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U.S. Showcase Clubs |
Face ‘Bleak’ Future

By KIP KIRBY & ROBYN WELLS

NASHVILLE--With fewer artists
lining up long-range road tours.
mushrooming production costs and
a dearth of labcel support hchin((
new acts. the future of limited-ca
pacity showcase clubs appears to be
in jeopardy.

Fewer listening room clubs exist
loday than two or three years ago:
among the recent casualtics are the
Exit/In in Nashville. the Main Point
in Philadelphia, C.W. Shaw’s in At-
lanta and Brother's in Birmingham
And the traditional clubs which re-
main successful on the national
scene have, in many cases. begun
booking new wave dance groups (o
enliven business.

Referring to the fate of the 200 to
500-seat showcase rooms, 1CM’s

LENNY LeBLANC'S DEBUT SOLO ALBUM IS A BREAKTHROUGH! Backed by
the polished punch of the Muscle Shoals Rhythm Section. Lenny LeBlanc
emerges as a versatile pop/rock performer with Brealithrough (ST-12134),
featuring the single “Somebody Send My Baby Home" (4979). Produced
by Barry Beckett, a Muscle Shoals Sound Production on Capitol/MSS

Records and Cassettes.

Bobby Brooks states. “It's bleak.
Clubs have to be run as businesses.
which many of these weren’t. Before
I book a tour. I have to know that the
club will still be open and operating
when my act gets to town. Econom-
ically, these clubs are in peril he-
cause they just don’t have the room
or the budgets to compete any more.
And bad management s also a prob-
dem with some of these operations
when they'd rather blame it on
somcthing else.”

“The future isn’t bright for these
little venues.” admits Bill Hahn of
Magna Artists Corp. in New York.
“And it's a damn shame, too. These
are the kinds of clubs the acts enjoy
playing and the audicnce can really

(Continued on page 66)

(Advertisement)
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R&B Catalog
Neglect: Say/

=

‘Millions Lost

By JEAN WILLIAMS =

.LOS ANGELES—Record com-
panies. retailers and artists are losing
millions of dollars annually through
the neglect of black catalog product.
That's the consensus of label execu-
tives and record dealers surveyed by
Billboard.

“Black catalog product s pre-
destined to die because it's totall
neglected. As a result. a lotof money
15 being lost by the entire industry.”
says Gerald Richardson. owner of
Atlanta’s Music Scene retail record
chain.

To varying degrees. Richardson’s

(Continued on page 76)

Probe C’right Filing Cost

By JEAN CALLAHAN

WASHINGTON--Rep. Robert W. Kastenmeier (D-Wisc.). chairman of the
House Subcommittee on Courts, Civil Liberties and the Administration of Jus-
tice. has ordered a General Accounting Office study of the cost-effectiveness of
copyright registration (o begin by llu end of this month.

According to Register of Copyrights David Ladd. the Copyright Office
spends $18 million cach year registering copyrights. The U.S. is the only coun-
try in the world which requires copyright registration. Ladd says.

Rep. Kastenmeicer wishes to consider whether the U.S. might use the Euro-
(Continued on page 12)

Introduce New Billboard Radio Charts

LOS ANGELES -Billboard debuts a new array of radio charts this week
which will enable AOR programmers. particularly, to see at a glance which
albums are the hottest and which tracks are most plaved countrywide.
The three new features—a top 50 Rack Albums. a top 60 Top Tracks and the
ten Top Adds—have been developed utilizing research trom the nation’s lead-
ing album-oriented stations, as well as those stations programming a mix of
single product and LP cuts.
Focal is radio’s swing away from album and singles formats toward a spec-
(Continued on page 31)

’81 Store Expansion
Seen Close To 10%

By JOHN SIPPEL

LOSANGELES  Record /tape/
video/accessories stores operated by
U.S. chains will in 1981 increase
9.5% and average square footage of
new locations will top 2.900 square
feet. according to a survey of 30 rep-
resentative firms.

The present 1.427 stores in the 30
chains will grow to 1.563. according
to the canvass. Those chain entre-
preneurs admit their anticipated 136
new locations in the remainder of
1981 are a conservative guess be-
cause of present lagging business
conditions. The current interest
crunch is stymieing commercial build-
ing construction, resulting in spirited
competition for impending mall and
strip center openings. The same high
interest rate inhibits chain operators

in renovating or building freestand-
Ing sites.

The continuing upturn in square
footage is necessitated by all chains’
interest in video software and. in

(Continued on page 16)

Tower Sprouts
New Tokyo Unit

LOS ANGELES--In what's re-

garded as an industry first. a US.
record/tape/accessories  retailer s
operating stores on a fully fledged

basis on foreign soil.
Tower Records tounder/presi
dent Russ Solomon has opened his
(Continued on page 16)

Presenting SHERBS with their own special brand of positive Rock "N’ Roll.
“The Skill,” SHERBS’ debut on Atco Records won instant AOR acceptance.

Their single, “I Have The Skill,” (7325) is sure to take it all the way.

Listen for SHERBS. They've really got the skill. On Atco Records & Tapes.
SD38-137. Produced by Sherbs and Richard Lush.
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General News

Billboard photo by Chuck Pulin

BLACKWELL BACKSTAGE—Chris Blackwell, left, founder of Island Records,

chats backstage with U2 singer Bono Hewson and Paul McGinnis, manager
of U2, following the Irish group’'s SRO appearance at the Ritz in New York.

CBS Ready To Debut
New Low-NoiseDisks

By GEORGE KOPP

NEW YORK-—Disks incorporat-
ing CBS noise reduction encoding
will be on the market in a few weeks,
even though decoders are not ex-
pected to be available until late sum-
mer.

Sources inside CBS say the com-
pany has madce a firm decision to put
out a limited number of records en-
coded with CAX (for “compatible
audio expansion™) and 1o sell encod-
ing equipment to an independent
cutting house here. CBS will set up
two in-house cutting  rooms
equipped with the encoder.

The CAX svstem is said to reduce
surface noise by 20dB. Like the dbx
cncoded disk system. a decoder is
needed to realize the noise reduction
benefits, but unlike dbx. CBS claims
its CAX disks may be plaved with-
out distortion on ordinary hi fi
cquipment that is not hooked up toa
decoder.

At least one high end manufac-
turer. Audionics of Oregon in Mil-
waukee, Ore.., has licensed to produce
outboard decoders tor CAX. Com-
pany president Charles Wood says
Audionics will make 5,000 units a
month once production begins, at a
target suggested list price of $74.95.
In addition. CBS is demonstrating
the CAX system to all major hard-
ware and record companies in anti-
cipation of making CAX virtually
universal.

So far, no other producers of
hardware or records have an-
nounced whether or not they will go
with CAX. CBS was demonstrating
the system to major record labels
and some dealers as recently as last
week.

The CAX program has been kept
under wraps by CBS. partly duc to
reported dissension within the com-

NEW YORK —Arista Records
is considering formation of a
classical division to serve primar-
ily as an outlet for Ariola-Euro-
disc classical product in the
United States.

While Arista executives de-
clined comment on the proposed
move,. it was nevertheless Icarned
that discussions between the par-
ties (Arista is a subsidiary of
Ariola) have been underway for
some time and are nearing a de-
cision.

DECISION NEAR

Arista Considers Classics

pany as to whether or not to proceed
with its development. The dissenting
factions have evidently been won

over. but CBS still has the task of

convincing the restof the industry to
go along. The first public demon-
stration of the system will be held at
next month’s NARM convention.
and unconfirmed reports say two
major labels will join CBS in
presenting CAX.

Audionics says it has not begun
production on the decoder because
it is awaiting an official green light

(Continued on page 8)

Jacket Makers Cautiously Hopeful

’81 Brighter After 2 Years Of ‘Substantial’ Reductions

NEW YORK —Business-wisc.
they're not shouting to the skies, but
key album jacket fabricators project
a measure of optimism for 1981.

Perhaps the greatest factor chang-
ing the order of things in jacket bill-
ing. most declare, is tighter returns
policies instituted by labels carly last
vear. But. that by itsclf'is not neces-
sarily deemed a negative factor in
terms ol general industry wellare.

“For the past two or three weeks
we've been feeling a pickup in busi-
ness.” savs Richard Block of Album
Graphics Inc.

But. Block admits to a two-vear-
run of a “substantial™ reduction in
units produced, reflecting the im-
pact of label returns policies.

“In the past, the manufacturer or-
dered far more jackets in relation-
ship to the consumer out there. but
now we seem to be producing one
jacket tor each consumer. I think it's
healthy and the industry will be bet-
ter off in the long run. It's a much
sounder business practice.”

As most others. Album Graphics
has put increased efforts into pro-
ducing packaging for other indus-
tries. be they cosmetics. tovs. liquor,
food, ete.

Flovd Glinert. executive vice pres-
ident of marketing at Shorewood
Pachaging. cites a “fairly good year™
in 1980, with units produced up
from 1979.

And for this vear. Ghinert senses a
“real turnaround.” citing some
“healthy™ imitial orders. He also
stresses that “catalog re-runs™ have
proved to be a sizeable avenue of in-
creased business.

“Unlike the 100% returns era.”

RIAA Sees Mechanical Fee
Battle Reaching High Court

By JEAN CALLLAHAN

WASHINGTON-—In its response

o motions to expedite the appeal of

the mechanical rovalty rate increase,

the Recording Industry Assn. of

America states that whatever judg-
ment the U.S. Court of Appeals
reaches here. the court’s decision
will be challenged by one party on
another. RTAA suggests its intention
to take the case all the way to the Su-
preme Court.

Filing Monday (9). RIAA argues
that the July 1. 1981, deadtine urged
by the Copyright Rovalty Tribunal.
the American Guild of Authors and
Composers and the Nashville Song-
writers’ Assn. is not “meaningful™
since appeals will “inevitably™ con-
tinue beyond that date. July 1. 1981,
is the date set by the Tribunal for the
mechanical royalty rate to increase
from 2% cents to 4 cents.

RIAA also argues that the me-

It is anticipated that a favor-
able decision will also see the
Arista facility license  classical
material from sources other
than Arnola. with the prospects
good that some independent
recording would also be under-
taken.

Ariola-Eurodisc has an exten-
sive classical catalog. compara-
tively little of which has received
exposure in this market.

IS HOROWITZ

chanical rate appeal is “from a
unique  proceeding, never  before
conducted by any administrative
ageney™ and that the matter will re-
quire substantial study by the ap-
peals court. A third argument ques-
tions whether this appeal involves
“irreparable injury or unusual pub-
lic concern.” the standards for the
appeals court to grant expedition.

Also on Monday. the National
Music Publishers” Assn. filed a
memorandum  supporting AGAC
and the Copyright Tribunal’s mo-
tions for expedition.

Responding to RIAA's latest
memorandum, AGAC says RIAA's
filing is “loflily phrased but they
have only one goal: delay.™ At press-
time, AGAC attorneys were still
drafting their response which they
intend to file Friday (13) or Monday
(16).

AGAC attorney Fred Greenman
is not impressed by RIAA’s argu-
ment that the case may be appealed
to the Supreme Court. “The possi-
bility of a petition for cert is not ma-
terial.” he says, calling “a false
premise” RIAA’s claim that the case
can not be resolved by July 1.
Greenman adds that RIAA does not
dispute AGAC’s argument that
songwriters and publishers will lose
$1 million each week the decision is
delayed.

AGAC’s filing maintains that
“Even if the mandate can not be is-
sued before July 1. 1981 it remains
essential to expedite this decision as
much as possible ... injury to song-
writers and publishers will increase
with every day that passes.”

wWww.americanradiohistorv.com

By IRV LICHTMAN

Glinert explains, “labels are oper-
ating with a greater degree of con-
trolled and efficient inventory man-
agement. Instead of getting several
big orders as in the past, we receive
more frequent orders, reflecting cur-
rent returns privileges. It's a trite
phrase. I know, but I'd say we're
“cautiously optimistic.”

Glinert also monitors greater
“sensitivity in album jacket costs by
manufacturers.” leading to less
double-fold, “fancy™ packaging.

Ellis Kern. president of Ivy Hill,
admits the firm had an “off™ vear in
1980 in terms of album jacket units—
“no question aboutit.”

{Continued on puge 8)

Canadian Antipiracy Office
Seeks C’right Act Change

By DAVID FARRELL

TORONTO—Canada’s six-month
old. record industry funded antipi-
racy office has asked the govern-
ment here to amend the Copyright
Act 1o make infringement a serious
crime, although no penalties have
been recommended thus far.

Brian Robertson, president of the
Canadian  Recording  Industry
Assn.. savs: “Inadequate penalties
and convincing the law to prose-
cute™ are the two biggest challenges
facing the new antipiracy office.

Former Royal Canadian
Mounted Police officer John Lang-
ley is now the association’s salaried
investigator. To date, the office has
succeeded in getting several convic-
tions against retailers selling boot-
legs and has also exposed several
business enterprises which are al-
leged to have been manufacturing
illegal recordings.

Robertson estimates the annual
loss to be between 5% and 10% of the
Canadian industry’s gross. which at
the higher percentage amounts to a
retail toss of more than $50 million
Canadian. Net wholesale revenues
for the Canadian trade last vear
were 253-million (Canadian).

The struggle to educate the indus-
try. and the politicians who can
change the law. has not been easy. In
at least one case involving a bootleg-

CBS Gives
Credit Deal

NEW YORK-—Returns of CBS
Records product are likely to
dwindle to a near trickle the remain-
der of this month as merchandisers
take advantage of an interim ex-
change-credit policy pegged to the
label's general hike in list prices
(Billboard, March 7, 1981).

In a notice to accounts last week,
CBS said that all exchanges made
after March 30, 1981, with relatively
few exceptions, “will be credited at
the prices in effect at the time the
product is returned.”

The net effect will be to hand
dealers who hold on to returns for
the extra period an added divi-
dend when the exchange is finally
made. The CBS price rise adds $1 to
list prices for almost all categories of
product.

Exceptions cited by CBS to the ex-
change plan include economy linc
single LPs and two-fers (and tape
counterparts). Here. titles bought
prior to March 27, 1981, will be ex-
changeable at the prices in effect
prior to that date.

In another element of the plan,
however, accounts are given an in-
centive to hold on to economy line
Christmas product through Christ-
mas this year. If' they don’t return
such items until 1982, exchange
credits will be at the higher price. If
returned this year, the lower price
prevails.

ger, a judge dismissed charges on the
grounds that the defendants showed
a lack of knowledge of any wrong-
doing.

What the invcslig‘.\T~ 2 arm of the
association has been successful in
doing is identifying the size and
scope of this sub-industry in Can-
ada. Robertson says. But being so

{Continued on page 90)

RCA RAISES
LP PRICES

NEW YORK—-RCA Records in-
stitutes two album price hikes April
I. bringing $7.98 product to $8.98
and all $4.98s. including Victrola. to
$5.98.

RCA is the third label in recent
weeks to report similar list price in-
creases. including CBS. which also
lifted $4.98s to $5.98. and PolyGram
Records Inc.

The RCA move impacts only on
RCA manufactured and distributed
product, not A&M Records which is
part of the RCA & A&M & Associ-
ated Labels distribution arm or
Pablo. the jazz label. RCA-handled
labels also involved in the price in-
crease are Solar, 20th Century. Mil-
lennium and Grunt.
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Executive Turntable

To intensify its sales thrust in Europe. Billboard has recreated the post of
vice president, European operations. Named to this position April | is Miles
Killoch, former manager of Los Angeles operations for Charter Communi-
cations, which publishes Redbook and Ladies Home Journal magazines. He
rejoins Billboard Publications Inc. for which he worked in various sales capac-
ities between 1971-74. He'll be based at Billboard’s U.K. office in London, and
will direct European operations.

Mike Hennessey, who has been European editorial director for 10 years, is
appointed managing director of the U.K. office. succeeding Fred Marks, who,
as previously reported, retires April 30. Hennessey, reporting to Killoch, will
continue to supervise Billboard’s European editorial coverage, but will also
assume other major responsibilities for Billboard in the region.

Peter Jones, currently U.K. news editor, is named European news editor
from April 1, and will be extending his activity to take on more European edi-
torial assignments.

Billboard is also appointing from April 1 additional editorial correspond-
ents in West Germany and France. continuing to broaden its international
base. Jim Sampson, formerly Record World’s West German representative,
joins as West German news editor, based in Munich, while Wolfgang Spahr,
based in Hamburg. becomes chief German correspondent.

Michael Way, who was Billboard’s Paris correspondent from 1968-74, re-
turns as chief French correspondent, while Henry Kahn continues as corre-
spondent for special assignments.

Sherman Gersh

Record Companies

Richard Sherman is named marketing and distribution senior vice president
for Motown Records and its affiliated labels in Los Angeles. Most recently, he
was sales and marketing senior vice president for the Boardwalk Entertain-
ment Co. . . . Jonathan Brett moves to Arista Records in New York as assistant
to the president and executive vice president and general manager. From 1978
to 1980. he was business affairs vice presi-
¢ dent for Sire Records. . . . Walter P. Burton is
now management information systems direc-
tor and Joseph J. Costolnick is controller for
the PolyGram Corp. in New York. Burton
previously was management information
systems operations and programming man-
ager for RCA Records. Costolnick was assist-
ant controller. ... At EMI-America in Los
Angeles. Gary Gersh and Kathy Keep are up-
ped to talent acquisition director and a&r administration director respectively.
Gersh was a&r manager and Keep was a&r administration manager. . .. Jane
Brinton takes over as vice president and general manager for Pavillion
Records in New York. She previously owned and operated the Brinton & Co.
promotion firm in Los Angeles. ... Deane J. Marcus moves into the post of
financial analysis director for the CBS Records Group in New York. He was
CBS Records division’s financial analysis manager for operations marketing.
... Jesus Garber joins Motown as Western regional r&b promotion manager.
He was promotion manager for R&B Productions of Beverly Hills as well as
having done independent promotion for Motown, RCA and Casablanca. . ..
At the RFC Group Of Companies in New York, newly formed by Ray Cav-
iano: Bob Siegel is named general manager; Jack Witherby is now West Coast
operations director; and Bob Ghossen moves into the slot of East Coast promo-
tion manager. All had previously been simultaneous employes of RFC
Records and Warner Bros. Dance Music dept. . . . Richard Wagner, production
manager for EMI-America, exits his post. . . . Cynthia Badie-Dashieil and Bar-
bara Marsalis are named black product promotion managers for MCA
Records in Los Angeles. Badie-Dashiell was with the Leroy Jeffries and Asso-
ciates public relations/marketing consultant firm. Marsalis was promotion
manager for Jackie Ward Enterprises and Whitfield Records. Badie-Dashiell
will oversee the New York-Boston-Hartford market while Marsalis covers the
New Orleans area.

Brett Marcus

Marketing

Howard Gabriel joins Win Records in New York. a one-stop record and tape
distributor, as marketing director. He was with the New York branch of
Record Shack as sales manager. . . . Ben E. Payne, Jr. upped to sales coordina-
tor for Jan Rhees Marketing in Nashville. An employe of the company for the
past year, he was with Music City Record distributors before going to Jan
Rhees.

Publishing

Steven E. Saimonsohn is now vice president of operations for United Artists
Music in New York. He was finance and administration vice president for Poly-
Gram Record Operations. . . . Randy Irwin takes the post of creative affairs
director for Famous Music in New York. For the past two years. he has been
general manager of Larry Shayne Enterprises. ... Bob Edmondson is named
professional manager for Arista/Interworld Music. He is a former member of
the Tijuana Brass. ... Gary Schuster joins ASCAP public relations dept. as a
staff writer in New York. He previously worked in the book publishing field.

Related Fields

Holmes Harden is appointed executive vice president and chief financial of-
ficer of Warner Amex Cable Communications Inc. in New York. He was sen-
ior vice president and chief financial officer of Reliance Insurance Company.
... George K. Gould resigns as chief executive officer though he remains as
chairman of the board for the Video Corp. of America in New York. Alfred
Markim, president and chief operating officer, succeeds as chief executive offi-
cer. . . . Robert T. Cavanagh and Albert A. Ruttner are elected senior vice presi-
dent and vice president respectively for the North American Philips Corp. in
New York. Cavanagh was corporate development and engineering vice presi-
dent and Ruttner was public relations director.

enero

Billboard photo by Michael Virden
MODEST PROPOSAL—Warner
Bros. recording artist Leo Sayer
takes full advantage of a lull during
a recent “Mike Douglas Show' tv
taping to make overtures to the seg-
ment's co-host, model/actress
Brooke Shields.

VERNER TESTIFIES

Say Stolon Unloaded
Bogus Goody Tapes

By LEO SACKS

NEW YORK —Jurors at the trial of
Sam Goody Inc. and its two top ex-
ecutives heard testimony last week
from a pair of convicted tape dupers
and their reputed middleman who
allegedly sold over 100.000 counter-
feit 8-track and cassettes to the
Goody chain.

The counterfeiters., George
Tucker and Frank Carroll, told a
U.S. District Court jury in Brooklyn
about their illicit operations and in-
dividual transactions in 1978 with
Norton Verner, the Canadian mid-
dleman who testified Wednesday
(11) that he personally delivered
counterfeit tapes on four occasions

NARM Gets Another Look
At AGI 4x9 Cassette Box

By IRV LICHTMAN

NEW YORK-Album Graphics
Inc’s flirtation with merchandisers
to put over its 4 by 9 tape box contin-
ues at this year’s NARM convention.
where the packager will update its
findings on the box and ask mer-
chandisers to fill out a question-
naire.

Meanwhile, the company, which
claims widespread merchandiser en-
dorsement of the box, has lined up
several new manufacturer avenues
for its approach.

Sine Qua Non. an independent
label dealing in classical and jazz
product. will soon offer 12 titles with
4 by 9 packaging. And, RCA, which
offered a 4 by 9 version of the cas-
sette caster of “42nd Street” recently,
will initiate 4 by 9 book-type pack-
aging for its upcoming line of high-
end Red Seal digital releases. Latter
version offers the opportunity to
provide for extensive liner notes
and/or mail-in features.

Labels Ask
For College
Station Help

By DOUGLAS E. HALL

WASHINGTON-Record service
complaints heard annually when the
Intercollegiate Broadcasting System
holds its annual convention were
overshadowed this year by pleas
from the record labels for help as
tighter commercial radio playlists
force these labels to take a closer
look at college radio.

In the convention. which was at-
tended by 1400 at the Shoreham
Hotel here from Friday to Sunday
(6-8), label representatives not only
asked for help. but urged station
programmers to be professionals in
conducting listener and retail music
research.

For example. Mark Cooper of
Robox Records said, “It’s important
that you do retail tracking. When
you getinto commercial radio, you'll
find out how important retail track-
ing is.”

This sentiment was echoed by
Lauren Manduke of International
Record Syndicate and Barry Levine
of CBS Records. Manduke asked
that stations get “audience reaction”
to unknown acts they play. Levine

(Continued on page 27)
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So far, the only other label com-
mitment has been that of Capitol
Records, which late last year mar-
keted 4 by 9 releases by Bob Seger.
Pink Floyd and the soundtrack of
“The Jazz Singer.”

Directing AGI’s marketing move
for 4 by 9s is Dick Dubbels, director
of packaging development. Since
the NARM *“Rack Is Back” meetings
in San Diego last fall, Dubbels has
been making the rounds of mer-
chandisers and manufacturers.

He’ll be making another swing to
the West Coast this week to various
major manufacturers to “reinforce
the favorable position being taken
by merchandisers” on the 4 by 9.

“There are no impulse sales under
lock and key” is his basic philosophy
in supporting AGI’s case for the
packaging, along with the conven-
ience that its size fits currently avail-
able bins.

AGI, however, is offering its dis-
play racks. including a spinner-rack
that can hold 250 of the boxes. “It’s a
pretty damned efficient use of floor
space,” he maintains. “The industry
is ready to take advantage of a new
approach with new techniques.”

Dubbels says 4 by 9 is the manu-
facturers’ answer to tape packaging
that “for minimum cost satisfies the
greatest number of people.”

The cost of the regular 4 by 9 box
is between 15 cents and 18 cents,
while the book-type version can run
twice as much, since pages can be
added to it for more information re-
quired by certain releases such as
classical product.

Music World Chain
Readies 3rd Store

NEW YORK-—AI Franklin’s Mu-
sic World opens its third location in
April, its first outside of Connecti-
cut.

The new site, 5.000 square feet,
will be situated in the Eastfield Mall
in Springfield, Mass., near Frank-
lin’s flagship unit (7.300 square feet)
in the Hartford Civic Center Square.
Another unit (5,000 square feet) is
located in Greenwich. Franklin says
he is planning to open other units in
Connecticut in the near future.

to Goody vice president Sam Stolon
at the chain’s Maspeth, N.Y.. head-
quarters. The bogus product had a
retail value of more than $1 million.
according to the l6-count indict-
ment.

Stolon listened impassively at the
defense table as Verner told the jury
that the Goody executive helped
him unload a shipment of illicit
tapes from a station wagon and
trailer at the Goody loading dock in
Maspeth.

Verner. characterized by Federal
prosecutor John Jacobs as a “sor-
did” music business “wheeler-
dealer,” testified that when he deliv-
“ered product to the Goody ware-
house, he usually unloaded the mer-
chandise at the loading dock
himself. Verner’s testimony implied
that the alleged bogus tapes re-
mained, for the most part, on skids
in the warehouse, waiting to be re-
turned to the manufacturer or
other suppliers. Verner claimed that
his deliveries were “always in-
spected” for the correct count by a
Goody warehouse employee.

Stolon always insisted on an in-
voice. Verner said, adding that he
was always paid by check. He also
alleged that Stolon never asked him
about the origin of the product.

The defense. which has denied the
trafficking charges. demonstrated
through cross-examination of
Tucker. Carroll and Verner that
each had traded information with
the authorities for favorable deals
on their cases.

The jury listened with rapt atten-
tion as Carroll testified that his firm,
BCF Productions, Bohemia.N.Y..il-
legally duplicated over 400.000
frontline cassettes from 1976 to 1978
at the same time the company was
manufacturing legitimate ethnic
music tapes for Peters International.

He said his main customer. how-
ever, was Verner, who Carroll said
purchased over 100,000 counterfeit
copies of “Saturday Night Fever”
and *‘Grease” for more than
$100,000 in cash in 1978.

Carroll recently pleaded guilty to
one count of wire fraud and one
count of copyright infringement and
is awaiting sentencing. He told the
jury of nine men and three woman
that he had no idea what Verner did
with the product he sold him. But he
was able to identify several boxes of
subpoenaed Pickwick product as
merchandise he manufactured.

Tucker, currently serving a prison
term at the minimum-security fed-
eral penitentary in Allenwood, Pa..
testified that he made between
$100.000 and $120.000 from the sale
of 80.000 bogus 8-track tapes in
1978. and that Verner was his big-
gest customer for counterfeit copies
of “Saturday Night Fever,” “Flow-
ing Rivers” by Andy Gibb. “Double
Platinum” by Kiss, and “Thank God
It's Friday.”

Tucker also identified product
which had been subpoened from
Goody as merchandise he manufac-
tured at this Super Dupers facility in
Hasbrouck Heights, N.J. Hunched

(Continued on page 100)
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Thurmond Aide Reviewing
Carter Price-Fix Probe

WASHINGTON—-Duke Short,
chief investigator for the Senate
Judiciary Committee, has been as-
signed to follow up Senator Strom
Thurmond’s (R-SC) interest in Jus-
tice Dept. handling of its record in-
dustry probe.

Short’s assignment suggests a high
priority for the issue, and the possi-
bility of oversight hearings being
scheduled depends on Justice’s re-
sponse to a Senate request for infor-
mation.

The Justice Dept. “will respond in
due course,” says a spokesman, to
the March 5 letter from Senator
Thurmond, chairman of the pow-
erful Judiciary Committee, request-
ing information on Justice’s antitrust

investigation of the record industry.
Senator Thurmond has asked at-
torney general William French
Smith to release Justice Dept. files
detailing the government’s 1976-
1980 investigation into alleged
price-fixing by major record com-
panies.
Thurmond is concerned that, after
a four-year examination of industry
practices. Justice dropped the case
without issuing either civil prose-
cutions or criminal indictments that
had been recommended by Justice’s
L.A. field office. Former attorney
general Benjamin Civiletti ordered
the record industry investigation
closed on March 8, 1980.
JEAN CALLAHAN

Guitarist James Blood Ulmer to
Columbia Records. He starts record-
ing after his European tour. . .. The
Allman Brothers to John Scher’s
Monarch Entertainment for man-
agement. . .. J.J. Cale and Tony Joe
White to Shorty Lavendar Talent for
booking. ... Bonnie Bramlett to
Muscle Shoals Sound Productions
for production. . . . Michael Nesmith
to Pacific Arts Video as an exclusive
home video recording artist. . . . Ca-
nadian rock band Chilliwack to a
long-term contract with Solid Gold
Records in Toronto. ... Boardwalk

Signings

act Rox to Sandy Ross Manage-
ment. ... John O’Banion to Elektra-
Asylum. Album is set for April re-
lease. ... Singer/songwriter An-
thony Ryan and his band Driver to
James R. Halper of Crescent Pro-
ductions for a five year exclusive
recording agreement. National pro-
motion is handled by Eddie Teich-

mann. ... New Town Heroes to
George Daly Productions to record
in April. ... Lenny Wolfe to the Ben-
son Co.’s Impact Records. ... Joe
Anderson to Country Green
Records.
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| TV Target For Artist Promos
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NEW YORK—Atlantic Records is
directing an increasing amount of its
artist promotion efforts toward tele-
vision, including cable. Artist rela-
tions and developments director
Perry Cooper is supervising this new
effort, which may see the Warner
Communications label paying less
attention to artist tours.

“More and more concerts and
tours are being cut back™ says

Cooper, who adds, “Acts would
rather just supply video tapes for
promotions.”

He cites Abba’s reluctance to tour
and make appearances. “They’d
rather concentrate on music,” he
says and points to the Warner Home
Video distribution of “Abba, The
Movie.” a videocassette.

As for the tour business, Cooper
says, “Only the Delsners and the
Jam people in Chicago are really
surviving. And clubs are going
through tough times, too.”

Cooper is also very interested in
the new Warner Amex music cable
channel (Billboard, March 14,
1981), which Cooper says “will be a
big help to the record industry.”

Cooper’s strategy is “repetition.
It’s the whole thing that sells records.
You won’t run out and buy a record
because you see an act once on tv,
but this exposure is vital support to
radio air play.”

Cooper explains that the new
video effort will be integrated into
other promotion activities. “We
have a conference call every two

Beginning
in April...

Record
Compan

MARKETING
WIZARDS

will find the
plav-bv-play facts faster
than ever before

in our

bin

By DOUGLAS E. HALL

weeks (tieing in the East and West
coast offices) and we set our prior-
ities.

“You have to remember that there
are artists we don’t have video on
and not all our artists can perform
live on tv. Only about 50% of the tv
shows will use a videotape we give
them. On some like the “Today”
show, you have to pitch them a news
angle,” Cooper explains.

Things do not always work out as
planned on tv. For example, he
notes that a videotape was made on
Stacy Lattisaw at the beginning of
last summer for use on “Kids Are
People Too” in conjunction with her
new album, but the tape did not air
until two weeks ago.

Cooper notes that the internally
produced ‘Atlantic Reporter,”
which is distributed to dealers and
the press, is having a tv page added,
“so people in the field will know
when an artist will be on tv.”

b Vi it -::;5_?

Under Cooper’s direction, West,
Coast artist relations director Tony
Mandich and artist relations devel-
opment manager Susan Stein in
New York will focus their efforts on
both national and local tv. They will
arrange for artist appearances on
music shows, interview/talk shows
and specials.

Cooper will also be working
closely with director of creative serv-
ices Paul Cooper in Los Angeles,
who is also functioning in the ty
sphere. In the area of tv news, Perry
Cooper will work with Stu Gins-
burg’s publicity department.

In line with this new structure,
Ben Hill—a member of the Atlantic
merchandising  department—will
continue to coordinate the use of
video materials by the WEA organi-
zation, retailers, and for promo-
tional functions. Hill also supervises
the Atlantic video library, which in-
cludes all available recordings of
both historical and current interest.

Jacket Makers Hopeful

® Continued from page 5

“We saw catalog take a big dip in
ordering patterns,” adds Kern, who
claims a broad base of “virtually ev-
ery major label” as clients. “But,
right now we’re very busy on re-or-
ders of catalog product, especially
$5.98s. It seems that compantes have
straightened out their inventory
problems. So, far, I'm guardedly op-
timistic about this year.”

“Business comes in spurts, one
week it can be big, the other slow,”
assesses Leonard Verebay, president
of Queens Litho in New York.

“We did relatively well last year,
producing more jackets, thanks to
obtaining a greater share of the mar-
ket. 1 lhmk 1981 could be a very
good year.”

Bob Miller, president of New
York-based Lee-Myles, says his firm
“countered the trend” in 1980 by
coming up with its best year to date,
claiming it did 80% of business in all
of 1979 within the first six months of
1980.

“We are lucky because of our mix
of clients,” explains Miller. “Seventy
or eighty percent of our business is
with a mix of clients not hurt as
badly as the majors, which represent’
about 30% of our business.

Miller says label clients that mar-
ket “esoteric, folk and ethnic mu-
sic”—his prime client base—have
tended to weather the industry’s
gray economic climate. “We've also
increased the number of clients,” he
adds.

So far this year, January sales at
Lee-Myles have outstripped the
same month in 1980 and he’s now
tallying figures for February.

Fabricators instituted a price rise
of about 6% at the beginning of the

year, mirroring a similar increase by
board manufacturers. The price of
board is considered the most expen-
sive component in the manufacture
of album jackets. The increase also
reflected further labor, freight and
energy rises.

Low-Noise Disks

® Continued from page 5
from CBS. Wood believes the go-
ahead is “imminent.”

The hardware licensing agree-
ment calls for a fee of 15 cents per
unit to CBS, but the software licens-
ing reportedly involves no fee, just a
CBS credit on the album.

According to Wood, CBS is pri-
marily interested in signing up a ma-
jor Japanese hardware manufac-
turer as a licensee. “They came to
us,” he says, “because we have a
long relationship with them going
back to quad. and because they want
recognition in the high end. Our de-
coder will be sold more widely than
our other products. But, CBS’ plans
call for far more than 5,000 units a
month. This could be a real winner.”

CBS had previously stated that
the decoder could sell for less than
$50. and that they expected it to be
incorporated into hi fi equipment
the way Dolby is.

BMA Seminar

NEW YORK-The Black Radio
Advisory Council of the Black Mu-
sic Assn. sponsors a seminar on “The
Crisis in Black Radio” Saturday (21)
at Cuyahoga Community College in
Cleveland. Among the participants
are Kenny Gamble, LeBaron Taylor
and state Representative Les Brown.

www.americanradiohistorv.com

at (212) 764-7324. Thank you.

ATTENTION BILLBOARD READERS!

It has recently come to our notice that an unauthorized sub-
scription agency has been selling BILLBOARD subscriptions.
We ask that all subscribers and potential subscribers refrain
from ordering BILLBOARD through this agency:
National Publishers’ Bureau
1971 West 12th Avenue
Denver, CO 80204

Regrettably, BILLBOARD is not responsible for fulfiling any
subscriptions ordered through National Publishers Bureau.

BILLBOARD subscriptions may be ordered direct from the publisher, as
listed in the masthead, and from authorized subscription agents. To
check agency authorization, please call the Circulation Department
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Cross-Merchandising Promos
CBS lans More Exposure For New, Established Acts

NEW YORK—-CBS Records,
which has previously sold records
via -joint promotions with Burger
King and the General Mills cereal
company, is looking for further
cross-merchandising opportunities
with other U.S. manufacturers.

The project is still in the “concept”
stage, says Mike Martinovich, vice
president of merchandising for CBS.
The company recently took a double
page ad in “Advertising Age” maga-
zine offering to be involved in pro-
motions “combining our artists,
their music, and your product
(which) will generate incredible
sales from this massive audience of

JAMAICAN PRESSINGS

Federal Denies CBS

KINGSTON, Jamaica—Federal
Records Manufacturing Co., CBS
Records licensee here, has denied al-
legations by CBS Records in Hol-
land that its recordings are of poor
quality.

Michel Khouri, general manager
of Federal, says the quality of his
company’s pressings are “at least
comparable” to those reproduced in
Holland and elsewhere.

The controversy arose when CBS
in Holland expressed alarm over
quantities of CBS albums, manufac-
tured in Jamaica, being shipped into
its territory to be sold at prices lower
than domestically produced product

By ROMAN KOZAK

fans.” CBS estimates the record buy-
ing public in the U.S. at 90 million.

With radio play harder and
harder to achieve, Martinovich says
the reason for the proposal is to help
new and established artists get addi-
tional exposure through non-tradi-
tional outlets. It will also help to
make CBS product visible to an au-
dience that may have drifted away
from the record buying habit.

In its ad, CBS offers use of its dis-
tribution system. its 500 field per-
sonnel in 21 markets, its radio and
college promotion staffs, and its ac-
cess to “over 12,000 high-traffic re-
tail music locations coast to coast.”

Holland Charges

(Billboard, Feb. 28, 1981). The
Dutch firm did not challenge the le-
gality of the imports.

In countering the CBS Holland
charges, Khouri maintains that Fed-
eral has repeatedly been com-
mended by CBS personnel and oth-
ers for the quality of albums they
produce.

He suggests that the fracas oc-
curred, in part, because CBS has
failed to control the practice of
transshipping. Khouri claims that
CBS has permitted its other distribu-
tors to “invade” Federal’s territory
in the Caribbean without objection.

LWAYS

Ready To Serve

Our Customers!

One Stop Music Jobbing—
From Rock To Bach

EST DISCOUNTS

—Fast & Accurate Service
—Monthly Bulletins

—Speedy Back Order Department
—WATS Program
—New Export Department

Wil
Carl Fischer
Music Jobbers

Carl Fischer of Chicago Walter Kane & Son

Cart Fischer of Los Angeles

312 South Wabash Ave. (Carl Fischer of New York) 1101 South Hope Street

Chicago, IL 60604
(312) 427-6652

54 Cooper Square
New York, NY 10003
(212) 777-2550

Los Angeles, CA 90015
(213) 749-5227

wordd's dedderns

Martinovich explains the 12,000
retail outlets are not expected to be
utilized in any one single promotion,
but rather that local retailers will be
approached for tie-ins on local pro-
motions.

Many of these promotions will be
done through the CBS branches. For
instance, he says he has been con-
tacted by the Cincinnati Reds or-
ganization, and by a shoe company
in St. Louis, and both have been re-
ferred to the local branches.

Martinovich says the aim of the
promotions is to pool budgets with
the company involved, and then tie
in local radio as well. But, he says,
the company is willing to go beyond
traditional outlets, to specialty pub-
lications and cable tv. CBS is also
willing to supply a whole array of
posters, coupons, record giveaways
and other merchandising tools, adds
Martinovich.

The CBS ad stresses the fact thatit
has such a broad spectrum of artists,
appealing to so many demographics,
that virtually any product can be
sold via a record tie-in.

Martinovich stresses that all artists
whose names are used in any tie-in
will be consulted. and nothing will
be done without their approval. He
adds that in none of the promotions
will there be any endorsements by
any artists of any products.

Martinovich says he has been con-
tacted by a soft drink manufacturer
and a fast food chain about doing
tie-ins, but, he says, nothing has
been signed as yet. In the last year,
CBS had a joint promotion with
Burger King, where coupons good
for discounts at local record shops in
New York were given out with pur-
chases at Burger King outlets.

WCI Names
Panel On
Reward $

NEW YORK-A three-member
Blue Ribbon Panel has been named
by Warner Communications Inc. to
decide recipients of cash rewards
and their amounts under WCI’s
Anti-Counterfeiting Project.

The members are Atlantic
Records performer Roberta Flack.
Jules Yarnell, special counsel. an-
tipiracy section, of the RIAA, and
David J. Oppenheim. Dean of New
York Univ. School of the Arts.

WCI launched its project last
April, setting up a fund of $100,000
in rewards for information leading
to the arrest and conviction of any
person involved in counterfeiting,
bootlegging or piracy of recordings.
Part of the project included the crea-
tion of thousands of flyers for post-
ing by merchandisers.

WClT says it's turned over all infor-
mation received to date to the RIAA
to be screened before being sent to
the FBI Strike Force.

Information regarding unautho-
rized duplication of recordings can
be forwarded to the Anti-Counter-
feiting Project, Warner Communi-
cations Inc., 75 Rockefeller Plaza,
New York, N.Y. 10019. All informa-
tion must be presented in writing
and anonymity will be protected
where requested.

Dean Oppenheim was previously
head of Columbia Masterworks and.
notes David Horowitz, office of the
president at WCI. is “well aware of
the loss of income suffered by artists
and the industry due to record coun-
terfeiting and piracy.”

WwWWW . americanradiohistorv.com

LOS ANGELES-Boy, is
George Tobin glad he included
the Miracles’ “More Love” on
Kim Carnes’ “Romance Dance”
LP last year! That remake hit
(coupled with quite a bit of
chutzpah) opened the door for
Tobin to produce an album with
the song’s composer.’ Smokey
Robinson. And now he’s going
back in the studio to cut an LP
with Natalie Cole.

Considering Tobin has also
recently produced records by
Thelma Houston. Deborah
Washington and Chocolate
Milk, it would seem the 38-year-
old transplanted New Yorker is
suddenly one of the hottest pro-
ducers in black music.

Well, not so suddenly. Tobin
produced the Commodores’ first
album for Motown in 1974
(which included the top 15 r&b
hit “I Feel Sanctified”) and also
supervised an early record by
Barry White, a remake of Elvis
Presley’s “In The Ghetto.”

The producer notes that he in-
fuses an r&b “feel” on all of his
records. “To me ‘Sad Eyes’ is an
r&b record with a white singer,”
says Tobin of his Robert John
smash which topped the pop
chart in October 1979.

“I grew up in New York City.”
Tobin says. “and what was on the

rsssssssssssss PRODUCER PROFILE

George Tobin Hot
With Smokey

By PAUL GREIN

Hit

radio was a lot of black pop mu-
sic. Many people think r&b
means ribs & beans. But the
black records that I like are gen-

erally pop records and those are
also the kind that I make.”

While r&b productions with
the likes of Clydie King and
Bobby Moore dot Tobin’s list of
credits, he is only now emerging
as a hot black music producer—
getting top acts like Robinson
and Cole.

Robinson’s “Being With You”
LP vaults to number 52 pop in its
second chart week. while the title
track jumps to number 31 on the
Hot 100. On the r&b chart. the
single climbs to number nine to
become Tobin’s first top 10 r&b
hit.

“Smokey thinks it’s funny.”
Tobin says. “I always ask him
how the record’s doing r&b. I'm
never really interested in how it’s
doing pop. because 1 always
know that 1 can make pop
records. I get off on knowing the
record’s doing well black.”

Tobin exudes a certain brash-
ness and it was precisely this
nerve which led to his producing
“Being With You.” It’s the first
time Robinson has worked with
another producer since Brian

(Continued on page 19)

the position include:

for Expatriates

reference 817, to:

Technical Manager fo;\
Record Manufacturers
of Nigeria Limited

A Technical Manager is required by Record Manu- | |
facturers of Nigeria Limited, to be resfponsible for all
technical and production aspects of its
Ikeja in Lagos State of Nigeria.

Qualified candidates would have had formaltraining
in Mechanical Engineering and experience inmanaging
staff (Overseas experience for expatriates is desirable).

SALARY: Thesalary for the above position would be I
negotiable but attractive for the right person.

FRINGE BENEFITS: Fringe Benefits attached to

a. Free Furnished, Air Conditioned, Accommodation

b. Car and driver provided by the Company I
c. Free Medical cover for self and family
d. Twice a Year Home Leave for Expatriates.

APPLICATION: Applicants should write in the
first instance, giving full personal and career details,

Hales & Hindmarsh Associates Ltd.
Century House, Jewry Street,
Winchester, Hampshire
ENGLAND
= (0962) 62253

actory based at

C
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FROM THE
DELICIOUS HIT ALBUM

TWICE AS SWEET

PRODUCED B GEORGE DUKE FOR GEORGE DUKE PRODUCTIONS
EXECUTIVE PRODUCER: DR. CECIL HALE T
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GAO Asked To Probe Cost Of Copyright Registration

® Continued from page 1
pean system in which all work is
copyrighted automatically from the
moment of creation.

The question of copyright regis-
tration emerged during House Sub-

cemmittee hearings held March 4
At those same hearings. Copvright
Rovalty Tribunal Chairman Clar-

ence James Jr. expressed his belief

that the Tribunal is not needed to
determine royalty rates for public

broadcasting. mechanical and juke-
box or cable television royaltics.
James called for abolition of the
Copvright Royalty Tribunal and its
replacement with marketplace nego-
tiations between copvright owners

and users. He criticized his own
ageney'sinability to distribute roval-
ties in a timely manner.

Because of the Tribunal’s appeals
process. there are cable royalty
funds on deposit with the U.S.
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The talents of recording stars and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement.

The Ampex Golden Reel Award honors those
achievements which were mastered on Ampex
professional recording tape. They have earned a
place in the ranks of the world’s most successful

recorded albums and singles.*
AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063 415/367-3889

®Ampex 1981  Golden Reet Winners as cf 1/81

Included in the award is a gift of $1,000 to the
recording artist’s favorite charity.

Over the past three years, there have been more
than 200 Golden Reel recipients. And more than
$200,000 donated on their behalf.

Congratulations to all of them on a masterful
performance.

“RIAA Certified Gold

www.americanradiohistorv.com

Treasury for the years 1978, 1979
and part of 1980 in the amount of
more than $41.657.000. James said.
“The appeal on the 1978 funds may
be concluded in 1983.” James said.
“but what if a higher court sends the
matter back to the Tribunal and sub-
sequent appeals are taken?" James
added that there are 1979 and 1980
Jukebox funds also on deposit total-
ling more than $2.165.000.

Industry representatives have ex-
pressed private reservations to Con-
gress about the Tribunal's effec-
tiveness prior to James' testinony.
As Rep. George Danielson (D-Ca.)
put it. James' admissions “pierced
the boil™ of fears and suspicions al-
ready existing.

“There lms been a great deal of
concern prior of Commissioner
James™ statement about the effec-
tiveness of the Tribunal mecha-
nism.” agrees Kastenmeier aide
Bruce Lehman, “partly because no
money has been distributed in sev-
cral cases in the threc vears of the
Tribunal's operations.™

Some members of the House Sub-
committee wish to do away with
compulsory licensing entirely and
disband  the Copy rwhl RO\J“\
Tribunal. but Suhmmmlllet~ Chair-
man Kastenmeier is adamant about
maintaining a compulsory license
for cable tv.

Kastenmeier's subcommittee will
be busy with copyvright issues this
spring as HR 1805. Rep. George
Danielson’s  recently  reintroduced
bill to create a performance right for
sound recordings, comes up for
hearings soon after Congress's Eas-
ter recess. Also on the agenda after
Easter will be HR 2007, the bill 10
exempt veterans' and fraternal
groups from paying performance
rovalties.

ChLi-Bops Gum
Offers AM Radio

CHICAGO—A $22 miniature AM
radio is part of the expanded acces-
sory product line that the makers of
Chu-Bops bubblegum are introduc-
ing. Chu-Bops ancillary items also
include collector albums. $2. and
Chu-Bops T-shirts. $6.

According to Frank Horowitz of
Album Graphics Inc.. one of two
firms involved in Chu-Bops manu-
facture and marketing. a test of retail
sales of the collector albums is
planned. Other accessories are being
direct marketed., he said.

The tiny two-speaker battery-
powered radio is a model of a modu-
lar stereo system complete with
“turntable™ that accepts the bubble-
gum disks.

SMASH BREAKOUT!

Disce Rap
“MOVE TO THE GROOVE"
by The Disco Four

Exciting New Rap
“CALLING DOCTOR ICE"
by Doctor lce

1;_ namite Hapu
“AT THE PARTY" by

The Treacherous Three

“SUPERAPPIN' NO, 2
by Grandmaster Flash
and The Furious Five

“THE BODYROCK™
The Treacherous Three

Enjoy Records
611 W. 125 51, New York Clty 10027
(212) 662-2230
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" Market Quotations

As of closing, March 12, 1981

m:;""“"l_ ow NAME P.E ‘f&'):') High Low Close Change
1% % Altec Corp. — 60 % % %  Unch
39 25% ABC 6 90 30 29% 30 + %
29% 29% American Can 7 305 29% 29 29% + %
5 2% Automatic Radio 5 17 3% 3% 3% + %
57% 42% CBS 8 460 57 56 57 + %
442 27  Columbia Pictures 8 17 42% 42 42% + Y%
8% 4 Craig Corp. - 10 5 4% 4% +
60% 40" Disney, Walt 14 423 59% 58 59% + 1
9% 6% ElectroSound Group 13- 17 8% 8% 8% + %
12 3% Filmways, Inc. - 96 6% 6% 6% Unch.
20% " Gulf + Western 4 601 15% 15% 15% + %
16 7% Handleman 8 66 13 12% 13 Unch.
14% 5% K-tel 1 6 13% 13% 13% Unch
45% 25% Matsushita Electronics 10 19  43% 43% 43% - %
57% 42% MCA 9 143 48% 47% 47T% - %
19% 10 Memorex - 176 1% 1% 1% - %
63% 46% 3M 10 902 61% 59% 61% + 2%
84 41% Motorola 1 381 66% 63% 66% + 3%
44% 23% North American Phillips 7 347 44V2  42% 44% + 2%
10% 4% OrroxCorp. 81 48 8% 8% 8% - %
29% 13% PioneerElectronics 21 7 29% 29% 29% Unch.
33 18% RCA .8 3953 28% 28 28% + %
18% 6 Sony 12 4987 17% 17% 17%  Unch.
36 20% Storer Broadcasting 17 322 33% 32% 33% + 1%
7 3 Superscope - 17 4 3% 4 + %
35% 24% Tatt Broadcasting 9 103 28 29 29 + 1
20% 14% Transamerica 5 1315 21% 20 21% + 1
64% 29% 20th Century-Fox 13 297 63 622 62% — %
42 17% Warner Communications 17 895 40% 40 40% + %
OVER THE P-E° Sales Bl Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 - 1% 2% Koss Corp. 8 30 5% 5%
Certron Corp. 17 9 1% 111/186 Kustom Elec. - - 1% 1%
Data Packaging 6 - 6 6% M. Josephson 10 - 12% 12%
First Artists Recoton 14 5 3 3%
Prod. 12 3 4'% 4% Schwartz Bros. - - 1% 2%
Integrity Ent. 5 113 3% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake. Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

AFM Agreement For Public TV

LOS ANGELES—The American
Federation of Musicians and pro-
ducers of public television programs
have a new two-year agreement. |t
also includes shows made primarily
for public television which are sub-
sequently aired in additional mar-
kets and radio simulcasts.

Each of the two years will see a
10% wage increase as well as in-
creases in health and welfare contri-

butions t0 $3.25 per day up toa max-
imum of $16.25 per week.

The arrangement also provides
that radio simulcasts are now to be
paid at the applicable National Pub-
lic Radio pickup rate. Permanent
members of ballet, symphony and
opera orchestra are paid for telecasts
whether or not their services are
used under the new agreement. In-
studio telecasts by ballet orchestras
are not included.

HAPPY
BIRTHDAY

BONES

We love you!

Kathy, Erica &

Geoff Howe
-and-

Toni Kaza &
Marcel Montecino

MELVIN
MOLLER

Certified Public Accountant

For The
ENTERTAINMENT INDUSTRY
And The
CREATIVE INDIVIDUAL

AUDITING, TAXES AND OTHER
SPECIALIZED SERVICES

50 East 42nd Street
New York, N.Y. 10017

(212) 697-1443

JOHN R. RONGE
Certified
Public Accountant

TAX RETURN
| PREPARATION
AND
BUSINESS
MANAGEMENT

(213) 556-0255

J

Supplying the graphic nseds of the racord Industry since 1852.

Profits Return To RCA Records

But Parent’s ’80 Report Cites Foreign Earnings Dip

NEW YORK—-RCA Records re-
turned to profitability in 1980 with a
slight increase in its worldwide vol-
ume, though foreign earnings for the
label decreased “substantially” de-
spite a moderate sales increase, ac-
cording to a just-issued annual re-
port by its parent, RCA Corp.

In addition, the report states that
both revenues and earnings from
RCA’s record and tape club oper-
ations declined.

Although the document does not
cite specific results, it calls attention
to “strong™ gains made by the label’s
domestic sales operations, which
benefitted from “significant” contri-

butions by RCA’s black, country
and classical product and a “strin-
gent” returns policy initiated last
year.

Indicative of the label’s current
chart surge in the black music area,

“the report mentions “strong gains”

on the RCA label itself and through
its manufacturing and distribution
deals with Solar, 20th Century and
Salsoul.

Sales volume, the report adds, in-
creased “substantially” in country
music, and the Red Seal division
also showed a sales improvement.

Also, claims the report, the label’s
limited-edition (250,000 copies)

Motown’s Lasker Cautious
On ’81 Industry Prospects

By SAM SUTHERLAND

LOS ANGELES—Forecasting
that 1981 will pose some of the
toughest obstacles yet faced by the
music industry, Motown Records
president Jay Lasker attributes the
label’s recent internal consolidation
and a shift in roster objectives to
ongoing economic hurdles.

In his first comprehensive inter-
view since assuming the Motown
presidency last November, the trade
veteran links the label’s internal re-
vamping and the decision to stream-
line 1ts roster to a view of trade pros-
pects diverging from more upbeat
scenarios offered elsewhere in the
industry.

And commenting on industry ru-
mors of a possible shift to branch
distribution. Lasker continues to
deny that Motown is readying such a
move. Persistent reports of a Poly-
Gram deal lead him to “categori-
cally” stress that he has no summits
on that or similar deals scheduled.

“I don’t want to sound overly pes-
simistic,” Lasker says. “but I feel 81
will be one of the toughest years for
our industry since the close of the
Second World War.”

While some observers have sug-
gested that revised sales policies and
more cost-effective marketing have
carried the music business past the
trough of its *79 slump, Lasker disa-
grees. If some larger corporations
have posted improved profit mar-
gins and reported a reduction in re-
turns flow. the former ABC and
Ariola-America chief believes the
total picture—one viewing retail and
distribution health alongside manu-
facturers’ performance—is more
checkered.

“I think basically what was ac-
complished during 1980 was a shift
in who was making the money.” he

K-tel Says Net
Sales Up 13%

NEW YORK — K-tel Interna-
tional reports a near doubling in
net profits for the first half of fiscal
1981, ended Dec. 31, 1980. Net sales
were up 13% over 1980 figures, to
$109,933,000 from $97,439.000. Net
profits leaped to $4,032.000 or $1.21

per share compared with $2,167.000,

or 63 cents per share in the first half
of 1980. '

While company president Philip
Kives cited the firm’s “growing mu-
sic business,” K-tel’s extensive oil
and gas exploration program and
real estate deals accounted for the
lion’s share of the success. Kives
says: “All three of our business seg-
ments are healthy and growing and
we look forward to exciting progress
in the years ahead.”

WwWWWwW.americanradiohistorv.com

asserts. In Lasker’s analysis, the im-
position of tight returns controls and
the trimming away of various incen-
tives programs and policies have
also reduced profitability for certain
retailers.

Also impacting. of course, is the
general economic climate. For Mo-

town, the combination of a soft over- -

all economy and market problems
endemic to the music trade has led to
the recent series of internal shifts
conducted under Lasker’s super-
vision.
Most recent of these was the selec-
tion of former Boardwalk Entertain-
(Continued on page 96)

eight-disk set, “Elvis Aron Presley,”
had “quickly” sold out at the whole-
sale level after its release last August.

The report further states that the
company earned 11 gold albums
and three gold or platinum singles

13

from the Recording Industry Assn.

of America.

As previously reported, RCA Corp.
achieved record sales and earnings
in 1980, but Edgar Griffiths, RCA
chairman and chief executive offi-
cer, indicates that RCA Corp.’s first
quarter of 1981 will be “down con-
siderably from the prior year.”

In a statement released in conjunc-
tion with the annual report, he states
three reasons for this decline: heavy
expenditures associated with the in-
troduction of RCA’s SelectaVision
videodisk system; an unfavorable
sales climate in January and early
February, coupled with industry-
wide increases in programming
costs, adversely affecting the oper-
ating results of the NBC Television
Network: and inclusion in the first
quarter of 1980 of an unusual gain
of $18.1 million from insurance pro-
ceeds relating to the Satcom III sat-
ellite lost in space last year.

Griffiths, who leaves his post in
July to be replaced by Thornton B.
Bradshaw. a member of RCA’s
board. notes a “very strong recep-
tion” from distributors and dealers
for SelectaVision. He also reiterates
RCA’s goal of selling more than
200.000 SelectaVision players and
two million videodisks in 1981. The
videodisk system debuts later this
month. IRV LICHTMAN

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
T0 SERVE YOU—BY PHONE, TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

WE WILL NOT BE UNDERSOLD

ALL LP's AND TAPES

ss08 P

List

L
Es

the invoice.

order.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

3490 - 550

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.
NOTICE TO OUR FOREIGN CUSTOMERS

We can prepare a Pro-forma invoice for you upon which
you can make funds available to us on the amount of

SINGLES—80¢ EACH

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
5100 Minimum order shipped

KING KAROL

126 West 42nd Strest
{Betwesn Broadway and Gih Ave.) New York, N.¥_ 10038
212 7384-T684

Tales: XIGEH

ayvoaig 1861 ‘L2 HOHVN
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CBS, RCA
Sell $500 Million
in LP’s by Mail

Before 1955 there were no record
clubs. Today RCA and CBS alone
sell $500 million worth of LP’s a
year direct to consumers. Tomor-
row they’re looking to double
that figure in video discs.

Non-store marketing of LP’s,
books, ready-to-wear, sporting
goods, insurance, food and many
other goods today is growing fifty
percent faster than retail.

To keep up on what top mar-
keters are doing, what they will
be doing, the impact of cable,

viewdata,

party plans, discs and

telephone, subscribe to Non-
Store Marketing Report.
Compiled every two weeks by
the leading industry consulting
firm. Non-Store Marketing

Report is

available only by pri-

vate subscription and includes
news on latest happenings, pro-
files of leading non-store compa-
nies, close-ups and trend reports
on new developments.

Send $25 for trial three month
offer——a 20% savings off annual
subscription rate. Money-back

guarantee.

Maxwell Sroge Company, Inc.
Time & Life Building, Dept. BB381
303 E. Ohio Street, Chicago, IL 60611

(312) 266-4900

Rock'n’Rolling

Yankee New Wavers
Catch Up To British

By ROMAN KOZAK

NEW YORK-—American new
wave groups, which in the last
couple of years have been over-
shadowed by their British cousins,
are coming back into their own, be-
cause they have more time and more
inclination to go out and repeatedly
play American secondary and col-
lege markets.

Such are the views of lan Cope-
land. founder and president of
Frontier Booking International, the
booking agency thatin the last three
years has been as responsible as any
for developing and nurturing the
new wave market in the U.S.

The FBI represents about 40 new
wave and new wave-oriented acts,
most notably the Police. Among its
British acts are the Buzzcocks, Gang
of Four, Magazine, Sector 27,
Siouxsie & the Banshees, the Spe-

TAANA GARDENER—Heart Beat
FIREFLY—Love

PURE ENERGY—When You're Dancin’
TIMMY THOMAS—Are You Crazy
LIGHT EXPRESS—Panther Mix

DR. ICE—~Calling Dr. Ice

LIME—Your Love

MELODY STEWART—Get Down, Get

Down

RAPPERMATICAL 5—Party Reed
JIMMY BO HORNE—Is It In
RAMONA BROOKS—I Don't Want You

Back

COUNT COOLOUT-~Rhythm Rap Rock
FUNKY FOUR & 1—~That's The Joint

THE STRIKERS—Body Music

K.I1.D.—Don’t

Stop

SHALAMAR—Make That Move
LAKESIDE—F antastic Voyage
WHISPERS—It's A Love Thing

KANO
ROD
LAX.

LPSPECIALS

4@ G20
list)
each ¥ w

JAMES BROWN
GERALDINE HUNT

T. CONNECTION
YOUNG & CO.
SHARON REDD
UNLIMITED TOUCH

OFFER EXPIRES APRIL 30, 1981

Minimum 10 per title. DEALERS ONLY. C.0.D. Cash or certified check only.
$50.00 minimum order. Order shipped same day via U.P.S., Air Freight, Truck

or ship.

3275 each

SYLVIA STRIPLIN—Give Me Your Love

JR. FUNK & LOVE MACHINE—Feel Good
Partytime

DISCO DAVE & THE FORCE—High Power

Rap

TREACHEROUS THREE—At The Party

DISCO FOUR—Move The Groove

GRAND MASTER FLASH—Super Rapping
No. 2

TREACHEROUS THREE—Body Rock

TRICKERATION—Rap, Bounce, Rock,
Skate

RONNIE GEE—Raptivity

EDDIE D. (DR. RAP)~Ad Lib Pick Up the
Pieces

REVELATION—Feel It

SUPER THREE~Philosophy Rappin’
Spree’

BITS & PIECES lll~Disco Mix

SHALAMAR

BLONDIE

DiaNA ROSS

PAT BENATAR

STEVIE WONDER
STIR CRAZY SOUND TRACK

TAPE KING INC.

220 Wesl 19th Street, New York, NY 10011
(212) 675-0800

TOLL FREE: 800-221-7938, 7939

ITING TO ALL COUNT

g all abels.an LE's

RIES - Ou

cials, the Slits, Squeeze, the Stran-
glers and XTC.

Some Yanks under contract are
John Cale, Iggy Pop. the Cramps,
Joan Jett & the Blackhearts, Robin
Lane & the Chartbusters, Pere Ubu,
Skafish, Wall of Voodoo, the Plim-
souls, the GoGos and Joe “King”
Carrasco.

“The American (new wave) bands
for a while were behind, but I hope
that the American auto industry
catches up to the Japanese as fast as
American musicians have caught up
with the British,” observes Cope-
land. “Right now, if I were to make
up a top 10 of my money making
acts, with the exception of the Police,
most of them would be American.

“And that is because they work so
solidly. (Acts like) Robin Lane or
Joan Jett are working all the time.
When they are not on tour, they are
recording. English bands, if I get one
tour a year, I am lucky. Maybe two,
but never three,” he continues. Joan
Jett and Robin Lane, along with
Iggy Pop. are now his biggest gross-
ing acts, he says.

The English acts, he adds, still
have the advantage, in that they
need not come into the U.S. until
there is a buzz on them, with a
record, and some college radio play.
A band like UB40. when it comes to
play the American new wave circuit
of clubs, dancehalls and theatres,
can command top advances. An
American act, like Joan Jett, who is
on her first solo tour, cannot com-
mand these advances this time
around.

But, stresses Copeland, her shows
are selling out, and on her next tour
she will be able to ask for as much as
an English act, with the extra advan-
tage that she will be able to do many
more shows.

Acts signed to FBI go on a tour
that usually wends its way from the
Northeast, through Chicago into
Western Canada and Northwestern
U.S.. down the West Coast into
Texas, and then back to Florida, en-
circling the U.S., but avoiding the
vast distances within the American
mainland.

“That’s the trucking-it route
where you don’t have to fly once,”
he explains. “That means you don’t
have flight cases. That is one of the
secrets of the whole thing: ground
transport and the elimination of
flight cases which double the size of

(Continued on page 96)

Expansion Set
By Federated

LOS ANGELES—The Federated
Group has unveiled plans for store
expansion beyond its current South-
ern California base of 10 audio and
video superstores.

As outlined by chain president
Keith Powell, the spread into other
areas of the state is already under-
way, with the chain’s opening of its
11th outlet, a new 20,000 square foot
location in Modesto, Dec. 5. and the
addition of a 30.000° square foot
store in Fresno.

In April, plans call for a Feder-
ated store in Stockton.

Meanwhile. the chain will also
spread farther south this month
when it opens two stores in the San
Diego market, one in the Glasshouse
Square Shopping Center and a sec-
ond situated near the campus of San
Diego State Univ.

www americanradiohistorv com
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Billboard photo by Neil Zlozower

STYX DAY—Los Angeles responds to A&M’s Styx with more than just two

SRO nights at the Forum, as the band is seen receiving a special plaque mark-

ing Styx Day"” there, awarded during a label fete by Mayor Tom Bradiey.

Pictured from left are Mayor Bradley and Styx members Tommy Shaw, J. Y.
Young, Chuck Panozzo, John Panozzo and Dennis DeYoung.

Sale Of Fania Confirmed
By Label Topper Masucci

By CARLOS AGUDELO

NEW YORK—The sale of Musica
Latina International Inc., owner of
Fania Records, to Ernesto Aue, pres-
ident of Venezuela’s Palacio de la
Musica Records and the Argentine
financial group Balsyn, has been
confirmed by firm president Jerry
Masucci.

The agreement actually took place
in December 1979, but was kept con-
fidential until now. The deal in-
volves the entire company, includ-
ing its labels Fania, Cotique, Tico-
Alegre, Vaya and Inca. No purchase
price was revealed.

The agreement established Ma-
succi’s tenure as president for a pe-
riod of five years. Masucci formed
the company with musician Johnny
Pacheco in 1964.

The transaction is being made
known at the moment when the salsa
sound is expanding into various
markets around the world, notably

Europe and Africa. Part of the suc-
cess of Fania is due to the Fania All
Stars, a band composed by top musi-
cians who record for the company’s
various labels. They’ve just returned
from Europe after a tour of five
shows in three countries.

According to Masucci, Fania is
holding talks with CBS Israel and
RCA Mexico for distribution rights.
The Fania All Stars are also plan-
ning a tour of the People’s Republic
of China within the next four
months, and will also return to-Bar-
celona and Madrid in June or July
and in August they will tour Peru.
Colombia, Equador. Argentina,
Panama and Venezuela.

Masucci also reports that Argen-
tine musician Gato Barbieri is re-
cording two albums for the labels,
one with the Fania All Stars and
another by himself with his own
compositions. The former is ex-
pected to be marketed in April.

After
lagying down
the tracks,
lay down
and
relax

...at Le Parc— the informal hotel that's be-
come the “in” of the industry. Close to the
recording studios and west coast headquar-
ters of the major labels. Located 1 block west
of La Cienega's "Restaurant Row." 150
suites, each with wet bar, kitchenette and
balcony. Complimentary full breakfast and
limousine service available within the area.

o
Le Parc

733 N. West Knoll » West Hollywood, CA 90069 (213) 855-8888
Toll-Free: U.S. (800) 421-4666 » Calif. (800) 252-2152
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Tower Foreign Expansion
With New Store In Tokyo

® Continued from page |

second store in Japan. following an
18-month shakedown cruise in
which the Sacramento-based firm
also franchised about a dozen Japa-
nese retail outlets (Billboard. April
5. 1980).

Solomon is bullish on his Japa-
nese penetration. And it won't stop
with the enterprise more than 5.000
miles from his base. As a wholesaler.
Solomon admits that his business
with foreign customers across the
globe (going back more than five
years) whetted his appetite for Nip-
pon holdings.

Solomon’s primarily U.S. imports
business opened an  office/ware-
house in Japan about (8 months
ago. It was while serving accounts
there that he acquired the first small
store. in Sapporo on the island of
Hokkaido.

The second store. 4.000 square
feet of a sccond floor in Shibuya. a
Tokyo shopping arca. follows more
closely the image of the U.S. Tower
outlet. Manabu Sano. manager of
the Tokyo store. stocks more than
80.000 titles. both domestic and U S.

Like the Tower franchises. the
Shibuya store reflects its U.S. loca-

Sassy Shifts

NEW YORK-—Sassy Entertain-
ment Inc. moves its quarters. The
new address: 923 Fifth Ave.. Duplex
Suite. New York. N.Y. 10021. (212)
772-9440.

tions, with fixtures. signs and motifs
typical of a stateside Solomon store.
Solomon points out the only real dif-
ference one notes between a store
here and there is the more vertical
fixturing approach. required be-
cause real estate is so dear in Japan.

The Tower franchise and retail
venture in Japan is “still experi-
mental.” Solomon opines. He finds
the logistics of overcoming the 5.000
mile gap between the two countries
have been ameliorated. “The Japa-
nese are totally eclectic. truly cosmo-
politan in their musical desires. We
stock classical. country. r&b. jazz
and pop titles by the thousands.”
Solomon stresses that his presence in
Japan is an augmentative factor.
providing musical farc not before
available there,

Opcening of the two Tower
Records outlets in Japan has overall
strengthened  Tower’s  Nipponese
wholesale service. All Tower em-
ployes in Japan except general man-
ager Mark Viducich are nationals.
All U.S. product is jetted to Japan.

In recent ycars. two American
chain entrepreneurs attempted to
open overseas. Cleve Howard. who
initiated the Budget Tapes &
Records franchise concept in the
mid-70s. was on the verge of open-
ing a UK. segment when the chain
weakened financially. Rich Bullock
of the now defunct Odyssev chain
several times was in negotiation to
open stores on the Continent.

JOHN SIPPEL

[ WHEN

"IRWIN SINGS’
JIM GRIMES
L SMILES... |

Because

“lrwin Sings”’
;7 Peter Pan #156
7o & is a smash
A L.P. Hit!
% Jim Grimes
V.P. National Record Mart
Pittsburgh. PA.

(Advertisement)

MASTER TURNED DOWN?
DON'T GIVE UP. ..

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (National
Label Distributing Company) is a na-
tional distribution service set up with
the ey independent distributors across
the country to expose. market. mer-
chandise and promote your product.
If vou believe enough in your product
to spend time and money on it and it s
passed on by the majors. that doesn’t
mean it's a loser.

Many passed on masters have gone on
to be s, NLDC will getyour label out
there and atford vou the opportunity o
guide sour own destiny in the record
business.

Understanding the problems of  the
small indiec we have structured a veny
fair, affordable fee 1o set vour label
up as a nationally distributed record
company.,

For further information call  Steve
Schulman at NLDC central  head-
quarters 215 568-0500 or write to NLDC
at 1529 Walnut Street. 6th Floor. Phila-
delphia, Pa. 19102,

7oA

re You in the Entertainment Business?
Then You Must Know

7

ANRO provides reliable CUS-
TOMIZED TRANSPORTATION
for Show Business firms and
individuals. Current model Cadil-
lac Limousines or any other
vehicle type can be available.

Chicago:

Do You Travel?

4212).824-4500 ...

Hourly Rates or Fixed Price to any
Metropolitan New York City Airport, contact:

q .
ANro LimMoUuSIiNe s sy, vew vok w 10019 212 8264500

Mrazek Livery (312) 421-0513 Royal Rolls (213) 659-4006 /

ANRO is owned and operated by
Don Anthony and Jerry Roth.
They know your requirements
because they both have been
associated with show business
for over 25 years.

Los Angeles:

New 1981 Retail Outlets

Average

Chain & Present New Stores Free-  Strip  New Store

Home Base Stores SetIn’81 Mali Standing Center Size (Sq. Ft.)

Rainbow Records 15 4 1 1 2 3,500
San Francisco

Cavage’s 13 3 3 2,500
Buffalo

Music Plus 22 3 3 3,500
Los Angeles

Recordland 31 4 4 2,000
Cleveland

Record Theater 16 0
Buffalo

Spec’s 14 0
Miami

Record Bar 112 20 19 1 2,500
Durham, N.C.

Camelot 104 11 11 2,600
N. Canton, Ohio

Mr. Music 16 1 1 1,500
Houston

Cactus 6 0
Houston

Turtle’s 19 5 5 1,900
Atlanta

Deorsey’s 7 1 1 2,500
Portiand, Me.

Strawberries 14 5 2 1 2 2,500
Boston

National Record 70 11 9 1 1

Mart/0Oasis
Pittsburgh

Budget Tapes & 84 0

Records
Denver

Everybody’'s 9 2 2 4,000
Portland, Ore.

Circles/Hollywood 15 0
Phoenix

Hastings/Record & 51 10 6 1 3 2,500

Soundtown
Amarillo, Tex.

Harmony Huts 24 2 2 4,000
Lanham, Md.

Record Shop 31 0
Edina, Minn.

Flipside 20 0
Lubbock, Tex.

Listening Booth 43 8 8 3,000
Pennsauken, N.j.

Young Entertainment 7 2 2 3,500
Atlanta

DJ's Sound City 25 2 2 1,500
Seattle

Record Factory 27 4 2 2 3,500
San Francisco

Tower Records 31 4 2 2 7,000
Sacramento

Great American

Music 6 2 2 2 2,000
Minneapolis

Harmony House 13 2 2 4,000
Detroit

The Musicland 446 15-30 22+ 3,700

Group
Minneapolis

Wherehouse/ 136 6-10 8 2,800

Big Ben's

Los Angeles

*Figures represent the median between the high and low estimates for new
stores was utilized for Musicland Group and Integrity Entertainment Corp.

Labels Suing
Colony Outlet

NEW YORK — The Colony Rec-
ords store here and a number of its
employes have been slapped by suits
from CBS. RCA. and MCA charg-
ing that employes of the store would
regularly duplicate LPs and singles
available for sale at the store.

Bids for a temporary restraining
order against the store and its em-
ploves. were scheduled to be heard
Saturday (14) by U.S. District Judge
Edward Weinfield here. The Colony
Records store. tocated on Broadway
near Times Square. maintains a
comprehensive inventory of records
which it usually sells at list price.

According to an affidavit filed by
Roy Kulcsar. attorney for the RIAA.
agents of the Recording Industry
Assn.. visited the store a number of
times from September 1980 through
February 1981 asking emploves of
the store to make for them cassette
copies of songs contained either as
individual cuts on LPs tegitimately
offered for sale. or from available
singles.

In its suit. MCA is asking for
$50.000 for each separate infring-
ment on five counts, and confisca-
tion of all infringing material in-
cluding all the cquipment used to
make the allegedly illegal cassettes.

According to the suits. employes
of the store. identified as Harold
Grossbardt. Sidney Turk. Michael
“Russki” and “others™ duplicated
for the RIAA agents songs by Olivia
Newton-John. Poco. ELO. Don Wil-
liams. and the “Xanadu™ soundtrack
from MCA recordings. LPs by Ron-
nic Milsap and Waylon Jennings
and individual tunes by Jennings
and Elvis Presley from RCA
recordings. and songs by Kenny
Loggins, Billy Jocl. the Manhattans.
the Jacksons. Mtume. Barbra Strei-
sand. Gladys Knight. Chicago. Kan-
sas. Eddic Moncy & Valerie Carter
and Elvis Costello from CBS record-
ings.

e, =
£( Colr beparatinns ;

P'Sing
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2832 Spring Grove Avenue
Cincinnati, Ohio 45225
(513)681-8400

Chart 81 Store Openings;
Growth Is Close To 10%

® Continued from puge |

some isolated cases. video hardware.

Russ Solomon’s Tower Records
store estimate of 7.000 square fect
far outdistances any other chains
size plans.

Seven chains in the survey indi-
cate they will stand pat. But even
those recalcitrant chains admit they
will entertain new outlet offers if the
facility and leasing provisions are
opportune.

Malls remain the chains’ favorite
sites with approximately 80% of the

www americanradiohistorv com

openings planned there. Freestand-
ing and strip center stores split
cvenly the remaining 20%.

For The Record

LOS ANGELES—Mother’s Rece-
ords & Tape Co. is a nine-store
chain. with locations in Virginia.
Georgia. Florida and Kentucky. A
photo caption of Lionel Richie and
Milan Williams of the Commodores
at a Mother’s store in Hampton. Va.
(Billboard. Feb. 21. 1981) stated that
it was a three-store chain.

Cut-Outs

Albums, 8-Tracks & Cassettes

Proven Sellers for
High Profits

plus . . . complete line of
Bethilehem, Kent, United,
Bright Orange, Everest
and many more jazz,
blues, gospel and rock

labels.

Write or call for Catalog.
2 )@ y/g) RECORD
@ i

DISTRIBUTDRS. c.
Rahway, New Jersey 07065 201-574-0900

1467 Pinewood St
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UINCY JONES

“The Dude”

In the last few years he has produced the best music
you've heard... The Brothers Johnson, George Benson,

Rufus and Chaka, and Michael Jackson...Now he's
taken the time to produce his Favorite Artist...

QUINCY JONES.

THE DUDE ... He will be everywhere you go.
ON A&M RECORDS AND TAPES

Includes The Single “AI NO CORRIDA"

Produced by Quincy Jones for Quincy Jones
Productions, Inc. (_uces

©1981 AxM Records, Inc. All Rights Reserve



www.americanradiohistory.com

Moody Blues, Ted Nugent, Graham
e Introducing a priced  Parker, The Platters, Rainbow
less coliection of hit albums and hot artists  Rush, Statler Brothers, Rod Stewart,

including the Allman Brothers, Atlanta Rhythm  10CC, Thin Lizzy, Pat Travers, Village
People, Hank Williams

Section, George Benson,

Chuck Berry, David Bowie, The POIYGram —more than 100 great
George Burns, Chick " rock, pop, R&B,
Corea, Gloria Gaynor, $ 598 Llne- country, jazz and AOR
Genesis, Tom T. Hall, albums at a collection-

Chuck Mangione, filling price.

See your PolyGram representative
for information and details.
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General News

Tobin’s Carnes Success Yielded Robinson Sessions

® Continued from page 10
and Eddie Holland did the Mir-
acles’ “Mickey’s Monkey” in 1963.

“We met last September,” To-
bin remembers, “and he said ‘Being
With You’ would be a great song for
Kim. I didn’t want to tell him I
wasn’t going to do Kim'’s next album
and also I thought it would be a
great song for Smokey.

“I satd ‘I'd love to make a record
with you on that.” He said he really
produces himself. I said “Why don’t
we record it and if you don’t like it,
I'll give you the tape and that will be
it

“We went into the studio that
night and proceeded from that right
into the album. And we’re picking
tunes for another album right now.”

Tobin hopes he contributed to the
sound quality of Robinson’s records.
“The first thing we did was make the
record sound like it was made to-
day—very crisp. clean and spacious.
I don’t think Smokey was ever con-
cerned with how things sounded—he
was more concerned with the songs.”

Four of Robinson’s songs wound
up on the album. The singer also
brought in two outside tunes and
Tobin brought in two.

Tobin believes generally that it’s
hard for a writer/artist to be objec-
tive about his songs. “It’s sort of like
giving birth.” he says. “A mother
very rarely looks at her newborn
child and says, ‘It’s ugly.””

Tobin had singles with three old-
ies last year besides “More Love”
(which he says he originally in-
tended to cut with Robert John):
“Cry Like A Baby” for Carnes and
“Hey There Lonely Girl” and
“Sherry,” both for John.

“I go with an oldie whenever I run
out of ideas.” Tobin says. “Plus, it’s
harder now than ever before to get
quality songs from publishers. I
don’t remember the last time some-
body came to me with a really great
song.”

Sull, Tobin believes too much is
made of the need for great songs.
“People aren’t buying songs,” he
says. “they’re buying records. You
can make hit records out of non-hit
songs. The guy who sits around wait-
ing for that great. special song might
wait and wait and wait.”

Tobin is methodical about staying
on top of the latest market trends. “1
try for direct demographic hits when
I make records.” he says. “It’s never
a random shot. I always first figure
out where an artist is going to fit in
the scheme of things at a radio sta-
tion.

“I make records for radio stations.
not for record companies or even
artists. I always look at what radio
stations add and every week or two
I’ll go out and buy four or five al-
bums and listen to them.

“The bad thing about making
records for a certain time,” Tobin
notes, “is that you can wait seven
months for your album to come out
and by that time it might not be va-
lid anymore. That’s why I love what
Motown did: I watched the Smokey
tape go from a cassette in my hand to
a finished album almost over the
weekend.”

Does he ever try to absorb too
much (o the point that all this input
clutters up his own vision? The nor-

AMC Nominations

NEW YORK-The American
Music Conference is seeking nomi-
nations for the second annual “Mu-
sic Educator of the Year” award.
Last year’s winner was Dr. Lee Kjel-
son of the Univ. of Miami. Details
about nomination procedures may
be obtained from the American Mu-
sic Conference offices in Wilmette.
Il

mally unflappable Tobin is for once
stopped cold. *“Maybe I do and I
don’t know it.” he says.

Tobin has been a producer since
the ’60s, having handled Derek’s

number 11 pop hit “Cinnamon.”
But he got out of the business totally
from 1974 to 1978 to build his own
studio, Studio Sound Recorders, in
nearby North Hollywood. The facil-
ity has two, 24-track rooms.

“I went through a period in the
early '70s when I started making a
lot of bullshit r&b records with mar-
ginal acts. 1 got out for four years
and built my studios because 1
needed an income base.

“It’'s awfully hard to make a living
when you have to sell a record to be
able to make another record. One
thing 1s always contingent on an-
other and the chain is sometimes
broken by the need to eat.”

A retail chain buver
oesonrecord...about
ordering your product faster.

Joe Bressi
V.P. of Purchasing
Camelot Music Stores
North Canton, Ohio

6 6 Keeping track of new releases is a problem
in itself. But placing the order fast is just as
important. We all know the first wave of retail
action on an album is critical. I'm not about to
let those customers go looking somewhere else.

“Trade ads do keep me posted on new releases
and show me that the label is supporting the
artist. That's why | make it my business to read

The Bottom Line:

the record ads as well as the charts. In fact, |
frequently order the reccrd from the ad itself.

“If there was just one thing [ could get across to
record advertisers, it would be this: Make the
album number easier to find...and easier to
read! You'd be surprised how often I'm slowed
down, just trying to get that number copied

down correctly! 99

Billboard ads move records. Clear ordering information moves them faster!

Billboard.
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Commentary

Targeting In On Blank Tape

By JOHN DEACON

In a Billboard commentary recently (March 7), Barry Fox
presented the British record industry with a back-handed com-
pliment by accusing it of employing a successful consumer

campaign “in creating a fantasy picture
of a heavy blank tape levy just around
the corner.”

He continued with the far more seri-
ous allegation that by a combination of
“half-truth and outrageous claims” we
have persuaded the public to ask the
wrong questions, i.e. “how much will
the levy be?” and “when will it be im-
posed?,” rather than “is the levy fair?”
and “how will it be distributed?”

Home taping is a provocative subject
and one which the British record indus-
try makes no apology for bringing to the
notice of the public. However, it is not
the record industry which has forced the
consumer into asking “how much?” In
fact, Fox himself (writing as Adrian
Hope) in the New Scientist in January
1980, said: “Undenied leaks suggest
that a very high levy, in the order of 4
to 5 pounds ($8.80 to $11) a cassette,
is hoped for.”

The British Phonographic Industry
has never stated that the British record
industry seeks such remuneration; in-
deed, it would clearly be politically un-
realistic to consider such figures.

In the jointsubmission to the Government, the BP1. Mechan-
ical Rights Society, Mechanical Copyright Protection Society
and the Musicians’ Union have proposed that the rate of the
levy be subject to the jurisdiction of the Performing Right
Tribunal, who, on any reference, would be charged with ensur-
ing that the product of the levy, when distributed, would repre-
sent equitable remuneration to the rights holders.

John Deacon: “The evidence consistently

indicates that people who copy music at

home buy fewer records than they did be-
fore they started copying.”

U.K. losses from home
taping top $500 million

As to “when will the levy be imposed?,” Fox knows full well
that this is a matter for the British Parliament to debate and de-
cide.

So let us now consider the question which, according to Fox,
the British industry is attempting to dissuade the public from
asking—"is a levy fair?”

Piracy, everyone knows, is a worldwide problem for all in-
dustries. The record industry takes a determined stand against
pirates and expects and obtains everyone’s support in this fight.

In Britain, the copyright law grants to the producer of phono-
grams an absolute right against private copying. Nevertheless,
home taping presents a different problem to that of commercial
piracy, although the loss caused the industry is as great. The
wrongdoers, however, are generally law-abiding citizens who
cannot be expected to appreciate the complexities of copyright
law.

Home taping is here to stay. The problem is to reconcile the
need to safeguard the record industry’s right to equitable remu-
neration with the impossibility of enforcing those rights.

We refuse to contemplate taking the same draconian action
against otherwise law-abiding citizens that we use so success-
fully against pirates. The only practicable answer, in our view,
is a levy on blank audio tape.

Toread Barry Fox’s article, one might understandably be led
to believe that the British record industry stood alone on the “is
it fair?” issue. But this is not so.

Mr. Justice Whitford’s Committee Report, which considered
law on copyright and designs, and on which the Government
“Green Paper” is now awaited, stated: “Complete freedom for
individuals and educational establishments to record for noth-

ing from any source would not only weaken the record industry
but also harm the interests of composers, writers, publishers,
performers and others who are dependent on that industry. to
the ultimate detriment of the whole
community.”

In January of this year, the independ-
ent Which? magazine, published by the
Consumers’ Assn. (with a membership
of some 667.400) said:

“If people whose talents and invest-
ments contribute to the making of
records—sound or video—are deprived
of income because the public copies the
end product instead of buying it, it’s not
unreasonable that they should receive
some financial compensation from
those doing the copying. Music lovers
will suffer in the long term if record
companies go out of business ... it's
hard to see how a license system could
be enforced, so a levy of some kind
seems to be the only solution—not as a
deterrent to copying, but as a means of
ensuring payment for.it.”

Thumbing through the BPI files, I
notice that even Barry Fox, at least in
1976, favored a levy. I quote from a let-
ter to my predecessor, Geoffrey Bridge:
“On the domestic copying, I am con-
vinced that there is no technological an-
swer—the only answer is to put a license tax on each domestic
recorder sold in this country, as in Germany.”

Where the BPI and its colleagues, MRS, MCPS and the Mu-
sicians’ Union would take issue with the Whitford Committee
(and Mr. Fox), is on the recommendation that a royalty should
only be paid on hardware, for as Which? magazine concludes,
*“as payment should in fairness be in proportion to the amount
of copying done, a levy on blank tape seems preferable to a levy
on recorders.”

Nevertheless, the British record industry is happy to associate
itself with the view of the Whitford Committee, and the leading
British consumer magazine (and Mr. Fox?) that the principle of
a levy is fair.

Fox pours scorn on the British record industry’s measure-
ment of loss from home taping, and accuses it of using as much
license with its graphs as some journalists do with their pens.

Surveys commissioned by the BPI have employed samples
which are large enough to give a high degree of reliability. No
sample claims complete accuracy, but it is nevertheless shown
to be very likely that 25% of all home taping sessions in the U K.
prevent the sale of the item of recorded music concerned.

The only practical answer
is a levy on blank tape

In 1979 the equivalent of 226,800,000 LPs were copied in the
United Kingdom; 25% of this is 56.700,000 and at an average
retail price of 4.03 pounds ($8.20), lost sales were 228 million
pounds ($501.6 million).

The evidence from other countries including Belgium. Hol-
land, Finland, West Germany and the United States, con-
sistently indicates that people who copy music at home nor-
mally buy fewer records and tapes than they did before they
started copying.

This evidence of loss and damage has been painstakingly
compiled and is overwhelmingly conclusive. Yet Mr. Fox
whimsically dismisses it as “outrageous” when he has made no
attempt to assemble evidence to the contrary.

John Deacon is director general of the British Phonographic
Industry.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

Letters To The Editor

out the status quo in a predominantly white, upper

The Grammys may be the only program currently on
television that represents our industry, but this cer-
tainly does not excuse the musical elitism and snob-
bery that the telecast, in truth, represents. It makes
one wonder about the individuals doing the nomi-
nating.

By ignoring current trends in music, i.e. new wave
and those other enormously important artists whose
records may not have gone gold, platinum or reached a
certain level of commercial acceptibility, we in the in-
dustry are responsible for presenting the public a false
and dishonest view of current music and what is
“best.”

But fet's face it; the Grammys, in keeping with the
rest of our society, views what is best not in terms of
quality, innovativeness or actual talent, but rather in
financial terms—product which can generate the most
bucks.

All of this year's nominees have had huge commer-
cial success and acceptability, resulting in large sales
and gold or platinum. From Christopher Cross to Kenny
Rogers on down to perennial favorite Barbra Streisand,
we are talking about safe MOR-oriented music, basic-
ally formulated music that takes no chances.

A token exception is the Pretenders nomination (ac-
cent on the word “token”) in the same vein as a sing-
ular black, Puerto Rican or woman who is used to fill

www americanradiohistorv com

class corporation. And ““corporation” is what our indus-
try has become.

It is time that we in this industry face up to the re-
sponsibility of this awards program which supposedly
represents us. In lieu of this, we have settled for the
"hey, it's better than nothing” route when there is a
feasible alternative until we do bring about proper rep-
resentation, It's called ... Nothing.

Debra Goodman
Studio Manager
Downtown Recorders
Boston
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Billboard. Singles Radio Action.

Playlist Prime Movers *

PRIME MOVERS-NATIONAL

STEVEWINWOOD —While You See a Chance (Island)

GROVER WASHINGTON JR.—Just the Two of Us (Elektra)
STYX-The Best of Times (A&M)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked #%.

e ADD ONS~The two key products
added at the radio stations listed-
as determined by station personnel
are marked ee.

BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

wusm® PRIME MOVERS nummm
THE POLICE—Don't Stand So Close To Me

(A&M)
STYX--The Best of Times (A&M)
ATASTE OF HONEY—Sukiyaki (Capital)
mmsmm © TOP ADD ONS e
BARRY MAMILOW—Lonely Together (Arista)
GINQ YANELLI—Living Inside Myself (Arista)
DOLLY PARTON—But You Know i Love You

(RCA)
s BREAKOUT S messesms
STEELY DAN~Time Out Of Mind (MCA)
DARYL HALL & JOHN OATES—Kiss On My List

(RCA)
STYX—Too Much Time (A&M)
=

KFl-Los Angeles (R. Collins—MD)

* % STYX—The Best Of Times 4-1
* % YARBROUGH & PEOPLES—Don't Stop The
Music 12-7
* DARYL HALL/JOHN OATES—Kiss On My List
159

* GROVER WASHINGTON JR—Just The Two Of
Us 28-19

oo DOLLY PARTON—But You Know | Love You

oo BARRY MANILOW-Lonely Together

o STYX-Too Much Time

® ATASTE OF HONEY-Sukiyaki—D-29

© SMOKEY ROBINSON—Being With You—D-27

© JAMES TAYLOR/).D. SOUTHER-Her Town
Too

© THE WHISPERS—~It's A Love Thing

KRLA~Los Angeles (R. Stancatto—MD)

% SMOKEY ROBINSON—Being With You 2-1
*% YOUNG & CO.—! Like What You're Doing
ToMe 26-14

* YOKO ONO-Walking On Thin lce 22-20

* THE POLICE-Don't Stand So Close To Me
20-17

* BLONDIE—Rapture 4-2

oo ERIC CLAPTON—I Can't Stand It

oo DARYL HALL/JOHN OATES—Kiss On My

List—18

o STEELY DAN-Hey Nineteen

© GROVER WASHINGTON JR—Just The'Two Of
Us-D-27

KRTH—Los Angeles (B. Hamilton—PD)
* % THE POLICE-Don't Stand So Close To Me
22-15

* % ATASTE OF HONEY -Sukiyaki 21-8

* ALAN PARSONS PROJECT—Games People
Play 24-20

* SMOKEY ROBINSON—Being With You 4-2

* BARBRA STREISANO/BARRY GIBB-What
Kind Of Fool 20-16

oo STEELY DAN-Time Out Of Mind

oo GINO VANELLI-Living Inside Myself

® JUICE NEWTON—Angel Of The Morning

KFMB-FM (B-100)—San Oiego (G. McCartney—

MD)

% STEELY OAN—Time Out Of Mind 18-14

% BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool 10-6

* STEVE WINWOOD —-While You See A Chance
1311

* JUICE NEWTON—Angel Of The Morning 26-
20

* CHAMPAIGN—How Bout Us 23-19

oo CHRISTOPHER CROSS—Say You'll Be Mine

oo JOHN LENNON—Watching The Wheels

© THE JOE CHEMAY BAND—Proud

KGB(13K)—San Diego (P. Hamilton—MD)

No List

KERN-Bakersfield (G. Davis—MD)

*% GROVER WASHINGTON JR—Just The Two
0fUs 22-16

% DARYL HALL/JOHN OATES—Kiss On My
List 15-10

+* SMOKEY ROBINSON—Being With You 24-18

+ CLIMAX BLUES BAND~| Love You 29-22

 LEQ SAYER—Living In A Fantasy 16-12

oo THEWHO-You Better, You Bet 29

oo STYX-Too Much Time 30

® JOURNEY-The Party's Over

© RAY PARKER JR. & RAYDIO~A Woman Needs
Love

© YARBROUGH & PEOPLES—Don't Stop The
Music

KOPA~Phoenix (). McKay—MD)

Playlist Top Add Ons e

Based on station playlists through Tuesday (3/10/81)

TOP ADD ONS -NATIONAL

REO SPEEDWAGON—Take It On the Run (Epic)

THEWHO-You Better You Bet (WB)
STEELY DAN—Time Out of Mind (MCA)

 DARYL HALL/)OHN OATES-Kiss On My List
31-26

* NEIL DIAMOND—Hello Again 23-18

© DONNA SUMMER~Who Do You Think You're
Fooling

® SANTANA—-Winning

KXOA-—-Sacramento (C. Mitchell-MD)

* % SHEENA EASTON~—-Morning Train 20-14
% DARYL HALL/JOHN OATES—Kiss On My
List 16-10

* BLONDIE-Rapture 6-2

* GROVER WASHINGTON JR—Just The Two Of
Us 19-13

* TERRI GIBBS—Somebody's Knockin' 15-12

oo FRANKE & THE KNOCKOUTS—~Sweetheart

oo BARRY MANILOW~Lonely Together

o CHRISTOPHER CROSS~Say You'll Be Mine

© STEELY DAN—Time Out Of Mind—D-25

© CHAMPAIGN-How Bout Us

KRQQ(KRQ-94)—Tucson (K. Lacy—MD)

*% BLONDIE—Rapture 11-7

* % SHEENA EASTON—Morning Train 16-12

* DARYL HALL/JOHN OATES—Kiss On My List
6-3

* STYX~The Best Of Times 4-1

* BARBRA STREISAND/BARRY GIBB~What
Kind Of Fool 10-6

®e STYX-Too Much Time—30

oo JAMES TAYLOR/).D. SOUTHER—Her Town
Too-29

o FRANKE & THE KNOCKOUTS—Sweetheart

® REO SPEEDWAGON~—Take It On The Run

o THE WHO--You Better, You Bet

KTKT-Tucson (E. Alexander—MD)

* % DARYL HALL/JOHN OATES—Kiss On My
List 17-9
*% GROVER WASHINGTON JR-Just The Two
0f Us 29-22
 SHEENA EASTON—Morning Train 18-13
* STEVE WINWOOD—While You See A Chance
20-16
oo JAMES TAYLOR/).D. SOUTHER--Her Town
Too
oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love
o SMOKEY ROBINSON—Being With You—D-27
® TERRI GIBBS—Somebody's Knockin'
© JOURNEY—The Party’s Over
o DONNA SUMMER—Who Do You Think You're
Fooling—D-30
© GARLAND JEFFREYS—96 Tears

KENO—Las Vegas (B. Alexander—MD)

* % THE POLICE-Don't Stand So Close To Me
15-9

* % GROVER WASHINGTON JR—Just The Two
0f Us 24-15

* BRUCE SPRINGSTEEN—Fade Away 21-17

* LEO SAYER-Living In A Fantasy 10-6

* SHEENA EASTON—Morning Train 18-13

®@ STYX-Too Much Time

oo RAY PARKER JR. & RAYDIO-A Woman

Needs Love

© SMOKEY ROBINSON—Being With You—D-30

® .38 SPECIAL—Hold On Loosely—D-29

© ERIC CLAPTON- Can't Stand It-D-27

© DONNA SUMMER—Who Do You Think You're

Fooling—D-28

KLUC —Las Yegas (R. Lundquist—PD)

* % THE EAGLES—Seven Bridges Road 6-4

* % STEVE WINWOOD—While You See A

Chance 10-7

* JUICE NEWTON—Angel Of The Morning 20-
17

* ERIC CLAPTON—I Can't Stand it 26-22

@@ STYX-Too Much Time

ee REQ SPEEOWAGON—Take It On The Run

® JOURNEY—The Party's Over

Pacific Northwest Region

mmm* PRIME MOVERS mmum

BLONDIE--Rapture (Chrysalis)
DON McLEAN—-Crying (Millennium)
THEWHISPERS-It's A Love Thing (Solar)

memg® TOP ADD ONS s
JOHNO'BANION—Love You Like | Never Loved
Before (Elektra)
STEELY DAN-Time Out Of Mind (MCA)
THE WHO~You Better. You Bet (WB)
s BREAKOUTS oames
SMOKEY ROBINSON~Being With You (Tamla)
JUICE NEWTON—-Angel Of The Morning
(Capitol)
SHEENA EASTON—Morning Train (EMI)
Eosisess it i

KFRC—San Francisco (). Peterson—P0)

*% DON McLEAN—Crying 21-12
%% THEWHISPERS~It's A Love Thing 28-21
* JOURNEY—The Party's Over 36-27

No List
KIOY—Fresno (M. Driscoll-MD)

No List
KGW~Portland (). Wojniak—MD)

* % NEIL DIAMOND-Hello Again 19-14

* % STYX~The Best Of Times 20-15

* RONNIE MILSAP—Smokey Mountain Rain
15-13

* DON McLEAN—Crying 25-20

* REO SPEEDWAGON-Keep On Loving You
13-9

oo BARBRA STREISAND/BARRY GIBB~What

Kind Of Fool

oe STEVE WINWOOD—While You See A Chance

© CLIMAX BLUES BAND-I Love You-D-24

© GROVER WASHINGTON JR—Just The Two Of
Us

KMJK—Portiand (C. Kelly/). Shomby—MDs)

% SHEENA EASTON—Morning Train 26-19

* LEQ SAYER—Living In A Fantasy 19-15

* APRIL WINE-Just Between You & Me 27-22

* RANDY MEISNER—Hearts On Fire 14-11

oo STEELY DAN~Time Out Of Mind

oo THE WHO—You Better, You Bet

o DARYL HALL/JOHN OATES—Kiss On My
List—D-26

© JOHN COUGAR—Ain't Even Done With The
Night

® PHIL SEYMOUR~Precious To Me—X

"e TERRI GIBBS—Somebody's Knockin'

© JOURNEY-The Party's Over—X
KJR~Seattle (T. Buchanan—MD)

*% BLONDIE—Rapture 4-2
* % RONNIE MILSAP—Smokey Mountain Rain
9-6

* BARBRA STREISAND/BARRY GIBB~What
Kind Of Fool 14-11

* CLIFF RICHARD~A Little In Love 11-9

* RANDY MEISNER-Hearts On Fire 15-12

oo SMOKEY ROBINSON—Being With You

ee JOHN 0'BANNON—Love You Like | Never

® LOVERBOY—Turn Me Loose

® STYX-Too Much Time

© JOHN COUGAR- Ain't Even Dane With The
Night—D-27

® ELVIS PRESLEY— Guitar Man—D-25

® JAMES TAYLOR/).D. SOUTHER- Her Town
Too-D-28

@ ERIC CLAPTON- | Can't Stand It—D-23

KYYX—Seattle (S. Lynch—MD)

*% JUICE NEWTON—Angel Of The Morning
2315

* % SHEENA EASTON—Morning Train 11-6

* JAMES TAYLOR/).0. SOUTHER—Her Town
Too 28-18

+ CLIMAX BLUES BAND~| Love You 15-10

* STEVE WINWOOD-While You See A Chance
22-16

oo THE WHO-You Better, You Bet

oe REO SPEEDWAGON—Take It On The Run

© JOHN O’BANNON—I Love You Like | Never
Loved Before

© FIREFALL-Staying With It—X

® CON FUNK SHUN-Too Tight—X

® SPINNERS—Yesterday Once More—X

© GARLAND JEFFREYS—36 Tears—X

© PHIL COLLINS—| Missed Again

® HEART-Unchained Melody—X

© APRIL WINE-Just Between You & Me—X

® ANDY GIBB—Me—X

© EMMYLOU HARRIS—Mr. Sandman—D-30

KJRB—Spokane (Nancy—MD)
% APRIL WINE—Just Between You And Me
25-19
* % STEVE WINWOOD-While You See A
Chance 18-12
* STYX—The Best Of Times 8-4
* GROVER WASHINGTON JR—Just The Two Of
Us 10-7
* SHEENA EASTON—Morning Train 19-14
oo JOHN 0’BANNON—Love You Like | Never
oo DELBERT McCLINTON—Shotgun Rider
© THEWHO-You Better, You Bet
® STYX-Too Much Time
® REO SPEEDWAGON—Take It On The Run—D-
29
o 38 SPECIAL—Hold On Loosely
o CHAMPAIGN—How Bout Us—D-30

KTAC~Tacoma (S. Carter—MO)

* % SHEENA EASTON—Morning Train 25-13

* % BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 12-8

* JUICE NEWTON~Angel Of The Morning 28-
20

* THE POLICE~Don't Stand So Close to me
1511

* JAMES TAYLOR/).D. SOUTHER~Her Town
Too 34-29

oo HAWKS—Right Away

oo [ENNY LeBLANC -Somebody Send My

Baby Home
© JOHN O’'BANNON-—Love You Like | Never

KCBN—Reno (L. Irons—-MD)

* % SHEENA EASTON—Morning Train 12-8

* % JOURNEY—The Party's Over 28-20

* JUICE NEWTON—Angel Of The Morning 30-
25

* DARYL HALL/JOHN OATES~Kiss On My List
104

* LOVERBOY—Turn Me Loose 20-13

oo STEELY DAN-Time Out Of Mind

oo JOHN 0'BANNON—Never Loved Before

Like | Love You

© GARLAND JEFFREYS—-96 Tears—D-39

® PHIL COLLINS—~I| Missed Again

© HEART-Unchained Melody

© JOHN COUGAR~Ain't Even Done With The
Night-D-38

© RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-40

© JOHNNY AVERAGE BAND~Ch Ch Cherie—D-
35

© JAMES TAYLOR/).D. SOUTHER~Her Town
Too—D-36

KCPX~Salt Lake City (G. Waldron—MD)

*% EMMYLOU HARRIS—Mr. Sandman 24-17

* ATASTE OF HONEY—Sukiyaki 30-23

oo DONNA SUMMER-Who Do You Think

You're Fooling

oo BILL MEDLEY-Don't Know Much

o BARRY MANILOW- Lonely Together—D-28

© YARBROUGH & PEOPLES—Don't Stop The
Music

© JAMES TAYLOR/).D. SOUTHER—Her Town
Too—D-30

o BADFINGER-Hold On—D-40

© SHERBS-| Have The Skill

© JIMMY BUFFETT—It's My Job—D-38

® THE RINGS—Let Me Go

o ANDY GIBB-Me-D-29

o TIERRA-Memories—D-39

KRSP—Salt Lake (Lorraine—MD)

% THE POLICE--Don't Stand So Close To Me
5-2

* % STEVE WINWOOD—White You See A
Chance 6-3

* ERIC CLAPTON~I Can't Stand It 19-15

* APRIL WINE-Just Between You And Me 10-

8

* STEELY DAN-Time Out Of Mind 24-18

@@ THE WHO--You Better, You Bet

oo RUSH-Limelight 25

© FRANKE & THE KNOCKOUTS—Sweetheart

© PHIL COLLINS—| Missed Again

©® STYX-Too Much Time On My Hands

KIMN—Denver (D. Ericson—MD)

*% JUICE NEWTON-Angel Of The Morning
20-14
* GROVER WASHINGTON JR~Just The Two Of
Us 2217
* RANDY MEISNER—Hearts On Fire 11-7
* ERIC CLAPTON~I Can't Stand It 25-21
* DARYL HALL/JOHN OATES—Kiss On My List
12-10
* SHEENA EASTON—Morning Train 15-11
+ STEVE WINWOOD—While You See A Chance
1815
oo FRANKE & THE KNOCKOUTS-Sweetheart
oo STEELY DAN-Time Out Of Mind
© JAMES TAYLOR/).D. SOUTHER—Her Town
Too—D-28
o THE WHO-You Better, You Bet

North Central Region

mmmm % PRIME MOVERS umm
TERRS GIBBS--Somebody's Knockin' (MCA)
STEVE WINWOOD—While You See A Chance
(island)
STYX~The Best 0f Times (A&M)
mam® TOP ADD ONS mmm

STEELY DAN~Time Out Of Mind (MCA)
MICHAEL STANLEY BAND—Lover (EMI)
THE WHO-You Better You Bet (WB)

s BREAKOUTS m—
THE ROVERS—-Wasn't That A Party (Cleveland
Internat'l)
SHEENA EASTON—Morning Train (EM1)
REO SPEEDWAGON—Take It On The Run (Epic)

CKLW-Detroit (R. Trombley—MD)

Breakouts

JUICE NEWTON—Angel of the Morning (Capitol)

SHEENA EASTON—Morning Train (EMI)
ERIC CLAPTON-I Can't Stand It (RSO)

* % TERRI GIBBS—Somebody's Knackin' 15-
10

* % STEVE WINWOOD-While You See A
Chance 26-21

* JOURNEY-The Party's Over 22-13

* APRIL WINE~Just Between You and Me 20-17

oo JUYICE NEWTON—-Angel Of The Morning—22

oo EMMYLOU HARRIS—Mr. Sandman—26

o THE WHO~You Better, You Bet

® ROLLING STONES~If | Were A Dancer

© GINO VANELLI--Living Inside Myself

© PAUL ANKA-I Think I'm In Love Again

© THE WHISPERS~It's A Love Thing—D-20

© GROVER WASHINGTON JR—Just The Two Of

Us—D-30

WDRQ—Detroit (). Ryan—MD)

% SHEENA EASTON—Morning Train 7-4
% TERRI GIBBS—~Somebody's Knockin' 20-
12

* PAT BENATAR-Treat Me Right 16-11

* APRIL WINE-Just Between You & Me 22-18

* GROVER WASHINGTON JR~Just The Two Of
Us 25-21

oo THE ROVERS—Wasn't That A Party—15

oo THE WHO-You Better, You Bet

o REO SPEEDWAGON~-Take It On The Run

o ROLLING STONES~If | Was A Dancer

© PHIL COLLINS~| Missed Again

o FRANKE & THE KNOCKOUTS~Sweetheart

o SMOKEY ROBINSON-Being With You—D-30

© JAMES TAYLOR/).D. SOUTHER—Her Town
Too-D-27

WAKY —Louisville (B. Modie—~MD)

* % STYX—The Best Of Times 5-1

% NEIL DIAMOND-Hello Again 6-2

* TERRI GIBBS—Somebody's Knockin' 9-5

+ DARYL HALL/JOHN OATES—Kiss On My List
11-8

+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 13-7

© ANDY GIBB-Time Is Time—29

WK)J(K)101)~Louisville (B. Hatfield—MD)

* % RANDY MEISNER—Hearts On Fire 8-4
* % MANFRED MANN'S EARTH BAND—For
You 26-19

* THE POLICE-Don't Stand So Close To Me
113

* BADFINGER-Hold On 24-20

* APRILWINE-Just Between You & Me 22-18

oo JOHN COUGAR—Ain't Even Done With The

Night

oo REO SPEEDWAGON-Take It On The Run

© JAMES TAYLOR/).D. SOUTHER-Her Town
Too—-D-24

® .38 SPECIAL—Hold On Loosely—D-25

® SHERBS--| Have The Skill

o CLIMAX BLUES BAND—| Love You—D-26

o FRANKE & THE KNOCKOUTS-Sweetheart

o DONNA SUMMER—-Who Do You Think You're
Fooling

o HEART-Unchained Melody—D-27

® THE WHO-You Better, You Bet

® STYX—Rockin' The Paradise—D-28

WGCL—Cleveland (D. Collins—MD)

%% STYX-The Best Of Times 10-7

% NEIL DIAMOND—Hello Again 12-5

 THE POLICE-Don't Stand So Close To Me
16-10

* GROVER WASHINGTON JR—Just The Two Of
Us19-13

+ BARBRA STREISANO/BARRY GIBB—What
Kind Of Fool 14-9

oo STEELY DAN~Time Out Of Mind

oo MICHAEL STANLEY BAND—Lover

o TERRI GIBBS—Somebody's Knockin'—D-30

o JUICE NEWTON—Angel Of The Morning-D-
28

© RAY PARKER JR. & RAYDIO—A Woman Needs
Love

@ JAMES TAYLOR/).D. SOUTHER—Her Town
Too—-D-24

© THE WHISPERS—It's A Love Thing—D-29

o ANDY GIBB—Me

o HAWKS—Right Away

WKRQ(Q102)—Cincinnati (T. Galluzzo~MD)

% BLONDIE—Rapture 10-5
* % STEVE WINWOOD—While You See A
Chance 24-21

* THE POLICE—Don't Stand So Close To Me
18-15

* JOURNEY—The Party's Over 32-28

* GROVER WASHINGTON JR—Just The Two Of
Us 28-25

oo APRIL WINE-Just Between You & Me—33

oo STEELY DAN—Time Out Of Mind—34

® THE WHO-~You Better, You Bet

® PAT BENATAR—Hell Is For Children—LP

o STEVIE WONDER—Happy Birthday—LP

WNCI-Columbus (S. Edwards—MD)

* % STEVE WINWOOD-While You See A
Chance 21-10
* % THE POLICE~Don't Stand So Close To Me
17-9
* RANDY MEISNER—Hearts On Fire 14-11
* DARYL HALL/JOHN OATES~Kiss On My List
6-4
* BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 12-8
oo REQO SPEEDWAGON—Take It On The Run—
LP
oo APRIL WINE-Just Between You & Me—LP
® JUICE NEWTON-Angel Of The Morning—D-
2
® CHAMPAIGN—How Bout Us—LP
® ERIC CLAPTON~| Can't Stand It—D-25
© GROVER WASHINGTON JR-Just The Two Of
Us—D-22

WXGT (92X)—Columbus (T. Nutter—MD)

* % DARYL HALL/JOHN OATES—Kiss On My
List 10-4
* % STEVE WINWOOD—While You See A
Chance 20-15
* BARBRA STRE!SAND/BARRY GIBB~What
Kind Of Fool 13-8
* THE POLICE-Don't Stand So Close To Me
21-17
* LEOQ SAYER-Living In A Fantasy 14-11
oo REO SPEEDWAGON—Take It On The Run 25
oo THE WHO-You Better, You Bet—35
@ STYX~Too Much Time
o FRANKE & THE KNOCKOUTS—Sweetheart—X
© JOURNEY—The Party's Over—X
© THE ROVERS—Wasn't That A Party—X
o PHIL SEYMOUR-Precious To Me—X
® 38 SPECIAL—Hold On Loosely—X

WIZP-Cleveland (B. McKay—MD)
* % GROVER WASHINGTON JR—Just The Two
0f Us D-16

* % TERRI GIBBS-—-Somebody's Knockin' D-19

* LEO SAYER~Living In A Fantasy 16-10

* SHEENA EASTON—Morning Train 20-13

oo ERIC CLAPTON-| Can't Stand It

@@ MICHAEL STANLEY BAND-Lover

o SMOKEY ROBINSON—Being With You

© JAMES TAYLOR/).D. SOUTHER-Her Town
Too

© CLIMAX BLUES BAND- Love You

® PHIL SEYMOUR-Precious To Me—D-20

® STEELY OAN-Time Qut Of Mind

WKWK (14WK)~Wheeling (R. Collins~MD)

No List

Southwest Region

mmm* PRIME MOVERS mmm
SHEENA EASTON —Morning Train (EMI)
BARBRA STREISAND & BARRY GIBB—What

Kind Of Fool (Columbia)
YARBROUGH & PEOPLES—Don't Stop The

Music (Mercury) .
mmmm® TOP ADD ONS mummsmm
ERIC CLAPTON-| Can't Stand It (RSO)
REO SPEEDWAGON—Take It On The Run (Epic)
THE WHISPERS—It's A Love Thing (Solar)
s BREAKOUTS mee——
JAMES TAYLOR & J.D. SOUTHER-Her Town

Too (Columbia)
BLONDIE—Rapture (Chrysalis)
STYX—-Too Much Time (A&M)
B =

KSRR(STAR 97)—Houston (R. Lambert —MD)

* % STEVE WINWOOD—While You See A
Chance 15-11

* % BARBRA STREISANO/BARRY GIBB~What
Kind Of Fool 14-10

* PAT BENATAR—Treat Me Right 19-14

© JOURNEY-The Party's Over—D-26

KFMK—Houston (). Steele~MD)

* & JAMES TAYLOR/).0. SOUTHER—Her Town
Too 28-20

* % GROVER WASHINGTON JR—Just The Two
0fUs 2217

* JUICE NENTON—Angel Of The Morning 30-

26

* SMOKEY ROBINSON—Being With You 29-25

* ABBA—The Winner Takes It All 19-13

oo BLONDIE—-Rapture—30

®e GINO VANELLI-Living Inside Myself

o EMMYLOU HARRIS—Mr. Sandman

(Continued on page 26)
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R&B FORMAT

Radio Programming

WHRK In Memphis Hangs Tough

In Face Of Arbitron U

MEMPHIS—When Ron Olson
joined WHRK-FM as program di-
rector in April 1979. the Arbitron
showed a 7.2 audience share for the
automated-disco station, placing it
eighth in the market. By the follow-
ing year. the station had changed to
a live r&b format and soared to the
No. I spot with a high 12.6.

According to the latest Arbitron
report, however. the station has slid
into third place with an 11.1 rating.
WHRK-FM now ranks bchind
WZXR-FM, whose AOR format
claims a 13.4 listening audience. and
WEZI-FM, the city’s beautiful mu-
sic station with a 12.1 share.

While WHRK'’s addition of air
personalities. the change in format,
and the station’s sound are cited as
being primarily responsibile for its
present position in this market. the
reason for its recent audience de-
cline is not as easily identified.

It may be significant to point out
that WLOK and WDIA, both
AMers that. like WHRK, program
black music, show drops of 2.8 and
2.0, respectively, landing them in
sixth and 10th places among the 16
stations listed in the Memphis metro
survey.

One reason that may account for
WHRK’s dipis that, according to
Olson, “People still think we are

disco. It (the music) is far from.disco

Vegas AMer

By ROSE CLAYTON
in my eyes and ears, but people still
sort of categorize it.”

Craig Scott, who recently left his
position as national program direc-
tor for Plough Broadcasting to be-
come vice president and general
manager of WHRK and WMPS-
AM. says that when he hired Olson
as p.d. two years ago, he was looking
for someone who could improve the
station in ways other than music.

“I felt the station needed some-
thing to give it magic and street ap-
peal,” says Scott. “We had done
some research and found that Ron
Olson was perceived very positively
in the black community.”

So, despite the fact that Olson had
no experience as a p.d. and was
playing rock’n’roll at FM-100
(WMC), Scott hired him.

“In my wildest dreams I never
thought I would be working in an
r&b format.” says Olson, “but I
wasn’t a complete stranger to the
music. Like a lot of other people. 1
grew up as a big fan of the early Mo-
town days.” At the time Olson joined
WHRK, Candy Westland was pro-
gramming Plough’s three r&b sta-
tions: WHRK, WVEE-FM Atlanta,
and WXYV-FM Baltimore.

“It was like a dream come true,”
Olson says in describing WHRK’s
eight-spot ascent in the Arbitron.
“We got there without any heavy

Playlist Cut

Following Drop In Ratings

By TIM WALTER

LAS VEGAS—With a 50% Arbi-
tron share loss, adult contemporary
KMIJJ-AM plans only a tightened
playlist to regain position.

“One book doesn’t make a trend.”
snaps Kevin O’Brien, program di-
rector. “We’ve had good numbers
ever since we signed on in August of
1978 and we're after the same au-
dience now as then, 25 to 34.”

O’Brien admits he may have been
complacent in not scrutinizing rota-
tions closer since becoming p.d. in
September 1980. “We're taking out
some tunes. we've probably got too
large a library.” he explains. “we’ve
been keeping and playing marginal
tunes, numbers that probably hurt
us rather than helped.”

The station has dropped some
Buckinghams, Jackson Five, Stevie
Wonder, Beach Boys and Beatles.
“Burned out,” is the label given by
O’Brien. “We're keeping things like
Elton John’s ‘Your Song’ and old
Pablo Cruise. Chuck Magione. Chi-
cago, America and some of the bet-
ter Beatles and Beach Boys. We're
handpicking the right ones.”

With a five share loss from the
AM markets to the FM markets,
O'Brien suggests that a portion of
the KMJJ audience may have
drifted over the band tosister station
KLUC-FM, accounting for their
25% increase with a mass appeal
rock format. Another segment. he
admits, probably drifted to country
KVEG-AM.

“We haven’t leaned into country,
but we haven’t leaned against it. ei-
ther,” he details, “but we were prob-
ably too urban for a time. We didn’t
go on Don Williams ‘I Believe In
You,’ but we do selectively reflect. in
our currents, some of the country in-
fluence. What I'm playing now in-

cludes Terri Gibbs, Eddie Rabbit’s
‘I Love A Rainy Night.” Ronnie Mil-
sap’s ‘Smokey Mountain Rain’ and
Barbara Mandrell’s new hit. You
have to ride on what’s popular.”

Does he foresee country as a pass-

ing fancy? I certainly hope so!”
Other problems that affected the
station’s poor showing in the fall Ar-
bitron include the increase in diaries
outside Clark County. claims
(Continued on page 29)

ps, Downs

promotional budget or anything like
that. We did it on sheer music, the
music and the fact that we were live
and that there were people with
some opinions and personalities.

“l had to hire a whole staff of
jocks when we went live.,” Olson
says. “We started from scratch. we
built it up and did everything our-
selves.”

K-97's staff includes Jimmy
Smith. morning drive; Ron Wollf,
midday; Olson. afternoon drive;
and Leon Griffin. “the lurch of the
nighttime.”

As far as WHRK’s present pro-
gramming is concerned. Olson says.
“We play some funk. some r&b. and
we'll slip a little Rod Stewart and

(Continued on page 31)

WABC-AM

MOVES NEAR
TALK FORMAT

NEW YORK-WABC-AM, the
station whose call letters were for
years synonymous with “Musi-
cradio.” has taken a major step
toward a talk format.

No one will admit that the station
is going talk. but the New York flag-
ship of the ABC radio chain has fol-
lowed signing up play-by-play Yan-
kee baseball with the installation of
a “Sports Talk™ program that will
not only run as a pre-game show for
night games, but fill a 7 to 9 p.m.
block when there are no games.

Operations director Jay Clark has
hired Art Rusk Jr. from telephone-
talk WMCA-AM New York to host
the show. which will feature call-ins
from listeners. Rusk will also do
three one-minute sports inserts daily
weekdays during morning drive.

The addition of Rusk puts DJ
Stirgis Griffin’s early evening as-
signment in jeopardy, and there are
indications that he will be leaving
the station. Griffin declines to com-
ment on his situation.

Urban Contemporary Off
To Good Start In Cincy

CINCINNATI—A new black-ori-
ented urban contemporary station
debuted here at midnight Monday
(9) when WOKYV dropped its AOR
format.

Program director Mike Roberts
reports all is going well with the new
format. but he adds he and his car
are being worn by programming two
stations 20 miles apart. Roberts also
programs WCIN-AM, sister station
of WOKYV, which is located in Cin-
cinnati, while WOKYV is actually in
Hamilton.

WOKV has flip-flopped from
disco to top 40 to AOR during the
three years of under the ownership
of Broadcasting Enterprises Na-
tional Incorporated. BENI is no
newcomer to this market having
owned and operated WCIN-AM
(Magic 1480) for the past 28 years.

In the Fall 1980 Arbitron,

* WOKYV, primarily identifying itself

as “Rock 104.” failed to even show.
It was later discovered that the iden-
tifying slogan was not registered
with Arbitron. Roberts said “the FM

was highly unsuccessful as a rock
station, and we’re not ashamed to
admit that. With the new format, we
plan to fill a very large gap between
rock’n’roll and rhythm and blues.”

WCIN and WOKYV are simulcast-
ing drive periods with two new jocks
in those spots. Jim Snowden is the
morning man. He comes from Roch-
ester, N.Y.., where he was program
director of WHFM-FM and over-
night man on WKBW-AM.

John Monds has been brought in
from WBSB-FM (B-104) Baltimore
to be afternoon drive jock. Other
new jocks on WOKYV are Lee Ran-
dell from WPEG-FM Charlotte in
middays. Deborah Kennedy from
an overnight shift on WCIN to 7
p-m. to midnight and Garry Weiler
from afternoon drive to overnight.

A highly aggressive promotion
campaign is in the works, but “not in
the contest sense,” according to
Roberts. New call letters have been
applied for: WBLZ (Billboard, Feb.
28, 1981).  VICTOR HARRISON
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NEW TEAM—The new morning drive team on WABC-AM New York, Ross

Brittain and Brian Wilson enjoy a laugh as they debut their show. At top Ross,

in foreground, enjoys a Wilson joke. Below Ross scans the New York Times

for topical items while Wilson thumbs through his joke file. The two debuted
on Monday (9).

IN BOSTON AREA

WAAF-FM Thrives,
AM Sister Troubled

By JON KELLER

WORCESTER, Mass.—*Rock-
'n’roll in an "80s environment” is the
key keeping WAAF-FM on an even
keel in double digit Arbitron
shares.” according (o program direc-
tor Dave Bernstein.

“We're very careful to keep the
right music mix and a personable,
honest, trustworthy sound from our
announcers,” explains Bernstein.

The WAAF mix features hard
rockers like Led Zeppelin. Ted Nu-
gent, Van Halen and Pat Benatar.
“When we began this format in
1976, we pretty much had the album
rock field to ourselves,” explains
Bernstein. But WAAF has demon-
strated the durability of its format by
holding steady numbers in the face
of an onslaught by powerful
WCOZ-FM in Boston. which booms
a hard album rock format into Wor-
cester.

According to Bernstein, WAAF
does it partly with heavy on-air pro-
motion of its tag line, “Rock and
Roll WAAF.” The station gives
away ski trips, movie passes and
theatre tickets. tying its promotions
in with current youth-oriented fads.
Recently, the station ran a “Bull Sit-
ting Contest” where contestants who
could stay on the mechanical bull at
alocal nightclub could win free cow-
boy boots and a side of beef.

In the meantime, WAAF’s sister
station WFTQ-AM (14Q) continues
to struggle with a revamped adult
contemporary format.

A longtime doormat in Worcester
with its mixture of CBS News and
beautiful music, WFTQ switched to
adult contemporary in October
1977. Featuring a top 40 playlistand
minimal news, 14Q checked in with

a strong 7.8 share in April/May
1979. By spring 1980, however, the
AM station had fallen back to a 5.3
with Boston-based adult contem-
porary WROR-FM apparently
picking up the slack.

“I can’t prove it, but it seems that
for many people around Worcester
there’s a certain hipness in listening
to a station from another city.” ex-
plains 14Q program director CIliff
Blake.

Whatever the reason. 14Q is fight-
ing back with a revised format fea-
turing up to 70% oldies. no hard
rock, a more selective top 30 playlist,
and beefed-up local news. Blake
says 14Q is promoting more ag-
gressively, too. In a “Tribute to our
Listeners™ giveaway. for example,
the station booked a theatre for a
screening of “Tribute™ and filled it
with ticket winners. Recently, 14Q
gave away tickets to see the movie “9
To 5 to an entire office of workers.
“We're already strong with women
18-34.” says Blake, “and we’re look-
ing to be even stronger with working
people 18-34 who would rather get
their music and news from a local
station than twist the dial looking to
pull in a Boston station.”

Ragamuffin To Radio

MARINA DEL REY. Calif.—
Ragamuffin Productions. best
known for its co-production of the
television series “The Jeffersons.” is
moving into radio with a 24-hour
look at country music called. “Coun-
try, US.A”

The program, now being offered
to stations, is hosted by Lance
LeGault.
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H| Inf|de||ty Was the v, ulbum in ull trudes nine weeks after releuse. :
Hi Inhdellty went double plunnum in twelve weeks.

Hl Infidelity” ndudes the gold, lsmgle "Keep On Lovngou
and the brand-new single,"Toke It On The Rur’

19:50953

Hl Infidelity” has inspired one of themost successful
- concertloursinrockhisfory.
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C 1981 CBS Inc.

Give the gift of music.

% are tradema-ks of CBS Inc.
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Based on station playlists through Tuesday (3/10/81)

Playlist Prime Movers
Playlist Top Add Ons @

MARCH 21, 1981 BILLBOARD

® Continued from page 22

o STEVE WINWOOD—While You See A
Chance—D-29

© YARBROUGH & PEOPLES—Don't Stop The
Music—D-28

© THEWHISPERS—It's A Love Thing

KRLY—Houston (M. Jones—MD)

% YARBROUGH & PEOPLES—Don't Stop The
Music 6-3

* % BLOMDIE—Rapture 13-9

+ NEIL DIAMOND—Hello Again 26-21

+ THE WHISPERS—It's A Love Thing 20-15

* ABBA—The Winner Takes It All 18-12

® SISTER SLEDGE—A}N American Girls—D-29

© GROVER WASHINGTON JR—)ust The Two Of
Us-D-23

KILT—Houston (B. Young—PD)

A& SHEENA EASTON—Morning Train 22-16

% NEIL DIAMOND—Hello Again 19-9

* DON McLEAN—Crying 53

* REQ SPEEDWAGON-Keep On Loving You
11-10

+ ABBA-The Winner Takes It All 17-7

oo JAMES TAYLOR/J.D. SOUTHER-Her Town
Too—35

oo DON WILLIAMS - Falling Again

KNUS—Dallas (L. Ridener—MD)

No List

KVIL-Dallas (C. Rhodes—MD)

* & SHEENA EASTON-Morning Train 20-9
% BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 16-8

* JUICE NEWTON-Angel Of The Morning 25-
16

 ELVIS PRESLEY-Guitar Man 24-13

+ TERRI GIBBS—Somebody's Knockin' 21-12

oo ERIC CLAPTON-I Can't Stand It

oo JAMES TAYLOR/).D. SOUTHER-Her Town
Too

© GROVER WASHINGTON JR—Just The Two Of
Us—D-23

o STEVE WINWOOD-While You See A
Chance—D-22

© BARRY MANILDW-Lonely Together—0-25

KEGL-FM<Ft. Worth (B. Stevens—MD)

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 43-26

*% JOURNEY—The Party's Over 27-17

* DOMMNA SUMMER—-Who Do You Think You're
Fooling 41-30

* SMOKEY ROBINSON—Being With You 42-29

oo JOHN COUGAR—Ain't Even Done With The
Night

o SHERBS-| Have The Skill—X

® ROD STEWART—Somebody Special—X

® REO SPEEDWAGON—Take It On The Run—X

® STYX-Too Much Time—X

KINT—-El Paso (). Lippo—-MD)
*% GROVER WASHINGTON JR—Just The Two
0f Us 28-14
% STEVE WINWOOD—While You See A
Chance 24-8

 JUICE NEWTON—Ange! Of The Morning 29-
23

+ .38 SPECIAL—Hold On Loosely 38-30

oe THEWHO-You Better, You Bet

ee ROX-Dddance

oo REO SPEEDWAGON—Take It On The Run

® FRANKIE VALLI-Heaven Myst Have Sent You

© POINT BLANK~Let Me Stay With You
Tonight

© BARRY MANILOW-~Lonely Together—D-39

o DAN HARTMAN—Heaven In Your Arms—D-40

© JAMES TAYLOR/J.D. SOUTHER—Her Town
Too

o BADFINGER—Hold On—D-31

o DOOBIE BROTHERS—Keep This Train A-
Rollin’~D-27

o ANDY GIBB—Me-D-36

® THE FOOLS—Running Scared—D-38

KTSA-San Antonio (JJ. Rodriques—MD)
* % CLIFF RICHARD—A Little In Love 22-18
% REQ SPEEDWAGON— Keep On Loving You
6-4
* RONNIE MILSAP—Smokey Mountain Rain 1-
-11
+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 15-12
* DOLLY PARTON-9 To 54-2
oo JAMES TAYLOR/).D. SOUTHER—Her Town
Too
oo GROVER WASHINGTON JR—Just The Two Of
Us
© DARYL HALL/JOHN OATES—Kiss On My
List—D-25
e TERRI GIBBS—Somebody's Knockin'—D-29
® STYX-Too Much Time

KHFI(K98)~Austin (E. Volkman—MD)

% % PAT BENATAR-Treat Me Right 12-8
% THE POLICE—Don't Stand So Close To Me
11-5

% SHEENA EASTON—Morning Train 25-20

+ LEO SAYER-Living In A Fantasy 16-9

+ STEVE WINWOOD-While You See A Chance
18-14

oo REO SPEEDWAGON—Take It On The Run—

22

oo STEELY DAN—Time Out Of Mind

o CHRISTOPHER CROSS—Say You'll Be Mine—
D-27

o DONNA SUMMER-Who Do You Think You're
Fooling—D-28

© JOURNEY-The Party's Over

© SMOKEY ROBINSON—Being With You

® JAMES TAYLOR/J.D. SOUTHER—Her Town
Too

® BADFINGER—Hold On—D-30

® .38 SPECIAL—Hold On Loosely—D-29

KILE—Galveston (S. Taylor—MD)

% DARYL HALL/JOHN OATES—Kiss On My
List 16-12
% APRIL WINE—Just Between You & Me 25-
17
+ BLONDIE—Rapture 14-9
* PHIL SEYMOUR—Precious To Me 20-15
+ LEO SAYER—Living In A Fantasy 18-13
oe RAY PARKER JR. & RAYDIO—A Woman
Needs Love
oo YARBROUGH & PEOPLES—Don't Stop The
Music-37
® ERIC CLAPTON—I Can't Stand It-34
® LENNY LeBLANC-Somebody Send My Baby
Home—D-40
® ROD STEWART-Somebody Special
o DONNA SUMMER-Who Do You Think You're
Fooling—D-38
® CHRISTOPHER CROSS-Say You'll Be Mine—
D-39
® STYX-Too Much Time
© BARRY MANILOW—Lonely Together—D-39

KBFM—McAllen/Brownsville (S. Owens—MD)

% BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool 13-6
% DARYL HALL/JOHN ORTES—Kiss On My
List 4-1
 JOHN COUGAR—Ain't Even Done With The
Night 30-24
+ CLIMAX BLUES BAND—I Love You 29-19
+ BLONDIE—Rapture 7-3
oo THE WHO-You Better, You Bet
o® STYX--Too Much Time
o TERRI GIBBS—Somebody's Knockin'
© FRANKE & THE KNOCKOUTS-Sweetheart
o STEELY DAN—Time Out Of Mind
® HEART-Unchained Melody
® JAMES TAYLOR/).D. SOUTHER-Her Town
Too—-D-26
o THE WHISPERS-I'ts A Love Thing—D-27
® THEFOOLS—Running Scared—D-30

KOFM—0kiahoma City (C. Morgan—MD)

No List
WEZB(B97)—New Orleans (). Lousteau—MD)

% REQ SPEEDWAGON—Take It On The Run
17-12
% YARBROUGH & PEOPLES—Don't Stop The
Music 4-2
+ BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool 8-5
* COLD—Mesmerized 26-22
+ THE POLICE-Don't Stand So Close To Me
159
oo STYX-Too Much Time
oo THE WHISPERS—It's A Love Thing—30
o THE WHO-You Better, You Bet
o STEELY DAN-Time Out Of Mind
® SHEENA EASTON—Morning Train—D-29
® ERIC CLAPTON~I| Can't Stand It—D-28

WTIX—New Orleans (G. Franklin~MD)

* % CHAMPAIGN~How Bout Us 15-9
% JAMES TAYLOR/).D. SOUTHER—Her Town
Too D-23

+ JUICE NENTON—Angel Of The Morning 19-
13

* SMOKEY ROBINSON—Being With You 36-24

+ STEVE WINWOOD-While You See A Chance
14-10

oo REO SPEEDWAGON—Take It On The Run

oo ERIC CLAPTON—| Can't Stand it

© RAY PARKER JR. & RAYDIO—A Woman Needs
Love

© PHOEBE SNOW-Games

© FRANKE & THE KNOCKOUTS—Sweetheart

o STEELY DAN-Time Out Of Mind

KEEL-Shreveport (M. Johnson—MD)

% SHEENA EASTON—Morning Train 24-14
% SMOKEY ROBINSON—Being With You 32-
21

+ TERRI GIBBS—Somebody's Knockin' 34-24

+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 18-12

+ JUICE NEWTON—Angel Of The Morning 26-
18

oo THE FOOLS—Running Scared

oo THE WHISPERS—It's A Love Thing

o JIMMY BUFFETT—It's My Job—X-34

® ANDY GIBB—Me—X-35

o STEVE WINWOOD—While You See A
Chance—X-33

WFMF~Baton Rouge (W. Watkins—MD)

% YARBROUGH & PEOPLES—Don't Stop The
Music 20-13
% STEVE WINWOOD-While You See A
Chance 22-17
* ERIC CLAPTON—I Can't Stand It 28-23
* GROVER WASHINGTON JR—Just The Two Of
Us 25-20
+ DARYL HALL/JOHN OATES—Kiss On My List
26-19
oo STYX-Too Much Time
oo THE WHO-You Better, You Bet
® REQ SPEEDWAGON—Take It On The Run—D-
28

® STEELY DAN-Time Out Of Mind~D-30

© SMOKEY ROBINSON—Being With You

© JAMES TAYLOR/).D. SOUTHER—Her Town
Too-D-29

o CLIMAX BLUES BAND-! Love You—LP

Midwest Region

sk PRIME MOVERS mummm
STYX—The Best of Times (A&M)
GROVER WASHINGTOM JR.—Just The Two Of

Us(Elektra)
AC/DC—Back In Black (Atlantic)
mmmm® TOP ADD ONS mmmes
REOSPEEDWAGON—Take It On The Run (Epic)
JAMESTAYLOR & J.D. SOUTHER—Her Town

Too (Columbia)
EMMYLOU HARRIS—Mr. Sandman (WB)
e BREAK OU TS msessess
BRUCE SPRINGSTEEN—F ade Away (Columbia)
THE POLICE—Don't Stand So Close To Me

(A&M)
THEWHO—You Better You Bet (WB)
e e S L =5 e

WLS—Chicago (T. Kelly—MD)

*% AC/DC—Back In Black 16-11

% THE POLICE-Don't Stand So Close to Me

20-14

+ APRIL WINE—Just Between You And Me 37-
24

* ABBA-The Winner Takes It All 17-12

+ STEVE WINWOOD—While You See A Chance
35-25

oe REQ SPEEDWAGON—Take It On The Run

oo JAMES TAYLOR/).D. SOUTHER-Her Town
Too

o THE WHO-You Better, You Bet

® STYX-Too Much Time

WNAP —Indianapolis (D.J. Bailey—MD)

% PAT BENATAR-Treat Me Right 6-3

% BRUCE SPRINGSTEEN—Fade Away 17-13

+ RANDY MEISNER—Hearts On Fire 7-6

+ BLONDIE-Rapture 8-7

* GROVER WASHINGTON JR—Just The Two Of
Us 22-19

oe PHIL SEYMOUR—Precious To Me—26

oo JAMES TAYLOR/).D. SOUTHER—Her Town

Too—28

® JOHN COUGAR—Ain't Even Done With The
Night—30

o TERRI GIBBS—Somebody's Knockin'—29

WOKY—Milwaukee (D. Cole—MD)

 BARBRA STREISAND/BARRY GIBB—What

. Kind Of Fool 4-1

 STEPHEN BISHOP—Send A Little Love 22-15

+ NEIL DIAMOND—Hello Again 7-4

© DARYL HALL/JOHN OATES—Kiss On My
List—30

KIOA—Des Moines (G. Stevens—MD)

% BLONDIE—Rapture 8-4

% SHEENA EASTON—Morning Train 28-20

* PHIL SEYMOUR—Precious To Me 29-21

* STYX—The Best Of Times 3-1

* STEVIE WONDER-I Ain't Gonna Stand For It
22-17

oo REO SPEEDWAGON—Take It On The Run

oo SMOKEY ROBINSON—Being With You

o APRIL WINE-Just Between You & Me—D-28

® ERIC CLAPTON—I Can't Stand It—D-29

® CLIMAX BLUES BAND-I Love You—D-29

o TERR! GIBBS—Somebody's Knockin’—D-30

® PHIL COLLINS—| Missed Again

® STYX-Too Much Time—NP

KDWB—Minneapolis (P. Abresch—MD)

% LEQ SAYER-Living In A Fantasy 10-6

* % GROVER WASHINGTON JR-Just The Two

0fUs13-8

+ JAMES TAYLOR/J.D. SOUTHER-Her Town
Too 19-15

+ DARYL HALL/JOHN OATES-Kiss On My List
6-4

+ STEVE WINWOOD—While You See A Chance
15

oe REO SPEEDWAGON—Take It On The Run—
21

oo THE WHO—You Better, You Bet-22

KS95-FM(KSTP)—St. Paul (C. Knapp—MD)

* % BRUCE SPRINGSTEEN—Fade Away 17-13

% CLIFF RICHARD—A Little In Love 11-7

+ SHEENA EASTON--Morning Train 14-10

+ TERRI GIBBS—Somebody's Knockin' 19-16

oo STEELY DAN—Time Out Of Mind

oo ANDY GIBB—Me

® LEQ SAYER—Living In A Fantasy—D-19

© GROVER WASHINGTON JR-)ust The Two Of
Us-D-18

® STEVE WINWOOD—While You See A
Chance—D-20

KEYN-FM—Wichita (L. Court—MD)

No List
WOW-0maha (). Corcoran—MD)

* % STYX—The Best Of Times 7-4

% JOHN LENNON—Woman 5-1

 RANDY MEISNER—Hearts On Fire 22-17

+ DARYL HALL/JOHN OATES—Kiss On My List
23-18

* SHEENA EASTON—Morning Train 21-16

oo EMMYLOU HARRIS—Mister Sandman

oo ATASTE OF HONEY —Sukiyaki

o STEVE WINWOOD-While You See A
Chance—D-24

© PHIL COLLINS—I Missed Again

® BILL MEDLEY—Oon't Know Much

o JUICE NEWTON—Angel Of The Morning—D-
25

® SMOKEY ROBINSON—Being With You

© JAMES TAYLOR/).D. SOUTHER—Her Town
Too—D-26

® MELISSA MANCHESTER/PEABO BRYSON—
Lovers After All—D-25

WISM—Madison (S. Jones—MD)

% SHEENA EASTON—Morning Train 16-10

* % GROVER WASHINGTON JR—Just The Two

0f Us 22-11

* JUICE NEWTON--Angel Of The Morning 25-
19

+ STEVE WINWOOD-While You See A Chance
83

* BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 19-13

oo DELBERT McCLINTON-Shotgun Rider

oo JAMES TAYLOR/).D. SOUTHER—Her Town
Too—28

® CHAMPAIGN-How Bout Us—X

o T.G. SHEPPARD—| Loved 'Em Every One

© FRANKE & THE KNOCKOUTS—Sweetheart—
D-30

® PHIL COLLINS—| Missed Again

WSPT~Stevens Point (P. Martin—MD)

% THE ROVERS—Wasn't That A Party 18-7

+ % BARBRA STREISAND/BARRY GIBB-What

Kind Df Fool 17-10

+ TERRI GIBBS—Somebody's Knockin' 23-18

+ STEVIE WONDER—I Ain't Gonna Stand For It
25-21

* GROVER WASHINGTON JR—)ust The Two Of
Us 149

oo THE WHO-You Better, You Bet

ee REQ SPEEDWAGON-—Take It On The Run

® STYX-Too Much Time

® RICK SPRINGFIELD—Jesse's Girl

® ROXIE MUSIC~D-D-D-Dance

® PHIL COLLINS~| Missed Again—D-30

o ABBA-The Winner Takes It All—D-28

© APRIL WINE-Just Between You & Me—D-26

KSLQ--St. Louis (T. Stone—MD)

No List

KXOK-St. Louis (L. Douglas—MD)
* % JAMES TAYLOR/).D. SOUTHER—Her Town

Too 25-20
% STYX-The Best Of Times 18-12

* % STYX-The Best Of Times 4-3

* % NEIL DIAMOND—Hello Again 5-2

* DON McLEAN—Crying 7-6

 REQ SPEEDWAGON—FKeep On Loving You 1-
1

+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 8-5

oo SMOKEY ROBINSON—Being With You—23

oo BARRY MANILOW—Lonely Together— 20

© PAT BENATAR-Treat Me Right—X

o DONNIE IRIS—Ah Leah—X

o THE POLICE-Don't Stand So Close To Me—
D-18

© BRUCE SPRINGSTEEN—Fade Away—X

o ERIC CLAPTON—| Can't Stand tt—X

© APRIL WINE—Just Between You & Me—X

® BLONDIE—Rapture—X

o QUTLAWS—Riders In The Sky—X

® STEELY DAN—Time Out Of Mind—D-22

® JOURNEY—The Party's Over—X

KWKN—Wichita (). Brown—-MD)

No List

WZUU—-Milwaukee (B. Shannon—MD)

* & STYX-The Best Of Times 12-6
*% GROVER WASHINGTON JR—Just The Two
0f Us 28-21

+ RANDY MEISNER—Hearts On Fire 23-18

 DARYL HALL/JOHN OATES—Kiss On My List
19-11

+ NEIL DIAMOND—Hello Again 5-2

oo BRUCE SPRINGSTEEN-Fade Away—29

oo QUINCY JONES-Ai No Corrida

® MELISSA MANCHESTER/PEABO BRYSON-
Lovers After All

WHB-—Kansas City (R. Brown—MD)

No List

Northeast Region

mmsm* PRIME MOVERS mmmm
SHEENA EASTON—Morning Train (EMI}
BLONDIE—Rapture (Chrysalis)
JOHN LENNON—Woman (Geffen) -
meem® TOP ADD ONS s
JAMESTAYLOR & J.D. SOUTHER—Her Town

Too (Columbia)
GROVERWASHINGTOM JR—Just The Two Of Us

(Elekira)
SMOKEY ROBINSON-Being With You (Tamla)
onssm BREAKOUTS messesm
ERIC CLAPTON-I Can't Stand It (RSO)
JUICE NEWTON—Angel Of The Morning

(Capitol)
DARYL HALL & JOHN OATES-Kiss On My List

(RCA)
.

WABC—New York (S. Richards—MD)

*% JOHN LENNON—Woman 8-4

*% YARBROUGH & PEOPLES—Don't Stop The
Music 14-7

* DON McLEAN-Crying 17-9

www americanradiohistorv com

 THE POLICE—Don't Stand So Close To Me
32-18

* STYX—The Best Of Times 21-13

oo JUICE NEWTON-Angel Of The Morning

o ERIC CLAPTON-| Can't Stand It

© JAMES TAYLOR/).D. SOUTHER—Her Town
Too-D-42

o PHIL SEYMOUR—Precious To Me—D-41

® TIERRA-Memories

WXLO—New York (J. Knapp—PD)

* % BLONDIE—Rapture 6-4

*% JOHN LENNON—Woman 29-14

 STEVIE WONDER-1 Ain't Gonna Stand For It
10-8

+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 28-23

oo SMOKEY ROBINSON-Being With You

oe NEIL DIAMOND—Hello Again—30

o QUINCY JOMES—Ai No Corrida

® A TASTE OF HONEY—Sukiyaki

e K.LD.-Don't Stop

o LIME-Your Love

WBLI-Long Island (B. Terry—MD)

* % BLONDIE-Rapture 5-2

* % STYX-The Best Of Times 3-1

* BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool 11-4

* SHEENA EASTON-Morning Train 19-13

* NEIL DIAMOND—Hello Again 8.5

®e STYX-Rockin' The Paradise

oo ANDY GIBB—Me

@ RAY PARKER JR. & RAYDIO-A Woman Needs
Love

® JOHN COUGAR—Ain't Even Done With The
Night—LP

® SMOKEY ROBINSON—Being With You—D-30

@ JAMES TAYLOR/).D. SOUTHER—Her Town
Too—D-25

WTRY-Schenectady (B. Cahill--MD)

% REO SPEEDWAGON—Keep On Loving You
31
4% DARYL HALL/JOHN OATES-Kiss On My
List 18-10
* SMOKEY ROBINSON—Being With You 27-22
* SHEENA EASTON—Morning Train 15-11
+ NEIL DIAMOND—Hello Again 13-7
oe THE WHO—You Better, You Bet—NP
®e STYX-Too Much Time—NP
© REO SPEEDWAGON-—Take It On The Run—D-
2
® JOURNEY—The Party's OVer—NP
o DONNA SUMMER—Who Do You Think You're
Fooling—D-30
© BARRY MANILOW—Lonely Together
© RAY PARKER JR. & RAYDIO—A Woman Needs
Love
© JAMES TAYLOR/).D. SOUTHER-Her Town
Too-D-26

WBEN-FM—Buffalo (R. Christian—-MD)

No List
WKBW-—Buffalo (). Summers—MD)

No List

WBBF —Rochester (D. Mason—MD)

% DON McLEAN-Crying 16-8

*% DOLLY PARTON-9To 5 3-1

+ PAT BENATAR—Treat Me Right 9-7

+ DARYL HALL/JOHN OATES—Kiss On My List
2419

+ SHEENA EASTON—Morning Train 22-17

oo JAMES TAYLOR/J.D. SOUTHER-Her Town
Too 25

oo BARRY MANILOW—Lonely Together 23

® JUICE NEWTON-Angel Of The Morning—D-
2

WOLF-Syracuse (B. Mitchell-MD)

No List
WFLY—Albany (Buzz—MD)

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 30-22
* % GROVER WASHINGTON JR—Just The Two
0f Us 21-16

+* STEVE WINWOOD-While You See A Chance
1249

+ DARYL HALL/JOHN OATES—Kiss On My List
15-10

* APRIL WINE-)ust Between You And Me 24-
20

oo REQ SPEEDWAGON—Take It On The Run

®e THE WHO-You Better, You Bet-30

© FRANKE & THE KNOCKOUTS—Sweetheart—
D-27

® JOURNEY—The Party’s Over—D-28

® STEELY DAN—Time Dut Of Mind—D-29

© GINO VANELLI-Living Inside Myself

o JUICE NEWTON—Angel Of The Morning—D-
21

o SMOKEY ROBINSON—Being With You—D-23

o PHOEBE SNOW—Games—NP

o CLIMAX BLUES BAND- Love You

WVBF(F105)-Framingham (R. Johns—PD)

*% JUICE NENTON-Angel Of The Morning
30-25

%% SHEENA EASTON—Morning Train 18-10

* DON McLEAN-Crying 12-6

+ RANDY MEISNER~Hearts On Fire 22-18

+ NEIL DIAMOND-Hello Again 8-3

oo JAMES TAYLOR/J.D. SOUTHER—Her Town
Too

oe STEELY DAN-Time Out Of Mind

® SMOKEY ROBINSON—Being With You—D-30

© DONNA SUMMER—Who Do You Think You're
Fooling

WRKO—Baoston (C. Van Dyke—PD)

* % SHEENA EASTON—Morning Train 11.5

% ERIC CLAPTON—! Can't Stand It X-19

+ JUICE NEWTON—Angel Of The Morning 18-
13

 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 24-18

* DARYL HALL/JOHN OATES—Kiss On My List
10-7

oe GROVER WASHINGTON JR—Just The Two Of
Us

WHYN-Springfield (. Carey—MD)
*% JUICE NENTON—Angel Of The Morning
17-13

* & STYX—The Best Of Times 9-5

+ TERRI GIBBS—Somebody's Knockin’ 14-12

+ DARYL HALL/JOHN OATES- Kiss On My List
74

* GROVER WASHINGTON JR—Just The Two Of
Us 21-15

oe JOHN COUGAR—Ain't Even Done With The

Night
oo JAMES TAYLOR/).D. SOUTHER—Her Town
Too

® JOHNNY AVERAGE BAND—Ch Ch Cherie—D-
25

© PHOEBE SNOW—Games—D-24

© THE WHISPERS—It's A Love Thing—D-22

o HAWKS-Right Away

® THE FOOLS—Running Scared—D-23

® ATASTE OF HONEY—Sukiyaki—D-26 ~

® STEELY DAN—Time Out Of Mind

WFTQ(14Q)—Worcester (G. Nolan—MD

No List
WPRO-AM—Providence (G. Berkowitz—MD)

4% DARYL HALL/JOHN OATES—Kiss On My
List 7-4

+ TERRI GIBBS—Somebody's Knockin' 8-5

+ JUICE NEWTON—Angel Of The Morning 21-
13

* GROVER WASHINGTON JR—Just The Two Of
Us23-14

* EMMYLOU HARRIS—Mister Sandman 24-16

oo SMOKEY ROBINSON—Being With You

oe JAMES TAYLOR/).D. SOUTHER—Her Town
Too

© RANDY MEISNER—Hearts On Fire—D-22

WPRO-FM (PRO-FM)—Providence

(Giouanni—MD)

% DARYL HALL/)JOHN OATES—Kiss On My

List 12-8

* % BLONDIE—Rapture 8-4

+ JUICE NEWTON-Angel Of The Morning 24-
20

* GROVER WASHINGTON JR—Just The Two Of
Us 25-19

oo SMOKEY ROBINSON—Being With You

oo STEELY DAN—Time Out Of Mind

e STYX-Too Much Time

o STEVE WINWOOD—While You See A
Chance—D-17

® JAMES TAYLOR/).D. SOUTHER—"Her Town
Too

© APRIL WINE-)Just Between You And Me—D-
23

WPJB(1B105) - Providence (M. Waite—MD)

No List

WICC—Bridgeport (B. Mitchell—MD)

% NEIL DIAMOND-Hello Again 3-2

* DON McLEAN—Crying 54

+ THE POLICE—Don't Stand So Close To Me
20-16

+ SHEENA EASTON—Mor ning Train 1510

+ STEVE WINWOOD—While You See A Chance
19-14

oo STYX~Too Much Time 25

oo THE WHO-You Better You Bet 23

© DARYL HALL/JOHN OATES—Kiss On My List
20

o THE WHISPERS—It's A Love Thing

o EMMYLOU HARRIS—Mister Sandman—D-29

® PHIL COLLINS--| Missed Again—D-30

© JOHN O’'BANNON-Love You Like | Never

® REQ SPEEDWAGON~Take It On The Run 28

WKCI—New Haven (D. Lyons~MD)

% SMOKEY ROBINSON~Being With You 22
16

 JAMES TAYLOR/).D. SOUTHER-Her Town
Too 25-20

+ JUICE NEWTON—Angel Of The Morning 20-
15

 CHAMPAIGN—How Bout Us 30-26

* TERRI GIBBS—Somebody's Knockin® 13-10

e EMMYLOU HARRIS—Mister Sandman 30

(Continued on page 28)
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FROM SAN DIEGO

Tijuana FMer Tunes
In Hispanics, Blacks

LOS ANGELES—Jimi Fox. who
over the past several years has pro-
grammed KCBQ-FM and KFMB-
FM (B-100). both San Dicgo and
KTNQ-FM Los Angeles. has been
busy for the past year running Fox &
Fox Media Consulting in Manhat-
tan Beach, Calif.

Doing some rescarch, one of the
things he’s found out is that “His-
panics and blacks are the biggest
buying groups of records in San
Diego.”

And he’s putting this discovery to
work for XHIS-FM Tijuana, Mex-
ico. now known as Noventa FM-90
and programming under Fox's guid-
ance an “international type format
with a jazz and r&b base.” Fox is
consulting the station. which has no
program director.

The station is beamed at San
Diego, which Fox notes has a “7%
black and 12% Hispanic population.
which no one ever programs to.”

“There were r&b stations but they
fell flaton their faces. You can’tdoa
solid r&b format in San Dicgo be-
cause you have to take into account
the Hispanic element.”

While the format was being struc-
tured and music put on cart, Fox
says “we took a handful of jazz and
r&b records and put them on air and
played them at random.”

Included now is a healthy dose of
oldies and the inclusion of “tasty”
Spanish music.

The announcers speak in both
Spanish and English which Fox says
makes for a “unique format.”

“The format has a foundation.
form and structure.” maintains Fox.
“I0s the first time it’s been applied to
a market the size of San Diego.

“Selections are based on the wants
and nceds of the black and Hispanic
audience. We're not going after the
white pop audience, but the au.

dience that doesn’t have a station to
listen to.”

Among the jazz artists being
played are Hiroshima, Ramsey
Lewis. Eric Gale. Wilton Felder.
Herb Alpert. Gil Scott-Heron, Rod-
ney Franklin and Grover Wash-
ington Jr.

R&b artists who are popular in-
clude Sadane. Billy Preston. Dy-
nasty. Tom Browne. Smokey Robin-
son and oldies by the likes of James
Brown. Friends Of Distinction and
others.

Fox says that Blondie’s “Rap-
ture.” the Police. and Yoko Ono are
acceptable “but you must be careful
where to draw the line.”

Additionally there is the occa-
sional Spanish record played “but
not Spanish ranchero music with
twangy guitars,” says Fox. “We play
those of pop caliber.” such as Span-
ish versions of Kenny Rogers’
“Lady.” Tierra’s “Together” and the
Rascals’ “Groovin'.”

Fox also found it advantageous to
run commercials in both Spanish
and English. All announcers are bi-
lingual.

The marketing and merchandis-
ing of Noventa FM90 will come
later. once the station has developed
a visible identity. “We can take our
time to do it right.” says Fox. “Right
now elements of the music are of
prime concern. To garner and gain
and build an audience takes time be-
cause we’re introducing a unique
format.”

The station. owned by Inforadio.
has 200 KW of power. Its signal can
be heard from Tijuana to Santa Bar-
bara.

Fox says the station is already
being played in some retail outlets
but doesn’t expect to see meaningful
Arbitron ratings until after the
Spring book.

Jazz Merits Aid, Support,
College Broadcasters Told

WASHINGTON—*“As bad as i(’s
been, it’s going to get worse.” With
these words, trumpeter Donald Byrd
summed up the current state of jazz
as hespoke on a panel devoted to the
music at the annual national con-
vention of the Intercollegiate Broad-
casting System. March 6-8.

Joe Ficlds, president of Muse
Records, seemed to agree: “There
will be a diminishing number of re-
leases in the coming year. It’s just the
unfortunate times we're in.”

Vernon Slaughter, vice president
of jazz at CBS Records. added, “Ar-
thur Blythe (a Columbia Records
jazz artist) has won wide critical ac-
claim, but we’ve only sold 8.000
copies of his latest album.”

Bass player Percy Heath argued
that “Jazz needs money behind it
just like classical music, either
record label money or public
money.” Heath pointed to the Guar-
neri Quartet. which as been record-
ing for RCA for many years but the
classical group’s albums only sell
some 5,000 units, he claimed.

He cited this as an example of a la-
bel supporting classical music, and
he said jazz deserves the same sup-
port.

Both Fields and Inner City presi-
dent Irv Kratka supported the play-
ing and reporting of catalog on col-
lege jazz stations. but Slaughter
balked at the idea of catalog service.

“Im not interested in building
personal record collections. If we
did, we wouldn’t sell any records.
Slaughter argued. “I get calls and
am told, ‘when the semester changes
we need a new catalog.” I know what
goes on. I was in college. When 1 left.
I 100k everything with me.”

Heath also emphasized the impor-
tance of playing catalog. “if you’re
going to be an educator, your play-
list has got to be quite long. I'm not
too impressed with most of the new
releases. There’s a time and place for
cverything. You can play 1928 Duke
Ellington, early gut bucket blucs
and some gospel, 100.”

Heath also advised that “jazz
didn’t stop with (John) Coltrane.”

WMAL-AM Washington jazz
jock Felix Grant was critical of
segues of records and on-air artist
interviews. Segues. Grant said. “are
the worst thing in radio today. We
owe it to the artist to identify the
record. I know people who are more
excited about the segues than the
artists they are playing.”

As for interviews, Grant com-
plained that too many jocks don’t
know about the artists they are inter-
viewing. “Their first question is
‘What is your sign’ and their second
question is ‘What is your favorite
color’ and the interview goes down
hill from there.”

L

CRAZY EYES—WLUP-FM Chicago afternoon jock Mitch Michaels, center, “‘eyes” REO Speedwag
Richrath, left, and Kevin Cronin as the two visit the station during their stop in the Windy City for appearances at the

Ampitheatre.

4

Labels Ask College Station Help

® Continued from page 7

added, “I'm anxious to see what al-
bums are doing. I'm looking for
help. I need sales reports.”

Larry Braverman. national direc-
tor of college radio from WEA, said.
“We don’t generally service any sta-
tions under 100 watts, but we’ll
make exceptions. We want to expose
acts on college radio. It's our only
avenue left. But you must prove to
us who's listening.”

When one student complained
that his station could not get pop hit
records, Braverman responded, “I

don’t appreciate top 40 on college
radio. We look at college radio as an
alternative.”

But Cooper argued. “Go ahead
and dotop 40. It’s an educational ex-
perience. That’s where most of the
jobs are.”

Dan Kelly of Sire reasoned that
“providing a service to the record la-
bels is the key. College radio is
where careers are built. Fleetwood
Mac and the Doobie Bros. were first
heard on college radio.”

Gunter Hauer of Atlantic Records
asked for feedback on *“calls you

might be getting. little notes which
bring requests.” ‘

Most of the record executives
agreed that cooperation by the sta-
tions in introducing new acts de-
served service on the top acts. “I
think if we’re asking you to play
Code Blue, you ought to get }he
Doobie Bros.,” said Kelly.

Levine pointed to the success|of
Adam & the Ants (the mention | of
the group's name drew applause)|as
aided by college radio. “Theyl’re
flowing out of the stores. but therg’s
little acceptance in commercial fa-
dio.” Levine said.

|
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Based on station playlists through Tuesday (3/10/81)

Playlist Prime Movers *
Playfist Top Add Ons @

MARCH 21, 1981 BILLBOARD

® Continued from page 26
WTIC-FM —Hartford (R. Donahue—MD)

% SHEENA EASTON —Morning Train 16-10

* % STYX-The Best Of Times 5-2

* DON McLEAN—Crying 85

+ NEIL OIAMOND-Hello Again 7-4

+ BLONDIE-Rapture 9-7

oo GROVER WASHINGTON JR—Just The Two Of
Us 15

oo STEVE WINWOOO-While You See A Chance
14

® RANDY MEISNER—Hearts On Fire 16

WFEA(LIFEA)-Manchester (K. Lemire—MD)

% SHEENA EASTON—Morning Train 10-6
% TERRI GIBBS—Somebody's Knockin' 16-
11

* JOHN COUGAR--Ain't Even Done With The
Night 20-16

* JUICE NENTON-Angel Of The Morning 21-
18

* GROVER WASHINGTON JR-Just The Two Of
Us 19-15

® JAMES TAYLOR/).D. SOUTHER—Her Town
Too-D-22

© JOHNNY AVERAGE BAND—Ch Ch Cherie

® YARBROUGH & PEOPLES—Don't Stop The
Music

® LENNY LeBLANC—Somebody Send My Baby
Home

o STEELY OAN—Time Out Of Mind—~D-29

© DONNA SUMMER—Wno Do You Think You're
Footing—D-28

® PHIL COLLINS—| Missed Again

o BARRY MANILOW-Lonely Together

o ANOY GIBB—Me

WTSN-Dover (J. Sebastian—MD)

* % CLIFF RICHARD—A Little In Love 2-1
% DARYL HALL/JOHN OATES—Kiss On My
List 8-4

* STYX-The Best Of Times 7-5

+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 52

* NEIL DIAMOND—Hello Again 4-3

oe PHIL COLLINS—I Missed Again

oe REO SPEEDWAGON—Take It On The Run

© EMMYLOU HARRIS—Mr. Sandman—D-20

o JOHN COUGAR—Ain't Even Done With The
Night—D-22

® SMOKEY ROBINSON—Being With You—D-19

® JAMES TAYLOR/).0. SOUTHER—-Her Town
Too-D-25

© CHAMPAIGN—How Bout Us—D-24

® ERIC CLAPTON—| Can't Stand It-0-21

® CLIMAX BLUES BAND~1 Love You

o STEVE WINWOOO—While You See A
Chance—D-23

WGUY—Bangor (J. Jackson—MD)

% BLONDIE—Rapture 12-4
% OARYL HALL/JOHN OATES—Kiss On My
List 20-12

* PHIL SEYMOUR—Precious To Me 28-20

* GROVER WASHINGTON JR—Just The Two Of
Us 2618

 STEVE WINWOOD—While You See A Chance
27-19

oo FRANKE & THE KNOCKOUTS—Sweetheart

we SHERBS—I Have The Skill

o HEART—Unchained Melody

® STEELY DAN-Time Out Of Mind—D-29

® REO SPEEDWAGON—Take It On The Run

© THE WHO-You Better, You Bet

® JAMES TAYLOR/).D. SOUTHER-Her Town
Too—D-28

® JIMMY BUFFETT-it's My Job

WIGY—Bath (W. Mitche!l—MD)

% BLONDIE—Rapture 11-5
% STEVE WINWOOO—While You See A
Chance 21-15
+ JUICE NEWTON—Angel Of The Morning 24-
18
* APRIL WINE-Just Between You And Me 16-
10

" & DARYL HALL/JOHN OATES— Kiss On My List

148

oo FRANKE & THE KNOCKOUTS—Sweetheart

®e STEELY DAN—Time Out Of Mind

© REO SPEEDWAGON-Take It On The Run—0-
28

© THE JOHNNY AVERAGE BAND—Ch Ch Cherie

® 38 SPECIAL-Hold On Loosety—DP

® JIMMY BUFFETT-It's My Job

© GROVER WASHINGTON JR—Just The Two Of
Us—DP

© SHEENA EASTON—Morning Train

® THE JOE CHEMAY BAND-—Proud

WLBZ~Bangor (M. 0'Hara—MD)

% BLONOIE-Rapture 18-16
% DARYL HALL/JOHN OATES~Kiss On My
List 21-19

* JUICE NENTON—Angel Of The Morning 22-
20

* SHEENA EASTON—Morning Train 19-17

+ THE ROVERS—Wasn't That A Party 23-21

ee REQ SPEEDWAGON-Take It On The Run

oe STYX—Too Much Time

® RICK SPRINGFIELD—Jesse's Girl

® ROO STEWART-Somebody Special

® JOURNEY-The Party's Over

o STEVE WINWOOD —While You See A
Chance—D-28

® GARLANO JEFFREYS—-96 Tears—X

o THE FOOLS—Running Scared—X

© THERINGS—Let Me Go-X

® CLIMAX BLUES BAND-| Love You—X
® MAC DAVIS—Hooked On Music—X

Mid-Atlantic Region

smmm% PRIME MOVERS mammm
STEVE WINWOOD —While You See A Chance

{Island)
APRILWINE -Just Between You And Me

(Capitol)
BARBRA STREISAND & BARRY GIBB—What

Kind Of Fool (Columbia)
mmemm® TOP ADD ONS mmamm
STEELY DAN—Time Out Of Mind (MCA)
THE WHO-You Better You Bet (WB)
THE WHISPERS—it's A Love Thing (Solar)
B REAKOUTS m—
SMOKEY ROBINSON—Being With You (Tamla)
ERIC CLAPTON~| Can't Stand It (RS0)
JUICENEWTON—Angel Of The Morning

(Capitot)

WXKX - Pittsburgh (B. Christian—MD)

% CLIMAX BLUES BAND—| Love You 13-4

* & STEVE WINWOOO—While You See A

Chance 20-12

+ JOHN LENNON—Woman 16-10

* STYX—Rockin' The Paradise 12-8

+ REO SPEEOWAGON-Tough Guys 19-14

oo THE WHO-You Better, You Bet

oo REO SPEEOWAGON—Take It On The Run

® STRAIGHT LINE—Heads Will Roll-D-29

® PHIL COLLINS—t Missed AgainD-28

© JAMES TAYLOR/).D. SOUTHER—Her Town
Too

® .38 SPECIAL—Hold On Loosely—D-31

WFIL—Philadelphia (D. Fennessy—MD)

No List

WCCK—Erie (B. Shannon—MD)

% CLIFF RICHARD-A Little In Love 10-5

* % STYX—The Best Of Times 2-1

+ PAT BENATAR-Treat Me Right 159

+ LOVERBOY-Turn Me Loose 19-11

+ OARYL HALL/JOHN OATES—Kiss On My List
13-8

oo ERIC CLAPTON—| Can't Stand It

oo REO SPEEOWAGON-Take It On The Run

o THE WHO-You Better, You Bet

® GINO VANELLI-Living Inside Myself

® STYX-Too Much Time

® JOURMEY—The Party's Over—D-28

o DONNA SUMMER—Wno Do You Think You're
Fooling—D-33

o BARRY MANILOW—Lonely Together—D-38

® JOHN COUGAR—Ain't Even Done With The
Night—D-30

© SMOKEY ROBINSON—Being With You—D-36

o ANDY GIBB—Me-D-39

WFBG—Nitoona (T. Booth—MD)

% DARYL HALL/JOHN OATES—Kiss On My
List 10-5

* % NEIL OIAMONO-Hello Again 8-4

+ STEELY DAN—Time Out Of Mind 29-25

+ STEVE WINWOOO—While You See A Chance
18-15

oo DELBERT McCLINTON-Shotgun Rider

oe PHIL COLLINS—I Missed Again

® BILL MEOLEY—Don’t Know Much

® STYX—Too Much Time—32

® SMOKEY ROBINSON—Being With You—D-30

o JOHNNY AVERAGE BAND—Ch Ch Cherie—D-
29

© JAMES TAYLOR/).D. SOUTHER--Her Town
Too—D-28

® CLIMAX BLUES BAND-I Love You-33

© THE WHISPERS—It's A Love Thing—31

WKBO-—Harrisburg (B. Carson—MD)

% SHEENA EASTON—Morning Train 18-12
% STEVE WINWOOD—While You See A
Chance 159

+ BARBRA STREISANO/BARRY GIBB—What
Kind Of Foot

+ THE POLICE-Don't Stand So Close To Me
19-14

+ CLIMAX BLUES BAND—| Love You 28-24

oo STEELY DAN-Time Out Of Mind 30

oo THE WHO-You Better, You Bet 29

WQXA(Q106)—York (S. Gallagher—MD)

%% DON McLEAN—Crying 7-5

% STYX—The Best Of Times 3-2

+ THE POLICE—Don't Stand So Close To Me
2117

 LEO SAYER-Living In A Fantasy 14-10

+ DARYL HALL/JOHN OATES—Kiss On My List
9.7

oo THE WHO-You Better, You Bet

oe STYX—Too Much Time

o REQ SPEEOWAGON —Take It On The Run

e ROD STEWART-Somebody Special

® FRANKE & THE KNOCKOUTS—Sweetheart—
D-29

o SMOKEY ROBINSON—Being With You—D-28

® JAMES TAYLOR/).D. SOUTHER—Her Town
Too—D-30

© GROVER WASHINGTON JR—Just The Two Of
Us—D-26

o ANOY GIBB—Me

WRQX—Washington (R. Fowler—MD)

No List
WPGC—Washington, D.C. (J. Elliott—MD)

*% SMOKEY ROBINSON—Being With You 21-
13

* & APRIL WINE-)ust Between You And Me
1712

* JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 26-21

 OARYL HALL/JOHN OATES—Kiss On My List
10-6

* STEVE WINWOOO-While You See A Chance
14-10 )

oo STEELY DAN-Time Out Of Mind 29

oe THE WHISPERS—It's A Love Thing 28

® SHEENA EASTON—Morning Train

® GINO VANELLI-Living tnside Myself 27

® THE WHO-You Better, You Bet 30

WCAO—Baltimore (S. Richards—MD)

% STEVE WINWOOO-While You See A
Chance 26-12
* % BARBRA STREISANO/BARRY GIBB—What
Kind Of Fool 10-5
+ GROVER WASHINGTON JR—Just The Two Of
Us 25-10
+ THE POLICE-Don't Stand So Close To Me
2413
 APRIL WINE-Just Between You & Me 28-21
oe JAMES TAYLOR/1.D. SOUTHER—Her Town
Too
oo ERIC CLAPTON—| Can't Stand It
© RAY PARKER JR. & RAYDIO—A Woman Needs
Love
© SMOKEY ROBINSON—Being With You
o CLIMAX BLUES BAND—| Love You—D-27
® THE WHISPERS—It's A Love Thing
® STEELY OAN—Time Out Of Mind—D-24

WFBR—Baltimore (A. Szulinski-MD)

* % GROVER WASHINGTON JR—Just The Two
OfUs13.7

% BLONDIE—Rapture 7-3

‘4 SMOKEY ROBINSON—Being With You 22-16

+ STEVE WINWOOD—While You See A Chance
2218

oo STEEKY OAN-Time Out Of Mind 28

oo GINO VANELLI-Living Inside Myself

o LAN! HALL—Wnere's Your Angel—D-29

© DONNA SUMMER-Who Do You Think You're
Fooling—D-3)

® CHRISTOPHER CROSS-Say You'll Be Mine

© THE WHISPERS~It's A Love Thing—D-26

WYRE—Annapolis (J. Diamond—MD)

* & STEVE WINWOOO—While You See A
Chance 17-7
* % GROVER WASHINGTON JR—Just The Two
0fUs 21-11

+ THE POLICE-Don't Stand So Close To Me
138

* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 28-20

+ LEO SAYER-Living In A Fantasy 12-6

oo THE WHO-You Better, You Bet

oo BADFINGER—Hold On

© RANDY MEISNER—Hearts On Fire—10

o JOHN COUGAR-Ain't Even Done With The
Night =X

® THE WHISPERS—It's A Love Thing—D-30

o TERRI GIBBS—Somebody's Knockin'—D-24

® ATASTE OF HONEY—Sukiyaki

© FRANKE & THE KNOCKOUTS—Sweetheart —
D-29

® STEELY DAN—Time Out Of Mind—D-23

o BARRY MANILOW-Lonely Together

® ANDY GIBB—Me

WGH-Hampton (B. Canada—MD)

* % JUICE NEWTON—Angel Of The Morning
1813

% GROVER WASHINGTON JR—]ust The Two
0f Us 8-6

* DOM McLEAN-Crying 14-9

+ CLIMAX BLUES BAND—I Love You 4-2

+ SHEENA EASTON—Morning Train 2-1

oe DIANA ROSS—One More Chance

oo BARRY MANILOW—Lonely Together

® BILL MEDLEY—Don't Know Much

® RICK SPRINGFIELD-Jesse's Girl

® TODO RUNDGREN-Time Heals

e THE ROVERS—-Wasn't That A Party

® JOHN COUGAR-Ain't Even Done With The

Night—X

© BRUCE SPRINGSTEEN—Fade Away—X

® ERIC CLAPTON—| Can't Stand It—X

o RUSH-Lime Light—X

WQRK(Q-FM)—Norfolk (D. Davis—MD)

% SHEENA EASTON—Morning Train 14-7

% CHAMPAIGN—How Bout Us 29-19

* JUICE NEWTON—Angel Of The Morning 24-
18

% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 26-20

 APRIL WINE—)ust Between You & Me 33-24

oo THE WHO-You Better, You Bet

oe T1.G. SHEPPARO—| Loved 'Em Every One

o SMOKEY ROBINSON —Being With You—D-31

o THE POLICE-Don't Stand So Close To Me—
D-32

© BADFINGER-Hold On—D-33

o FRANKE & THE KNOCKOUTS—Sweetheart—
D-29

® GINO VANELLI-Living Inside Myself

© REO SPEEOWAGON-Take It On The Run

WRVQ(Q94)-Richmond (B. Thomas—MD)

* % STYX—The Best Of Times 3-1

% % CLIFF RICHARD-A Little In Love 6-3

* DON McLEAN—Crying 10-6

+ THE POLICE—Don't Stand So Close To Me
11-8

* ERIC CLAPTON-| Can't Stand It 14-7___

oo THE WHO-You Better, You Bet

oo GINO VANELLI-Living Inside Myself

® STYX-Too Much Time

® JOHN COUGAR-Ain’t Even Done With The
Night

WAEB—Allentown (). Ward—MD)

* % JUICE NEWTON—Angel Of The Morning
21-23

*% APRIL WINE-)Just Between You & Me 17-
12

* SMOKEY ROBINSON—Being With You 19-14

 THE POLICE-Don't Stand So Close To Me

16-13
 CLIMAX BLUES BAND—I Love You 30-24
oo JOURNEY-The Party's Over

WIFI-FM—Bala Cynwyd (L. Kiley—MD)

* % STEVE WINWOOO-While You See A
Chance 25-15

% BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 137

* SMOKEY ROBINSON-Being With You 19-13

 THE POLICE-Don't Stand So Close To Me

26-20

* ERIC CLAPTON—I Can't Stand It 29-23

oo STEELY DAN-Time Out Of Mind

oo ANDY GIBB—Me

® .38 SPECIAL~Hold On Loosely

© THE WHISPERS~It's A Love Thing—D-30

© FRANKE & THE KNOCKOUTS—Sweetheart

© MOLLY HATCHET—The Rambler

WWSW(3WS-FW)—Pittsburgh (H. Crowe—MD)

oo EMMYLDU HARRIS—Mr. Sandman
oo GILBERT 0'SULLIVAN—What's In A Kiss

Southeast Region

% PRIME MOVERS e
STEVE WINWOOD—While You See A Chance

(Istand)
DARYLHALL & JOHN OATS—Kiss On My List

(RCA) -
GROVER WASHINGTON JR—Just The Two Of Us

(Elektra)
mmmm® TOP ADD ONS mmmmm
STYX—Too Much Time (A&M)
REO SPEEDWAGON —Take It On The Run (Epic)
GINOVANELLI-Living {nside Myself (Arista)
messmmms BREAK OU TS s
JUICE NEWTON—Angel Of The Morning

(Capitol)
TERR! GIBBS—Somebody's Knockin' (MCA)
THE WHO-You Better You Bet (WB)
R R T R

WQXI-AM—Atlanta (). McCartney—MO0)

% TERRI GIBBS—Somebody's Knockin' 8-2
* % GROVER WASHINGTON JR—Just The Two
0fUs 199

+ BARBRA STREISAND/BARRY GIBB—What
Kind 0f Fool 13-11

* JIMMY BUFFETT—It's My Job 17-14

* CHAMPAIGN—How Bout Us 21-18

® STEELY DAN-Time Out Of Mind

© SMOKEY ROBINSON ~Being With You—D-23

® JAMES TAYLOR/J.0. SOUTHER-Her Town
Too—D-28

o SHEENA EASTON-Morning Train—D-19

o PHIL SEYMOUR—Precious To Me—D-25

WQKI-FM (94Q)—Atlanta (). McCartney—MD)

® PHOEBE SNOW-Games—D-30

® JAMES TAYLOR/J.D. SOUTHER—Her Town
Too-D-28

© CHRISTOPHER CROSS—Say You'll Be Mine
29

© REO SPEEDWAGON-—Take It On The Run 27

® GINO VANELLI-Living Inside Myself—LP

© JOHN O’'BANNON—Love You Like | Never—
LP

WBBQ-—Augusta (B. Stevens—MD)

% SHEENA EASTON—Morning Train 18-13

*  STEVE WINWOOD—While You See A

Chance 12-8

* FRANKE & THE KNOCKOUTS—Sweetheart
28-20

* JOHN COUGAR-Ain't Even Done With The
Night 22-14

+ ERIC CLAPTON~| Can't Stand It 30-22

oe REO SPEEDWAGON-Take It On The Run—

25

®e STYX—Too Much Time—26

® THE WHO-You Better, You Bet

® GINAVANELLI-Living Inside Myself

® NITEFLYTE-You Are

® JOHN O'BANNON —Love You Like | Never
Loved Before

o STEELY DAN-Time Out Of Mind—27

© SMOKEY ROBINSON—Being With You—D-30

© PHOEBE SNOW—Games

® JAMES TAYLOR/).0. SOUTHER—Her Town
Too—D-29

o THE WHISPERS—It's A Love Thing—D-28

WSGA—Savannah (. Lewis—M0)

WSGF (95-5GF)—Savannah (D. Carlisle-M0)

% DARYL HALL/JOHN OATES - Kiss On My
List9-5

A& BLONOIE-Rapture 7-4

+ LEO SAYER-Living In A Fantasy 16-11

+ STEVE WINWOOD—While You See A Chance
19-12

@@ STYX-Too Much Time

oo THE WHO-You Better, You Bet

© THE ROVERS—Wasn't That A Party

© RAY PARKER JR. & RAYDIO-A Woman Needs
Love

® SHERBS-| Have The Skill

WAYS-Charlotte (L Simon—MD)

% TERRI GIBBS—Somebody's Knockin' 15-
11
% DARYL HALL/JOHN OATES—Kiss On My
List 7.5
* JOHN COUGAR-Ain't Even Done With The
Night 29-24
+ JUICE NEWTON—Angel Of The Morning 21-
18
* JAMES TAYLOR/).D. SOUTHER-Her Town
Too 27-22
oe GINO VANELLI-Living Inside Myself
oo ROD STEWART—Somebody Special
© DONNA SUMMER-Who Do You Think You're
Fooling—D-28
o FRANKE & THE KNOCKOUTS-Sweetheart
® JIMMY BUFFETT-It's My Job—D-29
® THE WHISPERS—It's A Love Thing

WFLB—Fayetteville (L. Cannon—MD)

% JUICE NEWTON—Angel Of The Morning
2815

* % SMOKEY ROBINSON—Being With You 19-
5

+ DOOBIE BROTHERS K eep This Train A-
Roltin' 3221

* JIMMY BUFFETT-It's My Job 31.26

+ GROVER WASHINGTON JR-Just The Two Of
Us 26-17

oo JERMAINE JACKSON-You Like Me—34

®e ANDY GIBB—Me-33

o EMMYLOU HARRIS—Mr. Sandman—D-30

® MAC OAVIS—Hooked On Music—D-32

© MELISSA MANCHESTER—Lovers After All—
3

® LENNY LeBLANC —Somebody Send By Baby
Home

o BARRY MANILOW-Lonely Together—D-31

o BILL MEOLEY—Don't Know Much

® GILBERT O'SULLIVAN—Wnat's In A Kiss

o BOBBY GOLDSBORO-Alice Doesn't Love
Her

® JOE ENLGISH-Is There Not One Good Man

WISE—Asheville (J. Stevens—MO0)

* % TERR! GIBBS—Somebody's Knockin' 18-
11

% STEVE WINWOOD—-While You See A
Chance 16-9

+ SHEENA EASTON—Morning Train 31-28

* PHIL SEYMOUR—Precious To Me 19-13

* NEIL DIAMONO—Hello Again 17-10

oo STEELY OAN—Time Out Of Mind

oo HEART-Unchained Melody

o JOHNNY AVERAGE BANO—Ch Ch Cherie

® SHERBS—1 Have The Skill

® THE RINGS-Let Me Go

® ANDY GIBB—Me

WKIX—Raleigh (R. McKay—M0)

* % STEVE WINWOOO-While You See A
Chance 20-15
% CLIFF RICHARD-A Little In Love 19-14
* STYX-The Best Of Times 6-4
* BARBRA STREISANO/BARRY GIBB-What
Kind Of Fool 15-13
* GROVER WASHINGTON JR—Just The Two Of
Us21-18
oo JUHCE NENTON—Angel Of The Morning
oo BLONOIE-Rapture—8
© SHEENA EASTON—Morning Train—D-23
WSEZ—Winston-Salem (B. Ziegler—MD)
* % JUICE NENTON—Angel Of The Morning
2-17
% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 33-25
+ SHEENA EASTON—Morning Train 15-10
+ TERRI GIBBS—Somebody's Knockin' 20-14
+ DARYL HALL/JOHN OATES—Kiss On My List
8.6
oe 38 SPECIAL—Hold On Loosely
oo ATASTE OF HONEY—Sukiyaki
® RAY PARKER JR. & RAYDIO—A Woman Needs
Love
HAWKS—Right Away
MAC DAVIS—Hooked On Music
BAOFINGER—Hold On
FRANKE & THE KNOCKOUTS—Sweetheart
o STEELY OAN—Time Out Of Mind—LP
® JOE ENGLISH~—1s There Not A Good Man
® STYX-Too Much Time

WANS-Anderson (). Evans—MD)

% GROVER WASHINGTON JR—Just The Two
0f Us 124

% SHEENA EASTON—Morning Train 24-14

 RAY PARKER JR. & RAOIO—A Woman
Needs Love 27-17

+ JUICE NEWTON-Angel Of The Morning 26-
19

* JOHN LENNON —Watching The Wheels 31-25

®e STYX—Too Much Time 32

oo THE WHISPERS—It's A Love Thing 33

® GINO VANELLI-Living Inside Myself 34

www.americanradiohistorv.com

% STEVE WINWOOO—While You See A
Chance 11-7
%% GROVER WASHINGTON JR—Just The Two
0fUs17-13
* SMOKEY ROBINSON—Being With You 27-24
 JOHN COUGAR—Ain't Even Done With The
Night 26-22
+ THE POLICE-Don't Stand So Close To Me
15-11
e@ REQ SPEEOWAGON—Take It On The Run—
30 :

oo THE WHO-You Better, You Bet—29

® GINO VANELLI~Living Inside Myself

® CHRISTOPHER CROSS—Say You'll Be Mine

© JAMES TAYLOR/J.D. SOUTHER—Her Town
Too-D-26

WIMA-Charleston (C. Corvello—MD)

No List

KLAZ(Z98)-Little Rock (D. Taylor-MD)

* % BLOMNOIE-Rapture 16-9

* % THE POLICE-Don't Stand So Close To Me
31-16

* RANDY MEISNER-Hearts On Fire 21-13

oo THE WHO-You Better, You Bet—38

oo ANOY GIBB—Me-35

o STEELY DAN-Time Qut Of Mind—36

® CLIMAX BLUES BANO I Love You—37

WWKX (KX-104)—Nashville—
* % JUICE NEWTON—Angel Of The Morning
27-18
* % GROVER WASHINGTON JR-Just The Two
0fUs

* SHEENA EASTON—Morning Train 14-12

+ DARYL HALL/JOHN OATES-Kiss On My List
82

®e STYX-Too Much Time

oe REO SPEEOWAGON-Take It On The Run

® GINO VANELLI-Living [nside Myself

© THE WHO-You Better, You Bet

o ROO STEWART-Somebody Special—D-27

® JOURNEY-The Party's Over—D-29

® PHIL COLLINS—I Missed Again

® DR. HOOK-That Oidn't Hurt Too Bad

© RAY PARKER JR. & RAYOIO—A Woman Needs
Love—D-28

® SMOKEY ROBINSON—Being With You

© THE WHISPERS-It's A Love Thing—D-30

WHBQ—Memphis (C. Ouvall—P0)

% DARYL HALL/JOHN OATES—Kiss On My
List 13-7
% BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 14-8
+ SHEENA EASTON-Morning Train 1812
* SMOKEY ROBINSON—-Being With You 27-18
* GROVER WASHINGTON JR-Just The Two Of
Us21-14
oo STEVE WINWOOD—While You See A
Chance-28 .
oo MELISSA MANCHESTER/ PEABO BRYSON—
Lovers After All
o RAY PARKER JR. & RAYDIO-A Woman Needs
Love

WNOX—Knoxville (S. Majors—M0)

% SHEENA EASTON-Morning Train 22-16

% % GROVER WASHINGTON JR—Just The Two

0f Us 27-21

+ ERIC CLAPTON—I Can't Stand It 29-24

* BLONOIE-Rapture 9-5

 STEVE WINWOOD-While You See A Chance
2318

oo STEELY DAN—Time Out Of Mind

oo ANOY GIBB—Me

® THE ROVERS-Wasn't That A Party—X

o ELVIS PRESLEY—Guitar Man—X

© JAMES TAYLOR/1.D. SOUTHER- Her Town
Too-D-26

® T.G. SHEPPARD—I Loved 'Em Every One—X

© JIMMY BUFFETT—It's My Job—D-30

© EMMYLOU HARRIS—Mr. Sandman—D-29

WRJZ-Knoxville (F. Story—MO0)

* % STYX—The Best Of Times 2-1

% DARYL HALL/JOHN OATES—Kiss On My

List 11-6

* EMMYLOU HARRIS—Mister Sandman 27-21

* SHEENA EASTON—Morning Train 23-17

* JIMMY BUFFETT—It's My Job 20-12

oo THE WHO-You Better, You Bet

oo SMOKEY ROBINSON-Being With You

® CHAMPAIGN-How Bout Us—D-29

® APRIL WINE-Just Between You And Me—D-
28

o STEELY DAN—Time Out Of Mind

® GINO VANELLI-Living Inside Myself

WSKZ(KZ-106)—Chattanooga (0. Carroli—MO0)
% JOHN COUGAR-Ain't Even Done With The
Night 13-10
% STEVE WINWOOD-While You See A
Chance 16-6
+ TERRI GIBBS—Somebody’s Knockin’ 11-5
+ LEO SAYER-Living In A Fantasy 12.7
* GROVER WASHINGTON JR—Just The Two Of
Us 18-13 .
oo REO SPEEOWAGON-Take It On The Run
®e STYX-Too Much Time
® THE WHO-You Better, You Bet
o SMOKEY ROBINSON—Being With You—26
® JAMES TAYLOR/).0. SOUTHER—Her Town
Too-D-24

WERC-Birmingham (M. Thompson—MD)
* % EMMYLOU HARRIS—Mr. Sandman 26-20
(Continued on page 30)
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KMEL-FM Updates
Sock Hop As Promo

By JACK McDONOUGH

SAN FRANCISCO—The latest in
its long skein of innovative promo-
tional ideas has KMEL-FM exploit-
. ing a concept that’s so old it’s new
again: the rock’n’roll record dance
at school.

KMEL promotion director Ken
Wardell, who acknowledges that the
idea is a 20-year throwback to the
sock hop, says the dozen KMEL
dances thus far have drawn an aver-
age of 500 dancers and have

Wardell notes that “since we went
public with ads two or three weeks
ago, we've been averaging four
bookings a day. We're already
booked through May.” Previous to
the print ads. KMEL's availability
for such dances was passed by word-
of-mouth.

For the dances KMEL supplies
one or two jocks: a 3000-watt custom
sound system designed by Ac-
rakoustics of Mountain View; and
their giant 35-foot inflatable
“KAMEL" which not onlyv lights up
mnside but has a sound system in its
belly. The "KAMEL.” known. like
the station itself. as “The Beastof the
Bay.” sits on stage with the jocks or is
sometimes set up just outside the
doors of the auditorium to draw
passersby.

KMEL'soverall audience share in
the San Francisco market rose 10 3.2
in the just-released Arbitrons. up
from a 2.6 in the previous book. This
is due partly to the 69kw outlet in-
heriting some listeners from KSAN-
FM, which recently switched from
AOR 10 country. and partly to pro-
motions such as the dances.

Wardell says the dances have
been run so far at five area high
schools: three colleges (University of
San Francisco and Sianford and
Skyline); at the Academy of Arts &
Sciences; on board a Bay-cruise
boat; and in the main lodge at the
famous Squaw Valley ski resort at
Lake Tahoe. KMEL jocks who have
thus far hosted the dances are War-
dell. Tony Kilbert and Mary Holto-
way. &

As for the music at the dances,
Wardell says “We do play stuff that
wedon't play on the air, but we don’t
go too far away from our air sound.

Pollack Offers
Research Guide
For Stations

LOS ANGELES—Jeff Pollack
Communications has completed the
development of a research plan de-
signed for in-house use by client
stations.

The do-it-yourself guide focuses
on helping stations achieve ratings
results without “excessive™ research
costs.

The plan calls for various forms of
research, including call-outs. focus
groups and store surveys to deter-
mine lifestyles. music preferences.
radio listening habits and consumer
buying trends of the target 15-34 al-
bum rock audience.

The guide is carefully tailored to
meet the needs of each station and to
deal with programming problems on
a market-by-market basis.

Jeff Pollack Communications
consults WPLJ-FM, New York;
KLOS-FM, Los Angeles: KZEW-
FM, Dallas; WCMF-FM. Roches-
ter. N.Y.: and KISS-FM. San An-
tonio.

If we're playing one or two tracks
from an album on the air. we might
play three or four at the dance. We
might add in more old stuff like
Elvis or Chuck Berry. And we're
able to work the peaks and valleys
and play a lot of slow records. Every-
body loves that.

“It's a good extra outlet for us as
jocks. We can do thematic things.
We can do off-the-wall swff like
segues from the Knack to the Chip-
munks. I like to do a lot of sound ef-
fects myself—have motorcycles
screaming from speaker 1o speaker
to lead into a rocker. maybe some
rain sounds to lead into a slow one.
We can throw in a lot of banter. pull
up somebody from the audience for
an on-the-spot interview, give away
door prizes. ICs a real novelty.”

Wardell says that at all the dances
they give away 10 KMEL shirts. 10
albums, and assorted items such as
KMEL calendars and “bumper
stickers.”

Wardell notes also that the station
provides the schools with produced
announcements that can be run over
the school’s PA systems on mornings

- before the event.

As to why such a concept would
click nowadays. Wardell offers sev-
cral reasons. “Partially it's the celeb-
rity of a disk jockey being there. |
also think people are tired of danc-
ing to copy bands who inadequately
play their favorite songs. And bands
interrupt the momentum of a dance
when they take breaks. We don’t
have those problems, and we supply
a lot more fun.”

Radio Programming

HAWKS
“Right Away”— ﬁ

Hawks, comprised of keyboard-
ist/singer Dave Hearn, drummer
Larry Adams, bassist/singer Frank
Wiewel, guitarist/singer Kirk Kauf-
man and guitarist/singer Dave
Steen. grew out of an lowa band
called West Minist’r.

Wiewel and Kaufman began
West Minist'r in the late "60s. The
band continued into the carly *70s,
performing in clubs in the Midwest,
with Hearn occasionally sitting in.

Then, Wiewel and Kaufman built
a state-of-the-art. 24-track recording
facility called West Ministt Sound
on Kaufman’s father’s farm in lowa.
The two spent a large part of the *70s
recording demo tapes there with
friends Hearn, Steen and Adams.

Several rounds of these demos
were mailed out to a&r executives
across the country and in the fall of
79 the five, under the name of

New On The Charts
o

Hawks, were signed to Columbia.
Last September Tom Werman was
enlisted to produce the group’s self-
titled debut LP. which contains 10
upbeat. power-pop tunes.

Hawks is managed and booked by
Shelly Finkel. Cross Country Con-
cert Corp.. 527 Madison Ave., Suite
1622. New York. N.Y. 10022 at (212)
758-6211.

Volume Reminisces About
College Radio’s Beginnings

THE GASPIPENETWORKS-A
History of College Radio 1936-1946.
By Louis M. Bloch Jr. Distributed by
Bloch & Co. Box 18058, Cleveland,
Ohio 44118. Privately printed.
$12.95.

NEW YORK—Author Louis M.
Bloch was a student at Brown Univ.
in Rhode Island in 1936 when two
enterprising undergrads. George
Abraham and David Borst. decided
o run a wired intercom system be-
tween their dormitories. Bloch, an-
other radio buff. and other students
soon joined the system. and before
long microphones and a second line
were strung to allow broadcasting.
By year’s end, they had broadcast
the inaugural address of Brown’s
new president. By the time the fall
semester rolled around. Borst had
built a studio, boosted the trans-
mitter to two watts. and buittan aux-
iliary studio in the music building,
enabling the fledgling network to
broadcast music from the school’s
classical music library.

The network was linked with
more than 30.000 feet of wire strung
through the university’s heating tun-
nels and over roofs. Special receivers
weren't required. All students had to
do was hook up their radio to a
nearby electric line, gas pipe or other
conductor linked to a transmitter,
and turn to the appropriate spot on
the dial. And that. according to
Bloch. was the birth of college ra-
dio—initially dubbed “The Gas Pipe
Networks.”

Bloch was associated with the
Brown station (now operating as
WBRU-FM, a very powerful com-
mercial college outlet in the Rhode
Island area) until he graduated in
1940. He spent the next six years as

manager of the Intercollegiate
Broadcasting System. which he
helped establish as a clearing house
for other college nets. Bloch also
concentrated on obtaining national
advertisers for the handful of college
stations that had sprung up since
1936.

Although “The Gas Pipe Net-
works”™ is a highly personalized ac-
count of college radio’s salad days.
Bloch’s reminiscences are universal
enough to draw a grin from radio
vets who recall the “good old days™
of radio. The primitive systems de-
manded ingenuity and perseverance
from student participants, unlike to-
day’s fully equipped college stations.
1’s a credit to Bloch and others that
by 1946. 24 colleges were operating
their own stations. Today. there are
more than 1,000 college outlets in
the US. and another few hundred
abroad.

Bloch includes capsule histories of
22 of the pioneer college outlets, and
the book is sprinkled with photos of
college radio pioneers and their
rudimentary broadcasting equip-
ment. as well as illustrations of ads
and promo pieces aimed at the col-
lege listener.

Today’s collegiate broadcasters
will surely get a kick out of reading
about college radio’s early days, and
they might find themselves drawing
an idea or two from their predeces-
sors. Reading Bloch’s memoirs and
some of the anecdoles involving col-
legiate pranks should remind some
readers that the more things change.
the more they remain the same. Ah.
remember the time strip teaser Ann
Corio was interviewed on Harvard’s
WHRB-FM?

RICHARD M. NUSSER
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“Boy”— ﬁ

U2 was formed at an experi-
mental school in Dublin, Ireland in
1976. Drummer Larry Mullin. who
wanted to get a band together,
pinned a message to a bulletin
board at Mount Temple School
there, hoping to interest some of his
schoolmates in the idea.

He eventually did, teaming up
with bassist Adam Clayton—the
only member of U2 with any previ-
ous experience in a rock band—vo-
calist Bono and guitarist the Edge, to
form U2.

The four, who are now all 19 and
20 years of age, began performing
their accessible. melodic pop tunes
in Eire. building up a loyal local fol-
lowing. U2 released a three-track
record. “U-2-3." late in 1979 that
charted in Ireland. Shortly after-
wards. in the beginning of 1980, the
band won in five categories in a
readers poll taken by Irish rock
magazine, The Hot Press.

The group then journeyed to Lon-
don, where it recorded two singles.
“11 O’Clock Tick Tock™ and “A Day
Without Me” and then it debut al-
bum “Boy” (Island Records).

U2 is managed by Paul McGinnis.
65 Waterloo Rd., Dublin. Ireland at
(01) 686-5533. It is booked by Pre-
mier Talent. 3 E. 54th St.. New York,
N.Y. 10022 at (212) 758-4900.

KMJJ-AM

® Continued from page 23
O'Brien. With a 2.5 KW directional
signal at night. he feels the station
was hurt by the survey’s distribution.
“A drop like this is a kick in the
head when you first get the book
back, but we don’t expect the next
one to be that bad.” O’Brien added
that no new or unusual promotions
are planned.

BERNARD WRIGHT

“’Nard”— w

Sixteen-year-old Bernard
Wright's first LP, “Nard.” which is
dedicated to jazz greats such as Bud
Powell, McCoy Tyner and The-
lonious Monk. combines be-bop,
funk. r&b and gospel elements.
Songs range from the rap-funk of
“Just Chillin® Out” to an acoustic
trio version of Miles Davis’ “Solar.”
with bassist Buster Williams and
drummer Roy Haynes.

Wright. a pianist. began playing a
Magnus Organ. which had about 18
keys and push-button chords. when
he was just four years old. When
he was 13. Wright toured with
Lenny White throughout the South-
ern and mid-Atlantic states. He also
spent some time working in musical
theatre. He played keyboards for
“The Vampire And The Dentist” by
Weldon Irvine, and for “The
Glorious Monster In The Bell Of
The Horn” by Larry Neal with mu-
sic by Max Roach.

Wright came (o the attention of
trumpeter Tom Browne. who had
recently signed with GRP, and he
asked the young pianist to perform
on “Browne Sugar.” an LP he was
recording. Browne introduced
Wright to producers Dave Grusin
and Larry Rosen, who remember.
“Tom said. *You guys have to hear
this piano player’.”

He subsequently signed with
Arista/GRP and recorded ** ’Nard.”
Wright intends to continue to work
on his singing and songwriting and
hopes to eventually record songs on
which he plays all the instruments.

Wright is managed and booked
by Weldon Irvine, P.O. Box 38, St.
Albens, N.Y. [1412 at (212) 322-
2942 or (212) 724-2800.
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Billboard. Singles Radio Adtion.

Playlist Prime Movers %
Playlist Top AddOns @

® Continued from page 28

%% STEYE WINWOOD-While You See A
Chance 19-15

+ CHAMPAIGN—How Bout Us 20-16

* BARBRA STREISAND/BARRY GIBB—What
Kind Gf Fool 5-2

oo FRANKE & THE KNOCKOUTS—Sweetheart

oo RAY PARKER JR & RAYDIO—A Woman
Nzeds Love

o SMOKEY ROBINSON—Being With You—D-23

® JOHNNY AVERAGE BAND —Ch Ch Cherie

® T.G. SHEPPARD -1 Loved 'Em Every One

® JIMMY BUFFETT—It's My Job—D-28

o ANDY GIBB—Me—D-25

o THE FYOLS—Ruaning Scared—D-26

o STEELY DAN-Time Qut Of Mind—D-27

WKXX(KXX106)—Birmingham (L 0'Day—MD)
*% 38 SPECIAL—Hoid O Loosely 26-21
% GROVER WASHINGTON JR—Just The Two
0f Us 1611
* JOICE NEWTON —Angel Of The Morning 21
17
+ BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 10-3
®e RUSH-Lime Light—29
oo GINO VANELLI—Living Inside Myself
© RAY PARKER JR. & RAYDIO-A Woman Needs
Lave
© EMMYLOU HARRIS—Mr. Sandman
® JOURNEY—The Party's Over—D-30
o GAR_AND JEFFREYS—96 Tears
e STYX—Too Much Time
® REO SPEEDWAGON—Take !t On The Run
o THE WHO-Ycu Better, You Bet
WSEN—Birmingham (W. Brian—MD)
%% DARYL HALL/JOHN OATES—Kiss On My
List 14-10
% STEVE WINWOOD—While You See A
Chance 21-14
% JUICE NEWTON-Angel Of The Morning 15-
12
 BRUCE SPRINGSTEEN—Fade Away 10-7
% BLONDIE-Rapture 11-8
®e TG, SHEPPARD-| Loved 'Em Every One
®@ GINO VANELLI-Living Inside Myself
® STYX-Too Much Time
® FRANKE & THE KNOCKOUTS—Sweetheart—
D-24
® BARRY MANILOW—Lonely Together

o RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-27

® SHERBS—I Have The Skill —NP

o ANDY GIBB—Me—D-26

e THEFOOLS—Running Scared—D-25

WARY—Huntsville (J. Kendricks—MD)

** TERRI GIBBS—Somebody's Knockin' 18-
12

*% JIMMY BUFFETT—I1t's My Job 30-22

* JUICE NEWTON—Angel Of The Morning 25-
15

* SMOKEY ROBINSON—Being With You 28-20

 CLIMAX BLUES BAND—I Love You 23-16

ee CHRISTOPHER CROSS—Say You'll Be Mine

oo THE WHO—You Better, You Bet

® REO SPEEDWAGON—Take It On The Run

® ROD STEWART—Somebody Special

® YARBROUGH & PEOPLES—Don't Stop The
Music—D-27

® JAMES TAYLOR/).D. SOUTHER—Her Town
Too-D-26

® T.G. SHEPPARD | Loved 'Em Every One—D-
29

® THE WHISPERS~It's A Love Thing—D-30

o ANDY GIBB—Me

© BARRY MANILOW-Lonely Together

WHHY—Montgomery (R. Thomas—MD)

% JOHN COUGAR—Ain't Even Done With The
Night 15-10
& JAMES TAYLOR/).D. SOUTHER—Her Town
Too 28-20
# THE POLICE-Don't Stand So Close To Me
1812
* GROVER WASHINGTON JR-Just The Two Of
Us 21-16
% CHAMPAIGN—How Bout Us 22-17
oo STEELY DAN—Time Out Of Mind
e STYX-Too Much Time
o CHRISTOPHER CROSS—Say You'll Be Mine-
D-24
o THE FOOLS—Running Scared
© ANDY GIBB—Me
® JIMMY BUFFETT—It's My Job
WJDX—Jackson (L Adams—MD) )
%% STEVE WINWOOD-While You See A
Chance 23-17
% SMOKEY ROBINSON—Being With You 1¢-
14
* |IMMY BUFFETT—It's My Job 15-11

* YARBROUGH & PEOPLES—Don't Stop The
Music 11-6

% NEIL DIAMOND—Hello Again 8-4

oo FRANKE & THE KNOCKOUTS—Sweetheart

ee JAMES TAYLOR/J.D. SOUTHER—Her Town
Too

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love

® RUSH-Lime Light

WBJW (BJ-105)—0rlando (T. Long—MD)
% REQ SPEEDWAGON—Keep On Loving You
11
%% STYX—The Best Of Times 2-2
* BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 16-8
* JOHN LENNON—Woman 4.3
 BLONDIE—Rapture 1812
®o JAMES TAYLOR/).D. SOUTHER—Her Town
Too 38
oo THE ROVERS—Wasn't That A Party
© MARVIN GAYE—Praise
DOLLY PARTON—But You Know | Love You
THE WHO —You Better, You Bet
A TASTE OF HONEY—Sukiyaki—DP
FRANKE & THE KNOCKOUTS-Sweetheart—
DP
MOLLY HATCHET—The Rambler—NP
® YOKO ONO—Walking On Thin lce—DP
o THE JOHNNY AVERAGE BAND—Ch Ch
Cherie—NP
® BADFINGER—Hold On
o T.G.SHEPPARD - Loved 'Em Every One—DP
® THE RINGS—Let Me Go—NP
© THE FOOLS—Running Scared—NP

WRBQ(Q105)~Tampa (P. McKay—MD)

% CHAMPAIGN—How Bout Us 16-12
%% DARYL HALL/JOHN OATES—Kiss On My
List 15-8

% SHEEMA EASTON—Morning Train 13-11

% JAMES TAYLOR/).D. SOUTHER—-Her Town
Too 18-15

 THE WHISPERS~it's A Love Thing

oo SMOKEY ROBINSON—Being With You—24

oo YARBROUGH & PEOPLES—Don't Stop The
Music-23

o CLIFF RICHARD-A Little In Love—D-13

o STYX-TooMuch Time—25

® REO SPEEDWAGON-Take It On The Run—26

WLCY-Tampa (M. Weber-MD)

Based on station playlists through Tuesday (3/10/81)

%% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 26-19

%% JIMMY BUFFETT-It's My Job 20-16

+* JUICE NEWTON—Angel Of The Morning 15-8

* SPYRO GYRA—Cafe Amore 11-3

* GROVER WASHINGTON JR—Just The Two Of
Us 17-13

oo DIANA ROSS—0ne More Chance

oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love

o SMOKEY ROBINSON—Being With You—D-22

o THE FOOLS—Running Scared

WIVY (Y-103)—Jacksonville (S. Sherwood—MD)

*% JIMMY BUFFETT—It's My Job 30-23

% BLONDIE—Rapture 26-21

* JUICE NEWTON—Angel Of The Morning 32-
28

* APRIL WINE—)Just Between You And Me 13
10

 DARYL HALL/JOHN OATES—Kiss On My List
117

oo PHIL COLLINS—| Missed Again

oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love

® SMOKEY ROBINSON—Being With You—D-38

® SHERBS—I Have The Skill—D-39

© MARVIN GAYE—Praise

® HAWKS—Right Away—D-40

® FRANKE & THE KNOCKOUTS—Sweetheart—

D37

BARRY MANILOW—Lonely Together

@ GINO VANELLI-Living Inside Myself

® STYX-Too Much Time—LP

WKXY—Sarasota (T. William —MD)

%% SHEENA EASTON—Morning Train 18-7

%% GROVER WASHINGTON JR—)ust The Two

0f Us 26-20

 PHIL SEYMOUR—Precious To Me 1915

* ERIC CLAPTON—i Can't Stand it 24-19

* STEVE WINWOOD —While You See A Chance
21-16

oo REQ SPEEDWAGON—Take It On The Run

®e STYX—Too Much Time

® STYX—Rockin' The Paradise—LP

o HEART-Unchained Melody

® STEELY DAN-Time Out Of Mind—D-23

o JOHN COUGAR—Ain't Even Done With The
Night-D-30

WAXY—Ft. L{udeﬂiaIE(R.Shaw—PD) -

%% RANDY MEISNER—Hearts On Fire 21-13
%% YARBROUGH & PEOPLES—Don't Stop The
Music 26-15

* CON FUNK SHUN—Tqo Tight 15-11

* GROVER WASHINGTON JR—Just The Two Of
Us 25-19

 NEIL DIAMOND —Hello Again 11-8

oo ERIC CLAPTON—| Can't Stan3 It

®e GINO VANELLI-Living Inside Myself

o JAMES TAYLOR/).D. SOUTHER—Her Town
Too

© THE WHISPERS—It's A Love T1ing

WZGC(Z93)—Atlanta (S. Davis— WD)

No List
WMC(FM 100)—Memphis (T. Prestigiacamo—
MD)

No List
WBYQ(92Q)—Nashilie (S. Davis—MD)

# % JOHN LENNON—Woman ;3 ~

% STYX—The Best Of Times 4-1

* CHAMPAIGN—How Bout Us 15-11

 GROVER WASHINGTON JR—ust The Two Of
Us 21-16

oo SMOKEY ROBINSON—Being With You

oo RAY PARKER JR. & RAYDIO—A Woman

Needs Love

® JOHN COUGAR—Ain't Even Jone With The

Night—X

o PHOEBE SNOW—Games—DP

o JMMES TAYLOR/).D. SOUTHER—Her Town
Toc—D-3)

o 38 SPECIAL—Hold On Loose y—DP

WHYI(Y-100)—Miami (M. Shands—MD)
% THE POLICE—Don't Stanc So Close To Me
2117
* % YARBROUGH & PEOPLES—Don't Stop The
Music 12-9
* ALAN PARSONS PROJECT—3ames People
Play 10-5
* JOHN LENNON—-Watching The Wheels 30-25
* BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 16-14
oo LAKESIDE—Fantastic Voyage—-22
oo CHAMPRIGN—How Bout Us—31
® STEVE WINWOOD—While Ycu See A
Crance-30
® KC & THE SUNSHINE BAND—Space Cadet—
3

© Copyright 1981, Bil board Publi-
cations, Inc. No part >f this pubii-
cation may be reprod iced, stored
in a retrizval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, record ng, or other-
wise, without the prior written
permissicn of the pudlisher.

en casa.

Con servicios a la familia y a la comunidad
recreo, deportes y clases,
la USO sirve para que €l
soldado solitario de sienta

:US():

P GREAT BUILDINGS, GREAT SONGS, GREAT HARMONIES, GREAT BUILDINGS. BLOCKBUSTING MUSIC BY

Produced & Recorded by BEd E. Thacker for Opds and doha Boytan. Menagement: David Harper

% Givethegift of music.
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Cincy FMer Album
Sells 10,000 Copies

By VICTOR HARRISON

CINCINNATI-WEBN-FM  his
released a fifth highly successful LP
showcasing local talent on their own
“Brute Force Cybernetics” label.
10,000 copies of “Album Project £~
sold out in four weeks as compared
to the two months which passec be-
fore the first “Album Project”
cleared the record store shelves in
1976.

Program director and producer of
the album, Denton Marr, listened to
some 250 tapes of original matericl

DEAD SPECIAL
RATINGS SOAR

NEW YORK—-The NBC So.urce
90-minute Grateftl Dead Sperial,
which affiliates rar the weekend of
Feb. 6-8, has turned out to be thz
network’s most successful special.

Almost 6.2 millian listencrs tuned
the show in, at leas: to listen to part
of it. This cume figure was disclcsed
in research by R.H. Bruskin in its
Omnitel survey in 1.010 telephone
interviews a week after the show.

The survey found that 6.9% of the
18 to 34 year olds in the continenta
U S. listened and 80% of these listen-
ers were men. Among men 18 to 24
the show captured 18.3%.

The 6.9 rating surpasses a 5.4 rat-
ing in that age grouf scored a Source
by Ted Nugent special last year.

before deciding on this year’s ten
best. They are Spike, Just Like Kids,
Rockduster, Urban Sprawl. Erector
Set, Cheep Skates, Barb Kushner &
Carefree Day, the Bagazoid Broth-
ers, Sharks, and the Don Ho Barber-
shop Quartet. “Album Project 5 is
shipped to a dozen area record out-
lets, including Record Theatre,
Swallens, Music World, Gold Circle
Record Bar, and Peaches. in time for
the Christmas shopping rush. It sold
for two dollars and all proceeds were
donated to United Appeal.

The record, “a project of the
WEBN Committee for Aesthetic
Public Spectacle,” is one way the sta-
tion promotes and supports the local
music scene. WEBN also collabo-
rated with WCET-TV (Cincinnati’s
PBS station) on a series entitled
“Rock Around the Block” which
featured live, in-studio perform-
ances of area rock groups which ap-
peared on WEBN’s “Album Project
5.” Complete with a live studio au-
dience and local celebrities and
WEBN jocks serving as emcees,
“Rock Around the Block™ was re-
portedly the highest viewed program
in the television station’s history.
The audio was simulcast in stereo by
WEBN. Denton Marr said that due
to a lack of funds on the part of
WCET-TV, the program will not be
produced in 1981. However, several
of the groups do appear on “Album
Project 5.”

Radio Programming

Memphis Station
Hanging Tough

® Continued from page 23

some Doobie Brothers in on cca-
sion. Then we mix in a little Earl
Klugh or Bob James. a nice little jazz
flavor. On this station we have a
unique opportunity. No other (zom
mercial) station will touch jazz be-
cause if they do, they arc messing
with their image.

Another of the staticn’s strengths.
according to Olson. is that “we'rz not
a hype station. We don't play a Jot of
games. We just play the music We
don’t get into lengthy rews or edito-
rials.” WHRK estimates its audsence
is 70% black.

In discussing his stvle as am air
personality. Olson says: “I finally re-
alized after being told by program
directors for so many ycars o ‘just
shut up and play the music, you're
not the star.” that the music is the
bottom line.”

Olson believes that ocks are the
link between keeping people and
losing listeners. “The music sp=zaks
for itself,” he says. “I tell my jocks. ‘If
you are going to talk, don’t ramble
on about nothing. Make sure it has
some value and mcaning. Otherwise,
tell them what you’ve played, give
the call letters. and go on to the com-
mercial””

As for Olson’s dialogue. he tries to
be “totally aware all the time. 'm al-
ways working and taking notes on
what’s going on in the city. People
know that they can listen to me and
I'll fill them in on all the informa-
tion.”

Billboard Begins New
Radio-Play LP Lists

® Continued from page |

trum of overlapping programming
approaches. The common theme.
however. is the continued commer-
cial dominance of rock as the princi-
pal image element.

In addition t> identifying the
most-played album titles each week.
the new research combination also
affords flexibilitv in tracking the
hottest individual songs regardless
of the respective _P’s ranking.

The new features detail airplay
activity in three basic ways. First, the
relative airplay ranking of the top 50
rock albums is charted in Billboard’s
rock albums.

Next, the relative airplay ranking
of the top 60 rock songs is listed in
Top Tracks. These selections are
cited based on airalay, regardless of
actual configuration, so that both
singles and LP tracks are monitored.
And where industry research in the
past has identificd individual tracks
based on an existing list of top LP ti-
tles, Top Tracks represents a sepa-
rate listing whereby a much-played
selection can compete effectively
even if its parent LP is relatively low
on the Rock Albums chart, or yet to
appear.

Finally, Billboard lists the week’s
most added albums as Top Adds,
with up to 10 titles carried in each
listing.

According to Billboard associate

publisher Bill Wardlow, the three
new features have been developed
and their research methodology re-
fined over the past six months.

“The benefit to the industry is that
these features will enable us to have
that atbum play input in a form
we’ve not had it in the past.,” ex-
plains Wardlow. “That will enable
us to bring an album onto the charts
with more radio input than in the
past.”

Wardlow reports that the maga-
zine’s research staff has been in-
creased to field the heavier burden
of station contacts. A newly-re-
searched station sample, including
both more conventional AOR for-
mats and Hot 100 singles stations as
well as hybrids of the two. has been
established.

That sample is also being moni-
tored on an ongoing basis, and may
be expanded during the coming
months based on the research de-
partment’s requirements.

The new features have the support
of Billboard’s Radio Advisory Com-
mittee/AOR, headed by John Se-
bastian, who until recently pro-
grammed the successful WCOZ-FM
Boston and now directs his own con-
sulting firm.

For further analysis of the fea-
tures’ operation and their pro-
gramming uses, see Mike Harrison’s
column, page 33.

THE NEW ARCHITECTS OF ROCK. “APART FROM THE CROWD:" ON COLUMBIA RECORDS AND TAPES.

*Columbia” is a trademark of CB§ Inc. © 1981 CBSin_.
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Survey For Week Ending 3/21/81

ks Rock Albums & Top Tracks

© Copyright 1981, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher.

Rock Albums Top Tracks

P Weeks . : Weeks .
s ezt 80"l ARTIST—Title, Label woex | ok [0n | ARTIST—Title, Label
; CXm® | STYX—Paradise Theater. AGM 1| o ERIC CLAPTON—I Can't Stand It, RSO
2 e :52"3:55“"’3(‘:3"—“'(;"'"’e'_“y- Epic 2 | o STEVE WINWOOD—While You See A Chance. Island
D) WINWOOD—Arc Of A Diver. |stand 3| cm JOURNEY—Party’s Over. Columbia
4 | ooy | ERIC GLAPTON—Another Ticket. RSO 4| cxzm 38 SPECIAL—Hold On Loosely. AGM
5 | cxmp | JOURNEY—Captured. Columbia 5| CXom THE WHO—You Better You Bet. Warner Bros.
6 | =B RUSH—Moving Pictures. Mercury 6 LOVER BOY—<Turn Me L Columbi
7 | mx=® | BRUGE SPRINGSTEEN—The River, Columbia ; e RUSH_Limelett. I © t00s¢. Lolumbia
8 | oz | .38 SPECIAL—Wild Eyed Southern Boys. A&M . B — _R"“e_'g : BP”‘“’V_
9 | poxml | LOVERBOY—Loverboy, Columbia o ) oo s_PE‘:;DkI\:JgALh(;N a’:"'se'o “&LM R
10 | cxzm | JOHN LENNON/YOKO ONO—Double Fantasy, Geffen =0 B LV DURIERIC
11 | o= | MANFRED MANN'S EARTH BAND—Chance, Warner Bros. 10| o) RUSH—Tom Sawyer, Mercury
12 m STEELY DAN—Gaucho, MCA 1" m POLIGE—Don't Stand So Close To Me, A&M
13 m POLIGE-Zenya"a Monda"a, A&M |2 m GARLAND JEFFREYS—QG Tears. Eplc
14 | o= BLONDIE—Autoamerican. Chrysalis 13 | = REQO SPEEDWAGON—Don't Let Him Go. Epic
15 | CI=m TODD RUNDGREN—Healing, Bearsville 14 | CI= BRUCE SPRINGSTEEN—Fade Away. Columbia
16 | XN PAT TRAVERS BAND—Radio Active. Polydor 15 | crmm MANFRED MANN—For You, Warner Bros.
17 ml DONNY IRIS—Back On The Streets Again, Midwest National/MCA 16 | o= STYX—Best Of Times, A&M
18 — JAMES TAYLOR—Dad Loves His Work, Columbia 17 | c=m REO SPEEDWAGON—Take It On The Run, Epic
19 | oo GARLAND JEFFREYS—Escape Artist, Epic 18 | o) ERIC CLAPTON—Rita Mae, RSO
o |2 | oz AG/DCG—Back In Black, Atco 19 | Cx=m RANDY MEISNER—Hearts On Fire, Epic
< |21 | pah | OUTLAWS—Ghost Riders. Arista 20 | cmm) DONNIE IRIS—Ah Leah, MCA/Carousel
o |22 | PHIL COLLINS—Face Value. Atlantic 21 | CrEmm JAMES TAYLOR—Stand Up & Fight. Columbia
3|23 g THE CLASH-—-Sandinista, Epic 22 | I PRETENDERS—Message 0f Love. Sire
Gk SP:'ELR:g‘_'_m“;"ar":m?vm°"f- Boardwalk 23 | oo STEVE WINWOOD—Arc 0f A Diver. Island
g |2 mm TOTO—Turn Back. Columbia 24 | CIZM |  THE CLASH—Police On My Back, Epic
827 | o XTC—Black Sea, Virgin 25 | REO SPEEDWAGON—Tough Guys, Epic
528 | cxzm TED NUGENT—Intensities in 10 Cities. Epic 26 | CI=m) RICK SPRINGFIELD—Jessie’s Girl, RCA
T (29 | cIm DgNnN;crl;IEEll\g—EI:laiEed Lr;ghtnigg. Millinneum 27 | Crmm APRIL WINE—Just Between You and Me. Capitol
=30 | = RAN NER—0One More Song, Epic oo _ .
31 | o) DIRE STRAITS—Making Movies, Warner Bros. A STYH STooMuch Tims l]n. My Ham.is. L
32 | o JIM CARROLL BAND—Catholic Boy, Atco 29 | oI THE OUTLAWS—Ghost Riders, Arista
33 | o ALAN PARSONS PROJECT—Turn Of A Friendly Card, Arista 30 | JOURNEY—Dixie Highway. Columbia
34 = JOE ELY—Musta Notta Gotta Lotta, Southcoast/MCA 31 | ol PAT BENATAR—Treat Me Right, Chrysalis
35 | gy | ELVIS COSTELLO—Trust. Columbia 32 | mmmp | APRIL WINE—Sign Of A Gypsy Queen. Capitol
36 ADAM & THE ANTS—Kings Of The Wild Frontier, Epic '
37 | SX=® | Rop STEWART—Foolish Behavior, Warner Bros. 33 | coom GRACE SLICK—Sea 0f Love. RCA
3g | B | RicK SPRINGFIELD—Working Class Dog, RCA 34 | cm STYX—Snowblind, A&M
39 | EXZH ROLLING STONES—Sucking In The Seventies. Rolling Stones 35 BLONDIE—Rapture, Chrysalis
40 | Cxb gl - aC ol (o 36 % ERIC CLAPTON—Catch Me If You Can. RSO
41 | CXZB | SPANDAU BALLET—Journey To Glory, Chrysals 37 | cx=m) JAMES TAYLOR & J. D. SOUTHER—Her Town Too, Columbia
42 | CI=m GRACE SLICK—Welcome To The Wrecking Ball, RCA ; . .
S 33 | PHIL COLLINS—I Missed Again. Atlantic
43 | CXI=m RAINBOW—Difficult To Cure. Polydor :
39 | OB APRIL WINE—AIl Over Town, Capitol
44 | = JIMMY BUFFETT—Coconut Telegraph, MCA ; .
X 40 | C=m TOTO—Live For Today, Columbia
45 | o= GLIMAX BLUES BAND—Flying The Flag. Warner Bros.
. 41 | =) JOHN LENNON—Woman, Geffen
) L g DSV FRITIARLY, B (R, 42 | CXIZM | BRUCE SPRINGSTEEN—Im A Rocker, Columbia
47 | crom BADFINGER—Hold On, Radio Records 43 | c=m TED NUGENT—Flying Lip Lock, Epic
48 | = GROVER WASHINGTON JR.—Winelight, Elekira 44 | XN PHIL COLLINS—In The Air Tonight, Atlantic
49 | cxmm MAX WEBSTER—Universal Juveniles, Mercury 45 THE SHERBS—The Skill, Atco
50 | e JESSE WINCHESTER—Talk Memphis, Bearsville :6 ELVIS COSTELLO—From A Whisper To A Scream, Columbia
7 ALAN PARSONS PROJECT—Snake Eyes, Arista
Top Adds 48 | CI=m) TODD RUNDGREN—Compassion. Bearsville
49 | ) STEELY DAN—Time Out Of Mind, MCA
50 JIM CARROLL BAND—People Who Died. Atco
1 | JAMES TAYLOR—Dad Loves His Work, Columbia 51 JIMMY BUFFET—Its My Job, MCA
s My
2 | PAT TRAVERS—Radio Active, Polydor 52 % JOHN GOUGAR—Am'l_ Even Done With The Night, Mercury
3 | FRANKE & THE KNOCKOUTS—Franke & The Knockouts. Millennium gg ﬁﬁ;tﬁ‘ﬂﬁg Nandl_Mangr_S- “33 et
4 | KROKUS—Hardware, Ariola corm) =1'm Losing You. Lienen
5 | IAN GOMM—What of Blow. Stiff/Epic gg g -Tlgsr:ldgg;DOJ Ytllqu:nSa_Jouch Me. Boardwalk
6 | TED NUGENT—Intensities In 10 Cities, Epic —Jail Bait, Epi _ _
7 | ERIC CLAPTON—Another Ticket, RSO :7 e }'g:)‘:f :UEvaTGoRNE:lAngFI U'H"‘f F ga"""'
8 | HAWKS—Hawks, Columbia 8 | Cr=m —lime Heals, Warner bBros.
9 | RAINBOW-—Difficult To Cure, Polydor 99 | I .38 SPECIAL—Fantasy Girl. A&M
10 | KINGBEES—The Big Rock, RSO 60 | o) DIRE STRAITS—Expresso Love, Warner Bros.

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Bittboard photo by Chuck Pulin

STATION VISIT—WBLS-FM New York jock Al Bernstein, center, meets with

Fantasy recording act, the Blackbyrds. They dropped by the station while

they were in New York appearing at the Bottom Line. The Blackbyrds, left to
right, are Joe Hall Ill, Orville Saunders and Keith Killgo.

LGoodphone Commentaries.

Integrating Spots, Show

By TOM YATES

SAN FRANCISCO-It seems to
me that one of the most incongruous
statements made time and again on
contemporary radio is “We'll be
back right after this.” The *this” in-
variably refers to a commercial mes-
sage—the proverbial sore thumb of
on-air elements.

Back in the dark ages of radio, the
first person who thought of running
commercials as part of broadcasting
was considered at least a heretic, but
a few daring innovators saw that us-
ing radio programming as only a
medium to sell radio receivers was
leading swiftly into a dead-end
strect and ... lo ... the “spot” was
born.

Radio did beautifully with com-
mercials for years and years. and
then. recently, we entered the “com-
mercials are a tune-out” era. It
seemed that cvery week, another
publication carried another story
about another daring innovator that
had cut the spot load in the face of
new and more severe competition.
We're at a point now where many
programmers consider cutting spot-
load to be as important a part of
their programming package as great
music and great jocks. and
maybe ... they’re right.

But, does anyone recall the really
great days of radio (and the carly
days of television) when announcers
did commercials as part of their
show? Does anyone really recall
over-commercialization being a
problem for Arthur Godfrey. or
Dave Garroway, or Steve Allen? A
lot of younger programming types
may not be up on radio history.
which in itself is sad. since if you
don’t know where you're coming
from, iC’s hard to figure out where
you should go. (I've heard there are
programmers who think Dylan’s ca-
reer started with “Self-portrait.™)

The point is. those innovators who
became the giants of radio and
moved on to become institutions ab-
solutely used commercial copy as
another springboard for their enter-
tainment talent and it worked. There
are products that became a way of
life because of the talent of one or
two greatradio announcers. Lipton’s
was just another tea before Godfrey.
Dig out some old tapes and listen.
The facts could astound you.

Just as there are no grammatical
errors in a non-literate society, there
are no commercial tune-outs in a
society where commercials are done
well. Commercial interruptions be-
came a major problem. not because
of increased competition, but be-
cause the quality of commercials
and the attitudes of the air person-

alities and programmers toward
commercials became bad!!

Sure, logic dictates that there has
to be a balance of ¢lements on-air to
make a station totally listenable, and
perfection of any element is an elu-
sive bird at best, but we've allowed
ourselves to be compromised into a
really silly situation that promises to
get worse instead of better. Gener-
ally speaking. a station that provides
a great working atmosphere and that
pays the best will get the best talent.

The best talent combined with a
good signal will produce great radio.
Therefore, with money being such a
factor. commercial radio should be
the place to be, since those commer-
cials produce the money that makes
everything else possible. With an in-
creasing number of public radio sta-
tions coming on and the rapid ap-
proach of cable a reality. if the high
priced talent in commercial radio al-
lows those things that make com-
mercial radio possible to become a
tune-out, then we're really fouling
our own nests.

If you have to have commercials
to make the money to make the tal-
ent on commercial radio the best
and offer a viable alternative to non-
comniercial radio, where (theoret-
ically) the talent won't be as great.
then those commercials better be-
come as listenable and as integrated
as any other on-air ¢lement. If pro-
grammers, talent and management
continue to allow ugly spots to air or
allow spots to be dehivered in a sub-
standard, throwaway manner, then
they’re definitely killing the prover-
tbial goose.

If doing commercials is benecath
you. then commercial radio is be-
neath you and you should donate
your time to some more altruistic
cause. On the other hand. if you like
the concept of modern radio, pro-
grammers, talent, sales and manage-
ment have to get together and show
those commercial sponsors how you
can really move that product with
tasteful, appropriate. entertaining
and informative spots that will keep
your audience listening and buying.
1C1l take time, guts. dedication and
application and it won"t always hap-
pen. but the odds can be improved.

After all, isn’t delivering commer-
cials one of the main on-air func-
tions of an announcer and if outside
produced spots are always better
than the live jock spots, then perhaps
entirely produced radio programs
would be better than the live DJ ap-
proach.

(Tom Yates is co-director of Hiatus
Productions and a former program di-
rector of KSAN-FM San Francisco
and KLOS-FM Los Angeles.)

Radio Programming

Mike Harrison

Top Tracks: Key Measuring Tool

LOS ANGELES—The debut of
Rock Albums and Top Tracks sur-
vey in this issue of Billboard is a
truly notable occasion. It addresses
the rock radio/music scene as it
really is, marking the next major
evolutionary step in the dissection,
analysis and charting of contempo-
rary music airplay. It also heralds a
new era in which similar systems will
emerge to scrve
other major musical
genres  beyond
mainstream rock,
such as country and
jazz.

Why a top tracks
survey? At this
point in the history
of rock music, most programmers
and record industry officials agree
that the scene has long become al-
bum-based. both economically and
culturally. While singles remain a vi-
able configuration on a number of
levels, simple album research and
singles research are no longer
enough for that wide-based spec-
trum of formats that utilize rock mu-
sic as their primary image element.
Something else is needed: tracks re-
search.

In terms of actual rock radio air-
play. the track has indeed become
the primary unit of measurement.
And what’s a track? Quite simply. a
track is an individual song played on
the raw merits of its popularity re-
gardless of its mechanical configura-

tion (meaning regardless of whether
it is a 45 r.p.m. single, LP cut or
whatever).

To put it quite bluntly. singles
unto themselves do not present a
complete or accurate picture of the
relative potency of current popular
songs. For example, when a major
artist such as Bob Seger or Queen re-
leases an album and it becomes a hit,
mdre than one song on it becomes
popular at the same time.

Singles charts do not reflect this
activity because the record com-
panies generally release only one
single ata time per album. I can’t tell
you how many traditional top 40s
have bitten the proverbial dust by
adhering religiously to just singles
sales and airplay research. ignoring
numerous gigantic hit songs merely
because they were not yet singles
and playing numerous relatively
marginal songs simply because they
were.

On the other hand, album re-
search unto itself can be too vague
unless accompanied by detailed
tracks information. Just because an
album is an airplay or sales hit
doesn’t mean each and every track
on it has value or equal value. Then,
there are those “wild” tracks that are
very popular but are on albums that
are not popular (or not yet released).
Plenty of AORs have also gone
down to defeat by playing “stiffs”
off of hit albums and ignoring hits
off of “stiff” albums.

With this in mind. the new Bill-
board Rock Albums and Top Tracks
surveys, when utilized as compatible
research tools, should prove very
valuable to rock music programmers
of all formats.

And that brings up an important
point worth mentioning. Formats.
At this point, there are no longer a
handful of monolithic formats with-
in the world of rock radio (the old
top 40 and AOR trip). Rather, there
is a veritable spectrum of formats.
We are passing out of the era in
which individual formats and charts
run concurrent to each other. Pro-
grammers will have to pick and
choose their elements from a diverse
number of sources in an effort to
customize their own sounds.

As far as the trades are concerned
(and other entities that can only op-
erate within a highly categorized in-
dustry), contemporary music radio
in the '80s will basically be broken
out into two general categories: ge-
neric and eclectic.

The generic stations are those that
attach their images directly to a spe-
cific genre of music within the wid-
ening mainstream such as rock,
country, jazz. disco or gospel. The
eclectics will be those that mix and
match their musical stews from a va-
riety of these categories, attaching
their stations’ images (o audio envi-
ronmental factors other than specific
musical genre. Therefore. surveys

(Continued on page 34)
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Vox Jox

NEW YORK—James Kefford,
formerly executive vice president
and general manager of Drake-
Chenault, is upped to president of
the Canoga Park. Calif.-based radio
consultation and syndication firm.
Bill Drake and Gene Chenault as-
sume the positions of co-chairmen of
the company’s board of directors.
Kefford has been with the firm since
1973.

* * *

Murray “the K” Kaufman will no
longer host Watermark’s weekly
three-hour series “Soundtrack of the
'60s.” Kaufman had been host since
the show’s inception June 1. 1980.
Watermark president Tom Rounds is
seeking a permanent replacement to
host the show, currently airing in
more than 100 U.S. and Canadian
markets and several foreign coun-
tries.

*  x %

Several changes are taking place
at KHS-FM Los Angeles. J. Ray
Padden, former vice president and
general sales manager has been ap-
pointed president and general man-
ager of KIIS, replacing Edward Boyd
who has left to become president of
Columbia Pictures Radio division.
Additionally, L. David Moorhead
has joined the station as operations
consultant. Moorhead was most
recently at Metromedia’s KSAN-
FM San Francisco and before thatat
KMET-FM In Los Angeles. Moor-
head says the station will maintain
its top 40 FM approach.

* k%

Chicago’s WFYR-FM afternoon
personality Stu Collins has signed
on for another two years. He has
been the voice of afternoon drive for
the past 2% years. ... KFOX-FM in
Redondo Beach, Calif. is under new
management. Gregory N. Bell is the
new general manager and Cheshire
Ryan is operations manager. . .. Lyn
Viles joins TM Productions assisting
in the firm’s growing 1.D. division.

Mike
Harrison_|

® Continued from page 33

such as the new Billboard Top
Tracks should not be simplistically
(and inaccurately) deemed “AOR™
or any such specific handle. It’s just
plain rock applicable to those ge-
neric stations that are exclusively
rock, as well as the eclectic ones that
incorporate some rock into their
varietal musical mixes. The day will
soon come when there are top tracks
surveys in country, jazz. and the rest.
No doubt. the industry is in a highly
transitional period.

What we basically have in this is-
sue is the debut of three separate air-
play research features which draw
their data each week from the same
evolving universe of reporting sta-
tions—rock albums, top tracks and
top adds. (Top adds simply refers to
a ranking of the week’s most added
albums.)

It should be pointed out that since
these innovative Billboard features
are based upon an accurate reflec-
tion of airplay and not sales, some
records will show consistent trends
from week to week while others will
not. Especially around the bottom of
the surveys it will be common to see
records come and go regularly. After
all.-that’s the way airplay really is.

Quite obviously. we'll be discuss-
ing a lot more about Top Tracks ra-
dio of all musical genres in future
columns.

Bree Bushaw, who scored high Ar-
bitron numbers at KPRI-FM San
Diego in the evening slot has moved

to KGB-FM San Diego to work '

overnight. .. . Jim Johnson has been
named to head a new national pro-
motions department for the Plough
stations. He moves up from general
manager of WQXM-FM (98 rock)
Clearwater. ... George Kelly is the
new programmer at KXKX-FM
Galveston, Tex. He also handles af-
ternoon drive.
x x %
John Bloodwell has been named

promotions director of WMMR-FM
Philadelphia. He moves over from

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

March 20-23, Robert Palmer con-
cert, NBC Source. 90 minutes.

March 20, Charley Pride, Country
Session. NBC, one hour.

March 22. Michael Stanley Band,
April Wine, King Biscuit Flower
Hour, ABC FM, one hour.

March 22-23, Roches, Robert
Klein Show, Froben Enterprises,
one hour.

March 27-29. Music That Rocked
the Decade. various artists. NBC
Source, two hours.

March 27, Johnny Paycheck,
Country Session. NBC, one hour.

March 27, Blondie, Conversation,
DIR, two hours.

March 28, Bobby Bare, Lacy J.
Dalton, Silver Eagle. ABC Enter-
tainment, 90 minutes.

March 28, Police, Supergroups in
Concert, ABC FM. two hours.

March 29, The Outlaws, King Bis-
cuit Flower Hour., ABC FM, one
hour.

March 29-30. Billy Burnette, Best
of Robert Klein Show, Froben En-
terprises, one hour.

April 3-5, Kansas, NBC Source,
two hours.

April 3, Hank Williams Jr., Coun-
try Session, NBC. one hour.

April 5-6, Ian Lloyd, Robert Klein
Show. Forben Enterprises, one hour.

April 10-12, Eddie Money concert,
NBC Source, 90 minutes.

April 10. Ronnie Milsap, Country
Session, NBC. one hour.

April 11, Don Williams, Rosanne
Cash, Rodney Crowell, Silver Eagle.
ABC Entertainment, 90 minutes.

April 17, Mel Tillis, Country Ses-
sion, NBC. one hour.

April 18-19, Rod Stewart, RKO.
two hours.

April 18-19. Barbara Mandrell,
Larry Gatlin, Charlie Daniels, Mu-
tual, three hours.

April 24-26, Genesis concert, NBC
Source, 90 minutes.

April 24, Lynn Anderson, Country
Session, NBC. one hour.

April 25, Eddie Rabbitt, Best of
Silver Eagle, ABC Entertainment,
90 minutes.

May 1. Tom T. Hall, Country Ses-
ston, NBC. one hour.

May 8. John Conlee, Country Ses-
sion, NBC, one hour.

May 9. George Jones, Silver
Eagle. ABC Entertainment, 90 min-
utes. .

May 15. Margo Smith, Country
Sessions. NBC. one hour.

May 23. Bobby Bare, Moe Bandy,
Joe Stampley, Best of Silver Eagle.
ABC Entertainment, 90 minutes.

the station’s music department. ...
Betsy Buckin has joined WKHK-
FM New York as promotions and
special events coordinator. She
comes from WPIX-FM New York
where she was director of advertis-
ing and promotions. ... WLS-AM
jock Larry Lujack was profiled in the
tv show “PM Magazine.”
X x x

Russ Mitchell has resigned as pro-
gram director at WNOE-FM New
Orleans. He submitted his resigna-
tion Tuesday (10) and will leave the
station the end of the month to “go
into business with a friend.” No suc-
cessor has been named. Terry
Young, “Your Boy T.Y..” who has
the best numbers of any jock in New
Orleans, is leaving the 6 to 10 p.m.
slot on WEZB-FM to do mornings
on WAIL-FM New Orleans. Music
director “Ugly” Jerry Lousteau
moves from 10 p.m. to 2 am. on
WEZB to take over Young's old
shift. Nick Bazoo has joined WEZB
in the 10 p.m. to 2 a.m. slot. He
comes from WBYQ-FM Nashville
where he was music director.

x k%

The New York Market Radio
Broadcasters Assn., better known as
NYMRAD, presented its sixth an-
nual Big Apple awards to ad
agencies for outstanding radio com-
mercials Wednesday (11). New York
DJs were the presenters and in-
cluded Ted Brown of WNEW-AM,
Del DeMontreux of WHN-AM, Bill
Emerson of WVNJ-AM-FM New-
ark. N.J.. John Gambling of WOR-
AM, Harry Harrison of WCBS-FM,
Don Imus of WNBC-AM, Jim Kerr
of WPLJ-FM, Ross and Wilson of
WABC-AM, Paul Knight of WEZN-
FM Bridgeport, Conn., and Dale
Reeves of WKTU-FM.

BubblingUnderThe

__ HOT100 _

101—PRAISE, Marvin Gaye, Tamla 54322 (Mo-
town)

102—Ai NO CORRIDA, Quincy Jones, A&M 2313

103—HOOKED ON MUSIC, Mac Davis, Casab-
lanca 2327 (Polygram) .

104—GENERALS AND MAJORS, XTC, Virgin/RSO
300

105—-ANOTHER ONE RIDES THE BUS, “Weird
Al” Yankovic, TK 1043

106—FOR YOU, Manfred Mann’s Earth Band,
Warner Bros. 49678

107 —THAT DIDN'T HURT TOO BAD, Dr. Hook,
Casablanca 2325 (Polygram)

108—FOOLISH CHILD, Ali Thomson, A&M 2314

109—-DON'T LET ME KNOW, The Kings, Elektra
4710

110-ONE MORE TRY, Melanie, Portrait 12-
51001 (Epic)

BubblingUnderThe

| ToplPs |

201—-PARTY 'TIL YOU'RE BROKE, Rufus, MCA
MCA-5159

202—-FRANKE & THE KNOCKOUTS, Franke &
The Knockouts, Millennium BXL1-7755
(RCA)

203-BILL SUMMER & THE SUMMERS HEAT,
Call It What You Want, MCA MCA.
5176

204-DEE DEE SHARP GAMBLE, Dee Dee, P.|.R.
J7 37360 (Epic)

205—-SAY NO MORE, Badfinger, Radio Records
RR 16030 (Atlantic)

206—HEAVY MENTAL, The Fools, EMI-America
SW 17046

207-FROM BRANCH TO BRANCH, Leon Red-
bone, Emerald City EL-38-136 (Atco)

208—GENE DUNLAP, It's Just The Way ! Feel,
Capitol ST 12130

209—LANI HALL, Blush, A&M SP-4829

210—WHAT A BLOW, lan Gomm, Stiff/Epic JE
36433

www.americanradiohistorv.com
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Survey For Week Ending 3/21/81

E These are best selling middie-of-the-road singles compiled from
- radio station air play listed in rank order.
i & s
x x
-
[ E 2 TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
‘?';-I' 1 7 WHAT KIND OF FOOL
: Barbra Streisand & Barry Gibb, Columbia 11-11430 (Stigwood/Unichappell, BMI}
* 2 9 CRYING
Don McLean, Millennium 11799 (RCA) (Acuff Rose, BMI)
ﬁ' 3 8 HELLO AGAIN
Neil Diamond, Capitol 14960 (Stonebridge, ASCAP)
4 4 9 WOMAN
\ John Lennon, Geffen 49644 (Warner Bros.), (Lenono, BMI)
Tl ) 8 SOMEBODY'S KNOCKIN'
ua Terri Gibbs, MCA 41309 (Chiplin/Tri-Chappell, ASCAP/SESAC)
13 5 MORNING TRAIN
Sheena Easton, EMI-America 8071 (Unichappell, BM$)
w12 4 ANGEL OF THE MORNING
_. Juice Newton, Capitol 4976 (Blackwood, BMI}
=l 9| s JUST THE TWO OF US,
& Grover Washington Jr., Elektra 47103 (Antisia, ASCAP)
sl 10 9 DARE TO DREAM AGAIN
Phil Everly, Curb/CBS 5401 (Everly And Sons, BMI)
|19 4 MISTER SANDMAN
: Emmylou Harris, Warner Bros. 49864 (Edwin H. Morris, ASCAP)
11 71 15 9705
Dolly Parton. RCA 12133 (Velvet Apple/Fox Fanfare, BMI)
Brl 1| 5| uvinG In A FaNTASY
Leo Sayer, Warner Bros. 49567 (Rare Blue, ASCAP/ATY, BMI}
13 6| 10 A LITTLE IN LOVE
Cliff Richard, EMI-America 8068 (ATV, BMI)
“W| 15 8 CAFE AMORE
Spyro Gyra, MCA 51035 (Harlem/Crosseyed Bear, BMI)
15 8| 17 SMOKEY MOUNTAIN RAIN
Ronnie Milsap, RCA 12084 (Pi-Gem, BMI)
16| 16 6 GUITAR MAN
Elvis Presley, RCA 12158 (Vector, BMI)
17( 17 7 DREAMER
The Association, Elektra 47094 (Rockslam/Bug, BMI)
18| 18 6 KISS ON MY LIST
Daryl Hall & John Oates, RCA 12142 (Hot-Cha/Six Continent/Fust Buzza, BMI)
Pr| 2| s| urseckmue
Chris Montan, 20th Century 28 (RCA)
(Special/0ld Sock, ASCAP/Evan Paul/Leibraphine, BM1)
o) 5| s| wiarsmass
Gilbert O'Sullivan, Epic 19-50967 (Not Listed)
nl w17 THE WINNER TAKES IT ALL
H Abba, Atlantic 37222 (Artwork/Polar, ASCAP)
=7 | 2 BEING WITH YOU
i Smokey Robinson, Tamla 54321 (Motown) (Smokey Robinson/Bertram, ASCAP)
n|nlu SAME OLD LANG SYNE
X Dan Fogelberg, Full Moon 19-50961 (CBS) Hickory Grove/April, ASCAP)
el 34 2 HER TOWN TOO
= James Taylor And J.0. Souther, Columbia 11-60514 (Country Road/
Leadsheetland, BMI/Ice Age, ASCAP)
| 31| 3|  LOVERS AFTER AL
Melissa Manchester Peabo Bryson, Arista 0587 (Rumanian Pickleworks, BMi/
Leon Ware, ASCAP)
% | 2 7 THE BEST OF TIMES
Styx, ABM 2300 (Almo, ASCAP}
27| 3, 4 HEY NINETEEN
Steely Dan, MCA 41036 (Zeon/Freejunket, ASCAP)
2| 4 15 THE TIDE IS HIGH
Blondie, Chrysalis 2465 (Gemrod, BMI)
ﬁ n 3 SUKIYAKI
A Taste Of Honey, Capitol 4953 (Beechwood, BMI)
| B 19 | LOVE A RAINY NIGHT
Eddie Rabbitt, Elektra 47066 (Debdave/Briarpatch, BMI)
Ayl 3| 2|  wHiLE oU SEE A CHANCE
Steve Winwood, Island 49656 (Warner Bros.)
(Island/Irving/Blue Sky Rider Songs, BMI)
| 2| 18 KILLIN' TIME
Fred Knoblock & Susan Anton, Scotti Brothers 609 {Atlantic)
(Flowering Stone, ASCAP)
Az | MCTCIE) | LONELY TOGETHER
Barry Manilow, Arista 0596 (Kenny Nolan, ASCAP)
M| 28 15 MY MOTHER'S EYES
Bette Midler, Atlantic 3771 (Almo/Only Child/Met-Dav, ASCAP)
35| 3 5 SOMETIME, SOMEWHERE, SOMEHOW
Barbara Mandrell, MCA 51062 (Pi-Gem, BMI/Chess, ASCAP)
K 9 | MIN'T GONNA STAND FOR IT
Stevie Wonder, Tamla 54320 (Motown) (Jobete/Black Bull, BMI)
37| 2| 18 | MADE [T THROUGH THE RAIN
Barry Manilow, Arista 0566 (Unichappell, BMI)
41 3 PRECIOUS TO ME
Phil Seymour, Boardwalk 8-5703 (CBS) (Hearmore/On The Boardwalk, BMI)
¥ 8| 4 TS MY JOB
| Jummy Buffet, MCA 51061 (I've Got The Music, ASCAP)
“ 2 HOW 'BOUT US
Champaign, Columbia 11-11433 (Champaign/Dana Walden)
a | &5 2 ALICE DOESN'T LOVE HERE ANYMORE
Bobby Goldsboro, Curb/CBS 670052 (House Of Gold, BMI)
Q| 3 7 PERFECT FOOL . s
| Debby Boone, Warner/Curb 49652 (Brightwater/Strawberry Patch, ASCAP)
43 |ESTCTND| | LOVED 'EM EVERY ONE
| T.G. Sheppard, Warner Bros. 49690 (Tree, BMI)
M) % 2 FALLING AGAIN
| Don Williams, MVA 51065 (Hall/Clement, BMI)
45 | m LITTLE BALLERINA BLUE
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher. ASCAP)
%6 39| 2 IS MY TURN
Diana Ross. Motown 1496
(Colgems-EMI/Prince St., ASCAP/Unichappell/Begonia Melodies, BM1)
47| 2 8 PART OF ME, PART OF YOU
England Dan, John Ford Coley, MCA 51027 (Rightsong/Landers-Roberts, BMt)
48| 35| 10 SEVEN BRIDGES ROAD
Eagles, Asylum 47100 (Elektra) {lrving, BMI)
LL I Y 5 REMEMBER WHEN THE MUSIC
Harry Chapin, Boardwalk 85705 (Chapin, ASCAP)
50 48 5 STAYING WITH IT
l Firefall, Atiantic 3791 (ATV/Braintree/Snow, BMI)

+ Stars are awarded to those products showing greatest airplay strength. v Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry
Assn, Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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IN TWO GRADES

JVC Sets August Launch
Of Metal Audio Cassettes

NEW YORK—-JVC Corp. will
market metal audio cassettes in the
U.S. beginning in August. JVC will
offer two grades of metal tape, a first
from any tape company.

The cassettes. in C-46 and C-60
lengths, are called ME and ME-P for
the higher grade. JVC says no prices
have been set yet.

Initial distribution will be to the
top 20 U.S. markets, with a nation-
wide rollout following. The tape will
be sold only through audio specialty
dealerships at first.

JVC. which does not market any

CHICAGO Audio-Tech-

nica’s new $1.500 colored micro-
phone wardrobe. the first prod-
uct of its lype reportedly, is
garnering reaction from enter-
tainers, artist manager, television
and show producers, and pro-
audio dealers that may soon lift
the product out of the limited
edition “attention getting™ cate-
gory and into the profit column,
reports Charlie Winkler, the
head of the Stow. Ohio firm’s mi-
crophone division.
§ According to Winkler, a small
handful of high-sataried Las
Vegas and tv entertainers was
originally targeted with the de-
luxe, promotional type product.
Sales in the first month. however.
doubled the half year initial pro-
jection, and Winkler now be-
lieves it may be possible to move
1.000 in the first year. beyond its
break-cven mark.

Winkler. a veteran in micro-
phone sales and marketing who
came to Audio-Technica from
Electro-Voice in 1978, observed
the Mike wardrobe wasn’t a new
idea. but no company before had
been willing to make the invest-
ment in such a limited market.

“It’s something I’ve wanted to
do for several years, although ev-
ery time [ presented the idea to
management they asked how
many are you going to sell.”

“People have played around
with the idea. but nobody’s said
here’s the whole complete pack-
age for you right here. Mr. Star.”
Winkler adds.

The wardrobe features a set of

BY AUDIO-TECHNICS

Custom-Colored
In 7 Colors Hot Sellers

By ALAN PENCHANSKY

RAINBOW MIKES—Audio-Technica's seven-colored microphone
wardrobe, perfect for matching costumes and scene changes, is
presented to country entertainer Roy Clark by the firm’'s president
Jon Kelly, left, and microphone marketing manager Charlie Winkler.

other blank audio tape in the U.S..
says only that their metal tape is of
better quality than competing
brands. JVC acknowledges no other
reason for its entry into the metal
market. which retailers describe as
disappointing.

One possibility is_that JVC is
priming its product image for an
eventual introduction of metal
videotape. It is also possible that the
company will launch a more aggres-
sive push into the prerecorded
audiophile market. JVC is strong in
Japan with prerecorded product.

Mikes |

NN

seven ATM41 local omni-type
mikes in bluce, red. green, white,
black. artist gray and gold-
plated. Each microphone has a
25-foot shicld cable in matching
or complementary color.

“What has happened is that
we've sold one-half year’s projec-
tion in the first month.” explains
Winkler.

The wardrobe comes in a spe-
cially designed felt-lined alumi-
num traveling case. complete
with color coordinated tapered
slip-in microphone clamps and
touch-up paint in applicator-top
bottles. Winkler says the ATM41
is the firm’s most popular vocal
mike, used by Kenny Rogers.
Dotty West, George Benson, the 3
Osmonds and Lola Falana. §
among others. .

Recently Roy Clark and zé
Wayne Newton were presented  §
with sets, and the first trade fz
showing took place at the %
NAMM expo in Anaheim. An &
unofficial peak was given the re-
cent Religious Broadcasters con-
vention in Washington, Winkler
says.

“It’s really an attention getter.
A lot of dealers said right away.
‘I'll put that in my showroom
window."”

I've gotten lots of feedback
from agents and personal man-
agers. Evidently people must
have wanted 1t b2

Winkler says he expects to be- 1
gin selling the colored vocal .
mikes separately by mid summer, §

555555
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in response to demand from en-
tertainers. 5

Sound Business

SOUNDS GOOD—David Lindley, right, listens to a playback of his forthcoming first album with, from left, James Ledner

e L

of L.A.'s Record One studio and coproducers Jackson Browne and Greg Ladanyi. The LP, *El Rayo X" is set for late

April release on Elektra/Asylum.

At Precision Lacquer Disk Mastering in Los
Angeles: Bill Schnee mastered Boz Scaggs' new
single for CBS with Stephen Marcussen. Mar-
cussen also mastered Marva King single for
Planet with Richard Perry and a seif-produced
single for Planet by Greg Phillinganes . . . Arnie
Acosta cut the new Stevie Wonder single and the
Andre Crouch “Best Of" album for Lexicon Mu-
sic. ... Larry Emrine cut the Gary U.S. Bonds
album for EMI America. Chuck Plotkin super-
vised the mastering as he does all projects
Bruce Springsteen is involved with. Springsteen
coproduced the album.

Studio Track

Quincy Jones is in Mediasound Studies in
New York with Patti Austin. Engineering is Bruce
Swedien. Guest musicians include Richard Tee,
Chris Parker, Bob James, Anthony Jackson,
Ralph MacDonald and Eric Gale.

Sigma Sound Activity in Philadelphia: Phila-
delphia Internationat's Teddy Pendergrass
working with Gamble znd Huff producing. Stu-
dio head Joe Tarsia is engineering. The same
team is also working on a Philadelphia Inter-
national album for Patti LaBelle. ... McFadden
& Whitehead continue to produce Gloria Gay-
nor's upcoming Polydor album with engineering

being done by Dirk Devlin and assistance by
Vince Warsavage. . . . Pieces Of A Dream are cut-
ting tracks on a new project with Grover Wash-
ington Jr., who is producing for G-Man with engi-
neer Peter Humphreys. ... Two theme songs
have recently been completed. The Philadelphia
Orchestra did the theme for PBS-TV's “Fabulous
Philadeiphians.” Travers Huff produced and Ar-
thur Stoppe engineered. Dexter Wansell pro-
duced KYW-TV's new.morning show “People Are
Talking” with Stoppe engineering. Engineer Jim
Gallagher is completing an album project for

(Continued on page 36)

DISCOVER...
THE CLASSIC |

#1 CHOICE
Hundreds of retailers have
made the CLASIIC 1 their #1
choice in record care
THE QUALITY PRODUCT
The CLASSIC 1I's handsome
woodgrain handle not only looks
good, 1t feels good. Superbly
designed to combine becuty
with function.
THE MICRO STOR SYSTEM
The key fo.the CLASSIC 1 Record
Care System is a unigue process
utilizing capillary action to main-
tain a field of humidity over the
velvet fiber suface. And when

CY 1S
PROFITABLE ALTERNATIVE
And if you sell records or audio
equipment, you know that the
CLASSIC 1 Recard Care System
with its high profit margin s
becoming an increasingly impor-
tant part of your business. Now
more than ever
DEALER SUPPORT

We support your retail efforts with
aggressive marketing strategies
National advertising, handsome

“Counter displays, and even spe-

cial promotions to keep custom-
ers coming back into your store

Why have so many retailers
choser the CLASSIC 17 Easy. The

CLASSIC 1 sells profitably.

TRANSCRIBER COMPANY INC.
Attleboro. Massachusetls 02703
SOUND SAVER

CANADIAN DISTRIBUTOR o PRO ACOUSTICS INC. * KIRKLAND. QUEBEC HOH 3L4
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Mixing Console Offered

CONSOLE EASE—Simple-to-operate design and highly advanced fea-
tures, including ‘‘Feedback Finder' circuitry, are combined in
Shure’s Pro Master 706 console.

CHICAGO—Shure Bros. has  causing feedback for use in

Sound Business

~ Studio

- Track__|

® Continued from page 35

Janice McCalin with producers Al Chanin and
Jack Faith and he's working for Cheltor and Mu-
sic Lady, Inc. with producer Rena Sinakin. War-
savage is assisting with Cheltor. Warsavage is
assisting engineer Peter Humphreys with an al-
bum mixing project for Archie Bell and B.U.T.
(Brothers United Together). Roger MeRzer is
producer.

Sigma Sound Studies in New York: Ashford &
Simpson are recording, overdubbing and mixing
live tracks for their upcoming double live album
for Hopsack & Silk Productions. They are pro-
ducing themselves and working with engineer
Michael Hutchinson. He is being assisted by
John Covertino. .. . “Don't Stop The Party" was
recently overdubbed and mixed for PIR's Leon

CREATIVE MERCHANDISING—Kurt Garehime, Memorex credit manager,

left; Elizabeth Nash, Memorex sales promotion manager; and Doug Glen, ac-

count supervisor for Flair Communications, surround a new dump bin at the

recent Las Vegas CES which was designed especially for the blank tape firm

by Fiair. The bin is supportive Memorex’ introduction of redesigned pack-
aging and new product formulations.

introduced a modecrately priced
‘easy to operate sound mixing
console with built-in amplifica-
tion for the small club. school
and church market.

sound quality adjustments. The
feature uses an LED readout lo-
cated over the equalizer.

Huff who also acted as producer. Dirk Devlin,
with assistance by Carla Bandini and Craig Mi-
chaels, handled the engineering. ... George
Rodriguez remixed Karen Silver's “Set Me Free”
for Quality Records. Hutchinson engineered for

PP PA LA

“Patch Block.” a feature com-
bining a block diagram of the in-

MARCH 21, 1981 BILLBOARD

The Model 706 Pro Master
monophonic power console.
$1.190. designed to be used with
two model 709 Pro Master
speaker systems, $370 each. fea-
tures built-in 200-watt amplifier
and 10-band graphic equalizer.

The console offers operating
ease combined with highly ad-
vanced features and is suitable
for professional entertainment
and situations calling for non-
technical personnel to handle
equipment, according to the
company.

The console includes “Feed-
back Finder.” an exclusive fea-
ture that indicates frequencies

ternal console circuitry together
with eight patching jacks located 1
at appropriate points right on the }
simplified skematic. also is in-
cluded.

There are eightinput channels,
including six high and/or bal-
anced low impedance micro-
phone inputs. plus two auxiliary
inputs. The unit weighs 47
pounds.

The matching speakers. 45
pounds each, contain 15-inch
woofer in front-ported bass re-
flex cabinet together with three
piezoelectric drivers arranged for
wide dispersion.

= B-TRACK
CARTRIDGES

= SOFT POLY
BOXES

= NORELCO
BOXES

00 I . "

CASSETTES ™. %_

(5SCREW)
N/

A

o

MAH-S0UliD

501 DIVISION STREET
BOONTON, NJ 07005

& OIVISION OF JOYCE MOLDING corP. PHONE: 201-334-2020

the mixing and Michaels assisted. ... Sylvia
Striplin is doing an album for Ro-Ayer Produc-
tions with Roy Ayers producing. Bandini is engi-
neer and Michaels is assisting with John Cov-
ertino. ... Tony Valor mixing of Fantasy album
for Tony Valor Productions. Jay Mark is engi-
neering and Joan Meisel and Covertino are as-
sisting. . . . Also mixing an album is Larry Levan
for Esther Williams and Buls Eye Record Corp.
Engineer is Hutchinson, assisting is Meisel. Just
completed is the Flakes album for SalSoul
Records with producer Jimmy Simpson. John
Potoker is engineering. ... Recording, over-
dubbing and mixing of four Candi Staton tunes
for LA Records is producer Dave Crawford.
Working with him is engineer Hutchinson and
assisting is Matthew Weiner. . . . Still working on
her latest 20th Century album is Stephanie Mills
along with producers Mtume and Reggie Lucas,
Jim Dougherty is engineer, Craig Michaels as-
sisting.

The Tubes are overdubbing their latest album
at Monterey Sound Studies in Glendale, Calif.
Producing the as yet untitled effort is David Fos-
ter with Humberto Gatica at the controls. Les
Brockman and Paul Lani are assisting. Other
happenings: Bell & James mixing latest album
for A&M Records. Don Murray is at the controls
with Lani assisting. Prophecy recorded at Mon-
terey with Marvin Hall engineering. . . . Don Gru-
sin recording album with Geoff Gillette engi-
neering ‘with Paul Lani assisting. Teshi Endo is
producing.

Engineer Michael Barbiero is mixing Bram
Tchaikovsky's upcoming Arista LP at Media
Sound Studios in New York. Nick Garvey is pro-
ducing.

Action at Songshop Recording Co. in New
York: Chrysalis Music has Martin Briley record-
ing with Mick Ronson laying guitar tracks; Eric
Troyer on background vocals. ... Stiff artists
Dirty Looks recording with Nick Garvey produc-
ing. ... Tommy Mandel producing himself with
Wayne Vican coproducing. ... John Hanti and
Neal Cooper producing James Chance and the
Contortions for Reach Out International
Records. . . . Freddy Frogs and Wayne Vican pro-
ducing The Ribitones for Off The Wall Records.

Blank Tapes Recording Studios in New York:
Cameron working with producer Randy Muller
for Salsoul, John Bradley engineering; Tee Scott
mixing tracks for Archie Bell to be released on
Buddah Records, Bob Blank engineering. ...
Rhyze recording a new album for Paul Kyser Pro-
ductions, produced by Paul Kyser with Roger
Keay engineering; Paul Kyser is also producing

- an album with Ray Horton; Johnnie and Michael

Hill are being produced for East Coast Produc-
tions by Richie Vetter, Joe Arotta engineering.
... Double Exposure recording a new album,
with Lionel Job producing and John Bradley en-
gineering. . .. Chris Stein, from Blondie, produc-
ing lggy- Pop for the soundtrack to the film,
"Drats.” Chris is also producing the new Walter
Stedding album for Andy Warhol Productions,
Butch Jones is engineering both projects.

Monster Adding

NEW YORK-—-Monster Cable
Co.. makers of spcaker cables. are
adding John Steinberg Co. of L.A.
and Elliot Sales of Leawood. Kn. as
sales representatives. In addition.
the company says Audio Associates
of New York will add Southern New
Jersey, Eastern Pennsylvania and
Delaware to its territory.

wWwWwW americanradiohistorv.com

Sound Engineer Dave Still
Back At Baldwin Studios

HARRISBURG, Pa.—Sound en-
gineer Dave Still has rejoined Bald-
win Studios with the intention of
making the state’s capital .a music
recording center. Still's return fol-
lows a stint with Blue Sky Records in
New York.

Under Still’s supervision, Bald-
win. located in nearby Mechanic-
sburg. Pa.. has been completely
renovated and professionalized. Still
has hopes of attracting a major rock
group to record an album in the late
spring to help focus the industry’s at-
tention on facilities available in this
region.

Still says groups or record com-

dwindling budget for a particular
project might opt for Harrisburg as
an inexpensive but professional al-
ternative. The travel consideration is
very important. he said, Harrisburg
being within driving distance from
major East Coast cities.

While most area studios have only
16-track capability, Still says Bald-
win will upgrade to 24-track soon.
Baldwin also has added new sophis-
ticated electronic equipment.

At Blue Sky Records, Still worked
on albums by Johnny Winters and
Rick Derringer and was engineer on
four LPs by Muddy Waters.

panies that find themselves with a MAURIE ORODENKER

We meet

the production
equipment needs

of the

tape and record industry
worldwide.

AUDIOMATIC CORPORATION

World Headquarters:

1290 Avenue of the Americas
New York, NY 10019
Telephone: 212-582-4870

. Telex: 12-6419

4 Needles and Pfantone
a nst le Accessories give you sound
profits for these sound reasons:

We Give You

ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, video, telephone, CB, tape and record care. Largest inventory in the
industry makes you first with the latest.

SALES SUPPORT: The most complete catalogs in the business. A wide
variety of sales aids, displays and merchandisers.

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits
from a minimum of store space.

WRITE US TODAY ON YOUR LETTERHEAD
FOR COMPLETE INFORMATION.

PFANSTIEHL Dept. 1, 3300 Washington St., Box 498, Waukegan, IL. 60085
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WARNING!

Sony will prosecute to the fullest extent of the law
anyone selling counterfeit Sony Tape.

On Wednesday, February 18, 1981, the
United States District Court for the Southern Dis-
trict of New York issued a temporary restraining
order against 23 dealers and 4 distributors of
counterfeit audio cassette tapes bearing the
trademark SONY..The court empowered
Sony Corporation of America to serve a tempo-
rary injunction, verify stock in inventory and pro-
hibit those dealers identified as having
counterfeit tapes from selling or disposing of

their present stock and purchasing records.

The District Court held a hearing on a pre-
liminary injunction. Those dealers served with
summons were required to appear.

When a permanent injunction is issued,
the court will empower Sony Corporation of
America and its agents to seize counterfeit
tapes bearing the trademark SONY. and
destroy them.

By this advertisement Sony Corporation of
America is serving notice that anyone found to
be importing, distributing or selling any magnetic
tape product bearing the trademark SONY.
but not manufactured by Sony Corporation or
Sony Corporation of America will be prosecuted
to the fullest extent of the law. Itis a crime to dis-
tribute and sell counterfeit tape. Sony can and
will prosecute. Furthermore, United States Cus-
toms can and may prosecute.

Those audio cassettes we have presently

Theée are the types of tapes found to be counterfeit.

identified as being counterfeit have the designa-
tion “Low Noise C-60" with a red, black and
white label or “Low Noise C-90" on a green,
black and white label. The authentic Sony tapes
with these label designs have been obsolete for
2> years. In addition, tapes designated “CHF-60"
and “CHF-90" with orange and black shrinkwrap
may also be counterfeit.

We ask your cooperation in bringing to our
attention any transactions or conduct of dealers

and distributors involving the marketing of counter-
feit Sony tapes. If you have any questions about
your present stock or are offered any questionable
tapes, please contact the Sony Magnetic Tape
Sales Manager at any of the following locations:

NEW YORK (Headquarters): Don Unger,
(212) 371-5800. :

CALIFORNIA: Brisbane; Jack Gaidmore or
Tom Endre, (415) 467-4900. Compton; Bob
Moody, (213) 537-4300.

GEORGIA: Atlanta; Jim Rives or Dale Bastian,
(404) 451-7501.

ILLINOIS: Niles; Bob Elman, (312) 792-3600.

MASSACHUSETTS: Newton Center; Charlie
Carr, (617) 527-4560. |

MICHIGAN: Farmington Hills; Larry Wolman,
(313) 477-4700.

- NEW JERSEY: Cherry Hill; Joe Boyce, (609)

667-9464. Paramus; Carol Ventura, (201) 368-5082.

TEXAS: Irving; Tom Ingram, (214) 659-3649.

SONY.

© 1981 Sony Corporation of America. Tape Div. Sony is a trademark of Sony Corporation.
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PREDICTS QUADRUPLED BILLINGS

NEW YORK —Shorewood Pack-
aging is assuming the role of “‘crea-
tive short-order chef for the video in-
dustry.” says executive vice
president Floyd Glinert. The giant
packaging firm, dominant supplier
of record jackets and pioneer of the 6
by 6 cassette format. will quadruple
its billings in video this year. Glinert
says.

“The fact that we’re seeing this in-
credible growth is significant.” he
says. “The competition betwcen
various formats will only stimulate
more consumer interest in video.”

But the various formats and the
unpredictability of the market also
create problems and challenges for
the packager and the marketing ex-
ecutives at the video companies.

VIDEO MUSIC—Video & Music Productions producer Kim Dempster, right,
helps set, up a scene with MCA artist Donnie Iris. VAMP is based in San
Francisco.

WHY NOT
DEAL WITH THE BEST ?

BEST SELECTION e BEST SERVICE e BEST FILL

Q

S

S kel maxell| FUJI
s [ — (g | /;I i / VIDEO TAPE
E ‘{%\ﬂh{ ) 78 /p\lifjeocassettes

gf

max el

Videocassettes

SCOTCH VIDEOCASSETTES. Ampex
Videocassettes

VHS and BETA formats

The Vision of the Future

S

A. Il. Resenthal Brrocietes.

24-Hour Freight-Paid Service
FORTOLL-FREE ORDERING CALL (800) 523-2472 racaiicouicn
SEND FOR FREE CATALOG (DEALERS ONLY)

Dept. B, 1035 Louis Dr., Warminster, PA 18974 (215)441-8900

AMPEX e AUDIO TECHNICA ® DISCWASHER ® DURACELL ® DYNASOUND e EVEREADY o
FUJI ® MAXELL ® MEMOREX ® PICKERING ® RECOTON ® SAVOY e
SCOTCH e SHAPE ® SHURE ® SONY ® SOUND GUARD e TDK e TRACS ® WATTS
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By GEORGE KOPP

“This 1s a custom business,” says
Shorewood national sales vice presi-
dent Kenny Rosenblum. “There’s
nostandardization in packaging, the
press runs are low and there are all
the different formats.” But he adds
that video executives are “package-
conscious.”

“Most of them take this business
verv personally. They are aware that
they are launching a brand new

Shorewood Gears Up For Video

business and they take a very strong
interest in the way the product is
presented. They want the prere-
corded cassettes to look like the $70

items they are,” says Rosenblum.
Among Shorewood’s video clients
are MGM/CBS Video, Warner
Home Video, Nostalgia Merchant
and MCA Discovision videodisks.
The company has also made pro-
(Continued on page 45)

SHIRDON ENTERPRISES a

Video Profits Will |
Improve—England

By IRV LICHTMAN

NEW YORK—“The home video
industry parallels the audio car-
tridge days when it seemed that ev-
eryone but record dealers handled
the product. but music dealers will
eventually have a rightful role in
video.”

This is the view of Don England.
the music industry veteran who now
runs Shirdon Enterprises here.
which offers a marketing. sales and
distribution service for independent
labels.

England. former distribution and
sales executive for the CBS and
Capitol labels, recently assisted in
the establishment of a nationwide
network of independent tape dis-
tributors for VidAmerica Corp., a
division of Video Corporation of
America. He also established a
blank audio and vidco tape network
in a three-year association with
Sony Corp.

As of the moment, England ad-
mits. there are “terrible margins that
no record distributor or retailer can
be happy with. And there’s min-
imum protection on product with re-
turns hovering at 15%.”

England. however, believes that
“when the newness of home video
settles down, and the home video
manufacturer seeks out the music
merchandiser, margins will im-
prove.” His prediction is that by next
year’s NARM convention. most
record dealers will be carrying home
video product.

Though currently removed from
the home video area. England ex-
pects to be dealing with such prod-
uct by means of at least one label
client that plans to enter the field.

Shirdon, located in Great Neck.
L.I. represents Grand Records of
Canada. a division of Grand Enter-
tainment Corp. England says Grand
president Ken Walker and his video
executive, Phil Lubman. plan a line
of prerecorded videocassettes, some
of which will feature concerts in the
jazz and rock areas produced in
Canada by Walker.

While Grand’s only release so far
is a new Nana Mouskouri album.
“Come With Me.” produced in the
U.S. by Larry Butler. the label is
planning to market 10 individual
volumes in a “Grand Ole Opry”
series. which will feature new
recordings by Stonewall Jackson,
Justin Tubb & Ernest Tubb, among
others.

Another Canadian line handled
by Shirdon is Wolfgang Spegg’s
Bomb Records, with a number of
acts such as Scorpions. Yardbirds.
Wives. Bob Segarini and the Ro-
mantics. In addition, England’s firm
is mapping out a U.S. tour for an-

other Bomb group. Twitch. set for
April, along with a new album. An-
other line handled by Shirdon is
Trolley Car Records, which consists
of a $5.98 series of country and gos-
pel product.

Shirdon has a verbal commitment
with 20 U.S. independent distribu-
tors to handle his client’s product on
a first-refusal basis. Irv Trencher.
vice president of sales, is liaison be-
tween Shirdon and the distributor
network.

Nashville Sees
New Operation:
$2 Million Cost

NASHVILLE — Sccene Three
Video, a videotape production and
post-production facility. has gone
into operation here. It is a subsidiary
of Scene Three, Inc., a nine-year-old
film production firm.

The video division has already
produced projects for Laredo Boots.
Show Biz and Nissan Motors. Scene
Three chairman Marc Ball says that
$2 million has been spent on the new
operation and that about $100.000
more has been committed.

Equipment includes three RCA 1-
inch videotape machines, an RCA 2-
inch machine, a CMX 340X com-
puterized editor. a Vital Squeezoom
multi-channel digital effects device
for producing film-style opticals. a
Vital triple re-entry switcher, a Chy-
ron RGUI character generator and
a remote unit with RCA TH50 and
Tkegami HL79A cameras.

Ball says he plans to solicit proj-
ects from the major record labels lo-
cated in Nashville and will use the
company’s sound recording and
mixing capabilities as a selling point.
The editing room. he notes. is out-
fitted with a Neve mixing board.

Scene Three can make dubs in 2-.
I-, %- and %-inch configurations.

Terry Climer. former senior editor
at Pacific Post Production Center in
Los Angeles. is the firm's chief edi-
tor. Climer was also a developed of
the CMX 340X editing system.

Sony All-Out On

Its Betamax Promo

NEW YORK —Sony has begun its
biggest television advertising cam-
paign todate for VCRs. Its 30-sec-
ond commercial focuses on the
firm’s high-end SL-5800 Betamax.
The campaign is part of Sony’s ef-
forts to restore some of the market
share lost to the rival VHS format.
which commands between 65-75%
of the VCR market. according to
most industry estimates.
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AVILYN

VIDEO CASSETTE
VHS
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HIGH OUTPUT HIGH RESOLUTION

Super Avilyn has a brand new act.

You know how all TDK video products have been performing for you. You've seen
them exit almost as quickly as they enter your store. Now get ready for an even faster
moving encore.

Our super new package. The colors are outstanding. Bright
white with shiny silver lettering. It's a class act.

Your customers will be glad to know thatinside that bright new
package is the same TDK Super Avilyn videotape they’'ve come to
rely on. Italways delivers a brilliant performance, whetherin VHS,
Beta, or High Grade. A performance we never stop improving. And |

TDK video head cleaners, in both VHS and new Beta formats,
keep the picture at its best.

Now the outside of Super Avilyn products is as bril-

liant as the inside. Watch them dance off your shelves to
loud applause.

The Vision of the Future

© 1980 TDK Electronics Corp.. Garden City, N.Y. 11530
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MICKEY
MOUSE DISCO

Now;, share the funniest. most colorful
and upbeat disco film of the decade with
vour Walt Disney Home Video customers
— MICKEY MOUSE DISCO! For a limited
time, we’re making this smash hit cartoor
available on videocassette, exclusively
through our Authorized Rental Dealers.

Now is the perfect time to add Disney
rental cassettes to your video depart-
ment. Effective January 1, 1981
through March 31, 1981 we’re offering
Authorized Rental Dealers a special
“License One—Get One Free™ promo-
tion. During this special limited-time
offer, dealers who pay the regular
license fee for anv Walt Disnev Rental
Home Videocassette will receive a sec-
ond videocassette rental license of
equal value FREE! That means vou get
two for the price of one and double your

profits.
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darketing Program for Authorized Rental Dealers.

Here’s the Offer

February through May 1981, customers who rent any Walt Disney
Home Videacassette from a participating Authorized Rental Dealer,
will receive FREE rental use of MICKEY MOUSE DISCO.

MICKEY MOUSE DISCO features Mickev, Minnie, Donald Duck

and Goofv in classic dance scenes from the early cartoon favorites.
We've updated the musical soundtrack with selected hits from the now-
famous platinum-selling MICKEY MOUSE DISCO album, and the
end result is seven minutes of the most colorful and uproarious antics
ever seen on fiim.

Happy Bil'thday ﬁ‘om MiCkey M()use! 4 A regular $11.00 retail value, each package contains party

% supplies for eight, including hats. party blowouts. bal-

BlRTHDAY PARTY ' l:‘é} loons., a game and more...evervthing vour custorners will

, . . nevd (o make a birthday party a rousing success.
P ACKAGE mR 8 % ‘:‘ ¢ § & Each Partv Package contains:
%\3 \ ' 8 Party Hats 8 Partv Blowouts
+ :-8 Balloons 8 Rings 8 Party Favor Bags

' ) .
Walt Disney movies on videocassette are ideal for holiday ( ) 1 Happy Birthday Banner
and special occasion rentals —especially for birthdays. A 'Y 1 Pin-The-Nose-on-Mickev Game
Now, help vour customers add laughter and fun to chil- s % with 10 Stick-on Noses.
drens’ parties with special MICKEY MOUSE BIRTHDAY L ,’: * N h
PARTY PACKAGES —only $3.95 with the rental of any Lo ow, more than ever,
Disney videacassette February through May 1981. > Disney and birthdavs go together.

SHARE THE DISNEY M [ R0,
FAMILY EXPERIENCE...

exciting program —and for
details about our exclusive

In addition to all of these great promotions, you already have the tremen- ‘
rental promotions —contact

dous benefits built into our authorized rental plan. Now you’ve got a

complete support program too—unparalleled in the home video industry. vour local Disney sales repre-
P pport prog p ‘ Y sentative or call TOLL-FREE:

At the heart of the program is an unbeatable selection of classic family film 800-423-2259. In California,

titles—all of which are ideal for short term rentals. Alaska or Hawaii, call collect

So why nat take this opportunity to share the magic of Disney with your (213) 840-18551
- © MCMLXXXI Walt Disney Productions

home video custqmers and increase your rental profits. Join the growing list Walt Disey Tele€ommunieations-andNon-Thaatrical Company:
of WALT DISNEY HOME VIDEO Authorized Rental Dealers now! Burbank, California 91521
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French Record Labels Moving Into Video Distribution

PARIS—The video race is well and
truly on in France as more and more
record companies get into distribu
tion after what was something more
than a merely hesitant start.

While the video sector in this terri-

tory remains small, i’s perhaps inev-
itable that program production as a
new industry sector has barely gotten
off the ground.

Inarapidly growing and develop-
ing situation, the number of video

By MICHAEL WAY
player-recorders in France is today
estimated at 220,000. well below the
German and U K. figures, but they
are the European giants. And in
France. 1980 did see a dramatic

100% increase over the previous
year. despite high hardware and
software costs.

Many see and appreciate that cas-
sette video can only get off the
ground in a spectacular way when

TERROW Beyond your widest

PARGVNRTION !

. !
Your customers will howtl
with delight at these three

contemporary horror classics
from The Nostalgia Merchant.

Filmed in blood-curdling color,
these lavishly produced shockers
feature today’'s top masters of

the macabre in terror tales that
are guaranteed to make your

customers’ skin crawl!

And the eye-grabbing packaging will
practically leap off the sheif to
grab their attention (...or else!).

Don't forget that we also have one
of the largest catalogues of classic
horror and fantasy films available
today. Everything creepy and
crawly from the original KING KONG
to THE THING to THE CAT PEOPLE.

So don't wait until the next full
moon, order these wonderfully
weird fright films from your local
Nostalgia Merchant Distributor listed
below, or call toll free

1-800 421-4495.

THE NOSTALGIA MERCHANT
6255 SUNSET BOULEVARD, SUITE 1019
HOLLYWOOD, CALIFORNIA 90028

©1981 The Nostalgia Merchant, Inc.

CONTACT YOUR LOCAL INDEPENDENT NOSTALGIA MERCHANT DISTRIBUTORS

£TER ~USHING:
5 WERBERT LOM

AR RABSSEE

ALTEC DISTRIEUTORS

36 Church Street

Burlington, Vermont, 05408
(B02) 864-5777

COMMTRON CORPORATISN
5606 Parkersburyg Drive
Houston, Texas, 77036

(713) 780-2550

COMMTRON CORPORATION
58 North Harrisan Avenue
Congers, New York, 10920
(914) 268-4426

COMMTRON CORPORATI )N
3211 West Macarthur Bivd
Santa Ana, Califcrnia,

92704 (714) 751-3011
COMMTRON CCRPORATION
2450 Bell Avenue

Des Moines, lowa, 50321
(515) 244-8233

DAILEY INC.

3409 Brinkman Street
Houston, Texas, 77018
(713) 861-9251

GILBERT ELECTRONICS
303 North Main Street
Houston, Texas, 77009
(713) 225-0107

MILE HI ONE-STOP

150 Rio Grande Bivd.
Denver, Colorado, 80223
(303) 629-1960

MUSICAL SALES

40 South Carolina Street
Baltimore, Maryland, 21231
(301 675-1400
SCHWARTZ BROTHERS
4901 Forbes Blvd.
Lanham, Maryland, 20801
(301) 459-8000

SOUND DISK-TRIBUTORS
8006 Dale Avenue

St. Louis, Missouri, 63117
(314) 781-9270

SOUND UNLIMITED

5404 west Touhy Road
Skokie, lllinois, 60077

(312) 674-0850/539-5526
SOUND/VIDEO UNLIMITED
6312 North Tujunga

North Hollywood, California, 91605
(213) 985-7602

SOURCE VIDEO

223 Old Hickory Blivd,
Nashville, Tennessee, 37221
(615) 356-6600

STAR VIDEO

225 west 34th Street

New York, NY, 10001

(212) 736-3035

TAPE CITY

2574 North University Drive
Sunrise, Florida, 33322

(305) 748-1499

VIDEO COMPANY OF AMERICA
336 North Foothill Road, Suite 23
Beverly Hills, California, 90210
(213) 858-6763

VIDEO LIBRARY COMPANY (THE)

612 Montgomery Avenue
Narberth, Pennsylvania, 19072
(215) 664-4545

VIDEO ONE VIDEO, INC.
2110-116th Street, N.E.
Bellevue, Washington, 98004
(206) 454-5992

VIDEO PRODUCTS

1808-A Tribute Road Sacramento,
California, 95815

(916) 924-1656

VIDEO STATION

11960 Wilshire Bivd.

west Los Angeles, California, 90025
(213) 478-5000

VIDEO SUPPLIERS OF
AMERICA, INC.

9601 Katy Freeway, Suite 400
Houston, Texas, 77024

(713) 465-8220

VIDEO TREND

24611 Crestview Court
Farmington Hills, Michigan, 48018
(313) 474-0300

VTR DISTRIBUTORS

2905 Banksville Road
Pittsburgh, Pennsylvania, 15216
(412) 343-9334/261-2436

28BS VIDEO

4660 Payne Avenue

Cleveland, Ohio, 44115

(800) 321-8774

TO PLACE YOUR ORDER DIRECT CALL TOLL FREE 1-800 421-4495
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these costs drop. Hardware prices,
averaging some $1.500 per unit re-
tail, are high because of heavy im-
port duties while, on the software
side. duplication costs are far greater
in the U.K., to cite but one example.

Although the number of units in
use now is growing. it was estimated
last year that only 1% of color tele-
vision owners were into video, and
only a small percentage of French
homes have color and not all regions
of the country can get it as yet.

At the same time, as distribution
companies are springing up, so are
video clubs providing cassette rental
services, the only way for some
households to obtain the product
which has a retail sales price of more
than $100.

Estimates put 1980 cassette sales
at a vague 300.000-600.000 units.
But in more concrete terms, the Disc
’AZ record company, which distrib-
utes the RCV cassette catalog
through record dealers, claims
10,000 sales in the first four months
of this operation last year.

Of the major American film com-
panies, Warner is distributed b
WEA Filipacchi record company
and Fox by the independent RCV.
The only major American absentee
so far is MGM as its worldwide link-
up with CBS into video has not be-
come operative as yet, here.

In fact. as the record companies
offer their distribution networks for
video product. CBS and Pathe-Mar-
coni have yet to get into the scene.
PolyGram has just launched its
Polymedia video division and RCA
France president Francois Dacla is
acclaimed as one of the country’s
true pioneers in the video field

Among the independents, apart
from the Disc AZ link with RCV
which is one of the biggest film
rights holder companies in France.
Carrere has signed two distribution
deals with VIP and leading product
of the IRIS catalog.

This Carrere deal points to the
question of distribution methods for
cassctte companies: do they work
through the record company sales
forces, or through specialized home
entertainment hardware retails?
Several key industry observers in
France believe that at the end of the
first 18 months of the “real” boom in
French video, the hardware retailers
are gaining a dominant position in
sales.

This is why Claude Carrere has
Just announced that he is planning
to set up a specialized video sales
team with his record distribution
corporate division. Going a step fur-
ther forward, he projects in a second
phase to create a production unit un-
der his own video film label.

But the public in France seems to
be still showing some reticence, an
attitude shared certainly by RCA’s
Francois Dacla, on the very future of
the videocassette.

RCA has been commercializing
videocassettes for some nine months
now, after setting up a special divi-
sion to handle this sphere around a
year and a half ago. RCA today has
a catalog of some 110 titles. but
really it is awaiting the French
launch of the videodisk, which will
inevitably see a considerable drop in
the price of both hardware and soft-
ware in the country.

Dacla, who has a diversified cata-
log running from sports through to
the arts, as well as films, is now plan-
ning a tie-up with Gaumont ready
for the arrival of SelectaVision
hopefully in 1982 in France. He be-
lieves, however. that it would need a
further five years after that for a real
video industry to emerge in this
Counlry.

Currently signing up titles for Se-

(Continued on page 49)
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LONDON-—Britain’s Mechani-
cal Copyright Protection Society.
representing publishing interests.
won a major court battle here
recently in a case that many video
industry insiders believe should
never have come before the judge.
The case. brought against video-
cassette supplier VCL Video Serv-
ices by Status Quo Publishing, is
indicative of the enormous confu-
sion thatreigns in the area of rights
for music on video.

Despite the fact that VCL is a
major supplier of music-oriented
home video programs, the item
. that brought it to court was a 30-
minute feature on car racing con-
taining 19 minutes of background
music.

According to VCL, the licensor
assured the video firm that the mu-
sic rights were cleared. It was later
discovered that this was not the
case. VCL voluntarily withdrew
the cassette from the market and
submitted to judgment without at-
tending the court hearing.

So why did the case ever come to
court? “Lack of communication
between the publishing company
and ourselves,” says VCL business
affairs director, Philip Goodhand-
Tait. Less diplomatic observers be-
lieve the Mechanical Copyright
Protection Society. representing
publishing interests, was out for a
scalp.

The irony is that VCL has made
great efforts to get music on video
off the ground. As the first and
largest of all the independent U K.
video companies that specialize in
music, it has ventured time and
again into the copyright minefield
to extract suitable program mate-
rial. and acquired a reputation for

honesty and fair dealing.

could easily arise again.”

(S

“The basic problem.” says
Goodhand-Tait, “is that the Copy-
right Act of 1956 is hopeless on
videograms, which it treats as
films. The crux is the ‘right to dis-
tribution,” and until agreements
are reached between publishers
and video companies the kind of
situation we found ourselves in

If the law as it now stands can-
not help. Goodhand-Tait has high
hopes of the British Videogram
Assn.. in whose formation last
summer VCL was a prime mover.

LOSES COURT FIGHT.

C’right Confusion In U.K. Slows
VCL'’s Video Music Progress

By NICK ROBERTSHAW

So far there has been little prog-
ress. Figures submitted on request
by member companies have re-
vealed widely differing cost break-
downs, which complicate BVA ef-
forts to find out what sort of roy-
alty settlements the video industry
can afford.

“There are also.” VCL market-
ing director Steve Webber points
out. “wide gaps from company to
company with regard to their pol-
icy on clearing rights. even as to
whether they are prepared to pay
at all, so the BVA’s task in nego-
tiating a general agreement is not
an easy one. There are some very
high hurdles to jump.”

On the publishers’ side. there is
at least theoretical uniformity. Last
April, the Mechanical Rights
Society issued a video rate card.
Briefly, it set a maximum royalty
of 9% which. with 30% production
allowance. produced effective
maximum royalties around 6.5% of
the retail selling price. There was a
sliding scale for different kinds of
music use: background commer-
cial calculated at 75%. featured li-
brary at 50% and so on.

One of the first things the BVA
did was to challenge this rate card
and propose lower rates, calcu-
lated on a per minute basis. But in
the preliminary talks between the
two sides. now going on. rates have
not even been mentioned. All that
has so far been achieved is a con-
ciliation agreement—the MRS has
undertaken not to rush BVA mem-
bers into court if they have made
genuine efforts to clear copyright
properly. at least not without going
toajoint BVA/MRS tribunal first.

Nevertheless, the MRS is pre-
paring further litigation. “There
are pockets of resistance,” it says.
“and action in the courts is by no
means over.” The society insists its
rate card is being adhered to, and
thatit will continue in force until it
expires at the end of this year. The
conciliation agreement expires at
the end of June.

Fortunately for the music video
companies, the MRS rate card spe-
cifically excludes music pro-
gramming, where copyright own-
ers “may reserve the right to
negotiate outside the terms of the
card.” This gives companies like
VCL some room to maneuver.

5

lishers. some who've elected to ride
with the MRS.” continues the
society. “but are quite constructive
when approahced with the figures
and an opportunity to exploit their
works in a new area. But others
take the MRS line. or a harder one.
Our attitude is that we reserve the
right to negotiate directly. and par-
ticularly with those publishers who
recognize the financial realities.
We won’t use music at the full rate
card where we have a choice. so
some publishers simply won’t get
their product placed on video.”

an early solution to the rights prob-
lems. “The whole area is so new.”
says Webber. “that no sooner do
you get one thing resolved than an-
other problem. which you never
even dreamt of, appears round the
corner. So far. the talent and tech-
nicians’ unions have brought little
official pressure to bear. We’re not
against the right deal. provided
there's enough pieces of the cake to
go round. but nobody really knows
yet how big the cake is. that’s the
trouble. There will be a negotiated
settlement; I just hope it doesn’t
turn out to be a trial of strength.”

to make unilateral agreements,
program by program, as it must in  §§
order to survive. “We try to clear
material with thé best deals pos-
sible. and we’re forced to compro-
mise. That makes sense provided
the proposition is still commer-
cially viable. but the rate suggested
by the BVA, should it be adopted.
would certainly be very favorable
in comparison with what we now
negotiate.”

censor is generally responsible for
ensuring that the rights are clear.
Where VCL produces a program
itself. it has to approach all the
various musicians, writers and art-
ists involved and agree on individ-
ual fees.
ideal system. Deals are usually on
an advance and royalty basis. the
royalty fixed regardless of sales
volume. Areas of exploitation ad-
ditional to home video—broadcast.
theatrical and so on—are often cov-
ered.

“There are some friendly pub-

Only the brave are optimistic for

In the meantime, VCL continues

With licensed programs, the li-

It’'s not considered an

According to Goodhand-Tait,
(Continued on page 47)

IN WEST GERMANY

Warners Looks For Disk
Dealer Move Into Video

HAMBURG — WEA Germany.
deep into the video software market
since mid-February with its Warner
Home Video line, is concentrating
its retail sales push on experienced
record and tape dealers.

Says Michael Haentjes, video gen-
eral manager: “The 16 video-
cassettes already in the catalog are
going principally to retailers basic-
ally involved in selling music. or to
hardware dealers who used to have
music departments and now want to
get back into the software field.”

Target aim initially is 3.000 retait
outlets, and a special team of sales-
men, armed with promotional aids,
are pushing Warner Video, with its
distinctive label of a white “W” on a
blue background.

Says Haentjes: “We're delighted
with first reactions. Major product

includes two Clint Eastwood movies.
‘Callahan’ and ‘Dirty Harry, and
John Wayne films ‘The Green Dev-
ils’ and ‘The Black Falcon.” We also
have features starring Burt Rey-
nolds, David Jansen and Henry
Fonda.”

He says dealers generally are hav-
ing growing pains in selling software
video product and grasp at promo-
tional aids offered by WEA.

Included are VCRs to show trail-
ers of catalog product, and lockable
displays which take up to 50 video-
cassettes. Prices of Warner software
range from $70-$80. and the basic
range is bannered “Auf Videosehn,”
a re-jig of the German word for
“goodbye.”

But Warner Home Video is peak-
ing its promotional work on prere-

{Continued on page 90)

Finns & Swedes
Slam Doors On
Sex & Violence

HELSINKI—-Members of the
Finnish Radio and Television Deal-
ers Assn.. some 500 in all. have de-
cided not to market videocassettes
that feature “excessive™ sex or vio-
lence. or material “that may conflict
with prevailing moral standards.”

This decision was made only days
after a similar resolution was carried
by the counterpart organization rep-
resenting Swedish dealers. Both
countrie§ are currently without
proper laws controlling import. dis-
tribution of censorship of video-
cassettes.

And in Turku. Finland, the local
city government has turned down an
application to set up a retail outlet
by a Swedish firm on the ground
that there were no sufficient guaran-
tees that the company would not
market videocassettes based on sex
and violence.

www.americanradiohistorv.com

Swedish Distribs React To
Violence & Sex In Movies

STOCKHOLM-—Sweden’s video
distributors have formed an organi-

-zation to try to control the amount of

violent and pornographic movies on
sale.

At the end of last year 140,000
Swedish households—3% of the to-
tal—owned video machines, but
there’s been growing concern that
the software market is dominated by
too many movies dealing with raw
violence, sadism and sex.

A recent tv program which
screened excerpts from these films
brought matters to a head. with the
government talking of a legal ban on

this kind of product. The distribu-
tors. who have been much criticized
for their role, now plan to withdraw
particularly offensive
mark certain videograms as X-rated
and unavailable for rental to those
under 15, and employ at least one le-
gally responsible person each to
oversee these measures.

With firms like Warner Home
Video and EMI-Thorn now distrib-
uting here, industry figures show
rental turnover is nearing 50,000
movies a day, worth around $1 mil-
lion daily. And there’s every sign
that the boom will continue, both for
software and for hardware.

Too Few Recorders In Denmark

COPENHAGEN—Demand for
videotape recorders here has out-
stripped the flow of imports to the
Danish market. Several importers
are unable to supply the big radio/
television chains that dominate
video retailing with all the machines
they need, resulting in long customer
waiting lists.

I's the VHS format. market
leader here as throughout Europe,
that’s hardest hit, and especially the
new JVC HR-7700 front-loading
model, also available from Tele-
funken in West Germany.

Telefunken had its December *80
delivery cancelled and the January
*81 delivery delayed, and several dis-
tributors of Japanese VCRs have
also experienced delivery problems.
However, Sony and Philips seem to
be copying with the lesser demand

for their respective C7 and VS2000
machines.

Main software imports come from
the likes of Magnetic Video and
Warners Home Video with Danish
firm COOP (Brugsen) supplying lo-
cal films and strong in software
rental. Several new specialist video
outlets have opened recently, and re-
tail chain Selandia even has its own
in-house video newspaper.

Mag On Cassette

NEW YORK-—Skindivers will
soon have their own magazine on
videocassette. Ocean Realm Video
Magazine will be issued three times
a year, and divided into sections
along the lines of a print magazine.
In addition, Ocean Realm will take
advertising. The magazine retails for
$59.95 an issue.

material,

- Streamlined

For effortless production
.. ALIDVOTEK

Practical tape duplicating systems.

AUDIOTEK

502-D Vandell Way/Campbell, CA 95008
Telephone (408) 378-5586
Cable: AUDIOTEK Telex: 172-230
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ABC Unveils TV Cultural
Cable Channel On April 12

NEW YORK-Alpha Repertory
Television Service (ARTS). a cable
tv channel devoted to cultural fare,
will have its debut April 12.

ARTS, a joint venture of ABC
Video Enterprises and Warner
Amex Satellite Entertainment Co..
will offer three hours of cultural pro-
gramming nightly beginning at 9
p-m. Eastern time on cable systems
affiliated with Warner's Nickel-
odian children’s cable channel.

Each week will consist of three
nights of original programming and
four evenings of repeat program-
ming. ARTS is ABC's initial venture
into cable tv programming.

Among the major musical works
to be featured in the first three weeks
of programming are Giordano’s
“Andrea Chenier” with Franco Co-
relli, Puccini’s “Manon Lescaut”
with Placido Domingo. Beethoven’s
Fifth and Third Symphonies with
the French National Orchestra un-
der Lorin Maazel. Strauss’ “Alpine
Symphony” with the Vienna Phil-

harmonic conducted by Andre
Previn. and Beethoven’s “Missa
Solemnis” conducted from St. Peters
in Rome by Wolfgang Swallisch.

ABC has designed its program-
ming around a “theme week™ con-
cepl, interspersing concerts, operas,
ballets and other performances with
bridging material specially pro-
duced by ABC Video. Prominent
performers and media personalities
will host these thematic bridges.

“Paris: The Dream And The
Reality,” is the theme of the debut
week’s programming, hosted by ac-
tress Anne Baxter.

Also filling time between major
performances will be short “appre-
ciations™ of paintings, conducted by
experts and prominent amateurs.
These average a few minutes in
length.

Also featured in the first three
weeks’ programs will be flutists Mi-
chel Debost and Jean-Pierre
Rampal. organist Pierre Cochereau.

(Continued on page 79)
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PRIVATE BRANDING AVAILABLE

VIDEQO CASSETTES
C-O CASSETTES
BLANK CASSETTES VHS & BETA
PRIVATE BRANDING AVAILABLE

IMMEDIATE DELIVERY AVAILABLE
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WON'T SWIM IN MAINSTREAM

‘New Wave Theatre’ Cable Show
Exposes Rock In Major Markets

By CARY DARLING

LOS ANGELES—“New Wave
Theatre.” a shoestring video oper-
ation with basically a one-person
staff a year ago. has grown into a
four-camera, 30-person operation
being shot at Leon Russell's Para-
dise Studios here.

Also. the program is not just seen
on the local Theta Cable hookup.
Earlier this month, New York’s
Teleprompter and Manhattan Cable
began carrying the music show and
negotiations are underway for out-
lets in Boston. Chicago and perhaps
even a network situation with NBC-
TV as a monthly alternate for “Sat-
urday Night Live.”

This does not necessarily mean
that the program. which features Los
Angeles new wave bands. comedi-
ans and conceptual art performers,
will become more mainstream. “The
whole thing that separates this show
from all the others is the fact that
we're not using signed bands and
we’ll continue not to use signed
bands.” states producer/director
David Jordan, who also goes by the
name David Jove. “If we do getin a
network situation, we might use an
act such as the B-52’s, David Bowie
or Talking Heads to ghost host the
show but not necessarily perform.”
Also. Jordan would expand the
show from its present half-hour for-
mat to an hour. Commentator Peter
Ivers would continue as the host and
Ed Ochs will remaifl as cowriter.

Costs are kept down on the show
due to Jordan’s only allowing two
soundchecks and one take per act.
“If they blow it. then that’s the way it
goes.” says Jordan. Acts that have
appeared include Wall Of Voodoo.
Tropic Of Pico. the Bus Boys. X,
Wild Kingdom. the Go-Gos and
Psychotic Pineapple. Most are local
bands and that's the way Jordan
wants to keep it, even if he goes net-
work.

“The scene is L.A. I could keep on
going here and never run out of
bands. There are some 1,500 bands
in Hollywood alone. I've watched it
grow from two clubs a year ago to 35
clubs today.” reasons Jordan. “New
music is pulling in about $100.000 a

Cliff For Video

LONDON-—Classic reggae movie
“The Harder They Come,” starring
Jimmy CIiff, is now available on the
home video market for the first time,
thanks to a deal between New York-
based Ballato Jones & King and the
Video Tape Center of Sweden. Un-
der the deal, the Video Tape Center
will distributed the videocassette ex-
clusively for the Scandinavian mar-
ket.

VIDCASSETTES
SECURITY
STICKERED

NEW YORK-Warner Home
Video will inaugurate its security
sticker. currently in use on records.
on its videocassette line. The sticker
reveals special markings when ex-
posed to a strong light (Billboard.
Dec. 6. 1980.)

The stickered product is not yet in
the stores. according to Warner, but
its introduction at retail will take
place shortly.

The sticker allows an investigator
to identify counterfeit boxes in-
stantly. according to Warner.

& 1 4 +
Weird Wave: ‘New Wave Theatre’ ghost host Hisao Shinigona and regular
host Peter Ivers clowning it up on the set of the cable tv show. The program
may soon be seen nationwide.

week in clubs alone in Hollywood.
That says nothing of the supporting
scene. art stores, clothing stores and
the rest.”

The show is now shot in a one-
inch format. as opposed to the three-
quarter inch used when Jordan was
using the Burbank Studio Center.
“You think it's supposed to get eas-

gets harder.” he says. “It used to take
me two hours to edit the show. Now
it takes 36 hours.” Jordan is also
adding more special effects to each
performance.

In addition to “New Wave
Theatre.,” Jordan may link with
Paradise for other such video ven-
tures as two comedy specials, a gos-

ier with heavier technology. but it pel show and two children’s shows.

BY RIAA/VIDEO
4 Vidcassettes Platinum

NEW YORK—RIAA/Video has certified four videocassettes platinum.
These are the industry’s first platinum awards.

Receiving the certification are “Alien” and “M*A*S*H” from Magnetic
Video. and “Superman” and “10” from Warner Home Video. The awards
are made on the basis of sales of at least 50.000 videocassettes and/or disks,
with a retail list value of $2 million.

RIAA/Video has also made 18 gold awards. including these four pro-
grams. Among the golds are combined videocassette/disk awards to MCA
for “The Blues Brothers.” “Coal Miner’s Daughter.” “Jaws.” “The Jerk.”
*“National Lampoon’s Animal House” and “Smokey and the Bandit.”

Other gold awards go to Colambia Pictures Home Entertainment for
“Close Encounters of the Third Kind”; to Magnetic Video for “All That
Jazz.” “The French Connection.” “The Muppet Movie,” “Patton” and “The
Sound Of Music™; and to Warner Home Video for “Blazing Saddles” and
“Enter the Dragon.” -

Gold certification is based on unit sales of at least 25.000 with a retail list
value of $1 million.

www.americanradiohistorv.com

h_x'. N
No. 208 L"

8 Track Cartridge
Spring Pad

No. 510
Flat-Foam Shield

Special designs on request
Call or Write

OVERLAND PRODUCTS CO.

PO. Box 567 = 515 North Pierce Street
Fremont, Nebr, (USA) 6B025 » 402/721-7270

8 Track
Foam Pad



www.americanradiohistory.com

Video

Flexibility Is Key In Packaging Video For Shorewood

® Continued from page 38
totype jackets for the VHD video-
disk.

“The video executives are making
fewer mistakes than they did two
years ago,” says Rosenblum. “They
usually placed orders that were too
low. We still get embarrassed phone
calls a few days after an order is
placed, asking us to run out another
2,000 to 3,000 pieces.” He also says it
is not uncommon for an order of
10,000 to be re-ordered one or two
weeks after fulfillment .

“That’s the challenge we have to
face,” says Glinert. “That’s how
we've structured our business. We
pride ourselves on our flexibility
and creativity. In setting up the busi-
ness, we’ve gone into the duplicating
plants to see just how they operate
and tailored our own operations to
meet their needs.”

The absence of standardization
presents problems, but Glinert and
Rosenblum don’t see standard-
ization as an absolute necessity at
this stage of the game. “The video
companies are always willing to try
something new.” says Glinert.
“There are some major marketing
changes coming in a very short time
from some major suppliers which
will be reflected in the packaging,

*and that’s the way it should be.”

Shorewood is not only a manufac-
turer, but also a consultant. “Our
relationship with our clients is like a
doctor-patient relationship.” says
Glinert. “We are problem-solvers.”
Adds Rosenblum: “Many of our
clients know what they don’t want,
but not what they want. They may
say, ‘We don’t want just a slip-case,’
and it’s up to us to come up with
some ideas for alternatives.”

The most popular video packages
today are the slip-case and the book
package, which provides extra sur-
face area for printed information.
Some companies prefer to keep the
package size consistent for Beta and
VHS cassettes, while others opt to
make the Beta cassette box smaller,
so the consumer is never in doubt as
to which format he’s buying. Shore-
wood says its VHS-Beta split is
somewhere between 60%-40% and
70%-30%.

One problem Shorewood had to
deal with recently was the Warner

Sync System
By Magna Tech

NEW YORK-National Video
Center here has installed a new
sound synchronization system de-
signed by Magna Tech, called Vidi
Mag. The system utilizes a sprocket-
driven videotape which allows video
soundtracks to be put in synch the
same way film soundtracks are.
Tape for the system was developed
by 3M Corp.

Audio chief Dick Mack says that
the system. though not digital. “is
precise, exact and scientific enough
to satisfy even computer propo-
nents.” The system saves roll-back
time presently needed in aligning a
soundtrack with a video picture.

In addition, the Vidi Mag system
allows the sound track to be layed
out with the picture on an editing
table. not just added at a mix session
as with the previous method.

‘1980’ Available

LONDON-—A survey of the dra-
matic highlights of “This Year 1980”
is available in videocassette format
here, running two hours, costing
$60. and put together by three major
news organizations, the Sunday
Times, Independent Television
News and United Press Inter-
national.

decision to put its security sticker,
which it uses on records, on its
videocassettes as an anti-counter-
feiting measure. The glossy surface
of the jacket prevented the label

from sticking properly. so Shore-
wood had to modify a small patch
on the box to accommodate the
sticker.

Rosenblum stresses that Shore-

wood must do more than just react to
the demands of its clients. that the
company must also ‘anticipate the
needs of the industry. “Everyone in
this business is a guru,” he says. “I

don’t think I'm a guru, but I'm cer-
tainly an educated observer of the
marketplace.” Say Glinert: “We’re
gurus to the extent that we know
what mistakes people have made.”

Intro

Really

Cut cassette costs
with the new
Speed King 790...

The Fastest
Cassette Loader

in the World!

No matter how fast your audio
cassette loader is now, the revo-
lutionary, new Speed King 790
will multiply your throughput
with amazing cost savings per
cassette. Here’s how:

The Speed King is at least 2V
times faster than any previous
King loader.*

One machine can produce over
2500 C-60 cassettes in one shift,
and one attendant can operate
three machines. That adds up to
more than 7500 C-60’s in one
shift.

*All figures based on factory tests during
seven hours of normal operation.

Tell me about the
Speed King 790. And make it fast.

King Instrument Corporation
80 Turnpike Road

Westboro, Massathusetts 02181
USA

Phone: (617) 366-9141

Cable: KINGINST/Telex 94-8485

Name

Company

Address

World Leader in Tape Tailoring Systems®
N L L L G G G

A computerized quality control
system stops the 790 when any
operator attention is required.
And a flashing LED diagnostic
readout reminds the operator of
the action needed. So in most
cases the 790 is back in produc-
tion in a few seconds, and there’s
rarely aneed to call atechnician.

And all operating controls are
in a single front panel where
they’re easy to see and use.

The 790 also has a stacker/stam-
per that gives you three choices
in stacking loaded cassettes. So
you select the method most suit-
able for your labeling/packaging
technique. That saves more time
and money.

All the incredible features of the
new 790 are available at surpris-
ingly low cost. With the 790
you’ll be able to meet the most
frantic production schedules
and control your labor costs at
the same time.

See the full line of
King audio and
video loaders at
AES in Hamburg.

©Copyright 1981
King Instrument Corporation

www.americanradiohistorv.com

45

Qyvosa11Ig 1861 ‘1 HOHVIN


www.americanradiohistory.com

46

MARCH 21, 1981 BILLBOARD

Video

Ampex Starts Shipments
Of New Pro Videotape

REDWOOD CITY. Calif—An-
pex Corp. here has begun shipmets
of its 196 one-inch high energy

French Carrere To
Distribute For VIP

PARIS—French video production
company VIP is to be distributed by
record company Carrere, an indica-
tion of the pattern likely to be
adopted by the new industry herz.

VIP president Victor Bialek says-

he chose Claude Carrere because -he
company has a “'deep knowledge of
the record retailing sector and is
close to the retailers themselves.’

Initially Carrere will handle 4C ti-
tles, mostly for children. but later it’s
expected to look after the entire 160-
strong catalog.

videotape with a 100% cobalt-doped
oxide formulation. This replaces a
chromium dioxide-ferric oxide
blend.

A tightly cross-linked co-polymer
binder system and improved proc-
essing techniques have been intro-
duced to maximize electrical and
physical performance on allBand C
format VTRs. Video signal-to-noise
in the luminance channel is said to
have been improved by 1-2 dB with
a corresponding improvement in
chromanance signal-to-noise. Drop-
outs have also been reduced. it is re-
ported.

Intrinsic coercivity is increased to
650 oersteds. resulting in greater RF
signal recorded and recovered in
playback. Retentivity is 1.200 gauss
compared with 1.000 gaus§ in the
prior formulation.

Swedes
Launch Pop
Vid Series

STOCKHOLM — Scan-Video,
major Swedish video production
company, has releaszd its first in a
series. 2 By 10 Top Pop.” compris-
ing 10 video productions with 20 dif-
ferent acts in each.

The series 1s in collaboration with
all the major Swedish record com-
panies and Scan-Viceo is to put out
a new videocassette with 60 minutes
of music each month. The first fea-
tured such local acts as The Radio
(8.0.8.), Snowstorm (Mariann),
Jerry Williams (Scnet), Magnum
Bonus (PolyGram) and Carina Wes-
sman (CM).

The cassettes are distributed to
video retatlers for sale or rental, sale
price is about $90, aad the rental fee
around $6.

Dollars For dB’s,
It's The Best You Can Own.

The MX-5050B

Because of quality that delivers unmatched reliability.
Because it offers the performance and features of machines
which cost more than twice as much. Because of ingenious
production technology and intelligent design decisions from
the manufacturer of the most comprehensive line of
professional tape machines in the world

All this comes for less than $2500.

The Otari 5050B. The New Workhorse. It will ease your
production burdens while assuring your banker its return on
investment. Check out the dollars 'n' sense machines at your
professional audio dealer today.

The New Workhorse

10/T/AR)

Otari Corporation, 1559 Industrial Road
San Carlos, California 94070 (415) 592-8311 Telex: (910-376-4890)
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NEW YORK—For a fledgling
video music programmer the
question is. what to do until the
& cable television boom arrives?
% The Pop Network. whose “Pop
» Show” is seen here and in Flor-
ida on cable tv. hones its pro-
gramming skills in the Pepper-
mint Lounge rock club. where
Pop runs the club’s video moni-
tors and cameras.

“Basically, the Peppermint has
given us a concession.” says
Pop’s Rick Blume. “We designed
the system and installed it. and
all the equipment is rented from
us by the club. It’s a mutual ef-
fort.”

i The Peppermint Lounge. open
just a few months in a location
down the street from the former
home of its famed namesake, has
proved to be one of New York’s
most popular night spots. The
club boasts a large dance floor in
a room reserved for live acts and
recorded music, and a smaller

Pop.

The small floor is surrounded
by an array of video monitors.
When the live band is playing.
Pop’s camera crew fecds it in to
the overflow crowd in the more
intimate setting of the small
room. At other times, Pop gives
the video patrons its own brand
of video rock. which includes the
i usual video promos of current

acts and such incongruous vis-

uals as scenes from Jean Coc-
% teau’s “Blood Of A Poet” or the
Nixon resignation speech. all to
the accompaniment of whatever
sounds Pop deems appropriate.
The installation is a “resource
for video artists,” says Blume.

AWAITING CABLE ACTION

Peppermint Lounge In
. N.Y. Like TV Studio

By GEORGE KOPP

dance floor that is the preserve of

“During the day we’re shooting
groups booked into the club. A
lot of them have never seen
themselves on videotape before.”
Pop will then make a dub for the
group. and in most cases the net-
work retains the rights to broad-
cast the material.

Blume says Pop puts all its rev-
enues into acquisitions and sala-
ries. Pop has an extensive library
of clips from old tv shows, com-
mercials, movie trailers and other
curiosities. In addition. says
Blume. there is always the chance
that one of the bands he shoots
could end up being another
Blondie.

“Most of our effort goes into
the tvshow.” says Blume. “About
20% of our work is focused on the
Peppermint Lounge. But eventu-
ally we'd like to do a show right
out of the club. and maybe syn-
dicate it.”

The club also gives Pop Net-
work another base of operations.
Blume and his colleagues have
installed $70,000 worth of equip-
ment into the Peppermint
Lounge, and have a great deal of
autonomy. “This club is unique
in that we control our own
sound.” says Blume. “At other
clubs in the city there is no coor-
dination between the records and
the video. Being a VI is a whole
new art form.”

From a business standpoint,
Pop Network is breaking even,
according to Blume. But the net-
work has an investment in satel-
lite time which he feels may be its
most valuable asset. “Satelite
time is a limited resource,” he
says, “but it eventually will in-
sure our success.”

I
/S

Videocassette Hardware
Imports Increase In U.K.

LONDON-Deliveries of video-
cassette recorders to the U.K. market
more than doubled on 1980, accord-
ing to figures released here by the
British Radio and Electronic Equip-
ment Manufacturers’ Assn.

Despite the association’s name, all
video hardware was imported from
overseas, a total of over 400,000 ma-
chines, and a dramatic 164% up on
the 1979 total of 155,000. BREMA
comments: “End of year stocks at
both importer and distributor levels
areata low level due to the demands
of a dynamic market where con-
sumer offtake has increased by 200%
on 1979.”

On the audio side, deliveries of

U.K.-made music centers were 31%
down on the 1979 total, r<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>