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Trade Questions Hikes

By IRV LICHTMAN

NEW YORK-—Retailers and wholesalers
will pass along new manufacturer price in
creases, declaring that they are forced to do so
while questioning such increases under soft
business conditions.

Further. those queried in a national survey
following the announced raises by PolyGram.
WEA and Capitol (see adjacent story). raise

Midwest's Top 40

other issues of concern.

Although most tradesters insist that they're
“holding their own.” they reporl decreasing
units sold on hit product. compensated Lo a
major degree by extra etfort on catalog prod
uct.

Impressed with the lineup of WEA's new

(Continued on page 53)

Formats Fading

By ALAN PENCHANSKY

CHICAGO-—-While Top 40 was the music
format that dominated radio from the late *50s
into the '70s, a recent survey of Midwest sta-
tions shows support dwindling rapidly today.
A pure Top 40 format soon may be as hard o
locate in the Midwest as the proverbial needle
in a haystack. the survey shows.

Reasons for the shiftin format have been re-
iterated before: rise of the FM band and the
related proliferation of specialized FM rock
formats: advancement in age of the huge
“baby boom™ generation which formed the
pure Top 40 audience core. and related pres-

(Continued on page 23)

"FOLLOWS POLYGRAM HIKE

WEA, Capitol Raise
LP Wholesale Prices

By JOHN SIPPEL & PAUL GREIN

LOS ANGELES—WEA has announced the
first U.S. $1.69 list for singles and along with
Capitol Records. independently noutfied ac-
counts of album wholesale price increases o
approximately 3% last week.

In addition. WEA disclosed Nonesuch’s list

Clive Davis Ponders

Music Vidisk’s Power
See Commentary, Page 14

”~

price s rising $1 per record 10 $5.98 and intro-
duced its $5.98 midrange album series of 131
titles by 81 different acts.

Following the prior announcement of a 3%
hike by PolyGram Distributing. WEA upped
its album price to accounts 2.9%. The Capitol
album boost was 3.3

In addition to raising its wholesale prices.
Capitol increased the list prices on 67 of its
packaged sets an average of $2 and as much as
$3. The new prices are effective Sunday (1).

Both WEA and Capitol blame spiralling
costs for the upped prices.

The general WEA album and Nonesuch
(Continued on page 52)

EMI U.K. Drops List Tag

By MIKE HENNESSEY

LONDON—EMI Records has become the first major to defect from recom-
mended retail prices in Britain, and is substituting instead what managing di-
rector John Bush calls “ordinary hst prices.”

The EMI move is part of a package of changes affecting product prices to
the trade. and was scheduled to take effect Sunday (1).

Other U.K. record companies. including PolyGram and WEA. have an
nounced similar intentions (Billboard. Dec. 15. 1979) but have vet to imple-
ment them. (Continued on page 52)

See PBS-Home Video Link

By IS HOROWITZ

NEW YORK A strong recommendation that public broadcasting stake out
a claim in the budding home video industry is made in a special report com-
missioned by the Curnegie Corp. of New York.

The study. made available Thursday (29). suggests that entry into the field
be marked first via licensing appropriate program material to third parues for
release on videodisk and/or videocassette. and then through the establishment
ol a distinct public broadcasting videodisk label.

Finally, says the report, public broadcasting could create its own home
video club to market software by mail-order and direct solicitation through its

(Continued on page 36)

THE OAK RIDGE BOYS,
One of Americas most versatile groups with something for everybody.
THE OAK RIDGE BOYS and their latest album, “TOGETHER" (MCA-3220)
featuring their hit single, “TRYING TO LOVE TWO WOMEN" (MCA-41217)

GENESIS IS BACK. With renewed energy and, as always, in excellent form, They sing 'TOGETHER" like nobody else
Genesis is back. “DUKE" is the album and, in the tradition of Genesis,
brilliant. Genesis is back. Expect some surprises. On Atlantic Records and
Tapes. Produced by David Hentschel and Genesis. Featuring new singte,
‘Misunderstanding.” SD 16014, 3662. © 1979 Editions Jannink; © 1980

Lionel Koechiin (Advertisement)

Produced by Ron Chancey, On MCA Records and Tapes. (Advertisement)

(Advertisement)
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General News

—
Owners Of
WCI Stock
Told Firm

Doing Well

Chairman Ross Speaks,
Paints Bright Picture

By JEAN WILLIAMS

LOS ANGELES—Warner Communications
Inc.. holding its first West Coast annual stock-
holders meeting. voted in four new Class B di-
rectors for terms ending at WCI’s 1983 annual
meeting. The company also told stockholders
that its music-record divisions are doing well
financially.

New board members are David H. Horowitz
of the office of the president, WCI; Caesar P.
Kimmell, WCI’s excecutive vice president; Ja-
cob S. Licbowitz. consultant to WCI and Ed-
ward Rosenthal, vice chairman of the WCI
board.

Although he did not give individual break-
downs for WCI holdings, chairman Steven J.
Ross did note, however. that the music pub-
lishing, recording and film companies are all
holding up well financially.

Among WCT’s subsidiaries and divisions are
Atlantic Records, Warner Bros. Records,
Elcktra/Asylum Records. Warner Bros. Pic-
tures, WB Television, Panavision Inc., WEA

Corp. and Warner Bros. Music, among others.

Ross touched on WCI’s involvement in
video. pointing out that the firm’s home video
division is approaching this relatively new
area cautiously.

Ross also addressed himself to the question
of Warner’s Qube cable tv system. noting the
company is waiting for franchises. He indi-
cated he expects the Qube system (o eventually
be in most cities. Among the cities presently
with the system are Pittsburgh, Cincinnati and
Houston.

Ross offered substantial financial back-
ground information, explaining that revenues
for 1979 were more than $1 billion compared
to 1961 when WCI became a public company.
Revenues in 1961 were $17 million. Net in-
come last year was $109 million compared to
1961 when income was $870,000. Earnings per
share last year were $3.94. [n 1961 earnings per
share were 16 cents.

Shareholders’ equity of approximately $4

million the first ycar soared to a total of $615
million by ycar-end 1979.

At the meeting stockholders voted to amend
the firm'’s certificate of incorporation, increas-
ing from 40 million to 60 million the number
of shares of common stock WCI shall be au-
thorized to issue.

Ross announced that effective Wednesday

Shares’ Value Up
10 Times Over 1974

(28) Bert Wasserman took over the post of ex-
ecultive vice president and chief operating offi-
cer of Warner Communications.

“Finally,” said Ross. “and I know this is of
interest to all shareholders—the price of WCI’s
stock today is 10 times the level it was selling at
at the close of 1974.”

More than 150 persons attended the meeting
at the Beverly Wilshire Hotel Wednesday (28).

Retail Eﬁects
Slight From
Card Limits

This story prepared by John Sippel
in Los Angeles and Irv Lichtman in
New York.

LOS ANGELES-President
Jimmy Carter’s recent admonition to
consumers to limit credit card pur-

-

Rock Scene
Turnaround:
The Females
Come On Big

By ED HARRISON

LOS ANGELES—The female

chases has had little effect on rec-
ord/tape/accessories retailing.

U.S. retailers, contacted in a spot

check last week, are seeing as yet no
effect of Carter’s backtracking ukase
of last week which furtively prodded
consumers to resume credit card us-
age.

Some like D.J.’s Sound City, the

30-plus Northwest chain, Seattle,
and Hollywood/Citcles, the 15-store
Phoenix chain don’t even do a
breakdown of credit charge pur-
chases.

“Minimal,” is the way Evan Lasky

voice, be 1t sexy, rough and husky,
sweet and innocent, taut or tender, is
being heard more frequently than
cver fronting predominately male
rock bands or as solo billed singers.

During the last eight months,
there appears to be a mounting
trend towards releasing product
fronted by female vocalists, notice-
able most among groups identified
with new wave.

One reason given for the sudden
proliferation of women singers is
that for nearly the last 10 years the
female rock’n’roller has been vir-
tually absent, with the exception of

of Danjay Music in Denver, a
franchisor of the 90-plus Budget
Tapes & Records stores, describes
the impact of the credit card warn-
ing. Paul David of the 80-plus Cam-
elot/Grapevine chain, North Can-

S

DRAWING POWER—Isaac Hayes draws crowds of fans to Turtles Atlanta store where he autographed his newest LP.

Bonnie Bramiett.

Grace Slick with the Jefferson Air-
plane/Starship, Janis Joplin and Big
Brother & the Holding Company,
plus Tina Turner, Genya Ravan and

ton, Ohio, notices the number of
units boughtin this manner is down.

At the 2l-store Harmony Hut

chain, Washington, D.C., merchan-
dising boss Clyde McElvene reports
a dip in use several months ago but
“customers are back using them.”

In the 62 National Record Mart/

Qasis stores, Jim Grimes finds a 7%
to 8% decline in credit card usage at
the register. Six to 8% of that chain’s
purchases were through credit cards.
A search of recent business tallies
from the 47-store Hastings/Record
Town/Sound Town chain out of
Amarillo, Tex., by John Marma-

(Continued on page 52)

WASHINGTON—If you were a

high-power FM station would you
want a number of low-power FM
stations suddenly moving into what
had been your exclusive neighbor-
hood?

In simple terms that is the main

question behind a Federal Commu-
nications Commission inquiry into
proposals to create room for hun-
dreds, possibly thousands, of addi-
tional stations on the FM dial.

The question is so technical and

weighty that the FCC agreed Tues-
day (27) to extend the time for com-
ments on this proceeding. The Assn.
for Broadcast Engineering Stand-
ards and the National Assn. of
Broadcasters asked for the exten-

Volcano Vacates Washington St. Discos

NEW YORK—Volcanic ash
which destroys records, paucity of
new product caused by a slowdown
in deliveries and a falloff in club
business because many people can-
not get out of their houses to the dis-
€os.

These are some of the problems
facing the disco industry in areas of
Washington-state seriously affected
by fallout from the recent eruptions
of Mount St. Helens.

By RADCLIFFE JOE

A bright spot, however, is the fact
that Seattle, which miraculously re-
mained virtually unatfected by the
volcanic fallout, has blossomed into
a disco boomtown.

According to Dana Andrews,
head of the Electric Canary Disco
Record Pool, disco in Seattle is
booming due to thousands of trav-
clers being stranded in the city be-
cause of closed highways, and the
clogging of other transport arteries.

FCC Extending Time For Arguments On

By JEAN CALLAHAN

sion. Both organizations, as well as
ABC, are preparing technical stud-
ies to present to the FCC in this com-
plex rulemaking.

The FCC propositions, if adopted,
would permit low-power stations of
no more than 3 kw (the FCC calls
them Class A stations) to operate on
channels which have always been
reserved for higher power stations of
either 50 kw or 100 kw (the FCC

calls these stations Class B and Class
C, respectively).

The FCC plan also calls for crea-
tion of new classes and level-of-
power stations to be known as Class
B1 and Class C1. Class B stations,
which have been limited to certain
areas of the country would be
allowed to move into new areas, but
would still be restricted in parts of
the Northeast and California.

The FCC is also considering a

Billboard (ISSN 0006-2510) Vol. 92 No. 23 is published weekly by Billboard Publications, Inc_,
One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
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The fallout from the volcano is
also sparking new disco business
from among Seatile residents whose
jobs in outlying areas of the city
have been affected by the eruptions.

Andrews is expecting the disco
boom to last all summer “as tourists
from all over the country and from
as far away as Canada” swarm to the
area in the hope of getting a closer
look at the angry volcano.

(Continued on page 51)

FM Spacing

request from the National Tele-
communication Information Ad-
ministration of the Commerce Dept.
to reduce the space between FM sta-
tions on the dial and to consider di-
rectional FM signals as other meth-
ods to expand the number of FM
stations.

Todate, the FCC has no intention
of adding the channel spacing re-
duction proposal to the proceedings,
but is still considering tacking on the
use of directional antennas to the
rulemaking underway.

The two organizations, which got
the FCC to extend the time for the
inquiry, hope that the Commerce
Dept. unit will be included so that

(Continued on page 23)

Throughout the '60s and most of
the '70s, women have been associ-
ated with the softer folk movement
with basically the voice and acoustic
guitar as essential ingredients.

Joni Mitchell. Carole King. Laura
Nyro, Joan Baez. Jackie De Shan-
non, Judy Collins, Carly Simon and
even Linda Ronstadt were all suc-
cessful catering to a predominant fe-
male audience while singing of love
and relationships.

Notes Nicky Chinn, writer, pro-
ducer and now Dreamland Records
executive who is involved with Suzie
Quatro, Pat Benatar, Spider and
Shandi with more female-oriented
rockers on the way: “As far as the
emergence of females in rock’n’roll,
if anything is kept down long
enough, it’s bound to emerge.

“Females started to say ‘we’re not
any less singers than the guys.””

From a sociological viewpoint,
Chinn says that females had little
identification with female rock sing-
ers although males always easily
identified with them. “Now at rock
concerts, you see just as many girls
as boys,” says Chinn. “It’s part of the
equality thing also.

“I don’t think female rock singers
will be a fad—in and out by the end
of 1980. Female talent is being taken
seriously. But if it’s a gimmick, it
won’t work.”

In addition to the above men-
tioned acts that Chinn and partner
Mike Chapman have been involved
with, the duo’s upcoming releases
will again feature women players

(Continued on page 66)
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Croce’s Widow Charging Fraud

Dead Singer’s Estate Subject Of N.Y. & Calif. Suits

NEW YORK-Seven yuars after
Jim Croce was killed in a plane
crash, his estate is the subject of in-
volved and lengthy lawsuits as his
widow Ingrid Croce is suing his
former lawyers. managers, accoun-
tants, publishing company. and
record company charging fraud and
breach of duties.

In a multi-million dollar suit in
U.S. District Court for the Southern
District of New York. Mrs. Croce
names as defendants Philip S. Kur-
nit: Thomas R. Picardo Jr. also
known as Tommy West aund Dennis
Minoguc also known as Terry Cash-
man: Cashman. Pastilli & West;
Blendingwell Music Inc.: Cashwest
Productions Inc. and Lifesong Rec-
ords.

In a separate suit filed in the Su-
perior Court of California she
names as defendants Arthur Mac-
now: Gelfand Breslaucr, Macnow,
Rennert & beldman, a protessional

rporation; Bernard Donnenteld;
Jason Brent; and Donnenfeld &
Brent. a legal firm. along with 10
John Does

In the California case Mrs. Croce
is charging the plaintiffs. the former
lawyers and accountants of the
Croce estate. with fraud and breach
of professional duties by not serving
in her interests in the way the estate
was handled following Croce’s
death.

She is also charging all the do-
fendants in the California case with
civil conspiracy by “‘withholding
from plainuff her community prop-
erty interest in the royalties payable
for recordings of James Croce, pend-
ing the close of the Croce estate; at-
tempting to remove the probate of
the Croce estate from Calitfornia and
seiting up a guardianship and trust
for Adrian Croce (her son) so as to
gain control over monies that would
otherwise go to Ingrid Croce: delay-
ing the closing of the Croce estate,
and then closing the estate without
final accounting: and closing the
Croce estate with a forged docu-
ment.”

The Federal District Court suit
was first filed two vears ago. Last
month U.S. District Judge Lawrence
W. Pierce allowed the plaintiff to file
a second amended complaint which
broadened the accusations against
Kurnit, who allegedly was Croce’s
attorney as well as a principal in

By ROMAN KOZAK

companies named in the federal suit.

Mrs. Croce is demanding a public
Jjury trial, which may get to court as
early as October, but since deposi-
tions are stll being taken, legal
sources predict it may take two more
years before the federal case is re-
solved.

tion: and the songwriting and man-
agement contracts were made
coterminous with the recording con-
tract.”

According to a copy of Croce’s
contract presented in the suit. the
singer/songwriter was paid 6% of
wholesale for domestic sales. By the

STORE BIRTHDAY—Lenny White and Skip Anderson of White's group,
Twennynine, chat at the Disco-Mat store in River Edge, N.J., which cele-
brated its first anniversary with a party that featured White's music.

In that case Mrs. Croce is charging
that in 1968. when Croce was a
young songwriter, inexperienced in
the ways of the music business, he
was introduced by Tommy West. his
college friend, to Phillip Kurnit who
became his attorney and represented
him in signing a management and
recording contracts with Cashman,
Pastilli & West and a songwriting
contract with Blendingwell Music
while Kurnit was an officer in these
companies.

Because of this. the suit charges,
Croce was signed to contracts at an
“unconscionably low level of remu-
neration,” since, the suit claims,
Kurnit “was not acting solcly on
Croce's behalf.”

The suit says that Kurnit and
West “orally assured Croce that he
could terminate the contracts after
one ycar, whereas the recording con-
tract awarded Cashman. Pastilli &
West an option of six annual renew-
als at specified rates of compensa-

FCC Trims Back Power
Of Clear Channel Stations

This story prepared by Doug Hall in New York
and Jean Callahan in Washington.

WASHINGTON—-The exclusiv-
ity of the 25-member clear channel
radio “club” was broken Thursday
(29) in a vote by the Federal Com-
munications Commission that cuts
back the clear station’s power and
adds as many as 125 new one kw
AM stations in their channels.

Most stations. while publicly pro-
testing the precedent set by the FCC,
privately said. “ho hum.” After all,
the FCC votce still gives these clear
channel stations 750 miles of protec-
tion in all directions and that limita-
tion only applies to nighttime broad-
casts since even these stations with
50 kw of power do not reach beyond
750 miles during daylight hours.

An exception to this apathy is
WSM-AM Nashville general man-
ager Len Henscl. who has been
fighting the cutback of clcar chan-
nels for sometime. Hensel reasons
that even this 750 mile limitation

will cut off loyal listeners to WSM’s
“Grand Ole Opry.” which Henscl
says reaches listeners far into Can-
ada, the upper Midwest and points
west of Oklahoma City. Henscl
promises to continuce the fight after
consulting his lawyers.

FCC chairman Charles Ferris de-
fends the new 750 mile limitation
with the reasoning that reception
has been unrcliable beyond 700
miles because of varying atmos-
pheric conditions.

"By protecting the clear channcl
stations from interference across a
diameter of 1.400 to 1.500 miles.
most people who now listen will con-
tinue to hear these broadcasts,” Fer-
ris says.

The many “Grand Ole Opry” fans
who have written the FCC asking
the commission to preserve the clear
channel status of WSM will still be

(Continued on page 6)

end of the six option years, the figure
was up to 8%. For managementsery-
ices he paid 20% of gross carnings.
“Defendant Kurnit defrauded
Jim Croce by intentionally failing to
explain his personal and adverse in-
terest in the contracts of Sept. 17.
1968. by misrepresenting that Jim
Croce could terminate those con-
tracts after a one year. and by repre-
senting that contracts were benefi-
cial 10 Jim Croce when in fact they
were primarily benceficial to the
(Continued on page 12)
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Record Companies

Fran Musso and Brendan Bourke have been promoted at Chrysalis Records
in Los Angeles. Bourke moving into the position of merchandising manager
and Musso becoming national advertising manager. . . . Jack Robertson takes
over the post of vice president. corporate administration and CBS Songs Inter-
national, CBS Canada. Robertson will be responsible for all activities at CBS
Canada’s facilitics, business development
and he will continue to oversee April/Black-
wood in Canada. .. . Paul Myers joins Decca
Records in London July 1 as manager of
symphonic productions. Myers, who pro-
duced more than 400 recordings the past 20
years, was previously associated with CBS
Masterworks for 18 years, recently as head of
the CBS International classical department.

. At Epic Records, New York. Doreen
Reilly has been elevated to associate director of East Coast a&r from manager
of East Coast a&r. She will audition new artists and seek out songs and produc-
ers for signed acts. . .. Paul Rappaport takes over the position of director, na-
tional album promotion at Columbia Records. Los Angeles. He was associate
director, national album promotion. ... At Elcktra/Asylum Records, New
York. Sylvia Rhone joins as East Coast regional promotion director/special
markets. She came from Ariola Records. . .. Ariola America, New York. has
brought in Fred Humphrey to take over as director of national promotion.
Humphrey joins the company from Columbia Records where he was director
of national LP promotion. . . . Rita L. Roberts has been promoted at CBS Rec-
ords. New York. to associate director of
product management, East Coast, jazz/pro-
gressive marketing, from product manager,
jazz/progressive music markceting. Her re-
sponsibilities will include oversecing all as-
pects of product management of jazz releases
for Columbia, Epic. Portrait and CBS Asso-
ciated Labels. ... Barry LeVine is named
manager. college program, CBS Records,
New York. ... At 20th Century-Fox Records,
Los Angeles. Wendy Grasberg is upped to coordinator of national secondary
promotion. She had worked in the pop/r&b promotion departments. . . . Sam-
ucl Aizer has ankled Swan Song Records, New York. He was head of AOR
promotion and publicity.
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4

Bourke

A -
Musso

3

Reilly

\

Robeson

Marketing
Kimberly Mitchell has been named assistant 1o the president at John
Brown’s Body. the L.A.-bascd record/film marketing firm.

Publishing

At Almo/Irving Music, Les Angeles. Linda Chelgren is promoted to man-
ager of Almo Publications. She previously worked in the company’s licensing
department. ... Jamie Howarth has joined
Chappell and Intersong Music, New York. as
engineer tor the publishing companies’ in-
house 16-track recording studio. Howarth. a
professional musician, played and recorded
with Osibisa. ... Charles Lee Lintgen be-
comes station relations rep for the Southcast
at ASCAP. Lintgen, based in Arizona, will
be responsible for broadcast licensing in
Florida, Georgia. Alabama, Tennessee and
Mississippi.

Rappaport

Related Fields

Bob Feiden is tagged vice president. creative development, ADA Films, New
York. the newly formed firm founded by Arista Records president Clive
Davis. Feiden will continue as Arista Records vice president of East Coast
a&r. ... AtU.S. Pioneer Electronics Corp., Moonachie, N.J.. Marvin Lazansky
named sales vice president. Most recently he was regional vice president with
responsibility for all sales operations in the company’s California and Texas
branches. . . . John Bermingham joins Fuji Magnetic Tapes in New York as na-
tional sales manager. Prior to joining the consumer video/audio-tape firm. he
was national sales and merchandising man-
ager tor Sharp Electronics Optonica division.
... James Stewart takes over the post of |
Northcentral regional sales manager for the
audio division of Yamaha International,
Minncapolis. He was affiliated with Team
Electronics, the 107-store Midwestern-based
electronics store franchisor. .. . At American
Sound. a tape duplicating firm, William
Dawson joins as sales manager for the West
Coast plant based in Los Angeles; Peter Thomason becomes sales manager at
the Atlanta plant and Ed King is new sales rep in the Washington, D.C.. mar-
ket.. .. Jim Williams, director of cngineering at Cetec Gauss, Indianapolis. has
been appointed assistant general manager. a new position. Before joining Ce-
tec Gauss two ycars ago, Williams was manager of quality assurance at RCA
Corp. ... Paul Gordocki goes to the newly created position of loudspeaker
product marketing manager at Marantz in Chatsworth, Calif.

‘J.R.’ DISKS GAINING AIRPLAY

NASHVILLE—The intamous
character known as “J.R” on the
prime (ime television soap saga
“Dallas.” has become the subject of
three recent releases.

Common Ground Records has
shipped a rockabilly version titled
“Talkin® *Bout J.R.” by Erine
Wayne, while B.J. Wright’s rendi-
tion, titled simply “J.R.” on Sound-
waves Records, is climbing up the

Humphrey Roberts

Hot Country Singles chart this week
at a starred 40.

A strong contender for airplay ap-
pears to be Ovation’s just relcased
“Who Shot J.R." featuring Louis-
ville deejay Gary Burbank of
WHAS-AM relating a tongue-in-
cheek accounting of the who-done-it
shooting which occurred in the
show’s last episode of the season.

4
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Friends,‘Rochers,
ountrymen! &

“Volunteer Jam VI’ Charlie Daniels’ live and kickin’album
Jeaturing these special guests.On g Records and Tapes.

Produced by John Boytan. Co-produced by Paul Grupp. @ is @ trademark of CES Inc. © 1980 CBS Inc.
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16-CITY SUMMER MEETS

NARM Tries ‘Local Chapter’ Plan

NEW YORK-This year's re-
gional meetings of the National
Assn. of Recording Merchandisers:
to be held in 16 cities during August
and September—will launch a “locat
chapter™ concept.

In addition, the meets will imple-
ment the extension of the NARM-
initiated *Give The Gift Of Music”
campaign at the grass roots level.

The local chapter concept was de-
veloped and approved for imple-
mentation at a recent NARM board
of directors meeting in Dallas.

NARM stresses that by activating
members at the chapter level it will
accomplish a number of major ob-
jectives: to respond to local needs
and encourage the active participa-
tion of more individuals.

The regionals open Aug. 12 in
Cleveland and move to Detroit on
the 13th and to Chicago on the 15th.

The East Coast cities of Phila-
delphia, New York and Washington
will be covered Aug. 19. 20, 22. re-
spectively. It's back to the Midwest

on Aug. 26 in Cincinnati and the
27th in St. Louis. with Nashville on
Aug. 28.

For the West Coast, the Septem-
ber citics and dates are: Seattle (16),
San Francisco (17), Los Angeles
(18), while in the South the itinerary
is: Dallas (23), Atlanta (25), Miami
(26) and Boston (30).

Joe Cohen, NARM’s c¢xecutive
vice president, pictures the regionals
in 1980 as more important than in
recent years. “Because of the neces-
sity for integrating store level per-
sonnei into the gifl-giving cam-
paign.”

According 1o Mickey Granberg,
execulive director, the local chapter
approach was designed to create
“grealter visibility for smaller mem-
ber companies we can’t obtain at our
annual convention. It’s been diffi-
cult to identify the potential for
board membership at the local
level.” At a future point, presidents
of local chapters will be named.

See More AM Outlets

® Continued from page 4

able to hear the program, Ferris
says.

Under a campaign directed by
WSM many listeners to the country
music show have written to the com-
mission opposing clear channel re-
strictions.

Ferris calls the FCC decision “a
compromise that will satisfy dual
needs” by maintaining the benefit of
broad nighttime coverage for clear
channel stations while opening an
opportunity for more service else-
where.”

FCC officials expect as many as
2.000 applications for the new sta-
tions under its revised guidelines.
The action is expected to benefit
small communities with improved
local radio service. The ruling is also
aimed at cities with substantial mi-
nority populations that have either
no minority-owned stations or are

considered by the commission to be
underserved by minority-oriented
programming. Public radio is also
expected to benefit from the addi-
tion of space for new stations.

It has long been assumed by some
broadcasters that restrictions on the
clears would benefit daytime sta-
tions, but Jim Wychor, general man-
ager of KWOA-AM Worthington,
Minn., and chairman of the Na-
tional Assn. of Broadcasters Day-
lime Assn. calls the FCC decision
*“too little, 100 late” and ““a mistake.”

He suggests some daytimers in the
West will be able to go to full time,
but reasons that the airwaves are too
congested in the East for such an op-
portunity. Wychor’s group wants the

clear channel stations to cut to half

the reach the FCC has granted.
Clear channel WLW-AM Cincin-
nati general manager Charlie Mur-
(Continued on page 64)
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PolyGram &
BMA Will
Host 9 Kids

NEW YORK-The Black Music
Assn. and the PolyGram Corp. are
hosting a delegation of nine students
who will be participating in the or-
ganization’s second annual confer-
ence June 26-29 in Washington.

“The purpose of this affair is to in-
troduce young people who are in the
areas of vital interest to the music in-
dustry such as law and business,”
says Stu Segal, director of Poly-
Gram’s corporate public relations.
“We want to give them an introduc-
tion o the record industry and to the
role black music is playing.

“We're not looking for recruit-
ment specifically,” he adds, “but an
opportunity to interest qualified
young people.”

Louise West of the association’s
educational committee is coordinat-
ing the student program, which con-
sists of nine delegates from the fields
of marketing, broadcasting, music
and media studies. They come from
various colleges and universities.
mostly in the East.

In addition, the trade group says
the conference will feature a panel
dubbed “The Importance Of Be-
longing To A Performing Rights Or-
ganization” which will include pan-
elists from the three rights societies.

Earl Shelton of Mighty Three
Music is the panel chairman, and he
says one of the areas to be covered is
what the rights organizations are
doing to get more jukebox dollars.

Pioneer Ad Budget

NEW YORK-U.S. Pioneer is ex-
pected to support market entry of its
optical videodisk system this July
with about $6 million in advertising
money through to the end of the
year.

This estimate is offered by David
Altschiller, chairman of Altschiller
Reitzfeld, Jackson & Solin, the ad
agency handling the Pioneer ac-
count. The agency chief predicts a
$10 million ad budget for the disk
system next year.

REAL PEOPLE—Russ Solomon, the City of Hope's upcoming Spirit of Life

honoree, speaks with a donor in the bone marrow transplant program at the

hospital. Solomon paid the Vernon, Calif., hospital a visit to see first-hand its

medical programs. Solomon the president of the Tower Records retail chain,

will be honored June 19 at a testimonial dinner at the Century Plaza Hotel,
Los Angeles.
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CHICAGO-—City of Indianapolis
metro transit buses are rolling down
the highway to the sound of rock
music. Passengers enjoy stereo rock
sounds as part of a special promo-
tion staged together with the Karma
Records chain and WFBQ-FM.

Karma marketing head John Va-
lant heads up the scheme from the
retail end. Valant says four metro
buses equipped with 8-track players
and three pairs of stereo speakers
have been used in the 2%4-month-old
campaign.

Concern on the part of the city
that not enough young adults were
using bus transportation led to the
promotion. It offers free round-trip
transportation to major Indianapolis
area rock concerts, with each of four
Karma Records stores the point of
departure and return.

According to Valant, increased
store publicity and fattened sales to-
tal are two of the benefits to the
chain. Todate the promotion has

Paraphernalia: Indiana Dealer [s Tried

CHICAGO-The owner of a
Terre Haute, Ind., record and tape
store will stand trial under a new In-
diana state law prohibiting traffic in
marijuana smoking paraphernalia.

Jack Alvey, owner of Head Stone
Friends, was arrested May 23 when
police confiscated an estimated
$15,000 worth of smoking pipes
from his store. The retailer is
charged with possessing para-
phernalia.

The new Indiana ban on para-
phernalia is being contested by at-
torneys representing pipe manufac-
turers and other head supply
vendors. The law went into effect
April 30.

A hearing on a preliminary in-

junction will take place Monday (2)
in federal court in Indianapolis. Al-
vey is the first retailer to be charged
under the new legislation.

Says the store owner, “I didn’t
bother to take the pipes out because
I didn’t think anybody would make
any moves until after the hearing.”

Alvey says the store has a record
and tape inventory valued at about
$35,000. In what the dealer terms a
“political move,™ local law enforce-
ment agencies coordinated the store
raid with several actual drug busts.

Alvey, who is suppled by Father’s
& Sun’s one-stop, reopened last
week sans paraphernalia. The store
has been in operation for 10 years.

New Greenberg Label Signs Act

LOS ANGELES—White Snake, a
new group consisting of three former
members of Deep Purple, is the first
act signed to the new and as yet un-
named label owned by Jerry and
Bob Greenberg.

The act is managed by John Co-
letta in England, but its American
interests will be looked after by Bud
Prager, who also manages Foreigner
and Sniff And The Tears, both on
Atlantic.

The first album by White Snake,

www.americanradiohistorv.com

which consists of David Coverdale,
lead vocals; Jon Lord, keyboards
and lan Paice, drums, was produced
by Martin Birch. Its release is ex-
pected “before summer” to launch
the label, which consists of an L.A.
office headed by Bob Greenberg
and a New York office headed by
brother Jerry.

Four possible names for the new
label were submitted for trademark
approval last week; official notice is
expected by Monday (2).

;, . KARMA-WFBQ-FM PROMO
' Indianapolis Buses
Rolling With Rock

By ALAN PENCHANSKY :

;

been run for six Indianapolis con-
certs beginning March 19. Last
month’s Nazareth concert also was
serviced with the special buses.:

Valant says the four specially
equipped vehicles have their stereo
rigs disguised as they operate on
conventional commuter routes by
day. Each bus can seat 44 persons.

“This puts the kids on the buses
hopefully with the idea that they’ll
ride buses again at other times,” ex-
plains Valant.

Buses depart from the Karma
stores one hour before curtain and
loading is on a first come first serve
basis. “At first there were empty
seats,” explains Valant, “but word of
mouth has spread and we’re begin-
ning to get more people than we can.
accommodate.”

Closing time for the retail shops is
generally 10 p.m,, but Valant says
doors remain open to greet returning
concertgoers. Stores issue special
discount coupons on albums by per-
forming groups and tapes by the
same acts are heard in transit.

Says Valant: “Best of all it takes
the loyal fan fresh from experi-
encing the new people and the new
sounds, and it brings him right back
to the record store.”

UK. Court Gives
Chappell a Break

By MIKE HENNESSEY

LONDON-A High Court judge
here has ruled that there is a copy-
right for musical arrangements of a
composition which. in certain cir-
cumstances, may be distinct from
the copyright of the composition it-
self.

At the end of an eight-day hearing
of a case brought by Redwood Mu-
sic Ltd. against Chappell & Co. Ltd.,
Justice Goff ruled that despite the
fact that copyright in the James
Hanley composition, “Zing Went
The Strings Of My Heart,” had re-
verted under the provisions of the
1911 U.K. Copyright Act to the es-
tate of the late composer in 1967, the
copyright for the special arrange-
ment of the song commissioned by
Chappeli still belonged to Chappell.

The judge argued that since
Chappell had been exploiting the
song and remitting royalties to the
composer’s estate without challenge
for more than 10 years, there was an

(Continued on page 12)
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SKY DANIELS added
the LP at THE LOOP
immediately. “My
Monday night listener
poll recorded 300
super-positive votes

| for “You Should Be
~ High, Love’”’-ALBUM
NETWORK 4/7/80.

STEVE RUNNER,
WLVQ: “Billy went in
early 'cos it sounds so
good. “You Should Be
High, Love’ has every-
thing: lyrics, production,
power and a familiar
sound a la Led Zeppelin.
Just a great debut”

LES COOK, W-4:
“Billy Squier has one
of the best new LPs
I've heard in quite

a long time”’

JOE McCABE
KYYS: “Billy Squier 1s

a station favorite.’

BILLY
SOUIER

THE TALE OF THE TAPE

= | Radio Cut.

B | REDBEARD, WZXR:

! | Love’ has a rivetin
L3 g

' | attention.’

= | ED DIMICELL,
N | WQEFM: “Billy Squier

Includes
The Single
“You Should

Be High, Love

4877

-A Hit AOR

““You Should Be High,

intro that commands

was added right out of
the box; something we
almost never do”

PAUL LEMIEUX,
WAAF: “Billy Squier

sounds hot on the air.’

ST-12062

Produced by Billy Squier & Eddy Offord

www.americanradiohistorv.com

Recorded and Mixed / Eddy Offerd Remote Studio, Woodstock, N.Y.
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Financial

Taft Broadcasting Fiscal
Year Revenues Advance

LOS ANGELES—Taft Broad-
casting Co. registered its highest fi-
nancial results for the year ended
March 31. 1980.

Company officials note that the
record results were directly attribut-
able to the high level of demand for
broadcast advertising time, in-
creased attendance at its Kings Is-
land amusement park and high lev-
els of television production and
distribution activity.

The Broadcast group provided the
largest dollar increase in operating
profit with a 14% increase to
$44.169.000 from $39.109.000 last
year.

Radio revenues also achieved
record levels of $24.700.000, a 28%
increase over 1979's results. Tele-
vision net revenues totaled $77.6
million. an increase of 23% over last
year.

For the fourth quarter ended
March 31, 1980. net carnings ad-
vanced 31% to $4.679.000 on net rev-
enue growth of 42%.

Warner Buys Into
Franklin Mint Co.

WASHINGTON—Warner Com-
munications has purchased 775.000
common shares of the Franklin Mint
Corp.. a company which has quietly
gone into the specialty record busi-
ness.

Warner says it bought the shares
for “investment purposes™ in its fil-
ing with the Securities and Ex-
change Commission.

Franklin Mint. which is known
for its manufacture of coins. tokens
and medals, has been operating a
mail-order record company for sev-
eral years. dealing in special edition
classical and jazz packages. Its head
is Stan Walker. former RCA and
Video Club of America executive
who operates out of the firm’s Phila-
delphia headquarters.

AT 4932
:M\P-" ep 3%
'.‘, Lot ost Sigx\ﬁg Yo 158
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Supplying the graphic needs of the record Industry since 1952,

NEW! DIVIDER CARD

= CALL TOLL FREE!
¢~ 800/648-0958
%}S/GOPHER PRODUCTS CORP.

I 2201 Lockheed Way,
Carson City. Nev. 89701

Year-end results reflected the in-
clusion of four properties acquired
subsequent to fiscal year 1979.
These included WDAE-AM,
Tampa-St. Petersburg: QM Produc-
tions, WDCA-TV, Washington,
D.C. and Worldvision Enterprises.
The new acquisitions added
$44.000.000 to the net revenue for
the year or about 64% of the total in-
crease in net revenues.

The acquisitions also resulted in
$4.9 million to operating profit or
about 49% of the operating profit in-
crease for the year. Net revenues for
the year totaled $235.946.000. a 1%
increase over $167.068.000 in 1979,
Operating profit for the year in-
creased 20% to $59.491.000 from
$49.579.000.

Superscope Asks
Bank Debt Help

LOS ANGELES—Superscope
Inc. reports it must obtain a favor-
able restructuring of its $57.300.000
domestic bank debt in order to stay
in business.

According to its annual report,
“the continuity of the business” is
dependent upon the ability of Su-
perscope to restructure its debt in fa-
vorable terms.

Chairman Joseph Tushinsky. in
his shareholders message, notes the
company is continuing discussions
with its banks “which we hope will
lead to an agreement.”

Superscope has suffered losses the
last two years. incurring net losses of
$14.6 million in 1979 and $15.5 mil-
lion in 1978. The company’s work-
ing capital declined last vear to $17.4
million from $47.1 million in 1978.

The company is reportedly talking
1o an unnamed prospective buyer to
sell some of its foreign interests.

19% Income
Drop Suffered
By Filmways

LOS ANGELES — Filmways,
Inc.’s net income for its fiscal year
which ended Feb. 29. 1980. declined

79% to $1.617.000 from $7.842,000
in the previous year.

Income per common share also
dzclined by 85% to 24 cents from
$1.57 in the prior year.

The full year figures, according to
Richard L. Bloch, chairman and
president. reflect the discontinuance
o7 a major portion of the company’s
publishing operations. which have
experienced losses in each fiscal
quarter during this year.

The discontinued operations were
responsible for a loss of $5.735.000,
which is equivalent to 96 cents per
common share.

Also included in the full year re-
sults is the recognition of an extraor-
dinary credit arising out of settle-
ment of certain investment tax credit
litigation. which produced a bencfit
of $1.683,000 or 28 cents per share.

Revenues in the year, net of dis-
continued operations. advanced by
77% to  $168.566.000 from
$95.127.000.

Filmways' fourth quarter resulted
in a net loss of $6.731.000 versus net
ircome of $1.304.000 in the same pe-
riod a year ago.

Income per common share
showed a net loss of $1.07 compared
with last year's profit of 24 cents.

Pay CBS Dividend

NEW YORK—CBS has declared
a cash dividend of 70 cents per share
on CBS common stock and 25 cents
per share on CBS preference stock
pavable June 30 to stockholders of
record Mayv 30.

Gsillboard@s o
C LPs )’ (( SINGLES )
UP  DOWN STABLE UP  DOWN STABLE
Wk 38% 17% 45% wik  41% 11% 48%
M 36% 28% 36% week o 34% 22% 44%
PRERECORDED PRERECORDED
CASSETTES 8-TRACKS
UP  DOWN STABLE UP  DOWN STABLE
LAST LAST
WEEK 47% 9% 44%  weex 12% 44% 44%
Wk 43% 14% 43%  wex S 12% 59% 29%
( BLANK ) BUSINESS OVERALL
TAPE COMPARED TO LAST YEAR
UP  DOWN STABLE UP  DOWN STABLE
LAST LAST
WEEK 41% 13% 46%  weex 23% 50% 27%
Nk 45% 17% 38%  weex  23% 44% 33%
Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard's research department.
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" Market Quotations__

As of closing, May 29, 1980

19:'"0 Low NAME P-E (153.')’.’) High Low Close Change
1% 13/16 AltecCorp. 20 18 % % 3 +1/16
39 26 ABC 5 2061 29% 28% 29% Unch.
362 27% American Can 5 109 32 31 31% - %
28% 14% Ampex 10 148 21 20% 20% - %
5 2% Automatic Radio - 5 3% 3% 3% Unch.
55 42% CBS 7 1370 49 48 48% + %
36% 27 Columbia Pictures 8 91  29% 28% 28% - %
8% 4 Craig Corp. - 3 4% 4% 4% Unch.
52% 40%: Disney, Walt 13 445 51% 50% 50% — 1%
12 7 Filmways. Inc. 7 159 8% 7% 7% - %
17% 1 Gulf + Western 4 701 16% 15% 15 - %
12% 7% Handleman 6 23 9% 9% 9% Unch.
9 5% K-tel 5 10 5% 5% 5% + %
31 25% Matsushita Electronics 8 2 30% 30% 30% + %
57% 44% MCA 8 363 50% 49% 49% - %
19% 10 Memorex 5 89 12 M% 1% - %
56% 46% 3M 10 645 55% 54% 54% - %
63% 41% Motorola 9 993 48% 46%  46% - 1%
30% 23% North American Philips 4 27 27% 27 27V - %
17% 13% Pioneer Electronics 12 - - - 17h Unch.
25% 18% RCA 6 791 23 222 22% - %
9% 6 Sony 15 2525 % 9 9 - %
33% 20 Storer Broadcasting 9 304 27 26% 26% - %
5% 3% Superscope - 22 3% 3% 3% - %
35% 25% Taft Broadcasting 8 113 30 29% 30 + 1
19% 14% Transamerica 5 337 18 17% 7% - %
53 39% 20th Century-Fox 6 142 47 46 46 - %
46 34% Warner Communications 1 428 45 42% 43 - 1%
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco - 8 2 3 Integrity Ent. - 77 1% 1%
Data Koss Corp. 5 4 4% 4%
Packaging 3 10 5% 6% Kustom Elec. 7 - 3 1%
Electrosound M. Josephson 9 48  14% 15
Group 4 8 5% 5% Orrox Corp. 18 19 5% 5%
First Artists Recoton 7 2 1% 1%
Prod. 10 19 3% 3% Schwartz Bros. 5 1 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president. Los Angeles
Region, Dean Witter Reynoids, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calit. 91505 (213) 841-

3761, member New York Stock Exchange. Inc.

Abkco 6-Month Revenues Rocket

NEW YORK-—Abkco Industries
reports revenues of $5.746.611 and
profits of $50.014 for the six months
ending March 31. That comes out to
4 cents a share.

This compares to revenues of
$3.990.963. and a loss of $121.042 or
9 cents a share for the same period in
1979.

Operations for the second quarter

ending March 31 resulted in a
$14.149 profit or | cent per share
compared to a loss of $106.395 or 8
cents a share for the corresponding
period last year.

Revenues for this quarter
amounted to $2.463.340 compared
to $1.703.169 for the same period
last vear.

London Group’s Profits Decrease

LONDON—A small drop in prof-
its for the six months to Jan. 31,
1980. for Management Agency &
Music was expected by the directors.
but the board now feels that the tull-
vear figures will prove “somewhat
lower” than anticipated.

The actual drop for the half-year
was to approximately $3.56 million
from $3.66 million in the previous
year. Pretax profits for the full vear
1978-79 reached $8.11 million.

Turnover. however. continues to
rise, building to $27.1 million in the

half-year ending Jun. 31. 1980. as
against $22.8 million for the same
period a year carlier.

The drop in profits is seen as less
due 1o the expected fall in the contri-
bution from Tom Jones and Engel-
bert Humperdinck than to the reluc-
tance of club owners to go along
with increased rentals on pinbali
machines and onc-armed bandits,
now a large part of MAM trading,
and which have to be backed by a
fleet of increasingly expensive serv-
ice vehicles,

AT BERLIN INDUSTRY PARLEY

Germans Bullish On Home Video Mart

This story prepared by
Wolfgang Spahr in Berlin
and Peter Jones in London.

BERLIN—"Hollywood On Cas-
settes” and “"Movies At Home™ are
the two main banners of a huge
video campaign launched here by
the German consumer electronic in-
dustry.

And that industry. buoyant on a
recent sales wave of video recorders
and cassettes. optimistically looks
for a video turnover this year of
around $320 million.

Spotlighting the video action was
Video Days 80 here. a meeting of
1.000-plus video experts from all
over Germany and guest speakers
from all parts of the world. A total of
56 video companies presented hard-
ware equipment and software.
mainly video cassettes of porn pro-
ductions and popular U.S. movies.

Today in Germany there are 34

companies offering around 1.000
film presentations. and around 500
dealers offering movies for weekend
rentals at around $9 for a one-time
usage.

Many convention speakers em-
phasized that the 20 million tele-
vision sets already owned in Ger-
many were an ideal base for a fast-
growing video market. Major deal-
ers Bild and Ton (Hanover) and In-
terfunk (Stuttgart) gave their 1.500
retail shops special sales promotion
equipment. with an extra supply of
50 films in three different systems.
VHS (45%). VCR (40%) and Beta-
max (15%).

Both industry and dealers assert
here that they are not interested in
having just one of the five main sys-
tems because they fear that. as has
happened in the disk and music cas-
sette fields. supermarkets would sell

(Continued on page 38)



www.americanradiohistory.com

w b

© 1980 Attontic Recordhing Corp @A Waraer Communicotions Co |

: b

;&3\-
'1%

HRI2 ; 5 "",:FI < $0.32:101

Fadeced by Al Nalli and enry ook j Pl . K Produced by A Nalli and Henry Weck.

,@'." :‘- A .":'*;.
JE,LQ o Y ' ]
"’“*:! B

\' Str:l«es. “Last years re/ease. UL TR /S years release
Well past gold. .. Blackfeets lomcattin.

~  Both available on Atco Records.and Tapes.



www.americanradiohistory.com

10

JUNE 7, 1980 BILLBOARD

General News

‘Retail Roadies’
Goosing Warner
Film Soundtrack

LOS ANGELES—The double-
disk Warner Bros. soundtrack to
“Roadie” is being boosted by four
“retail roadies.” who are canvassing
stores in 29 cities for eight cities be-
ginning Monday (2).

The roadies are Sylvi Brown, Wal-
ter Paas. Barbara Firstman and
Lynn Forman, four members of the
staff of Macy Lipman Marketing.
which was hired by United Artists
Pictures to hypo the soundtrack.

If during an on-the-spot-check the
retailer has a “Roadie” display, he
will receive $50; if he is playing the
LP he will get $50 and if both are
evident he will get $150.

Three other impending -sound-
tracks on Warner Bros. span folk.
classical and rock music. “The Long
Riders,” released May 14, features
music by Ry Cooder. “The Shining.”
due June 13. reunites director Stan-
ley Kubrick and composer Wendy
(Walter) Carlos after their previous
teaming on 1971's “A Clockwork
Orange.”

And “Carney” due June 25 stars
Gary Busey, Jodie Foster and Rob-
bie Robertson. Busey sings one tune
on the album (“Fat Man”); Robert-
son wrote three songs for the project.
Alex North scored.

MCA Executives
Trek For Band

LOS ANGELES—Key MCA Rec-
ords and Distributing executives vis-
ited 22 cities in two days last week on
a promotional tour to play the debut
album by the Rossington Collins
band, “Anytime, Anyplace, Any-
where” for radio, retail and press.

Advance listening parties were
held at MCA’s 22 branches to spin
the scheduled June 20 release. The
new group personnel were intro-
duced while guets were made aware
of the group’s upcoming national
tour.

The nucleus of the Rossington
Collins band consists of former
Lynyrd Skynyrd members Gary
Rossington and Allen Collins with
the remainder of the group com-
prised of other Skynyrd members
and some new players.

Participating in the journey were
Al Bergamo, president of MCA Dis-
tributing: Bob Siner, MCA Records
president; Sam Passamano Sr., exec-
utive vice president of MCA Distrib-
uting; Neil Hartley, vice president
of national accounts; John Burns,
director of national sales; Denny
Rosencrantz, vice president a&r;
Bob Osborn, associate director of al-
bum promotion: Rob Senn, director
of field operations: Santo Russo.
vice president of product develop-
ment; and Beth Rosengard, national
director of album promotion.

Cohen Will Speak

NEW YORK—Joe Cohen, execu-
tive vice president of the National
Assn. of Recording Merchandisers,
will host NARM’s “Gift Of Music”
presentation at a B’nai B’rith music
and performing arts lodge meeting
here Monday (2). All industryites
are invited to attend the presenta-
tion. to be held at the Sutton Place
synagogue starting at 7 p.m. The
“Gift Of Music” campaign was orig-
inally launched at the NARM con-
vention in Las Vegas in March.

LOS ANGELES—The union of
computers, digital technology and
synthesized sound in one instru-
ment is opening the doors for com-
posers and musicians to expand
the boundaries of their creativity.

This blending of technologies
has begun to happen for the per-
sons working with the Fairlight
Computer Musical Instrument, an
Australian invention which has
been purchased around the world
by an estimated 28 individuals or
companies.

In the U.S. the machine is being
distributed by International
Sound. a new firm owned by
Geordie Hormel, owner of the Vil-
lage Recorder studio.

The four-piece sound device is
used by musicians, composers and
educators to store sound informa-
tion for replay either from live or
synthesized sources.

The device which costs $36.000
doesn’t have any sound of its own

but can produce sound which is in-
putted and stored on a floppy disk.

“The performer onstage can
program all the keyboard sounds
he wants to use. like piano. synthe-
sizer, clavinet and organ.” explains
Hormel, “and by playing one key-
board he can produce all these in-
struments.”

The Fairlight CMI as it is being
called, can store as many as 20 in-
struments—strings, reeds, brass,
percussion—and play them all via
one keyboard. Which is a key point
in selling the device to musicians,
Hormel points out. It would be like
having 20 keyboards rolled into
one, Hormel continues.

In addition to the regular instru-
ment sounds, the device also

LIVE AND/OR SYNTHESIZED MUSIC

Australian Fairlight Instrument
Blends High Technology, Sound

creates sound effects. Stevie Won-
der, one of the first owners in the
U.S.. extracted bird calls and hand
claps from his unit on his recent
domestic concert tour, notes engi-
neer Bruce Jackson, familiar with
the Fairlightcompany in his native
Australia.

The instrument can create elec-
tronic as well as acoustic instru-
ments and blend them all into one
composition.

The machine makes a digital
memory of the attack of the sound,
of the wave forms, intensity and all
the basic characteristics of the
sound, Hormel explains. And it
“spreads it over the keyboard. The
instrument isn’t recording any-
thing. there is no moving tape. The
instrument makes a digital
memory of that sound’s character-
istics and these sounds can be
called up atwill on the keyboard.”

Among the musicians playing
with their own models are Fleet-
wood Mac, the Bee Gees. Led Zep-
pelin and Peter Gabriel.

To get the actual sound of an in-
strument, all one need do is record
one note from that instrument us-
ing the machine’s microphone.

Then the machine slices up that
sound into little pieces of digital
numbers (which comprise all the
sound’s parameters) and from this
sound can be manipulated other
sounds of that instrument via the
keyboard.

And since this is a real time syn-
thesis situation, the composer or
musician can immediately hear
what has been inputted or per-
formed. Explains Hormel: “You
can get the actual result when you
press the key.”

A composer can hear how har-
monics will work and on a complex
work. he can input sounds slowly
and play them back immediately.

The musician can play se-
quences on the keyboard and the
machine will remember them for
later replay.

In one of the first commercial
classical uses, Herbert von Kara-
jan recently used the Fairlight ma-
chine at the Salzburg Easter Festi-
val. During the first and third act
of the opera, “Parsifal,” the Com-
puter Musical Instrument simu-
lated the sound of 15 musicians
performing two tubular chimes,
seven gongs, four tom-toms and
two pianos.

The machine’s ability to create
sound effects has drawn interest
from movie studios. And at the re-
cent Audio Engineering Society
convention here. the machine drew
large crowds, including many
Japanese representatives. Which
prompts engineer Jackson to com-
ment that the Japanese will prob-
ably come up with their own ver-
sion which will be lower in cost.

The unit itself does not need any
electrical updating; it’s all done by
updating the skills of the program-
mer.

Fairlight is presently turning out
six units a month and hopes to in-
crease production to 10. The units
are air shipped to the U.S.

Four schools in Australia are us-
ing it and Hormel sees a good mar-
ket here in the educational field.
He doesn’t envision recording stu-
dio owners buying it, but rather
sees individual musicians as own-
ers much in the way they own syn-
thesizers and other electric key-
board instruments.

NEW YORK—The Smith Agency
here has been helping the music in-
dustry fill jobs for more than 15
years, and personnel specialist
Alayne Spertel says the business is
changing—but it’s not making her
job any easier.

“There are jobs available.” admits
Spertel, “but it’s getfing harder find-
ing the right people for those jobs.”

One of the problems, she believes.
is that as the industry becomes more
corporately inclined, less emphasis is
being put on finding persons with a
genuine interest in the music itself.

“It takes a lot of screening,” she
says. “to find people who are quali-
fied. Most people who haven’t
worked in the industry before think
it’s all fun and games.

“Nowadays it’s discouraging.” she
adds. “There is less emphasis on a
desire to work in the industry and
more of an emphasis on people who
come from banks or accountancy
firms, people who do their jobs and
don’t want to advance, or who don’t
make waves.”

A familiarity with the nuances of
the industry. she agrees, should be a
plus, especially in vital areas such as
royalty accounting.

Interestingly. Spertel noticed that
when the record industry was exper-
iencing last year’s sales slump, the
personnel shakeup was heaviest in
such areas.

“During the crunch, most of my
placements were in the financial
area,” she recalls. “We handled a lot
of controllers, chief financial offi-

Alayne Spertel’s Job Is To

By RICHARD M. NUSSER
cers, bookkeepers and accountants.

Most of Spertel’s placements are
with labels, rather than with pub-
lishing companies or recording stu-
dios.

I deal with the same companies
over and over again,” she says. men-
tioning a string of labels, big and
small, that she has helped with per-
sonnel.

“In some of those cases I've gotten
the personnel people their jobs,” she
says.

Demand High For

NEW YORK—-CBS Records is
holding off shipping its new Master-
sound audiophile record line to
dealers because, the company says,
response to the line has been so fa-
vorable the company needs more
time to manufacture adequate
quantities.

When the new audiophile line was
first announced (Billboard, May 17,
1980), it was expected that the eight
initial releases would be in stores by
the end of May. Now, says Joe Dash,
vice president and general manager
of CBS Masterworks, they will not
be shipped until mid-June.

“The demand was far ahead of

anticipation,” says Dash. *What we.

expected to ship in a few months was
what was ordered initially. And
rather than put any accounts on
hold, or make partial shipments, we

WwWwWwW . americanradiohistorv.com

Fill Key Jobs

The Smith Agency, which sub-
titles itself “the music agency” in the
help wanted ads, doesn’t collect a fee
from prospective job seekers.

“We're a fee paid agency,” she
says. "l won’t accept jobs not paid
for by the company. I don’t geta fee
unless they hire my person.”

Sometimes Spertel charges a flat
rate on a “‘non-hire” basis in order to
conduct an executive search. And
then, she adds, she conducts busi-

(Continued on page 56)

CBS Mastersound

decided to hold up the shipments o
everybody.”

The CBS Mastersound disks, to be
list priced at $14.89, include- both
classical and pop releases. The clas-
sical releases, mastered digitally,
are: Stravinsky’s “Petrouchka,” with
Zubin Mehta and the New York
Philharmonic; Richard Strauss tone
poems conducted by Lorin Maazel
with the Cleveland Orchestra, and
the Shostakovich Fifth Symphony,
with Leonard Bernstein and the
New York Philharmonic. Also in the
series is a jazz LP by drummer Max
Roach. All these will be released as
high quality cassettes.

The pop releases are mastered at
half speed and include “Born Tor
Run” by Bruce Springsteen; “The
Stranger” by Billy Joel; “Boston” by
Boston; and “Wish You Were Here”
by Pink Floyd.

Soundtrack LPs
Surging; MCA
Has 6 In Works

LOS ANGELES—Reflecting the
burgeoning tie-ins between record
and film divisions, MCA has six
soundtracks either in release or im-
minent.

These are topped by “Xanadu.” a
single-disk $9.98 list LP featuring
songs by ELO and film star Olivia
Newton-John. John Farrar and
ELO’s Jeff Lynne composed the
music. The Universal film follows
Aug. 8.

Roberta Flack is writing eight new
tunes for “Family Dream.” starring
Richard Pryor and Cicely Tyson.
The soundtrack is due for release on
MCA in September. Flack is work-
ing on the music with Eric Mercury,
who coproduced her latest LP.

“Cheech & Chong’s Next Movie”
will feature original music written
by Mark Davies (“Car Wash” and
“Which Way Is Up”) and performed
by Killer.

No release date has been set yet by
MCA for the soundtrack to “Best
Little Whorehouse In Texas.” Dolly
Parton will perform 1l songs and
costar Burt Reynolds will also be
featured in song, along with original
music by Lee Holdridge.

Tanya Tucker will perform the
main title from “Resurrection.” star-
ring Ellen Burstyn and due for Sep-
tember release. And “Smokey And
The Bandit II” is set for release on

(Continued on page 66)

RIAA & NMPA
Link On Survey

NEW YORK—A new survey of
home taping and its impact on the
industry is again being jointly spon-
sored by the Recording Industry
Assn. of America and the National
Music Publishers Assn.

An initial survey, conducted by
the Roper Organization last spring,
was revealed in December. This time
around, however, the survey will be
conducted by National Analysts, a
division of Booz, Allen & Hamilton.

“Our original intent,” explains
Stan Gortikov, president of the

-RIAA, “was to create a body of

trend information which would be
more convincing than a snapshot.
We want to know if the situation is
stable or changing and correct defi-
ciencies in the early study.”

Gortikov says National Analysts
would “catch on to a broader study.”

The new project will involve a fi-
nal sample of more than 2,300-plus
respondents projectable to the U.S.
population age 10 and older and the
results are anticipated before year’s
end.

Data analysis and interpretation
will be completed by Attitude & Be-
havior Research Inc. under the su-
pervision of Prof. Martin Fishbein
of the Dept. of Psychology and the
Institute of Communications Re-
search at the Univ. of Illinois.

In the Roper survey (Billboard,
Dec. 22, 1979), it was determined
that potential losses ranged from
14% 1o 29% of industry volume. It
was emphasized that the lower fig-
ure, related to losses from taping of
borrowed LPs or tapes, was a closer
measure of accuracy than the higher
figure, related to those who would
have bought if they could not tape.

The Roper study had 2,404 re-
spondents, with the cost also split be-
tween the two trade organizations
which are engaged in a copyright
battle over possible changes in the
mechanical royalty rate.
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RAY SPEAKS—Ray Caviano, president of RFC Records, addresses young

songwriters at a luncheon sponsored by the American Guild of Authors and
Composers.

Hymn Publisher Expanding Base

PHOENIX — North Amecrican
Liturgy Resources. a prominent li-
turgical and hymn music publisher,
has moved into a 27.000 square foot
base here.

President/founder Ray  Bruno
states the new facility built by the
company more than doubles its
prior space. The 1Ya-story structure
1s almost self-sufficient. In addition
to executive and administration of-
fices. there are complete art and
camera segments, along with music
editorial, sales and accounting. Art
Mechan, a former independent
CPA_ has joined the firm as control-
ler.

The firm has 50 emploves. The
only function being farmed out is
commercial printing.

Firms Book Disco

NEW YORK—A broad spectrum
of lighting and sound firms and
equipment manufacturers will be
showeasing their wares at Bill-
board’s cighth International Disco
Forum. to be held at the Sheraton
Centre here July 14-17.

Registrations are now coming in
from around the world. including
the U.S.. Canada. Australia and
France. More than 300 pre-registra-
tions have been received—more than
prior to Disco VIl in Los Angeles in
February.

[
The Complete
One-Stop
Service

HITTOWN

RECORD & TAPE
DISTRIBUTORS

Personal Attention
Given to
All Orders.
We Ship Anywhere.

HITTOWN

609 West 125th St.
New York, NY 10027
(212) 662-2230

y

The firm now has 60 writers under
contract and a catalog of more than
3.000 copyrights in two BMI firms,
Epoch Universal Publications, the
parent company. and NALR.

Songwriters Talk

LOS ANGELES—The American
Guild of Authors/Composers will
sponsor frec weekly rap sessions for
songwriters. The mectings. held cach
Thursday 4-6 p.m.. are sct for the
Hollywood Center Theatre here.
Special guests scheduled for June
meetings include Jay Livingston and
Ray Evans (5). Steve Bedell (12).
membership meeting (19) and Dean
Whitney (26).

Forum 8 Space

Among the exhibitors are such
firms as: GLI Lighting. Lightworks,
Technies, Richard Long & Associ-
ates. Disco Motion Lid., Disconet,
Electronic Designers, Times Square
Theatrical & Studio Supply. Rosco
Laboratories, International Elec-
tronics. Bump Lighting and Litelab.

Other exhibitors include: Disco
Scene, Newth Lighting Co.. Electra
Display. Bestek Entertainment
Equipment Co., Pioneer Electronics
of America, Stanton Magnetics Inc.,
Chic Lighting, Lighting Dimen-
sions. Farralane Enterprises and
QRK Broadcast Electronics.

Those wanting more information
about Disco VIII should contact
Salpy Tchalekian or Nancy Falk at
Billboard’s L.A. office.

Jim Croce Suits

® Continued from page 4
other contracting parties,” the suit
reads.

In addition, the suit charges that
Blendingwell Music failed to render
a complete accounting of what
Croce should earn: and that Cash-
man. Pastilli and West also did not
render a full accounting on manage-
ment and recording fees.

The suit also charges Kurnit,
West, Cashman. Cashwest, and
Lifesong Records with wrongfully
obtaining and commercially releas-
ing tapes in 1975 made by Croce in
1967 before he was signed to a
recording contract. These “Estate
Sides.” says the swit, were released,
in part, on “The Faces I've Been™ LP
on Lifesong.

Last summer, Kurnit. in trying to
avoid a public jury trial, asked U.S.
District Judge Abraham D. Sofer.
then the judge in the case. for a par-
tial summary judgment. Sofer de-
nied it

Publishing

8% Gain Notched
In Print Music
Sales For Year

NEW YORK-—The U.S. music
print industry moved ahead in sales
by 8%. with an annual volume esti-
mated at $261 million. according to
the American Music Conference.

This domestic gain compares 1o a
volume ot $241.680.000 in 1978.

According to the American Music
Conference. the school music mar-
ket remained stable despite declin-
ing populations and school closings.
This is partly attributed to the fact
that while many schools have cut
back on instrument purchases, they
are still in the market for choral edi-
tions. which, of course, are not
directly related to instruments.

Overall. the trade group reports
that retail sales of new musical in-
struments, related sound modi-
fication cquipment and printed mu-
sic moved ahead an estimated 2.34%
in 1979 1o an all-time estimated dol-
lar volume of $2.353.609.000.

The dollar advance was led by pi-
anos, which jumped [0% in 1979 to
$452. A small drop in piano units
shipped during 1979 occurred dur-
ing the last quarter when a plate
shortage curtailed shipments and re-
tailers maintained smaller inven-
tories.

Guitar sales were up 7.9% over
1978, with electric guitars showing
the greatest increase with a 13.5%
advance in domestically made units
and a 19% increase in imports. Total
guitar sales were $280.380,000.

U.K. Court

® Continued from page 6
implied license. He awarded costs to
Chappell.

Commenting on the case. Jona-
than Simon, managing director of
Chappell. said. “We could not have
hoped for a better result. We were
able to show that we actively exploit
standard repertoire such as ‘Zing
Went The Strings Of My Heart® by
commissioning special arrange-
ments, and by promoting perform-
ances of the song.

1 think there had initally been
some skepticism on this point on the
part of the plaintiffs.”

The case is one small facet of the
complex question of reversionary
rights, which arises from a clause in
the U.K. Copyright Actof 1911. This
says that a copyright assigned by a
composer to a UK. publisher auto-
matically reverts to his estate 25
years after his death. except in the
case of specially commissioned or
collective works, i.c.. works by more
than one author/composer.

A test case is currently under con-
sideration by the House of Lords to
determine exactly what constitutes
a collective work and, more spevifi-
cally, whether a song with lyrics by
one person and music by another
can be deemed a collective work. A
decision is expected shortly.

NMPA Manhattan

Conclave June 24

NEW YORK—The National Mu-
sic Publishers Assn.’s annual mem-
bership meeting takes place June 24
at the Plaza Hotel here.

Executives from the trade group
and Harry Fox Agency and various
committee chairmen will report on
the association’s and agency’s recent
accomplishments. current projects
and future forecasts. There’ll also be
tegal and legislative matters dis-
cussed.
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NEW YORK—Famous Music has
been producing additional revenue
in excess of $50,000 a year for theat-
rical use ol its copyrights.

“This income is not for full scores,
but for requests to use one or more
copyrights in various theatrical pro-
ductions.” explains Sid Herman, ex-
ecutive vice president fo finance and
administration.

One show. the current hit, “A Day
In Hollywood/A Night In The
Ukraine,” contains six Famous ever-
greens and is bringing in income of
more than $20.000 a year. based on
$75 weekly income for each song.

The songs are “Bevond The Blue
Horizon.” *Thanks For the
Memory.” “Louise,” “Two Sleepy
Pcople.” “Cockuails For Two™ and
“Double Trouble.”

Herman points out that in addi-
tion to this “**bonus™ income the com-
pany benefits by being able to indi-
cate to its writers that it’s aware of
other areas of exploitation of songs
besides recordings. “A lot of writers
sometimes feel a publisher is
asleep.” Herman adds.

Other present or recent use of Fa-

'Famous Profits Up;
Credit Show Songs

By IRV LICHTMAN

mous songs in theatrical projects in-
clude “Dream Lover™ in “Dracula.”
“Blue Bonnet Lady™ in “The Best
Litle Whorchouse In Texas,” “That
Old Black Magic” in "1940 Radio
Hour” “Two Sleepy Pcople™ in
“Ain’t Misbechavin’,” “Mona Lisa™
in “Song Night Of The City,” “Sing
You Sinners™ and “I Don’t Want To
Walk Without You™ in "Big Broad-
cast Of 19447

Also, “Rosic The Riveter™ in “All
Night Strut” and material in two
revues. “Styne On Styne,” a retro-
spective on Jule Styne songs current
at New York’s St. Regis Hotel and
Harry Warren songs in “Cheerful
Little Earful,” produced by Leonard
Landau and currently trying out in
various dinner theatres.

In addition to these theatrical
properties. Famous also has material
in industrial shows and continues to
reap income from commerical us-
age, including “Thanks For The
Memory™ for Texaco and “Tan-
gerine™ for Huk-A-Poo Sportswear.
Commercial income averages
$30.000 1o $35.000 in added reve-
nues for such song, reports Herman.

April-Blackwood Renews Bradiey Pact

NEW YORK—With sales volume
reportedly running 40% more so far
than the same period last year,
April-Blackwood Publications has
renewed its print distribution and
sales through Bradley Publications.

The two-year deal, according to
Rick Smith, vice president and gen-
eral manager of April-Blackwood
Music, thus extends a similar pact
with Bradley when the print division
was formed under Al Kugler two
years ago.

In the offing under the new deal is
the company’s most extensive folio
concept yet, “The Incredible 88 Su-
per Hits.” a mixed folio of 88 titles
representing the company’s top cur-
rent pop material and standards.

It will be available in numerous
editions, including piano vocal., big
note piano and guitar. “To put outa
folio of this size is indicative of the
growth of our print division.” ex-
plains Smith, who adds the main
folio will be marketed in about a
month at a retail price of $8.98.

The print unit represents the cata-
logs of Billy Joel. Dan Fogelberg,
James Taylor, lan Hunter, Kansas

and ELO. Also, it handles print for
the Frank Music catalog, acquired
last year by Paul McCartney’s MPL
from April-Blackwood.

ASCAP Adds TV
& Film Workshops

NEW YORK-ASCAP, which
has sponsored workshops in disco,
theatre and jazz, adds television and
film scoring when an eight-week
course is unveiled June 10 at the
society’s headquarters here.

Guided by Paul Chihara, the tv-
film composer, the workshop will
feature guest panclists from all
phases of this area, including com-
posers, arrangers, producers and en-
gineers.

Writers interested in participating
in a critique of their works should
send a cassette containing two origi-
nal compositions and a resume to:
ASCAP TV & Film Workshop. One
Lincoln Plaza, New York, N.Y.
10023. Deadline for submission is
June 6. Sessions are free and open to
all regardless of performing rights
affiliation.

MUSIC AND THE MOVIES
HITCHING A RIDE WITH A HIT

Your golden opportunity to put
your success story on record

A Billboard Spotlight

Issue date—August 2
Ad deadline—July 11
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Commentary

Videodisk: Hope Or Hype?

By CLIVE DAVIS

No one wants to be the last one on the block to spot a trend,
so record executives have been rushing in front of microphones
to proclaim that the videodisk revolution is upon us. They warn
that we'd better start swimming or we'll sink like a stone be-
cause, after all, it is a new decade, so the
videodisk has to be the sight and sound
of the industry’s future. They even Paul
Revered this cry on national television
on a recent, poorly conceived *20/20™
segment that wrongly placed the future
of the music industry in the hands of the
videodisk.

Well, not so fast, gentlemen. We've
all sat through this movie before.
“Quadromania?” or “Last Tango In
Sensurround?” Techno-advances in the
arts are not always salvation. Some-
times they’re just distractions. Don’t
these new a/v machines have a pause
button?

The future of the videodisk industry
is probably rosy. but its relevance to the
music industry is highly speculative. 1
seriously qucstion whether we should
be so eager so early to grasp at the
videodisk as a quick panacea for indus-
try problems.

There will obviously be a significant
impact on home entertainment over the
next 10 years, and retailers and distribu-
tors of the hardware and softwcar will benefit. But to spread the
gospel that the aural record as we know it is just a stepping
stone to the brave new world of video is misleading and harm-
ful.

‘Masterful music trivialized
by inadequate vignettes’

All hard evidence, and past history, points to the new visual
medium making strong inroads in general interest films, educa-
tional films, pornographic films . .. but minimal waves in mu-
sic. Even the finest concert performance movies—witness the
fate of “The Last Waltz"—don’t do nearly as well at the box-
office as narrative movies. Abstract animation as accom-
paniment to music has never taken hold.

While the video jukebox (Scopitone) was introduced with
great fanfare, it was ultimately greeted by the public with wide-
spread apathy. The visual element—as most viewers of the first
round of rock videodisks will attest to—doesn’t hold up under
repeated viewing. [t becomes boring. It is not what people want
out of music when they listen at home.

When top record company executives go in front of the *20/
20" cameras and solemnly proclaim to a nationwide audience
that this has to be “the next step.” I wonder what they feel our
industry has to be saved from. We've only begun to tap the pos-
sibilities of audio reproduction with the increasing use of 24-
track and digitally produced sound.

We're at the beginning of an invigorating rock’n’roli renais-
sance. There are enough new musical talents out there to keep
us busy for the next several years. The emergence of Elvis Cost-
ello, Graham Parker. the Clash, the Pretenders; the flowering
of Michael Jackson, Tom Petty, Blondic, Angela Botfill; the
continued creative energy of the Eagles, Pink Floyd, Elton
John, the Isley Brothers, the Who, the Doobie Brothers, Stevie
Wonder and the Grateful Dead all bode well.

To channel so much energy, so many resources, so much

Clive Davis: *The videodisk's relevance to
the music industry is highly speculative.”

money, into a potential adjunct in the hope that it will lift us out
of some imagined doldrums is a venture that speaks of panic
and diversion, not creativity.

Here we are facing potentially dangerous serial price hikes
which, especially in view of home tap-
ing, might be difficult to pass on to the
public, and at the same time talking of
going into our pockets to finance video-
disks that will mean at least a [00% to
500% increase in album production
costs that will have to be passed on to
consumers.

The fact that. eventually, the video-
disk itself will not be much more expen-
sive to manufacture than today’s disk
isn’t the issue. It’s the “programming
cost” that has to bc amortized. That's
the crucial problem. So, where’s the
logic? If price affects the sale of music,
how do we expect to sell music with pic-
tures?

No one is saying that the Pink Floyd
fan in Des Moines, where the band
doesn’t appear live, won’t buy a video-
disk of “The Wall™ to share with his
friends and get the experience second-
hand. Or that artists like the Stones,
Springsteen, Led Zeppelin, Sinatra,
Manilow, and the Kinks don’t have au-
diences who will want to own hour-long
performances on disk as concert souvenir-mementos. Obvi-
ously, there are ways in which a record company can use video
as a meaningful extension for certain acts.

But how many artists are in that category? How many visual
albums will the average household have to own before it loses
interest, and how frequently will they get played?

I'm not sure what the future holds, but my gut feeling is that
the videodisk involving music won’t have the immediacy of a
concert, the imaginative dimension of the aural record, or the
sustaining grip of the story film.

I can sec a secondary hybrid where the fidelity and content of
the music becomes subordinate to the image, where masterful
music is trivialized by inadequate vignettes. Also, the produc-
tion costs per project will escalate to the point where many
fewer albums are made, and many fewer artists are heard.

Don’t for a moment write off the phonograph record and its
still great potential. Don’t believe that the audience that grew
up with the record buying habit—those people whose first al-
bum was “Rubber Soul” or “Tapestry” or “Highway 61 Revi-
sited”—will suddenly feel they've been missing something all
these years. Don’t be sure that those people who have made an
investment in record and tape collections and increasingly so-
phisticated stereo equipment will easily be swayed to the video-
disk.

‘Techno-advances in the arts
are not always salvation’

There is probably some validity to the theory that as movie,
concert and sporting event prices soar, people will take their
amusement more and more within short reach of the refrig-
erator. But let’s not be hasty. There are at least two pleasures
that should be possible to enjoy with your eyes shut. One of
them is music.

Clive Davis is president of Arista Records.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

Recent letters complaining of poor record service
have struck a chord here. Or perhaps “harmonic”
would be a better term, for we do receive excellent
service from some labels. Most of these are small,
though, and release only three or four disks a year.
Some large labels give us good service, some service is
on a “casual” basis, and others haven't shipped us a
thing in years.

We write letters, send playlists regularly, and call
regional reps, but usually with little or no response. As
a result, these labels get little or no airplay on our sta-
tion, and, so far as jazz is concerned, their product
moves sluggishly in local stores. Few people in this
area will pick up a jazz disk unless they've heard part
of it and discovered they like it.

In contrast to American companies. | have written
to two European companies in the past month and, in
return, have received an entire catalog from one, and
the promise of service from the other. And this gener-
osity comes from companies that have problems get-
ting stocked in local stores. But we will be playing their

records, and those from the independents and large la-
bels that service us. Only those who choose not to,

stand to lose out in Auburn.
Lloyd E. Townsend Jr.

Jazz Music Director, WEGL-FM
Auburn, N.Y.

Dear Sir:

| read with interest each week press coverage given
to the antipiracy efforts being implemented by some of
the labels.

| think these steps are terrific. However, does any-
one have any suggestions other than very expensive le-
gal procedures for the following situation that occurred
at my label:

When GRT went bankrupt, the creditors requested
we remove approximately 100,000 returns from the
Nashville warehouse. We determined that the least ex-
pensive way to dispose of these records was to have
them destroyed and sold for scrap.

Friends at CBS recommended a legitimate company
in Nashville which we retained to (a) inventory the

www.americanradiohistorv.com

stock, (b) scrap same, and finally to pay us for the
scrap vinyl. We received an affidavit from the Nashville
firm stating that LP r.a.s from one distributor were not
LPs at all, but rather 12-inch boxes with one album on
top of various and sundry junk singles.

This kind of situation makes me sick to my stomach.
The same company that pulled this now tells me we
owe them money for these r.a.s.

Bob Reno
President, Midsong International
Los Angeles

Dear Sir:

| am planning a new venture to establish a night-
club where Christians can go and dance to music that
has a religious content. But | am having trouble getting
product of a religious nature that has a danceable
beat. | will purchase the product if necessary.

Gary Bonds
Mobile Music Service
Santa Rosa, Calif.
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Relcil Roadied Lo Reward “Roadie” Relailerd!
MACEY LIPMAN MARKETING ANNOUNCES THE KICKOFF OF THE ONLY ANNUAL RETAIL “ROADIE” TOUR! OUR GIVEAWAY

TOUR WILL COINCIDE WITH THE WORLD PREMIERE OF THE UA MOVIE “ROADIE” AND THE RELEASE OF THE WARNER BROS.
DOUBLE ALBUM SOUNDTRACK.

Win Cold Cash 2. You win@if the “Roadie” _:ngud Bonsed!

If you're a Record Retailer, here’s album is playing in-store! 3. If your display is up and the
all you have to do: When our Roadie - Feclgrd '&P'CIY:;\Q thn our r;)hadle:t
d : time'bet June 13 = makes His or Her entrance, then i
o:c)ipjsu':eag())l-lm Seen e becomes a total of@ on the spot!
7. You winfgE]if your “Roadie"
exhibit is prominently displayed.
(Just use available material from
WEA or a little imagination.)

(Of course, rewards will be
disbursed according to individual
store policy.)

BE ON THE LOOKOUT FOR OUR SATIN-JACKETED ROADIES:
THEY MEAN MONEY!

MACEY LIPMAN MARKETING ROADIES WILL TOUR 29 MARKETS NATIONWIDE VISITING A CROSS-SECTION OF RETAILERS IN THE FOLLOWING CITIES,
AND SURROUNDING SUBURBS: -

ATLANTA « AUSTIN « BALTIMORE « BOSTON « BUFFALO « CHICAGO ¢ CINCINNATI « CLEVELAND « DALLAS + DENVER < DETROIT « HOUSTON « KANSAS CITY « LOS ANGELES + MIAMI « MILWAUKEE
« MINNEAPOLIS « NASHVILLE « NEW ORLEANS « NEW YORK ¢ PHILADELPHIA « PHOENIX ¢ PITTSBURGH ¢ PORTLAND « SAN DIEGO + SAN FRANCISCO « SEATTLE « ST. LOUIS « WASHINGTON

For more information call Macey Lipman Marketing (213) 652-0818/659-9820 or call your local WEA Distributor. Contest void where prohibited.

www americanradiohistorv.com
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Billboard. Aloum Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (5/28/80)

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLET BAND—Against The Wind (Capitol)

Top Add Ons-National

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love Is A Sacrifice (Mercury)
BLACK SABBATH—Heaven And Hell (WB)

PAUL McCARTNEY—McCartney Il (Columbia)

ROADIE-Soundtrack (WB)

National Breakouts

KROKUS—Metal Rendez-vous (Ariola)

RAY GOMEZ—-Volume (Columbia)

DEVO—Freedom Of Choice (WB)

ROCKY BURNETTE—The Son Of Rock And Roll (EMI/America)

GENESIS—Duke (Atlantic)
VAN HALEN—Women And Children First (WB)
GRATEFUL DEAD—Go To Heaven (Arista)

JUNE 7, 1980 BILLBOARD

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests

BREAKOUTS —Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-

KFML-AM—Denver (1. Gordon)

KMOD-FM—Tulsa (B. Bruin/C. West)

WLVQ-FM—Columbis (S. Runner)

WSHE-FM—Ft. |

(N. Mirsky/F. Baum)

WLIR-FM—Long Island (D. McNa

/L Kleinman)

®  PAULMcCARTNEY—McCartney |1 (Columbia)

DAVE MASON—01d Crest OnA NewWave
{Columbia)

SOUTHSIDE JOHNNY & THE ASBURY JUKES - Love
Is A Sacrifice (Mercury)

® RAY GOMEZ—Volume (Columbia)

# BRUCE COCKBURN—Dancing in The Dragon's
Jaws (Millennium)

+*  PETE TOWNSHEND-Empty Glass (Atco)

GERRY RAFFERTY—Snakes And Ladders (UA)
SAMMY HAGAR—Danger Zone (Capitol)
KROKUS—Metal Rendez-vous (Ariola)
ELTONJOHN-21 At 33 (MCA)

GRAHAM PARKER—The Up Escalator (Arista)
JUDAS PRIEST—British Steel (Columbia)

* % ® o ® o o @

+  URBAN COWBOY —Soundtrack (Asylum)

KBBC-FM—Phoenix (L Th

BLACK SABBATH—Heaven And Hell (WB)

BRAM TCHAIKOVSKY —Pressure (Polydor/Radar)
SPIDER—(Dreamland)

PAUL McCARTNEY —McCartney Il (Columbia)

BOB SEGER & THE SILVER BULLET BAND-Against
The Wind (Capitol)

* o o o @

+ VAN HALEN —Women And Children First (WB)

WYDD-FM—Pittsburgh (). Kinney)

GERRY RAFFERTY—Snakes And Ladders (UA)

® SOUTHSIDE JOHNNY & THEASBURY JUKES—Love

ROADIE -Soundtrack (WB)
OZARK MOUNTAIN DAREDEVILS—(Columbia)

# VANHALEN—Women And Children First (WB)
+ BOBSEGER & THE SILYER BULLET BAND—Against

The Wind (Capitol}

ZETA-7 (WORJ-FM)—Orlando (B. Mims)

KROKUS—Metal Rendez-vous (Ariola)

®  PHILIPLYNOTT—Solo In Scho (WB)

® SOUTHSIDE JOHNNY & THE ASBURY JUKES— Love
Is A Sacrifice (Mercury)

SOUTHSIDE JOHNNY—Greatest Hits (Epic)

®  DAVE MASON-Old Crest On A NewWave
(Columbia)

:;c:ari:plays; as gletermined by S o o s EMCCLAPTON )it One Night (RSO * ERICCLAPTON—Just One Night (RSO) % PINKFLOYDThe Wall (Columbia) . ??':IK/VABUI!NE)TTE—TheSonOlRockAndRoII
101 ersonnel. - War| eatherette (Islan: N . H erica,
P " PINKFLOYD~The Wall (Columbia) * BILLY JOEL-Glass Houses (Columbia) #*  BILLY JOEL—Glass Houses (Columbiz) "

STANLEY CLARKE-Rocks, Pebbles And Sand
(Epic)

*  WILLIE NILE—(Arista)
SQUEEZE—Argybargy (A&M)

»

tivity at regional and nationa! + BOBSEGER & THE SILVER BULLET BAND--Against O E JOHNNY & THE ASBURY JUKES—Love IsA Sacrifice (Mercury) % BOBSEGER & THE SILVER BULLET BAND—Against )
levels. The Wind (Capitol) f;"‘"g,'i’ﬁci (Me,cu‘m ™ o KROKUS—Metal Readez-vous (Ariola) The Wind (Capitol) L {gﬁ;‘g’t"&;‘:&;‘;‘*e”"eM”5'°D°"'e
. #  FIREFALL—Undertow (Atlantic) © DAVE MASON-01d Crest OnA New Wave © CRACKTHE SKY—White Music (Lifesong) #  PETE TOWNSHEND—Empty Glass (Atco) * GENTLE GIANT=Civilian (Columbia)
Westem Reglon KISW-FM—Seattle (3. Slaton) (Colombia O Lo I * JOURNEY~Departure (Columbia) WOUR-FM—Utica (D, Edwards
INTERVIEW— (Virgin) ©  PAUL McCARTNEY—McCartney II (Columbia) A -FM—Utica (D. Edwards)
©  ROADIE-Soundtrack (WB) ELTON JOHN~2] At 33 (MCA) % BOBSEGER&THESILVERBULLETBAND—Against ~ * GEESIS—Duke (Atlantic) © SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love

® TOP ADD ONS

DAVE MASON—O01d Crest On A New Wave
(Columbia)

BLACK SABBATH—Heaven And Hell (WB)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—
Love Is A Sacrifice (Mercury)

+ BOB SEGER & THE SILVER BULLET BAND-Against
The Wind (Capitol)

+  ERIC CLAPTON—Just One Night (RS0)
* JOURNEY—Departure (Columbia)

JOAN ARMATRADING—Me Myself | (A& M)
TERENCE BOYLAN—Suzy (Asylum)
+  KITTYHAWK—(EMI/America)

.
.
+ PURE PRAIRIE LEAGUE—Firin' Up (Casablanca)
*
*

KRST-FM—Albuquerque (S. Cornish)

The Wind (Capitol)
* ERIC CLAPTON-Just One Night (RS0)
# ), GEILS BAND— Love Stinks (EMI/America)
# VAN HALEN—Women And Children First (WB)

WLPX-FM—-Milwaukee (B, Beam)

ZETA-& (WINZ-FM)—Miami (R. Par ker)

GRAHAM PARKER—The Up Escalator (Arista)
PURE PRAIRSE LEAGUE—Firin’ Up (Casablanca)
BLACK SABBATH—Heaven And Hell (WB)

Is ASacrifice (Mercury)
e BLACK SABBATH—Heaven And Hell (WB)
e DEVO—Freedom Of Choice (WB)

DAVE MASON-01d Crest OnANew Wave
{Columbia)

: % PATTRAVERS BAND—Crash And Burn (Polydor) CATS—(Asyl
PAUL McCARTNEY—McCartney Il (Columbia) ) ! o PAULMCcCARTNEY—McCartney I (Columbia) o BLACK SABBATH- Heaven And Hell (WB) © ROCKY BURNETTE~The Son Of Rock And Roll e o
KZEL-FM—Eugene (C. Kovarick/P. Mays) o SHANDI—(Dreamiand) ® DEVO—Freedom Of Choice (WB) (EMI/America) *  PETETOWNSHEND—Empty Glass (Atco)
*TOP REQUEST/AIRPLAY o SOUTHSIDEJOHNNY&THEASBURYJUKES—Love @ SOUTHSIDEJOHNNY THEASBURYJUKES—Love  © SOUTHSIDEJOHNNYSTHEASBURYJUKES-Love  + BOBSEGERZ THESIVERBULLETBAND-Against  * GENESIS—Duke(AtIanhc)'
Is A Sacrifice (Mercury) 1sASacrifice (Mercury) IsA Sacrifice (Mercury) The Wind (Capitol) # ERIC CLAPTON—)ust One Night (RSO)

gg’;‘ss's"’:“'(“s"""” - o DEVO—Freedom Of Choice (WB) o BLACKSABBATH~ Heaven And Hell (WB) ©  SAMMY HAGAR—Danger Zone (Capitol) * ERICCLAPTON=Just One Night (RS0) % VANHALEN—Women And Children First (WB)

EGER & THE SILVER BULLET BAND - % BOBSEGER & THE SILVERBULLET BAND-Against ®  PAUL McCARTNEY—McCartney Il (Columbia) " WPLR-FM—New Haven (G. Weingarth/E. Michaeison)

Against The Wind (Capitol) ©  BLACK SABBATH— Heaven And Hell (WB) " " ) * B-52S-(WB)
e s The Wind (Capitol) * BOBSEGER & THE SILVERBULLET BAND—Against o SOUTHSIDE JOHNNY & THEASE R
©  KROKUS—Metal Rendez-vous (Ariola) % PATTRAVERS BAND—Crash And Burn (Polydor) The Wind (Capitol) * PAULMCCARTNEY—McCartney l (Columbia) S OIS S AT

VAN HALEN-Women And Children Furst (WB)

BREAKOUTS:

® MARKANDREWS & THE GENTS—Big Boy (A&M)
PETE TOWNSHEND—-Empty Glass (Atco)

# YANHALEN—Women And Children First (WB)
BILLY JOEL-Glass Houses (Columbia)

# PETE TOWNSHEND—Empty Glass (Atco)
* JUDAS PRIEST-British Steel (Columbia)
# TED NUGENT-Screen Dream (Epic)

WQDR-FM—Raleigh (R. Phillips)

CAROLE KING—Pearls (Capitol)

Is A Sacrifice (Mercury)

®  DAVE MASON—OId Crest On ANew Wave
(Columbia)

®  RAY GOMEZ—Volume (Columbia)

* *
SAMMY HAGAR—Danger Zone (Capitol) SRCRAHAM PARKER ST pRscaaton (Arista) Midwest Reg|on WEBN-FM—Cincinnati (€. Gary) o ELTONJOHN-21A 33 (MCA) o CATS—(Asylum)
KRO?:ASV—E!:?;IA :;ndeci-w:'uks (:r;ola) # SAMMY HAGAR—Danger Zone (Capitol) 8 ®  BLACK SABBATH—Heaven And Hell (WB) * Bon;EGEgLTHIESILVEIBULI.EIBAND—Against ©  STANLEY CLARKE—Rocks, PebblesAnd Sand
AT £ #* PHILIPLYNOTI=Saloln Saho (WB) N YT o DB.COOPER—Buy American (WB) e nd Cpic) Epic)
DEVO—Freedom Of Choice (WB) . ®  STERLING—City Kids (A&M) +  BILLY JOEL—Glass Houses (Columbia) ® ROADIE-Soundtrack (WB) -
SOUlhweSt Reg|0n SOUTHSIDE JOHNNY & THE ASBURY JUKES— o 10JOZEP-Screaming Targets (Columbia) % BOZSCAGES-Middie Man (Columbia) AGRATEFILDEAD GoToHeaven (Arista)
Love Is ASacrifice (Mercury) o SCORPIONS—Animal Magnetism (Mercury) * PETETONNSHEND=Empty Glass (Aco) *  PETETOWNSHEND—Empty Glass (Atco)
KMEL-FM-San Francisco (P, Vincent) RET e :mluﬂmm;":vgn nAnd 'Iile:lc(VIVB)b. ) &  KROKUS—Metal Rendez-vous (Ariola) #  POINT BLANK—The Hard Way (MCA)
IcCARTNEY—McCartney I (Columbia L ing (Epi * BOZSCAGGS—MiddleMan (Columbia
o AUCECOOPER—Flush The Fashion (WB) ROADIE—Soundirack (WB) * CLASH LondonCalllngA(Epn:) . NOftheQSt Re ion iddle Man (Columbia)
, PAUL McCARTNEY—McCartney Il Columbia) * ), GEILS BAND—Love Stinks (EMI/America) WBCN-FM—Baston (). Mack)
SRFPAULMCCARTRE EEMCariney il Calumbiz) SOUTHSIDE JOHNNY & THE ASBURY JUKES— * JOURNEY-Departure (Columbia) E o DEVOFreedom O Choice (WB)
o PATTRAVERS BAND—Crash And Burn (Polydor) Love Is A Sacrifice (Mercury) * BOBSEGER & THESILVER BULLET BAND—Against e TOP ADD ONS — Entertai
BLACK SABBATH—Heaven And Hell (WB) *TOP REQUEST/AIRPLAY The Wind (Capitol) o GANGOFFOUR- Entertainment (WE)
©  GERRY RAFFERTY—Snakes And Ladders (UA) ELTON J0HN_2] At 33 (MCA) SOUTHSIDE JOHNNY & THE ASBURY JUKES - o TEMPTATIONS—Power (Gordy)
. : BOB SEGER & THE SILVER BULLET BAND— q Love Is A Sacrifice (Mercury) =
O ELLTELH e b Against The Wind (Capitol) Southeost Reg|on DAVE MASON—01d Crest On A New Wave * f&"&ﬂ&?&t’:&%m[mu""’“s tove
* BOBSEGER & THE SILVER BULLET BAND—Against GENESIS—-Duke (Atlantic) (Columbia) 5 [TTETLeRA G
The Wind (Capitol) *TOP REQUEST/AIRPLAY: VAN HALEN—Women And Children First (WB) ROADIE—Soundtrack (WB) IK—Straight Lines (E pic)
% BILLY JOEL—Glass Houses (Columbia) . e ERIC CLAPTON—Just One Night (RS0) ® TOP ADD ONS. BLACK SABBATH—Heaven And Hell (WB) . GMCEIONES—Wfrm Leatherette (Island)
+ URBAN COWBOY—Soundtrack (Asylum) BOB SEGER & THE SILVER BULLET BAND- T : ::z:ttikj-(z;?"z (Epic)
. . Against The Wind (Capitof) BREAKOUTS = * REQUEST/AIRPLAY: ondon Calli i
ERBUZ SChGEs i duleMan Colimbia) TED NUGENT—Scream Dream (Epic) so“g‘vsg'l’s‘"g:‘c"”:l'c:({‘";::;;’"' JUKES- WP RED ‘B * PNKFLOYDThe Wall Columbia)
-FM- . VAN HALEN—Women And Children First (WB i N
KWST-FM—Los Angeles (T. Habeck) omen And Children First (WB) P ROADIE—Soundtrack (WB) PETE TOWNSHEND—Empty Glass (Atco) * ??D:SABU“E)"E The Son Of Rock And Roll
o BLACK SABBATH—Heaven And Hell (WB) DEVO—Freedom Of Choice (WB) CAROLE KING—Pearls (Capitol) GRATEFUL DEAD—Go To Heaven (Arista) ALY
BOB SEGER & THE SILVER BULLET BAND— WMMR-FM P (). Bonadonna)

DAVE MASON--01d Crest On ANew Wave
(Columbia)

PRETENDERS—(Sire)

PINK FLOYD—The Wall (Columbia)

VAN HALEN-Women And Children First (WB)
# GENESIS—Duke (Atlantic)

KSJO-FM—San Jose (F. Andrick)

* * *

® SOUTHSIDE JOHNNY & THEASBURY JUKES-Love

IsA Sacrifice (Mercury)
® ROADIE—Soundtrack (WB)
® JOAN ARMATRADING—Me Myselfi (A&M)

©  DAVE MASON-OId Crest On ANew Wave
(Columbia)

38-SPECIAL—Live (AGM)
PINK FLOYD-The Wall (Columbia)
SCORPIONS—Animal Magnetism (Mercury)

> * * *

GENESIS—Duke (Atlantic)
KBPI-FM—Denves (F. Cody)

BREAKOUTS

SAMMY HAGAR—Danger Zone (Capitol)
KROKUS—Metal Rendez-vous (Ariola)

GERRY RAFFERTY —Snakes And Ladders (UA)
RAY GOMEZ-Volume (Columbia)

KZEW-FM —Dallas (D. Miller)

TOUCH—(Atco)
RAY GOMEZ—Volume (Columbia)

KSHE-FM—St. Louis (R. Balis)

BRAM TCHAIKOVSKY—Pressure (Polydor/Radar)

®  DAVEMASON-—Oid Crest OnANew Wave
{(Columbia)

® RAY GOMEZ-Volume (Columbia)
® ROADIE-Soundtrack (WB)
#  GENESIS—Ouke (Atlantic)

# BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

+* URBAN COWBOY—Soundtrack (Asylum)
# PINKFLOYD—The Wali(Columbia)

KLOL-FM—Houston (P. Riann)

® BLACK SABBATH—Heaven And Hell (WB)
e TOUCH—(Atco)

® DAVEMASON--01d CrestOn ANewWave
(Columbia)

e D.B.COOPER—Buy American (WB)

® RAY GOMEZ-Volume (Columbia)

+ BOBSEGER & THE SILVER BULLET BAND-Against
The Wind (Capitol)

% GENESIS—Ouke (Atlantic)

# JOURNEY—Oeparture (Columbia)

#*  PINK FLOYD—The Wall (Columbia)

WIKL-FM—Elgin (T. Marker/W. Leisering)

®  KROKUS-Metal Rendez-vous (Ariola)

JOAN ARMATRADING—Me Myself | (A&M)
DEVO—Freedom Of Choice (WB)

CAROLE KING—Pearls (Capitol)

PURE PRAIRIE LEAGUE-Firin’ Up (Casabianca)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love
Is A Sacrifice (Mercury)

*TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

GRATEFUL DEAD—Go To Heaven (Arista)
ERIC CLAPTON—Just One Night (RSO)
GENESIS—Duke (Atlantic)

BREAKOUTS

KROKUS—Metal Rendez-vous (Ariola)

PURE PRAIRIE LEAGUE—Firin’ Up
(Casablanca)

ROCKY BURMETTE—The Son Of Rock And Roll
(EMI/America)

CATS—(Asylum)

WRAS-FM—Atlanta (M. Williams)

KROKUS —Metal Rendez-vous (Ariola)
BLACK SABBATH—Heaven And Hell (WB)
ROADIE—Soundtrack (WB)

SOUTHSIDE JOHNNY & THE ASBURY JUKES —Love
Is A Sacrifice (Mercury)

Agamst The Wind (Capitol)

BREAKOUTS

ROCKY BURNETTE—The Son Of Rock And Roll
(EM1/America)

DEVO—Freedom Of Choice (WB)

CATS—(Asylum)

RAY GOMEZ--Yolume (Columbia)

WNEW-FM—New York (M. McIntyre)

CATS—(Asylum)

® SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love
Is A Sacrifice (Mercury)

® BLACK SABBATH—Heaven And Hell (WB)
# ERIC CLAPTON-)ust One Night (RSO)

+ BOBSEGER & THE SILYER BULLET BAND-Against
The Wind (Capitol)

* BILLY JOEL-Glass Houses (Columbia)
# GRAHAM PARKER—The Up Escalator (Arista)

WBRU-FM—Providence (C. Berman)

RONIN—(Mercury)

HERMAN BROOD & HIS WILD ROMANCE—Go Nutz
{Ariola)

SOUTHSIDE JOHNNY & THE ASBURY JUKES —Love
Is A Sacrifice (Mescury)

KROKUS —Metal Rendez-vous (Ariola)
DEVO-—-Freedom Of Choice (WB)

DAVE MASON—O01Id Crest OnA NewWave
(Columbia)

®  SOUTHSIDE JOHNNY & THEASBURY JUKES—Love
IsASacrifice (Mercury)

®  DAVE MASON—O1d Crest On ANew Wave
(Columbia)

MATUMBI—Point Of View (EMI/America)}
CAROLE KING—Pearls (Capitol)

GANG QF FOUR—Entertainment (WB)
CLASH—London Calling (Epic)

PETE TOWNSHEND—Empty Glass (Atco}
ELVIS COSTELLO-Get Happy {Columbia)
GRAHAM PARKER—The Up Escalator (Arista)

* % % % o 0o @

WHCN-FM—Hartford E. 0'Connell)

# GRATEFUL DEAD—GoTo Heaven (Arista) . - i —|

' ) ©  SAMMYHAGAR- Oanger Zone (Capitol) o NEWMUSIK—Straight Lines (Epic) o CANOLERNG-Pears(Capith * PETETONNSHEND-Emply las (Aco) ©  SOUTHSIDE JOHNNY & THEASBURY JUKES-Love
# B0ZSCAGGS—Middle Man (Columbia) ; ©  IRONHORSE—Everything IsGrey (Scotti Brothers) +  PAUL McCARTNEY—McCartney Il (Columbia) 1 ASacrifice (Mercury)

i ®  PAUL McCARTNEY -McCartney Il (Columbia) - % GRAHAM PARKER—The Up Escalator (Arista) 4 ALICECOOPERFlush The Fashion (WB) Ty,
LS LA S AT o CHEAPTRICK—Found AllThe Parts (Epic) #* FLASHANDTHEPAN-LightsinTheNight (EDic) GRATEFUL DEAD—Go To Hoaven (Arsta) ERGRAHARPARRERSThe Up bcalatol(Wta) : ::sx;u'c)lu TRV
* GENESIS—Duke (Atlantic) * URBAN COWBOY—Soundtrack (Asylum) * GENESIS—Ouke (Atlantic) * PHILIPLYNOTT—Solo I Soho (WB) AL DEAR oo et e A Ba) . mm:_mn:m'::(wa:m'
KOME-FM—San Jose (D. Jang) % VANHALEN—Women And Children First (WB) #  CLASH—London Calling (Epic) # GENESIS—Duke (Atlantic) WRNW-FIM—New York (6. Axelbank/R. Heneski) % BOBSEGER & THE SILVER BULLET BAND~Against
o ELTONIOHN-21 At 33 (MCA) « TEDNUGENT— Scream Dream (Epic) WMMS.EM=Clevsiaod (-Gorman) WHFS-FM o. o DAVEMASON-O1d Crest On ANew Wave The Wind (Capitol)
© SOUTHSIDEJOHNNY& THEASBURY JUKES—Love o SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love {Columbia) * VANHALEN-Women And Children First (WB)

®  DAVE MASON--01d Crest On A New Wave
(Columbia)

e BUACK SABBATH—Heaven And Hell (WB)

#  JUDAS PRIEST--Brisith Steel (Columbia)

KY102-FM—Kansas City (M- Floyd/ ). McCabe)

Is A Sacrifice (Mercury)
® CRACK THE SKY—White Music (Lifesong)
® ROADIE—Soundtrack (WB)

Is A Sacrifice (Mercury)

® DAVE MASON--01d Crest On ANew Wave
(Columbia)

SOUTHSIDE JORNNY & THE ASBURY JUKES—Love
Is ASacrifice (Mercury)

# PETE TOWNSHEND—Empty Giass (Atco)
# GRATEFUL DEAD—GoTo Heaven (Arista)

. o SAMMY HAGAR—Danger Zone (Capitol) o ROCKY BURNETTE—The Son Of Rock And Roll

o KROKUS—Metal Rendez-vous (Ariola) — sﬂ - [ @ ROCKY BURNETTE—The Son Of Rock And Roll ©  THE EMPIRE STRIKES BACK—-Soundtrack (RS0) (EMU/America) © Copyright 1980, Billboard Publi-
o CHEAPTRICK—Found All The Parts (Epic) & JON & VANGELIS—Short Stories (Polydor) (EMI/America) o  NEWADVENTURES—(Polydor) o TOUCH-(Mco) cations, Inc. No part of this publi-
o MIKERUTHERFORD—Smalicreep'sDay (Passport) ~ ©  BLACK SABBATH—Heaven And Hell (WB) ® CATS—(Asylum) © CATS--(Asylum) cation may be reproduced, stored
; * PETE TOWNSHEND—Empty Glass (Atco) ©  SHANDI(Dreamland) o STRAND(Island) © STRAND-(Istand) in_a retrieval system, or trans-

N ke Ailanic . JOURNEY_Departre Caumie % BOBSEGER&THESILVERBULLETBAND—Against  # ERICCLAPTON-JustOne Night (RS0) % GRAHAM PARKER- The Up Escalator (Arista) Ll ac':);r:%'mm%’c:aymgg?’
- i —Departure {Columbia i i - . means, electronic, b

# ERICCLAPTONJust One Night (RSO) ' TheWmd(CapﬂoI? * IQDIEYCROWELL—ButWhatW|IITheNelghbovs % JAGS—Evening Standards (Island) photocopying. recording, or oth-
#« BOB SEGER & THE SILVER BULLET BAND—Against « BOBSEGER& SILVER BULLET BAND--Against The * PRETENDERS—(Sire) Think (WB) Gt withoin the prio; written

The Wind (Capitol) Wind (Capitol) * PETETONNSHEND--Empty Glass (Aco) *  GRATEFUL DEAD—Go To Heaven (Arista) S ELIONIOHN 2 TALS3 (MCA) permission of the publisher.
# TED NUGENT--Scream Dream (Epic) *  BILLY JOEL—Glass Houses (Columbia) * WILLIENILE— (Arista) * BOZSCAGES—Middle Man (Columbia)

* YANHALEN—Women And Children First (WB)

www americanradiohistorv. com
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Phonogram/Mercury proudly presents
the extraordinary new album from Peter Gabriel.

Peter Gabriel is one of England’s outstanding artists. With this Peter Gabriel
Mercury release, we take this opportunity to welcome Charisma Records into
Phonogram/Mercury’s family for U.S. distribution.

Following this album, there will be Charisma acts released in the U.S. on the
Charisma label through Phonogram/Mercury. And that means some exciting new
music is on its way soon.

®
mesbiry | @ | PHONOGRAM, INC. :@

| A POLYGRAM COMPANY
ON MERCURY RECORDS AND TAPES | e = e 4 -t Sty S 34 &

Write O call your 08! Poiygram Distribui on sates office tor dispiays 400 othet promolionat iems
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JUNE 7, 1980 BILLBOARD

Billboard. Singles Radio Action.

Playlist Top Add Ons

CAROLE KING—One Fine Day (Capitol)
BLUES BROTHERS—Gimme Some Lovin’ (Atlantic)
KIM CARNES—More Love (EMI)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed, as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’'s
playlist. as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept summary of Add On and
Prime Mover informaton to re
flect greatest product activity
at Regional and National levels.

Pocific Southwest Region

® TOP ADD ONS

BLUES BROTHERS—Gimme Some Lovin’
{Atlantic)

KiM CARNES—More Love (EMI)

CAROL KING—One Fine Day (Capitol)

* PRIME MOVERS

PAT BENATAR—We Live For Love (Chrysalis)
GARY NUMAN—Cars (Atco)
BETTE MIDLER—The Rose (Atlantic)

BREAKOUTS:

SPINNERS—Cupid (Atlantic)
ELTON JOHN—Little Jeannie (MCA)
MICKEY GILLEY—Stand By Me (Asylum)

KFI-LA.

o KIM CARNES—More Love (EMI)

o BLUESBROTHERS—Gimme Some Lovin'
{Atlantic)

% BETTE MIDLER-The Rose (Atlantic) 28-18
* SPINNERS—Cupid (Atlantic) 23-21
KHI-LA.

® SPINNERS—Cupid (Atlantic)
% GARY NUMAN-Cars (Atco) 20-9

% PATBENATAR—We Live For Love
(Chrysalis) 28-18

KRTH (FM)-LA,

® KiM CARNES-More Love (EMI)
® MICKEY GILLEY—Stand By Me (Asylum)

% INVISIBLE MAN’S BAND—AII Night Thing
(Mango) 18-8

% JERMAINE JACKSON-Let's Get Serious
(Epic) 23-10

KCBQ—San Diego

o ELTON JOHN-Little Jeannie (MCA)
© SPINNERS-Cupid (Atlantic)

% MANHATTANS-Shining Star (Columbia)
2315

 NEIL SEDAKA/DARA SEDAKA—Should've
Never Let You Go(€lekira) 16-11

KFXM—San Bernardino

© BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

* KENNY ROGERS—Love The World Away
(Asylum) 30-14

* SPINNERS—Cupid (Atlantic) 26-16
KERN-Bakersfield

© CAROLE KING—0ne Fine Day (Capitol)

o BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

* ELTON JOHN—Littte Jeannie (MCA} 13-7
* FIREFALL—Headed For A Fall (Atlantic) 20-
15

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (5/29/80)

PRIME MOVERS -NATIONAL

ROBBIE DUPREE-Steal Away (Elektra)
BOB SEGER—Against the Wind (Capitol)
BETTE MIDLER—-The Rose (Atlantic)

KYNO—Fresno

KCBN-Reno

ELTON JOHN-Little Jeannie (MCA)
PAUL McCARTNEY—Coming Up (Columbia)
ELECTRIC LIGHT ORCHESTRA—1'm Ative (MCA)

WNCI-Columb:

KUPD - Phoenix

KVIL-Dallas

® CHARLIE DANIELS BAND—In America
(Epic)

® BLUES BROTHERS~Gimme Some Lovin'
(Atlantic)

* |ANHUNTER-We Gotta Get Out OfHere
(Chrysalis) 28-21

KOPA-Phoenix

® CAROLE KING—0ne Fine Day (Capitol)

o BLUES BROTHERS—-Gimme Some Lovin'
(Atlantic)

* ELTON JOHN-Little Jeannie (MCA) 26-14
* ROBBIE DUPREE—Steal Away (Elektra) 14-
7

KTKT—Tucson

® CAROLE KING—One Fine Day (Capitol)

© BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

% FIREFALL—Headed For AFall (Atlantic) 16-
12

* BILLYJOEL—It's Stitl Rock &Roll ToMe
(Columbia) 11-6

KQEO-Albuquerque

© PUREPRAIRIE LEAGUE~Let Me Love You
Tonight (Casablanca)

® NEIL SEDAKA/DARA SEDAKA~Should've
Never Let You Go (Elektra)

KENO-—Las Vegas

® KIMCARNES—More Love (EMI)

® OLIVIANEWTON-JOHN—Magic (MCA)

* ELTONJOHN-Little feannie (MCA) 18-8

% BETTE MIDLER-The Rose (Atlantic) 10-3
KFMB-San Diego

% BILLY JOEL—It’s Still Rock &Roll To Me
(Columbia) 21-12

* PAUL McCARTNEY-Coming Up (Columbia)
145

Pacific Northwest Region

KiM CARNES—More Love (EMI)

BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

JOURNEY—Walks Like a Lady (Columbia)

* PRIME MOVERS:

BETTE MIDLER—The Rose (Atlantic)
BOB SEGER—Against the Wind (Capitol)
PAUL MCCARTNEY—~Coming Up (Columbia)

BREAKOUTS

ELTON JOHN—Littie Jeannie (MCA)

BILLY JOEL—It's Still Rock & Roll to Me
(Columbia)

BLONDIE—Atomic (Chrysalis)

KFRC—San Francisco

© KIM CARNES~More Love (EMI)

o JOURNEY-Walks Like A Lady (Columbia)
% BETTEMIDLER-The Rose (Atlantic) 17-12
* Il!ggSEGER—AgainstTheWind(Capitol)

KYA—San Francisco

* AMBROSIA-Biggest Part 0fMe (WB) 10-2

* CHARLIE DORE—Pilot Of The Airwaves
(Island) 12-7

KROY-Sacramento

® PAT TRAVERS BAND-Is This Love (Polydor)

o ALICE COOPER—Clones (WB)

* BOB SEGER-Against The Wind (Capitol)
17-12

% BILLYJOEL~it's Stilf Rock & Roll ToMe
(Columbia) 27-21

o DOLLY PARTON-Startin’ Over Again (RCA)

 ANDY GIBB/OLIVIA NEWTON-JOHN |
Can't Help It (RSO) 21-14

* WHISPERS—Lady (Solar) 2215
KGW—Portland

© MANHATTANS—Shining Star (Columbia)

o NEIL SEDAKA/DARA SEDAKA—Should've
Never Let You Go (Elektra)

* BETTE MIDLER—The Rose (Atlantic) 9-2

% BILLY JOEL—1t's Still Rock & Roll To Me
(Columbia) 17-9

KING—Seattle

® KIM CARNES—More Love (EMI)
® CRYSTAL GAYLE-~The Blue Side (UA)
* ELTONJOHN-Little Jeannie (MCA) 17-11

* KENNY ROGERS—Love The World Away
(Asylum) 30-19

KIRB-Spokane

® OLIVIANEWTON-JOHN—Magic (MCA)

© BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

% ELTONJOHN—Little Jeannie (MCA) 18-7
% LIPPS INC,~Funkytown (Casablanca) D-10
KTAC—Tacoma

© CHRISTOPHER CROSS—Sailing (WB)

© ROBBIE DUPREE~Hot Rod Hearts
(Elektra)

* ROBBIE DUPREE—Steal Away (Elektra) 13-
8

* AMBROSIA-Biggest Part Of me (WB)9-7
KCPX~Salt Lake City

o UTOPIA-The Very Last Time (Bearsville)

% BILLYJOEL~It's Still Rock & Roll To Me
(Columbia) 24-16

* PAUL McCARTNEY—Coming Up (Columbia)
20-10

KRSP—Salt Lake City

® GENESIS—Misunderstanding (Atlantic)

o TOMMY TUTONE—Angel Say No
(Columbia)

* BOB SEGER-Against The Wind (Capitol) 7-
2

* PAUL McCARTNEY—Coming Up (Columbia)
137

KTLK—Denver

o BLONDIE-Atomic (Chrysalis)
® PLAYER-It's For You (Casablanca)
* ROBBIE DUPREE-Steal Away (Elektra) 16-
8
% PAUL McCARTNEY—Coming Up (Columbia)
13:5
KIMN-Denver

* BOB SEGER—Against The Wind (Capitol) 5-
1

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 15-10

KJR-Seattle

o BLUESBROTHERS—Gimme Some Lovin'
(Atlantic)

© SPINNERS-Cupid (Atlantic)

* ELTONJOHN-Little Jeannie (MCA) 1510

* BETTE MIDLER—The Rose (Atlantic) 10-5
KYYX-Seattle ‘

® CAROLE KING—One Fine Day (Capitol)
o CHRISTOPHER CROSS-Sailing (WB)
* SPINNERS—Cupid (Atlantic) 24-15

* WHISPERS—Lady (Solar) 17-10

o BLONDIE—Atomic (Chyrsalis)

o BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

* BOB SEGER—Against The Wind (Capitol)
20-13

% MICHAEL JACKSON—She’s Out Of My Life
(Epic) 199

North Central Region

® TOP ADD ONS

BLUES BROTHERS—Gimme Some Lovin
(Atlantic)

ELECTRIC LIGHT ORCHESTRA-I'm Alive (MCA)

KIM CARNES—More Love (EMI}

* PRIME MOVERS

BOB SEGER—Against The Wind (Capitol)

BETTE MIDLER—The Rose (Atlantic)
AMBROSIA—Biggest Part Of Me (WB)

BREAKOUTS

MICKEY GILLEY—Stand By Me (Epic)
GENESIS—Misunderstanding (Atlantic)
CHARLIE DANIELS BAND—In America (MCA)

CKLW—Detroit
® ELECTRIC LIGHT ORCHESTRA~I'm Alive
(MCAD
® MICKEY GILLEY~Stand By Me (Epic)

 NEIL SEDAKA/DARA SEDAKA—Should've
Never Let You Go (Elektra) 23-15
* ROCKYBURNETTE~Tired Of Toein' The
Line (EM1-America) 27-17
WDRQ-Detroit

® GENESIS—Misunderstanding (Atlantic)
© MANHATTANS ~Shining Star (Columbia)
WTAC—Flint

® RAY KENNEDY-Just For The Moment (WB)
® SPIDER—New Romance (Dreamland)
* ROCKYBURNETTE—Tired Of Toein The
Line (EMI-America) 19-9
% THE CLASH—Train In Vain {Epic) 28-15
1-96 (WZZR-FM)—Grand Rapids
® CAROLE KING—0One Fine Day (Capitol}
o KIM CARNES—More Love (EMI)
* SPINNERS—Cupid (Atlantic) 24-18
% PAT BENATAR—We Live For Love
(Chrysalis) 1610
WAKY—Louisville
o BILLY JOEL-It's Still Rock & Roll To Me
(Columbia)
© CHARLIE DANIELS BAND—InAmerica
(MCA)

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 17-10

* ELTON JOHN—Littie Jeannie (MCA) 15-9
WBGN—Bowling Green

® GENESIS—Misunderstanding (Atlantic)

o KIM CARNES—More Love (EMI)

* GARY NUMAN-Cars (Atco) 8-4

* ELTONJOHN-Little Jeannie (MCA) 19-14
WGCL—Cleveland

© ELTON JOHN-Little Jeannie (MCA)

o BLUESBROTHERS—Gimme Some Lovin’
(Atlantic)

 BETTE MIDLER—The Rose (Atlantic) 12-6
* MANHATTAN TRANSFER— Twilight Zone
(Atlantic)
WZZP-Cleveland
© RODNEY CROWELL—Ashes By Now (WB)
o KIM CARNES—More Love (EMI)
* I]};)IgSEGER—AgainstTheWind(CapitoI)

* ROBBIE DUPREE—Steal Away (Elektra) 14-
8

WXGT-~Columbus
o ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA)
o ROCKYBURNETTE—Tired Of Toein' The
Line (EMI-America)
* ngl McCARTNEY—Coming Up (Columbia)
10-

* BOB SEGER—Against The Wind (Capitol)
148

Q-102 (WKRQ-FM) —Cincinnati

o SPINNERS—Cupid (Atlantic)

© RAYPARKER JR. & RAYDIO-Two Places At
The Same Time (Anista)

* LIPPSINC.—Funkytown (Casablanca) 19-9
% PAUL McCARTNEY—Coming Up (Columbia)
10-5

WCUE—Akron

© MANHATTANS-Shining Star (Columbia)

© NEIL SEDAKA/DARA SEDAKA-Should've
Never Let You Go (Elektra)

* JERMAINEJACKSON—Let's Get Serious
{Motown)22-16

* BOB SEGER—Against The Wind (Capitol)
19-8

13-Q (WKTQ) - Pittshurgh
® (QLIVIANEWTON-JOHN-Magic (MCA)
* BOB SEGER-Against The Wind (Capitol)
143

* AMBROSIA-Biggest Part Of Me (WB) 5-1
WPEZ—Pittsburgh

® LIPPSINC.—Funkytown (Casablanca)

o GENESIS—Misunderstanding (Atlantic)

* IliggSEGER—AgainstTheWind(CapitoI)

* CHARLIE DANIELS BAND—In America
(MCA)AD-24

Southwest Region

® TOP ADD ONS

$.0.5. BAND—Take Your Time (Tabu}

PURE PRAIRIE LEAGUE—L et Me Love You
Tomght (Casablanca)

ROCKY BURNETTE—Tired Of Toein' The Line
(EMI-Amenca)

* PRIME MOVERS

BETTE MIDLER-The Rose (Atlantic)
ROBBIE DUPREE - Steal Away (Elektra)
SPINNERS—Cupid (Atlantic)

BREAKOUTS

OLIViA NEWTON-JOHN—Magic (MCA)
ELTON JOHN—Little Jeannie (MCA)
PAUL McCARTNEY—Coming Up (Columbia)

KILT—Houston
e ROCKY BURNETTE-Tired Of Toein' The
Line (EMI-America)

© RAY PARKER JR. & RAYDIO-Two Places At
The Same Time (Arista)

* ROBBIE DUPREE-Steal Away (Elektra) 8-5
* SPINNERS—Cupid (Atlantic) 22-11
KRBE-Houston

® ALICECOOPER-Clones (WB)

® $.0.S.BAND—Take Your Time (Tabu)

% JERMAINE JACKSON—Let's Get Serious
(Epic) 11-6

KLIF-Dallas

® ELTONJOHN-Little Jeannie (MCA)

© AMBROSIA—Biggest Part OfMe (WB)

* IZJ;IVIANEWTON-JOHN—Magic(MCA) 40-

* ROBBIE DUPREE—Steal Away (Elektra) 17-
8

KNUS-FM -Dallas

o BLONDIE—Atomic (Chrysalis)
® JOURNEY—Walks Like A Lady (Columbia)
+* BOB SEGER—Against The Wind (Capitol)
3123
* PURE PRAIRIE LEAGUE - Let Me Love You
Tonight (Casablanca) 40-29
KFJZ-FM (Z-97)~Ft. Worth
© PUREPRAIRIELEAGUE-Let Me Love You
Tonight (Casablanca)
o JOURNEY—Walks Like A Lady (Columbia)
* TRIUMPH~| Can Survive (RCA) 137
KINT—El Paso
® RUPERT HOLMES— Answering Machine
(MCA)
o ROCKYBURNETTE—Tired Of Toein' The
Line (EMI-America)
* BROTHERS JOHNSON-Stomp (A&M) 12-6
* Tgl‘I‘L McCARTNEY—Coming Up (Columbia)

WKY—Oklahoma City

o BLUESBROTHERS—Gimme Some Lovin’
(Atlantic)

® BOB SEGER-Horizontal Bop (Capitol)

 BETTE MIDLER-The Rose (Atlantic) 7-3

* AMBROSIA—Biggest Part Of Me (WB) 5-1

www.americanradiohistorv.com

o CAROLE KING—0ne Fine Day (Capitol)
® WAYLON JENNINGS—Clyde (RCA)
* BETTE MIDLER—The Rose (Atlantic) 18-9

% PAUL McCARTNEY~Coming Up (Columbia)
30-16

® WHISPERS—Lady (Solar)

© PUREPRAIRIE LEAGUE~Let Me Love You
Tonight (Casablanca)

* ROBBIE DUPREE—Steal Away (Elektra) 17-
11

% BETTE MIDLER-The Rose (Atlantic) 11-7
KTSA—San Antonio

© THEWHISPERS—Lady (Solar)
o PAUL McCARTNEY-Coming Up(Columbia)
* AMBROSIA-Biggest Part Of Me (WB) 8-4
% BETTE MIDLER—The Rose (Atlantic) 11-6
KELI~Tulsa
® BILLY JOEL-It's Still Rock & Roll To Me
(Columbia)
® SPINNERS-Cupid (Atlantic)
* BETTE MIDLER~The Rose (Atlantic) 14-2
% LIPPSINC.—Funkytown (Casablanca) 11-4
WTIX~New Orleans
© CHARLIE DANIELS BAND—In America
(Epic)
® $.0.S.BAND-Take Your Time (Tabu)
% BETTE MIDLER—~The Rose (Atlantic) 14-7
* ELTON JOHN-Little Jeannie (MCA) 32-22
WNOE-~New Orleans

© OLIVIA NENTON-JOHN-Magic (MCA)

© BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

* BETTEMIDLER-The Rose (Atlantic) 6-2
* BOB SEGER-Against The Wind (Capitol)
20-9

KEEL—Shreveport

® OLIVIANEWTON-JOHN-Magic (MCA)

® BLUES BROTHERS—~Gimme Some Lovin’
(Atlantic) -

* MANHATTANS -~ Shining Star (Columbia)
156

% JAMES LAST BAND~The Seduction
(Polydor) 12-4

Midwest Region

CAROLE KING—One Fine Day (Capitol)
THE BLUE SIDE—Crystal Gayle (UA)
MANHATTANS—Shining Star (Columbia)

* PRIME MOVERS

MICHAEL JACKSON—She’s Qut of My Life
(Epic)

PURE PRAIRIE LEAGUE—Let Me Love You
Tonight {Casablanca)

ROBBIE DUPREE—Steal Away (Elektra)

BREAKOUTS

BILLY JOEL—1t's Still Rock & Roll to Me
{Columbia)

PAUL McCARTNEY--Coming Up (Columbia)

ELTON JOHN—Luttle Jeannie (MCA)

WLS—Chicago

© ROBBIE DUPREE—Steal Away (Elektra)
® BILLY JOEL-It's Stiil Rock & Roll To Me
(Columbia)
WEFM—Chicago
® BILLYJOEL- It's Still Rock & Roil ToMe
{(Columbia)
© PETE TOWNSHEND—Let Me Love Open The
Door (Atco)
* HUMBLE PIE-Fool For APretty Face (Atco)
17-14
* THE BABYS—Midnight Rendezvous
(Chrysalis) 12-6
WROK—Rockford

® CAROLE KING~0One Fine Day (Capitol)

o BLUESBROTHERS—Gimme Some Lovin'
(Atlantic)

% BILLYJOEL~It's Stili Rock & Roll To Me
(Columbia) 16-9

% UPPS INC.—Funkytown (Casablanca) 15-6
(Continued on page 20)
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H e made a name for himself when the competition was toughest.
He watched the contenders come. And he watched them go.

Today, he's got the winning style, and the exciting new moves to
keep him on top. Dave Mason is still The Champ.

Dave Mason. “Old Crest on a New Wave. , 4
On Columbia Records and Tapes.

Produced by Joe Wissert & Dave Mason. Direction: Jeff Wald Associates. “Columbia” is a trademark of CBS Inc. y
Buy it once. Enjoy it a lifetime. Recorded music is your best entertainment value. © 1980 CBS inc.
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Billboard Sing

® Continued from page 18
WIFE—Indianapolis

® DOLLYPARTON-Startin’ Dver Again (RCA)
e BOB SEGER—Against The Wind (Capitol)
WNDE-Indianapolis

© MANHATTANS—Shining Star (Columbia)

© BARRY MANILOW-| Don't Want To Walk
Without You (Arista)

* SPINNERS—Cupid (Atlantic) 15-11

* MICHAEL JACKSON—She's Out Of My Life
(Epic) 21-13

WOKY—Milwauk
® CAROLE KING—Dne Fine Day (Capitol)
© MANHATTANS-Shining Star (Columbia)
* Ygl;LMcCARTNEV—ComingUp(Cqumbia)

* ROBBIE DUPREE—Steal Away (Elektra) 10-
5

WZUU-FM—Milwauk
® AIRSUPPLY—AIl Out Of Love (Arista)

® BILLY JOEL-It's Stili Rock & Roll To Me
(Columbia)

* NEIL SEDAKA/OARA SEDAKA—Should've
Never Let You Go (Elektra) 15-8

* PAUL McCARTNEY—Coming Up (Columbia)
179

KSLQ-FM—St. Louis
® CAROLE KING—Dne Fine Day (Capitol)
e JOE WALSH—-AIli Night Long (Asylum)
* SPINNERS—Cupid (Atlantic) 25-18

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 24-14

KXOK-St. Louis

® ELTON JOHN—Little Jeannie (MCA)
® CRYSTAL GAYLE—The Blue Side (UA)

% FELIX CAVALIERE—Dnly A Lonely Heart
Sees (Epic) 12-6

KIDA—Des Moines

® PATBENATAR—We Live For Love
{Chrysalis)

® ROCKYBURNETTE-Tired Of Toein' The
Line (EMI-America)

* BROTHERS JOHNSON—Stomp (A&M) 13-5

* BILLY JOEL—It's Still Rock &Roll ToMe
(Columbia) 22-16

KDWB—Minneap
o PAT BENATAR—We Live For Love
(Chrysalis)
o BOB SEGER—Against The Wind (Capitol)

* MICHAEL JACKSON—She's Out Of My Life
(Epic)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 22-12

KSTP—Mi li

d

lis

® CRYSTAL GAYLE—The Blue Side (Columbia)

® GLENCAMPBELL/RITACOOLIDGE-
Somethin' ‘Bout You Baby I Like (Capitol)

* AMBROSIA—Biggest Part OfMe (WB) 12-7
* BETTEMIDLER-The Rose (Atlantic) 9-5
WHB—Kansas City

o ROCKY BURNETTE—Tired Of Toein' The
Line (EMI-America)

o PAUL McCARTNEY—Coming Up (Columbia)

* ELTON JOHN-Little Jeannie (MCA) 16-6

* MICHAEL JACKSON—She's Out Of My Life
(Epic)11-4

KBEQ—Kansas City

® CHARLIE DANIELS BAND—In America
(Epic)

o JERMAINE JACKSON—Let's Get Serious
(Epic)

* BILLY JOEL—It's Stifl Rock & Roll To Me
(Columbia) 12-2

* ROBBIE DUPREE—Steal Away (Elektra) 19-
10

KKLS—Rapid City
o KIM CARNES—More Love (EMI)

® BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

* ELTONJOHN-Little Jeannie (MCA) 10-7
* PAUL McCARTNEY - Coming Up (Columbia)
18-9

KQWB—Fargo
® BILLY JOEL—It's Still Rock & Roll ToMe
(Columbia)

o PURE PRAIRIELEAGUE—Let Me Love You
Tonight (Casablanca)

* ELTON JOHN-Little Jeannie (MCA) 11-3

* MICHAEL JACKSON-She's Out Df My Life
(Epic) 10-2

KLEO—Wichita

WPRO (FM)—Providence

les Radio Action

Based on station playlists through Thursday (5/29/80)

WLEE-Richmond

WMJX (96X) —Miami

Playlist Top AddOns @
Playlist Prime Movers #

(WBYQ) 92-Q—Nashville

o BLUESBROTHERS—-Gimme Some Lovin’
{Atlantic)

® MANHATTANS—Shining Star (Columbia)

* NEILSEDAKA/DARA SEDAKA-Should've
Never Let You Go (Elektra) 18-10

* MICHAEL JACKSON—She's Dut Df My Life
(Epic) 11-7

Northeast Region

® TOP ADD ONS

KIM CARNES—More Love (EMI)
CAROLE KING—0ne Fine Day (Capitol)
OLIVIA NEWTON-JOHN—Magic (MCA)

L

* PRIME MOVERS

BOB SEGER—Against The Wind (Capitol)
ELTON JON—Little Jeannie (MCA)
PAUL McCARTNEY—Coming Up (Columbia)

BREAKOUTS

GLEN CAMBELL & RITA COOLIDGE—Somethin®
Bout You Baby | Like (Capitol)

FRANK SINATRA—Theme From New York, New
York (Reprise)

JOHNNY RIVERS—Romance (RSO)

WABC—New York
® MICHAEL JACKSON—She's Dut OfMy Life
(Epic)
© BETTE MIDLER—The Rose (Atlantic)

* PAUL McCARTNEY-Coming Up {Columbia)
2418

* GARY NUMAN—Cars (Atco) 13-9
WXLO—New York

® CAROLE KING—One Fine Day (Capitol)

® OLIVIANEWTON-JOHN—Magic (MCA)

* CHANGE-A Lover's Holiday (WB)

% MANHATTANS —Shining Star (Columbia)
29-24

WPTR—Albany

® BILLY JOEL—It's Still Rock & Roll To Me

(Columbia)

o CAPTAIN & TENNILLE—Happy Together
{Casablanca)

* MANHATTAN TRANSFER—Twilight Zone
(Atlantic) 27-22
* PHOTOGLO-We Were Meant To Be Lovers
(RCA) 21-15
WTRY—Albany
o BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

® CHARLIEDANIELS BAND—InAmerica
(MCA)

* BOB SEGER—Against The Wind (Capitol)
19-10

% BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 18-9

WKBW—Buffalo

o CAROLE KING—One Fine Day (Capitol)
@ OLIVIANEWTON-JOHN—Magic(MCA)
* BLONDIE—Atomic (Chrysalis) 30-24

* " BOB SEGER—Against The Wind (Capitol)
20-14
WYSL—Buffalo

® GORDONLIGHTFOOT—Dream Street Rose
(WB) )

® AIR SUPPLY—AIl Qut Of Love (Arista)

* MICHAEL JACKSON—She's Out Of My Life
(Epic) 13-7

* LANIHALL-1Don't Want You ToGo (A&M)
26-18

WBBF—Rochester

® PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca)

® GENESIS—Misunderstanding (Atlantic)
* PAUL McCartney—Coming Up (Columbia)
137 7

* ROBBIE DUPREE—Steal Away (Elektra) 21-
14

WRKO—Boston

® KIM CARNES—More Love (EMI)
© GLEN CAMPBELL/RITA COOLIDGE—

Somethin' 'Bout You Baby | Like (Capitol)
* ROBBIE DUPREE-Steal Away (Elektra) 14-
7
* CAROLE KING—One Fine Day (Capitol) 28-
18

WBZ-FM—Boston

® CAROLE KING—One Fine Day (Capitol)
® KIM CARNES—More Love (EMI) ~
F-105 (WVBF)—Boston

o FRANK SINATRA—Theme From New York,
New York (Reprise)

WDRC—Hartford

® BILLY JOEL—It's Still Rock & Roll To Me
(Columbia}

* BOB SEGER-Against The Wind (Capitol)
13-8

* FRANK SINATRA-Theme From New York,
New York (Reprise) 18-14

© THE WHISPERS~Lady (Solar)

© OLIVIANEWTON-JOHN—Magic (MCA)

* ELTON JOHN-Little Jeannie (MCA) 17-13
* g;ROLEKING—'One Fine Day (Capitol) AD-

WPRO-AM —Providence

® CAROLE KING~One Fine Day (Capitol)
® KIM CARNES—More Love (EMI)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 23-15

* PAUL McCARTNEY—Coming Up (Columbia)
AD-17

WRVQ-Richmond

o KIM CARNES—More Love (EMI)

® JOHNNY RIVERS—Romance (RSO)

* SPINNERS—Cupid (Atlantic) 23-17

* ELTONJOHN-Little Jeannie (MCA) 19-6
WICC-Bridgeport

e KIM CARNES—More Love (EMI)

© CHARLIE DANIELS BAND—InAmerica
(MCA)

* BOB SEGER—Against The Wind (Capitol)
125

* BILLYJOEL-It's Still Rock & Roll To Me
(Columbia) 27-20

WBEN-Buffalo

® SPIDER—New Romance (Oreamland)

® ROCKYBURNETTE—Tired Df Toein' The
Line (EM1-America)

* ELTONJOHN-Little Jeannie (MCA) 18-9
* BOBSEGER—Against The Wind (Capitol)
136

WKTU —New York City

© BOBBY THURSTON—Check Out The Groove
(Prelude)

STACY LATTISAW—Jump To The Beat
(Atlantic)

Mid-Atlantic Region

® TOP ADD ONS

CAROLE KING—0ne Fine Day (Capitol)

ROCKY BURNETTE—Tired Of Toen' The Line
{EMI-American)

BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

* PRIME MOVERS

BOB SEGER—Against The Wind (Capital)
ROBBIE DUPREE-Steal Away (Elektra)

JOE WALSH—AIl Night Long (Asylum)

BREAKOUTS

RAY PARKER JR. & RAY010 —Two Places At The
Same Time (Ansta)

KIM CARNES—More Love (EMI}

ELECTRIC LIGHT ORCHESTRA—1‘m Alive (MCA)

WFIL—Philadelphi
® KIM CARNES—More Love (EMI)
® CAROLE KING—0ne Fine Day (Capitol)
* SPINNERS—Cupid (Atlantic) 25-20
 BETTE MIDLER—The Rose (Atlantic) 13-6
WIFI-FM—Philadelphia

® PAUL McCARTNEY-Coming Up (Columbia)

o BLUES BROTHERS—Gimme Some Lovin’
{Atlantic)

* GENESIS—Misunderstanding (Atlantic) 13-
4 .

* BOB SEGER—Against The Wind (Capito!)
12:2

WPGC —Washington

® ROCKYBURNETTE—Tired Of Toein' The
Line (EM1-America)

© RAY PARKERJR. & RAYDIO—Two Places At
The Same Time (Arista)

* ROBBIE DUPREE—Steal Away (Elektra) 17-
10

* JOEWALSH—AIl Night Long (Asylum) 19-12
WGH—Norfolk

© BERNADETTE PETERS—Gee Whiz (MCA)

® AIRSUPPLY—AI| Out Of Love (Arista)

* ?ANHATTANS—ShiningStar(Columbia)g-

* ROBBIE DUPREE—Steal Away (Elektra) Ad-
15

WCAO—Baltimore

® CAROLE KING—One Fine Day (Capitol)

® ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA) !

* THE CLASH—Train In Vain (Epic)

* LOVE THE WORLD AWAY—Kenny Rogers
(Asylum)

WYRE—Annapolis
© CAROLE KING—Dne Fine Day (Capitol)

o RAY PARKER JR. & RAYDIO—Two Places At
The Same Time {Arista)

* MANHATTANS —Shining Star (Columbia)
23-19

* JOEWALSH—AIl Night Long (Asylum) 29-20

© RODNEY CROWELL—Ashes By Now (WB)

® ALICECOOPER—Clones (WB)

% PAUL McCARTNEY—Coming Up (Columbia)
2516 . )

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight {Casablanca) 28-18

WAEB-—Allentown

© BARRY MANILOW—1I Don't Want To Walk
Without You (Arista)

® OLIVIA NEWTON-JOHN—Magic (MCA)

* MICHAEL JACKSON—She's Out Df My Life
(Epic) 16-10

* PATBENATAR—We Live For Love
(Chrysalis) AD-28

WKBO-Harrisburg

o JOEWALSH-AIl Night Long (Asylum)

o FLEETWOOD MAC—Sisters DfThe Moon
(WB)

* BILLY JOEL-It's Still Rock & Roll To Me
(Columbia) 25-17

* PAUL McCARTNEY—Coming Up {Columbia)
147

WFBR—Baltimore
® ROCKYBURNETTE~Tired DfToein' The
Line (EM)-America}

® BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

* BOB SEGER~Against The Wind (Capitol)
20-12

* BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 23-14

Southeast Region

® TOP ADD ONS

CHARLIE DANIELS BAND —In America (Epic)

BLUES BROTHERS—Gimme Some Lovin
(Atlantic)

CAROLE KING—0ne Fine Day (Capitol)

* PRIME MOVERS

BILLY JOEL—It's Still Rock & Roll to Me
(Columbia)

ROBBIE DUPREE—Steal Away (Elektra)

RAY PARKER JR. & RAYDIO—Two Places at the
Same Time (Anista)

BREAKOUTS

ELECTRIC LIGHT ORCHESTRA—I'm Alive (MCA)
PAUL McCARTNEY—Coming Up (Columbia)
ELTON JOHN—Little Jeannie (MCA)

WQXI—Atlanta
® CHARLIE DANIELS BAND—InAmerica
(Epic)
® FELIX CAVALIERE—Good To Have You Back
(Epic)
* ROBBIE DUPREE—Steal Away (Elektra) 15-
8

% BILLYJOEL—It's Still Rock & Roll To Me
(Columbia) 10-3

1-93 (WZGC-FM)—Atlanta
® CAROLE KING—0ne Fine Day (Capitol}

* RAYPARKER JR. & RAYDIO-Two Places At
The Same Time (Arista) 18-15

* SMOKEY ROBINSON—Let Me Be The Clock
(Tamla) 22-16

WBBQ—Augusta
© CAROLE KING—One Fine Day (Capitol)
o AVERAGE WHITE BAND-Let's Go Round
Again (Arista)
* BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 24-13

* MANHATTANS—Shining Star (Columbia)
2111

WFOM—Atlanta
® BOZSCAGGS-Jojo (Columbia)
® ALLAN CLARKE-Slipstream (Elektra)
* JOURNEY—Walks Like A Lady (Columbia)

© CAROLE KING—One Fine Day (Capitol)
© BLONDIE—Atomic {Chrysalis)

* BOB SEGER—Against The Wind (Capitol)
21-12

* PgULMcCARTNEV—Coming Up{(Columbia)
138

Y-100 (WHYI-FM)—Miami

* PAUL McCARTNEY—Coming Up (Columbia)
21-15

WLOF-Orlando

* PURE PRAIRIE LEAGUYE—Let Me Love You
Tonight (Casablanca) 35-20

* SPINNERS—Cupid (Atfantic) 23-13
Q-105(WRBQ-FM)—Tampa

© CHARLIE DANIELS BAND—In America
(Epic)

® $.0.S.BAND—Take Your Time (Tabu)
* ELTONJOHN-Little Jeannie (MCA) 21-13

* BILLYJOEL-It's Still Rock & Roll To Me
(Columbia) 28-20

BJ-105 (WBJW-FM)—Orlando

® CHARLIE DANIELS BAND—In America
(Epic)

© BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

* BILLYJOEL—It's Still Rock & Roll To Me
(Columbia) 29-15

* LIPPSINC.-Funkytown (Casablanca) 22-
10

WQXQ—Daytona Beach

e BOBSEGER—Against The Wind (Capitol}
® PAULMcCARTNEY—Coming Up {Columbia)
* SPINERS—Cupid (Atlantic) 33-23

* BILLYJOEL—You May Be Right (Columbia)
10-2

'WAPE—Jacksonville

® CHARLIE DANIELS BAND—In America
(Epic)

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 25-18

* ROCKY BURNETTE—Tired Of Toein' The
Line (EMI-America) 18-12

WAYS—Charlotte

® ELECTRIC LIGHT ORCHESTRA-1'm Alive
(MCA) .

® BILLY PRESTON/SYREETA—One More
Time For Love (Motown)

* ELTON JOHN—Little Jeannie (MCA) 17-11
* SPINNERS—Cupid (Attantic) 22-14
WKIX—Raleigh

® OLIVIA NEWNTON-JOHN—Magic (MCA),
® MICKEYGILLEY—Stand By Me (Asylum)

* BERNADETTE PETERS-Gee Whiz (MCA)
18-10

* GLADYS KNIGHT & THE PIPS—Landlord
(Columbia) 0-22

WZDQ-Chattanooga

® PRETENDERS-Stop Your Sobbin’ (Sire)

® ROCKY BURNETTE—Tired OfToein' The
Line (EMI-America)

* BETTE MIDLER—The Rose (Atlantic) 21-13
* RODNEY CROWELL —Ashes By Now (WB)
10-6

WIMA-Charleston

® BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

o BRUCE COCKBURN—Wondering Where The
Lions Are (Millennium)

* ROBBIE DUPREE—Steal Away (Elektra) 13-
4

* CAROLE KING—Dne Fine Day (Capitol) 22-
15

WORD—Spartanburg

© CHARLIE DANIELS BAND—In America
(Epic)

o ELECTRICLIGHT ORCHESTRA—I'm Alive
(MCA)

* GARY NUMAN—Cars (Atco) 9-5

* MICHAEL JACKSON—She's Out DMy Life
(Epic) 20-15

WHBQ—Memphis
o ELTON JOHN-Little Jeannie (MCA)
® MICKEY GILLEY-Stand By me (Asylum)
* ROBBIE DUPREE—Steal Away (Elektra) 16-
11

* RAYPARKER JR. & RAYDIO-Two Places At
The Same Time (Arista) 21-16

WFLI—Chattanooga
o ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA)
% BETTE MIDLER—The Rose (Atlantic) 9-3

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 29-15

WRJZ—Knoxville

o KIM CARNES—More Love (EMI)

® ELECTRIC LIGHT ORCHESTRA-I'm Alive
(MCA)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 26-20

* MICHAEL JACKSON—She's Out OfMy Life
(Epic) 15-11

WGOW—Chattanooga
® CHRISTOPHER CROSS—Saiting (WB)

o RAYPARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

* ELTONJOHN-Little Jeannie (MCA) 19-9

* NEIL SEDAKA/ DARA SEDAKA—Should've
Never Let You Go (Elektra) 16-8

WERC-Birmingham
o CHRISTOPHER CROSS—Ride Like The Wind
(WB)
© JOEWALSH—AIl Night Long (Asylum)
* OLIVIA NEWTON-JOHN—Magic (MCA) 29-
23

* ROCKY BURNETTE—Tired Of Toein' The
Line (EMI-America) 30-26

WSGN—Birmingham

© ROONEY CROWELL—Ashes By Now (WB)

® AVERAGE WHITE BAND—Let's Go Round
Again (Arista)

* NEIL SEDAKA/DARA SEDAKA—Should've
Never Let You Go (Elektra) 18-10

* PAUL McCARTNEY—Coming Up (Columbia)
16-8

WHHY—Montgomery

o BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

® ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA)

* LIPPS INC.—Funkytown {Casablanca) 24-
11

* PAUL McCARTNEY—Coming Up (Columbia)
2214

KARY -Little Rock
® ROCKYBURNETTE-Tired Of Toein' The
Line (EMI-America)

® GLADYS KNIGHT/THE PIPS—Landlord
(Columbia)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) D-12

* BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 24-18

WSEZ (2-93)—Winston-Salem

© CHARLIE DANIELS BAND—In America
(Epic)
KIM CARNES—More Love (EMI)
BOE SEGER—Against The Wind (Capitol)
15-

* ®

* ROBBIE DUPREE—Steal Away (Elektra) 13-
5

WAIV-Jacksonville
o BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

© CHARLIE DANIELS BAND—InAmerica
(Epic)

% ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA) 36-31

* PAUL McCartney—Coming Up (Columbia)
21-12

WFRC—Athens, Ga.

3817
* CHARLIE DANIELS—In America (Epic) 36-
20

WSGA—Savannah
o BLUES BROTHERS—Gimme Some Lovin'
{Atlantic)
® |NVISIBLE MAN'S BAND—All Night Thing
(Mango)
* MANHATTAN TRANSFER—Twilight Zone
(Atlantic) 16-9
* $.0.S. BAND—Take Your Time (Tabu) 24-14
WFLB—Fayetteville

® BLONDIE—Atomic (Chrysalis)

® $.0.5. BAND—Take Your Time (Tabu)

* ELTONJOHN-Little Jeannie (MCA) 31-16

* gAlII. McCARTNEY-Coming Up (Columbia)
2-15

o MARSHALL TUCKER BAND—Without You
(WB)

o AIRSUPPLY—AIl Out Of Love (Arista)

* MANHATTANS—Shining Star (Columbia)
17-12

* CHARLIE DANIELS BAND—In America
(Epic) 0-27

WLAC—Nashville

® JOE WALSH—AH Night Long (Asylum)
e BOB SEGER—Nine Tonight (Capitol)

* BRUCE COCKBURN—Wondering Where The
Lions Are (Millennium) 21-17

% BILLY JOEL—It's Still Rock & Roll ToMe
(Columbia) 22-14

© PAT BENATAR—We Live For Love
(Chrysalis)

o BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

* BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 21-16

* JERMAINE JACKSON—Let's Get Serious
(Epic) 18-10
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MillieJackson’s
“For Men Only.”
Fromthe
womanwho
knows them

best.

Millie Jackson knows one way to when she rears back and speaks her piece.
aman’s heart is through his ears. Her voice “For Men Only” is the title of
can softly, soulfully caress a beautiful lyric, Millie Jackson’s new album. But no one can
then put out enough power sy Ty HTEEEHRIIR resist her unbelievable
to make the needle jump FOR MEN ONLY voice, her unstoppable
right out of the groove. personality and her out-
And women love Millie L. ; rageous way with
Jackson, too. Especially . ‘ e the truth.

"7 “FOR MEN ONLY” FEATURING THE SINGLE “DESPAIR? sP%!
MILLIE JACKSON’S NEW ALBUM. ON SPRING RECORDS AND TAPES.

Produced by Millie Jackson and Brad Shapiro for Keishval Enterprises, Inc.

ﬂ POLYDOR INCORPORATED J ’m
bolvdor Qf?"c"""‘ oMY Write or call your Polygram Distribution office for displays or other promotion items, | N e

itaged by Polygram Distribution, Inc
© 1980 Poiydor incorporsted
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NEW YORK—Radio stations
cannot live by Arbitron numbers
alone. Nowhere is this more point-
edly apparent than at RKO’s
WXLO-FM here where the station
has deliberately turned its back on
the estimated more than one million
teenagers who used to listen to it
each week.

“We were the most listened to ra-
dio station by teenagers at one
point,” program director Don Kelly
points out, “but the station was not
successful financially.”

And thatis the key to WXLO’s de-
emphasis on teens. Kelly notes that
“only four cents of every ad dollar”
is aimed at teens, so he is redirecting
the station to win the audience ad-
vertisers want: 25 to 34. “We’re re-
placing teens with older demos,” he
says.

The change has not been easy for
Kelly or anyone associated with the
station. Extensive research was con-
ducted by Bill Moyes’ Research
Group before a new direction for the
station was decided upon. “We
found there was room for a new
adult contemporary station in the
market,” Kelly explains of the re-
search.

The research also found that the

By DOUG HALL

station’s former call letters, WOR-
FM, were fondly remembered by the
25 to 34-year-old age group. but the
group could not specifically identify
which type of music the station
played in the 1960s, WOR-FM’s
heydays.

“They couldn’t identify it because
the station played various formats at
various times—Bill Drake’s Top 40,
AOR and oldies,” says Kelly.

Kelly recalls that the shift back to
WOR-FM is “an attractive, but un-
fulfilled dream.” The station ap-
plied for and received tentative Fed-
eral Communications Commission
approval in late August of last year,
but WRFM-FM in New York filed a
petitin to deny. claiming WOR-FM
was too close in sound to WRFM.

“We had hoped to change the call
letters by mid-October, but instead
we had to go back to research,”
Kelly explains. “If we had promoted
the call letters we had or the old 99-
X slogan we would have lost the
older listeners because the station
had such a teen identification.”

So the station launched an ad
campaign promoting itself as FM-99
and never mentioned the call letters.
“The idea was to hook people for a
trial and then when they were listen-

DJs As Bank Tellers Aid
Philly WMMR-FM Push

PHILADELPHIA—WMMR, the
FM band’s leading rock station here,
has trained some of its promotional
guns in the way of retail stores.

In recent weeks, WMMR public-
ity director Marcia Hrichison has
turned in effective tie-ins with the
Peaches stores in Northeast Phila-
delphia and across the river in Cam-
den, N.J.; with Larry Rosen’s 13-
store chain of Wee Three Record
and Sound Centers ‘throughout the
area in Eastern Pennsylvania and
Southern New Jersey shopping cen-
ters; and for the opening of the new
Plastic Fantastic record store opened
in suburban Bryn Mawr, Pa.

For the Peaches stores, WMMR’s
air personalities Mark Goodman
and Michael Picozzi showed up dis-
guised as 1890 bank tellers at the
new office of Provident Savings
Assn. here and handed out $5,000 in
“Rock & Roll Dollars.” The *““doi-
lars™ were good at the record stores

for discounts on CBS rock albums
by Heart, Clash, Boomtown Rats,
Elvis Costello, Dan Fogelberg and
Pink Floyd.

For the Wee Three chain, listeners
went to any one of the stores for en-
try blanks in a random drawing for
which the two winners were given a
trip to Bearsville Studios in New
York to sit in on a recording re-
hearsal with Todd Rundgren’s
band.

A tie-in was made with the sta-
tions “Featured Artist” of the day
segment for the newest Plastic Fan-
tastic record store. Each day
WMMR spotlights music and con-
versation with a different featured
rock artist. During the store’s first
two opening weeks, listeners were
able to pick up any album by the
day’s “Featured Artist” for only
$3.93—the price reflecting WMMR’s
93.3 position on the dial.

Radio Progrommlng

Wﬁ%m ‘RKO STATION ABANDONS KIDS s

N.Y. WXLO-FM Turns From
Teens To Adult Contemporary

ing we could identify the station as
WXLO and they would realize we
had changed.” Kelly says.

The campaign got underway in
January after further research con-
ducted by Moyes which included
focus groups’ feedback on ad cam-
paigns of stations which share au-
dience with WXLO. These include
WCBS-FM, WYNY-FM, WTFM-
FM, WABC-AM and WNBC-AM,
all in New York.

Kelly said the change has not
been easy because WXLO was the
most strongly positioned teen station
he had ever seen. “It was a lot easier
when I made the change in Chi-
cago.” Before coming to New York
Kelly had been program director of
WFYR-FM Chicago, which he
changed from an automated oldies
station to a live adult contemporary.
It was easier for him because WFYR
did not have such a strong image in
the market that had to be erased be-
fore building a new image.

To reposition WXLO Kelly “redid
the entire music library.” And he got
new jocks on in the drive periods:
Scotty Brink from WNBC-AM in
the mornings and Mike Wade from
KLIF-AM Dallas in the afternoons.

Kelly, who arrived in New York
last July, approached the market
with “no preconceived ideas. *I
talked to people in shopping centers
and to cab drivers. I've brought no
ideas from Chicago,” he says. He
notes that contemporary can include
more country music in Chicago
while in New York this format must
have more ethnic and black ele-
ments.

“This market will accept a more
contemporary sound than many
markets,” he says, noting that his
playlists lean more to Top 40 than
easy listening. But the station is on
Frank Sinatra’s new single. ** ‘New
York, New York’ is a very big single
in this town. Warner Bros. can’t
make enough albums to sell here. Si-
natra’s a local boy. It’s also an ethnic
thing. This record is an exception. It
keeps the station from being predict-
able.” The station is also running a
Sinatra contest.

For the most part Kelly says his
music “has minor differences be-
tween what is played on WABC and
WNBC. The difference is the way in
which it is packaged.” he explains.

Kelly believes in testing his music

(Continued on page 24)

70 Stations
Sign To Air
Kaufman’s
New Series

By ED HARRISON

Murray ‘The K’ Via Syndication

Biilboard photo by Chuck Pulin
Hynes Time: Ed Hynes, vice president of national promotion at Columbia Rec-
ords, checks the time and makes a call from his New York office.

Low Top 40 Airplay
Hurting Record Sales

By ROMAN KOZAK

NEW YORK—Only 20% of Top
40 now plays rock’n’roll and that
may be hurting record sales.

“But soft as these stations are,
rock'n’roll is alive on AOR radio
and these records are selling,” says
Ed Hynes, vice president of national
promotion at Columbia Records.
“The only difficulty is that to get
past the million level, to get to the
double platinums, and so forth, you
have to have that hit single, and
there you have to go to Top 40.”

The new soft sound on Top 40 ra-
dio is purportedly the result of ad
agency pressures on the stations.
Hynes believes. but that has resulted
now in AOR radio more actively
looking for the teen market.

The changing “more soft” sound
of radio should present no problems
1o Columbia, which releases the en-
tire spectrum of music. But, says
Hynes, it really is a problem since
the obvious push for a record com-
pany is toward songs and artists that
sell.

“Your push is toward product that
will realize results, and rock’n’roll
sells. Whatever you want to call it.
artists from Pink Floyd, to Boz
Scaggs, to Billy Joel make rock’n’roll
records. Those are the big sellers.
And then there are the newer artists,
the Journeys, which took us three
LPs to break.” he continues.

Right now playlists are tightening
on radio. But Hynes says he has seen
this cycle of tighter and looser play-
lists 170 times in the last 12 years.”
The lists are as tight as they ever are
going to be, he says. From a record
company point of view this should
be good news, because constant rep-
etition sells records. But. he notes,
the market is now so fragmented,
with five or more stations in a mar-
ket each averaging about a three
share, that much of the impact of
tight rotation is lost.

Also, with a tight list it is more dif-
ficult to break new acts and here the
secondary markets are so important.

. “It is our primary way of breaking

records. If a record performs on the
secondaries then you know you have
something. And if it doesn’t then
you begin to wonder if maybe you
shouldn’t go with something else.
But either way the secondaries are
very valuable.” says the executive.

College stations are also impor-
tant, Hynes adds, because they are
the last of the free form stations, but
they don’t sell many records. Their
programming is so free form that
nothing is played often enough for
an identity to be developed.

At the same time, the “teen ori-
ented” AOR stations are still loath to
play new wave material, though if

(Continued on page 25)

LOS ANGELES—Murray “The K™ Kauf-
man, who is returning to the airwaves for the
first time since leaving New York’s WKTU-
FM in 1976 with Watermark’s syndicated
“Soundtrack Of The *60s,” reports 70 stations
already under contract.

Among the stations signed to air the three-
hour weekly series are WCBS-FM, New York;
KZLA-FM, Los Angeles; KYA-AM, San
Francisco; WASH-FM Washington, D.C;
KRLY-FM, Houston; KHOW-FM, Denver;

KING-AM., Seattle; and KXOA-FM, Sacra- .

mento.

Kaufman says that negotiations are under-
way with stations in Chicago, Detroit, Phila-
delphia, St. Louis and other major markets
with more stations expected to be signed by the
show’s June 7 premier.

Kaufman contends that the show “will give
people enough space to zero in on their own
deja-vu.”

Kaufman’s other projects deal with “themat-

ic ideas and big productions” which will make
him the “most involved” he’s been since leav-
ing the air.

In preparation is a Time/Life cable tele-
vision show which he expects to begin airing in
September. The show will be based around the
artists Kaufman helped launch during the '60s
such as Johnny Mathis. the Beatles, Rolling
Stones, Who, Cream, Jimi Hendrix and others.
Both film clips and some live interviews will be
utilized. Peter Altschuler will coproduce with
Kaufman.

Another project is a yet untitled 30-minute
syndicated music/interview show that will
zero in on the careers of artists Kaufman was
associated with. Artists ranging from Bobby
Darin through the Rolling Stones, the coming
of age of FM and more will bg featured.

Howard Brown, Cheech and Chong’s man-
ager and producer, will independently pro-
duce the series. according to Kaufman, with a
different cohost each show.

Kaufman is also in the midst of preparing

“Two And A Half Minute World.” a feature
film for theatrical release in which he projects
the next big era of music. Kaufman claims to
have spent the last three years writing a script.
He expects 25% of the film to be shotin Europe
with financial backing from a European in-
vestment company.

And if that isn’t enough, Kaufman intends
on supplementing his radio and film projects
with tours of state fairs as part of different ’60s
packages, similar to his recent gig at Knott’s
Berry Farm here as part of a salute to the Bea-
tles.

Kaufman says he will honor all commit-
ments he’s made to radio stations supporting
the Watermark series and will continue to do
as many dates as long as they don’t interfere
with his other projects.

He states that he shied away from nostalgia
shows until now because he felt that "50s nos-
talgia that was popular during the *70s “be-
longed to Alan Freed. Mine was the ’60s Beatle
era,” claims Kaufman.
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Midwest Stations Drifting Away
From Long-Time Top 40 Formats

® Continued from page |

sure from advertisers to deliver au-
diences with average age skewed
higher than the traditional 12-24 de-
livered by Top 40.

Faced with shrinking numbers in
the traditional target age group and
the negative connotations of “teen
orientation” today, more and more
Midwest stations are separating
themselves from their former identi-
ues.

Minneapolis’ KDWB-AM/FM is
one of the operations that recently
cast off its Top 40 garb. “Basically,
up until one year ago this was a clas-
sic Top 40 station with in AM/FM
simulcast,” program director Dave
Hamilton explains.

According to Hamilton, KDWB
was the last pure Top 40 station
serving the Minneapolis-St. Paul
market. The change came with the
split-up of the simulcast in fate 1979.

“Today, both stations are modi-
fied Top 40,” Hamilton relates. “The
AM moved to the right and tried to
skew higher. The FM is a soft AOR
with a hit orientation.”

For record companies, the Top 40
attrition means fewer outlets on AM
for hard rock and other forms of
teen appeal music.

Says Hamilton,” “On AM we're
soft, we're adult. Anything real
heavy metal we wouldn’t play and
we'll only play the softest of the
black crossover stuff.”

“There’s no such thing as a full
service mass appeal rock radio sta-
tion as perceived in the '60s and
early '70s. You can’t get away with
that any more,” the programmer
says.

The bid to relate more strongly to
adults has brought back station
identity jingles that were discarded
in 1972. but which stir memories of
older listeners, says Hamilton.

Hamilton fingers the growth of
stations catering to specialized age
groups as the biggest cause of pure
Top 40’s demise.

St. Louis is another market that
has lost its AM teen-oriented pow-
erhouse, KXOK-AM. According to
general manager Phil Trammel, the
redesigning was brought about in
1978, after many successful years in
the Top 40 mold.

“You justsimply can’t be as broad
as you used to be,” relates Trammel.
“It’s happening with many of the old
line contemporary broad-based sta-
tions.”

The 29-54 age group today is tar-
geted by the station, with a musical
format Trammel calls “adult con-
temporary” and a revamping of the
image projected by air personalities.

According to Trammel, local mu-
sic research plays an expanded role

as a result of increased concern
about turning-off listeners.

Explains Trammel: “It’s always
been important not to turn people
off. but today it’s critical. Obviously
music research in the local market is
very important.”

He adds, “We play a mixture of
music from the ’50s, '60s and '70s
and material from the '80s that’s
suitable.

_“If you have selected a niche of
the audience to appeal to and it’s 25-
plus, it doesn’t make sense to have a
large ingredient appealing to the un-
der 25 segment.”

While Top 40s grip appears to
have weakened across the board,
one pocket of strength is Chicago.

ABC-owned WLS-AM has been
entrenched as Chicago’s top purvey-
or of pop sounds on AM. According
to program director John Gehron.
the format is basically unchanged
since his arrival almost seven years
ago.

“We haven’t really felt that we've
had to abandon youth,” Gehron ex-
plains. “We're the exception; we still
feel that we can have a broad-based
audience.

“What we have been able to dois
research records to find out who
they don’t appeal 10,” Gehron adds.
“You have to avoid those songs that
do not have broad appeal.

“Record sales are just one dimen-
sion of our research. We also use
call-out research.”

Gehron points to the general vi-
tality of the AM band in Chicago as
one of the factors contributing to
WLS’ stability.

“The AM dial is still very viable in
Chicago,” he insists. “Indications
are that we can still keep doing what
we're doing. and AM stereo will
help.”

Gehron admits to certain adjust-
ments of the Top 40 sound. Today
there is greater segregation of teen
appeal disks to certain hours of the
day.

Gehron says most singles releases
today are of softer rock material. It’s
ironic that he must occasionally turn
to album cuts for the harder rock
songs that remain part of the format.

Has Top 40 been overthrown pre-
maturely in some cases? Gehron be-
lieves this is so.

“I think a lot of people jumped off
the boat too soon.” the programmer
insists. I think there is still a place
for mass appeal pop music.”

Other Top 40 stations that have
witnessed attrition in potential num-
bers of younger listeners combined
with increased competition from
FM include: CKLW-AM, Detroit:
WOKY-AM, Milwaukee: WIFE-
AM, Indianapolis and WMEE-AM,
Ft. Wayne, Ind.

FM Spacing Dispute
Sparks FCC Delay

® Continued from page 3

the FCC will deal with all aspects at
once. ’

“Taken together, these proceed-
ings contemplate an entirely new
system of FM frequency allocation
and the potential erosion of certain
mileage and interference protections
presently existing in this radio serv-
ice.”” says the NAB’s Barry
Umansky.

Umansky also bemoans the FCC’s
“piecemeal approach” to the FCC
proceeding. noting that NAB has

been asking the commission for
more than a year now to set up a
joint government-industry advisory
committee to deal with FM expan-
sion issues. So far, the FCC has re-
fused.

The extension now granted by the
FCC sets Oct. | as the deadline for
comments and Dec. | as the dead-
line for replies to these comments.

These moves join efforts by the
FCC 1o take various steps to expand
the number of stations on the AM
dial. However. there has been no fi-
nal action on an AM plans either.

At WOKY, the answer has been a
form of schizophrenia, a split station
personality that program director
Jim Brown sees as an effective com-
promise. In the mornings and early
afternoon, the Milwaukee station
caters to adults. After 3 p.m., things
revert to a classic teen appeal Top 40
sound, explains the programmer.

“What we've had to do in Top 40
is be very careful and day-part,”
Brown discloses. “"You can’t play a
Pink Floyd at 10 a.m. and I won’t
play a Barry Manilow at night.”

Adds Brown: “We're an adult
contemporary radio station between
6 a.m. and 3 in the afternoon.”

Brown points out that listeners to
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