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MCA Tower Hassle

. Testing $$ Policies | Administr

By JOHN SIPPEL

LOS ANGELES--May a return be credited
against past delinquency or mercely against fu-
ture purchases?

Can an account take the 2% cash discount if

payment is made more than 60 days after the
month of the invoice?

MCA Records and Tower Records contest
these important industry precedents in a Supe-
rior Court suit here. The litigation started as a
delinquency suit. wherein the label accused
the 31-store chain of owing it $588.772.46 since
August 1980 (Billboard. Dec. 13. 1980).

In numerous court filings by both litigants
since the early December MCA complaint. the
simple dunning of Tower by MCA has become
a cause celebre.

MCA has filed a petition for a writ of attach-
ment. which would apply to one or more of the
local Tower stores™ entire inventory because
the Russ Solomon-operated stores are delin-
quent. MCA wants the court to okay the ligui-
dation of the Tower stores” inventory through
a local marshal's sale.

MTS. parent company of the Tower stores
and primary defendant, counters that such a
writ would temporarily put them out of busi-
ness in at least one local location. Tower wants
the court to order MCA Records to approve a
$486.571.44 return which was tendered to the
plaintiff in August 1980. when MCA “termi-

Itzhak Periman, hailed Top Fiddle of the classical world, joins tamed pal
André Previn and a complement of jazz greats for sizzhing digital perform
ances of A DIFFERENT KIND OF BLUES. In this, his first jazz LP. Perlman’s
violin pyrotechmics pace Shelly Manne (drums), Red Mitchell (bass). Jim
Hall (guitar) and Previn (piano) in a sensational new statement of the art

ON ANGEL RECORDS & TAPES. DS-37780.

(Advertisement)

nated™ Tower. MCA at that time and in sub-
sequent filings recently holds its returns policy
allows an account only the right to apply such
credit against future purchases. MCA stresses
that return credits can be utilized only for “ex-
change™ of product.

Solomon and MCA locked horns in August
last year over Tower's five-year-long policy of
deducting 2% cash discounts when the label's

(Continued on page 10)

Industry Awaiting New

WASHINGTON -A new  administration
and a conservative 97th Congress take overin
earnest now that Inaugural hoopla has settled
down. The fate of issues affecting the music in-
dustry rests in their hands.

Budget and taxes are the principal concerns
of the new administration. On the Hill. the
progress of legislation requiring broadcasters
to pay performance rovaltics. to rewrite the
Communications Act which regulates broad-
casting. to exempt fraternal and veterans’
organizations from paying performance

Eye TV Impact On Country Acts

By KIP KIRBY

NASHVILLE -The adventof the videodisk.
the prover mass appeal factor of country mu-
sic on television and the spreading popularity
of cable tv will mean a tighter monitoring of
the correlation between country performers” tv
appearances and their record sales.

So say managers and record companies sur-
veved here, who indicate that the coming vear
will bring a much sharper awareness on their
part of disk sales and concert attendance by
acts who frequently appear on the small
screen.

The impressive ratings shares of networked
and syndicated country music programs could
be an indicator of the public’s acceptance of

Tape Levy?
U.K. Hopeful

By PETER JONES

LONDON Hopes that the UK.
government will endorse a levy on
blank tape some time this vear have
been expressed by the record indus-
try here, even as new estimates place
potential losses from home taping
rising to the rate of one million
pounds (about $2.4 million} a day
by the end of 1981.

Publication of the long-awaited
government paper on home taping is
near. savs John Deacon. director
general of the British Phonographic
Industry. and will give “new ur-
geney to our fight to stem the debili-
tating effect home taping has on
pronmhllm

While blank tape manufacturers
have lobbied vigorously against a

(Continued on page 8)

these performers—and might very well bode
favorably for country acts in the growing
videodisk market.

If. as many project. record buyers of the
coming decade will sit at home and order their
catalog by merely pushing buttons on their tv
sets. QUBE-styvle. then country may well be in
the process of establishing a solid new market
forits sales. The institution of interactive cable
for marketing through homce entertainment
could prove country sales from rural areas to
be an untapped resource.

IU's expected that the burgeoning popularity
of cable tv will bring additional exposure to

(Continued on page 51)

ration Priorities

JEAN CALLAHAN

royalties and to allow Small Business
Administration loans to “opinion-molder”
firms such as radio stations and record com-
panies takes second billing to the primary fi-
nancial 1ssues.

HR 997. Rep. George Daniclson’s (D-CA)
bill that would require broadcasters and other
users of recorded music to pay rovalties 1o per-
formers and record companies died in the 96th
Congress while still in subcommittec. The
House Subcommittee on Courts. Civil Liber-
ties and the Administration of Justice began
marking up the bill in April but. after one ses-
sion. postponed further action.

Rep. Robert Kastenmeier (D-Wis) still
heads the subcommiittee in the current sesston
of Congress. but he will be joined by at least
three new members who will need to acquaint
themselves with the particulars of the bill.
Kastenmeier himself has been an ambivalent
supporter of HR 997

The bill must be reintroduced this session
and marked up in subcommittee before it can
be addressed by the full House Judiciary Com-
mittee where Peter Rodino (D-NJy is chair-
man. In previous sessions of Congress. vehe-
ment opposition from broadcasters has stalled
this piece of legislation which is the most im-
portant bill of concern to the record industry
currently under consideration.

(Continued on page 72)

Red Seals
Via Teldec

By ALAN PENCHANSKY

CHICAGO RCA Records is set
to move into the audiophile market
this winter, featuring a line of $15.98
list Red Scal digital recordings
pressed for the label by Teldec in
Germany.

The RCA decision has been dis-
closed to key ULS. classical dealers,
although the label itself will neither
confirm nor deny it

The import pressing move prom-
ises to plant the Red Seal division
firmly in the high end product ficld.
Teldec's West German plant has

been a manutacturer forseveral US.
audiophile labels.

While the first albums in this
series are reportedly due for release
in February or March. it's further

(Continued on puge 74)

When a legendary rock and roll performer like GRACE SLICK reaches down
to her rock and roll roots and decides to do what she does best—and when
it happens to be exactly what her fans and the whole world have been
waiting for—the result is an unforgettable album that has to be the purest
rock and roll explosion she’s ever created. WELCOME TO THE WRECKING
BALL, RCA AQL1-3851. Produced by Ron Frangipane.
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In The
WILD WEST
Every Shot

Counts

WILD WEST

The New Album™®

Features

The Hit Single

“ARE YOU
HAPPY BABY?”

*Produced by Brent Maher and Randy Goodrum
Management: Michael Brokaw/Kragen & Co.
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R&B Claims
80% Sales
At PolyGram

By JEAN WILLIAMS

LOS ANGELES—Spurred by
currentsales and radio success for its
Mercury. Casablanca and Spring
black music acts. PolyGram has cap-
tured five of the top 10 slots on both
Billboard’s Soul LPs and Singles
charts for two weeks running.

Although the conglomeratc’s rea-
ligned management has stressed
plans to broaden its base in other
product areas, PolyGram East pro-
jected last year that by the end of
1980. black music would account for
60% of its billing. Industry observers
now see this as a conservative figure,
suggesting instead that black music
could represent as much as 80% of
PolyGram’s activity at present.

That domination is borne out by
its recent campaign for 20 LP titles,
of which 12 are works by black art-
ists, with another, Lipps. Inc.. an act
that broke initially through r&b air-
play.

Other acts include Kool & The
Gang: Cameo: Parliament: the Bar-
Kays: Millie Jackson. the Gap
Band; Ray. Goodman & Brown:
Con Funk Shun; Kurtis Blow: Yar-
brough & Pcoples: the Fatback
Band. and Donna Summer. repre-
sented in an anthology of previously
released tracks.

PolyGram inherited several acts
with the purchase of Casablanca
Records, which afforded it an even
stronger black music roster. At the
time of the 60% billing prediction.
PolyGram had not purchased Casa-
blanca.

~, With the Casablanca deal, includ-
ing Chocolate City. came Parlia-
ment. Starpoint, Lipps Inc.. Par-
lettes, Cameo. Randy Brown. Four
Tops and Edmund Silvers.

PolyGram currently has 34 black
artists under contract. but is review-
ing its artists roster. According to Bill
Haywood, vice president. black mu-

sic marketing. “Some of the acts who

have not demonstrated a potential
for major success will be examined
closely.”

Haywood is spearheading thc
move to push the company into the
forefront of black music sales. He
emphasizes, however. that Poly-

(Continued on page 74)

General News

INAUGURAL RALLY—President and Mrs. Ronald Reagan are brought to the
stage by Frank Sinatra following the Inaugural gala honoring the Reagans at
the Capital Centre.

The Stars Come Out For
Haute MOR Inauguration

By JEAN CALLAHAN

WASHINGTON — Silver-stretch
limousines, sequins, minks and
Stars. Stars. Stars. [t was Hollywood-
on-the-Potomac last week as Ronald
Reagan became the nation’s 40th
president. .

There werc as many parties as
there were traffic jams. The enter-
tainment, ranging from Fred War-
ing and the Pennsylvanians to
Donny and Marie Osmond. was
haute middle-of-the-road. Only the
Beach Boys and the Pointer Sisters
represented rock’n’roll.

The Chairman of the Board,
Frank Sinatra. directed Inaugural
Gala festivities Monday (19) at the
Capitol Centre. Close to 20,000
jewel-clad spectators piled into the
sports arena to hear Sinatra. Ethel
Merman. Debbie Boone, Donny and
Marie, Ben Vereen, Charley Pride
and Mel Tillis. Host Johnny Carson
was joined by comics Bob Hope and
Rich Little.

The guests paid between $50 and
$10.000 (for a box) for their scats
and tried not to spill mustard from
foot-long hot dogs onto their tuxes
and maribous. Some of the high-
lights from the three-hour show in-
cluded Sinatra’s rendition of
“Nancy With The Reagan Eyes.”
Merman’s belting out “Everything's
Coming Up Roses” and Donny Os-

mond’s Las Vegas version of
“Johnny B. Goode,” renamed “Go

.Ronnie Go™ for the evening.

The Beach Boys' Youth Gala at
Constitution Hall Monday (19)
night didn’t sell as well as expected.
Even last minute free ticket holders
failed to fill up the hall. The crowd,
dressed in suit jackets and cocktail
dresses, sang along, “I wish they all
could be Republicans.” The Pointer
Sisters entertained the predomi-
nantly white and under-35 crowd
the next night at the Mayflower Ho-
tel’s Youth Hall.

Tuesday (20) night, at the Wash-
ington Hilton, 6,000 ticket-holders
heard Glen Campbell and Tanya
Tucker perform a medley of country
and pop tunes. Woody Herman’s
Band played dance music. At the
Shoreham. it was the Peter Duchin
Orchestra and Doc Severinsen’s
band entertained at the Museum of
Natural History Ball.

At the Pension Building, the
Glenn Miller Orchestra played and
at the Museum of American History,
the Tommy Dorscy Orchestra per-
formed. Tony Bennctt and the
Count Basie Orchestra entertained
at the Kennedy Center. where the
most glamorous of the nine Inaugu-

(Continued on page 6)

In-Depth Marketing

Data For Accounts
Is Styx’ Sales Tool

By SAM SUTHERLAND

LOS ANGELES-To maximize
album and single sales for Styx dur-
ing its current concert tour, A&M
Records is going by the book—a
comprehensive marketing and pro-
motion history of the group. sup-
plicd to regional chiefs. that enables
sales and marketing staffers to guide
accounts to accurate orders based on
the group’s past performance.

Included in the segmented bind-
ers are exhaustive documentation
not only of sales but also of local and
regional tallies at retail and the
racks, in concert venues and over the
airwaves. Among the dividends of
the profile most likely to draw cus-
tomer support and encourage simi-
lar research projects is a precise
breakdown of sales by configura-
tion, along with a factual analysis of
each account’s relative strength in
selling the group’s prior product.

Although built around marketing
and promotional basics familiar in
many national campaigns, A&M’s
blueprint for Styx utilizes a depth
and analysis of data reaching well
beyond the music industry norm.
While the nine-month push now un-
derway will employ a battery of tools
ranging from elaborate display kits
and ad layouts to a rolling schedule
of at least three separate discount
programs, it’s the book itself—de-
signed to guide regional sales man-
agers in setting account and radio
station priorities, disbursing ad dol-
lars for optimum efficiency and
tracking sales—that proves most in-
novative.

Bob Reitman, A&M’s vice presi-
dent of marketing services. min-
imizes any special formulae or secret
weapons contained in the history.
But as a self-described veteran of
“classical marketing” whose back-
ground prior to entering the music
business included marketing proj-
ects for Mattel. Honda, Bank of
America and other research-de-
pendent corporations, he says he's
applied the techniques demanded
by such clients to lay the ground-
work for Styx and its new “Paradise
Theatre™ album..

“We started doing this about a
year ago.” Reitman explains of the
preliminary data collection needed

MIDEM: See Revived Sense Of Purpose

By MIKE HENNESSEY

CANNES—Whatever the future
holds for the international music in-
dustry in 1981, MIDEM in its 15th
incarnation. managed to put on its
customary brave and relentlessly
bullish face as it opened here Friday
(23).

Although the attendance seemed
io be down from last year—at press
time final statistics on participation
were still awaited—there was more
than a little evidence that general
economic recession has injected a re-
vived sense of purpose into MIDEM
attendecs.

Underneath the inevitable bal-
lyhoo and public relations cosmet-
ics. there were early signs of a deter-
mined commitment to do business
and to fight the widespread music
business slump with aggressive en-
trepreneurial ingenuity and hard-
headed dealings.

Signs early on also suggested a
very much cost-conscious MIDEM,
with no flamboyant shows of

strength from the multinationals
and thus far relatively litde in the
way of extravagance and frivolous
publicity stunts.

To MIDEM regulars, who saw
signs of a decline in the fact that for
the first time in many ycars the audi-
torium in the Palais de Festival is
being used to present entertainment
and is not now housing overspill
stand accommodations. MIDEM
chief Bernard Chevry responds that
a few stands more or less really
makes no difference. no perceptible
difference. to the continuing via-
bility of MIDEM. Music publishers
were once again the predominant
participants, but there was also a sig-
nificant number of importers and
exporters and a substantial repre-
sentation from the world of video.

That the destiny of the record in-
dustry is very much tied up with new
video dimensions was reflécted in
the inauguration of MIDEM’s first
awards for promotional tapes, which

were due to be presented Tuesday
(27).

Top prize for the best video clip
was to be awarded to David Bowie
for “Ashes To Ashes” and the prize
for the best international production
was the tape for Kate Bush's “Ba-
booshka™ directed by Keith
McMillan. The UK. girl singer was
also a winner of the prize for the best
performance by an international art-
ist. and the prize for the best sce-
nario went to B.A. Robertson. Scot-
tish singer and composer: for “Slight
19.”

However. the unofficial award for
the first deal at MIDEM 81 went to
Canada’s Veto lerullo. head of Rec-
ords On Wheels. Toronto, whao even
beforc MIDEM had officially
opened had clinched $75.000 worth
of import business with companies
from the U.K. and Holland.

Said lerullo, “I have the impres-
sion that the participation at
MIDEM of people dealing with fin-
ished product is cven stronger this

wWww.americanradiohistorv.com

year and while Canada has come in
for much criticism for its cheap ex-
ports to Europe, the traffic is now
beginning to go the other way. and
I'm buying a great deal of product
from clients who previously were
making substantial imports from

”»

me.

lerullo said his company has al-
ready exported 7.000 Saga albums to
Germany and he was hopeful of big
sales of the firstalbum of CBS group
Rough Trade a direct-to-disk
recording which had sold 100.000
copies in Canada at $20 a time.

Aside from the normal. hectic
horse trading that was going on in
MIDEM, there were the more sedate
manifestations of the international
music industry’s current preoccupa-
tion. as evinced by the meeting of
music publishers and international
lawyers.

Full reports of these and other
MIDEM matters will appear in Bill-
board next week.

to assemble the profile. which cross
references radio airplay. rack and
retail sales, concert ticket sales and
product configuration relationships
as seen for “Cornerstone.” the
group's last album. and its associ-
ated national tour.

“When you’re going to release an
album by a group where you know
there’ll be a huge predisposed au-
dience, past sales can guide you to
better efficiency,” observes Reit-
man, who's quick to separate effec-
tive market research from any exotic
methods for sales analysis. “All you
can do is take past history and pro-
ject from that. And we're fortunate
with Styx in that they’ve had three
triple platinum LPs—if this new al-
bum goes to that level. it will ac-

tually be the first group to achieve-

that consistency.”
Hence special projects coordina-

(Continued on page 15)°

Capitol Hikes
Classics Price

LOS ANGELES—Capitol last
week raised its base list price on clas-
sical single-disk LPs from $8.98 to
$9.98. Variably-priced multi-disk
sets were also raised one dollar per
disk. The move affects all titles in the
Angel catalog, according to Dennis
White, the label's vice president of
marketing.

Capitol has met with little con-
sumer resistance to its first $9.98
single-disk pop titles. Neil Dia-
mond’s soundtrack to “The Jazz
Singer.” The album is starred in its
second week at number five on Bill-
board’s Top LPs & Tapes chart
White says there are no plans “at this
point™ for a second pop LP to come
out at $9.98.
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General News

Plasmatics
Melee In
Milwaukee

By ROMAN KOZAK

NEW YORK—-Wendy O. Wil-
liams. lead singer of the Plasmatics.
and Rod Swenson, manager of the
group. were arrested. knocked to the
ground. and allegedly beaten by the
Milwaukee police following a per-
formance by the group at the Palms
club there Sunday (18).

Williams, who received seven
stitches for a cut above the eye sus-
tained in the melee. was charged
with battery of a police officer and
resisting arrest, which carry up to a
five-year jail sentence ard a $10.000
fine. She was also charged with a
Milwaukee city violation pertaining
to prohibited conduct on a premise
thatsells liquor. which carries a $500
fine.

(Continued on page 10)

Billboard photo by Al Gartzke
PROHIBITED CONDUCT?—Wendy O. Williams, lead singer of the Plasmatics,
is held to the ground by Milwaukee policemen during an altercation following
her arrest for “‘prohibited conduct” during her performance at the Palms club

| Executive Turntable |

“firm of Arthur Young and Co. in New York since 1971.. ..

earlier in the evening.

CBS Is Reorganizing
Product Management

NEW YORK-To strengthen its
promotion and marketing outside of
radio. Columbia Records has put its
product management. artist devel-
opment and publicity departments
under one roof.

“Obviously radio is the most im-
portant promotional tool. but if
there is an alternative way to break
an act outside radio. whether
through television. video. cable.
tours. publicity. or merchandising.
then we will do it.” says Arma An-
don. newly appointed vice president
of product management for Colum-
bia Records (Billboard. Jan. 24.
1981).

Reporting to Andon are Hope
Antman. vice president of publicity
for Columbia Records: Barbara
Cooke, East Coast director of mer-
chandising for Columbia. who has
the East Coast product managers re-
porting to her; and Ron Oberman.
vice president of merchandising for
the West Coast for Columbia. Prior
to his new position, Andon was vice
president of artist development. and
he will continue to run that depart-
ment.

Andon reports to Joe Mansfield.
vice president of marketing for Co-
lumbia. Andon’s appointment and
new duties are part of a marketing
reorganization, where Andon and
Stan Monteiro. newly appointed
vice president of label promotion
(see adjacent story). will work to-
gether on drawing up the total mar-
keting plans for new releases.

“Instead of each department head
turning in his own plan to the mar-
keting head there will be one person,
namely me. who will go through all
the marketing plans on a new re-
lease, especially with new and devel-
oping artists.” says Andon. “I can
hear from the press department on
the act, from product management
as to how they will merchandise it,
and from advertising. 1 will deal
with artist development on tours, tv
appearances. and whatever else.

“Then I will get together with the
head of promotion and come up
with the basic plan, that we can take

to the head of marketing.” continues
Andon.

As it is becoming harder and
harder to break new acts on radio.
says Andon. so tv appearances,
“sales gimmicks.” and press (“free
print advertising”) are becoming
more and more important. In his
new position Andon will be able to
coordinate these functions. and at

the same time interface with radio

promotion.

Though Columbia will continue
to sign and work on new artists. An-
don sees a focus on “artist redevel-
opment,” where the label will con-
centrate on mid-level artists. whose
careers are still climbing. or even if
they have begun to slip a bit.

“Columbia has a wealth of artists
who. with the right single and the
right marketing. could go from
150.000 units to 500.000 units. from

gold to platinum.” he says. citing
‘such acts as Elvis Costello, Blue

Oyster Cult. the Boomtown Rats.
Karla Bonoff. Judas Prlesl and even
Chicago.

“You can’t discount any artist
who has had huge success and may
now be under the coin. Because to
take a new band now. and to giveita
name and an image that Chicago
has, is almost impossible.” he says.
“To condition the public to a name
is very. very difficult today. and
sometimes it is easier to take an artist
that has had that success and to ren-
ovate them.”

Video, says Andon. is becoming
an increasingly important tool for
his department.

“You have to ask yourself this
question if you are in my position:
whether it makes more sense to send
a brand new band. whose perform-
ance abilities are still in question.
into markets where they seem to be
getting some airplay and some retail
activity? Is it better to make a per-
sonal appearance before 200 or 300
people. or take that money and pro-
duce a good video clip?”

In conjunction with sales pro-
grams and ad buys. it may be a bet-

(Continued on page 74)

Billboard (ISSN 0006-2510) Vol. 93 No. 4 is published weekly by Billboard Publi-
cations, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Blilboard, P.O. Box
13808, Philadeiphia, Pa. 19101, (212) 764-7376.

R&B Promo
Returns To
CBS Labels ©

NEW YORK—Black music pro-
motion. which was part of the CBS
Black Music Department. will now
be part of the CBS Columbia or Epic
Portrait and Associated Labels.

That. says Stan Monteiro. newly
appointed vice president of Colum-
bia label promotion (Billboard. Jan.
17. 1980) is the most radical promo-
tion change in the new Columbia
marketing reorganization. which
also has Arma Andon, new vice
president of product management,
in charge of the product manage-
ment. merchandising, artist develop-
ment and publicity departments
(See separate story).

“Both Columbia and Epic will
have their own r&b promotion
teams.” says Monteiro. “I think it
will help us break a lot more records.
Instead of guys coming in with 9.000
different records. they will either
have Columbia records or EPA
(Epic, Portrait & Associated Labels)
records.”

“The change was made for more
efficient promotion. After all. the
name of the game is to get records on

(Continued on page 72)

RELIGIOUS
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BROADCASTERS

MEET IN D.C.

WASHINGTON—-The National
Religious Broadcasters is growing
in number at a pace that parallels
the shift to conservatism across the
land. A record-breaking gathering
of 4.000 attendees were scheduled to
gather here for the annual conven-
tion opening Sunday (25).

And while the Rev. Jerry Falwell’s
speech on Tuesday (27) is expected
to be a hard hitting condemnation of
“immorality in broadcasting.” the
NRB cannot be simply labeled as
the Moral Majority on the march.

NRB is a broadcasting group.
concerned with freedom of speech
on the airwaves. While many mem-
bers may be appalled at drug and
sex references in rock songs (some
NRB members are suing ASCAP
and BMI on the grounds that their
blanket licenses should not channel
payments to writers of such songs),

(Continued on page 26)
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Record Companies

Aniello A. “Neil” Bianco moves to the post of executive vice president of the
PolyGram Corp.in New York. He had been a partner in the public accounting
Al Teller takes the
slot of operations vice president of CBS/Records Group. . . . Richard F. Thor-
ward becomes marketing division vice president with RCA Records. Before
taking this new post. he was with Consoli-
dated Foods Corp. as diversified group mar-
keting director. . . . Don Colberg takes over as
promotion vice president with PolyGram
Records in New York. He had been with

b
g ,:3_'3 / CBS Records for 11 years, most recently as
B g - national promotion managing director. ...
& p .
__w Juan A. Es}eveuumps to the newly c.reated NG
Bianco post of national sales and promotion director Teller

with Discos CBS International in Coral Ga-
bles. Fla. This post incorporates the responsibilities of his previous position,
manager of sales/promotion in the Eastern region. . .. Cheri Bly is upped to
coordinator of sales/merchandising and international operations for 20th
Century Fox Records in Los Angeles. She is a two and a half year veteran of
the firm. ... Ed Makowski joins the marketing dept. of PolyGram Classics in
Chicago. He moves from PolyGram Distribution Inc.. where he worked in the
inventory management division. . . . Carmel Kim advances to the post of West
Coast artist development manager for Epic/Portrait/Associated Labels in Los
Angeles. She was West Coast artist development coordinator for the label. . . .
Ginger Tillisch upped to administration director for Elektra/Asylum in Nash-
ville. She was assistant general manager . ..
Carol Thompson is upped to a&r general
manager at Elektra/Asylum in Los Angeles.
She was the label's a&r product manager. .
Changes at G&P Records in New York with
Peter Cosmas, partner in the firm of Nemi-
roff. Cosmas. Titus and Colchamiro and a di-
rector of various companies. named chair- s
man of the board. Also appointed is Emma Colberg
Hornfeck as treasurer. Previously. she held
various positions in the garment industry. Enrico Olla is now national sales
manager. who had worked in merchandising beauty supplies. Also. Jeff Aro-
noff is now Southwest District manager. based in Phoenix. Ariz. He has
worked in the stereo and radio business.

Thorward

Marketing

Paul David, president of Stark Record and Tape Service. is named a member
of the NARM Board, of Directors, filling the vacancy created on the nine man
body by the resignation of David Siebert. .. . Dan Brookshire moves into the
post of sales and marketing manager at Record Shack of Los Angeles Inc. Pre-
viously. he was with the New York office. ... Marcy Penner j Joms Waxie
Maxie’s stores in Washington. D C.asadver-
tising manager. She was the media director
for Rozicer-Trotter & Some Others. a Wash-
% ington D.C. ad agency. .. . Tom Diehl moves
to REC Marketing in Woodbury. N.Y. as na-
tional sales manager. The firm distributes
Superfi albums produced by Audio Encores.
Diehl was the national sales manager for
Lieberman Enterprises.

Thompson

Publishing

Harry Garfield has retired as vice president of MCA Music, Universal TV
and Universal Studios in Los Angeles. He came to the MCA Corp. in 1960 af-
ter working at Warner Bros. Music where he had been assistant to the presi-
dent. Positions he has held have been head of Alaska and Hawaii Music Com-
panies. head of the Revue tv music dept.. and head of the post production
department at Universal Studio. . . . Karen White moves to 20th Century Fox
Music Publishing in Los Angeles as administrative assistant to Andre Fischer.
executive and instudio producer for the newly formed 20th Century Fox Mu-
sic Production unit. She comes from being production assistant to Steve Barri
and Michael Omartian. . . . Ron Solleveld and Denny Diante take over as inter-
national creative services director and creative services director respectively at
April-Blackwood Music Publishing. Solleveld, based in New York. was gen-
eral manager of Intersong International in London. Diante. based in Los An-
geles, was a&r vice president at RCA/Windsong Records. . . . Rick Riccobono
is named at Screen Gems/Colgems/EMI Music Inc. in Los Angeles as profes-
sional activities director. He was with the Interworld Music Group where he
was general professional manager. . . . Jonathan Holtzman becomes the special
projects director for the American Guild of Authors and Composers (AGAC)
in New York. His musical writing credits include records and the soon to be
produced show. “Foxfire.” ... Producer Bud Logan joins Tree Inc. in Nash-
ville to head the publishing firm’s inhouse production company. Tree Produc-
tions. He continues to produce MCA artist John Conlee as well as Tree singer/
songwriters. . . . Jennifer Josephs steps to the post of publishing director of
Streetcar Music Inc., the publishing division of Rojac and Tayster Records in
New York. A 12-year industry veteran, she has worked with Cotillion/Pronto/
Walden Music. Atlantic Records and the Jamaican Broadcasting Corp.

Related Fields

Seymour Berns, formerly vice president/production for Columbia Pictures
Television International. joins PolyGram Television as vice president. . .. Da-
vid Christopher is named senior vice president of Tandy International Elec-
tronics. Now based in Ft. Worth. Tex., he had been managing director of
Tandy Electronics in Australia since 1977. ... William E. Baker joins Sony
Corp. of America in New York as corporate communications vice president.
He has had public relations and documentary production/broadcast journal-
ism experience with most recent stint being a producer of pilot tv program-
ming for-automotive industrial users. . .. Nancy Meyer takes the post of vice
president of the Cameron Organisation, Inc. in La Grange, Ill., a personal
management firm. She was creative services director.
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RCA Vidisk, Player Ready

NEW YORK—-RCA will begin
shipping SelectaVision videodisks
and players to its distributors next
Monday (2) in preparation for the
March 22 product launch.

The full list of titles in the initial
100 selections will be released to
dealers on Feb. 25. says software
chief Herb Schlosser, but the four-
color consumer brochures are al-
ready printed.

The brochure, a single poster-
sized sheet which folds to the size of
a business envelope, lists 100 titles
divided into categories of entertain-
ment. Although RCA has stressed
that it will support its dealers with
software, the brochure does contain
an order blank enabling the con-
sumer to purchase disks direct from
RCA. A consumer who uses the or-
der blank. however. must pay ship-
ping and handling charges of over a
dollar a disk.

“We always knew we’d have to
have some direct marketing capac-
ity.” says Schlosser, “for people who
find it inconvenient to go to the
store. But we’re very low key about
it, and it’s more expensive than buy-
ing disks through the dealer.”

To Schlosser. the slick brochure is
proof positive that RCA is ready to
go. The company still refuses to re-
lease its inventory figures, however,
but insists 1t 1s on target to sefl two
million disks in 1981.

Schlosser. who is executive vice
president of RCA Corp. and former
president of NBC, is in a unique po-
sition to look forward and backward
at the changing video scene. In spite
of the seeming rapid development of
the videodisk. he stresses that the
project has been in the works for 10
years, and that it was only in 1979
that RCA adopted the CED format.

He recalls a meeting in that year
when RCA chairman Edgar Grif-
fiths dictated the requirements for
the product. “Griftiths said it had to
play one hour per side. we had to
have adequate software when we
launched the product, and the
player had to retail for under $400.
Due to inflation, that figure in-
creased to $500.”

Software, not hardware. proved
and still proves to be the biggest
problem for RCA, as it is for the la-

(Continued on page 48)
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JOHN LENNON

PAUL McCARTNEY and GEORGE HARRISON'S
MASTERPIECE

SGT. PEPPER’S
LONELY HEARTS
CLUB BAND

performed by

THE BEE GEES, PETER FRAMPTON,
OTHERS

2 Record LP Set
Twin Pack 8 Track & Cassette
RSO 2-4100

AVAILABLE FOR IMMEDIATE DELIVERY
FOR AFTER CHRISTMAS PROMOTIONS

3150

In Box Lots

PROMO RECORD

*GRAMMY RECORD NOMINEE*

Christopher Cross: ‘Sallmg A
15-Year Course Toward Fame

Editor’s Note: This is the first of a
five-part series focusing on the nom-
inees for the Grammy for record of
the year.

LOS ANGELES - Forget
Grammy nominations: it’s a won-
der that Christopher Cross’ “Sail-
ing” was ever released as a single at
all.

Cross had been sending demo
tapes in to Warner Bros. for several
years, but received rejection slips
with the same regularity that he
now earns royalty checks. He was
finally signed two years ago and
his first album was set for release
in August 1979. only to be shelved
for five months.

And “Sailing” was only released
as the second 45 from the LP when
Michael McDonald’s management
signalled that it didn’t want “I
Really Don’t Know Anymore,” on
which he sang backup vocals. to be
issued as a single.

The most
thorough sweep of new artist
awards in more than a decade.

Christopher Cross:

By PAUL GREIN

All three developments were
crushing blows to Cross at the
time, but, as he acknowledges. all
three may have been beneficial to
him in the long run.

Cross. 29, sent tapes to Warner
Bros. in 1975 and 1977 that were
rejected, before a third try in 1978
reversed his luck. “Both times |
thought the people in a&r were
complete idiots.” he says. “but now
looking back on it obviously they
knew what they were doing. My
writing wasn’t quite mature
enough.”

Cross has a similar attitude
about the shelving of his album in
mid- 1979. “You work for 15 years
toward that kind of goal and even
though you’re dying to know
what’s going to happen, you’re
scared too. [t’s like you want to go
to the doctor to get it over with, but
when they call and say they have to
change your appointment, you're
not really disappointed. It’s sort of
a relief.”

According to Cross’ producer,
Michael Omartian. 35, the album’s
release was postponed for several
reasons, not least of which was the
fact that promotional budgets for
new acts were depleted in that
summer of the Big Crash.

“Also.” he says, “maybe we were
intimidated by the press predic-
tions of a new wave onslaught: ev-
erybody got a little gun-shy and
said let’s wait. It turned out to be a
very wise decision. The album
came out in the January 1980 re-
lease when nothing else was hap-
pening.”

I’s possible. of course, that the
album would have quickly died if

it had come out as planned when
“My Sharona” fever was gripping
the industry. By January, new
wave as the nexi Big Thing had
pretty much gone bust.

By the same token, it may have
been a blessing in disguise when
Michael McDonald’s management
balked at putting “I Really Don’t
Know Anymore™ out as the fol-
lowup to “Ride Like The Wind,”
on which he also appears. “They
were concerned that he was be-
coming overexposed and had bet-
ter cut back,” says Omartian.

Both Cross and Omartian agree
that it was the one-two punch of
two vastly different records—the
cyclonic “Ride Like The Wind”
and the hypnotic “Sailing”—that
made people stand up and take no-
tice: that gave Cross an identity as
more than a Doobies clone.

Cross’ LP has now sold 2.4 mil-
lion units 1n the U.S. and another

(Continued on page 72)

Michael ian: The man be-
hind Warner Bros.' best-selling
album of 1980.

Stars, Sequins
Shine On D.C.

® Coniinued from page 3

ral Balls hosted the California dele-
gation.

While Frank Sinatra organized
the talent for the Inaugural Gala, he
was aided significantly by Marty Pa-
setta, veteran of Oscar. Emmy and
Grammy broadcasts. who produced
the Inaugural Gala for ABC-TV as
well as the satellite broadcasts of the
Inaugural Balls.

Pre-inaugural concerts and can-
dlefight dinners at the Kennedy
Center included ballet perform-
ances featuring Mikhail Baryshni-
kov and other principal dancers
from the New York City Ballet and
the American Ballet. music from the
Lincoln Center’'s Chamber Music
Society and the Nationai Symphony
Orchestra.

The reviews from the Inaugural
Gala had apparently piqued Frank
Sinatra by the time he arrived for
dinner at the White House with

“about 1.000 other best friends of the

Reagans. “I was thrilled with the
gala’ Sinatra said, “contrary to
what the critics thought. If critics
weren’t critics, they’d be snipers.”

Y Sttt

Chauffered Limousines

+ Airports
+ Piers

+ Theatres
+ Clubs

+ Restaurants

+ Around Town
+ Out Of Town

24 Hour Service =

Hourly
Daily
Weekly
Availabilities

For Reservations or Information Call 2124294278

Corporate Accounts Welcome

ATTENTION BILLBOARD READERS!

It has recently come to our notice that an unauthorized sub-
scription agency has been selling BILLBOARD subscriptions.
We ask that all subscribers and potential subscribers refrain
from ordering BILLBOARD through this agency:
National Publishers’ Bureau
1971 West 12th Avenue

DISTRIBUTORS COMPANY

160 E. 5th St.
Paterson, NJ 07524
(201) 279-2010 Telex 130463

For the Record

LOS ANGELES—In the record
review of Rick Nelson's “Playing To
Win™ LP in the Jan. 21 issue of Bill-
board. Billy Steinberg was mistak-
enly referred to as a member of the
Cretones. Steinberg. who wrote
“How Do | Make You.” is in a band
| called Billy Thermal.

Denver. CO 80204

Regrettably, BILLBOARD is not responsibie for fulfilling any
subscriptions ordered through National Publishers Bureau.

BILLBOARD subscriptions may be ordered direct from the publisher, as
listed in the masthead, and from authorized subscription agents. To
check agency authorization, please call the Circulation Department
at (212) 764-7324. Thank you.
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General News

British Industry Hopes Rise For Levy On Blank Tape

® Continued from page | bodies have been buttressed by un- ment contribute to the making of they should receive some financial research division of the BPl. which
blank tape levy, urgent pleas in sup- expected support from consumer in- records, sound or video. are de- compensation from those doing the reports that there are some 18 mil-
port of such a move by the BPI. the terests. prived of income because the public copying.” lion people who have purchased
Mechanical Copyright Protection The Consumers’ Assn. here states. copies the end product instead of The one million pounds a day blank tapes in Britain, an increase of
Society and other music industry “If people whose talents and invest- buying it. it’s not unreasonable that skimming prediction comes from the ~ around 3 million in the past year.

The increase in blank tapé pur-
chases is supported by the National
Opinion Poll. which recently met to
share statistical information with the
BPI. Earlier, an NOP survey had
been interpreted as indicating that
record industry fears about the ef-

Winning Worldwide Acclaim! fc of home ping were exager-

NOP research showed that nearly
half the population (41%) buy blank
cassettes and that the 15-24 vear old
group bought most, 61% of the total.

“The Most Encompassing Music Book Of All Time”, | w¥orsmsssiss

previous research now, and our new
data suggests a significant increase
in the purchasing of blank tapes. es-
pecially by young folk.”

The BPI arrived at its “million-a-
day loss” projection by assaying
rates of home taping growth over the
— — ——— past two years. It points to losses of
228 million pounds (around $500
million) in 1979 and adds the esti-

*Deluxe, Hardbound, 8% x 11”, Smythe-Sewn mated value, in terms of current con-
Library Edition! sumer prices, for albums dubbed at
home by new converts to home tap-

e ing.

_ === Deacon says. “There’s no doubt
T . o ] that illegal copying takes place on a
e Two Years in the Makmg . ..Over 700 Pages! massive scale. The NOP report un-
derlines a major reason why the
record industry has suffered to a
' == greater degree than many others
: = e during the recent recession.

2 : “The fact that more and more
» A Staggering Wealth of Information to Protect and e s v BT (68 o e

Advance the Career of Every Professional, or to indication that the music is as attrac-
Captivate Every Music Lover at Home. tive as it ever was. but record com-

_ = panies can’t go on losing forever and
—— unless there is some compensation

S EEa E.-: 1 ] t — Britain’s position as a major supplier

ar Composers from . * This One Volume Eliminates Searching Through of creativr:e - beJlost. P
' Ower 1,200 Bf-“ K*" Ci mpﬂm.’m II Hundreds of Sources to Find Authentic Answers to “Record companies will no longer
- and Their Best Known Lo | Your Questions on Music. be able to afford the huge invest-

: — ment necessary to develop artists of
f international appeal.”

] Their - In its statement on home taping,
i - -2l Composers from 17801980 ml{' | e Knowledge is the Sibling of Success! Make the Best the Consumers’ Assn. admits that “a
| Over . r A Wﬂ C‘“‘“‘ k‘ll Awards: Incloding ; Il Use of Your Music Budget and Order Now! levy of some kind seems to be the

only solution, not as a deterrent to
copying, but as a means of ensuring
payment for it. Since payment
should, in fairness. be in proportion
to the amount of copying done, a
levy on blank tape seems to be pref-
erable to a levy on recorders.”
= ——— The association cautions, how-
5 ever, that there should be some
= means of exempting certain cate-
gories of users, and that there should
be stringent checks on the system to
ensure that revenues are fairly dis-
tributed and not excessive.

With respect to the anticipated
government report, Chris Wright,

(jrily o ; chairman of BPI. says. “There are
likely to be comments on a possible
$35.00 P

levy on tape recorders, too, and

ial b price! After March 1, 1981-$40. .
Special pre-pub pr hal (Continued on page 15)
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Financial

MCA Celebrates 80, Charts 81

Close Ties Predicted For Music, Video, Film Divisions

LOS ANGELES—Seminars.
product sessions. roundtable confer-
ences and live performances keyed
the MCA Records Group’s annual
convention Jan. 16-18 at the Shera-
ton Universal Hotel and Universal
Studios here.

The purpose of the three-day
meeting. which included all MCA
personnel from the U.S. and Can-
ada, was to discuss plans for 1981 as
well as celebrate 1980, the best sales
year in the company’s history.

Featured in keynote speeches Sat-
urday (17) were Sid Sheinberg, pres-
ident and chicef operating officer of
MCA Inc.: Al Bergamo, president of
MCA Distributing Corp.: and Bob
Siner, president of MCA Records.

Sheinberg noted the growth of the
records division in the last year. es-
pecially with the 1979 acquisition of
ABC Records. Talking about the tu-
ture. Sheinberg touched upon what
he called “realistic expectations” in

RCA Records
Performance,

NEW YORK~The RCA Records
division turned in a “strong™ per-
formance in 1980, aiding its RCA
parent in achieving a new high”in
earnings for the fourth consecutive
year,

It's RCA corporate practice not to
breakdown specific financial data
for its divisions. but chairman Edgar
H. Griffiths singled out the label.
among other divisions. as turning in
a “strong performance.”

Griffiths noted that sales for the
year and sales and earnings for the
fourth quarter also set new records.
He noted that it was the first time
that sales for any year in the com-
pany’s 61-year history surpassed the
$8 billion mark and that sales for
any quarter exceeded the $2 billion
level.

Net income for the full year rose
11% to arecord $315.3 million, equal

By ED HARRISON

the industry as well as seeing a closer
relationship among music. video
and film divisions. He also projected
a stronger and more competitive
music industry.

Bergamo. who chaired the Satur-
day meeting for both records and
distribution, reinforced the com-
panies’ financial success during
1980.

Siner elaboratcd on the essential
cohesiveness of both divisions under
the Records Group umbrella. He
also pointed out that because of the
effort within the Records Group,
MCA Records’ ranking among la-
bels jumped from 17th in 1979 to
sixth fast year.

The convention kicked off with a
cocktail party Friday (16) at the la-
bel’s Universal City headquarters
with MCA artists Olivia Newton-
John. Bernadette Peters, Small Talk,
Alicia Myers, Steve Cropper and
Donnie Iris also in attendance.

Has Strong
Says Parent

to $3.35 per common share. from
$283.8 million, or $3.72 per share in
1979. Sales increased 7% to a new
high of $8.01 billion from $7.45 bil-
lion.

Earnings for the three months
ended Dec. 31, 1980 rose 13%. reach-
ing a new fourth quarter high of
$79.1 million. or 82 cents per share,
compared with $70.1 mitlion or 92
cents per share in the same period a
year carlier. Sales for the fourth
quarter were at a new peak of $2.09
billion. an increase of 5% over $1.98
billion a year ago.

“New records were achieved in
1980.” Griffiths remarked. “despite
increased operating costs resulting
from high interest rates and substan-
tial investments in research and de-
velopment and in the new Select-
aVision Video Disc project.”

CLONEOUT RECORDN INC.

220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (80073 221-7938 or (212) 691-BB84 » Telex: 237891

We have the titles—
We have the prices

Send for complete price list

EAGLES

S8LANK & PRE-PRINTED

CUSTOM OR PROMOTIONAL
800/648 - 0958
(4L, ~ GOPHER PRODUCTS CORP.

2201 Lockhesd Way,
Carson City, Nev. 89701

‘“There’s a rumor
going around about
a company that sets
type, makes color
separations, takes
photographs plus 8
other fascinating
services.”’

“To find out more
about this rumor call...”
dLeeMyles
SAssociates, Tnc.

180 EAST 56 SL, Depl. A
N.Y,, N.Y. 10022 TEL. 758-3232

Sarving the graphic needs of the recerd Indusiry sinos 1962

During an awards presentation,
Jan Bozarth and Cheryl Gersch
from the Houston branch shared
salesperson of the year awards.
Cleveland was named branch of the
year, followed by Baltimore and
Houston.

Ed Keelan. Baltimore branch
manager, was presented a plaque for
video branch of the year. MCA Rec-
ords honors went to Martha
Thomas. Miami. as promotion per-
son of the year for black product;
and jointly to Jay McDaniel. At-
lanta, and Sam Calle. Minneapolis
for pop promotion. Frank Falise,
with the company 11 years, was hon-
ored for meritorious service.

Conducting roundtable discus-
sions were Pat Pipolo, vice president
of promotion; Santo Russo, vice
president of product development,
and Joan Bullard. vice president of
press and artist development.
George Lee. vice president of na-
tional credit; Dan Westbrook. vice
president of manufacturing, and
Wayne Tappon. director of depot
operations hosted another round-
table discussion.

MCA Distributing held an inde-
pendent labels concert at the Alfred
Hitchcock Theatre. Performing were
Joe Chemay. debuting on Unicorn
Records with “The Riper The Finer™
and Regency Records’ James Lee
Stanley with music from his “Mid-
night Radio™ LP.

Siner, Denny Rosencrantz. vice
president of a&r. and Jim Fogle-
song. president of the Nashville divi-
sion presented a product presenta-
tion of pop, r&b and country. Danny
Bramson, president of Backstreet/
MCA Records, talked about upcom-
ing albums from Tom Petty and Nils
Lofgren.

The convention ended with per-
formances by Head First Records’
Al Vizzutti/Bunny Brunel Band at
Donte’s. a local jazz club; and Alicia
Myers, Terri Gibbs and the Rings at
the Palomino Club.

Merger Is
Approved

LOS ANGELES — Shareholders
of both Ampex Corp. and the Signal
Companies, Inc.. have approved a
merger agreement. :

Under terms of the agreement,
Ampex becomes a wholly-owned
subsidiary of Signal. Effective Jan.
15. 1981, each share of Ampex com-
mon stock was converted into 1.275
shares of Signal common stock.

Ampex has approximately 11 mil-
lion common shares outstanding
and an additional approximately
two million shares reserved for is-
suance upon conversion of convert-
ible debentures and exercise of out-
standing employe stock options.

Ampex. headquartered in Red-
wood City. Calif.. reported sales of
$469 million for the fiscal vear end-
ing May 3. 1980. The firm designs.
manufactures and markets world-
wide professional audio and video
systems, computer memories. data
handling products and magnetic
tape and accessories.

The Signal Companies is a world-
wide. multi-industry company with
annual sales of $4 billion. Head-
quartered in San Diego. the units in-
clude Garrett Corp., Mack Trucks.
Inc.. UOP Inc.. Signal Landmark
Properties. Inc., and Dunhan-Bush.
Signal’s investments include Golden
West Broadcasters. Natomas Com-
pany and Unitronde Corp.
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" Market Quotations |

As of closing. January 22, 1981

mg;”" Low NAME P-E (f&';‘) Migh Low Close Change
1% % Altec Corp. = 4 15/16 13716 15/16 + %
39 25% ABC 5 474 27% 27 27 - %
36% 27 American Can 7 140 30% 30 30% - %
39% 14% Ampex 15 - - —  33% Unch.
5 2% Automatic Radio 7 12 3% 3% 3% - %
55% 42 CBS 7 234 49% 48 48% - %
44 27  ColumbiaPictures 9 63 43% 43 43% + %
8% 4  Craig Corp. - 5 4% 4% 4% + %
53% 40% Disney, Walt 12 200 49% 49%  49% Unch.
Y 6% Electrosound Group 12 10 7% 7% 7% + %
12 3% Filmways, Inc. - 81 5% 5% 5% Unch.
20% 1 Gulf + Western 4 251 15% 15% 15% - %
16 7% Handleman 9 63 15 14%  14% - %
14% 5% K-tel 10 27 12% 1% 1% - %
45% 25% Matsushita Electronics 12 5 43% 43 43% - %
57% 42% MCA 8 591 472 47 47Y2 + %
19% 10 Memorex - 207 1 0% 11 + Y%
63% 46% 3M 10 604 59% 58% 58% - %
84 41% Motoroia 1" 353 65% 64% 65 + %
Mn% 23'% North American Philips 7 56 39% 38% 39% + %
8% 4% Orrox Corp. 36 38 8% 8 8% + %
27% 13% Pioneer Electronics 19 6 27% 27% 2T% - %
33 18% RCA 8 2004 29 28% 28% + %
16% 6 Sony 11 2840 16% 16% 16% + %
36 20% Storer Broadcasting 13 179 31 30 30% - %
7 3 Superscope - 65 4 3% 4 + %
35% 24% TaftBroadcasting 8 68 27% 27% 27% - %
20% 14% Transamerica 5 527 18% 18% 18% + %
58% 29% 20th Century-Fox " 130 54% 53% 53% - %
1 17% Warner Communications 17 532 37% 36% 37% - %
OVERTHE P-E Sales BId Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 — 1% 2% Koss Corp. 8 23 5% 5%
Certron Corp. 18 92 1% 1% Kustom Elec. - - 1% 1%
Data Packaging 4 18 6% 7% M. Josephson 10 12 12% 13
First Artists Recoton 1 8 2% 2%
Prod. 12 13 4% 4% Schwartz
Integrity Ent. 32 68 2% 3% Bros. - - 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer. associate vice president, Los Angeles
Region, Dean Witter Reynolds. Inc., 4001 West Alameda, Suite 100. Toluca Lake. Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Audiofidelity: 3rd Quarter Profit

NEW YORK-—Audiofidelity En-
terprises reports a net profit of
$584.646 or 3.9 cents pershare for the
three months ended Dec. 31. This
compares with a netloss of $8.072or2
cents per share in the third quarter of
1979. Revenues for the period were
$1.699.050, compared to $121.174 in
the previous period. The company ts
traded Over-The-Counter.

For the first nine months of 1980,
the company reports a net profit of
$407.267 or 2.7 cents per share com-
pared to a net loss of $56.485 or 1.2

cents per share for the same period in
1979. Revenues were $1.985.475 as
compared to $521.659.

Dan Pugliese, chairman of the
company. attributed the improved
performance in the third quarter to
the sales of the Christmas Promo-
tions Division and the release of new
albums in November and Decem-
ber. He also said the company was in
“various stages of active negotia-
tions for the acquisition of several
small record companies and their
catalogs.”

o
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Plasmatics Melee In Milwaukee

® Continued from page 4

Swenson, who was hospitalized
for a possible concussion, faces
similar battery and resisting arrest
charges. Plasmatics bass player Jean
Beauvior, roadie Peter Cappadacia
and a number of local fans were ar-
rested for disorderly conduct. but
were not charged. Williams and
Swenson are free on $2.000 bail each
pending a March 10 court appear-
ance.

The incident forced the band to
postpone an appearance in Cleve-
land. but it played a scheduled date
later in the week in Ann Arbor. and
prepared to leave for a European
concert tour this week. Peter Kolvak.
assistant district attorney reviewing
the case. says the March 10 court
date was set to enable the band to
make its concert commitments.

The incident followed by two
nights the band’s nationwide tele-
vision debut on the “Fridays™ ABC-
TV show. Widespread press reports
about the band and Wendy Wil-
liams. who has been described as
“not inhibited about exposing a
great deal of her body during con-
certs.” led Milwaukee police to send
undercover agents of the vice squad
to monitor the performance.

“You get banned in Boston. but
busted in Milwaukee.” has been the
reputation the city has had since
George Carlin was arrested onstage
several years ago while performing
his famous “seven words you can’t

say on television™ skit. Since then the
law has been liberalized. butit is still
illegal in the city for a performer to
appear totally nude or engage in real
or simulated sexual activity while
playing a club that sells liquor. This
does not apply to theatres. says
Sandy Ruffalo, assistant city attor-
ney.

Nudity was not a problem with
the Plasmatics show. says Ruffalo.
But, police said, Williams suggestive
stage movements with a sledge ham-
mer and with her own body was
enough to break the law in Milwau-
kee.

Members of the vice squad went
backstage after the end of the show
to pick up Williams, who. as a non
resident of the state. would have to
be taken to the station house to be
photographed. and fingerprinted.
before being released. A resident of
the city would have been normally
issued a citation on the spot. says
Ruffalo.

Swenson says that at that point he
protested that therc was no female
officer present at the arrest. but. he
says, he was assured that on so minor
a violation there would be no body
searches, and Williams would be
quickly released.

By all accounts Williams then
peacefully went with the police to
the van. From there accounts differ.
Swenson says that “inside the van
police began an aggressive body
search and Williams attempted to

IN THE WAKE OF AGREEMENT

defend herself.” He says police
pulled up her blouse and grabbed
her breasts.

According to the police report.
however. Williams was given a rou-
tine pat down for weapons outside
the van. and then. while on the step
of the van. hit and kicked one of the
police officers, according to the po-
lice report given to Kolvak. When
contacted, Laurence Murray. cap-
tain of the vice squad. refused to dis-
cuss the case.

According to Swenson. once the
altercation began. policemen threw
Williams on the icy ground and be-
gan to punch and kick her. When he
saw this. he says, he ran over to try to
help her, but was stopped by the po-
lice. who beat him unconscious with
nightsticks. “As I was passing out |
remember thinking thatifthey didn’t
stop soon. it would be all over. and 1
would be dead. But they did stop.
and two hours later I awoke at the
hospital.” says Swenson.

According to the police. Swenson
ran over and kicked a policeman in
the face while he was subduing and
handcuffing Williams. Swenson
says he and Williams were held in
jail for 30 hours before being freed
on bail. He promises a civil rights
violations suit against the police.

“We'd be derelict and irrespon-
sible if we did not follow up on this.
If such a thing can happen. it is that
much more important that someone
stands up against it,” says Swenson.

Reversionary Implications Eyed

LONDON-—Although the agree-
ment between Freddy Bienstock’s
Redwood Music and the eight major
British publishers over reversionary

. rights (Billboard. Dec. 27, 1980) in-

cludes a provision to withhold its
terms from the press. it’s understood
that the parties to the agreement are
now seeking an acceptable inde-
pendent administrator through
whose office all claims and counter-
claims arising from the House of
Lords judgment last July will be
channeled.

In the meantime. British copy-
right societies and record com-

panies have come to grips with the
mammoth task of reregistering all
the affected copyrights. Of the
40.000 copyrights involved. prob-
ably no more than a quarter are still
active. and of these. only a few hun-
dred are substantial earners of per-
formance and mechanical income.

In the following article, Mike
Hennessey traces the background of
the whole reversionary rights dis-
pute.

*x  x %

The decision of the House of
Lords on the interpretation of the re-
versionary rights clause in the Brit-

WHY PAY MORE?

ALL MAJOR LABELS (EXCEPT CBS PRODUCT)

7.98 LIST

$4.35

8.98 LIST

$4,90

BOX LOTS ONLY — NO RETURNS
ARISTA - MOTOWN - CHRYSALIS (SLIGHTLY HIGHER)

F.0.B. N.Y. — PAYMENT IN ADVANCE

RECORDHAVEN

636 11TH AVE. - NEW YORK CITY 10036
PHONE (212) 247-5900 TELEX 666754 HAVEN

ish Copyright Act of 1911 has re-
sulted in a sunny smile on the face of
Freddy Bienstock. egg on the face of
a number of major British and
American publishers and frowns of
apprehension on the collective
countenance of the copyright pro-
tection socicties as they contemplate
the herculean task they face in re-
registering the tens of thousands of
copyrights involved.

(On July 24 of this year. the House
of Lords ruled that songs with music
by one writer and lyrics by another
should revert to the cstates of the
original copyright owners 25 vears
after their death. It was a victory for
Bienstock. president of Carlin Music
in the US.. who had formed the
Redwood Music subsidiary to fight
this battle in the British courts on be-
half of the estates of numerous
American composers. U.K. publish-
ers had fought to establish that these
copyrights were collective works and
exempt from the reversionary rights
provision of Britain’s 1911 Copy-
right Act. While the ruling has been
estimated to affect some 40.000
songs. the reversionary rights provi-

sion only applics to copyrights as- -

signed before July 1. 1952, since the
1956 Copyright Act ommitted it.)
Only now. six months after the de-
cision, are the full implications of
the judgment becoming apparent to
the music publishing industry. It is
one thing to have a definitive and
clear-cut legal ruling that a massive
revision of copyright assignments
has to be implemented: it is quite
another to put the ruling into effect.
Says Michael Freegard. chief ex-
ecutive of the Performing Rights
Society: “This is going to be a major
headache for the PRS and MCPS
(Mechanical Copyright Protection
Society) because tens of thousands—
possibly hundreds of thousands—of
copvrights will have to be reregis-
tered. This will add substantially to
documentation costs which are al-
(Continued on page 58)
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MCA, Tower Tussling
Over Credit Policies

® Continued from page |
distributing wing had notified him
in 43 letters over the period the
amount could not be legally de-
ducted. Tower’s 2% cash deductions
over the 60 months totalled
$106.547.37.

It was only when MCA termi-
nated that the defendant sought the
$486.571.44 return, which the label
refused. MCA alleges. Tower an-
nounced an MCA boycott in early
December (Billboard. Dec. 6. 1980).

In a recent stipulation MCA has
reduced the Tower indebtedness to
$535.000. In a counterclaim. Tower
alleges MCA has never credited it
for: $7.648.39 in returns: $831.77 in
corrected billing: $6.141.81 for mer-
chandise never received; $2.194.34
representing merchandise bought by
MCA acts at Tower stores with label
approval: and 3456 in ad expend-
iture for which Tower was not com-
pensated. In addition, the defendant
claims MCA credit chief George
Lec visited its Sacramento base in
August 1980 and agreed to an addi-
tional $934.22 credit. which the de-
fendant states it has never received.

Tower argues that if all its
requests for credit and returns were
acknowledged. the chain would end
up with a credit of more than
$23.000. MTS says it is good for the
delinquency in any event and offers
to produce a recent independent au-
dit to prove its worth.

Tower maintains that it regularly
took 2% discounts 90 days after the
month of the invoice “or within such
longer period as MCA consented to
in advance” over the five-year pe-
riod in contest. Tower alleges that in
a l5-year association. its credit-

worthiness has never been chal-
lenged by the plaintiff. Tower states
it has offered MCA *“alternative se-
curity.”

Tower claims it has always paid
MCA on the basis of weekly ship-
ment invoices, not monthly account
statements and has never agreed
that the monthly statements are ac-
curate.

MCA states it carries two account
numbers for Tower. one for U.S. and
the other for overseas shipments.
Tower describes itself as having 31
stores in California. the West and Ja-
pan.

Doors Selling

LOS ANGELES—Each of the
Doors’ 12 Elektra Albums sold more
copies in 1980 than in any previous
vear excluding the year of release.
according to Lou Maglia. the label’s
vice president of sales.

Maglia says the Doors’ catalog
generated sales in 1980 in excess of
two million units. A greatest hits col-
lection released last October went
gold in late December while a 1972
double compilation “Weird Scenes
Inside The Gold Mine” also went
gold during the year. And Maglia
contends that “The Doors.” the
group’s 1967 debut LP. “nearly sold
gold” on its 1980 sales alone.

Ten of the Doors” 12 LPs have
now been certified gold.
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SINGER, SONGWRITER, PRODUCER

DENISE LA SALLE

AND HER GROUP SATISFACTION
GUARANTEED TO BRING YOU
LISTENING PLEASURE.

ON HER LATEST ALBUM

GUARANTEED i
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A&M Offers In-Depth Marketing Data For Styx Tour

® Continued from page 3

tor Z Zimmermann, whom Reitman
credits with collating the mass of
data reflected in the big black books,
assembled initial orders and final
sales tallies for major accounts on a
store by store basis, examined air-
play tracking sheets for the previous
album along with its three charted
singles. and gathered box office re-
ports.

Reitman notes that the finished
sales history allows not only precise
regional budgeting in line with past
demand but provides the label with
a key to the band’s strength in vari-
ous markets.

For vice president of sales David
Steffan, the accuracy of such data
complements the need to adjust pro-
grams and promotions to both indi-
vidual accounts’ needs and the
chronic concerns dictated by the
current market. “Most companies
will focus on the first month.” says

- Steffan of tour/disk cross-market-

ing, “and then assume it’s being fol-
lowed up on. This is going to be nine
months when we'll be tracking the
tour each step of the way, with an

British Industry
Hopes For Levy

® Continued from page 8

though itis impossible to guess when
proposals might be approved. it's
not out of the question that it will
happen in 1981.”

He says thatitis vital thatall parts
of the industry, including the Musi-
cians Union, are united in whatever
is decided. Industry harmony is es-
sential, he stresses. in the difficult
matters of deciding how money
raised by the levy is allocated.

Despite current problems. BPI's
Deacon feels there is a genuine opti-
mism developing within the indus-
try. “In terms of actual consumption.
music is as strong as ever. To put it
another way, in terms of recorded
music sales. while the actual growth
in the U.K. market over the last six
years has increased by less than 10%,
in the same time the total of overall
demand for music, if one includes
sales lost to home taping, parallel
imports and commercial piracy, has
increased by 70%.”

He says the strength of the pound
sterling has “undoubtedly contrib-
uted to the flood of parallel imports
pouring into the United Kingdom.”
He adds: “Despite a highly success-
ful year of containment by the BPI
antipiracy unit, an estimated 20 mil-
lion pounds (nearly $50 million) was
lost to our industry by the increas-
ingly sophisticated methods used by
the commercial pirates.”

Deacon says publication of the
long-awaited government paper on
home taping will give “new urgency
to our fight to stem the debilitating
effect home taping has on profit-
ability.

“We'll step up our fight to curb
imports of foreign manufactured
LPs which provide unfair competi-
tion, and serious consideration is
being given to the mounting of an
all-industry publicity campaign em-
phasizing that prerecorded music is
a relatively inexpensive form of en-
tertainment and will highlight the
wealth of U.K. and international tal-
ent available.

“We should be proud of the ex-
citing groups which have broken
into the domestic marketand will as-
suredly go on to success in the larger.
more lucrative U.S. market.

“If 1980 was a year of painful ad-
justment, this year must be the year
when our much-maligned industry
is not afraid of making the best of its
opportunities.”

eye toward insuring there’s an ample
supply of both new and catalog
product not only during the opening
dates but in every market.”

To assist both staffers and target

accounts in realizing that goal. Stef-
fan notes the decision to allow retail-
ers and racks to buy during three
separate discount programs sched-
uled at strategic intervals during the

tour. rather than try to forecast
longer term needs in order to buy in
during a single program.

Adds Reitman, “We want to give
the group a number one album and

single. but we also want to be fair to
customers by letting them buy what

they need. when they need it.”™
Steffan also stresses the sales
(Continued on page 67)

- Aretail chain buyer
oesonrecord...a
ordering your product faster.

e iy

Joe Bressi
VP.of Purchasing
Camelot Music Stores
North Canton, Ohio

6 6 Keeping track of new releases is a problem
in itself. But placing the order fast is just as
important. We all know the first wave of retail
action on an album is critical. I'm not about to
let those customers go looking somewhere else.

“Trade ads do keep me posted on new releases
and show me that the label is supporting the
artist. That's why | make it my business to read

The Bottom Line:

ut
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the record ads as well as the charts. In fact, |
frequently order the record from the ad itself.

“If there was just one thing | could get across to
record advertisers, it would be this: Make the
album number easier to find... and easier to
read! You'd be surprised how often I'm slowed
down, just trying to get that number copied

down correctly! 99

Billboard ads move records. Clear ordering information moves them faster!

Billboard.
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Commentary

Keeping The Hostiles At Bay

By ARTIE TRAUM

I've come home from another tour, having driven 2,158 miles
in 10 days. to open concerts for Pure Prairie League. Livingston
Taylor, and the Dirt Band. My partner and I spent 65 hours in
the car, and a meager six hours on stage. This absurd ratio
makes us feel more like truck drivers
than musicians, a 45-minute set the
product we deliver.

Most of the concerts were held in
huge gymnasiums in colleges tucked
away in the rolling hills of Pennsyl-
vania. Ohio and New York. They all
sported similar charms designed to de-
flate the most resilient artistic ego:
smelly locker rooms to practice in, wa-
tery lasagna for dinner. and a host of
freshman clones who manage to bungle
the easiest tasks.

Opening acts (a/k/a warm-up
bands), are the infantry of the pop mu-
sic world. The job calls for true military
strategy: take the stage, dig in, and hold
it for 45 minutes. If you can subdue the
audience for that long. you get a check.
If you retreat from a barrage of boos
and catcalls. you also get a check. Sol-
diers get paid, win or lose.

I’ve been an opening act for over 15
years. Sometimes I think I must be crazy
to practice my art in situations that con-
jure up military metaphors. If that
seems extreme, consider this:

A hot steamy July sunset in New York’s Central Park several
years ago. My brother Happy and I are waiting backstage to

‘Take the stage, dig in,
and hold it for 45 minutes’

open a show for the Band. The arena is sold out. Several thou-
sand fans can’t get in and are pushing at the gates. Security is
worried. Bottles are being tossed. One shatters in the backstage
area. A security guard positions himself on top of the crowded
backstage trailer and shouts “incoming” as we duck for cover.
Ron Delsener. the promoter. begs us to play. We rush the stage,
plug in our instruments. and begin our set without a chance to
tune up.

Luckily, New York is our home town. and we have our own
fans dotting the audience. They know that we are the sacrificial
lambs, but they aren’t about to let the crowd shed one drop of
our musical blood. To top off the show, Levon Helm and Rick
Danko come out and sing harmony with us, and the crowd goes
wild. Nothing like having a star join you to make you a credible
performer. Audiences love credentials.

A few weeks later we weren’t so lucky. Capitol Records. try-
ing to get us massive exposure in Philadelphia. squeezed uson a
Led Zeppelin. Grand Funk Railroad. heavy metal concertin an
outdoor city park.

We arrived early, parked our rented car at the edge of the
crowd (about 10.000 fans, and not ours). We felt very jittery
about opening a “rave-up” rock show with an acoustic band,
and watching the headliners arrive by helicopter was no conso-
lation.

Our first song met with scattered applause. the second drew

Artie Traum: “I've been an opemng act for
over 15 years.’

less, and after the third song, there was no response. We weren’t
heckled. We weren't booed. Just a sea of faces peering at us as
though we’d just arrived from Pluto.

There is nothing worse than audience indifference. It leaves
you hanging, wondering what you did
wrong, or how you can change the set to
get through. I'd much rather incite hos-
tility since that’s an energy you can feel,
and even work with.

Opening concerts is almost always a
thankless task, but it rarely gets boring.
The best part of it all is meeting and
hanging out with some of the best musi-
cians in the world. The worst part is los-
ing an audience when one’s fellow mu-
sicians are watching from the wings.
They can always console you. however,
with some story about their own experi-
ences as an opening act.

Everyone is an opening act at some
time. My current partner. Pat Alger.
and I have opened shows for the popu-
lar rock band Orleans. We never
seemed to reach their crowd, but lead
singer/guitarist Larry Hoppen tells me
S the story of their Allman Brothers con-
% cert.

Orleans. riding the crest of their hit
single “Love Takes Time,” opened for
the Allmans at a huge arena in Roches-
ter. If Orleans is popular, the Allmans
are legendary. Opening their high energy set. Larry was
shocked by the response.

“The first few rows were yelling at us and making obscene
gestures, and waves of booing came from the rest of the crowd. I
mean, how can you do a show with that going on?”

John Sebastian. former leader of the Lovin’ Spoonful, was
touring to promote his monstrously successful hit “Welcome
Back.” when he got an opening slot with comedian Steve Mar-
tin. Before the first show. he stole a peak at the audience. “Do
you know what it’s like,” he asked me recently, “to sec 5,000
people with toy arrows through their heads?”

John is an experienced veteran (another military reference)
performer. and he went out to meet this audience. He won their

‘Smelly locker rooms .
watery lasagna for dinner’

adulation almost every night. but he always knew it was touch
and go.

When you see a star like Steve Martin in the spotlight it’s
hard to believe that he was an opening act himself for a long
time. A few years ago I travelled as an opening act for Martin.
who opened for Linda Ronstadt, who opened for the Nitty
Gritty Dirt Band.

Pop music is a shifting heirarchy, with superstars finding

(Continued on page 67)

Artie Traum, a singer-songwriter now living in Woodstock,
N.Y., records for Rounder Records. His commentary is extracted
from an article to appear in the winter 1981 Oak Report, pub-
lished by Oak Publications, New York City.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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The following is one of a number of let-
ters received taking issue with a published
statement that Jimi Hendrix died of a her-
oin overdose.

Dear Sir:

In an industry which is much given to innuendos,
half-truths, illusion and the scandal muckraking tac-
tics of consumer oriented rags like the Star and the
Enquirer, | think it behooves the industry press to be
accurate and non rumor-mongering in its description
of the off-stage attitudes of the-great, the medium
and the smail.

| am speaking of the statement that Jimi Hendrix
died of an overdose of heroin. Jerry Goldstein and |
were very close to Jimi and in 1969 we shot a feature
movie with Jimi which, by the way, will be out Jater this
year after eight years of litigation. Jimi also played with
Eric Burdon and War at Ronnie Scott's Club in London
on the Wednesday before he died, which was the last
time he ever picked up his ax professionally.

Jerry, Eric and | were totally involved in the in-
quiries, and the taking of Jimi to the hospital. At no
time was heroin ever mentioned as even being present

during the days or hours in question prior to Jimi's
death. He died after taking nine sleeping pills of Ger-
man manufacture, each one being the equivalent of
four American heavy dutys, out of a box of 10. He then
strangled on his own vomit.

The only issue before the Court of Inquiry, which is
the British equivalent of the American coroner's in-
quest, was whether it was accidental or suicide. The
British court ruled it was an accident, which many
people, including Jerry, Eric and |, did not personally
agree with, but worked to the extreme advantage to
anybody holding an insurance policy on Jimi's life.

Eric Burdon went on BBC that weekend presenting
his point of view, for which he was soundly berated by
the establishment press.

Regardless of any of the aforesaid circumstances,
during the shooting of the movie and for three years
prior to that date, first Jerry Goldstein, then Eric Bur-
don and then myself were close personal business as-
sociates of Jimi Hendrix and | can honestly say that in
the hundreds of days and thousands of hours that we
personally spent with him we never heard heroin dis-
cussed, outside of its frame of reference as anyone
would discuss it, nor did | ever see it used, nor did |
ever see it used in his presence, and | am discussing

wWwWwW americanradiohistorv.com

not one, two, three or four, but hundreds of occasions
over a three year period.

None of us are perfect and we have all made a great
many mistakes in our lives. | hate to see a man who
has contributed as much to the music business as Jimi
Hendrix, and was and is as meaningful to both his own
decade and our current times (witness the music that
is being played today) being tarred with a brush that
has no substance in reality.

Steve Gold

Vice President,

Far Out Productions
Los Angeles

Dear Sir:

Your farewell to Jack Stapp was moving (Billboard,
Jan. 10, 1981).

“Stapp’s tree was laden with acorns that have taken
root in the rich soil he honored by his stay on earth. He
was a rare man, a good man.”

He was a friend.

Bill Burton
President, Eastman Radio Inc.
New York City
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We wish to congratulate our artists on their recent

GRAMMY NOMINATIONS

Best Gospel Performance — Contemporary/ Inspirational

ANDRAE CROUCH — It's Gonna Rain (single)
produced by BILL MAXWELL & ANDRAE CROUCH

REBA RAMBO & DONY McGUIRE
The Lord’s Prayer (album)

featuring performances by

WALTER HAWKINS, TRAMAINE HAWKINS,
ANDRAE CROUCH, REBA RAMBO, B.]. THOMAS,
CYNTHIA CLAWSON, DONY McGUIRE, THE ARCHERS

produced by DONY McGUIRE

Best Soul Gospel Performance — Contemporary

TRAMAINE HAWKINS — Tramaine (album)
produced by WALTER HAWKINS

KRISTLE MURDEN — I Can't Let Go (album)
produced by BILL MAXWELL & ANDRAE CROUCH

)
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Playlist Pime Movers

PRIME MOVERS-NATIONAL

DOLLY PARTON-9 To 5 (RCA)

JOHN LENNON—Woman (Geffen)
STEELY DAN—Hey Nineteen (MCA)

+ PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked *%.

e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region
smmmX PRIME MOVERS memm

JOHN LENNON-—Woman (Geffen)
DAN —Same Old Lang Syne (Full Moon)
STEVIE WONDER--| Ain't Gonna Stand For It (Motown)

smem ®© TOP ADD ONS s

NEIL DIAMOND—Hello Again (Capitol)
BLOMDIE—Rapture (Chrysalis)
BARBARA DICKSON—January. February (Columbia)

sssmmes BREAK OU TS ssmesm

KANO—I'm Ready (Emergency)

BARBRA STREISAND/BARRY GIBB—What Kind
0Of Fool (Columbia)

LEO SAYER—Living In A Fantasy (WB)

KP-Los Angeles (R. Collins—MO)

* STEVIE WONDER-I Ain't Gonna Stand For
It X-D-24

* % JOHN LENNON--Woman 15-5

+ EDDIE RABBITT-| Love A Rainy Night 22-18

oe® BLONOIE-Rapture

oo BARBARA DICKSON-Jznuary February

© CON FUNK SHUN-Too Tight

® DOLLY PARTON-9 To 5-X-D-30

o NEIL DIAMONO—Hello Again

o DON McLEAN~Crying

© JACKSONS—Heartbreak Hotel—X-D-26

KRLA—Los Angeles (R. Stancatto—MD)

* % ROD STEWART—Passion 12-8

% KANO—I'm Ready 10-6

* HEATWAVE-Gangsters Of The Groove 25-20

 BLONDIE—The Tide Is High 21

+ TEENA MARIE—| Need Your Lovin' 19-12

ee BOZ SCAGGS—Miss Sun

oo YARBROUGH AND PEOPLES—Don't Stop
The Music 25

® JOHN LENNON-Woman—D-26

o TIERRA-Memories—X-LP

o REDDINGS—Remote Control 27

KRTH(K-EARTH)—Los Angeles

(B. Hamitton—PD)

% JOHN LENNON—Woman 21-9

% DAN FOGELBERG—Same 0ld Lang Syne

25-18

+ KOOL & THE GANG—Celebration 5-3

* STEVIE WONDER—I Ain't Gonna Stand For It
23-19

+ DOLLY PARTON—9To 520-15

oo NEIL DIAMOND-Hello Again

oo KANO-I'm Ready

KFMB-FM—San Diego (G. McCartney—MD)

% DAN FOGELBERG—Same Qld Lang Syne
137

% STEELY DAN—Hey Nineteen 8-5

+ JOHN LENNON—Woman 21-16

4 RONNIE MILSAP—Smokey Mountain Rain
24-19

+ EDDIE RABBITT~| Love A Rainy Night 14-8

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

oo NEIL DIAMOND - Hello Again

o DON McLEAN—Crying

KGB (13K0)—San Diego (P. Hamilton—MO)

% AR SUPPLY—Every Woman In The World
137

% DAN FOGELBERG—Same Old Lang Syne
18-14

* REO SPEEDWAGON—Keep On Loving You

20-15

+ BLONDIE-The Tide Is High 6-3

 ABBA-The Winner Takes It All 24-21

oo PAT BENATAR-Treat Me Right 26

oe AC/DC—Back In Black

® STYX—The Best Of Times—0-25

® JOHN LENNON--Woman 28

® DOLLY PARTON-9 To 527

KERN—Bahersfield (C. Davis—-MD)

% DOLLY PARTON-9 To 525-12

*% STYX—The Best Of Times 30-23

+ BOZ SCAGGS—Miss Sun 12-8

* DAN FOGELBERG—Same Old Lang Syne 15
10

 REO SPEEDWAGON—Keep On Loving You
2311

oo DON McLEAN—Crying

ee NEIL DIAMOND—Hello Again

KOPA—-Phoenix (). McKay—MD)

% ROMNIE MILSAP—-Smokey Mountain Rain
25-20

% OLIVIA NENTON-JOHN/CLIFF RICHARD -
Suddenly 14-9

* STEELY DAN—Hey Nineteen 16-12

+ EDDIE RABBITT~| Love A Rainy Night 8-5

+ BOZ SCAGGS—Miss Sun 18-15

ee LEQ SAYER-Living In A Fantasy

ee DOOBIE BROTHERS-Wynken, Blynken And

Nod

® ABBA-The Winner Takes It All

o DON McLEAN-Crying—X

® DARYL HALL/JOHN DATES—Kiss On My

List—X

KRUX—Phoenix (P. Rivers—MD)

No List
KRQQ(KRQ)—Tucson (D. McCoy—MD)

No List

KENO-Las Vegas (B. Alexander—M0)

% JOHN LENNON-Woman 23-15
% REO SPEEDWAGON-Keep On Loving You
1713

+ DOLLY PARTON-9To529-24

+ CLIFF RICHARD-A Little In Love 22-17

 STEELY OAN—Hey Nineteen 4-2

oo BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool

oo LEO SAYER-Living In A Fantasy

® STYX-The Best Of Times—D-29

® CON FUNK SHUN-Too Tight

® NEIL DIAMONO—Hello Again

® DON McLEAN—Crying—X

QUEEN-Flash-0-30

ALAN PARSONS PROJECT—Games People

Play—0-28

RANDY MEISNER—Hearts On Fire—X

DARYL HALL/JOHN OATES—Kiss On My

List—X

o OUTLAWS—Riders In The Sky—X

KLUC-Las Vegas (D. Anthony—MD)

% JOHN LENNON—Woman 7-1
% RONNIE MILSAP—Smokey Mountain Rain
129

+ BLONDIE-Rapture 24-18

 DOOBIE BROTHERS—Wynken, Blynken &
Nod 21-15

 EDDIE RABBITT~| Love A Rainy Night 3-2

oo QUTLAWS—Riders In The Sky

oo QUEEN-Flash

® OON McLEAN—Crying—D-28

o PATBENATAR—Treat Me Right—D-24

® STYX—The Best Of Times—D-22

o RANDY MEISNER--Hearts On Fire—0-27

Pacific Northwest Region

msm* PRIME MOVERS s
DOLLY PARTON-9 to 5 (RCA)

KOOL & THE GANG—Celebration (Mercury)

STEELY DAN-Hey Nineteen (MCA)

meen® TOP ADD ONS mm
NEIL DIAMOND—Hello Again (EM1)

STEVIE WONDER~| Ain't Gonna Stand For It (Motown)
ABBA—The Winner Takes All (Atlantic)

s BREAKOUTS pes

STEVE WINWOOD—While You See A Chance (Island)
RANDY MEISNER--Hearts On Fire (Epic)

KFRC-San Francisco (). Peterson—PO)

+ % DOLLY PARTON-9To5

% LAKESIDE—Fantastic Voyage D-27

+ PAT BENATAR—Treat Me Right 3125

 DAN FOGELBERG—Same Old Lang Syne 26-
20

oo NEIL DIAMOND—Hello Again

oo ABBA-The Winner Takes It All

e REO SPEEDWAGON—Keep On Loving You—
D-33

KXOA—Sacramento (G. Mitchell-MD)

No List

KIOY (K104)—Fresno (M. Driscoll—(MD)

% REQ SPEEDWAGON—Keep On Loving You
85

* % EAGLES—Seven Bridges Road 219

+ EDDIE RABBITT~1 Love A Rainy Night 15-8

+ PAT BENATAR—Treat Me Right 28-23

+ DOLLY PARTON-9To 522-17

Playlist Top Add Ons e

Based on station playlists through Tuesday (1/20/81)

TOP ADD ONS -NATIONAL

NEIL DIAMOND—Hello Again (Capitol)
RANDY MEISNER—Hearts On Fire (Epic)
BARBRA STREISAND & BARRY GIBB—What Kind Of Fool (Columbia)

oo QUTLAWS--Riders In The Sky 35

© DONNIE IRIS—Ah Leah—X

© JOHN COUGAR~| Ain't Even Done With The
Night—X

® AC/DC—Back In Black—X

o SUZI QUATRO-Lipstick—D-34

© RONNMIE MILSAP—Smokey Mountain Rain—
D-30

® STYX—The Best Of Times—D-28

® ABBA-The Winner Takes It All 29

© CON FUNK SHUN-Too Tight 32

o NEIL DIAMOND —Hello Again 33

® BRUCE SPRINGSTEEN—Fade Away

KGW-—Portiand (J. Wojniak—MD)

% EDOIE RABBITT—I Love A Rainy Night 13-

8
* % STEELY DAN-Hey Nineteen 17-12
* DOLLY PARTON-9To 524-19
* BOZ SCAGGS~Miss Sun 20-15
* DAN FOGELBERG—Same 0ld Lang Syne 21-
16

KMJK=Portiand (C. Kelly/). Shomby-MDs)

%% DOLLY PARTON-9 To 522-16

4 CLIFF RICHARD—A Little In Love 26-20

 ALAN PARSONS PROJECT—Games People
Play 13-11

* EAGLES—Seven Bridges Road 14-9

+* REO SPEEDWAGON —Keep On Loving You
19-15

oo RANDY MEISNER—-Hearts On Fire

oo NEIL DIAMOND—Hello Again

® AC/DC--Back In Black

© PAT BENATAR-Treat Me Right—D-25

KJR—Seattle (T. Buchanan—MD)

* % PAT BENATAR-Treat Me Right 24-18

* % KOOL & THE GANG—Celebration 22-10

* EDDIE RABBITT—I Love A Rainy Night 10-3

* DARYL HALL/JOHN OATES—Kiss On My List
28-23

* DOLLY PARTON-9To 514.7

oo STEVE WINWOOD—While You See A Chance

e STEVIE WONDER—| Ain't Gonna Stand For
It

© BLONDIE-Rapture

KYYX-Seattle (S. Lynch-MD)

% BOZ SCAGGS—Miss Sun 13-7

%% CLIFF RICHARD—A Little In Love 16-12
 BLONDIE—The Tide Is High 2-1

+ TIERRA-Together 10-6

+ EDDIE RABBITT—-| Love A Rainy Night 12-10
oe QUTLAWS—Riders In The Sky

oo NEIL DIAMOND —Hells Again

® LEQ SAYER—Living In A Fantasy

® JOHN LENNON—Woman—0-24

® STYX-The Best Of Times

KJRB—Spokane (B. Gregory—MO0)

% KOOL & THE GANG—Celebration 6-1

% DOLLY PARTON—9T0513-6

+ REOQ SPEEDWAGON—Keep On Loving You
157

+ TEDDY PENDERGRASS—Love T.K.0. 29-21

* DAN FOGELBERG—Same Old Lang Syne 16-
10

oo NEIL DIAMOND—Hello Again

oo EARTH, WIND & FIRE—And Love Goes On

® STYX—The Best Of Times—D-27

® ABBA-The Winner Takes It All

® LEO SAYER—Living In A Fantasy

© BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool-D-29

® CLIFF RICHARD—A Little in Love—D-30

©® DON McLEAN—Crying—D-28

KTAC—Tacoma (S. Carter—MD)

* % KOOL & THE GANG—Celebration 81

% % DOLLY PARTON-9To 515-6

* PAT BENATAR-Treat Me Right 27-13

+ REOQ SPEEDWAGON—Keep On Loving You
23-15

* JACKSONS—Heartbreak Hotel 28-19

oo RONNIE MILSAP-Smokey Mountain Rain—
28

oo NEIL OIAMONO—Helto Again—~26

o DON McLEAN—Crying

o OELBERT McCLINTON-Giving It Up For Your
Love

o SUZI QUATRO- Lipstick

© DARYL HALL/JOHN OATES—Kiss On My List

KCBN—Reno (L Irons—MD)

KCPX--Salt Lake City (G. Waldron—-MD)

% JOHN LENNON-Woman D-19

# % NEIL DIAMOND-Hello Again D-24

* DON McLEAN-Crying 31-18

+ DARYL HALL/JOHN OATES—Kiss On My List
32.22

oo RANDY MEISNER-Hearts On Fire

oo ABBA-~The Winner Takes It All

© JOHN COUGAR-Ain't Even Done With The
Night-D-39

® ELVIS PRESLEY--Guitar Man—D-30

e GLEN CAMPBELL-| Don't Want To Know
Your Name—D-38

o McGUFFEY LANE—-Long Time Loving You—D-
37

o STYX-The Best Of Times—D-28

® CON FUNK SHUN-Too Tight

o DOYTIE WEST—Are You Happy, Baby

KRSP—Salt Lake City (L Windgar—MD)

% BLONDIE-Rapture 16:7

% STEELY DAN—Hey Nineteen 4-1

+ PAT BENATAR-Treat Me Right 23-17

 JOHN LENNON-Woman 17-8

 DAN FOGELBERG—Same Old Lang Syne 18-
9

oo NIGHT-Love On The Airwaves

o RANDY MEISNER—Hearts On Fire

® OUTLAWS—Riders In The Sky

o FIREFALL-Staying With It

® STYX-The Best Of Times

KIMN—Denver (D. Erickson—MD)

No List

North Central Region

memm % PRIME MOVERS sommm

REO SPEEDWAGON—Keep On Loving You (Epic)
STEELY DAN—Hey Nineteen (MCA)
KOOL & THE GANG—Celebration (Mercury)

smem® TOP ADD ONS mmmms

DARYL HALL & JOHN OATES—Kiss On My List (RCA)

NEIL DIAMOND—Hello Again (EMI)

BARBRA STREISAND & BARRY GIBB—What Kind Of Fool
(Columbia)

memmmm BREAKOUTS

DELBERT McCLINTON—Giving it Up For Your Love
(Capitol)

STEVIE WONDER—I Ain't Gonna Stand For It (Motown)

THE EAGLES—Seven Bridges Road (Elektra)

CKLW-Detroit (R. Trombley—MD)

No List
WDRQ-Detroit (). Ryan—MD)

* % DONNIE IRIS—Ah Leah 18-10

+% AC/DC—-Back In Black 20-14

+ DELBERT McCLINTON—Giving It Up For
Your Love 27-21

+ JOHN LENNON—Woman 29-20

+ DOLLY PARTON-9To 519-13

oe DARYL HALL/JOHN OATES—Kiss On My
List

oo BARBRA STREISANO/BARRY GIBB-What
Kind Of Fool

o RANDY MEISNER—Hearts On Fire

® FIREFALL-Staying With It

® BOZ SCAGGS—Miss Sun—D-28

® STYX-The Best Of Times—D-26

o PAT BENATAR—Treat Me Right—D-29

o NEIL DIAMOND—Hello Again—D-29

o LEO SAYER-Living In A Fantasy—D-30

® POLICE—Don't Stand So Close

WAKY—Louisville (B. Modie—MD)

% DOLLY PARTON-9T059-5

# % STEELY DAN—Hey Nineteen 7-2

* JOHM LENNON-Woman 17-14

+ DOOBIE BROTHERS —Wynken, Blynken &
Nod 31-28

* STYX—The Best Of Times 30-22

oo DARYL HALL/JOHN OATES—Kiss On My
List—29

oo NEIL DIAMONO--Hello Again—31

® FIREFALL-Staying With It—30

WKJJ(KJ 100)—Louisville (B. Hatfield—MD)

BRUCE SPRINGSTEEN—Fade Away (Columbia)
LEO SAYER-Living In A Fantasy (WB)
ALAN PARSONS PROJECT—Games People Play (Arista)

® PAT BENATAR-Treat Me Right—D-30
® JOHN LENNON—Woman—D-20

WKRQ (Q102)—Cincinnati (T. Galluzzo-MD)

& STEELY DAN—Hey Nineteen 21-15
& REQ SPEEDWAGON—Keep On Loving You
1512

* KOOL & THE GANG—Celebration 29-22

+ PAT BENATAR-Treat Me Right 31-26

+ JOHN LENNON—Woman 30-24

oo DELBERT McCLINTON-Giving It Up For
Your Love 33

oo STEVIE WONDER—| Ain't Gonna Stand For
It 34

o BLONDIE-Rapture 35

® PAT BENATAR-Hell Is For Children

o FLEETWOOD MAC—Farmer's Daughter—X

WNCI-Columbus (S. Edwards—MD)

% REQ SPEEDWAGON-Keep On Loving You
9.4

* % DOLLY PARTON-9 To 517-12

* STEELY DAN—Hey Nineteen 149

+ EDDIE RABBITT—| Love A Rainy Night 15-6

* BARRY MANILOW--| Made it Through The
Rain 18-13

oo CLIFF RICHARD-A Little In Love

oo DON McLEAN—Crying

® ALAN PARSONS PROJECT-Games People
Play-D-22

o DELBERT McCLINTON—Giving It Up For Your
Love—X

© MICHAEL STANLEY BAND—He Can't Love
You-D-23

® JACKSONS—Heartbreak Hotel

© OARYL HALL/JOHN OATES—Kiss On My List

o RONNIE MILSAP—Smokey Mountain Rain—X

® STYX-The Best Of Times—D-25

® JOHN LENNON—-Woman—D-24

WXGT(92X)—Columbus (T. Nudder—MD)

No List
WZ2P—Cleveland (B. McKay—MD)

& STEELY OAN—Hey Nineteen 12-4

+ % DAN FOGELBERG—Same OId Lang Syne
19-10

+* BOZ SCAGGS—Miss Sun 20-15

+ EDDIE RABBITT=| Love A Rainy Night 11-8

oo JOHN LENNON—Woman

®e EAGLES—Seven Bridges Road

® CLIFF RICHARD—A Little In Love—0-19

® DOLLY PARTON--9 To 5-D-20

WKWK —Wheeling (). Armstrong—MD)

% DOLLY PARTON-9To 5 159

% TIERRA-Together 13-8

+ EDDIE RABBITT~| Love A Rainy Night 127

 BOZ SCAGGS—Miss Sun 16-10

* DAN FOGELBERG—Same Old Lang Syne 20-
14

oo ASSOCIATION—Dreamer

oo NEIL DIAMOND—Hello Again

® SPYRO GYRA-Cafe Amore

o BARBRA STREISANO/BARRY GIBB—What
Kind Of Foo!

® LEO SAYER-Living In A Fantasy

© ALAN PARSONS PROJECT—Games People
Play

© DARYL HALL/JOHN OATES—Kiss On My List

Southwest Region

mmm* PRIME MOVERS mmm

EDDIE RABBITT—| Love A Rainy Night (Elektra)
BLONDIE~The Tide Is High (Chrysalis)
DOLLY PARTON-9 To 5 (RCA)

mumm® TOP ADD ONS semmmm

STYX—The Best Of Times (A&M)
STEVIE WONDER—I Ain't Gonna Stand For It (Motown)
ELVIS PRESLEY~Guitar Man (RCA)

mssm BREAKOUTS meeens
BLONDIE—Rapture (Chrysalis)

BRUCE SPRINGSTEEN—Fade Away (Columbia)
NEIL DIAMOND-Hello Again (Capital

KSRR—Houston (R. Lambert—MD)

No List
WGCL~Cleveland (D. Collins—MD)

No List
KFMK—Houston (). Steel—EMD)

%% STEELY DAN—Hey Nineteen 6-2
4% RONNIE MILSAP—Smokey Mountain Rain
2417

+ DR.HOOK-Girls Can Get It 15-9

+ DAN FOGELBERG—Same OId Lang Syne 13-
7

+* BOZ SCAGGS—Miss Sun 20-8

®e STYX—The Best Of Times

oe LFQ SAYER-Living In A Fantasy

© PAT BENATAR—Treat Me Right—D-36

® JOHN LENNON-Woman—D-32 -

%% REO SPEEDWAGON—Keep On Loving You
12:5
*% KOOL & THE GANG—Celebration 14-6
+* DONNIE IRIS-Ah Leah 6-3
+ DAN FOGELBERG—Same Old Lang Syne 20-
11

+ BOZ SCAGGS—Miss Sun 22-14

oo DARYL HALL/JOHN OATES—Kiss On My
List

oo NEIL DIAMOND—Hello Again

® BLONOIE—Rapture—D-22

wWWWwW. americanradiohistorv.com

*% KDOL & THE GANG—Celebration 18-7

# % BLONDIE—The Tide Is High 17-2

 DOLLY PARTON-9 To 515:10

o JACKSONS—Heartbreak Hotel—D-26

® REQ SPEEDWAGON - Keep On Loving You—
D-25

» TEDDY PENDERGRASS—Love T.K.0.

® BOZ SCAGGS—Miss Sun 27

o EAGLES-Seven Bridges Road—0-30

o RONNIE MILSAP—Smokey Mountain Rain—
0-29

o TERRI GIBBS—Somebody's Knockin’
® JOHN LENNON—Woman—D-20

KRLY—Houston (M. Jones—MO0)

% ROD STEWART-Passion 12-5

*% STEELY DAN—Hey Nineteen 2211

+ AIR SUPPLY—Every Woman In The World 19-
10

+ EODIE RABBITT-I Love A Rainy Night 29-17

* HEART-Tell It Like It Is 23-12

oo DOLLY PARTON-9 To 5-13

®e STYX-The Best Of Times

KNUS-Dallas (L Ridener—MD)

No List
KVIL-Dallas (C. Rhodes—MD)

% DOLLY PARTON-9To0516-8

% EDOIE RABBITT~| Love A Rainy Night 7-4

+ DELBERT McCLINTON—Giving It Up For
Your Love 15-9

* DAN FOGELBERG—Same Old Lang Syne 18-
13

 RONNIE MILSAP—Smokey Mountain Rain
25-18

oo STEVIE WONDER—I Ain't Gonna Stand For
It

®e STYX-The Best Of Times

® JOHN LENNON—Woman—D-20

© DON McLEAN-Crying—D-24

KFJZ-FM (2-97)-Ft. Worth (6. Mack-M0)

No List
KINT—E! Paso (j. Zippo—MD)

* % STYX—The Best Of Times 20-5
% PAT BENATAR-Treat Me Right 27-19
* BLONOIE-Rapture 28-11
+ EDDIE RABBITT—| Love A Rainy Night 12-8
 REO SPEEDWAGON—Keep On Loving You
26-7
oe NICOLETTE LARSON—OOOEEE
oo LEQ SAYER—Living In A Fantasy—40
o NEIL DIAMOND—-Hello Again
© CON FUNK SHUN—Too Tight
o LOVERBOY—Turn Me Loose—D-30
o AC/DC—Back In Black
® JOHN COUGAR—Ain't Even Done With The
Night
LAKESIDE—Fantastic Voyage—D-39
" RITA COOLIOGE—Fool That | Am
DARYL HALL/JOHN OATES—Kiss On My List
SUZI QUATRO-Lipstick
EAGLES—Seven Bridges Road
TERRI GIBBS—Somebody's Knockin’

KTSA-San Antonio (J. Walton—MD)

No List
KHF1 (K-98)—Austin (E. Yolkman—MD)

%% STEELY DAN—Hey Nineteen 9-5

% BLONDIE—The Tide Is High 4-1

* DOLLY PARTON-9T0517-13

+ ALAN PARSONS PROJECT—Games People
Play 18-14

+* EAGLES—-Seven Bridges Road 25-18

oo AC/DC—Back In Black

oo RANDY MEISNER—Hearts On Fire

® ).D. DREWS—Don't Want No-Body

o STEVIE WONDER—| Ain't Gonna Stand For
1t-D-29

® STYX—The Best Of Times—D-28

® ABBA—The Winner Takes It All

® PAT BENATAR—Treat Me Right—D-30

o LOVERBOY—Turn Me Loose

® NIGHT—Love On The Airwaves

KILE—Galveston (S. Taylor—MD)

% BLONDIE-The Tide Is High 5-2

% SHALAMAR-Full Of Fire 26-20

+ ROD STEWART—Passion 12-9

+ BOZ SCAGGS—Miss Sun 20-16

+ FRED KNOBLOCK/SUSAN ANTON-Killin'
Time 2218

oo BARBRA STREISAND/BARRY GIBB-What

Kind Of Fool-37

oo NEIL DIAMONO-Hello Again— 34

® JOHN LENNON--Woman-40

® NEILSON/PEARSON—Two Lonely Nights—0-
39

© MICHAEL STANLEY BAND--He Can't Love
You

® QUTLAWS—Riders In The Sky

o TERRI GIB8S-Somebody's Knockin'—0-33

(Continued on page 22)

© Copyright 1981, Biliboard Publi-
cations, Inc. No part of this publi-
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means, electronic, mechanical,
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wise, without the prior written
permission of the publisher.
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The Single

Otoh

BB8** CB7* RWI10*
Breaker RGR 12-19-80

from

@ o 5 and Odd Jobs i sss2
Produced and arranged by Mike Post m
Associate Producer Gregg Perry “ﬂll @

MILSAP
SMOKY
MOUNTAIN
RAIN

BB 31** CB33*x* RW 37 %
Breaker RGR 1-6-81

tttttttttttt

from
Ronnie Milsap’s Grearest Hifs w1572

Executive Producers:
Ronnie Milsap & Tom Collins
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. “In pro hockej, the

New York Rangers
just took the lead
: over...”

.

. “As for tﬁe re

al reason

- the franchise is being -

sold...”

“I said I'd knock him
out in the fifth (puff,
, puff) and I did it!"

“With three minutes,
42 seconds left in the
game at the Kingdome,,
the Seahawks have

just scored...” .



www.americanradiohistory.com

- EXCLUSIVELY'

5 minute updates every halt hour
Hour after hour: Behind-scenes features.
Personalities. All-night talk show Inside stutt.
All via Westar 111 satellite.

Now you've got a powerful new weapon
in the ratings and profits war, a space
weapon called

Enterprise —

Radio, The o W

Sports Net- e 3

work. Power-promoted in these magazines.

Enterprise Radio serves your listeners
a feast of sports programmin% you just
couldn’t get before. With satellite speed
and high professionalism. We've recruited
some of the best sports minds in the U.S.
and Canada for a first team that knows
where the stories are, how to get them, and
how to deliver them for maximum impact.

And we've packaged it all in segments

AKRON. OH —WHLO-AM ALBANY. NY -WOKO-AM BUFFALO. NY —WYSL-AM
HONOLULU. HI - KHVH-AM HOUSTON. TX —KIKK-AM /FM
MILWAUKEE. W1 —WTMJ-AM

PROVIDENCE. Rl —WEAN-AM ROCHESTER. NY -WSAY-AM

TRENTON/PRINCETON. NJ —WHWH-AM TOLEDO. OH —WOHO-AM TUCSON. AZ — KTUC-AM/KNDE-FM

!

CLEVELAND. OH —WBBG-AM
INDIANAPOLIS. IN—WNDE-AM KANSAS CITY. MO — KBEA-AM
MONTEREY.CA —KOCN-AM NASHVILLE. TN -- WKDA-AM NEW ORLEANS. LA—WGSO-AM NEW YORK. NY —WWRL-AM/WKHK-FM NORFOLK. VA—WNIS-AM
SALT LAKE CITY. UT—KWMS-AM SAN FRANCISCO. CA—-KDIA-AM

that are easy to buy, easy to program, and
easy to build audience with.

Right now radio stations like yours
are joining our team daily. In Dallas and
Detroit. Trenton and Toledo. And as the
list grows, the list of markets still open
keeps on shrinking,.

So don’t delay. For further informa-
tion, call George Davies, Michael David, or
Joe Rizza at Enterprise Radio and get in
on the ground floor.

O ENTERPRISE RADIO.

40 Darling Drive, Avon, CT 06001, (203) 677-6843

HARRISBURG/YORK/LANCASTER. PA -WZIX-AM
MEMPHIS, TN —WDIA-AM/WQUD-FM
PITTSBURGH. PA —-WWSW-AM
TAMPA/ST. PETERSBURG/CLEARWATER. FL - WTAN-AM

WASHINGTON. DC —WMZQ-FM

DALLAS, TX —KLIF-AM DETROIT. MI -WNIC-AM
KNOXVILLE. TN ~WHEL-AM/WIMZ-FM

www.americanradiohistorv.com
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Playlist Prime Movers
Playlist Top Add Ons @

gles Radio Action.

Based on station playlists through Tuesday (1/20/81)

JANUARY 31, 1981 BILLBOARD

® Continued from page 18
KBFM—McAllen/Brownsville (S. Owens—MD)

No List

KOFM—0kiahoma City (C. Morgan—MD)

% BLOMDIE-The Tide Is High 10-5
% REO SPEEDWAGON~Keep On Loving You
1310

* NEIL DIAMOND~Love On The Rocks 5-4

+ DOLLY PARTON-9To54-2

oo STYX-The Best Of Times 21

oo DON McLEAN—Crying—22

o ALAN PARSONS PROJECT—Games People
Play—24

o TERRI GIBBS—Somebody's Knockin'—23

WEZB(B-97)—New Orleahs (J. Lusteau—MD)

% STEVIE WONDER-( Ainl Gonna Stand For
1t 15-10

%% REQ SPEEDWAGON—Keep On Loving You
199

+ BLONDIE—Rapture 2216

+ STEELY DAN—Hey Nineteen 18-12

+ EDDIE RABBITT—| Love A Rainy Night 28-23

oo JOURNEY-The Party’s Over

oo ABBA—The Winner Takes It All-30

® STYX-The Best Of Times—D-28

o CON FUNK SHUN-Too Tight

o BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool
o AC/DC—Back In Black—D-26

WTIX—New Orleans (G. Franklin—MD)

%% JOHN LENNON—Woman 32-17
% EDDIE RABBITT—I Love A Rainy Night 18-
6

* REO SPEEDWAGON—Keep On Loving You

T o922

* EAGLES—Seven Bridges Road 35-27

oo BLONDIE-Rapture

oo BURCE SPRINGSTEEN—Fade Away

® STYX-The Best Of Times—D-25

o NEIL DIAMOND-Hello Again

o DON McLEAN—Crying—D-34

® QUEEN-Flash—D-33

o SHALAMAR—Full Of Fire—D-40

o RANDY MEISNER—Hearts On Fire

® GLEN CAMPBELL-1 Don't Want To Know
Your Name—D-39

o DARYL HALL/JOHN OATES—Kiss On My List

o PHIL SEYMOUR—Precious To Me

KEEL—Shreveport (M. Johnson—MD)

* % DARYL HALL/JOHN ORTES—Kiss On My
List 33-25

% EAGLES-Seven Bridges Road 32-24

* DELBERT McCLINTON~Giving It Up For
Your Love 20-14

* JACKSOMS—Heartbreak Hotel 14-8

+ STEELY DAN-Hey Nineteen 23-15

oo ELVIS PRESLEY—Guitar Man

oo STYX—The Best Of Times

® ABBA-The Winner Takes It All 35

® NEIL DIAMOND—Hello Again

® BRUCE SPRINGSTEEN—Fade Away

o BOZ SCAGGS—Miss Sun—D-34

o QUTLAWS—Riders In The Sky—D-33

© REO SPEEDWAGON—Keep On Loving You—
D-32

WFMF—Baton Rouge (W. Watkins— MD)

% DELBERT McCLINTON—Giving It Up For
Your Love 21-18

%% BLONDIE—Rapture 28-26

+ DOLLY PARTON-9To 5 20-17

+ EDDIE RABBITT—| Love A Rainy Night 16-11

+ DAN FOGELBERG—Same 0ld Lang Syne 8-6

oo RANDY MEISNER—Hearts On Fire

oo NEIL DIAMOND—Hello Again

® PAT BENATAR-Treat Me Right MD-29

Midwest Region

sk PRIME MOVERS mmem
EDDIE RABBIT—I Love A Rainy Night (Asylum)

RONNIE MILSAP—Smokey Mountain Rain (RCA)

STEELY DAN—Hey Nineteen (MCA)

mmmm® TOP ADD ONS mmmes
DOLLY PARTON-9 To 5 (RCA)

NEIL DIAMOND —Hello Again (EMI)

KOOL & THE GANG—Celebration (Mercury)
s B REAKOU TS m—
CLIFF RICHARD-A Little In Love (EM1)

ANDY 6IBB—Time Is Time (RS0)

THE OUTLAWS —Riders in The Sky (Arista)

WLS—Chicago (). Gehron—MD)

* % STEELY DAN—Hey Nineteen 18-14
% EDDIE RABBITT—I Love A Rainy Night 32-
18

% AIR SUPPLY—Every Woman In The World 13-
10

* ALAN PARSONS PROJECT—Games People
Play 38-25

 MICHAEL STANLEY BAND—-He Can't Love
You 40-27

®e DOLLY PARTON-9 To 5-9

oo KOOL & THE GANG—Celebration—6

© PAT BENATAR-Treat Me Right—D-40

® STYX-The Best Of Times—D-44

WNAP -Indianapoiis (D.J. Bailey—MD)

Mo List

WOKY—Mitwaukee (D. Cole—MO0)

* % REO SPEEDWAGON—Keep On Loving You
10-6
% RONNIE MILSAP-Smokey Mountain Rain
11.7
* BLONDIE—The Tide Is High 2-1
+ DAN FOGELBERG-Same 01d Lang Syne 15-
11
 BARRY MANILOW—| Made [t Through The
Rain 139
oo OQUTLAWS—Riders In The Sky
oo NEIL DIAMOND—Hello Again
® STYX—The Best Of Times—D-30
® JOHN COUGAR-Ain't Even Done With The
Night
o DON McLEAN—Crying—D-29

WISM—Madison (S. Jones—MD)

% REQ SPEEDWAGON—Keep On Loving You
29-23

% RONNIE MILSAP—Smokey Mountain Rain
30-25

+ STEVIE WONDER-1 Ain't Gonna Stand For It

2124

+ EDDIE RABBITT—1 Love A Rainy Night 18-15

+ ABBA—The Winner Takes It All 25-22

oo PHIL SEYMOUR—Precious To Me

oo TERRI GIBBS—Somebody's Knockin’

® DON McLEAN—Crying—D-30

® STYX-The Best Of Times—D-28

FIREFALL—Staying With It

PAT BENATAR—Treat Me Right

NEIL DIAMOND —Hello Again

LEQ SAYER—Living A Fantasy

WSPT—Stevens Point (P. Martin—MD)

% DOLLY PARTON-9To0518-12

+ % EDDIE RABBITT—| Love A Rainy Night 15-
9

 DONNIE IRIS—Ah Leah 29-23

* AC/DC—Back In Black 17-10

 OFF BROADWAY—Automatic 27-21

oo RANDY MEISNER—Hearts On Fire

oo QUEEN—Flash

© PAT BENATAR—Treat Me Right—D-27

® STYX—The Best Of Times—D-24

® TOUCH-Don't You Know What Love Is

® BLONOIE-Rapture—D-29

© JOE CHEMAY BANO—Proud-D-30

® REO SPEEDWAGON—Keep On Loving You

o SUZI QUATRO-Lipstick

® OUTLAWS—Riders In The Sky—D-22

KSLQ-St. Louis (T. Stone—MD)

Mo List
KXCK~St. Louis (L. Douglas—MD)

% RONNIE MILSAP—Smokey Mountain Rain
20-14

% JOHN LENNON--Woman 17-12

+ CLIFF RICHARD-A Little In Love 21-18

* DON McLEAN—Crying 25-22

+ DAN FOGELBERG—Same Oid Lang Syne 12
7

oo NEIL DIAMOND-Hello Again 23

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 24

© FRED KNOBLOCK/SUSAN ANTON —Killin’
Time 25

KIOA—Des Moines (C. Stevens—MD)

%% POLICE-De Do Do Do, De Da Da Da 13-5

*% STEELY DAN—Hey Nineteen 14-8

 ALAN PARSONS PROJECT—Games People
Play 30-23

 DELBERT McCLINTON—Giving it Up For
Your Love 28-22

+ DAN FOGELBERG—Same OId Lang Syne 15-
10

oo JOHN LENNON—Woman—26

ee PAT BENATAR-Treat Me Right

® STYX-The Best Of Times—D-27

KDWB—Minneapolis (P. Abresch—MD)

# % EAGLES—Seven Bridges Road 18-11

% CLIFFRICHARD-A Little In Love 16-3

+ STEELY DAN—Hey Nineteen 14-8

* BOZ SCAGGS—Miss Sun 10-5

* STYX-The Best Of Times 20-12

oo QOLLY PARTON-9To 5-13

oo ANDY GIBB-Time Is Time—18

® DOM McLEAN—Crying—21

o DAN FOGELBERG—Same 0(d Lang Syne—20

KS 95-FM (KSTP)—St. Paul (C. Knapp—MD)

* % BOZ SCAGGS—Miss Sun 15-11

% ANDY GIBB—Time Is Time 12-9

% ABBR—The Winner Takes It All 16-13

oo CLIFF RICHARD-A Little In Love

oe RONNIE MILSAP—Smokey Mountain Rain
o KOOL & THE GANG—Celebration

® DON McLEAN—Crying

© DAN FOGELBERG-Same Old Lang Syne—D-
17

EAGLES—Seven Bridges Road—D-18
STYX=The Best Of Times

DOLLY PARTON-9 To 5-D-16

NEIL DIRMOND—Hello Again

KEYN-FM—Wichita (T. Springs—MD)

% % CLIFF RICHARD-A Little In Love 15-6

% KOOL & THE GANG—Celebration 29-7

+ REQ SPEEDWAGON-Keep On Loving You
219

+ RONNIE MILSAP—Smokey Mountain Rain
18-8

* JOHN LENNON—Woman 23-17

 AMBROSIA-Outside 30-18

oo LEO SAYER~Living In A Fantasy

oo DARYL HALL/JOHN OATES—Kiss On My
List

® SPYRO GYRA-Cafe Amore

® QUEEN-Flash's Theme AKA Flash

® NEIL DIAMOND—Hello Again

WOW-0Omaha (J.C. Corcoran—MD)

% EDDIE RABBITT—| Love A Rainy Night 11-
8

% DOOBIE BROTHERS—One Step Closer 4-2

+ BLONDIE-The Tide Is High 7-5

* BOZ SCAGGS—Miss Sun 10-7

 BARRY MANILOW-| Made [t Through The
Rain 1-1

oo PAT BENATAR-Treat Me Right—NP

oo NEIL DIAMOND—Hello Again—28

® HEART—Tell It Like It Is—NP

o BLUES BROTHERS—Who's Making Love—NP

o DOOBIE BROTHERS—Wynken, Blynken &
Nod—X

© ALAN PARSONS PROJECT—Games People
Play—NP

© DELBERT McCLINTON—Giving It Up For You

Love—NP

MICHAEL STANLEY BAND—He Can't Love

You—NP

JACKSONS—Heartbreak Hotel—NP

REO SPEEDWAGON—Keep On Loving You—

D-23

ROD STEWART— Passion—NP

EAGLES—Seven Bridges Road—NP

Northeast Region

ek PRIME MOVERS smmm

JOHN LENNON—Woman (Geffen)
CLIFF RICHARD— A Little In Love (EMI)
BLONDIE-The Tide Is High (Chrysalis)

mmmm® TOP ADD ONS mmwem

NEW DIAMOND—Hello Again (Capitol)
DON McCLEAN—Crying (RCA)
TIERRA—Together (Broadwalk)

s BREAK OUT S o
ALAN PARSONS PROJECT—Games People Play (Arista)

CON FUNK SHUN—Too Tight (Polygram)
STYX-The Best Of Times (A&M)

WABC—New York (S. Richards—MD)

% DELBERT McCLINTON—Giving It Up For
Your Love 40-29
% BARRY MANILOW-| Made It Through The
Rain 18-11

 PETER ALLEN—Fly Away 50-38

# STEELY DAN—Hey Nineteen 28-20

+ EDDIE RABBITT~| Love A Rainy Night 26-22

oe ALAN PARSONS PROJECT—Games People

Play-50

oo CLIFF RICHARD-A Little In Love

® PAT BENATAR-Treat Me Right

© DONNA SUMMER-Cold Love—D-49

© DON McLEAN-Crying

@ MICHAEL STANLEY BAND—He Can't Love
You-D-41

© STEVIE WONDER-| Ain't Gonna Stand For
1t—D-40

© DAN FOGELBERG—Same OId Lang Syne—D-
kL)

® DOLLY PARTON-9 To 5-D-25

® NEIL DIAMOND—Hello Again

® JOHN LENNON—Woman—D-30

WXLO (39X)—New York (J. Knapp—PD)

% TIERRA-Together 10-7

% YARBOROUGH & PEOPLES—Don't Stop
The Music 18-11

+ CONVERSION—Let's Do It 24-16

# SHARON REDD—Can You Handle It 25-18

* THE WHISPERS—It's A Love Thing 30-23

oo CONFUNK SHUN-Too Tight

oo LAKESIDE—Fantastic Voyage

o PETER ALLEN-Fly Away

® MELISSA MANCHESTER—Lovers After All

® KOOL & THE GANG—Take it To The Top

® REVELATION—Feel It

o EARTH, WINO & FIRE—And Love Goes On

WBLI-Long Island (B. Terry—MD)
%% AIR SUPPLY—Every Woman [n The World
32

%% BLONDIE-The Tide Is High 5-3

 KOOL & THE GANG—Celebration 6-5

 DELBERT McCLINTON—Giving It Up For
Your Love 10-8

 BARRY MANILOW-1 Made It Through The
Rain 18-9

oo DON McLEAN—Crying

oo RANDY MEISNER—Hearts On Fire

o STEVIE WONDER-1 Ain't Gonna Stand For
t-D-27

® STYX-The Best Of Times—D-20

@ PAT BENATAR—Treat Me Right

o JOHN LENNON-Woman—D-25

WTRY—Schenectady (B. Cahill-MD)

* % REQ SPEEDWAGOM-Keep On Loving You
102

% CLIFF RICHARD A Little In Love 13-9

 JOHN LENNON-Woman 24-19

* STYX—-The Best Of Times 28-20

 ABBA-The Winner Takes It All 29-22

oo RANDY MEISNER-Hearts On Fire

ee LEQ SAYER-Living In A Fantasy

® PAT BENATAR-Treat Me Right—D-29

o BLONOIE-Rapture

o NEIL DIAMOND—Hello Again

o QUEEN—Flash—D-24

© ALAN PARSONS PROJECT—Games People
Play—D-27

® GLEN CAMPBELL—| Don’t Want To Know
Your Name—D-30

© OUTLAWS—Riders In The Sky—D-28

WBEN-FM—Buffalo (R. Christian—MD)

% OUTLAWS—Riders In The Sky 34-14

* % CLIFF RICHARD—A Little In Love 22-15

+ REO SPEEDWAGON-—Keep On Loving You
10-6

* ABBA—The Winner Takes It All 12-8

+ JOHN LENNON—-Woman 32-22

oo DON McLEAN—Crying 36

oo BRUCE SPRINGSTEEN—Fade Away 40

© NEIL DIAMOND—Hello Again 39

WKBW-Buffalo (). Summers—MD)

% STEVIE WONDER—I Ain't Gonna Stand For
1t 25-17

+% DAN FOGELBERG—Same Old Lang Syne
20-12

 JOHN LENMON—Woman 26-16

 DOLLY PARTON-9T0522-14

+ EDDIE RABBITT—I Love A Rainy Night 13-6

oo TIERRA-Together—19

oo NEIL DIAMOND—Hello Again

® PAT BENATAR—Treat Me Right—D-26

® STYX-The Best Of Times—D-25

o QUEEN—Flash

© RANDY MEISNER—Hearts On Fire

WBBF—Rochester (D. Mason—MD)

% REO SPEEDWAGON—Keep On Loving You
1813

% KOOL & THE GANG—Celebration 16-11

+ STEELY DAN-—~Hey Nineteen 13-10

+ EDDIE RABBITT—~| Love A Rainy Night 9-7

* ROD STEWART—Passion 5-3

oo NEIL OIAMOND—Hello Again

®e RONNIE MILSAP—Smokey Mountain Rain

© PAT BENATAR—Treat Me Right

WOLF—Syracuse (B. Michell- MD)

% CLIFF RICHARD—A Little In Love 15-7
% BLUES BROTHERS—Who's Making Love
169

+ ABBA-The Winner Takes It All 14-6

 MICHAEL STANLEY BAND—He Can't Love
You 12-4

 REO SPEEDWAGON-—Keep On Loving You
11-5

oo JOHN COUGAR—Ain't Even Done With The

Night
oe DARYL HALL/JOHN OATES—Kiss On My
List

® AC/0C—Back In Black—D-39

o SPYRO GYRA—Cafe Amore—X

o QUEEN—Flash’s Theme AKA Flash—X

® RITA COOLIDGE—Fool That | Am—X

o KANSAS—Got To Rock On—X

o SUZ1 QUATRO-Lipstick

® McGUFFEY LANE-Long Time Loving You—X

® PHIL SEYMOUR—Precious To Me—D-31

o DIRE STRAITS—Skateaway

o TERRI GIBBS—Somebody's Knackin'—X

o FIREFALL-Staying With It—D-37

® PAT BENATAR-Treat Me Right —X

® TOUCH-Don't You Know What Love Is—D-
38

o ENGLAND OAN—Love Me Like Last Time

® QAK-Set The Night On Fire—X

® NIGHT—Love On The Airwaves—D-40

WFLY—Albany (Buzz—MD)

* % STYX-The Best Of Times 23-19

% PAT BENATAR-Treat Me Right 20-8

 JOHN LENNON—Woman 24-18

+ DAN FOGELBERG—Same Old Lang Syne 15

oo RANDY MEISNER—Hearts On Fire 24

oo BLONOIE-Rapture

® NIGHT-Love On The Airwaves

© BRUCE SPRINGSTEEN—Fade Away—D-11

© DARYL HALL/JOHN OATES—Kiss On My
List—D-28

® DIRE STRAITS—Skateaway

WVBF (F-105)—Framingham (R. Johns—PD)

% RONNIE MILSAP—Smokey Mountain Rain
2319

% BLONDIE-The Tide Is High 23-19

* DOLLY PARTON-9T0517-13

+ STEELY DAN—Hey Nineteen 14-8

+ EDDIE RABBITT—I Love A Rainy Night 15-9

oo DON McLEAN—Crying

oo NEIL DIAMOND-Hello Again

® STYX-The Best Of Times—D-28

® ABBA—The Winner Takes It All

® JOHN LENNON-Woman—D-24

® JACKSONS—Heartbreak Hotel

WRKO—Baston (C. Van Dyke-PD)

*% JOHN LENNON—Woman 15-10

% EDDIE RABBITT~( Love A Rainy Night 11-
6

* CLIFF RICHARD-A Little In Love 18-12

# STEELY DAN-Hey Nineteen 27-21

* BOZ SCAGGS—Miss Sun 24-18

oo DON McLEAN-Crying

oo TIERRA-Together—30

® NEIL DIAMOND—-Heilo Again—D-28

WHYN-Springfieid (A. Cary—MD)

No List

www.americanradiohistorv.com

WFTQ (14Q)-Worchester (C. Blake—MD)

WLBZ-Bangor (M. 0'Hara—M0)

% EDDIE RABBITT~I Love A Rainy Night 11-
8

% DOLLY PARTON-9To512-6

+ TIERRA-Together 23-17

+ ANDY GIBB—Time Is Time 9-5

+ CLIFF RICHARD-A Little In Love 18-15

+ DELBERT McCLINTON—Giving It Up For

Your Love 24-16

oo RONNIE MILSAP—Smokey Mountain Rain
29

®e STYX—The Best Of Times 30

WPRO-AM—Providence (S. Bumes—MD)

Mo List

WPRO-FM (PRO-FM)—Providence
(G. Vanni—MD)

No List
WPJB (JB-105)—Providence (M. Waite—MD)

% DOLLY PARTON-9To517-11

% % CLIFF RICHARD-A Little In Love 21-13

* JOHM LENNON—Woman 31-21

+ CRAZY JOE & THE VARIABLE SPEED BAND-
Eugene 24-18

+ DAN FOGELBERG—Same Old Lang Syne 26-
20

oo AC/DC-Back In Black—31

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool— 34

WICC—Bridgeport (B. Mitchell-MD)

% BLONDIE-The Tide Is High 2-1

% HEART-Tell It Like it Is 6-3

* STYX-The Best Of Times 22-16

+ KOOL & THE GANG—Celebration 20-12

+ DAN FOGELBERG—Same 0'd Lang Syne 13-
8

ee PAT BENATAR-Treat Me Right—30

oo ASSOCIATION—Dreamer

WKCI—New Haven (C. Hansen—MD)

% JOHN LENNON-Woman 2518

% DON McLEAN—Crying 29-22

+ DOLLY PARTON-9To 5 19-12

+ CLIFF RICKARD-A Little In Love 23-17

+ STEVIE WONOER—| Ain't Gonna Stand For It
28-23

oo JACKSONS—Heartbreak Hotel—29

oo NEIL DIAMOND—Hello Again—30

WTIC-FM—Hartford (R. Donahue—MD)

% STEVIE WONDER~I Ain't Gonna Stand For
1t 27-19

% JOHN LENNON—Woman 26-19

* REQ SPEEDWAGON—Keep On Loving You
15-10

* EAGLES—Seven Bridges Road 30-29

* DOLLY PARTON-9To 516-11

oo STYX-The Best Of Times—27

oo PAT BENATAR-Treat Me Right—30

® DON McLEAN—Crying—X

WFEA (13FEA)—Manchester (R. Ryder—MD)

No List

WTSN—Dover (J. Sebastian—MD)

% HEART—Tell It Like It Is 5-4

% BLONOIE-The Tide Is High 2-1
 JOHM LENNON-Woman 18-16

* CLIFF RICHARD-A Little In Love 15-12
+ STEELY DAN-Hey Nineteen 8-7

oo BLONDIE-Rapture

oo NEILDIAMOND—Hello Again

o DON McLEAN-Crying—D-21

o BOZ SCAGGS—Miss Sun—D-20

® PHIL SEYMOUR-Precious To Me—D-22
® STYX—The Best Of Times—D-23

WGUY—Bangor (). Jackson—MD)

% KOOL & THE GANG— Celebration 2-1
% % MICHAEL STANLEY BAND—He Can't Love
You 19-15

# DELBERT McCLINTON-Giving It Up For
Your Love 15-12

* BARRY MANILOW—1 Made It Through The
Rain 18-14

* DOLLY PARTON-9To 5107

e EARTH, WIND & FIRE-And Love Goes On

oo NEIL DIAMOND—Hello Again

® CHRIS MONTAN-Let's Pick It Up

® STYX-The Best Of Times—D-25

® JOHN LENNON—Woman—D-23

o SISTER SLEDGE-AIl American Girls

© RANDY MEISNER—Hearts On Fire—D-30

® STEVIE WONDER-I Ain't Gonna Stand For

1t-D-28

REO SPEEDWAGON—Keep On Loving You—

D-24

PHIL SEYMOUR-Precious To Me

DAM FOGELBERG—Same OId Lang Syne—D-

26

RONNIE MILSAP—Smokey Mountain Rain—

D-29

WIGY—Bath (W. Mitchell-MD)

% REQ SPEEDWAGON—Keep On Loving You
6-1

# % ALAN PARSONS PROJECT—Games Peopie
Play 11-6

* DONNIE IRIS-Ah Leah 26-23

 OUTLAWS-Riders In The Sky 24-21

* ABBA-The Winner Takes It All 16-12

e FIREFALL-Staying With It

oo PHIL SEYMOUR-Precious To Me

o PAT BENATAR-Treat Me Right—D-30

% REQ SPEEDWAGON—Keep On Loving You
21-10

% CLIFF RICHARD-A Little [n Love 19-16

% DON McLEAN-Crying 25-22

* OUTLAWS-Riders In The Sky 22-19

 EAGLES-Seven Bridges Road 29-26

oo TERRI GIBBS—Somebody's Knockin®

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool

o SORROWS—Crying Time

o POWDER BLUES-Doin' It Right

o ALVIN LEE—Ridin’, Truckin’

® JIM STAFFORD—Cow Patty

o KENNY ROGERS—-Long Arm Of The Law—X

o JOHN LENNON—Beautiful Boy—X

o BLUES BROTHERS—Who's Making Love—X

o DOOBIE BROTHERS—Wynken, Biynken &
Nod—X

o NEIL OIAMOND-Hello Again

Mid-Atlantic Region

sk PRIME MOVERS numm

DELBERT McCLINTON—Giving It Up For Your Love
(Capitol)

JOHN LENNON—Woman (Geffen)

DOLLY PARTON-9 To 5 (RCA)

mmmm® TOP ADD ONS meems
TIERRA-Too Tight (Broadwalk)

NEIL DIAMOND—Hello Again (Capitol)
RANDY MEISNER—Hearts On Fire (Epic)

s BREAKOUTS s
BRUCE SPRINGSTEEN—Fade Away (Columbia}

ABBA—The Winner Takes All (Arista) .
ALAN PARSONS PROJECT—Games Peopie Play (Arista}

WXKX—Pittsburgh (B. Christian/J. Stone—
MDs)

% STYX-The Best Of Times 28-20

% DONNIE IRIS—Ah Leah 19-14

+ FIREFALL-Staying With It 32-29

 FLEETWOOD MAC—Fireflies 29-27

* REO SPEEDWAGON—Keep On Loving You
30-26

ee BRUCE SPRINGSTEEN—F ade Away—32

oo ABBA-The Winner Takes It All

® JOHN LENNON-I'm Losing You

WFIL—Philadelphia (D. Fennessy—MD)

No List

WCCK (K104)—Erie (B. Shannon—MD)

4% MICHAEL STANLEY BAND—He Can't Love
You 11

* % REO SPEEDWAGON—Keep On Loving You
73

 QUEEN-Flash 24-14

* KANSAS—Got To Rock On 17-12

+ EARTH, WIND & FIRE-You 16-10

oo PAT BENATAR-Treat Me Right

®e ROVERS-Wasn't That A Party—30

© BRUCE SPRINGSTEEN--Fade Away

© MANFRED MANN-Lies

o LOVERBOY—Turn Me Loose

® DOLLY PARTON-9 To 5-D-32

® TOUCH-Don't You Know What Love Is—D-

36
© DARYL HALL/JOHN OATES—Kiss On My List
© JOHN LENNON—Woman—D-29

WFBG—Altoona (T. Booth—MD)

% QUEEN—Flash 26-16
% BARRY MANILOW—| Made It Through The
Rain 15-8

+ ALAN PARSONS PROJECT—Games People
Play 16-12

* JACKSONS—Heartbreak Hotel 13-10

* BOZ SCAGGS—Miss Sun 8-5

oo NEIL DIAMONO—Hello Again

oo ABBA-The Winner Takes It All-28

® JOHN COUGAR—Ain't Even Done With The
Night

® SUZI QUATRO-Lipstick

WKBO—Harrisburg (B. Carson—MD)

% DELBERT McCLINTON—Giving It Up For
You Love 18-13

% REQ SPEEDWAGON—FKeep On Loving You
25-18

# DON McLEAN—Crying 29-25

* ALAN PARSONS PROJECT—Games People

Play 23-19

+ JOHN LENNON—Woman 21-16

oo NEIL DIAMOND—Hello Again 30

oe RANDY MEISNER—Hearts On Fire 29

WQXA (Q-106)—York (S, Gallagher—MD)

% EDDIE RABBITT-| Love A Rainy Night 13-
7

% REQ SPEEDWAGON-Keep On Loving You
43

+ ALAN PARSONS PROJECT-Games People

Play 20-14
(Continued on page 24)

© Copyright 1981, Billboard Publi-
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permission of the publisher.
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ALABAMA
Birmingham
Centreville wBliB

Little Rock KXLR
ARIZONA

Casa Grande KPIN
Parker KZUL
Phoenix KJIJ
Tucson KIKX
CALIFORNIA
Burney KAVA
£l Centro KICO
Fresno KMAK
indio KRCQ-AM
Los Angeles KHJ
Modesto KCEY
Napa KVON
sacramento KRAK
Salinas KTOM
Gan Bernardino KDIG
San Diego KSO!
San Francisco KNEW
Tulare KGEN
Victorville KCIN
COLORADO
Colorado

Springs KKCS-FM
Denver KLZ
Gienwood

Springs KMTS
Greeley KYOU
Pueblo KPUB
CONNECTICUT
Norwich WCTY
DELAWARE
Seatord WSFD
FLORIDA

Avon Park WAPR
Brooksville WwJB
Cocoa WCWR
Cypress

Gardens WGTO
Dunnelion WGAM
Fort Pierce WFTP
Gainesville WDVH
Jacksonville WQIK
Live Oak WNER
Marathon WFFG
Melbourne WTAI
Miami Beach WOAM
Naples wMiB
Ortando WHOO
Pensacola WOWW-FM

St Petersburg WSUN
W. Palm Beach WEAT

Clarkesville WIAF

Country
31. That'
Eagle Cr

The Silver Ea
edlive concerts, will

on ABC Radio Network stations

Florence WXOR

Gadsden WAAX
Guntersvilie WTWX

Huntsville

Mobile WKSJ/WKSJ FM

Montgomery WLWI-FM

Opelika WAOA
ARKANSAS

Berryville KSCC

£} Dorado KDMS

Fort Smith KWHN/KMAG-FM

GEORGIA

Adel WBIT

Albany WWCW

Alma WULF

Atlanta WPLO

Baxley WUFE

Butord WDYX/WGGO—FM

Eastman WUFF

McRae WDAX

Moultrie WMGA

Rome WRGA
Savannah WCHY

West Point WRLD
HAWAII

Hilo KIPA

Honolulu KIOE

IOWA

Boone KWBG

Cedar Rapids KHAK—AM/FM
Clinton KLNT
Davenport KWNT

Des Moines KSO

Fairtield KMCD/KBCT—FM
Forest City KIOW-FM

ft. Dodge KWMT
Oelwein KOEL-FM
Sioux City KSCJ
IDAHO

Boise KBRJ
Grangeville KORT

Orofino KLER

Salmon KSRA

St. Maries KOFE
ILLINOIS

Canton WBYS

Chicago WJJD/WJEZ—FM
Harrisburg WEBQ

Morris WCSJ-AM/ FM
Peoria WXCL

Quincy WGEM-FM
Springfield WFMB-FM
INDIANA

Anderson WHUT

Brazil WWCM
Evansville WROZ

Fort Wayne WQHK
indianapolis WIRE

La Porte WLOI / WCOEFM
Porttand WPGW-AM /FM
Rensselaer WRIN-NBC
Richmond WHON

South Bend WJIVA
Valparaiso WAKE/WLJE—FM
Vevay WAVV
KANSAS

Cofteyville WGGF
Emporia KVOE

Liberal KLIB

Topeka KTPK

Wichita KFDl—AM/FM
KENTUCKY

Columbia WAIN-AM/FM
Corbin WYGO-AM/FM
£lizabethtown WKMO-FM
Lexington WAXU
Louisville WAMZ

Murray WNBS
paducah WKYQ-FM
Somerset WSEK
LOUISIANA

Alexandria KRRV-FM
Baton Rouge WYNK-FM
Crowley SIG

Garyville WKQT/WCKW—FM
Monroe KNOE-AM/FM
New Orleans WNOE-AM/FM
Opelousas KSLO
Shreveport KWKH
MAINE

Bangor BGW
Houlton WHOU-AM/FM

je Rabbitt 0
Music Tour.
, f 90 minute record-
be stopping every two weeks

all over the country.
e the featured art-

music gets offtoa soaring starton
e night Edd
oS

Portland WPOR
waterville WTVL
MARYLAND

Battimore wPOC
Elkton WSER
Hagerstown WHAG
Thurmont WTHU
MASSAC HUSETTS
Boston WDLW
Springhe\d WIXY
MICHIGAN

Ann Arbor WNRS

Bay City WXOX
Boyne City WCLX-FM
Coldwater WNWN-FM
Detroit WCXI
Escanaba WBON
Flint WKMF
Franktort WBNZ
Grand Rapids WCUZ
Hastings WBCH/WBCH—FM
Houghton WCCY
lonia WION
Jackson WXCM
Kalamazoo WBUK
Marquette WDMJ
Menominee WAGN
Rogers City WHAK
Tawas City WKJC
Zeeland WZND
MINNESOTA
Breckenridge KBMW
Hibbing WMFG
Minneapolis WOGY
Montevideo KDMA
Moorhead KVOX-FM
Pine City WCMP-FM
St. Cloud WWJO
wadena KWAD
Wilmar KWLM
Winona KWNO
MISSOURI

Eldon KLDN
Kansas City WDAF
Kirksville KIRX
springfield KTTS

St. Louis WIL -AM/FM
MISSISSIPP!

Hoxi WVML
Brooknaven WMRQ-FM
Columbia WCJU
Jackson WCCL
Meridian WOKK
MONTANA
Glendive KXGN
Great Falls KMON
Livingston
Missoula YSS-AM/FM
Polson KERR
NORTH CAROLINA
Charlotte WSO0C
Graham WSML
Greensboro WCOG
Raleigh WYNA
Washington WITN-FM

Wilmington WKLM
Winston-Salem WTQR
NORTH DAKOTA
Wahpeton KBMW
NEBRASKA

Columbus KTTT-AM/FM
Fremont KHUB

pens the

Grand Isiand

KRGI-FM

Lincoln KECK
McCook KICX
Omaha KYNN
NEW HAMPSHIRE
Dover WOKQ
Keene WKBK
Littleton WLTN
Nashua WSMN
Newport WCNL-AM/FM
NEW JERSEY
Newton WIXL-FM
pleasantvilie WOND
Trenton WTTM
NEW MEXICO
Albuquerque KRKE
Deming KOTS
Grants KYKN-FM
Hobbs KCIA
Taos KKIT
NEVADA

Las Vegas KVEG
NEW YORK

Albany WGNA
Baidwinsville WSEN
Beacon WBNR
ginghamton WKOP
Buftalo WWOL/WACL M
Ehenville WELV-FM
Fredonia wBUZ
Horseheads waQx
Littie Falls WLFH
New York WKHK
Plattsburgh WKDR
Poughkeepsie WEOK
Rochester WNYR
Salamanca GGO
Saranac Lake WNBZ
Syracuse WSEN-AM/ FM
Utica wuUTQ
Waverly WAVR
OHIO

Bryan WBNO
Cincinnat WSAI-AM
Cleveland WKSW
Dayton WONE
East Liverpoot WOHI
Georgetown WURD-FM
Kent WKNT
Tiftin WTTFIWTTF—FM
Toledo WTOD
OKLAHOMA
Edmonds KKLR-FM
Tulsa KTFX
OREGON

Bend KICE-FM
Eugene KEED

La Grande KLBM-FM
North Bend KOOS-FM
Ontario KYET
Portiand KWJJ
Roseburg KRSB-FM
Sweet Home KFIR

WWW | i
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PENNSYL\IANIA
Allentown WHOL

Canton WKAD-FM
Carlisle WHYL

Ephrata WIOV-FM

Erie WLKK
Honesdale WDNH
Johnstown WWBR
Pittsburgh DSY

Sayre WATS/WAVR-FM
Waynesboro WAYZ
Wilkes-Barre WBAX
RHODE ISLAND
providence HIM
SOUTH CAROLINA
Beautort WBEU
Charleston WNCG
Columbia WCOSFM
Darlington WDAR-AM/FM
Greenville WESC-AM/ ™
Greenw WMTY
Hartsville WwSDC
Newberry WKMG
Orangeburg WTND
Spartanburg WKDY
SOUTH DAKOTA
Redfield KQKD

Sioux Falls KIOV-FM
TENNESSEE

Camden WFPWL
Chattanocga WDOD
Columbia WMCP

Erwin WEMB/WXlSFM
Humboldt WHMT
Jackson WTJS
Kingston WTNR
Knoxville WIVK-AM/ M
Memphis WMPS
Nashville WKDA
Rogersville WRGS
Savannah WORM-AM/ M
Shelbyvilte WHAL/WYCQ-FM
Soddy WEDG
TEXAS

Alice KBIC

Amarillo KBUY-FM
Austin KOKE-FM
Beaumont YD
Copperas Cove KOOV-FM
Corsicana KXCL-FM

€1 Paso KHEY

Dallas Ft Worth WBAP
Galveston KGBC
Houston KNUZ

New Brauntels KGNB/KNBT—FM

Odessa KOYL
San Antonio KKYX
Texarkana KADO

Waco WACO
UTAH
Moab KURA

Price KARB-FM
micnfield  KSVC

salt Lake City KRGO
VIRGINIA

Alexandna WPKX/ WVKX-FM
Altavista WKDE-FM
Bnstol WXBQ-FM
Covington WKEY
Hampton WWDE
Petersburg WPVA-AM /FM
Richlands WRIC
Richmond WEET
Roanoke WJILM

Salem WJIM-FM
winchester WINC
VERMONT

Montpelier WSKI
White River Jet. WNHV
WASHINGTON
Aberdeen KBKW
Ellensburg WXLE
Kennewick KOTY
Mt. Vernon KAPS

Seattle KMPS
Spokane KZUN-AM/FM
WISCONSIN

Amery WXCE
Appleton WYNE

Eau Claire WAXX-FM
Hayward WRLS-FM
Milwaukee WBCS-FM
Portage WPDR /WDDC-FM
Racine WWEG
Reedsburg WRDB
Waupaca WDUX
WEST VIRGINIA
Charleston WCAW
Huntington WTCR
Morgantown WAJR
parkersburg WADC

Welch WXEE
WYOMING

Buftalo KBBS

Green River KUGR
New Castle KASL

Rawlins KRAL

Riverton KVOW
Sheridan KWYO
Torrington KGOS
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® Continued from page 22

* JOHN LENNON—Woman 24-10

+ DOLLY PARTON-9 To 5 25-17

ee LEO SAYER-Living In A Fantasy

oo RANDY MEISNER-Hearts On Fire

® QUEEN-Flash's Theme AKA Flash—D-26

® ELVIS PRESLEY-Guitar Man

© QUTLAWS—Riders In The Sky—D-29

o RONNIE MILSAP—Smokey Mountain Rain—
D-28

® STYX-The Best Of Times—D-20

o NEIL DIAMOND-Hello Again

© BLONDIE—~Rapture—D-30

o STEVE WINWOOD—While You See A
Chance-LP

WRQX (Q107)—Washington (R. Bowler—MD)

No List

WPGC—Washington (D. Geronimo—MD)

*% JOHN LENNON-Woman 18-11

% DOLLY PARTON-9 To 527-15

* PAT BENATAR—Treat Me Right 19-7

+ OLIVIA NEWTON JOHN/CLIFF RICHARD -
Suddenly 15-8

+ STEVIE WONDER—| Ain't Gonna Stand For It
6-4

®e CON FUNK SHUN-Too Tight—28

oo NEIL DIAMOND-Hello Again—27

WCAO—Baltimore (S. Richards—MD)

% DELBERT McCLINTON-Giving It Up For
Your Love 14-8
% TEDDY PENDERGRASS—Love T.K.0. 16
10
* PETER ALLEN—Fly Away 21-15
* REO SPEEDWAGON—Keep On Loving You
30-19
* ABBA-The Winner Takes it All 19-12
oo ALAN PARSONS PROJECT—Games People
Play
®e CON FUNK SHUN-Too Tight-29
® STYX-The Best Of Times—D-28
® NEIL DIAMOND—Hello Again
® DON McLEAN—Crying—D-18
© DARYL HALL/)JOHN OATES—Kiss On My List
® PHIL SEYMOUR-Precious To Me
o RONNIE MILSAP—Smokey Mountain Rain—
D-30

WFBR—Baltimore (A. Szulinski—MD)

% EDDIE RABBITT -1 Love A Rainy Night 13-
7
% REQ SPEEDWAGON-—Keep On Loving You
218
* DELBERT McCLINTON-Giving It Up For
Your Love 7-4
* RONNIE MILSAP—Smokey Mountain Rain
18-14
oo LEQ SAYER—Living In A Fantasy
oo RANDY MEISNER—Hearts On Fire
o GLEN CAMPBELL-| Don't Want To Know
Your Name
o TERRI GIBBS—Somebody's Knockin'—X-29
o FIREFALL-Staying With 1t—X-27

WYRE—Annapolis (). Diamond—MD)

% PAT BENATAR-Treat Me Right D-24

% DARYL HALL/)JOHN OATES—Kiss On My

List D-20

# MICHAEL STANLEY BAND--He Can't Love
You 23-21

* JACKSONS—Heartbreak Hotel 17-14

oo RANDY MEISNER- Hearts On Fire

oe RONNIE MILSAP— Smokey Mountain Rain

o CHEAP TRICK—Stop This Game

® STYX-The Best Of Times—D-22

® NEIL DIAMOND-Hello Again

© BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

WCH—Hampton (B. Canada—MD)

% EDDIE RABBITT~| Love A Rainy Night 10-
6

% BLONDIE-The Tide Is High 5-4

* JOHN LENNON—Woman 9-5

+ BVIS PRESLEY-Guitar Man 23-13

+ ABBA—The Winner Takes It All 20-12

oo BRUCE SPRINGSTEEN—-Fade Away

oo CON FUNK SHUN-Too Tight

® PAT BENATAR-Treat Me Right—X

WQRK (Q-FM)—Norfolk (D. Davis—MD)

% DELBERT McCLINTON-Giving It Up For
Your Love 34-28

% ALAN PARSONS PROJECT—Games People
Play 3527

* CLIFF RICHARD-A Little In Love 28-22

* TIERRA-Together 26-21

* DAN FOGELBERG—Same Old Lang Syne 15-

9
ee RANDY MEISNER--Hearts On Fire
oo LEO SAYER—Living In A Fantasy
® PAT BENATAR-Treat Me Right—D-31
® STYX-The Best Of Times—D-26
® DON McLEAN—Crying—D-34

WRVQ (Q-94)—Richmond (B. Thomas—MD)

% BLONDIE-Rapture 5-2
% MICHAEL STANLEY BAND—He Can't Love
You 6-4

* DELBERT McCLINTON-Giving It Up For
Your Love 13-9

* REO SPEEDWAGON—Keep On Loving You
16-7

* EAGLES—Seven Bridges Road 8-6

ee STEVE WINWOOD - While You See A Chance

oo BARBRA STREISAND/BARRY GIBB- What
Kind Of Fool

o POLICE—Don't Stand So Close

® FLEETWOOD MAC—Fireflies—D-27

® STYX- The Best Of Times—D-25

o LEO SAYER- Living In A Fantasy

© DON McLEAN- Crying—D-26

o QUEEN- Flash—D-19

© RANDY MEISNER- Hearts On Fire

Southeast Region

s % PRIME MOVERS semm

REO SPEEDWAGON—Keep On Loving You (Epic)
DOLLY PARTON-9 To 5 (RCA)
DAN FOGELBERG—Same OId Lang Syne (Full Moon)

memm® TOP ADD ONS uammmm

NEIL DIAMOND—Helto Again (Capitol)

BARBRA STRESSAND & BARRY GIBB—What Kind Of Foo!
(Columbia)

RANDY MEISNER—Hearts On Fire (Epic)

s BREAKOUTS ms——
LEO SAYER-Living In A Fantasy (WB)

DARYL HALL & JOHN OATES—Kiss On My List (RCA)
BRUCE SPRINGSTEEN—Fade Away (Columbia)

WQXI-AM—Atlanta (). McCartney—MD)

* % REO SPEEDWAGON-Keep On Loving You
19-5

% LTD—-Shine On 14-7

+ DOLLY PARTON-9T059-1

* EAGLES—Seven Bridges Road 20-16

oe STYX—The Best Of Times

oo DARYL HALL/JOHN OATES—Kiss On My
List

® JOHN LENNON-Woman—D-25

o CLIFF RICHARD-A Little In Love—D-26

® DON McLEAN—Crying—D-23

o NEIL DIAMOND - Hello Again

WQX!-FM (340)—Atiarta (J. McCartney—MD)

% EDDIE RABBITT—I Love A Rainy Night 11-
9
* % RONNIE MILSAP—Smakey Mountain Rain
15-10
* ALAN PARSONS PROJECT—Games People
Play 17-14
+ DELBERT McCLINTON-Giving It Up For
Your Love 10-6
+* BOZ SCAGGS—Miss Sun 13-8
* JOHN LENNON-Woman 19-13
® STEVE WINWOOD-While You See A
Chance—X
© MICHAEL STANLEY BAND—He Can't Love
You—D-28
© RANDY MEISNER—Hearts On Fire—30
© DARYL HALL/JOHN OATES—Kiss On My
List-D-29

WBBQ-Augusta (B. Stevens—MD)

% DOLLY PARTON-9T0513-6
% STEVIE WONDER—I Ain't Gonna Stand For
1t179

* JOHN LENNON-Woman 30-24

+* OUTLAWS—Riders In The Sky 19-11

+ DAN FOGELBERG—Same Oid Lang Syne 12-
10

oo NEIL DIAMOND —Hello Again

oo ABBA-The Winner Takes It All-30

© LEO SAYER-Living In A Fantasy

® DON McLEAN—-Crying—D-28

WSGA-Savannah (). Lewis—MD)

% STEVIE WONDER—| Ain't Gonna Stand For
t7-3

% STEELY DAN—Hey Nineteen 6-2

+* ROD STEWART—Passion 9-7

* REO SPEEDWAGON-Keep On Loving You
16-10

* HEART-Tell It Like It Is 11-9

oo PAT BENATAR-Treat Me Right—29

oo BRUCE SPRINGSTEEN—Fade Away—30

WSGF (35SGF) —Savannah (). Davis—MD)
% REO SPEEDWAGON-Keep On Loving You
22-15

*% JOHN LENNON—Woman 17-9

+ DOLLY PARTON-9 To 5 21-17

* QUEEN-Flash’s Theme AKA Flash 28-23

+ ALAN PARSONS PROJECT—Games People
Play 29-25

oo DARYL HALL/)JOHN OATES—Kiss On My

List

oe AC/DC—Back In Black

® DON McLEAN-Crying—D-28

o STEVIE WONDER-| Ain't Gonna Stand For
it-D-30

® STYX-The Best Of Times—D-27

© CON FUNK SHUN-Too Tight

® NEIL DIAMOND —Heilo Again

WAYS—Charlotte (L Simon—MD)
% REQ SPEEDWAGON—FKeep On Loving You
18.12

* % STYX-The Best Of Times 26-20

* JOHN LENNON-Woman 16-11

+ STEVIE WONDER—1 Ain't Gonna Stand For It
15-10

+ STEELY DAN—Hey Nineteen 10-5

ee RANDY MEISNER—Hearts On fire 28

oo BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool

o PAT BENATAR-Treat Me Right-D-27

o NEIL DIAMOND—Hello Again—D-29

o POLICE-Don't Stand So Close—DP

® CLIFF RICHARD-A Little In Love—D-30

9

® ALAN PARSONS PROJECT-Games People
Play-D-26
® QUTLAWS—Riders In The Sky—DP

WFLB-Fayetteville (L Cannon—MD)

oo ASSOCIATION-Dreamer

oo NEIL DIAMOND-Hello Again

© PAT BENATAR-Treat Me Right

® ARETHA FRANKLIN-United Together

o DOOBIE BROTHERS—Wynken, Blynken And
Nod

® JOHN COUGAR—Ain't Even Done With The
Night

o LAKESIDE-Fantastic Voyage

® XTC-Generals And Majors

® GLEN CAMPBELL-| Don't Want To Know
Your Name

o PHIL SEYMOUR-Precious To Me

o TERRI GIBBS—Somebody's Knockin’

WISE—Asheville (). Stevens—MD)

No List
WKIX—Raleigh (K. McKay—MD)

% DOLLY PARTON-9 To 522-12
% DAN FOGELBERG-Same Old Lang Syne
20-11

* ROD STEWART—Passion 15-9

+ EDDIE RABBITT~I Love A Rainy Night 7-4

+ STEELY DAN-—Hey Nineteen 11-8

oo EAGLES-Seven Bridges Road

oo JOHN LENNON-Woman

© FRED KNOBLOCK/SUSAN ANTON-Killin'
Time—D-26

® NEIL DIAMOND-Hello Again

WSEZ-Winston-Salem (B. Zieglar—MD; J.
Michaels—PD)

*% AR SUPPLY—Every Woman In The World
73

*% STEELY DAN-Hey Nineteen 8-4

* REO SPEEDWAGON-Keep On Loving You
33-24

* JOHN LENNON-Woman 35-26

+ DOLLY PARTON-9 To 522-16

o DON McLEAN—-Crying

oo McGUFFEY LANE—Long Time Loving You

© PATBENATAR-Treat Me Right—D-34

o CLIFF RICHARD—-A Little In Love—D-32

o ELVIS PRESLEY—Guitar Man

® STEVIE WONDER-1 Ain't Gonna Stand For
1t—D-33

o SUZI QUATRO-Lipstick

® FIREFALL-Staying With It—D-35

® STYX-The Best Of Times—D-28

® CON FUNK SHUN-Too Tight

® SISTER SLEDGE-AIl American Girls

© GAP BAND-Burn Rubber

WANS —Anderson (). Evans—MD)

% OUTLAWS-Riders In The Sky 17-12

% DOLLY PARTON-9To 5 18-10

* STYX-The Best Of Times 35-25

* ABBA-The Winner Takes It All 26-18

+ BLONDIE—Rapture 12-8

oo NEIL DIAMOND-Hello Again

oo POLICE-Don't Stand So Close

® PAT BENATAR-Treat Me Right—D-26

® ASSOCIATION—Dreamer

® CLIMAX BLUES BAND | Love You—LP-37

© BRUCE SPRINGSTEEN—Fade Away

o STEVE WINWOOD -While You See A
Chance—D-35

® JOHN COUGAR-Ain't Even Done With The
Night

® DON McLEAN—Crying—D-36

® RANDY MEISNER—Hearts On Fire—D-28

o SUZI QUATRO-Lipstick-D-38

o FIREFALL-Staying With It

WTMA—Charleston (R. Tracy—MD)

% REO SPEEDWAGON-Keep On Loving You
X-D11

+ % EDDIE RABBITT—I Love A Rainy Night 12-

9

+ KOOL & THE GANG—Celebration 5-3

* QUEEN—Need Your Loving Tonight 21-16

 BOZ SCAGGS—Miss Sun 27-22

oo JOHN LENNON-Woman

oo BLONDIE-Rapture

o DOLLY PARTON-9 To 5-D-21

o CON FUNK SHUN-Too Tight

© ARETHA FRANKLIN-United Together

® ABBA—The Winner Takes It Al

® CLIFF RICHARD A Little In Love—29

o MICHAEL STANLEY BAND—-He Can't Love
You

© RANDY MEISNER—Hearts On Fire

© RONNIE MILSAP—Smokey Mountain Rain—
21

KLAZ-FM (2-98)-Little Rock (D. Taylor—MD)

oo JOHN LENNON—Woman-—30
®e STYX-The Best Of Times—29

WWKX (KX-104)—Nashville (B. Richards—MD)

% STEELY DAN—Hey Nineteen 6-3

% EDDIE RABBITT—I Love A Rainy Night 10-

5
* ALAN PARSONS PROJECT—Games People
Play 29-23

* DAN FOGELBERG—Same 0ld Lang Syne 22-

9
* DOLLY PARTON-9To 518-15
ee NEIL DIAMOND—Hello Again
oo BARBRA STREISAND/BARRY GIBB—What
Kind Of fool
® STYX-The Best Of Times—D-28

les Radio Action

Based on station playlists through Tuesday (1/20/81)

© PAT BENATAR-Treat Me Right—D-30
® DON McLEAN-Crying—D-29

® PHIL SEYMDUR-Precious To Me

® TERRI GIBBS—Somebody's Knockin’

WHBQ-Memphis (C. Duvall—PD)

% STEELY DAN—Hey Nineteen 14-10

* % DAN FOGELBERG—Same 0ld Lang Syne
12-8

* JOHN LENNON—-Woman 19-14

 EDDIE RABBITT-| Love A Rainy Night 26-21

* LTD-Shine On 2722

oo DON McLEAN—Crying—30

®e NEIL DIAMOND - Hello Again—29

WNOX—Knoxville (S. Majors—MD)

% REQ SPEEDWAGON—FKeep On Loving You
21-16

* % BLONDIE~The Tide Is High §-2

* JOHN LENNON-Woman 25-23

* DOLLY PARTON-9To 5 24-21

+ CLIFF RICHARD-A Little In Love 27-22

oe STYX—The Best Of Times

®e NEIL DIAMOND - Hello Again

® ABBA—The Winner Takes It All

® PAT BENATAR-Treat Me Right—X

o OUTLAWS-Riders In The Sky—X

® EAGLES-Seven Bridges Road—D-27

o TERRI GIBBS—Somebody's Knockin'

WRIZ-Knoxville (F. Story—MD)

%% DOLLY PARTON-9 To 5 169

* % EAGLES—Seven Bridges Road 5-3

* KOOL & THE GANG-Celebration 19-11

* STEELY DAN—Hey Nineteen 10-5

* REO SPEEDWAGON— Keep On Loving You
21-13

oo LEO SAYER-Living In A Fantasy

oo DARYL HALL/JOHN OATES—Kiss On My
List

© PAT BENATAR-Treat Me Right—D-29

WSK2 (KZ-106)—Chattanooga (D. Carroll—MD)

% JOHN LENNON-Woman 18-12

% DOLLY PARTON-3T0517-11

# CLIFF RICHARD-A Little In Love 16-13

 DELBERT McCLINTON-Giving It Up For
Your Love 13-9

* RONNIE MILSAP—Smakey Mountain Rain
21-22

oo QUEEN-Flash

oo RANDY MEISNER—Hearts On Fire

o JOHN COUGAR-Ain't Even Done With The

Night

PAT BENATAR-Treat Me Right—D-24

STEVIE WONDER—I Ain't Gonna Stand For

It—D-18

PHIL SEYMOUR~-Precious To Me

BLONDIE—Rapture—17

LEO SAYER—Living In A Fantasy

® STYX—Rockin’ The Paradise—LP

o JOHN LENNON-Watching The Wheels—LP

® ROD STEWART-Something Special—LP

WERC-Birmingham (M. Thompson—MD)

% REO SPEEDWAGON—Keep On Loving You
17-7
% RONNIE MILSAP—Smokey Mountain Rain
20-12
* STYX-The Best Of Times 26-20
* JOHN LENNON-Woman 23-14
® REO SPEEDWAGON-Keep On Loving You—
D-25
o NEIL DIAMOND —Hello Again—D-27
o BLONDIE-Rapture—D-23
o BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool
o ELVIS PRESLEY—Guitar Man
® RANDY MEISNER—Hearts On Fire—D-29

WKXX (KXX 106)—Birmingham (L. 0’'Day—MD)

% BLONDIE-Rapture 13-7
% EDDIE RABBITT-| Love A Rainy Night 20-
14

 DELBERT McCLINTON~Giving It Up For
Your Love 17-13

 PAT BENATAR-Treat Me Right 24-18

* CLIFF RICHARD-A Little In Love 14-9

oo BRUCE SPRINGSTEEN—Fade Away

ee TOUCH-Don't You Know What Love Is

® LEO SAYER-Living In A Fantasy

® DOLLY PARTON-9 To 5-15

WSGN--Birmingham (W. Brian—MD)

+ DELBERT McCLINTON -Giving It Up For
Your Love 15-10

# STEELY DAN—Hey Nineteen 7-2

oe PHIL SEYMOUR-Precious To Me

oo NEIL DIAMOND-Hello Again

o DONNIE IRIS—Ah Leah

® ELVIS PRESLEY—Guitar Man

o STEVIE WONDER-I Ain't Gonna Stand For
1t-D-30

© DARYL HALL/JOHN OATES—Kiss On My
List-D-27

® STYX-The Best Of Times—D-28

© CON FUNK SHUN-Too Tight-D-29

o STEVE WINWOOD—-While You See A Chance

© BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool

WHHY-Montgomery (R. Thomas—MD)

% REO SPEEDWAGON-Keep On Loving You
21-10

* % JOHN LENNON-Woman 27-19

+ DOLLY PARTON-9T0 528-21

* STEELY DAN—Hey Nineteen 8-6

* BARRY MANILOW—| Made It Through The
Rain 14-11

oo RANDY MEISNER-Hearts On Fire

®e LEQ SAYER-Living In A Fantasy

® STYX-The Best Of Times—D-25

© CON FUNK SHUN-Too Tight

© PAT BENATAR-Treat Me Right—D-30

© NEIL DIAMOND-Hello Again—D-28

© BLONDIE—Rapture—D-29

© DARYL HALL/JOHN OATES—Kiss On My List

® LTD-Shine On

WIDX~Jackson (L Adams—MD)

* % STYX-The Best Of Times 28-21

*% CON FUNK SHUN-Too Tight 21-15

+ STEVIE WONDER~I Ain't Gonna Stand For It
11-6

* BOZ SCAGGS—Miss Sun 16-10

* ABBA-The Winner Takes It All 10-4

oo ELVIS PRESLEY-Guitar Man—30

oo NEIL DIAMOND-Hello Again—29

® DON McLEAN-Crying—D-26

© DARYL HALL/JOHN OATES—Kiss On My
List—D-28

® PHIL SEYMOUR-Precious To Me

© BRUCE SPRINGSTEEN—Fade Away

WBJW (BJ-105)—Orlando (T. Long—MD)

+ % 'BLONDIE-The Tide Is High 10-3
* % DAN FOGELBERG—Same Old Lang Syne
2417

* JOHN LENNON-Woman 30-20

* QUEEN-Flash31-21

* REO SPEEDWAGON—FKeep On Loving You
40-27

oe BRUCE SPRINGSTEEN—Fade Away—38

oe NEIL DIAMOND—Hello Again—35

® PAT BENATAR-Treat Me Right—X

® CON FUNK SHUN-Too Tight—X

© DONNIE IRIS—Ah Leah—NP

o ALAN PARSONS PROJECT—-Games People
Play—NP

© RANDY MEISNER—Hearts On Fire—39

® SUZI QUATRO-Lipstick

® OUTLAWS—Riders In The Sky

WRBQ(Q-105)—Tampa (P. McKay—MD)

% STEVIE WONDER—I Ain't Gonna Stand For
It 19-13

*% KOOL & THE GANG—Celebration 10-5

* PAT BENATAR-Treat Me Right 30-27

+ JOHN LENNON-Woman 27-23

+ DOLLY PARTON-9 To 523-20

oo RANDY MEISNER—Hearts On Fire

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool—30

® BLONDIE-The Tide fs High—X

® STYX-The Best Of Times—D-26

® QUEEN-Flash

WLCY~—-Tampa (M. Weber—MD)

# BLONDIE-The Tide Is High 13-4

% STEELY DAN-Hey Nineteen 19-9

* BETTE MIDLER-My Mother's Eyes 22-16
* EDDIE RABBITT—| Love A Rainy Night 8-3
* JOHN LENNON—Woman 17-12

®e LEO SAYER--Living In A Fantasy

®e NEIL DIAMOND —Hello Again—29

Playlist Prime Movers
Ploylist Top Add Ons @

WAPE-Orange Park (P. Sebastian—MD)

% DELBERT McCLINTON-Giving It Up For
Your Love 16-11
% BARRY MANILOW—| Made It Through The
Rain 10-8

+ STEVIE WONDER - Ain't Gonna Stand For It
21-17

* TIERRA-Together 11-9

+ EDDIE RABBITT-| Love A Rainy Night 19-14

oe PHIL SEYMOUR-Precious To Me

oo NEIL DIAMOND-Hello Again

© PAT BENATAR-Treat Me Right—D-28

® STYX-The Best Of Times—D-23

© JOHN LENNON-Woman~—D-22

® JOHN LENNON—-Beautiful Boy—LP

® DON McLEAN-Crying—D-26

® ALAN PARSONS PROJECT-Games Peopie
Play—D-25

® RANDY MEISNER—Hearts On Fire—D-24

© DARYL HALL/JOHN OATES—Kiss On My List

® SUZI QUATRO-Lipstick—D-27

® QUTLAWS-Riders In The Sky—D-29

o FIREFALL-Staying With It

WIVY (Y-103)-)acksonville (S. Sherwood—MD)

% JOHN LENNON—Woman 31-23

% REO SPEEDWAGON—Keep On Loving You

137

* BOZ SCAGGS—Miss Sun 18-12

* DOLLY PARTON-9To 521-15

oo FIREFALL-Staying With It—40

oo PHIL SEYMOUR-Precious To Me

® DON McLEAN-Crying—D-39

o TERRI GIBBS—Somebody's Knockin'

® STYX-The Best Of Times—D-30

® ASSOCIATION—Dreamer

® AMBROSIA—Outside

® STEVE WINWOOD—While You See The
Chance—D-38

WKXY—Sarasota (T. William—MD)

% DOLLY PARTON-9To 521
*% REQ SPEEDWAGON-Keep On Loving You
6-2
+ BLONDIE-Rapture 20-16
* QUEEN-Flash 18-14
* EAGLES—Seven Bridges Road 14-10
oo LEQ SAYER-Living In A Fantasy
oo DARYL HALL/JOHN OATES—-Kiss On My
List
o JOHN LENNON—Woman—D-21
® LOVERBOY—Turn Me Loose
© BILLY THORPE—In My Room
® POLICE-Don't Stand So Close—D-30
o CLIFF RICHARD-A Little In Love—D-23
© DONNIE IRIS—Ah Leah—D-28
o SPYRO GYRA-Cafe Amore
© DON McLEAN—Crying
© RANDY MEISNER—Hearts On Fire—D-26
® QUTLAWS—Riders In The Sky—D-24
© RONNIE MILSAP—Smokey Mountain Rain—
D-27

WAXY—Ft. Lauderdale (R. Shaw—PD)

% EDDIE RABBITT—I Love A Rainy Night 14-
4
* % OAN FOGELBERG--Same OId Lang Syne
17-6
* JOHN LENNON-Woman 29-21
* STEVIE WONDER-I Ain't Gonna Stand For it
19-15
oo BLONDIE-Rapture
oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool
® PAT BENATAR-Treat Me Right
© NEIL DIAMOND—Hello Again
® CLIFF RICHARD-A Little In Love—D-27
® STYX-The Best Of Times~D-28
® ABBA-The Winner Takes It All—D-26

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanicali,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

* % REO SPEEDWAGON—Keep On Loving You
17-10
* % RONNIE MILSAP—Smokey Mountain Rain
1911
+ DELBERT McCLINTON—-Giving it Up For
Your Love 14-7
+ JOHN LENNON-Woman 25-15
% DOLLY PARTON-9To 522-13
oo NEIL DIAMOND—Hello Again
oo LEO SAYER-Living In A Fantasy
© BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool
® STYX—The Best Of Times—D-24
® DON McLEAN—Crying—D-23
© RANDY MEISNER—Hearts On Fire
® OUTLAWS—Riders In The Sky—D-25
o TERRI GIBBS—Somebody's Knockin'

WAAY—Huntsville (). Kendricks—MD)

* % DOLLY PARTON-9 To 5 20-11

* % REO SPEEDWAGON—Keep On Loving You
16-9

* PAT BENATAR-Treat Me Right 26-19

wWWWwW. americanradiohistorv.com

Signal Discount
Offered Cables

CHICAGO—Cable system oper-
ators, who carry classical music for-
matted WFMT-FM Chicago, are
being offered discounts of up to
12.5% by United Video of Tulsa,
which distributes WFMT’s pro-

gramming.

System operators currently pay
one cent per month per subscriber
for a maximum of $300 per month.
WFMT'’s signal is now delivered to
approximately 300,000 cable homes
via satellite nationwide.

The United Video discount is tied
to the number of subscribers a sys-

tem has.
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KIQQ Lowers Age
Target, Gains Point

By ED HARRISON

LOS ANGELES—Contemporary
top 40 station KIQQ-FM here “lis-
tens to what our audience tells us in-
stead of what we tell them.” says
program director Paula Matthews.
The station must be listening well. In
the summer Arbitron KIQQ started
making some noise, moving from a
1.8toa28.

Matthews believes that its type
and presentation of music is perhaps
the biggest contributor to the in-
crease.

She also feels that the station’s
early additions of new records and a
“large” playlist have given KIQQ “a
key and edge in the market.”

Since last March, KIQQ has had a
“pick hit of the week.” chosen by
Matthews and music director Jackie
Bowan. and played once an hour be-
ginning cach Tuesday and running
for a week’s time. “We got an instant
response.” claims Matthews. “We
have a real active audience and get a
lot of requests and phone calls.

“We stopped during the holidays
and got an incredible response from
people who noticed.”

“Funkytown” by Lipps, Inc.,
“Take Your Time (Do It Right)” by
the S.0.S. Band. and “All Night
Thing” by the Invisible Man’s Band
were all pick hits of the week.

Once an adult contemporary out-
let. Matthews has gradually guided
the station into a true top 40 format

IN PITTSBURGH

(12-34 demo) with a healthy mix of
hits played every couple hours. a fair
amount of oldies though not a sta-
tion stronghold, and new records.

“We don’t wait on a record to
see if it establishes itself.” says
Mathews. “We follow our own re-
search.” Included among that re-
scarch are store reports and the
valued input of the station’s callers.

Matthews disapproves of passive
research because “it doesn’t really
serve a true purpose. You're not
reaching your active audience.” she
says.

When it comes to new product the
station is averaging about five new
records a week.

KIQQ's on-air staff doesn’t ad-
here to the gab personality approach
and instead allows the music to do
most of the tatking.

The on-air lineup consists of
Bruce Chandler and Tony St. James.
6 a.m.-10 a.m.: Jim Carson. 10 a.m.-
2 p.m.: Don Murray. 2 p.m.-6 p.m.;
G.W. McCoy. 6 p.m.-10 p.m.; Jay
Coffey. 10 p.m.-2 a.m. and Miranda
Frederick. 2 a.m.-6 a.m.

Each Friday from 3 p.m.-6 p.m.
the station has its “Countdown”
show of its playlist. infused with No.
Ones of' a year ago and other pro-
gramming extras for a total of 50-60
records. Otherwise, its programming
remains consistent.

AFTRA Protesting
9 WWSW Job Cuts

By JOHN MEHNO

PITTSBURGH—Contemporary
WWSW-AM/FM, which is simul-
casting its morning and afternoon
drive programming (Billboard. Jan.
24,1981), resulting in the loss of nine
jobs. has drawn a protest from the
AFTRA local.

The simulcast plan was initiated
by WWSW general manager Mi-
chael Harvey. who has made signifi-
cant changes at both stations since
coming here from WHAM-AM,
Rochester, N.Y. in July.

Out are Charlie Warren. who did
the morning drive show on the AM
station. Ed Price, who handled after-
noon drive, most of the AM news
staff and several writers and produc-
ers.

Morning man Nat Humphreys.
who has been on WWSW-FM since
leaving WHAM 1o join Harvey here.
is now heard on both stations as is
afternoon DJ Herb Crowe.

In September, WWSW-FM

dropped its WPEZ identity and top
40 format in favor of adult contem-
porary music with emphasis on old-
ies and more news, sports and traffic
information in drive time. The sta-
tion adopted the identity “3Ws” to
establish it separately from the well-
known AM call letters. Both AM
and FM now use “*3Ws.”

AFTRA entered the situation
when Harvey addressed a letter to
the union’s members employed by
WWSW. The letter was leaked to
The Pittsburgh Press shortly after it
was delivered to the staffers.

Dan Mallinger. executive secre-
tary of the union. calls Harvey's ac-
tions. “*a blatant attempt to violate
our agreement, terminate members
and threaten the union.”

In his letter, Harvey offered an
additional nine weeks’ severance
pay to fired AFTRA members, only
on the provision that no gricvance

(Continued on page 26)

Denver’'s KWBZ For Sale

By DICK KELLEHER

DENVER—KWBZ-AM. which
recently changed format from talk to
oldies, has been put up for sale by
owner John Mullins.

Mullins, who bought the station
less than three years ago. puts a $2.3
million price on it. exactly the
amount he savs he’s invested. The
Federal Communications Commis-
sion prohibits owners profiting from
the sale of stations they've held for
less than three years.

Mullins indicates he might buy
another station with the comment, *1
have every intention of staying in
the Denver radio market.”

However, he was apparently

unable to make a go of KWBZ, and
appealed for listener donations over
the air to preserve the talk format
Mullins is now returning these do-
nations.

Program director Ron Tompkins
says the talk format did not succeed
here because “Denver’s radio mar-
ket is a different nut. The competi-
tion is really stiff in this area.”

Why did the station go to oldies?
“No one else in town is doing old-
ies,” Tompkins says. He says the new
format features long music blocks
and that there are only three com-
mercial breaks an hour.

Rodlo Progrommlng

IN SURPRISE: MOVE sy

W4 In Detroit Finds ‘Wheels’
Too Hot, Takes Country Road

NEW YORK-—-Doubleday’s new
AOR in Detroit, WLLZ-FM is
known as “Detroit’s Wheels.” and it
may be aptly named. In the latest
Arbitron, it left tire tracks on the
knocked down listeners’ shares of a
few other stations in Motor City
(Billboard, Jan. 10. 1981).

Onc of these stations. AOR stal-
wart WWWW-FM, better known as
W4, quietly moved to a less traveled
country road format Sunday (18).
taking its staff, advertisers and com-
petition by surprise.

“They sure pulled the wool over
my eyes,” exclaimed Dan Dixon,
music director of WCXI-AM, the
town’s only other country outlet. not
counting CKLW-FM across the bor-
der in Windsor, Ontario.

Why the secrecy?

“You heard what happened to
Neil Rockoff? I didn’t want that to
happen here.” replies station man-
ager Joe Archer. “We had to main-
tain secrecy.” Rockoff. general man-
ager of Los Angeles’ KHJ-AM,
announced that station’s shift to
country a month in advance (Bill-
board Sept. 13. 1980) and was then
upstaged by a new rival KZLA-
AM/FM (Billboard Sept. 27, 1980).

Consequently, Archer kept every-
one in the dark until 5 a.m. Sunday
when he arrived at the station with
three cartons of country music and
tapes. including TM Programming’s
Clear Creek special. a sort of history
of country music that began airing
three hours later at 8 a.m.

Shamrock Broadcasting. which
owns both W4 and TM Program-
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By RICHARD M. NUSSER

ming. has put national p.d. Ross Re-
gan of KUDL-FM in charge of W4
until a replacement for p.d. Frank
Holler can be found. Holler, a 15-
year AOR veteran, resigned when he
heard about the format shift Sun-
day. Ironically, TM’s Stereo Coun-
try package can’t be used by W4
since CKLW is already using a mod-
ified version under contract with
T™.

“I’s really no problem.” says
Archer. “But we are looking for a
p.d. because we intend to do our
own programming.”

Not only did Shamrock move in
secret. it also feigned a shift into a
classic rock or oldies format a week
before the change. making it harder
to detect the coming format shift.

Archer says Shamrock made the
move after W4’s dismal 1.6 showing
in the fall book, plus the fact that the
Detroit market was saturated with
AOR outlets. most of which were
decimated by WLLZ's heavy pro-
motional spending and apparently
superior AOR format.

“We're going to spend about
$400.000 ourselves on television
buys. some outdoor and newspaper
ads to let people know we're here,”
says Archer.

Another factor, he says. is that the
AOR crowd is perceived now as
being “fickle” and not a bastion of
discretionary income as they once
were.

“With a country format we're get-
ting men and women 25-plus. not
just men 18-34." adds Archer. It
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just makes a lot of sense to go coun-
try at this time.”

WCXI, which happens to be
Golden West Broadcasting’s only
country outlet, posted a 5.5 share in
the fall book. making it fourth in the
market. It switched from MOR/pop
adult about two years ago to its
present country format, which leans
towards a traditional country sound,
rather than pop country.

W4, so far. is working from a con-
temporary country library of ap-
proximately 350 albums and singles,
while WCXI programs a lot of old-
ies.

Archer says the country shift for
W4 was being urged upon it by ad-
vertisers and “friends” for some time
before the decision was made.

“Advertisers  were  generally
pleased.” he reports. “We lost a few
rock clubs who advertised but we
picked up a couple of country bars
instead.

“There were a few disgruntled lis-
teners,” he recalls, particularly early
Sunday morning. “One guy called
and told us he thought we ought to
be aware of the fact that a country
station was broadcasting on our
wavelength.”

Some listeners report that not ev-
ery decjay made the shift without
evidencing some rancor over the
way the change was implemented.
“Some sounded bitter,” one listener
said.

Nevertheless, says Archer. the en-
tire staff has been invited to stay
aboard if they wish.

Clues AboundIn Chicago Contest

WMET ‘Decodes’ WLUP’s $100,000 Mystery Puzzies

CHICAGO — WLUP-FM’s
$500.000 cash giveaway “‘Loop-
songs” promotion is paying out dol-
lars faster than the AOR station may
like. and observers here are wender-
ing if some of the air has been blown
out of the station’s sails by compet-
ing outlet WMET-FM.

The basis of WLUP’s contest is a
montage of rock song snippets aired
as sonic puzzles to be deciphered by
listeners. WMET. however, has be-
gun “decoding”
airing the disguised tunes.

The controversy surrounding the

contest reminds some observers of
classic radio battles from the days of

powerhouse top 40. It has moved the
two stations into the most aggressive
phase of their rivalry for young rock
listeners.

Already. $200.000 has been
handed out in the first 14 weeks of
the promotion. Three more “mystery
riffs.” cach worth $100.000 to a lis-
tener. remain in the promotion. And
WMET program director Tom Teu-
ber says his station will continue to
play the saboteur role.

One of the situation’s ironies is
that Teuber's former station.
WLVQ-FM, Columbus, Ohio. ran
“mystery riff”” promotions regularly.

Bruce Holberg. WMET general
manager. characterizes it as a just re-
sponse to the WLUP move of begin-
ning a $500.000 giveaway on the first
day of a ratings period.

“Because of the enormity of their
move we decided that we would
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the montages and

By ALAN PENCHANSKY
counterprogram them more or less.
so we played the songs in their first
montage about four times,” Holberg
savs.

“We certainly wouldn’t want to
promote their contest, so when we
plaved the songs we said something
like, *Here's seven songs that we've
been getting lots of calls about.”

At WLUP-FM. program director
Max Floyd denied that WMET has
helped crack the two sound puzzles.

However, he admits there’s no way
of knowing for sure.

“The two winners that have won
claimed that they didn’t have any-
thing to do with it (WMET's expo-
sure).” Floyd relates.

Teuber, however. is convinced of
WMET’s impact. “What would you
expect the winners to say.” he re-
sonded. Within an hour of the time
the final song in the second puzzle

(Continued on page 26)

KRAM Fine Tunes Country

LAS VEGAS—-KRAM-AM, the
neon city’s first country radio station
has responded to KFMS-FM's move
to “Urban Cowboy™ format (Bill-
board, Jan. 24. 1981) by fine tuning
an appeal to the plus-35 market.

“Just for example.” says KRAM
program director Dave Wilmont.
“we'll replace a song like *If You
Could Read My Mind’ by Gordon
Lightfoot with Dotty West's *Coun-
try Sunshine.’

“We think it makes sense to go af-
ter the older demographics now that
country has moved into the FM
spectrum. With one thousand watts
at day and 250 at night. we can’t
really compete with a 50.000 watt
FM signal. They're going to get the
young people so we'll go back to the
old line, hoping to pull the 35-plus
audience and hold them.”

Wilmont says the station has
given the disk jockeys more leeway
in what they say and do on the air,

too. *'In the two weeks since KFMS
made their format change, we've
modified our controls and pulled
back from tight formating of the
DJ’s. We've backed off a top 40's ap-
proach to more of a Pop Adult. The
guys are more relaxed. they've got
the freedom to talk and tell jokes.”
explains Wilmont.

Wilmont is a ten year broadcast
veteran who airs under the handle
“Dr. Dave.” The new program di-
rector for KRAM had previously
been in the same position for
KLAV-AM for 18 months. He
moved to Las Vegas from KUPD-
FM Phoenix.

The KRAM station line-up
breaks with Randy Hood 6-10 a.m..
newly arrived from KENO-FM
here: Charliec McGraw 10-2 p.m.,
Morgan 2-6 p.m.. Dr. Dave 6-8 p.m.,
Bobby Sessions 8-midnight. and 1.C.
Simon from midnight to 6 a.m.

advoaTig 1861 ‘LE AHYNNYF
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ARBITRONS OUT

Radio Programming

Top 40, Beautiful Music Gain In
R.l.; Country, Top 40 In Phoenix

NEW YORK-—The Arbitron fall
reports continue to pour out, the lat-
est batch bringing good and bad
news to programmers across the na-
tion. Among the winners in the larg-
est markets just out: contemporary
WPRO-AM, top 40 WPRO-FM,
both Providence; country KNIX-
FM Phoenix; top 40 KXAM-AM
Phoenix; AOR KGON-FM Port-
land, Ore.

These latest reports also cover
Buffalo; Memphis; San Antonio;
Hartford-New Britain. Conn.;
Charlotte-Gastonia, N.C.. Colum-
bus, Ohio; New Haven-West Haven.
Conn.; Dayton. Ohio; Raleigh-Dur-
ham, N.C.; Springfield, Mass.; and
Austin, Tex.

*  x &

PROVIDENCE—Beautiful music
continues to dominate this market
with a combined 17.5 share from
WLKW-AM-FM, but the combina-
tion of contemporary WPRO-AM
and top 40 WPRO-FM are showing
solid growth in listeners.

WPRO-AM is up to an 8.3 share
from 5.8 in the spring and 7.7 a year
ago. The FM top 40 is back to an 8.3
from a spring dip to 7.1 from last
year’s 8.6. WPRO-FM’s rebound
may have been at the expense of
WPJB-FM. which slipped from 9.4
in the spring to 7.7. A year ago the
station had a 7.2 share.

Progressive WBRU-FM is down
to 1.5 from 2.4 in the springand 2.7 a
year ago. Country WHIM-AM
didn’t do well either. The station is
down to 2.2 from 4.4 in the spring
and 3.0 a year ago. A call letter
change from WJAR-AM 1o WHIJJ
didn’t help that contemporary sta-
tion. It is down to 2.6 from 4.7 in the
spring and 3.9 a year ago.

*  x *x

PHOENIX—It’s a race between
country and beautiful music in this
market with the beautiful KMEO-
AM-FM combination racking up a
combined share of 11.8 while coun-
try KNIX-AM-FM stands at 11.5.
The country combination is down
from 12.1 in the spring. biit up from
9.7 a year ago. Meanwhile country
KJJJ-AM has been losing audience.
It is down to 3.1 from 4.3 in the
spring and 5.4 a year ago.

Contemporary KZZP-FM is up to
3.0 from 2.3 in the spring and 1.5 a
year ago. Top 40 KOPA-FM, which
used to be KDOT-FM, is down to
5.8 from 7.6 in the spring. but up
from 4.3 a year ago. Top 40 KUPD-
FMisupto5.2from 4.2 in the spring
and 4.7 a year ago. KXTC-FM,
which over the past year switched
from disco to country. seems to be
making a new beginning. It is up to
1.1. from 0.5 in the spring. A year
ago it enjoyed a 3.5 share.

* X &

PORTLAND, Ore.—AOR
KGON-FM is the big winner here.
claiming first place in the market
from contemporary KGW-AM.
KGON is up to 10.2 from 7.9 in the
spring and 8.5 a year ago. KGW is
offto 9.1 from 11.1 in the spring and
11.9a year ago. Country KYTE-AM
is down to 4.9 from 5.5 in the spring
but up to 3.3 a year ago. Contempo-
rary KLLB is up to 3.90 from 2.4 in
the spring and 2.6 a year ago. Con-
temporary KCNR-FM, which used
to be KPAM. has a 2.5. up from 2.1
in the spring. but down from 3.9 a
year ago.

*  x &

BUFFALO, N.Y.-MOR WBEN-
AM is the new market leader here.

edging out beautiful WIYE-FM,
14.3t0 14.0. Top 40 WKBW-AM has
picked up some listeners—it’s back to
a double digit 10.1—but that doesn’t
match the past glories of the 14.0 it
had in spring of 1979.

WBEN-AM is up from 12.2 in the
spring. but even with the 14.3 it had
a year ago. WKBW is up from 9.2 in
the spring. but off a bit from 10.9 a
year ago. AOR WGRQ-FM stands
at 6.0. down from 6.7 in the spring.
but up from 3.6 a year ago. MOR
WYSL-AM hasa 2.6, up from 2.2 in
the spring. but up from 1.6 a year
ago.

*  x &

MEMPHIS--Although there are
four stations with double digit
shares in this market. the top honor
goes to AOR WZXR-FM. which has

jumped up to 13.4 from 10.2 in the .

spring and 8.6 a year ago. The sta-
tion jumped over black former disco
outlet WHRK-FM, which is down to
11.1 from 12.6 in the spring. but up
from 9.2 a year ago.

Country WMC-AM is up to 10.9
from 9.7 in the spring and 8.8 a year
ago. WMPS-AM, which recently
dropped contemporary (o switch to
country hasa 4.2. up from 3.5 in the
spring and 6.3 a year ago. Country
WLVS-FM is up to 5.0 from 3.5 in
the spring and 2.3 a year ago. Con-
temporary WHBQ-AM is up to 4.8
from 3.8 in the spring. but this is
down from 6.6 a year ago.

Black WDIA-AM is down to 5.9
from 8.7 in the spring and 7.9 a year
ago and black WLOK-AM is down
to4.7 from 6.7 in the springand 5.8 a
year ago.

L

SAN ANTONIO—Contemporary
KTSA-AM has tightened its grip on
first place in this market. The station
has grown to a 10.7 share, up from
9.1 in the spring and 8.8 a year ago.
In second place is contemporary
KTFM-FM. also up to 8.9, up from
6.8 in the springand 5.9 a year ago.

One of the best gainers in the mar-
ket is contemporary KONO-AM, up
to 8.Qfrom 3.4in the springand 6.0a
year ago. Hard rocking progressive
KISS-FM got its best rating in years,
a 5.0, up from 4.2 in the spring and
4.1 a year ago. Ironically, the station
has a new program director. Tim
Spencer, who is softening the sta-
tion’s sound and widening its ap-
peal.

Contemporary KITY-FM lost
nearly half of its audience from a
year ago. The station has a 4.4, down
from 6.7 in the spring and 8.2 a year
ago. Country KKYX-AM is down
too. It hasa 5.9. down from 7.0 in the
spring and 8.0 a year ago.

* X %

HARTFORD—-AOR WHCN-FM
shows a nice gain to 5.1, up from 4.3
in the spring and 3.9 a year ago.
AOR WDRC-FM is down to 3.4
from 3.8 in the spring, but this is up
from 2.4 a year ago. MOR WTIC-
AM continues to lead the market
with “20” shares. It has a 23.0. down
slightly from 24.2 in the spring and
24.8 a year ago.

I T

CHARLOTTE—-Country WSOC-
FM is closing in on traditional
leader MOR WBT-AM. WSOC-FM
is up to 12.6 from 10.9 in the spring.
but unchanged from its share a year
ago. WBT-AM is up to 15.9 from
15.6 in the spring. but down from
17.2 it held a year ago. AOR WROQ
is up to 10.5 from 9.2 in the spring,
but down from 11.1 a year ago.

WROQ’s sister station. contempo-
rary WAYS-AM is down to 8.5 from
9.7 in the spring and 10.4 a year ago.
Black WGIV-AM is down to 4.4
from 6.4 in the spring and 5.4 a year
ago.
* X %

COLUMBUS-AOR WLVQ-FM
is the market leader here. with a 14.0
share, up from 12.5 in the spring and
12.7 a year ago. Close behind is
MOR WTVN-AM with a 2.3 share,
up from 10.0 in the spring. but down
from 14.1 a year ago. Top 40 WNCI-
FM is also in double digits with 11.1,
down slightly from 11.6 in the
spring. but up from 10.1 a year ago.
MOR WBNS-AM is down to 5.5
from 6.4 in the spring and 8.0 a year
ago. Contemporary WXGT-FM is
up to 9.1 from 8.2 in the spring and
7.3 a year ago.

* X %

NEW HAVEN-—Market leader
contemporary WELI-AM is back up
to 20.0 after dipping to 18.5 in the
spring. A year ago WELI had a 21.6
share. Top 40 WKCI-FM hasa 10.7

" share. down from 11.0 in the spring,

but ahead of the 8.4 it had a year
ago. AOR WPLR-FM is up to 9.3
from 7.8 in the spring and 7.9 a year
ago. MOR WAVZ-AM is up dra-
matically to 8.2 from 4.4 in the spring
and 1.6 a year ago.

* * *

DAYTON—AOR WTUE-FM
jumped up to 11.4 from 9.9 in the
spring and 8.1 a year ago. MOR
WHIO-AM s still ahead with an
11.9 share, down from 12.6 in the
spring and 15.4 a year ago. Contem-
porary WING-AM is up to 9.6 from
6.7 in the spring and 8.9 a year ago,
while contemporary WVUD-FM is
down to 3.3 from 7.0 in the spring
and 6.4 a year ago. Contemporary
WDJX-FM is up too, to 7.2 from 6.2
in the spring and 6.8 a year ago.
Country WONE-AM is up to 9.8
from 9.2 in the spring and 6.6 a year
ago. Black WDAO-FM is up to 8.8
from 7.5 in the spring and 5.6 a year
ago.

* & &

RALEIGH -~ Contemporary
WRAL-FM is up to 13.3 from 12.5
in the spring and 11.3 a year ago.
MOR WPTF-AM is still the market
leader with a 14.4 share. but this is
down from 14.6 it had in the spring
and 15.1 a year ago. AOR WQDR-
FM moves into the top level race
with a 11.1 share, up from 9.3 in the
spring and 10.8 a year ago.

Country WTIK-AM is up sharply
t05.0 from 1.2 in the springand 2.8 a
year ago. Black WDUR-AM is down
o0 5.7 from 7.3 in the spring, but this
is ahead of 4.3 it held a year ago.
Black WLLE-AM is back with an
8.3 after being out of the book in the
spring. A year ago the station had a
6.4. Black WSRC-AM is back down
to 4.7 after riding up to 9.2 in the
spring. A year agoithad a 3.1 share.

* * *

SPRINGFIELD — WMAS-FM,
which used to run a disco format has
found more listeners with a “soft
contemporary” format. The station
is up to 14.0 from 7.5 in the spring
and 2.6 18 months ago. MOR sister
station WMAS-AM is off t0 9.3 from
9.9 in the spring. Contemporary
WHYN-AM is up to 11.5 from 10.9
in the spring. Contemporary WSPR-
AM is down to 2.9 from 4.7 in the
spring. Contemporary WAQY-FM

(Continued on page 28)
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LIVE BROADCASTS—Steve Forbert, center, discusses his portion of a live

DIR monthly Rock City show that also featured the Romantics with CBS engi-

neer Don Puluse, left, and DIR production director Bob Kaminsky. In back-

ground at left is DIR president Bob Myrowitz, at right, WNEW-FM program
director Scott Muni, who hosts the shows.

Access To Secular
Media Troubles NRB

® Continued from page 3

most members realize that freedom
of speech is a double-edged sword
protecting the preaching of the Gos-
pel as well as rock’n’roll lyrics.

Dr. Ben Armstrong, executive di-
rector of NRB. points of that “less
than 5% of our membership belong
to the Moral Majority. Our average
member is just not that political. We
invited Falwell to speak because he’s
the hottest guy in our field. He’s not
a member of NRB. but his program.,
‘The Old Time Gospel Hour’ has
membership.”

Armstrong points out that Billy
Graham is also speaking to this
year's convention. A few years ago
the group had Anita Bryant as a key
speaker. touching off a sizeable
demonstration at the convention ho-
tel by gay activitists.

Armstrong also explains that
NRB is more concerned with “the
improvement” of religious broad-
casting than tinkering with secular
commercial broadcasting.

The organization’s main concern
with secular broadcasting is *“‘ac-
cess,” Armstrong says. “The prob-
lem has been that the networks
won’t sell time for religious broad-
casting. and they’ve cut back on do-
nating time.” He notes that Federal
Communications Commission and
National Council of Churches fig-
ures show that sustaining religious
programming is atan all time low of
8% of all such programming. Most
religious programming is now paid
for commercially.

As for the programming on reli-
gious stations, Armstrong says. “We
want to get our own house in order.
There’s been too much emphasis on
fund raising. The quality of pro-
gramming must be raised.”

And that is the subject addressed
in the numerous workshops planned
through Wednesday (28). Side by

side are workshops on music pro-
gramming satellites. cables and
earth stations; new audio tape
recording techniques: and “How To
Succeed In Fund Raising Without
Really Crying.” “Programming Eth-
ics.” and *“Attaining And Main-
taining The Family Unit.”

This year's convention is being
held in conjunction with the Na-
tional Assn. of Evangelicals. The last
time the two groups met jointly was
in 1976 when 1.000 persons at-
tended.

AFTRA Protest

® Continued from page 25

would be filed. Harvey also said that
remaining staffers would be paid ac-
cording to the AM scale. rather than
the dual AM-FM rate.

The final point of the letter said
that should arbitration be pursued
by the union members, and should
WWSW lose such a decision. the
company would pursue an alterna-
tive format for the AM station,
“which would result in the elimina-
tion of considerably more jobs than
those already climinated as part of
our simulcast plan.”

Country Road

® Continued from page 25

was identified and played by
WMET, Teuber explains, the
$100.000 prize was snared.

In an effort to decrease chances of
breaking the second montage, snip-
pets from seven songs were com-
pressed into only three seconds or so.
One observer also noted that more
obscure songs were used the second
time around.

Winners will receive $10,000 an-
nually for the next 10 years.
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Radio Programming

Mike Harrison

FCC Move Aside, Regulation Remains

LOS ANGELES—For ycars. the
system by which the government has
regulated radio has been fraught
with inaccuracy. inconsistency and
ambiguity—particularly in its
method of L\'dllldllna the relauve
“public interest” dlllLS of music,
news and public affairs. It was based
upon conditions as they were almost
a half-century ago when the Com-
munications  Act
was first installed
into law.

The system held
that music was cate-
gorically  “enter-

tainment™  pro-
gramming  and.
thus, not in the

public interest—but it supported the
community’s right to protest and

IN PHOENIX

prevent a radio station from chang-
ing its musical format from classical
or jazz to rock or country.

The system also held that news
and publu affairs were categorically
“non-entertainment™  program-
ming—long after we had already en-
tered the present era in which news
and public affairs. when pro-
grammed with skill and commit-
ment, prove to be just as much of an
“entertaiming” ratings-getter as mu-
SIC.

The system had to be changed be-
cause 1t was just as cumbersome for
the Federal Communication Com-
nussion to administer as it was for
radio to comply with.

But those who interpret this latest
Commission move as signaling a
new cra of broadcasting free from

FMers Ratings War
Aids Local Musicians

By AL SENIA

PHOENIX—Arizona’s local musi-
clans are reaping a bonanza from
the long-standing ratings war being
carried on here between rock sta-
tions KDKB-FM and KUPD-FM.
Both stations arc courting the local
rockers through special record al-
bums designed to gain national ex-
posure for the local groups.

KDKB recently released Album

IV of its continuing “Arizona
Sounds™ series. The collection fea-

tures performances by 13 local art-
ists. [t represents, says p.d. Jeft Satt-
ler, the latest “ongoing cffort on
KDKB to getlocal talent exposed on
the national level and hopefully.
right here on the local level.”

The station released 10.000 copies
of the album to local record dealers
who retail them at $1.93 cach. (The
station bills itself as "93FM.") Sales
have been reported brisk: the first
three volumes were scll-outs. The
station gives heavy airplay to the
material. hypes the album on-air as
a perfect gift for winter tourists and
sends the disk out to record com-
panies.

KDKB also promotes concerts for
the 13 lucky artists, and conducts al-
bum giveaways at the sessions.

A contestis held where local musi-
cians are ivited to send in taped
performances. Sattler savs more
than 300 responded this vear. triple
the number from last year. Sattler
and the staff sift through the mate-
rial. conducting a “painstaking
search™ for the final 13.

KDKB's sister station—"modecrn
music™ counterpart KDJQ (AM)—
also entered the picture by releasing
1.500 copies of its own low-priced lo-
cal music disk.

Called 2X2. the extended play 45
(as the station dubs it) is available at
seven retail outlets for a price of
$1.50. It includes outer cover art-
work. a lyric sheet. inner sleeve and
an outlandish record label.

It features two songs each by two
of Phoenix” most popular modern
music groups: The Nervous and X-
Streams. Each album is numbered
and later will be tied into station
contests and give-aways such as tick-
ets and T-shirts.

Not to be outdone, rival rocker
KUPD-FM has entered the album
fray with its own offering: a 14-song
local effort entitled “Damn Straight:
Phoenix’s Best New rock '80.”

Side | contains new wave mate-
rial: side 2 features more traditional
rock sounds. KUPD’s new wave
sampler, released in October. pre-
ceded the KDJQ album by several
weeks.

Local producer Dave Albert ap-
proached KUPD officials with the
idea for the “Damn Straight™ al-
bum. and within a short time, 7,500
copies were pressed. Albert recorded
and mixed most cuts and chose the
bands.

The album includes performances
by new wave groups the Nervous,
the Spiffs. the Untouchables. Jack
Alves, Cicadas. Sky Harbour and
Cosmo Topper. The rock side fea-
tures tunces by Fax. Llory
McDonald. Rampage. Ultrasapien.
Captain Trip. Cazmorai and an-
other appearance by Sky Harbour.

KDKRB’s "Arizona Sounds™ show-
cases Blue Shoes. (an especially pop-
utar local band). the Marty Mitchell
Band. Travis Lane. Trout Fishing in
America. All Mcat Orchestra, Wiz-
ard. Dirty Pearl. Schoolboys. City
Kids. Leomd the Toni Alosi Band.
Jim and lhe Toni¢ Band and White
Noise. Several of the artists have ap-
peared in carlier editions of “Ari-
zona Sounds.”

DJs Seek N.J.
FMer License

CAPE MAY. N.J.—Two North
Jersey DIJs are trving to get Federal
Communication  Commission  per-
mission 1o bring country music to
the South Jersey resort area in seek-
ing to build an I'M station here. The
two are Andrew Stamat and Mi-
chael Senkeleski. identified as presi-
dentand secretarv-treasurer of Edu-
cational FM Assn. of Duxbury. Md.
Stamat and Senkeleski currently
spin records at WYRM-FM Hazlet.
N.J.

Their FM application states the
station would have a country format
with heavy emphasis on local news:
would be a 3.000-watter at 105.6 on
the FM band: and the proposed call
letters would be WRILLL

The two DJs. who have no backers
and are using their own money. did
the marketing research to determine
the feasibility for the new station on
their own. They estimated the first-
vear costs of operation at $82.000.

government regulation are partially
2 )

mistaken. Itis only the beginning of

a new era free of the aforementioned
inaccuracy, inconsistency and am-
biguity. The Commission still con-
trols things.

Carceful study of the decision indi-
cates the nature of government regu-
lation is the same—only the bur-
densome details and
compliancy and justification on the
part of the broadcasters have been
altered to suit the demands of the

times on a more pragmatic level of

ctficieney.

For example. now the government
simply states that a radio station has
the right to be a jukebox 24 hours
per day. All it has to do 1s be able to
Justify the community need for such
a jukebox should some individual or
group challenge its license at re-
newal tume. So. not that much has
really changed on the level that
counts.

For vears. this FCC gesture has
been referred to as re-regulation,
rather than deregulation. An apt de-
scription.

Nevertheless. however vou wish to
interpret it—or whatever vour basic
stance on the overall sub|ul of gov-
ernment regulation—this Commniis-
sion move comes as welcome change
Just in time o appropriately deal
with the next imminent level of ra-
dio’s cevolution into a heightened
state of superfractionalized  serv-
ices—a process which has already
begun to change all mass-media
quite dramatically. In other words,
the Commission has increased the
speed limit at which radio can move
into its own future. but the driving
rules basically remain the same.

This is a future in which we shall
see radio programming branch out
into three basic. divergent paths
along the mediums of on-air and on-
cable transmission.

Some will be completely utili-
tarian, covering a wide range of in-

dividual services (including  frac-
tionalized music services). presented

in a cut-and-dry manner. There will
be evervthing from all-commercial
radio to, perhaps, all-polka radio.

Others will be community ori-
ented and originated. also fraction-
alized across a wide range of tastes
and culture-scgments. These audio
repertory companies will be statfed
by local air personnel. They will in-
clude music. news. commercials and
basically resemble today’s tradi-
tional radio operation combining
culture with data.

The rest will be nationally ori-
ented. plugged into what is bur-
geoning into an entire
big bucks. big talent. svadicated and
network-originated  programming
brought to the local affiliate by ad-

.mu:d conmmunications luhnnlmw
at a cost efficiency that will revolu-
tionize the concept of individual ra-
dio station programming.

A quick glance at the present-day
radio skvline clearly indicates the
beginning of this new broadcasting
scencerio.

But. in the meantime. while the
dust is still flying over deregulation
and public service groups have their
rightful squawk over their new
tound vulnerabilitv. Tofter this word
to the wise to those in charge of pro-
gramming navigation who think
they can now toss their public affairs
and community relations to the
wind. Beware! It can still cost vou
your license, not to mention your au-
dience.
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LGoodphone Commentaries
Distilling The Essence

By ALLEN B. SHAW

NEW YORK—The concepts al-
ways come first, bursting forth with
freshness and vitality, capturing the
immediate attention of all who
watch the pop culture scene. Con-
cepts, in themselves. no matter how
crude they may be. tend to create a
great deal of excitement. simply be-
cause they are new and different.
They are usually
changes in tastes and attitudes that
have already taken place in the
streets and in the guts of the people.

What may not be obvious is that
historically. initial pop cultural con-
cepts are eventually disulled into es-
sences. The essences are generally
more popular and commercially
successful than the original concept.

Thomas Edison gave us the con-
cept of the phonograph ... first the
cvlinder, then the thick. heavy dise
with wvertically vibrating  grooves.
But it was Victor that simplfied the
process with thin discs with horizon-
tally vibrating grooves and mass
marketed the pormblg “Victrola.”
the essence of phonography.

In 1921, White Castie invented
the concept of fast-food ham-
burgers. but McDonald’s is the es-
sence.

In radio programming over the
last 20 years or so, Gordon Mec-
Lendon and Todd Storz gave us
the concept of “top 40.” Bill Drake
and Rick Sklar distilled the essence
of “top 40” through tighter plavlists.
short jingles. and mature. abbre-
viated personality dise jockies.

Distillation is a purification proc-
ess, wherein non-essential elements
are shed. In beautitul music radio,
Jim Shulke distilled that format to
the pointof climinating all of the an-
nouncers. save station 1D and slo-
gans. All that remained was the mu-
sic.

Westinghouse  detined  all-news
radio in a phrase: Give us 22 min-
utes. and we'll give you the world.

Back in the late "70s, Kent Burk-
hart and WKTU-FM New York
distilled the essence of the disco for-

reflective  of

mat by plaving only the most popu-
lar disco hits, without ballads and
very much disk jockey chatter.

Tom Donahuc fathered the con-
cept of progressive rock in 1967,
ABC-FM  began the distillation
processin 1971 by limiting DJ politi-
cal and discography raps and play-
ing the best tracks off of the best sell-
mg albums. In the mid-"70s,
programmers from many an ilk fin-
ished the process by honing in on the
various fractionalized approaches of
AOR geared to specific demograph-
ic and psychographic segments of
the population. An example was the
discovery that hard rock was the es-
sence of the 12-24 male musical
preference.

I itis true that the essence always
generate more audience than the
original concepts, then are essences
always the most desirable goals for
programmers? Perhaps not. Over-
distillation can leave so little of the
original concept. that a flatness or
monochromatic quality can begin to
limit the appeal of the form. Like
anvthing clse, vou can oversimplify
to the point of boredom.

However, history does tend 1o
support the ideas that concepts are
distilled into essences and those es-
sencees tend to be more commercially
successful than the concept. This is
particularly truc when substantial
marketing is also emploved to “sell”
the, product to the masses.

Oh yes. at the moment. there
seems to be one format concept in
dire need of distillation: adult con-
temporary. To date. vou can count
on one hand the number of so called

“mellow.” “A/C or “middle of the
road™ stations that have achieved
dominant ratings over a long period
of time, and no two of them sound
alike. Finding the “essence™ format
for 25-44 listeners presents an excit-
ing challenge to radio programmers
in the "80s.”

(Allen B. Shaw is president of Al-
len B. Shaw. Inc., broadcast consult-
ants and former president of ABC-
M)

WPEN'’s 950 Club Returns
To Philadelphia’s Airwaves

PHILADELPHIA — WPEN-AM
scored a nostalgia coup for the last
two weeks in January in bringing
back 1ts one-time 950 Club. which
was the very first disk jockey show
on the AM dial here. Taking its
name from the station’s spot on the
dial. the daily afternoon show was
the most popular broadceast for teen-
agers during the 1940's and the carly
S50's.

The 10 daily afternoon shows,
Mondays through Fridavs. will
mark the first radio reunion for Ed
Hurst and Joe Grady in 20 years.
They originally shared the turntable
for the 950 Club and were the
media’s first DJs here. Grady now
teaches at St. Charles Borromeo
Seminary here and at Holv Family
College.

Hurst, who turned to life insur-
ance, returned to radio last vear as
vice president and part owner of
WBUD-AM/WBIJH-FM in ncarby
Trenton, NI Over the vears. Hurst
also did a televised dance party with
records from Steel Pier in Atlante
City during the summer months and
is now readying a similar show.
*Ocean City Alive.” from the Ocean
City (N.J) Music Hall, which will be
offered for syndication.

Instead of audience participation
which marked the original 950 Club.
these broadcasts depend on au-
dience participation by telephone.
The first call came from Dick Clark
and other live television interviews
arc expected with Eddie Fisher,
Perry Como and other past cham-
pions of the charts. Each day’s
broadcast will also teature three top
tunes of a particular vesteryear.

Arbitrons Out

® Continued from page 26
15 also down to 6.8 from 8.0 in the
spring.
*x K  x

AUSTIN—-Top 40 KHFI-FM's
slip to 127 from 16.7 in the spring
turns this market's leadership over to
beautiful KASE-FM with a [3.5
share. KHFT is still way ahead of its
standing of a year ago: an 8.2 share.
Country KOKE-AM-FM are up
with a combined share of 12.3. up
from I11.2in the springand 9.0 a year
ago. Country KVET-AM holds
steady with an 11.8 share. The sta-
tion had an [1.6 in the spring and
12.0 a year ago. Progressive KLBIJ-
FM is down 1o 6.8 from 7.8 in the
spring and 11.2 a year ago.
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POLYGRAM RECORDS
ALLOVERTHE CHARTS.

KOOL & THE GANG
album
CELEBRATE!
single
Celebration

GAP BAND
album
GAPBAND 111
single
Burn Rubber (Why You Wanna Hurt Me)

CON FUNK SHUN
album
TOUCH
single
Too Tight

YARBROUGE;I & PEOPLES
a
THE TW(u)mOF us
single
Don't Stop The Music

BAR-KAYS
album
ASONE
single
Boogie Body Land

JOHN COUGAR

album

NOTHIN' MATTERS AND WHAT IF IT DID

single
Ain't Even Done With The Night

VISAGE
album
VISAGE
LPcuts
Moon Over Moscow / Tar

DR. HOOK
album
RISING
single

Girls Can Get It

PARLIAMENT
album
TROMBIPULATION
single
Agony of Defeet

RAY, GOODMAN & BROWN

album
RAY, GOODMAN & BROWN |1
single
Happy Anniversary

PEACHES & HERB

single
One Child of Love

LA TOYA JACKSON

atbum

LA TOYA JACKSON
single

If You Feel the Funk

PEOPLE’S CHOICE
single
My Feet Won't Move, But My
Shoes Did the Boogie

CAMEO

album
FEELME
single
Keep It Hot

MAC DAVIS

album

TEXASIN MY REAR VIEW MIRROR

single
Texas in My Rear View Mirror

MAC DAVIS

album

IT'SHARD TO BE HUMBLE

STATLER BROTHERS
album
10TH ANNIVERSARY
single
Don't Forget Yourself

STATLER BROTHERS

album
THE BEST OF THE STATLER BROTHERS
RIDES AGAIN, VOL. I

ROGER BOWLING

single

YELLOW PAGES

JACKY WARD

single
Somethin’ On The Radio

JOHNNY R|USSELL
S e
Song OfmT%e South

MILLIE JACKSON

album

[HAD TOSAY IT

FATBACK
album
14 KARAT
single
Angel

ROY AYERS

album

LOVE FANTASY

POP. R&B. COUNTRY. DISCO. JAZZ. ALBUMS. SINGLES. They're hot. And on Casablanca, Mercury,
Polydor, Chocolate City, De-Lite, MVP, Riva & Spring Records and Tapes.

© 1981 PolyGram Records, inc.

www.americanradiohistorv.com

Manufactured and Marketed by

PolyGram Records
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Billboard Album Radio Action

Playlist Top Add Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Wednesday (1/21/81)

Top Add Ons-National

TOTO-Turn Back (Columbia)
UFQ—The Wild The Willing And The Innacent (Chrysalis)
THE CLASH-Sandinista (Epic)

APRIL WINE—The Nature Of The Beast (Capitol)
o —

ADD ONS—The four key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

THE CLASH-Sandinista (Epic)

TOTO-Turn Back (Columbra)

MANFRED MANN'S EARTH BAND - Chance
(WB)

STYX—Paradise Theatre (A&M)

ATOP REQUEST/AIRPLAY

BLONDIE-Autoamerican (Chrysalis)

BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE —Zenyatta Mondatta (A&M)
STEELY DAN-Gaucho (MCA)

BREAKOUTS

PHIL SEYMOUR—(Boardwalk}

1AN DURY—Laughter (Stiff/Epic)
JOURNEY —Live/Sampler (Columbia)
MARK ALMOND BAND —Live (Pacific Arts)

KMEL-FM—SanFrancisco(P.Vincent)

* *

*

!VISLFM;Las llngeles (T.Habeck)

*

*

*

*

KSJO-FM—San Jose (F. Andrick)

MANFRED MANN'S EARTH BAND —Chance (WB)
THEQUTLAWS —Ghost Riders (Ansta)
STYX—Paradise Theatre (A&M)
BLONDIE—Autoamerican (Chrysalis)

BRUCE SPRINGSTEEN—The River (Columbta)
STEELY DAN-Gaucho (MCA)

ROD STEWART—Foolish Behaviour (WB)

APRIL WINE—The Nature Of The Beast (Capitol}
THE CLASH-Sandimista (Epic)
JOURNEY—Live/Sampler (Columbia)

JOHNLENNON/YOKO0 ONO—Doubie Fantasy
(Geften)

BRUCE SPRINGSTEEN—The River (Columbia)
ROD STEWART—Foolish Behaviour (WB)
AC/DC—Back In Black (Atlantic)

THE CLASH-Sandamista (Epic)

TOTO-Turn Back (Cotumbia)
PHILSEYMOUR—(Broadwalk)
FLASHGORDON—Soundtrack (Etektra)

DOUG & THE SLUGS—Cognac and Bologna (RCA)
IAN DURY —Laughter (Stiff ‘Epic}

* THE POLICE-Zenyatta Mondatta (A&M)

*

*

KGB-FM—San Diego (T.Garcia)

3
3
3
*
*
*
*

* % % ®

JOHNLENNON/YOKO ONO—Double Fantasy
(Geffen)

BRUCE SPRINGSTEEN—The River (Columbia)
BLONDIE-Autoamencan (Chrysalis)

WARREN ZEVON—Stand In The Fure (Asylum)
MANFRED MANN'S EARTH BAND—Chance (WB)
NICOLETTE LARSON—Radioland (WB)
AC/DC—Back (nBlack (Atlantic)

FLEETWOOD MAC-Live (WB)

THE POLICE-Zenyatta Mondatta (A&M)
STEELY DAN —Gaucho (MCA)

THE ROMANTICS—National Breakout (Nemperor)
PHIL SEYMOUR—(Boardwalk)
THESHOES-Tongue Twister (Elektra)

BILLY THORPE-2]st Century Man (Elektra}
TOTO-Turn Back (Columbia)

UFO—The Wild. The Willing And The Innocent
(Chrysalis)

BLONDIE —Autoamerican (Chrysalis)
THE POLICE-Zenyatta Mondatta (A&M)
REO SPEEDWAGON—H Infidelity (Epic)
THE BABY'S—0n The Edge (Chrysalis)

KFML-AM—Denver (1. Gordon)

e 707-(Casablanca}

® THECLASH-Sandanista (Epic)

o 40ut 0f 5 Doctors—(Nemperar)

o SHAKIN'STEVENS—(Epic)

e COZYPOWELL—-Over The Tap (Polydor)
o JOESAMPLE-VoicesinThe Rain (MCA)

« ALANPARSONS PROJECT—Turn Of A Friendly Card

(Arista)
« THEDOORS—Greatest Hits (Elektra)
+ ROYBUCHANAN—My Babe (Waterhouse)
« BLONDIE—Autoamerican (Chrysalis)
KISW-FM —Seattle (S. Slaton)
o STEVEWINWOOD-Arc Of A Diver (Isiand)
o DIRESTRAITS—Making Mavies (WB}
* AC/DC—Back In Black (Atiantic)
« PATBENATAR—CrimesOf Passion (Chrysalis)
* BRUCESPRINGSTEEN—The Rver {Columbia)
* THEPOLICE-Zenyatta Mondatta (A&M)
KZEL-FM—Eugene (C. Kovarick/P. Mays)
® PHILSEYMOUR—(Boardwalk)
©® IANMCLAGEN—Bump In The Night (Mercury)
o TOTO-TurnBack (Columbia)
® RICK SPRINGFIELD—Working Class Dog (RCA)
e THE JAM-Sound Effects (Palydor)
o MARKALMOND BAND-Lve (Pacific Arts)
* JIM CARROLL BAND—Cathoiic Boy (Atco)
« MANFRED MANN'S EARTH BAND - Chance (WB)
* RUSSBALLARD —Into The Fire (Epic)

STYX—Pasadise Theatre (A&M)

Midwest Region

® TOP ADD ONS

TOTO-Turn Back {Columbia)
THE CLASH-Sandinista (Epic)

UFO-The Wild The Willing And The Innocent
(Chrysalis)

APRIL WINE—The Nature Of The Beast
{Capital)

*TOP REQUEST/AIRPLAY

REO SPEEDWAGON—H; Infidelity (Epic)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

BRUCE SPRINGSTEEN—The Rwver (Columbia}

THE POLICE—-Zenyatta Mondatta (A&M)

BREAKOUTS

JOURNEY—Live/Sampler (Columbia)

PHIL SEYMOUR—(Boardwalk)

IAN McLAGEN—Bump In The Night (Mercury)
MCcGUFFEY LANE - (Atco)

Z
WABX-FM —Detroit (). Duncan)
e JOURNEY-Live/Sampler (Columbia)
* BRUCE SPRINGSTEEN—The River (Columbia)
* PATBENATAR—Crimes Of Passion (Chrysalis)

« JOHNLENNON/YOKO ONO—Double Fantasy
(Geffen)

* THE POLICE-Zenyatta Mondatta (A&M)
KSHE-St. Louis (R. Balis)

e TOTO-TurnBack (Columbia)
o JOURNEY—Live/Sampler (Columbia)

*  REQSPEEDWAGON—H Infidelity (Epic)

*  BRUCE SPRINGSTEEN--The River (Columbia)
* ROD STEWART—Foolish Behaviour (WB)
* KSHESEEBES—(Sweet Meat)
WMMS-FM —Cleveiand (J. Gorman)

e TOTO-Turn Back (Columbia}

® PHILSEYMOUR—(Boardwalk)

o THERINGS—(MCA)

@ IANMCLAGEN—Bump In The Night (Mercury)
o LOVERBOY—(Columbia)

o THECLASH—Sandanista (Epic)

* BRUCE SPRINGSTEEN—The River (Columbia)
* REO SPEEDWAGON—H Infidelity (Epic)

« PATBENATAR-Crimes Of Passion (Chrysalis)

+ JOHNLENNON/YOKO ONO-Doubie Fantasy
(Geffen)

WLVQ-FM—Columbus (S. Runner)

Top Requests/Airplay-National

THE POLICE-Zenyatta Mondatta (A&M)
BRUCE SPRINGSTEEN-The River (Columbia)
JOHN LENNON/YOKO ONO—Double Fantasy (Geffen)
STYX—Paradise Theatre (A&M)
==

UFD—TheWild, The Willing And The Innocent
(Chrysalis)

TOTO-Turn Back (Columbia)

JOURNEY —Live/Sampler (Columbia)
WARREN ZEYON—Stand In The Fire (Asylum)
RANDY MEISNER—0ne Mare Song (Epic)

JOHN LENNON/YOX0 ONO—Double Fantasy
(Geffen)

McGUFFEY LANE —(Atco)

* REQSPEEDWAGON-H; Infidenty (Epic)

*

WYDD-FM—Fitisburgh (. Kimey)

*

% _WLPLFM-Milwaukee B.Beam)

* % % % e

AC/DC—Back In Black (Atlantic)

THE CLASH-Sandamista (Epic)

TOTO-Turn Back (Columbia)

IAN McLAGEN—Bump In The Night (Mercury)
FIREFALL—Clouds Across The Sun (Atlantic)
NICOLETTE LARSON —Rad:oland (WB)
JOURNEY —Live/Sampler {Columbia)

BRUCE SPRINGSTEEN—The Rwer (Columbia)REQ
SPEEDWAGON —Hi Infidehity (Epic)

JOHN LENNON/YOKO ONO—Double Fantasy
{Geffen)

STEELY DAN—Gaucho (MCA)

THE SHOES-Tongue Twister {Elektra)
MANFRED MANN'S EARTH BAND —Chance (WB)
STEVE WINWOOD—Arc Of A Diver {Isiand}

UFO-TheWild. The Willing And The Innacent
(Chrysalis)

STYX—Paradise Theatre (A&M)

APRIL WINE—The Nature Of The Beast (Capitol)
STYX—Paradise Theatre (A&M)

REO SPEEDWAGON—H infidelity (Epic)

THE POLICE —Zenyatta Mondatta (AXM)

ALAN PARSONS PROJECT—Turn Of AFriendly Card
(Arista)

WEBN-FM—Cincinnati (C. Gary)

* * % e o

*

JOURNEY —Live/Samper (Columbia)

UFO—The Wild. The Willing And The lanocent
(Chrysalis)

APRIL WINE—The Nature Of The Beast (Capitol)
STEVEWINWOOD —Arc Of A Dwver (Island)

THE POLICE-Zenyatta Mondatta (A&M)
STEELY DAN—Gaucho (MCA)

ALAN PARSONS PROJECT—Turn Of A Friendly Card
(Ansta)

REO SPEEDWAGON—H: Infidelity (Epic)

Southeast Region

® TOP ADD ONS

TOTO-Turn Back (Columbia)

UFO-The Wild The Willing And The fnnocent
{Chrysahis)

APRIL WINE-The Nature Of The Beast
{Camitol}

FIREFALL—Clouds Across The Sun {Atlantic)

A TOP REQUEST/AIRPLAY

BRUCE SPRINGSTEEN—The River (Columbia)
STEELY DAN-Gauche (MCA)

REO SPEEDWAGON—H) Infidenty (Epic)
STYX—Paradise Theatre (A&M)

BREAKOUTS

JOURNEY—Live/Sampler (Columbia)
1AN DURY —Laughter (Stiff/Epic)
PHIL SEYMOUR—(Boardwalk)
MCcGUFFEY LANE-(Atco)

WRAS-FM—Atlanta (D. Venable)

* % © o e

*

IAN DURY—Laughter (Stiff/Epic)

TEARDROP EXPLODES—Mt Kilimanjaro (Stiff}
TOTO-Turn Back (Columbia)

XTC-Black Sea (Virgin/RS0}

THE BUSBOYS—Minimum Wage Rock And Rolf
(Arista)

BLONDIE—Autoamerican (Chrysalis)
JIM CARROLL BAND—Catholic Boy {Atco)

WHFS-FM—Bethesda (D. Einstein)

* % % % O o

MARK SAFFAN & THEKEEPERS - (Elektra)
IANDURY —Laughter {Stiff/Epic)
4 0ut Of 5 Doctors—(Nemperor)

UFO—The Wild. The Willing And The Innocent
(Chrysalis)

PHIL SEYMOUR—(Boardwalk)

JAMES LEESTANLEY-Midnight Radio (Regency)
BRUCE SPRINGSTEEN—The River (Columbia)
THE CLASH-Sandanista (Epic)

THE POLICE -Zenyatta Mondatta (A&M)

STEVE WINWOOD—Arc 01 A Dwver (Island)

ZETA-7 (WORJ-FM)—Orlando (B. Mims)

WKDF-FM—Nashville (F. Buc)

WQDRFM—Raleigh (D.Brunty)

KZEW-FM—Dallas (). Dolan)

KLOLFM—Houston (P.Riann)

WSILE-FDL—FL Lauderdale (N. Mirsky)

® JOURNEY-Live/Sampler{Cotumbia)

® TOTO-Turn Back {Columbia)

® FIREFALL—Clouds Across The Sun (Attantic)
* STYX—Paradise Theatre (A&M)

* BRUCE SPRINGSTEEN—The River (Coiumbia)
* REQSPEEDWAGON-H Infidelty (Epic)

*  STEELY DAN—Gaucho (MCA)

®  APRILWINE-The Nature Of The Beast (Caprtol)
® STEVEWINWOOD-Arc Of A Diver (Island)

o UFO-The Wild, The Willing And The Innacent
(Chrysalis)

e TOTO-Turn Back {Columbia)
® JOURNEY-Live/Sampler (Columbia)

* JOHNLENNON/YOKO ONO—Double Fantasy
(Geffen)

* THE OUTLAWS—Ghost Riders (Arista)
* BRUCE SPRINGSTEEN—The River (Columbia)
*  STYX—Paradise Theatre (A&M)

o STEVEWINWOOD—Arc Of A Diver (island)

® FIREFALL—Clouds Across The Sun (Atlantic)
o APRILWINE—The Nature Of The Beast (Capitol)
® JOURNEY-Live/Sampler (Columbia)

* JOHNLENNON/YOKO ONO-Double Fantasy
{Geffen)

*  REQ SPEEDWAGON —H; Infidelity (Epic)
*  EAGLES-Live (Asylum)
*  STEELY DAN—Gaucho (MCA)

® McGUFFEY LANE-(Atco)

® STYX-—Paradise Theatre (A&M)

o APRILWINE—Nature Of The Beast (Capital)
e JOESAMPLE-VoicesInThe Rain {(MCA)
JEAN DUNLAP—(Capitol}

* BRUCE SPRINGSTEEN—The River (Columbia)
* DIRE STRAITS—Making Movies (WB)

*  STEVIEWONDER—Hotter Than July (Tamla)
* STEELY DAN—Gaucho (MCA)

Southwest Region

e TOP ADD ONS

TOTO-Turn Back (Columbia)

FIREFALL—Clougs Across The Sun (Atlantic)

APRIL WINE—The Nature Of The Beast
(Capitol)

UFO—=The Wild The Willing And The Innocent
(Chrysatis)

ATOP REQUEST/AIRPLAY

STEELY DAN—Gaucho (MCA)

JOHN LENNON/YOKO ONO-Double Fantasy
(Geffen)

THE POLICE-Zenyatta Mondatta (A&M)

AC/DC—Back In Black (Atiantic)

BREAKOUTS

JOURNEY —Live/Sampler {Columbia)
RICK NELSON—Play ng Ta W n (Capitol}
THE JAM—Sound Effects (Polydor)
707—(Casablanca)

® FIREFALL—Clouds Across The Sun (Atlantic)
®  McVICAR—Soundtrack (Polydor}

® TOTO-Turn Back (Columtia)

*  THEPOLICE-Zenyatta Mondatta (A&M)

*  DIRE STRAITS—Making Movies (WB)

* REOSPEEDWAGON—H Infidehty (Epic)

*  STEELY DAN-Gaucheo (MCA)

® DONNY IRIS—-Back On The Streets (Midwest)

® UFO-The Wild. The Wilhng And The Innacent
(Chrysalis)

o JOURNEY-Live/Sampler (Columbia)

o APRILWINE—Nature Of The Beast (Capitot)
« REOSPEEDWAGON—H Infidelty (Epic)
* AC/DC—Back In Black (Atlantic)

*  STYX—Paradise Theatre (A&M)

*  JOHNLENNON/YOKO ONO~Double Fantasy
(Geffen)

www americanradiohistorv com

National Breakouts

PHIL SEYMOUR~-(Boardwalk)

IAN DURY —Laughter (Stiff/Epic)
JOURNEY~Live/Sampler (Columbia)
MARK ALMOND BAND-Live (Pacific Arts)

KY102-FM—KansasCity (M.Floyd/). McCabe)

® UFO—The Wild, The Willing And The Innocent
(Chrysalis)

% REO SPEEDWAGON—H1 Infidelity (Epic)

* JOHN LENNON/YOKO ONO—Doubie Fantasy
{Geffen)

* THE POLICE-Zenyatta Mondatta (A&M)
« BRUCE SPRINGSTEEN—The Rwer (Columbia)
KMOD-FM—Tulsa (B. Bruin/C. West)

® TOTO-Turn Back (Cofumbia)
@ FIREFALL—Clouds Across The Sun (Atlantic)
o STEVEWINWOOD —Arc Of A Diver (Island)

® MANFRED MANN'S EARTH BAND—Chance (WB)

o APRILWINE—Nature Of The Beast (Capitol)
® STYX—Paradise Theatre (A&M)

*  JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

* REOQSPEEDWAGON—H Infidehty (Epic)
* AC/DC—Back In Black (Atlantic)

* STEELY DAN-Gaucha (MCA)
!BI&FD{:Phoinix (4.D. Freeman) o
® RICK NELSON—Playmng ToWin {Capitel)
® TOTO-TurnBack (Columbia)
*  STEELY DAN-Gaucho (MCA)

* JOHN LENNON/YOKO ONO-Double Fantasy
(Geffen)

*  NICOLETTE LARSON—Radioland (WB)
« BLONDIE—Autoamencan (Chrysalis)
KWFM.FM—Tucson . Ray/). Owens)
e THE CLASH-Sandanista (Eptc)

® 707~(Casablanca)

® THEJAM-Sound Effects (Polydor)

* JOHNLENNON/YOKO ONO-Double Fantasy
(Geffen)

*  STEVEWINWOOD-Arc Of A Diver (Island)
*  STEELY DAN-Gaucha (MCA)
* WARREN ZEYON-Stand In The Fire (Asytum)

Northeast Region

® TOPADD ONS

THE CLASH-Sandunista (Epic)

UFO-The Wild The Willing And The Innocent
{Chrysahs)

TOTO-Turn Back (Cotumbia)

THE RINGS—(MCA)

ATOP REQUEST/AIRPLAY

BRUCE SPRINGSTEEN —The River (Columbia)

THE POLICE-Zenyatta Mondatta (A&M)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

STYX—Paradise Theatre (A&M)

BREAKOUTS

MARK ALMOND BAND-Live (Pacific Arts)
PHIL SEYMOUR—(Boardwalk)

IAN DURY —Laughter (Stift/Epic)
JOURNEY—Live/Sampler (Columbia)

WEW.FM—New York (H. Ncntyre)

® MARK ALMOND BAND-L:ve (Pacific Arts)
® NIGHT-Long Distance (Planet)

® RICK NELSON—Playing ToWin (Capital)

® HENRY GROSS—What's [n AName (Capitol)
® THECLASH-Sandamista (Epic}

® ELVISCOSTELLO-Trust{F Beat)

« BRUCE SPRINGSTEEN—The River (Columbia)
* ROCKPILE-Seconds 01 Pleasure (Columbia)
* THE POLICE-Zenyatta Mondatta (A&M)

* THECLASH-Sandansta (Epic)
WRNW.-FM—Briarclitf Manor (R. Rizzi)

® TOTO-TurnBack (Columbia)

e COZY POWELL—Over The Top (Polydor)

® [ANMCcLAGEN-Bump InThe Night (Mercury)
© [AN DURY—Laughter (Stiff/Epic)

® UFO-TheWiid The Witling And The Innacent
(Chrysals)

*  STEVEWINWOOD-Arc Of A Diver (Jsland)
*  NICOLETTE LARSON—Radioland (WB)
* STYX—Paradise Theatre (A&M)

* THECLASH-Sandamista (Epic)

WBCN-FM—Boston (1. Mack)

WBRU-FM—Providence (C. Berman)

WHCN-FM—Hartford (B. Bittens)

WLIR-FM—Long Island (D. McNamara/R. White)

* |ANDURY—-Laughter (Stiff/Epic)

® PHILSEYMOUR-(Boardwalk)

® THERINGS—(MCA)
ELVISCOSTELLO-Trust (F Beat)

o COZY POWELL—Over The Top (Polydor)

+ JORMA KAUKONON & VITAL PARTS —Barbeque
King (RCA)

*  ELYISCOSTELLO-Trus! (F Beat)
* THECLASH-Sandanista (Epic)
*  STEELY DAN-Gaucho (MCA)

WOUR-FM—Utica (D. Edwards)

®  RICK SPRINGFIELD-Working Class Dog (RCA)

® UFO-TheWild. The Willing And The Innocent
{Chrysalisy

© APRILWINE—Nature Of The Beast {Capitol)

* THE JAM-Sound Effects (Polydor)

MARK ALMOND BAND —Live (Pacific Arts)
DIRE STRAITS—Making Movies (WB)

CHEAP TRICK —All Shook Up (Epic)
ANYTROUBLE-(Stiff)

% MANFRED MANN'S EARTH BAND —Chance (WB)

* % %

WPLR-FM —New Haven (G. Weingarth/E. Michaelson)

o JOURNEY-Live (Columbia)

® TOTO-Turn Back (Columbia)

® PHILSEYMOUR—(Boardwalk)

©  THEJAM—-SoundE fects (Polydor)

®  MARKALMOND BAND—Lue (Pacific Arts)
® THE CLASH-Sandamsta {Epic)

* BRUCE SPRINGSTEEN —The River (Columbra)

*  JOHNLENNON/YOK0 ONO—Double Fantasy
(Geffen)

* ROD STEWART—Foolish Behaviour (WB)
*  STYX—Paradise Theatre (A&M)

® STIVBATORS-Disconnected (Bomp)

® THE CLASH-Sandanista (Epic)

® SIRDOUGLAS QUINTET—Border Wave (Takoma}
JOURNEY —Live/Sampler (Columbia)

THE RINGS—(MCA)

THE POLICE—Zenyatta Mondatta (A&M)

BRUCE SPRINGSTEEN-The River (Columbia)

JOHNLENNON/YOX0 ONO—Double Fantasy
(Geffen)

L T S 3

WMMR-FM—Philadelphia (1. Bonadonna)

® THECLASH-Sandanista (Epic)
© MANFRED MANN'S EARTH BAND —Chance (WB)

® UFO-TheWild The Willing And The Innocent
(Chrysalss)

THERINGS—(MCA)

APRIL WINE-Nature Of The Beast (Capitol)
PHIL SEYMOUR—(Boardwalk}

THE POLICE—-Zenyatta Mondatta (A&M)

PAT BENATAR—Crimes Of Passion (Chrysalis)

JOHNLENNON/YOK0 ONO—Doubte Fantasy
(Geffen)

*  BRUCESPRINGSTEEN—The River (Columbia)

* % *

® JORMA KAUKONON & VITAL PARTS-Barbeque
King (RCA)

® THE CLASH-Sandanista (Epic)

® THE SHOES—Tongue Twister (Elektra)
RY COODER-Borderline (WB}

RUSS BALLARD - Into The Fire (Epic)
STYX—Paradise Theatre (A&M)

THE JAM=Sound Effects (Palydor)
TALKING HEADS—Remain In Light {Sire)

JOHN LENNON/YOX0 ONO —Doubte Fantasy
(Geffen)

* BRUCE SPRINGSTEEN—The River (Columbia)

L S

® TOTO-TurnBack (Columbia)

® UFQ-TheWild. The Willing And The Innocent
{Chrysalisy

® RUSSBALLARD —Into The Fire (Epic)

o THERINGS-(MCA)

® RICK SPRINGFIELD—Working Class Dog (RCA}
THE CLASH-Sandansta (Epic)

REQ SPEEDWAGON—H Infidelity (Epic)
STYX—Paradise Theatre (A&M)

BRUCE SPRINGSTEEN—-The River (Columbia)
AC/DC-Back in Biack (Atiantic)

L I I

¢ Copyright 1981, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written

permission of the publisher.
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© 1981 PolyGram Records, Inc

POLYGRAV RECORDS.
ANEW RELEASE SOON T0 BE
ALL OVER THE CHARTS.

_ I Manufactured and Marketed by
O WL - PolyGram Records
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Radio Programming_

Vox Jox

NEW YORK—-What is being
touted as the beginning of a year-
long celebration of 60 years of com-
mercial radio has been given a kick-
off by the International Radio &
Television Society here.

At its monthly luncheon meeting
Wednesday (14), which is more of-
ten than not devoted to television ac-
tivities, the organization assembled,
under direction of program chair-
man Jack Thayer, possibly the larg-
est collection of radio personalities
of past and present ever assembled.

The program was hosted by Bert
Parks and Virginia Graham who
took turns introducing these person-
alities as audio tapes were played
tracing radio’s history.

This show was broadcast by
WNEW-AM New York, of which
Thayer is general manager, twice on
Sunday (18).

Among those honored on the dias
were DJs Jim Kerr of WPLJ-FM,
Dan Ingram of WABC-AM, Jim Ayl-
ward of WRFM-FM. Rosko of
WKTU-FM, Ted Brown of WNEW-
AM, Del DeMontreux of WHN-
AM, Ken Webb of WBLS-FM, Ken
Roberts of WPAT-AM-FM. Don
Imus of WNBC-AM, John A. Gam-
bling and Gene Klavan both of
WOR-AM, all New York.

Also honored for their roles in ra-
dio were actor Arnold Stang, com-
medians Henry Morgan and Kenny
Delmar, bandleaders Lee Castle,
Larry Elgart, Skitch Henderson
Charlie Spivak, Gerry Mulligan and
Paul Lavalle, singers Arthur Tracy
and Lanny Ross, and sportscaster
Mel AHan and former NBC presi-
dent Joe Culligan.

Also honored was retiring CBS
president Sam Cook Digges, news-
casters Walter Cronkite, Edwin New-
man, Robert Trout and Douglas Ed-
wards; station group owner Marty
Beck, ABC Radio president Ben Ho-
berman, Katz Agency founder Eu-

BubblingUnderThe

__HOT100

101-BON, BON VIE, T.S. Monk, Mirage 3780
(Atlantic)

102—-LOO0K UP, Patrice Rushen, Electra 47067

103—HOLD ON, HOLD OUT, Jackson Browne,
Asylum 11477 (Elektra)

104—WAITING FOR A FRIEND, Roger Daltrey,
Polydor 2153 (Polygram)

105—LOVE GONE BAD, Moon Martin, Capitol
4963

106—CAFE AMORE, Spyro Gyra, MCA 51035

107 —-SUKIYAKI, A Taste Of Honey, Capitol 4953

108—OUTSIDE, Ambrosia, Full Moorn 49654
(Warner Bros.)

109—HERE IS MY LOVE, Tommy Dee, A&M 2282

110-TWO LONELY NIGHTS, Nielson/Pearson,
Capitol 4965

BubblingUnderThe

. ToplPs_

201-CLIMAX BLUES BAND, Flying The Flag,
Warner Bros. BSK 3493

202-SHOES, Tongue Twister, Elektra 6E-303

203—ENCHANTMENT, Soft Lights, Sweet Music,
RCA AFL1-3824

204-TERRI GIBBS, Somebody’s Knockin’, MCA
5173

205—MOTORHEAD, Ace Of Spades, Mercury
SRM-1-4071

206—ELOISE LAWS, Eloise Laws, Liberty LT-
1063

207-THE TWO TONS, Backatcha, Fantasy F-
9615

208—JIMMY CLIFF, | Am The Living, MCA MCA-
5153

209—McGUFFEY LANE, McGuffey Lane, Atco
SD-38-133 (Atlantic)

210-THE KENDALLS, The Best 0f The Kendalls,
Ovation OV-1756

gene Katz, Metromedia executive
Bill Ward, Mutual president Marty
Rubenstein, Viacom Radio presi-
dent Al Greenfield and West-
inghouse Broadcasting chairman
Don McGannon.

L T

Dick Hungate, music director at
WMMR-FM Philadelphia has
moved over to WYSP-FM Phila-
delphia as program director, suc-
ceeding Rick Harris, who has left to
become p.d. at WLRS-AM-FM
Louisville. He joined WYSP less
than a year ago from WKQB-FM
Nashville. Hungate worked the 10
a.m. to 2 p.m. shift on WMMR and
is being succeeded by Anita Gevin-
son, who has rejoined the station.
Special programming director Earle
Bailey has been given charge of
coordinating and supervising
WMMR’s live broadcasts and spe-
cial programs.

*  x

Kameelah Sharp has joined
KDKO-AM Engelwood. Colo.. as a
weekend personality. She joins the
station from the Denver Weekly.
Tanya Roberts, fresh out of the Ron
Bailey Broadcasting School. has also
joined the weekend lineup. . . . Deb-
bie Fradin is the new music director
at WMZQ-FM Washington. ...
Nancy Reynolds, former station
manager at KTKT-AM-FM Tuc-
son, has been named vice president
and general manager of KENO-
AM-FM Las Vegas. . . . Bill Towery
has been named production director
and weekend personality at WFYR-
FM Chicago. He comes from
WRIJZ-AM Knoxville, Tenn.. where
he was operations director.

*  x

WNEW-AM p.d. Russ Knight
back to work after treatment at Nor-
walk. Conn,, hospital for treatment
of diabetes. ... Majah, the mynah
bird on WRIF-FM Detroit morning
drive show. is back to work after
beingstolen Jan. 1. Majah was being
boarded in pet shop while morning
drive jocks Jim Johnson and George
Baier were on vacation. A Pontiac,
Mich., resident returned the bird af-
ter hearing about the theft. She said
her daughter bought the bird from a
man on a street for $100.

L I

Janel Dolan has been named mu-
sic director of KZEW-FM Dallas.
Jocks John LaBella and Mike Rhy-
ner have been given the added
duties of assistant program director
and programming assistant respec-
tively. ... Robert Klein, who syndi-
cates his own weekly show, taped the
show on Saturday (17) in New York
instead of the usual weekday session
because Klein is now filming “The
Odds Get Even.” from Columbia
Pictures, in Miami. Guests on the
show were Madeline Kahn, Island
Records artist Steve Winwood and
David Byrne of Talking Heads. The
audience was swelled by a ticket
giveaway on WNEW-FM. which
carries the show.

*  x %

Sharon Smith has been named na-
tional music coordinator for the
Plough stations. She comes from
Data Communications in Memphis,
where she was a consultant. Prior to
that she was assistant to the program
director at KBBC-FM Phoenix. She
will be headquartered in Memphis
in her new position. . .. Ted LeVan,
president of Narwood Productions,
which produce music specials for
NBC and others. has been named
East Coast regional director of the
Assn. of Independent Radio Pro-
ducers. ... Ron White has resigned
as p.d. at WGRD-AM-FM Grand

,

Rapids, Mich., to devote full time to
his consultation business. He will
continue to consult WGRD.

* kK

Dean Tyler, new p.d. at WFIL-
AM Philadelphia, was not let go as
p.d. at KLIF-AM Dallas (Billboard.
Jan. 17. 1980). He resigned in July.
but was persuaded to stay longer at
the station. According to KLIF gen-
eral manager T.J. Donnelly, Harry
Nelson, who was taken off an air
shift, was offered a promotion job on
sister station KPLX-FM, but he
joined KNUS-FM Dallas instead.
Donnelly confirms that Mike Sel-
den, who was also dropped for the
KLIF lineup, has been given the
morning drive slot on KPLX.

* k%

NBC’s Source Network cele-
brated its first anniversary with a
birthday party at the Rainbow
Room in Radio City Thursday (15).
WNEW-FM New York jock Pete
Fornatale and New York University
professor John Mills, co-authors of
the book “Radio In The Television
Age,” were interviewed on the
“Source Report” show which aired
on Source stations Saturday (17)
and Sunday (18). ... WTAR-AM
Norfolk. Va.. claims to have the
longest running locally produced re-
ligious radio program in America,
with the start of the 50th year of
broadcasting programs from the lo-
cal Methodist church.

* k%

Barbara Foley has been promoted
to WSNI-FM Philadelphia pro-
gramming assistant. She continues
to work a weekend on-air shift. . ..
Tom Mandel has joined WFUN-
AM Ashtabula, Ohio. as nighttime
personality. .. . Ron Gabe is the new
p.d. at KSPI-AM-FM Stillwater.
Okla. He succeeds Gene Ragsdale,
who has left the station after 17
years. Gabe also moves from after-
noons to morning drive. Chris Co-
zort is the new afternoon man. ...
Charles Schwartz, former general
manager of WCAU-AM, has joined
Broadcast Enterprises National as
president. The Philadelphia-based
company owns and operates seven
radio and one tv stations.

* * *

94 KMAI-FM in Honolulu re-
turns to live programming, having
been automated since July, with the
addition of stereo jazz in the eve-
nings. Joining the air-staff from 8
p-m.-1 a.m. Monday through Satur-
day is Kit Beuret, a popular person-
ality in the market. The entire lineup
consists of Ron Wiley, 5:30-10 a.m.;
Barbara Blake, 10 a.m. 3 p.m.; and
Steve Hunter, 3 p.m.-8 p.m.

Bill Towery joins WFYR-FM as
production director and weekend
personality. ... Ralph Robinson
joins KEBC-FM Oklahoma City. as
production director. ... John Le-
winski appointed promotion direc-
tor at WRKO-AM in Boston.

*  x

Ron Sacks is elevated to vice pres-
ident of Radio Arts. a syndication
firm. . .. Patty Zippo is the new mu-
sic director of KINT-FM, El Paso.
Tex. She is the wife of Jim Zippo
who formerly held the position.

Lo A

Frank Cody named to the newly
created position of division program
manager for Sandusky Newspapers
Inc. The company owns KBPI-FM
in Denver. where Cody remains as
program director. KDKB-FM and
K15 (AM) Phoenix; KZAM-AM/
FM in Seattle and pending FCC ap-
proval KWFM in Tucson. Cody will
coordinate the stations overall pro-
gramming effective Jan. 1.
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KRAM’s 4,000 Yards Of
Ribbon Salutes Hostages

By TIM WALTER

LAS VEGAS—Country format
KRAM-AM welcomed the hostages
returning from Iran Tuesday (20)
with thousands of yards of yellow
ribbon. The promotion included fre-
quent airplay of the Tony Orlando
and Dawn hit. “Tie A Yellow Rib-
bon.”

General manager Bill Borkey ex-
plains the idea for the welcome came
to him at midnight the night before.
“We’re giving away yellow ribbon to
any listener who comes by the sta-
tion,” he says. “We’ve purchased
4,000 yards of yellow ribbon. We
started announcing the giveaway at
3a.m.and by 7 a.m. we had listeners
wailing at the door to pick up their

ribbon. It’s been steady ever since.
We set up a table right in the lobby
to give the stuff away.”

The station also used 100 yards of
ribbon to decorate one of thetr con-
tracted billboards, located at the in-
tersection of the Las Vegas Strip and
Sahara Avenue.

Berkey and his wife spent much of
the night prior shopping for yellow
ribbon. “We bought every bit of yel-
low ribbon in every all night grocery
store in the city. And lucky for us,
Tower Records stays open all night.

The station didn’t have a copy of
“Tie A Yellow Ribbon” and I found
one copy there at I am.”

. New On TheCharts__

McGUFFEY LANE

“Long Time Lovin’ You”-91

McGuffey Lane may not be on
everybody’s lips in the U.S. but
around Ohio. the group is already
extremely popular. Its seif-produced
debut album, released independ-
ently earlier this year. has sold
40.000 copies on a regional level.

The band began in the early 1970s
with guitarist Terry Efaw and
bassist/vocalist Stephen Reis.
McGuffey Lane as a name was
adopted because it is the same as the
duo’s home street in Athens, Ohio.
With the addition of Bob McNelley,
on vocals and guitars, the group be-
came a folk trio.

Next to join was Stephen Douglas
on harmonica, keyboards and-vo-
cals. Drummer John Campigotto

and guitarist/vocalist John Schwab
complete the lineup.

Based in Columbus, the group
leaped to headline capability in
parts of the Midwest: Picking up on
the excitement building in the na-
tion’s heartland. Atco signed the
band to its first major record con-
tract.

This single is a ballad, though the
album is a mix of countrified rockers
and pop songs. Band members
McNelley and Schwab produced.

McGuffey Lane is managed by
Clif Aldrich at Full Sail Manage-
ment, 3040 Riverside Dr., Suite 119,
Columbus, Ohio 43221. The phone
number is (614) 486-2923. The
booking agent is Empire Agency,
P.O. Box 514, Marietta, Ga., 30061.

CHARLES FOX

“Seasons” =77

Though “Seasons™ is his first hit
as a performer, Fox is no stranger to
composing. He wrote his first motion
picture score for “The Incident” in
1967 which led to his doing the
scores for such films as “Barbarella.”
“Goodbye Columbus” and more
recently “9 To 5.” “Oh God. Book
II”” and “Little Darlings.”

To date he has received two Acad-
emy Award nominations in the best
song category for “Richard’s Win-

_dow” (lyrics by Norman Gimbel)

from “The Other Side Of The Moun-
tain” and “Ready To Take A Chance
Again” (again, lyrics by Gimbel)
from the “Foul Play” film. Other
songs written by Fox and Gimbel in-
clude “Killing Me Softly.” “I Got A
Name” and the “Happy Days”
theme song.

He also has composed classical
works and helped design the Ever-
green Recording Studios in Bur-
bank. Calif. Fox got his start at the
age of seven when he began playing
the piano. He later studied at the
Music and Art High School in New

¥.i

York. Columbia Univ.’s electronic
music dept. and went to France for
composition.

He got his first big break when he
was introduced to the then band-
leader on the “Tonight Show,”
Skitch Henderson. He began to
write break material and special ar-
rangements for the show. His first
assignment to write a television
theme was for ABC-TV’s “Wide
World Of Sports.” That well-known
theme is still-heard today.
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FOR RECORDING

Chi Symphony To Orchestra Hall

CHICAGO--The lion’s share of
Chicago Symphony Orchestra
recording work soon may be carried
out at Orchestra Hall.

For more a decade. the first choice
of record producers was the highly
reverberant Medinah Temple audi-
torium. But last week. London Rec-
ords joined Deutsche Grammophon
in the move back to the dryer acous-
tics of Orchestra Hall.

Sessions Jan. 19 and 20 were Lon-
don Records’ first at the concert hall
and the first to be led there by Sir
Georg Solti. Initial reaction to the
landmark move is highly enthusias-
tic. However. the shift is being
termed “experimental,” and Lon-
don also plans to record at Medinah
Temple during its stay here.

The London digital sessions were
produced by James Mallinson and
engincered by James Lock. Reper-
toire included Bartok’s “Dance
Suite” and “Concerto For Orches-
tra,” and the four movement “Suite
For the Birthday Of Prince Charles”
by Sir Michael Tippett.

If London adopts the site per-
manently, more than three quarters
of the orchestra’s recordings will
have swung back to the 77-year-old
hall. London and DG are the biggest
bookers of CSO recording time.

Brooklyn Philharmonia
Earns Financial Help

NEW YORK-The Brooklyn
Philharmonia has received $46,000
in Ford Foundation money for use
in expanding its five-vear old Com-
munity Concerts series. a minority
involvement program. The match-
ing grant s for support of the current
season and 1981-82.

Concerts in neighborhood
schools. churches, theatres and other
community centers present contem-
porary chamber music by black and
Hispanic composers. Cuban-born
composer. conductor and pianist
Tania Leon has been in charge of
the concerts for the past two scasons.

Additional concerts. increascd re-
hearsal time and a broader reper-
toire to include works for larger ¢n-
sembles will be permitted by the aid,
according 1o the orchestra.

European Tour Slated

SALT LAKE CITY-The Utah
Symphony will perform June 2-3 in
Bergen, Norway. as a highlight of
the annual Grieg Festival.

Other concerts will be performed
in Denmark. Belgium. Holland and
West Germany with its new music
director, Varujan Kojin, conducting.
The trip, the fifth the Utah orchestra
has made internationally, also in-
cludes two concerts at the Tivoli in
Copenhagen May 17-18.

By ALAN PENCHANSKY

DG's 1977 Orchestra Hall sessions
were the first to be staged there in
more than a decade.

Ray Still. the orchestra’s principal
oboist and an audio buff, was favor-
ably impressed. “We heard some
very good sounds.” commented Still.
*“I hear an authentic sound. Solu |
think is favorably impressed.”

A I5-foot stage cxtension for
greater instrumental separation is
being used. One criticism of the hall
is that the stage normally doces not
permit enough instrumental separa-
tion for recording.

Another concern is the hall’s dry-
ness. an outconme of mid '60s acousti-
cal renovation. Here another DG
technique was tried by London’s
team: covering of the main tloor
seats and some balcony seats with
sound reflecting plastic for greater
“liveness.”

Urbana,

1l’s Krannert Center

also has been used by London for
CSO recording. And London’s

Mahler Symphony No. 8 recording
was taped in. Vienna during a Chi-
cago Symphony tour. London’s first
Chicago Symphony recordings were
made in March and April of 1970.

Mitchell Heller. audio engincer
for the syndicated Chicago Sym-
phony radio broadcasts, also lis-
tened to playback.

“They're getting a hell of a good
sound.” Heller enthused. Heller said
“comparatively few™ microphones
by today’s standards werce being
used.

Said Heller. “I think the hall is
very usable for recording with the
stage extension.”

RCA Records and CBS also
record the orchestra. Work by these
labels is done in Medinah Temple.

The orchestra is scheduled to
record Bruckner’s Fourth Sym-
phony Monday and Tuesday (26 &
27) here. Time for these London ses-
sions was booked at Medinah
Temple.

A

GREETS FANS—A satisfied glance summarizes tenor Alfredo Kraus’ reaction

to his first U.S. in-store appearance. Hosts Angel Records and Barnes & Noble
at 5th Ave. and 48th St. in New York timed the promotion to coincide with
Kraus' recent New York recital debut.
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Pro Arte To Distribute
Harmonia Mundi Catalog |

NEW YORK—Pro Arte Records
has entered into a long-term agrec-
ment with Harmonia Mundi, with
the German company slated to
contribute substantially to the Pick-
wick subsidiary’s digital product
pool.

Seven digital albums are among
the 36 inked in by Pro Arte for re-
lease during its first threc months in
the marketplace. The original debut
date (Billboard. Nov. 8. 1980) has
been pushed back from January to
February.

Cooke, Regional Distributor, Closing

LOS ANGELES—Frank Cooke
Enterprises. a distributor of special-
ized independent labels, primarily
classical, is closing its doors this
month. Cooke and his wife, Tony. a
fulltime principal in the business.
are moving to Woodinville. Wash_,
where Frank Cooke will resume his
professional singing and vocal
teaching carecr.

Starting in early 1974. the Cookes
opened regional esoteric label dis-
tributorship in suburban Sun Valley

that eventually served accounts in 11
Western states and western Canada.

Primary lines handled by Cooke
included Desmar. Delos, Lyrichord,
Titanic, Towerhitl. Cambridge, 1750
Arch, Protone, Pandora and Uni-
corn.

In the future. most of these linces
and several others will be handled
by reps John lerardi here and John
Erling. Scattle. They will solicit or-
ders which will be shipped directly
from the labels’ warchouses to the
West.

While Pickwick is maintaining its
mid-price Quintessence line. the Pro
Arte serics will comprise a full-price
classical catalog fcaturing matcrial
gleaned from Seon and now Har-
monia Mundi, as well as other
sourccs still to be negotiated, accord-
ing to Don Johnson. vice president
and general manager. Many items
will be co-productions between Pro
Arte and European partners.

The initial Harmonia Mundi dig-
itals are due in April and will con-
sist of two Mozart albums and onc
presenting the music of Schubert.
These will complement digital co-
productions by Pro Arte and Scon
issued in February and March offer-
ing a pair of Baroque sets for trum-
pet (one with organ), a Tchaikovsky
symphony and an orchestral pack-
age of “spectaculars.”

Among carly Pro Arte releases are
several Scon titles originally re-
leased in the U.S. by ABC and later
marketed by MCA. Rights to these
packages were reassigned to Pick-
wick’s Pro Arte when the “inherited”
Seon contact with MCA was voided.

Pro Arte digitals list at $12.98;
other product at $8.98 per disk.
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_-:- These are best selling middie-of-the-road singles compiled from
- o 2 radio station air play listed in rank order.
g & 8
x x
e w 1 A , o
E 8 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
| | 12|  11L0VE A RANY MiGHT
A Eddie Rabbitt, Elektra 47066 (Debdave/Briarpatch, BMI)
V| 6| 10 THE WINNER TAKES IT ALL
Abba, Atlantic 37222 (Artwork/Polar, ASCAP)
3 3] 4 LOVE ON THE ROCKS
Neil Diamond, Capitol 4939 (Stonebridge/EMA-Suisse, ASCAP)
4 1 | MADE [T THROUGH THE RAIN
A Barry Manilow, Arista 0566 (Unichappell, BMI)
h1t¢ 8 8 THE TIDE IS HIGH
i Blondie, Chrysalis 2465 (Gemrod, BMI)
[ 21 14 EVERY WOMAN IN THE WORLD
Air Supply, Arista 0564 (Pendulum/Unichappell, BMI)
i&' 10 8 9To 5
Dolly Parton, RCA 12133 (Velvet Apple/Fox Fanfare, BMI)
i{f 9 11 KILLIN' TIME
Fred Knoblock & Susan Anton, Scotti Brothers 609 (Atlantic)
(Flowering Stone, ASCAP)
i% 11 8 MY MOTHER'S EYES
Bette Midler, Atlantic 3771 (Almo/Only Child/Mel-Dav, ASCAP)
13 1 SAME OLD LANG SYNE
Dan Fogelberg, Full Moon 19-50961 (CBS) Hickory Grove/April, ASCAP)
ﬁ 15| 10 SMOKEY MOUNTAIN RAIN
Ronnie Milsap, RCA 12084 (Pi-Gem, BMI)
12 5| 14 GUILTY
Barbra Streisand & Barry Gibb, Columbia 11-11390 (Stigwood/Unichappell, BMI)
ﬁ 16 7 HEY NINETEEN
Steely Dan, MCA 41036 (Zeon/Freejunket, ASCAP)
U] 7115 SUDDENLY
ﬁé{ Olivia Newton-John/Cliff Richard, MCA 51007 (John Farrar, BMI)
25 2 WOMAN
John Lennon, Geffen 49644 (Warner Bros.), (Lenono, BMI)
28 2 CRYING
Don McLean, Millennium 11799 (RCA) (Acuff Rose, BMI)
ﬁ 21 7 MISS SUN
Boz Scaggs, Cotumbia 11-11406 (Hudmar, ASCAP)
18] 12| 13 IT'S MY TURN
Diana Ross, Motown 1496 (Colgems-EMI/Prince St., ASCAP/Unichappell/Begonia
A Melodies, BMI)
Pt 8| 3 A LITTLE IN LOVE
Cliff Richard, EMI-America 8068 (ATV, BMI)
2 11 FOOL THAT | AM
N Rita Coolidge, A&M 2881 (Unichappell/Begonia Melodies, Fedora, BMI)
NI 2% 3 SEVEN BRIDGES ROAD
Eagles, Asylum 47100 (Elektra) (Irving, BMI}
2| 4|17 MORE THAN | CAN SAY
Leo Sayer, Warner Bros. 49565 (Warner-Tamerlane, BMI)
23 (17] 10 STARTING OVER
John Lennon, Geffen 49604 (Warner Bros.) (Lenono, BMY)
24| 18] 13 EASY LOVE
Dionne Warwick, Arista 0572 (Cotton Pickin', ASCAP/Hobby Horse, BMI)
5119 16 NEVER BE THE SAME
Christopher Cross, Warner Bros. 49580 (Pop'N'Roll, ASCAP)
% 2] 12 SEASONS
Charles Fox, Handshake 85307 (Live/Charles Fox, BMI)
27| 4 M GOODBYE MARIE
Bobby Goldsboro, CBS/Curb 5400 (Music City, ASCAP/Combine, BMI)
3| 23 8 ONE STEP CLOSER
The Doobie Brothers, Warner Bros. 49622 (Noodle Tunes/No Aff/Long Tooth,
BMI/Rare Blue/Carlooney Tunes, ASCAP)
30 6 TIME IS TIME
Andy Gibb, RSO 1059 (Stigwood/Unichappell, BM1)
HELLO AGAIN

Neil Diamond, Capitol 14960 (Stonebridge, ASCAP)

SEND A LITTLE LOVE MY WAY

Stephen Bishop, Warner Bros., 49595 (Stephen Bishop, BMI)
LADY @

Kenny Rogers, Liberty 1380 (Brockman, ASCAP)

| AIN'T GONNA STAND FOR IT

Stevie Wonder, Tamla 54320 (Motown) (Jobete/Black Bull, BMI)
TOGETHER

Tierra, Boardwalk 5720 (CBS) (Mighty Three, BMI)

| BELIEVE IN YOU

Don Williams, MCA 41304 (Cook House, BMI)

DARE TO DREAM AGAIN

Phil Everly, Curb/CBS 5401 (Everly And Sons, BMI)

WOMAN IN LOVE @

Barbra Streisand, Columbia 1-11364 (Stigwood/Unichappell, BMI)
SOMEBODY'S KNOCKIN'

Terri Gibbs, MCA 41309 (Chiplin/Tri-Chappell, ASCAP/SESAC)
WYNKEN BLYNKEN AND NOD

The Doobie Brothers, Sesame Street 49642 (Warner Bros.) (Silkie, BMI)
NEVER KNEW LOVE LIKE THIS BEFORE

Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BM1T)
MORNING MAN

Rupert Holmes, MCA 51019 (WB/Holmes Line Of Music, ASCAP)
CAFE AMORE

Spyro Gyra, MCA 51035 (Crosseyed Bear, BMI)

TELL IT LIKE 1T IS

Heart, Epic 19-50950 (Conrad/Orlap, BMI)

WHEN

Perry Como, RCA 12088 (United Artists/Roncom, ASCAP)

FLY AWAY

Peter Allen, A&M 22885 (Irving/Woolnough/Unichappell/Begonia Melodies/
Foster Frees, BMI)

YOu

Earth Wind & Fire, ARC/Columbia 11-11407 (Saggifire/Rutiand Road/Almo,
ASCAP/Foster Frees/Irving, BMI)

HAPPY SONG

Frank Mills, Polydor 2148 (Peter Piper/Unichappell, BMI)

PART OF ME, PART OF YOU

England Dan, John Ford Coley, MCA 51027 (Rightsong/Landers-Roberts, BMI)
I'M ME AGAIN

Connie Francis, MGM 14853 (Polydor) (Ragtime, ASCAP)
WITHOUT YOUR LOVE

Roger Daitrey, Polydor 2121 (H.G. ASCAP)

+# Stars are awarded to those products showing greatest airplay strength.  Superstars are awarded to those
products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.).
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Agency Expands Into TV Production, Booking Rockers

‘Should Expand
To Al Areas,’
Says Walters

NEW YORK—Norby Walters As-
sociates, one of the top booking
agencies for r&b acts, has diversified
into television production, and is
also now booking rock acts.

Among its tv projects. the Walters
Agency is working on behalf of pro-
ducers Frank Touch and Billy Mize
to sell a “Merle Haggard & His
Friends” special for cable tv; it is
negotiating with major networks for
a Steve Allen-hosted special on
China; and it is developing a “Miss
United Skates” special, combining a
beauty and skating contest.

Rock acts that the agency now
represents (under the direction of
Jonny Podell) are: Blondie. Alice

Fe R S

i
S

Cooper, Kid Creole & the Coconuts,
Amy Holland, Garland Jeffreys, the
New Riders Of the Purple Sage, Psy-
chedelic Furs, and a new forthcom-
ing theatrical production of
“Tommy.”

The r&b acts represented by Wal-
ters include Cameo. Con Funk
Shun, Dramatics, Gap Band. Mi-
chael Henderson, Kool & the Gang,
Lakeside, Sugar Hill Gang, Skyy,
Slave, Shalamar. Whispers, Yar-
brough & Pcoples, Kurtis Blow, B.T.
Express, and Change.

Also Cameron, Dynasty, Tyrone
Davis. G.Q.. Al Hudson, Instant
Funk, Evelyn “Champagne” King.
Lipps Inc., Peoples’ Choice. Revela-
tion, S.0.S. Band. and Parliament/
Funkadelic.

Parliament/Funkadelic, as part of
George Clinton’s Uncle Jam Army,
are set for a 30-city tour in March,
with Bootsy Collins, Sweat Band,
and the rest of P-Funk Troups. The

o T e e

Denver s Popular Rambow HaII

By ROMAN KOZAK

tour contains elephants, jugglers and
clowns.

“We feel that as an agency our
business should expand beyond
only representing musical attrac-

. tions. We should expand to all areas
across the board. Tv seems to be a
natural extension, certainly these
days, of musical performances,” says
Walters.

With a China special and a beauty
contest, it is obvious that Walters’ in-
terest extends beyond music-related
tv projects.

“Obviousty.” says Wallters. “One
of the most important thing we have
recently done was filming the JAG
BMX World Championship of Mo-
torcross in Indianapolis.” he says.
“But the Hall & Oates Special that
was recently on HBO was our proj-
ect from the inception. We filmed it
at the Agora in Cleveland, and at the
same time we filmed a Dionne War-
wick special, which has not been on

Celebratmg Second Anmversary’i;

DENVER “It’s maybe the most
successful club of its size or kind in
the country,” claims David McKay,
manager of Rainbow Music Hall
here, which celebrates its second an-
niversary Monday (26).

McKay says this year’s official
celebration will be held Feb. 5-6
with two nights of 38 Special. The
band is planning to videotape its
performance. he adds.

McKay claims that in the past two
years there has been about 175 to
200 shows presented a year with 90%
sellout. Chuck Morris. vice president
of Feyline Presents. Inc., the firm
that operates the Rainbow, gives a
more conservative estimate of 88%.

Morris is the major person book-
ing for the club. but both McKay
and Feyline president Barry Fey
sometimes help out.

Some of the top names in the
country have played the hall, in-
cluding Bob Dylan, Blondie. Pat
Benatar (Fey points out Tom Petty)
on down to a local band called the
Kamikaze Klones.

Morris makes the most positive
statements why the club is holding
up. He says the club has felt the im-
pact of the recession, but not as bad
as elsewhere. “Colorado’s economy

By DICK KELLEHER

is holding up better than most parts
of the country.”

He says the lack of snow could
also effect Feyline this summer. *1
believe if there’s a miserable ski sea-
son. it will hurt us.” He says that
many people in the high country at-
tend Feyline’s summer shows at Red
Rocks and that a lack of money in
circulation at the ski resorts could
put a dent in ticket sales this sum-
mer. He also states that “people are
being more choosy on what they
buy.”

But on a positive note, he adds, *1
wish [ could book more acts.” He
claims the number of bands touring
this year as compared with last year
“is down 30%.”

Morris is proud that he books
fledgling acts. “I've booked bands
that were almost unknown that went
on to become superstars.” And he
cites the Doobie Brothers. Eagles
and Peter Frampton as those he had
booked in other clubs he’s run in the
Denver vicinity.

The Police played the Rainbow in
January and thosec who work for the
Rainbow or Feyline claim that it’s
the smallest hall that band has
played on its current tour. This em-
phasizes what Morris says because

coemar ing. s. marcucc s

telex: comint-i for coemar 330813

coemar is europe’s leading manufacturer in lighting
and special effects for ightclubs, loungues,

hotel halls. theaters, arenas, studios. auditorium halis
and every other place where entertanment is.

commercial office: via vaina 1, 20122 milano, italy

factory: via bonfiglio 2, 46042 castel goffredo (mn)

i's the third time the act has per-
formed at the club.

Other groups that have made a
niche for themselves in Colorado by
playing the Rainbow more than
once include Blackfoot and Pat
Benatar.

There is no liquor served at the
Rainbow, but the theatre is a con-
verted movie house and still features
a cinema-styled snack bar complete
with cold drinks, hot dogs. nachos,
candy bars and popcorn at about
the same price as any movie theatre.

Nashville’s Aud
Seeking $85,000
As Crowds Skid

NASHVILLE—Municipal Audi-
torium is seeking $85.000 from the
Nashville Metro Council to main-
tain the facility until March. when
officials expect revenue to pick back
up.

pPoor attendance and show cancel-
lations were among the reasons
prompting the facility to seek the
loan.

“We had abouta 25% reduction in
attendance in 1980.” states Bob Sko-
ney, assistant manager of the audito-
rium. Total attendance figures
plummeted from 256,000 in 1979 to
193.000 in 1980, according to Sko-
ney, while the number of rock con-
certs fell from 35 to 28.

Major headliners cancelling
shows at Municipal in 1980 included
Jackson Browne, Barry Manilow
and the Doobie Brothers. Browne
and Manilow opted to play at
Middle Tenn. State Univ. in nearby
Murfreesboro, while the Doobies cut
their tour short. The Murfrecsboro
facility holds approximately 12,000
compared to Municipal's 9,900-seat
facility.

It takes about four revenue-mak-
ing shows per month to generate the
$65.000 to $75.000 Municipal Audi-
torium requires for monthly oper-
ating costs. Skoney notes. He looks
for the facility to be back on its feet
by March, pointing to a recent Ros-
sington-Collins sellout and a strong
January lineup. including the peren-
nially successful Volunteer Jam Sat-
urday (17) and REO Speedwagon.
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the air yet. Itis still being negotiated.
There are apparently some legal
complications with the record com-
pany.”

“All of our artists were looking for
television exposure,” says Walters,
explaining why he decided. nine
months ago,” to be so involved with
tv. “A while ago, because audio re-
ception was so poor, the record com-
panies and artists were not inter-
ested in tv. However, there has now
been a change in attitude by all the
music people. Visual identification
creates a familiarity with the artists
that transcends even the poor audio
quality.”

“Consequently the public now
has a chance to see all their favorite
performers on tv, and now. as a re-
sult of the proliferation of music
shows, this is feeding on itself, with
all the musical artists now saying
they want to be on tv. And what
we're trying to do is to take it deeper
than just having an artist appear on
a “Merv Griffin Show” and do a
song.”

Instead. says Walters, what he is
now working on with “half a dozen
artists” is to have their own pro-
grams or specials. “These are not ne-
cessarily superstars but mid-level
artists that would not necessarily
have an opportunity like this,” he
says.

“Film. tv. records. and live per-
formances, are all hooked into each
other so that we as an agency are
now finding ourselves going beyond
just a representation of the artist, but
are actually moving into packaging.
We will be packaging musical artists
into tv packages. And by the same
token. non musical events that can
start out as tv shows, then can be-
come in-person spectaculars.” says
Walters.

“As the lines break down among
the entertainment media. that gives
the agent/packager an opportunity
to help his clients in all facets, to
help their carcers. and help every-

Walters Claims
His Agency Tops
In World’s R&B

body make more money.” he says.

Walters says his involvement with
rock music is a natural outgrowth of
his many years’ interest and work in
r&b. The interest finally crystallized
into reality last summer when Jonny
Podel came to the company, bring-
ing with him Alice Cooper and
Blondie, “one of the highest profile
groups in the world.”

Podell, who in the past repre-
sented such acts as George Harrison
and the Allmans, is now a vice presi-
dent at Norby Walters Associates,
running the company’s rock divi-
sion. Most recent signing to the divi-
sion has been Kid Creole & the
Coconuts.

Walter predicts further expansion
of his rock roster, with both estab-
lished and new rock acts. He expects
thatin a year or two the rock division
will equal in size the dominant.r&b
side of his business.

Walters counts as his clients eight
of the top 20, and 24 of the top 100
r&b charted artists, which. he claims,
makes his the top r&b agency in the
world.

Top r&b acts now play in the same
arenas and theatres as do the top art-
ists in every other genre of pop mu-
sic. For many new r&b acts. “what
we have now is an awakening of
white rock clubs that r&b music is. in
fact. the roots of rock’n’roll. This
company is working very hard to
bring awareness to everyone in the
business. So what we are doing. is
that as they are breaking. we are sell-
ing our r&b acts into white
rock’n’roll clubs.

“And the rock'n’roll clubs are
buying them and are realizing that
their customers are going to be able
to sce rock’n’roll in its purest form.
which is r&b.” savs Wallters.

Canned Music, Union Talks
Continued By N.J. Casino

ATLANTIC CITY. NJ.—Al-
though the Golden Nugget, the re-
sor’s sixth gambling casino hotel,
has been getting by with canned mu-
sic in both its main showroom and in
its three lounges, the local musicians
union has held up its threatened
picketing action.

Victor J. Marrandino. president of
Local 661-708. says he has lifted the
Dec. 18 deadline because there are
indications that some progress has
been made in the talks between the
union’s attorney, Bernard Katz, and
Martin L. Greenberg. the Nugget’s
president.

Rather than take hasty action,
Marrandino says he is holding off a
little longer as long as talks were go-
ing on. The talks center on the
Golden Nugget's operation of its
524-seat cabaret theatre, Opera
House, which has no house band.
The in-house revue. “Brand New
Day.” described as a “multi-media
laser light extravaganza.” was pro-
duced by Jeff Kutash, of Dance Ma-
chine Inc., Beverly Hills, Calif.
Prerecorded taped music is used, as
for the shows Kutash produces for
the Golden Nugget in Las Vegas.

Kutash has a 14-week contract to
run his new revue here, alternating
with the headline attractions. For
the opener, Golden Nugget brought
in Willie Nelson, who had no need
for local musicians since he comes

with his own set of union sidemen
for a group called Family. Kenny
Rogers will follow. He brings along
his own musical support.

Four of the other five casino ho-
tels also operate cabaret theatres
with in-house revues, and all five
feature house bands as part of their
nightly entertainment as required by
state law. At Harrah’s. the live music
is only in the lounges since its 1.000-
seat theatre will not be ready until
March. Robert Maxey. the Nugget’s
board chairman, has said repeatedly
that the hotel-casino will have live
music, while at the same time stating
that he doesn’t plan to have a resi-
dent band and pay them not to play.

While the state’s Casino Control
Commission requires that live caba-
ret entertainment must be offered
daily, the commission ruled that the
casino regulations do not specify
how much of the entertainment has
to be live. The union had lodged a
protest with the state commission.
While dissatisfied with the ruling,
Marrandino says he is looking for a
firm commitment that the Golden
Nugget will use union musicians on
a regular basis in its showroom.

The union president warns that if
the casino-hotel management can-
not come to terms, the local may de-
clare the Golden Nugget unfair to
organized labor or picket its prem-
ises.
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Benatar’s Best Shot—Right Down The Middle

LOS ANGELES—Pat Benatar
has made it to the top by going down
the middle—between pop and rock.
old wave and new wave, an album
base and now the broader singles
audience.

“The middle is the hardest place
to be,” says the 27-year-old singer.
“You can’t be loyal to either side.
You want to have that hitsingle. but
by the same token you realize album
rock is the key to longevity. My
singles are usually my least favorite
songs anyway.”

Still, the top 10 success of Bena-
tar’s single *“Hit Me With Your Best
Shot™ is the main reason her five-
month-old album “Crimes Of Pas-
sion” is now basking in its third
week at number (wo on Billboard’s
Top LPs & Tapes chart.

Benatar is excited about the LP
breakout, but also a little apprehen-
sive. “Is a pretty ominous thing.”
she says. “There was a feeling of
*how do we top this’ once we got past
number 10: now you're talking sheer
fright.”

The hot chart numbers are also
impacting on Benatar’s upcoming
concert plans. She and her four-man
band are set to do a three-month
tour of the US. and Canada after
the third album is released in June.

“Everyone wants me to go into
huge venues.” she says. “but that's
(oo fast for me: I want to go slow.

“You’re forced to go from being a
small operation to an instant profes-
sional organization. You're sup-
posedly in the big leagues now and
have to approach everything from
that standpoint. Everyonc goes
through it, but it’s strange.”

Benatar hopes to soften two as-
pects of her image: her toughness
and her sexiness.

“I think people are finally starting
to realize that I'm not this tough.
horrible witch woman with whips. I
want (o show a soft side: maybe sing
a sad song. a wounded song. so
people don’t hold on to this fantasy
of a Superwoman who doesn’t ex-
ist.”

As for her image as the sexy siren

29 Acts Play
In Nashville’s
\Volunteer Jam

By KIP KIRBY

NASHVILLE—Nashville revved
up for the seventh annual Volunteer
Jam Saturday (17) which found
nearly 10.000 Charlie Daniels fans
crammed into the Municipal Audi-
torium for their special night of non-
stop music.

And music there was. provided by
more than 25 artists and groups who
barraged their way with unflagging
high spirits through approximately
85 songs during the eight-hour
marathon.

As usual. the musical order of the
evening was “somecthing for every-
one,” with a back-to-back blending
of rock (mostly Southern). country.
Cajun. r&b. Texas swing and pop.

And as usual. the list of featured
performers for this year's Jam read
like a concert promoter’s dream.
Among those taking the stage for the
regulation two numbers were Crys-
tal Gayle. Delbert McClinton,
Dobie Gray. Bobby Bare. Jimmy
Hall, Molly Hatchet, Ted Nugent.
Grinderswitch. Johnny Lee, Mickey
Gilley, McGuffey Lane, Papa John
Creach. the Henry Paul Band. the

(Continued on page 52)

of rock. Benatar laments. “It be-
comes like an albatross around your
neck. It gets in the way a lot of times.
When I'm onstage, I'm not male or
female. But I guess it’s just some-
thing you have to live with: it goes
with the territory.”

While Benatar is now one of the
hottest female rock singers in the
business. she had her share of hard
times gaining that acceptance.

“Agents and record companies
would say things like, ‘Janis Joplin
died: give it up.” They'd say, ‘Why
don’t you sing country/western?
That's so much easier for a girl to
break into.” Or *‘Don’t wear so much
eye makeup’ or ‘Why are you always
wearing black boots?" or “Your face
is too cute to look tough.’”

Benatar’s formal vocal training
and background in cabaret pop also
impaired her early credibility as a
rocker.

“They’d tell me my voice was too
trained, too clear and had too much
vibrato to sing rock. They'd always
say, ‘you sing too good.” But I've
never thought you had to sacrifice
range or clarity to sing rock ’n’ roll.

“For a few months I felt I mightas
well go back and study ‘La Traviata.’
But in the long run the rejection
helped me to become so angry that |
was even more motivated. By the
time Chrysalis came along, I was
ready to blow up guitars onstage.

Benatar also encountered a fair
amount of sexism when she started
fronting local bands. “It was hard,”
she remembers. “You were the chick
singer and that was it. You dressed
up the band. The only good thing in
their minds was that maybe after-
wards you would go out with all of
them.”

Mike Chapman. who produced
three cuts on Benatar's first LP.
recently took a swipe at “Hit Me

Pat Benatar: Her best shot hits the
mark.

With Your Best Shot” while ad-
dressing the monthly meeting of the
California Copyright Conference.
“If that’s the best rock 'n’ roll can do
these days.” he charged. “it's on a
steep decline.”

“I think he’s right.” Benatar re-
sponds. “IC’s a totally pop record.
There are other songs on the album
that have more depth but never get
played, like ‘I’'m Gonna Follow You’
or ‘Hell Is For Children.””

Benatar’s third album will be
coproduced by Keith Olsen, who
handled “Crimes Of Passion,” and
Neil Geraldo, the singer’s lead gui-
tarist and boyfriend. It will include a
version of the Raiders” “Just Like
Me.” the latest in a string of Benatar
covers of oldies by the Rascals, John
Cougar, Smokie. Alan Parsons and
Kate Bush.

“We'll be taking a lot of chances
on the album,” Benatar says. “It's
the same as with the Blondie album:
whether you like it or hate it, you

Jones’ Star Shines
With Memphis Shows

® Continued from page 34

was tremendous.” says Jones, stating
that if whites see somebody they like
playing at the Orpheum (located
downtown at Beale Street and Main)
they have no apprehension about
going there.

These facts support Jones’ theory
about the Memphis market: “Pcople
here want to be entertained. They
want good shows that are well pro-
duced. The hit record does not mean
as much here, although it is always
important. Memphians are more
into what did he do or what did he
look like. So. it’s hard to break new
acts in this market. Pcople have to
see them and form their own opin-
ions. If they are good. people will go
back and sce them whether or not
they have a hit record.

“That’'s why.” Jones continues.
“we think the Orpheum shows will
gowell. It will give us a chance to get
into some of the acts that don’t nec-
essarily have hit records but people
have grown to love and cnjoy over
the years—institutions like Jerry But-
ler. B.B. King and Joe Simon.”

According to Jones. “Memphis
has never been overexposed as a
concert market. so you can do any-
thing you want to do here.” Satur-
day Night Live at the Orpheum is
starting off with what he considers to
be a neglected demographic market.
the 25 and older black market. but
Jones sees other possibilities. He
says he even had whites come from
Little Rock, Ark.. to see Millie Jack-
son.

“If it’s good entertainment.” Jones

says, “people will come from every-
where (o see it.”

Star’s staft is small. “I do the ad-
vertising and handle promotion and
production myself. Memphis is our
major concentration and I have a
good working relationship with the
people in the community. They
know how I like things done. and it
keeps me turned into things.”

Gloria Rankin. whom Jones refers
(o as “‘the boss.” is general manager.
handling contracts and financing.
Mary Nichols directs the in-house
catering service.

“That's something we got into out
of necessity because we couldn’t find
anybody we could rely on.” Jones
says. “It’s developed into a strong
business.”

Jones was also instrumental in
helping Nichols to open Top Ticket.
the only ticket outlet in the area ca-
tering to the black audience. Top
Ticket and Star Entertainment are
located in the same building at 2405
Elvis Presley Blvd. Nichols says the
agency also does well on other pro-
motions citing good activity on the
Stevie Wonder concert as an ex-
ample. “I have no problem getting
good seats. The Coliseum has been
consistently fair with me.”

Although Nichols owns Top
Ticket. Jones likes to assist her
whenever possible. “When people
come in to buy tickets. I say. ‘How
did you like the last show? and
‘Who do you want to sce? ™ Jones
says. “You’d be surprised how effec-
tive it is as a selling tool if it's used
properly.”

www.americanradiohistorv.com

have to admit they went out of their
way (o try new things.”

While Benatar is wary of playing
huge venues. she has no fondness for
small clubs. “I don’t like playing in
less than 2,000-seaters.” she says
“It's usually too crowded and the
lighting and sound are horrible. It's
great to be close, but you can still be
close in a 3,000-seater.

“We still do college dates too. A
lot of acts don't do them anymore,
but I like the audiences. Kids are
great.”

Benatar's 1981 tour will concen-
trate on the U.S. and Canada. The
singer prefers to perform where she’s
hot rather than in markets where
she’s less established. So she’ll side-
step Europe, where she played on
her last two tours, as well as Aus-
tralia and Japan, despite label
requests for a visit.

Benatar will headline all dates,
which she’s done since the begin-
ning, except for about 20 opening
gigs for such acts as David Werner,
the Doobie Brothers and Eddie
Money.

The singer has been booked for
the past two years by Premier’s Bar-
bara Skydell and managed for six
years by New York-based Rick
Newman. He’s guided her career
since her days singing love songs
and French songs in his club Catch
A Rising Star.

While some singers (Stevie Nicks
comes immediately to mind) have
damaged their voices singing rock.
Benatar claims it’s actually helped
hers. “For some strange reason it’s
expanded my range. I only had 2%
octaves when I started singing rock:
now I have 3%. I can do it without
straining. You can use the same
technique for rock 'n’ roll as for op-
era. It took me a year to learn how to
apply it.”

Benatar says a video will probably
be taped on the next LP, along the
lines of Blondie’s “Eat To The Beat.”

“I'm interested in film,” Benatar
says. “I love acting. We're also look-
ing now for screen projects for me,
But I don’t want to do a rock 'n’ roll
movie. If I did a musical, it would
have to be in another style.”

* Rush Order on request

YOUR SYMBOL
— OF SUCCESS —

GOLD & PLATINUM
RECORD PLAQUES

We supply the ‘Gold’ or ‘Platinum’
records at no additional cost

Single-$55 * Album-$75

(Plus tax and Shipping)

— Our Superior Services Include —
* Normal 2/3 week delivery

* Double or Triple Gold & Platinum Plaques
* Gold & Platinum 8-Track Plaques

* Charts & Album Covers mounted

* Custom Awards designed

* Direct Shipping to recipients on request

DEJAY PRODUCTS

3010 W. Burbank
Burbank, CA 91505
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Talent

THE JIM CARROLL BAND
KID COURAGE
Whisky, Los Angeles

Admission: $6.50

Potential is the best word to describe new
Atco artist Jim Carroll. The published author and
ex-junkie’s initial stab at music is an admirable
one filled with the toughened edges, the basis of
all good rock. However, the 50-minute, nine-
song set Jan. 16 had many trouble spots.

Carroll has no stage presence. He simply
stares at the back of the club and spits out the
venomous lyrics which fill his first album,
“Catholic Boy.” On record, Carroll's music is a
murky yet seducing mix of the elements of Lou
Reed, Springsteen and the Pretenders. While his
four-piece backup band has considerable talent,
especially guitar players Brian Linsley and Ter-
rell Winn, they tend to bludgeon most of the dis-
tinctiveness out of Carroll's music, which has at-
tracted considerable AOR radio attention.

Still, the raw ingredients are there and a well-
honed Carrofl should be a force to be reckoned
with on the adventurous edge of rock'n'roll. San
Francisco act Kid Courage opened in an 11-
song, 40-minute set that was predictable and
overlong. Playing a Knack-meets-Tom Petty
form of power pop, the quintet failed to offer
anything new or even remotely fresh.

CARY DARLING

THE RINGS

Roxy, Los Angeles
Tickets: $6.50

The Rings, a highly championed band out of
Boston, with a new release on MCA, made an im-
pressive West Coast debut Jan. 19. The four-
man rock outfit played a 12-song, 45-minute set
that showed it has one foot lodged in the main-
stream and the other firmly planted in post-new
wave rock.

Comparisons to the Cars are inevitable. Both
bands are from Boston and bassist Bob Gifford's
vocals have an uncanny resemblance to those of
Ric Ocasek.

However, there is enough diversity in the mu-
sic, due in part to the fact there are three vocal-
ists and writers, guitarist Mike Baker, lead gui-
tarist Mark Sutton and Gifford, for the band to
establish its own identity.

Although the sound system marred much of
the group's lyrics, the Rings nonetheless played
inspiredly, drawing from its self-titled LP as well
as a few surprises such as the taut and more ag-
gressive reworking of the Rolling Stones' “The
Last Time" aad Little Richard’'s “Keep A
Knockin'.”

With a minimum of keyboards (Baker only oc-
casionally alternating on guitar), the Rings’
sound is guitar-oriented and produces a com-
pact, sparse sound delivered in a terse and raw
fashion that communicates the urgency of its
songs.

Its songs are short and punchy in the range
of three to four minutes, so they are stripped of
any long, drawn-out solos and pretentious
waste. The harmonies of Baker, Sutton and Gif-
ford jell together and gives the songs a melodic
foundation. Matt Thurber's crunching drum
lines add additional punch to the sound.

Standouts of the set included “Got My Wish,"
with its Cars-like starkness; “Let Me Go,” “This
One's For The Girls,” the reggae-tinged “‘Too
Much Of Nothin' " and “Move Over.”

With more road experience, the Rings have
the potential to become a major rock band and
follow in the tradition of its fellow creative co-
horts from Boston. ED HARRISON

Talent In Action

BILLY & THE BEATERS

Roxy, Los Angeles
Admission: $5.00

Looking like a math teacher wha is interested
more in logarithm than musical rhythm, Billy
Vera appears an unlikely candidate for rock star-
dom. But Vera and his nine-piece band may
have to cope with fme in the near future if the
two-hour, 17-song performance Jan. 17 is any
indication.

Describing the Beaters’ sound is a difficult
one as they mix r&b, jazz and rock into a mes-
merizing whole. Vera has obviously listened to
many of the masters of the blues as his guitar
playing and vocals reveat more than a ring of au-
thenticity. However, he channels the influence
through his own personality so that he is not
merely aping the originators. The result is akin
to how Eric Clapton, Mose Allison or Dire Straits’
Mark Knopfler would sound if backed by the
Tower of Power horn section.

With ex-Doobie Brother Jeff Baxter on guitar

and Rickie Lee Jones dropping in on one song,
this Los Angeles band, one of the initial signings
on Alfa, played a hot set of originals and covers.
The horn section of Lon Price, Bryan Cumming,
Ron Viola and Jerry Peterson overlayed a jazz
edge to Vera’s blues-inflected vocals and guitar
style.

If a sense of humor is what is needed to make
it, then the Beaters should be on easy street in
no time. With such songs as “Millie Make Some
Chili" and “Someone Will Cool You, Someone
Will School You,” the group showed one doesn't
have to lose the ability to laugh just because the
song being played is the blues. In addition,
Vera's between-song patter proved he has a
promising career ahead as a standup comedian
if he ever gives up music.

Perhaps the band was so hot because the
three-night stand here was recorded for its first
album in addition to being videotaped. What-
ever the reason, the Beaters put on what will
probably rank as one of the top concerts of
1981. CARY DARLING

The continuing legal imbroglio
stemming from the various contracts
involving Terry Knight. Grand
Funk Railroad and Capitol Records
that has dragged through the courts
for years may be coming to an end
shortly. A U.S. District Court has de-
nied most of plantiffs Mark Farner,
Melvin Schnacher and Donald G.
Brewer’s claims that Capitol owes
them money for “scrapped records”
and foreign royalties and ordered that
the parties get ready for a showdown
in Manhattan federal court in
March. Since the court order implies
that Grand Funk doesn’t have much
of a case. it’s doubtful that a heavy
court struggle is in the offing.

REO Speedwagon raised $7.000 to
keep open an orphanage in Ander-
sonville, Ind., via a benefit basket-
ball game against WFBG-FM in St.
Louis. ... Rik Emmett of Triumph
now also a regular cartoonist for Hit
Parader.

Columbia sending out fuzzv green
cloth buttons to promote Psychedel-
ic Furs, coming back soon for a new
U.S. tour.. .. Dolly Parton to sing **9
To 5” at the televised Golden Glove
Awards Saturday (31). ... “The
Commuter” by Seth on Green Key
Records seen as basis of new tv sit-
com. ... Jim Carroll to be on “Fri-
days™ Feb. 6. ... Styx sending each
returning hostage copy of latest LP.

Pearl Harbour, former lead singer
of the San Francisco-based Pearl
Harbour & the Explosions, has
moved her base of operations to
London. She recently completed a
Warner Bros. album with producer
Mickey Gallagher, keyboard plaver
with the Clash and Ian Dury & the
Blockheads. . . . Country music artist
Gary Revel did not show up for his
last show in Los Angeles Jan. 9 but it
wasn't due to the usual reasons art-

Talent Talk

TOP QUALITY
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LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 - $41.00 1000 - $69.00
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1000 - $283.00

SEND Sx10 PHOTD - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

t PICTURE
’ 1867 E. FLORIDA 8T.
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THE
JELLY BEAN
BAND®

In line with the times (and the
President's favorite candy) the
Jelly Bean Band® is irrepressible
“Big News." A multi-racial and
gender rock and roll band that
generates high energy and en-
thusiasm, the Jelly Bean Band®
relates to everyone and makes
great music, and show business
success.

Available for guest appearances
and bookings.

For further information contact:

The Jelly Bean Band®

P.0. Box 2276, Hollywood, Ca. 90028
Telephone (213) 473-4220

ists use to cancel gigs. He was stuck
in his three-room motel suite in Hol-
lywood with a gun battle raging 20
feet from his door. Two gunmen
were holding 12 hostages in the
manager’s suite in the hotel. A Los
Angeles SWAT team had sur-
rounded the hotel. Revel. plus his
wife. four children and a friend, got
out safely the next morning when
one of the gunmen surrendered and
the other was killed by police. Now.
Revel plans to write a song about the
experience, “He Held Them All "Til
Morning.” . .. New Arista act Bram
Tchaikovsky dropped by the label’s
New York office recently to play
some of his forthcoming LP “Fun-
land” for label president Clive
Davis. The LP is due for release in
spring. ... Queen drummer Roger
Taylor, actress Elizabeth Ashley and
actor LeVar Burton were some of the
notables who showed up for the
Billy & the Beaters gigs at Los An-
geles’ Roxy over the weekend of Jan.
15-17. The new Alfa act. in an un-
usual move, recorded those live
dates for its first album. Ex-Doobie
and Steely Dan member Jeff Baxter
is producing. ... Leif Garrett will
star in “Longshot.” a new film re-
volving around the world of soccer.
... Composer-actor Alex Harvey, via
his Alex Harvey Productions. has
entered into a joint venture associ-
ation with producer-writer Jim
Byrnes’ Lobo Productions to film
Harvey's song “Delta Dawn.” which
has reportedly sold 15 million
copies.
ROMAN KOZAK AND
CARY DARLING

_Signings_

Producer Robert Margouleff, who
has worked with Devo and the Bus
Boys, and his associate Howard Sie-
gel to Dan Cavanaugh for manage-
ment. Cavanaugh also manages Ka-
sim Sultan from Todd Rundgren’s
Utopia. .. . Singer-songwriter David
Kelly to G&P Records with single.
“Something About You.” expected
in February. ... Keyboardist/singer
John Duart from U K. to G&P Rec-
ords with single expected in early
spring.

Franke & the Knockouts to Mil-
lennium Records. with first single,
“Sweetheart” expected mid-Febru-
ary. ... R&B group the Escorts to
Audiofidelity’s Knockout Records.
First single is “Make Me Over.” . ..
American Song Festival winner
Gretchen Harrold to Land Publish-

ing.
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Survey For Week Ending 1/18/81

Top Boxoffi

E | ARTIST—Promoter, Facility, Dates TT:::', T;:f,tee' Gross
= | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
_ Arenas (6,000 To 20,000)
= .
1 | KENNY ROGERS/DAVE & SUGAR/GALLEGAR- ' 17,661 $10-$15 | $240,657*
Country Shindig, University Of Texas Special Events
Center Austin, Tx. Jan. 9
2 | STEVIE WONDER/GIL SCOTT HERON-Tiger Flower 18,798 |$10.50-312.50 | $218,114*
| & Co./Dick Griffey/Jerry Weintraub, Capital Center,
| Largo, Md., Jan. 16
3 | STYX-Gulf Artist Prod., Lakeland Civic Center 20 000 $9.50 | $190,000*
Lakeland, Fla., Jan. 17&18 (2)
4 | POLICE/TOM ROBINSON'S SECTOR-Avalon 15,500 $8.75-89.75 | $144,154*
Attractions, Los Angeles Sports Arena, Los Angeles,
Ca., Jan. 15
5 | CHARLIE DANIELS BAND'S ANNUAL VOLUNTEER 9000 $12.50 | $111,412*
JAM 7-Sound Seventy Prod., Municipal Aud
Nashville, Tn., Jan. 17
6 | ALLMAN BROTHERS/JOHN HAMMOND-DKE/ 11,867 $8.50-$9.50 | $108,172*
Midnight Sun, The Spectrum, Pittsburgh, Pa., Jan
17
7 | THE BEACH BOYS/THE AMERICAN SPRING-UC 7,190 | $9.50-$12.50 | $80,355
Davis/Bill Graham Presents The Recreation, Davis,
Ca., Jan. 17
8 | REO SPEEDWAGON/THE ROCKETS—-Avalen 7,234 $8.75-39.75 | $64,959*
Attractions, The Swing Aud., San Bernardino, Ca
Jan. 18
9 | REO SPEEDWAGON/THE ROCKETS-Bill Graham 6,500 $9.50-$11 | $62,306*
Presents, Oakland Colis. Oakland, Ca., Jan. 16
10 | MOLLY HATCHET-Entam Presents, Knoxville Colis., | 5,871 $8-89 | $47,795
Knoxville Tn. Jan. 16 |
= |
Auditoriums (Under 6,000)
1] STREETHEART/HARLEQUIN-Perryscope Concerts, 6,325 $10-$11 | $65,284*
The Calgary Corral, Calgary, Alberta, Can., Jan. 12
2 ALLMAN BROTHERS/STANTON ANDERSON BAND- 3,500 $12.50 | $43,000
fan Delsener, New Westchester Theatre, Tarrytown,
N, Jan. 18 |
3 RED SPEEDWAGON-BIll Graham Presents 4,309 $7.95-$9.95 | $38,349*
| Sacramento Memorial Aud., Sacramento. Ca. Jan
17
4 BEATLEMANIA-Ken Shaw Prod.. Toledo Masonic 3410 $9-$11 | $36,501
fud , Toledo, Gh., Jan. 9 (2)
5 ALLMAN BROTHERS/JOE PERRY PROJECT-Monarch | 3 700 $8-39 | $33,300
Entertainment, Stabler Arena, Lehigh University,
Hethlehem, Pa. Jan. 15
6 | BEATLEMANIA—Ken Shaw Prod. Memorial Hall, 1,689 $10-$12 | $19,506
[}ayton, Oh., Jan. 8
7 | AMY GRANT-Terry Garland Pres., Civic Aud 3000 $5-36 | $17,776*
Portland, Oreg., Jan. 10 |
8 | AMY GRANT-Terry Garland Pres., Seattle 3,000 $5-36 | $16,114*
[faramount Theatre, Seattle Wash. Jan. 9 |
9 | CAPTAIN BEEFHEART & THE MAGIC BAND- 1,765 $8.50-$9.50 | $15,262
| Ferryscope Concerts, Commodore Ballroom,
| vancouver, B.C., Can., Jan. 16,17 (2) |
10 | AMY GRANT-Terry Garland Presents, Spokane 2,253 $5-86 | $12,734*
{Ipera House, Spokane, Wash., Jan. 8
11 | POLICE-Larry Vallon Presents, Variety Arts Theatre, | 1,086 $11 | $11,946*
Lo Angeles, Ca., Jan. 16
12 | ROBIN LANE & THE CHARTBUSTERS—Frank J 1,100 $5-86 | $5,700
Huss0, Main Event, Providence R.I. Jan. 16
13 | JIM CAROL BAND—-Perryscope Concerts, | 950 | $599 | $5,690
| Commodore Ballroom, Vancouver, B.C. Can., Jan |
13
| -

Air Supply’s Fans Register Beef

LOS ANGELES—Many Austral-
ians are upset that Australian band
Air Supply has not been nominated
for even one Grammy Award and a
NARAS spokesperson has had to
step forward to explain.

The Arista septet has had three
singles on the U.S. charts and a gold
album. Lance Reynolds. co-man-
ager of Air Supply. states that those
in the music business in Australia
are “shocked™ that the group had
been ignored. even in the new artist
category.

However. a Grammy spokes-
person reportedly replied that Air
Supply—as a duo featuring Russell
Hitchcock and Graham Russell—is-
sued analbum on Columbia in 1977.
According to Grammy rules, the
best new artist category is for an art-
ist or group whose first recording
was released during the eligibility
year. Expanding to a seven-piece.
explained the spokesperson, doesn’t
make Air Supply new.

It was also pointed out that the
band was considered for other cate-
gories and that it had not been ig-

nored. While NARAS may be ac-
cused of ignoring Air Supply. the
band is not ignoring the U.S. A 37-
date tour is planned for the U.S. this
year. The itinerary is a mix of rock
clubs. colleges and auditoriums as
well as Las Vegas, Tahoe and Atlan-
tic City.

Rogers Slowing

LAS VEGAS—Country and pop
favorite Kenny Rogers will make
only one appearance here this year,
according to manager Ken Kragen.

“Kenny will concentrate on more
television and feature length films,”
says Kragen. Rogers has been a pop-
ular record breaker with Riviera
management for the past two years.
His only 1981 engagement will start
Feb. 5. The two-week run will fea-
ture Susan Anton as opening act.

“We will do 100 one-nighters
around the country. plus the two-
week date at the Riviera, and that
will be it.” Kragen adds. Rogers
made his first appearance at the Riv-
iera in 1970 with the First Edition.
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Francis, youve revived the art of the origina].And t}lrough the amazing talent of ]ean—Micl'lel Jarre, per£ected it. Helping you establish th
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le great artist internationally hasbeen a privilege anda pleasure.% thank you.
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THE DREYFUS
PHILOSOPHY

Keep It Free Ranging,
Creative And Small
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ewon't, asan

organization,
ever be part of a multi-
national because that
would mean the death of a
spirit which I've fought for
and defended for 20
years.’

HE FRANCIS DREYFUS PERSONAL PHILOSO-

PHY IS ESSENTIALLY FREE-RANGING. For in-

stance, he doesn’t follow orthodox routes in

chasing music business success. He plays hun-

ches energetically and confidently, even when

the rest of the industry thinks they're crazily un-
workable.

And if he feels boredom setting in (and he says it can
happen even on a diet of triumph) then he switches direc-
tion and goes for something *difficult,”” something chal-
lenging and new.

He encourages the same spirited creativity in his organ-
ization, which he keeps deliberately small. Dreyfus himself
could never work within one of the multinational record
companies because he believes they're so big they
dampen initiative and swallow up personal contacts.

So despite all the successes of the past decade or so, he
keeps the Dreyfus organization staff down to around 16.
He says: ““They're not just employes, but are my friends.
My aim always has been to get everybody involved with
what the others are doing. Each person is part of the ac-
tion.”

The artist roster is also deliberately small. Dreyfus in-
sists that each act gets maximum back-up from the com-
pany, especially in terms of publicity and promotion. He

The Dreyfus executive team,
from left: Bernard Dulau, head of
promotion and public relations;
Bernard Beaugendre, head of
production and manufacturing;
Daniele Feuillerat, assistant to
Francis Dreyfus; Gerard Pes-
cetto, financial adviser; Francis
Dreyfus, president; Helen
Dreyfus, copyright department;
Claude Pescetto, financial direc-
tor.

//r:/’;;(//}lvj/!w"-! ! iy

Dreyfus and Jean-Michel Jarre
show off platinum disk awards
for French sales of "Oxygene”

believes in seeking out new avenues of promotion. He
sees No sense in just pushing out product to a multinatio-
nal for distribution and **keeping the fingers crossed that
something will happen.”

Dreyfus turnover was $20 million in 1979 and continues
to build fast. His belief and philosophy that “‘small is
right'" for his operation is therefore endorsed.

His story as a music addict goes back 32 years, to when
he was eight, a regular browser through the record racks
of the local Flea Market. His initial enthusiasm was for
West Coast jazz, but also Dizzy Gillespie and others. 'l dis-
covered a whole new world in music,” he says.

At 15, he moved on to high school, taking over the or-
ganization of weekend parties. With 2,000 students on
campus, there was plenty of scope for **pushing’ his kind
of music. ‘| wanted to develop a taste for modern jazz
among my friends. But we were one-and-a-half hours
from Paris, with no freeways then, and to us at that age
Paris was literally another world."”

So he expanded his entrepreneurial flair and brought in
jazz bands from Paris and used them in three separate
clubs in his surburban base. “‘It was really a hobby,"”” he
recalls. ‘‘The money we earned went into naving a good
time.”

He also found time to gain a degree in political science.

Dreyfus built contacts in the music world. One put him
on to a U.S. music publisher looking for a student-zge
trainee to help open up a French office, handle a cata og
and learn the business in return for some pocket-money.

www.americanradiohistorv.com

and “Equinoxe.”

It was part of the Aberbach operation. Dreyfus worked
principally on the Ray Charles catalog for the French terri-
tory.

“But after six months, boredom set in, mainly over hav-
ing to work office hours. Another problem was | was work-
ing for a boss who talked about hard business, not the mu-
sic. | was a young guy whose head was in the clouds about
the music, the sounds, and the excitement.”

An obvious step forward was to open his own company.
He had the contacts and he nurtured a fervent belief that
“if French artists wanted to find any success outside
France, then they had to record original copyrights. If we
had a big star, who could sing in English, then it was point-
less having him just cover something say a Bobby Darin
was singing.

“The general habit in France then was to make cover
recordings. | converted some important industry people
to my ideas and so, at the age of 23, | found myself edging
into an important position in the business.”

There were early copyrights from Johnny Hallyday, Syl-
vie Vartan, Petula Clark and Cliff Richard's **Time In Be-
tween'’ was a very big success. ‘| pushed my ideas,
tracked down new writers and explained to them that it
was more interesting and creative for them to write origi-
nal lyrics, not just adapt other copyrights. It wasn't easy,
because it was a new approach for France, but gradually
we got material into the charts outside France.”

More success came through publishing the theme and

(Continuned on page D-16)
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Daniele Feuillerat
Personal assistant to Francis
Dreyfus.

Helene Dreyfus
Copyright department

THE DREYFUS STAFF
‘Everybody Knows What
Everybody Else Is |

manufacturing.

Bernard Beaugendre
Head of production and

Doing’

A
Bernard Dulau

Head of promotion and public
relations.

\

One year, we found that about 25% of
the total turnover was from claims which

had been recovered by us; that is royalties
due to us by SACEM but not paid. Ob-

appreciated.’

\

E ven if you don't
like the product the
presentation can be

\

T he truth is that
the record industry
reputation gener-
ally in France is poor

viously we attach a great deal of impor-
tance to this aspect of our administration.’

FRANCIS DREYFUS. In five years, she's learned vir-
tually all the administrative aspects of the corporate
action.

Dreyfus sometimes says she actually runs the business.
Daniele Feuillerat says that's very nice of him, but says he
makes all the big decisions and adds, ‘‘He tends to be a bit
lazy, in that he finds the administrative work somewhat
boring, so | try to do it for him.

*“It leaves him free to concentrate on major matters like
maintaining contact with publishers and others important
to our company.”

Feuillerat used to live in England, as student and part-
time secretary and full-time record collector. ‘1 loved all
aspects of music. | wanted to work in a company like this,
and this was my first job."

She deals with foreign catalogs and copyright owners,
looks after the contract side of the business, copes with
public relations aspects, farming out artists and song
news to the media. She deals, too, with royalty state-
ments.

Helene Dreyfus, Francis Dreyfus’ wife, deals with copy-
right society SACEM for French publishing matters, and
Feuillerat works with her regarding royalty statements to
send to all the original publishers.

“On records, we're represented in Belgium, Benelux
and Switzerland by two distributors. We sell them finished
product. We're represented in most of Europe by CBS In-
ternational, and | deal with matters relating to them. ltis a
matter of noting quantities ordered, of marketing policies
and maintaining information links.”

She also co-ordinates most other services, for Francis
Dreyfus mainly prefers to work from his home on the
phone in the mornings. Spells in the international depart-
ment, then publishing and in royalty counting, plus pro-
motional work in territories like Belgium and Switzerland,
alongside France, have given her the necessary all-around
business know-how.

One of the key developments in the build-up of Dreyfus

(Continuned on page D-20)

DANIELE FEUILLERAT IS PERSONAL ASSISTANT TO

MANUFACTURING SIDE OF THE FRANCIS DREYFUS

OPERATION. A former advertising agency executive,
he reflects the Dreyfus preference for recruiting staffers
from outside the record business so that they are not
hamstrung by pre-conceived ideas or policies.

While Beaugendre doesn't actually handle each of the
individual production aspects, his responsibility is for the
overall concept. He oversees cutting and pressing, from
start to finish. It is Dreyfus policy to have one person
knowing everything about each stage, following every-
thing through.

“'But obviously if | run into any problems in, say, the
cutting stage then | call up Dreyfus and we discuss what's
happening.

'But we made a decision quite a long while ago which is
particularly interesting in showing the way we think. After
every 50,000 albums sent out, we make another cutting.
Other companies say we're crazy, but it's not. Pressing ex-
perts are adamant that after 50,000 copies, the original
matrix loses out in quality terms.”” ~

Dreyfus and Beaugendre were helped in their decision
by the fact that recordings originally cut in 1973 are still
selling today. *You can imagine the quality of a record to-
day compared with 1973 when you consider the progress
of automatic presses.

“But on sleeves, too, we go for better quality in terms of
paper and so on. We investigate the plastics elements. We
follow any new marketing trend, analyzing ideas from all
over the world.

“My job involves special emphasis on cassettes, which
account fof 50% of our long-play sales today. We go for
special and expensive tape quality. We're proud of our
high level quality and our high level sales.

“| get letters from consumers, many letters, and we reck-
on that we're entitled to feel proud. We feel it isn't a fre-
quent thing for customers to write in and thank a record
company for cutting or pressing qualities, or say how well

(Continuned on page D-22)

BERNARD BEAUGENDRE HEADS UP THE PRODUCT
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because it is dull
and many of the
people are boring.’

DENT WHO BECAME A POP FAN and joined a singing
star's fan club and within a few years ended up as
promotion chief for the star's record label.

He was studying modern lettering, general art and
basic graphics in his home in the South of France, hoping
to find a job later in the record industry. He says: *“My real
favorite was Christophe, and | joined his appreciation
society and got to know about the Francis Dreyfus and
Motors labels.

*Later | moved up to Paris, met up with Dreyfus and
told him | didn't know much about anything but did want
to work in the record business. For about four years 1
worked as assistant to his commercial director, then tried
to get into the publishing side and then was asked to take
over on promotion, starting with Jean-Michel Jarre, then
not particularly known as an artist."”

Dreyfus laid down the promotional policy, newspaper
and media advertising first, then the radio and television
stations, then news interviews. France's key FM station at
the time gave Jarre an initial boost, playing his record
regularly but not announcing his name. Eventually listen-
ers phoned in to find out who was making this electronic
music.

Says Dulau: ‘‘While | was very keen to work in the record
industry, | was equally anxious not to lose my individuality
and personality. The truth is that the record industry repu-
tation generally in France is poor because it is dull and
many of the people are boring.

“But working with Dreyfus meant freedom, especially in
terms of devising new promotional systems; not just us-
ing a singer singing on tv but using the medium as an im-
age-builder.

“If | stopped working for this company, I'd quit the
record business altogether because nowhere else could
match our feeling and spirit.”

And anyway Christophe remains a favorite artist of
Dulau: *‘He's a great singer in the French style. His al-
bums don't just feature song after song after song, but

(Continuned on page D-20)

BERNARD DULAU’'S STORY IS THAT OF THE STU-
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‘My music is melodic, and it is like a

40-minute song.’

EAN-MICHEL JARRE'S EARLY MUSICAL TRAINING,

CLASSICAL PIANO FROM THE AGE OF FIVE, followed

by courses in harmony and composition at the hal-
lowed Conservatoire de Paris, was geared to an orthodox
career as a professional and “legitimate’’ musician.

But he spurned orthodoxy, as did Francis Dreyfus, who
was later to set him on the road to international acclaim
as an electronic keyboard artist. Together they created
music for albums like ““Oxygene’’ and ‘‘Equinox,” music
which was neither rock nor classical but somewhere in-
ventively in between.

Jean-Michel Jarre was born in Lyons in 1948 into a
highly musical family. His father, Maurice Jarre, is one of
the great names among movie music men, including **Dr.
Zhivago' and *‘Lawrence Of Arabia’’ among his presti-
gious soundtrack composer credits.

Though deeply into classical, somewhat restrictive, mu-
sic formats, Jean-Michel Jarre also played electric guitar
with various nondescript bands in Paris.

Full-time studies in the Groupe de Recherches Musi-
cales, under the direction of Pierre Schaeffer, turned him
on to free-form music, to meetings with free-thinkers in
this field like Stockhausen and on to playing experi-
mentally on what was then the biggest synthesizer in Eu-
rope. o

It all meant that traditional music form lost its appeal
for Jarre. He researched electronic music history, found it
went back to the 1930s and was much misunderstood,
and decided that he'd carve out his own niche in music by
creating the right electronic sounds to be fed through the
best of electronic hardware.

\

P lay a note onan
acoustic piano, and it’s still
amechanical result, so it’s
not a fair argument that
electronic music is simply
mechanical.’

Jarre has said: **‘My music is melodic, and it is like a 40-
minute song which is different from most pop music
forms. In days gone by, a composer used to write for a vil-
lage or place where he lived, not to suit a particular style.
Bach, for instance, made up pop-type songs every Sunday
for the local inhabitants. »

“Now we can use the media to bring music to the whole
world, and my obsession has always been to bring a really
different kind of music to a big, wide public. I've had to
persuade people that electronic machines are valid, and |
think I've won. Play a note on an acoustic piano, and it's
still a mechanical result, so it's not a fair argument that
electronic music is simply mechanical.”

At first there were doubts about whether he could take

www americanradiohistorv com

‘N

OW WE can use
the media to bring
music to the whole
world, and my ob-
session has always
beento bring a
really different kind
of music to a big,
wide public.’

the music, as shown on “Oxygene,’’ into the live-show
world, but Jarre crossed that barrier with no difficulty.

The first album took four months to make, and contrary
to popular opinion there were few instrumental over-dubs.
But his view is that it really took a lifetime to make, assimi-
lating knowledge of music and developing ideas, and also
finding technicians and sound engineers who could build
and reproduce the sounds that he wanted.

Jarre’s first compositions created a sensation in Paris.
In 1971, he introduced electronic music to the Paris Op-
era, to the concern of the old-timers. He was financially
maintained by Dreyfus and earned extra money by writing
songs for artists like Francoise Hardy and Patrick Juvet.
He wrote masses of background music for various radio,
television and in-store activities.

But "Oxygene’ was the breakthrough. A work In six
movements, it was played by Jarre, using four types of
synthesizer, a farfisa organ, mellotron and a rhythm com-
puter. It was unorthodox to say the least and it needed the
essential unorthodoxy of a Dreyfus to be properly appre-
ciated.

Jarre learned all about orthodox music form and tradi-
tion, then knocked that form out of shape and kicked the
traditions out of the window. Today he sees the videogram
as a revolution in entertainment comparable with the ad-
vent of the talkies and, later, tv. Sound and vision are al-
ready firmly linked in his plans.

Francis Dreyfus says of him: ‘‘He always astonishes me.

The sensitivity and maturity of his music are perfectly
suited to the leisure time of today."” Billboard
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come regarded as a kind of words-
and-music matrimonial agency in
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CHRISTOPHE

HRISTOPHE IS BEST KNOWN, at international level

and throughout France, for his recordings of his

own composition ““‘Aline.”” The first version, out 15
years ago, sold 600,000 copies. The second, re-recorded
and re-promoted, topped the 1.5 million mark.

The song has not only provided Christophe with wealth
and a pension but it has become regarded as a kind of
words-and-music matrimonial agency in France. He's re-
ceived hundreds and hundreds of letters from couples
who say they got to know each other through listening to
“Aline’’ and its plaintive message, fell in love and got mar-
ried.

But Christophe says now, **When | wrote that song, it
wasn't really my image at all. Basically | liked only
rock'n'roll. To be honest, in the past I've never been able
to understand why this particular song created such a fan-
tastic reaction.

““More recently, though, | think I've found the reason. In
our world now, shaken up by crisis after crisis and where
there's a need for dreams instead of nightmares, ex-
pressions of love provide an escape route. If the song

A Need For Dreams In-
stead of Nightmares.’

means so much 12 so many, then I'm certainly not the one
to knock it."”

And if “‘Aline ' means hzppiness to the pop public, then
it means approxamately tive million francs (so far) to
Christophe. That’s $2.5 mii lion.

Christophe’s “eal namr e 1s Daniel Bevilacqua. The recent
album *“Pas \'u Pas Pris,” with guest musicians such s
Neil Larsen aad Buzzy Feren (who have worked with the
likes of Bob Dylen, the Al man Brothers and Rickie Lee
Jones), showe his curreat ~usical direction.

He was born (Fr day the 13th), October 1945, at Juvisy-
sur-Orge, in the FParis sLburbs. At 16, he started learning
guitar, listening t3 all the 1J.S. blues and rock records hz
could find. His gr=at he-o f gures were Elvis Presley and
John Lee Hoo<er.

Finding scholarship a bore, he star-ed writing songs,
made contacts, indulged his hobby of motor racing, and
became a prime example of the ‘overnight star” with
“Aline’’ in 1965. Other hits included ‘' Les Marionettes”
and ‘“‘Excusez-Moi, M. Le Professeur.” For a couple of
years he opted out of the music business, but returned in
1970.

In 1971, he was out with **Mal"’ and ‘*Vles Passageres.”
The following year he got back into the charts with “Oh
Mon Amour,” more notably with ‘‘Main Dans La Main,"
and released ‘‘Belle’ and ‘““Rock Mons#eur.” In 1973, he
met with Jean Michel Jarre and added lyrics to the Jarre
music, producing ‘‘Les Paraids Perdus.’ ‘‘Le Mots Bleus"
was another Jarre-Christophe liaison aad his reputation
soared through his lavish concert appearances at the
Olympia in Paris in 1974.

The album *‘Samourai'* was followed (1978) by the al-
bum ‘‘Le Beau Bizarre,”” in which he returned to his rock
‘'n"roll roots. The year 1979 was marked by the successful
re-release of **Aline,” and the Christop1e career is now
increasingly slanted towards full international recogni-
tion.

2
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And That Includes All French Speaking Countries In Europe (Belgium, Switzerland)
and Outside (Quebec, Africa, French West Indies).
Show Magazine, The Real French Music Business Magazine.
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' n France no true individ-
ual talent has emerged on
the rock scene since
Johnny Hallyday. . .. so
there’s agap to befilled . .

L OUIS DEPRESTIGE WAS BORN IN THE PARIS SUB-

URBS, near Juvisy. Son of a policeman, he left school

at 16, went to work for a local pension fund organiza-
tion and with his first pay check bought a pop singer’s out-
fit and a good pair of boots.

With his second, he bought a guitar. A few months later,
he went to live in La Rochelle, which he figured was a
promising center for pop music, and started playing with
his first rock band, Acide.

He says: "‘At the time, | sported bright red hair as part of
the overall image. But unfortunately the authorities inter-
rupted my career by sending me to a reform school in
Rochefort because of something to do with certain prohib-
ited substances.”

DIsQut s
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When he finally emerged, suitably reformed, he -e-
turned to Paris and played with a group, the Mods, which
he says: “‘Was either much in advance or much behind ts
time. But we played at the Chalet du Lac a week after tne
Sex Pistols and | met there the musicians of Asphalt
Jungle, the first French punk group. This was an impor-
tant meeting; they wanted musicians.”

From there he played with Daniel Vermeille and with the
Variations, before deciding to go for a solo career, shit-
ting himself away for the best part of a year to pondar
which musical direction he should take. Among the key
sounds he assimilated were the U.K. bands of the 1960s,
J.J. Cale, Tony Joe White and Vince Taylor, whom he
recently had met.

Now Deprestige is one of the success stories in the
Francis Dreyfus organization. Off-stage he has the ap-
pearance of a standard rocker, but he changes things
around for his stage work. ‘It would be too easy to wezr
leather and Mexican boots. That would be too obvious. In-
stead | go for the ministerial suits and the patent leather
pumps. But the energy generated is essentially rock 'r’
roll, using seven musicians, including piano, saxophon2
and a percussionist.

His name? He says: “‘Well, it's partly ancient France and
partly basic rock 'n’ roll, and people can take it any wav
they wish. Louis is for Louis XIV, one of my great idols and
apparently as megalomaniac as | am.

“The fact is that in France no true individual talent has
emerged on the rock scene since Johnny Hallyday. There
are no more stars since him, so there’s a gap to be filled
Here | come.” B

MAXIM RAD
Hard Line Rocker At Hear

1

' like rock ‘'n’ roll because
it’s louder than a television
orany media. ...’

OVER THE PAST YEARS OPR S, recordings by

Dreyfus artist Maxim Rad wzre released through

most European territories aad there has been a
steady build-up of interest in his excitingly different ap-
proach to contemporary music.

At heart, he's a hard-line rocker and says: *‘| like
rock'n’roll because it’s louder than a television or any
media. | like the warmth of Iggy Pog, and the nihilism of
Kiev Stingl, the Germany writer and singer."

Rad is in his mid-20s, still holds a German passport but
lives mostly in Paris. His influences are many: the Rolling
Stones, the Slits, Linton Kwesi Johnsor, John Cale, the
Cure . . . “and Jim Morrison’s vision "’

The Rad reputation was initially boc sted by the debut al-
bum “Times Ain't That Bad,” which te recorded with
Francis Dreyfus in Paris.

'Francis, relax, Ariola will look after your business.inthe Benelux.’

-
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HAPPY TO BE ASSOCIATED WITH
TWO OF THE MOST CREATIVE MUSIC-MAKERS

= IN THE WORLD
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YOUR FRENDLY NEIGHBOURS IN GERMANY
DEUTSCHE GRAMMOPHON GESELLSCHAFT MBH

R&gﬁ}‘g&:ﬂy}i GRAMMOPHON GESELLSCHAFT MBH EST 1898
Quality has a name

PolyGram Records 1s proud of 1ts

American association with

Francis Dreyfus and Jean Michel Jarré.

© 1981 Polygram Recards, inc

Manufactured and Marketed by
o8N PolyGram Records
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1964 The first copyrights are acquired and the first di-

rect hits are achieved. In this era of the extended-
play configuration in continental Europe, the new Dreyfus
organization registers 300,000 unit sales of the Johnny
Hallyday title *“Pour Moi La Vie;"" 300,000 sales on Sylvie
Vartan's ‘‘La La La;"" and **‘Magic Roundabout,” on first
release, touched the magic million mark.

1965 Petula Clark’s recording of “Un Mal Pour Un

Bien,” or “You're The One" in its English-lan-
guage title, hits No. 1 in 20 territories around the worid,
including the U.S. Cliff Richard’s **Time In Between' is a
No. 1 in the U.K. “Magic Roundabout’ comes out in a sec-
ond EP format and spins to 800,000 unit sales.

1966 Salesof 800,000 on Johnny Hallyday's most suc-
cessful song, **Cheveux Longs, Idees Courtes.”

1967 Sylvie Vartan's **Par Amour Par Pitie”’ produces

sales of 600,000 and there is success, too, for
Herve Vilard’s ‘*‘Ma Campagne,’’ which is the soundtrack
of the top-rated French television series *‘Sylvie Des Trois
Ormes."”

1968 !t's soundtrack year, with Dreyfus handling *‘Les

Secrets De La Mer Rouge,”” miusic for a top
French tv series, along with the copyrights of soundtracks
for six other French movie productions, including Alain
Delon's “‘Adieu L'Ami.”

1969 The year of the first foreign copyright deals, no-

tably the representation in France of Lupus Mu-
sic, headed up in London by Bryan Morrison, and includ-
ing an average 300,000 sales of each of the Pink Floyd
albums titled in France “*Saucerful Of Secrets,” *‘More"’
and “Ummagumma.”’

1970 Anotable start to the new decade with a massive

hit with the first record released on Francis
Dreyfus’ newly-created fully-owned label: ‘‘Le Passager
De La Pluie,” or “Rider On The Rain," with soundtrack
music by Francis Lai, the package selling more than 1.5
million album units at world level. And the year of Rare
Bird's ‘‘Sympathy,” covered in France, and Pink Floyd's
“‘Atom Heart Mother.”

197 1 Signing of big representation deal with Chrysalis,

U.K. independent set up by Terry Ellis and Chris
Wright, which produced hit material from such bands as
Procul Harum, Jethro Tull and Ten Years After.

197 2 A big half-million seller through a cover version

of Daniel Boone's international hit ‘“Beautiful
Sunday,’" with copyrights additionally coming from other
Chrysalis artists and the Dreyfus copyright roster includ-
ing David Bowie, Leo Sayer, Savoy Brown, Jackson
Heights and Steeleye Span. Signing of Island Music copy-
rights produces more hit opportunities. And newly-signed
recording and composing artist Christophe contributes an
immediate hit with **“Main Dans La Main,” which sold
500,000 singles in France, and also hit the German, Swiss
and Benelux charts.

1973 Breakthrough year in France for most of the Is-

land Records artists represented by Dreyfus, no-
tably Traffic, Mott the Hoople, Sparks, Jimmy Cliff, and
especially Cat Stevens, who had many of his songs cov-
ered in France, such as the Claude Francois adaptation of
“Wild World" (which sold two million singles) and *‘Lady
D’Arbanville.” The Free’'s “‘All Right Now’' was another
huge seller. In domestic product terms, Christophe’s con-
cept album (his first) *‘Les Paradis Perdus’’ went gold and
he had sales of 400,000 on the single ‘‘Belle.”

1974 Joe Dassin covered Shepstone & Dibbens’

“Please Tell Her That | Said Hello,” singing in
French, and it was a national million-seller, and another
notable was the French cover of *‘| Got The Music In Me"’
(**J'ai La Musique En Moi'"). Christophe’s second album
‘‘Les Mots Bleus' sells 250,000 units and he follows with
a single hit on ““Senorita.”

1975 Rod Stewart’s “‘Sailin’ ' is covered in French by
Joe Dassin and is another huge hit.

1976 Avintage year even by Dreyfus copyright-acquisi-
tion standards, product including the Genesis al-
bum A Trick Of The Tail”" and all War and Al Jarreau
copyrights. Composer Jean-Michel Jarre produces French
singer Patrick Juvet and, writing all lyrics, hits the French
charts with “Mort Ou Vif,” co-published by Dreyfus.

1977 The release of the extraordinary Jean Michel
Jarre debut album as a performer. ‘“Oxygene,’”’
and Dreyfus proclaims then, as he does today: “‘He was
the first French artist to break all the frontiers of inter-
national communication.’” But the year also marks the es-
tablishment of Al Jarreau as "‘a prestige performer’ in
France. Genesis hits big with the album *“Wind And Wuth-
ering’’ and the second Patrick Juvet album ‘‘Paris By
Night,”" again produced by Jean-Michel Jarre and co-
published by Dreyfus, scores internationally through the
single “Where Is My Woman’' (‘‘Ou Sont Les Femmes'’).

1978 The disco production *‘La Bionda,” created by
the ltalian La Bionda brothers for Milan-based
Baby Records, goes gold in France via the Motors label.
And in November, Jean-Michel Jarre's second album
“Equinoxe’ goes gold in advance of release in France.

1979 ‘‘Equinoxe’” builds to overwhelming inter-
national success, going gold in 20 different terri-
tories and platinum (a mitlion units sold) in France. Rickie
Lee Jones, whose copyrights are newly acquired by
Dreyfus, hits all top five radio charts. And a massive local
success for Christophe with the re-release on Motors of his
15-years-old song ‘‘Aline,” sales hitting the 1.5 million
mark in France in just six months.

1980 With the Crusaders’ copyrights acquired by the

end of 1979, there’s a big build-up of disco chart
activity for “*Street Life.”” Al Jarreau’s **Never Giving Up,”
a track from his latest album, hits the top five radio
charts.
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Dreyfus Philosophy

® Continued from page D-5

music for the **Magic Roundabout '’ television series which
hit the 500-program mark.

By 1968, the Dreyfus publishing operation established
copyrights in areas outside the record scene, notably mov-
ies and tv. “But | still found myself getting bored again,
with the system partly, with the essential routine of the
work | was doing. Maybe it was becoming a bit too easy. At
first it was a kind of pop scoop that French artists should
record here to be heard abroad, but soon it became a basic
fact of life.

| guess | convinced myself that life shouldn't be that
easy. | never did want to compete and become the number
one music publisher in France.”

So he moved into record production and, for the first,
started having dealings with multinationals. He’'d previ-
ously dabbled in rock’n’roll recordings, back in 1963, but
now it was a matter of financial investment. He did well
with the singer Bashung but his background still forced
him to rebel against routine, so he spent timein the U.K.

“l didn’t have a company set up in London, and my
business was in Paris, so that shows | was no great busi-
nessman. | suppose | was more a music business dilet-
tante. But | got to hear some great music in London, con-
temporary group sounds which impressed me as much as
West Coast jazz had done years earlier."”

A meeting with U.K. publisher, producer and manager
Bryan Morrison, of Lupus Music, at MIDEM confirmed his
enthusiasm for product from bands like Pink Floyd, the
Pretty Things and Tyrannosaurus Rex.

As an adroit hunch-follower, Dreyfus wasn't put off by
the fact that Morrison admitted most people weren't inter-
ested in the music “‘because it wasn't in the charts.”

He says: *‘The problem was that this was the time when
every French publisher was running after what was in the
U.S. charts. There was one joke situation where a pub-
lisher paid out $5,000 for a single which was No. 1 three
weeks in succession, and he signed the deal, and the
record arrived and it turned out to be a comedy spoken-
word number, in English.”

To Dreyfus it was ‘“‘crazy’’ to pay out for something un-
heard, just because it was a hit somewhere. He'd heard
the Pink Floyd-type music, however, and eventually per-
suaded some of the newer, younger generation of record
company executives in France to listen, appreciate and
approve.

The movie music for ‘““More’’ was a milestone along the
way, and Dreyfus worked all out to establish the Pretty
Things in France. He went on to represent Island Music,
through Lionel Conway, then Chrysalis, Charisma, mostly
through compatability with young U.K. executives, and
what the French called ‘' progressive music.’” He started to
catch on.

“But it was just a bit routine. We got involved in the full
promotion scene, organizing gigs and so on. Then we set
up Motors, the first label for us. We signed one of the first
independent distribution deals in France, but again it
wasn’'t easy, not in the French scene of 1970.”

In the main, the multinationals wanted independent
producers to sign to their own labels. But Dreyfus again
backed his own hunch. A soundtrack for a Charles Bron-
son movie (*'Rider In The Rain,” alias ‘‘Le Passager de la
Pluie,”’) was the label's first album, and it sold a million
units, though didn’t score in the U.K.

At the same time, Dreyfus bought the contract of
singer-songwriter Christophe. By 1973, he felt he'd really
established a worthwile record company. He had links
with the likes of David Bowie, Cat Stevens, Free and Traf-

fic.

l f French artists wanted
to find any success outside
France, then they had to
record original copyrights.
... If we had a big star who
could sing in English, then it
was pointless having him
just cover something...."

“But | still resented any boredom through routine. We
decided to produce a concept album for Christophe, and
we were the first company in France to do that. It wasn’t
new in Britain, or North America, but it was a real innova-
tion in France. We told Christophe that he'd feel good
about it, extending his talent instead of just getting a top
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five hit single, then waiting four months and then coming
out with another.

“He did it beautifully. That album remains a classic. It
was a big event in French record history. And suddenly
many of the new artists wanted to do the same kind of
package.'’

Two landmark performances by Christophe at the OlI-
ympia in Paris created controversy. It meant spending a
lot of money for just a couple of shows, but Dreyfus was
looking for great reviews, a lot of interest, and the building
of a legend. ““The capacity of the Olympia for two shows is
maybe 5,000—but | bet there are 100,000 people in
France who claim they were there. It's a kind of snob
thing, but it worked. Those Christophe shows, just two, did
the trick."

Then came Dreyfus’ meeting with Jean-Michel Jarre.
At that time he was a composer, with the same kind of
student background as myself. But he had some tre-
mendous musical ideas, and he'd been working a long
time on synthesizer. | set up a really crazy contract with
him. The idea was that I'd free him from any financial
problems and just enable him to be himself as an artist.

*They said | was mad, because the guy wasn't then an
artist, and he had no hit records. Okay, | said, so | want to
be one of the last great eccentrics of the French music in-
dustry.”

Jarre helped on that Christophe concept, built an en-
viable reputation as a composer, started placing his copy-
rights with such top artists as Patrick Juvet. The release of
Jarre's first album, “Oxygene,” in 1976, and then the fol-
low-up *“‘Equinox,” proved Dreyfus’ point. ‘“Now nobody

(Continuned on page D-18)
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Dreyfus Philosophy

® Continued from page D-16

can say anything against Jarre, and nobody talks about
our crazy contract.”

Dreyfus is accused of being ‘‘lucky’” over Jarre. “‘We
weren't lucky at all. We did a lot of hard work on him. We
provided the basic concept. He didn’t just come through
on a passing fad or trend, otherwise nobody would know
of him now. Instead, his third album is seen as a world-
wide event.”

Jarre highlighted his remarkable progress with an open-
air show at the Place de la Concorde in Paris, attracting an
estimated million people. The show was transferred to
videocassette and that's big business now through all
continental Europe. Says Dreyfus with enormous satisfac-
tion: “‘He’s only just starting. He can go still higher, be-
cause we can cross over with him to movies and stage. His
success really established our company worldwide.

' setup areally crazy
contract with him (Jarre).
Theidea was that I'd free
him from any financial
problems and just enable
him to be himself as an
artist.’ |

‘“We had a name as a publisher, especially for ‘difficult’
products, for specializing in so-called crazy music. But
Jarre made people realize we really mattered as a record
company.”

As international links build, so Dreyfus has looked for
affiliates and partners with “‘our kind of spirit.”” He says:
“Theidea is not to go for 5% or 7% of the market. Not that
kind of hard business. But we did have a $20 million turn-
over in 1979, and that was the industry's worst year in
France. That was crazy, too. We had the No. 1 selling
single, Christophe’s re-release of his old song ‘Aline’."”

Sales of Jarre’s two albums provide remarkable statis-
tics. Half-a-million units were sold in six weeks in France
after that open-air ‘‘special.”” Each of the LPs has sold 1.5
million in France alone. Worldwide total sales are around
15 million. Dreyfus still sells 1,000 copies of each album
each day in France.

“We handle the marketing ideas our own way," says
Dreyfus. “‘Polydor in the U.K. has run a big campaign on
Jarre albums. As for Jarre, he re-invests a great deal of his
money into his music.

““We know there’s no point just handing over a tape to
the multinationals and hoping it'll work. So Jarre’s work
doesn’t end when he's wrapped up the recording. He then
gets involved in the marketing, he gives interviews and
promotional appearances, and he regards it rightly as
being all part of the overall creativity.

“That’s the key philosophic aspect of our operation. Ev-
erybody is a part of the success.

“There are people in our business who don’t under-
stand why we don't sign deals, deals and more deals. |
don’t think we are tremendous businessmen. Some do,
but | don’t. We don’t take notice of the people who don't
understand our methods. It's my life, and the lives of my
friends who work in this company.”

It is a highly-computerized operation, especially on the
publishing side. Dreyfus likes to get an answer to ques-
tions at the time he poses them. ‘‘And none of the people
working for me today came in from other music business
companies. We're all people, all skin and bone. But the
quality is that my people have no formalized ideas, no pre-
conceived theories, about what should happen in a record
company.

“The record industry in France has problems. It's not
seen as a particularly reputable business to be in. | think
one of the reasons it carries such a high Value Added Tax
on records (33%%}) is because people in the industry goon
tv and radio and say such stupid babyish things that at a
political level we're seen as a ‘stinking’ kind of industry,
with no cultural pretensions.

“That’s why it is important for me to find people who
will really fit into the company. They can learn the vocabu-
lary of the business later on, but first they have to be the
right type of person. We have people who can do alt the
things others in the company can do. A secretary knows
how to register a song with the copyright society SACEM,
for instance. That's why I find it hard to put a specific title
to what each person does."”

He says vehemently: “What we don’t want is the multi-
national attitude. When we sign a catalog, we want all our
people to say that's a great catalog, or at least talk it over,
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and then everybody gets immediately and totally in-
volved.”

The next big development area, Dreyfus says instantly,
has got to be video. ‘' Jean-Michel Jarre was really the first
maijor French artist into the musical video field, but what
we must have is full control over the whole project. We're
looking for movie subjects, but we'll go frequently for the
difficult titles, not just the ones that cost $10 million and
are the predictable blockbusters."”

For the Jarre videocassette material, one the Concorde
performance and the other linked with the new album,
Dreyfus organizes distribution through hi fi shops and
video clubs by mail order, as well as through regular deal-
ers.

The hunch-playing and the planning never stop. *'Yes, |
am quite a dilettante, even now,’” says Dreyfus. **My view
is that it’s not enough just to create. You've got to make
sure that the creativity is recognized by the greatest pos-
sible number of people.

‘““We're one of the top record companies in France, and
the figures prove it. We're the top independent. But it is
particularly satisfying to make such progress when you
think of the enormous investments made by the big com-
panies. They are not really record companies but record
distributors, because most of them don’t even have a cre-
ative team at work. We have to have creative teams and
representation in the U.S. and U.K.

“We have to be permanently attuned to all material
which is really new and creative. For me, to keep a distri-
bution network running, to talk just about ‘product’ and
‘obligatory viability’ and on and on, to put everythingon a
young singer looking for a cover version, all that has no
credibility for me, and | certainly don’t intend to do it.

“Progressive creators—that sums it up, | think. The
most exciting element in a creation is innovation. Jean-
Michel Jarre always astonishes me. The sensitivity and
maturity of his music are perfectly suited to the leisure
time of today.

\

None of the people
working for me today
came in from other music
business companies. We're
all people, all skin and
bone....

“I don’t like the short-term project. | much prefer to
take all the time | need to establish an artist. But | also
hate the wait-and-see attitude. | hate the guys who tell you
that so-and-so didn't sell because ‘we didn’'t have any
luck.’

“When you produce something, you do it because
you're convinced it is right and you have to do everything
possible to make sure it is recognized. That's why, espe-
cially with Jarre, we control the basic elements of the mu-
sic in every country.”

Dreyfus has got over his momentary enthusiasm for
setting himself up in, say, London, and recognizes Paris
as his artistic and spiritual home. His dream situation re-
mains to work, as with Jarre before, with maybe three or
four artists. More than that and he would find it hard to be
truly innovative. He insists there are not four artists in
France of the international stature of Jean-Michel Jarre,
*not according to my standards of criteria.

*“And | say again that | could not work in a big record
company atmosphere. The gravest sin is that of deceit
and phoniness. With intellectual crooks, I'm always ma-
levolent.”

He's banking on a real build-up for Louis Deprestige,
one act he retained from a pile of several hundred demon-
stration tapes and test pressings. “He's young, has a
great rock'n’roll voice, is a real personality, and he writes
lyrics in a style which is instantly identifiable.”

Dreyfus retains his enthusiasm for jazz. He represents
(Continuned on page D-21)
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Bernard Dulau

® Continued from page D-6

are more like original concerts. His first album, ‘The Lost
Paradise,” was a concept album, a breakthrough for the
French industry.

“When he played a few concerts at the Olympia, he also
broke new ground in terms of presentation. It was like a
major movie. As he played piano, the piano was lifted up
and revolved and then landed on stage again. Hearing
about this production, as a fan, made me keener to get
into the business, and | knew that this was the way to work
in it, expressing new ideas.

“When you're young, you want money, and it seems
most everybody wants to be in the record business. But
for me, it wasn’t the money so much as getting the free-
dom to remain an individual.”

Promoting Dreyfus artists is, for Dulau, a round-the-
clock job. Each artist needs a different promotional direc-
tion, he says. Alongside the records and shows goes the
music publishing promotional needs.

He says: “Our company gets involved at all levels. For
instance, when we toured the Crusaders, we organized ev-
erything, down to the last detail. Each member of the
Dreyfus staff knows everybody else, and that makes for
smooth organization. And to outside media people, it all
adds up to credibility. We look for long-time credibility, not
short-term acceptance. Honesty is vital. For me, the
record industry is not like an ordinary job, but unfortu-
nately a lot of people look on the business as some kind of
game.”

A )

Our main aim is to
develop the artist. But |
think the multinationals
have different aims. They
don’t seem to care much
about the artist or the
music.’

Three or four artists is about right for the Dreyfus ros-
ter, says Dulau. **Our main aim is to develop the artist. But
| think the multi-nationals have different aims. They don’'t
seem to care much about the artists or the music. Often,
they don’t even listen to the music. For them, it is a game.
{ don’t understand that attitude, and it's hard to organize
things precisely with them.

“In fact, it's very hard in France to work up a good rela-
tionship with the multi-nationals.”

Promotion on Jean-Michel Jarre was spread over a lot of
tv shows. “Tv appearances all have a sameness, but we
looked for something different and seized on the news
sector. Between all the problems of the political world,
people like to have something fresh. So with Jean Michel
we worked up a campaign for the Second and Third Chan-
nels.

“What matters is the special relationship with the artist,
and with Dreyfus. He introduced me to good music. When
you work with this kind of music and this kind of artist,
you want to do both proud.

“Dreyfus has done it himself, building a company on
the basis of his love of the music and his search for suc-
cess.” Billboard
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organizational success, she says, has been the comput
erization of the royalty department. *“With regard to pub-
lishing royalty flow, we check every SACEM distribution
and when we see a title missing, we claim the monies
which haven't reached us.

“Very often, there’'s a lot of money involved, maybe be-
cause the SACEM computer ‘forgot’ to make a note. So we
make a systematic check of the society’s folios and distri:
bution.

“One year, we found that about 25% of the total turn-
over was from claims which had been recovered by us;
that is royalties due to us by SACEM but not paid. Ob-
viously we attach a great deal of importance to this aspect
of our administration.”

Dreyfus uses an outside computer service, renting time,
but insisting that every business item is detailed and put
through.

Says Feuillerat: “‘“We're all completely happy with our
operation the size it is. The truth is that Francis Dreyfus
does not like big companies, and | can understand why.

“We have our own difficulties in just dealing with some
of the big companies. You talk to somebody and he's not
toncerned because it is not his specific job or area of activ-
ity. So you find you're wasting your time just because ev-
eryone is so departmental-conscious.

“Francis Dreyfus doesn’t want his company to be like
that. He prefers everybody to be concerned about the
turnover and to be involved in it. The best way, he says, is
not to get too big, so that everybody knows what every-

body else is doing.” Billboard
il i

MICHAEL HOPPE, DIRECTOR OF POLYDOR IN-
TERNATIONAL'S POPULAR REPERTOIRE DIVi-
SION IN HAMBURG, sees Francis Dreyfus as ‘‘cer-
tainly one of France's most go-ahead
entrepreneurs.”

He says he has the essential ingredients for suc-
cess in that field, including ‘‘being totally original,
working along individual lines, having a nose for
successful projects and for being ahead of the field,
even in new areas, as he's proved recently in video.

““He consistently keeps informed on the latest in-
dustry developments. Many record company execu-
tives are behind the times, especially around his
age, but he keeps up. Jean-Michel Jarre is just one
superb example of his strong commercial flair.”

Hoppe finds Dreyfus essentially a person of
“‘class’ and says ‘’'His thinking is often philosophic,
but he also can be tough and businesslike. | think he
despises vulgarity, yet the business has a connota-
tion with a certain amount of vulgarity. He's very
good with difficult and interesting people.

“For me, working with him is a distinct pleasure.
I've spent many hours and days with him, and he's
really a most interesting character.”

Hoppe hds special admiration for the Dreyfus
work on commercializing Jarre in the electronic mu-
sic field. **With Jarre, his talent is actually as strong
as his looks, which is saying something. But when
they got together to put on that amazing Place de la
Concorde concert, Dreyfus managed to hack
through a veritable maze of French bureaucracy.
The resultant video production is very strong and
shows their joint adventurousness.

“Soon Dreyfus and Jarre are going to Peking in
China for a similar kind of event and I'm sure it'll
work. Who else but those two could really go there
and make it happen?

“Sure Dreyfus can be distinctly difficult but the
fact is that his many qualities are precisely those
qualities that make people successful in these hard
times. But the one thing I’d always emphasize about
him is his remarkable blend of philosophic thought
and hard business ability.”
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the Crusaders for sub-publishing only, which he says is the
No. 1 group in its area. He represents Al Jarreau, an artist
very much part of his dream future. Jarreau, especially in
the live show European scene, is fast building a big follow-
ing.

““| like the idea of continuing to develop a public taste
for good jazz, but I'm a realist in that | realize | can't ex-
pect a multinational to help me realize my personal
dream.”

In jazz, too, the Dreyfus philosophy holds good: *Don't
have too much product, or you bore the people.”” Being
bored still horrifies him. He says, ‘‘The normal soon be-
comes boring. The difficult is what adds excitement.

‘Every morning you have to expect to be astonished in
some way. Every day you've got to have something to fight
for. The actual growth rate doesn’'t have to be so high. Be-
cause of our back catalog material, and the albums, we
don't, as a company, need to have an album in the chart,
or desperately need a hit in the publishing division be-
cause if we don't, we'd have to fire maybe 30 people,
which is the way it is for a muiltinational.

‘Sometimes there is a little frustration when we are
really looking to push something new, and we fight on for
months, and we feel we're banging our heads against a
brick wall. But at the heart of the matter, we want to be
recognized for our creativity and activity, not the wealth of
the company.

‘““We're not a multinational and we don't want to be one,
paying out huge advances. We're not putting everything
into establishing a specific share of the market, because
that's boring.

“Happiness for me is learning that despite our small
size there are some brilliant people out there who want to
work for us. It's satisfying to know that multinationals
want to go into partnership with us.

“But we won't, as an organization, ever be part of a
multinational because that would mean the death of a
spirit which I've fought for and defended for 20 years.

“I'm depressed that because of the economic situation
there are now less and less independents, because | am
sure the lifeblood of the record business comes from the
independents. The more emphasis which is placed on the
multinationals, the less the creativity we can expect.
That's in terms of artists and the music they create.

R

F}anciﬂs D;eyfus
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Every morning you have
to expect to be astonished
insome way. Every day
you've got to have
something to fight for.. ..

‘But at Dreyfus we don't want to give the impression of
pessimism, so the source of happiness is that in each ter-
ritory there will always be at least two or three independ-
ent record companies which survive, against the odds
maybe, and thrive.” Billboard

BRYAN MORRISON, HEAD OF LUPUS MUSIC IN
LONDON and a pioneer in many of the heavier and
more adventurous areas of British rock'n’roll, re-
calls that the first time he met Francis Dreyfus was
at a MIDEM industry get-together in Cannes,
France.

He says: “‘l was in this little room down at the ex-
treme end of a corridor, and virtually everyone was
stopping about four doors away from my berth. Just
occasionally the odd European would poke his head
in, and ask what I'd got, and I'd play him my mate-
rial, which was Free, or Tyrannosaurus Rex, or Pink
Floyd. Most of them said ‘what a load of rubbish,
and disappeared again.

‘But on the fifth day of MIDEM, this Frenchman
came in and asked what | had to offer, and | said |
had some product but that he wouldn't like it. Yet
the moment he heard it, he said that was good. That
was Dreyfus, and he was the first European | ever
met who honestly went crackers over the Floyd.

Morrison ended up returning to London with one
MIDEM deal, for the Lupus catalog with a French
publisher named Dreyfus. He says, ‘‘“We started out
with him giving me a few thousand pounds up front,
but he was so keen that in the end | said forget the
advance, we'll change the percentage around and
you just go in there and graft hard for me. He did
just that.

“The fact is that he is a great bloke to do business
with. He has amazing ears, for a European, and he
gives what I'd call killer parties. He can be an awk-
ward son of a bitch. Getting too rich and being
highly successful, he's a lot busier than he was."”

Morrison says that it was through his association
with Dreyfus that other people got involved with the
French operation. *'People like Lionel Conway at Is-
land Music would ask if | knew a French publisher,
and I'd mention Dreyfus, and so he got Cat Stevens
and the others. Dreyfus has handled all my material
right down the years, more recently the Jam, Secret
Affair, my Bee Gees material, and he is the kind of
character | look forward to dealing with over the
vears."

Credits: Editor: Earl Paige. Assistant Editor. Susan Peterson. Art. Bernie Rollins
Editorial coordination: Mike Hennessey, European Editorial Director: Peter Jones, U K
News Editor.
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OF SUCCESS
FRANCISDREYFUS
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' Bernard Beaugendre

® Continued from puge D-6
a sleeve stands up to handling. Our view at Dreyfus is that
the little details are very important.”

Beaugendre keeps an eye open for new manufacturing
equipment or “‘inventions.'" He's in constant touch with
different manufacturers, changing partners every so of-
ten, even If good original deals were struck.’”” Sometimes
we change because a new manufacturer has a new ma-
chine which is that much more efficient."

It's also part of his job to meet with new people coming
into the French record industry. ““They like to work with
us. But we're always strict about the new cutting after the
50,000 limit is reached, and we don't make expense a
problem."

v

After every 50,000
albums sent out, we make
another cutting. Other
companies say we're crazy,
butit’s not. Pressing
experts are adamant that
after 50,000 copies, the
original matrix loses out in
quality terms.’

The same philosophy applies to the Dreyfus attack on
the video market. On the Jean Michel Jarre videocassette,
Dreyfus and Beaugendre opted for a special, and highly
costly, boxing system. '‘Everybody said we were crazy
again, but it's an unbreakable box and our view is that the
videocassette is a very expensive investment and we had
toimpress the consumer with a really nice presentation.”

The Dreyfus rule is: ““Don't treat the consumers as if
they are underdeveloped people. Don't underestimate
them.”” Beaugendre gets satisfaction out of reading
media reviews in which the product quality is emphasized.
“Even if you don't like the product, the presentation and
quality can be appreciated.”

And Francis Dreyfus comes in to say, ““It's really good
when you get a guy like Beaugendre who has caught the
essential spirit of the company. He knows the quality of
the music he hears first in the studio, then makes it the
best he can in the manufacturing and in finished form,
clear and unscratched.” Bilboard

ALAIN LEVY, PRESIDENT AND DIRECTOR-GEN-
ERAL CBS FRANCE, distributor of Dreyfus product,
likens the Dreyfus operation to *‘a kind of French
A&M Records, which means top quality product,
limited releases and a high hit ratio in relation to the
number of releases.”

He says the records put out under the Dreyfus
banner have “‘an Interesting musical concept and
are invariably ahead of their time, certainly as far as
the French market is concerned. His company has
been very successful but has also had some inter-
esting failures with good artists for whom the time
was perhaps not right.”

Levy adds: “‘Francis Dreyfus himself is a good
combination of music man and business man and a
creator of trends rather than a follower. Like many
interesting and highly independent people, he's ei-
ther liked a lot or cordially disliked. Actually he's the
only egomaniac, apart from myself, that | like.’ |

He feels that Dreyfus can only exist outside the
“orthodox system.”" He could never work for a big
corporation because he doesn't approach problems
by the usual route. **He's one of the most successful
producers in France at the present time and the one
I"d bet most heavily on to maintain success over the
next three years. He's not only a talented producer,
but also a very shrewd publisher.”

Levy, who has known Dreyfus personally for
around two-and-a-half years, acknowledges that
Dreyfus has changed distributors fairly often in the
past but says that because both he and Dreyfus
have a high regard for the integrity of the artist and
the importance of serving the artists well, any diffi-
culties that arise are normally quickly resolved.



www.americanradiohistory.com

x Y
4

®» THE WINNERS REMAIN...
WITH THE WINNERS!

,,,,,

After 15 years of collaboration
I'm proud to step into this new decade with you.

CONGRATULATIONN, FRANCIS DREYFUN

Jean-Paul Barkoft Organisation.

The number one strongest French Independent Promotion Company
36, av. de la Bourdonnais - 75007 Paris
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CALIFORNIA PINUPS—Members of the California-based dance music group,
Pinups, arrive in Stuttgart, West Germany, for the opening of Perkins Park,
the new multi-million dollar discotheque, underwritten in part by the City of
Stuttgart. Principal owners in the club are Gerd Schuler and Michael Pre-
singer who also own the successful Dorian Gray disco at Frankfurt's Inter-
national Airport. Perkins Park can accommodate in excess of 800 people and
is open Wednesdays through Sundays until 4 a.m. Its five sections include a
video lounge, a restaurant, and a conventional disco which offers a broad va-
riety of dance music sounds.

“Trendy’ Is Style Of
New Club In Buffalo

By HANFORD SEARL

BUFFALO—Featuring an am-
bience and layout similar to New
York City's Ice Palace. the Niagara
Frontier’s newest gay disco. Me And
My Arrow. is already attracting long
lines and turn-away crowds.

The intimate. 2.500-square-foot
club. part of the downtown renais-
sance project and Theatre District.
features personalized service in
fashionable style and surroundings.

“We're going to be trendy as hell
here. Whatever's hot at the moment,
we’ll anticipate,” says owner Joseph.
“We wanted to make this the nicest
gay disco in Buffalo. sort of New
York City style.”

Low. open-beamed ceiling panels.
red carpeting and two portable bar
areas divide the major portion of Ar-
row. named after Harry Nilsson’s hit
single. complete with the deliberate
sexual innuendo.

According to Joseph. $30.000 was
invested in the club’s specially-de-
signed sound and light systems for
the 800-square-foot dance area. A
30-foot main bar and several tables
also grace the disco’s interior.

Designed by LiteLab. Buffalo. the

custom-built lighting includes ceil-
ing-based egg strobes. tube lighting
forming two arrow designs running
in opposite directions and eight col-
ored oscillators.

Floor-based rain lights run along
the wall borders while an L4000
Color Controller coordinates the en-
tire package. Glass mirrors for a wall
and ceiling corners are in the works.

Head DJ Charlie Anzalone. Ar-
row’s musical director. reports the
GL1 9000 system includes Nikko
amps. two model 1200 Technic turn-
tables and five stereo speakers ca-
pable of 1200 watts of power.

“The majority of the music will be
progressive disco. some classics. im-
port releases and a small percentage
of New Wave,” savs Anzalone. “We
hope to have an oldies night. and
possibly live jazz later on.”

Anzalone, along with fellow DJ
John Fiore. reports that top requests,
since Arrow opened its doors Jan. 6.
are Prince’s “Head.” Sharon Redd’s
“Can You Handle It” and Lax’s “All
My Love.”

Disco classics by Donna Summer.

(Continued on page 41)

Disco Business

Pavillion Looks For Unknowns To
Develop Into R&B, Rock Artists

NEW YORK-Convinced that
the concept of the independent label
is an idea whose time has come
again. John Luongo. head of Pavil-
lion Records, is aggressively moving
to develop his label into what he
hopes will be a significant force in
the music industry in 1981,

Luongo’s label features thé fast-
rising rock group Sorrows, and the
popular black group. Fantasy,
whose single. “You're Too Late.” is
currently topping the dance music
charts. He feels independent labels
have many advantages over the ma-
jors. Not least among those is its
ability to devote more time to the de-
velopment of new artists, and to act
as a buffer between the majors.

Pavillion. now two years old. is
distributed by CBS Records. Under
Luongo’s guidance. it is actively
pursuing the acquisition of new
dance music artists in the r&b and
rock fields. Luongo is deliberately
seeking new and untried artists. He
explains. “The industry cannot hope
to milk the talents of the superstars
indefinitely.”

Luongo is no *“Johnny-come-
lately” to the music business. During
the course of his career which has its
roots in the discotheque industry. he
helped foster the futures of such art-
ists as Dan Hartman. Jackie Moore.
the Raes, the Jacksons, and Melba
Moore.

He has a track record of success,

By RADCLIFFE JOE

and this position has won him the
respect and support of many in-
fluential people in the business.

His reputation for having an ear
for hit material also played a signifi-
cantrole in convincing CBS Records
officials to sign a distribution deal
with Luongo’s fledgling label. even
though, as he confesses. he went to
them with no product. but a lot of
ideas.

Luongo is happy with his associ-
ation with CBS. and especially with
Epic with which he works closely.
He explains, “It is a young. aggres-
sive company with a desire to suc-
ceed. It also has one of the best sales
forces in the country. and the energy
of the people who control the label’s
destiny is almost without parallel.”

He lauds Walter Yetnikoff. Bruce
Lundvall. Don Dempsey and Tony
Martell, CBS’ key executives. for
working closely with him during the
first two years of association with the
label. and helping him to better
comprehend the functioning of the
corporate structure.

Because of this guidance and un-
derstanding. Pavillion was able to
work with less successful acts such as
its first artist, Canadian vocalist Bar-
bara Laws, before moving on to
Jimmy Maalen. the Philadelphia
Luv Ensemble. and current acts Sor-
rows and Fantasy.

In gearing Pavillion for the ex-
pansion and success which he is con-

vinced the future holds, Luongo has
begun surrounding himself with col-
leagues and staff members whose
musical expertise spans a broad
spectrum of formats.

For instance. when he was ready
to take the rock group Sorrows into
the recording studio, he tapped the
talents of Shel Talmy, producer of
such acts as the Who. Kinks and Da-
vid Bowie to work with his group.
The result was a record which is get-
ting play in clubs and on radio sta-
tions around the country.

Working with Luongo as his vice
president and general manager is
Jane Brinton, a veteran of the disco-
theque industry who has worked at
almost every level of the business.
including promotion, charts. and as
a deejay. Peter Napoliello. is Pavil-
lion’s head of AOR.

Luongo started his career as a
spinner at the Rhinoceros disco-
theque in Boston. and comes from
the same mold that gave thedisco in-
dustry such outstanding deejays as
Cosmo Wyatt, Joey Carvello. Jimmy
Fournier. the late Jimmy Stewart,
and Dance Jacovidis.

The Pavillion Records chief is
proud of his disco roots. but at the
same time admits that he does not
want to pigeonhole his label into a
restricted format. It is with this in
mind that he is pursuing a wide
range of recording artists.

(Continued on page 41)

DISCO 12" IMPORTS
& LP’s (WHOLESALE

FOR STORES)

Canada * Mexico * England = ftaly

Try us—We have the best selection of Disco Imports wholesale you
can find. Some of the items we carry are:

Import 12’/

Rapture (Remix)—Blondie
Up on the Roof—Viola Willis
Hot Leather—Passengers
Hit & Run Lover—Carol Giani
Passion—Rod Stewart

Any Time or Place—Azoto
Bahamas—Harry Thumann
Up & Down—Wonder

Magquina 202

Ballet

—Katmandu

Call or write for our free store
list of available Imports.
All orders are shipped
immediately UPS.

Dancing with Myself—Gen X
Master Blaster—Stevie Wonder
Take Me to the Bridge—Vera,
Get Up Rock Your Body—La

Video Games—Ronnie Jones
The Freeze (Remix)—Spandau

So You Want to Be A Star—Mtume Bewitched—Polly Brown
Not Tonight/Roll—Macho
The Break (New Remix)

import LP’s

Visa Passengers 1 & 2
Peter Jacques Band Tamara

Macho Wonder—Up & Down
Harry Thumann & Kangaroo  Firefly

Billy Ocean La Bionda

Looking for high energy
Disco imports and don't
know what to buy or where
to go?

Can't find popular import 12”7

Enola Gay—Orchestral
Maneuvers

San Salvador—Azoto

Feels Like I'm in Love—Kelly Marie

Loving Just For Fun—Kelly Marie

Shoot Your Best Shot—Linda
Clifford

Sharks Are Cool—Quick

Plastic Doll—Angie B

Fun Time—Peaches & Herb
Disco—Ottowan

plus many more

plus many more

DISC RECORDS

Y 11754
O SWIFT-UR

G, Kings P

Successor to

the new Clubman 2-3

Ten thousand systems worldwide employ our Clubman 2-2.
Now the same features are retained in the latest version,
the Clubman 2-3. The DJ mic now incorporates on/off
switching plus bass and treble controls, independent of the
three section program equalizer. An additional floor mic
input is included and the unit is restyled in our new colors
and graphics. Get your hands on a new Clubman 2-3 at
your Meteor dealer or send coupon for further details.

* Console version illustrated (14" x 14'"). Rackmounted

unit (19" x 14"") slightly extra.

www americanradiohistorv.com

Success

-$479 ~

puer = C ﬁ
155 Michael Drive, Syosset, New York 11791
Telephone (516) 364-1900 Telex 96 1396

.I d like some help with Lighting and Sound.E
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Billboard’s. Disco Action

¢ Copyright 1981. Billboard Publications, inc. No part of this publication may be reproduced, stored in a retrieval system. or transmitted, in any form or by any means, electronic
mechanical, photocopying. recording, or otherwise, without the prior written permission of the publisher.

ATLANTA
Week

TS A WAR/AHJIA/NOW BABY NOW—Kano-
Emergency (LP/12-inch)

CELEBRATION—Kool & the Gang—Delite (LP)

T THE BOYS IN THE BAND—La Flavour—Sweet City
(12-inch)

UPTOWN/DIRTY MIND/HEAD—Prince—Warner (LP/12-
inch)

TAKE OFF—Harlow—G.RAF. (LP/12.inch)

IF YOU COULD READ MY MIND/UP ON THE ROOF—
Viola Wills—Ariola (LP/12-inch)

LOOK UP/NEVER GONNA GIVE YOU UP-Patrice
Rushen—Elektra (LP)

GIVE ME A BREAK/REMEMBER-Vivien Vee—Launch
(12-inch)

IT'S NOT WHAT YOU GOT/CAREER GIRL—Carrie
Lucas—Solar (LP/12-inch)

SET ME FREE-The Thsee Degrees—Ariola (LP)
LOYELY ONE/CAN YOU FEEL IT—The Jacksons—Epic
(LP)

TANTRA-The Double Album—all cuts—Tantra-
Importe/12 {LP)

LET’S HANG ON—Salazar—First American (12-inch)

ACTION SATISFACTION/GET DOWN, GET DOWN—
Melody Stewart—Roy B. Records/Brasilia (12-
inch)

DO ME A FAYOR—Amy Bolton—importe/12 (LP)

BALT./WASHINGTON

Week
YOU'RE TOO LATE—Fantasy—Pavillion (12-inch)

ALL MY LOVE—L.AX.—Prelude (12-inch)

YOU OUGHT TO BE DANCIN'—People's Choice-
Casablanca (LP)

CAN YOU HANDLE IT/YOU GOT MY LOVE-Sharon
Redd—Prelude (LP)

LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

BREAKING AND ENTERING/EASY MONEY-Dee Dee
Sharp Gamble—PIR (LP)

| HEAR MUSIC IN THE STREETS—Unfimited Touch—
Prelude (12-inch)

DON'T STOP THE MUSIC—Yarbrough & Peoples—
Mercury (LP)

ITS A LOVE THING—The Whispers—Solar (LP/12-inch)

DIRTY MINO/HEAD/PARTY UP—Prince—Warner (LP/
12-inch)

PASSION—Rod Stewart—Warner (LP/12-inch)
LET'S DO IT—Convertion—~SAM (12.inch}

VDICES NSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN ...—The Police—~A&M (LP/12-
inch)

CELEBRATION—Kool & The Gang—Delite (LP)

THERE'S NEVER BEEN—Bobby Youngblood—West End
(12-inch)

BOSTON

Week
YOU'RE TOO LATE—Fantasy—Pavillion (12-inch)

LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

| HEAR MUSIC IN THE STREETS—Unlimited Touch—
Prelude (12-inch)

BON BON VIE/CANDIDATE FOR LOVE—T.S. Monk--
Mirage/Atlantic (LP/12-inch)

CELEBRATION—Kool & The Gang—Delite (LP)
CAREER GIRL—Carrie Lucas—Solar (LP/12-inch)

YOU OUGHT TO BE DANCIN'—Pecple’s Chaice-
Casabianca (LP)

CAN YOU FELL IT/HEARTBREAK HOTEL—The
Jacksons—Epic (LP)

FANTASTIC YOYAGE—Lakeside—Solar (LP/12-inch}
BURN RUBBER-The Gap Band—Mercury (LP)
IT'S A WAR/AHJIA—Kano—Emergency (LP/12-inch)
HERE'S TO YOU—Skyy—Satscul (LP/12-inch)

FULL OF FIRE/MAKE THAT MOYE—Shalamar—Solar
(LP/12-inch)

TS A LOYE THING—The Whispers—Solar (LP/12-inch)
CAN YOU HANDLE IT—Sharon Redd—Prelude (LP)

CHICAGO

eek
YOU'RE TOO LATE—Fantasy—Pavillion (12-inch)

LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

CELEBRATION—FKool & The Gang—DelLite (LP/12-inch)

| HEAR MUSIC IN THE STREETS-Unlimited Touch
Prelude (12-inch)

ACTION SATISFACTION/GET DOWN, GET DOWN—
Melody Stewart—Roy B. Records/Brasilia (12-
inch)

UPTOWN/HEAQ/DIRTY MIND/PARTY UP—Prince-
Warner (LP/12-inch)

YOU OUGHT TO BE DANCIN'—Peaple’s Choice-
Casablanca (LP)

REMOTE CONTROL—The Reddings—Believe in a
Dream (LP)

BON BON VIE/CANDIDATE FOR LOVE-T.S. Monk—
Mirage/Atlantic (LP/12-inch)

LET'S DO IT—Convertion~SAM (12-inch)

TS A LOVE THING—The Whispers—Solar (LP/12-inch)
RAPTURE—Blondie—Chrysalis (LP)

CAN YOU HANDLE IT—Sharon Redd—Prelude (LP)
LOVE(ILVP)ON[/CAN YOU FEEL IT-The Jacksons—Epic

DON'T SAY GOODNIGHT—First Love—Dakar (12-inch}

DALLAS/HOUSTON

This Week
CELEBRATION—Kool & The Gang—Delite (LP/12-inch)

LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

UP ON THE ROOF/IF YOU COULD READ MY MIND-
Viola Wills—Ariola (LP/12-inch}

4 HEAD/DIRTY MIND/UPTOWN—Prince—-Warner (LP/12-

inch)

GIVE ME A BREAK/REMEMBER-Vivien Vee—Launch

{12-inch)

YOU'RE TOO LATE—Fantasy—Pavillion (12.inch)
HEARTBREAK HOTEL/WALK RIGHT NOW/LOVELY
ONE—The Jacksons—Epic (LP/12-inch)

8 YOU OUGHT TO BE DANCIN'-People’s Choice—

Casablanca (LP)

9 IT'S A WAR/AHJIA—Kano—Emergency (LP/12-inch)

10 IT'S NOT WHAT YOU GOT/CAREER GIRL-Carrie
Lucas—Solar (LP/12-inch)

11 HOW LONG/TIGHT PAIR—Lipps Inc.~Casablanca (LP/
12-inch)

12 SEABISCUIT IN THE FIFTH—Belinda West—Panorama
(12:inch)

13 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUMNING DOWN ...—The Police—A&M (LP/12-
inch)

14 THE WANDERER—all cuts—Donna Summer—Geffen
(LP

15 YOUR PLACE OR MINE—Quinella—Becket (12-inch)

N
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DETROIT
This Week

1 IT'S A WAR/AHHA/NOW BABY NOW—Kano—
Emergency (LP/12-inch)

2 WHEEL ME OUT—was (Not Was)—Antilles/Ze (12-
inch}

3 YOU'RE TOO LATE—Fantasy—Pavitlion (12-inch)

4 LOOK UP/NEVER GONNA GIVE YOU UP-Patrice
Rushen—Elektra (LP/12-inch)

S HEAD/PARTY UP/DIRTY MIND/UPTOWN—Prince-
Warner (LP/12-inch}

6 CELEBRATION—Kool & The Gang—Delite (LP)

7 | HEAR MUSIC IN THE STREETS/IN THE MiDDLE-
Unlimited Touch—Prelude (12-inch}

8 SHOOT YOUR BEST SHOT-Linda Clifford--Capitol
(LP)

9 ALL MY LOVE—L A X.—Prelude (12-inch)

10 TO THE BOYS IN THE BAND—La Fiavour—Sweet City
(12-inch)

11 VOICES INSIDE MY HEAD—The Police~A&M (LP)

12 HOW LONG/TIGHT PAIR—Lipps Inc.—Casablanca (LP)

13 TANTRA-THE DOUBLE ALBUM-all cuts—Tantra-
Importe/12 (LP)

14 PASSION—Rod Stewart—Warner (LP/12-inch)
15 [T'S A LOVE THING—The Whispers—Sotar (LP/12-inch)

LOS ANGELES
Thils Week

LOOK UP/NEVER GONMA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

2 IT'S A WAR/AHJIA/MOW BABY NOW—Kano-
Emergency (LP/12-inch)

3 SET ME FREE—The Three Degrees—Disconet (R} Vol
3/Prog. 11 (12-inch)/Ariola (LP)

4 SOUL/HEAVEN ABOVE ME/LET IT BE WHATEVER IT
I1S—Frankie Valii—MCA/Curb {LP)

5 TANTRA-The Double album—all cuts—Taatra
Imperte/12 (LP)

6 YOU'RE TOO LATE—Fantasy—Pavillion (12-inch)

7 HEAD/PARTY UP/DIRTY MIND—Prince—-Warner (LP
12-nch)

8 CELEBRATION—Kool & The Gang—DeLite (LP/12-inch}

9 CAN YOU FEEL IT/HEARTBREAK HOTEL—The
Jacksons—Epic (LP/12-inch}

10 IF YOU COULD READ MY MIND/UP ON THE ROOF—
Viola Wills—Anola (LP/12-inch)

11 YOU OUGHT TO BE DANCIN’—People's Chaice—
Casablanca (LP)

12 YOUR PLACE OR MINE—Quinetla—Becket (12-inch)

13 GIVE ME A BREAK/REMEMBER-Vivien Vee—Launch
(12-inchy

14 ACTION SATISFACTION/GET DOWN, GET DOWN—
Melody Stewart—Roy B. Records/Brasiia (12
inch}

15  RAPTURE-Blondie—Chrysalis (LP)

MIAMI
This W

eek
1 YOURE TOO LATE—Fantasy—Pavillion (12-inch)

2 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN .. .—The Police~A&M (LP/12
inch)

3 CELEBRATION—Koo! & The Gang—Delite (LP/12-inch)

4 LOOK UP/NEVER GONNA GIVE YOU UP-Patrice
Rushen—Elektra (LP/12-inch)

5 | HEAR MUSIC IN THE STREETS/IN THE MIODLE-
Unlimited Touch

6 DANCE-Sitver Piatinum—SRI (12-inch)

7 FULL OF FIRE/MAKE THAT MOVE—Shalamar—Soiar
(LP/12-inch)

8 ALL MY LOVE-L.AX.—Prelude (12-inch)
9 RAPTURE/THE TIDE IS HIGH—Biondie—Chrysalis (LP)

10 WHEN YOU'RE DANCING—Pure Energy—Prism (12
inch)

Il FANTASTIC YOYAGE—Lakeside—Solar (12-1nch)
12 CAREER GIRL—Carrie Lucas—Solar (LP/21-inch)

13 WATCHING YOU/FEEL MY LOVE—Slave—Cotillion (LP:
12-inch)

14 TANTRA—The Double Album-—all cuts—Tantra-
Importe/12 (LP)

15 PASSION—Rod Stewart—Warner (LP/12-inch)

NEW ORLEANS
This Week

1 LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

2 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN .. .—The Police—A&M (LP)

3 T00 TIGHT—Con Funk Shun—Mercury (LP)
4 YOU'RE TOO LATE-Fantasy—Pavillior, (12-inch)

5 FULL OF FIRE/MAKE THAT MOVE—Shalamar—Solar
{LP/12-inch)

6 TANTRA-The Double Album—all cuts—Tantra-
Importe/12 (LP}

7 TS A WAR/AHJIA/NOW BABY NOW—Kano-
Emergency (LP/12-inch)

8 YOUR PLACE OR MINE-Quinella—Becket (12-inch)
9 [TS.-A LOVE THING-The Whispers—Solar (LP/12-inch)

10 YOU OUGHT TO BE DANCIN'—People’s Choice—
Casablanca (LP)

11 HEAD/PARTY UP/DIRTY MIND—Prince—Warner (LP
12-inch)

12 DANCIN', DANCIN'—The Blackbyrds—Fantasy (LP)

13 LET'S HANG ON/ONE, TWO, THREE—Salazar —First
American (12-inch)

14 | HEAR MUSIC IN THE STREETS/IN THE MIDDLE—
Unlimited Touch—Preiude (12-inch)

15 CAN YOU HANDLE IT—Sharon Redd—Prelude (LP)

NEW YORK
Ths Wesk

YOU'RE TOO LATE—Fantasy—Pavitlion (12-inch)
2 ALL MY LOVE—L A X —Pretude (12-inch)

31 HEAR MUSIC IN THE STREETS/IN THE MIDDLE—
Unlimited Touch—Prelude (12-inch)

4 CAN YOU FEEL IT/WALK RIGHT NOW/HEARTBREAK
HOTEL-The Jacksons—Epic (LP)

S RAPTURE-Blondie—Chrysalis (LP)

6 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN .. .—The Police—A&M (LP)

7 LET'S DO IT—Convertion—SAM (12-inch)

8 FEELS LIKE I'M IN LOYE—Kelly Marie—Calibre (12-
inch)

9 GIVE ME YOUR LOVE-Sylvia Striplin—Uno Melodic
(12-inch)

10 CAN YOU HANDLE IT/YOU GOT MY LOVE-Sharon
Redd—Preiude (LP)

1l WATCHING YOU/FEEL MY LOVE-Siave—Cotillion (LP/
12-inch)

12 FANCY DANCER~Lenny White—Elektra (LP)
13 PASSION—Rod Stewart—Warner (LP/12-inch)

14 TANTRA-The Double Album—all cuts—Tantra
importe/12 (LP)

15 LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Etektra (LP/12-inch)

PHILADELPHIA
This Week

FANTASTIC VOYAGE—Lakeside—Solar (LP/12-inch)

2 LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch)

3 YOU'RE TOO LATE-Fantasy—Pavillion (12-inch)
4 [T'S A LOVE THING—The Whispers—Solar (LP/12-inch)

S LOVELY ONE/HEARTBREAK HOTEL/CAN YOU FEEL
IT-The Jacksons—Epic {LP/12-nch)

6 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN .. .—The Police—A&M (LP/12
inch)

7 CELEBRATION—Koo! & The Gang—DelLite (LP)

8 BON BON VIE/CANDIDATE FOR LOVE-T.S. Monk-
Mirage/Atlantic (LP/12-inch)

9  8TH WONDER—Sugarhill Gang—Sugarhill (12-inch)

10 | HEAR MUSIC IN THE STREETS-Uniimited Touch
Prefude (12-inch}

11 BREAKING AND ENTERING/EASY MONEY—Dee Dee
Sharp Gamble—PIR (LP)

12 ALL MY LOVE—L.AX —Prefude (12-inch)

13 PASSION-Rod Stewart—Warner (LP/12:inch}

14 FANCY DANCER-Lenny White—Eiektra (LP)

15 YOUR PLACE OR MINE—Quinelta—Becket (12-inch)

PHOENIX
Thils Week

HEAD/PARTY UP/DIRTY MIND/UPTOWN—Prince—
Warner (LP/12-inch)

2 SOMETHING YA GOT MAKES ME HOT-Ei Coco—AV)
(LP)

3 YOU OUGHT TO BE DANCIN'—People’s Choice—
Casablanca (12-inch)

YOU'RE TOO LATE—Fantasy—Pavillion (12-inch)
RAPTURE/THE TIDE IS HIGH—Blondie— Chrysalis (LP)
YOUR PLACE OR MINE—Quinella—Becket (12-inch)

LOOKING FOR CLUES—Robert Palmer—Warner (12-
inch)

BI-COASTAL—Peter Allen—A&M (12-inch)
9 DO ME A FAYOR-Amy Bolton—Importe/12 (LP)

10 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN .. .—The Police—A&M (12-inch)

11 LOOK UP—Patrice Rushen—Elektra (12-inch)

12 IF YOU FEEL THE FUNK—LaToya Jackson—Palydor
12-inch)

13 THE WANDERER-all cuts—Donna Summer—Geffen
(LP)

14 YO THE BOYS IN THE BAND-La Fiavour—Sweet City
Records (12-inch)

15 TAKE OFF-Harlow—G.RAF. (12-inch)

- o -

PITTSBURGH
This Week

1 LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra (LP/12-inch}

2 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN .. .—The Police—A&M (12-inch)

YOU'RE TOO LATE—Fantasy—Pavitlion (12-inch)
DO ME A FAYOR—Amy Bolton—Importe/12 (LP)
FANTASTIC VOYAGE—Lakeside-Solar (LP)

CAREER GIRL/T'S NOT WHAT YOU GOT—Carrie
Lucas—Solar (LP/12-inch)

o o s w

7 RAPTURE-Blondie—Chrysalis (LP)

8 BOOY BAIT-Symba—Venture (LP)

9 T00 TIGHT-Con Funk Shun—Mercury (LP)

10 CELEBRATION—Kooi & The Gang-De-Lite (LP)
11 TAKE OFF—Harlow—G.RAF. (1Z-inch)

12 YOU OUGHT TO BE DANCIN'—People’s Choice
Casablanca (LP)

13 PARTY IS THE SOLUTION—Fioyd Beck—Precision (12
inch)

14 FASHION—David Bowie—RCA (LP/12-inch)
15 IT'S A LOVE THING-The Whispers—Solar (LP/1Zinch)

SAN FRANCISCO
Thlls Week

LOOK UP/NEVER GONNA GIVE YOU UP—Patrice
Rushen—Etektra (LP/12-inch)

2 DIRTY MIND/HEAD/UPTOWN—Prince—Warner (LP/12-
inch)

3 TS A WAR/AHHA/NOW BABY NOW—Kano
Emergency (LP/12-inch)

4 YOU'RE TOO LATE—Fantasy—Pavillion (LP)

S GIVE ME A BREAK/REMEMBER ME-Vivien Vee-
Launch (12-inch)

6 WALK RIGHT NOW/HEARTBREAK HOTEL/CAN YOU
FEEL IT—The Jacksons—Epic (LP)

7 RAPTURE-Blondie —Chrysalis (LP)

8 FANTASTIC YOYAGE—Lakeside—Solar (LP/12-inch)

9 100 TIGHT—Con Funk Shun—Mercury (LP/12-inch)

10 BURN RUBBER-The Gap Band—Mercury (LP/12-inch)

11 SEABISCUIT IN THE FIFTH—Belinda West—Panorama
{12-inch)

12 VOICES INSIDE MY HEAD/WHEN THE WORLD (S
RUNNING DOWN .. —The Police—A&M (LP/12-
inch)

13 TANTRA-The Double Aibum—all cuts—Tantra-
Importe/12 (LP)

14  CAREER GIRL—Carrie Lucas—Solar (LP/12-inch)
15 FASHION—David Bowie—RCA (LP)

SEATTLE/PORTLAND

This Week
1 VOICES INSIDE MY HEAD/WHEN THE WORLD IS
RUNNING DOWN . ..—The Police—A&M (LP/12-
inch)

2 YOU'RE TOO LATE-Fantasy—Pavillion (12-inch)

3 GIVE ME A BREAK/REMEMBER ME-Vivien Vee—
Launch (12-inch)

4 LDOK UP/MEVER GONNA GIVE YOU UP—Patrice
Rushen—Elektra

5 CELEBRATION—Koo! & The Gang—DelLite (LP)

6 YOU DON'T KNOW LIKE | KNOW—Genty-Venture (12-
inch)

ALL MY LOVE—L AX.—Prelude (12-inch}

8 TANTRA-The Doubie Album—ali cuts—Tantra-
Importe/12 (LP)

9 CAREER GIRL/IT'S NOT WHAT YOU GOT—Carrie
Lucas—Sotar (LP/12-inch)

10 TO THE BOYS IN THE BAND-La Ftavour—Sweet City
(12-inch)

11 YOUR LOVE-Lime—Prism (12-inch)

12 YOU OUGHT TO BE DANCIN'-People's Choice—
Casablanca (LP)

13 UPTOWN/DIRTY MIND/HEAD—Prince—Warner (LP/12-
inch)

14 IT'S A WAR/ARHJIA/NOW BABY NOW—Kano—
Emergency (LP/12-inch)

15 ANYTIME OR PLACE—Azoto—Modulation (12-inch)
Import

MONTREAL
This Wee

k
1 LOVELY ONE/CAN YOU FEEL IT-The Jacksons—CBS
(Lp)

2 YOUR LOVE—Lime—~Matra (12-inch)

3 IT'S A WAR-Kano-Uniwave (12 inch)

4 MONDO MAN-Ronie Groffith—Quality (12-inch)

5 JUST(IF;.) YOURSELF—Nightlife Unlimited—Uniwave

6 ALL MY LOVE-L.AX.—Quality (12-inch)

7 Al NO CORRIDA—Chas Jankei-A&M (12-inch)

8 VOICES INSIDE MY HEAD—The Police—A&M (LP)
9 | NEED YOU-Claudia Hart—Uniwave (12-inch)
10 LOVE RESCUE—Project—Uniwave (12-inch)

11 IS IT IN-Jimmy Bo Home—CBS (12-inch)

12 EVERYBODY GET DOWN—Mouzon's Electric Band—
Quality (12-inch)

13 AIN'T GOT TIME—Holt-Alta (12-inch)
14 UP ON SOUL TRAIN-The Whispers—RCA (12-inch)
15 CELEBRATION—Kooi & The Gang—Polygram {LP)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets. plus sales reports from key disco product retailers/one stops.
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Disco Business

 DiscoMix

By BARRY LEDERER

NEW YORK—Prism Records is gearing its New
Year effort to the Pure Energy LP which will con-
tain six cuts, two are ballads, one is pop, and
another a mid-tempo reggae number titled,
“You Got The Power.'

There will be a remix of the group’s first hit,
“Party On.” The album will be produced by
Wade Marcus. Geraldine Hunt who has enjoyed
success this year with “Can‘t Fake The Feeling”
and “No Way," is in the studio working on a new
album. Dee Joseph, executive vice president of
Prism, has signed a group called Lime. lts first
recording titled “Your Love,” produced by Joe
LaGreca (of Katmandu fame), will be available
shortly. This 12-inch 33% r.p.m. is a Canadian
import. A persistent drum introduction builds
with handclapping and keyboard instrumenta-
tion that lead into vocals which convey a sense
of urgency and momentum. These vocalizations
alternate from male and female leads and have
a styling of a 1950s rock & roll style, although
the disk is pure disco energy. As the record
progresses, the tempo increases with a mid-
stream whistle and bongo break. Deejays will
not be disappointed.

* Kk *

“0" Records is a New York labe! with an in-
teresting 12-inch disk worth noting. Titled
““Change Of Life" by I-Spies, this disk is best de-
scribed as fusion music.

On it a disco beat is well-incorporated with
funk and rock. The mid-tempo pulse features
simple guitar chords and percussion arrange-
ments and the harmonies are crisp. Produced by
Klaus Voegel and written by Bobby Orlando and
the group, this first “0"" Records release should
find acceptance in both disco and rock-oriented
clubs.

* * *

Distinctive arrangements, steady percussion
and electronic interphasing-combine to create a
perky 12-inch 33% r.p.m. disk on Brass Records.
Side A is titled “Electricity” by the label's new
group, Trixie. An instrumental introduction
blends nicely with female vocals that are sweet
yet rousing. Brass and fult string sections add a
finishing touch to a polished production. An in-
fectious melody line adds a certain commercial
and pop appeal to this disk. The B side “Dance
It All Away” might find preference with disco
deejay purists as the record churns out a driving
rhythm track with slick orchestration and a gen-
erally more intense approach to the music.
There are hooks throughout to catch the
dancer’s interest. The tempo is strong and am-
bitious with a sound that is refreshing. What
could have been useful on both of these sides
would have been the inclusion of a break.

* * *

Out for some time and receiving positive re-
sponse is “Betcha Can't Love Just One (Can’t
Keep Running Away)" released on Vap Records.
This 12-inch 33% r.p.m. is by the Final Edition
and utilizes the talent of N.Y. deejay Tee Scott
for a special edit and remix. The souiful, strut-
ting tempo is constant and the group’s vocais
give way to a midway instrumental section. Al-
ternating between an r&b and funk feeling, the
6:31 selection should see some action in the
clubs. The flipside is an instrumental version of
the tune.

Angry Patron Rams
Car Into N.Y. Club

NEW YORK-—A North Long
Beach, N.Y., rock disco patron, an-
gered over a club’s alleged loss of his
Jacket. turned his car into a battering
ram and inflicted more than $3.000
worth of damage on Speaks disco-
theque. according to police officials.

Police said James Rochford. 21.
argued with the club’s employees
Sunday (18) over his missing jacket.
He was evicted but returned later in
his car and aimed the automobile at
the double hung glass doors of the
establishment.

An angry Rochtford is alleged by
police to have run his car no fewer
than three times into the club’s doors
and awning. The structure was
smashed. but no one was injured.
Rochford eventually was grabbed
by the club’s employees and held
until the police arrived. He is
charged with reckless endangerment
and criminal mischief.
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Calt or write us—We have the fastest Peaches & Herb, Linda Clitford, La- (LP) 6082 . . % 38 12 THERE'S NEVER BEEN (No One Like Y Bobb
service, best stock and cheapest toya Jackson, Free Expression, Na- ST S e, HES=Dard BonieSEA Vounghlood_West £nd (12-men) WES 27139
retalt price on U.S. and imports. vach, Rah Band, Wonder, Fre es-
Send for our FREE llsts of Imports, Sy ICiaudjaltiant 15 ndy[SteSiilHoD: 47 | 32 | 16 | IF YDU FEEL THE FUNK—LaToya Jackson—Polydor 9 | 92 [ 7 [ RAPP PAYBACK—ames Brown-TK
12" Discs, and U.S. LP's. Toona Marle (Remix), Kely Marie. " AR T ' (12 nch) TKD 452
ﬁ 57 | 3| OANCE=Silver Platinum—SRI 98 | 93 | 20 | COULD | BE DREAMING/HE'S SO SHY/WE GOT THE
w "t in at Vi . CARIR
el ic Orch. Glbson Broa Harry Thu- (12inch) SRi 00009 POWER—The Pointer Sisters—Planet (LP) P-6
We aiso have NEWWAVE, ROCK, mann & Kangaroo (New), Flrefly, 49 53 3 CHILL-OUT/SAVE THE LAST DANCE FOR ME—Free 9 9% 7 SO YA WANNA BE A STAR—MTume—Epic
SOUL, COUNTRY and other re- (%oﬁ"ff'zfﬁf"m?.ﬁg'ﬂ}. hassengers Expression—Vanguard (12-inch) SPV 39 (LP) JE 36017
L] (el IRk Space, Katmandu, Billy Ocean. ﬁ S5 | 4 | MOON OVER MOSCOW/TAR-Visage—Polydor 100 | 99 | 6 | SHAKEIT UP-The Dazz Band—Motown
Call us about our AUTOMATIC MAILING 24 Phone (516) 269-5530. (LP) PD-1-6304 (LP) M8 946M1
SUBSCRIPTION SERVICE—personalized
1gthe neads jotlyour discoloratea i Compiled from Top Audience Response Records in the 15 U.S. regional lists. *non-commercial 12-inch
All o(ders are shipped immediately U.P.S.- S MA'L 0 DISC RECORDS -
Wegive personal attention to your needs 7 OF PO Box 143. Kings Park, NY 11754 # Stars are awarded to those products showing greatest audience repsonse on 15 U.S. regional disco lists. v Superstars are awarded to those products showing greatest upward
N | movement on the current week’s chart (Prime Movers).
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Jazz

Specialty Labels Are Thriving

Plenty Of Product Is Scheduled For Release In ’81

LOS ANGELES-Jazz album re-
leases will continue at a heavy pace
in 1981. a survey of specialty labels
confirms. Other labels active in jazz
were covered in a prior survey (Bill-
board, Dec. 27. 1980).

MUSE: Joc¢ Fields plans a ban-
ner year for exclusively contracted
new players. Lou Donaldson and
David (Fathead) Newman bring
their altos to the New York City-
based wax works. Kenny Burrell.
now solely with Muse. will also re-
ceive top attention. Etta Jones. with
Houston Person and Cedar Walton.
will shortly be out with her first deck
in over a year. Muse expects several
albums by Richie Cole and Rickey
Ford. two younger altoists. Fields
also expects to release more cassettes
concurrently with LPs on sclected
acts.

By JOHN SIPPEL

CONCORD: Predicated on 1980
when business vaulted 34% over the
prior year. Carl Jefferson. now hav-
ing divested himself of his auto
agency in Concord. Calif.. sces a
banner year. He secs more albums
on all three of his series: Concord
Jazz. Picante and Concerto. He is
also considering his first digital re-
lcase in 1981

Al Cohn is the first new exclusive
chattel to Concord for 1981. Others
can be cxpected, Jefferson states.

Jefferson has buttressed his mar-
keting staff’ with Al Julian holding
on as Eastern regional boss. assisted
by Bob Golden. specifically into art-
ist relations: Peter Levinson, public-
ity: and John Rogers.

Concord, a frontrunner in pack-
aging its own players into working
packages globally, will do even more

Survey For Week Ending 1/31/81

Billboard®
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h =4 h =4
- -
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é % 9 nMnE E E 9 NE
w2 | w | g | Arist, Labe! & Number g | 1| g | Atist, Label & Number
= | 3| x| (Dist. Label) E! 8| x| (Dist. Label)
Sl 1| 1] wineueHt ﬁ 31 | 19 [ HOW'S EVERYTHING
Grover Washington Jr Sadao Watanabe
Hektra 6-305 Columbia C2X 36818
Sl 2|3 canmava 27|22 | 16| WCTORY
Narada Michael Walden
ﬁ Spyro Gyra, MCA MCA-5149 Atlantic SD 19279
3y 7 NIGHT PASSAGE 28 |28 | 49 | HIDEAWAY
Weather Report, David Sanborn
ﬁ ARC/Columbia JC36793 Warner Bros. BSK 3379
6| 6| LATE NIGHT GUITAR 27 | 27| MAGNIFICENT MADNESS
Earl Klugh. Liberty LT 1079 john Klemmer, Elektra 6E-284
5[ 4| 15| IRHERIT THE WIND 30 (29| 9| THE CELESTIAL HAWK
Wilton Felder, MCA MCA-5144 Keith Jarrett, ECM ECM-1-1175
6| 726 | GIVE ME THE NIGHT (Warmer Bros.)
George Benson, 31 |30 ( 4 | PEACEFUL HEART,
Warner Bros. HS 3453 GREAT SPIRIT
7| 8|16 | CcvLIZED EVIL Chico Freeman
Jean-Luc Ponty, Atiantic SD 16020 Contemporary 14005
32 132 |2 NIGHT CRUISER
8 S| :“R'.HMDS Deodato, Warner Bros. BSK 3467
erbie Hancock
Columbia JC 36518 36 | 12 | NIGHT SONG 5
Ahmad famal, Motown M7-945R1
9] 9 (14| 8081 '
Pat Metheny, ECM ECM-2-1180 37 | 18 | LAND OF THE THIRD EYE
(Warner Bros.) Dave Vatentin, Arista/GRP GR 5009
10 |12 |32 | THIS TIME 35|35 26 | ROUTES .
Al Jarreau, Warner Bros. BSK 3434 Ramsey Lewis, Columbia JC 36423
36 (33| 4| COMING TO YOU LIVE
11 |11 |16 FAMILY
Hubert Laws, Columbia IC 36396 e i, Bl
12 [ 10 | 29 | LOVE APPROACH MN
Tom Browne, Arista/GRP 5008 M e ‘ galgtl WataE:.;)e,v‘Inner City
13 {13 [ 11 | ODORI IC 1042
Hiroshima, Arista AL 9541 38 | 38 | 24 | QUINTET '80
David Grisman,
14 |14 | 6 | REAL EYES g
il Scott-Heron, Arista AL 9540 0 lal n;’{"";:?‘s'r':slss“sg
15 |16 | 30 (?HAZSODLCAA"AI:CEIS.?ZES Stanley Turrentine, Fantasy F-9604
rusacers ' 4 |40 | 13 | OUTUBRO
16 [ 15 | 15 | TOUCH OF SILK Azymuth,
Eric Ga!e, Milestone M-9097 (Fantasy)
Cemulfo 6 S5 AL [ 42| 2| GOIAME PERO YA
17 (17 | 17 | SEAWIND Cal Tiader
Seawind, AZM SP-3113 Concord Jazz CJP-130
18 (18 | 12 | TWENNYNINE 42 1 45 | 17 | THE OTHER WORLD
Twennynine With Lenny White, Judy Roberts Band,
Elektra 6E-304 Inner Ciry IC 1088
19 (20 | 30 H 43 (39|11 LOVE AT FIRST SIGHT
Bob James, Tappan Zee/Columbia Sonny Rollins,
JC 36422 Milestone M-9098 (Fantasy)
o 7| axa o (43| 33| INFLATION
McCay Tyner, Stanley Turrentine, Elektra 6E-269
Milestone M-55007 (Fantasy) 45 m EVIDENCE
21 |19 112 RODNEY FRANKLIN Steve Khan, Arista/Novus AN 3024
Rodney Frankiin, 4 | 47 2 REQUIEM
Columbia JC 36747 Lennie Tristano, Atiantic SD-2.7003
22 | 21 | 13 | INTERVALS 47 |46 | 6| ZACA
ggtr?‘ag Jatmal.T622 o LA 4, Concord Jazz C)-130
e e 8 48| 7| rveawars
23 |23 | 9| IN CONCERT, ZURICH, WANTED TO DO THIS
OCTOBER 28, 1979 Jack Bruce And Friends,
Chick Corea and Gary Burton, ECM Epic JE36827
ECM-2:1182 (Warner Bros) 4 |CIXCIE), THE HOT CLUB OF FRANCE
24 | 25 | 45 | CATCHING THE SUN Django Reinhardt, Inner City IC
Spyro Gyra, MCA MCA-5108 1104
25 |26 |21 BADDEST 50 |44 | 3| BAR TALK
Grover Washington Jr. John Scofield,
Motown M9-940A2 Anista/Novus AN 3032
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in that direction. with Jefferson
again going along as emcee/pro-
ducer.

CHOICE: Jerry McDonald has
first albums coming by Bruce
Forman. guitarist known for his
work with Richie Cole: Lenny Pop-
kin. tenor; and Adam Makowicz. Pol-
ish pianist recorded at a nine-foot
grand in the Baldwin studios. New
York. McDonald. who split with In-
ner City last August. has found he
can go it alone and is working now
with Larry Sockell, national label
rep based in Long Island.

DELMARK: Chicago’s Bob
Koester is now in the throes of reor-
ganization aimed to put the veteran
jazz/blues label back into the main-
stream of business. He will have
available the entire Delmark/Pearl
catalog of 75 albums soon. His first
1981 release will include albums by
Earl Hines and Wynton Kelly. He
also anticipates a new Donald Byrd
on Delmark soon after. He will re-
cord Chris Woods with Charles Fox
in St. Louis before too long.

Koester spent 1980 rebuilding
and enlarging his ncar-the-Loop re-
tail store.

OMNISOUND: Revenue has
convinced the Fred Waring organi-
zation to split Omnisound off as an
autonomous business entity in 1981.
Begun as a showcase for its pub-
lished copyrights. Yoshio Inomata
says the jazz-oriented label will re-
lease more product this year. John
Coates’ six piano albums have been
the catalog thus far. Guitarist Harry
Leahey has been pacted and there
will be other releases, along with
more Coates. Inomata says.

BLUE NOTE: Dave Budge of

EMI-America says the reissucs label
will release about the same amount
of product as 1980. two per month.

SAVOY JAZZ: Fred Mendelsohn
says the Herman Lubinsky-origi-
nated jazz catalog will release less
reissucs this year than last.

Sacramento Dixie
Coming May 22-25

SACRAMENTO-The eighth an-
nual Sacramento Dixieland Jubilee
is slated for the Memorial Day
Weekend, May 22-25. Officials ex-
pect some 100,000 to attend. More
than 500 players. representing 75
bands will perform. Dixielanders
will come from the U.K.. Poland,
Scotland and Norway as well as the
Us.

General News
BROADWAY REVIEW

‘Hijinks’ Trivial Yet
Fairly Entertaining

NEW YORK —It would be easy to
dismiss “Hijinks,” the new musical
at the off-Broadway Chelsea
Theatre Centre. as being an insub-
stantial bit of trivia which appeals
only to soap opera lovers and nos-
talgia buffs.

But although this definition is not
far off its target. it is not wholly ac-
curate. “Hijinks” is indeed fluffy,
trivial und lacking in substance, but
in a curious way 1t is also an enter-
taining show which, in spite of its
two-hour run. manages to beguile
and amuse its audience.

Credit for the show’s peculiar suc-
cess must go to Robert Kalfin of the
Chelsea Theatre Centre. who, along
with Steve Brown and John
McKinney, has woven the wispy
threads of Clyde Fitch’s “Captain
Jinks Of The Horse Marines,” into a
light-hearted romp down memory
lane. The fabric of the story is chock
full of songs that date back more
than 100 years interspliced with out-
rageously camp humor told in dance
sequences by Larry Hayden.

Kalfin, Brown & McKinney have
resurrected the music of a number of
vintage composers and lyricists in-
cluding. J.L. Molloy and G. Clifion
Bingham. Henry Clay Work. Ste-
phen Foster and George Cooper,
Charles Pratt and William Lingard.
Francis Scott Key., John Howard
Payne, M.V. Wallace, Alfred Lee,
George Leybourne, Frank Camp-
bell. Septimus Winner. Barney Fa-
gan. Eben Rexford and others.

Jeannine Taylor, in the lead fe-
male role, is effective and has an ex-
cellent singing voice. The same can
be said of Joseph Kolinski as Cap-
tain Jinks. However, the real sparkle
of the show comes through the ca-
vortings of Randall Esterbrook and
Scott Ellis as Captain Jinks’ conniv-
ing comrades, and Evalyn Baron,
Elizabeth Devine and Elaine Petri-
coff as a trio of bumbling ballet
dancers.

Although Hijinks is not without

its weaknesses, it is rcasonably enter-
taining. RADCLIFFE JOE

A NEW ALBUM BY
CHICAGO'S PRINCESS OF SONG

GERALDINE
de HAAS

Geraldine de Haas is the standard of excelience. |

have been the opening act at several of Gerri's shows.

and these have been my most memorabie concerts!
{Female Jazz Sensation Carmen Amez)

There are quite a number of jaz vocalists in Chicago

and New York who work the clubs ['ve caught them

all. | honestly feel that Gerri de Haas is a step above
|

fizmel {John DeNardo, Jazz Gunarist)

Discover GERALDINE de HAAS
on RELLA RECORDS, RGD-1070

DI RIV PRODUCTIONS
RELIA RECORDS

1004 Clifton - Park Ridge, Blinois 60068
(312) 6926227
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MIAMI (Pop)

LOS ANGELES (Pop)

This TITLE~Artist, Label &
Week | Number (Distributing Label)

This TITLE- Artist, Label &
Week Number (Distributing Label)

1 | LUPITAD'ALESTO

Inocente potre amiga Orfeon 16044

2 | MIAMI SOUL MACHINE
CBS 10311

3 | ESTRELLAS DE ORO
Vol #3 Telediscos 1013

4 | VIKKICARR
En espanol CBS 20643
|5 | CAMILOSESTO

15 exitos mas grandes Telediscos 1011

6 | ROBERTO CARLOS
Grandes exitos CBS 12303

7 | JOSELUIS RODRIGUEZ
TH 002

8 | ROCIO JURADO
Sra. Arcano 3485

9 | DYANGO
La radio Odeon 74112
10 | JOSELUIS RODRIGUEZ
Atrevete TH 2095

11 | CAMILOSESTO

Amaneciendo Pronto 1086

12 | JULIO IGLESIAS
Hey CBS 50302

13 | VICENTE FERNANDEZ
15 grandes exitos Telediscos CBS 20422

14 | OSCAR DE FONTANA
Oliva cantu 1010

15 | cLoup

Hay carino Common cause 13004

16 | JULIO IGLESIAS
Mi vida en canciones CBS 50301

17 | LUIS GARCIA
Kee 5007

18 | EMMANUEL

Intimamente Arcano 3535

19- | OLGA MARIA
Amame Musart 10819

20 | JUAN GABRIEL
Con mariachi Pronto 1080

21 | LOSJOAO
Musart 1793
22 | LOLITA
Seguir sonando CBS 60312

23 | ESTELANUNEZ

Demasiado amor Pronto 1079

24 | JOANAROSALY
Sencillamente CBS 10307

25 | RAFAELA CARRA
Latino CBS 55304

1 | VICENTE FERNANDEZ
15 grandes exitos Telediscos CBS 20422

2 | JOSELUIS RODRIGUEZ
Atrevete TH 2095

3 | CAMILO SESTO

Amaneciendo Pronto 1086

4 | EMMANUEL

Intimamente Arcano 3535

5 | LUPITA D'ALESIO

Inacente pobre amiga Grfeon 16044

6 | CARLOSY JOSE
El chubasco TH 2099

7 | CAMILO SESTO

15 exitos mas grandes Telediscos 1011

8 | ROCIO DURCAL

Con mariachi Pronto 1078

9 | JUAN GABRIEL

Con mariachi Pronto 1080

10 | JULIO IGLESIAS
Hey CBS 50302

11 | ROBERTO CARLOS
Grandes exitos CBS 12303

12 | JULIO IGLESIAS
Mi vida en canciones CBS 50301

13 | ESTRELLAS DE ORO
Vol # 3 Teldiscos 1013

14 | LOSHUMILDES

Mas de lo que merecias Fania 595

15 | JUAN GABRIEL
Recuerdos Pronto 1076

16 | ESTELANUNEZ

Demasiado amor Pronto 1079

17 | LOS BUCKY'S

Profono 3024
18 | LOSJONIC'S

Solo baladas Atlas 5074
19 | CHELO

Puros boleros Musart 1790

20 | NAPOLEON
Lena verde Raff 9079

21 | YURI

Esperanzas Profono 3036

22 | JOSE LUIS RODRIGUEZ
Una cancion de Espana TH 2021

23 | RIGO TOVAR

Con mariachi Profono 3034

24 | LOS HERMANOS FLORES
Hay mi pueblo Al. 6701

25 | LOLITA
Seguir sonando CBS 60312
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The Music and Performing Arts Division

ntf Defamation League Anti-Defamation League Appeal
nai bri :

Announces

A Testimonial Luncheon

For
Our Honored Guest

Theodore Deikel

Senior Vice President, American Can Company,
Chairman and Chief Executive Officer of the Musicland
Group, Pickwick Distribution Companies, and Fingerhut

Recipient of our

Human Relations Award

Past Recipients

Jack Grossman 1969
Clive J. Davis 1970
Stanley M. Gortikkov 1971
Cy Leslie 1972
Joseph B. Smith 1973
Bob Austin 1974
Jay B. Lasker 1975
Albert Berman 1976

Joel M. Friedman 1977
M. Richard Asher 1978
Edward M. Cramer 1979
David Lieberman 1980

Thursday Noon, February 26, 1981, Waldorf-Astoria, New York City

Luncheon Reservations and Contributions to The Anti-Defamation League Appeal
Chairmen: Cy Leslie, Ira Moss, Toby Pieniel
Suire Q00
823 United Nations Plaza
New Yorls, NY 10017

One Sponsored Table of Ten $3000, One Regular Table of Ten $2000, One Person $200
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NEW HOME—U.S. JVC Corp. officials and the mayor of Elmwood Park, N.J., cut a huge ribbon celebrating the firm’
move into new headquarters. Shown, second from left, are Richard Mola, city mayor; Richard F. O'Brion, executive vice

president of U.S. JVC; F. Uchida, director of export administration, Victor Co. of Japan; and N. Sakoda, director and
president of U.S. JVC Corp. The new facility occupies 176,000 square feet and serves 170 employes.

Sound Business

k4 Moo R = ;

‘Push Delete Radio Option’ Plea

‘Quit Pussyfooting Around,’ a Dayton Retailer Urges

LAS VEGAS—An Ohio retailer
interrupted the CES Car Audio
Conference to rally industry leaders
to publicize the delete radio option
available to new car buyers.

“Quit pussyfooting around.” he
told the panel. He then identified
himself as Sherman Brown of Day-
ton. Ohio and claimed to do §1 mil-
lion annually at retail. “The best
thing you could do for the car sound
aftermarket is jointly engage in ad-
vertising one word ... delete!” he
emphasized. .

The seminar. held Jan. 8. opene
with a keynote address by Phil
Christopher of the Audiovox Cor-
poration. Christopher noted the ex-
plosive growth of the industry over
the last 10 years. now reaching
to $1 billion annually at the whole-
sale level.

“A significant part of our suc-
cess,” he explained. “is the wide va-
riety of products and the variety of
choices. The market has become so-
phisticated to the point that today a
consumer will spend $500 or more
for a car sterco system. We have the
capability to supply products that
will deliver sound comparable to
home stereo systems. The product
lines are more sophisticated.”

Praising the custom installer,
Christopher said the car sound spe-
cialist was the leading retailer of
products. with 22.5% of total retail
activity, and offered consumers the
greatest product selection.

Christopher touched on changing
demographics, noting that the cus-
tom after-market buyer was break-
ing away from the traditional 18-35-
year-old male. “Women have gained
10% in the marketplace.” he said,
“and buyers are across the board
from 18 to 60.”

Christopher did not encourage re-
tailers to believe that competition
from auto manufacturers would go
away. “We have three problems that
are as intense as ever. Manufac-
turers. both domestically and
abroad. continue to believe the radio
is a standard OEM feature and their
private market. They continually
change dash configurations to dis-
courage after-market sales and they
continue to apply pressure on their
own dealers to buy inventory fully
loaded.”

Specific problems were discussed
by the manufacturer. Christopher
said the delete option was “not
working” with GM’s one million X-
body cars sold last year and warned
of the J-body coming in April 1981.

By TIM WALTER

“It has a new rectangular radio un-
like any radio the industry has to-
day.” he said.

Another problem interfering with
after-market business is a fuel-sav-
ing computer that causes ignition
noise on custom in-dash radios but
not on the OEM-supplied radio.

“And the electronic dash coming
in 1983 threatens the entire indus-
try.” Christopher warned in his con-
cluding remarks.

A panel of manufacturers was
then questioned by a panel of trade
press reporters about future aspects
of the industry. The moderator was
columnist Ivan Berger.

The manufacturers were in agree-
ment that the impact of inflation.
higher gasoline prices. smaller cars
and reduced driving would be min-
imal on the sales of custom auto
sound to consumers.

Ed Anchel of Sparkomatic Corpo-
ration said the key factor for fighting
adverse market conditions was to of-
fer a product that represented real
value. “We have to see that the value
is represented to the consumer, that
he understands it is there.” he said.
The product must be backed by inte-
grated merchandising and advertis-
ing, he explained.

Jerry Henricks of Jensen Sound
Laboratories reinforced Christo-
pher’s earlier remarks. advising re-
tailers to watch the changing
demographics of their customers,
citing changing incomes and the
type of homes consumers were buy-
ing.

Mitsubishi’s Mike Hyde insisted
that consumers will remain mobile
“regardless of the cost. Moreover.
he’s going to be looking to the
dealer. relying on the dealer to guide
him. He wants to buy smart.”

Tom Westover. Kengood Elec-
tronics, Inc., said that inflation was
really a “tremendous” opportunity
for the industry. “The fact that car
sales are down and buyers can’t af-
ford to trade are not bad factors for
the after-market” he said. “There
are 100 million registered vehicles
out there. When the consumer can’t
trade to a new car. it makes more
sense to really spend serious money
increasing the enjoyment of the car
he has. The reduction of turn is our
potential for upgrading him. The
consumer is coming in saying ‘Please
sell me” He is pleading with the
dealer to help him justify keeping
the car he has. Maybe the market is
not as easy, but if we’re smart, we

can turn minus points into opportu-
nities.”

Audience members observed that
customers were buying smaller cars
in order to have money left over for
custom sound and that customers
frequently gave up air conditioning
to afford radio upgrades.

In discussions about the competi-
tion between audio retailers and car
dealers for the consumer dollar.
Westover pointed out that it should
not be worrisome to the dealer. “The
new car business is in the worst posi-
tion it has ever been in. If you spend
your energy fighting the car dealer.
you'll ignore 90% of your potential
market.”

Hyde said that the big competitive
edge was the service the audio in-
staller had to offer, along with the
information he could supply the
consumer.

Co-operation with the car dealer
may be the way to compete was the
suggestion of columnist Martin,
Clifford and Henricks.

*We have an additional advan-
tage.” pointed out Anchel. “Not
only do we offer better values, more
features for less money in an equal
or better product. the OEM market
is far behind us in technology be-
cause of the lead time required to get
their product to niarket. We can of-
fer the consumer the very latest
things. They can’t.”

Moderator Berger pointed out
that auto manufacturers don’t do a
good job of publicizing their own
product. explaining that he was
unable to obtain specifications for
reviewing OEM radios.

After retailer Brown chastised
panel members for not engaging in
joint advertising of the delete option
for auto buyers, panel members
moved into a discussion of the trans-
fer of home stereo technology to the
auto sound after-market.

Clifford and Hyde pointed out
that the problem of high fidelity in
an automobile required different
approaches. Westover added that
what consumers really want are
minimum noise and a maximum
number of stations.

Discussions of the changing
demographic pattern revealed that
half of the manufacturing panelists
advertise in exclusive women’s
magazines and three of the four used
some magazines with mixed male
and female markets.

Berger warned retailers not to talk

(Continued on page 46)
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LAS VEGAS—A graphic design
approach to intergrating advertis-
ing. store layout, point-of-purchase
aids and salesmen’s tools was the
strong emphasis of the Jan. 9 CES
Retail Advertising and Promotion
Workshop. J.S.&A. founder Joe
Sugarman offered additional points
on writing advertising copy.

Independent consultant Richard
Schram. formerly of Pacific Stereo,
showed over 1.000 retailers how he
developed a self-financing mer-
chandising program that increased
sale closings by 35%.

“You have to develop an environ-
ment that makes even shy customers
comfortable.” said Schram, “and at
the same time, discipline the sales
staff in leading the customer
through the sale.”

Schram showed slides of a typical
Pacific Stereo store before he began
his program. Notable was the clut-
tered look, product displayed on top
of stacks of shipping boxes and
hand-lettered price and sales signs.

“In the process of cleaning up the
store, we found we changed our own
personnel’s attitudes, too,” he noted.

Schram developed a product dis-
play stand of flexible tubing that
could be used for hardware and ac-
cessories. Interchangeable silk-
screened panels. explaining product
features and audio concepts. are
used to provide a consistent graphic
theme throughout the store. Manu-
facturers were called upon to assist
in developing copy and furnish
P-O-P materials compatible with the
tubing display units.

To finance the program. Schram
developed a promotional Audio File
kit. The package. with graphics com-
patible with both advertising and in-
store display designs. includes intro-

ACHIEVING INTEGRATION

Graphic Design Concept
Offered At Workshop

ductory audio accessories. The kit is
given to customers or sold as a value
package to browsers.

“We were able to get manufac-
turers to give us special wholesale
prices on the contents because it in-
troduced the consumer to all of the
possibilities for accessories. At the
same time. the existence of the kit re-
duced the salesman’s fear of going
for accessory sales as an add-on to
the primary equipment purchase.”
The kit also included introductory
coupons offering discounts on other
accessories if purchased by an expi-
ration date. .

“Our additional sales of acces-
sories. at full retail. or discounted
only by the coupons from the Audio
File, provided the profits necessary
to pay for all of the store fixtures and
graphic designs that evolved from
this program.” explained Schram.
“And I think that what we've done
could be done even more success-
fully by small. independent retailers.
The logistics of developing it
through a chain of stores was incred-
ible.”

Schram added that the changed
environment in the store and the em-
phasis on self-selling displays re-
sulted in a successful broadening of
appeal to older customers, women
and less knowledgeable consumers.

“Your sales people must be
trained in the advantages of each
step that you’re taking. They have to
know what is going on and why. If
they don’t perceive what vou're
doing as helping them do their job
easier, their closing rate will actually
fall off.”

Joe Sugarman reviewed a series of
his failures in building J.S.& A. “I've
succeeded in becoming a major mail

(Continued on page 46)

ASR Cassette Duplicator
Expanding Beyond Music

NEW YORK-ASR Recording
Services. a major cassette duplicator,
has expanded its facilities and
broadened its traditional customer
base to areas outside the music in-
dustry.

The company also has a new exec-
utive vice president, Lee Koppel-
man. former senior vice president of
vy Hill Communications. Koppel-
man will direct the company’s sales
and marketing efforts.

According to Sani Rothberg, who
along with Allan Weintraub runs
the firms, ASR has expanded its Ca-
noga Park, Calif. plant and moved
its East Coast operations from Fair-
filed. N.I. to larger quarters in Glen
Rock, N.J.

Among the new clients ASR has
picked up is Bob Fead’s new Alfa la-
bel. for which ASR is the exclusive
duplicator. But Rothberg and Kop-
pelman say the business is now more
than music.

“The medical and pharmaceutical
industry is a huge business.” says
Rothberg. “which has traditionally
been done by small firms who do
nothing else. We just received an or-
der for 140.000 cassettes, with a pos-
sible backup of 80.000. The cassettes
are to inform doctors about the latest
drugs on the market. The doctors
play them in their cars on the way to
work.”

Another “spoken word” area for
ASR is religious programming.
Koppelman says the company has
justopened a sales office in Dallas to

service this market. and that if the
business proves strong enough. the
company would open a plant in the
South.

The orders for religious-oriented
cassettes come in regularly. he says.
“This is a very strong aspect of the
business. It’s a regular. healthy
flow.”

In music programming, ASR is
one of the major duplicators for
General Entertainment Corp.. the
Nabisco-affiliated  organization.
GEC plans to rack supermarkets
with prerecorded product on cas-
settes.

In addition, ASR has expanded its
packaging facilities. “Our oper-
ations are unusual for a duplicator,”
says Rothberg. The company blister
packs much of its children’s mate-
rial, including cassettes for Sesame
Street. Other children’s labels duped
at ASR include Disney and Peter
Pan.

“We are up to two shifts with
overtime.” says Rothberg. “At top
capacity we can produce 150.000
cassettes a day.”

Raw tape prices. he says. continue
to rise, but he also says that more la- .
bels are upgrading the tape they use
for their prerecorded product.

“Record labels are worried about
home taping.” says Rothberg, “but
considering how much money home
tapers are spending on their equip-
ment and cassettes. I don’t think the
labels are putting enough into their
prerecorded product.”
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REACHING FOR THE SKY—Chico Hamilton,
Nautilus NR 13, distributed by Nautilus, $15.95
list.

The improvisational nature of jazz makes it
well-suited, most of the time, to the direct-disk
process. Here the heightened sonics mesh well
with the veteran percussionist's soaring, aimost
frantic jazz approach as sidemen C.J. McBee
(bass), Marvin Horne (guitar), John Purcell
(reeds), Bobby Lyle (keyboards) and Fred Katz
(cello) provide beautiful support. At times, no-
tably on opening track “Cheec’s Rhythm,” Ham-
ilton’s pulsating hi-hat appears to be in the
room with the listener. Later solos by Katz on "I
Love To Sail The Sky” and Purcell on “Lady
Love" also underscore the realism this recording
technique can deliver. Also give this disk high
marks for stereo separation and imaging. Note:
Only one set of lacquers was made on this proj-
ect. An upper limit of 10,000 pressings make it
a real audiophile collector's item.

* * *

EMPIRE BRASS QUINTET ENCORES-Digi-
tech 104, distributed by Sine Qua Non Produc-
tions, $14.98 list.

This album doesn't really come across as a
selection of encores—that is, an assortment of
short crowd pleasers with particular emphasis
on technical daring. Instead, there are two long
suites—Gershwin's “"Porgy And Bess” and Bern-
stein's "“West Side Story”—played rather con-
scientiously by the group, dominating the al-
bum. The digital production has realistic spatial

Audiophile Recordings

character and typically sharp detailing. But
there's also a perculiar "cloaked” quality that
dulls listening somewhat. This effect, perhaps a
robbing of sharp instrumental attacks, has been
exhibited on earlier Digitech issues. The two real
encores—Joplin's ""Paragon Rag” and Sousa’s
“Washington Post March”—are the real grab-
bers. More tunes like these and more sonic bite
would have produced a sure winner, specially
given this excellent Boston-based group's abili-
ties.

* * *

DVORAK: SYMPHONY NO. 9, “NEW
WORLD” -St. Louis Symphony, Slatkin, Telarc
Digital DG10053, distributed by Audio-Tech-
nica, $17.98 list.

Telarc is steering atong the Interstate high-
ways of the classical repertoire, a policy that's
helped assure their recent successes. Here we
have the best known Dvorak symphony, a four-
movement, melodic treasure trove that's also one
of the favorites of all 19th century orchestral
works. Strong commercial acceptance could be
in the offing. Reproduction is up to the best Tel-
arc standards for superb presence matched
with spatial realism and arresting impact. Tel-
arc's recent St. Louis sojourn—for this disk and
two others—has yielded some of the abel's best
work to date. Demo the Scherzo (side two, band
one) where the performance reaches a zenith in
intensity. St. Louis Symphony's work is truly ad-
mirable, one of the fastest-rising orchestras any-
where.

I

HIS 12 GREATEST HITS—Neil Diamond,
MCA/Direct Disk Labs SD16612/dbx, distrib-
uted by dbx, $18 list.

Granted, you have to sink $109 into a dbx de-
coder add-on unit for your stereo before the
benefits of the dbx process can be reaped. But
this audiophile avenue can be well worth the ex-
cursion. Basically this disk does everything dbx
says it can do. Surface noise is inaudible while
dynamic range is dramatically better than any
conventional analog disk. Musically it's a pot-
pourri of this superstar's classic, earlier work
with strong emphasis on acoustic and string ele-
ments in addition to Diamond's rich vocal style.
Combined with the dbx dynamic range retention

AUDIOPHILE CONVENTIONAL

‘Quiex’ Aimed At Two

LOS ANGELES—Two year old
Vitec, Inc., an American record vinyl
compound manufacturer located in
ncarby Santa Ana, Calif.. has devel-
oped a new formula aimed at both
the audiophile and conventional
record mart.

The new compound—called
“Quiex”—is also meant. according to
Vitec president Less Silver, to com-
pete with highly-touted foreign vi-
nyls as the increased emphasis on
better sounding disks industrywide
continucs to accelerate.

The new formula. acknowledges
Silver. is more expensive than stand-
ard US. compounds that average
approximately 50-55¢ per pound.
but less than imported foreign vinyls

By JIM McCULLAUGH

that cost closer to $1 per pound plus
duty.

Silver is hopeful growing demand
for the product will increase produc-
tivity and thus lower cost. A pro-
posed East Coast Vitec opceration—
climinating transcontinental ship-
ping costs—could also make Eastern
pressing plant customers more at-
tracted to the product.

Silver maintains that the superior
characteristics of Quiex are prima-
rily lower surface noises as well as
more noticeable absences of “clicks™
and “pops.”

Experimentation with different
resins and additives to the basic
polyvinyl chloride were tried in de-
veloping Quiex. Over a dozen for-

Californian Claims He
Can ‘Unwarp’ Records

LOS ANGELES—Record Straight wants to set the record straight—literally.

Just beginning operations in Palm Springs. Calif.. the company, claims its
vice president Vincent Camodeco, can unwarp records.

Camodeco, also the inventor of the process. is tight-lipped about how the
process works. He does say, however, that a machine is involved which uses
heat. The process takes up tosix to 10 LPs per minute. Charge is $3 per LP.

With only four machines operational now, Camodeco points out the com-
pany is not equipped to handle large volume. Initial emphasis will be as a serv-
ice to radio stations, libraries and collectors.

“I don’t think we can save every record we get.” he says. “but we can save a
lot of them.” He notes that a first machine was operational a year ago and that

the process to date is working.

Camodeco, who says he numbers 45 years in various facets of the audio in-
dustry. including studio engineering. maintains that records today are much
more prone to warpage than their counterparts 20 and 30 years ago which were

heavier in mass.

process and a high quality pressing, the collec-

tion is a true standout. This disk appeared ear-

lier in half-speed mastered version on the Direct

Disk Labs label. A legitimate “super” record.
x  *

RUMOURS —Fleetwood Mac, Nautilus NR 8,
distributed by Nautilus, $14.95

Anticipation for an audiophile version of this
platinum smash has only been heightened by
problems Nautilus encountered along the way
which led the fabel beyond half-speed tech-
niques. A hybrid digital approach, which com-
bines real time digital transfer with half-speed
cutting, is in use here. One dividend is preserva-
tion of a tighter, better articulated bass—an im-
portant element in a band named for its rhythm
section. High frequency information, from Lind-
sey Buckingham’s ringing guitar harmonics to
Mick Fleetwood's splashy cymbal work, is pre-
dictably well etched, as are vocal nuances, and
stereo imagery is good for a work so dependent
on multi-channel techniques and signal proc-
essing. Surfaces are as clean and quiet as they
should be, given the higher ticket, and the origi-
nal album’s popularity as well as sonics suggest
brisk demand.

*x *  *

MINUTE BY MINUTE-The Doobie Brothers,
Nautilus NR 18, distributed by Nautilus, $14.95
list.

Producer Templeman’s long-standing use of
higher tape speeds and immaculate sonic finish
make this one pop blockbuster difficult to im-
prove, and this half-speed version thus yields its
gains slowly. Unlike some half-speed transfers,
though, the bass lines hew to higher registers,
minimizing any loss of punch, and the more nat-
uralistic imagery affords a deeper glimpse into
the band’s stylish charts. Lack of musical excla-
mation points, however, suggest this is one au-
diophile disk that will likely find a market more
on the strength of its quality control and pre-
mium vinyl than because of dramatic technical
revelations.

Audiophile recordings for review should be
sent to Alan Penchansky, Chicago; Jim
McCullaugh and Sam Sutherland, Los Angeles;
and Is Horowitz, N.Y.

Markets

mulas were modified before the com-
pound was perfected. notes Silver.

Among those labels and pressing
companies now using Quiez. accord-
ing to Vitec, arc Allied, Capitol.
RCA. Record Technology. Wake-
field, Monarch and Rainbow.

Record Technology, a Camarillo.
Calif., based pressing company
which numbers such audiophile la-
bel clients as Sheffield and Mobile
Fidelity. has been using Quiex for
the past three months, indicates Bill
Bauer. president. The plant has al-
ready pressed over 20 releases using
the new compound.

Fleetwood Mac’s recent double
live LP on Warner Bros. also utilizes
Quiex compound.

Billboard photos by Alan Penchansky
AUDIOPHILE ACTIVITY—Nautilus Recordings topper Steve Krauss, above
left, chats with distributor Louis Lantz in the label’s exhibit room during the
recent Las Vegas Consumer Electronics Show. Below, at an nearby CES
demo room, AudioSource executives surround a lifesize image of jazz guitar-
ist Kenny Burrell, an artist on the Foster City, Calif., label with a digital LP.
Shown, left to right, are sales manager Larry Lurrie, sales administrator

Bruce Hamilton and president Norm Olson.

ENGINEER BITES
THE BIG APPLE

Los Angeles recording en-
gineer, Jack Rouben, whose
credits include the # 1 single
“Reunited,” and Grammy
winner, “I Will Survive,” will
move to the east coast in
February to accept a staff
position at New York's re-
nowned Hit Factory studios.”

www.americanradiohistorv.com
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profit by the advantages of

the Apex Printer

No more inventory problems
No more costly overruns
No more short-run problems
Save 3¢ or more per cassette
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LOS ANGELES—Peter Coleman is producing
Spider for Dreamland at MCA Whitney. ... Al
Kooper working with David Essex at Concorde.

At Studio Sound Recorders, George Tabin and
Mike Piccirillo doing final mixdowns on a debut
LP of Madeleine Marks for RCA.

Mark Tanner/Secret Service completing a
project at the Village Recorder with Christopher
Bond producing. Tanner was formerly on
Elektra/Asylum with two LPs.

Rue Caldwell finishing a Linda Dillard LP at
Sound City for Rue Caldwell Productions, Bill
Dresscher mixing with Caldwell and Dillard.

Gordon Miils producing a debut LP by Zee at
his own Britannia Studios, Kenny Suesov engi-
neering with Russ Bracher assisting. Other Brit-
annia action: Chuck Mangione cutting tracks
producing himself with David Greene engineer-
ing, Bracher and Marv Clamme assisting;
Johnny Paycheck and Merle Haggard working on
a debut LP for CBS, Bracher and Steve Pouliet
engineering; Joe Sample cutting strings and

Delete Radio
Option Plea

® Continued from page 44

down to women whovisit their stores
alone. “And if she asks a question.
don’t address your answer to her
boyfriend. We’ve treated our women
customers poorly in the past and
they’re not going to tolerate that any
more.”

Westover pointed out that compe-
tition by mass merchandisers was
beneficial. “K-Mart develops your
customers for you. A 16-year-old
boy can’t afford to deal with you
anyway. but after he buys his first
system, installs it himself and gets it
all wrong. he’ll be ready to deal with
a sound professional much sooner.
when he has a better car, a full-time
job and the disposable income.”

Hyde added that selling auto
sound was easier than other types of
electronics. “We've evolved.” he
said.

“I grew up with auto sound. I did
not grow up with microwave ovens.
The sales job we have to do on the
new consumers coming into the
marketplace is one of evolution. ex-
changing or deleting the OEM radio
for a better product. not revolution.
We don’t have to convince them to
want sound in their car.”

Studio Track

horns for a new solo LP for MCA with Galen Se-
nogles at the board with Bracher assisting; and
Greg Venable mixing a new Tom Jones LP with
Steve Popovich and Bill Justis producing, Gor-
don Mills the executive producer and Terry Fur-
long the assisting engineer.

x K  *

Paul Williams cutting Nashville’s first 3M

digital LP at Woodland Sound, Charles Under-
wood producing with engineers Rick McCollister,

Mike Porter and Kerry Kopp. Also at Woodland:

Joe Simon overdubbing a new single with pro-
ducer Porter Wagoner and engineers Steve Ham
and Russ Martin; Faron Young tracking a new

MCA single with producer Ron Chancey and en-
gineers Les Ladd and McCollister; Norro Wilson
producing Gary Morris for Warner Bros.; and

Lance Quinn and Scott Litt coproducing Robert
Gordon for RCA with David McKinley and Russ

Martin engineering.

At Young-Un Sound, Nashville, new MCA

band Bandera working on a debut LP with pro-
ducer Pat Higdon, and Lee Clayton completing a
new LP with coproducer Chip Young, Stan
Dacus behind the board for both these projects.

Cameo's Larry Blackmon and Anthony Lock-

ett producing Mantra for Polygram at Bee Jay,

Orlando, Fla., Bill Yermillion at the board.

Johnny Mann and Tony Conniff producing

BBC at Celebration Recording Studios, Manhat-
tan, Piers Plaskitt engineering, assisted by Holly
Peterson and Edward Bowleg. Also there, Rich-
ard Perry working on a Marva King LP for Planet
with engineer Plaskitt.

Police lead singer Sting at Manhattan's

Soundmixers recording songs for an upcoming
RSO motion picture soundtrack with producer

and engineer John Pace, assisted by Eddie Gar-
cia.

Design Concept

® Continued from page 44

order marketer of electronic prod-
ucts. not because of what I've done
right. but because I've failed so
many times. I’ve had 1o learn from
all my failures.” he said.

“Never sell the product.” he ex-
plained. “sell the concept. If you
don’t use any other rule in advertis-
ing. use that one.”

Sugarman read a number of his
ads to the audience, while showing
graphics via a slide show. “You note
that all of the art work does only one
thing.” he said. “it makes you read
the first sentence. And the first sen-
tence has to do only one thing. Make
you read the second one. The second
makes you want to read the third.”

lfanstwhl
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Sound Business
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GROUP EFFORT—An amalgam of talent listens to playbacks of the upcoming ‘‘Kent State'’ soundtrack in the control
room of Wizard Recording Studios, Los Angeles. Shown, left to right, are Grace Slick, Ken Lauber, John Sebastian, Neil
Brody, Basie Green, Richie Havens and producer Jack Lewis. The made for television movie will air on NBC Feb. 8.

TRYING TO PROVE SOMETHING

S.F. NARAS Claims a ‘First’

SAN FRANCISCO-The San
Francisco chapter of NARAS will
present what it believes to be a first-
time-anywhere seminar on “Record-
ing Sessiton Work For Musicians
And Singers” Feb. 14 at the Great
American Music Hall here.

At the same time, the chapter is
continuing its tours of local record-
ing studios in a program that was
successfully instituted last fall.

NARAS board member David
Schwartz. who also edits the studio-
oriented MIX magazine, says of the
session seminar. “As far as we know
this has not been done by any other
national chapter or any other group.
We decided 1o offer it because over
recent years we've heard many com-
ments from producers that. while
San Francisco has excellent record-
ing facilities and many bands. it did
not have the caliber of studio musi-
cianship found in New York. Los
Angeles or Nashville.

“So this is an opportunity for mu-
sicians who want to get involved in
studio work here to talk with experts
to find out what they should know.
In the long run we think this will
help the area become more competi-
tive.”

By JACK McDONOUGH

Schwartz says there will be three
panels. “The first will be informa-
tional—what the state-of-the-art is.
what goes on in studios today. the
technical things the musician should
be aware of. The second will be a
meeting with people who contract
musicians for jingles and other work
explaining what people who hire
musicians are looking for. The third
is a panel with musicians familiar
with the process who will explain
what the demands are from the mu-
sician’s point of view.”

Sitting on the various panels will
be local music industry notables
such as Roy Segal, Fred Catero. Jack

Leahy. Mel Martin. Merl Saunders.
Andy Narell. Nathan Rubin. Hank
Cosby and others. The all day pro-
gram costs $15 for general. $10 for
NARAS members and students.

The studio tour program, open to
the public at $5 per studio or $35 for
an eight-studio package, is set up to
include four studios per day. The
Jan. 17 tour included the Automatt,
Hyde Street Studios (formerly Film-
ways/Heider). Record Plant in
Sausalito and Big Pink West in Mill
Valley. The Jan. 24 tour will take in
Fantasy, the new Russian Hill
Recorders and Different Fur (both
in San Francisco) and Music Annex
in Menlo Park.

JBL's Kalov Adds Increased Marketing Duties

LOS ANGELES—JBL president
Jerry Kalov will temporarily assume
the marketing functions for both
JBL professional and consumer
products.

This development is in the wake
of former JBL executive vice presi-
dent for marketing. Ed Hart, accept-
ing a position as president and chief
operating officer of Phase Linear
Corp. Also. Steve Rand. former JBL

vice president of domestic sales. has
assumed the post of European mar-
keting director of Marantz Europe.

A specific marketing position at
JBL. according to Kalov. will be
filled shortly.

Phase Linear. a U.S. Pioncer sub-
sidiary based in Lynwood, Wash., is
a supplier of high end audio compo-
nents.

GROUP PARTICIPATION—Members of the Cretones are a study in concentration as they listen to playbacks of new
material. The action is at Soundcastle Studio, Los Angeles.

www.americanradiohistorv.com
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MAXELL HIGH GRADE VIDEOTAPE
DELIVERS THE BEST PROFIT PICTURE.

e .
T

maxell
Mxl.(l/

VIDEOCASSETTE

B 1120

HIGH CHROMA HIGH QUALITY PICTURE

VHS |

Videotape customers are Maxell will beconducting ses-
no longer just looking at cost. sions for your sales staff on how to
Once they understand the value communicate the advantages of
of our high grade VHS videotape, buying Maxell high grade tape.
they’re willing t%pay the premium price’ We'l also heclgayou build interest at
ince Maxell Epitaxial HG has been on point-of-purchase with exciting
the market, it has generated impressive high and informational in-store displays,
profit business. Dezlers have found that they merchandising aids and take-home
can easily sell their customers up when they ex- brochures. .
plain why the new lower recording speeds Right now Maxell is already
require this better grade tape. offering the best profit picture in the
t Maxell, we understand the importance of videotape market.
educating the consumer on the needs of today’s Educate your customer and you
new, more sophisticated hardware. When he _ can make that picture even brighter.
understands why standard tape that performs

well in the 2-hour mode doesn't perform as well in
the 4 and 6-hour modes, the more he'll want to m a XE

S nte why weve ofioving deal h |
sive program on ed.cating Customers. This year ITSWORTH IT.

Maxell Corporation of America, 60 Oxford Drive, Moonachie. N.J. 07074
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~ Video
RCA Readies Vidisk, Player Market Launch

® Continued from page 6 ‘The laser optical people recog ware (0 mark‘.t, The fact that there doing the heavy spade work for an “If only 25% of what we hear

. ) nized this.” says Schlosser. “even if are several companies involved cer- entire industry. but he says he’s “de- about the potenual for all the video
ser optical videodisk. Schlosser be they've had more problems than tainly makes it harder.” lighted” as more companies ride in technologies comes to pass. you can
lieves the VHD sysiem will have  hey anticipated in getting the soft- Schlosser recognizes that RCA is on RCA’s coattails. (Continu>d on page 49)

similar problems producing disks

‘The lead time is enormous.” he
says. “The labels alone take eight to
ten weeks. The prints have to be
transferred to 2-inch quad master
videotapes. and the quality often has
to be improved in the lab. The qual
ity of the disk can only be as good as
the quality of the master.”

At a time when American indus
try has been accused of sacrificing |
quality. while competitors abroad
“there are hundreds of music pieces
business is today and what it could |

are improving it in their products, “ ,’
Schlosser believes that RCA may be 1
effecting a turnaround of that trend
‘The masters for many of our
that we can’t get. that we'd love to
be tomorrow. In addition to holding

disks are the best existing copies of’
the films. We may actually print

have.” The big stumbling block, he I ' :

says. are the music publishers .
“The publishers have to strike rea |
sonable agreements.” he says. “The
outlook for program creators and

something to that effect on the disk.”

In addition to manufacturing. title

acquisition is an ongoing problem

although it is less so now in the fea

ture film area. But. says Schlosser.

suppliers has never been brighter. ]

but the one cloud on the horizon is | | - 1'; |

program costs. The cost-price ratio is l N I FI
the crucial factor. A product can ) , , i

have a great future at one price. and : g s

zero future at another.” ‘
RCA has prepared a presentation
for publishers explaining what the

L e ’e‘es“csfl"f e’“;“‘:g program. | This is the event the video entertainment industry has been waiting for.
ming. says 110SSEr, 1atlure toreach ' . 5 q .
T el R (e G And as you'd expect, Magnetic Video made it happen.
of ornginal programming for the The simultaneous videocassette and theatrical release of “9 1o 57 a
disk. He stresses that once the supply | contemporary comedy hit about three female oftice workers who plot to

of Hollywood movies is used up. the . ] : i
movie capital will essentially dry up I kill their boss. The newest release from Twentieth Century-Fox,

as a source of disk programming. now playing at theatres coast to coast.

‘In a good year.” says Schlosser. “ ” |
“Hollyw (%od cayn only b?:, counted on ' 910 5” The advantage to you. il . |
By breaking "9 to 5" to the home video entertainment market at the same

to deliver 15-25 films that would
D 2 DS <) ‘”delfd‘Sks' (Ol time, we'Te giving retailers a unique opportunity to capitalize on an
viously this indusiry will need more enormous amount of publicity generated for “9 to 5" through talk shows,

releases than that.” . . e e
The actors’ strike. he says. gave newspaper stories, studio advertising and word of mouth. Plus weTe

the industry a settlement that every- backing up “9 to 5” with a major advertising effort in consumer “bu;t”
one can live with.” Of the upcoming publications. Just the thing to produce in-store tratfic.
writers, producers and directors con
tract talks, Schlosser does not believe ’ Magnetic Video. A leader from the start.
ill th . i o !
i?gzoglsk Ej:lenez: Y Tifefj‘isf nbusie Tne simultaneous release of “9 to 5” is just one more example of the kind of
ness. however. could have an effect | foresight that's made Magnetic Video a yidep en}ertalr}ment leader. We
on the negotiations. i began with the largest collection of quality titles in the industry, over 300
W@ el 5 mete) SREesoil strong. featuring comedies. musicals, romance, westerns, mysteries and 7
gs S e‘;"[“ lfl?dr i:;frrycol‘t‘\;'l“fo‘rﬂz more. We've added to it every month with new hits like Alien, 4
I »
video is a reality. But program own- All That Jazz, The Fog, The Rose, and The Muppet Movie.
GLS| F18 [T RS (19 25 £ 72 For the trade, we've led the way with national and dealer support
that for this to be 2 mass product you advertising, merchandising and sales promotion.
have to sell at a good price . .
Another factor in the number of | That's what's made us an industry leader. And it's new thinking like the
lre'eacsﬁs e ] Cafﬁc"y ’f'l‘l“gr ' release of "9 to 5” that's going to keep us in that role. Providing true
aunch. says 1108ser, €re wi € 5 b L
a flurry of announcements. prima entertainment freedom anytime—anywhere.

rily ﬁiom studios. of new disk press- ‘ For more information, call or write: Robert Cook, National Sales R,
ing plants , Manager, Dept. BC, Magnetic Video Corporation, Farmington Hills,
Sl dos WL sy, il Michigan 48024. (313) 476-2250.

offers studios custom-pressing deals
exclusively. RCA will not custom
press for anyone. with the exception
of CBS. The CBS deal was cut be-
cause the RCA rival is building its
own pressing plant to make RCA-
format disks. RCA sees the deal as I _
another way of helping build the in ; Arwmntm?:%xrtl}s%vgﬁ%omﬁv -
dustry. | -
While he refuses to criticize the
rival VHD format’s start-up plans.
Schlosser makes it clear he believes
that a unified hardware and soft- = & — =)
ware push is essential to a launch. 1 a
Program suppliers themselves are x -
responsible for the distribution of
their VHD software, after the disks
are pressed by the VHD consortium



www.americanradiohistory.com

Video

Island Records’ Blackwell Eyes Video Mart

NEW YORK —Istand Records’
Chris Blackwell is hopeful of cutting
a distribution deal with Warner
Home Video for his tilm “Country-

man.” due to be completed by the
summer.

Blackwell met recently with WHV
programming chief Carl DeSantis,

and says Warner is “interested” in
the project. but that the company
cannot make a decision until it secs
the film in its final form. Blackwell

will release the film. which he is pro-
ducing. simultancously in theaters
and on videocassette and disk. A
group of independent investors put

www americanradiohistorv.com

up the money for the production.

~Countryman” is a feature film
about a local Jamaican hero. with a
soundtrack by Bob Marley and the
Wailers. Island Records is distrib-
uted by WEA, and Blackwell says he
went to Warner because 1 like
working with them.” If Warner
Home Video does not agree to a
deal. Blackwell says, *I guess I'll just
have to do it myself.”

“Simultancous release makes a lot
of scnse.” Blackwell continues.
“There’s no reason not to get all the
milcage you can out of the advertis-
ing and promotion you do for a film.
You should use it to promote the
videocassctte and the record at the
same time.”

Although the soundtrack contains
no new material, Blackwell says the
Marley cuts have been remixed for
the movie. The album will also be re-
leased with the film.

“I'm not suddenly going to be-
come a big filmmaker.” says Black-
well. “but I do have another project
planned. If the first couple of ven-
tures are successful, I'll sce. Making
a film is a lot scarier than making an
album.”

The film is “a new thrust for Is-
land.” he says. “but I want to goin to
the area of mixing sound and visuals
in a way where the film industry has
not. The songs in *Countryman’ are
all part of the story.

“I've only gone to acts with a
strong visual presence. But I don’t
believe a videodisk made up of a lot
of songs strung together, or a live
concert, is going lo be successful.
There has to be equal emphasis on
the visual and musical aspects.”™

Blackwell does not feel that record
companies should rush headlong
into video, but he does believe that
“most of the disposable income
that's spent on home entertainment
in the next few years will be spent on
video.”

Right now. he says, “video is more
of a film company business than a
record company business. Most of
the large record companies have
stopped performing their creative
functions. They’ve become market-
ing. promotion and distribution
companies.

This. he says. is reflected in the
bands today. "How good a group
was used to be considered by how
many dates itcould get. Now as soon
as a group is signed by a label it
stops performing. Evervone designs
their material for a&r men.™

“If someone opened a label in a
small city.” says Blackwell. “about
the size of Cincinnati. he'd succeed.
All he'd have to dois go to the clubs
and sce who was popular.

“The record business will be revi-
talized by the clubs. There could be
a little group playing somewhere
right now that could become really

big.™ GEORGE KOPP

RCA Readies

® Continued from page 48

be sure that we're in for somce very
substantial changes. Whatever the
industry is today. it will change.
There will be refinements in the
hardware and new sources of pro-
gramming. especially from the mu-
sic industry.

“The trends we've been hearing
about. such as the increased use of
the television set. have already be-
gun. TV usc is now up to an average
of 6.5 hours a day per set. A lot of it
is due to the VCR and the video
game. There's a lot more to come
than the videodisk.”

49
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JANUARY 31, 1981 BILLBOARD

Thanx, Country Radio,
for discovering

“A
Loser’s
Night

Out”

KOALA #328
From the LP KOA-14897
Written by:
(Ted Purvin & J. Grayson)
Produced by:
Bernie Vaughn/Jack Grayson

Grayson
and Blackjack

ANOTHER HIT
JUST SHIPPED!

Liz
Lyndell
i II m
Gonna
Let Go”

KOALA #330

Promotion by:
John Curb/Sam Cerami
Barbara Kelly

Marketing by: Ken Woods

KOALA RECORDS

WES SANBORN, PRES.
P.O. Box 1680
Hendersonville, TN 37075
(615) 824-8601

Billboard”

Survey For Week Ending 1/31/81

Hot Country Singles.
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Superstars are awarded to those products showing

America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of
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greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn. Of
America seal for sales of 2,000,000 units. indicated by triangle.)
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WITH NEW OUTLETS, ACCEPTANCE

Country

Labels, Managers Of Acts Monitor Impact

Of Increased TV

® Continued from page |

country music as well. Effective use
of the small screen as a marketing
tool reportedly sold more than 1.5
million Slim Whitman albums for
the Suffolk Marketing Co. and re-
sulted in Whitman’s signing with
CBS. The campaign served as a clear
gauge of the country viewing au-
dience’s buying power.

Once viewed with less than enthu-
siasm by network programming
coordinators, country music today is
a hot entity, evidenced by the mush-
rooming of country performers all
over the tube. The past year alone
has seen a tidal wave of specials,
awards shows and guest shots
created for top country artists.

The broad-based appeal of coun-
try performers translates well both
in terms of visual and audio formats.
with the result that ratings for coun-
try specials run consistently high.
The medium appears to be provid-
ing the music with what may turn
out o be its biggest growth factor in
history.

But ironically. industry awareness
of tv's intrinsic marketing value still
leaves many questions unanswered.
What are the most cost-effective
ways to utilize built-in commercial
time? What about using video foot-
age of an artist with an ID tag for
current catalog whenever the act is
booked on a major network pro-
gram? Could a total promotion cam-
paign be constructed around artists
who work the tv field on a regular
basis and inserted into the appro-
priate programs? i

Few think that country has fully
reached its potential on tv. A CMA
survey done last summer revealed
that nearly 75% of local tv station
managers who responded think that
country programming is still grow-
ing. In the top 30 tv markets, a total
of 60% of these key executives said
that local country shows generally
rate higher than other types of shows
airing in similar time slots.

Yet television can be a double-
edged sword, say managers, booking
agents and record company execu-
tives. The very ingredients that make
tv so powerful an image-builder are
the same factors which can prove
detrimental at various stages of an
act’s career.

“Tv has a way of chewing up its
performers and spitting them out.”
comments Nick Hunter, Elektra
Records/Nashville director of mar-
keting. “It’s hard to sustain on a
regular basis on tv, and it can be real
damaging to an act’s recording ca-
reer.”

Although hit records is usually
what creates a demand for certain
artists on tv, a hit tv series can cut
into their recording schedules and
interrupt touring dates, resulting in
lack of chart success.

Overexposure is an area of con-
cern for Ron Henry of Plain Great
Entertainment Corp., who manages
country singer Susie Allanson,
among others. He worries that tv’s
current rage for country may cause
burn-out:

“With country shows right now,
you’re seeing tv show after tv show
with the same people on it. There
will be oversaturation, and people
will get bored. ICll affect artists’ per-
sonal appearances and live perform-
ances. People will say. ‘1 can sce
Larry Gatlin on tv in two shows this

week—I'm not going to spend $11 or
$12 to see him in concert.””

Disagrecing with this view is Neil
Hickey. New York bureau chief of
“TV Guide” magazine who ad-
dressed the CMA Talent Buyers
Seminar in the fall. Says Hickey,
“You weigh the risks against the
benefits, that’s all. There’s no other
medium that can make an artist a
permanent identity overnight. No
one goes into tv thinking their suc-
cess will last forever ... not Frank
Sinatra or Judy Garland or any
other singer has stayed on tv forever.
The question is—Is the artist better
off for having done a series and
being cancelled after getting sub-
stantial national exposure than not
to have done the show at all? I think
the answer is obvious.”

Dick Howard, senior vice presi-
dent at the Jim Halsey Co.. remem-
bers a time 10 years ago when he’d
practically have to beg a network
show to book a country artist. To-
day, he says. it’s difficult to meet the
demand by tv programs looking for
country talent.

“We’ve moved thousands of dol-
lars worth of concert dates to get one
of our acts on a major network show
that we felt was important,” he says.
“You reach more people in one
nighton television than in 300 nights
on the road. You're dealing with au-
diences of millions instead of thou-
sands. So, given the option between
doing too much tv and not doing
enough—well, I'd choose too much.
Believe me, your ratings will let you
know quickly enough when you've
reached the saturation level.”

Overall, of course, the country
music industry is pleased to be shar-
ing the center spotlight these days.
But there is an underlying concern
that country artists are being con-
verted by tv into “personalities”
rather than performers.

“Television can wear you out
quickly if you aren’t careful.” ob-
serves Stan Moress of the Scott
Brothers organization. Moress is the
man managing the career of Eddie
Rabbitt. “IC’s critical for managers
and artist reps to fight for creative
control on these shows. It scems to
me that a lot of acts on variety shows
and specials let themselves be turned
into something they’re not.”

D.J. McLachlan of APA, which
books Anne Murray. Larry Gatlin
and the Gatlin Brothers Band. Con
Hunley and the Bellamy Brothers on
its country roster. says knowing
when to say “No” becomes just as
important as when to say “Yes.”

“For every time you see Larry
Gatlin on a tv show. there will have
been 10 other offers that we turned
down. You don’t see the Gatlins
dancing and jumping around in
skits—that kind of thing can be the
kiss of death. Acts shouldn’t be
brought on a show for their music
and then turned into comedians.”

Jimmy Jay. head of Nashville’s
United Talent Agency booking Con-
way Twitty and Loretta Lynn thinks
that with radio playlists often run-
ning no more than 35 or 40 titles. tv
can be an effective way for country
radio programmers to sce talent. es-
pecially on the “Saturday afternoon
syndicated programs which are
great for new acts.”

Commenting on tv’s effect on
record sales, Jay hesitates. “I'd have
to say that I feel tv exposure helps in

isibility On Record Sales

personal appearances and special
events butnot on record sales. In Lo-
reta’s situation, tv has helped her
career because it's made her a per-
sonality. But I couldn’t say that it’s
helped her recording sales . . . a look
at the charts shows that she’s not go-
ing top 10.”

Jo Walker, exccutive director of
the CMA, confesses to a concern
centered around the question of de-
veloping talent. With country mu-
sic—-and its talents—already proving
good ratings draws. she hopes net-
work programmers will begin to
look beyond the handful of major
names that seem to turn up with re-
cycled consistency on big-budget
shows.

&

who was featured in her second CBS
network special this last season:
Kenny Rogers, who has been show-
cased in both his own specials and in
a made-for-tv movie based on his hit
single. “The Gambler”: Johnny
Cash. who celebrated his silver anni- -
versary in his special; and Eddie
Rabbitt, Waylon Jennings and Bar-
bara Mandrell. all first-timers in
their own network specials.

(This does not include syndicated
specials such as Jim Owens Produc-
tions’ two-hour Chet Atkins special
tribute show or a Hank Williams
special, each featuring top-name
country artists as guests.)

Record companies were swift to
correlate the relationship between

Rare Duet: Tom T. Hall, frequent television guest and host of his own syndi-

cated program, 'Pop! Goes The Country,” shares the spotlight on a recent
segment with Emmylou Harris, who is rarely seen on screen.

“We feel that there’s a need for a
program to help call attention to
new talent and get some of the pres-
sure off these acts who have proven
their high tv quotient. We'd like to
let the television producers know
that we have in our industry some
fine young talentas well. Perhaps we
need to develop a program to work
with these newcomers and give them
the finishing touches they need to do
well in front of the camera.”

Walker feels that cable is an idcal
medium o give experience and
training for newer country perform-
ers since many cable tv shows fea-
ture uninterrupted concert se-
quences in a more natural setting,
She—and others active in the coun-
try industry—are concerned that ma-

Jor tv producers are inclined to fea-

ture the same few names over and
over again, creating a built-in satu-
ration point.

“The quality of country specials
could definitely be better.” suggests
Stan Byrd. national country sales
and promotion director for Warner
Bros. Records. “The people putting
these shows together aren’t exactly
experts at knowing the best way to
present country music. With the
country ratings pretty well estab-
lished. maybe it’s time for these pro-
ducers to start experimenting with
some new names and faces.”

The most successful country art-
ists in tv today seem to be those who
understand the high-voltage impact
of the medium and who tend to shy
away from constant appearances.
These would include Crystal Gayle.

www.americanradiohistorv.com

prime-time tv exposure and record
sales: Rabbitt saw two albums and
one single turn gold. the Oak Ridge
Boys. frequent tv guests. earned
three gold albums during the past
year. and the reclusive Waylon Jen-
nings picked up his first-ever gold
single for his hit theme song from
“Dukes Of Hazzard™ (providing ad-
ditional tv exposure for his voice if
not his face).

Mandrell was signed initially for a
short-term NBC series. but the re-
sounding ratings success of the mu-
sical variety program brought the
network back to her doorstep for an-
other eight-week extension. Industry
members are paying close attention
to the effects that Mandrell’s series
will have on her career. Already
MCA is claiming a “very evident up-
ward sales boost” for the singer’s re-
cent catalog. with customers walking
into record stores and requesting
Mandrell product by name.

“Barbara’s a classic example of tv’s
overnight power.” observes Warner
Bros.” Byrd. “In the country music
industry, we all thought she was a
superstar. but it’s taken this tv series
to really put her over with the pub-
lie.”

It’s no secret that in the past. fre-
quent tv exposure has hurt recording
careers of major acts. Cited as
former casualties in the tv series vs.
recording career battlefield are Glen
Campbell. Mac Davis, Tony Or-
lando and Dawn, Roy Clark. Sonny
& Cher. the Osmonds and Captain
& Tennille.

Says Eddic Rabbitt’s record pro-
ducer. David Malloy. “What you’ll

notice after a major one-shot tv ap-
pearance is a jump in name and face
identification. What you'll notice af-
ter too much tv exposure is a loss of
artist mystique . . . fans think, *“Why
buy something you can see all the
time for free?” "

. The damage usually isn’t perma-
nent. In the cases of Campbell.
Davis. and Captain & Tennille.
strong hit records helped these acts
regain their status on the charts.

“It still comes down to the music.”
emphasizes Stan Moress. “Chances
are an artist who's doing a lot of tv
work isn’t taking the time he needs
to be devoting to his studio record-
ing. People blame television when
their recording careers go down the
drain. but it's usually more than
that.”

Perhaps one of the most effective
uses of a commercial tie-in with a
country artist is Miller Beer’s new
60-second spot with Rabbitt. The
commercial opens with Rabbitt and
his band performing “1 Love A
Rainy Night” for half of the segment
and is as much a promo for the
Elektra single as it is for the beer.
Miller was so pleased with the fin-
ished product that it rushed the
piece onto national tv several weeks
ahead of schedule.

Is the high cost of tv production
justified in terms of an artist’s ca-
reer? In the case of superstar Crystal
Gayle, her manager Bill Gadzimos
thinks the answer is yes. Gayle’s first
special came in over projected
budget. he notes, “but we took the
time and the money to do it right.”

The result was an immediate
boost to her sales (most notably her
single at the time, “Talkin" In Your
Sleep.” which was part of a medley
and featured a stunning close-up of
the singer as she performed it). says
Gadzimos: “We sensed that Crystal
was becoming a bigger star as a re-
sult of her tv. and it aftected a lot of
areas in her career.”

Record companies are viewing tv
with an eye toward its total useful-
ness as a sales tool. “There are a
thousand ways to deal with tv.” cau-
tions Roy Wunsch. vice president of
marketing for CBS Records/Nash-
ville. *but we need to remember that
tv is only one slice of a very big pie.
We shouldn’t lose sight of the fact
that tv needs to be put into perspec-
tive as one partof an integrated mar-
keting and media mix.

“When an act appears on a tele-
vision show. we consider that ap-
pearance itself as advertising. When
the actsings a hit single. and reaches
40 million people in three minutes—
that’s promotion. How we choose to
support this as a label is what we
have to look at.”

1f cable tv networks continue to si-
phon off commercial network view-
ers at the rate predicted by some in-
dustry observers, it’s possible that
the whole game of tv ratings and its
overall impact will be shifted. Video
clips of country artists in concert sit-
uations or perhaps creative video
footage similar to that now being
used by rock acts like David Bowie
and Blondie may become more vi-
able.

“In five vears.” sums up Wunsch,
“major networks may only have half
the audience they now have. So
there are no absolutes in dealing
with television. Its impact as a mar-
keting force is still unknown.”
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Surprise Guest: Wearing an unfamiliar cowboy hat, Grand Ole Opry patriarch
Roy Acuff, right, joins Charlie Daniels onstage at the Volunteer Jam VII. Acuff
popped in on Daniels’ annual fest between his shows at the Grand Ole Opry.

Despite Cost, Acts Using
Custom Tour Buses More

By ROBYN WELLS

NASHVILLE—An increase in air
fares, coupled with the larger
amounts of staging equipment and
instruments country performers now
carry, appear to be factors in what
may be a resurgence of artists using
custom buses for transport.

“Even with the high cost of gas.
buses turn out to be more econom-
ical and convenient than flying.”
says Jim Boatman. president of
Showbus in Nashville.

Boatman’s business is split be-
tween leasing and selling: although
approximately 80% of the buses he
leases go to rock acts. country artists
comprise nearly 80% of his firm's
sales.

Concurs Milo Liggett, owner of
Nashville-based Loch-Raven which
leases primarily to pop groups,
“There’s been a steady increase in
using buses in the past 10 years, with
our business up between 10-15%
over last year.”

Jimmy Klein, head of Nashville's
Klein Kustom Koach Inc. believes
part of his 20% boost in business is
because more new artists are looking
into custom buses.

Convenience. ease of scheduling
and minimized motel costs are often
cited advantages of traveling by bus.

Tillis Busy With
Movie, TV Pilot

NASHVILLE—Elektra artist Mel
Tillis is starting his new year off with
a busy schedule of filming and per-
forming.

In February. Tillis will appear
with Pittsburgh Steeler quarterback
Terry Bradshaw in a NBC-television
pilot. “Short Trackers.” Based on
characters from the forthcoming

film. “Cannonball.” the show fea-

tures the misadventures of two
Southern stock car drivers. Pro-
duced by Johnny Carson Enter-
prises, the filming will take place in
Atlanta.

“Cannonball.” which stars Burt
Reynolds. Farrah Fawcett. Dean
Martin, Sammy Davis Jr.. Roger
Moore, Bradshaw and Tillis. will be
released nationally in June. Both the
movie and the pilot are directed by
Hal Needham. produced by Al
Ruddy and written by Brock Yates.

Most recently, Tillis performed on
the two-hour inaugural celebration
aired on ABC-TV and at the
Inaugural Ball at the Museum of
Natural History in Washington.

Equally important is the luxury fac-
tor, which. though expensive, can
make life on the road more tolerable
for an act in the throes of an exten-
sive tour.

Whether leased or bought. custo-
mized buses can be quite costly.
Daily rental rates generally fall be-
tween $275-3400. A conversion shell
(the bus exterior with only a
stripped-down interior) sells for ap-
proximately $120.000; when the in-
side has been rebuilt and furnished,
the final cost may total $250,000.

Despite the cost, firms may reap
the rewards from return business.
Music City Manufacturing. Coach
Division. a three-year-old Nashville
operation, is currently customizing a
second bus for Tammy Wynette.
The firm’s owner. Dave Jackson, son
of Sho-Bud Guitar founder Shot
Jackson, indicates that while orders

are up. it is taking more time to pro-

cure conversion shells from the man-
ufacturer.

Conversion shells make up about
7% of Eagle International’s total bus
sales, says a spokesman for Ameri-
can Coach Sales. sales coordinator
for the well-known manufacturer.
Conceding the backlog of orders he
says. “We're still feeling the effects
of a recent two month-long strike.
Plus, orders for passenger buses are
way up.”

CMA, Plough
To Host Lunch

NASHVILLE—Heeding the old
adage that it “pays to advertise.” the
CMA and the Plough Broadcasting
Co. will cohost a luncheon and show
for the Atlanta advertising and
media community on Wednesday
4.

Some of the leading country radio
stations are affiliated with the
Plough Broadcasting Co.. including
WPLO-AM, Atlanta: WJID-AM/
WIEZ-FM, Chicago: WMPS-AM,
Memphis: WSUN-AM, Tampa:
and WUBE-AM/FM, Cincinnati.

Don Reid. member of the Statler
Brothers and the CMA board of di-
rectors. will host the luncheon show.
Bill Anderson and his entourage will
perform. incorporating within their
show a multi-media presentation of
country music. The show and lunch-
con will be held in conjunction with
the CMA’s first quarterly board
meeting for 1981 at the Colony
Square Hotel in Atlanta.

Country

Nashville Jam Pulis 10,000
For 8-Hour Musical Spree

® Continued from page 37

Winters Brothers Band. Jimmy C.
Newman. the Jordanaires. the Mar-
shall Tucker Band (veterans of every
Jam) and of course, the Charlie
Daniels Band itself., which played
for nearly two hours.

An early highlight of the evening
came during Daniels’ set when
Grand Ole Opry veteran Roy Acuff
came out for a performance of the
classic “Wabash Cannonball,” then
presented Daniels with the sheet
music for all the songs he has sung
on the Opry during his lengthy ca-
reer.

“I'm not giving you these songs
because I want you to sing them.”
Acuff told Daniels. “I'm giving them
to you as a keepsake. I want to be a
partof your life, and these songs are
my life.”

The piece de resistance of this
year’s Volunteer Jam. however. was
the appearance of Billy Joel, im-
ported from New York for the occa-
sion. The element of fan surprise
was unfortunately missing from
Joel’s visit. since a local television
station had leaked the information
the previous evening on a news
broadcast. Nonetheless, the crowd’s
reaction was charged with enthusi-
asm. Joel sat behind the piano for a
rendition of “Great Balls Of Fire.”
accompanied by Daniels and his
band. before moving center stage for
a lively versions of “Jailhouse
Rock.”

If there was a noticeable differ-
ence in this year's Jam, it was the re-
laxed atmosphere, ease and organi-
zation of the event itself. There were
no pauses between the musical mini-

Nashville

_ Scene

sets as each performer followed
stage cues. no delays and no appar-
ent sound problems hampering the
energy of the show. The audience
was well-behaved and less rowdy
than in other years. apparently pre-
ferring to settle back instead and en-
joy the music.

Six Tennessee radio stations car-
ried the Volunteer Jam, along with
Atlanta’s WKLS-AM. The concert
was taped for a future broadcast by
the DIR network on its more than
250 syndicated “King Biscuit™ radio
affiliates. And Epic Records plans to
release a live “Volunteer Jam VII”
package later this yearas a compan-
ion to previous Jam albums.

At a mid-afternoon press confer-
ence preceding the 6 p.m. start of the
Jam, Danicels talked about the tradi-
tion of the Jam, the surge in popu-
larity of country music. and his
group’s current tour of Australia,
New Zealand. Alaska and Hawaii.

Accompanied by Joe Sullivan. his
manager and president of. Sound
Seventy. Inc., and his record pro-
ducer, John Boylan. Daniels indi-
cated that his annual concert will
continue to remain a one-day affair
held in Nashville. He mentioned the
possibility of moving the Jam to a
proposed 17,500-seat facility now
under consideration in Nashville to
accommodate the tremendous de-
mand for tickets each year.

Following the informal jam ses-
sion which always closes out the
show, Danicls and his organization
threw a post-Jam party at the Hyatt
Regency Hotel for hundreds of mu-
sic industry VIPs, press and friends
who munched on Tex-Mex fare and
listened to a delayed-signal replay of
the just-ended concert.

NASHVILLE -

DIR Broad-
casting’s “Silver Eagle™ syndicated
radio series takes flight Saturday
(31)on more than 350 stations across
the country.

The premiere of the new country
radio concert series will feature a 90-
minute live performance by Eddie
Rabbitt taped at the Roxy in Los
Angeles.

Subsequent shows will feature
Merle Haggard Feb. 14, taped at the
Grand Ole Opry House in Nash-
ville; Moe Bandy and Joe Stampley
Feb. 28, recorded at Moe and Joe's
Honkytonk in Houston; and Crystal
Gayle in concert March 14, taped at
the Uptown Theatre in Kansas City,
Kan.

Already recorded but not yet
scheduled for airing are 90-minute
programs featuring Don Williams,
George Jones (with surprise guests
Linda Ronstadt. Bonnie Raitt and
Johnny Paycheck) at the Bottom
Line, Mel Tillis, Hank Williams Jr.,
Rodney Crowell, Bobby Bare and
Lacy J. Dalton.

The shows will be hosted by air
personality Lois Gilbert of KHK-
FM in New York.

“We've been astonished at the im-
mediate response this series has re-
ceived from radio.” comments DIR
president Bob Meyrowitz. “We put
‘King Biscuit Flower Hour’ on the air
eight years ago with only 44 stations.
‘Silver Eagle’ is already presold to
more than 350 stations, and we may
consider taking the show weekly
much sooner than we originally an-
ticipated.”

By KIP KIRBY

There was more than the usual crackle of cre-
ative electricity in the air around Nashville last
weekend as a number of well-known person-
alities were sighted in and about town. It was
the Volunteer Jam weekend, of course—the an-
nual eight-hour music bash that packs sufficient
star power on one stage to come up with a non-
stop night of unforgettable performances.

And then there was Capitol Records’ success-
ful Exit/In showcase for two of its brightest art-
ists: Deborah Allen and Delbert McClinton, Both
shows were completely sold out, with an unusu-
ally high representation in the packed house
from the executive and artistic levels of the
Nashville music industry. Unfortunately, Debo-
rah Allen was suffering from a 102-degree tem-
perature and a bad case of flu. Yet once on-
stage, she proved herself a real trouper, giving a
delightful and perfectly polished performance
that had the crowd spellbound by her special
vocal magic. Allen's singing purity and phras-
ing—reminiscent of Dolly Parton’s—breath-
taking beauty and winsome stage manner make
her a definite frontrunner in the. ranks of Nash-
ville's freshest and most promising new talent.
She was backed by the fine playing of the Audio-
Media Rhythm Section and guest guitarist Rafe
VanHoy. She sang a lot of the material contained
on her Capitol album, “Trouble In Paradise,” in-
cluding her current single, “Nobody’s Fool,”
which is getting a substantial reaction from
country radio. Allen’s material certifies her
strength as a songwriter as well.

Ironically, McClinton also appeared to be suf-
fering vocal problems (he alluded to his stage
hoarseness by explaining, “We've been on the
road for 300 days this past month”) and had
sprained his foot earlier on the tour. But the en-
thusiasm of the audience and his own natural
exuberance took over as he launched into what
ended up a nearly two-hour set. Primed by the
runaway success of his newest album (his first
for Capitol via the Muscle Shoals Sound label),
“The Jealous Kind." McClinton gave a gritty,
solid performance that underscored his talents
as a rock-blues legend.
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“| Feel Like Loving You Again” puts T.G.
Sheppard at the top of Billboard's Hot Country
Singles chart. No stranger to this position, Shep-
pard’s recent No. 1 songs include “Do You
Wanna Go To Heaven,” “I'll Be Coming Back For
More” and “Last Cheater's Waltz.”

“There are plenty of powerful tunes on the
move in the top 25 places on the country chart,
as all but two spots belong to starred conten-
ders. Holding top 10 starred positions are Razzy
Bailey, The Oak Ridge Boys, Charly McClain, Gail
Davies, Mel Tillis, Steve Wariner, John Anderson
and the new duo, Moe Bandy and Judy Bailey,

Jacky Ward jumps 23 places to superstarred
55 with “Somethin' On The Radio,” closely fol-
lowed by Randy Barlow, who moves 20 spots to
superstarred 57 with ““Dixie Man.” “What | Had
With You" puts John Conlee at superstarred 43
its second week on the chart. Moving up 15
notches each are Eddy Raven at superstarred 52
with “Peace Of Mind" and David Frizzell and
Shelly West at superstarred 58 with “You're The
Reason God Made Oklahoma.” “Drifter” contin-
ves to make rapid chart progress, as Sylvia
jumps another 14 places to superstarred 33.
George Jones advances 14 spots to superstarred
39, while “Guitar Man" puts Elvis Presley at su-
perstarred 32. Vern Gosdin, Joe Stampley, J.W.
Thompson, Cristy Lane and Billie Jo Spears
round out the prime movers.

Conway Twitty and Loretta Lynn head the list
of new entries as “Lovin’ What You Lovin' Does
To Me” bows at starred 66. Pop artist Don
McLean makes his first-ever appearance on the
country chart with a Roy Orbison tune, “Cry-
ing," at starred 69. His rendition of this pow-
erful ballad debuted at superstarred 37 on the
Hot 100. “Every Now And Then” puts Brenda
Lee on at starred 76, while King Edward IV
climbs aboard at starred 82 with “Dixie Road.”
Also moving on the chart are Douglas, Rita Cool-
idge and Mick Lloyd and Jerri Kelly.

NATIONAL OUT-OF-THE-BOX-BREAKOUTS:

BE MY LOVER, BE MY FRIEND—-Mick Lloyd &
Jerri Kelly (Little Giant)—WJQS-AM, Jackson,
Miss.; KYNN-AM, Omaha; WCBX-AM, Eden,
N.C.; WPNX-AM, Columbus, Ga.; KTCR-AM, Min-

Chart Fax

neapolis; WPCM-FM, Burlington, N.C.; KFDI-FM,
Wichita; WIVK-AM, Knoxville; KBBQ-AM, Ven-
tura, Calif.; KSO-AM, Des Monies; KUZZ-AM,
Bakersfield, Calif.; KSSS-AM, Colorado Springs,
Colo.; KCEY-AM, Modesto; WKSJ-AM, Prichard,
Ala.; WDOD-AM, Chattanooga; WKCW-AM, War-
rington, Va.; WSDS-AM, Ypsilanti, Mich.

FOOL THAT | AM-Rita Coolidge (A&M)—
KCKN-AM, Kansas City, Kan., KSOP-AM, Salt
Lake City; KNIX-AM, Tempe, Ariz., WCBX-AM,
Eden, N.C.; KUUY-AM, Cheyenne; WWVA-AM,
Wheeling, W. Va.; KFTN-AM, Provo, Utah; WTSO-
AM, Madison; WCOS-AM, Columbia, S.C.; KV0O-
AM, Tulsa; KWKH-AM, Shreveport; WIVK-FM,
Knoxville; KBBQ-AM, Ventura, Calif.; KLAK-AM;
Denver; KEEN-AM, San Jose; KMPS-FM, Seattle;
WMC-AM, Memphis; WYDE-AM, Birmingham.

BUBBLING UNDER THE TOP 100:
101-LIVIN' TOGETHER-Bobby G. Rice (Sun-

bird)
102—-TEXAS PROUD-Curtis Potter (Hillside)
103—REAL COWBOYS NEVER CRY-Jerry Gra-
ham (Arena)
104—HONKY TONK SATURDAY NIGHT-Becky
Hobbs (Mercury)
105—FRUSTRATION-Wyvon Alexander (Ger-
vasi)

LP CHART ACTION:

Kenny Rogers regains the No. 1 spot with his
“‘Greatest Hits” LP, followed by Dolly Parton at
starred 2 with “9 To 5 and 0dd Jobs." There is
no migration in or out of the top 10 places on
the country album chart, although there is some
shifting of position.

“Sons Of The Sun" pushes the Bellamy
Brothers forward 23 places to superstarred 30,
as Charly McClain jumps another 20 spots to su-
perstarred 38 with “Who's Cheatin’ Who.” Mel
Tillis leaps 19 spaces to superstarred 25 with
“Southern Rain.”

There are no new entries, although three al-
bums reappear on the country chart—Larry Gat-
lin and the Gatlin Brothers Band at starred 39
with its “Greatest Hits”, Emmylou Harris at
starred 43 with “Blue Kentucky Girl,” and Crys-
tal Gayle at starred 53 with “Classic Crystal.”

ROBYN WELLS
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ucts showing greatest upward movement on the cutrent week’s chart (Prime Movers). ® Recording industry Assn. 0f
America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording industry Assn. Of America seal for sales

of 1,000,000 units. (Seal indicated by triangle.)

ALLEGE AVIS
INFRINGED

NEW YORK-—Ensign Music, a
division of Paramount Pictures, has
brought a copyright infringement
suit here against Avis Inc., its parent
Norton Stmon Inc. and Batten, Bar-
ton, Durstine & Osborn, the ad
agency.

The action, filed Dec. 24 in U.S.
District Court. alleges infringement
on the John Hartford song, “Gentle
On My Mind.” as used in a current
Avis jingle under the title of “IUs
Knowing You Can Count On Us.”

The suit contends that B,B,.D&O
requested a license to use “Gentle
On My Mind” with its new lyric
from Ensign, but the license was re-
fused.

Ensign asks the court to enjoin the
defendants from use of the alleged
infringement and to determine dam-
ages within the provisions of the
Copyright Law.

Publishing

150TH ANNIVERSARY

Ceremonies To Note
U.S. Music C’rights

By IRV LICHTMAN

NEW YORK-Further music
events will focus on a little known,
but historic day for American mu-
sic—the signing by President An-
drew Jackson on Feb. 3, 1831, of a
statute extending copyright protec-
tion to U.S. music (Billboard. Jan.
24, 1981).

The heart of the 150th anniver-
sary of this event takes place Tues-
day (3) in Washington, D.C., with an
afternoon reception and concert at
the Library of Congress. co-hosted
by the Library itself and the US.
Copyright Office in cooperation
with the National Music Publishers’
Assn.

Events are also scheduled to take
place that day in New York, Nash-

F ot
ADMIRAL LOWERY —Bill Lowery, left, president of the Lowery Music Group in

Atlanta, receives an honorary admiralship in the U.S. Navy from Georgia’s Lt.
Gov. Zell Miller. Lowery accepted the presentation but declined a tour of duty
on the high seas.

Music Concepts’ Catalog
Up To Almost 100 Songs

LOS ANGELES—Music Con-
cepts International. the nine-month-
old publishing and record produc-
tion firm headed by Steve Bedell.
has expanded its catalog to close to
100 songs.

Bedecll and his partner Evan Pace
now have a stable of four staff
writers: Dean Pitchford. a Grammy
nomince this year for song of the
year for “Fame;” Shawn Phillips,
who had nine LPs on A&M and
'RCA; Paui Fisher. an artist on
Warner Bros, and Scott Lipsker.
who is being developed as a record
act.

The firm doesn’t control publish-
ing rights to “Fame” (it’s owned by
MGM Affiliated Music), but it does
have Pitchford’s other work. includ-
ing “Don’t Call It Love,” cut
recently by Kim Carnes. and “You.
You, You.” cut by Michael Johnson.
Both were cowritten with Tom
Snow.

Music Concepts International
also controls all the publishing in the
Motown soundtrack “Loving Cou-
ples,” which features performances
by the Temptations, Syrecta, Billy
Preston and Jermaine Jackson. First
single was the Temptations’ “Take
Me Away.” Three songs for the film
were written by Pitchford with Oscar

WwWWW americanradiohistorv.com

winner Fred Karlin; two by Karlin
with Norman Gimbel.

Jane Olivor has also cut two songs
the firm controls by Kathy
Wakefield and Stephen Schwartz:
“Never Have I” and “Lady Fan-
tasy.”

On the disk side. the firm is pro-
ducing an LP by Chubby Checker
which will include a remake of “The
Twist” that Bedell says will be more
heavily rock’n’roll-oriented.

Bedell also executive-produced a
jazz fusion set by ltalian aruist Ste-
fano Sabitini. produced by Carl Sto-

gel.

ville and Los Angeles. including
proclamations of U.S. Composer
Day by the Mayors of each of the
Cities.

In New York. the American Guild
of Authors & Composers is planning
a reception Monday (2), while in
Tennessee both ASCAP and BMI
will host special events. ASCAP will
mark the anniversary in front of the
Tennessee state capitol on Feb. 3. A
BMI event in Nashville will be re-
vealed this week. butin Los Angeles.
BMI’s Ron Anton says the licensing
organization will join the celebra-
tion with an “open house” in Holly-
wood at Alternative Showcase. with
singer/songwriters.  Academy
Award winners present. An anniver-
sary cake with 150 candles will also
help mark the event at the BMI Los
Angeles fete.

The first U.S. copyright law was
enacted on May 31. 1790. but pro-
tection was limited to books, maps
and charts.

On April 29. 1802, prints were
added to the protected works. And
on Feb. 3. 1831, President Jackson
signed a revised copyright law ex-
tending protection to music, but
only covered the right to print it.
While the first copyright law set the
copyright period at 14 years with
provision for renewal for another 14
years, the 1831 statute extended ini-
tial copyright protection to 28 years.
with a renewal period of 14 years.

On Jan. 6, 1897, music was pro-
tected against unauthorized public
performance and the act of 1909
added a renewal term of 28 years
and, among other features, pro-
tected music as heard on recordings.
The current law was passed in 1976,
giving protection for life plus 50
years and ending previous exemp-
tions for juke boxes and cable tele-
vision.

ASCAP Directory

NEW YORK-The Fourth Edi-
tion of the ASCAP Biographical
Dictionary. the first since 1966, is
now available for purchase from the
R.R. Bowker Co.

Published by Jacques Cattell
Press. a subsidiary of R.R. Bowker
Co., which in turn is an affiliate of
the Xerox Co., the compendium
contains career profiles and major
works of over 8,000 composer and
lyricist members of ASCAP. In addi-
tion, publisher members are listed
alphabetically.

The book is available to the gen-
eral public for $41.95. while ASCAP
members have a special rate for $19.
Checks should be made out to Jac-
ques Cattell Press and sent to P.O.
Box 2500, Tempe, Arizona 85282.

Wide World Slates First Work

NEW YORK—The first publica-
tion from Wide World Music, a new
music publishing firm set up by Er-
nie and Marjorie Farmer, will be
“Alice” by James Leisy and Carl
Eberhard. intended for perform-
ance by junior/senior high school
and community groups.

Farmer and his wife were previ-
ously associated with Fred Waring’s
Shawnee Press, he as president and
general manager and she as manag-
ing editor. Marjorie Farmer is also
an author/composer/arranger.

Geared primarily for the music
education field. Wide World is lo-
cated in Delaware Water Gap. Pa ;
telephone (717) 421-8425.

“Alice,” bascd on Lewis Carroll’s
“Through The Looking Glass” and
“Alice In Wonderland.” is scored for
soloists. chorus and four-hand piano
with optional supplementary instru-
mental ensemble. The complete vo-
cal score and related performance
materials are now available through
major educational music retailers.
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sertion. |1—_)

times.

$5.00 service charge.

[J REGULAR CLASSIFIED $1.30 word min-
mum $26. First line set all caps. Name, ad-
dress and phone number included in word count.

[] DISPLAY CLASSIFIED $55 one inch, 4

times, $49. 26 times, $45. 52 times, $36 ea

P REVERSE ADVERTISEMENTS $5.00 per
n INTERNATIONAL (other than
U.S.) Regular 68¢ a word, min. $20.00. Dis-
play $43.00 inch, $37.00 ea. inch 4 or more
[J] DOMESTIC BOX NUMBER c/o
Billboard, figure 10 words and include

WANTED

SERVICES
{J FOR SALE
{J GOLDEN OLDIES

—
PAYMENT MUST ACCOMPANY ORDER

O Amer. Express
O Diners Club

0O Master Chg.

DAVID ESKIN Inc.
400 Riverside Drive
MNew York, NY 10025 U.5.A,
TEL 212-T49-4257 Telox 237460 ESKINUR

WE HAVE ON HAND
160,500 ASSORTED LP’S

including such artists and titles as: Dionne
Warwick. Captain & Tennille, Mac Davis.
Paul Anka, Star Wars, Barry White, Buddy
Miles, Frankie Avalon, Close Encounters,
Sonny & Cher, Curtis Mayfield, Frankie Valii.
Sly Stone, Aretha Franklin, Sgt. Pepper, Ike
& Tina Turner, Web Pierce.

Clearance priced at 50¢ to $1.00, including
double LP's, subject to prior sale. Call or
write for complete listing.

VARIETY AUDIO

144 Miibar Bivd., Farmingdale, NY 11735
(516) 293-5858

J 5 J DlSTHmUTﬂns
E620 W. Belmonl, Chicaga. |Il. 60834
(312) ZB6-4944

THE BEST CUT-0UTS
LP « 8 Track * Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO. INC.

m 8x 82. Riverton, NJ 08077
(NJ Res. 609-829-4813)

Deaters Only.

“COTTON-EYED JOE"

Texas Dance Hall Favorites
l A IANTASTIC INSTRUMENTAL ALBUM

Includes “Waltz Across Texas,”
“Steel Guitar Rag,” ““Whiskey River’
and many more great Hooky-Tonk Soags|
Calt or write for our catalog for this
and other great instrumental albums.
Plus - Justin Wilson's Cajun Humor.
Delta Records, Bol 225, Nacogdoches. Texas
(713) 564-2509

GUT-RITE
RECORD DISTRIBUTORS
For the best in overstocked and
cut-out records, call or write for

free catalog.

310 New York Avenue
Huntington, New York 11743
(516) 427-7893

oo === —=——=—==—]
ADDRESS ALL ADS: Billboard Ciassified, ”
1515 Broadway. New York, N.Y. 10036
Phone: 212/764-7388

Check Heading You Want

{J REAL ESTATE
{J COMEDY MATERIAL
O DISTRIBUTORS

{3 DISTRIBUTING

{0 MISCELLANEOUS

Credit Card Number
Expires __

Signature

{3 BUSINESS
OPPORTUNITIES

{0 HELP WANTED
{3 LINES WANTED

D AUCTlONS l:(’lmplﬂﬂ
O BOOKINGS S g el

DEADLINE: Closes 4:30 p.m. Monday,
12 days prior to issue date.

WHY PAY MORE?
8 TRACK & CASSETTE BLANKS
1-45 min. any quantity.. ceeene.. 78€
46-65 min. any quantity ... 87¢
66-80 min. any quantity... ... 96¢
81-90 min. any quantity............... 1.05

Shrink wrap & labeled add 23¢
First line recording tape. top of line car-
tridge & cassette. Professional 8 track &
cassette duplicators. Custom duplication.

Call or write:

TRACKMASTER® INC.
1310 S. Dixle Hiway W,
Pompano Beach, FL 33060
Phone (305) 943-2334

ELVIS PRESLEY
Legendary  cnnced. pariormances, -2 LP
St i ust gne of cur huge selections of
dlbiuims; B-iracks ard casselles avERAD
AL Ludgel petces,

Record Wide Distributors
. 1755 Chasa Drive
Fﬂn {81 Louk), MO 83029
(314) 3437100

7' CASSETTE
DUPLICATOR REELS
High quality Maxell 7'’ cassette blank
reels for duplicating 4,000 ft. Price
75¢ per reel.

U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Write us for information on our services
which include automatic mailing ot all rec-
ords on charts—LP's & 45's. Disco. oldies
and catalog LP's in stock. All orders are
shipped immediately—air mail or air freight.
We give personalized service geared to

your needs. A .0-pISC

P.O. Box 326, Kings Park, NY 11754
Telex 230199 SWIFT - UR MAIL-O

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES

Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts

The Fastest, Most Dependabie
Service in the World
AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 11701

'AIR CARGO

BERKLAY AIR SERVICES
Contact: Bernard Klsinberg, Pres.
Bidg. B0 POB 665, JFK Alrpart, NY 11430
Phone (212) A58-8086 TLX 425628

PREMIUM
8-TRACK & CASSETTE BLANKS

Lear Jet style cartridge with rubber roller.
CBS Professional duplicating tape. 90
lengths in 1 min. increments. Private
labeling available. 8-Tr Cas
1min to 45 min any quantty 89¢ 70¢
46min to 65 min any quantity 98¢ 77¢
66min 10 80 min any quantity $1.05 90¢
81min to 80 min any quantity $1.14 g5¢
Shrink Wrapped & Labeled add 14¢ 13¢
Head Cleaners 60¢ 60¢
Reel-to-reel 3M tape 1800 .$5 00
Bilank VHS 2/4 hr video tapes $19 00
Low Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8 TRACK DUPLICATORS —$1.495.00

CASSETTE & 8-TRACK CALIBRATORS & ERASERS
$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39N.Rose, Mt. Clemens, Mich. 48043

Phone: (313) 463-2592
Master Charge and Visa Welcome

HOTLINE

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

| 800-223-7524

Ask for JEFF SERRETTE
(IN N.Y. STATE (212) 764-7388)

Hot-hne 1s for fast. personal service
placingClassitied Adsonly For all other L

business call the reg-onal office
nearest you

;| BOXES FOR
.STEREO 8 & CASSETTES «

STERED 8 and
CASSETTE CARTONS

farm fit, Brautitu
m peenting

PAK-WIK CORPORATION
128 Tivali St., Albany, N.Y. 12207
(518) 465-4556 Collecl

ELVIS PRESLEY
1953
HIGH SCHOOL YEARBOOK
Authentic and Autographed.
BEST OFFER.

(5195) 472-5690

78 RECORD COLLECTORS—MINT CONDI-
tion 78's all types. Send $1.00 for complete cata-
log and details for: EVACD-Ltd., 256 S. Robert-
son Blvd., Beverly Hills, CA 90211.

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVIGE

Display cassettes in your 8-track hand hole
store display safely.
SIMPLE - ECONOMICAL * REUSABLE
For free sample & pricing contact:
C & D Special Products
309 Sequoya Dr., Hopkinsville, KY 42240
(502) 885-8088

OLDIES

Send for CATALOG. 16,000 listings by art-
ist & title, for $7.95 plus $1.00 for postage.

PREPAID CATALOG ONLY.

L.A. 1 STOP
821 Whittier Bi., Montebello, Cal. 90640
WHOLESALE (213) 721-4620
RETAIL (213) 721-8222

20,000 TITLES AVAILABLE. PERSONAL
service—Send $1.00 for catalog of all-time greats.
The Gold Vault, Box 202K, Oshtemno, MI 49077.

OLDIES 508, 60S, 100 DIFFERENT $15.00.

DE 0 ré? MAGNETIC INFORMATION SYSTEMS BUL SALICH 200 different ($3300). 500 different $100, Also
= ARD = i P.0. Box 806, Shelton, CT 06484 qants lists filled. Becky Overton, 6464 West
d ‘ §203) 735-6477 8 TRACK TAPES Quaker, Orchard PK., NY 14127.
Premium Cut-Out LP's and Tapes—Rock, T ROYSALES COMPANY

New Wave, Jazz, Reggae and MOR. Plus WHILE OTHER PEOPLE ARE RAISING 503, BROWNWOOD, TX TEE01 OVER:OiOOOCOL?IIESRLIST?D iy alay o
picture disc's Rock Clocks posters their prices, we are lowering ours. Major label LPs oot ot p:ge U T aSe’ donne L = Y] m’%
= - ORD 430 Falmouth Road as low as 50¢. Your choice. Write for free listings. 5 & thousands TS nd $1.00 for catalog t?'
: North Babylon, N.Y. 11704 Scorpio Music, Box 391-BC, Cormnwells Hts., Pa, v Aardvark Music, Box 69411, Los Angeles, Calif.

=i Free Catalog. Call 19020, USA. Dealers only. Cafl or wrile lor frea catalog 20080

POSTERS

Rock Stars
Velvet = Imports
We Have 'I'hern MI'

DEALERS ONLY
FUNKY ENTERPRISES, INC.
132-05 Allanlic Avenue
Richmond Hill, New York 11418

(212) 441-5500  (BOO) 221-5730

516) 587-7722

HIGH SPEED
CUSTOM CASSETTE
DUPLICATION FACILITY °

King 760—EC/S Automatic Loader with
compressor. Accurate Sound/AS-2400 Bin
Loop Duplicator with two slaves.

Call MIRASOUND (415) 664-2527
or STEVE SHAPIRO at (415) 771-3600

AUTHENTIC CAJUN MUSIC
(Since 1944)

CAJUN GOLD L.P.'s & Tapes
Zydeco Artists (R&B Cajun). Country (Cajun
Style).

Artist List: Dolly Parton, lry Ledune. Al
Ferrier, Katie Webster, Hop Wilson and
many more.

Call or write for catalog. Will increase sales.
GOLDBAND RECORDS, P.O. Box 1485,
Lake Charles, La. 70602.

Phone: (318) 439-8839

POSTERS

Rock and Roll posters. Display units

5% DEALERS ONLY

write or call for free catalog:

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calif. 91754
(213) 263-7361  (800) 421-6341
areas available for Representatives

POSTERS

Largest Selection of
Rock Posters

ZAP ENTERPRISES

2833 W. Pico Bivd.
Los Angeles, Calif. 90006

'BUTTONS
/f'_"'w.\ BUTTONS
MaugHTY, BADGES
. : | Best Suppl
\ Birs Best Service
A Best Prices

Contact: Doug & Dinsdale Piranha
for: New Wave BUTTONS; Heavy Metal;
Mods, Rockers, Squares, Mirror Badges.
Enamel Style, Crystals & Plastics imported
from Britain.

Send for color catalog to:

HﬂUEHT‘F' BITS
Music Promoflons & Mérchandising
PO, Box 157, Staton B

AMPEXSTYLE CASSETTE BOXES—-BLACK
only. Quantities of 50,000—3¢ ea. 100,000—.0275.
C.T. Distributing, 341 Hill Ave., Nashville, TN
37210. (615) 256-1728—Ask for Cliff Tant.

72 ACRE ESTATE

Westchester. 14 rooms, 6 baths, can con-
vert part ot studio. Pool, lake, greenhouse.
40' living room, library, large screened
porch. Secluded & private. 1 hr. from N.Y.C.
$300.000. Contact:
Box 7402, Blliboard Classitied
1515 Broadway

New York, N.Y. 10036

RECORDING STUDIO
FOR SALE

FOR SALE
RECORDING STUDIO

MCI 528 console, MCl 24-track recorder
with autolocater lil, MCI UH 110A 2-track
recorder with remote, etc.
Excallbur Studios
11324% Ventura Bivd.
Studio City, CA 91604
(213) 761-0759 or (213) 463-1519

. STORE FOR RENT
RECORD STORE

Located in shopping center—
East Central Ohio. Write:

C.E. Schiater

{916) B4E-R2AT
Mention this Ad.

1 min, to 45 min. .

46-65 min. ...

66 min. to 90

Scotch VHS 2-4-6 hr.
c.-wm—wm- Price Rango

Proft ~ qualny our lalty.

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11219
Call Toll Fm 800-221-8578
N.Y. RES. (212) 435-7322

: VIDEO
CASSETTES & TAPES

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Calit. residents (213) 462-6018
‘TVI DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Calif. 90028
Credit Cards Accepted

DON'T PAY MORE!

$200 REWARD

if you turn us onto a group for whom
we produce a live album. New low-cost
technique, reported in Billboard Nov.
15, page 100. (Free) brochure.
Sound by Blachly
69-CA Oid East Neck Road
Melville, NY 11747
(516) 673-0330

N

NASHCO
RECORD PRODUCTIONS

Looking fornew singer/writes talent. Guar-
anteed record release—Nationwide dis-
tribution and promotion available. For free
advisory and counseling. Call or write:
hco Record P
602 inverness Ave., Nashville, TN 37204
(615) 297-8029

INVESTOR/MANAGEMENT
NEEDED

By Guitari

gs. Tapes & info
DENNIS GUARENTE
216 Revere Baach Plwy.
Boston, MA 02150
(E17) Bad-2462

WANT YOUR OWN RADIO STATION? IN-

Rt. 3

; 'ﬁmrw.nrm Canada M5T 273
New Concord, Ohio 43762

(213) 732-3781
DEALERS ONLY

CASH PAIDFOR SALABLE LPS, PERSONAL
collections, deletions or liquidations. No quantity
too large. We'll travel. Nuggets (617) 536-0679.

vestment/experience unnecessary. You or others
operate. Complete details FREE! “Broadcasting,”
Box 130-BPO1, -Paradise, CA 95969.
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KNOCKERS!*

A great set of recorded gags and bits
tor serious personalities who want to
be funny. Exclusive in your metro
area. Catalog and sampie cassette
(use it on the air for a test), send
$3.00 to: FULLER

68 N. Dover, LaGrange, IL 60525

PROFESSIONAL COMEOY MATERIAL
(The Service of the Stars Since 1940)

“THE COMEOIAN"
The Origial Monthly Service

12 svailable issuss...$75 3 Sample issves...$25
“How To Master the Ceremonies”...$20
Anniversary issus...$50
35 “FUN-MASTER™ Gag Files—ait ditferent...$150
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

Hall & Oates Cited

ATLANTA—Recording artists
Daryl Hall and John Oates were
presented recently with a special
declaration award by the Atlanta
chapter of NARAS.

The award came during a concert
given by Hall and Oates on behalf of
“Toys For Tots.”

BODYGUARDS, EXPERIENCED PRO-
tection for artists, management, and executives.
T 'y or contract. Strieck & Associates,

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample. Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

FREE SAMPLE ISSUE OF RADIO’S MOST
popular humor service! Write on station letter-
head to: O’Liners, 1448-H W. San Bruno, Fresno,
California 93711. (209) 431-1502.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

ONE-LINERS, MONOLOGUES, COMEDY
material for DJ’s, Entertainers, Public Speakers,
Politicians, Preachers, Lee Haas, P.O. Box 275B,
Hawthorne, CA 90250.

“PHANTASTIC PHUNNIES” . . . HILARIOUS
international-interplanetary audience builder!!
Month's 500 topical witticisms and magnificent
‘Bonus’ , . . $2.00!! 1343 Stratford, Kent, Ohio
44240.

“COMIC RELIEF,” JUST FOR LAUGHS, BI-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225,

TOBISCO
_ma Highway 260 West

Austin, TX 78735

—— RECOROING TAPE & ACCESSORIES_“
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL « MEMOREX » SCOTCH - TOK
* SONY « DURACELL - WATTS - OISC-
WASHER « SOUND GUARO - SHURE
* PICKERING « AUODIO TECHNICA » REC-
OTON - EVEREADY - VID. TAPE « SAVOY
* AMPEX * SHAPE * TRACS.
SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES

Dept. B. 1035 Lovis Dr.. Warminster. Pa. 18974
OEALERS ONLY  (215] 441-8900

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
sarvice 10 record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St,, N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

[ R

ot tiplanets i L T

EXCLUSIVE D]SCO DJ S ONLY FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

CALIFORNIA PROFESSIONAL
MUSIC BUSINESS ACADEMY

A deluxe facility with 24-trk. studio and
nightclub atmosphere is now offering
courses in engineering, in-studio produc-
tion video development, music publishing,
artists management. concert production.
Complete programs for artist development,
songwriters, engineers and promoters. You
will be instructed by well-known profes-
sionals, prominent in the San Francisco
Bay Area music scene.

Call for free brochure.
(408) 727-3232
3175 De La Cruz Blvd.
Santa Clara, CA 95050

24-TRACK ENGINEERING TAUGHT IN
State of the Arts Studios. Call the Uni

Yy
of Sound Arts for free brochure. Hollywood (213)
467-5256.

BE LISTED IN “SHOWCASE REGISTAR"
magazine sent to booking agencies, clubs, etc. . ..
all over U.S. Information write Box 1516ess,
Springfield, MO 65805.

P

Box 20008, Broadway Station, Seattle, Wash.,
U.S.A. 98102. (206) 322-8953.

AUDIO BUYER

Professional, experienced Audio equip-
ment buyer needed who has innovative
ideas for the future. Use your market con-
tacts and experience to grow with our
chain, located on the east coast. Help us
formulate a successful plan for the 80's.
Send Resume to:
Box 7407, Billboard Publications
1515 Broadway’
New York, NY 10036

BOOKKEEPER

Full charge for independent record com-
pany—light typing—experience in music
business necessary—mature—self starter—
salary commensurate with experience.

Call
(213) 275-0128

“BACKPACKERS: EARN $1200. MTH. EN-
joyably! Information $3. Wilderness Expedi-
tions, 97 Spadina Road, 306 B, Toronto, Canada
MS5R 2T1.

. REPRESENTATIVES
" WANTED

AUDIO TEST CASSETTES

And %’ tapes—featuring exclusive alumi-
num cassette body are looking for reps
in most areas.

Call Vince Rucco
MAGNETIC INFORMATION SYSTEMS

P.0. Box 806, Sheiton, CT 06484
(203) 735-6477

REP WANTED

Experienced and knowledgeable repre-
sentative in Rock field needed by leading
importer of European and Japanese phono-
graph records.

Call MR. SIMUN
(212) 786-2966
(Covering NY Area)

 POSITIONS WANTED

HIGHLY MOTIVATED PROVEN SALES
pro—and musically experienced talent. Seeking
concert booking, A&R or management position.
Call (212) 685-4722 after 5 p.m.

A
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the Marketplace is
open and your best
buy is BILLBOARD-

CLASSIFIED

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don't Miss Another Week!!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524
NOW to place your ad

General News

Billboard photo by Jeffrey Mayer

HOMETOWN HONORS—Veteran tenor sax stylist Dexter Gordon, left, beams

during a recent SRO stand at Concerts By The Sea after receiving a proclama-

tion from the Los Angeles City Council commending the native Angeleno for

his stature in jazz. Seen making the presentation is Sylvia Washington of city
councilman Robert Farrell's office.

Stewart Tops
Awards Cast

LOS ANGELES—Rod Stewart
heads the list of performers set for
the eighth annual “American Music
Awards.” due Friday (30) on ABC-
TV.

Others performing on the annual
Dick Clark salute are John Cougar.
Mickey Gilley. Stephanie Mills and
the O’Jays.

Top nominees this year are Kenny
Rogers. with six bids: Diana Ross.
with four and Michael Jackson. with
three. Trailing with two nominations
each are Billy Joel. Bob Seger.
Queen. Crystal Gayle. George Ben-
son and Teddy Pendergrass.

None of last year’s pop category
winners made it to the finals this
time. including Barry Manilow. top
male vocalist the past three ycars:
the Bee Gees. two-time winner of the
top group citation: and Donna Sum-
mer. last year’s top female artist.

In the country ficld. conversely.
all of last year’s top winners are back
in the running. Kenny Rogers is
shooting for his third consecutive
victory as top male vocalist; while
Crystal Gayle and the Statler Broth-
ers are aiming for their straight
awards as top country female and

group.

Nobody Wants To Rock Anymore

Producer Chapman Airs Views At Copyright Meeting

LOS ANGELES—Bclieving that
“the bottom’s been kicked out of the
rock’n’roll industry.” producer Mike
Chapman intends to devote his
energies to making middle of the
road. country and r&b-slanted rec-
ords.

That was the surprising revelation
Chapman made at the monthly
meeting of the California Copyright
Conference. held at Sportsman’s
Lodge here Jan. 13. The panel dis-
cussion on new record companies in
the "80s also featured Lorne Saifer.
vice president of Alfa Records.

“The last rock’n’roll hit I had.”

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word
per insertion—$10.00 minimum
$20.00 per column inch per insertion
POSITIONS OPEN: 70¢ per word per
insertion—$14.00 minimum
$40.00 pe- column inch per insertion
BOX NUMBERS: $2.00 per issue for
handling 8 postage. Audio or video
tapes. transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Blilboard
1515 Broadway, N.Y. 10036

PLAY BY PLAY
SPORTSCASTER

Jock available starting July. Play by play
on audition tape. Hockey too.

LARRY KINCAID
HHC 4th Psyops
Fort Bragg, NC 28307

PRODUCER WANTS POSITION WITH K-
Tel type company. Can produce very market-
able recording with good selections in consistent
arrangements. Please contact: L Hockrow,
545 Neptune Ave., Brooklyn, NY 11224, (212)
332-1524.
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By PAUL GREIN

said Chapman. “was a Knack record
called ‘My Sharona’ which went to
No. 1 so quickly everybody thought
the whole industry was going (o
jump head first into rock’n’roll. It
just didn’t happen. And the L.A.
music scene fell flat on its face.
Meanwhile Kenny Rogers is selling
millions of records as the industry
suddenly becomes very country and
MOR-oriented.

*“This year I've got to start making
MOR and country records—or at
least try to make some of the rock
records I make sound like that.”

The producer this week scores his
fifth No. 1 single in 30 months with
Blondie’s “The Tide Is High.” It
follows Exile’s “Kiss You All Over.”
Nick Gilder’s “Hot Child In The
City.” Blondics “Heart Of Glass™
and the Knack’s “My Sharona.”

Chapman. who requested he be
introduced as the “acting” president
of Dreamland Records. spoke self-
effacingly about his label involve-
ment.

“I have a small label.” he noted.
“It’s so small I sometimes forget it
exists. And I'm in the embarrassing
situation of producing an act for an-
other label which is very successful
(Chrysalis’ Blondie) and I then have
1o turn to the artists on my label and
explain to them why their records
aren’t getting played.”

Chapman revealed that Blondie’s
top 10 “Autoamerican” album cost
$140.000 to produce, a quantum
leap from the $18.000 he says he
spent on “Get The Knack.” (An in-
side source present at the meeting
maintained the latter figure was in
fact $27.000. still a modest sum for
such a blockbuster album.)

“What,” Chapman was asked.
“did the second Knack album cost
you?” “The second Knack album
cost me my reputation.” was Chap-
man’s wry reply.

I spent a year making rock’n’roll
records which didn’t get played.
Now I'm going to fall in line with the
rest of the industry and make some
MOR records and let somebody else
take the rap for awhile. I'm not
backpaddling; I'm just taking it

easy. And actually I'm quite looking
forward to making records with a
30-piece string section.

“Nobody wants to play rock’n’roll
anymore.” lamented Chapman.
“Pat Benatar is the hottest thing on
AOR and she’s more like adult con-
temporary rock. I don’t consider *Hit
Me With Your Best Shot’ an AOR
record—it’s a pure pop record. If
that's the best rock’n’roll can do
these days. it’s on a steep declinc and
I’'m getting off.

“I'm going to sit back for awhile
and not do anything too noisy and
then the Commander will come
back and heaven help us all.”

Chapman noted that the lack of
direction on Blondie’s album is sym-
bolic of the aimlessness of the indus-
try as a whole. “The current single 1
have out with Blondie is a Carib-
bean song. The next single will be
an r&b-disco-rap record (“Rap-
ture”).

“I didn’t go into the studio to
make a rock’n’roll album with Deb-
bie (Harry) and Chris (Stein). In
fact. the one thing we didn’t want to
do was rock’n’roll. We were forced
to include one¢ or two cuts because
one or two members of the band
really wanted them. But mainly we
wanted to cross over into other
areas.”

Chapman also bemoaned the
dearth of new stars. “As publishers.
we know the MOR market is prob-
ably more lucrative.” he acknowl-
edged. “but the rock’n’roll industry
is suffering. Some excitement has to
be injected or for the next 10 years
we’ll still be listening to Linda Ron-
stadt, Kenny Rogers and the Doobie
Brothers.
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“The large record labels are more -

concerned about staying afloat than
they are about launching any stars.
That will have to be left to the
smaller labels.”

Added Chapman: “I'm person-
ally looking for more r&b songs
these days than 1 am for anything
else. I want to make a commercial
version of what they’re doing. You
hear a lot of great rap records that
will never cross over to the top 40
chart.”
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WEA HAS INCENTIVES, TOO

CBS U.K. Will Cut
LP Dealer Price 12%

By PETER JONES

LONDON-CBS Records UK. is
cutting the dealer price of all full-
price albums by an average 12% and
will maintain single prices for at
least three months. WEA is also
doing its bit to lift gloom in the de-
pressed marketplace here by giving
beleagured dealers incentive to stock
new-act product by conjuring up
sale-or-return programs.

And both majors are seeking to in-
crease catalog sales by switching LPs
by big-name artists much faster
from full-price 10 a new mid-price
category with a dealer price at 1.82
pounds (roughly $4.40).

Announcing its new set of com-
petitive beat-the-doom moves. CBS
tucked in a solution to a long-stand-
ing dealer gripe. The company is to
reduce the length of time its tele-
vision-merchandised albums carry a
reduced dealer margin. This product
will now revert to full trade rates just
six months after initial release.

Basic aim of both sets of new trad-
ing conditions from the major is a
mix of fighting the ever-growing
menace of cheap parallel imports, of
luring the customers back into the
shops and of making product gener-
ally more attractive to buy.

The CBS slashed pricing on full-
price product applies to all owned
and licensed material, but notto that
on distributed labels. The original
two-tier pricing structure goes in fa-
vor of a one-price policy (roughly
$6.60).

The WEA and CBS new mid-
price schemes start in March, the lat-
ter company trading under the ban-
ner “Nice Price™ and supporting the
sales drive with hefty advertising,
mainly at retail level.

Says John Mair, CBS sales direc-
tor: “We're accelerating the process
of shifting older catalog items like
the first Abba album. Dylan, San-
tana and so on into a mid-price area.
We believe they still have a lot of life
in them.”

The first batch comprises 40 titles.
with around 100 to be available by
the end of the year. Based on old rec-
ommended retail price levels, the
$4.40 dealer price would produce a

retail shop pricing of roughly $7.20.
But dealers are free to set their own
prices and most are expected to take
the bigger margin available and not
reduce retail prices.

Says Mair: “We’ve had 1o accept
that records may be overpriced.
Anyway. we have to be competitive
to meet the challenge of imports
from Europe and elsewhere.”

David Betteridge, CBS managing
director, adds: “We can’t prevent
imports but we can be competitive.
We hope the restructuring will tackle
some of the problems we’ll meet this
year, but at the end of the day it’s
still all down to the strength of the
artists.”

WEA’s new mid-price product
will be on sale in February. Artists
involved include the Eagles, the
Doors, the Doobie Brothers and
Fleetwood Mac and it is hoped at
least 100 titles will be repriced by
year end.

In areas of dealer price cutbacks,
CBS is allowing three months dur-
ing which 5% returns and faulties re-
turns will be credited at the old

‘prices. And the major emphasizes

that full-price catalog items
switched to mid-price will have orig-
inal sleeves. Says Tony Woolcott,
senior director: “They are bargains
and we certainly don’t want to make
them look cheap.”

WEA restructured its catalog
prices to boost sales in April last
year. Now comes the introduction of
sale-or-return on new signings and
“selected” album product.

Mike Heap. general sales man-
ager, says: “We think the trade and
the public have never been more
aware of record prices than now.
Our April cuts last year produced a
50% upturn in catalog sales. Now
our aim is to carry on breaking new
acts as well as fulfilling potential of
established artists.”

RCA here has also switched some
big-name product, including David
Bowie’s “Hunky Dory” and “Dia-
mond Dogs,” and albums by Aver-
age White Band and Lou Reed, into
its mid-price category.

International

"”““tu.

HAPPY MOMENT—The joy of winning Japan's Grand Record Prize is too

much for disk star Aki Yashiro, center, who sheds tears of joy during the pres-

entation ceremony at Tokyo's Imperial Theatre. Sharing her joy are last

year's winner, Judy Ongg, right, and emcee Yoshiko Nakada. The award is

dispensed annually, and selected by a panel of music writers and critics and tv
programmers.

Talent, Marketing To Get
More Schellevis’ Attention

AMSTERDAM-The announce-
ment of Pieter Schellevis® replace-
ment as president of Phonogram In-
ternational (Billboard. Jan. 24,
1981) coincides with the release of
the official press statement record-
ing the departure of Coen Solleveld
from the office of president of Poly-
Gram BV/BmbH. and the success-
ion of Dr. Wolfgang Hix from Jan. 1.

It was Solleveld who brought
Schellevis back into the company in
1970 as deputy managing director of
what was then the Philips Phonogra-
phic Industry. Schellevis had previ-
ously worked for PPI from 1955 to
1960. before leaving to join Procter
& Gamble.

As previously reported, the new
president of Phonogram Inter-
national is Henk Th. Hoksbergef,
42. whom Schellevis hired as his sec-
ond-in-command three years ago.
Hoksbergen., who before entering
the record business with PolyGram.
worked for the Dutch trading com-
pany. Lindeteves-Jacoberg, also
takes on the newly created post of
president of PolyGram Nederland
BV, as well as being named execu-
tive vice president of PolyGram
Record Operations International.

The decision to move Schellevis to
Australasia, where he becomes Poly-
Gram delegate to Australia and
New Zealand (succeeding Tony van

Latin Tour ‘Breaks New Ground’
Earth Wind & Fire Carves New Record, Concert Mart

NEW YORK —*It was like an in-
vasion,” remembers Steve Dicner.
executive vice president of creative
operations for Latin America at CBS
Records International  recalling
Earth Wind & Fire’s tour of Latin
America late last year.

With a 50-man entourage and a
747-full of sound and light equip-
ment, it was the most elaborately
staged contemporary music tour
ever attempted in Latin America,
adds Diener. And while other less
ambitious visits to Latin America by
other rock artists have had mixed
success (most recently Peter Framp-
ton’s equipment was destroved in a
plane crash and he himself had to
sneak out of Panama when his pass-
port was confiscated), EW&F’s tour
went off without a major hitch.

The 12-date tour in October and
November visited six cities in Brazil.
Argentina, and Mexico, with the
band playing to over 10,000 fans in
each city. Only in the seventh and
last city on the itinerary. in Mexico

By ROMAN KOZAK

City. was there a problem. The band
could not play because a permit
could not be obtained in time for a
show at the Sport City Stadium.

But thanks to a year's planning
and a $1 million investment. every-
thing else went smoothly. the local
audiences, “never saw anvthing like
it” the band’s catalog record sales
jumped. the investment was paid
back. and now EW&F is thinking of
going back once more in the fall,
says Joe Ruffalo of Cavallo., Ruffalo
& Fargnoli Management.

The concert tour was a joint ven-
ture by CRI and EW&F's manage-
ment company. CBS subsidiaries in
the three countrics selected the
dates, the venues. and the routings,
and worked on promoting and pub-
licizing the band and the shows. The
management company worked on
the actual logistics of the tour.

“It was exciting in breaking new
ground. and in going into a market
where things are still played fast and
loose, and where things can be going

smoothly. and suddenly turn around
in a minute.” says Ruffalo.

- “ltwas exciting on a business level
to go and pull together the promo-
tion. the production. the support.
and then hopefully to go on and de-
velop a new record market and a
new concert market. And you can-
not separate the (wo.” continuces the
manager.

“But in terms of EW&F, it was
also an artistic decision to go. We
feel very clear about that. It was a
tremendous public relations success.
The message of what EW&F is came
across. It is important particularly
for the Third World, to let them
know that this is a verv human
band.” he says.

In preparing for the tour. he adds.
it took about 10 months of prelimi-
nary work. before he was sure such a
tour could be possible. Both Diener
and Ruffalo cite such factors as the
great differences involved, language
problems, inexperienced promoters,

(Continued on page 60)
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de Haar), has been prompted by his
need to become more involved in the
fields of talent and marketing. Says
Schellevis, “Since the departure
from Holland of Coen Solleveld,
I've found myseif increasingly in-
volved in corporate matters, internal
administrative responsibilities and
generally working behind the
scenes.

“It has all been very rewarding,
but I feel I have more to contribute
in the fields of a&r and marketing
rather than being involved with la-
bor unions and company councils,
on which [ was spending 80% of my
time.

“I feel there is a lot of creative tal-
ent in Australia, and [ feel I can
make a very positive contribution
there.”

Asked why his deputy had been
appointed to the new post of presi-
dent of PolyGram Nederland BV in-
stead of himself. Schellevis says, “I
didn’t want the job. That’s a func-
tion for a good manager, and is a
further way removed from music
and international marketing. I've
been a world traveler since [ was 22,
and [ wouldn’t feel happy in the po-
sition.”

In his career, Schellevis has been
based in Holland. England. Switzer-
land. Hong Kong. Canada. the USS.
and Taiwan.

IUs expected that he will 1ake up
his new post in Australia (where
he’'ll be moving with his wife and
family) in September.

Asked how the fortunes of Phono-
gram International have changed
since his appointment nine years
ago, Schellevis says. “I think it has
improved substantially. We have de-
veloped an international record
company which is very attractive to
artists, and we have evolved an ex-
tremely effective system of inter-
national exploitation and promotion
of Phonogram acts. In this respect,
there has been a huge improvement,
and much credit for this must go to
Aart Dalhuisen.”

With the handing over of his pres-
idential role to Wolfgang Hix from
Jan. | this year, Coen Solleveld has
become a member of the PolyGram
shareholders’ delegation, which
comprises representatives of the
Philips and Siemens companies. He
has also joined the supervisory
boards of PolyGram GmbH Ger-
many and PolyGram BV Holland.

The management of the Poly-
Gram group now consists of Dr.
Wolfgang Hix, president and chief
executive officer, and execultive vice
presidents Kurt Kinkele, Dr. Her-
mann Franz and Karl-Heinz Bus-
saker.

Sydney Site
0f Jazz Fest
For Full Week

By GLENN A. BAKER

SYDNEY—Bouyed by the success
of their inaugural event, promotors
Peter Korda and Peter Brendle are
staging the second Sydney Inter-
national Music Festival over the fi-
nal week of January.

The 1980 jazz fest featured Dave
Brubeck. Herbie Mann, Les
McCann, Toshiko Akiyoshi. Lew
Tabackin and numerous local sup-
ports, and was publicly decreed by
Brubeck to be “the best organized
festival I've ever played at.” Gate for
the week was in excess of $100,000—
quite excellent considering the rela-
tively improverished state of the jazz
market in this country.

This year, the organizers have
aimed to have their week of concerts
formally recognized alongside the
great international festivals of Mon-
treux, Newport, Berlin and Tokyo.
To this end. they are presenting
Dizzy Gillespie, Chuck Mangione,
Sonny Terry & Brownie McGhee,
Milt Jackson, Brazilian Cucarachas,
Eberhard Weber and others.

Early in January, ticket sales were
30% up on the previous year, indi-
caling the larger scale of promotion
being employed. Much of this has
been forthcoming through tie-ups
with Pan Am. The Australian news-
paper, Exxon, Yamaha musical in-
struments, Sydney radiostation 2UE
and the Peter Stuyvesant tobacco
company. A promotional budget of
$50,000 has been earmarked for this
year’s event, and 30-second tele-
vision commercials are being em-
ployed in prime time. A 90-minute
film of the 1980 festival, titled
“Southern Cross.” has enjoyed fair
commercial success and the seven-
day event will be captured on cellu-
loid again this year.

Theatrical producer Stefan Haag
has been secured to oversee all stag-
ing and production, and New York
designer Avi Farin has prepared a
special limited edition festival
poster. The Regent Theatre, home
for this jazz gathering, has been be-
decked with a 70 foot by 32 foot Hol-
lywood-style billboard.

“We have set out to give Austral-

" (Continued on page 61)

BEATLES TALK
ON CHARLY LP

LONDON—An LP of Beatles’
conversations, including interviews
with the band during its second tour
of the US. in the mid-1960s, is out
here on the Charly label. One side
features only John Lennon; the
other all four group members.

When originally out, the album
was available only to radio stations
for promotional purposes. As for al-
legations that Charly Records is
“cashing in” on the death of Len-
non, the company replies that a li-
cense deal to put out the material
was actually finalized more than a
year ago.

The original sleeve is being used,
with no reference to the fact that
Lennon is dead. Cliff White, prod-
uct manager for Charly U.K., says:
“The side featuring all four of the
old ‘moptops’ is simply typical Bea-
tlemania heyday lunacy. The face-

to-face interview with Lennon, how-

ever, goes much deeper and there’s
no question of it being any kind of
an insult to his memory.”
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Storyville Label
Being Revived

STOCKHOLM — The legendary
Storyville label. with its vast catalog
of jazz and blues recordings, is being
reactivated through Storyville Rec-
ords AB, a Danish-Swedish partner-
ship between Karl-Emil Knudsen.
Danish-born founder of the label.
and Gunnar Bergstroem. Dag
Haeggqvist and Sven Lindholm.
owners of the Swedish Sonet record
company.

Storyville started as a label in
1952. and quickly built a reputation
through jazz recordings by Chris
Barber and Papa Bue's Viking Jazz
Band and through important blucs
albums by Bill Broonzy and Sonny
Boy Williamson.

Now under the new partnership,
a&r activities are handled by Knud-
sen in Copenhagen. from the Danish
Sonet headquarters. Danish Sonet is
a partnership between Knudsen and
Sonct Sweden and it runs its own
recording complex. Studio 39. in Co-
penhagen. International business
administration for Storyville is han-
dled by Dag Haeggqvist from the
Swedish Sonct offices.

Apart from a large number of re-
releases of albums by Louis Arm-
strong, Duke Ellington, Edmond
Hall. George Lewis, Lee Konitz.
Champion Jack Dupree and others.
Storyville is tackling new recording
projects, musicians fcatured includ-
ing Benny Carter. Sir Roland
Hanna, Teddy Wilson. Jesper Thilo
and Ernie Wilkins Almost Big Band.
Kenny Drew is associated with the
label. as producer.
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EXPORT PRIZE—Neelie Smit-Kroes, right, Dutch under-minister for traffic,

presents Earth & Fire members the 1981 Conamus Export Prize for its

million selling unit single, “Weekend." Prize was set up to promote Dutch pop

music on an international level. Left to right are group members Gerard

Koerts, Jenny Kaagman, Chris Koerts (partly hidden), group manager Frits
Hirschland and Smit-Kroes.

ADS IN GREECE

TV Boosts Record Sales

ATHENS-The long-awaited
reintroduction of television advertis-
ing in Greece has proved to be dy-
namite for the record industry.

It was in mid-December that CBS
Greece launched a tv advertising
campaign to add muscle to the re-
lease of a nostalgic compilation, *16
Golden Memories.” By Christmas.
CBS says, the album had broken the
50.000 unit sales mark to go gold,
breaking all sclling speed records
here.

This package features inter-
national oldics of the early and mid-
1960s, including Chubby Checker’s
“Let’s Twist Again” and “Crazy
Love” by Paul Anka, plus carefully
rcworked versions of Sam The
Sham’s “Woolly Bully” and the Riv-

ington’s “Papa Oom Mow Mow.”

By mid-January the album had
hit 70.000 and it is still climbing.
And the company claims that the
campaign has finally laid to rest pre-
vious misconceptions about tv ad-
vertising being “of slight interest
only.”

Industry skepticism had grown
here following an attempt by EMI
five years ago to market a local rep-
ertoire series through tv. There was
little sales activity to show for the ex-
pense at that time.

Howecver. the success of K-tel in
Western Europe convinced Sol
Rabinowitz, CBS Greece managing
director, that television advertising
was an idea finally worth working
on in Grecce.

ONE CASE TO COURT

Mexico Cracks Down
On Record Pirates

By MARYV FISHER

MEXICO CITY — Antipiracy
crackdowns are starting to take hold
in Mexico, and prospects for further
convictions and expanded legisla-
tion in 1981 look bright. especially in
one of the country’s hotbeds for ille-
gal musical reproduction, Tijuana,
Baja California.

Reports have been coming into
the Federal District from the north-
western border scctor that one case is
scheduled to go to the courts this
month, while three others are being
investigated. according (o a survey
made with three factions of the in-
dustry: EMMAC, the publishing as-
sociation. AMPROFON, the major
record manutfacturers’ group. and
CBS Mexico. one of the companies
being hit the hardest in the counter-
feit traffic.

Based on evidence amassed by
Mexican federal authorities in the
latest Tijuana bust. it is alleged that
Productores Industriales Zambada,
S.A. violated the Ley De Derechos
De Autores in purported tape dupli-
cating between Aug. 12, 1980 to Oct.
28. 1980.

The action, being prepared by the
Mesa Segunda de la Agencia Min-
isterio Publica Federal, also names
individuals.

Charges against the group. which
was detained in jail following the ar-
rests and confiscation of equipment
and alleged illegally duplicated cas-

settes and cartridges shortly after the
stipulated period, arc being docu-
mented for prosecution. states the
offical government communiques
received here by EMMAC and AM-
PROFON. All are frec on bail at
present.

Specific evidence against the com-
pany and all individual defendants
is being detailed as to what songs.
artists, composers. publishers and
manufcturers are involved. The
publishers, as well as the labels (the
most badly affected being CBS) are
assessing specific damages as (o
what is owed in royalties via the al-
leged sales.

Mexican laws are still not that
strict in carrving out a stiff prison
sentence. However. it’s understood
that there is a strong likelihood all
royalties in the specified case will be
recouped.

The three other undisclosed in-
vestigations currently underway are
expected to be completed shortly.
according to Lic. Jose Bustillos of
CBS here. As to the Zambada case, it
was reported that the defendants
had “authorization™ for such dupli-
cation. Bustillos ruled out such a re-
port.as preposterous.

In the three separate investi-
gations going on in Baja California
and elsewhere, Bustllos would not
comment on the matters other than

(Continued on page 58)
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Six-Man Committee
Running EMI Mexico

By MARYV FISHER

MEXICO CITY—Following the
recent and sudden resignation of
general director Roberto Lopez of
EMI-Capitol. the company formed a
special six-man committee to run the
operation, effective Jan. 1. Move
will last for a minimum period of 90
days or until permanent changes are
made on or about April 1, 1981.

Antipiracy Moves
® Continued from page 57

to say that “a conclusion on these
will be reached very shortly.”

Lic. Juan Larequi, legal adminis-
trator for AMPROFON, briefly con-
firmed the reports of the Zambada
investigation was being “thoroughly
studied” and that the resultant ac-
tions would be positive.

Outgoing EMMAC president Jose
Cruz of Beechwood and president-
elect Mario De Jesus of Emlasa
jointly agree that the only way the
war can be won is by getting the gov-
ernment (o understand the gravity of
the situation and to change the in-
fringement of copyright laws. “To
have such legislation carry irrevo-
cable prison sentences,” they concur.

Tape piracy in the country is esti-
mated to be running at around 10%
of the gross sales. Actual reported
figures in the country at present runs
close to eight billion pesos (more
than $350 million) and growing at
an annual rate of 20%.

A big stumbling bloc for the au-
thorities and the Mexican music in-
dustry is that when tape pirates are
discovered there is very little docu-
mented accounting to bring before
the courts.

“It’s been a slow process thus far.
but we're dedicated in bringing
about justice. especially with our
product here at CBS.” concludes
Bustillos who has been working
closely with both AMPROFON and
EMMAC.

Interim setup has the label’s chief
studio engineer, Roberto Figueroa.
heading up the administrative
board, though all will participate in
key decisions. He says the input by
each executive is expected to pro-
vide a broader thrust when it comes
to decision-making.

Others on the team are: Jaime Or-
tiz Pino. a&r director; Miguel Reyes,
commercial director; Javier Gutier-
rez. finance director; Arturo Quiroz,
manufacturing operations director;
Jose Cruz, administrating head of
Beechwood, EMI’s publishing oper-
ation here.

“One of our main objectives dur-
ing this period.” states the bilingual
Figueroa, named to the new post by
EMI home-office finance chief Peter
Wolf. “is to concentrate on more
production, to analyze and correct
any shortcomings.”

Budgeting for the next three
months is already being worked out.
with a key on the Spanish-language
LPs of Kenny Rogers and Anne
Murray high on the agenda (Bill-
board. Nov. 22, 1980). Another push
on the international side will be the
further exploitation of the Neil Dia-
mond album of “The Jazz Singer.”

According to Figueroa, national
repertoire will be curtailed: “Just
working on a few of our artists we
think will bring about better sales re-
sults.” Among them are: Arianna,
Ricardo Cerrato, Marcela Rubiales,
Roberto Vander, Rosenda Bernal,
Humberto Cabanas, America Mar-
tin plus a handful more.

Figueroa has high hopes that the
plan of the committee to “not just
stay isolated within the individual
arcas” will aid greatly in getting the
company off to a flying 1981 start.
“We're looking for the maximum ef-
fectiveness to give us greater expo-
sure in the marketplace.”

Lopez, who could not be reached
for comment, was expected to return
(o his native Argentina or Brazil.

U.K. Reversionaries

® Continued from page 10

ready under pressure because of the
proliferation of split copyrights and
short-term publishing and subpub-
lishing deals.”

Itis not just that the task is monu-
mental in terms of the vast numbers
of copyrights involved: it is also
quite horrendously complex be-
cause it covers all sorts and condi-
tions of copyright and all manner of
publishing agreements.

There are the songs with multiple
authors whose lyrics and music may
revert (o the estates of their creators
at different times. Then there may
be songs whose reversion has been
pre-empted by the fact that the
American publisher has secured re-
newal rights under the U.S. Copy-
right Act of 1909 on a basis which
covers existing worldwide subpub-
lishing assignments. Then there may
be songs which were commissioned
for a movie and which therefore are
exempted from reversion—or songs
written “in the course of employ-
ment under a contract of service”
which may not be covered by the re-
versionary rights clause.

Another consideration is the pos-
sibility that an implied license has
been established because. even after
the time when the copyright of a
tune should have reverted to the es-
tate of the author, the U.K. pub-
lisher may have continued to pay

substantial rovalties to the author’s
estate, thereby establishing a claim
to continue to exploit the work.

These are just some of the compli-
cations which could confront the
copyright societies and add enor-
mously to their docimentation costs.

Says Freegard: “What makes the
prospect particularly dismaying is
the fact that only a very small num-
ber of the many thousands of copy-
rights involved are still active—but
we are nevertheless going to have to
deal with each and every one of
them.”

This massive and costly burden of
extra work for the PRS and MCPS
staffs must necessarily diminish the
money available for distribution to
members. “All we can do.” says
Freegard, “is to try to compensate by
raising our tariffs for music users.
But, of course, there is no guarantee
that the Performing Rights Tribunal
will agree to increasing our fees.”

Meanwhile Freddy Bienstock
contemplates the disarray of the
British music publishers not with
any evident satisfaction but with a
certain amount of amused incred-
ulity.

“Ifind it hard to believe.” he says,
“how they ever really thought that
their interpretation of the rever-
sionary rights clause could be up-
held. I think they must have known
from the beginning that the idea of

]

MAC SPECIAL—Mick Fleetwood map

s out a two hour Fleetwood Mac special

for 2MMM-FM in Australia with local air personality Bob Hughes. Fleetwood
was in the area having just purchased a 700-acre farm in Mittagong N.S.W.

DESPITE SLUMP

Label Launched In Holland

By WILLEM HOOS

AMSTERDAM-—-Though clouds
of uncertainty, caused by recession
and slumping sales, hover over the
Dutch record industry, there are still
some musicmen here who look opti-
mistically into the future and are
taking the initiative in turning the
economic tide.

Bas Mul, general manager of

April Music here, is one. He’s
launched a new label, Acom. with a
single by local singer-guitarist Fred
Piek, a one-time member of leading
Dutch folk-rock band Fungus.

The name Acom is an abbrevia-
tion of the Dutch word meaning
non-commercial. Mul says, “It’s a
sort of low-budget label, offering
young talent a start in the record
business. All acts signed to Acom are
also signed to April Music, Hol-
land.”

Repertoire on Acom will be dis-
tributed in Benelux by CBS on a
three-year deal, and licensing pacts
for other territories are being nego-
tiated. So far. seven acts have been
signed to the label.

In addition to Piek, there is singer
Astrid Nijgh, previously with Poly-
dor and WEA, who is due out soon
with a solo album featuring songs by
her ex-husand Lennaert Nijgh, who
will also handle production.

There is symphonic rock group
Taurus, previously signed to Cordu-
roy Productions. a unit of Phono-
gram. Holland. Mul is to produce
the band’s debut album.

Singer Lisa Schulte Nordhold, a
former member of groups such as
American Gypsy and the House-
band, debuts on Acom with a single
mid-February. and follows with an
album later in the year. Also for-
merly with the Houseband, singer-
guitarist Harry Hardholt follows a
mid-March single with a solo album.

Finally there is singer-guitarist
Isaac Guillory. born in Cuba and
raised in the U.S. Recently a session
musician in the U.K.. he will have a
solo album on Acom in the fall. He
has built a name through working
on albums for such artists as Al
Stewart and Barbara Dickson.

Carlin: 3
U.K. Labels

LONDON-—Carlin Music Corp.
here now has three separate labels
operating, all pressed and distrib-
uted by RCA. Freddy Bienstock,
Carlin president, says the expansion
of the record division is “to combat
the increasing reluctance of U.K.
majors to commit themselves to in-
dependent product.”

Flamingo Records was set up a
year ago and charted its first three
releases, then distributed by EMLI. It
specializes in dance-oriented prod-
uct, and new signings include:
former Detroit Spinners lead singer
G.C. Cameron, produced by Harvey
Fuqua: New York vocalist Paula
Desmond, produced by Nigel Marti-
nez; London soul band Mirage;
U.K. singer-writer Steve Rodway;
and Dov Christopher from Texas.

Dave Watson runs Feelgood Rec-
ords, the roster including the Cruis-
ers, London-based rock band. and
black doo-wop boogie group Jackie
Loren and the City Slickers.

Badge Records, the third label. is
headed by Robert Bienstock. who
has recorded New York band the
Rudies, the other signings including
God’s Toys, which recently toured
the UK. with Adam and the Ants,
the group Thane, and the Golinski
Brothers. Bienstock says the label
policy is “futuristic.”

Carlin director Mike Collier, who
finalized the pressing and distribu-
tion deal with RCA marketing chief
John Howes, says: “The two com-
panies have had a long relationship,
through Carlin’s publishing repre-
sentation of Elvis Presley and Dolly
Parton, and we've had recent hits
through Odyssey, Sylvester and Two
Tons Of Fun.”

Special Unit

NEW YORK-—Paramount Rec-
ords, specialist oldies one-stop based
in Plainview. N.Y.. has opened a
special department to handle for-
eign orders. Firm’s warehouse car-
ries 7,000 selections, and services
customers throughout the U.S, Can-
ada and Europe.

Decision: Assess Implications

exempting a song with music by
Rodgersand alyric by Hammerstein
from reverting under the 1911 Brit-
ish Copyright Act was absurd. 1
think they must have known what
was in store but they tried to delay
the day of reckoning.”

Bienstock says that when Miriam
Rose first took up the cause of the es-
tates of American songwriters af-
fected by the reversionary rights
clause, he told her she should nego-
tiate with the British publishers.

“This she did and she offered rea-

. sonable terms, but the publishers
would have none of it. So we started
the action eight years ago and I must
say | have never doubted that we
would eventually win. If T hadn’t
brought the case. somebody else
would have. Allen Klein was inter-
ested in taking up the case at one
point.”

Bienstock finds what he calls the
“wailing” of British publishers over
the House of Lords decision “stag-
gering” and says he is at a loss to un-
derstand their claim that split copy-
rights cannot properly be exploited.
(Some British publishers have ar-
gued thatif they are left with just the
melody of a great standard song be-
cause the words have reverted to an-
other publisher representing the lyr-
icist’s estate, the song is likely to
disappear from the repertoire.)

“The fact is.” Bienstock says,
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“split copyrights are almost the rule
today rather than the exception. The
renewal provision in the U.S. Copy-
right Act has resulted in hundreds of
split copyrights but this has caused
no difficulty. If I were a top pop act |
would be very concerned if [ read in
the music papers that my publisher
was unable properly to promote one
of my songs because he only has half
of it.

“It is day-to-day business in the
States to exploit split copyrights.
Publishers are in the marketplace at
all times to acquire renewal rights as
they occur and sometimes what they
are acquiring is only one half or
even one third of a song. But the
copyright does not suffer just be-
cause it is divided among three pub-
lishers.”

One point raised by British pub-
lishers regarding songs where the
lyric has reverted but the melody re-
mains assigned to the subpublisher
is that efforts to exploit the melody—
such as getting it used for a tele-
vision commercial—are made more
complicated because of the involve-
ment of a second publisher.

Bienstock refutes this, adding that
tv commercials cannot, in any case,
be solicited: but Ron White, head of
EMI Music Publishing counters:
“Freddy is quite wrong in this re-
spect. We have created a great deal
of additional income by actively

working our old catalog and
presenting suitable material to the
advertising agencies. But, of course,
we will not show so much enthusi-
asm for a song if we do not control it
all.”

Bienstock makes no bones about.
admitting that his action in pursuing
the reversionary rights case through
the British courts over the last eight
years has not been entirely moti-
vated by altruism.

“I don’t say for one moment that |
did it strictly for the estates of the
writers—though I do feel very
strongly that if a law exists covering
the rights of the authors’ estates,
then the law should be upheld. As a
result of the deal I have made with
the estates, they will get between two
and three times as much money
from these reverted copyrights as
they would otherwise have done.”

The cost of the litigation Bien-
stock assesses at $500,000 but he has
no doubt that his persistence will
prove highly profitable in the long
term. He estimates that perform-
ances fees from the U.K. alone will
amount to more than $100.000 a
year.

Although the existence of the pe-
culiar reversionary rights provision
in the 1911 British Copyright Act
has given Bienstock an opportunity
to acquire an immense new source of

(Continued on page 61)
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Canada

COPYRIGHTS, TOO

Broadcasting Getting
Government Review

By DAVID FARRELL

TORONTO—The federal govern-
ment of Canada is currently in the
midst of several policy reviews
which will eventually have major
consequences for the record industry
in this country.

The Copyright Act, last revised in
1921. has been under review since
April of 1977. and a completion date
for the new working act is not ex-
pected to be finished before some-
time in 1985,

Publishers in this country have
been clamouring for an amendment
to the current act, which could pro-
vide them with an increase over the
current two cents per track mechani-
cal rate, but so far the government
has declined to adopt any temporary
changes until the release of the final
legislative paper.

At present. the review has pro-
duced 15 published papers that deal
with various aspects of the Copy-
right Actrevisions, which include in-
tellectual properties.

Included are papers dealing with
Canada’s international copyright re-
lations under the Berne and Univer-
sal copyright conventions; perform-
ing rights for copyright sound:
copyright, competition and Cana-
dian culture and the impact of al-
ternative copyright act importation
provisions; the mechanical repro-
duction of musical works in Can-

ada: an economic analysis of a per-
former’s right; audio and video
home taping: exemptions under the
Canadian Copyright Act: and reme-
dies and enforcement procedures for
the act.

More recently. the Canadian
Radio, Television and Tele-
communications Commission an-
nounced its intention of reviewing
its own Broadcast Act and the sup-
plemental FM policy paper. To this
end, the Commission is asking the
broadcast community to file com-
ments on areas of its regulations and
administrative practices which need
to be updated, refined or better dc-
fined.

Examination of the policy falls
into two main areas, FM and then
the more comprehensive Broadcast
Act. The commission is asking
broadcasters to consider the FM
submissions first in order to regulate
the flow of briefs submitted to its of-
fice.

Topics concerning FM radio fall
into four basic categories: the appro-
priate description of station formats;
the form and content of the Promise
of Performance: the suitability of
definitions of the different subcate-
gories (A/C, AOR. ete): and the
means to ensure that FM broad-
casters present the maximum diver-
sity of popular music.
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DISKS HOME
DELIVERED

TORONTO—Cheapies Records
& Tapes. based in this city, has taken
the unusual step of advertising home
shopping delivery service on phone-
in disk orders.

It is believed to be the first time
the service has been offered in the
city and guarantees same day deliv-
ery on all orders in stock.

Cheapies is a cut-rate store selling
domestic and import disks and spe-
cialty 45s and shares owners with
Beaches Records & Tapes. an im-
port/export house located in the
city.

Ads run from the novelty service
were placed in the Toronto Sun
newspaper tab.

Wing In West,
Music Tribute

VANCOUVER-A western wing
of the Canadian Academy of
Recordings Arts and Sciences has
been established with a five-man
board of executives, and the first of-
ficial business of the day is a tribute
to west coast music.

Approximately 70 industryites in
the new chapter have been asked to
submit nominations for what is es-
sentially a regional version of the na-
tional Juno Awards.

The regional off-shoot holds its
first awards program for western
Canada musicians and technicians
at the Denman Place Inn Ballroom,
Jan. 25.

Five categories on the ballot, in-
cluding best group. album EP.
single. independent release and best
club act, are put to public vote with
ballots reprinted in consumer publi-
cations. The remaining 17 categories
are to be voted on by radio, record
company, management and other
related industry personnel. includ-
ing the musicians themselves.

Beyond the awards program. the
new chapter expects to organize in-
dustry forums, provide effective lob-
byingin government. and also to ini-
tiate bursaries to be made available
to the chapler members.

One of the chief aims of the west-
ern chapter is to beef up member-
ship in the national academy. At
present. 65% of the membership is
Ontario based. whereas about 24%
of the remaining membership is
based in the provinces of British Co-
lumbia. Alberta, Saskatchewan and
Manitoba. The Maritime provinces
to the east represent less than 2% of
total membership.

Vancouver lawyer Roger Schiffer
has volunteered to form a member-
ship committee geared to drumming
up industry support for CARAS. He
works with John Taylor & Assoc.
law firm.

Leading the way in the western
nominations are Powder Blues and
lyricist Tom Lavin. Doug & the
Slugs, Loverboy. Pointed Sticks and
the Young Canadians. Three of
these five also have nominations in
the Juno Awards, which is staged in
Toronto on Feb. 5.

The executive for the western
board is as follows: Sam Feldman,
co-owner of the S.L. Feldman & As-
soc. agency and manager of Trooper
and Doug & The Slugs; Alison
Glass, publicist and one time music
director at CHQM-FM: Lynne Par-
tridge., Vancouver manager of the
Performing Rights Organization of
Canada’s western office; Norm
Perry. promoter and owner of Per-
ryscope Productions: and Sorelle
Saidman. freelance journalist and
publicist for the board’s activities.
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BRITAIN

(Courtesy of Music Week)
As of 1/24/81
SINGLES
This Last
Week Week
1 IMAGINE, John Lennon, Parlophone
ANTMUSIC, Adam & Ants, CBS
WOMAN, John Lennon, Geffen
IN THE AIR TONIGHT, Phil Collins,
Virgin
4 DO NOTHING, Specials, 2-Tone
| AM THE BEAT, Look, MCA
7 TOO NICE TO TALK TO, Beat, Go
Feet

1

2 2
3 NEW
4 36

8 19 DON'T STOP THE MUSIC,
Yarbrough & Peoples, Mercury
9 3 HAPPY CHRISTMAS (WAR IS
OVER), John Lennon, Apple
10 10 FLASH, Queen, EMI
11 23 YOUNG PARISIANS, Adam & Ants,
Decca
12 17 1 AIN'T GONNA STAND FOR IT,
Stevie Wonder, Motown
13 18 RUNAROUND SUE, Racey, Rak
14 NEW RAPTURE, Biondie, Chrysalis
15 5 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
16 NEW  VIENNA, Ultravox, Chrysalis
17 12 WHO'S GONNA ROCK YOU, Nolans,
Epic
18 8 RABBIT, Chas & Dave, Rockney
19 6 STOP THE CAVALRY, Jona Lewie,
Stiff
20 25 SCARY MONSTERS, David Bowie,
RCA
21 15 OVER THE RAINBOW, Matchbox,
Magnet
22 29 LORRAINE, Bad Manners, Magnet
23 33 FADE TO GREY, Visage, Polydor
24 9 DE DO DO DO, DE DA DA DA,
Police, A&M
25 NEW ROMEO AND JULIET, Dire Straits,
Vertigo
26 11 LIES, Status Quo, Vertigo
27 NEW IT'S MY TURN, Diana Ross, Motown
28 13 EMBARRASSMENT, Madness, Stiff
29 NEW GANGSTERS OF THE GROOVE,
Heatwave, GTO
30 31 BURN RUBBER ON ME, Gap Band,
Mercury
31 20 THIS WRECKAGE, Gary Numan,
Beggars Banquet
32 24 LONELY TOGETHER, Barry Manilow,
Arista :
33 NEW A LITTLE IN LOVE, Cliff Richard,
EMI
34 27 |T'S HARD TO BE HUMBLE, Mac
Davis, Casablanca
35 16 RUNAWAY BOYS, Stray Cats, Arista
36 NEW TWILIGHT CAFE, Susan Fassbender,
o CBS
37 21 LOVE ON THE ROCKS, Neil
Diamond, Capitol
38 NEW RETURN OF THE LOS PALMAS 7,
Madness, Stiff
39 39 RAPP PLAYBACK, James Brown,
RCA
40 NEW | SHOT THE SHERIFF, Light of the
World, Ensign
ALBUMS
1 3 KINGS OF THE WILD FRONTIER,

Adam & Ants, CBS

DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen

THE VERY BEST OF DAVID BOWIE,
K-tet

w
a

4 4 GREATEST HITS, Dr. Hook, Capitol
5 1 SUPER TROUPER, Abba, Epic
6 6 GUILTY, Barbra Streisand, CBS
7 15 IMAGINE, John Lennon/Plastic Ono
Band, Parlophone
8 9 MANILOW MAGIC, Barry Manilow,
Arista
9 NEW MONDO BONGO, Boomtown Rats,
Mercury
10 NEW  PARADISE THEATER, Styx, A&M
11 20 SHAVED FISH, John Lennon/Plastic
Ono Band, Parlophone
12 8 ZENYATTA MONDATTA, Police,
ALM
13 23 ARC OF A DIVER, Stevie Winwood,
Island
14 10 FLASH GORDON, Queen, EM!
15 7 NOT THE NINE O'CLOCK NEWS,
Various, BBC
16 13 HOTTER THAN JULY, Stevie
Wonder, Motown
17 22 MAKING MOVIES, Dire Straits,
Vertigo
18 11 ABSOLUTELY, Madness, Stiff ,
19 NEW THE WILD THE WILLING & THE
INNOCENT, UFO, Chrysalis
20 19 SIGNING OFF, UB40, Graduate
21 18 BARRY, Barry Manilow, Arista
22 24 YESSHOWS, Yes, Atlantic
23 14 SCARY MONSTERS, David Bowie,
RCA
24 12 MAKING WAVES, Nolans, Epic
25 16 THE JAZZ SINGER, Neil Diamond,
Capitol
26 2B THE RIVER, Bruce Springsteen, CBS
27 17 AUTOAMERICAN, Blondie, Chrysalis
28 NEW OIRK WEARS WHITE SOX, Adam &
Ants, Do It
29 21 SOUND AFFECTS, Jam, Polydor
30 25 SANDINISTA, Clash, C8S
31 31 BAT OUT OF HELL, Meat Loaf,
Cleveland tntl/CBS
32 32 NIGHTUFE, Various, K-tel
33 29 FOOLISH BEHAVIOUR, Rod Stewart,
Riva
34 35 FLESH AND BLOOD, Roxy Music,
Polydor

35 27 SKY 2, Sky, Ariola

36 30 REGGATTA DE BLANC, Police, A&M

37 26 20 GOLDEN GREATS, Ken Dodd,
Warwick

38 NEW | JUST CAN'T STOP IT, The Beat,
Go Feet

39 38 UVE, Fleetwood Mac, Warner Bros.

40 33 JUST SUPPOSIN', Status Quo,
Vertigo
CANADA

{Courtesy CBC's 60 Minutes With A Bullet)
As of 1/24/81

SINGLES
This Last
Week Week
1 1 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
2 2 THE TIDE IS HIGH, Blondie,
Chrysalis
3 4 PASSION, Rod Stewart, Warner
Bros.
4 8 TELL IT LIKE IT IS, Heart, CBS
5 6 DE DO DO DO, DE DA DA DA,

Police, A&M

6 3 HUNGRY HEART, Bruce
Springsteen, CBS
7 9 GUILTY, Barbra Streisand, CBS
8 11 EVERY WOMAN IN THE WORLD, Air
Supply, Arista
9 5 MORE THAN | CAN SAY, Leo Sayer,
Chrysalis
10 10 WASN'T THAT A PARTY, Rovers,
CBS
11 14 HEY NINETEEN, Steely Dan, MCA
12 7 LOVE ON THE ROCKS, Neil
Diamond, CBS
13 13 | GOT YOU, Split Enz, A&M
14 17 THE WINNER TAKES IT ALL, Abba,
ARtantic
15 NEW | LOVE A RAINY NIGHT, Eddie
Rabbitt, Elektra
16 18 TURN ME LOOSE, Loverboy, CBS
17 19 LOOKING FOR CLUES, Robert
Palmer, Island
18 12 LADY, Kenny Rogers, United Artists
19 16 EVERYBODY'S GOT TO LEARN
SOMETIME, Korgis, Elektra
20 20 WHIP IT, Devo, Warner Bros.
ALBUMS
1 1 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
2 4 ZENYATTA MONDATTA, Police,
ALM
3 2 THE RIVER, Bruce Springsteen,
Columbia
4 3 GUILTY, Barbra Streisand, Columbia
5 5 GREATEST HITS, Kenny Rogers,
Capitol
6 8 AUTOAMERICAN, Blondie, Chrysalis
7 10 SUPER TROUPER, Abba, Atlantic
8 7 TRUE COLORS, Split Enz, A&M
9 NEW GAUCHO, Steely Dan, MCA
10 6 THE GAME, Queen, EMI

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 1/25/81

SINGLES
This  Last
Week Week
1 1 SUPER TROUPER, Abba, Polydor

2 2 ANGEL OF MINE, Frank Duval
Orchestra, Teldec

WOMAN IN LOVE, Barbra Streisand,
CcBS

(JUST LIKE) STARTING OVER, John
Lennon, Geffen

UEBER SIEBEN BRUECKEN MUSST
DU GEHN, Peter Maffay,
Metronome

LIFE IS FOR LIVING, Barclay James
Harvest, Polydor

3 3
4 9

5 5

7 8 FELICIDAD, Boney M, Hansa

8 4 SANTA MARIA, Roland Kaiser,
Hansa

9 10 JOHNNY AND MARY, Robert
Palmer, Island

10 7 SOME BROKEN HEARTS NEVER
MEND, Telly Savalas, EMI

11 6 EL DORADO, Goombay Dance Band,
CcBS

12 12 BANANA REPUBLIC, Boomtown
Rats, Ensign

13 19 PASSION, Rod Stewart, Warner
Bros.

14 27 DER TEUFEL UND DER JUNGE
MANN, Paola, CBS

15 25 GUILTY, Barbra Streisand, CBS

16 13 MORE THAN | CAN SAY, Leo Sayer,
Chrysalis

17 26 DE DO DO DO, DE DA DA DA,
Police, A&M

18 18 OH YEAH, Roxy Music, Polydor

19 21 THE TIDE IS HIGH, Blondie,
Chrysalis

20 16 FEELS LIKE I'M IN LOVE, Kelly
Marie, PRT

21 15 UEBER SIEBEN BRUECKEN MUSST
DU GEHN, Karat, Teldec

22 14 WHAT YOU'RE PROPOSING, Status
Quo, Vertigo

23 17 ANOTHER ONE BITES THE DUST,
Queen, EMI

24 NEW PUNKER, MARIA, Dieter
Hallervorden, Phonogram

25 20 LOVING JUST FOR FUN, Kelly

Marie, Ariola

26 NEW
27 NEW
28 22
29 NEW
30 29
1 1
2 2
3 4
4 3
5 10
6 7
7 5
8 6
9 NEW
10 13
1 8
12 1
13 12
14 18
15 NEW
16 NEW
17 16
18 20
19 NEW
20 9
This  Last
Week Week
1 9
2 1
3 4
4 3
5 7
6 NEW
7 2
8 8
9 5
10 6
1 10
12 12
13 13
14 11
15 16
16 14
17 15
18 NEW
19 17
20 NEW
1 1
2 2
3 5
4 3
5 4
6 6
7 7
8 14
9 8
10 NEW
11 16
12 1
13 9
14 12
15 10
16 13
17 15
18 20
19 19
20 17
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FLASH, Queen, EMI

WILL) WILL), Die Schluempfe, Teldec

SANTA MARIA, Oliver Onions,
Polydor

WINDS OF CHANGE, Mike Batt, CBS

THE WINNER TAKES IT ALL, Abba,
Polydor

ALBUMS

HITPARADE DER SCHLUEMPFE, Die
Schuempfe, K-tel

SUPER TROUPER, Abba, Polydor

REVANCHE, Peter Maffay,
Metronome

TRAEUMEREIEN 2, Richard
Clayderman, Telefunken

DER JAHRHUNDERTBALL, Die
Wiener Philharmoniker, K-Arcade

GUILTY, Barbra Streisand, CBS

LIEDER DER BERGE, Heino, EMI

DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen

HAPPY TRINI LOPEZ, Trini Lopez,
K-tel

ZENYATTA MONDATTA, Police,

ALM

THE TURN OF A FRIENDLY CARD,
Alan Parsons Project, Arista

TRAEUMEREIEN, Richard
Clayderman, Telefunken

BACK IN BLACK, AC/DC, Atlantic

MAKING MOVIES, Dire Straits,
Vertigo

GUTERN ABEND GUTE LAUNE,
Karel Gott, Polydor

FLESH AND BLOOD, Roxy Music,
Polydor

NEVER FOREVER, Kate Bush, EMI

QE2, Mike Oldfield, Virgin

PARIS, Supertramp, A&M

STAR UND STIMME, Alexandra,
Polystar

JAPAN

(Courtesy Music Labo)
As of 1/26/81
SINGLES

KOl WA DO, Toshihiko Tahara,
Canyon (NAV)

SNEAKER BLUES, Masahide Kondo,
RVC (Janny’s)

Al WA KAGERO, Gamu, Teichiku
(Yamaha)

KOIBITO YO, Mayumi Itsuwa, CBS/
Sony (People/PMP)

BANRI NO KAWA, Chage & Asuka,
Warner (Pioneer)

KOI NO BONCHI SEAT, The Bonchi,
For Life (Mirika/PMP)

OSAKA SHIGURE, Harumi Miyako,
Columbia (Sun)

NEMURENU YORU, Hideki Saijo,
RVC (JCM)

KAETTE KOIYO, Kazuko Matsumura,
Victor (Victor)

HITORI JOUZU, Miyuki Nakajima,
Aard Vark (Yamaha)

OKUHIDA BOJOU, Tetsuya Ryu, Trio
(Best Friend)

BRANDY GLASS, Yuijiro Ishihara,
Teichiku (Ishihara)

DORIFU NO HAYAKUCHI KOTOBA,
Drifters, SNS (Watanabe)

GOTTA PULL MYSELF TOGETHER,
Nolans, Epic (PMP)

FAME, Irene Cara, RSO (Nichion)

AISHITEIMASU, Nacko Kawai,
Columbia (Geiei/ TV Asahi)

MR BLUE, Junko Yagami, Discomate
(Yamaha/PMP)

OMAE GA PARADISE, Kenji Sawada,
Polydor (Watanabe)

DANCING SISTERS, Nolans, Epic
(PMP)

MACHI GA NAITEITA, Tetsuya Itami
& Side By Side, Aard Vark
(Yamaha)

ALBUMS
HAPPY DATE WITH THE NOLANS,

Epic

WE ARE, Off Course, Toshiba-EMI

KOGARASHI NI DAKARETE, Chiharu
Matsuyama, News

KOIBITO YO, Mayumi ltsuwa, CBS/
Sony

DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen

SUPER TROUPER, Abba, Discomate

TOSHI '81, Toshihiho Tahara,
Canyon

WAGA KOKORO NO TOMOE, lruka,
Crown

NORTH WIND, Seiko Matsuda, CBS/
Sony

BUCCHIGIRI PART il, Ginbae
Yokohama, RVC

FAME, Soundtrack, RSO

SURF AND SNOW, Yumi Maysutoya,
Toshiba-EMI

THE BEST, Junko Yagami,
Discomate

MULTIPLES, YeNow Magic
Orchestra, Alfa

JUICY ALAMODE, Juicy Fruits,
Columbia

GUILTY, Barbra Streisand, CBS

FOURTH, Arabesque, Victor

THE BEST, Monkees, Arista

ON THE STREET CORNER, Tatsuro
Yamashita, RVC

LIVE, Naoko Kawai, Columbia

www americanradiohistorv. com

| International

EW&F’s Latin Tour
Coordination Model

® Continued from page 56

a generally lackadiasical attitude
from business, and suspicion from
the authorities as factors that make
South American tours chancy prop-
ositions.

There were also problems with the
sheer size and complexity of the
equipment EW&F uses. The sound
and lights necessary for a state of the
art rock show are frequently not
available locally. while at the same
time the various governments have
strict restrictions on what sort of
equipment can be imported. And af-
ter the red tape was resolved, there
was also always the question as to
whether these was enough juice in
the local power supply. so that the
concert wouldn't black out the
whole city.

“Each country was handled dif-.

ferently, but we were, in effect, the
concert promoters,” says Ruffalo.
“We did that because what you ex-
pect from a contemporary music

U.K. Rock Paper

LONDON—A new music paper
devoted entirely to the London rock
scene is launched Feb. Il by Associ-
ated Newspapers subsidiary Girl
About Town, under the name
“Trax.” Editor is ex-EMI and War-
ners employe Mark Steels. Initial
print order for the weekly tabloid s
said to be in six figures. Radio, press
and poster advertising will support
the launch.

promoter in the U.S.. Europe, Japan.
or Australia, is not available there.
There is no promoter on that level.
They operate in a different environ-
ment there.”

EW&F played at Sao Paulo. Belo
Horizonte, and Rio de Janeiro in
Brazil; Guadalajara and Monterrey
in Mexico: and Buena Aires in Ar-
gentina. Tickets were $51 each in Ar-
gentina, and “a little higher in Mex-
ico, and a little lower in Brazil,” says
Ruffalo blaming the shift prices on
artificially high currency exchange
rates.

EW&F sold out every seat, says
Ruffalo, but as the tour began a sell-
out was by no means certain. The
group was not that popular in South
America, and CBS and EW&F both
had to promote the dates in front to
ensure the tour’s success.

In Brazil, for example, the band it-
self did some advance work via tele-
vision. “TV-Globe in Brazil has a
75% share. and was involved in
bringing in the group.” says Ruffalo.
“We did satellite feeds from the U.S.
with interviews from the rehearsal
hall, so that by the time the band
came people knew who was coming.
Then we did a tv special with TV
Globo. That was part of the promo-
tion. It was shown about four weeks
ago. The end result was not just to
bring in EW&F, but to tie in tv, and
record company promotions, so that
local media were selling it to the
people within the context of the
band’s public relations.”

WE ARE YOU
CANADIAN

CONNECTION

Xk kkkkkkkxk

EXPORT
IMPORT

i

* % %

New Releases
Overstock
Deletions

* % * * * * * * * *
TC/AC/DC Distributors Inc.

1050 Baxter Road, Ottawa, Ontario Canada K2C 3P1
Phone: (613) 820-4522 or (613) 820-4580
Telex: 053 3778 Contact: Miles Flood
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_West Germany

RECESSION GOES ON

Ariola Predicting No
Sales Growth In ’81

MUNICH—Ariola, West Ger-
many’s No. | chart company in 1980
(Billboard. Jan. 10), maintained its
share of the market last year without
registering any significant growth
over 1979.

Announcing this. Dr. Joachim
Kiener. assistant to Ariola managing
director Friedrich Schmidt, says that
a continuing zero growth rate is a
very real possibility for 1981.

“With the general economic reces-
sion continuing this year, it seems
certain that the record market will
remain a tough one and that we
must reconcile ourselves to the pros-
pect of achieving little or no growth
in 1981.”

Reviewing Ariola’s performance
in the West German market last
year, Dr. Keiner points out that al-
though there is a definite link be-
tween chart placings and market
share, Ariola’s leading position is
due not only to regular hit material
but also to strong back-catalog.

“Companies which depend pre-
dominantly on high-volume hit ma-
terial and have no depth to their
catalogs must inevitably suffer in the
present adverse economic climate,”
he says. “We have been able to
maintain our position by having
both hit product and active catalog
material.”

Prime contributors to Ariola’s sin-
gles strength in 1980 were Hansa art-
ists Boney M and Roland Kaiser. Is-
land artists Marianne Faithfull and
Robert Palmer and Ariola’s own
Saragossa Band. In the LP charts the
star performers were again Boney
M. the Alan Parsons Project on
Arista. and Bob Marley (Island and
Mike Oldfield (Virgin).

Acknowledging that much of
Ariola’s chart success is attributable
to strong international product. Dr.
Kiener says. “We are, however. very

much encouraged by the success of
Roland Kaiser and we are certainly
looking in 1981 to build on this suc-
cess. It shows that if you have the
combination of a good German art-
ist and a good song, the public will
respond.”

Kaiser was six weeks on the single
chart with a cover version of the Oli-
ver Onions Italian hit. “Santa
Maria.”

Valente $%

HAMBURG —According to a sur-
vey carried out by German financial
magazine “Capital” here. Caterina
Valente is the highest-paid of all
German-language pop music acts,
with a fee of $28.000 per bill-topping
performance.

But running the EMI-signed
singer close is Udo Juergens (Ariola)
who reflects the overall big increase in
standard fees by picking up $25.000
a show. and he is followed by Mi-
reille Mathieu (Ariola) and Gilbert
Becaud (EMI). who both earn
$20.000 a concert.

Next in the fat-fee earnings list in-
clude Adamo (Teldec). $18.000; K a-
rel Gott (Polydor), $14.000; Roberto
Blanco (Jupiter), $12.000 and Mar-
got Werner (Polydor), $9.000.

Sydney Jazz

® Continued from page 56

ian audiences access to the highest
quality musicans at an international
level.” states Korda. “and to assist in
the improvement of musical aware-
ness in this city. We are very excited
by the increased response this year
and have no doubts that the Sydney
International Music Festival will be-
come one of the world's most presti-
gious jazz events.”

...they say we are
the best...

Manutacturer and supplier of:
cassette parts

C-O cassettes

top performance

4 or 5 screws or sonic welded
special liner

soft or hard window

with plastic or steel pin

tabs in or out

standard or Cro 2 type

colors

Noreico style box
in different colors

C-Box storage system
standard or with transparent
cover

Testequipment
Drop-Out tester DO 2000
Play + wind tester 7804

C-0 Production:
over 60 million per year

Your partner for quality and
reilability

ICM Ltd.
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ITALY

(Courtesy Germano Ruscitto)
As of 1/20/81

ALBUMS
This  Last
Week Week
1 1 DALLA, Lucio Daila, RCA

2 2 ZENYATTA MONDATTA, Police,
A&ZM /CGD-MM

3 4 HOTTER THAN JULY, Stevie
Wonder, Motown/EM]

4 5 MAKING MOVIES, Dire Straits,
Vertigo/PolyGram

5 3 STOP, Pooh, CGD-MM

6 7 THE WANDERER, Donna Summer,
Geffen/WEA

7 8 CERVO A PRIMAVERA, Riccardo
Cocciante, RCA

8 6 DIANA, Diana Ross, Motown/EMI
9 13 GUILTY, Barbra Streisand, CBS/
CGD-MM
10 10 RICETTA DI DONNA, Omella Vanoni,
Vanilla/CGD-MM

11 11 Cl VUOLE ORECCHIO, Enzo
Jannacci, Ricordi

12 9 UPRISING, Bob Marley & Wailers,
Island/ Ricordi

13 12 GIVE ME THE NIGHT, George
Benson, Warner Bros./WEA

14 19 HAWKS AND DOVES, Neil Young,
Reprise/WEA

15 NEW DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen/WEA

16 14 PARIS, Supertramp, A&M/CGD-MM

17 16 SONO SOLO CANZONETTE, Edoardo
Bennato, Ricordi

18 15 XANADU, Soundtrack, Jet/CGD-MM

19 NEW IL TEMPO DEL SOLE, Matia Bazar,
Ariston/Ricordi
20 17 NERO A META’, Pino Daniele, EMI|
AUSTRALIA

{Courtesy Kent Music Report)
As of 1/19/81
SINGLES
This Last
Week Week
1 2 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
SHADDAP YOU FACE, Joe Doice
Music Theatre, Astor
3 3 THE TIME WARP, Rocky Horror
Picture Show, Interfusion
4 4 THE TiDE IS HIGH, Blondie,
Chrysalis
5 8 DUNCAN, Slim Dusty, Columbia
ANOTHER ONE BITES THE DUST,
Queen, Elektra
7 9 STATE OF THE HEART, Mondo
Rock, Avenue

2 1

8 11 ONE STEP AHEAD, Split Enz,
Mushroom

9 6 WOMAN IN LOVE, Barbra Streisand,
[:H]

10 16 ON AND ON AND ON, Abba, RCA

11 7 DON'T STAND SO CLOSE TO ME,
Police, A&M

12 15 JESSIE, Carly Simon, Warner Bros.

13 13 CAN YOU FEEL [T, Jacksons, Epic

14 14 ROCK HARD, Suzi Quatro,
Dreamiand

15 10 FEELS LIKE I'M IN LOVE, Kelly
Marie, Precision

16 12 MASTER BLASTER, Stevie Wonder,
Motown

17 17 LADY, Kenny Rogers, United Artists

18 18 PASSION, Rod Stewart, Warner
Bros.

19 19 SO LONG, Fischer Z, United Artists

20 NEW KISS ON myY LIST, Daryl Hall &
John Oates, RCA

ALBUMS

DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen

GUILTY, Barbra Streisand, CBS

ZENYATTA MONDATTA, Police,
A&M

ALWAYS, Willie Nelson, CBS

SUPER TROUPER, Abba, RCA

ICE HOUSE, Flowers, Regular

BACK IN BLACK, AC/DC, Albert

HOTTER THAN JULY, Stevie
Wonder, Motown

9 9 AUTOAMERICAN, Blondie, Chrysalis

10 10 GREATEST HiTS, Anne Murray,

Capitol
11 8 LIVE, Eagles, Asylum
12 13 THE BEST OF KENNY ROGERS,
VOL. il, United Artists

13 14 MAKING MOVIES, Dire Straits,
Vertigo

ROCKY HORROR PICTURE SHOW,
Soundtrack, Interfusion

15 16 THE JAZZ SINGER, Neii Diamond,

[
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14 17

Capitol

16 15 FOOLISH BEHAVIOUR, Rod Stewart,
Warner Bros.

17 12 1980 THE SUMMER, Various, EMI

18 20 GAUCHO, Steely Dan, MCA

19 18 SCARY MONSTERS, David Bowie,
RCA

LIVE, Fleetwood Mac, Warner Bros.

FRANCE

{Courtesy Videomusic Actualite)
As of 1/25/81
SINGLES

20 NEW

This  Last

Week Week
1 1 WOMAN I[N LOVE, Barbra Streisand,
cBS

2 3 MASTER BLASTER, Stevie Wonder,

Motown

www.americanradiohistorv.com

3 5 BABOOSHKA, Kate Bush, EMI
4 9 SUPER TROUPER, Abba, Vogue
5 2 AMOUREUX SOLITAIRES, Lio,

Arabella

6 17 UNE FEMME AMOUREUSE, Mireille
Mathieu, Philips

7 4 JOHN AND MARY, Robert Paimer,
Island

8 6 GABY OH GABY, Bashung, Philips
9 19 WHEN I'M WITH YOU, Sparks,
Underdog
10 NEW (JUST LIKE) STARTING OVER, John
Lennon, Geffen
11 13- SALSA DU DEMON, Grand Orchestre
du Splendid, RCA
12 NEW MON FILS, MA BATAILLE, Daniet
Balavoine, Barclay
13 16 DON'T STAND SO CLOSE TO ME,
Police, A&M
14 NEW THE TIDE IS HIGH, Blondie,
Chrysalis
15 8 ASHES TO ASHES, David Bowie,
RCA

. 16 NEW WHAT YOU'RE PROPOSIN’, Status

Quo, Vertigo
17 11 UPSIDE DOWN, Diana Ross, Motown
18 NEW HAUT LES MAINS, Ottawan, Carrere

19 NEW YELLOW NIGHTS, Five Letters,

Atropa
FAME, Irene Cara, RSO

20 15
ALBUMS
1 1 GUILTY, Barbra Streisand, CBS
2 2 FERRAT '80, Jean Ferrat, Discodis
3 3 HOTTER THAN JULY, Stevie
Wonder, Motown
4 NEW DOUBLE FANTASY, John Lennon &

Yoko Ono, Geffen

12 SUPER TROUPER, Abba, Vogue

15 BACK IN BLACK, AC/DC, Atlantic

10 NEVER FOREVER, Kate Bush, EMI
NEW THE BLUES BROTHERS,

Soundtrack, Atlantic
ZENYATTA MONDATTA, Police,

A&M
10 NEW  MELANCOLIE, Julio Iglesias, CBS
11 6 THE RIVER, Bruce Springsteen, CBS
12 NEW RICHARD CLAYDERMAN, Deiphine
13 NEW C’EST GUIGNOL, Chantal Goya, RCA
13 9 SCARY MONSTERS, David Bowie,

RCA

NG

o
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15 20 LES MISERABLES, Tragedie
Musicale, Trema

16 NEW FOOLISH BEHAVIOUR, Rod Stewart,
Warner Bros.

17 13 REMAIN IN LIGHT, Taking Heads,
Sire

18 5 CLUES, Robert Palmer, Island
19 NEW UN PEU, BEAUCOUP,
PASSIONEMENT, Mireille

Mathieu, Philips
20 NEW LA BOUM, Soundtrack, Barclay

HOLLAND

(Courtesy BUMA/STERMA)
As of 1/21/81
SINGLES

This  Last
Week Week

LOLA, Kinks, Arista

CELEBRATION, Kool & Gang, De-Lite

SANTA MARIA, Roland Kaiser, Fleet

RUNAWAY BOYS, Stray Cats, Arista

EEN BARG DIE HE EEN KRUL IN DE

STEERT, Aal, CNL
NEW FUNKIN' FOR JAMAICA, Tom
Browne, Arista/GRP

7 2 HAPPY CHRISTMAS, John Lennon,
Parlophone

8 NEW DO YOU FEEL MY LOVE, Eddy
Grant, lce

9 NEW MAMA, HE'S A SOLDIER NOW,
Saskia & Serge, Philips

10 NEW AMOUREUX SOLITAIRES, Lio, Ariola

G EWN -
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ALBUMS
1 1 SUPER TROUPER, Abba, Polydor
2 NEW DE GROTE PIRATEN PLAAT,

Various, Arcade

3 4 GUILTY, Barbra Streisand, CBS

4 2 WHEN A MAN LOVES A WOMAN,
Percy Sledge, K-tel

5 NEW SHAVED FISH, John Lennon, EMI

6 5 DOQUBLE FANTASY, John Lennon &

Yoko Ono, Geffen
A TOUCH OF DON WILLIAMS, K-tel
OP HUN PIK GETRAPT, Koot En
Bie, Phonogram
9 NEW SANTA MARIA, Roland Kaiser, Fleet
6

0~
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10 SIMPLY THE BEST, Lee Towers, K-
tel
SWEDEN
{Courtesy GFL)
As of 1/20/81
SINGLES
This  Last
Week Week
1 1

NAR VI TVA BLIR EN, Gyliene Tider,
EMI

2 2 WOMAN IN LOVE, Barbra Streisand,
CcBS
3 4 ARE YOU LONESOME TONIGHT,
Elvis Presley, RCA
4 3 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
5 SOMMARNATT, Snowstorm, Mariann
7 DU LEVER BARA EN GANG, Noice,
Sonet
9 LATE AT NIGHT, Maywood, CBS
PASSION, Rod Stewart, Warner
Bros.
9 6 MASTER BLASTER, Stevie Wonder,
Motown
10 NEW MARTIN EDEN, Bill Hughes, CBS

NG
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ALBUMS
1 1 SUPER TROUPER, Abba, Polar
2 2 GUILTY, Barbra Streisand, CBS
3 3 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
BEDARANDE BARN AV SiN TID,
Noice, DSonet
5 4 LINDEMAN GOKAR ANYO, Hasse
Och Tage, Svenska Ljud
6 5 HOTTER THAN JULY, Stevie
Wonder, Motown
7 7 FOOLISH BEHAVIOUR, Rod Stewart,
Warner Bros.
8 9 THE RIVER, Bruce Springsteen, CBS
9 NEW SANDINISTA, Clash, CBS
10 NEW GYLLENE TIDER, Gyllene Tider,
Pariophone

DENMARK

{Courtesy BT)
As of 1/20/81
SINGLES
This Last
Week Week
1 1 FEELS LIKE I'M IN LOVE, Kelly
Marle, PRT
2 3 | CAN DANCE, Sugar & Lollipops,
CNR
6 WOMAN IN LOVE, Barbra Streisand,
CcBS
NEW  FELICIDAD, Boney M, Ariola
SUPER TROUPER, Abba, Polar
10 AMANDA, Nalle, Sonet
5 THE TIDE IS HIGH, Biondie,
Chrysalis
4 DREAMIN’, Cliff Richard, EMI
NEW RUNAROUND SUE, Racey, Rak
NEW SMILING TURNTABLE, Tommy
Seebach, EMI

w

Nogs
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ALBUMS
SHU-BI-DUA 7, Shu-Bi-Dua,
Storkophon
SUPER TROUPER, Abba, Polar
FOR FULD MUSIK 7, Various, EMI
NEJ-DEN ANDEN, Linie 3, Tuba
DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
NEW CIRKUS CASABLANCA, Clausen &
Petersen, Sonet
7 10 SCARY MONSTERS, David Bowie,
RCA
8 NEW TIDENS TERN, C.V. Joergensen,
Medley
9 5 SMUKKE SALLY & DE ANDRE,
Boern Og Unge Fra Bornum,
Potydor
BOELLE BOB OG DE ANDRE,
Hornum Skole, FA

ThWN
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10 NEW

U.K. Decision

® Continued from page 58

incomes for his publishing empire,
he candidly admits that he regards
the reversionary rights clause as un-
satisfactory in that it establishes a
clear-cut distinction between the
lyric of a song and its music.

“It makes more sense to consider
all songs with more than one creator
as joint works. When you think how
songs were written by two or more
collaborators—with ideas being ex-
changed on both music and lyrics—it
is very hard to regard words and mu-
sic as having totally distinct and sep-
arate authorship.” he says.

The House of Lords ruling on re-
versionary rights will have its reper-
cussions in all territories where
copyright law is based on the 1911
British Act and the reversionary
rights provision is included. These
countries include Australia. New
Zealand. Ireland. Canada and
South Africa. and possibly several
more. Bienstock says he does not an-
ticipate any great difficulty in estab-
lishing his claims in those additional
territories,

Disk Honors Pardo

MADRID-Juan Pardo. long-
time popular singer. songwriter and
producer in Spain, has been
awarded a gold disk by his record
company Hispavox for sales of his
comeback single “Juan Mucho Mas
Juan.”

The 45. his first in three years, has
reportedly sold 60.000 units in just
six weeks. Pardo was leader of Los
Brincos. Spain’s top group of the
’60s.
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Survey For Week Ending 1/31/81

MARVIN GAYE-In Our Lifetime, Tamla T8-374M1. Pro-
duced by Marvin Gaye. This is Gaye's first album since “Here,
My Dear” in 1978 (Motown scheduled a package entitled
“Love Man” last year, but that never materialized) so it's
rather difficult to assess its commercial prospects. Adding to
the difficulty is the fact that the artist's music hardly seems
to have progressed. Indeed, much of “In Qur Lifetime” re-

calls 1971's “What's Going On,”" and there is little trace of
the funk-rap experimentation of Gaye's sole 1980 single,
“Ego Tripping Out.” That said, this LP showcases his mellow,
moody vocals—sensuous and soulful, fluid and fulfilling—to
good effect, supported by some subtle, understated and
highly rhythmic instrumentation. Highspots include the at-
mospheric, jazzy “Far Cry,” the brass-driven title track, the
declamatory “Life Is For Learning” and “Funk Me,” which is
reminiscent of Quincy Jones' recent productions.
Best cuts: Those cited.

THE CLASH-Sandanista!, Epic E3X37037 (CBS). Pro-
duced by the Clash. Talk about value for money. This new
Clash set is three disks priced at $14.98 with nearly 25 min-
utes of music on each side. While last year's “London Call-
ing"" showed the quartet had the chops for mainstream yet
adventurous rock, this mammoth offering has the band ex-
perimenting with various forms of music. “Magnificent
Seven” and “Lightning Strikes (Not Once But Twice)" are rap
disco, "Hitsville U.K." is updated 1960s r&b, ““Look Here” (a
Mose Allison song) is jazz, “The Sound Of The Sinners” has a
gospel edge and there's literally tons of reggae spread over
the 36 tracks. While these may alienate some, there is still a
lot of rock here. "'Potice On My Back,” “Somebody Got Mur-
dered” and “Up In Heaven (Not Here)” are classic Clash
rockers in the “Train In Vain” style. Much of what is here is
just weird but there’s bound to be something here to please
just about everyone. Lyrics are mtensely political.

Best cuts: “The Magnmcent Seven,” “Hitsville U.K.,” “Po-
lice On My Back,” "Somebody Got Murdered,” Somethmg
About England,” “Up In Heaven.”

>
Country

ELVIS PRESLEY—Guitar Man, RCA AAL3917. Produced by
Felton Jarvis. All these songs have been released before, but
Jarvis has stripped away the earlier backgrounds to let us re-
discover how good Elvis's voice was unfettered. The collection
is a fair sampling of bona fide rockers—like “Too Much Mon-
key Business”—and gnawing laments—such as “Lovin’
Arms.”

Best cuts: Those cited, plus "Guitar Man,” “She Thinks |
Still Care,” and “Faded Love.”

DAVE & SUGAR-Greatest Hits, RCA AHL13915. Produced
by Jerry Bradley, Charley Pride and Dave Rowland. Country
fans have a penchant for greatest hits packages; 50% of the
albums in the top 10 on this week’s country chart are of this
genre. Dave & Sugar should fare well with its collection, a
slew of favorites ranging from Silverstein's “Queen Of The Sil-
ver Dollar” to the trios latest release, a three-part harmony
version of Bonnie Tyler's “It's A Heartache.”

Best cuts: “Queen Of The Silver Dollar,” “Can't Help But
Wonder,” “I'm Knee Deep In Loving You” and “Golden
Tears.”

DAVID ALLAN COE-Invictus (Means) Unconquered, Co-
lumbia JC36970. Produced by Billy Sherrill. The bourgeois
badman is absolutely flawless in this package of favorites—
past and future. Who else could revive “Stand By Your Man”
and make it sound like a natural? With equal sureness, Coe
elevates “The Purple Heart” to jukebox immortality. But his
finest performance here is an achingly convincing treatment
of Shel Silverstein’s “Someplace To Come When It Rains.”
Coe's invictus all the way.

Best cuts: All of them.

9\\\

Jazz

DEXTER GORDON—Gotham City, Columbia JC36853. Pro-
duced by Jim Fishel, Michael Cuscuna. Gordon is probably the
hottest tenor saxophonist on records today. He is backed by
three different small combos, all with the dependable Art
Blakey on tubs. Album comprises two tunes on each side and
there are dull passages, of course, but Dex’s boppish horn is
there to revive interest when lulls occur. A strong package for
retailers.

Best cuts: “A Nightingale Sang In Berkeley Square.”

JOE SAMPLE—Voices In The Rain, MCA MCA5172. Pro-
duced by Wilton Felder, Stix Hooper, Joe Sample. Another
solo effort by Sample of the Crusaders, this album focuses on
his keyboard wizardry in varying moods. “Burnin’ Up The Car-
nival,” with Josie James on vocals, is an uptempo, rhythmic
cut while the title track, by Sample and Will Jennings, is soft
and mellow. Flora Purim handles the lead vocals on the jazzy
“Shadows” while Sample takes a serene posture on *“Sonata
In Solitude.”

Best cuts: Take your pick.

I Jumit ~ L |'1

First Time Around

FOUR OUT OF FIVE DOCTORS, Nemperor NJZ36575 (CBS).
Produced by Alan Winstanley. This four-man band from
Washington, D.C. plays solid and sophisticated midtempo
rock. While not as finely textured as Steely Dan, the band's
treatment, arrangement and flair for knowledgeable and
somewhat cynical lyrics should endear it to both the college
and AOR audiences. At the same time its freshness and abil-
ity to avoid mainstream cliches give it new wave credibility.
And these guys can sing.

Best cuts: “Modern Man,”
Girls,” “I Want Her.”

GERARD McMAHON & KID LIGHTNING—Biue Rue, Arc/Co-
lumbia NJC36986. Produced by Gerard McMahon. Vocalist/
guitarist/keyboardist McMahon has a distinctive rock voice
which he puts to maximum use on this coltection of 10 origi-
nal tracks. Each track contains noteworthy kyrics, tight instru-
mental backing by the five-man Kid Lightning band and
McMahon's urgent vocal. A strong sense of melody underlines
the album making it accessible to both AQR and top 40 for-
mats. Comparisons to Bruce Springsteen are inevitable on
such tracks as “Taxi” and “Run Into Your Shadow.”

Best cuts: "Taxi (Nightdriver),” “Town Girls,” "Blind
Love,” “Run Into Your Shadow.”

“Mr. Cool Shoes,” “New Wave

GENE DUNLAP—It’s Just The Way | Feel, Capitol 12130.
Produced by Gene Dunlap. This debut LP by Dunlap, a former
member of Earl Klugh's band, runs the gamut of musical
tastes from jazz to funk to r&b to adult contemporary. Klugh
plays keyboards on the mellow “Surest Things Can Change”
and his own “Should | Take Her Back, Should | Let Her Go"
features Greg Moore, not Klugh, on acoustic guitar although
the styles parallel. The synthesizer is used extensively
throughout the LP, including the uptempo cuts “Rock Radio”
and “Love Dancin.”

Best cuts: Those mentioned.

STIV BATORS—Disconnected, Bomp BLP4015. Produced
by Thom Wilson and Stiv Bators. Former Dead Boy Stiv Bators
is among the most interesting and charismatic of new wave
vocalists. On his first solo LP, Bators maintains his bad boy
personna and hard, nearly punk sound, while at the same
time further firming up the pop structures of his songs, ex-
ploring melodies and hooks, and singing rather than shout-
ing. He even makes sure that his lyrics could be understood.
Playing behind him is a three man band.

Best cuts: “Evil Boy,” “Swingin’ A Go Go,”
Dream,” “Ready Anytime.”

THE TEARDROP EXPLODES-Kilimanjaro, Mercury
SRM14016 (Polygram). Produced by Clive Langer, Alan Win-
stanley, Mike Howlett. This British quartet roughly plays the
same type of music as Echo & The Bunnymen, Talking Heads
and the Gang Of Four: sparse, almost dissonant rock, laced
with a heavy rhythm. This group differentiates itself by add-
ing the trumpet work of Hurricane Smith and Ray Martinez
which lends an other wordly effect to these adventurous rock
songs. While not really commercial, the compositions do have
hooks. "Ha, Ha I'm Drowning” would not be out of place on
many playlists or club turntables these days. Pitch to fans of
Talking Heads and the other more avant-garde edged outfits.

Best cuts: “Ha, Ha, I'm Drownmg, “Reward," “Poppies In
The Field,” “Thief Of Baghdad.”

THE NUNS, Bomp BLP4010. Produced by Robbie Fields,
the Nuns. This six-person band is led by blonde Jennifer Miro.
This conjures up immediate comparisons to Blondie, espe-
cially since Miro does sound a little bit like Debbie Harry. But
while Blondie's initial inspiration came from the '60s girl
groups, this San Francisco band seems more inspired by early
psychedelia. This gives an extra dimension to the band's new
wave sensibilities. This, plus a good feel for new pop arrange-
ments, makes it a band to watch.

Best cuts: “Media Control,” “Walkin' The Beat,” *Child
Molester,” “Wild.”

YELLO-Solid Pleasure, Ralph YL8059LA. Produced by
Yello, Ursli Weber. Yello is a trio of Swiss electronic experi-
mentalists. Though the trio enlists the help of a couple of out-
side drummers, the rest of the music owes more to computer
technology than to the instrument makers’ art. The songs
themselves range from symphonic exercises to fairly main-
stream rock. It is interesting if only because no one can be
quite sure of what will come next.

Best cuts: “Downtown Samba,”
age,” “Blue Green.”

G o) -
Tl Classical

STAMITZ: TWO CONCERTOS; C.P.E. BACH: UNACCOMPA-
NIED SONATA-Galway, New [rish Chamber Orchestra,
Prieur, RCA ARL13858. This lovely 18th century music brings
out the best in Galway and the album belongs atop his cata-
log. The accompaniment is excellent, the recording very at-
tractive. One of the highlights is a ravishing Andante of Mo-
zartean character capped by a simple but perfect cadenza
(side two, band two). But even without the music's store of
beautiful moments Galway's elegant ever-secure playing

"“Too Much To

“Coast To Polka,” “Men-

would carry the day. He's not just a great flutist; Galway
ranks with the best classical musicians anywhere today.

FANDANGO: MUSIC OF PADRE ANTONIO SOLER-Kipnis,
harpsichord, Nonesuch D79010. The harpsichord becomes
an orchestra in 1gor Kipnis' hands. His playing almost knows
no limitations in the emotional or dramatic scope that this
seemingly limited instrument can suggest. Indeed, his dy-
namic style is a little like listening to electronic music. This is
well suited to the present composer, an 18th century
Spaniard whose earthy sonatas strain the bounds of conven-
tional rhythmic notation and are brimming with local color.
Another of the record's dynamic qualities is the close-miked
digital sound—it's like studying the instrument's blueprint.
Watch out for high voltages.

Billboard's

Recommended LPs
pop

SHERBS—-The Skill, Atco SD38137 (Atlantic). Produced by
Sherbs, Richard Lush. Known as Sherbet back in the mid and
late '70s, the Australian group has changed its name and its
music. Whereas it played teen pop previously, now it goes in
for accessible, pop-oriented progressive rock in the Genesis
vein. Lead singer Daryl Braithwaite bears an uncanny vocal
resemblance to Peter Gabriel and Phil Collins though the
compositions themselves give the band its own identity. This
is a good bet for a wide variety of the rock audience. Best
cuts: “The Skill,” “Crazy In The Night," “Parallel Bars,”
“Back To Zero.”

IAN DURY & THE BLOCKHEADS-Laughter, Stiff/Epic
JE36998. Various producers. More irreverant, raucous
rock'n’roll from a master of the genre. It's alt a bit more scata-
logical than previous trips, and nothing seems to top those
earlier gems here, but it's still good, dirty fun. Best cuts: “De-
lusions of Grandeur,” “Yes & No,” “Manic Depression.”

RICK SPRINGFIELD—Working Class Dog, RCA AFL13697. Pro-
duced by Rick Springfield, Bill Drescher, Keith Olson. Catchy,
mainstream rock produced by a young pro that sounds like
perfect AOR fare. The backing band is a nice, tight unit. The
lyrical concerns are simple. Best cuts: “Love Is Alright
Tonight,” “Hole In My Heart,” “Daddy's Pearl.”

THE BREAD AND ROSES FESTIVAL Fantasy F79011. Pro-
duced by Bill Belmont, Janice Belmont, Danny Kopelson. This
annual Marin County, Calif. folk festival brings together the
cream of diversified talent. Partaking in the 1980 event were
Joan Baez, Pete Seeger, David Crosby, Graham Nash, Chick
Corea, the Roches, Maria Muldaur, Hoyt Axton, John Ham-
mond, Kris Kristofferson and others. The music is unpre-
tentious, melodic and best of all, presented free to people
confined in institutions. Best cuts: Choose your own.

ORIGINAL MOTION PICTURE SOUNDTRACK—Loving Couples,
Motown M8949M1. Produced by Teddy Randazzo. Vocal per-
formances by the Temptations, Billy Preston, and Syreeta
highlight this soundtrack from the silm starring Shirley Mac-
Laine and James Coburn. “Take Me Away" and ""There’s More
Where That Came From" by the Temps and Syreeta's “And
More It Begins” are the standouts. Best cuts: Those men-
tioned.

TOOTS AND THE MAYTALS -Live, Mango MLPS9647 (Island).
Produced by Alex Sadkin. Recorded at the Hammersmith
Palais in London, this is a fiery eight song set that should
enhance Toots' already considerable reputation. The songs
here are some of his best with the much covered “Pressure
Drop” and the irresistible *54-46, That's My Number” being
the highlights. The backing nine-piece band is professional
without being overly slick. This is a must for reggae enthusi-
asts. Best cuts: “54-46, That's My Number,” “Pressure
Drop,” "“Time Tough,” “Monkey Man.”

SNAKEFINGER—Green Pastures, Ralph SN8053LA. Produced
by Snakefinger, Residents. This very interesting disk is the
second refease by Snakefinger on the San Francisco-based
Ralph Records. It is a bluesy and jazzy exercise with the flavor
of Captain Beefheart, though more accessible and less discor-
dant. Instrumentation is minimal here and the music is not
all that complicated, but interesting riffs and novel arrange-
ments make the LP more than the sum of its parts. Best cuts:
“The Man In The Dark Sedan,” “Save Me From Dali,” ““Jungle
Princess.”

VARIOUS ARTISTS—Experiments In Destiny, Bomp 401612.
Various producers. Ever hear of the Real Kids, the Dadistics,
Blax Xolton & the Martians, or the MnMs? How about Gary
Charlson, the Jukebox Rebel Queens, the Sonics, or the Lip-
stick Killers? And what of the Hipstrs, Pete Holly & the Looks,
the Wombats, or Rainbow Red Oxidizers? These bands and
more (the Dead Boys, the Nuns, the B-Girls, the Zantees, and
the Romantics), are among the 40 acts presented in this
double compilation LP. The cuts represent past and future
releases from the Bomp label. Best cuts: There is a wealth of
West coast new wave talent here, and it is hard to pick the
best.

BUNNY WAILER-Bunny Wailer Sings The Wailers, Mango
MLPS9629 (Island). Veteran reggae singer Bunny Wailer does
sizzling versions of older Bob Marley & The Wailers tunes.
Though to the more Westernized ear, each of these 10 tracks
sounds alike, there are enough variations in mood and tempo
to make this a highly listenable LP. Well-known reggae ses-
sion Sly Dunbar, Robbie Shakespeare and Ear; “Chinna”
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Smith play on this set. Best cuts: “Keep On Movin',” “Hypo-
crite,” “Walk The Proud Land,” “I'm The Toughest.”

soul

STONE CITY BAND-The Boys Are Back, Gordy 81001 (Mo-
town). Produced by Rick James. The backup musicians for
Rick James remain in the funk groove on this LP, dominated
by pulsating rhythms and fancy guitar riffs. Their version of
the Kinks’ “All Day And All Of The Night" has a heavy, rhythm
bottom. They dip into reggae on “Funky Reggae"” while the
ballad “Keep Love Happy” features the crisp vocals of
Levi Ruffin Jr. Best cuts: Those mentioned.

ELOISE LAWS, Liberty 1063. Produced by Linda Creed. Stylis-
tics hitmakers, Linda Creed and Thom Bell, reteam on this LP
with Bell handling the arranging and conducting chores. The
music is unmistakeably Creed-Bell with plenty of strings as
on “Search, Find" and “Let’s Find Those Two People Again,”
pretty melodies as in “Strength Of A Woman,” also the single,
and mellow rhythms as in the re-cut Stylistics hit “You Are
Everything” and “If | Don't Watch Out.” Laws' vocals are
clear and crisp, especially on the torchy, ballad “Moment To
Moment.” Best cuts: Those mentioned.

NOLEN & CROSSLEY, Gordy 81000 (Motown). Produced by
Hal Davis, Arthur G. Wright. Straight ahead dance music
highlights this first LP. “Lay It On The Line” has a bouncy,
uptempo beat and “Let’s Get Freaky Tonight,” with its funky
bass line, is strong dance music. The vocals by Curtis Nolen &
Raymond Crosstey are not spectacular but impressive, espe-
cially on the medium tempo “Because” and ballad "‘Face On
The Photograph.” Best cuts: Those mentioned.

BILL SUMMERS & SUMMERS HEAT—Call It What You Want,
MCA 5176. Produced by Bill Summers. This vocalist/percus-
sionist has shed his jazz image with his debut effort on MCA.
Vocals are outstanding, particularly those of Lori Ham. Har-
mony is tight throughout. Summers’ jazz roots leaks through
occasionally but it only tends to add to the general theme,
which is to offer something for practically everyone. Best
cuts: “Summer Fun,” “Love Not My Life,” ""Come On Qut,” “t
Believe You.”

OZONE-Jump On It, Motown M8950M1. Produced by Mi-
chael L Smith, Angelo Bond. Ozone jumps out at you on this
LP. From the first cut the group never lets you forget its aim
is to entertain. Vocals are superb, background vocals are ex-
cellent, material is well selected, instrumentation is good and
production is right on target. Best cuts: “Jump On It,” “Come
0n In,” “Your Love Stays On My Mind,” “Love Zone.”

country

KENNY DALE—-When It's Just You And Me, Capitol ST12126.
Produced by Bob Montgomery. Dale is a fine vocalist, and the
arrangements here are polished and nicely orchestrated. So
why doesn't the album sparkle more? The answer may be in
the direction the choice of material and production have
aimed Dale. The songs are uniformly happy love offerings,
similar in overall content, and each number has heavy or-
chestration swells and background harmonies. 1t's an album
pleasantly geared to MOR country fans who aren't looking for
any surprises. Best cuts: Choose your own.

jazz

DIZzZY GILLESPIE-Digital At Montreux 1980, Pablo Live
D2308226. Produced by Dizzy Gillespie. Toots Thielemans
and Bernard Purdie provide the backup for Diz's trumpet gy-
rations, cut live in Switzerland last July. Gillespie toots
through five tunes with his usual abandon, singing on one
track, and the fidelity of sound is first rate. Best cuts:
“Kisses,” “Christopher Columbus.”

J. J. JOHNSON-Concepts In Blue, Pablo Today 2312-123.
Produced by J. J. Johnson. Accompanied by a small combo in
which Clark Terry and Ernie Watts are prominent, Johnson
and his trombone romp through seven titles spiritedly. It's
good to have J. J. on vinyl again; he is an exceptional musi-
cian who has been “lost” in the studios far too long. A dixie-
styled ending to John Coltrane’s “Village Blues” adds humor
to side one. Best cuts: “Azure,” “Blue Nun."

LORNE LOFSKY-It Could Happen To You, Pablo Today 2312-
122. Produced by Oscar Peterson. Canadian guitarist discov-
ered by pianist Peterson impresses on his debut LP, running
down eight solid evergreens with ease, and exhibiting en-
viable skill even without backup. There’s a delicacy to Lof-
sky's pluckings which is admirable, and his choice of material
is impeccable. Best cuts: “The Boy Next Door,” “It Could
Happen To You.”

GEORGE WINSTON—Autumn, Windham Hill C1012. Produced
by William Ackerman. California label presents a talented pi-
anist performing seven cuts, all Winston's own compositions,
which require concentrated listening. 1t might have been
more prudent for Winston to have included a couple of cur-
rent songs, and a standard or two, rather than offer unknown

(Continued on page 67)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; Reviewers: Paul Grein, Douglas E. Hall, Kip Kirby, George
Kopp, Roman Kozak, Irv Lichtman, Ed Morris, Richard M. Nusser,
Alan Penchansky, Sam Sutherland, Robyn Wells, Adam White, Gerry
Wood, Jean Williams.
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" Publishers Must Upgrade Their Image—Chappell Chief

HAMBURG —Publishers in West
Germany must look to their public
image, according to Chappell joint
managing director George Hilde-
brand. responding to some militant
songwriters here who claimed music
publishers should not even be mem-
bers of rights organization GEMA.

“Although one is not inclined to
take these people scriously, they
have caused great damage. and it is
clear publishers must concentrate
even more on public relations.”™ In
fact. says Hildebrand. today’s pub-
lisher is a binding link between the
writers and the music industry.

“He is a talent scout. a supporter.
a producer and a promotion partner.
Very often he acts as financier. ad-
vancing high sums in order to pro-
mote the new talent he believes has
the strength to make it. These days.
the original role of printing and dis-
tributing sheet music has fallen right
into the background.”

So far as Chappell’s own catalogs
are concerned, savs Hildebrand.
great consideration is given to ways
of furthering artists’ carecrs. I
recently strengthened the national
production and promotion depart-
ment, for instance.

“T hope in the future there will be
more appreciation by authors and
record companies of what publish-
ers do achieve, and also that tv and
radio will be motivated to support
German artists more than they have
done in the past.”

Hue still foresees a difficult decade
though. “Blank cassettes are ob-
viously a rcal problem. and I hope
the levy question can be resolved as
quickly and satisfactorily as pos-
sible. Hopefully deals with national
writers and international partners
won’t deteriorate any further, which
can be prevented by the publishers
themselves if they make well-aimed
and sensibly calculated offers.

“We had an eventful year in

Promotions
Gerig’s Key

COLOGNE-A total 24 titles
from Gerig Musik made the Ger-
man charts in 1980, pushing the
company from 10th place to number
five in the annual points analysis of
the ratings, and nearly half those ti-
tles were written or sung by people
who’d never before had a hitin Ger-
many.

Says Guenther llgner. Gerig chief
exccutive: “It’s all been achicved
through concentrated promotional
work in collaboration with the dif-
ferent record companies. We now
plan further expansion.”

Biggest Gerig sellers included
“Oh Susie™ and “Ten O’Clock Post-
man” by Swedish group Secret Serv-
ice; “What You're Proposing™ and
“Living On An Island™ by Status
Quo: and “You're All I Needed”
and “For Your Love™ by Peter Kent.
the Kent numbers penned by Har-
ald Steinhauer. signed to Gerig last
year.

At album level. Status Quo also
scored. but Ilgner rates the 250.000
unit LP sales of Cologne-based band
De Blaeaeck Foeoness for “Linms
Eoem—Raechs Eoem.” virtually all
sold in the area of its home city.

llgner also took on publishing of
the Dutch label Papagayo in 1980.
distributed in Germany, Austria and
Switzerland by EMI Electrola.

This enterprise produced three
fast hits: “Some Broken Hearts
Never Mend.” by actor-singer Telly
Savalas, and “You And Me” and
“Head Up In The Sky” by Dutch
group Spargo.

1980." savs Hildebrand. "with new
wave taking over {from disco and still
promising a good deal nationally

and internationally. A number of

well-equipped new studios were set

West Germany

up. tv-advertised albums made their
mark. computer accounting systems
were introduced and soon. The Ger-
man ‘Schlager” style of music went
through something of a drought.

though there's an upward trend
now, and yet German productions
achizved a much more international
sort of image thanks to there being a
great number of successful acts.

“Now we are looking forward to
the video boom. which is surely go-
ing to bring considerable additional
revenues to both songwriters and
publishers.”

This is the renowned combination of perfect
studio technology and programme variety :

Renowned, because there is no technical problem that we wouldn’t be able
tc solve for you — whether it is to transfer films to video, or production,

or postproduction, or editing and visio1-mixer-effects, or dubbing of
various soundtracks, or mass video capies, or, or..., or ...
all formats and systems.

R=nowned, because our range of software programs is just as diversified
— feature films, action films, musical shows. You just name it — we solve

it — colourful, imaginative, brilliant.

We know what you value most. The more exacting your demands — the
batter suited we are to be your video partner. That is why we are known
throughout Europe as one of the most modern and efficient video and

duplicating studios. You want to talk v deo? Talk to us.
We supply programs — we scout programmes.

Videoring GmbH, P. 0. Box 11 67, 2106 Bendestorf, West Germany

and that goes for

Technology Perfection - Perfected Programmes
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.
| ™ anuary, 1981 is big
news for RCA and

() Associated Labels

| because we’ve hit
the new year at full stride with no
less than five singles that are tearing
up the radio airwaves.

Don McLean leads the pack with
“Crying’—it’s been adding stations
with no end in sight.

R

Dolly Parton’s 9 To 5” is as sure-
. fire as taxes, and the album is hot
on the same track.
} Then there’s Elvis...just as there
always will be. The phenomenon
| of “The King” is realized once again
with “Guitar Man.”

-

Ronnie Milsap’s latest outpouring
is “Smoky Mountain Rain’—his
. first cross-over single.

e

Our premiere duo, Daryl Hall and
John Oates, hot off the success of
“You’ve Lost That Lovin’ Feeling,”
follow with “Kiss On My List” and
like all the above it’s generating
enough excitement to light up a
small city.

So, here we are...January, 1981...
with a handful of sure winners and
I a page full of new product that
| we're just as proud of.

You might call this our red-letter
month!

RGA Records

3

RICK SPRINGFIELD
“Working Class Dog”’

AFL1.3697 ==

DOUG & THE SLUGS
“Cognac And Bologna”

AFL1-3887

]ORMA KAUKONEN
& VITAL PARTS
“Barbeque King” arL1.3725

GRACE SLICK
“Welcome To The
Wrecking Ball” agui-3ss1

f PERR CO ® »
|

PERRY COMO sent m%?ﬁmEe
“Live On Tour” aqLi-3826 ICR. RSCIER FAV R - o SRRASIA
“Kent State”
Music From The

Original Motion Picture
Sound Track aBL1-3928

EDDY ARNOLD '
“A Man For All Seasons”

AHL1-3914

“AIR RAID”

T-617
(20th Century-Fox)*

{
% Givethegift of music.
|
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JAMES GALWAY
“James Galway Plays
Stamity”’ arLi3sse

e —

ELVIS PRESLEY §H

“"Guitar Man’’ aaLi-3917

“Frank Hooker

& Positive People” Bxii-38s3
P

(Panorama)*

CAIWAY ¢/ ol
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DAVE & SUGAR
“Greatest Hits”’ aHL1-3915

e B
g LR HE AY

DON McLEAN

“Chain Lightning”’ BxL1.7756

(Millennium)*

“Artur Rubinstein”
ARLI1-3850

“The Horowitz Concerts OROWI
1979/198(” gl
ARLI1-3775
~ >

TOMMY DORSEY
“The Complete Tommy Dorsey,
Vol. V/1937”

AXM2-5573

o
:3 “Rossini:
L’'ITALIANA IN ALGER]” '
_— ARL3-3855
SAY

laafen C@ Foanoroma fBoords

*Manufactured and Distributed by RCA Records
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. JANUARY-DECEMBER '80 CHART ACTION SHARE

This is a computerized recapitulation of how labels, combined labels and corporations ranked on Billboard's charts during the
period covered. Thus, these ratings represent share of chart action, and are not to be mistaken for share of market. The
recap is prepared by the publication’s MPC Department based on Billboard's Chart Success Analysis Report.

HOW THE TOP 10 LABELS SHARED:

THE HOT 100 AND
TOP LP/TAPE CHART ACTION

Label Rank % Of Share
Columbia 1 10.5
Warner Bros. 2 9.8
Elektra/Asylum 3 5.6
Capitol 4 4.8
Atlantic 5 4.7
A&M 5 4.7
Arista 6 4.5
Motown 6 4.5
Epic 7 4.4
MCA 8 4.2
EMI/Liberty/UA 8 4.2
RCA 9 3.2
Casablanca 10 3.1

Number

125
112
70
65
68
66
65
47
65
65
57
49
44

Rank
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THE HOT 100
CHART ACTION

% Of Share

10.2
8.7
8.6
5.7
4.6
4.2
5.5
4.6
4.7
59

4.1

No. Of
Singles
48
41
32
27
27
25
21
27
24
28

24

THE TOP LP/TAPE
CHART ACTION

No. Of

Rank % Of Share Albums
1 10.7 79
2 9.8 69
3 6.2 38
6 4.6 38
5 4.7 41
4 4.9 39
7 4.5 40
9 4.2 26
8 4.4 38
10 4.1 41

HOW THE TOP 10 COMBINED LABELS SHARED:

THE HOT 100 AND
TOP LP/TAPE CHART ACTION

% Of Share

13.2
11.2

Combined Label Rank

[

Warner Bros.
Columbia
Atlantic

Epic
Elektra/Asylum
RCA

Arista

MCA

Capitol

A&M

Motown
EMI/Liberty/UA
Mercury -

co
o
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Labels that comprise each combined tasel are as follows:

Number

159
145
125
113
77
87
70
77
70
68
47

WARNER BROS.: Warner Bros., Sire. Island. Bearsville, Geffen, Warner
Bros./Q-West, RFC, Reprise, ECM, Mango, Berserkly, Warner/Curb; CO-
LUMBIA: Columbia, Tappan-Zee. ARC /Columbia, Bang/CBS, Handshake.
Boardwalk, Columbia/Casablanca; ATLANTIC: Atlantic, Atco, Cotillion, Roll-
ing Stone, Swan Song, Scotti Bros., Virgin. Big Tree, Mirage; EPIC: Epic,
P.I.R., Full Moon/Epic, Nemperor, Tatu, T-Neck. Kirshner, TSOP, Jet. Stiff/
Epic. Caribou, Believe In A Dream, Portrait, Uncle Jam, Precision, Blue Sky.
Midsong; ELEKTRA/ASYLUM: Etektra, Asylum, Elektra/Curb, Planet; RCA:
RCA, Solar, 20th Century, Salsoul. Mi lenium, Grunt, RCA/Red Seal. Wind-
song; ARISTA: Arista, Arista/GRP, Buddah, Charisma (Monty Python).
Brunswick; MCA: MCA, Backstreet, Source, Infinity. MCA/Scotti Bros..
MCA/Carousel, Unicorn; CAPITOL: Czpitol, Harvest, MSS/Capitol; A&M:
A&M, Horizon, IRS; MOTOWN: Motowr. Tamla, Gordy; EMI/LIBERTY /UA:

EMI-America, UA, Liberty; MERCURY: Mercury. De-Lite, Spring.

cury, Zappa/Mercury, DJM.

Riva/Mer-.

Rank

—
l oo |l NOOWOHEN =

Labels that compnise each combined label are as fo lows:

WARNER BROS. Warner Bros., Geffen, Sire, Islard, Bearsville, Reprise,
RFC, Mango, Warner Bros./Curb; COLUMBIA: Columbia, ARC/Columbia,
Bang/CBS, Handshake, Boardwalk, Columbia/Casablanca: ELEKTRA/ASY-
LUM: Elektra, Asylum, Planet; ATLANTIC: Atlantic, Atco. Rolling Stone,
Scotti Bros., Cotillion, Swan Song, Virgin, Mirage, Big Tree; EPIC: Epic, Full
Moon/Epiz, Tabu, Nemperor, P.I.R., Kirshner, T-Neck, TSOP, Precision, Be-
lieve In A Dream, Caribou, Midsong: CAPITOL: Capitol, MSS/Capitol. Sgec-
tor Int'l; EMI/LIBERTY/UA: EMI-America, UA, Liberty; MCA: MCA, Back-
street, Infinity, MCA/Scotti Bros., MCA /Carousel, Unicorn; MOTOWN: Mo-
town, Tamla, Gordy; RCA: RCA, Solar, 20th Century. Villlenium, Grunt, Wind-

THE HOT 100
CHART ACTION

% Of Share

11.7
11.2
8.5
7.2
9.4
4.7
4.2
5.8
59
5.5
5.9

song; ARISTA: Arnista, Brunswick.

No. Of
Singles
59
56
56
46
35
29
26
31
29
21
28

THE TOP LP/TAPE
CHART ACTION

No. Of
Rank % Of Share Albums ;;
1 13.5 99 =
2 11.6 94 2
3 7.9 70 @
4 7.7 66 ~
5 6.6 42 &
5 6.6 58 @
6 5.3 44 =
8 4.9 46 o
8 4.9 41 3
7 5.0 43 ©

9 4.2 26

10 3.9 33

Labels that comprise each combined label are as follows:

WARNER BROS.: Warner Bros., Sire, Island, Bearsville, Warner Bros./Q-
West, RFC, ECM, Reprise, Geffen, Mango, Berserkly; COLUMBIA: Columbia,
Tappan-Zee. ARC/Columbiz, Bang/CBS, Boardwalk, Columbia/Casa-
blanca; ATLANTIC: Atlantic, Atco, Cotillion, Rolling Stone. Swan Song, Vir-
gin, Mirage, Scotti Bros., Big Tree; EPIC: Epic, P.I.R., Nemperor. Full Moon/
Epic, T-Neck, Tabu, Kirshner, TSOP, Jet, Stiff/Epic, Caribou, Portrait, Uncle
_am, Believe In A Dream, Blue Sky; ELEKTRA/ASYLUM: Elektra, Asylum,
Planet, Elektra/Curb; RCA: RCA, Solar, 20th Century. Salsoul, Grunt, Mill-
enium, RCA/Red Seal; ARISTA: Arista, Arista/GRP, Buddah, Charisma
tMonty Python); A&M: A&M, Horizon, IRS: MCA: MCA, Backstreet, Source,
MCA/Carousel; CAPITOL: Capitol. Harvest, MSS/Capitol;: MOTOWN: Mo-
rown, Tamla, Gordy; MERCURY: Mercury, De-Lite. Spring, Zappa/Mercury.
Riva/Mercury, DJM.

HOW THE TOP 10 CORPORATIONS SHARED

THE HOT 100 AND
TOP LP/TAPE CHART ACTION

Corporation Rank % Of Share
WEA 1 28.2
CBS 2 19.0
Polygram 3 12.7
RCA 4 11.0
Capitol/EMI/Ind. 5 9.3
Arista 6 5.2
MCA 7 5.1
Motown 8 4.5
Chrysalis 9 3.0
TK 10 3
London 10 3
Fantasy 10 3

*BY POINT OF DISTRIBUTION.

Number

362
261
193
155
127
71
77
47
29
10
5

7

Rank

CONIAXDBLOANWN =

[

THE HOT 100
CHART ACTION

% Of Share

29.6
18.4
12.7
7.9
11.8
4.2
5.8
5.5
2.6
.6

No. Of

Singles
150
103
75
53
57
26
31
21
12

5

a¥s
CAN

THE TOP LP/TAPE
CHART ACTION

No. Of
Rank % Of Share Albums
1 28.0 212
2 19.3 159
3 12.8 117
4 11.6 97
5 8.7 70
6 5.3 45
7 49 46
8 4.2 26
9 3.2 17
10

4 5
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Peter Alexander
A La Carte
Gebruder Blattschuss - Blondie
Boney M. - Bernhard Brink

Th? Buggles - Del.egat.lvo\n Musikmarkt-
Charlie Dore - Dschinghis Khan S le-Bestsell
Katja Ebstein - Eruption - Marianne Faithfull Ing e-pesitseller
Michael Holm - Rupert Holmes - Al Hudson of the year
Andrea Jiirgens - Roland Kaiser - Amanda Lear 1980
_Lou + Th(? Hollywood Bananas. - Bob Marley Ariola-Eu I‘OdiSC
Kelly Marie - Tommi Ohrner - Orlando Riva Sound 20.47 0/
Robert Palmer - The Alan Parsons Project 2 0

Market share of the

Wolfgang Petry - Chris Raberts .
gang Top 75 Singles*

Mary Roos - Saragossa Band
Leo Sayer - Sky 4™

Amii Stewart - The Teens N
Stefan Waggershausen

*Source:
- Der Musikmarkt
December 15, 1980

/
Peter Alexander
Blondie - Boney M.

Angelo Branduardi
Adriano Celentano

Dschinghis Khan Musikmarkt- |
Katja Ebstein - Marianne Faithfull LP/MC-Bestseller
lan Hunter - Jethro Tull - Andrea Jiirgens of the year
Udo Jiirgens - Roland Kaiser - The Kinks 1980
Amanda Lear - .Manfred Ma.nn’s Ea!'th Band Ariola-Eurodisc
Bob Marley - Tommi Ohrner - Mike Oldfield 16 78 0/
Sally Oidfield - Robert Palmer ’ o
The Alan Parsons Project - Sky Market share of the
The Teens - Uriah Heep Top 75LP’s”

Stefan Waggershausen
Wishbone Ash

ARIOLA — The No.1-Hitmaker
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. Continued from page 6

500,000 internationally. to make it
Warner’s best-selling album of 1980.
according to Omartian.

Cross’ initial hopes for the album
were somewhat more modest. “I was
hoping to do maybe 50.000 units,
justenough to have the company let
us cut some more records. I figured
maybe by the third album down the
line. we’'d get a hit smgle

“Ifitstops right now,” adds Cross,
“and my second album comes out
and goes down the tubes and I'm
forgotten, [ can still be on my
deathbed and say, ‘I put out an al-
bum that went double platinum and
had a No. | single and I was up for
five Grammys. Now what did you
do?”

Cross, in fact. has made the most
thorough sweep of new artist awards
in more than a decade. He's the first
act to be nominated for Grammys
for record, album. song and best new
artist of the year since Bobbie Gen-
try in 1967. And he’s the first act to
be named top new artist on both pop
albums and pop singles on Bill-
board’s year-end chart recaps since
the magazine originated the lists in
the late-'60s.

Cross also epitomizes the year’s
swing to soft. mass appeal adult con-
temporary after a long preoccupa-
tion with disco and then a brief flir-
tation with new wave.

How does the singer react to his
tag as the king of adult contempo-
rary? “I think it’s great,” he says.
“I'm an adult. [ love that kind of mu-
sic. If there’s a Led Zeppelin song on
the radio and an Anne Murray tune,
I'll pick the Anne Murray tune.”

By Omartian’s count, Cross’ first
album took 3% months, 700 hours of
studio time and $180.000 to com-
plete. That’s steep for a new act. but
not unprecedented at Warners: a
Craig Mirijanian album last year,
produced by Richard Orshaff, re-

y&m%z e e B e e R T s y
. Many Rejections Later, |
. Cross Has ‘Sailing’ H|t

portedly cost $320.000. It was lltled
“A Perfect Fit” and presumably
caused Warner’s accountants just
that.

Cross expects to spend more time
and money on the second album,
tentatively scheduled for the fall.
than he did on the first. “We're start-
ing in the studio the first of April
and I'll be very surprised if we're
through by the end of summer.
We're very picky people and like to
try every possibility. We overdub al-
most everything.”

Adding to the cost is the fact that
the second album will be cut using
32-channel digital technology. The
first was cut 48-track analog and
mixed to digital, because at the time
Warner Bros.” Amigo studios only
had one digital machine and Randy
Newman was using it to cut “Born
Again.”

“I really like the clean, perfected
sound of digital.” says Cross, “espe-
cially for my type of music. If I was
Mott the Hoople. I probably
wouldn’t think it was such a good
idea.”

In the wake of the success of “Sail-
ing,” Cross will have more of a bal-
lad emphasis on his next LP, in addi-
tion to his -acknowledged forte:
sprightly. punchy music that was
dubbed “Pop'n’Roll” by Warner
a&r representative Michael Ostin,
the 26-year old son of label chair-
man Mo Ostin. Cross has since
adopted the Pop'n'Roll tag as the
name for his publishing firm.

It was the younger Ostin, in fact.
who started the buzz for Cross at
WB. Ostin and Russ Titelman flew
to Texas in the fall of 1978 to see
Cross audition live. mostly as a pro-
fessional courtesy to Michael
Brovsky’s Free Flow Productions,
with whom Warners had a working

relationship. Ostin came away en-

thused and put in several good
words on his return.

* Nashville.” says Monteiro.

R&B At CBS Labels

® Continued from page 4

the radio and then sell them. If you
have a promotion team that repre-
sents a single label. you can be more
efficient and your priorities are not
going to get screwed up. But if your
priorities come from various direc-
tions and here you have Columbia.
Epic. and all the various associated
labels, which release black product
then it is pretty hard to order prior-
ities.”

Under the promotion department
organization, promo men handling
black product have been reassigned
to either Columbia or EPA, and
some new personnel have been
broughtin. Monteiro hints that reas-
signing staff overall. matching the
right person with the right job, will
be one of his top priorities in his new
Jjob.

Interviewed only three days after
arriving from Los Angeles, where he
was marketing vice president for
EPA, Monteiro freely admits that he
is still unfamiliar with the who's who
of Columbia Records promotion.
“It’s been a while since I have been
doing promotion full time. I haven’t
been in the trenches for a couple of
years now.” he admits.

But Monteiro has realized soon
enough. that “it’s not easy to get new
records played.” He notes the ex-
tremely tight playlists of AOR radio.
the gradual demise of top 40 radio,
which is becoming adult contempo-
rary radio and has contributed to the
current success of softer rock sounds.
[t's now easier to get new releases on
black radio, but. “even country play-
lists are tightening up.” Country
promotion at Columbia is directed
from Nashville.

“The direction has to come from
“And
Nashville is very hip. They are not
hicks down there. But our pop guys
have the responsibility in the field to
promote the records on country ra-
dio. Then we have regional country
guys, and they follow up.”

At CBS, promotion men are in-
volved almost exclusively with ra-
dio, though local promo men work-
ing through the branches, also help
in getting instore play. They also
work on promotion tours and con-
cert tie-ins with radio.

“There is a lot of work.” adds
Monteiro. “It’s hard just covering
the concerts. getting the radio guys
backstage. Though it’s a little easier
now because there are fewer con-
certs. But sometimes you can have
three concerts in one night. and you
can get tired.”

The promotion department also
has an input into a&r. “They have
to,” says Monteiro. “First of all the
promo men are out there. They are
listening to the radio. They are
working out of branches. They know
what is selling. They spot the trends.
They know what they can get on in
their markets. And at a&r you need
that input.

“The ultimate responsibility lies
with a&r. but if on the conference
call. the lgcal promo men say that
they want Bruce Springsteen’s
“Fadeaway” (as the next single),
then I am going to tell that to a&r.
But then you always have the situ-
ation where the artist wants one
thing, the manager, another thing.
a&r wants something. and we want
something. But the real world is:
what does radio want? And if pro-
motion says radio wants this record.
that’s terrific, though sometimes you
have a Mexican standoff.”

What. Monteiro is asked. is the fu-
ture of independent promotion vis-
a-vis Columbia?

“I have no comment.” he says.
“It's not that there is anything to
hide, but there is nothing to say. 1
don’tknow. Independent promotion
guys. and I can tell you this. have
been around for a good many years
and have done a terrific job. and
have contributed a lot to the success
of many artists’ careers.”

ROMAN KOZAK

Industry Awaiting Priorities Under Reagan

® Continued from page |

The Senate Communications
Subcommittee, which will pick up
the Communications Act rewrite 1t
dropped in the 96th Congress has a
new chairman. Sen. Barry Goldwater
(R-Ar). A former broadcaster. Gold-
water supports deregulation and
marketplace control of the airwaves.
at least for radio.

Also on the Subcommittee are
Democrats Ernest Hollings of S.C..
former chairman who also supports
deregulation. Dan Inouve of Hawaii
and Wendell Ford of Kentucky. Re-
publican members are Goldwater.
Harrison Schmitt from New Mgxico.
Ted Stevens from Arkansas and
Larry Pressler from South Dakota.
The line-up looks good for action on
§2827. the bipartisan bill to rewrite
the 1934 Act which stalled out last
summer. This session’s players are
mostly knowledgeable about the is-
sues and sympathetic to the broad-
casting business.

Senator Robert Morgan (D-NC).
who introduced S2873 in the 96th
Congress. was defeated in the No-
vember elections. So. the chances for
passage of this bill to permit Small
Business Administration loans and
guarantees to communications in-
dustry firms look bleak.

The Small Business Administra-
tion is currently drafting a new rule-
making to redefine its present regu-
lations forbidding government
financial assistance to small book
publishers, broadcasters, record

companies and other “media firms.”
Santi says that Congress will prob-
ably wait to see that rulemaking
(due out within 60 days) before re-
introducing legislation.

A bill to exempt veterans® and fra-
ternal organizations from paying
performance royalties. S2082. was
introduced into the 96th Congress
by Sen. Edward Zorinsky (D-Neb).
It passed out of Subcommittee into
the full Senate Judiciary Committee
but died a natural death there.

Zorinsky aide Daniel Fuchs says
§2082 will definitely be reintro-
duced into the 97th Congress. But
the Senate Subcommittee on im-
provements in the Judicial Machin-
ery. where the bill was proposed last
year, has been disbanded and a new
Judiciary  Subcommittee must be
chosen to launch the bill. The Copy-
right Office opposes the Zorinsky
bill: as do the music licensing so-
cieties.

A crackdown on record piracy,
promised by Justice Deparement of-
ficials who named copyright in-
fringement one of the top priorities
in the fight against white collar
crime last fall. might see some real
results this year.

Justice Dept. attorney Joe Tomp-
kins reports that U.S. Attorneysin 30
major districts are formulating their
own local priority lists for white col-
lar crime prosecution.

William French Smith. the new
Attorney General. was President
Reagan’s personal attorney and a
senior partner in the Los Angeles

law firm of Gibson. Dunn and
Crutcher. Observers speculate that
his past experience could make him
sensitive to copyright concerns of
the entertainment business.

Senator Strom Thurmond (R-SC)
now chairs the powerful Judiciary
Committee. His efforts last year to
find out why the Justice Dept.
dropped its investigation of price-
fixing in the record industry could
surface again in this session of Con-
gress.

With the Republicans in control
at the Justice Dept.. Thurmond
should have easier access to internal
memos explaining why the investi-
gation was closed last vear after a
grand jury convened in Los Angeles
recommended that criminal indict-
ments and civil prosecutions be
brought.

However. some of the heat for
Thurmond’s inquiries last year came
from partisan efforts to embarrass
former President Jimmy Carter
whose friendship with entertain-
ment industry executives such as Joe
Smith and Lew Wasserman was
being questioned. Thurmond no
longer has that motivation. Whether
he'll still want to know why Jusitce
closed the books on the price-fixing
inquiry is unclear for the moment.

Polyviny! chloride regulations at
the Environmental Protection
Agency and at the Labor Dept.’s Oc-
cupational Safety and Health Ad-
ministration have been in effect
since the mid *70s. Air monitoring
requirements and worker exposure
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limitations are expected to remain
the same under the Republican ad-
ministration.

At the Federal Communications
Commission. commissioner Robert
E. Lee is scheduled to replace chair-
man Charles Ferris as interim chair
until Lee’s term expires in June.
Then. the chairman’s job is expected
1o go to Mark Fowler who has served
on the Reagan transition team for
the FCC and is a staunch Republi-
can.

Ferris’s efforts to deregulate radio
should see further progress under a
Republican administration. The
new FCC chairman will have his
hands full with the complicated
process of regulating the burgeoning
cable television industry.

Commissioner James Quello is ex-
pected to replace commissioner Ty-
rone Brown who resigned recently: a
former broadcaster. Quello supports
marketplace regulation for radio.
Senate Commerce Committee aide
Mary Weyforth is rumored to be up
for commissioner Robert E. Lee’s
spot when Lee retires.

Henry Geller, Assistant Secretary
of Commerce for Communications
and Information and head of the
National Telecommunications and
Information Administration, repre-
sented the White House in commu-
nications affairs. He resigned his
post on Jan. 17 and has been re-
placed by Dale Hatfield. who had
been the agency’s Associate Admin-
istrator for Policy and Development.

LLlfellnesJ

Births

Boy, Jesse Daniel, to Stephanie
Spring and Dennis Kirk, Jan. 7, in
Los Angeles. Mother is an independ-
ent artist relations consultant. Fa-
ther is producer-engineer for Bette
Midler, Louise Goffin and Danny
Kortchmar.

I

Girl, Lauren, to Vivian and Dewey
Bunnell, Jan. 29, in Marin County,
Calif. Father is a member of the
America group.

'R "

Boy, Alfonso, to A.C. and Joan Ro-
man, Jan. 11. Father is a partner in
Black Hills Talent and Booking in
Rapid City, S.D.

Marriages

Denise Powers to Marc Garrett
Jan. 17 in Los Angeles. She is a Capi-
tol Records employe. He is an L.S.
sales rep for RCA Records.

* * *

Marie Marrett, songwriter and
manager of Hartford Music, Inc., to
composer-singer John Hartford in
Nashville in December.

X x %

Bert Holman to Ms. E.J. Davis
Dec. 7 in West Caldwell, N.J. Groom
is director of management activities
at Monarch Entertainment Bureau
in West Orange, N.J.

Deaths

Charles “Chuck” Rubovits, 75, ex-
ecutive secretary/treasurer of the
Guitar and Accessory Manufacturers
Assn., Dec. 28, following a brief ill-
ness. Beginning as assistant to the
president of Harmony Co., in 1935,
Rubovits rose to become president in
1967. He retired in 1971. He helped
found GAMA in 1961 and served as
the association’s president in the
1960s and. in 1975, was elected as an
honorary lifetime director. He is sur-
vived by his widow, Ruth: one daugh-
ter, one son, three grandchildren, a
sister and a brother.

L

William Carlisle, 57, retired Na-
tional Assn. of Broadcasters vice
president for government relations,
Jan. 8 in St. Augustine, Fla., of can-
cer. He was with NAB for 26 years
and prior to that had a radio career
with a number of stations in New
Hampshire.

X  x  *

David Moss, 53, director of oper-
ations of SJR Communications
(WKTU-FM/WJIT-AM New York,
WKLS-AM-FM Atlanta, WQAL-
FM Cleveland. KNUS-FM Dallas,
KRLY-FM Houston, WYSP-FM
Philadelphia, WUST-AM/WJMD-
FM Washington), Jan. 12 following
a lengthy illness. He is survived by his
widow Helen, two daughters, a son,
three sisters and a brother.

* * *

Cy True, 42, producer of the
award-winning Canadian television
program, “The Ronnie Prophet
Show.” in a Toronto' fire that de-
stroyed part of the Inn On The Park
Hotel Jan. 17.

I

Russell Procope, 72, clarinetisi
and saxophonist with Duke Ellington
for nearly three decades, of an up-
parent heart attack in New Yurk,
Wednesday (21). Procope who juined
Ellington is 1945, also playcd with
the bands of Chick Webb, Fletcher
Henderson, John Kirby and Jelly
Roll Morton. He is survived by his
brother William, sister May Gon-
zales and nephew John.
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Goody Defense Ask
NewCaseDocuments

By RICHARD M. NUSSER

NEW YORK-—More legal road-
blocks are being erected by the Sam
Goody defense team that may. in
effect, delay its trial on charges that
the retail giant and its two top of-
ficers trafficked in counterfeit re-
cordings.

The latest defense ploy is an at-
tempt to subpoena certain govern-
ment documents and other material
that could somchow be used to bol-
ster the claim that Goody president
George Levy and vice president Sam
Stolon could have had difficulty
identifving the disputed product as
counterfeit. The defense is also seck-
ing any evidence related to discount-
ing. free goods. no charge merchan-
dise, promo merchandise. bartered
merchandise and price structures af-
fecting legit product similar to the
alleged counterfeits that were dis-
covered in Goody's returns.

On another front. the Goody law-
yers are also continuing their battle
over the confidential antipiracy re-
ports of the Recording Industry
Assn. of America, a portion of which
was turned over to the defense Tues-
day (20). But the defense team now
says those documents are not pre-
cisely what it had in mind when it
first issued its subpoena to the
RIAA, and is attempting 10 get more

documents for a wider period of

time.

Government lawyers. who are be-
ginning to show signs of impatience
after ncarly a year's delay. charac-
terize the latest defense cfforts as
“dilatory tactics™ and a “fishing ¢x-
pedition.”

Prosecutor John Jacobs told the
court Tuesday (21) what he had
claimed several times in the past: the

RIAA documents have no relevance
to the Goody case whatsoever and
the legal imbroglio over them is
merely a delaying tactic.

“If these documents contained in-
formation of other retailers purchas-
ing large quantities of product at
half price or at a cheap price I'd
agree with the court and say they are
relevant. but they don’t.” Jacobs
says. He was responding to urgings
from the bench to see if he couldn’t
help resolve the matter between
Goody and the RIAA.

Indeed, part of the problem seems
to stem from Judge Thomas C.
Platt’s persistent refusal to accept the
contention of the government and
the RIAA that the documents are
useless in helping Goody establish a
defensc by showing that other retail-
ers were engaged in widespread traf-
ficking in counterfeits.

Meanwhile, on account of Jacobs’
involvement in the Abscam cases, it
scems that the Goody trial won't get
underway before March in any case.

Jacobs also indicated that he in-
tends to call 50 or 60 people™ as po-
tential witnesses in the Goody trial.
ranging {rom unindicted alleged co-
conspirators such as Norton Verner,
the alleged middle man who sold
bogus product to Goody. to various
unnamed cxecutives of Goody and
its corporate parents. Pickwick' Dis-
tributing and American Can.

Jacobs. meanwhile. promiscs
“vigorous opposition” to the latest
defense motion calling for further
government documents. and lawyers
for potential prosecution witnesses
have begun their attempt to quash or
limit other defense subpoenas.

WMOT, Montage Music
Merge With Philly’s TEC

LOS ANGELES—-WMOT Enter-
prises and the Montage Music
Group. the publishing and record-
ing combine headed by David
Chackler, has merged with Phila-
delphia-based Total Entertainment
Concepts. Inc. (TEC) in a move that
will bring the combined recording
assets under WMOT's cxisting
pressing and distribution pact with
CBS.

As reported in last week’s Bill-
board. Chackler now heads the com-
bined TEC/WMOT/Montage oper-
ations. which will be headquartered
here in the WMOT/Montage offices
on La Cienega Boulevard.

TEC chairman Mark Stewart con-
firmed his company’s acquisition of
the WMOT/Montage assets. and
has verified the merged opcrations’
plans to maintain a Philadelphia of-
fice in tandem with its West Coast
base.

Chackler, formerly chairman of
the Montage combince. now assumes
the post of president and chicef oper-
ating officer of TEC while contin-
uing as vice chairman of WMOT.
That firm's existing exccutive staft
remains in place. with additional
duties governing the TEC activitics.

Thus the new lineup includes

For The Record

LOS ANGELES Composer/
conductor/arranger Dominic Fron-
tiere formerly headed the music di-
vision of Paramount Studio and not
20th Century-Fox. as previously re-
ported (Billboard. Jan. 24. 1981).

WMOT president Steve Bernstein;
senior vice president and general
manager Eric Doctorow. who as-
sumes parallel duties as vice presi-
dent for TEC: WMOT Records
president Alan Rubens; Nick Marti-
nelli, vice president of TEC and vice
president. a&r; for WMOT Records:
Jonathan Black. vice president and
legal counsel for TEC: and WMOT
Records sales and distribution chicf
Marv Dorfman.

The twin office structure now
yiclds two national promotion direc-
tors in Reggie Barncs and Jack
Shields.

TEC’s purchase marks the second
major realignment of holdings for
WMOT and Chackler’s Montage in-
terests. Last summer. WMOT and
Montage—which then comprised
Chackler's Montage label. C.C1.
Productions. Homefire Music and
Deep Canyon Music. among other
holdings—were merged under the
Montage Music Group. concurrent
with WMOT’s new distribution pact
with CBS.

Ininal releases under the merger.
which became effective in late De-
cember. are targeted for the first
quarter of this year. Included will be
titles by Barbara Mason. Heaven
and Earth. Cecil Parker. Captain
Sky. Slick, Frankie Smith and Major
Harris.

TEC acts moving onto the
WMOT label include Parker. Sky
and Wilham DeVaughn. The com-
pany is expected to unveil scveral
new artist acquisitions during the
next few months.

Late General News

InsideTrack

Mucho consternation from somic major accounts, pri-
marily racks, over Atlantic’s announcement that “Suck-
ing In The "70s™ 1s the title of the forthcoming compila-
tion of the Rolling Stones’ last decade of hits. .. . Lotsa
good vibes from the report that there will be another new
John and Yoko album. Yoko still has several of the sides
to do. ... Speculation mounts that Filmways may put its
Audio Group, consisting of Wally Heider Recording, Hei-
der Scoring Service, Filmways Audio Service and ACl/
Pro Audio Sales on the block. A Filmways spokesman at
presstime insists that only one of its subsidiaries. an in-

surance firm. is up for grabs.

Is CBS’s next custom label acquisition to be Pasha
Records, the Spencer Proffer label? First signings may be
L.A. heavy metal act, Legs Diamond, and pop rocker.
Devin Payne. ... RCA Nashville’s marketing vice -presi-
dent Joe Calante is not leaving. A misplaced comma in
last week’s Track caused the confusion. . . . King Edward
IV of WSLC-AM, Salem, Va., in the Lewis Gale Hospital
intensive care area there after a heart attack. . . . Record-
ings keep the scores of two Broadway failures alive
through Bruce & Doris Yeko’s Original Cast Records.
Soon to be released are “One Night Stand” and “On-
ward, Victoria!” Co-producer ts Chappell Music vice
president Frank Military, who has added Chappell’s
print interests to his responsibilities with the recent de-
parture of Pat Perkins, who moved into the parent Poly-

Gram setup.

Circle your calendar from Aug. 26-29 for the first con-
vention of SPARS, the Society of Professional Audio
Recording Studios. Site is the Opryland Hotel, Nashville.
Former NARM director and BMA organizer Jules Mala-
mud is organizing the agenda. which will include semi-
nars. exhibits and a gencral review of the audio end of
the industry. . .. Don’t expect to reach top WEA execu-
tives at the Burbank HQ this week. They’ll be convening
for the best part of the five work days in Phoenix. as has
been their bent early in recentyears. . . . Brian Wild, who
recently wed Meotown’s video vice president Nancy Le-
viska, performs two of his own songs in Leif Garrett’s de-
but film. “Longshot.” Wild and his band. Livewire, will
also be on the soundtrack being packaged by Scotti

Bros. Entertainment Group.

® Continued from page 3
Gram is a total record company and
not an r&b label.

It is widely believed that David
Braun, the label’s recently ap-
pointed president. plans to bring
more balance to PolyGram’s sales
picture with its pop and rock artists—
starting with its next relcase sched-
ule.

As for the black music division.
Haywood credits PolyGram’s strong
top of the Soul charts position with

i L R

- PolyGram R&B

MCA Distributing’s Al Bergamo won’t pop about the
gossip that the label is negotiating for a label to distrib-
ute except to say: “It’s not small.” Grapevine had A&M
going in to the MCA fold, but Jerry Moss and Gene
Froclich both denied the mating.
RCA-distributed Solar Records about to announce it’s
making a deal to go with Elektra/Asylum? ... Frederick
Jansson and Edward Shapiro, identified as former own-
ers of Cal Stereo, the Southern California hardware
chain. were sentenced in Federal District Court. L.A..
last week after being convicted on i1 counts of mail

fraud and one count of conspiracy in connection with a

fraudulent insurance claim scheme. Jansson was sen-
tenced to two years in prison and five years’ probation,
while Shapiro got one year in prison and five year’s pro-
bation. Both were fined $21.000 and ordered to make
restitution. including repayment of a $124.607.79 claim
fraudulently obtained from Fireman’s Fupd Insurance
Company. Cal Stereo. doing business as San Car Enter-
prises, petitioned for bankruptey in the falt of 1979 and
reorganized with a court-appointed controller at the
hetm. Its bankruptcy court file showed the company
made profits of $122.000 in its first year of reorgan-
ization. Most of its primary suppliers are shipping inven-
tory through security agrecments.

Managers David Walker and Lindsay Brown jet in next
month to find a U.S. label haven for Barclay Jaines Har-

vest. British rockers who are huge in Germany, where the

pair claim the act sold 2 million albums last year. They
will also plumb an American tour, Harvests first since
1976 . . . British RCA and WEA cxperimenting with “cas-
sette singles.” former with a David Bowie title. “Scary
Monsters” and latter with a new John Lennon item.
“Woman.” WEA’s entry is priced same as a 45. RCA’s is
slightly cheaper. More may follow if sales are good. . ..
Bruce Springsteen producing tracks for the upcoming
EMI/Liberty album by Gary U.S. Bonds.

LAST BUT HARDLY LEAST: Disneyland Records
spirals upward. First quarter figures up 29% trom 1980’s
$7.102.000 to $9.508.000. Domestic revenues were even
stronger. up 60%. the firm states. Disncyland’s “Gift Cen-
ter” prepack merchandisers and Songtape, the new cas-

sette/storybook line. boosted the climb.

the staff he has pulled together and
the aid gencerated by the firm’s pop
department.

“One of the interesting things
coming out of our (black music divi-
sion) success is that the pop depart-
ment is very responsive to the activi-
ties we're creating. The two major
singles (priority records) at the pop
level are by black artists, and I don’t
mean Kool & the Gang.” says Hay-
wood. He declines to name the art-
ists or records.

Management Reorganized

® Continued from page 4

ter policy to place the act’s video on
whatever commercial or cable tv
outlets are available. says Andon. A
carefully produced video clip can
enhance the image of a new band.
but if' that band is still inexpe-
rienced. it can very easily bomb in
front of a supercritical audience of
press. radio and retail accounts.

Also there are more outlets for
video. notes Andon. Cable tv is
growing and within a year Andon
predicts the emergence of “cable ra-
dio” shows that will continously pro-
gram music videotapes.

“You have to bear in mind that
cable tv can bear a sterco signal.” he
says. "It the tv is on or off. you can
still pick up an audio stereo signal. |
sce cable radio in six months to a
year. All it takes is one person to do
it. and then three others will follow.
and then three others. And I want
my videos to be on those shows. The
only question [ have is the burnout
factor of videotapes. How long cap
you play them? I have not yet an-
swered that question in iy own
mind.”

Andon sces widespread growth of
cableradio in two to three years. But

www americanradiohistorv com

he does not discount the importance
of live appearances. He says they
must be caretully structured.

“I do not sec touring diminishing
for us whatsoever. but you will have
to respond much more quickly with
personal appearances and with
video. time buys. and all the other
marketing tools, in conjunction with
somcething going on in radio. You
cannot put an artist on the road in a
vacuum, unless it is visually a very
exciting artist.

Sales

: i

At the time of the Casablanca pur-
chase there were some personnel
casualties; however. Haywood sug-
gests he tapped what he believes is
the cream of the crop from Poly-
Gram East and Casablanca to com-
prise his present staff.

Two weeks ago he lost what he
considers onc of his most valued
staffers. Jheryl Busby, vice presi-
dent. of black music marketing.
West Coast. to A&M Records. Al-
though Haywood does not name
Busby’s replacement. he admits he
has filled the slot.

Don Colberg. last week. joined
PolyGram as vice president promo-
tion. from CBS where he was man-
aging director of national promo-
tions.

According to Haywood, his re-
gional staff’ includes John Brown.
based in New York: Marcus Martin.
Philadelphia:  Gwen  Franklin.
Washingion: Luther Terry. Atlanta;
Brenda Smith. Charlotte: Deke At-
kins. Chicago; Ken Bell. Detroit;
Willie Tucker. Los Angeles: Walter
White, Cleveland; Bruce Knight,
Dallas and Joe Lewis. Memphis.

Red Seals Via Teldec

® Continuved from page |
understood that the company witl
market a line of audiophile quality
prerecorded casscttes at a later date.
The cassettes will employ Chro-
mium Dioxide tape formulation.

“They finally decided to break
loosc and do the audiophile line
right.” says onc top retail exccutive,
who had been bricfed by RCA’s
classical division staffers.

An album by Canadian Brass.
“Village Band.” is said to be one of

the first audiophile titles from RCA
expected on the market. It contains
arrangements for brass quintet of
opera potpourri and other 19th cen-
tury fare.

A number of domestically pressed
digital albums. at $10.98 hst. have
been released by RCA. Plans are
said to call for re-release of the digi-
tal titles in import editions.

In the spring of 1980. CBS
launched its Mastersound audio-
phile LP and cassette line. which is
being manufactured domestically.

... Is Dick Griffey’s
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Daryl Hall and John Oates
add another hit single
to their list from “Voices.'

“Kiss On My List ’" DARYL HALL

b JOHN OATES
their third and VOICES
newsingle
from their album.

Produced by Daryl Hail & John Oates AQL1-3646

Seven months ago Daryl Hall and John
Oates released “Voices.” Thus far, it has already
given us two tremendous singles: “How Does
It Feel To Be Back” and the classic, “You've
_Lost That Lovin’ Feeling” which was a Top-3
BhNational Airplay record.
B Now this magnificent duo is going for a
L triple-play and judging by the reaction,
it shows they've made it!

REA =0

Records

&

Givethe gift
of music.

‘_ Management & Direction: Tommy Mottola
deg - Champion Entertainment Organization, inc.
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A man for all reasons...
and his music is for all times... !
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