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MCA Issues Stringent AFM/Disk/Film Execs
Videocassette Policies Seek Home Video Pact

By IS HOROWITZ

By JOHN SIPPEL

LOS ANGELES-Retailers must carry
more overall responsibility in selling MCA
videocassettes than they do in handling the la-
bel's audio product.

More stringent demands. such as main-
taining a continuous $1.000 store inventory
covering a minimum of 80% of the first 24
movie titles no return or exchange except title-
for title on defectives. and 30-day net billing,
are required of dealers in the MCA video-
cassctte dealer agreement proferred nationally
last week.

The non-exclusive agreement follows a
trend of greater dealer involvement already
evident from other suppliers of videocasseties
and promised in 1979 by MCA Distributing
boss Al Bergamo.

The MCA binder warns that amounts, past
due the 30-day net billing period, will carry in-
terest “at a maximum rate permitted by the
law.”

[tis “strongly recommended™ that the par-
ticipating store have available during business
hours a VCR and a color television set tor
demonstrating product. MCA  salespersons
emphasized the label wants front of the store
location for the demonstration and inventory
1o notify consumers the new product is avail-
able. Wholesale cost 1o a store of the two dem-
onstration units would probably be i excess
of $1.000. (Continued on page 78)

TRIUMPH, The group that all young America wants to hear. Now on a
major 100-city tour of America. “PROGRESSIONS OF POWER" AFLI-3524

RCA Records.
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Bar Assn. Is Drafting
Recorder & Tape Tax

By IRV LICHTMAN

NEW YORK -A subcommitice of the
American Bar Assn. has targeted an carly fall
deadline for the submission to the U.S. Regis-
ter of Copyrights an “outline™ of legislation in-
volving a tax levy on both audio and home
video blank tape and recorders.

Amecrican Bar Assn. sponsorship and, in-
deed. actual drafting of such proposed legisla-
tion—designed to offer remuneration to copy-
right holders whose income is siphoned oft by
home taping—is regarded as a forceful element
in favor of its enactment. As the oldest, largest
and most conservative of lawyver groups, ABA-
associated measures traditionally carry a lotof
weight with legislators.

The “outline™ is in the process of being
drafted. according to Elizabeth Granville. as-
sistant vice president of publisher relations at
Broadcast Music Inc. who also is chairman of
the subcommittee on legislation of motion pic-
tures, television and radio. a division of the
section on patent and copyright law at the
American Bar Assn.

(Continued on page 86)

Label Focus:
Selectivity

By PAUL GREIN

LOS ANGELES Labels are re-
acting to tightened business condi-
tions by being more selective in ac-
quiring acts. signing more singles
deals, issuing more sampler LPs and
focusing more on the four-song EP.
While singles deals are still viewed
with suspicion in some quarters,
Ken Buttice. newly named vice
president of a&r at Elcktra/Asylum,
says he's definitely getting involved
with them.” A recent singles pact
with Robbie Dupree has resulted in
an immediate hit. as “Steal Away™
jumps to number 23 in its fifth Hot
100 week. The artist recently got the

go-uhead for an album deal.
“With costs and record company
budgets the way they are.” says But-
(Continued on page 86)

NEW YORK - The American Federation of
Musicians and representatives of the recording
and motion picture industries have begun a
series of meetings here to hammer out an em-
ployment agreement covering musicians ap-
pearing on home videodisks and vidco-
cassclies.

The inital Monday-Wednesday conclave
(28-30) will be followed by additional meet-
ings beginning Thursday (15). as the partici-
pants grapple with questions for which little
precedent exists.

An AFM spokesman says it would be mis-
leading to assume that carlier interim agree-

ments would provide a pattern for an overall
industry contract.

Individual interim agreements in o recent
months, covering specific home video projects,
have been signed with producers. notes the
union spokesman and. in general. have called
for an “upfront payment and a royalty partici-
pation based on sales.”

However. he stresses that these carlier pacts
“in no way seta precedentas far as the current
negotiations are concerned.”

Close observers speculate that the AFM will
bargain aggressively for benefits over and

(Continued on page 86)

NARM Acts On Black Dealers’ SOS

By JEAN WILLIAMS

LOS ANGELES -On the heels of a closed
door meeting between the National Assn. of
Recording Merchandisers officials and black
music exccutives, NARM is reworking its pro-
grams to better meet the needs of small volume
merchandisers.

The meeting. recently held at Cherry Hill,
N.J.. was brought about because of the irrita-
ton many blacks in the industry felt for
NARM's alleged “lack of sensitivity to small
volume dealers.™

Digital Key Topic
For AES Meet

By JIM McCULLAUGH

LOS ANGELES- Digital record-
ing will once again be in the hard-
ware spotlight as the Audio Engi-
neering Society opens its four-day
program here Tuesday (6) at the
downtown Hilton Hotel where a
record 185 professional audio exhib-
itors and 6.000 attendees are ex-
pucted to be on hand.

3M is demonstrating the final pro-
duction version of its editing system
forits 32-track digital mastering svs-
tem. and Victor Co. of Japan will
showcase its new Series 90 digital
mastering system. the BP-90 16-bit
processor which works in tandem
with a videotape recorder.

[n additon, there will be current
and updated versions of digital

(Continued on page 36) 7212.

Consequently, some major labels refused to
send black executives to NARM?s convention
“because there was nothing on the agenda for
black music retailers and manutacturers. [ saw
no reason to send a large delegation.™ savs
LeBaron Tavlor., a CBS Records vice presi-
dent.

Taylor was among the 12 black retailers.
manufacturers. an artist personal manager
and label representatives who met with
NARM's Joe Cohen. Mickey Granberg and
Patrick Gorlick. (Continued on puage 84)

PURE PRAIRIE LEAGUE's new album is FIRIN' UP .. the way great
music should. The single, “Let Me Love You Tonight™ and “Give It Up”
are pure rock songs that just keep on FIRIN' UP ... the debut album by
PURE PRAIRIE LEAGUE .. . Available on Casablanca Records—NBLP
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LOS ANGELES—Small inde-
pendent labels, once the only places
where new wave and punk acts
could be heard. are thriving despite
larger firms’ interest in new wave,

the general economic difficulties of

operating a record label and com-
mercial radio’s lack of airplay for
small label product.

Some labels. such as Suiff and In-
ternational Record Syndicate, have
been picked up by a major for distri-
bution in the U.S. However. there
are many independents left that be-
lieve the majors have little effect on
them as the two entities serve differ-
ent roles.

“We don't want hit bands here.”
says Greg Shaw. president of Los
Angeles-based Bomp Records, one

of the largest new wave-oriented in-
dependent labels. “My goal was to
get a lot of bands and help them
move on. We don’t depend on hav-
ing hits. We're self-sufficient in an
underground sense.”

Bomp now has three labels under
its banner. The Bomp name itself is
for contemporary pop acts while
Voxx has bands which work in a
1950s or 1960s mode. The third.
Quark. is solely for one-off’ deals
with acts that aren’t yet strong
enough to earn a long-term deal.
Bomp released seven albums in 1979
and expects to release 14 on its vari-
ous labels in 1980.

“Our prime intention is to launch
the band.” says Martin Scot, presi-
dent of JEM Records, which distrib-

By CARY DARLING

utes a number of small labels as well
as its own PVC, Passport and Visa
labels. “When an act goes on t a
bigger label, we don’t look at it as
losing the act.”

“The trend may actually be
people on big labels looking for
smaller labels.” says Marian Leigh-
ton. president and promotion direc-
tor of Rounder Records, “Now.
we’re working with Loudon
Wainwright and the Pefsuasions
who used to be with major labels.”
Rounder also distributes product
from other labels such as Solid
Smoke. Ralph, Rhino and Bomp.

“The only intelligent way for the
big labcls to sign new wave is to sign
the small labels exclusively,” says
Michael Zilkha. co-founder of Ze

Records. “Small labels have the soul
and knowledge of the scene but after
a point, the acts need a major to give
the big push.” Ze had been distrib-
uted by Arista and Zilkha is now
looking for a new distributor.
“We’re insulated from corporate
society,” adds Bob Biggs, president
of Slash Records which is having its
release by X distributed by JEM.
“The big companies don’t affect us
because they're simply not inter-
ested in most bands that we are.”
*QOur philosophy here is to get our
bands on major labels which we did
it with Pearl Harbor and the Explo-
sions.” says Chris Knab. a partner in
the San Francisco-based 415 Rec-
ords.
Whereas release

the majors

New Wave Helps Small Indie Labels Thrive

mainly albums, many of the small
labels issue a host of singles and EPs.
Howard Bronson. a partner in the
Los Angeles-based Rhino Records,
feels this tack by the majors may
push new wave back on the alterna-
tive market. “They just don’t under-
stand new wave. All the albums by
these groups on the majors contain
all original songs and many of these
songs aren’t very good. And the al-
bums aren’t selling.”

“Labels that have been operating
lean will survive.” adds Nick Nich-
olas. president of Akron, Ohio’s
Clone Records. “We can turn a
profit with a record that sells 2.000
copies. We can survive easily.”

Still. though the labels see their

(Continued on page 78)
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Cox-GE Stations Sale Now Unlikely

WASHINGTON—Although the

Federal Communications Commis-
sion gave unanimous approval
Monday (28) to the merger of the
Cox broadcasting units into General
Electric Broadcasting there seems
little likelihood that the $560 million
deal will ever be consummated.

The deal started coming apart al-
most two weeks ago when Cox indi-
cated it wanted more for the stations
than the 8.8 million GE shares that
were originally agreed upon.

The problem is that the value of

the stations has gone up with infla-
tion while the value of GE stock has
declined by more than $50 million.

GE did make a move to sweeten
the offer by a reported $125 million.
but Cox apparently wanted more.
Just how much more has not been
disclosed.

The deal could still go through if

both sides reach an agrecable price
and terms before the end of the
month. but observers don’t think
that likely.

Since Cox owns five television sta-
tions. five AM stations and six FMs
and GE owns three television sta-
tions three AMs and ftive FMs some

POLYGRAM’S
CLASSICS CUT

NEW YORK —PolyGram Classics
Inc. has made an across-the-board
20-cent dealer price decrease on its
$6.98 Festivo (Philips), Privilege
(DG) and Mercury Gold Imports
(Philips) lines.

Dealer cost for both LPs and tapes
is being reduced from $3.65 10 $3.45.
This compares to $5.25 for the $9.98
list price for regular Philips and DG
product and $4.55 for London prod-
uct, which continues to carry a list
price of $8.98.

According to Jim Lewis. market-
ing chief of PolyGram Classics Inc..
the price reduction was made (o of-
fer dealers “a little more margin to
display and merchandise our prod-
uct in the face of being squeezed
with higher prices.”

As previously reported. Poly-
Gram Classics Inc. will market five
$6.98 albums in July featuring Her-
bert von Karajan performances, the
first time the German conductor has
been available at a midline price in
this country by DG.

There’ll be a separate label name
for the series. unnamed as yet. But,
it’s known that the Karajan sets will
feature works by Becthoven. Liszt,
Mozart and Brahms.

In addition to the Karajan prod-
uct, July will also see 10 more re-
leases on Privilege.

stations were to be spun off.

To convince the FCC that the deal
was *“in the public interest” the com-
panies agreed to sell the extra sta-
tions to minorities. Some of these
deals have been put together, con-
tingent on the merger. and are now.
of course, in jeopardy.

Spin-off sales were to include
WSB-FM Atlanta, WSOC-AM-FM
Charlotte, WNGE-TV Nashville.
KFOG-FM San Francisco and
WGFM-FM Schenectady. All of
these facilities were to have been ac-
quired by blacks. For example.
Charlie Pride. was among the buyers
who was to acquire KFOG.

Blue Flake Position
Incorrectly Reported

TORONTO—A news story (Bill-
board. March 8. 1980) said in-
correctly that Blue Flake Produc-
tions Inc., New Hamburg. Ont., was
connected with the Master Corp.
pressing plant in Rome. Ga.. and
that Blue Flake had advertised a live
Rolling Stones recording in the To-
ronto Sun.

The same story incorrectly im-
plied that Blue Flake and its owner,
Kurt Glemser, were connected in a
major bootleg concert tape oper-
ation that the Royal Canadian
Mounted Police and FBI were
jointly investigating.

Also. that master tapes. alleged
bootleg LPs. videocassettes and
business papers were seized from
Blue Flake and in raids elsewhere.

In fact. no charges have been
pressed against Blue Flake or its
owner, Kurt Glemser by the police.

Billboard regrets the errors.

i

Epic Looking To

CROWD PLEASERS—Stiff/Epic recording artists Dirty Looks rock out during

a concert staged outside the CBS headquarters in New York as part of a pro-

motion effort pegged to the release of the group’s new album. Crowd re-

sponded with bemused stares rather than dirty looks, for the most part, with
the exception of the woman on the left.

DEMOGRAPHICS SHIFTING

Admen Eye Older Market

By DOUG HALL

NEW YORK—Does Madison Av-
enue control the music business? It
may not, but it certainly is having an
indirect effect.

For some time now ad agencics
have been looking for older age
groups or demographics to sell their
products to. After years of aiming at
youth with their pitches. the
agencies realize that the U.S. popu-
lation is growing older and have be-
gun to order older demographic tar-
gets in the media.

This in wrn has prompted radio
station management o redirect their

audience appeal. Stations which
once took pride in being called Top
40 and attracting large teen au-
diences have rushed to become
“adult.” Adult contemporary is the
sought after image, particularly on
the AM dial, which is losing young
listeners to FM anyway.

This of course means that pressure
has been put on program directors to
eliminate those hard rocking records
that might not appeal to listeners in
their late 20s or 30s.

(Continued on page 23)

U.K. For Talent

NEW YORK--Epic Records in
the U.S.. both through its affiliation
with Stiff Records, and on its own is
looking to Britain for new talent.

So says Bruce Harris. director of
East Coast a&r for Epic, who acts as
liaison with Stiff. and who fre-
quently scouts the British market for
potential new acts that can become
as popular for CBS as Elvis Costello
and the Clash have lately.

But. warns Harris. “‘there may be
music that is huge there. but is not
suitable for the U.S.” citing such
bands as Gary Glitter. Mud. Sho-
waddaddy and others who were big

(Continued on page 12)

MCA Contracts
For Book Sales

LOS ANGELES—Dealers nation-
ally have received sales agreements
from MCA Distributing covering
the first music-oriented books it will
market.

As announced earlier this year,
the first agreement covers “Cruel
Shoes™ by Steve Martin and “A Trip
Back In Time,” a Beatles tome by
Ron Schaumburg.

In order to participate, a dealer
must buy 12-copy prepacks at ap-
proximately 65% discount off list
price. The Martin book lists for
$6.95 and the Beatles’ volume for
$5.95. The Martin dozen prepack is
$50.04, while the Beatles’ dozen is
$42.84. Saleable product can be re-
turned 90 days after its first date of
publication. Books may not be re-

(Continued on page 84)

N.Y. Bills Regulating Arena Controls Dying On Vine

By ROMAN KOZAK

NEW YORK-—Three bills intro-
duced in the New York State Assem-
bly to impose rules and regulations
on arenas in terms of security and
crowd control. and to limit or outlaw
festival type seating, have mired
down in committee.

“The legislature ends its session at
the end of June and the big worry is
that of time,” says Ken Kwartler. aid
to Assemblyman Edward Lehner.
who has introduced a bill that would
empower the state public health
council to-set standards on general
admissions, security and number of
entrances and exits for all 18 of the
state’s 5.000-plus capacity arenas.

The bill was debated at the As-
sembly Health Committee Tuesday
(29), and then sent back to the au-
thor for amendments, Robert Lea-
mer. counsel for the committee, says

the members of the committee did
not want to ban general admission.
festival type seating altogether, feel-
ing thatsuch rules would not be rele-
vant to a Billy Graham crusade, for
example.

Also, he says, some members had
reservations as to whether any rules
relating to arenas should even be
discussed in a committee that basic-
ally deals with public health prob-
lems rather than such things as
crowd control, and manner of
egress.

In addition, Leamer says many in

the committec were reluctant to
draft any sort of rules, feeling that
arena and auditorium managers
were able (o police themselves.
“Many felt that it may be presump-
tuous of the legislature to tell arena
managers what to do. These pcople
are experts,” adds Leamer.

Sources at Albany, the state capi-
tal, say that auditorium and arena
managers have been lobbying to kilt
any bill that would impose new rules
upon their operations. Since the
Who tragedy in Cincinnati, where
Il died in a crush last December.
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two cities. Cincinnati and Louisville.
Ky.. have passed local ordinances.
but no state laws have been enacted.

Kwartler says his options now are
cither to rewrite the bill to suite the
health committee, which he feels
may be a hopeless case. or to take the
bill out of that committee and take it
through some other committee
where the reception may be warmer.
He cites the Building Codes Com-
mittee, or the Cities Committee.

Should the bill make it to the floor
of the assembly it still faces a tough
fight from those who don't think it is
strict enough. According to a report
prepared by Chris A. Moore, an as-
sembly intern who helped author
two bills introduced by Assem-
blyman Peter Sullivan. the Lehner

(Continued on page 78)
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BMI's Lawsuit
Asks $70,000
From N.J. Club

WILDWOOD, N.J.—With the
summer season coming up BMI is
serving notice to the resort's many
music rooms and lounges that it is
serious about exacting a performing
license fee by filing a $70.000 in-
fringement of copyright suit against
one of the clubs which has not as yet
reopened.

The lawsuit charges that G.M.K.
Corp., owners of Henry’s. made use
of songs specifically copyrighted by
BMI without benefit of the yearly li-
cense fee.

BMTI’s attorney Marvin Berenson
said that licensing fees range from
about $75 a year for establishments
which spend about $5.000 a year on
entertainment, to about $1.700 a
year for places which spend up-
wards of about $450,000 a year on
entertainment.

Berenson said that it was a few
bands. not just one, that played the
licensed songs at Henry’s, so no one
band was named defendant in the
suit. According to Berenson. the
owners of the establishment are
directly responsible for all entertain-
ment in their establishment. The suit
also asks for court costs and attorney
fee reimbursement.

The court action calls for not less
than $250 per instance of infringe-
ment be awarded to BMI, and that
not more than $10.000 per instance
be awarded. With eight licensed
BMI songs involved, the instances of
infringement add up to the $70.000
asked. Berenson added that he
thought the case could be settled out
of court.

FBI Raids
Mich. Shop

NEW YORK-FBI agents and
members of the Dearborn, Mich.,
Police Dept. have raided the Inter-
national Record Shop and confis-
cated raw and finished material re-
lating to the alleged pirating of
sound recordings. Federal agents es-
timated the value of the haul at more
than $10 million.

Equipment confiscated included
29 8-track duplicators. seven cassette
duplicators, four console mixers,
three quad amplifiers, three 8-track
playback heads, six mastering decks,
a shrink wrap machine, and other
speakers, headsets. cables and units.
including a Xerox machine.

Seized were 987 masters. 125
prerecorded cassettes, 50 prere-
corded 8-tracks, and 39 U.S. LPs, al-
legedly used to make tape masters.
Among the raw materials seized
were 3.000 loaded. but unrecorded
8-track and cassette blanks, some
200,000 labels, 40.000 8-track
sleeves, 25.000 blank pressure sensi-
tive 8-track and cassette labels and
1,000 Norelco boxes for cassettes.
All the raw materials were allegedly
purchased from Tape Tronics.

Also discovered were 300 Arabic
LPs allegedly used as masters, and
some 3,000 Arabic cassettes and 8-
tracks.

No arrests were made, but the in-
vestigation continues.

$18,229 Demanded

LOS ANGELES—Record Shack
of Los Angeles is seeking a judgment
for $18.229.12 from Target Records
Inc. here in local Superior Court.

The pleading alleges the store op-
eration and Kent Harris owe the lo-
cal Ed Portnoy one-stop that
amount since February 13, 1980.

General News

Billboard photo by Jacki Sallow

STAR EXPLANATION—John Travolta makes a point about the filming of *‘Ur-

ban Cowboy'" for Joe Smith, chairman of Elektra/Asylum, which is releasing

the Full Moon double-disk soundtrack in the U.S. Looking on are, at left, Ir-

ving Azoff, coproducer of the film and executive producer of the soundtrack

and, at right, Jim Bridges, the film's director. The gentlemen are chatting ata
reception held at the Paramount Studios lot in L.A.

BY CONWAY TWITTY

$19 Mil Claim Hits MCA

LOS ANGELES—Harold L. Jen-
kins, known professionally as Con-
way Twitty. seeks $19 million in cu-
mulative damages from MCA
Records in a local Federal District
Court filing.

Capitol Employes
To Trial June 2

LOS ANGELES—A jury trial has
been set for June 2 for two former
Capitol Records employes accused
of stealing $1.5 million worth of rec-
ords and tapes from the firm (Bill-
board. April 5, 1980).

The two, Andre Charles Goulet
and Kambiz Seyah Sepanlou, will
be tried separately. Scpanlou is
charged with two counts of grand
theft and Goulet with one.

The charges revolve around inci-
dents which occurred last Nov. 29
and Dec. 12 in which Goulet, a
Capitol night supervisor, and Se-
panlou. a Capitol truck driver. alleg-
edly stole nearly 2.000 albums from
a warehouse loading dock.

JUDGE OKAYS
GOODY PLEA

By RICHARD M. NUSSER

NEW YORK—A federal judge here
has granted a request by attorneys for
Sam Goody Inc. and its two top
officers that they be allowed to
subpoena various third parties in
the case. ranging from the Poly-
Gram Corp. to the dozen or so gov-
ernment witnesses who have been
linked to the manufacture. sale and
distribution of alleged counterfeit
sound recordings.

And. at the same court hearing
Friday (2), a federal strike force
prosecutor told the judge he would
present evidence linking one of
the alleged “co-conspirators™ to
“major sales of counterfeit record-
ings to another major retail chain”
aside from Goodys.

In a related development. the
prosecutor. John Jacobs, announced
he was submitting the grand jury
testimony of alleged illegal tape
duplicator George Tucker into the
court files. U.S. District Court Judge
Thomas C. Platt ordered that docu-
ment sealed, however.

Whether the various unindicted
alleged co-conspirators will comply
with the request to produce their
records relating to the government’s
claim remains uncertain. They
could mount legal challenges.

The pleading alleges that his De-
cember 1970 10-year pact failed to
include the Dominion of Canada
along with the U.S. in the paragraph
regarding royalty percentages for
domestic sales.

MCA is also accused of releasing
“economy line” albums on Twitty
earlier than 18 months after that
product was released frontline.
These budget albums were not re-
coupled or repackaged. as it’s al-
leged was contractually agreed.
Twitty claims he lost more than
$424.000 in royalties as a result.

MCA, according to the pleading.
sold his albums as scrap and cutouts

_ without first offering them to him.

He claims he had right of first refu-
sal to buy such merchandise. He lost
$85.000 this way. he alleges.

Twitty contends MCA didn’t exert
its best efforts in promoting his
product and did not live up to the
good faith and fair dealing provi-
sions in his pact.
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Record Companies

Burt Stein is promoted to national promotion director for Elektra/ Asylum
Records in Los Angeles. He was national album promotion director for the
label. . .. Bill McGathy now is the national album promotion director finr Puly-
dor Records in New York. McGathy was national album promotion manager
... Ned Kandel takes the new post of programming vice president for CBS
Video Enterprises in New York. He was spe-
cial programming director for RCA Select-
aVision. ... Dan Beck becomes director of
East Coast product management for Epic/
Portrait/Associated Labels in New York
Beck was East Coast product management
associate director. ... Christine Schultz
moves to West Coast marketing services as-
sociate director for CBS Records. She was
marketing sefvices packaging coordinator.
. .. Michael English moves to the post of black music marketing Chicagoy Mil-
waukee promotion manager for CBS Records. English was a local promotion
manager for Atlantic Records. ... James F. Ahern joins CBS Records Santa
Maria, Calif.. plantas field credit manager. He was at Hertz Corp. Alsa joining
CBS Records, at the Pitman, N.J.. plant. is Larry J. Brickens as field credit
manager. He was with PolyGram Distribution Inc. in regional and natiunal

“Stein

credit positions. . .. John Harper takes the post of sales/promotion manager
for PolyGram Classics. Inc. in New York. He was national sales man:ger for
the London label. . .. Karen Shearer is upped to media concepts dircctor at

Elektra/Asylum Records in Los Angeles. Shearer was a creative services copy-
writer for Elektra/Asylum. . . . Marggi Van-
geli takes the post of advertising administra-
tor for Polydor Records in New York. She
was in an administrative capacity in market-
ing and merchandising. . .. Also at Polydor
in New York, Jim Del Balzo is upped to an =22 ¢
: assistant in national AOR promotion. He ;
il ~ was national college promotion manager. | V

=% Don Galletly becomes contract administra- '
Figie] tion director for the royalty department of Beck
CBS Records International in New York. Galletly has returned from a twe-
year tour with CBS U K. as a special projects accountant. . . . Also at {BS Rec-
ords International. Grace Facciola takes over as international order services
director. She has held various posts in the order services departmeni since
1977.. . . Eric Doctorow becomes senior vice presidentand general munager of
Montage Records in Los Angeles. He was formerly a partner in Image Markei-
ing and Media and Vision Management, . . . Adele Abrams has been added as a
salesperson, working with Geoff Edwards, in the Washington, D.C./Baltimore
area for Rounder Records. Previously, she was with WHFS-FM in Bethesda,
Md., in sales. .. . Ray Cook takes over as promotions director for Haiku Rec-
ords in Los Angeles. Cook was working on a
less formal basis in promotions for the label
Also joining Haiku is John Sutton-Smith as
publicity director/press officer. He has been
a journalist and music critic.

Marketing

Dave Ehlen, executive vice president of
wholesale for Pickwick International in Min-
neapolis. is exiting that post to join Munsing-
wear. Jack Eugster, executive vice president
for the Gap. a 450-store retailer of youthwear, replaces him. Charlia Gardner
has been appointed to the new post of marketing director and new programs
for PolyGram Direct Marketing in New York. Gardner was with Franklin
Mint in Philadelphia. . .. James T. Walker is elected to the post of plant oper-
ations vice president for Schwartz Brothers. Inc. in Washington, D.C. Walker
was warchouse operations manager. ... Joan Chase, who has been with
NARM since September when she worked on 1980 convention registration, is
upped to membership services assistant manager for NARM in North Cherry
Hill, N.J. ... Rick Gabaldon now helms Viking Records’ Belmont, Calif.
branch. Gabaldon was national merchandise/operations manager for the
rackjobber firm. Replacing him is former Pickwick empioye Richard Voss.

Publishing

John Sturdivant joins Nashville’s ASCAP office as public relations director
and membership representative. He was previously vice president and general
manager of Ruboca Records, director of artist development at Tree Inter-
national and vice president of Record World in Nashville. . . . Glenn H. Fried-
man becomes music publishing director for Al Bunetta Management Inc. in
Los Angeles. Friedman was creative manager for Chappell Music, BNB Asso-
ciates and A. Schroeder International.

Related Fields

Donald Klauber has been retained by Warner Communications Inc. in New
York as a full time consultant on program acquisition for the pay cable and
home video departments. Klauber had been with Warner Bros./Seven Arts
where he sold films to television broadcasters. . . . Patrick T. Lee takes over the
new post of consumer products promotion manager for the Radio Shack
chain. Based in Ft. Worth, Lee was advertising projects coordinator for the
chain. ... Chris Whorf now heads the Art Hotel, a marketing design firm
created for the entertainment industry. Whorf was vice president of creative
services for Casablanca Records and co-founder of the Gribbitt graphics firm.
... Several changes at Home Box Office in New York: Les Reed bags the new
post of affiliate relations director for the Eastern region. He was regional direc-
tor for the Northeast. Marilyn Russell is the new regional director for the con-
solidated Northeast region and was regional director for the states of Ohio and
Western Pennsylvania. Dick McCaffery is now regional director for the consol-
idated Mideast region. He was regional director for Philadelphia, Eastern
Pennsylvania, Baltimore and Washington D.C. Steve Davidson is the new re-
gional director in Philadelphia for the Mideast metro region and was regional
manager there. Mike Jeffrey is now regional director for the Northwest region.
He was regional director for the North Central region. Jim Sharkey is the new
regional manager for Michigan and Indiana in the North Central region. He
was regional manager for the Southwest region.

"Doctorow

Harpe "
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Pogyous News! Atbum debuts 2o Northeast Breakour i Bittboard!
Aready on: WNEW WLIR. WBCN, WEBRU WCCC, WPLR, WHF S. WLIX and KKDJT. 'ﬁ

Distributed by CBS Records. © 1980 CBS Inc. Produced by John Luongo and Elliot Apter/Mark Milchman for Unsprung Music, Inc. Buy it once. Enjoy it a lifetime. Recorded music is your best entertainment value.
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General News

LITIGATION MOVES FROM N.Y. TO L.A.

Dr. Hook’s Group Sues Over
Capitol Royalty Payment System

LOS ANGELES—A precedent-
shattering litigation, attacking Capi-
tol Records’ methodology of paying
royalties, has been transferred from
Federal District Court, New York. to
the court of Federal District Judge
William P. Gray here.

Federal District Judge Charles
Brieant switched the venue here
with the approval of the plaintiff.
Bob Heller’s Grapefruit Produc-
tions, New York. and the defendant
label.

Gray is no stranger to Capitol
Records. He presided over the
Rocco Catena class action on behalf
of Capitol stockholders. Gray ruled
in favor of Capitol. That suit is now
being appealed in the Circuit Court
of Appeals.

The plaintiff in the present Gray
calendar alleges that accurate dis-
bursement of Capitol royalties to
AFTRA. a producer and an artist is
precarious because the label’s state-
ments and payments “are impossible
of analysis.”

Grapefruit, which handles Dr.
Hook. alleges Capitol has been
shorting the country rock act on unit
counts, overcharging back for pro-
motion album distribution and gen-
erally supplying insufficient support
data in its computerized royalty
statements.

Because Capitol failed to show
source of funds, which recordings

By JOHN SIPPEL
are sold within each country and the

retail price of the country of manu-

facture and sale, Grapefruit con-
tends in its pleading it might report

wrongfully to those to whom it is re-
sponsible to pay and risks possible

breach of its contracts. The court is
told Capitol fails to indicate mer-

chandising plans which might mean
lower retail price and resultantly

lower royalties.
Grapefruit notes to the court an
instance in Australia, a comparison

of royalty payment in a test period in

1976 to a Capitol-affiliated publish-
ing company of more than $3.000
translated to a sale of 150.000 units
as against gross royalties of
$6.841.50 10 the act, which could be
15.000 albums or 110.000 singles.

The suit. originally filed in New
York State Supreme Court in July
1979 was later transferred to Federal
District Court. In an amended com-
plaint filed Wednesday (23) here.
the plaintiff secks even more royality
data. Grapefruit desires packaging
and tax deductions more clearly de-
fined. It also complains about the
delay in payments resulting when
foreign affiliates report to EMI-
Hayes, England. who then relay the
information to Capitol’s royalty de-
partment here.

Jay Murray. Capitol royalty boss
here. defends the label’s procedure,
outlining in detail how Dr. Hook re-
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| WHY SHOP

:3 AROUND?

@

— S 5405 Lafayette Place
e e Hyattsville, Md. 20781
== — = )

WHEN WE SAY ONE STOP
WE MEAN ONE STOP

R

For all your LP’s, singles, 8-tr’s and cas- |
seftes

(We furnish DEAL, Top Pop, Top LP, Top
Soul Sheets and new release sheets)

For all your record care products
(Recoton, Sound Guard, Watts, Disc- |
washer, Pfanstiehl)

For all your blank audio and video tapes
(Recoton, Memorex, Scotch, TDK, Maxell,
Sony, Ampex)

For all your large stereo and TV equipment
(Sanyo, Symphonic, Zenith)

For all your small electronic equipment
(Calculators, Radios, Portable Tape Players
For all your 8-tr, LP and cassette carrying
cases

(Savoy, Recoton, Peerless)

For all your disco lighting supplies
(Strobes, Spots, Moods, Cubes and Mirror
Balls)

Why shop around? Don’t waste valuable time dealing
with multiple suppliers . . . One call will do. Shop and
compare. Check out our prices.

WE SERV'CE Record stores, Colleges, Libraries, Head Shops, Dance Studios, |
. Street Jocks, Radio Stations, Electronic Shops, Variety Stores

| Please write to get on our mailing list or for additional information.
For orders only call toll free 800—638-0596
in Maryland only call collect 301—699-5888

— DISTRIBUTORS

ceived nine quarterly royalty state-
ments. Murray also states Seymour
Straus of Herzog and Straus audited

(Continued on page 14)

Stiff Launches New
Distribution Program

By RICHARD M. NUSSER

NEW YORK-Stiff Records has
established an independent distri-
bution program here whereby it will
offer American pressings of Stff
product that have been passed on by
CBS. which has first right of refusal

N

CHIT CHAT—Supertramp’s John A. Helliwell, left, Phil Quartararo, A&M local

promotion manager/Washington, D.C. and Jeff Ayeroff, A&M vice president

creative services hold an informal meeting of their own during a series of

meetings held by A&M involving its entire sales, promotion and publicity
staffs in Los Angeles recently.

Students Laud NARM Retail Confab

CHICAGO—The NARM retail
management certification program
was awarded high marks by students
who attended the five-day session
here April 21-25. Participants ap-
pear to be unanimous in voicing
praise for the course work. the in-
structors, and above all for the free
interchange of ideas between retail-
ers that ensued.

The session. held at the Univ. of
Chicago’s Center for Continuing
Education, attracted 24 store man-
agers and owners from eight states.
Canada and as far away as Aus-
tralia. NARM’s first retail certifica-
tion course had been held in Atlanta
in January.

Nettie Banks is owner of Peoria,
Il’s Top Cat Record Shop. an r&b
specialty outlet. Comments Banks,
“It was helpful; it made me feel
stronger and have more confidence
in myself. The greatest help came
from the retailers teaching one an-
other.”

Doug Brown. assistant manager
of one of Chicago’s Sounds Good
outlets. gained a new appreciation of
the store’s potential for growth and
profit.

“It made me want to be more in-
volved,” explains Brown. “I under-
stand how every move affects profit
and loss.

“It really got me to realize that
there’s a lot more going on in the
store than just people coming in and
punching the clock.”

George Daniels of George's Mu-

Brazilian Fest Set

NEW YORK-—In an effort to
strengthen Brazil’s image as a bossa
nova capital, Brasiljam, a Brazilian
pop festival is scheduled to come
here in September.

The open-air concert, set for Cen-
tral Park Sept. 12, will move indoors
for a three-day fest at Lincoln Cen-
ter. Featured will be Milton Nasci-
mento, Caetano Veloso, Maria Beth-
ania, Gilberto Gil, Flora Purim, Gal
Costa, Hermeto Padchoa, Airto
Moreira, Baden Powell and Sivuca
among others.

www.americanradiohistorv.com

sic Shop, Chicago: “As far as I'm
concerned it was beneficial. I'm one
of those people who pulled himself
up by the bootstraps and I missed
some of the basics along the way.
This fills in so many voids that I had
in the past. It was worth every min-
ute of i.”

The make up of the group repre-
sented a mixture of employes of
large companies such as Pickwick.
Camelot Music and Sound Unlim-
ited one-stop. and small independ-
ent businessmen and business-
women.

The June 16-20 certification pro-
gram will be held in L.A., to be fol-
lowed Aug. 4-8 by a session in Phila-
delphia.

Court OKs
‘Shandi’ LP

LOS ANGELES—The Dream-
land album, “Shandi” by Shandra
Sinnamon is being rush released by
RSO Records following two court
decisions here which removed legal
barriers to the album’s issuance.

Superior Court Judge Vernon
Foster last week denied an injunc-
tion sought by McKay Productions
and McGee Enterprises in a cross-
complaint against Sinnamon,
Dreamland and RSO labels (Bill-
board, April 19. 1980). Judge Foster
ruled that a delay in the album’s re-
lease could injure the singer-com-
poser’s career as her counsel had ar-
gued in the case.

In yet another litigation involving
the singer and the same litigants in
Federal District Court here. Judge
Manuel Real dismissed a writ to im-
pound her masters, containing 10 of
her original songs recorded by
Dreamland.

Judge Foster has granted a mo-
tion to stay in Superior Court until a
ruling comes down from an arbi-

tration involving Blue Gem Music,-

Greg McKay and his production
company before the California La-
bor Commisstoner.

on the new wave label’s roster in the
U.S. and Canada.

First release was a single and al-
bum by Wreckless Eric, whose most
popular tune is aptly titled, “Take
The Cash,” which is how Suff in-
tends to run its indie operation.

“We call it one-way S.0.D..” says
Stiff’s U.S. general manager, Barry
Taylor. “For ‘Stiff On Delivery.” I’s
our basic English philosophy: If you
want it you pay for it.”

The off beat marketing scheme
grew from the realization that rec-
ords selling below 50.000 copies
couldn’t provide a profitable bottom
line if Stiff had to wait 60 days for its
money. There are no returns, either,
although Stiff will take back proven
defective disks. However, says Tay-
lor, the label doesn’t expect many
defectives since quality pressings are
easier to achieve when the press run
is minimal.

“We wouldn’t even bother with it
if we couldn’t make money on a
pressing order of 20.000.” Taylor
says. “And we know we can make
money on 20,000 copies. We turn a
nice profit on it. in fact.”

Goods are being shipped
“C.0.D.” via United Parcel Service,
although if the order warrants it, an
independent trucker could be used.

Stiff has already established a net-
work of retailers “sympathetic to
Suff product™ who will function as
sub-distributors. and Taylor says the
label has acquired “a computerized
mailing list” that enables it to target
potential Stiff fans.

In addition to albums, the label is
also marketing a full line of T-shirts,
posters. buttons and postcards. “It’s
a nice business.,” adds Taylor.
“We've already placed orders for as
many as 250 dozen shirts at one
time.”

Mike Martucci, a former Arista
Records staffer who is heading up
the distribution project, says he has
so far lined up 35 retailers in key
markets who will handle imported
and domestic Stiff product on an ex-
clusive basis. He’s aiming at a 100
store list.

Stiff product not being released
via CBS Records here is also avail-
able. as imports. from distributors
such as JEM, and Martucci points
out that he will sell to alt other dis-
tributors who accept the one-way,
C.0.D. policy.

“Anyone can sell Stff product,”
Taylor adds. “It's an open market.
But we'll have the records faster and
cheaper through our network and
we'll be selling at distributor’s
prices.”

“Our approach is that it’s a
gamble to ship 40.000 copies of an
album to one indie distributor just so
he’ll be able t8 cover the market.”
says Martucci. “That means tying up
a lot of product. whereas the kids
who are ordering direct are pretty
sharp buyers and they order 15-20
pieces at a time.”

Martucci’s point is that multiplied
by 100 stores that adds up to a sub-
stantial order, especialty when it is
C.0.D. and one-way.

“Customers are encouraged not to
over order,” Taylor says. although
he expects that minimum orders will
be for one box of 25 pieces per title.

“We’d prefer that,” says sales di-
rector Stephen Bonanno. a former
agent at lInternational Creative
Management. “That way the cus-
tomer can take maximum advantage
of our discounts. Of course we're go-
ing to try and be flexible. too. After
all, we think Stiff is the world's most
flexible record company.”
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“Happy Together”

NB 2264

~the latest single from———————

Captam &Tennille

.".I -
T
‘T n
b‘ |4

I -
a=
—F

--d -

L 5T
S
o

A smashing follow-up
to their #1 single
“Do That To Me One More Time”

NB 2210
from their dzbut album
“Mzke Your Move”

NBLP 7188

Prociced by Daryl Dragon
fer Mconlight anc}, Magnolia

Recorc.h.rg Inc. s ‘_'_ 3 Q ;

'1—.;_._(

v % ;
-Lw "'\
e
=
ey o
=



www.americanradiohistory.com

MAY 10, 1980 BILLBOARD

General News

CBS’ Allen Davis: He Charts Lucrative Global Courses
$500 Mil Annual Revenues Estimated

NEW YORK-The job is one of

the global record industry’s most
challenging. It oversees the market-
ing of music in 56 countrics. through
a network of subsidiaries. joint ven-
tures and licensces.

It manages annual revenues now
cstimated to be in the region of $500
million. And it charts a course which
must take into account new path-
ways to prosperity as well as estab-
lished trading routes.

The president of CBS Records In-
ternational is Allen Davis, and he’s
steering a quietly confident course
into the "80s.

The confidence springs, in part,

from his division’s inherent strength.
Last year. it reached record revenues
(35% up on the previous 12 months)
and pretax profits (30% up on 1978).

The company offers no further
breakdown of these figures, al-
though Davis® predecessor at the
helm of CBS Records International,
Dick Asher. last year predicted (Bill-
board. Sept. I, 1979) that the divi-

sion would account for some 50% of

the $1 billion sales that the overall
CBS/Records Group was projected
to carn by 1980.

By ADAM WHITE

“We did slightly more than our
share in 1979, observes Davis. in re-
sponse to the Asher comment, “and |
expect we'll do the same or better in
1980~

About half of CBS’ international
sules from wholly owned affiliates
came from Continental Europe last
year, while Britain, Canada and
Latin America—all reporting new
revenue highs—each accounted for
approximately 15% of the balance.

And, as the CBS 1979 annual re-
port notes. the international arm'’s

profit growth “partly compensated
for the sharp decline in profits™ ex-
perienced by CBS Records U.S.

The results were not entirely with-
out disappointment. In particular,
the CBS/Sony joint venture in Ja-
pansaw 1979 profits tumble sharply,
largely a result of the decline in the
strength of the yen. and of “gener-
ally soft” market conditions.

And, as Davis remarks, inflation-
ary pressures were considerable in a
number of markets throughout
1979. He sces those pressures contin-

American Gypsy

“They liked
our fracks.
We liked

their style?”

“The disco DJs said they really heard something when our song
was being tested. Importe/12 listened, and Raul remixed ‘I'm OK,
You're OK' for the U.S. We were mastered, plated and pressed
like the best classical record to present our work with real style.
And now thousands of retail customers are delighted to find
that quality and entertainment value are on every Importe/12

Maxi 337

Importe/12

Importe/12 Records are available through select one-stops including Record Haven (NY), Record
Shack (LA}, Record Shack (NY), Stratford (NY}), Tone (Miami} and Win (NY) or direct from Importe/12
Records Division, Sugarscoop, Inc., 600 Third Avenue, New York, NY 10016. Telephone 212/687-2318.

Telex: 421231 ("HRF")
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uing in the current year, while not-
ing that many CBS foreign oper-
ations have been living with
intlation for years. and have become
adept at handling it. It doesn’t
really interfere with our daily busi-
ness,” he says.

The exccutive also points out that
the record industry in most global
markets operates without the degree
of credit extension prevalent in the
U.S. "The American market is
largely a credit market, and the rest
of the world is not. The cost of
moncy and the flow of cash has al-
ways been more reasonably within
our control around the world.”

But Davis acknowledges other
problems aftlicting the international
music business, including home tap-
ing. parallel imports and the tardi-
ness of superstar product delivery.

And he accepts that records have
probably reached a price threshold
beyond which the industry dare not
2o too rapidly. for fear of encounter-
ing stiff consumer resistance.

I think there is a price threshold
for records and tapes. and [ think we
probably reached it in most places
some time ago. because we've not
been able to raise prices over the
past ycar or so in many markets.”

He's also apprehensive about the
current lack of musical excitement in
the industry. “If we continue to lack
that excitement for, say. another
year. I believe it will have an cffect
on demand, because consumer
habits change. The publicis fickle; if
they don’t have a continuous run of
what they like. they’ll find other
things. I think if we go on for an-
other year or so without major ex-
citement, we'll lose some of our au-
dience.”

Nevertheless, Davis denies that

(Continued on page 71)

Move Debut Date
Of Billboard In
Spanish To July

NEW YORK-—Billboard Publica-
tions Inc. is moving up its publishing
schedule for Billboard en Espanol.

The Spanish language version of
the magazine will be published on a
regular monthly basis from July in-
stcad of September, as originally an-
nounced.

A news bulletin will be published
two weeks after each issuc. provid-
ing readers with up-to-date chart in-
formation.

Biliboard ¢n Espanol will be han-
died out of the Billboard Publica-
tions corporate headquarters in New
York, under the gencral manage-
ment of Patrick Keleher, sales vice
president. Lec Zhito, vice president
of Billboard Publications and pub-
lisher of Billboard in English. will
scrve as publishing director for the
Spanish language magazine.

Charles Buckwalter, formerly cor-
porate marketing service manager,
has been named associate publisher,
and Tony Moreno, previously asso-
ciate editor of Temas magazine, has
been appointed associate editor.

The magazine will cover the entire
Spanish-speaking music and record-
ing industry. including Latin Amer-
ica, Latin U.S., Spain and Portugal.
More than 100 record companies,
multinational and independents
alike, are sharing in this market,
which is growing at an unprece-
dented rate.

Statistics for 1979 indicate that
Latin disk and tape sales at retail
surpassed the $1 billion mark. Mex-
ico led the growth with $330 million,
Spain and Portugal $150 million.

(Continued on page 78)
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At the inaugural 1980 Australian TV Week/Countdown
Rock Awards the following announcements were made...

"EfestA&Jtstr?éiansingﬁ.[ e e Sl
Computer Games” M- { Talew st Australian
TR | record producer 1979
PETER DAWKINS for
“Graffiti Crimes"MI-SEX

Johnny O'Keefe l\)nen'orial award
for best new talent.
MI-SEX

Countdown producer’s award.
ANGEL CITY for their
outstanding contribution to
the programme during

,_ : ost popular record
I (album or single).
. "Computer Games”MI SEX

Eadh B O S P S e

' : ‘ s s ra Ia © 1980 CBS Records Australia Limited.
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Financial

INTERNATIONAL HOOKUP—Peter Laister, left, Thorn EMI managing direc-

tor, and I. Shinji, JVC president, shake hands on agreement for both firms
to work together to push JVC’s VHD/AHD videodisk system. The relation-
ship includes the production of hardware and software.

EMI’s Statement Is Disappointing

LONDON—EMTI's financial re-
sults for the last six months of 1979
were every bit as bad as gloomily
forecast prior to the takcover of the
major by Thorn.

There was a dramatic $42 million
reversal in performance, with a pre-
tax loss of around $5.9 million com-

Charisma Acquired

CHICAGO—England’s Charisma
Records has signed with Phono-
gram/Mercury here for distribution
in the U.S. Artists signed to Char-
isma include former Genesis group
members Peter Gabriel and Steve
Hackett, and the group Vivabeat.

An album by Gabricl. entitled
“Peter Gabriel.” is the first product
to be released under the new ar-
rangement. Phonogram/Mercury is
distributed by PolyGram Distribu-
tion.

{Advertisement)

MASTER TURNED DOWN?
DON'T GIVE UP. . .

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (National
Label Distributing Company) is a na-
tional distribution service set up with
the key independent distributors across
the country (o expose. market. mer-
chandise and promote your product.

If you believe engugh in your product
to spend time and money on it and il is
passed on by the majors. that doesn’t
mean it’s a loser.

Many passed on masters have gone on
to be hits. NLDC will get your label out
there and afford you the opportunity to
guide your own destiny in the record
business.

Understanding the problems of the
small indie we have structured a very
fair, affordable fee 10 set your label
up as a nationally distributed record
company.

For further information call Sieve
Schulman at NLDC central head-
quarters 215 568-0500 or write to NLDC
at 1529 Walnut Street, 6th Floor, Phila-
delphia, Pa, 19102.

DIVIDER CARD

NEW!

CALL TOLL FREE!

¥~ 800/648-0958

V“/GOPHER PRODUCTS CORP.
(g; 2201 Lockheed Way.
Carson City, Nev. 89701

pared with a profit of around $36.3
million for the last half of the previ-
ous year.

As shares fell by some 18 cents
here on the day the results were pub-
lished. Thorn-EMI directors attrib-
uted the poor performance to four
major factors: a continuing depres-
sion in the world record industry.
losses still being made by the group’s
medical scanners division, an abnor-
mally high interest rate within the
U.S. financial structure and the 1979
commercial television strike, which
hit the profit expectations of an asso-
ciated company, Thames TV.

25 CGandles For
Hifi House Chain
In Pennsylvania

PHILADELPHIA-Hifi House.
one of the largest retailers of sterco
equipment for the home and cars on
the East Coast, has chalked up 25
years in business.

From astart in a small room in the
rear of a men’s clothing store in sub-
urban Wayne, Pa., in 1955—when
there was only high fidelity and
sterco was unknown—Hifi House
didn’t start spreading until 1960. To-
day, Saul Robbins operates a chain
of 11 Hifi Stores all in suburban
Philadelphia communitics and in
bordering Southern New Jersey and
Delaware.

From the start. emphasis has been
on service, staffing the stores with
highly trained and knowledgeable
sales people. and in stocking the top
brands such as Harman Kardon.
JVC. Sony, Nikko. Tandberg. SAE,
Thorens, Philips and others.

Emphasis is also on speaker lines.
Of the five top speakers, Robbins
carries Bose, ADS, Advent, JBL and
Infinity—along with such lines as
Genesis, Acoustiphase, IMF, Alli-
son. Dalso and others.

In addition to audio, Robbins
stresses that the stores are “audio/
visual professionals.” now selling
and servicing large screen tvs, video-
cassctte recorders by Panasonic,
Toshiba. JVC and Sony.

3 Nashville Firms Approve Merger

NASHVILLE—AIllison Rescarch,
Inc., Valley Audio and Valley
People, Inc. have completed nego-
tiations to merge all three companies
into one entity to be known as Valley
Pcople, Inc.

Norman Baker. former vice presi-
dent and general manager of Allison
Research will serve as president of
the firm. with Bob Todrank as exec-
utive vice president. Gary Carrelli.

vice president. and Paul Buff. vice
president. Todrank was previously
president of Valley Audio: Carrelli
was vice president of Valley People.
while Buff was president of Allison
Rescarch.

Valley Pcople services include
product design and manufacturing.
international marketing of'its manu-
factured products; equipment rental
services, acoustical engineering and
consultation,
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_ Market Quotations

=]

As of closing, May 1, 1980

1980

High  Low INAME

1% 13/16 Altec Corp.
39 26% ABC
36% 27'% AmericanCan
28% 147% Ampex

5 2% Automatic Radio
55 43% CBS
36% 27 Columbia Pictures

8% 4 Craig Corp
48% 40% Disney, Walt
3% 2% EMI

12 g/ Filmways, Inc.
17% 1 Gulf + Western
12% 7% Handleman
9 5% K-tel
30 25% Matsushita Electronics
57% 44% MCA
19% 10 Memorex

54% 46'% 3M
63% 41% Motorola
30% 23%  North American Philips
17% 13% PioneerElectronics
25% 18% RCA
8% 6  Sony
33% 20% Storer Broadcasting
5% 3% Superscope
35% 26 Taft Broadcasting
19% 14% Transamerica
53 39% 20th Century-Fox
43% 34%2 Warner Communications

OVER THE P-E Sales Bid Ask
COUNTER
Abkco - - 1% 2%
Data

Packaging 3 31 5% 6%
Electrosound

Group 4 19 4% 5
First Artists

Prod. 13 2 2% 2%

P-E (?g(l)ess) High Low Ciose Change
23 6 1 % 1 +1/16
5] 372 26% 26% 26% - %
5 111 30% 29% 29% — %
) 373 19 18% 18% — %
— 75 3% 3% 3% +
6 192 44% 442 44% —
8 133 31% 30% 30% - %
— 13 4% 4% 4% - %
12 121 46% 45%  45% — 1%
= - - = 3% -
7 89 8% 7% 7% - %
4 425 142 14%  14% - %
5 24 9 8% 8% Unch.
5 115, 6 6 6 Unch.
9 - - - 29% Unch.
8 22 50 50% 50% + %
() 94 12% 1% 11% - %
9 1270 53% 52% 52% - %
9 601 47%  46% 46V — 1%
4 35 25% 25% 25% Unch.
8 2 15% 15% 15% + 1%
6 1267 22% 21% 21% - %
13 2005 8% 8 8% - %
8 605 24% 23% 24% - %
— 41 3% 3% 3% - %
8 190 27% 26% 27% + %
5 428 16% 16% 16% + %
7 158 45% 45 a45'% - %
10 433 42% 41%  41% + %
OVER THE P-E Sales Bid Ask
COUNTER
Integrity Ent. — — 1 1%
Koss Corp. 5 5 4% 5%
KustomElec. 6 10 % 1%
M. Josephson 8 39 12% 13
Recoton 5 - % 1%
Schwartz Bros. 5 1 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been soid or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds. Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calit. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Home Video On Rise In Finland

HELSINKI-Finland has begun
moving into the video era., according
1o new statistics which show that ap-
proximately 4.000 video recorders
were sold here in 1979, some 200%
up on the previous year.

The trend appears to be still mov-

ing upwards. with prospects of

10,000 unit hardware sales this year.

Much of the opening up of the
market can be attributed to the
forthcoming Olympic Games. set-
tled price levels and increased color
television penetration into Finnish
households. The current average
price for a home vidco recorder is
only slightly higher than those of the
more expensive color tv sets. with
main sales through specialist radio-
tv. ht fi stores.

Videocassettes of films are im-
ported in small quantitics as yet,
mainly because they are expensive
but also because Finnish hardware
owners prefer (o tape their own en-
tertainment.

Major video names like Hitachi

Segal Label
For Ovation

CHICAGO—Lloyd Scgal’s Re-
gency Records has contracted with
Ovation Records here for distribu-
tion of forthcoming product in the
US. and Canada.

Regency was formed last year by
Scgal, an attorney and personal
manager. Acts signed to the label in-
clude Minneapolis new wavers the
Sussman Lawrence Band. singer-
songwriter James Lee Stanley, Brit-
ish group Duffo and the Roll-Ups.

“Hail To The Modern Hero.” de-
but album by the Sussman Law-
rence Band, will be the first release
under the new arrangement.

Previously released product will
continue to be distributed by Flying
Fish Records. Another Regency LP,
the Dixie Dregs’ “Dregs Of The
Earth.” is distributed by Arista.

A network of independent distrib-
utors handles Ovation product in the
U.S. In Canada, Ovation’s licensee
RCA Ltd. will distribute Regency.

and Thorn are concentrating efforts
on videocassettes.

A local highlight in this field was
Vidconsum 1980. a trade fair staged
in Helsinki on April 23, which at-
tracted thousands of visitors.

300 Employes At
New Sony Tape
Plant In France

PARIS—Sony is sctting up its own
magnetic tape manufacturing oper-
ation in France. spending more than
$3 million equipping a production
center which will employ around
300 workers.

Virtually the only competition the
company will find here is from Py-
ral. an affiliate of Rhone-Poulenc,
the only main manufacturer here.
Most of the tape sold in France is
imported.

The Sony move has been well re-
ceived by the French government
and the municipal council of Ba-
yonne, where the factory will be
sited, has actually bought the land
and is paying for construction of the
factory. It is expected that around
70% of the Sony product will be ex-
ported from France.

This development comes at a time
when the government is close to set-
ting up roundtable conferences to
ponder imposing a levy on blank
tape sales here to help record indus-
try problems over home taping.

Scarsdale Site Of
Third Videc Shack

NEW YORK-—Video Shack Inc.
has opened its third videotape retail
outletin the New York Metropolitan
area. The store, a little less than
2,000 square fect. is located at 1088
Central Ave. in Scarsdale, N.Y.
Video Shack’s other locations are in
Manhatian and Long Island.

According to Arthur Myrometz.
head of the operation, no new stores
are in the works pending an analysis
of sales patterns of the chain, which
started operation last year.
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General News

gz RICHARDSON INNOVATION s

‘Retail Shop Opening

2

LOS ANGELES—Atlanta’s Ger
ald Richardson will open what is be-
lieved to be the country’s first retail
record shop in a plush nightclub,
Mr. V’s Figure 8 Club.

The new shop. called Atanta’s
Music Scene Two, is Richardson’s
(said to be the largest purchaser of
black product in Atlanta) second
outlet.

He points out that Music Scene
Two will operate as a completely
separate outlet, although merchan-
dise will be similarly priced at both
stores.

Richardson will stock in large
quantity a maximum of 40 top al-
bum titles. The same personnel will
work both outlets. “1 will rotate the
staff and we will maintain the same
hours as the club.”

He notes that the new shop will be
similar in decor to the first outlet.
“We will have lots of neons. which
will immediately bring attention to
the section. All records played at the
club will be on sale at the shop.” The
outlet will also have onhand record
lists to. advise customers of current
product and specials.

Slap Mushroom
In Bank’s Claim

LOS ANGELES—The California
Canadian Bank here wants payment
of a June 1979 $700,000 promissory
note from Mushroom Records in a
local Superior Court suit.

Reinforcing the plaintiff's claim
are a May 1977 security agreement
from Mushroom and May 1977 con-
tinuing guarantees from Walter M.
Vogel for §1 million, Richard H. Vo-
gel. $t million: Hunter Vogel,
$600.000 and Cloverdale Invest-
ments Ltd.. a British Columbia cor-
poration, $1 million. filed with the
court.

The promissory note carried a 3%
over prime rate of interest.

The Vogels and Cloverdale also
are named as defendants.

- In Atlanta Nitery

By JEAN WILLIAMS

MAJOR
24 TRACK

STATE OF ART
AUTOMATED

RECORDING
TIME

3999

or $1,000.00 Per Day

per hour,
"5-hr.
minimum

Unique, Creative West
Coast Environment
in New York.

The newest plasma display, Spectra-
view, MCI 528-C Console, JH-16 MC!
24 Tr. Recorder w/Auto Locater 3,
Dolby, Bbsendorfer Grand Plano,
EMT, AKG, Lexicon Prime Time, 7
Pultec Outboard Equalizers, 5 Urie
Limiters, Eventide Digitai Delay, Key-
pex, Gain Brain, Big Reds, JBL 4311°s,
Auratones, Hammond, Rhodes, ARP
Synthesizers. Mikes: N . AKG,
Electro Voice, Beyer,

Shure, Slingeriand Drums.

& [212) 733-7799
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As for Music Scene One, less than
a year ago, Richardson purchased
what was the Oz outlet from Emer-
ald City after working for the firm
for some time. The shop is located in
the West Inn Mall.

He claims business has increased
by at least [5% over the same period
last year. *And because of the way |
have restructured the company and
remodeled the store, our sales are
getting better all the time,” he says.

“The shop is easy to see. we have a
lot of color and special lighting and
we have good salable stock. Most of
all we have trained employes who
are geared to offering service.

“The success of the first shop led
me to try something that 1 don’t be-
lieve has been done—put my second
shop in a major black nightclub.™ he
adds.

Richardson says his biggest incen-
tive to lure customers to Music Scene

s “'superior service,”

He insists Atlanta is a highly com-
petitive market and while he is
aware of the slowdown in sales
across country, “I'm not feeling it.
But this is largely because of our
service,

“As a matter of fact, this is a pro-
gressive period for me. We're build-
ing the business on the strength of
the business as opposed 1o the
strength of the records. Unfortu-
nately, this is what | have seen some

(Continued on page 28)

Chinese Dig
EMI Show

By KEITH ANDERSON

HONG KONG — EMI has pre-
sented the first shows given in China
by Chinese pop stars from outside
the country.

In a series of eight performances
last month. Frances Yip with Lee
Lung-kay and Blunche Tang with
Johnny Ip appeared at the Friend-
ship Theatre in Guangzhou. for-
merly known abroad under its old
spelling as Canton.

The shows were staged by EM1 in
collaboration with the Hong Kong-
based Wo Kee Hong Group. which
also used the occasion to exhibit a
wide range of audio hardware not
previously seen or heard by the gen-
eral public in Guangzhou.

All the artists featured have
recently had successful Cantonese
albums with EMI, and the latest
Frances Yip release looks like being

(Continued on page 76)

7/~ Instant Smash!
“THE NEW RAP
LANGUAGE’’
by
Spoonie Gee & The
Treacherous Three
Breakin' Nationwide
“RAPPIN’ & ROCKIN’
THE HOUSE”
by

Funky Four
“SUPER RAPPIN’
by
Grand Master Flash
& The Furious Five
ENJOY RECORDS

611 W. 125th St., NYC 10027
{212) 662-2230 /
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Epic Label Again Looks Eagerly
To the British For New Talent

® Continued from page 3

in Britain but never achieved much
U.S. success.

“Right now heavy metal is mak-
g a resurgence there, and 1 antici-
pate that it will make such a resur-
gence here. The guitar hero is always
the popular sort of artist to work
with. At the moment a wonderful
new Clash-like band, may suffer the
backlash in England in that it
doesn’t have *7,000" Marshall amps.

“Whereas over here the timing is
such thatit may be more in tune with
what is now happening in the U.S..”
continues Harris. But, he says the
other big happening music in the
U.K.. ska, will probably never really
make it here.

“I think the American record
buyer is looking for something else. |
think the reason Gary Numan is
such a success, and will continue to

e

be successful in this market, is that
while his music can be appreciated
as techno pop, at the same time he
relates in my mind to Pink Floyd.”

Though CBS, as a whole, was his-
torically late in picking up material
from England, with the original
“English Invasion” almost passing
the company by, Harris points out
that now the longest standing artist
with Epic is Jeff Beck. who goes
back to the first Yardbirds LP in
1965. In the *60s Epic also had suc-
cess with the Dave Clark Five and,
later, Donovan.

“It is a fact that later as the major
English acts. the Led Zeppelins,
emerged, for one reason or the other,
they wound up on companies other
than Epic or Columbia,” says Har-
ris. He points out that in the mid and
later "70s there has grown a diverg-
ence of musical tastes in the U.K.

£

FUTURE CHEERS—MCA Recoras president Bob Siner and Oliia Newton-

John raise a toast to the singer's re-signing to the label. Two singles from

Newton-John's upcoming movie ‘‘Xanadu’' will be released in mid-May by

MCA, “Magic”” by Newton-John and ‘‘I'm Alive’ by Electric Light Orchestra.

Court Denies Injunction
To WB In Saxist Hassle

By JOHN SIPPEL

LOS ANGELES—Superior Court
Judge Jerry Pacht denied the appli-
cation of Warner Bros. Records for a
preliminary injunction against Poly-
dor Records Wednesday (30) here in
a suit involving alto saxophonist Da-
vid Sanborn.

Earlier this month Warner Bros.
Records filed a pleading, accusing
the defendant label with unfair com-
petition. The pleading contended
that Polydor had used Sanborn, a
long-time exclusive Warner Bros.
artist, “'in a virtually solo capacity”
on the James Last record. “The Se-
duction (Love Theme).” the lead cut
in the soundtrack from “American
Gigolo.”

Warner Bros. in its brief argued
that the trade was alerted to San-
born’s lead alto performance on the
Polydor single and album by tip
sheet and trade paper pronounce-
ments even though the label copy
and album carry no such informa-
tion. The plaintiff contended that
the Last record competed unfairly
with the concurrent Sanborn
Warner Bros. single release, “Any-
thing You Want.” from the album,
“Hideaway.”

Sanborn, in a deposition filed
with the court, stated that he was
hired for $1.000 to work a recording
session at Secret Sound., New York,
where he was told by Last to play a
theme. He stated he was never told it
would become the integral part of
the Last single. Warner Bros. argued
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that using Sanborn as featured per-
former on the Lastsingle violated its
exclusive recording binder with San-
born.

Warner Bros. sought to get a court
order halting Polydor from manu-
facturing and selling the allegedly
unfairly competing single. It pro-
vided the court with depositions
from its own employes and Atlanta
radio station programming execu-
tives indicating that the release of
the Last single damages the chances
of the Sanborn single to make the
playlists.

Fern Shapiro, the plaintiff’s roy-
alty director, in a deposition, dis-
closed that Sanborn is the third best-
selling jazz act on the label. with cu-
mulative sales of more than 262.000
on six albums. The “Hideaway™ al-
bum has sold more than 35.000 since
its release as of February 1980. she
stated.

Warner Bros., according to Sha-
piro. has spent $367.000 in recording
Sanborn, $108.000 in promotion
and $100,000 in tour support and
paid him $63.000 in royalties. Of the
total expenditures on Sanborn,
$287.000 is still unrecouped, she
said.

In its defense, Polydor stated it
had never released information that
Sanborn was the lead on the Last
single and presented radio program-
ming testimony counteracting that
provided by Warner Bros.

and the U.S. so that such acts as the
Wombles or Gary Glitter had no ap-
peal here.

“We are at a point in time where
the pendulum is swinging the other
way. Artists that people (in the U.S.)
might have snickered at two or three
years ago are now coming (o the
forefront of change in the U.S. I am
speaking of the Police or the Clash,
or acts of that kind,” says Harris.

A lot of the current respectability
of English new wave in the U.S.
comes from the fact that radio, how-
ever slowly, is beginning to play
these acts. However. says Harris, an
a&r department cannot be a hostage
to the dictates of radio alone.

“The approach to a&r that works
is that you find the talent. You find
the David Werner, who writes and
sings like he does. You find the
Tourists, who are going to be around
for a long long time.

“There is a symbiotic relationship
between a&r and radio. Pick a
record, almost at random, a good
record. that didn’t quite make it and
you tell me that that record. if it was
played once an hour on the radio for
six months wouldn’t sell.

“Butradio now is in a funny state.
If you look at AOR radio it is now
playing new wavish stuff, some
techno-rock. and is flirting with
punk, with Lee Abrams writing
memos trying to redirect his people,
and it is toward quality. The Cars,
Cheap Trick or Blondic may be

(Continued on page 78)

91 West Label
Issues 45 LPs

NEW YORK-—51 West Re