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Weekends Are Something Special In Radio

LOS ANGELES—AOR and adult contemporary stations are
beeting up their special music programming on weekends and
holidays. offering a varied range of programs to keep histeners
glued to the station during these peak listenership times.

During the three day Labor Day weckend (Aug. 30-Sept. 1),
live concerts. block parties (three or four consecutive cuts by

one artist). oldies and hours featuring one artist were all part ot

station festivities created to keep listeners from changing the
dial.

By ED HARRISON

Why are weekends the right time for special music program-
ming? And why are they on the upswing?

Savs Frank Cody. program director of KBPI-FM Denver:
“People tune in the radio tor an upper experience and to be en-
tertained. especiallv when listeners have so much free time. Lis-
tening time stretches out on the weekends and what better way
is there to rack up those quarter hours?”

Cody notes that KBPI utilizes about half of the year's week-
ends for special programming ranging from artist profiles. a

Muse weekend featuring music and inerviews with partici-
pants in the Muse concerts. live tracks and concert promotions.
The station has featured Bob Seger. the Doobie Brothers,
Rolling Stones. the Who. Eric Clapton. Jimmy Buffet (July 4
concert) and other artists on weekends beginning Friday night
at 5 p.m. and continuing through Sunday evenings at 10 p.m.
all interspersed with regular programming.
KBPI's Labor Day weekend included “a rock'n’roll weekend
(Centinued on page 19)
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AM Tendency In U.S. Chappell Bows Stance
To Downplay Music? For Home Video Use

By DOUG HALL

NEW ORLEANS—A large scgment of ra-
dio. specifically AM, will be turning its back
on music it was indicated in a variety of ways
during the three-day National Assn. of Broad-
casters Radio Programming Conference which
ended here Wednesday (27) at the Hyatt Re-
gency Hotel.

Nowhere was this trend more strongly em-
phasized than at the final session of the confer-
ence entitled. “Radio In The '80s.”” which was

designed to take a look into the decade ahcad.
Small and large market programmers alike
(Continued on page 18)

Mystery Buyer Acquires Odyssey Inventory

By JOHN SIPPEL

LOS ANGELES — A muystery buyver ap-
pears to have temporarily throttled label cred-
itors of Odyssey Records in their efforts to halt
auctioned product assets of the bankrupt west-
ern states record chain from coming back in re-
turns.

At an auction at the Odyssey headquarters
in Capitola, Calif.. Monday (25) American
Media Communications” Kirt Simmons beat

By GEORGE KOPP
NEW YORK-—-Moves by labels to
cut back on filling 8-track orders
perplexes many distributors in the
South and Midwest.

Rural Areas Love 8-Track
But Labels Ignore Demand

For additional developments, see
Commentary, page 16 and Capitol
story, page 46.

Despite the strength of cassettes in
the country as a whole. 8-track re-
mains the dominant tape format in
many rural areas.

And 8-track stll commands at
teast half of the tape market in the

“UNTIL THE BITTER END" (MDJ=
showcases the enormous sensitivity of KENNY SERATT. Kenny is true
country music from old country reality. Produced by: Harold Shedd and
Larry McBride for MDJ Productions. Distrib. by MDJ) Records and Tapes

Dallas, Texas.

1005A) is the premier single that

(Advertisement)

rural South. with one distributor
putting the format at 75%. down

from 85% six months ago.
Says Terry Woodward. owner of
(Continued on page 46)

out Billy Robbins of Leopold’s with a high of
$396.000.

Craig Stuppi. attorney for trustee Paul B.
Andrew. confirms he received a cashier’s
check for the bid amount Tuesday (26) and
was awaiting word as to how the goods would
be picked up by a Simmons representative.

A check of the Bay Arca phone directory

(Continued on page 60)

Execs Explore Talent
Innovations At Forum

NEW YORK -Leading industry
executives will probe recent devel-
opments in the talent industry. more
sophisticated operating practices
and future business opportunities at
Billboard’s Sixth International Tal-
ent Forum which runs Wedncesday
through Friday (3-5)at the Sheraton
Centre Hotel here.

The Forum kicks off with a 1 p.m.
keynote address. followed by a scries
ot concurrent scssions entitled “The
Talent Industry Takes A Look At lt-

Thursday (4) starts at 10 a.m. with
(Continued on page 75)

When all about you are losing their heads . . .
! The Odds.” The third album. On Epic Fecords and Tapes. FE 36572. Pro-
self.” duced by Tom Werman for Julia's Musi:,
Pat Armstrong and Associates. Inc.

By IRV LICHTMAN

NEW YORK —Chappell Music. in granting
home video nights to its copyrights. is now
seeking an “agreement to agrec” approach
with a year’s limit before submitting the matter
to the American Arbitration Assn.

This newer stance. termed “supportive™ of
the home vidvo industry despite uncharted
royalty seas, offers those attempting to obtain
theatrical synchronization rights to Chappell
music the opportunity to be granted home
video rights as well.

The new formula. instituted about a month

(Continued on page 32)

Molly Hatchet's “Beatin

inc. Management and Direction:
(Advertisement)

{Advertisement)

www.americanradiohistorv.com



www.americanradiohistory.com

JETHRO TULL A

ATTENTION: RED ALERT

CROSSFIRE
11.17. FINAL HOUR. JOBSON AND
ANDERSON MAKING NOTES.

FYLINDALE FLYER
11.22. FINAL HOUR. ANDERSON
GLANCES AT SKY. NO SIGNS AS YET.

WORKING JOHN~ WORKING JOE

11-28. FINAL HOUR. BARRE HARD AT IT-

BLACK SUNDAY.

11-3kL- FINAL HOUR. CRANEY AND PEGG
SWAPPING RHYTHMS. IT'S TIME TO
THINK ABOUT CHANGING SIDES.

PROTECT AND SURVIVE

11.40. FINAL HOUR. RED GLOW IN SKY.
WARNING LIGHTS FLASHING- ANDERSON
LOOKS STARTLED.

BATTERIES NOT INCLUDED
1L.44. FINAL HOUR. JOBSON'S
KEYBOARDS RUN OFF THE MAINS.
SWITCHING TO AUXILIARY POWER.

) L]
Chrysalis.
Records & and Tapes

THE ALBUM CHE 1,301,

PRODUCED BY IAN ANDERSON AND ROBIN BLACK

UNIFORM
11.48. FINAL HOUR. JOBSON. PEGGA
CRANEY. BARRE ~ ANDERSON SUITED UP-

4.W.D. {LOL RATIO}

11.52. FINAL HOUR- MOTOR RUNNING.
STEADY RHYTHMS - BARRE MONITORS ON
HEADPHONES. SIGNAL CLEAR.

THE PINE MARTEN'S JIG

1L.5k- FINAL HOUR. SOMETHING OTHER
THAN BIRDS IN THE SKY. JOBSON MARKS
REFERENCE.

AND FURTHERON
12.00. ZERO HOUR- RED ALERT-
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General News

CBS Alters
Field Sales,
Distribution

Structure

Market Territories Move
Up From 5 To 6 Areas

By ROMAN KOZAK

NEW YORK—-CBS Records has restruc-
tured its field sales and distribution organiza-
tion. introducing more vice presidents into the
field w interface more closely with the New
York home office. It has also increased its sales
territories from five to six regions.

The reorganization was announced at a
meeting of CBS national and international
marketing. promotion and a&r executives held
at the Fontainebleau Hotel in Miami for four
days ending Thursday (28).

The meeting of the top 300 executives from
the US. and abroad was chaired by Dick
Asher. deputy president and chief operating
officer of the CBS Records Group.

Under the terms of the reorganization. threce
CBS Records distribution vice presidencies
have been created. Each one will oversee the
activities of two regions. They will assume the
responsibilities in their areas previously han-
dled by the vice president of national accounts
marketing.

The three new distribution vice presidents

are John Kotecki. vice president of CBS Rec-
ords distribution in the Eastern Region: Don
Van Gorp. vice president of CBS Records dis-
tribution for the Central Region: and Frank
Mooney. vice president of CBS Records distri-
bution for the Western region.

The three will report to Tom McGuiness.
newly named vice president of marketing for
branch distribution. CBS Records. who in turn
reports to Paul Smith. senior vice president
and general manager of marketing for CBS
Records (See Executive Turntable).

The three new CBS Records distribution
vice presidents will have the regional vice pres-
idents reporting to them, as welt as the regional
operations managers.

Kotecki's Eastern division encompasses the
Northeast region: New York. Boston. Hart-
ford. Philadelphia. and now the Washington
branches: and the Southeast region. which in-
cludes the Miami. Atlanta and now the Mem-
phis branches. Ron Piccolo. based in New
York. remains the regional marketing vice

president in the Northeast rezion. Roger Met-
ting. based in Atlanta, remains the regional
marketing vice president for the Southeast.

Frank Mooney is moving to Los Angeles
where he will oversee the Western division:
Los Angeles. San Francisco. Seattle. and
Honolulu: and the Southwest region that in-
cludes Dallas. Houston and now Denver. Del
Costello remains the Western regionat market-
ing vice president. and Jack Chase. based in
Dallas. has the corresponding job for the
Southwest region.

Van Gorp will now oversee the activities of
the Central division. which includes the Mid-
west region, and the Midcentral region. The
former includes Chicago. Minneapolis and St.
Louis. while the latter encompasses Cleveland.
Cincinnati and Detroit. Jim Scully. based in
Chicago. is the new vice president of market-
ing for the Midwest region. and Rich Kudolla.
based in Cleveland. has the same job in the
Midcentral region.

(Continued on page 69)

U.S. & GLOBAL

Irving/Almo Divides
Management In Half

By PAUL GREIN

Billboard photo by Brian McLaughlin

-ELTON’S GOLD—EIlton John is presented with a five-foot plague displaying the 12 gold singles he’s received during his

10-year career by MCA president Bob Siner and the Incredible Hulk from the Universal City tour. John received the
award during a 10th anniversary party MCA threw for him at Palomino Club in North Hollywood last week.

Korvettes Still Seeks End To $ Woes

NEW YORK—The 31-store Kor-
vettes retail chain moves into the fi-
nal quarter of the year. traditionally
retailing’s best period. with some
measure of hope it might begin to
unravel its financial woes.

But. once again last week there
was a plot twist. One day after Kor-
vettes said it was prepared to make a
cash payment of $26 million as part
of its settlement with three institu-
tional lenders—when was still open
to question—an upper management
development did little to bring glee
to the retailer’s vendors.

Jean-Picerre Willot Jr. resigned as
vice chairman of the company. He's
the son of Jean-Pierre Willot Sr..
chairman of Korvettes® parent,
Agache-Willot of France.

By IRV LICHTMAN

The younger Willot joined Kor-
vettes in April 1979 when Agache-
Willot acquired the chain. What
meaning. if any. this has in relation
to the belated cash payment to lend-
ers could not be learned at press-
time.

If the $26 million is paid this
week—and there is no certainty that
it will be—this would not immedi-
ately lead to a resolution of Kor-
vettes” debts to music vendors. who
continue to put a “hold™ on selling
the retailer merchandise, sorely
necded to replenish depleted stock.

The payment. however. would
most probably lead to upper man-
agement discussions of how to
handle its outstanding debt. esti-
mated at $28 million to suppliers.

Contrary to previous reports of a

$12 million debt to music suppliers.
a source close to the situation says
it's closer 10 $5.5 million. which does
not take into account return author-
izations which could reduce the
money owed music suppliers.

The resignation of the younger
Willot—who will remain with the
parent company—was the “bad”
news that followed a “good™ news
report that the French government
had agreed to a transfer of funds
from France to make the $26 million
payment.

While music vendors clearly want
Korvettes in business. observers feel
the retaiter must quickly restore con-
fidence in its ability to pay its bills or
foster a belief it can no longer get
hold of its financial senses.

LOS ANGELES—Administration of Irving/Almo Music is being divided
into domestic and international spheres in the wake of Chuck Kave's exit as
president of the company for a partnership post in Geften/Kaye Music (Bill-

board. Aug. 23. 1980). Lance Freed.
formerly executive vice president of
the A&M publishing wing. is now
president of Almo/Irving Music (the
names are being transposed into al-
phabetical order). governing pub-
lishing activities in the U.S. and
Canada.

_ Bob Grace. managing director of
Rondor Music (London) Ltd..
wholly-owned U.K. subsidiary of
Almo/Irving. retains that title and
also becomes president of Rondor
Music International. supervising
publishing activities throughout the
rest of the world.

Brenda Andrews continues as vice
president of professional activities in
the firm’s L.A. headquarters.

Freed. Grace and Andrews are the
threc top-ranking Almo/Irving offi-
cials to remain with the company.
Evan Medow. former vice president
of administration and business af-
fairs. is leaving to go into independ-
ent practice: Joel Sill. former direc-
tor of Almo Productions. is exiting
for a top music post at Paramount
Pictures.

At least at first. Freed will be han-
dling his current job responsibilities
as well as those now ficlded by Kaye
and Sill. Medow. however. will be
replaced in the next couple of weeks
with a business affairs specialist
from outside the company. but with
a publishing background.

As for Sill’s post. Freed notes: “It's
been a lucrative area with Sill at the

(Continued on page 71)

Wait Disney To

Tackle Rent/Sell
Video Quandary

By JIM McCULLAUGH

LOS ANGELES-When Walt
Disney Home Video enters the con-
sumer videocassette market this
month with 10 feature films and
three cartoon features. it believes it
will have the thorny rent/sell issue
licked.

The firm is offering a three-
pronged option—believed to be the
first of its kind in the fledgling home
video industry —according to Jim Ji-
mirro. president of Walt Disney
Telecommunications and Non-The-
atrical a newly formed division of
Walt Disney Studios.

Dealers will have the opportunity
to be either a sales or rental outlet. or
both. There will be separate pro-
grams for sales and rental involving
separate agreements. financial
terms. packaging. inventory and
merchandising support. a sig-
nificantly different approach from
the other major videocassette soft-
ware suppliers,

If a dealer wants to rent only. he
receives titles on a 13 week cycle.
The dealer may rent that title at the
price he sets himself as many times

(Continued on page 56)

‘Some Labels Offer Publishers Liberal Cutout Pay Plan

NEW YORK—-Some manufac-
turers are hoping to soften the hard-
ening stance of music publishers
against reduced mechanical royalty
rates on cutouts by liberalizing tra-
ditional payment norms.

Capitol Records for one is said to
have developed an alternate pay-
ment plan which is to be presented
to publishers shortly for considera-
tion. In another case. a major label
has offered to include an inflation
factor in the cutout payment form-
ula.

For many years publishers.
through the Harry Fox Agency.
have accepted 12% of the dollar vol-
ume realized by bulk sales of cutouts

and overruns in licu of a detailed ac-
counting.

Amounts are usually determined
during routine auditing by the Fox
Agency of label books. and take into
account guidelines showing propor-
tions of product normally requiring
royalty payment to the agency.

By IS HOROWITZ

But some major publishers. who
apparently feel that cutouts pollute
the retail market and work to inhibit
the sale of current and catalog prod-
uct. thus reducing normal mechani-
cal royalty expectations. have batked
at continuing the formula.

Among them is Chappell Music.

Billboard (ISSN 0006-2510) Vol. 92 No. 36 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional maiting office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich-
igan 48106. Postmaster, please send changes of address to Billboard, P.O.
Box 13808, Philadelphia, Pa. 19101, (212) 764-7376.
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which more than a half-year ago put
labels on notice that the full me-
chanical rate would be demanded
on cutout and overrun sales (Bill-
board. Jan. 12. 1980).

Chappell’s position is still the
same. says the company’s president
Irwin Robinson. although he adds
that there may well be special cases
that could lead to exceptions. One
special case. he suggests. might be
where the product of a writer/artist
pacted to Chappell is involved in a
promotion that doesn’t sell through.

In general. however. Robinson
sees the cutout situation moderating
as manufacturers exhibit greater
caution in pressing commitments

!

and initial shipments. “In this cli-
mate I'd be willing to listen to any
proposal.” he says.

Capitol’s mave to work out a new
cutout royalty formula is confirmed
by Fox Agency president Al Ber-
man. who would not. however. dis-
close details until they are first out-
lined to publisher affiliates. He
stresses that the agency functions en-
tirely at the direction of its members.

Nor would a Capitol business af-
fairs spokesman discuss the possi-
bility of a new royalty accom-
modation with publishers. “Such
matters are between publishers and
ourselves,” he says.

ayvog1Ig 0861 '9 H3IGNWILJIS
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General News

CAMPUS FUN— —Carly Simon autographs her new Warner Bros. LP “Come Upstairs,”
bridge, Mass., during a promotional tour.

$5.98 SERIES

LOS ANGELES—Capitol is add-
ing 172 catalog albums to its $5.98
Greenline series. following two suc-
cessful tests on $5.98 product in the
past year. The series was launched
last September with 14 LPs: five
more were added in March.

While most of Capitol’s existing
$3.98 midline series consists of older
catalog titles by MOR and country
acts. the 3598 serics is peppered
with more recent catalog titles by
acts currently hot on the roster:
Peabo Bryson. Natalie Cole. Carole
King. the Little River Band. Maze.
Steve Miller. Anne Murray. Lou
Rawls. Bob Secger. Sweet and Bob
Welch.

A total of 134 Capitol albums are
being added to the $5.98 line. as are
35 UA albums and three on Sun-
bird. The UA titles arc topped by
such name acts as Crystal Gayle. En-
chantment and Billie Jo Spears.
Gayle has five titles in the series:
Gordon Lightfoot. now on Warners,
has six.

On the Capitol side. the acts with
the most affected LPs arc the Band.
with nine; the Beach Bovs. with

By PAUL GREIN
eight: Nat "King” Cole and Quick-
silver, each with six; and Be Bop De-
luxe, Gentle Giant. Frank Sinatra
and Triumvirat. each with five.

According to Dennis White, Capi-
tol's vice president of marketing. the
series will be accompanied by 30-
days extended dating and a dealer
program whereby ad dollars will be
allocated to Capitol district man-
agers to be directed to participating
accounts.

White says he plans to have a sec-
ond substantial addition to the series
after the first of the year. He hopes at
that time to add titles by acts that
elected not to be in this round of re-
leases (including Dr. Hook) and to
improve the representation by other
acts who are in the series. but only
on a limited basis or with marginal
LPs.

White explains that several man-
agers put one or two LPs into the
series at the reduced artist royalty
rate to see if the $5.98 list would in-
deed spur sales. White hopes to go
back to these managers at the end of
the year with impressive before-and-
after sales statistics.

PIRATE ALERT BEGINS

NEW YORK-The “Hitline
Alert” established by the Recording
Industry Assn. of America, an-
nounced in April. has been activated
for the first time following the seiz-
ure of 20.000 allegedly illegal tapes
in a raid in three locations in Ken-
tucky.

The alert provides a description of
scized counterfeit product to manu-
facturers and to retailers through the
National Assn. of Recording Mer-
chandisers. enabling them to deter-
mine whether they have in their pos-
session the same counterfeit product.

Following the raids by the Ken-
tucky State Police special investi-
gations unit, 12 persons were ar-
rested and eight cited for the

distribution and sale of the 8-tracks
and cassettes. According to police.
the product seized included 15 titles
on 12 different labels. They say half
was pirated and half counterfeit.

Some of the seized tapes included
recent releases by Bob Scger. Led
Zeppelin, Billy Joel, Pink Floyd.
Van Halen, Heart. Supertramp.
Fleetwood Mac. and the Eagles.

Under the terms of the “Hitline
Alert,” RIAA representatives in the
record companies get as detailed as
possible descriptions of the seized
product. with samples kept at the
RIAA office for physical inspection.
The descriptions are also sent to the
NARM office for dissemination to
its membership.

at the Harvard Coop in Cam-

Capitol Adds 172 Catalog Albums
To Prosperous Greenline Series

Most of the $5.98 titles were
dropped from $7.98 list. About 12
were upped from Capitol's $3.98
series. including some Beach Boys ti-
tles and “best of” collections by Al
Martino. Wayne Newton, Peter &
Gordon. Lou Rawls. and the Seek-
ers. Also with LPs upped from $3.98:
Be Bop Deluxe, Nat Cole and
Quicksilver.

White acknowledges that the fu-

{Continued on page 14)
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__Executive Turntable

Record Companies

Lennie Petze is named Epic/Portrait’s vice president and general manager
in New York. He moves up from his vice president of national a&r post at
Epic. . .. Gordon Bossin returns to Arista as president of sales and distribution
in New York. After leaving the label threc ycars ago as vice president of mar-
keting. he was vice president and co-owner of Project Three Records. He has
~ alsoserved as United Artists vice president of
marketing. He is replacing Leonard Scheer
who had that position for two years. Scheer
will be presiding over his own consulting
firm. ... Mickey Eichner is upped as vice !
president of national a&r at Columbia in
New York. With the label since 1972, he has
been vice president of East Coast a&r for six
years. At the same time. Gregg Geller moves
up to the vice president of national a&r slot
at Epic. also in New York. Previously at Columbia for three years, he most
recently was East Coast a&r vice president of contemporary music. At CBS, six
new vice presidents step in amidst restructing in the field sales and distribution
division. Tom McCuiness, former vice president at the New York sales branch
elevates to vice president of marketing for branch distribution. John Kotecki is
promoted to vice president of the distribu-
tion unit’s Eastern division. With the label
since 1966. his most recent position was vice
t president of national accounts marketing.
Don Van Gorp, former vice president of Mid-
west region marketing. takes over as vice
president of the distribution unit’s Central
division in Chicago. Frank Mooney is ap-
pointed vice president of the Western divi-
sion of the distribution wing. He steps up
from his vice president of marketing branch distribution post. Jim Scully,
based in Chicago, moves up as vice president of Midwest region marketing. He
is the former Chicago branch manager. Finally, Rich Kudolla is named vice
president of marketing for the newly formed Midcentral region for the Cleve-
land/Pittsburgh area. He was branch manager for that region. ... Claude
Nobs, head of the European artists relations
office at WEA International in Montreux.
Switzerland. takes on the additional role of
European consultant to Warner Communi-
cations. Inc. . . . Jimmy Smith appointed East
Coast promotion manager for Motown. Pre-
viously, Smith was regional promotion direc-
tor for ABC Records. He'll be based in Ken-
sington. Md. ... Ben Edmonds transfers to
EMI/UA in L.A. from the EMI London of-
fice. and becomes a&r manager. In London. he was senior a&r manager. He
was formerly director of talent acquisition for Capitol in L.A. before EMI. . ..
Michael Solomon upped to director of artist relations for Elektra-distributed
Planetin L.A. He was president Richard Perry’s executive assistant. . . . Charlie
Lourie moves up as Warner Bros. director of progressive music in L.A. For
three years. he was product manager. Also,
Bob Gooding joins as manager of East Coast
marketing and promotion of progressive mu-
sic in New York. Formerly with Arista, he
was national promotion director of jazz/pro-
gressive music. ... Arneld McCloud joins
Savoy Records in Elizabeth. N.J.. as director
of promotion and publicity. He leaves a dee-
jay spot in New York. ... RCA promotes
four in the field sales division: Joe Wallace,
former Rockaway. N.J.. distribution manager. is named Detroit branch man-
ager. George Jackson moves out of his Atlanta branch sales manager slot to
manager of that branch. Harry Fox, former sales representative in Atlanta.
takes on Jackson’s post. And Susan Gabriel replaces Fox. She was a field sales
representative. ... Paul DeGennaro replaces Mike Holzman as WEA sales
manager in New York. At the same time.
Barry Eisenberg takes over as marketing
coordinator. DeGannaro was branch mar-
keting coordinator. and Eisenberg was a
sales representative. ... Frank Turner joins
EMI/UA as local promotion manager of At-
lanta. He was with Warner Bros. as director
of Southeast artist development. ... At
Philadelphia International. Becki Butler
moves up as product manager. She steps out
of her manager of publicity advertising. merchandising promotion and artist
relations spot. . . . Debbie Rue is appointed West Coast promotion assistant for
Epic. Portrait. Associated Labels in L.A. She was a staffer in the promotion
department since 1978.

F
i

Petze Eichner

&
Geller

McGuiness

Kotecki- Van Gorp

Mooney Nobs

Smith Lourie

Marketing

David Hutkin upped to director of market-
ing at Pickwick International in Min-
"neapolis. He joined the rackjobber last year
to head the newly created national merchan-
dising division.

Publishing

Lance Freed, formerly executive vice pres-
ident of Irving/Almo Music. named presi-
dent of the newly-named Almo/Irving Mu-
sic, supervising publishing activities in the
U.S. and Canada. Bob Grace, managing director of Rondor Music (London)
Ltd.. retains that post and is also president of Rondor Music International.
Freed is based in L.A.: Grace in London. Both report to A&M chairman Jerry
Moss. The two replace Chuck Kave. who left the firm to become a partner in
Geffen/Kaye Music, (see story on page three). ... Anita Charron is upped to
(Continued on page 71)

Gooding Schwartz
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“Woman In Love’

1-11364

From Streisand’s forthcoming album, “Guilty. /s
The single. Written by Barry Gibb and Robin Gibb.
The album. Produced by Barry Gibb,
Albhy Galuten & Karl Richardson.

On Columbia Records.

Executive Producer: Charles Koppeiman for The Entertainment Co. Produced by Barry Gibb, Albhy Galuten & Karl Richardson for Barry Gibb & Karibhy Productions. “Columbia™ is a trademark of CBS Inc. © 1980 CBS Inc. *Also available on tape. Give the gift of music. %

www americanradiohistorv.com
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CBS Revives
Portrait Label

NEW YORK--CBS Records has
revitalized 1ts dormant Portrait la-
bel. renaming it Epic/Portrait, with
Lennie Petze at the helm as vice
president and general manager. He
will report to Don Dempsey. senior
vice president and general manager
of Epic. Portrait. Associated Labels.

The first new artist to be signed to
Epic/Portrait is Barry Goudreau.
guitarist for Boston. Already signed
to Portrait are Ringo Starr. Frannic
Golde, 20/20 and Gene Manson.

Petze will have complete controf
over a&r at Portrait. says CBS. He
was the head of a&r for Epic. and his
position there will be taken over by
Gregg Geller. who movces over from
Columbia where he was the head of
East Coast progressive a&r.

Meanwhile. Mickey Eichner has
been appointed vice president of na-
tional a&r for Columbia.
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JAM SESSION—Keyboard player Lee Curreri, one of the musical stars of the
movie ‘‘Fame,”” leads the band Modern Times during an in-store appearance
at Manhattan’s downtown Record City outlet.
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- ‘Times Square’
Strategies Planned

O PRESSING

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”
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CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (513) 681-8400 / TWX (QCA CUSTOM CIN} 810-461-2789
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WHEN WE SAY ONE STOP |
WE MEAN ONE STOP

For all your LP’s, singles, 8-tr's and cas-
settes
(We furnish DEAL, Top Pop, Top LP, Top
Soul Sheets and new release sheets)
For all your record care products
(Recoton, Sound Guard, Watts, Disc-
| washer, Pfanstiehl)
For all your blank audio and video tapes
' (Recoton, Memorex, Scotch, TDK, Maxell,
Sony, Ampex)
For all your large stereo and TV equipment
(Sanyo, Symphonic, Zenith)
For all your small electronic equipment
(Calculators, Radios, Portable Tape Players
For ali your 8-tr, LP and cassette carrying
cases
(Savoy, Recoton, Peerless) [
For all your disco lighting supplies
(Strobes, Spots, Moods, Cubes and Mirror
Balls)

Why shop around? Don’t waste valuable time dealing
with multiple suppliers . . . One call will do. Shop and|
'compare. Check out our prices.

Record stores, Colieges, Libraries, Head Shops, Dance Studios,
Street Jocks, Radio Statlons, Electronic Shops, Variety Stores

For orders only cali toll free 800—638-0596

Please write to get on our mailing list or for additional information. ‘
In Maryland only call collect 301—699-5888

DISTRIBUTORS ‘

5405 Lafayette Place
Hyattsville, Md. 20781
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LOS ANGELES RSO held a
convention in Atlanta recently to
plan the coordination of merchan-
dising. marketing and promotion of
the soundtrack and film “Timcs
Square.”

In attendance were RSO Records
promotion. sales and publicity staff.
the Stigwood film company. Poly-
Gram Distribution regional vice
presidents and sales managers, AFD
film distributors and representatives
from EMI who will distribute thc
film internationally.

In addition to a sncak preview of
the film. audiences were given a spe-
cial 12-inch record featuring six key
songs from the forthcoming two-
record set.

The seminars included slide
shows. music from the motion pic-
ture and soundtrack and eclaborate
displayvs of extensive merchandising
and marketing materials including
posters. mobiles. bin header cards.
flyers and teaser trailers that will be
made available to retailers and
theatre owners in the U.S. and
throughout the world.

In an attempt to draw attention to
the film prior to its Oct. 17 national
release. 20 sncak previews will be
shown in different cities Saturday
(6) with an additional 150-200 addi-
tional previews 10 days prior to the
film's opening.

Black Music Talks
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