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‘Rookies’ Key Co. LPs

By ED HARRISON

LOS ANGELES—Despite projections for a
deluge of superstar product during the first
quarter of 1980 (Billboard, Dec. 22, 1979) the
thrust of releases through the first third of the
quarter have been comprised of rookie acts,
with the majors expected during February and
March.

Marketing support for these newcomers, ac-
cording to a label survey, is relatively con-
servative, with firms awaiting radio and retail
feedback before committing advertising and
promotion dollars.

“For new acts, there’s not much coming in
terms of advertising,” says Randall Davis, di-

rector of merchandising and advertising for
Capitol Records. “We're going to be putting
outa lot of big product and our emphasis is go-
ing there.”

In January, Capitol released debut albums
by the Lonely Boys, Cherie & Marie Currie
and William Oz. Upcoming new product is ex-
pected from Jackson Highway, Mystic Merlin.
Beth Nielsen, Red Rider, Javaroo. Thom Pace
and Diane Pfeifer.

Capitol’s big guns are due in February and
March with releases by the Knack, Bob Seger
and Tavares. Wall displays, stand-ups, mo-

(Continued on page 57)

Disco Decline Spurs R&B

By DOUG HALL

NEW YORK—The decline of disco on radio
in the U.S., indeed its virtual ban as a format
identified as such, has given rise to expanded
airplay of more traditional r&b material, par-
ticularly ballads.

In such metropolitan arcas with large black
populations like Chicago, Memphis and Los
Angeles, the sound of black radio is in transi-
tion, with the air personalities being given
more time for rapping and the music offering
more variety of styles.

But don’t try to label any of the former disco
stations as black stations. There’s too much
concern with national advertisers on the part

Word Distribution.

Nominated for what could be his 3rd and 4th Grammys, Andrae’ Crouch
is treading new ground in 1980 with his explosive new LP and Single,
“I'll Be Thinking Of You.” Produced by Andrae’ Crouch and Bill Maxwell,
“I'll Be Thinking Of You” is reaching new heights in the Soul and R&B
fields. Crouch is booked again in 1980 to perform on the Grammy tele-
cast. “I'll Be Thinking Of You" (LS5763) on Light Records. Available from
(Advertisement)

of station exccutives to agree to that label.

But by whatever name, record company ex-
ecutives working in the black music area are
happy.

Eddie Gilreath, national sales director of
black music for Warner Bros.. says he is happy
with “the change in radio. We're getting more
r&b played. WXKS-FM Boston was disco, but
now it’s basically r&b. I used to have to de-
pend on WILD-AM (Boston) to play these
acts.”

But WXKS® program director Sonny Joe
White responds, “R&B? God! We're more Top

{Continued on page 20)

Publishers Gain $ Via
BMI Bonus Payments

By IRV LICHTMAN

NEW YORK—-Many BMI-affil-
iated music publishers are becoming
aware for the first time that they are
entitled to increased bonus pay-
ments from the performance rights
society.

This is based on a revised formula
for bonus rates which went into ef-
fect for the period ending Sept. 30,
1978 for songs reaching a “plateau™
of at least 25,000 feature broadcast
performances.

Since BMUI’s statements reflect ac-
tivity at feast six months prior to ac-
tual performances, publishers first
received monies under the new sys-

{Continued on page 55)

4 LOS ANGELES—A reported $400,000
cache of alleged counterfeit albums discov-
ered by Polygram Distribution in a return
from Sam Goody marks the first known in-
stance of such massive alleged bogus goods

PolyGram Head Solleveld
Joins IMIC Keynote Cast

ﬁ.J. Dealer Collective
Cuts Its Record Costs

By JEAN WILLIAMS

LOS ANGELES—Through collective buy-
ing. a group of 10 North New Jersey retailers
have been able to cut their wholesale cost of al-
bums by as much as 16% and singles by 15%.

The United Buyers Assn., formed six
months ago by a group of small volume deal-
ers, is able to purchase LPs at $3.99 as opposed
to the $4.60-84.75 previously paid, and singles
have dropped from 72 cents to 60-65 cents, ac-
cording to Alto Lee, president of the organiza-
tion and owner of Discount Records in East
Orange.

“We’'re now buying at prices previously un-
heard of plus we're getting 10% discount on

(Continued on page 70)

WASHINGTON—Coen  Solle-
veld, PolyGram Corp. president,
will keynote the third day’s proceed-
ings at IMIC °80. April 26 at the
Hyatt Regency Hotel. He will speak
on what advancing technology
means for the recording industry.

Already announced as a keynote
speaker for April 25 is John D.
Backe, president and chief operating
officer for CBS Inc.

The lining up of top executives of
the major global electronic con-
glomerate companies will set the
tone for this gathering of industry
decision makers who will chart the
course of the music and record in-
dustry during the serious times
ahead.

IMIC this year will zero in on the
topics of prime importance to the
fast moving music field which con-

(Continued on page 56)

oo POLYGRAM DISTRIBUTION DISCOVERYW
it

Huge Haul Of lllic
LPs In Goody Return

By JOHN SIPPEL
being found in normal industry pipelines.

“We have received shipment from Pick-
wick and Goody to our returns center that
is apparently counterfeit,” claims Arnold
Rich, vice president of law and corporate

counsel, Polygram, U.5.

“We are ccoperating with the Justice
Dept. in its i1vestigation of the alleged
counterfeits,” Rich adds. He is unable to
comment on the exact amount of the al-
leged illegal albums because “we are still
investigating.”™ When asked if fraudulent g
albums had been returned from other ac-
counts, Rich skirts the answer with this
reply: “We will take appropriate action
against any company which sends us coun-

terfeits.”

“We are not prepared to talk about our
vendor relaticns with you.” says George
Port, Pickwick Intermational spokesman.
when queried about the return of alleged
counterfeit LPs by the Northeastern retail

chain owned by Pickwick.

Port would not comment on a Jan. 16.
1979, ukase which went out corporately,
headed: “Policy On Counterfeit Records,”

(Continued on page 55)
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AND THE BEAT GOES ON: the hot sing e (YB-11894) doing wonders for
the new Whispers LP. AND THL HEAT GOES ON: incessant phone requests.
AND THE STATIONS ADD OM: major & secondary stations, everyone’s
jumping on this hit. AND THE SALES GD BOOM: reorders from coast to
coast. AND THE CHARTS GO BANG: with bullets across the boards. AND
THE SINGLE GOES POP: croszing over kghtning fast. THE WHISPERS LP
Solar Records BXL1-3521.

(Advertisement)
(Advertisement)

Produced by Narada Micheal Walden and Bob Clearmountain.

Catch the action! With Narada Michael Walden's iabulous new album.
Catch the action! With “'The Dance of Life.’s 1525
Catch the action! With the single, “1 Shoulda Loved Ya. s

Catch the action! On Atlantic Records and lapes.

& 1980 anantic Recording Corp € A Warnes Communct ahons Co
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On December 5, 1979, Warner Bres.
Records released “Ravel’s Bolero!
the suggestive single from the sound
track to “10”
" Eversince, “Bolero” from “10”" has
. been a hotbed of singles acticn.
- Partly because each copy has been
laid inside a poster of Bo Derzk.
Hcwever, Mancini’s —and
Ravel’s— “Bclero” is seducing
major radio stations.
It’s a single that goes all the way. 1

“Ravel’s Belero™ wesasns
From 10 Origina! Sound Track
. BSE 2399

Music by Henry Mancini
Produced by Joe Reismarn

On Warner Bros. Records

(I AN 92:359 PISTURES RELEASE
_ THRU WARNE 3 3RCS. (O
. - vy
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CBS Video

Enterprises
Division Is

-

Founder Of Pickwick,
- Cy Leslie, Chief Exec

1
By ROMAN KOZAK

Now (I)fficial

NEW YORK—CBS has formally created its
Video Enterprises Division to manufacture
and market video software, with Cy Leslie. the
founder of Pickwick, as its president.

The new division, whose working title previ-
ously was the New Ventures Division (Bill-
board, Oct. 13, 1979), will be part of the CBS
Records Group under the overall control of
Walter Yetnikoff, group president.

The new division will manufacture and dis-
tribute existing programming that can be
adopted to the videotape and videodisk for-
mats. It will produce and develop original pro-
gramming, including new musical and theatri-
cal projects for videotape and videodisks. And
it will work on formats for other outlets in the
U.S. and abroad, including cable television.

Yetnikoff says he expects the first CES
videocassette tapes to be on the market in the
next two or three months. However, the prop-

General News

PROJECTS FOR VIDEOTAPE, VIDEODISKS

erties CBS releases will not be limited to one
format. He says he is thinking in terms of
tapes, videodisks, cable, and even foreign fea-
ture film release, “whatever the lawyers will al-
low, though obviously not (network) tv.”

He says the first releases should be feature
films, but as the market and the department
grows, “we may be creating a new art form.”
As a records man he says he obviously is look-
ing to musical artists, and artists involved in
graphics and video production to be able to
provide the programming content.

Yetnikoff adds that to be able to market
video product, manufacturing and distribu-
tion facilities are necessary. Here, he says CBS
has a leg up on the compilation since it is now
building a new plant in Georgia that will be
able to handle the new technology.

He says he picked Leslie to run the division
because Leslie knows the methods of distribu-
tion, has had experience in video through his

own production company, and having started
and built Pickwick has the entrepreneurial abili-
ties necessary to get such an ambitious project
off the ground.

Leslie says opportunities in the “home video
theatre market” are as ripe today as records
were when he first started Pickwick in 1953
and the business was a $100 million a year in-
dustry compared to the $4 billion figure today.

Says Leslie:

“The Video Enterprises Division is not con-
fined to any single technology. It will take CBS
in'to new directions and needs of the market. It
will afford us the opportunity to explore the
submarkets which are part of the logical proc-
ess of development.”

“The home video industry is evolving into a
major force and CBS intends to play a major
role in it,” says John Backe. president of CBS

(Continued on page 70)

MCA Denies Claims
In Alexenburg’s Suit

By IRV LICHTMAN

NEW YORK—MCA, Inc. has entered a general denial of charges leveled
against it in a breach of contract suit brought by Ron Alexenburg’s manage-
ment firm here last December. In an answer to Alexenburg’s $2 million dam-

Sir Edward’s
Death Marks
An Era’s End

By MIKE HENNESSEY

age action in U.S. District Court
here over the closing of Infinity Rec-
ords, MCA, Inc. demands dismissal
of the complaint and “awarding it
the damages it has suffered as a re-
sult of plaintiff’s mismanagement of
Infinity.”

In its defense, MCA claims that by
November of 1979 it had advanced
to Infinity “in excess of $15 million

. which had not been repaid” and by
_the same period Infinity had not

“developed any alternative sources
of financing or any means to repay
MCA”

Houston & S.F.
Top Billboard's
Radio Competition

NEW YORK—Houston and San
Francisco are where the big winners
are in the 1979 Billboard radio com-
petition. KRBE-FM Houston wins
as the station of the year in the rock
category for a major market while
KMJQ-FM in the same market wins
as top station in the unique category.

In San Francisco NBC’s KNBR-
AM wins as station of the year for a
major market in the MOR category
while KNEW-AM in the same mar-
ket is the top station in a major mar-
ket in the country category.

Clay Gish, program director of
KRBE wins top honors as program
director of the year in a major mar-
ket for the rock category. Taking
similar honors for top p.d. in the
country category in a major market
is Bob Young of KNEW. Jack Peter-
son. p.d. at KMJQ, is the program-
mer of the year for the unique cate-
gory in a major market.

Rick Dees of KHJ-AM Los An-
geles is personality of the year in a
major market for a rock format. Dick
Purtan of CKLW-AM Windsor,
Ontario, (Detroit) and R.E. Lee
Hardwick of KVI-AM Seattle tied
for top personalities on an MOR
format in a major market and Mike
Fitzgerald of WHN-AM New York
and Len Anthony of WPLO-AM
Atlanta are the winning personali-
ties of country radio in major mar-
kets.

Bill Travis of KMJQ is personality
of the year for unique formats in
major markets.

Following is a list of winners in

(Continued on page 16} *

Also, MCA claims that prior to
November “plaintiff managed and
operated Infinity in such a way that
Infinity suffered enormous losses.
Under plaintiff’s management, In-
finity incurred substantial expenses
that were of no benefit to its business
and failed to generate assets or oper-
ations that could support such
enormous expenditures.”

MCA declares it held discussions
with Alexenburg to “explore al-
ternatives designed to reduce ex-
penses and preserve the assets of In-
finity,” all of which were rejected.

MCA also declares it sought
means by which “to preserve” the re-
maining value of the company, but
all suggestions were rejected by Alex-
enburg and it was offered “no vi-
able proposals” by Alexenburg.

“In these circumstances,” the
MCA answer states, “Infinity couid
no longer function and had no con-
tinuing viability.”

According to the MCA/Alexen-
burg contract offered as an exhibit
in the Alexenburg suit, MCA was to
advance to a corporation, R.A.A.
Productions, a management com-
pany solely owned by Alexenburg, a
sum not to exceed $15 million dur-
ing the management period, which
the complaint said was to run from
June 1, 1978, to Dec. 31, 1984.

LOS ANGELES—Knott’s Berry
Farm shifts its physical emphasis
away from the old American West to
jolly old England to provide the
proper environment for Murray the
K’s “Salute To The Beatles” multi-
media tribute set for the Wash-
ington’s Birthday weekend, Feb. 15-
18.

Murray Kaufman is mounting a
one-hour musical for the park’s
2,100 seat Goodtime Theatre which
will play four times a day and in-
clude seven musicians, four from
Broadway’s “Beatlemania.”

Billard photo by Jeffre); Mayer
NEW DUO—Willie Nelson takes the lead as “partner’’ Kris Kristofferson,
right, jams behind Nelson during their concert at the Forum in inglewood,

Calif.

Salute To Beatles Changes |
Knott’s Berry Farm Image

By ELIOT TIEGEL

In addition, Knotts will rename its
Cloud 9 disco the Cavern'in honor
of the German club in which the
Beatles got their first big break and
will have continuous music played
there live by Barry & the Invaders
with disks and tapes played during
intermissions.

Various sections of the theme park
will have London street names and
strolling English musicians will en-
tertain patrons, including those
waiting in line to get into the Good-
time Theatre.

(Continued on page 56)

LONDON-The death Tuesday
(29) cf Decca chairman Sir Edward
Lewis, at age 79, came at a particu-
larly poignant time, in that it oc-
curred in the middle of the 'melan-
choly process of dismantling the
great business empire which he built
and presided over with rare acuity
and iconoclasm for 50 years.

Sir Edward, who would have been
80 in April, died peacefully in his
sleep at his London home after a
short illness just two weeks after
Polygram’s acquisition of Decca’s
record and publishing interests, and
four days after he had endorsed a
takeover bid for the rest of Decca
from Racal Electronics.

A fervent believer in free enter-
prise and a courageous innovator.
Sir Edward Lewis had a dominant
and dynamic role in the develop-
ment of the British record industry,
beginning with his acquisition of the
Decca Record Co. in 1929 when it
was runniag into difficulties.

It was Sir Edward’s shrewd busi-
ness sense and vision that led Decca
to pioneer the long-playing micro-
groove record in the UK. in the
early 1950s. He also presided over
the company’s successful expansion
into advanced marine navigational
systems and later into radar, in addi-
tion to its production of records,
phonographs and radios.

(Continued on page 52)

Summer Sues Casablanca, Asks Contract Termination

By JOHN SIPPEL

LOS ANGELES—Donna Sum-
mer seeks termination of her Casa-
blanca Records contract and asks
Superior Court here to determine

. compensatory damages and grant

exemplary and punitive damages of
$10 million.

Named as defendants along with
Casablanca Record and FilmWorks
are label president Neil Bogart and
his wife, Joyce, who has been Sum-
mer’s personal manager since Feb-
ruary 1977.

The suit accuses Joyce Bogart of
influencing the plaintiff to act in a
manner which would benefit the la-
bel. The Bogarts are alleged to have
formulated plans for Summer which
hoodwinked her about her career.
The defendants, it’s claimed, sur-
rounded the plaintiff with advisors
who duped her into acts which fa-
vored the defendants and deterred
her career.

The filing states Mrs, Bogart re-

ceived 25% of Summer’s gross earn-
ings less, at times, amounts paid to
submanagers and advisors.

Filed with the court, too, are 12
agreements between the label and
Summer dated from January 1977 to
October 1979.

An August 30, 1977, agreement
called for Casablanca to receive an
advance of $50,000 from CBS Rec-
ords for use of three Summer per-
formances in a movie which were
tendered to her as an advance
against an aggregate royalty of 10
cents per album on net U.S. and Ca-
nadian sales.

A Sept. 15, 1977 binder called for

Summer to receive a nonreturnable
and nonrecoupable bonus of
$550,000, for which she agreed to a
new label artist pact.

That new contract called for an
18-month initial period and two 18-
month options and in each period
she was to deliver three albums.
Budgets for single and double
pocket albums were $25,000 and
$70,000, respectively, with Giorgio
Moroder and Pete Belotte producing
outside the U.S., while the company
agreed sessions inside the U.S. were
not to be charged to the act’s ac-
count.

On sessions produced by others, a
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written agreed upon budgét was re-
quired. It set $75,000 and $100,000
limits for such albums without ap-
proval.

Summer was to be paid on a grad-
uatec scale. On $6.98 LP and $7.98
tape albums, she was paid a 60 cent
royalty on the first 500,000 units; 65
cents on the next 250,000, 70 cents
on the next 250,000 and a straight 75
cents after net sales reached one mil-
lion. She was to receive an addi-
tional graduated royalty from 21
cents to 26% cents on any album
which she produced herself.

She was to receive recoupable ad-
vances graduated from $250,000 to
$35C,000 per album delivered
through the three 18-month contract
periods. A later amendment called
for Summer to receive a $500,000
recoupable advance should a fourth
album be delivered in the second
option period.
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General News

Billboard photo by Todd Gray

HOLLYWOQOOD GAP—Mercury's Gap Band visits a VIP Records store in Los An-
geles to meet with fans. From left: Robert Wilson, Charles Wilson and Ronnie
Wilson of the group.

Country Music Single Spurred By Russ Invasion

NASHVILLE—Country music
has provided the first single spurred
by the Russian invasion of Afghan-
istan. “How .The West Was Lost”

by Jack Jolly on Grinder’s Switch
Records takes a hard line against the
Soviet intrusion and urges reinstitu-

“Spirits”

—

'HAPPY NEW YEAR
BARRY, ROBIN, MAURICE—

Thanks for 5 nights of Garden

NOW: Reach out for your
Jukebox and American Music Awards

Congratulations—
Never ““Too Much Heaven”

tion of the draft.

—2 Fans from N.Y.Cy

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR

GRAMMY PRODUCER NOMINEE:- :

Larry Butler Knew Sure Hits
In Joining With Kenny Rogers

Editor’s Note: This is the first in
a five-part series on the five
Grammy nominees for producer of
the year.

NASHVILLE—Larry Butler
first learned about his Grammy
nomination for producer of the
year when heread itin the Los An-
geles Times on a recent trip to Cali-
fornia. He claims he had to read
the words twice before he actually
realized he was in the running for
the award.

This nomination, which Butler
calls “one of the biggest thrills in
my career,” comes at the apex of a
two-decade chain of events that
has carried him from a keyboard-
playing gig in Florida with Ronnie
& the Daytonas to Kenny Rogers’
producer.

Butler is the man behind the
board on all Rogers’ current ladder
of gold and platinum successes
and multifarious recording
awards, including Rogers’ own
current Grammy nomination for
best male country artist. Addition-
ally, Butler produced “The Gam-
bler,” “She Believes In Me” and
“You Decorated My Life,” all
Grammy contenders this year in
various categories.

Though Rogers is indisputably
Butler’s most celebrated artist, the
producer’s other clients range from
Billie Jo Spears (up for a Grammy
as best female country artist) and
Roy Clark to Charlie Rich and
Hank Thompson. And recently he
completed album projects on Mac
Davis and Debby Boone.

Butler emphasizes that his ap-
proach to recording is no different
whether he’s working with an es-
tablished superstar or a total un-

TO SERVE YOU—BY PHONE, TELEX OR IN PERSON
9.00 AM to 3:00 PM Daily & Sat
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . . .
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

i 3 d
tr

WILL NOT BE UNDERSOLD

ALL LP's AND TAPES
+$E325

we 400 - SA60

NOTICE TO OUR FOREIGN CUSTOMERS

We can prepare a Pro-formainvoice for you upon which
you can make funds available to us on the amount of
the invoice.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you' desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first
order.

SIMGLES—85C EACH

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

AR

|"'--*'
L@ KING KAROL
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known.

“Some producers go into the stu-

By KIP KIRBY

Larry Butler: When you're hot,
you're hot.

dio looking for a certain groove,”
he observes. “But I've always be-
lieved that it’s the song itself that
makes the record. So I produce the
way | think each song wants to be
produced.”

You won’t hear a lot of special
“tricky effects” on a Butler record,
he adds, but you will hear rhythm
and lots of it. “I'm a rhythm freak
... I go in for strong bass and
drums, usually two rhythm guitars
and sometimes a six-string electric
‘tick-tack’ bass as well.”

Butler likes to work quickly once
he’s in the studio, though he pre-
fers going in “cold” to work out the
arrangements with a core nucleus
of musicians. He always cuts at
Jack Clement Studio in Nashville,
using the same engineers and the
same basic group of. players he
relies on for tracks and overdubs.

He uses outside arrangers only
for sweetening or extra touches.
Sometimes Butler will slide behind
the piano himself to add the key-
board parts to a record, a role he’s
well qualified for with a strong

background in classical, jazz and
rock and more than 10 years as a
Nashville sessionman to his credit.

The producer’s four-year associ-
ation with Rogers was triggered by
a chance meeting they had over
lunch in Houston while the singer
was still fronting the First Edition.

“I told Kenny then that I'd love
to produce his records,” recalls
Butler matter-of-factly. “I had
confidence from the very begin-
ning that I could get hits with
him.”

Two years later, Rogers called
Butler at his office at United Art-
ists Records in Nashville and
asked, “Still interested in produc-

- ing me?” Butler signed him to the

label as a solo artist and proceeded
to follow what he refers to as “my
master game plan aimed at gaining
Kenny maximum country expo-
sure.” :
" Todate, the team has churned
out a total of four gold and three
platinum albums, along with the
resultant duo pairing on vinyl of
Rogers and West.

Butler’s next project in the stu-
dio will be producing Bobby Golds-
boro, an interesting twist of fate
since Butler was the piano player
on Goldsboro’s million-selling
smash of “Honey.”

Butler, who previously won a
Grammy with Chips Moman for
their song, “(Hey Won’t You Play)
Another Somebody Done Some-
body Wrong Song,” says he is ex-
cited by his newest NARAS nomi-
nation.

“You’ve heard the old saying,
‘Well, if  don’t win, that’s okay be-
cause it’s such an honor just being
nominated’? Well, it’s a tre-

mendous honor all right—but |
want to win!”

éompulsory i.icenses bpposed

Tribunal Seeks Voluntary Public Broadcast Pacts

WASHINGTON-In a report to
Congress on its experience with Sec-
tion 118 of the Copyright Law since
its passage in 1978, the Copyright
Royalty Tribunal recommends
against maintaining compulsory li-
cense provisions for public broad-
casters.

Section 118 of the Copyright Law
establishes a compulsory license for

“the use of music and other copy-

righted work by non-commercial
broadcasters. The Tribunal is rec-
ommending that Congress amend
this section of the law to revert to the
existing structure of blanket licens-
ing through voluntary agreements
with the performing rights societies.

The Tribunal’s report finds no
special problems requiring compul-
sory licensing for public broadcast
stations. Since the Copyright Law’s
passage, BMI, SESAC and the
Harry Fox Agency have reached
voluntary agreements with the Pub-
lic Broadcasting Service and Na-
tional Public Radio.

The Tribunal helped set rates for
agreements which have also been
reached between ASCAP and PBS
and ASCAP and NPR.

“If the programming needs of
public broadcasting ... are being
reasonably met by voluntary clear-
ance arrangements, the Tribunal
finds it difficult to understand why a

www.americanradiohistorv.com

By JEAN CALLAHAN

compulsory license is necessary for
performing rights in musical works,”
the report concludes. It is now the

..;'::'? R, COU NTRY COMPANY e

. ‘Labeless’ Artists Find
. Home At KL Records

By GERRY WOOD

NASHVILLE—As many previ-
ously-charted artists find themselves
without record labels in this era of
tight budgets and roster pruning, a
Nashville promoter has set up a
company to help solve their prob-
lems.

KL Records has been established
“solely for the purpose of keeping
product on the Top 100 charts for
artists with masters who are in be-
tween contracts with labels.”

According to Kathy Lawson, head
of the new venture, KL is an interim
country label that allows an artist to
release product and stay in the ra-
dio/retail marketplace while also
looking for a major label deal.

“We're looking for masters from
artists who have had chart songs on
other labels,” says Lawson. Her la-
bel has already issued its first re-
lease—and KL Records is batting

prerogative of Congress to amend
Section 118 to reflect Tribunal rec-
ommendations.

"ﬁ:.
&
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one-for-one as “Harbor Lights” by
Rusty Draper cracked Billboard’s
Hot Country Singles chart. The sec-
ond test comes with Dave Tucker’s
“Talk It Over,” slated for February
release.

The economic crunch in the music
business spurred the idea, claims
L.awson, whose Kathy’s Kountry
Promotions firm in Nashville has
helped promote product from such
labels as Warner/Curb and Ova-
tion. Through a partnership with
Ronnie Hayes of Nashville Music
Productions, Lawson set up the label
which provides artists with an in-
terim existence between major deals.

“With the tightened rosters, many
artists didn’t have anyplace to go,”
states Lawson. “We devised this la-
bel as a stepping stone for them.”

KL artists—who are on a master-

(Continued on page 42)
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Mercury Studies Its
$5.98 Catalog Plan

| Making Strong |

_ Market Quotations |

As of closing, January 31, 1980

(Sales
e Low NAME P-E 100s) High Low Ciose  Change
. CHICAGO — Phonogram/Mer- count Move =
OVIel VOdka Ban cury is studying results of its recent & i 1% % Altec Corp. 28 258 1% 1% 1% Unch.
catalog price cutting to $5.98 and - ' 4417?/: ggé :,';2 icanC g 2??; gg:: ﬁ: gg * :f
. R . . rican Can -
B U s Dlscos seeking ways to continue with the By MIKE HYLAND & KIP KIRBY 22% 14 Ampex 10 48 20% 19% 20 P
U program launched last fall. NASHVILLE—Female country 5 1% Automatic Radio - 225 4% 4 4% - %
3 56%  44% CBS 7 206 52% 52 2%+ %
By RADCLIFFE JOE st dos n,wmem’“however‘ \N.or!(‘ performers seem to be taking on new a7%  18% Columbia Pictures 10 320 3% 35 35 - %
Y RADC on the label’s $5.98 “Encore Series importance in the commercial mar- 13% 6% CraigCorp. 22 177 6% 6% Unch.
NEW YORK-U.S. discotheques appears to have reached a standstill. ketplace. 48% 33  Disney,Walt 13 1161 47%  46% 46% - %
. . . - . 1, p— 1, p— 1,
are being turned into political are- According to Lou Simon, head of Of all new talent signed to major TR o Ern:ways,lnc. 8 7 0% 10 12'/. v
nas as irate club owners and patrons marketing, the first 20 $5.98 titles labels here in the past year, more 19%  13% Gulf + Western 4 735 18% 18% 18%  — %
launch a boycott of Russian vodka met with only “mixed” reaction in 17 10% Handleman 5 79 1% 10% N - %
Yy ! h X Y than half are females. And, more a6% 17 Hamah's 15 06 36% 36 6%  + %
as a show of support for this coun- ko GPeLEth ) significantly, at least four of these 8% 3% Ktel 6 48 7 6% 7  Unch
try’s stand against Russia’s invasion We're reevaluating the whole newcomers managed to crack 3% 1% Lafayette Radio = - — — 1% Unch
of Afghanistan. $5.98 area.” explains Simon. Ac- hrough the top 20 of the Billboard Sra 27w MatushitaElectronics 0 sy o 2w 2w -
. . o 1 55 —_
The movement which started on a cording to the executive, plans fora o, Country Singles chart, a feat un- 39 16% Memorex 4 595 19% 18% 18%  + %
small scale by individual club own- January release of additional titles at matched by any male newcomer. 66 46% 3M 9 1253 50  49% 49%  — %
ers about two weeks ago, has mush- the $5.98 price point were set aside. The year's biggest breakthrough S i ican Phil 2 e o ool ceM W
roomed into a fully organized effort Albums by Tom T. Hall, Leslie Y 188 32% Y P i 2 0% 0%
. h was accomphshed by new Warner 15% Pioneer Electronics 1 - - -  16% Unch.
involving many of the nearly 20,000 Gore, BTO, Rod Stewart, Erroll : s 28%  21% RCA 6 2415 2% 22% 22%  Unch.
. 7 . . Bros. artist Stephanie Winslow, who 0% 6% S 2 0 7 w T h
liquor-serving clubs across the na- Garner, Jerry Lee Lewis, Eddie ‘s : bW S ) o g W o [Ed
ion. Th A beri K H 4 Dinah . reached the top 10 position with her 33% 15  StorerBroadcasting 12 449 33% A% AU — %
tion. The exact number is not known. oward, Dinah Washington and debut rel “Say You L Me” 8% 3% Superscope - 38 3% 3% 3% - %
. . . . . ebut release, “Say You Love Me.
Russian vodka is represented by others were included in the intro- Among the female rookies added 35%  18% TaftBroadcasting 9 144 33% 32U RY% + %
the imported brand of Stolichnaya. duction last fall of the $5.98 line. 0l S S (OO (8 6O 20% 16 Transamerica 2 N S 5
. - . . R - g to major rosters this year are Ro- 53 30  20th Century 8 397 53 51 51 - %
As discos in this country grew in Similar price reductions on catalog sanne Cash. Pam Rose and Lacy J 55%  32% Warner Communications 11 981 55% 54 54 - %
popularity, so t00 did Russian vodka.  have been effected by CBS, MCA  1* \ e o ose e Y :
However, if club operators like and RCA. Dablonh(All ), Cnanp I a edrén.l
Maurice Brahms of New York, New The initial run suffered, at least in De ora den‘gv.ap;to ), a:)lv al OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
York, and Michael O'Harro of part, because there were not enough B;:)‘;l;:s an inslow (Warner COUNTER COUNTER
Tramps, in Washington, D.C., have titles in the program, it’s felt. “Some e . . Abkco - - 2 3 Integrity Ent. — 250 1 1%
their way, the rare taste of Russian of the better titles sold reasonably Other stgnings to country-ori- Data . , “ KossCoEp. 10 :g 5% S
vodka in the clubs will soon be a  well,” relates Simon. ented or Nashville-based label divi- e 8 ! zujfszp,:zn S
thing of the past, unless the Soviet Mercury’s interest in the $5.98 (Continued on page 42) Group 6 75 6% 6% Orrox Corp. 10 28 6 6%
Union withdraws its troops from Af- rice point has not flagged, Si LirstArtists Recoton g = W il
P price p gged, Simon Prod. 1416 4% 4%  SchwarzBros. 6 1 1% 2%

ghanistan.

O’Harro theorizes that there are
about 20,000 discos across the U.S.
each with an estimated capacity of
between 200 and 500 patrons. He es-

(Continued on page 32)

insists. Mercury is now looking at
April to return with $5.98 product,
the executive adds.

Says Simon: “We're going to con-
tinue in $5.98. The only question is
how to be in it.”

SMT

SOUTHERN MACHINE & TOOL CORP.

WORLD'S BEST RECORD PRESSING EQUIPMENT

READY FOR THE 12” AUTOMATIC THAT CONVERTS
QUICKLY TO SINGLE CAVITY 7?

SMT IS—WITH THE MODEL 15-36 CONVERTIBLE

RECORD SALE
FOR WBFG-FM

DETROIT—Doubleday Broad-
casting has set a new record for a
single FM station sale with the pur-
chase of WBFG-FM here for $8.25
million.

The size of the price is illustrated
by the sale almost two years of
WLDM-FM to Combined Commu-
nications for $2.5 million. WLDM
has a power of 165 kw compared to
WBFG’s 50 kw.

The last single FM sale record was
set several months ago when West-
inghouse agreed to pay $7 million
for KOAX-FM Dallas.

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The

above information contributed to Billboard by Douglas Volimer, Assoc. V.P., Los Angeles Reg

ion, Dean

Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213)841-3761, member

New York Stock Exchange, inc.

Top Honolulu Deejay Files For Bankruptcy

HONOLULU - Hal Lewis,
KGMB-AM’s key personality at a
reported $6,000 a week salary, has
filed for bankruptcy. Lewis, an insti-
tution in Hawaii radio, claims he
cannot pay his debuts totaling
$1.353.438.93.

Lewis, known as “Aku.” is in dept
to the THC Financial Corp. for

$890,866.90 and that company is
also bankrupt.

Among his other debuts:
$93.825.41 in delinquent federal in-
come taxes for 1977 and 1978;
$75,000 to KGMB Inc. and $20,000
to the station now known as K-59.

Lewis is one of the nation’s high-
est paid disk jockeys.

NOW THE FASTEST 12" AUTOMATIC IS ALSO THE WBFG ds for We Broad =
FASTEST 7" SINGLE CAVITY AUTOMATIC, AND ALL For God) (3?3 b r:“gi:)"uas ?gff Billboard
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ANOTHER ADVANTAGE BROUGHT TO YOU BY SMT do 3;[{‘,;22“‘;?:;;;12}{‘ he promises
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SMT SINGLE CAVITY 12" OR 7)) ( LPs > C S|NG|_ES )
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D.L.Byron.

Somewhere between
the rock n'roll you remember...

and rock 'n'roll
you'll never forget.

'

Every once in a while, an artist comes along who
makes all the right connections. Full of pride, |
passion and energy, D.L. Byron, with his debut album, "%
is already being recognized as that kind of force. 4

Radio responded instantly with over one
hundred adds in one week, and the reviews are 8
glowing. The word is out: This Day And Age
is the rock n roll you may have given up
hoping for. And its right on time.

This Day And Age.
The first album

by D.L. Byron.
oduced by

Jimmy lovine and
Jon Small.

On Arista Records
and Tapes.

| BN

[] 2
THS OAYAND Ack

Jon Small Management

www americanradiohistorv com
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General News

a¥

CLASSIC GOLD—Dick Asher, deputy pr

esident and chief operating officer of

the CBS Records Group, and Bruce Lundvall, president of the CBS Records
Division, present conductor Leonard Bernstein, and Oakey Evans, director of
the Mormon Tabernacle Choir, with gold records for *‘The Joy Of Christmas."”
The record was only the eighth classical record ever certified gold by the
RIAA. Seen from the left: Lundvall, Evans, Bernstein and Asher.

HERE’S THE ANSWER:

We are one of New York City's established
MAJOR midtown studios. fully equipped with
several 24-track state of the art studios, and
computerized consoles.

We are currently offering a LIMITED NUMBER
of 20-hour weekend recording packages
available on a first come basis.

Price per 20-hour block: $1995.00 plus tape.
Additional hours during the same weekend
at $95.00 per hour.

DO YOU HAVE A RECORDING PROJECT TO DO . . .
WITH A LIMITED BUDGET . .
SACRIFICE QUALITY BY GOING TO A “BUDGET” STUDIO . . . ?

Interested parties, please write to:
Suite 14D, 315 W. 57th St, New York, NY 10019

. BUT YOU DON'T WANT TO

DETAILS:

Use of one of our 24-track studios, accom-
modating no less than 20 musicians, be-
tween the hours of l‘-‘riday midnight to Sunday
midnight.

Full DOLBY or DBX noise reduction included.
Steinway grand piano, Hammond B-3 organ,
full drum set, bass and guitar amps included.
An experienced engineer and an assistant
engineer.

COMPUTER MIXING available.

IS THE COMPLETE ONE-STOP for

Street Jocks.

>
u.om: sTOP
., T
-~

e e

WHATEVER YOUR STORE NEEDS

Records * Tapes ¢ Record Care Products - Head Phones
« Hi Fi Components * Bags * Record Dividers * Carrying
Cases * Disco Lights « Needles » Cords * Disc- washer
Products ° Blank Recording Tapes

SHOP & COMPARE
CHECK OUT-OUR PRICES

We Service: Record Stores - Jukebox Operators - Colleges
. Libraries - Head Shops - Dance Studios - Radio Stations -

For Ordering Only Call Toll Free: (800) 638-0559

Please write for additional information

DISTRIBUTORS

5405 Lafayette Place
Hyattesville, MD 20781
(301) 699-5888

Radio Activity
Helps Arista
Jazz Success

By RICHARD M. NUSSER

NEW YORK-—Increased radio
activity and the success of the label’s
GRP imprint are credited with help-
ing Arista Records put eight albums
on this week’s Jazz LPs chart.

The accomplishment is signifi-
cant, considering that the artists are
relatively young and Arista is an in-
dependent label. CBS, for example,
including its Associated Labels, has

- 10 LPs on the chart, all by jazz veter-

ans with few exceptions. The rest of
the chart is split among the WEA la-
bels, Capitol, Inner City, MCA, Fan-
tasy and 20th Century-Fox.

Arista’s director of jazz, Steve
Backer, says the addition of Bob
Gooding as national jazz promotion
director is a deciding factor in gain-
ing “across the board visibility
through airplay” for its jazz roster.

“Airplay is the springboard to
sales,” Backer adds. “That’s all there
is to it. The other factor is the GRP
deal, particularly from an AOR
point of view.” Backer says Arista’s
distribution deal with producers
Dave Grusin and Larry Rosen “is
the most significant deal in crossover
jazz in the last couple of years.

“They’re right on the money in
determining where the commercial
jazz marketplace is going,” he be-
lieves. “They’re flexible and dy-
namic enough to understand the
changes the market goes through
and to change with it.”

For his part, Gooding credits
“solid radio reaction” to the Arista
jazz line, from fusion artists such as
Angela Bofill and Hiroshima to the
likes of guitarist Larry Coryell.
Gooding has been with the label for
four months.

Prior to joining Arista he was with
Tomato Records and. before that
was a programming director with
the then WCOL-FM in Columbus,
Ohio, where he was instrumental in
bringing the station from a 1.2 Arbi-
tron share of market to a 7.8 with a
jazz flavored AOR mix.

Gooding notes that the stations
that regularly program jazz are gar-
nering bigger audiences now than
ever before, helped by the fusion
trend, and that some AOR stations
are introducing jazz into their pro-
gramming.

Gooding says one of the most im-
portant factors is that some Top 40,
or progressive r&b stations, are de-
voting a portion of their program-
ming day exclusively to jazz.

“These stations have huge au-
diences to begin with, so when they
drop a jazz program into the lineup
the audience generally stays tuned,”
he says. “So we are benefitting by an
awareness factor that is growing
each day.”

Among the stations Gooding cites
are WHUR-FM and WMAL-AM in
Washington, D.C.; WQXI-FM, At-
lanta; KREM-FM and KINK-FM,
in Spokane and Portland, Wash.;
and WCAU-FM, Philadelphia.

NBC-TV ‘Big Show’

LOS ANGELES—Steve Allen
will host and Dionne Warwick will
be among the stars on NBC-TV’s
new “The Big Show” variety pro-
gram debuting Feb. 26. The weekly
90-minute series is NBC’s first big
push in the variety area. Oldtimers
may recall that the last major variety
show on NBC Radio in the mid
1950s was also called the “Big
Show” and aired Sunday evenings
with Tallulah Bankhead as the host.

www.americanradiohistorv.com

PITTSBURGH—To become a
hit here, a record has to get expo-
sure in one of three areas—radio,
discos or Three Rivers Stadium.

The success of the baseball Pi-
rates and National Football
League Steelers has also trans-
lated into unexpected success for
local retailers.

The biggest hit to come out of
the Steelers’ four Super Bowl vic-
tories is Jimmy Pol’s “Steeler
Fight Song.” Pol is actually
Jimmy Psihoulis, a radio station
owner and the fight song is ac-
tually the “Pennsylvania Polka”
with a new set of Pol-written lyr-
ics that pay homage to the Steel-
ers.

It was recorded locally in less
than two hours and released
through the National Record
Mart’s 65 stores. The label is
called National Record Mart
Records. The 1979 version is the
third edition of the song. Origi-
nally done in 1973, the song is
updated to reflect past Steeler
successes and eliminate dated
references.

Jason Shapiro of National
Record Mart says the record,
which has generated nationwide
mail-order business, has sold be-
tween 75,000-100,000 copies.

“As long as the Steelers keep
winning, it keeps selling,” says
Shapiro.

Despite a number of similar
efforts, Pol’s record is the one
that’s gained the widest accept-
ance. The most notable competi-
tor this year was “Steel It, Steel-
ers,” a disco tribute recorded by
Freddie Waters on the Kari la-
bel.

-
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Pittsburgh Sports
Key Disk Success

By JOHN MEHNO

The Pirates’ World Series vic-
tory gave Sister Sledge’s “We Are
Family” on Cotillion a boost
since that song was adopted as
the official anthem of the team
by decree of captain Willie Star-
gell.

“Family” was played over the
public address at virtually every
Pirate home game from midsea-
son on and it didn’t hurt when
the Pirate wives climbed to the
roof of the dugout to do a spon-
taneous dance to the song during
the nationally televised playoffs.

Local retailers kept the record
in stock long after its normal
chart run had ended. Like the
“Fight Song,” “We Are Family”
crossed the traditional barriers
for airplay. It was played on vir-
tually every local station, includ-
ing country and AOR outlets.

The Pirates also pursued the
theme of superiority through
McFadden and Whitehead’s
“Ain’t No Stoppin’ Us Now” and
even dredged up the Dave Clark
Five’s 1965 hit, “Catch Us If You
Can.”

Sister Sledge was on a Euro-
pean tour during the World
Series but will be on hand when
the Pirates open their season in
April. The group has been
booked for-a club appearance
here that coincides with the start
of the baseball season.

The most blatant effort to cash
in on the Pirates’ success was
turned in by a department store.
It promoted copies of the “We
Are Family” single as Pirate
souvenirs, stuffed the record in a
sleeve that featured a black and
white team photo and charged

$3.

(o

No-Return Plan Set For

MCA Videocassette Bow

By JOHN SIPPEL

LOS ANGELES—-MCA Distrib-
uting will bow its first videocassette
release in April, with a sales policy
that offers 30 day net billing and a
no-return policy. .

Al Bergamo, MCA Distributing
president, stresses that a title-for-
title exchange will be allowed on de-
fective product.

“Who needs the return policy
when we have only 25, 50 or 100
movie titles?,” Bergamo says. “Those

-titles are proven. They were released

with literally millions in promotion
and advertising support.”

While detailed provisions have
not been firmed across-the-board,
Bergamo states separate retailer and

subdistributor pricing classifications
will be established.

The presumed 20 to 25 movie
videocassette release will be broken
down into a three-tier pricing, with
premium, feature and classic feature
films at graduated base prices.

Bergamo says that MCA Records
sales persons would sell video-
cassettes to their normal accounts.
He and executive vice president Sam
Passamano Sr. are presently assem-
bling a new additional sales staff of
20 to 30 persons who will concen-
trate on non-record accounts in the
uUs.

As for MCA DiscoVision video-

(Continued on’page 38)

No Recession For New Mo. Retailer

By JEAN WILLIAMS

LOS ANGELES—Ata time when
some major retail record outlets are
reporting slumps, a newly opened
shop in Columbia, Mo, is boasting
brisk business on a shoestring
budget.

“Because 1 didn’t have a lot of
money to start the business, I had to
come up with alternative advertising
methods so I hit the streets,” says
Walter Anderson, owner of the
Record Rack.

Record Rack, which opened less
than six months ago, stocks prima-
rily black-oriented music. “I’s the

only such shop in the area but

people didn’t automatically come
here to buy records,” says Anderson.
“There’s a lot of foot traffic com-
ing past my store so I started giving
out handbills on the street. I located
all the civic and social groups in Co-
lumbia and the surrounding areas
and sent letters to them, then word-
of-mouth advertising through these

groups began to spread.
- “I sponsor dances,” he continues,
“and at the dances | have LP give-
aways, while handing out flyers ad-
vertising my shop and the record
company providing the albums. To-
(Continued on page 31)
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CONGRATULATIONS ON YOUR GRAMMY NOMINATION!

feoturing the hit-bound song . . .
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A&M APPLAUDS OUFk
AND THANKS THEM FOE

STYX

BEST ROCK VOCAL PERFORMANCE BY A DUO OR GROUP
BEST ENGINEERED RECORDING

CORNERSTONE: CONTAINS THE NUMBER ONE SINGLE
y ALBUM WILL BE THE THIRD CONSECUTIVE TRIPLE PLATINUM RECORD FOR STYX WHO ARE THE MOST
TENT TOURI BAND IN THE COUNTRY.

CHUCK MANGIONE

BEST POP INSTRUMENTAL PERFORMANCE
THE CRITICS AND PEOPLE’S CHOICE FOR THE MOST

SALES AND CONCERT SELL-OUTS TELL THE STORY!

BEST ROCK VOCAL PERFORMANCE BY A DUO OR GROUP
BEST ALBUM PACKAGE LOOK SHARP ROSS)
OOK S I: FOR FIR ASE J

E HAS ATTAlNED
...SRO CROWDS AT EVERY SHO

NEIL LARSEN

BEST ROCK INSTRUMENTAL PERFORMANCE !

‘We would like,as well, to thank all
our artists for their constant pursuit
of excellence and,as we head into
the new decade,we appreciate
their most important oift

Thanks for the music!
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RAMMY NOMINEES
AN EXCEPTI@NAL YEAR.
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ALBUN‘ OF THE YEAR

BEST POP VOCAL PERFORMANCE OF A DUO OR GROUP OR CHORLS
BEST ALBUM PACKAGE (mike boun)

- BEST ENGINEERED RECORDING

E

II'—'_‘II'“"I" |
BEST POP INSTRUMENTAL PERFORMANCE

¥
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BEST PRODUCER
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: . |

BEST ARRANGEMENT ACCOMPANYING VOCALIST orizen

Almo Irving Rondor wusic pusLisHERS

BEST INSTRUMENTAL COMPOSITION

SONG OF THE YEAR/BEST RHYTHM & ELUES SONG

m
RECORDS ||

A&M
RECORD
& TAPES

€.1980 A&M
Records. Inc
All Rights
Reserved

(Gl
BEST DISCO RECORDING
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Founded 1894
The International Music-Record-Tape Newsweekly

Blllboard Publications, Inc., 9000 Sunset Blvd., Los Angeles, Calif. 90069 213
273-7040. Cable: Billboy LA; L.A. Telex: 698669; N.Y. Telex: 710581-6279.

Editor-In-Chief/Publisher: Lee Zhito (L.A.); Managing Editor: Eliot Tiegel (L.A.).

Executive Editorial Board: Is Horowitz, Earl Paige, John Sippel, Eliot Tiegel, Adam
White, Lee Zhito.

Offices: Chicago—150 N. Wacker Dr., Ill. 60606, 312 236-9818. Editorial Staff: Alan
Penchansky, Bureau Chief & Classical Editor. Cincinnati—2160 Patterson St.,
45214 Ohio, 513 381-6450. Los Angeles—9000 Sunset Blvd., Calif. 90069, 213
273-7040. Editorial Staff: Dave Dexter, Copy Editor; Ed Harrison, Campus & Record
Reviews Editor; Jim McCullaugh, Sound Business Editor; John Sippel, Marketing
Editor; Jean Williams, Talent Editor. Reporters: Paul Grein, Cary Darling, London—7
Carnaby St. WIV IPG, 439-9411. Editorial Staff: Mike Hennessey, European Direc-
tor; Peter Jones, U.K. News Editor. Milan—Piazzale Loreto 9, Italy. 28-29-158. Edi-
torial Bureau Chief: Germano Ruscitto. Nashville—14 Music Circle E., Tenn. 37203,
615 748-8100. Editorial Staff: Gerry Wood, Bureau Chief & Country Editor. Report-
ers: Mike Hyland, Kip Kirby. New York—1515 Broadway, New York 10036, 212 764-
7300. Editorial Staff: Is Horowitz, Bureau Chief & Commentary Editor; Doug Hall,
Radio Programming Editor; Radcliffe Joe, Disco Editor; Roman Kozak, Rock Editor;
Irv Lichtman, Publishing Editor; Richard M. Nusser, Assistant Disco Editor; Adam
White, International Editor. Tokyo—Utsunomiya Bldg., 19-16 Jingunae
6-Chome, Shibuya-ku, Tokyo 150. 03-498-4641. Editorial: Elise Krentzel. Wash-
ington—733 15th St. N.W., D.C., 20005, 202 783-3282. Editorial Bureau Chief:
Jean Callahan.

Special Issues: Earl Paige, Editor; Susan Peterson, Assistant Editor; Bob Hudoba,
Directory Services Manager; Jon Braude, Assistant Directory Manager.

Intl Correspondents: Austria—Manfred Schreiber, 1180 Wien, XVIII, Kreuzgasse 27.
222 43-40-974; Australia—Glenn Baker, P.0. Box 261, Baulkham Hills, 2153 New
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Commentary

The Grammys & Rock’n’Roll

By GEORGE SIMON

Bud Prager’s comments regarding the Grammy Awards in
“Rock’n’Roll: Neglected Giant” (Billboard, Jan. 26, 1980), are
quite interesting. And they’re also quite surprising.

Charging discrimination by the Academy toward rock, he
states: “1979 was the first year that the Grammies (sic) included
a rock category.” He is mistaken.

From 1961 through 1964, the awards included a best rock

and roll recording category. Beginning
in 1965 the Academy began its rock cov-
erage by establishing tour categories la-
belled contemporary (rock and roll).
Then in the early 1970s, rock was specif-
ically cited in our overall pop cate-
gories, which we called pop. rock and
folk.

Throughout those years, highly de-
serving rock artists like the Beatles, the
Eagles and Fleetwood Mac won numer-
ous Grammys and many more rock per-
formers appeared on our final nomi-
nations lists. This year, of course, even
more rock recordings have been nomi-
nated because the Academy has estab-
lished four separate rock categories, so
that rock performers will receive recog-
nition.

But what bothers me most about Pra-
ger’s comments is his emphasis on sales
rather than on quality when it comes to
the Grammys. He faults the Academy
for not recognizing more top-selling
groups and cites several instances when
our members selected a less successful group (successfully, fi-
nancially, that is) over one that had sold many more records.

Now, one thing we have always stressed to our members is
that they should not be swayed by popularity or by charts or by
sales figures awards or rewards, or whatever you want to call
them. Those have been covered very well for many years by
RIAA and NARM, two groups that, unlike the Academy, are
primarily concerned with sales and popularity.

The primary purpose of the Grammy Awards (and I'm sure
that Bud Prager, who has been an Academy member since

George Simon: ‘We appreciate Bud Pra-
ger taking time out to tell us how he
feels.”

Academy’s 1st rock’n’roll
category dates back to ’61

1965, must know this, but may have forgotten it when he wrote
his piece) has always been to recognize and encourage artists
and technical creativity within the recording field. (Note that
for our purposes we prefer “field” to the more commercial
sounding “industry.”) Of course, if performers that win
Grammys also happen to be best sellers, as many often do,
that’s fine with the Academy. But the most important criterion
that we want our voters to consider is quality.

Now, not everyone, including some within the Academy, has
always agreed with the results of the votes of our close to 5,000
members who receive ballots. That’s easily understandable
and, in fact, is to be expected.

One thing that has always fascinated and, in fact, sometimes
even inspired me through my 19-year association with the
Academy, is the diversity of opinion on all sorts of subjects, not
just the Grammys, that is expressed by our members. This has
become especially impressive during our annual national
trustees meetings, when representatives of all our seven chap-
ters engage in all sorts of spirited discussions on all sorts of sub-
jects, including, of course, the Grammys.

Every year, a large portion of these three-day meetings is de-
voted to a review of the categories, and just about every year we

have seen changes that fortunately reflect rather accurately
what has been taking place in the recording field. This year, for
example, in addition to including four new rock categories, the
trustees also opted for new disco and jazz/fusion categories.
And who knows what they’ll do next year.

Just as our trustees may not always agree on everything, so do
our members. Some are jazz oriented. Others prefer rock. Still
% others are deep into classical music,
while others may prefer country music.
Then we have those who are more into
MOR, or inspirational or gospel music.

One thing that they have in common,
however, is that all of them have ac-
tively engaged in one way or another—
as singers, instrumentalists, producers,
engineers, composers, arrangers and so
on—in creating recordings. Such partic-
ipation is an absolute prerequisite for
anyone to be permitted to vote for the
Grammys. | know of no other awards in
our field whose selections are based
solely on the votes of one’s peers. And
that to me is extremely important.

One of the reasons that the Academy
has been able to survive and thrive as
well as it has, has been the continuing
interest and devotion on the parts of so
many members who contribute, always
as volunteers, to the running of the or-
ganization.

We appreciate those who care about
where we are going. and why and how.
We even appreciate Bud Prager taking time out to tell us how
he feels, even though all of us may not agree with him. And per-
haps there are some who aren’t even members who would like
to see us do things differently. To them we issue a hearty invita-
tion to become involved, for we welcome new members and
new ideas.

Joining the Academy is a relatively simple process. We have
chapters in seven different cities—Los Angeles. New York, Chi-
cago, Nashville, Atlanta, San Francisco and Memphis—and
anyone can get details about how to join simply by phoning the
chapter office nearest him or her.

What'’s important to realize is that the Recording Academy
has changed a great deal during the past 23 years. And it will
continue to change. And for those who would like to see specific
innovations, we remind them that it is the easiest thing in the
world to criticize destructively from the outside, but it’s much
more effective to do so constructively from the inside.

Of course, the only things that I'm sure the Academy will
never change are the criteria for its Grammy Awards selection.
Others may go on the merry commercial way and focus on sales
and popularity, and by doing so they serve a distinct service to
the recording industry.

But the Academy has been, is now and, I'm sure, will always
be concerned primarily with quality and with artistic and tech-
nical achievements. This is why creative members in the record-

Quality, not sales, is the
most important criterion

ing field, through the Academy, instituted the Grammy Awards
in the first place—23 years ago.

And these are the same qualities which we expect to be recog-
nized this coming Feb. 27, when the envelopes are opened at
our Grammy Awards telecast on CBS and someone announces,

. and the winner is....”

George Simon is special consultant to the National Academy of
Recording Arts & Sciences.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

| bought the Eagles’ “The Long Run” the week it
was released. | was mad that the lyrics weren't in-
cluded with the album. But the inner sleeve said to
write away for the lyrics, which | did.

Days passed, then weeks and now months, and !
still haven't received them. | have written a second let-
ter to Asylum, and am still waiting.

My point is that so much fuss is being made on the
airplay issue that record companies are missing the
point. Customers should be given what is promised,
not only lyrics, but good product including album
sleeves that don't fall apart after the album is opened.
Then we wouldn't mind paying $8.98 for their albums.

Mike Smith
Drexel Hill, Pa.

Dear Sir:

It seems to me that more fuss is being made in the
general (as opposed to trade) press about the firing of
Tracey Sterne of Nonesuch Records than was made of
Clive Davis' dismissal from a somewhat larger com-
pany. | think the fuss is deserved.

Davis, God bless him, made and still makes profits;
but Tracey Sterne made music that will last, and a la-
bel which, after her going, probably won't. Here's hop-
ing that she will soon get the chance at some other

label.
Ivan Berger

New York City

Dear Sir:
This letter is in reference to Philip Lasky's commen-
tary (Jan. 19) on the so-called mishandling of promo-
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tional goods in retail stores. Maybe he could tell retail-
ers, such as myself, what better use these promotional
records could be put to after they've been promoted.

Any record in our playbin is replaced after a certain
amount of time with a more recent album. Playing
these promotional records is a great service to the art-
ists and publishers, but after they've served their pur-
pose there are only a limited number of ways to dis-
pose of them.

The manufacturers don't want them back, so what
choice do | have but to give them away or take them
home. The notion that anyone is being hurt by this
practice is an obvious misinterpretation of the entire
situation.

Alice A. Aloni
Brookly, N.Y.
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Radio Programming

Black Radio, Disco-Salsa Show
Growth In Southern Fla. Market

MIAMI—Black radio and disco-
salsa with Spanish announcers is
growing in this market and in Fort
Lauderdale-Hollywood while coun-
try in Southern Florida is hurting.

These are the disclosures in the
October/November Arbitron rat-
ings which shows black WEDR-FM
climbing in overal! share from 4.7 to
5.3 and disco-salsa WQBA-FM (Su-
per Q) jumping from 2.1 to 3.9 de-
spite the introduction of the format
only a month before the rating pe-
riod.

WEDR program director Jerry
Rishkin says his station’s success is
due to “consistency. I think a lot of
stations make a lot of changes. We’re
strictly r&b. We’ve had the same
jocks in the same positions for three
or four years now and that’s one ad-
vantage we have over other sta-
ttons.” One of those veteran jocks,
Hughie Anderson, who handles
morning drive, climbed from 3.4 1o
4.8 share.

Adds Rishkin: “WFDR didn’t do
any promotions during the past six
months, nor did it give away albums
or hold contests. We just concen-
trated on good music.”

With WQBA-FM only on the air
with its current format for a month
before the Arbitron, program direc-
tor Julio Mendez reasons that the
station has only begun to build an
audience, “an 18 to 30 year old au-
dience,” he adds.

Mendez continues, “The station
sounds much better technically now.
‘We think in the next survey we’ll do
even better.” He adds the staff is
“more mature, more sure of them-
selves,” than when the fall ratings
were measured.

Mendez is particularly proud of
Martica, a 17-year-old woman jock
in afternoon drive, who registered a
5.4 share, up from 2.8 in the spring.
“A lot of kids tune in when they get
out of school and Martica relates
particularly well with them.” Men-
dez says.

Country lost an outlet here just
before the rating period. WGMA-
AM switched to contemporary mu-
sic a week before the Arbitron. The
station fell froma 1.9 toa 4, but mu-
sic director Barry James isn’t con-
cerned. “We went from country to
contemporary, a singles-only for-
mat, thereby blowing away the en-
tire audience. With that kind of
change I can’t see how we could
have retained any of the old listen-
ers. We're looking at the 4 as an in-
crease since we started with an en-
tirely new audience.”

Country-formatted WWOK-AM
program director Colleen Cassidy,
who’s been on the job for a month,

~
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By SARA LANE

says she can not explain the drop in
her station’s ratings from 2.8 to 1.7,
but she points to a signal coverage
problem and questions the accuracy
of Arbitron.

She discounts the crossover of
country into contemporary and
MOR formats. “I don’t think cross-
over has anything to do with ratings.

If anything it will benefit.us,” she
says. '
Reasons Cassidy: “People who

think of country as Conway Twitty
and twanging will realize it’s good
music and not just a bunch of hill-
billies.”

WQAM-AM, which a year ago
enjoyed a 3.2 with a young rock au-
dience, is rebuilding from a 1.8 in
the spring to a 1.9 for the fall. “We
are changing our demographics,
we’ve gone more adult,” says pro-
gram director Dave Ryder.

Chi Stations
Compete With
‘Rock Trips’

CHICAGO-—Chicago is being by-
passed on Pink Floyd’s 1980 U.S.
tour itinerary, but the group’s con-
certs are receiving intense radio pro-
motion here.

With leading rock stations locked
in heated competition following the
latest ratings book, three leading
rock outlets have hitched their pro-
motions to the group’s 1980 tour.
They’re each offering to fly listeners
to Floyd concerts being held in other
cities.

Stations involved are WLUP-FM,
WMET-FM and WLS-AM. And
WEFM-FM is expected to begin air-
ing a contest with the same prize in
the near future.

These combined contest promos
could send more than 40 Chicago
area listeners to concerts taking
place in either New York or L.A.

Leading FM rocker WLUP is ar-
ranging airfare for more than 30 lis-
teners, according to Mitch Michaels,
program director.

“We're sending 30 to 35 persons
for a show on Feb. 10th,” explains
Michaels. Airfare and concert tickets
will be paid for by the station.

‘While some contests have support
from CBS, Michaels claims there is
no label underwriting of the station’s
promotion. Tickets have been pur-
chased directly from L.A. promot-
ters Wolf and Rismiller, reportedly.

At WMET-FM, the Pink Floyd
concert trip is part of an ongoing
“World Tour” promotion. Round
trip airfare for two, $100 cash and
concert ducats are being offered to
the winner.

The “World Tour” promotion,
underway since last summer, al-
ready has sent couples to England,
Florida, California, Georgia and
New York to attend rock perform-
ances. ‘

At WLS, 78 “The Wall” albums

will be handed out to station callers-

in the competition’s preliminary
round. Station will send one of the
album winners—selected in a draw-
ing—to a Feb. 24 Nassau Coliseum
performance in New York.

A Pink Floyd concert package
also is the prize in a promotion
planned by WEFM-FM. A source at
the station says the promotion tenta-
tively has backing of CBS Records.

“We’re not playing heavy
rock’n’roll anymore,” he explains as
he expresses the hope that “the new
adult contemporary direction we're
taking will bring better ratings.”

Mellow rocker WWWL-FM
(Love-94) moved from a 2.5 to a 2.8,
while its morning team of Greg Bud-
well and Keith Allen climbed from
2010209.

Program director Rick Peters
claims he has “one of the most crea-
tive announcers” in Budell, who
works closely with DJ Allen. “We’re
not superspersonality oriented, but
we try to relate on an everyday level
and that has a lot to do with our rat-
ings increase.”

Eighteen months ago WKQS-FM
was sold and program director Don
Mansfield came in with the new

" ownership. “KQS was a commercial

religion station and was at the bot-
tom, but we’re gradually increased
our ratings with a beautiful music
format,” comments Mansfield.

The station moved froma4.2t0a
6.8. Mansfield praises his staff and
singles out DJ Chuck Parmale, who
has “been in the business for 35
years and has held only three jobs.”

Tom Daren, program director of
WFTL-AM, says that while the
MOR outlet didn’t go up in the rat-
ings, it didn’t go down either. “We
stopped the slide,” Daren says, refer-
ring to a decline from 9.1 two years
agoto 6.1 a yearagotoa current4.5,
a share figure italso registered in the

spring.

SAN DIEGO RATINGS

KPRI Makes Move

SAN DIEGO—"“We were dealing
with a situation in the last diary
(April/May) in which either AOR
stations were unfairly sampled or
the stations themselves weren’t
serving the rock culture.”

So comments KPRI-FM program
director Ernesto Gladden on the Oc-
tober/November arbitron. KPRI is
just a hair behind the leading AOR
rocker in the market KGB-FM.
KPRI has a 5.6 share while KGB-
FM has a 5.7 in the latest ratings.

KPRI’s strong showing is due in a
large part to 7 p.m. to midnight jock
Bree Bushaw, who has the highest
share in the market. 7.9, beating out

. KGPB’s Greg Faulkner who scored a

6.9. Bushaw is up from 5.0 in the
spring, while Faulkner is off from
8.4. KPRI had a 4.1 in the spring
compared to KGB’s 4.4,

The growth of these stations
shows a trend to personality radio
since the other AOR in the market,
XETRA-FM, which beams in a sig-
nal from Tijuana, Mexico, is down
with a format which features little
talk, often only four-second breaks
between records, it is down from 4.8
to 4.4.

Beautiful music KYQY-FM,
which changed its call letters from

Move For KEAM

LOS ANGELES—KEAM-AM,
which mixes MOR inspirational
music and Christian programs, is
moving its offices to 117 Nederland
Ave., Nederland, Tex. KEAM serves
the Beaumont-Port Arthur-Orange,
Tex., area.

----- = ANNUAL BILLBOARD COMPETITION

KOZN is the top ranked station in
the market with a 7.7 share. The sta-
tion grew at the expense of beautifil
music KEZL-FM, which slipped
from 5.3 to 4.5. R

Disco KITT-FM is down in all
categories though its audience picks
up slightly at night. From 7 p.m. to
midnight, KITT registers a 3.7 while
from 6 am. to 10 am. ithasa 1.6.

Police & Rush
Concerts Taped
By NBC Source

NEW YORK-—-NBC’s new net-
work aimed at 18- to 34-year-olds
called the Source, is lining up the
Police and Rush for special concerts
on the hookup.

The Police concert will be broad-
cast this month and Rush will be
taped in St. Louis this month for
broadcast at a later date. -

The network, which began with
WYSP-FM Philadelphia in October
now has 76 affiliates signed up. The
concerts have been pulling more
than just affiliates. The Santana
concert in October was carried by
206 stations and the Todd Rundgren
concert on Jan. | was aired by 207
stations.

Executive vice president of NBC’s
radio networks Dick Vern reports
that the Source is now coming up
with 85 productions a week, many of
them shorts such as the rock star in-
terviews “One Minute With ...”

.._.I'.-\.:-ﬂﬁ

Houston S.F. Stations Pinpoint

Top Winners Of Radio Awards |

® Continued from page 3

other categories:

Rock station of the year for me-
dium markets: WAPE- AM Jackson-
ville.

MOR station of the year for me-
dium markets: WFTL-AM Fort
Lauderdale, Fla.

Country station of the year for me-
dium markets: KRAK-AM Sacra-
mento, Calif.

Rock personality of the year for
medium markets: Don Geronimo of
WNDE-AM Indianapolis.

MOR personality of the year for
medium markets: John Douglas of
WGOW-AM Chattanooga.

Country personality of the year for
medium markets: Walt Jackson of
WMPS-AM Memphis.

Rock program director of the year
for medium markets: Paul Sebastian
of WAPE-AM.

MOR program director of the year
for medium markets: Mike Harvey of
WFTL-AM.

Country program director of the
year for medium markets: Alan Furst
of WBAX-AM Wilkes-Barre, Pa,

Rock station of the year for small
markets: WRCN-AM-FM Riv-
erhead, N.Y.

Debut On KXLU

LOS ANGELES—-KXLU-FM
here has debuted “Saturday Night
Blues,” a program which specializes
in blues music on Saturdays at 7
p.m. The hour show is hosted by
Mary Godges, a KXLU disk jockey.

www.americanradiohistorv.com

MOR station of the year for small
markets: WDIF-FM Marion, Ohio.

Country station of the year for
small markets: WXYQ-FM Stevens
Point, Wis.

Rock personality of the year for
small markets: Jonathan Doll of
KMGK-FM Des Moines.

MOR personality of the year for

small markets: Tie between Gene
Walker of WTRC-AM Elkhart, Ind.,
and Stan Deutsch of WSUL-FM
Monticello, N.Y.

Country personality of the year for
small markets: Big John Anthony,
who has been with WLIW-FM
Montgomery, Ala., but is now with
WIJEZ-FM Chicago.

Rock program director of the year
for small markets: Pat Martin of
WSPT-AM Stevens Point, Wis.

Country program director of the
year for small markets: Big John An-
thony.

Military air personality of the
year: Sgt. West Wilson of AFN
Spain.

Top special program in a major
market: “CBS-FM Remembers
Elvis,” produced, directed and nar-
rated by Jack Miller for WCBS-FM
New York.

Top special program in a medium
market: A tie between “Barney Keep
Farewell Show.” produced by Eric
Norberg for KEX-AM Portland,
Ore., and “Top Choice Awards,”
produced by Sam Davis for WIRE-
AM Indianapolis.

Top special program in a small
market: “Morry Shuman Second
Anniversary Show,” produced by
Morey Shuman for WMOA-AM-

FM Marietta, Ohio.

Top special syndicated program:
“Opus °78, The Special Of-The
Year,” produced by Dick Starr for
Starr Studios.

Top regularly syndicated program:
“American Top 40” produceéd by
Don Bustany for Watermark.

Top chief executive in charge of
promotion: Danny Davis of Motown
Los Angeles.

National.record promotion person
of the year: Skip Miller of Motown
Records. Los Angeles.

Independent record promotion
person of the year: Paul Gallis of
Paul Gallis Associates.

Regional promotion person of the
year: Gene Denovich of CBS Rec-
ords New York.

Local promotion person of the
year: Holly Patrick of Paul Gallis
Associates.

Judging in the radio competition
was directed by Kent Burkhart and
Lee Abrams of Burkhart/Abrams,
Paul Drew of Paul Drew Enter-
prises, Bob Richer of WNCN-FM
New York, Ed Salamon of WHN-

~AM New York and Dean Tyler, for-

merly of WNEW-AM New York.

- Winners were selected on the
basis on air check tapes submitted to
Billboard along with written presen-
tations of the station’s programming,
summaries of its community in-
volvement, promotional and adver-
tising activities, and a ratings his-
tory.

Winning record promotion

. people were selected by ballots

printed in Billboard and mailed in
by readers.
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pecials

San Francisco Station Producing Six For RKO In ’80

SAN FRANCISCO-KFRC-AM
has begun the new year as part of an
expanding RKO network setup with
its main role as producers of music
specials.

The station’s first effort was a 12-
hour special on the 1970s which
aired New Year's Day here and on
or close to that date on other outlets.

Six music specials are planned for
1980, building on already estab-
lished shows on Paul McCartney &
Wings, Bee Gees, Rod Stewart,
Eagles and the Beatles. Music direc-
tor Dave Sholin’s interview with
McCartney, one of the most impor-
tant 1979 pre-network projects, may
air again in 1980.

In addition to the full-scale music
specials RKO will also be feeding
three 90-second “Life Sounds” fea-
tures brief interviews with up-and-
coming music stars to subscribers, as
well as an incorporated news format.

All of this is overseen by Jo Inter-
rante in New York, director of pro-
gramming for the network, who
went to that post after a long stint at
KFRC. '

KFRC consistently ranks among
the top three stations in the San
Francisco market along with KCBS-
AM (news) and KGO-AM (talk).
Currently the station ranks number
2 with a 5.3 share, tied with KNBR-
AM, which in contrast to KFRC’s
Top 40 dominated format offers
softer "contemporary along with
broadcasts of the San Francisco
Giants games.

“There are really three different
markets here,” notes Sholin. “San
Francisco, San Jose and Qakland.
This is one of the toughest markets
to program to that I can think of.
Another thing to remember is that
the top four stations here are AM.
That’s unusual for a major market,
especially one with as many progres-
sive listeners as San Francisco.”

ECLECTIC

LOS ANGELES—Barbra Strei-
sand, Parliament, John Coltrane,
Jean Carn, Kenny Loggins, Bob
Marley and Barry Manilow may not
have much in common musically,
but they share one element. Each is
programmed on this area’s KJLH-
FM or KACE-FM, two “black” sta-
tions which offer an eclectic mix of
r&b, pop.and jazz.

“Several years ago, I was program
director at black KDTA-AM OQOak-
land and there was a Carly Simon
record out I liked,” states Alonzo
Miller, for three years music director
at Inglewood’s KACE-FM. “I said
to myself, ‘I'm black, I'm not that
different from other blacks and I like
this record so other blacks would en-
joy it too’.”

This policy has been with Miller
since. “Our base is r&b but there’s a
lot of good pop that blacks have
never.heard. And there’s a lot of &b
that whites aren’t familiar with,” he
notes.

Miller purposely has set the pro-
gramming mix at 20% jazz, 35%-40%
pop and 40%-45% r&b. The playlist
consists of 54 albums with two to
three cuts selected from each LP for

airplay. “It’s structured. I pick the

cuts though I get feedback from the
air personalities,” Miller comments.
The air talents include Don Sav-
age, EZ. Wiggins, Butch Mayo,
Pamela Robinson, Erin O’Neill and
Sheila Eldridge.
Because programming a broad

By JACK McDONOUGH

Sholin in fact cut his radio teeth in
his native South ‘Bay area before
coming to KFRC in 1974 where Les
Garland, the program director,
joined him in 1977 after stints with
Drake and CKLW-AM in Detroit.
*“One of our first decisions in work-
ing together,” says Sholin, “was to
start presenting a station that was
more palatable to the 18-34 range. It
was our opinion that the station
sounded too young.

“So we removed a lot of jingles
and slowed up the rotation and of-
fered more variety in news, specials
and community affairs. We had a
great cume, over one million, but we
wanted to get them to listen longer.
It was a slow process but we've
achieved a lot of what we intended.

“If the station was an FM it would
sound much as it sounds now. Now
we take usually half a dozen com-
mercial breaks per hour whereas in
1977 it was 10. Sometimes now we
play an hour’s worth of records
straight, and it certainly is not un-
usual for us to play three or four in a
row.

“We also believe in personalities
just as much as other contemporary
San Francisco stations that empha-
size personalities. OQur morning man,
Dr. Don Rose, is possibly the best
known radio figure in the area.”

In addition to Rose in the 6 a.m.-9
a.m. slot, KFRC offers Bob Anthony
(formerly with KHJ-AM Los An-
geles) 9 to noon; Mark McKay, (who
had previously worked four years at
KFRC, then went to WRKO-AM
Boston, then came back) from noon
to 3; J.B. Barron (a former Las
Vegas dealer who is. says Garland,
“one of the best afternoon jocks I've
ever heard”), 3 to 6; Robin Bailey
(formerly of KREM-AM), 6 to 10;
Terry Nelson (formerly with RKO’s
WXLO-FM), 10 to 2; and Rick
Shaw (WXLO and KLIF-AM Dal-

MIX

By CARY DARLING

range of music can lead to bad mixes
and incompatible segues, each two
weeks the station has a “head ses-
sion” with the air talents, Miller and
program director Cal Shields.

“The jocks bring in tapes of them-
selves and they will talk about their
shows and how to improve them. We
critique one another and make sure
our blends are all right,” states
Miller.

The egalitarianism of the playlist
pertains to the weekly adds as well.
“We try to get a balance. If we add a
Parliament, we would then add a
Natalie Cole & Peabo Bryson, then
perhaps a Barbra Streisand and an
Earl Klugh & Bob James,” main-
tains Miller. “We stay away from a
lot of the hard funk and rock.”

The philosophy of eclecticism is
basically the same at Compton’s
KJLH. “When I first came here in
1973, we realized what we wanted to
do would be adventurous,” says
Lawrence Tanter, program director.
“We want to declassify music. Jazz,
MOR, r&b, blues—music has always
suffered from classification.”

KJLH has kept its programming
mix despite a recent ownership
change to Stevie Wonder’s Taxi Pro-
ductions.

Tanter estimates 85% of the sta-
tion’s format is made by black artists
with the remaining 15% by white,
Latin or Oriental artists. The station
has no playlist and the air person-
alities have a certain amount of free-

las), 2 to 6. Principal weekend jock is
Don Sainte-Johnn. Those ranks in-
clude six former program directors.

The jocks, says Sholin, have 60%
of the choices preslotted. “with 40%
freedom. But sometimes it’s 100%
their own opinion if they have a
strong inspiration ‘that a certain
record would work better.

“We are system freaks and we use
computers but we don’t believe in
computerized radio. You could air-
check this station for a week and not
figure out exactly what we're doing.”

Sholin says there are nine format
clocks that affect the weekday pro-
gramming, depending on the hour
of day. “We definitely believe in
dayparting. In 1980 you have to. But
it's not always a matter of tempo.
Certain older songs will work in
many dayparts. You’ll hear ‘Jumpin’
Jack Flash’ at 10 a.m. on KFRC be-
cause a lot of housewives listening
then remember it as a hit from their
younger days.”

Sholin says the station is “about
50% oldies, which mostly get played
midday. At night we're 90% cur:
rent.”

In the area of promotions, Gar-
land notes:

“Our promos maintain the image
of the station as a music leader.
Right now we’re doing a promotion
giving away tickets to a concert
that’s been sold out for weeks, and
we're also giving away the top five

national LPs with winners getting all -

five.”

“It’s also important,” adds Sholin,
“to give prizes that people can relate
to in a different way than just
money. So we've given things like
house payments and grocery pay-
ments, a thousand gallons of gas, a
free trip to anywhere in the country.
So even if you don’t win you can re-
late to those things because they’re
things everyone can use.”

‘L.A. Stations KJLH, KACE
Air Little Bit Of Everything

dom in putting together their sets.

“The disk jockeys put the gas in
the car and drive it down the high-
way but I lay down the pavement,”
says Tanter. His guidelines include
rules that music must flow and
segues must be compatible.

Air talents at KJLH are Levi
Booker, Tanter, Louise Foster, Ted
Terry, King Oliver, Tony Valdez,
Chase Landers and Eric Reed.

Most recently, reggae, blues and
Oriental music have been increased
in the programming. Tanter is not
worried about alienating his au-
dience.

“If it doesn’t work, it doesn’t
work,” he notes. “That’s the chal-
lenge of radio. We try to be a ba-
rometer station. We don’t wait for
sales figures.”

One form of music which has not
done well at KJLH is disco. “We’re
locked in between two disco stations
so we have to be the alternative,” he
reasons.

The target audience is the 25-49-
year-olds, slightly older than
KACE’s targeted 24-35-year-old,
and Tanter claims there is a good
mix of men and women. “Women
call for Coltrane. Men call for the
O'Jays. It’s a good mix,” he says.

Neither station is near the top of
the ratings heap but this may have
less to do with the public’s rejection
of mixed formats as low signal
strength, and in KJLH’s case, little
advertising.
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Radio Programming
KFRC-AM Incubator Of S

.

COMPARING NOTES—WGCI-FM Chicago program director Lee Michaels,
right, prepares to interview Elektra/Asylum artist Patrice Rushen about her
album *'Pizzazz"" and the single from the album *‘Haven't You Heard.”

Shock

ST. LOUIS—“It’s like a cold
shower. It’s a shock, but it wakes you

up.”

That’s how Michael Wall, morn-
ing DJ at rocker KSLQ-FM, de-
scribes the station’s dramatic drop in
the October/November Arbitron,
from 6.5 to 3.2 in the average share
trends of listeners 12 and above.

Although Wall and partner Guy
Phillips (hired in March) were ex-
pected to boost the station’s ratings,
even their drive-time show nose-
dived, from 6.0 to 3.4 for listeners 12
and above.

According to Wall, this is the first

ratings drop for the comedy duo,
who worked XROK-AM in Juarez,

" Mexico, and KYNO-AM in Fresno,

Calif., before joining KSLQ for a re-
ported $30,000 each.

“We were trying to be too differ-
ent,” Wall says. “We lost our mass
appeal by not playing the hits as of-
ten as we should.” .

Another big winner is KXOK-
AM, up from 5.5 to 6.2. For the past
two years, the station has been shift-

ing its target audience from teens to

adults. “That move is paying off. We
have the station’s best book in
years,” says program director Lee
Douglas.

A big loser, however, is KSD-AM,
which recently went from rock to a
talk format. Despite the station’s
drop, from 3.6 to 2.6, general man-
ager Stan Greenberg says he has no
plans for any major changes.

As for individual DJs, KXOK

newcomer Robert “Wilkie” Wilkin-

Urge Probe On
AM Band Plan

WASHINGTON—The National
Assn. of Broadcasters is urging the
Federal Communications Commis-
sion to investigate the ramifications
of a switch to 9 khz spacing on the
AM band before recommending
that change at the Region IT Admin-
istrative Radio Conference to be
held in March in Buenos Aires.

Reaffirming last year’s request,
the NAB board of directors voted
Wednesday (23) to ask that the FCC
appoint a joint government industry
advisory committee to look into
methods for providing more space
on the AM and FM radio bands
without interfering with currently
operating stations.

Ratings In St. Louis
KSLQ-FM DJ

By KIM'PLUMMER

son boosted that station’s drive time
ratings from 4.8 to 6.9.

Other drive-time jocks enjoying
stronger shares are WWWK-AM’s
Chuck Roberts (up from 2.7 to 6.6),
KSHE-FM veteran Mark Klose (up
from 4.1 to 6.4) and country WIL-
FM’s Jim Shannon, (from 3.8 t0 6.2).

Grammy Gains
Radio Exposure

LOS ANGELES—The 22nd an-
nual Grammy Awards will be
broadcast via a syndicated radio net-
work through an exclusive produc:
tion agreement with Los Angeles
based Gary Standard Productions.

Produced in cooperation with the
National Academy of Recording
Arts and Sciences, the radio pro-
gramming to be aired includes a
three hour special that previews the
contemporary nominated music and
guest artists. This is designed to air
the weekend before ther CBS tele-
vised Grammy Award presentation
Feb. 27.

In addition, there are 90-second
programs spotlighting Grammy
nominees, to air daily beginning 1%
weeks prior to the presentations.
Also, reports from the Shrine Audi-
torium—where the Grammys are
held—run throughout the day of the
ceremony culminating in a live
stereo radio simulcast of the tele-
vised awards.

Stations lined up so far include
WXLO-FM New York, WFYR-FM
Chicago, WCGY-FM Boston,
WCAU-FM Philadelphia, WMC-
FM Memphis, KVIL-FM Dallas,
KSTP-FM Minneapolis, KUDL-FM
Kansas City, WASH-FM Wash-
ington, D.C., KYA-FM San Fran-
cisco and WSIX-FM Nashville.

Distribution is being handled by
TM Productions in Dallas.

‘Studio 97° Expands

PITTSBURGH—“Studio 97" a
disco show heard on adult contem-
porary WFFM-FM here, has moved
to Sunday mornings from midnight
to 5 a.m. In addition, it keeps one of
its former slots, where the program is
heard from 7 p.m. to midnight on
Sundays. The show had been heard
on Saturdays from 7 p.m. to mid-
night as well as being part of the
Sunday night'schedule.
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Contemporary Now Leading MOR In Detroit

DETROIT-The contemporary
format has become the most-lis-
tened-to format in this market, ac-
cording to an exclusive Billboard
analysis of the Arbitron October/
November ratings.

The format, with a 17.3 share of
the radio listening audience, edges
out MOR, which has 10.6, for the
top position. Contemporary had
18.3 a year ago, but MOR has fallen
from 19.9 in 1978.

Beautiful music is also showing
growth with a 16.5 share, up from
12.1 a year ago. These are followed
by AOR, with 9.5, down from 14.8 a
year ago; country with 6.5, up from
3.3; black music with 6.1, down from
9.1; news with 6.0, up from 4.7; pro-
gressive music and talk. both with
4.5 and both unlisted a year ago;
Top 40 with 3.6, no showing a year

ago; disco, 3.3, up from 1.6 and jazz,
3.2, down from 3.3

Among men 18 to 24. AOR has
the largest share; 39.6, down from
44.1 a year ago. But men 25 to 34
prefer contemporary for a 26.7
share, up from 20.3. Among men 35
to 44 beautiful music and contempo-
rary are almost tied with 21.7 and
21.6 respectively. Men 45 to 54 pre-
fer beautiful music with a 26.9 share.

Contemporary is a big favorite
among women capturing the 18 to
24 year olds, the 25 to 34 and the 35
to 44 with 38.2,30.2 and 23.3 shares,
respectively.

Only women 45 to 54 prefer beau-
tiful music by the largestshare; 31.6,
up from 24.9 a year ago. Teens di-
vide between AOR and contempo-
rary giving the first a 22.1 share and
the latter a 22.0.

In terms of listeners per average

LOS ANGELES—Jimi Fox, na-
tional promotion manager West
Coast for Mercury Records. set up a
tribute to George Burns over adult
contemporary KMPC-AM Los An-
geles. On “Super Bowl Sunday,”
Jan. 20, while it was broadcasting
the football game, KMPC wished
Burns a happy 80th birthday. At
12:15 p.m. and 2:15 p.m,, the station
played Burns’ latest single “I Wish I
Was 18 Again.”

*  *x  x
Soft AOR KYA-FM joined the

Pro-Motions

San Francisco Examiner in sponsor-
ing a Joan Baez, Grateful Dead, Car-
los Santana and Jefferson Starship
show at the Oakland Coliseum
Arena Jan. 13. Proceeds from the
event went to the Cambodian Emer-
gency Relief Fund.

*  *  x
The KEX-AM Portland, Ore., pro-
moter of the Year award has been

given to Stan Foreman of Capitol
Records in Seattle.
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quarter hour contemporary has the
most with an estimated 104,500, up
from 103.100. The fact that listeners
have gained while contemporary’s
share has dropped indicates that to-
tal listening has gone up in this mar-
ket.

Beautiful music comes next with

an estimated 98,700, up from 67.900.
This is followed by: MOR with an
estimated 63,600, down from
112,600, AOR with an estimated
57.600, down from 83.300; country
with an estimated 38.700, up from
18.800 and black with an estimated
36.700. down from 51.800.

It’s Traditional R&B
Getting More Airplay

® Continued from page |

40. We play what's selling. Sure we
play the Bar-Kays, but we also play
Kenny Loggins. We don’t play Led
Zeppelin and hard rock. but we do
play enough new wave to have an
image. We play M’s ‘That’s The Way
Money Goes.” "

The story is similar at WKTU-FM
and WBLS-FM both New York.
WKTU no longer promotes itself as
“Disco 92" and WBLS no longer
pushes “Disco And More.” Both sta-
tions broadened their playlists and
now include a wider range of black
artists.

WBLS is promoting “The Sound
Of The '80s™ and WKTU’s program
director Paul Zarcone says his sta-
tion is now in a “progressive urban”
format (Billboard Dec. 8. 22, 1979).
White does not even find the term
“urban” acceptable to describe his
format.

WZZD-AM Philadelphia also has

broadened its disco playlist to in-
clude more r&b. but music director
Mark Serpas says, “We’re just play-
ing what's popular in town.” Mean-
while, WHAT-AM Philadelphia,
which has long been associated with
black programming. has dropped
talk and is now another outlet for
black music.

Just about any station that had
been doing disco and has not
switched its format to something else
has broadened to include a greater
variety of black artists.

On the coast, KACE-FM and
KUTE-FM, for example, have mod-
ified their emphasis on disco to in-
clude more commercial black music.

KJLH-FM, also in the L.A. area,
continues its soul and jazz emphasis
with more of a popish flavor than
jazz or blues. And KGFJ-AM is a
well rounded black music station
with some traces left of disco.
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Radio Programming

Vox Jox

NEW YORK-GCC Communi-
cations national program director
Steve Rivers has promoted WIFI-
FM production manager Bill
Gamble to program director at
WEFM-FM Chicago. He also
named two new music directors.

Liz Kiley, disk jockey on WIFI
and formerly of WABC-AM New
York and WPGC-AM-FM Wash-
ington, has been promoted to music
director at WIFL. WEFM jock
Jackie Robins has been promoted to
WEFM music director. Both stations
are owned by GCC.

* kX

Ted Ferguson has been appointed
program director of KWST-FM Los
Angeles. He comes from WABX-
FM Detroit. Both stations are owned
by Century Broadcasting. Fergu-
son’s move comes following Steve
Downes stepping down as oper-
ations director to concentrate on his
6 to 10 p.m. shift.

John Duncan has joined WABX
as Ferguson’s successor. He previ-
ously held positions at WRUF-AM-
FM Gainesville, Fla., WQXM-FM
Tampa and WAAF-FM Worcester,
Mass.

* ok x

KOFM-FM Oklahoma City p.d.
Mike Miller has a new on-air
lineup: Miller, from 6 to 9 a.m.; mu-
sic director Chuck Morgan, from 9
a.m. to noon, Jerry McCall, from
noon to 3 p.m.; Pat Murphy, from 3
to 6 p.m.; Ken Barlow, from 6 to 10
p-.m.; Lee Taylor, from 10 p.m. to 2

a.m. and Jeff Edwards from 2 to 6 °

a.m.

Eric Margolis joins AOR WSAI-
FM Cincinnati as music director.
Margolis was programming assist-
ant at WPIX-FM New York. ...

BubblingUnderThe

__HOT100

101—RAVEL'S BOLERO, Henry Mancini, Warner
Bros. 49139

102—-YOU KNOW HOW TO LOVE ME, Phyllis Hy-
man, Arista 0463

103—GIMME SOME TIME, Natalie Cole & Peabo
Bryson, Capitol 4804

104—STEPPIN', The Gap Band, Mercury 76021

105—-BODY SHINE, Instant Funk, Salsoul 72112
(RCA)

106—YOU ARE MY HEAVEN, Roberta Flack with
Donny Hathaway, Atlantic 3627

107-YOU WON'T BE THERE, The Alan Parsons
Project, Arista 0491

108—WHITE RHYTHM AND BLUES, 1.D. Souther,
Columbia 1-11196

109—THE VERY FIRST TIME, Michael Johnson,
EMI-America 8031

110—STAY WITH ME TILL DAWN, Judy Tzuke,
MCA 4113

BubblingUnderThe

TJoplPs__

201-JOHN CALE, Sabatoge, 1.R.S. SP 004
(A&M)

202—PETER GREEN, In The Skies, Sail 0110
(Rounder)

203—THELMA HOUSTON, Breakwater Cat, RCA
AFL1-3500

204—ROGER McGUINN, CHRIS HILLMAN FEA-
TURING GENE CLARK, City, Capitol ST-
12043

205—CINDY BULLENS, Steal The Night, Casa-
blanca NBLP-7185

206—GEORGE JONES, My Very Special Guests,
Epic JE-35544

- 207—FOXY, Party Boys, Dash (TK) 30015

208—STIX HOOPER, The World Within, MCA-
3180

209—PETER BROWN, Stargazer, Drive 108 (TK)

210-BILLY PAUL, Best Of Billy Paul, P.\.R. Z2-
36314 (CBS)

Morning personality Larry Kenney
of adult contemporary WYNY-FM
New York shared his morning pro-
gram Jan. 28 with New York mayor

By DOUG HALL

Edward Koch. From 8 to 9 p.m,,
Koch hosted the show by playing his
favorite songs and taking phone
calls from WYNY listeners.

John London and Ron Engleman,
most recently with KULF-AM in
Houston, join Top 40 KRTH-FM in
Los Angeles as a comedy team and

air talent. They go on live from 6
a.m. to 10 a.m. though much of the
rest of the station’s programming re-
mains automated.

TAKE TWICE A DAY

FUTURE FILE

An excursioninto the future with the thinkers and dreamers who
will take us there. Ten 3-minute shows each week hosted by Dave

McQueen. Now on the air in 143 Arbitron markets.

FILM CLIPS

The world of film as seen through the eyes of Hollywood's
leading personalities. Ten 3-minute shows each week hosted
by David Sheehan. Already placed in 123 Arbitron markets.

Premieres March 31.

TAKE ONCE A WEEK

ROCKIN' OUT

America’s hottest rock ‘n’ roll music as presented by toprock DJs
from across the nation with guest appearances by major
recording artists, live in-concert segments, rock news features
and aretrospective. An exciting 2-hour magazine format hosted
each week by Jack Snyder. Already placed in 100 Arbxtron

markets. Premieres weekend of April 5-6.

GREAT AMERICAN MUSICAL

Broadway and Hollywood’s most memorable music with guest
appearances by the stars of yesterday and today. A 2-hour show
hosted each week by Chuck Southcott. Already placed in 105

Arbitron markets. Premieres weekend of April 5-6.

All Golden Egg programs are available on a barter basis
to stations in Arbitron measured markets and on a cash basis
in unmeasured and foreign markets.

GOLDEN EGG
The Full Service
Radio Syndicator

1373 Westwood Blvd.
Suite 202

Los Angeles
California 90028
(213) 475-0817
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Dr. Golden

(for a healthy radio station)

14444
Y PUICAL S

Please send information and demo on the following:

( ) FUTUREFILE
( ) FILMCLIPS

( ) ROCKIN OUT
(

) GREAT AMERICAN MUSICAL

Your Name

Title

Station

Address

Phone No.
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Playlist Top Add Ons

TOP ADD ONS -NATIONAL

KOOL & THE GANG—Too Hot (De-Lite)
TOM PETTY & THE HEARTBREAKERS—Refugee (Backstreet/MCA)
RAY, GOODMAN & BROWN—Special Lady (Polydor)

D—Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist: as determined by sta-
tion personnel.
BREAKOUTS—Bilboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

PAT BENATAR- Heartbreaker (Chrysalis)

PEACHES & HERB—| Pledge My Love
(Polydor/MVP)

ANDY GIBB-Desire (RS0)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)

KOOL & THE GANG~Too Hot (De-Lite)
DIONNE WARWICK—Deja Vu (Arista)

BREAKOUTS

LINDA RONSTADT—How Can | Make You
(Asylum)
(D) PATRICE RUSHEN—Haven't You Heard
(Elektra)
ROMANTICS—What | Like About You
(Nemperor)

KFI-LA
© ROMANTICS—What | Like About You
(Nemperor)
o SUE SAAD & THE NEXT~Won't Give It Up
(Planet)
# QUEEN-Crazy Little Thing Called Love
(Elektra) 12-6

 TERIDESARIO w/K.C.~Yes, I'm Ready
(Casablanca) 28-20

KRTH (FM)~LA
® ANDY GIBB-Desire (RS0)
De PATRICE RUSHEN—Haven't You Heard
(Elektra)
* DAN FOGELBERG— Longer (Full Moon/
Epic) 13-4
 KOOL & THE GANG ~Too Hot (De-Lite) 26-
20
KH)-LA
o PAT BENATAR—Heartbreaker (Chrysalis)
o PEACHES & HERB-| Pledge My Love
(Polydor/MVP)
* DIONNE WARWICK-Deja Vu (Arista) 10-4
+ KOOL & THE GAMG —Too Hot (De-Lite) 22-
16
KCBQ—San Diege
o JOYCECOBB-DigThe Gold (Cream)
o STEVE FORBERT-Romeo’s Tune
(Nemperor)

KTKT-Tucson

Based on station playlists through Thursday (2/7/80)

PRIME MOVERS -NATIONAL

QUEEN—Crazy Little Thing Called Love (Elektra)

DAN FOGELBERG~Longer (Full Moon/Epic)
PINK FLOYD—Another Brick In The Wall (Columbia)

KIRB-Spokane

WDRQ-Detroit

Playlist Prime Movers *  Regional Breakouts & National Breakouts

PAT BENATAR—Heartbreaker (Chrysalis)
1. GEILS BAND—Come Back (EM!)
CHUCK MANGIONE—Give It All You Got (A&M)

13-Q (WKTQ)—Pittshurgh

KELI-Tulsa

® THEKNACK-Baby Talks Dirty (Capitol)

® CHUCK MANGIONE~Give It All You Got
(A&M)

* HALL & OATES—-Wait For'Me (RCA) 16-9

* BARRY MANILOW-When | Wanted You
(Arista) 12-8 .

KQEO-—Albuquerque

© JOHN STEWART=Lost Her In The Sun
(Arista)

« FLEETWOOD MAC—Sara (WB) 9-5

 NEIL DIAMOND-September Morn
(Columbia) 14-9

KENO-LasVegas

© HEART-Even It Up (Epic)

©® TOMMY JAMES—Three Times In Love
(Millennium)

 DANFOGELBERG—Longer (Full Moon/
Epic) 13-6

* PINK FLOYD—Another Brick In The Wall
(Columbia) 28-12

KTAC—Tacoma

® PAT BENATAR—Heartbreaker (Chrysalis)
© PINK FLDYD-Another Brick In The Wall
(Columbia)
* ?MOKEY ROBINSON—Cruisin’ (Motown)
27

 TERI DESARIO w/K.C.—Yes, I'm Ready

© RUPERT HOLMES—Him (MCA)
o TOM PETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)
 THE DIRT BAND—An American Dream (UA)
20-15
D« DONNASUMMER—On The Radio
(Casablanca) 24-18
KFMB-San Diego
® LINDARONSTADT—How Do | Make You
(Asylum)
o KOOL & THE GANG-Too Hot ( De-Lite)
 ELECTRIC LIGHT ORCHESTRA—Last Train
To London (Jet) 20-15
* QUEEN-Crazy Little Thing Called Love
(Electra) 6-3

Pacific Northwest Region

® TOP ADD ONS

SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)

TOMMY JAMES —Three Times In Love
(Millennium)

BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* PRIME MOVERS:

DAN FOGELBERG—Longer (Full Moon/Epic)

QUEEN—Crazy Little Thing Called Love
(Elektra)

PINK FLOYD—Another Brick In The Wall
(Columbia)

BREAKOUTS

LINDA RONSTADT—How Do | Make You
(Asylum)

HEART—Even It Up (Epic)

CHUCK MANGIONE—Give It All You Got (A&M)

KFRC—San Francisco
® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

o SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)
# DAN FOGELBERG—Longer (Full Moon/
Epic) 149
* PINKFLOYD-Another Brick In The Wall
(Columbia) 17-13
KYA—San Francisco

® KOOL & THE GANG-Too Hot (De-Lite)

o SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)

# THEEAGLES—The Long Run (Asylum) 159
+ DANFOGELBERG - Langer (Full Moon/
Epic) 16-11
KROY-Sacramento

* AMNE MURRAY—Daydream Beli
(Capitol) 11-5 .
* JENNIFER WARNES-Don't Make Me Over
(Arista) 17-11
KFXM—San Bernardino

o ANDY GIBB—Desire (RS0)

@ PATBENATAR- Heartbreaker (Chrysalis)

+ ANNEMURRAY-Daydream Believer
(Capitol) 17-14

« STEVE FORBERT—Romeo's Tune
(Nemperor) 22-18

KERN-Bahersfield

o LED ZEPPELIN-Fool In The Rain (Swan
Song)

o BARRY MANILOW-When | Wanted You
(Arista):

 THE DIRT BAND—An American Dream
(United Artists) 26-15

~ # ELECTRIC LIGHT ORCHESTRA— Last Train
To London (Jet) 24-19
KOPA—Phoenix

o BARRY MANILOW—When | Wanted You
(Arista)

o TODD RUNDGREN-Set Me Free
{Bearsville)

» PINK FLOYD—Another Brick In The Wall
(Columbia) 24-10

* TERI DE SARIO w/K.C.—YesY'm Ready
(Casablanca) 15-7

© THEKNACK—Baby Talks Dirty (Capitol)
® PATBENATAR—Heartbreaker (Chrysalis)
D PRINCE—|Wanna Be Your Lover (WB) 11-4

# QUEEN-Crazy Little Thing Called Love

(Elektra) 6-1
KYNO—~Fresno

o RAY, GOODMAN & BROWN-Special Lady
(Polydor)

© LINDARONSTADT—How Do | Make You
(Asylum)

# QUEEN-Crazy Little Thing Called Love
(Elektra) 29-21

 PEACHES & HERB—| Pledge My Love
(Polydor/MVP) 20-14

KGW-—Portiand

o NEIL DIAMOND-September Morn
(Columbia)

o ANNE MURRAY—Daydream Believer
(Capitol)

* DAN FOGELBERG—Longer (Fuli Moon/
Epic) 159

# QUEEN-Crazy Little Thing Called Love
(Elektra) 19-10

KING—Seattie
o NICOLETTE LARSON-Let Me Go Love (WB)

o TOMMY JAMES—Three Times In Love
(Millennium)

(Casablanca) 15-9
KCPX—Salt Lake City

© LINDARONSTADT-How Do | Make You
(Asylum)
© DR. HOOK-Sexy Eyes (Capitol)
* STYX-Why Me (A&M) 21-15
* QUEEN-Crazy Little Thing Called Love
(Elektra) 13-7
KRSP-Salt Lake City

© TOMMY JAMES—Three Times In Love
(Millennium)

® J.GEILS BAND—Come Back (EMI)

* MOLLY HATCHET~Flirtin’ With Disaster
(Epic) 22-14

* QUEEN-Crazy Little Thing Called Love
(Elektra) 6-2

KTLK—Denver

® CHUCK MANGIONE-Give It All You Got
(A&M)
© LINDARONSTADT—How Do | Make You
(Asylum)
D« DONNA SUMMER~On The Radio
(Casablanca) 31-21
 PEACHES & HERB-Pledge My Love
(Polydor/MVP) 30-22
KIMN—Denver

® PINK FLOYD—Another Brick In The Wall
(Columbia)

© J.GEILS BANO-Come Back (EMI)

# QUEEN—Crazy Little Thing Called Love
(Elektra) 13-7

 NEIL DIAMOND-September Morn
(Columbia) 4-1

IJR-Seattle

© LINDARONSTADT—How Do | Make You
(Asylum)

o TOMMY JAMES—Three Times In Love
(Millennium)

* ANDY GIBB-Desire (RSQ) 28-15

+ DAN FOGELBERG~Longer (Full Moon/
Epic) 13-7

WTAC—Flint

© KENNY NOLAN-Us And Love (Casablanca)

o PEARLHARBOR & EXPLOSIONS—You Got It
(Release It) (WB)

* ANDY GIBB—Desire (RS0) 25-14

+ TOM PETTY & THE HEARTBREAKERS—
Don’t Do Me Like That (Backstreet/MCA)
138

2.96 (WIZZR-FM)—Grand Rapids

e Z2TOP-|Thank You (WB)
® KOOL & THE GANG—Too Hot (De-Lite)

 NEIL DIAMOND—-September Morn
(Columbia) 28-15

* TOT0-99(Columbia) 24-18
WAKY—Louisville

© LINDA RONSTAOT—How Do | Make You
(Asylum)

® KOOL & THE GANG—Too Hot (De-Lite)

# QUEEN—Crazy Little Thing Called Love
(Elektra) 28-16

* ANDYGIBB~Desire (RS0) 31-17
WBGN—Bowling Green

© HEART-Even It Up (Epic)
® BABYS—Back On My Feet Again (Chrysalis)
 DAN FOGELBERG—Longer (Full Moon/
Epic) 7-3
 PINK FLOYD—Another Brick In The Wall
(Columbia) 14-8
KYVX—Seattle

© HEART-Even It Up (Epic)
® AMERICA-AIl Around (WB)
* NICOLETTE LARSON—Let Me Go Love (WB)
D-22
 LINDARONSTADT—~How Do | Make You
(Asylum) D-26
KCBN-—-Repo

De DONNA SUMMER-0On The Radio

(Casabfanca)

o BOOMTOWN RATS—I Don't Like Mondays
(Columbia)

* NEIL DIAMOND-September Morn
(Columbia) 32-22

* MOLLY HATCHET—Flirtin’ With Disaster
(Epic) 34-23

North Central Region

® TOP ADD ONS:

LINDA RONSTADT—How Do | Make You
(Asylum)

KOOL & THE GANG~Too Hot (De-Lite)

SHALAMAR~The Second Time Around (Solar)

* PRIME MOVERS:

DAN FOGELBERG—Longer (Full Moon/ Epic)

ARDY GIBB--Desire (RS0)

QUEEN—Crazy Little Thing Called Love
(Elektra)

BREAKOUTS:

THE KRACK—Baby Talks Dirty (Capitol)

). GEILS BAND—Come Back (EMI)

GEORGE BURNS—| Wish | Was Eighteen Again
(Mercury)

CKLW-—Detroit
o GEORGE BURNS—| Wish | Was Eighteen
Again (Mercury)
De SHALAMAR-The Second Time Around
(Solar)
* YELLOW MAGIC ORCHESTRA-Computer
Games (Horizon) 25-14
* ?OOI. & THE GANG—Too Hot (De-Lite) 30-
5

o THE KNACK—Baby Talks Dirty (Capito)
o J.GEILS BAND—Come Back (EMI/America)
# THEDIRT BAND—An American Dream (UA)
2317
 PINKFLOYD—Another Brick In The Wall
(Columbia) 15-9
WGCL—Cleveland

© THEKNACK—Baby Talks Dirty (Capitol)
o J.GEILS BAND—Come Back (EMI)

+ DAN FOGELBERG—Longer (Full Moon/
Epic) 11-9 )

D DONNASUMMER-On The Radio
(Casablanca) 9.2

WZZP—Cleveland

* ;:)'[ DIRT BAND—An American Dream (UA)
-24

 DANFOGELBERG—Longer (Full Moon/
Epic) 13-7

Q-102 (WKRQ-FM)—Cincinnati

© BABYS—Back On My Feet Again (Chrysalis)
o RUPERT HOLMES—Him (MCA)

# QUEEN-Crazy Little Thing Called Love
(Elektra) 18-10

* DANFOGELBERG--Longer (Full Moon/
Epic)9-4

WNCI-Columbus

# BABYS—Back On My Feet Again (Chrysalis)
D-24

D+ PRINCE-|Wanna Be Your Lover (WB) 15-9
WCUE-Akron

o BABYS—Back On My Feet Again (Chrysalis)

o LINDARONSTADT—How Do | Make You
(Asylum)

# PINKFLOYD-Another Brick In The Wall
(Columbia) 38-20

# ANDYG1BB-Desire (RS0) 36-31
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o KENNY NOLAN-Us And Love (Casablanca)

# NEIL DIAMOND-September Morn
(Columbia) 15-11

 TERIDESARIOw/K.C.—Yes,|I'm Ready
(Casablanca) 14-7

WPEZ--Pittsburgh

® LINDARONSTADT—How Do | Make You
(Asylum)

. '@ KDOL & THE GANG—Too Hot (De-Lite)

* RUPERT HOLMES—-Him (MCA) 22-18

* TOMMY JAMES—Three Times In Love
(Millennium) 25-19

Southwest Region

® TOP ADD ONS

RAY, GOODMAN & BROWN-Special Lady
(Polydor)

JOHN STEWART—Lost Her In The Sun (RS0)

TOM PETTY & THE HEARTBREAKERS —Refugee
(Bachstreet/MCA)

* PRIME MOVERS

PINK FLOYD—Another Brick In The Wall
(Columbia)

T070-99 (Columbia)

SHALAMAR—The Second Time Around (Solar)

BREAKOUTS

LINDA RONSTAOT—How Do | Make You
{Asylum)

). GEILS BAND-Come Back (EM1)

DR HOOK—Sexy Eyes (Capitol)

KILT—Houston

® JOHN STEWART— Lost Her In The Sun (RS0)

. ® RAY,GOODMAN & BROWN-—Special Lady

(Polydor)

D SHALAMAR-The Second Time Around
(Solar) 22-8

* DIANAROSS—It's My House (Motown) 22-9
KRBE-Houston

o BABYS—Back On My Feet Again (Chrysalis)
o J.GEILS BAND-Come Back (EMI/America)

# PINKFLOYD—Another Brick In The Wall
(Columbia) 28-18

* TOT0-99 (Columbia) 18-10
KLIF-Dallas
© ROBERT PALMER—Can We Still Be Friends
(Island)
© THE DIRT BAND~An American Dream (UA)
# THE EAGLES—The Long Run (Asylum) 12-7

 CLIFF RICHARD—We Don't Talk Anymore
(EM))14-8 -

KNUS-FM~Dallas

© PAT BENATAR—Heartbreaker (Chrysalis)

o TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/ MCA)

% PINK FLOYD~Another Brick In The Wall
(Columbia) 10-1

# QUEEN-CrazyLittle Thing Called Love
(Elektra) 25-4

KINT-El Paso
o LEDZEPPELIN—Fool In The Rain (Swan
Song)
o TOT0-99 (Columbia)
* ?HOKEY ROBINSON=-Cruisin’ (Motown) 3-

* DIONNE WARWICK—Deja Vu (Arista) 12-7
KFJZ-FM (2-97)~Ft. Worth

® PAT BENATAR—Heartbreaker (Chrysalis)
o DAN FOGELBERG—Longer (Full Moon/
Epic)

# TOM PETTY & THE HEARTBREAKERS—
Don't Do Me Like That (Backstreet/MCA)
179

# AEROSMITH-Remember (Columbia) 23-
17

WKY-Oklahoma City

o RAY, GOODMAN & BROWN—Special Lady
(Polydor)
o DR.HOOK-Sexy Eyes (Capitol)

# ANNE MURRAY—Daydream Believer
(Capitol) 10-5

* RUPERTHOLMES—Him (MCA) 17-11

® LINDARONSTADT—How Do | Make You
(Asylum)

© TOM PETTY & THE HEARTBREAKERS —
Refugee (Backstreet/MCA)

# QUEEN-Crazy Little Thing Called Love
(Elektra) 16-2

 TOM PETTY AND THE HEARTBREAKERS -
Don’t Do Me Like That (Backstreet/MCA)
159

WTIX=New Orleans

o LINDARONSTADT—How Do |Make You
(Asylum)

o RAY,GOODMAN & BROWN-Special Lady
(Polydor)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 11-5

D+ DONMASUMMER—0n The Radio
(Casablanca) 26-16

WNOE—New Orleans

® LINDARONSTADT—How Do | Make You
(Asylum)

o TOM PETTY & THE HEARTBREAKERS~
Refugee (Backstreet/MCA)

* QUEEN—Crazy Little Thing Called Love
(Elektra) 10-1

 TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca) 9-2

KEEL-Shreveport

® PINKFLOYD-Another Brick In The Wall
(Columbia)

® RUPERT HOLMES-Him (MCA)

 DANFOGELBERG—Longer (Full Moon/
Epic) 14-9

* TOTO-99 (Columbia) 19-13

Midwest Region

® TOP ADD ONS

NEIL DIAMONO—September Morn (Cotumbia)
BARRY MANILOW—When | Wanted You (Arista)
STEVE FORBERT—Romeo's Tune (Nemperor)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)

OAN FOGELBERG—Longer (Full Moon/Epic)

CHEAP TRICK~Voices (Epic)

BREAKOUTS:

LINDA RONSTADT—How Do | Make You
(Asylum)

TOM PETTY & THE HEARTBREAKERS —Refugee
(Bachstreet/MCA)

TOMMY JAMES —Three Times In Love

(Millennium)

WLS—Chicago

o STEVE FORBERT—Romeo's Tune
(Nemperor)

o NEILDIAMOND-September Morn
(Columbia)

# QUEEN-Crazy Little Thing Called Love
(Elektra) 29-14

 FLEETWOOD MAC—-Sara (WB) 17-10
WEFM—Chicago
o LINDARONSTADT—How Do | Make You
(Asylum)

© TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/MCA)

+ DANFOGELBERG-Longer (Full Moon/
Epic) 17-14

* STYX—Why Me (A&M) 24-20
WROK—Rockford
* SMOXEY ROBINSON—Cruisin’ (Motown) 7-
1

+ DANFOGELBERG— Longer (Full Moon/
Epic) 8-2
(Continued on page 24)

© Copyright 1980, Billboard Pubii-
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Billboard Sing

® Continued from page 22
WIFE~Indianapolis

® JUDIE TZUKE-Stay With Me Till Dawn
(MCR)

® STARLAND YOCAL BAND—Loving You With
My Eyes (Windsong}

WNDE-Indianapolis

Q RUPERTHOLMES—Him (MCA)

"o OONNASUMMER—0n The Radio
(Casablanca)

* ANDY GIBB-Desire (RS0) 21-12

* BARRY MANILOW—When | Wanted You
(Arista) 10-8

WOKY—Milwauk

® BARRY MANILOW—When | Wanted You
(Arista)

* QUEEN—Crazy Little Thing Called Love
(Elektra) 12-6

* SMOKEYROBINSON—Cruisin’ (Motown)
- 148 .

WZUU-FM - Milwaukee

FEBRUARY 9, 1980 BILLBOARD

® KOOL & THE GANG—Too Hot (De-Lite)
o ARSUPPLY-Lost In Love (Arista)
* :dsl\:]HAEUACKSON— Rock With You (Epic)
 STEVE FORBERT—Romeo's Tune
(Nemperor) 25-17
KSLQ-FM—St. Louis

© SHALAMAR—The Second Time Around
(Solar)

© BARRY MANILOW-When | Wanted You
(Arista)

+* DANFOGELBERG—Longer (Full Moon/
© Epic)11-3

* DONNASUMMER—On The Radio
(Casablanca) 12-4

- KXOK-$t. Louis

® RODSTEWART—I Don't Want To Tatk About
It (WB)

* CHEAP TRICK-Voices (Epic) 17-7

* SANTANA-You Know That | Love You
(Columbia) 23-13

o NEIL DIAMOND~ September Morn
(Columbia)

® TOT0-99(Columbia)

* QUEEN—Crazy Little Thing Called Love
(Elektra) 20-14

* SMOKEY ROBINSON-Cruisin’ (Motown) 8-
3

KDWB-—Minneapolis

o NEIL DIAMOND-September Morn
(Columbia)

© THE DIRT BAND--An American Dream (UA)

+ PATBENATAR-Heartbreaker (Chrysalis)
1510

+ TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca) 19-12

KSTP—Minneapolis

o ANDY GIBB—Desire (RS0)

® DAVID GATES—Where Ooes The Lovin’ Go
(Elektra)

 ANNEMURRAY—Daydream Believer
(Capitol) 10-7

+ THE DIRT BAND—An American Dream (UA)
21-14

WHB—Kansas City

o TOMMY JAMES—Three Times In Love
(Millennium)

+ THE DIRT BAND—An American Dream (UA)
11-8

* CHEAP TRICK—Voices (Epic) 17-10
KBEQ~Kansas City

® PINK FLOYD—Another Brick In The Wall
(Columbia)

© WILLIE NELSON—My Heroes Have Always
Been Cowboys (Columbia)

* TOTO-99(Columbia) 28-21

* DONNASUMMER-On The Radio
(Casablanca) 30-24

KKLS—Rapid City

© ANDY GIBB-Desire (RS0)

© LINDARONSTADT—How Do | Make You
(Asylum)

+ STEVE FORBERT—Romeo's Tune
(Nemperor) 10-5

+ TERI DESARIO w/K.C.~Yes, I'm Ready
(Casablanca) 8-3

KQWB—Fargo

KLEO-Wichita

F-105 (WVBF)—Boston

les Radio Action ..

Based on station playlists through Thursday (1/31/80)

WYRE-Annapolis

’

WFLB—Fayetteville

Ploylist Top Add Ons @
ylist Prime Movers

WLAC - Nashville

® KOOL & THEGANG—-Too Hot ( De-Lite)
® CHUCK MANGIONE-Give It All You Got
(A&M)

* BARRY MANILOW—When | Wanted You
(Arista) 22-15

+* SPINNERS—-Working My Way Back To You/
Forgive Me Girl (Atlantic) 28-23

Northeast Region

® TOP ADD ONS

KOOL & THE GANG—Too Hot (De-Lite)

ANNE MURRAY—Daydream Believer (Capitol)

BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

% PRIME MOVERS

SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)

ANDY GIBB—Desire (RS0)

QUEEN—Crazy Little Thing Called Love
(Elektra)

BREAKOUTS:

). GEILS BAND—Come Back (EM)

DR. HOOK—Sexy Eyes (Capitol)

LINDA RONSTADY—How Do | Make You
(Asylum)

WABC—New York

© ANNEMURRAY—Daydream Believer
(Capitot)

* DIONNE WARWICK—Deja Vu (Arista) 14-8

* SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic) 13-9

WXLO—New York

© KOOL &.THE GANG-Too Hot (De-Lite)

* QUEEN—Crazy Littie Thing Called Love
(Elektra) 23-18

* DIONNEWARWICK— Deja Vu (Arista) 14-7
WPTR—Albany

© ROD STEWART—| Don't Want To Talk About
It (WB)

® KDOL & THEGANG—Too Hot (De-Lite)
* ANDY GIBB-Desire (RS0) 26-20

* CHUCK MANGIONE-Give It All You Got
(A&M) 27-21

WTRY-Albany

o BARRY MANILOW—When | Wanted You
(Arista)

® TOMMY JAMES—Three Times In Love
(Millennium)

* DONNASUMMER-On The Radio
(Casablanca) 21-14

* QUEEN—Crazy Little Thing Called Love
(Elektra) 10-4

WKBW~Buffalo

® LINDARONSTADT—How Oo | Make You
(Asylum)

® ).GEILS BAND—Come Back (EMI)

 TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/MCA) 28-23

+* DANFOGELBERG—Longer (FullMoon/
Epic) 8-2

WYSL—Buffalo

© MAUREEN McGOVERN—We Could Have It
All (WB) .

* CHUCK MANGIONE-Give It All You Got
(A&M) 23-18

* JACK JONES—Love Boat Theme (MGM) 18-
12

WBBF—Rochester

De DONNASUMMER—0n The Radio
(Casablanca)

© RUPERT HOLMES—Him (MCA)

* QUEEN—Crazy Little Thing Called Love
(Elektra) 2211

* FLEETWOOD MAC—Sara(WB)4-]
WRKO—Boston

® KOOL & THEGANG—Too Hot (De-Lite)

o BILLY PRESTON & SYREETA—With Youl'm
Born Again (Motown)

 SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)

# TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 16-10

* QUEEN-Crazy Little Thing Calied Love
(Etektra)X-23

+ SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) X-22

WBZ-FM—Boston

P ® J. GEILS BAND—Come Back (EMI)
o DR. HOOK--Sexy Eyes (Capitol)

® NEIL DIAMOND-September Morn
(Atlantic)

® ANDY GIBB-Desire (RS0)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 7-3

D+ DONNASUMMER—On The Radio
(Casablanca) 14-6

WDRC - Hartford

® ANDY GIBB-Desire (RSO)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 17-10

* DIONNEWARWICK--Deja Vu (Arista) 13-8
WPRO (AM)—Providence

® DR.HOOK-Sexy Eyes (Capitol}
® AIRSUPPLY-Lost In Love (Arista)
* FLEETWDOD MAC—Sara (WB) 8.1

* SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic) 18-11

WPRO-FM—Providence

© DONNASUMMER~-On The Radio
(Casablanca)

© LEDZEPPELIN-Fool In The Rain (Swan
Song)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 15-5

+ NEILDIAMOND- September Morn
(Columbia) 10-6

WICC—Bridgeport

© TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/MCA)

© PATBENATAR-Heartbreaker (Chrysalis)

* QUEEN-Crazy Little Thing Called Love
(Elektra)12-4

* SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic) 25-16

Mid-Atlantic Region

® TOP ADD ONS:

KOOL & THE GANG—Too Hot (De-Lite)

THE EAGLES—The Long Run (Asylum)

PINK FLOYD—Another Brick In The Wail
{Cotumbia)

* PRIME MOVERS:

DAR FOGELBERG—Longer (Full Moon/Epic)

TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

CAPTAIN & TENNILLE—-Do That To Me One
More Time (Casablanca)

BREAKOUTS:

STYX—First Time (A&M)

THE KNACK—Baby Talks Dirty (Capitol)

TOMMY JAMES—Three Times in Love
(Millennium)

WFIL—Philadelphia

 CAPTAIN & TENNILLE-Do That ToMe One
More Time (Casablanca) 3-1

 TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 11-9

WZID-Philadelphia

* SISTER SLEDGE-Got To Love Somebody
(Cotillion) 3-24

* POSITIVE FORCE—We Got The Funk (Not
listed) 28-22

WIFI-FM —Philadelphia

® PINK FLOYD—Another Brick In The Wall
(Columbia)

® T0T0-99 (Columbia)

+ ROBERT PALMER—Can We Still Be Friends
(Island) 27-17

* TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/MCA)

WPGC—Washingten

® KOOL & THE GANG~Too Hot (De-Lite)
©® STYX-First Time (A&M)

* DAN FOGELBERG— Longer (Full Moon/
Epic) 15-2

* BILLY PRESTON & SYREETA-With You!'m
Born Again (Motown) 14-8

WGH-Norfolk

® CRISSCROSS—Ride Like The Wind (WB)
© GRAHAM NASH—In The 80’s (Asylum)

+ DAN FOGELBERG—Longer (Full Moon/
Epic) 8-5

* DONNASUMMER-On The Radio
(Casablanca) 21-10

WCAO—Baltimore

o ROBERT JOHN—Lonely Eyes (EM1/
America)

® THE EAGLES—The Lomg Run (Asylum)

* SHALAMAR-The Second Time Around
(Solar) D-12

* ANDYGIBB—Desire (RSO) 24-16

o RAY, GOODMAN & BROWN-Special Lady
(Polydor)

® TOMMY JAMES—Three Times In Love (RCA)

D* PRINCE-|Wanna Be Your Lover (WB) 3-2

+ NEILDIAMOND—September Morn’
(Columbia) 19-13

WLEE—-Richmond

® CHUCK MANGIONE-Give It All You Got
(A&M)

© DONNASUMMER-On The Radio
(Casablanca)

* RUPERT HOLMES—Him (MCA) 22-18
* TOT0-99 (Columbia) 25-19
WRVQ—Richmend

® IZTOP-|ThankYou (WB)

© BARRY MANILOW-When | Wanted You
(Arista)

* TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (Backstreet/MCA)
82 '

* TOT0-99 (Columbia) 14-7
WAEB-Allentown

o STEVE FORBERT—Romeo's Tune
(Nemperor)

o NEILDIAMOND-September Morn
(Columbia)

* ANNE MURRAY - Daydream Believer
(Capitol) 24-15

* SPINNERS—-Working My Way Back To You/

Forgive Me Girl (Atlantic) 22-13
WKBO—Harrishurg

o LINDARONSTADT—How Do | Make You
(Asylum)

® THE KNACK—Baby Talks Dirty (Capitol)
* ANDY GIBB-Desire (RS0) 30-17
* RUPERT HOLMES—Him (MCA) D-25

Southeast Region

TOM PETTY & THE HEARTBREAKERS -Refugee
(Backstreet/MCA)

IZTOP—| Thank You (WB)

SHALAMAR—The Second Time Around (Solar)

* PRIME MOVERS:

STEVE FORBERT—Romeo's Tune (Nemperor)

T070-99 (Columbia)

PINK FLOYD—Another Brick In The Wall
{Columbia)

BREAKOUTS

). GEILS BAND—Come Back (EM1)
THE KNACK—Baby Talks Dirty (Capitol)
CHUCK MANGIONE —Give It All You Got (A&M)

® CHUCK MANGIONE-Give It All You Got
(A&M)

® LINDARONSTADT—~How Do | Make You
(Asylum)

+* YELLOW MAGIC ORCHESTRA-Computer
Games (Horizon) 18-19

* QUEEN--Crazy Little Thing Called Love
(Elektra) 21-11

WQAM—Miami
* KENNY ROGERS-Coward Of The County
(UA)16:10

+ NEIL DIAMOND—September Morn
(Columbia) 21-16

WMIX (36X)—Miami
© BABYS—Back OnMy Feet Again (Chrysalis)
© TAVARES-Bad Times (Capitol)

* YELLOW MAGIC ORCHESTRA—Computer
Games (Horizon) 224

* STEVEFORBERT-Romeo's Tune
(Nemperor) 16-10

Y-100 (WHYI-FM)—Miami

De SHALAMAR-The Second Time Around
(Solar)

® KOOL & THE GANG—Too Hot (De-Lite)
* DIONNEWARWICK—Deja Vu (Arista) 10-5

 STEVE FORBERT~Romeo's Tune
(Nemperor) 19-11

WLOF-0rlando

® CHUCK MANGIONE—Give It All You Got
(ALM)

‘e THEKNACK-Baby Talks Dirty (Capitol)
* ANDY GIBB-Desire (RS0) 38-21

+ TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 20-12

(-105 (WRBQ-FM)—Tampa

® IZTOP-IThank You (WB)
© J.GEILS BAND—Come Back (EMI/America)

* STEVEFORBERT-Romeo's Tune
(Nemperor) 12-10

* QUEEN-Crazy Little Thing Called Love
(Elektra) 94

BJ-105 (WBJW-FM)—Orlando

© TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/MCA)

© THEKNACK—Baby Talks Dirty (Capitol)

 ELECTRIC LIGHT ORCHESTRA- Last Train
To London (Jet) 10-1

 TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca) 25-18

WQXQ—Daytona Beach
® RUPERT HOLMES—Him (MCA)
® DR.HOOK-Sexy Eyes (Capitol)
* ANDY GIBB-Desire (RS0) 36-24

D& DONNA SUMMER—On The Radio
(Casablanca) 28-15

WAPE—Jachsonville

WQXI—Atlanta

® ZZTOP-|Thank You (WB)
© PRETENDERS—Brass In Pocket (Sire)

+ STEVE FORBERT—Romeo's Tune
(Nemperor) 8-4

* TOT0-99(Columbia) 10-6
1:93 (WZGC-FM)—Atlanta

® CHUCK MANGIONE-Give It All You Got
(A&M)

® ). GEILS BAND—~Come Back (EMI)
* TOT0-99(Columbia) 26-11

* TOMPETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA) 21-15

WBBQ—Augusta

© TOM PETTY & THE HEARTBREAKERS -~
Refugee (Backstreet/MCA)

® ). GEILS BAND—Come Back (EMI/America)

+ PINKFLOYD—Another Brick In The Wall
(Columbia) 28-18

* TOMMY JAMES-Three Times In Love
(Millennium) 24-15

WFOM—Atlanta

o KENNY NOLAN-UsAnd Love (Casablanca)

® MELISSA MANCHESTER—Fire In The
Morning (Arista)

* ANDY GIBB—Desire (RS0)21-16

+ SPINNERS-Working My Way Back To You/

Forgive Me Girl (Atlantic) 19-14
WSEA—Savannah

o LINDARONSTADT—How Oo | Make You
(Asylum) )

o EAGLES~—Can't Tell You Why (Asylum)

* DAN FOGELBERG—Longer (Full Moon/
Epic) 16-8

D SHALAMAR-The Second Time Around
(Solar) 17-10

www americanradiohistorv.com

® CHUCK MANGIONE-Give It Al You Got
< (A&M)

o LINDARONSTADT—How Do | Make You
(Asylum)

* ANNE MURRAY—Daydream Believer
(Capitol) 28-22

* RUPERTHOLMES—Him (MCA) 30-23
WAYS—Charlotte

® LINDARONSTADT-How Do | Make You
(Asylum)

® CRYSTALGAYLE-It's Like We Never Said
Goodbye (Columbia)

D« SHALAMAR-Second Time Around (Solar)
24.14 .

* TOT0-99 (Columbia) 29-19
WKIX—Raleigh
+ QUEEN-Crazy Little Thing Called Love
(Elektra) 16-14

* ANNEMURRAY-Daydream Believer
(Capitol) 21-19

WTMA—Charleston

® BABYS—Back On My Feet Again (Chrysalis)

© ROBERTAFLACK & DONNY HATHAWAY —
YouAre My Heaven (Atlantic)

* SANTANA-You Know That | Love You
(Columbia) 11-7

+ TURLEY RICHARDS-You Might Need
Somebody (Atlantic) D-22

WORD-Spartanburg

® HEART-Even It Up (Epic)
© BROTHERS JOHNSON—Stop (ASM)

* BETTE MIDLER-When AMan Loves A
Woman (Atlantic) 30-19

+ BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) 25-18

© RUPERT HOLMES—Him (MCA)

® BARBRA STREISAND—Kiss Me In The Rain
(Columbia)

* STEVE FORBERT—Romeo's Tune
(Nemperor) 24-17

* FLEETWOOD MAC-Sara (WB) 19-12
(WBYQ) 92-Q—Nashville
® RAY, GOODMAN & BROWN— Special Lady
(Polydor)

® TOMMY JAMES—Three Times In Love
(Millennium)

* QUEEN—Crazy Little Thing Called Love
(Elektra) 159

D PRINCE—{Wanna Be Your Lover (WB) 11.5
WHBQ—Memphis
De PATRICERUSHEN—Haven't You Heard
(Elektra)
© MICHAEL JACKSON-Off The Wall (.Epic)

* DANFOGELBERG—Longer (FullMoon/
Epic) 10-6

D+ DONNA SUMMER-On The Radio
(Casablanca) 27-10

WZDQ-Chattanooga
® TODD RUNDGREN—Set Me Free
{Bearsville)
® THEKNACK—Baby Talks Dirty (Capitol)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 15-10

* BOOMTOWN RATS—1Don't Like Mondays
(Columbia) 22-17

WRJZ-Knoxvilie

© THEKNACK-Baby Talks Dirty (Capitol)

o KENNY LOGGINS— Keep The Fire
« (Columbia)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 32-21

* ZZTOP—{ThankYou(WB) 30-18
WGOW-—Chattanooga
® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

© MELISSA MANCHESTER~Fire In The
Morning (Arista}

* NICOLETTE LARSON—Let Me Go Love (WB)
21-13

D* DONNASUMMER-On The Radio
(Casablanca) 24-14

WERC—Birmingham
© PINKFLOYD—Another Brick In The Wall
(Columbia)

© RAY, GDODMAN & BROWN—Special Lady
(Polydor}

* ANDY GIBB-Desire (RS0) 24-18

* NEILDIAMOND-September Morn
(Columbia) 21-16

WSGN—Birmingham
© RAY,GOODMAN & BROWN - Special Lady
(Polydor)
© J.GEILS BAND—Come Back (EMI/America)

+* SPINNERS—-Working My Way Back To You/
Forgive Me Girl (Atlantic) 10-4

* TOTO-99(Columbia) 21-16
WHHY—Montgomery

© THEKNACK—Baby Talks Oirty (Capitol)

® AR SUPPLY—Lost In Love (Arista)

* QUEEN-Crazy Little Thing Called Love
(Elektra)8-5

 TURLEY RICHARDS—You Might Need
Somebody (Atlantic) 12-7

KAAY—Little Rock
© RUPERT HOLMES—Him (MCA)
o TOT0-99(Columbia)

+ NEIL DIAMOND—September Morn
(Columbia) 14-8

 TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca) 8-3

WSEZ (Z-93)-Winston-Salem

® ). GEILS BAND—Come Back (EMI/America)

® ARSUPPLY-Lost In Love (Arista)

* THEDIRT BAND—An American Dream (UA)
6-2

* DANFOGELBERG~—Longer (Full Moon/
Epic) 10-4
WAIV-Jacksonville i
© TOM PETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)
® THEKNACK—Baby Talks Dirty (Capitol)

D« DONNASUMMER—On The Radio
(Casablanca) 31-27

* 38 SPECIAL—Rockin’ Into The Night (A&M)
34.23
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Billboard Album Radio Action

Playlist Top AdOns @ Top

Top Add Ons-National

3-D-(Polydor)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay: as determined by
station personnel.
BREAKOUTS—Billboard Chart.
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

e TOPADD ONS

NAZARETH—M alice In Wonderland (A&M)

3-0—(Polydor)

FRANK MARINO & MAHOGARY RUSH—What's
Next (Columbia)

SUE SAAD & THE NEXT—(Planet)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

EAGLES—The Long Run (Asylum)

J, GEILS BAND—Love Stinks (EMI/Amenica)

BREAKOUTS

PRETENDERS—(Sire)

D.L. BYRON—This Day And Age (Arista)
CLASH—London Calling (Epic)
RUSH—Permanent Waves (Mercury)

KSAN-FM—San Francisco (David Perry)

o STEVEWALSH—Schemer-Dreamer (Kirshner)
o UTOPIA-Ad In Utopia (Bearsville)
o D.L.BYRON-This Day And Age (Arista)

 JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

% PEARLHARBOR & THE EXPLOSIONS—(WB)

# CHEAPTRICK~Dream Police (Epic)

# BABYS—Union Jacks (Chrysalis)
KWST-FM—Los Angeles (Ted Habeck)

o OFF BROADWAY —On (Atlantic)

e SUE SAAD & THE NEXT—(Planet)
o CUASH—London Calling (Epic)

® 3.0—(Polydor)

% PINK FLOYD—The Wall (Columbia)

 TOM PETTYAND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

1.GEILS BAND—Love Stinks (EM1/America)
# BABYS—Union Jacks (Chrysalis)
KPRI-FM—San Diego (E. Gladden)

NAZARETH—Malice In Wonderland (A&M)

SUE SAAD & THE NEXT—(Pianet)
STEVE WALSH—Schemer-Dreamer (Kirshner)

KBPI-FM—Denver (Frank Cody)

Based on station playlist through Wednesday (2/6/80)

Top Requests/Airplay-National

TOM PETTY AND THE HEARTBREAKERS—Damn The Torpedoes (Backstreet/MCA)

PINK FLOYD-The Wall (Columbia)

). GEILS BAND—Love Stinks (EMI/America)

EAGLES-The Long Run (Asylum)

KLBJ-FM—Austin (G. Mason/T. Quarles)

WMMS-FM—Cleveland (John Gorman)

Requests/Airplay * Regional Breakouts & National Breakouts

National Breakouts

CLASH-London Calling (Epic)
PRETENDERS—(Sire)

JAM =Setting Sons (Polydor)
OFF BROADWAY—0n (Atlantic)

KLPQ-FM—Little Rock (Stuart McRae)

WBAB-FM—Long island (M. Curley/M. Coppola)

* ® o @ o @

*
*
*

PRETENDERS—(Sire)

NAZARETH—Malice In Wonderland (A&M)
RUSH—Permanent Waves (Mercury)

SUE SAAD & THE NEXT—(Planet)
3-D—(Polydor)

PAT BENATAR—In The Hgat Of The Night
(Chrysalis) .
EAGLES—The Long Run (Asylum)
FLEETWOOD MAC—Tusk (WB)

DAN FOGELBERG— Phoenix (FullMoon/Epic)

KZEL-FM—Eugene (C. Kovarik/ P. Mays)

L]
L]
*
*
*
*

NAZARETH—Malice In Wonderland (A&M)
3-0—(Polydor)
OIRK HAMILTON—Thug Of Love (Elektra)

FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

PHILLIPS/ MACLEOD—(Polydor)

MARC TANNER BAND—Temptation (Elektra)
PRETENDERS —(Sire)

McGUINN, CLARK & HILLMAN—City (Capitol)
1. GEILS BAND— Love Stinks (EMI/America)
THE ROSE—Soundtrack (Atlantic)

KSJO-FM—San Jose (Paul Wells)

NAZARETH—Malice In Wonderland (A&M)
SUE SAAD & THE NEXT—(Planet)}
SPECIALS—(Chrysalis)

3-D—(Polydor)

MARC TANNER BANO—Temptation (Elektra)

FRANK MARINO & MAHOGANY RUSH—What's Next
{(Columbia)

PINK FLOYD—The Wall (Columbia)

# ). GEILS BAND—Love Stinks (EMI/America)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Bachstreet/MCA)

BABYS—Union Jacks (Chrysalis)

“Southwest Region

e TOP ADD ONS

NAZARETH—Malice In Wondertand (A&M)

FRANK MARINO & MAHOGANY RUSH—What's
Next (Columbia)

3-0—(Polydor)

JAM—Setting Sons (Polydor)

*TOP REQUEST/AIRPLAY

PINK FLOYD—The Wall (Columbia)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES~The Long Run (Asylum)

BABYS—Union Jacks (Chrysalis)

BREAKOUTS

OFF BROADWAY —0n (Atlantic)

BRUCE COCKBURN—Dancing In The Dragon's
Jaws (Millennium)

McGUINN, CLARK & HILLMAN-City (Capitol)

PHILLIPS/MACLEOO—(Polydor)

1
KZEW-FM —Dallas (Doris Miller)

KRST-FM—Albug

® DIRKHAMILTON-Thug Of Love (Elektra)
o JAM—Setting Sons (Polydor)

o FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

GODLEY/CREME—Freeze Frame (Polydor)
TOTO—Hydra (Columbia)

PINK FLOYD—The Wall (Columbia)

STEVE HOWE - (Attantic)

* EAGLES—The Long Run (Asylum)

* * %

que (Sam Cornish)

e CLASH—London Calling (Epic)
e JAM—Setting Sons (Polydor)
® ANGEL-Live Without ANet (Casablanca)

® FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

® NAZARETH—Malice In Wonderland (A&M)
* PINKFLOYD—The Wall (Columbia)

 JEFFERSONSTARSHIP—Freedom At Point Zero
(Grunt)

# IITOP—Deguello(WB)
# BABYS—Union Jacks (Chrysalis)

KY-102-FM—Kansas City (M. Floyd/ ). McCabe)

® NAZARETH—Malice In Wonderland (A&M)

®  FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

RUSH—Permanent Waves (Mercury)
BABYS—Union Jacks (Chrysalis)

PINK FLOYD—The Wall (Columbia)

STEVE WALSH—Schemer-Dreamer (Kirshner)

Midwest Region

e TOP ADD ONS

* * * *

NAZARETH—Malice In Wonderland (A&M)
ANGEL—Lve Without A Net (Casablanca)
3-0—(Polydor)

SUE SAAD & THE NEXT—(Planet)

*TOP REQUEST/AIRPLAY

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

DAN FOGELBERG—Phoenix (Full Moon/Epic)

RUSH—Permanent Waves (Mercury)

BREAKOUTS

ROMANTICS —(Nemperor)
PRETENDERS —(Sire)

OFF BROADWAY—Dn (Atlantic)
CLASH—London Calling (Epic)

WWWW.-FM—Detroit (0. Hungate/M. McEwen)

e NAZARETH-Malice In Wonderland (A&M)

+ TOM PETTY AND THE HEARTBREAKERS— Damn
The Torpedoes (Backstreet/MCA)

+ PINK FLOYD—The Walt (Columbia)

*  EAGLES The Long Run (Asylum)

* STYX—Cornerstone (A&M)
KOME-FM—San Jose (Oana Jang)

e D.L BYRON—This Day And Age (Arista)

o FRANKMARINO & MAHOGANY RUSH—What's Next

(Columbia)
® GARY NUMAN—The Pleasure Principle (Atco)
RUSH—Permanent Waves (Mercury)
STYX—Cornerstone (A&M)
EAGLES—The Long Run (Asylum)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

# PINKFLOYD—The Wall (Columbia)
KZAP-FM—Sacramento (Chris Miller)

* * *

® NAZARETH—Malice In Wonderland (A&M)
o PRETENDERS—(Sire)
e CLASH-London Calling (Epic)

®  FRANK MARINO & MAHOGANY RUSH—What's Next

(Cotumbia)
® 3.D—(Polydor)

+ TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

+ PINKFLOYO~The Wall (Columbia)
# EAGLES—The Long Run (Asylum)

 JEFFERSON STARSHIP—Freedom At Point Zero
{Grunt)

* % o ®

»

NAZARETH—M alice In Wonderland (A&M)
3-D—(Polydor)

SUE SAAD & THE NEXT—(Planet)
II1T0P—Deguello (WB)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

KTXQ-FM—Dallas/Ft. Worth (Tim Spencer)

McGUINN, CLARK & HILLMAN—City (Capitol)

o OFF BROADWAY—0n (Atiantic)
e BRUCEWOOLLEY & THE CAMERA CLUB—

*

*

(Columbia)

BRUCE COCKBURN-Dancing In The Dragon’s
Jaws (Millennium)

FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)
AEROSMITH—Night In The Ruts (Columbia)

KATT-FM—Oklahoma City (Marh D

o STEVEWALSH—Schemer-Dreamer (Kirshner)
e CLASH—London Calling (Epic)

® 999_The Biggest Prize In Sport (Polydor)

® |GGY POP—Soldier (Arista)

 TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

%  PATBENATAR—In The Heat Of The Night
(Chiysalis)

% PINKFLOYD—The Wall (Columbia)
* ROMANTICS—(Nemperor)

WLUP-FM—Chicago (Sky Daniels)

o 0.1 BYRON—This Day And Age (Arista)

o PRETENDERS—(Sire)

e NAZARETH—Malice InWonderland (A&M)
® CLASH—London Calling (Epic)

®  SYLVAIN SYLVAIN—(RCA) -

e CHERIE & MARIE CURRIE—Messin’ With The Boys
(Capitol)

* PINKFLOYD—The Wall (Columbia)

+ TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

* RUSH—Permanent Waves (Mercury)
# ROMANTICS—(Nemperor)

WLVQ-FM—Columbus (Steve Runner)

L]
L]
L]
L]
*
*

»

PHILLIPS/ MACLEOD—(Polydor)

MARC TANNER BAND—Temptation (Elektra)
NAZARETH--Malice In Wonderland (A&M)
3-D—(Polydor) .

PINK FLOYD—-The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)
DAN FOGELBERG—Phoenix (FullMoon/Epic}

o NAZARETH—Malice InWonderland (A&M)

o ROMANTICS—(Nemperor)

e PRETENDERS—(Sire)

o OFF BROADWAY—On (Atiantic)

PNK FLOYO~The Wall (Columbia)

DAN FOGELBERG—Phoenix (FullMoon/ Epic)
NEILYOUNG & CRAZY HORSE—Live Rust (Reprise)
EAGLES—The Long Run (Asylum)

* * % *

* * %

*

WY0O0-FM—Pittsburgh (). Rob

MARIANNE FAITHFULL —Broken English (Island)
JOHNCALE—Sabotage/Live (IRS/A&M)

DIRK HAMILTON—Thug Of Love (Elektra)
3-D—(Polydor)

MARC TANNER BAND—Temptation (Elektra)
AMNGEL—Live Without A Net (Casablanca)

1. GEILS BAND—Love Stinks (EM1/America)
PINK FLOYO— The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

UTOPIA—Ad In Utopia (Bearsville)
/). Kinney)

NAZARETH—Malice In Wonderland (A&M)
SUE SAAD & THE NEXT—(Planst)

® FRANK MARINO l/IMIOGMV RUSH—What's Next

(Columbia)
0.L BYRON—This Day And Age (Arista)}
PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

DAN FOGELBERG—Phoenix (FullMoon/Epic)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

WQFM-FM—Milwaukee (Paul Kelly)

*

*
*

HAZARETH—Malice In Wonderland (A&M)

FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

PEARL HARBOR & THE EXPLOSIONS —(WB)
PINK FLOYD—The Wall (Columbia)

TOM PEYTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)
DAN FOGELBERG— Phoenix (FullMoon/Epic)

KSHE-FM—St. Louis (Rick Balis)

*
*
*
*

NAZARETH—Malice In Wonderland (A&M)
OFF BROADWAY—0n (Atlantic)
JAM—Setting Sons (Polydor}
3-D-(Polydor)

ANGEL—Live Without ANet (Casablanca)
DURES—(WB)

RUSH—Permanent Waves (Mercury)
UTOPIA-A esIn Utopia (Bearsville)
BABYS —Union Jacks (Chrysalis)
BOOMTOWN RATS—The Fine Art Df Surfacing

(Columbia)

Southeast Region

® TOP ADD ONS

NAZARETH—Malice In Wonderland (A&M)
DIRK HAMILTON—Thug Of Love (Elektra)
SUE SAAD & THE NEXT—(Planet)

STEVE WALSH—Schemer-Dreamer (Kirshner)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/Epic)

NO NUKES—Various Artists (Asylum)

BREAKOUTS:

CLASH—London Calling (Epic)

JAM—Setting Sons (Polydor)

GARY NUMAN—The Pleasure Principle (Atco)
PEARL HARBOR & THE EXPLOSIONS—(WB)

WKLS-FM—Atianta (Rich Piombino)

PEARL HARBOR & THE EXPLOSIONS—(WB)

o ROMANTICS—(Nemperor)

* * % * e

UFO—No Ptace To Run (Chrysalis)

BRUCE WOOLEY & THE CAMERACLUB—
(Columbia)

McGUINN, CLARK & HILLMAN-City (Capitol)
DIRK HAMILTON—Thug Of Love (Etektra)
AEROSMITH—Night In The Ruts (Columbia)
NO NUKES—Various Artists (Asylum)
IITOP-Deguello (WB)

EAGLES-The Long Run (Asylum)

WROQ-FM—Charlotte (Jackie Forsting)

]
*
*
*

1.GEILS BAND—Love Stinks (EM1/America)
NAZARETH— Malice In Wonderland (ALM)
PINKFLOYD—The Wall (Columbia)
STYX—Comnerstone (A&M)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/ MCA)

www americanradiohistorvy com

* % % % e

CLASH—London Calling (Epic)

PINK FLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (FuliMoon/ Epic)
STYX—Cornerstone (A&M)

BOOMTOWN RATS—The Fine Art Of Surfacing
(Columbia)

ZETA-4 (WXMZ-FM) Miami (S. Knox/R. Parher)

* * % e

*

WAX-FM-J;

BABYS—Union Jacks (Chrysalis)

STEVE WALSH—Schemer-Oreamer (Kirshner)
ROCKETS—No Ballads (RSO)
RUSH—Permanent Waves (Mercury)

PINK FLOYO—The Wall (Columbia)

OAN FOGELBERG—Phoenix (FullMoon/ Epic)

LED ZEPPELIN—In Through The Dut Door (Swan
Song)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

ille (R, Langlois/ ). Brooks)

* % * e

*

WHFS:FM—Washingt

FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

NAZARETH—Malice InWonderland (A&M)
STEVE WALSH—Schemer-Dreamer (Kirshner)
SUESAAD & THE NEXT— (Planet)

GARY NUMAK—The Pleasure Principle (Atco)
3-0—(Polydor)

38-SPECIAL—Rockin’ Into The Night (A&M)
DAN FOGELBERG—Phoenix (FullMoon/ Epic)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KENNY LOGGINS —Keep The Fire (Columbia)
D.C. (avid Ei

*

DIRK HAMILTON—Thug Of Love (Elektra)
SUE SAAD & THE NEXT—(Ptanet)
MAZARETH—Malice InWonderland (A&M)
JAM—Setting Sons (Polydor)

999—The Biggest Prize In Sport (Polydor)

BUZZCOCKS—Different Kind of Tension (IRS/
AEM)

NONUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

BRUCE COCKBURN—Dancing In The Dragon’s
Jaws (Millennium)

CLASH—London Calling (Epic)

Northeast Region

e. TOP ADD ONS

NAZARETH—Malice In Wonderland (A&M)
3-D—(Polydor)

SUE SAAD & THE NEXT—(Planet)

STEVE WALSH—Schemer-Dreamer (Kirshner)

* TOP REQUEST/AIRPLAY:

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Calumbia)

UTOPIA-Ad In Utopia (B: ille)

1. GEILS BAND—Love Stinks (EMI/America)

BREAKOUTS:

JAM—Setting Sons (Polydor)

CHERIE & MARIE CURRIE—Messin' With The
Boys (Capitol)

SYLVAIN SYLVAIN—(RCA)

UNOERTONES—(Sire)

WNEW-FM—New York (M. Mcintyre)

o TREVORRABIN—Face To Face (Chrysalis)

e CHERIE & MARIE CURRIE—Messin’ With The Boys
(Capitol)

e 3.D—(Polydor)

® JAM-Setting Sons (Polydor)

® LONELY BOYS—(Harvest)e
 PINKFLOYD—The Walt (Columbia)

 TOMPETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

% AEROSMITH—Night tn The Ruts (Columbia)
* DAN FOGELBERG—Phoenix (FullMoon/ Epic)

WMMR-FM —Phitadelphia (Jane Norris)

BRUCE COCKBURN—Dancing In The Dragon’s
Jaws (Millennium)

NAZARETH—Malice In Wonderland (A&M)

e 3-D-(Polydor)

CHERIE & MARIE CURRIE—Messin’ With The Boys
(Capitol)

STEVE WALSH—Schemer-Dreamer (Kirshner)

e CHRISTOPHER CROSS—(WB)

*
*
*

WCMF-FM—Roch

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYO—The Wall (Columbia)
BLONDIE—Eat To The Beat (Columbia)
EAGLES—The LongRun (Asylum)

(B. Martin/T. Edwards)

* % % o o o @

NAZARETH—Malice In Wonderland (A&M)
SUE SAAD & THE NEXT—(Planet)

STEVE WALSH—Schemer-Dreamer (Kirshner)
3-D—(Polydor)

FLEETWOOD MAC—Tusk (WB)
STYX—Cornerstone (A&M)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD-The Wall (Columbia)

@  PATBEMATAR—In The Heat Of The Night
(Chrysalis)

® NAZARETH—Malice InWonderland (A&M)
e SYLVAIN SYLVAIN—(RCA)

o D.L.BYRON—This Day And Age (Arista)
PINKFLOYD—The Wall (Columbia)

% TOM PETTY AND THE HEARTBREAKERS —~Damn
“he Torpedoes (Backstreet/MCA)

# DANFOGELBERG—Phoenix (FullMoon/Epic)

# LEDZEPPELIN—In Through The Out Door (Swan
Song)

WGRQ-FM—Buffalo (

o FRANK MARING & MAHOGANY RUSH—What's Next:

{(Columbia)
© PEARLHARBOR & THE EXPLOSIONS—(WB)
o NAZARETH—Malice In Wonderland (A&M)
© MAXWEBSTER-Live Magnetic Ar (Capitol)
# AEROSMITH—Night InThe Ruts(Columbia)

# PATBEMATAR—In The Heat 0f The Night
(Chrysalis)
% MOLLY HATCHET—Flirtin’ With Disaster (Epic)

% TOMPETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

WLIR FM—Long tsland (0. McNamera/L Kleinman)

® NAZARETH—Malice In Wonderland (A&M)

®  DAVID BROMBERG-You Should See The Rest Of
The Band (Fantasy) *

©  DIRK HAMILTON-Thug Df Love (Elektra)
e 3.0-(Polydor)
* PINKFLOYD—The Wall (Columbia)

w TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

# ). GEILS BAND—Love Stinks (EMI/America)
* UTOPIA-Ad InUtopia (Bearsville)
WPIX-FM—New York (Meg Griffin)

e 1ITOP—Deguello(WB)

o JAM—Setting Sons (Polydor)

o UNDERTONES—(Sire)

% PRETENDERS—(Sire)

* UTOPIA-Ad In Utopia (Bearsville)
*

*

SPECIALS—(Chrysalis)
CLASH—London Calling (Epic)
WPLR-FM—New Haven (G. Weingarth/E. Michaeison)

® NAZARETH—Malice In Wonderland (A&M)
e JESSRODEN—Stonechaser (Island)
CHRISTOPHER CROSS—(WB)

®  DIRKHAMILTON—Thug Of Love (Elektra)
o SUESAAD & THENEXT—(Planet)

+ PINKFLOYD—The Wall (Columbia)

# TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

w  STEVE FORBERT—Jackrabbit Slim (Nemperor)
#  NONUKES—Various Artists (Asylum)
WBCN-FM—Boston (Kate Ingram)

o JAM—S&ting Sons (Polydor)

e  NAZARETH-Malice In Wonderland (A&M)
® RUSH—Permanent Waves (Mercury)

®  SUE SAAD & THE NEXT—(Planet)

e SYLVAIN SYLVAIN—(RCA)

e 3-D—(Polydor)

#  J.GEILS BAND—Love Stinks (EMI/America)
w PRETENDERS—(Sire}
*

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

* RAMONES-End Of The Century (Sire)

€ Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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NEW YORK—Expect to see some
top contemporary rock artists play-
ing the casino hotels at Atlantic City
in the not too distant future.

“If there is an audience that is
willing to see an artist- like Linda
Ronstadt or James Taylor (in a ca-
sino showroom) and that particular
hotel is willing to pay, then that’s an
honest doHar and there is nothing
wrong with it,” says Shelly Schultz,
vice president in charge of the per-
sonal appearance division on the
East Coast for International Crea-
tive Management. Schultz is in
charge of both the concert and the
location departments. ’

Rock artists have long been loathe
to “play Vegas” but, as they—and
their audience gets older—the acts
are looking for better venues. At the
same time, casino operators are
looking for a 25-34 audience that

By ROMAN KOZAK

would be attracted by established
rock acts. Schultz says he is now
negotiating with casinos to book
such acts. Since nothing has been
signed yet he won’t reveal the names
of the contemporary acts who will
first play the Atlantic City hotels,
but ICM’s roster contains a number
of possibilities.

In addition to Ronstadt and Tay-
lor the agency represents such acts as
America, Crosby, Stills & Nash,
Heart, Jefferson Starship, Gordon
Lightfoot, Little River Band, Olivia
Newton-John, and KC & the Sun-
shine Band.

“The talent buyers in Atlantic
City are people who have been deal-
ing in the hierarchy of the corporate

.gambling system. These people are

very bright and they have been look-
ing at the demographics. They want
a younger audience, and itis encum-

ALBUM -$65

YOUR PROMOTION BUDGET HAS BEEN CUT
and it hurts!

WE HAVE THE ANSWER

GET TWICE THE MILEAGE FROM
YOUR PROMOTIONAL DOLLAR

WITH OUR

‘GOLD’ & ‘PLATINUM’ PROMOTIONAL RECORD PLAQUES

COMPLETE
NO EXTRA OR HIDDEN CHARGES

(Plus tax and Shipping)

We supply the ‘Gold’ or ‘Platinum’
records at no additional cost

WE MAKE THEM EXACTLY THE WAY YOU WANT THEM — AT A PRICE THAT FITS YOUR BUDGET

FAST DELIVERY & QUANTITY DISCOUNTS AVAILABLE

DEJAY PRODUCTS

3010 W. Burbank
Burbank, CA 91505

(213) 845-0744 ¢ 849-5347

SINGLE -$45 :

sswa CONTRAST TO LAS VEGAS vonmmmmmmmmmms
Top Contemporary Rock Stars
Seen In Atlantic City Casinos
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bent on the agent, who has experi-
ence in dealing with a younger au-
dience, to help these people achieve

their goals,” says Schultz.
“There are tremendous amounts
(Continued on page 37)

GUESS WHO—Gene Simmons of
Kiss hastens to cover his face, not
to be photographed without
makeup, as Rick Derringer gestures
for the photographer to take the pic-
ture anyway. The scene is New
York's Bottom Line when Simmons
visited Derringer backstage.

PHILADELPHIA — Without
any advance warning, Electric
Factory Concerts closed its cen-
ter-city Bijou Cafe. The 250-seat
club has been the area’s leading
showcase for new talent since re-
lit eight years ago.

Among those who gained early
exposure at the Bijou were Bette
Midler, Barry Manilow, Steve
Martin, Ashford & Simpson and
Steely Dan among many others,
while a broad spread of estab-
lished artists ranging from jazz
pianist Bill Evans to comedian
Dick Gregory have also been
headlined.

Bijou closed down after Jan.
11-12 performances by guitarist
Leo Kottke. The downturn in the
pop music business and with
fewer headline acts taking to the
nightclub circuit—and especially
the cut in financial support made
by record companies to acts on
small-club tours to promote their
new record releases—are among
the chief factors for Electric Fac-
tory dimming the lights.

The limited 250 capacity for
many of the acts coming in also
made the Bijou “too small.”

An Electric Factory spokes-
man says the cafe will be re-
opened in the spring but prob-
g ably with a new format. Instead

Cut In Support Forces
Philly’s Bijou To Fold

By MAURIE ORODENKER

o

of the pop, rock and jazz fare, a
“cabaret-theatre” format is being
explored. James Freydberg, of
FryKam Productions here, says
his company has offered to take
over the Bijou to operate it as a
mini theatre. FryKam now oper-
ates a small theatre in San Fran-
cisco and plans additional play-
houses in Boston and
Washington, D.C.

However, the pop/rock night-
club crowd is not left homeless
with the closing of the Bijou.
Stars, operated by Stephen Starr,
is now going heavy on music
names for the center city room’s
one and two-night bookings.

Although seating only about
300, Stars brought in Buddy Rich
and his full 16-piece band Jan.
26.

Everything from new wave
bands like Rootboy Slim and the
Sex Change Band to groups like
Keith Jones and the Scam, and
singing groups like the Persua-
sions, are dated.

Electric Factory Concerts is
also making greater use of the
Academy Cabaret, a cabaret-
styled room linked to the Acad- §
emy of Music concert hall. With
a 400-seating capacity, Electric
Factory takes over the Academy

(Continued on page 28)

ALEX COOLEY BANKRUPT

Atlanta Promoter Files Chapter XI

ATLANTA—Concert promoter
Alex Cooley has filed separate vol-
untary petitions for bankruptcy for
himself and two of his companies.

The petitions, filed in Federal
Bankruptcy Court here Jan. 11,
came just a week after Cooley's rock
showcase club, the Capri Ballroom,
was closed “temporarily” for
“plumbing repairs.”

Cooley filed petitions for reorgan-
izations under Chapter XI of the
U.S. Bankruptcy Code for his con-
cert promotion firm, Alex Cooley
Inc., and for Alex Cooley’s Ballroom
Inc. (the Capri), listing combined
debts for the two firms of approxi-
mately $317,674. No listing of assets
was included with the court papers.

Cooley also'filed a personal peti-

By BILL KING

tion in his full name of Stephen Al-
exander Cooley under Chapter XIII
of the bankruptcy code.

The major creditor listed was ITT
Industrial Credit of Atlanta, which
is owed $186,032.26 by Alex
Cooley’s Ballroom Inc.

Other creditors include ASCAP of
Atlanta $4,945.80 and BMI of New
York $4,945.

Cooley has been promoting con-
certs in Atlanta for 10 years and in
the last four has been generally ac-
knowledged as the city’s number one
impresario and one of the top pro-
moters in the Southeast.

He formerly ran a club called the ¢
Electric Ballroom from 1974-76 be-
fore opening the opulent Capri 11
months ago.

IMA Plans Office In L.A.

LAS VEGAS—With a television
special under its belt, International
Management Associates plans to ex-
pand its operation by opening an of-
fice in Los Angeles, while main-
taining its home base here.

According to firm president Ber-
nie Yuman, the NBC-TYV shot for il-
lusionists Siegfried & Roy is only the

" beginning for his stable of clients

who include singer Denise Cle-
mente.

“There’s still a stigma attached to
a Vegas-based management firm
which we’re fighting,” says Yuman.
“We’re looking for established as
well as new talent that have real po-
tential.”

Yuman admits an L.A. office will
allow for the coordination of tv,
movie, record and club signings
while the Vegas headquarters will
keep tabs on the main showroom
and lounge scene here.

Yuman, with Hacienda "Hotel

www.americanradiohistorv.com

president Paul Lowden, are the prin- -
cipal business associates in Inter-
national Management Associates,
which has offices in the soon-to-be
expanded Hacienda property.

When the new facilities at the ho-
tel are completed, Yuman will be
named director of special events.

Despite grand predictions of suc-
cess from Cooley when it opened,
the Capri Ballroom struggled
through its first year. And Cooley re-
portedly lost a large sum on his an-
nual “Champagne Jam” rockfest
last July when attendance—36,000—
was far below expectations.

In November, Cooley took his
name off his promotion and brought
in a new partner, Washington D.C.
promoter Sam L’Hommedieu, in a
new venture called Watermark Pro-
ductions.

Where does all this leave Cooley
as a concert promoter in Atlanta and
the Southeast? “This doesn’t effect
Watermark at all,” says L'Hom-
medieu, who alternates between
Washington and Atlanta but spends
most of his time here now. “And
everything in the concert field that
Alex is involved with now is through
Watermark.”

Cooley is confident he’ll remain a
force to be reckoned with. He says
negotiations on the future of the
Capri are underway.

The next step for Cooley will be a
creditors’ meeting to be scheduled
within 20 to 40 days after the origi-
nal filing. )

1st Concert By Skynyrd Survivors

LOS ANGELES—The surviving
members of the Lynyrd Skynyrd
band will be featured in their first
concert appearance since the 1977
plane crash over McComb, Miss.,
that killed their fgllow members,
when the new group, the Rossing-
ton/Collins band, plays the 80,000-
seat New Orleans Superdome Fri-
day (8).

The show, titled Mardi Gras at
The Superdome, will have on hand
the four surviving members, Gary

Rossington, Allen Collins, Leon
Wilkeson and Billy Powell, along
with new members Barry Harwood,
Dale Krantz and Derrick Hess.

Feyline Presents, the Denver-
based concert promotion firm, in as-
sociation with Blane “Mr. Mardi
Gras” Kern are promoting the con-
cert.

Also set to appear on the show are
Willie Nelson, Jimmy Buffett, Crys-
tal Gayle, Dirt Band and the Krew
of Carnival Parade.

[ TV
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AS A GROUP, RESOLUTELY ONE OF THE MOST PROGRESSIVE OF
MONTREAL'S ROCK BANDS.
AS A BOOK, THEY'D BE NOTHING LESS THAN AN ANTHOLOGY,
BUT AS A MUSICAL GROUP THEY CALL THEMSELVES

O&f aNClge

Productions Intérim

Tél.: (514) 274-8322

smnterm  C.P. 307, Succ. "E”, Montréal H2T 3A8

«+«THE AUTHENTIC SOUND OF FOLK-ROCK !

'Y Productions BERNARD-L'ERMITE
203 ouest, boul. St-Joseph, Montréal, Qué. H2T 2P9 / Tél : {514) 274-5593

QUEBEC MIME IS AN ELECTRIC EXPERIENCE

THMES ELEGTRIDLES

Alain Paré Associés
Case Postale 246 / Succursale Westmount

LIVE YOUR FANTAISIES WITH
CM
[}

SENSUALITY AND
PASSION ROMANTIC - DREAMLIKE

« PIERRE BOURGAULT,

Montréal, Québec H3Z 2T2 Tél.: (514) 735-4384

» THE CHILDHOOD OF CHRIST. by Berlioz

THE DRAMATIC ORATORIO COMES TO LIFE

THROUGH THE UNUSUAL STAGING OF FELIX MIRBT.
CANADA'S BEST KNOWN PUPPETEER, PERFORMED WITH
LARGER-THAN-LIFE SCULPTED FIGURES.

{FOR CHURCHES OR CONCERT HALLS)

QUEBEC'S TOUGHEST SEPARATIST

will discuss, on your campus:
“WILL QUEBEC BE THE 51st STATE?

kebec spec inc.
1207 St-André / Montréal, Qué. / H2L 358 Tél.: 2887224 / Télex: 055-61280

Iachary Richard

GREATEST CAJUN ROCKER.
FAMOUS NOW THROUGHOUT
MOST FRENCH COUNTRIES.

ON HIS FIRST U.S. TOUR.

QUEBEC'S PROMINENT ROCK GROUP,
ALREADY A LEGEND IN ITS COUNTRY.

SPECTRA SCENE LTEE
C.P. 968, Succ. Place d’ Armes
Montréal, Qué. H2Y 3]J4/Tél.: (514) 871-1432

MULTI-TALENTED INSTRUMENTALIST FROM QUEBEC
WINNER OF MANY CANADIAN MUSICAL AWARDS.

S H O W B 1 1

8, rue De L'église / Chambly, (Guébec), Canada J3L 3K7/Tél.:(514) 658-0659

NORTH-AMERICAN MUSIC INDUSTRY WITH A FRENCH DIFFERENCE

MEET US at BOOTHS No: 606-608-610-612-614-616 NECAA NATIONAL, WASH.D.C. FEB. 13-17, 1980

ASSOCIATION DU DISQUE ET DE L'INDUSTRIE DU SPECTACLE QUEBECOIS
839 est, rue Sherbrooke, Suite 6 / Montréal, Québec H2L.1K6 Tél.: (514} 527-8968
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KRIS KRISTOFFERSON
These are best selling middle-of-the-road singles compiled from Forum, Inglewood, Calif Total Ticket
h -4 g 3
é radio station air play listed in rank order. Tickets: $12.50, $10.50, 38.50 S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
‘i ‘§ 3 It was the first pairing of Nelson and Kristof- | DENOTES SELLOUT PERFORMANCES S4Es oo LS
: 5 1 e ard-on s et vy PR IIsR AFestival T o= R0 D)2 0/000)
£ 3 & TITE Atist, Label & Number (Dist. Label) (Publisher, Licensee) wearing cowboy hats and boots to fit the occa- | | 1| EAGLES/JIMMY BUFFETT—_Beach Ciub Booking/ | 55,000 | $10-512.50 | $662,500
sion, came to watch and whoop it up Jan. 23. Cellar Door Concerts, Stadium, Tampa, Fla., Jan. 26
1 2 7 LONGER i
Dan Fogelberg, Full Moon/Epic 950824 (Hickory Grove/April, ASCAP) But it was unusually quiet in the 16,500-seat 2 gﬁ'tES/ JEMAMY %UF;fn;Beazcg‘ Club Booking, 25000 | $10-312.50 | $287,500
2 1] 12 YES, I’'M READY arena during the first hour—Kristofferson’s adium, Gainsville, Fla., Jan.
Teri De Sario With K.C., Casablanca 2227 (Dandelion, BMI) hour.
3| 4] 8 SE?T{EMBER MORN’ ~ ) As it turned out, the evening was all Nelson's. Arenas (GvOOO TO 20,000)
281 310 Dot iy Cloneteitss, SCAR) Suddenly, following a prolonged half-time inter- 1| WILLIE NELSON/KRIS KRISTOFFERSON/DON 13,435 |$8.50-512.50 | $153,936
Anne Murtay, Capitol 4813 (Screen Gems, BMI mission, the audience came alive. Backed by a BOWMAN~Feyline Presents/Larry Vallon Presents,
s| sl ol when wyA'NTEpD o ems, BMI) seven-piece band beefed up with two of Nash- Forum, LA., Calif,, Jan. 23
A : ilte's most sought after studio musicians—gui- 2| OUTLAWS/MOLLY HATCHET/HEAD EAST-Bill : *
Barry Manilow, Arista 0481 (Home Grown, BMI) oIl : : i 14,511 $8.50-$10 | $123,344
tarist Grady Martin and fiddle player Johnny Graham P ts, Colis., Oakland, Calif., Jan. 26
6120 3 HIM ] I aham Presents, Colis., Oakland, Calif., Jan.
Rupert Holmes, MCA 41173 (Warners/Holmes Line Of Music, ASCAP) Glmble—Nelson simultaneously grabbed the 3| STATLER BROTHERS/BARBARA MANDRELL—Varnell | 14,161 | $6.50-$8.50 $109,166
71161 4 MEDLEY/WORKING MY WAY BACK TO YOU/FORGIVE ME GIRL mike and the crowd the instant he kicked off his Enterprises-Ben Farrell, Colis., Greensboro, N.C.,
9| 5 - (S;;I)lvninelr; :lt.lintvi(c)aeg).:_st:reen Gems-EMI/Seasons’ Four, BMI) marathon two-hour-plus set of approximately 18 Jan. 26
| tunes. 4| WILLIE NELSON/KRIS KRISTOFFERSON/DON 12,005 | $7.50-$8.50 | $100,308
el 6l [C)ECAk mnglone, AEM 2211 (Gates, BMI) While his repertoire was practically identical BOWMAN—Feyline Presents, Colis., Phoenix, Ariz.,
y NP to that used in his 1978 and 1979 appearances Jan. 26
Dionne Warwick, Arista 0459 (lkeco/Angela, BMI) . - 2 5| 0'JAYS/SLAVE/PHYLISS HYMAN~Pace C it 0120 85 05
0] 8| 14 SEND ONE YOUR LOVE here, his unabashed you-ain't-heard-nothin’-yet ; L \N~Pace Loncerts/ | 10,1 $8.50-59.50 | 3829
Stevie Wonder, Tamla 54303 (Motown) (Jobete/Black Bull, ASCAP) approach kept the crowd hollering for more and, légﬁltse rM}ftSSWZ:t?“T’;‘S JParodggtlons, Convention
1 7115 DO THAT TO ME ONE MORE TIME ‘ as he wound toward a wrap, on its feet as well. ey g Uikg JEIL:
Captain & Tennille, Casablanca 2215 (Moonlight & Magnolias, BMI) Of course, the thing thpat :rompted th:: Kris- 6 OJAYS/SLAlVE(PHYLISS HYMAN—Pace Concerts/ 6,992 | $8.65-39.65 | $64,971
12 | 12 7 g’aﬁa"sf'gi':ar];"%om"gia (Songs of tofferson-Nelson pairing was the latter's recent hzzgxle?;"ajglauzrzs Productions, Summit,
Bander-Koppelman/ Emanuel, Cortlandy, ASCAP) decision to do an album of Kristofferson origi- 7| STATLER BROTHERS/BARBARA MANDRELL-Varnell | 7,539 | $7.50.58.50 | $62,035
1313 8 SARA nals. In the segment devoted to that, Nelson ex- - i
Fleetwood Mac, Warner Bros, 49150 (Fleetwood Mac, BMI) ecuted tunes like “Me And Bobby McGee” and SUICEIERS I (el L2 (it (T Gy
W 0 rner Bros. eelw0 ac, an Jan_ 25
14122| 9 AN AMERICAN DREAM “Sunday Morning Coming Down” and an 8| WILLIE NELSON/KRIS KRISTOFFERSON/DON 6,642 | $8.50-$9.50 | $61,48
The Dirt Band, United Artists 1330 (R. Crowell/Jolly Cheeks, BMI) aplomb that reminded one of the days in the BOWMAN—Feyline Presents. Blai _ . $8.50-$9. $61,480
|15 | 11| 14|  WE DONT TALK ANYMORE et ~ & s, G Gty
! Cliff Richard, EM] America 9025 (Capitol) (ATV, BMI) m'fjldzje mst:hef' Wl ff"d Waylon Jennings Honolulu, Hawaii, Jan. 21 A
%] 14| 13 COWARD OF THE COUNTY waile Atoge er in duo pe' o‘rmance& Nelson's 9| KENNY I.OGGAINS/STEVE FORBERT—Mid-South 8,040 $7-38 | $57,291
Kenny Rogers, United Artists 1327 (Roger Bowling, BMI/Sleepy Hollow, ASCAP) rendering of Kristofferson’s “Help Me Make It Concerts, Colis., Jackson, Miss., Jan. 25
Q17|23 7| ROMEO'S TUNE Through The Night” was also moving. 10| STATLER BROTHERS/BARBARA MANDRELL—Varnell | 7,080 $6-38 | $53,435
<, Steve Forbert, Nemperor 97525 (CBS) (Rolling Tide, ASCAP) Principle problem with Kristofferson's 15- Enterprises-Ben Farrell, Civic Center, Lakeland, Fla.,
of1B|19 8 LOST HER IN THE SUN tune turn was the laidback approach he took to Jan. 24
0 John Stewart, RSO 1016 (Bugle/Stigwood, BMI) S VAT T O e (i 11/ OAK RIDGE BOYS/TAMMY WYNETTE~C K. Spurlock, | 6,190 | $7.50-$8.50 | $49,906
= 2 g the set L 15/ ) ) . )
3 19136 2 EnEdSI%iEbb e T Ry s — that he even appeared disinterested, as in his Civic Center, Birmingham, Ala., Jan. 27
@l ol 6] toos AR A(dmw nichappell, BM1) tired readings of some of his more recent non- 12| OAK RIDGE BOYS/TAMMY WYNETTE-C.K. Spurlock, | 5723 | $7.50-$8.50 | $47,221
8 Dann Rogers, International Artists 500 (Duchess Music, BMI) hits. One of the few exceptions to that rule was L Mid-South Colis., Memphis, Tenn., Jan. 25
21|25 4 LET ME GO, LOVE his stirring new ballad, “The Last Time,” which [T
v 2|10l 1 r;o:;tﬁ‘ LEa!;SOLIEA V\:azrn;er?L?I‘i:l?ON (EalagE/Biz Stroke, BMI) obviously refers to his divorce from singer Rita Audltonums (Under 6,000)
c) 9 M . F
> Rita Coolidge, A&M 2199 (Irving/Woolnough/Jemava/Unichappell /Begonia S les JOE X. PRICE 1 gAK '%")(:E BgtYIS/tTMgMYJWYNZEGT‘(’g)—C.K. Spurlock, | 9,182 | $7.50-38.50 | $68,287+
[0 8 Melodies, BMI) wic Lenter, Atlanta, Ga., Jan.
< 23|15 15 COOL CHANGE ° ° 2| BOB DYLAN—Feyline Presents/Concerts West, 4,260 $15 | $63,900*
8 Little River Band, Capitol 4789 (Screen Gems-EMI, BMI) Rainbow, Music Hall, Denver, Co., Jan. 21-23
24| 17| 14 THIS IS IT I nl S 3| TOM PETTY & THE HEARTBREAKERS/FABULOUS 5262 | $7.50-$8.50 43,775
@ P 27- Kenny Loggins, Columbia 1-11109 (Milk Money, ASCAP/Snug, BMI) g — POODLES—Feyline Presents, Arena, Univ., Denver, $ =
. 9 | DON'T WANT TO BE LONELY
DL SN GOV (rslieeg, G Composer Paul Jabara to the En- | | 4 '(r:gﬁlﬁnﬁEZ:DERGRASS/WOODY HENDERSON— 3,285 | $10-$1250 | $40,348
2 | 18] 11 HOLDIN' ON FOR DEAR LOVE tertainment Co. in an exclusive E i Capitol T ic, N.J ' '
! Monarch Entertainment, Capitol Thea., Passaic, N.J.,
Lobo, MCA/Curb 41152 (House of Gold, BM1) . s as
27180 2 THREE TIMES IN LOVE songwriting and copublishing pact. Jan. 25 & 26 2)
Tommy James, Millennium 11785 (RCA) (Big Teeth/Tommy James, BMI) The hit songwrit_er’s agrccmcnt be- 5| TOM PETTY & THE HEARTBREAKERS/FABULOUS 4,401 383850 $35,599
28| 24| 33 ALL THINGS ARE POSSIBLE comes active with the Streisand/ POODLES—Avalon Attractions, Event Center, UCSB,
Dan Peek, MCA/Songbird 41123 Summer duet “Enough Is Enough.” Santa Barbara, Calit., Jan. 27
o] o] ERERIEEL v om - Torane Vit || ¢ S St s |05 | s | s
Billy Preston & Syreeta, Motown 1477 (Check Out, BMI) cury. The band’s debut LP, Beach, Fla. Jan. 27 '
30 [ 33| 4| CRAZY UTTLE THING CALLED LOVE “Bombay Tears,” will be released , Fla. Jan. o .
Queen, Elekira 46579 (Beechwood/Queen, BMI) later thisymonth " The Blackbyrds 7 BQB JAMES & EARL KI.UGH. Creative Concerts, 2969 | $7.50-$9.50 | $26,680
113 . yrds, Kingsbury Hall, Salt Lake City, Utah, Jan. 21
s 3 o . sans Donald Byrd, to Fantasy. The 8| KENNY LOGGINS/STEVE FORBERT-Mid-South 3554 | $6.50-87.50 | $25,348
Toto, Columbia 1-11173 (Hudmar, ASCAP) . X ! 1 ! , y
2|2l 13 ROCK WITH YOU group 1s recording its first Fantasy Concerts, Dixon-Myers Hall, Memphis, Tenn., Jan.
Michael Jackson, Epic 950797 (CBS) (Almo, ASCAP) LP, to be produced by Deodato. . .. 27
P M
33(26( 12 !BMKE BEI.IEVTE ITS YOU? FIRST TIME A Rock band the Kingbees to RSO 9 :leot'! JENEINGS/T&E CRCICKFSES‘OUII% Seéenty 3,000 | $8.50-$9.50 | $24,004*
obby Vinton, Tapestry 002 (Music City, ASCAP) Records. . .. Songwriter/artist Chris roductions, Georgia Mtns. Center, Gainsvilte, Ga.,
|28 2 YOU'RE ONLY LONELY Jan. 23
1.0, Souther, Columbia 1-11079 (Ice Age, ASCAP) Cross 10 ASCAP. Cross recently re- | |11 yeurueR REPORT-Don Law Co, Orpheum, Boston, | 2,800 | §7.5058.50 | $22.780°
leased an LP on Warner Bros. ... !
351 37| 12 YOU ARE MY MIRACLE 2 . Mass., Jan. 25
Roger Whittaker, RCA 11760 (Tembo Music Canada, CAPAC) S!nger/songwrlteerimmy Fran!(_and 11| KARLA BONOFF/JOHN McEUEN—Feyline Presents, 2827 $7-98 | s21,727
36 | 38 8 DON'T MAKE ME OVER his group Trouble inked to B-Line of Civic Center Music Hall, Oklahoma City, Okla., Jan.
vlal 3 ig‘a;:;;v’va(;’ﬁsw?’#:ax;szv(éaSC/ Blue Seas, ASCAP) Beverly Hills for representation. 23
Starland Vocal Band, Windsong 11899 (Cherry Lane Music, ASCAP) Electric Closi 12 ng}gi/ ’;Ego f‘%‘a‘lfa"aa"’ga‘?i‘f"afti""zsé Feature 2,300 $8.50 | $20,352
38|45 2 ON THE RADIO tding, vanta barbara, Latit, Jan. .
Donna Summé!, gasabfanca 2236 (Sweet Summer Night, ASCAP/Risk’s/ 5 Ceorgin'l::’t‘i:jrom ]ggse'Zrd'g 13 FV’Im M?Rwsgﬂl/dB%ERtlY SSPAU;.DING—BII(; (Iirfaham 2,279 | $8.50-$9.50 | $20,159*
Revelation A.G., BMI) resents, Warfie eatre, San Francisco, Calif.,
139 3| 9 THE LONG RUN Wednesday and Thursday (6-7) for Jan. 25
The Eagles, Asylum 0454 (Cass Country/Red Cloud, ASCAP) John Mayall and John Cadillac 14 | WEATHER REPORT—Monarch Entertainment, Capitol | 2,297 | $7.50-$8.50 | $19,414
40 | 42 3 THE VERY BEST TIME ) ) Band; Feb. 15-16-17 for Betty Car- Theatre, Passaic, N.J., Jan. 22
Michael Johnson, EMI-America 8031 (Chappell & Co./Sailmaker, ASCAP) o i Torroes oo, 15| KENNY LOGGINS/STEVE FORBERT-Sound Seventy | 2,020 $8-39 | $16,828
41 | 44| 3| THEME FROM LOVE BOAT A ; : P Productions, Tenn. Theatre, Nashville, Tenn., Jan.
o | U :acv:néﬁn?'vf:'sydgiéngg:;:is&wro" Spelling Prod., BMI) Electric Factory is also faring well 2
George Burns, Mercary 57011 (Tree, BMI) with its most recent enterprise in 16| TOTO/HEAD EAST—Avalon Attractions, Arlington 1,898 $8.50 | $16,133
3 FIRE IN 'mé MORNING ' staging l'()le dancmg/musw S‘hO\‘.VS Theatre, Santa Barbara, Calif., Jan. 24
Melissa Manchester, Arista 0485 (Hobby Horse Music, BMI/Catton Pickin’ aCC}IOSS ﬂ;;,”rwﬁrjatFEmcrulld C(ljty in 17| vaN Monmgow%:v:m srAuwm(;C-Biu Graham | 1746 [$8.50-$10.50 | $15,804
Songs, ASCAP) erry Hill, N.J. Formerly a disco, Presents/A.S.U.C.D., Freeborn Hall, U.C., Davis,
M 46 2 IR%OS't” \:tlu'f T0 g{luds?agu(l(': T - Emerald City now has Electric Fac- Calif., Jan. 26
g otesar{amergBios Py e tory’s dance concerts three nights a 18| LEE RITENOIR & FRIENDSHIP/TOWER OF POWER— | 1577 | $7.50-$8.50 | $13,306
45 m | PLEDGE MY LOVE y s dal g : A
' Peaches & Herb, Polydor/MVP 2053 (Perren-Vibes, ASCAP) ;Vgglév with ,addeg advantage of a Er'laln(éi'sach: "&;{fsﬁgﬁ’gameld AR, 571
« | T ITS LIKE WE NEVER SAID_GOODBYE S ipaaty an :Slzgzlinds?gll“grg] 19| RICK DERRINGER/ZEPHYR—Feyline Presents 2,162 $657 | $13,231
(Cookaway Music, Inc./Dejamus Music, Inc., ASCAP) t}%s side of the i y) g Rainbow Music Hall, Denver, Co., Jan. 26 (2)
a7 a9 20  YEAms is side of the river. 20| KARLA BONOFF/BROCK WALSH—Pace Concerts/ 1,168 | $6.50-7.50 | $11,810+
Barbara Mandrell, MCA 41162 (Pi-Gem, BMI) With emphasis on new wave rock Louis Messina/Univ. Program Council, Cullen Aud.,
43| 48| 2 WONDERLAND bands, the bookings are one-night- Univ., Houston, Tx., Jan. 27
Commodores, Motown 1479 (Jobete/Commodores, ASCAP) ers with such offerings as the In- 21| McFADDEN & WHITEHEAD—Electric Factory 1,331 $5-$9 | $10,391
49 50 2 T00 HOT 9 5 Concerts, Emerald City Ballroom, Philadelphia, Pa
F oncerts, ) . Fa.,
Kool & The Gang, De-Lite 802 (ercury) (Delightful/Gang, BM) ?S::Zd(y 21 zt)h‘;,rij::e ﬁclfrs;"ayB(‘;z;j Jan 27 ! P
50 | 47 7 STAY WITH ME TILL DAWN ’ o & ) - ®
Judy Tauke, Rocket 41133 (MCA) (Unart, BMI) Sequegge (Feb. 17) and the Specials 22 léigt:roggifonD%lasL:ngg"Z%erklee Performance 1.200 $8.50 | $10.251
(Feb. 29). : : =
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BILLY MAY—The veteran arranger has recorded his slurping saxes again for
an LP for German fair producer Walter Heebner. Here he records at Capitol
in Los Angeles.
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SACRAMENTO-Though pri-
marily a classical station, KXPR-
FM is establishing itself as a force in
the area by providing jazz. No single
commercial station in the area pro-
grams jazz on a daily basis.

“We play everything from bebop
to the current material,” notes Dave
Roth, jazz producer and music di-
rector at KXPR which is part of the
National Public Radio system. “On
many stations their idea of jazz is
only George Benson and Chuck
Mangione. We wanted to do some-
thing different and have a blend of
the historical and modern.”

Jazzis heard on Mondays through
Fridays from 10:30 to 2 p.m. On Sat-
urdays, jazz is heard from 7 p.m. to 2
a.m. Roth hosts the daytime slots
with Leon Guidry’s “Ebony Jazz”
airing from 7 p.m. to 10:30 p.m. Sat-
urdays and Armando Enrique’s
“Expressiones Latinas™ picking up
there and running until 2 a.m.

“All That Jazz,” with various
members of the Sacramento Tradi-
tional Jazz Society hosting, runs on
Sundays from 7 p.m. to midnight.
The syndicated “Jazz Alive!” com-
pletes the programming running un-
til 2 a.m. )

Though the mix features all kinds
of jazz, Roth admits there is more
emphasis on mainstream as opposed
to fusion jazz. *“I pick fusion selec-

! KXPR For Sounds |

tively,” he states. “It’s not that I'm
down on fusion but that a lot of it
doesn’t stand up as good, improvi-
sational music.” However, such art-
ists as Grover Washington, Jr., Lee
Ritenour and Jeff Lorber do make it
onto the playlist which consists of
approximately 100 albums.

Roth is directly in charge of what
goes over the air during his shift and
sipervises what is played on the
other programs except for “All That
Jazz.”

“*‘Ebony Jazz’ is more of a pop-
jazz show which also plays soul
while ‘Expressiones Latinas’ fea-
tures the Afro-Cuban and salsa
types of music,” says Roth. The Sac-
ramento Traditional Jazz Society
has autonomy over what it plays on
its hours which are mainly devoted
to big band and New Orleans jazz.

KXPR aims for the 25 to 45 year
old male with its jazz programming
but Roth admits the station’s au-
dience is diverse. “We have some 12
year olds wanting Charlie Parker
and some 90 year olds,” he states.

Roth feels part of this diversity is
due to the fact that there is little jazz
available in the area.

Though KXPR has a 24-hour li-
cense, the station signs off at 2 a.m.
because, “Sacramento is not an all-
night town,” he remarks.

Intl Representation Seen
At Hungarian Conference

By PAUL CYONGY

BUDAPEST—The International
Jazz Federation staged its first jazz
educational conference here, organ-
ized by the Hungarian section, un-
der Professor Janos Gonda of the
Bela Bartok Conservatory jazz chair,
a noted musicologist and jazz pian-
ist.

Hungarian musicians and experts
joined the foreign delegates who in-
cluded Eddie Harvey, UK.; Bar-
bara Ind, UK.; Igor Jakusenko,
U.SS.R.; Roman Kowal. Poland;
Ivan Oscarsson, Sweden; Lilian
Terry, Italy; Lance Tachennen,
Switzerland; Karel Velebny. Czech-
oslovakia; and Jiggs Wigham, Ger-
man Federal Republic.

The importance and popularity of
the Bartok Conservatory jazz divi-
sion was stressed by Ferencz Halaez,
conservatory director. The confer-
ence was officially opened by Istvan
Balazs, head of the department of
education in the Hungarian ministry
of culture.

Janos Gonda reviewed jazz edu-

cation in Europe and Hungary and
said that here, graduate students
work first as assistants, then as
teachers at the conservatory. Stu-
dents play jazz and jazz-rock all over
Hungary in various ensembles.

He said many students study jazz
not with the aim of becoming profes-
sional musicians but simply (o be-
come better technicians in order to
play for their own pleasure.

The various delegates covered
education in their own territories,
plus workshops for improvisation
and performances by young jazz-
men. Three quartets from the Bar-
tok Conservatory, Des, Binder and
Lakatos. played with the Des group
outstanding in an evening of high-
quality music.

The conference finally expressed
the view that the Federation should
‘meet regularly in such a conference,
and also produce half-yearly reports
on progress for worldwide distribu-
tion.

Chicago Fans Flock To Jazz Fair

Attendance Doubles For Second Year Of Winter Event

CHICAGO—A winter Jazz Fair
bringing together live music, screen-
ing of rare jazz films from the Bob
Koester collection and commercial
exhibits by jazz record companies,
radio stations and jazz promoters
has become one of the most success-
ful events sponsored by the Jazz In-
stitute of Chicago.

The fair had its second annual
running here Jan. 21, taking over
parts of three different floors of the
Blackstone Hotel for six hours. At-
tendance is estimated at 1,200,
which approximately doubles last
year’s draw.

Jazz performances presented by
the Institute range from traditional
and swing to avant-garde and be-
bop in an effort to satisfy the variety
of tastes represented among mem-
bers. Three of the Blackstone’s ball-
rooms were turned over to staging of
Chicago groups this year, with styles
ranging from the Salty Dogs’ tradi-
tional New Orleans to the more
avant-garde offerings of the Wallace
McMillan Quintet. Other perform-
ers included Paul Serrano/Eddie
Baker Quintet, Rhythmmakers,
Chico Freeman Quartet and Four
Or More featuring Alejo Poveda.

Membership in the non-profit
Jazz Institute has grown to 1,300
since the group’s reorganization in
the late *70s. The Jazz Fair and a
week-long summer Jazz Festival in

Jazz Beal

LOS ANGELES—Pianist Jack Wilson has com-
pleted his second and final LP for Discovery, the
local independent label. He is now scouting for a
new label, having discovered the limitations of
small jazz lines. He formerly cut for Blue Note.

Dave Brubeck's new quartet now consists of
only one son, Chris on bass, along with drummer
Butch Miles and tenor man Jerry Bergonzi. Their
collective efforts are now available on Concord.
Bergonzi's aggressive sax style is a marked con-
trast to the late Paul Desmond's cool assertions.

Gil Evans and Lee Konitz are Manhattan's
newest duo. Evans is also working on a solo pi-
ano LP for Artists House Records. Evans and
Konitz last played together on Miles Davis'
“Miles Ahead” Columbia LP in 1957. Evans is
also reorganizing a big band for a Friday, Satur-
day (8, 9) airing at the Public Theatre.

The Lennie Tristano Jazz Foundation
presented Warne Marsh, Red Mitchell and Peter
Scattaretico Jan. 26 at Alice Tully Hall in Man-
hattan’s Lincoin Center.

Send items for Jazz Beat to Billboard, 9000
Sunset Blvd., Los Angeles, Calif., 90069.

By ALAN PENCHANSKY

Grant Park now rank as highlights
of the group’s yearly events calen-
dar. which also includes many
smaller concert presentations.

One Institute executive said this
year’s fair was encouraging not only
in attendance growth, but in the ap-
pearance of vitality given by exhib-
itor member businesses which the
Institute attempts to lend support.
There were more than 30 exhibit
booths, including those manned by
other non-profit jazz societies based
in Chicago.

Institute board membership is
made up of a blend of jazz profes-
sionals including musicians, record
label executives, critics and promot-
ers, and amateur jazz players and
jazz buffs. President is Charlie
Weeks, a stockbroker and part-time
Jjazz drummer. Vice president Penny
Tyler is promotor of the Jazz At

Noon and Jazz At Five club sets at
Marina City and Andy’s. respec-
tively.

Record labels exhibiting at the
fair included Nessa, Flying Fish. Al-
ligator, Bee Hive, Delmark and
Sparrow Quartet.

A live broadcast from the hotel
was staged by WVON-AM, which
carries a Monday through Friday
“Jazz Flight” program from mid-
night till 4 a.m. Other stations that
exhibited at the fair were WXRT-
FM, WXFM-FM, WNUR-FM and
WBEZ-FM.

According to Institute treasurer
George Spink, about $2,200 was
raised after expenses. Admission
was $8 for non-members, $6 mem-
bers, with booth rentals, new mem-
bership registrations and a commis-
sion on bar receipts also going to
benefit the Institute.
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TITLE
Artist, Label & Number
(Dist. Labef)

JazzLPs.

TITLE

—  (This Wesk
- |Last Week
Weeks on Chart

14 | ONE ON ONE
Bob James & Earl Klugh,
Columixa/Tappan Zee FC 36241

2 2|1 AMERICAN GARAGE
Pat Metheny Group, ECM ECM
1-1155 (Warner Bros.)
3 3 | 15 | ANGEL OF THE NIGHT
Angela Bofill, Arista/GRP GRP 5501
4| 9| 4| HROSHIMA
Hiroshima, Arista AB-4252
51 4|13 PIZATZ
Patrice Rushen Elektra 6€-243
6| 5|18 RISE
Herb Alpert, AGM SP 4790
7| 6| 15| A TASTE FOR PASSION
Jean-Luc Ponty, Atlantic SD 19253
8| 7]15 BEST OF FRIENDS
Twennynine Featuring Lenny White,
Eiektra 6E-223
9| 8|12 BEAT
Tom Scott, Columbia IC 36137
10 | 10| 45| MORNING DANCE
Spyro Gyra. Infimty
INF 3004 (MCA)
| DO D S U] DON'T ASK
Sonny Rolltns, Milestone
M-9090 (Fantasy)
12 | 12| 36| STREET UFE

Crusaders, MCA MCA 3094

13| 19| 14| THE HAWK
Dave Valentin, Arista/GRP
GRP 5006

14| 23 2| GREAT ENCOUNTERS
Dexter Gordon. Columbia JC 35978
15|15 & HEART STR

Earl Klugh, United Artists
UALA-942 (Capitol)

THE WORLD WITHIN
Stix Hooper, MCA 3180

171419 8:30
Weather Report,
Arc/Columbia PC2-36030

PASSION DANCE
McCoy Tymer,
Milestone M-9091 (Fantasy)

LUCKY SEVEN
Bob Sames, Columbia/Tappan
Zee JC-36056

CIRCLE IN THE ROUND
Miles Davis, Columbia KC 2-36278

21| 13| 24| WATER
The Jeff Lorber Fusion,

16|16 17

18(18) 11

19(21) 26

Adista AB-4234
22| 28] S| PRESSURE
Prassure, LAX MCA-3195 (MCA)
23| 22| 57| ANGIE
Angels Bofilt, GRP/Asista GRP-5000
24| 17| 12| AND 125TH STREET, N.Y.C.
Donald Byrd, Elektra 6E-247
25| 35 2| IN THE TRADITION

Arthur Blythe, Columbia IC 36300

k=1

8

§

i Artist, Label & Number
% | Ot Labe)

i

BROWN SUGAR

Tom Browne Asista/GRP GRP-5003
12 MOSAIC

John Klemmer MCA MCA-2-8014
9 | UGHT AS A FEATHER

Azymuth. Milestone

M 9089 (Fantasy}

GENETIC WALK

Ahmad Jamal, 20th Century

T-600 (RCA)

WHEN | FIND YOU LOVE

Jean Carn, PLR. JZ 36196 (CBS)
PARADISE

Grover Washington Jr.,

Elektra 6€-182

NIGHT CHILD

Oscar Petersen

Patbo 2312108 (RCA)

NEW CHAUTAUQUA

Pat Metheny, ECM ECM-1-1131
(Warnes Bros)

DAYS LIKE THESE

Jay Hoggard, Arista/GRP GRP 5004
JEFF LORBER FUSION |
leff Lorber Fusion,
{aner City IC 1026
CARRY DN

Flors Punm Warner Bros i
BSK 3344

CHICK COREA/HERBIE
HANCOCK

Chick Corea Herbie Hancock,
Polydor PD-2-6238

THE BEST OF HERBIE
HANCOCK

Herbie Hancock

Columbia JC 36309

| WANNA PLAY FOR YOU
Stanley Clarke, Nemperor
K2-2-35680 (CBS)
STRAMIGHT UIFE

Art Pepper, Galaxy

GXY 5127 (Fantasy)

BUSH DANCE

Johnny Griffin,

Gataxy GXY-5126 (Fantasy)

LIVE AT THE HOLLYWOOD
BOWL

Chuck Mangione, A&M SP-6701
MNNT [T SO

Ray Charles, Atlantic SD 19252
TRIBUTARIES

Larry Coryell, Novus

AN 3017 (Anista)

GIANTS

Yanous Artists

LAX MCA-3188 (MCA)

CARMEL

Joe Sample, MCA AA-1126
MILESTONES

Greal Jazz Trio, Inner City IC 6030
OLD AND NEW DREAMS
Yarious Artists, ECM ECM-1-1155
(Warner Bros.)

OLD FRIENDS, NEW FRIENDS
Ralph Towner, ECM ECM-1-1153
(Warner Bros.)

50| 50 24 DUET

Gary Burton & Chick Cores,
ECM ECM-1-1140 (Warner Bros.)
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Old Pickett
Long Gone
In New Hit

By JEAN WILLIAMS

LOS ANGELES—A change in
musical dircction is the key to vet-
eran r&b singer Wilson Pickett’s
newly found success.

Pickett, who had not had a hit in
nearly a decade. says the single. "1
Want You’ ¢stablished that I still
have a voice even though the public
has not heard it for a long time.” His
last major hit was “Don’t Let The
Green Grass Fool You™ in 1971 on
Atlantic. He now records for EMI/
UA.

He notes that I now record in
Montreal because I needed a differ-
ent approach to music. All I could
get from Muscle Shoals (where he
previously recorded) was the same
hard-driving stuff 1 have always
done.

“I got a lot of people to help me
make the change. The horn section
came from New Orleans; | used
Jerry Knight from the group Raydio
on bass, Jean Roussel from England
did the arranging and played key-
boards; the background vocalists are
from Denver and the string section is
from Montreal.

“The difference is that my music is
less funky. We tried for a blend of
several types of music with Euro-
pean sweetness.”

Pickett believes the '80s will be
“better for my type of artist than the
"70s because music is taking on a
new form. Black-oriented radio also
will be more open to play my kind of
music. Black radio is changing—in
addition to the change in musical
formats, personality is coming back
into radio. once again giving the
black stations an identity.

“One bag of music (disco) was
placed into a dominating position
and nothing clse fit. That knocked
cverything clse out—soul and pop
ballads.

“They (radio programmers)
didn’t take under consideration that
disco is donc in the studio and that it
can’t be produced in live perform-
ance. [ don’t dislike disco. it played a
large part in exposing new. young
performers. But the problem is that
these artists need to know that
there’s more to music.”

Pickett, who has had eight gold
singles and two gold LPs. with his
first hit in 1963 titled “If You Need
Me Call Me.” is once again pulling
together a 10-piece band for a tour
this month.

He points out that he refuses to
use members from his old band “be-
cause I don’t want any part of the
old Wilson Pickett sound.”

* * *

Jack Hill. program director at
WLOK-AM in Memphis notes that
his station is involved in helping lo-
cal talent reach national status
through radio exposure.

“We have added a new category
called ‘Memphis Music.” This cate-
gory is a five record slot. If a record
is cut in Memphis or is by a Mem-
phis artist, it qualifies to be in this
category. The record does not have
o be on any charts. If it’s quality
product. we'll play it—even the first
day it’s released.” says Bill

The programmer agrees with
many music observers across coun-
try that black music in the '80s will
return to basic r&b.

* ok k

Mayor Marion Barry of Wash-
(Continued on page 31)
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239 Hot Soul Singl

- #STAR Performer—singles registering great. - = - ax
g E %E est proportionate upward progress this week g g gE i § JQE
(=] %3
o | 7 |£5| mme, ARmsT o | % |£2] i, armst o | % [£2| e amst
= 3 ° (Wniter), Label & Number (Dist. Label) (Publisher, Licensee) = 3 S| (writer). Labet & Number (Dist. Label) (Publisher, Licensee) = 3 © | (Writer), Label & Number (Dist. Label) (Pubtisher, Licensee)
W[ 1 {15 | ROCK WITH YOU-bitae sockon Pris | 6| THS IS T—Keomy g Hr| 8| 2| WELCOME BACK HOME-oramatcs
(R. Temperton), Epic 9-50797 (K. Loggins, M. McDonald), Columbia 1-11109 (Milk (R Banks R Johnson, P. Green) MCA 41178
(Almo, ASCAP/Rondor) Money, ASCAP/Snug, BMI) ASCAP/ BMmI)
| 2|20 | THE SECOND TIME AROUND—Shatama 5
(L. Sylvers, W. Shelby), Solar 11709 (RCA) 22 ¥ - ((:‘lnl;ugr H.vel(’::r':\oﬁu;?; Chocolate City 3203 ﬁ 81 2 DID.N’T | BLOW
(Spectrum VII/Rosy, ASCAP) (Casablanca) (Rick's/Sand B, BMI) YOIBAR] MlND;'gillie la3c0kos§n(P dor) (Hight
d (T. Befl, W. Hart). Spring olydor) (Mighty
3| 3|16 | PEANUTBUTTER- Prie | 3| vou are My HeRvEN- Three/Bellboy, BM)
IH' ?3';’";"' F)“E:"l:?' L:s"snsyzw"m Roberta Flack With Donny Hathaway
. Blackman ektra N
(S. Wonder E. Mercury), Atlantic 3627 ﬁ 8 | 3| COUNTRY FREAKIN'=wmighty fire
s | :N;:;e(;l/;:-‘::m:os\;':)n (Biack Bull, ASCAP) (gt Fre § tkins, D glclhardsov:), Zephyr 001
ﬁ Arcturus 11/Sheinger, ASCA
YA—Narada Michael Waiden ﬁ 2 4 THEME FROM THE BLACK s e )
(NM. Walden, T, Stevens, A_ Wilis), Atlantic HOLE — partament (83| 2 | HANG ON IN THERE
3631 (Walden/Gratitude Sky, ASCAP/lrving, BMI) % SCOII-_ns.' G. C:Lm?z' IJms Jheaacgn)i Casablanca BABY—Alton & Johnny
ﬁ 8 [ 12 | SPECIAL LADY—pay, Goodman & Brow ﬁ = Bou:::cé S/:(a)cl:(/ "SK;'T;" L) (1. Brstol), Poiydor 2050 (Bushka, ASCAP)
: (H. Ray, A Goodman, L. Walter), Polydor 2 0 0 0
(HA I;.y/Dark l(),‘!I]o::ia."BMl) u e ROLL—vaughn Mason & Crew ﬁ 84 2 ?RU';NIN' )F%OM ];HE 5-9“'6‘5"'(?:3'!'" R
V. M . G. Bufford, G. Bell), B ick 55548 unnells), Warner Bros. 49] lechor,
B I Rl I vy Cor et By 75|75 | 3| YOURE MY SWEETNESS
- u: Il a - Bil
(0. Wolinki), MCA 41131 (Dverdue, ASCAP) 39 {40 | 6 | 1 PLEDGE MY LOVE~raschs ¢ o O Gantl L D, 1R Y4736 (08
-0 (D. Fekaris, F. Perren), Polydor/MVP 20 {Mighty Three, BMI)
7| 4|11 | FOREVER MINE-01ays () Gt e, (52 ahty Th
(K_Gamble, L. Huff), P.LR. 93727 (CBS)
(M e Wy (4 | 9 | CATCHIN UP ON LOVE~ risman oau Tr|s | 2 L e e
il te, P. Politi), Unlimited Gotd 9-
8 7114 HAVENT YOU HEARD- Patrice Rushe (B. Harris), 20th Century 2435 (RCA) wven S Dal
(P. Rushen, C. Mims Ir., F. Was_hi;:t%n,uss. Bnmwn), (20th Century/All Sunray, ASCAP) (Seven Songs/Ba-Dake, BMI)
KA redte ooe g M Smeree e 147 | 5 | IVE GOT FAITH IN YOU~ chery Lym 77 {78 | 4| M AT YOUR MERCY=sones cirs
(B. Caldwell), Columbia 1-11174 (Syn-Drome, BMI) (K. Gamble, L. Huff), P.LR. 9 3735 (CBS)
12 6 GOT TO LOVE SOMEBODY— Sister Siedge (Mighty Three, BMI)
(B. Edwards, N. Rodgers), Cotillion 45007 (Atlantic) 42 143 8 | CANT HELP MYSELF —Boanie Pointer -
(Chic, BMI) EB. golgand, L Dozi%r, IE Holland Jr.), Motown ﬁ 88 2 SHUT 'UM DOWN—Gil Scott-Heren
478 (Stone Agate, BMI) G.S. Heron), Arista 0488 (Brouhana, ASCAP)
10 110 | 11 STEPPIN’~Gap Band ( j .
(C. Wilson, L. Simmorrs, R. Wilson), Mercury 76021 50 8 MY LOVE DON'T COME EASY—jean Carn
(Total Experience, BMI) (E. Levert, D. Williams, M. Jackson), PR, 9-3732 79 | 80 5 NEVER BUY TEX_IS FROM A _
11 9 |17 JUST A TOUCH OF LO_VE—SIave (CBS) (Mighty Three, BMI/Rose Tree, ASCAP) ?Gogigtoo!_linll)eunah’a“:;sA?l'a:tl::""mm
(L (s TS, L (TR L I 44 118 |14 | SEND ONE YOUR LOVE—Sievie Wonder 3640 (Malbiz BM)
Arrington, S. Young), Cotillion 45005 (Attantic)
8 4 (S. Wonder), Tamfa 54303 (Motown)
(Cotillion/Spurtree/Slave Song/It's
Still Our Fuk, BMI) (cleleBlaclBulIUASCAR) ﬁ 9 | 2 WE DON’I’—c.mu;;u?'s e
y (). Sahmwell, T. Tate), Juana 34 K)
71 4 AND THE BEAT N—whi 45 |38 |10 CISSELIN' HOT—Chuck Cissel )
ﬁ 2 (L. Sylvers, s.B snocug()].Essoua?nasA RCA) (€. Cissell), Arista 0471 (Careers/Lessic, BMI) (Grooveswlle/Every Knight. BM))
(ST TS, (S 46 (48 | 6 | LOVE INJECTION—Tussel Ly (X snoie ovoN—co
13 {11 |21 | WANNA BE YOUR LOVER—Prince (H. Lane, R Smith), Elektra 46560 (Cowcatcha/ (ER. LeBlanc, H. Land, K. Crier, P. Service), Arista
(Prince), Warner Bros. 49050 (Ecnirp, BMI) Nikki’s Dream, BMI) I 04583 (Arista, ASCAP/Careers, BMI)
W19 | 6| 100 HOT—roor & the cong Pri66 | 3| EVERY GENERATION romic Low Lr I  coME INT0 MY LiFE-pas s
1 (G.M. B town, Kool & The Gang), De-Lite 802 (R. Laws), United Arists 1334 R. James). Gordy 7177 (Motown
( ), ( )
(Mercury) (Delightful/ Gang, BMI) (Fizz/At Home, ASCAP) b G
OW HOW TO' . I (Jobete/Stone City, ASCAP)
15115 (17 [ YOU KN 48 (51 [ 6 | IT'S NOT MY TIME-Ly. sonnson
LOVE ME— phyliis Hyman (LY. Johnson), I1.C.A. 026 (Alvert, BnMI) ﬁ IS THIS THE BEST—LA. Boppers
{). Mtume, R. Lucas), Arista 0463 (V. Tenort), Mercury 76038 (LA Boppers/Relaxed/
(Frozen Butterfly, BMI) 49 |32 14 IT'S MY HOUSE—Diana Ross What You Need, BMI)
16 16 16 SPARKLE = Cameo (N. Ashford, V. Simpson), Motown 1471 _
(A. Lockett, L. B,:;ckmon). Chocolate City 3202 (Nick 0-Val, ASCAP) ﬁ '(c(]\:ngyfl.ga?%]n[zm'/‘sgsvgslo19'2»&7.’31 BMI)
;ﬁ;;f;g'aggg'{;)ﬂemv Days. BMI/Better 50 [53 | 9 | ONLY MAKE BELIEVE—Bell & James ‘ ' '
: (LM. Bell, C James), ABM 2204 ﬁ TODAY IS THE DAY—Barx
17 13 12 GIMME SOMETI;I.;MBE_ (Mighty Three, BMI) (). Alexander, L. Dodson, A. Jone’s, :Ay.sBeards, F.
Natalie Cole & P ﬁ ) ) T , W. Stewart, C. L. Smith, H. Henderson,
(Na.aCIoele). Capnofa‘aaoa r(,nglne—arama, BMI) 61 4 | DON'T EVER— creme 0°Cocoa Mh_ogmr; W Gueyv):vaMerccury Smith (sa,.f(';yi'/w"
(T. Camillo), Venture 118 (Barcam, BMI) W rnev-Tav'nerlane BMI)
18 |17 | 24 CRUISIN’—Smokey Robinson " 63 s COMPUTER GAME—Ttellow Masic Orchest a D
. i M. in), Taml 6 (Mot ﬁr = Yellow Magic Orchestra
ggeﬂ'(aﬁjnig’(‘,"kf’) WL LD ) (s (H. Hosono, Y. Takahashi, R. S:kamglo), ;{ovizon ﬁ xlglc bCIASPET RIREED;" Grt:)y é ?ysthev
127 (A&M) (Aipha, ASCAP; . Nacabal, M. Beaucarty, ennett), Columbia
ﬁ 23| 8 BAD TIMES—Tavares YLD J PRI a(Benha Dariv:, BMI)
(G. McMann), Capitot 4811 53 (95 5 BRAZOS RIVER BREAKDOWN —stix Hooper
(Donna-Dijon/MacAiley, B} (S. Hooper), MCA 41165 (Four Knights, BMI) ﬁ WITHOUT YOU—Jimmy “Bo” Horne
ﬁr 24 8 WHAT | WOULDN'T DO—angela Bofill _ . (HW. Casey, R. Finch), Sunshine Sound 1015 (T.K.)
(. Perrcone. D. Ut), Arista/GRP 2003 (Rosring 64 | 3 RIGHT PLACE-—Brass Construction (Shertyn/ Harrick, BMI)
(W. Williamston, M. Grudge), United Artists 1332
Fork/Purpie Bull, BMI/Twelf Street/Whiffie, ASCAP) (Not Listed) , ) )
21122 JE 3| [ WONDERLAND® commodare 55 |30 |22 | DONT LET GO=jaac ayes ‘s | 15 o, Coore 523 haeion, 54
(Jobete/Commodores Entertainment, ASCAP) (). Stone), Polydor 2011 (Screen Gems-EMI, BMI) g m T T2 S T e s
ﬁ 31| 6 FUNK YOU UP—sequence 56 129 |19 | CALL YOUR NAME~ switch (W. Lewis, R. Bames, C. Pitts) Epic 950832 (Webo/
(S. Robinson, C. Cook, A. Brown, G. Chishotm) (B. De Barge, G. Williams), Gordy 7175 (Motown) I Bach To Rock/Gadtoon, BMI)
Sugar Hill 543 (Roulette) (Sugarhill, BMI) (Jobete, ASCAP)
23125 | 8 | HIGH SOCIETY—tma jer Y67 | 4 | HERE COMES THE SUN=fat Lays sond ﬁrim SINGING A zor:o(r;‘ ABOUT
. Edwards, N. Rodgers), Bearsville A Middleton, L. Taylor, L. James, A. Austin, L. —Triple “S” Connection
49119 (Warner Bros.) (Chic, BM) A A e L (¢ attews), 20y Century 2440
24 [14 | 17 | MOVE YOUR BOOGIE BODY—gar-Kays 58 |28 | 19 IDE~ L tE23 Fnlircy LD
by (DR G o SO (0 i S, s 91| 92| 4| PLLBE THINKIN' OF YOU=ndrae crouch
L'é%?é’é%“n“& sé;::r: 3 éﬂ;" l\h'erscr:rl;h?ﬁ%lﬁ 874 (Three Hundred Sixty, ASCAP) (A. Crouch), Light 655 (Lexicon/Crouch, ASCAP)
(Bar-Kays/Warner Tameriane, BMI) 59 [39 |14 | WANT YOU FOR MYSELF—George Duke , .
25 | 21| 8 | SHOUT AND SCREAM-Testy pesrges (6. Duke), Epc 950792 (Mycerae, ASCAP) el I N el e T
(K. Gamble, L Huf), P.IR. 9-3733 (CBS) 70 | 3 MUSIC T : b b
(Mighty Three, BMI) ﬁ — Oneway Featuring A' Hudson
(K. McCord), MCA 41170 (Perk’s, BMI) 93 | 68 | 11 DO YOU WANNA MAKE
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General News

No Recession For Mo. Retailer

Columbia’s Anderson Hustles & Promotes On Shoestring

® Continued from page 10

date, we have had Motown, Capitol,

20th Century-Fox and MCA partici-

pating.”

Anderson claims that 400-500

persons attend the dances, which are
_held once a month at either the Tiger

Hotel ballroom, the Road Apple

Party Palace or the American Le-

gion Post.

“We draw so many people to the
dances because there’s very little so-
cial activity here. The dances are
scheduled close to holidays because
they then become events,” he says.

Anderson notes that the last three
dances were held close to Hallo-
ween, Thanksgiving and Christmas.
The next will be for Valentine’s Day.
Admission to the dances is $2.50 and
he spins records for four hours.

Says Anderson: “I sponsor dances
for both adults and teens and in two
weeks I will have my first roller
disco. This form of dancing/skating
is just reaching this area. | am now
contacting city officials about a
weekend roller disco to be held in
the spring.

“We want the entire block closed
off for the weekend. There will be
contests with judges and $500 to the
winner. There will be other prizes
scaled down from $500. Admission
will be $5 a couple.

Anderson also has tied into the
three colleges in Columbia. “I ad-

Zcr e

vertise in the college newspapers be-
cause the cost is reasonable. The
Univ. of Missouri, Stephens College
and Columbia are here and in addi-
tion to advertising in the school pa-
pers. I put a lot of handbills at each
school.”

“As for in-store advertising,” he
continues, “I thoroughly utilize my
displays. I received a more than five-
foot tall Teddy Pendergrass
standup. When I realized how much
attention it attracted from women I
decided to bring a camera into the
shop.

“I put up a billboard, took pic-
tures of women standing beside
Teddy and put them on the board.
This brought in additional traffic
because the women would come by
to see their picture and bring their
friends and they usually purchase
something once they’re in the store. |

now have a standup of Rick James

and I'm working on something for
this one.”

Anderson, who calls his shop a
“specialty black music outlet” deal-
ing in r&b, jazz, blues and gospel,
says, “Blacks here are now asking for
records by the Captain & Tennille,
Doobie Brothers, the Bee Geesand a
couple of other white acts, so I am
now stocking this product. I don’t
want my customers to go elsewhere.”

He claims the Record Rack is the
only such outletina 125-mile radius.

“Columbia is located in the center of
the state—Kansas City is 130 miles
west and St. Louis is 125 miles east
of Columbia. The population of Co-
lumbia is approximately 70,000 and
10% is black.

“The Record Rack is on Walnut

- St., downtown, and accessible for

most people. Because I carry records
by some not too well-known black
acts, I have customers coming from
as far away as 70 miles.”

Anderson notes that he purchases
merchandise from three sources:
Ted’s One-stop, St. Louis, where he
pays $4.59 for $7.98 LPs; Lieber-
man’s, also in St. Louis, where $7.98
product costs him $4.70; and At-
lanta’s Record Shack, where $7.98
merchandise ranges from $3.89-
$4.79. “I will also begin buying from
Pickwick paying $4.44 for $7.98
product,” he adds.

He says he maintains competitive
prices with other area outlets.
“Record Bar and a couple of other
large shops are here. I check their
pricesand sell my LPs for $1 less and
still make a profit.”

Anderson contends that most la-
bels have been cooperative in send-
ing him promotional material and
displays. “However, I have con-
tacted practically all record com-
panies and have received nothing
from Arista, Casablanca, Fantasy,
Elektra/Asylum and several small
labels.”

IN-HOUSE SQUABBLES END s

f Class Added To Image A wards

LOS ANGELES—Following sev-
eral years of in-house fighting,
which resulted in disastrous presen-
tations of the Image Awards, a new
regime showed how it should be
done by putting on possibly the best
presentation ever.

Theme of the 12th annual Image
Awards, held Sunday (27) at the Pal-
ladium here, was “Together We Can
Do It.” And its organizers, the Bev-
erly Hills/Hollywood branch of the
National Assn. for the Advancement
of Colored People spared no effort
in proving it is indeed a first class
operation capable of projecting a su-
per-positive image. At the same time
it pulled in a packed house to wit-
ness the rebirth.

There were some surprise winners
in the music category but no one
performer claimed a clean sweep.

To no one’s surprise the Jacksons
walked away with the vocal group of

By JEAN WILLIAMS

the year statue; while Teddy Pen-
dergrass won the male artist of the
year award.

Donna Summer captured the fe-
male artist of the year award; B.B.
King was voted top blues artist;
Grover Washington Jr., collected the
jazz artist of the year award, and the
Rev. James Cleveland and the
Mighty Clouds of Joy tied for the
best gospel artist or group honor.

The producers album of the year
award went to Nick Ashford &
Valerie Simpson for their LP “Is It
Still Good To Ya” and Gene Mc-
Fadden, John Whitehead and Jerry
Cohen won for writers song of the
year for their collaboration on “Ain’t
No Stoppin® Us Now.”

Several special community service
awards were presented along with
Stevie Wonder's “Songs In The Key
Of Life” award. Michael Jackson re-
ceived the special Maestro’s honor
for his “Off The Wall” LP.

® Continued from page 30

ington, D.C., proclaimed Friday (1)
Peaches & Herb day in the city. The
tribute was expected to evolve into
an all-day celebration, which was to
include a special citation from Con-
gressman Walter Fauntroy.

Disks by the pair were expected to
be aired on local stations throughout
the day. Peaches & Herb reportedly
were the first black American group
ever to perform in the People’s Re-
public of China, when the duo
toured the country with the Bob
Hope troupe.

* ok k
Although Cheryl Lynn has had
success in terms of record sales, the

singer has never toured in support of
her product. This situation is about

Counterpoint____|

to be rectified because, according to
Lynn, her manager is presently look-
ing into a concert tour for her this
year.

Lynn, who was discovered while
singing on the “Gong Show,”
recently was guest DJ on L.As
KACE-FM with the station’s music
director Alonzo Miller.

Lynn notes that following the air-
ing of the “Gong Show,” practically
every major label contacted the
show’s producers trying to get in
touch with her. “Columbia was the
only company I considered because
I walked into the office and Walter
Yetnikoff and Bruce Lundvall
greeted me with enthusiasm and

faith in my ability. They have never _

ceased to show that same enthusi-
asm,” she says.

Among the special awards were:
women in business won by Regina
Jones, publisher of Soul Publica-
tions and Brenda Andrews of Almo
Music; special community service in
the entertainment industry honor
went to Willie Davis and Clarence
Avant; and outstanding image in
media went to among others, Ron
Dungee of KGFJ-AM and Rochelle
Lucas of KDAY-AM, both in L.A.

Wonder’s award was presented
posthumously to Minnie Riperton
and Donny Hathaway.

The Image Awards offered an im-
pressive lineup of entertainment in-
cluding the cast of “Your Arm’s Too
Short To Box With God” perform-
ing the show’s theme song, along
with- the high-stepping “We're
Gonna Have A Good Time.” Rita
Moreno, also a cohost, sang “I Will
Survive;” Jimmy Witherspoon per-
formed “Lovey Dovey;” Al Jarreau
and Freddie Hubbard dished up a
stirring version of “Little Sunflow-

r;” Linda Hopkins belted Stevie
Wonder’s “Signed, Sealed & Deliv-
ered” and Jose Feliciano, in a tribute
to Riperton and Hathaway, sang two
numbers, the most outstanding
being “Looking Through The Eyes
Of Love.”

Among the presenters were a
Taste Of Honey, who gave the au-
dience a smidgen of “Boogie Oogie
Oogie,” Peaches & Herb, Patrice
Rushen, Freda Payne, Cheryl Lynn,
Peabo Bryson, among others.

Hosting the awards presentation
was Louis Gossett Jr., Ted Lange
and Rita Moreno. The 12th annual
Image Awards was pulled together
by branch president, Geraldine D.
Green, Willis Edwards, C.C. Ryder
and Dea St. Lamont.

The show started on time, ran
smoothly and without incident. The
organization has for some time
sought to have the awards televised.
Many of those onhand felt it wasn’t
ready—until now.
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Disco

Club Owners, Patrons Launch Vodka Boycott

Support Stand Against Russian Invasion

® Continued from page 8
timates that if half of this number
buy two drinks of Russian vodka per
evening at between $3 and $5 per
drink it could translate into signifi-
cant revenue for the Russians.

States O'Harro: “If this revenue is
cut off. the financial impact on the
Russians could be meaningful. It
would also demonstrate a tangible
support of the actions of our govern-
ment in this crisis.”

At Regine’s in New York. the

There is only one
line of high quality
disco light and
sound equipment.

The name is
Meteor.

club’s international parade of jet-
setters will have to settle for Ameri-

can, Canadian, Chinese or Polish.

vodkas as substitutes for Smirnoff &
Stolichnaya.

Assistance in preparing this story
provided by Paul Grein and Mike
Hyland.

Flora Corrado, spokesperson for
the club states that Regine’s is in full
support of the government’s actions
against Russia. and that Russian
vodka will not be available at the
club until Soviet forces are removed
from Afghanistan.

At Xenon, Howard Stein and
Peppo Vaninni also think the boy-
cotting of Russian vodka is a good
idea, and are moving to implementa
plan under which no new stocks of
Russian vodka will be bought after
existing stocks have been depleted.

Maurice Brahms of New York.
New York, has “instructed my bar
manager, to pull Russian vodkas off
the shelves until there is a turn-
around in this crisis.”

At Studio One in Los Angeles, a
spokesperson discloses that “our pa-
trons are asking for Russian vodka

less. and a total club ban is definitely
being pondered.”

Chez Moi, another Los Angeles
nitery has already banished Russian
vodka from its shelves, and is instead
serving lesser-known American and
Swiss brands.

The Circus Disco in West Holly-
wood has patriotically served Amer-
ican brands of vodka from its incep-
tion, and intends to continue staying
as far away from Russian products
as possible.

In Atlanta and other areas of the
South. disco owners are now begin-
ning to follow a lead initiated by
area restaurateurs. “The feeling
here,” states one club operater, “is
that this is a decision of conscience.
We must do it. and 1 have no doubt
that the action will snowbal! in this
region.”

In Chicago and other parts of the
Midwest, club owners and operators
have been quietly boycotting Rus-
sian vodka, “ever since President
Carter announced the institution of
sanctions against the Soviet Union
for its actions in Afghanistan.”

Club owners in the Chicago area
state that they are receiving the full
support of their customers “who un-
derstand and appreciate the need for
the action.”

Greeks Grind To
Foreign Product

By JOHN CARR

ATHENS—Since its introduction
some years ago, disco music has kept
Greek fans dancing, though today
there are signs that disco could grad-
ually be superceded as a locomotive
force.

But all of Greece’s major record-
ing companies, as distributors of the
big foreign labels, have taken profit-
able slices of the disco cake.

CBS Greece spearheaded the in-
vasion with Silver Convention, the
girl trio which sold around 30,000
copies of its debut album. Following
from CBS were Tina Charles, Anita
Ward, Theo Vaness, and the Jack-
sons, whose success has recently

estimated 8% share of the total mar-
ket, which struck gold by handling
the Hansa and Fantasy labels.
Boney M’s “Night Flight To Venus”
has topped all disco sales, hitting
platinum margins in excess of
100,000 units. Other Music Box suc-
cesses: Abba, Eruption, Amii Stew-
art and Sylvester.

Minos Matsas has done extremely
well in Greece with Donna Summer,
whose “Bad Girls” album went gold
at 50,000 units, and with the Village
People.

EMI Greece has the Rolhing
Stones (“Miss You™), Kraftwerk and

Even Monsieur Henri. the divi-
ston of the Pepsico Co., which im
ports Stolichnaya. is said to be low-
keying its involvement with the
product. The move is based partly
on public pressure and on its own in-
ternal decision.

Meanwhile. distributors of other

JUST LIKE U.S.

vodka brands are taking advantage
of the boycott of the Russian brands
to promote their own products. For
instance, one importer of a Chinese
brand of vodka has been buying full
page ads in The New York Times
and other publications extoling the
qualities of that product and com-
paring it with the now disgraced
Russian brands.

Turkey’s Trotting To
A Pulsating Rhythm

By AL SENIA

ISTANBUL—This three-century-
old Turkish capital where the cul-
tures of Europe and Asia meet seems
an unlikely place to be pulsating
with a disco beat.

The disco scene has taken root
here with a minimum of fanfare.
Disco and crossover rock and reggae
sounds abound at sophisticated
night spots that offer high quality
sound equipment and slick ac-
coutrements. The Turks have dis-
covered strobe lighting, prisms and
smoke and ice machines.

In contrast to neighboring coun-
tries like Iran, where a strong, anti-
western Islamic movement has
banned Western influences such as
rock, disco and jazz, Turkey seems to
have accepted the mightclub scene

and the accompanying economic
benefits. Such clubs are popular
with tourists who visit the Bosphorus
and the Marmara Sea resorts, as well
as in this city.

Here the clubs are mainly con-
fined to the tourist section, which en-
compasses the Intercontinental,
Sheraton and Hilton hotels.

And since much of the country is
beset by political terrorism and un-
der a martial law decree, some of the
discos keep erratic hours.

No club seems to have embraced
the dance music phenomenon with
greater vigor than the Sultan Disco
2000, perched on the 24th floor of
the Istanbul Sheraton.

Converted from a night club into

(Continued on page 36)
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ATLANTA

This Week

1

2

3

10

1

12

13
u
15

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

THE SECOND TIME AROUND/IN THE SOCKET—
Shalamar—Solar (12-inch)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

| CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

DO YOU LOVE WHAT YOU FEEL/ANY LOVE—Rufus &
Chaka—MCA (LP/12-inch)

t CANT STOP OANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

JUMP THE GUN-The Three Degrees—Ariola (12-inch)

WE'RE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)

PLL TELL YOU—Sergio Mendes—Elektra (12-inch)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(12-inch)

M CAUGHT UP/YOU DONT HAVE OANCING ON
YOUR MIND—Inner Life—Prelude (LP/12-inch)

HAVEN'T YOU HEARO—Patrice Rushen—Elektra (12-
inch)

SATURDAY NIGHT—Arpeggio—Polydor (LP)
LOVE GUN—Rick James—Motown (12-inch)

ROLLER SMATIN' MATE—Peaches & Herb—Polydor (12-
inch)

BALTI./WASHINGTON

This Week

1

2

3

AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

EVITA-all cuts—Festival—RSO (LP)

'M CAUGHT UP—Inner Life—Prelude (LP/12-inch)

! CANT DANCE WITHOUT YOU/THANK GOO THERE'S
MUSIC—Theo Yaness—Prelude (LP)

{ CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

LOVE INJECTION—Trussel—Elektra (12-inch)

JUST A TOUCH OF LOVE—Slave—Atlantic (LP)

KINDA UIFE (Kinda Love)—North End—West End (12
inch)

SEXY OANCER/DO YOU WANNA BE MY LOVER—
Prince—Warner (LP)

WE'RE GONMA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)

SMACK DAB IN THE MIODLE—anice McClain—
Warner/RFC (12-inch)

! WANT YOU FOR MYSELF—George Duke—Epic (12-
inch)

DON'T STOP THE FEELING—Roy Ayers—Polydor (12-
inch)

DO YOU LOVE WHAT YOU FEEL/ANY LOVE—Rufus &
Chaka—MCA (LP)

BOSTON

This Week

1

2

3

AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)

RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12-inch)

SMACK DAB IN THE MIDOLE—Janice McClain—
Warner/RFC (12-inch)

EVITA-all cuts—Festival—RSO (LP)

KINDA LIFE (Kinda Love)—North End—West End (12-
inch)

| SHOULDA LOVED YOU/TONIGHT I'M ALL RIGHT—
Narada Michael Walden—Atlantic (LP)

SEXY DANCER/t WANNA BE YOUR LOVER—Prince—
Warner (LP)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(12-inch)

| CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

CAN'T STOP DANCIN/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

WORKING MY WAY BACK TO YOU-—Spinner—Atlantic
(LP/12-inch}

YOU KNOW HOW TO LOVE ME—Phyllis Hymen—Arista
(LP/12-inch)

DO YOU LOVE WHAT YOU FEEL/BODY HEAT—Rufus &
Chaka—MCA (LP)

LOVE INJECTYON—Trussel—Elektra (12-inch)

| CAN'T OANCE WITHOUT YOU/THANK GOD THERE'S
MUSIC—Theo Vaness—Pretude (LP}

CHICAGO
Woek

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(P

| SHOULDA LOVED YOU-Narada Mlchael Walden—
AMlantic (LP)

AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch}

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

| CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

MANDOLAY—La Flavour—Sweet City (12-inch)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP/12-inch)

YOU KNOW HOW TO LOVE ME—Phyllis Hymen—Arista
(LP)

1 THINK WE'RE ALONE NOW/WILL YOU LOVE ME
TOMORROW—Scott Alien—TK (12-inch)

FEEL ME UP—Elaine & Elten—Lance (12-inch)

THE SECOND TIME AROUND/IN THE SOCKET-
Shalamar—Solar (12-inch)

FLY TOO HtGH—lanis lan—Columbia (12-inch)

CANT STOP OANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

I'M CAUGHT UP—tnner Life—Prelude (LP/12-inch)

DALLAS/HOUSTON

This Week

1
2
3

o ~ oo o -
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MANDOLAY—La Flavour—Sweet City (12-inch)
t CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

SMACK DAB IN THE MIDDLE—)anice McClain—
Warner/RFC (12-inch)

RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12-inch)

THE SECOND TIME AROUND/IN THE SOCKET—
Shalamar—Solar (LP/12-inch)

EVITA—all cuts—Festival—RSO (LP)
GOOO TO ME-all cuts—THP—Atlantic (12-inch)

DO YOU LOVE WHAT YOU FEEL/ANY LOVE—Rufus &
Chaka—MCA (LP)

YOU KNOW HOW TO LOVE ME—Phyllis Hyman—Arista
(12-inch)

STRAIGHT TO HEART/ALL NIGHTMAN-Loose Change—
Casablanca (LP)

WORKING MY WAY BACK TO YOU-—Spinner—Atlantic
(LP)

1 THINK WE'RE ALONE NOW/WILL YOU LOVE ME
TOMORROW—Scott Allen—TK (12-inch)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP/12-inch)

CANT STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy {LP)

DEPUTY OF LOVE—Don Armando—Z€E (LP/12-inch)

DETROIT

This Week

1

2
3

RELIGHT MY FIRE/FREE RIDE—Oan Hartman-—Biue
Sky (LP/12-inch)

| CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

HAVEN'T YOU HEARO—Patrice Rushen—Elektra (12-
inch)

| WANNA BE YOUR LOVER—Prince—Warner (LP)

AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)

HOW'S YOUR LOVE LIFE BABY—Jackie Moore—
Columbia (12-inch)

CANT STOP OANCING/IN MY FANTASY—Sylvester—
Fantasy (LP)

EVITA—Festival RSO (LP)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(12-inch)

MONEY—The Flying Lizards—VYirgin (12-inch)

ROCK LOBSTER/PLANET CLAIRE/DANCE THIS MESS
AROUND-The B-52's—Sire/Warner (LP/12-inch)

CISSELIN' HOT—Chuck Cissel—Arista (LP/12-inch)

SMACK OAB IN THE MIDDLE—Janice McClain—
Warner/RFC (12-inch)

GOOD TO ME—THP—Attantic (LP)
QUEEN OF FOOLS-Jessica Williams—Polydor (LP)

LOS ANGELES

This Week

1
2

3

EVITA—alt cuts—Festival-RSO (LP)

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

CAN'T STOP OANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

| CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

| WANNA BE YOUR LOVER—Prince—Warner (LP/12-
inch)

AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)

HAVEN'T YOU HEARO—Patrice Rushen—Elektra (12-
inch)

PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS
ARQUND-—-The B-52's—Warner (LP/12-inch)
HIGH ON YOUR LOVE—Debbie facobs—MCA (LP/12-

inch)

FUNKYTOWNLipps Inc.—Casablanca (LP/12-inch)
WILLIE AND THE HANDJIVE—Rinder & Lewis—AVI (LP)
DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA

. (LP/12:inch)
MONEYThe Flying Lizards—Virgin/Atlantic (12-inch)
SMACK DAB IN THE MIDDLE-Janige McClain—

Warner/RFC (12-inch)

THE SECOND TIME AROUND—Shalamar—Solar (12-
inch)

MIAMI

This Week

1
2

3

EVITA—all cuts—Festival-RSO (LP)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP)

THE SECOND TIME AROUND/IN THE SOCKET—
Shalamar—Solar (LP)

| CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

SMACK OAB IN THE MIDOLE—Sanice McClain—
Warner/RFC (lZ-inch)_

RELIGHT MY FIRE/FREE RIOE—Dan Hartman-Blue
Sky (LP/12-inch}

LOVE INJECTIONS—Trussel—Elektra (12-inch)
HOTEL PARADISE—all cuts—Oiva Grey—Columbia (LP)

ANO THE BEAT GOES ON-The Whispers—Solar (12-
inch)

DON'T LET 60—Isaac Hayes—Polydor (12-inch)

DEPUTY OF LOVE-Don Armando—Z2€E {LP/12-inch)

I'M CAUGHT UP/YOU DON'T HAVE DANCING ON
YOUR MIND—Inner Life—Prelude (LP/12-inch)

CANT STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—~MCA
(LP/12-inch)

NEW ORLEANS

This Week

1

RELIGHT MY FIRE/FREE RIDE-Dan Hartman-Blue
Sky (LP)

GOOD TO ME—alt cuts—THP—Atlantic (LP)

AND THE BEAT GOES ON-The Whispers—Solar (LP)

WE'RE GONNA ROCK/ROCKIN' ROLLIN'--Sabu—MCA
(LP712-inch)

| CANT DANCE WITHOUT YOU/THANK GOD THERE'S
MUSIC—Theo Vaness—Prelude

TAKE ALL OF ME—all cuts—Barbra Law—Pavillion
(LP/12-inch)

_FUNKVTOVIN—LEws tnc.—Casablanca (LP/12-inch)

| WANNA BE YOUR LOVER—Prince—Warner (LP/12-
inch)

HIGH ON YOUR LOVE-Debbie Jacobs—MCA (LP/12-
inch)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP/12-inch)

CAN'T STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

MANDOLAY—La Flavour—Sweet City (12-inch)
PM CAUGHT UP—Inner Life—Prelude (LP/12-inch)

THE SECOND TIME AROUNO-Shalamar—Solar (12-
inch)

NEW YORK

This Week

1

VERTIGO/RELIGHT MY FIRE/FREE RIDE—Dan
Hartman—Blue Sky (LP/12-inch)

EVITA—all cuts—Festival-RSO (LP/12-inch)

LOVE INJECTION—Trussel—Elektra (12-inch)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP/12-inch)

SMACK DAB IN THE MIDDLE—Janice McClain—
Warner/RFC (12-inch)

ANO THE BEAT GOES ON/OUT THE BOX—The
Whispers—Solar (LP/12-inch)

CAN'T DANCE WITHOUT YOU/THANK GOD THERE'S
MUSIC—Theo Vaness—Prelude (LP)

FUNKYTOWN/ POWER—Lipps Inc.—Casablanca (LP/12-
inch)

THE SECONO TIME AROUND—Shalamar—Solar (12-
inch)

CAN'T STOP DANCING/IN MY FMTASV Sylvester—
Fantasy (LP/12-inch)

! CAN'T HELP MYSELF (Sugar Pie Honey)—Bonnie
Pointer—Motown (LP)

WILLIE & THE HANOJIVE/LOVE POTION #9—Rinder
& Lewis—AVl (LP)

HAVEN'T YOU HEARD—Patrice Rushin—Elektra (12-
inch)

I'M CAUGHT UP—Inner Life—Prelude (LP/12-inch)

ROTATION—Herb Alpert—A&M (LP/12-inch)

PHILADELPHIA

This Week

1

2

3

AND THE BEAT GOES ON/OUT THE BOX—The
Whispers—Solar (LP/12-inch)

| SHOULDA LOVEO YOU/TONIGHT I'M ALL RIGHT—
Narada Michael Walden—Atlantic (LP)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

VERTIGO/RELIGHT MY FIRE/FREE RIDE—Dan
Hartman—Blue Sky (LP/12-inch)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

HIGH ON VOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP/12-inch)

WE GOT THE FUNK—The Positive Force—Turbo (12-
inch)

BODY SHINE/SLAP, SLAP, LICKED LAP—Instant
Funk—Salsoul (LP)

JUST A TOUCH OF LOVE-—Siave—Atiantic (LP)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP/12-inch}

WORKING MY WAY BACK TO YOU—Spinner—Atlantic
(LP)

! WANT YOU FOR MYSELF—George Duke-Epic (12
inch)

DON'T STOP THE FEELING—Roy Ayers—Polydor (12-
inch)

YOU KNOW HOW TO LOVE ME—Phyllis Hyman—Arista
(12-inch)

LOVE INJECTION—Trussel—Elektra (12-inch)

PHOENIX

This Week

10

1

12

13

"
15

WILLIE ANO THE HANOJIVE—Rinder & Lewis—AVI (LP)
CANT STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

MOSKOW DISKOW/ROCK AROUND THE CLOCK-
Telex—Sire/Warner (12-inch)

YES | WILL/TEARS—C.0.D.-Casablanca (LP)

SMACK DAB IN THE MIODLE—Janice McClain—
Warner/RFC {12-inch)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

MANDOLAY—La Flavour—Sweet City (12-inch)

VERTIGO/RUIGHT MY FIRE/FREE RIOE—Dan
Hartman—Blue Sky (LP/12-inch)

) CANT HELP MYSELF (Sugar Pie Honey)—Bonnie
Pointer—Motown (LP)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP/12-inch)}

TAKE ALL OF ME—all cuts—Barbra Law—Pavillion
(LP/12-inch)

RUNNING FROM PARADISE/PORTABLE RADIO—Hall &
Oates—RCA (LP/12-inch)

WE'RE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)

THE VISITORS—Gino Sociio—Warner/RFC (12-inch)

BURMIN' ALIVE—Tony Rolio—Casablanca (LP)

PITTSBURGH

This Week

1

HIGH ON YOUR LOVE/HOT HOT-Debbie Jacobs—MCA
(LP/12-inch)

2 HAVEN'T YOU HEARD—Patrice Rushen—Elektra (LP/
12-inch)
3 AND THE BEAT GOES ON/OUT THE BOX—The
Whisper—Solar (LP/12-inch}
4 WE'RE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)
5 VERTIGO/RELIGHT MY FIRE/FREE RIDE—Dan
Hartman—Blue Sky (LP/§12-inch)
6 FUNKYTOWN-Lipps Inc.—Casabianca (LP/12-inch)
7 | WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP/12-inch)
8 SMACK DAB IN THE MIOOLE-)anice McClain—
Warner/RFC (12-inch)
9 EVITA—all cuts—Festival-RSO (LP)
10 | CAN'T HELP MYSELF (Sugar Pie Honey)—Bonnie
Pointer—Motown (LP)
<11 MANDOLAY—La Flavour—Sweet City (12-inch)
12 DO YOU LOVE WHAT YOU FEEL/BOOY HEAT—Rufus &
Chaka—MCA (LP)
13 CANT STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)
14 I'M CAUGHT UP—Inner Life—Prelude (12-inch)
15 YOU KNOW HOW TO LOVE ME—Phyllis Hymen—Arista
(12-inch)
SAN FRANCISCO
This Week
1 CANT STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)
2 VERTIGO/RELIGHT MY FIRE/FREE RIDE—Dan
Hartman—Blue Sky (LP/12-inch)
3 HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP/lZ-inph)
4 SMACK DAB IN THE MIDDLE~Ianice McClain—
Warner/RFC (12-inch)
5 EVITA-all cuts~Festival-RSO (LP)
6 AND THE BEAT GOES ON/OUT THE BOX—The
Whispers—Solar (LP/12-inch)
7 FUNKYTOWN/POWER—Lipps Inc.—Casablanca (LP/12-
inch)
8 WE'RE GONMA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)
9 HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)
10 DANCING ALL OVER THE WORLD—Busta fones—Spring
{12-inch)
11 LOVE IS IN YOU—Nightlife Uniimited—Casablanca
(LP/12-inch)
12 WORKING MY WAY BACK TO YOU—Spinners—Atlantic
(LP/12-inch)
13 JUMP THE GUN—The Three Degrees—Ariola (LP)
14 | THINK WE'RE ALONE NOW/WILL YOU LOVE ME
TOMORROW—Scott Allen—TK (12-inch)
15 THE SECOND TIME AROUND-Shalamar—Solar (LP/
12-inch)
SEATTLE/PORTLAND
This Week
1 DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP)
2 | WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP/12-inch)
3 MANOOLAY—La Flavour—Sweet City (12-inch)
4 | CANT HELP MYSELF (Sugar Pie Honey)~Bonnie
Pointer—Motown (LP)
5 HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP/12-inch)
6 VERTIGO/RELIGHT MY FIRE/FREE RIDE—Dan
Hartman—Blue Sky (LP/12-inch}
7 AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)
8 “1-2. 3"-Salazar—City Records (12-inch)
9 WE'RE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)
Vlo SATURDAY MIGHT—Arpeggio—Polydor (12-inch)
11 THE SECOND TIME AROUND—Shalamar—Solar (LP/
12-inch)
12 GOT TO LOVE SOMEBODY—Sister Stedge—Cotillion
(LP/12-inch)
13 MOONLIGHT AND MUZAK/COWBOYS AND INDIANS—
MSire/Warner (LP/12-inch)
14 SMACK DAB IN THE MIDDLE-Janice McCain—
Warner/RFC (12-inch)
15  PLANET CLAIR/DANCE THIS MESS AROUND/ROCK
LOBSTER—The B-52's—Warner (LP/12-inch)
MONTREAL
This Week
1 FALY TO HIGH-Janis 1an—CBS
2 RELIGHT MY FIRE-Dan Hartman—CBS
3 CANT HELP MYSELF—Bonnie Pointer—Quality
4 STRAIGHT LINES—New Musik—CBS
5 LOOKING FOR LOVE—Fat Larry's Band—Fantasy
6 BE A BOY—Gina X—Montreco
7 THAT'S WHY HOLLYWOOO LOVES ME—Geno
Washington—London
8 PICK UP YOU WHISTLE AND BLOW IT—Martin
Stevens—CBS
9 BLOW MY MIND—Celi Bee—CBS
10 HEARTBREAKER—Pat Benatar— Capitol
11  FINGERPRINTZ—Fingerprintz—Polydor
12 WE GOT LOVE—Auto—Quality
13 ROCK ME NOW-—Peter Batah—London
14 WEEKEND ROCK—Puzzles—Quality
15 HOT WAX—Denis Lepage—TC

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16.major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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Greek DJs
Import Hits

® Coatinued from page 32

advertising) but does not predict
anything much bigger in the way of
disco success.

Of the 70-plus active discotheques
in the Athens area, only a handful
use the best available lighting and
sound systems. Notable among them
are 9 Plus 9, Papagaio and Studio 4
in Athens and Studio 51 in Thessalo-
niki.

During the summer the number of
discos increases dramatically espe-
cially in the island tourist resorts.
But most are temporary estab-
lishments with poor facilities and
they close down when the tourist
seascn ends.

CBS Greece claims to be the only
company that actually hires some-
one to contact club operators and
promote the company repertoire.
But like most other companies here,
it still has not found a way of trans-
latin2 disco success into large sales
in the marketplace.

Along with Polygram, CBS is in
the process of releasing Greece’s first
12-inch disco singles. Polygram’s big
local disco artist is Sygma Fay (real
name Eftychia) whose voice, with its
remarkable cutting edge, was first
noted last winter.

CBS has Sirena (real name Na-
tasha) who bridges East and West
with a disco mixture of bongos and
electronics. Her debut single, “The
Dancer.” is aimed at the Greek and
southern European markets. But
many experts believe her sound
could score in the mid-Eastern terri-
tories market, t0o.

AP KING OF N.v. |
* THE BIG BREAK
LP RAPPER PARTY

* NEW 7 SPOONIN’ RAP
WILLIE RAP SPOONIN' RAP
SCOOPY RAP FAMILY RAP
DEATH RAP TRICKY TEE
LOOKIN GOOD—SHAKE YOUR BODY

RAPPER-DAPPER-B

SWEET NAOMi
JOHNSON JUMPIN'
DANCE FREAK
| YOU'VE BEEN HUNCHIN
GET DOWN BOY
SHOUT AT THE DISCO
THE BIG RAPPERS BREAK
ONE AND ONLY LOVER
r GROUPS AND BANDS
FOR RECORDING
We Also Distribute other Labels

NOW MANUFACTURING & DISTRIBUTING
QUEBENS CONSTANCE & SOUND OF NEW YORK [USA)

Looking For

President: PETER BROWN
Distribution. BOBBY BRUNSON
A&R BERNARD THOMAS
Promotion: TONY TOMORROW

P4P RECORD <0

694 Bth Avenue, New York, N.Y. 10036
Z12-B40-6120
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Billboard's Inter
February 11-14, 1980/Century

An expansion of the his

(3) DISCO RADIO—COMBINATION OF ROCK / LaPieftra, Circus, L.A.; Barbara Lackey,
DISCO/R&B Hurrah, New York; Richard Thomas,
Moderator: Frankie Crocker, WBLS, New Discothequz Infinity, Portugal
York
Panelists: Alvin John Waples, KGFJ, Los
Angeles; Vinnie Perruzi, WXKS, Boston; 3;30—4:45pm CONCURRENT SESSIONS
Bruce Phillip Miller, KIIS; Robert Michael (1) PROGRAMMING TODAY IN THE CLUB
Anderson, The Plum, Alexandria, Va.; Rick Co-Mcderators: Jim Burgess, NYC; Terry
Nuhn, KXTC, Phoenix; Dr. Rob Balon, Churcfield, Night Deposit
Multiple Systems Analysis; Bill McGuire, Panelists: Manny Slali, Earmarc Records;
Voice of America; Barry Mayo, WGCI, Scott Tuchman, The Sun Devil, Phoenix;
Chicago Richie Rivera, Flamingo, New York; Lori
Kelly, Nooc-Wilkings; Michael Graber,
4 pm—5:15pm CONCURRENT SESSIONS Altie's Chicago; Mike Lewis, Studio One,
(1) THE PRODUCERS—DISCO PURISTS VS. Los Argeles; Jerry Johnson, Menjo's,
FUSION MASTERMINDS Detroit; Preston Powelil, Cuckoo's Nest, New
Co-Moderators: Quincy Jones; Freddie York; Sam Avellone, Dixie Electric Co.,
C , K Perren; K.C./Rick Finch, K.C. & Sunshine Cleveland; Les Temple, The Music Hall, San
limb aboard and let Billboard carry Band i Nl o R L TR
o 9 E Panelists: Vin letti; Kim wiey; udy Weinszein, For the Record, New Yor
you into the new decade of disco-fusion— H:d;es:sMa:tyc Blecman, nlcioslaexa'tj:sh;n (2) KEY FACTORS IN DESIGNING SOUND AND
TheE ighties_ John Luongo; Lonnie Simmons LIGHTING IN CLUBS :
(2) THE ECONOMICS OF INTERNATIONAL voc‘l‘emtnn Radclifte Joe, Billboard, New
’ i i iti i i SOUND EQUIPMENT 1980 or
Don't mIS'S.thIS mo§t excmng_, informative SNoderar ity AENDR. (15 Panelists: To Be Announced
conference—Billboard’s International Dance Panelists: Randy Vaughn, Ambassador
Music Forum February 11-14, 1980, in Los Sound & Light; Richard Long, Richard Long 7pm—11pm glscio DANCING AND ENTERTAINMENT,
i, ? B & Associates; Mike Klasco, GLI tudio One
Angeles—the first time in the West! DEBBIE JACOBS, Courtesy of MCA Records
7 pm—11pm DISCO DANCING AND ENTERTAINMENT, :E:g::fs HEERS, COultgsyrPoldar
Studio One
AGENDA
THURSDAY. FEBRUARY 14
: WEDNESDAY, FEBRUARY 13
MONDAY, FEBRUARY 11 11am—1pm THE HOT SEAT
“How to Coge with the Disco Backlash”
11am—12:15pm CONCURRENT SESSIONS Moderator: Bill Wardlow, Dance Music Forum
10 am—6 pm REGISTRATION (1) PRODUCT PROMOTION—THE EMERGING Director, Billaozrd, Los Angeles
IMPORTANCE OF INDEPENDENTS Participanis: Tc Be Announced
7pm—11pm DISCODANCING AND ENTERTAINMENT, Co-Moderators: Craig Kostich, Warner/
Studio One RFC; Marc Kreiner, MK Dance Prcmotions 1 pm—2pm Break tor Lunch
Acts to be Announced Panelists: Jane Brinton, Brinton & Co.; Steve
Bogan, RPM; Ray Caviano, RFC/Warner 2pm-—3:15pm CONCURFENT SESSIONS
Bros; Alan Michael Mamber, Fantasy (1) MOBILEDISCO
Records; Tom Ray, TAR; Dennis Wheeler, Moderator: Dick Sheppard, Towards 2000
Casablanca; Wally Roker, Independent; Bo Panelists: Joe Brosta, Time Warp Disco,
TUESDAY, FEBBUARY 12 Crane, Crossover Promotions; Arnie Smith, Northridge; Les Miiler, Captain Disco, Los
T gflcl);a'l":?mAHaéfeg, ng Hgédeln iLALsYsoc. Angeles; Jonathan Booke, Disco Date, New
NANCING~-DOMESTIC. / York; Alen kerzig, Dancing Machine, Los
i INTERNATIONALLY, GETTING START-UP Angeles; Dennis McConneli, Music to You,
11am—11:45am }',";I:EQM'NG AND KEYNOTE ADDRESS OR EXPANSION CASH IN A Phigl’adelphie; Andy Ebon, MusicZ Man, San
o: Coming of Age In the 80’s RECESSIONARY PERIOD F L f
Radcliffe Joe, Billboard. New York rancisco; Don Bruner, San Fran Disco,
’ Moderator: Michael Wiikings, Wood- Austra ia Froggy, London
12 pm—1:15pm CONCURRENT SESSIONS \|/,Vilkirl1lgi R Al ; (2) DEEJAYSPINNING SESSION—LIVE!
(1) DISCO PLUS ROCK 'N’ SOUL—FUSING A anelists: Lew Horwitz, First LA Bank; {Disco-& Rock) i
NEW SOUND FOR THE 80’ Denny Lidtke, Palace, Hollywood; David Co-Moderators: A.J. Miller, SCDDJA; Scott
. 5 Fink, McFadden/Kendrick; Larry Sliverman Talarico, Playpen, Ft. Lauderdal
Co-Moderators: Dick Gritfey, Solar; Ray < : . > ST 2YPEN: s St
Multi-Phase Particisznts: Ken Jason, McGreevey's
Caviano, Warners/RFC Others to be Announced Chicago: Bob Vitteriti, Trocadero Transt
Panelists: Miles Copeiand, IRS, England; (3) ROLLER DISCO PHENOMENON—A BOOM San Francisco: Mike Lewls. Stadio One. Lo
Seymour Stein, Sire; Janis Lundy, RSO; FOR DISCO Aan |rirj‘:f;°’ C? be::':i r:u |oo |ne' 95
Mike Lewis, Studio One; Angelo Sofar, Moderator: Lynda Emon, Publisher, Roller Mng'e eGs n Iaez,M : s, A evtv II" ?zns'
Backstreet, Atlanta; Patrick Jenkins, AVI; Review . K 3 T_a:‘o Tf\ z,: Lol e[ gs paa, Ay
Marc Paul Simon, Casablanca; Vince Panelists: Mike Fleming, Northridge Roll ighe, The robe, Los Angeles; Roy Thode,
Peilegrino, CBS; Henry Schissler, Heat, New Rink- Ron'CrelZn :!C Sg, ‘o ol I "?e Ko & SLuIEEX
York; Tom Hayden, Tom Hayden & - ; Sk g LR
RS iAlSs (B:l" CI?OPS?;STIlh'.a?oncgrd\;(llle, Pla".. STam 3:30—4:45 pm CONCURRENT SESSIONS
D avallo, Skating Place, Jacksonville; Tom (1) POOLS & ASSOCIATIONS—THEIR
Lo Mlos:e?a?jzsg:ﬂ&F%g)th;t’gyg:e Los azi’;ig';e’a‘l‘ S:gtgl,l S P;:;é;: Sse'rag'IIc:N AL GROWING IMPORTANCE IN THE
A s ’ | ,Hig ers, NYC; ertlieb, CONTRNUATION OF DISCO
Pagzlf:ls: Warren Engel, Associated Hosts: glép:ce)r:. Los Angeles; George Pickard, Co-Moderators; Judy Weinstein, For the
Joe Melnik, Madison's, Melbourne; Ed King, Recorc, New York; George Borden, Boston
Sound Unlimited; Roy Webb, Consultant; Recorc Fool %
T.J. Johnson, TJ Disco’s, Hawaii; Denny Panelists: John Terry, Florida Record Pool;
Lidtke, The Palace, Hollywood:; Larry 12:30—-2pm LUNCHEON H. Goran Noreen, Swedish DJ Association;
Silvérman, Multi-phase; Tim Tunks, Design “‘Dance Music—Expanding Musical Horizons for Joe| Carreron, Nevada Disco DJ
Trust the 1980's”’ Association; A.J. Miller, SCDDJA; . Bob
Ray Caviano, RFC/Warner Brothers Baldwi, Southwest Record Pool; Jon
Randazzo, BADDA; Sam Meyer, Disco
1:15—-2:30 pm LUNCHEON Texas; Craig Kostich, RFC; Arnie Smith,
¥ RSO; Eddie Rivera, IDRC
2-3:15pm CONCURRENT SESSIONS =y 3
2:30—3:45 pm CONCURRENT SESSIONS (1) THE 12"~COMMERCIAL/PROMOTIONAL @ lsjmmlzovx‘e:;:g:geﬂauuome P
(1) ORGANIZING TEEN DISCOS~— USE PUBLICITY aooxun'es"uﬁ'&??'fgg'°"’
PUBLICIZING, PROGRAMMING, COSTS Co-Moderators: Michel Zgarka, Trans- Co-Mod t, - Bob Cavi s Eli
VS. ADULT DISCO, ETC. Canada Records; Stan Hoftman, Prelude o °°s'f °'5<'; e a"'oa“‘;;l teyelgiis?s
Co-Moderators: Michael Del Rey, Under-21 Panelists: Greg Lynn, CBS, London; Mike c%?ir;‘:ik Peve oM(/Pa}!\ 3 danégenéeglt,
Club Organization; Wayne Johnson, TGIF, Lushka, Motown: Ray Harris, AVI; Dick i e el R e
Las Vegas Griffey, Solar; Jane Brinton, Brinton & Co.; N el swr:u Nooper, v:,?"t'c ecords; A
Panelists: David Salador, DiS Co.; Jim Craig Kostich, RFC; Larry Yasgar, Atlantic; M‘imr?alg H 'n e(r:. o';rlnan s :lte;:.ssgmates.
Streight, The Apple, Peoria; Jett Appel, Blily Smith, Saisoul; Mel Cheren, West End o n o) ol ol - ok ¥ EMdpn;
Under-21 Club, L.A.; F. Craig Whittaker, (2) CLUB OWNERS—COMPETITION IN Mo e el o Oy
Whittaker Design; Jason Krupp, teen deejay, TODAY'S MARKETPLACE Pt ke LR i e e
Los Angeles; Hal Edwards, Mark 1V, Newark; Co-Moderators: Scott Forbes, Studio One, Machat, Machat & (l\ellachat M et Byl
Boris Granlch, Marilyn's, Pasadena Los Angeles; Tony Martino, 12 West, New ’ gt
(2) INTERNATIONAL LIGHTING—~INCLUDING York
SOPHISTICATED LASERS IN DISCOS Panelists: Phil Gary, New Wave Rack 'n’ Roll 6:30 pm DANCE MLSIC FORUM AWARDS BANQUET
Moderator: Radclitfe Joe, Billboard, New Palace, Cleveland; Henry Schissler, Heat, Banquet Hostess: ANN-MARGRET
York New York; Eduard Van Den Wingaert, The
Panelists: Bob Lobl, Design Circuit; Brian Stone, Antwerp, Belgium; Dick Collier, 9:30 pm—1am DISCO DANCING AND ENTERTAINMENT,
Edwards, Wavelength; Gary Loomis, Trocadero Transfer, San Francisco; Blll Studio One
Varaxon; Richard Van Schoyck, Laser Schwarze, Music Hall, San Francisco; Don ANN-MARGRET. Courtesy of Ocean Records
Presentation 7 ei's Red Caipe! Lounee- Gene AB gu-tesy of Ocean Record
AMAVW americanradiohistorv co
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Fo- Exhibit Information, Contact:
Fred Favata/Exhibit Managar

DANCE MUSIC ' EXPOCON MANAGEMENT ASSOC.
FORUM 115 New Canaan Avenue

W Norwalk, Connecticut 0685Q
ENTERTAINMENT b 5 ' 203/847-3857

AT
STUDIO ONE o e \ EXHIBIT SPAGE IS ALMOST GONE!

' Exhibitors

Ride it now for New Sales
and Profit Dollars.

Note: Sorry, but all exhibitors mLst register separately for the
Foium, if you can take the time away from selling to participate
in many of the exciting events.

Bilboard’s InternationalForumr is in California for
the first time ever, so reserve ycur exhibit booth or
sound room today.

They’'re coming from all ovar the world—over
5,800 buyers will tour the Exhibit Area, ready to
learn, ready to buy. Your zhance to sitdown and
sell to:

% Club Owners from theU.S. and Abroad

% Club Managers and Supervisors

% Club Franchisers

% Disco and RadioDJ’s

% Purchasing Agents

4 Food and Beverage Managers

« Entertainment and Audio Visual Distributors

% Financial and Marketing Consultants

% Foreign Disco Industry Buyers and Purchasing
Representatives

% Entrepreneurs Who want toopen Clubs

% Businesspeople whowant ta buy Clubs

% Restaurateurs Who want to Expand into Clubs

% Retailers Who Wantta Convert into Disco

% Investors Who Want #o know More About Disco
... WITH MORE TO BE ANNOUNCED!! Clubs

PEACHES & HERB
EAST-COASTERS—CALL YOUR TRAVEL AGENT RE SPECIAL SUPER SAVER FARES!!

ENEEEEEEREEEENE Registration Form -----------!

Mail completed $orm to: . o L e
DIANE KIRKLLAMD/NANCY FALK Youmay charge your Forum Registration if you wish:

Billboard’s Dance Music Forum 0O Master Charge O BanAmericerd/Visa
ODnersCub 0O American Express
9000 SunsetBoulevard

Los Angeles, California 90069 CreditCardNumber_____ —

Please register me for Billboard’s International Dance Music Expiration Date_ S - R
Forum Vi at the Century Plaza Hotel, February 11-14, 1980.

Le::;r;f:losmg EPIBEER IS CIekEts 0 (e Amstml e (lzEes Registraticn does not include hotei* accommodations or airtare.
' Registrant substitutions may be made. 10% cancellation fee will
01 $305 REGULAR RATE apply to cancellations prior to Janaary 25, 1980. Absolutely ao
[0 $225 for Disco DJ’s, Radio DJ’s, Forum Panelist, Students, refunds after January 25, 1980.

LN SPETSES, Register Now! Registration at the door will be $25.00 higher.

BII Iboard *Allinformation on hotel accommodations will be mailed to you
& immediat2ly upon receipt of your zompleted registration form.

Signature__

Name(s) . 1st Name for Badge =

Title(s)

Company/Cilub _ Telephone( )

Address

City - Zip State Country

www.americanradiohistorv.com
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FEBRUARY 9, 1980 BILLBOARD

Disco Tg—

A Pulsating Rhythm ) | . '

® Continued from page 32 the Sultan Disco 2000 are thriving. ® ®/0 W A 2Ly
a disco two years ago, the Sultan is Th_" ‘_:IUb could gasnly pass for a so- BN DU,
billed as the city’s only video disco. ~ Phisticated big-city discoin the U.S. publishe
Video tapes of popular record stars Artists like the Village People, . —
afe. baamed on ceveral television l(}:orlad((})e;[yer:]o;ez;r:]dmcel:ilc szerfe;:]%;;?é weor | wes | ne | TITLE(S), Artist, Label e 22 [on | TITLE(S), Artist, Label
behind the d > floor as DJ ar an 8 : 4
sSc[reee;s L e o ds. plays a great deal of crossover rock. 1 |14 | VERTIGO/RELIGHT MY FIRE/FREE RIDE—Dan 50 | 50 | 14 | TAKE ALL OF ME—all cuts—Barbara L aw—Pavillion
phen Levenberg. 29, spins the ac- ‘ X -
companying songs. Levenberg is a reggae and Latin material because Hartman—Blue Sky (LP/12-inch) LP-36302 (LP) JZ-36148

1panying songs. Le g of the diverse, international au- | |YA| 2 | 5 | AND THE BEAT GOES ON/CAN YOU DO THE 51 | 51 | 6 | SATURDAY NIGHT (Breakout)-Arpeggio—Polydor

native of New York City. di Th wd is 2 mixt f BOOGIE/OUT THE BOX—The Whispers—SOLAR (12-inch) PD-515

There s avideostudio rightin the  S1enee "€ v 8 = e o | |y (LP/12inch) BXL1 3521 52 (56 | 16 | | CANT TURN THE BOOGIE LOOSE—Controllers—
Sheraton where Levenberg screcns ~ American and European tourists 4 |13 | EVITA-all cuts—Festival—RSO (LP) RS-1-3061 TK (12-inch) TKD 409
and splices the tapes. The video as-  and Turks with all ages represented. 4 | 3 |14 | I WANNA BE YOUR LOVER/SEXY DANCER- 53 |53 |15 | MUSIC—One Way/Al Hudson—MCA (LP) 3178
pect proves especially popular in a Levenberg plays two or thrge 20 - HAVEP:I'HTC(YEEﬁﬂEe;H()LPF)’ %sx-sgssh - 54 [ 54 |20 | TIM-—all cuts—TIJM—Casablanca (LP) NBLP 7172
country where there is no color tefe-  finute sets of slow music each night 1| i L =IE 55 |55 | 6 | YOU MAKE ME FEEL THE FIRE—Claudja Barry—
. r . . O . . . I .‘ -
vision and little access to disco, rock he G ud I @ rd m p((n tf) ﬁ 7 { 6 | | CANT HELP MYSELF (Sugar Pie Honey)—Bonnie 5 |35 |1 REAl;:;]rz(s)aRhsTlleZBI(;"CSh)SEEASZ??II oo
and reggae performers. Live, big- d.m. and commands a capiivating Pointer—Motown (LP) M7-929 8 / ~Village People—

5 , view of the Bosphorus and the Asian - Casablanca (LP) NBLP-2-7183

name CONCerts are rare. f Sp ﬁ 9 6 | HIGH ON YOUR LOVE/HOT HOT (Give 1t All You 57 | 48 | 12 | UN.—all cuts=U.N.—Prelude (LP) PRL-12168

Even high quality albums and  Side of the city. Small tables are Got)-Debbie Jacobs—MCA =AU AETE () (-
tapes are hard to come by. American placed in a circular arrangement (LP/12-inch*) MCA-3203 ﬁ 67 | 5 | JUST A TOUCH OF LOVE-Slave—Atlantic (LP)
and European albums and tapes sell around the dance floor. 8 | 6 [14 | YOU KNOW HOW TO LOVE ME—Phyllis Hyman— 59 | 59 | 10 | DO YA’ WANNA GO DANCIN/SPIRITS—Gary's
for ab [P$30 in local stores P Levenberg fills requests from a Arista (LP/12-inch®) LP 9509 Gang—SAM/Columbia-(LP) AL-35240

g dbou 'n local stores. . d and tape lib 9 (12 |14 | SMACK DAB IN THE MIDDLE—Janice McClain— 60 | 62 | 9 | DANCE FANTASY=Free Life—Epic (12.inch)

Turkey lacks copyright lawsso the  well-stocked record and tape library. Warner/REC (12-inch*) DRCS8893 61 | 65 | 6 | QUEEN OF FOOLS—Jessica Willams—Polydor
bootleg market flourishes. Bootleg ~ Equipment includes two Thorens ﬁ 61 | 3 | FUNKYTOWN/ALL NIGHT DANCING—Lipps, Inc.— (LP) PD-1-6248
product is easily obtainable. given  TD 125 turntables, a Numark studio Casablanca (LP/12-inch*) NBLP. 7197 62 | 52 | 13 | DANCE YOURSELF DIZZY~Liquid Gold—Parachute
the ngh[ connections. Store owners mixer, AEC power amp and SAE ‘ll 8 13 CAN'T STOP DANCING/IN MY FANT&SY— (LP/lchh‘) RRD 20527
will tape popular albums and retail Erel;ll;lllp. as l\:v.ell as jtrobe llfhls, a gy;\é%sfgf/BF?ggasy (LP/12-inch*) 63 | 69 | 6 | TIGER TIGER (Feel Good For A While)—Gregg
the copies for $2. ubble machine and a smoke ma- ) Diamond Bionic Boogie—Polydor

. : 2 , 1 13 | D WHAT YOU FEEL/ANY LOVE—Ruf

DJs like Levenberg face a prob-  chine. There are video cameras that A RY 0 Yﬂgg (%gavkia—MCA I(L)P/llinch*) MCA-SIOg e ' s (LP) PD-1-6237
lem because new and non-charted  allow dancers to view themselves on ﬁ 18 | 9 | MANDOLAY-La FlavourSweet City HOLL{;V(:%D—iﬁadtli)lsvéasn;}%s\%Warner
product is virtually impossible to ob- screens behind the dance‘ﬂoor. (12-inch) SCD-5555 65 | 63 | 13 ROLEER/SKAITr:;’ '3'”[ p .h I
tain. He relies on airline personnel Levenberg says there is no gov- ﬁ 16 [11 | WE'RE GONNA ROCK/ROCKIN’ ROLLIN'—Sabu— Polydor (LP/lZ-inc-h‘;aPCD-els-Bagsg/;;?O_-l16
who visit the country and friends in ernment interference in the oper- MCA (LP/12-inch*) SW-49902 el {-MCA

: i : oY (17 | & | 1SHOULDA LOVED YOU/TONIGHT M ALL 66 | 58 |16 | LOVERUSH—Ann Margre

New York to supply needed record- ation of the disco and few crowd in- RIGHT—Narada Michael Walden—Atlanti (12-inch) OR 8911
ings. cidents. Despite martial law, the (LP) $D.13259 | 51 | 2 | MOONLIGHT AND MuzAK/COWBOYS AND

Levenberg says Billboard is his constant sight of troops patrolling ﬁ 19 |17 | WORKING MY WAY BACK TO YOU—-Spinners— INDIANS—M'—SI?/WHTHGT
major link to the rest of the music streets and hotel lobbies with ma- Atlantic (LP/12-inch*) SD19256/DSKO 205 (LP/12-inch*) SRK 6084‘ N
world because Western music is chine guns and the spirit of nation- 17 (10 |17 THESSECOND TISMIE A?Ppur:g(luhT)H[ SOCKET- 68 | 68 | 3 GOT({%/LIOZVS‘CS&P:EBODY—Slster Sledge—Cotiltion
largely unknown on local radio. One alism that is sweeping through halamar—Solar (LP/12-inc :

! . : ; £ BXL1.3479 69 | 66 | 8 | WAS THAT ALL THERE WAS/WHAT'S ON YOUR
Teen e SecerieienseiEyp Bl Ceines, Leve"br”lg Y [ 28 | 9 | 1 CANT DANCE WITHOUT YOU/THANK GOD THERE MIND/GIVE IT UP—Jean Carn—P.IR.
el . _ SEGD DHEIEi) WSS (0.5 &l Sixng (ol IS MUSIC—Theo Vaness—Prelude (LP) PRL-12173 (LP) JZ2-36196

Despite the hardships, clubs like  lowing in Istanbul. oy |22 |12 | GOOD T0 ME-al cuts—THP—Atiantic 70 [ 72 |19 | SING, SING, SING—Charfie Calelio Orchestra—
(LP) SD-19257 Midsong (LP) MS1-010
20 |20 |12 | WILLIE AND THE HAND JIVE/LOVE POTION #9- 71 | 71 | 6 | BURNIN’ ALIVE-Tony Rollo—Casablanca
4 Rinder and Lewis—AVI (LP) 6073 (LP) NBLT-7187
DISCO & DANCE REC ) MAIL ORDER SERVICE Al PR o) BT LR s = WY | 52 | 3| BROKEN ENGLISH/WHY D'V DO 1T-Marianne
: (1Z-inch) AS- 1143 - Faithfull—Island & Antilles—(LP/12-inch) ILP-
Retail * DJ Imports & U.S. 2|23 ]|10 MON(EIYZ—_Th:)Fll)yslr&gzlil;ards—Vugm 9570 & AN.801
. -inc - ;
Call or write us—We have the fastest NEWEZ IS O CHr N s e 23 | 13 | 16 | I'M CAUGHT UP/YOU DONT HAVE DANCINGON | 73 |77 | 8 "”"mG&Fggt'gsf‘,‘{'c’f’('lszi_/i:coh';"m L=
service, best stock and cheapest re- James Medley, Rufus, 3 Degrees, Dan YOUR MIND/! HOPE IT'S THE RIGHT TIME~Inner ﬁ o ,
tail price on U.S. and imports. Send Hartman, Al Hudson, Debra Wash. Life—Prelude (LP/12-inch*) PRL8004 90 3 | ALL NIGHT THlN_G-The Invisible Man's Band—
for our FREEIIshng_soumnons. 12 New Phone No. (516) 269-5530 ﬁ 40 | 8 | KIND OF LIFE (Kind Of Love)—North End—West Mango (12-inch) MLPS-7782
2';?;)' and U.Iij LP.:. 'ecilsosga;e We accept VISA and MASTER CHARGE | End (12-inch) ﬁ‘ HERE COMES THE SUN/LAST CHANCE TO
/ p oldies in stock. Sen 9 " .
$1.50 p?’qr . ca(tjalog. deductible 25 126 | 19 DON(’{PLEITZGO]I"S)MICB};%%_POIYdor DANEEggg?t Larry’s Band—Fantasy (LP/12-inch*)
agatnst first order. /12-incl d y
e egpoit 19 DIs i)" alltoreign ﬁ' 43 | 10 | HOTEL PARADISE/SAINT TROPEZ-Diva Grey & 76 175 | 8 | HOW'S YOUR LOVE LIFE BABY-Jackie Moore—
sk 7o evWAVE] ROCK Oyster—Columbia (LP) BL-36265 Columbia (12-inch) WES-22125
SOUL. COUNTRY and other re. 27 [ 15 | 14 | DANCING ALL OVER THE WORLD —Busta Jones— ﬁ 9% 2 | LOVE IN OUR HEARTS/LEADMEON—Peter Brown—
lated DANCE RECORDS Spring (12-inch) S-404 Drive/TK-(LP) DRI-108
Call us about our AUTOMATIC MAILING 28 | 30 | 12 | BODY SHINE/SLAP, SLAP, LICKEDY LAP-Instant 78 | 80 3 | 1 ZIMBRA-Talking Heads—Sire/Warner
tsuﬁsec:l'ep(ﬂ%? ofrecg:clgijger;ma"zed 2 Funk—Salsoul (LP/12-inch*) SA-8529 (LP/12-inch*) SRK-6076
I e e ! R-OBoxiias 29 | 21 | 14 | | THINK WE'RE ALONE NOW/WILL YOU LOVE ME ﬁ 94 { 4 | YES|WILL/TEARS/PUTTING MY (Heart On The
Wo give personal aftention fo your noeds Kings Park, N.Y. 11754 TOMORROW—Scott Allen—TK (12-inch) TKD 426 Line)-C.0.D.~Casablanca (LP) NBLP-7193
30 31 10 BLOW MY MIND-Celi Bee—APA/TK (LP/lZ-inch*) 80 84 5 WE GOT THE FUNK-The Positive Force—Turbo
APA/TK-77005 (12-inch) T-452
31 24 19 WEAR ”'OUT—S{afgafd—Wafﬂef 81 87 5 CISSELIN' HOT—Chuck Cissel—
‘ (12-inch) DWBS 8891 o Arista (LP/12-inch*)
|| 9! ey (LRI O 82 | 78 |14 | JOHNNY B GOOD/VICTIM OF LOVE-all cuts—Eiton
4 38 | 8 | PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS o | 2 | cayne Mot LF/ le'i"C“" T
Another Rap is moving up fast on New City Records—Pro- AROULNP%ZW l;;ﬁ)ZésS—KS\iargggVarner 2 ¢ N(LF!/ lllz_inCh*)TEDg;;IZyslohnson— udda
I ’ ” /12- .
duced by Johnny Honeycutt: “THE RAPPIN' SPREE” by The 34 {25 | 21 | DEPUTY OF LOVE.-bon Armando's Second pvenue | B4 | 85 | 5| ONLY LOVE CAN MAKE 1Y RiGHT/DANCE ThE
Jazzy Three, distributed by Hone’s One Stop. We also dis- | Rhumba Band—ZEA (LP/DIZ-inch*K 33|05 ﬁ’ . :&ﬁma&m Erlt;w:v;:;)/l{dg&(Lr?lf:-llu-sz18
tribute other Records and Tapes. Available at low prices. We i o JUMElErEcﬁE)N ~The Three Degress-Arols YOU—Cheryl Lynn—Columbia (LP) JC 36145
Ship Anywhere! 36 | 37 | 12 | LOVE GUN-Rick James—Gordy/Motown 86 {95 | 2 | LIVING IT UP-Sweet Touch—BC
F I i Call Write: (LP/12-inch*) 6519-D (12-inch) BC-40003
or more Information—Call or Write: 37127 |16 | NO PgORE TE/A;Sb(Eng;lgl_l Is gn%ugh)bTDon;la 87188 | 4| s STZILL A THRILL-Dynasty—Sofar
- ummer/Barbra Streisand—Casablanca (12-inch) BXLI-3398
2 Columbia (12-inch) NBD 20199 .
89 4 LIGH E-M —Atl
HONE s ONE STOP ﬁ 49 8 | LOVE IS IN YOU,DANCE FREAK AND BOOGIE— 88 ™I (LP)TS%)(?;‘QZSS anhattan Transfer—Atlantic
RECORD DISTRIBUTORS Night Life Unlimited—Casablanca . i
ek BURN ME UP (With Your Love)—Frisky—Vanguard
* Wholesale Records—Tapes—Accessories » 9 || 5 || e A U R e 1| (/12 inch) V79430
217 BRONX TERMINAL MARKET, BRONX, N.Y. 10451 o 9 T“‘Change_Casablanca (LP) NBLP.7189 " ﬁ'm RIPE=all cuts—Ava Cherry—RS0/Curtom (LP) RS-
N A A ST (212) 292-0267 40 | 3¢ | 18 | NIGHTDANCER-iean Shy—RSO (12:nch) Rss-308 | o | 1-3072
a1 | 42 | 9 | FLYT00 HIGH—Janis lan—Columbia 9 E L o S DL STROD (e €
(12-inch) XSS-166717 [ . Crsw— runsw:gk (12-inch) ‘
’ 42 | 33 | 13 | ON THE RADIO-Donna Summer—Casablanca 92 m l-ZiiOgSalazar—Clty Records (12-inch) CRA
IATA Approved (LP) NBLP-7189
i 73 5 | LET'S FLY—all cuts—Paradise Express—Fantasy 93 | 97 )11 | SHAZAM/SPACE DUST—Deodato—Warner
NorTH ATLANTIC Air Cargo Agents u (LP/12-inch*) F9589 | (LP/12-inch*) W-3321
Freight Forwarders, Inc. Consolidators M4 8 DON('{PS/TIOZl_’inhg ;Efé';f,‘é‘““ Ayers—Polydor 9% m IN THE POCKET-—African Suite--MCA (LP) MCA
SpEC| AL'STS |N A|R EXPORTS OF 45 | 45 [ 8 | ROTATION—Herb Alpert-A&M 95 | 76 | 6 | MOON CHILD—Captain Sky—AVl (LP) AVI-6077
(LP/12-inch*) SP-12032 96 | 83 | 4 | INCH BY INCH—Persia—Casablanca
pHONOGR ApH RECORDS 46 | 46 | 6 | THE VISITORS (remix)—Gino Soccio—Warner/RFC (LP) NBLP-7190
(12-inch) DRCS-8894 97 | 98 | 2 | COME INTO OUR WORLD~The Emotions—
47 | 47 | 10 | MOSKOW DISKOW/ROCK AROUND THE CLOCK- Columbia (LP) JC-36149
PICKUP AND EXPORT SAME DAY i ] s
Telex—Sire/Warner (12-inch) DSRS-8896 98 | 74 | 8 | LOVERS/LATE FOR LOVE—Bruni Pagan—Elekira
) 48 | 32 | 20 | PLLTELL YOU-Sergio Mendes-Brasil '88—Elektra (LP/12-inch*) AS-11438
Daily Allocations with Major Airlines to: (LP/12-inch*) AS 11425 - —De-Li
99 7 93 | 23 | LADIES NIGHT-Kool & The Gang—De-Lite
EUROPE - ASIA « SOUTH AMERICA ¢ AFRICA 49 [ 41 26 | ROCK WITH YOU/DON'T STOP TIL YOU GET (LP/12-inch*) DSR 9513
ENOUGH-Michael Jackson—Epic 100 | 79 {18 | THE RAPPERS DELIGHT—Sugar Hill Gang—Sugar
All Cargo Fully Insured By Lioyd’s ] (LP/12-inch*) FE 35745 Hill (12-inch) SH 542
115-15 Sutphin Blvd., Jamaica, N.Y. 11436 (212) 322-3230
TELEX NOS. W.U. 876631 NAFF - RCA 230638 NAFF *non-commercial 12-inch
Compiled from Top Audience Response Records in the 15 U.S. regional lists.
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artin

ontserrat

AIR STUDIOS MONTSERRAT

In an ordinary world,
there’s still room for the extraordinary.

 Chrysalis.
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Yhe Island of Mont-
serrat is a British
CroutrColony, 27
miles southacat of
Paerto Rice. 27
miles southwest
of Antigua.

Producer George
Martin: “It does take

courage to say ‘I am
going to build s very
advanced complex |
om an island that
nobody has ever ]
reard q_‘z "

' Of volcanic origin,
\ the island offers &
hilly terrain-and the
kind of lush green
that 62 inches of
annual rahgfaﬂ

Pool (50 feet for
swimming, plus the
cus end ball variety),
and the sea beyond
are;among the amen-
dties.

“It was at the point that AIR London had been going for a
while and had been so busy and so successful that | couldn’t
get into it. Also, more and more of my work was being done
abroad. | was aware that | was renting other people’s studios
all the time and | couldn’t get into my own. | began to think |
would like to have an outside studio.*'

Former Beatles studio mentor George Martin is explaining
the genesis of AIR Studios Montserrat, what is now his dream
“total environment'" recording studio on the Caribbean island
of Montserrat.

Montserrat is a 39 square mile island paradise sitting in the
Eastern Caribbean some 267 miles southeast of Puerto Rico
and 27 miles southwest of Antigua. Miami is 900 miles to the
northwest. It's accessible only by small plane or private boat.

Of volcanic origin, the hilly geography is lush green (thanks
to 62 inches annual rainfall) and the temperature ranges
from a tropical 74 to 87 degrees Farenheit all year round. Co-
lumbus discovered it in 1493 and named it after a jagged
mountain range in Northern Spain.

On a 30 acre site situated on a ridge 500 feet up which
points down toward the Caribbean Sea is the AIR Studios
Montserrat recording studio compound. It contains a state-of-
the-art recording facility and stakes its claim as being perhaps
the world music industry’s ultimate environmental or vaca-
tion studio.

Martin continues: ““1 thought of a world mobile. And when
you say the words ‘world mobile' you immediately think ‘what
can be done in that way? | thought of the idea.of a ship which
would be a superb studio and could go anywhere. That would
have been a great idea if it could have worked economicatly.
Obviously in this day and age you can do almost anything you
want technologically. But it came down to economics, though,
whether or not it was worthwhile to do it or not.

| started studying the idea to see how it could be done. But
| finally abandoned it in 1974 although | examined it for three
years—from 1972 to 1974. | was planning to do a studio in a
ship that would have cost around half a million dollars or
450,000 pounds. The ship | had chosen was 160 feet, as big
as the studio now in Montserrat, and had accommodations
for 16 people. We really got our plans down in a very detailed
way. But the only hassle was that | couldn’t possibly work out
how we could record while we were underway. So | decided the
only way you could have a boat studio was to record while at
anchor. The movement at sea as well as the noise of the en-
gines presented some real tough problems. | abandoned the
idea.

“But | also studied the alternative idea, recording while at
anchor. It was obvious that recording on a ship didn't suit ev-
erybody and some people don’t want to be couped up for
three to five weeks in the small confines of a boat, even
though it is a 160-footer.

*“| began fixing my ideas toward the Caribbean. The original
boat idea was a Mediterranean concept floating around from
Greece to Italy, for example. But as | had been doing so much
work in America | thought many Americans wouldn't want to
come all the way over to the Mediterranean.

“My next thought was a much smaller boat, maybe a 120-
footer but with still ample room for the recording studio, itself,
but no accommodation for clients. The idea would have been
to work deals with various Caribbean islands and hotel owners
whereby | could actually book people in to wherever they
wanted and moor offshore with the studio. | could send the
boat and say ‘where would you like to record, folks? Tobago,
Puerto Rico, the Cayman Istands?’ So wherever it was the stu-
dio would be there at the disposal! of the clients. Then it truly
would have been a world mobile.

“But what killed that idea was that economic conditions be-
came more and more serious in England in the 1973-74 pe-
riod. In fact, it was one of the worst economic crises in Brit-
ain's history. It was also the time our company, AIR, was
thinking about getting into bed with Chrysalis. My partners in
AIR were getting less and less keen on the idea of spending all
this money on something that could turn out to be a total dis-
aster. Chrysalis opted for the side of caution. They suggested
we not go ahead unless there was a majority vote on it and
that didn't come. In fact, | was the only person left wanting to
doit. | agreed the times were not right for it, but in retrospect
it might have been a good idea if we had done it then because
we could never do it for the price it would have cost then. It

(Continued on page M-10)
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Neve Custom Consoles.

By Exclusive Appointment
fo the

2AIR Recording Shudios
. London—Montserrat :

With Appreciation. -
The Neve Group

Melbourn * Kelso « Bethel * Toronto « Hollywood « Darmstadt
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Equipment at AIR Montserrat Studios consists of the fol-

lowing:

The console is @ new generation Neve with 40/52 inputs
and 32/24 outputs and a separate monitor mix panel.

There are two MC| 24-track tape machines with auto-locator
as well as twin 24-track lock-up capability for 46-track record-

ing.

! and two Nakamichi cassette recorders.

1 240 gold foil.

Kt

r

7 digital defay line, phasers and flangers.

"; Each musician in the studio also has the availability of his
» own 8-track mixer which enables him to have hisown foldback
T mix regardless of any other performer. The 8-track unit has
r,r individual treble and bass controls as well as pan pots and vol-
o ume faders.

r There is a Bosendorfer grand piano which is situated in its
; own room with just the keyboard projecting out into the main
] studio for maximum separation.

Monitors are JBL 4350 and 4343, Tannoy HPD, Altec 604s
with URE! times-align Crossovers, and Auratones.

There are three Ampex ATR 102 stereo two-track machines
Two types of EMT reverbs are available, including 140 and
Among other outboard equipment are: 24-track Dolby,

BGW power amplifiers, Neve limiter/compressors, UREI
graphic and parametric equalizers, Marshall time modulator,

U87s, three Neumann U47s, four Neuma
Sennheiser 441s, six Sennheiser 421s, four

D224Es, and two Beyer M160s.

wasn’t enough. Even though we

needs we can get it.”

The interior dimensions of the

practically transformer

There are 43 microphones consisting of: 14 Neumann
nn KM84s, two

Stancoil 4038s,

two AKG 451s, four AKG D190s, two AKG D12s, one Neu-
mann KM86, two AKG CA4l4s, six Shure SM57s, two AKG

«We have quite a bit of outboard equipment,”’ states Mar-
tin, “with a lot of range. But it's silly getting every new device.
My reasoning is that every client will want something spe

“We had 43 mikes, but for Gerry Rafferty, for example, that
have 14 Neummann U87s we
discovered that Rafferty doesn't like them and won't use
them. Now those mikes are used everywhere, in America and
in England, but his first engineer didn't like them. Having
learned from that experience we feel the best alternat
provide clients with what they want—if they let us know in
time. In fact, we encourage the artist or his engineer to come
first for a quick visit so if there are any special e

Martin hopes to have a smooth, working arrangement with
the South Florida studio equipment community which will be

able to provide specialized gear on a rental basis.
studio are 40 feet by 30 feet

with the control room 28 feet by 24 feet. There's also a small

overdub/vocal room in addition to the piano trap.

With respect to the Neve console, Martin points out: “It's
less and it's one of the cleanest con-

sm in the past with Neve is that

soles I've worked with. A critici
the top end but not with this

the board is a little cloudy at

board.”
The Neve console can interface with Neve's NECAM com-

puter-assisted automation device and that might be added
later on.

Martin indicates that he is extremely conscious of the move
towards digital recording technology and feels AIR Studios
Montserrat can and will convert when the time is right.

~The original concept of the studio,” he adds, “was for
tracking and not mixing. But | may add a smaller mixdown
suite. If so, it will have a different configuration. Perhaps an
MCI or Harrison console, just to provide people with equip-
ment alternatives.

“I'm fond of MCl,"" he continues, “and they are nearby in
South Florida. | don'thave an MC} console because I've always

used Neve in London and | have been very close to Rupert
Neve. I've been critical of his products and he's been very
helpful to me and we've worked very closely on design to-
gether. IU'sa good relationship. He designed the board for me
for AIR Montserrat and | was very stringent with my specifica-
tions. He came through with a marvelous design. It was ex-
pensive. The console cost approximately $200,000 and
$10,000 just to ship.

1| personally don't like in-line desks because I'm a pro-
ducer, not an engineer, and | like having my own monitor
panel. 1 think that makes for a more relaxed atmosphere in
(Continued on page M-14
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50,000 Tracks Of Dolby Noise Reduction

In November 1979, the number of audio tracks throughout the world equipped with
Dolby A-type noise reduction passed the 50,000 mark. No other single form of signal
processing has ever been so widely accepted by professional sound engineers.

The reason is simple. Every practical method for storing and transmitting sound
adds noise to the original signal. The Dolby system diminishes the noise by 10 dB without
audible side effects on any kind of program material. This performance is maintained
with any type and amount of noise encountered in normal professional applications.
Add proven dependability and world-wide compatibility, and that is why each year
more and more professionals continue to choose Dolby noise reduction.

The original Dolby noise reduction unit was the two-channel A301, neerly all
of which are still in use. Today there is a range of models for every applicatior, from the
MH series for multi-track recording to the CP series for cinema sound reproduction.
Together they account for the more than 50,000 equipped tracks now fulfilling the Dolby
system’s original promise: effective noise reduction combined with complete
signal integrity.

DOLBY LABORATORIES, 731 Sansome Street, San Francisco CA 94111, Telephone (415) 392-0300, Telex 34409 « 346 Clapham Road,
London SW9, Telephone 01-720 1111, Telex 919109. Dolby and the double-D symbotl are trademarks of Dolby Laborataries -« zes

00 Dolby
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Admittedly most clients visiting AIR Studios Montserrat for

*7?,* TEF » H

the first time are unfamiliar with the island. In fact, most KPP TRy R

people in general have never heard of Montserrat. It's not v FRARA RN EPLAE P R s o
exactly a stopping off paint on the typical Caribbean tourist N "'*Y”’ SRADUR A f‘? e s Nt
circuit. There are no high rise hotels or other tourist trappings e e X gl P RTI TER S AT T ey,
and the local 13,000 Montserratians, extraordinarily friendly, 7";;.‘: T : T‘:}ﬂ TR

will say to departing visitors: “Glad you enjoyed ourisland. . ..
but don't tell your friends.”

The 4G square mile, 11 by 7 mile long isle was discovered in
1493 by Christopher Columbus who named it Montserrat be-
cause it reminded him the jagged topography around the
Montserrat monastery in Northern Spain.

The first European settlers were apparently Catholic Irish
who were fleeing religious persecution from nearby St. Kitts
around 1632 and to this day, names of inhabitants as well as
places bear Irish names—Daley, Ryan, Dublin, Galloway and
O'Garro. In fact, Montserrat is still referred to as the *Emerald
Isle Of The Caribbean.”

Catholic settlers also apparently came later to the island
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from Virginia and named the capitol Plymouth, then the ca pi- : AT

tol of that state. Mogpge ered. by Coro ey
The island is still a British colony with a governor appointed «ja@g e"rgt is 3% mbyg In " -
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There were times, however, when the island came under BARAT M % _""fles',bf-”

French influence. x PTIre PN T xalraTyq ar T ARy i
The origin of the island is volcanic and the highest point is . txfr 24 Arr ap et YIT LT

Chances Peak, 3,000 feet above sea level. Beaches are all = P d

black-sanded except for one.

The island is hilly, lush and green thanks to over 60 inches
of rainfall per year.

Access is basically via Blackburne Airport on the eastern
side of the island where small planes land. The nearest island
accomodating jet planes is Antigua, 27 miles away.

Montserrat’s position is 62 West Longitude and 16° 45’
North Latitude. In the Eastern Caribbean, the island is 267
miles southeast of Puerto Rico some 900 miles southeast of
Florida. Lying in the Trade Wind belt as well as the tropics, the
temperature ranges between 70 and 85 degrees Farenheit
year round.

From New York it is a 3¥2-hour plane ride to Antigua. From
London there is a direct flight to Antigua which is 72 hours.
From the West Coast, access is via New York and/or Miami AT
and/or San Juan, Puerto Rico, then Antigua. C “'bck’f“' .vd}‘faft"n

The currency is the Eastern Caribbean dollar which at It S eyt ?{: yoat

LiE » T »

present is 2.60 to the U.S. dollar. Tt T
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The right addres;
The right automobile

ARNIE GRAHAM and BUDGET RENT
A CAR of SUNSET STRIP are delight-
ed tp join the host of others in the
music community in extending our
best wishes and continued success
to George Martin and his Air Studios
Montserrat.

For just as Montserrat is the right
address for those in the industry, so
too does Los Angeles boast its right
addresses . . .

- and what better way to cover the
distances in the city than with
BUDGET RENT A CAR of SUNSET
STRIP.

}Nhethgr in rehearsal hall orin studio,
just arriving or at the gig, BUDGET
RENT A CAR has just the right car
for you!

Remember, call us collect as you're
leaving George Martin’s Air Studios
Montserrat, the right address, and
ARNIE GRAHAM and BUDGET RENT
A CAR of SUNSET STRIP will be
happy to have the right car ready for
you in Los Angeles.

Budget

rentacar

8789 Sunset Bivd.
Los Angeles, Calif. 30069

Reservations, call: (§ 59-6541

www.americanradiohistorv.com
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IF YOU THINK
ALTEC LANSING ONLY MAKES
GREAT SPEAKERS...

MONO
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...Meet

At Altec Lansing, we've been _,,,_a‘king hlgh-quahty

loudspeakers for over fomty years. And we’re very
proud of the reputation that they’ve earned durmg
that time. But perhaps it’s because we’re so well
known for our speakers that some people tend to for-
get that we also make a full line of professional elec-
tronics. Equipment that’s built with the same quality
and reliability that our speakers are famous for.

Case in point: The Altec Lansing 9440A power

amplifier.

The 9440A is a dual-channel poweramp that delivers
the high performance stancards that today’s audio
professional needs. It produces more than 200 watts
per channel into 8 ohms of highly reactive loud-
speaker load. At 4 ohms the power is typically greater
than 400 watts. And even a: these levels the 9440A
has less than 0.25% THD or IM distortion and a fre-
quency response that’s flat £+0.25 dB from 20 Hz to
20 kHz.

Of course high performance must be matched with
high reliability. The 9440A is designed to meet the
most demanding conditions. Day-after-day. Year-after-
year. Reliability provided by sixteen 250-watt home-
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taxnal power transistors backed up by a massive die-

cast aluminum heat sink. Reliability ensured by an
eﬁicnént VI limiter, a unique 40% power-limiting circuit
and an output relay that protects against dangerous
turn-on/tum-off transients. Reliability good enough
to earn both UL and CSA approval.

And because we think that an amplifier should do
- more than just amplify, we’ve incorporated some fea-

tures in the 9440A’s design that will help make life a
little easier. Features like lighted VU meters, meter
range switches and provisions for adding plug-in input
transformers. Features like a front-pamel-mounted
switch that converts the 9440A into a sirgle-channel
amplifier with a true balanced output. Features that
help make the 9440A a versatile addition to any
sound system.

But perhaps the best feature of the 94404 is that it’s
from Altec Lansing —a leader in quality audio products
for over four decades.

So if you're thinking about power amps, think about
Altec Lansing. Check the Yellow Pages under Sound
Systems for the name of your local Akec Lansing
sound contractor. And meet the great power behind
our speakers.

1515 So. Manchester Ave., Anaheim, Ca. 92803  714/774-2900

CONGRATULATIONS TO GEORGE MARTIN'S AIR STUDIOS MONTSERRAT LTD.
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UFO has been sighted.
Where?

On course and accelerating fast.
Their premium brand of rock 'n’ roll is fueled
with high energy and raw power.

In fact, their power is so pure
thatthey don't need a placeto run.
They're already there.

Our thanks to George Martin and Air Studios Montserrat
for providing the perfect environment for creating our music.

éhggsalis,..

Record and Tapes

the album CHR 1239
Produced by George Martin for Air Studios Ltd.
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me as much as they could. And they have helped us from a tax
point of view by giving us a tax-free holiday. And on certain
items they were helpful by providing duty-free import.”

What was the reaction of an island barely out of the 19th
century to a rock'n’roll recording studio?

“The rock'n’roll business,”’ Martin observes, ‘‘does have
connotations that breed early warning signals and people who
don't know about it tend to think it's full of drug addicts. The
very word drugs in the Caribbean is a bad one for various rea-
sons. Anything that stops people from wanting to work is a
bad thing because people don't want to work anyway. Con-
sequently marijuana is considered a definite deterrent to
work, and the authorities are very concerned about people
possessing it. With other drugs they are very tough since there
is a large drug trade in the Caribbean. But there was no feel-
ing that we were going to get involved in that. People who
come to our studios are pretty ordinary. | try to impress on
people coming here that we don’t want to restrict them in any
way but just to be aware that they are in a foreign country and
to treat people the way they would be expected to be treated
themselves.

“There was one group, which shall remain nameless, that
had one of their roadies precede them here to check out the
island. He wanted to know what the facilities were like for cer-
tain things, namely drugs and women. | told him ‘if you are
looking for that then this is not the place to come to.’ | think
it's best to be open with people and if that’s what some people
want, there are plenty of places where that's available. The
group didn't come.”

Work began in earnest on AIR Studios Montserrat when
Martin acquired the 30-acre site. The complex consists of
recording studio and adjacent villa for resident staff. A house
was lying on the property but was completely refurbished.
From beginning to end, Martin figures his investment to be in
the $1.7 million neighborhood.

While still intending to add refinements as time goes by, the
compound has a central area containing spacious lounge,
kitchen and open air dining area. Connected to the studio villa
are living quarters for the resident manager, chief main-
tenance engineer and tape operator.

The studio villa is split ievel with a gamesroom containing
pool table, ping pong table and dart board underneath the
dining area. Just outside is a 50-foot swimming pool.

Furniture and all other items—including high-end hi fi sys-

tem, television, videocassette recorder and videocassettes,
linen and kitchenware were imported. Martin’s wife, Judy,
helped out with many of the *‘details.”

Clients are put up in villas or hotels nearby because Martin
believes in a psychological distance between the work and liv-
ing environment. Targeted for early 1980 is a five-acre Carib-
bean hotel called Olveston House which will be able to accom-
modate clients.

“In terms of visiting groups,’” he points out, “we really
don't want anymore than 24 people because we can't accom-
modate them and more than that gets a bit unwieldy. We did
have 28 people one night to dinner when Jimmy Buffett was
here because dear Jimmy invited a lot of friends.”” Clients re-
ceive dinner every night at the studio villa.

There is a chief cook, two assistant cooks, five house-
keepers and a dozen Montserratians who work on the
grounds. There are also two drivers, and a security man. The
studio maintains two vans and a Ford station wagon.

On the technical side, AIR’s studio manager Dave Harries
contributed, as did Martin's long time engineer Geoff Emer-
ick. A local architect and construction firm was also employed.

How difficult was it getting the complex together?

“Well,”” says Martin, “'we had to ship the 12-foot Neve con-
sole by plane to the nearby island of Guadaloupe and from
there have it transported via freighter. That alone cost
$10,000.”

There's also a generator at the compound which cuts in au-
tomatically in case there is a power blackout.

The studio officially opened in July of 1979 but had been
operational since the early part of the year.

““We haven’t done a tremendous amount of promotion so
far,” says Martin.

*‘But we have been getting a lot of bookings by word of
mouth. | didn't want to shoot my mouth off until we were
geared up. You learn about things as you go along. Now we
are confident that we have it together. .

“Being part of the Chrysalis Group we are fortunate to have
offices in New York and Los Angeles as well as London. The
main booking person is my partner John Burgess. In order to
facilitate bookings, our people in L.A. or N.Y. will know at any
given time what the studio is doing. And they will be able to
answer questions like ‘can you take a baby with high chair?’
But for firm bookings it has to come through London since we
are dealing with a world situation. It’s too easy to cross wires.
The system is that anyone who wants the studio, we will slot in
the time if it is vacant. And we will hold it until someone else
comes along who wants the same time. if there is a situation
where two people want it we will ask the first person for a de-
posit. If there is no deposit, we will offer it to the second per-
son. That seems to be the simplest and cleanest way of doing
it.”

So far the client list, even by word of mouth, has been im-
pressive. Among them: Climax Blues Band, America (pro-
duced by Martin), Gerry Rafferty, UFO (produced by Martin),

(Continued on page M-14)
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Jimmy Buffett, Private Lightning on A&M and Roger Daltrey
of the Who. Set for the January through Feburary time slot
was Lou Reed, Cheap Trick (produced by Martin) and Earth,
Wind & Fire.

“I'm not so sure,” he observes, ‘‘that three month book-
ings are the best. | like the turnover. Supertramp, for ex-
ample, took over a year to make an LP in L.A. Naturally | would
love Supertramp as a client but a situation like that would turn
it into their studio. I'm not so sure it would be good for the
facility because no one else would want to come.

*‘A lot of the bigger record companies don’t like studios like
this one because they think it’s an inducement to spend more
money. | don't think that's true.

“The concept makes for peace of mind. I've found that
groups work faster here than in a town studio. It's a paradox.
Most people, when -they think of an island paradise studio
think ‘Oh, God, they will spend all their time on the beach. But
the contrary is true. People know what they can do here and
they are efficient when they are here. They might spend the
morning on the beach or go water skiing and then they are
ready to work. They do go into the studio at 2 p.m., for ex:
ample, and work through to midnight, with one hour off for
dinner. in fact, most of the groups we have had so far have
under run their bookings, not over run. Most town studios
over run like mad. Jimmy Buffett finished his 'Volcano’ album-
a week early.”

Martin also considers the $16,000 a week rate (which in-
cludes accommodation for up to 10 and full 24 hour studio
usage) to be reasonable and feels the rate can hold for all of
1980. ,

“| want to be competitive,”” explains Martin. ‘‘Because of
our capital expenditure and our reasonably low rate, we have
a narrow margin. In fact, we need about 44 weeks of usage in
1980 to break even, which is impossible. We will iose money in
1980 but will start to show a profit after that.”

- Even factoring in air transportation, a two or three week
stint at AIR Studios Montserrat would come in for less than
the average production costs of rock albums today.

“Most pop or rock'n'roll LPs,” Martin points out, ‘‘cost
about $100,000. | think any record should be able to be made
in three weeks. If you take much longer you are being indul-
gent. Of course there are groups who take a different ap-
proach. They virtually live in the studio and turn it into a work-
shop. That's a different approach. Three weeks at $16,000 is
$48,000. Some groups spend $200,000 to $300,000 at city
studios mainly because of wasting time. | don't believe studio

George Martin
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owners like that either. They like efficiency as well. Some of
the bigger record companies feel studio owners want to keep
their groups in the studio as long as possible to make money.
That’s not true.”

While studio production costs don't have to be extraordin-
arily expensive, studio costs are not cheap either these days,
believe's Martin. He questions the new breed of spartan pro-
ducer who claims to make LPs at phenomenally low expend-
itures.

“The very first LP | made with the Beatles,”” he recalls,
“took one day and cost around 200 pounds (about $300,in
1962) to make at the Abbey Road Studios In London. Of
course things were different then. When someone says today
they make an LP for less than $20,000 | don't believe it. In
order to do that you have to be so fully prepared that you
waste absolutely no time and bang it right out. It's a very high
pressure approach and gives you no time for second
thoughts. You have to do an awful lot of pre-planning. And
that $20,000 cannot include rehearsal hall, equipment rental,
hotel bills and the like. That's not to say, of course, that one

should not be efficient. It's amazing, however, how costs
creep up.”

Wending Fcvoad

® Continued from page M-4

Born in 1926 in England, Martin, a pianist and oboe player,
joined EMI in London in 1950 and was a&r chief and later
president for the company’s Pariophone label. He produced
classical re;_)ertoir'e and spoken word/comedy. .

In 1962 his role as a producer changed rather dramatically
when he signed the Beatles and produced every one of the
group's studio albums from 1962 to 1970. He also resur-
rected live tapes Capitol had cut at the Hollywood Bowl for an
album the label released several years ago. During the Beatles
period he also produced Billy J. Kramer & the Dakotas, Gerry
& the Pacemakers and Cilla Black.

In 1965 he broke away from EMI and formed his AIR Stu-
dios complex in London which now, consists of four 24-track
rooms, production, record label and publishing interests. The
Chrysalis Group of Companies acquired controlling interest in
the AIR operation in the mid '70s so Martin could devote more
time to his own producing interests and projects—like AIR
Studios Montserrat.

Martin is particularly proud of the reputation AIR Studios
London has amassed over the years as a state-of-the-art com-
plex. AIR also ‘‘exports’ recording engineers and serves as a
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