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SONGWRITER SPECIAL—Veteran country songwriters Red Lane, Whitey Shafer, Willie Nelson

and Hank Cochran perform during the videotaping of the ‘‘Austin City Limits Songwriters Spe-

cial.” This was the first program featuring songwriters in the five-year history of the show, air-
ing on the Public Broadcasting System.

Tower Selling U.S. Product To Japan Dealers

By ELISE KRENTZEL

TOKYO-U.S. retailer Tower Records ex-
pects to gross approximately $4 million from
its Japanese operation in the next couple of
years.

The company is creating a stir in Japan by
importing and wholesaling U.S. product
ahead of its local release, and doing so at com-
petitive prices.

From its Tokyo headquarters. Tower is

presently servicing 20 key retail outlets
throughout Japan. Its customers get to use the
Tower identity on shopfronts and in-store. al-
though the company has no ownership stake
in these Tower Records locations.

The $4 million sales projection comes from
Aki Hanazawa, regional sales and marketing
director. He also believes that Tower’s busi-

(Continued on puge 74)

C’right Tribunal Wili
Hear % Royalty Debate

By JEAN CALLAHAN

WASHINGTON—The Copyright Royalty
Tribunal will hear arguments and consider
changing the mechanical royalty rate to a per-
centage formula when hearings to adjust the
rate open May 6.

The Tribunal decision comes after the Com-
missioners’ deliberation on oral arguments
presented Tuesday (25) by representatives of
the Recording Industry Assn. of America. the
National Music Publishers Assn.. the Ameri-
can Guild of Authors and Composers and the
Nashville Songwriters Assn.

In a statement released to concerned parties
Thursday (27). Tribunal Chairman Mary Lou
Burg says: “The Copyright Royalty Tribunal
on March 25 heard oral arguments on the mo-

tion of the RIAA. They requested the Tribunal
issue an order declaring that any adjustment
of the royalty rate established in 17 USC 115
(mechanical royalty) to provide for the fixing
of the royalty rate as a percentage of the price
of the phono record is beyond the jurisdiction
of the Tribunal.

“The Tribunal has not found the arguments
in support of the motion to be persuasive and
the motion is therefore denied. The Tribunal
will receive and consider evidence on pro-
posed mechanical royalty percentage for-
mulas.”

“When the Tribunal adopts its final deter-
mination in this proceeding.” Burg continues,

(Continued on page 80)

NARM Boosts ‘Gift’ Promo

By JOHN SIPPEL

LAS VEGAS—More than 2,000 registrants
departed the National Assn. of Recording
Merchandisers 1980 convention at the MGM
Grand Hotel here dedicated to some degree to
the first industrywide campaign labeled “Give
The Gift Of Music.”

From a Monday morning keynote address
by ex-Casablanca Records president Neil Bo-
gart urging a more generally conservative
business posture to the closing session on video
software’s advent, the program was contin-

ually interspersed with subtle effective plugs
for the gift giving concept.

[t was the feeling of many that the conven-
tion hit an all-time fervor high at the end of
Monday morning's program when actor Si-
mon Wilder emerged from a smoky American
flag and martial music backdrop to beseech
universal support. Dressed convincingly as
Gen. George Patton, Wilder impersonated
George C. Scott doing his film role. inter-

(Continued on page 28)

Execs Probe New Markets At IMIC

WASHINGTON-The potential for explosive growth offered to the music
industry by tomorrow’s technology—specifically, the opportunities of video-
tape and the videodisk—will be integral to key speeches delivered at this year’s
International Music Industry Conference here April 23-26.

And those speeches will be presented by top officers of the corporations
which will be helping shape that future growth: CBS, RCA and PolyGram.

Addressing delegates to this summit meeting of the industry at the Hyatt Re-
gency will be John Backe, president and chief executive officer of CBS Inc.;
Coen Solleveld. president of the PolyGram Group. and Herb Schlosser, execu-
tive vice president of RCA Corp. (Continued on page 81)

Publishers Urge Labels Cut Reserves

By IS HOROWITZ

NEW YORK - Music publishers will be exerting pressure on record com-
panies to bring reserves withheld on mechanical royalty payments more into
line with new returns policies that hover around the 20% of purchases mark.

If record companies won’t accept more than 20% in returns from accounts,
there no longer is any reason to set aside more than that percentage from me-
chanical obligations, publishers reason.

Al Berman, president of the Harry Fox Agency. which issues mechanical li-

(Continued on page 80)

Snakes & Ladders . . .
ferty's “SNAKES & LADDERS" is soon to be played in America. On

The long awaited Daryl Hall solo album, “Sacred Songs,” has ar-ived to like the child’s game it is in England, Gerry Raf-
mass acceptance. With producer Robert Fripp’s influence, Daryl Rall has
created a musical masterpiece on RCA Records. (AFL1-3573)

(Advertisement)

United Artists Records & Tapes. (Advertisement)

(Advertisement)

“A neatly wrapped package of nervous
+———  energy, she sounds for all the world like
= Kitty Wells traveling down Highway 61
Revisited.”

— Boston Phoenix

=——————<= “On her way to being a female Nick Lowe’ The music behind the talk:

e — Boston Globe ROBIN LANE &
——x THE CHARTBUSTERS

“This record cuts like a diamond”
N — N.Y. Rocker

Produced by Joe Wissert
V

An electrifying debut on
Warner Bros. Records & Tapes (BSK 3424)

Michael J. Lembo
P it

o Mikes’

Mikes' Artist Management, LTD.
119 West 57 Street, Sutte W
New York N Y 10018 (212} 246-1496
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Feminist Labels Seeking Commercial Appeal

CHICAGO-U.S. distributors of
“women’s music” records claim to
have sold in the vicinity of $800,000
worth of “underground” LPs and
tapes in 1979, and predict that they’ll
rapidly multiply that figure as femi-
nist recordings are infused with a new
commercial appeal.

Today there are reportedly 27 U.S.
women-owned and women-oriented
record labels and 23 small independ-
ent distributorships handling only
women’s music operating in the con-
tinental U.S.

The women distributors and label
are part of the Women’s Independent
Label Distribution network, sponsor
of a March 10-14 meeting at Nash-

ville’s Unitarian Church, attended by
46 label and wholesale reps.

Work at the meeting centered
largely on breaking into the “over-
ground” market with feminist label
product, and explored such basic in-
dustry business practices as radio
promotion, tour support and market-
ing “campaigns.”

Members of the feminist network
have set up small distribution com-
panies and one-stops in various parts
of the country to promote and sell
women’s recordings. These compa-
nies report that the last six months
have been a period of important new
releases from their labels and a stage
for business expansion.

General News

By ALAN PENCHANSKY

One of the “underground” aspects
of feminist music has been its strong
political and philosophical ori-
entation. Recordings on the women’s
music labels are connected in some
cases with the ERA, anti-nuclear,
pro-abortion and pro-lesbian move-
ments. But today women’s music sup-
porters see feminist performers
broadening their appeal beyond strict
minority boundaries.

Thelma Norris, one of the leading
specialty distribs, sees little conflict
today between the political con-
sciousness and the commercial goals.
She says political themed albums will
continue to be seen, but generally

feminist artists are more commer-
cially geared.

“The material is getting so strong,
people don’t see any problem in going
overground,” explains Norris, head
of Chicago’s Women In Music and
one of the network’s prime movers.

“No one could afford to survive
strictly off the political albums,” she
adds.

According to Norris, 1978 and
parts of 1979 were pretty fallow for
the women’s music record business.
But business began to spark last fall.

Norris says the dry stretch was
caused by the financial problems that
beset some of the leading labels
among the feminist companies.

“Stabilization of the record labels
was one of the topics at the Nashville
meeting,” claims Norris. “The com-
panies expanded very quickly and ran
into financial problems.”

Heading the list of women’s spe-
cialty record labels is the L.A.-based
Olivia Records. The company claims
to have sold 70,000 units in 1979, a
year in which it produced no new re-
leases.

At the other end of the spectrum
are the companies that managed to
move only a few thousand albums.
According to Norris, 15 of the net-
work’s issuers are one record firms,
many artist-owned.

(Continued on page 8)

Another MOR
Act On Disk
In Disquise

LOS ANGELES—Roger Wil-
liams is joining Warner/Curb label-
mates Steve Lawrence and Eydie
Gorme in the battle to overcome ra-
dio discrimination toward tradi-
tional MOR artists by releasing a
new single “The Bee Side” under the
name Studio 88.

Studio 88, named for the 88 keys
on the piano, is actually Williams
along with producer Michael
Lioyd’s rhythm section and addi-
tional reeds and brass.

Explains Williams: “There are a
lot of artists who are typecast and
people expect certain things from us.
But we can do other things also. Ra-
dio programmers see a Roger Wil-
liams record and automatically say
it’s not for us.

“I'm into rock, jazz and other dif-
ferent types of music. I don’t like to
be typecast. With a different name
we can attempt to reach kids with a
group sound.

“Maybe people had it with Roger

(Continued on page 8)

Pioneer Jumping
Into Video Field

By RICHARD M. NUSSER

NEW YORK-The video/music
connection received a major boost
Wednesday (26) with the unveiling
of U.S. Pioneer’s laser optical stereo
videodisk player and the company’s
creation of Pioneer Artists, a wholly
owned subsidiary devoted (o the
production and acquisition of “ster-
eophonic musical performances” on
videodisks. Pioneer will also get pro-
gramming from MCA DiscoVision.

The videodisk player, which will
retail for $749, goes into four test
markets in June with national distri-
bution expected by 1981. The system
has also been designed to accom-
modate an adapter that will enable it
to play digital audio disks in the fu-
ture. The unit can take disks with up
to two hours of playing time.

The dual announcement signals
increased activity in the war to win
consumer acceptance for the video-
disk format particularly in the area
of musical programming.

Itis the second videodisk unit with
stereo capability, following Magna-
vox’s MagnaVision player into the
marketplace. Both are compatible
with the MCA-Philips laser optic
software. RCA’s SelectaVision ca-

(Continued on page 34)

———

CHANGING IMAGE—Matching their new musical image, Toni Tennille shows
off her new siren image at the keyboard during their NARM banquet presen-

tation, as the Captain seems to be singing to her only. See convention cover-
age on pages 16-29.

Student Broadcasters Told
Promo‘Honeymoon’Ended

By DOUG HALL

NEW YORK-—-Over and over
again the record promotion people
who did attend the Intercollegiate
Broadcasting System convention
here Friday through Sunday (21-23)
seemed intent on telling college sta-
tion broadcasters that the party’s
over for extensive service on promo-
tion records. But their comments
seemed to often fall on deaf ears.

Students made repeated charges
at several sessions that record service
to commercial stations is wasteful,
with unnecessary multiple copies
being sent out to stations which are
in a different format from the type of

records being sent. But the record
people said all that happened long
ago and is not true today.

The students seemed unconvinced
and many indicated they thought
they were being singled out for cut-
backs in service. The situation
prompted Cathy Bacigalupo of the
International Record Syndicate to
comment, “You people are worrying
about record service. There are 3,000
people who used to work in the
record industry that are out of work
today.”

International Record Syndicate,

(Coniinued on page 31)

HANDFUL EXCEPTED

Agents Cautious In
Booking New Wave

By ED HARRISON
LOS ANGELES—With the exception of a handful of new wave acts that

have mainstream appeal, there remains a cautious attitude on the part of

agents and promoters in booking this kind of music. There are encouraging

signs in major markets where airplay
has expanded the new wave au-
dience, yet few acts thus far have the
capability of playing and selling out
major halls at today’s inflated ticket
prices.

Acts such as the Knack and the
Cars, neither considered hardcore
new wave, have made the transition
to big arenas, yet the remainder are
playing clubs and 1.000-3,000 seat
halls at prices lower than established
star acts command.

“We’ve passed on most of the new
wave,” notes Jim Rissmiller, of Wolf
& Rissmiller promotions in Los An-
geles. “I don’t think it’s here to stay
at the arena and hall level. You have
to give audiences their money’s
worth in terms of a visual show. Acts
such as Jethro Tull and Pink Floyd
will always do well.”

Both agents and promoters are en-
couraged by the increasing amount
of soldout shows at the club and
small hall level and anticipate at
least some of the new wave acts pro-
gressing into consistent concert
draws.

One tour being watched closely is
by the Pretenders. whose hot Sire al-
bum and single have translated into
sizable airplay and afforded the
group to bypass clubs in favor of
1.000-3.000-seat halls their first time
out.

According to Tom Ross, ICM vice
president in charge of the concert
department, who represents such

new wave acts as Nick Lowe, the A’s,
Brains, Great Buildings, Sinceros
and Shandi, “kids are into the rec-
ords but not the artists.

“We're watching it closely but
there are no set patterns. We’re go-
ing to try and break the acts we al-
ready have before taking on others.
and see if there’s any money out

FEn (Continued on page 8)

AFTRA TALKS
BEGIN MAY 1

NEW YORK-The American
Federation of Television & Radio
Artists will not begin negotiations
with the recording industry on a new
contract until May 1, even though
the current three-year pact expires
Monday (31).

Reason for the delay is given as
the impasse between the union and
network television and radio. Talks
in this area have been going on since
last Nov. 16, and are described as
“very difficult.”

The AFTRA agreement with the
recording industry covers all per-
formers on disks other than instru-
mentalists and conductors. When
reached. the new agreement will be
retroactive to April 1. it’s under-
stood.

Phone Tipsters Provide Information For RIAA Sleuths

By IS HOROWITZ

NEW YORK-—Industry sleuths
are receiving much useful informa-
tion on the sale of illicit product
from tipsters using the free 800 tele-
phone number that hooks them in
directly with the antipiracy com-
mand post of the Recording Indus-
try Assn. of America here.

The phone drop. funded jointly
by the RIAA and the National Assn.
of Recording Merchandisers, has
been in daily use since it was set up
last January, according to Joel
Schoenfeld. RIAA antipiracy execu-
tive.

He says that telephoned tips are
checked out as fast as investigators
can get to the scene, and some of the
reports have proven to be “very ac-

curate.” In some cases the reports are
turned over to local offices of the
FBI and enforcement agencies.

While no raids have yet resulted
from tips, some of the data uncov-
ered has provided new leads and bits
of evidence to reinforce ongoing
cases, Schoenfeld states.

More than half of the callers pre-
fer to remain anonymous, but of
those who agree to identify them-
selves most are retailers. Although at

first most tips involved alleged pi-
racy, the emphasis has now turned to
counterfeits.

Oddly enough, some of the tip-
sters identify themselves as pirates
and/or counterfeiters themselves. In
apparent documentation of the ad-
age “there is no honor among
thieves,” these entrepreneurs put the
finger on other traffickers in bogus
product in apparent moves to lessen
competition.

Billboard (JISSN 0006-2510) Vol. 92 No. 14 is published weekly by Billboard Publications, Inc.
One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
tinental U.S. $110. Second class postage paid at New York, N.Y. and at additional mailing
office. Current and back copies of Billboard are available on microfliim from KTO Microform,
Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Ar-
bor, Michigan 48106. Postmaster, please send changes of address to Billboard, P.O. Box
855, Whitinsviile, Mass. 01588, (617) 278-2596.
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The antipiracy toli-free number is
(800) 223-2328. and if the last five
digits are forgotten, dialing the let-
ters that spell “bad beat” will
achieve the same result. In New
York State, callers must dial the
regular RIAA number, (212) 765-
4330.

The RIAA has been at the fore-
front of leading the fight in the U.S.
against counterfeiters, with a long
record of working with law enforce-
ment agencies in providing them
with data and evidence anent illegal
duplicating activities in the disk and
tape fields.

RIAA officials have maintained a
strong posture in the fight against

(Continued on page 6)
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General News

Polydor Links TV For Webb LP

‘Tell Me On a Sunday’ Is One-Woman Webber Opera

NEW YORK —Polydor Records is
utilizing a tie-in with independent
television stations in a promotion it
hopes will catapult Marti Webb’s
“Tell Me On A Sunday” album to
the top of U.S. charts just as the LP
has won a number two position on
British charts.

The one-woman contemporary
opera by Andrew Lloyd Webber
(composer of “Evita” and “Jesus
Christ, Superstar”) and Don Black
(who wrote the lyrics for “Born
Free”) has already been shown on
the BBC in Britain, which gave the
record sales momentum.

Now the joint production by the
BBC and Metromedia is about to de-
but on Metromedia television sta-
tions in Washington (WTTG) and in
Houston (KRI1V).

The first showings in these two
markets Thursday (10) will be sup-
ported by Polydor newspaper ads
and radio spots the day before, day
of and day after the show.

Metromedia’s WXIX Cincinnati
will follow with a showing Saturday
(12), WNEW New York will run it
on April 16 and KTTV Los Angeles
will air the program April 21

Metromedia has plans to syndi-
cate the show to other stations, but is
waiting for a success story on its own
stations to use as a selling t1ool.

Meanwhile, Polydor will follow

COL ISSUES
7-INCH EP

LOS ANGELES—Columbia has
released a seven-inch 33% r.p.m. EP
with four tunes by the Polar Bears. It
lists for $1.49. The cuts were held out
from the band’s “Fenetiks” LP and
will not appear on its forthcoming
new LP.

CBS is also planning nu-disks, 10-
inch 33% r.p.ms for its Epic label
(Billboard, March 22. 1979) some-
time in May. Artists slated for nu-
disk release include the Clash,
Cheap Trick, Propaganda, the Con-
tinentals and New Musik.

NEW YORK--In the first of three
administrative and professional
conferences to be held in 1980, exec-
utives of April/Blackwood Music
reviewed successes of the past year,
said to be the “best ever” in terms of
revenues and cover records, and
looked to continued activity in new
copublishing deals and print activ-
ity.

Rick Smith, vice president and
general manager, chaired the mcet-
ings at La Costa in Carlsbad, Calif..
March 19-22, that brought together
25 executives from April/Black-
wood offices in New York, Los An-
geles and Nashville. as well as from
Canada and CBS Songs Inter-
national, the foreign publishing arm
of CBS.

While revenue figures were not
broken out, the company stressed
the potential in recently negotiated
copublishing arrangements with
Dan Fogelberg’s Hickory Grove
Music, Jet Music/ELO, Albert
Hammond, Planet act Night. and
the Emotions. Also specially cited
was the signing of Stewart Harris to
an exclusive writing deal.

April/Blackwood’s involvement
in three film projects due to hit
theatres later this year were dis-
closed. These are “Xanadu.” star-
ring Olivia Newton-John and Gene
Kelly; “The White Lion” with Mi-

By DOUG HALL

the Metromedia April schedule with
newspaper and radio support in all
of these markets.

Polydor will also use independent
merchandisers to arrange special
record shop displays when the tv
shows air.

Polydor will continue its promo-
tion in other markets as Metromedia
sells the show to other independent
stations.

In addition to the number two po-

sition attained in Britain for the al-
bum, the single from the album,
“Take That Look Off Your Face.”
rose to number three on the singles
chart in the U.K. Polydor is about to
release the single here.

In the show, Webb sings one song
after another accompanied by the
London Philharmonic Orchestra as
the tale of a British woman living in
New York unfolds and chronicles
four love affairs.

Billboard photo by Elizabeth Annus

DISCO ACCOLADE—Los Angeles Mayor Tom Bradley, right, with Bill Ward-

low, Billboard's Disco Forum director, during ceremonies in which the mayor

gave Wardlow a proclamation declaring Disco Dance Week during the maga-
zine's recent Disco Forum VII.

"19 Best Ever For April-Blackwood

chael York and “The Woman In-
side.”

The company has renewed its
print distribution agreement with
Bradley Publications and sets partic-
ular stock on upcoming songbooks
tied to top recording personalities. It
promises major promotional drives

(Continued on page 94)

Atlantic Has ‘Secret’
Stones LP Marking

NEW YORK-—Atlantic Records
has come up with a secret marking
for its soon-to-be-released Rolling
Stones album which it hopes will
make counterfeit copies easy to de-
tect.

Atlantic executive vice president
Sheldon Vogel, who is directing this
counterfeit detecting project, will
not disclose details of the system ex-
cept to say that the marking is on the
album jacket and *is not visible to
the naked eye.”

Vogel says the process was devel-
oped outside of the Atlantic organi-
zation and “it was brought to us as a
quick solution.” Vogel would not
disclose who or what organization
developed the process.

He says it might be used by other
WEA labels if it proves successful

(Continued on page 94)
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Record Companies
Bob Kornheiser, Atlantic Records vice president/international manager in
New York. is retiring after 22 years with the company. He has held such posts
as sales manager. sales and promotion coordination vice president and tape

sales vice president. No replacement has been named. ... Myron A. Hyman
named to the newly created slot of business and administration vice president

eral attorney.

Hyman

for CBS Video Enterprises, a division of CBS
Records in New York. Hyman was associate
general counsel for CBS, Inc.
Pollack promoted to the new post of vice
presidentand general counsel for Arista Rec-
ords in New York. Pollack was formerly gen-

Stan Kulin is named at CBS Records Can-
ada to senior vice president for marketing,
sales and a&r. He had been business devel-

... Michael

J

Pollack

opment vice president for the firm since 1978. . . . Rick Swig and Michael Dun-
das join the newly formed Dreamland Records in Los Angeles as promotion
and marketing vice presidents working in tandem. Dundas was director of na-
tional promotion at RSO Records while Swig was most recently national field

promotion vice president for Infinity Records.

... Doug Haverty becomes

A&M International operations manager in Los Angeles. Haverty was formerly
administrative manager. ... Terry McEwen is now consultant to PolyGram
Classics in New York. He will serve as a consultant for four months, then move
to San Francisco to become general director-designate of the San Francisco
Opera House. He has been an executive vice president of London Records

éwig

since the 1950s. Michael Barnett moves up to
president of MSS Records, the newly
launched production arm of Muscle Shoals
Sound Studios in Muscle Shoals. Ala. Bar-
nett was involved with the Muscle Shoals
sound rhythm Section and continues to man-
age Warner Bros. Amazing Rhythm Aces via
his own management firm based in Boulder.
Colo. . .. Greg Peck moves up at Columbia
Records in New York to national promotion

Dundas

director for black music marketing. He had been Northeast regional promo-
tion marketing manager for black music marketing. Also in black music mar-
keting, Doug Wilkins and Wayne Edwards advance to West Coas! black music
national promotion director and jazz/progressive music marketing West Coast
product manager. respectively. Wilkins was San Francisco local promotion
manager for black music marketing. Edwards was jazz/progressive publicity
manager. . . . Don Silver is upped to a&r manager for Arista in New York. Sil-
ver was an a&r coordinator. . .. Steve Brack moves up to the post of West Coast
product manager for Epic. Portrait, Associated Labels in Los Angeles. Brack
was a CBS Records college representative at the Univ. of Texas at Austin then

CBS Records college promotion manager.
Luella Thomas is hiked to a&r administra-
tion supervisor for Capitol Records in Los
Angeles. She was an a&r department assist-
ant and an executive secretary. ... Joanne
Giovia takes the slot of album research and
product coordinator for Atlantic in New
York. She had been assistant to the pack-
aging and pre-production director. . . . Robin
Sloane is lifted at Epic, Portrait, Associated

F4
Peck

Labels in New York to East Coast press and public information coordinator.
She has been working in press and public information since 1978. . . . Annette
Johnson goes into the new post of secondary pop promotion coordinator for
20th Century-Fox Records. Prior to this, she worked in the advertising, mar-
keting and promotion departments at 20th Century-Fox. . . . Cherie Fonorow
becomes publicity coordinator for Chrysalis Records in New York. She has
been working at Chrysalis for a year. . . . Gene Voris, who has been with MCA
Distributing Corp. for more than five years, most recently as purchasing man-

ager. has left the company.

Publishing

Margaret Nash now heads Solar Records

Wilkins

publishing division in Los Angeles. She had
been president of her own publishing com-
pany, Maggie Cat Music.

Related Fields

Larry Harris comes to 20th Century-Fox
Film Corp. as business affairs vice president
for the telecommunications division which
includes pay television, home video and mer-

chandising. He had been in business affairs
vice president and product administration for the video division of CBS Rec-
ords. ... Kevin McShane, Leber-Krebs Inc. vice president. has resigned his
post to pursue independent projects. . . . Jerry Luby joins Nautilus Recordings
as licensing and a&r director. Luby had been regional manager of custom du-
plication sales for GRT Corp. ... Roger F. Cox joins CBS Musical Instru-
ments’ Fender/Roger/Rhodes division as marketing director. Cox was with

Norlin Music.

Atlantic, Universal Tie On ‘Blues’ Film

LOS ANGELES—“The Blues
Brothers” film starring John Belushi
and Dan Aykroyd is scheduled for
support in a joint promotion and ad-
vertising campaign coordinated by
Universal Pictures and Atlantic Rec-
ords.

The campaign began at the
NARM convention last week in Las
Vegas. The Atlantic Records hospi-
tality suite featured a trailer clip

from the movie. The label has set a
proposed release date of May 15 for
the national distribution of the
soundtrack LP.

A single from “The Blues Broth-
ers” is due in mid-April.

The film, a musical comedy writ-
ten by Aykroyd and John Landis,
features James Brown, Ray Charles,
Aretha Franklin, Carrie Fisher and
Henry Gibson.
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General News.

s JUNE 26-30 s —

Yetnlkoff Keynotes |
. Black Music Meet |

WASHINGTON-—-Walter Yetni-
koff, president of the CBS Records
Group, will deliver the keynote ad-
dress at the second annual confer-
ence of the Black Music Assn., June
26-30 at the Sheraton Washington
Hotel.

The conference is designed (o0
study, discuss and resolve key issues
regarding the entertainment indus-
try. The theme for this year’s event
will be “Black Music: Sound For
The 80s,” according to Jules Mala-
mud, senior vice president of the as-
sociation.

Topics scheduled for coverage at
the meetings include “What Is Black
Music” and “Who Buys Black Mu-
sic—Where And Why,” supported
by a presentation of research find-
ings and an in-depth marketing
analysis of black music sales de-
mographics.

Also covered at the conference
will be sessions on songwriting, pro-
motion and black music depart-
ments. technological advancements
for the coming decade, broadcasting
and films.

Informational seminars will be of-
fered on business-related subjects
such as distribution and promotion
of black music records and concerts,
producing and recording and shap-
ing the image of black music artists
in today’s industry.

The Black Entertainment Law-
yers Assn., formed at the Black Mu-

sic Assn.’s initial founding confer-
ence, will discuss “Minimum Terms
And Conditions In Industry Record-
ing And Publishing Agreements.”
and there will be a report on the
progress of the World Administra-
tive Radio Conference.

Other planned areas of discussion
are “The Differences And Benefits
Of Industry Unions,” “Banking For
The Small Business Owner In The
Entertainment Industry” and “Own-
ership By Minorities Of Broadcast
Properties.”

All conference participants are in-
vited to attend an audio/visual pres-
entation presenting the association’s
progress since 1978, reports from the
resolve panels and an update on the
Performance Rights Bill HR997.

The panels will offer, for the first
time, industry executives. profes-
sional staffers and key artists the op-
portunity o analyze problems in
special closed-door sessions and de-
velop proposals for solutions to spe-
cific music industry problems.

Results will be announced each
day at the general sessions meeting.
Scheduled topics to be touched
upon in these panel discussions are
electronic research methods of Arbi-
tron, Neilsen and industry trade
publications, the FCC and black
music, trade associations and
strengthened merchandising pro-
grams.

RETIREMENT PARTY— Bob Kornhelser right, makes a point to Atlantic Rec-

ords chairman Ahmet Ertegun as Mrs. Kornheiser looks on. The three spoke

at a party given in honor of Kornheiser, who is retiring from Atlantic after 22

years with the label. Kornheiser rose to the position of vice president and in-

ternational manager from sales manager, his post when he joined the com-
pany in 1958.

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON
9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..

WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT’S TIME YOU DID!

Come see for yourself. We don’t have specials and you don't have to buy
any quantity ever. We have the lowest overall prices in the industry every

day of the year.

WE WILL NOT BE UNDERSOLD

ALL LP's AND TAPES

$6.98 s m $7.98 s
List A List

the invoice.

order.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

460 s8.98 S 525

NOTICE TO OUR FOREIGN CUSTOMERS

We can prepare a Pro-forma invoice for you upon which
you can make funds available to us on the amount of

SINGLES—85¢ EACH

(Prices are for
all domestic
records & tapes)

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

(v
485
X

KING KAROL

“New York's =1
One-Stop
126 West 42nd Street,

(Between Broadway and 6th Ave.) New York, N.Y. 10036

212/354-7684
Telex: 236601

Ex-Capitol Employes Held
In 12 Mil Disk/Tape Theft

LOS ANGELES—Two former
Capitol Records employes pleaded
innocent in Superior Court here
Tuesday (25) to charges they alleg-
edly stole $1.5 million worth of rec-
ords and tapes. According to Deputy
District Attorney Robert Young-
dahl, it is one of the largest record
theft cases his office has seen and
could lead to further investigations.

Youngdahl says the plot involved
former night supervisor Andre
Charles Goulet and former truck
driver Kambiz Seyah Sepanlou. Se-
panlou supposedly paid Goulet $1
for each stolen record or tape with
Goulet getting an extra $1.000 for
each extra order of recorded product
he provided.

Sepanlou is charged with (wo
counts of grand theft and Goulet
with one in connection with two oc-
currences at the end of last year
when nearly 2,000 albums were
taken from a Capitol Records ware-
house loading dock. The incidents
happened Nov. 29 and Dec. 12.
though in the latter Goulet was
working with the police in an effort
to snare Sepanlou.

Goulet has admitted in a signed
confession introduced in Municipal
Court that the thefts have been go-
ing on over a period of seven years,
“We anticipate other legal issues to
be involved.” says Youngdahl.
“Quite often people plead innocent
despite a confession because they
may say it was taken under duress or
that their rights weren’t read to
them.”

It has not yet been determined
what Sepanlou and Goulet were go-
ing to do with the material which
was a cross section by various artists.
“They could either sell them at the
retail level, on the international mar-

RIAA Sleuths

® Continued from page 3

music thievery and the tipster hot
line is the first joint venture action
with NARM to get a grass roots par-
ticipation going to thwart the spread
of what many record executives
have labelled a dangerous cancer
sweeping the global record industry.

WWW.americanradiohistorv.com

ket or sell them as returns,”
dahl states.

However. this may be the tip of
the iceberg. “We have no evidence
on any other Capitol employes, but
we do have evidence on other record
companies. A number of people
want to talk to us now,” he states.
Youngdahl declined to state which
companies or evidence are involved.

Goulet and Sepanlou were ar-
rested after Capitol installed a tele-
vision system after detecting losses
of $115,000 in a short period of time.
Both defendants are free on $2,000
bail unul an April 21 pretrial hear-
ing.

gl"hough Capitol put the loss at
$1.5 million, the retail price for the
goods was estimated to be higher.

CARY DARLING

Young-

A,

- BPI Asks
UK. Court
Halt Taper

By PETER JONES

LONDON-—A High Court action
here by the British Phonographic In-
dustry has left a hi fi enthusiast and
home taper wondering whether his
huge collection of 450 tapes will
have to be erased.

He’s Terence Piggott-Sims of Nor-
folk. a pop fan who describes his
recording activities as ‘“‘part of a
search for perfection.” But the BPI
claims that his recordings could
have been of immense value to a
bootlegger.

The BPI action is to stop Piggott-
Sims from recording live radio
broadcasts without permission. The
industry organization says the
recordings could have led to boot-
legging and has asked Justice Whit-
ford to grant an injunction to stop
him making or selling unauthorized
recordings. Judgment has been re-
served for a later date.

Piggott-Sims says he started mak-
ing tape recordings of live broad-
casts for his own private use. Later,
he swapped tapes with similar-
minded enthusiasts to build a collec-
tion, but stresses there is no commer-
cial or financial gain

He adds: “I'll campaign for the
next 20 years if needs be to prove I
never made money from bootleg
sales.”

But BPI representative John Fass-
nidge says in court that Piggott-
Sims’ tapes are of a high technical
standard. and certainly better than
most bootlegs. “If a bootlegger had
got hold of the tapes, there could
have been substantial injury to the
plaintiffs.”

PP,

Distributor Firmed

SAN FRANCISCO—Audio-
Source, distributor of audiophile
LPs will distribute the debut LP by
the Orchestra, 86-piece aggregation
working out of Los Angeles. The de-
but LP, recorded by the Orchestra it-
self during its premiere concert, will
retail for §15. The Orchestra’s own
label is called New Foundation. It
was produced by Jeffrey Weber.

ANDAI.USIAN HORSES

The Andalusian's versatility and temperament
makes him trainable to any level—from dress-
age to hunting and jumping and from driving
to Western classes.

PRICES START AT $3,000
Good Terms Are Available
With A Payment Schedule Tailored
To Fit Your Needs

SUGARMAN RANCH

Contact Gary or Carolyn

(805) 497-9666

300 West Potrero Road, Hidden Valley
Thousand Oaks, CA 91360
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Financial

NEW YORK—Exports of musical
instruments climbed as much as 25%
in some categories last year, with
overall exports up 15%. It was the
first year that the dollar value of ex-
ports surpassed the value of imports
into the U.S.. according to Dept. of
Commerce statistics.

Data compiled by the American
Music Conference from the Com-
merce Dept. show that exports to-
taled more than $195 million last
year. while imports fell to $190 mil-
lion, down from $199 million in
1978. Exports in 1978 totaled $167
million in comparison.

The leading markets for U.S. ex-
ports are Canada. Japan, the UK..
the Netherlands, West Germany
and Mexico.

Exports of electric guitars rose
25% in units shipped. with a dollar
value of $12 million. Japan and the
U.K. were the largest customers.

Drums and other percussive in-
struments rose from $8.1 million in
1978 10 $12.5 million in 1979. No
unit figures were available. Brass-
winds rose 32% in unit sales. and
posted about the same gain in dol-
lars, the Conference says. Exports of
synthesizers and electric pianos were
up 24% over 1978, for a dollar value

= SURPASS IMPORT

Instrument Sales
Abroad Climb 15%

last year of $20 million in export
sales.

Imports of electric guitars were up
13% in units; however, the dollar
value of the goods only rose 9%, a
factor the Conference attributes to
the shipment of cheaper goods from
Korea, and a decline in units
shipped from Japan.

Imports of violas, violins and
other bowed stringed instruments
rose 9% in 1979, with a dollar gainof
17% over the previous year.

Electric piano and synthesizer im-
ports. not usually listed as a separate
category, were broken down by the
Conference. revealing that nearly
13.000 electric pianos were imported
into the U.S. with a value of $5 mil-
lion. Two-thirds of them came from
lialy. Japan accounted for most of
the 6.000 synthesizer imports valued
at just over $2 million.

Some exports declined last year.
Acoustic guitars dropped in units
shipped from 90,954 in 1978 to
73,392 in 1979. All types of organs
registered an export decline, al-
though 53.000 electronic organs val-
ued at nearly $55 million were
shipped last year. Total units for all
organs dropped 13%, however.

Feminist Music Sees Sales Increase

® Continued from page 3

The distributor network reports
total goods moved during 1979 at
the 180.000 units mark. No label
sold fewer than 3.000 copies of its al-
bum.

In addition to Norris’ company,
leading women’s music distributors
are Vision Distributors. Nashville:
Sight & Sound/Women. N.Y.:
Women's Music Distributing Co..
Bostonand L.A.: and Zango. North-
ern California.

“We're finding a real definite
trend of women going full-time into
distribution.™ Norris claims.

One of the leading performers in
the women's music movement is
singer Cris Williamson, premier art-
ist on Olivia. A new promotion cam-
paign was launched at the confer-
ence on Williamson's spring release,
“Strange Paradise.” with which
Olivia is returning to action, In sup-
port of the LP there will be a single
release for radio promotion and a
24-city tour organized by Road-
work. a tour coordinator for
women’s music acts.

Probably the biggest selling al-
bum in the distribution network’s

{Continued on page 81)

Control Room
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FLY IN! RECORD! FLY OUT!
FLY IN! RECORD! FIY OU'T!

Magritte Music - Crazy Offer!

Fly in! Record your album in our superbly equipped'24 track studio
and stay at a beautiful Jacobean Manor House. Fly out! R

£3,500,00 per week COVERS TOTAL COST OF YOUR RETURN
AIR FARES FROM ANY EUROPEAN CAPITAL AND ALL
ACCOMMODATION AND ALL RECORDING!

Magritte Studios is situated in a large farmhouse amidst 4 acres of
creative space near London Airport.

36 channel Helios console with parametric e.q. Lyrec/Ampex/Phillips/
Revox/Aiwa tape machines. Full noise reduction. Compressors/Limiters/
Noise Gates Flangers/Phasers/Digital Delay/Harmoniser/E.M.T.
Master Room/Lexicon Digital Reverberation: all in an acoustically

% controlled mix room with superb monitoring.

Bosendorfer and Fender pianos/Clavinet/Burman/Roland amps./CCTV.

If you wanna breath of fresh air, come to Magritte!
"“THE BEST EARS IN THE BUSINESS!”

BELL DAN OR ERIC ON 01-897 9670

Cetec Head
Sees Gains
In Decade

LOS ANGELES-—-Cetec, parent
company of Cetec Gauss, manufac-
turer of high-speed duplicating
equipment and professional audio
products, expects its 1979 fiscal year
to be its best ever in sales, net income
and earnings per share.

In a recent speech prepared for
the American Stock Exchange Club
of New York. Hugh P. Moore, Cetec
chairman, stated Cetec “can con-
tinue to grow at a fairly rapid aver-
age rate over the next five years, al-
though the present recession will
limit expansion in 1980.”

Cetec is diversified into several
different markets and a variety of
products, including broadcasting,
tape duplicating, professional loud-
speakers and microphones.

The company’s Gauss division,
directed by Mort Fujii, president.
holds about 60% of the world’s $5
million duplicating machinery mar-
ket, according to Moore. “Our
equipment is more expensive than
that of our competitors,” he said.
“but because of its superior design
we hold a 60% market share.”

Cetec Vega, producer of wireless
microphones, had its best year ever
in 1978 and is well on its way to beat-
ing that record in 1979. “The divi-
sion supplies from 60% to 80% of the
wireless microphone market, de-
pending on how it is defined.”
Moore said.

The Broadcast Group designs.
produces and markets worldwide ra-
dio broadcasting equipment and
professional audio products.

“I expect that Cetec’s growth in
both sales and net income will be
modest in 1980 because of the reces-
sion,” Moore stated. “but that its
growth over the next five years will
be more or less consistent with the
record of the past five years.™

New Wave

® Continued from page 3

“The Pretenders will be the first
tour we'll seriously look at to see if it
can grow and become the first mean-
ingful one out of the genre.” says
Ross.

Wendy Stein. vice president of
production at Belkin Productions in
Cleveland. reports sellouts by the
Pretenders. Police and Ramones at
the 1.000-seat Agora and a sellout by
the Knack at the 3.000-seat Palace.
although sales lagged for shows by
Joe Jackson and the Boomtown
Rats.

“There is no one really exploding
and grabbing people’s attention,”
explains Stein. “We want to take a
step forward but we haven’t had the
chance yet.”

Bob Ringe, agent at William Mor-
ris. which books the Clash. Knack.
Devo, Jam. Rachel Sweet, Pearl
Harbor & the Explosions. Cretones.
Joe Jackson. Beat. Inmates. Mem-
bers. Reds. Undertones and other
new wave acts. feels that club dates
build a foundation for the next al-
bum and tour which hopefully will
include larger halls.

“Promoters are more receptive
and want to promote what’s upcom-
ing and be involved in the future.”
says Ringe. “A year ago. many pro-
moters wouldn't touch new wave be-
cause it was an unproven commod-
ity.”

yRinge cites Avalon Attractions
and the Knack in Los Angeles as an
example of a promoter who took a
chance on a band at an early stage
which is paying off now. Avalon ear-

(Continued on page 94)
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Quotations |

As of closing, March 27, 1980

_Market

o Low NAME PE 3% High Low Close Change
1% 13/16 Altec Corp. 19 185 1 % ) - %
39 29 ABC 5 687 29% 29 29% - %
36% 27% American Can 4 111 28 27% 274 - %
28% 18% Ampex 1" 1213 22% 18% 20 - 2%
5 2% Automatic Radio - 13 3 2% 2% - %
55 44% CBS 6 402 45 44,  44% - %
36% 27 Columbia Pictures 8 570 30% 27 27% — 4
8% 4 Craig Corp. 15 73 4% 4 4 - %
48% 40% Disney, Walt 1" 655 42 40% 42 - %
3% 2% EM! - 457 2% 2% 2% Unch.
12 7 Filmways, Inc. 6 1004 " 7 7% - %
22% 13% Gult + Western 3 2097 16% 13% 15% - h
12% 8% Handleman 5 86 8% 8% 8% - %
37% 33% Harrah's 16 - = - 37% Unch.
9 5% K-tel 5 8 5% 5% 5% - %
- — Lafayette Radio - - - - 1% Unch.
30 25% Matsushita Electronics 8 22 26% 25% 25% -
57% 44% MCA 8 231 46 44% 44% — %
19% 10 Memorex 3 564 10% 10 10% - %
54% 46% 3M 9 1150 48% 47% 48% + %
65% 46% Motorola 10 576 49 47% 48 -2
30% 23% North American Philips 4 29 24% 23% 23% - %
17% 13% Pioneer Electronics 8 7 13% 13% 13% — 1%
25% 18% RCA 5 1146 20 18% 20 + %
7% 6 Sony 11 1036 6% 6% 6% - %
33% 20%: Storer Broadcasting 8 247 22% 20 21% — 1%
5% 3% Superscope - 197 3% 3% 3% - %
35% 27% Taft Broadcasting 8 185 28% 27% 27% - 1%
19% 14% Transamerica 4 626 15 14%  14% + %
53 39% 20th Century-Fox 6 311 4 39% 40 — 1%
57% 46  Warner Communications 9 684 49% 47 48% — 1%
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco - 20 1% 2% Integrity Ent. — 116 % 1%
Data Koss Corp. 7 14 4% 5%
Packaging 4 2 5% 6% Kustom Elec. 6 — Y% 1%
Electrosound M. Josephson 6 12 9% 10%
Group 4 2 4% 4% Orrox Corp. 16 123 5% 5%
First Artists Recoton 3 - % 1%
Prod. 20 50 3 3% Schwartz Bros. 5 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
1o the range within which these securities Could have been sold or bought atthe time of compilation. The
above information contributed to Billboard by Douglas Volimer. associate vice president, Los Angeles
Region, Dean witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Roger Williams Now ‘Studio 88’

® Continued from page 3

Williams because I'm associated
with beautiful music and the Manto-
vani sound. I'm not trying to pull the
wool over anyone’s eyes: just com-
ing up with a fresh name,” says Wil-
liams.

Actually. this is the second single
1o be released under the Studio 88
monicker. A few months ago a single
entitled “Miserlou™ was released by
Studio 88.

The original A side just released is

“The Ride Of The Apocalypse” to
coincide with the film “Apocalypse
Now.” However, radio stations have
been playing “The Bee Side,” a dis-
cotized version of “The Flight Of
The Bumble Bee.”

Williams says he'll release a Stu-
dio 88 album if there is sufficient ac-
tion on the single.

Last year, Steve Lawrence and
Eydie Gorme released a single “Hal-
lelujah™ under the name Parker &
Penny. also in an attempt to get air-
play. ED HARRISON

Billboard” >
QALES BAROMETER>
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Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard’s research department.
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Editor-In-Chief/Publisher: Lee Zhito (L.A.); Managing Editor: Eliot Tiegel (LA.).
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Henry Kahn, 16 Rue Clauze!, 75009 Paris. 878-4290; Greece—Lefty Kongalides,
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Holland—Willem Hoos, Bilderdijhlaan 28, Hilversum. 035-43137; Hong Kong—Keith
Anderson, P.0. Box 40, Tai Po, N.T.; Hungary—Paul Gyongy, Orloutca 3/b, 1026
Budapest 11. Tel: 167-456; Ireland—Ken Stewart, 56 Rathgar Road, Dublin 6, Ire-
land. 97-14-72; Israel—Uri Atony, 3 Manya Shochat St, Roshon le Zion. 997-532;
Italy—Daniele Caroli, Viale.Marche 21, 20125 Mitano. 6083412. Paul Bompard, Via
Gramsci 54, 00197 Rome. 360-0761; Malaysia—Christie Leo, 31 Jalan Riong, Kuala
Lumpur. 204.049; Mexico—Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F.
905 531-3907; New Zealand—Phil Gifford, 156 Upper Harbor Dr., Greenhithe, Auck-
land. 413 9260. Norway—Kurt Bakkemoen, Alcersgaten 34, Postboks 727, Sen-
trum, Oslo 1. 02 11-40-40; Poland—Roman Waschko, Magiera 9m 37, 01-873 War-
szawa. 34-36-04; Portugal—Fernando Tenente, R Sta Helena 122 R/c, Oporto;
Rumania—Octavian Ursulescu, Str. Radu de la La Afumati nr, 57-B Sector 2, Buch-
arest 0.P. 9. 13-46-10. 16-20-80; Singapore—Peter Ong, 390 Kim Seng Road.
374488; South Africa—Don Albert, 21 5th Ave., Highlands N. 2192, Johannesburg.
011-40-6963; Spain—Fernando Salaverri, San Bernardo 107, Madnid 15. 446-20-
04; Sweden—Leif Schulman, Brantingsgatan 49, 4 tr. 115 35 Stockholm. 08-629-
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Sales Director: Tom Noonan (L.A.), Nat} Sales Manager: Ron Willman (N.Y.); U.K./
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EDITORIAL

Commentary

The Right Gift Of Music

NARM’s “Give The Gift Of Music” campaign is a step in the
right direction and the association is to be commended for it.

It strives to harness the combined advertising power of man-
ufacturers and retailers to drive home the message to con-
sumers that when gifts are in order, think of records first.

The success of the campaign obviously depends on how well
it is embraced by the industry. Billboard supports it. and calls
on all facets of the industry to give this effort wholehearted co-
operation.

The records-as-gifts concept has been long pursued—from
the sporadic utilization of gift certificates and special gift

wrappings in the U.S. to the gift token system used by EMI in
the UK. (a token is given which the recipient can turn in for
the record of his choice).

NARM’s move is a step—not the full journey by any means—
but a first step that is needed. It marks the first time that an in-
dustrywide campaign has been organized behind the gift con-
cept.

Hopefully, this will lead to gift certificates on an indus-
trywide basis, or a records-by-wire system (as in the case of
flowers and candy) whereby the giving of records can be facil-
itated.

A Reply From

the Boondocks

By ROY KRISTOFFERSEN

A comment by Elektra/Asylum’s vice president of promo-
tion in the recent reaction article to WEA’s $2 catalog charge
(Billboard, March 15, 1980) should have rural stations across
the nation up in arms. Kenny Buttice is quoted as saying that it
is the “DJ at the boondock radio station” that is to blame for
this new policy.

This is not true, and a lesson on the plight of the rural radio
station in America might be
in order to document our side
of the story.

It is hard to imagine that
small market stations have
created waste that would
prompt such a precedent-set-
tling move by WEA.

First, we receive little prod-
uct from the record com-
panies. Scecond. our fight to
get product from the record
companies has taught us to
cherish the music we receive,
not waste it. Third. the bulk of
the product issued for promo-
tion by labels is unloaded at
the doors of the radio stations
in metropolitan areas.

“We've

Roy Kristoffersen:

been taught to cherish the

music we receive, not waste
Rural radio stations are the it."”

vagabonds of the industry.

Many of us are starving for

promotional product because “it’s not what you are, but where

you are.” Many record companies fail to see the benefits of
servicing stations that broadcast to a population base of 18.000-
25.000.

Itis true that we do not have the population base or the mar-
ket size (o aid in charting a record in a major trade. but the lis-
tenership each rural station possesses should be considered part
of the record-buying public. A significant part of the record-
buying population is being ignored by the record companies
which would rather key solely on the cities that try to entertain
ail of America.

Those who do service the smaller market station do receive
rewards. At the station | program, companies like WEA and

Capitol. which provide us with standard mail service, receive
stronger play because of the lack of product from rival labels.

We receive one copy of each new release that’s pressed.
which certainly makes it hard to be wasteful. Many of us find
ourselves in a situation where we must take special care to make
these recordings last since we do not have the resources to tape
our music.

We’re talking a different ball game than in metropolitan cen-
ters. where promotion men are knocking each other down (o
deliver the hot product to the program director’s doorstep in
lime to make the next reporting period. I find it hard to believe
that these promotion people drop just one copy of each release
on a station’s doorstep.

‘Many of us are starving
for promotional product’

The intent of the record companies does not require a
scholar’s interpretation—hit the major population centers in the
nation with the bulk of promotion. Under such circumstances,
the waste that s attributed to the “boondocks™ may more prop-
erly find a home in a different part of the industry.

Rural radio stations have always worked hard for what they
receive. And they take a high degree of satisfaction in their ac-
complishments. The challenge is much greater for personalities
working in a rural atmosphere and the station is much closer to
the community or region it serves.

1 fully support WEA’s pricing policy on catalog material. It
points out something that’s been evident for all too long—there
is too much waste in the record industry. and steps to control it
are long overdue.

Small marketstations, however. should not be fingered as the
fall guy. If there is an overwhelming need to find a cause. WEA
and many other record companies might look to the cities and
perhaps internally to find waste.

Lel’s stop trying to picture rural radio in a “fantasy island”
atmosphere. We cannot waste what we don’t have!

Roy Kristoffersen is program director of WNBZ-AM in Sara-
nac Lake. N.Y.

Clubs And TV Albums Hurt

By RIP SHEPHERD

Record labels have quit sending promo LPs 10 stores because
they are being sold. Masters are being reproduced and sold ille-
gally. Blank tape merchandisers should be penalized because
the tapes they sell are being used to tape records which are not
being paid for. This is what we are told by top executives in the
record business.

Recently. while watching “Saturday Night Live” on NBC. |
saw a Budget Tapes & Records ad, 30 seconds, maybe costing
875 for a local spot. Ten minutes later Dick Clark comes on with
a 30-second national ad selling TV Guide and memberships in
a major record club.

‘Labels themselves are a
large part of the problem’

Clark offers this membership with 14 free LPs or tapes for
just one cent if one agrees to buy nine more units in the next
three years at the club’s regular list price. As an added bonus
one can buy his first selection at 50% off list price. This brings
the cost of an $8.98 list product down to approximately $3.30.

Now I have to ask myself, “Where are these free LPs and
tapes gomg" Unfortunately. the record retailer also gets a
“bonus” from these clubs, when members bring in their defec-
tive and substituted records and expect us to exchange them
under our new limited return allowances. This situation some-
times causes problems between the retailer and his local cus-
tomers.

According to “This Business Of Music,” a respected industry
text, “a fairly standard provision in agreements with American

WwWwWw . americanradiohistorv.com

artists is that they receive one-half of their usual royalty rate on
sales through clubs and that no royalties are payable on bonus
or free records distributed by clubs.”

At the same time that record clubs are thriving. an increasing
number of television-only hit records are appearing. These tv
specials are cutting into record retailers’ catalog. “Fifteen hit
songs by the original artist at only $38.98.” the high-powered
sales voice blares. This potentially eliminates 15 catalog sales at
the retail level.

Why are the companies that we're trying to keep in business
trying to put us out of business?

The point is that the record retailers are being penalized (less
promo service and display material, smaller advertising budg-
etsand tightened return policies) by the manufacturers for their
loss of revenue while labels themselves are a large part of the
problem. The artist, distributor and retailer are the ones taking
the losses.

Record stores are a small part of the problem (very-small),
and they are also the bottom line of the record business. They
are the people who face the public every day and sell the music.
The artists are the top of the industry. They are the people who
make the music and should be paid their royalties. It is up to
artists. distributors and record retailers to put a stop to the mu-
sic giveaways by the labels we’re supporting.

Let the retailer get back to selling music and let us promote
the albums. We're not ripping anyone off. We're selling. pro-
moting. and pushing music to keep a healthy industry. We have
a stake in this too.

Rip Shepherd owns Budger Tapes & Records stores in Kenne-
wick and Richland, Wash.
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Frcm Making It
o Making Do.

When We Speak, The Young Adult Market Listens.

The Source, NBC Radio’s young adult networlk, is rolling. From
New Wave to Hard News, we cover what young listeners
need fo know and want to hear.

In addition to exclusive concerts, such as Todd Rundgren &
Utopia, Santana and The Police, The Source offers many
features that plug into the needs of the 18-34 year old
audience. From out of this world UFO'’s to down to earth
recession. From comedy and gossip to dealing with success or
failure, the features on The Source relate honestly to life, the
way our listeners live it. And our two-minute newscasts, fed 24
hours a day, are designed for today’s generation, by foday’s
generafion, | 4 B

The Source, a "hot” idea whose time has come. Looking for
a sound investment? Write to: The Source, NBC Radio, 30
Rockefeller Plaza, New Yorls, N.Y. 10020, or call (212)664- 5757

Agreeing with our "hot” ideas are over 100 Source ofﬁhotes
representing 70 markets. And in over half of those markets
our Source stations are ranked 1, 2, or 3.F

*Arbitron, 1979 (most recent reports available) Adults 18-34, MSA. NBC Radio’s Young Adult Networls
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Counterfeits Still Chief Industry Headache

LAS VEGAS—The U.S. industry
is in a quandary in combatting
counterfeit albums, found over a six-
month period in some 90% of 500 re-
tail locations canvassed by eight
Record Industry Assn. of America
investigators.

RIAA special counsel Jules Yar-
nell admitted Tuesday (25) that he
feared giving out the FBI-RIAA cri-
teria for singling out counterfeit al-
bums in that it would alert illegal al-
bum makers who might then change
their packaging and manufacturing
methodology to thwart detection.

RIAA president Stan Gortikov, in
perhaps the most moving address of
any at the 22 NARM conclaves,
scored industryites in any way in-
volved in the manufacture or pur-
chase of counterfeit.

Gortikov graphically outlined
penalties ranging from $25.000 to
$50,000 fines per count along with
lengthy prison sentences in success-
ful criminal counterfeiting prose-
cutions. Civil suits also could be suc-
cessfully carried on against violators
with the possibility of additional se-
vere damages being awarded indus-
try plaintiffs.

Both Gortikov and Don Moore,
retired second-in-command of the
FBI, speaking at the later Yarnell

panel, emphasized the broad impli-
cation of the Racketeer Influenced
& Corrupt Organization act upon
such bogus album involvement.

Under the provisions of the 1970
statute, a person found guilty of such
involvement is subject to up to 20
years imprisonment and forfeiture
of control of a business. Possible
mail fraud, wire fraud, interstate
transportation of stolen goods and
tax evasion charges can be con-
tended against alleged counter-
feiters and those involved, Gortikov
stated.

Gortikov said the recent Suffolk
County L.I raid (Billboard, March
29, 1980) indicated the criminal op-
eration was primarily making bogus
promo albums.

Yarnell explained that those ap-
prehended who supply raw mate-
rials and manufacturing equipment
to counterfeiters are equally cul-
pable under the law. Counterfeit al-
bums are difficult to discern, Yarnell
demonstrated, showing Beatles’ EPs
and Billy Joel, Elvis Costello and
Blondie albums. Some of the pack-
age goods contained picture disks.

Best indication of counterfeit pos-
sibility is quality of the artwork,
seller and price. Graphics in coun-
terfeit goods are getting better, so

= A

Billboard photos by James Fortune
SOMBER MOOD—Could CBS Records president Bruce Lundvall, left, dis-
cusses business with Cal Simpson Jr., Detroit one-stop boss.

New Life For Indie
Distribs And Labels?

LAS VEGAS—The marriage of
independent distribution and labels
that blossomed in the late '40s, pros-
pered through the early *70s and fal-
tered since then appears to be reviv-
ing.

gDistributors and labels were back
together during the 1980 NARM
convention. Approximately 20 rep-
resentatives of 15 indie distribution
points attended a formative meeting
of P.AILD. (Producers and Inde-
pendent Distributors). a label an-
nounced some months ago by Arnie
Theis, Nashville veteran (Billboard.
March 29, 1980).

The meeting was hosted by Bud
and Don Daily, Houston brothers
who own the biggest piece of Big
State Distributing, Dallas. formerly
operated H.W. Daily in Houston.
They consolidated distribution
about two years ago in Dallas with
Bill Emerson Sr.. Texas veteran,
heading the entire operation. He de-
parted late in 1979, replaced by son
Billy Jr.

The Daily duo project a label pos-
sibility, subsidized half by them-
selves, with distribs cross country
able to buy in shares for approxi-
mately $10,000, it’s reported.

Theis outlined a formula, where
producers coming to the P.ALLD.
fold would bring product already re-
corded and paid for, with the label

taking over manufacturing and mar-
keting.

The Dailys forecast the embryo
label proposal would break even if
in its first calendar year the com-
pany could sell one million singles.

Independents at the label and dis-
tribution level have been greatly
heartened by the coalition of “The
Big Five.” the group of distributors
which banded together to assist
Henry Stone of TK Productions out
of a financial bind recently. Ariola’s
link to Arista, too. has encouraged
views of the future.

Dick Schory of Ovation told his
distributors that they can anticipate
more product from Ovation, not
only at the country level, where the
Illinois label has been most consis-
tent. but also at the jazz, soul and
contemporary rock strata.

Ovation’s recent announcement
of a correlation with an independent
film production company will not
immediately trigger soundtrack al-
bums, Schory said. After some initial
films, Schory pledged movies with
stronger music fare.

Ovation, through its new com-
pany-owned London office, will
provide a steady flow of European
rock product, Schory promised. The
Brothers Jones, whose first release
he previewed, will probably tour the
U.S. late in 1980.

By JOHN SIPPEL

Yarnell stressed that a potential
buyer screen the seller and the dis-
count price.

Sandra Rutledge, administrative
vice president for the Record Bar
chain, backed him up, noting the
purchases similar to those an-
nounced several months ago by Ted
Deikel, Pickwick chief, when the
first counterfeit albums were discov-
ered.

Purchasing vice president Ed Ber-
son has produced a booklet, out-
lining qualified firms from which
Bar stores can buy. When purchases
from firms other than those listed
are contemplated, Berson’s approval
is required. Stores must supply ship-
ping slips from all suppliers, which
are then matched with invoices and
bills are paid.

A store manager could exchange
authentic albums for counterfeits
and possibly escape detection, she
added. When a suspect vendor
makes his pitch, Rutledge advised
the prospective buyer to keep him on
the string, attempt to get his car li-
cense number and more information
about him before a buy is made.
Substantial discount below normal
wholesale is the best criterion, the
panel agreed.

Former Mercury and WEA finan-
cial executive Dick Spingola recom-
mended the industry adopt new ac-
counting controls, pointed toward
helping to erase counterfeiting. La-
bels must band together and initiate
unique identifying marks and sym-
bols to help detect illegal goods. Ben
Barone of Checkpoint Systems pro-

Neil Bogart’s Keynote

LAS VEGAS—The following are
highlights from Neil Bogart’s key-
note speech before the National
Assn. of Recording Merchandisers:

People keep asking me: Where did we go
wrong? Was it you, the artist, the lawyer, the
manager who wanted too much too soon? Was it
you, the record manufacturer and distributor,
who flooded the market on the theory that
something was bound to sell? Was it you, the re-
tailers, who bought boxes of goods you never
opened? Was it you—or you, or me? Perhaps it
was all of us. Perhaps we've all been conspir-
ators in a suicide pact.

All these questions resemble the domino
theory. Was it the lawyer who pushed too far
with the threat of a lawsuit? Was it the manager,
who wanted to keep an artist by forcing a rene-
gotiation for more money?

Will the artists and their representatives be
happy when there are two companies left to sign
with?

*x  x  *x

We're drowning ourselves. Picture a sales-
man pitching a record and saying, “Why don't
you take 10,000 ‘Hot Licks?' ” And the retailer
replies, “I've still got 8,000 on the floor from the
10,000 | bought four weeks ago.’” And the
salesman says, “Yeah, but if you take more this
week, you can get a 10% discount.”

Two months later, he returns it, and makes
11% on his money. He only had to hold it for two
months, and he didn't have to actually pay for it
anyway, and he made 11%. In two months! If he
were to do this regularly over the course of a
year, he could stand to make 67% on his “in-
vestment” (or his “non-investment”).

* * *

The return policy is a symptom of our trou-
bles, not its cause. Maybe it's like wage and
price controls. Maybe it will be lifted in two
years when we don’t have to enforce a sense of
reason, when we return to a point where every-
one is happy to make a fair share of the profits.

Maybe we wouldn't have gone so far astray if
we'd had it sooner. Perhaps we, the manufac-
turers, shouldn’t have expected you to keep the
lid on our sales-expectations. Certainly we made
you offers you'd be fools to refuse. We failed to
be realistic, and now something's got to be
done.

I

Things should be looking good, right? Wrong.
The consumer may be buying, but the manufac-
turer isn't seling. Consumers are buying.
They're just not buying from the makers of the
product. They're buying copies of our product.
They're buying fakes.

We know that some of our partners have been
accused of cheating us, and recently a very im-
portant man said, “Yeah, we bought a hundred
here, a thousand here, so we got the price
break.” But who would ever think of hundreds of
thousands of albums? Somebody obviously did.

Was it 200,000 records? Was it $2 million,
was it $200 million? How many millions has it
been over the fast four or five years? How many
records have we turned into instant cutouts,
only to learn now that the cutouts were fake?
The FBI says they weren't real.

The question now is what each segment of
the music business will do in response. What,
for example, will the artists do to fight the prob-
lem? How much have the artists contributed to
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fight piracy? How much have they contributed
to the Record Industry Assn. of America? Maybe
we didn't ask them to contribute anything.

The problem is so widespread, it's often
subtle, often insidious. A whole new way of
thinking has developed—have you seen the art-
ists on television singing “Is it me or is it tape?
Go buy that blank tape.” And you, the retailers,
promote and sell that blank tape and tell me
with a big smile that the blank tape business is
booming.

BOFFO OPENER—ARN ‘‘Unemployed
president,” as Neil Bogart self-de-
scribed himself, gets serious as the
keynoter opening the 1980 NARM
assemblage.

And you stifl expect me to sell and advertise
and gamble and take the responsibility of press-
ing records, and shipping them to you and tak-
ing them back only to discover that the records
I'm taking back are not even my records.

The problem is huge. The problem is stagger-
ing. Investigators for the RIAA have been survey-
ing representative samples of stores that sell
our product. They're finding that 90% of these
stores stock some counterfeit product. That
means that some of you right now may be sitting
next to a person who sells or buys counterfeit
product.

How do you get these goods? Does some
character in a plain panel truck puff up and
make an offer you can't refuse? Is that how it
happens? I'm told it often happens this way. Is
it really different from the guy in Times Square
who'll sell you a hot watch for a tenth of what
it's worth? And if you buy it, can you imagine
going into a department store and exchanging it
for full credit?

One in 10 LPs is estimated to be fake; one in
five tapes is a fraud. And every counterfeit sales
displaces a legitimate sale.

P T

Are you surprised at my anger when | see you
pushing those blank tapes? Or when | hear radio
stations playing albums uninterrupted by com-
mercials and crowing about it? “Did you hear?
Station WKWK is going to play the new ‘Hot
Licks" album straight through? Get those tape
decks ready, campers. You too can have the new
‘Hot Licks’ album brought to you in the privacy
of your own home. This is an offer you can't re-
fuse.”

Of course a consumer isn't going to spend

ferred a special detector on the label.
Yarnell urged he submit the pro-
posal to RIAA for consideration.

Yarnell singled out Jim Crudging-
ton, Hot Line Distributors, Mem-
phis, for his integral role in helping
convict the first pirate, uncovered by
Crudgington in 1970. Moore said
the FBI has gained more than 100
convictions for illegal industry activ-
ity over the past two years. More
than 350 matters involving the in-
dustry are being investigated, he
stated.

Moore, when asked about organ-
ized crime’s activity in illegal re-
corded product, noted it was ex-
tremely difficult to determine
because the syndicate so cleverly in-
sulates itself from involvement with
the crooked operator.

Highlights

five or six bucks actually buying an album if he
can tape it off the radio. And the cruel joke is
that the record companies are expected to ad-
vertise on that radio station.

* * *

Isn't there a bright spot anywhere? Many in
our industry predict that the videodisk could be
our savior. The possibility is there, but only if we
handle it very carefully. The immediate question
is are we rushing into a business before we un-
derstand the product? Some stores are now di-
viding their product into half records and tapes
and half videocassettes. And there aren't even
that many playback machines out there. Yet,
some stores are buying thousands of titles. Are
they going to keep reordering and is the manu-
facturer going to keep shipping more to them
and giving them deals?

Have you done your research? Do you know
how many people actually own video machines?
Do you know what kind of people buy these ma-
chines? Have you walked into a video hardware
store and asked how many machines they sell in
a week? Do you even know how many of these
stores exist? Do you have the information you
need or are you headed for the same disasters
that have plagued the record business?

And you who are manufacturing the product,
what will you do when there are no more outlets,
when those who've overbought too soon will be
out of business? You footed the bill for produc-
tion, and you paid to manufacture them, and
now (in addition to all those returned records)
you've got the tapes back on your doorstep. Now
you're paying interest on them and you've got
no place to sefl them anymore. What do you do?
Make end tables out of them?

Are we headed into confusion; do we see the
video market as a cure-all? Will the urge for self-
preservation make us act irrationally or will we
keep a dialog going?

The ground floor of the home video business
is opening now. Those people who are getting in
on it have a critical responsibility to build a good
foundation, not only for those who will build
upon their pioneering efforts, but also to them-
selves. Because if they build a flimsy foundation
based on poor research and directed by expe-
diency and greed, then the building will ulti-
mately topple on us all—like so many dominos,
poorly stacked.

'

* * *

How many fawyers and managers and busi-
ness managers who make their living from this
industry don’t even bother to come to NARM, to
understand what we're selling? How many art-
ists are in this room right now? How many of
them care to understand what it takes to market
their product? Aren't they our partners?

Perhaps our partnerships would be helped if
there was a sisterhood of the RIAA for the art-
ists. It should be possible for them to have their
own convention or be invited to our NARM con-
vention.

Maybe if the artists talked to retailers the re-
tailers could help the artist market their image
properly. Maybe then the artist wouldn't want a
quadruple-fold pop-up jacket because he would
realize that his records could easily warp in a
package like that. If you retailers could actually
communicate that to an artist maybe you
wouldn't have all those unhappy customers
bringing back defective records.

(Continued on page 29)
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THE BMI
NOMINATIONS
ARE

BEST ORIGINAL SONG

‘It Goes Like It Goes” from
NORMA RAE—music: David Shire, lyrics: Norman Gimbel

“Through the Eyes of Love” from
ICE CASTLES—Iyrics: Carole Bayer Sager

“Pll Never Say Goodbye” from
THE PROMISE—music: David Shire

ORIGINAL MUSICAL SCORE
The Amityville Horror—Lalo Schifrin

The Champ—Dave Grusin

Star Trek—The Motion Picture—Jerry Goldsmith

MUSICAL ADAPTATION OR SONG SCORE

Breaking Away—Patrick Willams

BMI

THE WORLD'S LARGEST MUSIC LICENSING ORGANIZATION. SERVING MUSIC SINCE 1940.
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Prerecorded Tape Rentals Rapped By Chiefs

Decline In Sales Of Porno Feature Films

LAS VEGAS—Criticism of prere-
corded tape rentals and a decline in
porno feature sales were among the
key developments cited at a NARM
video software merchandising panel
Wednesday (26).

The panel was chaired by Al Ber-
gamo, president of MCA Distribut-
ing, and included Russ Bach, vice
president of marketing development
at WEA; David Ehlen, execuuve
vice president/wholesale, Pickwick
International; Ron Safinick, presi-
dent of Media Home Entertainment,
a software company; Jeff Tuckman,
president of Video Unlimited, a re-
tailer; and Lou Kwiker, president of
the Integrity Entertainment retail
chain.

Following an introduction by Ber-
gamo, who noted the tremendous
amount of advertising that goes into
movie promotion and the selling job
it does on establishing an entity for
the firm and eventual videotape, the
panelists responded to questions by
the distribution chiefs.

On the matter of rentals of prere-
corded product, WEA’s Bach noted
that WEA, which recently intro-
duced its home videotape lineup,
had “opted not to go rentals.” He
stressed WEA’s strong stand on en-

forcing its non-rental agreement
with retailers. “We’ve already sent
out letters to dealers informing them
thatif they don’t stop renting out our
product, we will stop selling them ”

Safinick of Media Home Enter-
tainment termed rentals a “threat to
sales,” which also complicates roy-
alty payments. He stated he might
eventually try rentals through a
“controlled effect,” but could not do
so at this point.

Bergamo assured the audience
that his company would never allow
rentals of video product.

Bach answered a question from
the floor by Gene Silverman of
Video Trend of Detroit, by stating
that while WEA had an agreement
with Fotomat prohibiting rentals,
the company could not “discrimi-
nate against someone who wants to
be in both markets. They’re trying to
buy a marketplace for themselves
and they’re. spending a lot of
money.” He and other panelists
questioned Fotomat’s profitability
in the rental area.

On the topic of porno material,

By IRV LICHTMAN

Tuckman said the market had
changed “dramatically” since the
days when most major studios were
not involved in videotape product.
He said the availability of strong
major studio releases has reduced
porno’s impact from 60% to only
12% of his retail business. Safinick
said his company’s porno sales rep-
resented only 20% of his videotape
release sales.

Kwiker said his retail operation
had decided to enter the prere-
corded tape market to gain early
knowledge of this new marketplace.

Bach, who claimed WEA had a
replication problem due to orders on
Warners Bros.” first round of tapes
introduced in February, explained
that a decision to market the film
“10™ so soon after its boxoffice im-
pact had interrupted production,
but was worth it on the grounds it
was timely in view of the vast public-
ity afforded the film and actress Bo
Derek.

Tuckman stated that record stores
benefit by handling videotapes “by
bringing in new customers. 've seen

older buyers who've come in to buy
videotapes and then buy classical
and MOR albums.”

Bach said that while the ratio of
VHF to Beta sales has maintained
the margin of 70 to 30 in favor of
VHF, he had noticed an increase in
Beta format volume. Both Bach and
Kwiker agreed that the nature of the
prerecorded catalog and market re-
quired “specialists” on both the
wholesale and retail levels of the
business. WEA has three such spe-
cialists in New York, Los Angeles
and Chicago.

Pickwick’s Ehlen said an impor-
tant factor in videotape sales was a
“store within a store” concept, which
translates at the company’s retail op-
erations to Videoworks kiosks,
which screen trailers on tv monitors
and stock between $6,000 to $14,000
worth of tape inventory.

Kwiker said Integrity followed a
similar approach and also noted that
television plays of movies meant a
“surge in sales” of the same movie
on tape.

Kwiker also said that institutional

advertising monies were a necessary
expenditure by the company as a
method of letting customers know
it's a prerecorded tape business.

Tuckman noted that his merchan-
dising techniques for his stores in-
cluded the fact that “video is the first
thing you see on your way in and the
last thing you see on your way out.”

He credited a minimum problem
with defectives a result of quality
control “superior to that of record-
ings.”

Before the merchandising panel
came on, Jack Wayman, senior vice
president of the consumer electron-
ics group of the Electronics Industry
Assn., briefed the audience on previ-
ously recorded statistics on the
growth of the prerecorded videotape
software and hardware business.

He predicted a 10% market pene-
tration in color tv homes by the
videodisk in 1985. This would be the
largest such penetration of any
home entertainment product ever
over so short a period of time.

Presently, there are more than
30,000 videotape titles offered by
distributors, he added. In 1978, he
also reported, no major movie com-
pany had entered the videotape
market. Now there are nine.

Says Leslie, Video Appeal Potential Far Exceeds Audio

LAS VEGAS—Cy Leslie, presi-
dent of CBS Video Enterprises, told
a NARM gathering that video has a
potential demographic spread far
exceeding audio’s.

But, he also cautioned those
present that video must avoid the
pitfalls that bedeviled the audio side
of the business.

Video, said Leslie, represents “a
new and additional customer base
not limited to a primarily 14-22 age
group as with audio, but well be-
yond that to 25-49 and perhaps to
65.”

Added Leslie: “Ninety-eight per-
cent of video customers own a stereo
set. Yet most have not been in your
store in years and in their visit, they
may well be sold by your display of
MOR, classics, shows and contem-
porary product.”

Leslie warned that video “sales
and inventory must be monitored
far more regularly than your record
department.

“You must be ready to accept new
rules, business practices and disci-
plines, among them: limited ex-
change policies, proper capital-
ization, limited advertising,
sophisticated inventory and security

Recording Studio
Sales Manager
Wanted

Record Production and Publish-
ing Company has expanded, and
needs top flight sales promotion
person to handle all aspects of
$2,000,000 super studio located
in Rockland County, New York.
Must have three years' experi-
ence in studio management, and
be heavily sales oriented.

Salary commensurate with track
record—commission, bonus,
heaith insurance, heated pool,
clean air and enviable working
conditions. Immediate opening.
Call owner
Kevin Misevis

(914) 634-2446

control and proper education of
sales clerks who must sell as well as
service.”

Leslie also addressed himself to a
trepidation on the part of veteran re-
tailers to entering a new and un-
known field.

“You were not intimidated by the
transition from 78s to 45s,” he said.
“You were not frightened by the
switch to LPs; you survived and
prospered with the mono-stereo
change, and you were enthusiastic,
not reluctant, to take on tape car-
tridges and cassettes. You've done it
before and you can do it again.

“Video will not speil the demise of
the record,” Leslie added, “but
rather introduce a new wave of
video product married to audio.
This new audio/visual form will ul-
timately be one of home video’s
most important category of product.

“Many companies in the industry
have risked a sizable investment in
these new technological develop-
ments. They have directly com-
mitted perhaps a billion dollars or
more to the hardware development,
duplicating, pressing and r&d facil-
ities and in increasing sums to the
all-important software component.”

Leslie projected that many retail-
ers will add videodisks—DiscoVision
and/or SelectaVision—in a year or
soon thereafter. “Each of these
promises a sale of approximately
200,000 units or more in 1981,” he
noted, “growing to a total of at least
four to five million by 1984-85.”

Beyond that, Leslie avoided spe-
cific predictions. “Whether we speak

Shift Moody Blues

LAS VEGAS—New product and
catalog of the Moody Blues will shift
to the Phonogram-Mercury division
of PolyGram Corp.

The decision was made recently
following the integration of the Lon-
don label into the PolyGram Corp.
family. This does not, however, put
London out of the pop picture, even
though it's now a member of Poly-
Gram Classics.

The label will retain sales of the
vast pop and semi-classic line of
product it built over more than 30
years on the American market.

of a $9 biltion industry in the second
half of this decade or only half of
that; whether there will be 10 mil-
lion machines or 30 million at the
end of this decade, it is clear that it’s
an industry whose time has arrived.
And you are now perceived as the
preferred source for home video
software purchases.”

Leslie noted that these estimates

Panel Probes

LAS VEGAS—How important
will the growing video market be
and how difficult will be selling
videocassette and videodisk soft-
ware?

That was the subject of discussion
at the “Video Marketing In The '80s:
Our Future Is Yours” seminar at
NARM Wednesday (26).

“I can’t encourage you enough to
get into video,” said Terry Ellis,
president of Chrysalis Records and a
member of the panel. “Why should
Fotomat be selling the tapes? Grab
for it now. Find out what is avail-
able. Prove yourselves to be the
people able to sell it. When some
people want to buy a videocassette
or videodisk they should automati-
cally think of their record store.

“Even if there is no market for
video music, as a record company
we want as much traffic in stores as
possible. So once the consumers are
there you can trap them into buying
one of our records.”

The panel was moderated by
Steve Traiman, executive director of
the Recording Industry Assn. of
America. Other panelists included
Andre Blay, president of Magnetic
Video Corp.; Gary Dartnell, presi-
dent of EMI Videograms; Morton
Fink, president of WCI Home
Video; David Heneberry, vice presi-
dent of marketing for RCA Select-
aVision; and Brenda Mutchnick,
senior vice president of Paramount
Communications.

Traiman opened the session with
brief remarks calling on retailers to
consider the videocassettes and
videotape as a double barrel new
technology with a potential for
“profits never before realized.” He
said that although present produc-
tion of video hardware and software

are based on a universe of 70 million
color television sets built during the
22-year lifespan of NARM which
are now ready to display video soft-
ware.

The new video executive noted
that: “Space allocation will initially
be perhaps 10%-15% of store space
and should be limited to those stores
in traffic areas and with population

having reasonable discretionary
spending.”

Concluded Leslie: “I would call
on hardware manufacturers,
through their Electronic Industry
Assn. to provide ongoing statistical
support as to the geographical distri-
bution of hardware, thus providing
you some guide to anticipated
growth in your area.”

Marketing Strategies

is only a fraction of its audio coun-
terparts, its potential for growth is
“tremendous.”

Traiman asked each of the panel-
ists to describe their companies’ in-
volvement in the video field.

Magnetic Video was among the
first to get into this market, said
Blay, and it has already gone from
12,000 square feet of manufacturing
space to 47,000 square feet, with fur-
ther expansion projected. His com-
pany makes videocassettes of 205 ti-
ties from 20th Century-Fox, Avco/
Embassy, and Lord Lew Grade’s
films, among others.

Magnetic Video says it was among
the first companies to do nationwide
promotions, and it has already
earned the equivalent of four gold
records for sales of more than $!
million on four different titles.

EMI Videograms is part of the
EMI/Thorn Group which produces
its own films, and in June 1980 it will
market the first Capitol video music
product with “The Knack At Car-
negie Hall,” said Dartnell.

Ellis said Chrysalis is not really
into the video market but is watch-
ing it closely to see what possibilities
for video music exists.

“Will there be a demand for us to
attach visuals to our music LPs? Will
the person who buys our records
want to watch the visuals? Video-
cassettes are expensive, and the cost
of adding visuals can double the cost
of the LP. So even the cheaper
videodisk we must sell at a price
double that of an LP. How many
will be prepared to pay for that?

“There was a demand for quad
originally, but after the returns came
in we found that the quad records
didn’t even cover the costs of the
mixdowns to quad. We believe in

the video market, but we don’t know
how significant video music will be
in that market. But we are prepared
to create visuals. We have to wait
and see.”

WCT’s Fink said his company has
released and distributed through
WEA 20 Warner film cassettes with
the 2lst, “10” due shortly. He said
WCI Home Video will also be re-
leasing .other products, drawing
from the entire spectrum of Warner
Communications activities that in-
clude music, culture and sports.

Mutchnick said Paramount was
the most aggressive in releasing
videocassette product, both in terms
of rentals and sales. The company
now has 52 titles and is experi-
menting with renting tapes through
the Fotomat chain.

“In the last six months Paramount
has been profitable, the distribution
has been profitable and the dealers
have been profitable,” she said.

“RCA has not brought its product
into the market yet, and hence the
productivity of our concept remains
to be seen,” said Heneberry. “But we
are confident the consumer will ac-
cept a cheap and available format
(SelectaVision) or otherwise we
would never have embarked on it.”

The first RCA videodisks will be
on the market in the first quarter of
1981, he said. The company plans to
market its initial units in consumer
electronics shops so the players and
the disks can be in the same stores.

“We will put product in large vari-
eties of software dealers. The video-
disks should be as readily accessible
as records or paperback books in the
location.”

The panelists agreed that it was
still too early to discuss such market-

(Cuntinued on page 29)
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Viike

Douglas,

the people’
choice!

The Mike Douglas Show, a proven winner day in and day out for the last 18 years,
is right now enjoying its highest ratings ever. Our numbers are better than ever,
with share points up in virtually every market.

We’'re the highest-rated syndicated talk/variety show on television,

#1 in Households, Women and Key Demographics!

Nobody delivers like Mike—his audience is loyal and his appeal keeps growing.
In fact, in the February 1980 ratings, Mike showed a fantastic across-the-board
19% increase in Homes compared to November 1979—dramatically higher

than the sets-in-use increase for that period. Mike is the people’s choice!

e ke ;rwm: o
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Viike
Douglas,

the station’

choice!

The Mike Douglas Show begins its new cycle on July 1, 1980, with no break in continuity.
60 markets are already in the fold, with more on the way!

The Mike Douglas Network, which took off like a rocket at NATPE, continues

to build and add excitement every day. 16 key production people from

the present show will stay on with Mike to assure you the same network-quality
production standards Mike has always delivered.

Mike is dedicated to this show—and everything he and producer Ernie DiMassa

have learned over the years will guarantee stations, viewers and advertisers

(10 national advertisers have already been signed by Syndicast)

impeccable production, unbeatable entertainment and a huge, vital audience.

www americanradiohistorv. com
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Billboard Singles Radio Action

APRIL 5, 1980 BILLBOARD

Playlist Top Add Ons

TOP ADD ONS -

NATIONAL

LINDA RONSTADT-Hurt So Bad (Asytum)

AMBROSIA—Biggest Part Of Me (WB)
BOZ SCAGGS —Breakdown Dead Ahead (Columbia)

D—Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
hsted: as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playhst; as determined by sta
tion personnel
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National tevels

Pacific Southwest Region

® TOP ADD ONS:

AMBROSIA-Biggest Part Of Me (WB)

CROWN HEIGHTS AFFAIR-You Gave Me Love
(De-Lite)

LEON HAYWOOD—Don't Push, Don't Force It

(20th Century)

* PRIME MOVERS

LIPPS INC.—Funkytown (Casablanca)
THE EAGLES—I Can’t Tell You Why (Asylum)
BROTHERS JOHNSON—Stomp (Motown)

BREAKOUTS:

BILLY JOEL—You May Be Right (Columbia)
MICHAEL JACKSON—0ff The Wall (Epic)
LINDA RONSTADT—Hurt So Bad (Asylum)

=Tl
KFI-LA.

o AMBROSIA-Biggest Part OfMe (WB)

o BARRY MANILOW—|Don't Want ToWalk
{Arista)

* BILLY JOEL—You May Be Right (Columbia)
2512

* EAGLES—ICan't Tell You Why (Asylum) 17
8

KHI-LA.
© CROWN HEIGHTS AFFAIR—You Gave Me
Love (De-Lite)

o LEONHAYWOOD—Don't Push, Don't Force
1t (20th Century)

* BROTHERS JOHNSON—Stomp (Motown)
27-18

# LIPPSINC.—Funkytown (Casablanca) 25
14

KRTH (FM)—LA.

o AMBROSIA—Biggest Part 0f Me (WB)

© MICHAEL JACKSON—She's Out Of My Life
(Epic)

% MANHATTAN TRANSFER—Twilight Zone
(Atlantic) 24-9

% LIPPS INC.—Funkytown (Casablanca) 25
10

KCBQ—San Diego
® AIRSUPPLY—Lost In Love (Arista)
© BETTE MIDLER—The Rose (Atlantic)

% THE DIRT BAND-An American Dream (UA)
17-13

% KENNYLOGGINS—Keep The Fire
(Columbia) 12-8

KFXM—San Bernardino
© ANDY GIBB & OLIVIANEWTON-JOHN—|
Can'tHelp It (RS0)

© KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)14.9

% PEACHES & HERB—I Pledge My Love
(Polydor)

KERN—Bakersfield

e LINDARONSTADT—Hurt So Bad (Asylum)

© THE WHISPERS—And The Beat Goes On
(RCA)

+ BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 17-8

% SHALAMAR-The Second Time Around
(RCA)13-9

KOPA—Phoenix

© AMBROSIA—Biggest Part OfMe (WB)
® LINDARONSTADT—Hurt So Bad (Asylum)
* HEART—Even lt Up (Epic) 13-10

* JOURNEY-AnyWay You Want It
(Columbia) 30-18

KTKT—Tucson

® KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

® AMBROSIA-Biggest Part OfMe (WB)

* UTOPIA-Set Me Free (Bearsville) 20-15

* PREVENDERS—Brass In Pocket (WB) 25-20
KQEO—Albuguerque

o PHOTOGLO-We Were Meant ToBe Lovers
(RCA)

o FELIX CAVALIERE—Only A Lonely Heart
Sees (Epic)

* MELISSAMANCHESTER—Fire InThe
Morning (Arista) 11-7

# TOMMY JAMES—Three Times In Love (RCA)
85

KENO-LasVegas
® CLIFFRICHARD~Carrie (EMI)

® FELIX CAVALIERE—Only A Lonely Heart
Sees (Epic)

# UTOPIA-Set Me Free {Bearsville) 25-15

* BLONDIE-Call Me (Chrysalis) 15-7
KFMB-—San Diego

® AMBROSIA-Biggest Part OfMe (WB)

* EAGLES—ICan't Tell You Why (Asylum)$-7

* l{ﬂslclt;AELJACKSON—OffTheWaH(Epnc)

Pacific Northwest Region

® TOP ADD ONS:

AMBROSIA-Biggest Part Of Me (WB)

KENNY ROGERS & KIM CARNES—Don’t Fall In
Love With A Dreamer (UA)

BOZ SCAGGS—Breakdown Dead Ahead
(Columbia)

* PRIME MOVERS

BILLY JOEL—You May Be Right (Columbia)

BOB SEGER & THE SILVER BULLET BAND-Fire
Lake (Capitol)

CHRISTOPHER CROSS—Ride Like The Wind
(WB)

BREAKOUTS:

DR. HOOK—Sexy Eyes {Capitol)

RAY, GOODMAN & BROWN—Special Lady
(Polydor)

AIR SUPPLY—Lost |n Love (Arista)

KFRC—San Francisco
e DR.HOOK-Sexy Eyes {Capitol)
o AMBROSIA-Biggest Part Of Me (WB)

% BOBSEGER & THESILVER BULLET BAND—
Fire Lake (Capitol) 12-6

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)21.16

KYA—San Francisco

o KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* RAY, GOODMAN & BROWN—Special Lady
(Polydor) 13-5

% TOT0-99 (Columbia) 12-8
KROY—Sacramento.
© GARY NUMAN-Cars (Atco)

¢ ANDYGIBB & OLIVIANEWTON-JOHN—I
Can’t Help It (RSO)

4 BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 13-9

* J.GEILS BAND—Come Back (EMI) 10-6

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (3/27/80)

PRIME MOVERS-NATIONAL

AIR SUPPLY —Lost In Love (Arista)
BLONDIE—Call Me (Chrysalis)
BOB SEGER & THE SILVER BULLET BAND—Fire Lake (Capitol)

KYNO—Fresna _
® MICHAEL JACKSON—0ff The Wall (Epic)
o BETTE MIDLER—The Rose (Atlantic)

* SHALAMAR-The Second Time Around
(RCA)18-12

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)15-10

KGW—Portland

o KENNYLOGGINS—KeepThe Fire
(Columbia)

® KENNYROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA)

* DR.HOOK-Sexy Eyes (Capitol) 20-11
* AIRSUPPLY—Lost In Love (Aristay 12-8
KING—Seattle

o KENNYROGERS & KIM CARNES—Don't Fall
in Love With A Oreamer (UA)

® BRUCE COCKBURN—Wondering Where The
Lions Are (RCA}

* PAUL DAVIS—Do Right (CBS) 25-19

* STARLAND VOCAL BAND-Loving You With
My Eyes (RCA) 21-13

KIRB—Spokane

@ BOZSKAGGS—Breakdown Dead Ahead
{Columbia)

o AMBROSIA-Biggest Part OfMe (WB)
* AIRSUPPLY—Lost In Love (Arista) 17-7

* RAY, GOODMAN & BROWN —Special Lady
(Polydor) 19-9

KTAC—Tacoma

® JOURNEY-Any Way YouWant It
{Columbia)

® MICHAEL JACKSON —Off The Wall (Epic)
 THE CLASH—Train In Vain {Epic) 10-7

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)20-15

KCPX—Salt Lake City
® AMBROSIA—Biggest Part OfMe (WB)

o NEILDIAMOND-The Good Lord Loves You
{Columbia)

* BILLYJOEL-You May Be Right (Columbia)
17-12

* PINK FLOYD—Another Brick In The Wall
(Columbia) 10-4

KRSP—Salt Lake City

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o AMBROSIA—Biggest Part Of Me (WB)

* BILLY JOEL—You May Be Right (Columbia)
1811

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 26-16

KTLK—Denver
© AMBROSIA-Biggest Part Of Me (WB)

e FELIX CAVALIERE—Only A Lonely Heart
Sees (Epic)

% DR.HOOK—Sexy Eyes(Capitol) 24-17

% ROBERTAFLACK & DONNY HATHAWAY—
You Are My Heaven (Atfantic) 35-27

KIMN—Denver

© JAMES LAST BAND—The Seduction
(Polydor)

© BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

% BILLY JOEL—You May Be Right (Columbia)
13-6

4 KENNYROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA) 30-19

KIR-Seattle

© LINDARONSTADT—Hurt So Bad (Asylum)
e AMBROSIA-Biggest Part Of Me (WB)

+ BOBSEGER & THESILVER BULLET BAND -
Fire Lake (Capitol) 9-6

+ BILLY JOEL—You May Be Right (Columbia}
16-10

KYYX—Seattle

o BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o BETTE MIDLER-The Rose (Atlantic)

* DAN FOGELBERG—Heart Hotels (Full
Moon/Epic) D-26

4 KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) D-21

KCBN~Reno
o ANNEMURRAY—LuckyMe (Capitol)
o CLIFF RICHARD - Carrie (EM1)

* BILLYJOEL—YouMay Be Right (Columbia)
36-20

% BLONDIE-Call Me (Chrysalis) 20-6
North Central Region

® TOP ADD ONS:

KENNY ROGERS & KIM CARNES—Don't Fall in
Love With A Dreamer (UA)

LINDA RONSTADT—Hurt So Bad (Asylum)

DAN FOGELBERG—Heart Hotels ¢Full Moon/
Epic)

%* PRIME MOVERS:

DR. HODK—Sexy Eyes (Capitol)

BOB SEGER & THE SILVER BULLET BAND—Fire
Lake (Capitol)

BLONDIE—Call Me (Chrysalis)

BREAKOUTS:

AIR SUPPLY—Lost In Love (Arista)

CHRISTOPHER CROSS—Ride Like The Wind
(WB)

FLEETWOOD MAC—Think About Me (WB)

CKLW- Detroit
o DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

® BRUCE COCKBURN—Wondering Where The
Lions Are (RCA)

* DR.HOOK—Sexy Eyes (Capitol) 23-16
* AIRSUPPLY—Lost In Love (Arista) 18-11
WDRQ—Detroit

® KORONA-Let Me Be (UA)

® SMOKEY ROBINSON —Let Me Be The Clock
{Tamia)

* ). GEILS BAND - Love Stinks (EMI}
* DR.HOOK—Sexy Eyes (Capitol) 23-16
WTAC—Flint
® SUZANNEFELLINI-Love OnThe Phone
(Casablanca)
® FIREFALL—Headed For AFalt (Atlantic)

* TOMMY JAMES—Three Times In Love (RCA)
26-16

* MICHAEL JACKSON—Off The wall (Eptc)
27-15

1-96 (WZZR-FM)—Grand Rapids

© LINDARONSTADT—Hurt So Bad (Asylum)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* FLEETWOOD MAC—Think About Me (WB)
26-20

* BILLY JOEL—You May Be Right (Cotumbia)
22-13

WAKY—Louisville

o UTOPIA—Set Me Free (Bearsville)

® BILLY PRESTON & SYREETA—WithYou!'m
Born Again (Motown)

% RAY,GOODMAN & BROWN—Special Lady
(Polydor) 13-9

+ BLONDIE—Call Me (Chrysalis) 10-3
WBGN—Bowling Green
© BOZSKAGGS—Breakdown Dead Ahead
(Columbia)
o PRETENDERS—Brass In Pocket (WB)

% CHARLIE DORE—Pilot Of The Airwaves
(wB)14-6

+* WARREN 2ZEVON —A Certain Girl (Asylum)
2216

WGCL—Cleveland
e OFF BROADWAY—Stay In Time (Atlantic)

o KENNYROGERS & KIM CARNES—Don't Fail
In Love With A Dreamer (UA)

+ BOB SEGER & THESILVER BULLET BAND—
Fire Lake (Capitol) 11-9

4% KENNYLOGGINS—Keep The Fire
(Columbia) 22-17

WZIP—Cleveland -

e PAUL DAVIS—Do Right (CBS)
e ANNE MURRAY—Lucky Me (Capitol)
* DR.HOOK—Sexy Eyes (Capitol) 12-4

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)10-3

WwWWW . americanradiohistorv.com

BREAKOUTS-NATIONAL

DAN FOGELBERG—Heart Hotels (Full Moon/Epic)
KENNY ROGERS & KIM CARNES—Don't Fall In Love With A Dreamer (UA)
CHRISTOPHER CROSS—Ride Like The Wind (WB)

Q-102 (WKRQ-FM) —Cincinnati
o DR.HOOK-Sexy Eyes (Capitol)

* FLEETWOOD MAC—Think About Me (WB)
25-20

* BILLY JOEL—You May Be Right (Columbia)
20-14

WNCI-Columbus
® MICHAEL JACKSON—Off The Wall (Epic)

® CHARLIE DORE—Pilot Of The Airwaves
(istand)

* BLONDIE~CallMe (Chrysalis) 15-6
* AIR SUPPLY—Lost In Love (Arista) 22-15
WCUE—Akron
o DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

® JAMES LAST BAND—The Seduction
(Polydor)

* BILLYJOEL—You May Be Right (Columbia}
27-22

* GARY NUMAN—Cars(Atco) 31-25
13-Q(WKTQ)—Pittsburgh
® LINDARONSTADT—Hurt So Bad (Asylum)

® KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UR)

* CHRISTOPHER CROSS —Ride Like The Wind
(WB)17-13

* MICHAEL JACKSON—Off The Wall (Epic)
24-16

WPEZ—Pittsburgh
® LINDARONSTADT—Hurt So Bad (Asylum)
o AMBROSIA—Biggest Part Of Me (WB)

 BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 15-8

* BLONDIE-Call Me (Chrysalis) 21-10

Southwest Region

KINT—ElPaso -
o BILLY JOEL—You May Be Right (Columbia)

o ANDYGIBB & OLIVIANEWTON-JOHN—|
Can't Help It (RSO}

* BLONDIE—Call Me (Chrysalis) 10-3

* MICHAEL JACKSON—Off The Wall (Epic)
19-11

WKY—Oklahoma City
® KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA)

® ANDY GIBB & OLIVIA NEWTON-JOHN—|
Can't Help 1t (RSO}

* CHRISTOPHER CROSS—Ride Like The Wind
(W8) 20-13

* AIRSUPPLY—Lost In Love (Arista) 21-16
KELI-Tulsa
o HEART—Even It Up (Epic)
* BLONDIE—CallMe (Chrysalis) D-20
* MICHAEL JACKSON—Off The Wail (Epic)
30-22

WTIX—New Orleans

© WARREN ZEVON—A Certain Gir! (Asylum)

® FELIX CAVALIERE-Only A Lonely Heart
Sees (Epic)

* AIRSUPPLY—Lost In Love (Arista) 28-13
# BILLY JOEL—You May Be Right { Columbia)
218

KEEL—Shreveport

o PAUL DAVIS- Do Right (CBS)

® KENNYROGERS & KIM CARNES—Don’t Fall
In Love With ADreamer (UA}

 BOBSEGER & THE SILVER BULLETBAND—
Fire Lake (Capitol) 19-9

* AIRSUPPLY-Lost In Love (Ansta) 27-18

Midwest Region

= ——
e TOP ADD ONS:

LINDA RONSTADT—Hurt So Bad (Asylum)
BERNADETTE PETERS~Gee Whiz (MCA)
ANDY GIBB & OLIVIA NEWTON-JOHN—1 Can't
Help It (RSO)

% PRIME MOVERS:

AIR SUPPLY—Lost In Love (Arista)
BLONDIE-Call Me (Chrysalis)
MICHAEL JACKSON —Off The Wall (Epic)

® TOP ADD ONS

LINDA RONSTADT —Hurt So Bad (Asylum)

BOZ SCAGGS -Breakdown Dead Ahead
(Columbia)

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

% PRIME MOVERS:

AIRSUPPLY~Lost In Love (Arista)
BILLY JOEL-You May Be Right (Columbia)
PAUL DAVIS—Do Right (CBS)

BREAKOUTS: F BREAKOUTS:
KENNY ROGERS & KiM CARNES—Don't FaliIn CHRISTOPHER CROSS—Ride Like The Wind
Love With A Dreamer (UR) (W6) )
WARREN ZEVON~A Certain Girl (Elektra) CLLTIRE BRI IRE)
FLEETWOOD MAC—Think About Me (WB) OFF BROADWAY—Stay In Time (Atlantic)
KILT—Houston WLS—Chicago

« LINDARONSTADT—Hurt So Bad (Asylum)
© BERNADETTE PETERS— Gee Whiz (MCA)

% KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA) 39-22

* BLONDIE-Call Me (Chrysalis) 11-1
KRBE—Houston
e PAT BENATAR—We Live For Love
{Chrysalis)
o AMBROSIA—Biggest Part Of Me (WB)

* MICHAEL JACKSON—Off The Wall (Epic)
26-19

* J.GEILS BAND—Come Back (EMI) 29-23
KLIF—Dalias

o EDDIERABBITT—Gone Too Far (Epic)
© DOLLY PARTON—Startin’ Over Again (RCA)

% MELISSAMANCHESTER—Fire InThe
Morning (Arista) 16-12

4 CRYSTALGAYLE—It's Like We Never Said
Goodbye (Columbia) 19-16

KNUS-FM—Dallas

© LINDARONSTADT—Hurt SoBad (Asylum)

© BILLYPRESTON & SYREETA-With Youi'm
Born Again (Motown)

* BROTHERS JOHNSON—Stomp (A&M) D-30

4 KENNYROGERS & KIM CARNES-Don’t Fall
In Love With A Dreamer (UA) D-31

KFIZFM (Z-97)—Ft.Worth
© KOOL & THE GANG—Too Hot (De-Lite)
+ FLEETWOOD MAC —Think About Me (WB)
1913
% LINDARONSTADT—How Do | Make You
(Asylum) 11.5

© CHRISTOPHER CROSS—Ride Like The Wind
(W8)

o OFF BROADWAY—Stay In Time (Atlantic)

% PAT BENATAR-Heartbreaker (Chrysalis)

% SPINNERS—Working My Way Back To You
(Atlantic) 7-4

WEFM—Chicago
© WARREN ZEVON-A Certain Girl (Asylum)

© BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

% BILLY JOEL—You May Be Right (Columbia)
26-17
* PRETENDERS-Brass InPocket (WB) 17-12
WROK—Rockford
© BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

© FELIX CAVALIERE-Only A Lonely Heart
Sees (Epic)
+ FLEETWOOD MAC—Think About Me (WB)
1811
% BILLY JOEL-You May Be Right (Columbia)
17-12
(Continued on page 22)
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Cheap

L
to Get

Ratings

for

ABC-FM Network Affiliates!

The spectacular Blondie
concert, aired March 22, was
just the beginning of an excit-
ing season of special pro-
gramming for our ABC-FM
Network affiliates.

Listen for: An all-new, 2-
hour Cheap Trick concert! A

Cheap Trick.

special 2-hour artist profile of
young America’s current #1
favorite group, Styx! Plus en-
core performances by The
Cars, The Moody Blues, The
Allman Brothers and Chicago!
Other new Supergroup
Concerts are in the works for
1980.

And, between the con-
certs, ABC-FM Network sta-
tions will be keeping their
listeners up-to-date on the
rock scene with “Inside
Rock” daily reports from
America’s leading broadcast
rock reporter, Lou O'Neill.
For the past year Lou
O'Neill’s reports have been
one of the most popular fea-
tures on New York's WPLJ.
He knows rock, and he

knows the stars.

Throughout the year,
we will be the number one

www.americanradiohistorv.com

network for special music
pro%ramming, all of it high
quality audience-building

material.

We say, if a Cheap Trick
or a Blondie will insure your
ratings, you'll get them on
ABC.

. - - Uluiones ' l b < —re ]
Lou O’Neill and James Young of Styx.

RAPIS
Networks

The People Delivery System™
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Playlist Top Add Ons @
Playlist Prime Movers #

gles Radio Action

Based on station playlists through Thursday (3/27/80)

APRIL 5, 1980 BILLBOARD

® Continued from page 20
WIFE -Indianapolis

® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

© BETTE MIDLER-The Rose (Atlantic)
WNDE-Indianapolis

© PAULDAVIS—Do Right (CBS)

* CHARLIE DORE-Pilot OfThe Airwaves
(WB)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB) 1511

WOKY—Milwaukee

© DOLLY PARTON-Startin’ Over Again (RCA)

© JAMES LAST BAND~-The Seduction
(Polydor)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)8-5
 BILLYPRESTON & SYREETA-With You!'m
Born Again (Motown) 11-7
WZUU-FM - Milwaukee

© LINDARONSTADT—Hurt SoBad (Asylum)
© AMBROSIA-Biggest Part 0fMe (WB)
* MELISSA MANCHESTER-Fire In The

KLEO-Wichita

F-105 (WVBF) ~Boston

WCAO-Baltimore

WSGA-Savannah

WORD-Spartanburg

® AMBROS!IA—Biggest Part 0f Me (WB)

© JOURNEY-AnyWay You Want It
(Columbia)

* PAUL DAVIS—Do Right (CBS) 30-26
* TOMMY JAMES—Three Times In Love (RCA)
85

Northeast Region

® TOP ADD ONS:

KENNY ROGERS & KIM CARNES—Don't Fall In
Love With A Dreamer (UA)

LINDA RONSTADT—Hurt So Bad (Asylum)

PAUL DAVIS—Do Right (CBS)

* PRIME MOVERS

DR. HOOK—Sexy Eyes (Capitol)

BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

MICHAEL JACKSON—Off The Wall (Epic)

BREAKOUTS:

o THE FOOLS—It's A Night For Beautiful Girls
(EMI)

® PEACHES & HERB—| Pledge My Love
{Polydor)

* RAY, GOODMAN & BROWN—Special Lady
(Polydor) 7-2

* JOURNEY-Any Way You Want It
(Columbia) 26-18

WORC-Hartford

® LINDARONSTADT—Hurt So Bad (Asylum)

® KENNYROGERS & KIM CARNES—-Don't Fall
In Love WithA Dreamer (UA)

* BLONDIE-Call Me (Chrysalis) 19-8

 BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) 16-3

WPRO (AM) —Providence
® ANNE MURRAY—Lucky Me (Capitol)
o CHIP HARDING—Where's The Women
(RSO}

* FLEETWOOD MAC—Think About Me (WB)
21-17

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UJA) 0-25

WPRO-FM—Providence
o FLEETWOOD MAC—Think About Me (WB)

® LINDARONSTADT—Hurt So Bad (Asylum)

o AMBROSIA-Biggest Part Of Me (WB)

* BROTHERSJOHNSON—Stomp (A&M) 29-
20

* BLONDIE-Call Me (Chrysalis) 13-3
WYRE—Annapolis

© AMBROSIA-Biggest Part 0fMe (WB)

® DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

* BLONDIE-CallMe (Chrysalis) 3-2

* BILLYJOEL-You May Be Right (Columbia)
22-16

WLEE-Richmond

® BOB SEGER & THE SILVER BULLET BAND -
Fire Lake (Capitol)

© DAN FOGELBERG-~-Heart Hotels (Full
Moon/Epic)

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 27-24

* FLEETWOOD MAC-Think About Me (WB)
25-22

WRVQ—Richmond

® AMBROSIA-Biggest Part 0fMe (WB)
o BILLYPRESTON & SYREETA-With You I'm

® DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

® BOZ SKAGGS—Breakdown Dead Ahead
{Columbia)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 34-24

* JERMAINE JACKSON-Let's Get Serious
{Motown) 31-21

WFLB—Fayetteville

® PHOTOGLO-We Were Meant To Be Lovers
(RCA)

© AMBROSIA-Biggest Part Of Me (WB)

* MARSHALL TUCKER BAND~ It Takes Time
(WB)D-24

* KENNYROGERS & KIM CARNES--Don't Fall
In Love With A Dreamer (UA) 28-17

WLAC—Nashville

© KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

© NEIL DIAMOND--The Good Lord Loves You
(Columbia)

 BOB SEGER & THE SILVER BULLET BAND -~
Fire Lake (Capitol) 17-12

* BLONDIE-CallMe (Chrysalis) 18-10
WQAM —Miami

© AR SUPPLY—-Lost In Love (Arista)

® PEACHES & HERB-1Pledge My Love
(Polydor)

* KOOL & THE GANG~Too Hot (De-Lite) 29-
22

# SPINNERS—Working My Way Back To You
(Atlantic) 21-12

WMJX (96X)— Miami

© AMBROSIA-Biggest Part Of Me (WB)

o BROTHERS JOHNSON—Stomp (A&M)

* ARSUPPLY-Lost In Love (Arista) 15-9

* BLONDIE-Call Me (Chrysalis) 18-12
(WBYQ) 92-Q—Nashville

® BROTHERSJOHNSON—Stomp (A&M)

® FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

 CHRISTOPHER CROSS~Ride Like The Wind
(WB)8-4

* DOTTIEWEST—A Lesson In Leavin' (UA) 22-
17

WHBQ-Memphis

i i d SMOXEY ROBINSON—Let Me Be The Clock i -
Morning (Arista) 14-6 (Molow) T e ] Born Again (Motown) o LINDARONSTADT—How Do | Make You © LINDARONSTADT—Hurt So Bad (Asylum)
* PAUL DAVIS-Do Right (CBS) 0-15 LIPPS INC.—Funkytown (Casablanca) In Love With A Dreamer (UA) * LINDARONSTADT-Hurt SoBad (Asylum) (Asylum) o AMBROSIA-Biggest Part OfMe (WE)
KSLQ-FM—St. Louis el * J.GEILS BAND—Come Back (EMI) 10-5 o AMBROSIA-Biggest Part Of Me (WB) * BLONDIECall Me (Chrysalis) 18-11

© LINDARONSTADT~Hurt So Bad (Asylum)

* BLONDIE-Call Me (Chrysalis) 16-10
WICC—Bridgeport

* MICHAEL JACKSON—She's Out Of My Life
(Epic)31-22

WAEB—Allentown

* DR.HOOK~Sexy Eyes (Capitol) 19-14
* LAFLAVOR—Mandalay (Sweet City) 18-12

* EAGLES—ICan't Tell You Why (Asylum) 19-
12

© FLEETWOOD MAC-Think About Me (WB) WABC—New York o .
o AMBROSIA-Biggest Part Of Me (WB) © LINDARONSTADT-Hurt SoBad (Asylum) ~ Y-100 (WHYI-FM)—Miami WRJZ—Knoxville
* JIMMYRUFFIN--Hold On To My Love (RSO) o KENNYROGERS & KIM CARNES-Don't Fall . )
23-15 In Love With ADreamer (UA) ® BOZSKAGGS—Breakdown Dead Ahead © AMBROSIA-Biggest Part OfMe (WB) © LEIF GARRETT—1Was Looking For Someone © AMBROSIA—Biggest Part Of Me (WB)

% CHUCK MANGIONE~Give It All You Got
(A&GM) 1511

KXOK-S$t. Louis

© ENGLAND DAN & JOHN FORD COLEY~In It
For Love (Atlantic)

® CLIFF RICHARD—Carrie (EMI}

* LINDA RONSTADT—How Do | Make You
(Asylum) 28-18

* AIR SUPPLY—Lost In Love (Arista) 14-10
KIOA-Des Moines

© KENNY ROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA)

* TOM PETTY & THE HEARTBREAKERS -
Refugee (MCA) 17-15

* BLONDIE—Call Me (Chrysalis) 12-8
KDWB-— Minneapoli

® DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

o BOZSKAGGS—Breakdown Dead Ahead
{Columbia}

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 28-17

* PAULDAVIS—Do Right (CBS) 20-13
KSTP—Minneapoli

e DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

© ANNE MURRAY—Lucky Me (Capitol)
* EAGLES—| Can't Tell You Why (Asylum) 15-
10

* NRSUPPLY~Lost In Love (Arista) 10-4
WHB—Kansas City

® LINDARONSTADT—Hurt So Bad (Asylum)
® UTOPIA—Set Me Free (Bearsvilte)

* BILLY JOEL—You May Be Right (Columbia)
17-12

* BLONDIE=Call Me (Chrysalis) 14-5
KBEQ—Kansas City

o AMBROSIA—Biggest Part Of Me (WB)
® ALAN CLARK-Slip Stream (Elektra)

# WILLIE NELSON—My Heroes Have Always
Been Cowboys ( Columbia) 10-6

 BILLY PRESTON & SYREETA-With You!'m
Born Again (Motown) 16-9

KKLS—Rapid Gity

® AMBROSIA-Biggest Part Of Me (WB)
® JOUNEY-Any Way You Want It (Columbia)

* PINK FLOYD—Another Brick In The Wall
(Columbia)4-2

 BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol} 9-5

KQWB—Fargo
® FELIX CAVALIERE-Only A Lonely Heart
Sees (Epic)

o CHARLIE DORE—Pilot Of The Airwaves
(Island)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)15-5

* MR SUPPLY-Lost In Love (Arista) 19-7

o LIPPS INC.—Funkytown (Casablanca)}

* MICHAEL JACKSON - Off The Wall (Epic)
19-11

 BILLY PRESTON & SYREETA—WithYou I'm
BornAgain (Motown) 18-8

WXLO—New York

© AMBROSIA—Biggest Part OfMe (WB)
© BROTHERS JOHNSON-Stomp (A&M)

* BILLY JOEL-You May Be Right (Columbia)
22-16

# LIPSS INC.—Funkytown (Casablanca) 27-
20

WPTR--Albany

o PAULDAVIS-DeRight (CBS)

o KENNYLOGGINS—KeepTheFire
{Columbia) .

* EAGLES—| Can't Tell You Why (Asylum) 7-1
* DR.HOOK-Sexy Eyes (Capitol) 21-9
WTRY—Albany

© LINDARONSTADT—Hurt So Bad (Asylum)

o KENNY ROGERS & KIM CARNES—Don't Fall
In Love WithA Dreamer (UA)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB) 114

* BILLY PRESTON & SYREETA-With Youl'm
Born Again (Motown) 15-5

WKBW-— Buffale

® JAMES LAST BAND-The Seduction
{Polydor)

® GRACE SLICK—Seasons (RCA)

* DR. HOOK-Sexy Eyes (Capitol) 30-25

* AIRSUPPLY—Lost In Love (Arista) 19-15
WYSL-Buffalo

® MAC DAVIS—It'sHard To Be Humble
(Casablanca)

® ANDYGIBB & OLIVIANEWTON-JOHN-|
Can't Help It (RSO)

* SPYRO GYRA—Catching The Sun (MCA) 12-
7

* DIONNE WARWICK - After You (Arista) 21-
15 :

WBBF—Rochester

o PAULDAVIS-Do Right (CBS)

© KENNYROGERS & KIM CARNES—-Don't Fall
In Love With A Dreamer (UA)

* AIR SUPPLY-Lost In Love (Arista) 14-9
* MICHAEL JACKSON-Off The Wall (Epic)
21-16

WRKO-Boston

© SMOKEY ROBINSON-—Let Me Be The Clock
{Tamia)

© BERNADETTE PETERS—Gee Whiz (MCA)

+ DR.HOOK-Sexy Eyes (Capitol) 13-8

* DOLLY PARTON-Startin’ Over Again (RCA)
30-24

WBZ-FM—Boston
® MELISSAMANCHESTER~Fire In The
Morning (Arista)

® PINK FLOYD—Another Brick In The Wall
{Columbia)

(Columbia)
* BLONDIE=Call Me (Chrysalis) 9-3

* MICHAEL JACKSON—Off The Wall (Epic)
23-16

Mid- Atlantic Region

® TOP ADD ONS

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic}

AMBROSIA—Biggest Part Of Me (WB)

ANDY GIBB & OLIVIA NEWTON-JOHN-| Can't
Help It (RSO)

% PRIME MOVERS

BILLY JOEL—You May Be Right (Columbia)}
BLONDIE—Call Me (Chrysalis)
AIR SUPPLY—Lost In Love (Arista)

BREAKOUTS;

LINDA RONSTADT—Hurt So Bad {Asylum)

BOZ SCAGGS—Breakdown Dead Ahead
(Columbia)

WARREN ZEVON—A Certatn Girl (Asylum}

WFIL—Philadelphia
® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

® ANDYGIBB & OLIVIANEWTON-JOHN-|
Can't Hetp It (RSO)

# BILLY JOEL—You May Be Right (Columbia)}
20-10

* AIRSUPPLY-Lost In Love (Arista) 22-11
WZZD-Philadelphia

© MANHATTAN TRANSFER-Twilight Zone
(Atlantic)
® GREY & HANKS—Now I'm Fine (RCA)

* JERMAINE JACKSON-Let's Get Serious
{Motown) 22-8

+ BLONDIE-Call Me (Chrysalis) 18-11
WIFI-FM- Philadeiphia

* JOURNEY—AnyWay You Want it
(Columbia) 28-19

* CHARLIE DORE~Pilot Of The Airwaves
(WB)21-14

WKBO-Harrisburg

® DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

© PEACHES & HERB~1Pledge My Love
(Polydor)

* AIRSUPPLY—Lost In Love (Arista) 20-11
 BLONDIE—Call Me (Chrysalis) 12-3

Southeast Region

® TOP ADD ONS:

AMBROSIA-Biggest Part Of Me (WB)

BOZ SCAGGS—Breakdown Dead Ahead
(Columbia)

LINDA RONSTADT—Hurt So Bad (Asylum)

* PRIME MOVERS:

BLONDIE—Call Me (Chrysalis)

AIR SUPPLY—Lost In Love (Arista)

BOB SEGER & THE SILVER BULLET BAND—Fire
Lake (Capitol)

BREAKOUTS

BROTHERS JOHNSON—Stomp (A&M)

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

JAMES LAST BAND~The Seduction (Polydor)

WQXI-Atlanta

o BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

® THE CLASH-Train In Vain (Epic)

# BILLY JOEL-You May Be Right (Columbia)
18-10

* DANFOGELBERG —Heart Hotels (Full
Moon/Epic) 16-12

193 (WZGC-FM)—Atlanta

© WARREN ZEVON-A Certain Girl (Asylum) ~

o OFF BROADWAY—Stay In Time (Atlantic)

* THE CLASH-Train In Vain (Epic) 28-20

* RUSH-Spirit 0fRadio (Mercury) 24-17
WPGC—Washington

© DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)
® B-52s—Rock Lobster (WB)

# BILLY JOEL—You May Be Right (Columbia)
21-8

 BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 15-6

WGH—Norfolk
® AMBROSIA—Biggest Part Of Me (WB)

® NEIL SEDAKA & DARA SEDAKA—Should've
Never Let You Go (Elektra)

* CHRISTOPHER CROSS—Ride Like The Wind
WB)11-3

* CHARLIE DORE—Pilot Of The Airwaves
(WB)22-6

© DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

© PRETENDERS-Brass In Pocket (WB)

* BILLY JOEL—You May Be Right (Columbia)
19-10

* BROTHERS JOHNSON-Stomp (A&M)24-
18

WBBQ—Augusta

(Atlantic)

© CHARLIE DORE- Pilot Of The Airwaves
(Island}

* LINDA RONSTADT—How Do | Make You
(Asylum)22-14

* BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 38-29

WLOF—-0Orlando

© AMBROSIA-Biggest Part 0fMe (WB)

© ANDY GIBB & OLIVIA NENTON-JOHN-|
Can’t Help it (RSO)

* EAGLES—1Can't Tell You Why (Asylum) 10-
4

* BLONDIE—Call Me (Chrysalis) 115
(-105 (WRBQ-FM)—Tampa

® JAMES LAST BAND—The Seduction
(Polydor) o

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

* BOB SEGER & THE SILVER BULLET BAND -
Fire Lake (Capitol) 10-7

* AIR SUPPLY—Lost In Love (Arista) 16-8
BJ-105 (WBJW-FM)—0Orlando

® PAULDAVIS-Do Right (CBS)

o AMBROSIA—Biggest Part Of Me (WB)

* BLONDIE—Call Me (Chrysalis) 4-2

* AIR SUPPLY-Lost In Love (Arista) 21-12
WQXQ—Daytona Beach

© AMBROSIA-Biggest Part 0fMe
(Columbia)

© NEIL DIAMOND-The Good Lord Loves You
{Columbia)

* BLONDIE-Cail Me (Chrysalis) 17-7

+ SHALAMAR-Second Time Around (RCA)
166

WAPE—Jacksonville

® PATBENATAR-We Live For Love
(Chrysalis)

® AMBROSIA—Biggest Part OfMe
(Columbia)

* SHALAMAR-Second Time Around (RCA) 9-
3

* KOOL & THE GANG—Too Hot (De-Lite) 6-2
WAYS—Charlotte

o LINDARONSTADT—Hurt So Bad (Asylum)
© AMBROSIA-Biggest Part Of Me (WB)

* PINK FLOYD-Another Brick In The Wall
(Columbia) 19-11

* GARYNUMAN-Cars (Atco) 27-7
WKiX—Raleigh

© AMBROSIA—Biggest Part OfMe (WB)

o BOZSKAGGS—Breakdown Dead Ahead
{Columbia)

# AIRSUPPLY—Lost In Love (Arista) 13-5

* MICHAEL JACKSON-Off The Wall (Epic)
26-11

WFOM-Atlanta

® PHOTOGLO—~We Were Meant To Be Lovers
(RCA)

e BEACH BOVS—GoIin'On(CBS)
* PRETENDERS—Brass In Pocket (WB) 31-18
* AR SUPPLY-Lost In Love (Arista) 29-10

‘

www.americanradiohistorv.com

© SMOKEYROBINSON-Let Me Be the Clock
(Tamla)

® BERNADETTE PETERS—Gee Whiz (MCA)

* BROTHERS JOHNSON—Stomp (A&M) 10-6

* BLONDIE-Call Me (Chrysalis) 12-5
WTMA—Charleston

® BOZ SKAGGS—Breakdown Dead Ahead
{Columbia)

® AMBROSIA-Biggest Part OfMe (WB)

* PINK FLOYD~Another Brick In The Wali
(Columbia) 11-3

* BLONDIE-Call Me (Chrysalis) 17-6

© JAMES LAST BAND-The Seduction
(Polydor)

* BOB SEGER& THE SILVER BULLET BAND -
Fire Lake (Capitol)9-5

* BILLY JOEL-You May Be Right (Columbia)
22-15

WGOW--Chattanooga

©® MAC DAVIS—It's Hard To Be Humble
(Casablanca)

® AMBROSIA-Biggest Part OfMe (WB)
* DOTTIEWEST—A Lesson In Leavin' (UA) 14-
9

* AIRSUPPLY-Lost In Love (Arista) 11-6
WERC —Birmingham

® LINDARONSTADT—Hurt So Bad (Asylum)
© AMBROStA-Biggest Part OfMe (WB)

* WILLIE NELSON—My Heroes Have Always
Been Cowboys (Columbia) 17-13

* DOTTIEWEST-ALesson In Leavin’(UA).27-
22 B

WSGN-Birmingham

o PRETENDERS—Brass In Pocket (WB)
© AMBROSIA-Biggest Part 0fMe (WB)

* PINKFLOYD-Anot her Brick In The Wall
(Columbia) 7-3

* PAUL DAVIS—DoRight (CBS)21-17
WHHY—Montgomery

® GARY NUMAN - Cars (Atco)

® AMBROSIA-Biggest Part Of Me (WB)
* BLONDIE-Call Me (Chrysalis) 8-1

* ;AZICII;AEUACKSON—OﬁThe Wall (Epic)

KAAY-Little Rock

* KOOL & THEGANG—Too Hot (De-Lite) 4-1
* EAGLES—ICan't Tell You Why (Asylum) 11-
7

WSEZ (2-93)—Winston-Salem

® KORONA-Let Me Be (UA)

© AMBROSIA-Biggest Part Of Me (WB)
* BLONDIE-Call Me (Chrysalis) 6-1

* %I%HAEUACKSON—O#TheWaII(Epic)

WAIV—Jacksonville

® NAZARETH-Holiday (A&M)
® AMBROSIA-Biggest Part OfMe (WB)
* GARY NUMAN-Cars (Atco) 34-26

* JOURNEY-Any Way You Want It
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