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MCA Maintaining Its
100% Retums Program

By ED HARRISON

LOS ANGELES- MCA Distributing Corp.
is maintaining its 100% returns policy despite
CBS. RCA, WEA and Polygram toughening
theirs.

“l don’t know how a returns percentage can
work.” says Al Bergamo, president of the dis-
tribution wing. "It means that buyers for our
accounts have 1o be right 80% of the time.™ he
adds, referring 1o the returns policies of WEA.,
CBS. RCA and Polygram which range from
18%-22% on proven acts. (But on new acts or
any exceptions, CBS and Polygram allow
100% returns while WEA places no restriction
on the numbers of returns but penalizes deal-
ers returning more than 18%.)

“A rcturns policy is not the answer to the
problem. The problem was releasing 4.200 al-
bums last year. The industry had a returns
problem because of overshipping, going for
the numbers.™ continues Bergamo.

(Continued on page 104)
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No Festival Seats In Cincy After Who Tragedy

By VICTOR HARRISON

CINCINNATI—Festival seating has been
banned here by the city council which has
passed two ordinances as a result of the Dec. 3,
1979 Who concert tragedy at the Riverfront
Coliscum.

A second ordinance requires concert pro-
moters to publicize ahead of time when doors
will be open, now fixed at two hours before
show time.

The ordinances came after two public hear-
ings were held in December before the city
council’s Law and Public Safety Committee
chaired by vice mayor David Mann and the
appointment of a nine-member Task Force on
Crowd Control and Safety by Cincinnat
mayor Ken Blackwell.

At these hearings, many eyewitness concert-
goers. local entertainment industry profes-
sionals and interested persons gave testimony
dirccted toward pinpointing the causes of the
many injuries and 11 fatalities.

The first measure, ordinance 582, prohibits
unassigned or festival seating for events at en-
tertainment facilities and other places of as-
sembly in the city of Cincinnati. Exemptions
include school and athletic events. religious
events sponsored by bona fide religious organ-
1zations and events with a sponsor who applics
for and receives u specific exemption from the
city’s safety director.

(Continued on page 87)
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MIDEM Looms Big |
'Despite Global Woes |

By NICK ROBERTSHAW

CANNES-—With the 14th MIDEM duc to
open here Friday (18) for seven days. the in-
triguing question for all parties. and particu-
larly the organizers, is how this international
gathering will be atfected by following the
music industry’s worst year in memory.

Bernard Chevry’s team insists that it’s times
like these when MIDEM is most needed and
most useful. And though there has been some-
thing of a flurry of late registrations. totul par-
ticipation is expected 1o be well up 1o last
year's levels, with around 5.500 representatives
of 1.350 companies coming to Cannes from 50
countries worldwide.

Moreover, organizer Chevry and his people
say that where tightbudgets mean reduced del-
cgations. they also mean higher ranking exec-
utives in attendance. This year. around 25% of
all participants are expeeted to be presidents.

(Continued on page 63)

“THE NEW LP BY RHODES-CHALMERS-RHODES, 'SCANDAL,’ IS GOING
T0 BE THE TALK OF THE TOWN. FROM HARD ROCK TUNES TO BOUNCY
RHYTHM NUMBERS. THEIR SINGING AND PLAYING IS GRIPPING AND
FRESH. THE PRODUCTION OF RON AND HOWARD ALBERT BRING THESE
THREE PERFORMERS TO THE FOREGROUND COMPLETELY. LISTEN TO
IT ON RADIO RECORDS/GOOD SOUNDS #GS 5001  (Advertisement)

New Mix At Dance Forum

NEW YORK —The seventh in Billboard's series of successful disco forums is
being expanded to reflect the changing direction of the music. As part of the
expansion. the name of the semi-annual contab is being modified to the Inter-
national Dance Music Forum. It will be held in Los Angeles Feb. 11-14 at the
Century Plaza Hotel.

Bill Wardlow. the Forum’s director. feels the title change emphasizes the
broadening of disco music’s parameters as influences in rock. pop. r&b and
other music formats affect disco’s changing sound.

(Continued on page 43)

CBS Adopts RCA’s Vidisk

By ROMAN KOZAK

NEW YORK -CBS has adopted the RCA SelectaVision videodisk system
as the “first step™ in producing its own video software.

In a licensing agreement between the two communications giants, CBS will
manufacture and distribute videodisks using the RCA SclectaVision system.
The deal, however, is not exclusive and CBS has the option 1o adopt other
video systems as they develop in the future.

“CBS is committed to full participation in all the new audio/visual tech-
nologies which hold great promise in the 1980s and thereafter.” says John

(Continued on page 86)

THE SPECIALS. What will the 80's sound like? Very Special indeed. The
Specials kicked off a ska/bluebeat revival that's an exhilarating combina-
tion of rock 'n’ roll and reggae. The 15 songs on the album force you to
move. Look for the very visual Specials on tour beginning late January.
And you'll see what the current craze in England is all about. Chrysalis
Records & Tapes. Produced by Elvis Costello. (CHR 1265)  (Advertisement)
(Advertisement)
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General News

Retailers Hop Aboard Home Video Bandwagon

LAS VEGAS—The conventional
record store’s interest in the fast-de-
veloping home video software mar-
ket underwent a major growth spurt
here at the Winter Consumer Elec-
tronics Show Saturday through
Tuesday (5-8).

Many record stores now are tak-
ing steps to get in on this market
which studies predict will annually
be worth one-half billion dollars by
1985, and many major retail and
rack executives were among the
58.626 attendces shopping the Con-
vention Center and Hilton Hotel
CES aisles where video software was

Increased Interest Is Evident At CES

By JIM McCULLAUGH & ALAN PENCHANSKY

possibly the hottest product cate-
gory.

In fact.in a major turnaround. this
biannual meeting of the predomi-
nantly consumer electronics hard-
ware trade. emerged for the first
time as a softwarc-oriented conven-
tion as interest generated by the 20
plus audiophile record firms and
numerous blank videocassette sup-
pliers was also high.

Among record chains here explor-

Rock Wins Its Round
In Grammy Balloting

By PAUL GREIN

LOS ANGELES—This is the year
that rock got its own category in the
annual Grammy balloting, resulting
in nominations for such acts as
Frank Zappa, Bob Dylan. Joe Jack-
son, Bonnie Raitt and Styx.

But while the 22nd annual nomi-
nations list for the Recording Acad-
emy awards does feature more rock
names than in the past, it still omits
such acclaimed rock acts as Elvis
Costello. Cheap Trick, Blondie, the
Who and Neil Young, all of whom
had top 10 albums during 1979, as
well as M, whose No. | single “Pop
Muzik™ was perhaps the biggest in-
ternational hit of the year.

Top nominees for 1979 with five
bids each are Donna Summer,

Kenny Rogers and writer-producers
Freddie Perren and Dino Fekaris.

Warner Bros. leads all labels with
28 nominations in the 48 non-classi-
cal categories. Columbia is a close
second with 25 awards bids, plus an-
other nine nominations in the 10
classical divisions.

Complete nominee listings appear
on page 78.

Runnerup labels, excluding clas-
sical, are A&M. with 11 nomi-
nations, Elektra/Asylum with 10,
UA with nine, Arista. Atlantic and
Casablanca with eight, ARC, Poly-

(Continued on page 104)

LOS ANGELES—American
high speed tape duplication tech-
nology has come to the People’s
Republic of China. Cetec Gauss,
a local area manufacturer of au-
dio equipment, has sold two du-
plicating systems to Pacific Au-
dio and Video Co. Ltd., an
affiliate of the government-
owned China Broadcasting Co.
(Kwong Tung Broadcasting).

The Gauss equipment is now
operating in Canton Province,
duplicating music cassettes for
Mainland China and for export
around the world. It marks the
first time high speed tape dupli-
cating equipment has been used
inside Communist China. Previ-
ously, cassettes were duplicated
in Hong Kong.

Mort Fujii, Cetec Gauss presi-
dent. who just returned from

Real Time: Mort Fujii, Cetec Gauss president, left, and Bart Bing-

aman, chief engineer with the firm's duplicating products division,

work on the installation of high speed tape duplicating equipment in

Canton, China, at the offices of Pacific Audio and Video Co., a gov-
ernmental firm.

High Speed Tape Duping
Now Operative In China

By ELIOT TIEGEL

oversecing the installation of the %
Series 1200 systems, says the Chi- g
nese will concentrate on market-
ing Chinese music in casselle,
producing material for broad-
casting via open reel and spoken
word material for educational
and instructional usage. No fig-
ures were given for the cost of the
equipment.

Fujii says he found the country
“technically proficient” and ea- .
ger to accept American tech-
nology. Z

“The Chinese have already
started marketing music casseltes
in Asia.” Fujii says. “including
classical and what we in America
would term pop product. All the
music is Chinese performed by
Chinese artists.”

Cetec’s breakthrough in the

(Continued on page 85) §
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ing, committing to or expanding in
home video were Music Plus, Music-
den, Spec's, Integrity/Wherehouse,
Sam Goody. Peaches and others,
while Sound Unlimited and Video
Trend were among distributors.

The lure of video also gave what
was probably the largest ever contin-
gent of record label, retail and dis-
tributor attendance a first-hand
view of multiple audio/video tech-
nological developments.

Among some of these were the
first trade demonstration of the Pio-
neer videodisk (using the MCA laser
technology): at least five PCM digi-
tal audio adaptors for the home
from suppliers Sony. Sanyo, Tosh-
iba, Optonica and Sharp: the first
digitally mastered. dbx-encoded au-
diophile records: prototypes and
production models of voice acti-
vated and remote control television
and audio components; a Fisher mi-
crocassette prototype with hi fi mu-
sic applications; the first available
cassette deck with Dolby’s new HX
(headroom extension) system which
reportedly get up to 10 dB more out-
put from any blank tape. the Har-
man/Kardon HK705; and an im-
proved version of Toshiba’s endless
loop. fixed head LVR videotape
recorder that was first shown in pro-
totype form at last June’s CES.

Complementing the abundance
of video software was the introduc-
tion of more sophisticated video-
cassette recorders and players from
several manufacturers with such
“special effects” features as variable
slow motion, stop action, single
frame advance and double speed
playback and fast forward.

Chiefs Change In
Integrity Shuffle

LOS ANGELES—The Where-
house/Big Ben’s retail chain is get-
ting new presidential direction from
newly named Lou Kwiker. Kwiker
last week joined Integrity Entertain-
ment Corp., the parent publicly-
held firm, as president, replacing
founder Lee Hartstone who moves
into the newly created chairman of
the board slot.

It’s understood that Kwiker will
divest himself of all interest in the
Music Stop 12-store chain which he
founded three years ago in Detroit.

(Continued on page 10)

Reggae May

LOS ANGELES—Reggae, the
rhythmic Jamaican music that so far
has not met with great popularity in
the U.S.. may be in for a shot in the
arm. The reasons? The music is be-
coming less concerned with politics,
more independent Jamaican labels

are expanding to the U.S. mainland,
more releases are coming out on
larger labels, and more rock acts are
incorporating reggae influences.

“Reggae is going to get away from
a lot of the politics and become
much more lyrical.” states Marshall
Blonstein, president of Island Rec-
ords, the reggae label distributed by
Warner Bros.

“There is going to be more mate-
rial in the vein of Third World’s
‘Now That We've Found Love’
which is much more acceptable to
the American market.”

wWWwWWwW.americanradiohistorv.com

There still remains some caution
on the part of the record industry as
a whole to home video. Chains such
as Wherchouse, Sam Goody. Spec's,
Licorice Pizza and Tower are mak-
ing an investment in the new prod-
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uct category. Others, though, are de-
terred by the high list prices and
high startup inventory costs. the rel-
atively tight programs available to-
day.
Competing with record stores for
a share of this untamed retail market
are the department stores, the
(Continued on page 52)
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Billboard photo by Alan Penchansky

DIGITAL WALL—The range of Denon PCM digital recording titles is shown
at the Winter CES in Las Vegas by Discwasher national sales manager Jim
Hall and Discwasher Florida sales rep Sheryl Gordon of AMI Sales. The display
also highlighted audiophile LPs on the Chalfont, Varese-Sarabande and
Discwasher labels. For complete CES coverage see pages 52-57.

MAKE INROADS ON CHARTS

Nashville Publishers Veering To Pop

By KIP KIRBY

NASHVILLE—This music center,
once known primarily for its country
product, has been concentrating
more solidly on establishing foot-
holds in the pop market, a survey of
Nashville-based publishing firms
indicates.

These publishers point to the in-
roads gained on the pop and MOR
charts in the past year as indicative
of this success, coupled with the
crossover explosion that has single-
handedly erased many existing bar-
riers and musical categorizations.

Nashville’s reputation as a “song
town” precedes it these days, say lo-
cal publishers, opening doors in mu-
sic capitals such as Los Angeles and
New York, as well as abroad.

Also, they add, in a record indus-
try hamstrung economically as it has
been, producers and artists are tak-
ing more time to search carefully for
what they believe will be a hit song.
And Nashville believes implicitly in
the strength of its hit potential song
catalogs.

“We've got the songs here for
sure,” says Screen Gems/Colgems-
EMI's general manager Charlie

Finally Make

By CARY DARLING

Chester  McCullock, promotion
director for the independent Joe
Gibbs label which has recently ex-
panded to Miami from it Jamaican
base, says the flip side of the politics
of reggae has yet to be exposed. “We
sing about love too.” he states.
“We're going to concentrate our ef-
forts into getting rid of the miscon-
ceptions about reggae.”

Later this year, the label is putting
together a “"Wonderful World Of
Reggae™ package of cuts which have
previously appeared on the label.
The set will be supported by 30-sec-

Feldman. “All anyone has to do is
give us a chance to be more than just
country.”

As never before, Nashville-based
publishing companies are redou-
bling their efforts to nail down cuts by
non-country recording acts. Their
methods range from frequent trips
to the West and East Coast to pitch
material, stronger solicitation by
phone and mail, closer rapport with
producers and a&r reps, increased
emphasis on the all-around talents
of Nashville songwriters and a con-
certed attempt to gain pop and
MOR acceptance industrywide.

The end result of these efforts can
be scen by the diversified list of art-
ists who have featured Nashville-
originated material on recent al-
bums: Barbra Streisand. Helen
Reddy. America, Player. Johnny
Mathis. Nazareth, Dusty
Springfield, Isaac Hayes, Millie
Jackson, Pure Prairie League, Tina
Turner, Bobby Vinton, Rita Cool-
idge, Gladys Knight and the Pips.
Sister Sledge. Debby Boone, Dr.
Hook. Lobo, Roy Orbison. the An-

tContinued on page 59)

U.S. Dent

ond television commercials in vari-
ous markets nationwide.

However, the label’s initial thrust
is going to he with Dennis Brown,
who has had hits in Europe. “He
sings more about love than anything
clse and Americans love love songs,”
responds McCullock as to why the
effort is being put behind Brown.
Joe Gibbs has 30 acts on its roster.

Virgin International, distributed
here by Jem, has released four reg-
gae albums simultaneously. This is
the label’s first release of reggae in
the U.S. “This 1s a speculative ven-

{Continued on page 85)
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RIAA-ITA Mull Gold Videodisk-Tape Awards

Certification
Programs
May Clash

By IRV LICHTMAN

NEW YORK-Two trade associ-
ations are facing off with plans for
certification programs for gold
prerecorded videotape and video-
disks.

Going their separate ways in gold
tape/disk awards are the Recording
Industry Assn. of America and the
International Tape/Disk Assn.

While RIAA, which established
an audio gold record award in 1958,
has put off its program until “some
future time when player population
and videogram sales levels warrant
this recognition of achievement,”
states RIAA president Stan Gorti-
kov, ITA executive director Henry
Brief declares his association is
geared for immediate certification of
product on a worldwide basis.

Established via an ITA board
meeting Dec. 12 was a $1 million at
list price level of gold achievement
or its equivalent in foreign currency,
which would mean an average sale
of about 25,000 videotapes.

According to Stephen Traiman.
who recently replaced Brief as exec-
utive director of RIAA, he envisions
a “six figure” unit qualification fig-
ure, although specific certification
standards await RIAA board ap-
proval.

RIAA’s Traiman indicates that
certification of X-rated product will
be based on unit sales similar to that
of other product, while ITA’s Brief is
more cautious.

“[U’s a prime concern to us, and
under advice of counsel we’re not
saying anything upfront. We'll have
to deal with itwhen and if. There are
various court opinions as to what is
pornographic and what is not.”

Brief, currently completing an au-
dit on system formats, says there
would be a “periodic review and ad-
justment of criteria” as the sales of
videotape and videodisk programs
gain deeper market penetration.

Based on current list prices of
available videodisks through the
Philips-Magnavox system and
scheduled pricing of RCA’s Select-
aVision system, videodisk certifica-
tion would probably require figures
double that of videotapes.

GREASE HONOR—*"Grease' composers Warren Casey and Jim Jacobs re-

ceive silver bowls from Stanley Adams, president of ASCAP, onstage at the
Royal Theatre on Broadway following the play’s 3,243rd performance which
makes it the longest running show in Broadway history.

=z ‘MAJOR DISASTER’ SEEN s :
European Dumping
- Spurs Action Plea |

By MIKE HENNESSEY & PETER JONES

LONDON—Mounting concern
over the volume of cutouts and over-
stocks in Europe has prompted a top
official with Holland’s mechanical
rights society, STEMRA, to call
upon European Economic Commu-
nity authorities in Brussels to invoke
EEC regulations against *“dump-
ing.”

The plea comes from Ronald
Mooy, manager of STEMRA’s spe-
cial projects division, and follows
exclusive reports (Billboard, Dec.
22,1979 and Jan. 5, 1980) of massive
quantities of U.S. distress merchan-
dise thought likely to flood into Eu-
rope.

Says Mooy: “Because of the reces-
sion in the U.S. record industry, the
European markets can expect huge
quantities of parallel imports from
there. If this happens, it will be a ma-
jor disaster. And my opinion is that
the only way to stop these imports is

In Northeast, Rock & Pop
Music Fusing With Disco

By RADCLIFFE JOE

NEW YORK=—An increasing
number of enterprising disco oper-
ators in the Northeastern United
States are modifying their rooms, ei-
ther totally or partially, to capitalize
on the growing demand for a fusion
sound Incorporating elements of
rock and pop music.

Led by New York, which spear-
headed the move toward rock disco
clubs in 1979, disco operators in
New Jersey, Pennsylvania, Con-
necticut and Washington, D.C., now
admit to programming some form of
rock music.

In some cases, such as Hurrah’s
Heat, and the Mudd Club in New
York City, the format is all rock. In
Washington, Michael O’Harro,
head of Tramp’s disco, has teamed
with entrepreneur Jim Desmond to
open Scandals, a rock disco adjoing
the all-disco Tramps.

In New Jersey, the famed Soap

Factory Discotheque, home of the
disco tv show of the same name,
recently converted to an all rock mu-
sic format, while Emerald City, for-
merly the_Latin Casino, programs
rock one or two nights a week.

In Pennsylvania, the Phila-
delphia-based Rainbows is also an
all-rock club, while the Old City
Cabaret and a few others program
rock one or two nights a week.

A survey of Connecticut clubs re-
veals the same pattern of cautious
conversion, ranging from rock inter-
woven with the conventional disco
sounds, to all rock formats on certain
nights every week.

O’Harro describes Washington’s
Scandals as a club for “audiences
which shy away from the flamboy-
ance of conventional disco and the
extremities of punk rock.”

The club, being touted as Wash-

(Continued on page 47)

to have the EEC leaders invoke the
anti-dumping legislation.”

As previously reported (Billboard.
Dec. 22, 1979), millions of U.S. over-
stocks are already in Europe, includ-
ing a massive consignment of nearly
four million albums and tapes ac-
quired at “derisory” prices by Swiss
importer, Rudi Baer. He says that
250,000 of these units are circulating
in Switzerland but the rest will be
exported to other European terri-
tories. .

(Continued on page 64)
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Record Companies

Reorganization at Polygram Record operations in Hamburg sees Werner
Vogelsang, previously president of Polydor International, becoming president
of Polygram Record Operations. He succeeds Polygram executive vice presi-
dent Kurt Kinkele who had headed the organization as chairman since its for-
mation in January 1978. Kinkele is now handling other Polygram group activi-
, tes. Simultaneously, Pieter R. Schellevis is
upped to executive vice president of Poly-
gram Record Operations. He was Polygram
' vice president and president of Phonogram
International. Succeeding Vogelsang as
Polydor International president is Richard
Busch, chairman of Deutsche Grammophon
Gesellschaft. He continues in this latter posi-
tion for the time being. George Baenge, Poly-
gram direct marketing and trading division
president, and Eckhart Haas, president of the Polygram film-tv division, are
nominated as international entertainment enterprise vice presidents. .. . Giu-

Vogelsang

Kinkele

- seppe Ornato named to the newly created post of Europe vice president for

RCA Records. Continuing to be based in Rome, Ornato was vice chairman
and president of RCA S.P.A. in ltaly. . . . Julian Shapiro moves up at CBS Rec-
ords International in New York to press and ¥
public information associate director. He
was field communications director for the
U.S. marketing arm of CBS Records. . . . Jan
Barnes joins MCA Records in Los Angeles as
executive director of black product and pro- %
motion. Barnes was national FM promotion &%
director for black product at ABC Records. ‘
... Ewell Roussell promoted to Nashville
general manager of Elektra/Asylum Rec-
ords. He formerly was Nashville operations director for the label. ... Peter
Wassyng exits Capitol Records in New York as East Coast AOR manager. ...
Warren Williams promoted at Columbia Records in Los Angeles to talent ac-
quisition associate director in West Coast a&r. He was West Coast regional
promotion marketing manager. . .. Debbie DiCesare moves up at Epic, Portrai,
Associated Labels in New York to East Coast
artist development manager. DiCesare was
East Coast artist development coordinator. . . .
Hernando Courtright comes to A&M Rec-
ords in New York as East Coast a&r repre-
sentative. Formerly, he was in East Coast tal-
entacquisition for Warner Bros. Records. . ..
Al Hanna, a former communications man-
agement trainee at Elektra/Asylum Records,
joins the company in Los Angeles as mer-
chandising coordinator. . . . Steve Buckley is promoted to Southeast regional
r&b promotion manager for Capitol Records in Miami. Formerly, he was a
Capitol customer service representative working in Washington, D.C. ... An-
drea Accardo joins L.R.S. Records in Los Angeles as national publicity director.
She was a publicist at A&M Records. ... At Word Records, Mike Blanton
moves from assistant a&r director for the
East Coast to director and is based in Nash-
ville. Gary Whitlock, formerly assistant a&r
director for the West Coast, is named a&r di-
rector in Los Angeles. John Purifoy moves
from music editor to music publications di-
rector based in Waco, Tex. ... At Regency
Records in Los Angeles, Michael Matthews
is now director of promotion. He was associ-
ated with Takoma/Chrysalis Records. D.J.
Herdman, who formerly had her own independent publicity firm, comes in as
publicity director. Mark Cope, previously national sales director at Mushroom
Records, returns as marketing director.

i M

Deikel

Ornato

“»

Shapiro

Young

Courtright

Roussell

Marketing

As reported exclusively in last week Inside Track, C. Charles Smith exits as
., Pickwick International president in Min-
i neapolis. His future plans are to be an-
nounced in April. Assuming his post is
¥ Theodore Deikel, Pickwick’s chairman and
__’ chief executive officer. Deikel is also chair-
] man and chief executive of Fingerhut Corp.
and senior vice president of American Can
Co., of which Pickwick and Fingerhut are p i
subsidiaries. Pickwick’s senior management Cotler
structure is realigned with Scott Young, Dave

Ehlen and James Moran moving lo executive vice presidential positions.
Young. formerly vice president and general manager of the firm’s retail divi-
sion, is now executive vice president in charge of retail. Ehlen, formerly mar-
keting vice president, is now wholesale executive vice president. Moran, for-
merly group vice president of operations and administration at Fingerhut, is
upped to operations, information systems and services, human resources,
non-sale purchasing and Keel Manufacturing executive vice president.
George Port continues as Pickwick’s general counsel and also becomes corpo-
rate relations vice president, a new post. David Monaghan and Tom Worthen
continue as finance vice president and operations vice president respectively.
... At Integrity Entertainment Corp.in LA, Alan Pachtman, vice president
and controller, steps into the treasurer slot left open when Willie Steinbach re-
signed as treasurer. Also, Jim Kolitz, senior vice president of administration, is
elected secretary of the firm. . . . Frank Urbaetis is upped at MCA Distributing
Corp. in Gloversville, 111, to plant operations vice president. He was plant
manager there.

Accardo

(Continued on page 91}
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General News

Ella And Count
Launch Pablo
Digital Entry

By ELIOT TIEGEL

LOS ANGELES—Pablo, a lcad-
ing pure jazz label is entering the
digital field with two LPs by two
blockbuster names: Ella Fitzgerald
and Count Basie.

Producer, Pablo owner Norman
Granz used the Sony digital system
to cut the sessions at the Mountain
High Studios in Montreux, Switzer-
land.

The first LP. *A Perfect Match,”
features Ella and the Basic band and
will be released via RCA in the U.S.
and Canada in February with Poly-
dor handling global distribution.

According to Granz. the Ella-
Basie LP is the first time the two su-
per names in jazz have recorded to-
gether in 23 years although they per-
form together in-person regularly all
over the world. Granz produced
their last collaboration for his Verve
label in 1957.

The second digital effort will be a
pure Basie big band but the title has
not yet been firmed. It will be re-
leased in March. Both LPs will retail
for $9.99. Cassettes of these LPs will
be $1 lower but they will not have
digital sound.

Granz credits Claude Nobs of the

(Continued on page 49)

Yetmkoﬁ Jomsr

Walter Yetnikoff joins the advis-
ory board for Billboard’s IMIC 80,
scheduled for April 23-26 at tre
Hyatt Regency Hotel in Washing-
ton, D.C. The president of the CBS
Records Group joins such other in-
dustry leaders on the committee &s
Stan Cornyn, lLeonard Feist, Sey-
mour Stein, Irwin Steinberg, Mibke
Stewart, Bob Summer, Bob Weiss,
Gerry La Coursiere, Stig Andersom,
Marcus Bicknell, Des Brown, John
Deacon, Siggi Loch and Win Schipper.

R.G.H.

Record Manufacturing Corp.

New York City’s only
record pressing plant

QUALITY IS OUR PRIME OBJECTIVE,
IF IT'S YOURS CALL US.

R.G.H.

RECORD MANUFACTURING CORP.
750 Eighth Ave.. New York. N.Y. 10036 (212) 354-4336

Prints by
Maurits Cornelis Escher
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Maurlts Cornelis Escher, Metamozphous 111, (detail) woodcut pr mted in black.
green and sepia, 1939-40, signed ard inscribed ‘Eigendruk; 7% x 2447% inches.

Auction in New York:
Saturday, Feoruary 16 at 2 pm
On view from Saturday, February 9
Illustrated catalogue $12 by mail, order by
sale no. 4343 with check enclosed to
Sotheby Parke Bernet, Dept. BL
Inquiries: Ruth Ziegler (212) 472-3437

Sotheby Parke Bernet

Founded 1744 The world s leading firm of art auctioneers
980 Madison Avenue New York 10021 (212) 472-3400

~NOT AN ALBUM

Armatrading’s EP
Causing Confusion

By ED HARRISON

LOS ANGELES—With “How
Cruel.” a tour-song EP by Joan
Armatrading on A&M causing
radio and consumer confusion.
there is a pressing need for the in-
dustry to learn how to effectively
market EPs, believes Mike Stone.
Armatrading’s manager.

“From an industry standpoint.
the EP is still like a toy,” main-
tains Stone. “At the radio level.
program directors don’t know if
Joan's ‘How Cruel’ is a sampler
of four songs from a forthcoming
album or is actually for sale.

“Radio, in more than isolated
instances, is playing it as if the
songs are from a forthcoming al-
bum. although some stations are
saying it's an EP and for sale.”

Apparently, some of the con-
fusion stems from the sticker
placed on the front jacket which
states “Four new songs so good
they couldn’t wait for an album.”

Stone feels that consumers and
radio are misled into believing
that these four tracks will be in-
cluded on Armatrading’s next al-
bum. which they won't be.

The packaging. in black and
white with red lettering. says
Stone. also gives the impression
that “How Cruel” is something
other than a complete album.

“The record companies should
spend more time with its publi-
cists explaining the nature of the
EP. | think at this time. they
themselves are still searching as
1o what the EP is all about.” says
Stone.

“Promotion men must meet
with program directors 1o explain
what the EP is about, but before
they do that, they must be edu-
cated.

The idea for the “How Cruel”
EP was the brainchild of A&M
chairman Jerry Moss. who upon
hearing the demos. was cxcited
enough to release them now in-
stead of waiting eight months toa

year for the next Armatrading al-
bum.

From the time of the songs’ in-
ception until they reached the
marketplace was about six to
cight weeks. “From an artistic
standpoint. it’s cxciting gelling
product out so quickly,” says
Stone.

*Usually an artist has new ma-
terial by the time they're ready 1o
record. If people are into an artist
and want something fresh and
new. then the EP fulfills that
need. And it fills the gap between
albums.”

From an economic viewpoint,
the EP also becomes more cred-
ible. believes Stone. At $4.98 list
and discounting taken into con-
sideration, “How Cruel™ can
probably be obtained for about
$3.50-$4. a *value™ for four
S0ngs.

A single from the EP. “Rosic™
was released but is not for sale.
“It’s only to promote the EP.
Why put out a single for $1.29
when you can get the entire EP
for $4.98?” notes Stone.

Stone points out that many
new wave bands in England re-
lease nothing but EPs. “The an-
swer is possibly an EP followed
by an album. We might even-
tually see the demise of the
single.” he says.

*How Cruel” has thus far been
released only in the U.S. since a
live Armatrading album was
recently reteased in the U.K. and
other markets. A&M, says Stone,
is looking at releasing “How
Cruel” in other markets.

MCA released Elton John's
“Thom Bell Sessions™ as a three-
song EP carlier last year. also
priced at $4.98. The John EP,
packaged in similar colors, en-
joyed considerable success
mainly on the strength of the
single “Mama Can’t Buy You
Love.”

4+ Appeal Panel
To Decide On
Catena Suit

By JOHN SIPPEL

LOS ANGELES—A decision on
an appeal from the judgment
awarded Capitol Industries by Fed-
eral District Judge William P. Gray
(Billboard, April 5. 1978) in a $120
million class action brought by
former label executive Rocco Ca-
tena is expected within the next 12
months.

The ninth circuit court of appeals
panel. composed of Judges Procter
Hug. Herbert Choy and Richard
Bilby heard plaintiff’s counsel Da-
vid B. Gold and defendant counsel
Robert Talcott argue the Gray deci-
sion in Pasadena Monday (7).

Both counsels maintained their
stand, taken in the 58-day trial that
stretched over 10 months in 1976
and 1977. Gold contended Capitol
consistently misrepresented its
shaky financial position in the class
period of 1969 and 1970 through
various well-calculated fiscal ma-
chinations. Talcott hewed to Gray’s
decision, which held the defendant
was not guilty of “sinister motive or
culpable recklessness.” essential as a
basis for relief.

At one point. Gold cited Capitol’s
failure to disclose that during the
class period the Beatles and Glen
Campbell represented more than
50% of the label's sales volume, in
complete variance with the label’s
boast that it was a full-line selling la-
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U S. Tours By Russians

Appear On Shaky Grounds

By ADAM WHITE

NEW YORK-US. representa- sia’s Goskoncert agency for these
tives of Russian artists due to arrive and other musicians due to appear
and perform in this country in the in future weeks.

24 TRACK
RECORDING
TIME

Introductory Offer

34] 67 Pper hour for

block time

528-C MCI Console, JH-
16 MCI 24 Tr. Recorder
w/Auto Locater 3, Dolby,
Bésendorfer Grand, EMT,
AKG, Lexicon, Big Reds,
Auratones, JBL 4311’s,
4 Racks Special Effects.

Call Now

(212) 543-7778

coming weeks are adopting a “wait
and watch™ attitude in the wake of
several canccllations highly publi-
cized last week.

U.S. State Dept. sources suggest
that the no-shows may be the first
sign of the cultural chill developing
between the two nations, in tandem
with the political chill broughtabout
by the Afghanistan crisis.

But it’s also thought that other
factors could weigh in the equation,
notably Soviet concern over “sccu-
rity” considerations when their art-
ists are here (interpreted as a euphe-
mism for defection worries).

The no-show performers so far are
violinist Vladimir Spivakov. con-
ductor Yuri Temirkanov and pianist
Andrei Gavrilov, originally set for
concert dates this month and next.

Columbia Artists Management
Inc. was expecting Spivakov and Te-
mirkanov this past weekend, and
though visas were granted by the
State Dept.. the performers were
apparently not permitted to travel
by the Soviet authorities.

Columbia has contracts with Rus-
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26 AVENUE KLEBER, 75116 PARIS
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We are proud to represent:

JEAN-MICHEL JARRE , FRANCE JOLI* , LES MODELS,
RENATA MORENO , MAXIM RAD , PEGGY BLUE*

and also:
DISOQUES

ARy

for all territories outside France, Benelux and Switzerland
with the following artists:

CHRISTOPHE, HERVE METTAIS-CARTIER, LOUIS DEPRESTIGE

(*) FOR EURCPE, GREECE AND ISRAEL
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Fabricators Sing the 1980 Blues

Several Are Looking Into Other Fields For Sustenance

NEW YORK-Jacket fabricators
take a dim view of business in the
months ahead as they assess reorders
for existing album product and or-
der patterns for new releases.

As they tackle this downturn, they
are formulating strategies to more
aggressively pursue entry into other
packaging industries or make deeper
penetration into already existing
business of this sort,

Woes of fabricators do not neces-
sarily, however, bear a direct rela-
tionship to label well-being, sihce
manufacturers are already taking
steps to face new realities of volume
movement by more cautious release
schedules and returns policies which
indicate diminished jacket ordering.

But, a survey of key fabricators
does reveal a time of deep concern.

“Business is at the lowest ebb yet
in relation to capacity of produc-
tion,” maintains Lew Garlick. board
chairman of Ivy Hill. based in Great
Neck, N.Y.

“Any jacket orders we take today
would involve product due for re-
lease within 30 to 60 days, but we're
just not getting major orders,” Gar-
lick declares. adding that he deals
with 56 label accounts.

Garlick makes a more striking ob-
servation with regard to reorder pat-
terns.

“Over the past three months,
we've had as many as six album
projects in the top 10. I've still had to
lay off an awful lot of help. With this
kind of chart activity two years ago,
we’d be operating seven days and
nights and have customers scream-
ing at us for their orders.”

Garlick admits his company is vy-
ing for outside industry business,
such as toys and cosmetics, but, he
adds, he’s in competition with “hun-
dreds of companies” that have been
doing such work for 30 years.

“We'll always be tied to a great

By IRV LICHTMAN

degree to the record business. We're
not a weather vane, but a result. And
we'll just have to weather the storm.™

At Shorewood Packaging, Ken
Rosenbloom, vice president of sales,
states, “Business is down. Reorders
are at a slower pace than Pve ever
seen. We're actively looking in other
areas. We don’t have to be strong
factors in those areas either. If we
can pick up a half a million dollars
from the toy industry or a quarter of
a million from cosmetics, we’ll be
content.”

Rosenbloom says industry prob-
lems may over the long run evolve a
more sophisticated industry in terms
of marketing, including his own
company.

“We probably should have pur-
sued these other areas for expansion
sometime ago.” he says. Rosen-
bloom regards the current industry
situation as a “natural evolution of
business cycles. The recording busi-
ness is not dead and gone by any
means.”

A more oplimistic tone is regis-
tered by Bob Miller of Lee-Myles in
New York.

His company, he says, is not hurt-
ing so far, thanks to significant busi-
ness from medium size labels which
have not been as badly hurt as the
majors.

“We've always gone into other
areas of packaging. but if we don’t
see a big backlog of business in Feb-
ruary, let us say, we might have to do
more thinking in this regard. Maybe
we haven’t seen the forest for the
trees.”

Miller, whose company recently
began a “total” label service, includ-
ing the farming out of pressing or-
ders for clients, expresses an area of
concern, that of the cost of color sep-
arations resulting from Kodak’s just-
announced increase of as much as
75% in the list price of film.
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Lenny Verebay, president of
Queens Litho in New York, con-
cedes that business is “terrible™ and
that the company had been forced to
layoff about 100 people from its
plant in Indianapolis, which deals
primarily in recording industry
needs. The facility has had a high of
500 people in recent months.

“We're thankful we've always
been diversified and we're presently
redoubling our efforts in other com-
mercial packaging areas.”

Vercbay agrees that a cutback in
releases and a more restrictive re-
turns policy may well lead to a
“healthier” business. but adds, “An
order was always an order that never
came back and our budgeting has
been based on doing the kind of unit
business we’ve been used 10.”

Another fabricator limited his
view of current business to. “Thank
God, a printing press can print other
things. A record press can’t.”

Richard Block, vice president of
marketing at Album Graphics, Inc.
in New York, agrees that album
business is “very slow, but the
strength of a company is based on its
ability to endure a downturn.

“Five years ago, we moved into
custom packaging and it became
substantial in 1978 and grew further
in 1979.”

Block projects “an interlude” of
between 18 months and two years of
non-existent growth in music indus-
try business and sees a resumption of
growth afterwards based on the im-
pact of the videodisk and its pack-
aging requirements.

Lafayette Files
For Chapter XI

NEW YORK-Lafayette Radio
Electronics Corp., which operates
about 125 consumer electronics
stores and franchises for about 400
15 states, has filed for
Chapter XI proceedings under the
Federal Bankruptcy Act at the U.S.
District Court for the Eastern Dis-
trict of New York at Westbury, L.I.

According to a company spokes-
person, the company has $15 million
bank debts, which it plans to reduce
through the sale of 31 unprofitable
stores.

Lafayette has reached an agree-
ment with the banks, subject to court
approval, in which it agrees to main-
tain specified inventory levels and
reduce expenditures.

Sources at Lafayette blame poor
management and frequent turnover
of top personnel for the company’s

plight.

As of closing, January 10, 1380

1979

(Sales
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General News

Shadybrook, Sutton
Sued For Royalties

LOS ANGELES—State Records.
a Nevada corporation with its prin-
cipal place of business in London.
wants Shadybrook Records and Joe
Sutton here to account for and pay
royalties allegedly due it for leasing
masters by Delegation.

The local Superior Court suit also
charges the defendants induced the
group to sever its contract with State
and sign with Shadybrook.

~\

SIKHULU

RECORDS & TAPES
DISTRIBUTORS

A complete
One-Stop Service

We ship anywhere
in the U.S. and Canada.

SOUL, ROCK, CALYPSO,
REGGAE and GOSPEL
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12" 45's—$4.98 list—$2.75 ea.
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274 West 125th Street

New York, N.Y. 10027
Mon.-Sat. 9:30 AM to 9:00 PM
Sunday 1-8 PM
212 662-6060
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According to the filing, the plain-
uff inked a binder in April 1978,
providing it lease masters to Shady-
brook. Later that year, Sutton, i’s al-
leged, convinced State to allow it to
turn the Delegation masters over to
GRT, which the defendant claimed
was larger and could do a better dis-
tribution job.

The suit charges Sutton was aware
GRT was in unsfable fiscal condi-
tion. GRT later went Chapter Xl in
July-1979, the suit adds.

As part of its negotiation, State
says it provided the defendant with
confidential information regarding
its deal with Delegation. State
charges Shadybrook and Sutton
used the data to undermine its image
with the act.

Because defendant failed to ac-
count and pay royalties as provided
contractually, State could not pay
Delegation, it alleges. Shadybrook
and.Sutton told the act State mis-
management was the cause of their
not being paid, the suit contends.

The filing asks $1 million in exem-
plary and punitive damages. The
contracts filed with the court indi-
cates defendants were to pay a 14%
of list price royalty on 100% of the
albums sold on the first album. with
a hike to 15% on the second and sub-
sequent albums. A $15,000 advance
was to be paid on delivery of the first
album, with a $15,000 payment due
as each subsequent album was deliv-
ered.

Yugoslavs On LP

NEW YORK-—-K-tel Inter-
national will release an English lan-
guage album in both the US. and
Canada by Yugoslavia folk group,
Slavko Avsenik and his Original
Oberkrainer Telefunken.

NortH ATLANTIC ’

Freight Forwarders, Inc.

IATA Approved
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© Cattleman Inc., 1979

SALES SOAR
AT A&M INTL

LOS ANGELES — A&M Inter-
national’s sales in 1979 more than
doubled over the previous year, up
110%, according to managing direc-
tor Jack Losmann.

Losmann states that income rose
85% over 1978 in the first six months
of 1979, with the second half realiz-
ing more than double the earnings
over the previous 12 months.

He attributes the increase to the
worldwide success of Supertramp.
along with the breakout successes of
the Police, Styx. Joe Jackson, Rita
Coolidge and Herb Alpert.

WEA Intl Lists
31% Net Sales
Increase In 79

By ADAM WHITE

NEW YORK-—Despite difficult
industry conditions, WEA Inter-
national generated a 31% increase in
net sales in 1979, compared with the
year before, that figure in turn 63.5%
ahead of 1977.

The company doesn’t reveal spe-
cific figures, but based upon infor-
mation available earlier from
Warner Communications Inc. and
the advances claimed. WEA Inter-
national business for the year comes
in at around $253 million.

This compares with an estimated
$193 million for 1978, and $145.8
million for 1977.

The $250 million figure does in-
clude revenues from its Warner-Pio-
neer joint venture, however, the first
year that these have been counted
in.

They’re thought to account for a
large proportion of the 31% upturn,
instanced by the results from WCI
during the first nine months of 1979.
It was noted then that approxi-
mately half of the recorded music di-
vision’s total sales (domestic and for-
eign) came from consolidation of
Japanese revenues.

WEA International president Ne-
suhi Ertegun claims that “a large
measure of our success stems from
the increase in sales of repertoire
originating from our local com-
panies.” He goes on: “This 25% in-
crease in net sales of local product is
coupled with an 18% increase in the
sale of 'U.S. product overseas.”

The year’s sales boost also came
from the company’s purchase in
April of its long-time Swedish li-
censee, Metronome Records, and
from results obtained when it
opened a new company in Greece
and established its own operation in
Argentina under the wing of EMI-
Odeon.

Acts which performed well for
WEA International included new-
comers Gary Numan and Rickie Lee
Jones, plus veterans Fleetwood Mac,
the Eagles, Foreigner and Led Zep-
pelin, whose last quarter rush of
product gave the company an up-
beat end to the year.

Chiefs Change

® Continued from page 3

Rumor is that Mary Keller, a co-
principal, will head Music Stop.

Rumors Kwiker would join Integ-
rity began late in 1979, after he
consulted the 140-plus store chain
on inventory control and com-
puterization. Kwiker, while presi-
dent of Handleman Co., Detroit
rack giant, introduced the RIMS
concept in the mid-"70s, a computer
technology application.
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BROADWAY REVIEW

‘Oklahoma!’ Revival:
Still a Superb Show

NEW YORK-—For almost four
decades the music and lyrics of
Rodgers & Hammerstein’s “Okla-
homa!” have mesmerized music
lovers.

The revival, at the Palace Theatre
here, reveals the secrets of the pro-
duction’s success. It is a winsome
show with music as its forte. Rodg-
ers’ magical score seduces the au-
dience and weaves a tapestry of fan-
tasy and romance thatis irresistible.

The music is so infectious and so
universally popular that it comes as
no surprise to hear a chorus of voices
in the audience spontaneously hum-
ming such classics as “Oh, What A
Beautiful Morning,” “The Surrey
With The Fringe On Top.” “People
Will Say We’re In Love” and of
.course the title tune.

The plot of the book. revolving
around the ups and downs of a love
affair between a brash cowhand and
a petulant coquettish and impulsive
farmer’s daughter is indeed corny
and off-the-wall. But curiously, even
this lends to the charm of the show,
and even sophisticated theatregoers
cannot help being endeared to the
shenanigans of this refreshingly in-
nocent group of hillbillies whose
greatest moment of excitement
comes from listening to the experi-
ences of one of their colleagues who
has returned from a trip to the big
city (Kansas City).

In this production of the show,
charming Christine Andreas, last
seen as Eliza in the recent Broadway
revival of “My Fair Lady.” is the
pouting, teasing, farmer’s daughter,

and Laurence Guittard is the cow-
hand who strives to win her elusive
hand. They make beautiful music
together.

Ably supporting them are Martin
Vidnovic, as Jud, the morose farm-
hand with the shady past who has
nude pinups on the walls of his room
and dreams of making love to Lau-
rey; Bruce Adler as Ali Hakim, a
wheeling, dealing traveling sales-
man around whom women are un-
safe and who is not above ripping-
off his customers; and Mary Wickes
as Aunt Weller, who surveys the car-
ryings on with the indulgence of a
mother hen with a brood of chicks.

“QOklahoma!™ has gone down in
the history books of the American
theatre as having revolutionized the
structure of the musical theatre, and
indeed it has, substituting as it did
the traditional heavily orchestrated
opening number for a quiet ballad
(*Oh What A Beautiful Morning.”),
and outdated two step tap dances for
Agnes DeMille’s inspired choreog-
raphy which merges country hoe-
downs with floating. gossamer-like
ballet sequences in a sweep of crea-
tivity that has often been imitated
but never quite duplicated.

Of course it is a show laden with
syrup, but it is a good-natured show,
full of fun and beautiful, unforget-
table music and loads of warmth.
And it is as timely now in its revival
to help us through these troubled
times as it was during the period of
the last great war when it played
with such success to escape-hungry
audiences. RADCLIFFE JOE

Odyssey Store Locations
In West Set For Auction

SAN FRANCISCO-Bids for 13
more of the Odyssey Records store
locations in the West will be taken at
a public auction Monday (21).

The auction, slated for the Palace
Hotel at 10 a.m., is the first to offer
several units of the bankrupt rec-
ord/tape/accessories chain’s stores,
according to Dennis Montali,
Rothschild, Phelan & Montali. De-
tails of the auction and individual
stores’ leases can be obtained from
Paul B. Andrews, trustee in the
Chapter XI action.

Store locations to be auctioned in-
clude: Albuquerque, Central Ave.;
Eugene, Ore.; Isla Vista, Calif; Og-
den, Utah; Phoenix, Camelback;
Pocatello, Idaho; Provo, Utah; Tuc-
son, Broadway; San Jose, Tully Rd.;
Yakima, Wash.; Reno; McArthur
Center, Oakland and a regional
warchouse in Phoenix. Successful
bids will be approved by Federal

Bankruptcy Judge Lloyd King here
Wednesday (23).

Thus far, the trustee has disposed
of the Haight St.. San Francisco,
store lease to Wauzi Records, a Bay
Area chain.

In a more recent bidding, Sterling
Lanier of Record Factory, another
Bay Area chain, acquired both the
Santa Cruz and Monterey locations
of Odyssey for $32,000 and $31.000,
respectively, with the two netting
about $40,000. The Salinas, Calif.,
location was offered but no success-
ful bid was obtained as yet for the
4,000 square foot site.

Contact Relocates

NEW YORK-—Contact Publicity
Inc. has moved to 1904 Glenwood
Road, Brooklyn, N.Y. 11230. (212)
434-8881 and (212) 434-6301.

CLASSICAL SPECIAL
BOMBS ON NBC-TV

NEW YORK-—A highly touted classical music special on NBC television
Wednesday (9) from the revered studio 8H here, once Toscanini’s studio,
bombed in the overnight Nielsen ratings.

The 90-minute Big Event in prime time scored a lowly 6.6 rating and 10
share in New York, a 6.0ratingand 9 share in Chicagoand a4.6 and an 8 share
in Los Angeles. Collectively, an estimated 1,493,330 persons watched the con-

cert in these three cities.

It was up against such tv favorites as “Charlie’s Angels” and “Vegas™ on
ABC, which scored 35, 43 and 36 shares, respectively, in the three markets.
CBS ran a dramatic medical drama special “Seizure,” which won 28. 33, and

30 shares in the three markets.

The program. of an unusual cultural level on commercial tv, featured Zubin
Mehta conducting the New York Philharmonic with solos by soprano Leon-

tyne Price and violinist Itzhak Pertman.

The music of Verdi, Wagner, Beethoven, Mozart and Ravel was performed.
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RCA RECORDS AND PUBLISHENG INTERNATIONAL

in this business its not only who you know, it's where you know them. RCA
Records/Publishing Internationa! is a global network of professicnals strztegically
placed in major markets: people Tollowing throrgh on every detail, and working
together so all you have to do s pick up the phone to be in touch with 47 offices
worldwide.

So don't think of us as just a carporation; think of us as pecple doing everything
humanly possible for your internat onal success.

A Global Networls of Peopie,
Nof Just Offices.
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General News

Olympics, Election Squeeze TV Marketers

By IS HOROWITZ

NEW YORK-The Presidential
campaign and the Olympics will
make life a little harder this year for
television direct marketers of records
and tapes.

Just into their traditional testing
season, major firms are already
showing concern aboutadequate ex-
posure later this year when these
quadrennial superevents will begin
to dominate airtime.

Meanwhile, they are experi-
menting with higher prices and etch-
ing the program equivalent of two
disks on one as they maneuver for el-
bow room in the squeeze between

escalating costs and modcrate sales
expectations.

Vista Marketing. CBS Records’
direct-mail arm. has begun testing a
number of two-record sets at $8.98
(plus 32 for the 8-track or cassctte
version), but “it is yet too early to
measure consumer reaction,” says
the company’s Ralph Colin. Most of
Vista’s two-record packages, how-
ever, are still being promoted at the
near-industry standard of $7.98 for
disks and $9.98 for tapes.

At V&R Advertising here, one of
the nation’s largest direct-response

firms, more single-pocket $6.98 and
$7.98 albums are being issucd, each
packed with 18 to 20 cuts. About 40
cents in pressing costs is saved in this
way, notes Victor Lindeman, presi-
dent.

Morris Levy’s .&M. Teleproducts
is another tv packager testing $8.98
waters. One of its three new seasonal
entries, “*Magic Moments,” is being
promoted at the higher price. while
two others are still hewing to the
$7.98 “standard.”

But all new L&M. albums will

carry the higher tag. emphasizes
Levy. He is opposed to the alterna-
tive of a one-record album with
double the normal playing time.
Prime selling seasons for tv mail-
order specialists are the first and
fourth quarters of the year, when
two-minute time slots are morc
abundant and available at attractive
rates to the sharp time buyer.
However, early primaries will be-
gin to affect time costs before the
end of the first quarter, direct-re-
sponse exccutives fear, and will im-
pact even more strongly during the
July-September period.

Ron started as a singer in Philadelphia.
He worked the board at several major
festivals during the late '60s before entering
the studio in England during the early
’70s. Along the way, he began producing.
As a producer and/or engineer, Ron has
worked with The Who, Led Zeppelin, Bad
Company, Dave Mason, The Babys, UFO
and many others. His most recent project
was with The Jefferson Starship.

ON MULTI-TRACKING

“I go for the whole thing. I would
rather not do anything for two days than
have to take the band down to three
pieces and have to build it back up again.
I'd rather piece the tracks together than
piece the band together. I mean, there’ll
still be overdubs and things like that,

I can be the bad guy, sometimes. I'm just
real frank and rough. If somebody’s not
doing something, I like to say it right then
and there, so one of the band members
doesn't have to say it. It might be a shock,
but none of it is taken out of the studio.”

ON MUSICAL STYLES

‘“You know, hard rock stuff is the
hardest thing to record. People whacking
the hell out of the drums. Guitars turned
up to ten. Everything is distortion. People
screaming down microphones. The harder
the rock, the harder it is to record.”

ON TAPE

“Consistency. That's the mostimportant
thing. You know, you can work all day for

but rock'n roll is so much a feel situation,
you know?"’

ON DIPLOMACY

“A lot of times, people will stand
around and everybody will think the other
guy likes it. Nobody will say ‘Well, I don't
like it. It won't be till after a while that they
find out that nobody ever liked it. They
just never wanted to say anything. Now,
I'm the guy who goes in there and gets
it all out of them—what they like and what
they don’t like—so there's none of that.

that one thing and you put that tape on and
it drops out or it does something. You

stay with it until it cracks up. Then you use
somebody else’s. And I did that a lot.

I've used everybody's tape. I've been using
3M tape for five or six years, exclusively.
They happen to use the same tape I do, here
at The Record Plant. But if they didn't,

I would have my own tape in in a second.”

SCOTCH 250
WHEN YOU LISTEN FOR A LIVING.
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Rock'n'Rolling

Signings Off
28% In ’79
Second Half

By ROMAN KOZAK

NEW YORK-The 1979 slow-
down in the record business has
been reflected by fewer signings. Ac-
cording to Billboard’s “Signings”
column there were 93 signings to es-
tablished labels in the last six
months of 1979, down 28% from the
129 signings in the second half of
1978.

But as far as rock signings go. the
picture is not nearly so gloomy. In
July-December 1979 there were 59
rock-oriented signings, down only
17% from the 71 figure for the same
period in 1978. And since most Eng-
lish signings are not listed in the col-
umn this figure does not include
such newcomers to these shores as
XTC, Wreckless Eric, Penetration,
Marianne Faithfull, Buzzcocks, Fly-
ing Lizzards, Madness and a host of
others who are being released
through Virgin, Sire, Island and the
International Record Syndicate.

Coupled with a slew of releases of
such bands as the A’s, the Reds, the
Shoes, the Now, the Beat, etc. which
followed the success of the Knack,
this made for a heady time in music,
not just on the club and under-
ground level, but also on AOR radio
... 10 a degree.

“LP radio was wide open in 1979,
but it didn’t (consistently) play the
new stuff, but it used it. AOR went
through it fast,” says Bob Feineigle,
director of national promotion,
Epic, Portrait, and Associated La-
bels. “This hurt many bands. After
the Knack many artists popped up
butnever wentall the way through.

“There was a lack of major re-
leases, and AOR looked for new art-
ists. Any artist that had three cuts on
an album for radio had good suc-
cess, such as the Knack, Joe Jackson
or Steve Forbert,”” adds Gordon An-
derson, director of national promo-
tion for the CBS Associated Labels.

Because of this, an a&r executive
at CBS points that while the com-
pany may be a bit more selective
with its new signings, the real crunch
is coming on the other end. with
labels looking to weed out slow mov-
ing or unproductive older acts.

‘As far as Warner Bros. goes, the
situation now is pretty much the
same as before,” says Karin Berg, di-
rector of East Coast a&r. “We never
sign anything unless we are over-
joyed with it, or somebody is willing
to go to the wall for it. But I myself
have become increasingly reluctant
to sign anything.

“I think the new wave mania has
passed. Other companies which used
to laugh at it became berserk, and
went out and grabbed everything.
What I look for now, is what's good.
Not just good for radio, because I
don’t look to radio for any kind of
lead. Some radio is getting more
adult contemporary and others are
playing more hard rock. If you try to
follow every one, you go around in
circles.”

Aside from the majors, there are
also the independents, some affil-
iated to the major distributors, and
some not, which continue to sign
acts at their own pace. A developing
trend is to sign a new act. for very
little, record the LP on a shoestring
and then send the band on a min-
imally subsidized club tour where
the act has to find its own audience.

Such has been the situation in
Britain with such labels as Suff,
Radar, Virgin, Beggar’s Banquet
and others.
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Phyllis Hyman and Angela Bofill.
. 'iihe onlﬁ things
rising faster than their stars
are their hits.

Phyllis Hyman’s “You Know How To Angela Bofill. 1979’s most remarkable

ft/ ' Love Me” A single filled with so much success story—and now, 1980% brightest
/IZM( fire...so much of Phyllis Hyman’s vocal new star, behind her hit single,“What I §
W g genius...it’s become an instant r&b Wouldn’t Do (For The Love Of You)”!
"}M W’ ' . smash! And, it’s just one of nine sizzling It’s just part of her astonishing second
[{ﬂ/@- % new songs on the brilliant new Phyllis Arista/GRP album, Angel Of The Night
Hyman album—You Know How To Love —eight superb new songs, that take
\ Me. Produced by James Mtume and Angela Bofill to stardom! Produced by
t Reggie Lucas. Dave Grusin and Larry Rosen for |
- Grusin/Rosen Productions.
YOU KNOW HOW TO LOVE ME.
The great new album...by the remarkable Phyllis Hyman. ANGEL OF THE NIGHT.
Featuring the smash single, “You Know How To Love Me” s o3 Featuring the hit single, “What I Wouldn’t Do (For The Love Of You)”
On Arista Records and Tapes. % On Arista/GRP Records and Tapes.
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e PUBLISHER STANLEY MILLS sy
'City Boy’s Success §
'Comes Via Country

By IRV LICHTMAN

NEW YORK -Stanley Mills is a
city boy who has made good in the
country.

New York-based Mills, veteran
publisher who now runs September
Music, has nurtured a successful
pattern of obtaining country artist
recordings by years of careful analy-
sis of the needs of Nashville produc-
ers and performers.

“It took quite a few years to fully
understand what they were looking
for,” explains Milis, who formed his
publishing unit I 1 years after associ-
ations with Mills Music, founded by
his father, the late Jack Mills, and
Marks Music.

“When | began to seek country
records back in 1963, there were not
any country stations to speak of in
the New York area, so | had todoa
lot of homework, such as listening to

country albums and checking
around.

“The key I found was not to bring
to Nashville what Nashville associ-
ated with New York songs, but to
develop writers who wrote material
acceptable to the Nashville scene. It
took some time to feel secure in the
material I brought.”

Mills has obtained, via four or five
visits a year to Music City, many cuts
by such artists as Roy Clark, David
Rogers, Chet Atkins, Eddy Arnold,
Nick Noble, Porter Wagoner, Bar-
bara Mandrell and Floyd Cramer,
among others. Soon to be released is
a Hank Snow/Kelly Foster duet,
“Has It Been Good Together,” a
song penned by Gloria Shayne, a
New York writer.

Most of these diskings are by such

(Continued on page i8)
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Publishing

James Extends
Music Sales Tie

LONDON-—Music Sales Ltd. has
just concluded a number of print
deals, including a new, long-term
print and distribution contract with
Dick James Music.

The latter deal extends a seven-
year relationship between Music
Sales Ltd. and Dick James and will
be launched by a folio for a forth-
coming television program by Don
Black and Andrew Lloyd-Webber.

In another development, the
Books About Music unit of the com-
pany will have sole distribution
rights to all titles for Cassells, the
book publisher which deals in works
about composers, artists, aspects of
music and general reference works.
Titles include “Mozart’s Piano Con-
certos” by Girdlesone, “Boulez” by
Joan Peyser, Jacques Baraun’s
“Pleasure Of Music” and “Encyclo-
pedia Of The Musical.”

And yet another deal involves
drum material publisher Henry Ad-
ler Enterprises of the U.S. Music
Sales Ltd. will exclusively represent
in the U.K. the catalog Award Mu-
sic, which contains all of Adler’s
drum music, some 75 books dealing
with the study of drums.

With Bocu Music, the company
also produced a new Abba folio,
“Abba’s Greatest Hits, Vol. 2,” only
10 days after the two parties signed a
contract for its production.

Goldmark, Ryan Go
To Walden Music

NEW YORK — Writer/artists
Andy Goldmark and Jim Ryan have
signed an exclusive publishing
agreement with Walden Music, the
publishing wing of Atlantic Rec-
ords.

Deal represents the first signing
by Linda Wortman, vice president
and general manager of the label’s
Cotillion and Walden publishing af-
filiates since she joined the company
earlier this year to reactivate the
firm.

The Goldman & Ryan writing
team’s recording efforts include
stints as individuals and as a team.
Ryan performed with the Critters,
while Goldmark’s solo career has in-
cluded an album in 1973 for Warner
Bros. Both worked on the Wonder-
gap album for A&M in 1978.

Columbia Pictures

Publishes 7 Folios

NEW YORK—Columbia Pictures
Publications has marketed six new
folios plus a matching folio of Styx’
“Cornerstone” album through Almo
Publications.

From Columbia, there’s “Cheap
Trick/Dream Police” (87.95), “Love
Me With All Your Heart Plus 12
Latin Favorites” ($3.95), “Sull Plus
12 Pop Chart Winners” (easy piano,
$3.95), “40 Blockbusters” ($6.95),
“Blues By Basie” ($3.95) and “Mark
Laub 3 Chords Plus For All Organ-
ists” ($3.95).

The Styx Folio lists at $6.95.

Showtime Ladies

NEW YORK—"Great Ladies Of
Country.” featuring such artists as
Barbara Mandrell, Janie Fricke and
Dottie West, has been taped at the
Opryland Hotel's Stagedoor Lounge
in Nashville for the pay television
system Showtime. Tom T. Hall is the
show’s host. The show was produced
by Roger Galloway and directed by
Bayron Brinkley. It will air early
next year.

WWW.americanradiohistorv.com

April-Blackwood Healthy,
But Wary Of New Decade

NEW YORK-Spurred by 500
new cuts plus 150 covers of 140
songs, 1979 emerged as April-Black-
wood Music’s top year ever, in terms
of both gross income and profits.

But, Rick Smith, vice president
and general manager of the domes-
tic publishing wing of CBS Records,
declares the publishing industry
may well face a “revenue squeeze”
in 1980, citing a mechanical income
dip in the U.S.

“If there’s a revenue squeeze—and
I already see signs of a turndown—
the question will be ‘what gives?.”
declares Smith. “We’ve got to main-
tain our copyright administration
department, so you have to look into
talent spending and the professional
department.”

Smith further states that the “staff
writer may be a very prized privi-
lege.” and he hopes to maintain a
“large cadre” of professional per-
sonnel, perhaps the industry’s larg-
estat 15.

“To build income, we must obtain
more covers and continue to build
our print business, while I believe
that performances will continue to
be good.”

Smith notes that international me-
chanical income is giving the com-
pany “more breathing room, be-
cause the copyright rate is so high.”
The Copyright Tribunal “must do
something,” Smith adds. “The big-
gest market is the lowest payer of
mechanical royalties.”

Smith expresses pleasure at the
company's 1979 showing, especially
in view of the fact that it’s “not long
in catalog, and for us to get where we
are reflects a lot of current activity.
After all, we’re not blessed as yet
with 30 or 40 standards.”

For 1980, April-Blackwood is get-

(Continued on page 18)

f #1in the X
New York Rap Race
‘“‘Rappin’ & Rockin’
the House”
by
Funky Four
Plus One More

Smokin’ Hot
“Super Rappin’ "’
by
Grand Master Flash
& The Furious Five

Enjoy Records
611 W. 125th St., NYC 10027
(212) 662-2230

Introducing a new company
for the 80’s

RAMPART RECORDS

Designed to introduce to the
record industry New Young
Talent.

We are proud to introduce
The electrifying
new singing group

“TAVASGO”

their first release

“Stay With Me”

. For contact write to:
Myers-Benton and Evers Inc.
P.O. Box #1035
Slidell, LA 70459
or phone:

Mrs. Gladys Evers
504-643-9427
LeRoy Myers
212-662-1577

Applaud your success.

Until now, this is one car not even
money could buy. The new, limited
production Stutz IV Porte.

A four door, hand-crafted motor coach
that combines classic European styling and
dependable American engineering. Plus match-
less interior appointments like Scandinavian
leather by Connolly, Burled Italian Walnut
paneling and subtle, yet elegant 18-karat gold

accents.

Now that you’ve got fame and fortune,

why not enjoy it.

For complete information and brochure

contact Verne Barry, _

=
STUTZ MOTOR CAR@ OF AMERICA, INC.

366 Fifth Avenue, Dept B, New York, NY 10001, (212) 683-0041
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Stix Hooper

Wilton Felder

Joe Sample

LIVING LEGENDS

JAZZ GROUP OF 1979

JAZZ ALBUM OF 1979
STREET LIFE

MCA-3094
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GREIFF-GARRIS MANAGEMENT «MCA RECORDS
rds, Inc.
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British Transplant Shane
‘Running With a Good Song’

NEW YORK—“Fm one of the last
remaining members of a fraternity
who listens with his ears, picks a hit
and runs with it.”

For the past 17 months, Cyril
Shane has made his home in Amer-
ica, after years as a successful music
publisher (and one-time singer) in
England.

Shane, who runs the Cyril Shane
Organisation out of Woodland Hills,
Calif.. says he came to America to
“activate” his American affiliates
Cyril Shane Music (ASCAP) and
Pedro Music (BMI), not to mention
his preference for life in the U.S. and
California in particular (*California
is the place where all wise Ameri-
cans should be”).

Although Shane says “melody
publishers™ are having a hard time
everywhere, he believes. never-
theless that the climate for such ma-
terial is better here than in England.
where. he adds, “I can’t think of any-
one to go to with a class song. Here.
you still have an opportunity to

place quality songs.” One of Shane’s
recent successes here was Sonny
James’ hit country recording of “Lo-
relei.”

In England. Shane displayed a
flair of finding what he terms “ob-
scure” songs from the Continent, es-
pecially from Italy, France and Ger-
many, and seeing them through to
hit status.

Among them was a German tune
with “a lyric about windows or
something like that, which first be-
came a hit by Peters & Lee as “Don’t
Stay Away Too Long” and then as
Bobby Vinton’s “Melody Of Love.”
a copyright he shares here with Stan-
ley Mills” September Music, which
oblained the Vinton version.

He also takes credit for such Eng-
lish successes as the Hollies’ “He
Ain’t Heavy. He’s My Brother,” later
a U.S. smash by Neil Diamond;
“Soldier Blue,” “Portrait Of My
Love” and successes by Herman’s
Hermits and the Tremeloes.

b

granola... what ain’t fruits
and nuts, is flakes

the comic of the 80's

GALLAGHER-

“Hollywood is a bowl of

on United Artists Records and Tapes.

Kragen & Company

Management

i
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Publishing

Presley Widow Signs
His Estate With BMI

NASHVILLE—Priscilla  Presley.
wife of the late recording artist and
songwriter, has signed the Elvis
Presley estate with BML

Under terms of the new agree-
ment, which is for two years but can
run indefinitely, BMI will pay per-
formance royalties for Presley’s
share in some 37 musical composi-
tions long in the BMI repertoire.

Some of the titles that Presley
cowrote, according to BMI’s director
of affiliate relations. Joe Moscheo,
include “Love Me Tender,” “All
Shook Up.” “C.C. Rider,” and
“Heartbreak Hotel.”

Moscheo, long-time friend of the
Presley’s. negotiated the agreement
with the late singer’s wife and the
Presley estate attorney, D. Beecher
Smith of Mempbhis.

Although Presley was involved as
cowriter in the creation of a number
of his greater hit recordings, he
chose not to join any licensing or-
ganization in that capacity.

According to Moscheo. Presley
decided to concentrate his activities
on his recordings. public appear-
ances and film career. Presley’s mu-
sic publishing company, Elvis Pres-
ley Music is affiliated with BM1.

Veteran Weiss Has a New
Career Mapped For 1980s

By IRV LICHTMAN

NEW YORK—-A veteran writer
says those working his craft have
had their share of difficulties reach-
ing the artist marketplace. but
claims that a “new awareness” now
exists that “all comes back to mate-
rial.”

George David Weiss, who as ei-
ther a composer, lyricist or both, has
had song success since the "40s, con-
tends that even self-contained artists
and their producers are coming to
realize that the reason why “record
‘B’ sold more than record ‘A’ is be-
cause of the material” and are seek-
ing more outside material to record.

Under a new publishing relation-
ship with Midsong Music whereby
his recently formed Abilene Music
(ASCAP) is under a three year (with
options) publishing/administration
arrangement, Weiss is underway
with a new round of writing activity.
In addition, Abilene is beginning to
become the renewal repository of
some of Weiss’ earlier hits, including
his share of such standards as “I
Don’t See Me In Your Eyes Any-
more,” “Oh, What It Seemed To
Be.” “Wheel Of Fortune.” “Cross

See Healthy April-Blackwood Picture

® Continued from page 16

ting a further infusion of copyrights
via just-concluded deals with Jet
Music and its ELO catalog, Dan Fo-
gelberg’s Hickory Grove Music and
writer Peter McCann, who has
penned such hits as “Right Time Of
The Night” and “Do You Want To
Make Love.”

Smith also reports successful ties
over the past year with Don Kirsh-
ner’s music publishing entity, in-
cluding singles and album hits with
Kansas and Marilyn McCoo and
Billy Davis.

In addition, the Heath-Levy cata-
log out of England produced a num-
ber of new wave and other pop cuts
by Judas Priest. lan Dury, Rachel
Sweet. Three Degrees. Dave Ed-
munds, Saint Tropez and Dottie
West.

Back after a layoff since 1977 in
the Nashville scene, the company,
Smith declares, is now “creatively
alive” there, where, the executive
adds. “you still have a pure form of
publishing, with writers attempting
to reach artists on their material.”
Nashville-originated cuts over the
past year include sessions by Mickey
Gilley, Bobby Bare. Anne Murray,

Stanley Mills

® Continued from page 16

other New York-based writers as Ar-
thur Kent and Paul Parnes and Paul
Evans plus material obtained by
Mills for exploitation abroad.

Latter includes “Darlin®™” from
England and a David Rogers ver-
sion of the song will earn Mills his
third ASCAP award in four years
(given for top 20 country charters).
In 1977, September Music won an
award for “Semolita” by Jerry
Reeds. also a copyright from abroad.
and in 1976 the company got an
award for “Think Summer.” re-
corded by Roy Clark.

Mills takes pride in a recent ac-
complishment, convincing RCA to
reservice the “B” side of a Steve
Wariner record after the “A™ side
had peaked. With initial promotion
by Mills and then convincing RCA
executives Chet Atkins, producer of
the record, Jerry Bradley and Joe
Gallante, to get the label on the
record, Wariner ended up with his
highest charting todate, 49, on the
cut, “Forget Me Not.”

www.americanradiohistorv.com

Charlie Daniels and Ronnie Milsap.
among others.

On the international scene, Smith
reports that the reorganization of
CBS’ publishing operations, now
known as CBS Songs, has developed
a “direct reporting” process among
affiliates, replacing a situation
where overseas publishing had oper-
ated as a “stepsister” of labels in
each territory.

Smith’s creative philosophy is to
“find real songs. not just records. If 1
had to pay a lot for some of the non-
song hits around. it would be ‘in-
and-out.” We must ask ourselves.
what about five years from now? We
must think cardigan sweaters in-
stead of mini-skirts and sack
dresses.” IRV LICHTMAN

Over The Bridge” and “I’ll Never Be
Free.”

His eclectic talents have been very
much a part of the contemporary
scene, with hit material by the Stylis-
tics, Essex, the Tokens, Elvis Presley,
among others. He’s also writing a
new Broadway musical with Hugo &
Luigi, with whom he has worked
with on the Stylistics and the musi-
cal, *Maggie Flynn.”

Weiss was also involved in the
scores for “Mr. Wonderful” and
“First Impressions.”

He’s also in the unusual position
of having written campaign songs
for both Sen. Edward Kennedy
(“Teddy”) and Ronald Reagan
(“Ronnie”) who are seeking the
presidential nominations of the
Democratic and Republican parties.
respectively. The songs are being
“packaged” together by Jenson Pub-
lishers for exposure in the print field.

Weiss is also represented on the
soundtrack of the Bette Midler-
starred “Rose” with the finale num-
ber. “Stay With Me,” which he and
Midsong sec as the next Midler
single on Atlantic.

The writer also reveals an inter-
esting story behind his lyric for “Lul-
laby Of Birdland.” the George
Shearing standard. The ASCAP
writer had penned the lyric—after its
unsuccessful exposure as an instru-
mental with the same title—not rea-
lizing it was a BMI composition. For
years. the lyric credit went to “B.Y.
Foster,” his wife at the time. BMI ex-
ecutives agreed a few years ago to
give him proper credit.

Weiss is also stepping out as a per-
tormer. having started the ball roll-
ing in the summer of 1978 at the
Ballroom in New York. a one-night
stand that developed into a three-
week gig at the Soho venue.

“Greg Dawson of the Ballroom
got to me after he wondered why
someone who had been involved in
so many hit songs was a virtual un-
known,” Weiss recalls.
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Billboard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (1/9/80)

Top Requests/Airplay-National

PINK FLOYD-The Wall (Columbia)

Top Add Ons-National

UTOPIA-Adventures In Utopia (Bearsville)
ROMANTICS—(Nemperor)

PEARL HARBOR & THE EXPLOSIONS—(WB)
PRETENDERS —(Sire)

National Breakouts

BABYS—Union Jacks (Chrysalis)
TOM PETTY AND THE HEARTBREAKERS —Damn The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

UFO-No Place To Run (Chrysalis)
UNDERTONES—(Sire)

JANUARY 19, 1980, BILLBOARD

STYX—Cornerstone (A&M)

BRUCE WOOLLEY & THE CAMERA CLUB—(Columbia)

ADD ONS—The 1 = 7 KBPI-FM—Denver (Frank Cody) KMOD-FM—Tulsa (Bill Bruin) WLVQ-FM— Columbus (Steve Runner) WSHE-FM~Ft. Lauderdale (Michelle Robi ) WLIR-FM—Long Istand (D. McNa L. Kleinman)
—The four key prod-
ucts added at the radio stations ®  BABYS-Union Jacks (Chrysals) ® PRINCE-(WB) © UTOPIA-Adventures In Utopia (Bearsville) © ROMANTICS—(Nemperor) © GOODRATS—Live At Last (Ratcity)
listed; as determined by station * TOM PETTY AND THE HEARTBREAKERS—Damn o NONUKES—Various Artsts (Asylum) ©  THEROSE-Soundtrack (Atlantic) SRPRETENDERSS(Sie) o UTOPIA-Adventures In Utopia (Bearsville)
ersonnel. The Torpedoes (Backstreet/MCA . ' —(Si
$OP REQUESTS/AIRPLAY— ST 1 ) © ROY SUNDHOLM—The Chinese Method (Polydor) ®  BABYS—Union Jacks (Chrysalis) ¢ ""DE:TO_"‘ES (Sire) - ® ROMANTICS—(Nemperor)
A s * JEFFERSON STARSHIP—Freedom At Point Zero o o UFO—NoPlace ToRun Chysals) o UTOP In Utopia ( ) o UNDERTONES(Sire)
05 (e [ensy (Gareeio (G o TANTRUM~RatherBe Rocki'(Ovaton) ,  PEARLHARBORE THEEXPLOSIONS (WD) |
and gair lay; as dete qed b * EAGLES—The Long Run (Asylum) * LEDZEPPELIN-InThrough The Out Door (Swan L GRS © BRUCEWOOLLEY & THE CAMERACLUB— ® SPECILS—(Chrysafc)
<iation F::)erys.onnel Ul 4 » DANFOGELBERGPhoeris (Foll Moon/Epc Song) *  EAGLES-The Long Run (Asylum) (Columbia) o ROBERT KRAFT—Mood Swing (RSQ)
. —FPhoe 00! C.
BREAKOUTS_Billboard Chart ML LA * DANFOGELBERG—Phoenix (Full Moon/Epic) * STYX—Cormerstone (A&M) % TOMPETTY AND THE HEARTBREAKERS ~Damn * UTOPIA-Ad In Utapia (Bearsville)
Dept f Add Ons and WML FM-Benver (o Gordon) * NEILYOUNG & CRAZY HORSE—Live Rust (Reprise) The Torpedoes (Backstreet/ MCA) )
Rep -Sl‘t'n;f:_af)l‘o A ‘ nSta_n ey T * EAGLES—The Long Run (Asylum) : aH P % PINKFLOYD—The Wall (Columbia) *  PINKFLOYD—The Wall (Columbia)
toe(::ﬁ:; gr:gt?;t E:(;:‘lcat |:cn- o UTOP minUtopm. ) & STYX—Cornerstone (A&M) WYDD-FM—Pittshurgh (Jim Kinney) % 12Top—Deguello (WB) * }'DM;ETT:ANDJH?:U%I&MERS—Damn
tivity at regional and national ° f?“:m"'°““°°""L°‘Le"“’”"“° KBBC-FM—Phoenix (1.0, Freeman) o BABYS—Union Jacks (Chrysalis) *  FABULOUSPOODLES~ Think Pink (Epic) he Torpedoes (Backstreet/ MCA)
- IRy _ _ o ROMANTICS—(Nemperar) ZETA-7 (WORI-FM)—Orlando (Bill Minss) *  LITTLEFEAT—Down On The Farm (WB)
o  FELIX CAVALIERE-Castles In The Air (Epic) ® UTOPIA-AdventuresIn Utopia (Bearsville)

*TOP REQUEST/AIRPLAY
TOM PETTY AND THE HEARTBREAKERS—Damn

PEARL HARBOR & THE EXPLOSIONS—(WB)

CLIFF RICHARD—We Don't Talk Anymore (EMt/
America)

ROMANTICS —(Nemperor)
BABYS—Union Jacks (Chrysalis)

BABYS—Union Jacks (Chrysalis)
UFO—No PlaceTo Run (Chrysalis)

WOUR-FM—Syracuse/Utica (Dale Edwards)

*

Q ROGERVOUDOURIS—AGuy Like Me (WE) © UTOPIA—Adventures In Utopia (Bearsville) ©  BABYS—Union lacks (Chrysalis)
i ® = eMe . o
Westem Reglon e e ©  UF0-NoPlace To Run (Chrysalis) ® UTOPIA—AdventuresIn Utopia (Bearsville} o UTOPIA—Adventures In Utopia (B ille)
o UNDERTONES—(Sire) * FLEETHOODMACTusk (WE) # PINKFLOYD-~The Wall (Columbia) o UFO-NoPlace ToRun (Chrysaiis) o ROMANTICS(Nemperon
® TOP ADD ONS o DUKES-(WB) #* STEVE FORBERT—Jackrabbit Sim (Nemperor) * EAGLES—The Long Run (Asylum) : :(:‘MAF':TDI::;—;Nemperoé)l . o UNDERTONES—(Sire)
* DANFOGELBERG—Phoenix (Full Moon/Epic) *  DANFOGELBERG—Phaenix (Full MoonEpic) * TOMPETTY AND THE HEARTBREAKERS—Damn I YD cytallComd) . ~
The Torpedoes (Backstreet /MCA) * PATBENATAR—In The Heat Of The Night PEARL HARBOR & THE EXPLOSIONS - (WE)
;%RPE.HA.R‘BDR&mfﬂEﬁ:)L‘?asl(or‘"s—(V{.B; # LITTLE FEAT—Down On The Farm (WB) *  NEILDIAMOND—September Morn (Columbia) o LEDZEPPELN— I Though e OutDoor S (Cheysalis) o BRUCEWDOLLEYS THE CAMERA CLUB—
1 . — ro e 00 a i
ROMANTICS—(Nemperor) # TOM PETTY AND THE HEARTBREAKERS—Damn KRST-FM—Albugquerque (Sam Cornish) Song) LA * JEFFERSON STARSHIP—Freedom At Point Zero (Columbia)
PRETEMDERS— (Sire) The Torpedoes (Backstreet/MCA) . i (Grunt) *  PINKFLOYD—The Wall (Columbia)
®  UFO-NoPlace ToRun (Chrysalis) WWWW-FM—Detroit (Marh McEwen) + 22Top-Deguello(WE)
* PINKFLOYD—The Wall (Columbia) L T LR * EAGLES—The Long Run (Asylum)
—Union Jacks rysalis — FM— il
e y ©  PEARL HARBOR & THE EXPLOSIONS—(WB) WKDF-FM—Nashville (Alan Sneed) o TR T T o

The Torpedoes (Backstreet/MCA)
MO NUKES—Various Artists (Asylum)

L]
L]
The Torpedoes (Backstreet/MCA) o PRETENDERS-(Sire) * 12Top-Deguello (WB) e UFO-NoPlace To Run (Chrysalis) o ROMANTICS—(Nemperor) WBUF-FM—Buffalo (Jeff App)
fz";'?z%%'.."s’rmf;”f‘ﬂﬁﬂb"it Point Zero 2 (Ut S T T i i © PRETENDERS—(Sire) O LT FIIOHE] o BABYS—Union Jacks (Chrysalis)
—Fr m int Zer X ) - AP A
(Grunt) o DOUG SAM—Hell OASpell (Takoma) Q JEFFESSDNSTARSHIP—FreedomAtPomtlevo o UNDERTONES—(Sire) : L’::::’"“Ra'"e”?i"‘:jct“"‘ Gy ‘ o UTOPIA—AdventuresIn Utopia (Bearsville
EAGLES—The Long Run (Asylum) 0 * STYX—Cornerstone (ASM) I U ——
O ELBPEILEISST * PINKFLOYD—The Wall (Columbia) #  EAGLES~The Long Run (Asylum) b LALRETETCLE
BREAKOUTS ©  CHARLIE DORE-Where ToNow (island) * (ngr::::i‘s;m'l"m"“'Onhen'gm *  PINKFLOYD—The Wall (Columbia) *  AEROSMITH-Night In The Ruts (Columbia)
' % TOM PETTY AND THE HEARTBREAKERS - Damn M|dwest Reg|on % TOMPETTY AND THE HEARTBREAKERS —Damn * TOMPETTYAND THE HEARTBREAKERS —Damn *  PINKFLOYD-The Wall (Columbia)
BABYS—Union Jacks (Chrysalis) The Torpedoes (Backstreet/ MCA) The Torpedoes (Backstreet/MCA) The Torpedoes (Backstreet/MCA) *  DANFOGELBERG—Phoenix (Full Moon/Epic)
UFO—No Place To Run (Chrysalis) * BABYS—Union Jacks (Chrysalis) * EAGLES—The Long Run (Asylum) * STV~ Comnerstone (AGH) WECN-FM—Boston (Kate Ingram)
1AN MCLAGAN—Troublemaker (Mercury) , ® TOP ADD ONS o ZETA-4 (WINZ-FM)—Miami (R. Parher/S. Knox)
UNDERTONES—(Sire) *  UFO—No Place ToRun (Chrysalis) WEBN-FM—Cincinnati (Curt Gary) - ©  BABYS—Union Jacks (Chrysalis)
T - DIRTBAND—An American Dream (UA)
SOUthweSt Re iOﬂ UTOPIA—Adventures In Utopia (Bearsville) o UTOPIA—Ad In Utopia (Bearsville) ROMANTICS~(Nemperor) ©  PEARLHARBOR & THE EXPLOSIONS —(WB)
ROMANTICS—(Nemperor) o STEVE FORBERT—Jackrabbit Slim (Nemperor) WA ia (Bearsui © IANMCUAGAN-~Troublemaker (Mercury)
g PRETENDERS—(Sire) UTOPi esin Utopia (| )

KSAN-FM—San Francisco (David Perry)

»

UFO—No Place To Run (Chrysalis)
BABYS—Union Jacks (Chrysalis)

PEARL HARBOR & THE EXPLOSIONS—(WB)
ROMANTICS—(Nemepror)

© UNDERTONES—(Sire)

TOM PETTY AND THE HEARTBREAKERS —Oamn
The Torpedoes (Backstreet/MCA)

# CHEAP TRICK—Dream Police (Epic)
KWST-FM—Los Angeles (Ted Habech)

BABYS—Union Jacks (Chrysalis)

PINK FLOYD—The Wall (Columbia)

1AN McLAGAN—Troublemaker (Mercury)
AEROSMITH—Night In The Ruts (Columbia)

® TOP ADD ONS

UTOPIA-A ¢s In Utopia (B le)
ROMANTICS—(Nemperor)

TONY BANKS—A Curious Feeling (Charisma)
ROGER VOUDOURIS—A Guy Like Me (WB)

FLEETWOOD MAC—Tusk (WB)

EAGLES—The Long Run (Asylum)

LEO ZEPPELIN—In Through The Out Door
(Swan Song)

BREAKOUTS

PEARL HARBOR & THE EXPLOSIONS—(WB)

A TOP REQUEST/AIRPLAY:

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

EAGLES—The Long Run (Asylum)

BREAKOUTS

BABYS—Union Jacks (Chrysalis)

UFO—No Place To Run (Chrysatis)

UNDERTONES—(Sire)

BRUCE WOOLEY & THE CAMERA CLUB—
(Columbia)

TOM PETTY AND THE HEARTBREAKERS— Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
{Grunt)

PINKFLOYD—The Wall (Columbia)

#* STYX—Cornerstone (A&M)

Southeast Region

UTOPIA-A In Utopia (B
ROMANTICS—(Nemperor)
PRETENDERS—(Sire)

PEARL HARBOR & THE EXPLOSIONS—(WB)

PINKFLOYD—The Wali (Columbia)
EAGLES—The Long Run (Asylum)
STYX—Cornerstone (A&M)

TOM PETTY AND, THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

* % % % 0 o o

Northeast Region

UTOPtA-A In Utopia (Bearsville}
ROMANTICS—(Nemperor)

PEARL HARBOR & THE EXPLOSIONS—(WB)
GOODRATS—Live At Last (Ratcity)

A TOP REQUEST/AIRPLAY

*» ¥ * »

ROMANTICS—(Nemperor)

UFO—No Place To Run (Chrysalis)
UTOPIA-Ad InUtopia (Bearsville)
PINK FLOYD—The Wall (Columbia)
CARS—Candy-0 (Elektra)

BLONDIE—Eat To the Beat (Chrysalis)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

* :EFFE:;SON STARSHIP-Freedom At Point Zero * TOP REQUEST/AIRPLAY: STYX—Cornerstone (A&M) ® TOP ADD ONS WMMR-FM—Philadelphia (Jeff Pollack)
un
[ ] R Roarcyi
* THEBEAT—(Columbia) PINK FLOYD—The Wall (Columbia) TOP ADD ONS e UTOPIA tnUtopia )

ROY SUNDHOLM—The Chinese Method (Polydor)
38-SPECIAL—Rockin' Into The Night (A&M)

BRUCEWOOLLEY & THE CAMERACLUB—
(Columbia)

PINK FLOYD~The Wall (Columbia)
EAGLES—The Long Run (Asylum)

* * »

*TOP REQUEST/AIRPLAY

STYX—Cornerstone (A&M)
* NEILYOUMG & CRAZY HORSE—Live Rust (Reprise)

UF0-No Place To Run (Chrysalis)
BABYS—Union lacks (Chrysalis)

PINK FLOYD—The Wall (Columbia)
TOM PETTY AND THE HEARTBREAKERS—Damn

*» % % » O

CHEAP TRICK—Dream Police (Epic)
KSJO-FM—San Jose (Paul Wells)

WABX-FM —Detroit (John Duncan)

TOM PETTY AND THE HEARTBREAKERS —Damn

*
*

UFO—No Place To Run (Chrysalis)

© SEARCHERS—(Sire)
* TOMPETTY AND THE HEARTBREAKERS—Damn

The Torpedoes (Backstreet/MCA)
PINKFLOYD—The Wall (Columbia)
EAGLES—The Long Run (Asylum)

TANTRUM—Rather Be Rockin’ (Ovation)
CLIFF RICHARD—We Don't Talx Anymore

ROMANTICS—(Nemperor)

UFO—No Place To Run (Chrysalis)
BABYS—Union Jacks (Chrysalis)

TONY BANKS—A Curious Feeling (Charisma)

BABYS-Union Jacks (Chrysalis)

* JEFFERSON STARSHIP~Freedom At Point Zero

(Grunt)

WIKL-FM—Elgin/Chicago (T. Marher/W, Leisering)

BRUCEWOOLLEY & THECAMERACLUB-

The Torpedoes {Backstreet/MCA)
PINK FLOYD—The Wall (Columbia)

BABYS—Union Jacks (Chrysalis)

UFO—No Place To Run (Chrysalis)

BRUCE WOOLLEY & THE CAMERA CLUB—
(Columbia)}

UNDERTONES—(Sire)

The Torpedoes (Backstreet/MCA)
EAGLES—The Long Run (Asylum)

WBRU-FM—Providence (Jeremy Schiosberg)

o BABYS—Union acks Chrysals (EML Breica) * TOMPETTY AND THE HEARTBREAKERS ~Damn EAGLESThe Long Run (Asylum) NO NUKES—Various Artists (Asylum) o UTOPIA-Ad Jn Utopia (Bearsville)
The Torpedoes (Backstreet/MCA) STYX—Cornerstone (A&M)
o UTOPIA-A InUtopia (Bearsuille LED 2EPPELIN A Throuet TheOut Do o PEARL HARBOR & THE EXPLOSIONS—(WB)
* |
o PEARL HARBOR & THE EXPLOSIONS—(WB) KZEW-FM—Dallas (Doris Miller) Song) e S TRRAR T BREAKOUTS . (B(?I:CE:D)DLLEV&THECAMEMCLUB_
= BREAKOUTS {0
©  ROMANTICS—(Nemperor) o UTOPIA-Adventures In Utopia (Bearsville) # EAGLES—The Long Run (Asylum) BABYS—Union Jacks (Chrysalis) R

ROMANTICS—(Nemperor)
SPECIALS—(Chrysalis)
©  BABYS—Union Jacks (Chrysalis)

BRUCE WOOLLEY & THE CAMERA CLUB—
(Columbia)

UNDERTONES—(Sire)

SPECIALS—(Chrysalis)

+ BLONDIE—Eat Tothe Beat (Chrysalis)

»

TOM PETTY AND THE HEARTBREAKERS-Damn

KOME-FM—San Jose (Dana Jang)

*

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

WMMS-FM—Cleveland (John Gorman)

SPECIALS—(Chrysalis)
PRETENDERS —(Sire)
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WRNW-FM—New Yorh (G. Axelbank/M. LoCicero)

*» * ¥ »

# THEBEAT—(Columb: (Columbia)
.( umbia) + 22Top—Deguello WB) . . WNEW-FM—New York (Maryanne Mclntyre) The Torpedoes (Backstreet/MCA)
KGB-FM—San Diego (Bruce Tucher) ® UTOPIA—Adventures In Utopia (Bearsville) o *  THEPOLICE-Reggatta de Blanc (A&M)
* PINKFLOYD~The Wall (Columbia) HRAS-EM = Mlanta (Mark Wil ms) o ROMANTICS—(Nemperor)
© THE ROSE—Soundtrack (Atlantic) © JOHNCALE—SabotageyLive (IRS/A&M) o MANHATTAN TRANSFER— Extensions (Atlantic) o TANTRUM—Rather Be Rockin' (Ovation) * PINK FLOYD —The Wall (Columbia)
—Extensions (Atlantic -
o TANYATUCKER—Tear Me Apart (MCA) * FLEETWOOD MAC—Tusk (WB) o UFO—NoPlace ToRun Chrysals) \ = COODRMTSLive Lt (Raciy) WHCN-FM —Hartford (EA0"Connell
©  PEARLHARBOR & THE EXPLOSIONS—(WB) # LEDZEPPELIN—In Through The Out Door (Swan © PRETENDERS—(Sire)
e ' s o GIANTS—(MCA) o UTOPIA—Adventures|n Utopia (B © FELIX CAVALIERE—Castles In The Air (Epic) © BABYS—Union Jacks (Chrysalis)
O T TS () - PEARL HARBOR & THE EXPLOSIONS—(WB "o I o BRUCEWOOLLEY & THE CAMERACLUB 1A )
L] —1 . - Ad: + LR, 1,
© AN McLAGAN—Troublemaker (Mercury) KATT-FM—Ohtahoma City (Mark Dy ) H i (WB) #* SQUEEZE-Six Squeeze Songs Crammed Into One (Columbia) © UTOPIA ) in Ulopla.(
% TOM PETTY AND THE HEARTBREAKERS —Damn . TP InUtopi (earsile) *  PINKFLOYD—TheWall (Columbia) TenInch Record (A&M) o UNDERTONES—(Sire) © GOODRATS-LiveAt Last (Ratcity)
The Torpedoes (Backstreet/MCA) ORIEETD * FLYING BURRITO BROTHERS—Live In Tokyo * B-52'S-(WB) % TOMPETTY AND THE HEARTBREAKERS—D. ©  |AN McLAGAN —Troublemaker (Mercury)
N i EAGLES—The Long Run (Asylum) (Regency) i —vamn
* PINKFLOYD—The Wall (Columbia) * 4 3] Y * DUNCAN BROWNE—Streets Of Fire (Sire) The Torpedoes (Backstreet/MCA) © PEARL HARBOR & THE EXPLOSIONS—(WB)
*  NONUKES—Various Artists (Asylum) *  PINKFLOYD—Thewall (Columbia) * 1:5:51:’:&:?;;5:{:3}&%%[“5—Damn *  MARIANNE FAITHFULL—Broken English (Island) * EAGLES—The Long Run (Asylum) o PRETENDERS—(Sire)
* PCATBENATAN-IHTheHealO”he Night * TOM PETTY AND THE HEARTBREAKERS—Dama . WHFS-FM—Washington D.C. (David Einstein) * JOEJACKSON—I'm The Man (A&M) PINK FLOYD—The Wall (Columbia)
(Chrysalis) The Torpedoes (Backstreet/MCA) *  TALKING HEADS—Fear Of Music (Sire) * PINKFLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/E pic)
NO NUKES—Various Artists (Asylum)

o PEARLHARBOR & THE EXPLOSIONS— (WB) —_ - . PRETENDERS—(Sre)
o PRETENDERS—(Sire) KY102-FM—Kansas City (M. Flayd). McCabe) O (4 esinUtopia ) o ROMANTICS—(Nemperor) ) _ TOM PETTY AND THE HEARTBREAKERS—Damn
o ROMANTICS—(Nemperor) © PRETENDERS—(Swe) o BRUCEWOOLLEY & THE CAMERACLUB © GOODRATS-LiveAt Last (Ratcity) The Torpedoes (Backstreet/MCA)
L ® UFO-NoPlace ToRun (Chrysalis) . C . - o UTOPIA—Adventuresin Utopia (Bearsville)
® UTOPIA—Adventures in Utopia (Bearsville) o FELIX CAVALIERE—Castles In The Air (Epic) (Columbia) X < C ight 1979, Bi ;
o BABYS—Union Jacks (Chrysalis) ©  COUNTRY JOE MacDONALD—Leisure Suite Opyrig , Biltboard Publi-
o BRUCEWOOLLEY & THE CAMERA CLUB— o UFO—No Place To Run (Chrysatis) o PEARLHARBOR & THE EXPLOSIONS - (WB) (Fantasy) cations, Inc. No part of this publi-
(Columbia) ® UTOPIA—Adventures In Utopia (Bearsville) + PINKFLOYDThe Wall (Columbia) o CLASH~London Calling (CBS) o SPECIALS—(Chrysalis) cation rr:ay be; repr?duced,s‘tored
% TOMPETTY AND THE HEARTBREAKERS—Damn L e - ! in a retrieval system, or trans-
The Torpedoes (Backstreet/MCA) N e ®) * TOM PETTY AND THE HEARTBREAKERS—Damn *  PETERGREEN-In The Skies (Saif) ® RUTS—The Crack (Virgin International) mitted, in any form or by any
*  JEFFERSON STARSHIP—Freedom At Point Zero *  STYX-Cornerstone (A&M) The Torpedoes (Backstreet/MCA) *  TOM PETTY AND THE HEARTBREAKERS—Damn *  NONUKES—Various Artists (Asylum) means, electronic, mechanical,
o N aer S ——— w 12Top—Degueiio (WB) The Torpedoes (Backstreet/MCA) * FLEETWODD MAC—Tusk (WB) gho}::owtl;lg. tl'(iﬁor%"]g. or '?tth-
" o e rwise, without the prior written
% EAGLES—The Long Run (Asylum) (Chrysalis * LEDZEPPELIN-InThrough The Out Door (Swan  * PATMETHENYGROUP-American Garage QM) STEVE FORBERT—fackrabbit Sim (Nemperor) permission of the publisher.
*  STYX—Cornerstone (A&M) # PINK FLOYD—The Wall (Columbia) Song) * THEPOLICE—Reggatta de Blanc (A&M) *  EAGLES—The Long Run (Asylum)
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Billboard

Sing

les Radio Action

JANUARY 19, 1980, BILLBOARD

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

QUEEN—Crazy Little Thing Called Love (Elektra)
NEIL DIAMOND—-September Morn (Columbia)

THE DIRT BAND—An American Dream (UA)

D—Discotheque Crossover

KTKT—Tucson

Based on station playlists through Thursday (1/10/80)

PRIME MOVERS-NATIONAL

FLEETWOOD MAC—Sara (WB)
THE EAGLES—The Long Run (Asylum)

TOM PETTY & THE HEARTBREAKERS—Don't Do Me Like That (Backstreet/MCA)

KJRB~—Spokane

WDRQ—Detroit

TOT0-99 (Columbia)

Playlist Prime Movers *  Regional Breakouts & National Breakouts

RUPERT HOLMES—Him (Infinity)
(D) SHALAMAR-Second Time Around (Solar)

13-Q (WKTQ)—Pittsburgh

KELI~-Tulsa

ADD ONS—The two key prod-
ucts added at the radio stations
hsted; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist. as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover intormation to re
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

FLEETWOOD MAC—Sara (WB)
(D) KOOL & THE GANG—Too Hot (De-Lite)
STYX—Why Me (A&M)

% PRIME MOVERS

PRINCE—| Wanna Be Your Lover (WB)

TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

QUEEN—Crazy Little Thing Called Love
(Elektra)

BREAKOUTS

TOM PETTY & THE HEARTBREAKERS—Refugee
(Backstreet/MCA)
{D) SHALAMAR—Sectnd Time Around (Solar)
MICHAEL JACKSON—Off The Wall (Epic)

KHJ-LA
o FLEETWOOD MAC-Sara (WB)
De KDOL & THE GANG~Too Hot (De-Lite)
D PRINCE—| Wanna Be Your Lover (WB) 28-
15

* TERIDE SARIO w/K.C.~Yes, 'm Ready
(Casablanca) 29-16

KRTH (FM)—-LA
De SHALAMAR-The Second Time Around
(Solar}
® STYX~Why Me (A&M)
Dx PRINCE~IWanna Be Your Lover (WB) 18-
12

* QUEEN-Crazy Little Thing Called Love
(Elektra) 29-19

KA-LA
® MICHAEL JACKSON-Off The Wall (Epic)
© CHARLIE DANIELS—Long Haired Country
Boy (Epic)
* DIONNE WARWICK—Deja Vu (Arista) 16-8
* FLEETWOOD MAC—Sara (WB) 15-6
KCBQ-San Diego
© JENNIFER WARNES~Don't Make Me Over
(Arista)
® BARBRA STREISAND—KissMe In The Rain
(Columbia)

* DANNROGERS—Looks Like Love Again
(Int'| Artists) 15-10

- NEIL DIAMOND-September Morn
(Columbia) 22-14

KFXM —San Bernardino
© DAN FOGELBERG~Longer (Full Moon/
Epic)
De PRINCE-IWanna Be Your Lover (WB)

+* NEIL DIAMOND-September Morn
(Columbia) 30-24

D DONNASUMMER-On The Radio
(Casablanca) 22-14

KERN-Bakersfield

© JOYCECOBB-DigThe Gold (Cream)
© ROBERTJOHN-Lonely Eyes (EMI)
* FLEETWOOD MAC—Sara (WB) 16-12

* KENNYROGERS—Coward Of The County
(UA)4-1

KOPA~Phoenix

® NEILDIAMOND-September Morn
(Columbia)

® ANNE MURRAY-Daydream Believer
(Capitol)

% LITTLE RIVER BAND ~Cool Change
(Capitol) 20-8

D+ PRINCE-|Wanna Be Your Lover (WB) 23-

15

o RITACOOLIDGE-I'd Rather Leave While
I'm In Love (A&M)

© TOM PETTY & THE HEARTBREAKERS
Refugee (Backstreet/MCA)

* STYX~Why Me (A&M) 25-15

+ DAN FOGELBERG —Longer (FullMoon/
Epic) 26-14

KQEO-Albuquerque

© NEIL DIAMOND-September Morn
(Columbia)
* CLIFF RICHARD~We Don't Talk Anymore
(EM1) 20-12
* BARRY MANILOW-When | Needed You
(Arista) 24-13
KENO-~Las Vegas

® SMOKEYROBINSON—Cruisin’ (Tamla}
© THEDIRT BAND-—An American Dream (UA)
* DIONNE WARWICK—Deja Vu (Arista) 6-11
* QUEEN-Crazy Little Thing Called Love
(Elektra) 26-21
KFMB-San Diego

o KENNY LOGGINS—This Is It (Columbia)
© TOM PETTY & THEHEARTBREAKERS—
Refugee (Backstreet/MCA)

Pacific Northwest Region

STEVE FORBERT—Romeo's Tune (Nemperor)
O0'JAYS—Forever Mine (P.LR.)
TOT0-99 (Columbia)

* PRIME MOVERS

MICHAEL JACKSON—Rock With You (Epic)
(D) PRINCE—| Wanna Be Your Lover (WB)
FLEETWOO0D MAC—Sara (WB)

BREAKOUTS:

TOM PETTY & THE HEARTBREAKERS —Refugee
(Backstreet/MCA)

RUPERT HOLMES—Him (Infinity)

PINK FLOYD—Another Brick In The Wall
(Columbia)

KFRC—San Francisco

® 0'JAYS—Forever Mine (P.|.R.)

o TOM PETTY & THE HEARTBREAKERS~
Refugee (Backstreet/MCA)

* :MICHAEI. JACKSON—Rock With You (Epic)

Dx PE(INCE-I Wanna Be Your Lover (WB) 22-
1

KYA-~San Francisco

® THEEAGLES—The Long Run (Asylum)
© DANN ROGERS—Looks Like Love Again
(Int'l Artists)
 CAPTAIN & TENNILLE—-Do That ToMe One
More Time (Casablanca) 17-6
* :AGI(;HAEI. JACKSON—Rock With You (Epic)
KLIV—San Jose
© THE BABYS—Back On My Feet Again
(Chrysalis)
® PEARL HARBOR & THE EXPLOSIONS - Shut
Up And Dance (WB)
KROY—Sacramento
® SPINNERS--Working My Way Back To You
(Atlantic)
o TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca)
 KENNYROGERS—Coward Of The County
(UA)18-10
* ?;AOKEY ROBINSON—Cruisin’ (Tamla) 21-

KYNO-Fresno

o THEDIRT BAND—An American Dream (UA)
® EAGLES—ICan't Tell You Why (Asylum)
* TERIDESARIO w/K_C.~Yes, )'m Ready
(Casablanca) 14-4
* {A;(:SHAEUACKSON-RDCI( With You (Epic)
KGW-Portland
© CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca)
® FOREIGNER—~Head Games (Atlantic)
% LITTLE RIVER BAND~Cool Change
(Capitol) 169
+* CLIFF RICHARD—We Don't Talk Anymore
(EMI)11-8
KING—Seattle

® RUPERTHOLMES—Him (Infinity)

® TOMPETTY & THE HEARTBREAKERS
Refugee (Back§treet/ MCA)

* CHEAPTRICK—Voices (Epic) D-22

D KOOL & THE GANG —Ladies Night (De-Lite)

17-10
KTAC~Tacoma

© ANNE MURRAY-Daydream Believer
(Capitol)

® ELECTRIC LIGHT ORCHESTRA- Last Train
To London (Jet)

KCPX~Salt Lake City

® ROBERT PALMER—Can We Still Be Friends
(Island}

® PEACHES & HERB—I Pledge My Love
(Polydor)

* FLEETWOOD MAC—Sara (WB) 10-5
* PRINCE—1Wanna Be Your Lover (WB) 14-9
KRSP—Salt Lake City

® PATBENATAR—Heartbreaker (Chrysalis)
® AEROSMITH-Remember (Columbia)

% TOM PETTY & THE HEARTBREAKERS~
Don't Do Me Like That (Backstreet/MCA)
11-5

* FLEETWOOD MAC—Sara (WB) 7-1
KTLK~Denver

De DONNASUMMER--On The Radio
(Casablanca)

® GAP BAND—Steppin’ (De-Lite)

D+ BONNIEPOINTER-| Can't Help Myself
(Motown) HB-39

+ LENNYWHITE-Peanut Butter (Elektra)
HB-38

KIMN-Denver

© JOURNEY-Too Late (Columbia)

© BARRY MANILOW—When | Wanted You
(Arista)

 STEVEFORBERT—Romeo's Tune
(Nemperor) 20-17

+* NEIL DIAMOND-September Morn
(Columbia) 15-11

KJR—Seattle

® PINKFLOYD—Another Brick In The Wall
(Columbia}

e TOT0-99 (Columbia)
KYYX—Seattie

© JOHN STEWART—Lost Her In The Sun (RSQ)

o 107099 (Columbia)
* STYX-Why Me (A&M) D-15

+ DAN FOGELBERG~Longer (Full Moon/
Epic) D-21

KCBN—Reno

® JOURNEY~Too Late (Columbia)
o T0T0-99 (Columbia)

* STEVE FORBERT—Romeo's Tune
(Nemperor) D-13

* FLEETWOOD MAC~Sara (WB) D-8
North Central Region
® TOP ADD ONS

QUEEN-Crazy Littte Thing Called Love
(Elektra)

SMOKEY ROBINSON—Cruisin’ (Tamla)

NEIL DIAMOND—September Morn (Columbia)

* PRIME MOVERS

THE EAGLES—The Long Run (Asylum)

FLEETWOOD MAC—Sara (WB)

TOM PETTY & THE HEARTBREAKERS—Don't Do
Me Like That (Backstreet/MCA)

BREAKOUTS:

RUPERT HOLMES—H:m (Infinity)
(D) DONNA SUMMER—On The Radio (Casablanca)
GEORGE BURNS—I Wish | Were 18 Again
(Mercury)

CKLW-Detroit

o RUPERTHOLMES—~Him (Infinity)

© DONNASUMMER-On The Radio
(Casablanca)

* KENNY ROGERS~Coward Of The County
(Uay12-r

* ;(Z)T 4JONNSTON--SavannahNights(WB)

© DAN FOGELBERG-Longer (Full Moon/
Epic)

® RUPERTHOLMES—Him (Infinity)
* FLEETWOOD MAC~Sara (WB) 25-10

* KENNYROGERS—Coward Of The County
(118)78-7

® LED ZEPPELIN~Fool In The Rain (Swan
Song)

o NEIL DIAMOND-September Morn
(Cotumbia)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 27-10

D* PRINCE-|Wanna Be Your Lover (WB)23-7
WTAC—Flint

® RUPERT HOLMES—~Him (Infinity)
® ZZTOP-|Thank You (WB)

* TOM JOHNSTON-Savannah Nights (WB)
30-15

# MICHAEL JACKSON~Rock With You (Epic)

1-96 (WZZR-FM)—Grand Rapids

o EARTH, WIND & FIRE~Star (ARC/
Columbia}

o BARRY MANILOW—When | Wanted You
(Arista)

WAKY—Louisville

© SPINNERS—Working My Way Back To You
(Atlantic)

® ALAN PARSON'S PROJECT—-Damned If | Do
(Arista)

 CHEAP TRICK—Voices (Epic) 22-15

 STEVEFORBERT—Romeo's Tune
(Nemperor)21-10

WBGN—Bowling Green

© PINK FLOYD-Another Brick In The Wall
(Columbia)

® RUPERTHOLMES~Him (Infinity)

* ROD STEWART—| Don’t Want To Talk About
1t(WB)13-8

* DIONNE WARWICK—Deja Vu (Arista) 29-20
WGCL—Cleveland -

© DONNA SUMMER-On The Radio
(Casablanca)

® QUEEN-CrazyLittle Thing Called Love
(Elektra)

* THEEAGLES~The Long Run (Asylum) 12-4

# TOM PETTY & THE HEARTBREAKERS~
Don't Do Me Like That (Backstreet) 10-2

WIZP—Cleveland

© SMOKEY ROBINSON—Cruisin’ (Tamla)

® NEIL DIAMOND-September Morn
(Columbia}

 FLEETWOOD MAC—~Sara(WB) 15-10
# THE EAGLES~The Long Run(Asylum)9-3
Q-102 (WKRQ-FM)—Cincinnati

© SMOKEY ROBINSON—Cruisin’ (Tamla)
De KOOL & THE GANG—Ladies Night (De-Lite)

+# CHEAP TRICK-Voices (Epic) 23-19

* ;AZICII;AEUACKSON—RockWithYou (Epic)

WNCI-Columbus

o CHEAP TRICK~Voices (Epic)

o TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

* CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca) 15-5

 TOM PETTY & THE HEARTBREAKERS —
Don't Do Me Like That (Backstreet) 18-8

WCUE-Akron

o COMMODORES~Wonderland (Motown)

© JOHN STEWART—Lost Her In The Sun (RSO)

* JEFFERSON STARSHIP—Jane (Grunt)9-4

 KENNY ROGERS—Coward Of The County
(UAY10-5

www.americanradiohistorv.com

® QUEEN—Crazy Little Thing Called Love
(Elektra}

® GEORGEBURNS—|Wish | Were 18 Again
(Mercury)

* NEIL DIAMOND—September Morn
(Columbia)X-16

# SPINNERS—-Working My Way Back To You
(Atlantic) X-11

WPEZ—Pittsburgh

o TOMMY JAMES—Three Times In Love
(Millennium)

® RUPERTHOLMES—Him (Infinity)
* FLEETWOOD MAC—Sara (WB)19-12
% THE EAGLES—The Long Run (Asylum) 13-7

Southwest Region

DAN FOGELBERG —Longer (Full Moor/Epic)
FOGHAT—Third Time Lucky (Bearsville)
DIONNE WARWICK—Deja Vu (Arista)

* PRIME MOVERS

KENNY ROGERS—Coward Of The County (UA)

MICHAEL JACKSON—Rock With You (Epic)
SMOKEY ROBINSON—Cruisin’ (Tamla)

BREAKOUTS

RUPERT HOLMES—Him (Infinity)
PINK FLOYD—Another Brick In The Wall
(Columbia)
(D) SHALAMAR—The Second Time Around (Solar)

KILT-Houston

® FOGHAT—Third Time Lucky (Bearsville)
® DIONNE WARWICK —Deja Vu (Arista)

* KENNY ROGERS—~Coward Of The County
(UA) 15-8

* SMOKEY ROBINSON—Cruisin’ (Motown)
137

KRBE—Houston

@ LTD-Stranger (A&M)
® MICHAEL JACKSON—Rock With You (Epic)
* FLEETWOOD MAC —Sara (WB) 28-10

® RUPERT HOLMES—Him (Infinity)
® JOYCECOBB-Dig The Gold (Cream}
WTIX~New Orleans

® SHALAMAR-The Second Time Around
(Solar}

© NEIL DIAMOND-September Morn
(Columbia)

* JEFFERSON STARSHIP—Jane (Grunt) 15-7

* QUEEN-Crazy Little Thing Called Love
(Elektra) 35-16

WNOE—New Orleans

o COMMODORES—-Wonderland (Motown)

o ELECTRIC LIGHT ORCHESTRA— Last Train
To London (Jet)

* CAPTAIN & TENNILLE—-Do That ToMe One
More Time (Casablanca) 6-3

* MICHAEL JACKSON~Rock With You (Epic)
2-1

KEEL-Shreveport

® HALL & OATES—Wait For Me (RCA)

® RUFUS & CHAKA-Do You Love What You
Feel (MCA)

# STEVE FORBERT—Romeo's Tune
(Nemperor) 30-19

 TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 15-8

Midwest Region

® TOP ADD ONS

QUEEN-Crazy Little Thing Called Love
(Elektra)

THE OVRT BAND—An American Dream (UA)

STEVE FORBERT—Romeo's Tune (Nemperor)

* PRIME MOVERS

TOM PETTY & THE HEARTBREAKERS—Don't Do
Me Like That (Backstreet/MCA)

STYX—Why Me (A&M)

FLEETWOOO MAC—Sara (WB)

BREAKOUTS

TOMMY JAMES—Theee Times In Love

PAT BENATAR—Heartbreaker (Chrysalis)

# STEVE FORBERT~Romeo's Tune
(Nemperor) 24-5
KLIF-Dallas 0 N
® DANFOGELBERG—Longer (FullMoon/ :
Epic) . TOT0-99 (Columbia)

® RUPERT HOLMES—Him (Infinity)

* CAPTAIN & TENNILLE-Do That ToMe One
More Time (Casablanca) 3-1

 TOM PETTY & THE HEARTBREAKERS~
Don’t Do Me Like That (Backstreet) 21-18

KNUS-FM—Dallas

® ANNE MURRAY—Daydream Believer
(Capitol)

© BARRY MANILOW-~When | Wanted You
(Arista)

* KENNY ROGERS~Coward OfThe County
(ua)22-1

4 MICHAEL JACKSON—Rock With You (Epic)
14.2

KFJZ-FM (Z-97)-Ft.Worth

® PINKFLOYD—Another Brick In The Wall
(Columbia)

* KENNYLOGGINS—This Is It (Columbia) 14-
1

* TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet) 26-17

KINT—EI Paso

® THEDIRT BAND—~An American Dream (UA)

® STEVEFORBERT—~Romeo's Tune
(Nemperor)

+ TOM PETTY & THEHEARTBREAKERS -
Don't Do Me Like That (Backstreet) 24-17

* SMOKEY ROBINSON~Cruisin’ (Tamla) 18-
12

WKY—Okiahoma City

WLS—Chicago

* TOM PETTY & THE HEARTBREAKERS ~
Don't Do Me Like That (Backstreet) 19-13

* MICHAEL JACKSON—Rock With You (Epic)
22-10

WEFM—Chicago

© ROBERT PALMER~Can We Still Be Friends
(Island)

o THEDIRTBAND—AnAmerican Dream (UA)

+ DAN FOGELBER.G—I.onger (FullMoon/
Epic) 29-21

# PATBENATAR—Heartbreaker (Chrysalis)
30-23

WROK—Rockford

® QUEEN-Crazy Little Thing Called Love
(Elektra)

De PRINCE—IWanna Be Your Lover (WB)
* STYX—-Why Me (A&M) 28-17

# CLIFF RICHARD~We Don't Talk Anymore
(EMI America) 17-10

(Continued on page 24)

® THEDIRT BAND—An American Dream (UA)

© DAN FOGELBERG—Longer (Full Moon/
Epic)

* ROBERT JOHN—Lonely Eyes (EMI America)
16-4

* MICHAEL JACKSON—Rock With You (Epic)
205

© Copyright 1980, Billboard Publi-

cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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“v introduces

the new
rock ’'n’roll.

E

The new rock ’'n’ roll
is honest. Fresh.
Strong. It’s rock ’n’ roll
with a kick
And Off Eroaaway
kicks it off with a powerful

debut album. N\ '
\

Off Broadway introduces
the new rock ’n” roll.
Turn it on. And hear the difference.

On Atlantic Records and Tapes

Proauced by Tam Werman for julia’s Musie.
SD 19263

ATLANTIC
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Billboard Sing

® Continued from page 22
WIFE-Indianapolis

© ANNE MURRAY-Daydream Believer
(Captiol)

o SPINNERS—Working My Way Back To You
(Atlantic)

WNDE-Indianapolis

o TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

® MICHAEL JACKSON-Rock With You (Epic)

+ LITTLE RIVER BAND—Cool Change
(Capitol) 8-5

* CAPTAIN & TENNILLE— Do That To Me One
More Time (Casablanca) 12-8

WOKY—Milwauk

o DANFOGELBERG—Longer (Full Moon/
Epic)

© OONNASUMMER-On The Radio
(Casablanca)

 TOM PETTY & THE HEARTBREAKERS —
Don’t Do Me Like That (Backstreet) 16-10

D PRINCE-1Wanna Be Your Lover (WB) 25-
.15

WZUU-FM —Milwauk

© TOMMY JAMES—Three Times In Love
(Millennium)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* DANNROGERS—Looks Like Love Again
(Int' Artists) D-19

% TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 23-6

KSLQ-FM-St. Louis

® (QUEEN-Crazy Little Thing Called Love
(Elektra)

© DIONNE WARWICK —Deja Vu (Arista)
* FLEETWOOD MAC—Sara (WB) 13-6
* STYX-Why Me (A&M) 14-7

KXOK -St. Lovis

o CHEAP TRICK—Voices (Epic)

® SANTANA-You Know That | Love You
(Columbia)

* FLEETWOOD MAC—Sara (WB) 17-8

* DR, HOOK-Better Love Next Time
(Capitoly 11-7

KIOA—Oes Moines

© THE DIRT BAND—An American Dream (UA)
® FOGHAT—Third Time Lucky (Bearsville)

* STEVIE WONDER—Send One Your Love
(Tamia) 12-5

D KOOL & THE GANG—Ladies Night (De-Lite)
114

KDWB—Minneapoli

©® APRILWINE—1 Like To Rock (Capitol)
© PATBENATAR—Heartbreaker (Chrysalis)
* STYX—Why Me (A&M) 26-18

 TOM PETTY & THE HEARTBREAKERS—
Refugee (Backstreet) 10-5

KSTP—Minneapolis

© MAUREEN McGOVERN—Can't Take My
Eyes Off Of You (WB)

® TOMMY JAMES—Three Times In Love
(Millennium)

* RITACOOLIDGE-I'd Rather Leave While
I'mIn Love (A&M) 10-5

 NEIL DIAMOND—September Morn
(Columbia3 25-17

WHB—Kansas City

® QUEEN—Crazy Little Thing Calted Love
(Elektra)

o STEVE FORBERT—Romeo's Tune
(Nemperor)

KBEQ-Kansas City
® HERBALPERT-Rotation (A&M)
® TOT0-99(Columbia)

% TOM PETTY & THE HEARTBREAKERS —
Don’t Do Me Like That (Backstreet) 17-12

* SMOKEY ROBINSON—Cruisin’ (Motown)
104

KKLS—Rapid City
® LED ZEPPELIN~Fool In The Rain (Swan
Song)
® TOT0-99(Columbia)
+ THEEAGLES—The Long Run (Asylum) 16-9

* MICHAEL JACKSON—Rock With You (Epic)
21-12

KQWB-Fargo

© ANNE MURRAY—Daydream Believer
{Capitof)

© JOHN STEWART—Lost Her InThe Sun (RSO)
* FLEETWOOD MAC—Sara (WB) 26-13

* NEIL OIAMOND-September Morn
(Columbia) X-16

les Radio Action

Based on station playlists through Thursday (1/10/80)

Ploylist Top AddOns @
Ploylist Prime Movers

KLEO—Wichita WDRC—Hartford WYRE—Annapolis WFLB—Fayetteville WORD-—Spartanburg
® T0T0-99 (Columbia) © DAN FOGELBERGLonger (Full Moon/ © DAN FOGELBERG—Longer (Full Moon/ © THE DIRT BAND—An American Dream (UA) © RUPERTHOLMES—Him (Infinity)
o LED ZEPPELIN—Fool In The Rain (Swan Epic) Epic)

Song)
* THE EAGLES—The Long Run (Asylum) 15-8
* STYX—Why Me (A&M) 26-20

Northeast Region

® TOP ADD ONS

DAN FOGELBERG—Longer (Full Moon/Epic)
NEIL DIAMOND - September Morn (Columbia)
KENNY ROGERS—Coward Of The County (UA)

* PRIME MOVERS:

CLIFF RICHARD—We Don't Talk Anymore (EMI)

SPINNERS—Waorking My Way Back To You
(Atlantic)

QUEEN-Crazy Little Thing Called Love
(Elektra)

BREAKOUTS:

EUPERT HOLMES~Him (Infinity)

SHALAMAR—Second Time Around (Solar)

BETTE MIDLER—When A Man Loves A Woman
(Atlantic)

WABC—New York

o KENNYROGERS-Coward Of The County
(UR)

® SHALAMAR-—Second Time Around (Solar)

* DR.HOOK—Better Love Next Time
(Capitol) 32-23

* SPINNERS—Working My Way Back To You
(Atlantic) 48- 19

WXLO—New York

© DAN FOGELBERG—Longer (FullMoon/
Epic)
® RUPERTHOLMES—Him (Infinity)

* SPINNERS—Working My Way Back To You
(Atlantic) 27-17

D PRINCE—IWanna Be Your Lover (WB) 15-7
WPTR-Aibany

© ANNE MURRAY-Daydream Believer
(Capitol)

o BARRY MANILOW-When | Wanted You
(Arista)
* DAN FOGELBERG—Longer (Full Moon/
Epic)23-15
* JOHN STEWART—Lost Her In The Sun (RSO)
26-21
WIRY—Albany

® CHEAP TRICK—Voices (Epic)
De PRINCE—IWanna Be Your Lover (WB)

* QUEEN-—Crazy Little Thing Called Love
(Elektra) 23-16

% TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 17-9

WKBW-Buffalo

o PAT BENATAR—Heartbreaker (Chrysalis)

o BETTEMIDLER—When A Man LovesA
Woman (Atlantic)

* GEORGE BURNS—I| Wish | Were 18 Again
(Mercury) 30-20

WYSL—Buffalo
* GILDARADNER—Honey, Kiss Me With My
Clothes On (WB) 29-21

* TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 21-15

WBBF—Rochester

® SMOKEY ROBINSON—Cruisin' (Motown)
* FLEETWOOD MAC—Sara (WB) 15-7

* TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca)

WPRO (AM)—Providence

® RUPERTHOLMES—Him (Infinity)

o JENNIFER WARNES—Don't Make Me Over
(Arista)

* FLEETWOOD MAC—Sara (WB) 17-13

* NEILDIAMOND—September Morn
(Columbia) 16-14

WPRO-FM—Providence

e T0T0-99 (Columbia)

® JOURNEY—Too Late (Columbia)

* FOREIGNER—Head Games (Atlantic) 11-5
* EIJAII(ZMAELJA(:I(SON—Rct:kWilh You (Epic)

WICC—Bridgeport

® TOT0-99 (Columbia)
® RUPERTHOLMES—Him (Infinity)
* STYX-Why Me (A&M) 30-19

* STEVEFORBERT—Romeo's Tune
(Nemperor) 28-16

Mid-Atlantic Region

® TOP ADD ONS

THE DIRT BAND—An American Dream (UA)
(D) SHALAMAR-The Second Time Around (Sofar)
BILLY PRESTON & SYREETA—W:th You I'm
Born Again (Motown)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)

STEVE FORBERT—Romeo's Tune (Nemperor)

MICHAEL JACKSON—Rock With You (Epic)

BREAKOUTS:

ANNE MURRAY—-Daydream Believer (Capitol)
BARRY MANILOW—When | Wanted You (Arista)
AEROSMITH—Remember (Columbia)

WFIL—Philadelphia

© THE DIRT BAND—An American Dream (UA)

© ANNE MURRAY-Daydream Believer
(Capitol)

% CAPTAIN & TENNILLE—Do That ToMe One
More Time (Casablanca) 11-4

* MICHAEL JACKSON—Rock With You (Epic)
10-2

WZZD-Philadelphia

® SISTER SLEDGE—Got To Love Somebody
(Catillion)

% QUEEN-Crazy Little Thing Called Love
(Elektra) 28-9

* STEVE FORBERT—Romeo’s Tune
(Nemperor) 29-18

WLEE-Richmond

® THE DIRT BAND—An American Dream (UA)

® QUEEN—Crazy Little Thing Called Love
(Elektra)

* FLEETWOOD MAC—Sara (WB) 199
* MICHAEL JACKSON—Rock With You (Epic)
6-2

WRVQ—Richmond
© DONNASUMMER—On The Radio
(Casablanca)
® KOOL& THE GANG—Too Hot (De-Lite)
* FLEETWOOD MAC—Sara (WB) 10-1
% ISAAC HAYES—Don't Let Go (Polydor) 11-4
WAEB-Allentown
® RITACOOLIDGE—-I'd Rather Leave While
I'm In Love (A&M)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* THE EAGLES-The Long Run (Asylum) 23-10

* PRINCE—1WannaBe Your Lover (WB) 26-
15

WKBO-Harrisburg
o LEDZEPPELIN—Fool In The Rain (Swan
Song)

© NEILDIAMOND - September Morn
(Columbia)

* STYX-Why Me (A&M) D-22
% PRINCE—I1Wanna Be Your Lover (WB) 27-
19

Southeast Region

® TOP ADD ONS

QUEEN—Crazy Little Thing Called Love
(Elektra)

SPINNERS—Working My Way Back To You
(Atlantic)

NEIL DIAMOND—September Morn (Columbia)

* PRIME MOVERS

THE EAGLES—The ¥ng Run (Asylum)
DAN FOGELBERG—Longer (Full Moon/Epic}
FLEETWOOD MAC—Sara (WB)

BREAKOUTS

TOT0-99 (Columbia)
LED ZEPPELIN—Foo! In The Rain (Swan Song)
KOOL & THE GANG—Too Hot {De-Lite)

L] IAVARES-BadTimes(Capitol)
® WHISPERS—And The Beat Goes On (Solar)
* 0'JAYS—Forever Mine (P.I.R.) 32-19

* SPINNERS—Working My Way Back To You
(Atlantic)37-21

WIFI-FM—Philadelphia

o NEILDIAMOND-September Morn
(Columbia)

® CHUCK MANGIONE—Give It All You Got
(A&M)

* FLEETWOOD MAC-Sara (WB)21-10

* TERIOE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 23-14

WRKO—Boston

o THE DIRT BAND—An American Dream (UA)
® AEROSMITH—Remember (Columbia)
* FLEETWOOD MAC—Sara (WB) 16-11

% CLIFF RICHARD—We Don't Tatk Anymore
(EMI) 126

WPGC—Washingt

© SPINNERS—Working My Way Back To You
(Atlantic)

© NEILDIAMOND-September Morn
{Columbia)

* QUEEN-—Crazy Little Thing Called Love
(Elektra) 28-16

% CLIFF RICHARD—We Don't Talk Anymore
(EM1) 126

WBZ-FM—Boston

® STEVE FORBERT—Romeo's Tune
(Nemperor)

® QUEEN—Crazy Little Thing Called Love
(Elektra)

* THE EAGLES—The Long Run (Asylum) 16-10

* KENNY ROGERS—Coward Of The County
(UA) 10-4

F-105 (WVBF)—Boston

o STEVEFORBERT—Romeo's Tune
(Nemperor)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

% LITTLE RIVER BAND—Cool Change
(Capital) 10-5

* KOOL& THE GANG—Ladies Night (De-Lite)
6-3

© SHALAMAR—The Second Time Around
(Solar)

® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* STEVE FORBERT—Romeo's Tune
(Nemperor) D-24

% QUEEN-Crazy Little Thing Called Love
(Elektra) D-4

WGH —Norfolk

© DAN FOGELBERG-Longer (Full Moon/
Epic)

o NEILDIAMOND—September Morn
{Columbia)

* THE DIRT BAND—An American Dream (UA)
D-21

* QUEEN-Crazy Little Thing Called Love
(Elektra) 23-11

WCAO—Baltimore

© BARBRA STREISAND—Kiss Me In The Rain
(Columbia)

o BARRY MANILOW-When | Wanted You
(Arista)

WQXI-Atlanta
o STYX-Why Me (A&M)

® SISTER SLEDGE—Got To Love Somebody
(Cotillion)

* FLEETWOOD MAC—Sara (WB) 14-6
* THEEAGLES—The Long Run (Asylum) 7-2
1.93 (WZGC-FM)—Atlanta
@ SPINNERS—Working My Way Back To You
(Atlantic)

© DONNASUMMER—On The Radio
(Casablanca)

* DANFOGELBERG—Longer (Full Moon/
Epic) 21-5

% QUEEN-Crazy Little Thing Called Love
(Elektra) 26-10

WBBQ-Augusta
e T0T0-99 (Columbia)

® BETTE MIDLER—When A Man Loves A
Woman (Atlantic)

* DAN FOGELBERG—Longer (FullMoon/
Epic) 24-19

D PRINCE—{Wanna Be Your Lover (WB) 16-8
WFOM —Atlanta

o RUPERTHOLMES—Him (Infinity)
De KOOL & THE GANG—Too Hot (De-Lite)
* FLEETWOOD MAC—Sara (WB) 16-4
+ THEEAGLES—The Long Run (Asylum) 10-2
WSGA-S: h
e DANFOGELBERG—Longer (Full Moon/
Epic)

® ROO STEWART—1Don’t Want To Talk About
1t(WB)

* SPINNERS—Working My Way Back To You
(Atlantic) 30-20

0% PRINCE—)Wanna Be Your Lover (WB) 11-4

www.americanradiohistorv.com

© NARADA MICHAEL WALDEN - Shoulda
Loved You (Atlantic)

WOAM—Miami

© RODSTEWART—|Don't Want To Talk About
It (WB)

® 0'JAYS—Forever Mine (P.L.R.)

* LITTLE RIVER BAND—Cool Change
(Capitol) 13-7

* CAPTAIN & TENNILLE—DoThat To Me One
More Time (Casablanca) 23-13 .

WMJX (96X)— Miami

D PRINCE—IWanna Be Your Lover (WB) 23
15

% SUZY LANE-Harmony (Elektra) 12-9
Y-100 (WHY1-FM)—Miami

o STYX—Why Me (ASM)

e QUEEN-—Crazy Little Thing Called Love
(Elektra)

* FLEETWOOD MAC—Sara (WB) 3219
* DIONNEWARWICK—Deja Vu (Arista) 25-18
WLOF-0Orlando

De KOOL & THE GANG—Too Hot (De-Lite)

® QUEEN-Crazy Littie Thing Called Love
(Elektra)

* KENNY ROGERS—Coward OfThe County
(UA)6-2

 CAPTAIN & TENNILLE—Do That To Me One
More Time (Casabianca) 10-3

0-105 (WRBQ-FM)—Tampa

® SMOKEY ROBINSON —Cruisin’ (Tamla)

o NEIL DIAMOND-September Morn
(Columbia)

BJ-105 (WBJW-FM)—Orlando

® QUEEN—Crazy Little Thing Called Love
(Elektra)

o TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

* KENNY ROGERS—Coward Of The County
(UA)9-4

* ELECTRIC LIGHT ORCHESTRA— Last Train
ToLondon (Jet) 33-27

WQXQ-—Daytona Beach

® THE DIRT BAND—An American Dream (UA)
De KOOL & THE GANG—-Too Hot (De-Lite)
* FLEETWOOD MAC—Sara (WB) 36-20

* STEVEFORBERT—Romeo's Tune
(Nemperor) 28-18

WAPE-Jacksonville

© SPINNERS—Working My Way Back To You
(Atlantic)

o DAN FOGELBERG—Longer (Full Moon/
Epic)

* FLEETWOOD MAC—Sara (WB) 25-10

* KENNYROGERS—Coward Of The County
(Ua) 81

WAYS—Charlotte

o ANNEMURRAY-Daydream Believer
(Capitol)

o LEDZEPPELIN—Fool In The Rain (Swan
Song)

* THE EAGLES—The Long Run (Asylum) 13-4

% CLIFF RICHARD—We Don't Talk Anymore
(EM1) 10-6

WKIX—Raleigh

© NICOLETTE LARSON-—Let Me Go, Love
(WB)

® JIMMY BUFFETT—Volcano (MCA)

* RITACOOLIDGE-I'd Rather Leave While
I'm In Love (A&M) 27-20

* DAN FOGELBERG-Longer (Full Moon/
Epic) 28-16

WIDQ—Chattanooga

® CHRISTOPHER GROSS—The Light Is On
(W8)

® CHUCK MANGIONE—Give It All You Got
(A&M) .

* THE EAGLES—The Long Run (Asylum) 10-1

* DANFOGELBERG—Longer (FullMoon/
Epic)14-7

WTMA-Charleston

o RODSTEWART—1Don't Want To Talk About
1t(wB)

o CHUCK MANGIONE—Give It All You Got
(AGM)

* DAN FOGELBERG—Longer (Full Moon/
Epic) D-11 o

 STEVE FORBERT—Romeo's Tune
(Nemperor) D-7

o CHUCK MANGIONE-Give It All You Got
(A&M)

 DAN FOGELBERG—Longer (Full Moon/
Epic) 22-13

* QUEEN-Crazy Little Thing Called Love
(Elektra)D-18

WLAC—Nashville

® FLEETWOOD MAC—Sara (WB)

e TOT0-99 (Columbia)

% THE EAGLES—The Long Run (Asylum) 22-17

% JEFFERSON STARSHIP - Jane (Grunt) 15-7
(WBYQ) 92-Q—Nashville

® TOT0-99 (Columbia)

© DONNASUMMER-On The Radio
(Casablanca)

* DAN FOGELBERG—Longer (Full Moon/
Epic) 23-10

* JEFFERSON STARSHIP—Jane (Grunt) 18-11
WHBQ—Memphis

o DIONNE WARWICK —Deja Vu (Arista)
De PRINCE—1 Wanna Be Your Lover (WB)

* DR.HOOK—Better Love Next Time
(Capitol) 21-16

 THE EAGLES—The Long Run (Asylum) 30-22
WRJZ—Knoxville

" @ RUPERT HOLMES—Him (Infinity)

e SPINNERS—Working My Way Back ToYou
(Atlantic)

* DAN FOGELBERG—Longer (FullMoon/
Epic) 22-6

* ROBERTJOHN—Lonely Eyes (EM1) 35-16
WGOW—Chattanooga

© DONNASUMMER-On The Radio
(Casablanca)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* FLEETWOOD MAC—Sara (WB) 27-15

* DANFOGELBERG—Longer (Full Moon/
Epic) 28-18

WERC - Birmingham

® FLEETWOOD MAC—Sara (WB)

o DAN FOGELBERG—Longer (Fufl Moon/
Epic)

* THE EAGLES—The Long Run (Asylum) 12-3
D* PRINCE—IWanna Be Your Lover (WB) 14-4
WSGN —Birmingham

© ANNE MURRAY-Daydream Believer

(Capitol) -

o LEDZEPPELIN-Fool In The Rain (Swan
Song)

* DANFOGELBERG—Longer (Fult Moon/
Epic) HB-19

* SPINNERS—Working My Way Back To You
(Atlantic) HB-20

WHHY—Montgomery

De KOOL & THE GANG—Too Hot (De-Lite)

© NEILDIAMOND-September Morn
(Cotumbia)

* FLEETWOOD MAC—Sara (WB) 19-14

* STEVE FORBERT—Romeo's Tune
(Nemperor) 17-10

KAAY —Little Rock
o DAN FOGELBERG—Longer (Fult Moon/
Epic)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

% ANNE MURRAY—Daydream Believer
(Capitol) 23-20

* TOM JOHNSTON—Savannah Nights (WB)
21-17

WSEZ (1-93)-Winston-Salem
o TOT0-99(Columbia)
® GAMMA-I'm Alive (Elektra)
* FLEETWOOD MAC—Sara (WB) 22-6

* LED ZEPPELIN—Fool In The Rain (Swan
Song) 33-13

WAIV—Jacksonville

© DONNASUMMER-On The Radio
(Casablanca)

o NEIL DIAMOND-September Morn
(Columbia)

* FLEETWOOD MAC—Sara (WB) 17-10
D« PRINCE—I|Wanna Be Your Lover (WB) 24-
21

© Copyright 1980, Biliboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.

gy



www.americanradiohistory.com

1 1N

N XANARY DID KURLA KHAN A STATELY. PLEANURE DOME DECRET, . .



www.americanradiohistory.com

i MUSICAL FANTASY


www.americanradiohistory.com

www americanradiohistorvy com


www.americanradiohistory.com

— bbbt -v-»-\,_\_.w_p-j r BEEA -

UPIVERSAL PICTURES PRESENTS
A LWRENCE GORDO PRODITION

LV IEWION - JOA
G KLY

-
, : fl MUSICAL FANTASY -

ST LNC O THRRIR

ORI SCOREBY JETT DM FOR

(CRC LIGIﬂ OPCHfSTPﬂ



www.americanradiohistory.com

. . 29
General News

New WEA Warehouse Increases Space 125%

LOS ANGELES—WEA Distri-
buting continues to illustrate its
bullish attitude physically with the
opening of a Chatsworth regional
warehouse here that increases its op-
erational space 125%.

WEA was forced to move from its
three-year northwest Burbank
50,000 square foot location to the
northwest San Fernando Valley in-
dustrial park where it occupies
101,000 square feet of warchouse
area and 16,800 square feet of office
space, by its increase in sales vol-
ume.

George Rossi, western states re-
gional branch manager, explains
that new technology enables the dis-
tribution giant to maintain its over-
all labor staff at approximately 150
persons for median periods.

Following the lead of its Atlanta
branch, the local regional site uti-
lizes zone picking, enabling person-
nel to remain in a specific desig-
nated area, instead of moving
through the entire huge warehouse
pulling an individual order.

Each of the four principal order
filling lanes can be worked simulta-
neously by up to four employes if
business necessitales.

A metal monorail travels over-
head through the aisles of the LP
and prerecorded tape inventory.
From the monorail hang heavy iron
hangers which look like coat hang-
ers. From each hanger six slots,
holding a 50-pack carton each, are
suspended. Traveling on easily mov-
able ball bearings, an employe
pushes the order through his area,
pulling those selections on the order.
All inventory. set up on an alpha/
numerical order by label. is located
in slots which hold three cartons.

Picking clerks never restock. That
replenishment is handled by another
crew which doubles between the
areca where all box lot orders are
pulled and where overstock is
stored.

Individual account orders are sep-
arated by computer into separate
pulling orders for under and over
box lots. The under-box-lot order is
handled by the zone picking crew.

Each of the two orders is carefully
coded so that the orders are com-
bined at the end of the order filling
line. from where orders are checked
and shipped. Shippers work with
electric tape dispensers, which
through push buttons eject specific
lengths of tape in graduated six-inch
lengths.

Overslocks, as received.are imme-
diately keyed into the warehouse
computer, so they may be immedi-
ately located when restocking is re-
quired.

After an order is checked and

Start Start Firm

LOS ANGELES—Veteran indus-
try promotion man Mel Turoff and
publishing promotion veteran Lindy
Goetz have formed Start to promote
black music on Top 40 stations.
Their firm is a division of Tom Ray’s
TAR Productions here which pro-
motes black music exclusively to
black stations.

For five years Turoff did free-
lance promotion. Goetz was for-
merly with Screen Gems Music. Tu-
roff claims his firm is the first to
exclusively seek to crossover black
music to pop stations.

For the Record

LOS ANGELES—Management
for the Epic group Boston was in-
correctly identified as Sam Bell and
Jack Connelly in a recent Signings
column. The band’s manager is Paul
Ahern.

By JOHN SIPPEL

packed, it proceeds to a separate specific truckers make their pickups  eral Dasher 2 portable keyboards mately 16 miles northwestward,
fenced-in area, where a uniformed through six huge doors. and terminals. This branch has a 16- Rossi comments that he lost only
guard checks it in and employes put The entire administrative area is  terminal order-taking room. four warehcuse persons who did not
it into numbered locations where computer-equipped with Data Gen- In making the move approxi- wish to work in the new location.
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%OOO “the ylft of ‘music

* OPPORTUNITIES IN MARKETING RECORDS AND FUTURE HORIZONS IN HOME VIDEG
TAPES AS GIFTS: AN AUDIO VISUAL SPECTACULAR * ENTERTAINMENT, DIRECT-TO-DISC, AND
DIGITAL RECORDING
* EXCITING EXHIBITION AREA: suppliers of records,
tape, accessories, video software * IMPACT OF COMPUTERS AND BAR CODING OF

PRODUCT ON INVENTORY MANAGEMENT
AWARDS PRESENTATIONS: best selling product/ C

* merchandiser of the year/radio advertising/ * BREAKFASTS « LUNCHEONS < COCKTAILS  DINNERS
newspaper advertising/scholarships
X UNIQUE SPOUSE PROGRAM
* OUTSTANDING RECORDING ARTISTS PERFORM

* MAXIMIZING OPPORTUNITIES IN THE PRINT
MEDIA: ADVERTISING AND EDITORIAL

cecoccecoceaees CONTACT NARM TODAYM cccccacacaaa2

| AM A MEMBER OF NARM O | WOULD LIKE TO JOIN NARM O
PLEASE FORWARD CONVENTION INFORMATION TO:

NAME
COMPANY
ADDRESS

NAERM

22ND ANNUAL CONVENTION

MARCH 23-MARCH 27, 1980
MGM GRAND HOTEL, LAS VEGAS

OR CALL TODAY AT A e G

RECORDING MERCHANDISERS
1060 KINGS HIGHWAY, SUITE 200

(609) 795-5555 CHERRY HILL, N.J. 08034
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_JANUARY 19, 1980, BILLBOARD

B|||board

Founded 1894
The International Music-Record-Tape Newsweekly

Blllboard Publlcatlons, Inc., 9000 Sunset Blvd., Los Angeles, Calif. 90069 213
273-7040. Cable: Billboy LA; L.A. Telex: 698669; N.Y. Telex: 710581-6279.

Editor-In-Chief/Publisher: Lee Zhito (L.A.), Managing Editor: Eliot Tiegel (L.A.).

Executive Editorial Board: Is Horowitz, Earl Paige, John Sippel, Eliot Tiegel, Adam
White, Lee Zhito.

Offices: Chicago— 150 N. Wacker Dr., IIi. 60606, 312 236-9818. Editorial Staff: Alan
Penchansky, Bureau Chief & Classical Editor. Cincinnati—2160 Patterson St.,
45214 Ohio, 513 381-6450. Los Angeles—9000 Sunset Blvd., Calif. 90069, 213
273-7040. Editorial Staff: Dave Dexter, Copy Editor; Ed Harrison, Campus & Record
Reviews Editor; Jim McCullaugh, Sound Business Editor; John Sippel, Marketing
Editor; Jean Williams, Talent Editor. Reporters: Paul Grein, Cary Darling, London—7
Carnaby St. WIV IPG, 439-9411. Editorial Staff: Mike Hennessey, European Direc-
tor; Peter Jones, U.K. News Editor. Milan—Piazzale Loreto 9, Italy. 28-29-158. Edi-
torial Bureau Chief: Germano Ruscitto. Nashville— 14 Music Circle E., Tenn. 37203,
615 748-8100. Editorial Staff: Gerry Wood, Bureau Chief & Country Editor. Report-
ers: Mike Hyland, Kip Kirby. New York—1515 Broadway, New York 10036, 212 764-
7300. Editorial Staff: Is Horowitz, Bureau Chief & Commentary Editor; Doug Hall,
Radio-Tv Programming Editor; Radcliffe Joe, Disco Editor; Roman Kozak, Rock Edi-
tor; Irv Lichtman, Publishing Editor; Richard M. Nusser, Assistant Disco Editor;
Adam White, International Editor. Tokyo—Utsunomiya Bldg., 19-16 Jingunae
6-Chome, Shibuya-ku, Tokyo 150. 03-498-4641. Editorial: Elise Krentzel. Wash-
ington—733 15th St. NW,, D.C., 20005 202 783-3282. Editorial Bureau Chief:
Jean Callahan.

Special Issues: Earl Paige, Editor; Susan Peterson, Assistant Editor; Bob Hudoba,
Directory Services Manager; Jon Braude, Assistant Directory Manager.

Intl Correspondents: Austria—Manfred Schreiber, 1180 Wien, XVIII, Kreuzgasse 27.
222 43-40-974; Australia—Glenn Baker, P.0. Box 261, Baulkham Hills, 2153 New
South Wales; Belgium—Juul Anthonissen, 27A Oude Godstraat, 3100 Heist op den
Berg. 015 241953; Canada—David Farrell, 78 Mayfield Ave., Toronto, Ontario. 416-
766-5978; Czechoslovakia—Dr. Lubomir Dourzka, 14 Zeleny Pruh, 147 00 Praha 4
Branik. 26-16-08; Denmark—Knud Orsted, 22 Tjoernevej, DK-3070 Snekkersten.
03-22-26-72; Finland—Kari Helopaltio, SF-01860 Perttula. 27-18-36; France—
Henry Kahn, 16 Rue Clauzel, 75009 Paris. 878-4290; Greece—Lefty Kongalides,
Hellinikos Vorras, Thessaloniki. 416621; John Carr, Kaisarias 26-28, Athens 610;
Holland—Willem Hoos, Bilderdijhlaan 28, Hilversum. 035-43137: Hong Kong—Hans
Ebert, 1701-2 Wah Kwong Bidg., Wanchai, 5-276021; Hungary—Paul Gyongy, Or-
loutca 3/b, 1026 Budapest 11. Tel: 167-456; Ireland—Ken Stewart, 56 Rathgar
Road, Dublin 6, Ireland. 97-14-72; Israel—Uri Alony, 3 Manya Shochat St, Roshon le
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The Fiction Of ‘Not For Sale

By PHILIP J. LASKY

We are most pleased to see that Joe Cohen of The National
Assn. of Recording Merchandisers once again has the convic-
tion to attack a controversial problem within the industry. The
proliferation of promotional product being sold in retail stores
has reached a point where it is
nolonger a minor irritant. Itis
a major wound which may
well prove fatal to many in-
nocent people.

For years, the manufac-
turers have paid lip service to
our concern over this prob-
lem. They have even come up
with a new phrase which
states that “promos™ are only
lent, and ownership rights are
reserved. However, this prac-
tice has had no effect. We are
unaware of any manufacturer
going into a store. and confis-
cating such product which
was being offered for sale.
Furthermore, to hope that of-
fenders will ever be prosce-
cuted is a pipe dream.

What must we do to stop this situation? We are told by the
record companies that we must first find the source of the prod-
uct. But we have given them specific names and information,

Philip Lasky: “Keep the num- .
ber of promos down to a rea-
sonable level.”

Suggestions on how to solve this problem would be VJ
comed. Here are some possibilities which might be explore

1. Manufacturers should keep exact records on where p
motional produu is sent and in what quantities. Furtherm’
each “promo” should be defaced. and clearly marked with
name of the recipient.

2. Enter into litigation against those engaging in unfair cq
petition by virtue of their selling promotional product.

3. Eliminate promotional product completely. Most of th\
LPs do not stay in the stores, but find their way to someon
home. The store opens “cleans™ for in-store play.

4. Kecp the number of promos given to radio stations af
reasonable level.

‘Manufacturers have paid
lip service to our concern’

5. Eliminate the attitude at labels that access to promouonl
product. and the sale of such through “illicit channels,”
perk that goes with certain jobs.

6. Educate publishers and artists on how much they are Iq
ing in royalties.

However. if manufacturers do not really intend to solve th
problem, then they should increase our supply of such produy
so that we, too, may sell it, and compete fairly.
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and they have.not reacted.

Why haven’t they reacted? Are we to believe that so much
product could flow without any knowledge at higher corporate

levels?

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

lets.

Philip Lasky is chairman of the board of Danjay Music In
Denver, which services 92 Budget Tupes & Records franchise ou

Dear Sir:

I am writing to you mostly out of a sense of obliga-
tion to the majority of the people who stood in the
crowd waiting to see the Who in Cincinnati. After read-
ing the articles printed in your publication, one gets
the impression that every person in that crowd acted
like an animal fighting for a good seat. Well, believe
me, when | was 15 feet from the door the thought of
getting the best seat was probably the farthest thing
from my mind. | was thinking more along the lines of
saving my life.

It may be hard to believe, but | do not think the
majority of the people there were in any way violent.
Furthermore, | cannot see how anyone can generalize
that the crowd was drunk and incoherent when the po-
lice were carefully confiscating bottles and cans before
allowing people onto the main concourse.

When we first arrived at 6 p.m. people were just
standing in a group around the doors. As time went by
the crowd became tighter, but people around you were
still trying to give you room and make things as com-
fortable as possible. When two doors finally did open,
the surge from the back was too strong to combat,
leaving no choice but to move forward.

A person toward the front of the crowd had prac-
tically no cpntrol over where his body was going and
just tried to move in the direction of the door. After 10
to 15 minutes, | finally made it through a third door
that was opened and literally had to pull my left arm in
with me because it was still stuck in the crowd.

| went on inside and found my friend who | had
been separated from in the crush and was never more
glad to see him. We sat down and enjoyed the show,
not learning of the 11 deaths until after it was over.

| hope everyone realizes that the main problem was
getting thousands, with no other place to go but for-
ward, into two entrances. The same thing could have
happened anywhere if the circumstances were the
same. The most unfortunate thing is that a tragedy had
to occur before anything would be done to prevent one.

Maureen Callahan
Mentor, Ohio

Dear Sir:

The purpose of this letter is to reiterate the clari-
fication discussed with one of your reporters regarding
the Spectrum’s current position on general admission
and reserved seat concerts.

The story in Billboard (Jan. 5 issue) gives the im-
pression that the Spectrum has discontinued selling
general admission and general admission/reserved
seating combination concert tickets. There has not
been any determination regarding this policy.

We have never had any problems at any of our gen-
eral admission concerts. General admission is not the
problem; the problem is how a company runs its build-
ing. We do a pretty good job at the Spectrum.

The Spectrum, and probably every large arena in

Letters To The Editor |

the country, will evaluate the ticket policy of future

shows. As of now, we have not nixed general admission
concerts.

Larry Rubin

The Spectrum

Philadelphia

Dear Sir:

On behalf of NARM's board of directors, staff and
entire membership, please accept our sincere thanks
for establishing the Paul Alkerman Memorial Scholar-
ship.

Billboard's generosity in pledging this scholarship
provides a fitting tribute to Ackerman and his innova-
tive, progressive career. He was a real pioneer in this
industry.

Joe Cohen
Executive Vice President
NARM, N.J.

Dear Sir:

In the Dec. 8 issue of your publication, on page
one, you state that “‘an Ottawa campus station. . ..
has started programming occasional bootleg
recordings.”

Since we are the only campus station in Ottawa |
must assume you refer to CKCU-FM. | don't know
where you get your facts, but that statement is
completely false. CKCU-FM does not program boot-
legs; CKCU-FM does not approve of bootlegs; unless
there is a sudden loss of sanity, CKCU-FM will never
program bootlegs!

I've always thought it would be nice to appear on
page one of Billboard, but not in this way.

Craig Mackie
Station Manager
CKCU-FM, Ottawa

Dear Sir:

A friend recently brought over a stack of albums.
Out of some 20 or so, the majority were releases by
major labels of groups | had never heard of. A group
here in Nashville just had its first album released, but
already the act has been dropped by its label.

The fact is that record companies appear to view
new product as “disposable.” If it doesn't sell at once,
to hell with it. Let's sign another act. This executive
ineptitude is passed on to the consumer in the form of
higher prices which have caused many to curtail their
buying.

| refuse to spend $8 for a record. It's an insult. |
don’t even enter stores that don't have cutout sec-
tions. Why should | when just about anything | want
will turn up sooner or later at a used record shop, flea
market or Salvation Army sale for anywhere from 50
cents to $3.

Absurd prices are offensive to many persons, not

www.americanradiohistorv.com

because we can't afford them but because nobod
likes to buy anything knowing they are not getting|
fair exchange. Record companies can't expect con

sumers to pay for their errors.
S.M. Faraghe
Nashville International Talen
Nashvill
I
f

Dear Sir:

I've been reading with interest the ongoing “le
play the whole album” battle. In 1973 | was the mu:
director at KQIV-FM, Portland, Ore. We had a simi
problem. The record companies wanted the produ
exposure, but weren't sure if the “whole album” ¢o
cept was beneficial. The record stores in town thoug
the ideas was a loser. They were of the opinion th
“tape freaks” lifting albums off the air did, indee
hurt record sales. '

Our solution was a program called “Side Salad"—!
minutes each evening. If we had one strong albur
just one album would be featured. The songs would t
played out of sequence and they would be segued,
even crashed one on the next. This meant we need(
two copies of the album, but record service was sut
that that was no problem. If the album(s) we wanted |
feature were not strong enough to hold up for 30 mi
utes, we would feature two fair-to-good albums. -

Listener response to the “Side Salad” concept wi
positive. The record stores loved it because w
thwarted the “'tape freaks.” And the record companit
were happy because by picking a few cuts from ai
given album we were exposing the best of the best 1
their product.

Larry S. Sca
Armed Forces Rad_
Lajes Field, Azores, Portug

Dear Sir: l

CBS Records has cut us off their mailing list, as Me‘g
have other stations. | have done everything | possibly
could to get back on the list, such as talking to theie
recording stars, writing letters, and calling then in"‘
Nashville and Dallas, and there has still been no re-»
sponse. e

| realize the economy has hurt the record industry,
but it has hurt everybody and cutting back radio sta-
tions from their product just doesn't seem to be the
answer.

I think it is time for all stations to speak up on this,
from the smallest to the largest. | mention CBS be- ;
cause of the many artists they have. But CBS is cer-
tainly not the only company that has stopped shipping
records to radio stations. o

Ray Ferguson -
Music Director, KINZ-AM
Seminode, Tex. \
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& Joan Pau Verdier:
A poet and mu-
sician, his style
represents re-
gional aspects of
“f French music to-
day and is tipped
for the big break-
through in the
early 1980s.

Barbara: Singer-songwriter scoring in the French
disco scene with ‘‘Aigle Noir,” an off-beat song
about the death of a child.

Francis Lalanne: Signed to Phono-
gram/Philips, he is one of the
few artists in France to con-
centrate on direct-to-disk record-
ings.

FRARCE
JN

France, like many another country, was positively drenched
by the disco *‘storm’ but now there are clear signs that the old
“*boom-boom™ era, as it has been called here, is giving way to
something more sophisticated.

The problem lies, however, in defining just what that will be.
As the 1980s get under way, there are inevitable demands for
musical changes and anyway there’s little doubt that disco will
go on for some years yet.

But for the French industry the big question is just what the
record companies can do to persuade the public to buy more
records. Many local pundits are convinced that the sales
slump has been due, in part at least, to the effects of disco
where fans go to dance rather than buy records to listen to
music at home.

French show business abounds with potential big-name
performers. It is pointless to claim there is no worthwhile tal-
ent to fuel adisk sales increase, because every French city and
township can throw up its own evidence of creative music tal-
ent.

In the bright, cabaret:festooned Pigalle sector of Paris, at
least 10, maybe 15, music hardware stores have opened over
the past two or three years. A decade ago there were two, pos-
sibly three. Crowds of blue-jeaned youth buy up guitars, syn-
thesizers, drums, brass and woodwind, and among those
crowds are truly talented stars of the future.

But into what record-selling styles will those talents go?
There are theories about two distinct areas of music. Itis be-
lieved there will be a return to the ‘‘chanson francaise,’ de-
pendent on a supply of writer-singers. There is also space for
groups slanted towards disco, but with music as the produc-
tian aim rather than the mere sound qualities of recent years.

The French industry is also highly concerned with the inter-
national slanting of this new breed of local talent.

By HENRY KAHN

People here are aware that the world is shrinking, via such
advances as satellites and the Concorde. Future homegrown
talent has to be outward looking and become really inter-
national.

Says Bernard de Bossom, of WEA/Filipacci Music: “We
don’t hope to sell five million records of French chanson in the
U.S. But the internationalization of pop music becomes
clearer with each passing day. An example is Veronique San-
son, a talented French composer-singer, who is to make an
English-language album for Elektra.”

And he adds that the French musical **Starmania,” which
has sold 200,000 disk units in Europe and another 100,000 in
French-Canadian circles, will be produced as an American ver-
sion, sold in the U.S. He also believes there will be continued
world sales for the highly-glossed, elaborately-produced disco
material of Cerrone.

Gerard Baquet, of Phonogram, is content to put his faith for
the future in melody, which he says emanates only from true
talent. “To ensure that it is properly communicated, it will be
performed by the composer.”

As back-up for his belief, Philips has just released a double
album “Ecoutez La Nouvelle Chanson Francaise,” featuring
13 new names, all singer-songwriters. That the names mean
nothing now is no problem, for the company believes recogni-
tion will assuredly come in future months.

The talent is realistic in its approach, but the mood is ro-
mantic. Alain Levy, CBS France president, believes that is a
fair assessment. He calls it “*a kind of primitive romanticism,"”’
a new style, he insists, represented by artists like Francis Cra-
bel. By no means is it a return to the *“masters’’ of past music
history, such as Charles Trenet, Jacques Brel or Georges Bras-
sen, though the inspiration of the past-masters is always
there. So thinks Alain Levy.

wWwWWw.americanradiohistorv.com

Charles Aznavour: One of the biggest of international names in the French
talent roster.

Music Leans Toward Rock,
Video & Strong Melodies

Rogzer Marouani, of Barclay, agrees but says that even so,
Brel's last album is still selling very well and points out that it
is a long way from the disco world.

Possibly disco itself is going the same way. There are many
disco stars, but in France talented performers from other
areas, including Patrick Juvet, have turned to disco.

Many French record producers don't like talking about indi-
vidual styles. They believe in talent and say that it cuts across
musical barriers.

A song “'Aigle Noir,” by Barbara, a singer-writer, is doing
well in French discotheques. It deals with the morose subject
of tha death of a child. Says Marouani: “Who would have
thought this kind of thing possible? But the mix of talent and a
surprising song subject pays off, because of the real talent at
the heart of it.”

Then there is a disk calied **Aline,"” recorded in 1963, writ-
ten and sung by Christophe. Yet is sells hugely now, topping
the million unit mark. Produced by Dreyfus Music, it is essen-
tially built around a strong melody.

Say's Stanislas Witold, international director of Dreyfus Mu-
sic: “The public wanted a tune in a certain mold and the de-
mand built. We offered the record to radio, and there was very
little enthusiasm from that quarter. But in the end it did gain
airtime, and these staggering sales figures are the result.”

Sorre record companies view this kind of retease of old ma-
terial in a negative light. Even so, its success proves that the
public will buy what it wants, no matter how the industry rates
it.

Witcid believes that record company lack of selectivity over
release material is a key aspect of the sales slump in France.
Too many companies released anything as long as it had a
touch of glitter about it.

(Continued on page F-4)
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Alain Bashung: Another Phonogram/Philips new signing, his
music mixing traditional French song with Anglo-American group
music.

Rock, Video, Melody

® Continued from page F-2

Witold talks of a series of new names: France Joli (from
Canada), Maxim Rad (who is from the U.K.), Louis Deprestige
(from France), all unknown as yet but who write songs and
then sing them. He asserts they have the basic talent, which
rests in the melodies and the romantic ‘‘realism’’ and they
also have the kind of personality which he is sure will domi-
nate the 1980s.

Francis Dreyfus also has Jean Michel Jarre, whose elec-
tronic recordings are regarded internationally as of unique
quality. Currently he is finishing an audio-video cassette
which will be along the lines of the big-selling *‘Equinox’’ and
“Oxygene,"” but will match pictures to sound sensations.
Again, Jarre has gone for something different.

Additionally there are the constant influences of U.S., U.K.
and other foreign talent. One is the impressive success of the
Knack in France, a story emphasized by Marie Christine Porte,
who handles international promotion for Sonopresse. Her
company aiso believes in Philippe Fontaine, a Belgian writer
and singer who seems to have the “‘realistic and primitive ro-
manticism’’ which is thought to hold the key to the next dec-
ade in French music.

Claude Carrere here thinks public taste changes dramati-
cally every 15 years, which implies a major talent *find’’ every

Lydia Verkine: One of a select band of French girl singer-
songwriters and another good bet for stardom in the next
couple of years.

decade-and-a-half. Perhaps the cycle will no longer hold true
in the face of new technical developments. But Carrere cer-
tainly believes in internationalism, visualizing a huge inter-
national scene encompassing show business as a whole, with
audio-video demands on artists reaching new heights of de-
mand and pressure.

The theory seems to be that singing into a microphone at
the Olympia in Paris, no matter how talented the singer, will
not be enough. The performance will have to stretch much
further than that. In any case, Carrere sees a need for a differ-
ent kind of talent to cope with the audio-visual demand mix.
Despite the bright prospects for French chanson, Carrere stili
thinks the key inspiration for the future will come from Amer-
ica or Britain.

Hansa Records has built a base in Paris over the past year,

B A

Jean Michel Jarre: An outstanding talent in contemporary French
pop who, in 1980, makes his first video disk for Dreyfus Music.
The picture shows him before a crowd estimated at a million-plus
at an open-air Bastille Day concert in Paris.

and there Frank Lipsik insists that rock was never really
ousted by disco, even at the height of the '‘boom-boom"
boom.

He sees the future resting on groups like Telephone and
any young talent which is able to write and sing the kind of
songs which can be enjoyed and listened to over and over
again. Among the talent of the future he has lined up is An-
nick Dufresne, a new female vocalist.

Patrick Zelnik, of Polydor, insists, *“The public is what finds
the talent. Originality is fine, but it has to coincide with public
taste. The one real criterion, and never mind the various musi-
cal barriers, is simply: is it good music, or is it bad?"’

Michel Poulin, of Arabella Music, believes firmly that the
new wave is the answer to French talent problems, because
there simply isn’t enough radio time available to develop the
claims of the **Chanson Francaise.”

He says: *'There is the talent, but few radio opportunities to
launch the singers and songwriters. New wave groups lke
Telephone, not necessarily technically perfect but who may
have an original way of playing their music, represent future
talent in France.”

Arabella puts great faith in new group Lily Drop which, the
company feels, is likely to make an impact. The band is pro-
duced by Jean Louis, guitarist with Telephone.

l Henry Kahn is Billboard’s correspondent in France. ]

IN FRANCE

THE\&N °1 INDEPENDANT PUBLISHER AND PRODUCER
“HANSA FRANCE”
39 rue Jean Goujon ~ 75008 Paris ~Tel 225 46 52
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FRARCE

By MICHAEL WAY

Broadcasting in France remains one of the most conserva-
tive systems in the world. The state controls all television and
most radio, while having an active financial (and thus policy-
making) role in the three major commercial radio stations,
Radio Luxembourg, Europe No. 1 and Radio Monte Carlo.
All of the latter however, are under tight French legislation
and must site their transmitters outside French territory.

All those concerned with popular music, from composers
through to record companies, bemoan the lack of competition
among the limited broadcasting channels.

The state maintains its monopoly over the air waves and
last year announced new measures against all who attempt to
break this stranglehold, to the extent that Francois Mitter-
rand, leader of the French Socialist Party no less, is currently
before the courts for organizing a *‘pirate’” political broadcast.

The one glimmer of hope, however, is not in the radio sec-
tor, but in television, which for the record industry has always
been less of an in-depth aid to promotion and sales because it
has less time to devote to music than the radio outlets.

This glimmer is the still-unconfirmed (at official level, any-
way) report that French Radio Luxembourg's mother com-
pany CTL may be allocated at least one channel on a broad-
casting satellite to be launched, though not until 1983, by
France and Germany. This will provide France with its first pri-
vately-owned commercial television station.

France has been spared, thanks to strict legislation protect-
ing the state's monopoly on broadcasting and its energetic
application, from the plethora of pirate radio stations ‘‘en-
joyed' by its close neighbor italy.

There have been numerous illegal attempts to break into
the nationalized airwaves, both by clandestine transmitters
inside the country and by a handful of stations beaming into
the country from abroad.

But most of these have been clamped down in France by
tight enforcement of a 1978 law imposing heavy penalities on
those daring to break the state monopoly, and by French jam-
ming of broadcasts from abroad, most of these beamed along
the southern coast from transmitters in italy.

In reviewing the French radio scene, pirate radio is an ex-

' Radio: Pop Industry
Cries Out For More

tremely small element. A much more important one is the lack
of choice offered to record companies (and thereby writers,
composers and performers) by radio companies. This situ-
ation has always existed and will surely continue, for no
changes whatsoever are in sight.

What the record companies want, as does copyright society
SACEM, is a controlled allocation of independent radio li-
censes, like that which operates in the U.K. under the Inde-
pendent Broadcasting Authority.

The market is there, for the two main *‘tolerated’’ inde-
pendent radio stations, Europe No. 1 and Radio Luxembourg,
in which the state has a considerable share, enjoy audiences
up to nine million each, whereas the state-run radio channel
France Inter boasts a considerable but smaller figure as well.

With Radio Monte Carlo beaming along Southern France,
and Radio Andorre and Sud-Radio in the Southwest, there is
some choice for record company promotion, but what all exec-
utives bemoan is that programming policy on all is almost
identical.

Furthermore, programming on all stations is controlled not
by individual disk jockeys but by panels, which may help pre-
vent payola and excessive pushing of certain titles, but at the
same time reduces record company chances even further—
and here the smaller ones are much harder hit.

There is a string of non-stop music FM stations, run by the
state-owned Radio France network, dotted around the coun-
try, but as titles are not announced, the benefits to record
companies and publishers are limited. A phone-in service for
listeners asking titles does little to improve the situation and
the switchboards are said to be “‘overwhelmed.” These sta-
tions, too, have a central programming panel responsible for
the whole country.

A new station, also state-run, was scheduled for inaugura-
tion late 1979 for the greater Paris region. Called Radio-7, it is
youth-orientated, with the emphasis on leisure and with per-
mission to give actual record titles.

The smaller record companies, with predominantly French
product, are particularly hard hit by this situation. The radio
stations, at least in peak listening hours, still dominate the
airwaves with foreign, mainly U.S. and U.K., product, an old
problem in France which also sees no sign of changing, de-
spite various efforts from the government downwards.

The latest of these is a song contest to be organized by the
Culture and Communications Ministry, while Radio

Luxembourg has been scoring some success with its ““Let's
Sing French’’ program. A slight swing away from foreign ma-
terial, particularly during daytime hours, is under way.

Record promoters admit, nevertheless, that there is a much
healthier atmosphere of open competition among themselves
nowadays in getting airplay, and despite the immediate value
of tv appearances, they still seem to think radio is vital.

An example of this is that the practice of joint publishing .
deals signed by radio stations has been virtually eliminated.
Europe No. 1 and Radio Monte Carlo have separated totally
from their publishing houses, though Radio Luxembourg still
retains its close links.

The programming panels (on which disk jockeys do not sit
incidentally) also make for a fairer deal, but there is the phe-
nomenon of all radio stations putting out much the same ma-
terial, which prevents a wider promotion spread for record
companies. ‘It is rare that the radio stations are not in agree-
ment over the promotion or rejection of a record,” says one
record company executive firmly.

The record companies had considerable hopes when the pi-
rate radio stations started springing up two or three years
ago. Many asked for record services from the record com-
panies but on application of the 1978 anti-piracy law, all dis-
appeared.

All that is left in France is the occasional, and more political
than entertainment, broadcast, which is invariably detected,
jammed and then halted by the authorities.

The handful of small stations beaming into France is a dif-
ferent question as technically they come under ltalian legisla-
tion, or rather the lack of it. ]

The main ones are Azur 102, Radio Midi, Nova Inter-
national, Radio Vintimille and Stereo 103. They are virtually
alt music and publicity spots and are essentially aimed at the
mass influx of tourists in the summer vacation period.

They have managed to continue, with varying degrees of
success, despite the efforts of three French jamming stations
in the region and the effect of the popular Radio Monte Carlo
FM station, permitted by the authorities, which broadcasts
through much of the south of France.

As ltalian legislation attempts to control the estimated
2,300 radio stations in that territory, the French music indus-
try suffers from the situation because little or no copyright is
paid.

SACEM has never attempted to collect from the French pi-
rate radio stations precisely because they are illegal, whereas
it has signed contracts with one or two small ‘‘tolerated’’ radio
stations which serve French ski resorts.

To sum up, what the French record industry so urgently .

. wants as sales stagnate is an extension to radio of the prob-

able allocation to Radio-TV-Luxembourg to become the first
private commerciat tv station in the country, but there is no
possibility of this happening for some time to come.

CBS FRANCE thanksitsartists

and distributed labels for having
contributed to making 1979 the

- best yearinits history. & < <
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‘Midem’s Chevry

A Billboard Spotlight

JANUARY 19, 1980, BILLBOARD

Looks To "80s

In his new and beautifully-appointed offices on the Avenue
Victor Hugo in Paris, Bernard Chevry, founder of MIDEM in
1967, looks ahead into the next decade and appreciates only
too clearly that there is much to think about.

The 1980s get under way and, in 1982, the 16th MIDEM
moves into the brand-new, $50 million, futuristic palais on the
site of the old Municipal Casino.

As Chevry ponders the excitement of the future, he bears in
mind the past. The last 14 event-packed years offer lessons to
be learned.

Chevry likes to recall, in pure nostalgia terms, the first
MIDEM when he was warned with great severity and emphasis
that an international music market for records and publishing
simply “‘would not work."’

He confounded the critics and now explains where they
went wrong. The spread of albums and singles turned music
into an international industry, whether the pundits liked to ac-
cept that or not. Chevry supplied a meeting place for that in-
dustry in Cannes, South of France.

There are still those who wonder, not the least of whom are
some industry leaders who head up the multinationals. After
all, they already have offices in" many countries. Effectively,
they are represented everywhere. If they want fast contact
with someone, it is almost childlishly simple to do so.

But, says Chevry, what about the people they don’'t know
and with whom contact is therefore difficult? This is, he in-
sists, where MIDEM 1s all-important. People meet at MIDEM,
even people who previously did not really know of each other’s
existence. They talk enthusiastically about their latest proj-
ects.

A chord is struck, a new chord which leads to business per-
haps not even initiated at MIDEM. Luck plays a part. There
may be nothing magical about MIDEM, but it frequently pro-
vides the luck-assisted intitiative.

Chevry knows the next decade will provide many new tech-
nical miracles which will change the face of the record indus-
try. But his view is that people will still have to meet and
MIDEM provides the setting and the initiative for such meet-
ings.

He thinks his annual get-together is particularly useful to
the small producer. Today the big companies and the multi-
nationals realize the importance of the independent pro-
ducer. He is the one who can easily come up with the right

BERNARD CHEVRY: After 14
years of running MIDEM, he
says: “The great originality
of the event is that instead of
helping to sell machines it
helps to sell ideas, inspiration,
hunches. It is the springboard
that popular music needs to
help it find its way."
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song and the right artist at precisely the right time. Unhin-
dered by the kilometers of red tape which hamper so much big
company activity, he can make up his own mind about new
product, using his own flair.

The flair is a vital ingredient, Chewvry says, flair linked with
the right sound. *‘But MIDEM saves that independent pro-
ducer the time and trouble of hawking his produet half-way
across the world. It short-cuts a lot of needless effort.”

And he adds: “‘The great originality about MIDEM is that in-
stead of helping to sell machines, it helps to sell dates, inspi-
rations, hunches. Before MIDEM, salons and exhibiticns were
showplaces for hardware. MIDEM deals with saftware and
soundwaves, inspiration and ideas—all every bit as important
as massive, polished equipment.”

—’

Chevry acknowledges the lessons learned from the past. He
plans to use the knowledge gained for the future.

First he ponders satellites. They are on the way and he
kriows that the 5,000 participants from umpteen countries ex-
pected at this year's MIDEM will have their own ideas about
satellite activity, distributing television wares over whole con-
tinents.

“Music is an international language,”’ he says, ‘‘but the ac-
cents with which that language is spoken clearly differ. That
itself has to be a subject which will provoke heated discus:
sion.”

Future MIDEMs will take a greater and more authoritative
interest in satellites and the type of music and shows which

(Continued on page F-10)
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A Billboard Spotlight

JANUARY 19, 1980, BILLBOARD

FRARCE

Music publishers in France, and there are some 70 within

the pop field, are suffering alongside the record companies*

over the various ailments that trouble the entire music busi-
ness.

They are fellow victims, particularly, of the scourge of piracy
because they suffer a loss of copyright income. And they
share the problems created by a ridiculously high Value Added
Tax (33%% here) on records and tapes.

But there is one advantage for the music publisher in that
he can look to income from sheet music sales. It is often over-
looked that roughly 25% of the entire turnover of the publish-
ing business in France comes from printed music sheets.

The Saturday night dance band is not just a matter of nos-
talgic memory. It still exists, in many venues, and around 500
groups of various sizes still receive the latest sheet music and
compositions every two months for the modest sum of around
$12 a year.

inevitably the product sent to the bandleaders is not what it
was. No longer are full orchestral parts sent out, for today it is
just the melody, lyrics and the piano accompaniment.

But full arrangements today are not so necessary. Many of
the musicians are not technically brilliant, and indeed they do
not have to be, but they can look after their own arranging
chores and play the latest compositions in their own style.

Even so, Georges Roquiere, president of the music publish-
ers’ syndicate here, insists that a greater overall standard of
musicianship is likely to be necessary in the future. He is not
sure whether this will be linked to a demand for full arrange-
ments of new songs to be sent to the bands by publishers.

The general build-up of music-making activity in France has
also helped the publishers, for it means that more and more
musical text-books and instruction manuals are being sold,
most containing the best compositions of well-known musi-
cians.

Some, like those of Georges Brassens, who is best de-
scribed as a modern French troubadour, simply comprise the
lyrics and the melody as written for guitar. But no matter what
the final presentation, subscribers through France are receiv-
ing the latest hits, and are thus able to keep up with the nu-
merous charts being published in France.

Without exception, French publishers welcome the return

- Publishers Welcome
Chanson Revival

to enthusiasm for French chansons. Both publishers and
record companies are sure there is a big demand for the
simple kind of melodic line which sticks in the mind.

In basis, French publishers are not much worried about the
growing tendency of composers, lyricists and singers to try to
publish their own works. Some try, but tend to fall down be-
cause of lack of business administration or efficiency to pub-
lish efficiently. In the end, say the publishers, the job will re-
turn to the orthodox publisher.

There are worthwhile exceptions. Chappell-Aznavour is a
solid business arrangement between publishing house and
big-name artist/composer. But even the lesser lights of the
writing world are returning to the professional world of the
publishers, because music publishing in today's climate is a
very serious, hard-headed business indeed.

The obvious internationalization of music will inevitably es-
tablish new prospective markets. The introduction of audio-
video product will make a huge difference, and the launching
of the German/French satellites will, around 1983-84, bring
two major European countries that much closer together.

Copyright society SACEM, the Societe des Auteurs, Com-
positeurs & Editeurs de Musique, has done much to settle the
problems of copyright payments to the satisfaction of French
publishers, though difficulties still exist with countries far less
“educated”’ in the field of protection of intellectual rights. Itis
accepted that there is much work to be done.

Publishers in France are convinced that there is sufficient
talent available to keep the business prosperous, even in
times of economic uncertainty. The return of French-style
songs is most welcome, and they hope this will lead to in-
creased export business.

Japanese sub-publishers are already active in the chanson
field, and it is hoped tht local melodies tailored especially to
the U.S. market will open up new trading opportunities. That
is the goal—an international marketplace for French music,
which anyway is deeply under the influences stemming from
the U.K. and U.S.

No one in French publishing wants to see that local musical
color disappear, however, and there are no real doubts that at
world level French music will make an impact in the 1980s.

HENRY KAHN

Midem'’s Chevry
° Contin;tedfrom page F-8

will be seen and heard and which will soon be found in the vast
record collections built by enthusiasts.

Chevry finds these vital new international topics are of spe-
cial interest to MIDEM visitors. “They lead to new channels of
exploration and so to new business,” he says.

Videodisks, as a massive source of business and contro-
versy, are “‘just around the corner,” he says. It all adds to his
view that MIDEM during the 1980s will be busier than ever.

He says, ‘‘It is my job to learn from the past and inject solu-
tions into the future. And one of the most important things |
have learned is that irritating details must not be allowed to
worry the visitors.

“There are irritating details apparent in the current Palais
des Festivals. Floors and basements have to be organized.
Things have to be made completely clear for the participants
and this is not always easy. But in 1982, the plans for the new
palais will clear away these irritations. The stands will be on
one floor. There will be no more energy-sapping running up
and down. No more irritants.”

Another important improvement will be the different size
halls available for shows and presentations. There are some
acts who can draw thousands and others who can expect only
hundreds. The new palais will have halls capable of meeting
all kinds of demand.

Chevry sees this as helping producers keen to present mu-
sic from across the whole spectrum, from the mass-appeal to
the specialist. It will help the industry find more about what
the public really wants.

For example, he wonders, what will gain a grip on the in-
dustry and public once disco has finally loosened its hold?
MIDEM, he says, is the place where such questions can be dis-
cussed in meetings and conversations.

But he remains convinced that to have a number of similar
events to MIDEM all over the world would merely accentuate
the problems rather than help solve them.

He says: “‘I've discussed this matter with many visitors and
| have invariably found that one annual meeting satisfies the
needs. | have found that MIDEM is the springboard that popu-
lar music seems to need to help it find its way.

It succeeds by means of close personal contact, under the
sun and by the sea. When | organize MIDEM | really mean
business in order to help the trade do business.”

HENRY KAHN

Time To Reassess

® Continued from page F-1

cutting back on the entertainment forms whose stark new
price tags were beginning to look like a poor long-term invest-
ment.

While bicycles and tennis balls and Burgundy wines be-
haved bullishly, for example, other goods seemed in danger of
pricing themselves out of the market . . . notably ‘“le disque,”
the record.

It's not easy to get a detailed picture of how the prices of
records adjusted to their new-found freedom during 1979,
though the increases were certainly anything but exorbitant.
According to figures issued by SNEPA (the Syndicat National
de I'Edition Phonographique & Audio-Visuelle), the French
record industry guild, the average hike in wholesale prices was
between 10% and 30%, a hike that was inevitably amplified by
the record outlets after their own profit margin of between
40% and 45% of retail prices entered the picture.

Analyzing that picture towards the year's end, CBS market-
ing manager for France, Jean-Claude Gastineau, declares:
“The consumers were somehow traumatized by the increase
in the price of records.”” And for this, he holds the media re-
sponsible.

He adds: **Journalists just forgot to point out that though
the cost of living had gone up 95% in the previous eight years,
the cost of records had gone up by only 35%."

Pierre Chesnais, head of SNEPA, has pointed out just how
the freeing of price controls has proved detrimental to his in-
dustry, unlike many other aspects of commercial trade.

He says: “*The mistake was to try and treat records like yo-
gurt, imagining that customers will be comparison shopping.
It's crazy, because if you want to hear Sheila you don’t buy
Brassens, and if you're looking for Karajan, you don't accept
Boehm. And you’'re not going to traipse around to all the out-
lets just to save a lousy two francs.”

If the buying public has judged records to be overpriced,
some of the fault surely rests with the French government,
certainly in as much as 33%% of the price of every record and
cassette is pure tax, Value Added Tax. The figure in France is
the highest, by quite a margin, in Europe.

For taxing purposes, the finance ministry here has cun-
ningly categorized phonograph records not as merchandise in
their own right, but as phonograph accessories. The anomoly
is a throwback to the dim past of the first talking machines
when a few cylinders were included free with each machine
sold.

Since the French government has long treated talking ma-
chines as items to be taxed on a par with such *‘extravagan-
ces” as gold faucets on bathtubs, it follows that records are

stuck with the same luxury stigma as the apparatus that plays
them.

The industry as a whole, and SNEPA in particular, view this
iniquitous impost with some resignation. It would be fair, they
say, to rate records as cultural articles in the same category as
books and publications, which in culture-conscious France
carry a Value Added Tax of just 7%. But since the French tax
authorities in 1978 pocketed $225 million from the proceeds
of the 158.5 million record and cassette units sold in the
country, it can be fairly assumed that things will have to get
worse before they get better.

In racking their brains to diagnose the past year's afflic-
tions, the leaders in the French music industry have naturally
not limited their purview to Value Added Tax, unfettered
prices and the tentacular squeeze of domestic recession.

The wider crisis attacking the industry on an international
scale is obviously infecting the French system too. Moreover
many of the symptoms of the American malaise is nicely ex-
hibited in miniature by the disk business in France.

Layoffs in the French industry, with its total work force of
6,336, have been around the 200 mark in the past year, pro-
portionately higher than in the U.S. Meanwhile, too, the past
12 months have seen a certain upswing in the incidence of
boardroom renovations, while-company takeovers or partial
mergers make headlines in the trade press.

A sampling of the above phenomena might include, for in-
stance, the absorption of Barclay by Polygram last winter and
the debacle this fall at EM!'s French subsidiary, Pathe-Mar-
coni, where 110 of the personnel were laid off, it's president
quit (and his chair remains vacant) and the company went on
to merge sales forces with Sonopresse.

In a rather small measure, the year has seen a certain incur-
sion of pirated product in the cassette market. Previously, sto-
len sound in France was mainly Moslem, its clientele being
homesick North African immigrants. Currently, however, pi-
rate sales are cornering around 5% of the domestic market—
tame, of course, when compared with such reported figures of
50% to 70% in other nations.

This is certainly worrying the French, but immeasureably
more worrying than industrial piracy at present is the world of
home taping and trading. Private piracy supplies anything be-
tween 800,000 and a million listening hours of home and in-
ternational product each year in France.

According to SNEPA statistics for 1978, there were 12.1
million tape or cassette players in French homes. Last fall, the
music trade monthly ‘“Music Actualite”” conducted an in-
depth survey of teenage schoolchildren throughout France
and laid bare a fantastically sophisticated sub-industry with
its own distribution circuits, marketing force and separate hit
parade.

Though the survey indicated the operation was more thrift-
oriented than profit-motivated, it suggested that 59% of

www americanradiohistorv com

France’s adolescent population is spending its cash where the
legitimate music industry is powerless to intervene. This could
get to be a very bad habit.

So SNEPA is envious of West Germany, where a tax is levied
on the sale of blank cassettes in anticipation of lost royalties,
a better-than-nothing solution. Plans toimport the system are
currently under study in one or other of the appropriate Paris-
based ministries.

Envy is also felt for all those countries where radio is allowed
a free hand and the airing of product is not, as it is in France,
the prerogative of one state-controlled station and a few semi-
private ones (Radio France, Europe No. 1, Radio Luxembourg
and Radio Monte Carlo).

Says RCA president Francois Dacla: “It is stupefying to
think that music for 55 million French people is selected by
just four individuals. The radio stations don’t touch even a
tenth of the product available.”

The industry blames French radio stations for flooding the
air with disco at the expense of domestic product and, when
this is not being done, flooding the air with talk.

*Sure disco is here to stay,’" says Dacla, *‘and personally |
see it as just another kind of dance music, like accordian mu-
sic used to be. The difference is that the radios never plugged
the accordian the way they do disco.”

With the radios suddenly alert now to the industry’s 1979
tribulations and the possible longterm consequences to
themselves, there is a concerted program afoot to drum up
the domestic product by promoting a back-to-the-French-
chanson operation. It partly got off the ground in the late fall
when Radio Luxembourg and the state-controlled television
networks launched a three-week drive of resurrecting 650
best French songs on the pre-1960 charts.

The campaign threatens to take to the air again in 1980,
with more mouth-to-ear resuscitation of the languishing chan-
son of the ‘““‘Non Je Ne Regrette Rien" and *‘Sous Les Ponts
De Paris'’ style.

If and when this happens, the “‘year of evolution and prog-
ress’” that came to pass way back in 1978 will really have
missed the history books. Billboard

Gerald Kemmet is a staff writer with Agence France Presse in Paris, a
former Sunday Express reporter and long-time observer of the French
music scene.

FRARCE
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KRIS QUIRIED Robert Klem host of DIR's **Robert Kleln Hour," points to Kris Knstofferson as the singer ponders a
question. Kenny Loggins at left and Janis lan at right enjoy the banter. All of Klein's guests are CBS artists.

Despite Drop, KMJQ-FM Holds
Houston Lead With Black Format

HOUSTON - Black formatted
KMJQ-FM, with its playlist ranging
from disco to MOR, is still number
one in this market. but competition
has cut back its double digit shares
in Arbitron.

The station has fallen in the Octo-
ber/November Arbitron from an
11.8 a year ago and in April/May to
an 8.0 overall share.

In afternoon drive the station has
slipped from 14.8 in April/May o a
current 8.8. This is the same level it's
fallen to from 7 p.m. to midnight.
while it had enjoyed a 155 in the

spring in this time period.

Chief gainer against KMJQ seems
(o be the old Burkhart/Abrams con-
sulted disco outlet KRLY-FM,
which no longer identities itself with
disco and has broadened its playlist.

KRLY has moved from 3.7 to 6.4
overall and has moved from 2.9 to
7.2 in afternoon drive and 3.6 10 9.9
in the evenings.

The latest Arbitron was a good
book for country stations. KENR-
AM moved from a 3.6 to a 4.4 over-
all. Operations manager Ric Libby
credits a fishing show added to eve-
nings as the reason for the 2.6 10 4.0
jump in DJ Mike Cannon’s ratings.

KIKK-AM-FM operations man-
ager Bill Figeushu credits close at-
tention to what's being played in lo-
cal clubs and an expanded playlist
with the country outlet’s gains.

The AM is only a 250 watt day-
timer, so the growth is on the FM side.

KIKK-FM went from a 53 to a 6.6
overall while Ron Foster. who'’s on
from 3 to 7 p.m. gained from 3.7 a
year ago to 5.1 in the spring to a cur-
rent 8.1.

Top 40 KILT-AM and AOR
KILT-FM had some problems.
Overall, the AM station slipped
from 4.6 to 3.8 and the FM declined
from 3.9 to 3.0.

KILT-AM’s morning team Hud-
son and Harrigan goes on forever.
The names are copyrighted by the
station, but the voices do change.
And the station lost its morning team
just before the rating period. It went
through the rating period with an in-
terim H&H team.

Jim Pruit and Mark Stevens,
which had been KILT's Hudson and
Harrigan went to KULF-AM just
before the Arbitron. As a result,
KILT-AM fell from 7.4 to 5.5 in
morning drive, but KULF went
down too: 2.8 t0 2.6.

Top 40 KRBE-FM also lost its
morning man. Kenny Miles, who
also went to KULF in afternoons.
KRBE fell from 6.6 to 4.5 overall
and 5.9 10 3.8 in the mornings. Miles
didn’t help KULF. [t went down in
afternoon drive, from 3.3 to 2.7.

KILT-AM’s afternoon drive fell
from 4.6 to 3.7 as Bo Weaver moved
to a night talk slot on the station in
the middle of the book. He was suc-
ceceded by Christopher Hayes.

AOR KLOL-FM gained ratings
through a promotion of the KLOL

Rock 'n’ Roll Army. Program direc-
tor Paul Ryan developed member-
ship cards to be issued to listeners
who pledge to “keep rock’n’roll
alive™ and decoder sheets for secret
army messages have also been is-
sued. The station gained from 3.5 to
5.4 overalland 3.7109.2 from 7 p.m.
to midnight.

Beautiful music Bonneville-pro-
grammed KODA-FM gained over
Schulke beautiful competitor
KYND-FM as KODA increased its
ad budget. KODA moved up from
2.9 to 39 overall while KYND
slipped from 8.4 to 7.2.

KODA program director Bruce
Williamson has also added a morn-
ing drive personality for the first
time: Mike Scott from KQUE-FM.

KEYH-AM’s Spanish format
nearly doubled its share, up from 2.3
in the spring to 4.0 and another
Spanish format on KLAT-AM
turned up in the ratings for the first
time with a 2.7 share.

Classical music KLEF-FM also

almost doubled its share from 9 o’

1.6.

KAUM-FM and KFMK-FM
both gotin trouble with Arbitron for
running on-air announcements
about the rating period. For their
trouble Arbitron listed them at the
bottom of the page in the diary un-
der two dotted lines. It didn’t help
Top 40 KAUM. The station slipped
from 4.0 to 3.7. Contemporary
KFMK gained from 1.0 to 3.0.

Sharp Changes Posted In Boston

BOSTON—-The October/Novem-
ber Arbitron and the December
Mediatrend show some sharp
changes among stations ratings in
this market.

MOR WHDH-AM continues to
hold on to the number one spot with
a commanding and growing lead.
The station moved up from a 10.6

RADIO/TV
JOB MART

NOW APPEARS
IN THE
MARKETPLACE
See Page 90

share in the summer Arbitron to a
11.1 and jumped from a 10.2 No-
vember Mediatrend to 15.7 in that
report for December.

Program director Bob Christy
points to consistency for the station’s
success. Morning man Jess Cain
holds a 14.0 share in the latest Arbi-
tron after 23 years on the job.

Carl Desuze, who's been doing
mornings at WBZ-AM even longer,
is Cain’s chief rival with a 12.4 share.

In AOR competition between
WBCN-FM  and WCOZ-FM,
WCOZ comes out ahead in the latest
Arbitron. WCOZ has an overall
share of 5.0. up from 4.4 in the sum-
mer and 4.8 a year ago. WBCN hasa
4.7, down from 5.2 in the summer.

Justabout all of the jocks on these
two stations have been across the
street at the opposing station. For
example in the 3 to 7 p.m. slot Mark
Parenteau is an ex WCOZ staffer on
WBCN and Steve Clean is a former
WBCN DJ on WCOZ. Parenteau’s
numbers are down from 5.6 to 5.3,

but Clean’s figures are off from 4.7
o 4.5, a declinc for the fifth straight
book.

Some observers credit the move of
astrologer Cosmic Muffin from
WBCN to WCOZ as the reason
WCOZ has generally pulled ahead.

In the mornings, when the Muffin
gives a report, WBCN's Charles La-
quidara has slipped from 4.7 to 3.9
while WCOZ's Tom Doyle has
gained from 3.5 to 4.6.

Some people call it a mellow for-
mat, but WEEI-FM’s program di-

rector Clark Smidt insists its “Soft- -

rock.” which has moved the station
ahead from a 3.6 to a 4.4 share. A

year ago the CBS outlet had a 3.4.
Smidt notes that the station plays
“an integration of instrumental jazz
and updated contemporary sounds
without harsh, hard rock. Flow is an
important ingredient.” Smidt, who
also comes from WCOZ. points to a
noon jazz feature as popular with
listeners. Bill Smith, in middays on
(Continued on page 35)
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Unsteady California
Marts—Mediatrend

LOS ANGELES — The Media-
trend shares for December reveal
fairly unsteady markets in Los An-
geles, San Francisco and Fresno as
compared to November figures.

In Los Angeles. AOR KMET-FM
remains in the lead as its 6 a.m.-mid-
night share is 8.2, up from last
month’s 7.7. Talk KABC-AM re-
mains in second place with a 7.6, up
from 6.8. All news KFWB-AM
moves up (o third place with a 5.0
from last month’s fifth place when it
had a 5.2. Beautiful music KJOI-FM
also has a 5.0 this month. compared
to November's 4.9 when it was in
sixth place.

Rounding out the top five is beau-
tiful music KBIC-FM with a 4.5. It
had the same figure in November
though it then was in seventh place.
Underncath the top five is where the
bulk of the action occurs.

The most dramatic changes in-
clude drops for disco as KIIS-FM
falls from a 5.3 in November. where
it was fourth, to a 3.0 and 10th place.
Similarly formatted KUTE-FM
goes from 12th place and a 2.8 share
toa 1.9 and 19th place.

Top 40-oldies KRLA-AM and
soul KDAY-AM also took falls.
KRLA falls from a 6.1 share and
third place. to a 3.7 and 10th place.
KDAY plummets from cighth place
and a 4.1 to 20th place and a 1.8.

In San Francisco, all news and
talk continues to dominate the mar-
ket. In December. KGO-AM posts
an 11.1 share as compared toits 10.5
in November.

All news KGO-AM bolsters its
lead from November as it climbs
from a 10.5 to an [1.1. In second
place is black KSOL-FM which

jumps from fifth place and a 4.7
share to second place and a 6.8. Last
month’s second place station. beau-
tiful music KFOG-FM plummets
from a 5.6 to a 2.4 and 13th place.

Top 40 KFRC-AM drops slightly
from its third place slot with a 5.0 to
fourth place and a 4.2. In third place
for December is adult contemporary
KIOI-FM with a 4.3 share. which is
ajump from cighth place and a 3.5.

All news KCBS-AM rounds out
the top five as it posts a 4.1. [n No-
vember. the station had a 4.3 share
but it ranked sixth.

Other notable changes is a jump
for country KNEW-AM from 13th
place and a 2.8 share to seventh
place and a 3.5. R&b KDIA-AM
moves from 14th to 10th place with a,
2.9. In November. the station had a
2.3. All news KNBR-AM falls from
12th place and a 3.1 to 15th place
and a 2.2.

For Fresno. mass appeal KIOY-
FM pulls into the lead with a huge
19.3 share. By comparison. the next
station in line—mass appeal KYNO-
FM, is far behind with a 9.8 share.

KIOY was second in November.
with a 13.3. while KYNO had been
third with a 12.7. The former leader
in the market. beautiful KKNU-
FM. drops from a 15.6 share to third
place and a 7.9.

Adult contemporary KMIJ-AM
holds its own in fourth place with a
7.8. The outlet had a 9.3 previously.
Country KARM-AM takes a nice
jump from ninth place to fifth. Its
numbers are up from 3.7 to 6.2.

The other most notable change is
a drop for adult contemporary
KFIG-FM from a 5.3 share, and
seventh place, to a 4.1 and ninth
place.

WLAC-AM Shifts Image

By MIKE HYLAND

NASHVILLE—In an effort to up-
date its image, WLAC-AM began a
new promotional campaign titled
“The Rhythm Of Nashville.” In-
cluded in the campaign is a new
jungle package. billboard and tele-
vision advurlising and a promo-
uondl single giveaway record titled

“My Tennessee dey and
“Rhythm Of Nashville.”

“We want (o reflect the rhythm of

Nashville in our presentation of mu-
sic. news and personalities.” com-
ments Rick Harris. WLAC program
director.

The new jingle package. devel-
oped by TM Productions of Dallas,
was engineered by TM’s Jim Kirk
and Harris. “Rhythm Of Nashville”
was written by Kirk, while the single.
“My Tennessee Lady.” was penned
by Kirk and Harris, with Harris
serving as producer. The TM pack-
age contains three different jingles

customized to WLAC, with two of

the spots not yet on the air.

The campaign began in Septem-
ber with a fireworks display in a
Nashville park. Three weeks later.
the station began airing “My Ten-
nessee Lady.”

Harris convinced United Artists
Records to press 3.000 copies of the
single which were distributed to 15
record shops and given away when
requested.

“The demand for the record was
so greal. we had an additional 2,000
pressed up.” Harris says.

With WLAC's 50,000 watt clear
channel status, the station received
requests for the record from as far
away as Michigan, Florida and Col-
orado.

As an additional tie-in with the
single and the new image of the sta-
tion, future plans call for the outlet
to host a beauty pageant, “probably
in February”™ to find the station’s
“Tennessce Lady.”

The winner of the contest, accord-
ing to Harris, will receive a trip for
two o Mexico, a wardrobe from
Cain-Sloan department store, and
will represent both the station and
Cain-Sloan in future advertising
campaigns.

“We look for the pageant to be-
came an annual event,” says Harris.
However, the contest is only open to
residents of the state of Tennessee.

The Rhythm Of Nashville cam-
paign will last a minimum of two
years. according to Harris. “We want
to take the station from a teen Top
40 outlet to an adult Top 40 station.™

WEDR In Delaware
Granted More Power

NEWARK. Del.—Univ. of Dela-
ware’s radio station, WEDR-FM, is
expected to come out of the closet
this year and reach out for a wider
audience outside the campus here.

The federal communications
commission granted the station a
conditional approval to increase its
power from 10 watts to 1 kw. The in-
crease in output would expand the
broadcasting range from a radius of
10 to 27 miles.

At present, the station, operated
by students, offers a broad mix of
music along with public affairs type
programming and is geared (0 a stu-
dent audience.
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The American Jewish Committee
announces
a testimonial dinner

‘for our honored guest

John Frisoli

President,
Polygram Distribution

Recipient of

The American Jewish Committee
Human Relations Award

Saturday Evening, January 26, 1980, Sheraton Centre, New York City

Contributions To The American Jewish Committee
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BILLBOARD ARBITRON RATINGS

A computation of individual market’s formats released by arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.

Figures in lightface are from previous year.
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Beautiful Music Leader In Chicago Market

CHICAGO—Beautiful music has
become the number one format in
this market. according to an exclu-
sive Billboard analysis of the Octo-
ber/November Arbitron report.

Beautiful, which was in third
place a year ago with an 11.2 share
of the radio listening audience. shot
to a 16.9 share for the current rating
period.

This format is followed by con-
temporary, down slightly from last
year’s 15.5 to 15.1. MOR is in third
place. in a fall from 13.6 a year ago
o 11.5.

Next comes black with a 9.1 share,
down from 9.9; country with a 8.3
share, down from 10.7; AOR with a
7.6. up from 6.6; news with a 6.1.
down from 7.1 and disco with a 4.4,
up from a 1.9.

All figures are for listeners 12
years old and older. Among men 18
to 24 AOR is the leading format with
a 23.4 share.

Most men 25 to 34 listen to con-
temporary for a 21.0 share, while
men 35 to 44 prefer country for a
18.9 share. This is almost tied with
beautiful, which wins 18.1 percent of

Arbitron Numbers Reflect
Chicago Leaders Take Dip

CHICAGO—There seems to be
more losers than winners in the Oc-
tober/November Arbitron as the
traditional market leaders all show
share losses.

ABC’s stations. WLS-AM and
WDAI-FM are both down and so is
WGN-AM. WLS with its contempo-
rary format is down for the third
straight book: 6.2 for October/No-
vember. 6.4 for July/August and 7.9
for April/May.

ABC’s move into disco on its FM
has not paid off. WDAI is down
from 2.4 in July/August to a 1.7.
And its arch rival AOR formatted
WLUP-FM can’t gloat. The Lup. as
it is known, built high ratings in the
summer with an antidisco cam-
paign, but that’s all in the past.
WLUP has fallen from 7.3 in July/
August to a current 49. MOR WGN
is still the market leader, but is
slightly diminished: down from 11.7
in July/August to 10.5.

. The Schulke-formatted

The one gainer in the front run-
ners. is WLOO-FM, the flagship sta-
tion for the syndicated beautiful
music format, FM-100. The station
moves up from 7.3 ayearagoand 7.4
in the summer to 8.2.

Beautiful WLAK-FM is up. too.
station
moves up from 3.9 a year ago and 4.3
in the summer to 5.6.

MOR WCLR-FM., is also up. The
Bonneville station is up 2.9 in the
summer toa 3.1, butit did have a 3.8
a year ago.

Plough’s oldies format on WJEZ-
FM is also showing gains. The sta-
tion moved from 1.3 a year ago and
1.7 in the summer to 2.5.

Black formatted WBMX-FM lost
some audience. slipping froma49a
yearagoand a 5.5 in the summertoa
4.2. CBS’ mellow WBBM-FM gains
slightly from the summer. up from
1.8 to 2.1. but the station is below its
year ago 2.6 share.

these men. Men 45 to 54 prefer
beautiful music for a 27.4 share.

Among women 18 to 24 and 25 1o
34, contemporary is the favored for-
mat for 27.7 and 24.4 shares respec-
tively. Women 35 to 44 and 45 to 54
both prefer beautiful music for 19.9
and 38.8 shares respectively.

Top format among teens is con-
temporary, but its share is off from
34.2 a year ago 1o 26.4, an apparent

indication that contemporary sta-
tions are seeking more mature au-
diences. Black is second among
teens with a 19.7 share.

In actual listeners tuned in for a
typical quarter-hour of broad-
casting. beautiful leads with
174,400. followed by contemporary
with 155,600, MOR with 118.200.
black with 92,900. country with
85.300 and AOR with 79.300.

WMAK-AM
JUNKS DISCO

NASHVILLE-WMAK-AM has
shifted its programming from disco
to what it calls adult top 40 in an ef-
fort to regain its once-powerful hold
in Nashville radio.

The station switched from
straight-ahead top 40 programming
to an all-disco format more than a
year ago but never managed to
break more than a 5.0 share of area
ratings.

Explaining the station’s switch
back to top 40 with a 50-50 mix of

* oldies, operations manager Mark

Damon says. “We felt that disco is
ebbing and that its negatives now
outweigh the positives. Our research
shows a gap in the adult top 40 field
so our programming is being aimed
atlisteners in the 25-plus category.”

The new format was initiated at
midnight on New Year’s Eve pre-
ceded by a minute of silence as the
disco strains were silenced and the
shift took place.

The WMAK programming
changes will not affect its sister sta-
tion, WBYQ-FM, and they will con-
tinue to simulcast morning drive
time from 5:30 a.m. to 10 am.

Pro-
Motions

LOS ANGELES—Kim Kittle pro-
motions manager at Grapevine Rec-
ords and Tapes of Akron, Ohio. put
together a “Keep The Fire” promo-
tion for Columbia artist Kenny Log-
gins which is being aired over mel-
low rock WKDD-FM Akron.

The promotion. inspired by the
title of Loggins’ new LP, “Keep The
Fire.” offers Grapevine customers
and WKDD listeners the chance to
win a Sierra wood burning stove
worth $550. Contestants filled out
cards and mailed them in to be con-
sidered. Also. Grapevineis hosting a
bit of poker to push Dr. Hook’s
“Sometimes You Win™ album in as-
sociation with Capitol Records and
WCUE-AM Akron.

Out of entry blanks filled in by
store patrons and station listeners,
three finalists will be invited to
Grapevine where they will be dealta
five-card draw poker hand.

COUNTRY KLAC-AM REGISTERS BIG GAIN

L.A. Arbitron Indicates Highly
Fluctuating Breakdown Ratings

LOS ANGELES—Breakdowns of
the dayparts here for the October/
November Arbitron shares shows
keen competition with numbers
fluctuating drastically depending on
time of day. The Monday through
Sunday 6 a.m. to midnight shares
were reported in the Jan. 5 issue.

Despite, or perhaps because of.
the severe competition between
morning drive personalities on pop
stations, talk KABC-AM leads the
ficld with an 8.5 share in the 6 a.m.
to 10 a.m. hours. 1t falls slightly from
its 8.9 share in the July/August
book.

Following on its heels is all news
KFWB-AM with a 6.8 and similarly
formatted KNX-AM with a 5.7.
KFWB is down from a 7.8 while
KNX is up a notch from 5.6.

The big mover is country KLAC-
AM which registered sharp gains in
all its time slots. KLAC is now the
only country station in the market
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with the changeover of KHTZ-FM
from country to Top 40. 1t moves
from a 3.6 to a 5.2 in the mornings.
Tied with KLAC is Top 40 KFI-AM
which is up from a 5.0. KF1 has been
improving since the October/No-
vember 1978 book through its
changeover from adult contempo-
rary.

Jeff Gonzer. morning man at
AOR KMET-FM, registers strongly
with a 4.7, up from 4.6. Adult con-
temporary KMPC-AM follows
closely with its Robert W. Morgan
show with a 4.3. Rick Dees is pulling
Top 40 KHJ out of its hole in the
mornings as his show moves from a
2.2 10 a 2.6. Similarly. Frazer Smith
is doing this at AOR KLOS-FM
which takes a slight jump froma 2.1
toa22.

In the 10 am.-3 p.m. slot. beau-
tiful KBIG-FM takes the lead with
an 8.5. This is up from the July/Au-
gust 6.1. KABC falls to second place

with a 6.1. though this is an increase
from the last book’s 5.7. Beautiful
KJOI-FM moves up from a 5.5 to a
5.7. It is followed by KMET which
slowly builds throughout the day.
KMET here has a 5.5. In the last
book. it had a 6.9. KLAC has a 4.8,
up from last book’s 3.0.

From 3 p.m. to 7 p.m.. KABC
plummets to a 3.7 share while
KMET takes the lead with a 6.2 In
the last book. KABC had a 7.2 here
while KMET had a 5.9. KBIG fol-
lows with a 6.1. compared to its
former 4.9. KJOI-FM has a 5.5 com-
pared to its former 4.4. In fourth is
KLAC with its 44. up from 3.3.
Rounding out the top five is Top 40
KRTH-FM with a 4.1. It had a 44
previously.

In the evening 7 p.m. to midnight
slot, KMET which has Mary Turner
on from 6 p.m. to 10 p.m. and Jim
Ladd from 10 p.m. to 2 a.m.. pulls

(Continued on page 35)
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Research
Perspectives

By DR. ROB BALON
Research consultant and president of Multiple Systems Analysis

IRVINE, Calif. — Virtually every
station advertises itself in one form
or another, but few truly understand
how to maximize the benefits” de-
rived from “paid™ exposure. Indeed.
some broadcasters pay far too much
and derive far too little. To under-
stand why this occurs, let’s examine
some of the tenets regarding broad-
cast advertising.

First, advertising is basically a ve-
hicle of reinforcement. It serves to
strengthen name and productidenti-
fication and to keep the item in
question before the buying public.
Such is the case with advertising for
a radio or television station. Almost
no amount of money spent on adver-
tising can create an audience. The
product has to be appealing and
consistently likeable before a steady
audience can be established.

We've all heard of stations that
have spent relative fortunes on
“kick-off” advertising campaigns. |
know of one radio station that spent
close to $1 million over a two-year
period in an attempt to get a new
show on the road. But the station
never established a consistently like-
able programming package for its
target audience; hence. the result
was all too predictable.

The key pointis this: people “dis-
cover” radio and tv stations by sam-
pling the wares: punching around
on the car dial or tlipping channels
at home.

Yet television has an inherent ad-
vantage over radio in the discovery
process—because it has the power of
consistent network  programming
and massive network publicity in
helping people discover local tv sta-
tions. Radio stations do not have
that advantage.

When a radio station is discov-
ered, the combination of music and
personality must be instantly ap-
pealing to the listener. When he
finds something he likes, he'll stay
with it, and secondarily, he'll tell his
fricnds. And those factors, discovery
and word-of-mouth are the two pre-
dominant methods that people use
to choose a radio station.

This is where advertising comes
in. The person who has “discovered™
the station sees a billboard that re-
confirms the call letters in his mind.
He catches the tailend of a television
spot. He picks up the call letters
again on a newspaper tradeout.

3 Celebrations
On WLAC-AM

NASHVILLE-WLAC-AM, the
50,000-watt clear channel station.
celebrated the coming of the New
Year three times in the course of the
evening.

The station, which can be heard
throughout the South, East Coast,
Midwest and as tar west as the Rock-
ies, rang in the New Year at 1l p.m.
(central time) for its listeners in the
Eastern time zone, at 12 midnight
for listeners in the central time zone,
and again at 1 am. for listeners in
the mountain time zone.

The idea was developed by pro-
gram director Rick Harris and assist-
ant p.d. John St. John. Spider Harris
was the on-air personality during
the evening and a remote broadcast
was aired over the statibn from
Flannigan’s night club celebrating
the triple event.

People need to be constantly re-
minded of the station they’re listen-
ing to. And they need to be told that
the listening decision is a good one, a
logical one for the kind of lifestyle
that they embrace. That is the ult-
mate power of radio station advertis-
ing. and its ultimate utility.

You can’tuse advertising to create
a new audience. [tis just one step in
the total process of presenting a sta-
tion to a potential audience. Stations
who change formats often are the
victims of the kind of faulty logic
mentioned above. They feel that if
they spend enough on advertising.
the audience will ultimately fall into
place. Nothing could be farther
from the truth.

Another mistake that stations
make is to try o outdo each other
with visually exciting or aesthetic
ads. A good point to remember here:
don't overcomplicate the basic sell-
ing message. People are not going to
tune in the station for any length of
time because your billboard or tv
spot is more visually appealling than
the next guy’'s.

Consumers of radio need to be hit
with the basic message. “Buy it be-
cause ... or. Vlisten to it And then
get those call letters out. The sim-
pler. the better.

This is not to say that commercials
should be visually dull. To succeed,
they muststand apart. But they must
not become larger than what it is
they are trying to promote. And. in
radio. the product bheing advertised
must be consistently tied-in with
cach facet of the promotional cam-
paign. LE.. the station must sound
like the advertising image it has
created. Even subtle discrepencies
on this pointcan drive listeners away
in droves.

L.A. Arhitron

® Continued from page 34

far in advance with an 8.5. Follow-
ing it is KABC with a 6.0. Top 40/
oldic KRLA-AM with a 54, KBIG
withad4.6.and KNX-AM with a4.5.

KMPC, which had been broad-
casting California Angels games
over the summer falls in this book
from a 6.0 to a 1.7 for this time slot.
Adult contemporary KZLA-FM,
which during this last book switched
from a less personality oriented soft
rock, does comparatively better in
all its time slots. However, it is here
where it makes the biggest move
from a 1.4 to a 24. KHTZ-FM
climbs in all its time slots though
here it moves from a 1.3 to a 2.5.

In the Orange County market
south of Los Angeles, the numbers
in the 6 a.m. to midnight shares as
well as in the dayparts show re-
semble the Los Angeles numbers.
However, solely among Orange
County stations. adult contempo-
rary KWIZ-AM outranks the other
six stations in the market.

This outlet registers a 2.6 in the 6
a.m. to midnight shares. compared
to a 1.9 in the April/May book.
KEZY-AM is proving hard rock can
survive on this band as it posts 4 2.0
for October/November. up from a
1.7 in April/May. Its sister station.
rocker KEZY-FM. comes in third
with a 1.5, up from a 1.1.

In all time slots, except 7 p.mi. to
midnight, KWIZ dominates. At
nights, KEZY-AM takes the lead
with a 2.5, up from a 1.9.

Vox Jox

NEW YORK —As tension mounts

on what new (urn the format of

WPIX-FM New York might take,
Raymond York has been brought in
from NBC’s Washington FM outlet
WKYS to be the new general man-
ager.

He succeeds Vince Cremona, who
has moved back to sister station
WICC Bridgeport as reported earlier
(Billboard, Jan. 5. 1980).

WPIX Inc. president Lev Pope,
who made the appointment. says.
“We have plans to make WPIX a
major factor in the New York radio
market.” Pope did not disclose what
these plans might be.

* %

Rob Hough has been named mu-
sic director of KTTS-AM-FM
Springficld. Mo. He has been with
the station for six years. He succeeds
Bill Perkin, who has left to join
KRMS-AM-FM Osage Beach. Mo.

Helene Wanchick has been

RADIO REVIEW

By DOUG HALL

named advertising and promotion
assistant at WCXI-AM Detroit.
* kX
Billboard's man in Philadelphia
Maurie Orodenker reports Jane
Norris has been named music direc-
tor of Metromedia’s WMMR-FM
Philadelphia. Mark Goodman, the 6
to 10 p.m. jock, has been named as-
sistant music director.
*  x *
WDEK-FM DeKalb, Il has
dropped its automation and now has
the following DJ lincup: program
director John Bell, 6 to 10 a.m.; mu-
sic director Ward Holmes, 2 10 5
p.m.; Anita Black, 10 am. 0 2 p.m..
Jeff Giessen, 5 to 9 p.m. and Ed
Knyeh, 9 p.m. to I a.m.
* Tk
KUDL-FM Kansas City oper-
ations manager Ross Reagan has
added Clint O’Keefe to the station’s
programming staff. He moves over

Holland Special Not
Just Year’s Roundup

“Number One, Musi¢c Of The
Year: *79.” Produced by Herb Hol-
land and Eric Chase, The Holland
Group. Syndicated for various re-
lease dates,

NEW YORK -On the surface this
seems like just another vear-end ra-
dio show, but it is much more than
that. It is tied in with Billboard's
Talent In Action awards, but that is
just a jumping off point for this six-
hour show to explore the music busi-
ness and where it might lead in the
1980s.

It is a highly opinionated show
quoting a number of producers,
record executives and artists. The
quotes have been well edited and in-
tegrated into the music. The show
does not just play the hits of 1979. 1t
probes the music business with a
particular AOR point of view.

Possibly one of the more contro-
versial comments included comes
from Billboard’s top single producer
of the year Mike Chapman, who af-
ter making anti-disco, anti-Barry
Manilow. anti-Fleetwood Mac, anti-
Eagles and anti-Linda Ronstadt
comments says he wishes these
people would “make room and open
the door for people who should
mean a lot in the 1980s, people who

are innovators, not following trends,
but creating them.”

Chapman predicts. “Eventually
rock will die as we all will.™ He calls
punk “distasteful and sillv™ and says
“new wave s the music of tomor-
row.”

He calls “Pop Muzih™ by M ™a
classic example of new wave. 1Us a
weird sounding number one record
and that's great for the market.”

There is insight into the record in-
dustry as CBS Records Division
president Bruce Lundvall and WEA
Corp. president Henry Droz are in-
terviewed.

Droz discusses the trap the indus-
try fell into of overproducing be-
cause of the large successes of “Sat-
urday Night Fever™ and "Grease™ in
the face of rising prices. Lundvall
tetls of the process of building Billy
Joel into a major talent on CBS.

There's a good deal of pre-1979
material covered too. such as Wood-
stock and Buddy Holly. And the gas
shortage is covered in several songs.

Holland expects to sell into major
markets for the January/February
Arbitron rating period. it should do
better than the 30 markets it was sold
into for yearend usage.

DOUG HALL

Changes Posted In Boston

® Continued from page 32

this station, has climbed slcad.ily in
the past five books from a 3.8 to 5.8
share.

Possibly the most radically
changed station in the market is
RKO’s FM outlet. WROR. Its new
program director Gary Berkowitz
has put together a whole new on-air
lincup, but this happened right after
the Arbitron.

The first indication of Berkowitz’
wisdom shows up in the December
Mediatrend. The station scores an
impressive 5.2 share, up from 2.2 in
November. As far as Arbitron goes
the station had a 33. up from 2.6,
and 3.0 a ycear ago.

The new lincup is as follows:
Frank Kingston Smith, morning
drive; Lou Josephs from WZZD-
AM Philadelphia, middays: Jim
Roberts from WPRO-FM Provi-
dence, afternoon drive: Joe Martelle

from WCSH-AM Portland. Me.;
and Bob Stewart. overnight.

The one change Berkowitz did
make before the Arbitron rating was
10 take the station off its automated
format. It continues in a contempo-
rary. if restructured format.

Sister RKO outlet, WRKO-AM, is
also undergoing some post Arbitron
changes. Program  director Harry
Nelson, who has been on board
since July. is dropping all “teen ori-
ented music. This is a conservative
marhket.” he says. “We're still con-
temporary, but we're eliminating
certain loud and abrasive records.

“This includes most of” Acrosmith—
although “Dream On™ will stay—
Cheap Trick and some of Styx. We'll
play ‘Babce’ but not the new single
"Why Me'”

In other moves in Arbitron the lat-
est book was good for classical music
WCRB-FM. which moved froma .9
to 1.7 overall and a 6 to a 2.3 in af-
ternoon drive.

from KYYS-FM (KY-102).
WNEW-AM New York veteran jock
William B. Williams made two taped
television appearances in one night,
Jan. 3: one on Frank Sinatra’s NBC
birthday party and also on ABC’s
+20/207 look at a return of the big
band sounds.
* Kk ok

KBZT-FM-San Diego was named
“San Dicgo’s entertainment station
of the year™ by the city’s Entertain-
ment Committee, ... WHN-AM
New York marks Elvis Presley’s
birthday with its own three-hour
concert special.

* * *

“Country Liberation,”™ a fotk and
country music show heard over
KCRW-FM Los Angeles and hosted
by Mike Mahaney, is now heard
from 6 a.m. to 9 a.m. Sundays as op-
posed to its previous 7 a.m. to 9 a.m,
slot.

BubblingUnderThe

__HOT100_

101—STAY WITH ME TILL DAWN, Judi Tzuke,
MCA 4113

102—MY FEET KEEP DANCING, Chic, Atlantic
3638

103—THE HARDEST PART, Biendie, Chrysalis
2408

104—BACK UP AGAINST THE WALL, Atlanta
Rhythm Section, Polydor 2039

105—YOU CAN GET OVER, Stephanie Mills, 20th
Century 2427 (RCA)

106—WHEN YOU WALK INTO THE ROOM, Karla
Bonoff, Columbia 1-11130

107—-ROCKIN’ INTO THE NIGHT, 38 Special,
A&M 2205

108—SAY HELLO, April Wine, Capitol 4802

109-AUTOMOBILE, Hausie, Millennium 11783
(RCA)

110-D0 YOU WANT TQ DANCE, Jimmy Mes-
sina, Cofumbia 1-1185

BubblingUnderThe

. ToplPs

201-XTC, Drums & Wires, Virgin VA 13134 (At-
lantic)

202-HERBIE HANCOCK, The Best of Herbie
Hancock, Columbia JC-36309

203—MARIANNE FAITHFUL, Broken English, Is-
land ILPS 9570 (Warner Bros)

204—PETER GREEN, In The Skies, Sail 1001
(Rounder)

205-YELLOW MAGIC ORCHESTRA, Horizon
SP 736 (A&M)

206—CINDY BULLENS, Steal The Night, Casa-
blanca NBLP 7185

207 -MOTHERS FINEST, Live, Epic JE 35976

208—GEORGE JONES, My Very Special Guests,
Epic JE-35544

209—THE DIRT BAND, An American Dream,
United Artists UA-LA 974

210—FEVER, Fantasy F-3580

ELECTRIC
WEENIE,

Radio’'s most popular DJ Personality
Gag Sheet since 1970, gets letters . ..

RICK DEES, KHJ . . . "Hi Tom!
Happy 1980! Congratulations on
your comedy success. Thanks for
the help.”

“For free samples of the greatest gag
service in World Radio. write:”

The Electric Weenie
P.O. Box 25-866
Honolulu, Hawalii 96825

(808) 395-9600

advosaTlg ‘0861 ‘61 AHVNNYM
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point___

Community
Involvement
For KGFJ

By JEAN WILLIAMS

LOS ANGELES—Sincc returning
to its original call letters of KGFJ-
AM. Gregg Howard. general man-
ager of the local station is instituting
promotional programs to involve the
community in the station’s activities.

According to Reginald Utley.
KGFJ's promotion director, “This is
Gregg's way of getting valuable in-
formation to the community and at
the same time compete in the ratings
game.”

Since switching trom KKTT to
KGFJ. the station has held a job-a-
thon. a dance-a-thon to raise funds
for high blood pressure. a census to-
rum and a beach blast—the bust on
angel dust. “We have many other
programs on the drawing board that
will involve the community.” says
Utlev. The station does remote
broadcasts from each location.

Due to the tremendous response
from the job-a-thon. KGFJ is gear-
ing up for a repeat on Feb. 4, but the
sccond cffort will be on a larger
scale.

Utley claims the job-a-thon has
brought new listeners to KGFJ.
“The first resulted in 5.000 jobs
being filled. The positive word-of-
mouth reaction made people want to
listen to the station to hear what we
were offering next.

“At the second job-a-thon. to be
held at the L.A. Convention Center.
we'll ry to give away 10.000 jobs.
Our first effort was held at the sta-
tion.

“This time we're having agencies
take booth space where they will list
their job openings. Todate we have
80 agencies confirmed. The job-a-
thon will run from 6 a.m.-10 p.m.."
he adds.

* * *

The Beverly Hills/Hollywood
branch of the National Assn. for the
Advancement of Colored People has
disclosed nominations for its 12th
annual Image Awards scheduled for
the Hollywood Palladium Jan. 27.

Nominations in the song of the
year/writer category arc: Gene
McFadden. John Whitehead &
Jerry Cohen, Lionel Richie. Peabo
Bryson. Nile Rogers & Bernard Ed-
wards and Dino Fekaris & Freddie
Perren.

Album of the year/producer en-
tries are Nile Rogers & Bernard Ed-
wards. Maurice White. Nick Ash-
ford & Valerie Simpson, Juck Faigh
and the Jacksons.

Best male artist: Teddy Pend-
ergrass. George Benson. Peabo Bry-
son, Barry White. Lou Rawls and
Walter Jackson. Best female artist:
Stephanic Mills. Donna Summers,
Phyllis Hyman. Dionne Warwick.
Diana Ross. Natalie Cole and Eve-
lyn “Champagne” King,.

In the best vocal group category
are: the Commodores. Sister Sledge,
the Jacksons. Earth. Wind & Fire,
Pcaches & Herb and LTD. Best jazz
artist includes: Joe Sample. Grover
Washington, Al Jarreau. Earl
Klugh. Freddie Hubbard and Oscar
Peterson.

The best blues category has
Muddy Waters. B.B. King. Ray
Charles, Bobby “Bluc™ Bland and

Esther Phillips. In the best gospel
artist or group category are: Andrae
Crouch. Mighty Clouds of Joy.
James Cleveland, the Albert McNeil

(Continued on page 88)
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*STAR Performer —singies registering great-

Billboard SPECIAL SURVEY For Week Ending 1/19/80
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(L. Ritchie), Motown 1474 (Jobete, Commodores (D. Hathaway), Solar 11739 (RCA)pe
Entertainment, ASCAP) ' ﬁ 68 5 %)%IHG MY WAY BACK (Kuumba, ASCAP)
B|u|n | WANT YOU FOR MYSELF—George Duke L R
(6. Duke), Epic 9-50792 (Mycenae. ASCA’P!) u (. Linzer, D. Raadell), Atlantic 3637 (Screen 92 . WITH YOU I'M BORN
Gems-EMI/Seasons’ Four, BMI) AGAIN—=Billy Preston & Syrecta
ﬁ 28 9 ROTATION—Herb Aipert 59 [ 58 1 12 BE WITH ME~Tyrone Davis (. Shire, C. Eonnms), Motown 1477
(A. Armer, R. Badazz), A&M 2202 (P. Richmond, D. Elfis, R. Locke). Columbia (Chech Out, BMI)
(Almo/Badazz, ASCAP) 1-11128 (Content/Tyronza, BMI) 9| 73 6 I'VE BEEN PUSHED
25 (26| 16 | | CALL YOUR NAME- Swicn Pri 70| 5| PLLTEL YOU=sergo mendes asi 8 Dt _
(:3. De Bzg%e,PG. williams), Gordy 7175 (Motown) (N. Watts), Elektra 46567 (Berma, ASCAP) 0 Whit;:‘a‘f‘g“h’d'c#a:‘d';":e"f‘gohe") o0
(Jobete, AP) , G A , P.LR.
61 | 61 | 11 | WANT YOU—witson Pickett 9.3725 (CBS) (Mighty Three, BMI)
ﬁ 32 5 mouﬂ_[m)ﬁnnt—(:mlnﬁgdores (Roussel,SSimoCn, Pncl:ett), EIMI~Amenca 8027 o | 83| 10 WITCH DOCTOR
. Williams), Motown (Merlin/Sock Cymbal, ASCAP) —Instant Funk
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AUDIE DOTSON

MILWAUKEE—Audie Dotson
attributes the success of his combi-
nation one-stop/retail store and sec-
ond store to community activity.

Dotson won’t stock headshop
paraphernalia, as an example. *I
don’t believe we can cure drug ad-
diction if the store is a part of'it,” the
one-time wig store entrepreneur at-
tests.

Doston aids soul-oriented stores
which compete with his two Beer
City locations. He's helped them
enough that they are regular cus-
tomers of his Audie’s One-Stop.
Dotson stresses that Milwaukee’s es-
tintated black population hovers at
200.000. served by three r&b stations
in the city.

A majority of the 15 black music
accounts which buy from the one-
stop state wide are within the envi-
rons of Wisconsin's largest city. Be-
cause he’s able to sell these retailers.
his advantage is carrying a larger
and more diversified group of al-
bum and single titles than he might
as just as two-store retailer.

Milwaukee’s profit outtook is

exemplified by Audic’s retail pric-
iiig. Specials on $7.98 and $8.98 al-
bums run $5.79 and $6.29. respec-
tively. and are shelved at $6.29 and
$6.97. The inventory is well-stocked
with gospel and jazz along with a
good backlog of singles, for which
Dotson charges $1.30.

Whereas several years ago his
business on a dollur volume basis
was basically 45s, he's seen a sharp
upturn in LP sales. Albums account
for 40% of the dollars run at the reg-
isters. LPs account for 70% of the al-
bum revenue. Cassettes are showing
him strong growth over the past
year. Dotson explains.

Dotson got into the industry via
the backdoor. A neighboring record
store, Gene's. near one of his wig-
shops, became available in 1972
Dotson wanted diversification. He
took over the 800 square foot store.

He credits much of his contin-
uing growth to Larry Myles, now
general manager. Myles was a radio
personality  with  excellent record
savvy. Myles still buys. assisted by
Sheila Woods.

Milwaukee Retailer Attributes
Success To Community Work

Since 1977, Myles, too, has firmed
Audic’s image locally with a one-
hour daily remote radio show from a
console in the center of the present
largest 2,800 square foot combina-
tion one-stop/store. Audie’s pro-
motes soul concerts by featuring the
attraction in a late afternoon remote
from the store. broadcast over
WNOV-AM which carries the daily
show.

Radio is the prime ingredient in
the recipe that brings in customers.
Audic’s also advertises regularly on
WLUL-FM and WAWA-FM. Sell-
ing concert tickets creates important
traffic, Dotson feels.

New stores? Dotson is cautious.
But he again points up that each
store opening means more jobs in
the black community. Sixteen are
now employed.

Dotson wants his steady climb to
continue. He admits the current re-
cession has hindered the growth pat-
tern. He is doing everything possible
to maintain profits. Right now. he is
trying to affect a returns procedure
wherein his credits would be issued
from 60 to 90 days.

Commodores Taking Care Of Business

LOS ANGELES—Running a
popular music group as a business
firm may strike some as odd. How-
ever, Motown’s six-member  pop-
soul Commodores see no conflict be-
tween music and business. In fact, its
goal is to dispel the image that black
acts can’tappeal to a wide integrated
audience. remain financially solvent
and, if desired, successfully move to
the business side of the entertain-
ment industry.

The seed for this feeling was
planted in the late 1960s when the
band members met at Tuskegee In-
stitute in Tuskegee. Ala. “There was
a difference at the time,” says Lionel
Richie, lead vocalist. “You go see the
top selling black group in a club that
held 500 to 1,000 people and they
would have to stay a whole week.

“Still, they only got $3,500 or
$5.000. You go see a white group at
Yankee Stadium, where it’s 70,000
people in one night at $15 a head,
and the group can retire at the end of
the show.”

By CARY DARLING

“Our early desire was to study the
business.” confirms trumpeter Wil-
liam King, “find out why pop
groups could put 20.000 people in a
hall and it took 10 r&b groups to
draw 3,000.”

To this end, the group talked to
managers and other artists while
they were still students at Tuskegee.
Because of its ambitions, and the
crossover nature of its music, this
year the group earned Grammy
nominations for best pop group vo-
cal performance and best r&b group
vocal performance.

To oversee the business affairs
and help it attain its goal, the Com-

modores have set up Commodore
Entertainment Corp. which involves
several areas. It covers our concert
promotion, our outside production
work and a studio complex we’re
building,” notes Richie. “It also en-
compasses all our touring, merchan-
dising and publishing.”

Despite these other areas, the
group, which also includes keyboard
player Milan Williams. bassist. and
trumpeter Ronald LaPread and
drummer Walter “Clyde” Orange.
has managed to record cight albums
since hooking up with Motown in
1973. A greatest hits compilation, re-

(Continued on page 38)

DRG LPs Hail Royalty, Rodgers

NEW YORK-—-Hugh Fordin’s
DRG Records has a “royal flavor”
to three new albums while in Febru-
ary it pays tribute to the late Richard
Rodgers in four new packages.

The label is ticing in with the de-
but of the London-originated tele-

Lester Sues Pickwick For $1 Mil

NEW YORK—Record producer
Sumner (Sonny) Lester. owner of
Sonny Lester Productions. Groove
Merchant International. Groove
Concert International and Vision
Productions. is suing Pickwick Inter-
national for $1 million charging
breach of contract, violation of
copyright laws and fraud.

In a suit filed at US. District
Court for the Eastern District of
New York. Lester charges that Pick-
wick breached licensing agreement,
dated Aug. 28. 1974. when it alleg-
edly munufactured *“hundreds of
thousands™ cutout records by such
artists as Count Basie, Lionel
Hampton and Buddy Rich.

The suit charges Pickwick with
selling these cutouts in the same
markets but at a much lower price as
the identical full line product, with-

Firm Musexpo ’80

NEW YORK—Musexpo 80 will
take place this year from Sept. 26-30
at the Americana Bel Harbour Hotel
in Miami Beach.

The hotel will house all Musexpo
activities, including office and e¢x-
hibit space, video and live talent
showcases, seminars, receptions and
dinners, as well as early registrants.

out Lester's knowledge, permission
or consent.

When Pickwick bought the master
tapes and catalog from the plaintiffs
April 4. 1977. it was through fraudu-
lent misrepresentations and conceal-
ments. the suit charges.

Black Music Assn.

Firms a Committee

NEW YORK—Seven new mem-
bers have been appointed to the
Black Music Assn.’s Standing Com-
mittee for Public Relations and Bub-
licity by the committee’s cochair-
men. Bob Altshuler and Bob Jones.
the heads of publicity at CBS and
Motown. .

The new members are: Stu Segal.
director of corporate public relations
at Polygram: Robert Rolentz. direc-
tor of corporate information for
Warner Communications: Herb
Helman. division vice president at
RCA Records; Tim Barker. public
relations officer at Garrett/Simes;
Dennis Fine, vice president for pub-
licity and press services at Arista:
Eliot Horne, manager of black music
publicity at RCA Records; and
Howard Bloom, president of the
Howard Bloom Organization.

vision series. “Edward & Mrs. Simp-
son.” with an album of the original
music by Ron Grainer plus favorites
of the Duke and Duchess of Wind-
sor.

The 6%-hour series starts Jan. 25
over 60 stations that are part of the
“Mobile Showcase.” The sound-
track is being plugged on Mobile
posters and ads heralding the pro-
gram.

Also. the label is releasing the
soundtrack of “King Story.” made
with the late Duke who abdicated as
the King of England to marry the di-
vorced Mrs. Simpson in 1936. Al-
bum features music and the voices of
the Duke, Orson Welles and Dame
Flora Robson. among others.

The label’s third royal album in-
volves a two-LP package of “Ed-
ward The King,” the tv series about
Edward Vi with Cyril Ornadel con-
ducting the London Symphony Or-
chestra.

In February, DRG will market the
London cast albums of Rodgers &
Hammerstein’s  “South Pacific.”
“Carousel” and “The King & 1. An-
other Rodgers release. an interview
with Arnold Michaelis in 1957. is
part of a two-LP also featuring an
interview with Oscar Hammerstein.
MGM originally released the pack-
age.

Jazz Group Moves

NEW YORK-—The Consortium
of Jazz Organizations and Artists
has moved to 2090 Adam Clayton
Powell Blvd.. New York, N.Y:
10027. (212) 866-9000.
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Talent

Commodores Care To Know Their Business

® Continued from page 37
leased in 1978. is the ninth Commo-
dores recording.

All have gone top 30 on the pop
charts and produced seven top 10
singles. Part of the group’s appeal is
in its accessibility and crossover po-
tential. Country even began to secp
into the band’s work with the 1977
single “Easy” and camce to full
prominence with “Sail On,” from its
latest “Midnight Magic™ album.

“I wrote a country song but not for
the Commodores.” confides Richie.
“ just felt country that day. [t was a
joke. As usual. I wrote it, logged it
and put it in my files.

“Well, our producer James Car-
michael came by my house. He
asked me if [ had any songs for the

ot

R A R

b
o

Despite Fears, DeSario |

new album. | said, ‘Do you want to
hear something crazy? and | played
this country song. He said. ‘Richie,
that’s it. Throw out whatever clsc
you've got’.” The song, “Sail On.”
went top five and is nominated for a
Grammy in the category of best pop
group performance.

The loyalty of country audiences
has not gone unnoticed by the Com-
modores. “Especially with the econ-
omy the way it is, we know what's
going on with the touring situation,”
states McClary. “A lot of name acts
aren’t filling halls. We think about
how tough it is for people to decide
what to spend their money on. We
try to put all these elements into all
of our projects. and our albums are
no exception.”

o

' Pops Up On the Charts |

LOS ANGELES-It seems odd

that a top 30 hit can be born out of

fear on both the partof the artist and
producer. That's the case with Teri
DeSario’s “Yes, I'm Ready™ and her
current  Casablanca  album,
“Moonlight Madness.” Both are
produced by H.W. Casey, alias K.C.
of Sunshine Band fame.

“I was skeptical,” claims DeSario.
“because my first recording experi-
ence was pure hell for me. It took
awhile to trust anyone again.”
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DeSario’s first album. out in late
1978. was produced by Barry Gibb
in Miami and the two did notalways
sec eye to eye. “I had a lot of bad
feelings about the first record,” she
says. “It's not that Barry did any-
thing I would resent fater on and he
was interesting to work with but for
this record, I wanted some fresh in-
put.” she comments. “I wanted to get
away from Miami because it had the
whole stigma of Bee Gecism around
it

She hooked up with Casey, a
friend since childhood. for her next
producer. Both left the familiar ter-
rain of Miami for the comparatively
stranger strects of Los Angeles. “I
was scared because Teri wanted to
come to L.A. to do the album.” says
Casey. who has done production but
mostly in Florida. “I was also afraid
that, because of her bad experience
before, she wasn’t going to believe in
me and it wouldn't work.”

“Also. I was scared because he has
a distinctive sound and my sound is
so different. We were both pretty
scared,” admits DeSario.

However, the pairing worked so
well that two of the cuts on the
LP—including the hit “Yes, I'm
Ready”—feature Casey on vocals as
well. The album is a mixture of r&b
flavored ballads and uptempo
songs.

“We originally picked out the
song just for Teri and we were sing-
ing it on the plane on the way to Los
Angeles. Everyone on the plane

(Continugd on page 39)

IT TAKES TALENT
TO COVER TALENT...

And covering the world of
live music — from rising star to
superstar—is one of our

many talents.

TALKING TALENT AND
MEANING BUSINESS.

Billboard-

Musical diversity for the band was
also spawned at Tuskegee. “We con-
stantly worry about our audicnce
not being up with us as far as musi-
cal changes.” states Richie. “But.
when we first started, if you were a

Billboard photo by Chuck Pulin
BLONDIE PRACTICE—~The mem-
bers of Blondie rehearse for their
European tour at the SIR Studios in
New York.

Midwest Charms
Hyped At Forum

By EDWARD MORRIS

COVINGTON, Ky.—In a contin-
uing mission to spotlight the musical
assets of the Midwest, Forum Pro-
ductions hosied its second annual
industry get-together in December
for selected music directors, DJs, la-
bel reps, media and others active in
the record business.

Billed as “An Explosive Event,”
the party included among its more
than 200 invited guests. Mercury’s
Faith Band and Colin Burn, general
manager of EMI in London. Last
year’s event featured Exile and Nick
Gilder. as well as their producer,
Mike Chapman. Both parties were
held at Forum’s 24-track studio in
this Cincinnati suburb.
~ Forum’s board chairman, Jerry
Warner, insists that his main con-
cern in sponsoring these affairs is
not to promote business for his com-
pany, but to demonstrate that the
Midwest has all the clements neces-
sary for making it a national center
of musical activity. “After all.”
Warner observes, “the Muscle
Shoals scene started with justa small
studio.”

Last year, Exile recorded its
“Mixed Emotions™ album at Forum,
and Mike Chapman mixed
Blondic’s “Parallel Lines” there.
Exile has since cuta second album at
the studio.

Despite the fact that Forum foots
the sizable transportation and lodg-
ing costs for many of its party guests,
the affairs themselves are models of
lowkey promotion. There are no re-
ception lines, speeches, announce-
ments. or performances. “We want
the people in the business to meet
and talk to cach other here and have
a good time,” Warner says.

Another way of beating the drum
for the region, Forum publishes a
newsletter, Midwest Connection.
that is filled with music-oriented
features as well as information
about recording studios and artists
in the Midwest. It is mailed free to
anyone who requests it.

(Continued on page 39)
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white band, you played certain
songs. If you were a black band. you
played certain songs. Well. we came
along and said. ‘we're going to play
some Cream.

“This was on a black campus and
right in the middle of the civil rights
movement and the awareness of
blackness. But, I went to everybody’s
house and they had a Rolling Stones
album or a Three'Dog Night album
in between the Temptations and
Smokey Robinson. There were Bob
Dylan people sitting in the corner.
Suddenly I realized. if everybody’s
into categories, what in the hell are
they doing with a Dylan album?”

The next LP, untitled as yet and
tentatively set for April release, con-
tains rock and gospel touches. “On
‘Jesus Love’ we're going to have a
choir sing with us,” says McClary.

Some have criticized black acts for
not putting enouch messages in their
songs but the group takes no out-
ward political stances in its music.
“I've been tempted on many occa-
sions to write a political song.” be-
gins Richie, “but there was a phrase
that was said to us that I use as my
cornerstone, and it is ‘We're musi-
cians, not politicians.” ™

However, he denies his music is
meaningless. “I like to, as much as
possible, make people aware of
themselves. There are ways of saying
the government without actually
saying ‘the government,” adds
Richie, who notes “Wake Up Chil-
dren” from the upcoming LP may be
more political than usual.

“Atone point, it was casy (0 write
an album and say the whole world’s
dancing. Now. there are so many
burdens from business and govern-
ment. that it would be strange to put
out an album which says the world’s
dancing when the world is dying.”

The Commodores don't plan to
end like the Beatles in one respect—

" breaking up. Though Richie is front

man and gets much of the attention.
the group appears as strong as ever.

“At the moment, there are no solo
albums,” says King. “However, we
just take it one step at a time. You
don’t make up rules and regulations
that are going to strangle you.

“The whole thing is. if you have
something that works. leave it alone.
If you get into a lot of outside activi-
ties. it curtails your inside activities.
So far as we're concerned, it’s all
hands on deck for the Commo-
dores.”

Upcoming projects may include
the soundtrack to a film called “Un-
derground Aces” and LaPread is
producing a group called Seventh
Wonder.

“Speaking of Richie’s command-
ing stage persona, McClary notes:
“We don’t have any jealousics about
who they write the letters to or
scream at. It’s all about winning. If it
takes King standing on his head
playing the trumpet, that’s what
we’ll putin the next show.”

Richie says all members contrib-
ute to the writing of the music, pro-
duction and business affairs. As for
a solo album, he says, “In time. |
think a solo LP is inevitable but the
idea now is to have enough for the
Commodores.”

Five or 10 years down the road is
too hard for Richie to imagine.
“Who would have known, five ycars
ago, we would consider a country
song?” he says. “We like to think of
our careers as surprise packages.
There’s no end to what we can get
into—it takes time, a lot of study and
application. So. to say where we will
be in 10 years. five years or even next
week is impossible.”

Barretto Makes Comeback

NEW YORK-—After a four-year
absence from the music industry due
to an auto accident in which he al-
most lost the use of his right hand.
Latin percussionist Ray Barretto is
making a comeback with a new LP
entitled “*Rican/Struction™ on the
Fania label.

Barretto. who has had several hits
with his own band on Fania and At-
lantic Records. recently signed a
new five-year contract with Fania
prior (o the release of “Rican/Struc-
tion.”

“The title is symbotlic because it is
related to my personal life.” says
Barretto. "and to the struggle of the
Latin community in many countries.
I was completely devastated because
I thought I would never be able to
play again and atone point [ was go-
ing to commit suicide, but with the
help of my friends I reconstructed
my entire life.”

Barretto’s music, based in salsa,

Miami’s Marchant
Cops Emmy Award

MIAMI-Omar Marchant.
branch and professional manager at
the Pcer-Southern Organization
here and a television and radio per-
sonality, was recently honored by
the National Academy of Television
Arts & Sciences with an Emmy
Award. .

Marchant won the prestigious
award in the special programs cate-
gory as producer and master of cere-
monies of “El Amor.” The show fea-
tured such international performers
as Julio Inglesias. Celia Cruz. Celi-
Bee, Guillermo Alvarez Guedes, Isa-
bel. Luisa Maria Guell and Braulio.

combines clements of jazz as well as
the European ballad form. [t is
punctuated throughout with African
percussive touches. Barretto. who
has recorded with many jazz stars
over the years, manages (o combine
primitive and sophisticated
rhythms.

i

Billboard photo by Luis Antonio Lugo
Ray's Night: Barretto appears at the
Kool Salsa Festival at Madison

Square Garden in New York.

“I wanted to get not only tradi-
tional Latin sounds, but also some-
thing more universal,” he says. “Not
everybody likes rice and beans and
‘Rican/Struction’ is the kind of mu-
sic people can dance to or listen to
without feeling they’re hearing pure
salsa.”
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Talent

Memphis Sunshine Firm Opens Doors To New Talent

MEMPHIS—Sunshine Manage-
ment Corp. here, a newly formed,
full-service operation for artists, pro-
ducers and writers, is in the process
of scouting for new talent.

The firm already has signed
Phyrework, a group which had a
self-titled LP on Mercury in 1978.

According to Jud Phillips Jr.,
president of the company, “Sun-
shine will manage all aspects of ca-
reer development.” Services will in-
clude artist development and
management, label placement and
promotion, writer development and
music. publishing and public rela-
tions.

“We will monitor and supervise
recording contracts after they are
consummated to insure our clients
are not lost in the shuffle. We plan to
audition and develop writers for our
publishirz arm and will be actively
pursumg}s\cement of their material
with various\artists,” says Phillips.

Assisting Pfulhps in his new ven-

Teri DeSario Hits

® Continued from page 38

liked it, so we decided to do the same
thing in the studio,” he says.

“We may do an entire album to-
gether in the future. We've got a lot
of stuff in the can right now,” adds
DeSario, who does not feel over-
shadowed by Casey.

The inclusion of such oldies as
“Yes, 'm Ready” and “Dancing In
The Streets” is not seen as a stum-
bling block to credibility with an au-
dience which may have fond memo-
ries of the originals. “I always like to
do other people’s songs but if some-
one didn’t send me a good song, I
figured the most logical thing was to
go back and find an oldie that could
be done over,” explains Casey.

She plans to record and copro-
duce the next effort in Los Angeles
with Casey and her husband, ar-
ranger Bill Purse. A former jazz
singer, DeSario says the next LP
can’t be categorized.

“I'm not going to follow trends
anymore,” she says. “You lose your
creativity when you follow trends.
I'm just going to pick out the songs
which I like best and not be afraid to
do different kinds of arrangements.
IYll be a little more fun.”

Midwest’s Charms
® Continued from page 38

Under the Forum Productions
corporate umbrella are companies
for record promotion and publish-
ing. Gary Foster, one of Forum’s
owners, says the studio can offer
basic management services, too.

Julie Godsey, who formerly
worked records for both RCA and
CBS, now heads Forum Promotions.
Bill Halverson, whose engineering
credits range from Crosby, Stills and
Nash to Bad Company, is the Fo-
rum’s resident producer and engi-
neer.

U.S.-Tokyo Link

LOS ANGELES—Tom’s Cabin
- Productions of Japan has named
Lloyd Segal as its American contact
for lining up U.S. acts for Japanese
tours. Segal is the manager of Nick
Gilder, the Dixie Dregs and Terry
Reid.

Tom’s Cabin is owned by pro-
moter Hiroshi Asada who claims to
have presented such acts in Japan as
Elvis Costello, Graham Parker, Ian
Matthews, Nick Gilder, the Babys,
Jesse Colin Young, Tom Waits,
Richie Havens and the Talkmg
Heads, among others.

ture are Harold C. Streibich, vice
president, and Judy Wilkinson, ex-
ecutive secretary.

Sunshine’s offices are at 2000
Madison Ave. in Ardent Recording

By ROSE CLAYTON
Studio. This is the same location
where Phillips served for 18 months
as Southern regional general man-
ager for Mercury Records.

Prior to working for Mercury,

Phillips was an associate of Don
Kirshner’s Rock Concert in New
York.

Streibich, who is presently serving
as president of the NARAS Institute,

has been in entertainment law and
music publishing more than 18
years. He also has lectured on enter-
tainment and music law at several
universities.

Billboard.

ADynamic(

rousel of 5o

Inthe April 26th Issue (Advertlsmgl)eadlme Aprll4 1930)

Il who are part of this dynamic carousel

of sound will want to take part in
Billboard’s Spotlight On Nashville—
the ideal spot for your advertising message
to document your contribution and par-
ticypation.

The Nashuville music scene continues
to expand in Pop, Gospel, Adult Contem-
porary, Soul, Disco, Jazz and Country—
virtually every form of music—calls
Nashuille home.

And much more.
Nashuville is also deep into full

scale International Record Promo- =

tions, Motion Picture and Tele- i
vision Soundtracks, Commercials,
and Jingles. Billboard’s Nash- = =
ville Spotlight will light up this [

total music scene so the world can "\,

see 1t as never before. Illuminating —

the role of BMI, ASCAP, SESAC,

WwWwWw.americanradiohistorv.com

CMA, Gospel Music Association, NARAS -
and Nashuville Music Association. Focusing
on publishing companies, labels, writers,
booking agencies, sound studios. Revealing
insights on leading producers, managers,
international recording acts that record in
Nashuille. Exploring the full spectrum of
Nashuille creativity. Billboard’s Spotlight
on Nashuville in the April 26th issue.

Bonus Distribution: IMIC '80,
Washington, D.C. There’s no better way to
let the entire world know. Reserve your

y advertising space now! Contact
John McCanrtney, Billboard’s

Nashuille ad representative at

(615) 748-8100, or your local

Billboard representative.

Ad Deadline: April 4
Date of Issue: April 26
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Billboard photo by Chuck Pulin

On Live: Desmond Child & Rouge, Maria Vidal, Myriam Valle and Diana Gras-
selli, perform on ‘‘Saturday Night Live.”

TV Appearance Allows Child & Rouge
To Gain Promo Edge On New Single

By ROMAN KOZAK

NEW YORK—An appearance on
“Saturday Night Live” in late De-
cember allowed Capitol’s Desmond
Child & Rouge to premiere
“Tumble In The Night,” its new
single to a nationwide audience, giv-
ing Capitol’s promotion department
an edge in breaking the record.

The single is off the recent “Run-
ners In The Night,” LP, and Roy
Erikson, comanager of the band
with Matthew Mark at Starflight
Management, says the performance
was coordinated with Capitol so that
label promo reps could alert pro-
gram directors and music directors
around the country to be looking for
1t

“ ‘Runners In The Night' is 100%
rock’n’roll,” says Desmond Child,
who along with Diana Grasselli,
Myriam Valle and Maria Vidal form
Desmond Child & Rouge. “On the
new album we’ve combined our
complex vocal arrangements with
elements of new wave. It’s a very raw
album for us.”

Desmond Child & Rouge is a vo-
cal group, “probably the only one
like the *50s groups,” claims Child,
where none of the principals plays
any instruments, concentrating in-
stead on singing and choreographed
movements. On tour it uses a back-
ing band.

Before adopting its current rock
style the group had gone through a
number of changes. It started out
playing the New York cabaret cir-
cuit before being signed to Capitol
after an appearance at Trax, a New
York industry hangout. The debut
LP, released in January 1979,
yielded the mainstream rock “West
Side Pow Wow” and the r&b/disco
flavored “Our Love Is Insane.” In
addition, Child wrote and the group

recorded the title song from the
“Warriors” film, “(Warriors) Last Of
An Ancient Breed.”

In terms of outside projects Child
cowrote with Paul Stanley “1 Was
Made For Loving You,” which has
turned out to be the biggest world-
wide hit single for Kiss todate.
Meanwhile, the three women in
Rouge have appeared with Gilda
Radner in the “Gilda” Broadway
show, which led to the tv appear-
ance.

Desmond Child & Rouge is
signed to Premier Talent for book-
ings, but the band plans no tour
dates until there is more action on
the single and the LP.

Denver’s Rainbow Celebrating

DENVER—-The Rainbow Music
Hall celebrates its first year of oper-
ation Jan. 26.with two shows by Rick
Derringer.

The theatre, run by Feyline
Presents, Inc., opened Jan. 26, 1979
with a show by Jerry Jeff Walker.

Within that year the showplace
has done “close to 200 shows,” ac-
cording to theatre manager David
McKay. Some of the top music
names have played there, from Ricki
Lee Jones to Leon Russell.

This month has possibly been the
slowest since the 1,280-seater
opened, with only Rick Derringer,
Pat Benatar and the Police sched-
uled by the first day of the year.
Usually there has been at least one
show a week, sometimes as many as
three or four.

McKay will readily agree that it is
one of the most successful business
ventures to open in Denver in the
past year. “It has been one of the
biggest successes. More than 150,000

By DICK KELLEHER

persons have passed through the
doors,” he states.

There will be some “surprises” on
the Rainbow’s first anniversary.
McKay promises, but gives no indi-
cations of what they will be.

A special event will“be that Der-
ringer will perform two shows, the
first for a paying audience and the
second one for an audience that gets
in free. McKay says FM station
KAZY will be giving away tickets to
its listenecrs for the second show.
Show times are scheduled for 7:30
and 10:30 p.m.

This is not the first time a radio
station has sponsored this sort of
event. A similar promotion took
place last fall. Most show times are
at 7:30 p.m.

Chuck Morris, vice president of
Feyline, books the acts for the Rain-
bow. When asked how he chooses a
band or act, he says, “there are five
or six variables” which include air-
play, record sales, word of mouth

and “national! charts are last.” He
states that a large part of it is a “nat-
ural hunch.”

This hunch has paid off, for both
McKay and Morris claim a sellout of
85%-87% of all the shows that have
been presented.

“I don’t think there’s a theatre
(with live music) in the country
doing the percentages we are,” Mor-
ris brags.

One of the reasons for the large
percentage, Morris says, is that care
is taken to make sure acts get the
promotion, image building and ad-
vertising Feyline thinks they should.
Morris cites Blackfoot as one of the
acts that is bigger in Denver than in
most of the nation, thanks to several
appearances at the Rainbow. There
are several other groups that have
had two or more billings at the
theatre, including the Police which
will be in this month for second ap-
pearance within a year.

TOP QUALITY

% "8x10

“:ﬂ. PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCXK

BLACK & WHITE 8x10s
500 - $41.00 1000 - $59.00

COLOR PRINTS
1000 - $283.00

SENO 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUOE TYPESETTING ANO FREIGHT
SAMPLES ON REQUEST

/o PICTURES

1867 E. FLORIDA ST.

SPRINGFIELD, MO. 65803

APPEAL N.J.
NO-ROCK LAW

SEA GIRT, N.J.—Hote! and club
owners at this resort plan to appeal a
city ordinance recently passed by the
Borough Council that prohibits
disco and rock bands from perform-
ing at local clubs.

Robert A. Coogan, area attorney,
engaged by the owners of Parker
House Hotel, says the issue is a con-
stitutional problem. Borough attor-
ney Gilbert H. Van Note says the re-
sort is prepared to defend the
ordinance.

The ordinance was adopted Nov.
13. It prohibits live rock or disco en-
tertainment and limits the noise
level of any type of music eminating
from a nightclub.

The ordinance was proposed after
residents complained about noise at
the Parker House last summer.
Mayor Thomas Black held that rock
and disco music was not compatible
with the community and the ordi-
nance was designed to discourage
disco and rock fans from “infil-
trating” into the community.

Edward F. Pucciarelli, manager of
Commore Stockton’s, another local
club, also is prepared 1o join Parker
House in the appeal, as are a num-
ber of other club owners.

Talent Talk

Two more Iran-related singles
have arrived at Billboard’s offices:
“World Gone Mad,” a 45 on RAL
Records in Chicago, written and
sung by Evanston, Ill., stockbrocker
Dick Luebbe with Bill Flosi; and “I
Ran Iran” by David Lampell. “I Ran
Iran” is a 12-inch disco single, for
those who want to commiserate with
the hostages’ plight while on the
dance floor.

Arrangements are being worked
out for Melissa Manchester to ap-
pear at the Metropolitan Opera
House in New York, where she was
an usherette 15 years ago. She says
she still has the uniform. ... On her
next album Linda Ronstadt plans to
include three songs by the Cretones,
an L.A.-based new wave band
which will have its own LP out on
Planet Records soon. ... Cars
singer/bassist Ben Orr lost his gui-

tars, his art collection and just about
everything else he owned when the
Boston apartment complex where he
lived burned down.

Having in the past sent Christmas
cards where they sold tickets to the
nativity one year, and sent 500 Ital-
ian lire as a rebate last year, the Bot-
tom Line owners this year reflected
the spirit of the season with a picture
printed on brown paper showing
Stanley Snadowsky and Allan Pep-
per reduced to a wardrobe of
wooden barrels. They also want
their 500 lire back.

Also in the same spirit was the
Arista/U.K. chain letter type of card
which contained a list of recipients
urging them to ““tick and pass on, in
view of these frugal times.” . .. A bit
more generous was the card from the
E.G. Group which contained a
soundsheet of Robert Fripp playing

Eagles In Florida

LOS ANGELES—The Eagles are
set to begin the winter leg of a “Long
Run” worldwide tour at the Tampa
Stadium, Tampa, Fla., Jan. 26. The
group, having already performed 28
shows in 23 U.S. cities, is scheduled
for concerts in North and South
Carolina, Tennessee, Texas, Loui-
siana, Mississippi, Oklahoma, New
Mexico and Florida.

Joe Perry, former lead guitarist of
Aerosmith, pacts with Columbia
Records. He is in the studio with
producer Jack Douglas working on
his solo LP. Singer/songwriter Jim
Stafford to Casablanca Records. . ..
Comedian Gallagher to United Art-
ists Records. The comic’s debut LP is
slated for release later this month.

Levi & the Rockats to Lloyd Segal
Management. ... Lorimar Records
inks singer/songwriter Bill Martin.
... Dixie Dregs to Arista Records.
Formerly with Capricorn Records,
the rock band is now recording its
debut Arista LP in Atlanta.

Jimmy Dean to the Jim Halsey Co.

Signings

for worldwide management and
booking. . . . Gene and Dean Boyer to
Sabre Records in Nashville. . . . Shir-
ley Caesar to Word Inc. for record-
ing. Her albums will be released on
the company’s subsidiary label,
Myrrh, with Ken Harding produc-
ing. ... songwriter/artist Bobby Da-
vid to Warner Bros. Music in Nash-
ville.

Spanish singer Miguel Gallardo to
Ariola in Barcelona. Distributed in
the U.S. by Caytronics, the first LP
will be released within a few months.
... Felito Felix from Puerto Rico ex-
clusively to Caytronics. His first LP
will be released early in April. ...

Spectrum Delays Seating Decision

PHILADELPHIA—Final deci-
sion on whether general admission
or festival seating will be discon-
tinued at the Spectrum, 19,500-seat
entertainment and sports complex
here, will be made by Allen B.
Flexer, president of the facility.

With sports events booked solid
for the next few weeks, followed by a
Feb. 19-27 booking for the “Ice Ca-
pades,” it is not expected that rock
concerts will be resumed until the
spring.

“The Spectrum,” says Larry Ru-
bin, public relations chief, “has not
definitely decided to discontinue
general admission concerts as yet.
We are revigwing the situation and
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will make a determination in the
near future.”

Rubin says the decision will not
be affected entirely by the tragedy at
the Who concert in Cincinnati. The
Spectrum has had no problems with
crowd control. Last year it effec-
tively curbed rowdyism of fans in
lighting firecrackers and throwing
pop bottles and beer cans at the per-
formers by enlisting the help of local
radio stations and the performers in
an educational campaign.

“It’s not the general admission
that creates the problem,” says Ru-
bin, “it's how you run your build-
ing.”

“Silent Night” a la Frippertronics.
Fripp also performed live at the Mu-
sicians Magazine awards/Christmas
party at Blue Rock studios in New
York. Supplying their own enter-
tainment that evening were the staff-
ers of Rolling Stone, who formed
the Dry Heaves as a house band with
Jann Wenner on bass guitar. Drop-
ping by to check the competition was
Mick Jagger.

To promote the new LP “Life At
The Hop” by XTC, Virgin Records
threw a hop party at SIR studios in
New York, catered by Nathan’s.
Dave Glew, Atlantic’s senior vice
president and general manager, and
writer Toby Goldstein won awards
for the “hoppiest” costumes. ...
Harry Chapin has been signed to do
the soundtrack for the upcoming
film “Mother And Daughter: The
Loving War” for Edgar J. Scherick
and Associates, producers of the film
for ABC-TV.

Touring solo for the first time will
be Robin Williamson of the Incred-
ible String Band fame when he treks
to the U.S. and Europe this spring.
His series of one-man shows will re-
tain the String Band’s unique blend-
ing of contemporary and Old World
music while adding elements of
theatre and magic to the perform-
ances.

Further signaling the emerging
comradery between rock and disco is
the addition of “New Wave Night”
at Flippers, an L.A. roller disco club.
New wavers will perform two shows
every Tuesday night at the West
Hollywood spot. Expecting the com-
pletion of a dance floor by February,
the club’s management has lined up
such local notables as the Naughty
Sweeties and the Rubber City
Rebels.

A take-off of one of last year’s
most popular singles, “My Sha-
rona,” was recorded in the men’s
room of college station KCPR-FM
San Luis Obispo, Calif., by deejay
“Weird Al” Yankovie, and is being
released by Capitol Records. “My
Bologna,” written and performed by
the 20-year-old Cal Poly student,
was first played by Barry Hansen,
aka Dr. Demento, on his syndicated
program. Bruce Ravid of Capitol’s
a&r team heard the single and ob-
tained a copy to play for the Capitol
quartet which inspired the parody.
Reportedly, the Knack got the joke
and so did a&r chief Rupert Perry,
who agreed to release the single.

ROMAN KOZAK &
SHAWN HANLEY
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Billboard SPECIAL SURVEY For Week Emding 1/6/80

Top Boxoffice.

e Total Ticket
£ | ARTIST—Promoter, Facility, Dates Ticket Price
& | DENOTES SELLOUT PERFORMANCES Sales Scale
Arenas (6,000 To 20,000)
1| GRATEFUL DEAD-BIll Graham Presents, Aud. Arena, | 32,500 | $9.50-$17.50
Qakiand, Calif., Dec. 26-31 (5)
2| STYX/APRIL WINE-Wolf & Rissmiller Concerts, 32,597 | $7.75-89.75
Forum, LA, Calif., Dec. 19 & 20 (2)
3| TODD RUNDGREN & UTOPIA/RICK DERRINGER— 30,880 | $9.25-$10.25
Belkin Productions, Colis., Cleveland, Ohio, Dec. 31
& Jan. 1
4| ALLMAN BROTHERS/PURE PRAIRIE LEAGUE/POINT | 27,507 | $9.50-$10.50
BLANK—Ruffino & Vaughn/Ron Delsner, Colis.,
Uniondale, N.Y., Dec. 30 & 1/6 (2)
5| STYX/BABYS—Bill Graham Presents, Cow Palace 29,000 | $8.50-$9.50
San Francisco, Calif., Jan. 5 & 6 (2)
6 | OUTLAWS/MOLLY HATCHET/38 SPECIAL—Beach 20,407 | $8.50-$12.50|
Club Booking/Celiar Door Concerts/Albert
Promotions, Civic Center, Lakeland, Fia., Dec. 30 &
| 31
7 | CHEAP TRICK/MOON MARTIN—Avalon Attractions 14,886 $12.50-$15
Forum. L.A.. Calif., Dec. 31
8 | WILLIE NELSON/BONNIE RAITT/DELBERT 14,652 [$11.50-$13.50
McCLINTON—Pace Concerts/Louis Messina.
Summit, Houston Tx., Dec. 31
9 [ BLUE OYSTER CULT/GAMMA/SVT-Bill Graham 14,500 | $12.50-$15
Presents. Cow Palace, San Francisco, Calif., Dec. 31
10 | TOM PETTY & THE HEARTBREAKERS/CHUCK 14,500 $12.50-$15
BERRY/EDDIE MONEY/FABULOYS POODLES—Bill
Graham Presents, Colis., Oakland. Calif.. Dec. 31
11 | CHEAP TRICK/MOON MARTIN—-Avalon Attractions, 13,933 ($10.50-$12.50
Arena, Long Beach, Calif., Dec. 30
12 | MAX WEBSTER/SAGA/PRIVATE EYE/BOB SAGET— 13,700 | $9.50-$10.50
Concert Productions Int'l., Maple Leaf Gardens,
Toronto, Canada, Dec. 31
13 | THE WHO-Cross Country Concerts, Colis., New 10,700 | $9.50-$10.50
Haven, Ct., Dec. 15
14 | WILLIE NELSON/BONNIE RAITT/DELBERT 12,701 | $7.50-$8.50
| McCLINTON—Pace Concerts/Louis Messina
Convention Center, Ft. Worth, Tx., Dec. 30
15| ALLMAN BROTHERS-Cross Country Concerts, Colis., 9,900 | $8.50-$10.50
New Haven, Ct., Dec. 31
16| DEVO/DOVE/X-Avalon Attractions, Arena, Long 9,446 $8-$10
Beach, Calif., Dec. 31
17 | BLUE OYSTER CULT/GAMMA/PAT TRAVERS—Avalon 9,280 | $7.75-39.75
Attractions, Arena, Long Beach, Calif., Dec. 28
18 | CHEAP TRICK/MOON MARTIN—-Avalon Attractions, 8,367 | $8.75-$9.75
Sports Arena, San Diego, Calif.,, Jan. 2
19 | CHARLIE DANIELS/WET WILLIE/NEW RIDERS— 10818 $8-39
Sunshine Promotions, Mkt. Sq. Arena, Indianapolis,
Ind,, Dec. 31
20 | WILLIE NELSON/BONNIE RAITT/DELBERT 10,257 | $7.50-$8.50
McCLINTON-Mid-South Concerts, Colis., Memphis,
Tenn., Dec. 27
21 | OUTLAWS/MOLLY HATCHETT/38 SPECIAL-Cellar 9,970 | $8.25-88.75
Door Concerts/Beach Club Booking, Sportatorium,
Miami, Fla., Dec. 28
22 | OUTLAWS/38 SPECIAL/STILLWATER-Jet-Set 9475 $7-38
Enterprises, Colis., Jacksonville, Fla., Dec. 29
23 | ALLMAN BROTHERS/PURE PRAIRIE LEAGUE—Cross 8,600 | $7.50-$8.50
Country Concerts/Don Law Co., Civic Center,
Springfield, Mass., Dec. 26
24 | CHEAP TRICK/MOON MARTIN—Avalon Attractions 7,200 | $8.50-$9.50
l Swing Aud., San Bernadino, Calif., Dec. 29
Auditoriums (Under 6,000)
1| TEDDY PENDERGRASS/MARSHA WARFIELD-Circle 20,994
Star Theatre, Circle Star Theatre, San Carlos, Calif.,
Dec. 19-23 (6) -
2| GRATEFUL DEAD-Monarch Entertainment/NEO 6,434 | $9.50-$10.50
Space, Mem'l Hall, Kansas City, Mo., Dec. 10 & 11
0
3| SOUTHSIDE JOHNNY & THE ASBURY JUKES— 6,656 | 8.50-$10.50
Monarch Entertainment, Capitol Theatre, Passaic,
NJ., Dec. 29 & 31 (2)
4| ATLANTA RHYTHM SECTION/LE ROUX—Ruffino & 5454 | $6.50-$7.50
Vaughn, Boutwell Aud., Birmingham, Ala., Dec. 28
5| ALLMAN BROTHERS/POINT BLANK—Monarch 3,279 $10-$12.50
Entertainment, Capitol Theatre, Passaic, N.J., Jan. 5
6| ATLANTA RHYTHM SECTION/WET WILLIE—-Sound 4900 $7-$8
Seventy Productions, Mem'l Aud., Chattanooga,
Tenn., Dec. 27
7| PABLO CRUISE/HUEY LEWIS—BIll Graham Presents, 2,851 [$10.50-$11.50
Paramount Theatre, Oakland, Calif., Dec. 31
8| ALLMAN BROTHERS—-Monarch Entertainment, 2,800 $9.50
Palace Theatre, Albany, N.Y., Jan. 2
9 [ ATLANTA RHYTHM SECTION/LE ROUX-Sound 3,239 | $7.50-$8.50
Seventy Productions, Municipal Aud., Panama City,
Fla., Dec. 29
10 | NRBQ/AZTEC TWO-STEP-Banzini Brothers 2,500 $8.50-810
Productions, Stage West, W. Hartford, Ct., Dec. 31
11 | BABYS/THE BEAT—Avalon Attractions, Civic Aud. 2239 $10
Santa Monica, Calif., Dec. 31
12 | SOUTHSIDE JOHNNY & THE ASBURY JUKES/THE 2,300 | $6.50-$8.50
BEAT—Brooklyn College Concerts, Whitman Hall,
Brooklyn, N.Y., Dec. 14
13| RORY GALLAGHER/GARY MYRICK—Avalon 1,655 | $7.50-$8.50

Attractions, Stardust Ballroom, L.A., Calif., Dec. 20

Gross

] Receipts

$343,435*
$296,184*
$286,563

$281,996

$246,500*

$210,466*

$203,988*

$189,500

$182,483*
$181,288*

$148,966*
$136,630

$111,595*

$107,948 |

$99,958*
$92,601
$88,379
$88,269

$86,771

$84,741

$80,136

$73,772

$70,967

$61,200*

$9.75| $194,548

$66,104*

$62,334*

$39,378*
$38,353*
$36,608*

$31,826*
$26,600*
$25,103

$22,390*
$22,390
$16,600

$12,585

Talent

FRANK SINATRA

Caesars Palace, Las Vegas

The venerable crooner celebrated his 40th
year in show business by reliving his musical
past and introducing his recorded future during
his stay here.

For a $35 a person show charge in the Circus
Maximus room, the Sinatra buff got to see the
64-year-old charismatic lyric interpreter in fine
form, enthused with the music he sings today
and charged up over the February release of his
first three-record set on Reprise called “Trilogy"
for which he spent a good amount of the one-
hour set plugging and performing three tunes
from the upcoming retrospective project.

The “Trilogy” works were the most inter-
esting of the program, with Vinny Falcone lead-
ing the 38-piece Caesars Palace orchestra in the
appropriately shaded charts by Gordon Jenkins,
Billy May and Don Costa, three of Sinatra's key
orchestral arrangers.

Working with a music stand, Sinatra limited
his physical movements to dig into the fyric of a
new Gordon Jenkins composition, “I've Been
There,” an excerpt from a 36-minute operatta,
as Sinatra called it, by Jenkins.”

The second ballad from the LP, “It Had To Be
You,” is a tune Sinatra said he had never re-
corded in his career. His soft, yet persuasive
reading made the tune a very personal state-
ment.

Personal statements were the cornerstone of
Sinatra's tunes as his smooth phrasing, his con-
trol over dynamics and his solid sensitivity with
a lyric's delicate intrusions, all melded together.

“Summer Me, Winter Me,” a Johnny Mathis
evergreen, has now entered Sinatra’s repertoire
and he should add this tune to such other pow-
erhouses he does like "Send in The Clowns,”
since the song’s human qualities are what en-
able him to inject such pathos. It was the third
work from the LP and again another tune never
recorded by Sinatra.

The tunes that have been recorded and have
been done for years in-person which were re-
prieved in the Jan. 5 show under review included:
"l Hear Music When 1| Look At You" (the
opener), “The Best Is Yet To Come” (with a
slow, extracting jazzy feeling in which he forgot
the lyrics, commented “where the hell is it,” re-
gained his position only to fumble a second
time, but maintained his cool, kept a warm
smile on his face and asserted his positive con-
trol over the situation, a swagger of his head a
sway of his shoulders all showing the audience
he was in command), “Long Lost Love,” and
“The Lady Is A Tramp.”

When Sinatra rides with the jump tunes like
“Tramp” there remains the strained quality in
his voice which has been with him since he
came out of retirement six or so years ago.

When he croons a ballad, his voice is just su-
perb and when he works with a tune which al-
lows him both relaxed and dynamic passages
like “Something,” it is the best of vocal worlds.

Sinatra's key sidemen led by pianist Falcone,
included guitarist Al Viola, trumpeter Charley
Turner, bassist Gene Cherico and drummer lrv
Cottler.

Closing the program were the welcome “My
Way,” “I've Got You Under My Skin"" and "“New
York, New York,” which he had stumbled over
several nights earlier on his NBC-TV birthday
special. For this gambling crowd he did it per-
fectly.

Seeing this show business legend perform—
as this reviewer had done on many occasions—is
like being witness to a personal experience be-
tween artist and public. There is much love in
the room when Francis Albert performs. Happy
40th anniversary. ELIOT TIEGEL

SISTER SLEDGE
MGM Grand, Las Vegas

Proving its disco power and musical variety
talents, Sister Sledge closed its debut as an
opening act Jan. 2 at the Grand after a highly
successful stint as headliners this summer at
the Tropicana.

The four-sister group, led by the charisma
and strong vocals of Joni, opened its thoroughly
entertaining six-song set with “Lost In Music”
taken from its first LP for Cotillion.

Effective lighting, fog and echo chamber en-
hancement highlighted this number, which was
followed by Stevie Wonder's fast pop ballad "Al-
ways” with each woman being spotlighted.

The sisters’ impressions segment was next,
featuring Kathy as Diana Ross, complete with
wig and head movements singing “Baby Love,”
Debbie as Cher with a credible version of “Take
Me Home" and Joni as Dolly Parton belting out
“Here | Come Again.”
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An Andrews Sisters carbon found the group
receiving a rousing response from the SRO Ce-
lebrity Room audience on “Boogie Woogie Bugle
Boy Of Company B.”

Kim joined the other three for a dramatic
handling of the ballad “Home"” from “The Wiz."
Disco hits “He's The Greatest Dancer” and the
platinum seller “We Are Family” got the usually
jaded showroom crowd on its feet.

Musical conductor Tim Tobias, also the
group’s synthesizer player, skillfully guided Sis-
ter Sledge's five-man rhythm section composed
of Larry Dix on keys, bassist Bob Allen, drummer
Phil Lightfoot, Dean Simon on sax and guitarist
Gary Cook.

The Tom Moses Orchestra provided ample ac-
companiment as this high-energy group notched
yet another impressive impact on a Strip au-
dience with the hopes its limited 35-minute set
will eventually be expanded to demonstrate its
full potential. HANFORD SEARL

RAMONES
ALDA RESERVE
Palladium, New York

It was New Year's Eve and with the crowd
primed by a screening of the Ramones’ “Rock
"N’ Roll High School” film earlier in the evening,
it was obvious that both the band and the SRO
audience were in fine spirits and ready to open
the '80s in high new wave style.

At the same time, with the band introduced
by a military march, and with an American eagle
emblem behind the band and an American flag
hanging from the balcony, the concert had an
oddly patriotic, even militaristic air, not dimin-
ished by members of the audience, many wear-
ing anti-fran buttons, giving the clenched fist to
the chant of “Hey No, Let's Go,” the Ramones’
slogan.

It may have been a sign of the times, and it
may have been that the Ramones audience is
too young to identify with the anti-war stance of
old wave rock bands, but the fervor was rather
exhilarating in its way, at the same time recog-
nizing that the Ramones’ message is delivered
much too tongue-in-cheek to make for any easy
proto-Nazi comparisons.

Or it just may have been the music. The four
Ramones play fast and furious on record, but
the intensity level is even higher in concert as
the band rushes through almost 30 songs in
about 80 minutes.

Each song is a hard little gem, not that differ-
ent from the next, but distinctive enough. Out-
standing is the Ramones’ use of clever har-
monies which slyly evoke the Beach Boys, with
none of the cloying sweetness.

Most of the Ramones set was devoted to
songs the audience knew well, including “Blitz-
krieg Bop,” “Rockaway Beach,” “Shock Treat-
ment,” “Rock’N'Roll High School,” | Wanna Be
Sedated,” “I'm Against It,” “Sheena Is A Punk
Rocker,” "Needles And Pins,” “I Wanna Be Your
Boyfriend,” “Gabba Gabba Hey"” among others.

The Ramones have a new LP, “End Of The
Century,” scheduled for release soon, and the
band played something that sounded like “Chi-
nese Man,” from that LP during its second en-
core. Altogether the band earned three encores
from an audience of both old and new fans who
obviously liked what it saw and heard.

Opening the show was another Sire act, Alda
Reserve, which played preppy power pop songs
that were received by the audience with polite
indifference. The band played for little more
than half an hour, doing some 10 tunes in all.

The band features a lead guitarist who looked
restricted within the band's tight pop format. He
looked like he would have been happier opening
for somebody like Humble Pie where he could
riff to his heart's content. ROMAN KOZAK

RICK DERRINGER

Bottom Line, New York

Guitarist Derringer has been playing rock mu-
sic for a long time, but at his appearance Jan. 3
he showed no signs of boredom. This former
member of the bands of both Edgar and Johnny
Winter performed mostly material from his new
Blue Sky album ““Guitars And Women" at his 65-
minute, 12-song set. .

Though supported by a capable three-piece
band (piano-bass-drums) Derringer's guitar
solos provided the evening's highlights. On
“Rock 'N’ Roll Hoochie Coo” he gave an ex-
tended unaccompanied solo, making great use
of vibrato and feedback to add variety to his at-
tack. He even threw in the melody of “Some-
where Over The Rainbow" for a humorous touch.

Overall, it was a well balanced performance,
his newer songs fitting in well with more familiar

material. Quite effective was a rendition of
“Hang On Sloopy,” Derringer's first hit when he
was the 18-year-old leader of a band called the
McCeys. NELSON GEORGE

HEATH BROTHERS
Fat Tuesday’s, New York

Heath Brothers performances are a mixed
bag of MOR jazz and straightahead blowing. The
two 70-minute sets Dec. 29 showed much of the
joys (and some of the frustrations) of a group in
search of the right balance.

A total of 14 songs reflected the commercial-
ized sound of recent Columbia LPs by the quin-
tet (minus additional sidemen), while also tap-
ping the well of more adventurous material from
earlier bop-based years. Chestnuts such as
Jimmy Heath's “Gingerbread Boy” and “On The
Trail” (from Ferde Grofe's “Grand Canyon
Suite”) swung, roared and hee-hawed with the
band's characteristic ebullience.

Fortunately, the newer tunes, with their
tighter and more structured framework, benefit
from the composing and arranging strengths of
the wnit; disappointing, perhaps, only to the
purists expecting solo space for each member

on every tune. But the contagious and returning_

riff of "A New Blue” and the tongue-in-cheek,
melodramatic theme that crept through “Cloak
And Dagger” captivated the ears of those in the
packed room.

Consisting of Jimmy Heath on saxes and
flute, brother Percy on bass and “baby bass,”
Stantey Cowell on piano, along with guitarist
Tony Purrone and new drummer Akira Tana, the
quintet has no weak links. Especially Impres-
sive, Percy powered the group with aggressive
runs, though easily able to shift into some of the
happiest bass notes heard around town.

BOB RIEDINGER JR.

STEVE FORBERT
SUMNER
Royce Hall, Los Angeles

Despite the large expanse of empty seats
Dec. 19 for singer Steve Forbert, the headliner
did not let this deter him from putting on a solid
80-minute, 14-song show.

In concert, Forbert comes across more as a
rock'n’roller than the folk balladeer his two
Nemperor albums suggest. Such favorites as
“Going Down To Laurel” and “Romeo’s Tune”
were transformed into straight ahead rockers.
Though some of the soaring romanticism is left
out with the rock treatments, an added punch is
injected to the material.

Still, Forbert found time to dismiss his strong
five-piece band midway through the show. He
strapped on his acoustic guitar and harmonica
and enthralled the audience with his slices of
modern life However, he soon brought back the
band for a rock'n’roll conclusion.

His main flaw is his lack of communication
with the audience. He simply moves from one
song to the next as if in a rehearsal hall as op-
posed to being in front of 1,000 people.

Local five-piece band Sumner, led by the
constantly mugging Paul Sumner, opened with
an eight-song, 40-minute set that was punchy
and entertaming. Its new wave-influenced rock
went down surprisingly well with an older crowd
that is not the band's usual audience.

CARY DARLING

CHICO HAMILTON
Syncopation, New York

Jazz drummer Hamilton came into this club
run by another jazz drummer, John Lewis, Dec.
13 with a new seven-piece group that provided
lively, appealing jazz.

The unit is so new that it’s not the one Ham-
ilton just cut an album for Asylum with. The al-
bum is yet to be released.

Commenting on the size of the unit, Hamilton
mused, “I'm tired of working with a quartet. As
long as I'm not making any money | might as
well be having some fun.”

Except for a straight vocal on “Sophisticated
Lady,” accompanied only with rhythm guitar,
the seven tunes in the hour-long set featured
vocal harmonies by Kathy Kde Kda. She has a
strong, pleasant voice and it's too bad she didn't
get to sing more lyrics.

She did blend well with alto saxist George
King Jr., who also played several strong solos.

Hamilton kept the group cooking with his of-
ten intricate drum work. He was assisted by Ab-
dullah on congas.

Rounding out the group were two guitars and
a bass. Both Rodney Jones and Greg Skaff took
turns at fleet melodic guitar solos while the
other played rhythm. DOUG HALL
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