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AM Stereo:

rosssssssssssss ASCAP AND BMI WIN IN COURT

CBS Confronts Licensing Claims

By IS HOROWITZ

»  NEW YORK-—Retroactive claims total-
ing many millions of dollars are expected
to be pressed against CBS Inc. by the major
performing rights organizations following
the unanimous decision by the U.S. Court
of Appeals here that blanket music licens-
¢ ing of network television does not violate

anti-trust laws.

The ruling by the court April 3 caps more
than 10 years of litigation between CBS on

one hand. and the American Society of
Composers, Authors & Publishers and
Broadcast Music Inc. on the other, which
saw the case carried all the way to the Su-
preme Court.

While CBS is considering a further ap-
peal, its options are considered few in view
of the court’s unambiguous rejection of the
network’s position. CBS, however. can ask

(Continued on page 19)

U.K. WEA Slices

Catalog Prices

By PETER JONES

LONDON-—In a move to stimulate a slug-
gish market and to blunt competition from
parallel imports. WEA in the U.K. is cutting
suggested retail prices on all catalog albums
and tapes by about 20%.

The cuts. amounting to an equivalent of one
pound sterling ($2.20) on recommended retail
price. will also figure on new product three
months after release. In the case of double al-

bums and tapes the price reduction comes to
1.5 pounds.

This is part of “a new WEA pricingstructure
geared to today’s market conditions.” which in
turn represents a corporate effort by the major
to fight the imports battle by offering dealers
cheaper home-made product.

Singles are up by roughly 10 cents a copy,

(Continued on page 80)

Technology,
Regulations
Facing NAB

By DOUG HALL

LAS VEGAS—1ts generally easy to spot the
more than 6,500 radio broadcasters among the
more than 20,000 attending the National Assn.
of Broadcasters convention at the Convention
Center here this week. They are the ones who
look the most worried.

While cveryone is concerned about the
economy in general, radio people are particu-
larly worried about the government relations
and regulations.

It was only a month ago that representatives
of the U.S. government were in Buenos Aires
trying to ram through new international regu-
lations that would add a host of additienal sta-
tions to the AM band by crowding stations
closer together.

The shift from 10 khz to 9 khz spacing didn’t
go through, largely, some say, due to direct
lobbying on the part of the NAB with other
nations attending the District 11 meeting of the

(Continued on page 3¥)

Salvation Of Industry?

Magnavox
Wins FCC
System OK

By JEAN CALLAHAN

WASHINGTON — Magnavox may soon be
marketing AM stereo receivers, leaving its
competitors out in the cold if the Federal Com-
munications Commission has anything to do
with it.

Noting that AM stereo will “encourage
more music formats on AM radio and even the
competition with FM.” FCC chairman
Charles Ferris instructed his Broadcast Bureau
staff Wednesday (9) to rewrite its proposal on
AM stereo justifying Magnavox as the chosen
system. In an open Commission meeting, Fer-
ris’ motion passed over the objection of Com-
missioners Tyrone Brown and Anne Jones
who argued that the marketplace. not a gov-
ernment agency. should make this kind of eco-
nomic and engineering decision.

This rewriting will take atleasta month. The
new Broadcast Bureau proposal. in line with
the majority wishes of the Commission. will

(Continued on page 40)

Stars a ‘Bonus’ For IMIC

WASHINGTON-The broad spectrum of music from Wayne Newton's
MOR/pop offerings to Barbara Mandrell’s country delights will be high-
lighted at this year’s International Music Industry Conference at the Hyatt Re-
gency here April 23-26.

Newton will present his Las Vegas show at Constitutional Hall April 24 ina
specidl T.J. Martell Jr. Leukemia Foundation concert.

Mandrell will treat registrants to her special brand of country music when
she tops off IMIC’s opening night festivities April 23. Her performance follows
a welcoming cocktail reception.

An impressive array of social activities is planned. including a “spouse tour”
April 25.9 am.-4 p.m. (Continued on page 86)

LP Pressing Prices Rise

By JOHN SIPPEL

LOS ANGELES—An carlier predicted 2'2-cent price boost of polyvinyl
chloride is a major factor in elevating LP manufacturing prices from 50 to 56
cents cach. dependent on the quantity ordered.

Major industry PVC suppliers hke Keysor-Century. Tenneco. Borden and
Lenahan announced increases ranging from 2% to 5 cents per pound last week.
Lenahan announced the nickel hike but told suppliers it would be competitive.

The above-a-half-dollar LP price matches for the first time the introductory
stereo LP manutacturing price of the mid-"50s. according to John Wagner, vice
president of manufacturing at Allied Pressing here. Cal Roberts. CBS: Hugh

(Continued on page 86)

Just one taste of the TWO TONS O'FUN s full-bodied soul, and you'll be
coming back for more. That's why th:s debut LP is gaining heavy air play
and sales. TWO TONS O'FUN (F9584), produced by Harvey Fugua for
Fantasy/Honey Records and Tapes. Contains the single “Just Us"/"| Got
The Feeling.” (Advertisement)

The Album. MCA-3240

“Be My Lady Tonight”

The Single. MCA-41234

GREGG ARRELL

The Producer, the Writer, the Singer, the Arranger, the Artist.

On MCA Records and Tapes (Advertisement)

(Advertisement)

lHNi

|

Il

74820708120

|

|

A new single & album. Produced by Jermaine Jackson & Stevie Wonder.

M-14569F M7-928RY

4

www americanradiohistorv. com


www.americanradiohistory.com

BEFORE IT’S
TOO0 I.ATE!

What has happened to Los Angeles,
New York City, Canada, Australia and
most of Europe must NOT CONTINUE!!!

But what can you do?
e Stay in your home.
e Do not —repeat NOT—turn on the radio.

* If you have relatives in known B—SQ’S
areas, forget them.

e Avoid record stores.
***  What are the DANGER SIGNS?
e Albums with bright YELLOW covers.
e Bouffant hairdos.
e ROCK LOBSTERS.

The [ 52 “album” is soaring beyond ONE QUARTER OF A MILLION sales
and “ROCK LOBSTER’ looks like a hit single. The result can be CATASTROPHIC.

B-WARE THE |5 52

Produced by Chris Blackwell for Island Records, Inc: sy This warning presented by Warner Bros. Records & Tapes.

i
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Mechanical
Rate Boost
Gains Many
Supporters

Groups Offer Studies
From Consulting Firms

By JEAN CALLAHAN

WASHINGTON-—The parties involved in
the mechanical rate setting proceedings sched-
uled to begin May 6 at the Copyright Royalty
Tribunal have produced voluminous eco-
nomic studies from consulting firms to per-

suade the Tribunal to their respective points of

view.

The lengthy reports are now being studied
by the industry groups which will respond to
each other’s arguments with rebuttals by Mon-
day (21).

In a joint filing. the American Guild of Au-
thors & Composers and the Nashville Song-
writers Assn. International present an “cco-
nomic and sociological protile’ of a typical
songwriter drawn from a survey of their mem-
bers. The survey. conduct by Rinfret Associ-

ates, 2 New York firm. tells “the classic story of

an individual entrepreneur bucking the system
and getting the short end of the stick.” accord-
ing 10 Pierre Ronfret.

The National Music Publishers Assn. sub-

General News
COPYRIGHT TRIBUNAL INVITES PRO & CON ARGUMENTS

mits a report from Robert R. Nathan Associ-
ates of Washington which combines a histor-
ical study of the mechanical royalty rate with
figures on the current economic status of the
record industry to justify NMPA’s claim that
the mechanical rate should be set at 6% of the
suggested retail list price of records.

The Recording Industry Assn. of America
offers the results of two surveys made by the
Cambridge Research Institute of Cambridge,
Mass. One survey documents record company
finances and operations for the period 1977
through 1979.

The second details what mechanical royalty
rates were paid on approximately 5.000 songs
released in 1978. RIAA also files an economic
study of retail prices of records and tapes
based on information gathered by CBS Rec-
ords and an album content and tune length
study compited from Billboard charts.

The Rinfret report, commissioned by
AGAC and the Nashville Songwriters group.

suggests that a majority of American song-
writers earn less than $11.060 annually. that
many reccive little or no income from mechan-
ical royalties which. when paid, often takes as
long as two years to come.

Roughly 1.000 authors and composers. ap-
proximately 25% of the combined two organi-
zations’ membership, responded to the Rinfret
survey. The data is kailed as “unique” by its
collectors who say that the U.S. Bureau of La-
bor Statistics does not list songwriting as a pro-
fession and so possesses no information on
songwriters’ economic conditions.

The report also analyzes the impact of infla-
tion on the mechanical royaity rate and con-
cludes that a new raie should be set at 8% of
the retail price of records.

NMPA’s research argues that record sales
from 1973 to 1979 almost doubled and that
record companies are predicting increased
sales for the 1980s. The report calls the current

(Continued on page 88)

Beautiful Is
Winner In 14
U.S. Markets

NEW YORK—Beautiful music
continues as the top format in the
top 14 U.S. markets with an even
larger audience than it had a year
ago.

An exclusive Billboard analysis of
the Arbitron Ratings reports for Jan-
uary/February shows that a total of
1.419.100 estimated listeners tuned
that format in on any average quarter
hour during the weeks of the winter
measurement period.

The markets anatyzed include
Baltimore, Boston. Chicago, Cleve-
land, Detroit, Houston-Galveston,
Los Angeles, New York. Phila-
delphia, San Diego. San Francisco,
San Jose and Washington, D.C.

If one totals the four formats play-
ing contemporary and rock music
contemporary, Top 40, AOR and
progressive rock this category comes
out on top with 2.602.500 listeners.

Just by itself. contemporary, or
adult contemporary as it so often is
known, is in second place behind
beautiful music with 1.338.400 esti-
mated listeners, up from the 1,188.-
000 estimated listeners counted a
year ago.

The third most popular format is

(Continued on page 36)

WABC-AM Has
A New Problem

NEW YORK-WABC-AM, the
once dominant contemporary sta-
tion in this market. had been pin-
ning its hopes for a recovery on new
operations director Al Brady, but
general manager Al Racco will have
to now look clsewhere for help.

Brady, who had replaced Glenn
Morgan in October (Morgan is now
with Mutual—see separate story on
page 33), resigned Thursday (10) for
personal reasons.

Brady, who joined ABC last April
as program director of WRQX-FM
Washington, was moved into the
New York position with the hope
that he could rebuild a sharply
eroded listening level.

The station has been declining in
Arbitron ratings for some time. Its
share of listeners 1n the January/
February Arbitron stood at 4.6.
down from the 7.1 share it enjoyed a
year ago.

Brady may have halted this de-
ctine since the January/February
figure is virtually unchanged from
the tall share. If he did have a posi-

(Continued on page 16)

CBS Launches $5.98
Price For Selected
New Artists Albums

This story prepared by

Roman Kozak in New York and John Sippel in Los Angeles

MADNESS REIGNS—More than 400 fans jam into the Village Mews clothing
store in Los Angeles’ Westwood area to see Sire group Madness combine

its “‘nutty sound’’ with the latest in natty attire.

wamersmss DESCRIBED AS PROTOTYPE

- Keel & Gemcom Set Up
Secured Credit Binder

NEW YORK-A sccured credit
agreement is part of an unusual con-
tract formula in an exclusive ar-
rangement between Keel. the press-
ing facility of Pickwick International.
and Gemcom Inc.. a manufacturer
of jazz and other album product.

Under terms of the deal, which
took effect March 1. complete man-
ufacturing. storage and tulfiliment
services are provided to Gemcom by
Keel. which in turn obtains a se-
cured interest in inventory and re-
ceivables.

A Keel spokesman terms the ar-
rangement a prototype for other
deals of this nature.

“QOur line of credit is tied into the
success of our company,” explains
Robert Schachner, president of Gil-
lette, N.J.-based Gemcom Inc. “As
our business grows, so will our line
of credit.”

Interestingly. Schachner also
notes that the contract calls for Keel

10 maintain a reserve against me-
chanical royalty payments to the
Harry Fox Agency.

Gemcom has a catalog of more
than 200 atbums and included arc
two jazz labels owned by artists Joe
Williams and Lionel Hampton.
They are Who's Who Records and
Personal Choice Records, respec-
tively. Also. the company releases
product here by BBC Records of
England and a series of excercise
and health albums.

According to Schachner, several
hundred albums are planned for re-
lcase over the next year. Due soon
are two jazz sets cut at the 1979 and
1980 MIDEM. The 1979 set features
Chick Corea and Lionel Hampton.
A Stan Getz album was recorded at
this year’s MIDEM.

While Gemcom Inc. does not have
a lineup of independent distributors.
it deals directly with such accounts
as Lieberman. Pickwick and Sam
Goody, among others.

NEW YORK—CBS has officially unveiled its new $5.98 list price pro-
gram on new artists. As first reported (Billboard. Feb. 23. 1980). CBS will re-
lease sclected product by new artists at a $5.98 list price. with the price ot an LP

1o be raised to $7.98 should it prove
successful.

The program begins Monday (14)
and initially involves four LPs by
Far Cry, Clifford Colter. Tommy
Tutone and Leah Kunkel. It is ex-

HISTORY TO
FILL B'WAY
WITH MUSIC

By IRV LICHTMAN

NEW YORK-—Although in the
musical theatre this season’s plans
are often next season’s post-
ponements. a preliminary survey of
scheduled shows indicates that his-
torical characters and incidents will
be themes (o reckon with. The new
season traditionally starts in Sep-
tember.

Also continuing a trend of recent
seasons. revivals will be on hand.
with such shows as “Camelot.”
“Can-Can™ and “Music Man” join-
ing such successful revivals of “Ok-
lahoma! " and “West Side Story.”

Cy Coleman’s music (with lyrics
by Christopher Gore) will adorn
“Adtlantic City.” a look at the resort
town'’s early years. Coleman is also
involved in the upcoming “Barnum™
show which centers around the great
circus entrepreneur. Notable Music,

(Continued on page 88)

pected that about 50 LPs will be re-
leased under the program each year.

Albums released this way will
carry an “N” prefix. That prefix will
be removed if and when the LP’s
price is raised o $7.98. Two weeks
before that, accounts will be given
notice for a single shot buy-in.

All “N” product is 100% ex-
changeable. "N product returns do
not affect the 20% exchange allow-
ance. All billing on *N” product will
be over and above established credit
lines. All initial orders carry 120-day
dating. All initial orders. too. are
exempt from pick-and-pack charges
and minimum order requirements.

It an account agrees to take a min-
imum specified quantity of each
new "N release, a 10% additional
discount is earned on the opening
order. Accounts can sign up for one
of' the following repertoire cate-
gories: pop. r&b and country. pop
and r&b. pop and country and r&b.

To earn the 10% discount. ac-
counts will have to take every release
that falls into the category for which
they have signed.

To qualify tor the discount.
sources say, one-stops, racks and
multiple store units must order 30
combined units, while single dealers
need only to buy three.

Early enthusiastic reaction from
U S. retailers indicates the generous
CBS program will be imitated by
other labels trying (o break new 1al-
ent.

Black Acts Skip Old Process, Hop Up Pop LP Chart

By PAUL GREIN

LOS ANGELES—IUs long been
assumed that. with the exception of
a handful of superstars, a black act
had to go through a definitc two-
step process before achieving big
success on the pop album chart. The
act nceded to first hit the top of the
soul chart with a single and then be-
gin the long climb up the pop singles
list.

But this week several of the hot-
test-moving LPs on the pop chart are
by major but not yet superstar-class
black acts. They're only in the top 20
region of the soul singles chart—and
haven’t even cracked the top 50 of
the pop singles survey.

Con Funk Shun’s “Spirit Of Love”
on Mercury leaps from number 174
to 60 on this week’s Top LPs &
Tapes chart, Ray Parker Jr. & Ray-
dio’s “Two Places At The Same
Time” on Arista catapults 107 berths
to 62. Jermaine Jackson’s “Let’s Get
Serious™ on Motown surges 45 slots
to 63 and Switch’s “Reaching For
Tomorrow” on Motown’s Gordy la-
bel jumps 63 points to 88.

Raydio's title single is number 12
soul and 86 pop: Jackson’s title
single is number 19 soul and 52 pop:
Con Funk Shun’s “Got To Be
Enough™ is number 17 soul but
hasn’t yet entered the pop chart: and
Switch’s “Don’t Take Your Love
Away™ hasn’t even been issued yet
as a single.

The Isley Brothers’ “Go All The
Way™ is the top new album of the

Billboard (ISSN 0006-2510) Vol. 92 No. 16 is published weekly by Billboard Publications, Inc.
One Astor Plaza. 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
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855, Whitinsvilie, Mass. 01588, (617) 278-2596.
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week. enterting the pop chart at 20.
certain to become its eighth consecu-
tive studio album to hit the pop top
15. This is the group’s entire studio
output since “3+3” hit number
eight in 1973. Two greatest hits sets
in the past seven years have not done
as well, but the packages of new
material have shown remarkable
consistency, oulstripping the group’s
image profile in the mass media.
The Isleys’ single. “Don’t Say
Goodnight.” is No. | soul this week
and enters the pop chart at number
76.
Other black acts with starred top
(Continued on page 85)

ayvo8aT1I8 0861 ‘6L 1iddV


www.americanradiohistory.com

APRIL 19, 1980 BILLBOARD

General News

PolyGram’s President Conservatively Bullish

Confidence
Expressed
By Schein

By IRV LICHTMAN

NEW YORK-With “some mod-
eration, prudence and plain com-
mon sense,” the U.S. music industry
can resume a pattern of growth, ai-
though possibly at a slower rate.

This is the posture of Harvey
Schein, newly named, as of May 2,
president and chief executive officer
of PolyGram Corp., which oversees
the U.S. music interests of Siemens-
Philips’ huge international oper-
ation.

Indicative of Schein’s role in the
entire PolyGram picture is that he is

regarded as the
Man In first U.S. Poly-
The News

Gram executive

also to be named
a vice president of the European-
based PolyGram Group, and will
participate in the management of
the parent company.

While Schein cites an era of more
modest expectations, he anticipates
periods of greater profits for the in-
dustry.

“As you turn out of a recessionary
period and sales increase, you’ve
hopefully held tight and you can ex-
pect greater profits. In a sense. a
tighter staff doesn’t have time to get
inefficient again.”

Schein says his long-range goal is
to broadén PolyGram’s music im-
pact in the U.S.. the parent being in
his view “the premier” music com-
pany outside of the U.S.

Noting that he is the first execu-
tive to hold key positions at three
major U.S. music entities, CBS, WCI
and now PolyGram, Schein wants to
challenge the supremacy of CBS
and WEA here as they attempt to
grow outside of the U.S. market.

And in general terms, Schein, for-
merly chairman and chief executive
of Sony Corp. of America following
his departure from CBS, after 14
years, as president of the CBS/Co-
lumbia Group in 1972 and more
recently executive vice president of
Warner Communications, Inc., says
he’ll accomplish this by increasing
profits through reduced costs and
the maximizing of sales.

Schein talks of a dramatic shift in
emphasis in certain areas of the in-
dustry, most notably production of
recordings.

“In 1977-78, the most grievous
mistake a production man could do

(Continued on page 86)

GOOD GOLD—Members of Mercury s Con Funk Shun receive their gold LP

for ‘Candy’’ at PIPs in Beverly Hills. That's Michael Cooper, Paul Harrell, Ce-

dric Martin, Felton Pilate 11 and Bill Haywood, Mercury’s r&b promotion vice
president.
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NEW YORK—New York Assem-
blyman Peter M. Sullivan has intro-
duced two bills designed to establish
guidelines to insure safety at con-
certs within the state. He joins As-
semblyman Ed Lehner who also
recently introduced a bill with simi-
lar intent (Billboard. March 29,
1980).

Sullivan’s first proposed bill. Sen-
ate Bill 9207, is an act intended to
amend the general business law in
relation to ticket sales to certain live
entertainment events. The purpose
of the bill would be to ban general
admission of festival seating at cer-
tain live entertainment events in-
volving audiences of 3,000 or more
persons.

- According to a supporting memo-
randum, a summary of its specific
provisions are:

“All live entertainment events. de-
fined as those where the main intent
of each audience member is to view
the performing person or persons,
with possible audiences of 3,000 or
more persons, must have ticket sales
with each individual ticket clearly
and understandably marked and
corresponding to one specific seat in
the facility where the event is held.

“Facility is defined as any build-
ing or structure wholly or partially
enclosed to the extent that wallis sur-
round the enclosed area on all sides.

“Dances are excluded from this
legislation.

VEGAS MUSICIANS OK
NEW HOTEL CONTRACT

By HANFORD SEARL

LAS VEGAS—Musicians Local
369 voted approval of a new contract
Friday (11)—by a 362 to 255 mar-
gin—becoming the first of six major
labor unions to settle contract differ-
ences with 15 major Strip hotels.

The 2,100-member union ap-
proved the new four-year contract
during balloting late Thursday and
early Friday.

According to Mark Massagli. the
Local’s president. plans proceeded
for contract ratification after the
union signed a letter of under-
standing with the Nevada Resort
Assn. agreeing to incorporate a con-
troversial no-strike clause ultimately
approved by the Culinary union.

The same letter also would grant

musicians any favorable economic
concessions granted to the 25.000-
member Culinary force beyond
those already proposed.

The new yearly benefits inciude a
41% wage hike over the next four
years, which will be equal to the
other trade union wage increases.

The 1.200-member International
Alliance of Theatrical and Stage
Employees Local 720 signed a simi-
lar letter of intent and was expected
to vote on the latest proposal.

Negotiations are continuing with
the Culinary Union, Bartenders
Local 165, Teamsters Local 995, Op-
erating Engineers Local 50! and
Carpenters Local 1780.

sz IN N.Y. LEGISLATURE ssssmess

2 More Bills For
Concerts’ Safety

=

“All advertising of live entertain-
ments, as defined, where reserved
seating is required must contain the
wording ‘all seats reserved’ or ‘re-
served seating only.””

Sullivan’s Senate Bill 9208 is in-
tended as an act to amend the gen-
eral municipal law in relation to
crowd control at live entertainment
events. The purpose of the bill is to
alleviate uncontrolled crowd situ-
ations at entranceways to live enter-
tainment events.

A summary of specific provisions,
according to a supporting memo-
randum, are:

“The chief executive officer of a
local government shall, upon receipt
of a notice that a live entertainment
event is going to be held within his
municipality, require the chief of
police to consult with other appro-

(Continued on page 8)

In This Issue

FEATURES
Counterpoint ........c.cccecevvvennnene 44
Disco Action.... e 70
Inside Track.... ....102
Lifelines.........cc...... ... 89
Sales Barometer ....... ... 10
Stock Market Quotations . 10
Tokyo Music Festival

Photos
VOX JOX cevvreeriiniirerinenrreen e
CHARTS
TOPLPS....covveereceecnrecreenn, 9, 101
Slngles Radio Action Chart 20 22
Album Radio Action Chart 24
Boxoffice ....covvvereernrreeiiinneen,
Bubbling Under Top

LPs/Hot100...........ccvveniee. 42
Classical LPs........ .. 73
DiscoTop 100...... v 71
Inspirational LPs .... 74
JazzLPs ....cveveeriinieee, 6
Hits Of The World .... .82,83
Hot Sout Singles...................... 44
LatinLPs ......... . 85
SOUlLPS......cccvvevriieieeieieeen, 45
Hot Country Singles................ 76
Hot Country LPs .........cccouv..n. 78
Hot100 ......cocovveviiiicieiiiiennn, 96

Top 50 Adult Contemporary.... 46

RECORD REVIEWS
Audiophile Recordings............ 67
Album Reviews ..............

Singles Reviews ......
LP Closeup Column

www americanradiohistorv com

__Executive Turntable

Record Companies

Harvey L. Schein moves to PolyGram Corp. in New York as president and
chief executive officer from Warner Communications, Inc. where he had been
executive vice president since 1978. Prior to his Warner post, Schein served as
chairman and chief executive of Sony Corp. of America from 1972.. .. J. Gar-
rett Blowers is upped to CBS corporate planning office vice president in New
York. Blowers was an investor relations department vice president. . . . Bob
Jamieson takes the newly created post of vice president of marketing creative

Smith

Schein Jamieson Rudin

operations on the staff of the deputy president and chief operating officer of
the CBS Records Group in New York. Jamieson is responsible for coordinat-
ing worldwide marketing and a&r activities of the CBS Records and CBS Rec-
ords International divisions. He had been New York branch manager. . . . Lee
Smith is upped to national classical sales director at Capitol Records in Los
Angeles. Smith was Angel/Seraphim’s Chicago-based divisional sales and
promotion manager. . .. Steve Einczig moves up at CBS to West Coast product
management associate director for Epic, Portrait, Associated Labels in Los An-
geles. Einczig was a Los Angeles product manager. . . . Bob Siegel is now gen-
eral manager for RFC Records and Warner Bros. dance music department in
Los Angeles. He was formerly assistant to the president of RFC. . . . Dianne
Leedy is upped to accouriting director at 20th Century-Fox Records in Los An-
geles. Leedy was accounting manager. Also, Susan Fickenscher comes in as
senioraccountant. She worked in the international department at Warner Bros.
Films. ... Brad Mason LeBeau is now national marketing and promotion di-
rector at Records in New York. He was national dance music promotion direc-
tor. ... Jim Wilson is now vice president of sales and marketing for the Single-
ton Corp. in Nashville. He had been vice president and general manager of
Ze Records and was most recently sales marketing vice president for Alshire
International.

Shelly Rudin moves up at PolyGram Distribution in New York to regional
vice president with responsibilities for Boston, New York, Philadelphia and
Washington branches. Rudin was New York branch manager.

Publishing

Doug Thaler takes over as vice president and general manager of publishing
operations for A.T.I. Equities in New York. Thaler was general manager of
Wooded Lake Music and Zak Music. . . . Rick Shoemaker joins MCA Music as
creative services director in Los Angeles. Shoemaker was music publishing na-
tional director at Infinity Music. . . . Richard J. Roger goes to Famous Music in
Los Angeles as West Coast director of creative affairs. He had been an agent
with Magna Artist. He also served as vice president/director of a&r for Dis-
creet Records and as vice president of Frank Zappa’s Intercontinental Ab-
surdities Ltd.. where he acted as Zappa’s exclusive worldwide booking agent.

.. Mark Dunham is promoted to vice president and general manager of Brad-
ley Publications, a sheet music and songbook publishcr in New York. He had
been advertising director. ... Alan Jacknick is now sales director at Bradley
Publications. He had been workmg in the sales department.

Related Fields

Leon Kuby becomes research and development vice president at Harman-
Kardon in Plainview. N.Y. Kuby was technical training and product develop-
ment director for Harman International. . . . Jerry Feingold is upped to manu-
facturing engineering director at JBL in Northridge, Calif. He had been plant
operations manager at RCA and International Playtex Corp. Ray Blinde
moves up at JBL to become material management director. Formerly he
worked in JBL’s operations division. . .. Leroy Wright joins Panasonic Corp.
in Atlanta, Ga., as Southast regional manager for Panasonic video systems di-
vision. Wright has worked in district sales and as a dealer salesman in the video
industry. . .. Beverly Strong, Robert Burch and Ray Anderson become partners
with Robert Raison in Raison, Anderson, Burch and Strong Management in
Beverly Hills, Calif. Anderson was national promotion and marketing vice
president with RCA Records. Burch was national program director with Cen-
tury Broadcasting and Strong was with the Warner Bros. studios film division
and A&M Records as director of television and media for artist development
at A&M Records.

‘Scrambled Feet’ For DRG Album

NEW YORK-DRG Records is
marketing the cast album of
“Scrambled Feet,” the musical cur-
rently enjoying a long-run at the Vil-
lage Gate in New York. Label presi-
dent Hugh Fordin says he made a
deal with Jimmy Wisner, producer
of the show.

This is the Jabel’s second cast proj-
ect in recent weeks, with an album
due of the Broadway version of “A
Day In Hollywood/A Night In The
Ukraine,” which opens here May 1.

Another release from the label is

the soundtrack to “La Menace.”
with a score written, arranged and
performed by Gerry Mulligan. Dave
Grusin is also a featured artist on the
track.

‘Walk’ Is Chosen

NEW YORK—*“I Don’t Want To
Walk Without You,” the standard
which is Barry Manilow’s new Arista
single, has been selected as the
March of Dimes song of the year.
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PAUL Mc CARTN
TRACK 1
COMING UP
TRACK 2
COMING UP/LIVE VERSION
TRACK 3
LUNCH BOX/ODD SOX

On Columbia Records.
Buy it once. Enjoy it a lifetime. Recorded music is your best entertainment value.

EY

*Cclumbia” is a trademark of CBS Inc.
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General News

- DJ REWRITES ‘JANE’ HIT =

Chicago Mayor Is
Tagged In a Lyric

By ALAN PENCHANSKY

CHICAGO-—There’s a new set of

lyrics for the Jefferson Starship hit
“Jane.” On the new version. created
by a top Chicago deejay. the song re-
fers to the turbulent political career
of Chicago’s Mayor Jane Byrne.

Author of the revised work is John
Records Landecker. WLS-AM af-
ternoon deejay. RCA Records is
planning to issue Landecker’s ver-
sion of the song, which was recorded
using the Starship’s original instru-
mental tracks.

Both the group and RCA gave ap-
proval for the remake, which was cut
at Dallas’ TM studios. The song has
been airing for almost a month on
WLS and is on the station’s regular
play rotation.

Landecker’s lyrics describe the
topsy turvy political life of the dis-
taff city boss. “The basic theme of it

is that people regardless of how
many trials and tribulations they go
through usually land on their feet,”
explains the decjay.

WLS is the market’s top rated AM
music station. Landecker, who has
been with the station eight years, cut
a parody record in which he imitated
former president Nixon five years
ago.

The new record is not a parody.
says Landecker. who also declines to
label it a “novelty record.”

“I would describe it as a social
commentary.” he explains.

Landecker says RCA is planning
to issue the record within a few
weeks. Proceeds from the sale will be
donated to a charity. preferably one
that Mayor Byrne herself will spec-

ify.
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DENVER COLISEUM
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Management: |
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Agency:

VETERAN'S COLISEUM
WHAT A WEEKEND!

OAKLAND COLISEUM

BIGGEST R&B SHOW IN
THE HISTORY OF PHOENIX

THE GAP BAND

$85,877

THE GAP BAND

$74,114

THE GAP BAND

$76,656

March 27th-April 22nd
Britain, Holland, Germany
with BLOOD, SWEAT & TEARS

May 2nd
BACK IN THE U.S.A.

Far Out Management
. 7417 Sunset Bivd.
Hollywood, CA 90046
213-874-1300

TWX: 910 321 3901

Regency Artists

9200 Sunset Blvd.
Suite 823

Los Angeles, CA 90069
213-273-7103

NEW YORK

Strike &
Weather
Nuisance

NEW YORK—As the New York
City transit strike completed its sec-
ond week. tempers grew-shorter and
business in the local music industry
got no better as all of the city’s com-
merce was slowed by the walkout of
bus and subway workers.

In addition, bad weather and a
traditional slowdown in retail sales
Just before income tax deadline time
also cut sales.

“This is historically the worse
time,” says Ben Karol. head of the
King Karol Records chain. “And
then we had the terrible rains
Wednesday (9). So we had some
weak days. But this weekend is going
to decide 1t.”

In terms of live entertainment,
club operators say business has not
been as bad as they had feared. They
say that business they have lost from
commuters coming from afar has of-
ten been made up by people in
neighborhood looking for entertain-
ment close to home.

“We’re finally getting the uptown
crowd, so we are not hurting at all,”
says a spokesman for the Hurrah
rock disco on the Upper West Side.
“As for the downtown crowd, they
double up in cabs and get here any-
way. Business is not bad.”

Record Releases
Drop 5% In 1979

NEW YORK--New releases of
singles and albums in the US. in
1979 dropped by about 5% from
1978’s figures, according to a survey
prepared by the Recording Industry
Assn. of America. Singles were up,
and LPs were down.

The survey tound that the U.S.
recording industry released 3.500
new singles last year, including more
than 500 12-inch singles, for an over-
all increase of nearly 8% from 1978’s
3.110.

The 3.600 LPs released last year
was 14% less than 1978. the RIAA
survey states. when LP releases hit
the 4.170 mark.

In tape configurations the indus-
try released an estimated 3.025
prerecorded cassette titles, mosily
counterparts of LPs, slightly below
1978’s figure of 3.050.

In the 8-track category the num-
ber of releases dropped from 2.450
in 1978 to 2,075 in 1979 for a 15%
loss.

The ratio in tape continues to
shift, according to the RIAA, with
casseltes representing 85% of LP ti-
tes in 1979. up from 73% the ycar
before, and 8-tracks about 58% of
LP titles, down from 59%.

CMS Expanding

NEW YORK -CMS Records,
New York-based producer of classi-
cal. spoken word and children’s al-
bums on the CMS, Desto and the
budget Summit label. has expanded
its direct-to-dealer sales department
for the U.S.

An organization of resident sales-
men in key markets is now being
formed to market the catalog of
more than 600 titles.

Directing the new sales setup is
Bill Singer. named vice president of
sales and marketing. Singer was for-
merly associated with London Rec-
ords.
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SOLAR BASH—RCA Records president Robert Summer gets a laugh out of an

impromptu performance by Odyssey members Lilliam and Louise Lopez and

Bill McEachen during a recent party for Solar Records at New York's Les

Mouches disco. The seven-hour bash drew a crowd of 1,500 people and hon-
ored the success of Dick Griffey's two-year-old fabel.

FORMER INDUSTRY EXEC

Miller Building Retail
Skein In Northwest

LOS ANGELES—Former local
ABC branch manager and western
regional chief Art Miller has joined
a growing list of former industry ex-
ecutives who became active U.S. re-
tailers.

Since last July Miller has opened
four stores in the greater Seattle area
and sees as many as four more ac-
quisitions before the December page
is torn off 1981 calendars.

Miller admits he was evaluating
locations for a number of years be-
forc he went into retail. When the
ABC Records dynasty folded. Miller
hied his family off to Scattle, where
in November 1978 he became
Northwest boss of the Eucalyptus
chain, operated by Paul Pennington.
Miller stayed with Eucalyptus scven
months.

Unlike other of his peers who
have switched to retail by opening
new stores. Miller has bought two
stores and opened two more loca-
tions in the Puget Sound area in his
first 10 months.

His first acquisition was the three-
year-old Mother's Record Shed. a
2,000 square foot free standing Bell-
ingham. Wash., store. It was bought
from Warner Mothershed. Julie Lar-
son is the manager.

A month after the July 1979 Bell-
ingham buy. Miller opened his first
Hear & Now store. Because the Bell-
ingham store had done so well, it
continues with its original name.
The 1,500 square foot location in
downtown Everett is managed by
Karen Nelson.

In September last year. the second
Hear & Now sign appeared on a
1.400 square foot store front two
blocks from the 6,000-enroliment
Bellevue (Wash.) Community Col-
lege. That outlet is managed by Jack
Shue Jr.. a former DJ’s Sound City
manager who is the son of the WEA
branch manager in Seattle. The sen-
ior Shue and Miller go back more
than 20 years in the industry when
Miller was CBS Records branch
manager in Cincinnati and Shue
was his salesman. In a 900-square
foot area at this location, Miller and
his wife, Jerri, who acts as secretary-
comptroller, warchouse for the
present four stores.

On April 4 Miller opened his
fourth store in Lynwood, a 2,000
square footer which Dan Johnson
manages. The store was a Eu-

calyptus location, purchased from
Pennington.

With 10 months’ retail experience,
Miller projects the present four
stores doing in excess of $50.000 by
the start of 1982. The 22-year indus-
try veteran feels he is building a
strong image of “hominess” in each
of the four stores. Earth tones, good
carpeting and wood fixtures create
the motif.

“I’ve patterned the inventory to
the community. Bellevue is heavy on
jazz. Bellingham is new wave 1o
bluegrass with an emphasis on Ca-
nadian rock. because the border is
20 miles away. Lynwood features
rock’n’roll. Everett, where Boeing
builds its jets, is adult-oriented,”
Miller explains.

Specials and shelf prices vary
from community to community.
Miller states. Singles carry a $1.09
price sticker. Miller is going more
and more into oldies. In buying a
new album release, he will buy 10
LPs, six cassettes and one 8-track
on the average.

He’s feeling his way with acces-
sories. He stocks Watts and Disc-
washer, LeBo and Savoy, Maxell,
TDK and Sony. Miller became in-
terested in audio accessories when
he visited the NARM exhibit floor
recently. He is testing them. Hear &
Now isn’t ready for video software
yet, he surmises.

Advertising bucks are hard to
come by. Miller has informed his
suppliers that he'll match advertis-
ing allowances if necessary to put
the Hear & Now name on the map.

For the Record

LOS ANGELES—Nesuhi Erte-
gun, president WEA International.
i1s sull on the Warner Communi-
cations music division execulive
committee. The story that appeared
last week on David Geffen’s new la-
bel inadvertently omitted Ertegun’s
name from the committee, giving the
impression he was no longer on the
WCI body.

5 Cash TV Guests

LOS ANGELES—Kris Kristoffer-
son, Waylon Jennings, Larry Gatlin,
Carl Perkins and Tom T. Hall are
guest stars on “Johnny Cash: First
25 Years” airing on CBS-TV May 8.
The 90-minute show is Cash’s silver
anniversary special.
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General News

Latest Promo—Album Covers With Bubblegum

‘Chu-Bops’ Using Miniatures In June

NEW YORK—Album covers by
best selling acts and lyrics to hit
songs will appear on miniature
“Chu-Bops” bubblegum packages
in the most ambitious product
launch ever by the 40-year-old
Amurol Products Co., a division of
the Wm. Wrigley Co.

A novel feature of the 2-inch by 2-
inch “miniature album collection,”
to debut in June with eight “al-
bums,” is that the bubblegum itself
is in the form of a record, a process
that represents a reported $1 million
investment by Amurol in new ma-
chinery. Amurol is presently test-

marketing a 35 cent price for each
miniature.

As of April 1, licensing agree-
ments had been signed with CBS,
Atlantic, Chrysalis and Island. Con-
tracts in the process of being nego-
tiated include deals with RCA and
Arista, while discussions are being
held with Warner Bros. Records, the
PolyGram-owned Polydor, Mer-
cury-Phonogram labels plus TK and
Motown.

By IRV LICHTMAN

Interestingly, both label and mu-
sic publishing arrangements are
being negotiated by Album Graph-
ics Inc., producers of the packages
and displays for Amurol, according
to Gary Mankoff, former vice presi-
dent of administration/finance for
Infinity Records, who is a consultant
to Album Graphics.

Under the contract between the
individual label and Amurol, the
gum manufacturer is granted exclu-

sive use of the LP cover art in min-
iature for confectionary product
purposes.

All deals negotiated with labels
involve a royalty payment, while
publisher contracts call for a flat
payment, Mankoff declares.

Album Graphics is also respon-
sible for the marketing and distribu-
tion of the product through music
distribution channels.

Presently, seven miniatures are set

Freddie started backup singing in his
New Jersey junior high school. He earned a
Bachelor of Music Degree from Howard
University, and taught in Washington, D.C.,,
while moonlighting as a producer. In 1969,
his first Motown production, “I Want You
Back’’ by the Jackson Five, went platinum.
Since then, he has collected close to 30 gold
or platinum records. Freddie now owns his
own studio in L.A. and has recently produced
disco hits for Yvonne Elliman, Tavares,

David Naughton, Gloria Gaynor, and Peaches
and Herb.

ON CREATIVE EXPRESSION

“I'm thinking charts. I'm thinking com-
mercial. And I'm thinking hit, as opposed to
creative expression. Because that's usually
what I'm hired for. I mean, I hear the stand-
ard rap that I would get from a company
person or a manager is that ‘this group, live,
is a knockout. I mean, they're killers. All
they need is that hit record. When they get
that hit record, man, you're gonna see the
baddest group that ever existed in the
history of recorded music. So they want
the charts. And that's why I approach it
like that.”

ON HEARING

“I only go by the ears, and I do hear
very well. Musically and technically. I hear
stuff all over the place. The guitar player—
if he accidentally hits an open A string while
he’'s fingering a chord, we could have thirty
pieces on tape and I'll hear that and solo it
out and bust him—say, ‘Hey, could you keep
that string quiet?’ He says, ‘You mean you
actually heard that?’ So my ears are really
my fortune. That's where everything lies.
Right in my ears.”

ON RHYTHM SESSIONS

“I do my basic rundown on the rhythm
date. The guys are really cookin’ and the
groove is there and everything. I come in
and take a listen to what kinds of sounds I
have. But if that sound is not there, then
I don't record until the sound is right. There
may be some other producers who would
just go with the flow. ‘If it's groovin’, hey,
you know, we'll save it in the mix. But I've
attempted to save things in the mix. It
doesn't happen. It has to be on tape.”

ON TAPE

“I do not know much about the charac-
teristics, physically, of what tape is made of.
I'm not too much into that—the chemistry
involved. However, after spending six years
at Motown—they had many, many rules and
regulations. Now, one was that we always
use Scotch Tape. When I ventured off into
the world of independent producing, out of
habit, and not wanting to change a good
thing, I went right back to the same tape,
which was 250. And I was then approached
by other engineers telling me that if you
switched, you could increase your perform-
ances here—you know, the bottom end, so
forth and so on. And I did stray away and I
did try cutting other projects on different
types of tape. And the bottom line is that I
came back to Scotch. I can't say that I no-
ticed the difference of, you know, 3 dB and
the low end with Scotch, and the other only
gave me a dB-and-a-half. I can't say that.

I only go with my ears, which tell me that
my home is with Scotch Tape.’

SCOTCH 250
WHEN YOU LISTEN FOR A LIVING.
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for the June debut, all deliberately
chosen to reflect widespread pop
music appeal. They include Billy
Joel’s “Glass Houses” (Columbia),
“Robert Palmer” (Island), “Dancin’
And Lovin’” by the Spinners (At-
lantic), “Journey” (CBS), “Get The
Knack” {Capitol), “Head Games”
by Foreigner (Atlantic), “Voulez
Vous’ by Abba (Atlantic). An
eighth selection, Blondie’s “Parallel
Lines” (Chrysalis), has been with-
drawn "and may appear at a later
date. Meanwhile, a new album se-
lection is in the works.

Mankoff says eight new albums
will be selected every two months
with a total of 48 over a year’s time.
He indicates that past selections may
be made based on “landmark”
status of the product.

Other down-the-pike possibilities
include the use of the miniatures as a
giveaway within their regular album
counterparts.

Mankoff explains that the acqui-
sition and selection of the miniatures
involves a three-step process: meet-
ings with labels to secure an agree-
ment with Amurol, the selection of
product with clearance from artists
and graphic designer/illustrator;
and securing lyric licensing agree-
ments.

“The label owns cover rights in
most instances, but consultation and
participation by artists in selections
is an important factor,” Mankoff
says.

A.G. Atwater, former vice presi-
dent of advertising for Wrigley and
newly named president of Amurol,
declares, “We see enormous cross-
merchandising potential in recorded
music. Our willingness to commit
our entire promotional and mer-
chandising machinery to the project
is indicative of this belief.”

As a further correlation between
bubblegum and records, “Chu-
Bops” will be displayed in a min-
iature counter-top album rack which
holds a total of 64 miniatures al-
bums.

The inside of the gatefold cover
will also be used to market ancillary
products, such as a collector’s dis-
play album and record company
promotional material.

Soon after the introduction of the
product in the U.S. and Canada, a
number of Wrigley's international
operations will begin seeking agree-
ments to market “Chu-Bops”
abroad.

Concert Safety

® Continued from page 4

priate officials to determine the min-
imum number of doors to be opened
and properly staffed at the event.

“The chief of police shall also con-
sult with the facility operator and
event promoter at least 48 hours
prior to the event to determine any
further special requirements relating
the event.

“The facility operator where the
event is to be held must notify the
chief executive officer in writing at
least 15 days before the event of the
event's scheduled occurrence. Said
operator must also open and staff
the minimum number of doors re-
quired at least 30 minutes before the
scheduled start of the event.

“The police officer in charge at
the scene is given power to take cer-
tain crowd control measures when-
ever the nature of the crowd indi-
cates the risk of substantial danger
of injury to persons or property.

“Nothing in this bill can be con-
strued to in any way limit the liabil-
ity of those responsible for the
proper management of the event.

“Any contract that violates the
provisions of this bill is void.”


www.americanradiohistory.com

You’ve heard of the“out-of-the-box”smash?
Tommy Tutone smashed before there was a box.

“Something that doesn't : = .
happen for a debut artist in and if anyone gives you any
LA.’ said The Hard Report. — trouble, they’re going to have
“An unprecedented event} /s to deal with me”), that sealed it.
reported The Album Network. [ , : 5 4 It's Tutcne to the maxon
KROG@ played the pre-release cassette. WBCN, WMMS KFML, KAWY, KILO, KBCO, WOUR.
KMET was close behind. Then WQXM, KEZY, wccc WzzZa. KRST, WLIR, WBAB, WCOZ,
KZEW, KILT, KLBJ, KSHE, KLOS, WRAS, WHFS, WGVL, WBLM and KUPD.
WYYS,KSMB, KWFM, KSJO, KZAP, KZEL The orders from retailers are coming in
and WZXR. All before the record shipped. like you wouldn’t believe. We've never
Looks like if you wanna be first on Tommy seen anything like it. Bul then, we’ve
Tutone, you gotta stand in line. never heard anything quite like
And when leader Tommy Heath went live Tommy Tuton=.

TOMMY TUTONE

Great, great songs. Colorful vocals.On Columbia Records and Tapes.

Buyit once. Enjoy it a lifetime. Recarded music s your best entertainment value.

“Columbia” is a trademark of CBS Inc. ¢ 1980 CBS Inc. Produced by Ed E. Thacker for Opus. Management: Paul Cheslaw, Santa Monica, CA @
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Financial

Sony Budgeting
$200 Million For
Plant Facilities

CHICAGO-—-Sony will spend
$200 million on new facilities in
1980, 1981 and 1982, a 50% increase
from the annual average of the past
threc years, according to Akio Mo-
rita, chairman and chief executive
officer of Sony Corp.

Morita, in a talk before the Invest-
ment Analysts Society of Chicago
here April 3. indicates that the in-
vestments will be made primarily to
increase video products, magnetic
tape and semiconductor device ca-
pacity.

Sony’s r&d outlays. also. which
have been increasing and amounted
to almost 6% of consolidated net
sales in fiscal 1979. will emphasize
semiconductor technology, Morita
emphasized. because “the future of
video, audio and other related fields
will depend upon semiconductors
and digital technology.”

Sony will also be paying more at-
lention to nonconsumer clectronics
markets, added the chairman, such
as business machines and non-con-
sumer video products, while produc-
tion facilities outside of Japan will

(Continued on page 66)

22% GAIN OVER ’79: :

Quarter Profits Up |
At CBS Records |

NEW YORK—The CBS Records
Group has rebounded from last
year's slowdown by posting a 22%

revenue gain for the first quarter of

1980 in comparison with 1979’ first
quarter.

“Records Group’s profits im-
proved significantly from the com-
parable quarter in 1979 and estab-
lished a new first quarter high
passing the previous high in 1978 by
a slight margin.” CBS says. “Al-
though record pressing profits still
lagged due 10 slow demand, label
profits rebounded and foreign re-
sults continued strong despite in-
creased exchange losses.”

The company does not break
down Record Group revenues and
profits in its quarterly reports. Over-
all. however, CBS Inc. reached a first
quarter high in revenues. but first
quarter net income and earnings per
share declined.

Firstquarter revenuces were $967.4
million, compared with $828.7 mil-
lion in 1979 first period. an in-
crease of 17%. But net income for the
quarter was $13 million, compared
with $17.8 million for the year car-
lier quarter. a decrease of 27%. Com-
parable per sharc earnings were, re-
spectively, 47 cents and 64 cents. also
a 27% decline.

“More than two-thirds of the drop
in earnings was attributable to for-
eign exchange losses (resulting from
the strength of the dollar against for-
eign currencies) and to the develop-
mental expenses associated with es-
tablishing CBS Video Enterprises
and CBS Theatrical Films oper-
ations,” CBS says.

In the CBS/Columbia Group
heavy returns in the record club and
lower sales of audio equipment more
than offset increased profits at the
CBS 1oys division, the company says.

Data Packaging Profit Sag

NEW YORK--Data Packaging
Corp., the Massachusetts-based
manufacturer of cassettes and 8-

( Instant Smash! \
“THE NEW RAP
LAN(EUAGE"
Spoonie & yG-ee & The
Treacherous Three
Breakin’ Nationwide
“RAPPIN’ & ROCKIN’

THE HOUSE”
by
Funky Four

“SUPER RAPPIN’
by

Grand Master Flash
& The Furious Five
ENJOY RECORDS

611 W. 125th St, NYC 10027
(212) 662-2230
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3146 E. Burnside

¢ Original recordings and label releases
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¢ Finest quality imported pressings ® Hard to get albums
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on new releases and availabilities
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track cartridges as well as other plas-
lic equipment, reports a gain in net
sales during the first quarter ended
March 1. and a drop in net earnings
for the same period.

Sales totaled $8.9 million for first
quarter fiscal 1980, compared with
$7.8 million in the same period in
1978. Net carnings totaled $390.000
or 23 cents per share in the first
quarter compared with $479.000 or
29 cents per share in the past year. a
factor attributed to Data Pack-
aging’s sale of its investment in Fam-
ily Products Inc. in September 1979.

Pre-tax profits decreased from
$740.000 in first quarter fiscal 1979
10 $670.000 in fiscal 1980 because of
reduced profit margins and in-
creased selling and administrative
expenses.

. Market Quotations

As of closing, April 10, 1980

1980

High Low NAME
1% 13716 Altec Corp.
-39 26% ABC
36% 27% American Can
28% 18% Ampex
5 2% Automatic Radio
55 43% CBS
36% 27 Columbia Pictures
8% 4 CraigCorp.
48 40% Disney, Walt
3% 2% EMI
12 7 Filmways, Inc.

22% 13% Gulf + Western
12% 7% Handleman
37% 33% Harranh's
9 5% K-tel
- — Lafayette Radio
30 25% Matsushita Electronics
57% 44% MCA
19% 10 Memorex
54% 46% 3M
63% 46% Motorola
30% 23" North American Philips
17% 13% Pioneer Electronics
25% 18% RCA
7% 6 Sony
33% 20% Storer Broadcasting
5% 3% Superscope
35% 26% Taft Broadcasting
19% 14% Transamerica
53 39% 20th Century-Fox
43% 34% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco - - 1% 2%
Data
Packaging 4 4 6% 7%
Electrosound
Group 4 2 4% 4%
First Artists
Prod. 18 2 3% 3%

(Sales

P-E 100s) High Low Ciose Change
17 24 1% 1 1 Unch.
5) 562 27% 26% 26% - %
5 56 30% 29% 29% - %
10 2N 2% 2% 21% + %
- 7 3% 3% 3% Unch.
6 155  45% 44%  44% - %
8 228 30% 29% 30% + %
- 19 4% a% 4% Unch.
12 736 45% 45% 45% + %
- 38t 2% 2% 2% Unch.
8 92 9% 9% 9% + %
3 1153 17%  17%  17% + %
4 109 8% 8% 8% + %
16 — - —  37% Unch.
5 3 6 5% 6 + %
= - = - 1% Unch.
8 1 27 27 27 + 1%
8 138 49% 48%  49% + 1%
3 121 12% 12 12% + %
9 847 51% 50% 50% - %
10 362 49% 48% 49% +
4 7 25 24% 25 + %
8 - - —  14% Unch.
6 573 21% 204 21 + %
12 3678 7% 7% 7% + %
8 49  24% 23% 24% + %
— 13 3% 3% 3% + %
8 289 27% 27 27% + %
4 211 15%  15%  15% + Y%
6 78  44% 44% 44% Unch.
10 743 41%  39% 4% + 1%
OVER THE P-E Sales Bid Ask
COUNTER
Integrity Ent. - 5 /3 1%
Koss Corp. 7 2 4% 5h
Kustom Elec. 7 10 % 1%
M. Josephson 6 13 10% 1%
Orrox Corp. 13 24 5% 6
Recoton 5 - % 1%
Schwartz Bros. 5 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities coutd have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

ElectroSound Boosting Its Earnings

NEW YORK-The ElectroSound
Group Inc. reports higher carnings
on reduced sales for the nine-month
period ended Feb. 29. 1980, com-
parced with the same period last fis-
cal year.

Net earnings for the nine months
this year were $1.9 million or $1.55
per share, a 15% increase over the
prior year’s net carnings of $1.7 or
$1.35 per share.

Sales for the threc months ended

Billboard
CSALES BAROMETER

C

LPs 3 Q SINGLES )
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UP  DOWN STABLE

UP  DOWN STABLE

B 57% 7% 36% U 46% 6% 48%
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wiex o 43% 2% 55% weexo  38% 31% 31%

Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard’s research department.
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Feb. 29. 1980, were $5.3 million or
3% less than the similar period last
year when sales were $5.4 million.
Net earnings were $437.000 or 38
cents in the current year first quarter
compared with $358.000 or 27 cents
the prior year.

Profit margins for the quarter
stand at 10%. and while lower pretax
margins are expected in the final
quarter of fiscal 1980. the company
still expects to post margins of 8%, or
9%. Last year’s margins were 10%.

ElcctroSound’s repurchase of its
preferred stock resulted in the re-
moval of certain financial limita-
tions, the company says: and also
lowered the number of potential
outstanding common shares by 23%.
meaning common stockholders “no
longer risk a future 23% dilution in
ownership.”

U.K. CBS Paring
Dealer Margin 32%

LONDON--CBS Records here is
the latest major to cut its dealer mar-
gin to 30% from 33'1%. thus lining it-
sclf up with big name rivals Polydor,
WEA and Phonogram.

Dealer price of tapes in the full-
price is down 12 pence (around 26
cents) with corresponding decreases
in other series and cassettes are to be
included for the first time in the
company’s 5% returns plan to deal-
ers.

But dealer price of CBS/Epic and
GTO albums and tapes is being
raised. effectively reducing the
dealer margins to 30%. Singles go up
to four pence on existing dealer
price.

Says David Beutteridge, managing
director: “We are reducing dealer
margins because it is right in the
mood of the 1980s for our company.
We’re not just following others.”

For the Record

LOS ANGELES--Maurice Wat-
kins, Dee Murray. Leonard O. Smith
and Genevieve Edwards are joining
the American Recording Co.(ARC),
not 20th Century-Fox Records.
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It's all been saidl.

Shattering every myth.The Clash. "London Calling.’ Featuring the Top-40 smash "Train in Vain (Stand by Me)”

E2 36328

On Epic Records and Tapes.

Procduced by Guy Stevens. Buy it once. Enjoy it a lifetime. Recorded music is your best entertainment value. “Epic’"is a trademark of CBS Inc. ©1980 CBS Inc.
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Injunction Granted
CBS Vs. UK. Firm

NEW YORK —CBS Inc. has been
granted a permancnt injunction in
London against Dacrop Ltd.. a Brit-
ish direct marketing company, and
onc of its directors, for copyright in-
fringement.

The Chancery division of Britain’s
High Court of Justice declared that

Ross To Bob Hope

LOS ANGELES—Diana Ross
makes a television appearance May
28 on a Bob Hope special which will
also feature Andy Gibb and Barbara
Mandrell. Ross is expected to per-
form songs from her forthcoming al-
bum produced by Chic’s Bernard
Edwards and Nile Rogers on the
show, a salute to the US.O.

Dacrop and David Margulics, com-
pany dircctor and a former CBS em-
ploye, had infringed the UK. copy-
right on morc than 60 CBS sound
recordings marketed in the US. in
1971 as part of a multi-record pack-
age, 120 Music Masterpieces™ and
*30 Piano Masterpieces.”

Dacrop’s package was called *120
Greatest Musical Masterpieces™ and
*30 Great Piano Classics.”

Following a 3-day trial, the

court also ordered an accounting of

profits against Dacrop and payment
of the profits and interest to CBS.
The court ordered both Dacrop and
Margulics. formerly marketing vice
president of the CBS Columbia
House wing. to pay costs of the suit.

OPRESSINGQ

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
"“ALL UNDER ONE ROOF”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: {513) 681-8400 / TWX {QCA CUSTOM CIN) 810-461-2789

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE, TELEX OR IN PERSON
9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..

WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
ITS TIME YOU DID!

Come see for yourself. We don’t have specials and you don’t have to buy
any guantity ever. We have the lowest overall prices in the industry every

Gay el e Ye3: WE WILL NOT BE UNDERSOLD
ALL LP’'s AND TAPES

List ist

$6.98 3400 7.98 s

460 :-$525
EA. - EA.

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

the invoice.

order.

NOTICE TO OUR FOREIGN CUSTOMERS
We can prepare a Pro-forma invoice for you upon which
you can make funds available to us on the amount of

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

SINGLES—-85¢ EACH

(Prices are for
all domestic
records & fapes)

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York

X

$100 Minimum order shipped

KING KAROL

“New York's =1
One-Stop™
126 West 42nd Street,

{Between Broadway and 6th Ave.) New York, N.Y. 10036

212/354-7684
Telex: 236601

General News

KOOL TV—Kool & the Gang performs on Don Kirshner’s ‘‘Rock Concert’ television program in Los Angeles. The show
airs Saturday (19). The De-Lite act did four tunes.

PARTNERSHIP

NEW YORK-—-Banking on the
theory that record companies in the
future will rely more and more on
outside producers to supply them
finished masters, Rick Stevens, the
former head of a&r at Polydor, and
Doc McGhee. manager of Barry
Mraz and the Niteflyte recording
studio. have formed the Stevens/
McGhee Entertainment Corp.

The company plans a total of 35
finished LPs for 1980. and will also
have separate divisions for the man-
agement of record producers, artist
management and the production of
Broadway plays.

Stevens, who was involved with
the “American Gigolo™ soundtrack.
will also work in bringing together
film producers with contemporary
music makers.

In fact. Stevens sees the current
situation in the film business. where

BILLBOARD
BIG WINNER

LOS ANGELES-Billboard
Magazine has won the top Maggie
award in the advertising and com-
munications division of the 23rd an-
nual Maggie awards competition
sponsored by the Western Publish-
ers Assn. In addition. Billboard’s
sales promotion and circulation pro-
motion cntrics were among the top
five finalists in their respective cate-
gories.

Theme of the awards banquet was
“A Tribute To The Best Of The
West™ honoring those publications
in the Western U.S. contributing to
the national and international pub-
lications industry.

major studios do little more than
market and distribute finished films
delivered to them by independent

fitm producers as a harbinger of

what is to come in the music busi-
ness. He sees record companies seek-
ing 1o cut their risks in recording
new artists by turning to independ-
ent producers for finished product.

“From our point of view we are
like interim investors.” says Stevens.
with the company budgeting about
$100.000 cach for its first nine mas-
ters. These masters will then be sold
to various record companies for cash
and points. Two existing companies
who work much in the same way are
the Entertainment Co. in the U.S.
and Hansa in Germany. says Ste-
vens.

Once the master is placed with a
record company, the label will take
over the artist development, market-

Rick Stevens & Doc McGhee Join
Forces And Form Production Firm

ing. sales. and promotion functions,
with  Stevens/McGhee helping
where necded.

Among nine projects in prepro-
duction. the company has records
by Barry Mraz. James Brown, Butch
Tavares and Isaac Hayes.

The company manages Mraz and
represents [saac Hayes. It also man-
ages the Nuteflyte recording group.

IT'S ONLY ME

Selling my ENTIRE
ELVIS PRESLEY col-
lection. Full sets of
genuine rare items in- ;
clude old (1956-60 in an
particular) magazines, B !
newspaper clippings, A 2 Fa k
Elvis Bubble Gum D
Cards, all recordings, 8x10 color-glo
pic, etc. (good condition).

Why? Asking price shall be equivalent to
what's the total cost of giving my songs the
true professionalism they deserve on vinyl
recordings. Hopefully then, | will make the
right connections with people that have
the necessary influence it takes in the re-
cording industry. (My own efforts have
pushed my demos on affiliated stations ot
NBC. CBS & ABC))

Serious offers only.
Write Dino, P.O. Box 454,
Schenectady, NY 12301
or call (518) 393-0608

MAJOR
24 TRACK

STATE OF ART
AUTOMATED

REGORDING
TIME

3999

Unique, Creative West
Coast Environment
in New York.

per hour,
10-hr.
minimum

The newest plasma display, Spectra-
view, MC| 528-C Console, JH-16 MCI
24 Tr. Recorder w/Auto Locater 3,
Dolby, Bisendorfer Grand Piano,
EMT, AKG, Lexicon Prime Time, 7
Puftec Outboard Equalizers, 5 Urie
Limiters, Eventide Digital Delay, Key-
pex, Gain Brain, Big Reds, JBL 4311's,
Auratones, Hammond, Rhodes, ARP
Synthesizers. Mikes: Neumann, AKG,
Electro Voice, Beyer, Sennheiser,
Shure, Slingertand Drums.

i [212) 543-7778

Reggae Film Fest

CHICAGO--Music films explor-
ing the world of reggae will be
screened here in a three-day festival
Friday-Sunday (18-20). Films are
being presented at the DuSable Mu-
scum by production company Kaa-
mil Group. including the first U.S.
showing of the documentary “Dread
Beat An’ Blood,” with reggac poet
Linton Kwesi Johnson.

Other films are “Heartland Reg-
gae.” *“Roots Rock Reggae.”
“Rasta,” "Reggae.” *“Rastafari
Voices.” “Black Brittanica” and the
classic *“The Harder They Come.™

wWwWWw.americanradiohistorv.com
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LY DISTRIBUTOR
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For Volume Sales of
Records & Tapes,

record distributing
corporation
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Phila., Pa. 19123
(215) CE 2-3333

LEN RAKLIFF, Gen. Mgr.
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L.A. Publishers
Start Seminars

LOS ANGELES—The Organiza-
tion of Creative Music Publishers
will hold the first in a projected
series of seminars Thursday (17) in
the lower level conference room at
CBS Records. 1801 Century Park
West.

Speaking on the topic “Rudi-
ments Of Creative Music Publish-
ing” will be Barbara Brunow. vice
president of contract and copyright
administration, 20th Century Mu-
sic; Carol Cassano, general profes-
sional manager, April Blackwood
Music: and Even Medow, vice presi-
dent business affairs, Almo/Irving
Music.

Altman-Greenberg
Form a Rep Firm

NEW YORK-Two music pub-
lishing veterans have formed an in-
dependent representation firm in
New York.

Al Altman and St Greenberg
will handle selected catalogs and/or
individual writers for placement of
material on recordings. The firm,
Altman & Greenberg, is located at
1650 Broadway.

Greenberg says in some instances
the company will receive a percent-
age of copyright ownership as a re-
sult of obtaining a recording of the
material through its efforts.

Greenberg was associated with
United Artists Music in New York
over the past decade, while Altman
formerly ran Elton John’s Rocket
Music and was associated with
Chappell Music, among other music
publishing affiliations.

i

PUB SCENE—Songwriters Oscar Braﬁd, left, Jule Styne, Sammy Cahn and

Publishing

Charles Strouse sip wine following their installation into a Songwriters Wall
of Fame at Times Square’s Leo Lindy’s Restaurant, a modern version of the
famed music industry hangout originally located a few blocks north.

Blue Gem Suing Vocalist,
Dreamland, RSO Label

By JOHN SIPPEL

LOS ANGELES—-Blue Gem Mu-

sic, Beverly Hills publisher, has in-
stituted suit against vocalist Shandra
Sinnamon. Nicholas Chinn, Mike
Chapman, Dreamland Records,
Chinnichaps Inc. and RSO Records
in Federal District Court here.

The federal pleading follows a Su-
perior Court filing in January by
Sinnamon against McKay Produc-
tions, Gem Productions, Blue Gem
Music, McGhee Enterprises and
Greg McKay, charging breach of

... New York Chy's
. OnlyRecord:
* Pressing Plant.

RECORD MANUFACTURING CORP

YOILIR!

Cutting, Plating
Labels, Jackets...

A FULL SERVICE COMPANY
750 Eighth Ave,, New York, N.Y. 10036+ (212) 3544336

SHANGRI LAS

THE LOVIN SPOONFUL
LEMON PIPERS

JELLY BEANS

AD LIBS

SPECIAL ANNOUNCEMENT

Highlight Productions of Los Angeles has appointed
Sessions Records, Inc. as exclusive agent for the
licensing of masters by the following artists:

RUPERT HOLMES

This repertoire is particularly suitable for mail order
or key outlet compilation packages.

All interested parties inquire to:

Richard Blase

Sessions Records, Inc.
339 Lamp Post Circle

Simi Valley, Calif. 93065
(213) 884-5836

(805) 522-3831

1910 FRUITGUM CO.
OHIO EXPRESS
DIXIE CUPS

BOBBY BLOOM
SOPWITH CAMEL

contract, which was followed by a
cross-complaint by the defendants
in the original suit.

In the federal litigation, the music
publisher secks to block the use of
nine songs, written by Sinnamon
and published by the plaintiff, in a
forthcoming Dreamland Records al-
bum which would be distributed by
RSO.

The pleading contends the plain-
uff copyrighted “Lose My Num-
ber.,” “1 Yi Yi Yi.” “Tough Baby,”
“Sweet Gigolo,” “Bottom Line,”
“Boy Crazy Days.” “Never Know
Never,” and “Nobody Loves You
Better” March 11, 1980. Sinnamon is
claimed to be an employe for hire of
Blue Gem Music. The defendants il-
legally recorded the songs and claim
they own and control the songs, the
suit claims.

The court is asked to enjoin the
defendants from releasing the re-
corded compositions and wants an
order prohibiting the defendants
from preparing derivative works
and from publicly performing the
works.

The suit asks $50,000 damages on
each composition. The defendants
have informed the court that the
works are “perishable goods.” im-
mediate release of which is impera-
tive to assist Sinnamon’s career.

In yet another move, Sinnamon
filed March 13, 1980, with the Cali-
fornia Labor Commission a petition
against the Blue Gem Music,
McKay and his production firm to
rescind her songwriting and artist
binders with them. In the pitch to the
labor commission, it is charged
McKay coerced her into the signings
and then never lived up to his prom-
ises to get her an album pact.

The Superior Court filing of Janu-
ary 22, 1980. by the artist claims the
defendants breached their February
1978 pact with her because they
didn’t pay union scale nor did they
record the required album or render
regular accountings nor pay $50
monthly installments against her ad-
vance after August 1979.

Sinnamon asked $1 million dam-
ages. claiming too the defendants
hampered her career by telling third
parties she was under exclusive con-
tract to them.

The defendants’ cross complaint
of March 3. 1980, alleges they paid
Sinnamon $37,213.35 through Aug.
29, 1979. At that time, they allege
Sinnamon breached her pacts by
negotiating on her own with labels
like Polydor, Casablanca and finally
Dreamland.

wWwWWwW. americanradiohistorv.com
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NEW YORK —Publishers may
be a “little behind” in recogniz-
4 ing a shift to straight-ahead rock
writers who can provide material
for formerly self-contained acts.

Besides a growing realism by
acts, their producers and man-
agers that they can’t always come
up with the strong commercial
cut, the fact that FM radio is
turning increasingly to Top 40 al-
bums also fuels this direction,
maintains Marv Goodman. gen-
eral professional manager in
New York for ATV Music.

“I'm having difficulty identi-
fying bands on FM, since there
are at least three dozen perform-
ing old rock ’n’ roll songs.”
Goodman declares.

“Instead of shrugging their
shoulders with a we-don’t-care
attitude, 1 find artists and pro-
ducers more receptive to outside
rock songs of a commercial feel
they believe they can’t come up
with.”

Goodman contends that a
“wasteland™ exists for the most
partamong publishers, who have
staffed up in recent years with
writers more inclined to interest a
Anne Murray or Olivia Newton-
John.

“In the past, this might have
made sense,” the veteran pub-
lisher explains, “because it didn’t
make economic sense to bring in
rock writers who could not crack
the era of self-contained acts.

A

:5ATV CONTENTION ssssssrsnssensenss

‘Outside’ Writers
Sought By Rockers

By IRV LICHTMAN

The disco boom made it even
worse.”

Goodman says that older staff
writers who tried rock songs do
not catch the “subtle distinction”
between what they wrote and the
needs of the marketplace. often
“writing down to the kids.”

Goodman also notes that this
dearth of fresh writing talent has
had many artists turn to such rich
oldies catalogs as that of Jobete
Music.

The recent acquisition by ATV
of another catalog endowed with
old rock favorites. Venice, has
begun to be favorably received,
Goodman says.

But, ATV wants to add to this
base with new writer signings.
Goodman recently signed scribe
Ellison Chase, who, he says, has
five songs “cut or frozen™ by
various acts.

Before his arrival at ATV last
year, the company had already
signed another writer in the rock
mold, Eddie Schwartz. This deal,
which also includes production,
will involve future cuts by Pat
Benatar and Norma Jean.

*“Ellison, in fact,” notes Good-
man, “had been looking for a
music publishing deal for the
past three years following an-
other association. He had devel-
oped a sour taste for a publishing
tieup, but we convinced him of
where we could go with his mate-
rial.”

Beatles Videotapes
Spur An Injunction

NEW YORK—A U.S. District
Court judge here has granted a pre-
liminary injunction against the sell-
ers, manufacturers and distributors
of videotapes that allegedly infringe
on copyrights by John Lennon, Paul
McCartney and George Harrison.

The original action, by Northern
Songs, Ltd., in March 11, was said to
be the first such legal move by a mu-
sic publisher in the videotape field
(Billboard. March 22, 1980).

While Judge Robert J. Ward’s or-
der last week involved all four
named defendants plus an unknown
number of “John Does.” two of the
defendants, Video Tape Network
and Media Home Entertainment,
Inc. appeared in court and did not
contest the order. Video Shack. a
New York retailer, did not appear in
court, while the fourth named de-
fendant, Video Communications,
Inc., is contesting the court’s juris-
diction.

Polydor Pact For
Roberts & Landers

NEW YORK-—Bobby Roberts
and Hal Landers have become asso-
ciated with Polydor Records
through a label entity called Poly-
dor/Dunhill.

The pair, who originated the Dun-
hill label and later sold it to ABC
Records, plan to market the first re-
lease under this new affiliation in
May with a new band called Jamie
Sheriff. The deal is similar to Poly-
dor’s ties with Perren-Vibes in Poly-
dor/MVP Records.

Northern claimed that the de-
fendants engaged in copyright in-
fringement and unfair competition
in the sale and manufacture of nine
videotapes featuring 37 copyrights
by the former Beatles.

After hearing evidence in open
court. Judge Ward ordered that the
defendants be restrained and en-
joined, pending determination of
the action, from manufacturing, dis-
tributing, or selling, among other
prohibitions, the nine tapes.

The defendants were also ordered
to deliver up to the clerk of the
court, to be impounded during the
pendency of the action. all copies of
the videocassettes, or erase all such
tapes in their possession and notify
the court of such erasures.

Al Brady Quits

® Continued from page 3

tive effect on the station this should
show up in the April/May Arbitron
rating.

Brady, whose resignation is effec-
tive April 30, will be going back to
the job he held when he left to join
WRQX: program director of
WHDH-AM Boston.

Brady wanted to return to Boston
to be near his family who never left
when he moved to Washington and
New York. He succeeds Bob Christy,
who had been programming
WHDH in his absence.

There is no successor to Brady at
WABC yet. Just before he resigned,
Brady hired Jeff Mazzei from
WNEW-AM to be production direc-
tor and assistant program director.
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Editorials

Commentary

AM Stereo: Coming Of Age?

After four years of development, testing, and molasses-like
movement through the Federal Communications Commission
bureaucracy, AM stereo is about to become a reality.

If all goes well it may come just in the nick of time to save
music programming on the AM dial. This could give a shot in
the arm to AM radio. the record business and equipment man-
ufacturers as well. AM has been steadily losing listeners to FM
and was about to be buried by it.

AM stereo in itself will not move AM radio out of the dol-

drums. AM stereo without a clean high fidelity signal will be a
disaster. AM radio must clean up its act. Entire new broad-

casting systems will have to be installed at AM stations repre-
senting substantial investments. Set manufacturers will have to
redesign AM receivers from the bottom up. The AM side of
AM-FM tuners can no longer be “junk” sets. Filters will have to
be installed to eliminate flourescent lighting, electrical motor,
and electrical storm interference.

Listeners will not tolerate AM stereo that is in any way infe-
rior to FM stereo. In fact. AM stereo had better be superior if it
is to recapture any of those lost listeners at this late date.

There is little the recording industry can do except be sympa-
thetically patient while AM gets itself organized. We wish AM
broadcasters success and luck. They’re going to need it.

Erasing the National Anthem

Will the “Star Spangled Banner” be used as a subterfuge to
circumvent a possible tax levy on blank tape?

Don’t laugh. It’s a concept relayed to The New York Times
by an unidentified blank tape manufacturer who claims the
company may “stop” manufacturing blank tape and offer the
consumer a recurring performcnce of the national anthem so
that, in effect, it will be offering a “prerecorded” tape to the
consumer and thus not be subject to such a tax.

Maybe this is actually an example of corporate levity and a
timely one in view of current economic conditions. And if it’s
not, the least we can hope is that blank tape buyers would not
be forced to press their record buttons to erase our nation’s most
prestigious song.

The issue of home taping is not, of course, a laughing matter
to the music industry. We have published a number of studies
and surveys in recent months that depict the severity of the
practice, which in tandem with counterfeiting, pirating and

bootlegging is depriving legitimate manufacturers, artists and
copyright owners of hundreds of millions of dollars of income—
$400 million in counterfeit goods by one estimate alone from
the Recording Industry Assn. of America.

And we’re not convinced that the statistical characterization
of home dupers as among the music industry’s most loyal con-
sumers of legitimate product really puts the matter in perspec-
tive or dollar balance.

Perhaps a tax levy to pay the originators of legitimate record-
ings is not the answer. It is, however, an area of legitimate de-
bate. To be fair to blank tape manufacturers. there is some rea-
son to believe that many would concede the issue of some form
of remuneration to the music industry. What we can at least
hope for is an honest and serious dialog that would express the
contentions of both parties.

Our national anthem stands as a symbol of “fair play.” Let’s
erase gimmickry from the home taping issue and seek solutions
to the problem that represent the good intentions of all.

In Mass. please dial (617) 234-2292
Angeles: Billboard; Nashville:

Amusement Business, Billboard o
Broadcasting Corp. (WLAC-AM, {‘/
WKQB-FM); London: World Radio- “ABP
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Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

Radio is once again trying to be the “grand protec-
tor"” (or should | say “despot’’) of the American listen-
ing public by cutting back play of disco/dance music
in favor first of rock and then of new wave. The sales
slump shows that the majority of the country was not
ready for this shift.

New wave rock is just rehashed punk combined -

with rock 'n’ roll. It was rejected once before for the
engaging sounds of disco. New wave, not disco, was
forced on the public by the record labels. Disco, on the
other hand, was demanded by a dance-fantasy-crazed
nation.

Disco is still a driving force in the music industry. It
is up to pop radio programmers to realize this and see
what can be done to provide their listening audience
with more airplay. While anti-disco radicals have made
their point by holding rallies and blowing up records,
pro disco lovers are the countless millions of dancing
(or roller dancing) feet every night yearning to hear
more identifiable disco outside the compounds of
flashing lights and four walls.

Raiph William Unger
Howard, Pa.
Dear Sir:

In his recent commentary (April 5, 1980), Rip Shep-
herd is concerned about the menace of record clubs in
regard to free and bonus records and the problems
these items pose on the retail level and on artist royal-
ties. While { can agree with him on these points, I'd like
to add that the consumer who belongs to such a club
also suffers, in his wallet.

What is so free about those 14 records offered for
one penny? | recently joined the Dick Clark endorsed
club mentioned by Shepherd, and | became the proud
owner of an enrollment package containing 14 “free”
records.

While skimming through the club magazine in order
to make my first purchase to fulfill my “contract” to
buy nine LPs, it dawned on me that | had been taken
in. | didn’t know “Songs In The Key Of Life” by Stevie
Wonder has a list price of $16.95 or that Led Zeppe-
lin's “Physical Graffiti” sells for $14.98, or (get this)
"Dick Clark's 20 Years Of Rock And Roll” is going for
$9.98 (2 $2.99 cutout retail). Also, many $7.98 list rec-
ords are being offered at $1 more.

| wonder if the companies that lease their record-
ings to this firm are aware of the liberties that are
being taken with the cost of the product. it would take
a small fortune for the fuifillment of one's obligation to
this club. One does pay dearly for these 14 bonus
disks, which | promptly shipped back to Terre Haute.

Al Wehr
New York

Letters To The Editor

Dear Sir:

| would like to congratulate Bob Godfrey on his com-
mentary in the March 29th issue. It is obvious that he
is very much a record dealer like myseif (20 years in
the business) who takes pride in being of service to his
customers—you know, those human beings we derive
our living from.

To Godfrey’s comments | would like to add that the
British record industry is suffering from the same dis-
ease. The companies appear intent on chasing top 50
albums and singles into the multiples (chains), and in
doing so have turned a blind eye to the needs of spe-
cialist dealers.

All this has been brought about by the companies’
need to have computers (tin cans without feeling or
understanding), plus the ever-growing feeling that only
young people can whiz around enough calls to produce
the required figures. What price experience?

| predict the companies will come to realize, if they
have not already done so, that the experienced. sales-
man sold the type of records to the dealer he knew
would get calls for them. In other words, it is better to
sell at retail than return to the manufacturer.

Most present-day salesmen couldn't care less about
this. Hence, the large cutout stocks of useless rubbish.

To the Bob Godfreys of this world | say, "Hang in
there. Keep -giving service to your customers. Who
knows, one day we might just be heard.”

Arthur Robinson
Robinson’s Records
Manchester, England

Dear Sir:

This is a plea for some of the big country music
stars to do some tours of Britain. In particular, | would
like to see appearances by Tanya Tucker, Roy Clark,
Stella Parton and Waylon Jennings. These artists have
either never been to Britain or have never done a major
tour here. I'm sure they would receive packed venues.

William Parker
Enfield, Middlesex
England

Dear Sir:

We are the only 24-hour contemporary radio service
for the southern West Virginia-southwest Virginia area.
We operate at’ 5,000 watts day and 500 watts night
power. We have been on the air since 1929 and we re-
port on a regular basis to one of the major trade publi-
cations. ~

All of us in the programming department feel that
these are good reasons for getting singles service from
all the major record labels. Evidently, CBS, Polydor and
United Artists do not share in our belief. In the past

two years, all of those cited have dropped us from their
singles mailing lists. Phone calls to the various promo-
tion departments have not yielded any results.

Now we have set a policy of not playing any new
product of labels who do not have us on their singles
mailing lists. We don’t feet we are asking all that much.
Just one copy of each new single release.

We try to program our music as objectively as-pos-
sible. If we don’t have the product we cannot do so. |
would like to see us back on these lists so we can get
back to doing the music the way it should be done.

Andy Curran
Music Director, WHIS-AM
Bluefield, West Va.

Dear Sir:

As an avid reader of Billboard | notice more people
writing in to complain that new groups are not getting
the airplay they deserve. | agree with that, but | also
think that groups in general aren’t getting the publicity
they deserve in the local record shops.

In our store we don't get a fair share of publicity
items such as posters, billboards and mobiles. The last
posters we received advertised Jefferson Starship's
“Freedom At Point Zero,” and Leif Garrett's “Same
Goes For You." The only ads we have around the shop
are those that run in your magazine. While we occa-
sionally create a poster ourselves the effect just isn't
professional enough.

When our store first opened, posters would come in
at least once a week. Then they ceased to come in. Qur
distributor said that our name is taken off the list after
a certain length of time.

We need help. Where can we possibly get the pro-
motional material we deserve.

Dave Driver
Gramophone Records and Tapes
Hopewell, Va.

Dear Sir:

The frustrations of some recent writers to this page
regarding availability of albums reflect my feelings as a
consumer. | love music, all kinds, but | refuse to have
limited selections forced upon me. Limited listening
has spread to radio broadcasting and is reinforced by
Billboard.

Formerly, retail stores and radio were showcases for
music. Now, "hits” are determined prior to release and
the consumer has no choice. So I'll listen to my own
collection of albums and buy only my favorite artists’
releases (which occur only once a year) until the indus-
try whisks them away.

Sondra K. Hopper
Columbus, Ohio
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General News

Appeal Decision Leaves CBS Facing Claims

® Continued from page 1

the Appelate Court to reconsider its
decision. and still can attempt to re-
turn the question to the Supreme
Court.

The retroactive claims center on
the freezing of CBS performance
royalty obligations at the levels of
1969, when the suit was launched.
The rates at that time were consid-
ered to be interim, pending resolu-
tion of the dispute.

As important longterm, however,
as the immediate financial consider-
ations, is the buttressing of the entire
concept of blanket licensing by the
court’s action. Industry insiders
feared that rejection of the blanket
license in the case of network tele-
vision would, via ri