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THERE’S LOTS TO DISCUSS

‘WCI Survey Projects \ARM Huddle Seeks
Steady Record Growth Solutions Of Problems

By ELIOT TIEGEL Bv JOHN SIPPEL
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Thwart AM Dial Squeeze ’

BUENOS AIRES—Organized opposition by American broadcasters to
a U.S. proposal to squeeze radio stations closer on the AM dial was apparently
strong enough to thwart immediate approval of the plan at the Region II
Administrative Radio Conference meeting here.

“Hotdog,” exclaimed a National Assn. of Broadcasters official on hearing of
the proposal’s fate. “This is exactly what we wanted.” NAB sent a letter to 22
Latin American countries participating in the conference asking them to op-
pose the U.S. proposal to switch AM spacing from 10 khz to 9 khz. There is
concern that the move would denigrate AM’s fidelity and make AM stereo an
impossibility. (Continued on page 28)

RIAA Asks Antiduping Aid

. By IS HOROWITZ

NEW YORK—Universities and other institutions with electronic research i
facilities will be invited by the Recording Industry Assn. of America to develop L (g
a method of inhibiting the dubbing of recorded material on home equipment.
While close observers hold out only a slim hope that a practical technical
deterrent can be found, the enormity of the problem compels continued effort.

Public Image Ltd.
Second Edition
John Lydon, Keith Levene, Wobnle

Shooting Star blazes across America! On the airwaves, with a debut album
being played everywhere. And in concert, on the Robin Trower Tour.
SHOOTING STAR. On Virgin Records and Tapes. VA 13133. Featuring the

chart bound single, “You've Got What | Need.” Produced by Gus Dudgeon. “It may only be a fishing expedition.” admits Stan Gortikov. president of the A different musical venture
(Advertisement) RIAA, “but we can’t just sit back and do nothing.” A specially priced 2-record set
The practice of home dubbing is believed to skim hundreds of millions of On island records & tapes (2WX 3288)
(Continued on‘page 28) Marufactured & distributed by Warner Bros. Records, Inc. (Advertisement)

(Advertisement)

Her sensational hit single is ;

“Gire InThe Morning'

from the album Melissa Manchester.

On Arista
Records and Tapes.
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....and now the album

/ DOMNNA SUMMER
IANIS IAN
BROCKLYN DREAMS |
CHER

CIORGIO
ANGEL

KEITH FORSEY ¢

Produced by GIORGIO MORODER

[ncludes the hit singles
“OnThe Radio”by Donna Summer

“Fly'Too High”by Janis Ian
“20th Centurv Foxes” bv Angel

ORIGINAL MOTION PICTURE SOUNDTRACK
AVAILABLE ON CASABLANCA RECORD AND FILMWORKS

Copagh © 1980 United A-tists Corporation Al rgikweceved.

Wf United Artists

ATransamerca Comgany



www.americanradiohistory.com

seneral News

y

C’RIGHT RECOVERIES

NEW YORK—-Hundreds of
writers and their estates, affecting
more than 7,000 copyrights, are tak-
ing advantage of copyright recovery
features of the new U.S. Copyright
Act, which took effect Jan. I, 1978.

The Act, which allows writers to
recapture their copyrights from mu-
sic publishers during a 19-year ex-
tension period beyond the 56-year
limit of the previous 1909 Act, has
stimulated activity on a number of
fronts.

These include “*bonus” deals with
original publishers of the works in-
volved, other interested publishers
and administration deals through
the American Guild Of Authors &

Composers’ Copyright Administra-
tion Accounts.

After following statutory proce-
dures for recovery, a composer or
lyricist can receive a “bonus” of six
times earnings over a past five-year
period if they deal with a music pub-
lisher, maintains agent Miriam
Stern, who not only will file termi-
nation notices for a writer, but, un-
like AGAC, also negotiates deals.

According to Stern, approxi-
mately 65% of her clients have re-
tained their original publishers with
a similar percentage reported by
Lew Bachman, executive director of
AGAC.

“The original publisher of the

7

By IRV LICHTMAN

copyright always gets first crack at
renewals,” Stern maintains.

In addition to individual song
deals, Stern says she’s made a num-
ber of catalog arrangements. includ-
ing several involving $75.000 bo-
nuses. She is reluctant to reveal the
deals since, she adds, many termi-
nations are yet to take place.

Stern, formerly chief of the Song-
writers Protective Assn., a predeces-
sor of AGAC, has dealt with at least
500 copyrights since 1978 and is
presently involved with 80 clients for
U.S. deals.

These include such writers as Har-
old Adamson, Edward Hayman,
Jack Laurence, Rudy Vale and

Jimmy Van Heusen among those
authors who are still alive.

In addition, she handles the es-
tates of Gus Arnheim, Harry Brooks,
Al Brian and James Hanley, among
others.

At AGAC, Bachman notes that
approximately 100 writers or their
estates now have their copyrights
administered by the Guild, about
80% of which involves termination
accounts.

They include the estates of Benny
Davis, Peter DeRose, Gus Kahn,
Otto Harbach, Mort Dixon, Dorothy
Fields, Jimmy McHugh, Andy Ra-
zaf and Duke Ellington.

Hundreds Of Writers, Es}ates
Utilizing New Retrieval Power

In addition, AGAC members or
their estates for whom the Guild has
filed notices of termination include
Lew Brown, 500 songs; Peter De-
Rose, 120 songs: Walter Donaldson,
260 songs: L. Wolfe Gilbert, 160
songs.

Also: Irving Kahal, 120 songs:
Gus Kahn, 600 songs: Jimmy
McHugh, 130 songs: Andy Razaf,
225 songs; Harry Ruby, 130 songs:
Richard Whiting, 230 songs, and
Vincent Youmans, 100 songs.

If a writer or his estate decides to
utilize AGAC’s administrative facil-
ities, the Guild is paid a fee of 2% on
performance income and 7%2% on
merchanicals.

. I

FIRST BY INDEPENDENT?

‘AVI Returns Depot
Unveiled In Nashville

NEW YORK—AVI Records is es-
tablishing what appears to be the
first returns depot by an independ-
ent label.

The move, according to Ray Har-
ris, president of the Los Angeles-
based label, involves a physical-

BMI & Colleges
In Fees Accord

By ED HARRISON

LOS ANGELES—An agreement
has been reached between BMI and
educational organizations on a new
3'%-year license that will increase the
amount of performance copyright
fees schools will pay for music use.
One estimate is for around $500,000.

BMI is offering a choice of two li-
censes with the schools having the
option of abiding by the one that
best suits their situation.

The first is a two-tier license, simi-
lar in structure to the model agree-
ment which expired Dec. 31, 1979.

Under the first tier of the agree-
ment, for the period Jan. 1, 1980-
June 30, 1980, colleges will pay a
common head fee of 5% cents per
full-time equivalent student (same
as the former license). The fee in-
creases to 6 cents for the two years
July 1, 1980-June 30, 1982 and then
to 7 cents for the year July 1, 1982-
June 30, 1983.

The second tier of the license is a
concert schedule based on seating
capacity. This fee averages out to
about 1 cent per seat on all con
certs contracted in excess of $1,400.

(Continued on page 28)

computer upgrading of the building
housing Ernie’s Record Mart in
Nashville, which recently joined the
label setup, along with its Nashboro
label.

“Our own returns depot offers
many advantages, a major one being
a better management of inventory
control for us and our independent
distributors.” says Harris.

With a capacity to warehouse 14
million recordings, Harris maintains
that an “on-sight physical look™ at
returns will also determine how it
deals with distributors in putting
through returns authorizations. The
company’s policy is a quarterly 22%
return allowance plus 1% for defec-
tives based on total purchases.

Photos of Billboard’s No. 1
Award winners appear on
pages 124, 125

However, returns deemed “not in
condition for sale” and odd-lots re-
turned in 25-unit cartons are not in-
cluded in the program. The depot
will go to the extent of photograph-
ing such ineligible product as it
comes in so that the distributor is of-
fered evidence of this fact.

Harris promises better fill, re-
duced freight costs and greater
awareness by both retail and distrib-
utor accounts of where they stand
with AVI-Nashboro product.

One method of control that’s the
responsibility of the distributor is a
monthly inventory report, one for al-
bums, the other for singles and
AVI’s recently launched “mini-al-
bum” of four selections on a 12-inch
album, listing at $4.98.

(Continued on page 28)

Capitol Entering
Home Video Mart
With Knack Tape

By JIM McCULLAUGH

LOS ANGELES—Capitol Rec-
ords will release a Knack concert
videocassette to spearhead its initial
thrust into the prerecorded home
video market.

That one-hour tape, an antici-
pated America concert plus former
Jefferson Starship member Marty
Balin’s “Rock Justice” and selected
titles from the sizable EMI film li-
brary are among the rest of the pro-
jected 1980 offerings—the first dozen
titles targeted for June 1 avail-
ability—according to Gary Dartnell,
president of EMI Videograms and
Capitol vice president of marketing
Dennis White.

The videotapes, and eventually
EMI videodisk offerings, will go
through Capitol’s U.S. record
branch distribution network initially
with Canada, Europe and the rest of
the world to follow.

“As hardware markets are ex-
panded,” promises Dartnell, “EMI
will be there with the software.”

In both Beta and VHS formats,
the videocassettes will be available
also to non-record accounts via one-
stops that handle video software.

At the moment, Capitol is setting a
$49.95 suggested price on all soft-
ware, music and features, but ac-
knowledges that various price points
may emerge later on.

The inaugural sales policy will in-
clude no minimum purchase nor re-
turns privileges although White in-
dicates that he ‘‘realistically”
envisions a 10% returns and/or ex-
change posture.

“As it stands now,” states White,
“there will be no returns. But 1
think there will have to be some sort

(Continued on page 86)
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NO CONTEST—Ray Sawyer, of Capitol's Dr. Hook, during a recent promo-

tional tour of Japan, gets in shape at a Sumo wrestler's camp near Tokyo. Dr.
Hook's ‘“Sometimes You Win'"' LP and ‘‘Better Love Next Time'' single have
just been released in Japan.

YOUTHS HIT HARDEST

Stiff Credit Controls Threaten Sales

By JOHN SIPPEL

LOS ANGELES—President
Jimmy Carter’s stiffening controls
on credit card usage threaten rec-
ord/tape/accessories volume na-
tionally, informed observers feel.

Making it more difficult for
youths to secure their first credit
cards strikes hardest at teenagers
blossoming into their 20s, Joe Co-
hen, National Assn. of Recording
Merchandisers, executive vice presi-
dent notes.

Cohen, who personally engi-
neered NARM members’ 2%4% pro-
gram nationally with Commerce
Bank of New Jersey, forecast a dan-
gerous decline in credit card buying
for this specific target universe of the
industry as a result.

Commerce Bank will continue at

Most Retailers Discard In-Store Video As Sales Pitch

LOS ANGELES—In-store video
has laid a technicolor bomb. With
few exceptions, U.S. retailers have
shied away from thinking in-store
video as a sales stimulator for a
number of reasons, a Billboard sur-
vey reveals.

While the idea of using videotapes
to play and offer a continuous sales
pitch for an artist or artists was hot
one-two years ago, today, in-store
video has few advocates.

The consensus among stores
which have tried it and then
dropped the concept is that the tapes
were hard to get on a regular basis,
store personnel didn’t keep a proper
watch on them and didn’t change

them frequently, and customers just
didn’t stand around long enough to
get the commercial at the end of the
program.

Some stores said space was a
problem in allocating room for the
videotape player and television
screen.

There is some feeling among a
small group of dealers that when
properly used, in-store video can sell
new artists. But for the most part,

stores have closed the switch on tele-
vision sets playing label-provided
promotional cassettes.

But there are some holdouts:
There are nine stores among the 23
in the Record Factory chain in the
San Francisco area which are using
videtape recorders, notes executive
Bob Tollifson.

And the Pickwick operation has
in-store video working on an experi-
mental basis in around 60 stores.

bor, Michigan 48106.
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At the Budget Tapes & Records
90-store franchise chain, Evan
Lasky, the chain’s Denver-based
president, says the majority of his
company’s outlets have cut back on
in-store video. It was tough getting
the tapes, he says.

Barrie Bergman of the 90-plus
Record Bar chain, tried video in its
Tracks superstore in Norfolk but it
didn’t prove worthwhile. Of the
Sound Warehouse’s 35 stores in the
Southwest, only three are still using
it, notes the chain’s Kay Moran. “It’s
difficult to get tapes on a regular
basis,” she says.

While Western Merchandisers 22

(Continued on page 60)

its present rate, Cohen predicts. Har-
old Okinow, president, Lieberman
Enterprises, points out that NARM
members in many instances were
able to negotiate more favorable
rates with banks with whom they al-
ready had credit card agreements
when Cohen came up with the low
national rate.

(Continued on page 116)

300 COLLEGE
10-WATTERS
HIKE POWER

By DOUG HALL

NEW YORK-—Record labels
have picked an unusual time to cut
back on service and promotion to
college radio stations. The cutbacks
come just as 300 10-watt stations are
increasing their power to at least 100
watts.

The power increases are the result
of Federal Communications Com-
mission prodding and were one of
the key topics of discussion at the
41st annual Intercollegiate Broad-
casting System conference here
which opened Friday (22) at the
Sheraton Centre Hotel.

Another key topic was record la-
bel cutbacks, which have dimin-
ished some of the usual congenial
spirit of the meetings.

Only 15 record labels took part in
this year’s conference, while as many
as 25 have taken pariin the past. No-

(Continued on page 34)
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MCA Records Gro

Will Link
Firm’s Disk
Operations

LOS ANGELES—In a move de-
signed to tighten communication be-
tween MCA Records and MCA Dis-
tributing as well as improve the
overall performance of the record
operations, MCA Records Group
has been formed under the direction
of Gene Froelich. vice president and
staff executive of MCA Inc.

Bob Siner, president of MCA
Records. Al Bergamo. president of
the distribution wing and the inter-
national operation will all report to
Froelich, a former company treas-
urer who played a pivotal role in the
acquisition of ABC Records.

The newly created Records Group
will incorporate all of MCA's activi-
ties in the recorded music area only.

States Froelich: “Both operations
will report to me although the exact
lines of responsibility have not been
established at this time. Both presi-
dents will continue to handle their
duties on a day-to-day basis.”

Froelich says that expansion of
the Records Group might take place
when opportunities present them-
selves. “We are aggressive and in the
marketplace for additional talent
and other ways of increasing our
share of the record business around
the world.” he states.

Froelich will continue working in
his corporate capacity involving
other areas of MCA Inc. although
most of his time will be related to the
record operations.

Last year, MCA’s record and mu-
sic’ publishing division reported a
$9.600.000 loss despite a 25% in-
crease in sales to $163.954.000.

Craigo’s Slot At
UK. RCA Halts
Long Speculation

NEW YORK-The appointment
of former CBS U.S. executive Jack
Craigo to run RCA Records in Brit-
ain (see Executive Turntable) puts to
rest speculation on both sides of the
Atlantic over Ken Glancy’s suc-
cessor.

When the latter left his U.K. post
late last year, RCA noted only that
he had “completed his assignment”
there, saying nothing (then or since)
about new responsibilities. The
details of Craigo’s appointment were
not accompanied by news of fresh
duties for Glancy.

In between Glancy’s departure
and Craigo’s arrival (he’s expected
to take up his new post early next
month) RCA Records international
vice president, Art Martinez. has
been exercising the function of care-
taker managing director, commuting
between New York and London.

RCA Records president Bob
Summer hailed Craigo’s appoint-
ment as “a real coup,” noting that
he’s “the ideal executive to lead our
British company.”

At CBS, Craigo was senior vice
president and general manager of
Columbia Records, where he was in-
strumental in signing acts like the
Boomtown Rats. and was strongly
involved in the development of Elvis
Costello’s career in the U.S.

He joined CBS in 1960, holding
various regional sales executive po-
sitions. In 1972, he was named vice
president of CBS sales and distribu-

(Continued on page 118)

General News

up Formed Under Froelich
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In Dreamland: Robert Stigwood, chairman and chief executive officer of the

Stigwood Group of Companies, left, and producer/songwriters Mike Chap-

man and Nicky Chinn cut into a celebration cake at the official launching of

Chapman and Chinn's Dreamland Records which will be distributed world-
wide by RSO Records.

e e

‘DREAMY’ DREAMLAND DEAL

New Chapman-Chinn
Label RSO-Backed

LOS ANGELES-—-Robert Stig-
wood expressed his confidence in
the future of the music business with
a multimillion-dollar worldwide
deal for RSO Records to distribute
Mike Chapman and Nicky Chinn’s
newly formed Dreamland Records,
as reported earlier this year (Bill-
board. March 1, 1980).

According to Stigwood, the deal is
for five years initially with first
product to start flowing in mid-April
and every month thereafter.

RSO will handle all manufac-
turing, sales, promotion and market-
ing functions, although Dreamland
will have its own funding for tour
support and advertising,

Signed to Dreamland are Los An-
geles-based Shandi, New York rock
groups Nervus Rex and Spider.
singer Holly Penfield, Consenting
Adults and Michael Des Barres.
Suzie Quatro, an RSO artist whom
Chapman has produced, moves to
Dreamland as part of the deal.

Chapman, on a hot streak in re-
cent years as producer of No. 1 hits
by Blondie. Knack, Nick Gilder and
Exile as well as successful records by
Quatro, Tanya Tucker and Pat
Benatar, will restrict his outside pro-
ductions to “friends.” Chapman says
he will continue producing the
Knack and possibly Blondie.

States RSO president Al Coury:
“Dreamland gives us a major new
source of product and credible a&r
activity.”

Chapman and Chinn’s song-
writing and production track record
prompted Stigwood to call the
Dreamland association “a milestone
in the history of RSO Records.”

Chinn says the label will be a ““ca-
reer-oriented” company as well as
artist-oriented.

Frederic Gershon, president of
the Stigwood Group of Companies,
says the agreement with Dreamland
“will have long-reaching effects be-
yond the record division” with
Chapman and Chinn and their art-
ists “cross-pollinated” with Stig-
wood’s theatre, motion picture and
television activities.

Coury notes that the PolyGram
Group exerted no influence in the
Dreamland agreement, further

pointing to RSO’s independence
thus far from PolyGram despite con-
solidations of Casablanca. Mercury
and Polydor. Because RSO will dis-
tribute Dreamland worldwide,
Coury states that PolyGram will
benefit.

Dreamland will function out of its
own Sunset Blvd. offices. Rick Swig
and Michael Dundas will serve as
vice presidents of promotion and
marketing while the RSO field pro-
motion force will work Dreamland
product.
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" Executive Turntable

Record Companies

Gene Froelich, a vice president and staff executive of MCA Inc. in Los An-
geles. is now head of the newly created MCA Records Group. . . . Elliot Gold-
man takes over Ariola’s U.S. and Canadian operations excluding Arista Rec-
ords and Interworld Music. Based in New York., Goldman continues as
executive vice president and general manager of Arista. ... Jack Craigo,
. recently senior vice president and general
manager of Columbia Records, moves to the
post of managing director of RCA Records,
U.K. in London. . .. Sal Licata assumes the
presidency of Chrysalis Records in Los An-
geles. He was senior vice president. Terry
Ellis and Chris Wright. co-owners of Chrysa-
lis. become cochairmen. ... Ekke K. Schna-
bel joins PolyGram in New York as senior
vice president of legal and business affairs for
PolyGram Record Operations USA. Schnabel was senior vice president of
business affairs for Polydor Inc. .". . Lou Maglia named national sales manager
for Elektra/Asylum Records in Los Angeles. He had been national singles
sales manager. .. . Peter Jay Philbin is now talent acquisition director of West
Coast a&r for Columbia Records in Los Angeles. Philbin was talent acquisi-
tion associate director of West Coast a&r. ... There are changes at ARC, the
American Recording Co.. in Beverly Hills. Maurice Watkins comes in as r&b
promotion national director. He was r&b promotion regional director for 20th
Century-Fox Records. Dee Murray, formerly national secondary AOR promo-
tion coordinator/a&r administrator at Phonogram/Mercury, joins 20th as pop
promotion coordinator. And Leonard O.
Smith comes in as national aritst relations
representative. Formerly, Smith was general
manager of Kalimba Productions. Genevieve
Edwards joins 20th as product research man-
ager. Edwards was administrative assistant
for the group Earth. Wind & Fire. .. . Phono-
gram/Merucry has five new regional promo-
tion managers. Steve Greenberg, formerly
the local promotion manager for Mercury in
New York is now East Coast promotion manager in New York. Gary Triozzi,
previously local promotion manager for Mercury in Miami and Atlanta, as-
sumes the post of Southeast promotion manager in Atlanta. David Bupp is up-
ped to Southwest promotions manager in Dallas. Bupp was local promotion
manager in the Dallas/Houston/New Orleans territory. Steve George is Mid-
west promotion manager in Chicago. George was Cleveland promotion man-
ager. Carolyn Broner takes over as West Coast promotion manager in Los An-
geles. Broner was Los Angeles promotion manager. . . . David Bean is upped to
vice president, director of marketing for Pacific Arts Corp., Inc. Carmel, Calif.
He has been vice president, director of national promotion. ... Buddy Scott,
president of Crossover Enterprises Inc., pro-
motes r&b material for Prelude Records na-
tionally. He is based in New York. ... Bob
Stone moves to Aralos International Records
in Los Angeles as a&r director. He comes
from Larrabee Sound Studios where he was
chief engineer.

Marketing

Ron Douglas, former national accounts
vice president for MCA Distributing Corp.,
is now executive vice president of sales and marketing at Music Stop, Inc. in
Detroit. . . . Norm Leskiw, long-time regional label representative last with TK
Records, joins Independent Regional Service in Cleveland as marketing vice
president for the Shelly Tirk firm. . . . Frank Peters, 15 years with Phonogram/
Mercury as a regional rep in the Midwest and South. now is Cleveland branch
manager for PolyGram Distributing.

Publishing

Dale Tedesco joins Rubicon Music as creative publishing services director.
Tedesco had been with ABC/Dunhill Music.

Related Fields

Bud O’Shea moves to the post of market-
ing vice president for MCA DiscoVision in
Los Angeles. Additionally, O’Shea will play
the principal role in the acquisition, develop-
ment and marketing of video musical pro-
gramming. O’Shea was senior vice president
for Infinity Records. .. . Fred N. Hackendahl
is upped to vice president and general man-
ager for the Home Audio Products Group of
Jensen Sound Laboratories in Schiller Park.,
Il. He was operations vice president. . .. John Kosh is set to direct films and
video for Jon Roseman Productions in Los Angeles. Art director Kosh has
done album designs for the Beatles, Eagles and others. . .. Steve Rosebaugh
takes over as controller for Scott/Sunstorm recording studios in Los Angeles.
He was assistant controller at University Stereo. Also, Moffetta “Muffin” Nel-
son becomes assistant to account executive Kenny Spalding. She was an ad-
ministrative assistant at Butterfly Records. . . . Patrick McEntee comes into the
new post of producer of video products for Sony Video Products Co. in New
York. McEntee was staff producer at Corporate Video Service Co. ... Debra
Towsley moves to the Country Music Assn. in Nashville as assistant to Helen
Farmer in the planning and special projects department. Towsley was with
Grate Dain Productions. . . . Peter Anthony is upped to entertainment director
atthe Aladdin Hotel in Los Vegas. Anthony was assistant entertainment direc-
tor at the Sahara. He replaces Larry Lee who returns to the Tropicana Hotel as
(Continued on page 120)
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Halsey Folds
Thunderbird
Tuisa Agency

By MIKE HYLAND

NASHVILLE-Jim Halsey’s
Thunderbird Agency in Tulsa closed
its doors Thursday (20), with all its
acts being released to find other rep-
resentation.

“In today’s economy, much the
same as it is in the recording indus-
try, the cost in manpower makes it
unfeasible at this time to continue
the operation,” says Halsey. “We
find it important to devote our time
and energy to the parent company
and its roster of artists.”

Halsey initiated the Thunderbird
Agency late last summer with much
fanfare. The concept of the firm was
to work with new artists, building
their careers in cooperation with
each artist’s label.

Some of the artists who have been
released from the Thunderbird ros-
ter include Joe Sun, Freddy Weller,
Randy Barlow, Jacky Ward, Sheila
Andrews, James Talley, John Wesley
Ryles and Ed Bruce. The Thrasher
Brothers, previously represented by
Thunderbird, will be moved to the
parent company.

Notes Halsey: “To break new acts,
it is necessary to have support from
an artist’s record company. Those
funds have been reduced, or in some
cases, have been eliminated.

“Everybody made a strong effort
to make the concept work,” explains
Dianna Pugh, Halsey’s executive
vice president.

“We wanted to bring in talented
people who could move to greater
heights—artists with potential.” says
Pugh. “The parent company simply
did not have the time to devote to
them.”

The Halsey Co. represents Roy
Clark, Jimmy Dean, Jana Jae,
George Jones, George Lindsay, Jody
Miller, Michael Murphey, the Oak
Ridge Boys, Minnie Pearl. Margo
Smith, Jim Stafford, Joe Stampley,
Hank Thompson, Mel Tillis, Buck
Trent and Tammy Wynette.

It has been rumored that there
may also be a cutback of some of the
Halsey acts in the near future.

800 800
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Roundtable Discussion: Richard Gerskonitz, MCA Distributing salesman,

7% :
=%

Miami; Rod Tremblay, regional director, Dallas; John Burns, director of na-

tional sales; and president Al Bergamo, discuss marketing strategy at MCA

Distributing’s recent semi-annual regional meeting in San Juan.

‘Creative Marketing’
MCA Meets’ Target

By ED HARRISON

LOS ANGELES—MCA Distrib-
uting recently concluded semi-
annual regional meetings in Scotts-
dale, Ariz., and San Juan, Puerto
Rico, stressed “creative marketing”
and closer union between promotion

DISCO POOLS
MAY HAVE TO
BUY RECORDS

By RICHARD M. NUSSER

NEW YORK-—Will record pools
and disco DJs who have been denied
service by budget conscious labels
be willing to pay a minimal charge
for disks in order to keep customers
dancing to the latest music?

And will record companies them-
selves agree to such a plan, already
under consideration by at least a
half dozen pools and several labels?

No one seems to have the answer
to those questions, but such a policy
is under active discussion in several
quarters, with details yet to be
worked out. The Salsoul label hopes
to start charging selected pools and
disco DJs for product as early as
June.

West End Records recently began
charging pool members $1.50 per re-
lease, becoming the first label to
adopt the policy.

(Continued on page 94)

Billboard’s
International
Buyer’s Guide

Your global guide to
buying and selling

and sales, according to Al Bergamo,
president of the distribution arm.

By creative marketing, Bergamo
looks to new ways of exposing prod-
uct to the consumer starting at the
local level.

“Instead of a national direction,
we’re attempting to create excite-
ment at the local level so we’re able
to respond to airplay faster.

“The real success of a company is
how it creates hits at the local level
versus an Elton John whois going to
be a national hit. But how many na-
tional hits do you get? We’re creat-
ing for the building acts.” notes Ber-
gamo. “There aren’t any ‘Saturday
Night Fevers’ anymore.”

Bergamo says that as part of the
first day’s workshop presentations,
each branch was assigned the task of
selling a country program to a non-
country account. Each branch was
critiqued on its performance.

Bergamo comments that the exer-
cise was useful in that it gave partici-
pants insights into advertising, pro-
motion, giveaways and other
marketing functions at the retail
level.

Sam Passamano Sr.. executive
vice president of MCA Distributing,
introduced an “oldies” program that
will afford MCA accounts a 10% dis-
count on MCA and ABC oldies.
“We always had a catalog but never
a program,” explains Bergamo.

Passamano spoke about existing
programs including 2,000 titles in
MCA’s midline and twofer series.

The broadening of MCA Distrib-
uting’s range of products, includ-
ing videodisk and videocassettes as
well as Putnam books was a major
topic of discussion.

Bergamo announced that MCA
will be increasing distribution of its
videodisk from eight to 40 cities by
the end of the year. The initial 24
videocassette titles, all films ranging
from classics like “Animal Crackers”
to “The Deer Hunter” will be mar-
keted starting April 15.

Bergamo also announced the for-
mation of MCA Video Cassette. Inc.
to handle the creative end of video-
cassette marketing. Currently based
in New York under the guidance of
Eugene Giaquinto, MCA Video
Cassette. Inc. will move to Los An-
geles in July.

MCA Distributing is hiring sales-

(Continued on page 116)
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LOS ANGELES—One-time tape
pirate David L. Heilman is seeking
appointment of a special prosecutor
to determine if the Justice Dept. ille-
gally permitted Recording Industry
Assn. of America attorneys to study
grand jury documents without a fed-
eral court order.

In a complaint filed in the U.S.
District Court in Chicago, Heilman,
who operated E.C. Tape Co. of Mil-
waukee, which duplicated without
authorization collections of oldies
for primarily direct mail marketing,
singles out U.S. Attorney General
Benjamin Civiletti as a defendant.

Heilman’s pleading alleges the de-
fendant didn’t follow through by in-
vestigating a September 1979 Heil-
man charge that RIAA attorneys,
Richard Florsheim and Ronald
Piette, were allowed to peruse sub-

“PIRATE GOES TO COURT BT

Heilman Complaint
Shoots At Civiletti

By JOHN SIPPEL

B

N

e

|
poenaed New York grand jury
documents from the Mt. Green-
wood, Chicago, bank.

Justice Dept. attorney Andrew
Reich, Heilman contends, stated the
department would not file the re-
quired memorandum to investigate
Heilman’s charges and also stated
Heilman’s charges were not “spe-
cific.”

Prior to Reich’s decision, Heilman
claims he had written Civiletti and
representatives of the Ethics In Gov-
ernment division, alleging the re-
lease of the grand jury documents
for use in a civil suit by third parties

"was a payoff to the record industry

for raising election funds for Presi-
dent Carter’s election both as
Georgia governor and as president.

The Heilman suit is pending be-
fore Judge George Leighton.

Mercury Wins $6.7 Million
In Another Heilman Action

NEW YORK-A total of
$6.740,728 has been fixed by Judge
Michael Barron of Milwaukee
County Circuit court in a piracy
class action civil suit brought by
Mercury Records Productions
against convicted tape pirate David
Heilman.

In a written decision supplement-
ing an oral decision rendered Dec.
21, 1979, the court admitted some
mathematical errors, and ruled that
additional expenses incurred by the
defendants should not be used to
offset gross receipts.

The judge ruled that the plaintiffs
were entitled to a compensatory
judgment of $2,946.859 against Eco-
nomic Consultants Inc./E-C Tape
Service, Heilman’s company, and
$2.793.868 against Heilman himself,
as well as $500.000 in punitive dam-
ages against both the corporation
and Heilman.

“While the court does not intend
to review all the evidence nor restate
what was said on the oral decision,
some of the factors are the enormous
gross receipts realized in a short pe-
riod of time and the flagrant conduct
of the defendants in the continual
violations of the injunctive order
during the trial with utilization of
pseudo names, post office boxes and
out of state bank accounts to dis-
guise defendants’ operations since
the issuance of the injunctive order

PVC PRICE
SOARING 6%

NEW YORK-The second price
increase since January for PVC is ex-
pected to take place April 1.

Major suppliers of PVC have in-
formed pressing accounts of a 6% in-
crease, which translates to a 2% cents
hike on a pound of the mix. This will
bring the new price-per-pound to
444 cents. One major supplier,
Stouffer, is lifting its per-pound
price by 3%.

In January, a 5% price hike was
instituted by the PVC industry.

One presser says the new round of
increases comes as a “shock.” It's too
soon to know the how-why-and-
what of increases that will be passed
on to our accounts, but one way or
another we’re going to have to raise
our prices. It’s frightening.”

in October of 1974, reads the
judge’s decision.

“These acts demean the court’s or-
der and frustrate the legitimate busi-
ness interests of plaintiffs. This
wanton and conscious disregard for
the integrity of the court and plain-
tiffs’ rights must be sufficiently high
to deter others from making a ‘fast
buck’ in record piracy.”

$8 Million Haul
On Long Island

NEW YORK-Three record
presses, thousands of allegedly
counterfeit and bootleg albums, la-
bels, lacquers and metal parts were
seized in raids Tuesday (18) con-
ducted by the Suffolk County Police
Dept. on Long Island. Police value
the haul at $8 million.

Arrested during the two raids
were Michael Rascio, principal of
M&R Records pressing plant in
Wyandanch, N.Y.. and Edward
Chapara. The two were arraigned
and released on bail.

Also raided was the Madcare fab-
ricating plant in Deer Park. where
hundreds of jackets were seized.

The M&R raid turned up both al-
legedly counterfeit and allegedly
bootleg LPs including picture disks
by Paul McCartney, Led Zeppelin
and Blondie. Other product seized
included titles released by CBS,
WEA, PolyGram and MCA.

A grand jury has been convened
to investigate counterfeiting in Suf-
folk County, and more arrests are
expected.

Two days after the raids, a search
of a nearby warehouse uncovered an
estimated 200,000 more allegedly
counterfeit records and masters, de-
scribed as being stacked in “two rows
of boxes. two deep. nose high and 50
feet long.” A trailer was also seized
during the raids, containing raw ma-
terials.

According to Art Penny. spokes-
man for Suffolk County District at-
torney Patrick Henry, the new haul
was worth more than $4 million. The
entire operation was conducted by
the local authorities who are now co-
operating with the FBI in the federal
government’s own battle against
tape and record piracy.
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THEIR NEW LIVE DOUBLE ALBUM

Sides 1 & 2 recorded in Australia with the Produced by LITTLE RIVER BAND &

Adelaide Symphony Orchestra conducted by David Measham. ERN ROSE.

Sides 3 & 4 recorded in the United States. Management: Glenn Wheatley
Csactol
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MCA-3225

THE TEMPERATURE I3 RISING...
IT'3 0UT OF CONTROL
DON'T TURN IT DOWN -

TURN-{T-UP!

A SIZZLING NEW GROUP
FEATURING THEIR FIRST SINGLE FROM THEIR DEBUT ALBUM

“BABY, (THIS LOVE THAT WE'VE FOUND)
w A E AT s

 ARISING TEMPERATURE
WAS NEVER S0 WELGOME.

ALBUM PRODUCED BY TOM SAVIAND & DAVID WOLFERT FOR THE ENTERTAINMENT COMPANY o=
EXECUTIVE PRODUCERS GARY KLEIN AND CHARLES KOPPELMAN

.MCA RECORDS
©1980 MCA Records, Inc.
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== BUYS OUT CASABLANCA s

. PolyGram Insures |
. Home Video Base |

NEW YORK-—-The new jointly-
owned PolyGram Pictures operation
will afford to PolyGram direct ac-
cess in the U.S. to videotape and
videodisc programming in the arcas
of film, television and theatre.

The company’s new entertain-
ment wing, basically absorbing the
visual production interests of Casa-
blanca Record & FilmWorks and to
be headed by the latter’s Peter Gu-
ber, is jointly owned by PolyGram
and Guber and represents, accord-
ing to Coen Sollevold president of
the PolyGram Group, a “nine-figure
vote of confidence.”

Although PolyGram has not re-
vealed its home entertainment video
plans, it’s known that the global en-
tity is stockpiling certain visual pro-
ductions involving various musical
productions.

In addition, Willem Zalsman.
chief of PolyGram’s video interests,
has returned to his homebase in
Baarn armed with a PolyGram-com-
missioned feasibility study of video
programming potential in the U.S.

Along with Siemans A.G. of West
Germany, N.V. Philips of Hol-
land is a partner in the PolyGram
Group. Philips, of course, has devel-
oped an optical videodisk system,

Agents Are Probed

LOS ANGELES—“The World Of
The Agent” is the topic for a UCLA
Extension program April 12 coordi-
nated by Ben Bernstein of Regency
Artists Ltd. Invited speakers include
Paul Wasserman. publicist at Maho-
ney-Wasserman; Charles H. Stern,
commercial agent; Peter Grosslight.
vice president of Regency Artists;
Mike Gardner, manager at BNB
Management plus representatives of
the film community.

now available on a market-by-mar-
ket basis in the U.S. through Magna-
VOX.

Additionally, software product,
known as DiscoVision, is a joint-
venture here between Philips and
MCA, Inc,, and a further tie-in re-
sults from reports that Universal Pic-
tures, an MCA company, will dis-
tribute film projects here by
PolyGram Pictures.

While Guber himself has previ-
ously expressed some reservations
on the viability of prerecorded video
programming, a spokesman for
Casablanca indicates that although
no specific timetable has been deter-
mined for video product, the new
company is reaching for “a position
of leadership™ in all areas affecting
its product.

In addition to Guber. chairman of
PolyGram Pictures, Gordon Stul-
berg, formerly president of 20th
Century-Fox Film Corp: und now a
senior partner in the Los Angeles-
based law firm of Mitchell Silber-
berg Knupp. has been named presi-
dent and chief operating officer of
the new PolyGram unit, which also
entails book publishing.

The film section of this company
is headed by president William Ten-
nant.

PolyGram which had a 50% inter-
est in Casablanca Records until its
buyout of Neil Bogart, continues to
operate the label, although it will
henceforth be known as Casablanca
Records.

PolyGram Pictures projects in-
clude about eight films a year,
among them John Frankenheimer’s
$10 million dollar production, “Pur-
suit,” and about six hours of tele-
vision programming now in produc-
tion, including two one-hour
specials, “Mysteries Of The Deep.”
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1982 CBS
Software
Video Goal

By PAUL GREIN

LOS ANGELES—Cy Leslie. head
of CBS Video Enterprises Division,
expects to go on iine manufacturing
commercial video software in 1982
and is committed to making the divi-
sion profitable by the following
year.

Leslie made his comments at a
meeting with security analysts at
CBS Television City March 12, also
attended by Walter Yetnikoff, presi-
dent of the CBS Records Group.
The two agreed that the manufac-
turing technology, distribution sys-
tem and mail-order operation em-
ployed now by CBS Records will
have useful applications in video,
easing the firm’s entry into the new
field.

Records and video will have other
ties as well. Noted Leslie: I suspect
50% of the video business will be
with record artists working in a new
medium.” The executive added that
he envisions the day when video and
audio disks of the same project are
released simultaneously, but admits
that’s “way off.”

Yetnikoft said that to the best of
his knowledge, CBS is the only firm
which has entrusted the video oper-
ation to its record division. “I asked
for it.” Yetnikoff noted, “because I
thought it fit here better than any
other part of CBS.

“Many of our (record) artists are

(Continued on page 86)

Sony’s Earnings
Leap In Quarter

TOKYO—Sony Corp. indicates
that consolidated ecarnings rose
342.6% in the first quarter which
ended Jan. 31. 1980. over the year
before, based on a 47.6% increase in
sales.

Consolidated net sales for the first
quarter rose to $898.631.000, an in-
crease of 47.6% over the
$608.668.000 amount from the same
period last year. Consolidated oper-
ating income for the first quarter
rose to $157,899.000. an increase of
154.6% over the $62.016.000 amount
for the identical period last year.

Consolidated net income for the
first quarter rose to $79.057.000, an
increase of 342.6% compared with
the consolidated net income of

$17.862.000 for the same period last.

year.

Earnings per despositary share,
which represents one share of com-
mon stock, were 37 cents compared
with 20 cents for the same period a
year ago.

Overseas sales for the first quarter
increased 69.9% and accounted for
65.7% of nct sales, and domestic
sales for the first quarter increased
18% and accounted for 34.3% of net
sales.

Sales of videotape recorders for
the first quarter increased 81.4% and
accounted for 21.1% of net sales.
Sales of all television sets increased
42.7% and accounted for 28.8% of
net sales. Sales of tape recorders and
radios increases 40.4% and ac-
counted for 15.1% of net sales.

Sales of audio equipment in-
creased 20.6% and accounted for
11% of net sales. Sales of other prod-
ucts incréased 49.6% and accounted
for 24% of net sales.

Sony attributes the record gains to
positive reception of its product
lines, particularly video equipment;
further strengthening of worldwide

(Continued on page 10)
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As of closing, March 20, 1980

1980
High  Low NAME
1% % Altec Corp.
39 29% ABC
36Y2 28  American Can
28% 19 Ampex
6 2% Automatic Radio
55 44% CBS
36% 28% Columbia Pictures
8% 4% CraigCorp.
48'% 41%: Disney, Walt
3% 2% EMI
12 8% Filmways, Inc.
22% 16% Gulf + Western
12% 8% Handleman
37% 33% Harrah's
9 6 K-tel
30 25% Matsushita Electronics
57% 47% MCA
19% 13 Memorex
54% 46% 3M
63% 46'% Motorola
30% 24% North America Philips
17% 13% Pioneer Electronics
25% 20% RCA
T% 6 Sony
33% 22 Storer Broadcasting
5% 3% Superscope
35% 27% TaftBroadcasting
19% 14% Transamerica
53 40 20th Century-Fox
57% 46 Warner Communications
OVERTHE P-E Sales Bid Ask
COUNTER
Abkco - 1 1% 2%
Data
Packaging 4 8 6% 7%
Electrosound
Group 4 17 4% 5%
First Artists
Prod. 19 28 3% 4

P-E (153:;’) High Low Close Change
17 58 1% 1 1 Unch.
5 592 &0 29, 29% - %
4 100 28% 28 28 - %
12 328 5% 24% 25 + %
- 2 3% 3% 3% - %
6 366 45% 45 45 - %
8 175 30% 32 32 + 1%
15 25 5% 4% 4% Unch.
12 176 &3% 42% 42% - %
— - - - 3 Unch.
8 76 9% 9% 9% - %
4 694 18% 18% 18% - %
5 7 9% 8% % Unch.
16 - - - 3% Unch.
5 6 6% 6Y% 6% Unch.
8 - - - 26 Unch.
8 132 «8% 47% 48% Unch.

3 195 13% 13 13% - %
9 489 4B% 47% 4T% Unch.
1 786 52% - 52 52% - %
4 37 25% 24 24% - %
8 1 14%  14%  14% - %
6 855 20% 20% 20% - %
it 640 T 7 ™% + %
9 104  26% 25% 25% - %
- 35 4% 4% 4% - %
8 65 29% 28% 28% - %
4 335 15% 14% 15 - %
6 23 42  42% 42% - %

10 282 52% S51%  52% + 1
OVER THE P-E Sales Bid Ask
COUNTER

Integrity Ent. - 5 % 1%
Koss Corp. 8 16 5% 5%
Kustom Elec 8 - 1 1%
M. Josephson 5 1 9% 10%
Orrox Corp. 17 36 % 7%
Recoton 3 - % 1%
Schwartz Bros. 5 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suit2 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchangs, Inc.

Handleman’s Sales And Net Decline

NEW. YORK-Handleman Co.
net sales and earnings for the third
quarter ending Jan. 26 registered de-
clines for the large rackjobber.

The company also reported a
downturn in net sales and income
for the nine-month period ended
Jan. 26.

In third quarter results, sales de-
clined to $55.955.000 from
$69.077.000 in a similar period in
1979. while earnings came to
$2.268,000. compared to $3.741.000
a year before. Net earnings per share
came to 51" cents compared to 84
cents in the previous third quarter.

For the nine-month period, sales

reached $152.841,000 compared to
$186.431.000 in the previous similar
period. Net earnings came to
$7.115.000 compared to $9.816.000.
Net earnings per share for the new
nine-month period was $1.60. com-
pared to $2.21 a year before.

The company also notes that dur-
ing the second quarter this fiscal
year the company sold its wholesale
magazine division, the sale resulting
in pre-tax income of $1,800.000 or
23 cents.per share of net earnings. In
the second quarter of last year, the
company also sold properties which
resulted in pre-tax income of
$1.300.000 or 21 cents per share.
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Breaking Everywhere!
‘““Rappin’ & Rockin’
the House’’
by
Funky Four
Plus One More

‘“‘Super Rappin’ ”’
by

Grand Master Flash
& The Furious Filve

Enjoy Records

611 W. 125th St., NYC 10027
(212) 662-2230
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JONN DENVER
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CUSTGM AND STOCK DIVIDER CARDS
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GOPHER PRODUCTS CORP.

BOX 1812, CARSON CITY, NV, 89701
702 - 882 - 9333

NortH ATLANTIC:’

Freight Forwarders, Inc.

-

IATA Approved
Air Cargo Agents
and

Consolidators

SPECIALISTS IN AIR EXPORTS OF
PHONOGRAPH RECORDS
PICKUP AND EXPORT SAME DAY

Daily Allocations with Major Airlines to:
EUROPE -+ ASIA - SOUTH AMERICA * AFRICA
All Cargo Fully Insured By Lloyd's

115-15 Sutphin Blvd., Jamaica, N.Y. 11436 (212) 322-3230
TELEX NOS. W.U. 876631 NAFF - RCA 230638 NAFF
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WB OK s Whitfield To Work QOutside

By JEAN WILLIAMS

LOS ANGELES—Now that
Whitfield Records and Warner Bros.
have renegouated a distribution
pact. Norman Whitfield the label
president is free to work with artists
on other labels.

“Contrary to what most people
believe, this is not a new distribution
agreement,” says Whitfield. “A con-
tract was renegotiated for the year
remaining on the original deal. New
conditions were what we both
wanted.

“There were things that | desired
and things Warner Bros. wanted. It
took five months to work out, but we
are now at a point where we agree.

“We were having problems in the
promotion area. Our promotion de-
partment was not working in con-
junction with Warner Bros. This ob-
viously caused problems.

“When it got to the point where
we realized it was a major factor, my
general
Whitfield Records) Harry Reynolds
worked it out with Warner Bros. The
new agrecment calls for us to give up

manager/counsel (of

our promotion department.”
Whitficld notes that in exchange
tor giving up his promotion wing. *I
negotiated my freedom.
“Therefore,”™ he continues, “al-
though I have an exclusive deal with
Warner Bros.. 1 am personally no
longer exclusive with the company.”
Whitfield explains that the per-
sonal release frees him to produce

any act on any label. “This is one of

the most important things to me.”
says he, who catapulted the Tempta-
tions among other acts to fame.

“Bringing Harry Reynolds into
the company allows me to give up
the administrative end of the busi-
ness and devote more time to the cre-
ative side.”

Whitfield admits his label has
gone through “tremendous growing
pains.” Reynolds intimates he is
coordinating and tightening all de-
partments--not by releasing staffers
but by strengthening the company’s
lines of communications.

As for the label's artist roster. Rose
Royce, its biggest act, may be mov-

ing over to Warner Bros. although
Whitficld will continue working
with the group.

There arc seven acts signed to
Whitfield, including Jr. Walker, Un-

DRG Bags Rights

To Cohen Musical

NEW YORK-DRG Records
plans to record the original Broad-
way caster of “A Day In Hollywood,
A Night In The Ukraine.”

The Alexander H. Cohen produc-

tion, which ended its run in London -

recently, is a spoof of "30s musicals
with 16 new songs by Dick Vos-
burgh (book and lyrics) and Frank
Lazarus and 16 evergreens of the pe-
riod. Director-choreographer is
Tommy Tune. The show opens May
I at the Golden Theatre here after a
run in Baltimore and previews at the
Golden starting April 26.

Label chief Hugh Fordin says
he’ll record the show May 4 and will
market the package as a double-LP
set.

disputed Truth. Spyder Turner.
Bosom Baby. Mammatappee and
Masterpiece.

In addition to working with his
groups. Whitfield says he is in the
process of negotiating outside deals.

Now that he can devote more time
lo creating music, he says he will be
going heavily into movie sound-
tracks. The company has had one
soundtrack, “Carwash,” which was
successful.

He also has the time to devote to
what he calls “my in-house school
for writers and producers.”
Whitfield, who has been composing
and producing for more than two
decades, says he is teaching mem-
bers of his groups to write their own
material as well as tunes for other
artists.

Masterpiece. a Temptations clone
at the veteran group’s peak. wrote
SIX tunes on its upcoming LP, “The
Girl’s Alright With Me.”

Whitfield says his company will
give Warner Bros. “four or five” LPs
a year.

AMERICA'S “f/kS TFAMILY”

TAPE & /I(' C [SSOR/[S
ca

MALLORY

DURACELL

Available From

@TDK

AMERICA'S LEADING DISTRIBUTOR

0
TAPE & ACCESSORIES
A. I. Resentihel Brrociotes,..

24-Hour Freight-Paid Service )
FOR TOLL-FREE ORDERING CALL (800) 523-2472 ta cacL coiLecn
SEND FOR FREE CATALOG (DEALERS ONLY)
A 18974/(215)441-8900

Dept A 1035 Louis Drive/warminster.

RECORDING TAPE (AUDIO & VIDEO) ® RECORD & TAPE CARE PRODUCTS AND ACCESSORIES’ ®

CARTRIDGES & STYLI ® CARRYING CASES &8 HOME STORAGE UNITS @
BATTERIES @ HEADPHONES @ AUDIO ACCESSORIES
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RIAA’s
PR Sells
History

NEW YORK—The Record Indus-
try Assn. of America will offer an in-
dustry “sourcebook™ later this year.

In addition. the trade group has
endorsed a fall television special
built on the theme of 100 years of
recording uactivity.

Both moves were recommenda-
tions made by the recently estab-
lished RIAA public relations com-
mittee and approved by the
association’s board of directors.

The sourcebook, a compendium
of industry facts, figures and history,
will have a format that will enable
simple annual updating as new in-
dustry developments arise. It will be
published in sections.

The project has its own subcom-
mittee headed by Stu Segal of the
PolyGram Corp. and the RIAA staff
including Stephen Traiman. execu-
tive director. Also. there’ll be input
from other members of the public
relations committee and an outside
writer will provide some narrative as
editor.

The concept for the tv show was
proposed 1o by Bruce Cohn Produc-
tions and presented by Dick Lippin
of Stone Associates. cochairman of
the tv subcommittee. Once 4 sponsor
is named. the project will be sold to
onc of the networks.

According to Traiman. RIAA has
no financial stake in the show. but
has agreed to provide archival mate-
rial.

Traiman. however. does not dis-
miss possible financial involvement
in future projects.

In other developments. Mike
Gormley of A&M Records and Stu
Segal have been elected cochairman
of the public relations committee;
Herb Helman of RCA Records has
been elected cochairman of the tech-
nology subcommittee, along with
Dennis Fine of Arista Records.

The tv subcommittee, with co-
chairman Lippin and Bob Levinson
of Levinson Associates will actively
work on screening proposals, and
has been expanded to include
Gormley, Helman. Fine, Lauric Stein-
berg of CBS Records, Sherrie Levy
of Phonogram/Mercury and publi-
cists Mort Wax and Carol Ross.

Other active subcommittees in-
clude financial media. with cochair-
men Bob Altshuler of CBS Records,
and Bob Rolontz, Warner Commu-
nications; film. Norm Winter, Nor-
man Winter Associates and govern-
ment relations, chaired by Stan
Gortikov. RIAA president.

New Florida Dealer

NEW YORK-—-A new retail oper-
ation. Happy Note West. has been
opened in Fort Myers, Fla., by Dick
Fitzsimmons, formerly regional
marketing director of Arista Rec-
ords.

Servicing customers in the Fort
Myers-Cape Coral area, the 2.000
square foot unit carries a full line of
pop-rock-country product. A video
tape section is also being organized.

The location is 3773 Cleveland
Ave.

Sony Earnings

® Continued from page 9

sales and production networks, and

favorable exchange rates.
According to the firm, if the yen/

dollar exchange rate does not fluc-

tuate wildly, sales and net income

for fiscal 1980 arc expected to attain

record highs.

o
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IF YOU THINK DIGITAL IS JUST AROUND THE CORNER,
YOU'RE ALREADY A STEP BEHIND. et oo o e it

the impression that it won't be zvailable until then.

There are. however, some nozable exceptions to that
philosophy. Like A & M Records Warner Bros. Records. Recor
Plant, Westlake Audio, Audio-Yiceo Rents and Sound 80. “ou
see, thev've all installed the m.li-track digital svstem tha's

- available right now.

3M's 32-track Digital Mastering Svstem.

The reasons are obvious. Because digital captures all tre
pure, full-range highs and lows and surrounds them witt
clean, no-hiss silence. The result is transparent, distortior -fre=
sound itself. Whether it's the first generation or the twentith.

But there’s one other reasor why so many outstanding
studios are using 3M's Digital *lzstering Svstem for the e tire
recording process.

They like to stay a step ahead.

For more information, write: Digital Mastering/3M.
Building 223-55/3M Center, St. P4ul, MN 55101,

3M DIGITAL MASTERING, WE DIDN'T INVENT SGUND. JUST THE PUREST WAY TO RECREATE IT.
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THE BEATLES RARITIES

Fi

BOB SEGER / Against The Wind LITTLE RIVER BAND “LIVE" / Backstage Pass THE BEATLES / Rarities RED RIDER / Don't Fight It
S00-12041 » 8XQ0-12041 * 4X00-12041 SWBK-12061 » 8XWB-12061 » 4XwB-12061 SHAL-12060 * 8XA-12060 * 4XA-12060 $T-12028 » 8XT-12028 * 4XT-12028

Beﬁl Nielsen Chapman NANCY WILSON TAKE VY LOVE

HEARING o8 1T FIRSTY

BILLY "CRASH™ CRADDOCK / Changes JAVAROO / Out! BETH NIELSEN CHAPMAN / Hearing It First NANCY WILSON / Take My Love
ST-12054 » 8XT-12054 » 4XT-12054 ST-12052 - 8XT¥-12052 + 4X¥-12052 S$T-12050 » 8XT-12050 + 4XT-12050 $T-12055 » BXT. 55 » 4XT-12055

3

GRANT GREEN

B
- »
THOM PACE / Maybe DIANE PFEIFER LEE MORGAN / Taru GRANT GREEN / Nigeria
$T-12053 + 8XT-12053 + 4XT-12053 ST-12046 + 8XT-12046 + 4XT-12046 LT-1031 + BLT-1031 ¢ 4LT-1031 LT-1032 + BLT-1032 ¢ 4LT-1032
Bue Note B Note
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CRYSTAL

GAYLE

FAVORITES

e}

KENNY ROGERS / Gideon EARL KL®GH / Drean Come True CRYSTAL GAYLE / Favorites CRISTY LANE
LOO-1035 * BLOO-1035 * 4LOO-1035 LT-1026 - BLT-1026 = 4LT-1026 LOO-1034 « 8LOO-1034 « 4LOO-1034 LT-1023 « BLT-1923 « 4LT-1423

M_‘m s, Im&l

ERESTE mcomos

KITTYHAY K KWICK
SW-17029 - BXW-1702% + 4XW-17029 SW-17025 + 8XW-17025 * 4XW-17025
.

AMERICA AMEAICA

CLAUDE BOLLKG: CONCERIO

FOR CLASSIC GUITAR AMD JAZZ PIAMO
ANGEL ROMERO - GEORGE SHEARNNG
SHELLY MAANE - RAY DROWN

. . ’ -
b b A e
k .‘( o, i
ANGEL ROMERO * GEORGE SHEARING / Bolling Concerto fce Classic

Guitar & Jazz Piano
DS-37327 (Digital)

X

Angel

FRANGK PU%IRGE[

CONDUGT

GERARD SCHWARZ

RANSOM WILSON / Bach, Telemann: Flute Suites FRANCK POURCEL / A Digital Corcert

DS-37330 (Digital) DS-37751 (Digital)
Argel Angel

@© 1980 CAPI“OL RECORDS, INC.

'UA’’ TRADEMARK AND TRADE NAME USED BY LIBERTY/UNITED RECORDS, INC. UNDER LICENSE
FROM UNITED ARTISTS CORPORATION, AN UNAFFILIATED COMPANY.
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li The Single CHE 2414
@US . i i cHR 1230
Records M'and Tapes
Managemenu/Cirection: Rick Newman.
Produced by Mik2 Chapman and Peter Coleman.
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General News

FOR VIDEODISK

RCA Mapping
‘Biggest Ever’
Exploitation

By ALAN PENCHANSKY

CHICAGO—RCA’s  consumer
electronics division has given the job
of mapping advertising strategy for
the 1981 videodisk system launch to
Chicago’s Leo Burnett agency.

The campaign will be the largest
in the history of RCA consumer
product advertising and promotion,
it was announced here Wednesday
(20) by Jack Sauter, division vice
president.

In announcing the Burnett ap-
pointment, Sauter says plans for an
early 1981 launch of the capacitance
videodisk system have not been af-
fected by the downturn of the econ-
omy. He notes that conventional tv
sales in the opening months of 1980
have been at impressive industry
levels. '

RCA’s videodisk system is ex-
pected 1o be priced at $500. below
the cost of the Philips-MCA Magna-
Vision optical videodisk player. Un-
like MagnaVision, with its market
by market roll out, the RCA system
will have a national introduction.
Sauter told a press conference at the
Hyatt-Regency Hotel.

Videodisk player and software—
disks are expected to sell for between
$15 and $20—in the initial phase of
marketing will be advertised and
promoted as a system. Plans call for
radio/tv outlets to handle software
in this phase. with greater involve-
ment of software specialty dealers
farther along. reporters were told.

“Software will be merchandised
separately after the system has been
introduced to the consumer.” Sauter
explains. The videodisk software di-
vision will make separate announce-
ment of its advertising plans. it was
disclosed here.

No budget for the campaign was
revealed, but Sauter says the media
blitz could begin slightly ahcad of
actual product introduction. RCA
distributors may begin receiving

(Continued on page 16)

RS0 Claiming It
Can Detect Disks
By Counterfeiters

By ED HARRISON

LOS ANGELES—RSO Records’
implementation of an additional
chemical treatment process. invis-
ible to the naked cye. allows the la-
bel to readily detect if its product is
counterfeit whether it be in-store, in
racks or in returns.

RSO president Al Coury says that
although the method isn’t foolproof,
it should discourage counterfeiters
away from RSO product.

“Counterfeiters are aware we're
doing something that might present
a problem 1o them,” says Coury.
“Their customers are probably even
more aware and don’t want to be
subjected to the FBl or RIAA should
they comc into their stores.

“We're hoping that illegal ac-
counts will become afraid of RSO
product.”

According to FBI and RIAA in-
vestigators, Coury notes, it is csti-
mated that RSO alone lost between
$30-3$50 million in the last two years
to counterfeiters. Most popular
product has been by the Bee Gees.
Andy Gibb. Eric Clapton, “Satur-

(Continued on page 116)
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TALL ORDER—Atlanta Hawks Wayne “Tree" Rollins, 7 foot 1 inch, is on hand

at the opening of Turtle Records’ all cutout section within the Atlanta store.

The section is called the Stacks and consists of 2,100 square feet of jazz, clas-
sical, imports, pop, soul and collectors cutout LPs.

INCLUDES ARIOLA RECORDS

Bertelsmann Posts
$190 Million Sales

By WOLFGANG SPAHR

MUNICH-The music. film and
television division of the giant Ber-
telsmann AG conglomerate, which
includes Ariola Records. notched
$190 million (371.7 million Deutsch
Marks) in sales in 1978-79—-an in-
crease of 15.2% over the previous
year.

Turnover for the whole group was
up 14.9% at $2.2 billion (3.98 billion
DM) for the year ¢nded June 1979.
Estimated turnover for 1979-80 is
$2.4 billion.

These figures are revealed in the
annual report of the group, and arc
described by management as “satis-
factory.”

Commenting on the performance
of the music, film and tv division
which he heads, Monti Lucftner says
the results had to be scen in the con-
text of a certain business stagnation
around the world.

“In some markets. there has been
a decline in sales of recordings as a
result of change in the buying habits
of young consumers brought about
by the general state of the economy.
Additionally. new releases expected
from superstars did not appear. At

the same time, the musical tastes of

the young generation seemed to be
changing.”

Lucftner says that home taping
continucs to have a depressing effect
on sales and record piracy was still a
threat, despite a number of crack-
downs on the criminals involved.
However. he is encouraged to sec an
upswing in music sales in the past
few months. “A new wavce of music
scems to be bringing new sales suc-
cesses.” he says.

Ariola has been engaged in the
process of international expansion
by augmenting its existing operating

companies, by the acquisition of
Arista and by the establishment of

new affiliates. the latest of which is a
Brazilian company.

“We have extended agreements
with our licensees in other South
American countries and have devel-
oped good business tics with coun-
tries in the Eastern bloc, mostly in-
volving classical repertoire,” says

Lucfiner. He adds that the divi-
sion’s main emphasis is (0 maintain

close contact with the creators of

music, the artists and the producers.
“We believe in giving talented
people the opportunity 1o establish
production groups or small produc-
tion companies. Small creative units
like this have proved 1o be the key to
our domestic and international suc-
cesses in the past year.” Lucftner
says.

Turning to the German markel,
Lucfiner says Ariola has increased
its domestic turnover by 25% in
1978/79 and continucs to enjoy a
strong position in the home market
under the direction of Friedel
Schmidt.

Improvements of foreign sales is
better than expected with total
group record revenues from over-
scas increasing by 35%. “In some
countrics. there were unusual mar-
ket developments. In Switzerland.
for example. the price of singles
dropped by 10% duc to direct im-
ports. Yet Ariola Zurich was able to
improve its market share.”

Lucftner says that the group plans
o sign a large roster of domestic art-
ists in France—Europe’s second larg-
est market—but there has been ex-
cellent results from Benelux and
Mexico. The U.K. company was de-
veloping some unknown young art-
ists with potential and in the US.
with the strength of Arista. the group
has a good foothold which not only
generated healthy U.S. sales, but
also providcs excellent repertoire for
the Ariola companies around the
world.

Referring to the music publishing
division, Lueftner notes that the In-
terworld music group. now in its scc-
ond year, is posting revenues ahead
of budget and in the German speak-
ing countrics UFA has strengthened
its already sound position.

Lueftner says after a period of
consolidation. Ariola-Eurodisc will
continue its international expansion
and will eventually be setting up af-
filiates in Canada. Japan and Aus-
tralia.

www americanradiohistorv com

LOS ANGELES -“There’s a
need for tresh product for the
television market.” says Bob
Morgan. the Los Angeles-based
producer for Canada’s Ahead
Records which is now secking
original material for its tv mar-
keted albums. “They’ve scraped
bare the closets of the record
companies.”

Ahcad is beginning to market
3 in the U.S.. via tv mail-order two
albums of new material. They are
Al Hirt’s “30 Greatest Trumpet
Hits Of All Time” and Bobby
Vinton’s “100 Memories.”

Morgan produced both al-
bums and is responsible for find-
ing MOR artists who have a
name and reputation but are no
longer considered viable com-
mercial successes by other record
labels.

“Traditional record companies
aren’t interested in this type of
material,” continues Morgan.
“But there's a big audience out
there for MOR product. Record
companies no longer make any
real attempt to scll to this au-
dience.”

Morgan has produced two pre-
vious projects for Ahead, “30 Ha-
waitan Favorites” by Don Ho
and “Party Music” by Bobby
Vinton. “The Don Ho package
has done over 200,000 units in

o S

PSSP

«~«SELLS LPs ON TV

Ahead Of Canada
Revives Old Talent

terial. “In the future. we may
broaden out and use more pro- ¢
ducers™ Morgan says. He will
work in New York and Nash-
ville, in addition to Los Angeles.

Marketing is done on a city to
city and regional basis.

The firm goes first with a re-
gion that the artist has done well
in previously. “For example. for
some reason. Don Ho has done
better in colder climates,” Mor-
gan says.

“The advantage of these types
of packages is that you can sell it
in Boston this month and in Min-
neapolis six months from now.
You can see how it’s doing and
change some things.” é

The wording on the upcoming
Vinton jacket is being changed
slightly to clarify what is in the Z
package.

Though the artists sought are,
according to Morgan, “people
who have had success but are
getting out of record deals or are
out of record deals.” some aren’t
enthused to do an album with
Ahead.

“Artists think it’s a step down
to he marketed through tele-
vision, but I'm interested in al-

ternative ways of marketing.” &

notes Morgan. “I'm looking at
other ways to market such as

8 Canada. Between the U.S. and  through subscription lists.”
# Canada. the Vinton album sold Morgan continucs as a pro- :
500,000 copies,” states Morgan. ducer with the Los Angeles-
Morgan so far is the only pro-  based production firm of Mi-
ducer Ahcad has fororiginal ma-  chael Remme, Inc.
va" A s g A A o

PRINT DIRECT
ALBUM JACKETS

Short Runs
Low Prices

H.R.C. Printing

P.O. Box 1152—B
Mechanicsburg,Pa.17055
(717) 766-0943
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Lee Myles Assoc., Tnc.

’A 160EAST 56th St.DeptX
&

NEW YORK, N.Y. 1002%

Supplying the graphic needs of the record industry since 1952,

you’re

ford
we

of-the art

the world, and feature on-location editing. To go digital

’ digital recording services anywhere in

ready

B B m Ve provide state-

on your next project, call us collect at (215) 782-1002.

r.%dv

15

qyvo8711Ig 0861 ‘62 HOHVYIN

Digital Recording Systems Co., Inc., Elkins Park, Pennsylvania 19117


www.americanradiohistory.com

16

MARCH 29, 1980 BILLBOARD

General News

BIRTHDAY PARTY—Atco Records president Doug Morris, left, chats with art-
ist Gary Numan and Atlantic Records chairman Ahmet Ertegun during a party
celebrating Numan's birthday in Los Angeles recently.

FROM ALL RECORD DIST.

Do you buy your records
from the best one-stop
in AMERICA?

ALL RECORD DISTRIBUTORS SAYS, " TRY US--
20YRS. OF SERVICE PROVES WE’RE THE BEST.”

HERE'S A S8AMPLE OF OUR DEALS:

“JACKRABBIT SLIM” 389

STEVE FORBERT

BETTE MIDLER “THE ROSE”

PAT METHENY “AMERICAN GARAGE”

THE KNACK “LITTLE GIRL”

TOM PETTY “DAM THE TORPEDOES” 49
JEFFERSON STARSHIP “FREEDOM” 4
EAGLES “LONG RUN”

ANGELA BOFIL “ANGEL”

DONNA SUMMER “ON THE RADIO" 699

PLUS HUNDREDS MORE I!
MINIMUM ORDER TO SHIP: $150C.0.D., CASH.
U.S. Customers Only.
FOR EXPORT INFORMATION, TELEX:
420001 [ETLX]ATTN.ALREC

FOR THE BEST FILL, RELIABLE SERVICE, AND
COMPETITIVE PRICES, IT'S ALL RECORD DISTRIB-
UTORS. SEND IN THE COUPON BELOW FOR A
COMPLETE DEAL AND PRICE LIST.

ALL RECORDS-EVERYTHING YOU
NEVER THOUGHT A ONE-STOP COULD BE |

STORE NAME
ADDRESS

ALL RECORD DISTRIBUTORS, INC.
44 BOND STREET « WESTBURY. N.Y, 11590
(516) 997-7160 « (516) 421-4754 « (212) 657-2055

JEM Picks
Imports For
Exploitation

NEW YORK—JEM Records, the
major importer of rock product in
the US.. is showing its marketing
muscle with two campaigns for two
of its domestic releases: “Small-
creep’s Day” by Mike Rutherford on
Passport Records and *“Teenage
Heart” by the Meteors on PVC Rec-
ords.

For “Smallcreep’s Day” JEM will
center its campaign on radio stations
in markets where Genesis, Ruther-
ford’s group. is most popular. The
company will sponsor contests and
LP giveaways with WNEW-FM in
New York. WMMS-FM in Cleve-
land. WMMR-FM in Philadelphia,
WGRQ-FM in Buffalo, WMJQ-AM
in Rochester and KOME-FM in San
Jose, Calif.

Giveaways are also planned in
Los Angeles and San Diego. The
promotions with the radio stations
will be tied to key arca retail pro-
grams. Radio advertising was due 0
begin March 13. with the LP ship-
ping Friday (29).

JEM began its campaign for
“Teenage Heart” by the Dutch
group. the Meteors, by mailing a
hand-painted rock and card in day-
glo blue and pink with only the slo-
gan “You can’t hide—the big rock is
coming” to radio. press and retail ac-
counts. ¢

Following this.mailing on Jan. 23.
there was another to coincide with
St. Valentine’s Day when the com-
pany sent out copies of the Meteors’
“Is Only You. Only You” single
with a oversized Hershey chocolate
kiss.

Rock Bios into
Record Stores

NEW YORK-—Retail outlets are
the new target for one of the nation’s
more successful publishers of trade
paperbacks devoted to biographies
of rock’n’rollers.

Delilah Communications Inc.,
which last year made The New York
Times best scllers lists with Dave
Marsh’s “Born To Run” bio of Bruce
Springsteen, has created a music re-
tail trade division to go after the
record retailer.

Company plans to supply retail
accounts with special wire racks and,
apparently, is willing to restructure
its pricing system to attract trade.
Publishing discounts are generally
much less than record retailers are
accustomed to, but Delilah promises
“flexible terms ... built-in guaran-
tees and promotions.”

The Springsteen bio and a similar
one on the Bee Gees have each re-
portedly sold more than 100,000
copies at $7.95 list.

Delilah plans future releases on
Kiss, Blondie, David Bowie, Rod
Stewart, the Who, Kenny Rogers,
Jerry Lee Lewis, the Beatles and
Mickey Gilley’s Houston nightclub,
the setting for the forthcoming *“Ur-
ban Cowboy” film.

RCA Mapping

® Continued from page 15
players as early as December 1980,
Sauter says.

Says Sauter: “We’re not going to
take it for granted that the consumer
knows what this product is.” He says
the advertising campaign is ex-
pected to rely heavily on print media
to accomplish its goal, which is pri-
marily “defining and describing”
the new product.
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Rock’n'Rolling

Simon’s WB Deal:
$1 Mil For Each LP?

By ROMAN KOZAK

NEW YORK—After 10 years with
Elektra, Carly Simon is leaving the
label and going to Warner Bros. A
new LP is due in about a month,
called “Come Up Stairs,” with the
single of the same title expected in
about two weeks.

“I felt it was time for fresh associ-
ations and fresh excitément,” says
Simon. explaining why she left
Elektra. She had one more LP due
Elektra, which, as part of the deal.
will now be the debut Warners re-
lease. Three more LPs are due after
that. The deal is worldwide, and
while there is the usual retuctance to
discuss money. her manager. Arlene
Rothberg, will concede that it is
“more than $1 million an LP.”

“The reason for leaving was not
the money.” says Rothberg. “They
really wanted Carly at Warners. It is
almost like getting married.”

“l was signed to Elektra by Jac
Holzman in 1970 and made my first
record in 1971.” says Simon. Jac left
the company in 1972 or 1973 and
then I was with David Geffin. who
broughtin Asylum Records. All of a
sudden I didn’t get the same atten-
tion I did with Holzman. Then Gef-
fin left and Joe Smith came along.
You begin to feel like a stepchild,
once removed, and then twice re-
moved.

“What is a company but “the
peopleinvolved, and you sign with a
company because of the people.
And if the people leave it’s like being
orphaned in a sense. So [ felt as if
there were too many different par-
ents coming in. There were about
three or four people there in the
company (Elektra) who were there
when [ signed that 1 felt were de-
voted to me. But generally speaking
people who came in later to execu-
tive positions were more interested
in promoting the acts that they had
discovered.

“In going to Warners I have a lot
of strong feelings about the people
who are the president and vice presi-
dent in the company. I've also
known Warners a long time because
James (Taylor, her husband) was
with Warners,” she continues.

Like many established artists. Si-
mon has to make her own adjust-
ments to the growing new wave
scene, and it has had an influence on
her, both in terms of her music and
in terms of where she wants to play.

“In every musical form there are
elements I can extract for my own
particular purposes. I am attracted
to certain elements in the new wave,
though I do not imitate it. But a lot
of it has been incorporated into my
writing because of my listening. 1
also listen to a lot of classical music
and a lot of show music,” she says.
“What you hear becomes part of the
whole creative process.

“My new album has a different
sound. one that’s different for me,
and I am curious whether it will be
classified as new wave, or rock
'n’ roll, or what. I’s a new direc-
tion for me, in that the tempos are all
up. I seem to write songs, and people
think of me as always working in a
certain sort of tempo, in slow rock.
Working with (producer) Mike Ma-
nieri, it seemed to me at first the tem-
pos were much too fast, though lis-
tening now, four months later, they
almost seem slow,” says Simon, in-
terviewed at her home overlooking
Central Park.

Simon says working with Manieri,
a vibes player when not a producer,
enabled her to expand her music, es-
pecially its rhythmic possibilities.

Carly Simon performs during a re-
cent rare appearance.

She and Manieri wrote the songs to-
gether, with Manieri establishing the
tempo and chord changes while she
provided the melodies and lyrics.

After the album is released Carly
expects 1o go out on the road.

“It’s not that I don’t like to make
personal appearances,” says one of
music’s more reclusive personalities.
“I'loveit. IUs just that previously sev-
eral things stood in the way of my
complete enjoyment of it. There was
stage fright ... and children. Now
I’m just going to do it anyway.

“I want to perform in the kind of
theatres that don’t have seating. like
Roseland. I don’t expect to give a
punk show. but it will be a rock 'n’
roll show. I don’t expect my fans
would mind having to stand siill
for a ballad,” she adds.

Manager Rothberg says venues
have not been determined yet,
though she expects dates in Chicago,
New York and Los Angeles. as well
as some summer theatres. The Wil-
liam Morris agency is working on
the tour.

“Carly Simon is one of those per-
formers who can decide at the last
minute to do a show and be able to
get whatever dates she wants,” says
Rothberg.

Chicago Industry
Seminar April 7-12

CHICAGO-A six-day music in-
dustry educational seminar placing
special emphasis on entry-level busi-
ness preparation is scheduled to be
run here April 7-12.

The seminars have been put to-
gether by Meldon Barrow, head of
Male Production and Promotion
Co., an independent promotion and
merchandising firm.

Industry executives who will di-
rect the sessions include Granville
White, CBS Records; Dick Schory.
Ovation Records; Eddie Thomas,
Eddie Thomas & Associates; Barry
Mayo, WGCI-FM program direc-
tor; Harold Davis. Progress Records
Distributing; entertainment attor-
ney Jay B. Ross, Carl Davis of Chi-
Sounds Records and Maurice
White, Polydor Records.

Six five-hour sessions are sched-
uled. Registration for the entire
course is $10 from Music Business
Group. P.O. Box 7377, Chicago, IlL.
60680.

For the Record

NEW YORK-—Frank Horowitz,
director of music retailing for Deli-
lah Communications, specialists in
rock biographies, retains his post as
marketing director of Trouser Press
magazine. An item in Executive
Turntable March 22 inadvertently
implied he had given up the latter
position.
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NEW YORK—The first National
Music Publishers Assn. Song
Awards has produced a tie for song
of the year, with “You Needed Me”
and “The Gambler” spotlighted
among 10 awards.

The presentations were made
Wednesday (19) at the Plaza Hotel,
where more than 200 NMPA mem-
bers gathered.

In addition to its standing as song
of the year. “The Gambler,” also
won in the country category, while
“You Needed Me” also won as the
top pop song.

“You Needed Me” was written by
Randy Goodrum and is copublished
by Chappell and Ironside Music.
“The Gambler” was penned by Don
Schlitz and published by Writers
Night Music.

The other awards categories and
their winners are:

Broadway: “Don’t Cry For Me
Argentina,” from “Evita,” written by
Andrew Lloyd Webber and Tim
Rice and published by Leeds Music
(MCA); Disco: “I Will Survive.”
written by Dino Fekaris and Freddie
Perren and published by Perren-
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Vibes Music; kasy Listening: “You
Don’t Bring Me Any Flowers,” writ-
ten by Neil Diamond and lyricists
Alan and Marilyn Bergman and co-
published by Stonebridge Music
and Threesome Music; Gospel: “Will
The Circle Be Eroken,” written by
A P. Carter and published by Peer
International.

Latin: “Si, Pero No.” written by
Moncada and Paco. Cepero and
pubhshed by Ediciones April Music,
SRL Spain; Movie: “Last Dance,”
written by Paul Jabara and pub-
lished by Primus Artists, Olga Music
and Rick’s Music; R&B: “After The
Love Has Gone.” written by David
Foster, Jay Graydon and Bill Cham-:
plin and copublished by Ninth, Gar-
den Rake, Foster Frees and Bob-
bette.

Presenters included NMPA board
members Bill Lowery, Sam Trust. Ir-
win Robinson, Lester Sill. Sal
Chiantia, Stanley Mills, Robert
Gordy and Leonard Feist, president.
Al Berman, of the Harry Fox
Agency also was a presenter.

Winners were selected in a three-
step secret ballot process by NMPA
members.

Columbia Tees ‘Mystery Book’ Promo

NEW YORK —Columbia Pictures
Publications has launched a weekly
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“mystery book” program that offers
a 10% additional discount on a best
selling catalog folio.

For one week only the print firm
will offer Columbia’s Mystery Book
to its accounts without naming the
title.

“Besides the discount incentive,”
declares Frank Hackinson. chief of
the major print operation, “we see it
as a confidence builder in Columbia
Pictures Publications, since when
the account that takes advantage of
this deal finally sees what’s been
purchased he’ll realize it’s one of our
top sellers.”

As the titles become known,
Hackinson expects each succeeding
week’s “mystery book” to do better
than the last. He projects a sale of
5,000 copies on the first offering,
which is included in the company’s
Sneak Preview order bulletin of
March 10.

Each week’s title is determined in
the following manner: the head of
the warehouse brings to a Monday
morning sales meeting six to eight
candidates for a “mystery book™ and
a vote by salesmen attending the
meeting determines the following
week’s title.

“We’ll maintain the program for
as long as it’s successful.” Hackinson
says.
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New Styles
Pioneered
By Jingles

NEW YORK—With no well de-
fined trends on the pop scene, the
jingles area may contribute some vi-
able directions of its own.

That’s the contention of Richard
Lavsky, New York-based writer, ar-
ranger and conductor who has been
involved in the creation of themes
for hundreds of network ad cam-
paigns.

“There’s no basic style for ad
agencies to latch onto, so the input
from creative jingles writers and
producers may well turn up a new
pop trend of its own.”

Lavsky, who is completing a new
office/studio complex here to in-
clude record industry clients, adds
that the normal lag between the
emergence of a new musical style
and its adoption by ad agencies bas-
ically no longer exists.

“In the past, it would take at least
six months before a jingles cam-
paign would incorporate a new
sound—such as disco—in the belief it
took at least that amount of time for
the sound to have generated mass
appeal.”

Lavsky believes there are a num-
ber of current jingles-only writers
and producers who can contribute
new pop styles that the record indus-
try might absorb, particularly as jin-
gles receive deep saturation in na-
tional television and radio exposure.

“I used to get calls from ad
agencies to come up with a 60-sec-
ond commercial; now they’re calling
me to devise a 60-second ‘record.’
Because of this, I'm beginning to
write clauses into my contracts that
protect me should any of my jingles
evolve into recording projects.”

Lavsky also notes another closer
relationship between the jingles
field and the music industry from an
artist point of view. “Artists no
longer think it demeaning to do a
commercial.”

Lavsky, who has done some
recording projects and movie scor-
ing and arranging, is also taking a
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