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IMIC Will
Probe Home
Tape Crisis

WASHINGTON-The searing dilemma of

home taping and how it impacts on cvery
stratum of the global music industry will be
probed by an international panel of experts
here at the International Music Industry Con
ference, April 23-26.

Entitled “Home Taping: Cancer Or Scape-
goat?” it’s the first time an IMIC panel has
been devoted exclusively to this subject.

Such volatile aspects of the problem slated
for discussion April 25 according to Mickey
Kapp, Warner Special Projects president and
chairman of the seminar, will be, “the views on
home taping from various countries including
England and West Germany. the effects in
each country of the home taping phenomenon
and a profile of exactly who the home taper is.
Home taping has become a serious world
problem for the music industry.”

Two panelists, John Deacon, director gen-
eral of the British Phonographic Industry in

(Continued on page 49)
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Disk/Tape Shipping

Declines 6% In U.S.

By IS HOROWITZ

NEW YORK-Shipments of records and
tapes by U.S. manufacturers in 1979 de-
clined by 6% in units and 11% in dollars
from the industry’s peak year of 1978.

However, data assembled by the Record-
ing Industry Assn. of America suggests that
the drop in consumer purchasing may have
been considerably less.

The association figures released last
week show that shipments last year, after
factoring in returns, totaled 683 million
units, down from 726 million in 1978. Their
value at suggested list prices came to
$3.6761 billion. compared with $4.1314 bil-
lion the prior year.

While LP and 8-track shipments dipped
in both units and dollars, singles, bolstered
by 12-inch disco product, showed signifi-
cant gains, and prerecorded cassettes con-
tinued uninterruptedly their statistical

- " New Geffen
Label Ties
-
. With WCI

A # By ED HARRISON
climb. i $ LOS ANGELES—David Geffen is return-

The unprecedented rate of returns last 3 ing full-time to the music business with a new
year is believed to have whittled down 1979 g as yet unnamed label that will be a joint ven-

. b ) . . 4
shipment figures dlspro'poruonulely, since ¢ ture with Warner Bros. The Warner Commu-
these returns represent in substantial part :t nications-funded label will be manufactured
unsold merchandise fed into the marketing :_z\' and distributed by Warners.
PApEHE o g . $ Geffen’s will not be a custom label, since he

Other factors cited by the RIAA market is on the WCI executive committee with

research committee that support consumer
sales estimates in excess of shipments, are
higher than normal retailer sell-offs from
inventory during the year, and the impact
of rising sales of counterfeits, now thought
lo amount to some $400 million annually.

In any case, 1979 shaped up as the indus-
try’s second best year in unit shipments, the
RIAA reports, and the third best in reve-
nues calculated at suggested list and in-
cluding club, mail-order and premium
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Glass Moon's debut album is strong music, strong enough to es-ablish
itself in the music world. From “Blue Windows" and “Killer at 25" to
“Sundays and Mondays” their sound is sharp and clear. Glass Moon—
Strong music for a fragile world. Produced by Raymond Silva for Electric
Lady Productions. Available on Radio Records. (RR2003) (Advertisement)
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By JEAN CALLAHAN

WASHINGTON Copyright
Royalty Tribunal hearings heard
evidence compiled by ASCAP. BMI
and SESAC Monday (31) to support
their claims for a share of the more
than $12 million in cable television
copyright royalties collected for
1978.

In a joint statement. ASCAP and
SESAC called for a 13.5% cut of
cable royalties 1o be shared among
the music claimants. In a separate
statement. BMI claimed that 17% of
the fees in question should be paid
to the music groups.

ASCAP and SESAC basc their ar-
gument on television and radio mu-
sic licensing fees paid in 1978 as well

(Continued on page 62)

Copyright Tribunal Weighs
Split Of Cable TV Royalty

Warwick Winner At
Tokyo Music Festival

TOKYO America’s Dionne
Warwick emerged winner of this
year’s Tokyo Music Festival. besting
other international acts—including
Karla Bono!f, the Stylistics and
Amii Stewart—to take the coveted
grand prize with “Feeling Old Feel-
ings.”

The March 30 event was seen by
10.000 at Tokyo’s Budokan Hall,

Warner Bros. chairman Mo Ostin, Atlantic
chairman Ahmet Ertegun, Elektra/Asylum
chairman Joe Smith and WEA president
Henry Droz. The new label is more in line with
Asylum when it was distributed by Atlantic
and funded by Warner Communications, but
will be entirely self-sufficient except for
Warner Bros. support functions.

The label, in effect, will become Warner
Communications fourth record company
besides Warner Bros., Atlantic and Elektra/

product. (Coniinued on page 43) Asylum, according to Geffen.
555 S AL (Continued on page 30)

NEWSPAPER_

and on national television by an au-
dience estimated at 20 million. It’s
sponsored by the Tokyo Music Fes-
tival Foundation.
Warwick’s accolade lends further
(Continued on page 62)
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They call it “r & b-bop,” and the Side Effect is gonna knock you out! Side
Effect, making their album debut with “After the Rain™ (6E-261), pro-
duced by Augie Johnson with executive producer Wayne Henderson. Some-
thing special on Elektra Records and Tapes. (Advertisement)

(Advertisement)

“Columbia” js a trademark of (]35 inc.© 1980 CBS Inc. JC 36372 Produced by kd & Thacker for Opus Lo mwﬁylm Santa Monica, CA@ ’?yv,f__e;j";,r
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increased manufacturing costs.”

LOS ANGELES—WEA has
raised suggested list price on 113
multiple LP and/or tape albums.
The announcement states the hikes
3 effective Monday (31) were “due to

The boosts in list prices range

Grateful Dead: “Another Time.”
Earth, Wind & Fire; “We Sold Our
Soul To Rock’N'Roll.” Black Sab-
bath: “Sinatra: A Man And His Mu-
sic:” “"Sinatra At The Sands:” “Gor-
don Lightfoot’s Greatest Hits:™
“Electric Lady.” Jimi Hendrix:

WEA ALBUM PRICES UP

By JOHN SIPPEL

“Uncle Meat,” Mothers Of Inven-
tion; and “Trout Mask Replica.”
Capt. Beefheart:

$7.98/99.98 to $11.98:

“We've Got A Live One Here.”
Commander Cody: “Camelot™
soundtrack: “The Kink Kronikles.”

11 3 Catalog Items Are Affected By
Boosts Ranging From 10% To 36%

“The Art Of The Modern
Jazz Quartet:” “The Great Paris
Concert.” Duke Ellington: “Inner
Space.” Chick Corea: “Live At
Montreux.” Les McCann:™ The Art
Of John Coltrane:”™ “The Art Of
Dave Brubeck:”™ “Greatest Hits.”

Mann;

from about 10% to 36%. The new  “Sweet Child, Pentangle: “Sound  Kinks: “Journcy Through The  Wilson Pickett: “Ray Charles Live:™ Short Celebrates Rogers & Hart:’
suggested list prices bring LP/tape  Track from “Jimi Hendrix:™ “*Made  Past.”™ Neil Young: “Somcthing.  “Atlantic 25th Anniversary Soul  ~4-Way Street.” Crosby Stills. Nash
to parity in most cases. In dboul 75%  InJapan.” Deep Purple: "Roxy And  Anything.” Todd Rundgren:  Years:™ "Blow Your Face Out.™ J. & Young: “Manassas.” Stephen
of the sets. tape price was from $1 to  Elsewhere.” Mothers Of Invention;  “Live.” Butterfield Blues Band:  Geils Band: “Tomorrow.” Ray  Stills: “The Great American Song-
$3 higher. “The Lamb Lies Down On Broad-  “U.” Incredible String Band: “The  Baretto; “Best Of Otis Redding:™  book.” Carmen McRae: “Amazing
The following two-pocket $9.98/  way.” Genesis: and “Jacques Brel Is ~ Compleat Tom Paxton:™ “Relics Of  “History Of Eric Clapton:™ and  Grace,” Arctha Franklin: “Tales
$10.98 sets are increased to $11.98:  Alive™ cast recording; The Incredible String Band:™  “Buffalo Springficld/Neil Young:™  From Topographic Oceans.” Yes;
? “In Concert,” Peter. Paul and $7.98/$10.98 to $11.98: “Nighthawks At The Diner.” Tom $11.98/$12.98 to $16.98: “Exile On Main Street.” Rolling
Mary: “Live Dead.” “Grateful Dead.” “Purple Passages.” Decp Purple:  Waits: “Evolution Of Man.” Herbie “Europe "72." Grateful Dead. Stones: (Continued on page 43)
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gether:”
Short At Town Hall:™
Loves Cole Porter:™ ™
Crazy For Gershwin?’
Cdrl\k a

$11.98/512.98 to $13.98:

“Pete Sceger/Arlo Guthrie To-
“Mabel Mercer & Bobby
“Bobby Short
Bobby Short Is
*“Life At Cafe
Bobb\

Bobby Short:

o Symphonies
Air Marathon
Fund Appeals

By ALAN PENCHANSKY

CHICAGO—-The  fund-raising
muscle of classical-formatted radio
stations will be tested this month as
four of the nation’s “Big Five™ or-
chestras have scheduled three-day
radio funding appeals.

IUs estimated that $8 million has
been raised for sy mphony orchestras
through marathon broadcasts since
developmentof the concept 12 years
ago. Stations in New York. Boston.
Chicago and Cleveland plan to-
gether to add approximately $1.3
million in new contributions, with
drives in April.

The marathons. annual cvents
with most major orchestras. have be-
come one of the biggest weapons in
the promotional arsenal of classi-
cally-formatted commercial radio
stations.

Stations broadcasting marathons
this month are WFMT-FM, Chi-
cago, WCRB-AM-FM. Boston and
WCLV-FM, Cleveland. cach of
which will devote Friday through
Sunday (18-20) to the effort. The
following weekend, WQXR-FM in
New York will launch its three-day
cffort, with its programming to origi-
nate live from Philharmonic Hall.

One of the novel aspects of this
year's marathons is that cach of four
major orchestras is offering a special
limited-edition album as a front-line
premium for donations. A package
of all tour albums—selling for a $100

(Continued on page 10)

FAN FARE—Epic artists Molly Hatchet sign autographs under a banner announcing |ts arrival at the Oz reta:l outlet
in Atlanta recently. The store made sure there were plenty of display materials on hand as the back wall attests.

N.Y. Transit Strike Hits Music Industry

NEW YORK—The music indus-
try, along with everybody else, was
slowed down and inconvenienced
by a transit strike that hit the New
York metropolitan area April Fools
Day.

“There is a lot more walking going
around,” says a CBS spokesman,
echoing a common sentiment as la-
bels, stores. promoters and clubs in
their own ways coped with a walkout
by the city’s bus and subway work-
ers. A similar strike at the Long Is-
land Railroad ended Wednesday (2)
night. Taxis have continued to run.

Retailer reaction to the transit
shutdown ranged from a sharp
downturn in daily sales volume to

CHARITY TEAM—Wayne Newton meets with Tony Martell backstage at the

Frontier Hotel in Las Vegas during the recent NARM convention. Newton will

perform in concert April 24 for the T.J. Martell Leukemia Foundation during

IMIC in Washington. All IMIC registrants will be given free tickets to the con-
cert at Constitution Hall.

By ROMAN KOZAK
inability to gauge, over a two-day
period, any marked shift in sales one
way or another.

A spokesman at the Disc-O-Mat
store on Broadway and 44th St. says
sales had dwindled to 35% of normal
volume, even with extra traffic re-
sulting from Easter recess, tourists
and French sailors whose ship was
docked at a city port.

Both Roy Imber of Elroy Enter-
prises, which services 16 stores on
Long Island plus three in Brooklyn
and Queens, and Dave Rothfeld of
Korvettes, feared that increased ex-
penditures for gasoline could se-
verely impact on sales.

Imber’s thinking is based on the
fact that the last transit strike in

the city (1966) came at a time when
retailers could not, by law. open on
Sundays. “Now there’s an alternate
day to shop,” Imber explains, “and
the wary husband who has been
driving the family’s only car to work
may take the family shopping on
Sunday.”

Both Imber and Rothfeld also re-
port a good selling period. Imber
says his current sales are 21% ahead
of last year on a comparative store-
to-store basis. and 36% ahead when
new store openings are taken into
account.

At King Karol. a spokesman says
there was little change in sales vol-
ume on the first day of the strike,

{Continued on page 6)

Vegas Musicians Veto Hotel Strike

By HANFORD SEARL

LAS VEGAS-Crippling strike
threats continued to cloud this enter-
tainment capital Thursday (3) be-
tween 15 major Strip hotels and five
unions despite separate agreements
with the musicians and stagehands.

The Teamsters. Culinary and Bar-
tenders unions—representing more
than 27.000 members—opposed a
controversial “no strike” clause and
a lack of inflation, cost-of-living lan-
guage in the proposed four-year
pacts.

Musicians Local 369 with some
2,100 members and the Inter-
national Alliance of Theatrical and

Stage Employees Local 720, 1.200
workers, voted to ratify new con-
tracts.

Mark Massagli, musicians union
president, reports his members
would vote on the tentative settle-
ment Thursday (3) since the contract
now includes lounge musicians.

Included in the new musicians
contract is a 41% wage increase dur-
ing the next four years. The wage
hikes are broken down into 10% the
first and second years and 8% for the
next two. There were no basic
changes in pension or health and
welfare fund areas.

Billboard (ISSN 0006-2510) Vol. 32 No. 15 is published weekly by Biliboard Publications, Inc.,
One Astor Plaza, 1515 Broadway, New York.N.Y. 10036. Subscription rate: annual rate, Con-
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The Hot 100

By PAUL GREIN

LOS ANGELES—A number of
the fastest-climbing singles on this
week's Hot 100 reflect the renewed
popularity of ballads by black art-
ists. These are acts which. in several
cases, got their first big hits with
more uptempo dance-oriented
rhythm material.

The hottest ballad on the chart is
Billy Preston & Syreeta’s pure, lyr-
ical *With You I'm Born Again™ on
Motown, which leaps eight points to
number seven in its [9th chart week.
The tune was cut as part of the now
forgotten “Fast Break™ soundtrack
in January 1979 and hit number two
in the U.K. before its belated U.S.
chart ascent.

Kool & the Gang'’s restrained, in-
tense ballad “Too Hot” on De-Lite
holds at number five on this week’s
pop chart, a point shy of tying the
number four peak of the raucous,
rowdy “Jungle Boogie™ from March
1974 as the veteran group’s all-time
biggest hit.

Ray, Goodman & Brown's “*Spe-
cial Lady™ on Polydor, which climbs
two points 10 6, is a melodic ballad in
keeping with the smooth, soft sound
of Moments hits like 1970’s “Love
On A Two Way Street.” (The three

(Continued on page 8)

COUNTRY ON
RISE WITH
CABLE TV

By GERRY WOOD
& MIKE HYLAND

NASHVILLE—Impressed by the
audience-gathering  demographics
of country music and spurred by
strong response. cable television
companies plan to expand their
showcasing of country music talent.

*Country music shows continue to
do quite well for us” comments
Tory Baker. director of variety de-
velopment for Home Box Office
headquartered in New York which
does at least one country music show
cach year.

HBO. owned by the Time-Life
corporate giant. recently finished
taping “The Nashville Country Pop
Festival™ at the Grand Ole Opry
House. Produced by Carolyn Raskin
of Osmond Productions. the show,
before an audience of 4.400. fea-
tured Larry Gatlin and Barbara

(Continued on page 25)
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HI GANG—Rush fans displa

y a sign duplicating the Rush logo at the Mercury act’s recent-Forum engagement in Ingle-

wood, Caiif.
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‘Urban Cowboy’ LP In 2 Parts?

Movie Has 35 Songs, But 18 Are In Soundtrack Album

LOS ANGELES—There are
about 35 songs in “Urban Cowboy,”
the Paramount film starring John
Travolta set for June S release. But
only 18 of those tunes are on the
double-disk soundtrack, a Full
Moon project being released on
Elektra/Asylum in the U.S. and
Warner Bros. internationally.

As a result, even before the April
18 release of the “Cowboy” sound-
track (two weeks later abroad), some
thought is being given to a second
set from the same film, fleshed out
by the music of film scorer Ralph
Burns, an Oscar nominee this year
for Bob Fosse’s “All That Jazz” and
a winner in 1972 for Fosse’s “Caba-
ret.”

Why didn’t Irving Azoff, the al-
bum’s executive producer, split the
difference and put out one triple-
disk soundtrack from the film?
“Good business sense,” he replies.

For the most part, the songs se-
lected for the first soundtrack are
new material rather than past hits.
Of the numerous golden oldies in
the film, only the Eagles’ “Lyin’
Eyes” and the Charlie Daniels
Band’s “The Devil Went Down To
Georgia” are included on the first
LP. The soundtrack’s 16 other cuts
are newly-recorded; nine of them

By PAUL GREIN

are new songs written expressly for
the film.

This differs from the MCA sound-
track to “FM.,” on which Azoff la-
bored two years ago. where the vast
majority of the tunes were oldies.
“This way there’s a much bigger fi-
nancial upside,” Azoff explains.
“Who wants to buy an album of
greatest hits? ‘FM’ sold well, but I'm
sure the sales would have been
stronger if there had been more new
songs on it.”

As part of the deal, CBS will press
albums and duplicate tapes, in ex-
change for releasing five of its artists
for the project: the Charlie Daniels
Band, Mickey Gilley and Dan Fo-
gelberg on Epic plus Boz Scaggs and
J.D. Souther on Columbia.

I’s the same arrangement
Elektra/Asylum worked out on its
“No Nukes” triple-disk $17.98-list
package. on which CBS landed
pressing and duplicating rights in
exchange for releasing Bruce
Springsteen, James Taylor and John
Hall.

In addition to CBS’ five acts, Asy-
lum has three artists on the LP (the
Eagles, Linda Ronstadt, Joe Walsh),
while Capitol has two (Bob Seger,
Anne Murray). Represented with
one act each are MCA (Jimmy Buf-

IF 5 ORCHESTRAS AXED

UK. Union Approves Strike At BBC

By PETER JONES

LONDON-The Musicians Union
here has instructed its members to
strike the British Broadcasting Corp.
May I if the corporation goes ahead
with its cost-cutting plans to axe five
of its orchestras (Billboard, March
15, 1980).

If the work ban is imposed, it
would mean the temporary end of
music programs like BBC-TV’s
weekly “Top Of The Pops,” a major
promotion vehicle for the U.S.
record industry, and a halt to the
production of many planned series.
John Morton, union secretary, says
the proposed closing “will cause
chaos at the BBC.”

The orchestras are scheduled for
disbanding as part of BBC economy
cuts totaling $250 million. Overall,

172 musicians are involved and the
total saving to the corporation
would be around $1 million.

The union action is backed by the
Incorporated Society of Musicians,
and it’s believed that the Vienna
Philharmonic Orchestra has already
responded by refusing recording fa-
cilities to the BBC.

Final decisions about the econ-
omy package will be taken by the
BBC board of governors Thursday
(17), and it’s known that talks be-
tween the Musicans Union and the
corporation have made no progress.

There are 41,000 members of the
union in Britain. Says secretary
Morton, “We’'ll meet with the BBC
and try to sort things out, but I’'m not
at all optimistic about the outcome.”

fett), Warner Bros. (Bonnie Raitt)
and UA (Kenny Rogers).

The LP lists for $15.98, as much as
Fleetwood Mac’s recent “Tusk.” and
$2 more than recent No. | double
disk sets by Pink Floyd, Donna
Summer and the Bee Gees.

In addition to his involvement in
MCA’'s “FM” soundtrack, which
cracked the top five in June 1978,
Azoff also worked on A&M’s “The
Warriors” soundtrack. “as a friend
of Paramount’s,” he says. “l have
lots of future soundtrack plans.”
adds Azoff. “It’s one of the major
businesses I intend to pursue.”

This expansion into films is

(Continued on page 54)
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PolyGram Marketing
Testing Pop Product

NEW YORK—PolyGram Direct
Marketing. which has generally of-
fered classical product through its
International Preview Society. is
testing super act pop product for a
possible heavy foray in this area.

The division, located in Great
Neck, N.Y., launched a test program
for a five-LP “Simon & Garfunkel—
The Complete Collection™ package
in The Sunday Times book review
magazine starting March 23.

“We're trying to diversify.” notes
Abe Wiesel, president of the divi-
sion, “and if this test goes well we’ve
got other things in the works.”

The Simon & Garfunkel deal of-
fers the set at $24.95 along with a
“bonus” Simon & Garfunkel album
which the customer keeps even if he

decides to return the package. The
set contains 50 cuts, while the bonus
album contains 10 more.

PolyGram Direct Marketing ob-
tained the mail-order print rights to
the package from Tee Vee Records,
the licensor for all media on the set.

While the division has offered
other pop product, all on a mail-or-
der and/or tv test basis in the past,
none is on the order of the impact of
the Simon & Garfunkel offer. The
other acts tested included Jerry Lee
Lewis, Dinah Washington, and two
country sets. “Country Wine” and
“Tennessee Teardrops.” And other
than an Arthur Fiedler package, no
pop product has gone beyond the
test-market stage.

__Executive Turntable _
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‘Mitchell Paynter
Record Companies

Cheryl Mitchell succeeds Bob Kornheiser as international manager for At-
lantic Records in New York. She was foreign production coordinator and as-
sistant to the label’s vice president. ... Stan Layton, who for the past 1% years
was marketing vice president for MCA Records in Los Angeles, has resigned.
No replacement has been named. ... Susan Glazer is upped at Atlantic Rec-
ordsin New York to marketing administration director. She had been a budget
analyst. . .. Charles Kaplan named to the new post of associate director of a&r-
contemporary music for Epicin New York.He had been production director for
DIR Broadcasting. . . . Judy Paynter joins Jet Records in Los Angeles as mar-
keting director. She had been director of advertising and promotion for
WFAA-AM Dallas. . . . Marion Harris has left her post as marketing director
for Stiff Records in New York.

Marketing

Steve Libman, who left Emerald City Records in Atlanta, the parent of the
Oz/Music Scene chain as executive vice president last week, has joined Pick-
wick International retail division as a regional retail advertising supervisor, a
new post. Based in Atlanta, he will work a region from Portland, Me., to Dal-
las. He reports to Chris Wise, national ad head. Libman’s assistant at Emerald,
Wendy Liggins, moved with him to Pickwick.

Publishing

George W. Chernault Jr., a broadcaster and a SESAC regional manager for
eight years, has been elected vice president and director of marketing for
SESAC in New York. .

Related Fields

Irving B. Katz, chairman for InterMagnetics Corp. in Santa Monica, Calif.,
is now president and chief executive officer of Swire InterMagnetics, a joint
venture between InterMagnetics and Swire Pacific Ltd. Also, Russell Greene,
vice president and controller of InterMagnetics, is now operations vice presi-
dent for Swire InterMagnetics. . . . Randy Ostin named to the post of national
director of promotion and a&r for Front Line Mangement Co., Inc. in Los An-
geles. Ostin was Midwest regional director of promotion for Elektra/Asylum.
... Alvin Barshop has resigned as general manager of Panasonic Video Sys-
tems Division in Secaucus, N.J. . .. Audrey Griffin moves to RCA Corp.in New
York to special programs director for RCA SelectaVision videodisks. Griffin
was marketing services director for WNET-TV. ... Denis Wratten becomes
president of KLH Research and Development Corp. in Great Neck. N.Y. He
had been marketing vice president for Infinity Systems, Inc. Both are Electro
Audio Dynamics, Inc. subsidiaries. . . . Several changes at Dick Lavsky’s Music
House, Inc. and Dick Lavsky and Associates companies in New York, which
produce music for film and television. Mark Irwin, who recently had his own
music production company, is production vice president. Ellen Lyons, with the
firm 18 months, is upped to production assistant to administration and crea-
tive services vice president. Debra K. Bedell, formerly with Telectronics, joins
as associate producer for industrial, television and theatrical music. . . . Jane
Ayer joins Kragen and Co. in Los Angeles as media coordinator for creative
services. Ayer had been national publicity director for Rocket Records.

Old-Timers’ Efforts Land Them On Album Chart

LOS ANGELES—Frank Sinatra,
the Beatles and a bevy of Motown
acts from Diana Ross & the Su-

a collection of 15 tunes either previ-
ously unreleased in the U.S. or no
longer available here.

premes to the Commodores all de-
but on the LP chart this week, prov-
ing the potency of big-name
historical album packages.
Sinatra’s triple-disk, newly-re-
corded “Trilogy: Past, Present And
Future” on Warner-distributed Re-
prise enters at 104, nine points ahead
of the Beatles’ “Rarities” on Capitol,

And the Motown double-record
set “20/20 Twenty No. | Hits From
Twenty Years At Motown” bows at
172 despite the misleading title con-
cept. The album covers just 10 years,
from the Supremes’ “Someday We’ll
Be Together” (No. 1 in December
1969) to the Commodores’ “Still”
(No. 1 in November 1979).
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Dan Hill.
A man who makes music
for women.

And their lovers.

DAN HILL

Iif Dreams
Had Wings

“If Dreams Had Wings'r .
Love songs from a lover. A debut
album,on Epic Records and Tapes,
with the very special single,

“I Still Reach for You s

Produced fo- The Hotter The Flame Productions. Ltd.

Produced tsy Roy Habee and Don Potter.
Di-ection: The Firkekstein Fiedler Co. Lud.
98 Queen Street East. Suite 2B. Toronto. Ontario, CN M5C186

“Eric” is a tzademark of CBS Inc. © 1980 CBS Inc.

Buy it once. Enjoy it a lifetime.
Recorded nusic is your best entertainment value.
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General News

Capitol Plots Promo
For ‘Rarities’ Album
Spotting the Beatles

LOS ANGELES—The release of
rare material from the Beatles new
“Rarities” package is being accom-
panied by a merchandising cam-
paign by Capitol.

Initially. two point of purchase
displays are going to be used. One is
a two-feet by two-feet poster for the
album and the other is a three-feet
by three-feet poster featuring the
Beatles' 25-album Capitol catalog.

“We may do more as it goes
along,” says Randall Davis, director
of merchandising and advertising
who also compiled and annotated
the package. “We're also doing se-
lect consumer advertising.”’

This consumer advertising is bas-
ically aimed at the print medium
with such publications as Circus’ up-
coming rock immortals issue re-
ceiving special attention. “On a na-
tional level, we're picking and

LA QAT

THE DISPOSABLE
SOCIETY

We are digging our graves,
With a ludicrous hand.

There are nuclear plants,
All over this land.

Is there a warranty,
To guaraniee such haste?
It’s a quarter million years,
To neutralize the waste.

Musicians have played,
To emphusize the score.

Other forms of energy,
Don’t cost any more.

The easiest way oul,
Is something 10 fear.
Is there an alternative.
To what we have here?

Wayne Mannion
1494 Weyburn St.
Ottawa, Canada

S KIG0Y3 L AW

choosing. We may do more in the
next six months. This is not like a
brand new album. We call work on
this one longer than normal.”

At the national level no television
advertising is planned at present.
“In the past, we have done two or
three Beatles spots but not concur-
rent with the release,” Davis ex-
plains. “We’re being choosy because
we've got a certain amount of built-
in acceptance already.”

Atthe local level, plans are largely
being left to the branch offices.
“Each district office can come up
with its own regional ads, displays
and contest involving Beatles trivia
and things like that,” says Davis. At
the local level. there may be a little
television.”

The album itself is the first Beatles
release since the boxed 12-disk
“Beatles Collection” set of late 1978.
“The idea for ‘Rarities’ goes back to
the days of the ‘Beatles Collection’.”
notes research assistant Stephen
Peeples. “We wanted to keep the

(Continued on page 54)

GHART!

all within walking distance!

with live entertainment and
the finest cuisine!

(615)244-8888

HALLorFAME
MOTOR NN

1407 Division Strest
Nashvilis, Tennesses 37203

FIRR R E Lty
AT

HALL  Fame

movon np

In Nashville...

AT THE TOP
OF EVERYBODY'S

A MOTEL DESIGNED FOR
THE DEMANDS OF THE
MUSIC PROFESSIONAL

© LOCATION -Right on Music Row,
beside the Country Music Hall of Fame
Studlos, publishers, record companies

©® SOUND TRACK RESTAURANT & LOUNGE-
where you can break for dinner

® DISCOUNT - 10 Percent off on rooms!

CALL FOR RESERVATIONS

home of
the stars

Recordslne... .

DREAMY LOGO—A wishful look is on the face of this young child, the logo for

new Dreamland Records, distributed by RSO. Below, Dreamland co-owners

Mike Chapman and Nicky Chinn celebrate with RSO president Al Coury, who
helped bring the label to RSO.

® Continued from page 3

and he was unable to project what a
continuation of the strike held for
the Manhattan chain.

Record companies found their
own ways of dealing with the strike.
At CBS, for example, memos were
circulated among the employes liv-
ing in various areas giving them car
pool information. Some hotel rooms
in the city were made available to
senior personnel and extra bike
racks were installed at the building
for cyclists.

Arista Records formed several
carpools to bring staffers from Long
Island and New Jersey into town,
and provided for rented cars to bring
those who had no cars and lived in
outlying boroughs such as Queens
into Manhattan, where resident staff-
ers worked or rode bicycles to work.

“Everything has run smooth and
low key.” says an Arista spokesmen
of the strike’s effect on business.

One problem was the debut ap-
pearance at the Bottom Line of
rocker D.L. Byron. To insure that

Arrangers Ask
Tribunal Huddie

LOS ANGELES—The American
Society of Music Arrangers is re-
questing the Copyright Royalty
Tribunal to hold hearings here re-
garding the upward adjustment of
compulsory license royalty rates and
to order payment of these additional
amounts to music arrangers.

To effect this, the arranger’s group
has retained attorney Harris E. Tul-
chin of Santa Monica.

The society petitioned the Copy-
right Royalty Tribunal Jan. 31 to in-
clude a separate mechanical royalty
to reflect creative and technological
contributions of music arrangers in
the making and distribution of rec-
ords. Music arrangers do not receive
royalties.

www americanradiohistorv com

one of its rising stars would be ade-
quately covered, the label arranged
for rental cars to pick up reviewers
and invited guests.

The strike has forced the post-
ponement of concerts by classical
artists Horacio Gutierrez and Shir-
ley Verrett set for Carnegie Hall for
this month and postponed until
May. On the pop side, all scheduled
shows are going on as planned, says
Ann Adams at promoter Ron Delse-
ner’s office.

Assistance in preparing this story
provided by Is Horowitz, Irv Licht-
man, Radcliffe Joe and Richard
Nusser.

Settlement Wednesday (2) of the
Long Island Railroad strike watered
down to some extent, the most dev-
astating impact of the transit strike,
but with city buses and subways still
not running New York City disco-
theque operators are hoping for the
best but preparing for possible ill-ef-
fects of a long strike.

At the Electric Circus disco, a
spokesperson discloses that during
weekdays the club is devoted to a
rock disco format which draws its
patrons mostly from among Man-
hattanites, especially residents of
nearby Greenwich Village.

“However,” she states, “on week-
ends we revert to a conventional
disco format, and then many of our
patrons come in by bus and subways
from the boroughs. We'll just have
to watch and see how things shape

)

up.

§
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" Arbitrons
. Reissued

NEW YORK-—Arbitron will
reissue its October/November Or-
lando rating report deleting two
diaries that reported so much listen-
ing to WHLY-FM that the new re-
port will shave the rock station’s
overall share of the market from a
9.1 share to 8.2

Arbitron is taking this action in re-
sponse to a suit by WBIW-FM,
which took issue with two diaries
that later were disclosed as being
filled out by WHLY music coor-
dinator Charles Odom and his wife.

It all began, according to Arbi-
tron, when the Odoms were ran-
domly selected by the rating service
to fill out diaries for the October/
November rating period.

Arbitron asks all of its potential
diary keepers to not participate in a
survey if they are employed in radio.
But Arbitron claims that the Odoms
failed to decline the diaries and
failed to disclose his employment
with WHLY in phone inquiries.
Such disclosures would have led Ar-
bitron disregard the Odom diaries in
the first instance.

e

RCA & A&M
PICK "N’ PACK

LOS ANGELES—RCA and
A&M and Associated labels are of-
fering pick-and-pack service for a
1.5% of total invoiced price of the
packaged albums.

Effective Tuesday (1), accounts
were notified the service was avail-
able. In addition, the fee will not be
applied to any 7 or 12-inch singles
product included in the order or to
any order consisting of singles prod-
uct only.

In another letter recently, RCA
and its family of labels notified ac-
counts that they will not ship an al-
bum order which consists of less
than 60 LP or tape units.

CBS and PolyGram Distributing
have been offering pick-and-pack
service for a per record fee, higher
than the RCA charges.

Alabama Disk Jockey
Denies Station Claim

SCOTTSBORO, Ala. — Bill
Bailey, the disk jockey whom
WCRI-AM says was fired for play-
ing “Nuclear Blues” by Blood, Sweat
& Tears, claims he was fired for in-
terviewing David Clayton-Thomas,
the author of the tune.

Bailey says the station’s general
manager Tom Kennamer told him
he was being fired for doing the in-
terview. In an interview with Bill-
board. Kennamer said Bailey was
fired for *“total insubordination”
(Billboard. March 15, 1980).

Bailey refutes this. “I was not fired
for playing the single,” Bailey adds.
He believes the presence of the
nearby Bellafonte nuclear plant
prompted the action to deemphasize
the interest by Bailey in talking to
Thomas about his song, a cut on the
new Blood., Sweat & Tears LAX
Records LP just released.

German Company Opens In L.A.

LOS ANGELES-Germany’s
Rockoko Productions has opened an
office here, has signed two Los An-
geles bands and is seeking other
American acts.

“The whole American scene in-
fluences Germany,” states president

Peter Hauke, as to why the move
here.

Hauke is best known on an inter-
national level for its work with the
progressive group Nektar. Today.
Germany's Supermax is a major act
in Europe for Rockoko.
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Select your multit-ack recorder as carefully as the other
facets of your studio. Sedect the Ampex MM-1200.
Because it's the 01e multitrack recorder that can go
through every chenge your studio goes through on its
way to greatness. And s-ill te as economical and easy
to operate as the tirst gr2at day you got it.

Growth without growing pains. With the Mv-1200,
you'll seldom be faced wi-h a sttuation you car t solve.
Because the MM-200 comes rrewired to maks upgrad-
ing from 8 to 16, cr 16 -G Z4-track operation sirple and
swift. And if addirg channels won't solve you- problem,
the MM-120C's versatil tv will. Mastaring, live sound rein-

[l Jrosas ais oais i s o e s Jgiti |
h*
n 100 s . £y L% » "

£ 4 - . =0 Som e 3 F

WHERE GREAT STUDIOS

forcement, doukle system sound, video sweetening
or film and TV proauctionspast production are all jobs
that the MM-12010 can hand e. Built-in single point
search-to-cue, elevated reecrd level capability, 16" ree
capacity and fast start times also help you grow.

Performance you can d2pend on. The MM-1200 has
proven itself uncer some cf -he most adverse conditions.
The massive, stable top pla e comes eligned and stays
aligned through repeat=d sessions in the comforts of
the studio, or on re note lozations.

Ampex keeps your opt ons open. The list of optional
accessories for the MM-12X1 is the longest in the busi-

www.americanradiohistorv.com

START.

ness. You can add multi-point search-to-cue and store
20 cue locations. This time-saving tape handling acces
sory provices tape time readout, cue poini readout,
“on-the-fly” cueing and more. Other accesscries include
the PURC™ Record Insert Controller, Search-To-

Cue Remore Control, and MSQ-100 Synchron zer for jobs
that require more then 24 tracks. Contact vour Ampex
sales representative “or complete details.

AMPEX MAKES IT EXCITING

Ampex Corporation, Audio-Video Systems Division
401 Broadway, Redwcod City, CA 94063 415/367-2011
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AudioMagnetics

Hikes Ad Promo

LOS ANGELES — AudioMag-
netics is embarking on the most am-
bitious consumer advertising cam-
paign in its history.

According to Charles P. Trausch,
national sales manager, the “six fig-
ure” campaign will focus on na-
tional consumer publications, the
first time the blank tape company
has employed that medium.

Prime focus of the ads, which will
appear in Esquire, Sports Illustrated
and Rolling Stone. in addition to
consumer audio buff books, is High
Performance and High Performance
II, the firm’s premium products.
Tracs, a promotional product. will
also be highlighted.

Syndicators Meeting

LOS ANGELES—The first gen-
eral membership meeting of the
newly formed Assn. of Independent
Radioproducers takes place April
15 at 8 a.m. in the Las Vegas Con-
vention Center during the National
Assn. of Broadcasters convention.

Officers and board members will
make policy statements and explain
the new body to interested parties.

Ads will feature a coupon inviting
consumers who purchase one High
Performance or High Performance
11 tape to mail it to the firm for a free
cassette equivalent of the one
bought.

The campaign is part of a long-
term one, emphasizes Trausch,
which is designed to build consumer
awareness for the product and the
company.

Point-of-purchase counter dis-
plays featuring the coupon will also
be made available to dealers.

Suggested retail of High Perform-
ance is $3.99 for a C-60 and $4.99 for
a C-90. Suggested retail for High
Performance 11 is $4.09 for a C-60
and $5.09 for a C-90.

Trausch notes that the firm now
has 30 major rep organizations na-
tionwide with four company re-
gional managers oversecing distri-
bution.

A distribution reorganization, and
continued penetration into audio
chains and record stores has ac-
counted for an increase in sales,
Trausch further notes, with Audio-
Magnetics projecting a 28% increase
in consumer blank tape sales in
1980.

Superscope ‘79 Loss Hits $14.6 Mil

LOS ANGELES — Superscope,
Inc.. has reported a net loss of $14.6
million, or $6.33 per share for the fis-
cal year ended Dec. 31, 1979.

The fourth quarter losses for the
Chatsworth, Calif.-based audio
manufacturer and distributor were
$300,000 or 13 cents per share.

The firm's 1979 sales were $197
million against $205 million in 1978.

The company’s net loss for fiscal
1978 was $15.5 million after a tax

THE KING OF DIVIDER CARDS
NOW HAS

CUSTOM PRINTED T - SHIRTS

( in any volume )

OPHER PRODUCTS CORP.
Ban 1012, Corson City, Nov. 39701
Pluse (792) 382-9333

benefit of $5.5 million and a fourth
quarter loss of $7.3 million.

Superscope has been ailing since
the last quarter of 1977 and has re-
ported down quarters since. Chair-
man and chief executive officer Jo-
seph S. Tushinsky also indicates the
firm is anticipating a first quarter
1980 loss.

Discussions are continuing with
potential buyers of the firm’s foreign
assets as well as with banks in an ef-
fort to restructure Superscope’s siz-
able bank debts favorably.

Bewlay In N.Y.

NEW YORK—Pat Gibbons, vice
president of Bewlay Bros. Ltd..
U.S.A., David Bowie's management
firm. has established offices at 250
W. 57th St. New York. (212) 582-
7273.

MAJOR
24 TRACK

STATE OF ART
AUTOMATED

RECORDING
TIME

87979

Unique, Creative West
Coast Environment
in New York.

per hour,
18-hr.
minimum

The newest plasma display, Spectra-
view, MC| 528-C Console, JH-16 MCI
. Recorder w/Auto Locater 3,
Dolby, Bosendorfer Grand _Piano,
EMT, AKG, Lexicon Prime Time, 7
Pultec Outboard Equalizers, 5 Urie
Limiters, Eventide Digital Delay, Key-
pex, Gain Brain, Big Reds, JBL 4311’s,
Auratones, Hammond, Rhodes, ARP
Synthesizers. Mikes: Neumann, AKG,
Electro Voice, Beyer, Sennheiser,
Shure, Swingerland Drums.

Special 10% Discount for
Rock Acts booked before 4/15/80.

iow (212) 543-7778

Fox Music
Wings Loss
Is $471,000

LOS ANGELES—20th Century-
Fox Records and music publishing
had an operating loss of $471,000 on
revenues of $8,477,000 in 1979.

The record division benefited
from its distribution deal with RCA
Records while 20th Century Music
reported its second most profitable
year.

Alan Hirschfield, vice president
and chief operating officer, says he is
looking to bolster the record divi-
sion, developing it into one similar
to that of Warner Communications.

20th Century’s biggest success in
1979 was with Stephanie Mills’
“What Cha Gonna Do With My
Lovin’,” which is close to platinum.

For the year, earnings at parent
20th Century-Fox Film Corp. were
$100.531,000 before taxes compared
with $97,317,000 in 1978. Net earn-
ings were $57,303,000 or $6.92 per
share compared with $58,390,000 or
$7.25 per share in 1978. Revenues
were $678,420.000. up from
$625.889.000.

Lafayette Closes
60 Of 68 Stores

NEW YORK-—Lafayette Elec-
tronics, at one time one of the coun-
try’s largest consumer clectronic
chains, is liquidating 60 of its re-
maining 68 locations. most of them
out-of-state.

The Long Island-based company
has been in Chapter XI bankruptcy
procecdings since January, and store
closings have been its chief response
to its need for reorganization and
debt consolidation.

Atone point the 60-year-old com-
pany maintained 125 retail outlets in
15 states. The latest round of clos-
ings leaves the chain with eight
stores in the New York metropolitan
area.

Lafayette blamed its troubles on
reversals in the market for stereo
equipment, spurred by increased
competition, and a decline in sales of
CB radios, an item it had stocked
heavily.

No reorganization plan has been
filed with the bankruptcy court. al-
though a hearing is set for Wednes-
day (9). Meanwhile, April-Marcus. a
retail consulting firm, has been ap-
pointed to oversee the liquidation of
the 60 stores. The forced sale will in-
volve merchandise as well as fixtures
and furniture. and will include
leases in some cases.

Latin Music
Gets Conference

MIAMI—The Miami members of
the Atlanta Chapter of the Record-
ing Academy will sponsor the first
International Latin Music Confer-
ence and Exhibition here June 6 at
the Columbia Hotel.

The purpose of the conference is
to provide a common seating place
for discussions on marketing and
promoting Latin music throughout
the world.

“The recent developments in dis-
tribution patterns and proliferation
of Latin music product on an inter-
national scope will be examined in
detail,” says James Progris, presi-
dent of Gold Rush Productions.
Other adminstrators and directors of
the first annual Latin Music Confer-
ence include Ralph Walter Aug-
stroze, president of Beacon Inter-
national Entertainment Corp.
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" Market Quotations

As of closing, April 2, 1980

1980

(Sales

17% 13% Pioneer Electronics
25% 18%2 RCA

839 21%  30% 21% Ya

High Low NAME P-E 100s) High Low Close Change
12 13/16 Altec Corp. 17 40 1% 1 1 Unch.
39 29 ABC 6 1450 31% 31 31 -
36" 27'% American Can 4 194 29 28% 28% + %
28% 18%2 Ampex 12 299 23% 23% 23% - %
5 2% Automatic Radio = 3 3% 3% 3% - %
55 44% CBS 7 140 47% 46% 46% — %
36% 27 Columbia Pictures 8 47 31 31 31% Unch.
8% 4 Craig Corp. 15 15 4%, 4% 4% - %
48% 40% Disney, Walt 12 529 45% 44% 45 + %
3% 2% EMI - 503 2% 2% 2% Unch.
12 7 Filmways, Inc. 6 263 9 7% 9 + 1%
22 13% Gult + Western 3 1208 17 16% 16% + %
12% 7% Handleman 5 37 8Y% 8 8 - %
37% 332 MHarrah's 16 = = — 37% Unch.
9 5% K-tel 5 22 5% 5% 5% - %
- — Lafayette Radio = = - - 1% Unch.
30 25% Matsushita Electronics 8 = = - 27 Unch.
57% 44% MCA 8 67 47% 46% 47 Y
19% 10 Memorex 3 200 13% 12% 13 %
54% 46% 3M 9 837 50% 49% 50 Yo
83% 46%; Motorola 10 276  51% 50 507% %
30% 23% North American Philips 4 14 24% 24% 24% %
8
6
1

+
+
+
- = —  13% Unch.
+
+

7% 6 Sony 1 2774 7 6% 7 Ya
33% 20% Storer Broadcasting 8 84 25% 24% 24% %
5% 3% Superscope — 5 4 3% 3% Unch.
35% 26% Taft Broadcasting 8 191 28% 27% 28% + 1%
19% 14% Transamerica 4 498 15% 15 15% + %
53 39% 20th Century-Fox 6 119  42%: 41 42 + %
43% 34% Warner Communications 10 1234 40% 39% 40 + %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco = = 1% 2% Integrity Ent. = 15 % 1%
Data Koss Corp. 7 1 4% 5%
Packaging 3 2 7 7% Kustom Elec. 7 10 3 1%
Electrosound M. Josephson 6 300 10% 1%
Group 4 - 4% 4% Orrox Corp. 15 238 5% 5%
First Artists Recoton 3 — 1 1%
Prod. 20 13 3% 3% Schwartz Bros. 5 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calit. 91505 (213)841-

3761, member New York Stock Exchange, Inc.

Ballads Gaining Slots On Hot 100

® Continued from puge 3
singers had comprised the backbone
of that earlier group.)

But Peaches & Herb's ultra ro-
mantic *'| Pledge My Love™ on Poly-
dor/MVP (up to a starred 22 this
week) is miles from the mindless fun
of its 1979 “comeback™ hit “Shake
Your Groove Thing.”

Several other acts which have cur-
rent dance-oriented hits are now

coming with ballad followups. Mi-
chael Jackson this week nabs his
third consecutive top 10 single from
his “Off The Wall” LP with the irre-
sistible party-tempo title track. But
this week Epic is also issuing the
poignant ballad “She’s Out Of My
Life” as the fourth 45 from the al-

bum.
And Solar/RCA’s Whispers fol-
(Continued on page 62)
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Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard’s research department.
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"Con Funk Shun's"
| _new album,
) Spirit of Love,

is taking oft.

Billboard (#174).
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Con Funk Shun's new hit ingle,
“Got To Be Enough, .. *
is shootimy for the stars. * .
“GotTo Be Enough’ is rising up the tharts—

Billboard ﬁ

(Hot So ul Singles ) .
And permeating the airwaves.
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® } A POLYGRAM COMPANY
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General News

Symphony Marathon

® Continued from page 3
donation—will be shared by each of
the marathons.

Other premiums range from auc-
tion of a Rolls Royce—to benefit the
Chicago Symphony—to a complete
Boston Symphony private concert
valued at $50.000.

The actual broadcast program-
ming is interwoven with massive ef-
forts of symphony supporters to
amass premiums in the form of do-
nated goods and services.

According to broadcaster Robert
Conrad. who has been involved with
the marathons for 12 years. the
fund-raisers produce commercial
gains for the stations in addition to
needed income for the orchestras.

“It’'s the biggest promotion we can
do all year long.” explains Conrad,
program director WCLV. “We make
alot of commercial hay on the mara-
thons.”

Chicago’s WFMT, which is in its
fifth year of fund-raising for the
Chicago Symphony. todate has
helped generate more than $1.6 mil-
lion for the orchestra—the largest
amount brought forth by any sta-
tion.

WCLYV claims to have raised more
than $1 miition for the Cleveland
Orchestra in its 12 years of mara-
thons.

According to Conrad. that figure
is more than ail other Cleveland ra-
dio stations have raised in total for

Grand Prix Distrib
LOS ANGELES—Grand Prix
Records. a new local classical line,
has set the German News Co. of
New York as its national distributor.

all other efforts. This year the Cleve-
land radio station is shooting for
$170.000.

The third annual New York Phil-
harmonic/WQXR “Phonec Festival™
expects to net $350.000. up from last
vear's $310.000 total. New York’s
Mayor Koch is proclaiming April
20-27 “New York Philharmonic
Week.™

In Boston. where premiums range
in price from $10 to $50,000, last
year's $206.000 is the figure to beat.
The Boston music marathon is also
in its 12th year.

Premiums are donated by local
businesses and benefactors in many
cases. Also offered are giftitems pro-
duced by the orchestras which gen-
erally start in price at around $10.

CBS Records has donated the
production of a special limited edi-
tion LP to the New York Philhar-
monic fund-raiser. The album in-
cludes historical recordings from
1917 to 1950, and will be given with
a $35 donation.

The Chicago Symphony offers a
special album of Bach performances
including an unreleased recording
by pianist Andre Tchaikovsky and
conductor Fritz Reiner. It requires a
$15 donation.

The album offering of the Boston
Symphony stems from a recent live
Tanglewood Festival concert. Itis a
recording of act one of Wagner’s op-
era “Die Walkure™ with singers Jes-
sye Norman and Jon Vickers.

And “The Cleveland Orchestra
On Stage” is a limited edition album
of recordings under four music di-
rectors of orchestral selections from
operas.
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LOS ANGELES—The *distrac-
tions™ and lack of informal meeting
places tore sharply into the overall
effectiveness of the 1980 NARM
convention at the MGM Grand Ho-
tel in Las Vegas last week.

A cross-section of industryites
who attended the business summit
were almost unanimous in their
hope that the convention would not
be held in the Nevada gambling
capital again.

The austerity of the 1980 con-
clave, graphicaily evident to veteran
conventiongoers. was a consistent
gripe.

The Monday (24) “Give The Gift
Of Music™ presentation was praised
by everyone.

It was so good that Montgomery
Ward recorded product major domo
Al Geigel immediately upon his re-
turn to Chicago implemented the
thrust of the program through the
important racked department store
chain.

By JOHN SIPPEL

“lI immediately got with Lou
Christy. corporate display manager.
with whom 1 am working to get
quick detivery on a 17-inch high di-
vider card. It's one inch higher than
normal and will be put into browser
boxes to highlight the gift-giving
concept. | am also making over-
heads. We used that theme years
ago. It proved effective.”

John Schulman. Laury’s. Chi-
cago, says he grabbed a handful of
pressurized logos and already has
them on the stores™ registers and
windows.

Joe Voynow. Big Distributing,
Charlotte, was disappointed because
nothing was resolved on labels’ con-
troversial returns policies (Bill-
board, March 5. 1980). “Manufac-
turers don’t seemed tuned into what
we urgently need today,” the one-
stop distribution chief states.

Ovation Records president Dick
Schory. Supreme Distributing’s Al
Klayman of Cincinnati and Jack
Bernstein, boss of Pickwick Inter-

national’s six independent distribu-
tion points in the U.S. were cha-
grined because the confab’s agenda
bypassed their stratum of the indus-
try. “There was no forum for the in-
dependents.” Bernstein states. “1 am
glad to see Joe Simone elected presi-
dent. That could help in the future,”
Bernstein adds.

Brud Oseroff. Mobile One-Stop,
Pittsburgh: Rube Lawrence. Ruby
Distributing, Chicago, and Alan
Rosen, Flipside Stores. Lubbock,
Tex., missed facilities where there
could talk with others about busi-
ness, as did Jerry Poteet of Swallens
in Cincinnati.

Dick Sherman, Casablanca sales
nabob, notes his label, which pre-
viewed its Ronald McDonald kidisk
series at a booth on the exhibit floor,
had no general label neighbors
among the almost 100 exhibitors.
Poteet notes the time loss in having
to go up to the 26th floor exhibit
hall. Many noted the long distance
between meeting rooms.

Crazy Eddie Augments Disk/Tape Arm

NEW YORK-—Crazy Eddie, one
of this market’s most vigorously pro-
moted audio chains, is cautiously ex-
panding its record and tape depart-
ments in its nine stores.

The company is also beefing up its
Bronx warehouse operation in order
to handie a larger volume of product
now that it has totally taken over the
merchandising of records and tapes.

Prior to this. Crazy Eddie’s stores
were partially racked. with Aipha
Distributing and Win Records serv-
icing the chain with singles and cut-
outs at one time or another. LPs and
tapes were bought in-house.

Bert Goldstein, director of oper-
ations for the chain’s record and
tape division will continue to act as
chief buyer for the division. Harry
Spero, former vice president at Mid-
song Records, is the division's adver-
tising manager.

Crazy Eddie has developed a rep-
utation over the years for pricing
policies that depend more on exten-
sive advertising support than strict
lowballing. although its audio divi-
sion has associated itself with dis-
count list prices. claiming it will
match the current market price for
hardware.

The company, says Goldstein, is
currently interviewing people for
managerial and executive trainee
positions

“We’re interested in developing a
staff in order to expand,” he says.
“That’s where the bottom line is, in
the people who are going to help
buiid the operation.”

Goldstein says he will eventually
hire between “10 and 25” people in
various capacities.

Many of the applicants so far have
come from record Jabels rather than
retailing. Goldstein notes.

“Retail record store experience is
a must.” the company’s recruitment
ad reads. “although not necessarily
in a management capacity. What
counts with us is whether or not you
know the record business well

enough to take care of our custom-
ers.”

“The turnout has been amazing,”
Goldstein says. “There are a lot of
talented people out there who had
been jet go by the record com-
panies.”

Crazy Eddie has stores in Long Is-
land, New Jersey, Manhattan,
Brookiyn and the Bronx. Its latest
store, a strip mall Jocation in West-
bury, L.I, bows May 15, bringing
the total number of stores to nine.
Only the store in Syosset. L.I.,
doesn’t handle records. The West-
bury store will have a 2,600 square
foot record and tape section.
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MUSIC MEN—National Music Publishers Assn. director Robert Gordy, left,
and NMPA president Leonard Feist present lyricist Alan Bergman, right, with
a plaque commemorating his sharing the 1979 NMPA easy listening award
with composer Neil Diamond and colyricist Marilyn Bergman for ‘‘You Don’t
Bring Me Flowers.” It was the first time NMPA has staged an awards show.

10-inch EPs Due From Atlanta Label

ATLANTA—Sonny Limbo Inter- list for $3.98, and distribution will be
national Records, a newly formed, handled by independents.
locally-based label, will release the Promotion will be under the direc-
first of four new acts via the label’s tion of Wynn Jackson Promotions of
new 10-inch 33% r.p.m. EP format. Atlanta, with several regional inde-
pendent tirms also being utilized.

All of the records will be shipped
in a generic sleeve using lighter
weight paper. Artists’ names and
logos will be placed on a sticker in
the upper left-hand corner of the
jacket.

Scheduled for issue under the title
“Doubles” are disks by two new rock
groups, RF and Deacon Little. Two
other acts, EQT and Bootleg will re-
lease six cuts each on an EP, and will
be titled “Six-Paks.” Both series will

This internationally famous, award winning 1978 Auburn
876 Speedster is finally offered for sale by owner. A most
impressive and reliable automobile—and only $55,000!
Serious inquiries call (213) 792-3520.
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Songwriters
Compete In
5 Boroughs

NEW YORK-—Plans are under-
way for the second annual New
York Songwriters Contest, operated
by the New York Music task force,
the American Guild of Authors &
Composers and sponsored by Chap-
pell Music.

The contest, open to residents of
the five boroughs of New York, is
limited to the first 1,000 entries.

The tapes will be judged by music
industry members, with the 10 final-
ists performing their compositions at
the Copacabana June 23.

First prize is a cash award of $250
and an AGAC song contract with
Chappell, second prize is $150 and
$100 goes to the third place winner.

The 10 finalists will receive a copy
of Billboard-published “This Busi-
ness Of Music,” courtesy of authors
William Krasilovsky and Sidney
Shemel.

Jonathan Holtzman, event chair-
man, reports that applications and
rules will be available Wednesday
(16) at AGAC headquarters here at
40 W. 57th St., or at Uncle Lulu’s at
16 W. 56th St.

The New York Music Task Force
was established to encourage ama-
teur involvement and support of the
music industry in New York. The
group also sponsors a band contest,
with the winning prize a contract
with a record company.

Cashman & West
Hit In Country

NEW YORK-There’s lots of
country sounds making the rounds
for Blendingwell Music (ASCAP)
and Sister John Music (BMI), the
publishing firms of Terry Cashman
and Tommy West.

There’s a Jerry Reed (RCA) al-
bum of Jim Croce songs, led by
“Workin’ At The Carwash Blues.”
According to Bob Esposito, vice
president and general manager of
the firms, Karen Scott Conrad. gen-
eral professional manager of the
Nashville office, presented the
Croce concept to Chio Young and
Reed.

Other country acts currently out
with material from the firm include
Ed Bruce (MCA) with “Diane,” Gail
Davies (Warners) with “Love Is Liv-
ing Around Us” and the Oakridge
Boys (MCA) LP cut, “Beautiful
You.” A new Davies album also in-
cludes seven tracks published or co-
published by the publishing firms.

4 Folios Marketed

NEW YORK—Continuing its
“mystery book” extra discount offer,
Columbia Pictures Publications is
also marketing four new folios.

They include “Hot 20 Sheet Music
Pops, Book 3” (85.95), “Hot 20
Country Sheet Music Pops, Book 2”
($4.95), ““40 Motion Picture &
Broadway Blockbusters” ($6.95),
“Columbia Classic Library,” Vol.
227 ($4.95).

A&R Meet Topic

LOS ANGELES—Michael Stew-
art. a&r producer at 20th Century-
Fox, and independent producer Ron
Fraboni are guests at the monthly
meeting of the Music Publishers’ Fo-
rum, Monday (7) at the Continental
Hyatt House here. The topic is a&r;
moderator is Randy Pitch, formerly
professional manager at MCA Mu-
sic.
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s MESHEL PHILOSOPHY sy
. Company’s Music
. Reflects Images

: By ED HARRISON £

LOS ANGELES—BIlly Meshel,
head of Arista Music and one of the
founding members of the Organiza-
tion of Creative Music Publishers,
believes that most record companies
adhere to a sound that fits the label’s
image.

Meshel feels that was the reason
five labels turned down Air Supply’s
“Lost In Love” which has since gone
on to No. | on the adult contempo-
rary chartand is 12 on the Hot 100.

According to Meshel, after the
record was turned down by different
labels, Robby Porter of Wizard Rec-
ords in Australia and owner of the
master called and played the record
for him. It was then played for Bud
Scoppa, Arista’s West Coast a&r di-
rector who also liked it, and even-
tually Clive Davis who signed the
group.

“The record was unquestionably
an MOR record,” says Meshel, “but
itdidn’tsound like anything else. If [
got involved with it and it didn’t

happen, I wouldn’t be ashamed. It
would have been one of my proudest
failures.

“A&r people who heard it felt it
wasn’t their sound. Most labels have
an image which they stick to which is
silly. Hit music is hit music. There is
nothing greater than a label with hits
in each category.

“Too many a&r departments look
for what the business people at the
label want to hear instead of gut
feeling,” says Meshel.

Meshel’s involvement with the
record underlines the foundation of
the Organization of Creative Music
Publishers. “Creative publishers are
music-minded people who go
around and show songs to artists,
producers and lawyers and get songs
recorded.”
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Commentary

A Prescription For Survival

By RON BARON

Hype? A colleague defines it as “an over amplification of the
truth.” or “elaborating on the positive aspects of a given proj-
ect.” Certainly we’re all aware that music industry hype, public
relations. praisery—whatever you choose to call it—has been
around for as long as the record has been round.

And just like a record has
two sides. there has always
been an argument for and
against the significance of
publicity, an art which re-
quires a good strong voice. a
believable creative lyric and a
responsive beat capable of
moving media.

Itappears that in these eco-
nomically scrutinized times,
many would prefer to play
theside thatsays you can do it
without public relations. Per-
haps one can. But that’s only
for those who love to live dan-
gerously. Can one allow him-
self the indulgence of living
dangerously, totally unpro-
tected in a world going at 78
r.p.m.?

After a label spends x
amount of dollars on produc-
tion, graphics and packaging,.
promotion and advertising, one would think that it would also
want to protect its bet with a well thought-out public relations
campaign.

If 1 were an artist who had spent years trying to secure a label
deal and then almost another year recording an LP. | would
damn well make sure that someone was handling the public re-
lations. It would seem the only safeguard in this all too ephem-
eral industry where careers are pressed hard. shrink-wrapped
and thrown into a bin.

As an artist knowing that my talents were going to be
“pressed hard™ into vinyl. I would fully expect to have someone
working on my record’s behalf to also hit the press hard.

Inflationary praisery? It’s true that budget cutbacks have se-

Ron Baron: ‘'Public relations,
the only safeguard in this
ephemeral industry."’

verly trimmed most of the label’s internal public relations oper-
ations so that in most cases the internal public relations scene
has, allegorically speaking. become like a public health service
or free clinic.

Artists are waiting in line for proper care. Unfortunately. by
the time they get it. if they do, it may be too late. Too late even
for what [ call a “hype transplant.” that all vital carecr support
that can save a patient (record) from becoming a stiff.

Public relations can be both preventive medicine and emer-
gency prescription. Now that our industry’s internal public re-
lations departments have become as short of help and as over-
crowded with records as our country’s hospitals with patients,
independent public relations firms are no longer considered
luxuries (which seems a paradox in these inflationary times),
but actually crucial in determining and prolonging life ex-
pectancy of a recording act.

‘Hype transplant can keep a
disk from becoming a stiff’

Hype coverage in our present time is the real music industry
insurance. It may be an even wiser investment to go for hype
coverage than for medical insurance. After all, if you get the
hype coverage first you're sure to avoid headaches. ulcers and
other maladies that come from having overlooked or dismissed
the case for public relations.

I am often reminded that we're not in a life saving business
(the music industry). But the more I ponder our firm's daily
agenda the more I'm convinced that we do in fact save lives. al-
though, unlike doctors. we're not regarded with much serious-
ness or deference. Nor are we profusely thanked. Perhaps we
are among the industry’s unsung heroes. We’re too busy singing
other people’s praiscs.

Just think. without music our world would be deadly. So in
our own little way we continue to give hype transplants and
save lives. as well as companies, copyrights, concerts. etc., ad in-
finitum.

Ron Baron is vice president of Norman Winter/ Associates, a
public relations firm headquartered in Los Angeles.

Ripping Radio’s Play Barrier

By DAVE DAVIS

Being a new record company with virtually new artists [
know the problems that a new company must face in this busi-
ness of music. Besides capital. publicity, distribution and sev-
eral other rankling problems we all must sooner or later lock
horns with the program and music directors of radio stations
across this land.

Itis relatively easy to get a new record played at some stations
and I applaud these stations and their management because
they will allow their listeners to decide what they want to hear.

What burns me, and I am not alone, is the don’t bother us
attitude of some stations and the shabby treatment we receive
there. These stations not only offend us but insult our intelli-
gence in the process.

‘We’d be glad to play your
record when it is a hitl’

I recently took offense at the treatment that one of our artists
received at an Indianapolis station and I let them know of my
displeasure. They in turn replied that they “meant no disre-
spect” and that they would be “glad to play your record when
it becomes a hit!”

They surely must think us ignorant. No record sells unless it
is heard, and it cannot be heard unless the stations play it. By

their own admission they are not responsible for the initial
breaking of a new record. They only play it after the work is
done and then they take the credit.

The very lifeblood of this industry is new artists, new songs,
new sounds—new. new. new. No doubt if we had a large adver-
tising budget our record would be played in many markets
where it is being ignored now. [ will say this however: there is
no such thing as payola. But [ do believe that there is “adver-
tisola” and “favorola,” and a small company such as ours can-
not compete in this environment.

From this day forward we will service only the secondary
market stations nationwide, stations which are largely ignored
by the big boys. Our advertising will be directed there and our
marketing will encompass these areas.

These secondary stations are the heart of this industry. They
are the ones who break the records and give hope to the new
and small companies. We will continue our good relationship
with the few large market stations that have treated us with in-
tegrity and fairness. We only ask that they listen. and we are sat-
isfied.

I will not give up. I refuse to be intimidated. | have spent too
many years in this business to be given the bum’s rush by the
“holier than thou” p.d.s and music directors at these stations.

Dave Davis is president of Paday Records, located in Martins-
ville, Ind.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York. N.Y. 10036.

Dear Sir:

| agree that home taping is a problem and has cut conducive to buying.

Letters To The Editor

systems and they do much to create an atmosphere

ings, studio outtakes, demo tapes, and other material
the average music fan wouldn't be interested in.

teriors, Photo Weekly, Residential

Interiors, Watson-Guptili Publica- SUBSCMBER SERWCE
tions, Amphoto, Whitney Library of

Design, American Artist Book Ciub, Whmnswlle Mass 01583
Designers Book Club, Camera Arts (800) 343 6127

Book Club, Music In The Air; Los

In Mass. please dial (617) 234-2292
Angeles: Billboard;, Nashville:

Amusement Business, Billboard T,
Broadcasting Corp. (WLAC-AM, i"/
WKQB-FM); London: World Radio- "ABP /

TV Handbook, The Artists Book
Club. Vol. 92 No. 15

into sales. But even |, as an avid album buyer, must
look for easier and cheaper ways to get my music.
By increasing prices and reducing quality the indus-
try itself is at fault. It should note how well lower-
priced product sells.
Danny Parrett
Las Vegas, Nev.

Dear Sir:

| disagree with a tendency now to question the abil-
ity of in-store video to boost sales in record retail out-
lets. In our chain all stores are equipped with these

While it is true that records don’t fly out the store
because of video play, it does help by reasserting
buyer belief in well-known artists and by giving expo-
sure to relative unknowns.

Ron Bonds
0z Records & Tapes
Stone Mountain, Ga.

Dear Sir:

| am astounded at the harassment and prosecution
of those persons dealing in and/or manufacturing
bootleg rock'n'roll records. They selt concert record-

www.americanradiohistorv.com

If bootlegging represents such a loss of profits to
the music industry, why don’t the major record com-
panies either establish their own low-overhead, mail-
order only companies, or license rights to these record-
ings to individuals willing to sell them in this manner.
If any item is particularly successful, it could always be
switched over to regular commercial channels.

The company would make money, and the collectors
would get their music. Everyone would be happy. The
current situation only foments rage among all con-
cerned.

Edward Butler
Huntsville, Ala.
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Atlantic, Atco,Cotillion and Custom Labels

are dedicated to the industry-wide
NARM campaign.

Give the gift
of music.
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Radio Programming
BILLBOARD ARBITRON RATINGS

A computation of individual market’s formats released by arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.
Figures in lightface are from previous year.

NPR Readies |
Promo Push

KANSAS CITY, Mo.—For the
first time in its 11-year history, Na-
tional Public Radio will embark on a
nationwide, $1 million advertising
campaign designed to increase lis-

NEW YORK JANUARY/FEBRUARY 1980
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Beautiful Music Top Format In New York

NEW YORK —Beautiful music
has edged ahead of disco as the fa-
vorite format in this market accord-
ing to an exclusive Billboard analy-
sis of the January/February
Arbitron ratings report.

Beautiful music winds up on top
with a 14.7 share, down from 15.1 a
year ago while disco has a 13.5 share,
down from 14.1 a year ago. In the
fall disco and beautiful were tied
with a 13.9 share each.

These estimated shares represent
all listeners 12 years old and older.

Contemporary is holding a third
place with a 114 share, practically
unchanged from last year’s 11.8.

These formats are followed by
tatk with a 9.5 share, up from 8.6 a
year ago;, news with a 9.0, down
from 10.5; MOR with 7.1, up from
6.0 a year ago; and AOR with a 4.6.
almost unchanged for last year’s 4.5.

While disco is no longer the num-
ber one format overall, it is still the
leading format with men 18 to 24
with a 27.7 share, men 25 to 34 with
a 16.9 share, women 18 to 24 with a
28.1 share and teens with a 39.7
share.

But it’s losing favor with some of
these groups. For example, among
men 18 to 24 disco has slipped from
a 32.2 share a year ago while AOR,
the traditional favorite among this
age group. is up from 12.0 to 19.2.

Beautiful music is the favorite for-
mat among men 45 to 54 with a 23.2

Pair To England

CHICAGO — WMET-FM re-
cently completed a contest that sent
two persons to the Knebworth Music
Festival in England.

In a joint project with Mercury
Records and the Flipside record
stores, WMET solicited 10.000 mail
in postcard entries from which win-
ners were chosen on-air.

The station is planning more con-
test type promotions and mounted
a 100-ticket giveaway for a recent
Styx concert in Milwaukee.

share, among women 35 to 44 with a
15.7 share and women 45 to 54 with
a 18.5 share.

Beautiful is tied with contempo-
rary among men 35 to 44 with each
format winning a 13.8 share. Con-
temporary is the favorite among
women 25 to 34 with a 19.6 share.

A look at estimated listeners who
tune in during an average quarter
hour reveals beautiful leads with
372,100 while disco is next with
340,300. A year ago beautiful had an

LOS ANGELES — KHI-AM,
which looked as if it might have
been on its last legs last year at this
time, has bounced back with two
consecutive gains in the Arbitron
ratings. This makes it one of the
leading mass appeal outlets in the
area. Ironically, programmer Chuck
Martin—who has programmed
WIFE-AM Indianapolis and
WAVZ-AM New Haven, Conn.—
has achieved success by returning to
old Top 40 values.

In the January-February 1979
book, the station had reached its
lowest ebb with a 1.8 share. Martin,
who had been a programming assist-
ant, was installed and the station ex-
perienced its first consecutive gains
in 5% years. While its 3.0 pales in
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estimated 382.700 and disco had
356,400.

Next comes contemporary with an
estimated 288,100, down from an es-
timated 296.800; talk with an esti-
mated 239,900, up from an esti-
mated 216,200; news with an
estimated 228,100, down from an es-
timated 263.000; MOR with an esti-
mated 179,500, up from an esti-
mated 150,900; and AOR with an
estimated 116,400, up from an esti-
mated 113,200.

+«ARBITRONS ON THE RISE

New Life For L.A. KHJ-AM

By CARY DARLING

comparison to the high numbers of
music leader KMET-FM with its
5.8. KHJ’s numbers are significant
in that they show old line AM mass
appeal is not dead here yet.

Martin blames KHJ’s decline, af-
ter being a major force in the market
for a decade, on the fact it was trying
to be something it wasn’t. “We got
involved in playing FM music on
AM in a market where FM was the
leader in AOR. But after 15 months
we hit rock bottom,” he explains.
Faced with this, Martin decided to
take the station back to its roots.

“We’ve become true Top 40. We
play r&b, disco, the top LP tracks. If
it's a hit we’ll play it,” Martin says.
He points to the current playlist of
30 songs, which includes such acts as

supervised the design efforts.

The whole idea of a major ad
campaign by NPR, some would ar-
gue, will put non-commercial sta-
tions at an advantage since no net-
works serving commercial stations
spend money to promote their affil-
iates to any degree.

Tennille On Mutual

NEW YORK—Toni Tennille will
star in a Western episode of the
“Mutual Radio Theatre” scheduled
for broadcast April 21 on 375 sta-
tions. The female half of Captain
and Tennille will both act and sing
in the drama entitled “The Legend
Of Gibson Holler.”

the B-52’s, Sugarhill Gang and Tom
Petty as being an example of the phi-
losophy.

Another aspect is the renewed em-
phasis on the air personality. “KHJ
has been a station known for its per-
sonalities throughout the years.
Such people as the ‘Real’ Don Steele
and Charlie Tuna were synonymous
with KHJ,” says Martin. “So, there’s
got to be top-notch, professional DJs
along with the music. During the last
five years, there was the liner card
approach to radio. I've brought back
personalities.” The station now has
as its air talent lineup Rick Dees, Ba-
nana Joe, Pat Garrett, Tony Mad-
dox, Terry Moreno and Nick Mo-

as. (Continued on page 21)
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RADIO REVIEW

Atlanta Crowd Helps
Thorogood’s Special

“George Thorogood Special.” The
Source, NBC Radio Network. April
18, 19, 20. 60 minutes. Produced by
Denny Martin. Executive producer
John McCahn.

NEW YORK—Rounder Records
artist George Thorogood has a well
deserved reputation as a red hot pur-
veyor of the traditional 12-bar blues
form, and also as a paragon of the
good time, bar band sound associ-
ated with grass roots rock’n'roll.
Wisely, The Source decided to
present Thorogood in concert at a
venue that allows him to interact
with his audience, in this case an
SRO crowd at Atlanta’s Agora Ball-
room.

The result is an entertaining, al-
most non-stop hour that includes
nearly a dozen Thorogood stand-
ards, all of which are drawn from the
ranks of blues classics.

Thorogood opens with “House Of
Blue Lights,” and proceeds at his
usual breakneck pace through “Who
Do You Love?” the Bo Diddley
cover. stretching the latter out with
his trademarks—long high-powered
vamps on the clectric guitar that are
full of raucous slides, and slurred
notes. accompanied by feverish vo-
cals.

He veers slightly from this ap-

proach on “Cocaine Blues.” which
he delivers with a country slant,
proving he can fingerpick as well as
he plays slide guitar. Especially ef-
fective is the addition of a horn sec-
tion here which boosts the vamping
into an even more frantic pace, set-
ting the audience up for “One Bour-
bon, One Scotch, One Beer.” an-
other Thorogood chestnut.

The first half-hour concludes with
“It Wasn’t Me,” a Chuck Berry tune
that Thorogood has resurrected with
excellent results. “Madison Blues™
kicks off the second half. followed
by “Treat Me Right,” a tune that al-
lows Thorogood and his band, the
Destroyers, to demonstrate the raw
stamina that keeps the crowd shout-
ing for more.

There’s no letup through “Reclin’
and Rockin’.” *Move It On Over”
and the closer, “Johnnie B. Good,”
all of which are treated to the same
lavish instrumental vamping. plus
wailing sax solos and blistering gui-
tar parts that cranked things up at
the beginning. The only thing miss-
ing from this outing is the fact that
the audience couldn’t see Thoro-
good perform his show stopping
stage antics, such as his duck walk-
ing routine and the parts where he
actually bends over backwards to
play. RICHARD M. NUSSER

Research
Perspectives

By DR. ROB BALON
Research consultant and president of Multiple Systems Analysis

IRVINE, Calif.—You've probably
heard a lot about the term life-
style.” Much has been made of it
by researchers both in and out of the
electronic media. But I have the feel-
ing there is confusion on the impli-
cations this term can have for radio
programming.

Most stations have accumulated
data showing such listener habits as
“51% of the listeners of KAAA mu-
sic radio go out to dinner more than
five times per month.”

But how do you relate this to pro-
motion of your programming? For
example, the classic AOR listener is
not a heavy watcher of television or
a great reader of the newspaper, so
you don’t promote your station in
these media.

The AOR listener is prone to
trends, is interested in alternative
lifestyles and tends to be highly de-
pendent on the recommendations of
the opinion leaders in his/her peer

group.

How do you promote a station to
this type of individual? You simply
cmphasize the non-traditional as-
pects of promotion.

While you disdain heavy print
and tv spots, you opt for billboards,
spots in “hot” local journals and
magazines, and push “word-of-
mouth.”

Programming to this lifestyle
group should also emphasize the
non-traditional. Again, the key is
understanding the true lifestyles of
the group you're attempting to
reach—and playing to that under-
standing.

Lifestyles. in most cases. are corre-
lated to certain levels of media expo-
sure and media-seeking behavior.

The wise radio programmer, then,
will take the information such a
study yields and use it to fine-tune
his program schedule.

Next: more on lifestyles and mu-
sic programming.

NPR Plans More Shows

WASHINGTON — Despite the
likelihood of budget cuts during fis-
cal 1981, National Public Radio is
holding to plans to expand its net-
work and programming.

Anticipating a leveling off or de-
cline of federal funding despite a fis-
cal 1981 budget of $22 million,
which is $5 million above fiscal
1980, NPR executive vice president
Tom Warnock says the organization
has “no choice but to become more
aggressive in seeking out funding.”

Such private funding plus federal
allocations will permit NPR to cover
the country with public radio sta-
tions “in the next five to six years,”
Warnock says.

But he warns, “Congress will have
to cooperate. At the rate we're going
it could take us the next 15 or 20
years.” Currently, public radio sta-
tions are being added at the rate of
between 12 1o 15 per year.

Many of these stations are coming
from the upgrading of low-power
college stations, which has been en-
couraged by the Federal Communi-
cations Commission (Billboard,
March 22, 1980).

Live broadcasts and significant
musical performances nationwide
will continue to dominate program-
ming in the performance division of
NPR.

Racio Programming

Vox Jox

NEW YORK—-WBBM-FM Chi-
¢. go program director Alan Mitchell
h s shifted several deejays around
oa the CBS station.

Tony Phillips moves from 2 10 7
p-m. to 10 a.m. to 3 p.m. while Rick
Elliott shifts from 7 p.m. to midnight
to 3 to 7 p.m. Nic St. John moves
from midnight to 6 a.m. to 7 p.m. to
midnight. Elliott will also handle the
midnight to 6 a.m. slot by taping that
programming. Lee De Young, who
had been on from 10a.m. to 2 p.m. is
going off the air to concentrate on
being music director. But he will
continue to pull weekend shifts.

* ok x

Norm Gregory will be leaving
KQFM-FM (Q-100) Portland, Ore..
as program dircctor 10 manage
KZOK-FM  Scattle. Former
ABC owned FM stations president
Allen Shaw has been named to con-
sult the six-station Century Broad-
casting group. Century owns WAIT-
AM/WLOO-FM Chicago, WABX-
FM Detroit, KWST-FM Los An-
geles. KSHE-FM St Louis and
KMEL-FM San Francisco.

* ok x

Jeflf Mazzei is joining WABC-AM
New York as production manager
and assistant to operations manager
Al Brady. He comes from WNEW-
AM where he was music director. . . .
WBLS-FM New York jock Pablo
“Yoruba” Guzman is doing a show
on WHAT-AM Philadelphia mixing
salsa, rock and r&b.

* X *x

Paul Aaron, who has been doing
his “Cajun Jamboree™ and “Cow-
boy Joe's Radio Ranch™ on WKCR-
FM New York, will soon be going on
10 stations of the National Public
Radio system. ... Tom Hutchinson
is the new music director at WKRS-
AM Waukegan. Ill. He is taking the
station into a new adult contempo-
rary format from country. He also
handles morning drive. Tim D’Isa is

BubblingUnderThe

__HOT100

101-TWO PLACES AT THE SAME TIME, Ray
Parker Jr. & Raydio, Arista 0494

102—CATCHING THE SUN, Spyro Gyra, MCA
41180

103—REAL LOVE, The Cretones, Planet 45911
(Elektra)

104—STREET LIFE, Herb Alpert, A&M 2221

105—SHRINER'S CONVENTION, Ray Stevens,
RCA 11611

106—SEASONS, Grace Slick, RCA 11939

107-LADY, The Whispers, Solar 11928 (RCA)

108—DON'T LET GO OF ME, Jane Oliver, Colum-
bia 1-11223

109—IS THIS THE BEST, L.A. Boppers, Mercury
76038

110-IT'S A NIGHT FOR BEAUTIFUL GIRLS, The
Fools, EMI-America 8036

BubblingUnderThe

__TopLPs

201—-O0RIGINAL CAST, Evita, MCA MCA 2-1107

202—-SOUNDTRACK, Cruising, Columbia JC
36140

203—JOHN MILES, Sympathy, Arista AB 4261

204—GENTLE GIANT, Civilian, Columbia JC
36341

205—PUBLIC IMAGE LTD, Second Edition, Is-
land 2WX-3288 (Warner Bros.)

206—KLEER, Winners, Atlantic SD 19262

207—FATBACK BAND, Hot Box, Spring SP-1-
6726 (Polydor)

208—MANHATTANS, After Midnight, Columbia
JC 36411

209—DR. STRUT, Struttin', Motown M-931

210—SOUNDTRACK, Together, RCA ABL1-3541
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By DOUG HALL

doing middays and Joey Griffin is
handling afternoon drive. Fred
Leonard is the new p.d.

*  x

Tom Morgan, morning man on
WIOF-FM Waterbury. Conn., is
leaving his position and radio to join
with his wife in a business selling
eycglasses. He has been with the sta-
tion for two years. . . . L.J. Waggoner
is named production manager for
KNIX-AM-FM Phoenix. He was
production assistant for the past two
years.

*  x  x

WASH-FM  Washington an-
nouncer Ed Rodriguez has been pro-
moted to production director suc-
ceeding Greg Cole who's left to
become p.d. at WOKV-FM Cincin-
nati. Added to the on-air staff is
Freda Wright, who comes from
WYRE-AM Annapolis. ... Connie
Schafer has been named promotions
director at KLAK-AM/KPPL-FM
Denver. She comes from a public re-
lations job at an amusement park.

WRNW-FM Briarcliff Manor has
shifted its on-air lineup. Bruce Figler
has moved from 10 p.m. to 2 a.m. to
10 a.m. to 2 p.m.. Gary Axelbank has
shifted from 10 a.m. to 2 p.m. to 2 to
6 p.m. and Ray Haneski has moved
from 2to 6 a.m. to 10 p.m. to 2 a.m.
Parttimers Jeanne Clifford and Alan
Chapin have been given the 2 to 6
a.m. slot on alternate nights.

* * *

Hal Smith, formerly vice president
and general manager for KNEW-
AM San Francisco, moves to Metro-
media’'s WMMR-FM in Phila-
delphia as vice president and gen-
eral manager.

*  x

Bill Moffitt returns to KCBQ-FM
San Diego as an on air personality in
the 10 a.m. to 2 p.m. slot. Moffitt was
on the KCBQ midday show for three
years before moving to the midday
segment on KOGO-AM San Dicgo.
He also served as KOGO’s assistant
program director.

BACK
WHERE

WE
BELONG!

¢ #1 AM Contem-
porary music
station in
Los Angeles’

® 6/% increase in
listenership over
the past six months”

¢ Greatest growth
in KHJ history.**

e Return to Radio
and Records
parallel one.

N
»
RKO RADIO FOR LOS ANGELES

*ARB O/N 79, J/F 80 Total Persons 12+metro share, M-S, 6A-12M.
“*Based on ARB-supplied information; detaits available on request.
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Billboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *

Based on station playlists through Thursday (4/3/80)

PRIME MOVERS-NATIONAL

AIR SUPPLY—~Lost In Love (Arista)
BLONDIE-Call Me (Chrysalis)
BOB SEGER & THE SILVER BULLET BAND—Fire Lake (Capitol)

Regional Breakouts & National Breakouts

LINDA RONSTADT—Hurt So Bad (Asylum) DAN FOGELBERG—Heart Hotels (Full Moon/Epic)
KENNY ROGERS & KIM CARNES—Don't Fall In Love With A Dreamer (UA)

CHRISTOPHER CROSS—Ride Like The Wind (WB)

AMBROSIA-Biggest Part Of Me (WB)
BOZ SCAGGS—Breakdown Dead Ahead (Columbia)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed. as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playlist, as determined by sta
tion personnel
BREAKOUTS—Billboard Chart
Dept summary of Add On and
Prime Mover information to re
flect greatest product actiity
atRegional and National levels

Pacific Southwest Region

® TOP ADD ONS

AMBROSIA-Biggest Part 0f Me (WB)

CROWN HEIGHTS AFFAIR-You Gave Me Love
(De Lite)

LEON HAYWOOD—Don't Push Don't Force It

(20th Century)

* PRIME MOVERS

LIPPS INC.—Funkytown (Casablanca)
THE EAGLES—| Can’t Tell You Why (Asylum)
BROTHERS JOHNSON—Stomp (Motown)

BREAKOUTS

BILLY JOEL—You May Be Right (Columbia)
MICHAEL JACKSON-Dff The Wall (Epic)
LINDA RONSTADT—Hurt So Bad (Asylum)

KFI-LA.

© AMBROSIA—Biggest Part 0fMe (WB)

o BARRY MANILOW—I Don't Want To Walk
(Arista)

* BILLYJOEL—You May Be Right (Columbia)
25-12

* EAGLES—ICan't Tell You Why (Asylum) 17-
8
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KHJ-LA.

® CROWN HEIGHTS AFFAIR—You Gave Me
Love (De-Lite)

o LEON HAYWOOD—Don't Push, Don't Force
It (20th Century)

* BROTHERS JOHNSON-Stomp (Motown)
27-19

* LIPPS INC.—Funkytown (Casablanca) 25-
14

KRTH (FM)-LA.

® AMBROSIA-Biggest Part 0f Me (WB)

® MICHAEL JACKSON—She's Out Of My Life
(Epic)

* MANHATTAN TRANSFER—Twilight Zone
(Atlantic) 24-9

* LIPPSINC.—Funkytown (Casablanca) 25-
10

KCBQ—San Diego
o AIRSUPPLY—Lost In Love (Arista)
o BETTE MIDLER—The Rose (Atlantic)

% THE DIRT BAND—An American Dream (UA)
17-13

* KENNYLOGGINS—Keep The Fire
(Columbia) 12-8

KFXM—San Bernardino

o ANDYGIBB & OLIVIANEWTON-JOHN-!|
Can’t Help It (RSC)

© KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)14-0

* PEACHES & HERB—1Pledge My Love
(Polydor)

KERN-Bakersfield
o LINDARONSTADT—Hurt So Bad (Asylum)
o THE WHISPERS—And The Beat Goes On
(RCA)

* BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 17-8

* SHALAMAR~The Second Time Around
(RCA)13-9

KOPA—Phoenix

KYNO-~Fresno

KCBN—Reno

Q-102 (WKRQ-FM)~Cincinnati

KINT—El Paso

© AMBROSIA-Biggest Part 0fMe (WB)
© LINDARONSTADT—Hurt So Bad (Asylum)
* HEART~Even It Up (Epic) 13-10

* JOURNEY—Any Way You Want It
(Columbia) 30-18

KTKT-Tucson

© KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

® AMBROSIA-Biggest Part 0f Me (WB)

* UTOP!A—Set Me Free (Bearsville) 20-15

* PRETENDERS—Brass In Pocket (WB) 25-20
KQEO—Albugquerque

® PHOTOGLO-We Were Meant To Be Lovers
(RCA)

® FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

* MELISSAMANCHESTER—Fire InThe
Morning (Arista) 11-7

* TOMMY JAMES—Three Times In Love (RCA)
85

KENO—Las Vegas

® CLIFFRICHARD —Carrie (EMI)

o FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

* UTOPIA—Set Me Free (Bearsville) 25-15
* BLONDIE-Call Me (Chrysalis) 15-7
KFMB—San Diego

© AMBROSIA—Biggest Part 0f Me (WB)

* EAGLES—ICan't Tell You Why (Asylum) 9.7

* MICHAEL JACKSON—Off The Wall (Epic)
1512

Pacific Northwest Region

® TOP ADD ONS

AMBROSIA—Biggest Part Of Me (WB)

KENNY ROGERS & KIM CARNES-Don't Fall In
Love With A Dreamer (UA)

BOZ SCAGGS—Breakdown Dead Ahead
(Columbia)

* PRIME MOVERS

BILLY JOEL—You May Be Right (Columbia)

BOB SEGER & THE SILVER BULLET BAND—Fire
Lake {Capitol)

CHRISTOPHER CROSS—Ride Ltke The Wind
(WB)

BREAKOUTS

DR. HOOK—Sexy Eyes (Capitol)

RAY, GOODMAN & BROWN—Speciaf Lady
(Polydor)

AIR SUPPLY—Lost In Love (Arista)

KFRC—San Francisco

o DR.HOOK—Sexy Eyes (Capitol)
® AMBROSIA—Biggest Part 0fMe (WB)

% BOBSEGER& THESILVER BULLET BAND -
Fire Lake (Capitol) 12-6

* CHRISTOPHER CROSS- Ride Like The Wind
(WB)21-16

KYA—San Francisco

o KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA)

* RAY, GOODMAN & BROWN—Special Lady
(Polydor) 13-5

* TOT0-99 (Columbia) 12-8

KROY-Sacramento

® GARY NUMAN-Cars (Atco)

© ANDYGIBB & OLIVIANEWTON-JOHN—|
Can'tHelp It (RSO)

* BOBSEGER& THESILVER BULLET BAND—
Fire Lake (Capitol) 13-9

* ). GEILS BAND—Come Back (EMI) 10-6

® MICHAEL JACKSON—0ff The Wall (Epic)
® BETTE MIDLER-The Rose (Atlantic)

* SHALAMAR-The Second Time Around
(RCA)18-12

* CHRISTOPHER CROSS-Ride Like The Wind
(WB) 15-10

KGW—Portland

® KENNYLOGGINS—Keep The Fire
(Columbia)

® KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA)

* DR. HOOK—Sexy Eyes (Capitol) 20-11
* AIRSUPPLY—Lost In Love (Arista) 12-8
KING—Seattle

© KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA)

® BRUCECOCKBURN—Wondering Where The
Lions Are (RCA)

* PAUL DAVIS—DoRight (CBS) 25-19

* STARLAND VOCAL BAND—Loving You With
My Eyes (RCA) 21-13

KIRB—Spokane

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o AMBROSIA-Biggest Part 0fMe (WB)
* AIRSUPPLY-Lost In Love (Arista) 17-7

* RAY, GOODMAN & BROWN—Special Lady
(Polydor) 19-9

KTAC—Tacoma

© JOURNEY—AnyWay You Want It
(Columbia)

® MICHAEL JACKSON-Off The Wall (Epic)
 THE CLASH-Train In Vain (Epic) 10-7

* CHRISTOPHER CROSS - Ride Like The Wind
(WB) 20-15

KCPX—Salt Lake City
o AMBROSIA—Biggest Part 0fMe (WB)

® NEILDIAMOND—The Good Lord Loves You
(Columbia)

* BILLY JOEL-You May Be Right (Columbia)
17-12

* PINK FLOYD—Anot her Brick n The Wall
(Columbia) 10-4

KRSP—Salt Lake City

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o AMBROSIA—Biggest Part Of Me (WB)

* BILLY JOEL—You May Be Right (Columbia)
18-11

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 26-16

KTLK—Denver
® AMBROSIA-Biggest Part Of Me (WB)

© FELIXCAVALIERE—Only ALonely Heart
Sees (Epic)

* DR.HOOK—Sexy Eyes (Capitol) 24-17

* ROBERTAFLACK & DONNY HATHAWAY—
You Are My Heaven (Atlantic) 35-27

KIMN—Denver

© JAMES LAST BAND—The Seduction
(Polydor)

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

* BILLY JOEL—You May Be Right (Columbia)
13-6

* KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA) 30-19

KJR—Seattle
o LINDARONSTADT—Hurt So Bad (Asylum)
® AMBROSIA-Biggest Part OfMe (WB)

* BOBSEGER & THE SILVER BULLET BAND -
Fire Lake (Capitot) 9-6

* BILLY JOEL—You May Be Right (Columbia)
16-10

KYYX—Seattle

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o BETTE MIDLER—The Rose (Atlantic)

% DANFOGELBERG—Heart Hotels (Full
Moon/Epic) D-26

% KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA) D-21

o ANNEMURRAY~Lucky Me (Capitol)

® CLIFF RICHARD~Carrie (EMI)

* BILLY JOEL—You May BeRight (Columbia)
36-20

% BLONDIE—Call Me (Chrysalis) 20-6

North Central Region

® TOP ADD ONS

KENNY ROGERS & KIM CARNES—Don't Fall In
Love With A Dreamer (UA)

LINDA RONSTADT —Hurt So Bad (Asylum)

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

* PRIME MOVERS

DR. HOOK—Sexy Eyes (Capitol)

BOB SEGER & THE SILVER BULLET BAND—Fire
Lake (Capitol)

BLONDIE—Call Me (Chrysalis)

BREAKOUTS

AIR SUPPLY—Lost In Love (Arista)

CHRISTOPHER CROSS—Ride Like The Wind
(WB)

FLEETWOOD MAC—Think About Me (WB)

CKLW—Detroit
o DANFOGELBERG—Heart Hotels (Full
Moon/Epic}

o BRUCE COCKBURN—Wondering Where The
Lions Are (RCA)

* DR.HOOK-Sexy Eyes (Capitol) 23-16
* ARSUPPLY—Lost In Love (Arista) 18-11
WDRQ-—Detroit

® KORONA—Let Me Be (UA)

o SMOKEY ROBINSON—Let Me Be The Clock
(Tamla)

* ). GEILS BAND—Love Stinks (EM1)
* DR.HOOK-Sexy Eyes (Capitol) 2316
WTAC—Flint

® SUZANNE FELLINI-Love OnThe Phone
(Casablanca)

o FIREFALL—Headed For AFall (Atlantic)
* TOMMY JAMES—Three Times in Love (RCA)
26-16

* MICHAEL JACKSON—Off The Wall (Epic)
27-15

1-96 (WZZR-FM)—Grand Rapids

© LINDA RONSTADT—Hurt So Bad (Asylum)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* FLEETWOOD MAC—Think About Me (WB)
26-20

% BILLY JOEL—You May Be Right (Columbia)
2213

WAKY—Louisville

o UTOPIA—Set Me Free (Bearsville)

® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* RAY, GOODMAN & BROWN—Special Lady
(Polydor) 139

* BLONDIE—Call Me (Chrysalis) 10-3
WBGN—Bowling Green
® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)
© PRETENDERS—Brass In Pocket (WB)

* CHARLIE DORE—Pilot Of The Airwaves
(WB) 14-6

% WARREN ZEVON—A Certain Girl (Asylum)
22-16

WGCL—Cleveland
o OFF BROADWAY—Stay In Time (Atlantic)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 11.9

% KENNYLOGGINS—Keep The Fire
(Columbia) 2217

WZZP-Cleveland

o PAUL DAVIS—Do Right (CBS)
© ANNE MURRAY-Lucky Me (Capitol)
* DR.HOOK—Sexy Eyes (Capitol) 12-4

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)10-3
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® DR.HOOK-Sexy Eyes (Capitol)

* FLEETWOOD MAC~Think About Me (WB)
25-20

* BILLY JOEL-You May Be Right (Columbia)
20-14

WNCI-Columb

® MICHAEL JACKSON-Off The Wall (Epic)

o CHARLIEDORE-Pilot 0f The Airwaves
(Island)

* BLONDIE-CallMe (Chrysalis) 15-6
* AIR SUPPLY~Lost In Love (Arista) 2215
WCUE—Akron
© DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

® JAMESLAST BAND—-The Seduction
(Polydor)

* BILLY JOEL—You May Be Right (Columbia)
21-22

* GARY NUMAN—Cars (Atco) 31-25
13-Q (WKTQ) —Pittsburgh

o BILLYJOEL—YouMay BeRight (Columbia)

© ANDYGIBB & OLIVIANEWTON-JOHN-I
Can't Help It (RSO)

% BLONDIE—Call Me (Chrysalis) 10-3

* MICHAEL JACKSON-Off The Wall (Epic)
1911

WKY—Oklahoma City
© KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA)

© ANDYGIBB & OLIVIA NEWTON-JOHN—|
Can't Help It (RSO)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)20-13

* AIRSUPPLY—Lost In Love (Arista) 21-16
KELI—Tulsa

o HEART—Even It Up (Epic)

% BLONDIE-Call Me (Chrysalis) D-20

* %CZI;AELJACKSON—OH The Wall {Epic)

WTIX—New Orleans

® LINDARONSTADT—Hurt So Bad (Asylum)

© KENNY ROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)17-13

* MICHAEL JACKSON-Off The Wall (Epic)
24-16

WPEZ—Pittsburgh

© LINDARONSTADT—Hurt So Bad (Asylum)
© AMBROSIA—Biggest Part 0f Me (WB)

* BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 15-8

* BLONDIE—CallMe (Chrysalis) 21-10

Southwest Region

® TOP ADD ONS:

LINDA RONSTADT—Hurt So Bad (Asylum)
BERNADETTE PEYERS—Gee Whiz (MCA)
ANDY GIBB & OLIVIA NEWTON-JOHN—I Can't
Help It (RSO)

* PRIME MOVERS

AIR SUPPLY—Lost In Love (Anista)
BLONDIE—Call Me (Chrysalis)
MICHAEL JACKSON—Off The Wall (Epic)

BREAKOUTS

KENNY ROGERS & KIM CARNES—Don't Fall In

Love With A Dreamer (UA)
WARREN ZEVON-A Certain Girl (Elektra)
FLEETWOOD MAC—Ttunk About Me (WB)

KILT-H

© WARREN ZEVON-A Certain Girl (Asylum)

o FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

% AIRSUPPLY—Lost In Love (Arista) 28-13
* BILLY JOEL-You May Be Right (Columbia)
21-8

KEEL—Shreveport

® PAUL DAVIS—Do Right (CBS)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA)

* BOBSEGER& THESILVERBULLET BAND—
Fire Lake (Capitol) 19 9

* AIRSUPPLY—Lost In Love (Arista) 27-18

Midwest Region

® TOP ADD ONS

LINDA RONSTADT—Hurt So Bad (Asylum)

BO2 SCAGGS—Breakdown Dead Ahead
(Columbia)

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

* PRIME MOVERS

AIR SUPPLY—Lost In Love (Ansta)
BILLY JOEL—You May Be Right (Columbia)
PAUL DAVIS—Do Right (CBS)

BREAKOUTS

CHRISTOPHER CROSS —Ride Like The Wind

AMBROSIA—Biggest Part Of Me (WB)
OFF BROADWAY —Stay In Time (Atlanlic)

WLS—Chicago

© LINDARONSTADT—Hurt So Bad (Asylum)
® BERNADETTE PETERS—Gee Whiz (MCA)

* KENNY ROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA) 39-22

* BLONDIE-Call Me (Chrysalis) 11-1
KRBE—Houst
® PAT BENATAR—We Live For Love
(Chrysalis)
® AMBROSIA-Biggest Part Of Me (WB)
* ;Ag(ZII;AELJACKSON—OﬂThe Wall (Epic)

* J.GEILS BAND—Come Back (EM!) 29-23
KLIF-Dallas

o EDDIE RABBITT—Gone Too Far (Epic)
© DOLLY PARTON-Startin’ Over Again (RCA)

* MELISSAMANCHESTER—Fire In The
Morning (Arista) 16-12

* CRYSTAL GAYLE—It's Like We Never Said
Goodbye (Columbia) 19-16

KNUS-FM—Dallas
o LINDARONSTADT—Hurt So Bad (Asylum)

© BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* BROTHERS JOHNSON-Stomp (A&M) D-30

* KENNYROGERS & KiM CARNES—Don't Fall
In Love With ADreamer (UA) D-31

KFJZ-FM (Z-97)—Ft. Worth
® KOOL & THE GANG—Too Hot (De-Lite)

* FLEETWOOD MAC —Think About Me (WB)
19-13

* LINDARONSTADT—How Do ! Make You
(Asylum) 11-5

o CHRISTOPHER CROSS—Ride Like The Wind
(W8)

© OFF BROADWAY—Stay In Time (Atlantic)

* PATBENATAR—Heartbreaker (Chrysalis)

* SPINNERS—Working My Way Back To You
(Atlantic) 7-4

WEFM—Chicago
© WARREN ZEVON-A Certain Girl (Asylum)

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

* BILLYJOEL—YouMay Be Right (Columbia)
26-17

% PRETENDERS—Brass In Pocket (WB) 17-12
WROK—Rockford
® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

* FLEETWOOD MAC—Think About Me (WB)
19-11

% BILLY JOEL-You May Be Right (Columbia)
1712

(Continued on page 18)
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This isTony Sciuto.
He wants to
introduce you ]
tosomejacks. = ¥
and jokers,star- "~ |
struck runaways, ‘¢ |
jukebox romeos, |
lonely angels and
tattooed gypsies
who make up
the musical
world of
“Island
Nights?

o sl

And why his new single, “Cafe L.A.]

is lighting up radio switchboards ™"
all over America.

“Cafe L.A” The single from
Tony Sciuto’s debut album
“Island NightS:’JEmsz

Management: frank Serio.
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® Continued from page 16
WIFE—Indianapsiis

© CHRISTOPHER CROSS-Ride Like The Wind
(WB)

© BETTE MIDLER--The Rose (Atlantic)
WNDE— Indianapein
© PAUL DAVIS—Do Right (CBS)

+ CHARLIE DORE-Pilot O The Airwaves
(WB)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB) 1511

WOKY—Milwaukee
o DOLLY PARTON-Startin' Over Again (RCA)

© JAMES LAST BAND—The Seduction
(Polydor)

* CHRISTOPHER CROSS~ Ride Like The Wind
(WB)8-5

* BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown) 11-7

WZUU-FM —Milwaukee

© |INDARONSTADT—Hurt So Bad (Asylum)
o AMBROSIA—Biggest Part Of Me (WB)

% MELISSA MANCHESTER~Fire in The
Morning (Arista) 14-6

* PAUL DAVIS-Do Right (CBS)0-15
KSLQ-FM—S$t. Louis

© LINDARONSTADT—Hurt So Bad (Asylum)

© FLEETWOOD MAC—Think About Me (WB)

* ;I.‘iulu.‘:' RUFFIN—Hold OnToMy Love (RS0)

% CHUCK MANGIONE—Give It All You Got
(A&M) 1511

KXOK—St. Louis

o ENGLAND DAN & JOHN FORD COLEY-In it
For Love (Atlantic)

o CLIFFRICHARD—Carrie (EMI)

& LINDARONSTADT-How Do | Make You
(Asylum) 28-18

* AIRSUPPLY—Lost In Love (Arista) 14-10
KIOA—Des Moines

o KENNY ROGERS & KIM CARNES—Don't Fall
in Love With ADreamer (UA)

* TOM PETTY & THE HEARTBREAKERS —
Refugee (MCA) 17-15
* BLONDIE-Call Me (Chrysalis) 12-8
KDWB—Minseapoli

i

o DANFOGELBERG-Heart Hotels (Full
Moon/Epic)

o BOZ SKAGGS—Breakdown Dead Ahead
(Columbia)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 28-17

* PAUL DAVIS—-Do Right (CBS) 20-13
KSTP—Minneapelis

o DAN FOGELBERG—Heart Hotels (Full
Moon/ Epic)

© ANNE MURRAY~Lucky Me (Capitol)
* EAGLES—!Can't Tell You Why (Asylum) 15-
10

* AIR SUPPLY—Lost In Love (Arista) 10-4
WHB—Kansas City

© LINDARONSTADT~Hurt So Bad (Asylum)

o UTOPIA—Set Me Free (Bearsville)

* BILLY JOEL-You May Be Right (Columbia)
1712

* BLONDIE—Calt Me (Chrysalis) 14-5
KBEQ—Kansas City

o AMBROSIA-Biggest Part Of Me (WB)

o ALAN CLARK-Slip Stream (Elektra)

* WILLIE NELSON—My Heroes Have Always
Been Cowboys (Columbia) 10-6

* BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown) 169

KKLS—Rapid City

© AMBROSIA-Biggest Part 0fMe (WB)
® JOUNEY-AnyWay You Want It (Columbia)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 4-2

* BOB SEGER & THE SILVER BULLET BAND-
Fire Lake (Capitol) 9-5

KQWB—Farge

o FELIX CAVALIERE—-Only A Lonely Heart
Sees (Epic)

© CHARLIE DORE~Pilot 0fThe Airwaves
(Island)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB) 155

* AIRSUPPLY—Lost In Love (Arista) 19-7

KLEO-Wichita
o AMBROSIA-Biggest Part 0f Me (WB)

® JOURNEY—AnyWay You Want It
(Columbia)

* PAUL DAVIS—Do Right (CBS) 30-26
* ;(DSIIY JAMES~Three Times In Love (RCA)

Northeast Region

® TOP ADD ONS:

KENNY ROGERS & KIM CARNES—Don't Fall In
Love With A Dreamer (UA)

LINDA RONSTADT—Hurt So Bad (Asylum)

PAUL DAVIS—Do Right (CBS)

* PRIME MOVERS:

DR. HOOK—Sexy Eyes (Capitol)

BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)

MICHAEL JACKSON—Off The Walt (Epic)

BREAKOUTS:

SMOKEY ROBINSON—Let Me Be The Clock
{Motown)

LIPPS INC.—Funkytown (Casablanca)

AMBROSIA-Biggest Part Of Me (WB)

WABC—New York

o KENNY ROGERS & KIM CARNES—Don't Fall
in Love With A Dreamer (UA)

o LIPPS INC.—Funkytown (Casablanca)

* MICHAEL JACKSON—Off The Wall (Epic)
1911

# BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown) 18-8

WXLO—Nev_Yorl
o AMBROSIA-Biggest Part OfMe (WB)
o BROTHERS JOHNSON-Stomp (A&M)

* BILLY JOEL—You May Be Right (Columbia)
22-16

* L:)PSS INC.—Funkytown (Casablanca) 27-
2

WPTR-Albany

© PAUL DAVIS—Do Right (CBS)

o KENNYLOGGINS—Keep The Fire
(Columbia)

* EAGLES—ICan't Tell You Why (Asylum) 7-1
* DR.HOOK-Sexy Eyes (Capitol) 21-9
WTRY—Albany

© LINDA RONSTADT—Hurt So Bad (Asylum)

o KENNY ROGERS & KiM CARNES-Don't Fall
In Love With ADreamer (UA)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)11-4

* BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) 15-5

WKBW-Buffalo

o JAMES LAST BAND—The Seduction
(Polydor)

® GRACE SLICK-Seasons (RCA)

 DR. HOOK-Sexy Eyes (Capitol) 30-25

AR SUPPLY~-Lost In Love (Arista) 19-15
WYSL—Buffalo

® MACDAVIS—It's Hard To Be Humble
(Casablanca)

© ANDYGIBB & OLIVIANEWTON-JOHN-|
Can't Heip It (RSO)

* SPYRO GYRA-Catching The Sun (MCA) 12-
7

 DIONNE WARWICK—After You (Arista) 21-
15

WBBF—Rochester

© PAUL DAVIS-Do Right (CBS)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

# AIRSUPPLY-Lost In Love (Arista) 14-9

% MICHAEL JACKSON—Off The Wall (Epic)
21-16

WRKO—Boston

© SMOKEYROBINSON-Let Me Be The Clock
{Tamla)

o BERNADETTE PETERS—Gee Whiz (MCA)
* DR. HOOK—Sexy Eyes (Capitol) 13-8

* DOLLY PARTON—Startin’ Over Again (RCA)
30-24

WBZ-FM—Boston

® MELISSAMANCHESTER~Fire In The
Morning (Arista)

® PINK FLOYD—Another Brick In The Wall
(Columbia)

F-105 (WVBF)—Boston
o THEFOOLS-It's ANight For Beautiful Girls
(EMI)

® PEACHES & HERB~| Pledge My Love
(Polydor)

 RAY, GOODMAN & BROWN-Special Lady
(Polydor) 7-2

+ JOURNEY—Any Way You Want It
(Cotumbia) 26-18

WDRC—Hartford

© LINDA RONSTADT—Hurt So Bad (Asylum)

o KENNY ROGERS & KIM CARNES~-Don't Fall
In Love With ADreamer (UA)

* BLONDIE-Call Me (Chrysalis) 19-8

* BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) 16-3

WPRO (AM)—Providence

® ANNE MURRAY—Lucky Me (Capitol)

o CHIP HARDING—Where's The Women
(RSO)

* FLEETWOOD MAC—Think About Me (WB)
21-17

+ KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 0-25

WPRO-FM—Providence

© FLEETWOOD MAC—Think About Me (WB)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* J.GEILS BAND~Come Back (EMI) 10-5
* BLONDIE-Call Me (Chrysalis) 16-10

WCAO—Baitimore

WSGA-Savannah

WORD—Spartanbury

© LINDARONSTADT-Hurt So Bad (Asylum)

© AMBROSIA—Biggest Part Of Me (WB)

* BgOTHERSIOHNSON—Stomp(A&M)ZQ-
2

+ BLONDIE-Call Me (Chrysalis) 13-3
WYRE—Amnapulis
o AMBROSIA—Biggest Part Of Me (WB)

o DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

* BLONDIE~Call Me (Chrysalis) 3-2

* BILLY JOEL—You May Be Right (Columbia)
22-16

WLEE—Richmond
o BOB SEGER & THE SILVER BULLET BAND~
Fire Lake (Capitol)

o DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

+ KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 27-24

% FLEETWOOD MAC-Think About Me (WB)
25-22

WRVQ—Richmond
© AMBROSIA-Biggest Part OfMe (WB)

© BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* LINDA RONSTADT—Hurt So Bad (Asylum)
26-17

* MICHAEL JACKSON—She's Out OfMy Life
(Epic) 31-22

WAEB—Allentown

WICC—Bridgepert
© AMBROSIA-Biggest Part OfMe (WB)

® BO02SKAGGS—Breakdown Dead Ahead
(Columbia)

* BLONDIE-Call Me (Chrysalis) 9-3
% MICHAEL JACKSON—Off The Wall (Epic)
23-16

Mid-Atlantic Region

® TOP ADD ONS:

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

AMBROSIA—Biggest Part Of Me (WB)

ANDY GIBB & OLIVIA NEWTON-JOHN-I Can't
Help It (RSO}

* PRIME MOVERS

BILLY JOEL—You May Be Right (Columbia)
BLONDIE—Cali Me (Chrysalis)
AIR SUPPLY—Lost In Love (Arista)

BREAKOUTS:

LINDA RONSTADT—Hurt So Bad (Asylum)

B0Z SCAGGS—~Breakdown Dead Ahead
(Columbia)

WARREN 2EVON—A Certain Girl (Asylum)

WFIL—Philadelphia

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

© ANDY GIBB & OLIVIA NEWTON-JOHN-|
Can't Help It (RS0)

* BILLY JOEL-You May BeRight (Columbia)
20-10

* AIRSUPPLY—Lost In Love (Arista) 22-11
WZZD~Philadelphia

© MANHATTAN TRANSFER—Twilight Zon:
(Atlantic) -

o GREY & HANKS—Now I'm Fine (RCA)

* JERMAINE JACKSON—Let’s Get Serious
(Motown) 22-8

* BLONDIE-Call Me (Chrysalis) 18-11
WIFI-FM—Philadelphia

& LINDARONSTADT—Hurt So Bad (Asylum)
© AMBROSIA-Biggest Part 0fMe (WB)

+ JOURNEY—Any Way You Want It
(Columbia) 28-19

+ CHARLIE DORE~Pilot Of The Airwaves
(wB)21-14

WKBO—Harrisburg

© DAN FOGELBERG—Heart Hotels (Full
Moon/Epic)

© PEACHES & HERB—| Pledge My Love
(Polydor)

* AR SUPPLY—Lost In Love (Arista) 20-11
* BLONDIE-Call Me (Chrysalis) 12-3

Southeast Region

® TOP ADD ONS

AMBROSIA-Biggest Part Of Me (WB)

BOZ SCAGES—Breakdown Dead Ahead
(Columbia)

LINDA RONSTADT - Hurt So Bad (Asylum)

% PRIME MOVERS

BLONDIE—Calt Me (Chrysalis)

AIR SUPPLY—Lost In Love (Arista)

BOB SEGER & THE SILVER BULLET BAND—Fire
Lake (Capitol)

BREAKOUTS

BROTHERS JOHNSON—Stomp (A&M)

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

JAMES LAST BAND—The Seduction (Polydor)

WQXI-Atlanta

® BOZSKAGGS~-Breakdown Dead Ahead
(Columbia)
® THE CLASH—Train In Vain (Epic)

* ?QLLY JOEL~You May Be Right (Columbia)
-10

* DANFOGELBERG—Heart Hotels (Fult
Moon/ Epic) 16-12

1.93 (WZGC-FM)—Atianta

© WARREN ZEVON—A Certain Girl (Asylum)

© OFF BROADWAY~Stay In Time (Atlantic)

* THE CLASH—Train In Vain ( Epic) 28-20

 RUSH-Spirit Of Radio (Mercury) 24-17
WPGC—Washingtea

o DAN FOGELBERG—Heart Hotels (Full
Maon/Epic)

® B-52s—Rock Lobster (WB)

# BILLY JOEL-You May Be Right (Columbia)
218

 BOBSEGER & THESILVER BULLET BAND~
Fire Lake (Capitol) 15-6

WEH—Norfolk

© AMBROSIA-Biggest Part Of Me (WB)

© NEIL SEDAKA & DARA SEDAKA—Should've
Never Let You Go (Elektra)

* CHRISTOPHER CROSS~Ride Like The Wind

wB)11-3

* CHARLIE DORE—Pitot Of The Airwaves
(WB) 22-6

o DANFOGELBERG-Heart Hotels (Full
Moon/Epic)

o PRETENDERS—Brass in Pocket (WB)

* B;LLY JOEL~You May Be Right (Columbia)
19-10

* BROTHERS JOHNSON—Stomp (A&M) 24-
1

WBBQ—Augusta

© DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

 KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA) 34-24

* JERMAINE JACKSON—Let's Get Serious
{(Motown) 31-21

WFLB—Fayetteville
o KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA)

© NEIL DIAMOND-The Good Lord Loves You
(Columbia)

* BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 17-12

* BLONDIE-Call Me (Chrysalis) 18-10
WOAM—Miami

® AIR SUPPLY~Lost In Love (Arista)

© PEACHES & HERB—| Pledge My Love
(Polydor)

* KOOL & THE GANG—Too Hot (De-Lite) 29-
2

* SPINNERS~Working My Way Back To You
(Atlantic) 21-12

WMJX (96X)—Miami

© LINDARONSTADT-How Dol Make You
(Asylum)

o AMBROSIA-Biggest Part OfMe (WB)

* DR. HOOK—Sexy Eyes (Capitol) 19-14

# LAFLAYOR—Mandalay (Sweet City) 18-12
Y-100 (WHYI-FM)—Miami

® PHOTOGLO-We Were Meant To Be Lovers
(RCA)

© AMBROSIA-Biggest Part 0f Me (WB)
* MARSHALL TUCKER BAND—1t Takes Time
(WB)D-24
 KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 28-17
WLAC—Nashville
© AMBROSIA—Biggest Part Of Me (WB)
© BROTHERS JOHNSON—Stomp (A&M)
* AIRSUPPLY—Lost In Love (Arista) 15-9
 BLONDIE—Call Me (Chrysalis) 18-12
(WBYQ) 92-Q—Nashvitie
o BROTHERS JOHNSON—Stomp (A&M)

© FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)8-4

* IIJ;)'I'HE WEST—A Lesson InLeavin' (UA) 22-

WHB(Q—Memphis

o LINDARONSTADT—Hurt So Bad (Asylum)
© AMBROSIA—Biggest Part Of Me (WB)

* BLONDIE—Call Me (Chrysalis) 18-11

* EgGLES—I Can't Te} You Why (Asylum) 19-

WRIZ—Knoxville

o LEIF GARRETT—| Was Looking For Someone
(Atlantic)

® CHARLIE DORE~Pilot Of The Airwaves
(Island)

* LINDARONSTADT—How Dol Make You
(Asylum) 22-14

* BOB SEGER & THESILVER BULLET BAND-
Fire Lake (Capitol) 38-29

WLOF—0Orlando

© AMBROSIA-Biggest Part Of Me (WB)

© ANDY GIBB & OLIVIANEWTON-JOHN -
Can't Help It (RSO)

* EAGLES—|Can't Tell You Why (Asylum) 10-
4

* BLONDIE-Call Me (Chrysalis) 11-5
Q-105 (WRBQ-FM)-Tampa

© JAMES LAST BAND—The Seduction
{Polydor)

o BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

+ BOB SEGER & THE SILVER BULLET BAND-
Fire Lake (Capitol) 10-7

* AIRSUPPLY-Lost In Love (Arista) 168
BJ-105 (WBIW-FM)—Orlando

© PAUL DAVIS—Do Right (CBS)

© AMBROSIA—Biggest Part Of Me (WB)

* BLONDIE-Call Me (Chrysalis) 4-2

* AIRSUPPLY~Lost In Love (Arista) 21-12
WQXQ-Daytona Beach

® AMBROSIA-Biggest Part OfMe
(Columbia)

® NEIL DIAMOND~The Good Lord Loves You
(Columbia)}

* BLONDIE-Call Me (Chrysalis) 17-7

* SHALAMAR~Second Time Around (RCA)
166

WAPE-Jacksonville

© PATBENATAR-We Live For Love
(Chrysalis)

© AMBROSIA—Biggest Part Of Me
(Columbia)

* gHALAMAR—Second Time Around (RCA) 9-

* KDOL & THE GANG —Too Hot (De-Lite) 6-2
WAYS~—Charlotte

© LINDARONSTADT-Hurt SoBad (Asylum)
© AMBROSIA-Biggest Part 0fMe (WB)

* PINK FLOYD~—Another Brick In The Wall
(Columbia) 19-11

* GARY NUMAN—Cars (Atco) 27-7
WKIX—Raleigh

© AMBROSIA-Biggest Part 0f Me (WB)

® BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

* MRSUPPLY—Lost InLove (Arista) 13-5
* MICHAEL JACKSON-Off The Wall (Epic)
26-11

WFOM—Atlanta

® PHOTOGLO-We Were Meant To Be Lovers
(RCA)

® BEACH BOYS-Goin' On(CBS)
* PRETENDERS—BrassinPocket (WB) 31-18
* AIR SUPPLY—Lost In Love (Arista) 29-10

WwWwWWwW.americanradiohistorv.com

© SMOKEY ROBINSON—Let Me Be the Clock
{Tamla)

© BERNADETTE PETERS—Gee Whiz (MCA)

* BROTHERS JOHNSON—Stomp (A&M) 10-6

* BLOMDIE—Call Me (Chrysalis) 12-5
WIMA-Charleston

o AMBROSIA—Biggest Part Of Me (WB)

© JAMES LAST BAND—The Seduction
{Polydor)

* BOBSEGER & THE SILVER BULLET BAND~
Fire Lake (Capitol) 9-5

* g;L;.; JOEL~You May Be Right (Columbia)

WGOW—Chattanooga

® MACDAVIS—It'sHard To Be Humble
(Casablanca)

© AMBROSIA-Biggest Part OfMe (WB)
* gom:w:sr—n Lesson In Leavin' (UA) 14-

* AIRSUPPLY—Lost In Love (Arista) 11-6
WERC—Birmingham

© LINDARONSTADT~Hurt So Bad (Asylum)
© AMBROSIA—Biggest Part Of Me (WB)

% WILLIE NELSON—My Heroes Have Always
Been Cowboys (Columbia) 17-13

* DOTTIEWEST—A Lesson In Leavin' (UA) 27-
2

WSGN-Birmingham

© PRETENDERS—Brass In Pocket (WB)
© AMBROSIA-Biggest Part 0fMe (WB)

 PINK FLOYD—Another Brick in The Wall
(Columbia) 7-3

* PAUL DAVIS—DoRight (CBS)21-17
WHHY—Montgomery

® GARY NUMAN—Cars (Atco)
© AMBROSIA-Biggest Part Of Me (WB)
# BLONDIE-Call Me (Chrysalis) 8-1

* MICD;AEL JACKSON - Off The Wall (Epic)
22-1

KAAY-Little Rock

* KOOL & THE GANG~Too Hot (De-Lite) 4-1
* ;AGLES-ICan’t Tell You Why (Asylum) 11-

WSEZ (2-93)-Winston-Salem

o KORONA-LetMeBe(UA)

© AMBROSIA—Biggest Part OfMe (WB)
* BLONDIE-Calt Me (Chrysalis) 6-1

* :AGI%HAEL JACKSON- Off The Wall (Epic)

WAIV—Jacksonville

© NAZARETH-Holiday (A&M)
© AMBROSIA-Biggest Part Of Me (WB)
 GARY NUMAN-Cars (Atco) 34-26

* JOURNEY—Any Way You Want It
(Columbia) 34-26

o BOZSKAGGS—Breakdown Dead Ahead
(Columbia)

o AMBROSIA—Biggest Part Of Me (WB)

* PINK FLOYD—Another Brick in The Wait
(Columbia) 11-3

* BLONDIE~-Call Me (Chrysalis) 17-6

© Copyright 1980, Billboard Pubii-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

APRIL 12, 1980 BILLBOARD

Top Add Ons-National

VAN HALEN—Women And Children First (WB)
IAN HUNTER-Welcome To The Club (Chrysalis)
AMBROSIA—0One Eighty (WB)

HUMBLE PIE-0On To Victory (Atco)

ADD ONS—The four key prod
ucts adued at the radio stations
listed: as determined by station
personnel

TOP REQUESTS/AIRPLAY—
The four proaucts registering
the greatest listener requests
and arrplay, as determined by
station personnel
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airptay information
to reflect greatest product ac
tivity at regional and national
leveis

Western Region

® TOPADDONS

VAN HALEN - omer Ara Chiloren First (WB)

1AN HUNTER-Wetcome To The Club
{Chrysalis)

AMBROSIA—One Eighty (WB)

TOMMY TUTONE—(Columbta)

ATOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

PINK FLOYD—The Wall (Columbia}

JOURNEY-Departure (Columbia)

LINDA RONSTADT—Mad Love (Asylum)

BREAKOUTS

BOZ SCAGGS—Middle Man (Columbia)

DEF LEPPARD—0n Through The Night
{Mercury)

GREG KIHN BAND—Glass House Rock
(Beserkiey)

JAGS—Evening Standards (Island)

KMEL-FM—San Francisco (Paul Vincent)

VAN HALEN—Women And Children First (WB)
AMBROSIA—One Eighty (WB)

* JOURNEY—Oeparture (Columbia)
* BOBSEGER & THESILVER BULLET BAND—Against

*

*

The Wind (Capitol)
LINDARONSTADT—Mad Love (Asylum)
BOZSCAGGS—Middle Man (Columbia)

KWST-FM—Los Angeles (T. Habech)

* * %

*

JOHN STEWART—Dream Babies Go Hollywood
(RS0)

DEF LEPPARD—0n Through The Night (Mercury)
VAN HALEN—Women And Children First (WB)
IAN HUNTER—Welcome To The Club (Chrysalis)
REDRIDER—Don't Fight 11 (Capitol)
PINKFLOYD~The Wall (Columbia)
PRETENDERS—(Sire)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

BOBSEGER & THE SILYER BULLET BAND—Against
The Wind (Capitol)

KSJO-FM~San Jose (L. Hansen)

IAN HUNTER—Welcome Ta The Club (Chrysaiis)
VAN HALEN—Women And Children First (WB)
DEF LEPPARD—On Through The Night (Mercury)
GLASS MOON—(Radio)

JAGS—Evening Standard (Island)

ROBIN LANE & THE CHARTBUSTERS—(WB)

*  PINKFLOYD—The Wall (Columbia)

*
*

BOBSEGER & THE SILVER BULLET BANO—Against
The Wind (Capitol)

JOURNEY—Departure (Columbia)
CLASH—London Calling (Epic)

KLOS-FM—Los Angeles (R. Pinedo)

MARSHALLTUCKER BAND —Tenth (WB)

*  PINKFLOYD—The Wall (Columbia)

BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

* LINDARONSTADT—-Mad Love (Asylum)
 TOMPETTYAND THE HEARTBREAKERS—Damn

The Torpedoes (Backstreet/ MCA)

KOME-FM—San Jose (D. Jang)

VAN HALEN—Women And Children First (WB)
AN HUNTER-Welcome To The Club (Chrysalis)
FIREFALL—Undertow (Atlantic)
CRETONES—Thin Red Line {Planet)
CHRISTOPHER CROSS—(WB)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

JOURNEY—Departure (Columbia)

* LINDARONSTADT—Mad Love (Asylum)

PINK FLOYD—The Wall (Columbia)

KFML-AM—Denver (1. Gordon)

Based on station playlist through Wednesday (4/9/80)

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLET BAND—Against The Wind (Capitol)

PINK FLOYD—The Wall (Columbia)

LINDA RONSTADT-Mad Love (Asylum)

JOURNEY-Departure (Columbia)

KMOD-FM—Tulsa (B. Bruin/C. West)

WLVQ-FM—Columbus (S. Runner)

National Breakouts

DEF LEPPARD~—On Through The Night (Mercury)

GREG KIHN BAND —Glass House Rock (Beserkley)
JAGS—Evening Standards (Island)
RODNEY CROWELL—But What Will The Neighbors Think (WB)

WSHE-FM—Ft.Lauderdale (N. Mirsky/F. Baum)

WLIR-FM-Longisland (D.McNamara/L Kleinman)

* % *

*
KZA

GREG KIHNBAND —Glass House Rock (Beserkley)

BARCLAY JAMES HARVEST —Eyes Of The Universe
(Polydor)

IANHUNTER-Weicome ToThe Ciub (Chrysalis)
AMBROSIA—0One Eighty (WB)
HEROES—Border Raiders (Polydor)

LITTLE RIVER BAND —Backstage Pass (Capitol)
FIREFALL- Undertow (Ailantic)

TAZMANIAN DEVILS-(WB)

BRUCE COCKBURN—DancingIn The Dragon's
Jaws (Millennium)

WILLIE NILE—(Arista)
P-FM—Sacramento (C. Miller)

KZE

BOZ SCAGGS—Middle Man (Columbia)
MOTORS—Tenement Steps (Virgin)
TOMMY TUTONE-(Columbia)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/ MCA)

BOBSEGER & THE SILVER BULLET BAND —Against
The Wind (Capitol)

PINK FLOYD—The Wall (Columbta)
HEART—Bebe Le Strange (Epic)
L-FM—Eugene (C. Kovarich/P. Mays)

VAN HALEN—Women And Children First (WB)
BOZ SCAGGS—Middle Man (Coiumbia)

GLASS MOON—(Radio}

TOMMY TUTONE—(Columbia)

GREG KIHN BAND - Glass House Rock {Beserkley)
ORCHIDS—(MCA)

BOBSEGER & THE SILVER BULLET BANO—Against
The Wind (Capitol)

PAT TRAVERS BAND —Crash And Burn (Polydor)
SUESAAD & THE NEXT—(Planet)
ANGEL CITY-Face ToFace (Epic)

Southwest Region

® TOP ADD ONS

VAN HALEN—Women And Children First (WB)
FIREFALL—Undertow (Atlantic)

HUMBLE PIE—0n To Victory (Atco)

BOZ SCAGGS—Middle Man (Columbia)

A TOP REQUEST/AIRPLAY

HEART—Bebe Le Strange (Epic)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

JOURNEY—Departure (Columbia)

LINDA RONSTADT—Mad Love (Asylum)

BREAKOUTS

MIKE RUTHERFORD —Smallcreep’s Day
(Passport)

DEF LEPPARD—0On Through The Night
(Mercury)

RED RIOER—Don't Fight It (Capitol)

RODNEY CROWELL—But What Will The
Neyghbors Think (WB)

KZEW-FM—Dailas (D. Miller)

*
*

MIKE RUTHERFORD~Smallcreep’s Day (Passport)
FIREFALL—Undertow (Atlantic)

HUMBLE PIE—On ToVictory (Atco)

VAN WILKS—Bombay Tears (Mercury)

BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

HEART—Bebe Le Strange (Epic)
BABYS—Union Jacks (Chrysafis)
JOURNEY—0eparture (Columbia)

KLOL-FM—Houston (P. Riann)

*
*
kY1

RED RIDER—Don't Fight it (Capitol)

REQ SPEEDWAGON—A Decade Of Rock And Roll
1970-1980 (Epic)

DARYL HALL—Sacred Songs (RCA)
GRACE SLICK—Oreams (RCA)

BOBSEGER & THE SILVER BULLETBAND—Against
The Wind (Capitol)

JOURNEY—Departure (Columbia)

HEART—Bebe Le Strange (Epic)

PAT TRAVERS BAND—Crash And Burn (Polydor)
02-FM—Kansas City (M. Floyd/J. McCabe)

* % ¥

TOMMY TUTONE—(Columbia)

DEF LEPPARD—On Through The Night (Mercury)
VAN HALEN—Women And Children First (WB)
PINKFLDYD—The Wall (Columbia)
JOURNEY—Departure (Columbia)

BOB SEGER & THE SILVER BULLET BAND —Against
The Wind (Capitol)

HEART —Bebe Le Strange (Epic)

*

*

*

MIKE RUTHERFORD—-Smailcreep’s Day (Passport)
TRIUMPH—Progressions Of Power (RCA)

ROONEY CROWELL~But What Wil The Neighbors
Think (WB)

BOB SEGER & THE SILVER BULLET BAND —Against
The Wind (Capitol)

HEART—Bebe Le Strange (Epc)
JOURNEY —-Departure (Columbia)
LINDA RONSTADT—Mad Love (Asylum)

KBBC.FM—Phaenix (L. Th )

*

*

BOZ SCAGGS—Middle Man (Columbia)
RED RIDER-Don't Fight It (Capitol)
EARL KLUGH—Dream Come True (UA)
BILLY JOEL—Glass Houses (Columbia)

JOHNSTEWART—Dream Babies Ga Hollywood
(RSO)

GORDON LIGHTFOOT—Dream Street Rose (WB)
GRAHAM NASH—E arty & Sky (Capitol)

KRST-FM—Albuguerque (S. Cornish)

* o+ #

DEF LEPPARD—On Through The Night (Mercury)
BDZ SCAGGS—M:ddle Man (Columbia)
HUMBLE PIE-0n ToVictory (Atco)
FIREFALL—Undertow (Atiantic)

TRIUMPH —Progressions Of Power (RCA)
LINDARONSTADT—Mad Love (Asylum)
HEART—Bebe Le Strange (Epic)
JOURNEY-Departure (Columbia)

Midwest Region

® TOP ADD ONS

VAN HALEN—Women And Children First (WB)

IAN HUNTER—Welcome To The Club
(Chrysalis)

AMBROSIA—One Eighty (WB)

HUMBLE PIE—0n To Viclory (Atco)

A TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

PINK FLOYD —The Walf (Columbia)

J. GEILS BAND~Love Stinks (EM1/America)

BILLY JOEL - Glass Houses {Columbia)

BREAKOUTS

DEF LEPPARD—On Through The Night
(Mercury)

GRACE SLICK—Dreams (RCA)

GREG KIHN BAND—Glass House Rock
(Beserkley)

COWBOYS INTERNATIONAL—The Original Sin
Mirgin)

WABX-FM—Detroit (J. Duncan)

* * %

VAN HALEN—Women And Children First (WB)
IANHUNTER—Welcome To The Club (Chrysalis)
GRACE SLICK—Dreams(RCA)
ROMANTICS—(Nemperor)

ROCKETS~No Ballads (RS0)

J. GEILS BAND—Love Stinks (EMI/America)

JOEPERRY PROJECT—Let The Music Do The
Talking (Columbia)

WIKL-FM—Eigin (T. Marker/W. Leisering)

IAN HUNTER—Welcome To The Club (Chrysalis)

COWBOYS INTERNATIONAL—The Onginat Sin
{Virgin)

ROBERT FRIPP—God Save The Queen (Polydor)
HUMBLE PIE—On ToVictory (Atco)

GRACE SLICK—Oreams (RCA)
SQUEEZE—Argybargy (A&M)

# CLASH-London Calling (Epic)
* BOBSEGER & THE SILVER BULLET BAND—Against

*

HUMBLE PIE-0nTaoVictory (Atco)
FIREFALL-Undertow (Atlantic)
PINKFLOYD—The Wali {Columbia)

% BOBSEGER & THE SILVER BULLET BAND-Against

*

*

The Wind (Capitot)
LINDARONSTADT —Mad Love (Asylum}
JOURNEY—Departure (Columbia)

WYDD-FM—Pittsburgh (J. Kinney)

*

*

VAN HALEN-Women And Children First (WB)

RACHEL SWEET—Protect The [nnocent (Stif /
Columbia)

SPYRO GYRA-Catching The Sun (MCA)
GREG KIHN BAND—Glass House Rock (Beserkley)
AMBROSIA—One Exghty (WB)

BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol}

PINKFLOYD—The Wall (Columbia)
J.GEILSBAND —Love Stinks (EMI/America)
BILLY JOEL—Glass Houses {Columbia)

KSHE-FM—St. Louis (R. Balis)

REO SPEEDWAGON —A Decade Of Rock And Roll
1970-1980 (Epic)

VAN HALEN—Women And Chitdren First (WB)
DEF LEPPARD—0n Through The Night (Mercury)
TOMMY TUTONE-(Columbia)
{ANHUNTER—Welcome To The Club (Chrysahis)
AMBROSIA—One Eighty (WB)

BOB SEGER & THE SILYER BULLET BAND —Against
TheWind (Capitol)

BILLYJOEL—Glass Houses (Columbia)
PINKFLOYD—The Wall (Columbia)
RUSH—Permanent Waves (Mercury)

WEBN-FM—Cincinnati (C. Gary)

DEF LEPPARD—0n Through The Night (Mercury)
VAN HALEN—Women And Children Firsl (WB)

BOB SEGER & THE SILVERBULLET BAND—Against
The Wind (Capitol)

PINK FLOYD—The Wall (Columbia)
HEART—Bebe Le Strange (Epic)
BILLY JOEL—Glass Houses (Columbia)

Southeast Region

® TOP ADD ONS

VAN HALEN—Women And Children First (WB)
ARROGANCE—Suddenly (WB)

GLASS MOON—(Radio}

TOMMY TUTONE—(Columbia)

A TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

PRETENDERS —(Sire)

ELVIS COSTELLO—Get Happy (Columbia)

LINDA RONSTADT—-Mad Love (Asylum)

BREAKOUTS

JAGS—Evening Standards (Island)

GREG KIHN BAND~Glass House Rock
(Beserkley)

GRACE SLICK—Dreams (RCA)

LITTLE RIVER BANO—Backstage Pass (Capitol)

WRAS-FM—Atlanta (M. Williams)

® JAGS—Evening Standard (Island)

GREG KIHN BAND —Glass House Rock (Beserkley)
RUSSIA—(WB)

GLASS MOON—(Radio)

ARROGANCE—Suddenly (WB)

© TOMMY TUTONE-(Columbia)
* BUZZCOCKS—ADifferent Kind Of Tension (IRS/

The Wind (Capitol) AGM)
* :l‘;‘lr):lix%?nn)—ﬁad Luck Streakin Dancing * SPECIALS—(Chrysalis)
* PROFESSOR LONGHAIR—Crawfish Fiesta *  PRETENDERS—(Sire)

(Alligator)  ELVIS COSTELLO—Get Happy (Columbia)
WMMS-FM—Cleveland (J. Gorman) WHFS-FM—Bethesda (D. Einstein)

AMBROSIA—One Eighty (WB)

AN HUNTER—Welcome To The Club (Chrysalis)
BEATLES—Rarities (Capitol)

VAN HALEN—Women And Chitdren First (WB)
OEF LEPPARD—On Thsough The Night (Mercury)
DANNY SPANOS—(Windsong)

* PRETENDERS—(Sire)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

* ). GEILS BAND—Love Stinks (EMI/America)
* BOZ SCAGGS—Middle Man (Columbia)

IAN HUNTER—Welcome ToThe Club (Chrysalis)
JAGS—Evening Standard (Island)

WRECKLESS ERIC—Big Smash (Stiff)

ROBIN LANE & THE CHARTBUSTERS —(WB)

o ROYLOONEY & THE PHANTOM MOVERS—

* *

Phantom Track (Sohd Smoke)

TOMMY TUTONE—(Columbia)

ELVIS COSTELLO—Get Happy (Columbia)
PRETENDERS—(Sire)

B0B SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

WILLIE NILE—(Arista)
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JAGS—Evening Standard (island)

GLASS MOON—-(Radio)

VAN HALEN—Women And Children First (WB)
FIREFALL- Undertow (Atlantic)

GRACE SLICK-Dreams (RCA)

* BOBSEGER & THE SILVERBULLET BAND—Against
TheWsnd (Capitol)

* JOURNEY-Departure (Columbia}

% PRETENDERS-(Sire)

* PATTRAVERS BAND—Crash And Burn (Polydor)
ZETA-7 (WORJ-FM)—Orlando (B. Mims)

VAN HALEN-Women And Children First (WB)
GREG KIHN BAND—Glass House Rock (Beserkley)
BOZ SCAGGS—Middte Man (Coiumbia)
MIKERUTHERFORD—Smallcreep’s Day (Passport)
PINK FLOYD-The Wall (Columbia)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

% PAT TRAVERS BAND—Crash And Burn {Polydor)
* PRETENDERS—(Sire)
WROQ-FM—Charlotte (. Conner)

RED RIDER—Don't Fight it (Capitot)
CRETONES—Thin Red Line (Planet)
ARROGANCE—Suddenly (WB)
MOTORS—Tenement Steps (Virgin)
VANHALEN—Women And Children First (WB)

BOBSEGER & THE SILYER BULLET BAND —Against
The Wind (Capitol)

% MARSHALL TUCKER BAND—Tenth (WB)

% LINDARONSTADT—Mad Love (Asylum)

* HEART—Bebe Le Strange (Epic)
WQOR-FM—Raleigh (R. Phillips)
GLASSMOON—(Radio)

TAZMANIAN DEVILS—(WB)

LITTLE RIVER BAND—Bachkstage Pass (Capitol)
ARROGANCE-Suddenly (WB)

ROBIN THOMPSON—TwoB's Please (Richmond)

BOBSEGER & THE SILVER BULLET BAND —Against
The Wind (Capitoly

* LINDARONSTADT—Mad Love (Asylum)
CHRISTOPHER CROSS—(WB)
#* BILLY JOEL—Glass Houses (Columbia)

Northeast Region

* % o o o @

* & o o o o

* & ¢ o o o

b 3

® TOP ADD ONS

VAN HALEN—Women And Chidren First (WB)

IAN HUNTER—Welcome To The Club
{(Chrystais)

ROBIN LANE & THE CHARTBUSTERS—(WB)

AMBROSIA—0One Eighty (WB)

*TOP REQUEST/AIRPLAY

BILLY JOEL—Glass Houses (Columbia)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

PINK FLOYD~The Wall (Columbia)}

CLASH-London Calling (Epic)

BREAKOUTS

JAGS~Evening Standards (Island)

BILLY FALCON—Falcon Around (MCA)

ROONEY CROWELL—But What Will The
Neighbors Think (WB)

OEF LEPPARD—On Through The Night

(Mercury)

WNEW-FM—New York (M. Mcintyre)

© RODNEY CROWELL—But What Wil The Neighbors
Think (WB)

BILLY FALCON—Falcon Around (MCA)
IAN HUNTER—Welcome To The Club {Chrysalis)
JAGS—Evening Standard (Island)
VAN HALEN—Women And Children First (WB)
ROBIN LANE & THE CHARTBUSTERS—(WB)
CLASH—London Calling (Epic)
BILLY JOEL—Glass Houses (Columbia)
BOB SEGER & THE SILVER BULLET BAND —Against
The Wind (Capitol)

*  PINKFLOYD—The Wal! (Columbia)
WRNW-FM—New York (G. Axelbank/M. Locicero)

BLOOD, SWEAT & TEARS—Nuclear Blues (MCA)
AMBROSIA—One Eighty (WB)
CHRIS REA-Tennis (Columbia)

BARCLAY JAMES HARVEST~Eyes Of The Universe
(Polydor)

© LONNIELISTON SMITH—Love Is The Answer
{Columbia)

o FABULOUS THUNCERBIRDS—What's The Word
(Chrysaiis)

* BEATLES—Rarities (Capitol)

BILLY JOEL—Glass Houses (Columbia)

* WARREN ZEVON—Bad Luck Streak in Dancing
School (Asylum)

*  MCcGUINN, CLARK & HILLMANCity (Capitol)

* * % o o o o o

b 3

* ¥ #

WRECKLESS ERIC—Big Smash (Stiff)
BILLYFALCON—Falcon Arounc (MCA)

VAN HALEN—Women And Cheldren First (WB)
IAN HUNTER—Welcome To The Club (Chrysalis)
DEFLEPPARD—On Through The hight (Mercury)
AMBROSIA-One Eighty (WB)

PINK FLOYD—-The Wail (Columbia)
BEATLES-Rarities (Caprtal)

BILLY JOEL- Glass Houses {Columbia)

JOEPERRY PROJECT —Let The Music Do The
Talking (Columbia)

WBAB-FM—Long island (M. Curley/ M. Coppola)

VAN HALEN—-Women And Children First (WB)
IANHUNTER-Welcome To The Club (Chrysalis)
AMBROSIA-0ne Eighty (WB)

GREG KIHN BAND—Glass House Rock (Beserkley)
ANGEL CITY—Face ToFace (Epic)

© CHRIS REA-Tennis (Columbia)

*
*
*

BOB SEGER & THE SILVER BULLET BAND —Against
TheWind {Capitol)

PINK FLOYD-The Wall (Columbia)
HEART—Bebe Le Strange (Epic)
LINDA RONSTADT—Mad Love (Asylum)

WPLR-FM—New Haven (G. Weingarth/E. Michaelson)

* % *

*

AMBROSIA—One Eighty (WB)

VAN HALEN—Women And Children First (WB)
IANHUNTER—Welcome To The Club (Chryaiis)
JAGS—Evening Standards (Island)

ROBIN LANE & THE CHARTBUSTERS—(WB)
MOTORS—Tenement Steps (Virgin)

LINDA RONSTADT—Mad Love (Asylum)

BILLY JOEL—Glass Houses (Columbia)

BOB SEGER & THE SILVER BULLET BAND-Against
TheWind (Capitol)

MARSHALL TUCKER BAND—Tenth (WB)

WBCN-FM—Boston (K. Ingram)

* % % o e

*

ROBERT FRIPP—God Save The Queen (Polydor)
IANHUNTER—Welcome To The Club (Chrysalis)
ROBIN LANE & THE CHARTBUSTERS = (WB)
BOZSCAGGS—Middle Man (Columbia)

URBAN YERBS—(WB)

VAN HALEN—Women And Chuldren First (WB)
PRETENDERS—(Sire)
CLASH-London Calling (Epic)
ELVISCOSTELLO—Get Happy (Columbia)

J. GEILS BAND—Love Stinks (EM1/Amenica)

WMMR-FM —Philadelphia (). Bonadonna)

VANHALEN—Women And Children First (WB)
IANHUNTER-Weicome ToThe Club (Chrysalis)
AMBROSIA—One Eighty (WB)

HUMBLE PIE—0n To Victory (Atco)

ROBIN LANE & THE CHARTBUSTERS—(WB)

DEF LEPPARD—On Through The Night (Mercury)

BOB SEGER & THE SILVER BULLET BAND —Against
The Wind (Capitol}

TOM PETTY AND THE HEARTBREAK ERS = Damn
The Torpedoes (Backstreet/ MCA)

PINK FLOYD—The Wall (Columbia}
CLASH-London Calling (Epic)

WBRU-FM—Providence (C. Berman)

JOHN STEWART —Dream Babies Go Hollywood
(RSO)

ROBIN LANE & THE CHARTBUSTERS —(WB)
FIREFALL—Undertow (Atlantic)

ROONEY CROWELL—But What Wilt The Neighbors
Think (WB)

JOURNEY—Departure (Columbia)
JAGS~Evening Standard (Island)
CLASH—London Calling (Epic)

ELVIS COSTELLO—Get Happy (Columbia)
SQUEEZE—Argybargy (A&M)
PRETENOERS—(Sire)

WHCN-FM~Hartford (E. 0'Connell)

b 3

VAN HALEN—Women And Children First (WB)
ROBIN LANE & THE CHARTBUSTERS - (WB)
JAGS=Evening Standard (Island)

IAN HUNTER—Welcome To The Club (Chrysalis)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

BILLY JOEL—Glass Houses (Columbia}
LINDARONSTADT—Mad Love (Asylum)
HEART—Bebe Le Strange (Epic)

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Country Strengthens
In Phoenix Market

By AL SENIA

PHOENIX—Heavy promotions
on billboards and television coupled
with increased research of listeners’
preferences are cited as reasons for
growth of country stations in this
market.

KNIX-AM climbed from an over-
all sharcof 1.3 in the spring Arbitron
to a 2.0 for the fall while KNIX-FM
climbed from a 5.2 to a 7.7 share.

Chief competitor KJJJ-AM more
than doubled its listenership. secur-
ing a 5.4 share, up from a 2.2.

KJJJ's rating was the “largest in
many years.” according to program
director Scott Burton. The combined
KNIX-AM-FM shares are called
“the highest ever received” by pro-
gram director Larry Daniels.

Another factor may have been the
dramatic decline of hard rock and
progressive music stations in the Oc-
tober/November Arbitron survey.
The across-the-board slide led many
contemporary music program direc-
tors to question the reliability of this
Arbitron survey.

“Every rock station is down. That
just happens with Arbitron every
once in awhile,” says KUPD-FM
program director John Sebastion.
The station slid from a 5.6 overall
share in the April/May book 1o a
current 4.7.

However, KUPD's decline was
not nearly as dramatic as the fall of
KDKB-FM, this city's long-time
premier rocker.

KDKB fell from a 7.5 audience
share to a 4.2 and recorded listener
declines in all time periods including
morning and evening drive times.

KDKB was thus dethroned as top
rocker by KUPD which began
mounting a strong challenge last
year.

“This format definitely works and
it’s beaten one of the strongest Burk-
hart/Abrams superstars stations in
the country.” Sebastion declares.

Noting that-the numbers of male
and female listeners to KUPD
doubled in the I8 to 24 year old age
group. Schbastion claimed a victory
despite the overall listener decline.

“We've reached the target core of
KDKB’s audience.” Sebastion says.
“For ecight or nine ycars they've
owned the rock market here.”

KUPD is now billing itself on the
air as “the most listened to rock sta-
tion in Arizona.”

Both KUPD and KDKB have
battled head-to-head for that dis-
tinction by undertaking vigorous
community promotions and stress-
ing “commercial free™ music sweeps
featuring hard rock sounds during
the ratings period.

KDKB-FM station manager
Tommy Vascocu reflects the confu-

FORUM SHOWS
ON WBLS-FM

NEW YORK-—Highlights of the
entertainment  from  Billboard's
Disco Forum VII. held Feb. 11-14 at
the Century Plaza in Los Angeles.
were featured in two four-hour spe-
cials on WBLS-FM New York.

The shows featured Ann-Margrel.
Peaches and Herb, War, Dan Hart-
man, Lolita Holloway. Patrice
Rushen and Debbie Jacobs and filled
the monthly slot usually dedicated
to taped shows from Manhattan’s
Paradise Garage disco.

The Billboard shows were pro-
duced by Billy Smith of Salsoul Rec-
ords and Frankie Crocker, national
program director of Inner City,
owner of WBLS.

sion of many contemporary music
station ofticials in Phoenix when he
notes that the contemporary music
share of the listener audicnce fell.

He notes that this occurred despite
the fact that the October/November
Arbitron is the first to use Extended
Sample Frame in this market.

The measurement system, which
allows listeners without listed
phones to be included in the survey.
has been used in other markets for
more than a year.

[t is felt the new method could fa-
vor younger and perhaps non-white
listeners. a fact which might help
rock and other contemporary music
stations.

Vascocu noted such a factor was
not noticed in the latest ratings.

“In fact the opposite is true.” he
says. "Maybe there is some problem
with the sample. What happened
here is a mystery. I don’t know
where the 18 to 34 market went to
and why it apparently wasn't sam-
pled. The possibility that it all went
to country or beautiful music is a bit
far-fetched to me.”

Vascocu says he expected “some
fragmentation” in listenership be-
cause of the intense competition
among various stations for the rock
audience. but a broad decline
among all rock stations was not an-
ticipated.

“Alternative” rocker KIOG-FM,
which spurns tight playlists and mu-
sic formula for a progressive. eclectic
sound, was also down in ratings. A
2.2 overall audience ~hare in April/
May fell to a current 1.5,

Even Top 40 KOPA-AM-FM was
off slightly in the October/Novem-
ber Arbitrons.

The only contemporaryv-sound
stations to buck the trend were
KOOL-FM, which programs sub-
stantial solid gold, and KOY-AM,
the city’s targest MOR tation.

KOY-AM jumped from a 6.8 to
an 8.1 share, with substantial in-
creases recorded in the midday and
7 p.m. to midnight time slots.

KOOL-FM scored a 5.9, up from
the April/May 3.1 figure.

“This has been our best book
ever.” says program director Bob
Polk. "We haven't really deciphered
it ourselves yet.”

Polk notes that the station. which
mixes about 60% pre-1974 gold with
40% contemporary chart material,
“picked up a lot” of male afternoon
listeners.

Polk says there were no program-
ming switches or extensive promo-
tional efforts that might have ex-
plained the rise.

Polk says KOOL-FM now faces
the same challenge tacing country
stations KJJJ-AM and KNIX-AM-
FM: Keeping the new listeners.

KNIX’s program director Daniels
says he intended to accomplish this
through use of an in-house comput-
erized music rescarch system that
surveys potential listeners for pre-
ferred sounds.

“We've used it in the last two
books and our listeners have in-
creased substantially.” he says.

But Daniels would provide few
details, citing the “intense competi-
tion” among Phoenix radio stations.

Year-round on-air contests and
community promotions involving
station jocks are also used to boost
visibility. Daniels says.

He adds KNIX “doesn’t try to do
an AM or an FM approach to radio”
but uses its own approach that fea-
tures market research, computerized
music selection and a mixture of 40%

--gold and 60% pop country sounds.

Radio Programming

Drive Jocks: WMAL-AM Washington afternoon driver personalities Chris Core, far left, and Bill Trumbull, left, sit down
for a special show at the Kennedy Center with morning drive team Jackson Weaver, right, and Frank Harden, far right,
to commemorate Harden and Weaver's 20th anniversary on the air. Harden and Weaver are among the institutions

that have kept WMAL consistently on top in radio ratings in the capital city.

It May Be ‘Granola’ But It Sure
Is Paying Off For D.C.’s WMAL

WASHINGTON-Jim Gallant
calls WMAL “granola” radio and
says that the AM station’s success is
due to a “down-to-earth, natural”
format that is as familiar and unpre-
possessing as the morning drive-
time team of Harden and Weaver
who just celebrated the 20th anni-
versary of their morning drive show
on WMAL.

Gallant, WMAL'’s director of op-
erations, credits the station’s top rat-
ing to a combination of humor, mu-
sic and information that has become
indispensable to Washingtonians.
When ABC took over WMAL in
1977, the network didn’t tamper
with the station’s format.

“Washington is a country town.”
says Frank Harden, explaining why
folksy radio appeals to the 578,300
listners who tune in Harden and
Weaver each week. “As sophis-
ticated as they'd have you believe
they are, these people are all from
Des Moines or somewhere.™

So. they love to hear Jackson
Weaver create the voices of charac-
ters like “the Senator™ and “the little
old lady.” They love to hear Harden
contradict Weaver announcing the
correct time.

And. last year. when WMAL was
fined $5.000 because the FCC
couldn’t distinguish programming
from commercials due to Harden
and Weaver's irrepressible ad lib-
bing, money poured into the station
from fans hoping to help out their
favorite radio personalities.

Even the FCC commissioners ad-
mitted they listened to Harden and
Weaver, agreeing that the jokes
made the ads more palatable and re-
gretting that the rules had to be en-
forced.

Harden and Weaver are not only
institutions at WMAL. Felix Grant,
Washington’s “Dean Of Jazz.” has

By JEAN CALLAHAN

Jim Gallant

been hosting his evening show. "The
Album Sound.” for more than 25
vears. Grant is almost single-
handedly responsible for bringing
Brazilian jazz to the attention of
American listeners and his program-
ming reflects his eclectic taste with
jazz running the spectrum from
roots music to the newest sounds
emerging today.

Music is not the prime ingredient
in WMAL'’s success formula, how-
ever. Sports, talk and public service
information are every bit as impor-
tant. When music is played, records
are chosen from a playlist that in-
cludes Anne Murray, Andre Kos-
telanetz and Michael Jackson.

“We don’t jump on a song as soon
as it comes out,” says Gallant, ex-
plaining WMAL'’s mix of contempo-
rary music, '60s hits and ‘super-
standards.” “The music has to be fa-
miliar to our audience in keeping
with the personal feel of the station.™

New Life For L.A. KHJ-AM

® Continued from page 14

The target audience is now back
to the 12-49 age group KHJ used be-
fore the sharpest ratings decline.
During this cra according to Martin,
the station had narrowed its focus to
the 12 to 24 year olds with no suc-
cess.

Martin is not bothered that many
mass appeal stations are becoming
more adult contemporary or AOR.
[ disagree wholeheartedly with the
concept that music on AM is dead.
However, mass appeal isn’t a means
to an end. You have to work on your
presentation as well,” he states.

In addition to a broad offering of
popular songs and personalities,
Martin has increased the amount of
oldies in the mix. “There’s got to be
appeal to the 39 to 49-year-old au-
dience,” he says.

The general mass appeal sound he
feels is also conducive to attracting
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an older audience. "Adults grew up
with this kind of radio. This is the
kind of radio they were exposed t0,”
he explains. This includes a return to
jingles.

However. Martin is not empha-
sizing contests. “No one is going to
listen just for a contest because most
people don’t believe they have a
chance of winning. If they don’t like
vour programming, they're not go-
ing to stay with you just for a con-
test.” he maintains.

Commercials have remained con-
stant at 10 minutes per hour and the
station is not promoting itself any
heavier than in the past. “"We do
minimal television and minimal
newspapers  although we've done
some newspapers. Remember. when
a station goes down, the money for
those kinds of things isn’t available,”
he says. “We were an ailing dino-
saur.”

WMAL aims its programming at
the 25-plus audience, the older. well-
educated, affluent Washingtonian
who usually listens to FM radio.
“Our competition is the FM medium
in general rather than any other AM
station,” says Gallant. “Sixty-five
percent of the people in this market
who use radio use FM and the share
would be much higher than that il
WMAL weren't in the AM band.”

ABC leaves the younger audience
10 WRQX-FM (Q107), WMAL's sis-
ter station. a rising star that promises
to fulfill ABC’s prediction that it
would corner the top two spots in the
Washington ratings. Mediatrend’s
March survey shows WMAL with a
predominant 12.7 listener share
from 6 a.m. to 12 noon and Q107
gaining fast with an impressive 7.7.

Following Harden and Weaver
through WMAL's programming day
are Tom Gager in the 10 am. to 3
p.m. slot: Trumble and Core. an-
other off-the-wall humor team in the
afternoon-drive time: Ken Beatrice
with sports taltk from 7109 p.m.; Fe-
lix Grant with jazz from 9 p.m. to |
a.m. and Bill Mayhugh. another
WMAL veteran with 18 years on the
air, through the night until 6 a.m.

On Sunday mornings, Ed Walker
hosts WMAL’s second highest-rated
show. playing band jazz from the
‘40s and "50s to an audience sur-
passed only by Harden and
Weaver's throngs.

“Familiarity pays off.” concludes
Jim Gallant who is as modest about
his part in WMAL’s success as he is
proud of the station’s track record.
“We continue to be a mass appeal
radio station. one of the few remain-

WMAL is not something new.

“Itis a combination of developing
the right personalitics, being sensi-
tive to what's happening in the com-
munity and projecting a lifestyle
that reflects how people in this com-
munity live. It's extending yourself
to your listeners. We make a point of
doing that.”

ELECTRIC
WEEN/E.,

Radio’s most popular DJ Personality
Gag Sheet since 1970, gets letters . . .

JIM CASEY,KCLD...*Having worked
just about every format I'm convinced
the Weenie fits them all. Bunches of
thanks for a super effective service.”

BOB KOROLUCK, KRDG . . . "Back
on the air so I need more bombs and
bullets. In my opinion your sheet is the
best available.”

“For free samples of the greatest gag
service in World Radio. write:™

The Electric Weenie
P.0. Box 25-866
Honotutu, Hawaii 96825

(808) 395-9600
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Billboard photo by Chuck Pulin

LOOKING ON—Mick Jones of the Clash, second from left, casts an appraising

eye on Garland Jeffries who performs atop his table at the Bottom Line in
New York.

Jam Exclusive Booker For
Big Chi Rosemont Stadium

By ALAN PENCHANSKY

CHICAGO — Jam Productions
will have its first exclusive access to a
major stadium facility here with the
May opening of the Rosemont Hori-
zon in suburban Rosemont, Ill.

Bookings for the first several
months of operation of the new hall
include Bob Seger & Silver Bullet
Band, Journey. Genesis, Ted Nu-
gent, the Marshall Tucker Band with
B.B. King, Jackson Browne, and the
Commodores. Jam is handling musi-

Unsurpassed in Quality

GLOSSY

)5 $125.00

19%c
EACH IN
1000 LOTS

100 810
CUSTOM
COLOR PRINTS
COLOR LITHO

COLOR
POSTCARDS
MOUNTED

20'%3n” JB':IQD"
ENLARGEMENTS 35500 33500

utoqrorlnen

A Division of JANES J. KRIEGSMANN
165 W. 46th St, NV. 10036
(212) . 7-0233

IT'S RECO

RD TIME

Pull off “RECORD TIME" 45 display,
press on ite 45 record, which
rotates as a second hand. Electric wall
clock, raised goid notes, goid hands, on
33 LF record.

RECORD TIME P.O. Box 9791
N. Hollywood, CA 91609
(213) 769-6095

10 days with money order.

$21.95
Ca. Sales Tax 1.32
Shipping (USA) 1.25
Limited Offer—  $24.52

cal bookings through an agreement
with Tempo, a conglomerate that
has the franchise on music presenta-
tions for the new stadium. The new
facility will seat close to 20,000 per-
sons.

The grand opening, May 17, with
Kenny Rogers/Dolttie West and spe-
cial guest George Burns, and Fleet-
wood Mac appearances May 14 and
15, previously were announced. The
grand opening performance will be
staged in the round with ticket pric-
ing at up to $20.

The new wood-roofed facility is
the first major arena built in the Chi-
cago area in four decades. Sports
events, circus and family-oriented
shows will be booked into the hall in

{Continued on page 23)

L.A. Disco
Has Sunday
Reggae Night

LOS ANGELES—The 20 Grand
West club here is launching a reggae
disco night on Sundays. Presiding
over the disco is Ron “Q.C.” Miller
and Neville Chung, partners in
Ivory Music International, a reggae
record distribution organization.

The two had organized a Sunday
night reggae disco at Digby’s, a club
approximately three miles away.
“There were a few problems with
management,” says Miller. “so we
thought we’d be better off in a dif-
ferent location. The club is another
outlet for reggae and we were doing
well. People from Talking Heads,
the Specials and Devo would take
time out and come down.”

In the new club. Miller plans to
have live acts. The first Sunday (16)
show featured Jack Miller and the
Rebel Rockers. DJs will be guest art-
ists who are well known in the reg-
gae community. These include
KCRW-FM reggae hosts Hank
Holmes and Roger Steffens.

If the new location is successful,
Miller hopes to have a similar fare
on Saturday nights. This mix, how-
ever, would include more new wave
programming. “Eventually, we’d
like to have our own club which
would be a regular place for reggae.
Reggae has been struggling in Los
Angeles.” concedes Miller. He cites
economic factors as the reason why
he and Chung don’t operate a club.

During the rest of the week, the
275-capacity 20 Grand West fea-
tures live r&b and jazz acts. Admis-
sion on reggae nights ranges from $3
to $4, depending on if there is a live
act. CARY DARLING

Veteran English rock group 10cc
to Warner Bros. for the U.S. only.
The group’s first album for the label
is titled “Look Hear?” Dr. Dimento
to Rhino Records for the release of a
best-of LP entitied “Dr. Dimento’s
Dementia Royale.” Los Angeles-
based rock group Russia to Warner
Bros. with debut album set for im-
mediate release. ... Composer Ron-
ald Stein to Bernstein/Needman for
personal management and Jolly
Roger Public Relations for publicity
and promotion. . .. Beverly Spauld-
ing to Le Mond/Zetter for manage-
ment.

Peter Crawford, Stuart Deal, Ra-
fael Gayol, Randy Fricke, Michael
Murray and the rock group Lip Serv-

Signings

ice to Lee Dunne Enterprises for ex-
clusive personal management. ...
Michael Marlin to E&B Artists
Management and to Jolly Roger
Public Relations. Bob Wills Jr. to
Bernstein/Needman for personal
management. Also to Bernstein/
Needman is singer Suzie Curley and
to Jolly Roger Public Relations.
Disco act Saint Tropez to the George
Michaud Agency for reresentation
in all areas.

Russo Hits
And Misses
With Clubs

NEW YORK-—Rhode Island pro-
moter Frank Russo has moved into
the club scene in the last few months,
with varying results in different
markets.

Russo reports success with his
partnership deal in the 1.200-seat
Main Line club in Lynn, Mass.,
where he has brought the Jefferson
Starship and the Jack Bruce Band,
among others, including local
bands. Prices run from $2.50 t0 $8.50
per ticket, depending on the act.

Less successful was his entry into
the 1,000-seat Chateau deVille in
Warwick, R.I., an opulent disco/
theatre that failed to attract suf-
ficient rock customers because.
Russo points out, “there’s no radio
station like a WCOZ or a WBCN to
promote new talent.” Both stations

(Continued on page 23)
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Billboard photo by Chuck Pulin
FAMILY GROUP—Jimmy Buffett laughs as the Embarrassing Stains: Alex,
Hugh, and James Taylor, join him onstage at the Palladium in New York.
Seen, from left, are: Alex Taylor, Hugh Taylor, Jimmy Buffett, and James

Taylor.

Get Wet, a new wave pop group.
has won this year’s Manhattan Mu-
sic Playoffs. First prize was a singles
contract with CBS, which the band
may not need as it is now negotiating
with RCA for an LP deal. sources
say. The winners of last year’s con-

Talent Talk

test won a singles contract with In-
finity Records but the company

went bust before a disk appeared.
Jerry Garcia was named best mu-
sician, Santana, best band. Journey’s
“Evolution” was top LP; with Jour-
(Continued on page 23)

* Rush Order on request
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x Totat Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
@ | ‘DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| FLEETWOOD MAC—KMR Productions/Larry Vallon, | 22,500 $1250 | $287,225*
Blaisdell Center Arena, Honolulu, Haw., March 27/
28/29 (3)
2| 21 TOP/THE ROCKETS—DiCesare/Engler 16,496 $8.75 | $148,464
Productions/Beaver Productions, Civic Arena,
Pittsburgh, Pa., March 26
3| ZZTOP/THE ROCKETS—Electric Factory Concerts, 18,365 | $7.50-$8.50 | $144,929*
Spectrum Arena, Philadelphia, Pa., March 29
4| THE KNACK/RUBBER CiTY REBELS—Avalon 15,720 $9.75 | $132,242*
Attractions, Forum, Los Angeles, Calif.,, March 30
5] JOURNEY/THE BABYS— Bill Graham, Oakland 13,954 | $6.60-$8.50 | $111,243*
Coliseum, Qakland, Calif., March 28
6| BOB SEGER/). VAN ZANDT & AUSTIN NICHOLS 13,176 | $7.50-$8.50 | $108,722*
BAND- Ruffino & Vaughn, Birmingham/ Jefferson
Civic Center, Birmingham, Ala., March 30
7| JOURNEY/THE BABYS— Avalon/Bili Graham, San 11,005 | $7.75-$9.76 | $104,231*
Diego Sports Arena, San Diego, Calif., March 30
8| LINDA RONSTADT/DANNY KORTCHMAR- Entam/ 9,887 | $7.75-39.75 | $91,311*
Sunshine, Rupp Arena, Lexington, Ky., March 31
9| STATLER BROS./BARBARA MANDRELL- Varnell 10,280 $7-38-39 | $89,000
Ents., Univ. of Texas Center, Austin, Tex., March 26
10| JAMES CLEVELAND GOSPEL EXTRAVAGANZA- 12,099 $7-38 | $85,003
Glympic Career Development Corp., Baltimore Civic
Center, Baltimore, Md., March 30
11} VAN HALEN/RAIL- Feyline Productions, Moby Gym, | 8,376 | $7.50-$8.50 | $68,673
Colorado State Univ., Fort Collins, Colo., March 29
Auditoriums (Under 6,000)
1| JANE OLIVER— Bill Graham Presents, Warfield 6,836 $10-$12.50{ $75,312*
Theatre, San Francisco, Calif., March 28/29/30 (3)
2| PARLIAMENT/FUNKADELIC/BRIDES OF 5640 | $9.50-$10.50| $57,215
FUNKENSTEIN- Jam, Granada Theatre, Chicago, Ill.,
March 28 (2)
3! STATLER BROS./BARBARA MANDRELL- Varnell 5,884 $7.50-$8.50| $44,000%
Ents., Chapparel Center, Midland, Tex., March 28
41 JIMMY BUFFET/).D. SOUTHER- Mid South 4961 $7.50-$8.50| $42,140
Concerts, Mid South Coliseum, Memphis, Tenn.,
March 25
5 BARKAYS/VAUGHN MASON- Danny Kresky Ents., 4,562 $8.75| $38,030
Stanley Audit., Pittsburgh, Pa., March 29 (2)
6| RUFUS & CHAKA KHAN/BROS. JOHNSON/N.M. 4,402 | $7.50-$8.50| $37,269
WALDEN-Mid South Concerts, Mid South Coliseum,
Memphis, Tenn., March 29
7! VAN HALEN/RAIL—Feyline, Massari Gym, Univ. So. 4,500 | $7.50-$8.50| $37,250
Colorado, Pueblo, Colo., March 30
8| GRATEFUL DEAD—Monarch Entertainment, Capito! 3,162 [$10.00-$12.50| $36,765
Theatre, Passaic, N.J., March 30
9| CHEAP TRICK—Monarch Entertainment, Capitol 3,389 | $9.50-$10.50| $34,430
Theatre, Passaic, N.J., March 29
10| SOLAR RECORDS PKG.—Entam, Richmond Coliseum, | 4,509 | $7.50-$8.50| $35,318
Richmond, Va., March 27
11| DAVE MASON/HANS OLSEN-Brass Ring 3,170 $10.00| $31,700
Productions, Royal Oak Music Theatre, Royal Oak,
Mich., March 25 (2)
12 SMOKEY ROBINSON/QUIET STORM/KEITH & 31383 $9.75| $31,675
DARRELL-DiCesare/Engler Prod./Entertainment
Industries Ltd., Stanley Aud., Pittsburgh, Pa., March
28
13| UTOPIA—Contemporary Prods., Kiel Opera House, 3,957 $8.00-$9.00 | $30,538
St. Louis, Mo., March 26
14| DAVID MASON/HANS OLSEN-—Jam, Park West, 3,000 $10.00| $29,140*
Chicago, Il., March 29 (4)
15] WAYLON JENNINGS/THE WAILERS/THE CRICKETS— | 3,595 | $7.50-$8.50| $27,888
Sound 70 Prods. Inc., Coliseum, Jackson, Tenn.,
March 28
16| WAYLON JENNINGS/THE CRICKETS/THE WAILERS- | 2876 $9.50 | $27,322
Chesapeake Concerts, Cabb County Civic Center,
Marietta, Ga., March 26
17| MOLLY HATCHETT/MISSOURI-Contemporary 3326 | $7.50-$8.50 | $26,515
Prods./New West Presentations, Municipal Aud.,
Sioux City, lowa, March 27
18| WAYLON JENNINGS/THE WAILERS/THE CRICKETS— | 3,257 | $7.50-$8.50 | $26,285
Sound 70 Prods./Arkansas St. Univ. Program, Field
;iouse, Arkansas State Univ., Jonesboro, Ark., March
9
19| ROCK AND ROLL MARATHON (F. MARINO & 3,550 $6.00-$7.00 | $24,783
MAHOGANY RUSH/HUMBLE PIE/MOTHERS’
FINEST/ANGEL)—Mid South Concerts, Mid South
Coliseum, Mempbhis, Tenn., March 27
20| UTOPIA-)am, Des Moines Civic Center, Des 2,735 $8.00-$9.00 | $23,062
Moines, lowa, March 28
21 [ DON WILLIAMS/RONNY MILSAP/ZELIA LEHR— 3,163 $6.50-$7.50 | $23,000
Varnell Ents., Dotham Civic Center, Dotham, Ala.,
March 29
22| ROBIN TROWER/SHOOTING STARS—Avalon 2,500 $9.50| $21,469
Attractions, Feature Bldg., San Bernardino, Calif.,
March 30
23| MOLLY HATCHETT/MISSOURI—Contemporary 2,203 $8.00 | $17,624
Prods./New West Presentations, City Aud., Hastings,
Neb., March 26

Talent

THE KNACK
RUBBER CITY REBELS
Forum, Inglewood, Calif.
Tickets; $9.75, $8.75, $7.75

A Knack show for anyone over 18 is akin to
flipping furtively through fan magazines at a
grocery checkout counter. It can't be admitted
that any mature person could like such froth, so
the magazine goes unbought. However, the
mind is filled with as many facts as can be ob-
tained from a cool glance.

Sure, the Knack is slick and calculated. Yes,
it appeals to a predominately teenage female
audience which refuses to see any flaws in their
heroes. Finally, the group does lift from every
rock band under the sun. Still, as it proved in its
70-minute, 22-song set, this foursome is fun.
This element is what rock is supposed to be
about anyway and many old and new wavers for-
get this in their search to “say something.”

While the group doesn't deserve high marks
for originality, it is capable of recycling old
cliches into an entertaining evening. Equipped
with an excellent sound system, simple but ef-
fective staging, the Knack played its songs and
played them expertly. From the opening "'Baby
Talks Dirty"” through such charmers as “Your
Number, Your Name,” “i Want You," and the in-
evitable “My Sharona,” the group proved that a
good hook is still seductive, even if the hook has
been used 100 times before.

The one snag is that the Forum show is es-
sentially the same type of show the group was
doing when it was stiil a club band. While fine
on first viewing, repeated exposure to the act
shows there is little room for surprise or growth.

The Rubber City Rebels, who opened for the
Knack on its summer Los Angeles date, opened
with a nine-song, half-hour set that was only
mildly involving. Last time, the group possessed
a ragtag punk arrogance which contrasted nicely
with the Knack's polished presence. This time,
it's adopted a more streamlined heavy metal im-
age and sound which does not bode well for the
future. CARY DARLING

Jam Exclusive

® Continued from page 22

addition to rock, pop and country
concerts.

According to Jam principal Arny
Granat. the company has not been
able to work with the biggest gross-
ing acts because it did not have ac-
cess to one of Chicago’s major halls.
Jam books clubs ranging in size
from the 750-seat Park West night-
club to the 4,000-capacity Aragon
Ballroom.

Concerts West has an exclusive on
the 20,000-seat Chicago Stadium.
The smaller Chicago Amphitheatre
has been locked up by Celebration/
Flip-side productions.

Russo Clubs

® Continued from page 22
are Boston FMers, with a strong
identity in the rock area.

Russo isn’t worried, however. He
has also expanded into the once ex-
clusive Massachusetts mart. He is
booking two major outdoor facilities
this summer, as well as a half dozen
other sizable locations.

~ Talent In Action

GARLAND JEFFRIES
Bottom Line, New York
Admission: $7.50

leffries, a versatile composer/performer,
made an impression on the crowd here March
228

In a more than 50-minute set that covered at
least a dozen tunes spanning the length of his
career, Jeffries pulled out all the stops as he
worked the audience.

After a dramatic opener where a roving
spotlight picked him out of thie crowd singing
“Under The Quarter Moon,” he roared into
“Modern Lovers” and his arresting vision of ur-
ban decay, “I May Not Be Your Kind,” a song
that reveals the full power of his songwriting
skills.

“35 Millimeter Dreams” and “Best Of Care”
followed in the same vein. The only complaint is
that Jeffries appeared to be trying too hard to
please the industry crowd, a factor that was
completely reversed in the second show accord-
ing to those who saw both. Despite this, the per-
formance can only be described as memorable.

The band deserves much credit for Jeffries’
success, since his music spans a wide range of
styles, from gentle reggae to tough, high pow-
ered rock. After a memorable “Jackie Wilson
Says” and a rousing “‘Cool Down Boy"” he con-
cluded with an acoustic version of “Matador,”
his current European hit which is a classic ex-
ample of pop songwriting carried to new
heights. RICHARD M. NUSSER

Talent
- Talk

® Continued from page 22

ney vocalist Steve Perry, named best
male vocalist, and Joan Baez took
the female honors at the third An-
nual Bay Area Music Awards in San
Francisco. Creative consultant and
awards producer Bill Graham was
given the public service award.

Fan interest in the Garden State
is growing to make Bruce Spring-
steen’s “Born To Run” the official
state song of New Jersey. ... Stiff
Records is re-releasing Ian Dury’s
“New Boots And Panties” through
its own distribution network com-
plete with the original English art
work. ... Pete Townshend, Jimmy
Page, Keith Richard, Eric Clapton,
Jack Bruce and Phil Collins all plan-
ning to work together on an LP to
benefit the U.K. National Institute
for the Healing of Addiction. Atlan-
tic Records may release the disk.

Members of the new wave ska
bands, Madness and the Specials,
played a soccer game for charity
against each other. No word as to
who won.

¢ TOP QUALITY
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MIAMI (Pop)

LOS ANGELES (Pop)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

1 | MANOELATORRES

Que me perdone tu senora CBS 891

2 | ANGELA CARRASCO
Quererte a ti Pronto 1069

3 |JOSEJOSE

Si me dejas ahora Pronto 1070

4 | JULIO IGLESIAS
Hey CBS 50-302

5 | CAMILO SESTO

Horas de amor Pronte 1071

6 | JOSELUIS RODRIGUEZ
Por si volvieras TH 2057

7 | ROBERTO CARLOS
CBS 12301

8 | WILLIECHIRINO
Oliva cantu 214

9 | ROCIO JURADO
Senora Arcano 3485

10 | NELSON NED

Mi manera de amar Westside latino 4120

11 | ESTRELLAS DE ORO
Vol 2 America 1007

12 | JOSE MARIA NAPOLEON
9070

Raff

13 | CLAUDIADE COLOMBIA
CBS 15-301

14 | GRUPO FANTASIA
Velvet 3006

15 | EL GRAN COMBO
Combo 2013

16 | JOANA ROSALY
Velvet 8015

17 | ALVARO DAVILA
Amarrados Profono 2010

18 | ROBERTO ANGLERO

Tierra negra Boringuen 1396

19 | ROCIO DURCAL
Superexitos Pronto 1068

20 | ESTRELLAS DE ORO
Vol 1 America 1005

21 | ROLANDO OJEDA
Alhambra 5051

22 | CLou

Common cause 13001

23 | EMANOELLE
Al final Arcano 3464

24 | ELIOROCA
Mercurio 1914

25 | RIGO TOVAR
El recado Melody 5633

1 | RIGOTOVAR
El recado Melody 5633

2 | JOSEJOSE

Si me dejas ahora Pronte 1070

3 | ESTRELLAS DE ORO
Vol 2 America 1007

4 | CAMILO SESTO

Horas de amor Pronte 1071

5 | RIGO TOVAR
Melody 5629

6 [JULIO IGLESIAS
Hey CBS 50-302

7 | PEDRITO FERNANDEZ
Catiente 7299

8 | MERCEDES CASTRO
Musart 10788

9 | PEDRITO FERNANDEZ
Mama solita CBS 20303

10 | CHELO
Ya me voy Musart 1775

11 | JOANA ROSALY
Velvet 8015

12 | HURACANES DEL NORTE
Luna 1034

13 | LOS BUCKYS

Lo mejor Mericana 5634

14 | LAPEQUENA COMPANIA
Alhambra 4022

15 | VICENTE FERNANDEZ
El tahur CBS 892

16 | ROCIO DURCAL
Superexitos Pronto 1068

17 | JUAN GABRIEL
Ella Arcano 3484

18 | JOSE MARIA NAPOLEON
Raff 9070

19 | JOSE LUIS RODRIGUEZ
Por si volvieras TH 2057

20 | ANGELA CARRASCO
Pronto 1069

21 | LAMIGRA
Mar 111

22 | ESTRELLAS DE ORO
Vol 1 America 1005

23 | JOSE DOMINGO
Mericana 5628

24 | MANOELA TORRES

Que me perdone tu senora CBS 891

25 | LOSTIGRES DEL NORTE

Fama 577

23
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Jazz

Name Bands, Singers Will
Highlight Atlantic City Fest

ATLANTIC CITY, N.J.—The At-
lantic City Jazz Featival, which had
its premiere last summer at an im-
provised stadium along the water-
front at the resort’s historic Gard-
ner’s Basin, will be returning this
summer.

However. promoter Elzie Street of
Baltimore will move the event in-
doors and shift the location for his
three-day holiday jazzfest (July 3-5)
to the resort’s Convention Hall lo-
cated along the Boardwalk.

Firm Monterey Acts

MONTEREY, Calif.—The 23rd
annual Monterey Jazz Festival,
Sept. 19-21, will present John Lewis,
Clark Terry, Connie Kay, Mundell
Lowe, Slide Hampton, Richie Cole.
Bob Brookmeyer, the Dave Brubeck
quartet, Manhattan Transfer and
the Cal Tjader sextet, among its at-
tractions.

For his second edition of the festi-
val, Street, who has been promoting
Jazz concerts for many years, has
lined up Ray Charles, Chick Corea,
Elvin Jones, Herbie Mann, Woody
Shaw and special guest Carmen
McRae, (o handle the opening fes-
tivities July 3.

For the holiday itself, July 4, it
will be Ella Fitzgerald, Dizzy Gil-
lespie. Dave Brubeck, Buddy Rich,
Mongo Santamaria and special
guest Mel Torme, who will be
backed by Rich’s band.

For the closing day Saturday. the
evening concert will feature Nancy
Wilson, Maynard Ferguson, Roy
Ayers, Stanley Turrentine, Gerry
Mulligan and Ramsey Lewis. Al-
though a Saturday matinee was not
too successful last year, Street will
try again with an afternoon show,
offering Woody Herman and his
Thundering Herd along with vocal-
ist Damita Jo.
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v 26 12 | 8| SOUNDSCAPES

! : ’ E,K(:!-,A’v‘(:!:inm“ I, Cedar Walton, Columbia JC 36285

Motown M7-933R1 27 |25 | 18 | LIGHT AS A FEATHER
21|68 3 | SPYRO GYRA Azymuth, Milestone

Catching The Sun, MCA MCA-5108 M 9089 (Fantasy)

2 |8 N AND GAMES 23 7| CHAIR IN THE SKY
y EwuckAMangiune, ALM SP-3715 Mingus Dynasty, Elektra 6E-248
4 |5 | 7| HDEAWAY 29 | 54 | MORNING DANCE
David Sanborn, Spyro Gyra, Infinity
Wamer Bros. BSK 3379 INF 9004 (MCA)
5 | 3| 8 | EVERY GENERATION % (28123 | DONTASK
Ronnie Laws, Sonny Rolkins, Milestone
United Artists LT-1001 M-3090 (Fantasy)
31 |33 5| SONG BOOK ONE
: 4% g,;i,g,,"eso:éﬂ Klugh, Sarah Vaughan/Duke Eilington,
Columbia/Tappan Zee FC 36241 Pablo 2312111 (RCA}
32 130 | 7| SPECIAL EDITION
s . . émoﬂ-ﬂeron & Brian Jackson, Jack De Johnette, ECM ECM-1-1152

Arista AL 9514 (Warner Bros.)

8 | 8 |24 | ANGEL OF THE NIGHT o Kol RN Al

Pat Metheny Group, ECM ECM M3 (4 ETREH LIFE

1-1155 (Wammer Bros.) rusaders. MCA MCA 3094

PIZATZ 35 132 | 66 | ANGIE )

L Patrice Rushen, Elektra 6E-243 Angela Bofill, GRP/Arista GRP-5000
36 |42 | 2| NOMAD
g |8 ,':.',gg.?::mst, AB-4252 Chico Hamilton, Elektra 6E 257
37 137 | 6| STRUTTIN'
2 (| 52 :E: Alpert, ASM SP 4790 Dr. Strut, Motown M7-931RI1
13 (21 | 4 | YOU'LL NEVER KNOW 38 |36 | S| AN EVENING WITH TWO
Rodney Franklin, Columbia NJC GRAND PIANOS
36122 J&thdlfslsm!;gu(a:tli h:pe)s, Little
v - antic
14 {16 | 2 | OCEAN LINER

Passport, Atlantic SD 19265 35 | 14 | PRESSURE
15 |15 7 PICK 'EM Pressure, LAX MCA-3195 (MCA)

Ron Carter, ESXTTHR TOL! GARDENS

Milestone M-9092 (Fantasy) Stepane Grappelli, Joe Pass, Neils
16 |18 6 A PERFECT MATCH Pedersen Pablo D 2312112 (RCA)

Ella & Basie, Pabio 41 139 |26 THE WORLD WITHIN

D2312110 (RCA) Stix Hooper, MCA 3180
17 |14 | 24 | BEST OF FRIENDS 42 |40 | 4] BROWN SUGAR

Twennynine Featuring Lenny White, Tom Browne, Arista/GRP GRP-5003

M0 B 43 (43| 8| 1 WILL SAY GOODBYE
18 |12 | 11 | GENETIC WALK Bill Evans Trig, Fantasy F-9593

Ahmad Jamal, 20th Century M a4 5 GOOD 'N’ PLENTY

T-600 (RCA) Jon Faddis, Buddah
19 (17 | 6 | WITH ALL MY LOVE BDS 5727 (Arista)

Vmben.Longmive, Tappan Zee/ 5 PINNACLES

EUTORE R332 I 1J. Johnson, Milestone M-9093
20 (19 |21 STREET BEAT (Fantasy)

Tom Scott. Columbia JC 36137 a6 |46 | 33 WATER SIGN
21 20 | 28 8:30 The Jeff Lorber Fusion,

Weather Report, Arista AB-4234

Arc/Columbia PCZ-36030 NAAFE THE HAWK
22 |22 | 24 | A TASTE FOR PASSION Dave Valentin, Arista/GRP

Jean-Luc Ponty, Atiantic SD 19253 GRP 5006
23 |27 | 49 | HEART STRING 48 |44 | 18 | CIRCLE IN THE ROUND

€arl Klugh, United Artists Miles Davis, Columbia KC 2-36278

UIREE: @ity 49 |48 |35 | LUCKY SEVEN
24 | 24 | 11 | GREAT ENCOUNTERS Bob James, Columbia/Tappan

Dexter Gordon, Columbia JC 35978 Zee JC-36056
25 | 38 2 | LIVE AT THE PUBLIC THEATER 50 (49 [ 5| YOUNG DJANGO.

Heath Brothers, Columbia JC 36193 L Stephane Grappelli, Pausa PR 7041
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ENGLISH POWER-—Cleo Laine,
England’s leading female jazz
singer, offers her dynamics at the
recent Women's Jazz Festival in

Kansas City.

Romanians, At
Long Last, Rally
To Own Jazzmen

BUCHAREST—Jazz is building
towards what could well prove a
boom era in Romania. with a much
greater awarcness of the music
shown by the public and with
groups mushrooming even in small
townships previously regarded as
virtually non-musical.

Many local groups took partin the
national Singing Of Romania festi-
val in Deva, lesser-known bands
playing alongside established outfits
such as the Vocal Jazz Quartet from
Sibiu, the dixieland bands of Cris-
tian and Timisoara and Transfer,
based in lasi.

The newer groups did well, no-
tably the Army bands Doina and
Milcovul, Cvartet and Triton from
the municipal cultural houses of lasi
and Calafat respectively, and the
Patria club band from the naval con-
struction site of Drobeta-Turnu Sev-
erin.

And Romanian jazz seems to
travel well, with more and more lo-
cal groups involved in foreign festi-
vals. After a successful appearance
in the Hungarian International Jazz
Festival of Nagy Kanizsa. the
Marius Popp Quintet gave concerts
in Mannheim, West Germany, dur-
ing the “Romanian Culture Days”
there.

This established group earned
rave reviews but there was much
praise, too, for the show. “Poetry,
Music, Dance,” staged by the Na-
tional Bucharest Theatre, featuring
music composed and played by
leading jazzman and bassist Johnny
Raducanu.

There was success, (00, for Roma-
nian group Gramophon in the
Debrecen Jazz Festival in Hungary.
The Timisoara-based band also
pulled in many votes following ap-
pearances on television in Yugo-
slavia and Hungary, taking part
with around 30 other groups.
Gramophon also opened the theatri-
cal season in the Timisoara Cultural
Students House, offering a cycle of
jazz history.

A much talked-about album via
Electrecord is “Confessions,” by
Johnny Raducanu. Side one. includ-
ing “Homage To Duke Ellington”
features Raducanu on piano and on
the flip side he plays string bass, ac-
companied by Marius Popp on pi-
ano, Liviu Butoi (saxophones, flute),
Alin Constantiu (saxophones) and
Eugen Gondi (drums).

www.americanradiohistorv.com
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These are best selling middle-of-the-road singles compiled from radio

§ station airplay listed in rank order.
T & s
x x
2 3 § . . -
= 3 TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 9 LOST IN LOVE
Air Suppjy, Arista 0479 (Arista/BRM/Riva, ASCAP)
2 3 (18 WITH YOU I'M BORN AGAIN
Billy Preston & Syreeta, Motown 1477 (Check Out, BMI)
3 8 9 ONLY A LONELY HEART SEES
Felix Cavaliere, Epic 9-50829 (Ki Music, ASCAP)
4 5] 8 | CANT TELL YOU WHY
Eagles, Asylum 46608 (Jeddrah/Cass County/Red Cloud, ASCAP)
5 2|11 THREE TIMES IN LOVE
Tommy James, Millennium 11785 (RCA) (Big Teeth/Tommy James, BMI)
6 7 7 PILOT OF THE AIRWAVES
Charlie Dore, Island 49166 (Warner Bros.) (Ackee, ASCAP)
7 6 8 SEXY EYES
Dr. Hook, Capitol 4831 (April, ASCAP/Blackwood, BMI)
8 (10 | 10 FIRE IN THE MORNING
Melissa Manchester, Arista 0485
(Hobby Horse Music, BMI/Cotton Pickin' Songs, ASCAP)
9 9 |12 HIM
Rupert Holmes, MCA 41173
(Warners/Holmes Line Of Music, ASCAP)
10 | 24 3 DON'T FALL IN LOVE WITH A DREAMER
Kenny Rogers w/Kim Carnes, United Artists (Appian/Almo/Quixotec, ASCAP)
11 |14 5 DO RIGHT
Paul Davis, Bang 9-4808 (CBS) (Web IV, BMI)
12 | 20 4 AFTER YOU
Dionne Warwick, Arista AS0498 (Sumac, BMI)
13 4| 12 GIVE IT ALL YOU GOT
Chuck Mangione, A&M 2211 (Gates, BMI)
14 |11 | 11 TOO HOT
Kool & The Gang, De-Lite 802 (Mercury) (Delightfui/Gang, BMI)
15 | 32 2 HEART HOTELS
Dan Fogelberg, Full Moon/Epic 9-50862 (Hickory Grove/April, ASCAP)
16 | 25 7 CATCHING THE SUN
Spyro Gyra MCA 41180 (Harlem/Crosssyed Bear, BMI)
17 | 18 9 SPECIAL LADY
Ray, Goodman & Brown, Polydor 2033 (H.A.B./Dark Cloud)
18 | 12 9 WHERE DOES THE LOVIN' GO
David Gates, Elektra 46588 (Kipahula, ASCAP)
19 | 16 8 WE COULD HAVE IT ALL
Maureen McGovern, Warner/Curb 49177 (Dutchess/MCA, BMI)
20 | 21 6 AUTOGRAPH
John Denver, RCA 11915 (Cherry Lane, ASCAP)
21 | 34 3 THE ROSE
Bette Midler, Atlantic (Fox Fanfare, BMI}
22 | 39 2 | CAN'T HELP IT
Andy Gibb/Olivia Newton-John, RSO 1026 (Stigwood/Unichappell, BMI)
23 | 27 4 WHEN THE FEELING COMES AROUND
Jennifer Warnes, Arista AS0497 (Next Stop Music, ASCAP)
24 | 151 13 MEDLEY/WORKING MY WAY BACK TO YOU/FORGIVE ME GIRL
Spinners, Atlantic 3637 (Screen Gems-EMI/Seasons’ Four, BMI)
25 | 13| 16 LONGER
Dan Fogelberg, Full Moon/Epic 950824 (Hickory Grove/April, ASCAP)
26 | 17 | 18 WHEN | WANTED YOU
Barry Manilow, Arista 0481 (Home Grown, BMI)
27 | 35 3 GEE WHIZ
Bernadette Peters, MCA 41210 (East/Memphis, BMI)
28 | 23 | 12 LOVING YOU WITH MY EYES
Starland Vocal Band, Windsong 11899 (Cherry Lane Music, ASCAP)
29 | 30 7 RIDE LIKE THE WIND
Christopher Cross, Warner Bros. 49184 (Pop "N Roll, ASCAP)
30 | 29 8 LOVES ONLY LOVE
Engelbert Humperdinck, Epic 9050844 (Silver Blue/Ryan, ASCAP)
31 | 50 2 LUCKY ME
Anne Murray, Capitol 4848 (Chappell, ASCAP)
3213 4 HOLD ON TO MY LOVE
Jimmy Ruffin, RSO 1021 (Stigwood/Unichappell, BM1)
33|33 6 FIRE LAKE
Bob Seger, Capitol 4836 (Gear, ASCAP)
34| 38 4 WE WERE MEANT TO BE LOVERS
Photoglo, 20th Century-Fox TC 2846 (20th Century/Nearytunes, ASCAP)
351 36 6 BABY DON'T GO
Karla Bonoff, Columbia 1-11206 (Seagrape/Valgovind, BM{)
3% JECETIE)  SHOULD'VE NEVER LET YOU GO
Neil Sedaka & Dara Sedaka, Elektra 46615 (Kirshner, ASCAP/April/Kiddio, BMI)
37 | 42 3 GONE TOO FAR
Eddie Rabbitt, Elektra 46613 (Deb Dave/Briarpatch, BMI}
38 | 49 2 THE GOOD LORD LOVES YOU
Neil Diamond, Columbia 1-11232 (All Seasons, ASCAP)
39 | 48 2 THINK ABOUT ME
Fleetwood Mac, Warner Bros. 49196 (Fleetwood Mac, BMI1)
40 | 40 6 ROSE COLORED LIGHTS
Diana Hubbard, Waterhouse 8 (Waterhouse, BMI)
4] | 41 8 MY HEROES HAVE ALWAYS BEEN COWBOYS
Willie Nelson, Columbia 1-1186 (Jack & Bill, ASCAP)
42| 43 2 STARTING OVER AGAIN
Dolly Parton, RCA 11926 (Starrin/Barborne, BMI/Sweet Summer Night, ASCAP)
43 | 45 4 OUTSIDE MY WINDOW
Stevie Wonder, Tamla 54308 (Motown) (Jobete/Black Bull, ASCAP)
44 | 46 4 KEEP THE FIRE
Kenny Loggins, Columbia 1-111215 (Milk Money/Tauripin, ASCAP)
45 | 47 2 CHINA
Dann Rogers, International Artists 503 (Unart/Serendipity, BMI)
46 | DON'T WANT TO WALK WITHOUT YOU
Barry Manilow, Arista 0501 (Paramount, ASCAP)
47 BIGGEST PART OF ME
Ambrosia, Warner Bros. 49225 (Rubison, BMI)
48 TAKING SOMEBODY WITH ME WHEN | FALL
Larry Gatlin, Columbia 1-11219 (Larry Gatlin, BMI)
49 THE SEDUCTION
| James Last Band, Polydor 2071 (Ensign, BMI)
50 WALKIN' ON A CLOUD

B.). Thomas, MCA/Songbird 41207 (Home Sweet Home, BMi)
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Cable TV Looking To More Country Shows

® Continued from page 3

Mandrell as cohosts with guests
Lynn Anderson, Johnny Paycheck,
Roseanne Cash and Jim Stafford.

Previous HBO country music
ihows include the “All-Star Country
Music Festival” (actually the high-
ights of Jim Halsey’s 1978 Tulsa In-
ernational Festival). Produced by
dalsey, the show starred such acts as
Roy Clark, Tammy Wynette, Fred-
lie Fender and the Oak Ridge Boys.

Aired by HBO starting last May,
he program was ‘“a successful
thow,” according to Baker. “There’s
10t an enormous tune-in, but a very
1igh satisfaction level for those sub-
icribers who do watch,” she adds.

Feedback to HBO shows comes
Tom the firm’s research department
vhich constantly questions sub-
icribers by telephone, personal in-
erviews and programming ques-
lonnaire forms.

“The section of the audience that
unes in really loves country music—
ind that’s reason enough for us to
ontinue developing these shows,”
iays Baker.

The latest HBO country show
‘Country Lovin®,” will probably be
uired starting in June, and the firm
vill then start considering themes
or new country shows.

News-
breaks |

® NASHVILLE—Hot on the heels
of their No. 1 single, “Sugar
Daddy,” the Bellamy Brothers have
:mbarked on a major market tour of
Europe. The brothers will appear in
several of Mervyn Conn’s European
:ountry music festivals, and will also
rarticipate in many media activities
1s well. The group’s album, “You
Can Get Crazy,” is now in the top 10
»n Billboard’s Hot Country LPs.

e NEW YORK-Jim Ed Brown
ind Helen Comnelius, on tour to sup-
dort their latest single, “Morning
Zomes Too Early,” were scheduled
o make a stop at the Lone Star Cafe
1ere and participate in “WHN On
Fhe Air.” The duo will also be guests
>f honor at a reception hosted by
RCA Records. -

® NASHVILLE—Music America
Records has opened its offices here
ind in Oklahoma City. Headed by
Zurtis Wayne, the company’s first
ingle is “Lean On Me” by Stoney
Zdwards. After some complaints
vere received from radio about the
ength of the record, the label has re-
eased a new, shorter version. Music
America is distributed by Nation-
vide Sound.

Ellen Braver, HBO publicity di-
rector, cites another benefit for pro-
ducing shows in Nashville: “The
creative mixture of production tal-
ents from New York, Los Angeles,
Utah and Nashville combining on
one show in Nashville leads to fresh,
exciting productions.”

Other HBO country-themed
shows that have proven successful
are “The Singing Cowboys Ride
Again” with John Wayne, Roy Rog-
ers, Tex Ritter and Gene Autry;
“The Nashville Feeling” with
Johnny Bench, Charley Pride,
Bobby Goldsboro and Jerry Reed;
“Just Tammy,” a special starring
Tammy Wynette (taped in New
York); and two shows taped at the
old Ryman Auditorium featuring
Charlie Rich, Tex Ritter, Tom T.
Hall, Johnny Paycheck. Jerry Lee
Lewis. Connie Smith, Connie Van
Dyke and the Hagers.

Home Box Office has also re-
ceived strong response from coun-
try-oriented motion pictures, and is
expected to lead the bidding for
“The Electric Horseman” with
Willie Nelson.

Show Time Entertainment, an-
other nationwide cable tv system,
has itself presented numerous coun-
try music shows. Included in some of
the packages were specials with
Willie Nelson, Roy Clark and the
Oak Ridge Boys, Crystal Gayle and
Ray Stevens, plus several shows fea-
turing multiple artists such as
“Great Ladies of Country.”
“Truckin’ In Nashville,” and
“Country Comedy.”

Michael Clark, vice president,
program development for Show
Time says the response to cable tv is
hard to judge. “While there really
isn’t an effective rating system for
cable, we do get a good deal of mail
regarding all of our features, and the

ACM’s Awards
Acts Revealed

NASHVILLE—-Performers sched-
uled to entertain on the May 1 tele-
cast of the 15th annual Academy of
Country Music Awards include
Larry Gatlin and the Gatlin Broth-
ers, Donna Fargo, the Oak Ridge
Boys, plus the 10 nominees for best
new vocalist.

The nominees include John An-
derson, Razzy Bailey, R.C. Bannon,
Randy Barlow, Rosanne Cash, Lacy
J. Dalton, Gail Davies, Big Al
Downing, Louise Mandrell and Syl-
via.

Also performing on the show will
be hosts Loretta Lynn and Charley
Pride, who will duet with Janie
Fricke. Also hosting is Claude
Akins.

- 1 . L.l *
JOUNTRY ROCKS—Arista artist Dickey Betts, right, jams with Hank Williams

r., left, and the Bama Band at a recent concert at the Tampa Theatre in Flor-
a. Betts and Williams jammed on the Allman Brothers Band classic “Ram-
blin’ Man.”

country oriented shows tend to do
very well,” says Clark.

“Country music is an entertain-
ment form that appeals to a broad
audience, and it’s been successful for
us,” Clark continues. “We plan on
utilizing many more country music
shows in the future.”

Although Clark couldn’t say what
country artists will be part of Show
Time’s future plans. he does state
that several specials are in the works
right now.

“In addition to the country music

Ay, AT

Cable deniry: MCA artist Bar!;ara Ma

shows we air,” Clark says. “the coun-
try-oriented films such as ‘Smokey
And The Bandit’ and ‘W.W. And
The Dixie Dance Kings’ also do
quite well, not only in the rural
areas, but in urban areas as well.”
The Willie Nelson show was taped
during Nelson’s appearance in Lake
Tahoe, while the Crystal Gayle and
Stevens show was taped at the Stage
Door Lounge in the Opryland Hotel
in Nashville. The shows, usually 70
to 85 minutes in length, are pur-
chased by Show Time from inde-

ndrell and CBS' Larry Gatlin are but

two of the country stars taping the forthcoming Home Box Office cable spe-
cial at the Grand Ole Opryhouse. Several country oriented cable specials have
been taped in and around Nashville for HBO and Showtime cable systems.

Bradshaw Album

Wins Big Promo

NASHVILLE—The Benson Co.
plans a marketing campaign to sup-
port the release of “Until You,” the
first gospel album by Pittsburgh
Steeler quarterback Terry Brad-
shaw.

The Benson marketing plan calls
for extensive advertising in Chris-
tian and secular publications as well
as trade publications. Also included
are radio spots which will run in
over 450 markets in the U.S.

Other marketing aids include full
color posters for in-store merchan-
dising, radio and newspaper ads
available through co-op advertising.
and. for consumers, an autographed
photo of Bradshaw free through
mail-order.

Prophet’s Golf
Tourney Nears

NASHVILLE-The second an-
nual Ronnie Prophet Celebrity Golf
Tournament for the Boys Club is
scheduled for April 17-19 at the
Country Club in Morristown, Tenn.

The tournament gets underway
Thursday (17) with practice rounds
followed by a get-together for in-
vited participants that evening. On
Friday. the first round of golf takes
place with the evening concert
scheduled for the Walter State Com-
munity College. The tournament
concludes on Saturday with the sec-
ond round of golf and a banquet at
the Country Club that evening.

Celebrities confirmed to partici-
pate in the golf tournament and con-
cert include Claude Akins, Chet At-
kins, Woody Woodbury. Jack
Barlow, Wilma Burgess, Mary
Reeves Davis, Wayne Carson,
Bobby Denton, Merrill Warner and
Gary Gentry.

www.americanradiohistorv.com

pendent producers. The company
has produced only two shows for
broadcast, citing economic factors in
utilizing outside production com-
panies.

ON TV, an over-the-air subscrip-
tion service in the Los Angeles area,
buys its special programs from HBO
and Show Time. ON has aired the
Willie Nelson special, the Roy Clark
and the Oak Ridge Boys show. plus
“Jamboree In The Hills.”

For the Nelson broadcast. ON set
up a stereo simulcast with KHTZ-
FM in Los Angeles which, according
to ON’s Jeffery Flower, was success-
ful.
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SONNY TEARS

Sings about the divorce rate
today on his new release of

“BROKEN HOMES”

B/W

“OH LONELY HEART”

on

SUNSET RECORDS ING.
1018 16 Ave. So.—Nashviile. TN 37203

(615) 255-5669

Distributed Nationwide by Sunset Record
- Distribution through One-Stops in every state. X
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NASHYILLE

Post Office Box 22988

SAYS

e//la/tyie Yane

LAS VEGAS

DRIFTWOOD
RECORDS

Nashkville, Tennessee 37202
1605 E. Charleston Blvd. Las Vegas, K Nevada
KOBAL MUSIC PUBLISHER

89104
(102) 385-1297
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Nashville

The Academy of Country Music in Los An-
geles has fired off a heated reply to the allega-
tions contained in a mailgram sent to it by the
Nashville Songwriters Assn. International (re-
ported here in this column two weeks ago).

The Academy firmly maintains that the
names of individual songwriters nominated in
the song of the year category are printed on bal-
lots mailed out to its 2,000 members. It also
states that these songwriters’ names are read
out over the air during the live Academy telecast
on NBC-TV the evening of May 1.

The original confusion stemmed from the
Nashville Songwriters Assn.'s claim that the
Academy was omitting the names of writers in
certain categories such as song of the year. (The
Academy's press release announcing the nomi-
nees, did in fact, omit the Ssongwriters names).

In actual fact, says a spokesperson for the
Academy of Country Music, “neither of the
people whose names appear on the mailgram
from the Nashville Songwriters Assn. Inter-
national are even members of our organization
and therefore never saw our ballots.”

Maggie Cavender, execltive director of the
Nashville Songwriters Assn. claims that they are
not trying to create a stir. “Our function is to
create an awareness for the songwriters,” says
Cavender. “We just want to make sure that they
get their proper credit. We don't want to cause
any friction between the Nashville Songwriters
Assn. and the Academy of Country Music.”

Gail Davies has been on the road promoting
her debut Warner Bros. album, “The Game.”
One of her stops was in New York where Davies
appeared at the Lone Star Cafe, and was guest
of honor at a reception hosted by the fabel at
The Room.

Brenda Lee, the Statler Brothers, Mel Tillis
and Don Williams will all be appearing in Burt
Reynolds' “Smokey And The Bandit I1.” In addi-
tion to the country stars, the film also features
Jackie Gleason, Dom DelLuise, Sally Field, and of
course, Reynolds. Jerry Reed, who has appeared
in several Reynolds films, will also be starring.

Lee portrays a Texarkana busybody, the Stat-
lers will appear in a Texas political fundraising
party scene, Tillis will be seen as the owner of an
amusement park demolished by Reynolds and
company, and Williams appears in a country
music club sequence.

Dickey Betts, a member of The Allman Broth-
ers Band, and solo artist for Arista Records, has
completed his latest album for that label. Re-
corded at Chips Moman’s studio, the album was
produced by Betts and Moman, and features
the playing talents of Reggie Young, Vassar
Clements, Buddy Emmons, and Allman Brothers
members Butch Trucks, Danny Toler and David
Goldflies. Meanwhite, Betts and Bonnie Bram-
lett have written a song recorded by David Allen
Coe titled “Hank Williams Jr., Jr." The track is
expected to be on Coe's forthcoming album.

Following its highly successful appearance at
the Country Radio Seminar in Nashville, MD)
Records act Alabama appeared on the “Jam-
boree USA." show and brought the house
down. The two soldout audiences gave the group
three standing ovations during its performance
of “My Home's In Alabama,” the current single.

Johnny Cash has restructured his touring
band, and renamed the group The Great
Eighties Eight. New members include Marty
Stuart on mandolin, banjo, guitar and fiddle,
and Joe Allen on bass. “Whether we accept it or
not,” says Cash, “progressive country music
exits. | have a band now that is capable of han-
dling any musical potential, but June and | will
never give up the traditional.

Razzy Bailey, Randy Barlow and Moe Bandy
are all fined up to appear on “Coffee With
Sammy Jackson” on KLAC-AM in Los Angeles
during the week of the Academy of Country Mu-
sic Awards show. All three are also nominated
for awards.

Bill Anderson and the Po" Folks recently per-
formed at the first matinee in the history of New
York's famous Lone Star Cafe. Although the date
was booked on just 48 hours notice, the group
played to a packed house. The show was broad-
cast live over WHN-AM and was also recorded
for syndication on some 200 stations across the
U.S. Anderson aiso played DJ on WHN while in
the city.

John Hartford's next album “You And Me At
Home" will be released on May 1 by Flying Fish
Records. Featured on Hartford's album is Benny
Martin, Jack Green, Jeannie Seely, Buddy Em-
mons, Kenny Malone and Charles Dungey.
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# STAR PERFORMER-Singles registering greatest proportionate upward progress this week.

(B. Bryant), warner Bros. 49199
(House Of Bryant, BMI)

{R. Scaife, J. Hayes), Epic 9-50825
{Algee/Partner, BMI)

o - -
£ |22 AR AR
e | g |£5] nnE-arist 2 | 5 (22| TIME-Artist x| = 35| nne-arist
= 3 § (Writer), Label & Number (Dist. Labet) (Publisher, Licensee) = 3 S | (Writer), Label & Number (Dist. Label) (Publisher, Licensee) Eﬂ g = & | (writer), Label & Number (Dist. Label) (Publisher, Licensee)
219 HONKY TONK BLUES—Chariey Prid 9| 2 I'M ALREADY BLUE—The Kendal -
ﬁ (H. Williams), RCA 11912 (Fred Rosey, BMI; ﬁ {B. McOill), Dvation 1143 (HaII-CIe'r‘n:nls. BMI) ﬁ = 2 nggEvENBBEEIE? E;?chgr-'goggd(‘:f;ree, BMI)
fr|s o s fr| @f 5| o e oevcn e |t MAKE MINE NIGHT TIME--si pieran
(R. Greenaway, G. Stephens), Columbia 1-11198 (Milene, ASCAP/Acuff-Rose, BMI) BMI/ASCAP) 2
(Cookaway/Dejamus, ASCAP) ﬁ a 6 DIANE
—£d B
31 1 /11 | SUGAR DADDY—gelamy Brothers (R. Rogers), MCA 41201 ﬁ HE STOPPED LOVING HER
(D. Bellamy), Warner/Curb 49160 (Newkeys/Sugarplum/Sister john, BMI) TODAY-Geom Jones
(Famous/Bellamy Brothers, ASCAP) a 3 - ' 0 (B. Braddock, C. Putnum), Epic 9-50867 (Tree, BMI)
3 ) ﬁ P BY (If You're Only Passing
ﬁ 6 |10 A LESSON IN LEAVIN'—Dottie west
(R. Goodrum/B. Maher), United Artist 1339 Through)—Janie Fricke ﬁ iz cs“,!“i,)"g ME_;%’_ s
(Chappell/Sailmaker/Welbech/Blue Quill, ASCAP) (H. Hall), Columbia 1-11224 (Hallnote, BMI) EchipeFN"na?:' ASCAP) )
51{ 8 |10 WOMEN I'VE NEVER HAD—Hank Wiltiamss Jr. ﬂ 45| 5 DALLAS—Royd ¢
(H. Willams 1), Eekra/Curb 46533 (Bocephs, BM) (1. Immel, RCA 11516 Roliram, 61 ﬁ ?;IER’SDDMA)DCE OI; F?Ill?zlav(a’:n L )
. Robbins), Columbia 1- afiposa,
Al s | 7 | o story nouse- Pr| 46| 3| ONE DAY AT A TIME=ciy une
George Jones & Tammy Wynette (M. Wilkin, K. Kristofferson), United Artists 1342 ﬁ TELL OLE | AINT HERE-
(G. Tubb, D. Lindsey, T. Wynette), Epic. 9-50849 (Buckhorn, BMI) Moe Bandy & joe Stampley
(ATV/First Lady, BMI) & 4 s SHOTGUN RIDER (W. Kemp), Columbia 1-11244 (Tree, BMI)
ﬁ 9 |7 BENEATH STILL WATERS —Emmylou Harri e loeiSin
(D. Frazier), Warner Bros. 49164 (AC“(‘J""‘-RO‘S‘G, ;’M“Is) &b:s?lg'sjéms, Iaé;';‘ Hurt), Dvation 1141 ﬁ gsgl’e‘no)p(gpiglu%iﬁb(;gn;;gm"
: AR - gl ROAD TO LOVIN' ME (v | 45| 5|  DONT FALL IN LOVE WITH A Ay it THEE AR by TRE
AGAIN—Debby Boo
(B. Morrison, Dy Hult;WWamev/Curb 49176 R(R%a‘rnfnﬂ-:ﬁ:.lng,o:‘;"l;:zdm:r::t?l?r; FOR LOVE—Roy Clark )
{Southern Nights, ASCAP) (Appian/Almo/Quixotic, ASCAP) (W. Moss), MCA 41208 (Mimosa/Wormwood, BMI)
9| 4 |11 I'D LOVE TO LAY YOU DOWN-
b B! 8| 5| 1 CANT CHEAT=tay 6 vucsom r m TAKE ME IN YOUR ARMS AND HOLD
mina‘li‘," MCA 41174 (Music City, ASCAP) (L.G. Hudson), Mercury ?7’015 (L“arry G. Hudson, BMI) ME—jim Reeves & Deborah Allen
(C. Walker), RCA 11946 (Rightsong, BMI)
10 7 |10 SHRINER'S CONVENTION—Ray Stevens ﬁ 51 3 LOVIN' A LIVIN' DREAM—Ronnie McDowell
(R. Stevens), RCA 11911 (Ray Stevens, BMI) (B. Killen, R McDowell), Epic 9-50857 ﬁ 88| 2 YOU'RE IN LOVE WITH THE WRONG
oy |13 | 9 | THE cOwGIRL AND THE DANDY- 7 e ol il ) MAN-Wunte it
nda Lee 50 4 DOWN IN THE QUARTER-1 M. Earwood), GMC 109 (Music West of the Pecos,
(B. Goldsboro), MCA 41187 (House Of Gold, BMI) {S. Tachett), Elehtragﬁﬁ()() (Kidron/';.'i'::'I‘ey v?s'n'ﬁf’ﬁiin A
|6 | 5 | GONE T00 FAR=sose mabois m RODEO EYES—zsii L.
(€. Stevens, £. Rabbit, D. Malloy), Elektra 46613 ﬁ 52| 3|  SWEET SENSUOUS SENSATIONS— ﬁ (1. Belland) RCA 11953 (Atantic, BMI
(DebDaxe/BriarpalchnYEM)) I {8 Waleary, Warnesd b 45183 (Acuff-Rose, BMI) wl sl 3 FOR AS LONG AS YOU WANT ME
o ggﬁ'fnﬂ?ﬂz%& L 2 LUCKY ME—Anne Murray f‘r.‘gaﬁt':" A. Kent), Door Knob 80-121 (WIG)
(R Miller, B. Anderson), Elektra 46591 (Tree, BMI) (C. Blach, R. Bourke), Capitol 4848 (Chappell, ASCAP) (Chip ‘0’ Dale, ASCAP) |
ﬁ ‘ ﬁ 58| 4 IT'S HARD TO BE HUMBLE—wMac Davi
18 - gﬁkt':!‘l?mi?'::fn l;ol?elen Cornelius (M. Davis), Casablanca 2244 (Songpaint:s, st') ﬁ (E:A&Enﬂ!(l.nleg_gi:hooy{h:ﬁ;"Jeremiah 1005 (Lady
(K. Feming, D.W. Morgan), RCA 11927 (PiGem, BM) | g | 35| 7 PREGNANT AGAIN=Lortts Lynn Jane, BMi) '
15 [ 15 [ 11 | COULDNT DO NOTHIN' RIGHT- e e 82| 86 | 2 | THE READING OF THE WILL—limmy Tucker
Rosanne . ' (D. Hall, G. Lumphin), NSD 40 (Hithit, BMI)
(K Brooks, G. Nunn), Columbia 1-11188 (Nunn, BMI) ﬁ 59| 2 | CAN'T REMEMBER=Steohanie Winsion
ﬁ 19 | 6 | LETS GET IT WHILE THE GETTIN'S (5. Winslow), Warner/Curb 49201 (Yatahey. BMI) ﬁ THE LITTLE FAMILY SOLDIER=Red Sovine
GOOD — Eddy Amoid ) (T. Hill), Gusto 9028 (Power Piay/Attago, BMI)
O Dot oo oo (B[ 00| 3 B e AT, THENL R 1 84 87 | 2 | PLEASE TALK TO MY HEART—freaty Foncer
17 {17 [11 | MY HOME'S IN ALABAMA—ubans e T T, 0 Foure, | wath), Sttt 508
sl ). WO foce (450 (Blendingwell, ASCAP)/(Blendingwel, ASCAP) (CBS), (Glad, BMI)
ﬁ - 85| 8 | 2 SAY A LONG GOODBYE—Mary K. il
W21 | 5 | THE WAY | AM—wern Hoggare SLl = | e R (EUDOY RGILV TR ohnson, Shatoon), nergi 315
(S. Throckmorton), MCA 41200 (Cross Keys, ASCAP) 6. Cums) Elekira 46616 (Skol, BMI) (Duchess, BMI/Welbeck, ASCAP)
iz | e e Pr| 62| 2| LOVEIS A WARM COWBOY=sucxowers | 85| 90 | 2 [ STAY UNTL THE RAIN
(Bobby Fischer ASCAP/Tuff, BMI) (B. Dwens), Warner Bros. 49200 (Tree, BMI) ?wmcps_'(gh{) Carﬂm'zz ) e
. Carson, B. Owens, eno), Frontline 705 (IRS)
Ar| 26| 8 | STANDING TALL=site 1o Spears Pr| 63| 2| New voRK WINE AND TENNESSEE (Sereen Gems/Colgem Inh, BMD
L. Butler, B. Peters), United Artists 1336 .
hioomecsen petrs. e 11 %Imﬁﬁeﬂ?RgAsT§;;7 (Maplenill/Vogue, BMI) ﬁ {Rk'g 'k‘f GTO YOUR HEART— e Reeres ]
) , G. Dobbins, R. Klang), Koala 584
Ar| 28| ¢ | STARTIN OVER AGAIN=soy pure . ChappellRightsong, ASCAP/B
T e b YA oyr o ﬁ 64| 2 LOVE, LOOK AT US NOW—lohnny Rodriguez (Chappell/Rightsong /BMI)
. (M. Newbury), Epic 9-50859 (Acuff-Rose, BMI)
Barborne, BMI/Sweet Summer Night, ASCAP) ﬁ DO YOU WANNA SPEND THE NIGHT-
ﬂ 27 6 TAKING SOMEBODY WITH ME WHEN | 56| 14| 13 (I'll Even Love You) BETTER THAN | DID Mitch Goodson )
FALL=Larry Gatlin | THEN—The Statler Brothers (E. Raven), Partridge Records 011 (Milene, ASCAP)
a1 i D. Reid, H. Reid), 57012
Al . & :a;:ré).l(;‘olumhna 111219 (Larry Gatlin, BMI) gkme::;nﬂ(:ow:o:, 'a‘p;ﬁ"ry 83| 89 2 st'P".‘N',?HTRBLUESTS,‘;""' “’;‘;5’1",;’"‘”‘
—K Dal . Throckmorton, R. Van Hoy), Mercury
(ate P, Keé:;;,y(:a;i:ol “n 57| 57| 5| WHILE THE CHOIR SANG THE HYMN (Cross Keys, ASCAP/Tree, BMI)
House Of Gold, BMI) (I Thought Of Her)—johnny Russell ﬁ m ,
8. Harder, LJ. Dillon), M 57016 THAT'S THE CHANCE WE'LL HAVE TO
24 24 8 PSE'EFECT JS&A')(GME&S‘-”@" Wesley Ryles Engaéog? ASCAP/Cont Miners. BMI) TAKE—Jerry MicBee
EB'obl‘)Jy’ (C;:J'Ids.bolroarAéClP) (J. McBee), Dimension 1004 (Diversified) (Millstone,
Y I O B ol 6| 2 SHOOTH SALN~15 s ASCHP)
=D Davis & Willie Nelson . Throckmorton, C. Putman), Warner/Curb 49214
(Nelson, Busgivh, B:zglyand)ﬁm 11893 (Tree, BMI) " 91| 91 4 n‘UgTIN' PK"'!DCOE LOVlEG;;on s?a-
Glad, BMI ‘ " Shaw), Pacific Ch Do-Tell
oo’ - 59| 12| 14 |  WHY DONT YOU SPEND (Pacic Chationger, bty o 17 (00T
Py |IESIZHD| MY HEART/SILENT NIGHT (After The THE. NIGHT—Roone Mitap
Egglth)—io;miﬂe crih'%z T A7) (B. McDill), RCA 11909 (Hall-Clement, BMI) 92| 55 [ 14 Mg H%ROES HAVE ALWAYS BEEN
- Schweers), ess, COWBOYS—willie Netson
60| 42| 7 RAMBLER GAMBLER—Linda Ronstadt ia 1-
2711 B9 8 Ié(())':c HAIRED (:OuzTBR;Yd (Public Domain), Asylum e N (S. Vaughan), Columbia 1-11186 (Jack & Bill, BMI)
=The Charlie Daniels Ban 93) 5 | 9 GIFT FROM MISSOURI—Jim Weatherly
C. Daniels), Epic 9-50845 61| 43 6 ALK ON BY- ;
ﬁK,mZ"éi?,’am‘;'éaDa,a, BMI) (Vf( Hayes), wg!er g'r’:s'f“g‘l's‘; (Lowery, BMI) (2. Weatherly), Elektra 46592 (Keca, BMI)
ﬁ 11 6 YOU LAY A WHOLE LOT OF LOVE ON 62| 30| 1 ONE OF A KIND—Moe Bandy 94| 69 | 13 LYING TIME AGAIN—wmel Titiis
ME=Con Hunl ; B, Fi - 2 L1118 (C. Walher), Eletra 46583 (Sawgrass, BMI)
(F. Borde':s, Illin Eyeath). Warner Bros. 49187 8’012;r(:(ce‘\yl:/o:::ey"“'lsxg;?P)Columhna Iiuse ! .
i (Tree/Stickbuddy, BMI) 95 | 65 9 I(.K()'g‘ELY" ';OTELTDEOH "é"éo b
63| 53| 11 TENNESSEE WALTZ—-Lacy J. Datt . Stegall, S. Harris), Epic 9-5084
ﬁ 32 5 (AMFTEeRnd:irv(i)su?SC:m]::)SIE‘;:ISYSOBN z:w :ing, ':3 Stewart), Colunﬁ)ia l-Tl'l,gO (Blackwood/ Vector, BMY)
] , ). 3 g cuff-Rose, BMI)
(Baray/Tree, BMI) 9 | 67 | 6 MAKES ME WONDER IF | EVER SAID
ﬁ ' ﬁ 74| 3 WAKE ME UP—Louise Mandrell ) GOODBYE—Kin v
B 3 ggﬁégflﬂ:{g WERING. GHEATIN (C. Putnam, M. Kosse(:‘)j.ugnic‘g-goe“ﬁ (M. Newberry), |"»|i sﬁszsy(CMS) (Acuff-Rose, BMI)
(K. Robbins), Warner Bros. 49191 (Pi-Gem, BMI) (T2 B/ Cros3) ey ASCAR) ol 72|15 | AINT LIVING LONG LIKE
ﬁ MU 7 | DON'T WANT TO LOSE—Leon Everett 65 | 25 9 YI:'I:P'L‘%RY YIP-ARITI Ali;vn I 8 THIS—Waylon Jennings
(R. Murrah, T. Lewis), Orlando 106 (PMS) R e Tomer ba (R Crowell), RCA 11898 (Visa, ASCAP)
(Blackwood/Magic Castle, BM1) 8 3 . , \
- i 66 66| 4 | A MILLION OLD GOODBYES—Freddy el 8 75 WHEN SHE FALLS—Babby Hood
ﬁ | 3 ?392gmg,LEcE?leso5,u(5aiu-cM|anenmn:‘|i)Imm (5. Gibh, B. Russel, B, Cason). o e (. Foster, B. Rice), Chute 0010 (lack & Bill, ASCA)
g % 4 I JUST HAD YOU ON (Angel Wing/Pix-Russ/Buzz Cason, ASCAP) 99 o ) CHEATER FEVER=Lym -
MY MIND= Billy “Crash” Craddock ﬁ 76 3 DONT LOOK BACK—oickey Lee (L. Morris, R. Hellard), Wartrace 613 (WIG)
. : . {B. McOill), Mercury Hall-Clement BMI) oustic/Lawday,
(5. Richards), Capitol 4838 (Ensign, BM) Mcill 57017 ( B (Acoustic/Lawday, BMI)
¥r| 38| 4| UKE STRANGERS-cui owies 68| 54| 14 | MEN=Chary wccuin 100 | 97 [ 10 | BIG MAN'S CAFE— ok nabe

(N. Noble, L. Douglas), Churchill 7755
(Zoobe/Maryon, ASCAP)
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NEW MANAGER & AGENT

Bobby Bare’s Career Expansion

NASHVILLE—Bobby Bare is un-
dergoing several major career
changes. While his music remains
unaffected, he has aligned himself
with a new management firm and a
new booking agency. His label
change came two years ago when he
left RCA after nearly 19 years to go
to Columbia Records.

Bare recently signed a manage-
ment pact with Nashville’s Sound
Seventy Corp. and a booking agree-
ment with Top Billing, Inc, also of
Nashville, keeping all of his business
dealings centrally located. Previ-
ously, Bare was managed by San
Francisco’s Bill Graham and
booked by the Wiham Morris
Agency.

All three forces: Columbia, Sound
Seventy and Top Billing combined
its efforts to support Bare’s second
Columbia album, “Down And
Dirty.” The results included a hit
single, “Numbers,” a major market
“Down And Dirty Tour,” and a
recently completed European tour.

The new album was recorded in
Nashville last October during Coun-
try Music week. Columbia threw a
party in the studio with the result
being a “semi-live” album. As Bare
explains, “we cut the basic tracks so
that we could control the sound,
then we brought everybody into the
studio and had a real good time.”

Bare has a knack for finding just
the right recordable song. On the
new album, he selected an over-

WESTERN REGION
INDEPENDENT
RECORD PROMOTION

s \

Uncle Fred

Fred Benson Promotion
P.O. Box 14856
Long Beach, CA 90803
(213) 463-9311
(213) 433-5735

By MIKE HYLAND

looked Kris Kristofferson song,
“Good For Nothin® Blues;” Townes
Van Zandt’s evocative “Tecumsah
Valley,” as well as several gems from
the pens of Shel Silverstein and Bob
McDill.

Bare is pleased with his two year,
two album association with Colum-
bia. “They’ve done everything they
said they’d do, and more,” states
Bare. “I felt like I had a communi-
cation problem with RCA, but at
Columbia there seems to be more
rapport.”

Regarding his management deal,
Bare says that he was talking several
years ago to Joe Sullivan at Sound
Seventy and to Graham, and de-
cided to go with the Graham organi-
zation. “l think we accomplished
what we set out to do.” says Bare,
“but with all the distance between
us, it was a little unhandy.

“With Sullivan,” Bare continues,
“we’re in the same time zone and the
same town. Communication is no
longer a problem for me. I feel reat
comfortable in this new situation.”

Bare began his recording career in
the late *50s, scoring with a pop hit
“All American Boy” on the Frater-
nity label. The record was a hit while
Bare was in the service, and upon his
release from duty, he was quickly
signed by Chet Atkins to RCA Rec-
ords. His first single for the label was
“Shame On Me.” followed by his
classic version of “Detroit City.”
“Four ‘Strong Winds,” and “500
Miles From Home.”

Before moving to Nashville in the
early ’60s, Bare roomed briefly with
Willie Nelson in Hollywood, made
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EXCLUSIVELY ON
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one movie for Warner Bros., and.
was offered, and turned down, a
television series.

With his association with Sound
Seventy. will Bare be touring with
the Charlie Daniels Band some-
where down the road? “I don’t
know.” explains Bare. “we haven’t
really talked about that. I like his
(Daniels) crowd, and I like what he
does. But you never can tell-what
works well for one person doesn’t
mean it will work well for another.”

Bare just completed a two week
tour of the Mervyn Conn European
country music festivals, his second
European trek in less than six
months. Bare worked 21 dates last
fall for Conn and taped his own
BBC-TV special which was aired
just prior to Christmas.

Before embarking on his U.S. tour
earlier in the year, Bare made a guest
appearance on Johnny Cash’s “Sil-
ver Anniversary” show for CBS-TV,
and plans to squeeze in many of the
syndicated country music shows to
support his album.

SOLDOUT GIG-—-Word artist Evie

performs before a soldout audience

of more than 11,400 at a recent

Portland, Ore., concert. The only

artist on the bill, Evie's concert was

the largest West Coast gospel show
for a solo artist.

Chart
Fax

By GERRY WOOD

“Honky Tonk Blues" hits the No. 1 spot for
Chariey Pride in the Billboard Hot Country Sin-
gles chart, with Crystal Gayle coming in with a
starred 2.

Top 10 prime movers inciude Dottie West,
George Jones & Tammy Wynette, Emmylou Har-
ris and Debby Boone.

Anne Murray's “Lucky Me” jumps from 78 to
47, making the most dramatic move of the week.
Next big mover is T.G. Sheppard “Smooth
Sailin” right into the 58 spot.

Dolly Parton makes a nice jump with
“Startin' Over Again” to starred 21, not to be
outdone by Kenny Rogers with Kim Carnes who
also moves seven spots.

Eddie Rabbitt and the duo Jim Ed Brown &
Helen Cornelius stepped up four places while
Merle Haggard and Jeanne Pruett moved up
three.

“Silent Night (After The Fight)” by Ronnie
Milsap made a whirlwind entry to the Billboard
Hot Country Singles chart at a starred 27, the
highest entry in a number of weeks. Bilt Ander-
son enters at a starred 70.

Looking as if he's set in with concrete on the
Hot Country LP chart is “Kenny" by Kenny Rog-
ers. Other prime LP movers are Charley Pride,
“The Electric Horseman” soundtrack, Kenny
Rogers “The Gambler,” Ray Stevens, “Witlie Nei-
son Sings Kristofferson,” Conway Twitty, and
the soundtrack “Coal Miner's Daughter.”

Jerry Lee Lewis leaps from 46 to 32, making
that the biggest jump on this week’s chart, fol-
lowed closely by Ronnie Milsap with “Milsap
Magic.”

Key new LP additions are Debby Boone with
“Love Has No Reason” entering at starred 27.

www.americanradiohistorv.com
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# Star Performer—LPs registering proportionate upward progress this week.

6 | THERE'S A LITTLE BIT OF HANK IN ME—Charley Pride, Rca anL1-3548

22 | WHAT GOES AROUND COMES AROUND—Waylon Jennings, Rca aHL1-3493

WILLIE NELSON SINGS KRISTOFFERSON—Willie Nelson, columbia IC 36158

WHISKEY BENT AND HELL BOUND—Hank Williams Jr., EiektrasCurb 6237

EV§RZYBODY'S GOT A FAMILY—MEET MINE-Johnny Paycheck, Epic
JE 36200

JUST GOOD OL' BOYS—Moe Bandy & Joe Stampley, Cotumbia JC 36202

2 | % iz
= |3 8| TITLE—Artist, Labe & Number (Distributing Label)
ﬁ 1 | 29 | KENNY—Kenny Rogers, united Artists LWAK-979
2 2 | 50 | GREATEST RITS—Waylon Jennings, Rca AHL1-3378
7| s
ﬁ 5 | 13 | THE ELECTRIC HORSEMAN—Soundtrack,. columbia IS 36327
ﬁ 6 [ 70 | THE GAMBLER—Kenny Rogers, United Artists UA-LA 934-H
&1 3
ﬁ 10 6 | SHRINER'S CONVENTION—Ray Stevens, rca anL1-3574
ﬁ 3|2
{ 8| 8| 7 [ YOU CAN GET CRAZY-Beilamy Brothers, wamer/Curb BSk 3408
ﬁ 16 | 6 | HEART & SOUL—Conway Twitty, mca 3210
| 11| 6 | TGETHER-The 0ak Ridge Boys, won 320
Pr| 17| 3| COML MINER'S DAUGHTER—Soundtrack, uch 5107
Bl 41 LI:’EMSESSRL ESFO;‘HE STATLER BROTHERS RIDES AGAIN VOL. |1,
14| 14 [ g&NAurl.%\;IS & WILLIE NELSON WITH THE NASHVILLE BRASS,
15] 71 9 [ A COUNTRY COLLECTION—Anne Murray, Capitol ST 12039
16 | 15 |116 | TEN YEARS OF GOLD—Kenny Rogers, united Arists UALA 835:H
17 | 18 [101 | STARDUST-Willie Nelson, Colmbia JC 35305
18| 20| 22
19 ( 12 | 28 | MISS THE MISSISSIPPI—Crystal Gayle, Columbia )¢ 36203
20| 21 | 22 | CLASSIC CRYSTAL—Crystal Gayle, united Artists L00-982
21| 23 | 7 | CRYING-—Stephanie Winslow, warner/Curb BSK 3406
22118 | 27 &m:gq&wsgm-uny Gatlin And The Gatlin Brothers Band,
23| 22 | 53 | THE OAK RIDGE BOYS HAVE ARRIVED, mca av-1135
24| 25 | 41 | FAMILY TRADITION—Hank Williams Jr., ElektrasCurb 66194
25 27 | 3| LACY ). DALTON, colmbia NIC 36322
ﬁ 37 | 2| MILSAP MAGIC—Ronnie Milsap, RcA AHL 1-3563
27 ( 26 | 24 | PLL ALWAYS LOVE YOU—Anne Murray, capitol 50012112
28| 30 | 4| AUTOGRAPH-John Denver, Rca AQL 1-3449
29 32| 3| LORETTA-Loretta Lynn, mca 3217
30| 28| 5| SPECIAL DELIVERY—Dottie West, united Artists 1.1000
31| 29 | 49 | BLUE KENTUCKY GIRL—Emmylou Harris, wamer Bros. BSK-3318
ﬁ 46 2 | WHEN TWO WORLDS COLLIDE-Jerry Lee Lewis, Eiektra 6€-254
33( 24 | 12°| ENCORE!-Jeanne Pruett, isc 1001
34| 34 49 | THE BEST OF DON WILLIAMS, VOL 11-Don Williams, mca 309
35| 35| 22 | PORTRAIT-Don Williams, mca 3192
36| 31| 36 | 3/4 LONELY-T.G. Sheppard, warner/Curb BSK 3353
Yy [T LOVE HAS NO REASON-Debby Boone, warme/cus sk 3ts
38| 33 9 | | WISH | WAS EIGHTEEN AGAIN—George Burns, Mercury SRM 1-5025
39| 36 | 22 | THE BEST OF EDDIE RABBITT, fektra 6E-235
ﬁ THE BEST OF THE STATLER BROTHERS, Mercury SRM1-1037
41 38 | 47 | MILLION MILE REFLECTIONS—Charlie Daniels Band, Epic J-35751
42| 43 2 | DOWN & DIRTY—Bobby Bare, Coumbia IC 36323
43| 40 | 71 | WILLIE AND FAMILY LIVE—Wiltie Nelson, Coumbia KC 2-35642
0 o
45| 45 | 46 | LOVELINE-Eddie Rabbitt, Erextra 6181
46| 39 | 10 | M-M-MEL LIVE—Met Tillis, mca 3208
47 41| 12 | OL T'S IN TOWN—Tom T. Hall, rca anL1-3495
48| 44 | 33 | A RUSTY OLD HALO—Hoyt Axton, Jeremiah JH5000
9 7|27
50| 49| 3| ONE OF A KIND—Moe Bandy, Columbia JC 36228

Wynette’'s ‘Man’ Becoming Movie

NASHVILLE—Film producer
Jon Peters plans to turn Tammy Wy-

nette’s best selling bio. “Stand By

Your Man,” into a three-hour tele-
vision movie for CBS-TV. The

movie will be filmed on location in
Nashville and other cities. Follow-
ing its airing on tv. the film will be a
theatrical release in other parts of
the world.
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ROY CLARK

THE NEW ALBUM

07y MUNEE
Y '3

PRODUCED BY LARRY BUTLER

CHANGANG OF LOVE  THEN 'L BE OVER YOI SORIOVESOWN SAKE  JUSTVEHEN INEEDED A LOVE SONG  WHAT WORAD 1 DO WATHOUT MY MUSIC
# THERE WERE ONLY TWAL FORLOVE  L/ING IN MY ARMS  WARY ANN  WHY DONT WE GOSOMEWHERE ANDIOVE  NO THEY WAL MEVER TAKE HER LOVE AWAY FIOM ME

ereIrY

“CHAIN GANG OF LOVE’'..

AND THE NEW SINGLE

“IF THERE WERE ONLY TIME
FOR LOVE"...

FEATURING THE HIT SINGLE {

.MCA R=CORDS
©1980 MCA R:zcords, Inc.
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Joel Whitburns
Record Research
Books &
Supplements

The
Definitive
History

of
Billboard’s

Charts!

The Only Complete, Artist-
by-Artist Listings of Every
Record to Ever Hit
Billboard’s Hot 100, Top
LPs, Hot Country, Hot Soul
& Adult Contemporary
Charts!

Each book covers every-
thing you need to know
about any record to ever
make the charts, including
highest position reached;
total weeks on charts; label
and record number; plus a
complete title cross-refer-
ence section and much more!

Joel Whitburn’s

Pop Annual

A Complete, Year-by-Year
Listing of Every Artist &
Single to Hit Any of
Billboard's Pop Charts from
January 55 Through
December 77!

Record Research Inc.
P.0. Box 200
Menomonee Falls, Wl 53051

Mail your check or money order for full
amount in U.S. dollars to:

Record Research inc., P.0. Box 200
Menomonee Falls, Wi 53051

BOOKS
O Top Pop '55-'78 (Hardcover). .. .. $60
O Top Pop 55-'78............... $50
O Top Pop '40-'55............... $20
O Pop Annual '55-'77 (Hardcover) .. $50
O Pop Annual '55-'77 .. .......... $40
O Top LPs45-72............... $30
O Top Country "48-'71 ........... $25
0O Top Soul 49-"71.............. $25
O Top Easy Listening ‘61-74...... $25
SUPPLEMENTS .............. $10 each
‘78 °77 ‘76 °75 ‘74 '73'72-'73
Pop* O
Tptps O OOOOO
TopCountry O O O OO O
TopSawl O OOO0O (]
Top Easy
tstening OO OO

*Supplement to both Pop Annual and
Top Pop Records

U.S. orders add $1.25 for postage and
handling. Overseas orders add $5.00 per book;
$1.00 per supplement. Canadlan orders add
15% to total (unless pald In U.S. dollars}.

Name
Address
City
State Zip

Rock’'n'Rolling

Frontier Exec Sees
New Wave Winning

By ROMAN KOZAK

NEW YORK—“We have won the
war, though there are still a few bat-
tles left to fight.”

So says Ian Copeland, president
of Frontier Booking Agency and the
war he is talking about is the one
now being waged by those now
working to make new wave rock mu-
sic financially and culturally viable
within the U S.

Copeland’s two brothers are Miles
Copeland, manager of the Police
and president of the International
Record Syndicate group. distributed
by A&M, and Stewart Copeland,
drummer for the Police. lan Cope-
land himself books the Potice and
some 30 other new wave acts includ-
ing John Cale. Eddie & the Hot
Rods, Iggy Pop, Penetration. Pere
Ubu. Siouxsie and the Banshees. the
Specials, Ultravox and XTC.

While some mainstream booking
agents and promoters are still uncer-
tain about the possibilities of new
wave (Billboard, April 5, 1980),
Copeland finds the scene exploding,
Where only a year ago there were a
handful of “punk” clubs found only
in major cities. now virtually every
city of note has clubs and discos
where new wave is the norm, he says.

And they are not all little dives.
Now the trend is toward 1.500 ca-
pacity dancehalls where patrons can
dance between and after live per-
formances, which are played to a
standup audience.

It is a circuit that Copeland as
much as anyone developed cheaply
in the last two years simply by buy-
ing a van, filling it with equipment
and cots, and sending first the Police
and then other bands out on the
road to play whatever clubs would
have them.

“The record companies are realiz-
ing that there are other and better

ways now of breaking acts than sim-
ply throwing an act onto somebody
else’s tour. You can also make
money by headlining a club, and
your expenses are less,” says Cope-
land.

*999, for instance, has done two
sellout club tours and now is doing
halls, some small and some bigger.
selling out the Santa Monica Civic
Center, for example.”

Copeland points out that the
bands themselves are not rushing
out to play the larger halls and areas,
but preferring to stay within the ex-
panding club circuit. He points to
Philadelphia, where previously only
the small Hot Club was available for
new wave acts, but now the 2.000-
plus capacity Emerald City has
opened up. New wave has saved the
faltering disco from the auction
block (Billboard, April 5, 1980).

Emerald City is also the example
of another trend. Where such estab-
lished promoters as Ron Delsener.
Bill Graham or Larry Magid in
Philadelphia once considered new
wave inconsequential, for whatever
reason, now they are all regularly
putting on new wave shows.

Meanwhile, young promoters and
entrepreneurs who got into new
wave on the ground floor are still in
the business. sometimes in coopera-
tion and sometimes in competition
with the older music men.

Copeland also points out that the
new wave venues are not new at all.
Some, like Emerald City. are discos,
some, like Myron’s Ballroom in Los
Angeles have been around since the
turn of the century, playing various
forms of dance music through the
years, and some, like Irving Plaza in
New York are clubs for old Polish
war vets.

General News

NAME TO BE CHOSEN

New Geffen Label
Ties With Warner |
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While staff and artist roster will be
announced in the near future, Gef-
fen says his label will include “estab-
lished artists,” some of whom he’s
been associated with in the past, al-
though the label’s foundation will be
based on uncovering new artists.

Geffen draws parallels between
the new label and Asylum Records,
which he founded in 1971 when it
was then distributed by Atlantic, in
that it will be structured similarly.

“Asylum was a major influence on
the *70s,” he comments. “This com-
pany will be to the '80s what Asylum
was to the *70s.

“I won’t sign acts that I wouldn’t
be proud to have my name associ-
ated with,” says Geffen, who was re-
sponsible for elevating Linda Ron-
stadt, Jackson Browne, Joni
Mitchell, Laura Nyro, the Eagles,
Crosby, Stills & Nash and others to
star status.

“The label will reflect a point of
view and a vision. Asylum was about
me and reflected a way of doing
business. No one will be signed that
I don’t feel strongly about. It’s not
just a matter of will the records sell.
People are dying for a small quality
company.”

Geffen states he’s toyed with the
idea of a label for years but waited
until the timing was exactly right.
“It’s a new decade with new music. It
doesn’t seem as if there’s much com-
petition. I was confident 10 years
ago and 'm much better now.

“The problem with the business is
not counterfeiting, which is illegal,
or home taping which is a fact of life
and going on for years. What's
wrong with the business is incompe-
tence, a lack of commitment and in-
sensitivity.

“I love dealing with an artist’s ca-
reer, his manager, attorney and

WILLIE NILE-Arista, AB4260.
Produced by Roy Hales.

Arista’s entry into the ranks of
post-Dylan singer/songwriters with
a hint of the Byrds, Bruce Spring-
steen and Tom Petty is more than
that. He’s a force unto himself. a tal-
ent to be reckoned with. His stinging
rhythm guitar accompaniment is
nearly enough to command an au-
dience. His lyrical strength. wit and
sense of what makes a pop tune are
enough to insure his continued pres-
ence on the scene.

“Vagabond Moon” opens this LP,
and it’s an identifiable classic. The
lyrics are teeming with allegorical
references that go beyond the imme-
diate meaning of the song, and the
music carries the stamp of familiar-
ity that marks every successful pop
tune. Heavy matter wed to commer-
cial rhythms is always a neat trick.
Not everyone can carry it off with
Nile’s style.

“Dear Lord” follows with a 2:52
plea for cash aimed at the most su-
preme arbiter, with the stipulation
that the 100+ be delivered in “10s
and 20s.” “If’s All Over” possesses
the same rhythmic feel that marks
the first cut.

Again, the message suggests the
song is more important than the
parochial romance it deals with.
“Across The River” slows things
down a bit, but the same serious
themes prevail against the pop back-
ing. The song is again supported by

Closeup

a reference to the personal that tran-
scends the universal theme, another
requisite for pop success.

“She’s So Cold” and “I'm Not
Waiting™ are crafted in the same
mold but they lack the lyrical spark
that sets the other songs apart. Nile
has a tendency to speed things up
because he has a clever way with
melody. But when measured against
his other songs, these efforts become
commonplace.

“That’s The Reason” is another
uptempo tune that is firmly
grounded in basic rock rhythms,
particularly the Buddy Holly style
that depends on slapping guitars for
its effect. It’s a short tune (2:30),
ideally suited to radio, but it doesn’t
match “They’ll Build A Statue Of
You.” a song that carries the bite
that ultimately takes Nile out of the
minor leagues.

“They’ll Build A Statue Of You™
is immensely listenable. It’s suited to
jukeboxes as well as AOR program-
ming and it’s fun. “Old Men Sleep-
ing On The Bowery” is crafted the
same way. There’s a lot to listen to,
and the guitar parts make it memo-
rable, providing it with a distinctive
quality. It could be richer; in fact it
could be produced a lot better. It
shouldn’t be delivered so fast, for
one thing. It deserves a more meas-
ured approach. Despite this, it still
works.

“Behind The Cathedral” is an-
other one of Nile’s allegories. It
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builds gradually from its acoustical
base while Nile spins the narrative in
his distinctive voice. He builds and
builds without adding an instrument
and suddenly, the song is over.

All around, this is a brilliant de-
but, one that signals the entry of a
major talent onto the pop-scene.

RICHARD M. NUSSER

being able to assist with the whole
process,” he says. “The label will be
a safe place.”

Geffen’s label will be headquar-
tered in Beverly Hills and officially
underway in about a month. No
timetable for releases is planned al-
though Geffen points out that it took
a full year before Asylum released
its first album.

Geffen will serve as chairman of
the board with a president, vice pres-
ident and other executives to be
named later.

Geffen has had a close relation-
ship with Warner Bros. executives
for nearly 12 years and it is his belief
that Warner’s is the best in terms of
support functions and sensitivity
towards its artists. Geffen’s label will
maintain a promotion team that will
work in tandem with Warner Bros.

Geffen has total control of the la-
bel, with “unlimited funding.” He
will be responsible for all signings
but will maintain an a&r staff.

He says his goal is to create a com-
pany responsive to the needs of crea-
tive people without being hassled
and pushed for product.

Viewed as a maverick by others,
Geffen states that if he followed
“rules” Asylum never would have
made it.

Geffen got started in the business
in 1964 when he worked in the Wil-
liam Morris mailroom. He became
vice president at the Ashley-Famous
Agency in 1968 and later became ex-
ecutive vice president of Creative
Management Associates. now ICM.

Before founding Asylum Records
in 1971, he was an artist manager,
guiding the careers of Joni Mitchell,
Laura Nyro, Jackson Browne,
America, Poco, Eagles, Crosby, Stills
& Nash and Neil Young.

In 1973 when Asylum and Elektra
Records merged, Geffen assumed
the title of chairman of the board.
Within the first six months of the
merger, E/A had the top three al-
bums with Bob Dylan, Joni Mitchell
and Carly Simon.

Geffen left E/A in 1976 to become
vice chairman of the board at
Warner Bros. Pictures involved in
films such as “Oh God” and “The
Late Show.” Geffen describes his
stay there as “unsatisfying.”

During the last year, Geffen has
been special consultant to Warner
Communications, advising on distri-
bution, general policy and other as-
pects of the business.
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ew product will continue to flow through classical conduits in generous quantity and
stimulating variety despite some belt tightening by record companies seeking to
prop up profit postures by across-the-board economies. Retrenchment will be noted
in some cases, but not to the point where retailers will suffer.

Digital recordings are slated to figure significantly higher in release schedules, adding a growing di-
mension of excitement to mainstream marketing. And more American orchestras will be presented on
disk.

Recent and still developing reorganizational moves by the classical divisions of certain labels will be
watched closely to see how traditional profiles may be affected.

Surely the most significant recent organizational development has been the absorption of the Lon-
don family of labels within the PolyGram sphere, now a veritable conglomerate of classical riches all
under a single umbrella management.

This group alone, with its labels committed to release schedules at accustomed levels, according to
Guenter Hensler, president of PolyGram Classics, will be issuing new product at the rate of 400 or more
classical LPs a year, or more than all. other majors combined.

From Deutsche Grammophon we can expect between 80 and 100 new disks during the year, with
another 30 on the mid-price Privilege label, says DG's Jim Frey. Philips chieftain Scott Mampe predicts
a normal release of some 70 top-line titles, plus another 30 on Festivo, Philips’ mid-price line.

Richard Rollefson, in charge of the London group now under PolyGram’s aegis, is gearing for any-
where from 150 to 200 releases ann<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>