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Holiday Gains Cited

LOS ANGELES-Buffered by
tour large volume days prior to
Christmas. U.S. record/tape/acces-
sories retatl chains racked up an av-
erage 4% increase over the corre-
sponding Thanksgiving Friday
through Dec. 24 of 1978,

The survey covered 22 chains with
a total universe of approximately
710 stores nationally.

Almost all chain chiefs canvassed
admitted that the 1979 crucial five
weeks prior to Christmas were saved
by the ultra-brisk Dec. 20-on cus-
tomer rush.

Unscasonably balmy wcather in
most major markets impeded nor-
mal gift sales volume for a prime
part of the five weeks. when tradi-
tionally the industry captures up to
25% of its total annual volume.

Chains which have increased spe-
cials and shelf prices in the past four
months reported smaller percentage
increases than did chains which con-

tinue to discount heavily. indicating
consumers continue to teel the slack-
ened national economy.

The peak dollar volume boost re-
ported by a single chain was 33
while the heftiest percentile slump
was [ 7% below 1978 business.

Overall catalog business was off

sharply. Albums in the wp 25 on
Billboard's Top LPs & Tapes con-
tributed mughtily to the last-minute
holiday surge, chains reported.

The pre-holiday boom continuced
with the first few days after Christ-
mas. dealers say. They were gratified
the way mlulli—pockcl firstline goods
were moving out.

With a new yearand a new decade

in view. most skeins, regardless ol

location, confirmed that for all the
tribulations thev face. store traftic
appears to be brisk and January
looms as a promising period for sales.
New product by topllight vinyl at-
tractions is eagerly awaited.

WEA, CBS & Polygram Junking
Overstock In U.S.

By MIKE HENNESSE ¢

Polygram Top
“19 Chartings

LOS ANGELES-WEA. CBS
and Polygram. in that order, corpo-
rately totaled 60% of the sharc-of-

chart action in the recapitulation of

Billboard’s 1979 Hot 10+ and Top
LP/Tape charts.

For complete statistics see page 77.

WEA grabbed a 24.7% slice of the
computerized pie. with CBS* 20.1%
and Polygram’s 15.2% ranking scc-
ond and third among the 1op 10 cor-
porations.

Columbia’s 10.9% share of the
weekly singles and alburs best-
selling charts during the past
year topped the top [0 labels. it
carned its overall leadership with an
8.9% sharc of the Hot 100 and an

(Continued o0 page 6)

PVC Price Rises 2 Cents

By JOHN SIPPEL

LOS ANGELES—A 2-cent boost in polyviny. chloride price last week has
independent custom record manufacturers deliberating LP price hikes
“We have advised our clients they can expect a 5% increase by the end of

LONDON-—Polygram is destroy-
ing all its U.S. album overstocks, es-
timated at between 10 million and
15 millior units.

The move 1s intended to prevent
this surplus from reaching European
markets, which have lately been
flooded by American product from
every major label to the mounting
concern of local record companies,
affiliates of multinationals and in-
dependentlicensces alike (Billboard.
Dec. 22, 1979).

Confirming the company’s deci-
sion in Hamburg. Polygram vice
president. Dr. Werner Vogelsang.
noted that there are possibly as many
as 500 million overstocks and cut-
outs in the U.S. which could find
their way to Europe.

“We certainly don’twant to sec all
this redundant product dumped on

the Eurcpean market. and for this
reason. Folvsgram is destroying all its
oversto>s 1 the US.—a total of
an-thir g bztween [0 million and 15
mi lion _nas.”

Yogelsar g added his hope that
otter m jor companies, many with
far larger overstock problems than
Po ygrem. will follow suit and de-
stroy thar surplus stocks before the
Europez 1 narket becomes tlooded
witlh ther “Bul.” he obscrved, ™I
air not _or fident on that score.™

Polyz an’s pledge does appear to
meke it the only U.S. major scrapp-
ing over-tocks and cutouts as a mat-
ter of poley (untl last year. A&M
Records long held to a simifar pol-
icy)

<ey _ubut sources in the US.
corfirm tirat surplus product from

(Continued on page 78)

1980.” Dick Birkett, president of ElectroSound says. Birkett, like his contem-
poraries. would notannounce an immediate increase in his prices, butsaid the

firm would monitor all cost increases and review its own pricing quarterly.
Cost of an LP on long and short manufacturing runs ranges from 50 to 55
cents today. Joe Talbot, Nashville LP and singles™ plant operator. sces his
(Continued on page 4)

Home Video Stars At Las Vegas CES

By JIM McCULLAUGH

LAS VEGAS- Home video is anticipated te have its most dramatic and Vis-
ible impact todate on the future of the entire home entertainment business
here at the International Consumer Electronics Show, opening its four-
day run Saturday (5) at the Convention Certer. About 50.000 attendees
are cxpected.

Key trends will be the introduction ol new generation. feature-laden and
longer playing programmable videocassette recorders: more and improved
blank videotape and video accessories from méany manulacturers; increased

(Continued on puge 39)

" W N o Ll
Earth, Wind & Fire, the high-powered rock group with 8 platinum albums,
will propel the Panasonic Platinum Series to the top of the sales charts.
The Platinum Series is 7 high-powered AM/FM stereo cassette recorders.
Look for Earth, Wind & Fire and the Platinum Series on national television,
radio and magazines starting this spring. (Advertisement)

Despite the title of his new LP, ther= zr2n't any guys like Roger Voudouris:
a singularly commanding writer zac singer of uncommonly good pop
songs. His powerful new album rer ses from souiful ballads to aggressive
rock. A Guy Like Me Roger Voud ris Produced by Tom Perry & Roger
Voudouris. On Warner Bros. reccr=s « tapes BSK 3401 (Advertisement)

(Adverti )
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Chuck’s new single,
Give It All You Got was
commissioned by ABC Sports

for the 1980 Winter Olympics.

Produced by Chuck Mangione.

©1979A&M Records, Inc. Al Rights Reser ved.
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NEW YORK-The biggest multinational
video piracy bust todate has netted more than
1,000 feature film masters and in excess of
6,000 prerecorded bootleg home videocassettes
in coordinated raids in the U.K. and Holland
Dec. 6.

Action initiated by the Motion Picture Assn.
of America with six months of investigation in
the U.S. and Europe led to Interpol coopera-
tion in arranging the simultaneous busts by
New Scotland Yard and the Dutch police.

Hit in London were 10 locations including
two competing film transfer labs, and in Hol-
land, three key spots in Amsterdam, Rotterdam
and Amstelveen, including a private lab and
what is claimed as the most notable single out-
let for pirated feature films on tape in the world.

General News
-Net Huge Haul In Intl Video Piracy Raids

By STEPHEN TRAIMAN

fice and plenty of cooperation from Interpol
and the authorities in the U.K. and Holland,”
notes Jim Bouras, MPAA vice president and
deputy general attorney.

Among master %-inch U-matic cassettes
confiscated are such recent flicks—many not
yet released to theatres in Europe—as “China
Syndrome,” “Rocky I1,” “Escape From Alca-
traz,” “Alien,” “Moonraker” and “Hair,” all
noted on the “top 20 list” of a 38-page catalog
found at one lab.

In London, the police made 15 arrests, took
more than 5,000 pirated tapes, including a large
proportion of masters, and in the two labs, more
than 50 slave videotape recorders and a com-
plete film chain, disabled to make unusable.
One lab was behind a hidden wall, activated by
wires, with dupers caught in the act.

In Holland, more than 200 masters were

taken at a video transfer house in Rotterdam,
and the peivate lab in Amstelveen yielded 614
tapes including more than 300 masters plus 31
slave VTRs and a number of television moni-
tors. In Amsterdam, at the notorious Video
Club Nederland, termed by Bouras the top pi-
rated tape outlet worldwide with elaborate la-
beling and high-quality production, more than
700 prerecorded half-inch cassettes were con-
fiscated. Two arrests have been made, with war-
rants out for others.

The MPAA anti-piracy chief described the
process in terms of competition. The U.K. lab
with the film chain is alleged to be the major
source for pirate movie tapes to the Mideast,
while the competing lab had to take its stolen
movie prints to Rotterdam. The transfer house
there would use its film chain to make the mas-
ter U-matic tapes from the print, giving one to

the U.K. connection who would return to Lon-
don for duping operations there.

Bouras stressed this was the first concerted
action involving Interpol since a multinational
agrecment on video piracy went into effect
more than two years ago. The cooperation of
investigative and police authorities in three
countries is most encouraging, he notes.

However, he cautions that while the recent
raids have, temporarily at least, cut off several
major sources of pirate tapes from movie prints,
overall the situation continues to grow in vol-
ume.

With the expansion of the home video mar-
ket, and the moves of the music industry into
the market, he sees more future cooperation
with the Recording Industry Assn. of America
and its antipiracy group, which to now has been
involved mostly with audio product.

“It took a lot of time by our Film Security Of-

sensPETITIONS BANKRUPTCY sesssnn

| Capricorn’s Debts

Listed At $9 Mil

By MIKE HYLAND

NASHVILLE—Capricorn Rec-
ords, Inc. and its publishing affil-
iates, No Exit Music Co. and Rear
Exit Music Co. have filed separate
voluntary petitions for bankruptcy
under Chapter XI in Macon, Ga.

Contained on its schedule of as-
sets and liabilities, Capricorn Rec-
ords, Inc. listed its assets at
$12.317.490.90 and its debts at
$9.130.334.22. No Exit Music Co.
listed assets at $1,337.412.82 and its
debts at $1,195.175.34. Rear Exit
Music Co. listed assets of
$603.106.53 and debts of $51,248.59.

The major secured creditor of
Capricorn Records is Polygram
Corp., which is posted as being owed
$6.400.824.09. The total of unse-
cured creditors against Capricorn
Records is $2.697,060.12.

A list of creditors with more than
$15.000 in order of indebtedness, in-
cludes: Richard Betts, member of
the Allman Brothers Band.
$515.758.29: Tom Dowd. record
producer, $106.309.29; Music Per-

formance Trust Fund. $110,000.00;

Career Music. Inc., publishing com-
pany. $77.491.04; Friday Morning
Quarterback, radio tip sheet,
$62.832.70; Fred. radio tip sheet,
$30.230.75; Billboard Magazine,
$21.007.40; and John Kehe, art di-
rector-designer, $19.627.82. among
others.

Principals in the three companies,
Phil Walden, Frank Fenter and Ted
Senters draw salaries from the com-
pany of $169.000, $125.000 and
$80.000. respectively, in the year be-

fore the bankruptcy was filed. ac-
cording to the schedule.

The schedule of assets and liabil-
itics and the statement of financial
affairs were filed in Federal District
Bankruptcy Court, Macon. Dec. 18.
A creditors hearing was held Dec. 21

(Continued on page 78)

Tex. Retail Chain
Sold To Western

L.OS ANGELES—Western Mer-
chandisers, long a rackjobbing giant
of the Southwest, morc than
doubled its retail impact with the re-
cent acquisition of the Record
Town/Sound Town/Sundown
stores through Texas and its satellite
Galaxy Distributing in Dallas.

In making the announcement,
John Marmaduke. president of
firm's 23-store Hastings Book &
Records chain, says the family-held
operation has assumed a majority
stock holding in the acquired 26-
store chain.

CIliff Keaton and Doris Burton,
long key principals in the Texas
chain, are no longer associated with
the operation. Gary Drexler, general
manager of the three different
stores’ operation, remains working
with Walter McNeer. former Hast-
ings vice president, who is moving to
Dallas to head the acquisition.

Pug Pagliara. veteran former CBS

(Continued on page 78)

Billboard photo by Sheri Lynn Behr

VIDEO AGE—Guests at a premiere viewing of Blondie’s ‘‘Eat To The Beat"

video album gather under some of the 10 television monitors hung from the

ceiling of Hurrah’s rock/video disco in New York, where Chrysalis Records

hosted a reception to mark the occasion. The video album, produced by Jon

Roseman, is said to be the first LP produced on videocassette (Billboard Oct.
27, 1979).

Sales Slump Sparks New
Ploys To Avoid Red Ink

A NOTE TO
OUR READERS

A Christmas eve fire at our sub-
scription processing center in Mas-
sachusetts destroyed a number of
documents. If you, as a current or
potential subscriber sent in your
new order, renewal or address change
within the last three weeks, please
let us know immediately by con-
tacting us through the circulation
department at our Los Angeles or
New York offices or by writing to:

Billboard, P.O. Box 855, Whitins-
ville, Mass. 01588.

For those of you who are current
Billboard subscribers, there will be
no delay in the mailing of your is-
sues. We are doing everything pos-
sible to expedite your subscription
order. Thank you for your patience
and cooperation in this matter.

1980 Radio: More Problems Than

By DOUG HALL

NEW YORK-—Radio is moving
into the 1980s facing more problems
than it has solutions.

Major problems to be dealt with:
deregulation. lack of talent in the in-
dustry, lack of record product in
some formats and lack of apprecia-
tion of the medium by both listeners
and advertisers.

National Radio Broadcasters
Assn. president Sis Kaplan, whose
Sis Broadcasting operates stations in
Charlotte and Jacksonville, states
her view succinctly:

“The problem is over-regulation
and the solution is deregulation.”
She restates the long-held position
of her organization. “Deregulation
can only come through legislation.

The Federal Communications Com-
mission will not solve the problem.
The commission’s job is toregulate.”

But John Summers. executive vice
president and general manager of
the National Assn. of Broadcasters,
sees the situation differently.

*Over-regulation will be solved in
the 1980s. I see a lot more freedom
for broadcasters, but there will be a
lot more competition.™

Summers points to the World Ad-
ministrative Radio Conference in
Geneva last month (Billboard, Dec.
8. 1979) which voted in committee to
expand the AM dial from 1€00 khz
to 1665 khz by 1987.

Summers also points to other
plans within the federal government
to “shoehorn in more stations™ by
dropping additional stations into
AM clear channels (which had been

insville, Mass. 01588, (617) 234-2292.
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By JOHN SIPPEL

LOS ANGELES—As mass mer-
chandisers cye the early "80s. their
unified attempts to perk profitability
mirror the continuing slump in sales
volume in the US."

While there’s a broad divergence
of opinion as to their most compel-
ling problem as they view the next
decade, black ink bottom lines are
the universal objective.

The industry is blowing a bur-
geoning product line—casscttes—

(Continued on page 6)
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$4 Mil Judgment
Against Heilman
To Bring Appeal

NEW YORK-David Heilman
and his E-C Tape Co. were slapped
with a judgment in excess of $4 mil-
lion by a Wisconsin judge late last
month, climaxing a class action suit
for record and tape infringement
brought by nine record companies
that began seven years ago.

Heilman, 39, says he will appeal
the decision based on his claim that
the labels are “monopolistic” and
have been unable to prove own-
cership of the alleged pirated mate-
rial.

The Milwaukee-based Heilman,
whose Economic Consultants Inc.
was the purported conduit for a
thriving mail-order business in
record and tape collections of oldies,
country and big band hits, was per-
sonally held responsible for $2.4
million in damages as well as
$500.000 in punitive damages, the
latter being the highest punitive
award in Wisconsin history.

The companies that will split the
award and which brought thesuitin
1972 are Mercury Records, ABC,
MCA. CBS. Elektra, Atlantic, Bud-
dha, Kama Sutra and London.

A Wisconsin court issued an in-

(Continued on page 78)

Villain: Home Taping

By ADAM WHITE

NEW YORK-Home taping has
drawn alongside record and tape pi-
racy as the primary villain retarding
global growth.

That’s not to suggest that piracy
has disappeared or is even in retreat,

Solutions?

reserved fer only one station) and
creating directional FM stations
(which would have limited signals in
some directions).

ABC vice president for program-
ming Rick Sklar points to several
problems including the “unique
ways of using the AM band to com-
pete with FM.” Sklar reasons that
plans to place more stations in the
AM dial don’t make much sense if
unique formats are not developed.

Sklar also points to the need to
“come up with formats and methods
of attracting listening” to either AM
or FM in the face of new competi-
tion such as video recorders, video-
disks, two-way cable, audio chan-

(Continued on page 13)

but simply to show how the year’s
sales slowdown and stagnation in vi-
tal major markets has reordered pri-
orities.

As these are the markets which
have traditionally provided patterns
of growth and bottom line profits,
the latter often invested in new terri-
tories, any change for the worse is
bound to command the industry’s
immediate attention.

Thus, home taping pulls alongside
piracy as the preoccupation of many
leading industryites at this time.

It’s estimated to account for disk
sales losses running into the mil-
lions, whether the currency is the
kroner or the deutschmark. the
pound or the franc. No major Euro-
pean market is unaffected.

This domestic piracy has crossed
the Atlantic, too, not only hurting
sales and sparking controversy in the
U.S.. but also south of the border.
The spring meeting of the Latin
American Federation of Phono-
graph Producers (FLAPF) esti-
mated that home dubbing in Mex-
ico, for example. is the equivalent of

(Comtinued on page 66)
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HOLMES ESCAPES—MCA president Bob Siner presents Rupert Holmes with
a gold record for his single “Escape (The Pina Colada Song).” The presenta-
tion was made during Holmes' recent appearance at the Roxy in Los Angeles.

ITS ACIVIL MATTER

2,600 Unlicensed Albums
Returned By Court Order

NEW YORK-—About 2,600 LPs,
originally transshipped from the
Barbados, and a Ford van. which
were seized by U.S. Federal agents
and New York policeman, (Bill-
board, Aug. 25. 1979) have been re-
turned to their owners, Transworld
Record Distributors, following an
order by U.S. District Court Judge
Edward Neaher.

The action raises questions as to
the role of criminal enforcement
agencies in enforcing international
licensing agreements. In their peti-
tion to the court, Transworld and
Pan American Record Distributors.
its sister company, acknowledge the
records they imported to the U.S.
may have been licensed for sale in
the Caribbean only, but. they say,
that is a “civil matter” and not a
criminal case.

They claim that similar shipments
emanating from licensees from vari-
ous points throughout the world
have been and are being permitted
to be imported without confiscation.
The petition refers to a case in May
1978 before Judge Neaher when 289
cartons of LPs were seized from Pan
American Records.

These LPs were also ordered re-
turned by Judge Neaher, and since
the 1979 seizure was the second time
it has happened under the same cir-
cumstances, Irwin Klein, attorney
for Transworld and Pan American.
says a search has been instigated un-
der the freedom of information act
to determine if anyone was “over-

PVC Price Rises

® Continued from page 1

prices going up from 3 to 5 cents at
some time in the imminent future.
following the 2-cent materials raise
from both Keysor and Lenahan.
prime supplier of PVC to the indus-
try.

Hugh Landy. president of PRC.
which like ElectroSound operates a
nationwide chain of record manu-
facturing facilities. amplifies on es-
calating overhead. He forecasts cor-
rugated will raise 14% to 16%, film
wrap, 10% (o 12%, protective sleeves
and labels, 8%, natural gas. 12% to
15%, and electricity. 8%.

It's possible. too, Landy feels. that
PVC will soar 2 cents every quarter.
while he sees styrene, a principal in-
gredient in singles manufacturing.
hiking from its present 60 cents to 66
cents during the year.

Replacement parts for plant
equipment will go up 15%, Landy
adds, with cost of living provisions
in union contracts adding 12 cents
per hour to labor costs in 1980.

zealous in private industry” in ap-
plying pressure to stop the importers
from bringing in this front line prod-
uct into,the U S.

“We contend that the respondents
(U.S. Customs Service and N.Y.C.
Police) have abdicated their func-
tion and have permitted their office
to be used and abused as a (ool of
the recording industry, record man-
ufacturers and the Recording Indus-
try Assn. of America,” the pelition
reads.

In the September seizure two men.
Douglas Piazza and Frank Basile,
were arrested on misdemeanor
charges of violating the general
business laws. The two have since
been identified as teenage delivery
boys. and charges have been dis-
missed. Klein says they are now
thinking of filing false arrest suits.

“Petitioner, Transworld Record
Distributors. Inc.. denies that it vio-
lated any laws of the U.S. Petitioner
denies that it violated the copyright
laws. Petitioner denies that such rec-
ords are piratical copies or counter-
feit copies,” reads the petition, sub-
sgquenlly granted by Judge Neaher.

“If there is any violation of the copy-
right laws, such violation is not a
criminal offense.” .

7% Discount On
167 WEA LPs

LOS ANGELES—Eligible cus-
tomers will receive a 7% discount on
167 best-selling album selections in
the combined WEA catalog under
terms of a restocking program which
continues through Feb. 22.

Executive vice president Vic Fa-
raci of WEA here emphasized the
account can order continuously dur-
ing the program to avoid over-
stocking. yet maintain realistic in-
ventory levels.

Normal 60-day credit terms ap-
ply. Back orders under the program
will be carried until March 7. 1980,
at which time remaining back orders
will be cancelled.

Record Service 10

CHAMPAIGN, Illl.—Record
Service, with stores here and in Nor-
mal, observed its 10th birthday an-
niversary last month at the Poison
Apple Rock Theatre. Music was pro-
vided by George Faber/Stronghold,
the Rave and the Rocking Cloves.
Betsy Prendergast, coowner and vice
president of Record Service, served
as hostess. The event attracted an es-
timated 1,000 persons.

General News

Tape Confiscated
By FBI's Agents
In Ga. & N.Y.

NEW YORK-FBI raids in
Georgia and New York, and court
actions in Los Angeles and Nash-
ville were the latest skirmishes in the
continued war against tape piracy in
the U S.

In DeKalb County, Ga., FBI
agents seized approximately $3 mil-
lion worth of equipment—allegedly
used to make pirate 8-track tapes—
during raids at two mini-ware-
houses, a private residence and at
the Tape Supply Co. in Decatur.

Seized were a master duplicator,
about 250 master recordings, alleg-
edly pirated labels, 3,500 8-track
tapes and a late model van. There
were no arrests pending further in-
vestigation.

In East Farmingdale, L.I., FBI
agents raided a rented 30-foot trailer
where they seized more than 500,000
allegedly counterfeit Spanish lan-
guage 8-track labels. In addition,
more than 350 master tapes were
seized.

In Newburgh, N.Y., a raid on a
stand at the Mid Valley Mall Flea
Market netted about 3,800 allegedly
pirated tapes. There were no arrests,
pending future investigation.

On the legal front, James Maddin
was indicted by a federal grand jury
in Los Angeles for allegedly infring-
ing copyrights. He is accused of sell-
ing bootleg LPs of Elvis Presley per-
formances and he faces up to five
years in jail and a $50.000 fine.

In Nashville, the U.S. Court of
Appeals confirmed the copyright in-
fringement conviction of Ilyas Mu-
hammad, who was sentenced to five
months and 29 days in jail and fined
$3.300 for 11 counts of copyright in-
fringement by the U.S. District
Court. All but the first 45 days of the
jail sentence were suspended.
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Record Companies

David Fine moves up to chief executive of Polygram Leisure Ltd.. the parent
company of Polygram’s British record operations. London-based Fine, for-
merly managing director, replaces Stephen Gottlieb who exits the company.

.. Neil Melntyre takes over the new post of associate national promotion di-
rector for MCA Records. Mclntyre was most recently a writer for Record
World magazine. ... Deborah Weinschenk is upped to reports and consoli-
dations manager at CBS Records in New York. Weinschenk was formerly re-
ports and consolidations supervisor with CBS. ... Peter Schwartz joins RSO
Records in Los Angeles as local promotion man. Previously, Schwartz was
Southwest area promotion manager at Infinity Records. ... Debbie Sievert
joins WEA as an Atlantic promotion person for the Seattle market. She was
secretary to Barry Freeman in Atlantic promotion. ... Darrell S. Powe Jr.
comes to WEA as a promotion representative for Elektra/Asylum product in
the Charlotte, N.C. area. Powe was East Coast regional promotion director for
TK Productions and a staff member of Mark Pro Enterprises, an independent
promotion company. . .. John Schoenberger joins Radio Records in Ft. Lau-
derdale, Fla. as AOR promotion vice president. Formerly. he was national al-
bum promotion director for Arista in Los Angeles. Also new to Radio Records
is Jimmy Gielbert who comes in as comptroller for the firm. He was with the
George Alexander Group. Inc. which designs merchandising and marketing
concepts for such manufacturers as Atlantic. Elektra, Polydor and TK Rec-
ords. .. . Randy West takes over the national promotion duties for the Wood-
land Hills, Calif.-based Aries I Records. ... Most recently. he was program
director at WFIF-AM New Haven, Conn.

Publishing

Leonard Golove, administrative vice president and legal counsel for Warner
Bros. Music, is elected to the board of directors of ASCAP in New York.

Related Fields

Alan Livingston, formerly president of the Entertainment Group and senior
vice president of Twentieth Century-Fox Film Corp. in Beverly Hills. Calif..
takes over as president of Atalanta Investment Co. in Beverly Hills, as of Tues-
day (1).. .. John J. Reilly elected president of DiscoVision Associates. a joint
venture of International Business Machines and MCA Inc. Based in Los An-
geles. Reilly was executive vice president with DiscoVision. Also at Disco-
vision, Thomas Wertheimer and Lewis M. Branscomb join the Associates Com-
mittee. Wertheimer is a vice president of MCA and a member of its executive
committee. Branscomb is vice president and chief scientist of International
Business Machines Corp. The committee is responsible for representing MCA
and IBM in broad policy matters regarding the joint venture. ... Barry Gold-
man goes to TEAC Corp. of America in Montebello. Calif. as sales and market-
ing vice president. He also serves on the board of directors of TCA, a subsidi-
ary of TEAC. He was national sales manager for TEAC Corp. ... Jefirey T.
Carsten and Kenji Watanuki are appointed national sales manager and na-
tional marketing manager respectively for Sony’s newly created Car Stereo
Products division in New York. Carsten was with Jensen Sound Labs in Chi-
cago as product manager for car stereo components. Watanuki was assistant
general manager at Sony's Northwestern division.

ssssmesssssss BEARSVILLE FACILITY

Rundgren’s Utopia Set

¥ LOS ANGELES — Todd
Rundgren’s Utopia Video Corp.,
his video production company. is
set to open in Bearsville. N.Y.
The new facility, designed spe-
cifically for Rundgren’s firm.
features 31 million in equipment.
Rundgren. a Bearsville record
label artist and video enthusiast,
¢ indicates the studio gives him the
Z capability to create special effects
through the video medium that  and backdrops.
rival the most dramatic effects in The first project completed in
film. the facility will be Rundgren’s
Among state-of-the-art equip-  video program to accompany
ment is a Squeezoom. a device  Japanese synthesist Tomita’s in-
which enables Rundgren to  terpretation of Holst's suite “The
shrink a video image and move it Planets.”
to any position on the screen: a Future projects include “How
Rutt/Etra synthesizer. which in-  To Run For President,” a pilot
fuses images with animated qual- ~ for a series on the American
ities: an EMS Spectre synthe-  electoral process. The show will
sizer. which generates blocks of  be a historical documentary fea-
color through black-and-white  turing interviews with noted po-
images: and the BJA Chroma- litical figures and historical ma- $
ton. a color pattern generator. terials enhanced with video
The studio also features the  effects.
Ultimatte keying device, which Also in the planning stages is
claims to give the artist and his  *“'Utopia.,” which Rundgren
staff the ability to superimpose  terms a “musical variety drama”
one video image on another with  featuring members of the group
virtually no color distortion. Utopia and guest artists.

i x

All recorders at the facility are 3
Sony one-inch broadcast quality
machines, which offer the poten-
tial to layer five generations of ef-
fects without losing quality of
image.

The studio. itself. some 2.500
square feet in area. also contains
a computerized lighting system.
The art studio also has space for
the creation of large scale models

i
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General News

Rock’n'Rolling

Quarter Century Of
Domination Unabated

By ROMAN KOZAK

NEW YORK-—As the world en-
ters a new decade. and rock'n’roll
begins its second quarter century.
the music remains commercially. at
least, the most popular musjcal form
in the world. In this, the first of a
series of regular columns devoted to
the problems of the business of rock.
we join other editors in gazing into a
murky crystal ball for a look at
trends, directions and possible pit-
falls in the coming years.

1979 will be remembered as the
year when rock not only took over
the mass media spotlight from disco.
but also began to transform the dis-
cos themselves with a new gener-
ation of dance-oriented rock. It was
a year when new wave in America fi-
nally became commercially viable
(with its own way of doing business),
but when business was down overall
because some former “superstars”
no longer were assured of instant
platinum or SRO tours. The year
ended in tragedy with 11 fans
trampled to death at a Who concert
in Cincinnati.

Yet it is a measure of the extent to
which rock has grown up and to the
extent that it has become part of the
nation’s cultural mix. that the mass
response (o the Who tragedy was as
low key as it was.

Though there were some almost
obligatory antirock protests, and a
mayor in Rhode Island banned a
Who show there, more indicative
was Time magazine's cover story on
the Who after the tragedy which was
remarkably deferential and lauda-
tory toward the band.

And despite increased security
costs, the major arenas still want
rock. For example, the Hyatt Man-
agement Corp., which has taken
over the management of Nassau
Coliseum, outside New York. wants
to increase the number of music
shows it puts on from 38 last year to
50 in 1980.

The problem is. though, what to
put there. Despite the popularity of
the new wave, there is still not one
new wave band that could sell outan
arena tour around the country.
Blondie, the Cars and Elvis Costello
would do well in many cities, but not
everywhere.

For that matter, few mainstream
rock acts can do it either.

Except for the big three: Stones.
Led Zep and the Who, all of whom
can sell as many tickets as they want,
there are precious few others who
can go out expecting to sellout every
show they play.

It can be that too many bands
have become too familiar, ticket
prices have become too high and the
basic audience may have shrunk.
Most patrons of major arena rock
shows are (eenagers and young
adults. But as the post war demogra-
phic bulge is getting older, this
group is becoming proportionately
smaller.

As the years go by and the situ-
ation gets worse before it gets better,
arena operators, promolers, booking
agents and the acts themselves will
have to adjust. It means that arena
operators, if they want rock will have
to scale down the disproportionate
fees rock now pays for the privilege
of playing in those places. Agents.
promoters and the acts themselves
will have to make an effort to make
the shows more comfortable for an
older audience (that is in some cases
literally afraid to come t a rock
show) and to expect lower grosses.

This means the trend toward

fewer frills will have to continue by
sheer necessity, while acts will have
to explore other means and venues
o present their music to their au-
dience. And if that means following
the folks into state fairs, casino ho-
tels. or community fund raisers then
that is where they will have to go.

To cut down on the crushing costs
of touring, acts may have to go the
Who’s route in Chicago, where the
band’s performance was simulcast
live to ared movie theatres.

Closed circuit video simulcasts are
only partof video's potential. But for
all the talk about videodisks and
cable systems and other video possi-
bilities, the fact remains that for a
long time to come video will be an
active minefield for the unwary. For
one thing, video and film is expen-
sive, and just because an artist can
make great music, doesn’t mean he
or she can conquer the world of
moving pictures.

The history of rock is strewn with
film and video failures—large and
small—ranging from the terrible
“Sgt. Pepper,” to Neil Young's
plodding “Rust Never Sleeps.” to
Frank Zappa’s current and perfectly
ugly “Baby Snakes.”

But at the same time good rock
films are timeless, working well after
multiple viewings. -Films such as
“Woodstock.” “Gimme Shelter” and
“Tommy” have enjoyed periodic
successful revivals. When they get
on videodisk they will continue to do
well, as will a host of other
rock’n’roll films, ranging from
“High School Confidential.,” to
“Rock’n’Roll High School.”

But rock will never do that well on
the small home screen, competing
with network tv. independent
broadcasters, cable. video games
and VTRs until there are some basic
changes in the hardware.

Eventually the home audio and
video systems will have to marry.
with the video screen becoming an-
other component in the audio/video
system while a new generation of re-
ceivers and amplifiers will be able to
handle both video and audio im-
puts. Cable. too, will have a
profound influence when it begins
to send out better stereo audio sig-
nals, and it becomes two-way.

The imputus for the former may
come from Hollywood, ironically
cnough. Because the big Hollywood
films now being released arc made
with big Dolby sound. and if the
cable systems want to continue to
compete with the networks for the
blockbusters, they better start think-
ing about getting the sound right.

All of that, of course. is still a few
years and few court cases into the fu-
ture, but much more immediate to
the prospects of rock is the growth of
a new rock club dance circuit that
seems almost daily to win new con-
verts.

All over the Western world. it
seems, former discos are now play-
ing rock. If three years ago the only
place in New York for original new
bands to play was at CBGB’s or
Max’s. now while these two venues
are still going strong, there are about
10 others.

This provides a way of supporting
and breaking new acts outside of ra-
dio. Though rock has kept radio vi-
able in the postwar television age.
and radio sells records, the goals of
the two forms are not really compat-
ible. Radio looks for a ‘mass au-
dience which it can lure and never

(Continued on page 78)

New Technology
Arrives—Time
To Act Is Now

By STEPHEN TRAIMAN

NEW YORK—Technology is cas-
ily the biggest challenge and biggest
opportunity for the music industry
in the '80s. as exciting new break-
throughs in tape, audio and video
promise to change the shape of the
business even more rapidly than in
the last two decades.

For just as the 8-track and music
cassette offered an added dimension
to the LP, and stereo supplanted
mono, the digital audio promise and
the home video potential of tomor-
row are confronting the industry.

It is the record companies’ reac-
tion to the dual challenge of audio
and video. with both the origins in
new tape formulations and tech-
nology, that will either fulfill the
promise, or see the industry lose out
o new compelition in the consumer
marketplace.

There are those within the major
and smaller labels here and abroad
who recognize the challenge, and
working within the Recording In-
dustry Assn. of America, the Audio
Engineering Society and smaller,
newer groups such as the Creative
Audio & Music Electronics Organi-
zation (CAMEO) are getting the
word across.

But feet are dragging in many
areas, and the danger that the tech-
nology may pass the music industry

(Continued on page 33)

Country Music’s Future:
Good News And Bad News

By GERRY wWOOD

NASHVILLE—Thanks to several
factors that have kept the country
music industry strong in a depressed
music business, Nashville leaders
fall into two camps when asked ta
pinpoint the single most pressing
problems in their area: those who
see problems and those who don’t.

Those who do cite such problem
areas as shrinking label rosters, lim-
ited radio playlists, record label ex-
ecutive cutbacks, home duplicating,
and the economy and fuel crunch.

“I've got good news and bad
news,” comments Tandy Rice, presi-
dent of Top Billing, Inc.

The bad news he sees as the major
problem is the tightening of label
rosters. and the problems they are
causing in the development of new
talent.

“The record companies are hav-
ing o cut back in terms of artists,
employes and commitment to the
country music business.” says Rice.
“They’re cutting back to the quick,
and are dealing with an elite group
of artists—as few as 10.”

This results in a “large community
of artists” without the benefits of
having a record label and record
promotion behind them.

There are three keys for acts want-
ing to solve this problem, advises
Rice: Hit records. or consistent tele-
vision or commercial exposure, or a
hit, dynamic road show.

“Consequently, the '80s will de-
mand the very best of us—and a lot
of us aren’t capable of giving to the

point where we compete mean-
ingfully,” Rice adds.

He uses a Volkswagen/Cadillac
analogy to summarize his point that
the situation will be vastly different
for the weaker acts against the
stronger acts: “The artists in the

(Continued on page 30)
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Generol News

New Ways Sought To Combat Continuing Sales Slump

® Continued from page 3

Harold Okinow. president of Lie-
berman Enterprises, Minneapolis.
warns. A year ago, the rackjobbing
executive notes, the National Assn.
of Recording Merchandisers board
encouraged manufacturers through
a resolution to develop an 8-track
size package for the smaller cassette.

Tonnage users found they had to
store the easily-pilferable cassette
behind locked doors. especially in
racked locations and many retail
stores. As a result, cassette sales suf-
fered. Present monkey-hole 8-track
cases have interiors in which cas-

settes are not interchangeable, Oki-
now points out.

Cassettes, today threatening to
dominate prerecorded tape sales, are
often of inferior quality, Okinow
says. Based upon his experience,
Okinow feels owners of expensive
tape decks are almost forced into
home taping from radio play.

Manufacturers, too. must deter-
mine how the impelling artwork on
an LP can be translated onto the
smaller cassette package. Okinow
declares.

Sixty-day credit terms must be
elongated to 90 and 120-day billing
equal to the longer turnover of cer-

tain catalog product, John B. Cohen
and Raoul Acevedo of Disc Records,
the 30-plus store chain out of Cleve-
land. state.

Labels must put a computer yard-
stick to sales volumes of specific al-
bums and then provide longer dat-
ing for slower-moving albums to
protect their retail customer.

They point out that labels have
not as yet compensated them in any
way for the ballooning album prices.
With album list and wholesale con-
sistently mounting, this profit
crunch cuts badly into more capital
investment in retail, they add.

Allan Rosen of the 20 Flipside

stores out of Lubbock, Tex., advises
a greater spirit of ecumenism in the
industry, one wherein manufac-
turers confer more with all types of
accounts before making industry
impacting decisions public.

Rosen is personally crusading to
establish stronger rapport between
vendor and account. “I get the feel-
ing that maybe they talk to some of
the giants, but then only on occa-
sion. Price increases, more stringent
return policies and slashed ad allo-
cations affect every one of us,”
Rosen says.

Stiffer return policies concern Joe
Voynow, Bib Distributing, Char-

“In1976, we introduced élan to

Houston with a new level of
music quality.

In1979, sales
topped

$5 million.”

— Lance McFaddin, President, McFaddin Kendrick

hen McFaddin Kendrick opened its

spectacular restaurant and bar, élan,
three years ago, it aimed for an attractive
market: affluent, socially active — but hard-
to-please. As Mr. McFaddin puts it: “Our
product had to be superior in every way —
decor, food, service, and music. From the
very start, exciting music set elan apart. It
still does today.”

Today, elan and other McFaddin Kendrick
specialty restaurants are operating in 13 major
markets with annualized sales in excess of
$30 million. The music is created by
SOUNDSCAPES, as it is for McFaddin Ken-
drick’s thirty-four other operations — hotels,
office buildings, retail centers and a variety of
bar restaurants. ‘“‘SOUNDSCAPES under-
stands the hospitality business, as well as
music,” Mr. McFaddin adds. “That’s why
our music keeps pace with changes in opera-
tions, and in the marketplace.”

What works for McFaddin Kendrick is the
SOUNDSCAPES approach — marketing with
music. That means music that reaches and
stimulates your customers instead of just
background music. Music that is tailored for
each property and part of the day. And music
designed to increase sales.

Our service includes consulting, creating,
programming and supplying our clients with
taped material of the highest quality. No spe-
cial equipment to buy from us, no licensing
problems, no worries about reliability.

If you want a stronger market position
through creative music, call toll-free or write
today. Ask about our brochure, ‘‘Marketing
with Music’’, and our no-obligation trial
program.

Marketing with Music

, 1900 Yorktown, Suite 100
Houston, Texas 77056
- Call toll-free 800/231/2606

www.americanradiohistorv.com

lotte. The combination indie label
distributor/one-stop is determined
to educate his accounts to buy more
prudently and cautiously so he may
conform the more constrictive re-
turns percentages. National charts,
reflecting 50-state buying trends,
should become regional from 100 to
200. so that they more fully reflect
sales in a smaller geographical area.

“Retailers buy now from a na-
tional chart that doesn’t truly show
their region’s sales. There’s too much
of a chance of our taking a beating
on the return. It’s habitual to buy an
album on all three configurations
the minute it hits the charts to avoid
losing sales and customers,” Voy-
now relates.

Controlling labor costs overall is
the major problem facing Western
Merchandisers, Amarillo, Tex.,
rackjobber/retail chain. John Mar-
maduke states. Computerization
through bar coding is the answer.

“One-third of our labor cost is in
replenishment of product.” he says.
“The computer will help us cut that
in half. It will take us four months to
percolate this through our systems.
Technology is moving so quickly.
Our industry experience parallels
the pocket calculator and the con-
sumer. The sooner people in the
field and stores are equipped with
wands. the quicker we can adapt,”
Marmaduke says.

Within the next 60 days, Marma-
duke singles out the impending raise
in minimum wage in the U.S. from
$2.90 to $3.10. “And you know our
people are not working for the min-
imum wage in the main,” he adds.

Paul David has concretely at-
tacked his prime problem at Stark
Record Service, N. Canton, Ohio, by
raising prices where competitively
possible in his mall-oriented more
than 80 Camelot stores and five
Grapevine superstores.

Cutouts are now ticketed at $3.99
and $4.99. The recently-introduced
$5.98 CBS series is $5.89, while he's
less than $1 off on $7.98 and $8.98
frontline albums to build his profit
margins.

Singles in some of the Stark stores
are $1.29. Accessories have been

raised across the board. Pertinent hit ~
product will be specialed at a higher

cost when the flow of new releases
starts after the year’s end, David
pledges.

And overhead will be pared. with
utilities and phone bills already
being investigated by regional per-
sons overseeing Stark stores.

Mobile One-Stop. which has 14
field persons servicing jukebox op-
erators in 17 states from its Pitts-
burgh. Pa.. HQ, is bulwarking its di-
rect mail to offset mounting labor
costs.

“During the AMOA convention,
we solicited additional mail-order
business in the Midwest. We are us-

(Continued on-page 71)

WEA Tops Charts

® Continued from page 1

11.4% piece of the Top LP/Tape
charts’ action.

Columbia’s 12.3% of the joint Hot
100 and Top LP/Tape chart action
lead the combined labels’ shares.
Columbia was at the top with a
13.9% of album chart action, while
Capitol's 12.3% chunk won the blue
ribbon among singles’ action con
tention for the year.

The 1979 year-end compilations
were achieved by the Billboard’s
music popularity charts under the
direction of associate publisher Hill
Wardlow.

By W)


www.americanradiohistory.com

Jazz Field Faces Several
Troublesome Areas In ’80

By ELIOT TIEGEL

LOS ANGELES--Ask somcone
who earns his living in the jazz ficld
to name the single most pressing
problem facing the business and you
arc apt to get a variety of trouble-
some arcas. Jazz, so it seems, is as
complex problemwise as it 1s musi-
cally.

Radio exposure. strong distribu-
tion, an ability to record commercial
music, an overemphasis on record-
ing commercial music, inconsist-
encies in reissue programs and the
lack of atfordable acts for nightclubs
are among the problem arcas busi-
nessmen in jazz face in the 1980s.

Veteran producer and Pablo Rec-
ords owner Norman Granz points to
the weakness of radio play for pure
Jjazz product as his main sorepoint.
It all falls under the problem of ex-
panding the distribution for pure
jazz product, Granz says, because
the crossover material does better in
the marketplace.

The big resurgence of label inter-
est in the music hasn’t helped the
veteran musicians, the doyen pro-
ducer feels. because the emphasis s
on fusion. not the pure jazz. And
cach time a radio station plays a
Herb Alpert or a Chuck Mangione
cut, it means there’s one less oppor-
tunity for Joe Pass, Granz believes.

George Butler. head of CBS’ pro-
gressive music and jazz department,
doesn’t have that kind of airplay
problem because his company has
plenty of everything. But Butler says
too often the marketplace is taken
for granted by the manutacturer
who doesn’t take a realistic look at
Jazz’s potential in terms of correct al-
locations of LPs and radio stations
playing the music.

Butler says CBS is now working
on “realistic allocations” for jazz
and progressive Jazz product to take
advantage of a broadened interest
community of buyers and listencrs.

Butler says there are things hap-

Studios May
Diversify To
Thwart Drop
In Revenues

By JIM McCULLAUGH

LOS ANGELES—Diversification
is perceived as a key strategy by
many forward looking U.S. record
ing studio opcrators as they outline
their 1980 and beyond business
strategies. Much of that evolution
includes expansion to video involve-
ment as well as adding additional
services such as mastering.

The recording studio business has
felt the effects of the flat record sales
of 1979, particularly in the latter
stages of the year when bookings be-
came somewhat softer in many of
the major markets.

Record labels are continuing to
tighten up their studio budgets
which is sure 1o affect studio busi-
ness in 1980. And that situation is
compounded by a new spartan ap-
proach to recording championed by
such new breed producers as Mike
Chapman and bands like the Knack.

Observers Mack Emerman. presi-
dentof the large Criteria recording/
mastering complex in Miami:
*“There’s no doubt now that there are
some musicians who don’t want or
nced the kind of sophistication that
a large facility like ours can offer. |

(Continued on page 54)

pening which portend greater poten-
tial for jazz in the '80s. Notably: col-
lege radio is playing more jazz than
ever before. Rock musicians con-
tinuce to discover jazz players. often
request them to play on their LPs
and cven frequent their club dates
after their own gigs.

Butler feels CBS could have ex-
ceeded the sales levels for Dexter
Gordon (45,000) and the Heath
Brothers (35.000) had more LPs
been pressed and sent through the
pipeline. There’s no problem with
allocations tor Herbie Hancock or
George Duke. for example, but it’s
with the pure players that efforts are
underrated and underplayed.

For Music Minus One’s Irv
Kratka getting airplay and building
an artist’s name through retail ex-
posure are the vital elements needed
for success.

Fusion music is the key to airplay
and aggressive construction of dis-
plays is the answer ftor getting in-

(Continued on page 28)

NO HEARTBREAKER—Producer

Mike Chapman hugs Chrysalis art-

ist Pat Benatar backstage at the

L.A. Roxy after her set. The singer’s

initial single and LP are both enjoy-
ing chart success.

Disco Survives Its
Dip; Future’s Bright

By RADCLIFFE JOE

NEW YORK --Radical changes in
its musical sound, the negative side
citects of a bearish economy, and
the gloom and doom predictions of
an almost ghoulish news media
combined in 1979 to slow disco’s
Amcrican growth and trigger the
concerns of a lot of people as to the
outlook for its future.

However, in spite of the setbacks it
has suffered. there is no indication
thatdisco in the 1980s will unplug its
sound systems. dim its kalcidoscope
of lights and like a desert nomad.
disappear into entertainment obliv-
on.

Disco is too much of a lusty indus-
try that while still in its infancy. it
will be forced to join the relics of a
discard-oriented socicty in that great
resting place for fads.

The 1980s will bring changes.
positive changes. to the discotheque
concept. Its music, as the trends al-
ready show. will mature and change
to meet the necds of an ever chang-

ing people. The sound. assimilating
clements of rock. pop. r&b and jazz.
will de-struciure as it matures, mak-
ing itself more palatable to a broader
cross-section of dancing America.

There will be an influx of rock-
oricnted clubs. but rather than con-
sume conventional discos. they will
exist. catering to the needs of a
younger. more specialized chientele.

Radio will stop programming
from a position of panic. and finally
coming to its senses, will realize that
itfailed tosee all along that over-sat-
uration resulls in negativism and
backlashes. Having realized this. it
will return to programming dance
music with a wider appeal. not struc-
tured music with built in restrictions
to tts potential.

While the radio stations and
record labels are getting their re-
speciive disco houses in order, roller
disco. the sull under-exploited nie-
dium which holds forth great prom-

(Continued on page 55)
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Publishing

Publishers Seek Higher Mechanical Royalty

NEW YORK—An increase in the
mechanical rate, home taping and
coping with the economic squeeze
are among the major problem solv-
ing areas confronting publishers as
the "80s emerge.

“In 1980 and again in 1987, there
will be an opportunity before the
Copyright Tribunal to seek an ad-
justment in the standard of financial
recognition of America’s songwriters
and publishers so that in the statu-
tory licensing royalties of recording
rights, American practice may be
brought closer to long-established,
international usage,” comments
Leonard Feist, president of the Na-
tional Music Publishers Assn.

This theme is cchoed by others,
who also cite the need to bring the
mechanical rate in line with other
nations in which the royalty is paid
on the basis of retail selling prices of
recordings.

“In 1980.” notes Irwin Robinson,
president of Chappell/Intersong,
“we have the opportunity to con-
vince the Copyright Royalty Tribu-
nal that we are entitled to an in-
crease. One of the obvious remedies
for keeping up with inflation in this

area is having a mechanical rate
based on a percentage of the retail
selling price of the record as it is out-
side the U.S. and Canada.

“We have to use all the back-
ground information at our disposal
to convince the Tribunal members
that we need to switch to the per-
centage rate, even if it is only a rate
equivalent to a slightly higher rate in
cents than we now have.”

Al Brackman of The Richmond
Organization believes a percentage
rate would be beneficial to record
companies in that they would pay a
royalty “commensurate with the
price of the record, rather than being
encumbered with a statutory fee, re-
gardless of the price of the record.

“This would enable them to better
plan their recording and production
costs; it would eliminate administra-
tive excessive cost of personnel seek-
ing from publishers lower rates. It is
ironic that the cost of dozens of daily
phone calls from. West Coast com-
panies to East Coast music publish-
ers exceeds, in most instances. the
amount being saved by reduced
rates if recordings do not sell signifi-
cant quantities.”
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Until now, this is one car not even
money could buy. The new, limited
production Stutz IV Porte.

A four door, hand-crafted motor coach
that combines classic European styling and
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By IRV LICHTMAN

Chappell/Intersong’s  Robinson
also tackles the home duping evil.

“This is a problem that not only
affects the record company but also,

in turn, the publisher’s receipt of

mechanical royalties.”

Noting tax legislation in Europe
on hardware and software that help
alleviate the problem. Robinson
notes that the passage of tax legisla-
tion in this country “seems to take
forever and therefore other agencies
of the government need to get in-
volved in the interim period to solve
the problem either through Federal
Communications Commission regu-
lation or through development of a
technological device that would pre-
vent the duplication.

“I think it is important for the mu-
sic and record industry to unite on
this front quickly inasmuch as the
industry is suffering from poor eco-
nomic conditions and appeals to
government bodies for their help
will go further in this period of time
than when we are enjoying a period
of prosperity.”

Rick Smith, vice president and
general manager of April-Black-
wood Music, contends the most im-
portant problem facing U.S. music
publishing today is a *“growing
squeeze on publishers’ abilities to
perform vital creative functions.”

He claims two publisher functions
of writer development and catalog
exploitation are becoming increas-
ingly “if not prohibitively expen-
sive.

“With a cooling. down in record
unit sales, tougher splits on deals.
and growing administrative cx-
penses, the ‘bottom-line’ pressures
are causing publisher’s creative
functions to be viewed more and
more as ‘discretionary’ rather than
‘essential.’ This is debilitating—if not
downright dangerous—to the long-
term vitality of the U.S. publishing
business.”

Whatever gains publishers make
in mechanical rates or “better splits”™
for the publisher, Smith declares
that “as quid pro quo, publishers
must earn these gains™ through bet-
ter staffers and promotional and
marketing follow-through.

“Moreover. some consolidation
may be inevitable in U.S. publisher
ranks to yield perhaps 10 to 12 major
entities which have the revenue and
investment base to afford full-serv-
ice song exploitation, including
print. music libraries, film/tv, as
well as support songwriter develop-
ment and a sizable. high-quality
professional staff.”

According to Harold Scider, pres-
ident of United Artists Music. music
publishers “‘face the reality that
record companies are repositioning
themselves economically and crea-
tively for the 80s.

“Recent staff reductions and
fewer signings by record labels
strongly suggest that they will be
more selective in their development
and marketing of new artists and
also in their choice of records re-
leased annually.

“Of course, this means that for all
practical purposes the same number
of music publishers will be scram-
bling to place their copyrights, old
and new, in a record business which
is fast changing its basic dynamics.”

The solution at UA Music, Seider
adds, is through a “comprehensive
expansion of our creative, promo-
tional and professional capabilities.
We plan to be substantially more ac-
tive in the critical areas of writer/art-
ist development and restoring a&r to
its historical role in the record indus-
try.

“We also foresee a more mean-
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ingful and active creative partner-
ship with the artist, management
and record companies in the '80s.
This is our opportunity to fulfill the
very positive role of the music pub-
lisher as a complete creative source
of music and copyrights.”

A publisher of theatre scores sces
problems resulting from a “lack of
recording of theatrical scores.”

“We look at 1980, says Sylvia
Herscher of Macmillan Performing
Arts, “to bring a re-emergence of in-
terest in musical theatre, and we
hope interest will be stirred among
record companies again. One posi-
tive sign is the response cafes have
been having to theatre music.

“Many New York cabarets have
been having a great response with
Broadway music, and we see this as
a positive sign for a resurgence in
theatre music.”

Marvin Cane. president of Fa-
mous Music, says that the company
envisions a greater reliance on
rock’n'roll copysights, after a
“unique” disco turn in 1979, which
he admits “we were never involved
in from its beginnings.

“We feel our contribution will be
much greater now that disco’s de-
mand has started to slow down.”

Mike Stewart, president of Inter-
world Music Group. notes that the
publisher is facing many problems,
but one of the “most interesting” is
how to treat the videodisk and other
audio/visual product.

“The question of synchronization
rights along with mechanical rights
presents licensing and administra-
tion problems that we haven't had to
previously deal with.

“The creative possibilities are
even more intriguing and present
publisher with many challenging
opportunities. I'm sure that the type
of artist and type of material will be
much more varied in the '80s as well.
Because of this. the publisher will
have a much more important role in
developing new talents for this new
medium.”

Herb Eiseman, president of 20th
Century-Fox Music Publishing, de-
clares that “successful publishing
operations can no longer depend
Jjust on getting a few songs recorded
and released and expect to survive
economically.

“On the other hand, because of
where the economics of the record
business have taken the various
companies, it makes it much more
difficult for a record company to
have an artist development pro-
gram. which can take a couple of
years.

“When we go to arecord company
now (o present the tape we have pro-
duced representing the artist, the
artist must be, in our mind, compar-
atively better than anyone else at the
same stage of development. From
this you can gather I am saying the
biggest problem in the '80s will be
the smaller market place in which to
shop our talented writer/artists.”

While going through its “best year
ever,” CAM’s Victor Benedetto does
anticipate problems for the ’80s.
“The economic recession that has
taken place in the last half of the
year in the music industry will cer-
tainly be affecting the publisher. We
foresce receiving less money and we
therefore plan to be more budget
conscious because of it.”

Yet, NMPA’s Feist says the associ-
ation expects a “decade of healthy
growth and diversity. Publishers
have done it in the past and it won't
change in the "80s or in any other
decade. They will cope.”

Plateau Publishing

NEW YORK—Eddie O’Laughlin
and Lou DeBiase have added a pub-
lishing division to their Plateau Rec-
ords here. The name of the company
is Next Plateau Music, which is
being launched with an act on Prel-
ude Records, Life, with the disk’s
“B” side, “You Don’t Have Dancin’
On My Mind,” published by the
firm.
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Financial

Final U.K. Decca Sale Imminent

LONDON—Polygram’s purchase
of parts or all of British Decca’s mu-
sic interests is expected to be con-

Record People
Quits As Distrib

NEW YORK-—Record People,
which in the last five years has been
distributing about 250 small esoteric
labels in the New York area. is get-
ting out of the distribution business.
Rounder Records will now take over
distribution of these labels.

Robert Friedman, owner of
Record People. says that in the new
year he intends to “distribute to
other distributors” product he in-
tends to manufacture himself, en-
compassing all types of music. He
says he has “only enough energy” to
be either an independent label or a
distributor. Friedman also owns the
Record City retail store in New
York.

Among the labels distributed by
Record People have been Adelphi.
Alligator. Bomp. Delmark. Flying
Fish, India Navigation, Melodeon,
Oblivion, Payola, Philly Jazz. Philo,
Red Rooster,. Syntonic Research,
Totem. Trix, Xanadu and Zap Rec-
ords.

Asaresult of the change, Rounder
has opened a sales office in New
York at 169 Seventh Ave. in
Brooklyn, its first outside its Somer-
ville, Mass., headquarters. The of-
fice is headed by Dave Nives.

Bill Nowlin, one of the partners in
Rounder, says that at present there
are no plans to drop any of the labels
previously distributed by Record
People, and Rounder may even add
a few more. Outside the Northeast
Rounder is distributed by independ-
ent distributors.

Sony Earnings
In 32% Plunge

NEW YORK —Although the Sony
Corp. had a 38% gain in videotape
recorder sales which accounted for
an overall 20% hike in sales, foreign
exchange losses contributed to a de-
cline in net income.

The firm indicated that consoli-
dated net sales for the fiscal year
ended Oct. 31. 1979, totalled
$2.658.905.000. compared to
$2.210.401.000 the previous year.

Earnings amounted to
$73.207.000 or 34 cents a share,
down 32% from net of $100.917.000,
or 50 cents a share.

Sony also indicates that videotape
recorder sales now account for 19%
of net sales; television sets 28%. tape
recorders and radios 16% and audio
equipment 11%, all of which regis-
tered gains for the year.

Warner Cable Pact

NEW YORK—-American Express
Co. and Warner Communications
Inc. have finalized an agreement for
American Express to buy half inter-
est in Warner’s cable television sub-
sidiary. The cable company’s new
name is Warner Amex Cable Com-
munications Inc.

Under the reorganization, Gus-
tave M. Hauser, who was chairman,
president and chief executive officer
of Warner Cable Corp., now be-
comes the president and chief oper-
ating officer of Warner Amex, and
co-chairman of the board. The other
co-chairman is J. Leonard Reinsch,
former president of Cox Broad-
casting and advisor to American Ex-
press, who will also be the chairman
ol the new company's executive
committee.

summated soon. despite a departure
from the original timetable.

Decca chairman Sir Edward
Lewis said in late October that an
extraordinary meeting of the com-
pany’s shareholders would be held
before the end of 1979 to consider
the Polygram offer. Now it’s thought
likely to occur this month.

Negotiations between the two
firms are apparently continuing,

3 Veterans Opening

LOS ANGELES—Three Texas
industry veterans have -banded to-
gether to open a new Southwest rec-
ord/tape/accessories chain,

Tom Sims, 25-year veteran in es-
sentially distribution in Texas and
Oklahoma, along with Keith Dubbs
and Ron Peebles, have started

MAM's Profits Soar

LONDON-—Pretax profits of Brit-
ain’s Management Agency and Mu-
sic (MAM) improved from approxi-
mately $5.66 million to $6.26 million
in the year ended July 31. 1979, 0n a
higher turnover of around $38 mil-
fion (compared with $32 million the
year before).

Results, despite a slow second
half, show a 12% pretax profits up-
surge. Most of the growth has come
from jukebox and slot machine op-
erations, but the eight MAM-owned
hotels also brought in substantial
business.

The disk division, which now has
reduced royalty-sharing deals with
key artists Tom Jones and Engelbert
Humperdinck, has followed world
trends and delivered a small but sig-
nificant loss.

Some nine years ago, Jones and
Humperdinck produced 95% of
MAM profits from their earnings,
but this is now said to have slumped
to less than one-third.

with the delay attributed by observ-
ers to the issue of whether Polygram
takes over Decca’s entire music divi-
sion or just part of it. That affects the
purchase price.

Decca’s music arm lost $3.2 mil-
lion in the year ending March 31,
1979. a loss which continues. The
group has substantial bank loan and
overdraft items. totaling some $90
million, it’s thought.

New Texas Chain

Sound City Distributors, Dallas,
which will serve the first three Sun-
down Record & Tape stores in the
Lone Star State along with outside
accounts. .

A 3,000 square foot warehouse
has been leased in the south indus-
trial park area of the city.

Sims, president; Dubbs, vice pres-
ident essentially in the operations
area; and Dubbs, secretary-treas-
urer; are all alumni of Record
Town/Sound Town, Texas’ pioneer
retail chain, which they departed
recently.

Sims confirms that the trio has
purchased Craig’s. long-time Ki-
leen, Tex., 2,000 square foot oper-
ation from Bruce Switzer, who has
retired. Marie Alvino is managing
the outlet. A 3.000 square foot Beau-
mont and 2,000 square foot Port Ar-
thur stores are managed by Debbie
Heustead.

Sims has blueprinted additional
retail locations for Louisiana and
Texas in the early *80s along with ex-
pansion of the parent one-stop.

Up Cox Dividend

ATLANTA-Directors of Cox
Broadcasting have declared a divi-
dend of 21.25 cents a share,a 13% in-
crease over the current rate of 18.75
cents payable to shareholders of
record as of Dec. 28.
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" Market Quotations

As of closing, December 27, 1979

1979 Sales
High | Low NAME P Qo Mign Low Close Change
1% % Altec Corp. 16 33 13/16 13/16 13/16 Unch.
47% 32% ABC 7 321 39% 39%% 39% + %
41% 33% AmericanCan 5 62 35% 3I5% 3% + %
20%2 14  Ampex 10 124 20 19% 19%  Unch.
3% 1% Automatic Radio - 41 2% 2% 2% - %
56% 44% CBS 8 104  52% 52% 52% Unch.
37% 18% Columbia Pictures 10 250 36% 35% 36K - %
13% 7% Craig Corp. 25 74 % 7% "% Unch.
45% 33 Disney, Wait 13 1112 45%  44%  44% + %
3% 1% EMI - 80 2% 2% 2% Unch.
18% 10 Filmways, inc. 7 333 1% 1%  11% + %
19% 13% Gult + Western 4 574 17% 17% 17%  Unch.
17 10% Handieman 6 90 12% 12% 12% - %
34% 17 Harrah's 15 238 34% 34% 34% Unch.
8% 3% K-tel 6 15 6% 6% 6% Unch.
3% 1% Lafayette Radio - = - - 1% Unch.
37% 27% Matsushita Electronics 8 1 30% 30% 30% + %
55% 37% MCA 10 124 54 53 54 + 1%
ag 16% Memorex 3 480 18% 17% 17% - %
66 48% 3M 9 1022 49% 49% 4%% + %
55% 36  Motorola 11 101 51%  51%  51% — Y
32 24% North American Philips 4 84 26% 25% 26% + %
22% 15% Pioneer Electronics 12 - — - 16 Unch.
28% 21% RCA 6 426 22% 22% 22% - %
10% 6% Sony 17 193 7% 7% 7% + %
26% 15  Storer Broadcasting 10 56 25 24% 24% - %
8% 3% Superscope - 232 4% kY 4% + Y%
35 18% TattBroadcasting 10 297 35 34% 35 + %
20% 16  Transamerica 5 395 17% 17 17% Unch.
46% 30 20th Century 7 71 a4 43% 44 + %
50% 32% Warner Communications 9 418 49% 47% 49% + 1%
OVERTHE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO = = g 3 Integrity Ent. - n 1 1%
Data Koss Corp. 10 6 5% 5%
Packaging 4 5 6% TV Kustom Elec. 13 16 1% 2
Electrosound M. Josephson 8 —  14% 15%
Group 4 17 4% 4% Orrox Corp. 9 60 5% 5%
First Artists Recoton 4 - 1% 1%
Prod. 14 35 4 42 Schwartz Bros. 4 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, Assoc. V P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-3761, member
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$139,685 THROUGH OCTOBER

Schwartz Bros. Lists Loss
For 1979’s Third Quarter

NEW YORK-—Schwartz Bros..
Inc., the wholesaler that also oper-
ates 20 Harmony Hut retail units
from New Jersey to Richmond, Va.,
has reported a new loss of $139.685
or 17 cents per share on sales of
$7.680.224 for the third quarter
ended Oct. 31.

This compares with a net income
of $68.031 or 9 cents per share on
sales of $7.736.381 in the similar pe-
riod in 1978.

Also. the company reports that for
the first nine months of 1979, it in-
curred a net loss of $236.625 or 30
cents per share on sales of
$21.011,454. compared to a net in-
come of $184.164 or 23 cents per
share on sales of $21,673.627 in the
first three quarters of 1978.

For the company’s year ended
Jan. 31, 1979, it was previously re-
ported that net income for the year
increased to a record $653.308 or 85
cents per share on record sales of
$31.732.698.

According to Jim Schwartz, presi-
dent of the Washington, D.C.-based
firm, “industrywide sales problems”

are the major reasons for the adverse
results in the current fiscal year.

Harmony Hut started 1979 with
21 stores, having closed a store in
downtown Washington. D.C. in No-
vember. The company plans to open
four new stores in 1980.

CBS Airs Oratorio

NEW YORK—*Mass For Cain.”
an oratorio commissioned by CBS
News and featuring Metropolitan
Opera stars, will be televised live
from New York’s Riverside Church
Monday (24) on the CBS network.

UP  DOWN STABLE

Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard's research department.

www.americanradiohistorv.com

Wk 85% 2% 13% wax  72% 9% 19%
WS 80% 2% 18% Wkl 41% 18% 41%
(s ) |[ushessovena
UP  DOWN STABLE UP DOWN STABLE
ek 89% 0% 11%  wex  35% 48% 17%
OIS 679 2% 31%  penS  36% 38% 26% | | oM AND STOCK  BAIOER Caes

GOPHER PRODUCTS CORP.

BOX 1812, CARSON CITY, NV. 89701
702 - 882 - 9333

Who do you
have to be
to join ASCAP?

Applicants for membership in the
American Sociely of Composers, Authors
& Publishers who meet the following re-
quirements will bs accepted as members:

Writers: Amy composer or author
of a copyrighted musical composition who
shall have had at least one work of his
composition or writing regularly published
or commercially recorded.

Amy compeser or author of a copy-
righted musical composition who is not
found te be eligible to membership in the
participating class may ba eiscled as an
associate member.

Publishers: Any person. firm. cor-
poration or parimership actively engaged
in the music publishing business whose
musical publications have been used or
distributed on a commercial scale. and who
assumes the financial risk involved in the
normal publication of musical works.

1 Lincoln Plaza
New York, N.Y. 10023

(212) 595-3050
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Commentary

Eroding Musical Creativity

By BILLY MESHEL

We get all kinds of copouts from industry leaders on why
things are going wrong. from return policies to superstar slow-
ness in delivering product, But we never hear mention of musi-
cal creativity. It scems to be the one facet that is taken for
granted.

There is a discase in the music publishing business that must
be dealt with now. It is a cancer that is
killing off creativity within the commu-
nity of writers and publishers. It is a
very real sickness that is driving music
people out of the music business.

The disease is certain accountants,
business managers, personal managers
and lawyers who are usurping the posi-
tion, but not assuming the functions, of
the creative music publisher. They do
nothing but deal with collections in re-
lation to the artist-writer, while ignoring
all other creative functions.

This situation could ultimately lead
to the disappearance of the straight
writer (the writer who doesn’t perform).
These so-called publishers don’t want to
have to groom the straight writer be-
cause, from their point of view, it takes
too long for the big bucks to start com-
ing in

In the long run, this situation could
also mean the disappearance of many
writer-artists once they stop making it as
artists.

Few writers have what it takes to
grow professionally in an atmosphere
absent of creativity. So the majority live
in a vacuum, and when their days as money-making artists are
over. usually their carcers as money-making writers are also
over.

Accountants and lawyers
usurping role of publishers

The publishing of between 30% and 40% of the top 100 sin-
gles and top 200 albums is now handled by accountants, busi-
ness managers, personal managers and/or lawyers. And they
take very large percentages for their very small service.

Creative publishers would take no more of a percentage
while performing other valuable duties. such as song plugging.
domestic record promotion, international coordination with
subpublishers, international covers, promotion and publicity.

Five years ago, only about 10% to 15% of the charts were rep-
resented by this group. If the trend continues. another five years
could mark the end of creative publishing and straight writing
in our country.

Nowhere clse in the world would the music industry tolerate
such a conflict of interest. Writers and responsible functionaries
in our industry must do something now about this destructive
situation.

Billy Meshel: “We invite these so-called
publishers to debate the issues.”

With the rise of the self-contained artist-writer in the carly
'60s, many long-established publishers found themselves in a
world of music they did not understand or relate to, and which
they could not handle protessionally. And it was during this pe-
riod that certain accountants. lawyers, and business and per-
sonal managers saw their opportunity to jump in and grab the
administration of the publishing and
writing facets of their artists’ careers.

Their pitch was. and remains. “Pub-
lishers do nothing anyway.” Any think-
ing writer would have to realize that
what these people were really saying
was, “So let me do nothing for you and
I'll only take 10% of the gross.”

Today’s publishers are musically ori-
ented professionals with the skill and
knowledge to enhance the lot of the
writer. In many ways we are a new
breed, unlike our confused counterparts
of some 15 years ago.

In music publishing today, the grow-
ing trend is to arm the company with
professionals who themselves quite of-
ten were writers, artists or producers.
This sort of executive not only relates to
writers as human beings but, even more
importantly. to their music. Therefore
he can better exploit their works.

Many of us have participated in the
formation of the Organization of Crea-
tive Music Publishers to educate the in-
dustry to the crisis in creativity. We
would like to invite any of those so-
called publishers to debate the issues in
public. Let’s see what their pitch sounds like when qualified
and experienced music publishers are there to answer their jive.

Songwriters beware! Question the hold these people have on
you. Have you been truly given the option by your attorney, ac-
countant, business manager or personal manager to adminis-
trate your music, or are you simply obeying them because you
feel they are taking care of you in other ways?

‘Taking large percentages
for very small services’

I'd like to keep you awake tonight by telling you flat out that
many of them are taking care of themselves. in more ways than
I have the space to mention in this article.

And | have this question for people in the record industry.
Should you just accept what is going on. or do you feel that fur-
ther creative development of your artist-writer would improve
your lot?

Billy Meshel is vice president and general manager of the
Arista Music Publishing Group.

Retailer Efficiency Penalized

By PAUL DAVID

WEA’s new returns policy is interesting in that it offers finan-
cial incentives 1o dealers for controlling returns. Although we
will probably realize some small benefit from it, there are some
questionable aspects. Once again, the question of function is
raised (as it is in WEA’s pricing structure).

Since the policy allows greater rewards and lesser penalties to
so-called rackjobbers/one-
stops (WEA’s definition, not
ours), in our view it discrim-
inates against operations
like ours. The fact is, we per-
form all the warchousing
and distribution functions,
while assuming far greater
risk because we buy catalog,
fringe titles and breaking
artists, as well as the hits.

Racks tend to buy basic-
ally hit product. We can’t
sec WEA’s logic in favoring
accounts which exposc less
of their product.

And, since new acts are
included in our 18% limit,
we must approach them
much more conservatively
or pass them up altogether.
In a volatile industry such as
ours, so dependent on gambling with new talent, can WEA or
any label afford to discourage their exposure in retail stores?

Paul David:

‘*‘Racks enjoy a
price advantage to begin
with.”

The reat disparity in the policy is apparent when considering
multi-function operations (distributor-rack-retailer). No mat-
ter how good it looks on paper. there is no practical system for
auditing actual retail versus rack return percentages, short of
every piece being returned by WEA catalog number from every
store. Thus, this type of account will obviously approach the
22% limit as its ceiling.

Atany rate, it comes down to dollars. Here again our type of
operation is unfairly rewarded for reducing returns. Our 0.9%
creditis only 80% as good as the 1.1% credit afforded rack oper-
ations. The net effect is to further reduce their cost of WEA
product. Remember, so-called racks enjoy a price advantage to
start with.

Our objections to WEA's policy are not aimed at rackjob-
bers/one-stop. or any type of operation. Rather. we can’t be ec-
static over a policy which establishes arbitrary categories of op-
erations, then proceeds to reward one type more than another
despite similar functions.

Apparently WEA’s corporate decision makers, rather than
legal advisers, have assumed that rack/wholesale operations
cannot be as efficient as our type of pperation. Another disap-
pointment is the inclusion of defectives in the return calcu-
lations, a legally questionable decision.

However. considering the need for systems to control the
massive return problem. the WEA policy is a step in the right
direction. We just don’t feel that it deals fairly with our type of
operation.

Paul David is presldénl of Stark Record & Tape Service, which
operates the giant Camelot retail chain.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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ville recording artist Todd Rundgren check the control board as Rundgren's
concert from a Westchester, N.Y. performance is mixed for Jan. 1 broadcast
on the new NBC radio network.

N.Y. WBLS, WKTU
Pacing N.Y. Arbitron

By DOUG HALL

NEW YORK —Disco radio by an-
other name is still king in New York.
WBLS-FM is for the second straight
Arbitron rating period still number
one. And it is followed by its arch
rival WKTU-FM holding the sec-
ond place in audience share.

WBLS, with a 7.1 share, is off
slightly from the 8.7 it enjoyed in the
July/August Arbitron, but it’s up
sharply from the 3.1 it stood at dur-
ing the October/November 1978
rating period. )

WKTU, with a 6.8, is about even
from the 6.7 share it held in July/
August and is down from the dra-
matic 1.3 share itscored a year ago.

This new October/November Ar-
bitron actually reflects a purer disco
format from both stations than ei-
ther is running now. Since the rating
period ended, WBLS has been ex-
perimenting with a wide range of
music including Frank Sinatra and
Glenn Miller, while WKTU has ex-
panded its playlist to include rock,
soul and ballads.

The October/November book
also discloses a continual decline of

NEW FORMAT
AT WPIX N.Y.

NEW YORK-WPIX-FM New
York is about to abandon its “Pure
Rock ’n’ Roll” for a new format and
a likely successor is Burkhart/
Abrams’ AOR “SuperStars.”

Thesstaff is nervous about changes
that might be made. General man-
ager Vince Cremona has been sent
back to Bridgeport, Conn., where he
will concentrate on management of
sister station WICC-AM. Cremona
had been wearing two management
hats, here and in Bridgeport.

Cremona confirms that the “Su-
perStars” format was under consid-
eration. A disappointing 1.2 share in
the October/November Arbitron
has apparently doomed the current
format, which is an eclectic mix of
oldies and new releases by new wave
acts.

WABC-AM, which after a five-book
decline now stands at 4.6. The sta-
tion had a 5.8 in July/August and a
7.1 a year ago.

New WABC operations director
Al Brady had written off the current
Arbitron and is looking to make a re-
covery by spring.

In addition to WBLS and WKTU,
the contemporary ABC flagship has
been edged out by talk WOR-AM,
all-news WCBS-AM, and Bonne-
ville’s beautiful WRFM-FM,
WRFM scored a 4.7 share, down
from the 5.5 in July/August and
even with the 4.7 of a year ago.

Contemporary WNBC-AM,
which lost its program director Bob
Pittman to the cable television in-
dustry, continues to inch up in its
share. The station now stands at 3.2,
up from 2.8 in July/Augustand 2.6 a
year ago.

ABC’s AOR rocker WPLJ-FM
has come up with a bad book for this
rating period, down to 3.2 from the
3.8 it enjoyed in the summer book
and 3.3 a year ago.

WCBS-FM’s oldies format gained
to a 3.1 share, up from 2.4 in the
summer, but even from a year ago.
Country WHN-AM continues its
four-book decline to a current low of
2.7, down from 2.9 in July/August
and 3.4 a year ago.

Traditional MOR WNEW-AM
slips to 2.0 and below the 2.7 of its
progressive sister station, WNEW-
FM. General manager Jack Thayer
reasons the station is “blowing off
adult contemporary listeners” as it
gets its newly modified format in or-
der.

WNEW-AM had a 2.6 in the sum-
mer and a 2.1 a year ago. WNEW-
FM is up from a 2.3 this summer and
a 1.7 a year ago.

A move to a more adult sound has
not helped RKO’s WXLO-FM. The
station ended up with a 1.7 share,
down from 2.6 of the summer ratings
and a year ago. NBC’s MOR
WYNY-FM showed some growth
moving from a .2 in the summer
and a 1.1 a year ago to a 2.1.

Radio Programming

Whoo-aa! Los Angeles Rockers
Pick Up On KMET-FM Byword

By CARY DARLING

LOS ANGELES—Whoo-aa!

The sound is heard at concerts
and almost any place where young
rock radio listeners gather. Though
the sound has evolved from two
clearly enunciated syllables to a gut-
tural grunt, “whoo-aa” has become
a soundtrack for much of Southern
California’s youth culture.

This is symbolic of AOR KMET-
FM’s penetration here in a market of
six outlets with similar formats and
target audiences. KMET con-
sistently ranks near the top of the
ratings and in some books leads the
pack.

The station attributes its climb
from a lowly position five years ago,
to becoming a lifestyle station for the
18-34 year old hard rock listener.
And whoo-aa was born.

“It’s the rock’n’roll counterculture
word of the ’80s,” says program di-
rector Sam Bellamy, who started
with KMET in 1974 as program-
ming assistant. “It’s just a word that,
when you’re feeling good, can be
used when there’s a lag and you
need a word to describe that feel-
ing.” The term is used by the air staff
in sets, between sets and in the news.

However, the success of KMET
goes beyond expanding the borders
of linguistics. Despite the rise of
disco, new wave and various sorts of
fusions, KMET specializes in only
one form—straight ahead hard rock.

“We're very microscopic,” admits
vice president and general manager
Howard Bloom. The musical diet of-
fered is heavy on the Ted Nugent,
Led Zeppelin side of the spectrum
while other rock and pop artists,
though popular, are not heard.

“When ‘Saturday Night Fever
came out, you could count on your
hand the number of stations that did
not play the album,” says Bloom.
“We did not play it because it was
not rock’n’roll.”

“We don’t even play a disco cut by
a rock artist. The Los Angeles
rock’n’roller is a real, hardcore
rocker and he’s intolerable of any-
thing that doesn’t fit into his image
of rock’n’roll,” explains Bellamy.

She would like to add jazz to the
sound mix though she is wary.
“We’'d love to occasionally experi-

Sam Bellamy: The KMET-FM program director is satisfied with her station’s
emphasis on hard rock.

ment with jazz and turn people on to
that but we don’t dare because the
majority of our audience would say
‘what is that? ” Bellamy states.

Ironically, though staffer Mike
Harrison is credited for originating
the term “AOR radio,” Bellamy and
Bloom don’t like to call KMET
AOR.

“The format of KMET is rock ra-
dio. We're not AOR,” qualifies
Bloom. “Yes, i’'s AOR because we
play albums but album-oriented
rock stations play cuts that KMET
does not play.”

New wave is one element KMET
does not gointo in depth. “We play a
good bit of it but we don’t play as
much as other radio stations because
it has not proven to have an appeal
to a majority of our listeners,” Bell-
amy explains.

KMET became the way it is five
years ago. “The station had a dra-
matic decline and we, as a group,
went into an office, and tried to de-
cide in which direction we were go-
ing to go,” states Bloom. “We put
blinders on and went in one direc-
tion. We decided to go after a spe-
cific audience and that was the 20 to
30-year-old male. That’s not to say
we wouldn’t take anyone under 20,
over 30 or women.”

“We had to start somewhere. We
had to target ourselves,” explains

Cincy’s WEBN-FM Album
Features 9 Winning Acts

CINCINNATI-WEBN-FM has
released its “Project 4” album which
includes nine local artists who sub-
mitted studio master tapes of their
material in the competition.

They are Rockduster, Urban
Sprawl, Ethereal, Hammonds &
Woods, Wheels, Bogus Rogue,
Danny Morgan, the Modulators and
Aaron Dizzy. Since WEBN has fo-
cused its programming more
towards a hard rock n’ roll stance, a
good percentage of the album’s cuts
fall into this style.

Station program director Denton
Marr produced the album and
headed the committee which se-
lected the material from the hun-
dreds of songs submitted. Marr is
hopeful that, like the previous three
album projects, “Project 4” will sell-
out its 15,000 copies before Christ-
mas with all proceeds being donated
to the Cincinnati United Appeal.

This year the album is priced at $2
where in the past it was $1.50. It is
sold at many local record stores in-

www.americanradiohistorv.com

cluding Peaches, Record World,
Swallens, Record Land, Every-
body’s Records, Gold Circle, Twin
Fair and the Record Theatre to
name a few.

In the four to six weeks prior to
Christmas, WEBN programs the
material from its album projects
heavily, which accounts for their
quick sellouts.

The record, “a project of the
WEBN Committee for Aesthetic
Public Spectacles,” serves not only
as a charitable benefit and station
promotion but as an impetus for the
development of a whole local music
business and artistic identity.

The “Project” LP was mastered by
Bob Carbone at the A&M Mastering
Lab in Hollywood. The LP was
pressed locally by QCA Custom
Pressing which also did all the pack-
aging. Rich Goldman and the staff
of Fifth Floor Recording Studios
here were responsible for post pro-
duction work.

VICTOR HARRISON

Bellamy. “It seems that people in
this market from 12 to 25, male or fe-
male, love rock and men from 25 to
35 love rock. That’s a big spread.”

Both deny that KMET, because it
has been at the top of the heap for so
many books, is becoming compla-
cent, New material is heard on the
station. “There are things, like when
the Cars and Boston first came out,
that you hear and you know are just
right,” says Bellamy. “This is radio.
If you get too comfy, you’re crazy.”

Another plus for the station is that
many of its air personalities are well
known in this market and have es-
tablished reputations and follow-
ings. They include Jim Ladd, Mary
Turner, “Paraquat” Kelley, Dr. De-
mento, Cynthia Fox, Mike Harrison,
Jack Snyder, Jeff Gonzer and David
Chaney.

Bellamy encourages each DJ to
have a personality and handle the
records instead putting the music on
cartridges. “It’s all part of the feel,”
says Bellamy.

KMET also cosponsors major
area concerts, and broadcasts some
concerts, which helps spread its
name. Though some of the KMET
formula was based on research,
much of it came from “gut feel.”
Bellamy is not sure whether the
same format can work in other mar-
kets.

“L.A. has enough of a hard rock
audience to support a station like
KMET. In another area, we would
have to adopt to the market and per-
haps play the James Taylors or
Earth, Wind & Fires.”

Part of KMET’s success, accord-
ing to Bellamy is that the jockeys
identify with the audience which is
part of the lifestyle aspect of the sta-
tion. “When we host a concert and
one of our jocks is on the stage, it
could be one of our listeners from
the way they look,” comments Bell-
amy. “The audience doesn’t see
someone up there in a three-piece
suit.”

New Ga. Station

ADEL, Ga.—Timberland Com-
munications has put WDRQ-FM on
the air to join its AM outlet here,
WBIT. The new station, with 3 kw of
power at 92.1 mhz, is programmed
by Century 21’s Z adult contempo-
rary format with some live segments
added. WBIT continues its country
format. Charles Walton is program
director for both stations and Ralph
Deen, president of Timberland, is
general manager of both.
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *  Regional Breakouts & National Breakouts

JANUARY 5, 1980, BILLBOARD

TOP ADD ONS -NATIONAL

FLEETWOOD MAC—Sara (WB)
STYX=Why Me (A&M)
DIONNE WARWICK-Deja Vu (Arista)

D -Discotheque Crossover

ADD ONS--The two key prod
ucts added at the radio stations
listed. as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playlist; as determuned by sta
tion personnel.
BREAKOUTS~Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

DIONNE WARWICK-Deja Vu (Arista)
STYX—Why Me (A&M)
DAN FOGELBERG—Longer (Full Moon/Epic)

* PRIME MOVERS:

0'JAYS—forever Mine (P.1.R )
MICHAEL JACKSON—Rock With You (Epic)
THE EAGLES—The Long Run (Asylum)

BREAKOUTS

QUEEN-Crazy Little Thing Called Love
(Elektra)

ANNE MURRAY—Daydream Believer (Capitol)

NEIL DIAMOND —September Morn’ (Columbia)

KHI-LA.

o DIONNE WARWICK—Deja Vu (Arista)
® STYX—Why Me (A&M)

* CLIFF RICHARD—We Don't Talk Anymore
(EM1)D-16
* 0’JAYS—Forever Mine (P.1.R.) 27-19
KRTH (FM)—L.A.
© NEIL DIAMOND-September Morn’
(Columbia)
© DAN FOGELBERG—Longer {Full Moon/
Epic)
D« PRINCE—|Wanna Be Your Lover (WB) 27-
20

* 0'JAYS—Forever Mine (P.L.R.) 1511
KFI-LA.

® QUEEN—Crazy Little Thing Cailed Love
(Eiektra)

© ANNE MURRAY-Daydream Believer
(Capitol)

* MICHAEL JACKSON—Rock With You (Epic)
20-13

+ KENNY ROGERS—Coward Of The County
(UA) 14-9

KCBQ—San Diego
o FLEETWOOD MAC—Sara (WB)

o BONNIEPOINTER—ICan't Help Myself
(Motown)

 MICHAEL JACKSON—Rock With You (Epic)
29-20

* EAGLES—The Long Run (Asylum) 27-12
KFXM—San Bernardino
De DONNASUMMER—On The Radio
(Casgblanca)
® STYX—Why Me (A&M)
* HALL & OATES —Wait For Me (RCA) 25-18
% EAGLES—The Long Run (Asylum) 15-6
KERN—Bakersfield
o STEVEFORBERT—Romeo's Tune
(Nemperaor)
o DIONNE WARWICK—Deja Vu (Arista)

+ KENNYROGERS—Coward Of The County
(UA)19-15

* CAPTAIN & TENNILLE—Do That ToMe Une
More Time (Casablanca) 19-15

KOPA—Phoenix

Based on station playlists through Thursday (12/27/79)

THE EAGLES—-The Long Run (Asylum)
KENNY ROGERS - Coward Of The County (UA)
CLIFF RICHARD—We Don't Talk Anymore (EMI)

DAN FOGELBERG-Longer (Full Moon/Epic)
NEIL DIAMOND —September Morn' {Columbia)
QUEEN-Crazy Littte Thing Catled Love (Elektra)

KTKT—Tucson KJRB—Spokane WDRQ—Detroit 13-Q (WKTQ) —Pittsburgh KELI-Tulsa
* STEVE FORBERT—Romeo's Tune © DAN FOGELBERG—Longer (Full Moon/ ® NEIL DIAMOND—September Morn’ ® QUEEN-CrazyLi i
; q —Crazy Little Thing Called Love
(Nemperor) 22-14 E::)EMURRAV Davcream Bel © TOM JOHNSTON—Savannah Nights (WB) (Columbia) (Efektra) . ’
. - -
* STYX—Why Me (A&M) X-25 {Capitl) SRR A o ALAN PARSONS PROJECT—Damned 1fiDo % RUPERT HOLMES—Escape (Infinity) 6-2 o RUFUS/CHAKA KHAN—Do You Love What

KQEO—Albuquerque
® CLIFFRICHARD—We Don't Talk Anymore
(EMI)
* FRANK MILLS—Peter Piper (Polydor) 15-11
* DIONNE WARWICK—Deja Vu (Arista) 6-3
KENO—Las Vegas
® RICHIE FURAY BAND—! Still Have Dreams
(Elektra)

© TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

Dx KOOL & THE GANG—Ladies Night (De-Lite)
19-12

* FOREIGNER—Head Games (Atlantic) 20-14
KFMB—San Diego
o DIONNEWARWICK—Deja Vu (Arista)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* SMOKEY ROBINSON—Cruisin’ (Motown)
18-13

* EAGLES—The Long Run (Asylum) 25-20

Pacific Northwest Region

® TOP ADD ONS

(D) PRINCE~I Wanna Be Your Lover (WB)
FLEETWOOD MAC—Sara (WB)
FOREIGNER—Head Games (Atlantic)

* PRIME MOVERS:

THE EAGLES—The Long Run (Asylum)

1.0. SOUTHER—You're Only Lonely (Columbia}
CLIFF RICHARD —We Don't Talk Anymaore (EMI)

BREAKOUTS

STYX—Why Me (A&M)

DAN FOGELBERG—Longer (Full Moon/Epic)}

ELECTRIC LIGHT ORCHESTRA—Last Trawn To
London (Jet)

KFRC—San Francisco

De PRINCE-1Wanna Be Your Lover (WB)
o STYX—Why Me (A&M)
* EAGLES—The Lorig Run (Asylum)22-15

* DONNA SUMMER—On The Radio
(Casablanca) 24-17

KYA—San Francisco

o K.C.& THESUNSHINE BAND—Please Don't
Go (Sunshine Sound)

* CLIFFRICHARD—We Don't Talk Anymore
(EMI)20-16 )

* J.D.SOUTHER-You're Only Lonely
(Columbia) 11-8

KROY—Sacramento

® HALL & OATES—Wait For Me (RCA)

© SUZIQUATRO—She's In Love With You
(RSO)

* PABLO CRUISE—!Want You Tonight (A&M)
106

D+ KOOL & THE GANG—Ladies Night (De-Lite)
17-14

KYNO—Fresno
© FLEETWOOD MAC—Sara (WB)
o LOBO—Hgldin' OnFor Dear Love (MCA)
* HERB ALPERT—Rotation (A&M) 31-24
 PABLO CRUISE—|Want You Tonight (A&M)
32-26

KGW-Portland
© CAPTAIN & TENNILLE—Do That ToMe One
More Time (Casablanca)
© FOREIGNER—Head Games (Atlantic)

+ LITTLE RIVER BAND—Cool Change
(Capitol) 16-9
* CLIFF RICHARD—We Don't Talk Anymore
(EMI) 11-8
KING—Seattle

® QUEEN-Crazy Little Thing Called Love
(Elektra)

o STYX-Why Me (A&M)

* MICHAEL JACKSON—Rack With You (Epic)
18-10

+ KENNYROGERS—Coward 0fThe County
(Un) 153

® ELECTRICLIGHT ORCHESTRA—Last Train
ToLondon (Jet)

© FLEETWOOD MAC—Sara (WB)
* MICHAEL JACKSON—Rock With You (Epic)
155

* J.D.SOUTHER-You're Only Lonely
(Columbia) 11-6

* ALAN PARSONS PROJECT— Damned If | Do (i)

(Arista) 16-10
* TOM PETTY & THE HEARTBREAKERS —
Don't Do Me Like That (Backstreet/MCA)

* KENNYROGERS—Coward Of The County
(Uay27-22

10-5 * PAT BENATAR—Heartbreaker (Chrysalis) X-
KTAC—Tacoma 16
o DAN - M

Epic)FOGEI.BERG Longer (Full Moon/ WTAC —Flint

o SMOKEY ROBINSON—Cruisin’ (Motown)

% LED ZEPPELIN—Fool In The Rain (Swan
Song) 21-16

* FLEETWOOD MAC—Sara (WB)27-21
KCPX—Salt Lake City

® MOLLY HATCHET—Flirtin’ With Disaster

® QUEEN-Crazy Little Thing Called Love
(Elektra)

© BOBWELCH—Rebel Rouser (Captiol)

* RUPERTHOLMES—Escape (Infinity) 8-1

(Epic) _ _
o SPINNERS—WorkingMyWayBackToYou ~ * ;‘;c]’f“““c"so"-““"W'"'Y""(ED'C)
(Atlantic) )

* EAGLES—The Long Run (Asylum) 8-4 7.96 (WZZR-FM)—Grand Rapids

D KOOL & THE GANG —Ladies Night (De-Lite)
169

STEVE FORBERT—Romeo’
KRSP—Salt Lake City D iy e
o DIONNE WARWICK—Deja Vu (Arista)

o STEVEFORBERT—Romeo's Tune
(Nemperor)

+ FLEETWOOD MAC—Sara (WB) 20-15
* FOREIGNER—Head Games (Atlantic) 6-2
KTLK—Denver

De PRINCE—IWanna Be Your Lover (WB)
* FOREIGNER—Head Games (Atlantic) 20-18

* EAGLES—The Long Run (Asylum) 25-17

WAKY—Louisville

* KENNYLOGGINS—This Is1t (Columbia) 13-
9

© TERIDE SARIO w/K.C.—Yes, I'm Ready

* v]néouumumu-mve Pains (RSO) 20- (Casablanca)

KIMN=Deqveq * EAGLES—The Long Run (Asylum) 23.13
o BARBRA _STREISAND—Kiss MeInTheRain
(Columbia) * STEVIEWONDER—Send One Your Love

o STYX—Why Me (A&M)
* ALAN PARSONS PROJECT-Damned If| Do

(Tamla) 17-12

* KENNYROGERS—Coward Of The County
(Ua) 115

WPEZ—Pittsburgh

® FLEETWOOD MAC—Sara (WB)

© SANTANA-You Know That | Love You
{Columbia)

* RUPERT HOLMES—Escape (Infinity) 10-5
* EAGLES—The Long Run (Asylum) 27-18

Southwest Region

DIONNE WARWICK—Deja Vu (Arista)
FLEETWOOD MAC—Sara (WB)
THE EAGLES—The Long Run (Asylum)

* PRIME MOVERS

KENNY LOGGINS—This Is It (Columbia)
KENNY ROGERS—Coward Of The County (UA)
SMOKEY ROBINSON—Cruisin’ (Tamla)

BREAKOUTS:

FOGHAT—Third Time Lucky (Bearsville)
BARRY MANILOW~When | Wanted You (Arista)
THE FLYING LIZARDS—Money (Virgin}

KILT—Houst

(Arista) 10-3 WBGN—Bowling Green
* JEFFERSON STARSHIP—)ane (Grunt) 8-2
KJR—Seattle ® QUEEN-~Crazy Little Thing Called Love
o DANFOGELBERG—Longer (Full Moon/ (Elektra)
Epic)

o STYX—Why Me (A&M) o DIONNEWARWICK—Deja Vu (Arista)

* MICHREL JACKSON-—Rock With You (Epic) . SMOKEY ROBINSON~Cruisin' (Motown)
: 1510

* CHRIS THOMPSON-f You Remember Me
(Planet) 10-3
KYYX—Seattie

® QUEEN-Crazy Little Thing Called Love
(Etektra)

D KOOL & THE GANG - Ladies Night (De-Lite)
1277

WGCL—Cleveland

o STYX—Why Me (A&M)
* FLEETWOOD MAC—Sara (WB) D-19

* SANTANA-You Know That | Love You
(Columbia) D-29

o FLEETWOOD MAC—Sara (WB)
® JIMMYBUFFETT—Volcano (MCA)

KCENZReno & DIONNE WARWICK—Deja Vu (Arista) 20-14
o DANFOGELBERG—Longer (Fuli Moon/
Epic) * KENNY ROGERS—Coward Of The County
o LEDZEPPELIN—Fool In The Rain (Swan (UA) 26-19
Song)
WZZP—Cleveland

+ TOMJOHNSTON—Savannah Nights (WB)
299

% SMOKEY ROBINSON- Cruisin’ (Motown) . EDA_N)FOGELBERG—Longer (Full Moon/
31-20 pic

NOfth Cenlrol Regi‘on * EAGLES—The Long Run (Asylum) 17-12
* DIONNE WARWICK—Deja Vu (Arista) 28-18

. ~
RO ADDIONS: 0-102 (WKRQ-FM)—Cincinnati

FLEETWOOD MAC—Sara (WB)
JIMMY BUFFETT —Volcano (MCA)
STYX—Why Me (A&M)

® MICHAEL JACKSON—Rock With You (Epic)
® FLEETWOOD MAC—Sara (WB)
* JEFFERSON STARSHIP—Jane (Grunt) 18-12

* DR.HOOK—Better Love Next Time
(Capitol) 29-23

* PRIME MOVERS

KENNY ROGERS—Coward Of The County (UA)  WNCI—Columb:
THE EAGLES—The Long Run (Asylum)

DIONNE WARWLCK—Deja Vu (Arista)

o TOM PETTY & THE HEARTBREAKERS —
Don’t Do Me Like That (Backstreet/MCA)

® FLEETWOOD MAC—Sara (WB)

BREAKOUTS

* JEFFERSON STARSHIP—Jane (Grunt) 22-16

QUEEN—Crazy Little Thing Called Love
(Elektra)

NEIL DIAMOND —September Morn’ (Columbia)

DAN FOGELBERG—Longer (Full Moon/Epic)

* KENNY ROGERS—Coward OfThe County
(UAY10-5

WCUE—Akron

De DONNA SUMMER—On The Radio

CKLW—Detroit (Casablanca)

® FLEETWOOD MAC—Sara (WB)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* DIONNE WARWICK —Deja Vu (Arista) 10-4

* CAPTAIN & TENNILLE—DoThat ToMe One
More Time (Casablanca) 20-12

© NEIL DIAMOND-September Morn’
(Columbia)

* EAGLES—The Long Run (Asylum) 29-23
+ FLEETWOOD MAC—Sara (WB) X-33

www.americanradiohistorv.com

© DIONNE WARWICK—Deja Vu (Arista)
® FOGHAT—Third Time Lucky (Bearsyille)

* KENNYROGERS—Coward Of The County
(UA) 15-8

# SMOKEYROBINSON—Cruisin' (Motown)
13-7

KRBE—Houston

® CHEAP TRICK—Voices (Epic)

© BONNIE RAITT-You're Gonna Get What's
Comin' (WB)

* ROD STEWART—| Don't Want To Talk About
it (WBjD-25

* FLEETWOOD MAC—Sara (WB)D-28
KLIF—Dallas

© TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca

© BARRY MANILOW—When | Wanted You
(Arista)

% K.C.& THESUNSHINE BAND—Please Don't
Go (Sunshine Sound) 14-10

* DR.HOOK—Better Love Next Time
(Capitol) 11-6

KNUS-FM - Dallas

De PRINCE—IWannaBe Your Lover (WB)
® FLEETWOOD MAC—Sara (WB)

* LITTLE RIVER BAND—Cool Change
(Capitol) 17-13

* RITACOOLIDGE-I'd Rather Leave While
I'm In Love (A&M) 31-26

KFJZ-FM (Z-97)—Ft. Worth

® JEFFERSON STARSHIP-Jane (Grunt)

o TOMPETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)

* J.D. SOUTHER—You're Only Lonely
{Columbia) 17-7

* KENNYLOGGINS—This Is it (Columbia) 24-
14

KINT—EI Paso

You Feel (MCA)
D KOOL & THE GANG~Ladies Night (De-Lite)
53

% KENNY LOGGINS—This Is It (Columbia) 12-
6

WTIX—New Orleans

® FLEETWOOD MAC—Sara (WB)

® THEFLYING LIZARDS—Money (Virgin)

* EAGLES—The Long Run (Asylum) 20-6

* IIAZI(E‘HAELJACKSON—RockWithYou(Epic)

WNOE—New Orleans

© ANNE MURRAY-Daydream Believer
(Capitol)

o DANFOGELBERG—Longer (Full Moon/
Epic)

* KENNYROGERS—Coward Of The County
(UA)5-3

* CLIFFRICHARD—We Don't Talk Anymore
(EM1) 10-5

KEEL—Shreveport

o ALAN PARSONS PROJECT—Damned If 1 Do
(Arista)

® EAGLES—The Long Run (Asylum)

* JEFFERSON STARSHIP—Jane (Grunt) 10-8

D KOOL & THE GANG—Ladies Night (De-Lite)
6-4

Midwest Region

® TOP ADD ONS

TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

CAPTAIN & TENNILLE-Oo That To Me One
More Time (Casablanca)

TOM PETTY & THE HEARTBREAKERS—Don't Do
Me Like That (Backstreet/MCA)

* PRIME MOVERS

RUPERT HOLMES—Escape (Infimty)
THE EAGLES—The Long Run (Asylum)
KENNY ROGERS—Coward Of The County (UA)

BREAKOUTS

DAN FOGELBERG—1onger (Full Moon/Epic)

STEVE FORBERT—Romeo's Tune (Nemperor)

BARRY MANILOW—You Know That | Love You
(Anista)

WLS—Chicago
© CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca)

o TOMPETTY & THE HEARTBREAKERS —
Don't Do Me Like That {Backstreet/MCA)

* J.D.SOUTHER—You're Only Lonely
(Columbia) 27-15

* RUPERT HOLMES—Escape (Infinity) 11-4
WEFM —Chicago
© SANTANA-You Know That | Love You
(Columbia)
® BLACKFOOT—Train, Train (Atco)
* CHEAP TRICK—Voices (Epic) 22-16

* CLIFF RICHARD—We Don't Talk Anymore
(EMI)19-13

WROK —Rockford

® STEVEFORBERT—Romeo's Tune
(Nemperor}

o TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

© SMOKEY ROBINSON— Cruisin' (Motown)
® EAGLES—The Long Run (Asylum)
+ RUPERT HOLMES—Escape (Infinity) 12-7

* MICHAEL JACKSON—Rock With You (Epic)
19-11

WKY—Oklahoma City

o NEIL DIAMOND-September Morn'
(Columbia)

* KENNY LOGGINS—This Is It (Columbia) 16-
9

* STEVIEWONDER—Send One Your Love
(Tamla) 11-6

* EAGLES—The Long Run (Asylum) 28-16

% STEVIEWONDER—Send One Your Love
(Tamla)23-15

(Continued on page 14)

'« Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written

permission of the publisher.
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PD INTERVIEW—WHN-AM New York program director Ed Salamon, right,

£

holds mike and checks script as he interviews Kenny Rogers for a show on the
station.

Set Frequency Allocations
For Global Radio Stations

This story prepared by Pierre
Haesler in Geneva and Peter Jones
in London.

GENEVA-It took more than 10
weeks of earnest negotiations here
but in the end the World Adminis-
trative Radio Conference. organized
by the International Telecommuni-
cation Union, came up with a frame-
work of frequency allocations that
will govern world radio activity until
the end of the century. :

Rated the most important in this
field for 20 years, the talks ran from
Sept. 24 to Nov. 30, with the aim of
revising, linking and bringing up to
date the international regulations
applicable to all radio-communi-
cation services.

The government level meeting
was attended by 154 member coun-
tries of the Telecommunication
Union. Its decisions, which go into
effect Jan. 1, 1982, are binding and
have the status of a treaty. The con-
ference had to agree on a basic
framework of allocation blocks of
frequencies to certain kinds of serv-
ice, including broadcasting.

There were fears of a confronta-

tion between developed and devel-
oping nations over an Algerian pro-
posal to give developing countries a
guaranteed two thirds use of the air-
waves, the suggestion being finally
defeated. Western delegates pointed
out that this meant reserving wave-
lengths years in advance, during
which time wavelengths would be
denied to those countries with ad-
vanced technology and which have
urgent services badly congested.

Another view from the West was
that such a proposal would rule out
any real expansion—it was said that
there will be at least 2,000 more ra-
dio stations in the U.S. by the end of
the century.

Domestic radio broadcasting in
the UK. will probably double its
frequencies for the VHF/FM
broadcasting as a result of the fre-
quency allocation. There are about
45 stations in the U K. now, four na-
tional BBC channels, 22 local BBC
stations and 19 commercial stations.

There were 147 separate delega-
tions involved, and 38 international
organizations sent observers. More
than 1,900 attended.

Vox Jox

By DOUG HALL

NEW YORK-While stations
across the country have been signed
up by this network or that syndicator
for a year-end, decade-end special
show of one type or another,
WXRT-FM Chicago was among
those which developed its own year-
end programming.

Program director Norman Winters
put together such an extensive col-
lection of specials reviewing the dec-
ade that they began on Dec. 17.

All of the station’s jocks were in-
volved and each produced his own
special in the series. Winters did a
segment on the Kent State shoot-
ings, Bruce Lee and black exploita-
tion movies tieing-in appropriate
music.

Terry Hemmert covered what
each of the Beatles did.in the *70s,
while Bobby Skafish covered obitu-
raries in the rock world.

Bill Cochran covered movies of
the decade and Garry Lee Wright
covered the 1972 election, Mark
Spitz, fashions and something he
called the “Charles Manson Family
Christmas Special.”

Tom Wilson covered comedy in
the *70s and Shel Lustig looked at
the rise of glitter rock and Kiss. Bob

Gelms handled Watergate, Evil
Knievel and fantasy films such as
“Star Wars.”

* K %

~ WWRL-AM New York is looking
for a morning man. Relief man
Wayne Scott is handling the spot for
the time being. Those interested in
this post at the black-formatted sta-
tion should contact general manager
Mark Olds at the station at 4}-30
58th St,, Woodside, N.Y. 11377. His
phone is 212-335-1600.
*x K %

DIR Broadcasting’s Bob Meyro-
witz has promoted Paui Zullo to vice
president for station relations, An-
drew Denmark to director of station
relations and Bernadette Elliot to as-
sociate director. ... Tom Larson,
music director of WKBK-AM
Keene, N.H., is giving his station “a
shot in the arm” with a move to a
“more Top 40” sound.

x  x %

Rick Patton has been named mu-
sic director of WPRZ-AM Evanston,
Ill. Patton, who handles drive time
on the station, also does a country
music show on WJEZ-FM Chicago.

(Continued on page 17)

Radio Programming

More Problems Than Solutions
Facing Radio Inthe New Decade

® Continued from page 3
nels on cable and satellite to home
transmissions.

Sklar said he had no ready solu-
tions to these problems.

Both Kent Burkhart of Burkhart/
Abrams and Bob Hughes. program
director of Metromedia’s WASH-
FM in Washington pointed to a lack
of well-trained talent in radio pro-
gramming.

Says Burkhart: “There are only a
dozen good programmers out there
who can go into a market and
change a situtation to any format
and take it to success. There are
some young Turks coming up, but
many will drep out.”

Burkhart says the manpower in
radio is “too transient. The pay is
low. Guys move for $25 more a
week.”

Hughes says the industry does not
train programmers. “They should be
college graduates with marketing ex-
pertise. They should be exposed to
sales and accounting.”

Hughes complains that too many
programmers in smaller markets
“know how to make an automation
system work, but don’t know funda-
mentals of programming.” He says
this has been caused by too many
consultants and syndicators in these
markets.

Jim Gallant, program director of
ABC’s WMAL-AM in Washington
claims a pressing problem is lack of
product for his MOR format. This
has long been a complaint of beau-
tiful music stations, but has not been
generally heard from MORs.

Notes Gallant: “Moving into the
*80s our MOR format has been chal-
lenged by a scarcity of new music
which will appeal to a broad spec-
trum of listeners. Music charts and
record buying confirm that most
popular songs and artists target lis-
teners of a select age group.

“MOR stations are faced with a
dilemma to keep programming fresh
while continuing to appeal to an au-
dience of various ages and tastes.”

Tom Burchill, vice president of
the newly formed RKO Radio Net-
work, says, “Our biggest task of the
’80s is to become the full resource for
our stations to compete in the mar-
ket,” which includes programming.
RKO will run six music specials next
year beginning with an Eagles show
Jan. 19 or 20 (Billboard, Dec. 8,
1979).

Dick Foreman, ABC network pro-
gramming vice president, sees the
biggest problem facing his operation
in the records his network shows
now use for distribution. “They are
costly and quality control is in an
abyss,” Foreman says. He is looking
toward satellite distribution as a so-
lution.

Both Kaplan and Burchill see the
acceptance of radio by both listeners
and advertisers as a pressing prob-

3 Chains Signed

LOS ANGELES—Media Re-
search Graphics, a new company
which computerizes rating data into
visual bar graphs, pies and other dis-
plays, has signed up the RKO, Out-
let and Shamrock (formerly Starr)
station chains for the service. Allen
Klein, president of the new service,
explains, “We found that by turning
numbers into pictures even a com-
plete novice can clearly spot a sta-
tion’s strengths and relative market
position.”

www americanradiohistorv.com

lem. Kaplan says. “Radio is taken
for granted by the listener. We've got
to sell radio to listeners as well as to
advertisers.” .

John Platt, program director of
jazz-formatted WRVR-FM in New
York says his challenge of the "80s is
to “broaden the base of jazz radio to
include those who never would lis-
ten to jazz. This is why I'm here.
WRVR is on the cutting edge.”

John Rook. program director of
KFI-AM Los Angeles says the great-

est problem facing MOR radio is
“the decline in long term listening.
With AM running 12 minutes of
commercials per hour while FM
runs six to eight minutes, person-
alities are the key.” he says.

Bill Hennes. program director of
NBC’s country outlet WMAQ-AM
in Chicago. says the big problem “is
learning to live with fraction-
alization. We'll have to feel our way
along in the face of video develop-
ments and FM stereo.”

RADIO PROGRAM REVIEWS

Retrospectives Over
Decade Entertaining

“Top 100 Of The *70s.” Produced
by Dave Sholin and Ron Hummel of
RKO for Drake-Chenault. Syndi-
cated for year-end broadcast.

NEW YORK—This joint effort by
RKO and Drake-Chenault may take
the prize for being the most exten-
sive review of the decade of the *70s.

The show runs 12 hours and not
only devotes an hour to each year of
the decade, but opens the first hour
with a review of the 1960s and closes
with an hour of six mini-biographies
of superstars and supergroups.

Not counting segments of songs,
the show includes 101 full iength top
recordings of the decade. These bas-
ically concentrate on the top 10 hits
of each year, but the show closes
with Led Zeppelin’s “Stairway To
Heaven,” which producer Sholin
notes was never a top 10 hit, but says
is the most important song of the
1970s.

The show also includes a large
number of news actualities, which
are often tied in with music. For ex-
ample coverage of the shootings at
Kent State is followed by Crosby,
Stills, Nash and Young’s “Ohio.”

The review of the top 100 opens
with the Jackson Five’s “I Want You
Back” and ends with Rod Stewart’s
“Do You Think I'm Sexy.” The top
100 are compiled from several trade
charts for each year. DOUG HALL

WNEW Beams
2 Live Concerts
In N.Y., N.J.

NEW YORK—-WNEW-FM New
York expanded its annual Christmas
benefit concert this year by adding a
second concert at the Capitol
Theatre in Passaic, N.J.

This concert, which also marks the
eighth anniversary of the theatre’s
concert policy, featured Arista
recording artist the Outlaws and
A&M artist 38 Special.

Both acts performed without
charge so the admission could be do-
nated to needy children. The cost of
admission also required bringing a
gift-wrapped package for a child.

The station also held its eighth an-
nual Christmas benefit concert at
Avery Fisher Hall here featuring
RCA artists Daryl Hall and John
Oates plus Epic artist Ellen Foley.
These artists, too, performed at no
charge for the benefit of the cerebral
palsy fund.

The station broadcast Outlaws
and Hall and Oates performances
from the Bottom Line here.

“The News That Rocked ’79.”
Produced by Denny Somach. NBC
Source Network, Jan. 1.

NEW YORK —In a field of a variety
of year-end countdown shows and
this year, end of decade count-
downs, NBC has come up with a
unique approach in this two-hour
program.

The emphasis is on news about
the music, rather than just on the
music itself. So Chicago DJ Steve
Dah!l’'s “Do You Think I'm Disco”
becomes an important record in a
discussion of disco versus rock 'n’
roll.

The show moves onto Van Ha-
len’s “Dance The Night Away” and
quickly establishes a strong AOR
orientation.

Some of the interviews produce
real news. Mick Fleetwood tells lis-
teners Fleetwood Mac may be
recording more and touring less and
Bill Joel says his next album wili be
“a lot of rock ’n’ roll.”

Fleetwood says, “I would think
the band would tend to become
more of a recording situation. We
will go on the road, but there comes
a time when there are other things
important to one’s own private life. I
have a feeling that an album will
come out a lot sooner than even we
think.” Alluding to the lengthy pe-
riod between the group’s current al-
bum and the one prior to it, Fleet-
wood says, “There won’t be a three-
year gap.” '

Joel, at another point in the pro-
gram, says, “I have always wanted to
make a lot of rock ’n’ roll songs on an
album. That’s the direction I'm go-
ing.”

The show not only looks at rec-
ords, but films dealing wth music.
Source movie critic Jeff Gelb has
high praise for Bette Midler’s “The
Rose,” which he says is “bluesey and
ballsy.”

He announces that Meat Loaf will
star in a movie called “Roadie” and
that there might be a film based on
the life of Jim Morrison of the
Doors.

Alice Cooper and Blondie will be
in a film together, he says, and he
promises a forthcoming film, “Times
Square” is supposed to do for new
wave what “Saturday Night Fever”
did for disco.

New acts such Joe Jackson and
the Police are examined and Arista
Records chief Clive Davis, in an in-
terview, predicts he will “be sur-
prised if the 1980s are dominated by
only one sound.”

The show is hosted by Bill Fan-
tini, news and public affairs director
of WYSP-FM Philadelphia. Pro-
ducer Somach also comes from that
station. DOUG HALL
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Billboard Sing|

® Continued from page 12
WIFE—Indianapolis
© NICOLETTELARSON-Let Me Go Love (WB)

o DANFOGELBERG—Longer (Full Moon/
Epic)

WNDE- Indianapolis
® MICHAEL JACKSON—Rock With You (Epic)

o TERI DE SARIO w/X.C.-Yes, I'm Ready
(Casablanca)

 LITTLE RIVER BAND-Cool Change
(Capitol) 8-5

 CAPTAIN & TENNILLE-Do That To Me Gne
More Time (Casablanca) 12-8

WOKY-Milwaukee

© SMOKEY ROBINSON - Cruisin’ (Motown)
De PRINCE-|Wanna Be Your Lover (WB)
* RUPERT HOLMES-Escape (Infinity) 10-3

D#* KOOL& THE GANG-Ladies Night (De-Lite)
17-10

WZUU-FM - Milwaukee

® LOBO-Holdin' On For Dear Love (MCA)

o TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca)

* RUPERTHOLMES— Escape (Infinity) 20-6

* DR.HOOK-Better Love Next Time
(Capitol) 10-5

KSLQ-FM=St. Louis

KLEO-Wichita

WORC-Hartford

es Radio Action

Based on station playlists through Thursday (12

WYRE-Annapolis

127/79)

WFLB—Fayettevilie

Playlist Top Add Ons @
Playlist Prime Movers

WORD-Spartanburg

© ROD STEWART—| Don't Want To Talk About
It(ws)

© BARRY MANILOW-When | Wanted You
(Arista)

* DIONNE WARWICK - Deja Vu (Arista) 24-19

* TERIDESARIOw/K.C.-Yes, I'm Ready
(Casablanca) 17-11

Northeast Region

® TOP ADD ONS

KENNY LOGGINS—This Is It (Columbia)
DR. HOOK—Better Love Next Time (Capitol)
MICHAEL JACKSON—Rock With You (Epic)

* PRIME MOVERS

SMOKEY ROBINSON—Rock With You (Tamia)
KENNY ROGERS—Coward Ot The County (UA)
CLIFF RICHARD—We Oon't Talk Anymore (EMI)

BREAKOUTS

NE{L DIAMOND-September Morn’ (Columbia)
ANNE MURRAY—Daydream Betiever (Capitol)
THE DIRT BAND—An American Dream (UA)

® THEINMATES-Dirty Water (Polydor)

o TERIDE SARIO w/K.C.-Yes, I'm Ready
(Casablanca)

* EAGLES—The Long Run (Asylum) 12-9
D+ ISAAC HAYES=-Don't Let Go (Polydor) 20
14

KXOK-St. Louis

o DAN FOGELBERG—Longer (Full Moon/
Epic)

o DR HOOK-Better Love Next Time
(Capitol)

* CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca) 28-6

% EAGLES—The Long Run (Asylum) 23-9
KIOA-Des Moines

© ELECTRIC LIGHT ORCHESTRA—Last Train
To London (Jet)

® FLEETWOOD MAC—Sara (WB)

+* KENNY ROGERS—Coward Of The County
(UA)19-13

* RUPERT HOLMES—Escape (Infinity) 12:5
KDWB—Minneapolis

o STEVEFORBERT-Romeo's Tune
(Nemperor)

o DAN FOGELBERG - Phoenix (Full Moon/
Epic)

 KEMNY LOGGINS—This Is It (Columbia) 27-
18

* FOREIGNER—Head Games (Atlantic) 19-12
KSTP—Minneapolis

o STEVE FORBERT—Romeo's Tune
(Nemperor)

o DANFOGELBERG—Longer (Full Moon/
Epic)

* RITACOOLIOGE-1'd Rather Leave While
I'm In Love (A&M) 19-15

 KENNY ROGERS - Coward Of The County
(UA)16-11

WHB—Kansas City

© FLEETWOOD MAC—Sara (WB)
o THEDIRT BAND-An American Dream (UA)
* DIONNE WARWICK—Deja Vu (Arista) 20-18

* KENNYROGERS-Coward Of The County
UR)53

KBEQ—Kansas City

® QUEEN-Crazy Little Thing Called Love
(Elektra)

o CHEAP TRICK~Voices (Epic)
% EAGLES—The Long Run (Asylum) 35-27

* ;MCI:;AEL JACKSON-Rock With You (Epic)
1-2

KKLS—Rapid City

© BARRY MANILOW-When | Wanted You
(Arista)

® EAGLES-The Long Run (Asylum)

% LITTLE RIVER BAND—Cool Change
(Capitol) 7-5

* RUPERT HOLMES—Escape (Infinity) 10-7
KQWB-Farge

o HALL & DATES—Wait For Me (RCA)

o TER!DESARIO w/K.C.~Yes, I'm Ready
(Casablanca)

WABC—New York

o DR.HOOK-Better Love Next Time
(Capitol)

- % 0'JAYS—Forever Mine (P.L.R.) 13-8

 CAPTAIN & TENNILLE-Do That To Me Gne
More Time (Casablanca) 24-14

WXLO - New York
« NEILDIAMOND-September Morn’
(Columbia)

o SPINNERS-Working My Way Back To You
(Atlantic)

+ LITTLE RIVER BAND~Cool Change
(Capitol) 24-19

* SMOKEY ROBINSON=Cruisin' (Motown)
14-10

WPTR~Albany

© MICHAEL JACKSON—Rock With You (Epic)
e LOBO-Holdin' OnFor Dear Love (MCA)
+ DIONNE WARWICK~ Deja Vu (Arista) 28-14

* SMOKEY ROBINSON-Cruisin' (Motown)
26-20

WTRY—Albany
© DIONNE WARWICK-Deja Vu (Arista)
® QUEEN-Crazy Little Thing Called Love
(Elektra)
* EAGLES—The Long Run (Asylum) 22-12

 TOM PETTY & THE HEARTBREAKERS—
Don't Do Me Like That (Backstreet/MCA)
21-15

WKBW-Buffalo

® CHEAP TRICK~Voices (Epic)

© ANNE MURRAY-Daydream Believer
(Capitol)

* MICHAEL JACKSON—Rack With You (Epic)
23-10

* KENNYROGERS—Coward Of The County
(UA) 24-12

WYSL-Buffalo
® GILDA RADNOR-Touch Me With My
Clothes On (WB)
© BARRY MANILOW=-When | Wanted You
(Arista)
* ABBA-Chiquitita (Atlantic) 8-2

* JENNIFER WARNES—Don't Make Me Over
(Arista) 24-17

WBBF~Rochester

© NEIL DIAMOND—September Morn'
(Columbia)

* SUPERTRAMP-Take The Long Way Home
(A&M) 15-9

* KENNY ROGERS— Coward Of The County
(UA)13-6

WPRO (AM)—Providence

© THEDIRT BAND-An American Dream (UA)

® NEILDIAMOND-September Morn'
(Columbia)

* HERBALPERT-Rotation (A&M) 2719~
* RUPERTHOLMES-Escape (Infinity) 14-6
WPRO-FM—Providence

o FLEETWOOD MAC—Sara (WB)
o EAGLES-The Long Run (Asylum)

% CLIFF RICHARD-We Don't Talk Anymore
(EMI) 16-8

+ TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (Backstreet/MCA)
10-7

WICC—Bridgeport

® SANTANA-You Know That | Love You
(Columbia)

o BONNIE RAITT-You're Gonna Get What's
Comin’ (WB)

* FOGHAT-Third Time Lucky (Bearsville) 25-
20

* KENNY ROGERS—Coward Of The County
(UA)20-13

Mid- Atlantic Region

® TOP ADD ONS:

0'JAYS—Forever Mine (P.LR.)
FOGHAT~Third Time Lucky (Bearsville)
(D) PRINCE—t Wanna Be Your Lover (WB)

* PRIME MOVERS;

CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca}

CLIFF RICHARD—We Don't Talk Anymore (EMI)

LITTLE RIVER BAND—Cool Change (Capitol)

BREAKOUTS

NEIL DIAMOND -September Morn' (Columbia)
QUEEN-Crazy Little Thing Called Love
(Elektra)

® FLEETWOOD MAC—Sara (WB)

o TERIDE SARIO w/K.C.~Yes, I'm Ready
(Casablanca)
* MICHAEL JACKSON-Rock With You (Epic)
23-10
* KENNY ROGERS—Coward Of The County
(Ua) 2812
WRKO-Baoston

o QUEEN-Crazy Little Thing Called Love
(Elektra)

o KENNYLOGGINS—This Is it (Columbia)

 CLIFF RICHARD -We Don't Talk Anymore
(EM1) 24-15

* SMOKEY ROBINSON- Cruisin’ (Motown)
2119

WBZ.FM—Boston

© MICHAEL JACKSON-Rock With You (Epic)
® SMOKEY ROBINSON=Cruisin' (Motown)
F-105 (WVBF) —Boston

o STEVE FORBERT-Romeo's Tune
{Nemperor)

® QUEEN-Crazy Little Thing Called Love
(Elektra}

+ LITTLE RIVER BAND—Cool Change
(Capitol) 10-5

D% KOOL & THE GANG—Ladies Night (De-Lite)

6-3

DAN FOGELBERG—Longer (Full Moon/ Epic)

WFIL—Philadelphia

o ('JAYS—Forever Mine (P.I.R.)

® NEIL DIAMOND~-September Morn'
(Columbia)

* RUPERT HOLMES—Escape (Infinity) 6-2

 CAPTAIN & TENNILLE-Do That ToMe One
More Time (Casablanca) 23-17

WIZD-Fhiladeiphia
o KENNY LOGGINS—Thisls It (Columbia)

© NARADA MICHAEL WALDON—I Shoulda
Loved Ya (Atlantic)

 CLIFF RICHARD—We Don't Talk Anymore
(EMI)34-24

*- INNER LIFE~}'m Caught Up (Prelude) 29-
20

WIFI-FM—Philadelphia

o PAT BENATAR-Heartbreaker (Chrysalis)

o DANFOGELBERG—Longer (Full Moon/
Epic)

* CLIFF RICHARD—We Don't Talk Anymore
(EM1) 20-10

* EAGLES—The Long Run (Asylum) 24-13
WPGC-Washington

o 0'JAYS—Forever Mine (P.I.R.)
o FOGHAT-Third Time Lucky (Bearsville)

* LITTLERIVER BAND~-Cool Change
(Capitol) 27-22

% CAPTAIN & TENNILLE- Do That To Me One
More Time (Casablanca) 21-16

WGH-—Norfolk

© ROD STEWART-| Don’t Want To Talk About
It (WB)

© DIONNE WARWICK—Deja Vu (Arista)
* MICHAEL JACKSON-Rock With You (Epic)
114

% LITTLERIVER BAND~Cool Change
(Capitol) 10-3

WCAO—Baltimore

De PRINCE-|Wanna Be Your Lover (WB)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* JEFFERSON STARSHIP-Jane (Grunt) 17-12

+ RUFUS/CHAKA KHAN—Do You Love What
You Feel (MCA) 23-19

 EAGLES—-The Long Run (Asylum) 15-7
* MICHAEL JACKSON —Rock With You (Epic)
21

WLEE—Richmond

® FOGHAT-Third Time Lucky (Bearsville)

© SMOKEY ROBINSON—Cruisin’ (Motown)
 FLEETWOOD MAC—Sara (WB) 23-19

* gENNY LOGGINS~This s It (Columbia) 12-

WRVQ-Richmond

® STYX-Babe (A&M)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* KENNY ROGERS~Coward Of The County
(Ua)9-5

* JIMMY BUFFETT—-Volcano (MCA) 148
WAEB-Allentown ]

o TOM JOHNSTON=-Savannah Nights (WB)

© JOHN STEWART=Lost Her In The Sun (RSO)

* PABLO CRUISE-|Want You Tonight (A&M)
13-6

+ CLIFF RICHARD -We Don't Talk Anymore
(EMI}7-3

WKBO -Harrisburg

De PRINCE-|Wanna Be Your Lover (WB)

® SANTAMA-You Know That | Love You
(Columbia)

* KENNY LOGGINS=This Is It (Columbia) 29-
13

* SMOKEY ROBINSOM—Cruisin’ (Motown)
20-15

Southeast Region

® TOP ADD ONS:

QUEEN-Crazy Little Thing Called Love
(Elektra)

STEVE FORBERT—Romeo's Tune (Nemperor)

STYX-Why Me (A&M)

* PRIME MOVERS:

THE EAGLES—The Long Run (Asylum)
PRINCE -1 Wanna Be Your Lover (WB)
KENNY LOGGINS~This Is It (Columbia)

BREAKOUTS:

THE SPINNERS-Working My Way Back To You
(Atlantic)

DAN FOGELBERG—Longer (Full Maon/Epic)

ROBERT PALMER—Can We Still Be Friends
(island)

WQXI-Atianta

o STEVEFORBERT—Romeo's Tune
(Nemperor)

® (QUEEN-Crazy Little Thing Called Love
(Elektra)

 EAGLES-The Long Run (Asylum) 15-9
* JIMMY BUFFETY—Volcano (MCA) 27-20
1.93 (WZGC-FM)—-Atlanta

o STEVE FORBERT—Romea’s Tune
(Nemperor}

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* TOM PETTY & THE HEARTBREAKERS -
Don’t Do Me Like That (Backstreet/MCA)
25-15

* KENNYROGERS—Coward OfThe County
(UA)12-5

WBBQ-Augusta

o LED ZEPPELIN—Fool In The Rain (Swan
Song)

© ELECTRIC LIGHT ORCHESTRA-Last Train
To London (Jet)

* QUEEN-Crazy Littie Thing Called Love
(Elektra)X-28

* CHEAPTRICK-Voices (Epic) X-24
WFOM-Atianta

o HERBALPERT-Rotation (A&M)

o ('JAYS—Forever Mine (P.L.R.)

* MICHAEL JACKSON-Rock With You (Epic)
139

+ KENNY ROGERS—-Coward Of The County
(UA) 14-11

WSGA-Savannah

o STYX-Why Me (A&M)

o STEVEFORBERT—Romeo's Tune
{Nemperor)

 CLIFF RICHARD—We Don't Talk Anymore
(EMI)17-10

* TOM PETTY & THE HEARTBREAKERS—
Don’t Do Me Like That (Backstreet/MCA)
1811
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o STEVEFORBERT-Romeo's Tune
(Nemperor)

o BONNIE POINTER—1Can't Help Myself
(Motown)

D# SUGARHILLGANG—Rapper's Delight
(Sugar Hill) 32-21

* MICHAEL JACKSON-Rock With You (Epic)
20-12

WOQAM - Miami
o FLEETWOOD MAC-Sara (WB)

o QUEEN-Crazy Little Thing Called Love
(Elektra)

* MICHAEL JACKSON - Rock With You (Epic)
13-5

* CLIFF RICHARD-We Don't Talk Anymore
(EM1)14-8

WMIX (96X) =Miami

D+ PRINCE-|Wanna Be Your Lover (WB) 23-
15

* SUZIE LANE-Harmony (Elektra) 12-9
Y-100 (WHY)-FM)—Miami

o DIONNE WARWICK—Deja Vu (Arista)
© FOGHAT-Third Time Lucky (Bearsville)

D DOMNMASUMMER-On The Radio
(Casablanca) 10-3

D« PRINCE-{Wanna Be Your Lover (WB) 21-
15

WLOF-0rlando

o DAN FOGELBERG— Longer (Full Moon/
Epic)

® STYX-Why Me (A&M)
D# ISAAC HAYES-Don't Let Go (Polydor) 23-
13

+ KENNY ROGERS—Coward Of The County
(UA)5-1

WLAC—Nashville

o ROD STEWART-|Don't Want To Talk About
It (WB)

o STYX-Why Me (A&M)
 JEFFERSON STARSHIP-Jane (Grunt) 21-15
D« ISAAC HAYES—Don't Let Go (Polydor) 17-
12

(WBYQ) 92-Q— Nashville

o SPINNERS-Working My Way Back To You
(Atlantic)

© THE DIRT BAND-An American Dream (UA)

+ FLEETWOOD MAC—Sara (WB) 28-19

* KENNY LOGGINS=This st (Columbia) 23-
12

WHBQ-Memphis

De PRINCE-IWanna Be Your Lover (WB)
© DIONNEWARWICK-Deja Vu (Arista)
+ DR.HOOK—-Better Love Next Time (21-16)
* EAGLES-The Long Run (Asylum) 30-22
WRJZ-Knoxville

De PRINCE-|Wanna Be Your Lover (WB)
o STYX-Why Me (A&M)

* ).D.SOUTHER-You're Only Lonely
(Columbia) 11-4

* RUPERT HOLMES—Escape (Infinity) 14-5
Q-105 (WRBQ-FM)~Tampa

o STEVE FORBERT-Romeo's Tune
{Nemperor)

® QUEEN~-Crazy Little Thing Called Love
(Elektra)

& CLIFFRICHARD-We Don't Talk Anymore
(EM1)13-7 .

* KENNYLOGGINS=This Is It (Columbia) 12-
5

B)-105 (WBJW-FM) ~Orlando

o STYX-Why Me (A&M)

o ROBERT PALMER~Can We Still Be Friends
(Island)

* RUPERT HOLMES-Escape (Infinity) 12-6

D« SUGAR HILL GANG—-Rapper's Delight
(Sugar Hill) 20-13

WQXQ-Daytona Beach

o EARTH, WIND & FIRE-Star (ARC)

o QUEEN~-Crazy Little Thing Called Love
(Elektra)

+ TOMPETTY & THE HEARTBREAKERS -
Don’t Do Me Like That (Backstreet/MCA)
12-6

* SANTANA-You Know That | Love You
(Columbia) 9-5

WAPE-Jacksonville

© STYX-WhyMe (A&M)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

 K.C.& THE SUNSHINE BAND - Piease Don't
Go (Sunshine Sound) 7-2

* MICHAEL JACKSON—Rock With You (Epic)
14-10

WAYS=Charlotte

o DAN FOGELBERT—Longer (Full Maon/
Epic)

o SPINNERS-Working My Way Back To You
(Atlantic)

* CLIFF RICHARD-We Don't Talk Anymore
(EMI)19-11

* EAGLES-The Long Run (Asylum) 23-5
WKIX—Raleigh

o NEILDIAMOND-September Morn'
(Columbia)

o QUEEN-Crazy Little Thing Called Love
(Elektra)

* DAMFOGELBERG- Longer (Full Moon/
Epic) D-28

* RUFUS/CHAKA KHAN-Do You Love What
You Feel (MCA) D-24

WTMA—Charleston

o SPINNERS—Working My Way Back To You
(Atlantic)

o (QUEEN-Crazy Little Thing Called Love
(Elektra)

D« PRINCE-IWanna Be Your Lover (WB) 29-
18

% JEFFERSON STARSHIP—Jane (Grunt) 13-9

© ROBERT JOHN-Lonely Eyes (EMI)
© JOHN STEWART—Lost Her In The Sun (RS0)
% EAGLES-The Long Run (Asylum) 19-6

+ TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (Backstreet/MCA)
2121

WGOW-Chattanooga
o PAT BENATAR-Heartbreaker (Chrysalis)
® CHEAP TRICK - Voices (Epic)
 EAGLES—-The Long Run (Asylum)21-16

% MICHAEL JACKSON—Rock With You (Epic)
16-10

WERC-Birmingham
o DIONNE WARWICK -Deja Vu (Arista)
® FLEETWOOD MAC~Sara (WB)
* BLACKFOOT—Train, Train (Atco) 18-12
* q(])GHAT—Third Time Lucky (Bearsville) 24-

WSGN-Birmingham
De PRINCE-Wanna Be Your Lover (WB)

o STEVE FORBERT-Romeo's Tune
{Nemperor)

* KENNY ROGERS—Coward Of The County
(UA) 10-5

D+ ISAAC HAYES-Don't Let Go (Polydor) 16-
10

WHHY-Montgomery

o DAN FOGELBERG— Longer (Full Moon/
Epic)

o STYX—-Why Me (A&M)
* EAGLES—The Long Run (Asylum) 11-5

* PRINCE—I| Wanna Be Your Lover (WB) 25-
15

KAAY-Little Rock

© ROBERTJOHN-—Lonely Eyes (EMI)
® MICHAEL JACKSON—Rock With You (Epic)
* RUPERT HOLMES—Escape (Infinity) 4-1

+ J.D. SOUTHER-You're Only Lonely
(Columbia) 8-5

WSEZ (Z-93) - Winston-Salem
® T0T0-99(Columbia)
© JOURNEY—Too Late (Columbia)

* STEVE FORBERT-Romeo's Tune
(Nemperor) 33-17

* JEFFERSON STARSHIP-)ane (Grunt) 19-9
WAIV-Jacksonville

® PRINCE-|Wanna Be Your Lover (WB)

© ROBERT PALMER- Can We Still Be Friends
(Island)

* KENNY LOGGINS=This Is It (Columbia) 11-
6

* EAGLES~The Long Run (Asylum) 25-17

«© Copyright 1979, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted. in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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WWVA-AM In
Wheeling Lights
Up 53 Candles

WHEELING, W.VA.—More than
300 persons attended a special cele-
bration for WWVA-AM here, hon-
oring the station’s 53rd year of coun-
try music broadcasting.

WWVA, a 50,000-watt Wheeling-
based subsidiary of Columbia Pic-
tures Industries, was feted by city of-
ficials, including Wheeling mayor
Cuyler Ewing who proclaimed Dec.
9-15 “WWVA Recognition Week.”

The proclamation also cited the
WWVA “Jamboree U.S.A.” which
hosts the annual outdoor country
festival known as Jamboree In The
Hiils.

Attending WWVA’s celebration
were H. Ross Felton, vice president
of Columbia Pictures Radio, Inc.; Jo
Walker, executive director of the
Country Music Assn.; Fred Kesh-
ner, vice president of Columbia Pic-
tures Radio Stations, Inc.; and
Wynn Alby, vice president of Co-
lumbia Pictures Radio, Inc.

WWVA first began broadcasting
Dec. 13, 1926, with ‘“Jamboree
U.S.A.” first taking to the airwaves
seven years later.

Radio Programming

BILLBOARD ARrRBITRON RATINGS

A computation of individual market’s formats released by arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.

Figures in lightface are from previous year.

ALTOONA APRIL/MAY 1979

AVERAGE QUARTER HOUR—METRO SURVEY AREA ' SHARES—METRO SURVEY AREA
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| ] a1l 12| 3| 2]|3]|3 1|0 3 | 3 308 | 91 |100 |214 258 (214 | 100 [ 00 | 231
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Above average quarter hour figures are expressed in hundreds (add two zeros).

L.A. KBIG-FM Grabs Ratings
Lead (6.1) With Beautiful Music

LOS ANGELES—Advance re-
leases of the October-November Ar-
bitron ratings shows some shakeups
in the Los Angeles and San Diego
markets. Leading the pack in Los
Angeles is beautiful KBIG-FM with
a 6.1 rating. Following is talk
KABC-AM with a 6.0, rock KMET-
FM with a 5.8, beautiful KJOI-FM
with a 4.9 and country KLAC-AM
with a 4.3.

In the July/August book, KBIG
was in third place with a 5.0. KABC
had been the leader with an 8.0 and
while KMET is still the leading rock
music station, it has dipped slightly
from its 64 slot. KJOI's numbers
represent a holding pattern while
KLAC jumps from a 2.9 to a 4.3.
This jump is due partly to the fact
that KLAC is now the only country
station in the market. Former coun-
try KHTZ-FM, now mass appeal
Top 40, changed its format in July.

The new format seems to be work-
ing for KHTZ because, even though
it came in 18th with a 2.2 rating, its
present position represents a jump
from its 1.6 position in the July/Au-
gust book.

Rounding out the top 10 is news
KFWB-AM which holds at a 4.1,
soft rock KNX-AM which jumps
from a 3.4 to a 4.0, Top 40 KRTH-
FM which holds at 3.8, Top 40/oldie
KRLA-AM which moves from a 3.2
to a 3.7, Top 40 KFI-AM which
moves from a 2.9 to a 3.3.

KNX may have been helped by
the demise of a similar soft rock for-
mat at KZLA. The latter station,
ROW a more personality-oriented
adult rock outlet, comes in 20th with
a 19. However, this represents a
jump for KZLA which had been
doing poorly for several books. In
July/August, the station had a 14.

Other notable moves include
adult contemporary KMPC-AM
which, despite a massive television
and billboard blitzin the area, drops
from a 3.8 to a 2.8. Itis now ranked
in 12th place. Disco is neither a
dominant ror failing format as both
KIIS-FM and KUTE-FM come in
11th and 15th respectively. KUTE,

By CARY DARLING

up from a 2.4, now has 2.6. KIIS
holds at 2.8.

Top 40 KHJ-AM, doing poorly
for several books with a 1.8 in July/
August, leaps to a 2.4 which puts it at
17th place for the market. AOR
KLOS-FM is sliding after reaching
a 2.6 holding pattern for its July/
August and April/May books. The
station is now in 19th place with a
2.2. KLOS has been experimenting
with a looser, more free form format
since the spring.

KTNQ-AM, now a Spanish lan-
guage station since July, drops from
a2.linits July/August book to a 1.6.
Another Spanish station, KALI-
AM, also drops froma 23 to a 1.5.
These stations are 21st and 22nd in
the market respectively.

Classical KFAC-FM jumps from
a 9 to a 1.2 making it 26th in the
market. KGFJ-AM, which had been
KKTT in the last book, is doing
slightly better. Like KFAC, it

Leon Russell in
Lengthy Rap At
Tulsa’s KMOD

TULSA—Leon Russell, who has
been pleasing the home folks with a
number of unscheduled night spot
appearances here, recently spent 90
minutes at KMOD-FM:-for a live on-
air interview.

Russell’s appearance at the AOR
FM outlet included a performance
with members of the New Grass Re-
vival and an interview coenducted by
music director Charlie West.

KMOD rebroadcast . portions of
the program at a later date and sup-
plied a tape to KATT-FM Okla-
homa City.

KMOD calls itself the rainbow
station, so Russell did “Over The
Rainbow” as a dedication.

By the program’s end a crowd had
gathered outside the station and
Russell met with them ard signed
autographs.

jumped from a 9 to a 1.2. AOR
KWST inches to a 1.1 from a 1.0.

San Diego’s beautiful XETRA-
AM registers in the Los Angeles rat-
ings with a 1.0. Previously, it was a
.5. The outlet comes in 30th in the
market.

The April/May San Diego book,
the last for the San Diego area,
seems to have been skewed by
KFMB-AM’s coverage of profes-
sional baseball during that season.
KFMB had astrong 8.0 in that book.
For the October/November book
though KFMB falls from first to
10th place as it now has a 3.8 with its
aduit contemporary format.

Leading the pack now is KJYQ-
FM, formerly KOZN-FM, with a
7.7. The station remains beautiful
music despite the call letter change.
AOR is doing well with KGB-FM
and KPRI-FM coming in second
and third respectively with a 5.7 and
5.6. The, former had a 4.4 in the
April/May book and KPRI had a
4.1. Soft rock KIFM-FM jumps
from a3.5toa5.0. News KSDO-AM
moves up to fifth place with a 5.0, up
from 4.6.

In sixth place is KEZL-FM, a
beautiful station, which drops from
a5.3toa4.5. XETRA-FM, an AOR
outlet, drops from a 4.8 to a 4.4 as it
takes seventh place. Mass appeal
KFMB-FM drops from a 5.1 to a
4.2. Ironically, though XETRA-AM
jumped in Los Angeles, its down in
San Diego from a 5.2 to a 3.9.
KFMB-AM rounds out the top 10.

Other moves of note include a
jump for KBZT-FM froma29toa
3.7, which puts it in 1 1 th place. Clas-
sical scores well in 12th place as it
moves from a 2.5 to a 3.6. Disco
seems to be on the decline as KITT-
AM, which came on strong here,
falls from a 4.2 to a 2.2. Itis now in
22nd place. Adult contemporary
KCBQ-AM falis from a2.8toa 2.5,
putting it in 18th place.

Adult contemporary KOGO-AM
takes a healthy leap froma 22 toa
3.1 which makes it 15th in the mar-
ket. Another adult contemporary
KMIC-AM, falls froma4.7toa3.1.

www americanradiohistorv.com

Contemporary Leader In Altoona

ALTOONA—Contemporary has
strengthened its position as the lead-
ing format in this market by a com-
manding lead, according to an ex-
clusive Billboard analysis of the
April/May Arbitron report.

Contemporary holds a 42.6 share
of all listeners 12 years old or older,
up from the 30.7 registered a year
ago.

Beautiful music also grew in pop-

ularity, showing a 22.2 share, up
from 15.1 a year ago.

Country is in third place with a
15.6 share, down from 30.7, followed
by oldies with 10.8, down from 18.1.

In terms of actual listeners for an
average quarter-hour contemporary
is tops with 7,000, up from 5,100 last
year.

This is followed by beautiful with
3,700, up from 2,500; country with
2,600, down from 4,300 and oldies
with 1,800, down from 3,000.

Pittsburgh’s KDKA Beams
Remotes From the Streets

By JOHN MEHNO

PITTSBURGH — KDKA-AM
took to the streets for the holiday
season, continuing a 10-year tradi-
tion at the Westinghouse station.

Since 1969, KDKA has done re-
mote broadcasts from the windows
of the three major downtown de-
partment stores. The remotes em-
phasize the station’s fund raising ef-
forts for the local Children’s
Hospital.

It’s also a showcase for air talent
Jack Bogut, Art Pallan and Trish
Beatty, who handle the music shows
weekdays from 6 a.m. until 4:30 p.m.
KDKA also broadcasts its 6 to 9 p.m.
talk show from the store windows.

The Christmas remotes are
KDKA'’s most successful and visible
promotion. In recent years, the com-
bined donations from the window
campaign and an annual variety
special on KDKA-TV have topped
the $1 million mark.

Bogut, who’s been the morning
man at KDKA since 1968, spear-
heads the campaign. Through the
cooperation of a fast-food franchise,
he’s hustled farkleberry cookies and
farkleberry brew for donations to
the hospital. The farkleberry is a
long running joke on the Bogut
show.

Everything except news is han-
dled from the remote location,
which includes an outside micro-
phone for conversations with side-
walk passers-by.

In addition to the carted music—

which includes a higher percentage

of Christmas music than any other
Pittsburgh station—the air person-
alities conducted interviews with
guests from sports, music and poli-
tics.

Guests this year included the Let-
termen and local acts the Skyliners
and the Breeze.

Most of the interviews came dur-
ing the less hectic midday hours with,
Pallan and Beatty.

WYJZ Switch
Ignites Protests

PITTSBURGH—-A group of
black ministers has threatened
WYJZ-AM with a listener boycott if
their religious broadcasts are re-
placed with jazz.

A group caled People United To
Save the Gospel called a press con-
ference to anmounce its displeasure
with the programming switch.

WYIJZ plans to reduce its load of
religious programming from every
morning and all day Sunday to Sun-
day morning only.

The group threatened to tell
church members to refuse to listen to
WYJZ if the station didn’t change its
policy.

A station spokesman says the min-
isters were encouraged to meet with
WYJZ management, emphasizing
that a protest wasn’t the proper way
to accomplish anything.
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (12/26/79)

Top Add Ons-National

THE ROSE-Soundtrack (Atlantic)
IAN McLAGAN-Troublemaker (Mercury)

ROY SUNDHOLM-The Chinese Method (Polydor)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS

THE ROSE—Soundtrack (Atlantic)

AN McLAGAN—Troublemaker (Mercury)

EMERSON LAKE, & PALMER—In Concert
(Atlantic)

STEVE NARDELLA—1t's All Rock & Roll (Blind
Pig)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)
JEFFERSON STARSHIP—Freedom At Point Zero

(Grunt)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door
(Swan Song)

BREAKOUTS:

NG NUKES—Various Artists (Asylum)

PINK FLOYD—The Wail (Columbia)

FRANK ZAPPA—Joe's Garage Acts 1 & II!
(Zappa)

WRECKLESS ERIC—The Whole Wide World
(Stff)

KSAN-FM—San Francisco (David Perry)

*

*

THEROSE—Soundtrack (Atlantic)

NO NUKES—Various Artists (Asylum)

AN McLAGAN—Troublemaker (Mercury)
PEARL HARBOR & THE EXPLOSIONS —(WB)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

THE BEAT—(Columbia)
INMATES—First Offence (Polydor/Radar)

KLOS-FM—Los Angeles (Ruth Pinedo)

*

EAGLES—The Long Run (Asylum)

* STYX—Cornerstone (A&M)
# LED ZEPPELIN—In Through The Out Door (Swan

Song)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KSJO-FM—San Jose (Paul Wells)

IANMCcLAGAN—Troublemaker (Mercury)
WRECKLESS ERIC—The Whole Wide World (Stiff)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD-The Wall (Columbia)
AEROSMITH—Night In The Ruts (Columbia)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

KWST-FM—Los Angeles (Ted Habeck)

AN McLAGAN—Troublemaker (Mercury)
THE ROSE—Soundtrack (Atlantic)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

CHEAP TRICK —Dream Police (Epic)
FOREIGNER—Head Games (Atlantic)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

KOME-FM—San Jose (DanaJang)

EMERSON, LAKE & PALMER—In Concert (Atlantic)
PINK FLOYD-The Wall (Columbia)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/ MCA)

STYX—Cornerstone (A&M)
EAGLES—The Long Run (Asylum)

GARRISON AND VAN DYKE—(Atco)

KBPI-FM— Denver (Frank Cody)

Top Requests/Airplay-National

TOM PETTY AND THE HEARTBREAKERS —Damn The Torpedoes (Backstreet/

MCA)

EAGLES-The Long Run (Asylum)
LED ZEPPELIN-In Through The Qut Door (Swan Song)
JEFFERSON STARSHIP~Ffreedom At Point Zero (Grunt]

KMOD-FM—Tulsa (Bili Bruin)

WLVQ-FM—Columbus (Steve Runner)

WSHE-FM—Ft. 1

National Breako

NO NUKES-Various Artists (Asylum)

PINK FLOYD-The Wall (Columbia)

FRANK ZAPPA-Joe's Garage Acts I} & Il (Zappa)
TONY BANKS—A Curious Feeling (Charisma)

le (Michelie Robi

WLIR-FM—Long istand (. McNa

L Kleinman)

*

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)
EAGLES—The Long Run (Asylum)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

KISW-FM—Seattle (Steve Slaton)

NG NUKES—Various Artists (Asylum)

LED ZEPPELIN—In Through The Out Ooor (Swan
Song)

AC/DC—Highway To Hell (Atlantic)
MOLLY HATCHET —Flirtin’ With Disaster (Epic)

EAGLES—The Long Run (Asylum)

KZEL-FM—Eugene (C. Kovarik/P. Mays)

FRANK ZAPPA—Joe's Garage Acts 11 & 11 (Zappa)
THE ROSE—Soundtrack (Atlantic)

KIM FOWLEY—Vampires From Outer Space
(Bomp)

AN McLAGAN—Troubtemaker (Mercury)

STEVE NARDELLA—It'sAll Rock & Roll (Blind Pig)
JOHN CALE—Sabotage/ Live (IRS/A&M)

NO NUKES—Various Artists (Asylum)
1IT0P-Deguelto (WB)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

Southwest Region

® TOP ADD ONS

AN McLAGAN —Troublemaker (Mercury)

GARRISON AND VAN DYKE—(Atco)

THE ROSE—Soundtrack (Atlantic)

ROY SUNDHOLM—The Chinese Method
(Polydor)

* TOP REQUEST /AIRPLAY :

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door
(Swan Song)

FLEETWOOD MAC—Tusk (WB)

BREAKOUTS

PINK FLOYD—The Wall (Columbia)

NO NUKES—Various Artists (Asylum)

FINGERPRINTZ—The Very Dab (Virgin
International)

PHOENIX—In Fulf View (Charisma)

KZEW-FM—Dallas (Doris Miller)

*

*

*

*

IAN McLAGAN—Troublemaker (Mercury)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

FLEETWOOD MAC—Tusk (WB)
EAGLES—The Long Run (Asytum)
CHEAP TRICK—Dream Police (Epic)

KLOL-FM—Houston (Paul Riann)

FABULOUS POODLES—Think Pink (Epic)
GARRISON AND VAN DYKE—(Atco)

N0 NUKES—Various Artists (Asylum)
12T0P—Deguello(WB)

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KY102-FM—Kansas City (M. Floyd/). McCabe)

AN McLAGAN—Troublemaker (Mercury)
PAT METHENY GROUP—American Garage (ECM)

©  DARYLHALL & JOHN OATES—X-Static (RCA) (re-

add)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

TOMPETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

STYX—Cornerstone (A&M)
PINK FLOYD—The Wall (Columbia)

*
*

PINK FLOYD—The Walt (Columbia)
CAMEL-I Can See Your House From Here (Arista)
EMERSON, LAKE & PALMER—In Concert (Atlantic)

CLIFFRICHARO—We Don't Talk Anymore (EMI/
America)

PAT BENATAR—In The Heat Of The Night
(Chrysatis)

GARRISON AND VAN DYKE —(Atco)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

EAGLES—The Long Run (Asylum)
STYX—Cornerstone (A&M)
FLEETWOOD MAC—Tusk (WB)

KBBC-FM—Phoenix (J.0_Freeman)

* * *

*

KRST-FM—Albuquerq

LITTLE FEAT—Down On The Farm (WB)

NG NUKES—Various Artists (Asylum)

STEVE FORBERT—Jackrabbit Slim (Nemperor)
PAT METHENY GROUP—American Garage (ECM)
KENNY LOGGINS—Keep The Fire (Columbia)
DAN FOGELBERG— Phoenix (Full Moon/E pic)
(S. Cornish/J, Zalewski

FINGERPRINTZ—The Very Dab (Virgin
International)

PHOENIX—In Full View (Charisma)
THEROSE—Soundtrack (Atlantic)
ROY SUNDHOLM —The Chinese Method (Polydor)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

BOOMTOWN RATS—The Fine Art Of Surfacing
(Columbia)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

Midwest Region

® TOPADD ONS

GARRISON AND VAN DYKE—(Atco)

ROY SUNDHOLM—The Chinese Method
(Polydor)

CLIFF RICHARD—We Oon't Taik Anymore
(EMI/America)

APRIL WINE—Harder Faster (Capitol)

*TOP REQUEST/AIRPLAY:

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

STYX—Cornerstone (A&M)

JEFFERSON STARSHIP—Freedam At Point Zero
{Grunt)

BREAKOUTS

PINK FLOYD—The Wall (Columbia)

NO NUKES—Various Artists (Asylum)
BONNIE POINTER—(Motown)

TONY BANKS—A Curious Feeling (Charisma)

WABX-FM—Detroit {John Duncan)

*

STEVE FORBERT—Jackrabbit Sfim (Nemperor)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

EAGLES—The Long Run (Asylum)

PAT BENATAR-In The Heat Of The Night
(Chrysalis)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

WIKL-FM—Elgin/Chicago (T. Marker/W. Leisering)

* * ¥

*

NO NUKES—Various Artists (Asylum)
TONYBANKS—A Curious Feeling (Chasisma)
PINK FLOYD—The Wall (Columbia)

WRECKLESS ERIC—The Whote Wide World (Stiff)

DAVE BRUBECK QUARTET—Backhome (Concord
Jazz)

ART PEPPER—Straight Life (Galaxy)

STEVE FORBERT—Jackrabbit Slim (Nemperor)
LITTLE FEAT—0own On The Farm (WB)

DAN FOGELBERG—Phoenix (Full Moon/Epic)
THE POLICE —Reggatta de Blanc (A&M)

WMMS-FM—Cleveland (John Gorman)

* * *

ROOTBOY SLIM & THE SEX CHANGE BAND—Zoom
(IRS/A&M)

BONNIE POINTER—(Motown)

GARRISON AND VAN DYKE—(Atco)

ROY SUNDHOLM—The Chinese Methad (Polydor)
EAGLES—The Long Run (Asylum)

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

NO NUKES—Various Artists (Asylum)

*

BLACKFOOT—Strikes (Atco) (re-add)

PINK FLOYD—The Wall (Colum bia)

EAGLES—The Long Run (Asylum)
STYX—Cornerstone (A&M)

NEIL YOUNG & CRAZY HORSE—Live Rust (Reprise)

WOVE-FM—Pittsburgh (Dave Lange)

*  EAGLES—The Long Run (Asylum)
# LED ZEPPELIN—In Through The Out Door (Swan

*

Song)

JEFFERSON STARSHP—Freedom At Point Zero
(Grunt)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

WLPX-FM—Milwaukee (Bobbin Beam)

PINK FLOYD—The Wall (Columbia)
NO NUKES—Various Artists (Asylum)
APRILWINE—Harder Faster (Capitol)
POINT BLANK—Airplay (MCA)

PAT BENATAR—In The Heat Of The Night
(Chrysalis)

OUTLAWS —in The Eye Of The Storm (Arista)

# STYX—Cornerstone (A&M)
# TOM PETTY AND THE HEARTBREAKERS—Oamn

*

*

The Torpedoes (Backstreet/MCA)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

PINK FLOYD—The Wall (Columbia)

WEBN-FM—Cincinnati (Curt Gary)

*

CLIFF RICHARD—We Don't Talk Anymore (EMI/
America)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Poinl Zero
(Grunt)

# EAGLES—The Long Run (Asylum)
* FLEETWOOD MAC—Tusk (WB)

Southeast Region

® TOP ADD ONS

NG NUKES—Various Artists (Asylum)
1AN McLAGAN—Troublemaker (Mercury)
JOHN CALE—Sabotage/Live (IRS/A&M)
THE ROSE—Soundtrack (Atlantic)

X TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

1ZTOP—Deguelio (WB)

LITTLE FEAT—Down On The Farm (WB)

BREAKOUTS

PINK FLOYD—The Wall (Columbia)

TURLEY RICHARDS—Therfu (Atlantic)

RICHARD LLOYD—Alchemy (Elektra)

PENETRATION—Coming Up For Air (Virgin
International)

WRAS-FM—Atlanta (Mark Williams)

* * * *

WHFS-FM—Washing

NO NUKES—Various Artists (Asylum)
38-SPECIAL—Rockin’ Into The Night (A&M)

MYLON LEFEVRE—Rock & Rolt Resurrection
(Mercury)

JOHN CALE—Sabotage/Live (IRS/A&M)
TURLEY RICHARDS —Thertu (Atlantic)
STARJETS—(Portrait)

INMATES —Fiest Offence (Potydor/Radar)

BOB MARLEY & THE WAILERS —Survival (Island)
DUNCAN BROWNE—Streets Of Fire (Sire)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

0.C. (David Einstein)

* * * *

JERRY JEFF WALKER—Too OId To Change (Elektra)
THE ROSE—Soundtrack (Atlantic)
SEARCHERS—(Sire)

JOHN CALE-Sabotage/Live (IRS/A&M)

PENETRATION—Coming UpFos Air (Virgin
International)

LITTLE FEAT—Down On The Farm (WB)
PATMETHENY GROUP—American Garage (ECM)
11T0P-Deguello (WB)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD—The Wall (Columbia)

STEVIEWONDER—Journey Through The Secret
Life Of Plants (Tamla)

1AN McLAGAN—Troublemaker (Mercury)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

# .PINKFLOYD-The Wall (Columbia)
# 1ZT0P—Deguelio (WB)

*

SEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

ZETA-7 (WORJ)-FM—Orlando (Bill Mims)

* *

*

NO NUKES—Various Artists (Asylum)

PAT BENATAR—In The Heat Of The Night
(Chrysalis)

TANYATUCKER—Tear Me Apart (MCA)
AN McLAGAN—Troublemaker (Mercury)
PINKFLOYD—The Wall (Columbia)
EAGLES—The Long Run (Asylum)

TOMPETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

WKDF-FM—Nashville (Atan Sneed)

* * »

*

PINK FLOYD—The Wall (Columbia)

THE ROSE—Soundtrack (Atlantic)

ROY SUNDHOLM—The Chinese Method (Polydor)
AN McLAGAN—Troublemaker (Mercury)
EAGLES—The Long Run (Asylum)
FOREIGNER—Head Games (Atlantic)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

FLEETWOOD MAC—Tusk (WB)

WQUR-FM—Raleigh (Ron Phillips)

*

PINK FLOYD—The Wall (Columbia)
NO NUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS - Damn
The Torpedoes (Backstreet/MCA)

STYX—Cornerstone (A&M)
LITTLE FEAT—Oown On The Farm (WB)
MOLLY HATCHET - Flirtin’ With Disaster (Epic)

Northeast Region

® TOPADD ONS

THE ROSE—Soundtrack (Atlantic)

AN McLAGAN —Troublemaker (Mercury)

FINGERPRINTZ—The Very Oab (Virgin
International)

ROY SUNDHOLM —The Chrnese Methed
(Polydor)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Cotumbia)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door
(Swan Song)

BREAKOUTS

NO NUKES—Various Artists (Asytum)
TANTRUM—Rather Be Rockin’ (Dvation)
M—New York, London, Paris Munich (Sire)
JOURNEY—In The Beginning (Columbia)

WNEW-FM—New York (Maryanne Mcintyre)

*

*

THE ROSE—Soundtrack (Atlantic)
PEARLHARBOR & THE EXPLOSIONS—(WB)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)
NO NUKES—Various Artists (Asylum)
EAGLES—The Long Run (Asylum)

WRNW-FM—New York (G. Axelbank/M. LoCicero)

WRECKLESS ERIC—The Whole Wide World (Stiff)
THE ROSE—Soundtrack (Alantic)
GARRISON AND VAN DYKI:—(Atco)

SQUEEZE-Six Squeeze Songs Crammed Into One
Teninch Record (A&M)

NARADA MICHAEL WALDEN—The Dance Of Life
(Atlantic)

IAN McLAGAN—Troublemaker (Mercury)
NO NUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS ~Damn
The Torpedoes (Backstre:t/MCA)

EAGLES—The Long Run (Asylum)
DAN FOGELBERG —Phoenix (Full Moon/ Epic)

* * *

*

AN McLAGAN —Troublemaker (Mercury)
COZY POWELL—Over The Top (Ariola)

THE ROSE—Soundtrack (Atlantic)
JOURNEY—In The Beginning (Columbia)
STEVE HSLLAGE—Aura (Virgin International)
PINK FLOYD—The Wall (Columbia)
NONUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

SPORTS—Don't Throw Stones (Arista)

WOUR-FM—Syracuse/Utica (Robin Sherwin)

* * *

*

IAN McLAGAN—Troublemaker (Mercury)

THE ROSE—Soundtrack (Atlantic)

ROY SUNDHOLM—The Chinese Method (Polydor)
TANTRUM—Rather Be Rockin’ (Ovation)
10cc—Greatest Hits 1972-1978 (Polydor)

PINK FLOYD—The Wali (Cofumbia)

NO NUKES—Various Artists (Asylum)

TOMPETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

RICK DERRINGER—Guitars & Women (Blue Sky)

WBUF-FM—Buffalo (Jeff Appleton)

© N0 NUKES—Various Artists (Asylum)

FINGERPRINTZ—The Very Dab (Virgin
International)

TANTRUM—Rather Be Rockin’ (Ovation)
MOTELS—(Capitol)

TOM PETTY AND THE HEARTBREAKERS - Oamn
The Torpedoes (Backstreet/MCA)

# EAGLES—The Long Run (Asylum)
# JEFFERSON STARSHIP—Freedom At Point Zero

*

(Grunt)
17 T0P-Deguetio (WB)

WBCN-FM—Boston (Kate Ingram)

* * *

*

WMMR-FM—Phi

JOANNE BARNARD—Boys & Girls (Pickwick)
DEVOTEES—(Rhino)

M—New York, London, Paris, Munich (Sire)

ROY SUNDHOLM—The Chinese Method (Polydor)
38-SPECIAL—Rockin’ Into The Night (A&M)
SPECIALS—(Chrysalis)

PINK FLOYD—The Wall (Columbia)

NO NUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

DARYL HALL & JOHN OATES—X-Static (RCA)
phia (Dick Hungate)

FINGERPRINTZ—The Very Dab (Virgin
International)

AN McLAGAN—Troublemaker (Mercury)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

* JOEJACKSON—1'm The Man (A&M)
L
* BLONDIE—Eat ToThe Beat (Chrysalis)
WBRU-FM—Providence (Jeremy Schiosberg)

*

*

MANHATTAN TRANSFER—Extensions (Atlantic)
JOHN CALE—Sabotage/Live (IRS/A&M)
LIZZY MERCIER DESCLOUX—(Ze)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)
NEIL YOUNG & CRAZY HORSE—Live Rust (Reprise)
THE POLICE—Reggatta de Blanc (A&M) -

WHCN-FM—Hartford (Ed 0'Connell)

PAT METHENY GROUP—American Garage (ECM)

*  PINKFLOYD—The Wall (Columbia)
# TOMPETTY AND THE HEARTBREAKERS —Damn

*

*

The Torpedoes (Backstreet/MCA)
STYX—Cornerstone (A&M)
FLEETWOOD MAC—Tusk (WB)

'« Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Radio Programming

Vox Jox

® Continued from page 13

Johnny Knight, morning man and
p.d. at KDEX-AM Dexter, Mo, has
been promoted to operations man-
ager for KDEX-AM-FM. ... Peter
Madigan, jock on Univ. of Maine’s
WMEB-FM in Orono. raised more
than $5,000 for the Cambodian refu-
gees during a 100-hour marathon.

Richard Kimball, p.d. at WSER-
AM Elkton, Md., reports that he “is
not the same Richard Kimball at TN1
Management, nor is he the Rick
Kimball of WBGW-FM Bangor,
Me. Thank God, that on the air
Richard Kimball of WSER uses the
name of Rick Christy.” Recent items
in Vox Jox on the other Kimballs

Rates:

52 times, $28 ea

(212) 764-7433

NAME
ADDRESS
CITY
TELEPHONE S

[] American Express
[] Diners Club
[] VISA
[] Master Chg.
Bank = S

PAYMENT MUST ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word per insertion—$10.00 minimum
$20.00 per column inch per insertion

POSITIONS OPEN: 70¢ per word per insertion—$14.00 minimum
$40.00 per column inch per insertion. 4 times, $36; 26 times, $32;

BQX NUMBERS: $2.00 per issue for handling & postage Audio or
video tapes, transcriptions, films or VTR's cannot be forwarded.
Suggestion: arrange for follow-up directly when replying.

SEND TO:
Billboard RADIO-TV MART, 1515 Broadway, New York, N.Y. 10036

Call TOLL-FREE (except in NY) 800/223-7524
IN NEW YORK STATE CALL (212) 764-7433
Deadline: Tuesday, 11 days prior to date of issue

STATE

Credit Card &
Expires I —

Signature _ _

STATION

zip

POSITIONS OPEN

Job opening at Major Uni-
versity FM radio station. Chief
Administrator. Experience in
commercial or non-commer-
cial radio management, bach-
elor degree required, some
teaching experience pre-
ferred. Send resume to: Chair-
man, Station Manager Search,
S.l. Newhouse School of Pub-
lic Communications, Syracuse
University, Syracuse, N.Y.
13210. Deadline Jan. 30, 1980.
Syracuse University is an Af-
firmative Action, Equal Op-
portunity Employer.

CHRISTIAN radio mgrs., pgrmrs.. a/p: Con-
temporary Music Radio will never be the
same! We're making history and very soon
now you can too. Future openings in sev-
eral major, medium and small markets.
Great opportunities for advancement.

ask for RICK PAINTER
Radio Design Group
714/888-2287

BROADCASTER'S
ACTION LINE

The Broadcasting Job you want
anywhere in the US.A.

1 Year Placement Service $40
Call 812-889-2907
R2, Box 25-A
Lexington, Indiana 47138

When Answering Ads . . .
Say You Saw It in Billboard

POSITIONS OPEN

S. -
CTATION MARRGER

PROGRAM DIRECTORS . .

Dds

ANNOUNCERS - - -
the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIED

ADS

Position wanted or position open—
your message gets to over 100,000
readers weekly.

Don’t Miss Another Week

caLL Leni Teaman (toLL FREE)

800/223-7524
NOW to place your ad

 POSITIONS WANTED

EXPERIENCED INTERVIEWER
AND
AIR PERSONALITY

seeking work in Calif. Good produc-
tion. Tight board.
Contact:
TERRY BROWN
(415) 656-6672

have resulted in numerous calls to
the Kimball in Elkton.
*x  x  *

Bill Brown, DJ at WCBS-FM New
York, was recently honored at a
luncheon for his 10 years at the sta-
tion. ... Mike Kelly, 13-ycar an-
nouncer at WCAR-AM Detroit.
WIXY-AM Cleveland, has joined
Tuesday Productions as a sales rep.
He recently worked at KEZY-AM-
FM Anaheim. Calif.

LA R

The addition of a new feature on
divorce on Nancy Turner’s show on
WMAQ-AM Chicago does not
mean the station will be playing less
music, general manager Burt Sher-
wood explains. The original an-
nouncement of the feature did note
the feature is only three minutes in
length. .

B. Mitchell Reed moves from a
weekend slot at AOR KLOS-FM in
Los Angeles to an afternoon 2 p.m.
to 6 p.m. weekday slot at the station.
He replaces J.J. Jackson who is pur-
suing a television career.

*  x

Mass appeal KEIN-AM  Great
Falls. Mont. has lost its program di-
rector. John Walton resigned to go to
KTSA-AM San Antonio.

* ok *

John A. Piccirillo is now gencral
manager at rock WLVV-FM Fair-
ficld. Ohio. He was recently general
manager at sister stations WNDE-
AM and WFBQ-FM Indianapolis.

*  x

Mass appeal KEWI-AM Topeka,
Kan. is seeking a part time an-
nouncer. Interested persons need
only minimal experience in radio or
television. Program director J.B.
Greeley can be contacted at (913)
272-2122. The address is 5315 W.
7th, P.O. Box 4407, Topcka, Kan.
66604.

BubblingUnder The

~HOT100 |

101—-WHEN YOU WALK IN THE ROOM, Karia Bo-
noff, Columbia 1-11130

102—YOU CAN GET OVER, Stephanie Mills, 20th
Century 2427 (RCA)

103—BACK UP AGAINST THE WALL, Atlanta
Rhythm Section, Polydor 2039

104—T0OO LATE, Journey, Columbia 71188

105—HOW HIGH, Salsoul Orchestra, Salsoul
72096 (RCA)

106—-LET ME GO, LOVE, Nicolette Larson,
Warner Bros. 49130

107—-STAY WITH ME TILL DAWN, Judie Tzuke,
MCA 41133

108—DRAW THE LINE, Oak, Mercury 74076

109—| DON'T WANT TO BE LONELY, Dana
Valery, Scotti Bros. 509 (Atlantic)

110—GIMMIE SOME TIME, Natalie Cole & Peabo
Bryson, Capito! 4804

BubblingUnderThe

. _ToplPs |

201—WHISPERS, Happy Holidays To You, Solar
BXL1-3490 (RCA)

202—PETER GREEN, In The Skies, Sail 1001
(Rounder)

203—SALSOUL ORCHESTRA, How High, Salsoul
(RCA)

204 -RAY CHARLES, ARin't it So, Atlantic

205-YELLOW MAGIC ORCHESTRA, Yellow
Magic Orchestra, Horizon (A&M)

206—IAN McLAGAN, Trouble Maker, Mercury

207 —REX SMITH, Forever, Columbia JC 35813

208—XTC, Drums & Wires, Virgin/Atlantic

209—-TERI DE SARIO, Moonlight Madness, Casa-
blanca

210—SOUNDTRACK, The Eiectric Horseman, Co-
lumbia JF 36327

BILLBOARD TOP 50

ontemporary

These are best selling middle-of-the-road singles compiled from

Biilboard SPECIAL SURVEY For Week Ending 1/5/80
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E radio station air play listed in rank order.
=]
T & s
E 3 x g
2 Bw 8 . . ' .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 9 SEND ONE YOUR LOVE
Stevie Wonder, Tamla 54303 (Motown) (Jobete/Black Bull,” ASCAP)
3|1 DEJA VU
Dionne Warwick, Arista 0459 (Ikeco/Angela, BMI)
3 4 8 I'D RATHER LEAVE WHILE I'M IN LOVE
Rita Coolidge, A&M 2199 (Irving/Woolnough/Jemava/Unichappell/Begonia
Melodies, BMI}
4 5110 DO THAT TO ME ONE MORE TIME
Captain & Tennille, Casablanca 2215 (Moonlight & Magnolias, BMI)
5 6 8 COWARD OF THE COUNTY
Kenny Rogers, United Artists 1327 (Roger Bowling, BM1/Sleepy Hollow, ASCAP)
6 (10| 11 LOOKS LIKE LOVE AGAIN
Dann Rogers, International Artists 500 (Duchess Music, BMI)
7 7 9 WE DON'T TALK ANYMORE
Cliff Richard. EMI America 9025 (Capitol) (ATV, BMI)
8 2115 YOU'RE ONLY LONELY
).D. Souther, Columbia 1-11079 (Ica Age, ASCAP)
9 8| 10 COOL CHANGE
Little River Band, Capitol 4789 (Screen Gems-EMI, BMI)
10 {19 7 YES, I'M READY
Teri De Sario With K.C., Casablanca 2227 (Dandelion, BMI)
11 9| 12 BETTER LOVE NEXT TIME
Dr. Hook, Capitol 4785 (House Of Gold, BMI)
12 112 | 10 ESCAPE
Rupert Hoimes, Infinity 50035 (MCA) (The Holmes Line Of Music, ASCAP)
13|17 6 HOLDIN’ ON FOR DEAR LOVE
Lobo, MCA/Curb 41152 (House of Gold, BMI}
14 | 26 4 WHEN | WANTED YOU
Barry Manilow, Arista 0481 (Home Grown, BMI)
15 | 18 8 CHIQUITITA
Abba, Atlantic 3629 (Unicef, ASCAP)
16 (11} 10 PETER PIPER
Frank Mills, Polydor 2002 (Peter Piper/Unichappell, BMI)
17 | 31 3 SEPTEMBER MORN’
Neil Diamond, Columbia 111175 (Stonebridge, ASCAP)
18 | 16 | 13 STILL
Commodores, Motown 1474 (Jobete/Commodores, ASCAP)
19 | 15| 12 BABE
Styx, A&M 2188 (Stygain/Aimo, ASCAP)
20 {14 | 13 SHIPS
Barry Manilow, Arista 0464 (April Music/lan Hunter. ASCAP)
21 | 25 9 THIS IS IT
Kenny Loggins, Columbia 1-11109 (Milk Money, ASCAP/Snug, BM1)
22 |13 | 16 BROKEN HEARTED ME
Anne Murray, Capitol 4773 (Chappell & Co./Sailmaker, ASCAP)
23 | 24 7 ROTATION
Herb Alpert, A&M 2202 (Almo/Badazz, ASCAP)
24 | 27 7 WAIT FOR ME
Hall & QOates, RCA 11747 (Hot-Cha/Six Continents, BMI)
25 123 | 28 ALL THINGS ARE POSSIBLE
Dan Peek, MCA/Songbird 41123
(Christian Soldier, ASCAP/Home Sweet Home, BMI)
26 | 36 3 SARA
Fleetwood Mac, Warner Bros. 49150 (Fleetwood Mac, BMI)
27 | 28 6 CAN'T TAKE MY EYES OFF OF YOU
Maureen McGovern, Warner/Curb 49129 (Saturday/Seasons Four, BM{)
28 | 30 7 MAKE BELIEVE IT'S YOUR FIRST TIME
Bobby Vinton, Tapestry 002 (Music City, ASCAP)
29 (29 8 ROCK WITH YOU
Michael Jackson, Epic 950797 (CBS) (Aimo, ASCAP)
30 (22| 16 HALF THE WAY
Crystal Gayle, Columbia 1-11087 (Chriswood, BMI/Murfeezongs, ASCAP)
312111 NO MORE TEARS (Enough Is Enough)
Barbra Streisand & Donna Summer, Columbia/Casablanca 1-11125 (Olga/
Fedora, BMI)
32 | 45 4 WITH YOU I'M BORN AGAIN
Billy Preston & Syreeta, Motown 1477 (Check Out, BMI)
33 | 39 4 AN AMERICAN DREAM
The Dirt Band, United Artists 1330 (R. Crowell/Joily Cheeks, BMI)
34135 16 RAINBOW CONNECTION
Kermit The Frog, Atlantic 3610 (Weibeck, ASCAP)
35 | 34 6 CRUISIN’
Smokey Robinson, Tamla 54306 (Motown) (Bertam, ASCAP)
36 | 37 5 NO CHANCE 8
Moon Martin, Capitol 4794 (Rockslam, BMI}
37 |NZEZDEp|  LONGER
Dan Fogelberg, Full Moon/Epic 950824 (Hickory Grove/April, ASCAP)
38| 40 4 GOD BLESS THE CHILDREN
B.). Thomas, MCA/Songbird 41134
(Home Sweet Home, BMI/Bug and Bear, ASCAP)
39 | 41 4 | DON'T WANT TO BE LONELY
Dana Valery, Scotti Bros. 509 (Atlantic) (Duchess, BMI)
40 | 43 7 YOU ARE MY MIRACLE
Roger Whittaker, RCA 11760 (Tembo Music Canada, CAPAC)
i . JSMOV?Ttlh slAlLéN 65 ECA, ASCAP
im Weatherly, Elektra 46547 (KECA, ASCAP)
42 {IECTZCEp|  DAYDREAM BELIEVER
Anne Murray, Capitol 4813 (Screen Gems, BMI)
43 | 48 3 LOST HER IN THE SUN
John Stewart, RSO 1016 (Bugle/Stigwood, BMI)
44 | 44 4 TRAVELLIN'
The Jeremy Spencer Band, Atlantic 36948 (Pisces Prod., R&M Music, ASCAP)
45 | 46 4 THE LONG RUN
The Eagles, Asylum 0454 (Cass Country/Red Cloud, ASCAP)
46 | 47 4 \IOLCAgOﬂ 6
Jimmy Buffett, MCA 41161 (Coral Reefer/Keith Sykes, BMI)
47 | EESEETIp|  KISS ME IN THE RAIN
| Egébrg) Streisand, Columbia (Songs of Bander-Koppelman/Emanuel/Cortlandy,
A
48 |ZXDEp|  ROMEO'S RUNE
Steve Forbert, Nemperor 97525 (CBS) (Rolling Tide, ASCAP)
49 | 50 3 DON'T MAKE ME OVER
Jennifer Warnes, Arista 0455 (Jac/Blue Seas, ASCAP)
50 STAY WITH ME TILL DAWN

Judy Tzuke, Rocket 41133 (MCA) (Unart, BMI)

advosdT118 0861 ‘S AHVNNYI



18

JANUARY 5, 1980, BILLBOARD

Soul

__Sauce_
Doo-wop Of
’50s Making
Comeback?

By JEAN WILLIAMS

LOS ANGELES—Artist manager
Vonny Swceney believes the doo-
wop sound of the "50s will be a major
musical force in the '80s and she
plans to grab a large slice of the au-
dience for her group. Alton McClain
& Destiny.

Although the group. which has
been together nearly two years. does
not have a '50s or '60s sound. “many
songs of that period were pretty with
some kind of message. Alton easily
sings pretty tunes because she’s bas-
ically a ballad singer with a five-oc-
tave range,” maintains Sweeney.

With Mc¢Clain. the trio consists of

D "Marie Warren and Robyrda Sti-
ger. The Polydor group has one LP.
"It Must Be Love.” released a year
ago. A new LP,"More And More Of
You™ is duc in early January. The
upcoming LP is 4 combination of
ballads and danceable tunes. but
away from the disco sound.

In the meantime, McClain, with-
out her group. recently teamed with
Johnny Bristol for a single. “Hang
On In There Babyv.” which Bristol
wrote and popularized several years
ago. The new single was produced
by Mark Fine.

According to Sweeney. if the
single hits, there will be an LP fea-
turing the duo. The single also will
be included in the group’s upcoming
LP.

In terms of direction. I am
grooming Alton McClain & Destiny
to be the Supremes of the "80s. We
take special care with every aspect of
their career. We work hard. and in
addition 1o singing well, it’s impor-
tant that the group project class.
create an aura of sophistucation and
sex appeal. These were some of the
qualities that catapulted the Su-
premes to fame.

“In addition. the group wears
glamorous. expensive gowns. We're
now designing new costumers for its
next tour,” sayvs Sweeney.

Alton McClain & Destiny toured
for three months with Teddy Pen-
dergrass in 1979. It also had a few
dates with Chic and several dates
with Peabo Bryson. “We're going
alone to Germany Jan. 6-30 and
we're working on a tour with the
Commodores but thatwill be laterin
the year if it materializes.

“I want the group 1o tour now but
I feel it's important not to over-
exposc it and possibly burn it out in
the US.. which is why we're going to
Germany.

“Our goal for 1980 is to get mass
exposure, concerts, large and small
rooms, television shows and not
being locked into one type of music.

“As a manager.” she continues. 1
am obviously interested in the pro-
fessional success of my act. but |
don’t believe this can fully be real-
ized without letting the girls’ indi-
vidual creative juices flow.”

*  x %

Remember ... we're in communi-

cations. so let’s communicate,

Ross For Pay TV

NEW YORK—Diana Ross will be
featured in a January Home Box Of-
fice pay television special. Video-
taped at Cacsars Palace in Las
Vegas. the special features Ross in a
complete in-concert performance
which includes nine dancers. 13
backup singers, a laser light show,
rear screen projection and a 50-piece
orchestra.

€ Copyright 1979, Billboard Publications, Inc. No part of this publication may be reproduced
stored in a retrieval system. or transmitted. in any form or by any means. electronic, mechanical
photocopying. recording. or otherwise. without the pnor written permission of the publisher

*STAR Performer —singles registering great.
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Billooard L4t Soul Siﬂgles@

- - - ax - E 3
S | B | 98] et proportionate upmare progress this week AP 2| 8| ,8
i E 35 propo upwarg progr B weel i i gg i F gé
2 | B8 | ® | TITLE, ARTIST 2 | g |®| TITLE, ARTIST 2 | B |2 o| TLE ARTIST
= 3 ° (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 [ (writer). Label & Number (Dist. Label) (Publisher. Licensee) = 3 S| (Writer), Labet & Number (Dist. Label) (Publisher, Licensee)
ﬁ 2( 10 ROCK WITH YOU = Michaei Jackson ﬁ 39 8 SO DELICIOUS— Pockets ) ﬁ 84 3 SIT DOWN AND TALK TO ME~Lou Rawis
(R. Temperton), Epic 9-50797 (V. White, R, Wright, C. Fearing, F. White, L. Starr), (K. Gamble, L. Huff), P.IR. 9-3738
(Almo, ASCAP/Rondor) aﬂ%/cm:mm; l~l/blldl “"}mxggﬁ';;"*""*v BMI/ (CBS) (Mighty Three, BMI)
lodern Amencan/verdangel,
1] 13 DO YOU LOVE WHAT YOU
& FEE et Lo 35| 42| 8|  WITCH DOCTOR= tstant Funk TOO HOT—xos s e Gng
(D- Wolinski), MCA 41131 (Overdue, ASCAP) ((Re..Sylflggens.ﬂs/oﬁ'.'ugao:pgﬁc ) (Metcury) (Deightil/Gang, BM)
S I Bl B il ity Gt 3| 33| 13| A SONG FOR DONNY—whisper Pr| 82| 3| 1 CANT HELP MYSELF—souie ruiner
Thompson, W. Stewart, C Allen, L. Smith, H. (E- ”3:"‘3*:3)%-AF§0|3’ 11739 (RCA) (B. Holland. L. Dozier, E. Hotiand Jr.), Motown
Henderson, M. Bynum, S. Guy%, Mercury 76015 (Kuumbs, ) 1478 (Stone Agate, BMI)
(BarKays/Warner Tamerlane, BMI) 37{ 261 12 EGO TRIPPING QUT—Marvin Gaye
4 4 16 | WINNA BE YOUR LOVER—Prince (M. Gaye), Tamla 54305 (Motown) (Bugpie, ASCAP) ﬁ 83 4 IA’:FDEEEANF:ESH&EBN oy
(Prince), Warner Bros. 43050 (Ecnirp, BMI) 38| 36 9 |lesjs‘|' V{ANNA WAN(':{A_UH“OCH".,ZM 0 Whlteheati, G.eP:cFaddeln. 1. Cohen), PAR.
6 9| SEND ONE YOUR LOVE-sStevie Wond (Rgtineqbatdu s laton RSO0 93725 (CBS) (Mighty Three. Bu)
ﬁ {5. Wonder), Tamla 54303 (Motown) (Baldursson, ASCAP)
(lobeteBlack Bull M, ASCAP) ﬁ 58| 3|  WONDERLAND—commodores ﬁ m FUNK YOU UP-sequence
(M. Williams), Motown 1479 (S. Robinson, C. Cook, A. Brown, G. Chishoim),
ﬁ 101 1 PEANUT BUTTER- . (anetlell(allrlnmmndme:nEntertainment, ASCAP) Sugar Hill 543 (Roulette) (Sugarhill, BMI)
Twennynine Fea[tunn( Lenny White
(0. Blackman) Elehtra 46552 P 46| 7| THE SWEETEST PAIN=perter warse o m
QA LD (D: Wanse, . figes) LR 99124 (CBS) I(DPIFeEk?rEErMP!neLgv PEol—yd:;z/cr.'q‘ﬁ S0
7 51 13 RAPPER'S DELIGHT~sSugar Hilt Gang (Mighty Three, BMI) (Perren-Vibes, ASCAP)
gSA Robinsn;,ZH. Jackson, M. Wright, G. 0'Brien) ﬁ 49 6 DO YOU WANNA MAKE
ugar Hill 342 (Roulette) - ﬁ' 8| 3| DISCOED TO DEATH— Latimore
(Sugar Hill, BM) %;9 YAECa:r:;IIeS;:?ngHO;G T MC, ASCAP) (B. Latimore), Glades 1756 (TK.) (Sherlyn, BMI)
8 711 LADIES NIGHT—Kool & The G
. G.M. Bmw'r‘l/Kool % The Ganx)f2 De.Lie 801 ﬁ 50 7 DON'T STOP THE FEELING—Roy ayers 77| 80| 7 | NEED LOVE— shadow
(Mercury) (Delightful/Gang, BMI) (R Ayers, C O'Ferral, W, Ramseur), Polydor 2037 (J. Williams, W. Beck. C. Willis). Elektra 46540
(Roy Ayers/Ubiquity, ASCAP) Finish Li
9| 9| 19|  CRUISIN'=smokey Ropinson Jeniey i, ELID
Robinson, M. Tarplin), Tamla 54306 (Mot 431 37| 10 BE WITH ME—Tyrone Davi
?é’em"mf“i‘é"um 0. Temia (otowr) (lP“Rllggmlénd. D el R Lé:vkl%), Columbia 8 3 ;V(?R'gNG MY WAY BACK
- (Content/Tyronza, BMI YOU —spinners
141 7|  GIMME SOMETIME— ﬁ (S. Linzer, . Randell, Atlantc 3637 (Scree
Natalie Cole & Peabo Bryso 54 3 SHOUT AND SCREAM—Teddy Pendergrass WLk o WD), W] creen
(N. Cole), Capitol 4804 (Cole-arama, BM) (C Camble, L Wuf, P11 93733 (CBS) GensiEMESeasusiRIuIBMD
Mighty Three,
ﬁ 13 11|  SPARKLE—cameo ﬁ R ﬁ' 89| 3 MY LOVE DON'T COME EASY—Jean Carn
(A Lockett, L. Blackmon), Chocolate City 3202 55 6 CAN'T STOP DANCIN' = sylvester (E Levert, D williams, M. Jackson), P.LR. 9-3732
(Casablansc(a:l)i ()Better Days, BMI/Better (Sylvester), Fantasy 879 (Beekeeper/Borzoi, ASCAP) (CBS) (Mighty Three, BMI/Rose Tree. ASCAP)
Nights, ASCAP, ﬁ )
5| 6| YOURE SO GOOD T0 ME_cuts waries  (YAP| 09| 3| L TELL YOU-ser .
_ = —Sergio Mendes Brasil '88
2 n 14 ?NL.IEhEIhp:,hg.wS’r:mhg, FantAaSSé g ga'ax:eylgifﬁdfés:?kga)f) Curtom/RS0 941 (N. Watts), Elektra 46567 (Berma, ASCAP)
874 (Three Hundred Sixty, ASCAP)
4 41 | WANT — Wi tt
PY | 15| 12| JUST A TOUCH OF LOVEsie ’ 1 e soon pese o e 7 Sy e T DI CIXTEE T
(M. Adams, D. Webster, M. Hicks, R. Turner, S. (Merlin/Sock Cymbal, ASCAP) hRE I'l““';'.'l T e —
Arrington, S. Young), Cotillion 45005 (Atfantic) gm'l ol ik (Woodsong/Chapter 8,
(Cotillion/Spurtree/Slave Song/It's 48 | 47 9 RIGHT ORL WRON)GELewy ’Izisu(t)son . /US. Arabella)
Still Qur Funk, BMI) (N. Hutson, L. Hutson), Curtom/ 10
ﬁ 18 6 F(I)REuerR MINE=0'jays (Aopa/Silert Giant, ASCAP) ﬁ m DA LADY—con Funk Shun
—-0'la (Con Funk Shun), Mercury 76026 (Val-le-Joe, BMI)
(K. Gamble, L. Huff), PLR. 93727 (CBS) 49| 48! 9 LET'S DANCE—sth Creati |
(M|ghat;nlmee BMI) (A.D. Burke, J.D. Bunise,reDf x)lren), STRAIGHT FROM THE HEART
Hilltak 7901 (ATV, BMI) -
2001 15 ™ SRl N AR OUND yamr ﬁ 60| 3| eeTup (R Franksr 8 Grey), Casabianca 2219
ylvers, helby), Solar -V Burch ranks, rey}, Casabianca
(Spectrum VII/Rosy, ASCAP) (\C/. Burch, H. e;{::;m.:ﬁ) BChogn!a)te City 3203 (Irving/ Medad, BMI)
1& 22 9 HAVEN'T YOU HEARD-— Patrice Rush (Casablanca) (Rick's/Sand B., BMI )
[ Rushen‘SC, Mims Jr., F Was;ir:'gcgm‘uss. eBnmwn), 51 | 44 8 PARTY PEOPLE—Farfiament 84) 85 4 rGLAJ!ckigleHg:v")G CZEmEHYI_I{g%:m Taylor
Elektra 46551 (Baby Fingers/Mims/Shownbreree, - Cli W. Colfins, G. : 4 g .
ASCArP/Freddie Dot BP:l) Egubﬁ:::tbnanv;d, B'('illn;hns, G. Shider), Casablanca 2222 (Muscle Shoals Sound, BMI)
17.( 12| 12|  YOU KNOW HOW TO ﬁt 62 3|  STAR—farth, wind & Fie ﬁ m LOVE IN PERFECT HARMONY-
LOVE ME— Phyllis Hyman (M. White, £ del Barrio, A Willis), ARC/Columbia Fatback Band
(). Mtume, R. Luc%s), Arista 0463 1-11165 (Saggifire, ASCAP/Ninth/Irving/Criga, BMI) | (J. Flippin), Spring 3005 (Mercury) (Clita, BMI)
(Frozen Butterfly, BMI}
ﬁ 63| 5| MY FEET KEEP DANCIN'—cui ﬁm
18 8 14 STILL—Commodores (B. Edwards, N. Rodgers), Atlantic 36I§8 (Chic. BMI) L'?VLE IN’gESCT!hONE_T’"‘“ls 0 (C
(L. Ritchie), Motown 1474 (Jobete. Commodores ﬁ (H I, & ), Eletra 46560 (Cowcatcha/
Entertainment, ASCAP) GOT TO LOVE SOMEBODY—sister Sledge | Nikki's Dream, BMI)
ﬁ 2 6 STEPPlN'—Gan o (gi‘_Edvéah:zljs, N. Rodgers), Cotillion 45007 (Attantic) ﬁ m WALKING ON SUNSHINE
(C. wilson, L Simmons, R. Wilson), Mercury 76021 ﬁ (1 EIY Bill Summers & The Summers H:at
(Total Experience. BMI) 65| 3 wGE'; S?CLE?&};"‘; Jean [ (E Grant), Prestige 770 (Fantasy) (Marco, ASCAP)
20| 21| 10|  NO MORE TEARS- 119 (Warner Bros.s (Chic. B
Barbra Streisand/Donna Summer D) (Fic By (e, BT 88 IT'S NOT MY TIME—Lv. Johnson
“Jlalbzasra(m /orbarts) gﬂu)mbla/(lasablanca ﬁ 66| 5 CISSELIN' HOT—Chuck Cissel | (LV. Johnson), 1.CA 026 (Alvert, BMI)
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3631 (Walden/Gratitude Sky, ASCAP/Irving, BMI) al s g Mo ﬁm THIS 1S, [T—xenny Loggi
4 — ~—Kenny Loggins
22| 16| 13 STRANGER—-L1D ﬁ LeonjNace (K. Loggins, M. McDonald), Columbia 1-11109 (Milk
(1. Riey, L1 Osborne), AGM 2192 (L. Ware), Fabulous 748 (T.K) (Aimo, ASCAP) Money. ASCAP/Snug. BMI)
(Almo/McRovscod, ASCAP/Irvine/McDorsbov, BMI) ﬁ 70 3 BAD TIMES—Tavares
- (6. McMann), Capitol 4811 91| 73| 8 TIT FOR TAT—gobby Bland
I [ [ ONTRC TR0 et R, (Donna-Dijon/MacAley, BMI) (V. Pea, M. Higgms), MCA 41140 (Alvert, BM)
m 75 4 I'M CAUGHT UP—Inner Lif
ﬁ 31 9 | WANT YO_U FOR MYSELF—George Duke (P. Adams, T. Gonzalez),“gzlua: 8004 92 92 11 BUSSL[—meJ
(6. Duke), Epic 9:50792 (Mycenae, ASCAP) (Pap/Leeds/Emerade, ASCAP) (G. Crist, C. Burns, S. Hamlin Jr., G.B. Hairston,
_ ' W.T. Robinson, A.R.L. Amiyr, V. Burks), Source
ﬁ [ [ M S EAD K sl Lo ﬁ n| 4 DON'T TAKE T AWAY—war 41121 (MCA) (Rscent/OPI VI, BMI)
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26| 24| 14| 1 CALL YOUR NAME- switcn (Far Out, ASCAP) I e e
((';tibgtee B:gggA,P();. Williams), Gordy 7175 (Motown) ﬁ 7 4 UNCLE JAM—Funkadeiic 878 (Pump It Up/Blecman/Hedges)
! (G. Clinton, G. Shider), Warner Bros.
271 19 9 NOBODY KNOWS —ashford & Simpson 49117 (Rubber Band, BMI) 9| 79 5 | GET EXCITED—pavid Ruffin
(N. Ashford, V. Simpson), Warner Bros. 49099 ﬁ 74 4 PRAYIN'=Harold Melvin & The Bive Notes ((S;‘ Hairstp':u), gﬁiner Bros. 49123
GO (EI (1. Whitehead, G. McFadden), Source 41156 (MCA) )
28( 25) 1 DEJA VU —Dbionne Warwick (Mighty Three, BMI) 951 42| 14 MELLOW, MELLOW RIGHT ON—Lowrel
E:ie'::gy/?ﬁgiiakn;als)n")v hsta 0459 641 64 5 HOW DID YOU KNOW IT (. Redmon'd._ L. Brownlee, F. Siman, J. Simon),
| 270 9| ITS MY HOUSE=bians Ress M e A 1300 Gasien BD
g}i :sgfsn:, XSCSA"P")DSD")' Motown 1471 (Ba-Dake, BMI) “ 9 | 43| 20 KNEE DEEP—Funkadetic .
ick-0-Val, (G. Clinton), Warner Bros. 49040 (Mal-Biz, BMI)
F 65 67 5 HALF A LOV[—A_remu Franklin
30| 30 8 {‘(;‘VAJ'_SE,E:‘,NAME OF YOUR | (Z. Cusseaux). Attantic 3632 (Zugrace, BMI) 97| 57 8 (onpldj CANR GLET OVZEOR_CSt?h"‘Zie;"“BRC
M. White, 0. Foster, A Willis), ARC/Columbia 1 ﬁ 76| 4 CATCHIN' UP ON LOVE—Kinsman Dazz . Mtume, R. Lucas), 20th Century 2427 (RCA)
it (Saggifre/ Modern AlrnI:Zwan/ASCAuPr?lr:laing, (B Marrs). 20h Centuny 2435 (RCk) " (Scarab/Ensign, BMI)
Faster Frees, BMI} (20th Century/All Sunray, )
98| 53 8 | WANT YOU HERE WITH ME—o's
31| 32| 9|  PULL MY STRINGS—Lakeside B! 7] 4| M IN LOVE WITH YOU=Ren weos (K. Gamble, L. Huf), PLR 93726 (CBS)
(F. Lewis), Solar 11746 (RCA) (L.J. McNally), ARC/Columbia 1-11146 (Mighty Three, BMI)
(Spectrum VI, ASCAP) (McNally, ASCAP)
23| 10 OVE GUN—nRick ﬁ 4 Y MAKE BELIEVE—gei & ; 99| 52| 8 MOON CHILD—captain Sky
& 5 %R, James), Gordy(7l7gm(anmwn) & ?L':nl Bell, C. James), A&M 220: ane (D. Cameron), AVI 299 (Upper Level/Mr. T., BMI)
(Jobete/Stone City, ASCAP) {Mighty Three, BMt)
| —~Deniece Willi
| o 7| ROTATION- e e Y| 87| 3| WHAT I WOULONT DO—tage som S B B bl P

(A. Armer, R. Badazz), A&BM 2202
(Atmo/Badazz. ASCAP)

(}. Perricone, D. Utt), Arista/GRP 2503 (Rnanng
Fork/Purple Bull, BMI/Twelf Street/Whitfie, ASCAP)

Columbia 1-11063 (Kee-Brick/Mane/Randy, BMI)
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PHILLY PARTY —Lou Rawls cuts his birthday cake during a birthday party and
listening event for his new *‘Sit Down And Talk To Me"’ LP at Resorts Inter-
national in Atlantic City. Looking on, from left, are Larry Depte, president of
Philadelphia International Records, and Leon Huff, chairman of the label.

Philadelphia Intl Exec In
Bid For Major Expansion

By NELSON GEORGE

PHILADELPHIA — Philadelphia
International Records new president
Larry Depte says expanding the
pop-soul label’s efforts in promo-
tion, advertising and marketing is its
major goal entering the 1980s.

The Philadelphia-based label is
distributed by CBS records which
has handled the bulk of these oper-
ations.

But with its distribution agrec-
ment with CBS coming up for re-
newal. the label is looking to take a
larger role in the marketing of its
product.

Philadelphia  International. says
Depte. now has 14 independent pro-
motional people working with eight
staffers. He envisions the label re-
placing the independents with staff
members. The company is also
opening offices in England and Ja-
pan to monitor distribution and
marketing overseas.

Priscilla Chatman. recently a pub-
lic relations person for Salsoul Rece-
ords. has becen signed by Phila-
delphia International to handle
artist development on special assign-
ment from Depte.

In appointing Deple president. la-
bel founders Kenny Gamhle and
Leon Huff have kicked themselves
upstairs. Gamble is now chairman
of the board and Huft vice president
and managing partner of their pro-
duction company.

Earl Shelton remains president of
the firm’s lucrative publishing wing.
Mighty Three.

Depte 29. has been with the com-
pany since 1975. serving as control-

Chasm Enlarging
Musical Theatre,

NEW YORK-The musical
theatre and labels, hardly on the best
of terms in recent years. seem to be
moving farther apart.

A combination of lacklustre new-
comers, revivals and already existing
cast albums and heavy recording
costs without commensurate sales to
make it all worthwhile. are the chief
causes of disenchantment that are
pulling labels away from commit-
ment to the Broadway musical.

RCA Records’ intention to record
the smash Broadway revival of “Ok-
lahoma!,” the 1943 show thatstarted
the massive Broadway/label tie-in.
is one bright spot. yet in a way it’s
part of the problem.

The '80s will get underway with
the revival mania. but such sched-
uled revivals of “West Side Story.”
“Camelot” (with its original star,
Richard Burton), “My Fair Lady”
(with its original star. Rex Harrison),
“Can-Can” and surely others to
come will take some doing to interest
label attention, since their original

ler for two years and then as vice
president of finance and business af-
fairs.

Depte will handle the lahel's day
to day operations. He says the label's
creative personnel. Gamble and
Huff prominent among them. will
continue to be involved in key crea-
tive decisions.

He has been the label’s chief ne-
gotiator with artists the last three
years. a position that has shown him
“that cveryone involved in the
record industry at this point must
look to set realistic goals. be it a la-
bel. a performer or distributor.

“Overshipping, for cxample,
starts a negative chain reaction. It
hurts the label. 1t hurts the retailer
since it is a waste of space. It hurts
newer artists since it makes it tough
for them to get in-store exposure.”

Noting that “writers arc the back-
bone of the industry™ Depte says the
firm has 59 under exclusive contract,
a little under half of them working
in-house as producers and arrang-
ers. All g7 the 23 artists on the roster
have mfterial supplied from this
staff taldnt pool.

New product from the Stylistics,
Rawls. pitly Paul. Dec Dee Sharp
and M¢Fadden & Whitehead are
expecteq| in the coming months.

An ajpum by producer-guitarist
Normar|Harris entitled “The Harris
Machind™ will be something of a re-
vival of|the label's original studio
band. IMFSB. Harris. a charter
memberfof that famed studio aggre-
gation. ifses many of his contempg-
rarics o1f the album.

Between
Labels

emain entrenched in their
¢ label catalogs.

casters
respecti’

“Oklzhioma!.” however. is appar-
ently ghng to be around for quite
sometimrfe, and a sterco-age version
of a hifhly-respected revival of a
true clasfsic may stir consumer inter-
est. RC4} did moderately well with a
winningrevival of “The King & 1.”
featuring Yul Brynner, its original
star. several seasons ago. and the la-
bel can claim a solid scller in last
season’s “Sweeney Todd.”

But, this season’s only Broadway
caster, MCA’s “Evita,” has failed to
make much of a dent among record
buyers. although the show itself con-
tinues to do well. Another outright
success, a revival of “Peter Pan.” has
not made it to recordings, and buy-
ers must be content with the mono-
only version starring Mary Martin.

Penciled in for the first half of
1980 are a number of propertics, but
most are “iffy” in terms of actual
opening dates.

$1% Mil Volume
By Freight Firm
Due Recordings

NEW YORK-—Eighteen months
ago. North Atlantic Freight Forward-
ers, Inc. of Jamaica, N.Y. began to
zero in on the recording business
and today the firm does half of its $3
million a year volume in recordings.

The company, according to execu-
tive vice president Charles Kadets, is
the biggest freight forwarder of rec-
ords in New York, providing a daily
container service to London. In ad-
dition, the scrvice vovers Europe,
Asia. South American and Africa.

“If we receive a shipment by 2:30
in the afternoon will can ship out the
same night.” says Kadets.

The two-year-old firm charges a
handling fec of $10 plus a pickup
and delivery service of $7.25 per 100
pounds. Billing to accounts also in-
cludes airline fees.

Among the wholesalers utilizing
Freight Forwarders® services are
Cardinal Export, Win Records,
Record Haven, Record Shack, Price-
Rite and Alpha Distributing.

As to the type of product making
the overseas rounds. comments Ka-
dets. “I don’t ever look at that.”

A NOTE TO
OUR READERS

A Christmas eve fire at our sub-
seription processing center in Mas-
sachusetts destroved a number of
documents. If you, as & current or
potential subscriber sent in your
new order, renewal or address change
within the last three weeks. please
let us know immediately by con-
tacting us through the circulation
department at our Los Angeles or
New York offices or by writing to:

Billboard, P.O. Box 855. Whitins-
ville, Mass. 01588.

For those of you who are current
Billboard subseribers, there will be
no delay in the mailing of your is-
sues. We are doing everything pos-
sible to expedite your subscription
order. Thank you for your patience
and cooperation in this matter.

Talmadge Opens
Office In N.Y.

NEW YORK—Art Talmadge. vet-
eran music man, has opened Art
Talmadge Associates here as an in-
dependent managerial adjunt to
music and allied companies.

The firm will specialize in the
coordination of services for firms
headquartered outside of New York
City. including “independent deci-
sion making™ services. Firm’s. func-
tions for labels and music publishers
will also include retention and su-
pervision of legal liaison when nec-
essary.

According to Talmadge. present
economic conditions were the moti-
vating factors in the firm’s organiza-
tion. with companies involved with
Talmadge avoiding the opening and
operating of branch offices.

Talmadge’s music business career
includes stints with MCA. vice presi-
dent of a&r at Mercury. president of
United Artists Records and found-
ing of Musicor Records. He was also
president of ARMADA. which later
evolved into NARM, the merchan-
dising association.

Firm is located at 870 Seventh
Ave.; phone is: (212) 581-4680.
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=] (mtdi proportionate upward prog- ]
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> : ‘% Artist, Label & Number : = '§ Artist, Label & Number
218 | & | mist Laben 2| B & | (oist uabe
ﬁ 2 (19 | OFF THE WALL 39 |31 |29 | DIONNE
Michael Jackson, Epic FE-35745 Dronne Warwick
2 [ 1| 8| MASTERIAM S
Rulus & Crako, MCA MCASI03 [ZA{50 | 4 | CANT YOU TELL IT'S ME
Tyrone Davis. Columbia JC 36149
| 3| 8| Prince
Prince. Warmer Bros. BSK 3366 wﬂr 54 | 3| BONNIE POINTER
4 4 6 JOURNEY THROUGH THE Bonnie Pointer Motown M7-929R1
SECRET LIFE OF PLANTS 42 (33 |29 | | AM
Stevie Wonder Tamia Earth, Wind & Fire
T13-371C2 (Motown) Arc/Columbia FC 35730
Y| 7| 9| ON THE RADIO-GREATEST |yhris3 | 3 | THE DANCE OF UIFE
HITS VOLUME Narada Michael Walden. Atlantic
ONE & TWO SD 19259
Di N
| s e |# | |27 | pevoon
6 | 6 [21 | MIDNIGHT MAGIC ﬁ’m THE WHISPER
CommodoesMotoun MESZE | The Whispers, Solar BXL1.3521
7059/ moy | oo
Bar-Kays, Mercury SRM 1-3781 46 |40 | 25 SECRET OMEN
Yri20 | 3| uver coast To Coast Cameo, Chocolate Gty
Teddy Pendergrass, PIR KZ CCLP-2008 (Casablanca)
* EENERS), 47 |45 |11 | MARATHON
13| 4 :VREI'ER:DlS'HE BEST OF Santana Columbia FC 36154
Natalie Cole/Peabo Bryson, Capitol 48 |32 | 16 ?Igfd':??:ssz}]srliﬂalr;
SHALZ0W SP739 (ABM)
(1| 7| vou onow How 10 W0VE |40 [0 30| gao s
ME . Oonna Summer
Phyllis Hyman, Arista AL 9509 Casablanca NBLP-2-7150
11 |10 |29 | WHERE T!'IERE'S SMOKE 50 |48 |28 | TEDDY
?mokey Robinson. Teddy Pendergrass,
m | amla 17-366 (Motown) PR, F2.36003 (CBS)
38 | 3| GLORYHALLASTOOPID
Parliament Casablanca NBLP 7195 31 (4l 8 T'::!f: ;“:E’bFIRE
13 | 8 |16 | LADIES NIGHTD Polydor/MVP PD-1-6239
Kool & The Gang De-Lite
X 52 |39 (31| STREET LIFE
s :R LR Crusaders MCA MCA 3094
Patnce Rushen, Elektra 6E-243 53 (43 | 29 EHE EOSSM IR
"Yhr{30 | 4 | BEST OF FRIENDS e,
I-ﬁ. Twennynine Featuring Lenny Wiite ﬁ 67 | 3| CHIC'S GREATEST HITS
Elektra 6E-223 Chic_ Atlantic SD 16011
16 |16 |13 | RISE 55 (46 [ 11 | ONE WAY FEATURING AL
Herb Alpert, ASM SP 4790 HUDSON
17 | 9|17 | IDENTIFY YOURSELF e ST
0'Jays. P.LR. F2-36027 (CBS) < |
I JE RAY, GOODMAN & BROWN
20 | 6| JUST A TOUCH OF LOVE | B il
ﬁ Siave, Cotilon SD 5217 (Atlantic) el Ll
19 |17 | 9| ANGEL OF THE NIGHT
Angela Befill, Anista/GRP GRP 5501 57 |6 7 m;‘:{! ?otl):r.'['i)xALlY?A;{]o(Rzgu
20 |21 (12| BIG FUN
svaamar, Soor peL1ra oy (98 (8 | 61 LIVING PROOF
21 (19 (15| DON'T LET GO
isaac Hayes, Polydor PD-1-6224 59 131135 z:’![“llrc'rvk If;OOV'ENA 0o
22 112 |10 | FIRE IT UP Stephanie Mills,
Rick James, Gordy 20th Century T-583 (RCA)
(8-990 (Motown) i
60 [59 | 6| HERE'S MY LOVE
ﬁ 57| 3| GAP BAND Il Linda Cirfford
Gap Band, Mercury SRM 1-3804 Curtom/RSO RS 1-306
r|3+ | 5| BRass CONSTRUCTION 5 g |52 | 8| sumwvaL
Brass Construction Bob Marley & The Walers, Island
United Artists LT-977 JLPS 9542 (Warner Bros.)
25 |27 | 11 | ROYAL RAPPIN'S 62 (42 |12 | IN THE BEGINNING
Millie Jackson & lsaac Hayes Nature's Divine
Polydor PD-1-6229 INF 9013 (MCA)
26 (26 [11 [ ROUGH RIDERS 63 |55 | 24 | HEARTBEAT
Lakeside, Solar BXL1-3489 (RCA) Curtis Mayfield, RSO RS-1-3053
27 |22 |22 | PLEASURE 64 |64 | 6| WHEN | FIND YOU LOVE
, ‘"‘"(’:e "°;‘A“"'v‘;;:;;8 - sean Carn, P LR. JZ 36196 (CBS)
28 1151 UNCLE JAM
Funkadelic Warner Bros. BSK 3371 65 (56 |15 Ealtlbach Band, Spring
29 |18 | 8| MASTER OF THE GAME SP 1.6723 (Mercury)
George Duke, Epic JE 36263 66 |63 |14 SO SOON WE CHANGE
30 24 |28 DO YOU WANNA GO David Ruffin
PARTY Warner Bros. BSK-3306
KC & The Sunshine Band 67 m RELIGHT MY FIRE
T TK611 Dan Hartman, Blue Sky JZ 36302
31|23| 6| WITCH DOCTOR (CBS)
Instant Funk, Salsoul
68 [65 |20 | TAKE IT HOME
ﬁ (S)AN?:)'(‘RC&E BB. King, MCA MCA-3151
m Bob James/Earl Klugh, Columbia/ 69 (60 |16 80BBY BUFND i
Tappan Zee FC 36241 (CBS) 'MFC";'M‘;C‘:’_g-l;] eel Fine:
ﬁ oo 'R‘o(y) A?::Aggﬂ{t anol.%g!E 70 |71 | 4| {PLL BE THINKING OF YOU
; Andrae Crouch, Light LS-5763
34 LG IR L'I;I’EM'&UIS“:&J%ND Z 71 (75|12 | THE WORLD WITHIN
. Stix Hooper, MCA 3180
35(35( 4| COME INTO OUR WORLD
The Emotions 72 (74 | 6| | WANT YOU
ARC/Columbia JC 36149 | Wilson Pickett
?r{47| 4| uve aND uNcENSORED MENTER AN 1101
Millie Jackson 73 |66 | 30 | WINNER TAKES ALL
Spring SP2-6725 (Mercury) | tsley Brothers, T-Neck PZ-2-36077
37 137 33| SWITCH Il 74 (68 | 39 | IN THE PUREST FORM
Switch, Gordy G7-988 (Motown) Mass Production Atlantic SD-5211
38 | 25| 19| STAY FREE 75 |70 | 3| LOVE IS BACK
Ashford & Simpson, Love Unlimited. Unlimited Gold JZ
Warner Bros. HS-3357 36130 (CBS)
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Gospel

Concert Meetings
Firmed In Tulsa

NASHVILLE—-The first Chris-
tian Concert Promotion Seminar
and Showcase will be held in Tulsa
at the Oral Roberts Univ. Mabee
Center on March 20-22 for promot-
ers, agents. sponsors and performers.

Comments Rodney Snell. sponsor
of the seminar: “The sessions will
cover everything from the record
company'’s involvement in a concert
lo contracts.”

The major sessions will be held in
the afternoons focusing on the sub-
jects of tickets and creative promo-
tion. including the sharing of ideas.
advice and answers to specific ques-
tions. and record company, manage-
ment, booking agent and artist in-
volvement in the concert.

Several smaller sessions will meet
in the mornings, covering the how-
tos of press releases. posters. news-
paper ad layouts. technical produc-
tion in lighting, sound and staging.

The evenings have been desig-
nated as “preview sessions” where
top Christian artists will perform for
audiences, giving the sponsors an
opportunity to preview and meet
both the artist and manager for
booking concerts during the upcom-
ing season.

“It is a means of self-help.” says
Snell. “It is an opportunity to share
ideas that work. We’re bringing to-
gether professionals in various fields
lo teach sponsors and artists how to
use every available resource that
would benefit each concert.

“The purpose here is to under-
stand what is expected from every-
one involved in the project,” Snell

HUGE PROMO
FOR WOMACH

LOS ANGELES—New Life Rec-
ords is mounting a promotional and
merchandising campaign in support
of Merrill Womach’s 10 album col-
lection. The emphasis of the cam-
paign will be on Womach’s two new-
est releases, “My Favorite Hymns”
and “Images Of Christmas.”

Included will be in-store displays,
radio spots, print promotion and di-
rect mail. The label has also mailed
copies of Womach’s latest albums to
more than 1,500 radio stations.

A special discount offer to retail-
ers includes a free record display
dump, bagstuffers. mobiles and
posters. All of these items showcase
Womach’s 10 album collection.

In addition, Womach will be seen
on numerous television programs in-
cluding the “PTL Club” and the
“Billy Graham Milwaukee Cru-
sade.”

Sparrow Starts
Marketing Push

NASHVILLE—A new winter
marketing campaign in support of
its Candle/Agapeland catalog is an-
nounced by Sparrow Records vice
president of marketing Steve Pot-
ratz.

A newly designed in-store display
piece tied to the merchandising
thrust of the campaign centers on
the four albums in the teaching
series. The record and storybook
series which began with “Music Ma-
chine” and “Bulifrogs And But-
terflies” has recently seen renewed
sales with the release of its two new-
est additions, “Sir Oliver’s Song”
and “Nathaniel The Grublet.”

added. "It isan interaction of experi-
ence.”

Todate. 35 professionals have
been confirmed as instructors and
panelists. Many have previously
done similar work in secular con-
certs as well as having current in-
volvement in Christian music.

Not only will the panelists and in-
structors teach during the seminar.
but they will come together to dis-
cuss the issue of where Christian
music is today and the direction it is
taking for the future.

Instructors and panelists include
Dick Curd. Malcolm Greenwood,
Chris Christian, Doug Corbin. Don
Butler. John Styll. Wayne Coombs,
Linda Miller. Terry Sheppard, Dan
Collins, Eddie Messick and Wes Yo-
der.

Additional information on the
seminar may be obtained through
Snell and Sonshine Concerts. 7010
South Yale, Tulsa, Okla. 918-492-
2591

frin s :

GOSPEL FIRST—Randy Cox, nght dvrector of the Paragon Pubhshmg Group,

presents Don Butler, executive director of the Gospel Music Assn., with the

publishing sampler album ‘“‘Gospel Songs Of The Paragon Group." The
double album sampler is the first of its kind in gospel music.

3 DUOS WILL
HOST AWARDS

NASHVILLE—-The Gospel Mu-
sic Assn.’s 11th annual awards show
scheduled for March 26 at the Opry-
land Hotel here will feature a new
hosting concept. At the presentation,
the husband and wife teams of Wal-
ter and Tremaine Hawkins, Bill and
Gloria Gaither and Paul and Kathie
Lee Johnson will consecutively
share the duties of cohosts.

Music for the awards will be pro-
vided by Truth under the direction
of Roger Breland. Truth will be
backed by the Nashville Youth
Symphony.

Recording for the Paragon label,
Truth is a 1S-member Christian
group, and will be making its second
appearance on the Dove Awards
show.

Larry Sparks, conductor of the
Continental Orchestra, will direct
the entire musical program for the
awards program. Paul Johnson will
be arranging the show's musical
score which will include the 10 gos-
pel songs nominated for song of the
year.
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 GospelScene

By GERRY WOOD

Paragon Publishing and New Pax Records
recently held a listening party in Nashville for
Farrell and Farrell's new album, “A Portrait Of
Us All.” The album, recorded in Nashvilie and
produced by Brown Bannister, will be released
this month. A special guest at the listening party
was Rachel Summer Farrell, newborn daughter
of Bob and Jayne Farrell, who made her debut
Sept. 28.

Final recording sessions were completed for
Lexicon Music's new Easter musical “Come
Messiah, Come.” Written by John Cowan and ar-
ranged by Peter Jacobs, the musical is designed
for as few as nine children. The musical is a fic-
tional story with a setting in a children's orphan-
age at the time of the crucifixion and resurrec-
tion.

“Make A Joyful Noise™ is the title of what will
be the fast album by the Lanny Woife Trio. A live
album, it was recorded at their church in Jack-
son, Miss.

The Rambos, celebrating their 25th anniver-
sary in gospel music, have refeased a new album
titled “Crossin’ Over.” The album contains nine
new songs written by Dottie Rambo, while Reba
contributed one new song to the album. The
project was produced by Phil Johnson.

Beverly Glenn, a new Jessy Dixon discovery,
has been signed to Light Records, with her de-
but album being produced by Dixon. Dixon will
utilize the Chicago Community Choir as backup
vocalists on the album. Bill Cole will serve as ex-
ecutive producer.

Tramaine Hawkins' long awaited debut al-
bum will be released next month. The LP is ti-
tled “Tramaine.” ... The Blackwood Brothers
will appear on the National Religious Broadcast

convention show in Washington later this
month.

The Benson Co. will be releasing a new youth
musical in February, “Believer.” The musical
contains songs written by Dallas Holm and ar-
ranged by Paul Johnson. Johnson will also pro-
duce the accompanying record.

Re’Generation In
Custom Projects

NASHVILLE — Re’Generation.
the Nashville-based gospel singing
group, is involved in 12 custom
record projects in its first month of
operation.

Life Action Ministries. Buchanan,
Mich., along with two other organi-
zations had record masters which
had never been pressed before, ac-
cording to vice president Ron Coker.

“They were impressed by the
combination of an economical price
and fast turnaround time of 1l
days.” Coker said.

With more than 150 complete or-
chestra background tracks available,
the custom division will work with
college, high school and church en-
sembles and soloists offering the op-
portunity to record their own custom
album using the prerecorded orches-
tra tracks.

www.americanradiohistorv.com
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® | ®g | TNE Adist, Label & Number
1 1 14 IT'S A NEW DAY
James Cleveland & The Southern California Community Choir, Savoy SGL-7035
2 2 51 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive Il, Light LS-5735
3 3 22 CHANGING TIMES
Mighty Clouds Of Joy, Epic JE 35971
4 9 6 THE PROMISE
James Cleveland & The Philadeiphia Mass Choir, Savoy 14526
5 4 18 GIVE ME SOMETHING TO HOLD ON TO
Myma Summers, Savoy 14520
6 6 56 JAMES CLEVELAND & THE SALEM INSPIRATIONAL CHOIR
| Don’t Feel Noways Tired, Savoy DBL 7024
7 5 31 WHAT A WONDERFUL SAVIOR
Donald Vails & The Voices Of Defiverance, Savoy 7025
8 7 31 BECAUSE HE LIVES
International Mass Choir Of Churches, Tomato 9005
9 8 31 COME LET'S REASON TOGETHER
Florida Mass Chcir, Savoy 7034
10 I'LL BE THINKING OF YOU
m Andrae Crouch, Light LS 5763
11 10 18 | MUST TELL JESUS
Sara ). Powell, Savoy 14516
12 1 10 IN GOD'S OWN TIME, MY CHANGE WILL COME
James Cleveland & The Triboro Mass Choir, Savoy 14525
13 13 14 WHEN JESUS COMES
Sarah Jane Powell, Savoy 14465
1 | TR AIN'T NO STOPPING US NOW
Willie Johnson & The Gospel Keynotes. Nashboro 27217
15 12 39 FOUNTAIN OF LIFE JOY CHOIR
Gospel Roots, 5034 (TK)
16 14 18 THINK OF HIS GOODNESS
James Clevetand & The Cleveland Singers, Savoy 14538
17 16 69 MYRNA SUMMERS
I'll Keep Holding On, Savoy 14483
18 17 18 I'VE BEEN TOUCHED
The Johnson Ensemble, Tomato 7027
19 15 35 JACKSON SOUTHERNAIRES
Legendary Gentlemen, Malaco 4362
20 18 78 JAMES CLEVELAND & CHARLES FOLD SINGERS
Yolume 3, Is There Any Hope For Tomorrow? Savoy DBL 7020
21 20 10 TO ALL GENERATIONS
Rev. Milton Brunson & The Thompson Community Singers, Creed 3091
22 FIRST CLASS GOSPEL
m The Wiitiams Brothers, Tomato TOM 70276
23 21 14 LIVE IN NEWARK
Bishop Jeff Banks & The Revival Temple Mass Choir, Savoy 14503
24 19 35 REV. CLAY EVANS
Everything Will Be Alright, Jewel 0146
25 23 111 ARETHA FRANKLIN WITH JAMES CLEVELAND
Amazing Grace, Atlantic 2-906
26 25 10 THE BEST OF THE ROBERTA MARTIN SINGERS
Savoy 7018
27 22 51 JAMES CLEVELAND & THE NEW JERUSALEM
BAPTIST CHURCH CHOIR
Everything Will Be Alright. Savoy 14499
28 24 22 YOU LIGHT UP MY LIFE
Rev. Isaac Douglas, Creed 3090 (Nashboro)
29 27 188 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive, Light LS 5686 (Word/ABC,
30 30 14 HEAVEN IS MY GOAL
Dr. Charies Hayes & Cosmopolitan Church Of Prayer Choir, Savoy SGL—7026
31 26 86 DONALD VAILS CHORALEERS:
Live, He Decided To Die, Savoy 7019
32 33 10 HOMECOMING
Pilgrim jubiiee Singers, Nashboro 27212
13 u 10 SAVED & SATISFIED
Rev. Cleophus Robinson, Nashboro 72P5
34 28 22 SALUTE TO PAUL BEASLEY
Gospel Keynotes, Nashboro 7210
35 29 128 SHIRLEY CAESAR

First Lady. Hob HBL 500
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Classical

Fewer But Better Classical Albums On Way

CHICAGO—1980 will bring a
slowdown in the volume of classical
record releases in the U.S. However,
improved standards of technical and
artistic quality are seen as offsetting
factors.

U.S. classical label executives ex-
pect tostir increased consumer inter-
est in 1980 with the sonic advantages
of digital recording technology and
a promised new standard of excel-
lence in U.S. pressings. The classical
listener’s increased sophisti~tion
and the use of improved play.
equipment are factors being . \
sponded to, label heads say.

About a 15% overall cutback in
U.S. classical releases is anticipated,
with U.S. production work also de-
clining as a result of the cost crunch.
Companies with cutbacks in issuing
include RCA. CBS. Angel, None-
such, ‘Quintessence and possibly
others. The cutbacks are part of gen-
eral industry streamlining for
tougher times.

The cuts are expected to fall hard-
est on developing artists. Label
heads say young singers, instrumen-
talists and conductors will have a
harder time breaking into recording
ranks in 1980.

According to Irwin Katz, RCA
Red Scal marketing director, the
focus is shifting to stellar acts, big
scale digital recording projects (a
Mahler’s Tenth Symphony with
James Levine will be done digitally
in Philadelphia this winter), and
stringent measures to guard against
pressing quality loss. RCA classical
production work is being slowed,
and each disk will receive maximum
exploitation today, Katz says.

*Our effort is to put out only the
very strong and viable product.” ex-
plains Katz. “We see greater oppor-
tunity for us in marketing to really
promote and develop the product we
do have.”

Katz believes current market con-
ditions ultimately will force the la-
bels into a stronger, more realistic
business posture. “The most impor-

Schirmer Music
Relocates Store

NEW YORK-—Along with a
bronze bust of Becthoven, Schirmer
Music has relocated here to the
newly enlarged and renovated Bren-
tano’s at 586 Fifth Ave. between
47th and 48th streets.

When Gustav Schirmer estab-
lished the store in 1861, one of his
first acts was to place the bust of
Beethoven over the entrance to the
store at 701 Broadway. With each re-
location, the bust took its traditional
place over the doorway of the store.

This time around, it can now be
found over the stariway leading to
the new Schirmer Music department
at Brentano’s, part of the New York
scene since 1853. Both Schirmer’s,
which sells sheet music, recordings
and instruments, and Brentano’s,
the book chain, are Macmillian, Inc.
companies.

Schirmer’s move from 4 E. 49th
St.—at the site since 1960—is being
celebrated by a week-long round of
musical festivities, including an 83rd
birthday salute to composer Virgil
Thomson. Throughout the week,
there’ll be appearances by such art-
ists as Licia Albanese, Andre Kos-
telanetz, Bobby Short, Larry Adler,
among others, and various work-
shops.

Interestingly, Schirmer’s was
Brentano’s neighbor at the Broad-
way location in 1861.

tant thing is quality.” he notes, “We
can’t afford to experiment with
quality anymore.”

Adds Katz: “The leisure time
business is generally in big trouble.
It’s in big trouble for one basic rea-
son, the dollars aren’t there.”

CBS Masterworks, in a reorgan-
ization under Simon Schmidt, is ap-
plying brakes to its production activ-
ity reportedly. A release slow-down
also is anticipated in line with the
current market conditions.

The shift to higher quality is being
carried out at CBS with a mid-winter

~, digital product line launch. Tk
; ~mpany has new digital sv~  _.c

fewe | ~e—gondvet” T, Leéonard
Bernstein. w_t.. wiaazel and Zubin
Mehta, as well as chamber music,
solo recital and opera awaiting re-
lease in digital. ~

Pressing quality is a critical issue,
and CBS has announced the devel-
opment of a new “audiophile” prod-
uct grade to be debuted with the
digital line unveiling.

“The amount of disposable dol-
lars is shrinking along with cvery-
body’s buying power.,” a Master-
works executive comments. “lt’s a
tougher market out there.”

Angel Records is promising to be at
the forefront with new technical ad-
vances, says Raoul Montano. head
of the EMI1/Capitol classical divi-
sion. Angel’s leadership role in tech-
nical innovation will be displayed as
part of a recxamination of the basic
repertoire in new digital “editions,
Montano explains.

According to Montano, release
numbers are being shaved by no
more than 10%. Montano says the
cutback will “not be too noticeable.”

Says Montano, *We’'ll limit some
of the releases just to the strong ti-
tles.”

The new critical emphasis on disk
pressing quality also is felt at Angel.
Labels agree that the ultra-trans-
parency of digital recordings will re-
sult in microscopic scrutiny of disk
surface quietness today.

Angel’s abandonment of compat-
ible quad mastering and its shift to
an independent pressing operation
has resulted in significant improve-
ment, claims Montano.

Repeated examination of the war-
horses of the repertoire is the tradi-
tion in classical label releases. This
trend is expected to be intensified

Market Theatre
Cassettes-Books

LOS ANGELES—Bonneville
Productions. the long-time Salt Lake
City conglomerate in broadcasting
and custom tape duplication. is mar-
keting the first of a series of 12 $5.99
list Color Book Theatre packages for
moppets.

The cassette, crayons and coloring
book. encased in a heavy duty trans-
parent plastic self-merchandising
holder. is being sold direct to mass
merchandisers by Gene Block & As-
sociates, local marketing firm.
through 19 satellite offices cross-
country.

The series of fairy tale titles is nar-
rated by Sterling Holloway and fea-
tures a full cast of actors and original
music.

Color Theatre Books, when pur-
chased by the gross, come with a 66-
inch-high metal wire fixture. Block
states, which takes two feet of floor
space. At the January CES, 12 addi-
tional titles to be available in Janu-
ary 1981 will be announced.

By ALAN PENCHANSKY
with the push into digital recording.
For the next several vears heavy
doses of Brahms, Tchaikovsky,
Bach. Beethoven, Stravinsky, Mah-
ler and Prokofiev are being pre-
pared. with special promincnce ac-
corded to the big, richly scored
orchestral compositions.

“With digital recording you go
with the warhorses to display the po-
tential of the medium.” Seymour
Solomon of Vanguard Records ex-
plains. Vanguard has completed
several productions using Sony
PCM-1600 digital equipment. Titles
being reinterpreted include Tchai-
kovsky's “Pathetique™ Symphony
and Rimsky-Korsakov’s “Schehera-
zade.”

Montano says Angel looks for-
ward to reinvestigation of the basic
repertoire. “Very few times in the
record business do we have a chance

to rerecord all the old catalog. We're
going into this new digital system
and it’s going to help out business,”
the exccutive explains.

Today’s classical customer is bet-
ter educated than listeners of previ-
ous generations and the listening is
being done on highly sophisticated
playback equipment. Discussion
with classical label executives turns
up increasing reference to these fac-
tors.

Says RCA’s Katz: “I think the au-
dience is growing and becoming
more selective in its choices. The
younger public that is listening to
classical music has a better under-
standing of it.”

Angel Records will be responding
to shifts in consumer taste as well.
“You can no longer hype a classical
record.” says Montano. “If it’s bad
people won't buy it.”

Montano says performances by
lesser known orchestras and conduc-
tors won't show up today as readily
as in the past. “Today’s consumer is
a little more quality conscious and
he can difterentiate more.” the West
Coast executive explains.

Artist signing standards are be-
coming tougher, with broad human
appeal and the accessibility to media
and public weighted heavily in the
consideration.

“The companies are going to be
looking for the artists that have that
special kind of projection.” a Mas-
terworks exccutive comments. “The
kind of artists that come across the
footlights and jump across markets.”

Says Katz: "1 don’t believe record
companies can afford because of the
crunch right now to go with young
artists unless there is something ex-
ceptional about them.”

Announcing...

ARABESQUE
RECORDINGS

eprice epackaging eperformance
the NEW CHOIGE in classical music

ARABESQUE is your best new big profit-
maker among the mid-priced classical

labels.

Sell ARABESQUE—catalog price only
$6.98 per record or cassette — and solve
your problems with the expensive imports,

from CaeDMON

ARABESQUE’s albums are designed to dis-
play —they're classical dazzlers, many with

original paintings. And all cassettes feature

our popular new Quick-Sell Cassette Paks
which buyers everywhere agree is the best
cassette-display format—ever!

ARABESQUE s new list is spectacular!

“OPERA" features (each with
complete Libretto) Beethoven’s
first opera, “Leonore;” the first
recording ever of Rossnm s“The
Barber of Seville;’ the origi-
nal D'Oyly Carte productions
of Gilbert & Sullivan, more!

“*HISTORICAL” highlights two
world-famous sopranos, Miliza
Korjus and Tiana Lemnitz;
Beethoven's "“Archduke” Trio
played by the celebrated Solo-
mon, more!

“STANDARD CLASSICS”
proudly presents ‘‘Bach Af-
ter Midnight;’’ Sir Thomas
Beecham conducting Sibelius,
Borodin & Delius; Charles
Munch conducting Brahms;
Rudolt Kempe conductmg
Dvo¥dk and Brahms, more!

CATALOG PRICE only $6.98 each record or cassette

Get all the details on ARABESQUE..
give your customers their New Choice now..
call Bob Knox collect at (212) 580-3400
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‘Festival’ Seating For Concerts
Nixed At Philadelphia Spectrum

PHILADELPHIA—AIthough fi-
nal decision will be made after the
first of the year, the Spectrum, sports
and entertainment facility here, will
discontinue general admission or
“festival” seating at rock concerts.
With 19,600 seats, the Spectrum is
one of the major rock concert halls
in the country.

Electric Factory Concerts, headed
by Larry Magid and Alan Spivak,
who promoted the Who at the Coli-
seum in Cincinnati, where stamped-
ing crowds resulted in the death of
11 rock fans, presented the Who in
two sellout concerts at the Spectrum
Dec. 10-11, which came off without
incident.

The Spectrum concerts were also
festival concerts with 80% of the
seating on a first-come-first-served
basis. All the reserved scats, which

Garden Concerts
Defy Trend With
Average Gross

NEW YORK-—Despite the gen-
eral softness in the concert business
this year, 1979 nevertheless has been
a banner ycar for Madison Square
Garden, with the venue attracting a
total of 1,005449 paid fans in 56
concerts for a total gross of
$11.534.173.

“We are happy to present. year in
and year out, the world’s pbest con-
temporary music (o such a huge au-
dience of appreciative fans—without
untoward incident. This has been an
excellent concert year in every way.”
says Michael Burke. president of
Madison Square Garden.

Half of the 56 concerts in 1979
have been sellouts. with many others
coming close. Average gross was
$205.967, says Robert Franklin, vice
president of the venue in charge of
musical events.

The only other activity in the Gar-
den with morc events is the circus
with 130 performances in 10 weeks.
However, the gross from the cireus is
less than from the concerts. says
Franklin.

Raymond Pinder. the fan who
bought the one millionth ticket, to a
Stevie Wonder concert Friday (7),
was provided with a limo (o the show.
dinner and a chance to meet Won-
der, as well as receiving the entire
Wonder catalog from Motown.

Unsurpassed in Quality -

$110.00
$22 95

COLOR PRINTS

COLOR LITHD

COLOR

ENLARGEMENTS

§20.00

hers

A Owision of JANES J. KRIEGSMANN
165 W. 46th R, NK.V. 1003
(212) P 70233

By MAURIE ORODENKER

sold for $11. and the genceral admis-
sion tickets at $10, were sold out in
one day in October.

Larry Rubin, Spectrum public re-
lations director, said that “in all like-
lihood.” general admissions for rock
concerts will be dropped next year.

He pointed out that in the wake of
the Cincinnati incident, public opin-
ion has a strong bearing now for

Russell Returns
To Tulsa Base;
Looking To TV

By ELLIS WIDNER

TULSA—Leon Russell has re-
turned his base of operation once
again to Tulsa and is now setting his
speculative musical eye on further
forays into country music.

Russell’s latest country project
was the highly-acclaimed platinum
duct LP with Willie Nelson, “One
For The Road.” It earned them a
nomination as the CMA’s top vocal
duet team of the year, which they
didn’t win, butitdid bring both Nel-
son and Russell in person to the tele-
vised awards presentation.

Now thessilver-haired bearded en-
tertainer is negotiating with Tulsa’s
Jim Halsey Co., exploring what Hal-
sey cryptically refers to as “projects
of mutual interest, particularly in
video.”

Halsey represents Russcll’s book-
ing and has lined him up for a scries
of dates with old friends, the New
Grass Revival. However, Russell
says he views video as his main ave-
nue of emphasis for the future.

“I’'m getting too old to be rocking
and rolling, so I'm gonna become a
big television tycoon.” he says
laughingly. “We’re still building on
the video studio in Los Angeles, and
we've already filmed some of our
recording sessions with the New
Grass Revival. Shortly all Paradise
artists will be recorded and released
on video.”

Paradise is the name of Russell's
L.A.-based recording studio/rec-
ord/video company. “The Paradise
Show is the working title of a series
of programs Russell says he plans to

(Continued on page 32)

Lake Placid Gigs

NEW YORK—Lake Placid, N.Y
site. of the 1980 Winter Olympic
Games in February, will host two
dance concerts at the Olympic Field
house Jan. 25-26

The concerts are being organized
by the Multiphase Broadcasting
Corp. with a portion of the proceeds
going to the Lake Placid Olympic
Organizing Committee

Larry Silverman. president of
Multiphase, says the first of the two
concerts will be disco oriented, while
the second will be more rock and
new wave. He is now negotiating for
the talent lineup.

Eagles Producing

LOS ANGELES—The Eagles will
self-produce its March 1-3 dates at
the Forum here. The three shows
will be presented as a joint venture
between the Forum and Long Run
Tours, a subsidiary of the band’s
management, Front Line Manage-
ment. Other dates on the tour will
also be self-produced.

such policy, as well as the fact that
many performers are leaning that
way.

Roger Daltrey, Who lead singer,
in an interview with WMMR-FM
here, said he would like to sce the
end of general admission.

“It looks terrifying from the
stage,” Daltrey said of the human
crush in the large auditoriums. “If |
went to hear a band, [ couldn’tstand
it. I don’t know how they (the fans)
put up with it.”

Since the festival concerts enables
a promoter to sell a larger number of
tickets at a lower cost, Rubin said
that putting out scats for everybody
and on a reserved seat basis will

-mean that the cost of concert tickets

will have to be increased by the pro-
molers.

If the edictis put in force, the last
general admission concert at the
Spectrum will have been the Out-
laws Dec. 16—the last rock show
booked in for the year.

The policy change will notinvolve
any advance ticket sales as there are
no rock shows booked until Febru-
ary.

Roller Rink
New Venue
For Graham

By ROBERT ROTH

NEW YORK-—Concert promoter
Bill Graham has turned his talents to
the growing area of roller skating.

Graham is one of the principals in
the Roxy, a roller rink/discotheque
which opened here Wednesday (5).

While he agrees that the opening
may have been a little late in the his-
tory of this form of entertainment,
Graham has definite ideas about
what a nightclub should be. One
thing he does not want is to attempt
to compete with Studio 54 and Xe-
non in catering to the celebrity trade.

“Pcople will come here for a good
time,” says Graham, who has
recently also signed a lease for a
1,000 seat theatre in San Francisco.

Richard Newhouse is president of
the Roxy with investment advisor
Steven Greenberg serving as chair-
man. Remaining partner is news-
paperman Steve Bauman.

The 1,000 capacity location fea-
tures a sound and lighting system
designed by Barry Imhoff.

Although a deejay had not yet
been chosen at presstime, Graham
had definite ideas about the music
that would be played: “You don’t
just give the public what it wants,
but also whatyou think it will want,”
he explains

Acknowledging that the music in
many of this city’s nightspots varies
from disco to rock to new wave, the
industry veteran surmises, “We’ll go
along with the fragmentation. ICs all
right to play the Police next to Glo-
ria Gaynor next to the Commo-
dores.”

What the club will thus play is
“rhythm and sensual music, not au-
tomatic music,” he explains

A decision has not yet been made
on the presentation of live entertain-
ment, although the sound system ap-
pears capable of handling that activ-
1t

yThe sound system is divided into
two portions with most of it covering
the roller rink and the remainder
over a separate non-skate dance
floor.

b€ i ~

CLEVELAND ROCKS—Meat Loaf, center, joins fello

LA
w " Cleveland Inter-

national/Epic artist lan Hunter, left, onstage at the Cleveland Coliseum dur-
ing the close of Hunter's show. That's Mick Ronson on the right also jam-
ming.
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LAS VEGAS—More than $150,000,
part of which will be doubled by
matching federal funds, was raised
here (22) for the sold-out, presiden-
tial fund-raiser for Gov. Jerry Brown
at the 7.500-seat Theatre For The
Performing Arts—the first ever such
rock concert on the Strip.

Featuring the same headlining
trio of Chicago, Linda Ronstadt and
the Eagles, seen the previous nightin
San Diego, the five-hour musical
benefit was deemed a success.

Despite circulating reports con-
cerning difficulties at the San Dicgo
concerl, Brown officials were
pleased with the San Dicgo turnout
which reportedly attracted 9.000
fans to the 11,000-seat concert ca-
pacity coliseum.

Starting 45 minutes late, Chicago
executed a tight-knit, 65-minute set
which featured nine selections and
two encores including “Only The
Beginning,” “Twenty-five Or Six To
Four” “Feelin’® Stronger Every

Day,” and “Just You And Me.”
onstadt, joined by Nicolette Lar-

son and J.D. Souther at one point,
sang 14 numbers, several from her
upcoming LP with her studio musi-
cians.

Complaining she hadn’t scen
much of Brown lately because of
presidential campaign respon-
sibilities, Ronstadt said, “He’s back
now, and he’s going to make it all
better,” as she sequed into the rol
licking *50s’ “My Boyfriend’s Back.”

<LAS VEGAS, SAN DIEGO sy

. Gov. Brown Aided
. By Twin Concerts
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She also performed such favorites as
“Blue Bayou.” “Just One¢ Look.”
“Mad Love,” and “Willin".”

Larson was spotlighted with Ron-
stadt on backup vocals during
“Lotta Love.” with the two joining
forces on the country rocker *Shoop
Shoop.” Souther soloed with “Only
The Lonely,” backed by the two fe-
male stars.

All three joined forces during
*"Till The Bars Burn Down,” with
“Prisoner In Disguise,” completing
her hour-long set.

The Eagles, earning the wildest re-
ception, glided through its 12-song
program, showcasing guitarist Joe
Walsh and garnishing four encores.

Its 90-minute repertoire included
such standouts as “Life In The Fast
Lane,” “Desparado,” *“Heartache
Tonight,” “Lyin’ Eyes.” “One Of
These Nights.” and “Turn To
Stone.”

Brown revealed both concert
dates were the only available halls in
the vicinity to hold fund raisers at
this time. He anticipates future con-
certs with other known groups par-
ticipating.

“These artists have donated their
time and talents to help my catm-
paign. IU's greatly appreciated and
helpful.” concluded Brown. “Sure,
this attracts the youth and minority
votes, for much of the lyrics in rock
music today will predict the future
of the '80s ™

Leases Exit-In & Theatre

NASHVILLE The Sound Sev
enty Corp. has formed New Vaude
ville, Inc. to lease and operate the
historic  2,000-scat Tennessce
Theatre in downtown Nashville

Additionally, the principals of
Sound Seventy have formed Exit/In
Entertainment, Inc. with Nashville
restaurateurs Wayne Oldham and
Henry Hillenmeyer which will take
over and operate the Exit/In club

New Vaudeville. Inc. has been es-
tablished* by Joseph E. Sullivan.
Robert Stewart and Steven J. Gretl,
and have signed a long-term lease to
operate the Tennessee Theatre. The
lease takes effect Jan. 1. Sullivan is
chairman of the board of the new
venture. with Stewart serving as
president and Greil as secretary/
treasurer.

According to Stewart, Sound Sev-
enty Productions. another division
of the Sound Seventy Corp., will
present an average of three to five
shows per month. *“Our goal is to
keep the lights on at the theatre ev-
ery night,” states Stewart. “We hope
the theatre will be used for every-
thing from crusades to concerts to
conventions.”

New Vaudeville. Inc. will lease the
theatre to any promoter or event,
with the first Sound Seventy Pro-
duction being a Molly Hatchet show
Jan. 19

The Tennessee Theatre. built in
1951. is owned by Nashville busi-
nessman Michael Tomlin. A total of
32 different stage sets can be hung
over the stage (o accommodate ma-

(Continued on page 31}
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Anka Remains In Limelight
Despite Record Slowdown

By ED-HARRISON

»

LOS ANGELEgAlthough Paut
Anka’s recording career is in a state
of limbo, the writer/performer is
staying in the limelight with a series
of upcoming film scores, writing col-
laborations and a hectic concert
schedule.

Anka’s most immediate film proj-
ect is his long overdue collaboration
with Burt Bacharach on the film
“Together?” starring Jackie Bissett
and Maximillan Schell. Anka sup-
plied the lyrics to Bacharach’s music
on eight songs to be released on
RCA.

Doobie  Brother Michael
McDonald performs the title track
and Jackie De Shannon sings two
songs.

Anka’s other film commitments
include Louis Maille’s “The Bam-
boozle” and Howard Koch Jr./Gene
Kirkwood’s “The Idol Maker.” Anka
states that these film projects are the
most he’s done and also marks his
return to film composing since “The
Longest Day.”

Among Anka’s forthcoming writ-
ing projects are collaborations with
Michael McDonald, Pablo Cruise
and Jackie De Shannon, in addition
to maintaining his partnership with
Bacharach. There is even the possi-
bility that Anka and Bacharach will
do a “structured concert” with a'live
album and television show also on
the burner.

Anka has also recently completed
producing and writing all songs for
French singer Mireille Mathieu’s de-
but American release “Mireille

BOOK REVIEW

Mathieu Sings Paul Anka™ on
Ariola.

Meanwhile, Anka is taking a wait-
and-see attitude with his own
recording career. He admits to being
in a quandary because or the state of
the record business as well as inter-
nal reorganizations at his label
RCA. “l don’t want to deliver prod-
uct if I'm not going to get promotion
and airplay,” states Anka.

“For acts not getting exposed and
played, there’s no reason to getinto a
competitive situation now.”

Despite a soft live performance
market, Anka calls 1979 his “most
successful year.” He just completed
a 25-week tour of major cities play-
ing to a cross section of people rang-
ing in age from 15-50. Anka has
plans for a similar tour next year.

Anka, who played Las Vegas ear-
lier this year, says a lot of acts are
afraid of Vegas. “Young pop acts
might have trouble playing there be-
cause of the sellout factor,” he states.
“But if you can work it and still do
other things you can maintain a
mainstream balance.

“What I'm doing isn't the norm
right now. I'm not into the heavy
rock scene where I must be careful of
where [ play. It hasn’t hurt me here
or internationally.”

Anka makes a yearly tour of Ja-
pan where he plays to soldout au-
diences who pay high ticket prices to
see him. He is still popular in ltaly
and France where he has sold a re-
ported 15 million records during his
20-year career.

Stein’s 188 Pages Present
Rock Concert Do’s, Don’ts

“Promoting Rock Concerts” by
Howard Stein with Ronald Zalkind.
Published by Schirmer Books, 188
pages, $10.95.

Perhaps the greatest value of
“Promoting Rock Concerts” is not
the insight it gives to the ins and outs
of the concert promotion business,
so much as it may serve as fair warn-
ing to the aspiring promoter that the
rock’n’roll concert promotion busi-
ness can be a hard, complicated and
thankless job indeed.

“In presenting, for the first time in
book form, the totality of production
costs and possible costs overruns, |
wonder whether I have begun to dis-
courage any readers about the likeli-
hood of building a career as a con-
cert promoter,” writes Stein.

His book is credible. and for that
reason valuable, because he actually
has been there as a promoter. Néw
one of the managing partners of the
Xenon disco in New York. Stein
once promoted 250 concerts a year.
Then he went bust, because, he says,
he overextended himself, he didn’t
always keep his eye on the bottom
line, and, he claims, because he was
frozen out by the top booking
agencies after he refused to go along
with a system that gives the bulk of
power and profits to the superstar
agents and artists.

This is not, however, a crying-in-
my-beer book. but rather a step-by-
step guide written for the prospec-
tive promoter with chapters on such
subjects as: “How Promoters Make
Their Money,” “Getting Talent,”
“Costing Out The Show.” “The Fa-
cility,” “How To Get Into The Busi-
ness.” “Putting’ Together Capital.”
and “Contracts And Riders.”

According to Stein. concert pro-
motion is a service industry whose
clients are the booking agents, of
which there are only six who control
the artists who really matter. More-
over, even if a prospective promoter
has the capital and wherewithal to
start a promotion business, these
agents will always deal with the pro-
moters they know, since they are not
about to endanger their relation-
ships with their top acts by entrust-
ing them to some unknown pro-
moter who may be a “flake” or
unprofessional.

But even an established promoter
has no guarantees. Once an act is
contracted for a show its fee is guar-
anteed by the promoter, whether he
sells any tickets or not. The booking
agency gets its 15% of that and more.
But a promoter can lose money even
if a show goes clean. How this can
happen is evident from the “produc-
tion cost analysis form™ Stein in-
cludes in the appendix. It shows that
a promoter has only one source of
revenue, ticket sales, though a record
company may help with some co-op
ads or production costs. The pro-
moter has meanwhile to pay out
money for as many as 120 different
expenses ranging from the head-
liner’s guarantee to ticket printing,
sewage costs, stamps and envelopes
for the boxoffice. repairs. cables,
stage managers, cranes, stick-up in-
surance. performance royalties,
signs, nurses, overtime, and more.

Some of these costs are fixed,
some can be negotiated, and on
some the rule should be to add 15%
to any estimate. Knowing what falls
into which category is something

(Continued on page 28)
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Fleetwood Mac may record more and tour
less and Billy Joel's next LP will centain “a lot of
rock’n‘roll songs.” This was disclosed by Mick
Fleetwood and Joel in separate interviews with
NBC/TV's Source network show, “The News
That Rocked '79," scheduled for broadcast New
Year's weekend.

“| would think the band would tend to be-
come more of a recording entity,” Fleetwood
said. ""We will go on the road, but there comes a
time when there are other things important to
one’s own private life. | have a feeling that an LP
will come out a lot sooner than even we think.
There won't be a three-year gap.”

Joel said, “l have always wanted to make a
lot of rack'n’roll songs on an album. That’s the
direction I'm going.”

Chicago-based rock group Cartune is de-
manding air time from WLUP-FM to rebut state-
ments allegedly made by morning deejay Steve
Dahl. Dahl is charged with making false on-air
statements that may have jeopardized the
group's right to work. The complaint is detailed

Talent Talk

in a 10-page letter to the station from band
managers Lee Graziano and Nick Schmitz, filed
with the FCC and handed out to reporters in
mid-December. Cartune—under the name Teen-
age Radiation—backed up Dahl on recordings
including “Do You Think I'm Disco,” and sup-
ported him in concert and on the air before the
two forces split in early October.

Linda Ronstadt dedicated “My Boyfriend's
Back” to California governor Jerry Brown at a
benefit concert for the presidential candidate in
Las Vegas. Also performing at the concert were
the Eagles, Chicago and J.D. Souther. The Las
Vegas concert was the second of two. The first
was in San Diego.

Screaming Jay Hawkins got a little help on
the overdubs from Keith Richards when he was
rerecording his '50s hit, “l Put A Spell On You,”
at Blue Rock studio in New York. . . . Bart Dor-
sey, disk jockey at the rock dance club, Heat, is
now doing double time as guest D} at Studio 54.
... Ovation artists Tantrum played a free instore
concert at the Sounds Good store in Chicago.

Jackson Browne to the Howard Rose Agency
for personal appearances after seven years with
the William Morris Agency. Rose's other clients
include Browne's Elekira/Asylum tabelmates
the Eagles and Queen. . .. LA. deejay Rick Dees
to Mushroom Records. The KHJ-AM morning
personality has completed the recording of his
debut LP, “Read Me My Rights,” slated for re-
lease in January.

Memphis band Kwik to EM-Records. ... LA.
based new wavers Dana Ferris & Hubba Hubba
to Back Street Management for representation
and Variety Artists for booking. . . . Elektra/Asy-
lum’s Susie Allanson to American Management.
... Bluegrass singer Wilma Lee Cooper to Feath-
erstone Talent Organization for booking.

Signings

Talent
In Action_

STYX
APRIL WINE
Forum, Ingelwood, Calif.

To the total satisfaction of the capacity
crowd, Styx toiled for a full hour and three-quar-
ters and, with minimum spoken word, per-
formed 17 songs Dec. 19. Bursting through a
simulated onstage smoke-screen effect, Styx
prudently kicked off the proceedings with some
of its tried and tested hits of the past like “Bor-
rowed Time," “Great White Hope,” “Fooling
Yourself” and the title tune from its 1977 A&M
LP, “Grand lllusion.”

Styx wisely waited till the last third of the

(Continued on page 28)

The Lonely Boys, a quintet of London-based
rockers, to EMI Records in London. Debuting
stateside in mid-January, the band's first LP,
“The Lonely Boys," will be reteased in the U.S.
by Harvest Records. ... Singer/writer William
0z and sout songstress Donna Washington to
Capitol Records. . . . Tommy James to Millenium
Records, distributed by RCA. First single is
“Three Times In Love.” ... Clarinetist Richard
Stoltzman to RCA Red Seal Records. . .. Steve
Marriott to Leberkrebs' Contemporary Commu-
nications Corp. for management. Marriott is re-
forming Humble Pie. ... Greenvilte, S.C. act
Aldos to Platinum City Records. Single is “Some-
things” with LP to follow.
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e International Music Industry Conference will be held for

the first time in the Continental United States .

APRIL 25-26, 1950

. THE HYATT REGENCY

WASHINGTON, DC.

Registration Information

Rate
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$450.00
$225.00
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Early Bird
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Multiple Registration
& Corporate Rate*
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Early Bird

$450.00
$380.00
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DIANE KIRKLAND/NANCY FALK
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Los Angeles, California
90069 USA (213) 273-7040
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Jazz

Complex Problems Surround Jazz

Radio Exposure And Distribution Head 1980 Vexations

® Continued from page 7

store representation. The Jeff Lorber
band’s fusion sound “pushed it into
numbers.” Kratka'says. For that new
group the numbers were 40,000
while sales for a new, unknown
band from San Francisco called So-
lar Plexus reportedly hit 10,000 in
one week. Kratka says.

“We find we can getl space in
stores for fusion and traditional
product.” says Kratka, pointing to
the new series of Legacy LPs. “Deal-
ers have asked us for displays for this
merchandise,” Kratka notes. “We
sent out 2,000 jackets to stores we
know will put them up. We also sent
out 5,000 jackets for an Urszula
Dudziak with $2,500 in prizes. We
got some splendiferous displays as
a result of it. The majors do this all
the time. We had exhibit space in
30-40 stores for $2,500.”

The economy has cut into store’s
ability to stock catalog, with the em-
phasis on selling proven, sure

movers in the non-jazz field. That's
the problem which Ron Goldstein,
general manager of Warner Bros.
progressive music department sees.
Tied to this cautious approach to
stocking is also the tendency to avoid
buying new acts, Goldstein says.
“We do well with Al Jarreau. Mi-
chael Franks, George Benson and
David Sanborn and the ECM line.”

But if a dealer has to chose be-
tween Fleetwood Mac and an un-
known jazz player, i’s obvious
where the retailer sees his bucks. The
solution for this condition is for the
business to improve so retailers will
have more funds to buy a wide
spread of merchandise.

“And,” continues Goldstein, *af-
ter that it’s an active sales staff that
has to push the product.”

Push, push, push. Fantasy’s jazz
a&r chicf. Orrin Keepnews, feels
there’s been to much of a push on
commercial jazz to the detriment of
clear thinking. “Some companies

Bilthoard SPECIAL SURVEY For Weeh Ending 1/5/80
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TITLE
Artist, Label & Number
(Dist. Labe)

ONE ON ONE
Bob James & Earl Klugh,
Columbia/Tappan Zee FC 36241

RISE
Herb Alpert, A&M SP 4790

AMERICAN GARAGE
Pat Metheny Group, ECM ECM
1-1155 (Warner Bros.)

ANGEL OF THE NIGHT
Angela Bofill, Ansta/GRP GRP 5501

5 |6 | 8 | PlZZAZ
Patrice Rushen. Elekira 6€-243

STREET LIFE
Crusaders, MCA MCA 3094

A TASTE FOR PASSION
Jean-Luc Ponty, Atfantic SD 19253

STREET BEAT
Tom Scott, Columbia JC 36137

MORNING DANCE
Spyro Gyra, Infinity
INF 9004 (MCA)

DON'T ASK

Sonny Rollins, Milestone

M-9090 (Fantasy)

BEST OF FRIENDS

Twennynine Featuring Lenny White,
Elektra 6E-223

WATER SIGN

The Jeff Lorber Fusion

Arista AB-4234

13 (13 (14 8:30
Weather Report,
Arc/Columbia PC2-36030

PASSION DANCE

McCoy Tyner,

Milestone M-9091 (Fantasy)
HEART STRING

arl Klugh, United Artists
UALA-942 (Capitol)

| AND 125TH STREET, N.Y.C.
Donald Byrd, Elektra 6E-247

THE WORLD WITHIN
Stix Hooper, MCA 3180

THE HAWK
Dave Valentin Arista/GRP
RP 5006

~
~
—
w

4 |4 (10

6 |5 (31

9 (10 |40

11 (12 |10

12 |11 |19

4 |14 |6

16 |16 | 7

17 |18 |12

18 (19 | 9

19 |20 | 4 | CIRCLE IN THE ROUND

Miles Davis Columbia KC 2-36278

LUCKY SEVEN
Bob James, Golumbia/Tappan
Zee JC-36056

BROWN SUGAR
Tom Browne Arista/GRP GRP-5003

NEW CHAUTAUQUA

Pat Metheny, ECM ECM-1-1131
{Warner Bros.)

NIGHT CHILD

Oscar Petersen,

Palbo 2312108 (RCA)

MOSAIC
John Kiemmer, MCA MCA-2-8014

ANT IT SO
Ray Charles, Atlantic SD 19252

2 |17

~
—

21 |21 |2

~

2 (26

&

23 (23 6

% |28 (7
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33 |30 |48
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Artist, Label & Number
(Dist. Label)

11 | CARRY ON

Flora Purim, Warner Bros
K 3344

CHICK COREA/HERBIE

HANCOCK

Chick Corea Herbie Hancock

Polydor PD-2-6238

THE BEST OF HERBIE

HANCOCK

Herbie Hancock

Columbia JC 36309

OLD AND NEW DREAMS

| various Artists, ECM ECM-1-1155
{(Warner Bros )

EUPHORIA

Gato Barbieri, A&M SP-4774

| REMEMBER CHARLIE

PARKER

Joe Pass, Pablo 2312109 (RCA)

| WANNA PLAY FOR YOU |

Stanley Clarke, Nemperor KZ-2 |

35680 (CBS)

CARMEL

Joe Sample, MCA AA-1126

PRODUCT

Brand X, Passport PB 9840 (JEM)

FEEL IT

Noel Pointer

Umted Arhsts UALA-973

BASIE JAM %3

Count Basie, Pablo 2310840 (RCA)

37|37 |2 MINGUS

Jom Mitchell, Asylum 5€-505

LIVE AT THE HOLLYWOOD

BOWL

Chuck Mangione, A&M SP-6701

DAYS LIKE THESE

Jay Hoggard, Ansta/GRP GRP 5004

31 (35 |5

32 |31 |5

3513318

ANGIE

Angela Bofill, GRP/Arista GRP-5000
DUET

Gary Burton & Chick Corea,

ECM ECM-1-1140 (Warner Bros)
LITTLE GIANT

Johnny Griffin,

Milestone M-47054 (Fantasy)
JEFF LORBER FUSION

Jeff Lorber Fusion,

Inner City IC 1026

PARADISE

Grover Washington jr

Elektra 6E-182

MINGUS AT ANTIBES

Charles Mingus, Atlantic SD 2-3001
WHEN | FIND YOU LOVE

Jean Carn, P.IR. JZ 36196 (CBS)
BUSH DANCE

Johany Griffin,

Galaxy GXY-5126 (Fantasy)
GIANTS |
Various Artists, LAX MCA-3188

(MCA)

41 | 40| 19

2|42 3

45|43 9

al4al 7

LIGHT AS A FEATHER |
Azymuth, Milestone

M 9089 (Fantasy)

OLD FRIENDS, NEW FRIENDS
Ralph Towner, ECM ECM-1-1153
(Warner Bros.)

50| 48| 6
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developed unreasonable expecta-
tions for jazz and when they don’t
achieve those goals. they back off
from recording the music.”

Some fusion jazz has been treated
with a “platinum rock potential,”
Keepnews believes. The jazz labels
have to backoff and establish “a
solid. realistic basis for a business
foundation.

“There’s a lot of jazz which
doesn’t have gold or platinum ex-
pectations but companies expect
those results,” he laments.

Keepnews says the business as it
enters the new year is suffering a
backlash from over enthusiastic pro-
jections and unrealistic expectations
for the many LPs which just didn’t
have itin the grooves to begin with.

For freelance producer Ed Mi-
chel, the biggest challenge is having

. those U.S. companies which lost

their faith in jazz see the light. The
weakening of the independent dis-
tributor, who traditionally handled
jazz lines, has had an cffect on the
psychological mood of the jazz
business. “Because of the dectine of
pop sales,” says Michel, “labels have
gone to across the board cutting of
everything.”

By way of contrast. he finds over-
seas entrepreneurs showing strong
interest in recording jazz for their
markets, notably Japan. Germany
and South America. “There are a lot
of well established names going beg-
ging for a record date.” Michel says.
“But they haven't been hurt by not
recording because they’re doing live
dates.”” Michel sees these musicians
being tapped by these overseas
sources who find it attractive to in-
vest in U.S. jazz recordings.

Jazz recordings are what Rare
Records is mostly all about in Glen-
dale, Calif. And owner Ray Avery,
himself a fan. finds that the on-
again. off-again attitude of several
companies in starting reissuc pro-
grams is unhealthy. “If the sales
don’t hold up.” he contends. “the la-
bels fire the guy in charge and hold
up for a while.”

Avery also says that if the jazz la-
bel is really small, like his own Glen-
‘dale operation (22 LPs). the tend-
cency on the part of san indie
distributor is to avoid the line. *So
we try to sell direct to the other spe-
cialty shops which stock jazz. And
we sell to a few distributors and
hope to get paid.”

Money, naturally. is what ob-
structs Rudy Onderwyzer's ability to
lure the names he’d like to present at ,
his Lighthouse in Hermosa Beach,
Calif. "We have 196 seats so the acts
that could generate enough attend-
ance are beyond our means because
they’ve reached the concert pla-
teau.”

And with Hermosa Beach 20-25
miles from Los Angeles., even crusty
jazz buffs have second thoughts
about driving down there with gas
costing anywhere from $1 to §1.16.

Explains Onderwyzer: “When I
have a strong act, the people come
out. When it’s a nice act, it’s a notice-
able difference.”

Rudy still hopes to open his sec-
ond club. Hop Sings in the Marina
Del Rey section of L.A. It’s been 2%
years since he first announced plans
for the 900-seat room.

Even here there’s problems: “You
can’t expect the kinds of acts I'm
booking to fill 900 seats each night.”
When the new club bows (maybe in
1980?) Rudy hopes to book Stan
Getz, Maynard Ferguson, Count
Basie and some pop acts. “The best
correlation,” he says, “is the Roxy or
Great American Music Hall.”,
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Billboard SPECIAL SURVEY For Week Ending 12/23/79

Top Boxoffice

£ | ARTIST—Promoter, Facility, Dates
& | DENOTES SELLOUT PERFORMANCES

Arenas (6,000 To 20,000)

by any maeans

Total | Ticket
Ticket Price Gross

Sales |  Scale Receipts

16 (3)

N

Philadelphia, Pa., Dec. 10 & 11 (2)

Huntsville, Ala., Dec. 14

4 [ BLUE OYSTER CULT/HEAD EAST/APRIL WINE-
Sound Seventy Productions, Municipal Aud ,

Nashville, Tenn. Dec. 13

5 [ BLUE OYSTER CULT/HEAD EAST—Sunshine
Promotions/Entam, Rupp Arena, Lexington, Ky.,

Dec. 16

6 | POINT BLANK/GAMMA—Sunshine Promotions,

_Gardens, Louisville, Ky., Dec. 16

Dec. 15

2 | HARRY CHAPIN—Clowes Mem’'l. Hall Mem'l. Hall

Butler Univ., Indianapolis, Ind., Dec. 11

3 | PAT METHENY—Evening Star Productions,
Performing Arts Center, Scotsdale, Ariz., Dec. 12

1 | FLEETWOOD MAC/DANNY DOUMA—Colonel
Sanders, Cow Palace, San Francisco, Calif., Dec. 14

THE WHO—Electric Factory Concerts, Spectrum,

3| KISS—Sound Seventy Productions, Civic Center,

Auditoriums (Under 6,000)

1| OUTLAWS/38 SPECIAL—Monarch Entertainment/
WNEW Toys For Tots, Capitol Theatre, Passaic, N.J

'33,858| $9-$12.50 | $384,779*
39,134 $9-$11 [$361,045*
9113 $10 | $90,610*
6,625 | $6.50-$7.50 | $45,840
3711 | $7.25:$8.25 | $30,334
6211 $2.02 | $12,546
3,850 $9.50 | $36,575*
2,182 | $5.50-9.50 | $16,525+
1307 $7.50 | $9,803

— | —

® Continued from page 27
marathon set to do its newer material, mostly off
its current LP, “Cornerstone.”

“Lights,” a ditty dealing with every young
rock artist’s ambition to attain success, "Paris”
in which Dennis De Young did a Humphrey Bo-
gart impression white on synthesizer, and “Why
Me?”" went over biggest.

Somewhere around midset, Styx served up
“Lady,” the song which made it a factor on the
national music scene in 1977. When De Young
took to the keyboards to do it, the house lights
went down and the instrument went totally
phosphorescent—an effective gimmick, albeit
probably unnecessary on what many consider
its best ballad to date.

Other highlights included an acoustical gui-
tar interlude executed brilliantly by Tommy
Shaw, the title cut from its 1975 “Crystal Ball,”
the 1975 mood piece, “Sweet Madam Blue,”
also from the latter album and its top charting
ballad “Babe.”

The cohesiveness of this fivesome was evi-
dent in the tightness of its performance, both
vocally and instrumentally. With the exception
of guitarist Shaw, everyone in the group is a
charter member—De Young, James Young, gui-
tar; Chuck Panozz0, bass; John Panozzo, drums.

Opening act, April Wine, did 50 minutes and
a dozen ditties but failed to impress on more
than but a few. The title cut from its Capito! LP,
“Harder Faster,” was one of them. The five-
member band, led by chief songwriter and lead
vocalist Miles Goodwyn, needs to polish its stage
presence before it goes over in concert.

JOE X. PRICE

JACKSONS
Forum, Inglewood, Calif.

Those who went to the Jacksons' soldout date
here Dec. 18 expecting a clever, well-crafted
show by a hot record act were actually treated to
much more: an often electrifying performance
by a group that has, over the course of the past
10 years, become second to none in its chosen
field of pop soul.

The show opened on a fun, self-mocking
note, with a film clip of its first appearance on
Ed Sullivan's show in early 1970, singing *I
Want You Back” and “ABC." Those brassy bub-
blegum sou! hits were later reprised in an oldies
medley which also included “The Love You
Save” and “I'll Be There.”

When the group first appeared onstage, it
was to sing “Dancing Machine,” the 1974 hit
that signalled the beginning of its musical matu-
ration. The song's effective use of strobe lights
highlighted Michael Jackson's robotic dance
steps.

The 21-year-old lead singer was expectedly

”
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the star of the show, whether nimbly spinning
about the stage or engaging in dramatic freeze-
frame posturing.

Material from Michael's smash solo album
continually sparked the set. The melodic “Off
The Wall” and the silky, sensuous “Rock With
You" were first rate, but were topped by the im-
mensely catchy “Don’t Stop 'Til You Get
Enough,” for which Michael changed from a sil-
ver sequined jumpsuit to the debonnaire tuxedo
look of the LP cover.

The group's choreography was tight and ex-
pert, never calling attention to itself and dis-
tracting attention from the music, but adding to
the overall impact. And special effects like fire-
bomb explosions, ftashing lights, strobe and fog
were sparsely used but most effective.

The five-brother group was backed by a nine-
piece band during the 70-minute show which
featured 15 songs; eight from its years on Mo-
town and seven from its Epic LPs.

Inexplicably the group cut the show short in-
stead of granting encores; leaving unperformed
such powerhouse material as “Enjoy Yourself,”
“Never Can Say Goodbye,” “Got To Be There"
and “Goin’ Places.” The show would have ended
less abruptly if the group were more generous in
meeting the audience demand it had spent the
previous hour (indeed the past 10 years) build-
ing up.

Since the group omitted so many great old-
ies, two that were performed seemed unlikely
choices: “Ben,” the 1972 ode to a rat which Mi-
chael valiently sings as though it's the greatest
love ballad ever written, and “Daddy’s Home,”
now sung by 18-year-old Randy, since Jermaine,
who had the hit, left the act.

These trifles notwithstanding, it was a super-
lative show, from the starry introduction by Jane

(Continued on page 29)
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that is learned (often very painfully)
through experience, but here Stein’s
book earns its price since he walks
his reader through each of these
costs and tells what to expect.

The book is written in simple.
clear language and any prospective
promoter who finds it the least bit
perplexing would be advised to ex-
plore other business opportunities
before dreaming of bringing the
Rolling Stones into Madison Square
Garden. ROMAN KOZAK

-
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Fonda (I know a thing or two about entertain-
ment families; | come from one myself”) to the
frenzied set-closer, “’Shake Your Body (Down To
The Ground).” PAUL GREIN

RUPERT HOLMES
Roxy, Los Angeles

In an emotion-packed hour and 35-minute,
13-tune set Dec. 17, Holmes opened and closed
with the same song—"Pina Colada"—and with
good reason. It was No. 1 on the Billboard chart,
it's won RIAA gold certification and it was per-
sonally presented to him onstage by MCA Rec-
ords president Bob Siner.

He repeated the number as an encore which
followed a standing ovation. In receiving the
kudas, he showed genuine surprise.

Described in some qoarters as a writer’s
writer, Holmes consistently evinces a univer-
sality of theme in all his songs. ‘The People That
You Never Get To Love,” which he did around
mid-set, confirms that.

It tells the story of how he fell in fove in a
fast-rising elevator. But he got off first, the door
closed and put an abrupt ending to what could
have been the perfect relationship.

His themes are big city-sophisticated and his
strong suit is the ballad. Examples of this
strength were in ample evidence in the songs “}
Don't Want To Get Over You” and "Him," the
latter another story song dealing with the prob-
lem of triangular love.

Holmes’ lyrical humor came through in the
hitarious ditty, “Our National Pastime” (from
his first LP "Wide Screen"), done to a variation
on a theme from “The Star-Spangled Banner"
(no less), and in his smash of a few seasons
back, “Studio Musician.

Holmes received superb backup support from
five excellent musicians: Dean Bailin, lead gui-
tar-musical director; Frank Gravis, bass; Louis
Levin, keyboards; Eddie Graham, drums and the
pretty red-headed canary, Chrissy Faith, who
not only moved like a gazelte but did a fine job
on percussions as well.

The capacity crowd, somewhat older than av-
erage for this popular Strip nitery, reacted with
enthusiasm at the end of practically every tune.
And with good reason. JOE X. PRICE

ARLO GUTHRIE
Royce Hall, UCLA

Guthrie delivered a two-hour, 23-song set to
an enthusiastic soidout crowd Dec. 11. With his
five-piece backup band Shenandoah adding har-
monies, Guthrie fully reviewed his 12-year rep-
ertoire.

An early highlight was an extremely topical
antinuke tune. Upholding a tradition of political
concern begun by his father Woody, Guthrie's
sense of humor warmed the audience with a
series of between-song monologues.

Shenandoah sang smooth backup to three
Woody Guthrie songs, including “This Land Is
Your Land, while Arlo switched from guitar to
keyboard to harmonica with ease. Guthrie is a
polished performer who knows his craft, but can
still be spontaneous and enchant his fans.

Guthrie's main strength as a performer is his
ability to establish and maintain a rapport with
his audience. The crowd was obviously familiar
with Gurhtie's material, clapping and singing
throughout.

Earlier hits such as “Coming Into Los An-
geles,” “City Of New Orleans” and "The Motor-
cycle Song” were obvious crowd pleasers.

Guthrie takes pleasure in sharing his feelings
with his audience, and a high point was a hu-
morous description of the writing of a new song,
“The Groundhog’s Lament.”

He sang three songs from his latest Warner
Bros. album "Qutlasting The Blues,” referring to
his identity with the '60s youth culture in “Pro-
togue,” a vibrant tune which bridges the gap be-
tween his earlier material and current work.

Guthrie closed the show with ‘“Amazing
Grace,” with a simplicity highly contrasting the
mostly humorous songs of the evening. Two of
the best moments were the songs he encored
with—"Fools Rush In" and a slow and reverent
rendition of Elvis Presley's “Can’t Help Falling
In Love With You. CELIA GRAIL

THE SPORTS
Hurrah's, New York
The Sports, a six-member band from Aus-
tralia, was well received by a large crowd Dec. 8.
Its 15-song, 75-minute set was composed of ma-

terial from its debut album on Arista, “Don’t
Throw Stones,” with a coupte of oldies thrown in
to add spice.

Most of the so-called new wave bands em-
phasize ensemble playing. Long guitar solos and

 TolentInAdion

nored. However, the Sports are much more tra-
ditional in approach than its trendy clothes
would suggest. Aimost all the songs were high-
lighted by a guitar bridge by one of two guitar-
ists.

I |

in its compositional skills, with catchy hooks, in-
teresting changes and a fine r&b ballad all find-
ing a place in the show. The presentation was
well paced as the band peaked with its last song
and recent single “Who Listens To The Radio.’

less than effective. Most of the audience stood
and watched rather than danced during the set.
Apgarently mast in the young crowd were saving
themselves for after the set when the recorded
music had tham hepping around furiously until
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other staples of established rock bands are ig-

The Sports showed a good deal of versatility

As a dance band, however, the Sports was

the morhing.

The PL76 and PL77 con-

denser cardioid microphones

are fast becoming the num-

ber one choices of vocaiists

who want to make the*“studio-
condenser” sound a part of

their act. Both mikes give

you condenser performance

in a package that competes

with dynamic microphone

durability. Their gutsy, bass-

boosting proximity effectadds
presence to any voice. The

PL76 is powered by a 4.5 volt battery.
The PL77 is similar except that it is
also phantom powerable. The “77’s"
output is 4dB down from the “76's” to
allow for more flexibility at the mixing
board, and it has a recessed on/off
switch that many sound men prefer.

For those desiring the more traditional
dynamic sound, the PL91 and PL95
fit the bili perfectly. The PL91, with its
mild bass-boost and clear highs is a
joy to work with. The PL 95, the “pro's
choice"in a dynamic cardioid, offers
the best gain-before-feedback of any

If you want the
condenser microphone sound
on stage, Electro-Voice
gives you that option.

dynamic mike in the business - a test
we invite you to make

Electro-Voice also offers four superb
instrument microphones. The PL5
dynamic omni is the mike to use when
high sound pressure levels are en-
countered, as you would find when
miking bass drums or ampilified guitars,
basses or synthesizers.

The PL 6, with its patented Variable-D
construction gives you cardioid (direc-
tiona ) performance without up-ciose
bass boost - perfect for miking brass,
reeds, percussion or piano. The PL11,
even though it's a directional mike,
maintains its response curve off axis.
‘Leaked” sound from off-axis instru-
ments are faithfully reproduced — not
colored in any way.

E-V’'s PL9 dynamic omni has
one of the fiattest fraquency
response curves inthe busi-
ness — fram 40  1€,000 Hz
And its small size lets you
mike insiruments you couldn't
get near with other mikes
offering *his perormance.

Alt E-V Pro-Line microphones

come wi'h supe--toagh

Memrafl2x grille sc-eens that

resist denting. Cesigned to
keep your mikes I20king ike new for a
fong time. All have a non-reflecting gray
finish that won't compete for attention
under bright stag= lights

When the time cames to upcate your
current mike setug, we irvite you to A-B
Electro-Voice Pro-Line mikes against
any others, for any applicatien. If you try
them, you'll want *hem inyoLr act.

3 ®

Ey| ElectroVoice
§ o_gulten company

600 Cecit Street, Buchanar, Michigan 49107

NELSON GEORGE
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Country Execs Differ In
Predictions For New Year

® Continued from page 5
Volkswagen category will have a
dramatic change in their lifestyle
and opportunity to work. That’s the
bad news.”

What's the good news? “The Cad-
illacs will have a wider highway
than ever before to ride down. If you
can deliver the goods, the market-
place will be there and embrace
you.”

Limited radio playlists is the ma-
jor problem cited by Bill Denny,
president of Cedarwood Publishing,
who believes a secondary problem is
securing more accurate data for
trade magazine charts.

Noting that more stations are
playing country music than ever be-
fore, Denny cautions, “More and
more stations are playing fewer rec-
ords. By directing their play to a cer-
tain audience, they are limiting ra-
dio play and formats.

. “It’s not fair for a few stations to
indicate the total amount of play in-
volved—the sample size for the
charts should definitely be in-
creased.”

To solve the former problem, in-
crease the playlists, advises Denny.
For the latter problem, expand the
tracking station list.

While feeling “highly optimistic”
about the country music business. Jo
Walker, executive director of the
Country Music Assn., notes that la-
bel cutbacks have caused problems
in promoting. advertising and work-
ing records.

The gas and energy crunch is an-
other problem, says Walker. “but |
don’t think it's insurmountable. I see
it as a temporary thing.”

The economy and gas situation is
leading to less travel to concerts, and
could effect the purchase of country
records, believes Walker. “The psy-
chological effect is making people
cautious and afraid to venture out.”

Walker concludes, “Provided the
Iranian situation can be peacefully
resolved. the economy will pick up
again—probably well into the sec-
ond quarter of next year.”

Symposium For
Songwriters Set

NASHVILLE—The Nashville
Songwriters Assn. will hold its sec-
ond annual Songwriting “A To Z”
Symposium Saturday, March 1, at
the Hyatt Regency Hotel here.

The symposium is scheduled to
feature panel discussions with music
industry leaders representing vari-
ous related aspects of the song-
writing field. Preceding the event,
the association is staging its annual
Songwriters Showcase Feb. 29 at the
Tennessee Theatre.

All members of the Nashville
Songwriters Assn. are invited to at-
tend. Registration is $90, and Way-
land Holyfield is chairman of the
event. Further information may be
obtained by contacting the associ-
ation at 25 Music Square W., Nash-
ville, 37203, or calling (615) 254-
8903.

Capitol Relocates

NASHVILLE—Capitol Records
has moved its Nashville office to 29
Music Square E. The new telephone

_number is (615) 244-7770.

Johnny DeGeorge. president of
the American Federation of Musi-
cians. local 257. agrees that the econ-
omy is the principal problem.
though he notes that. “In the firstsix
months of the year. we were up a few
dollars as compared to last year.”

DeGeorge blames the price of gas
as having more effect on the record
business than anything else. “The
young people who buy most of the
records are spending $15-518 for a
tank of gas. rather than $7-38. That
means they’ll buy one less album.™

His fix is a turnaround in the
economy and better business prac-
tices by the labels. “The record com-
panies have become real conscious
of the problem and are trying to
lower prices of LPs to spur business.
It's a good idea that they've finally
faced facts and are holding the line.™

A label spokesman, Rick Black-
burn, CBS Records vice president of
country marketing, says the problem
lies with the economic situation
within the retail marketplace.

“How solvent the retail commu-
nity remains is the key. If you lose
some of the accounts, then, ob-
viously, i’s that much less exposure
on your product to consumers.”

A step in the right direction is
watching the outlay of product more
closely, states Blackburn, also point-

ing to the new returns policy. and a
more sound, cautionary business ap-
proach.

“I don’t know if 1980 will be a
cure-all or not,”” he warns.

Blackburn also fecls the home-du-
plicating problem is a leading con-
tender for problem-of-the-era hon-
ors. It might be solved, he predicts.
from an engineering standpoint (uti-
lizing scrambling techniques) or a
surcharge on the sale of blank tape.

“My main problem is selling rec-
ords,” claims producer Tom Collins,
who feels a goal should be to “main-
tain country music through this re-
cession and break a lotof new acts.”

Otherwise, Collins sees no prob-
lems for the country music commu-
nity.

Frances Preston, vice president of
BMI here, agrees that problem areas
are few, adding. “The country music
business is one of the healthiest parts
of the music industry.”

Joining Preston and Collins on the
sunny side is Joe Talbot of Talbot
and Associates, involved in pressing
plants and other music business ven-
tures.

“The country music business is
faring so well right now that I'd hesi-
tate to say there’s one big problem.”
comments Talbot. “It’s just keep on
keeping on. and continue as we have
been doing.”

%

COUNTRY BOWL: MCA’s Brenda Lee, left, and Conway Twitty take their

turns during the recent Conway Twitty Pro-Celebrity Bowling Classic in Hen-

dersonville, Tenn. The tournament—which was won by Twitty—also featured

singers Bobby Bare, Mickey Gilley, and Tom T. Hall and is scheduled for airing
Saturday (29) on the year-end ‘‘CBS Sports Spectacular.”

® CHICAGO—When WTIC-AM
played “Dear Mr. President,” the
controversial new record by Ovation
artist Max D. Barnes, the phones
were strong in agreement with the
record’s message. The pro-American
record inspired a station promotion
focused on this open letter to Presi-
dent Carter. WTIC purchased 1,000
copies of the record which will be
sold to listeners through the mail.
Profits from the sale will be donated
to the Veterans of Foreign Wars.
Once all the copies are sold, the sta-
tion will send a “Dear Mr. President”
letter to the White House bearing the
names of the 1,000 listeners who
supported the drive.

® NASHVILLE—The Oak Ridge
Boys are busy making the rounds of
television shows. The Oaks recently
taped six songs for a mid-January
appearance on Don Kirshner's
“Rock Concert” (their first appear-
ance). The group recently appeared

. Newsbreaks

on CBS’ “A Country Christmas,”
and Dick Clark’s “New Year’s
Rockin’ Eve™ on ABC. In January
and February they will be featured
on “Salute To The Juke Box
Awards” plus an appearance on
“Dinalr & Friends.”

® NASHVILLE-MCA Records
launches the new year with album
releases by Brenda Lee, Roy Clark,
George Hamilton 1V, Bill Anderson,
and Mel Tillis. Lee’s new LP will
feature her top 10 single “Tell Me
What It's Like” and is her first al-
bum under her new association with
the label. Clark’s album is titled “My
Music™ and was produced by Larry
Butler. Hamilton’s release was pro-
duced by Allen Reynolds and is ti-
tled “Forever Young” “Nashville
Mirrors® is the title of the new Bill
Anderson album and was produced
by Buddy Killen with most of the
material being written by Anderson.
Tillis* album. produced by Jimmy
Bowen, is titled “M-M-Mel Live.”
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NEW EXIT: Principals in the newly formed Exit/In Entertainment, Inc. are

from left, Joseph E. Sullivan, Charlie Daniels and Wayne Oldham. Standing
are Steven J. Greil, left, and Henry Hillenmeyer. The new Exit/In will reopen
after construction around April.

Sound 70 Leases
Theatre & Nitery

® Continued from page 22
jor productions such as Broadway
shows and musicals.

Stewart stated that the theatre’s
current staff will remain and there
will be no immediate changes in its
operation.

Exit/In Entertainment, Inc." was
formed by Sullivan, Greil, Oldham,
Hillenmeyer and recording artist
Charlie Daniels to purchase and
renovate the Exit/In, the city’s
showcase club. The new corporation
has purchased Oldham’s Big O En-
tertainment, Inc. which owned and
operated the club for an undisclosed
sum.

Oldham becomes chairman of the
board of Exit/In Entertainment, Inc.
with Greil as president, Sullivan as
vice president/treasurer, and Hill-
enmeyer as vice president/secretary.
Daniels will have no active role in
the operation of the club and there
are no plans for him and his band to
appear there.

Owsley Manier, who founded the
Exit/In with Brugh Reynolds in
1971, will remain as talent coordina-
tor and general manager of the club.
Talent buying, advertising and pub-
licity will be channeled through
Sound Seventy.

The new owners plan an expan-
sion and renovation program at a
cost of more than $200.000. with
completion of the project expected
within 60 to 90 days.

“What we want to do may cost
more than originally planned.” says
Greil. *Until we meet with our ar-
chitect and construction company,
we have not yet decided to modify
our present plans or go for the extra
money.”

The present facility, which origi-
nated as a 75-seat showcase for local
talent, will be expanded from its
present 3.500 squarc feet to include
an additional 2.000 square feet in an
adjacent building. The net result will
be a gain of about 100 additional
seats over the present 250-seat listen-
ing room capacity (which will re-
main separate from the restaurant).

Both the staging and seating in the
listening room will be redesigned,
and plans call for installation of two
dressing rooms with direct access to
the stage.

Sound Seventy Corp. is best
known for rock concert promotion
and career management of several
recording acts. Oldham owns and
operates several restaurants and

franchises in the Nashville area.
Hillenmeyer is vice president of
Womco Management. which oper-
ates Oldham’s franchises.

The Exit/In has been an impor-
tant talent showcase in Nashville
since it opened with many of today’s
major acts having performed on its
stage.

“We hope to diversify our book-
ing policy.” states Greil. “We want
to present new wave acts, rock, the-
atrical one-man shows and Vegas
acts.”

Dallas Hotel Buys
‘Grapevine’ Talent

NASHVILLE—The *“Grapevine
Opry” has signed a contract with the
Hyatt Regency Hotel’s Union Sta-
tion in Dallas calling for all talent at
the dining/entertainment facility to
be supplied by the “Grapevine
Opry.”

A varied slate of acts will be fea-
tured at Union Station the first part
of each week, with the “Grapevine
Opry” Band appearing regularly on
Wednesday nights. On Friday eve-
nings from 8 p.m. to midnight, the
entire “Grapevine Opry™ show will
move to Union Station.

The gospel show will continue to
originate at the Grapevine Opry
House on the.second Friday of each
month, and all regular “Opry” pro-
grams will continue on Saturdays.

Noting that all the regularly-
scheduled “Grapevine Opry” per-
formances are currently soldout,
Chisai Childs, owner of the Opry,
adds that the support of the Dallas
market for country music via the
new Grapevine contract is a major
step in the Opry’s progress.

Gilley’s Drop-Ins

NASHVILLE—Gilley’s Club in
Texas continues to attract celebrity
guests, even though filming on *“Ur-
ban Cowboy,” the forthcoming
movie starring John Travolta and
numerous country music artists, has
completed its on-location shooting
there.

Recent drop-ins to Gilley’s in-
clude the Beach Boys. who invited
fans to join them at the club follow-
ing the group’s concert at the nearby
Summit in Houston.
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Nashville

Scene |

By KIP KIRBY

Fresh trom their New Zealand tour, the Bel-
lamy Brothers dropped into Nashvitle for two
shows at the Exit/In. Their first set of the eve-
ning brought felfow performers Con Hunley, Ray

* STAR PERFORMER-—Singles registering greatest proportionate upward progress this week.
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ﬁ 29 |7 BACK TO BACK-—Jeanne Pruett ﬁ m THE OLD SIDE OF TOWN/JESUS ON THE | 92 [ 94 | 3 TOUGH ACT TO FOLLOW-sBily Parker
(). McBee, J. Pruett), iBC 0005 - (v. Stovali, B. Palmer), SCR 181 (Branch, BMi)
8 RADIO (Daddy On The Phone
(Scott-Ch & Brandy, ASCAP) (T, Hally/(T.T. Hall), RCA 11888 (Hallnote, BMI)/
ﬁ ’ AR - 93 |95 | 3 | PLEASE PLAY MORE
35 | 5 | YOUR OLD COLD SHOULDER—Crystal Gayle NI A R
g (R Leigh), Unied Arsts 1329 (United Asts, SCAP) | | 70 | 5 | SWEET MOTHER TEXAS—Eaty Raven (RW. Gabbard, 1. Ireson), Grinder's Switch 1709
27 9 TILL | STOP SHAKING—Billy "Crash” Craddock (E. Raven, S.D. Shafer), Dimension 003 (PMS) (PMS) (Cream of the Crop, BMI)
(J. Adrian), Capitol 4792 (Pick A Hit, BMI) (Milene, ASCAP/Aculf-Rose, BMI)
Prlos | 8 | BUT LOVE ME- e rrone n IECIXCp| THE MIDNIGHT CHOR—tary Gt % |IEZTCIIM) PROVE iT T0 YOU ONE MORE TIME
(K. Nolan), Columbia 1-1i139 (Sound Of Nolan/Two and the_ Gatlin Bwt_hers Band . AGM_N—Kns Knsto«ersqn
One Two, BMI) (L. Gatlin), Columbia 7-1191 (Larry Gatlin, BMI) (K. Kristotferson), Columbia 1-11160 (Resaca, BMI)
30 7 1 IN 62 |48 8 WE LOVE EACH OTHER-
ﬁ :‘Oousznggr:;,::i}gcvh[ YOURSELF THE Louise_ Mandre_ll & R.C. Bannon 9% 98 4 EIAErgI]LOYVE tor"th Carol Ch
(0. Frits), Urnited Arisis 1325 (Combine, BMI) s (Yl:)l:”:;)(::i:%g:f(i:e BMD 0. West) Matho 003 (ATY. BV
ﬁ 31 | 6 _ i =1.0. Souther
?H”%Q,’.‘Mﬁ"ﬂoﬁf,‘g A (LD. Souther), Columbia 1-11079 (ice Age, ASCAP) 96 m ME TOUCHIN’ YOU—The Capitals
(TRO-Cromwell, ASCAP/TRO-Hollis, BMI) ﬁ m NEVER SEEN A MOUNTAIN gg gu:’a),s a.ggetop 00779 (Century 21)
Wi f
?riss | ¢ BABY, YOU'RE SOMETHING- o con 5O HIGH—tomwie Waoowe ’
. Vanhoy, C. , 0. Cook), . Killen, R. M 1), Epic 9- =
ﬁ (Tree, BMI/Closs Keys. ASCAP) {Ronni cbowet, SESKG/ e BMI) 7R s &UL,YXII,‘L?) ngooi?%ss,,) Carmy et
41 4 YEARS —Barbara Mand
0 Femag-D ¥ Morgay, MCA B T e (BGHTIOUT 98 | 71 | 6 | UM JUST YOUR YESTERDAY—Dangy
41162 (Pi-Gem, BM) (BP. Barker), Columbia 111090 (Baray. BMI) et
Br| 33 | 9 | THIS MUST BE MY SHIP—cum chase P [T 10 00 ANTHNG rOR Y0U s w Tunesmin .
{50 (Blacimood thagic Cote Biag e M ( soty. ) Dw) e ls % |8 | 4 | NEVER CONNK BE A COUNTRY
! (Bobby Goldsboro, ASCAP/Everly, BM) / GOOD DRINKIN
y: (ENI Wy EVER HAD TO SAY GOODBYE TO | g7 |67 | 6 | YOU MAKE IT SO EASY—soty G R SONG—Kemny sertt 1)
—Eddy Arnold - [ /(K. Seratt, S. Stone), MDJ 1001
. G|bb§,¢ REA 11752 (Angel wing, ASCAP) ) o (E(‘)C""'e’)' Rt M (i) (TG T, (1) gAvMaac'j eBy?;I)/(AT\e/'/aArMac, Bl;d"le))
ﬁ 3 | 7 | WHATLL | TELL VIRGINIA— lohnny Rodrigue: R e L roacecs 100 |58 [11 | YOU'RE THE PART OF ME—jim & &
(B. McDill), Epic 9-50808 (Hall-Clement, BMI) ECﬁip 'IFN"S)I')aI_:/UJr_erry"iWallace, ASCAP) (). Schweers, H: Martin), RCA 11742 '(’(':Ihess, ;gsz)
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Stevens, Helen Cornelius and Crystal Gayle,
among others, to watch. The Bellamys unveiled
new material they've written for their next al-
bum, along with their fatest single out this
month titled “Dancin’ Cowboy.”

Most Interesting Request of the Month:
Scene has been asked to help Loretta Lynn lo-
cate the unknown songwriter who sent her a box
of tapes with no address or telephone number.
Lynn likes several of the tunes and would like to
get in touch with the writer for possible record-
ing discussions. All the label on the tape box
says is “LouAnne Okes—Demo ... Bitterwind
and Wakeup.” If anyone knows LouAnne, please
have her contact Loretta at Coal Miner’s Music
in Nashville, (615) 259-9448.

RCA's Razzy Bailey set for a tour with Charley
Pride in Germany and Australia to keep him
busy through March. ... Mickey Gilley will be
touring throughout January with the Qak Ridge
Boys. ... Ronnie McDowell hits the road with
Conway Twitty and John Conlee in January-Feb-
ruary.

RODRIGUEZ CROONS=Epic artist

Johnny Rodriguez launches into his

current single, ““What Will | Tell Vir-

ginia'’ at a label-sponsored Exit/In
showcase.

A special NBC news program hosted by an-
chorman John Chancellor deals with the trou-
bled times of the 1970s. Prominently featured
in the show is Johnny Paycheck and his slice-of-
life hits, “Take This Job And Shove It,” “Me And
The IRS" and “Drinkin’ And Drivin'."” No wonder
it's said that country music reflects the times,
with titles like that.

A special benefit to help raise money to de-
fray hospitalization and medical expenses for lo-
cal sound and light manager Hugh Bennett spot-
lighted guest performances by Linda Hargrove,
Don Schlitz, Lore, Darlene Austin, Dick Feller,
Alan Rhody and a new band called Eckley,
Rhodes, Beale, Moon and Gunn. The night's en-
tertainment took place at the Exit/In, and
brought numerous members of the local music
industry in to contribute.

Crystal Gayle’s glamorous and fast-paced tv
special in mid-December snared an impressive
31 share, tabulates Nielsen's ratings depart
ment. Now she’s inked to appear in January on
the first televised “Jukebox Awards” special,
where she will be awarded her own top honors
as country female vocalist of 1979. These
awards, by the way, are voted on by jukebox op-
erators around the country and reflect both pop-
ularity and sales momentum.

Janie Fricke’s got a new album on the way,
and to back it up, she'll be out on tour soon with
the energetic Statler Brothers. Fricke's also go-
ing to be seen on upcoming segments of “Austin
City Limits” and “Dinah!"

Neat Titie .. is “Nashville Mirrors,” which
happens to be the name of Bill Anderson's latest
MCA album.

Yet another movie now in filming jumps on
the country bandwagon boom as “Hard Coun-
try” goes inte production in Texas and Califor-
nia. The movie, a “‘contemporary love story fla-
vored with country music,” stars Michael
Murphey (who's also handling the soundtrack
for the picture), Tanya Tucker, Jan-Michael Vin-
cent and Michael Parks,

ayvog1118 ‘0861 ‘S AHVNNVI
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‘U.K. AUDIENCES THE GREATEST’

Texas-Based Boxcar Willie Finds
British Triumphs Aid Him In U.S.

LONDON—*“British audiences
are the greatest in the world.” says
Boxcar Willie. And the Texas-based
artist means it. They’ve made him a
sensation on the local scene and the
buzz is now whipping back to the
us.

Willie believes that the response
from the British fans, press and tele-
vision people has helped his domes-
tic situation in the States. Since his
initial success in England, Willie has
made his debut appearance on the
“Grand Ole Opry.” and has an open
invitation to the “Opry” whenever
he is in Nashville. Further success
came last fall when he taped a guest
sloton “Hee Haw” as a featured art-
ist.

Boxcar Willie is probably the big-

By TONY BYWORTH

gest country phenomenon to hit the
British scene in the last 18 months.
In that time he’s picked up a follow-
ing with the fans via tv appearances.
radio plays. exceptional record sales
and theatrical dates.

His success has been recognized
with awards. the latest being from
the Country Music Assn. (Great
Britain) when he was named inter-
national artist of the year. while
“Daddy Was A Railroad Man” won
out as top album at the association’s
annual awards dinner in November.

Six months earlier, he was named
most promising international act at
the Wembley Festival, and the ova-
tion he received for his 15-minute
performance at the festival secured
him a booking for the 1980 event.

MDJ Records Tees
TV, Movie Division

NASHVILLE—Larry McBride.
president of the year-old Dallas-
based MDJ Records, has formed a
television and motion picture divi-
sion, with the first project a situation
comedy tv pilot titled “Saturday
Night In Dallas.”

The show. which will be shot on
location in Dallas. will be filmed in
March and will feature country mu-
sic predominantly.

Gayle Jackson, coordinating pro-
ducer for MDJ Productions, states.
“We hope to have three or possibly
four country songs featured in each
episode of the show. The pilot will
star Slim Pickens, Sheb Wooley and
Terry McMillan.”

Although no country artists have
been signed to appear, several of the
MDJ Records artists will be utilized
in addition to guest artists.

Upon completion of the pilot.
MDJ will begin work on its first film.
The script for both the pilot and the
film was written by Roger Galloway.
Galloway has two country music
specials set to air later in the year,
“Trucking In Nashville™ co-hosted
by Conway Twitty and Brenda Lee,
and “The Great Ladies Of Coun-
try.” featuring Barbara Mandrell,
Dottie West and Janie Fricke and
hosted by Tom T. Hall.

According to Jackson. the pilot
will be totally authentic in that it will
be filmed on location in Dallas and
on a ranch near Dallas. Addition-
ally. the series will go on location to
such cities as Nashville and Hous-
ton.

Jackson, who runs the MDJ Nash-
ville offices, will also have a recur-
ring role in the show. MDJ hopes to
sell the pilot to a network, and is also
prepared to syndicate the show if the
networks are not interested.

Maggiec Cavender Enterprises will
handle the publicity for both the
record company and the tv/motion
picture division. MDJ product s dis-
tributed by NDS of Nashville.

Meanwhile, with an eye towards
the consumer, MDJ has released a
three-sided single by the Alabama
Band which contains more than 13
minutes of music. The record, be-
lieved to be the first three-cut coun-
try single, features a 6:23 version of
“My Home’s In Alabama” with
“Some Other Place, Some Other
Time” and “Fantasy” on the flip
side.

The firm will make available three
different pressings of the single. the
13-minute version for retailers, plus
pressings for radio and jukeboxes.

Joe Gibson of NDS, the firm
which distributes MDJ product,
states, “This could possibly be a first
for the country music field.”

Two years ago he was completely
unknown in Britain, and booked for
a short series of club dates by Scot
promoter Drew Taylor who had
seen him working on the “Grape-
vine Opry” in Texas.

The first tour of Britain was an
immediate success and Taylor
quickly brought him back for a
longer. more concentrated tour of
the clubs throughout the UK. At the
same time he concluded a deal with
Jim Martin, of Column One Rec-
ords. to distribute Boxcar’s debut al-
bum in Britain.

Eighteen months and six tours
later, Boxcar Willie is almost a

* household name. The latest round of

23 dates opened up new avenues by
mainly concentrating upon theatri-
cal venues rather than the smaller
country music clubs and, in many
cases, attracted SRO audiences.

In addition. Boxcar Willie also
notched up a succession of television
appearances. Prior to the start of the
tour, he taped his own special in
Munich. and now Taylor is discuss-
ing plans for a Norwegian tv show,
with more German tv work sched-
uled for January.

Boxcar Willie is sincerely grateful
to the British audiences. not just for
the success in Britain but also for the
feedback to his native homeshores.

Return Of Leon Russell

® Continued from page 22

produce and market to cable and
network tv. Some will be syndicated
and others he intends to be movies.

“We filmed the sessions Willie
and 1 did when we were cutting *One
For The Road.”” Russell says, add-
ing that it will be one of Paradise’
first projects.

The teaming of Nelson-Russell
came about during earlier sessions
for Russell's “Hank Wilson’s Back™
LP. his first real country expedition
on vinyl. The name “Hank Wilson”
was the pseudonym Russell adopted
to draw up his two primary country
music influences—Hank Williams
and Hank Thompson.

Still in the can from the “Hank
Wilson” sessions are several duets
with Nelson and approximately 26
unreleased tracks that could possi-
bly end up as another full album.

Among his unexpected local sit-in
appearances around Tulsa since he
moved back were several concerts
with New Grass Revival, a live per-
formance over KMOD-FM and a
guest set at Roy Clark’s Star Night
benefit for the Tulsa Children’s
Medical Center.

But is the Tulsa native shifting his

Tulsa Time: Paradise recording art-
ist Leon Russeli looks ahead to new
career directions.

carcer totally into country over-
drive?

Russell smiles. I never plan that
far ahead.” He hopes o continue
with his songwriting, admitting that
he has quit thinking in terms of writ-
ing a hit.

“*Lady Blue’ surprised me. I
thought the other side of the record
was the hit. ‘A Song For You’ was
written with Ray Charles and Frank
Sinatra in mind. Sinatra cut the
song. Charles didn’t. ... Aretha
Franklin did. so that made up forit.”

Prophet Bags Golden Reel Award

NASHVILLE—Ronnie Prophet
received the Ampex Golden Reel
Award in recognition of his Cana-
dian gold record album “Just For
You.”

Awards were also presented to the
North American Recording Corp.
where the album was recorded in
Canada, and to producer Boomer
Castleman and engineer Mike Dan-
iel, in recognition of their technical
and artistic contribution.

The presentation to Prophet, at
the Cachet Records office here, was

made by Ampex representative Tom
Clark. During the ceremonies.
Prophet presented donations in his
name on behalf of Ampex to the
Boys Club of Morristown, Tenn.,
and to St. Jude Children’s Hospital
in Memphis.

“Just For You” is Prophet’s first
gold disk and was released through
Tee Vee Records in Canada and Ca-
chet Records in the U.S. Cachet is
scheduling a new single release for
January and an album to follow.
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Billboard SPECIAL SURVEY
For Week Ending 1/5/80

ntrg LPs.

« Star Performer—LPs registering proportionate upward progress this week.

Last Week
Weeks

TITLE—Artist, Label & Number (Distrbuting Label)
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15 | KENNY—Kenny Rogers, United Artists LWAK-979
8 | WHAT GOES AROUND COMES AROUND-Waylon Jennings, RCA AHL1-3493
36 | GREATEST HITS—Waylon Jennings, RCA AHL1-3378
10 | FLL ALWAYS LOVE YOU—Anne Murray, Capitol 50012112
56 | THE GAMBLER—Kenny Rogers, united Artists UA-LA 934-H
14 | MISS THE MISSISSIPPI-Crystal Gayle, Columbia iC 36203
13 | STRAIGHT AHEAD-Larry Gatlin And The Gatlin Brothers Band,

WHISKEY BENT AND HELL BOUND-Hank Williams Jr., Eiektra/Curb 6€-237
WILLIE NELSON SINGS KRISTOFFERSON-Willie Nelson, Columbia IC 36158

A CHRISTMAS TOGETHER-John Denver & The Muppets, RCA AFL1-3451
TEN YEARS OF GOLD-Kenny Rogers, United Artists UA-LA 835-H

CLASSICS—Kenny Rogers & Dottie West, united Artists UALA 946H
MILLION MiLE REFLECTIONS—Charlie Daniels Band, Epic Je-35751
JUST GOOD OL' BOYS—Moe Bandy & Joe Stampley, Coiumbia JC 36202

8| 8 8 | CLASSIC CRYSTAL—Crystal Gayle, united Artists L00-982
9] 9| 8

'Ih' 10 7

ﬁ 16 6 | PRETTY PAPER-Willie Nelson, Columbia JC 35189
12| 12| 8| THE BEST OF EDDIE RABBITT, Eektra 6£-235

ol 8| ¢

Pl 15|02

ﬁ' 22 | 87| STARDUST-Willie Nelson, Columbia IC 3530

ﬁ' 27| 20| YOU'RE MY JAMAICA-Charley Pride, Rca AHL1-3441
17| 17| 22| 3/4 LONELY-T.G. Sheppard, Warner/Curb BSK 3353
18] 11 8 | PORTRAIT-Don Williams, mca 3192
193] 20| 38
200 13 33
21| 14 13
22] 23| 29| IMAGES—Ronnie Milsap, Rca AHL 13346

THE BEST OF DON WILLIAMS, VOL. 11-Don Williams, mca 309
VOLCANO-Jimmy Buffett, mca 5102

DON'T LET ME CROSS OVER-Jim Reeves, RCA AHL1-3454

DIAMOND DUET-Conway Twitty & Loretta Lynn, mca 3190

THE OAK RIDGE BOYS HAVE ARRIVED, mca av-1135

WILLIE AND FAMILY LIVE-Willie Nelson, Columbia KC 235642

THE LEGEND AND THE LEGACY, VOL. |-Ernest Tubb, Cachet CL 33001
THE BEST OF THE STATLER BROTHERS, mercury SRM1-1037

BLUE KENTUCKY GIRL—Emmylou Harris, wamer Bros. Bsk-3318

ONE FOR THE ROAD-Willie Nelson and Leon Russell, Columbia KC 2036064
NEW KIND OF FEELING—Anne Murray, Capitol SW 11849

JUST FOR THE RECORD—Barbara Mandrell, mca 3165

A RUSTY OLD HALO-Hoyt Axton, seremiah JH5000

RANDY BARLOW, Republic 6024

THE STATLER BROTHERS CHRISTMAS CARD-The Statler Brothers,

SHOULD | COME HOME—Gene Watson, Capitol ST 11947
FOREVER-John Conlee, mca 3174
KENNY ROGERS—Kenny Rogers, United Artists UA-LA 689-G

STAY WITH ME/GOLDEN TEARS—Dave & Sugar, RCA AHL1-3360

THE VERY BEST OF LORETTA LYNN & CONWAY TWITTY, mca 3164

41| 42| 6| MY VERY SPECIAL GUESTS—George Jones, Epic JE 35544
42| 19| 27| FAMILY TRADITION—Hank Williams Jr., Elektra/Curb 6€-194
43 3| 17

44] 36| 32| LOVELINE-Eddie Rabbitt, €lektra 6€-181

45 33 4] TEAR ME APART-Tanya Tucker, mcA 5106

46| 38| 22

47| 44| 3| SPECIAL DELIVERY—Dottie West, united Artists LT 1000
48 50| 5| ME AND PEPPER-Mel Tillis, Eiektra 6€-236

49 EVERYBODY'S GOT A FAMILY—MEET MINE-Johnny Paycheck, epic J
Lo o T y oo,

HEART OF THE MATTER-The Kendalls, Ovation OV 1746

Merger Involves GMC Records

NASHVILLE-GMC Records of
Houston along with Colonial Rec-
ords and Superior Record Distribut-
ing Co. of Nashville have merged
their operations into one organiza-
tion based in Houston. The princi-
pals involved in the reorganization

are Jay Collier of GMC and Howard
A. Knight Jr. of Colonial/Superior.

Discussing the merger, Collier
stated, “With our combined person-
nel we can now offer an artist or an
independent label a complete one-
stop for all their music needs.”
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by is all too apparent. The resistance
to using better cassette pancakes for
prerecorded tapes, the continuing
inattention to quality control in
high-volume pressing operations,
and the reluctance (o take more of a
plunge in home video program
“seeding” for that infant industry
are signs of concern.

This past year has provided many
hard lessons for the record/tape in-
dustry both in the U.S. and abroad.
And certainly” the total music busi-
ness that survives will be more busi-
nesslike, and better geared for sur-
vival, than in the past.

But the manufacturers, distribu-
tors, retailers and suppliers of both
audio and video software and hard-
ware must take the lessons to heart,
with the understanding that the in-
dustry will never be as it was, and

Sound Business: Tape
Technology Big Challenge To Industry In’80s

New Tape, Audio & Video Excitement

the future offering far greater poten-
tial for much bigger profits.

The implications of the initial rul-
ing in favor of Sony and its Betamax
in the suit brought by Universal and
Disney Studios that off-air video
taping in the home is not in violation
of existing copyright law are just be-
ginning to sink in.

While the Supreme Court ulti-
mately will resolve the basic legal
question, by that time several mil-
lion more home videotape recorders
will be sold, providing a situation
that no ruling can ever resolve.

With the Copyright Tribunal's
own study on the effects of home
taping on record/tape sales just re-
leased. the RIAA/NMPA and other
independentstudies expected to pro-

AIDS PRODUCT CONTROL

Cetec Gauss Bows
Micro Processor

LOS ANGELES—Cetec Gauss,
manufacturers of high speed tape
duplicating equipment, has devel-
oped a micro processor for its Series
1200 system which senses problems
and provides performance statistics
for slave units.

The new unit, as well as a newly
cngineered master unit with reduced
machine noise capability, will be
shown at the National Audio/ Visual
Assn. convention in Atlanta, Jan. [ 1-
14, at MIDEM in Cannes. Jan. 18-24
and at the Audio Engineering
Society meeting in London, Feb. 25-
28.

The micro processor, explains
Mort Fujii. Cetec Gauss president, is
looked on as an aid for product con-
trol at the factory because the unit
which is hooked up to an individual
slave monitors the slave duplicator’s
performance, how many pancakes
of tape it has used and how many
programs of material it has run off.

And if a problem arises within the
slave unit, the micro processor alerts
the operator. The micro processor,
Fujii explains, “uses a computer-like
package which senses about 25 dif-
ferent functions™ within the slave.

The micro processor will sell for
around $1.800 and be built in the
company's North Hollywood fac-

DR. HOOKED—Ray Sawyer, a lead
vocalist for the Dr. Hook band,
“hangs out” at a recent Ampex
Golden Reel award party at the
Capitol Recording Studios, Los An-
geles. Band and recording studios
responsible for the gold single
“Sharing The Night Together’’ re-
ceived the Golden Reel for being
hooked on Ampex tape. Recording
was done at Muscle Shoals,
Sheffield, Ala., and mixed at Crea-
tive Sound, Nashville.

tory. 1t will be available as new
equipment or it can be installed in
older Gauss duplicators. It will also
be available as an ingredient in a
Series 1200 duplicating system
which encompasses master repro-
ducer, endless tape loop bin and
slave duplicators.

The micro processor can also be
hooked into a central computer and
will read out problems on individual
slaves or accumulate collective per-
formance information on all the
units.

The price for a unit to be installed
in an older Gauss duplicator will be
a bit higher, Fujii acknowledges, be-
cause of additional electronics re-
quired.

The redesigned electronics in the
master duplicator limits machine
noise so that the tape itself becomes
the limiting factor in reproduction,
Fujti claims.

The Series 1200 is applicable for
cassette, 8-track and open reel. Kits
for existing equipment will vary in
cost depending on the configuration
and number of slaves involved.

Fujii estimates the startup cost for
a new company buying one master
and from three to five slaves is
around $120.000.

Gauss customers duplicating
prerecorded music include Capitol,
MCA, EMI (London. Australia,
Singapore), CBS International
(U.K.. Holland, Argentina, Mexico,
Japan and Canada)and WEA Inter-
national (Germany).

A new area for high speed dupli-
cation for the company is the radio
syndication field. Here customers in-
clude Churchill Productions and a
San Diego-based company.

Whereas music duplicators gener-
ally work with speed ratios of 64 to |
or 32 to 1, the radio syndicators run
off their tapes at speeds of 8 to 1 and
16 to | on open reel tapes. This speed
equation, 64 to I—which Gauss in-
troduced two years ago—means the
master machine is running at 240
i.p.s. while the slaves are running at
120 i.p.s.

Gauss is also in the spoken word
field, providing equipment for the
Jimmy Swaggart Co., the Southern
Baptist Church and Bonneville Pro-
ductions.

Fujii sees the total duplicating
equipment market growing by 15%
in 1980 and he sees cassette equal-

(Continued on page 52)

vide basically corroborative informa-
tion. the ultimate resolution may
well rest with some type of compen-
satory tax that would provide reim-
bursement to copyright owners.

The music industry, and the
movie industry, basically have to ac-
cept the facts of home taping. learn
to live with it and more importantly,
gear themselves to profit from the
situation.

Even MCA Inc., parentof Univer-
sal. is preparing to license its films to
the home videocassette market, with
president Sid Sheinberg indicating
at Billboard’s recent International
Video Music Conference that this
was certainly preferable to giving
away the product for free—having it
taped off pay cable or clsewhere.

As for home audio taping, the
Tribunal-requested study indicated
that the biggest home tapers also are
the biggest buyers of prerecorded
product, with most who do tape in-
dicating that if a quality product
were available at retail, their inclina-
tion to tape would be reduced.

The lesson is obvious. The growth
of audiophile recording sales—di-
rect-to-disk, digital and the “super-
fi” half-spced mastered and other
releases—as well as the increase of
premium prerecorded cassette lines
are the result of rising consumer de-
mand for better sound.

Continuing breakthroughs in au-

dio technology have led to the avail- .

ability of superb equipment for a

fraction of the cost of just a few years
ago. When a Dolby cassette deck is
available for about $100. and a
metal-particle cassette deck with de-
cent specs is offered at $129.95, and
receivers with beefed up AM as well
as FM tuners go for under $300. the
hearing results are astounding.

Where the typical LP or 8-track or
cassette could get by a few years ago.
all the deficiencies are highlighted
with the better equipment now
available at budget prices.

The results are not that simplistic,
as the typical record/tape buyer is
hardly an audiophile. But combined
with rising list prices on records and
tape, and questionable quality, and
the desire to have the best sound
possible in both the home and the
car, the home taping alternative has
become more visible to the industry.

Voices are being heard within the
major record companies, and there
are positive signs. Peter Burkowitz,
head of Hamburg-based Polygram
Record Operations audio and
recording studio operations, is the
new president of the AES. and Erik
Porterficld, in charge of CBS Rec-
ords studio installations, is new
chairman of thc RIAA engineering
committee. Both are in positions to
lead the way to more vigorous ac-
ceptance of new technology and all
it offers the industry.

Certainly the spread of digital au-
dio throughout the recording studio
world has seen significant progress

this past year. And while compati-
bility standards are stjll to be worked
out before the true digital era ar-
rives, the movement toward the
“best” system is accelerating all the
time.

The release of more top-line dig-
itally mastered and mixed product
in analog format is encouraging.
with the arrival of the first digital au-
dio turntable—actually a version of
the videodisk player—expected in
the next year or so.

The link between digital audio
and home video in the shape of the
Pulse Code Modulated (PCM) digi-
tal audio unit interface between the
true digital music source in the home
videotape recorder unit and the hi fi
system is now strictly a costly audio-
phile or professional add-on at
about $5.000. But the promise of an
integrated circuit for the same unit is
not just pie-in-the-sky but a reality
of the not-distant future.

The music industry’s reaction to
change has never been notable for
alacrity. But given the experiences of
1979. certainly the potential of tech:
nology for the 1980s and beyond of-
fers food for serious thought.

This editor has seen much change
in tracking the industry through 20
years at Billboard Publications, the
last 5% as tape/audio/video editor
on Billboard. Going to another vant-
age point with RIAA, the promise
of the future is bright. and the op-
portunity to help the industry effect
those changes is a personal chal-
lenge as exciting as that facing the
music business.

Address Tape Shipping & Selling

NARM Rackjobbers Committee Tackles Old Problems

CHICAGO-The rackjobbers ad-
visory committee of the National
Assn. of Recording Merchandisers is
calling for immediate attention. to
problems relating to shipping and
merchandising of tape product.

The committee, in stepping up its
work agenda, is assigning top prior-
ity to solutions for problems in this
area. according to its new chairman,
Harold Okinow, president of Lie-
berman Enterprises.

Okinow says the new expanded
program agenda will include a ma-
jor public relations campaign aimed
at enhancing the image of this in-
dustry scgment. And the group is
taking aim at critical problems it
says are facing the rackjobber re-
lated to the rapid expansion of the
prerecorded tape market share.

The adoption of standard 8-track
packaing for cassettes is being called
for by the rackjobbers to allow un-
locked cassette display in discount
and department stores. Okinow,
who terms tape merchandising “one
of the biggest problems facing us in
the 1980s,” goes as far as claiming
that the 1979 sales slump might have
been averted by the adoption of uni-
form tape packaging.

The tape product related prob-
lems were explored at a December
meeting of the committee in Chi-
cago. Also sketched out here was the
new public relations campaign
which will involve compiling and
publishing accurate sales totals for
the rack segment of the industry.

Other new goals include research
into rack customer demographics as
they pertain to advertising outlays,
creation of merchandising materials
with racked department needs taken
into consideration, and creation of a
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new yearly NARM-sponsored meet-
ing of rackjobbers. .

Okinow says the rackjobbers are
sceking greater respect for and un-
derstanding of their segment of the
business.

“Manufacturers don't have a clear
picture of how important the rack
customer is in the whole scheme of
the industry.” he explains. “They’ve
been fawning over the specialty re-
tailer and they've lost sight of the im-
portance of the mass merchant.”

It’s estimated that racks supply
more than §$1 billion of the yearly
record industry retail volume total.
Okinow says the new campaign will
involve an effort to supply accurate
data to support this figure. There
will be audio/visual and “white pa-
per” presentations to suppliers, re-
portedly.

Rackjobber cassette product dis-
play is under lock and key in today’s
vast number of cases, relates Oki-
now. Racks want cassettes packaged
identically to 8-tracks so that 8-track
long boxes can be used in display.
Okinow claims the industry has
been negligent in dealing with this
standing request.

“If we had got it (the new pack-
aging) it would have meant enough
sales gains so we wouldn’t have had
the kind of slump that we had this
year,” he contends Okinow says cas-
sette sales increases of 40% are regis-
tered with open display in rack de-
partment experiments. “We really
have to have immediate attention to
this problem.™ he insists.

The rise of tape sales also is
prompting rackjobbers to seck a re-
vision in freight rates assigned to this
product category. Lieberman places
returns and customer shipping ex-

penses at 2% of total annual business
costs (oday, according to Okinow.

Interstate Commerce Commis-
sion-regulated freight rates, based
on product density, were negotiated
for cassette and 8-track at a time
when the industry shipped minimal
quantities of tape. Okinow says the
NARM freight rate lobbyist has be-
gun pushing for a rescaling of the
tariff.

In other committee business, the
group vowed to work for curtailment
of home taping, and Okinow says
the group has asked NARM's legal
counsel to look at what the com-
mittee regards as unfair advertising
of records and tape by record clubs.

The rackjobbers also plan a con-
frontation on the issue of manufac-
turer’s overrun product, reveals Oki-
now. “All of a sudden the product
appears on the marketplace at re-
duced prices,” he explains. The
charge is that overrun product has
not been offered to all customers at
the same price.

Okinow says the group also will
work to attain standardization of re-
turn authorization forms and report
forms, and is investigating use of bar
coding in defective inventory man-
agement and returns processing.

According to Okinow, the indus-
try’s reliance on the rackjobber will
grow in the 1980s with “one-stop™
shopping through mass merchants
part of a new economy minded
lifestyle.

Another objective of the com-
mittee is for better and more regular
communication within the rackjob-
ber industry segment. To this end, a
fall 1980 rackjobber mid-year meet-
inggbe teld, reports Okinow.
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Sony VTR: Sony's new SL-5600 Betamax joins two videocassette recording
features into one unit: 14-day multi-event programmer and BetaScan. The
first feature can be preset to record up to five hours of television programs
automatically over a 14-day period and record up to four different stations at
various times. BetaScan enables the viewer to search in CUE (fast forward)
and REVIEW (reverse) and still see a recognizable picture on the screen.

VCR Product Range
Broadest In History

By JANE WOLLMAN

NEW YORK-—Hastening to ac-
celerate growth in the home VCR
market, the consumer electronics in-
dustry will this year offer the broad-
est range of '%-inch product todate,
from new stripped-down $500-$600
basic models to feature-laden,
highly sophisticated program-
mables.

The low-cost two-hour decks
won’t be introduced and available
before the second half, but manu-
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facturers are launching 1980 with a
selection of high-end premium fea-
ture recorders they anticipate will
help stimulate what could be a fairly
flat first six months, given the na-

tion’s cloudy economic forecast.
Industry observers are unsur-
prised, however, that both VHS and
Beta marketers, striving to turn the
VCR business into a truly volume
market, have opted to debut feature-
(Continued on page 48}
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Govt. Regulators
Facing Frantic ’80

By JEAN CALLAHAN

WASHINGTON — Government
efforts to monitor the technological
revolution mostly take the form of
regulating. and in some cases de-
regulating industries that are con-
stantly changing. At times. the fed-
eral regulators seem to have trouble
keeping up with the changes.

The AM stereo inquiry. for ex-
ample. began at the Federal Com-
munications Commission in Sep-
tember 1978 when a formal
proceeding started to look into the
development of standards for AM
stereo broadcasting.

Five proposed systems—Belar,
Harris. Kahn. Magnavox and Mo-
torola—filed voluminous documents
after testing their systems to insure
that AM stereo would not interfere
with any other authorized use of the
airwaves.

Although final comments in these
proceedings have been filed with the
FCC since May and broadcasters
have been waiting more than six
months for government action, FCC
Chairman Charles Ferris recently
told the House Communications

(Continued on page 42)

GROSS EXCEEDS $600 MIL

Blank Tape Industry
Gains Sales Impetus

By JIM McCULLAUGH

LAS VEGAS—More metal tape,
more blank videocassettes in both
Beta and VHS configurations, addi-
tional accessory product and in-
creased promotions will be among
blank tape firm highlights at the
Consumer Electronics Show begin-
ning Saturday (5).

Blank audio tape, particularly
cassette, is coming off a banner, al-
though controversial sales year.
Some 300 million pieces of blank
tape factory units are estimated to
have been sold in calendar 1979, ac-
counting for some $600 to $700 mil-
lion in sales for the U.S.

In fact, blank wape has been one of
the brightest spots in the consumer
electronics industry in 1979 which
experienced its own sales slowdown.

High-end. premium tape is leading
the way.

The controversy stems, however,
from record industry executives and
retailers who allege that more and
more consumers are engaging in
home off-air radio taping, con-
sequently putting a severe damper
on disk sales.

Not true, contend blank tape
manufacturers, who point to the
mushrooming autosound business
as being instrumental in the blank
tape sales boom. They contend that
consumers are still buying disks as
well as blank tape to record for both
home and car use.

Distribution of blank audio tape
(and now video) goes increasingly

(Continued on page 43)

s BUT INDUSTRY’S GENERALLY OPTIMISTIC s

Major Market Survey Shows |
. Recession Scare No. 1 Topic _

New York

For the New York metro area that
does as much as 25% of overall audio
business and a growing share of
home video as well, it’s been a year
of mixed blessings. And while the
outlook for 1980 is generally bullish,
it is more for the second half than
the first six months.

The problems of the giant La-
fayette chain. financial difficulties
with several smaller chains, and a
rather soft audio market with heavy
emphasis on pricing were offset by
heavier promotion from such well-
known names as Sam Goody, iar-
vey Sound and Leonard Radio.

Expansion of audiophile disks.
broadening of home video programs
and blank videocassettes and a gen-
eral trading up to better hi fi lines
are noted by the key retailers sur-
veyed. At the same time, caution on
available credit for bigger ticket
packages. and a general feeling that
the public is in a “wait and see” atti-
tude, is affecting both year-end
shopping and early 1980 forecasts.

At the Sam Goody web, with 15 of
its 29 stores in the metro area includ-
ing Long Island and Northern New
Jersey, president George Levy was
looking to the big last two weeks of
the year for a final bottom line re-
port. The downtown stores have
been extremely busy “but the sub-

- urbs are missing that real Christmas

impact,” he notes, with the Long Is-
land and New Jersey malls not get-
ting those giant crowds, due in part
to the gas dollar crunch.

At the three Leonard Radio stores.
including the newest Paramus, N.J.
outlet, “we are up over last year,
with export business helping,” notes
Marty Stern. And at the three retail
Harvey Sound audio/video outlets,
and its big parts store, “we’re doing
much better due to moving more

(Continued on page 40)

Los Angeles

Dealers here are optimistic as they
move into 1980 despite some slack-
ing off in business in 1979. the slug-
gish economy and a highly competi-
tive market.

“1978 was considerably better,”
notes Bruce Gerson. manager of the
West Los Angeles branch of Now
Sound Stereo, a seven-store South-
ern California chain. “I think this is
because of the economy. Business
was off for 1979 about 25%.”

Business was also off slightly at
Henry’s Camera Hi Fi and Video. a
major independent in downtown
Los Angeles. “Our business was
down, but we attribute this to the
fact that we were enlarging the store
by adding 10.000 square feet of sales
space and 10.000 square feet of of-
fices,” says Bill Eitelbach, sales and
advertising manager for Henry’s.

Both Now Sound and Henry’s re-
port increased profit margins, how-
ever. “Profit margins were up about
25% to 30%,” says Gerson who ac-
counts for this because product lines
were limited.

“Our profit margin was about
3%.” says Eitelbach. Because space
was limited, due to remodeling,
much of the volume was confined to
the more quality items.

Department stores are enjoying
good business. Ed Corbett, manager
of the stereo department at the
Broadway in Hollywood, com-
ments, “Is jumped considerably.
Business is up 40% over last year, It's
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a very old trend. We were up consid-
erably last year and we thought this
year we might have a decline.

“God only knows what's respon-
sible for it. Maybe people are buying
now instead of waiting for the econ-
omy to blow up. Maybe they're buy-
ing to see them through the bad
imes.”

“The public gets frightened when
some retailers go bankrupt. They
want some peace of mind.” adds
Herman Platt, president of the Platt
Music Corp., a firm which handles
audio and video equipment for May
Co., Caswell’s and Emporium de-
partment stores in California. “The
department store is in a good posi-
tion to have a fair penetration of the
market.”

Platt notes both his profit margin
and business improved in 1979.

For the Broadway. video equip-
ment alone is up a reported 55% over
last year.

Ironically, Now Sound carries no

(Continued on page 40)

Nashville

The overall sluggish sales market
that was characteristic of 1979 in
many areas of business as likewise
mirrored in the hi fi and electronics
industry here.

Local dealers report moderate
sales averaging a small percentage
under 1978. although several indi-
cate that sudden sales drop-offs in
second half of 1979 caused a decline
of nearly 10%. Reasons range from
the obvious—pared-down wallets
and a tightened economy—to the
surprising: unusually warm fall and
winter weather keeping buyers away
from shopping and a paradoxically
heavy spate of brand new retail au-
dio outlets opening their doors here
this year.

In a market previously considered
basically non-competitive, more
than 10 new hi fi locations cropped
up in 1979, bringing the total num-
ber of audio stores in Nashville to an
all-time high. These included
chains, franchises and privately-
owned retail operations such as Hi
Fi Buys, Circuit City, Audible Dif-
ference, Audio Warehouse, World-
wide Stereo (which also shut down

(Continued on page 40)

Chicago

Growth rates of 20% and 25%
were not entirely unheard of in 1979,
but stereo dealers had to work
doubly hard to attain these aggres-
sive levels of increase. Only modest
volume gains and little profit growth
were achieved by many Chicago-
area stores, and the 1980 outlook
calls for a further slowdown of the
growth rate.

Most observers believe the impact
of the recession has been most severe
on the area’s volume chain dealers.
Playback and Pacific Stereo. Tradi-
tionally. these outlets depend upon
the market’s lower end for a substan-
tial portion of business. and short-
ages of discretionary income have
impacted most heavily upon this
economic segment.

Most dealers will be running with
streamlined inventory levels
throughout 1980 as the horizon con-
tinues to be cloudy. At the influen-
tial Musicraft chain. manager Dave
Ciark looks to the health of the hous-
ing and construction industry as a
key business indicator. Clark says he
fears a big regional downturn in
these trades in the first half of 1980.

The upper middle and high-end
of the audio market is pointed to as
one bright spot. with more inde-
pendent dealers targeting this up
scale segment. Growing demand for
“perfectionist” high erd equipment
is reported by many stores. Also re-
sponsible for the realignment is in-
creased low-end stereo traffic
through catalog houses and discount
stores.

“The $300 to $400 stereo range is
most vulnerable because everyone is
in it,” explains Hi Fi Hutch owner
Joe Maniola. “Department stores
and discount stores have picked up
more of that business.”

Audio outlet sales of premium-
priced direct-to-disk, digital and
“original master” recordings have
reached impressive totals. At Audio
Creations in Downers Grove, Il1., as-
sistant manager Brian Richardson
reports disk sales running at up to
5% of monthly store volume totals.

However, many outlets have be-
gun cutting back on disk inventories
and the future is likely to witness
further weakening of interest in

(Continued on page 45)

Gigantic Mixed Audio Bag
Awaits Las Vegas Patrons

L.OS ANGELES—The CES. be-
ginning Saturday (5) in Las Vegas,
will once again offer a mixed bag of
creative and semi-pro audio, high
end componentry with professional
applications, and disco-related
products, in addition to the usual
crop of consumer electronics basics.

Many more traditional audio
firms such as a Technics by Pana-
sonic and Sansui have already
formed professional divisions which
now offer components and related
equipment that can be used by radio
stations, discos, recording studios
and pros in the live sound reinforce-
ment business.

That trend, with product in these
veins introduced, should continue
although the CES admittedly does
not pull a wide universe of pro deal-
ers. But there are more and more
high end audio hi fi dealers now ca-

tering to these products and markets
recognizing the potential.

New across-the-board audio in-
troductions will continue to reflect
the unstoppable wave of technology
as professional expertise increas-
ingly filters down into the consumer
realm.

Continued use of microprocessors
and other “smart” mini-circuits are
giving amazing sophistication to
electronic components.

There should be more mini-com-
ponents on display, a trend that be-
gan a year ago. And in conventional
components there should be. more
“thinking” products such as turn-
tables and cassette decks that search
out and seek specific cuts. These
components will also feature in-
creased programming and memory
capabilities.

One exciting new feature thai

(Continued on page 52|
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With the introduction of Beta and our new So, no matter what kind of video cassette
High Grade VHS, Maxell now offers a full lineof recorder a customer has; theres a Maxell cassette

videocassettes. that’ll help it perform better.

Maxell Corporation of Ame-ica, 60 O<ford Drive, Moonachie, N.J. 07074
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Opening night,
1980.

~ |\ Superman. Deliverance. All The President'’s

f, \ Men. Blazing Saddles.
\ ) The curtain’s going up on a whole new

lconsumer entertainment industry. Pre-
recorded home video.

And WCI Home Video is here to help
you make the most of it.

WCI Home Video is a Warner Com-
munications Company. Not a middleman.
With WCI Home Video, you go right to the source.

And what a source it is. For smash hit movies, and more.
Like three major recording labels. A top publishing house. And
the marketing know-how of America’s biggest prerecorded
music distributor.

You'll see titles like The Wild Bunch. A Little Romance.
Enter The Dragon. Rebel Without A Cause. The Exorcist. Even
The Bugs Bunny/Road Runner Movie.

Not everything but the kitchen sink. A carefully chosen list
of 20 films your customers will break down your doors for.
With more on the way.

25 o

™ & © 1978 DC Comics Inc.
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And that’s just
for openers.

WCI Home Video will also mean special video programs for
special audiences. Like the rock documentary Woodstock. And
Flavors of China, a crash course in mastering the world’s most
exciting cuisine.

It’s all backed up by the programming expertise of Warner
Communications. And the speed and efficiency of WEA distri-
bution, that can deliver the titles you want within 48 hours of
your order.

WCI Home Video. Remember the name.

We're in this business for keeps. Videocassettes, video
discs, whatever new technology lies down the video road —WCl
Home Video will be right in the middle of
the action.

And as a WCI Home Video dealer,
you'll get your piece of the action.
Countonit.

W(Cl HOME VIDEO

See us at the 1980 Winter Consumer Electronics Show,
Booth 3004. Or write WCI Home Video, 75 Rockefeller Plaza,
New York, N.Y. 10019 for information on becoming a
WCI Home Video dealer.

© 1979 WCI Home Video Inc.
*Trademark of Warner Communications Inc. Reg. US Pat. & TM Off
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Winter CES

LAS VEGAS—Highway hi fi con-
tinues to roll along with increasing
speed.

The trend towards more sophis-
ticated autosound products will
again be in evidence at the Winter
Consumer Electronics Show begin-
ning Saturday (5) at the Convention
Center.

Of all the segments within the
hardware side of the consumer elec-
tronics industry. autosound prob-

Prominent At CES |

PROFIT MARGINS RIS B

Autosound Wares |
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ably suffered the slightest slowdown
in 1979.

The car stereo industry is tagged
at more than $1 billion at retail with

an estimated annual growth rate of
some 5% to 20%. And because

much of this equipment is now at a
higher ticket, it means more of a
profit margin for retailers. Installa-
tion and related accessories also pro-

(Continued on page 50)

HALF-SPEED MASTERING GAINING

Audiophile Product On a Broader
Title Basis Predicted For 1980s

CHICAGO—Consumers will be
offered a much broader range of ti-
tles in audiophile recordings this
year, as specialty labels seek to
broaden their market base.

The movement generally is away
from the audio purist market. with
audiophile labels aiming at the ini-
tiation of a larger audience into ex-

By ALAN PENCHANSKY

tended fidelity listening. This shift
gives the audiophile market a much
more heterogenous cast than it has
had in the past.

Product licensing agreements that
will bring more rock and pop prod-
uct in deluxe half-speed masterings
onto the market is the thrust of many
companies today. '

9 MYSTERIES,

That's what you'll find in our first catalog of “Movies on Videocassettes” Recent box-office hits like The
Deep, Breakout, Fun With Dick And Jane and The New Centurions. .. and multiple award-winning
classics like A Man For All Seasons, Born Free, Mr. Smith Goes To Washington and, of course, one of
Bogey's best, The Harder They Fall. And that's just for starters!

To help our dealers sell these movies, we've prepared a full-scale promotion campaign—complete with
posters, newspaper ads, radio spots and, even, a contest!

So, if you'd like to become an authorized dealer for Columbia Pictures videocassettes, and if you're in the
electronics/appliance or photographic business and are located in one of the areas listed below—areas
where we are test-marketing our videocassettes—stop by Booth 3431 at the Consumer Electronics
Show at the Las Vegas Hilton, Jan. 5-7. Or contact Steve Basloe, Marketing Manager, Columbia
Pictures Home Entertainment, 711 Fifth Avenue, New York, N.Y. 10022, (212) 940-6766.

A -

COLUMBIA PICTURES HOME ENTERTAINMENT

A DIVISION OF COLUMBIA PICTURES INDUSTRIES, INC.

New York/New Jersey/Delaware/Eastern Pennsylvania/Virginia/Maryland/lllinois/Minnesota/Wisconsin/North Dakota/South Dakota/Arnizona/Nevada/Calfornia/Washington, D C

There is also a major thrust taking
place in digital recording of classical
music, with smaller audiophile com-
panies and major labels converging
on this market. Specialty labels ac-
tive here include Telarc, Varese-
Sarabande. M&K Real Time, Delo,
Denon and Chalfont.

The market also includes com-
panies continuing with direct-to-
disk production—although there is

. diminished interest in this tech-

nique—and it sees a major effort by
the dbx company to develop its in-
terests in the premium price disk
field.

In the area of marketing. audio-
phile labels expect a shift away from
the hi fi stores. many of which are
beginning to feel uncomfortable
with the size of today’s audiophile
album inventories. Credit and re-
turns policies stand between the au-
dio distributors and record stores in
many cases today. However, the
bulk of the product is expected to be
flowing through record dealers in
1980.

The a&r outlook calls. for increas-
ing emphasis on rock product
through licensing agreements, and—
in original productions—on classical
recordings of basic symphonic rep-
ertoire. Distributors of audiophile
disks admit to considerable disap-
pointment with sales of jazz record-
ings in 1979, and less of this reper-
toire will be seen in the coming year.

Audio products distributors say
there is still a reluctance on the part
of record stores to carry expensive
digital and direct-to-disk albums.
Nonetheless, a definite movement
out of hi fi stores can be seen.

Sales manager Jim Hall at Disc-
washer, one of the leading audio-
phile product distributors. believes
stereo dealers will cutback stocks to
only the few fastest moving titles.
With Discwasher label jazz record-
ings, the company will seek increas-
ing record outlet penetration. and
according to Hall, National Assn. of
Recording Merchandisers conven-
tion exhibiting is planned for the
first time this year.

“The audio stores don’t know how
to sell records.” Hall compiains.
“With all its problems, the record in-
dustry is still the only way to move
records in this country.”

Discwasher’s emphasis for the
first half of 1980 will be placed on
market expansion with three digital
sampler albums, two of which carry
$7 list price. The Denon and Varese-
Saraband and Chalfont labels are
represented on the samplers.

The shift away from audio stores
also is noted by Audio-Technica, ac-
cording to Don Kirkendall, market-
ing communications director for the
company. However. it's pointed out
that a certain percentage of audio
outlets continue to do very well with
album product.

Audio-Technica's CES display
will highlight the new Telarc digital
recording of suites from Bizet’s
“Carmen” and Grieg’s “Peer Gynt.”
performed by the St. Louis Sym-
phony. Audio-Technica is exclusive
U.S. distributor for Telarc as well as
several Japanese direct-to-disk lines.

Kirkendall says the public’s imag-
ination has been captured by digital
much more than it was by direct-to-
disk. “There’s every evidence that
the digital thing is really the big by-
word in audiophile recording to-
day.” he explains.

(Continued on page 44
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Winter CES

50,000 Expected At Las Vegas CES Huddle

® Continued from page |
participation by both television and
audio firms with large screen tv; and
much more in the way of prere-
corded videocassette software,
which will include many music of-
ferings.

As the home VTR market heats
up. more and more prerecorded
video software has begun to flow
through consumer electronics and
record/tape distribution channels,
as well as other outlets, with the mu-
sic industry becoming increasingly
more involved.

Among major software suppliers
here are Warner Communications,
Columbia Pictures Home Entertain-
ment, Allied Artists Video Corp.,
Magnetic Video, Media Home En-
tertainment, Paramount Pictures
Corp., Video Tape Network. Inc.
and others. One newer entrant is
music industry veteran Al Kooper's
Home Entertainment Network, a di-
vision of Select Video, which intends
to be involved with the acquisition
and distribution of existing video-
tape of major recording artists.

And although the recently intro-
duced RCA SeclectaVision videodisk
player is targeted for first quarter
1981 introduction, the firm’s recent
debut presentation before its distrib-
utors in San Diego (Billboard, Dec.
15. 1979) has sent ripples of antici-
pation throughout the industry.

The RCA capacitance videodisk is
priced at $500 with programs $15 to
$25.

The Magnavox-built Magnavi-
sion optical videodisk system is now
in its third market—Dallas—after
having been introduced previously
in Atanta and Scattle/Tacoma.

And yet another new entrant in
the videodisk sweepstakes, Thom-
son-CSF . is due to have its first pub-
lic demonstration during the March
ITA Seminar in San Diego.

Guesstimates for total VCR sales
in the US. for calendar 1979 are
some 475,000 to 500.000 units with
1980 being targeted at 555.000 to
800.000 units by many manufac-
turers. The increasc is expected, in
part, to newly introduced, stripped-
down basic models in the $500 to
$600 range as well as increased
availability and distribution of soft-
ware.

Latest VCR figures from the Elec-
tronic Industries Assn. indicate that
home videotape recorder sales in
November amounted to 56,771, an
increase of 13.6% above 49.980 units
sold in November 1978. Home VTR
sales in the 47 weeks of 1979
amounted to 412,803 units, up 18.2%
over 349.114 units sold in the same
interval last year.

But video will not be the only
highlight and music industry oppor-
tunity of the first CES on the 1980s.

Other trends among the 750 ex-
hibitors utilizing more than 450,000
square feet of exhibit space at the
Convention Center and nearby Hil-
ton Hotel and Jockey Club include:
more of an emphasis on digital au-
dio (PCM home adaptors) tech-
nology linked to the videodisk; in-
creased variety of metal tape in both
standard Philips and Microcassette
formats which bodes well for music
reproduction.

Also more miniaturized hi fi com-
ponents as well as microprocessor-
based standard components that of-
fer amazing sophistication; *“cr