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B’casters
Mood High
For NAB

By DOUGLAS E. HALL

LAS VEGAS—Radio broadcasters are in an
upbeat mood as they arrive here to attend this
week’s National Assn. of Broadcasters’ con-
vention, which is expected to draw 25,000 dur-
ing its four-day run Sunday through Wednes-
day (12-15). They have much to celebrate:

® Radio deregulation is a reality due to Fed-
eral Communications moves.

® Licenses can now be renewed by mailing
in a post card and if Sen. Barry Goldwater (R-
Ariz.) has his way licenses will soon be granted
in perpetuity (see related story, page 40).

® The Supreme Court has told citizens’
groups they cannot force the FCC to consider
when and if a station should change format
(Billboard, April 4, 1981).

. @< one fly in the ointment is a plan to move

AM stations from 10 kHz spacing to 9 kHz
(Continued on page 31)

-INNOCENT OF RACKETEERING

Stolon & Goody Guilty
In Counterfeiting Trial

By LEO SACKS

NEW YORK-—-Samuel Stolon, a vice presi-
dent of purchasing for Sam Goody Inc.. was
convicted Thursday (9) by a Federal District
Court jury in Brooklyn for his role in a scheme
to buy and sell over 106,000 counterfeit tapes.
The Sam Goody corporation was also found
guilty of two counts of violating federal inter-
state transportation statutes and three counts
of criminal copyright infringement.

After six days of deliberation. the jury of
eight men and four women found the 64-year-
old executive guilty of knowingly purchasing
23,000 counterfeit “Grease” cassettes and au-
thorizing their transportation through inter-
state commerce to Pickwick International in
Minneapolis from Goody’s warehouse in Mas-
peth, N.Y. Penalty for the latter carries a min-
imum of one year to a maximum of 10 years in
prison and a $10,000 fine. He also faces a one-

year prison term and a $25,000 fine on the
copyright infringement count. The corpora-
tion faces a maximum penalty of $95.000.

Although the Goody trial has concluded.
the government says it will pursue its investi-
gation into counterfeit recordings in the U.S.
Also pending are possible civil charges against
accused dupers, including some named in the
Goody trial (separate story. page 16).

Following the decision. Judge Thomas C.
Platt said that the interstate transportation is-
sue “may or may not” have been resolved by
the verdict. He gave the defendants until April
24 1o film motions that could set aside the con-
victions. The government must respond by
May 4, and the defense has one week after that
to reply.

Martin Gold. attorney for Stolon. said he

(Continued on page 16)

Future Is
Seen, Heard
At NARM

By IRV LICHTMAN

HOLLYWOOD, Fla.—As new home enter-
tainment technology ripens on the industry
vine, the National Assn. of Recording Mer-
chandisers meets here this week (11-14) to
contemplate the future and address conven-
tioneers to current issues: primarily slack sales
and increasing cost pressures over the past two
vears and manufacturer attempts to deal with
such economics.

One issue that won’t be dealt with formally
is that of counterfeiting. Citing a “legal recom-
mendation in light of the Sam Goody trial.”
NARM has abandoned a seminar/workshop
set for Tuesday (14).

In its tentative convention program released
last December. a counterfeit session was not
scheduled, but one was added in February, ti-
tled “Your Unseen Competitors: How To Deal

(Continued on page 92)

Luring ‘Occasional’ Buyer
Key To Growth, Says WCI

By SAM SUTHERLAND

LOS ANGELES—Influencing the occasional buyer to become a consistent
consumer of recorded product offers the industry one of its greatest growth op-
portunities, concludes a study bv Warner Communications Inc.

The latest digest of findings from WCI’s prerecorded music market survey
pins bullish prospects on this newly identified market segment (missing from
prior industry analyses) said to represent 31.3 million consumers.

These consumers are intermittent disk and tape purchasers who may enter.

leave or re-enter the active buying ranks over the course of several years.
(Continued on page 51)

Aussies Drop Statutory Mechanical?

By GLENN A. BAKER

SYDNEY—The Australian record industry has been rocked by the federal
government’s unexpected decision to abandon the compulsory mechanical li-
cense, in favor of allowing “market forces™ to set royalty rates.

The bombshell was dropped just 15 months after a lengthy and expensive
government tribunal recommended an increase in the rate from 5% t0 6.75%.
The government’s decision to abandon the statutory rate has sparked consider-
able debate here in the music industry. Publishers like it: record companies
don’t. (Continued on page 126)

“RIT” 1t's The Mark Of Guitar Excellence.

G \ jr— Y- —— I/ ~‘Captain Fingers’ returns
- i with some old friends

who really know how to
play and sing or. RIT,
8E-331, the new Lee
Ritenour album. Produced
by Harvey Mason, David
Foster & Lee Riienour.
Contains the single

“Is It You?" E-47124.

8.B. KIN sings about the world he sees and the world he feels. B.B. KING

sings about life on his latest MCA RECORDS album, “THERE MUST BE A
BETTER WORLD SOMEWHERE." (MCA-5162) (Advertisement)

Riding on the crest of their Platinum LP, “Chipmunk Punk,” RCA recording
artists THE CHIPMUNKS arrive in Nashville along with DAVID SEVILLE. Al-
vin, Simon and Theodore ... their soon-to-be-released debut album is
“URBAN CHIPMUNK" on RCA Records (AFL1.4027). ). T, EAT YOUR
HEART QUTY (Advertisement)
(Adverti )
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SITUATION WANTED—A New Jersey job hunter hung a giant resume from a
building across the CBS Records offices last week and asked for a job. He'll at
least get an interview with Bruce Lundvall, says a CBS spokesman, adding
that Lundvall was "‘impressed,” along with thousands of other New Yorkers.

Accessories Business Is
Looking Strong For 1981

NEW YORK—In audio the prob-
lem is soft sales. In video the prob-
lem is low margins. But in both, the
accessory business is still growing,
and dealers are getting margins of
anywhere from 25%-35% on items
sold.

Accessory manufacturers report
that record and tape care equipment
may even be helped by increases in
record prices, as consumers become
more inclined to take the time and
make the expense needed to main-
tain what have become expensive in-

German Sales
Marginally Up

By WOLFGANG SPAHR

HAMBURG—-The West German
record industry sold just short of 200
million disks and tapes last year,
worth $1.2 billion, or 3.7% more
than the value of the previous year’s
market.

The figures come from the 18
members of the German industry’s
Phono Assn., which account for
around %% of the total market, so
an adjusied figure for the earnings
of the whole industry would be
ahout §1.3 billion

Last year, 45 million singles were
sold, 5.9% fewer than in 1979, to-
gether with 109.7 million albums
and 44.4 million cassettes. Per capita
expenditure on prerecorded music is
about $20 annually.

Both industry and retailers report
a marked upturn in the last quarter
of 1980, with singles and cassettes
performing strongly and overall
sales 3% up on the equivalent period

(Continued on page 127)

LOS ANGELES—Warner Bros.
Records is believed to be the first
L1.S. label to come with a cardboard
flip top box for cassettes in the same
configuration size as the standard
cassette package.

First product to be released in the
Mip top box are EP cassettes by Devo
and the Pretenders. The tapes list for
$5.99 and shipped one week after
their record counterparts.

According to Rick Wietsma,
Warner’s executive director of pro-

smms=BY WARNER BROS. sy

FI|p Top Tape Box Launched

By JEAN WILLIAMS -:ﬂ

vestments in disks.

The real growth area in acces-
sories, however, is in video. VCRs
particularly have spawned a whole
generation of products such as
cleaners, maintenance kits and bulk
demagnetizers, in addition to such
mundane but hot-selling items like
cables and connectors. The home
videophile with a camera, VCR and
video game or home computer is in
the market for an array of connec-
tors and switches to make living with
his home entertainment center eas-
ier.

Record dealers are getting in-
volved in selling video accessories as
a natural outgrowth of their hi fi ac-
cessory business, although most of
the video sales are made through
video hardware dealers. But the hi fi
care business is still growing, along-
side the more dramatic growth in the
video field.

Says Sound Guard president
Greg Cornehls: “When there’s tight
money and recession, accessories
really increase in sales. It’s true that
the record industry is having a rough

time, but even if they never made .

another record, my business would
grow steadily for the next 10 years.
With the record company price in-
creases, my products make even
more sense.”

Sound Guard makes a full line of
record accessories, but it has not yet
entered the video market. “It’s a log-
ical diversification for us,” says
Cornehls, but he cites the contro-
versy over video head cleaners as
having forced the company to put
off its video entry.

“A larger segment of our business
is with record stores rather than au-
dio stores,” says Cornehls. “We have

(Continued on page 102)

duction, the advantage of the new
package is the amount of area avail-
able to display graphics and infor-
mation about the artists.

On the standard Norelco cassette
box, only the front cover is used for
graphics and there is no room on the
back for production credits. With
the flip top cardboard box, the entire
surface is available.

Although the material is less ex-
pensive than Norelco’s plastic boxes,

(Continued on page 9)

Promoters View Cloudy Summer

‘Murderous’ Economy Continues To Inhibit Touring

This is the second part of a two-part
look at prospects for upcoming con-
cert business, surveying promoters
around the country.

NEW YORK-—Booking agents
may be predicting a pretty good
summer for the live music business
(Billboard, April 11, 1981) but some
top promoters contacted in this sur-
vey are not so sure.

If the summer gets better, some
promoters say, it may be only be-
cause things can hardly get any
WOrse.

“All business is off 60%. I used to
say it was off 20%, but now it’s 60%,”
says Ron Delsener, who has just
opened the 950-capacity Savoy, here,
which is a combination cabaret club
and rock dance hall.

“I'm very down on the industry,”
continues Delsener, “and it is a last
ditch effort with this club. If this
doesn’t work, then maybe nothing
works, and people are just not going
out. They are staying home and
watching the tube.

“Maybe that is the next step. I
talked to one act and they don’t want
to go out at all. They can go into a
studio, or an arena, or a club like
this, and then simulcast to all the
cable homes, and make millions.
Maybe there is no need for a concert
business. If I do one show a month at
the Palladium now, I'm lucky. It’s
drastic. Madison Square Garden is
drastic, Nassau Coliseum is drastic.
The business is as bad now as it has

sszmemsmRADIO PLAYLIST SERVICE s

| Billboard Launching BIN]

NEW YORK—-A new comput-
erized radio playlist service known
as BIN (Billboard Information Net-
work) is being introduced simulta-
neously at both of this week’s major
industry events: the National Assn.
of Recording Merchandisers’ con-
vention at Hollywood, Fla., and the
National Assn. of Broadcasters’
gathering at Las Vegas.

The new service, which is being
offered to both record companies
and radio programmers, offers quick
access to Billboard’s compilation of
radio playlist information. Stations
reporting to Billboard’s Hot 100 are

By ROMAN KOZAK

ever been in the history of
rock’n’roll. Maybe even before
rock’n’roll.”

Though arena and auditorium
business is on the ropes in New
York, at least, the rock dance clubs
are hanging in, with the Savoy now
in competition with Bond’s, Ritz,
Peppermint Lounge, Hurrah’s, the
80s, Mudd Club, Electric Circus,
Privates, Great Gildersleeves, and
others playing mostly new wave ori-
ented music.

Delsener says that he is trying to

package shows, but he adds he is hit-
ting roadblocks with managers of
the acts, concerned with their acts’
place on the bill. “I don’t know
where that’s a problem,” notes Del-
sener. “One night one act headlines,
the other night the other act is on
top.”

“If booking agencies are’ telling
you they are doing good, they are
full of bull. They are having the worst
times of their lives,” says John Scher,
Delsener’s competitor across the

(Continued on page 82)

Disk Stars Continue
To Plug Blank Tape

By JIM McCULLAUGH & GEORGE KOPP

LOS ANGELES—The irony con-
tinues. Major recording artists still
endorse blank tape product despite
the continuing controversy associ-
ated with home taping. The issue
heated up considerably last year
when major record labels such as
PolyGram, Arista, CBS and Chry-
salis began to deny co-op ad dollars
to record/tape accounts which joined
their product and blank tape in the
same ad.

Some blank firms—such as Cer-
tron—fired back by increasing ad
monies to dealers that may have
been denied by labels.

According to Stan Layton, Chrys-

the first playlists to be included in
the system, which will shortly cover
formats included in Billboard’s
other charts.

The system is designed to provide
subscribers with access to playlists of
more than 400 radio stations report-
ing to Billboard, along with rotation
patterns and other information on
radio play, broken down by type of
format and geographical area.

The special research methodology
and music expertise employed by
Billboard over the years constitute

(Continued on page 31)

High Court Refuses CBS

WASHINGTON-The U.S. Su-
preme Court has definitively turned
down CBS Inc.’s request for a re-
hearing in the 11-year-old anti-trust
case against ASCAP and BMI.

On Monday (6), the court refused
the petition for re-hearing. CBS filed
immediately after the high court de-
clined to hear the case in March
(Billboard, March 14, 1981). CBS
had continued to contend that the
blanket licensing system used by
performing rights societies as a
method for clearing music perform-
ances on network television violated
anti-trust laws.

The dispute was aired before the
Supreme Court once in April, 1979.
At that time, the court ruled in favor
of the music licensing societies.

This latest decision opens the way
to settlement of retroactive royalties
pending since 1969 and could result
in millions of dollars in supplemen-
tary payments to the licensing or-
ganizations.

The Supreme Court issued its de-
nial of CBSs petition without com-
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Appeal Vs. ASCAP, BMI

ment. The case will now be re-
manded to the U.S. District Court in
New York for final adjudication.

According to ASCAP attorney
Bernard Korman, meetings are
being held with CBS in an attempt
to forge an out-of-court settlement.
Korman says ASCAP “hopes to
work out an agreement with CBS
and the other television networks
shortly.”

BMI may also try to settle out of
court. If attempts are unsuccessful,
the case will be back before Dis-
trict Court judge Morris Lasker.
ASCAP’s claims against CBS will be
heard by District Court judge Wil-
liam Conner.

The Supreme Court’s decision
also impacts on related litigation set
for trial in September. Individual tv
stations, represented by the All-In-
dustry TV Music Licensing Com-
mittee, plan to argue that their case
has no relationship to the CBS suit
while the licensing organizations
will try to draw parallels.

JEAN CALLAHAN

alis national sales manager, the label
still maintains that policy vigor-
ously. Chrysalis’ top act, however,
Blondie, is still associated with the
ongoing Ampex “Tape Of The
Stars” campaign, .the result of a
binder that was struck several years
back by the act’s manager and the
blank tape firm.

Record labels continue to main-
tain that the impetus of blank tape
has and is causing irreversible dam-
age to the sales of albums.

Despite recent studies, proponents
of which claim clearly establish the
negative link, major blank tape sup-
pliers maintain that their product
has actually boosted consumer inter-
est in music as well as LP sales.

They maintain the blank cassette
buyer is invariably an LP purchaser
and is taping for the automobile.
They also point to the fast mush-
rooming market for lightweight,
portable stereo players such as the
Sony Walkman which is encour-
aging the sale of prerecorded cas-

(Continued on page 102)
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General News

New Bag-Stuffer Coupon Tested

150 Chicago Outlets Offer 50¢-%2 Giftaway Discount

CHICAGO—Solar Press. Inc, a
point-of-purchase advertising spe-
cialty firm, is test marketing a new
bag-stuffer coupon promotion de-
signed for the record industry.

The coupon program, called Gift-
away, has the support of virtually all
‘major labels in its trial run through
more than 150 retail outlets here.
Stores began stuffing shoppers’ bags
with the coupon packages April 10.

Shoppers are offered product dis-
counts of between 50 cents and $2 in
the program, and coupons also can
be used for straight advertising or
artist promotion.

Solar Press is promoting Giftaway
as a way for labels to build whole-
sale and retail record sales and for
retailers to increase store traffic.
Record labels will bear the cost of
the advertising.

Solar Press’ John A. Hudetz, who
created Giftaway. said record labels
welcomed the idea as one that had
been looked at for some time.

“Every major label is in the pro-
gram. It is a joint effort between re-
tailers and labels,” he commented.

Among albums plugged in the
first coupon packages are 20 of the
Billboard top 50 titles. Hudetz said.

Hudetz said that many ideas for
the program came from record la-
bels. The decision to participate was
made at the senior vice president
level in all cases, he adds. “It was my
idea initially but I spent four months
researching it and the concept has
evolved.”

According to Hudetz. almost
200,000 coupon packages will be
distributed here in the trial program.

Hudetz said the shrink-wrapped
coupon assortment, known as a
“loose deck™ in the point-of-pur-
chase business, is a medium pio-
neered by Solar Press, a Chicago-
based business operated by his fam-
ily.

“These packets have a tradition-

Arista Bows
Classics Arm
With Imports

CHICAGO-—Arista Records will
become a new force in the classical
market as it begins supplying im-
ported Ariola-Eurodisc product
from Germany late this spring. The
first import titles, listing at $9.98,
are expected to be available within
30 to 45 days.

A new independent marketing
company has been set up to work in
partnership with Ariola in the classi-
cal venture. Heading up the new
firm are classical marketing veterans
Jim Frey and Scott Mampe, former
heads of U.S. Deutsche Grammo-
phon and Philips, respectively.

The duo’s new company, Tioch
Productions, will handle sales. pro-
motion and marketing for the Arista
import venture. Arista’s plan to en-
ter the classical field was exclusively
reported in Billboard, March 21,
1981.

Frey and Mampe also have plans

(Continued on page 76)

By ALAN PENCHANSKY

ally high response rate,” explains
Hudetz. “If you open up something
like this you have to make a decision
about which ones to keep and which
ones to throw away.

Hudetz worked closely with
NARM in designing Giftaway, and
each 3% by 5%-inch coupon bears
the “Gift Of Music” message.

Advertisers pay for the program
on a cost per thousand basis, of be-
tween $10 and $20 depending on
quantity, Hudetz said. Retailers dis-
tribute the coupons and absorb the

price discounts. There is no coupon
“redemption,” although Hudetz will
collect coupons to determine results
of the tests.

The discounts are good only on
regular shelf-price merchandise,
Hudetz points out. Spots on local ra-
dio stations are part of the cam-
paign, with participating stores
being tagged.

“The radio promo is a very impor-
tant ingredient,” Hudetz feels. “It
helps drive people into the stores by

(Continued on page 140)
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MIAMI COUNTRY —Conway Twitty, left, watches while Bee Gees Barry and

Maurice Gibb, right, trade some guitar licks at their Miami recording studio. It

is not known whether Twitty (whose current single, ‘“‘Rest Your Love On Me,”’

was penned by Barry Gibb) was successful in convincing the Gibb Brothers
to cut a country album, however.

Song Royalty Briefs
Blitz Appeals Court

By JEAN CALLAHAN

WASHINGTON-Should the
Copyright Royalty Tribunal’s me-
chanical royalty rate adjustment be
upheld, reversed or partially af-
firmed?

That’s the question facing the U.S.
Court of Appeals for the District of
Columbia. and Tuesday (7) the
Court received more than 300 pages
of legal documents advancing those
various viewpoints.

In the lengthiest brief, the Record-
ing Industry Assn. of America ar-
gues that the Tribunal erred in ad-
justing the mechanical rate upwards
from 2% cents to 4 cents per tune.
The Tribunal gave insufficient ex-
planation of the basis for its deci-
sion, RIAA says. CBS, Inc. joins
RIAA in filing these arguments.

If the Tribunal’s choice of a 4 cent
rate is based on changes in the Con-
sumer Price Index since 1974. RIAA
claims, the decision violates Con-
gress’s intention in authorizing the
Tribunal to make a royalty adjust-
ment.

RIAA also criticizes the Tribu-
nal’s exclusion of singer/song-
writers’ earnings from the deliber-
ations and the inclusion of data
based on foreign royalty practices
which RIAA says is “irrelevant.”

Further, the Tribunal exceeds its
statutory authority and violates
Congress’s intention by providing
for annual ajdustment proceedings
to consider further changes in the
rate, RIAA argues. RIAA concludes
by asking the court to set aside the
Tribunal’s decision.

The National Music Publishers’
Assn. asks the court to affirm the
Tribunal’s decision. but to reverse
the delay in the new rate’s effective

Billboard (ISSN 0006-2510) Vol. 93 No. 15 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Blllboard, P.O. Box
13808, Philadelphia, Pa. 19101, (609) 786-1669.

date (July I, 1981), six months after
publication of the final rule in the
Federal Register.

NMPA says the 4 cent rate is
“within a zone of reasonableness”
and reflects the statutory objectives
dictated by Congress. The new rate
maximizes the availability of crea-
tive works; affords a fair return to
copyright users and owners: reflects
the relative contributions of copy-
right owners and users and min-
imizes any disruptive impact on the
record industry, NMPA asserts.

NMPA applauds the Tribunal’s
provision for review of the rate and
future adjustments, arguing that a
flat-cent rate cannot withstand in-

(Continued on page 135)

Doremus Buys
Billboard Unit

NEW YORK-—-John Doremus
Inc. and Billboard Publications Inc.
have jointly announced an agree-
ment in principle whereby the
former will acquire the assets of
Music In The Air, a Billboard divi-
sion that currently programs music
and in-flight entertainment for 22
domestic and foreign airlines.

Under the agreement, Doremus
expands its airline client list to a to-
tal of 26, making it one of the largest
suppliers of airline audio entertain-
ment in the world. Billboard will
continue to provide music research
and programming data from its re-
search departments.

In addition to airline program-
ming, Doremus, based in Chicago,
also produces syndicated program-
ming for radio, television and cable
in more than 600 markets.

Denis Hyland, general manager
of Billboard’s Music In The Air divi-
sion, will join Doremus in the same
capacity.
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__Executive Turntable

Sassi Patterson

Record Companies

Miller London Jr. is upped to sales vice president for Motown and its affil-
iated labels. Based in Los Angeles, he was national singles sales and retail ac-

London

counts manager. ... Varnell Johnson is upped to divisional vice president of
black music a&r for Capitol Records in Los Angeles. He was black music a&r
general manager. ... Daniel Sassi is named industrial relations division vice

president for RCA Records in New York. He was personnel
and labor relations director with NBC in Chicago. . . . Ed De-
Joy has left RCA Records as a&r vice president/pop division,
to become chairman of the board at Dain & Deloy, A Music
Co. in Los Angeles. The firm, cofounded with former RCA
West Coast a&r pop division vice president Bud Dain is a pro-
duction and publishing company. . . . Worthy Patterson takes
over as East Coast marketing director for Motown Records in
New York. He was East Coast operations vice president for
Casablanca Records and Filmworks. . . . Julian Shapiro takes
over as press and public information director at CBS Records International in
New York. Shapiro was associate director of press and public information. . ..
Linda Walker is named promotion coordinator in the rock dept. at PolyGram
Records in New York. She joined PolyGram in 1979 in the advertising dept.
... Also at PolyGram in New York. Sylvia Chanler is promoted to artist tour
administrator. She was PolyGram Records Operations artist
tour coordinator. Gary Korb is named artist tour coordinator.
He was a merchandiser for the New York sales branch of
PolyGram Distribution. ... Michelle Marx resigns as West
Coast publicity director for A&M in Los Angeles. She now
handles independent public relations accounts and co-
produces promotional and documentary films/videos with
independent producer Robert Lombard. ... Changes at
Capitol: George B. Zeigler, corporate personnel director. re-
tires June 20 after 19 years. Sherel Wingard, currently com-
pensation manager, takes his post, John Sands, formerly with Westlake Audio
and more recently chief engineer of technical services at Sound Labs Studios,
joins as chief engineer of Capitol electronic maintenance and Daniel Kopman,
formerly chief engineer at Chateau Studio becomes electronic maintenance
engineer. Marilyn Peterson is promoted to the post of insurance manager. She
was an insurance supervisor in the benefits and compensa-
tions area. Also, Connie Rea exits her post as West Coast pub-
licity manager to manage Hornets Attack Victor Mature and
the newly formed Girls With No Clothes On. . .. Penny Jen-
kins is upped to administrative assistant to executive market-
ing vice president Vic Faraci at Elektra/Asylum in Los An-
geles. Previously, she was executive secretary to Faraci. . ..
Jane Ayer becomes publicity director at Pacific Arts Video
Records in Carmel, Calif. She was media coordinator of Kra-
gen & Co. in Los Angeles. ... Rachel Brooks is named na-
tional sales coordinator for First Generation Records in Nashville. Formerly,
she was with Tee Vee Records. . . . Ronnie Richardson is the new sales manager
at Venture Records in Cohasset, Mass. He has been West Coast regional pro-
motional director in Los Angeles for Fantasy Records and Record Merchan-
dising.

Shapiro

Lassiter‘

Cappelletti

Marketing

Mel Berger becomes national traffic manager for WEA
Corp. in Burbank, Calif. He had been with MCA Distributing
for 10 years. ... Changes at the Record Bar, based in Durham,
N.C.: Eddie Lassiter is now accounting director. He was ac-
counting manager; Chip Cappelletti is now in the new post of
construction manager and Jim S. Thompson joins the pur-
chasing dept. as a buyer. Cappelletti was with the Rhino-Bilt
Construction Co. of Chapel Hill. Thompson was a Record
Bar manager in Bristol, Va. ... Dennis Samrau takes the post
of general manager-sales for Northwest Territory in Milwaukee, Wisc. He was
folk and bluegrass buyer for the Milwaukee Peaches.

Publishing

Linda Wohl becomes director of legal and business affairs for United Artists
Music in New York. She has been a member of the legal staff for the firm since
1977. ... Bob Campbell is appointed professional manager of the Nashville
branch of the British based firm of Dick James Music. He was Nashville editor
of Country Music Magazine.

Thompson

Related Fields

Fred R. Wellner, formerly television general manager for General Electric in
New York, is elected to vice president of the company. . . . Cy Schneider, Nick-
elodeon vice president. continues programming for the Young People’s Chan-
ne! of the Warner Amex Satellite Entertainment Co. Marshall Cohen becomes
programming director for The Movie Channel at Warner Amex. He was vice
president of Dresner. Morris and Tortorello Research, a public opinion/mar-
ket research firm. . . . Seymour Horowitz joins Magnetic Video Corp. in Farm-
ington Hills, Mich. as programming vice president. He was a programming
vice president with ABC Owned Television stations division. In addition,
Suresh “Ray” Seth joins Magnetic Video as finance vice president. Seth was
vice president-controller for 20th Century-Fox’s telecommunications division.
Also. William P. Mooney is promoted to vice president-controtler at Magnetic
Video. He was finance director. . . . Arden Thompson moves into the position of
Western division general manager for Teletronics Video services in Hunt-
ington Beach, Calif. He was engineering vice president for the firm's Des
Plaines, I1l. videotape duplication facility. . . . Norman H. Friedman becomes
executive vice president of U.S. Video in Los Angeles. He was one of the
founders of Datacorp, a micrographics company.
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8. Whether it’s the current Top-5 (and still
4 bulleting) smash, “Just The Two Of
Us,” or the early classics like “Ain’t
No Sunshine” and “Lean On

Me;” nobody sings a love song
like Bill Withers.

And now all of Bill’s greatest
songs are on one album. Perfect
for setting the perfect mood.

“Bill Withers’ Greatest Hits””
A W Featuring “Just The Two Of Us,” “Soul Shadows,”
W plus the new single,“l Want To Spend The Night”’
B ot icise On Columbia Records and Tapes.

www.americanradiohistorv.com

Give the gift
ofm usic.
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General News

CBS Cross Promos
With Candie’s Shoes

By ROMAN KOZAK

NEW YORK-—-CBS Records,
through the merchandising depart-
ment of Epic, Portrait and Associ-
ated Labels, is involved in a cross
merchandising project with Can-
die’s International, a national maker
of women’s shoes. This is the latest
of CBS’ efforts to tie in with other
types of manufacturers for cross pro-
motions.

Under the terms of the promotion,
buyers of Candie’s shoes in shops
and department stores around the
country are given a free 7-inch 33
r.p.m. EP containing songs by four
E/P/A artists: REO Speedwagon,
Graf, the Reddings and Randy
Meisner, including REO’s former
No. 1 single, “Keep On Loving
You.” Alsa included on the EP is the
Candie’s jingle by David Dundas
heard on the Candie’s tv commer-
cials.

In addition to the disks, the shoe
dealers are giving away coupons
good for discounts on LPs by the
four artists in nearby record stores.
There are locally sponsored contests
and records, shoes. and ticket give-
aways.

“This is a promotional business
and we are definitely happy with
this,” says Ken Cole, executive vice
president of Candie’s International.
“We want to do it next season, hope-
fully again with Epic,” says Bill
Freston, vice president of merchan-
dising at EPA.

“The concept behind this whole

thing is that we are in an era with
tighter radio playlists and whatnot.
and we must €xpose our artists as
much as possible. Cross merchandis-
ing is just the beginning. We are go-
ing to do a lot more of this.”
Working with Freston on this
project also are Dan Beck, director
of merchandising on the East Coast
for E/P/A; Cheryl Machat, product
manager at E/P/A and Morris
Baumstein, special advertising con-
sultant for CBS Records working
through Young & Rubicam.

“We are not dealing with Candie’s
outlets but department stores and
shoe stores, and if you think we have
troubles with our own retail ac-
counts, the people in department
stores and the whole clothing trade

(Continued on page 142)

COLONY SUIT
IS SETTLED

NEW YORK-—Three labels have
reached an out-of-court settlement
as a result of a lawsuit charging re-
tailer Colony Record and Radio
Center here and its two partners,
Sidney Turk and Harold Grossbardt,
with copyrightinfringement and un-
fair competition.

The settlement precluded a dis-
closure of the terms, but it’s under-
stood that the labels, MCA, CBS
and RCA. received payment to
cover all losses, court costs and attor-
ney fees.

The defendants also agreed to co-
operate with the companies in pro-
viding information in their contin-
ued litigation against co-defendants
Michael “Russki” and others who
were allegedly involved in the unau-
thorized duplication of sound
recordings owned by the three plain-
tiff labels (Billboard, March 21,
1981).

Chartbeat |

Pop Vets’ ‘Gang Of Four’;
3rd Singles Crack Summit

By PAUL GREIN

LOS ANGELES—With “Being
With You” (Tamla) sprinting into
the top 10 this week, Smokey Robin-
son becomes only the fourth artist in
the 4l-year history of Billboard’s

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . . .
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON’'T KNOW ABOUT US,
IT’S TIME YOU DID!

Come see tor yourself. We don't have specials and you don’t have to buy
any quantity ever. We have the lowest overail prices in the industry every

davotine vear' wE WILL NOT BE UNDERSOLD
ALL LP's AND TAPES

ae SQ2S 1~ $490 - 3550

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known iabel.

[ NOTICE TO OUR FOREIGN CUSTOMERS—
We can prepare a Pro-forma invoice for you upon which
you can make funds available to us on the amount of
the invoice.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first
order.

{Prices are for

SINGLES—90¢ EACH

ail dom.
records % tapes

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York

L0
[_‘{(n- i)
iy
5.

$100 Minimum order shipped

KING KAROL

126 Wesl 42nd Street
(Between Broadway and 6th Ave.) New York. N.Y. 10036

New York's =
One-Stop

212/354-7684
Telex. 236601

pop singles chart to have top 10 hits
spanning two full decades.

And Robinson is the first contem-
porary rock or r&b artist to achieve
this longevity. The other singers
who’ve had 20 years elapse between
their first and last top 10 hits are all
middle-of-the-road balladeers:
Perry Como (1944-'71), Frank Si-
natra (1943-'67) and Johnny Mathis
(1957-78).

This is, of course, only one yard-
stick of success. It’s also important to
consider how many hits an artist col-
lected in a given time span, how big
those hits were and how great the
artist’s total impact. Counting in
those factors, performers like Bing
Crosby and Elvis Presley, each of
whom had a 16-year top 10 span,
would rise to the top of the list.

In fact, Crosby’s span would have
been much longer, but Billboard
didn’t begin publishing its best-sell-
ing pop singles chart until July 1940.

Too, one should realize that sev-
eral acts have top 10 spans justshy of
20 years and will likely join the club
in the next few years. Included here
are such long-distance runners as
Diana Ross, Barbra Streisand,
Stevie Wonder, Paul McCartney, the
Rolling Stones, Neil Diamond, Paul
Simon and Dionne Warwick.

The nearest runnersup to Como,
Sinatra, Mathis and Robinson are
two ballad singers with 19-year top
10 spans: Nat “King” Cole (1944-
’63) and Paul Anka (1957-'76).

Eight artists are tied with 17-year
spans of top 10 hits: Herb Alpert
(1962-"79), Ed Ames (1950-°67),
Chuck Berry (1955-°72), John Len-
non (1964-'81), Diana Ross (1964-
'81), Neil Sedaka (1959-°76), Barbra
Streisand (1964-’81) and Stevie
Wonder (1963-°80).

Acts with 16-year top 10 spans,
besides Presley and Crosby, are Ben
E. King (1959-'75), Paul McCartney
(1964-80), the Rolling Stones (1964-
*80) and Frankie Valli (1962-°78).

Finally, eight acts are bunched up
with 15-year top 10 spans: Neil Dia-
mond (1966-’81), Tony Martin
(1941-°56), the Miracles (1961-'76),
Ricky Nelson (1957-’72), Patti Page
(1950-’65), Paul Simon (1965-'80),
Dionne Warwick (1964-°79) and
Andy Williams (1956-°71).

(Continued on page 135)
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Delbert McClinton to MCA Mu-
sic for publishing. ... Van Stephen-
son and Kathy Barnes to Handshake
Records. . . . R&b vocalist L.J. Reyn-
olds to Capitol Records. Reynolds
was in the Dramatics; his solo debut
LP, “L.J. Reynolds,” is set for May 4
release. . .. Helen Cornelius to TCB
Public Relations.

Terry Gregory to Handshake with
first album and single, “Just Like
Me.” ... Zippers to Rhino with EP.
Both releases produced by ex-Door,
Ray Manzarek. ... BeBe Buell to
Rhino with EP, “Covers Girl,” fea-
turing music by members of the
Cars. Buell and the Zippers to
Danny Sugarman for management.

Ce Rock to Lazer Records with
debut single. “Tight Money.” Also
to Lazer, Yusef Malik & the Malik
Ensemble. ... Boston band Family
Fun to Eat Records. . . . Songwriter/
performer Dan Daley renews his co-
publishing deal with Dreena Music,
division of RBR Communications.

Jim Best & Blackfoot Country
Band to Eagle Productions for repre-
sentation. Also to Eagle, Bobby But-
tons Band and Larry Hickman & the
Red Hot Riders. To Eagle for man-
agement and production is Mustang

Signings

Sally. . . . Rick Gold to TCB Produc-
tions for management. The Coup
and Jeff Kline Band to Craig Nolan

Management for representation. . ..
Singer/songwriter Charles Farren
signed to Joe Perry Project.

SETTLE MCA,
TOWER TUSSLE

LOS ANGELES—The long-
standing dispute between MCA
Records and the 31-store Tower
Record chain has officially been re-
solved. with Tower paying MCA ap-
proximately $486,000 owed the la-
bel.

Additionaily, Tower has shipped
back nearly $486,000 worth of re-
turns to MCA. As Tower returns the
older MCA product, equivalent
shipments of newer product will be
shipped to the Tower locations.

The end of the four-month legat
dispute will mark the first ime MCA
product can be found in Tower
stores since August, 1980, when
MCA stopped shipments to the Russ
Solomon-operated chair:.

WHO
MAKES AND PRINTS

LITHO
LEEVES

KEYSTONE
PRINTED
SPECIALTIES

321 Pear Street
Scranton, PA 18505
(717) 346-1761

(CWHEN )
|RWIN SINGS
MARTY KASEN
___SMILES.. .

Because
“Irwin Sings”
Peter Pan # 156
is a smash

L.P. Hit!

Marty Kaszn President
Peter Pan Records
145 Komorn St., Newark, N.J. 07105
(201) 344-4214

THE ART OF MOTORING
213/466-3141

Fred Salem

Sales Representative

...and the winner for
“Best Engineering On
A Continuving Basis,”
Mercedes-Benz.

LUXURY QUALITY
CONFIDENCE SATISFACTION

MERCEDES-BENZ
OF HOLLYWOCQCD

6465 SUNSET BOULEVARD - HOLLYWOQOD, CALIFORNIA. 90028
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CAROLE BAYER SAGER
SOMETIMES LATE AT NIGHT (rw 37069)
Produced by Burt Bacharach
cnd Brooks Arthur
GET WET (Fw 37134)
' Produced by Phil Ramone

OHIO PLAYERS
“ENDERNESS (rw 37090)
Produced for Grand illusion, Inc.
by Marvin Pierce, LeRoy ‘Sugar
Bonner and L. David Johnson

0“ I HE PHIL SEYMOUR (rw 36996)

‘ B o ARDw AlK' Produced by Richard Podolor for

Richard Podolor Productions, inc.

JOAN JETT
BAD REPUTATION (rw 37065)

Produced by Kenny Laguna and
Ritchie Cordell For Jett Lag
Productions

ROX (rw 37070)

Produced by Jacques Morali
and Mike Rox

TIERRA
CITY NIGHTS (rw 36995)

2roduced by Rudy Salas
& Co-Produced by Steve Salas

4ARRY CHAPIN
SEQUEL (rw 36872)

2roduced by Howard Albert and
0n Albert For Fat Albert
2roductions

& o)

Gt Distributed by CBS Rec
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General News

_ Market Quotations

As of closing, April 9, 1981

Annual

(Sales

High Low . NAME P-E 100s) High Low Close Change
1 % Altec Corp. - 51 13/64 Y Y Unch.
33% 26% ABC 6 482 31 30% 31 Unch.
45% 28"% American Can 10 809 44% 43% 43%h - %
3% 2% Automatic Radio 6 3 3% 3% 3% - %
57% 46% CBS 8 185 56 55 56 + 1%
45% 35 Columbia Pictures 9 78 43%2 43 43% + %
5% 4% Craig Corp. - 5 5% 5% 5% + %
63% 49% Disney, Walt 14 483 61 59% 61 + 1
8% 6% ElectroSound Group 11 1 7 7 7 + %
8% 5% Filmways, Inc. - 556 7% 7% 7% + %
17% 14% Guif + Western 4 1228 17% 17 17% + %
17% 11% Handleman 10 352 17% 16% 17 + %
14'% 1 K-tel 9 14 1% M% 1% + %
56 39 Matsushita Electronics 12 134 55%2 55% 55% + %
59 42% MCA 10 31 54 53% 53% + %
14% 10% Memorex - 255 13 122% 13 + %
64% 57 M 11 1029 61% 61% 61% + %
74'% 56% Motorola 13 866 76 73% 5% + 1%
51 36% North American Phillips 9 64 49% 48% 4%% + %
10% 6% OrroxCorp. 85 76 92 9 9% - %
33% 23% Pioneer Electronics 22 3 3% 3N% 3N% Unch.
32% 24% RCA 8 1363 25% 24% 25 — %
19% 14% Sony 12 3494 18%2 18% 18% -
39 28% Storer Broadcasting 19 341 38 36% 38 + %
4% 3% Superscope - 23 4% 4% 4% Unch.
30% 24% Tatt Broadcasting 9 110 29 28% 29 + %
21% 17% Transamerica 6 515 21 20% 20% Unch.
64% 46% 20th Century-Fox 13 712 63 622 62% + %
48% 33% Warner Communications 20 568 47% 46% 4T% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 - 1% 2% Integrity Ent. 6 57 4% 5
Certron Corp. 15 43 17/16 1% Koss Corp. 10 18 6% 6%
Data Kustom Elec. - - 1% 1%
Packaging 7 7 7 TV M. Josephson 10 9 12 12%
First Artists Recoton 14 54 3% 3%
Prod. 12 25 4% 4% Schwartz Bros. - 2 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
tothe range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Calif. 91505
(213) 841-3761, member New York Stock Exchange, Inc.

Data Packaging’s Quarter Down

NEW YORK-Data Packaging
Corp., supplier of plastic compo-
nents for cassettes, 8-track cartridges
and computer peripheral equip-
ment, suffered first quarter losses of
$120,000, or 7 cents a share, in the
quarter ended Feb. 28. This com-
pared to earnings of $390,000, or 23
cents a share, in the first quarter of
1980.

Sales dropped to $8,529,000 in the

first quarter of 1981, compared with
sales of $8,963,000 for the same pe-
riod last year.

The company blames a portion of
the loss to costs relating to start-up
activities on the firm's new plant in
Ireland. Management expects no
significant improvement in the sec-
ond quarter, but feels that the third
and fourth quarters should show
better results.

MELVIN
MOLLER

Certitied
Public Accountant

For The
ENTERTAINMENT INDUSTRY
And The
CREATIVE INDIVIDUAL

AUDITING, TAXES AND OTHER
SPECIALIZED SERVICES

50 East 42nd Street
New York, N.Y. 10017

(212) 697-1443

ﬂ%@EABLE
L
;1_:@-

.___'_L:. -

ein full color e in quantities of
100& up *Immediate delivery
’A Lee Myles Assoc.,Tnc.
160E AST 56th St.Dept X
4

NEW YORK, N.Y. 10022

Bupplying the graphic needs of the record industry sincs 1852.

Cut-Outs

Albums, 8-Tracks & Cassettes

Proven Sellers for
High Profits

plus . . . complete line of
Bethlehem, Kent, United,
Bright Orange, Everest
and many more jazz,
blues, gospel and rock

labels.

Write or call for Catalog.

@y /py REcoOAD
| _I DISTRIBUTORS. c.
1467 Pinewood St.

Rahway, New Jersey 07065 201-574-0900

JOHN R. RONGE
Certified
Public Accountant
TAX RETURN
PREPARATION
AND

BUSINESS
MANAGEMENT

(213) 556-0255

COUNTERCLAIM

LOS ANGELES—MCA Records
has responded to Elton John’s
breach of contract allegations (Bill-
board, March 28, 1981), by filing a
counterclaim in Los Angeles Supe-
rior Court denying such allegations
and asking for declaratory relief.

The countersuit stemmed from
the $11 million suit filed by John,
John Reid Enterprises and Sackville
Productions.

John’s action was a result of
MCA'’s alleged refusal to accept his
sixth and final LP due them under

Warner Bros.
Flip Top Cassette Boxes

® Continued from page 3

costing about 5 cents each, releasing
cassettes in cardboard boxes is not
cost efficient because of the han-
dling process, says Wietsma.

While the cassettes are manufac-
tured by the Capitol plant, which is
set up to handle Norelco’s tape cas-
sette boxes, the plant does not have
equipment available to handle the
cardboard boxes fabricated by Ivy
Hill. Therefore, says Wietsma, each
cassette is inserted by hand, driving
up the cost. He points out that
equipment could be developed to
handle the new package.

He sees no flaws in the flip top
boxes, and if consumers like the
new package, it could be used for
any cassette.

Wietsma says Devo and the Pre-
tenders were selected to inaugurate
the flip top box because “we wanted
these particular cassettes to be as
unique as the records.”

Devo’s six-tune “Live” EP comes
in a plastic see through jacket. The
jacket contains a cardboard insert
with graphics and credits on both
sides of the cardboard.

The Pretenders feature five tunes
on their “Extended Play” EP. Four
of the tunes were previously released
as singles in Europe but not avail-
able in the U.S. All graphics con-
tained on the LPs are included on
the new cassette boxes.

Warner Bros. is not the first label
to come with a cardboard tape box,
but it is believed to be the first with
standard packaging configurations.

Other labels, including Motown,
have developed different cardboard
tape boxes in different dimensions.
The reasons for the different sizes
also vary.

Motown developed its cardboard
flip top tape box in 1971. The 10
inch-long box, according to Miller
London, sales vice president, was
designed to curtail pilferage.

AFTRA Disk
Earnings Rise

NEW YORK-—Earnings to mem-
bers of the American Federation of
Television and Radio Artists from
phonograph recordings increased
slightly over the last two years, al-
though earnings from all sources
rose $44,686,749.

The gross compensation from rec-
ordsover the 12 months ending Nov.
30, 1980 was $24,544,352, compared
with $24,372,890 for the year ending
Nov. 30, 1978. Figures for 1979 are
not available.

In all categories, including tv and
radio programs and commercials, as
well as records, AFTRA members
earned $327,580,323 in fiscal 1980,
compared with $282,893,574 in
1978. Earnings from tv programs
jumped almost $30 million in the
two years.

wWww.americanradiohistorv.com

MCA Answers Suit By John;
Denies Charges In Own Suit

MCA contends that “The Com-
plete Thom Bell Sessions” doesn’t
fulfill the terms of the contract there-
fore justifying non-payment of $1.3
million due John for each LP deliv-
ered.

In its filing for declaratory relief,
MCA is asking the court to deter-
mine a question of controversy over
interpretations of rights and respon-
sibilities under the provisions of
their agreement and to judge that
John and his co-plaintiffs are still re-
sponsible for the sixth LP.

The countersuit alleges that under
the agreement, John Reid, John’s
manager, was to deliver to MCA
recordings which contained “con-
temporary, popular musical selec-
tions” performed by John.

According to MCA, the masters
delivered were to be original mate-
rial not included on any previous
master delivered to the label.

the terms of the five-year contract
that expired in March.

The LP MCA refused, “The Com-
plete Thom Bell Sessions,” contains
three tracks (“Mama Can’t Buy You
Love,” “Are You Ready For Love”
and “Three Way Love Affair”) that
were released as an EP in 1979.

While conceding that John did
deliver the LP on March 13, the la-
bel’s counterclaim asserts they were
justified in refusing to release it on
the grounds part of the material was
previously released.

Tries With

The tape box was discontinued a
year later because most dealers at
that time did not have the fixtures to
accommodate it.

CALIFORNIA RADIO STATION
FOR SALE

Very profitable fulltime AM in growing, prosper-
ous central coast college city. Excellent real
estate included. Priced 8X cash flow plus real
estate—$1,525,000. $600,000 down, 12% interest
only first year, principal payable on ten year am-
ortization schedule with balloon at end of six year
payout. Call or write John F. Hardesty, 115 Retiro
Way, San Francisco 94123. (415) 563-4411.

i
b 2
. fj;fl . Mrazek Livery (312) 421-0513 Royal Rolls (213) 659-4006 ‘j‘*

R
b o
Boclope

Do You Travel?
Are You in the Entertainment Business?
Then You Must Know

i
b

LIMOUSINE

(212).824-4500

ANRO provides refiable CUS-
TOMIZED TRANSPORTATION
for Show Business firms and
individuats. Current modet Cadit-
lac Limousines or any other associated with show business
vehicle type can be available for over 25 years

Hourly Rates or Fixed Price to any
Metropolitan New York City Airport, contact:

A
-% AnNro Limousine s scawy, vew vox v o1 (212) 8244500
Chicago: Los Angeles:

ANRO is owned and operated by
Don Anthony and Jerry Roth.
They know your requirements
because they both have been

ILLINOIS RADIO STATION
FOR SALE

Fulltime AM in major college growth area with
1980 cash sales of $326,000 and cash flow of
$72,000. Good real estate included—$725,000.
$300,000 down, 12% interest only first year, prin-
cipal payable on ten year amortization schedule
with balloon at end of six year payout. Call or write
John F. Hardesty, 115 Retiro Way, San Francisco
94123. (415) 563-4411.
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General News

Rock'n’Rolling

’81 Shapes As Year

PRODUCER PROFILE:
Simmons Fills Gap,g

Of REO Speedwagon

By ROMAN KOZAK

NEW YORK—REO Speedwagon

is back at No. | on Billboard’s album
charts this week, and CBS claims
that “Hi Infidelity” has sold more
than three million units. and that the
band’s 10-LP catalog has been sell-
ing about 100,000 units per week
since January.

“This is the year for REO Speed-

wagon. We went through the years
of Peter Frampton, of Fleetwood
Mac, of ‘Saturday Night Fever.
This year, itis REO. It gets to a point
of super saturation, and then it just
butlds on itself,” says Larry Stessel.
director of merchandising on the
West Coast for Epic, Portrait and
Associated Labels. He is also prod-
uct manager for REO.

However. as personalities. the

band is hardly known. Some occa-
sional life-on-the-road items have
appeared about the band, butif new
wave-oriented rock writers wrote
about REO band at all, many—and
this writer among them—would sim-
ply slag them off as another mind-

less boogie band stuck in a 1975 time
warp (along with most of AOR ra-
dio). REO deserves better.

“In a nutshell, the major press
centers are in New York and L A.,
and our main strength was in the
Midwest, from Syracuse, N.Y. to
Denver. We have been huge there
for years, and we do get good press
from the local papers,” explains
John Baruck, manager of the band.

Though REO played arenas in the
Midwest, on the coasts, they could
only play 2,000 or 3,000 seaters. But
“Hi Infidelity” has changed that.
REO has sold out Nassau Coliseum
and the Spectrum in Philadelphia,
and expects to play Madison Square
Garden this summer. In other areas,
the band is moving up to stadiums,
planning outdoor headline dates in
Orlando, Houston, New Orleans,
San Francisco, Los Angeles, Mil-
waukee.

Baruck credits the band’s constant
touring for building a base of about

(Continued on page 140}
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Billboard photo by Chuck Pulin

RITZ GLITZ—George Thorogood
lets go at his first concert at New
York's Ritz rock club. The show was
a sellout.

Black Talent
For Showcase

| Starts

LOS ANGELES — Lonnie
Simmons is something of an ex-
pert at wearing a lot of hats. He
acts as producer and manager for
the Gap Band and Yarbrough &
Peoples and also oversees the

3 sprawling Total Experience com-
¢ plex, which has recording studio,

publishing, film and nightclub
wings. And a Total Experience
label is due to bow within two
months.

The 32-year-old entrepreneur
sees no special problems in jug-
gling the creative and business
interests of an artist’s career.

“In fact it’s probably been eas-
ier this way.” Simmons says. “As
we come up with ideas we’re able
to put them in motion rightaway.
We can work very closely with
the groups without a lot of inter-
ference.”

If this inhouse involvement
echoes the approach Berry
Gordy enacted at Motown 20
years ago, it’s no coincidence.
“I’ve been very inspired by Mo-
town,” Simmons says, “and the
way they've developed their
groups. We even have a family-
oriented, blood-blood organiza-
tion here.”

Simmons’ induction into the
big leagues of black music pro-
ducers has been the big story in
r&b so far this year. The recent
back-to-back No. 1 posting of the
Gap Band’s “Burn Rubber” and
Yarbrough & Peoples’ “Don't
Stop The Music” made Simmons

Own Label

By PAUL GREIN

PP

have hit the summit on Bill-
board’s r&b chart more than
once thus far in the '80s, along
with Quincy Jones, Dick Griffey
and Stevie Wonder.

The difference, though, is that
those three music men had exten-
sive track records prior to their
recent successes, while as a pro-
ducer Simmons seemingly pcpped
out of nowhere to No. 1.

“I kind of backed into produc-
ing,” Simmons says. “At first |
was just managing the Gap
Band. But when I went out and
looked for a producer most of the
ones I wanted were busy, so I de-
cided I'd do it myself.”

If Simmons hasn't had a lot of
experience as a producer, he
makes up for that by keeping
close tabs on which records be-
come hits and why.

“I frequently sit down and try
to figure out why certain people
constantly have hits. You have to
stay aware. You can’t just be
proud and say you're smarter
than everybody else.

“I don’t only listen to black sta-
tions,” Simmons adds. “I also lis-
fen to white stations to be sure |
understand what pop radio and
pop artists are doing. When I see
a black record go No. | pop, I try
to figure out why.”

Simmons is in the unique posi-
tion of having two former No. |
r&b records on the current Hot
100, one a crossover smash; the
other a relative pop stiff. Yar-
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by OVERSTOCK
Lafayette,

The Talented
British-American
Pop Rock Group

1 one of only four producers to (Continued on page 115)

NASHVILLE—In an effort to
draw industry attention to black mu-
sic talent here, the Nashville Music
Assn.’s black music committee is
sponsoring a talent search and
showcase.

We have in stock over
2000 titles of Major Label
Albums, 8-Tracks and
Cassettes.

The five winning entrants will be
featured at the Tennessee Theatre

Looking for licensees June 19th. Black a&r representatives

outside U.S.A. from all major labels will be invited

to attend the show.
Write “We're bringing the. industry to
David Namerd'y the talent,” says Moses Dillard. com-
Suite 900 mittee chairman and noted song-

writer, producer and artist. “There’s
not a record company in Nashville
with the facilities to sign and de-
velop black talent.”

701 Seventh Ave.
New York 10013
Telephones:
(212) 221-1246 or
(212) 431-3781

Salas Sales

11219 Randall Street
Sun Valley, CA 91352
(213) 767-6803

TONY LOVE

Mr. William Campbell, president of HAM-SEM RECORDS of Los
Angeles, California, has announced the release of a new single en-
titled, “We're Doing It Together,” by dynamic new singer Tony Love.
The record was produced and recorded in Los Angeles under the
direction of Campbell and Marshall McQueen Jr.

This is definitely one of the better records you will be hearing
a lot of in the near future. Be on the look out for Tony Love in your
town! Inquiries call (213) 627-0557.

In addition to appearing on the
showcase, the winning entrants will
receive six hours of studio time,
courtesy of Woodland Sound, CBS,
Music City Music Hall, LSI, Bennett
House, Broken Door and the Rat
Hole. They will also be the special
guests on a local television music/
talk show. “Bobby Jones’ World.”

The competition is open to any act

Breaking
Nationwide
(Terrific
Dance Beat)

Super Smash

(Disco Rap)

11 without label affiliation that per- THE HIT SINGLE FROM THE NEW WATCH :
FEEL THE forms black-oriented music, includ- YOUR A R e
ing r&b, blues, jazz, reggae and gos- "v MAIL

“ATLANTA':.,

by Rashidii
A single produced by
Barbara Johnson

“MOVE
T0 THE
GROOVE”

THE
DISCO FOUR

611 W. 125 St.. New York City 10027
(212) 662-2230

pel. Entrants must submit a cassette
containing three copyrighted songs
of previously unrecorded material
totaling not more than 15 minutes in
duration. Each cassette, including
the entrant’s name, address and
phone number, must be received by
the Nashville Music Assn., 2020 21st
Ave. South, Nashville, Tenn. 37212,
no later than May 15. Cassettes will
not be returned.

A screening panel, composed of
local a&r executives, producers and
radio personnel, will narrow the
competition to 10 semi-finalists. The
semi-finalists will perform before a
separate panel, which will decide the
winners.

HEARTBEAT"

THE TREACHEROUS
THREE
Hottest Record

in New York
First 4 Days!

THE TITLE SINGLE #103) FAOM
HiS FORTHCOMING ALBUM —

Third Story Records
3434 Sansom Street
Philadelphia, PA 19104
(215) 386-5998

8BW (BIFF. BAM. SLAM)

COMIG STRIP MAN

Produced/Arranged by
MIKE NERLINO

SOLID BRASS/Distributed Nationally by RANDOM
134 East 70th Street, N.Y.C 10021 (212} 7344000

L. Kamau Williams, Agent

Proceeds to be shared with
the city of ATLANTA

‘ENJOY RECORD
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{1 What one record company released 46 albums in
1980, and made the Billboard album charts with
38 of them, for an outstanding 83%ratio of
success?

2 Which company had more than half of its artists
place LPs on at least two charts (pop, R&B, AOR-
airplay, jazz) last year?

3 Which record label has an artist roster of 48 acts,
75% of whom have released albums that have
sold more than 200,000 copies?

4. Which label has consistently had the best track
record in breaking important new artists, and
taking established performers to incredible new
heights?
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AOR

R&B

THE KINKS-GRATEFUL DEAD
ALLMAN BROTHERS BAND
WILLIE NILE-ALAN PARSONS
PROJECT-AL STEWART

THE DREGS-THE OUTLAWS
GRAHAM PARKER-BRAM
TCHAIKOVSKY-SEA LEVEL
PATTI SMITH-THE BUS BOYS
DWIGHT TWILLEY-TYCOON
SKY . GINO VANNELLI

Legendary bands like The Kinks, The Grateful Dead
and The Allman Brothers Band. .. major creative
forces in modern rock like Alan Parsons, Graham
Parker, Patti Smith and Al Stewart...new and adven-
turous performers like Willie Nile, The Bus Boys and
Sky. .. All have made artistic, commercial and critical
breakthroughs on Arista. Whether in building a rock
groups career from scratch, as in the case of the cur-
rently rampaging Outlaws, or taking The Kinks to
their highest heights ever (two gold LPs in a row), or
spotting the unique wizardry of an artist like Bram
Tchaikovsky, Arista has always been the home for
spirited, innovative rock music.

www americanradiohistorv com

ARETHA FRANKLIN

RAY PARKER JR. & RAYDIO
DIONNE WARWICK-GQ-TOM
BROWNE-GIL SCOTT-HERON
MICHAEL HENDERSON
ANGELA BOFILLANORMAN
CONNORS-PHYLLIS HYMAN
HIROSHIMA-BREAKWATER
AVERAGE WHITE BAND
LOCKSMITH-CHUCK CISSEL
ROBERT WINTERS

Triumphant returns for Dionne Warwick and Aretha
Franklin. Gold albums for Ray Parker Jr. & Raydio,
GQ and Tom Browne. Top 10 R&B hits for Michael
Henderson and Norman Connors. Mass national
attention for Angela Bafill, Phyllis Hyman and
Hiroshima. No other label has managed to span the
ever-widening territory of black music from classic
soul to jazz-funk with the success of Arista.


www.americanradiohistory.com

TOP40

JAZZ

BARRY MANILOW-AIR SUPPLY
GINO VANNELLI-DIONNE
WARWICK-DAVID GATES
MELISSA MANCHESTER
ALAN PARSONS PROJECT
ARETHA FRANKLIN

RAY PARKER JR. & RAYDIO
JENNIFER WARNES-GQ-AWB
ERIC CARMEN-AL STEWART

At Arista. the hits come from all over. From the artist
who has a record-shattering string of chart-topping
singles: Barry Manilow. From discoveries like Air
Supply. who made a brilliant debut in 1980 with a
trilogy of top 3 hits and a million-selling album (and
werealso theyears # 1 adult-contemporary group).
From rockers The Outlaws and The Alan Parsons
Project. riding the hottest singles in their history:.
From Gino vannelli, off to a spectacular start with
“Living Inside Myself”” From AOR star Al Stewart,
R&B giant Ray Parker, soul queen Aretha. peerless
pop singer Dionne. \We believe that theres no musical
style that can't make a strong impact at 45 revolu-
tions per minute.

ANGELA BOFILL-JEFF
LORBER-<TOM BROWNE
HIROSHIMA-GIL SCOTT-HERON
THE DREGS-DAVE GRUSIN
THE BRECKER BROTHERS
BERNARD WRIGHT-DAVE
VALENTIN-LOCKSMITH
ANTHONY BRAXTON

The enormous, across-the-board smash “Funkin’
For Jamaica™ by Tom Browne is just one dramatic
example of Arista’s ability to broaden the base of jazz.
Arista/GRE with Browne, Angela Bofill (today’s # 1
female jazz vocalist), Dave Valentin, instrumental
wunderkind Bernard Wright, and Dave Grusin, is by
far the most dynamic label in the field of jazz fusion.
Add to this the sales, acclaim and airplay for The
Dregs (two Grammy nominations, a # 1 jazz-on-
AOR LP). Jeff Lorber, Hiroshima, Gil Scott-Heron, The
Brecker Brothers, Anthony Braxton, and you have
the entire spectrum of jazz from its funkiest to its
most innovative.

L Which label is, categorically, the record company

for the 1980’s?

ARlsm (not bad for only Six years)
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(SWAV-12120)
Produced by Bob Gaudio
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General News

Briefs On Mechanical Rate Adjustment Flood Court

® Continued from page 4
flationary pressure without some
sort of indexing mechanism.

In conclusion, NMPA asks the
court to affirm the Tribunal’s deci-
sion in all respects but one. The ef-
fective date for the royalty rate in-
crease should be changed to apply to
all phonorecords made and distrib-
uted on or after Feb. 1, 1981, NMPA
suggests.

The American Guild of Authors
and Composers, filing jointly with
the Nashville Songwriters’ Assn.,
asks the court to review the Tribu-
nal’s decision “in light of the correct
legal standard and without the er-
roneously admitted economic stud-
1es and testimony in evidence.”

While expressing concern that the
court clarify an ambiguity in Section
809 of the Copyright Law that could
create an automatic stay of the rate
increase while an appeal is pending,
AGAC asks that the court clearly
limit its remand to the issues AGAC
raises and reconsider the rate adjust-
ment only in terms of increasing or
at least maintaining the new 4-cent
level.

The Tribunal erred when it ex-
cluded any consideration of the
range within which there would be
marketplace bargaining over actual
royalty rates, AGAC says. The 4-cent
rate is “a ceiling but not a floor,” ar-
gues AGAC, contending that record
industry practices regularly provide
lower than statutory royalty rates to
copyright owners on “budget” rec-
ords, record club releases and a vari-
ety of other types of records.

The Tribunal failed to observe re-
quired procedure by denying
AGAC’s motion to strike the eco-
nomic studies of the Cambridge Re-
search Institute and related testi-
mony of the CRI's David Kiser,
AGAC says. AGAC challenges the
basis of Kiser’s research and criti-
cizes the Tribunal’s admission of this
evidence into the proceedings with-
out thorough examination of the re-
search’s foundations.

In conclusion, AGAC asks the
court to affirm the mechanical roy-
alty rate increase to 4 cents; to re-
verse that part of the Tribunal’s de-
cision which denies an increase over
4 cents and to remand for reconsid-
eration the possibility of further in-
creasing the royalty.

Granted its motion to intervene in
the appeal (Billboard, March 28,
1981), the National Assn. of Record
Merchandisers asks the court to
overturn the Tribunal’s decision.
Substantial evidence in the record,
NARM says, proves that the pro-
posed increase in the mechanical
royalty rate will increase record con-
sumers’ costs by “over one billion
dollars by 1987.”

With each movement of a record
album through the distribution
chain, NARM explains, the seller

not only passes on cost increases but
adds an additional charge to pre-
serve operating margins.
“Obviously, this cost increase will
mean that fewer Americans can buy

records, counterfeiting will be en-
couraged and more persons will
record friends’ albums or radio
broadcasts on blank tape,” NARM
attorneys contend. “As record sales

decline, recording companies will be
unable to sponsor the current variety
of artists and, ultimately. fewer
tunes will be recorded.” the brief
concludes.

All parties involved in the appeal
now have several weeks to file re-
plies to the just-submitted briefs be-
fore the appeals court takes up its
deliberations.

GERMAN
NEWS
COMPANY

Distributors of Fine imported
and Domestic Labels
Acanta - BJR - Caprice

Club 99 - Da Camera +- DGG
EMI-Electrola « EMI-England
Encore « Erato (Ger) - Finlandia
Gothic + Grand Prix
Harmonia Mundi (Germany)
Leonarda - MPD - OASI
Pape - Past Masters
Phontastic « Preiser + RCA
Schwann - Seon - Vista
Voce - Wergo
For a Classical Catalog Send $2.50 to:
GERMAN NEWS COMPANY

220 East 86th Street, New York, N.Y. 10028
Phone: (212) 288-5500
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General News

Goody, Stolon Are Convicted In Counterfeiting Trial

® Continued from page |

was confident that Platt would over-
turn the verdict “because we don’t
think the evidence warranted a con-
viction.” Both Gold and Goody at-
torney Kenneth Holmes indicated
that they will appeal the verdict in
the event Platt upholds the jury’s
ruling. )

Goody executive Stolon, seated at
the defense table, took the verdict
calmly. Stolon and his attorneys
showed no emotion as they watched
the court clerk poll the jurors.

Lawyers for the defendants con-
tended that they had no motive to

‘- buy the counterfeit tapes and were

unaware they had done so. But the
jury decided otherwise after 42
hours and 30 minutes of deliber-
ation over a six-day period.

They acquitted Stolon of rack-
eteering, the most serious charge.

The prosecutor. John Jacobs of the
Justice Department’s Organized
Crime Strike Force. argued that the
defendant had engaged in “a pat-
tern of criminal conduct” to acquire
the bogus merchandise.

Stolon left the courtroom at 1:20
p.m.. 15 minutes before the jury filed
outof the fourth-floor courtroom for
the last time. Appearing shaken and
staring straight ahead. he declined to
talk with reporters.

Later in the day. Gold said that
his client took the verdict “quite
well. The pain of being convicted is
no more than waiting an entire week
for a verdict to come in. That was
unbearable.”

In a corridor outside the court-
room. Kenneth Holmes. attorney for
the corporation, said, “We’re very
disappointed,” but that “this isn't
the end of the road.” He said he
would file a motiop with Platt seek-

/
=

382 George Street, New Brunswick, N.J. 08901

(201) 545-3004

— PERFORMANCE —

Record & Tape Distributors
/mp 7= CUT-OUT & OVERSTOCK
LPs, 8 Tracks, Cassettes

Find out why people say that ours '. . . is the best
cut-outlist I've ever seen . . .” Specializing inrock,
jazz, new wave and hard to find LP's. Call or write
for your catalog today.

Telex: 642876
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Enactron Studios/
Magnolia Sound 1981

The industry standard in remote and

studio record

g for records, television

and film, Our track record |24, that is) is
long and prestigious. Just for instance:

Gold / “Luxury Liner,” “Blue
A Kentucky Girl,” “Profile,” and (just

announced!) “"Roses in the Snow”

There” — Jimmy Buffet. “San
Antonio Rose” — Willie Nelson
with Ray Price. Platinum/
“Honeysuckle Rose,” "Willie &
Family Live” — Willie Nelson.
Double Platinum/

\
by

Vol
sil'.“l' "\

\
1] -ul'u 2 Whgm v

“Stardust” — Willie

And, that's just a sampling of

the talent that has ch

record with us, If you've
got the talent, get to

. We're Enactron

dios and — our new,
full service facility —
Magnolia Sound. We
produce the winners.

ENACTRON STUDIOS OF CALIFORNIA/MAGNOLIA SOUND

COMPLETE REMOTE & STUDIO RECORDING CAPABILITIES
Located at 5102 Vineland Ave. * North Hollywood * 91601 » 213-761-0511

ing a judgment of acquittal on all
counts.

Holmes stated that he was “puz-
zled” by the jury's verdict. He said
he was pleased that the defense had
successfully moved to dismiss the
racketeering count against the cor-
poration and that Stolon was ac-
quitted of that charge. But he said he
could not understand how the jury

could convict the retailer on charges
of infringing “The Stranger” by
Billy Joel and the soundtrack to
“Thank God It’s Friday” and not re-
turn a similar verdict against Stolon.
who worked for the corporation.
“Frankly. that’s a hard conclusion
to reach,” he said in a telephone in-
terview. “But these are errors which 1
fully expect Judge Platt to rectify.

Goody Climax Opens Door
To Widening C’feit Probe

By RICHARD M. NUSSER

NEW YORK—Criminal investi-
gations into counterfeit recording
activity in the U.S. are considered
likely to intensify in the wake of con-
victions in the Goody trial, accord-
ing to sources close to the investi-
gation. So is the possibility of legal
action on the civil front involving
the same copyrights owned by .rec-
ord labels and publishers that claim
their rights have been ripped off by
counterfeiters linked to the Goody
case—as well as those that were not
involved in the Goody indictment.

“The investigation is continuing,”
admits Justice Dept. attorney John
H. Jacobs, who prosecuted the case
against Goody and its two top offi-
cers. “It was held up pending the
Goody trial. 1t vindicates our theory
that others may have also knowingly
dealt in counterfeits.”

Jacobs, however, refused com-
ment on the possibility of other
charges being brought against Pick-
wick International, a situation raised
during the trial by Jacobs in an argu-
ment before the court. but out of the
presence of the jury.

Jacobs, still smarting from the re-
buff suffered by the government
when Judge Thomas C. Platt sub-
stantially trimmed the indictment
against the defendants. stressed the
fact that the jury’s verdict specifi-
cally notes that both Stolon and his
corporate employer, Goody, pos-
sessed of “guilty knowledge™ that
they were dealing in bogus product.

“If the jury had found no knowl-
edge. we would have reflected on
that before pursuing the investi-
gation any further.” says Jacobs.

Still to be resolved are possible
civil suits against accused illegal du-
pers that could be brought by com-
panies whose copyright infringe-
ments were part of the jury’s verdict.
These include RCA, RS0, CBS,
Arista, Casablanca and MPL Com-
munications, the holding company
for Paul McCartney's more recent
compositions.

Although the trial judge ordered
that criminal charges be dismissed
regarding alleged copyright viola-
tions against CBS, RCA and another
MPL composition, legal grounds for
litigation are still considered intact.
It has been rumored. however, that
in some cases. these have already
been settled out-of-court.

One of the critical issues in the
Goody trial was the status of the
charge against Goody etal involving
the soundtrack to “Saturday Night
Fever.” probably the most widely
copied of all the counterfeits in the
indictment. but also one of the
charges dismissed on technical
grounds by the judge.

Had the judge not specifically in-
structed the jury to ignore the charge
on grounds that did not take into ac-
count the statutory difference be-
tween phonorecord copyright and
film copyright, a matter of derivative
rights, the “Fever” violation could
have provided a stiffer verdict.
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In his instructions to the jury,
Judge Platt specified that if they
found that the film copyright super-
ceded the phonorecord protection,
the charge would be invalid. Under
copyright law, it is said. the phono-
record is the derivative work when
additional material is added, as in
the “Fever” track. The judge did not
cover this in his charge. despite the
government’s request he do so.

Overall, it seemed like a compro-
mised verdict to me.”

The verdict brought to an end one
of the most dramatic trials in the his-
tory of the record business, one that
attracted national attention.

Jacobs. who said the Justice De-
partment’s investigation into record
counterfeiting was continuing. com-
mented. “We feel we've been vindi-
cated by the verdict.” He said he was
referring not only to the March 30
acquittal of George Levy, president
of the Goody chain and an original
codefendant. but also to “allegations
made by the defense that the prose-
cution’s case was made of cheese-
cloth. Obviously. the jury didn’t
think so.”

Comment from the Recording In-
dustry Assn. of America came from
Jules Yarnell, attorney in charge of
the group’s anti-piracy division. He
said the verdict “was a victory for the
American jury system.”

Platt had told the jury in his
charge on April | that they should

(Continueda on page 142)

Charter Tﬁis Boat...

The Pilothouse Cutter CORCOVADO
Just returned from an Alaskan Cruise

NOW AVAILABLE FOR CHARTER

Cruise, sail, fish, view the San Juan Islands
and enjoy the warmth of this 37-foot Pilot-

house Cutter.

CORCOVADO was designed by Jay Benford
and constructed by famed sailor and boat

builder, John Guzzwell.

Hal Cook, retired Publisher of Billboard Mag-
azine is the owner and licensed skipper and is
available for day charters or overnight cruises

of the San Juan Islands.

Day cruises 0900 to 1600, lunch included for
one group of up to four persons . .. $100.
e
ONE-HALF DAY AND OVERNIGHT CRUISE RATES
AVAILABLE ON REQUEST

aep

Telephone (206) 376-4741 or write P. O. Box 242
ORCAS, WASHINGTON 98280
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Grammy Award Winner
(Best R&B Vocal Performance, Female)

4 4 ﬁz
———new single
o
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Written and produced by the Grammy Award winning team for Best R&B Song:

James Mtume & Reggie Lucas

from her newest album

*Teddy Pendergrass appears through the courtesy of
Philadeiphia international Records and Teddy Bear Productions, Inc.
Produced by James Mtume & Reggie Lucas
for Mtume/Lucas Productions

Manufactured
and Distributed
by RCA Recorce

Ghw the wife
music
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RIAA

Certified
' Records_

Platinum LPs

REO Speedwagon’s “Hi Infidel-
ity” on Epic. Disk is their fourth
platinum LP.

Platinum Singles

Kool & the Gang’s “Celebration”
on De-Lite. Disk is their first plati-
num single.

Gold LPs

Lakeside “Fantastic Voyage” o
Solar. Disk is their first gold LP.

Boz Scaggs “Hits” on Columbia.
Disk is his fourth gold LP.

The Gap Band “III” on Mercury.
Disk is their second gold LP.

Alan Parsons Project “The Turn
Of A Friendly Card” on Arista. Disk
is its fourth gold LP.

‘New Artist’ Strategy For
Gary Bonds’ Comeback Try

By CARY DARLING

LOS ANGELES—Twenty years
on from his first rock’n’roll hits
“Quarter To Three,” “New Orleans”
and “School Is Out,” Gary U.S.
Bonds is aiming for a comeback with
an album on EMI America, “Dedi-
cation,” produced by Bruce Spring-
steen and Steve Van Zant. It marks
the first time that Springsteen has
done outside production.

“We're treating him like a new
artist,” explains John Apostol.
“Whoever does know him is fine,
but it’s been 20 years, and most
people don’t know who he is.”

Joe Petrone, marketing vice presi-
dent of EMI-America, echoes simi-
lar sentiments. “As far as we’re con-
cerned, he’s a brand new artist.
We’re treating him the same way we
do Sheena Easton, the Fools or any
of our newer acts.”

The label is shooting a video with
Bonds this month, and plans to ad-
vertise in such magazines as People
and Us. It’s hoping for r&b, pop and
AOR airplay.

Of the association with Spring-
steen, Bonds recalls, “He came to
one of my shows in New Jersey four
years ago and performed a couple of

2_8.32“Spring Gr0ve. Aver;u-e
Cincinnati, Ohio 45225
{513)681-8400

Produced/Arranged by
MIKE NERLINO

e ———— e s
SOLID BRASS/Distributed Nationally by RANDOM
134 East 70th Street, N.Y.C 10021, (212) 7344000
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“ALL RECORDS—Everything you never thought a One-Stop Could Be”

songs with me. We became bud-
dies.” Springsteen has included
“Quarter To Three” in his perform-
ances for several years.

At first, the project was supposed
to be an EP. Says Apostol, “Bruce
didn’t know what his schedule was
going to be like. His album was com-
ing out, and there was the tour. Orig-
inally, he didn’t know if he had the
time.”

However, events went smoother
than expected and the project
sprawled into an album with mem-
bers of the E Street Band and South-
side Johnny’s Asbury Jukes backing
Bonds. Springsteen wrote three
songs for the album, while the rest
are cover versions, save for one track
co-written by Bonds.

For better or worse, the Bonds-
Springsteen affiliation is going to at-
tract much attention, but no one is
too concerned that Springsteen will
overshadow Bonds. “We’re not go-
ing to make the Springsteen connec-
tion part of the marketing plan,”
comments Petrone. “There is a tie-in
and a certain amount of excitement
in the media but we’re not going to
play off it. Springsteen has his cred-
its on the album but this is a Gary
U.S. Bonds album.”

“Bruce did write and sing on the
LP and coproduce it, but it’s a real
friendship, nothing more,” says
Bonds. “It was a labor of love for
him.”

A 25-city tour is set for May with
Bonds headlining in small venues.
This is a far cry from the lounges,
and even a bar mitzvah, that Bonds
had been playing lately. “We’re not
planning to tour with any of the E
Street Band,” says Apostol, “unless
they just happen to show up.”

Anti-Guns
Disk Out

NEW YORK—The first of the an-
ticipated supply of anti-gun records
has been released by Bournefield
Records, a small independent label
based here.

The tune “No More Guns,” has
music and lyrics by Scott Fagan, an
artist who has worked with such
well-known performers as John
Denver, Jose Feliciano, David
Bromberg, Tim Hardin, Odetta, Doc
Watson and others.

Fagan wrote the tune following
the assassination of John Lennon in
New York last December; however,
the label is now moving to rush re-
lease it to coincide with the anti-gun
sentiments following the recent as-
sassination attempt on President
Reagan.

Fagan, who supports a nation-
wide ban on handguns, is also work-
ing on a plan for a major benefit
concert with proceeds going to the
support of the anti-gun lobby in
Washington.

Fagan states that he has already
stimulated the interest of promoter
Sid Bernstein, and he will also take
his crusade beyond the musical
arena to political heads, such as Sen.
Edward Kennedy (D-Mass.), and
the Mayor and police chief of New
York.

In Remembrance
KERRVILLE, Tex.—Seven per-
formers who appeared at the New-
port Folk Festival between 1959-70
will take part in “Newport Remem-
bered,” a special concert to be held
here May 25. They include Peter
Yarrow, Carolyn Hester and Odetta.
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Rock Is Art For
Thriving Musician

Charlie Parker, Charlie Chris-
tian, John Coltrane, Art Tatum,
Bill Evans, Ornette Coleman and
Henry Threadagill.

“We sell more in record chain
stores these days than Rolling
Stone,” claims Holdsworth.
“They’ve voluntarily given up
the market.”

Billboard Publications recently
acquired consumer monthly Musi-
cian, Player & Listener. This fea--
ture tracks the paper’s progress
since its inception in 1977.

NEW YORK-Musician,
Player & Listener has moved
from being an obscure jazz jour-
nal to a mass circulation maga-
zine in less than five years, by
taking rock’n’roll seriously.

“We’ve found that our age
group runs from about 16 years
old to 35,” says co-publisher, edi-
tor and art director Sam Holds-
worth. “Our readers are very
motivated; our articles aren’t
simple. What’s important is that
our readers think more about
music than about their lifestyle.

“Qur circulation runs from
about 120,000 to 130,000,” he
says, “depending on the issue.
You take the John Lennon issue
or Bruce Springsteen and they’re
about 160,000. Jimi Hendrix ran
about 120,000.”

Nevertheless, the somewhat
staid magazine still manages to
feature more than a modicum of
relatively obscure but distin-
guished jazzmen on a regular
basis. Recent issues featured the
Art Ensemble of Chicago on the
cover, with in-depth articles on

Reader interest focuses on the
creative modus operandi of art-
ists, especially the serious side of
music making. Holdsworth
doesn’t see any disparity in com-
bining rock and jazz, and points
to the recent cover story and in-
terview with Steely Dan.

“Our audience includes a
number of different people. A lot
are professional musicians, but
they all want to get up close to the
artists they respect.

“We were always eclectic,” he
says. “That was our original im-
petus. We started mostly with
jazzin 1977 and then moved into
rock, particularly due to my per-
sonal tastes. We take rock seri-
ously and we take jazz seriously.
We don’t see them as being that
far apart.

“Our reasoning is that rock,
like it or not, is the art form of

(Continued on page 115)

CASH IN ON NOSTALGIA

Mid Range, High Range, Home on
the Range. .. Promo sells the Best
Nostalgia and you make Profits

COUNT BASIE, SARAH VAUGHAN, DINAH WASHINGTON, JOE
WILLIAMS, MAYNARD FERGUSON, LOUIS ARMSTRONG, DUKE
ELLINGTON, DIZZY GILLESPIE, CHARLIE PARKER, BILLY ECK-
STINE, TONY BENNETT, THE FLAMINGOS, FRANKIE LYMON,
THE CLEFTONES, THE IMPERIALS, THE HARPTOMNES, THE
CHANTELS, THE IMPRESSIONS, THE HEARTBEATS, PAUL
ANKA, SHA-NA-NA, LOVIN' SPOONFUL, EDWIN HAWKINS |
SINGERS, THE MARCELS, CAROL KING, THE COOKIES, LIT-
TLE EVA, TOMMY DORSEY, JANE MORGAMN, EMMYLOU HAR-
RIS, NINA SIMONE, JIMMY RUSHING, and more on EMUS REC-
ORDS. The best for less!

Your Cost: $2.08 LP's $2.25 Cassettes
Want A Real Price That's Nice?

Buy “"WAR"
THE REAL WAR. On United Artists Records

Deliver the Word, Why Can’t We Be Friends, Greztest
Hits, Platinum Jazz (2 LP's), Youngblood, War, All Day
Music, Lee Oskar

ALL AT LEAST 33%
NICE PRICE

LESS THAN ANYONE ELSE'S

$1.75 Each

EXCEPT "GREATEST HITS" AND "PLATINLUIM .,

J"J"a.FI'M E,-:u_"_lfh = gg

foo!

Send for our Free Catalog—5S
Of course, we

PROMO RECORD DISTHIBUTDHS CUMPANY

160 E. 5th St., Paterson, N.J
{(201) 279-2010
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FULL FREQUENCY RANGE RECORDING

THE NUMBER “1 CLASSICAL LABEL

* Merchandising Aids available -
« Counter Bins, Posters, Streamers, [rims, etc..
* Check inventories and order stock now
- See your PDI representative for details «

WLONDON Yoed)
~ PAV 2007
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BLUE MAGIC / Welcome Back
St ST-12143 « 4XT-12143 « 8XT-12143

ITZHAK VLADIMIR
PERLMAN  ASHKENAZY

$Z-37678

Hhos o gemi o esins s . B

) ARE, NANCER TUST AR ALL | GAY 0O

ANNE MURRAY / Where Do You Go When You Dream
S$00-12144 » 4X00-12144 » 8X00-12144

TCHAIKOVSKY - PIANO TRIO IN A MINOR.OR 50

ITZHAK PERLMAN, VLADIMIR ASHKENAZY, LYNN HARRELL /
Tchaikovsky: Piano Trio in A Minor, Op. 50

BILLY SQUIER / Don’t Say No
ST-12146 * 4XT-12146 » 8XT-12146

KITTY & THE HAYWOODS / Excuse Me,
I've Got A Life To Catch
ST-12149 + 4XT-12149

e

PREVIN conpucts GERSHWIN

LYNN
HARRELL mg”m"ﬂ"mtm: Rt

ANDRE PREVIN, LONDON SYMPHONY ORCHESTRA /
Previn Conducts Gershwin
DS-37773 (Digital)
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KIM CARNES / Mistaken Identity
$0-17052 « 4X0-17052 « 8X0-17052 AMERICA"

DAYTON / Cutie Pie

LT-1093 « 4LT-1093 LIBRRTY

RENAIA
SCOTTO

OPERA ARIAS & DUETS
Nabx oo - Ihghicci
La Boheme - Turandot
Madarma Butter fly

5. \ﬁ_ :
| = S
RENATA SCOTTO / Opera Arias & Duets
$Z-37819

GARY ‘'U.S."”" BONDS / Dedication
$0-17051 « 4XO-17051 « BXO-17051

BILL MEDLEY / Sweet Thunder
LT-1097 « 4LT-1097 » 8LT-1097

HOLST*THE PLANETS
SIMON RATTLE

Philharmonia Orchestra ® Ambrosian Singers

SIMON RATTLE / Holst: The Planets
DS-37817 (Digital)

AMERICA"

LiBERTY

(o

©1981 Capitol Records, Inc.
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Don’t get caught releasing a simulated digital audio recording.

Digital audio recording is not

a fad, but rather the inevitable
future of recorded sound. It is
as big a sound breakthrough as
stereo recording was to the hi-fi
industry years ago. Digital audio
disk players for the home will
soon be a reality in Japan and
are going to be available in the
United States in 1982. Will you
be ready? Will you have the
foresight to record your next
project on digital equipment, or
will you be releasing “simulated
digital audio disks” in 19827

Mitsubishi Digital Audio
Recording Equipment is
available to you right now and
it’s time for you ... your label .. .
and your studio to start using it.

Mitsubishi pioneered digital
recording back in the early 70’s
and only after years of refining
and perfection, released the X80
2-channel digital audio recorder.
It’s the first piece in our total
digital audio system.

The Mitsubishi X80 2-channel
digital audio recorder doesn’t just
record sound ... it captures it.

It logs and plays back true
sound. The depth. The
presence. The richness. We call
it three-dimensional sound.

When people hear your music
captured on the Mitsubishi X80
2-channel digital audio recorder,
they’ll feel like they're right in
the booth with you and all the
other players. There’s
no hiss. No print
through. No drop
outs. No deteri-
oration through
generations. Your
engineer will find
the X80 as easy to

operate as a standard analog
recorder.

Get in on the ground floor of
the digital audio recording with
the pioneers in the field. ..
Mitsubishi.

The X80 2-channel Digital Audio
Recorders are only one part of a
whole digital audio recording
system we’ve designed to meet
the changing and demanding
audio needs of the music
industry. Our system works
now and will keep working for
you.

For more information on the
Mitsubishi X80 2-channel digital
audio recorders and Mitsubishi
Digital Audio Systems contact
us at 800-323-4216 (outside Ill.)
or 312-982-9282 (within Ill.)

EXPERIENCE THE 3rd
Dimension of SOUND.

THE CONSOLE TYPE X80A

THE TRANSPORTABLE X80

X80 X80A

2-Channel
Digital Audio Recorder

MITSUBISHI

DIGITAL AUDIO SYSTEMS
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Racked Software Helps Disk Retailer Into Video Mart

By GEORGE KOPP

NEW YORK-The Good Vibra-
tions record chain in the Boston area
has found a way to beat the high cost
of getting into the video software
business, thanks to video specialist
Prime Video.

Prime Video, with a main store in
the Faneuil Hall Marketplace, is
now racking the record chain, and
has just signed on to rack a camera-
hi fi chain and a bookstore as well.

Says Prime Video retail sales
manager Barry Glovsky: “Record
stores who get into video software
with 50 titles to ‘see how it goes’ will
die. We try to sell people on the idea
that they can make more money in a
year going with us than they can
doing it themselves.”

Prime Video is 70% software, 20%
accessories and 10% hardware. Of
the software, 85% of the business is
through rentals, says Glovsky. The
company has an inventory of about
2,500 titles, although they rack only
about 300 to Good Vibrations.

“We train the people there to use
our library. We will fill any order
from any of our accounts. That’s
exactly what I’'m doing three days a
week, checking up on the accounts
and delivering the cassettes.”

“From the record store’s point of
view,” says Glovsky; “he’ll have to
have a sizeable investment to do it
himself. He’ll lose money on sales
and he won’t have the sophistication
to run a club. We’ve built ourselves
up to sufficient size to be able to buy
direct from five suppliers. This
brings our price down $7-$12 per
unit. I'll wholesale to stores who are
in a non-competitive area and rack
some record stores.”

Glovsky explains that both these
businesses helps increase his vol-
ume, which in turn helps him
achieve more favorable terms when
ordering. In hardware, blank tape
and accessories, Prime Video runs a
buying co-op.

The record stores don’t pay any-
thing to Prime Video to get the video
service, but Prime Video runs the
business and sets the prices. In the
rental sphere, the company offers
separate prices for club members
and non-members.

Members pay a $75 yearly fee, re-
newable at $35. The member rental
price is $6 a week, while it is $10 a
week for non-members. Non-mem-
bers must also pay a $75 deposit for
each cassette rented.

“We are averaging 25-35 rentals a
day,” says Glovsky, “but it took us
quite a while to build up the busi-
ness. That’s another reason why it
pays a retailer to let us do it for him.
Most club members rent 8-12 cas-
settes a month. Non-members rent
about 3-10 a month. About 25% of
those titles are adult. We also have
lots of parents looking for children’s
material.”

Music titles, says Glovsky, are not
hot. “We've had success with some
of them, but a lot of the music titles
look like freshman film class proj-
ects. I wish it wasn’t s0.”

Prime Video also runs weekly spe-
cials to stimulate business. The spe-

Stress Relief

NEW YORK-—Aria Productions
vice president Thomas Jones is
inaugurating individual and group
workshops on stress related prob-
lems for those in the music business.
The workshops are geared to crea-
tive people and to those who work
with creative people. Aria Produc-
tions is based in New York.

cial is a $3 rental of selected titles
when a customer also rents one at
the regular price.

“The Nostalgia Merchant titles
work especially well this way,” he

with the suppliers over his rental
program. “The only pressure I get
from them is to increase my orders,”
he says.

Prime Video plans to expand both

says. “People aren’t familiar with the
movies, but once they get one on a
special, they keep coming back for
more.”

Glovsky says he has no problems

in the number of titles stocked and
in the number of retailers racked.
Two new branch stores are opening,
one in Vermont and one in New -
Hampshire.

A rack jobber

goes on record...about
making every inch count.

T I.Ilh

66 Rack jobbing is probably the most chal-
lenging area in record retailing. Every store’s
rack space must constantly reflect a specific
neighborhood's musical tastes at particular
moments in time.

“In that sense, | suppose it's probably a lot
like the challenge a record advertiser faces
in creating a trade ad: The information they
‘allocate’ to that ad space needs to reflect
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Eric Paulson, Sr. V.P.,
Rack Services Div.,

influence our allocations.

Pickwick Distribution Companies

what 1l need to know at the moment, if it's to

“One of the things we look for in the ad is a
manufacturer's marketing commitment. What

have they got going for them to sustain the

sell-through, after that initial push? Often, there
turns out to be a great deal of sustained support—
from displays to tv tie-ins. But sometimes

it seems to have gotten lost when they were

deciding how to fill that valuable ad space. 99

The Bottom Line: Billboard. ads move records.
Sell-through assurance moves them faster!

www.americanradiohistorv.com
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Commentary

Dulling The Point-Of-Purchase

By GERRY GLADIEUX

Each week manufacturers ask us to support new product and
artist development through chain-wide promotional endeavors
involving new release displays, programs, incentives and con-
test prizes.

Well folks, we initiated four major chain-wide display con-

tests since January, and our record for the year is 0 wins, 4
losses.

These promotional efforts involved 110 stores in 25 states,
and were supported by more than 1,000 highly motivated, crea-
tive managers and clerks. Manufacturers have supplied us with
incentives (contests). but have drastically let us down through a
lack of supporting point-of-purchase (p.o.p.) material. We fea-
ture and sale price their product in our stores, we play those in-
store copies, and we supply them with pictures, but all is lost if
we don’t have p.o.p. material.

Running display contests
without good p.o.p. backup

Do you know what happens when you excite a store manager
with challenges and incentives, and then fail to follow through
in the most critical area of the promotion . . . displays? It’s like
asking George Brett to hit a home run, and then tell him he has
to use a toothpick instead of a baseball bat.

What happens is fairly obvious, and that’s why we're sitting
here with four losses and zero wins.

All four of these chain-wide promotions were created and es-
tablished with the promise of p.o.p. material. We placed radio
and print ads. We presented the incentives to our managers and
developed enthusiasm for the promotion throughout our com-
pany. We placed orders three to four weeks before the execu-
tion date, but in each instance p.o.p. material or people broke
down.

We’ve even tried to call other branches in our various market
areas to secure p.o.p. materials on a local level, but we hear the
same thing time and time again.

1. “Our salesman doesn’t call on you.”

2. “You don’t buy from this branch.”

3.*Call Cleveland and see if you can get it.”” (If I could get it
in Cleveland, | wouldn’t be writing this.)

play copies, die-cut mobiles, etc.) and nobody knows these costs
better than the manufactuers. What we don’t know is the exact
return on this investment, or how much mileage we both get
from it.

My point is that we want to give the label every foot of mile-
age we can achieve through promotions and contests. And that
mileage is dramatically increased when the promotion is fueled
by the extra octane boost provided by p.o.p. materials. The con-
tests run better, faster, and farther on hi-test than they do on
regular. So we want all the octane we can get.

As a company, we get very excited about these concepts. We
want to distribute, increase, and position the manufacturer’s
product in our market areas. Our business is the promotion of
his business, and we’re not doing it very well with an 0-4 record.
We, the customer, and you, the supplier, must join forces and
put our priorities in proper perspective when developing dis-
play contests.

Stark Records prefers to conduct business in a centralized
warehouse, and labels should make every effort to accom-
modate our needs by shipping to us centrally, rather than to
more than 110 retail outlets. We’ll handle the headaches of pre-
packing, distributing and shipping.

We feel Stark/Camelot/Grapevine’s value to you. the manu-
facturer, is as immeasurable as your’s is to us. We just con-
cluded the best year we’ve ever had in this industry and we are
continuing to open 15-20 new stores each year.

... like asking George Brett
to homer with a toothpick

[ hope that we have made you aware that our needs extend
beyond Cleveland. and that our future requests will be more
openly received. If you want to spend money in p.o.p. material,
a concept which | strongly support. then maximize it and spend
it with us. There's over 1,000 of us waiting for your p.o.p. mate-
rial. )

Now here comes the challenge. Our relationship is a mar-
riage, and we can’t afford to have a dissolution. I ask my inter-
ested manufacturere to call and discuss this situation, so that we
can construct and initiate effective systems and procedures.

4.“We didn’t get enough to cover our own markets locally.”

5.“We missed you on the first run; we’ll catch you on the sec-
ond.” (Which is three weeks later into our promotion.)

Now, | know there are cost factors involved in p.o.p. material
(producing and distributing posters, stand-ups, 1’x1’s, in-store

Grapevine chain.

Gerry Gladieux is vice president of advertising for Stark
Record & Tape Service, operators of the 110-store Camelot/

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York. N.Y. 10036.

Dear Sir:

It's that time again! In the next few weeks the
record industry will experience a widespread round of
price increases. Not only that, but we can expect to be
gouged by an increase of a few percentage points in
the wholesale cost, thus keeping margins as tight as
always.

Routinely tightening the margins is neither coinci-
dental nor random; the manufacturers always do this.
Shrinking margins accompanied by escalating inven-
tory costs is an old story.

As a distributor, we will have to cover this with a
similar price adjustment, and so on down the line.
These ever-higher prices and continued tight margins
are making it all too easy for everyone's customers to
say, “Too much.”

James Frazee
Vinyl Vendors Inc.
Kalamazoo, Mich.

Dear Sir:

Record service to radio stations could be better and
cost less if record companies took a few simple steps

Why do | need five copies of the latest Andy Gibb
single? It happens every time we get service from RSO,
and from other companies, too. One is all we need. Just
think of all the money an updated mailing list would
save.

And why don't record companies research radio sta-
tion formats? Does an MOR station need the latest
Devo single or album?

| don't mind when record companies yell about
service costs, but | do mind when they don't help
themselves and think that cutting service to a smaller
station is the answer.

Mike Boyle
Music Director, WHLW-AM
Lakewood, N.J.

Dear Sir:
I've read and heard complaints that Company A
charges for record service and Company B only sends

Letters To The Editor

out records every eight months. In this broadcaster's
opinion it just isn't so.
| was appointed music director a few weeks ago. At
the time we had fairly good record service but weren't
getting MCA, Capitol, Motown and A&M product. After
phone calls to each company's local rep, | received
both apologies and records. All they ask is a weekly
playlist.
Eighteen cents in postage sure beats paying $25 a
week at a local record store for new product.
| would like to thank personally all the companies
who are servicing us. They're doing a great job. It's a
pleasure playing songs for friends.
Bryan J. Conners
Music Director, WEED-FM
Rocky Mount, N.C.

Dear Sir:

It's unfortunate for college radio that labels choose
to give power to people like Vernon Slaughter, who
stated at the IBS convention that, “When | left (college
radio), | took everything with me” (Billboard, March
21, 1981). Let's hope he wasn't being serious. Maybe
he assumes that since he took it all, everyone else
takes the record catalog when they leave.

Fortunately, that is not the case. We at WEGL are
proud of our 7,000-unit-and-growing library, containing
about 2,000 disks. Unfortunately, though, we cannot
get catalog from the period before sign-on in 1971
(that is, without spending hundreds of dollars of our
already-too-tight budget), since Slaughter assumes
we'll take it all home!

If record companies have problems with some sta-
tions constantly requesting the same catalog year after
year, cut them off—not those of us who maintain and
use the material.

Concerning the review of Louis M. Bloch's .book
“The Gas Pipe Networks,” about the beginnings of col-
lege radio, let it be known that WAPI (now in Birming-
ham) first broadcast from the campus of Auburn Univ.
(then Alabama Polytechnic Institute, hence WAPI) in
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1926, following Alabama's first licensed station,

WMAYV, also on the Auburn campus (from 1922 to
1925).

Lloyd E. Townsend Jr.

Jazz/Classical Music Director

WEGL-FM, Auburn, Ala.

Dear Sir:

In Alan Penchansky's article on the morning radio
scene in Chicago (Billboard, March 28, 1981), a gross
error of omission cast me in an unfair and unfavorable
comparison with our new morning man, Phil Duncan.

First of all, | was not replaced by Phil. Because of
some career conflicts, | asked to be moved to another
shift nearly a year ago. | was succeeded in morning
drive by program director Jack Kelly, who was, in turn,
replaced by Don Bishop some time later. Phil Duncan
eventually took over from Don.

If Phil was hired because he is “a little more con-
temporary” than somebody, .it would have to be his
predecessor, not this predecessor. | departed because
| wanted to.

Otherwise, Penchansky is right. You can't tell the
players without a morning program in this town, for
sure!

Phil Whitelaw
WCLR-FM
Skokie, Il

Dear Sir:

| totally agree with Dale Gosciewicz's com-
mentary on the poor quality of records (Billboard, April
4, 1981).

Defective records have gotten out of hand. It seems
that as the prices increase, the quality decreases.
There used to be defective records years ago, but not
like this. It's about time record companies check into
this problem and attempt to solve it.

Richard Recco
Malverne, N.Y.
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A lot of singles are simply that...one

Single and

great song. An Importe/12 single is differ-

ent. It has two great songs. To help stations
build audience shares...to help jukebox
operators maximize results...and to give
the singles buyer real entertainment value.
‘ Check out the new Importe/12 singles,
available from your Importe/12 distributor

listed below.

%

: I'm tired of being bitchy, so “DO ME
A FAVOR.’ Hot at WBRU, infectious at
: WQBK, WBCN. Also very “TRES CHICHI”’
W Two great songs on YE-121. From my
L) Importe/12 Maxi 33 LP, “AMY BOLTON"
¢ (MP-309)

Tantralize with “HILLS OF KATMANDU’
Great vibes from KUTE, KITT, and SUPER
Q. And celebrate with “HALLELUJAH,’
like WBLS. Two great songs on YE-120.
From our Importe/12 double LR, “TANTRA/
THE DOUBLE ALBUM” (MP-310.)

) &, :
e ; _ Sl i SR = s R T G i
Importe/12 Records Division, Suagarscoop, Inc., 600 Third Avenue, New York, NY 10016 U.S.A
mpor e Telephone 212/687-2318, Telex 421231 (“HRF".) Distributed by:
™
Georgia Win Records
Arizona Colorado ths Fnzigj;nmgm . Long Island City (212) 786-7667
Alta Distributing Co. Mile Hi Cne-Stop, Inc lanta 448-77 Stratford Distributors
Phoenix (602) 269-1411 Denver (303) 629-1960 mg:lgartl bUting. | New HydeIPz:rk (516) 352-4200
istributing, Inc. = iw
California Connecticut Detroit (313) 968-4550 Nu Music Distributing
Record Distributors, Inc. Aquarius Distributors New York New York City (212) 289-7824
Los Angeles (213) 7371682  East Hartford (203) 278-4061 Import-O-Disc Record Haven
Music People, Inc Florida Kings Park (516) 269-5770 New York City (212) 247-5900
Oakland (415) 653-5811 MJS Entertainment MJS Entertainment

UDlle J Amy Bolton Management: Robert Fish for Eisenberg, Eade & Fish
Miami (305) 592-6085 Long Island City (212) 784-0360 Tantra Management: Edward Arthurs for Sugarscoop Internationa

www americanradiohistorv com
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Billboard. Singles Rad

Playlist Prime Movers

PRIME MOVERS-NATIONAL

SMOKEY ROBINSON-Being With You (Tamla)

REO SPEEDWAGON-Take It On The Run (Epic)
GROVER WASHINGTON JR.—Just The Two Of Us (Elektra)

+ PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked .
e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.

BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
aland Nationat levels.

Pacific Southwest Region

mmm* PRIME MOVERS s

JOHN LENNON—Watching The Wheels (Geffen)
REO SPEEDWAGON—Take It On The Run (Epic)
POLICE—Don't Stand So Close To Me (A&M)

s ® TOP ADD ONS mmum
STYX~Too Much Time On My Hands (A&M)

DOTTIE WEST—What Are We Doing in Love (Liberty)
CHAMPAIGN—How 'Bout Us (Columbia)

s BREAKOU TS mss
DON McLEAN-Since | Don't Have You (RCA}
SHALAMAR--Make That Move (Solar)
DAVID FRIZZELL & SHELLY WEST—You're The Reason
God Made Oklahoma (WB/Viva)
T e
KFl—Los Angeles (R. Collins—MD)
% JOHN LENNON—Watching The Wheels 26-
21
%% REQ SPEEDWAGON-Take It On The Run
30-22
* JUICE NEWTON-Angel Of The Morning 16-
1
 SMOKEY ROBINSON-Being With You 3-1
 ATASTE OF HONEY—Sukiyaki 13-8
oo DON McLEAN-Since | Don't Have You
oo DAVID FRIZELL/SHELLY WEST—-You're
The Reason God Made Oklahoma
o {SLEY BROTHERS~Hurry Up & Wait
o THE ROVERS—Wasn't That A Party
o DOTTIE WEST—What Are We Doin’ [n Love
® ANNE MURRAY-Blessed Are The Believers
o CHRISTOPHER CROSS—Say You'll Be Mine

KRLA-Los Angeles (R. Stancatto—~MD)

& SHEENA EASTON-Morning Train 25-22
* % DARYL HALL/JOHN OATES-Kiss On My
List 15-11

* SHALAMAR-Make That Move 22-16

 RAY PARKER JR. & RAYDIO-A Woman
Needs Love 23-20

oo ROSE ROYCE—Golden Touch

o EMMYLOU HARRIS—Mister Sandman—X-28

KRTH(K-EARTH)—Los Angeles

(8. Hamilton—PD)

% EMMYLOU HARRIS—Mister Sandman 14-
9

* % THE POLICE-Don't Stand So Close To Me
73

* KIM CARNES—Bette Davis Eyes 28-22

+ JOHN LENNON—Watching The Wheels 17-12

* GINO VANELLI- Living Inside Myself 24.20

ee STYX~Too Much Time On My Hands

oo SHALAMAR-Make That Move

® [RAY PARKER JR. & RAYDIO—A Woman Needs

Love
o DOLLY PARTDN-But You Know | Love You
® PHIL CDLLINS—| Missed Again

KFMB-FM (B-100)—San Diego
(G. McCartney~MD)
% GROVE WASHINGTON JR.-Just The Two
0fUs4-1
% DARYL HALL/)OHN OATES—Kiss On My
List 7-3
 JUICE NEWTON-Angel Of The Morning 9-6
+ SHEENA EASTON-Morning Train 30-17
* A TASTE OF HONEY—Sukiyaki 26-16
+ KIM CARNES-Bette Davis Eyes—D-25
+ FRANKE & THE KNOCKOUTS—Sweetheart—
D-30
 MICHAEL JACKSON—0ne Day In Your Life—
D-27

KGB(13K)—San Diego (J. Lucifer—MD)

+ % SMOKEY ROBINSON-Being With You 23
15
% GROVER WASHINGTON JR.- Just The Two
0f Us 14-6
 GAP BAND-Burn Rubber 11-8
* REO SPEEDWAGON—Take It On The Run 26-
19
+ STEVE WINWOOD-While You See A Chance
2218
oo GINO VANELLI-Living Inside Myself
oo CHAMPAIGN-How Bout Us
o TERRI GIBBS—-Somebody’s Knockin'~D-27

® APRIL WINE-Just Between You & Me—D-25

© JOHN O'BANION—Love You Like ! Never
Laved Before

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love

® CLIMAX BLUES BAND-1 Love You—D-30

KERN—Bakersfield (G. Davis—MD)

% JUICE NEWTON—Angel Of The Morning
168
% JAMES TAYLOR/).D. SOUTHER—-Her Town
Too 18-12
 JOHN COUGAR-Ain't Even Done With The
Night 20-14
+ THE WHO-You Better You Bet 23-18
+ REO SPEEDWAGON-Take It On The Run 29-
17
oo KIM CARNESBette Davis Eyes
oo CHAMPAIGN—How Bout Us
® RICK SPRINGFIELD-Jessie’s Girl-D-30
o CHRISTOPHER CROSS-Say You'll Be Mine
o |ENNY LeBLANC-Somebody Send My Baby
Home
o TERRI GIBBS-Somebody's Knockin'
® ATASTE OF HONEY-Sukiyaki—D-29
® THE WHISPERS—It's A Love Thing—D-28

KOPA-Phoenix (). McKay-MD)

% JOHN LENNON-Watching The Wheels 18-
8
% RAY PARKER JR. & RAYDIO-A Woman
Needs Love 21-15
+ JOHN COUGAR-Ain't Even Done With The
Night 26-22
+ GINO VANELLI-Living Inside Myself 28-20
% CHAMPAIGN—How Bout Us 23-17
oo DON McLEAN-Since | Don't Have You
oo DOTTIE WEST-What Are We Doin’ In Love
® KIM CARNES-Bette Davis Eyes—D-29
o CLIMAX BLUES BAND -1 Love You—X
© JOHN O'BANION-Love You Like | Never
Loved Before—30
o ATASTE OF HONEY—Sukiyaki—D-28

KRQQ(XRQ-94)—Tucson (K. Lacy-MD)

% REQ SPEEDWAGON-Take It On The Run
20-15

% SMOKEY ROBINSON—Being With You 16-
9

 APRIL WINE— fust Between You & Me 13-10

+ STEELY DAN-Time Out Of Mind 10-6

+ GROVER WASHINGTON JR.—Just The Two Of

Us 15-12
oe CLIMAX BLUES BAND-I Love You—29

KTKT—Tucson (B. Rivers—MD)

No List

KENO-Las Vegas (B. Alexander—MD)

% GROVER WASHINGTON JR.—just The Two
0fUs4-1
% FRANKE & THE KNOCKOUTS—Take !t On
The Run9-5

* JAMES TAYLOR/).D. SOUTHER-Her Town
Too 11.7

* GINO VANELLI~Living Inside Myself 22-12

* REQ SPEEDWAGON-Take It On The Run 9-5

oo STARS ON 45—Medley

oe .38 SPECIAL-Hold On Loosely

o KIM CARNES-Bette Davis Eyes—D-25

o JEFFERSON STARSHIP—Find Your Way
Back—X

® PHIL COLLINS-| Missed Again—X

® RICK SPRINGFIELD-Jessie's Girl-X

® JOHN O'BANION—Love You Like | Never
Loved Before~D-28

® CHRISTDPHER CROSS—Say You'll Be Mine—
D-30

© DOTTIE WEST-What Are We Doin’ In Love—X

KLUC-Las Vegas (R. Lundquist—PD)

% JOHN COUGAR-Ain't Even Done With The
Night 14-8

& FRANKE & THE KNOCKOUTS—Sweetheart
24-18

* STYX-Too Much Time On My Hands 11-9

* REQ SPEEDWAGON-Take It On The Run 9-6

 JOURNEY-The Party's Over 13-11

oo CHRISTOPHER CROSS-Say You'll Be Mine

© KIM CARNES—Bette Davis Eyes—D-25

@ .38 SPECIAL-Hold On Loosely—D-26

Pacific Northwest Region

mmm* PRIME MOVERS ummmm

JOHN LENNON—Watching The Wheels (Geffen)
A TASTE OF HONEY—Sukiyaki (Capitol)
GROVER WASHINGTON JR.—A Taste Of Oney (Etektra)

memm® TOP ADD ONS smmmm

CLIMAX BLUES BAND-| Love You (WB)
STEELY DAN-—Time Out Of Mind (MCA)
DOTTIE WEST—What Are We Doing In Love (Liberty)

Playlist Top Add Ons e

Based on station playlists through Tuesday (4/7/81)

TOP ADD ONS -NATIONAL

DOTTIE WEST—What Are We Doing In Love (Liberty)

A TASTE OF HONEY—Sukiyaki (Capitol)
JOHN LENNON—Watching The Wheels (Geffen)

esssemm BREAKOU TS oo

SLEY BROTHERS—Hurry Up & Wait (T-Neck)

RAY PARKER & RAYDIO—A Woman Needs Love (Arista)
SANTANA-Winning (Columbia)

Ll —P et B eelss s = eS|

KFRC—San Francisco (). Peterson—PD)

% SMOKEY ROBINSON—Being With You

& TASTE OF HONEY—Sukiyaki 19-10

+ THE WHO-You Better You Bet 34-25

* THE POLICE-Don't Stand So Close To Me
2417

* GROVER WASHINGTON JR.—Just The Two Of
Us27-19

e ISLEY BRDTHERS—Hurry Up & Wait

ee CLIMAX BLUES BAND—| Love You

KIOY (K104)—Fresno (T. Seville~MD)

% THE WHO—You Better You Bet 23-11

 SHEENA EASTON-Morning Train 6-2

oo JOHN LENNON-Watching The Wheels—15

oo T.G. SHEPPARD-| Loved 'Em Every One—

12

® RAY PARKER JR. & RAYDIO-A Woman Needs
Love

o DOLLY PARTON-But You Know | Love You—
D-23

® JIM PHOTOGLO—Fool In Love With You—D-
25

o CLIFF RICHARD-Give A Little Bit More

o CLIMAX BLUES BAND-I Love You

o ADDRIS| BROTHERS - Leaving For Maui

© JDHN O'BANION-Love You Like | Never
Loved Before

® LENNY LeBLANC-Somebody Send My Baby
Home—D-24

o ABBA-Super Trouper

© THE ROVERS—Wasn't That A Party—D-26

o JOHN LENNON-Watching The Wheels—15

® DON McLEAN-Since | DOn't Have You—D-
17

® BILLY & THE BEATERS- | Can Take Care Of
Myself—28

o JESSIE WINCHESTER-Say What

KGW-Portland (). Wojniak—MD)
% DARYL HALL/JOHN OATES— Kiss On My
List 16-8
% STEVE WINWODD—While You See A
Chance 13-5

+ JAMES TAYLOR/).D. SOUTHER—Her Town
Too 19-13

+ GROVER WASHINGTON JR.—Just The Two Of
Us 159

 SHEENA EASTON-Morning Train 25-17

oo TERRI GIBBS—Somebody's Knockin’

oo STEELY DAN—Time Out Of Mind

® REQ SPEEDWAGDN—Take it On The Run—D-
22

© JOHN COUGAR-Ain't Even Done With The
Night—D-24

© SMOKEY RDBINSON~Being With You—D-19

® KIM CARNES—Bette Davis Eyes—D-25

® THE POLICE~Don't Stand So Close To Me—
D-20

® APRIL WINE-just Between You And Me—D-
23

KMJK—Portland (C. Kelly/). Shomby—MDs)

% LOVERBOY—Turn Me Loose 21-16
% DARYL HALL/JOHN OATES~Kiss On My
List 16-7

+ SHEENA EASTON—Morning Train 6-2

 GROVER WASHINGTON JR.-Just The Two Of
Us 1410

ee SMOKEY RDBINSON-Being With You

oe CHAMPAIGN—How Bout Us

e 38 SPECIAL—Hold On Loosely

® PHIL COLLINS~I Missed Again—D-32

KJR-Seattle (T. Mitchell-MD)

% GROVER WASHINGTDN JR.-Just The Who
0fUs 96

% LEO SAYER-Living In A Fantasy 10-7

* ERIC CLAPTON-| Can't Stand It 14-9

* PHIL SEYMOUR- Precious To Me 13-10

+ TERRI GIBBS~Somebody's Knockin' 11-8

* RAY PARKER JR. & RAYDIO-A Woman

Needs Love

RUPERT HOLMES—! Don't Need You

XIM CARNES —Bette Davis Eyes—D-28

PHIL COLLINS~| Missed Again—D-29

JOURNEY—The Party's Over

LOVERBOY-Turn Me Loose—D-26

DOTTIE WEST—What Are We Doin’ In Love—

D-27

* % % %

KYYX-Seattle (S. Lynch~MD)

% DARYL HALL/JOHN OATES-Kiss On My
List 9-6

% GROVER WASHINGTDN JR.—Jjust The Two
OfUs2-1°

+ ERIC CLAPTON-| Can't Stand It 11-8

+ STEELY DAN-Time Qut Of Mind 18-13

 RED SPEEDWAGDN~-Take It On The Run 14-
10

ee PURE PRAIRIE LEAGUE-Still Right Here In
My Heart

oo RAY PARKER JR. & RAYDIO~A Woman
Needs Love

® GINO VANELLI-Living Inside Myself—D-30

© ATASTE OF HONEY-Sukiyaki

o STARS ON 45—Medley—D-29

o GET WET-Just So Lonely

® JESSE WINCHESTER—Say What

KJRB-Spokane (B. Gregory—MD)

& JUICE NENTON-Ange! Of The Morning 9-
5

% REQ SPEEDWAGON—Take It On The Run
16-7

+ RAY PARKER JR. & RAYDID—A Woman

«  Needs Love 17-14

+ STEELY DAN-Time Out Of Mind 26-22
 JOHN LENNON-Watching The Wheels 18-15
oo DON McLEAN-Since | Don't Have You

oe NEIL DIAMOND—America

® KIM CARNES-Bette Davis Eyes—D-29

® STARS ON 45— Medley/Stars On 45-30

KTAC (109-54)—Tacoma (S. Carter—MD)

* JUICE NEWTON-Angel Of The Morning 5-
3
% TERR GIBBS—Somebody's Knockin' 17-
11
* JAMES TAYLOR/).D. SOUTHER—-Her Town
Too 11-9
+ CHAMPAIGN—How Bout Us 31-26
oe STARS ON 45-Medley
oo JEFFERSON STARSHIP—~Find Your Way
Back
® THE ROVERS—Wasn't That A Party—D-35

KCBN-Reno (L. Irons—MD)

% JUICE NEWTON-Angel Of The Morning 6-
3

+ % ATASTE OF HONEY-Sukiyaki 32-22

 SMOKEY ROBINSON—Being With You 12-6

 TERRI GIBBS-Somebody's Knockin' 14-8

* STYX=Too Much Time On My Hands 27-19

oo JOHN LENNON-Watching The Wheels

oo STARS ON 45— Medley

© KIM CARNES—Bette Davis Eyes

© ANNE MURRAY—Blessed Are the Believers—
D-39

o JEFFERSON STARSHIP—Find Your Way
Back—D-40

® T.G. SHEPPARD~| Loved 'Em Every Dne—D-
35

o DOTTIE WEST-What Are We Doin’ In Love—
D-38

® DDN McLEAN-Since | Don't Have You

KCPX—Salt Lake (G. Waldron—MD)

+ KIM CARNES-Bette Davis Eyes 27-18

* GIND VANELLI-Living Inside Myself 2213

ee CHRISTOPHER CROSS—-Say You'll Be Mine

oo JOHN LENNON-Watching The Wheels—D-

27

® DON McLEAN—-Since | Don't Have You—D-26

© DILMAN BAND-Lovin' The Night Away

o JOHN D'BANION—Love You Like | Never
Loved Before—D-37

© MICHAEL STANLEY BAMD~ Lover—D-39

o SHOT IN THE DARK—Playing With The
Lightning—D-38

o STARS ON 45—Medley—D-30

KRSP(FM103)—Salt Lake City (L. Windgar—

MD)

% STEELY DAN-Time Out Of Mind 74

% STYX-Too Much Time On My Hands 14-

10

 THE WHO-You Better You Bet 15-12

 JEFFERSON STARSHIP—Find Your Way Back
25:21

# PHIL COLLINS—| Missed Again 20-15

oo CHRISTOPHER CROSS—Say You'll Be Mine

oo SANTANA-Winning

® KIM CARNES~Bette Davis Eyes—D-24

© ROLLING STONES—I{ | Was A Dancer—0-23

o RAINBOW-| Surrender—D-26

KIMN-Denver (D. Ericson—MD)

% JOHN LENNON-Watching The Wheels 21-
17
& REQ SPEEDWAGON-Take It On The Run
20-15
 STEVE WINWOOD—While You See A Chance
5-2
* JAMES TAYLOR/).D. SOUTHER-Her Town
Too 9-4
+ SMOKEY ROBINSON~—Being With You 19-16
ee DOTTIE WEST—What Are We Doin’ In Love
ee RAY PARKER JR. & RAYDID-A Woman
Needs Love
® KIM CARNES—Bette Davis Eyes—D-29
o 38 SPECIAL—Hold On Loosely—D-30
® CLIMAX BLUES BAND -1 Love You—-X
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STARS ON 45—Medley (Radio Records)
ANNE MURRAY—Blessed Are The Believers (Capitol)
BILLY & THE BEATERS—| Can Take Care Of Myself (Alfa)

® JDHN O'BANIDN-Love You Like | Never
Loved Before—D-25
® YyON McLEAN=Since | Don't Have You—X

North Central Region

memm ® PRIME MOVERS s

GROVER WASHINGTON JR.—Just The Two Ot Us
(Elektra)

SMOKEY ROBINSON—Being With You (Tamla)

REO SPEEDWAGON—Take it on The Run (Epic)

wemm ®© TOP ADD ONS umemem

DOTTIE WEST—What Are We Doing In Love (Liberty)

A TASTE OF HONEY —Sukiyaki (Capitol)

JEFFERSON STARSHIP—Find Your Way Back (Grunt)

s BRE AK OU TS e

JOHN O'BANION—Love You Like | Never Loved Before
(Elektra)

CHAMPAIGN—How 'Bout Us (Columbia)

PAUL ANKA—I've Been Waiting (RCA)

RE=—— e e e = S

CKLW-Detroit (R. Trombley—MD)

* % SMOKEY ROBINSON—Being With You 14-

7
% GROVER WASHINGTON JR.-Just The Two
of Us 16-12
* JOHN LENNON-Watching The Wheels 19-14
* .38 SPECIAL-Hold On Loosely 20-16
 ATASTE OF HONEY-Sukiyaki 30-15
oo SANTANA-Winning
ee JOHN COUGAR-Ain't Even Done With The
Night
o KIM CARNES-Bette Davis Eyes—D-29
® STARS ON 45-Medley

WDRQ-Detroit (B. Garcia—MD)

% REO SPEEDWAGON-Take It On The Run
24-16
% SMOKEY ROBINSON-Being With You 17-
11
+ JOHN LENNON-Watching The Wheels 22-17
 GINO VANELLI-Living Inside Myself
oo DOTTIE WEST-What Are We Doin’ In Love
oe JEFFERSON STARSHIP—Find Your Way
Back
o JOHN COUGAR-Ain't Even Done With The
Night-D-30
® 38 SPECIAL—Hold On Loosely—D-29
® RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-24
o ALAN PARSONS-Time
o ATASTE OF HONEY—Sukiyaki

WAKY—Louisville (B. Modie—MD)
*% JUICE NEWTON-Angel Of The Morning 7-
4

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 12.6

 JOHN COUGAR—Ain't Even Done With The
Night 11-8

* STEELY DAN-Time Out Of Mind 139

 FRANKE & THE KNDCKDUTS—Sweetheart
15-10

oo DOTTIE WEST—What Are We Dain’ In Love—
22

oo JOHN O'BANION-Love You Like | Never
Loved Before—21

WIUJ(1U100)—Louisville (B. Hatfield—MD)

No List

WGCL—Cleveland (D. Collins—MD)

% JOHN COUGAR-Ain't Even Done With The
Night 17-12
% GROVER WASHINGTON JR.~Just The Two
0fUs 6-4
+ JUICE NENTON—Angel Of The Morning 14-
11
* PHIL COLLINS~| Missed Again 16-14
 JOHN LENNON—-Watching The Wheels 18-16
oo JOHN O'BANION-Love You Like | Never
Loved Before—30
oe ATASTE OF HONEY—Sukiyaki
o [ISLEY BROTHERS—Hurry Up & Wait

WKRQ(Q102)~Cincinnati (T. Galuzzo—MD)

& STEVE WINWOOD—While You See A
Chance 9-5

% GROVER WASHINGTON JR.-Just The Two
0fus13-8

+ JUICE NEWTON-Angel Of The Morning 27-

21

* APRILWINE-)ust Between You & Me 21-17

* STYX-Too Much Time On My Hands 31-26

oo CLIMAX BLUES BAND-| Love You—34

oo CHAMPAIGN-How Bout Us—35

o PAT BENATAR-Hell Is For Children—LP

® STYX-AD.1928-LP

WNCI—Columbus (S. Edwards—MD)

& SMOKEY ROBINSON—Being With You 18-
13

% THE WHO-You Better You Bet 23.17

% STEELY DAN-Time Out Of Mind 20-15

+ JUICE NEWTDN-Angel Of The Morning 8-5

 GROVER WASHINGTON JR.—Just The Two Of
Us 63

oo KIM CARNES-Bette Davis Eyes

oo JOHN 0'BANION-Love You Like | Never

Loved Before

® 38 SPECIAL~Hold On Loosely

e CLIMAX BLUES BAND—I Love You—D-22

® PHIL COLLINS—I Missed Again D-25

® GIND VANELLI-Living Inside Myself—D-23

© JOHN LENNON-Watching The Wheels—D-24

o DON McLEAN-Since | Don't Have You

WXGT(92X)—Columbus (T. Nutter—MD)

& JUICE NEWTDN-Angel Of The Morning
20-15
% GROVER WASHINGTON JR.— Just The Two
0fus7-3
* JAMES TAYLOR/).D. SOUTHER-Her Town
Too 10-7
 SHEENA EASTON—Morning Train 8-4
* GINO VANNELLI-Living Inside Myself 22-18
ee CLIMAX BLUES BANDI Love You—25
oe JOHN COUGAR--Ain't Even Done With The
Night-X
® )JEFFERSON STARSHIP—Find Your Way
Back—X
© FRANKE & THE KNOCKOUTS-Sweetheart—X
® JOURNEY-The Party's Over—X
o THE ROVERS-Wasn't That A party—X
o THE WHO-You Better You Bet—X

WIZIP-Cleveland (B. McKay-MD)

% JAMES TAYLOR/).D. SOUTHER-Her Town
Too 12-6

*% PHIL COLLINS-! Missed Again X-19

+ JUICE NEWTON—Ange! Of The Morning 10-4

* SMOKEY ROBINSON-Being With You 13-7

* GINO VANELLI-Living Inside Myself17-16

oo PAUL ANKA-I've Been Waiting

oo CHAMPAIGN—How Bout Us

® DOTTIE WEST—What Are We Doin’ In Love

@ DAZZ BAND- Invitation To Love

WKWK —Wheeling (). Armstrong—MD)

% YARBROUGH & PEOPLES—Don't Stop The
Music 9-2
% GINO VANELLI-Living Inside Myself 27-
21
+ JUICE NEWTON—Angel Of The Morning 17-8
 ANNE MURRAY-—Blessed Are The Believers
2520
 ROD STEWART—Somebody Speciat 30-24
oe DON McLEAN-Since ! Don't Have You
ee RAY PARKER JR. & RAYDIO—A Woman
Needs Love
o JIM PHDTOGLO-Fool In Love With You
® DR.HOOK—That Didn't Hurt Too Bad
e GET WET-Just So Lonely

Southwest Region

meam* PRIME MOVERS ummm

SHEENA EASTON—Morming Train (EMI)
JUICE NEWTON—Ange! Of The Morning (Capitol)
KIM CARNES—Bette Dawis Eyes (EMI)

mmmme TOP ADD ONS smmmm

A TASTE OF HONEY —Sukiyaki (Capitol)
JOHN LENNON—Watching The Wheels (Geffen)
TIERRA—Memories (Boardwalk)

esssmm BREAK OUTS s

STARS ON 45—Medley (Radio Records)
ANNE MURRAY —Blessed Are The Believers (Capitol)
DON McLEAN—Since | Don't Have You (Millenium)

KSRR (STAR 97)—Houston (R. Lambert—MD)

% JUICE NEWTDN-Angel Of The Morning
18-6
% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 20-7
* APRIL WINE-Just Between You And Me 19-
8
* GROVER WASHINGTDN JR.- Just The Two Of
Us 159
* REO SPEEDWAGON~Take It On The Run 24-
16
oo DOTTIE WEST—What Are We Doin’ In Love—
29
oo KIM CARNES—Bette Davis Eyes—30
o SMOKEY ROBINSON-Being With You—28
e DOLLY PARTON-But You Know ! Love You

(Continued on page 28)
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REO SPEEDWAGON
FE 3b84Y4
*19-50953

BARBRA STREISAND
FC 3L?50

JOURNEY
KC2 3701k

JIM STEINMAN
FE 36531

RANDY MEISNER

JE 36748
x19-5096Y

MOE BANDY
JOE STAMPLEY

FC 37003
x11-60508
+13-50972

HAWKS
JC 3b922
x11-60500

MANHATTANS
JC 3bak1
x11-11398

+JC 3bY1Y

THE CLASH
£3x 37037

ALBUM "HI INFIDELITY™ NOW TRIPLE PLATINUM- "KEEP ON LOVING
YOU™* SINGLE NOW GOLD. ALL SEVEN PREVIOUS ALBUMS AT LEAST
GOLD- ALL SELLING WITH RENEWED SPEED. NEVER-ENDING TOUR
CONTINUES SRO.

OUTDOES HERSELF. AGAIN. FIVE MILLION ALBUMS SOLD IN SIX
MONTHS . "GUILTY™ ONE OF FEW ALBUMS IN HISTORY TO SPAWN THREE
TOP-10 SINGLES. MORE TO COME-

DOUBLE-LIVE ALBUM "CAPTURED"™ GOLD IN ONE WEEK. TOP-10 IN
THREE WEEKS. THREE PREVIOUS ALBUMS REAPPEAR AND BULLET UP
CHARTS .

OUT FROM BEHIND ME
WAITNG WORLD. ONE
A
R

SCORES HIGH ON CH
AND "HEARTS ONFI

PRESENTS LONG-AWAITED ALBUM TO
STATI IN AMERICA UPON RELEASE.
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Y
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STANT AOR SUCCESS.

"RIGHT AWAY"™x SINGLE GAINING P
OMENTUM EVERYDAY .

>
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=
=

STAR."x
TEST HITS"
NING BY ROCK

OR "SHINING
GOLD. "GREA
NTIAL LISTE

o
s

"HIGH GEAR WINNING GRAMMY F
LD "AFTER MIDNIGHT™+ ALBUM
TEADILY. ACCLAIMED AS ESSE
SOUL CRITICS.

EASES FIRST COLUMBIA ALBUM AND SINGLE BOTH TITLED "HOUW
UT US."™ BOTH BECOME GIANT HITS. BLACK AND TOP-40 RADIO
RSTY FOR MORE . :

- P»AUNM —1>» O3

CONTINUE TO SHAKE UP
HOUR "SANDINISTA!"™ T
CONTINUE TO ACCELERA

—“o-
Mm-S
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Playlist Prime Movers #
Playlist Top Add Ons @

Billboard Singles Radio Action.

APRIL 18, 1981 BILLBOARD

® Continued from page 26

o CHAMPAIGN—How Bout Us

® PHIL COLLINS- | Missed Again

® GINO VANELLI-Living Inside Myself—D-27

® JOHN O'BANION-Love You Like | Never
Loved Before

® SHEENA EASTON—Morning Train—~DP-12

® STYX-Too Much Time On My Hands—NP-26

KFMK-Houston (). Steele—MD)

* % BLONDIE—Rapture 6-1

KTSA—San Antonio ().J. Rodrigues—MD)

* % BLDNDIE—Rapture 9-5
* % GROVER WASHINGTON JR.—Jjust The Two
0fUs 22-15

 DARYL HALL/JOHN OATES—Kiss On My List
12-8

 RONNIE MILSAP—Smokey Mountain Rain 4-
2

ee CLIMAX BLUES BAND-| Love You

oo TIERRA—-Memaries

® JUICE NEWTON—Angel Of The Morning—D-

Based on station playlists through Tuesday (4/7/81)

* % THE WHISPERS—It's A Love Thing 20-14

* CLIMAX BLUES BAND-| Love You 21-16

* SMOKEY ROBINSON—Being With You 10-5

* GINO VANELLI-Living Inside Myself 27-22

oo DON McLEAN=Since | Don't Have You

oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love

o JEFFERSON STARSHIP—Find Your Way Back

® .38 SPECIAL—Hold On Loosely—D-29

® PHIL COLLINS—| Missed Again—D-27

o JOHN LENNON—Watching The Wheels—D-28

® DOTTIE WEST—What Are We Doin’ In Love

KIOA-Des Moines (G. Stevens—MD)

% GROVER WASHINGTON JR.-)ust The Two
0fUs17-11 .

% SHEENA EASTON—Morning Traih 5-2

* SMOKEY ROBINSON—Being With You 2419

* THE POLICE-Don't Stand So Close To Me
11-8

* STYX—Too Much Time On My Hands 25-21

* STEVE WINWOOD-While You See A Chance
159

oo RAY PARKER JR. & RAYDIO—A Woman

meem® TOP ADD ONS memmm

DOTTIE WEST—~What Are We Doing in Love (Liberty)
JOHN LENNMON-Watching The Wheels ( Geffen)
A TASTE OF HONEY -Sukiyahi (Capitol)

s BREAKOUTS semes

KIM CARMES—Bette Davis Eyes (EMI)
CHRISTOPHER CROSS—Say You'li Be Mine (WB)
STARS ON 45— Mediey (Radio Records)

NORTHEAST REGION

* STEELY DAN=Time Out Of Mind 20-16

oo SANTANA-Winning

o JEFFERSON STARSHIP—find Your Way
Back-D-28

© RICK SPRINGFIELD-)essie’s Girl-D-30

WVBF(F105)—Framingham (R. Johns—PD)

* % GINO VANELLI-Living Inside Myself 26-
20 .

%% GROVER WASHINGTON JR.—Just The Two
0f Us 10-5

%% KIM CARNES—Bette Davis Eyes D-25 30 Needs Love * STEELY DAN=Time Out Of Mind 15-11
% JAMES TAYLOR/J.D. SOUTHER—Her Town  © REO SPEEDWAGON-Take It On The Run—D- e 38 SPECIAL—Hald On Loosely WABC—New York (S. Jones—MD) % FRANKE & THE KNOCKOUTS—Sweetheart
Too 107 28 . . ® GINOVANELLI-Living Inside Myself-D-29  , ,~ SMOKEY ROBINSON—Being With You 25, 2419
* DARYL HALL/JOHN ORTES—Kiss On My List  yyFy i Midwest Region o FRANKE & THE KNOCKOUTS—Take It On The 14 T O e & SMOKEY ROBINSON- Being With You 138
(K98)—Austin (E. Volkman—MD) 9 s _,
2011 _ Run—D-30 % GROVER WASHINGTON JR—Just The Twg  ®® DOTTIE WEST—What Are We Doin'’ In Love
% STEVEWINWOOD—While You See A Chance  ** JUICE NEWTON—Angel Of The Morning sk PRIME MOVERS memmm  © JOHN LENNON-Watching The Wheels—D-23 0fUs 23.9 ®o RUPERT HOLMES~ Don't Need You
128 ; . o : o KIM CARNES-Bette Davis Eyes—D-29
2313 R " SHEENA EASTON—Morning Train (EMI) KDWB—Mi A h— * JOHN COUGAR—Ain't Even Done With The A ¥
oo DONWILLIAMS—Falling Again *% SMOKEY ROBINSON—Being With You 21 xoeu WiNE—1ust Between You & Me (Captol) inneapolis (P. Abresch—MD) Night 37.29 o PHIL COLLINS—| Missed Again—D-24

oo DOLLY PARTON-But You Know | Love You

14

STYX-Too Much Time On My Hands (A&M)

% THE POLICE-Don't Stand So Close To Me

* STYX—The Best Of Times 12-7

© THE WHISPERS—It's A Love Thing—D-30 ~

o DOTTIE WEST—What Are We Dain’ In Love— * JOHN LENNON—Watching The Wheels 29-22 14-10 ~ I . o ATASTE OF HONEY -Sukiyaki—D-27
ol at Are We Doin’ InLove— L D TTIE WEST—What Are We Doin’ InLove ~ ™mmmm ® TOP ADD ONSmmmmmm  , , APRILWINE-just Between You & Me 17- mumwlounoms Hiss OnMy LISt " 0N LENNONWatching The Wheels—D.22
30-26 .38 SPECIAL—Hold On Loosely (AGM) 12

KRLY—~Houston (M. Jones/B. Lawrence—MDs)

* % SMOKEY ROBINSON-Being With You 14-

* KIM CARNES—Bette Davis Eyes 27-21
oo DON McLEAN-Since | Don't Have You

RAY PARKER & RAYDIO—A Woman Needs Love (Ansta)
JOHN LENNON—Watching The Wheels (Geffen)

* CHRISTOPHER CROSS-Say You'll Be Mine
2421
* JOHN O'BANION—Love You Like | Never

oo JOHN LENNON—Watching The Wheels—19
oo A TASTE OF HONEY—Sukiyaki—15
® DON McLEAN—Since | Don't Have You—D-42

WRKO—Boston (C. Van Dyke—PD)
% DOTTIE WEST—What Are We Doin’ In Love

5 :.TAGTQSHTEEP(I)’::I‘))"IE:‘J-\z:l"iEY:\kiEvery One BREAKOUTS Loved Before 23-18 ® GINOVANELLI-Living Inside Myself—38 ML
% % GROVER WASHINGTON JR.-Just The Two - - . ANNE MURRAY—Blessed Are The Believers (Capitol) ) * % ATASTE OF HONEY-Sukiyaki 15-8
0fUs 7-3 ® PHIL COLLINS—| Missed Again—D-27 JEFFERSON STARSHIP -Find Your Way Back (Grunt) # FRANKE & THE KNOCKOUTS—Sweetheart WXLO-New York (). Knapp—PD) # T.6. SHEPPARD—! Loved 'Em Every One 20-

* THE POLICE-Don't Stand So Close To Me
2318
_ STEVE WINWOOD~While You See A Chance
30-25
 DARYL HALL/)JOHN OATES—Kiss On My List
10-7
oo JAMES TAYLOR/).D. SOUTHER=Her Town
Too
oo THEJACKSONS—Can You Feel It
® DOLLY PARTON—But You Know | Love You—
D-30
o SANTANA-Winning
o TOM BROWN-—Thighs High—D-13
® JERMAINE JACKSON-~You Like Me Don't
You—D-21
© RAY PARKER JR. & RAYDIO-A Woman Needs
Love—D-29
o CHAMPAIGN—How Bout Us—D-28

KILT—Houston (B. Young—PD)

% BLONDIE-Rapture 5-3
% STEVE WINWOOD—While You See A
“Chance 8-6
* SMOKEY ROBINSON—Being With You 12-10
* JAMES TAYLOR/).D. SOUTHER-Her Town
Too 19-16 N
* DARYL HALL/JOHN OATES—Kiss On My List
6-2
oe JOHN COUGAR-Ain't Even Done With The
Night
oo ANNE MURRAY—Blessed Are The
Believers—33
® CHRISTOPHER CROSS~Say You'll Be Mine—
38
® DOTTIE WEST--What Are We Doin’ In Love—X

KNUS-Dallas (L. Ridener—MD)

No List

KVIL—Daltas (C. Rhodes—MD)

%% JUICE NEWTON—Angel Of The Morning 9-
6

% SHEENA EASTON—Morning Train 5-2

* JOHN COUGAR—Ain't Even Done With The
Night 16-14

+ JAMES TAYLOR/).D. SOUTHER-Her Town
Too 119

 THE WHISPERS—It's A Love Thing 23-17

 GROVER WASHINGTON JR.—Just The Two Of
Us 10-8

oo ATASTE OF HONEY—Sukiyaki

© FRANKE & THE KNOCKOUTS—Sweetheart—
D-25

® KIM CARNES—Bette Davis Eyes—D-23

® GINO VANELLI-Living Inside Myself—D-18

KEGL-FM—Ft. Worth (B. Stevens—MD)

% RUSH-Lime Light 15-10

* % JOURNEY-The Party's Over 54

+ TERRI GIBBS—Somebody's Knockin' 25-20
* JOHN LENNON-Watching The Wheels 27-19
 THE WHO-You Better You Bet 19-14

ee LOVERBOY-Turn Me Loose

oo CHRISTOPHER CROSS—Say You'll Be Mine
® KIM CARNES—Bette Davis Eyes—D-28

® .38 SPECIAL—Hold On Loosely—D-30

® CLIMAX BLUES BAND-| Love You—D-27

o SANTANA-Winning—D-29

KINT—El Paso (). Zippo—MD)

* % PHIL COLLINS—| Missed Again 29-21

* % JOURNEY—The Party’s Over 24-20

* JOHN O'BANION—Love You Like | Never
Loved Before 36-22

* THE JACKSONS—Can You Feel It 39-33

oo KIM CARNES—Bette Davis Eyes—25

oo STEELY DAN-Time Out Of Mind—26

® QUINCY JONES—Ai No Corrida—D-40

o DOLLY PARTON—But You Know | Love You—
D-38

® T.G. SHEPPARD-I Loved 'Em Every One

® RICK SPRINGFIELD—Jessie's Girl

o CHRISTOPHER CROSS-Say You'll Be Mine—
D-29

® LENNY LeBLANC—Somebody Send My Baby
Home-36

o DOTTIE WEST—What Are We Doin’ In Love

® GREG KIHN-Sheila

e GET WET-Just So Lonely

® RICK SPRINGFIELD-Jessie’s Girl—D-28

o CHAMPAIGN—How Bout Us

o STARS ON45—Medley

o BARRY MANILOW-Lonely Together—D-30

KILE—Galveston (S. Taylor—MD)

% GROVER WASHINGTON JR.—Just The Two
0fUs9-2
% YARBROUGH & PEOPLES—Don't Stop The
Music 24-16
* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 19-14
 SHEENA EASTON—Morning Train 15-7
 APRIL WINE-Just Between You & Me 12-6
oo ANNE MURRAY-Blessed Are the Believers
oo STARS ON 45—Medley
© KIM CARNES—Bette Davis Eyes—D-31
® DOLLY PARTON—-But You Know | Love You—
D-39
o JEFFERSON STARSHIP—Find Your Way Back
® RICK SPRINGFIELD~Jessie's Girl-D-38
o JOHN O'BANION- Love You Like | Never
Loved Before—D-40
o SANTANA-Winning

KBFM—McAllen/Brownsville (S. Owens—MD)

% ERIC CLAPTON—| Can't Stand It 13-11

* % SMOKEY ROBINSON—Being With You 3-2

+ THE POLICE—Don't Stand So Close To Me
107

 DARYL HALL/JOHN OATES—Kiss On My List

11

* GROVER WASHINGTON JR.—~Just The Two Of
Us7-5

oo DON McLEAN=Since | Don't Have You

oo ADRIAN JOHN LOVERIDGE-400 Dragons

o STARS ON 45— Medley

o QUINCY JONES—Ai No Corrida

® ANNE MURRAY—Blessed Are The Believers

o JEFFERSON STARSHIP—Find Your Way Back

KOFM—Oklahoma City (C. Morgan—MD)

% SHEENA EASTON—Morning Train 54

* % STYX—The Best Of Times 4-3

* CLIFF RICHARD-A Little In Love 10-7

+ DARYL HALL/JOHN OATES—Kiss On My List
6-5

* BLONDIE-Rapture 3-1

oo GINO VANELLI-Living Inside Myself—29

oo JOHN LENNON—Watching The Wheels—28

® ANNE MURRAY—Blessed Are The Believers—
30

WEZB(B97)—New Orleans (). Lousteau—MD)

% SHEENA EASTON—Morning Train 6-2

%% CLIMAX BLUES BAND-| Love You 25-14

* JUICE NENTON—Angel Of The Morning 20-
15

+ DARYL HALL/JOHN OATES— Kiss On My List
7-5 h

% THE WHISPERS—It's A Love Thing 11-7

oo JEFFERSON STARSHIP—find Your Way
Back -

ee AC/DC-Dirty Deeds Done Dirt Cheap

© JOHN LENNON-Watching The Wheels—D-29

® QUICNY JONES—Ai No Corrida—D-27

© GINO VANELLI-Living Inside Myself—D-26

WTIX—New Orleans (G. Franklin—MD)

% KIM CARNES—Bette Davis Eyes D-24

% CHAMPAIGN—How Bout Us 2-1

* THE WHO-You Better You Bet 33-28

+ DARYL HALL/)JOHN OATES—Kiss On My List
6-2

* GINO VANELLI-Living Inside Myself 26-22

oo JOHN LENNON—Watching The Wheels

oo STARS ON 45—Medley

o DON McLEAN-Since | Don't Have You

® QUINCY JONES—Ai No Corrida

® JEFFERSON STARSHIP-find Your Way
Back—D-36

o STEVIE WONDER-Lately

o LEON REDBONE-Seduced—D-32

o DELBERT McCLINTON-Shotgun Rider—D-
38

KEEL—Shreveport (M. Johnson—MD)

No List
WFMF—Baton Rouge (W. Watkins—MD)

*% KIM CARNES—Bette Davis Eyes 28-23

STEELY DAN-Time Out Of Mind (MCA)

WLS—Chicago (T. Kelly—MD)

% THE WHO-You Better You Bet 10-5
% STYX—Too Much Time On My Hands 21-
14

* JOHN LENNON-Watching The Wheels 36-25

* REO SPEEDWAGON—Take It On The Run 23
17

+ ERIC CLAPTON-I Can't Stand It 27-21

oe JEFFERSON STARSHIP—find Your Way
Back

®e .38 SPECIAL—Hold On Loosely

WNAP—Indianapolis (D J. Bailey—MD)

oo JOHN LENNON—Watching The Wheels—30

oo CHRISTOPHER CROSS—Say You'll Be

Mine-29

® KIM CARNES—Bette Davis Eyes—24

o JOHN O'BANION—Love You Like | Never
Loved Before~25

® RAY PARKER JR. & RAYDIO~A Woman Needs
Love—26

o YARBROUGH & PEOPLES—Don't Stop The
Music—28

© CHAMPAIGN—How Bout Us—27

WOKY—Milwaukee (D. Cole—MD)

* % GROVER WASHINGTON JR.—Just The Two
0fUs9-5

% SHEENA EASTON—Morning Train 5-1
 JUICE NEWTON—Angel Of The Morning 12-8
* SMOKEY ROBINSON—Being With You 19-16
+ TERR! GIBBS—Somebody's Knockin' 13-10
oo ANNE MURRAY—Blessed Are The Believers
© JOHN LENNON—Watching The Wheels—D-22

WISM—Madison (S. Jones—MD)

%% APRILWINE-Just Between You & Me 20-
14
*% STYX—Too Much Time On My Hands 25
18
* FRANKE & THE KNOCKOUTS—Sweetheart
19-13
* KIM CARNES—Bette Davis Eyes 27-22
* GINO VANELLI-Living Inside Myself 22-16
oo SANTANA-Winning
ee RAY PARKER JR. & RAYDIO—A Woman
Needs Love— 30
o SHOT IN THE DARK—Playing With
Lightning—X

WSPT—Stevens Point (P. Martin—MD)

*% STYX—Too Much Time On My Hands 15-8
% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 16-10
* THE WHO-You Better You Bet 17-12
* .38 SPECIAL~Hold On Loosely 129
* RICK SPRINGFIELD-Jessie's Girl 20-15
oo ANNE MURRAY~Blessed Are The Believers
oo BILLY & THE BEATERS- | Can Take Care Of
Myself
o JEFFERSON STARSHIP-find Your Way
Back-D-30
o CLIFF RICHARD—Give A Little Bit—D-29
o STARS ON 45-Medley—D-27
o AC/DC—Dirty Deeds Done Dirt Cheap—LP

KSLQ-FM-St. Louis (T. Stone—MD)
%% SMOKEY ROBINSON—Being With You 16-
12

% STEELY DAN-Time Out Of Mind 24-20

* STEPHEN BISHOP—Send A Little Love My
Way 14-11

+ JOHN LENNON—Watching The Wheels 22-19

* TERRI GIBBS—Somebody's Knockin' 6-3

KXOK~St Louis (L. Douglas—MD)

% STEELY DAN-Time Out Of Mind 28-18

% DARYL HALL/JOHN OATES—Kiss On My

List 15-9

+ JAMES TAYLOR/).D, SOUTHER-Her Town
Too9-5

* DOTTIE WEST—What Are We Doin’ in Love
25-20

 BARRY MANILOW~Lonely Together 19-13

oo GINO VANELLI-Living Inside Myself-29

oo RAY PARKER JR. & RAYDIO—-A Woman

Needs Love—30

17-16

ee PURE PRAIRIE LEAGUE- Still Right Here In
My Heart-23

oo SMOKEY ROBINSON-Being With You—19

KS95-FM(KSTP)—St. Paul (C. Knapp—MD)

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 15-10

* % STYX~The Best Of Times 19-13

 JUICE NEWTON—Angel Of The Morning 10-8

* STEVE WINWOOD-While You See A Chance
6-4

+ DARYL HALL/JOHN OATES—Kiss On My List
13-12

oo DOTTIE WEST—What Are We Doin’ In Love

oo KIM CARNES—Bette Davis Eyes

o SMOKEY ROBINSON—Being With You—D-20

KEYN-FM—Wichita (L Court—MD)

No List

WOW-0Omaha (). Corcoran—MD)

% % SHEENA EASTON—Morning Train 6-4
% STEVE WINWOOD—While You See A
Chance 4-2

 THE POLICE—Don’t Stand So Close To Me
107

* GINO VANELLI-Living Inside Myself 16-13

oo JOHN O'BANION—Love You Like | Never

Loved Before—23

oo DOTTIE WEST-What Are We Doin’ In Love—
22

o JEFFERSON STARSHIP—find Your Way
Back—NP

o 38 SPECIAL—Hold On Loosely—NP

® ERIC CLAPTON—| Can't Stand It—NP-15

® APRIL WINE-Just Between You And Me—
NP-16

® REOQ SPEEDWAGON-Take It On The
‘Run—NP

® JOURNEY-The Party's Over— NP

® STYX-Too Much Time On My Hands—NP

® LOVERBOY—Turn Me Loose—NP

o JOHN LENNON—Watching The Wheels

© THE WHO-You Better You Bet—NP

KWKN—Wichita (). Brown—MD)

No List

WZUU—Milwaukee (B. Shannon—MD)

% JOHN COUGAR-Ain't Even Done With The
Night 19-12
% APRILWINE-)ust Between You & Me 27-
19
* SMOKEY ROBINSON—Being With You 23-16
 FRANKE & THE KNOCKOUTS—Sweetheart
3025
oo JOHN LENNON—Watching The Wheels—23
oo STEELY DAN-Time Out Of Mind—26
® EMMYLOU HARRIS—Mister Sandman—28
o BLONDIE—Rapture—D-18
® PHIL COLLINS—| Missed Again—D-21
© RAY PARKER JR. & RAYDIO—A Woman Needs
Love—27
® GINO VANELLI-Living Inside Myself—D-22
® JOHN O'BANION-Love You Like | Never
Loved Before
® REQ SPEEDWAGON-Take it On The Run
o ATASTE OF HONEY—Sukiyaki—29

WHB-Kansas City (R. Brown—MD)

% SHEENA EASTON—Morning Train 3-3
% DARYL HALL/JOHN OATES— Kiss On My
List 115

* JOHN LENNON-Watching The Wheels 14-11

% LENNY LeBLANC-Somebody Send My Baby
Home 18-16

 BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool 8-7

o¢ JUICE NEWTON—Angel Of The Morning—20

Northeast Region

msmm* PRIME MOVERS musmm

SMOKEY ROBINSON—Being With You (Tamia)

GROVER WASHINGTON JR.- Just The Two Of Us
(Elektra)

GINO VANNELLI-Living inside Myse!f (Arista)
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+ CHANGE—Paradise 26-18

* TANA GARDENER-Heartbeat 10-7

* EMPRESS-Dying To Be Dancing 30-19

* GROVER WASHINGTON JR.—Just The Two Of
Us 11-6

 ATASTE OF HONEY—Sukiyaki 8-1

oo CHAKA KAHN-What'cha Gonna Do for Me

oo RICK JAMES—Give It To Me Baby

o KELLY MARIE-~feels Like I'm In Love

® CARROL JIANNI—Hit'n Run Lover

WBLI-Long Island (B. Terry—MD)

% JUICE NENTON—Ange! Of The Morning 8-
6

% SHEENA EASTON—Morning Train 2-1

* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 10-7

* DARYL HALL/JOHN OATES - Kiss On My List
53

* STEVE WINWOOD—While You See A Chance
4.2

ee DOTTIE WEST-What Are We Dain’ In Love

oo ATASTE OF HONEY—Sukiyaki

© JOHN LENNON-Watching The Wheels—D-24

o SANTANA-Winning—NP

o NEIL DIAMOND—America—DP

o KIM CARNES—Bette Davis Eyes—D-27

o CHAMPAIGN-How Bout Us~DP

® JOHN O'BANION—Love You Like | Never
Loved Before—D-29

WTRY—Schenectady (B. Cahill—MD)

% APRIL WINE~)ust Between You & Me 9-6
%% SMOKEY ROBINSON—Being With You 10-

8
* JUICE NEWTON—Angel Of The Morning 13-
10
% JAMES TAYLOR/).D. SOUTHER-Her Town
Too 14-9
* CHRISTOPHER CROSS—Say You'll Be Mine
22:16
oo JEFFERSON STARSHIP—find Your Way
Back
oo STARS ON 45—Medley
o JOHN COUGAR—Ain't Even Done With The
Night-D-30
o GINO VANELLI-Living tnside Myself—D-29
o DOTTIE WEST—What Are We Doin’ In Love—
D-28
® GETWET-I'm Just So Lonely

WBEN-FM-Buffalo (R. Christian—MD)

% REO SPEEDWAGON-Take It On The Run
20-6
% SMOKEY ROBINSON-Being With You 8-4
 KIM CARNES—Bette Davis Eyes 31-18
* JOHN LENNON—Watching The Wheels 34-22
 STARS ON 45—Medley 39-19
ee DOTTIE WEST—What Are We Doin’ In Love—
38
oo ATASTE OF HONEY—Sukiyaki-30
o ROLLING STONES—If | Was A Dancer—39
e CHRISTOPHER CROSS—Say You'll Be Mine—
40

WKBW-—Buffalo (J. Summers—MD)

*% KIM CARNES—Bette Davis Eyes 25-17

% GINO VANELLI-Living Inside Myself 22
12

* STEELY DAN-Time Out Of Mind 23-14

 BARRY MANILOW—Lonely Together 27-23

oo DOTTIE WEST-What Are We Dain’ In Love

oe CHRISTOPHER CROSS—Say You'll Be Mine

® DON McLEAN—Since | Don’t Have You

o ATASTE OF HONEY—-Sukiyaki

WBBF—Rochester (D. Mason—MD)

No List
WOLF—Syracuse (B. Mitchell—MD)

No List
WFLY—Albany (Buzz—MD)

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 14-10

% SMOKEY ROBINSON-Being With You 10-
6

* JOHN LENNON—Watching The Wheels 19-15

 THE WHO—You Better You Bet 23-19

17
oo KIM CARNES—Bette Davis Eyes
ee JOHN LENNON—Watching The Wheels

WHYN-Springfield (A. Carey—MD)
% JUICE NEWTON—Angel Of The Morning 7-
3

* % STEELY DAN—Time Out Of Mind 14-11

* EMMYLOU HARRIS—Mister Sandman 18-14

 BARBRA STREISAND/BARRY GIBB-What
Kind Of fool 21

* GINO VANELLI~Living Inside Myself 24-15

oo CHRISTOPHER CROSS—Say You'll Be Mine

oo JOHN 0'BANION—Love You Like | Never

Loved Before

© ANNE MURRAY-Blessed Are The Believers—
D-22

o JOHN LENNON—Watching The Wheels—D-23

o SANTANA-Winning—D-24

© TOM JONES—Darlin’

® STARS ON 45~Medley

® |SLEY BROTHERS—Hurry Up & Wait

o GET WET-Just So Lonely

@ RAY PARKER JR. & RAYDIO—A Woman Needs
Love

o BARRY MANILOW-Lonely Together

WFTQ(14Q)—Worcester (C. Blake—PD)

* % JUICE NEWTON—Ange! Of The Morning
136
% GROVER WASHINGTON JR.—Just The Two
0fUs9-5
* SMOKEY ROBINSON—Being With You 16-8
% JAMES TAYLOR/).D. SOUTHER~Her Town
Too 157
* STEELY DAN-Time Out Of Mind 18-16
oo JOHN LENNON-Watching The Wheels—28
oo CHRISTOPHER CROSS—Say You'll Be
Mine—29
© RAY PARKER JR. & RAYDIO-A Woman Needs
Love-30

WPRO-AM —Providence (G. Berkowitz—MD)

* % JAMES TAYLOR/).D. SOUTHER—Her Town
Too 7-5
%% GROVER WASHINGTON JR.—Just The Two
0fUs5-3
+ SMOKEY ROBINSON—Being With You 12-10
oo KIM CARNES—Bette Davis Eyes
oo DON McLEAN-Since | Don't Have You
® RUPERT HOLMES—{ Don't Need You—D-22
® STEVE WONDER-Lately—D-24
o BARRY MANILOW-Lonely Together—D-19
o CHRISTOPHER CROSS—Say You'll Be Mine—
D-23
o ABBA-Super Trouper—D-21
o STEVE WINWOOD—While You See A
Chance—D-20
© MICHAEL JACKSON—One Day In Your Life

WPRO-FM (PRO-FM)—Providence (G.

Berkowitz—MD)

%% JUICE NEWTON—Angel Of The Morning
127

% SMOKEY ROBINSON-Being With You 14-
9

* ERIC CLAPTON—| Can't Stand It 25-19

* GINO VANELLI-Living Inside Myself 20-13

oe JEFFERSON STARSHIP—Find Your Way

Back

oo JOURNEY—The Party's Over

@ KIM CARNES—Bette Davis Eyes—D-24

o .38 SPECIAL—Hold On Loosely

o CLIMAX BLUES BAND-| Love You—D-22

o CHRISTOPHER CROSS—Say You'll Be Mine—

D-25
® ATASTE OF HONEY-Sukiyaki—D-26

(Continued on page 32)
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ROSANNE CASH
JC 36965
x11-1lu42k

THE ROVERS
JE 37107

WILLIE NELSON

FC 3b863
xS2 36752
+dC 3b47b

STANLEY CLARKE
GEORGE DUKE
FE 36918

ADAM AND THE ANTS
JE 37033

BRUCE SPRINGSTEEN

PC2 3bBS5Y
x11-11391
+11-1143)

THE REDDINGS

JZ 36875
x759 05600

CARL WILSON
J2 37010

JUDAS PRIEST

JC 3b443
xF(C 37052

LOVERBOY

JC 3b7k2
x11-11l42l

ON COLUMBIA. EP
AND CARIBOU REC

D AR ACHE" x
CLASST LE. VI SEEN EV WHERE. TOW
CANADIAN SMASH NOW U-S. SMASH. "WASN'T THA
BY ALL'FORMATS. ALBUM SALES SOARING. BIG U-

UNDERWAY .

SHIPS GOLD "SOMEWHERE OVER THE RAINBOW." SOON GOES PLATI-
NUM. "HONEYSUCKLE ROSE"™x SURPASSES L-5 MILLION. STILL RED
HOT. "NELSON AND PRICE™+ GOLD. STILL RED HOT-

" ALREADY BIGGEST SUCCESS YET FOR

"THE CLARKE/DUKE PROJEC
OF-THE-BOX ACROSS-THE-BOARD

STANLEY OR GEORGE . OUT-
AIRPLAY -

BIG SENSATION IN EUROPE. QUICKLY SPREADING IN THE U-S.
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"HUNGRY HEART™x AND "FADE AWAY™+ TOP-20 HITS. HOTTES
CERT TICKET INROCK HISTORY .

TS-
T CON-

LAUNCH CAREER WITH BEST-SELLING "REMOTE CONTROL™* SINGLE
AND "THE AWAKENING™ ALBUM.

RECORDS FIRST SOLO ALBUM. INSTANT ACCLAIM AIRPLAY AND
SALES. FIRST NON-BEACH BOY TOUR SPECTACULAR SUCCESS.

AT FOREFRONT OF NEW HEAVY METAL TREND. "BRITISH STEEL"
BEST-SELLER TO DATE. BRAND-NEW "POINT OF ENTRY™* LOOKS
BIGGER-

HOTTEST DEBUT ALBUM OF "8L. "TURN ME LOOSE"™x HOTTEST SIN-
GLE. GROUP WITH NO PAST. GIANT FUTURE .

~C(BS . ""CoLU
IS A DIVISIO
ARE DISTRIBUT

RE TRADEMARKS OF (BS INC. CL
T COMPANY. BELIEVE IN A DRE
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Last fall,
we announced that

Shirley Caesar had just released
the hottest gospel album of 1980...
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Grammy night proved
we were right.

4 “Best soul gospel
Flormance, contemporary”
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NAB Convention

Concern Mounts Over Possible 9 kHz Spacing

Shiben Of
FCC Urges
Compromise

LAS VEGAS—“I’'m scared,” says
Federal Communications Commis-
sion broadcast bureau chief Richard
Shiben. “I don’t want to go to the
Hill next year and say we didn’t sup-
port 9 kHz and now we’re going to
have to order hundreds of stations
off the air.”

Shiben fears that broadcaslcrs
stubborn insistence on maintaining
10 kHz spacing on the AM band is
shortsighted chauvinism. He will de-
fend his position at a National Assn.
of Broadcasters’ conference seminar
Tuesday (14) morning.

“While the ramifications of a
switch to 9 kHz are very important,”
Shiben says, “I think the issue has
been overplayed when you look at
the real problem—the growing needs
of other countries in the region and
how to satisfy these needs while
maintaining present uses of the U.S.
broadcasting system.”

Caribbean nations’ expanding
broadcasting needs threaten current
U.S. control of more than 55% of all
AM channels in the western hemi-
sphere. Caribbean demands for
more air space could knock U S. sta-
tions off the air. Somewhere, Shiben
thinks, “we’re going to have to com-
promise.”

Beginning April 22, the member
nations of Region II (western hemi-
sphere) of the World Administrative
Radio Conference (WARC) will
convene a panel of experts meeting
to conduct a comparative analysis of
member countries’ station inven-
tories using 9 kHz and 10 kHz spac-
ing.

The study, which has no binding
effect on Region Il nations, is ex-
pected to take eight weeks and is
preparatory to the second session of
the Region II conference scheduled
to begin in November.

In November, a decision on chan-
nel spacing will be made and the in-
ventories of all Region Il countries
will be planned for the next several
years.

“If you go into these meetings just
looking at 10 kHz, you could ac-
tually lose stations,” predicts Shi-
ben. Interference from new Carib-
bean stations could knock U.S.

CANADA TO
BACK 10 KHZ

QUEBEC CITY—-Canada will
support retention of the 10 kHz sep-
aration on the AM band at the 1981
International Telecommunications
Union meeting in Rio de Janeiro.

Canada’s position was made
known April 6 in an announcement
by communications minister Francis
Fox at a meeting of the Canadian
Assn. of Broadcasters meeting here.

“I have concluded that it is in
Canada’s overall interest to support
retention of the current channel
spacing over the 9 kHz alternative,
since the financial costs and oper-
ational disruptions that would result
from the conversion outweigh the
benefits,” Fox said.

Non-technical costs related to ad-
vertising and loss of revenue and au-
diences have been estimated as high
as $32 million by the CAB. “If de-
spite our efforts, a majority of coun-
tries vote for 9 kHz, Canada will
have to conform to the regional deci-
sion,” Fox added.

stations off the air or at least cost a
great deal of money to combat. Shi-
ben believes that if the U.S. won’t
consider 9 kHz spacing, the Carib-
bean nations may respond with a te-
nacious insistence on increasing
their inventories (number of fre-
quencies).

While a switch to 9 kHz has been
estimated to cost U.S. broadcasters
between $25 and $39 million in re-
lated expenses, it’s “worth the cost,”
according to Shiben.

The alternative is also expensive.
A recent report from the joint indus-

2 ® Continued from page |

spacing, but radio broadcasters are
confident that President Reagan.
Secretary of State Haig and the
new commissioners Reagan will
name to the FCC will keep coun-
tries such as Cuba from forcing a
move to 9 kHz (related story, this
issue).

Reagan has not taken a stand on
9 kHz. but radio broadcasters are
feeling confident that the president
won’t let them down. The NAB is
even inducting former sportscaster
Reagan into the Radio Hall of
Fame. Inducted at the same time
during a Tuesday (14) luncheon
will be oldtime radio star Kate
Smith.

The big disappointment of the
convention will be that Reagan,
still recovering from his gunshot
wound in the attempted assassina-
tion, will not only be unable to at-
tend. but was not even well enough
to send a taped message of accept-
ance as the NAB had hoped.
Smith, bedridden in Raleigh, N.C.,
will also not attend.

The tone of the convention is
being set by Mutual Broadcasting
co-chairman Rich DeVos, who is
also president of Mutual’s parent
company, Amway Corp., who will
give the keynote address on Mon-
day (13). As one NAB official put
; it: “He’s a fire and brimstone free

S P

try-government advisory committee
on AM broadcasting supplies sev-
eral examples of what would hap-
pen to AM radio stations here if
Cuba is allowed to follow through
with its plans to add more stations to
the AM spectrum.

With 10% interference from a Cu-
ban station, the damage would be
severe—stations’ efficiency of cov-
erage could be reduced to [% of their
current power in some cases. To re-
store coverage of their present serv-
ice areas, some stations would have

(Continued on page 47)

; CONFIDENT ON AM SPACING, TOO

Recent Government Moves Set
Upbeat Tone For Attendees

enterprise guy.”

It may be the rash of fires that
have plagued Las Vegas hotels or
the fact that radio business in the
smaller markets has not been great
(it has been greatin the top 15 mar-
kets, where 75% of the national
buys are). but attendance is not ex-
pected to reach the 26,000 figure of
the 1980 convention. which was
also held here.

There is a record number of ex-
hibitors in a record amount of
space; however more than five
acres in the Las Vegas Convention
Center will be filled with the wares
of 442 exhibitors who will show
(among the turntables and con-
soles) helicopters, mobile studio
vans and earth receiving dishes for
satellites.

FCC Commissioner Bob Lee
will lead the delegation from that
regulatory body and he will give
the traditional chairman’s address
as he fills in as acting chairman for
the joint luncheon on Wednesday
(15). He will share the bill with
Bob Hope.

It is the first time in memory of
most of those attending the con-
vention thatan FCC chairman did
not attend. This situation exists be-
cause FCC chairman Charles Fer-
ris ended his term Friday (10) and
incoming chairman Mark Fowler
has yet to be confirmed by the Sen-
ate.

LAS VEGAS—The proposed
change of signal separation from 10
to 9 kHz is the most important gov-
ernmental issue facing broadcasters
at this NAB convention, says John
Summers, executive vice president
and general manager of the industry
association.

Summers says if the change is af-
fected, many marginal broadcasters
could be forced out of business.

“Each station would face from
$95,000 to $200,000 in non-technical
(promotional) costs,” he explains.

This year’s convention will in-
clude a new feature adapted from
last summer’s NAB Radio Pro-
gramming Conference: the forum,
a cross between a workshop and a
general session. There will be a
new technology forum and a
Spanish-language forum on Mon-
day, and a three-part sales forum
on Tuesday.

Curiously, the hottest topic of
last year's convention among radio
people, AM stereo, is practically a
forgotten subject now. It is not the
subject of any radio workshops.
The forum on new technologies
deals with cable, fiber optics, fixed
satellites “and other things the com-
petition is considering right now,”
which appears to leave AM stereo
in the dust.

The FCC seems to have turned
away from AM stereo, too. It’s
been a year since the FCC tenta-
tively designated Magnavox’s AM
stereo system as the industry stand-
ard. But the FCC failed last July to
confirm its selection of Mangavox,
which some broadcasters felt was
inferior to four other proposed sys-
tems. With a further notice of pro-
posed rule making out it seems that
AM stereo may be destined to take
its place along side of FM quad,
which has been languishing for
nine years while the FCC studied
the matter.

R

Billboard Starts Playlist Service

® Continued from page 3

the programming of raw material for
the computerized BIN data bank,
says Bill Wardlow, associate pub-
lisher of the magazine and its chart
research director. “From this proven
reference system, we've created an
expanded telecommunication serv-
ice which makes instant informa-
tional access possible.” Further on-
line information services will be
made available by Billboard in due
course, he adds.

BIN is located at Billboard's
headquarters in New York, and will
go on line to subscribers via tele-
phone connections with screen or
printout terminals.

The basic service will be made
available to subsctibers for as little
as $125 a week, which includes four
hours of access to Billboard’s com-
puterized data bank.

By typing into the keyboard of
these terminals a subscriber can call
up a summary of radio stations re-
porting to Billboard, individual
playlists, regional summaries of sta-
tions reporting an individual record
title, in depth reports by record title

and region, a national summary by
label of all titles by format, regional
summaries by label of all titles by
formatand in depth reports by label,
region and format.

Regional information offered in
the system breaks down as follows:
Pacific Southwest, Pacific North-
west, North Central, Southwest,
Mid-West, Northeast, Mid-Atlantic
and Southeast.

Aya Assoc. of Teaneck, NJ. a
data-processing consulting firm spe-

cializing in telecommunications and
information systems technology. has

worked closely with Billboard’s re-
search department in the develop-
ment and implementation of BIN.
Bradford National Corp.. a leader
in securities and financial transac-
tion processing and insurance and
health care information systems, has
contributed advanced computer ex-
pertise and management of informa-
tion resources in developing the soft-
ware and hardware systems for BIN.

Team’s Defeat Scotches Record

CHICAGO-De Paul Univ.’s loss
in the first round of the NCAA
Championship Basketball Tourna-
ment may have come as a blow to
fans, but to WMET-FM here it was
devastating news.

A major WMET promotion was
being created around the success of
the local school’s basketball team.
including release on WMET Rec-
ords of a specially produced 7-inch
45 containing two version of the De
Paul “Victory Song.” The promotion

www americanradiohistorvy com

was geared to this month’s cham-
pionship tourney.

The promotion also involves a
free trip to the NCAA tournament
“station songomg “World Tour” con-
test. De Paulwag rated number one
in the nation going into the tourna-
ment.

A WMET promotion staffer said
that the station would probably lose
money on the record project and
that the pressing order had been out
to 1.000 copies following the team’s
defeat.

Keep 10kHz
Separation;
NAB Stand

“They’d have to rebuild their identi-
ties.”

Realigning sophisticated direc-
tional antennas to effect the change,
which would allow an increase in the
number of stations licensed in a
given area, would cost the industry
$30 to $40 million, he estimates.

Summers notes the cost to con-
sumers is estimated by NAB studies
at $500 million. “That’s the number
of synthesized radio receivers,” he
says, “the kind that flip automati-
cally in steps of 10 kHz. They would
all be obsolete.”

NAB is urging its members to
write Federal Communications
Commission members, the State De-
partment and members of Congress
to oppose the change. The issue will
be dealt with exclusively in a semi-
nar on Tuesday (14) morning. NAB
general counsel Erwin Krasnow will
moderate, with Wally Johnson of
the Association for Broadcast Engi-
neering Standards, FCC staffer
Richard Shiben and Charles Wright
of WBYS-AM Canton, Ill., partici-
pating as panelists.

“Unless the FCC changes its mind
before November. we’re going to be
stuck with it.” says Summers. Hav-
ing adopted the position, the FCC
will be represented by the U.S. State
Department at the Region 2 Confer-
ence on radio allocations. The No-
vember, 1981, meeting in Rio de Ja-
neiro could then have that body
proposing 9 kHz be adopted by
treaty throughout the Western hemi-
sphere.

NAB president Vincent Wasi-

(Continued on page 38)
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ﬁ Syndlcators
. Set Previews |

LOS ANGELES—The Assn. of
Independent Radioproducers, the
less than 2-year-old organization
comprised of approximately 80 pro-
ducers of syndicated features, in
conjunction with NAB is sponsoring
a breakfast meeting at which time
syndicators will unveil new pro-
grams.

At presstime, 31 syndicators were
scheduled to be in attendance to ei-
ther play demos or pass out'printed
material.

The Monday (13) continental
breakfast in the Hilton’s Ballroom A
was put together by Pat Shaunessy.
president of Dallas-based TM Pro-
ductions and Bo Donovan, president
of AIR under the auspices of NAB.

Among those syndicators who will
be in attendance are: Sunbelt Net-
work, Thomas Valentino, JAM Cre-
ative Productions, Peters Produc-
tions, Radioactivity Inc., Watermark,
UPI. The Musicworks, Drake-Che-

nault, CnB Studios, Wall Street
Journal Report, Creative Radio
Shows, Century 21 Productions,

Sound Communications, Live
Sound Inc.

Also: KalaMusic Inc., Night-
ingale-Conant Corp., Otis Conner
Productions, Andrea Canon-Food
For Thought, Network Production
Music, Sacred Sounds, BPI, Kavox
Stereo Productions, Thev From Stu-
dio B. Tuesday Productions, TM
Productions, TM Programming, TM
Special Projects, Concept Produc-
tions, Master Broadcast Services and
American Image Productions,

ayvogig 186l ‘8l li”dv
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Billboard . Sing

les Radio Action .

Playlist Prime Movers
Playlist Top AddOns @

APRIL 18, 1981 BILLBOARD

® Continued from page 28

WPIB (1B-105)—Providence (M. Waite—MD)

* % SMOKEY ROBINSON—Being With You 15-
9

% THE FOOLS--Running Scared 10-6

* JAMES TAYLOR/J.D. SOUTHER-Her Town
Too 18-13

* PHIL COLLINS—| Missed Again 24-20

* JOHN LENNON-Watching The Wheels 28-21

oo ATASTE OF HONEY—Sukiyaki—29

ee DOTTIE WEST—What Are We Doin’ In Love—

34

® THE ROVERS—Wasn't That A Party

o SANTANA-Winning—D-35

® DOLLY PARTON—But You Know | Love You—
D-33

o CLIFF RICHARD—Give A Little Bit More

o CHRISTOPHER CROSS-Say You'll Be Mine

o DELBERT McCLINTON~Shotgun Rider

WICC-Bridgeport (B. Mitchell-MD)

* % JUICE NEWTON—Angel Of The Morning
10-6
% STEVE WINWOOD—While You See A
Chance 6-3
* SMOKEY ROBINSON—-Being With You 9-7
* THE POLICE-Don't Stand So Close To Me
119
 JAMES TAYLOR/).D. SOUTHER~Her Town
Too 13-10
oo SANTANA-Winning
oo CHAMPAIGN—How Bout Us—30
® RUPERY HOLMES—| Don't Need You
® RICK SPRINGFIELD - Jessie's Girl
® MICHAEL JACKSON—One Day In Your Life
® ATASTE OF HONEY—Sukiyaki

WKCI-New Haven (D. Lyons—MD)

%% JOHN LENNON—Watching The Wheels 28-
%

%% FRANKE & THE KNOCKOUTS—Sweetheart
2521

% CLIMAX BLUES BAND~| Love You 21-18

* GINO VANELLI-Living Inside Myself 24-20

s STARS ON 45—Medley— 15

oo ATASTE OF HONEY—Sukiyaki—29

o THE HAWKS—Right Away—30

WTIC-FM—Hartford (R. Donahue—MD)

%% SHEENA EASTON—Morning Train 2-1
% SMOKEY ROBINSON—Being With You 13-
6
* JAMES TAYLOR/1.D. SOUTHER—Her Town
Too 12-7
* TERRI GIBBS—Somebody's Knockin' 11-8
* STEVE WINWOOD-While You See A Chance
32
oo THE WHO—You Better You Bet—16
oo REQ SPEEDWAGON~Take It On The Run—
15
o STEELY DAN-Time Out Of Mind—17

WFEA(13FER)—Manchester (K. Lemire—MD)

% JAMES TAYLOR/).D. SOUTHER-Her Town
Too 13-9

 STEELY DAN-Time Dut Of Mind 14-11

oo JOHN LENNON—Watching The Wheels

oo DON McLEAN-Since | Don't Have You

o CHRISTOPHER CROSS—Say You'll Be Mine—
D-25

o DR, HOOK-That Didn't Hurt So Bad—D-30

® DOTTIE WEST—What Are We Doin’ In Love—
D-29

o SANTANA-Winning

® GETWET-Just So Lonely

o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart

WTSN—Dover (). Sebastian—MD)
*% JUICE NEWTON—Angel Of The Morning
10-5
%% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 16-9
* EMMYLOU HARRIS—Mister Sandman 13-8
* TERRI GIBBS-Somebody's Knockin' 7-4
* SHEEMA EASTON—Morning Train 3-2
oo JOHN 0'BANION—Love You Like | Never
Loved Before
®e MICHAEL JACKSON~Dne Day In Your Life
o ANNE MURRAY—Blessed Are The Believers—
D-27
o DOLLY PARTON—But You Know | Love You—
D-26
® ALAN PARSONS-Time

WGUY—-Bangor (). Jackson—MD)

*% STYX—Too Much Time On My Hands 29-
21

*% JOURNEY-The Party's Over 30-22

* STEVE WINWOOD—While You See A Chance
10-5

* PHIL SEYMOUR~Precious To Me 11-6

®e SPANDAU BALLET-To Cut A Long Story

oo T.G. SHEPPARD-| Loved 'Em Every One

® JEFFERSON STARSHIP—Find Your-Way Back

® CARLWILSON—-Hold Me

o A TASTE OF HONEY—Sukiyaki

o ABBA-Super Trouper

® BILLY & THE BEATERS-| Can Take Care Of
Myself

WIGY—Bath (W. Mitchell/S. Rogers—MDs)

% JOHN COUGAR—Ain't Even Done With The
Night 5-4

% DARYL HALL/JOHN OATES—Kiss On My
List 2-1

* ERIC CLAPTON—| Can't Stand It 11-8

* APRIL WINE—Just Between You & Me 4.3

* REQO SPEEDWAGON-Take It On The Run 8.7

o ALAN PARSONS-Time—D-25

® JEFFERSON STARSHIP—Find Your Way
Back—D-30

WACZ-Bangor (M. 0'Hara—MD)

* % EMMYLOU HARRIS—Mister Sandman 10-
7
* % STEVE WINWOOD—While You See A
Chance 15-8

* RICK SPRINGFIELD-Jessie's Girl 30-23

* CLIMAX BLUES BAND~| Love You 26-19

* STYX—Too Much Time On My Hands 23-18

oo PHIL COLLINS—I Missed Again

oo MICHAEL JACKSON-One Day In Your Life

© KIM CARNES—Bette Davis Eyes—D-27

© YARBROUGH & PEOPLES—Don't Stop The
Music—D-25

o T.G, SHEPPARD~| Loved 'Em Every One

® JOHN O'BANION—Love You Like | Never
Loved Before—D-29

® STARS ON 45—Medley—D-28

o ROSANNE CASH—Seven Year Ache—D-30

® GREG KIHN-Sheila

® GET WET—Just So Lonely

® BILLY & THE BEATERS—~| Can Take Care Df
Myself

Mid-Atlantic Region

mssm%* PRIME MOVERS mman

REOC SPEEOWAGON—Take It On The Run (Epic)

JAMES TAYLOR & ).D. SOUTHER—Her Town Too
{Cotlumbia)

THE WHO—You Better, You Bet (WB)

mmmm® TOP ADD ONS ummmm

PHIL COLLINS ) Missed Again (Atlantic)
CHAMPAIGN—How 'Bout Us (Columbia)
DON McLEAN—Since | Don't Have You (Miltenium)

eeseemBREAKOU TS mesemess

MICHAEL JACKSON—0One Day In Your Life (Epic)

DOLLY PARTON—But You Know | Love You (RCA)

JOURNMEY~Partys Dver (Columbia)

e e e TR e L R

WXKX-Pittsburgh (B. Christian—MD)

* % THE WHO-You Better You Bet 18-12

* % REQ SPEEDWAGON—Take It On The Run

138

* PHIL COLLINS—I Missed Again 14-11

* REQ SPEEDWAGON-Tough Guys 11

* STYX~Rockin' The Paradise 4-2

oo PURE PRAIRIE LEAGUE-Still Right Here In

My Heart

oo JOURNEY-The Party's Over—30

o LOVERBOY—Turn Me Loose—NP

® GREG KIHN-Sheila—X

© RUPERT HOLMES—-I Don't Need You—X

o JOHN O'BANION—Love You Like | Never
Loved Before—X

o SHOT IN THE DARK—Playing With
Lightning—X

WFIL—Philadelphia (D. Fennessy—MD)

% BARRY MANILOW - Lonely Together 16-14

*% JOHN LENNON—Watching The Wheels 28

25

 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 22-19

* STYX—Too Much Time On My Hands 19-15

* STEVE WANWOOD —While You See A Chance
9-6

oo DOLLY PARTON—But You Know | Love You

oo MICHAEL JACKSON—Dne Day In Your Life

o THE WHISPERS—It's A Love Thing—D-27

® GINO YANELLI-Living Inside Myself—D-30

© FRANKE & THE KNOCKOUTS-Sweetheart—
D-28

® STARS ON 45—Medley/Stars On 45

WCCK(K104)—Erie (B. Shannon-MD)

%% BRUCE SPRINGSTEEN—Fade Away 8-4

* % JOURNEY-The Party's Dver 12-8

 STEVE WINWOOD-While You See A Chance
21-16 .

* QUTLAWS—1 Can't Stop Loving You 30-20

oo LOVERBOY-The Kid Is Hot Tonight—35

oo JAMES TAYLOR/).D. SOUTHER-Her Town

Too-30

® KIM CARNES—Bette Davis Eyes—D-36

® DOTTIE WEST—-What Are We Doin’ In Love—
D-32

® MICHAEL JACKSON—Dne Day In Your Life

® JESSE WINCHESTER-Say What

WFBG—Altoona (T. Booth—MD)

* % SMOKEY ROBINSON-Being With You 12-
8

* ERIC CLAPTON—I| Can't Stand It 16-14

 CLIMAX BLUES BAND—I Love You 139

# STEELY DAN-Time Dut Of Mind 18-16

oo JOHN LENNON—Watching The Wheels—17

oo GINO VANELLI-Living Inside Myself—18

® JOHN COUGAR—Ain't Even Done With The
Night-D-19

® PHIL COLLINS—| Missed Again—20

WQXA(Q106)—York (S. Gallagher—MD)

% SHEENA EASTON—Morning Train 4-3
% APRILWINE-}ust Between You & Me 7-5
* JUICE NEWTON—Angel Of The Morning 11.7
* SMOKEY ROBINSON—Being With You 14-8
* REQ SPEEDWAGON—Take It On The Run 21-
14
oo DOTTIE WEST—What Are We Doin’ In Love—
30
oo JEFFERSON STARSHIP—Find Your Way
Back
© KIM CARNES—Bette Davis Eyes—D-28
® JOHN O'BANION~Love You Like | Never
Loved Before—D-29

WRQX (Q-107)—Washington, D.C.
(F. Holler—MD)

% JAMES TAYLOR/J.D. SOUTHER-Her Town
Too 28-25 .

% |LOVERBOY—Turn Me Loose 24-22

®e AC/DC-Dirty Deeds Done Dirt Cheap—LP

oo JUICE NENTON—Angel Df The Morning—13

® PHIL COLLINS—I Missed Again

o 4 0UTOF 5 DOCTORS—Modern Man

WPGC—Washington, D.C. (J. Elliott—MD)

* % SHEENA EASTON—Morning Train 8-3
% REQ SPEEDWAGON—Take It On The Run
2312

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 13-9

* JUICE NEWTON-Angel Of The Morning 15-7

* CLIMAX BLUES BAND~| Love You 24-17

oo CHAMPAIGN—How Bout Us—29

®e PHIL COLLINS—I Missed Again-X

® KIM CARNES—Bette Davis Eyes—D-30

o 38 SPECIAL-Hold On Loosely-X

WCAOQ—Baltimore (S. Richards—MD)

Based on station playlists through Tuesday (4/7/81)

® DON McLEAN-Since | Don't Have You—D-
30

® KIM CARNES—-Bette Davis Eyes—D-32

o JEFFERSON STARSHIP-Find Your Way
Back-D-31

WRVQ(Q94)~—Richmond (B. Thomas—MD)

% THE WHO-You Better You Bet 24-15
% FRANKE & THE KNOCKOUTS-
Sweethheart 21-14

* STYX-Too Much Time On My Hands 18-12

* JAMES TAYLOR/J.D. SOUTHER— Her Town
Too 107

oo JOURNEY~The Party's Over

®e MICHAEL JACKSON~-Dne Day In Your Life

© KIM CARNES—Bette Davis Eyes—D-23

® RICK SPRINGFIELD-Jessie's Girl-D-22

WAEB—Allentown (). Ward—MD)

*% JOHN O'BANION-Love You Like | Never
Loved Before 18-14

% CLIMAX BLUES BAND~| Love You 16-12

* JUICE NENTON—Angel Df The Morning 7-4

* THE WHO—-You Better You Bet 24-21

 STEVE WINWOOD—While You See A Chance
19-16

oo CLIFF RICHARD~Give A Little Bit More

oe MICHAEL JACKSON-One Day In Your Life

® DON McLEAN-Since | Don't Have You

© FRANKE & THE KNOCKOUTS—Sweetheart—
D-28

o PHIL COLLINS—1 Missed Again—D-29

WIFI-FM—Bala Cynwyd (L. Kiley—MD)

* % THE WHO-You Better You Bet 28-17

% JAMES TAYLOR/J.D. SOUTHER—Her Town

T Tool912

* JUICE NEWTON—Angel Of The Morning 12-8

* STYX-Too Much Time Dn My Hands 22-15

* THEWHISPERS-It’s A Love Thing 16-11

oo REQ SPEEDWAGON—Take It On The Run—
26

o CHAMPAIGN—How Bout Us—27

o DOLLY PARTON—But You Know | Love You

o BILL MEDLEY—Don't Know Much

o JIM PHOTOGLO—Fool In Love With You

o DR. HOOK—That Didn't Hurt Too Bad

o SANTANA-Winning

WWSW(3WS-FM—Pittsburgh (H. Crowe—MD)

* % STEELY DAN-Time Out Of Mind 17-9

"% RAY PARKER JR. & RAYDIO—A Woman

Needs Love —22-15
* JUICE NEWTON-Angel Of The Morning 10-6
* ERIC CLAPTON-| Can't Stand It 19-14
* STYX-Too Much Time On My Hands 23-19
®e DON McLEAN-Since | Don't Have You
o CHRISTOPHER CROSS—Say You'll Be Mine—
D-30
o JOHN O'BANION—Love You Like | Never
Loved Before—D-28

WFBR—Baltimore (A. Szulinski—MD)

%% ERIC CLAPTON-| Can't Stand it 8-5

% ATASTE OF HOMEY—Sukiyaki 16-11

* CHRISTOPHER CROSS-Say You'll Be Mine
21-22

* PHIL COLLINS—I Missed Again 30-25

* CLIMAX BLUES BAND~I Love You 18-13

oo MICHAEL JACKSON—One Day In Your Life

oo BARRY MANILOW-Lonely Together

o JOHN COUGAR—Ain't Even Done With The
Night—D-30

® KIM CARNES—Bette Davis Eyes—D-29

o DOLLY PARTON—But You Know | Love You—
0-27

o DOTTIE WEST—What Are We Doin’ In Love—
D-28

WYRE—Amnapelis (). Diamond—MD)

*% JOHN LENNON-Watching The Wheels 22-
10

% CLIMAX BLUES BAND—| Love You 28-23

 LEON REDBONE-Seduced 26-22

* RICK SPRINGFIELD- Jessie’s Girl 25-21

* ATASTE OF HONEY—Sukiyaki 30-26

oo DON McLEAN-Since | Don’t Have You

oo ANNE MURRAY-Blessed Are The Believers

® KIM CARNES—Bette Davis Eyes—D-28

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-29

® PHIL COLLINS—I Missed Again—D-30

o STEVIE WONDER-Lately

® DIANA ROSS—0One More Chance—X

o SHOT IN THE DARK-Playing With Lightning

o STARS ON 45-Medley

WGH—Hampton (B. Canada—MD)

*% STYX-Too Much Time On My Hands 18-
11

% APRIL WINE-Just Between You & Me 9-6

* PHIL COLLINS—| Missed Again 29-23

+ JOHN LENNON—-Watching The Wheels 25-19

oo STARS ON 45—Medley

oo DOTTIE WEST-What Are We Doin’ In Love—

kY4

® DOLLY PARTON—But You Know | Love You—
D-28

® CLIFF RICHARD—Give A Little Bit More~D-
29

o JEFFERSON STARSHIP—-Find Your Way
Back-D-30

® .38 SPECIAL—Hold On Loosely—D-31

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love

WKBO-Harrisburg (B. Carson—MD)

* % JUICE NENTON—Angel Of The Morning
10-6

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 5-4
%% GROVER WASHINGTON JR.—Just The Two
OfUs 2-1
* DOTTIE WEST—What Are We Doin’ In Love
22-15
* DARYL HALL/JOHN OATES—Kiss On My List
20-6
oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love
oo NEIL DIAMOND-America
® CLIFF RICHARD—Give A Little Bit More
o TOM JONES-Darlin’
o ATASTE OF HONEY—Sukiyaki—D-20

WQRK(Q-FM)—Norfolk (R. Bates—MD)

% FRANKE & THE KNOCKOUTS—Sweetheart
15-8

* % REQ SPEEDWAGON-Take It On The Run
104

* ATASTE OF HONEY-Sukiyaki 2823

oo STEVE WINDWOOD—While You See A
Chance
oo STEELY DAN—Time Out Of Mind

Southeast Region

% PRIME MOVERS s

REOC SPEEDWAGON—Take It On The Run (Epic)

JAMES TAYLOR & 1.0. SOUTHER—Her Town Too
(Cotumbia)

SMOKEY ROBINSON—Being With You (Tamla)

mmmm® TOP ADD ONS mmmm

DOTTIE WEST—What Are We Doing In Love (Liberty)
PHIL COLLINS—! Missed Again {Atlantic)
JOHM LENNON-~Watching The Wheeis (Geffen)

msmemm BREAKOUTS e

STARS ON 45—Medley (Radio Records)

BILLY & THE BEATERS—! Can Take Care Of Myself
{Aifa)

ROSANNE CASH—Seven Year Ache (Columbia)

WQXI-AM—Atianta (J. McCartney—MD)

% KiM CARNES—Bette Davis Eyes 16-2

*% SMOKEY ROBINSON-Being With You 8-4

* JUICE NEWTON—Angel Of The Morning 21-
19

 RAY PARKER JR. & RAYDIO-A Woman
Needs Love 19-15

* ATASTE OF HONEY—Sukiyaki 23-13

ee DOTTIE WEST-What Are We Doin’ In Love

oo PHIL COLLINS—| Missed Again

o THE ROVERS—Wasn't That A Party

o JOHN LENNON—Watching The Wheels—D-20

WQXI-FM(34Q) —Atlanta (). McCartney-MD)

% REQ SPEEDWAGON-Take It On The Run
94

*% CHAMPAIGN—How Bout Us 5-2

* KiM CARNES—Bette Davis Eyes 21-14

* SMOKEY ROBINSON—Being With You 2218

* JOHN O'BANION—Love You Like | Never
Loved Before 24-20

oo ROSANNE CASH—Seven Year Ache—D-29

® CLIMAX BLUES BAND—| Love You—X

® RICK SPRINGFIELD-Jessie's Girl-D-30

o LENNY LeBLANC-Somebody Send My Baby
Home—X

® STYX-Too Much Time On My Hands—D-28

® ALAN PARSONS-Time—X

o STEVIEWONDER-Lately—X

WBBQ-Augusta (B. Stevens—MD)

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 14-10

%% REQ SPEEDWAGON-—Take It On The Run

11-8

* SMOKEY ROBINSON—Being With You 20-15
* STYX-Too Much Time On My Hands 16-13
* GINO VANELLI-Living Inside Myself 26-21
@ BILLY & THE BEATERS—I Can Take Care Of

Myself
o GETWET-)ust So Lonely
® JESSE WINCHESTER—Say What
o CLIMAX BLUES BAND—1 Love You—-D-29
® RICK SPRINGFIELD-Jessie’s Girl-D-30
o JOHN O'BANION—Love You Like | Never

Loved Before—D-28

www.americanradiohistorv.com

WSGA—Savannah (). Lewis—MD)

* % STEVE WINWOOD—White You See A
Chance 19-15
%% GINO VANELLI-Living Inside Myself 17-
14
* JOHN COUGAR--Aint’ Even Done With The
Night 24-21
* DOLLY PARTON—But You Know | Love You
20-16
* STARS ON 45-Medley 27-17
oe ROSANNE CASH—Seven Year Ache—29
oo QUINCY JONES—Ai No Corrida—28
® DON McLEAN—Since | Don't Have You—30

WSGF (95-SGF)—Savannah (D. Carlisle—MD)

% ERIC CLAPTON—| Can't Stand It 16-13

% CLIMAX BLUES BAND—I Love You 20-17

 RAY PARKER JR. & RADIO—A Woman Needs
Love 24-20

* SMOKEY ROBINSON—Being With You 18-14

 STEELY DAN—Time Out Of Mind 21-18

oo SHOT IN THE DARK—Playing With

Lightning

oo STARS ON 45—Medley

o QUINCY JONES—Ai No Corrida

® KIM CARNES-Bette Davis Eyes—D-24

® T.G. SHEPPARD-| Loved 'Em Every One—D-
30

o PHIL COLLINS—| Missed Again—D-29

® ROLLING STONES-If | Was A Dancer

o DON McLEAN-Since | Don't Have You

© FRANKIE SMITH—Double Dutch Bus—27

WAYS—Charlotte (L. Simon—MD)

No List

WFLB—Fayettevitle (L. Cannon—MD)

%% CLIMAX BLUES BAND-| Love You 18-13

% CHAMPAIGN-How Bout Us 24-16

* KIM CARNES—Bette Davis Eyes 34-26

* LENNY LeBLANC—Somebody Send My Baby
Home 23-18 !

* STEELY DAN-Time Out Of Mind 31-21

oo JESSE WINCHESTER-Say What

oo QUINCY JONES-Ai No Corrida

© DOLLY PARTON—But You Know | Love You—
D33 :

o JIM PHOTOGLO—Fool In Love With You—D-
35

o DAN HARTMAN-Heaven In Your Arms

o STEVIE WONDER~Lately—D-31

o CHRISTOPHER CROSS—Say You'll Be Mine—

-32
o DELBERT McCLINTON-Shotgun Rider—D-
34 B
© DON McLEAN-Since | Don't Have You—D-30
o DILLMAN BAND-Lovin' The Night Away
o B.J. THOMAS-Some Love Songs Never Die

WISE—~Asheville (). Stevens—MD)

No List
WKIX—Raleigh (R. McKay—MD)

* % JAMES TAYLOR/).D. SOUTHER~Her Town
Too 16-10
* % EMMYLOU HARRIS—Mister Sandman 20-

 DARYL HALL/JOHN OATES--Kiss Dn My List
2.1

oo KIM CARNES—Bette Davis Eyes—21

oo THE WHISPERS—It's A Love Thing—22

KLAZ-FM(298)— Little Rock (D. Taylor—MD)

% FRANKE & THE KNOCKOUTS—Sweetheart
2314

%% REQ SPEEDWAGON--Take It Dn The Run
2113

 THE WHO-You Better You Bet 16-12

* KIM CARNES—-Bette Davis Eyes 24-15

+ CLIMAX BLUES BAND-I Love You 15-11

oo CHRISTOPHER CROSS—Say You'll Be

Mine-31

oo NEIL DIAMOND—-America—32

o QUINCY JONES—Ai No Corrida—X

® CHAMPAIGN—How Bout Us—X

o SHOT IN THE DARK - Playing With

Lightning—X

WWKX(KX104)— Nashille (). Anthony—MD)

% REQ SPEEDWAGON-Take It Dn The Run
27-11

% PHIL COLLINS~| Missed Again D-24

* GINO VANELLI-Living Inside Myself 29-23

* CHAMPAIGN-How Bout Us 20-10

oo CHRISTOPHER CROSS—Say You'll Be Mine

oo DOTTIE WEST—What Are We Doin’ In Love

o JOHN LENNON-Watching The Wheels—D-27

© KIM CARNES—Bette Davis Eyes—D-28

® JOHN O'BANION—Love You Like | Never
Loved Before—D-30

o ATASTE OF HONEY—Sukiyaki

WHBQ—Memphis (C. Duvall-PD)

* % SMOKEY ROBINSON-Being With You 7-4

% RAY PARKER JR. & RAYDIO—A Woman
Needs Love 17-10

* JOHN LENNON-Watching The Wheels 2215

* GINQ VANELLI-Living Inside Myself 27-2}

* THE WHISPERS~It's A Love Thing 26-20

oo STARS ON 45—Medley—30

oo PHIL COLLINS—| Missed Again

® ATASTE OF HONEY-Sukiyaki

WNOX—Knoxville (S. Majors—MD)

* % PHIL COLLINS—-{ Missed Again 29-24

* % SMOKEY ROBINSON—Being With You 19-

12

* JUICE NENTON-Angel Df The Morning 139

 REQ SPEEDWAGON—Take It On The Run 22-
17

* GINO VANELLI-Living Inside Myself 24-21

oo KIM CARNES—Bette Davis Eyes—27

oo DON McLEAN-Since | Don't Have You

o ANNE MURRAY-Blessed Are The Believers—
X

o DOLLY PARTON—But You Know | Love You—
X

® CLIFF RICHARD~Give A Little Bit More

o CHAMPAIGN—How Bout Us—D-28

o JOHN O'BANION—Love You Like | Never
Loved Before—0-30

® FRAMKE & THE KNOCKOUTS—Sweetheart

o DOTTIE WEST—What Are We Doin’ In Love—X

WRIZ~Knoxville (F. Story—MD)

16
* JUICE NEWTON—Angel Of The Morning 15-
11
* SHEENA EASTON—Morning Train 6-1
oo T.6. SHEPPARD-| Loved 'Em Every One
oo STEELY DAN-Time Dut Of Mind—17
© GINO VARELLI-Living Inside Myself

WSEZ—~Winston-Salem (8. Ziegler—MD)

* % GINOQ VANELLI-Living Inside Myself 12-8

% A TASTE OF HOMEY —Sukiyaki 33-28

* FRANKE & THE KNOCKOUTS~Sweetheart
17-14

* PHIL COLLINS—I| Missed Again 16-13

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 27-20

oo SANTANA—Winning

oo STARS ON 45-Medley

® LEON REDBONE-Seduced—D-26

® JOURNEY-The Pary's Over

o KIM CARNES—Bette Davis Eyes—D-34

o CHAMPAIGN - How Bout Us—D-29

o BARRY MANILOW-Lonely Together—D-33

WANS—Anderson (J. Evans—MD)

* % JUICE NEWTON-Angel Of The Morning 8-
5

% CHAMPAIGN—How Bout Us 159

* REQ SPEEDWAGON—Take It Dn The Run 19-
14

* SMOKEY ROBINSON—Being With You 11-8

* THE WHISPERS-1t's A Love Thing 29-25

oe DOTTIE WEST-What Are We Doin’ In Love

oo A TASTE OF HONEY—Sukiyaki

o PURE PRAIRIE LEAGUE--Still Right Here In
My Heart

® T.G. SHEPPARD~I Loved 'Em Every One—D-
30

® PHIL COLLINS—| Missed Again—D-28

® RICK SPRINGFIELD - Jessie's Girl

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-26

WTMA-Charleston (C. Corvello—MD)

*% JOHN COUGAR-Ain't Even Done With The
Night 20-12

% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 16-10

* JOHN LENNON—Watching The Wheels 21-17

* SHEENA EASTON-Morning Train 8-6

% JAMES TAYLOR/J.D. SOUTHER~Her Town
Too 7-5

* % GROVER WASHINGTON JR.- Just The Two
0fUs 3-2

* SMOKEY ROBINSON—Being With You 14-7

 ERIC CLAPTON-I Can't Stand It 12-10

* REQ SPEEDWAGON—Take It On The Run 20-

16

oo DOLLY PARTON-But You Know | Love You

oo CHRISTOPHER CROSS—Say You'll Be Mine

o LEE RITENOUR-!s It You

WSKZ(KZ106) - Chattanooga (D. Carreli—MD)
* % JUICE NEWTON-Angel Of The Morning 7-
2 .

%% CLIMAX BLUES BAND~! Love You 18-12

* KIM CARNES—Bette Davis Eyes 25-21

* REQ SPEEDWAGON—Take It On The Run 19-
16

* STYX—Too Much Time On My Hands 20-17

oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love—24

oo CHAMPAIGN—How Bout Us—25

© JOHN LENNON-Watching The Wheels—D-23

© SANTANA—Winning

WERC—Birmingham (M. Thompson—MD)
*% DOTTIE WEST—What Are We Dain’ In Love
20-15

% CLIMAX BLUES BAND— Love You 5-2

* KIM CARNES—Bette Davis Eyes 26-19

* SMOKEY ROBINSON—Being With You 16-13

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 15-10

oo ANNE MURRAY—Blessed Are The Believers

ee JIMMY BUFFETT—Stars Fell On Alabama

® STARS ON 45—Medley

® ROSANNE CASH—Seven Year Ache—D-29

® DON McLEAN—Since | Don't Have You

(Continued on page 38)
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means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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- Promotion Ending!
| P Limited Quantities

SAC90
cassette uEEll UDC90 2PAK
g% PROMOTION

4.39

For less than 72 $4.69

Bonus
*Mention this ad for 5% REBATE*

Game Program Cartridges
IN STOCK

SPACE INVADERS

ASTEROIDS
&
NEW 3 PACKS
Buy 2 Cartridges
GET 1 FREE!

Harmomca
starter kit

premium tape
in America!

on UDXL Tapes

FLC46 =~ = . 1.30 w/FREE counter display
Metal FLC-6O . T T 1.45
FLC90 . 1.90 17500
| FLC- 2.40 Just
X-1C-46 }gg includes 36 best selling
B 260 harmonica models
FX-IC46 ... . .. . 1.95 Also:
FXIIC60 ... ... . . . 2.25 [J American Ace 2.49
: FXI1C-90 ... 3.10 retail 4.75
 |METAL TAPE C46 . . 3.85 O Blues Harpremﬂ ?52?,
C'GO ............ 4-20 D Marine Band 4 89
: C=90 e o e el s 5.60 retall 9 75
 —EXTRA SPECIAL— A M pEx —~ —
BKOSS| | e | SON Y

SOUND || CHIGHEST FIDELITY
. PARTNER | CIDYNAMIC SOUND STEREO
,! aury  HEADPHONES
KSP Portable | Cucrwm
| Stereophone cor  nenail
- s MDRz  25.00 39.95
| s 25.00 | ey s MDR3  31.50 49.95

includes

multipurpose jack |

SPECIALI
adapter & | ELNC60 3 BAG 3.29 MDR 54 39.95 64.95
brush-denim i :
tote-bag. | 87Tr. 90 Min. Closeout MDR7  49.95 79.95
1.49 ea.

Stackettes!

| 3C90 STACKETTES 4.49 |
- - MDR3L2M 33.95 49.95

_MONEY MAKERS Super Buys’

UJ Kiddie pre-pack—50 LP’s, value to 5.95ea.. . . . . ... ... ...

....... $29.95
[J Cut-out LP pre-pack—50 LP’s, top artists, value $150.00 . $59.95
(J Chu Bops—4 complete series ... .. ... ... case $16.00
[J Tracs C90 3pak—FREE storage box value599. . ... ... ... .. .. .. .. $3.50
[J Ampex .8 tr. 90 min. closeout, below wholesalecost . . .. .. ..... ... .. ... $1.49
[J Soundguard kits . . . $4.99, . . Refill . .. $1.99, . . . Total Care System . . . $8.99
(0 Watts Preener . . . $2.15. . ... .. ... .. ... .. ... .. .. .. Dust Bug . $3.69
E] Aeroblc Dancmg LP & book 8 98 hst ..................... $4.99

1 Six great ones from SKiiNic

FREE

Aﬂenﬁon Foreign Visitors to NARM!

FOR UNBELIEVABLE RECORD & ACCESSORY SPECIALS!

| TELEX

| 126851
| canstripe  BACK CATALOG OUR SPECIALTY—

“Special Deals”

see LARRY SONIN, Vice President, Export Division
at Diplomat Hotel, West Bidg.

or leave message at NARM convention desk.

NEW RELEASES SERVICE AVAILABLE
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What Will Soon Be on the Llp of
Every Woman in America?

better than toys

e o

The New Single from Karen Le Sande
on Anro Records &'Tapes

“YOUNG BOYS”

=

I’ been neglected and rejected, and I’ had it with men (CHORUS)
They wear your mind out when you find out that they left you again
And it gets worse as they get older, they don’t care Pretty baby, so young and strong
And when you need 'em most, they're just not there I’'m the lady to take you on
After all that I've been through
| was mistreated, wasn’t needed and | had to complain I’ll bring out the bestin you
But did they ever, no they never let me have my own way I've collected lots of tricks
| looked around for somethin’ better, and | found And now it's my turn to get the kicks
The thing that turned my whole life upside down The older men can get respect

But look what younger boys can get
CHORUS: Young boys! Better than toys!

Young boys! Made to enjoy! (REPEAT LAST TWO VERSES)
Young boys! Better than toys!
Young boys, young boys, ooh! (CHORUS)

Young boys, young boys!
Well, | can't touch my boys enough; they drive me totally wild [CHOBDS)
They turn me on from night to dawn, and they can do it with style

A little practice ma'keg ‘'em perfept every time AftISt Kafen Le Sande

And they respect me like expensive wine

So if you’re open and your hopin’ that you're realily not dead Lyrics by Carole Blake
Just get a younger boy—a wonder boy—to come to your bed Music by Meryl Sheppard
He’s like a vitamin—invite himin

And let the best part of your life begin © Blake/Sheppard 1981

www.americanradiohistorv.com
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NAB Convention

?

ABC Radio Network, New York,
Suite: Las Vegas Hilton 29-118.
*x  x  *x

Accurate Sound Corp., Campbell,
Calif., Exhibit: North Hall—Booth
214, Product: Audio processors,
tape recording electronics for reel-
to-reel updating, other audio items.

*  x %
Amco Engineering Co., Schiller
Park, Hl., Exhibit: North Hall—

Booth 409, Product: Modular cabi-
nets and consoles for broadcast

equipment.
*  kx *
Ampex Corp., Redwood City,
Calif. Exhibit: East Concourse—

Booth 702, Suite: Las Vegas Hil-
ton—460, Product: Audio Tape.

* * *
Ampro/Scully Inc., Newtown,
Pa., Exhibit: North Hall—Booth

102, Suite: Las Vegas Hilton, Prod-
uct: Reel-to-reel tape recorders,
tape cartridge machine, audio con-
soles.

* ok *

Emil Ascher Music, Inc., New
York, Exhibit: South Hall—Booth
222-S, Product: Recorded produc-
tion and background music library.

I

Arbitron Radio, New York, Suite:
Las Vegas Hilton 669, Product: au-
dience measurement.

*x  x  x

ASCAP, New York, Suite: Alad-
din, Product: music licensing.

*x  x  x

Auditronics, Inc., Memphis,
Tenn., Exhibit: North Hall—Booth
404, Product: Audio production,
consoles, distribution amplifiers;
control room furniture.

I

Autogram Corp., Plano, Texas,
Exhibit: North Hall—Booth 415,
Product: Audio consoles, cart ran-
dom selector.

I

Best Audio, N. Hollywood, Calif.,
Exhibit: South Hall—Booth 602-S,
Suite: Riviera, Product: Mobile Au-
dio system.

* *x *

Beyer Dynamic, Inc., Hicksville,
N.Y., Exhibit: East Hall—Booth
1906; Product: Microphones, head-
phones, stands and accessories.

* * *

Billboard, New York, Suite: Los
Vegas Hilton 369, Product: On line
radio playlist access system.

* ok *

Blair Radio, New York, N.Y.
Suite: Las Vegas Hilton 24-121,
Product: custom networks special-
izing in rock shows.

* * *

Bonneville Broadcast Consult-
ants, Tenafly, N.J., Exhibit: North
Hall—Booth 321, Suite: Las Vegas
Hilton, Product: Syndicated for-
mats.

*x  x  *x

Broadcast Cartridge Service, Inc.,
Huntington Beach, Calif., Exhibit:
North Hall—Booth 325, Product:
tape cartridges, cartridge acces-
sories; alignment tools, storage sys-
tems, etc., cartridge reloading serv-
ice.

*  x  *x

The Broadcast Center, Talla-
hassee, Fla., Exhibit: North Hall—
Booth 211, Product: Programming,
promotion games, I.D. material.

x  x %
BMI, New York, Exhibit: North

Exhibit Booths, Hospita

Hall—Booth 148, Product: Music li-
censing.
*x x *

Broadcast Programming Inter-
national, Bellevue, Wash., Exhibit:
North Hall—Booth 316, Product:
Syndicated programming.

*  x  *x

Burkhart / Abrams / Michaels /
Douglas & Assoc., Atlanta, Suite:
Las Vegas Hilton, Product: Consul-
tation, Networks.

*x  x  *

CBS Radio Network, New York,

Suite: Caesar's Palace.
*  x *

California Microwave, Sunnyvale,
Calif., Exhibit: North Hall—Booth
156, Product: Satellite terminals.

*x  x  *

Capitol Magnetic Products, Holly-
wood, Calif., Exhibit: North Hall—
Booth 506, Product: Audio tape.

* * *

Cavox Stereo Productions/Tape-
Athon Corp., Inglewood, Calif., Ex-
hibit: North Hall—Booth 164, Suite:
Las Vegas Hilton 410, Product: Pro-
gramming.

I

Century 21 Programming, Inc.,
Dallas, Exhibit: North Hall—Booth
313, Suite: Las Vegas Hilton 3-121,
Product: Radio programming serv-
ices.

x  x %

Cetec Broadcast Group, Carpin-
teria, Calif., Exhibit: North Hall—
Booth 305, Suite: Las Vegas Hilton
1130, Product: Audio and Automa-
tion systems.

* *x *

Circuit Research Labs, Inc./CRL
Systems, Tempe, Ariz., Exhibit:
North Hall—Booth 126-A, Product:
Audio Processing Equipment.

* * *

Compucon Inc., Dallas, Exhibit:
East Hall—Booth 1902, Product:
Satellite earth station frequency
coordination from preliminary site
evaluation to FCC fiting.

* * *

Computer Concepts Corp., Kan-
sas City, Kan., Exhibit: North Hall—
Booth 168, Product: Ptaylist com-
puter systems.

x  x *x

Concept Production, Roseville,
Calif., Exhibit: North Hall—Booth
326, Suite: Las Vegas Hilton 317,
Product: Syndicated programming.

* * *

Continental Plastic Card, Coral
Springs, Fla., Exhibit: South Hall—
Booth 179-S, Product: Listener pro-
motion cards.

* K *

Crown International Inc., Elkhart,
Ind., Exhibit: South Hall—Booth
190-S, Praduct: Crown audio ampli-
fiers, microphones.

* * *

Custom Audience Consultants,
Lanhan, Md. Suite: Riviera, Prod-
uct: Programming research.

* * *

D-B Electronics, Inc., Gaithers-
burg, Md., Exhibit: North Hall—
Booth 140, Product: Audio tape car-
tridge reproduce/record machines,
turntable preamplifier.

*x  x *

Datatronix, Inc., Reston, Va., Ex-
hibit: South Hall—Booth 103-S,
Product: Audio equipment, broad-

cast/recording consoles, console
modules, amplifiers.

Dewolfe Music Library Inc., New

York, Exhibit: East Hall—Booth
1618, Product: Music library.
* ok x

Dolby Laboratories, Inc., San
Francisco, Exhibit: East Hall—
Booth 1031, Product: Audio proc:
essors.

* * *

Drake-Chenault, Canoga Park,
Calif., Exhibit: North Hall—Booth
116, Suite: Las Vegas Hilton 25-
121, Product: Syndicated program-
ming.

x  x *x

Elcom Specialty Products, Sacra-
mento, Calif., Exhibit: North Hall—
Booth 419, Product: Audio process-
ing equipment.

x  x *x

Electro Voice, Buchanan, Mich.,
Exhibit: East Hall—Booth 1816,
Product: Microphone, studio audio
monitors.

* * *

Enterprise Radio, Avon, Conn.,
Exhibit: North Hall—Booth 120,
Suite: Las Vegas Hilton 25-121,
Product: Sports network.

* * *

Eventide Clockworks, Inc., New
York, Exhibit: South Hall—Booth
177-S, Product: Time compression,
pitch changer, digital line, special
effects unit, time reversal.

* * *

Fidelipac Corp., Mt. Laurel, N.J.,
Exhibit: North Hall—Booth 204,
Product: Audio tape cartridge.

* * *

Fitzco Sound, Inc., Midland, Tex.,
Exhibit: South Hall—Booth 626-S,
Product: Automation, consoles,
equalizers, amplifiers, speakers,
microphones, multiple microphone
cables; audio connectors.

*x  x  *

The FM 100 Plan, Chicago, Suite:
Las Vegas Hilton, Product: Syndi-
cated programming.

x  x *x

Gardiner Communications Corp.,
Houston, Exhibit: East Hall—Booth
1840, Product: Earth stations.

* * *

Cliff Gill Enterprises, Marina Del
Rey, Calif.. Exhibit: North Hall—
Booth 160, Product: Cartdecks.

*x  x %

Gregg Laboratories, Anaheim,
Calif., Exhibit: North Hall—Booth
403, Product: Audio processing am-
plifiers, turntable pre-amplifier,
multiband A.M. audio processing
amplifier.

O

Harrison Systems, Inc., Nash-
ville, Tenn., Exhibit: North Hall—
Booth 507, Product: Automated
post production console recording/
remix console.

*x x *

Howe Audio/BCP, Golden, Colo.,
Exhibit: South Hall--Booth 438.S,
Product: Consoles.

*x  x  x
IGM Communications, Bell-
ingham, Wash., Exhibit: North

Hall—Booth 101, Suite: Las Vegas
Hilton 336, Product: Muitiple car-
tridge playbacks.

*  x *

International Tapetronics Corp.,

Bloomington, Ill., Exhibit: East
Hall—Booth 501, Product: Audio
tape cartridge equipment, reel-to-
reel tape recording equipment.

O

Jam Creative Productions Inc.,

www americanradiohistorv com

fft; Suites

Dallas, Exhibit: North Hall—Booth
121, Product: Jingle Packages.
x  x  x
Kalamusic, Kalamazoo, Mich.,
Exhibit: North Hall—Booth 128-B,
Suite: Las Vegas Hilton 4-118,
Product: Syndicated programming.
* ok *
Keith Monks Audio, Stamford,
Conn., Exhibit: South Hall—Booth
509-S, Product: Microphone stands

and accessories. Disk care, test
equipment. Monitor speakers.
*  x *
LPB Inc., Frazer, Pa., Exhibit:

North Hall—Booth 402, Product:
Audio consoles, production and on-
air studio systems, audio acces-
sories.

* ok *

James B. Lansing Sound, Inc.,
Northridge, Calif., Exhibit: North
Hall—Booth 203, Product: Broad-
cast monitors, amplifiers, compres-
sor/ limitors, mixers.

* *x *

Lexicon, Inc., Waltham, Mass.,
Exhibit: North Hall—Booth 206,
Product: Audio Processors.

* * *

Live Sound Inc., Hollywood,
Calif., Exhibit: North Hall—Booth
127, Product: Programming.

*  x ok

Logitek Electronic System Inc.,
Houston, Exhibit: North Hall—
Booth 136, Product: Consoles. Bal-
anced-input phono preamps, pre-
settable timers. Audio power ampli-
fiers.

* x  x

Maxell Corp. of America, Moo-
nachie, N.J., Exhibit: East Hall—
Booth 1832, Suite: Tropicana,
Product: Blank audio and video
recording tape.

I

McCurdy Radio, Elk Grove Village,
Il.. Exhibit: North Hall—Booth 113
& 308, Suite: Frontier, Product:
Broadcast audio equipment, con-
soles.

*x  x  *

MCI, Inc., Ft. Lauderdale, Fla.,
Exhibit: North Hall—Booth 133,
Product: Reel-to-reel audio tape
recorders and audio consoles.

*x  x %

3-M Magnetic Audio/Video Prod-
uct Division, St. Paul, Minn. Exhibit:
East Hall—Booth 815, Suite: Cae-
sar’s Palace, Product: Audio tapes,
cassettes and audio accessories.

*x  x %

Media Service Concepts, Inc.,
Chicago, Exhibit: South Hall—Booth
227-S, Product: Microcomputer
software for radio programming de-
partments.

I

Micmix Audio Products, Inc., Dal-
las, Exhibit: North Hall—Booth 406,
Product: Reverberation systems for
on-line or production use, other au-
dio signal processing devices.

*  x *

MCI/Quantel, Palo Alto, Calif.,
Exhibit: East Hall—Booth 1207,
Product: Digital synchronizer, digi-
tal production effects system and
digital library system.

*x  x  *

Microdyne Corp., Ocala, Fla., Ex-
hibit: East Hall—Booth 1317, Prod-
uct: Satellite communication receiv-
ers and antenna systems.

*x  x  *

Micro-Trak Corp., Holyoke,
Mass., Exhibit: North Hall—Booth
508, Product: Consoles, phono
preamp, tone arms, turntables.

‘At NAB

Al Ham's ‘““Music Of Your Life,”
Huntington, Conn., Suite: Las
Vegas Hilton 1350, Product: Syndi-
cated programming.

* ok *

Musicworks, Inc., Franklin,
Tenn., Exhibit: North Hall—Booth
323, Suite: Las Vegas Hilton 334,
Product: Syndicated formats.

x  x  *x

Mutual Broadcasting, Wash-
ington, Suite: Las Vegas Hilton
2964.

* * *

Nagra Magnetic Recorders Inc.,
New York, Exhibit: North Hall—
Booth 510, Product: Portable tape
recorders.

*  x ok

NBC Radio Division, New York,
Suite: Las Vegas Hilton 2932.

* * *

National Black Network, New
York, Suite: Las Vegas Hilton 2980.

* * *

Neal Ferrograph (USA) Inc.,
Stamford, Conn., Exhibit: South
Hall—Booth 504-S, Product: Tape
recorders, cassette recorders.

* * *

Network Production Music Li-
brary, San Diego, Calif., Exhibit:
East Hall—Booth 1615, Product:
Production music library.

* x  x

Nightingale Conant Corp., Chi-
cago, Suite: Las Vegas Hilton 510,
Product: Syndicated programs.

x  x  *x

Nortronics Co. Inc., Minneapolis,
Minn., Exhibit: North Hall—Booth
401, Product: Magnetic replace-
ment heads.

*  x *

0O’Connor Creative Services, Inc.,
Exhibit: North Hall—Booth 115,
Product: Syndicated programs.

* * *

Optek, Inc., Anaheim, Calif., Ex-
hibit: East Hall—Booth 1725, Prod-
uct: Bulk tape eraser, audio ampli-
fiers.

*  x *

Orban Assoc. Inc., San Francisco,
Calif., Exhibit: North Hall—Booth
411, Suite: Las Vegas Hilton, Prod-
uct: Production studio, processors,
graphic equalizers, de-essers, limit-
ers, reverbs, stereo synthesizers.

* * *

Otari Corp., Belmont. Calif., Ex-
hibit: North Hali—Booth 503, Prod-
uct: Tape recorders for production
and mastering. Automated repro-
ducers.

* ok *

Otis Conner Prod. Inc., Dallas,
Texas, Exhibit: South Hall—Booth
182-S. Suite: Las Vegas Hilton 4-
121, Product: Custom production
music.

*x  x  *

Pacific Recorders & Engineering,
San Diego, Calif., Exhibit: North
Hall—Booth 511, Product: Cart sys-
tems, consoles.

O

Panasonic Co., Secaucus, N.J,,
Exhibit: North Hall—Booth 600,
Product: Recording and broadcast
mixers, amplifiers, speakers, turn-
tables, tape recorder, microphones.

* *x *

Peters Productions Inc., San
Diego, Calif., Exhibit: South Hall—
Booth 305-S, Suite: Las Vegas Hil-
ton 21-121, Product: Syndicated
programming.

(Continued on page 38)
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T M

ROBERT STIGWOOD
'” and the

RSO FAMILY

CONGRATULATE
OSCAR WINNERS

MICHAEL GORE and DEAN PITCHFORD
Best Song ““FAME"’ Best Song (Lyrics) ““FAME"’

(Performed by IRENE CARA)

MICHAEL GORE
Best Original Score ““FAME"’

AN RSO RECORDS SOUNDTRACK AL COURY, PRESIDENT
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AL COURY
and ~—
THE RSO FAMILY =T
salute N
IRENE CARA |
L il
Your performance of the s )

Academy Award Winning Song L/l
{f / g ‘ ‘ ]
o {MWMV = B

And your performing contribution to the 5 5

Academy Award Winning Score for [J=a
helped make it a monumental success.

.
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APRIL 18, 1981 BILLBOARD

Billboard. Sing

® Continued from page 32
WKXX (KXX-106)—Birmingham (L. 0'Day—MD)

* % JAMES TAYLOR/).D. SOUTHER—Her Town
Too 6-2

* % CLIMAX BLUES BAND-I Love You 9-3

* CHAMPAIGN—How Bout Us 24-20

* PHIL COLLINS—I Missed Again 20-16

* REO SPEEDWAGON—Take It On The Run 13-
9

oo LEERITENOUR-Is It You

oo ALAN PARSONS—Time

o JEFFERSON STARSHIP—Find Your Way
Back—D-29

o LOVERBOY—Turn Me Loose

© DOTTIE WEST—What Are We Do’ In Love

o SANTANA-Winning-D-30

WSGN—Birmingham (W. Brian—MD)

* % FRANKE & THE KNOCKOUTS—Sweetheart
107
* % RAY PARKER JR. & RAYDIO—A Woman
Needs Love 13-9
* JOHN LENNON—Watching The Wheels 20-15
* REO SPEEDWAGON—Take it On The Run 16-
12
* JOHN 0’BANION—Love You Like | Never
Loved Before 23-20
@e DOLLY PARTON—But You Know | Love You
oe PURE PRAIRIE LEAGUE—Still Right Here In
My Heart
ANNE MURRAY —Blessed Are The Belrevers
ALI THOMSON—Foolish Child—D-26
LEE RITENOUR—Is It You
ROSANNE CASH—Seve Year Ache—D-24
DON McLEAN-Since | Don't Have You-D 25
ALAN PARSONS—Time
BILLY & THE BEATERS—I Can Take Care Of
Myself

WAAY—Huntsville (). Kendricks—MD)

* % FRANKE & THE KNOCKOUTS—Sweetheart
19-10

% % REO SPEEDWAGON—Take It On The Run
2117

* JUICE NEWTON—Ange! Of The Morning 6-3

* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 10-6

* T.G. SHEPPARD—| Loved 'Em Every One 20-
14

oo BILLY & THE BEATERS—| Can Take Care Of
Myself

oo RANDY CRAWFORD—When | Lose My Way

© KIM CARNES—Bette Davis Eyes—D-27

© JOHN O'BANION—Love You Like | Never
Loved Before—D-30

© STYX—Too Much Time On My Hands—D-28

o JOHN LENNON—Watching The Wheels—D-29

o STARS ON 45—Medley

© PURE PRAIRIE LEAGUE-Still Right Here In
My Heart

WHHY—Montgomery (R. Thomas—MD) o

* % REQ SPEEDWAGON—Take It On The Run
22-17
% % JAMES TAYLOR/).D. SOUTHER—Her Town
Too5-2
% JUICE NENTON—Angel Of The Morning 14-
10
* CLIMAX BLUES BAND—1 Love You 9-5
* STEELY DAN—Time Out Of Mind 19-15
oo SANTANA—Winning
oo ATASTE OF HONEY—Sukiyaki
© ROSANNE CASH—Seven Year Ache
© RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-25
o QUINCY JONES—Ai No Corrida

WIDX—Jackson (L. Adams—MD) -
* % TERRI GIBBS—Somebody's Knockin' 16-
10

* % SHEENA EASTON—Morning Train 20-14

* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 18 13

oo PHIL COLLINS—I Missed Again

oo DOTTIE WEST—What Are We Doin” In Love

© CLIMAX BLUES BAND—| Love You-D-23

© GINO VANELLI-Lwving Inside Myself-D 22

© JOHN O’BANION—Love You Like | Never
Loved Before—D-28

© JOURNEY—The Party's Over
@ STEELY DAN—Time Out Of Mind—D-30
© THE ROVERS—Wasn't That A Party—D 17

WBJW (BJ-105)—Orlando (J. Long—MD)
* % GROVER WASHINGTON JR.—Just The Two
0f Us 15-10
* % DARYL HALL/JOHN OATES—Kiss On My
List 6-1

* JUICE NENTON—Angel Of The Morning 25-
19

* KIM CARNES—Bette Davis Eyes 22-17

* YARBROUGH AND PEOPLES—Don't Stop
The Music 27-22

oo STARS ON 45—Medley- 38

©o PHIL COLLINS—! Missed Again—39

o ANNE MURRAY—Blessed Are The Believers—

DP

DOLLY PARTON—But You Know | Love You—

DP

THE JACKSONS—Can You Feel It—DP

JEFFERSON STARSHIP—Find Your Way

Back—NP

JIM PHOTOGLO—Fool In Love With You—NP

CLIFF RICHARD—Give A Little Bit More

DAN HARTMAN—Heaven In Your Arms

CHAMPAIGN—How Bout Us—NP

T.G. SHEPPARD I Loved ‘Em Every One—DP

THE WHISPERS—It's A Love Thing—D-37

RICK SPRINGFIELD—Jessie’s Girl-DP

RUSH—Lime Light—NP

BARRY MANILOW—Lonely Together—DP

JOHN O’BANION-Love You Like | Never

Loved Before—D 40

MARVIN GAYE—Praise—DP

THE ROVERS—Wasn't That A Party-NP

SANTANA—Winning—NP

DON McLEAN—-Since | Don't Have You

BILLY & THE BEATERS—| Can Take Care Of

Myself

WRBQ(Q105)—Tampa (P. McKay—MD)

No List

les Radio Action

Based on station playlists through Tuesday (4/7/81)

WLCY—Tampa (M. Weber—MD)

* % BARRY MANILOW—Lonely Together 14-10

* % ATASTE OF HONEY—Sukiyaki\]9-16

* SMOKEY ROBINSON—Being With You 10-9

* CHAMPAIGN—How Bous Us 15-12

* T.G. SHEPPARD—| Loved 'Em Every One 18-
15

oo ANNE MURRAY—Blessed Are The Believers

®e DON McLEAN—Since | Don't Have You

® KIM CARNES—Bette Davis Eyes—D-22

® GINO VANELLI-Living Inside Myself—D-21

© DOTTIE WEST—What Are We Doin’ In Love

WIVY (Y-103)—Jacksonville (S. Sherwood—MD)

* % 38 SPECIAL—Hold On Loosely 10-6
* % REO SPEEDWAGON—Take It On The Run
23-12

* KIM CARNES—Bette Davis Eyes 33-21

* GINO VANELLI-Living Inside Myself 25-15

* FRANKE & THE KNOCKOUTS —Sweetheart
1911

oo STANLEY CLARKE—Sweet Baby—38

oo CLIFF RICHARD—Give A Little Bit More—39

© JEFFERSON STARSHIP—Find Your Way Back

® JIM PHOTOGLO—Fool In Love With You

© STARS ON 45—Medley-D 31

© ALAN PARSONS-Time—40

WKXY—Sarasota (T. William—MD)

* % STYX=Too Much Time On My Hands 14-8

* % REOQ SPEEDWAGON—Take It On The Run

17-10

* THE WHO-You Better You Bet 20-12

* FRANKE & THE KNOCKOUTS—Sweetheart
21-15

* RAY PARKER JR. & RAYOIO-A Woman
Needs Love 23-17

oo DOTTIE WEST—What Are We Doin’ In Love

oo T.G. SHEPPARD—I| Loved "Em Every One

© KIM CARNES—Bette Davis Eyes—28

o JEFFERSON STARSHIP—Find Your Way
Back-25

© JOHN O'BANION—Love You Like | Never
Loved Before—26

WAXY—Ft. Lauderdale (R. Shaw—PD)

* % JUICE NENTON—Ange! Of The Morning
159

* % JOHN LENNON—Watching The Wheels
2015

% GINO VANELLI-Living Inside Myself21-17

* CHAMPAIGN—How Bout Us 18-14

* ATASTE OF HONEY—Sukiyaki 28-23

oo STARS ON 45—Medley

oo MICHAEL JACKSON—One Day In Your Life

© BARRY MANILOW-—Lonely Together

WIGC(Z93)—Atlanta (S. Davis—MD)

* % KIM CARNES-Bette Davis Eyes 25-19
* % REO SPEEDWAGON—Take It On The Run
26-16

* STYX—Too Much Time On My Hands 27-23

* SHEENA EASTON-Morning Train 8-1

* THE WHISPERS—It's A Love Thing 24-17

®e JOHN LENNON—Watching The Wheels

oo DOTTIE WEST—What Are We Doin’ In Love

® ANNE MURRAY—Blessed Are The Believers

® PHIL COLLINS—I Missed Again—D 26

® RICK SPRINGFIELD—Jessie's Girl—D-29

@ GINO VANELLI-Lwving Inside Myself—D-24

© JOHN O'BANION—Love You Like | Never
Loved Before—D-30

WMC-FM—!e_mphis (T. Prestigiacamo—MD) B
* % JAMES TAYLOR/).D. SOUTHER—Her Town
Too 4-1
* % FRANKE & THE KNOCKOUTS—Sweetheart
1915
* KIM CARNES—Bette Davis Eyes 23-19
* STEELY DAN—Time Out Of Mind 10-5
* BARBRA STREISAND/BARRY GIBB —What
Kind Of Fool 18-14
oo T.G. SHEPPARD—| Loved 'Em Every One—
25
oo GINO VANELLI-Living Inside Myself—24
© JEFFERSON STARSHIP—Find Your Way
Back—X
© REO SPEEDWAGON—Take It On The Run—X

Ploglist Prime Movers %
Playfist Top Add Ons @

WBY(Q(92Q)—Nashville (S. Davis—MD)

* % JUICE NENTON—Angel Of The Morning 6-
2

* % 38 SPECIAL—Hold On Loosely 15 13

* REO SPEEDWAGON—Take It On The Run 17-
14

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 14-12

* DARYL HALL/JOHN OATES—Kiss On My List
21

®e PURE PRAIRIE LEAGUE-Still Right Here In

My Heart

oo ATASTE OF HONEY—Sukiyaki

© DAVID FRIZZELL/SHELLY WEST—You're The
Reason God Made Oklahoma

© BILLY & THE BEATERS—| Can Take Care Of
Myself-DP

© RUPERTHOLMES—I Don't Need You—DP

o CHRISTOPHER CROSS—Say You'll Be Mine—
Dp

WHYI(Y100)~ Miami (M. Shands—MD)

* % GAP BAND—Burn Rubber 26-16
* % STEVE WINWOOD—While You See A
Chance 21-11

 SMOKEY ROBINSON—Being With You 22-15

% DARYL HALL/)OHN OATES—Kiss On My List
7.2

% GINO VANELLI-Living Inside Myself 28-20

oo JUICE NEWTON—Angel Of The Morning—29

o ERIC CLAPTON—| Can't Stand It—28

© KIM CARNES—Bette Davis Eyes—30

¢ Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic. mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

Louisville AMer
WAVE Being
Sold To Henson

LOUISVILLE—Henson  Broad-
casting. which operates WILRS-FM
here in the Burkhart/Abrams Su-
perStars format. will add an AM sis-
ter station to operations here with
the acquisition of WAVE-AM.

Neither Henson nor seller Cosmos
Broadcasting will disclose the sale
price. which is unusual since the
Federal Communication Commis-
sion will disclose the price when it
considers approval of the sale.

Cosmos sold the station to make
room for the acquisition of Orion
stations. which it is acquiring for 873
million. This acquisition includes
two tv stations and an AM-FM com-
bination in Cedar Rapids. lowa.

Ed Henson. president of Henson
Broadcasting sayvs no change will be
made in the MOR-formatted
WAVE.

Because of a wide coverage pat-

tern of WAVE. Henson will sell off

WXVW-AM Jeftersonvitle. Ind..
and WORX-AM-I'M Madison. Ind

Late, Great
Hopefuls On
Canada Promos

TORONTO — Radio program-
mers here are coming out of the
spring broadcast rating period. hav-
ing lined up a number of different
audience grabbers.

CHUM-FM in this city has had a
series of on-air campaigns. like the
Top 100 CHUM-FM audicnce fa-
vorites by the Rolling Stones and the
Beatles. The station recently com-
piled a Sunday special. titled
“Rock’n’Roll Heaven.” which
mixed interview clips with commen-
tary and music by a galaxy of de-
ceased rock stars.

This special included material by
Jim Morrison, Janis Joplin. Jimi
Hendrix, Buddy Holly. the Big Bop-
per. Duane Allman, Elvis Presley
and John Lennon.

3
RY CHAT—Warner Bros. artist Ry Cooder chats with KTIM-FM deejay Trish

Robbins while Cooder was in San Rafael, Calif. on the final leg of a U.S. and
European tour supporting his latest LP ‘‘Borderline.”

NAB: Keep Separation

® Continued from page 31

lewski explains “instead of sepa-
rating stations by at least 10 kHz on
the dial (for instance. stations at
1390 and 1400 and 1410). the FCC
wants to squeeze the dial tonine kHz
spacing (stations at 1395 and 1404
and 1413). The Commission
adopted this new policy without ad-
equately studying the social. techni-
cal and economic ramifications of
the shift.

“Subsequent research documents
that this policy would reduce the
quality of radio broadcasting. prove
costly to the listening public. while
providing little or no offsetting pub-
lic benefit.”

Although many of the other coun-
tries in Region 2 are already broad-
casting with a 9 kHz separation and
the move would make the U.S. com-
patible.an NAB fact sheet points out
that the U.S. has a number of factors
to consider, including having the
largest radio listening audience, with
78 million radio households and an
average of 5.7 radios per household.

The United States employs over
3.000 directional antennas. the only
country in Region 2 to use them,
servicing 4.500 AM radio stations.

more than all other Region 2 coun-
tries combined. Many of the other
countries have less than 100 stations
cach.

NAB also notes the shift to FM
because of the higher quality sound.
The shift to 9 kHz would further af-
fect AM quality with increased
background static.

Finally, an NAB study shows that
listener demand for new stations is
in low population areas that would
be unlikely to support the stations
economically. In major metropoli-
tan areas. the change in spacing
would still not allow any significant
number of new stations. The FCC,
in proposing the change. has hoped
to open the door for minority own-
ership of new stations.

Wasilewski will moderate a work-
shop titled *“Washington—A Revolu-
tion in the "80s.” with panelists Sen.
Ted Stevens (R-Alaska), Majority
Whip. and Representatives Jim
Wright (D-Texas). Majority Leader,
Thomas S. Foley (D-Washington).
Majority Whip and Robert Michael
(R-Illinois), Republican Leader.

Legislative forecasts will be dis-
cussed by Senator Barry Goldwater
(R-Arizona), chairman of the Senate

(Continued on page 40)
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'NAB Exhibitor List |

® Continued from page 35

Procart, Tacoma, Wash., Exhibit:
North Hall—Booth 315, Product:
Audio carts.

* * *

Quad Eight Electronics, N. Holly-
wood, Calif., Exhibit: South Hall—
Booth 300-S, Product: Audio Proc-
essing.

* * *

Quintek Inc., N. Hollywood, Calif.,
Exhibit: East Hall—Booth 1959,
Product: Audio processing.

* * *

Radio Computing Services,
Tenafly, N.J., Exhibit: South Hall—
Booth 184-S, Product: Program-
ming.

* * *

Ramko Research Inc., Rancho
Cordova, Calif., Exhibit: North
Hall—Booth 146, Product: Con-
soles, turntables, tape recorders.

* * *

RKO Radio, New York, Suite: Las
Vegas Hilton 2962.

* * *

Rupert Neve Inc., Bethel, Conn.,
Exhibit: East Hall—Booth 1203,
Product: Audio production con-
soles.

* * *

Russco Electronics Mfg., Fresno,
Calif., Exhibit: North Hall—Booth
207, Product: Turntables, preamps,
tone arms.

* * *

Ram Research Co., San Diego,
Suite: Las Vegas Hilton, Product:
Audience research.

*  x *

Sacred Sounds, Riverside, Calif.,
Exhibit: South Hall—Booth 624-S,
Product: Syndicated religious mu-
sic.

* * *

Sennheiser Electronic Corp., New
York, N.Y., Exhibit: South Hall—
Booth 508-S, Product: Micro-
phones, stereo headphones.

SESAC Inc., New York, N.Y.
Suite: Las Vegas Hilton 464, Prod-
uct: Music licensing.

* * *

Shure Brothers Inc., Evanston,
Il., Exhibit: North Hall—Booth 107,
Product: Microphones, mixers, cir-
cuitry and disk reproducers.

* * *

Sheridan Broadcasting Network,
Arlington, Va., Suite: Las Vegas Hil-
ton 2929.

* * *

Simmons Market Research Bu-
reau, New York, Exhibit: South
Hall—Booth 201-S, Product: Au-
dience research.

* * *

Sono-Mag Corp., Normal, i, Ex-
hibit: North Hall—Booth 309, Prod-
uct: Broadcast automation equip-
ment.

* * *

Sony Corp. of America, New York,
N.Y., Exhibit: East Hall—Booth
1211, Product: Audio Tape record-
ers.

* * *

Sound Technology, Inc., Camp-
bell, Ga., Exhibit: East Hall—Booth
1132, Product: Distortion analy-
zers, tape recorder test system, FM
alignment generators, system to
test phono cartridges.

* * *

Stanton Maganetics Div., Plain-
view, N.Y., Exhibit: North Hall—
Booth 118-A, Product: Magnetic,
cartridges, styli, headphones, turn-
tables, preamplifiers, record care
products.

x  x  x

Studer Revox America, Nashville,
Exhibit: North Hall—Booth 602,
Product: Audio tape recorders and
audio mixing consoles.

* * *

William B. Tanner Co., Inc., Mem-
phis, Exhibit: North Hall—Booth
117, Suite: Las Vegas Hilton 360,
Product: Station 1.D.'s, Commercial

(Continued on page 40)
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...THAT'S WHAT WE ARE DOING WITH E/ * OUR ARTISTS SE ALBUMS HA
RELEASED . . . REVELATION, TERRY GREGORY, TH T CLAMS, URBAN HEROES . . . AND
WE’LL BE DOING WITH OUR SOON TO BE RELEASED ALBUMS BY AMII STEWART, DEBRA [ E
JOHNNY BRISTOL, RON DANTE, GERALD MASTERS, AND VAN STEPHENSON
HANDSHAKE HAS THE NEW EXCITING ARTISTS, LET’S BREAK THEM TOGETHER:

NCW AVAILABLE ON
FIANDS FIAKIZF

4 25 WEST\56TH STREETUINEW YORK/BEW YORK 10019. DISTRIBUTED BY CBS RECORDS.
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NAB Convention

NAB Exhibitor Booths, Suites |

® Continued from page 38

production, libraries,
merchandise.

* * *

Telex Communications inc., Min-
neapolis, Minn., Exhibit: North
Hall—Booth 311, Product: Car-
tridge recorders/reproducers, reel-
to-reel recorders/reproducers, mi-
crophones, headphones and head-
sets.

production

* * *

TM Companies, Dallas, Suite: Las
Vegas, Hilton 28-121, Product:
Syndicated programming, jingle
packages.

3 Stations In

UMC Electronics Co., North
Haven, Conn., Exhibit: North Hall—
Booth 108, Product: Cart tape
equipment, consoles.

* * *

United Press International, Chi-
cago, Exhibit: East Hall — Booth
903, Product: News service.

X Kk Kk

United Recording Electronics
Ind., Sun Valley, Calif., Exhibit:
South Hall—Booth 607-S, Product:
Audio signal processing and meas-
urement equipment, limiters, com-
pressors, equalizers, filters, ampli-
fiers, studio monitors and consoles.

Las Vegas

Plan NAB Promo Tie-Ins

By IRA DAVID STERNBERG

LAS VEGAS—With the NAB
convention bringing 25,000 broad-
casters here, only three out of 16 ra-
dio stations in this market are plan-
ning any promotional tie-in to the
annual trade event.

KFMS-FM (KFM-102) is broad-
casting live from the convention
floor at the Las Vegas Convention
Center—a first in NAB history, ac-
cording to station programming di-
rector Doug Shane. DJ Randy Hood
will man a custom-built studio. The
studio, when not used for broad-
casting, is being utilized for demon-
strating equipment.

an entertainment industry corporation

For information

WRITE TO:

P.O. Box 87319 Chicago 60680
mastered on AMPEX TAPE

The station’s new transmitter from
Continental Electronics will also be
on display. After the convention, it
will be moved to Black Mountain,
local site for most of this city’s radio
and television towers.

KDWN-AM will provide a bus to
take delegates from the convention
center to the site of their new Harris
50 kw transmitter on Boulder High-
way in Henderson, a suburb of Las
Vegas. The new transmitter, accord-
ing to program director Jack Lon-
don, will allow KDWN to broadcast
throughout the Western U.S., plus
the Western provinces of Canada.

Carl Jones, a part-owner of
KDWN and owner of Carl Jones &
Assoc., a consulting firm in Wash-
ington, was scheduled to throw a
party for members of the Federal
Communications Commission and
leaders of the NAB on Sunday.

KENO-AM is taking part in “Sat-
ellite Live,” a hook up of participat-
ing stations, featuring Bobby Vin-
ton, Rich Little and a local fire
captain. The Los Angeles-based
show has moved part of its oper-
ations here for the NAB convention,
program director Alan Mack ex-
plains.

While Mutual Broadcasting’s
Larry King’s overnight talk show is
once again originating live from the
convention site, no Las Vegas sta-
tions planned to carry it.

Michelson Has
Office In N.Y.

LOS ANGELES — Charles Mi--

chelson Inc., Beverly Hills-based radio
drama program syndicator, has ex-
panded by opening a New York of-
fice and shipping facility with an en-
larged sales and service staff. The
move will give the firm dual coast
shipping and service capabilities.

The East Coast staff will service
agency clients as well as Eastern ra-
dio accounts. The head office in Cal-
ifornia will continue the various in-
ternational radio and television
activities.

In line with the launching of the
New York office, the company will
soon release another radio drama
series, Orson Welles in “The Lives
Of Harry Lime!”

The New York address is 127
West 26th St., New York, N.Y.
10001 (212) 243-2702.

Managing director for sales and
services is Susan Michelson. The
program sales staff will be headed
by Bob Michelson.

U.S. Tape & Label Corp., St.
Louis, Exhibit: North Hali—Booth
407. Product: Bumper strips, inside
window labels.

* * *

URSA Major, Beimont, Mass., Ex-
hibit: North Hall—Booth 414.A,
Product: Digital reverberation sys-
tems.

L

Thomas J. Valentino Inc., New
York, Exhibit: North Hall—Booth
412, Product: Production music li-
brary. Sound effects library.

* * *

The Wall Street Journal Report,
New York, Suite: Las Vegas Hilton
2030, Product: News report.

* * *

Watermark Inc., Los Angeles,
Suite: Las Vegas Hilton 469, Prod-
uct: Syndicated programs.

* * *

Western Union Broadcast Serv-
ices, Upper Saddle River, N.J., Ex-
hibit: East Hall—Booth 1401-A,
Product: Satellite distribution.

* * *

Wold Communications, Vienna,
Va., Exhibit: East Hall—Booth 1221,
Suite: Dunes, Product: Lease Satel-
lite space.

Wilmington's WAMS
Drops Top 40 Format

WILMINGTON, Del.—A change
in its musical programming took ef-
fect this week at WAMS-AM here.
Under the new format, about one-
third of the music is middle-of-the-
road gold, sticking to relatively
easy-going, older songs; one-third
current middle-of-the road songs;
and one-third crossover gold featur-
ing country music with a pop slant.

The new format replaces WAMS’
longtime top 40 format. The change
was designed as an effort to attract
older listeners to the station.

KLAZ TARGETE

LITTLE ROCK, Ark.—Sister sta-
tions KAAY-AM (adult contempo-
rary) and KLPQ-FM (Hot 100) are
taking direct aim at KLAZ-FM’s de-
clining share here, banking on a
consistent sound and tight playlists
to fight “our only real competition in
a l5-station market,” according to
general manager Phill T. Zeni.

KLAZ dropped to a 11.2 share in
the fall Arbitron, off from 13.0 a
year earlier. KAAY notched a 7.8,
up from 6.8 but KLPQ registered 5.7
down from 6.8 a year ago.

According to Zeni, KAAY avoids
hard rock, serving up a heavy blend
of oldies with information services
and a limited contemporary playlist
of 30 selections, including 20 current
cuts.

“Our FM is going very music ori-
ented,” he notes, “with a sort of top
40/boogie woogie sound. We'll play
Styx, the Eagles, Blondie. Including
the rock, there’s no more than 35
tunes on the play list, with three to
five album tracks and secondary
cuts off the top five albums. We're
gunning for 25 to 49, both male and
female, on KAAY, and the 18 to 34
market on FM.

“KLAZ is down for the fifth book
in a row, and we’re basically trying
to fragment their market. They
don’t have a consistent sound, and

www.americanradiohistorv.com

JOINS SENATE PLAN

2nd Deregulation Bill
Drafted, Circulating

By JEAN CALLAHAN

WASHINGTON-Two proposals
for the further deregulation of radio
continue to make the rounds on
Capitol Hill. :

One, S270, Sen. Barry Gold-
water’s (R-Ariz.) plan, has already
been introduced. The other, Rep. Al
Swift’s (D-Wash.) brainchild, is cur-
rently circulating in draft form.
Swift hopes to introduce his version
by May [1.

5270, the Goldwater bill, proposes
indefinite license terms for radio
broadcasters. It also provides free-
dom from Federal Communications
Commission rules requiring min-
imum standards for news and public
affairs programming, does away
with commercial time standards and
also scraps the public interest stand-
ard, leaving the amount and nature
of public affairs programming to the
discretion of broadcasters.

Noting that recent radio deregula-
tion rulemaking at the FCC has al-
ready eliminated much red tape.
Broadcast Bureau Chief Richard
Shiben applauds the direction of
Goldwater’s bill.

“The public will get more diverse
programming without FCC regu-
lation,” Shiben says. “If you have a
standard, everyone conforms to it.
This doesn’t leave much room for
creativity and flexibility.”

Rep. Swift’s draft bill, which cov-
ers both television and radio regu-
lation, would require the FCC to
qualify the public interest standard
by a point system to reward certain
amounts of non-entertainment pro-
gramming, public service announce-
ments and locally produced live en-
tertainment shows.

The Swift bill also creates five-
year license terms, eliminates ascer-
tainment, logging and annual re-
porting requirements as well as peti-
tions to deny and comparative
renewal hearings.

Sen. Goldwater, whose bill seems
to be more far-reaching and of
greater significance to radio broad-
casters since it deals with radio de-
regulation exclusively, will take part
in a panel on radio deregulation at
the National Assn. of Broadcasters’
convention.

Retain 10kHz Separation,
Urges Summers Of NAB

® Continued from page 38
Communications Subcommittee.
That workshop will be moderated
by Edward Fritts, NAB Radio Board
chairman.

A combined session of the radio
and tv broadcasters will have the
topic “Deregulation—What's It All
About?” Moderator Erwin Krasnow
of NAB will lead panelists Richard
Chapin of Stuart Broadcasting,
former FCC chairman Richard Wi-
ley of Kirkland & Ellis and Shiben
through the discussion.

Related meetings include “What
You Are Supposed To Know About
FCC Rules & Regulations” and a

By TIM WALTER

we do. I think that’ll keep showing
up in the books.”

Steve Kelly, director of program
operations, says “we’re fine tuning
for a new, mass appeal audience as
opposed to the old rock audience.”
Kelly expects to see the FM reach a

" nine share in the next book.

A 17-year broadcast veteran, he
worked promotions for Atlantic
Records in New Orleans and was
previously with KEEL-AM Shreve-
port.

Jim Heim, assistant general man-
ager for KLAZ, explains that the sta-
tion has recently added information
during the morning drive-time,
turning it into a “mostly talk” for-
mat. Similar, he notes, to KVIL-AM
Dallas.

“We won’t be doing any special
promotions during the Arbitron
sweep,” he explains, “we don’t think
it’s worth the money ... we don’t
think it effects changes. The market
is more competitive now,” he ad-
mits, “there are some 15 stations.
That’s up a couple from two years
ago.”

He describes the adult contempo-
rary format as strictly top 40 ori-
ented with recent increases in the
playlist for “goldies.”

“And we’ve held a steady market
with our black sister station,” he

joint session “The FCC Looks At
The Future.” NAB staffer Christo-
pher Payne will also present a paper.
“AM Pre-emphasis and Bandwidth
Limits.”

Summers says recent FCC de-
regulation won’t be an issue at the
convention. “It's a great achieve-
ment for the NAB; they sponsored it
and promoted it. It’s the season for
deregulation and we look forward to
more. Some people have down-
played it, but it’s the broadest de-
regulation in the history of the FCC:;
it’s relieving broadcasters of tons of
paperwork and saving them great
time and expense.”

Little Rock Stations Aim To
Fragment FMer’s Audience

points out. “Our 9.9 share for
KOKY-AM is doing well, with the
addition of crossovers. We're creat-
ing a ‘salt and pepper’ effect by add-
ing white pop. Hopefully we can
pull it back up to the fall *79 level of
16.1 when it was number one in the
marketplace. We have the only
black radio station in this part of the
country.”

KAAY simulcasts newcomer
Bruce Kramer (WNOE-AM New
Orleans) from 6 to 10 a.m., Kelly 10
to 2 p.m., Gary O’Brien 2 to 7 p.m,,
Bo Ryder 7 to midnight and Johnny
Scott midnight to 6 a.m.

KLPQ has Michael York on 10 to
3 p.m., Coyote Kincaid 3 to 7 p.m.,
Long Tom Sleeker 7 to midnight,
and Mark Wallace midnight to 6
a.m.

KLAZ’s line-up has Val
McGuiness 6 to 10 a.m., “Woody”
from 10 a.m. to I p.m., Jim Williams
| to 4 p.m.,, acting program director
Dave Taylor 4 to 7 p.m., Todd Mi-
chaels 7 to 11 p.m. and John Hardy
11:30 p.m. to 6 a.m.

KOKY has J.B. from 6 to 10 a.m.,
Donna Brown 10 a.m. to 3 p.m.,
Reginald Clyde 3 to 7 p.m., Lynn
Henry 7 p.m. to midnight, Ernie Ray
midnight to 5 a.m. and Pernie Holt’s
gospel hour every morning from 5 to
6 am.
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REMEMBER
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NAMES!

Academy Award Wir_mers

DEAN PITCHFORD

for the Year’s Best Original Song,
“FAME”

from the motion picture

FAME

Academy Award Wi_n_ne_r
MICHAEL GORE

for the Year’s Best Original Score

FAME

Congratulations
We're proud and happy for you!

GEFFEN/KAYE MUSIC
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TO EASY LISTENING, COUNTRY

Radio Programming

Oahu Format Shifts Show Push
For Older, Specialized Listeners

By DON WELLER

HONOLULU—Within the last
year, three radio stations on Oahu
have changed formats in an appar-
ent attempt to attract relatively
older, more specialized audiences.
Taken as a whole, these shifts can be
seen as a move away from rock and
oldies and toward easy listening and
country music.

Ron Jacobs, owner and genera)
manager of KDEO-AM radio
(which began its operations Feb. 14,
1980), changed his station’s format
from what he describes as “pop-
adult-contemporary-rock-jazz-talk-
sports-news” to country music in
January.

“We decided to change our for-
mat because there had been a no-
table vacuum of country music on
the radio in the state since 1977.” Ja-
cobs explains.

“The reaction we've been getting
since we switched formats has been
major—qualitatively and quan-
titatively. Quantitatively it’s been
the wildest thing I've seen since
KPOI-AM burst on the scene in
1959 bringing rock’n’roll to Hawaii.
Qualitatively it’s attracted a text-
book demographic audience of 25 to
49, which all the mainland ratings
reflect.”

Jacobs notes that his music service
is provided mostly by Drake-
Chenault.

“We follow basic radio guide-
lines,” he says, “and we utilize a full-
time country music library. The sta-
tion is at times live automation assist
and full-time automation, depend-
ing on the day-part. I integrate local
favorites and make spontaneous
music selections on my own pro-
gram during morning drive.

“Interspersed throughout all parts
of the day we have the wonderful
paniolo (cowboy) country music, in-
digenous to the 50th state. With per-
haps the exception of Nashville, we
probably have more homegrown
country music here in Hawati than

SR o
Ron Jacobs: going after older listen-
ers with country music.

in any other market in the United
States.”

In discussing his policy for station
promotions during the current
ratings, he’s quick to take into ac-
count the new 90-day rating period
used by Arbitron.

“Bringing country music on a full-
time basis is first and foremost what
we promote, and we intend to do
that year-round,” Jacobs says.
“Coincidentally, with the fact the
first 90-day Arbitron sweep is now
underway in Hawaii, we're doing
our promotions relating to the music
primarily.

“Continuously balanced country
music in the foreground is the pri-
mary programming goal of the sta-
tion. I think as the trend toward ESF
(Extended Sample Frame) ratings
from Arbitron develops on the
mainland, people will realize the
budgetary insanity of running big

WJOI To Contemporary;,
Imported Duo Aids Move

By WANDA FREEMAN

NEW ORLEANS—WEZB-FM
was so successful in its move from
beautiful music to contemporary
that parent company EZ Communi-
cations has asked general manager
Bob Reich and program director
Dan Vallie to do the same for WJOI-
FM, its Pittsburgh station.

WIJOI signed on as contemporary
Sunday at midnight with the tag
“B94” (and why not? “B97” worked
for WEZB).

Vallie and Reich will run both sta-
tions now: Vallie is to live in Pitts-
burgh and visit New Orleans occa-
sionally, and Reich will live here
and visit Pittsburgh occasionally.
John Volpe, a native New Orleanian
and music director at KKKQ-AM,
Phoenix, is coming home to serve as
assistant program director of WEZB.

The move is considered bold for
the reputedly conservative EZ chain,
which still owns beautiful music sta-
tions in Richmond, Fairfax and
Charlotte, and a clear vote of confi-
dence for the B97 honchos.

EZ Communications was report-
edly reluctant to change formats at
WEZB in 1979, even though the sta-
tion was faring against beautiful
music competitors WBYU-FM and
WWL-FM (which began 1981 as
Schulke IT station WAJY). A change

to disco got disappointing results,
and so it was with great trepidation
that EZ imported Reich and Vallie
from Nashville’s WBYQ (92-Q) and
allowed B97 to go contemporary in
1980.

WEZB catapulted to the top of the
ratings heap, and EZ Communi-
cations got braver.

“I'm very excited,” says Vallie.
“It’s wonderful to be able to move
inside the company. They’ve gotten
aggressive, and have shown confi-
dence in Bob and me.”

Vallie and Reich are noted for
running a tight ship. They’re said to
frown upon staff members who frat-
ernize with personnel from other
stations, and some on-air people
caught in a flawed performance
have wondered if Reich ever sleeps.

But their strictness has paid off,
and if Vallie gives anyone a hard
time privately, he makes up for it by
publicly conveying confidence in his
team. Some program directors have
expressed a preference for entering a
new ratings book with at least a
month-old lineup. But when Vallie
lost the city’s number one jock days
before New Orleans went into its
current book, Vallie kept his cool; he
knew the jock’s replacement was
good, too, and that his whole station
was healthy.

money giveaways and programming
ratings will be based more on pro-
gramming than people putting on
circuses or outright purchasing their
audience.”

Jacobs adds that the revenue for
his station has increased dramati-
cally since the format change to
country music, and that the Febru-
ary/March Burch report indicates
that since he began playing country,
his station has leaped from 24th
place among all stations to 4th place
for total listeners over the age of 12.

Within two weeks of KDEO’s
change, KPOI-AM switched for-
mats from oldies to the “Schulke
Two” format, which is a syndicated
MOR vocal-oriented music service
programming out of New Jersey.

Program director Lan Roberts ex-
plains that “the owners of the station
felt that KDUK-FM, our sister sta-
tion, was pretty well competing with
itself. They wanted to go after a
higher demographic—people like 30
plus. then they could have two dif-
ferent elements to sell.”

Roberts points out that KPOI's
new programming, which is basic-
ally an easy-listening format with
vocals, is not automated, and that he
plans no specific promotions for the
current Arbitron.

He clarifies: “The selling point
that we really feel is connected with
the station is the fact that it’s a more
music station, along with the partic-
ular type of easy listening music.”

While he feels the station hasn’t
been using the new format long
enough to really be able to evaluate
it, Roberts believes he sees a trend
emerging in radio overall.

“I think that radio, as it becomes
more competitive, making the game
more exciting, will become more
specialized,” he says. “And if the
sales people will start selling the spe-
cialization of the radio station, I
think we’re not only going to have a
more competitive market, but also a
lot of people are going to be able to
get bigger pieces of the pie.”

Another turnaway from rock took
place last June, when KORL-AM,
one of Hawaii’s top 40 staples,
brought in a mainland format called
“The Music Of Your Life,” which
p.d. Dick Curtis describes as “basi-
cally pop non-rock classics of the
past four decades.”

Despite the fact that during the
format’s first rating period last Octo-
ber/November, KORL dropped
from a 7.4 to a 4.8 in the Arbitron,
Curtis is elated.

“Although it seems like we
slipped, we didn’t,” he explains. “Up
to the middle of last year we were an
adult contemporary station, but no-
body over 35 was listening to us. But
then we changed our format for a
target audience of 35 plus, and in the
last book we came out number two
in women 35 plus and number three
in total adults. Everything we were
told would happen happened. I've
been in radio over 25 years and I've
never seen anything like this be-
fore.”

Curtis points out that KORL did
no special promotions during that
rating period, reinforcing the trend
away from giveaways and toward an
older, more specialized demo-
graphic target.

He adds: “The fact that we’re par-
ticularly strong in women is great,
because I think women are more im-
portant than men as a target dem-
ographic because they make more
buying decisions.”
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BREADWINNER WINNERS-—WISN-
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M Milwaukee program manager Dave
Denver has some fun with entries in his station’s Breadwinner Contest. Pro-
motion director John Scheinfeld looks on in amazement. The contest
awarded prizes based on amounts of grocery slips sent to the station.

JOHNSON EXITS SHAMROCK

Case To Sunbelt In
Job Change Flurry

LOS ANGELES—Last week was
one for major departures in radio.
Dwight Case, president of RKO Ra-
dio for the past six years, resigned to
become a partner in Sunbelt Com-
munications. Bruce Johnson, the
man who preceded Case at RKO, re-
signed as president of Shamrock
Broadcasting to count his money. He
reportedly took away more than $1
million in a settlement of his con-
tract.

And as Case joined Sunbelt, John
Lund, who moved to the same firm
last year as vice president of the
broadcast programming division
(from being program director of
WNBC-AM New York) left to form
his own consultancy.

Case will head Sunbelt’s broad-
cast division which consists of
KQEO-AM and KZZX-FM Albu-
querque, N.M.; KVOR-AM and
KSPZ-FM Colorado Springs;
KFYE-FM Fresno, Calif.; and
KLNK-FM Oklahoma City.

Case will be succeeded by Robert
Williamson, who has been vice pres-
ident of RKO General-owned
WNAC-TV in Boston.

In addition to the six radio prop-
erties, Sunbelt Communications also
owns the Research Group, a re-

Master Broadcast,
Carnegie In Merger

MORRISVILLE, PA.—Jason
Taylor, president of Master Broad-
cast Services, which syndicates
beautiful music, and Jim Carnegie,
president of Caraegie Consulting
Enterprises, have joined up to mar-
ket consultation of Master Broadcast
Services and develop a new feature
syndication.

Carnegie will move his consulting
operations, which include work on
adult contemporary and Hot 100
formats, into Master Broadcast Serv-
ice headquarters.

search firm serving the broadcast in-
dustry, SBCC Inc,, a management
consulting, marketing and training
company and Syndicom, a program
syndication firm.

With the addition of Case, Sun-
belt is expected to accelerate its ac-
tivities in. hi-tech and software as
well as station acquisition expan-
sion.

Under Case’s tenure as president,
the RKO Radio division expanded
to include the first satellite-distrib-
uted full radio news networks (RKO
I, II, III), in-flight entertainment
(Airborn Audio Systems) and con-
sumer products (RKO Tapes and
Videotapes).

RKO stations in Los Angeles and
Ft. Lauderdale were successful in
their oldies formats while the outlet
in Chicago was among the first 24-
hour FM news and adult contempo-
rary stations. Additionally, RKO’s
formats include talk, classical, adult
contemporary and modern country
utilizing automation as well as live
programming.

Johnson was president of RKO
for three years and leftin 1975 to run
the broadcast properties of Sterling
Recreation Organization, which has
facilities basically in the Northwest.
A short time later, Johnsoh took over
the reigns of Starr Broadcasting,
which was to later become Sham-
rock Broadcasting when Roy Disney
bought the company and took it pri-
vate. In the almost five years John-
son ran Starr and then Shamrock, he
rescued the company from the brink
of bankruptcy and restored it to
profitability.

Itis not clear just who will succeed
Johnson. Disney’s attorney Stanley
Gold is now sitting in the president’s
seat. Bill Clark, president of Sham-
rock’s KABL-AM-FM in San Fran-
cisco, is in charge of radio operations
and Pat Shaughnessy continues as
president of the TM Companies, a
Shamrock subsidiary.
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« Satellite flexibility
« Full stereo transmission

« Award-winning news and information programming

« Monthly entertainment specials

« Night Time America—5-hour live overnight music show
« Comprehensive BMC Co-op Sales Plan

e Interkom computer link

- Station management and sales research package

If you're not getting all these services from
your radio network, stop in to see RKO.
You'll hear the Sounds of Success—in full
stereo via satellite, at the NAB in the

Las Vegas Hilton Governor’s Suite 2962.

The RKO Radio Network
The Sound of Success.
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COUNTRY MEETING—Johnny Lee, left, and Mickey Gilley, cente

F

e

Radio Programmi

r, huddle with WHN-AM New York personality Lee

Arnold for a station interview during a live broadcast of performances in New Jersey.

Stations Growing With Service

Country Duo Stressing News, Sound; Ratings Double

PITTSBURGH — WEEP-AM
didn’t have to jump on the band-
wagon to take advantage of radio’s
hottest format. The 50 KW daytimer
had a 15-year head start.

But the individuals responsible
for programming country formatted
WEEP and co-owned WDSY-FM
say that the rise in popularity in the
music is only part of the reason for
the Arbitron increases shown by
both stations.

“WEEP’s the music alternative on
the AM dial and that used to help
get 3.0 shares,” says former program
director Joel Raab, who recently
moved to WHK-AM Cleveland.

“Now WEEP gets 6.0 shares because-

it's not only the music alternative,
is a full service station.”

The most notable changes at
WEEP were made before last fall’s
measurement when two additional
news staffers were added and sports
director Bill DiFabio, who had been
freelancing for several networks,
was hired.

On WDSY, program director Ted
Sohier says that the format combin-
ing 80% country with 20% adult con-
temporary has been, “honed and
massaged and now we’re beginning
to reap the rewards from a lot of
work.”

He feels the station’s audience has
grown because WDSY appeals to
listeners who have been neglected
by other stations in the market.

“Our listeners are t0o young for
beautiful music and tired of hearing
hard rock,” he says. “We fill a void
that would ordinarily be filled by a
station that programs a mellow kind
of adult contemporary music. Sta-
tions that have had that format in
this market in the past have dropped
thatand gone on to something else.”

Except for a disastrous year-long

Season Opening
With A Re-Run

WASHINGTON — In response
to ball game fans in the nation’s
capital, groaning because the season
opens April 10 and the city doesn’t
have a team. WWDC-AM will re-
broadcast the last game ever played
here.

According to Denise Oliver. vice
president of programming and oper-
ations, the two-hour plus game be-
tween the Washington Senators and
the New York Yankees will carry a
new series of “more current” com-
mercials.

By JOHN MEHNO

experiment with a talk format in
1975, WEEP has been playing coun-
try music since the ’60s. Until a sepa-
rate identity was established on FM
three years ago, WDSY duplicated
the AM signal, then as WEEP-FM.

“We take advantage of free pub-
licity,” says program director Barry
Mardit, who succeeded Raab. “We
try to tie in with newsworthy events
and make news.”

In that direction, the station got
good publicity mileage from a train
it chartered to take Pittsburgh foot-
ball fans to Cleveland for the Steeler
game there last fall. Television sta-
tions have been looking for features
on the country-oriented lifestyle and
have consistently included WEEP in
the reports. The station sponsored a
series of free lunchtime concerts in
the Market Square area of down-
town and tries to circulate through
the area as much as possible in the
conspicuous WEEP Jeep.

“Our appeal is to families so we
try to go where they are,” Mardit
says. “That’s why we’ll go to the
Civic Arena for the boat show or the
recreational vehicle show. We try to
match the lifestyle of the audience.
We hand out balloons with the sta-
tion’s call letters on them and that
makes a lasting impression.”

The WEEP audience has grown to
a 6.1 share overall, up from 3.6 in the
spring of 1980 and a 3.4 in the fall of
1979. Although Mardit says the sta-
tion hires personalities who can
communicate, there isn’t an abun-
dance of talk from the DJs. The ex-
ception is the morning drive show of
Jon & Terry Rhodes, one of the few
husband and wife teams in the coun-
try. They post a 4.5 share, up from
2.3 in the fall of ’79.

The playlist averages between 31
and 40 current records per week,
with an average of five adds. Call
out testing is done on oldies. but
none on currents. Occasionally,
WEEP will air test new records to
gauge listener response on a very ac-
tive phone system. Blondie’s “The
Tide Is High™ and Queen’s “Crazy
Little Thing Called Love™ were con-
sidered but weren’t added. Air Sup-
ply’s “Every Woman In the World”
was added. While Mardit acknowl-
edges that the current peak interest
in country music has helped. he
doesn’t expect the bottom to fall out
when some new trend comes along.

“It’s not like disco. although the

comparison is probably inevitable.”
he says. “Country has mass appeal.

There are familiar entertainers. If
you took the top 20 performers in
country music, I think most people
would recognize them. They know
Charlie Rich is the guy with the
white hair who plays the piano and
they know that Willie Nelson is the
guy with the red bandana.

“There’s more continuity on the
country charts than you see on the
pop charts, with the exception of
Elvis and the Beatles. We've gotten
new listeners who may have been ex-
posed to country for the first time
and wanted to check it out, but
there’s a big base that’s always lis-
tened. There’s a foundation. It’s not
a fad.”

It would seem that WEEP and
WDSY would share audience as a
holdover from the simulcast days,
but Sohier says that’s not the case.

“There’s no indication that there
is a lot of sharing,” he says. “The
identities of the station are different
and there doesn’t seem to be any
mass tuning here when they sign off.
I think WEERP is a little more chart
oriented than we are. I think they
use national chart and sales infor-
mation more than we do. We pick
records that fit the format and steer
clear of the records that aren’t ap-
propriate. We go entirely by our
ears.”

Sohier means that literally. He
does no music research and relies on
his own personal judgment in deter-
mining whether or not a record gets
played on WDSY.

“Our major criterion is whether the
record is going to work for us,” he
says. “We don’t care who does it. or
what kind of music he’s done in the
past, we consider the sound of the
record. It's a subjective set of criterion
not based on facts and figures. We
try to be objective about every
record and not judge it by the label
it's on or who the artist is. If the
record doesn’t work for our format,
it doesn’t matter if it’s the number
one artist in the country, we won’t
play it.

“Research has its place. but I
think it’s an extreme mistake to rely
on research entirely. I think it's been
a crutch for a lot of programmers
who have tin ears. Radio’s an aural
medium and I think you have to
have a feel for music. | think the au-
dience senses that.”

In the fall Arbitron, WDSY
posted a 3.4 overall share. an in-
crease from 3.1 in the spring and 2.4
in the fall of *79.

www.americanradiohistorv.com

ng

KLTE-FM Scoring
Commercial Gusher

By TIM WALTER

OKLAHOMA CITY—When Dal-
las Cowboys owner Clint Murchi-
son, Jr. and partner Ken Dowe, new
owners of 100 kw KLTE-FM, gave
away a share in an oil drilling proj-
ect to a lucky listener, it was more
than mildly symbolic.

The oil well has since come in at
40 barrels a day for the soon to-be
wealthy adult contemporary fan.
For Murchison and Dowe, the ink is
barely dry on their rate cards before
they’re forced back to the printers.

In a 12-month turnaround, the
station has gone from a 3.1 share to
6.0. Rates have gone up five times,
from a readily available $8 to a sold-
out $52. The station grossed over $1
million in its recently concluded first
new year; a hefty five-time increase
over previous ownership.

“The feedback we getis ... well,
people say we sound classy,” says
Dowe. Dowe claims the station car-
ries the number one share of edu-
cated listeners and likewise for high
income. \

The station’s old format was a typ-
ical MOR, he explains. “Our adult
contemporary is a blend with pop
adult, or as we call it, light pop. In-
stead of a Jerry Vale, we’re extend-
ing in the other direction, we'll go
beyond a Kenny Rogers and Anne
Murray to play Larry Gatlin and
Don Williams.”

Dowe, who personally presents
editorials three times every week on
the station, was an executive vice
president for 10 years and Gordon
McLendon. “McLendon invented
top 40 and all-news formats,” relates
Dowe, “He was a big influence on
me; no one was his equal.”

Dowe says the station playlist cov-
ers some 700 titles. and even ven-
tures daringly into light jazz “with a
pop sound.”

Dowe is also proud that the sta-
tion’s morning DJ, Kevin McCor-
mick was singled out by Drake/
Chenault as one of America’s top
five pop adult DJ’s.

The station’s promotions don’t
stop with oil wells. Football star
Roger Staubach does tv commer-

‘Country

cials. “I don’t know of another sta-
tion in the country who’s got friends
like that.”

Dowe says the station’s oil well
giveway was valued at several thou-
sand dollars. “We used a registration
system, Jim Long’s ‘Hot Ticket,” with
the big prize that ‘really capped it
off” as the speculative share in the oil
drilling venture. The prize was
awarded in January after a three
month promotion; the winner was a
working lady, a nurse, about 30
years old. She’s married and lives in
an affluent suburb.” The exact value
of the prize is still unknown, as the
well has not been placed in produc-
tion yet. “It’s simply oozing at 40
barrels a day,” explains Dowe.

Another of the station’s promo-
tions last year was a give-away of 10
Kruggerands. The solid gold coins
were valued at nearly $10,000. “A
group of medical students from the
University of Oklahoma won,” he
says. The contest was to count the
number of no-commercial hours on
the stations (the correct answer was
260).

During the Arbitron sweep, the
station is using a daily contest called
“Spring Spree.” Listeners will regis-
ter on one day, during a low-rated
day part, and win the following day.

“We put people, ideas, on the air,”
he says. “Our idea is to be a public
service station; we’re committed to
the principle that people own the
airwaves.”

Although the station has had re-
cent themes of “Music for Grown-
ups” and “Music and More for
Grown-ups,” Dowe is rather taken
with a listener’s recent comment and
may use it in the next advertising
campaign. Told that the station act-
ed as if “it really matters,” Dowe
said he would adopt “it matters” asa
slogan.

After McCormick’s 6 to 10 a.m.
show, program director Joe Jeffrey
covers mid-days until noon, John
Williams noon to 3 p.m.. Doc Dalton
3 to 7 p.m., Dave Darnell 7 to mid-
night, and Maurice Eaves midnight
to 6 a.m.

Radio Seminar’

Selects New Name, Scope

NASHVILLE—“Country Radio
Seminar” used to serve as a title for
both the annual conference and the
group that runs it, but now the group
has decided to adopt a separate
name: Organization of Country Ra-
dio Broadcasters.

According to the organization’s
outgoing president Mac Allen, the
change was made to allow the group
more flexibility in related radio ac-
tivities, including the capability of
delving into diversified areas of
country radio and its promotion.
However, a key function of the
broadcasting organization will be
the continued sponsorhip of the an-
nual Country Radio Seminar in
Nashville.

Don Boyles. general manager of
WKHK-FM New York. has been
elected president of the Organiza-
tion of Country Radio Broadcasters,
succeeding Allen who will serve a
new three-year term as director-at-
large as well as heading the publicity
committee of the seminar’s present-
ing body.

Bob English, general manager of
WUBE-AM Cincinnati, replaces
Kim Pyle. general manager of

WKI1X-AM Raleigh, as agenda
chairman for the upcoming year’s
seminar.

Joining Pyle and English for a
one-year term as broadcasting rep-
resentatives on the board of direc-
tors is Lee Masters, general manager
of KLOZ-FM El Paso. Other board
members are Susan Roberts, Joe Ca-
sey, Mac Allen, Al Groonfield. Roy
Wunsch, Joe Galante and Erv Wool-
sey.

Serving as executive vice presi-
dent will be Terry Wood, with Sandi
Smith as secretary and Jeff Walker
as treasurer, Vice presidents are Les
Acree, Skip Stevens. Del Bryant,
Mike Oatman, Kathy Hailey, Bob
Doyle. Ed Salamon. Charlie Monk,
Jerry Seabolt and Biff Collie.

According to its plans, the organi-
zation has announced the awarding
of a $2,500 grant to Middle Tenn.
State Univ. as part of a six-year tra-
dition that has resulted in $15.000
worth of scholarships in communi-
cations to accredited U.S. schools.

Frank Mull will continue to serve
as executive director for the organi-
zation in Nashville.
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Radio Programming

Basics Help KDUK Honolulu Rise In Ratings

By DON WELLER

HONOLULU—*Personnel, mu-
sic and promotions, in that order,”
are the reasons for the success of
KDUK-FM here, says program di-
rector Ken Hutchinson.

After initiating its adult-oriented
rock format 18 months ago, KDUK
has leaped from 15th in the market
to number five. During the latest Ar-
bitron book, “the Duke” scored a 6.4
share. “We’re quite happy,” says
Hutchinson. “There isn’t just one
key to the station’s success,” says
Hutchinson, pointing to the combi-
nation of personnel, music and pro-
motions.

Although known as a rock station,
Hutchinson notes that “the Duke”
uses an ‘“adult-oriented” format.
“The songs we play are determined
by their status on the national charts
and the gut-level reaction we have to
them. We consult with Burkhart-
Abrams. They give us input as to
how a record is doing across the
country. Since we’re a couple of
weeks behind the mainland in deliv-
ery of product anyway, it works out
pretty well because they get to test-
market everything and we can just
take the cream of the crop—the
things that have kept working.

“Our music includes some DJ dis-
cretion working within certain for-
mat categories, and there’s a wide
variety of music within each cate-
gory. Just before the last Arbitron we
cut back on some of the top 40 and
increased the personality sound. Be-
fore it was like listening to a 100,000
watt jukebox with rock’n’roll on it.
Now we’ve become more of an al-
bum rock station.

“l allow jocks freedom to talk and
really communicate instead of just
saying ‘this is’ and ‘that was’ and ‘we
are.’ I've also cut back the commer-
cial load so that we could do half-
hour sweeps of commercial-free mu-
sic every hour. We emphasized these
sweeps during the last rating.”

Despite KDUK'’s achievements
during the October/November rat-
ings, music director Rick West was
terminated March 2.

Explains Hutchinson: *Rick
West’s termination as music director
was more a reflection of his numbers
on the air than his performance as a
music director. As music director, he
was brilliant. His morning-drive
numbers just weren’t progressing in
the same fashion as the rest of the
station.

“One other change we’ve made
recently—we brought in Bill Mimms
from WORIJ-FM (ZETA-7) Orlando
Fla, to work the midday shift.”

sor various rock’n’roll movies shown
at selected theaters at midnight—a
time when most theaters normally
close for business. People with ‘98
Flock Cards’ naturally get a dis-

count to these movies, movies fea-
turing Jimi Hendrix. the Doors and
many contemporary acts. We call
this promotion ‘98 Rock and The-
ater.””

Having attracted nearly triple the
audience of its closest and more es-
tablished competitor, KQMG-FM.
in the last Arbitron, Hutchinson says
that it all confirms his faith in basic

rock’n’roll.

“I knew that rock’n’roll could live
here and | knew for vears that it
could work. And I knew that it
wasn’t being promoted right.

Pick a
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rewiring. Just plug in and enjoy. With
current drain a mere 0.3 mA at 9 volts

45

advo8aTg 1861 ‘8L TIHdV

During the last Arbitron Hutchin-
son used a number of promotions,
including bumper stickers, the is-
suing of preferred-listener discount
cards, involvement with major rock
concerts, and sponsorship of mid-
night rock’n’roll movies at various
local theaters.

“We ordered 50,000 bumper stick-
ers and had them available at sev-
eral of our sponsors’ places through-
out the island,” he notes. “We also
got very involved with concerts that
related to our audience, like Z.Z.
Top, the Police, and Blue Oyster
Cult. We got a group of 12 girls,
dressed them in red and white out-
fits, called them the ‘98 Rocketts,’
and had them at all the concerts.

“In addition, we had preferred lis-
tener cards, called ‘98 Flock Cards,’
which look like credit cards but
which are inflation fighters. Our lis-
teners use them at various local
clubs and KDUK sponsors for dis-
counts.

“Finally, we’ve been working a
promotion in town through an inde-
pendent business whereby we spon-

(4 mA at 12-52V) a 9V battery lasts thousands
of hours, not just the 60 or 70 hours typical of
other mikes.

When your power supply isn’t available, or isn’t enough,
use ours. The new AT8501 Dual Battery Supply holds two 9V batteries.
One to use, and one In reserve. Instant switchover and sest LED eliminates
guesswork. And spares are as near as the closest shopp.ng center. Neat!

But convenience and versatility are just two of the advantages of the new ATM
models. All-new electronics provide plenty of headroomi inside the microphone with
no more than 1% THD even when used in acoustic fields of 141 dB SPL. Which sets
new standards for clean sound even close-up to big brass or inside a powerful drum kit.

And the sound you hear is wide-range and musical. Presence without peaks.
Highs to 20,000 Hz but without a raspy “edge” Yet despite their responsiveness,
these new ATM microphones have the “Road Tough” r=liability proved so often on
stage and in the studio.

Before you add another microphone, compare our sound, our convenience, our
reliability, and our cost. Write for literature and list of nzarby ATM microphone
specialists. Get great sound. ..right from the start! AUDIO-TECHNICA U.S., INC.,
1221 Commerce Drive, Stow, Ohio 44224. (216) 686-2600.
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Survey For Week Ending 4/18/81

“ibor Rock Albums & Top Tracks

€ Copyright 1981, Biliboard Publications, Inc. No part of this publication may be reproduced, stored in a retrleval system, or transmitted, in any form
or by any means, electronic. mechanical. photocopying. recording. or otherwise, without the prlor written permission of the publisher

Rock Albums Top Tracks
This &g;;";ﬁz": ARTIST—Title, Label ot |2k | 8| ARTIST—Title, Label
11 1] 4 THE WHO—Face Dances, Warner Bros. 1| 1|5 THE WHO—You Better, You Bet, Warner Bros.
2 6|5 | REOSPEEDWAGON—Hi Infidelity, Epic 2| 2|5 | ERIC CLAPTON—I Can't Stand It, RSO
A B B b S 3| 4|5 | STEVE WINWOOD—While You See A Chance, Island
5( 5|5 | STEVE WINWOOD—Arc Of A Diver, Island o I I e My Hands, A&
S G 6| 3|5 | .38 SPECIAL—Hold On Loosely, ARM
—Face Value, Atlantic X ; ,
8 | o AC/DC—Dirty Deeds Done Dirt Cheap, Atlantic 7/615 REO SPEEDWAGON—Take It On The Run, Epic
9| 95 .38 SPECIAL—Wild Eyed Southern Boys, A&M 8|10|5 LOVERBOY—Turn Me Loose, Columbia
10|11 4 APRIL WINE—The Nature Of The Beast, Capitol 9 (20| 2 JEFFERSON STARSHIP—Find Your Way Back, Grunt/RCA
11| 815 JOURNEY—Captured, Columbia 10 | DN SANTANA-—Winning, Columbia
12 | o SANTANA—Zebop, Columbia 11|32 2 STEVE WINWOOD—Arc Of A Diver, Island
13 (13| 4 LOVERBOY—Loverboy, Columbia 12 8(5 RUSH—Tom Sawyer, Mercury
141125 GARLAND JEFFREYS—Escape Artist, Epic 13|11 4 PHIL COLLINS—I Missed Again, Atlantic
15|18 | 2 XQN?EIXLS TDR THE PEOPLE OF KAMPUGHEA—Various 14| 715 JOURNEY—The Party’s Over, Columbia
rtists, Atlantic B : . ,
16|20 | 5 | JAMES TAYLOR—Dad Loves His Work, Columbia I E::‘LL;::;LTE‘L;ZJ;‘_’_:;TL‘;TS‘;’“E’D Atlantic
17 | 27 | 2 JEFFERSON STARSHIP—Modern Times, Grunt/RCA 17 123 | 2 AC/DC—Dirtv Deeds Done Dirt C,hea Atlantic
18 (15| 5 JOHN LENNON/YOKO ONO—Double Fantasy, Geffen , y P, _
19136 | 4 | ROBIN TROWER, JACK BRUCE, BILL LORDON—BLT. 18 112 | 5 | APRIL WINE—Just Between You And Me, Capitol
Chrysalis 19 | e ROCKPILE w/ROBERT PLANT—Little Sister, Atlantic
20 | EXTe THE PRETENDERS—Extended Play, Sire 20 | 15| 3 WHO—Another Tricky Day, Warner Bros.
21 |19 | 3 ROLLING STONES—Sucking In The Seventies, Rolling 21 135 5 REO SPEEDWAGON—Don't Let Him Go, Epic
5 Stone Records _ 22 |19 | 2 RAINBOW—I Surrender, Polydor
€ |22 | EEW | DOGC HOLLIDAY—Doc Holliday, A&M 23 (17 | 5 | RICK SPRINGFIELD—Jessie’s Girl, RCA
SRR 1105 0| SHE EOLIGE= Jcrijdtia ondatid LAEM 24 |18 | 4 | ROBIN TROWER—nto Money, Chrysalis
szt || 221 5 ) STEELY DAN-=Gaucho, MCA 25 | 20| 5 | STYX—Rockin' The Paradise, A&M
=2 |25/33|5 | PAT TRAVERS—Radio Active, Polydor 26 | KON | 0ZZY OSBORNE—Crazy Train, J
. . y Train, Jet
—~ | 2612415 DIRE STRAITS—Making Movies, Warner Bros. THE POLICE—Don’t Stand So Close To Me. A&M
8 |27|28| 3 | THE GREG KIHN BAND—Rockihnroll, Berserkley 21 121} 2 ST SIER S BIBEE VO k)
~| 28|21 |5 | MANFRED MANN'S EARTH BAND—Chance, Warner Bros. 28 | 37| 2 { THE PRETENDERS—Message Of Love, Sire
~ | 29 | e U2—Boy, Island 29 136 | 5 REO SPFEDWAGON—Keep On Loving You, Epic
T |3 |14]5 | BRUCE SPRINGSTEEN—The River, Columbia 30 | mxmp | U2 Will Follow, Island | .
< |31 |35 RAINBOW—Difficult To Cure, Polydor 31 | JUDAS PRIEST—Head Out On The Highway, Columbia
3216 | 3 ADAM & THE ANTS—Kings Of The Wild Frontier, Epic 3240 | 3 FRANKE & THE KNOCKOUTS—Sweetheart, Miltennium
33 {39 | 2 ELVIS COSTELLO—Trust, Columbia 33 (42| 5 APRIL WINE—AIl Over Town, Capitol
34 117 | 5 | THE CLASH—Sandinista!, Epic 34 | pmxm) | JAMES TAYLOR—Stand And Fight, Columbia
35 (32| 2 CLIMAX BLUES BAND-—Flying The Flag, Warner Bros. 35122 5 ERIC CLAPTON—Rita Mae RSO
36 |30 (5 BLONDIE—Autoamerican, Chrysalis 36 | 38 | 2 TED NUGENT—The Flying ,Liplock Epic
37 | DAVID SANBORN—Voyeur, Warner Bros. A e i s e, (o
38 | 35| 5 | DONNY IRIS—Back On The Streets, Carousel/MCA U U feichinoRlicRisiee SaucEr
39 | Xl GRATEFUL DEAD—Reckoning, Arista 38 | 47 | 2 iIBVIrgsNFRED MANN’S EARTH BAND—For You, Warner
4 50 | 5 THE SHERBS—The Skill, Atco d
4? nﬂim POINT BLANK—American Excess, MCA 33 [ 46 | 2 THE GREG KIHN BAND-—Sheila, Berserkley
42 | 41 i 5 RICK SPRINGFIELD—Working Class Dog, RCA 40 | 26 | 2 KROKUS—Winning Man, Ariola
43 144 | 5 THE ALAN PARSONS PROJECGT—Games People Play, Arista 41 | = THE FABULOUS THUNDERBIRDS—One’s Too Many,
44 m THE SHAKE RUSSELL/DANA GOOPER BAND— | Chrysalis
' Southcoast/MCA . 42 | E= | JOE ELY—Musta Notta Gotta Lotta, Southcoast/MCA
45 | ) THE DREGS—Unsung Heroes, Arista 43 | 43 | 2 DIRE STRAITS—Expresso Love, Warner Bros.
46 | 48 I 3 FMﬂlf\NKE & THE KNOCKOUTS—Franke & The Knockouts, as | 31| 5 THE SHERBS—I Have The Skill. Atco
illennium . Y
47 | EEXZB | THE FABULOUS THUNDERBIRDS—Butt Rockin’, Chrysalis :: st | 4 gﬁ)‘(”sgo“':)l‘.nzm:&o&" Of Mind, MCA
48 | 43 | 3 THE RINGS—The Rings, MCA i i I
49 (40| 5 JOE ELY—Musta Nott% Gotta Lotta, Southcoast/MCA 47 | 34| 3 PHIL SEYMOUR—Precious To Me, Boardwalk
50 {45 | 5 TED NUGENT—Intensities In 10 Cities, Epic 48 | JAMES TAYLOR—Her Town Too, Columbia
T Add 49 | e gOLLANG STONES—If | Was A Dancer, Rolling Stone
ecords
op s s 50 | 33 | 2 PAT TRAVERS—New Age Music, Polydor
i H ]
1 | JEFFERSON STARSHIP—Modern Times, Grunt/RCA g; mm :gi’;;f'ég"ga”;e;t'\f:m?éay MUIRYCRRTCRINt EMER
2l FHE FRETEMDERS=Extended Play. Sire 53 | mxzm) | GREAT BUILDINGS—Maybe It's You, Columbia
3 THE GRATEFUL DEAD—Reckoning, Arista . .
4 | WILLIE NILE=Golden Down, Arista 54 | mrmp | GRATEFUL DEAD—Ripple, Arista
5 | ROBIN LANE & THE CHARTBUSTERS—Imitation Life, Warner Bros. 55 | 39 l 5 | DONNY IRIS—Ah Leah, Carousel/MCA
6 COLD CHISEL—East, Elektra 56 | 55 | 2 HALL & OATES—Kiss On My List, RCA
7 | POINT BLANK—American Excess, MCA 57 | EZXZZ) | ADAM & THE ANTS—Dog Eat Dog, Epic
8 | 0zZY OSBORNE—BIlizzard Of Oz, Jet 58 | EEIEDE JIMMY BUFFETT—It's My Job, MCA
9 THE GREG KIHN BAND—Roackihnroll, Berserkley 59 | =l THE GLASH—Hitsville UK., Epic
10 THE DREGS—Unsung Heroes, Arista 60 @ THE HAWKS—It's Alright, It's O.K., Columbia
A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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ALBUM TALK—Takoma recording artist boug Sahm of the Sir Douglas Quin-

tet, left, looks over a program schedule as he discusses his reunion album
‘‘Border Wave'' with WBCN-FM Boston jock Ken Shelton.

AMer In Buffalo Boosts
Power, Goes To 24 Hours

By JIM BAKER

BUFFALO-Daytimer WXRL-
AM has expanded into a 24-hour
operation and boosted power boost
from | kw to 2.5 kw.

“Joanie and I are absolutely
thrilled.” says Ramblin’ Lou Schri-
ver, who with wife Joanie Marshall
the suburban Lancaster station
which went country when Schriver
bought it in 1970. “We've been
working hard for several years to
make this happen. Now we're offer-
ing a new service to country fans
here.”

Schriver has his own on-air shifts
and handles some sales operations
as well. His wife is program director
and business manager, his sister
Beverly Sionko is traffic director.
The Schrivers’ four children help
out as well.

“It’s a very informal family oper-
ation,” Schriver says. “We enjoy
what we’re doing and we’re going to
be here for years. We're interested in
this community because we live
here.

Schriver. who has been playing
and singing country music on Buf-
falo-area radio since 1947. did not
need to undertake a large hiring op-
eration for the move to a round-the-

clock effort. Several part-timers now
have more airtime. Larry Jones and
Sandy Michaels work from 6 p.m. to
midnight and Robert P. Beyette has
a “Midnight Cowboy” show to 6
a.m. aimed at truckers.

“A lot of truckers drive through
Buffalo, many on their way to Can-
ada, and 99% of the fellas who drive
those big 18-wheel rigs are country
fans,” says Schriver.

Schriver became encouraged to
expand to a 24-hour station when
WACIJ-FM (formerly WWOR-FM)
dropped country music for an oldies
format. That left WWOL-AM as a
country station to rival WXRL, but
the fulltime move gives Schriver’s
operation a big advantage in market
exposure.

Schriver says his evening format
will emphasize a “more music” for-
mat. with Jones and Michaels talk-
ing little and spinning three discs
without interruption. Weekend eth-
nic programming will continue.

The station’s new package is
called “Super Country™ with mod-
ern and tradition country. Western
swing, bluegrass, country rock. pro-
gressive and country gospel music
played. WXRL continues as a Mu-
tual affiliate.

Radio Programming

Desert Bloom: AOR Hits Format

Tight Playlist, Low-Key DJs Give KFMG 9.7 Share

ALBUQUERQUE,N.M.—With a

‘tight playlist, low-key personalities

and a 9.7 Arbitron share, KFMG
(FM 108) is blooming in the desert
with a format described as “album
oriented hits.” Program director
John Florence claims the concept
has since been copied elsewhere.

“A portion of our library is hit
songs ... but album oriented,” ex-
plains Florence. “We can’t play the
Bee Gees or just any artist in the Hot
100 chart. But Bruce Springsteen.
Fleetwood Mac, the Eagles, they're
good for us.

“What we do is balance the line.
We may play some hit songs that are
notstrictly AOR, but some of the big
hits on the Hot 100 chart we don't
play because we don’t want to hurt
the 18-year-old listener. I guess
you'd say we play as much top 40 as
possible without the AOR listener
upset.”

The station has a unique tower sit-
uation. With a tower some 6,000 feet
above sea level, one of the highest
commercial sites in the world. it only
takes 22.5 kw to achieve full 100
kw range, says Florence.

THOMPSON SIGNS—Radio con-
sultant Don Thompson, who since
1979 has been known as ‘the
Country Doctor,” signs a contract
held by Century 21 Programming
general manager Dave Scott to put
the former WBAP-AM/KSCS-FM
Fort Worth program director on the
Century 21 team as president of
programming of a new consuiting
division.

Montreux Fest Via Jazz Alive!

WASHINGTON—National Pub-
lic Radio’s “Jazz Alive!” opens its
spring schedule this year with a
three-part -series on the Montreux
Jazz Festival. Recorded live at Mon-
treux, the series features a multi-na-
tional cast of artists.

Miriam Makeba opens the season
with her 10-piece African/American
ensemble. The South African song
stylist is joined by her compatriot
Abdullah Ibrahim (Dollar Brand)
and his quintet as well as Tito
Puente with his Latin Percussion
Jazz Ensemble.

Jazz from Montreux continues
with highlights from the 1980 festi-
val including the George Coleman
octet fesaturing reedmen Sal Nistico,
Mario Rivera and Fran Strozier;
flugelhornist Danny Moore: pianist
Harold Mabern: bassist Clint Hous-
ton and drummer Billy Higgjns.
Also on the second Montreux pro-
gram are German trombonist and
composer Albert Mangelsdorff and
Algerian pianist Martial Solal.

The third Montreux program fea-
tures duets from the 1979 festival’s
“piano night.” John Lewis is paired

By JEAN CALLAHAN
with Hank Jones and in the second
performance, Herbie Hancock joins
Chick Corea.

Jazz Alive’s spring season contin-
ues with the Art Pepper Quartet re-
corded in 1977 at Chicago’s Jazz
Showcase. Also featured are saxo-
phonist Clifford Jordan and pianist
Barry Harris. Tommy Flanagan
shares the stage with bassist Will
Austin for a duo performance re-
corded in 1979 at the Detroit Insti-

_tute for the Arts.

Elvin Jones and His Jazz Machine
and the Ahmad Jamal Quartet are
paired for another Jazz Alive! Spe-
cial.

A fusion show features flutist Hu-
bert Laws, saxophonist/flutist John
Klemmer and the Latin-tinged fu-
sion group Baya as well as Passen-
ger. a new quintet from Texas.

The season also brings offerings
from the Lew Tabackin Trio; John
Handy’s Rainbow: and the Bill Hol-
man Orchestra.

Two more festivals—the 1980 Art
Park Festival held on the New York-
Canadian border and the 1980 Ma-
nassas Jazz Festival held in the rural

community in Northern Virginia—
bring a variety of jazz virtuosity to
the airwaves.

Later in the season, Jazz Alive!
presents a special entitled “New
Music: Detroit” featuring concerts
from the Detroit Institute of Arts.
Art Ensemble of Chicago reedman
Roscoe Mitchell forms a quintet
with A. Spencer Barefield on guitar
and piano, Hugh Ragin on trumpet,
Jaribu Shahid on bass and Tani
Tabbal on Drums.

“August is Charlie Parker Month”
and Jazz Alive! remembers with a
show recorded at Chicago’s Jazz
Showcase. Drummer Louis Hayes
and saxophonist and flutist Frank
Strozier co-lead a band. Drum in-
novator Roy Haynes, once a regular
with Parker’s bands, leads an all-star
ensemble featuring saxophonists
Gary Bartz and Sal Nistico and be-
bop trumpeter Benny Bailey.

The late vocalist Eddie Jefferson
is joined by alto saxophonist Richie
Cole, Sonny Stitt. and Charles
McPherson, pianist John Young,
bassist Dan Shepera and drummer
Roy Brooks for an exciting jam ses-
sion commemorating the Bird.
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By TIM WALTER

Albuquerque sits at the base of
the Sandia mountain range and
most local television and radio
broadcasters locate on the crest.

As to DJs, Florence says “we're
looking for guys without big egos.
I's a key ingredient. We think
people want to be talked to and not
yelled at.”

He admits the station’s format is
probably not popular with record
people. “We just don’t add new
product. It’s got to be very strong be-
fore we add it to the list. That’s how
we got to a 9.7 (share).

“It’s scary. Nobody’s taken this as
tight as it could go. We have found
that the tighter you go, the higher
the rating. I think that scares most
other programming people.”

Florence claims AOR formats and
variations will be the wave of the
next decade. “I think things are
changing. If you develop AOR mass
appeal formats, it'll go. Everybody
under 35 grew up on rock’n’roll. On
the other hand. our market surveys
showed that people didn’t like disco.
especially with talking DJ’s. The
personality disco formats were sim-
ply a turn-off.”

Florence has been with the station
since inception two years ago, be-
coming program director Jan. | of
this year when Carey Curelop left
for WABX-FM Detroit.

“We've got several other success
factors. t0o.” he points out. Frankly

Shiben

® Continued from page 31
to increase their present power up to
180 times.

WIR Detroit, for example, cur-
rently broadcasts with 50,000 watts.
Interference from new Cuban sta-
tions could cut WJR’s power back to
under 550 watts, requiring a power
boost of at least 4,500,000 watts to
restore present coverage.

WINS New York, also at 50.000
watts, could be cut back to 6510
watts, requiring a power boost of
380,000 watts to restore present cov-
erage.

The same kind of interference
faces WMAL Washington, D.C.,
WCAO in Baltimore, WKRC Cin-
cinnati and KTSA, San Antonio,
among many other stations. And
that’s just interference from Cuba.
Other Caribbean demands multiply
the problem. —

Shiben believes the U.S. needs to
compromise by agreeing to a switch
to 9 kHz to avoid Caribbean insist-
ence on much enlarged inventories.
The spacing switch “won’t create in-
terference,” Shiben says, according
to FCC initial studies. He says fur-
ther studies being conducted by the
FCC confirm initial findings.

Fordham Adds
Country Talks

NEW YORK-WFUV-FM. the
50.000-watt opcration at Fordham
Univ., in the Bronx. is adding a
serics of artist interviews to its
weekly “Let There Be Country” pro-
gram.

Hank Snow kicked off the taped
interview segments April 2. Still 1o
be aired this month are talks with
Merle Haggard. Lonzo and Oscar.
Bill Phillips and the Wilburn Broth-
ers. Interspersed with the interviews
will be samplings of the artist’s
songs. Each show runs from 8 to 11
p.m.

’,

critical of Burkhart/Abrams for-
mats, he notes “we’re consistent. The
listener hears what he expects to
hear. The problem with Burkhart is
that you hear screaming AC/DC or
Ted Nugent and then they vary to
James Taylor and the Eagles. People
will like one but not the other.

“And in our two years. we haven’t
tampered with the basic formula.
Some stations are always changing,
trying to beat the trends. KRST-FM
(the Crest) dropped their 10 year old
AOR format for Country before the
last book and didn’t gain anything.
Stations change so fast, that those
that don’t end up being the win-
ners.”

Florence says promotion is very
low key, “our DJs don’t make per-
sonal appearances.” The station now
uses T-shirts, albums and a KFMG
discount card very selectively.

“We do rely heavily on rescarch,”
he elaborates. “We do research ev-
ery week. We do phone surveys of
what station listeners are playing or
we’ll play songs to get reactions.

“Some stations think they can’t af-
ford research. but it’s not expensive.
Everybody on the staff pitches in. I
think it's very necessary and valu-
able if you know how to read it
Some stations research but don't
know how to read the data they ac-
quire.

“We sit between KZZX-FM (a
Hot 100 format) and KWXL-FM
(Burkhart/Abrams AOR) and
thanks to our research, we beat both
of them.”

KFMG morning drive DJ is Craig
Martin. 6 to 10 a.m.. with Bob
Davies 10 a.m. to 3 p.m., Florence 3
to 7 p.m., Tom Marshall to mid-
night, and Chuck Squires midnight
to 6 a.m.

1 Group Drops
Bid For FM
License In N.J.

OCEAN CITY. N.J.—Three-way
competition for a license to set up an
FM station at this South Jersey re-
sort at 98.3 on the dial has dwindled
to two following federal communi-
cations hearings.

Bradley, Hand & Triplett with-
drew its application after reaching a
settlement with JM Communi-
cations to reimburse them for some
of the legal expenses incurred dur-
ing the case.

Bradley. Hand & Triplett consists
of Daniel Bradley. a local public re-
lations man; Owen Hand. former
owner of WRIO Radio here: and
Wendell Triplett, a former RCA en-
gineer from Ohio. JM Communi-
cations. which said in its application
that it will give special attention to
the problems of minorities and de-
scribed the music to be played as
“contemporary.” is headed by Mal-
colm Pryor. a financial consultant
from Philadelphia: Jacqueline
Pryor, his wife: and Robert L.
Archie. an attorney from Sickler-
ville. N.J.

No decision is expected by the
FCC before this spring. and a final
decision could take much longer.
The other contender is Ocean City
Radio of New Jersey. consists of
Francis Fernandez. a radio engincer
from Springfield, Pa., who is em-
ploved at WCAU-AM-FM Phila-
delphia: Robert W. Spain. also a
WCAU engincer, and his wife,
Linda: and Charles Kramer. on the
staff- at WFPG-FM Atlantic City.
and his wife. Lori. -
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Mike Harrison

The Great American Disk Jockey

LOS ANGELES—It’s been almost

a half a century since the revolution-’

ary “Make Believe Ballroom™ (Al
Jarvis, KFWB-AM Los Angeles;
Martin Block, WNEW-AM New
York) popped up on the dial mark-
ing the emergence of that great town
crier of the early electric age—
the disk jockey (also commonly
spelled and termed “disc jockey,”
“DJ,” “deejay” and
“jock™). %
Since then, the
role of the disk
jockey in radio has
undergone exten-
sive evolution and
transformation,
fractionalizing
along with the formats into a num-
ber of styles and configurations.

Now, at the onset of the *80s and
the dawn of an entirely new era in
electronic mass media, the institu-
tion known as the disk jockey stands
poised at the crossroads of a number
of alternative fates ranging from
complete obsolescense to one of
heightened social leadership and
prominence.

Ironically, the position was born
of a time and circumstance consid-
ered by that period’s general radio
establishment as “automated,” giv-
ing credence to the maxim that yes-
terday’s technology becomes today’s
art. (Sure—back then, records were
regarded as a cold and impersonal
method of playing music on the air
in a radio scene hitherto conditioned
to broadcasting live bands and sing-
ers before studio audiences. Con-
versely, today’s disk jockey is consid-
ered to be one of the last vestiges of
“live” radio in the wake of new
forms of “automated” technology.)

Although the modern radio scene
tends to place such elements as for-
mat, music, logos, promotions and
outside advertising first in its list of
programming priorities, the disk
jockey (the on-air human being who
speaks on behalf of the station and
the slice of life it represents) remains
the primary, however underrated,
building block of a station’s sound
and image. the glue that holds the
whole thing together.

As a matter of fact, a study of ra-
dio history indicates that as far as the
old “chicken/egg” question is con-
cerned, the jock came first and the
format came second during the
formulative stages of present-day ra-
dio. Unfortunately, we’ve arrived at

a point in the medium’s develop-
ment in which formats are conceived
first and then jocks are scrounged up
who can conveniently “fit” into
them. I say unfortunately because
anytime (other than in the most utili-
tarian of formats) that the mechani-
cal element takes precedence over
the human one, creativity and inher-
ent attractiveness are invariably sac-
rificed.

Seasoned practitioners of radio
programming can attest that the art/
science of audio broadcast media is
a constant exercise in balancing the
elements of form and content. The
disk jockey stands (or sits) at the very
fulcrum of this balancing act.

On one level, he/she is judged (or
hired) on sound and delivery (which
is form). But, on the other level, the
jock is judged on material and spirit
(“personality”); what he/she says or
doesn’t say (which is content).

The art and craft of well-balafnced
disk jockeying suffered major set-
backs during the de-personalized
’70s mechanical age of program-
ming. Then, much of the program-
ming decision-making process was
taken away from the on-air per-
former and given to the off-air pro-
gram and music director. (Austral-
ian radio heavyweight Rod Muir
once described this historical trend
to me as, “the office people taking
over American radio.”)

During this period, the scale was
tipped way over to the side of form
at the expense of content. This
created a whole generation of jocks
raised to “sound like” specific for-
mats with little regard for what they
actually had to say. Now that the
pendulum seems to be swinging
back in the direction of “person-
ality,” it seems that radio suffers
from an overwhelming lack of quali-
fied personnel to fill the “shifts.”
What ye don’t reap, ye don’t sow.

The term “disk jockey” has be-
come almost synonomous with “ra-
dio announcer.” I commonly hear
listeners on the phones refer to even
newspeople as deejays.

With that in mind, the spectrum of
jock-types includes everything from
staff announcers who read (and I lit-
erally mean read) cut-and-dry copy
to superficial comedic “schtickers”
to music/culture lifestyle devotees to
laryngeal musclemen. Of course, it’s
still common to see 55 minutes of
air-time per hour on a radio station
slotted as the domain of the “disk
jockey” who, in most cases, does

__New On The Charts

STARS ON 45— fr

“Medley: Intro Venus/Sugar
Sugar/No Reply/I'lt Be Back/Drive
My Car/Do You Want To Know A
Secret/We Can Work It Out/I
Should Have Known Better/No-
where Man/You're Going To Lose
That Girl/Stars on 45”—

There aren’t many Dutch pop
songs which make the American
charts but when they do, they often
score big. Shocking Blue, which had
the hit “Venus” in 1970, and Golden
Earring, which had “Radar Love” in
1974, are two such examples.

Now. Stars On 45 can be added to
the list. But unlike those previous
acts, this group is not a real entity as
such. Produced by Jaap Eggermont,
“Stars On 45” represents the cu-
mulative efforts of some of Hol-
land’s top session’ musicians.

Already a hit in many European
countries, “Stars On 45” is a dance-

oriented medley of already popular
songs, most of them Beatles compo-
sitions. Included in the 12-inch, ver-
sion of the medley, but not on the
seven-inch, are such additional
songs as “Boogie Nights,” “Funky
Town,” “Video Killed The Radio
Star,” “A Hard Day’s Night,”
“Cathy’s Clown,” “Only The
Lonely.,” “Lady Bump,” “Jimmy
Mack” and “Rainy Day.”

Radio Records, which has re-
leased the single here, is releasing a
“Stars On Long Play” album this
month. The LP features a collage of
29 Beatles songs on one side and
three separate medleys on the other.

Stars On 45 has no booking agent
or manager. Further information
can be obtained through Radio Rec-
ords, 540 N. Andrews Ave., Ft. Lau-
derdale, Fla. 33301. The phone
number is (305) 462-7407.

little or no preparation, while the re-
maining 5 minutes per hour (or
more) in preparation.

Another common imbalance in
time/energy management rears its
head in the practice of a station hir-
ing a “‘research staff” to spend hours
calling record stores and doing mu-
sic research, while no time what-
soever is devoted to gathering mate-
rial and input for the poor jock
who’s left on his own to “fill” the
space between music and news.

So, where do we go from here?
Well, as | mentioned before, the fu-
ture holds numerous alternative di-
rections for both the role of the disk
jockey and the very fate of radio it-
self (and in my opinion, the two are
strongly tied together). It is basically
up to us, the radio broadcasting
community, to decide.

As mentioned in last week’s com-
mentary, however, the key lies in our
predisposed attitude toward the po-
sition. I find it hard to see how a sta-
tion that doesn’t consider its on-air
representatives (and everything they
say, as well as “how” they say it) im-
portant could possibly maintain an
important position within the mind’s
eye (ear) of the general listenership
and media consumership.

Perhaps the deejay of the future
(keeping in mind that the future is
now) can become more than “radio
person.” Perhaps, the deejay of the
future can specialize in a variety of
contents, representing numerous
walks of life, professions, and special
interests that people in the new age
need desperately to be connected to.
Perhaps content can gain a new
dominance over form and radio can
rise above its pre-conceived trap-
pings which grew out of a “pop era”
that is rapidly becoming nostalgic at
best and irrelevant at worst. If this
can be accomplished, if more than
just radio people can be lured into
the medium (or radio people can be
encouraged to be more than just for-
mat or “biz” hacks), then radio, the
most abundant of all electronic mass
mediums, will fly through the end of
this century like never before. And
the Great American Disk Jockey will
rise to be the movement’s flag
bearer.

Now all you program directors
out there, don’t dispair or get angry.
If what I am saying actually comes
to pass, your jobs will not be elimi-
nated, but rather will take on a new
and more significant meaning. All
signs indicate that the top jobs of the
coming age will be those that inte-
grate and synthesize the fraction-
alized elements of society into new
and cohesive wholes.

38 Christian Stations
Selling Time Jointly

NEW YORK-A group of 38
Christian radio stations around the
country have formed the Gospel Ra-
dio Network to sell their time jointly.

Joseph Battaglia, general sales
manager of WWDJ-AM Hacken-
sack, N.J. says, “Gospel radio has
grown so rapidly that one out of ev-
ery seven radio stations in this coun-
try- now devotes all or part of its
weekly programming to religious
broadcasting.”

The new network includes
WWDIJ, WZZD-AM Philadelphia,
WVVX-FM Chicago, KEST-AM
San Francisco, KPRZ-AM Los An-
geles, WEZE-AM Boston, KMFM-
FM San Antonio and WLQU-AM
Detroit.
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LGoodphone Commentaries.
Imitation’s High Cost

By MICHAEL R. LEE, Ph.D.

DENVER-Ideas are not sacred.
Nor are they the inviolable property
of those who have them (copyrights,
trademarks and patents notwith-
standing). In the unlikely event that
I should come by a good idea in the
near future, you will be invited to
share it.

If I denied ever adapting someone
else’s idea for my own purposes, |
would rightfully be spotted as a bull-
thrower of incomparable magni-
tude. Technologically and phys-
ically, we are supported by the ideas
of those who have come before us.

What seems inexplicable to me
though is the cultural alliance we
have maintained with our peers. The
media are, increasingly, prime ex-
amples of the imitative process,
which I have chosen to break down
into two categories, “assumptive
imitation” and “adaptive imitation.”

Assumptive imitation is the overt
act of appropriating someone else’s
ideas in toto. This makes assumptive
imitation pretty easy to spot. Likera-
dio station X running the same con-
test in exactly the same manner as
radio station Y. The modern era of
assumptive imitation in radio began
with the rise of dominant formats.
Not long after Bill Drake got “boss”
so, too, did a hundred other radio
stations. Some of these stations even
got their own Charlie Tuna, if in
name only. This blatant piracy was
reviled only in markets where more
than one station went Drake or
pseudo-Drake. Trade magazines
conveniently assisted those individ-
uals who sought ideas (e.g. promo-
tions, small programming tricks) to
appropriate.

In recent years. assumptive imita-
tion has increased slightly, owning
not so much to the contest type rip-
offs (which remain high), but more
to the taking of philosophical pre-
cepts and conceptualizations. For
instance. AOR radio, as currently
constituted, is based largely on the
theories of a handful of national
consultants. But. broadcasting is not
a hard science a la physics or bi-
ology. Nor are the soft sciences upon
which radio research is loosely
based. namely psychology and soci-
ology. Therefore. the assumplive
imitation of one radio theory, any
radio theory, indicates crass ad-
herence to that all too applicable
dictum: “If it works for him. it'll
work for me.”

The second category of imitation.
adaptive imitation, has become so
pervasive as to be universally ac-
cepted. Many large companies owe
their existence to this phenomenon,
like Pepsi or Burger King. Adaptive
imitation is more covert than as-
sumptive imitation. Ultimately. for
that reason. it is also more odious. It
is as if the media had collectively
conspired to enforce norms. Like the
10 or 11 o’clock news. The sports

" page. Sitcoms and police shows.

Two or three record sweeps. Pack
journalism. Simple pop music. The
list goes forever on, but the point is
the same. Some practices have be-
come so widespread that virtually no
one dares to change them. Ergo we
have media customs, which seriously
endanger ideas and persons with
which they are at variance. Editors
who don’t believe in comics sections
don’t remain editors. AOR program-
mers who don’t play The Who don’t
remain AOR programmers. Thus,
adaptive imitation subscribes to an-

other hackneyed dictum: “I'm just -

giving the public what they want.”

Having sketchily outlined two
basic forms of imitation. assumptive
and adaptive, it would seem appro-
priate to address their roots and con-
sequences. Without laying claim to
any divine knowledge as to the moti-
vation of mankind, I sense that a
need for security and peer accept-
ance combined with an ease of con-
formity in this society have largely
wrought this penchant for imitation.
People who make a strong stand for
fundamental change and original
ideas are usually found lying by the
side of the road. Those who imitate
drive by in recent model automo-
biles, having no time to stop or en-
courage the wayward.

As to consequences of imitation,
one can only speculate. Yes, we con-
tinue to advance technologically.
Yes, more people earn more money
and enjoy more conveniences than
ever before. But spiritually and in-
tellectually, imitation has failed to
produce a better climate for crea-
tion. Imitation has failed to promote
deep human progress or even better
radio.

Imitation is the sincerest form of
ignorance.

(Michael R. Lee, Ph.D., is presi-
dent of Brown Bag Productions, Den-
ver.)

NEW YORK—Elyn Ambrose has
been named vice president and gen-
eral manager of NBC’s Source Net-
work and Richard Penn has been ap-
pointed to the same title at the NBC
Radio Network.

Both jobs were created with the
shift of Chuck Renwick to executive
vice president of network develop-
ment (Billboard, April 4, 1981).

Ambrose moves up from vice
president of sales for the Source, a
post she’s held since last fall. Penn
comes to NBC’s New York head-
quarters from general manager at
WKQX-FM Chicago.

X X %

Garry Wall has joined WNCI-FM
Columbus, Ohio, as program direc-
tor. He comes from KVOR-AM/
KSPZ-FM Colorado Springs where
he was operations director and
morning man. ... Pat Martin has
been named program director of
WBCS-FM Milwaukee. For the past

Vox

Jox

five years he has been p.d. at
WXYQ-AM/WSPT-FM Stevens
Point, Wisc. While at that station,
Martin won a number of Billboard
radio awards over the past few years.
... Randy Price is the new morning
man on WJEZ-FM (FM-104) Chi-
cago. He comes from WCXI-AM
Detroit.
I St

Hockey player Pete “The Stem-
mer” Stemkowski is the new morn-
ing man on WDJZ-AM Bridgeport.
Before entering radio Stemkowski
played for the Los Angeles Kings,
the New York Rangers, the Detroit
Red Wings and the Toronto Maple
Leafs. . .. Charlie Knight has left his
air shift at WLAC-AM Nashville to
become music director of WCSV-
AM Crossville, Tenn. . . . Glen Olson
has joined WLOL-FM Minneapolis
as afternoon drive jock. He comes
from WCCO-AM in the same mar-

(Continued on page 49)



www.americanradiohistory.com

Billboard *

Survey For Weeh Ending 4/18/81
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E These are best selling middie-of-the-road singles compiled from
'; radio station air play listed in rank order.
-E TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
8 ANGEL OF THE MORNING
Juice Newton, Capitol 4976 (Blackwood, BMI)
9 MORNING TRAIN
Sheena Easton, EMI-America 8071 (Unichappell, BMI)
12 SOMEBODY'S KNOCKIN'
Terri Gibbs, MCA 41309 (Chiplin/Tri-Chappell, ASCAP/SESAC)
10 JUST THE TWO OF US
Grover Washington Jr., Elektra 47103 (Antisia, ASCAP)
[ HER TOWN TOO
James Taylor And J.D. Souther, Columbia 11-60514 {(Country Road/
Leadsheetland, BMI/Ice Age, ASCAP)
] 41 1 WHAT KIND OF FOOL
. Barbra Streisand & Barry Gibb, Columbia 11-11430 (Stigwood/Unichappell, BMI)
=il 9| 6 BEING WITH YOU
s Smokey Robinson, Tamla 54321 (Motown) (Smokey Robinson/Bertram, ASCAP)
i 8 8 MISTER SANDMAN
X Emmylou Harris, Warner Bros. 49864 (Edwin H. Morris, ASCAP)
ETL10 5 LONELY TOGETHER
Barry Manilow, Arista 0596 (Kenny Nolan, ASCAP)
10 7] 13 CRYING
Don McLean, Millennium 11799 (RCA) (Acuff Rose, BMI)
il 18 7 SUKIYAKI
e A Taste Of Honey, Capitol 4953 (Beechwood, BMI)
12| 1| 12 HELLO AGAIN
Neil Diamond, Capitol 14960 (Stonebridge, ASCAP)
13| 14 9 WHAT'S IN A KISS
Gilbert O'Sullivan, Epic 19-50967 (Not Listed)
14| 12| 13 DARE TO DREAM AGAIN
X Phil Everly, Curb/CBS 5401 (Everly And Sons, BMI)
SiEml 21 5 | LOVED 'EM EVERY ONE
iy T.G. Sheppard, Warner Bros. 49690 (Tree, BMI)
o - 4 TIME OUT OF MIND
3 Steely Dan, MCA 51082 (Zeon/Freejunket, ASCAP)
ﬁ' o 6 WHILE YOU SEE A CHANCE
Steve Winwood, Island 49656 (Warner Bros.)
{Island/Irving/Blue Sky Rider Songs, BMI)
| M3 WATCHING THE WHEELS
y John Lennon, Geffen 49695 (Warner Bros.) (Lenono, BMI)
| 28 4 SUPER TROUPER
) Abba, Atlantic 3806 (Countess, BMI)
F.| 3 LIVING INSIDE MYSELF
A Gino Vannelli, Arista 0588 (Black Keys, BMI)
B 3 SAY YOU'LL BE MINE
Christopher Cross, Warner Bros. 49705 (Pop ‘N’ Roll, ASCAP)
n| w10 LET'S PICK IT UP
Chris Montan, 20th Century 28 (RCA)
N (Special/0ld Sock, ASCAP/Evan Paul/Leibraphine, BMI)
il 6 HOW 'BOUT US
e Champaign, Columbia 11-11433 (Champaign/Dana Walden)
Pr| 2| s| LTTE BALeRiNg BLUE
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher, ASCAP)
%] 16 10 KISS ON MY LIST
Daryl Hall & John Oates, RCA 12142 (Hot-Cha/Six Continent/Fust Buzza, BMI)
w27 9 SOMETIME, SOMEWHERE, SOMEHOW
Barbara Mandrell, MCA 51062 (Pi-Gem, BMI/Chess, ASCAP)
el 37 2 WHAT ARE WE DOIN’ IN LOVE
Dottie West, Liberty 1404 (Chappell/Sailmaker, ASCAP)
Hrl 3| 3| 1 0owT Neeo vou
Rupert Holmes, MCA 51092 (WB/Holmes Line, ASCAP)
M| Y| 4 A LITTLE IN LOVE
Cliff Richard, EMI-America 8068 (ATV, BMI)
¥r| 3| 3| A wowan neeos Love
Ray Parker Jr. & Raydio, Arista 0592 (Raydiola, ASCAP)
31 (15| 19 9105 @
Dolly Parton, RCA 12133 (Velvet Apple/Fox Fanfare, BMI)
ﬁ L) 2 BLESSED ARE THE BELIEVERS
Anne Murray, Capitol 4987 (Chappell/Unichappell, ASCAP)
3| 13| 13 WOMAN @
John Lennon, Geffen 49644 (Warner Bros.), (Lenono, BMI)
M| 38 4 DON'T KNOW MUCH
Bill Medley, Liberty 1402 (Capitol) (ATV/Mann And Weil/Braintree/Snow, BMI)
b T m BUT YOU KNOW | LOVE YOU
e Dolly Parton, RCA 12200 (Tro-Devon, BMI)
¥ | 2 ] T'S MY )08
Jimmy Buffet, MCA 51061 (I've Got The Music, ASCAP)
ﬁ. m SINCE | DON'T HAVE YOU
Don McLean, Millennium 11804 (RCA) {Bonnyview/Southern, ASCAP)
. ) T LOVERS AFTER ALL

Melissa Manchester Peabo Bryson, Arista 0587 (Rumanian Pickleworks, BMI/
Leon Ware, ASCAP)

FALLING AGAIN

Don Williams, MCA 51065 (Hall/Clement, BMI)

BETTE DAVIS EYES

Kim Carnes EMI-America 8077

(Plain And Simple, ASCAP/Donna Weiss, ASCAP)

SOME LOVE SONGS NEVER DIE

B.). Thomas, MCA 51087 (Southern Nights, ASCAP/Youngum, BMI)
MEDLEY: INTRO VENUS/SUGAR SUGAR/NO REPLY/

ILL BE BACK/DRIVE MY CAR/DO YOU WANT TO KNOW A SECRET/

WE CAN WORK IT OUT/I SHOULD HAVE KNOWN BETTER/NOWHERE MAN/
YOU'RE GOING TO LOSE THAT GIRL/STARS ON 45

Stars On 45, Radio Records 3810 (Atlantic) (Not Listed)

FOOL IN LOVE WITH YOU T

hm Photoglo, 20th Century 2487 (RCA) (20th Century/Nearytunes ASCAP/Fox
Fanfare/Nearytunes, BMI)

| LOVE YOU

Climax Blues Band, Warner Bros. 49669 (C.B.B., ASCAP)

HALFWAY HOME

Maureen McGovern, Maiden Voyage 120 (Dijon/BMI/Harlene, ASCAP)
WASN'T THAT A PARTY

The Rovers, Cleveland International 19-51007 (Epic) (United Artists, ASCAP)
SWEETHEART

Franke & The Knockouts, Millenmum 11801 (RCA)

(Big Teeth, BMI/Bright Smile, ASCAP)

LET ME LOVE YOU GOODBYE

Bobby Vinton, Tapestry 006 (Algee, BMI)

SOMEBODY SEND MY BABY HOME

Lenny LeBlanc, Capitol/MSS 4979 (Muscle Shoals Sound, BMI)

SMOKEY MOUNTAIN RAIN

Ronnie Milsap, RCA 12084 (Pi-Gem, BMI)

# Stars are awarded to those products showing greatest airplay strength. v Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)

\ Radio Programming

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

April 17-18, George Thorogood,
Chuck Berry, In Concert, Westwood
One, one hour.

April 17-18, Ronnie McDowell,
Live From Gilley’s, Westwood One,
one hour.

April 17-19, Steve Winwood, NBC
Source, two hours.

April 17-19, Mel Tillis, Country
Session, NBC, one hour.

April 18-19, Parliment Funkadel-
ics, Westwood One, one hour.

April 18-19, Kool & the Gang,
Robert W. Morgan Special of the
Week, Watermark, one hour.

April 18-19, Rod Stewart, RKO,
two hours.

April 18-19, Barbara Mandrell,
Larry Gatlin, Charlie Daniels, Mu-
tual, three hours.

April 19, Utopia, King Biscuit
Flower Hour, ABC FM, one hour.

April 24-25, Bobby Bare, Live
From Gilley’s, Westwood One, one
hour.

April 24-25, Bar-Kays, Concert of
the Month, Westwood One, one
hour.

April 24-26, Genesis concert, NBC
Source, 90 minutes.

April 24-26, Lynn Anderson,
Country Session, NBC, one hour.

April 25, Kansas, Coca-Cola
Night On The Road, ABC FM, two
hours.

April 25, Eddie Rabbitt, Best of
Silver Eagle, ABC Entertainment,
90 minutes.

April 25-26, Earth, Wind & Fire,
Westwood One, one hour.

April 25-26, Boz Scaggs, Robert
W. Morgan Special of the Week,
Watermark, one hour.

April 26, Humble Pie, Loverboy,
King Biscuit Flower Hour, ABC
FM, one hour.

April 27, April Wine, Live From
Las Vegas, Starfleet Blair, 90 min-
utes.

April 28, Boston Pops, Live From
Boston, Starfleet Blair, 90 minutes.

May 1-3, Dionne Warwick, NBC,
two hours.

May 1, Christopher Cross, Leo
Sayer, Mello Yello Concert, ABC
Contemporary, two hours.

May 1-3, Tom T. Haill, Country
Session, NBC, one hour.

May 2, Rod Stewart, Mello Yello
Concert, ABC FM Network, two
hours.

May 2-3, Nancy Wilson, West-
wood One, one hour.

May-2-3, Dirt Band, Robert W.
Morgan Special of the Week, Water-
mark, one hour.

May 3, Anne Murray, Mello Yello
Concert, ABC Entertainment, 90
minutes.

May 8-10, John Coniee, Country
Session, NBC, one hour.

May 8-10, Santana, concert, NBC
Source, 90 minutes.

May 9, George Jones, Silver
Eagle, ABC Entertainment, 90 min-
utes.

May 9-10, Emotions, Westwood
One, one hour.

May 9-10, Andy Gibb, Robert W.
Morgan Special of the Week, Water-
mark, one hour.

May 13, James Taylor, Live From
Atlanta, Starfleet Blair, 90 minutes.

May 15-16, Molly Hatchett, In
Concert, Westwood One, one hour.

May 15-17, Margo Smith, Coun-
try Sessions, NBC, one hour.

May 16, Aliman Bros., Coca-Cola
Night On The Road, ABC FM, two
hours.
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ket where he handled morning
drive.
x x x

John Leeder has joined WBSB-
FM (B-104) Baltimore to work the
midday shift. He comes from
WAPE-AM Jacksonville where he
worked middays and was produc-
tion director. ... Mark Staycer has
taken over the 7 p.m. to midnight
shift on WBRB-AM Mt. Clemens,
Mich. He has worked at several De-
troit stations. ... Danny Harris has
joined KDKO-AM Engelwood,
Colo., to handle middays and Kevin
Brown, at that station, has been pro-
moted to assistant program director.
Harris comes from WDKX-FM
Rochester, N.Y.

X X *

Mike Schmidt has been appointed
music director of KBEQ-AM Kan-
sas City. Schmidt will continue to
handle the 6 to 10 p.m. shift. Jimmy
Byrd has been named assistant p.d.
and will continue in his new after-
noon drive assignment. ... Vinnie
Brown, a winner in Drake-

BubblingUnderThe

__HOT100

101-WHEN LOVE CALLS, Atiantic Starr, A&M
2312

102—SEVEN YEAR ACHE, Rosanne Cash, Colum-
bia 11-11426

103—1 CAN'T STOP LOVING YOU, Outlaws,
Arista 0597

104—DARLIN’, Tom Jones, Mercury 76100
(Polygram)

105—FOOLISH CHILD, Ali Thomson, A&M 2314

106—PRAISE, Marvin Gaye, Tamla 54322 (Mo-
town)

107—LET ME STAY WITH YOU TONIGHT, Point
Blank, MCA 51083

108—SEND A LITTLE LOVE MY WAY, Stephen
Bishop, Warner Bros. 49658

109—1 SURRENDER, Rainbow, Polydor 2163
(Polygram)

110—DDDDDDDANCE, Rox, Boardwalk 8-70059
(CBS)

BubblingUnderThe

 _TJoplPs__

[ 201-DOC HOLIDAY, Doc Holiday, ASM SP-

4847

202—GENE DUNLAP, t's Just The Way | Feel,
Capitol ST-12130

203—ALI THOMSON, Deception Is An Art, A&M
SP-4846

204—ULLANDA McCULLOUGH, Ullanda McCul-

lough, Atlantic SD 19296
*205—-PASSAGE, Passage, A&M SP-4851
206—-CARL WILSON, Carl Wilson, Caribou NJZ

37010 (Epic)
207—BARRY WHITE & GLODEAN WHITE, Barry

& Glodean, Unlimited Gold FZ 37054

(Epic)
208-SKY, Sky 3, Arista AB 4288
209—-SOUNDTRACK, Dance Craze, Chrysalis

CHR 1229 )
210—STARPOINT, Keep On It, Chocolate City

CCLP 2018 (Polygram)

Vox Jox

Chenault’s recent talent search, has
joined the on-air staff at WRQX-
FM (Q-107) Washington. He comes
from WOL-AM Washington.

* * *

Les Sarnoff has taken over the
midday shift on KINK-FM Port-
land, Ore., succeeding Ron Alien
who has moved to Los Angeles. Sar-
noff continues as music director and
vacates his evening shift to Bill St.
James, who moves from overnight.
“Sunday Night Jazz” hosted by Carl
Widing has been added to the sta-
tion’s lineup and “Focus,” an in-
depth look at artists has been ex-
panded in the weekend schedule.

WNBC-AM New York has signed
morning personality Don Imus to a
new five-year contract. .. . Bill Kun-
kel has been named general man-
ager of Metromedia’'s WASH-FM
Washington moving over from the
chain’s WOMC-FM Detroit. . . . Cox
Broadcasting has named George
Toulas general manager of WLIF-
FM Baltimore. He moves up from
sales manager. And the company
has promoted Donald Daiton to gen-
eral manager of KFI-AM/KOST-
FM Los Angeles. He moves up from
sales manager.

* * *

Danny McDuff is the new pro-
gram director of KLIF-AM Dallas/
Ft. Worth. McDuff had been pro-
gramming sister station KPLX-FM
as well as doing afternoon drive.
KLIF changed to a “country-Texas
style” format Jan. 1, from top 40.

YOU NEVER
SOUNDED
SO GOOD!

Let me process & e.q.
your tape.

Aircheck and $25:

John Mack Flanagan
Box 1173
Daly City, Ca. 94017
(415) 992-9070

Give your tape the Big
City Sound that packs
a punch.

Another “‘sound’’ idea
from

Great
Productions

BASIC GOLD OLDIES
1955 thru 1980

Over 900 titles available only to radio

Mono
Call

stations.
toning.
and free list of titles.

or stereo
or write

with 25 Hz

for information

0“1!-11: Music DIRECTORY
PROMGRE AMMIN RV

Box 103+ Indian Orchard, Magsachusetis 01151- 413-783-4626
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Focus On NARM ’81

Survey Says Intermittent Buyers Can Translate To $

e Continued from page |

If properly addressed, these pros-
pects could conceivably yield a net
gain for the industry in market size
and dollar volume.

Identifying a consumer base of
95,870,000 purchasers during the
year, the study also finds a 6% hike
in dollar spending, although market
size as a percentage of the popu-
lation is seen to dip 2% to account
for 51% of the population as com-
pared to '79 findings.

Bar Coding Is
Taking Time
To Implement

By ROMAN KOZAK

NEW YORK—After about five
years of discussion, one would
think that the bar coding issue
would have been resolved, and
there would be little more to say on
the subject. But that isn't quite
true.

“|t is impossible to predict when
bar coding will be fully imple-
mented,” says Bob Schneider, ex-
ecutive vice president of Western
Merchandisers and member of the
NARM Operations Committee
studying the problem. *“The book
industry made its decision, and
they implemented it. Now the pa-
perback book industry is saving
hundreds of thousands of dollars in
processing returns.

“The major merchandisers aiso
forced the magazine publishers to
adopt it. But this is the record busi-
ness . .." he continues.

To help sell the bar coding con-
cept, NARM this year is holding a
seminar, “UPC/Bar Coding: Its
Challenges, Opportunities and Is-
sues,”” which is “to deal with the
cost efficient uses of bar coding al-
ready employed and even more
startling possibilities for the fu-
ture.”

Set to appear on the panel are
George Goldberg, editor of Scan-
ning, Coding & Automation News-
letter, who will present a historical
overview of the development of bar
coding, and look at the efforts of
the food industry, health and
beauty aids, and periodicals and
paperbacks in adopting bar coding.
His is the state of the industry re-
port.

Shelley Harrison, president of
Symbol Technologies, is reviewing
the printing and scanning equip-
ment picture. Sandra Rutledge,
vice president of administrative
services at Record Bar, is set to dis-
cuss the pragmatic applications of
bar coding at the retail store level,
with an emphasis on inventory
management and replenishment.

Richard Bruce, manager of pack-
age engineering at CBS Records, is
set to describe the way CBS uses
bar codes in processing its returns
and in its warehouses and facto-
ries. And Schneider has prepared a
presentation on the issues that are
currently unsolved and still need
action.

“The biggest need now is to have
the codes on the top three configu-
rations: LPs, cassettes and 8-
tracks, on products from all the ma-
jor manufacturers,” says Schnei-
der. He adds that all the major
manufacturers have committed
themselves to the UPS bar code, ex-
cept PolyGram, *‘who have not com-
mitted themselves at all.”

“It's a political football. They

(Continued on page 63)

That point is just one of numer-
ous key findings from this latest in
a series of reports derived from re-
search collected and analyzed since
the project’s inception in 1977. The
43 page booklet is being distributed
Sunday (12) during the opening
day of the National Assn. of Record-
ing Merchandisers (NARM) conven-
tion in Hollywood, Fla., where its
contents will also surface during
the keynote address by Henry Droz,
chairman of Warner/Elektra/At-
lantic, Inc. (WEA), and is also being
passed throughout all tiers of per-
sonnel within the WCI Record
Group.

Among other key areas and is-
sues covered in the report:

e Updated data on gift-giving in
record and tape purchases ear-
marks this as a growing market sec-
tor, now accounting for 19% of total
market dollars. During ‘80, 7%

more of the nation's record/tape

consumers, or 4% of the total popu-
lation, bought prerecorded music
for gifts.

® Despite manufacturers’ shift to
cassettes as the primary tape con-
figuration, those buyers saying they
purchased 8-track tapes during the
survey year declined by only 1% to
account for 23% of the total prod-
uct purchases. The survey's au-
thors say this variation from recent
Recording Industry Assn. of Amer-
ica (RIAA) statistics, which augur a
more rapid decline, stems from the
continued flow of liquidated mer-
chandise into retail bins. According
to WCI, cassette sales doubled to
capture 14% of the market while LP
sales dipped 7% to represent 54%
of the total dollar volume gener-
ated.

® Although consumers’ percep-
tions of the value of prerecorded
music showed a slight increase in
price resistance, price surprisingly
registers below convenience and
title selection as reasons for buying
in a given location. In WCI's re-
search sample, 38% listed conven-
ience first as compared to only 24%
influenced most by price.

® The feared *'lost sale”” due to
unavailability of a specific title may
in fact be a displaced sale. Accord-
ing to WCI's findings, buyers more
often seek product elsewhere, with
only 7% of those polled saying they
don't buy when the preferred title
isn’t in the bins. This compares
with 58% who said they would visit
another store, 24% who will visit the
same store later and 11% who or-
der the title through the retailer.

® Family income influences pur-
chasing behavior among potential

ward along the demographic scale
to an older median buyer is proving
an aid, not an obstacle, to the mar-
ket's long-term prospects.

Kapp and Dr. Fishbein, who su-
pervised and processed the data
collected with Dr. Susan Middle-
stadt of Attitude and Behavior Re-
search, Inc., see the newly identi-
fied population of potential and in-
termittent record/tape buyers as
the survey's top priority. In contrast
to past research projects, including
the earlier stages of the WCI survey
itself, which segregated U.S. con-
sumers into buyers and non-buy-
ers, the new report asserts this
third segment can be compared to
the blocs of **swing voters'' that can
determine the outcome of a politi-
cal battle.

To. Dr. Fishbein, the key to locat-
ing this bloc came through the in-

for 8-track product, however, with
the research psychologist noting
that the flow of liquidated merchan-
dise and the strong existing 8-track
audience in certain U.S. regions are
just two indicators of a market of-
ten presumed dead based on man-
ufacturer new product shipping tal-
lies.

As for the advent of an adult mar-
ket, Kapp feels that this, too, re-
mains a perceptual hurdle to much
of the industry, which evinces skep-
ticism at the notion that more mar-
ried persons than non-married pur-
chase LPs and tapes and that the
most active demographic sector is
now an adult 25 to 44 year-old
bracket.

That older market is one factor in
the expected rise in country music
share of market, measured in the
1980 report as a 6% increase to

Gift-giving of records and tapes
is seen as a growing market force

terview methodology. "“The main
difference," he says, *‘was that dur-
ing this phase we not only looked at
current consumer behavior, we
asked about their past behavior
and their future intentions.™

The findings: while 12% of those
buying records and tapes in 1980
didn't purchase any product during
the prior year, 15% of ‘80 non-buy-
ers did buy during 1979.

With 6% of the total population
entering or re-entering the active
buying public during last year and
8% leaving, a net loss of 2% sur-
faces.

“We believe, and in fact say in
our report, that one step the indus-
try has taken toward reaching these
potential and intermittent buyers
is through its *Gift of Music' cam-
paign,’ asserts Kapp.

But he sees a need for more thor-
ough utilization of that market
hook, as well as a more sophis-
ticated advertising slant: *“Those
people within this segment need
reasons to buy. Taking the ‘swing
vote’ analogy, to merely say ‘Vote
For Reagan’ or ‘Vote For Carter'
isn't enough: you have to give those
voters reasons to vote for your can-
didate.

“Similarly, merely saying ‘There
is a new Van Halen record’ is not
quite enough. Of course the Van
Halen fan is going to buy it, but you
must reach the intermittent pur-
chaser with a reason why he or she
should buy.”

As such, he feels simply dropping

‘Reach the intermittent purchaser
with a reason why he should buy’

customers more directly than has
generally been suggested by past
research, including WCl's own.
Whereas that project first showed
buyers from all income groups
spending on average the same
amount on prerecorded product,
the latest findings locate 43% of the
market among buyers earning
more than $20,000 annually. Only
26% of the consumer base makes
less than $10,000 per annum.
Despite the report's detection of
the dip in the overall consumer
base, both the booklet itself and its
principal authors, Warner Special
Products president Mickey Kapp
and Dr. Martin Fishbein of the Insti-
tute of Communications Research
at the Univ. of lllinois, are bullish
about current and future market
prospects, starting with their asser-
tion that the expected swing up-

the NARM campaign logo into the
lower corner of an ad mat isn't tak-
ing full advantage of gift-giving po-
tential.

One startling finding connected
with gift-giving in the 1980 edition
is consumer preference for those
items they'd most like to get as
gifts, with LPs and tapes the top
choice by a wide margin.

Of respondents, 47% wanted rec-
ords or tapes, as compared to only
27% tor books, 13% for flowers and
9% for candy.

“1f | were with FTD,"" Kapp says,
alluding to the Florists Telegraph
Delivery which has served as a
model of institutional promotion,
“those figures would really worry
me."

Both Kapp and Dr. Fishbein see
the study’s most surprising news as
the resiliance of consumer demand

www americanradiohistorv com

20% of the market.

In terms of consumer prefer-
ence, soul, r&b and disco also
posted a significant 4% gain, but in
actual market share notched only a
1% increase to 14% of the market.
Rock share of market increased
from 36% to 39%. although the
pure rock buyer declined 2% (to
34% in WCI's tally) gauged on mu-
sic preference.

That redistribution of market by
music type is but one facet of a new
buyer the survey sees as more se-
lective in their purchasing and thus
more elusive as marketing targets.
In terms of perceived product value
and price, '80 findings showed
greater consumer resistance.

Between 1977 and 1980, the ma-
jority of respondents finding rec-
ords and tapes a good value dipped
8% to 67% of the market. And con-
sumer perception of the price of

LPs and tapes as too high showed a
6% jump to account for 58% of
those polled.

As the most comprehensive data
summary yet issued through the
WCI survey, the new report also of-
fers a section on buyer attitudes
and preferences at retail that will
likely prove particularly well-read in
rack, retail and distribution circles.

That section yields the heart-
ening profile of consumer reaction
to a title's unavailability.

As for where consumers buy, the
study shows retail record outlets
gaining 8% of the buying popu-
lation to account for 48% of 1980
sales. Discount stores hold steady
at 21% as do department store lo-
cations at 11%, while record clubs
lost 4% of the buyers to attain only
5% of the population.

Dollarwise, record stores gar-
nered 54% of the total purchases,
an 8% jump over '77, Discount
stores dipped 2% to 14% of dollar
purchases, with department stores
sustaining the same 8% of the mar-
ket.

As for other outlets, including au-
dio and video hardware retailers,
fewer buyers (six percent in '80
compared to eight percent in '77)
were captured but those that were
spent more, rising to 10% of the to-
tal dollar market.

That compares with 6% during
the study’s first year of sampling.

The WCI study's methodology,
published in detail in this as in ear-
lier pamphlets, is one feature Kapp
feels is essential to grasping the
survey's significance. He stresses
the project's supervision by aca-
demic research specialists and its
high but worthwhile price tag as two
reasons WCIl is confident enough
about its research to provide a thor-
ough accounting of the techniques
used.

Kapp says basic informational
goals are set via internal meetings
for the WCI Record Group, with pri-

(Continued on page 60)

BETWEEN VENDORS, ACCOUNTS

Marmaduke Seeking
Better Communication

By JOHN SIPPEL

LOS ANGELES—When John Mar-
maduke assumes the presidency of
the National Assn. of Recording
Merchandisers this week at the an-
nual convention, the 33-year-old
becomes the youngest to hold that
august office since its inception in
the mid '60s.

Despite his youth, Marmaduke
isn’t lacking in industry experience.
The president of Western Merchan-
dising’s burgeoning retail wing goes
back to his teens working in the
Amarillo headquarters. While at
Amarillo High, Marmaduke became
an avid politico. Forensics and poli-
tics left him little leisure time, but
he found Saturdays taking him to
his father's then-emerging book/

magazine/records distribution
business.
His father, Sam Marmaduke,

took the same early apprenticeship
with John's grandfather, Owen,
who founded the West Texas News
Agency, a periodicals circulator
early in the century. Sam Marma-
duke was one of the early record
rackjobbers, diversifying to West-
ern Merchandisers in 1959.

John spent four years at the
Univ. of Texas in Austin, graduating
with a Bachelor of Business Admin-
istration degree in 1969. He contin-
ued his political involvement, lend-
ing his allegiance to the unsuc-

cessful presidential campaign of
Sen. Eugene McCarthy in 1968. He
was Texas state collegiate coordina-
tor and spent time in Indiana work-
ing on the McCarthy primary effort
in the Hoosier state.

Ironically, John did not develop
music as an avocation until he
joined Western Merchandising full-
time after receiving his degree.
What time he had left while on the
Austin campus he spent on the
Mexican border working with the
Office of Economic Opportunity try-
ing to orchestrate a co-operative
program to create supplementary
income for the impoverished
through home work.

John's first position with Western
encompassed creating consumer
advertising for the rack’s accounts
while doing promotion for RCA
Records in New Mexico and West
Texas, where Western was exclusive
distributor for the label.

Two years later, the elder of
Sam’s sons (brother Steve is chief
of buying for the record division)
moved to the Western Houston of-
fice, where he worked a sales route
for racked accounts in stores like

PG & Y, Fed-Mart, Joske's and oth-
ers.

John took over the then five Hast-
ings Books & Records retail outlets
(Continued on page 95)
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Just as you brought music to America’s ears, now you can open

its eyes with these incomparable titles from MGM/CBS Home Video.
Videomusic! It's excitement, it's entertainment, it's music— everything
you know how to merchandise best. A whole new profit-center

is yours, right at the heart of the home entertainment revolution.

Videomusic! It's the music entertainment of tomorrow,
and it's here today!
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We're changing entertainmert
right before your eyes

Watch for MGM/CBS Videodiscs in Junel Hear and see NARM's
most exciting music in The Diplomat’s Suite 4400!
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Tape Packaging Controversy Breeding New Confusion

LOS ANGELES—Just when you
thought it was safe to take your cas-
sette and 8-track goods out of
locked cases, controversy over the
advantages of revamped packaging
is breeding new confusion.

If the ultimate effect of current
package design and manufacture
will clearly be a boost to impulse
sales, major album packagers
agree with their manufacturer
clients that disagreement over
which package to use is forestalling
a speedy swing toward more dra-
matic open bin tape merchandis-
ing.

This year's NARM convention fol-
lows an eventful year for this issue,
one in which several much-touted
larger packages have wrestled with
mixed account reaction and snags
in market test methodology.

Add the retailers’ and rackjob-
bers’ chronic concern for overhead
costs, and the march to a truly uni-
versal package for cassette prod-
uct—the new market leader, and
thus the prime candidate for new
designs—looks to be a long one.

Until recently, manufacturers
have stayed with the molded plastic
Norelco ‘“‘jewel’” box dating back to
the late '60s launch of the Philips
mini-cassette itself. But while the
past year has seen Shorewood and
Album Graphics, Inc. (AGI) test the
waters for their differing solutions
to the tape packaging dilemma,
more than a few past attempts
have been made.

The goal: a larger package afford-
ing better display potential and ex-
panded space for package annota-

tion, as well as higher resistance to
pilferage, thus allowing merchants
to merchandise in open bins and
racks.

The problem: disagreement over
how to achieve these objectives at
minimum cost to packager, manu-
facturer, distributor and account
alike.

‘*As you probably know, we
helped kick off the whole topic of
larger packages in 1977 when we

Merchandisers,
retailers want
standard pack

had a program going that was na-
tional in scope,” recalls lvy Hill
Communications president Ellis
Kern, alluding to the Brugail box,
that company’'s maiden entry into a
larger cassette package.

That package, measuring 6
inches by 7 inches according to
Kern, was ‘“‘a precursor to what
you're seeing now,’’ but a trade-
wide production crunch exacer-
bated by the death of Elvis Presley
and a subsequent boom in Presley
catalog sales foiled the launch for
the design.

“With the industry going crazy to
meet demand, and the added rush
on Elvis product, major pressers
like Columbia Record Productions
just couldn’t fill the boxes,” says
Kern. **We had orders from 15 la-
bels, but the test had to be
scrapped.”

That design was designed for
both cassette and 8-track product,
mirroring the then dominant mar-
ket share still enjoyed by the latter.

Around the same time, Capitol
Records, which tested earlier tape
merchandising units, would experi-
ment with its “‘Blister Pak’ design,
which took a page from drug and
grocery merchandising by storing
tapes in a clear plastic blister
bonded to a large cardboard back-
ing card suitable for hanging from
inexpensive wire racks.

Since then, mass merchandisers
and larger retail chains have con-
sistently beaten the drum for a uni-
versal package that would answer
their needs, often employing their
own generic spaghetti boxes to fill
the void.

Shorewood Packaging’'s 6 by 6
package was introduced last fall via
a market test with CBS, Arista and
Chrysalis, each introducing a major
new release by an established star
to help launch the format.

Touted for its much larger
graphic area and the same square
dimensions as an LP cover, the de-
sign ran afoul of account anxiety
over necessary refixturing.

“The 6 by 6 has ostensibly been
shelved,”” admits Floyd Glinert, ex-
ecutive vice president of Shore-
wood. “The test is over, and the re-
sults were mixed, largely on the
lukewarm side.”

Glinert reports that the NARM
convention seminar on tape mer-
chandising will thus address how
best to analyze that and other mar-
ket tests, among other topics.

One immediate lesson has al-
ready been absorbed, however. “|
think some valid perceptions
evolved from the test,”” explains
Glinert. “There was a clear problem
in clear identification of the product
as a cassette, despite a legend to
that effect on the spine of the unit.
Some consumers thought it was an
open reel tape or a video tape.”

AGI’'s more recent 4 by 9 package
test, while drawing higher marks for

Various designs
are vying for
accounts’ favor

its adaptation to existing LP fix-
tures, also encountered consumer
confusion over its contents, con-
firms Richard Block.

*One of the things that has to be
done to the package is to show in
bold face on the front panel that it
is a cassette,”” he agrees. *‘We were
less successful in this aspect of the
initial design.”

That revision could meet with
some resistance from label art di-
rectors, he admits.

Both AGI and Shorewood faced a
common problem during their re-
spective tests, say their label cus-
tomers, retail and rack accounts,
and the packagers themselves. Be-
cause the product involved was re-
leased in the fall to capture the
peak pre-holiday and holiday sales
seasons, most sources now see
their test results as substantially

obscured by seasonal conditions.

“*Stores got this unit during the
height of the Christmas rush,”
Glinert says of the 6 by 6 package
test. “Participating accounts were
serviced with a special dump dis-
play storing the Barbra Streisand,
Barry Manilow and Blondie albums
involved, and if that display didn't
fit comfortably into their tape de-
partment, the stores would place
them wherever they'd fit.”

In some instances, that meant
out of the way locations. In every
case where the unit was divorced
from the tape department, the dis-
play’'s potential for drawing traffic
into the tape area or capturing buy-
ers as they left was undermined.

Glinert also agrees that superstar
product released during that period
may not offer the most useful in-
dex, since titles by these artists
would naturally sell well.

AGl’'s experience with its 4 by 9
cassettes, including Bob Seger,
Pink Floyd and Neil Diamond's
‘*Jazz Singer” soundtrack from
Capitol, and *“42nd Street,” the
RCA original cast album, was simi-
lar. Variances in testing at the ac-
count level, display problems, and
failure of harried store personnel to
adequately track sales of the larger
package all muddied the waters
(Billboard, March 28, 1981).

Less obvious but more pervasive,
say packagers, is the variation in ac-
counts’ expectations. Because re-
tailers and rackjobbers are still split
over the open/closed case issue, all
sources polled agree that market

(Continued on page 62)

Eliminate the Bad Apple

The REID REPORT is the first pencil and paper HON-
ESTY TEST designed to accurately measure employee
reliability and honesty.

The REID REPORT helps you eliminate the bad ap-
ples before they are hired.

It is a tool for the store manager, district manager,
etc, who have their hands filled just doing their regular
job and don’t really have the time or know-how for de-
termining who is or isn't honest.

The REID REPORT is administered in your office or
store and returned or phoned to Chicago for analysis.
A phone and written report follow.
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Reld Report/Reld Survey

Name

Title

ire a thief.

Hiring just one bad apple can decay your entire pro-
fit picture for the year. Now, with the REID REPORT,
the bad apple is easy to avoid. Call or write for our
informative brochure REID REPORT ..

the answer for

honest employees.

Client list and published validity studies on request.
Polygraph tested and psychologically validated.

233 N. Michigan Avenue Suite 1614
Chicago, IL 60601
(312) 938-9200

Reid Report/Reid Survey
Affiliates: John E. Reld & Assoclates Est. 1947

Chicago « Denver « Milwaukee
Licensed Polygraph Examiners
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See More Video Software $ Through Record Stores

NEW YORK—Depending on who
you talk to, home video's growth is
either stupendous or being blown
out of all proportion.

It's true that the business
doubled last year, but many observ-
ers are quick to point out that the
base two years ago was so small
that percentage figures are mis-
leading, maybe grossly misleading.

In real growth, however, 1980
was a banner year. It was a year
that saw commitments to home
video from Warner Communi-
cations, MGM/CBS and Columbia
Pictures, and increased commit-
ments by 20th Century-Fox’ Mag-
netic Video, Disney Tele-
communications and MCA. It was a
year that saw VCR sales hit record
numbers week in and week out.
And it was a year in which the con-
sumer was bombarded, for better
or worse, by a seemingly non-stop
barrage of news about the “video
revolution,”” cable television, and of
course, the videodisk.

What does all this activity mean
for the music industry, and espe-
cially for the record retailers? Many
experts in the field say that record
stores are natural outlets for video
software and that they will even-
tually dominate in sales. But the
record stores are in a johnny-come-
lately position.

The penetration of video soft-
ware in record stores is expected to
increase dramatically this year. A
recent survey (Billboard, March 7,
1981) showed that 26 of 29 major
U.S. chains stock video in at least

some of their stores. Most of the
dealers surveyed indicate that if the
initial results were successful,
videocassettes and disks would be
offered in all their outlets.

Itis also evident that prerecorded
cassette suppliers are becoming
more attuned to dealers’ needs.
Magnetic Video, the first major sup-
plier and still the biggest, has set up
a Dealer Advisory Council in order
to get feedback from the street.

Rentals are
increasing
through retail

Since the council was inaugurated,
Magnetic Video has taken the lead
in providing co-op dollars-and ag-
gressive price promotions, the most
recent a $20 reduction in the list
price of several top-selling Beta cas-
settes.

Where the suppliers have lagged,
and where dealers are increasingly
cashing in, is in rentals. The rental
question has been debated since
the start of the videocassette busi-
ness. At the time, only about a year
and a half ago, there was wide-
spread feeling in the industry that a
product with an average price of
$60 would never sell. This turned
out to be untrue. At the same time,
though, as various rental schemes
popped up in retail outlets, the stu-
dios chose to look the other way and

By GEORGE KOPP

hope the rental business would die
a natural death.

“We are not a nation of renters,”
said Magnetic Video's Bob Van-
dergrift in early 1980. The studios
would point to the sale of high-
priced ‘‘coffee table’ books as evi-
dence that their product was viable.

A year ago, the only authorized
rental program in the business was
Fotomat's Drive-Thru Movies. Sev-
eral studios went along with Foto-
mat because the firm’s nationwide
computer setup allowed them to
monitor the rentals and collect their
royalties.

But the rental idea proved to be
more attractive to the public and
the dealer than the studios antici-
pated. What started as a low-key, al-
most under-the-counter phenom
enon is now heavily promoted by
most of the dealers who rent. Two
studios, Disney and Paramount,
now allow their dealers to rent, with
certain restrictions in the case of
Disney. But the law is such that any
dealer can rent videocassettes
whether the studio permits it or not.

Even though record stores are
selling more cassettes than they
used to, they are way behind video
specialty stores and electronics
stores in rentals. Probably the pri-
mary reason for this is that a rental
business requires a much greater
inventory than a sale-only business,
and record stores are still testing
the waters.

But this will change, and the pro-
liferation in rentals will probably be
the most dramatic change in the

way record dealers do business.
Qtark Records and Tapes, which
has pledged to greatly expand its
video business this year, is putting
the finishing touches on its rental
plan. In the beginning, probably
only a fraction of Stark-owned
stores will offer rentals, but as the
population of VCRs grows, so will
Stark’s rental outlets.

Dwight Montjar, who coordinates
Stark’s video involvement, says
that a rental program requires

Disk merchants
must establish
video identity

double or triple the inventory of a
sale-only program. Montjar adds,
though, that he looks on rentals as
a prelude to a sale.

Everybody’s, in the Northwest,
has begun its rental program,
which it runs like a club. An annual
membership fee of $150 entitles
the customer to as many rentals as
he wants for an additional monthly
$15. The initial $150 is in lieu of a
deposit. But an added incentive is a
big discount if the customer should
decide to purchase a cassette he's
rented.

But. the biggest incentive for
record stores to stock video is the
videodisk. In New York, Sam Goody
is one of RCA SelectaVision's most
aggressive dealers. The flagship
Goody store has given over one of

its giant window displays to the disk
system, and on the floor the store
has taken care to rack the disks
themselves. Most other retailers
here are keeping the disks behind
the counter. Goody also racks its in-
ventory of Laservision disks, and
even leaves a couple sitting by the
display player so customers can see
what they look like. Laservision
disks cannot be damaged by finger-
prints or minor scratches.

Montjar is encouraged by the fact
that so many major video suppliers
are also record companies. These
include Warner Home Video, CBS,
RCA and MCA. In all these com-
panies, there is overlap between
the record and video marketing
teams.

Perhaps no one has been more
vocal on this point than CBS Video
Enterprises president Cy Leslie.
CBS has. inaugurated a test pro-
gram to rack its record accounts
with video product for a small start-
up cost, and Leslie believes that
when the videodisk begins to gain a
significant share of the market,
record stores will be major outlets
for them. CBS has already com-
mitted itself to building videodisk
pressing facilities, which it expects
will be operating by June, 1982.

In the wholesale field, Pickwick
has already made an enormous
commitment as a video rackjobber.
The ITA convention last month
heard financial analyst Theodore
Anderson of Argus Research report:
““Rackjobbers are ideally suited to

(Continued on page 90)

Suitte Harmony

Le Parc is a study in harmony, blending superb
accommodations and features with the finest service.
It is a hotel with no rooms, only spacious suites that
include such features as sunken living room with

fireplace, abundant greenery, wet bar, kitchenette,
private balcony plus full American breakfast, Los
Angeles Times daily and limousine service available
within the Hollywood and Beverly Hills areas.

Relax at Le Parc...the informal hotel that’s become
the “in” of the industry. Located just one block west of
La Cienega's “Restaurant Row] in West Hollywood,

Le Parc is close to the recording studios and west coast

headquarters of the major labels.

Rates start at a comfortable $75./single,
$90./double. Business or pleasure...we have
Suite Harmony in L.A. just waiting for you.

b
¢

Le Parc

hotel de luxe

733 N. West Knoll ®* West Hollywood, CA 90069

(213) 855-8888

U.S. (800) 421-4666 * CA (800) 252-2152

Or Call Your Travel Agent
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AFTER 300 PLAYS OUR
HIGH FIDELITY TAPE STILL
DELIVERS HIGH FIDELITY.

A lot of recording tapes sound good the first few times they're played. But
after a few hundred plays, many end up sounding dull and lifeless.

What can happen is, the oxide particles that are bound onto tape loosen
and fall off, taking some of the music with them.

At Maxell, we've developed a binding process that helps to prevent this.
Once oxide particles are bound onto our tape, they stay put. And so
does the music.

It’s this kind of engineering that’s helped make Maxell so easy to sell.

And when a tape 1s this well made, not only do
you profit from it, but so do your customers.

Maxell Corporation of America, 60 Oxtord Drive, Moonachie, N.J. 07074 IT S ' ~ ORI‘H IT
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Black Merchandising Plan Drawing Guarded Support

By JEAN WILLIAMS
LOS ANGELES—Black music re-
tailers are approaching the “'Black
Music Is Green' merchandising
campaign (Billboard, Feb. 14,
1981) with mixed emotions. It's

been developed by the Black Music
Assn. (BMA) and NARM, and
makes its bow at the Hollywood,
Fla. convention.

Robert Johnson, owner of Los
Angeles’ Delicious retail record

chain, is featured in the "*Black Mu-
sic Is Green'" audio/visual presen-
tation. Says Johnson: “The intent
of the program appears good, and |
believe the campaign will work if
BMA, NARM and the manufac-

turers follow through. in addition,
the record companies must give
black dealers the tools they need to
work with.

*If the record companies want to
be fair with black dealers, they will
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Coming Soon!“Best 0f New York Erotic Film Festival” “Emmanuelle Around The World,” “The Boogie Man,”
“Miss Nude America Contest,” “Zombie,” ‘“Tunnelvision,” “Penitentiary,” and “I 8pit On Your Grave.”

Brought to you by Wizard Video and Sound Unlimited.

Make Sound Unlimited your video headquarters. You'll get the best
service anywhere and the most complete selection of video films, video
games, video accessories and blank video tapes. Sound Unlimited, the
video one-stop with service that can’t be beat. Not bad!

Sound/Video Unlimited
5405 West Touhy Avenue
Skokie, Illinois 60077
312-674-0850 / 312-561-2500
Toll Free 800-323-4243

The One S8tops For All Your Video Needs!
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stop pouring their dollars into
stores that are not selling black
product and put some dollars
where it will do everyone some
good—in the stores that are selling
their product.”

John Jackson, owner of Los An-
geles' only black-owned one-stop
says, ‘| don't think this program
will help black dealers in any way
because it will not get us a piece of
the pie. By that, | mean that it will
not result in more advertising dol-
lars or the other incentives given
chain operations.”

Jackson, who says he will attend
the convention, notes that he will
do so, not because the ‘‘Black Mu-
sic Is Green' campaign will help
black dealers, but because NARM
puts him in a position to meet other
people and make ‘‘important con-
tacts.”

Dave Clark, a BMA board mem-
ber, who is involved in the “Black
Music Is Green'’ campaign, says, *'|
am so pleased John (Jackson) has
taken this stand. This will help BMA
and NARM realize they must work
hard to convince black retailers
they want to do something to help
alleviate some of their problems.

“This is the kind of input needed
to let the trade organizations know
dealers are not going to just sit still
and listen to what they have to say.
It's time for some action.

“This convention,” he continues,
“will be different from any other
NARM convention we have at
tended because for the first time
black dealers will have a program.
They will also receive information
that will help them in their busi-
nesses.

“These people are tired of hear-
ing that blacks contribute so much
to the industry and we sell so many
records but we're always put in the
back of the book, on the back
burner and we're left out of the im-
portant merchandising programs."’

Vernell Johnson of Capito! Rec-
ords plans to attend the conven-
tion, though admitting that he
knows very little about *‘Black Mu-
sic Is Green.” "l need to be there to
learn more about the program and
see how | can use it to better serve
the people we deal with."

Dave Anderson from one of Los
Angeles’ VIP retail record shops
says he has attended four NARM
conventions, but he does not plan
to attend this year ‘‘because | can't
see how this new campaign will heip
my business."

On the other hand, James
Cephas, owner of Philadelphia’s
King James retail record chain,
says BMA and NARM are attempt-
ing to show the entire industry the
importance of black music. Cephas
and his outlets are included in the
audio/visual presentation.

As for the ‘Black Music Is Green'’
campaign aiding black dealers, he
says, ‘'l don't believe it will help too
much. It's going to be good for the
manufacturer because other deal-
ers will go into their back rooms and
pull.out the black product they have
stored.

“BMA and NARM are using both
black and white dealers in the pres-
entation to show just how impor-
tant black music is to all of us.
They're trying to teach white deal-
ers about black music. We already
know how important it is because
it's all we have ever sold.”

Cephas, who says he has been to
every NARM convention, with the
exception of one, says he attends
the conventions because they are
good learning vehicles. *‘l am able
to learn about the overail music
business,” he says.

(Continued on page 62)
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ANOTHER CLEAN SWEEP FOR
BMI WRITERS
BMI PUBLISHERS
BMI MUSIC
THE 1981 OSCARS

) 000000000000000000000000¢

BEST ORIGINAL SONG

j0ssscssscsssccsssnssssssnnd
“Fame” from FAME
Michael Gore
Dean Pitchford
MGM Affiliated Music, Inc.

BEST ORIGINAL SCORE

08005000000000000000000000
| FAME
Michael Gore
MGM Affiliated Music, Inc.

Congratulations from all of us.

BMI
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Cautious Optimism Is The Rackjobbers’ Signature Tune

By SAM SUTHERLAND
LOS ANGELES—Shifting market
conditions, significant policy revi-
sions from major distributors and
new merchandising opportunities

titles are among the factors inspir-
ing guarded optimism from rack-
jobbers headed for this year's an
nual National Assn. of Recording
Merchandisers (NARM) conven-

A Billboard sample of representa
tive rack operators doesn't elimi-
nate ongoing conflicts, however.
Still generating concern in the rack
community are the residual effects

crackdown by labels and distribu-
tors, ongoing hurdles in the cru-
sade to develop tape merchandis-
ing ploys and, spanning every
sector of operation, the general

in tape, video and midline catalog tion. of the 1979-80 credit/returns U.S. economic picture.

CAPTAIN
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Those topics were previewed for
NARM member rack executives last
fall when the organization held its
first rackjobber conference, an
event prompted by discussions
within the NARM rackjobber advi-
sory board. Well attended and gen-
erally hailed as an effective means
of affording NARM's rack members
greater access to manufacturing
and distribution peers, that session
may be repeated in the future.

Central to the trends yielding
that huddle’s theme, **The rack is
back,” is the rising median age of
the U.S. population bringing a
greater proportion of the record
and tape buying audience into the
same buyer target sought by those
mass merchandisers using racked
services. Such a scenario was out-
lined by CBS Records' Paul Smith
during his presentation to the
NARM rack meeting in San Diego,
which augured a bullish '80s out-
look for the racks.

“That's right on forecast,”
agrees Eric Paulson, senior vice
president, rack services, at Pick-
wick International. Paulson says
the CBS market findings were
themselves the outgrowth of Pick-
wick's own national sales forecasts.

“We had 29 presentations at last
year's NARM gathering, showing
exactly which accounts would open
new stores and where, how the cost
of energy would affect consumer
movement, the kind of sales vol-
ume that would be generated and
other consumer trends,” explains
Paulson.

In essence, those elements antic-
ipate a greater concentration of
music purchasers at racked loca-
tions, owing to consumers’ height-
ened interest in one-stop shopping
to conserve energy, along with the
mass merchants’ ongoing pene-
tration of those regions of the U.S.
experiencing the most promising
economic and population growth,
such as the Southwestern “‘Sun
belt" and the Pacific Northwest.

“That type of shopper that al-
ready goes into our customers’
stores 1s a good five to 10 years
older on the average than that seen
in the retail end,”” adds John
Kaplan, executive vice president of
the Handleman Co. ifi Detroit. The
veteran rackjobber also points to
evidence that mass merchandisers
are already positioning themselves
to capture this increased consumer
base.

“We have one factor that's even
more important than the demo-
graphic shift,’" ‘he explains. *'| see
very few retail record store open-
ings overall. And while | noticed Bill-
board's forecast on projected retail
openings (Billboard, March 21,
1981), I'm also seeing closings that
could offset that.

(Continued on-page 63)

WCI Survey

® Continued from page 51

orities and topics then converted
into the necessary research
queries.

What surfaces in the published
reports may in fact be just a thin
slice of the market pie as portrayed
by all the data collected. Kapp
notes that demographic data, pur-
chase preferences and retail behav-
1or can be pinpointed by WEA
branches where needed.

According to Dr. Fishbein, “It
takes time to extract all the findings
that are already there, since there
are literally thousands and thou-
sands of pieces of useful informa-
tion there.” As a result, he works
closely with WCI in tracking prior-
ities for the data and its analysis.
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RAY CAVIANO

proudly announces

the formation of
the

RIFC

GROUP OF
COMPANIES

RFC RECORDS/RFC PROMOTIONS
RFC PRODUCTIONS

101 W. 55th St
New York, N.Y. 10019
(212) 2,6-4352
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Tape Packaging Controversy Breeding New Confusion

® Continued from page 54

tests for the Shorewood and AG!
designs often suggested a self-ful-
filling prophecy: those accounts
committed to open bin merchandis-
ing and eager for the enhanced dis-

play potential of the larger boxes of-
ten found positive results, while
those wary of the approach may
have scuttled the packages’ per-
formance through their own indif-
ference.

“In discussing this type of pack-
aging with our accounts, there still
seems to be much confusion,' says
lvy Hill's Kern. “There's obvious
concern over the testing as well,
since there’s still a lot of conflict be-

tween retailers.” .

Kern reports his own experience
in visiting one New York account
participating in RCA's 4 by 9 test
with ““42nd Street,”” noting that the
skeptical retailer had parked the

- Wewere great then...
Were greater now,

Peerless-Vidironic & Leho

United to provide the best in tape and accessories

60 West St., Bloomfield, N.J. 07003 ¢ (201) 429-8600
5860 Grand Ave., Maspeth, N.Y. 11378 « (212) 894-5155

wWww.americanradiohistorv.com

display in a neglected corner of his
store.

That hasn't thwarted his commit-

ment to arriving at the right solution
anymore than it has that of his
competitors. Noting that lvy Hill al-
ready manufactures a package for
Atari's computer cartridges roughly
equivalent in size to the AGI pack-
age, Kern stresses that his com-
pany will handle any package his la-
bel customers can reach agreement
on. .
“We're working on some new
projects, and you’ll see those
shortly in releases from one’ of the
largest labels,” he hints, adding
that tvy Hill is **in full favor of larger
graphics, one way or another.”

At AG!, Block says the basic 4 by
9 package, itself an outgrowth of an
earlier 4 by 7 book-style cassette
package developed for promotional
cassettes, is now being groomed for
separate mass market and pre-
mium applications.

Referring to an updated book-
style design scaled to the 4 by 9
size, and due for its first market
test via RCA's new line of audiophile
software, Block says a number of
companies have expressed interest
in using such durable packaging as
an added consumer lure.

He also reports that a Billboard
review of the initial 4 by 9 test
elicited inquiries from a vendor of
children’s product that has since
spawned plans for four initial re-
leases using the book-style, pre-
mium package.

At the same time, AGl will con-
tinue to tout its basic 4 by 9 pack-

-age as a lower cost mass market

packaging solution. With a slide
presentation ready for this year's
NARM, Block says AGI will show re-
tailers how new merchandising and
display strategies can help them
take full advantage of the new
packages.

Block is a proponent of achieving
side-by-side LP.and tape merchan-
dising, which he sees as a constant
in K-tel's highly successfut tv and
instore merchandising efforts.

“What we're trying to showis how
readily this package can be eco-
nomically adapted to new ways of
merchandising,” he says, adding
that the project’s current chief ar-
chitect, Dick Dubbel, director of
packaging development, was
tapped for the task because of a
background in cosmetic merchan-
dising and package design.

Regardless of which design may
prevail, all packagers claim they're
less concerned about ‘“‘winning’”
the war with their own design than
arriving at a consensus.

Will such a development bring
peace after the packaging wars?
Not necessarily.

“Video packaging is something
that will have to be addressed
next,”” cautions Kern. *‘In terms of
package standardization, every-
body's already using a different
package.” SAM SUTHERLAND

Black Campaign

® Continued from page 58

Cephas says he will seize the op-
portunity to also discuss black cata-
log product and what can be done
to boost sales in this area (Bill-
board, March 21, 1981).

He notes that this will be the first
time in the years he has been at-
tending NARM conventions that
there will be an agenda for black
product. Therefore, he says,
through the *‘Black Music Is Green’
campaign he believes a stronger ap-
preciation for the ongoing business
aspect of black music will evo
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Returns, Credit Policies Remain Rackjobber Concerns

® Continued from page 60

"“On the other hand, our custom.
ers see significant new openings in
their plans, and nearly every one of
the stores planned has a record and
tape department.’”’ Kaplan believes
that a number of the retail sector's
projected store openings may ac-
tually reflect buyouts or lease trans-
fers from other distressed chains.

‘‘Every major large chain,
whether it's a Woolco, a Sears or a
Kmart, keeps opening locations,"
he observes, *‘and this will be to the
racks’ advantage. In 1980, we had
between 600 and 700 new stores
among our customers, and al-
though some were reopenings,
many were new stores altogether.”

At Alta Distributing Co. in Phoe-
nix, vice president and general
manager Lee Weimar differs. *‘I'd
agree with the concept that con-
sumers are aging,' says the rack
services executive, ‘'and that
racked departments are well posi-
tioned for such growth.

"“But as for those companies
serviced having music departments
expanding, I'm very pessimistic.
They're concerned about gross
margins, and they're just not get-
ting them under current condi-
tions."

Weimar's bleaker view cites the
recording trade's chronically nar-
row gap between wholesale cost

Bar Coding Is
Taking Time
To Implement

® Continued from page 51
(PolyGram) use a different system
in Europe, where the UPC system is
not valid. They want the systems to
be compatible, but the UPC system
is not usable in Europe, and | don’t
think the day will ever come when
the European system gets adopted
here."

The only major manufacturer
that puts bar codes on all of its LP
product is CBS, says Schneider,
who cites Chrysalis as the inde-
pendent that has been most recep-
tive to bar coding. For the others it
is hit or miss. WEA has committed
itself, but the code does not appear
on every LP, and it is not in the
same place on all WEA releases. On
the new Who LP, for instance, the
bar code is buried in the artwork
near the middle of the back cover.

Beyond that, there is the problem
of where to put the code on a cas-
sette package. Attempts to putiton
the spine have had a mixed success
since the wand scanners used by re-
tailers have a problem in reading
through the plastic cassette case.
For this, the more expensive laser
scanners, used in warehouses, are
necessary.

However, says Schneider, with
tighter returns imposed by virtually
all the majors, bar coding becomes
more and more important for retail-
ers in managing their inventories. It
allows them to save thousands of
dollars beyond the costs of install-
ing the components needed to read
the bar codes. A warehouse laser
scanner, for instance, costs about
$10,000, and it still has to be at-
tached to a computer, which is an-
other expense.

But the merchandisers need it,
says Schneider, and the bigger they
are, the more they need it. The
main problem, as always, is to get
those little black lines on every al-
bum. And that is taking a long time.

and retail price as the cause for
alarm. “If manufacturers' whole-
sale costs rise again, we'll drive
even more people out of the busi-
ness,” he warns.

For Weimar, the common denom-

inator for his customers is that mar-
gin, regardless of the department
involved. "if you look at the avail-
able gross margin in the so-cailed
midline product that's out, which is
supposed to be our salvation,

you're just not getting the margin
customers need,”” he charges. ''At
this point, racks have to sell at close
to list price to see a reasonable
profit.”

Those rackjobbers who argue in-

stead to keep shelf prices down in
order to compete with area retailers
thus face relative indifference from
merchandiser customers. *'If you
go to a chain and tell them they'll

(Continued on page 93)
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Jazz

‘Renewed’ Art Pepper, At 55,
Emerging Stronger Than Ever

LOS ANGELES—Art Pepper
sounds as excited as a new rookie
player as he proudly reports the size
and delirious response of the SRO
crowd at a recent Maiden Voyage
stand here. But Pepper. at 55, is a
jazz survivor whose career has been
repeatedly shattered by the harrow-
ing catastrophes that seemed his
fated companions throughout life.

Until now. Freed from the de-
mons if not their memory, Pepper
has spent the past five years making
up for lost time through a heartening
and prolificstream of live and studio
recordings for Contemporary and
Fantasy's acoustic Galaxy label.

This week Fantasy ships an album
that will be both the culmination of
a long-time dream of the alto stylist
and his most auspicious bid yet for a
wider audience. “Winter Moon” es-
chews any crossover conventions.
but the pairing of Pepper's emotive,
lyrical playing and an atmospheric
string section could turn this collec-
tion of ballads into a sleeper jazz hit.

Such a breakthrough would make
Pepper, like his old musical neigh-
bor Dexter Gordon, one of a hand-
ful of lionized '40s and ’50s players
to shake off that era’s sad stereotype
of the jazz voyager: like Gordon,
Pepper’s rise in the Los Angeles jazz
world was shadowed by his early in-
troduction to drugs and subsequent
heroin addiction, a crucial turn that
led to Pepper’s multiple stints in San
Quentin and other state and county
penal and medical institutions.

Unlike Gordon, Pepper was never
able to escape to the relatively sup-
portive European exile that has
proven redemptive to several Ameri-
can players. That makes the altoist’s
current visibility all the more excit-
ing.

This Tuesday (14) he kicks off a
six-day engagement at Fat Tues-
day’s in New York City. followed
later in the month by his April 21-26
stand at the Blues Alley in Wash-
ington, D.C.

If Los Angeles is any index. those
could be hot draws: his triumphant

Caedmon Into
Jazz Market

NEW YORK-—-Caedmon Rec-
ords, the spoken word label. will dis-
tribute a new jazz label. From The
Jazz Vault. featuring mainstream
performers recorded from 1957-63.

The label says its product source is
Marty Wilson Production Co.. a
New York company that owns the
masters and is pressing the product
in England. The firm is said to have
also made a distribution deal for the
sessions with Vogue in France.

Caedmon plans to introduce the
line in the U.S. in August, when it
markets 15 albums, including a sam-
pler called “Honor Roll.™

The initial release will include
performances by Count Basie. Duke
Ellinglon. Bobby Hackett. Marian
McPartland. Coleman Hawkins.
Kai Winding, Chico Hamilton.
Terry Gibbs, Barbara Carroll. Joe
Venuti. Buddy Weed. Sy Oliver,
Terry Gibbs and Charlie Shavers.

The albums will be available in
LP form only. listing for $8.98.

Over the past year. Caedmon has
established a classical label. Ara-
besque. and plans to record later this
month its first original caster of a
musical production, “Really Rosie.”

IRV LICHTMAN

By SAM SUTHERLAND

two weekend shows at the Maiden
Voyage followed a number of other
recent area dates at venues like Pas-
quale’s. Donte’s and Univ. of Calif,,
Los Angeles’ (UCLA) Royce Hall,
yet were packed solid.

Pepper himself is voluble and na-
kedly honest about his stormy pri-
vate life. yet if he often turns to those
grim days he also returns always to
his obvious muse, the music itself.
The new Fantasy/Galaxy project,
produced by Ed Michel with haunt-
ing charts arranged and conducted
by Bill Holman and Jimmy Bond,
again yields a boyish enthusiasm.

“It’s something ['ve been wanting
to do all my life,” says Pepper. “But
a certain amount of things had to
happen first to justify that album.”

One development was the publi-
cation of “Straight Life,” his stun-
ning autobiography co-written with
wife Laurie and published in 1979
by Schirmer/Macmillan. *“A num-

ber of writers had approached me
about doing that.” explains Pepper,
“including this guy who came to see
me in prison. He’d met with Les
Koenig over at Contemporary, and
talked about it, but I decided aginst
doing it at that point.”

What changed his mind and, he
says, his life was meeting Laurie
Babitz while both were being reha-
bilitated at Synanon. Their relation-
ship flowered, Laurie became his
collaborator, and Pepper began a
seven-year verbal odyssey. remi-
niscing with devastating candor into
a cassette machine.

“I'd read ‘The Children Of San-
chez’ three times,” interjects Laurie
Babitz Pepper of the autobio-
graphy’s conception, which took
that landmark history as a model in
its synthesis of various tellings and
retellings of key events in Pepper’s
life. Edited together, she has man-

(Continued on page 82)

Gramavision Label Signs
Up Saxophonist Dagradi

By WANDA FREEMAN

NEW ORLEANS—*I'm un-
known and they're unknown, so
we'll grow together.™ says jazz saxo-
phonist Tony Dagradi. who. after 15
vears of playing professionatly. has
signed on with his first record label.
the ['2-ycar-old Gramavision Inc.

His album. “Oasis,” also features
trombonist Gary Valente and drum-
mer D. Sharpe. both of Carla Bley's
band. with whom Dagradi tours
regularly. It’s the frst LP on which
Dagradi stars. but the musician has
participated on other records. in-
cluding Professor Longhair’s “Craw-
fish Fiesta™ (Alligator Records).

Dagradi leads a band called As-
tral Project. and has performed of-
ten with Gatemouth Brown and Nat
Adderly. He was literally discov-
ered. Hollywood-style. by Gramavi-
sion president Jonathan F.P. Rose
when Rose was visiting New Orleans
in 1979.

Rose produced the “Europeans”
movie soundtrack. which he says got

him off the ground. and reports that
Gramavision now has Ralph Si-
mon's “Time Being” and pianist
Earl Rose’s “Solo.”

Dagradi says he has a three-vear,
three-record contract with Gramavi-
sion. “This was the first opportunity
that seemed comfortable to me. The
deal was very nice. | could call the
tunes, there's no interference musi-
cally. I trusted them with the mix.”

He recently recorded “Social
Studies™ for Watt Records with
Carla Bley's band. and hopes his
next Gramavision record will be
with Astral Project. which was
formed three years ago and plays
three to six nights a week here.

The group is billed with Nancy
Wilson and Ramsey Lewis at the
Saenger for the New Orleans Jazz
and Heritage Festival, and will also
perform outdoors -at the Fest. I
hope to pick up some management
then.” Dagradi says.

Made.

The best jazz,
on the best tape,

INNER CITY |
CHROMIUM BE <
CASSETTES

Laboratory Standards
at a cost you can afford!

The Bestin
Jazz on

the Finest
Cassettes | ®
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... A new product from Inner City just
tailored for jazz fans who like to ‘travel’ with
their favorite jazz.

Produced to ‘lab’ standards, we’ll match
these cassettes against any in the world,
for high fidelity, tone and all the virtues that
tape brings to music.

There are now 40 available. Write for your

free catalogue.

TIC 1033 m EDDIE JEFFERSON—The Main Man
TIC 1040 ® STAN GETZ—Gold ext. play. $12.98

‘.j TIC 1104 ® DJANGO REINHARDT —Hot Club Of France

We’ve packaged excitement into our
cassettes. You should hear them!

TIC 1016 m EDDIE JEFFERSON—The Jazz Singer

TIC 1088 m JUDY ROBERTS—The Other World

TIC 1095 @ TIM EYERMANN— East Coast Offering
TIC 1096 ® LARRY VUCKOVICH—Biue Balkan

TIC 1097 m CYBILL SHEPHERD—Mad About The Boy
TIC 1098 @ WAYNE JOHNSON— Arrowhead

TIC 1125 @ HELEN MERRILL—Casa Forte
TIC 3007 ® ERIC DOLPHY—Stockholm Sesslons
TIC 6003 @ THE GREAT JAZZ TRIO—Love For Sale

TIC 1005 m PONTY-GRAPPELLI

TIC 1026 ® JEFF LORBER FUSION

TiC 1046 m DAN SIEGEL—Nite Ride
TIC 1056 @ JEFF LORBER—Soft Space

TIC 1102 ® BUNNY BRUNEL—Touch

extended play—$12.98
TIC 1107 m BERT LIGON—Condor
TIC 1111 @ DAN SIEGEL—The Hot Shot

TIC 6007 @ JOE SAMPLE—The Three
TIC 6031 ® LAURINDO ALMEIDA—
Conclerto de Aranjuez
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TIC 6040 m ABBEY LINCOLN—Peopie In Me
TIC 6052 ® LEW TABACKIN— Rites of Pan

TIC 6062 ® SADAO WATANABE—

California Shower

TIC 6063 @ SADAO WATANABE —My Dear Lifte
TIC 6064 m SADAO WATANABE—Autumn Blow

TIC 6067 ® HIROSHI FUKUMURA— MHunt Up Wind
TIC 6068 m TERUMASA HINO—City Connection

TIC 7010 ® DIZZY GILLESPIE—

Havin' A Good Time In Paris

TIC 7011 ® ROY ELDRIDGE—

I Remember Harlem

TIC 7014 ® JIMMY WITHERSPOON
—Olympia Concert

TIC 7017 @8 GERRY MULLIGAN—

BOB BROOKMEYER— Paris Concert
TIC 7018 ® DON BYAS—Baliadeer

TIC 7019 @ BUCK CLAYTON—Tenderly
TIC 7020 ® JAMES MOODY/MAX ROACH
—In The Beginning

TIC 7021 @ JONAH JONES—
Jonah's Wail

TIC 7022 ® J.J.JOHNSON/AL COHN
—The New York Sesslons

TCJ 23 ® STEPHANE GRAPPELLI—
Homage to Django ext. play $12.98
TCJ 31 @ EARL HINES—Plays
George Gershwin ext. play $12.98
TCJ 120 ® HELEN HUMES—

Let The Good Times Roli
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KANSAS CITY. Mo.—Jazz
swelled from the streets here again
this year when more than 13.000
persons convened at the Crown
Center Hotel complex for the annual
Women’s Jazz Festival March 25-29.

Highlighted by performances of
more than 25 national and inter-

national jazz musicians, including -

vocalist Flora Purim and percus-
sionist Airto Moreira. the crowd was
the largest in the festival’s four-year
history.

The -event reportedly grossed a
record-setting boxoffice in access of
$22.000. The remainder of the
events during the five-day festival
were free.

“Overall it was a very successful
festival, says festival executive direc-
tor Carol Comer. “We brought a lot
of artists to the forefront that people
had never heard of—and that’s what
we’re here for.”

Testifying to its success, this year’s

Jazz
K.C. All-Female Festival
Draws 13,000—Best Ever

By PAUL HOHL

festival was expanded from its previ-
ous three-day format to five days to
include 15 separate events. includ-
ing three new ones. an open jam Fri-

(Continued on page 86)

Charlie’s Club In
District Of Columbia

By TIM WALTER

WASHINGTON, D.C. — “We
didn’t build it to make a profit.” says
Bob Martin, of the law firm Leva,
Hawes, Symington, Martin & Op-
penheimer. “We wanted to bring
jazz out of the cellar and up to a
more respectable level.” Martin is a
partner in Charlie’s, the one-of-a-
kind swank Georgetown jazz club to
which he alludes.

Named for partner Charlie Byrd,
who plays on stage about 26 weeks a
year, the restaurant and lounge

(Continued on page 83)
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Bab james, Columbia
Tappan Zee C2X-3686

MAGIC
Tom Browne_ Arista/GRP 5011

MOUNTAIN DANCE
Dave Grusin
Arista/GRP 5010

CARNAVAL
Spyro Gyra, MCA MCA-5149

GIVE ME THE MIGHT A
George Benson,
Warner Bros. HS 3453

LATE NIGHT GUITAR
Earl Klugh, Liberty LT 1079

NIGHT PASSAGE
Weather Report,
ARC/Columbia JC36793

YOU MUST
BELIEVE IN SPRING
Bill Evans. Warer Bros. HS 3504

GOTHAM CITY
Dexter Gordon, Columbia JC 36853

THE HOT SHOT
Dan Swegel. Inner City IC 1111

80/81
Pat Metheny, ECM ECM-2-1180
(Warner Bros.)
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Joe Henderson
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LOVE APPROACH @
Tom Browne Arista/GRP 5008 b

CATCHING THE SUN
Spyro Gyra, MCA MCA-5108

IT'S JUST THE WAY | FEEL
Gene Duniap, Featuring The
Ridgeways, Capitol ST-12130
REAL EYES

Gil Scott-Heron Arista AL 9540
’'NARD

Bernard Wright

Ansta/GRP GRP 5011

36| 36| 41 H

Bob James, Tappan Zee/Columbia
JC 36422

RODNEY FRANKLIN

Rodney Franklin,
Columbia JC 36747
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Seawind, A&M SP-3113

THE MILES DAVIS
COLLECTION, VOL. I,

12 SIDES OF MILES

Miles Davis, Columbia C2X 36476

Pharosh Sanders & Norman
Connors, Arista/Novus AN 3021

TRIO
Monty Alexander, Ray Brown. Herb
Ellis, Concord Jazz C) 136

SAVANNA HOT LINE
Native Son MCA MCA 5157

MONTREUX ALEXANDER (Live)
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Publishing

Country Print Sings Happy Song

Surveyed Dealers, Jobbers Say Boom Is Nationwide

NASHVILLE—Once the thread-
bare waif of the print music world.
country music has elbowed its way
toa substantial share of the business.
It is even making inroads into the
educational market. Publishers. dis-
tributors and retailers say they see
no end in sight.

*“Basic country/pop print music is
selling better now than ever before.”
contends Dwight Montjar, accessory
buyer for Stark Record Service, cen-
tral distributor for the Camelot
chain. “Up until recently. it was
strongest in the South. Now it’s go-
ing into all areas. I don’t think the
trend is dropping off. But it’s not
growing as fast as it did just after
‘Urban Cowboy’ came out.”

Columbia Pictures Publications
lists “The Best Of Anne Murray.”
“Top 100 Country Hits Of 1980.”
and Willie Nelson, Dolly Parton,
Waylon Jennings and Eddie Rabbitt
songbooks among its most popular
folios. “On The Road Again” and “9
To 5” are two of its bestselling
sheets, according to Frank Hackin-
son, Columbia vice president.

Big 3 is active with “Country
Goldmine” and “Historical An-
thology Of Country Music.” “The
Kenny Rogers Songbook” is a big
item for Cherry Lane. “Urban Cow-
boy” continues to ride high for
Warner Bros.

Ralph LaBletta, purchasing agent
for distributor Charles DuMont,
says “‘Urban Cowboy’ has moved
better than ‘Fame.’ and it’s almost
impossible to keep in stock anything
that Kenny Rogers does. ‘Crying’
and ‘9 To 5 are hot too.”

By EDWARD MORRIS

“There’s a strong demand for
country music across the country—
not just in one region.” reports Ron
Ravitz, president of Controlled
Sheet Music, a national rackjobber.
and Music of the Month, which serv-
ices both educational and consumer
accounts. “I can recall when a song

that went to the top of the country
charts and hit low on the pop charts
would not be considered for print.
Now choral and full band arrange-

ments are being done.”
Explains Ravitz, “Songs like ‘Cry-
ing'—which are also easy listening—
(Continued on page 97)

E/A Publishing Arm Grows;
Bowen Charts Firm Future

By ROBYN WELLS

NASHVILLE—Just 15 months af-
ter opening its doors, Elektra/Asy-
lum Music has built a roster of 10

CHAPPELL TO
$2.50 SHEETS

NEW YORK-—Chappell Music
single sheets will carry a list price of
$2.50, following previous moves by
others in hiking the price from $1.95.

According to sources, the Chap-
pell increase will take place around
June and include only sheets mar-
keted after that point. Chappell mu-
sic print is distnibuted by Hal Leon-
ard Publishing.

Other firms that have taken single
sheets to their highest list prices in
history include Warner Bros. Music
Publications (the first to do so), Co-
lumbia Pictures Publications, Wes-
ley Rose and April-Blackwood,
which is handled by Bradley Publi-
cations.

Carmen Suing Benedetto
Over Song, Record Income

NEW YORK-—Singer/songwriter
Eric Carmen has slapped CAM-
USA, CAM Productions and former
CAM executive Vittorio Benedetto
here with a $20 million lawsuit,
charging breach of contract, includ-
ing failure to pay him his rightful
share of income from his songs and
record sales. Carmen is seeking $10
million in general damages and an-
other $10 million in punitive dam-
ages, claiming the defendants’ ac-
tions were “wanton and malicious.”

The suit was filed in the U.S. Dis-
trict Court for the Southern District
of New York last Monday (30).

In addition to the damages, Car-
men’s suit asks for a full audit of
CAM'’s books to determine royalties
due him, and that CAM be enjoined
from representing Carmen further,

ATV Wins Suit

NEW YORK-Maclen Music
recently obtained a permanent in-
junction against the manufacture,
distribution and sale of posters bear-
ing the phrase “All You Need Is
Love” along with the likeness of the
late John Lennon.

Judge Walter McGovern handed
down the decision in federal court in
Seattle, Wash., following a com-
plaint by Maclen Music, an ATV
Music Group company representing
most of the John Lennon & Paul
McCartney copyrights in the U.S.

Maclen charged the defendants,
AA Sales Inc., AA Graphics Inc. and
Keith D. Russell with violations of
Maclen’s trademark and copyright
rights in the lyrics and title of the
song, “All You Need Is Love.”

with copyrights being reassigned to
him.,

According to the suit. Carmen and
CAM entered into an exclusive pub-
lishing agreement in June, 1975. In
July, 1975, CAM arranged an exclu-
sive recording contract for Carmen
with Arista. The record deal speci-
fied that CAM would receive 50% of
royalties on the first 250,000 records
sold, and 40% on subsequent safes.
Carmen alleges that CAM did not
pay him the extra 10% on “All By
Myself,” which exceeded 250,000 in
sales.

Carmen also says that CAM has
not paid him songwriter’s royalties
from cover recordings or sheet music
sales. and that CAM accounted for
royalties on an annual basis instead
of the semi-annual basis specified in
their agreement. In addition, Car-
men says that CAM did not pay roy-
alties within 10 business days from
the time the money was received
from Arista. as also specified in the
agreement.

The suit goes on to say that Bene-
detto, who was vice president and
general manager of CAM-USA in
1978, diverted potential royalty in-
come due Carmen to his own per-
sonal use, or the use of companies he
controlled. Specifically, this charge
relates to Camex Music. which
Benedetto formed in 1978. The suit
charges that CAM assigned nine
Carmen songs to Camex, but that
Camex did not fulfill the proper
conditions of assignee as laid out in
the original agreement.

Carmen also claims that CAM-
USA assigned certain rights on the
song “All By Myself” to BMI im-
permissibly.

writers, And, to keep pace with its
growth, the company is moving to a
larger facility in May.

According to general manager
Dixie Gamble Bowen, the idea be-
hind the firm’s inception originated
with Joe Smith, chairman of the
board for Elektra/Asylum.

“Joe felt that it was time for the
company to branch out into publish-
ing and approached me with the
proposition,” explains Bowen,
whose credits include a five-year
stint in writer relations for Tree and
doing a&r work for E/A. “Nashville
is an ideal home-base for the com-
pany because publishing is very cre-
ative and aggressive here.”

“E/A has always been very
writer/artist oriented,” she notes,
pointing to the Eagles, Jackson
Browne and Carly Simon. “I'd like
the publishing branch to follow the
label’s example.”

Currently, only one of E/A’s
songwriters, Sterling Whipple, is
signed to the label. Bowen, wife of
Jimmy Bowen, E/A vice presidentin
Nashville. emphatically states that
there is no exclusive arrangement
between the publishing and record-
ing branches of the company.

“We’re building our writers’
recording careers carefully,” says
Bowen. “We don’t want them to
have one hit record and then never
be heard from again.”

Signed to the roster are Sterling
Whipple, Margo Pendarvis, Alan

(Continued on page 97)

BMI In 230
C’right Cases

NEW YORK-BMI says it has
some 230 copyright infringement
suits now in various stages of litiga-
tion in federal courts nationwide, 75
of them initiated since Jan. 1 of this
year.

Besides the issue of protecting its
writer and publisher affiliates, BMI
counsel Marvin Berenson says, “We
also feel it’s our job to act in the in-
terests of our 39 sister organizations
worldwide whose music may be in-
fringed upon.”

BMI has 50 field representatives
in eight regional offices who regu-
larly check music-using estab-
lishments to determine whether BMI
music being used is properly li-
censed. When this is not the case,
venue owners receive from BMI li-
cense forms as well as brochures ex-
plaining the responsibility of music-
users under copyright law. If neces-
sary, follow-up letters are sent and
additional visits by representatives
are made.

BMI has started about 1,000 suits
against venues, some of which have
gone to trial, Statutory damages
range from $250 to $10,000 for each
performance of a copyrighted song
deemed to have been performed
without a license.
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Keeping The Outlook Sunny
In A Stormy Studio Era

ing scene was in July 1978, at the height of the Miami-

based Bee Gees explosion which made '78 the hottest
year in music business history. Coming on the heels of chart-
ousting Florida-recorded LPs by the Eagles, Eric Clapton, Neil
Young, Crosby, Stills & Nash, Firefall and Andy Gibb, the
mood in the Sunshine State was nearly euphoric.

Needless to say, the recording studio scene, the music busi-
ness in general and the economy itself aren’t what they were
three years ago—in Florida or anywhere else. The situation in
Florida may even have been aggravated by the sudden prolif-
eration of studios there: As recently as early 1977, Criteria
was the only 24-track facility in the greatéer Miami area. Now
there are upwards of 10.

However, most Florida studio owners have adapted to the
reduced label business and tightened recording budgets by
seeking more ad agency work and cutting more demos with
ansigned local acts. Florida also attracts considerable reggae
and Latin work due to its proximity to the islands and Latin
America. Too, there's much anticipation of business benefits
from the new video and digital technology.

Mostly, there's the knowledge that, even in difficult times,
the potential exists for multi-platinum smash LPs like Barbra
Streisand's *‘Guilty,” which was primarily assembled at the
Bee Gees' Middle Ear studio in Miami.

“There was an over-proliferation of recording studios all
aver the country,” acknowledges Jim Katt, vice president and
zeneral manager of Bee Jay studios in Orlando. “Smaller stu-
dios and the ones that were less busy have been dropping like
flies.

“But Florida has survived a little better than other parts of
the country because when the business gets tight, we still
have our natural drawing cards—the good climate and the
fact that we're a little bit removed from the hustle and bustle.
without being stuck out on a mountaintop somewhere.”

Russ Klanet, president of Emerald City Studios, a new room
set to open in September in Ft. Lauderdale, stresses another
-loridian advantage: cost savings.

“I'll get the same rate for 48-track recording as United
Nestern in L.A. or the Hit Factory in New York,' he says. "‘But
-he ancillary costs of putting up an act—food, lodging and all
-hose other things—are much less here. And that's what the
abels are cutting back on."

Dick Kline, president of Atlantic-distributed Radio Records
n Ft. Lauderdale, sees still more benefits. "“The facilities
Jown here are as good or better than anywhere in the coun-
iry,” he notes. “'There are lots of qualified producers and mu-
sicians. And certainly there’s better weather and a more con-
jucive working atmosphere.

““We've solved the visibility problem by keeping an office in
New York and going back and forth every other week. And,

T he last time Billboard spotlighted the Florida record-

By PAUL GREIN

frankly, the telephone is as close here as it is anywhere else.”

The Florida recording scene, clearly, has come a long way
since pacesetter Mac Emerman opened Criteria studios in
1955 (see separate story).

“When | founded the business,”” Emerman notes, “‘there
was no reason to have a studio here; it was just an extension
of my ego. And for the first 10 years there wasn’'t much going
on. We just had a little agency work and local acts.”

Now a number of top artists, producers and musicians live
and work in Florida, including the Bee Gees, Karl Richardson,
Albhy Galuten, Bill Szymczyk. Tom Dowd, Ron & Howard Al-
bert, Harry Wayne Casey, Barry Mraz and Cory Wade. The ses-
sion players based in the state include pianist Paul Harris and
highly-praised guitarist Tony Battaglia, now cutting a solo al-
bum at Bayshore.

] lorida has survived a little

better than other parts of the
country because when the busi-
ness gets tight, we still have our
natural drawing cards—the good
climate and the fact that we're a
little bit removed from the hustle
and bustle, without being stuck
out on a mountaintop somewhere.’

Bayshore, located south of Miami in Coconut Grove. 1s Bill
Szymczyk's home base—the studio in which he's recorded the
Eagles and Bob Seger and mixed the Who. Ron Nevison has
also been in to cut the Outlaws, while Stewart Levine recently
cut the Marshall Tucker Band there.

“That constant influx of inhouse projects is a real savior,”
notes Harriet Della Casa, Bayshore's studio manager. “I'm
trying to dispel the idea that it's Bill's private studio, but on
the other hand that's what's generating the business.”

Della Casa, who formerly managed the Hit Factory in New
York. says she's used to a larger facility. “With two rooms |
can sell triple the time, by being able to juggle between the
two. | thought that would be a natural until Bill reminded me
that he's not really in the studio business; he's in the produc-

Paul Grein is a reporter in Billboard's L.A. office.

www americanradiohistorv com

ing business. The room is here as an accommodation to him
and his clients: If it makes money apart from that—which it
does—fine. if it doesn't, that's okay t0o.”

Della Casa can pinpoint when she first realized that studio
budgets were being monitored more closely. *All of a sudden |
got these very polite phone calls from labels asking for budget
information on the big acts, which they'd never done. Finally it
became pretty apparent that they were starting to watch their
bucks a littlermore than they had.”

Bayshore opened in 1977. becoming the second 24-track
facility in the Miami area. after Criteria. |t was followed in
quick successian by Coconuts, Quadradial and several others.

But Della Casa doesn't think this quick proliferation of area
studios has hurt Bayshore's business. ' Almost all of our work
is from out of town,”” she explains. ‘‘As long as you're pulling
your business from elsewhere, it doesn’'t matter how many
studios there are in the area.”

When Coconuts opened in '77, it reportedly made Shirley
Kaye the only woman in the world to solely own and operate a
24-track studio. It also made her a bit of a target in some
quarters. “When | first started,"” she says, ‘'l was considered
to be some rich little lady who was playing in the recording
scene because she had nothing else to do. It's a terribly
chauvinistic industry.”

But Kaye believes she's found her niche. **'It's more or less
like a home here," she says. ‘| become earth mother to the
acts.

“Criteria and | charge the same rates. But people go to Cri-
teria for certain reasons and here for other reasons. Competi-
tion's keen, but there's room for everybody."

Coconuts specializes in new groups signed to major labels.
Its first gold LP was for the Nemperor debut of the Romantics.

Quadradial, too, has had much success with hot major label
rockers. It received a gold album for Ted Nugent's ‘‘State of
Shock'' and has also played host to Niteflyte on Ariola and
Benny Mardones on Polydor, both produced by transplanted
Chicagoan Barry Mroz.

In addition, Mike Stone has been in to cut the Simms Broth-
ers, Johnny Sandlin to record the Outlaws and Tony Reale to
work with Nantucket.

Mary Shahan, who is Quadradial's studio manager and co-
owner {along with Robert Ingria), has an explanation for the
attractiveness of Florida recording. *‘Acts have the opportu-
nity to relax and enjoy themselves. They don't have the hustle
and bustle and craziness of New York City.”

Doug Weyrick, 31-year-old owner of Triiad studios in Ft.
Lauderdale, cites another factor. ‘*Record company people
don’t come bopping in on sessions. The acts can get away
from all of that pressure.”

Triiad opened in mid-’77 and has received platinum disks

(Continued on puge F-2)
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for Neil Young's ‘‘Rust Never Sleeps’” and “‘Comes A Time."
Weyrick concedes that his label business is off, but notes that
he’s compensating for that by doing mcre independent demo
work and jingles. Commercials now account for 20%-30% of
his activity.

Trilad has an informal trade arrangement with Artisan
Recorders, an adjacent 24-track motile facility which has
worked with numerpus top acts, including the Bee Gees. the
Outlaws, Crosby, Stills & Nash, Linda Ronstadt and Heart.

International Sound Studios consists of a studio operation;
a production company, Freedom Sound Productions, which is

affiliated with Badfinger, George Castro and Silver Platinum;

A Billboard Spotlight
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veline, president of dgp Stud
Fantasy's Greg Kimple, right):

A his is the production center

of the Southeast. There are

five 24-track studios within a one-
mile radius of us.’

=

=
ios {with

Coconuts owner Shiriey Kaye:

A ompetition’s keen, but
there's rocm for every-

body.’

and a talent agency, Silver Touch, run by Steve Silvers, which
bocks fledgling acts into local clubs.

“If you're opening a recording studio in today’s market,”
says studio president Lou Pace, ‘‘you better know what you’re
doing—no matter where you're opening it.

“The budgets that we're working with are definitely tighter.
Record companies want to make sure there's no nonsense:
‘Come in pre-produced, gentlemen, and when you get into the
studio, make sure you're doing business.’ "'

International Sound has two staff engineers, both veterans
of cross-town Bayshore: Eric Schifling and Ed Meshel. Studio
manager at the facility is Pace's brother, Tom.

Sunshine Sound, a 24-track studio in Hialeah owned by
Harry Wayne Casey and Richard Finch, opened to the public
on January 1.

“We had two studios,”” says Milon Bogdan, studic manager
and chief engineer, ‘‘and neither performed properly. We
wanted to get one that sounded great, so we liquidated the
equipment in studio two to upgrade the equipment in studio
one.

“There was talk at one time of selling the studio and mov-
ing out to California,” says Bogdan. **All our business offices
and managers are ou: there so evarybody’'s been pushing us

to move. But we've got a tremendous investment here and
most of our players and staff live in the area.”

Sherry Smith, vice president of Sunshine Sound, says that
the local players are excellent. “*And here they're delighted to
get AFM scale,” she notes. **You don't have to give double or
triple scale.”

The studio opened as an eight-track facility in 1975 and up-
graded to 16-track and then 24. A second room opened in
1977 but is now inactive.

Miami’s newest 24-track facility is dgp Studios, which con-
verted to 24-track nine months ago. It openad four years ago
as an eight-track. Cave Graveline, the studio’s president,
notes that he made the decision to upgrade when Criteria
president Mac Emerman offered to sell off his equiprent to
make room for transformerless machines.

\ ' e X
Radio Records gresident Dick Klmne, procucer
Steve Wittmack and board chairman Ed Mc-
Glynn (from left]. Says Kline:

A e’'ve solved the visibility
problem by keeping an
office in N.Y. and going back and
forth every cther week. And frank-
ly, the telephone is as close here as
it is anywhere else.’

Remembers Graveline: *'Mac said, ‘good luck Dave, but you
couldn't be doing this at a worse time.” And he’s right: this is
the production center ot the Southezst. There are five 24-

(Coninred on page F-10)
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‘ Whether they're recording another hit for themselves
, or masterminding production work for other artists, the

BeeGees are perfectionists. That's why their studio in

pERFECTION South Florida is totally MCI equipped with a JH-556-LM

. Automated Console, two JH-24 Multitrack Recorders
with a JH-45 AutoLock Synchronizer and JH-110B
stereo recorders.

THATS WHY  wiacassgrenssense
WE DEMAND
MCL —

1400 W. Commercial Boulevard, Fort Lauderdale, Florida 33309 USA. Telephone: (305) 491-0825. Telex: 514362 MCI FTL.
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' Aids Recording Ease

By ROBYN WELLS

all the niceties that a recording location might offer in the

way of rest and relaxation can prove to be an intangible
plus to the final product.

Musicians venturing down to the Golden Coast of Florida
find a tantalizing array of beach houses, limousines, hotels
and night spots at their disposal. And gleaming in the glitter
of its surroundings are a full-range of instrument and equip-
ment rental services, rehearsal studios and a talented pool of
local musicians and singers

Ft. Lauderdale is the home-base for one of the leading man-
ufacturers in the recording industry, MCI, and many of the
state’s studios feature MCI boards and consoles. “‘The indus-
try's extremely active, especially with all the expansion in Or-
lando,”" says Dennis Sindrey, sales manager.

Sindrey also notes the growing bond between sound and
video. “‘Television is requiring better quality sound, better
quality mixing consoles. MCI's proximity to Miami provides a
large channel for export services.”

Taking a lion's share in equipment sales and rentals is Ace
Music in Miami. Started in 1958, the firm is a full-service in-
strument and equipment dealer. It designs, installs, sells and
rents stage, lighting and studio equipment, keeping in step
with the trend toward more sophisticated and complex equip-
ment. Among the major acts Ace Music has serviced are the
Eagles, the Bee Gees, Chicago, the Rolling Stones, Firefall,
K.C. & Sunshine Band and the Police.

Discount Music Center in Orlando is the largest store offer-
ing a full-range of instruments and equipment in central Flor-
ida. Owned by Steve Grier, the company handles commercial
audio and sound reinforcement. Working closely with area
studios, the company also caters to bands traveling through
the region, providing that ‘‘something special” they might
need while on the road. Nantucket, Nazareth, Pat Travers,
Molly Hatchet and Doc Holliday are among the groups who
have utilized Discount Music's services.

Modern Music in Ft. Lauderdale has helped out *‘just about
everybody on tour in South Florida,” says manager Paul
Crosta, including the Allman Brothers and Bruce Springsteen.
Owned by John Gallagher, the 10-year-old firm sells and rents
a full-line of instruments and p.a. systems. Alsoin Ft. Lauder-
dale is Belmar Music, a contemporary music store offering in-
struments and p.a. equipment.

lt takes more than sunshine to produce a gold album. But

Harrison Audio in Ft. Lauderdale is the exclusive represen-
tative for Lexicon and Trident, among other lines, in the re-
gion. The firm works primarily with studios, radio stations and
clubs. Noting that Florida has not dabbed in digital or video
equipment, owner Mike Harrison says, *‘The market is ripe for
high technological European or digital equipments.”

Musicians Studio Rentals in Miami offers instrument rental
and rehearsatl studio facilities. Owned by partners Kerry Child-
ers and Scott Maynard, the firm is situated in a warehouse
near several major studios, including Criteria, Studio Center
and Quadradial.

A usicians venturing down to

the Golden Coast of Florida
find a tantalizing array of beach
houses, limousines, hotels and
night spots at their disposal. And
gleaming in the glitter of its sur-
roundings are a full-range of in-
strument and equipment rental
services, rehearsal studios and a
talented pool of local musicians
and singers.’

A 1,000-square foot room, complete with a TEAC 80-8 with
DDX, a couple of TEAC boards, a p.a. system and a 30-foot by
12-foot stage, is available for rent on a weekly or monthly
basis. Patrons also find a jacuzzi, sauna and lounge with
bumper pool and television at their disposal. Another studio is
reserved for several local bands who are managed by Maynard
and Childers.

“We're normally busiest during the winter, but with the

Robyn Wells is a reporter in Billboard’'s Nashville office.
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Home At Last ladies with long-time clients and friends, the Bee
Gees, in the group’s new Middle Ear studio. From left are Robin
Gibb, Cindy Johnson, Maurice Gibb, Jeri Jenkins and Barry
Gibb.

record companies cutting back, we haven't been doing as
much with the studios this season,”” says Maynard. ‘‘We have
been doing quite a bit with fairs and touring groups, because
people aren't flying in as much equipment as they used to.”

As a sideline, Maynard and Childers originated the ‘“Rising
Star Show'" in 1980, where local bands competed for studio
time. Staged at the Agora, the contestants included Critical
Mass, Slyder, a popular rock band in Puerto Rico, and the
Kids, a pop/rock band comprised of former Tight Squeeze
members. The winners received airplay on WSHE-FM in Ft.
Lauderdale, via 8-track recordings. Plans are underway for a
1981 contest.

A unique consultation firm is the fledgling International
Production Services (IPS) in Miami. The agency is designed
to aid both new and established acts in recording, video pro-
duction and label placement. Heading up the operation are
Michael Preger, Stuart Sher and attorney Allen Jacobi.

Groups recording in Southern Florida find a talented, expe-
rienced pool of musicians to work with. ““It's a pretty loose-
knit structure, but there's a nucleus who pop up on most ses-
sions,"" says woodwind player Whit Sidener, who is the direc-
tor of studio music and jazz at the Univ. of Miami.

In addition to Sidener, other leading area musiciansinclude
tromboneist Peter Graves, trumpet players Jeff Kievit and
Ken Faulk, saxophonist/woodwind player Chris Colclesser

(Continued on page F-11)
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SILVER PLATINUM

BLACK OAK ARKANSAS

PAT TRAVERS

BUDDY & JUDD

Thank You

BAD FINGER LISSETTE FRANKIE GUNN
JORGE CASTRO BILLY JOEL’S BAND JAMIE COULTON
FREEWHEEL CARL DRIGGS VINCE CERVERA
DION BARBARA WILSON CASTRO BROTHERS

VOYAGER

(305) 652-0777

BEN RHODES

M 12

A Special Sound Flows Through Our Room
and The Artists Who Record Here

RADIO RECORDS
ATLANTIC RECORDS
SPECTOR RECORDS
CAPITOL RECORDS
PEERLESS RECORDS

Sonesta Beach Hotel Accommodations and Jet Service Available.

INTERNATIONAL SOUND, INC.

80 N.E. 168th Street, No. Miami Beach, Florida 33162
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DISTRIBUTED BY ATLANTIC RECORDS

A personalized organization

BADFINGER
GLASS MOON
L.A. (FORMERLY LOVE AFFAIR)
STARS ON
LONNIE YOUNGBLOOD

RADIO RECORDS, INC.
540 North Andrews Avenue
Ft. Lauderdale, Flonda
(305) 462-7407

© 198) Allontc Recording Corp i) A Worner Commumcations Co.
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SYSTEMS

SONY.
Wireless Microphone

Professional

Eastern Acoustic Works, inc.

[] DOLBY

MAIN DEALER IN THESE
AND MANY OTHER
FINE LINES
COMPLETE SYSTEM DESIGN
AND INSTALLATION.

HARRIS AUDIO
SYSTEMS, Inc.

1962 N.E. 149 St., N. Miami, Florida 33181

SOUND EAST

Michael Harris

(305) 944-4448

ac Emerman is betting on the
business.

The founder and owner of Miami's Criteria Studios is in the

~midst of a multi-pronged expansion plan which he pricetags

at $1.5 million. And this, even though he freely acknowledges
that 1980-81 has been *‘by far'' the worst year in Criteria's 27-
year history.

Emerman says that Criteria’s business increased every year
until the recent double-whammy of tightened economic con-
ditions and a record business slump. **All through the years,"
he says, *it never went up less than 10% and in some years it
went up 35%-40%.

But now business is down nearly 40%. So why the expan-
sion? ] don’t think I've got any choice,” Emerman replies.
“We've gone too far and have too many commitments to pull
back. In a way we're trapped by our own success: We're
damned if we do and damned if we don't.”

Criteria will bow its fifth 24-track room this month and a new
automated disk-cutting room in May. *‘We're basically open-
ing the new room so we can close down one of the other rooms
and move into the video field,’”” Emerman says. **| feel we have
to do something to make us more diversified. Video will put us
on a plane above anything else that's around."

In another expansion, Criteria recently acquired its first
wholly-owned mobile facility, a Road 80 remote truck. And it
plans to have multi-track digital technology.

“We've thought about closing down a few rooms,' Emer-
man concedes, “but we're going to take a different tack and
try to have four super music rooms and put in a super video
facility.”

Emerman frankly faults the labels for tucking in their tails
in this time of reduced sales volume. “In past years when
business and sales suffered,” he says, ‘‘labels would get very
aggressive and go into the studio and do a lot of recording.
But now they're not doing it. There's a lot of confusion.

“The way it is right now,”” Emerman says, “it's not really a
viable business anymore. There's no way to get a decent re-
turn on your investment.

“We've lowered our rates the best we can. But there are all

kinds of studios around here without the history or perzonnel
or some of the equipment we've got. And they're nipping at
us: The labels are saying, ‘It's good enough

It's tough, it seems, to be No. 1. And in South Florida, be-
yond a doubt, Criteria is that. In fact Emerman says to the
best of his knowledge, Criteria is the *‘oldest and largest inde-
pendent recording studio in the world ™

It has maintained its leadership position despite the loss of
two of its most important clients: the_Eagles, when Bill
Szymczyk opened Bayshore Studios in 1977, and the Bee
Gees, when the Gibbs, Karl Richardson and Albhy Galuten
opened their own Middle Ear Studios last year.

“The new wing was going to be a joint venture with the Bee
Gees,” Emerman says, “but then the negotiations broke
down. At the same time they got offered a lot of free equip-
ment in return for endorsements and they decided to open
their own studio. And there went about 10% of our business.
Just like when Bill built his own studio he walked off with 25%
of our business. But we lived through that.”

Emerman reports that December 1980 was the best De-
cember in Criteria’s history. Unfortunately it was the excep-
tion rather than the rule. “Most of last year were terrible los-
ing months,” he says. ‘‘January (1981) was about the same
as November—just a little bit under what it would take for us
to get back in the black again.”

Another sign of Criteria’s position of leadership in the area
is that Emerman is one of the founders of the Society of Pro-
fessional Audio Recording Studios. There are two other Flor-
ida-based member studios, Bee Jay in Orlando and Triiad in
Ft. Lauderdale.

Among the top producers who use Criteria are Ron and
Howard Albert, vice presidents at the company, and Tom
Dowd. The total Criteria staff, Emerman allows, has shrunk
from 32 to 22. But it continues to be a breeding ground for
producers and engineers. In fact Criteria recenty arranged
with the University of Miami for an intern program for its rov-
ing engineers.

Emerman believes the caliber of studio session players in
Florida is *‘good and getting better all the time. We don't have
20 first teams,” he says, “‘but we've got a first, second and
third team that are unbelievable.”

And Criteria continues to be “Test Center South™ for new
MCI consoles and studio equipment. *‘I'm on MCI's board of
directors,” says Emerman. “We've had an ongoing relation-
ship for years."”

It's been a difficult and puzzling year, as Emerman candidly
admits. But ultimately he is optimistic. *‘The recording busi-
ness is a very viable business,” he says. **The record business
is going to have some problems for awhile. But there's a lot
more to recording than just making records.

“This is a survival business,” Emerman emphasizes, ‘‘and
we will."” PAUL GREIN At

Some people
come to Miami
for sunshine,

but you
should come
for Coconuts!

It’s great to know you can
come enjoy all South Florida’s
good times and still call home
to report a productive session
in Miami’s newest studio.

At Coconuts Recording Co. the studio
itself is as well-designed as it is beautiful. We offer the
best equipment available including our MCI 536 auto-
mated console, 24 track fully Dolby-ized tape system

and a full array of special effects devices. What’s really
special is that all these ‘‘toys” plus a Yamaha concert
grand and Hammond’s newest B3000 organ are all
there for your use at no extra cost.

We know that technical facilities alone aren’t everything.
So we’ve made an effort to create a private, homelike
atmosphere as well. Even the vending machines are free.
All reasons why you should pick Coconuts in Miami!
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ng co. inc.

1830 Northeast 153rd Street
North Miami Beach, Florida 33162
" Phone: (305) 940-4656

Miami’s Newest 24-Track
. & growing fast!!!
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STUDIOS
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Graveline
Enterprises, Inc.

1975 N.E. 149 St., Miami, FL 33181
(305) 940-6999
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FLORIDA
o AUBURNDALE (Area Code 813)
Central Sound, 401 Magnolia Ave. Zip: 33823. Tel: 967-3088.

o CAPE CORAL (Area Code 813)

Cajaput Sound Rec'rs, 1211 Lafayette St. Zip: 33904. Tel:
549-3600. De Clercq, PO Box 931, 639A SE 24 St. Zip:
33904. Tel: 549-1333.

o CORAL SPRINGS (Area Code 305)
Centuri Rec'gs, 11460 W. Sample Rd. Zip: 33065. Tel: 753-
'8587

o DAYTONA BEACH (Area Code 904)
Auric Rec'g Studio, Bellair Professional Bidg., 2431 N. Atlan-
tic Ave. Zip: 32018. Tel: 672-2204.

o DE LAND (Area Code 904)
Morning Sun Rec'g Studio, PO Box 935, 416 N. Orange Ave.
Zip: 32720. Tel: 736-0300.

o EDGEWATER (Area Code 904)
Seabird Studio, 415 N. Ridgewood Ave. Zip: 32032. Tel: 427-
2480.

o FORT LAUDERDALE (Area Code 305)

Artisan Rec'rs, 5077 NE 13 Ave., Oakland 33334. Tel: 491-
3132.

Atlantic Video, 2122 N. University Dr.,
741-8500.

Audio Advertising Prod'ns, 790 NE 45 St. Zip: 33334. Tel:
772-3385.

B R T Rec'g Studios, 275 E. Oakland Park Bivd., Oakland Park

Zip: 33334. Tel: 564-2655.

Joe Beard Prod'ns, 2516 NW 3rd Ave. Zip: 33311. Tel: 564-
3326.

Broadcast International Inc., 1229 NE 37 St. Zip: 33334. Tet:
564-4422.

Central Audio Visual, 1212 S. Andrews Ave. Zip: 33316. Tel:
522-3796.

Cook Consultants, PO Box 22857. Zip: 33335. Tel: 525-3355.

Emerald City Studios, 790 NE 45 St. Zip: 33334. Tel: 491-
6826.

F X L Sound Studios Inc., 7766 NW 44 St., Sunrise 33321. Tel:
741-7766.

Last Minute Prod'ns, 3000 N. Federat Hwy. Zip: 33306. Tel:
561-4550.

Sunrise 33322. Tel:

Odessa Rec'g Studio, 903 NW Sixth Ave. Zip: 33311. Tel: 763-
1555.

Prisma Prod'ns, Inc., 5208 NE 12th Ave. Zip: 33334. Tel: 491-
8463.

Radio Recs., 540 N. Andrews Ave. Zip: 33301. Tel: 462-7407.

Sound Cutting Inc., 5937 Ravenswood Rd. Zip: 33312. Tel:
966-0680.

Sound Shine Prod'ns, 723 W. Sunrise Blvd. Zip: 33311. Tel:
463-9882.

Spectrum Rec'g Studio, 600 S. Federal Hwy., Deerfield Beach.
Zip: 33301. Tel: 428-0119.

2290 Rec'g Service, 2290 NW 19 St. Zip: 33311. Tel: 731-
7744,

Triiad Rec’g Studios inc., 5075 NE 13 Ave. Zip: 33334. Tel:
771-1431.

o HOLLYWOOD (Area Code 305)

Synatrak Film & Sound, 2404 Holliywood Bivd. Zip: 33020.
Tel: 945-1888.

Video Base in Florida Inc., 2053 Lee St.,
Tel: 925-7555.

® JACKSONVILLE (Area Code 904)

August Rec'g Studios, 136 Kings Ave. Zip: 32207. Tel: 399-
8283.

Cypress Rec'g Studio Inc., 120 N, Fifth St., Jacksonville Beach
32250. Tel: 246-8222.

Homestead Studio Inc., 2341 Hendrncks Ave. Zip: 32207. Tel:
398-6318.

Soundtrac of Jacksonville, 962 St. John's Bluff Rd. Zip:
32211.

The Warehouse Rec'g Studio, 2071 Emerson St., Unit 21. Zip:
32207. Tel: 399-0424.

o LAND O’LAKES (Area Code 813)

J M A Prod'ns, PO Box 279, US Hwy. 41 N. Zip: 33539. Tel:
996-3783.

® LANTANA (Area Code 305)

Grey Music Prod'ns, 606 Lantana Rd. Zip: 33462. Tel: 582-
2420.

® LARGO (Area Code 813)

Classic Sound & Rec’'gs Inc., 14130 Coral Way. Zip: 33541.
Tel: 536-2514.

e MIAMI METROPOLITAN AREA (Area Code 305)

A1AStudios, inc., 1628 E. Atlantic Blvd. Zip: 33160. Tel: 946-
2662.

Hollywood 33020.

A Guide To Florid

A-Mark Rec'g Studios, 7326 Biscayne Blvd. Zip: 33138. Tel:
751-6296.

Adco Prod'ns, 5050 Biscayne Bivd. Zip: 33137. Tel: 751-
3118.

Air Video, Inc., 15221 NE 21 Ave., North Miami Beach 33162.
Tel: 940-8329.

Pat Appleson Studios Inc., 1000 NW 159 Dr. Zip: 33169. Tel:
625-4435.

Audio Visual by Universal Ent., 18331 NE 1st Ave., North
Miami Beach 33179. Tel: 652-2214.

Audio Visual Imagery Inc., 4135 Aurora St.,
33146. Tel: 443-2581.

Bayshore Rec'g, 2665 S. Bayshore Dr.,
Grove 33133. Tel: 856-5942.

Climax Rec'g Studios, Inc., 2994 N. Miami Ave. Zip: 33127.
Tel: 576-6888.

Coconuts Rec’'g Co., 1830 NE 153 St.,
33162. Tel: 940-4656.

Convention Tapes, Int'l.,
865-5628.

Criteria Rec’g Studios, 1755 NE 149 St. Zip: 33181. Tel: 947-
5611.

d g p Studios, 1975 NE 149 St., North Miami 33181. Tel: 940-
6999.

D &P Prod'ns, 1000 NW 159 Dr. Zip: 33169. Tel: 625-4435,

Don Wiener Prod’'ns, 8827 SW 129 Terr. Zip: 33176. Tel: 251-
5426.

Down South Studios, 4204 SW 74th Ave. Tel: 266-5883.

F J M Recs. & Tapes, 520 W. 27th St., Hialeah 33010. Tel:
888-6332.

Harry S. Prod'ns, 9703 S. Dixie Hwy. Zip: 33156. Tel: 665-
4907.

in-Roads Rec'g, Inc., 1543 NE 123 St.,
Tel: 891-2355.

Indianer Multi-Media, 16201 SW 95 Ave. Zip: 33157. Tel: 235-
6132.

International Sound, 80 NE 168 St.,
33162. Tel: 652-0777.

Intrepid Ents., 4605 SW 71 Ave. Zip: 33155. Tel: 665-5601.

Jay Stevens Prod’'ns, 250 San Lorenzo, Coral Gzbles 33146.
Tel: 442-2821.

K K Mastering Labs, 1986 NE 149 St.,
Tel: 944.2057.

Coral Gables

Suite 100, Coconut

North Miami Beach

1630 Cleveland, Miami Beach. Tel:

North Miami 33161.

North Miami Beach

North Miami 33181.

When you're recording
in Florida,
fill your off time
with club and concert
appearances.

Contact Florida’s
largest and most respected
entertainment company.

Fantasma Productions
3713 South Dixie Highway
West Palm Beach, Florida 33405

(305)832-6397

Jon Stoll, President
(Established 1970}

INFLATION IS
EVERYBODY’S
HEADACHE!

Find relief in this
free booklet.Write:
“Dollars and Sense’
Pueblo, Colorado,
81009 s _
Wecan .. |
all beat T
inflation [y i
if we just
use our
dollars
and sense.

» it

ST
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A 24-TRACK
STUDIO on
Florida's
Suncoast?

ONLY ONE...

o

l

I||I |||| i J Y '||
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.. ; ull "l'mlm
WE'VE BUILT A 24 TRACK
MOUNTAIN OF SOUND
JUST FOR YOU!

AMPEX MM1200 ® SPHERE ® DBX ® DELTA
LAB DL2 m EXR3 EXCITER ® AUDIOARTS
PARAMETRIC ®m ORBAN DE-ESSER ® CREST ®
AKG 8 AURATONE @ VOCAL STRESSER 8
SCULLY = BEYER @ NEUMANN & SENNHEISER
® SONY ® UREI ® ELECTRO VOICE @ SHURE 8
PZM ® GRAND PIANO ® EVENTIDE
HARMONIZER ® LUDWIG DRUMS & RCA

CALL TODAY:

(813) 837-6384

Hayes Recording Studio

2406 South MacDill Avenue
Tampa, Florida 33609
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a’'s Studios

Li'l Wally Sound Studios, 35 NE 62 St. Zip: 33138. Tel: 758
0000.

Linale's Sound Studio, 1995 NE 150 St., North Miami 33161.
Tel: 944-1006.

Master Recs. Research, 2900 W. 12th Ave., Hialeah 33012
Tel: 887-7948.

Metro Audio, Inc., 16461 W. Dixie Hwy., North Miami Beach
33160. Tel: 940-1736

Miami Sound Studio, 2819 NW Seventh Ave. Zip: 33127. Tel:
635-4890.

Millenium Three, 2994 N. Miami Ave. Zip: 33127. Tel: 576
4073.

The Music Factory Inc., 567 NW 27 St. Zip: 33127. Tel: 576-
2600.

Narrowcasters Inc., 2783 NW 198 Terr. Zip: 33169. Tel: 620-
7047.

Patch Bay Studios, 20001 NE 15 Court. Zip: 33180. Te!: 651
7579

Professional Rec'g & Dupl'n Serv., 5321 SW Eighth St., Plan
tation. Zip: 33134. Tel: 587-5913.

Q L Mobile Rec'g Studios Inc., 3080 SW 39 Court, Coconut
Grove 33146. Tel: 665-3487.

Quadradial Cinema Corp. Sound Studio, 14203 NE 18 Ave
North Miami 33181. Tel: 940-7971.

Rags to Riches Rec’g, 9809 NW 80 Ave., Hialeah Gardens
33016. Tel: 822-6424.

Recording World int'l inc., 7430 NE Fourth Court. Zip: 33138.
Tel: 757-0900.

Reel Life & Video Inc., 10844 SW Fifth St., Sweetwater 33132.
Tel: 552-5053.

Revista inc.. 7229 NW 79 Terr. Zip: 33147. Tel: 885-8797.

Roosterbark Rec'g Studios, 1331 NE 119 St., North Miami
33161. Tel: 891-1206.

Seraph Prod’'ns, 1170 Sunset Strip, Sunrise Tel: 791-6410.

Sound Booth Rec’'g, 501 W. 28 St., Hialeah 33010. Tel: 887-
4522.

Spire Audio-Visual Co., 51 NW 36 St. Zip: 33127. Tel: 576-
0844.

Star Track Rec'g, 1550 W. 84 St., Hialeah 33014. Tel: 558-
1481.

Studio Center Sound Rec'gs Inc., 14875 NE 20 Ave., North
Miami 33181. Tel: 944-2911.

Tingler Rec'g, 6819 SW 81 St. Zip: 33143. Tel: 667-6863.

Traks Inc., 1943 NE 148 St. Zip: 33181. Tel: 940-4848.

Video Tapes & Rec'gs, Inc., 990 SW First St. Zip: 33130. Tel:
325-1556.

e ORLANDO (Area Code 305)

Aurasound, 4205 Edgewater Dr. Zip: 32804. Tel: 298-2101

Bee Jay Rec'g Studios, 5000 Eggleston Ave. Zip: 32810. Tel:
293-1781

Magnetix Corp., 770 W. Bay St., Winter Garden 32787. Tel:
656-4494.

Startrip Prod'ns Inc., 2809 Edgewater Dr. Zip: 32804. Tel:
422-1549.

® OVIEDO (Area Code 305)

Ron Sound, Box 357-A, Rt. 1. Zip: 32765. Tel: 349-5832.

e PANAMACITY (Area Code 904)

Creative Rediffusions, PMB Prod'ns, 7019 Big Daddy Dr.,
Panama City Beach 32407. Tel: 234-3793

Ocean Opry Rec'g Studio, 8400 W. Hwy. 98, Panama City
Beach 32407. Tel: 234-5464.

e POMPANO BEACH (Area Code 305)

Audio Images, 5685 N. Federal Hwy. Zip: 33064. Tel: 943
5590.

e SARASOTA (Area Code(813)

Electric Mountain Sound, 2021 12 St. Zip: 33577. Tel: 366
2622.

Telestar Rec'g Studio, 2074 17 St. Zip: 33580. Tel: 365-0337.

e TALLAHASSEE (Area Code 904)

Sweetbay Rec’g Studios, 1317 Jackson Bluff Rd. Zip: 32304.
Tel: 576-8868.

e TAMPA (Area Code 813)

Hayes Rec'g Studio, 2406 S. MacDill Ave. Zip: 33609. Tel:
837-6384.

Studio 70, 7120 N. Florida Ave. Zip: 33604. Tel: 238-6021.

Yale Audio of Florida Corp., 2702 Azeele St. Zip: 33609. Tel:
251-2223.

e VALPARAISO (Area Code 904)

Playground Rec’g Studio, 103 Westview Ave. Zip: 32580. Tel:
678-7211.

e WEST PALM BEACH (Area Code 305)

Brightwater Rec'gs, 2501 Bristol Dr. Zip: 33409. Tel: 683-
1344.

Jalex Rec’gs, 319 Clematis St. Zip: 33401. Tel: 832-1538.

Billboard

1IJUVIVING

1o IS

we MAKe MUSIC

At Duotone music is our business.
That's why for over 40 years we have been o
leading manufacturer of quality phonograph
needles e record and tape accessories as well
as your one source of supply for audio cables
o stereo headphones e tape and record cases
o cortridges and video care products. Let Duotone
show you the way to TREMENDOUS PROFITS on
all your stylus e cartridge and accessony needs.

Duotons Co. Inc
PO Box 1168 @ Marri, Aorida 33143

Write for our complete needle & accessory catalog {dealers onty) or
Call Toll Free 168003275808 (Fla. call collect 305e66501121)
in Canada. Wiif Farrow Assoc Toronto, Canada

criteria recording studios

is still pulling new tricks out of their hat

and here’s Criteria’s “New” Mobile One
e MCI JH600 console with 48 inputs

® 54 line in/out splitter & snake system

e 2-MCI 24 Track recorders

e MCI JH-45 S.M.P.T.E. synchromizer
e Dolby & D.B.X. noise reduction

e 2-MCiI digital recorders

e UREI TA811 monitor speakers
e DBX limiters & noisegates
e Clear com. communications system
e Close circuit color T.V. monitor
e Lexicon 224 digital reverb
e 6 K.W. on board generator

Soon to be revealed is our new East Wing, featuring a
studio “extraordinaire”, private living rooms, a_ “new”
super comfortable computerized mastering suite and

even a tropical waterfall.

There’s no end to our magic . . .

criteria recording studios
1755 NE 149 Street / Miami, Florida 33181 / (305) 947-5611

www americanradiohistorv com
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track studios within a one-mile radius of us. But we've been
busy with local groups and one known group, Fantasy."

Bee Jay Studios is an important two-room facility in Or-

lando, four hours north of Miami. *“We'd like to think Miami is
four hours south of us,” quips general manager Jim Katt.
““People sometimes think it's all open prairie between Atlanta
and Miami. But Orlando is one of the fastest-growing areas in
the country, in terms of population, business and commerce.
And we're hoping to become a large growth area in terms of
the music business.’

f you're opening a recording
studio in today’s market, you

better know what you're doing—
no matter where you're opening it.’

says Klanet.
and only record major acts.”

To that end, Bee Jay is one of the founding members of the

Southern Recording Assn, comprised of studio owners from
the greater Orlando area. The other members include Ambi-
dextrous Studios, Glen Gedding Productions, Orlando Record-
ing Center and Southeastern Studios.

Bee Jay opened in 1968, but was confined to local acts until

1977, when it unveiled its current facility. The B room was up-
graded to 24-track in 1978. Katt says 65%-70% of his busi-
ness still comes from the record industry.

Emerald City, the Ft. Lauderdale facility due to open in the

fall, will also look beyond label business. President Russ Kla-
net says he'll actively pursue advertising agency work, over-
seas business and local act activity.

“l intend to let the tape machines spin 24 hours a day,”
“I'm not going to just stick my nose up in the air

With the Hot 100 success of Badfinger's **Hold On"' on Ra-

dio Records, South Florida now has two chart-contending
record labels, along with longstanding TK in Hialeah.

Stormy Studio Era

At right, Quadradial offers
a woody ambience in North
Miami. (Photo by Jim Hat-
field). Below, Ron &
Howard Albert produce at
the Criteria board. Below
right, Ft. Lauderdale’s
Triiad.

Radio had been distributed through independents, but
when Dick Kline took over as president in January, he signed a
distribution deal for the U.S. with Atlantic, where he had
worked from 1967-78.

Radio, headed by chairman of the board Ed McGlynn, ex-
pects to expand to a roster of 10 acts. It now has five: Bad-
finger, Stars-on, L.A., a Cleveland-based rock group; Lonnie
Youngblood, a singer/saxophonist coproduced by Vinnie Cas-
tellano; and Glass Moon, an AOR. act produced by Raymond

Clearly, there is new activity and new blood cominginto th=
Florida recording scene. It's been a difficult year, nere as else-
where. But lots of people and lots of dollars are bettingon th=

fature. Billboged

Credits
Editor: Earl Paige; Assistant Editor, Susan Peterson; Art,
Bernie Rollins.

A FIRST IN THE WORLD
and it’s HOT

ToGarthxTh Love

TERRY BROOKS
(MR. STRANGE)O

“To Earth with Love™”
by Terry Brooks/Mr.
Strange! received
top reviews in such
magazines as Bill-
board, Rockingchair
and Rocks Off maga-
zine. LP is the first
mutti-color  record
disc in the world!

Add a new dimension to your customers’ collections;
each album separately colored in beautiful vibrant
colors: reds, blues, maroon, orange, green, yellows,
gold, amber, purple, blue-green and silver. Some have
black designs pressed into the different colors. LP is
100% virgin vinyl, a true investment, a first in the world!
GET SOME STRANGE!

Distributed by:

Tone, FL (305 888-1685
Win Records, NY (212) 786-7667
MTS. GA (912) 448-7772

STAR PEOPLE
RECORDS

PO Box 553
Casselberry, FL 32707
Richard Schultz
Vice President
(305) 331-4453

STARTRON PRODUC-
TIONS and NAUTILUS
TELEVISION are produc-
ing a one hour major tele-
vision spectacular titled
‘Mr. Strange,''® starring
Terry Brooks and featur-
ing his music and con-
cepts to be released soon
The most creative Video
concept in the world—Mr
Strange. ®

Silver.

-
THOSE EARS OF
EXPERIENCE!

Custom Disc Mastering

SWUW

Electronics by:
Neumann, Orban, Dolby,
Ampex, Inovonics, DBX,
Gotham, Electro Voice, etc.

Engineering by:
AL BROWN

Experienced with:
Pop, Rock, Classical,
Jazz, Latin, Gospel,
Ethnics, Soundtracks.

SOUND
CUTTING INC.

5937 RAVENSWOOD RD. (H-11)
Ft. Lauderdale. FI. 33312
(305) 96€-0680

The Request Rerords Group

9 J

wwWwW americanradiohistorv com

ENTERPRISES INC.

Concert Promoters
Promotional Consultants
Market Analysis
Thanks for Making Us No. 1 I

Rodgers Redding & Associates

Steve Ellis
Jerry Ade
Don Fischel

Earl Simms
Manhattans
Brick

Jerry Rushin/WEDR
Dolores Rosaler

To Be Informed, Contact

BANNERMAN
ENTERPRISES, INC.

P.O. Box 570093
Miami, FL 33157
(305) 251-5612

Melvin Bannerman,
Vice President
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Support Networks

® Continued from puge -4

and saxophonist Neal Bonsanti. Mike Lewis is one of the
area's leading arrangers.

A symbiotic relationship exists between the two horn
groups, the Boneroo and Miami Horns. In many cases, both
groups share the same members. The Boneroo (a Cajun term
meaning ‘the best of what is’) Horns have backed up the Bee
Gees on several of their latest albums and tours.

When there’s a break in recording, musicians have a daz-
zling spectrum of posh living quarters, restaurants, night
clubs and diversions to choose from.

A favorite alternative to hotels is Home At Last, an eight-
year-old Miami firm which provides entertainers with exclu
sive waterfront homes, ranging in size and price.

“Year-round, we operate with about four houses, expand-
ing to nine during the season,”” says Cindy Johnson, who
owns and operates Home At Last with partner Jeri Jenkins.
“‘Lately, we've been doing a lot of work with the film business.
They seem to like big houses for the crew, with something
small and nice for the stars.”

In addition to renting homes, Home At Last provides a wide
range of services, including catering, cars, boats and maid
service. Itemized files on clients’ preferences are kept, speci-
fying such details as preferred cigarette brand.

“Our No. 1 cook is Fanny. People book her before they book
the house,' laughs Johnson. *She supervises the rest of her
family, a group of ladies between 30-50 years in age.”

The popularity of Home At Last can be measured in the
wide range of album lines it has received. Eric Clapton named
“461 Ocean Boulevard' after the residence he leased from
Johnson and Jenkins. Among the artists who have enjoyed
Home At Last's services are the Eagles, Chuck Mangione,
Roger Daltrey, George Harrison, Andy Gibb, Barry Manilow,
Jimmy Buffett and Joe Walsh.

Johnson and Jenkins act as consultants to operations simi-
lar to Home At Last in Philadelphia, and Los Angeles and San
Francisco.

Another local favorite is Pete Wagner, who's chauffered en-
tertainers for about 20 years. He owns a fleet of 17 lim-
ousines, coordinating independent drivers. Although Wagner
likes to ‘‘keep a low profile,”’ his personalized service caters to
an exclusive clientele, ranging from Frank Sinatra to Emer-
son, Lake and Palmer.

Coconut Grove in Miami is an artsy community similar to
Geenwich Village, filled with boutiques, bars, theatres, mu-
seums, parks and recreational outlets, like sailing. The Coco-
nut Grove Hotel and the Hotel Mutiny accommodate musi-

The latest in recordingtechnology comes out of Ft. Lauder-
dale’s MCI. Pictured here is the MCI JH-24 multitrack tape
recorder.

cians in the area. Local clubs include the Ginger Man, a
restaurant/bar with a jazz band, the Village Inn, Jamestown
and Manley Traynor, a bar with reggae and calypso music.
The Agora is in nearby Hollandale. Another favorite hang-out
isthe PierHouse in Key West, an exclusive hotel with a fine res-
taurant and private beach.

Nearby Ft. Lauderdale can be a haven for those wishing to
escape the crowds in Miami. Deep sea fishing is a favorite pas-
time there. Local night spots include Pete and lLenny’s,
Bubba's, which provides jazz music, the Rock Casino, the
Candy Store, a rock club, and the Sunrise Theatre, a rock club
which seats between 3,000-5,000 people.

Besides the allure of Disney World, Orlando offers some
lively night clubs, including Park Avenue and Bakerstreet.

With top-notch recording facilities, strong support services
and a variety of living arrangements and entertainment out-
lets, Florida i1s carving a special niche in the recording indus-
try. Billboard

Li-d

| SANBORN'S

24-TRACK
REMOTE
TRUCK

THE BEST WAY TO GAPTURE

We graduate:

Studio 55

SAN FRANCISCO

P.O. Box 248165

(305) 284-2433

LOS ANGELES/HOLLYWOOD
Monterey Recording Studios
Paramount Studios

Yamaha Corporation Research
and Development Studios

Russian Hill Studios

STATE OF THE ART
PROFESSIONAL MUSIC

ENGINEERS

University of Miami School of Music graduates are making a national impact
on the recording industry. Firms currently employing our alumni include:

Eastern Artists

Mega Music

Right Track Studios
Howard M. Schwartz Recording Inc.

ST. LOUIS MIAMI

Earth City Sound Studios Criteria Studios
CHICAGO ORLANDO

Studio Media Disney World

Coral Gables, FL 33124

>

®

YOUR SHOW ON THE ROAD. g

If you're looking for the one radio 88

remote unit that specializes in syn- [:g—r

dicated radio shows, concerts or =
any show requiring a flexible, state-
of-the-art audio truck, call Sanborn
Productions. Contact Carl Frost:

||_L! PRODUCTIONS

BULL RUN STUDIOS OF NASHVILLE .

BOX 120 Roure 3, Ashland City. Tn.37015 T

615 254-6538 Z

-— B =B Ar=—Tr = E.?

2

x

r

r

@

o

P

D

O

NEW YORK CITY METROPOLITAN AREA
A & R Recording Inc.
Columbia Recording Studios

Institute of Audio Research

SCHOOL OF MUSIC
UNIVERSITY OF MIAMI

wwWwW americanradiohistorv com
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SPECTOR RECORDS * DISTRIBUTED BY CAPITOL RECORDS, INC.
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Survey For Week Ending 4/18/81

"= T _EE
£8 | g | 5
x (22 x .
S | TITLE, Artist, Label & Number —
1 1 5 PRIORITY
The Imperials, Day Spring DST 4017
2 6 55 ONE MORE SONG FOR YOU
The Imperials, Dayspring DST 4015
3 7 31 IN HIS TIME, PRAISE IV
Maranatha Singers, Maranatha MM0064 (Word)
4 13 36 NEVER ALONE
Amy Grant, Myrrh MSB 6645 (Word)
5 9 55 FORGIVEN
Don Francisco, New Pax NP 33042
6 2 18 FAVORITES
Evie Tournquist, Word WSD 8845
7 3 18 ARE YOU READY?
David Meece, Myrrth MSB 6652
8 5 55 MY FATHER'S EYES
Amy Grant, Myrrth MSB 6625
9 11 55 HEED THE CALL
The Impenals, Dayspring DST 4011
10 14 18 BEST OF B.). THOMAS
B J. Thomas, Myrrh/Word MSB 6653
|11 | 10 | 5 | A PORTRAIT OF US ALL
Farrell & Farrell New Pax 33076
12 4 23 PH'LIP SIDE
Phil Keaggy, Sparrow SPR 1036
13 12 55 BULLFROGS & BUTTERFLIES
Candle, Birdwing BWR 2004
14 16 55 MUSIC MACHINE
Candle, Birdwing BWR 2004
15 21 31 WITH MY SONG
g Debbie Boone, Lamb & Lion, LL 1046 (Word)
< 16 20 3 THE PAINTER
8 John Michael Talbot & Terry Talbot, Sparrow SPR 1037
o 17 18 55 NO COMPROMISE
o Keith Green, Sparrow SPR 1024
o 18 15 5 COLOURS
?_’ Resurrection Band, Light LS 5783
© 19 22 1? PRAISE IV
: Various Artists, Maranatha MM (064
o 20 26 9 LIGHTS IN THE WORLD
% Joe English, Refuge R3764
21 25 5 AMY GRANT
Myrrth MSB 6586
22 27 5 LIVE ACROSS AMERICA
Bill Gaither Trio, Word WSX 8847
23 8 55 GOT TO TELL SOMEBODY
Don Francisco. New Pax NP 33071
24 19 55 NEVER THE SAME
Evie Tornguist, Word 8806

25 29 35 LIVE
Andrus Blackwood & Co., Greentree R3570

26 28 9 THIS AIN'T HOLLYWOOD
The DeGarmo & Key Band, Lamb & Lion LL 1051
27 36 44 THE VERY BEST FOR KIDS
Bilt Garther Trio Word WSB 8835
28 17 55 LIVE
Dallas Holm & Praise Greentree R 3441
29 35 18 STRAIGHT AHEAD
Jamie Owens Collins, Sparrow 2028
30 24 27 THIS IS MY SONG
Dallas Holm & Praise Greentree R3714
3 ! 30 55 FOR HIM WHO HAS EARS TO HEAR
Keith Green, Sparrow SPR 1015
32 m HOME WHERE | BELONG
B.J. Thomas, Myrrh 6574
33 3 9 STAND UP
The Archers, Light 5755
34 STANDIN' IN THE LIGHT
mﬁ Denny Correll, Marantha 0058
INSIDE JOB
L m Dion, Day Spring, DST 4022 (Word)
36 32 5 IN CONCERT
B J. Thomas, MCA/Songbird 5155
37 34 9 ALL THAT MATTERS
Dallas Holm & Praise, Greentree 3558
38 38 13 CELEBRATE
The Archers, Light LS 5773
39 40 55 MIRROR
Evie Tornquist. Word WSB 8735
40 39 9 HAPPY MAN
B8.). Thomas, Myrrh 6593

NASHVILLE—Sparrow Records
has developed and put into use a de-
tailed fact and tip sheet to help re-
tailers move Sparrow product. The
sheets are also used as an aid for the
company’'s road and phone sales-
people.

Each time an album is ready for
the market. a “new release sheet™ is
prepared for it. The sheet specifies
catalog number, the title of each cut,
album artist(s), album title, selling
points of that particular album, tar-
get audience, location and schedule
of printand radio advertising to sup-
portthe album. the nature and avail-
ability of co-op ad opportunities.
point-of-purchase materials and the
titles and order numbers of other al-
bums in the Sparrow catalog by the
artist(s) in question.

Sparrow spokesman Bill Hearn
says the sheets have been in use since
last October and that they were
modified in January to carry addi-
tional at-a-glance information.

As Hearn explains it. the sheets
are used in three ways: They are
hand-delivered to the approxi-

New Nashville

Venue To Debut

NASHVILLE — Gospel artist
Wally Fowler will open Music City
Jubilee here on Easter weekend to
showcase gospel and country music
acts. The 400-seat facility will be lo-
cated in the Music Row Entertain-
ment Center near the Country Mu-
sic Hall of Fame.

Fowler and guest artists will be
featured in two-hour Sunday after-
noon gospel concerts. Country. west-
ern swing and bluegrass shows will
be staged for Friday and Saturday
nights.

Ed Hamilton, Jubilee manager.
says that amateur talent shows are
scheduled for cach Saturday after-
noon. “We must already have 75 or
100 entries from all over the coun-
try,” Hamilton reports.

Amateur and professional talent
can audition for the Jubilee. Ham-
ilton says, by sending him tapes. rec-
ords and bio material to Music City
Jubilee. 115 16th Ave. South. Nash-
ville. Tenn. 37212.

Tickets for each show are $6 for
adults. Children under 12 will be ad-
mitted free.

Opryland Jubilee

NASHVILLE—Opryland U.S.A.
theme park here will hold its second
annual Opryland Gospel Jubilee.
May 23-25. The event will be ar-
ranged like the old-time gospel sing-
ing conventions. according to the
park’s publicists.

Hosting the jubilee will be the
Opryland Gospel Quartet, an act
regularly featured in the park’s
show. “Sing The Glory Down.” The
quartet will also perform daily dur-
ing the event.

Other artists scheduled include
the Hemphills, the Rex Nelon Sing-
ers. the Hinsons and the Scenicland
Boys (May 23): the Kingsmen. the
Brakemen. the Hinsons. the Inspira-
tions and the Florida Boys (May
24); and the Brakemen. the Rex
Nelon Singers. the Florida Boys and
the Lewis Family (May 25).

Access to the Jubilecisincluded in
the regular admission price to Opry-
land. A one-day ticket costs $10.75.
Two-day tickets are priced at $15.25
each.

www.americanradiohistorv.com

Gospel

#“TO HELP RETAILERS

Sparrow Publishes Fact Sheets

By EDWARD MORRIS

mately 1.200 retailers that Sparrow’s
six regional salespeople call on each
quarter. They are also dropped in
with record orders and used as direct
mail pieces for the prospects on
Sparrow’s mailing list of 4,200.

The ones that are hand-delivered
are accompanied by an audiotape
presentation that features excerpts
from each of the new albums. Hearn
says that each road rep has a phone
rep to help coordinate the dealer vis-
its.

Before adopting the new release
sheet, Hearn says, the sales force
worked basically with catalog and
inventory forms as sales tools. “Re-
tailers like the new release sheet.”
Hearn reports. *Where it helps most
is providing information that will al-
low us to put product where it will
sell best.”™ Sparrow does not operate
an automatic release program for its
retailers. Records are shipped on or-
der only.

An “on tour” sheet is also pre-
pared and coordinated 10 boost new

NAMED SPIRITUAL

album sales. “We don't mail out
these sheets to the stores.” Hearn
says. “but our salespeople carry
them. and they're available from us
on request.

While the new release sheets cite
specific co-op ad possibilities, they
do not tell how much of the advertis-
ing Sparrow will pay for. Explains
Hearn. “We go according to the in-
dividual store’s opportunity and
need—we don’t state a percentage.”

At one time. Hearn notes. Spar-
row's clients were almost autono-
mous in their use of co-op ad dollars.
“Now.” he says. “we require ad-
vance approval—either through our
sales rep or our marketing depart-
ment.”

Sparrow’s album releases for the
second quarter are “Rejoice.” by
2nd Chapter of Acts: “*A Song Shall
Rise.” Terry Talbot: “Finer Than
Gold.™ Barry McGuire: an as-yet-
untitled collection by Lamb; and
“Ants'Hillvania.” a children’s al-
bum by various gospel artists.

UPLIFT

Studio Starts New Label

NASHVILLE—Sound Suite. a
Detroit recording studio. has
launched the Spiritual Uplift gospel
label. lts debut album is “Praise The
Lord. I Found A Friend” by Joe
Harris.

John Lewis Jr.. a former Motown
engineer and co-owner of Sound
Suite. says. “I've always had the de-
sire to do gospel. So when the oppor-
tunity came along, I jumped for it.”
In addition to recruiting Harris for
the label. Lewis produced the al-
bum.

A traveling evangelist. Harris has
used his journeys to promote his al-
bum on radio and television stations
in Washington. D.C.. Detroit, Nor-
folk. Memphis and Pittsburgh.
Company surveys indicate that more
than 40 gospel stations in the East.
Midwest and South have added the
album to their playlist since its re-
lease in January.

The most programmed cuts, ac-
cording to Lewis. are “Praise The
Lord. I Found A Friend.” "My God
Is A Consolator™ and “Keep Look-
ing For A Blessing.”

To date, Spiritual Uplift has been
handling its own distribution. “We
work directly with retailers and a
few one-stops.” Lewis explains. "We
felt that if we went to distributors
without having initially established
our credibility as a label they
wouldn’t be interested.”

Given its relatively small first
pressing of 2,000 albums. distribu-
tion has not been a major problem
for the label. *So much of the coun-

Word Promotion

WACO. Tex. — Word Music
Group is using a double purchase-
credit stamp program to enhance
sales of two new albums. Leon Pa-
tillo’s “Don’t Give In.” on Word.
and Paul Clark’s “Minstrel’s Voy-
age.”" on Sced.

Normally, each Word album car-
ries one stamp—four of which can be
exchanged for a free album. The Pa-
titlo and Clark albums have two
stamps cach.

The promotion is being an-
nounced by in-store banners. print
ads and radio spots.

try is not even tapped vet,” Lewis
concedes. “ItU's basically a matter of
finances. We don’t want to take the
album into other areas until we can
support it.”

Jack B. Tann. a Sound Suite engi-
neer. savs the company learned
some valuable lessons about distri-
bution when it produced a novelty
hit Tast vear on its Cue-2 pop label.
The song was a sports-oriented
takeoff on “Another One Bites The
Dust™ and was. in fact. marketed un-
der the same title.

Local demand for the single was
so strong. Tann says, that distribu-
tors were calling in orders for thou-
sands at a time. “We decided we
needed payment up front o cover
our costs,” Tann says, “so we told the
distributors that we'd fill their orders
c.o.n>”

The tirst reaction to this proposal
was disbelief, according to Tann.
But he says the company stood by its
policy and that. in time. even large
distributors acquiesced.  Others,
taced with a no-return cushion. or-
dered with greater restraint. I saw
one order drop from 3.000 to 200.”
Tann says.

Cue-2 says it racked up sales of
60,000 singles of “Another One Bites
The Dust™ in four weeks. Tann re-
ports. The record’s wholesale price
was 75 cents.

Gospel being a less imperative
commodity. Lewis says he is market-
ing Spiritual Uplift conventionally—
that is. placing albums on consign-
ment and accepting returns.

Lewis says his gospel label should
eventually have three to five artists
on its roster. Jerome Williams and
the Everready Singers has just been
signed.

Gospel Festival
List Underway

NASHVILLE—Billhoard’s gospel
music department is compiling a list
of 1981 outdoor gospel festivals. Art-
1sts. bookers and  promoters may
send the details of their [estivals to
Gospel Editor. Billboard. P.O. Box
24970. Nashville. Tenn. 37202 or
phone them in to (615) 748-8147.
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SUNDAY, April 26

REGISTRATION

COCKTAIL RECEPTION HOSTED
BY BILLBOARD

10 am-5 pm
6 pm-7:30 pm

MONDAY, April 27

WELCOMING REMARKS
LEE ZHITO, Publisher, Billboard Magazine

CABLE & SATELLITE—NEW VISTAS FOR THE

MUSIC INDUSTRY

Chairman:

MONTI LUEFTNER, President

Ariola Records Group, Germany

Panelists:

DR. LUTZ GONAS

Bertellsmann AG, Germany

JACK SCHNEIDER, President

Warner Amex Satellite Enter. Co., United States

aROF‘ ERICH SCHULZE, President & General
gr.

GEMA, Germany

HANS SIKORSKI, General Manager

Hans Sikorski (Int'le Musikverlage), Germany

HUBERT J.M. TERHEGGEN, Head of Musical

Affairs, Radio Luxembourg

CHRIET TITULAER, Head of Educational Study

Teleac Co., Holland

11:00 am-11:30 am VIDEO RIGHTS NEGOTIATION SURVEY BY GIL-

LIAN DAVIES, assistant Director General, IFPI—
United Kingdom

FACING THE CHALLENGE OF HOME VIDEO

Co-Chairman:

NESUHI ERTEGUN, President

WEA international, United States

Co-Chairman:

HARVEY SCHEIN, President & Chief Exec. Officer

PolyGram Corp., United States

Panelists:

BRUCE LUNDVALL, President, CBS Records,

U.S.A.

LEE MENDELL, Vice President Video

WEA International, U.S.A

ROBERT MONTGOMERY, Managing Director

MCPS, United Kingdom

STEVE ROBERTS, President

Eelsecommunications Div. 20th Century-Fox Corp.,
S.A.

9:00 am

9:30 am-10:45 am

11:30 am-1:00 pm

1:00 pm-1:30 pm LUNCHEON BREAK

NEW BATTLE PLAN AGAINST PIRACY & HOME-
TAPING

Chairman:

JOHN HALL, Director General

IFPI, United Kingdom

Panelists:

JOHN DEACON, Director General

BPI, United Kingdom

PATRICK HURLEY, Vice President-Operations
CBS Records, France

DR. HENRY MUHSAL, Director

Association Against The Misuse Of Film & Video
Rights, Germany

DR. HELMUT STEINMETZ, Managing Director,
Austro-Mechana, Austria

DR. NORBERT THUROW, Managing Director
IFPI, Germany

RECEPTION AT HOTEL GEHRHUS HOSTED BY
SENATOR FOR ECONOMIC AFFAIRS—BERLIN

1:30 pm-3:15 pm

6:30 pm

TUESDAY, April 28

ALL DAY SPOUSE TOUR

. THE PROTECTION OF PROPERTY RIGHTS IN
9:00 am-10:30 am  31\F £ ACE OF RAPID TECHNOLOGICAL DEVEL-
OPMENTS
Chairman:
SAL CHIANTIA, President
MCA Music, United States
Panelists:
HAL DAVID, President
ASCAP, United States
MICHAEL FREEGARD, General Manager
Performing Rights Society, United Kingdom
JOHN MILLS, General Manager
CAPAC, Canada
JEAN LOUP TOURNIER
SACEM, France

A arn_12: PROMOTION IN THE GLOBAL VILLAGE—HAR-
10:45 am-12:15 pm 1= SSING ITS POWER FOR THE BIG PAY-OFF

Chairman:
TONY SCOTTI, Chairman
Scotti Brothers Industries, United States

DON'T MISS THE MOST IMPORTANT
INTERNATIONAL INDUSTRY MEETING

OF THE YEAR
APRIL 26-29, 1981

BRISTOL HOTEL KEMPINSKI
BERLIN, WEST GERMANY

AGENDA

Panelists:

HARVEY GOLDSMITH

Independent Promotion, United Kingdom
CLAUDE NOBS, European Artist Relations
Director

WEA International, Switzerland

JEAN CLAUDE PELLERIN, President
Jean Claude Pellerin Org., France
FRITZ RAU, President

Lippman & Rau, Germany

THEO ROOS, President

The Flying Dutchman, Holland

DR. ROGER SCHAWINSKI,

Director Radio 24, Switzerland

12:15 pm-12:45 pm LUNCHEON BREAK

THE SOUNDS OF THE 80's—WHAT WILL EXCITE
TOMORROW'S RECORD BUYER

Chairman:

DICK ASHER, Deputy President & Chief Executive
Officer

CBS Records, United States

Panelists:

HOWARD CARPENDALE, Artist

EMI Electrola, Germany

BOB FEAD, President

Alfa Records, United States

TARQUIN GOTCH, A&R Director

Arista Records, United Kingdom

PETER KIRSTEN, Owner/Director

Global Musik, Germany

FREDDY NAGGIAR, President

Baby Records, ltaly

JEAN VANLOO, President

Unidans, Belgium

12:45 pm-2:15 pm

THE EMERGING MARKETS—WHAT DOES THE
FUTURE HOLD?

Chairman:

NESUHI ERTEGUN, President

WEA International, United States

Panelists:

WLADYSLAW JAKUBOWSKI, General Manager
Author's Agency, Poland

ROBERT OEGES, Managing Director

Decca Ltd., Nigeria

JACK REINSTEIN, Sr. Vice President/Treasurer
Elektra/Asylum Records, United States

DR. PAVEL SMOLA, int'| Department Manager
Supraphon, Czechoslovakia

2:15 pm-3:30 pm

WEDNESDAY, April 29

9:00 am-10:30 am THE INDEPENDENT LABEL—HOW CAN IT SUR-
VIVE?

Chairman:

CHRIS WRIGHT, Joint Chairman

Chrysalis Records, United Kingdom
Panelists:

BOB FEAD, President

Alfa Records, United States

MICHAEL KARNSTEDT, Managing Director
Peer Musikverlage GmbH, Germany

LUCIO SALVINI, General Manager
Corosello CEMED, SrL, ltaly

GERHARD SCHULZE, Managing Director
Teldec Telefunken Decca Schallplatten GmbH,
Germany

10:45 am-12:15 pm THE EXECUTIVE ROUNDTABLE—AN OPEN DIS-
CUSSION OF CRUCIAL PROBLEMS
(A) PUBLISHING
Chairman:
MIKE STEWART, President
April-Blackwood Music, United States
Panelists:
STIG ANDERSON, President & General Manager
Polar Music, Sweden
LEONARD FEIST, President
National Music Publishing Assoc., United States
BOB GRACE, Managing Director
Rondor Music (London) Ltd., London,
United Kingdom
RALPH SIEGEL, Owner/President
Siegel Music Companies, West Germany
TATS NAGASHIMA, President
Taiyo Music Inc., Japan

12:15 pm-12:45 pm LUNCHEON BREAK

12:45 pm-2:15 pm (B) RECORD COMPANIES
Chairman:
SIGGI LOCH, Managing Director
WEA, Music GmbH, Germany
Panelists:
ROGERIO AZCARRAGA, President
Orfeon Videovex, SA, Mexico
MARCUS BICKNELL, Managing Director
A&M Records Europe, France
WILFRIED JUNG, Managing Director Central
Europe
EMI Electrola GmbH, Germany
DAVIDE MATALON, President
Ducale Ind. Musicali SpA, ltaly
MEL POSNER, Vice-Chairman
Elektra/Asylum Records, U.S.
CHRIS WRIGHT, Joint Chairman
Chrysalis Records, United Kingdom

7:00 pm TRENDSETTERS' AWARDS BANQUET

| ADDITIONAL PANELISTS NOW BEING CONFIRMED l

B REGISTRATION

Please complete this form and mail it to enher Billboard s European or
US A office listed
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0 %600 (.4260)
[1%275 (.£120) Spouse s Regstration

| wish to charge my registration to
1 American Express
0O Bank Amenicard VISA
Master Charge
O Diner's Club
Card Number
Exprration Date

Signature

There will be no refunds on registration cancellation after Aprit 10,
although substitutions may be made. Any cancellation prior to that
date will be subject to a 10% cancellation fee.

REGISTER EARLY—REGISTRATION FEE WILL BE $35 HIGHER AT
THE DOOR.
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ROOM RESERVATIONS

Hotel space is limited and must be reserved early to ensure -

availability. -

All room reservations must be made through Billboard.

Note: Should rooms no longer be available in the price range you -

have selected, next nearest price will be secured. Prices may vary -

slightly due to variations in exchange rate at time of reservation. -

Please circle accommodations & rates you would like to reserve. -

BRISTOL HOTEL Double/

KEMPINSK! in Twin uite [ ]

$ $100 3R

ounds i £a3 £ [ ]

Marks DM M 125 DM 190 M -
| I HOTEL ]

SCHWEIZERHOF Single Double Suite

Dollars $55 60 $90-100 395 125-160 -

n 42351 £38-42 £40 53 68

Marks DM DM 105-120 DM 170 190 DM 180 240 [ ]

HOTEL INTER- Single/ Jr/Corner -

CONTINENTAL Double Sulte Deluxe/etc. -

D $95 $110-130 210-350

0unds 4 14C 446 55 £89-149 -

Marks DM DM 185 DM DM 410 680 -

PENTA HOTEL Single Twin Suite -

> $60 $80 $155

P 4 425 434 4166

Marks DM DM 12( DM 15 BM 300 -

ARFIVAL | TIME OF | DEPARTING | NO orj -
DATE ARRIVAL l TE N GHTS l

Please give us your home | I [ ]

address for special mailhngs L 1 1 J -

Home Address -

City .

State Country 2ip -

Europe and U.K. U.S. A. and Others -

egistralions co registratons contact -

Helen Boyd Salpy Tchalekian

IMIC 81 BILLBOARD IMIC 81 -

7 Carnaby Street BiLLBOARD 9000 Sunset Boulevard

London WiV IPG England Los Angeles CA 90069 US A -

Telephone {01)439- 9411 Telephone (213) 273 7040

Telex 262100 Telex 698669 .
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Talent

Promoters Gloomy About Summer Prospects

® Continued from page 3

Hudson River in New Jersey, who is
also planning to open a club this
summer.

“If the agencies are telling you the
summer is going to be better. than
maybe it will be better than the
spring. the winter and the fall. be-
cause it couldn't be any worse. Liter-
ally the number of major acts tour-
ing has been down 50%. and the
economy has been murderous, at
leastin the Northeast,” he continues.

“The marginal shows that were
marginally successful are now less
than marginally unsuccessful. I think
that a number of acts that haven't
been out for a while are going out
this summer: people like James Tay-
lor. Linda Ronstadt. for a few dates.
Jefferson Starship, Peter Frampton.
which could be a real sleeper of a
tour. Santana is going out. Rod
Stewart. the first time in years. In my
camp, the Grateful Dead and the
Allmans are going out. The Who are
talking about late summer. early fall.
There is great talk of the Stones go-
ing out.

“So I think there is going to be
more activity, but if the promoters.
managers. and agents in this busi-
ness don’t open up their eyes. it will
not get better. I think the concert in-
dustry is changing right before our
very eyes. I think the record industry
changed two or three years ago.
when average sales of records went
down. The record business learned
to adjust, and now we have to learn
how to adjust. The great days of the
early and mid '70s are over with." he
says.

Scher says that last fall. in New
Jersey. Eastern Pennsylvania. and
upstate New York. where he does his
shows. business was *disastrous.
week after week. after week. We
would do shows that played to half
empty theatres. Traditional acts.
who would normally sell out the
venues. were not doing the business
they should have.”

In the winter. Scher says he de-
cided at his Capitol Theatre in Pas-
saic. where once “for just opening
the doors we could get 2.500
people.” he would go back to the
theatre’s beginnings nine years ago.
and put together solid three-act
packages. Johnny Winter, Gamma.
and Roy Buchanan. one night. and
then a Jorma Kaukonen. New
Riders of the Purple Sage. and Le-
von Helm show the next night both
sold out.

“What we accomplished by that,
is that we realized that we could give

a kid a lot for his money. If for a
regular ticket you give him a whole
night’s entertainment, not just twoor
three hours worth so that at 10:30 he
was looking for something else to do,
but you kept him there till 1:00 a.m.,

try are going to wake up one morn-
ing and find out that there is no in-
dustry.”

Scher himself also is involved in
video production, and managessuch
acts as the Allman Brothers, Jack
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SAVOY TOAST—New York promoter Ron Delsener shares a toast with Olivia

Newton-John, Cliff Richard and Peter Frampton during the opening of the

Savoy, Delsener’s new club on Times Square. Richard was the first act to play
the Savoy.

then we found that even without a
superstar act. you could sell out.

“I think the agents still have not
realized this. And managers have to
be realistic. Where a year ago an act
could sell out with a $500 support
band. now you have to spend $2.500
or even $3.000 to have three acts.”

Scher predicts that unless agents
and managers learn how to package
shows, and to structure deals better.
there will be no relief this summer.

“Even though there is less income
coming in. the major artists, not just
the superstars,. have not changed the
structure of their financial arrange-
ments with promoters. it used to be
you could make up a bad show with
two winners, but now you need four
or five winners to make up for the
one loser. And there are more than
one loser.

“So the promoters are incredibly
behind the eight-ball. My promo-
tional company’s overhead is $9,000
a week. I have to make $9,000 a week
to stay in business. So what is hap-
pening. and it has started, promoters
are going out of business. What is
going to happen is that the wise-guy
managers, and the wise-guy acts,
who have no concern for the indus-
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Bruce and Renaissance, and is the
road manager of the Grateful Dead.
But on the promotion side of this
business, he says that since Septem-
ber he has lost about $150,000. At
this rate, he says, he may get out of
the concert business altogether.

Scher says another thing that is
hurting the promoters during the
summers is that a promoter works 52
weeks a year, doing everything from
stadium shows to colleges. But many
top acts, will go out only in the sum-
mer, and will play the Pine Knobs
and the Saratoga summer festivals,
where the promoter sees none of
their business.

Though Scher is opening his own
1,500 capacity club, he is ambivalent
to the idea that the growth of the
large clubs has bitten into the busi-
ness of traditional promoter venues.

“That is why the promoters have
to put together three act packages,
because why should a kid pay $7.50
to see Johnny Winter at an audito-
rium, when he can see him for the
same 37.50 at a club, where he can
spend the whole night, dancing,
drinking and seeing the show.

“The realistic solution is to have
three acts in the theatre so there is a
whole night’s entertainment, and
also for realistic bands which at one
time could play arenas, now to suck
in their guts, and go to the theatres
and sell out 3,000 seats, or 3,500
seats,” he says.

On the West Coast promoters are
counting on a fairly busy summer to
counteract a lethargic winter and
spring when comparatively few acts
ventured out on the road.

“The outlook for L.A. is good,”
says Gary Perkins, one of the part-
ners of Avalon Attractions which
books shows in Los Angeles, Fresno,
Santa Barbara, San Diego, San Ber-
nardino and elsewhere. “Usually, we
lose volume in the summer to the

outdoor Greek Theatre and Univer-
sal Amphitheatre. But the Universal
Amphitheatre is going to be closed
this year so we may get some of the
overflow business.” The Amphi-
theatre is closed due to the adding of
a roof due to complaints about noise
levels from neighbors.

“Rightnow, there’s not a whole lot
of talent to buy,” says Jim Rissmiller,
of Wolf & Rissmiller Presentations in
Los Angeles. “Indoors we won't be
very busy this summer but we are
looking at a couple of outdoor
shows. There is an audience for this
type of an event, especially the
younger audience who are into the
heavy metal and hard rock acts.”
Rissmiller says the shows will prob-
ably be at the L.A. Coliseum.

“We'll be doing 20% more shows
this summer,” says Barry Fey, head
of Denver’s Feyline. “But this is be-
cause we did fewer shows in the win-
ter and spring. At year's end, you'll
find the total number of shows for
the 12 months will be about 15% to
20% loss.”

New acts seem to be the ones
which may suffer the most. “We're
always looking for new talent but
the way things are, not that many
can afford to go out,” comments Ivy
Bauer, partner in John Bauer Con-
certs in Seattle which presents shows
in the Northwest.

“We can't get out and start the ca-
reers of young bands anymore,”
adds Avalon’s Perkins. “A lot of acts
are playing the Roxy and the
Whisky now. Also, there seems to be
a move back to packaging as with

{Continued on page 84)

Art Pepper: Stronger Than Ever

® Continued from page 71

aged to sharpen the story’s content
while retaining its teller's character-
istic speech.

When that tome was published,
Pepper had already begun his climb
back into the spotlight, playing his
first, long overdue date as a leader in
New York where he played and re-
corded three LPs’ worth of strong
jazz at the Village Vanguard, since
issued as a boxed set in Japan, where
Pepper’s star has clearly been as-
cendant based on crowd and sales
response.

Contemporary has also issued two
different nights from the Vanguard
dates as single disk packages, with
the third volume to arrive later this
year.

That groundswell of live and
recording interest has been paced by
both Pepper’s final Contemporary
studio sessions from 1975-1977 and
his first three Galaxy albums as a
leader. Soundtrack dates for two
Clint Eastwood films and his haunt-
ing music for the Jack Kerouac bio-
pic. “Heart Beat,” have further at-
tested to Pepper’s new vitality.

With those ventures arguing that
the once on-again, off-again career
was being attacked with a new sta-
bility, Pepper was ready to tackle his
goal. an album of orchestrated jazz
that would return the one-time Stan
Kenton featured soloist to a larger
ensemble context after a late *70s
output dominated by small group
dates.

“It was like a childhood thing,” he
continues in recalling the project’s
genesis. “I'd always loved Artie
Shaw, being I was a clarinet player
myself, and he had this thing called
‘Concerto For Clarinet,” back in 39
or '40.”

“It was sort of part of the Fantasy
agreement that Art would gettodo a
big date with an orchestra,” notes

wwWw americanradiohistorv com

Laurie Pepper. “When the actual
contract was finished, it wasn’t in
there, but it was all right as it turned
out. Ralph Kaffel was involved with
the signing, and he took care of the
project.”

Even so, the first serious discus-
sions with producer Ed Michel
didn’t augur well, Pepper recalls.
“We discussed everything from funk
to salsa as possibilities for material.”
he says, “and as we got going I was
really unhappy. Because what I
really wanted to do was an album of
all ballads.”

Michel reportedly questioned the
commercial reception such a pack-
age might meet, but since Fantasy’s
Japanese licensee had already re-
quested exactly that marriage of bal-
ladic turns and orchestration, Pep-
per and Michel set about assembling
their basic ensemble.

Using a quartet format (with pi-
anist Stanley Cowell, bassist Cecil
McBee and drummer Carl Burnett)
augmented by guitarist Howard
Roberts, Pepper cut the entire pack-
age and a second, free-blowing
group LP in just three days last Sep-
tember at the label’s Berkeley studio.

For the ballads, a seven-piece
string ensemble played live in the
studio with Pepper and his band,
with the orchestral sections then
doubled through overdubs to yield
the final lushness heard during the
program of standards like “Here’s
That Rainy Day,” Hoagy Carmi-
chael’s title tune and “Blues In The
Night” by Johnny Mercer and Har-
old Arlen, along with Pepper origi-
nals like “Our Song” and “That’s
Love.”

On the venerable “Blues In The
Night,” Pepper even dusts off his
clarinet chops after decades of fo-
cusing on alto, the instrument he’s
associated with, and tenor saxo-
phone, which he played often in the

’60s in a frustrating effort to grapple
with the mythic influence of John
Coltrane.

But it’s as Art Pepper, a fluent
conversationalist on the alto sax.
that this Californian is finally reap-
ing his critical due. And his un-
compromised devotion to pure jazz
burns with apparent conviction as
he traces his return to the clarinet
simply to the need for a challenge, or
quietly explains his improvisational
credo:

“I could please crowds a lot more
easily, but I wouldn't be playing
jazz. You know, set up those gigs
that will always bring listeners to
their feet. But I never play quotes
from other songs, or little nursery
rhymes, because to me it’s like a gim-
mick, it’s corny.”
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Jazz Out Of The Cellar
At Georgetown Charlie’s

® Continued from page 72

opened last summer and has been
presenting a spectrum of talent.
Bobby Short sold out two weeks be-
fore opening, Red Norvo plays in
tandem with Byrd; Laurindo Al-
meida (with whom Byrd has just re-
leased an album on Concord), Herb
Ellis,” Carrie Smith and Oscar
Brown. Jr. are also among featured
artists.

“We wanted a place where we
could bring our own friends,” adds
Martin. “Everything has been
created the way we want it for our
own enjoyment.” The 10,000 square
foot club, with two piano bars in ad-
dition to the main dining showroom,
has been attracting a mix of repeat
locals and tourists drawn by the
name entertainment, he says.

“I just play the guitar,” says Byrd,
though the club was his idea. Mar-
tin, whose wife grew up with Byrd,
mentioned it to banker John Safer.
who also became a partner. The K
Street location on the banks of the
Potomac is in a miniature mall and
office complex developed by Safer.
Other partners include Ron Nessen,
Bess Able and others from both Re-
publican and Democratic circles.
Customers, too, include local society
from both sides of the fence.

The entrees. even the coffee, are
comparable to the carefully chosen
wines. The piano bars have no cover
and offer a light menu from $4 to
$10. The main room, seating 146,
carries a $7 to $10 cover with a two
drink minimum. The minimum is
waived with dinner; the a la carte
menu has entrees from $10.95 to
$15.95.

The Riverfront Piano Bar seats 80
patrons, providing a spectacular
view of the Virginia skyline over the
Potomac. Charlie’s Back Room, with
a dance floor, boasts a re-built 1946
Wurlitzer jukebox stocked with big
band disks.

The main room has excellent

acoustics for Byrd’s quiet, mellow,
neo-classical stylings. Kitchen noise
is isolated by having two sets of
doors for servicing. “We choose acts
that fit in well,” says Byrd. “The vol-
ume level is important.” The room
also has a sound and light board, a
fixture that might be considered rare
for a restaurant; few Las Vegas
lounges have equal facilities.

“We're still experimenting,” says
Byrd of talent selections. *Of course,
I have a personal devotion to jazz
and we showcase a lot of jazz. 1
wouldn’t know how to choose other
types of acts.” Byrd will appear with
saxophonist Bud Shank in May
while Jackie Cain and Roy Kral
open April 14.

Byrd i1s a well-known figure in
Washington circles, having lived
here 30 years. His 10-year-old music
store “primarily devoted to teach-
ing” is a fixture. His new album with
Almeida is an anthology of Brazilian
pop “going all the way back to
1910,” he explains.

“The group that put this to-
gether,” says Martin, “have all ar-
rived at a stage in life when we can
do what we want to do. We can af-
ford to take the risk. We wanted a
place that we enjoyed going to our-
selves.”

Talent

Old Bocce Ball
In S.F. Now
The Jazz Palace

SAN FRANCISCO-The Jazz
Palace, a new 350-capacity venue
for jazz, blues and r&b acts, has
opened on the Broadway strip here
at the site of the former Bocce Ball.

Booker/manager Delano Dean,
former part owner of San Fran-
cisco’s well-remembered Both/And
jazz spot, says that despite the name
of his new venture “we feel we can
accommodate a .wide diversity of
styles here. I feel that it’s a versatile
room. I don’t think in these times we
could make it by offering just one
form of music.”

The first acts have been Les
McCann, Bobby Hutcherson and
John Handy, Esther Phillips, the Joe
Henderson Quartet, Barney Kessell
& Mark Murphy and Marlena
Shaw. Mongo Santamaria is sched-
uled April 21-26. Almost all acts
thus far have been booked for Tues-
day-Sunday runs, although Dean
says “we can do one-nighters, three-
nighters, or six-nighters, whatever
the act desires.” Dean says he ex-
pects to use the club “to develop lo-
cal talent” during weeks when a ma-
jor act is booked only for late-week
or weekend dates.

JACK McDONOUGH

Garden State Controls Set

HOLMDEL TOWNSHIP, N.J.—
Recognizing that rock shows are an
important part of the summer con-
cert season, the Garden State Art
Center here announced new regu-
lations designed to improve crowd
and ticket controls for such concerts.
The new regulations were an-
nounced by F. Joseph Carragher,
executive director of the New Jersey
Highway Authority, which presents
the summer shows at the Arts Cen-
ter.

Starting in late June until early

September, it’s a steady fare of pop
and rock concerts with a sprinkling
of classics at the state-operated
venue. which seats 5,000 under a
roof with its open sides permitting
another 5,000 lawn seats. The new
regulations will also be in effect for
other pop concerts that have a heavy
patron demand.

All the rock shows will start eariier
at 7:30 p.m.. instead of the usual
8:30 p.m. curtain for all the other
earlier concerts. The earlier curtain

(Continued on page 84)
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TV BLUES—R&B guitarist Texas Slim is videotaped for the syndicated “P.M.

Magazine'' television show during a recent performance at Tramps in New
York.
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It’'s Act Guidance From Now On,

NEW YORK—"As a manager I
have realized one thing. I am a per-
sonal manager of artists and enter-
tainers. [ don’t want to run a label. |
don’t ever want to have my own
record label. It is nothing but a
nightmare.”

So says Tommy Mottola, whose
Champion Entertainment manages
such acts as Hall & Oates (who have
the chart topping single, “Kiss On
My List”), August Darnell (aka Kid
Creole & the Coconuts), Split Enz.
and Tom Dickie. Mottola is also in-
volved in film production.

Mottola knows what he is talking
about when speaking of running a
label. Until recently. he was head of
N.Y. International Records, a label
distributed by RCA, that recorded
such artists as Walter Murphy. Cory
Day, “a group called Susan, and a
few other odds and ends.” Adds
Mottola: “It was fairly successtul.”

But, he says. in running both a la-
bel and a management company.
“none of the artists you are involved
with gets a fair shot. Because if one
succeeds. one or two of the others in-

evitably have to fail. You are
allowed only to do so much with the
budgets you are working with. And
then it becomes a conflict.”

Now. continues Mottola, he likes
to have artists on different labels. He
is also able to build internationally.
In Australia, he says. “through Split
Enz and through Michael Gudinski
of Mushroom Records, we have
formed a whole new relationship.
They promote our tours and we have
an open door policy to them. There
is now an abundance of talent com-
ing out of Australia.”

Mottola is busy with Hall & Oates
projects. A new single. “You Make
My Dreams” will soon be released,
which will be backed by a spring-
time college tour. The duo is finish-
ing its new album. which is expected
to be released in June or July on
RCA titled “Head Above Water.”

In the summer. Hall & Oates will
tour the U.S. supporting the new LP,
with the band going to Japan, Aus-
tralia and then Europe. The two mu-
sicians are also interested in outside
production. and Mottola expects
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that by the end of the year one or the
other will have produced another
arust.

“One of our projects is Tom
Dickie & the Desires. who are on
Phonogram,” says Mottola. “We

i
W
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Tommy Mottola: Taking care of
business.

have just put the first LP out. build-
mg a pretty nice AOR base. Tom
Dickie is now on a tour of the North-
cast, and from April 27 he will be on
the Hall & Oates tour.”

Mottola says he expects Dickie to
be out on tour through the summer.
In the fall he will record another LP
“regardless of what happens with
the (debut) LP. one way or the
other.”

Promoters

Mottola Declares

Split Enz’ last LP sold 350.000
units in the U.S. and Canada. says
Mottola. and the next is due at the
end of April with a May/June tour
of new markets. The act will play
theatres and dance halls, plus a few
support dates. Then it will go to Eu-
rope and in the late summer return
again for more U.S. dates.

Coming later in the spring as well
will be a new LP by Kid Creole &
the Coconuts, to be released on Sire
Records, distributed by Warners.
Kid Creole is the brainchild of Sa-
vannah Band member August Dar-
nell. The Sire release represents the
first major label release for Kid
Creole. The debut release by the
band was on Ze Records. which re-
mains the production company on
the new LP.

“As a management company we
can go after this in a big way. be-
cause whatever we do will be magni-
fied by the Warners’ machinery,”
says Mottola.

“What we are going to do with
August this time. is that we are not
going to do a tour. We are looking
right now for either an off-Broad-
way theatre or some venue we can
use for X amount of tme.

“We will be putting on this as a
rock musical in June because the al-
bum follows a story. All of August’s
projects are very theatrical. August
is a playright first. and a lyricist sec-
ond and a rock musical seems the
most logical thing. It dovetails into

our other interests as well.” he con-
tinues.

Mottola is getting involved in film
production. and he says that such a
project, creating a rock musical, and
then hopefully turning it into film or
video, is the direction he wants to
take Champion. Mottola says now is
a time of great transition in the en-
tertainment field witk the advent of
the videodisk, and the continued
growth of cable.

Mottola represents Darnell in all
aspects of his work. including pro-
duction. and he expects that Darnell
will remain “stationary™ during the
run of the rock musical. He will be
able to produce a number of other
artists, including a new artist. Dutch
Robinson. also represented by Mot-
tola. Mottola no longer represents
the Savannah Band.

Mottola has a deal with Alan
Ladd Jr’s film company at Warner
Bros. He will produce a film thatis a
“fictionalized story of an urban
priest.” a non-musical project. Mot-
tola says thatif he can bring in music
people towrite or appearin a film he
is producing, that s fine. but his first
priority as a film producer is to make
sure the film works on the screen.

Mottola himself has a long musi-
cal history. He has managed Hall &
Oates since about 1974. working
with the duo prior to that when he
was with Chappell Music. In the
'50s. he was in a backup band that
played at record hops for WMCA-
AM; then a rock station.

Gloomy In Evaluating

Concert Prospects For Summer

® Continued from page 82
the current Rainbow/Pat Travers
tour where you have two head-
liners.”

“We’re trying to package acts
where each has some pull instead of

Assistance in preparing this story
provided by Cary Darling in Los An-
geles and Ed Morris in Nashville.

just having one headliner trying to
pull everybody.” agrees Rissmiller.
“But we don’t want to book more
than two or three acts because the
show becomes too hard to manage.”

Garden State Set

® Coniinued from page 83

time will help in the efficient proc-
essing of crowds. While the majority
of fans are well-behaved. the earlier
curtain will mean an ecarlier closing
and is scen as a deterrent for those
fans who misbehave after the show
is over.

Even more significant is the fact
that rock show patrons will be pre-
vented from entering the Arts Cen-
ter with containers, coolers. pack-
ages or boxes of any kind. Carragher
says that patrons who have such arti-
cles will be stopped at the turnstiles
and will either have to surrender
them or immediately leave the
premises. This regulation will be
strictly enforced. he says.

For better ticket control and to
eliminate the ticket scalpers as much
as possible, the Arts Center will limit
the number of tickets any one patron
can buy for rock shows and the other
high ticket-demand pop shows. Car-
ragher says this limitation of only
four tickets maximum for any one
show will also give all patrons an op-
portunity to purchase tickets to their
favorite shows.

MAURIE ORODENKER
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There won't be a large renaissance
in stadium shows in the West
though. Rissmiller is considering two
stadium shows and Bill Graham
continues his “Day On The Green”
outdoor series.

Ticket prices seem 1o be holding
steady with Avalon keeping its tick-
ets in the $8.75 range and Bauer
keeping its in the $8.50-$10 range.
Feyline has raised its average ticket
from $9.50 to $10 and Rissmiller
doesn't plan to raise his at all.

Outside Los Angeles. Perkins says
things may be rougher. “In Los An-
geles, Fleetwood Mac can charge
$17.50. as they did at the Hollywood
Bowl for box seats, and still sellout.
Anytime you have nine million
people bouncing around on one
piece of ground, it s fairly easy to
find 18.000 people for a show.” he
notes. “Fresno and San Bernardino
are smaller and are stone-hard rock
markets. In the summer, there are
fewer Rushes out on the road and
there are more James Taylor types
out.”

Wallace Barr. director of concert
promotion and production for
Sound Seventy. Nashville. reports
an increasing inability to package
acts according to the promoter’s
preference: “On our own. we want
artists who get airplay and are prod-
uct sellers. But often we'll buy a
package from an agency and be
forced to take a support group.”

Ticket prices. according to Barr.
are reasonably stable. “They're stay-
ing the same or, in some cases. going
up by $.50 or $1.”

Although he says his company is
constantly looking for new artists to
promote, he adds “There probably
aren’t as many up-and-coming acts
as there were a few years ago—due to
the economy. In fact, there are no
$3,500-$5:000 support acts anymore.

The acts are either headliners or
nothing.™

Barr's grievances are echoed by
Philip Lashinsky, president of En-
tam Productions. Charleston. W. Va.
“There's no such thing as packaging
anymore.” Lashinsky maintains.
“Once the headliners go on the road,
they set their own support.” He says
that even the rise in country music
popularity is doing little to brighten
the picture for promoters. “Country
music is still very limited when you
get beyond Willie Nelson. Waylon
Jennings and Kenny Rogers.” he
says.

Lashinsky estimates that the num-
ber of acts available to promoters is
off 30%-40%. “Small acts.” he notes,
“aren’t on the road. But I'm more
concerned with how things will be
two or three years fron- now—when
this year’s headliners are gone and
no new ones have been developed.
REO Speedwagon is the biggest act
10 break this year, and I've worked
with them for over 10 years.”

TOP QUALITY

8 X10
z':,f PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

R

BLACK & WHITE 8x10's
500 - $45.00 1000 - $65.00

COLOR PRINTS
1000 - $311.00

SEND 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

\» PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803
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brings a new dimension
to a hand-held
condenser microphone

This new high technology Shure microphone will change
the way people think of condenser microphones. The
SM85 is designed especially for on-stage, hand-held use.
Its sound is unique —far more tailored to the special needs
of the vocalist: sizzling highs and a shaped mid-range for
superb vocal reproduction, and a gentie bass rolloff that
minimizes handling noise and “boominess” associated
with close-up use. Ultra-low distortion electronics make the
SM8S5 highly immune to stray hum fields. An integral, dual-
density foam windscreen provides bu:lt-in pop protection.

What's more, the SM85 Condenser Microphone must
pass the same ruggedness and dependability tests
required of Shure dynamic microphones. As a result, the
SM85 sets a new standard of reliability for hand-held
condenser microphones.

The SM85 is extremely lightweight. beautifully balanced
—it feels good, looks good on-stage, on-camera, on-tour.
Ask your dealer for a demonstration ot the new SM85 PRO
TECH Sound, or write us (ask for AL664) for full details.

SM85

Cardioid Condenser
Hand-Held

Professional Microphone

The Sound of the Professionals

i SHURE |

Shure Brothers Inc.. 222 Hartrey Ave., Evanston, IL 60204
In Canada: A. C. Simmonds & Sons Limited
Manufacturers of high fidelity components,
microphones, sound systems and related circuitry.
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T.QIent Survey For Week Ending 4/5/81
Talent In Acti B ff.
alent In Action Op OXOITICe.
THE KNACK sible version of its dense, thickly layered pop. through a rock-out version of Jones' 1964 hit, a
THE POP However, the 12-song, 45-minute set here, "“The Race Is On’’
. ts as in Throughout the show, Everette projected a .
Country Club, Reseda, Calif IAnougr! tnsre were occasional _hlgnllgh ug! how, Everette proj e Bl ) _
S s v Emotion,” shows the group is hampered by ~ dynamic image, obviously enjoying himself as s bR el il el el T BB e
‘ R mediocre songs. Also, the use of three lead sing- he strode across stage, at times raising his photocopying, recording, or otherwise, without the prior written permission of the publishe
In a last ditch effort for credibility. the Knack ers doesn't help establish a focus. acoustic guitar to keep pace with the intensity
returne_d to the concert spotlight for three club CARY DARLING of the music. :
shows in ItS_ hometown of L.A. This April 2 per- The aptly-named High Energy Express E ARTIST—Promoter, Facility, Dates *:;g;aelg Tp'fit? Gross
formance, in the soldout 1000-seat venue, backed his distinctive vocals. Although it was | | & | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
shows that the jury is still out for this quartet. LEON EVERETTE the debut performance for three of the eight
While the group doesn’t deserve a life sen- Country Roads, Atlanta members, the band played a cohesive set. Arenas (6,000 To 20,000)
tence of derision and near obscurity (which is Admission: $4 ROBYN WELLS - -]
what it was given by the public after its second RCA newcomer Leon Everette proved to be a 1 f’:'YIXEeEIIehC'mCPFaC/t\O[y'I %oréczr’((sz.)Spectrum, 27,354 1 $7.50-$12.50! $304,542*
LP), neither did it provide enough evidence in fireball performer of the good ole boy genre in a . ) rladelpma, Fa., Apni ) )
the 90-minute, 21-song set that it should go v'igomus"m.number' et setyAgpriI 9 Baltimore Concert 2 gljuv JtOELEPer(rjysc:pQICf)oncen Productions, Colis., | 18,022 $14.50| $260,225%
scot free into the ranks of stardom. : in' -clappin’ monton, Lanada, Apri
. , | Jhe footstompin’ and hand-clapoin' began — @nue Seats 2,000 3| STYX-DiCesare-Engler Productions, Civic Arena, | 25,794 5975 | $251541°
First the bad news: the new songs, which with the opening tune, a sizzling rendition of ) ;
. " R ] o \ ; BALTIMORE—~A new concert Pittsburgh, Pa., April 2
leader Doug Fieger has said would vindicate the Good-Hearted Woman."” The crowd's enthusi- ing 2000 duri 4| BILLY JOELAtbat Productions/Isle Of M 11629 $1225| $142 455+
band and point the group in a new direction, are asm never waned, as Everette skillfully wended venue seating 2,000 during the sum- A LIS [{TIE TIRARD W LT 25 31424
. } ! h : mer months will be opened in time Productions, Arena, Winnipeg, Canada, April 3
not remarkable in the slightest. Only the jazz- his way through country standards and his own k e h 5| STYX—Sunshine P ti Mkt. Sq. A 2600 9 140,998+
edged, harmonically interesting “Art Wars" upbeat selections, including “It's Not Supposed {)or'lthls sez(ljson. The fa?""i’] 1s hCTIEg Indial:apuo[;iss 'Fned rX;Tr(i)l 'i)"s' o 8ft) GICEL 14,6 $9-510| $140,998
smacked of anything fresh. To Be That Way,” “Giving Up Easy,” "“Over" and uiit at a downtown pier here. The iy : )
Of course. the Keach & 2 0op band_at ts "l Heep On Going Crary concert pavilion, made of fiberglass | | ©| REO SPEEDWAGON/707—Star Date Productions, | 11,685 | $9.50-510.50| $117,917*
) pop 9 WIn . —-— 1 h Inted look Arena, Milwaukee, Wisc., March 30
best a very good one—but the new songs don't One of the evening’s high points came when and polyurethane sculpted 1o loo 7
| ) ", ) - T 6 h £ THer TED NUGENT/DONNIE IRIS—Cross Country 11,341 $7.50-$9.50 | $102,993
have the same edge asits best older material. Everett_e, saying “This is how this song would Ek_e sails. is a weatherproof pavi ) Concerts, Civic Center, Hartford, Ct.. March 30
Now the good news. Stripped of their match.  Sound i George Jones cut it in 1981," surged i 657 L2 Gy 8| GAP BAND/CAMEO/SLAVE/ YARBROUGH & 9,988 $9-510| $96,380°
ing outfits and Beatlesesque poses, the mem- PEOPLES—WB Enterprises, Muni. Aud., Kansas City,
bers come across as real people. Fieger still has - Mo., April 5
an obnoxious edge but is toned down some K_ C_ A II-FemaIe FeStl Val 9| WHISPERS/LAKESIDE/SHALAMAR/ CARRIE LUCAS— | 9,486 $11-$12| $94,796>
However, it is the powerful rhythm machine of WG Enterprises/CNE Enterprises, Convention Center
guitarist Berton Averre, bassist Prescott Niles D 13 000 B t E Arena, Dallas, Tx., April 5
and (especially) drummer Bruce Gary which I' a WS y — eS Ver 10{ GAP BAND/CAMEO/SLAVE/YARBROUGH & 10.502 | $8.50-59.50| $93,509*
makes the band steam musically. From the sly ) . PEOPLES— WG Enterprises/Alan Haymon Presents,
hooks of “Your Number, Your Name” to a jazzy ° Con'nnuedﬁ-om page 72 _ Los Ang;les-based women’s jazz Kiel Aud., St. Louis, Mo., April 4
reworking of “Tequila” and, of course, the ~ daynight, a Saturday afternoonjazz  band. Maiden Voyage: the John Ly- | | 11| B.B. KING/MILLIE JACKSON/BOBBY BLAND— 7,409 |$1150-1250 | $92.155
sledgehammer on stone crunch of "My Sha dance clinic and a “Fun With Jazz” man quartet; the Kansas City-based Capricorn Entertainment/Ron Bookman, Summit
rona,” the Knack proved that when it is good, it program attended by more than 500 jazz band Calice; and members of Houston, Tx., March 30
is very, very good. area Head Start children. Salamander, an all-woman jazz 12| WHISPERS/LAKESIDE/SHALAMAR/ CARRIE LUCAS~ | 10,002 $8-89 | $84,500*
It is ironic that the Pop opened the show. The program also included seven  band from Sweden. which also per- XVG'IEgtertainment/Lee King, Colis., Jackson, Miss.
Contemporaries of the Knack on the L.A. scene, other open jazz jams fronted by a va- formed on the Friday evening TNT [
the group released an Arsta P in 1979 which  riety of local and national artists. in-  (Top New Talent) Concert. 13| WHISPERS/LAKESIDE/SHALAMAR/ CARRIE LUCAS~ | 7382 |$11.75:31275| $79,002
stiffed. Now on Rhino Records with a revamped cluding Stan Kessler and the Flat Thursday evening kicked off the WG Entertainment, Summit, Houston, T’X'j April 4 ;
lineup, the foursome is playing a more acces- Five: Ann Patterson, leader of the first of the festival’s major perform- 14| MOLLY HATCHET~ Jet Set Enterprises/ Sidney 9.186 $8-35 | $78,998
T R e ek [ okl e Drashen, Colis., Jacksonville, Fla., April 3
vitational Concert feal%lring the 15| GAP BAND/CAMEO/SLAVE/YARBROUGH & 8,660 $9 | $76,140%
PE -
Q" HK HK K —iK HK AR AR ——, North Texas State “Yes M. A AM. NogltzL(E)znte\:VGN(E):rtnearr[:”E)is_/ﬁlparTI r3iaym0n FIBSETE,
h C Q Ii (Musicians Ain’t Always Men) | |61 SycaR HILL GANG/GRANDMASTER FLASH/ 7,091 $9.510 | $70,748
ustom Qua |ty U gar_ld ?R:’i the J,’dlé BﬂndclromAtlhe SEQUENCE/FUNKY FOUR— Scorpio Productions,
; niv. ot Missourt. Kansas City. Also Reunion Arena, Dallas, Tx., April 4
% 3 ; 0
x g / @W \ v@ ﬂmm \ & - on the program were the Winne- | 17| SANTANA— Guif Artists, Convention Center, Tampa, | 7,535 $9 | $67,815*
f @LD—.)J - LU \)g / tonka high school jazz band and the Fla., April 4
s ) Indian Creek junior high jazz band, 18| KANSAS/LOVERBOY— DiCesare-Engler Productions, | 6,314 $8.75 | $55,818*
Y in QUANTITY (j/ ‘ % one of the few junior high jazz War Mem'l., Johnstown, Pa.. April 1
. " ) groups in the region. 19| BB. KING/MILLIE JACKSON/BOBBY BLAND~ Alan 5327 $8.50-89.50 | $44,505
r from your Prints or Negs. (same size) '} Making their American debut, the Haymon Presents/Tiger Flower & Co., Convention
Our Business for over 35 years. i X Swedish quintet Salamander high- - mt;;‘\masnam‘ségw., /:)priISC " - o | ssen
X e H PP : ; lighted the soldout (900 capacity) J / OW~ Pace Concerts/Louis . ¥ 40,
X Any Quantlty Any Sizes = J TNT concert Friday evening in the | Messina/Pantera, Colis., Houston, Tx., April 5 |
Centennial Ballroom of Crown Cen- AUdltorlumS (Under 6,000)
COLOR 100 5" x7" 80¢ ea ter Hotel. Also on the program were
% 100 8" x 10" 99¢ ea: Phone r the Chicago-based seven-piece 1| TEDDY PENDERGRASS— Don Delsener, New 3,574 $17.50 | $62,545*
BLK.&WHT. 100 5§’ x7"  23%:¢ea | (203)3757034 or band. Sojourner Las Vegas vocalist Westchester, Theatre, Tarrytown, N.Y., April 4
100 8" x10"  31¢ea, | write for our new l Deborah Brown backed by the Kip 2| WHISPERS/LAKESIDE/SHALAMAR/CARRIE LUCAS— | 5990 | $8.50-$9.50 | $56,722*
COPY NEGS. gca)‘lw 2% x 2% '1'(5). ea. 1981 Price List r‘ McAtee Trio and Uranus recording \/"VﬁilErzlterprises, Mini-centroplex, Baton Rouge, La
. ea. . .
artists, Alive!.
s . 3| STATLER BROTHERS/BRENDA LEE— Varnell 5,800 $7.75-38.75 |  $50,000%
L Uiz Feel]S @emdant e Enterprises, Colis. Concert Hall, Wichita, Kan., April
1 closed Sunday evening with its main 3
concert at the Music Hall. attended | | 4| peTeR, pAUL & MARY- Pace Concerts/Louis 4634 $8-510 | $46,079
by more than 2,000 persons. Head- Messina, Irwin Center, Austin, Tx., April 4
PHOTO PRINTERS, Inc. lining the nearly four-hour program | | 5| PETER, PAUL & MARY~ Pace Concerts/Louis 3420 | 51250815 | 342950°
40 BG HATHAWAY DR *STRATFORD, CT 06497 were Flora Purim, backed by her Messina, St. Fair Music Hall, Dallas, Tx., April 5
husband. Airto Moreira, and a six- 6| PETER, PAUL & MARY— Pace Concerts/Louis 3,000 $11-815 | $42,800*
piece jazz ensemble. Messina/BMO, Saenger Center, New Orleans, La.,
Opening the evening were per- April 3
formances by the 1981 WIJF All- 7| STATLER BROTHERS/BRENDA LEE— Varnell 5,000 $7.50-$8.50 | $41,000%
SPIRITUAL RENAISSANCE MUSIC presents Stars. a gro{;p composed of this Enterprises, Mem'l Aud., Wichita Falls, Tx., April 5
FRANCY[‘ s year’s festival clincians, Rosemary @)
Galloway (bass), Marilyn Donadt | | 8| BO DIDDLEY/HANK BALLARD/DRIFTERS— HJD. | 5263 | $7.753975| 340,773
(drums),” Brandy Anthony (guitar). Entertainment, Stanley Theatre. Pittsburgh, Pa.,
NATIONAL e Watch for Jean Fineberg and Kathryn Moses L &)
: «CHILDREN (reeds). and led by Judy Roberts (pi- | | 9| DIONNE WARWICK/ JEFF LUBICK- Pate 8 Assoc. 2,895 |$12.50-514.50 | $40,724
TO"R OF LIGHT" ano) Seattle-based vocalist Ernes- Productions, Shea's Theatre, Buffalo, N.Y., April 5
. Bog DummEst | _ : : 10 | AYERS/SMITH/TURRENTINE/HUMPHREY/CARN— | 3541 [$1050-$12.50 | $39,500
April-May, 1981 W tine Anderson, a festival newcomer Alan H Presents. Aud.. Theatre, Chi i
album of and veteran jazz organist. Shirley LA AN, A (G b B
Appearing in: inspirational J EANISY April 3 . .
Fon i nD o Scott. 11| PETER, PAUL & MARY~ Pace Concerts/Louis 3,029 $12.50-815| $38,523*
NEW YORK fhzaic ponary Recipient of this year's $1.000 Messina, Music Hall, Houston, Tx., April 2
BOSTON Just .I a Women's Jazz Festival Scholarship, | |12| JOHN McLAUGHLIN/AL DI MEOLA/PACO DE 3,264 $11.50 | $37,596*
ust released. donated by the H & R Block Corp. LUCIA- Brass Ring Productions, Music Theatre,
SNANGELES was Shari Feder, a sophomore at- Royal Oak, Mich., April 4 . .
CHICAGO tending the Eastman School of Mu- | |13 | GAP BAND/YARBROUGH & PEOPLES— Di Cesare- | 3,588 $9.75| $34,983
DENVER sic in Rochester. N.Y. A National Engler Productions, Stanley Theatre, Pittsburgh, Pa,
aElSOPhOE April 1
ATLANTA :‘:;“F-) o ;rzszhisil']:sa:l)gi Sumract | 14| AYERS/SMITH/ TURRENTINE/HUMPHREY/CARN— | 2986 |$1150-51250 | $34,500
SAN Alan Haymon Presents/Tiger Flower & Co., Masonic
DIEGO to Saun_a Reif, a 17-yea_r—old trumpet Aud., Dgtroit, Mrich.flApriIgS wer
player from Kansas City. 15 | UTOPIA— Brass Ring Productions, Music Theatre, 3,160 $10{  $31,600*
The concert was hosted by L.A. Royal Oak, Mich., April 3 (2)
For more information, contact: Times jazz critic Leonard Feather, | (16 | BEATLEMANIA— North Shore Productions, Art 2,736 $10-812| $31,200
UAL RENAI MUSsi who also presented a film and lec- Center, Red Bank, N.J., April 1
g(‘:)'(%lZZBerkeley. &86\4”7%1!5 k: ture series, and who moderated a 17°| AYERS/SMITH/TURRENTINE/HUMPHREY/CARN— 2,754 $10| $27,540*
i panel discussion on the “Business Of Alan Haymon Presents, Music Hall, Cleveland, Ohio,
Music.” April 4
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’F) truly become the best,
you must constantly strive to surpass yourself.

B WORD
B DISTRIBUTION

Picking Up The Pace In 1981

Word ® Myrrh ® DaySpring ® Canaan ® Maranatha!Music ® Light ® Solid Rock ® Seed
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Our computers are standing by to flash all

of the fast-changing facts about music programming
on major radio stations throughout the nation. In seconds,

you’ll know the records being added to each piaylist
—which records are moving up—what’s dropping off

Everything that’s happening to records on radlo
—as it actually happens'
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You've never gotten | ~
] = |
the radio action facts |
]
faster in each and

every format!

TOP 40/HOT 100 - COUNTRY -
SOUL/BLACK « ALBUM ORIENTED

bIN IS NOW......

ROCK (AOR) - ADULT CONTEMPORARY

Radio Station Executives!—Record Executives!

Get it NOW on a SCREEN!
Get it NOW in a PRINTOUT!

For that programming edge!
—For that strategic record marketing!

www americanradiohistorvy com
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“BILLBOARD
INFORMATION

l ENETWORK

n ...in the Billboard tradition will be your “1 source!

We’ve taken the celebrated Billboard research and chart expertise a step further
with instant electronic access to the nation’s radio station play-by-play music
action—by format and by geographical area! BIN is now operational for online
computer service to subscribers for as little as $125 per week! Constant input wilt
be received from a network of over 400 Billboard-reporting stations. Getting your
information from BIN is as easy as pressing a typewriter button for printout or
punching a computer key for video scanning. A variety of computer terminals,
both screen and teletype configurations, are fully compatible with the BIN system.
Either way—you’re going to get the right-now facts on today’s broadcasting direct
from the source—BILLBOARD

Who'’s playing what...

Where they are playing it...

How frequently they’re playing it...

BIN—Billboard Information Network
¢/0 BILLBOARD PUBLICATIONS INC.
1515 Broadway, New York, N. Y. 10036

You'll find all the answers in our bln
Send or call for our

big BiN KIT today!

YES, please send my BIN KIT immediately!

NAME

TITLE

COMPANY /STATION

ADDRESS

CITY/STATE ZIP
PHONE

&n at NARM!

Sunday, April 12th at 6 PM

See our system and attend
our cocktail party!
Capitol Room—Diplomat Towers
BIN Open House
Monday, April 13th &
Tuesday, April 14th

Senate Room—Diplomat Towers

| &n at NAB!

See our system in action!
Sunday, April 12th

through Wednesday April 15th
Suite 369—Las Vegas Hilton

bln has been created and developed by Bi"bocrd (212) 764-7300/7424

www americanradiohistorv com
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Focus On NARM ’81

Labels’ Midline Releases Gain Merchandisers’ Approval

NEW  YORK—Merchandisers
voice hearty approval of the $5.98
midline series of albums, although
they differ how big a deal off list
should be offered to the consumer.

The premise of a $5.98 series of
albums, featuring product that gen-
erally has had an outstanding chart
run at normal price tags, got under-
way in the fall of 1979, when CBS
marketed almost 400 albums by
key performers, most prominently
in the contemporary music area.

Others followed over a span of
time, including the WEA labels,
MCA, Capitol, Arista, among others,
According to the Recording indus-
try Assn. of America, CBS' initial
shipment was followed in 1980 by
the release of at least 540 titles in-
dustrywide and this year so far
PolyGram Records Inc. has entered
the field with 100 titles, while others
are continuing to add titles.

“We find they're doing terrifically
well at retail, but moving slowly at
our rack locations,”” says Jay Ja-
cobs of Knox Record Rack Co. in
Knoxville, Tenn.

- Jacobs adds, however, that he
thinks he’s solved the rack prob-
lem by a shift in merchandising
emphasis. ‘“They were apparently
getting lost because we put the
product out on an artist basis, dis-
playing them with regular line al-
bums by the performer.’” Now, the
firm's 600 racked accounts are

Care must be
taken in choice
of $5.98 titles

starting to cross-merchandise
them, also setting them up in sepa-
rate fixtures.

Jacobs, with four retail units of
his own, says his pricing structure
of charging list price, except for ad-
mittedly heavy promotions, is the
‘‘first time we've had a chance of
making 50% of mark-up on a profit
on cost basis.” Retail costs on these
midlines range from about $2.80 to
$3.10.

 GREETINGS

from

ACTION MUSIC
6541 Eastland Road
Cleveland, Ohio 44142

ALPHA DISTRIBUTING CORP.
20 West End Ave.
New York, N.Y. 10023

ALTA DISTRIBUTING CORP.
2950 W. Catalina Drive
Phoenix, Arizona 85017

GALGANO DISTRIBUTING CORP.
4147 W. Armitage Ave.
Chicago, Ill. 60639

ONE STOP MUSIC
24-26 Clark Street
E. Hartford, Conn. 06108

PAN AMERICAN DISTRIBUTORS

150 Rio Grande Blvd.
Denver, Colorado 80223

PICKWICK INTERNATIONAL
2200 E. Randol Mill Road
Arlington, Texas 76011

PICKWICK INTERNATIONAL
365 Patton Drive, SW
Atlanta, Ga. 30336

Art Denish, Sales Manager

THE HOTTEST
SELLING LINE OF
KIDDIE RECORDS

For further information write or call:

SESAME STREET RECORLS

PICKWICK INTERNATIONAL
7500 Excelsior Boulevard
Minneapolis, Minn. 55426
PICKWICK INTERNATIONAL
1401 N. Price Road
Olivette, Mo. 63132
PICKWICK INTERNATIONAL
13145 N.W. 45th Street
Opa Locka, Fla. 33054
PICKWICK INTERNATIONAL
9420 Telfair

Sun Valley, Calif. 91352
SCHWARTZ BROTHERS
2146 24th Place, N.E.
Washington, D.C. 20018
STAN'S RECORD SERVICE

728 Texas Street
Shreveport, La. 71163

SURFSIDE DISTRIBUTORS

1365 Coiburn Street
Honolulu, Hawaii 96817

UNIVERSAL DISTRIBUTORS
919 No. Broad Street
Philadelphia, Pa. 19123

WESTERN RECORDS

5021 Seaport
Richmond, Calif. 94804

SESAME STREET RECORDS
1 Lincoln Plaza, New York, N.Y.
10023 - 212 874-2700

Shy Raiken, President

By IRV LICHTMAN

But, promotions, including three
or four half-page ads from time to
time, bring the $5.98's in at $4.69
or three for $10.99.

Jacobs’ rack problems do not
seem to be shared by Handleman
Co., .which racks between 5,000
and 6,000 accounts. The firm's
John Kaplan claims that $5.98's
represent a ‘‘significant part of our
business, especially in view of to-
day's economy."’

Yet, Kaplan warns, labels should
be taking more care in selecting
product for $5.98's. ““They've got to
be more discriminating, since I'm
seeing less meaningful product
coming out."

$5.98 margins are what you
make out of them,’" declares Roy
Imber of Elroy Enterprises of Free-
port, L.1., which services the 30-plus
TSS/Record World Stores. “If
there's no great competitive incen-
tive, why sell them for less than we
can get?”

Imber says his $5.98 prices range
from $4.99 to list, adding that the
consumer can expect a wide selec-
tion of midlines at all TSS/Record
World Stores.

To Al Franklin of Al Franklin's
Music World—a four-store chain in
the Connecticut/Massachusetts
area—the midline success is a clear
indication that *‘people will buy
good product if the price is right.”

Franklin’s fears are that the
$5.98's may soon be raised in price.

Plenty Of

Activity Set
For Wives

NEW YORK—For spouses, NARM
conventions have always been a
source of activities, mostly de-
signed to keep one in shape.

Of course, a NARM convention
for wives wouldn't be a NARM con-
vention if one manufacturer or an-
other didn't supply a special gift;
wives' benefactor this year is RCA.
We're not telling what it is—be-
cause we don't know as of press-
time.

On Sunday (12) at 3 p.m., there's
yoga and *‘jazzroebics’ conducted
by Gayle Carson at the poolside,
west building of the Diplomat Hotel,
or wives can join their husbands in
a jogging clinic at the same time.
Latter includes a lecture and *‘Fun
Run'' conducted by James D. Rich-
ardson, marathon running coach at
Miami-Dade Community College.
Or, they can participate in round

(Continued on page 96)

NARM Video

® Continued from page 56

distribute videodisks.’' He said that
videodisks were ‘‘ideal impulse pur-
chases'" and predicted that 50% of
all videodisk sales would take place
at record outlets within the next few
years.

The task for record merchants
now, says Montjar, is establishing
an identity as video dealers. It is of-
ten pointed out that selling video
can have the added benefit to a
record store of attracting an older
consumer. It is generally admitted
that profit margins are low right
now, but that an entry into video is
an investment in the future. Recent
developments on the technologicat
front should help bring the costs of
prerecorded software down, and as
volume increases, profits should
follow as well.

www.americanradiohistorv.com

“They've established a beautiful
price-point and now they may de-
stroy it.”” Franklin, as others, has
made the midlines a center of pro-
motions, offering them at $3.99
when they are offered in this man-
ner.

As for the possibility of price
hikes on midlines, there have been

‘People will buy
good product if
price is right’

such rumors, particularly concern-
ing Warner Bros. However, some re-
tailers note that they've received a
June product flow from Warners
with no indication at this point that
its midlines are due for list in-
creases.

At the Harmony Hut chain in the
Northeast, the midlines have been
“tremendously successful,” com-
ments Dave Blaine, vice president
and general manager of the 24-unit
retailer. *They're fully integrated
into chain-wide promotions,” Blaine
notes, adding that sale prices run
between $3.99-$4.49 instead of the
shelf price of $4.99-$5.49. To
Blaine, $5.98's have become
*great building blocks' for retailers
who want to build a catalog inven-
tory base.

In the face of industry move to a
$8.98 list, Alan Duiberger, who op-
erates two William Tell Overture
stores in Milwaukee, believes the

$5.98's take on even greater signifi-
cance. ‘‘YoL've got to treat them
separately, as you would rock, jazz,
soul, new releases and charted
merchandise.

Dulberger says he's in the proc-
ess of separating and ‘‘mass mer-
chandising’ product, including
running specials on a per label
basis that b-ing the price down to
$4.48 from a shelf price of $5.40.
Even with shelf price, Dulberger
makes a point of noting that the
consumer pays under $10 if he
buys two specials or one each from
shelf and special price categories.

Perhaps midline success as a
whole is summed up by a merchan-
dising ploy adopted by the 12-store
Eucalyptus Records & Tapes based
in Suisun, Celif.

John Wong, operations manager,
says the chain is merchandising the
product with a slogan designed to
stand for all-label $5.98's and their
respective slogans. It's *‘Light
Price,”” a phrase that appears wher-
ever the merchandise is displayed—
cross-merchandised or not.

The Eucalyptus price image for
the $5.98's is $4.66, with Wong
saying they move so well at that
price that the chain doesn't have to
offer specials on them.

Sometime soon, Wong notes, the
company will have a better idea of
where midlinas stand in refation-
ship to overall recording sales. Cash
registers have an individuat depart-
ment key on the product, a recent
move to isclate $5.98 volume
against other albums,

BREAK

RECORDS

with print music,
Carl Fischer can help

Sales-.down? Feel like breaking records,
but you don't know what to do naxt?

Print music is one of the most recession-proof products
in the music industry. Carl Fischer is the only
one-stop print music jobber in the U.S. with warehouses
coast-to-coast. Contact the Carl Fischer Music Jobber
nearest you for more informaticn.

Cart Fischer of Chicago, Inc. Waiter Kane & Son, INC.  cari Fischer of Los Angeles
312 South Wabash Avenue %%5{,‘“2?;%2‘,%“ YOrk 1101 south Hope Street
Chicago, Ilinois 60604 persq Los Angeles, CA 90015

v
(312) 4276652 Dow YOk DY 10003 o13) 7495227

¢ WATS Phone Order Program
* Comprehensive Catalogs of Print Music of All Publishers
* Monthly Bulletins of the Latest Best Sellers
» Complete Back Order Service

* Fast Service
Please send me your record breaking information.
Name Buyer
Address
City | State Zip
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Are you being eaten up by the soaring costs
of current LP's? Are you being boiled in a pot by

the manufacturers? If the answer is yes, you should

be trading with SCORPIO MUSIC.

You see, since we were raised in the jungle
of the record business, we lknow fthe laws of sur-
vival. And since we know all the laws, we can
provide you with a constant supply of prime
cutout and overstock LP’s at the lowest prices
in the industry.

If you take a Safari through our caralog,
you'll discover hundreds of hot selling and hard-
tfo-get albums. You'll even find exclusive items
you just can't gef from anybody else. And since
our prices are so civilized, you can male up fo
400% profit and fight the savage effects of infla-
fion all in one breath.

Be sure to visit
our booth
at NARM!

SCOrpio

music distributors, inc

2933 River Rd. * Croydon, Pa. 19020
Ph.215-785-1541 + Telex 843366 —Recstapes: Crdn
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When you place an order with Scorpio, you
always get good fills o keep your customers
happy and prompt service to lkeep you happy.
And if you live on the other side of the eartfh,
you'll never have to worry. Our professional
export department is second fo none.

If you're just starfing out in the record busi-
ness or if you're undecided on what to buy, you
can depend on us. Like experienced guides,
we're always ready to give sound advice when
you need help or when you're not sure.

Because our success depends on your
success, we'll do whatever it takes fo malse you
King of the Jungle.

So, if you want to survive in the record
business, clip the coupon, phone or felex for our
latest listing today. After all, the bottom line of
your business depends onit.

Scorpio Music Distributors
2933 River Rd.
Croydon, Pa. 19020

latest catalogs without delay.
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Focus On NARM ’81

New Technology Featuring Prominently At Convention

® Continued from page 1

With Them,” (Billboard, Feb. 28,
1981).

Traditionally a sensitive subject
at NARM meetings, the counterfeit
issue was heightened at last year's
meeting in Las Vegas by an address
by Stan Gortikov, president of the
Recording Industry Assn. of Amer
ica. Many merchandisers chided
Gortikov for what they perceived
was an overstatement of merchan
diser complicity in dealing with un
authorized product. A contingent of
RIAA staffers, including Gortikov.
plans to be at this year's gathering,
however.

Somewhat fewer numbers of in
dustryites have registered for this
year's convention, due to smaller
contingents from major manufac
turers (around 1.800 registered last
year). But East Coast NARM meet-
ings usually swell the number of Eu
ropean representatives present, as
is the case this year.

The convention theme. ““Plan To
Be There," is to be fleshed out by
keynoter Henry Droz, president of
WEA, the distribution arm of the
Warner Bros., Elektra/Asylum and
Atlantic labels Sunday (12)

Throughout the confab, mer
chandisers will be presented with
demonstrations and discussions of
new technologies that some are al
ready beginning to deal with, such
as home video (both tape and disk).
And then there's the promise of the
pure digital disk, which could be a
consumer reality by the next NARM
annual meeting.

Some heated moments are likely
among NARM's regular member-
ship of retailers and rackiobbers.
Some retailers, notably Lee Hart
stone of Integrity Entertainment
Corp., which operates the 136-store
Wherehouse/Big Ben retail chain,
are at odds with NARM.

Hartstone amplified his reasons
for quitting NARM in a Billboard
Commentary (March 28) by attack-
ing what he termed the trade
group's ‘‘swing” to the needs of
rackjobbers, as witness, he felt, last
fall's ““Rack Is Back™ San Diego
meet hosted by NARM.

Dealer/rack confrontations are
most likely to take place on Tuesday
morning (14) when “W-rap Up’
sessions take place among retail-
ers, rack jobbers, independent dis-
tributors and one-stops.

While pricing policies, rack dissat-
isfaction with returns author-
izations and ad coop dollars are cru-
cial topics of discussion, public
debate on specifics are largely dis-
couraged by NARM's legal counsel.
But manufacturer suites and the
corridors and lobby of the Diplomat
Hotel continue to be the private fo-
rum for such matters.

NARM's convention this year
should see a sea of personal stereo
units like Sony's Walkman. These
portable cassette and/or FM stereo
units have taken the industry by
storm over the past year. Lots of
tradesters will be previewing new
product with them.

Jan Young, vice president of
Sony Corp. of America's South-
western division will, in fact, speak
on the subject Tuesday (14) at a
seminar session entitled “*Exploit-
ing New Developments In The Tape
Merchandising And Packaging
Arena.” His topic: **‘New Hardware
Technology: The Impact Of Per-
sonal Stereo On The Expansion Of
The Tape Market.”

Speaking of product flow, mer-
chandisers may put manufacturers
to task for what they consider (and
release schedules this year so far
verify) a dearth of strong act names
who have gone to market in the first

quarter of 1981, aithough indica-
tions are that they'll have some re
liet soon.

A number of recording acts are
scheduled to make appearances ei-

ther in performance or otherwise.
They include Chuck Mangione
(A&M), Emmylou Harris (Warner
Bros.), Stephanie Mills (20th Cen-
tury), the Charlie Daniels Band

(Epic) and Peter Allen (A&M).
Perhaps the greatest excitement
over an act who does not plan to
perform will involve tenor Luciano
Pavarotti. The opera superstar is

scheduled to be feted by the Lon-
don label division of PolyGram Clas-
sics Inc. Sunday (12), at which
Pavarotti will personally meet and
greet convention attendees.

Introducing a present
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P : cover something new you can

Once you go
| through a record-
ing session with the
new ATR-124 24-
channel recorder
by Ampex, you'll
want to go through

do. Things that you can only do
with a recorder that’s full of features of the future.

ATR-124 gives you the unheard of:
Time on your hands.
Which means you can use that time to give clients
more of what they’re paying for—your creative skills.
With the ATR-124 microprocessor-based control
system, you can pre-program what you want to do
ahead of time so you won’t waste studio time setting
things up. When their time starts, you’re ready to
record by touching a single recall button.

ATR-124 also lets you duplicate a technique
you may have used earlier in the session without
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having to rethink what you did. Just touch the
memory button and it’ll all come back to you.
ATR-124 lets you rehearse what you’ve got in mind,
without recording it, to make sure
what you’ve got in mind is right.
Tape can be manipulated faster
which means you’ll get the

sound you want sooner. And

the chance to try something “a
little different.” All because of

the speed and accuracy that
ATR-124 puts at your fingertips.

ATR-124 doesn’t take away
your creativity, it adds to it.
The less time spent setting up,
correcting, and redoing, the
more time spent creating. And
when you add features that
help you create to the ones that
help you save time, you've got one very potent
piece of audio machinery. Take the control panel
for instance. It’s like nothing you’ve 2ver seen.
Pushpads linked to a microprocessor give you a
new level of creative flexibility. Program a setup,
then change it. Then change it back, all with a
single fingertip.

A repeatable, variable speed oscillator for pitch
correction and special effects is built in. In addition

ik
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Returns, Credit Policies Remain Rackjobber Concerns

® Continued from page 63
only see 15% to 25% margins,
they're not going to be very inter-
ested,” Weimar asserts.

A middle ground on that market

forecast comes from Lieberman En
terprises president Harold Okinow,
one rack veteran who indicates he
was initially skeptical of the more
bullish adult market growth touted

in other quarters.

“Those forecasts seem to be
more accurate now than they were
earlier,”” he says. ‘‘What we faced
before in terms of an economy that

was clearly down is now being offset
by a general feeling in the country
of a little more confidence that we
can solve our problems.

“And you czn see that in busi-

fromthefuture: ATR-124.

to the standard output, there is an optional auxil-
iary output with each channel that enhances
flexibility. So don’t think that ATR-124 is going to
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'ATR-124’s Control Panel. Speed and accuracy at vour fingertips.

replace anything that you do. On the contrary, it’s
going to improve the skills you have, if not help
you develop some new ones.

ATR-124 picks up where ATR-100 leaves off.
It’s only natural that the people who brought you
the ATR-100 should be the ones to bring you some-
thing better. ATR-124 offers you 24 channels
instead of 4. You also get many new and exclusive
features. The kind that have set Ampex apart from
the crowd for the last 30 years. Features like bal-
anced, transformerless inputs and outputs; a
patented flux gate record head; 16” reel capability;
input and output signal bus for setup alignment;
membrane switch setup panel; fingertip-operated
shuttle speed control; and microprocessor-based
synthesized Varispeed -50% to +200% in .1% steps
or in ¥ tone steps. ATR-124 also features micro-
processor-based control of Channel Grouping,
multiple 24-channel Setup
Memory, Program-
] mable Monitoring,
Stay Alive

ATR-124’s

rugged, precision-
machined casting provides
unsurpassed mechanical
stability.

ATR-124 options.

Memory, and Record Mode diagnostics. The
point is this: If you like the ATR-100, you’re going
to love working with the ATR-124.

Tl R N e e

As impressive as the ATR-124 itself.

With the addition of a built-in Multi-Point Search-To-
Cue (MPSTC), you can rehearse edits and control
five tape-time actuated events and be compatible
with SMPTE time code. Separately controlled aux-
iliary output amplifiers with each channel provide
simultaneous
monitoring of nor-
mal and sync play-
back as well as all
other monitoring
modes. A roll-
around remote
control unit can
also be added to
the ATR-124
which contains all
control features
normally found on
the main unit.

ATR-124. Your next
step is to experience it firsthand.
As you scan the points we’ve covered, remember
that you’re scanning just a small portion of ATR-124’s
story. We haven’t even begun to discuss the
)*  accessibility of key components for easy servic-
ing and minimal downtime, or the features
we’ve built in to give you greatly improved tape
handling. To find out more, write to us at the
address shown below. We'll send you a brochure
on ATR-124, our latest audio effort.
ATR-124. Pure 24-Channel Gold From Ampex.

]
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'ATR-124’s Multi-Point Search-To-Cue IMPSTC).

Provides 100 cue locations.

AIVIPEX
Listentothefuture

Audio Video Systems Division
401 Broadway, Redwood City, California 94063 415/367-2011
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ness. We're seeing it within the
companies we service.” Okinow
points to national figures showing a
slight recovery in such bellwether
sectors as the auto industry, and ar-
gues that with employment up and
consumer confidence buoyed, mu-
sic merchants may reap greater
sales along with other businesses.

A similar spectrum of views Is
elicited by recent shifts in manufac-
turer and distributor sales, credit
and returns polices. All rack
sources polled agree that the initial
remedial policies set by labels and
branch vendors to curb the run
away flow of returns and the
alarming rise in credit delinquen-
cies wreaked havoc for the racks.

Returns allowances set by the
majors were for the most part unre-
alistic, they charge, saddling the
racks with restraints that only
served to retard sales volume and
inhibit the risk-taking vital to
launching new recording careers.

Signs that some majors are re-
vamping their credit/returns con
trols to build in greater flexibility for
their mass merchandiser custom-
ers are cited as good news, how-
ever. "'I'm very encouraged by the
move CBS made in differentiating
returns allowances vis-a-vis rack
percentages versus retail percent-
ages,”" says Pickwick's Paulson. |
don't necessarily agree with the fig-
ures they arrived at, but | like the
trend.”

“The revisions have helped,’
agrees Liberman's Okinow. “The
WEA policy never gave us any prob-
lems, but the CBS, PolyGram and
RCA policies did.” With CBS chang-
ing its tune, Okinow's hopeful RCA
and PolyGram will follow with re-
vamped rack terms.

Bob Schneider, executive vice
president for Western Merchandis-
ers at Amarillo, has mixed feelings
about the net benefit of the revi-
sions. In essaying future growth po-
tential, he adds prudent label and
distribution policies built to realistic
controls as another element, along
with the demographic shift and the
swing toward suburban and rural
population density from cities, that
will aid racks.

But, he adds, any rigid returns/
credit stance could still pose ob-
stacles. ‘‘l think those policies are
still a factor,”” he theorizes. ““If you
check with PolyGram and RCA on
how their customers feel, you'll
know that: that problem is still
there.

"“Solong asit's a hard-line ceiling
on returns, it can be a problem.”

Schneider agrees with other rack
peers that more flexible policies like
WEA's, which answers the returns
problem through a combination of
suggested ceilings and invoice pen-
alties on excess returns, rather
than a fixed cutoff point.

“If anybody had a problem with
those policies, they'd still have it,”
and Alta’s Weimar, who claims his
firm wasn’t concerned with the ceil-
ings but the implementation of
them. Although he notes Alta has
generally kept its returns below
15%, lack of adequate lead time on
returning goods did cause prob-
lems.

Although Weimar is a critic of
midline goods because of the nar-
row margin potential, most of his
peers are enthusiastic about the
spread of lower priced catalog by
recognized acts, crediting the trend
with restoring catalog sales and en-
couraging multiple and impulse
buys as well as converting some
non-buyers into buyers.

‘It hasn't created a problem,’
says Kaplan of the Handleman Co.

(Continued on puge 95)
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push in conjunction with the Black
Music Assn., there should be gen-
eral agreement that it's good news
the marketing of black product is a
specific subject of a NARM busi-
ness session this year.

The session, *‘Black Is Green,"”
takes place Monday (13) starting at
9 a.m. It'll include an audio visual

view “in the field” case studies of
successes.

The panel includes Eddie Gil-
reath, national sales manager of

The Monday luncheon in honor of

U % ~ 2,
New Technology At Seminars Exhibitina Firms
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as vice president in late 1972. He
was made president in 1974. To-
day, there are 52 retail locations in
the Western empire. Twenty-three
are Record Towns and 29 are Hast:
ings, spread over New Mexico, Okla-
homa, Texas and Arkansas. John
can point to a consistent 30% in-
crease in gross revenue in each of
the eight years he's been at the til-
ler.

John's record-collecting interest
really perked about 1964 when he
admits to becoming a *‘folk freak."”
Dave Van Ronk was his favorite.
John met his wife, Marty, at a
friend's home in 1974. He laugh-
ingly recalls she had the “world’s
worst record collection in the worst
condition.” He describes her al-
bums as mostly ‘‘schmaltzy roman-
tic ballads.”

But there was a solid affinity be-
tween the young music merchan-
diser and the Amarillo schools’
teacher of the deaf. They wed in
1976. Meg, 4, and Owen, 2, share
their parents’ interest in recorded
music. Because Hastings was mov-
ing more into classics in 1978 and
John could not find a qualified clas-
sical buyer, he took a course in that
repertoire at Amarillo College in
1978. Today, John prefers the
works of composers like Mabhler,
Bruckner and Beethoven on his
home turntable.

John's hobbies are expansive.
Snow skiing and fishing in exotic
places like the shallow waters of the
Caribbean for bone or Wyoming and
Idaho wilderness brooks for trout
intrigue the young father. At home,
he often replaces Marty in a kitchen
apron as he prepares primarily
Northern ltalian dishes, empha-
sizing his own pasta and pastry. He
currently is teaching a night school
course in Italian culinary art. Poli-
tics take some of his time. Try talk-
ing to him more than five minutes
and politics will almost always
emerge. He admits too he is often
writing letters to legislators and
others regarding his conservative
views.

John is a visionary. During his
tenure at the helm of NARM he
hopes to excite its membership in
technological advances. He feels in-
dustry executives must become
more informed and resultantly
more personally interested in the
prospect of future product which
will be more miniaturized like the
Mashushita digital audio disk player
or Soundstream’s version of the
smaller record. "It will do for our
business what the pocket calculator
did for home electronics,”” Marma-
duke opines.

Returns Policies

® Continued from page 93

alluding to early fears that the
markdown would sacrifice total net
dollars in its pursuit of renewed vol-
ume. “It's given us a new category
of product to sell.”

““It's helped our business,”
agrees Paulson at Pickwick, ‘“‘al-
though we haven’t been able to use
it to our maximum advantage.”

Paulson cites label policies reduc-
ing return credit on older goods or-
dered at a higher list as retarding
rapid implementation of the new
category. Since rackjobbers and
their customers couldn’t absorb
that loss, they were forced to “*burn
off”” their stock of the affected
product.

Overall, though, he says he's
(Continued on page 96)

As NARM chief, John hopes to re-
weld the communication lines be-
tween vendors and accounts.
“Since the scare of 1978 sent
people into hiding and they have

Focus On NARM ’81
‘Marmaduke Looks To Improve Vendor, Account Dialog

not come out yet, | hope the next
year will have all of us relating more
on the basis of talking things over.
The 1980 rdckjobbing conference
staged by NARM in San Diego

shows we must zero in on particular
problems,” John feels.

NARM must pace an industry
drive toward computerization.
“Eighty percent of the working day

Is spent in communication. Com-
puters can aid in accelerating com-
munication and improving the qual-
ity of the information. It will liberate
us in the long run,'" he predicts.
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Focus On NARM ’81

Technology Seminars

® Continued from page 94
Now; How To Do It Better.”

This event will focus on in-store
merchandising and display, adver-
tising and promotion of video soft-
ware; and will explore new creative
marketing opportunities.

The panelists are: Russ Bach,
speaker; David Crockett, president
of Father's & Sun's/Karma; Noel
Gimbel, president of Sound/Video
Unlimited; Burt Goldstein, vice
president of Crazy Eddie's; James
Lara, vice president of marketing at
Largo Music Corp.; and Larry Mun-
dorf, executive vice president of re-
tail operations at Stark/Camelot.

On Tuesday (14) beginning at 9
a.m., “The Sounds Of Tomorrow
Today,” moderated by Billboard
Los Angeles bureau chief Sam
Sutherland, will feature demonstra-
tions of advanced technology in
hardware and software. Panelists
will include Louis Albagnaro, direc-
tor of sound reproduction tech-
nology at CBS; Herb Belkin, presi-
dent of Mobile Fidelity; and Steve
Krauss, president of Nautilus
Recordings.

At 10 a.m., Jim Young, vice presi-
dent of the Southwest region for
Sony Corp., will talk on **New Hard-
ware Technology: The Impact Of
Personal Stereo On Tape Sales.”

NARM Wives

® Continued from page 90

one of the "“Spouse Tennis Tour-
ney,” also starting at 3.

The tourney, NARM's first, con-
tinues at 9 a.m. on Monday (13),
while that afternoon (3 p.m.) it's
back, too, to jogging, yoga and
jazzroebics, or round 2 of the tennis
tourney. The final round of the tour-
ney starts at 9 a.m. on Tuesday
(14) orif round 1 or 2 of the tourney
were enough, a *‘Day At The Races:
Hialeah,” featuring the *‘Gift Of
Music’' stakes is planned for 10:45
a.m.

Yes, it's back to jogging or yoga
and jazzroebics at 3 in the after-
noon. Since Hollywood, Fla. isn't
Las Vegas, there might be some
money for a shopping visit to the
Bal Harbour Shopping Mall starting
at 3, too.
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CHICAGO—=Audiophile record-
ings continue to be one of the in-
dustry’s most exciting fringe mar-
kets and the prospect for
sustaining growth is excellent.

Not long ago veteran indus-
tryites were predicting that the
craze would subside as it did in
the '50s, but a new technological
ido! has upset that thinking—digi-
tal recording.

This new recording technique—
perhaps the biggest single change
in all sound recording history—
and in some cases resistance toiit,
is stimulating more and more
people to experience high fidelity
today.

It's safe to say that more than
half of the nation's record stores
now have set aside special display
areas for the digital, half-speed
mastered, ‘‘super-analog’” and
dwindling direct-disk merchan-

elot are just a few of the major
chains that have gotten involved
in this specialty product.

At the same time, a surprisingly
large number of audio and elec-
tronics stores are maintaining
their record inventories, a pattern
that some record executives failed
to predict.

Increased record retailer partic-

dise. Pickwick, Record Bar, Cam-_

Are Digital Recordir;gs Luring
Back The ‘Lost’ Disk Buyer?

By ALAN PENCHANSKY

ipation has meant the beginning
of some discount activity, stimu-
lated by the entry of several ma-
jors into the field.

The audiophile customer is one
of the most sophisticated buyers
found in the record store today.
““People who buy that type of
record are very current, they sub-
scribe to all kinds of publica-
tions," says Randall'Stokes of Mu-
sic Millennium in Portland where
audiophile is given a big push.

Music Millennium also has an
audiophile new release and top
seller wall in its pop department,
where the higher-priced records
also stir great interest.

“The key to it is the better
pressing and there's definitely a
market for that,’”” Stokes reveals.
“} have quite a few people willing
to spend 50% to twice as much
more to get a good quality press-
ing.”

At Minneapolis’ Great American
Music chain, audiophile sales are
leveling off, manager Mickey
Fischer reports. *It's cooled down
somewhat,”” says Fischer. “The
audiophile is a good steady catalog
but nothing more than that right
now. Still, it's definitely here to
stay.

Fischer said his customers are

very well informed, and that there
is even some opinion that they
should postpone buying records
until the launc1 of the impending
all-digital playtack systems.

At the Record Theatre store in
Cincinnati, the enclosed classical
record section is crowned with a
big bin area for audiophile stock-
ing. “We main-ain a separate au-
diophile section. It easily gets the
most attention in the entire classi-
cal department,” Tom Marriner,
classical buyer, informs.

*Telarc is Jne label people
don't ever think twice about, the
quality’s been s0 good.” 2

According to Pickwick, there is
audiophile prcduct throughout
the Musicland chain today, with 2
increasing signs of consumer
awareness and sophistication,
and with the biggest interest cen-
tering on digitatl.

“It's not enough anymore to
say half-speed cr this is digital,”” a
Pickwick executive relates. ‘At
least on the classical side I'm
seeing more selectivity.”

Reportedly, ickwick's move-
ment on half-speed mastered pop
titles has slacked. *What | see as
far as sales movement is the digit-
als beginning to eclipse all of
them,"” the executive says.

Rackjobber
Issues: Credit,
Returns Policies

® Continued from page 95

‘“very encouraged’ by the trend,
“because | think it offers the con-
sumer a very credible, attractive
product.”’

Another cause celebre among
racks is the need for a universally
accepted tape package that will
serve the need for open bin mer-
chandising capability and a larger
graphic display area on the package
(see separate story, this section).

“We've always been proponents
of the long box," says Alta's Wei-
mar, ‘“‘and we've stayed with that
concept in the face of accounts
who've been reluctant to take tape
out of locked cases.”

] think the 4 by 9 box better win,
and better win in a hurry,” warns
Paulson at Pickwick, alluding to the
Album Graphics, Inc. (AGI) design
market tested in recent months by
Capitol, RCA and others. *It will ab-
solutely be a shot in the arm.”

Lieberman’'s Okinow, while un-
changed in his strong support for
such a package despite some objec-
tions to the initial AGI design, does
see another tape development that

" could aid in building sales. To Oki-

now, the boom in personal cassette
players like the Sony Walkman—a
topic on this year's NARM Conven-
tion agenda—augurs a boost to
prerecorded tape sales.

*I ook for that category of prod-
uct to be as significant or more so
than CB radio was a few years
back,” he forecasts. ‘'l think that
record and tape stores that have
never sold electronics may want to
carry those units, and we could
have an explosion the likes of which
we haven't seen since the introduc-
tion of stereo. It's just got to be a
monster.”’

www.americanradiohistorv.com
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Country Print Sings Happy Song

Surveyed Dealers, Jobbers Say Boom Is Nationwide

® Continued from page 72

seem to be getting to all age groups.
If a country artist comes out with a
hitsong, we’ll buy his sheets as big as
if he were a pop artist.”

“Printsales have doubled for us in
the last year,” says Keni Wehrman,
office manager for Debdave/
Briarpatch. the publishers of Eddie
Rabbitt’s hits. Within the past six
months, according to Wehrman, “I
Love A Rainy Night” has sold
22,000 sheets and “Driving My Life
Away” 20,000.

Columbia Pictures Publications
handles the print publishing for
Debdave/Briarpatch. It is now pre-
paring a “Best Of Eddie Rabbitt”
folio which will carry 18 of his hit
songs.

“Our big sheet sales started with
Dr. Hook’s “‘When You’re In Love
With A Beautiful Woman,””
Wehrman says. “It was a huge
seller.”

Pi-Gem/Chess, whose print pub-
lisher is Screen Gems, has estab-
lished an active print catalog with
songs made popular by Ronnie Mil-
sap, Barbara Mandrell and Bonnie
Tyler—specifically, “It Was Almost
Like A Song,” “What A Difference
You've Made In My Life,” “Sleep-
ing Single In A Double Bed” and
“It's A Heartache.”

Mary Del Frank, copyright ad-
ministrator for Pi-Gem/Chess, notes
that “every month we get two or
three folios that have our songs
printed in them.” As a folio selec-
tion, “It Was Almost Like A Song”
racked up 183,000 sales last year and
almost 4,300 as a single sheet. Dur-
ing that same period, it sold over
6,000 in educational arrangements.

“What A Difference You've Made
In My Life” has had as much gospel
activity as country, Frank says. “It’s
been a big gospel seller in choir ar-
rangements,” she adds. Last year,
the song had 58.000 folio and 5,200
sheet sales.

Frank says she expects to get sub-
stantial print profits from such re-
cent Pi-Gem/Chess hits as “They
Never Lost You,” “My Heart,” “Si-
lent Night,” “Years” and *“Crack-
ers.”

Linda Press, general manager of
Controlled Sheet Music, says that in

markets where there used to be vir-
tually no demand for printed coun-
try music, it now accounts for about a
15% share of sales. And in markets
where there was significant country
buying, she says, the share is “up to
30%. conservatively.”

Press links the increases to media
fascination with western imagery.
“There was ‘Saturday Night Fever’
being turned into ‘Saturday Night
Cowboy’ and there was ‘Honey-
suckle Rose’ and ‘Coal Miner’s
Daughter.” All of a sudden, every
store had a western motif. [ think the
country trend is still on the rise—you
see signs of it all over.”

Margaret Rusher, print music
buyer for the three-store C&S Music
chain in Fort Worth, says, “I ordered
at least a third more country music
this year than last. And I ordered
more last year than the year before.
It’s been coming up progressively for
the last four years.”

Top selling folios for the com-
pany, Rusher says, include *9 To 5,”
“Urban Cowboy,” “The Kenny
Rogers Songbook,” “Country Gold-
mine,” “Historical Anthology Of
Country Music,” “Greatest All-
Time Country Standards” and
“Complete Works Of Hank Wil-
liams.”

“All of Willie Nelson moves well—
so does Loretta Lynn,” Rusher says,
“and. you’d be surprised at how
much Bob Wills music we sell.” The
most prominent Wills item, accord-
ing to Rusher, is “Bob Wills & His
Texas Playboys’ Greatest Hits.”
published by Creative Concepts.

Including the country crossover
material, Rusher says she estimates
that country music accounts for “at
least 40%” of C&S print sales.

“For many years, publishers never
did anything country for the educa-
tional market,” observes Bob Ding-
ley, vice president of sales for J.W.
Pepper & Sons. Now, he reports,
schools have a lot of country mate-
rial to work with.

According to Dingley, Hal Leon-
ard has recently released a Kenny
Rogers medley for concert bands,
and its arrangement of Anne Mur-
ray’s “You Needed Me” is one of the
educational market’s “biggest sell-

E/A Publishing Arm Grows;
Bowen Charts Firm Future

® Continued from page 72

Shapiro, Tricia Johns and Denise
Draper. Recent additions are Bobby
Boyd and Rick and Janis Carnes.
Jake Brooks and Bob Milsap do
much of their writing for E/A, al-
though they do not have exclusive
contracts. Bowen is also working
with Josh Leo, a Los Angeles-based
guitarist who has played with Kim
Carnes. J.D. Souther and Jimmy
Buffett.

An impressive list of cuts has been
amassed by the staff. Whipple’s
credits include an upcoming Johnny
Lee single co-written with Gerald
Metcalf. “Prisoner Of Hope,” sev-
eral cuts on Dave Rowland and
Sugar’s upcoming album, *Pleas-
ure”” and selections for Tanya
Tucker and T.G. Sheppard.

Rick and Janis Carnes have
racked up quite a few songs, includ-
ing cuts by Dave Rowland and
Sugar, T.G. Sheppard, Ronnie
McDowell, Reba McEntire, Steve
Wariner, and Janie Fricke’s “Gonna
Love You ’'Til The Cows Come

Home.” Janis also co-wrote Joe
Stampley’s “After Hours” with
Margo Pendarvis.

Bob Milsap has songs by Johnny
Duncan and Neil Diamond to his
credit, while Jake Brooks penned
“Gotta Outrun The Blues,” which
Eddy Raven sings on the soundtrack
for the upcoming movie, “Uforia.”

Although most of the E/A staff’s
songs have been cut by country art-
ists, Bowen is striving for “multi-
media songs in the straightahead
commercial vein.”

“We’re making important inroads
into the pop world,” she notes.
“Three or four years ago, people
thought that all Nashville had to of-
fer was country tunes. Now. they're
calling us when they want all types
of songs.”

With the move to new offices,
which will include several writer’s
rooms, Bowen plans to continue
working closely with the writers
themselves. “I'm very open to listen-
ing to unknown writers. We’re will-
ing to give everybody a chance.”

ing choral works.” “She Believes In
Me.” a Rogersstandard from Cherry
Lane is available—and popular—in
marching band editions. Dingley
says.

“Educational publishers are con-
sidering tunes now they wouldn’t
have looked at five years ago,”
Dingley maintains. “It used to be
common wisdom that anyone who
dared to publish country music for
this market was way out in left
field.”

Dingley says that one of the big-
gest trends in choral music today is
the “show choir,” which involves
choreography as well as singing.
Country music, he adds, is well
suited to this form.

3.4

Top Award: Songwriters Curly Putman, left, and Bobby Braddock, right, re-

ceive their awards as songwriters of the year for ‘*‘He Stopped Loving Her To-

day,” during the taping of the Music City News Top Country Songs Of The

Year show. Making the presentation are George Jones, who recorded the
song, and Tanya Tucker.

Limeliters Sign 18 Acts
To Perform For Buyers

NASHVILLE—In an effort to
spotlight fledgling acts without label
affiliation, booking agency Lime-
liters Inc. hosted its first annual
“Theatre Of Talent” here April 5.

18 acts, an even split between ur-
ban cowboy country groups and Hot
100 dance bands, were scheduled to
perform before the crowd of more
than 300 talent buyers at the Max-
well House Hotel.

RCA artist Leon Everette and
Epic’s Nightstreets, appearing
through special agreement, were the
evening’s star attractions. Country
acts slated to appear included the
Mike Miller Band, Bullet, the Cum-
berlands, the Moss Back Mule
Band, Southern Ashe and Jebry Lee
Briley, a recent addition to the IBC
roster.

Among the pop-oriented bands
on the bill were Little Rock, Alfalfa,
Still Creek, Flying Colors, Remote
Control, and Platinum. Groups played
20-minute sets; rotating between
three stages in the main room. Solo
artists performed in a lounge area.

The showcase was designed to be
mutually beneficial to both band
and buyer, says Dan Stephens, co-
owner of Limeliters Inc., a three-
year-old Nashville operation de-
voted to building unknown sets.

Flames Award: Lacy J. Dalton presents writers Pebe Sebert and Hugh Moffatt

their Music City News award for penning “'Old Flames (Can’t Hold A Candle To
You).” The show was taped live at the Grand Ole Opry House.

www.americanradiohistorv.com

Noting the wide geographic span
the audience represented, Stephens
hopes that the showcase will enable
acts to streamline their tours,
thereby cutting road costs.

“It’s a losing proposition for a
band to play one night in Charlotte,
then the next night in Dallas,” ex-
plains Stephens. “By increasing na-
tional exposure of these acts, routing
between engagements can be han-
dled more efficiently.”

Conversely, the showcase enabled
agents to evaluate groups on a first-
hand basis, rather than relying cn
word-of-mouth recommendations.
“People are far more critical of mu-
sicianship these days,” says Ste-
phens. “There’s nothing worse than
a bad country band.”

Limeliters Inc. caters primarily to
small venues, hotels and conven-
tions. The bulk of its business is gen-
erated east of the Mississippi River,
padded with a high percentage of in-
ternational military base dates. Most
of the roster, which fluctuates be-
tween 15 to 20 acts, commands
$2,000-$2,500 weekly, plus living ac-
commodations.

“We’re not interested in building
a huge roster,” emphasizes Ste-
phens. “We’re trying to build a bet-
ter mousetrap for the total package—
both the acts and the buyers.”

Top Tunes 0Of
Year Cited At
Opry Event

NASHVILLE—Bobby Braddock
and Curly Putman took top honors
as songwriters of the year for “He
Stopped Loving Her Today” at the
Music City News Top Country
Songs.Of the Year awards show,
videotaped at the Grand Ole Opry
House April 1.

Jim Stafford and Tanya Tucker
hosted the event, which spotlighted
writers of 16 of the biggest country
songs in 1980. It was the first time
country songwriters have been hon-
ored exclusively on a national tele-
vision show.

George Jones, Tammy Wynette,
Conway Twitty, Chet Atkins, the
Statler Brothers, Johnny Lee, Rex
Allen Jr., Cristy Lane and Lacy J.
Dalton were among the artists per-
forming the selected tunes.

Jones received a standing ovation
for his rendition of the Grammy-
winning “He Stopped Loving Her
Today,” which was also recently
named song of the year by the Nash-
ville Songwriters Assn. Another
highlight of the evening was a med-
ley of tunes by Nashville Song-
writers Hall of Famer Tom T. Hall.

Award-winning songwriters in-
cluded: Clifford Crawford, John
Durrill and Snuff Garrett, “Char-
lotte’s Web”; Wayland Holyfield
and Bob House, “Could I Have This
Dance”; Roger Bowling and Billy
Edd Wheeler, “Coward Of The
Country”; Bucky Jones and Curly
Putman, “Do You Wanna Go To
Heaven”; David Malloy, Even Ste-
vens and Eddie Rabbitt, “Drivin’
My Life Away”; Bobby Braddock
and Curly Putman. “He Stopped
Loving Her Today”; Roger Cook
and Sam Hogin, “I Believe In You™;
and Johnny MacRae, “I’d Just Love
To Lay You Down.”

Also honored were: Mac Davis,
“It’s Hard To Be Humble™; Lionel
Ritche Jr., “Lady”; Wanda Mallette,
Bob Morrison and Patti Ryan,
“Looking For Love”; Hugh Moffatt
and Pebe Sebert, “Old Flames Can’t
Hold A Candle To You™; Willie
Nelson,"‘On The Road Again”; Kris
Kristofferson and Marijohn Wilkin,
“One Day At A Time”; Waylon Jen-
nings, “Theme From The Dukes Of
Hazzard”; and Roger Cook and
Sam Hogin, “Two Story House.”

The award-winning songs were
selected by subscribers to Music City
News, a Nashville-based publica-
tion. The program will be syndicated
nationwide, airing in Nashville
Monday (20).
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2§ | 5% (Wnter). Label & Number (Dist Labet) (Pubisher, Licensee) £g | 3¢ (Witter). Label & Number (Dist. Label) (Publisher. Licensee) £g | 3% g?, (Writer). Label & Number (Disl Label) (Publisher, 1 censee)
2| 10 | OLD FLAME—Aiabama ﬁ 44 | 4| HEART OF THE MATTER—The Kendais ﬁ 77 | 2 | SPREAD M -
: (D. Lowery. M. McAnally), RCA 12169 (I've Got The Music, ASCAP) (). Rushing, D. Schlitz), Ovation 1169 (Hawkline. BMI/Night Music, ASCAP) (6. Stevens, CYHﬁId’v‘lgg R.r.:an'i'sl. ;n‘siig‘?may 111 (NSD)
3| 10 | A HEADACHE TOMORROW ﬁ' 43 [ 6| JUST A COUNTRY BOY—Rex Alten ) 79 | 2 | A LITILE BIT OF HEAVEN- i
(Or A Heartache Tonight)— Mickey Gitey (R. Mllen Jr.), Warner Bros. 49682 ?Boxer, I;'Mn ﬁ (R. Bowling, P. Richey). MercuEmeJ.A,;e('Am.ﬁ)
(C. Rains), Epic 19-50973 (Blve Lake/Chick Rains, BMI) ﬁ 0 5 | HIDEAWAY HEALING—s OU'RE © N
¥ —Stephanie Winsiow m 'RE CRAZY — Freddi
ﬁ 4110 (PBICFI‘("II:G FHPMi%ufﬁﬁﬁﬁm(nm el:: R (0. Solomon, S. Winslow), Wamer/c'.‘:b 49693 (Paukie/House Of Gold, BMI) ﬁ | !r. Hart, C. Owens), Sunbird F7'5.gg'fnmzibbon. Hartline, Blackwood, BMI)
| 5| 9 | FESTHOUR LOVE ON ME/1 AM THE DREAMER (Yo hre | S| 3 | WHALARE NE DOW N LOVE eyt P I | MONA USK e ter - o, s
(B. Gibb), MCA 51059 (Stigwood,/Unichappell, BMI) ﬁ!? 55 3 | BLESSED ARE THE BELIEVERS—Anne Murray ﬁ 82 2 | IF | SAY | LOVE YOU (Consider Me Brunk)—Whitey Shafer
ﬁ 6 9 HOOKED ON M (Black, Bourke, Pinkard), Capitol 4987 (Chappell/Umchappell ASCAP/BMI) (W. Shafer), Elektra 47117 (Acufi-Rose, BMI)
USIC—Mac Davis
(M. Davis), Casablanca 2327 (Songpainter, BMI) ﬁ 50 | 5| NO ACES-—patti Page ﬁ m MY WOMAN LOVES THE DEVIL OUT OF ME=Moe Bandy
12 M _ o (B. House, W. Cunningham).' Plantation 197 (B.P. Barker), Columbia 11-02039 (Baray, BMI)
5 G Relevlggslli'c‘Aslzvlgdu(R&::mB:II)up (On The House, BMI/Expertise, ASCAP) I
- b b m DARLIN'=Tom Jones
ﬁ 9 6 | LOVED 'EM EVERY ONE- 41 8 14 DRlﬂ_'ER—SyM: i ﬂ (0.S. Blandem:'rl;, Mercury 76100 (September. Ye-low Dog, ASCAP)
RY 1.6. Sheppard
(P. Sampson), Warner, Curb 49690 (Tres, BMI) (D. Pfrimmer, A. Jordan), RCA 12164 (Pi-Gem, BMI/Chess, ASCAP)
i : risl| 7| n ‘ oy |8 | 2 | LETS FORGET THAT WE'RE MARRIED=Gar Stewar
10 | 9 | FALLING AGAIN—Don williams GRE IN YOUR EYES—Gary Morris ] (1. Lewis, G. Stewart, S. Tackett). RCA 12203 (Cedarwood. BMI)
(B. McDill). MCA 51065 (all-Clement, BMI) (G. Mortis, K. Welch), Warner Bros. 49668 (Gary Morris)/WB, ASCAP) ﬁ LOVE DIES HARD—..M, Baion
9| 114 | YOU'RE BléE REASON i‘% 56| 3 YlLHJIsD:IER-P:“S,hL ;I);an' i 1101036 (e, BM1) m? (F. Kelly). Paid 133 (Frebar, BMI)
GOD MADE OKLAHOMA—David Frizzett & Shelly West L2 ation, 1. Sherri, Lolumbia 11+ e
" Collins, S. Pi : ﬁ m DOES SHE WISH SHE WAS SINGLE AGAIN—Burrito Brothers
e s L O ) ﬁ 5 4 I(Mcwg’:argozl}?c gvﬁ?&l{(m %l':ﬁ&l')’“"“ and Haggard (R. Leigh, M. Blackiord), Carb/CBS 01011 (Uritec st ASCAP)
ﬂ 11 | 10 | LEONARD—Merle Hagga 78 | 45 7 | BRIDGE OVER BROADWAY—The Capi
(M. Haggard), MCA o (s,,,d, Tree, BMI) ﬁ 60 | 3 | FIRE AND SMOKE—Eart Thomas Conley (G. Oobbins. T. Rocco). Ridgetop 01281 (Ch:';;lell'lnlersong, ASZAP)
(E.T. Conley), Sunbird 7561 (Blue Moon/April, ASCAP)
oy| 14| 7 | ROLL ON MISSISSIPPI- harey price < ¥y | REZIZI) | SOME LOVE SONGS NEVER DIE- 81, Twnss
(K. Fleming, O.W. Morgan), RCA 12178 (Pi-Gem. BMI) 53 4 | IN THE GARDEN—The Statier Brothers (A. Kiester, B. Morrison, ). MacRae), MCA 51087
w 15 9 SEVEN YEAR ACHE—r cat (Traditional), Mercury 57048 (American Cowboy, BMI) I (Southern Nights. Youngun, ASCAP, BMI)
(R. Cash). Columbia 11-11426 (Hotwire/Atlantic, BMI) 47 | 49 | 8 | WASNT THAT A PARTY—The Rovers ﬁ m HERE'S TO THE HORSES—Jonny Russell
ﬁ 16 7 MISTER SANDMAN Emmylos Harris (T. Paxton). Cleveland Int. 19-51007 (Epic) (United Artists, ASCAP) Eg &U‘Te,kg“?;)bl’;ins. H. MoBHall). Mercury 57090
= ) happell, . Rightsong, BMI)
(P. Ballard), Warner Bros. 49684 (E. H. Morris. ASCAP) 57 4 | EVIL ANGEL-td Bruce
14| 7|12 | LOVIN' WHAT YOUR LOVIN' ﬁ (1. Winchester), MCA 51076 (Fourth Floor/Hat Kilchen, Blendingwell. ASCAP) 81 | 52 | 10 | ARE WE DREAMIN' THE
DOES TO ME—Convay Twity & Loretta Lynn Y| 59 | 4| GETTING OVER YOU AGAIN-% SAME DREAM- Cuarie Bel - 47104
(1. Crouch, T. Dae), MCA 51050 (Sawgrass, BMI) (D. Kirby, W. Robb). Dimension 1018 (Mlllslone ASCAP/Baray, BMI) Vi | Chi i
(Vogue/Baby Chick/Easy Nine, BMI)
ﬁ 19 6 | HEY JOE (Hey Moe)—Moe Bandy and joe Stampley is& 66 2 | BY NOW—Steve Wari
(. Sryan). g°'°'"bia 11-60508 (Acuff-Rose, BM) (0 Piinmer, € Gonen'D. Oilon). REA 12204 (Ficem, Bycness sscapy | o0 | 82 | 3| DOESN'T ANYBODY GET HIGH
{On Love Anymore)—The Shoppe
ﬁ 20 7 | IF 1 KEEP ON GOING CRAZY—Leon Everette 51| 13 | 11 | LOVE IS FAIR/SOMETIME (A. Roberts, J. Cymbat), NSD 80 (Colgems-EMI. ASCAP/Ensign, BMI)
{R. Murrah, J. McBride), RCA 12177 (Magic Castle/Blackwood, BM!) SOMEWHERE, SOMEHOW'
17 18 9 STORMS NEVER UST—MM & Jossi (K. Fleming. O.Wf Morgan, ), Tur;f‘gaé:e::)'.d;é'k 51062 . 63 B zHAIn:mugghggmn!gU;cmﬁmﬁ e. BMI)
(. Sl TR 2176 (B O N oy |z NOBODY LOVES ANYBODY Anmo';E ot
23 | 6 | PRIDE—janie Frick 72 | 2| SURROUND ME WITH LOVE—cCharly McClai : A  Raistoferson
ﬁ (W, Walker, 1. Stanton), Columbia 1160509 (Cedarwood, BM) %& (N. Wison. W, Holyed), Epc 1901045 (A Gl BMI/Bibo, ASCAP) (K. Kistoffrson. 8. Swar). Columbia 1160507 (Combine, Resaca. BM)
, 5 | 88 | 2 | SHE SINGS AMAZING GRACE—Stan Hitchock
24 | 7 | CHEATIN'S A TWO WAY STREET—Sammi Smith ﬂf 67 | 3| DO I HAVE TO DRAW A PICTURE-Bilty s : i i o
w (M. Berard_ C. Duvall), Sound Factory 427 (Crown Dancer, ASCAP) (B Swan. 6. Clart. Eic 1931000 (Earl WeGrat, ASGAP/Missing Finger, BMI) (0 it L0k L TR (RED (b Lt
ﬁ 22 | 8 | SOMEBODY LED ME AWAY—toretta v iﬂff . . 86 | 89 | 2 | WHY DONT WE JUST SLEEP ON
(L. Dillon). WCA 51058 (Coal Miners, BMD i | WANT YEgP ng'ggg;l(',{gee’“g';‘“,') Rodriguez IT TONIGHT—Glen Campbet and Tanya Tucker
% " BETWEEN THIS TIME AND THE NEXT—cene Wt ﬁ ) (J. Parker, H. Shannon), Capitol 4986 (ATV BMI/Veelbeck, ASCAF)
t (R Grf), WCA 51039 (Bue Echo, ASCAP) || L L L e 87 | 90 | 2 | MAKING THE NIGHT THE BEST PART CF
’ ' ' MY DAY - Lincoln County
ﬁ 27 |7 (ABITIg‘ﬁdslgo?‘g%’l/lc.&vg_ag%ﬁm(gzhmm Goldsboro 56117 | 11 IDM(ME CIITlE?sgol-c?m;lGI‘m . - (W. Holyfield, B. Peters), Soundwaves 4629 (Bibo, SSCAP/Ben Peters, BMI)
Pr| 28 | 7 | ANGEL OF THE MORNING=sice newtn et St TLIGE Guaes B0 IEZICTE) | OLD FAMILIAR FEELINGS—Wyen Nesande
(€ Toon,Copol 457 (Backwsd, B Span gnm‘.gn'? ::fsf;:; Millenniom 11799 (RCA) (Acuff-Rose. BMI) (W. Alexander), Gervasi 644 (LR.D.A) (Gervasi, BM )
N NN N Ul 3
3-//\\-( 2 | a | FRIENDS 'S A - . 89 | 64 | 13 | SOMETHIN' ON THE RADIO—)acky Ward
(1. Slate. n’ﬁmn" %.Rgaaw).ERRcEAslzlsgl!r'q(oﬁgor)xt G‘mpﬁ"" 58 | 58 5 Eog)ll.)'i %Og.lb-:a.snywuo:av Stewart, RCA 12181 (P. McManus). Mercury 57044 (Music City, ASCAP)
. ADDOIL, L. Stewart. U. Wood. V. Slewart).
Fel | 6 L DONT THINK LOVE OUGHT T0 il Gemert Uptr, 5 % 14| | HAVE A DREM—cispame
AT WIY—MN McEntire . And n, B. Ulvaeus), Libe WOrk.
69 | 3 [ MAGIC EYES—)ack 6
i’é a4 :LMM;SI;';’A: :t':g::'::;"r:):::ﬁ;:ay StvnsLcy's By, M) ﬁ (. Gray, 1. Grayson. . Povin). Koala 331 (Hinsdale, BMI/Temar, ASCAP) 9|71 |1 E)ED;FE’C'I)' FOOL-—- pebey Ly S e, 5
d - . Pleifer), Warner/ Curl rightwater/Strawderry Patch.
(8. Shaver), Waroer Bros, 9698 ATV, B e Ly | 70| 3| YOUR WIFE IS CHEATIN' ON US AGAIN=waye xemp 9 .
ﬁ 38 | 5 | THE BARON sy cot (W. Kemp, W. Robb). Mercury 57047 (Tree/Baray. BMI) I ] ?&Ngﬁe()ilgh'-c ﬁm%‘;"(‘c(mbine o)
(P. Richey, J. Taylor, B. Shewrll. Columbia 11-6051 61 | 25| 9| I DONT GET BETTER THAN ' ' '
(Fist Cogy /Sy Matners/Agee B o S—Lary et . 93 | IESICEP | FRIENDS BEFORE LOVERS—cabrie
e o (G. Farago), Ridgetop 01381 (Mik/Kiar, ASCAP)
Py |3 | 4 | LOUISIANA SATURDAY NIGHT-Mel Mepuie R |
ﬁ (B. McDUl), Capitol 4983 (Hall-Clement (Welk). BMI) 62| 30 | 13 | I'M GONNA LOVE YOU BACK 94 m !Eog'RE )TEIE SR%ASS(%N-sngn Ir;mo Band
T0 LOVING ME AGAIN—joe Stampiey a VAR [ 0 (LT L
B 3 %uokwes-?gesy [l,lg:d’TT(s!;‘Bgl:,T;‘nI'?:T {L. Cheslier, M. Kellum), Epic 19- 5097?(Belabb Muliet, BMI) 95 76 17 WANDERING EYES— Ronnie McDoweil
(C. Moman, B. Emmons). Epic 19-51011 (Vogue/Baby Chick (Welk), BMI) 63 | 31 | 11| TEXAS WOMEN=Hank wilkiams )r. (J. O'Hara), Epic 19-50962 (Cross Keys, ASCAP)
ﬁ 39 3 (AB '%:LUOSNGEI!.DB GROO[I,)BYEES_M Tillis (H. Williams ir), Etektra/Curb 47102 (Bocephus. BMI) 96 78 10 ?NE MORB[ UST)CIEAN?E—M Stevens
. Cason, S. Gibb, B. Russell), Elekira 47116 X H. Bynum. B. Reneau), RCA 12170
pules 64 | 33 | 14 | THIRTY NINE AND HOLDING-) L
i\z . , (Buzz Cat;on, ;,:;Ivvllmg/:g;u; AS;AP) 0. Foster, B. Rice), Elektra 47095 (Ap'“‘;"syck;') ewis (Andite Invasion, BMI/Intersong, ASCAP)
34 BUT YOU I YOU—potty Parton 9 97 |80 [ 3 | SOMEWHERE TO COME WHEN IT RAINS—John Wesiey Ryles
_ LOVIN' ARMS/YOU ASKED ME TO—enis Presi '
w | (Er:v::t‘le). RCA 12200 (Tro-Devon, BMI) ﬁ m 8, J’"sc,,w J°““;"sa,,'”3$"’“§2,,;‘°“ W resley . | a (R. Lane). MCA 51080 (Tree, BM1)
iff‘ A—The Oak Ridge Boys mo. Chandos aron 81 | 10 | IT WAS YOU-Bilty “Crash” Craddock
. ; I(:;sﬁa:e[;::::l‘f;v(:i]:.’:s;ni':) 6 36 14 IF DRINKIN' DON'T KILL ME (B. House, B. Stone), Capitol 4972 (Peer, BMI)
iﬁf s — Gail Davi our Memory Will)—George Jones 99 | 83 | 4 | MARIANNE-
(B. Bryant). Warner Bros. 49694 (Acuff-Rose. B'Ml)ma g Sanders, R.orB!resford)). Epic’{;-SOSGS {Warsner-Tamerlane/Window, BMI) (Gilkyson/Miller/ll)‘:lfr),ar&r?ﬂ% {Montclare, BMI)
ﬁ 41 | 7 | HOLD ME LIKE YOU NEVER HAD ME—Randy Parton ﬁ 75 | 3| I'M ALMOST READY—Leons wini 100 | 85 Fi -
(R. Byrne, T. Brasfield), RCA 12137 (i've Got The Music, ASCAP) (V. Gilt). Elektra 47114 (Vinc:?iTI/KLnll.my Wonder, BMI) J (DQLIEIP(T;. winn:r.,,.]rr;lsallace). KIK 903 (Hall-Clement, BMI)

# Superstars are awarded to those products showing greatest upward movement on the current week’s chart (Prime Movers). & Stars are awarded to those products showing greatest airplay and sales strength. ® Recording Industry Assn. Of
America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.)
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Mac Davis " Hooked On Music” BB 5® RV 6e
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Reba McEntire "l Don‘t Think Love Ought
ToBeThat Way” BB25® RW 25e

MERCURY 57046

fm Bebas [P *Feal The Fire ’ sam 1-5019

Statler Bros. “In The Garden” BB 46® RW 42e

MERCURY 67048

Wayne Kemp “Your Wife Is Cheatin’
On Us Again” BB60® RWG61e

MERCURY 57047

Roger Bowling “A Little Bit Of Heaven”
BB 69‘ RW67. MERCURY 57049

Tom Jones “"Darlin’ BB74¢ RW 77e

MERCURY 76100
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countrg Survey For Week Ending 4/18/81
NashvilleS
____INQShviliedcene | 5
By KIP KIRBY '
With the addition of local Nashville artists the audience for country is so broad. But there's cc
Van Stephenson and Kathy Barnes to Hand- great talent in Nashville that has nothing to do Ao S e e T e S S e e e
shake Records in New York, label president Ron with country. Van and Kathy are pop artists, and photocopying. recording. or otherwise, without the prior written pgrmission of the publisher
Alexenburg is fulfilling his goal of tapping the we will be marketing them as pop acts.” © ©
Nashville talent market. And, emphasizes Which is good news for other pop-styled acts g 5'
Alexenburg, neither of these artists is country. in Music City seeking to break through the coun- 3‘: 3‘: s 3‘: 3‘: £
Stephenson is being produced by Bob Ment- try image. E|X | g | TME 2 2 TITLE
gomery and Jeff Silbar at House Of Gold in Isn't CBS Records hush-hushing a top-secret 2% |2 :g";* l‘;b':')‘ Number 21%|3 :g;‘ l‘:bb:l‘)‘ Number
Nashville, with a single due out this month and new vocal project involving three or four of LR 3 - L NE -
an album in May. Barnes (who scored some Nashville's hottest female singers? Reportedly, ﬁ 1/19] 9705 AND 40 | 34| 46| MUSIC MAN @
pop and country success when she was on Re- the ladies (two of whom, say Scene’s spies, are 0DD J0BS @ Waylon Jennings, RCA AHLI-3607
public Records several years ago) has just re- Marshall Chapman and Pam Rose, both acts Doliy Parton, RCA AHLL 3852 4135 48| URBAN COWBOYS A
leased her first Handshake single, “In The Beast with Epic ties) have been in the studio with Billy 2| 3|26] GREATEST HITS A Soundtrack. Asdum DP 90002
Of A Heart.” Sherrill working on an album that couid come Kenny Regers. Liberty L00 1072 (42 | 49 | 30 EHESIEG DAcha -
(Interestingly enough, Handshake's first out under the billing of “Calamity Jane.” 3| 2[40| HORIZON A ol T;f[‘ ["‘; o"F"“[’, (I;n
country artist is not from Nashville at all but The Exit/In may be closed, but if Hugh Ben- Eddie Rabbitt, Elektra 6E.276 i WILLS\MSS VLIl @
from California instead. She's Terry Gregory nett has anything to say about it, the Original 4| 4| 27| GREATEST HITS @ Don Williams. MCA 3096
whose first single is “Just Like Me.") Writer's Night Series will continue to live on— Ronnie Milsap, RCA AHLL 3772 44| 42| 48| SAN ANTONIO ROSE
“I want Handshake to be a label devoted to albeit at a different location. Bennett (who has ﬁ 8| 5| SOMEWHERE OVER THE Willie Nelson ard Ray Ps,,cev
CAPITOL KEITH—Keith Stegall fin- giving now artists a chance to break,” explains staged Writer's Night in Nashville for years) is RAINBOW Columbia 36476
ishes up his set on the Mid-South Alexenburg. “0f course, I'd love to have us in- moving the popular event to Jersey Lilly's, a new Willie Nelson, Cotumbia FC 36883 ﬁ 55| 2| DAKOTA
Hayride recently in Meridian, Miss. volved in the country field in Nashville because Nashville country nightspot which opened here 6/ 5| 8| EVANGELINE Stephanie Winslew, Warner/Curb
several weeks ago. ... Auditions for Writer's Emmylou Harris, ERE3 )
Night will be from 2 to 4 p.m. every Tuesday af- Warner Bros. BSK 350 4|51 | 43 ':M:"S OL[}' AND NEW
CMA Board Off To U.K emon, i e stow kg e Tosioy | | | 12 5| FEES 50 mu et
L L g I . Sar'e Night' Alabama. RCA AHL1 3930 Ekirastur
. ] nights beginning at 8:30 p.m. Writer's Night has ﬁ 56| 2| MR. HAG TOLD MY STORY
- NASHVILLE—London 1s the set- of two panc_ls along with a luncheon helped launch more than one songwriter’s ca- 8 6/11| RowDY 1oty Paychecs.
ting for the Country Music Assn.’s  show headlined by Bobby Bare. reer in town, and it's a deservedly valuable de- [ E‘I“e’;';rm“’:‘;é'sw Celumbia FE 36761
second quarterly board meeting of The morning panel on Tuesday velopment ground for upcoming talent in this = ! 48 | 46| 19| WHO'S CHEATIN WHO
1981, slated for Tuesday through  will deal with the topic of “Country area. /911 fgnMGE_g?DJCESTgOCK'N Charty McClain, Zpic JE 36760
Thursday (21-23) at the Royal Gar- Music: A Business Success Story.” Singer Sami Jo Cole, who has just signed with 10 1003] 6 EAI ESIT = 49 (38| 12] GHEATEST HITS
den Hotel. with an afternoon “presidents Elektra Records, has been inked as a regular on w:m"TJe"m"g' RCA’HU-3378 o Satin and the Gall a5
The confab will start with a spe- panel” composed of top-level record three syndicated “Country Countdown” tv spe- nll3s!l 1 eeuEe Iﬁ You 50|40 13! rLL BE THERE
cial seminar session titled “Country  executives discussing ways to spread cials airing in April, May and June. Each of the Don Williams. MCA 5133 Gal Davies
Music: Music Of The "80s™ to consist  the message of country music across 90-minute programs will count off the month's 12115{ 25| REST YOUR LOVE ON ME Warner Bros. BSF. 3509
the ocean. This panel is titled “A top 20 hits and feature numerous Country Connay Twitty, MCA 5138 51|52( 10| KILLER COUNTRY
P F Transatlantic Dialogue.” Bruce guests. Dennis Weaver will host. Sami Jos also 13113| 5| LEATHER AND LACE lerry Lee Lewis. Elektra 6E 281
romo or Lundvall, CBS Records president Sghedmed to tour Vf'"‘ jOh"ny Lee and kaey Waylon Jennings & Jessi Colter, 52| 57 3 %IS;T',IIEA%';EAK
R .I S and CMA chairman of the board, Gilley for part of this month. RCA AALL 3931 Con Hunley,
’ ey ong will moderate this session. The semi- ,,cflﬁ::ryle%"':e:aaofnh;,ﬂe: f(::v ta:gkstobt:c[:; (18| & suice . Warner Bros. BSK 3474
3 o Juice Newton, Capitol ST 12136 53| 58 (169 TEN YEARS OF GOLD A
NASHVILLE--In an unusual nafken_?s Tuc§day ivemggb Wétrl\l/i: dropped by Cotumbia Recording Studios here to -1 23| 4| SEVEN YEAR ACHE Kenny Rogers, United Artists
promotional tie-in, F&L Records  €oc¢kial reception cohosted by CM join Johnny Cash on a new Cash LP, and ended Roseanne Cash. Columbia JC 36965 UA-LA BI5-H
and Toof Audio Systems in Nash- ~ and Billboard. Chairing the entire 5 Groing's guet 1611116/ 123} GREATEST HiITS & 54| 53| 19| THE BEST OF THE
ville will give away a Code-A-Phone ~ Seéminar event is Ralph Peer II, Favorite Scene Quote of the Week: It's a good Anne Murray, Capitel S00 12110 KENDALLS
telephone answering unit as part of ~ board member and past CMA presi- thing Sissy Spacek won an Oscar for best female 171 70 9| cuimar maN ?r eliesssi CrationlOl 756
the marketing effort behind the la- dent. . ) performance. ... When asked by reporters what Elvis Presley. RCA AL 3197 m ’g,gh: 2,:9",35:3[51";5;5
bel’s new release, “Code-A-Phone” T_he official CMA .board meeting she would say if Spacek had lost in the Academy 18| 14| 24| BACK TO THE BARROOMS | 56 | 50| 43 OUTLYAWS>
by Larry Riley. begins Wednesday with meetings of Awards, Loretta replied unhesitatingly, “I'd say Merle Haggard, MCA 5139 Waylon Jennings. 3CA AFLI 1321
The top of the line Code-A-Phone ~ the organization’s international it stinks.” 19 17| 24| GREATEST HITS 57 62| 8| BETWEEN THIS TIME AND
model is to be given away to a deejay committee, international subcom- The “Mike Douglas” tv show recently turned The Oak Ridge Boys, MCA 5150 THE NEXT
through a national contest, with the ~ mittee and international develop- G0 GABRITALS (IS (s 200 Enitych U7ty 1 20 (19| 23| LOOKIN' FOR LOVE GenelMatsonINCAIS 170
winner chosen by a drawine May 11 ment committee chairmen from country performers. The five who taped seg: Johnny Lee. Asylum 6E 309 58| 59| 24| DREAMLOVERS
. y . & yol ari i ments to air starting April 27 are Ronnie Milsap, Tanya Tuckes, MCA 5140
Stations are not required to play the  Varous nations. 21| 25| 40| THAT'S ALL THAT
q! play » i T.6. Sheppard, Eddy Arnold, Jim Stafford and 59 64| 15| ITS HARD
record, but all entries must be sub- Following the two-day board . MATTERS
RS g : : Conway Twitty (who doesn't do a lot of tv ap- Mickey Gilley. Epic JE 36492 TO BE HUMBLE ®
mitted on company letterhead to be meetings, CMA executive director earances) 4 Mac Davis. Casablanca NBLP 7207
eligible. Jo Walker-Meador and several other P A’ e 0 ) ﬁ 29( 29| | AM WHAT I AM 60| 68] 32| RazzY
Al ting the single’s re.  board members are slated to attend o ) Ul OF S5 TR il bG S (i) Gearge Jones, Epic JE 36586 Razzy Bailey, RCA AHLI 3688
S0 supporting the sing re . s IMIC i . Johnny Cash And The Contury Girls” airs 231271 4| HEY JOE, HEY MOE
lease will be a tie-in between F&L Billboard’s IMIC in Berlin where - ) AL 3 , 61| 601{123| THE GAMBLER A
<a s he CMA will L Wednesday, April 29. This network special Moe Bandy & Joe Stampley, ey S
Records and Ford Industries in  h€ il prC?cn ;COUYKW '1“2118 which nas undergone several changes of title Columbia FC 37003 UALA 934 H
Portland, Ore., manufacturer of 2 ProgZam at a luncheon Apri since first announced—runs the gamut of fe- 24(26| 6| WILD WEST 62(69| 6| IHAVE A DREAM
Code-A-Phone. Promotional give-  for conference registrants. male country performers, from known to not-so- Dottie West, Liberty LT 1062 Cristy Lane, Libertr LT 1083
aways are scheduled to be made via 25(28| 29| LOVE IS FAIR 63| 63| 34| SMOOTH SAILIN'
local Code-A-Phone dealers in all 50 Alabama In Vegas Barbara Mandrell. MCA 5136 TG, Sheppard.
. A . . warner/Curb BSK 3423
states to radio listeners in each par- NASHVILLE—As its current 26| 24| 75| THE BEST OF 64 m PLL NEED SOMEONE T0
icipati i o » EDDIE RABBITT @
ticipating market. single, “Old Flame,” soars to the top Fostn 65 228 HOLD ME WHEN | CRY
Coordinating this promotion are of the country charts, Alabama con- | e [ - < IN anie Fricke. Columbia JC 36820
F&L’s Bobby Fischer, promotion di- tinues to stay busy on the road. 4 ALABHAth:E 65| 72| 4| |IF | KEEP ON GOING
rector and co-writer of “Code-A- Along with the band’s “Feels So ran 07 (] ERAZEYe e RO AL L3316
Phone,” and Joe Lucas, marketing Right” tour, Alabama made its Las 28| 20| 19| ANY wHICH eon Luereite,
and merchandising director. Vegas debut at the Aladdin Hotel. WAY YOU CAN SSeTi2 EB,:EVEIOHKE:J:’C“ GRL®
Soundtrack. warner Bros. HS 3499 Warner Bros, BSK 3318
Lri37| 8| o's A parry 67| 73| 75| WHISKEY BENT AND
o~ ¢ Conway Twitty & Loretta Lynn, HELL BOUND
- MCA 5178 Hank wilhams Ir
IT’S SPREADING ACROSS THE COUNTRY! 30]32] 20| SOUTHERN RAIN Elektra/Curb 6£.237
66 T $ Mel Tillis, Elektra 6E 310 63165 14 y“":ncs?/vgsol ”k
$/50 ack,
HONKY TONK FEVER o] s (7] B
oundtrac
69 | 47| 8| GREATEST HITS
# UAR’1 006 213| 21 :olzmg:[SZ]GISZ Dave Rowland & Sugar.
N RCA AHLY 3195
2 NARAS STEVENS—Ray Stevens Mickey Gitley. Epic JE 36851 70| 75| 47| MILLION MILE
does his Tarzan imitation during a 33|22 (154 | STARDUST A REFLECTIONS
’ rendition of his classic ‘‘Guitarzan” willie Nelson, Columbia IC 35305 TEle cn;me Daniels Band, Epic
performed at a Nashville benefit for 34| 33( 20| SONS OF THE SUN S,
the local NARAS chapter. The Bellamy Brothers. Warner/Curb 7117437 FuLL M_OON A
BSK 3491 The Chartie Daniets Band.
Epic FE 36571
; well-known. Besides Rosanne Cash, Emmylou Y| 41| 11 M COUNTRIFIED 72 |54l oa] ramLy manmiON
Harris, June Carter Cash and Minnie Pearl, the Mel McDaniel. Capitol ST 12116 Hank Williams ir
special cameos Kelly Foxton, Reba McEntire, 36 {311 25| TEXAS IN MY REAR VIEW Elektra/Curb 6E-194
Connie Smith, Shelly West, Kitty Wells, Sylvia, MIRROR 73| 66| 47| ROSES IN THE SNOW
Helen Corneilus, Wendy Holcombe, Bilfie Jo ﬁ ol s ::Li“"':‘[:::zb'a"“ NBLP 7233 E?M:;zna"is' Waer Bros.
SRETaNd e FrpeN Qe MaD TS Earl Thomas Canley. 74| 48 124| WILLIE AND FAMILY
Singers Bonnie Brar.nlett and Russell Smith Sunbird ST 50105 LIVE A
i (formerly of the Amazing Rhythm Aces)—both 38144 28| HARD TIMES Willie Nelson. Columbia
g J I M AN N 0 N residents of Tennessee these days—are down in Lacy ). Dalton. Columbia JC 36763 . KC 2:35642
Muscle Shoals doing albums for Muscle Shoals , 75| 61| 18| STRAIGHT AHEAD
usee i e R , 39|43 24 LOOKIN’ GOOD Larry Gatlin And The Gatlin
F I E Sound Production. Delbert McClinton’s runaway Lovetta Lynn. MCA 5148
L o Brothess Band, Columbia JC 36250
dl chart activity has generated additional steam :
2 ARTIST RECOR DS again for Muscle Shoals’ enthusiastic music % Stars are awarded to those products showing greatest sales strength. 7 Superstars are awarded to those prod-
i R : i ts showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry Assn. Of
4 S EpRHfay,~ Coleneier s Mo on A Sl (613) SAGS-SGSZ g communlty a0 shiRy adSty [mihis :::nelica seal }or sales of 500,000 units. (Seal indicated by dot.} A Recording Industry Assn. Of Amesica seal for sales
% eeions of 1,000,000 units. (Seal indicated by triangle.)
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A Little Bit Of Heaven (Walter Haynes-

HEEI{ES ) e s e e 69
A Headache Tomorrow (Or A Heartache

LT o 2
A Million Old Goodbyes (Jimmy Bowen)... 30
Alice Doesn't Love Here Anymore ... 22

Am | Losing You (R. Milsap-T. Collins) ..... 6
Angel Of The Morning

Are We Dreamin’ The Same Dream .. 81
Between This Time And The Next... ... 21
Blessed Are The Believers (Jim Ed

NOTMAN) .o 39

Bridge Over Broadway (Joe Bob Barnhill). 78
But You Know | Love You (Mike Post-

Gregg Perry)
By Now (Tom Collins)
Cheatin's A Two Way Street (P. Baugh- B

EMMONS) oo 19
Cowboys Don't Shoot Straight (Like They

Do | Have To Draw A Picture (B.

Vaughn-J. Grayson) ... 53
Does She Wish She Was Single Again

(Michael Lloyd).........ocooooeiioiiiis 77
Doesn't Anybody Get High (On Love

ANYMOTE) ..o

Elvira (Ron Chaney)
Evil Angel (Tommy West)
Fallin g JARRI NP iah o s eabcir st T et
Falling In (Johnny Morris)
Fire And Smoke (Nelson Larkin, P.

Grissett, ET. Conry) ..o 45
Fire In Your Eyes (Norro Wilson) ............... 42
Fool's Gold (J. Vinneau)..........ccovovennnn. 58

Friday Night Feeling (Michael R. Radford) 55
Friends/Anywhere There's A Jukebox

(Bob Montgomery)...........c.oooocoviiic. .24
Friends Before Lovers (Bill Hartis)............. 93
Getting Over You Again (Ray Pennington) 49
Heart Of The Matter (Brien Fisher)......... 35

Here's To The Horses {Jerry Kennedy)...... 80

Chart Fax

By ROBYN WELLS

Alabama scores its third consecutive No. 1
single as “Old Fame" burns atop the country
chart this week. Since signing to RCA in mid-
1980, this dynamic quartet has enjoyed un-
precedented chart success for a group in recent
years. Their previous back-to-back chart-toppers
were “Tennessee River” and “Why Lady Why.”

A pair of innovative songwriters, Mac
McAnally and Oonny Lowery, celebrate their
first No. 1 single with “0ld Flame.” McAnally's
strongest chart showing previously was his ren-
dition of “it's A Crazy World,” which hit 37 on
the Hot 100 in 1977. Jimmy Buffett’s version of
another McAnally tune, “It's My Job,” recently
peaked at 57 on the Hot 100.

While a triplet of No. 1 singles is an impres-
sive showing for a group, the leading scorer
among solo artists is Merle Haggard, who racked
up a string of nine top tunes between 1973 and
1976. The chain of hits included “Everybody's
Had The Blues,” “If We Make It Through Decem-
ber,” “Things Aren't Funny Anymore,” “0Old Man
From The Mountain,” “Kentucky Gambler,” “Al-
ways Wanting You,” “Movin’ On,” “It's Ali In
The Movies,” and “The Roots Of My Raising.’
Still going strong, Haggard's current single,
“Leonard,” climbs to starred 10 this week.

Wilie Neison enters the chart at starred 71
with “Mona Lisa,”" a gentle number which has
not graced the country chart since Moon Mulli-
can took it to 8 in 1950. Oddly enough, this song
appeared on the pop chart twice in August,
1959. Carl Mann's rendition reached 25, while
rock'n’roller Conway Twitty's version peaked at
29. But even more astounding, four artists hit
the pop chart with this tune between June and
August of 1950. 1t was a No. 1 hit for Nat King
Cole on June 2, followed in rapid succession by
Victor Young (number 10, June 23), Art Lund
(number 14, June 30) and Dennis Day (number
25, August 11).

Also debuting on the chart this week are Elvis
Presley, Freddie Hart, Moe Bandy, Tom Jones,
Randy Barlow, the Burrito Brothers, B.).
Thomas, Johnny Russell, Kris Kristofferson, Wy-
von Alexander, Gabriel and the Sligo Studio
Band.

Prime movers this week include Charly
McCiain, Johnny Rodriguez, Leona Williams,
Anne Murray, Steve Wariner, the Oak Ridge
Boys, Gail Davies, Earl Thomas Conley, Billy
Swan, Dottie West and Lacy J. Dalton.

NATIONAL OUT-OF-THE-BOX-BREAKOUTS:

FRIENDS BEFORE LOVERS—Gabriel (Ridge-
top)—KHAK-AM, Cedar Rapids; KNOE-AM, Mon-

BOLIVIA :
RECORDS
is proud to announce
BOBBIE
ROBERSON’S

new single

“SOFT SHOULDERS” %

b/w

“JUST A ONE
NIGHT STAND”

# BA-1055
This top single pick is moving é
fast across the nation. For your
station copy, contact:

KNOWN ARTIST DIST.
P.O. Box 1304
Brewton, Ala. 36426
(205) 867-2228

roe, La.; WIMT-AM, Louisville; KZUN-AM, Op-
portunity, Wash.; WHIM-AM, Providence; KOYN-
AM, Billings; KYNN-AM, Omaha; WDXB-AM,
Chattanooga; WSDS-AM, Ypsilanti; WKCW-AM,
Warrenton, Va.; WKSJ-AM, Mobile; WTSQ-AM,
Madison; KWKH-AM, Clovis, N.M.; WTOD-AM,
Toledo; KCEY-AM, Modesto.

OLO FAMILIAR FEELINGS—Wyvon Alexander
(Gervasi)—KHAK-AM, Cedar Rapids; WJQS-AM,
Jackson, Miss.; WTMT-AM, Louisville; WHIM-AM,
Providence; KOYN-AM, Billings; WDXB-AM,
Chattanooga; WDOD-AM, Chattanooga; WSDS.
AM, Ypsifanti; WKSJ-AM, Mobile; KUUY-AM, Chey-
enne; WDEN-AM, Macon; KBBQ-AM, Ventura,
Calif.; WTOD-AM, Toledo; KCEY-AM, Modesto;
WVOJ-AM, Jacksonville; WCBX-AM, Eden, N.C.

BUBBLING UNOER THE TOP 100:

101—t THOUGHT | HEARDO YOU CALLING MY
NAME—Pam Hobbs (50 States)

102—1 SOLO ALL OF TOM T'S SONGS LAST
NIGHT—Gary Gentry (Elektra/Curb)
103—FOOTPRINTS iN THE SAND—Edgel Groves
(Silver Star)

104—LADY'S MAN—Music Row (Debut)
105-GO HOME AND GO TO PIECES—Donna
Hazard (Excelsior)

LP CHART ACTION:

New artists are doing well on this week's
chart. In the top 10 are Alabama, at starred 7
with “Feels So Right" and Terri Gibbs at 9 with
“Somebody's Knockin." Moving to starred 14
with “Juice” is Juice Newton, while Rosanne
Cash's “Seven Year Ache’ surges to super-
starred 15. At starred 35 is Med McDaniel's “I'm
Countrified,” closely followed by Earl Thomas
Conley, at starred 37 with “Blue Pearl.” Step-
hanie Winslow moves to starred 45 with her de-
but LP, “Dakota,” as Janie Fricke enters the
chart at 66 with “I'll Need Someone To Hold Me
When | Cry.”

Awards Show
On April 30

LOS ANGELES—"Oh, What a
Year It's Been™ is the theme for the
16th annual Academy of Country
Music awards show telecast live on
NBC from Shrine Auditorium here
April 30.

Fourteen awards will be pre-
sented on the show, hosted by
Larry Gatlin. Tammy Wynette and
Don Meredith. Entertainers include
George Jones, Dottie West, Mickey
Gilley and John Schneider.

Fabor Label Back

NASHVILLE—Fabor Records, a
small label which had a number of
hit songs in the "50s, including Ned
Miller’s “From A Jack To A King”
and the Jim Reeves and Ginny
Wright duet, “I Love You.” is back
in operation. The first release is a
multiformat offering, Sean Soroka’s
“Runnin’ Free”/*Do What You Do
Do Well.”

Star In Nashville

NASHVILLE—Dallas Star Rec-
ords is opening a Nashville base of
operations headed by Harrison Ty-
ner, who will coordinate distribution
and promotion of all product for the
label.

Country Slngles

Hey Joe (Hey Moe) (Ray Baker).............

Hideaway Healing ... 37
Hold Me Like You Never Had Me (Mike

POSE) oo L3
Hooked On MusiC ... 5
| Can’t Hold Myself In Line ¢Billy

SHETHTY. oo 44
| Don't Think Love Ought To Be That

Way (Jerry Kennedy). ... 25

| Have A Dream............
| Loved 'Em Every One (Buddy Killen) ... 7

| Want You Tonight (Billy Sherrill)......... 54
If Drinkin’ Don't Kill Me (Your Memory

W) oo 66
1f | Keep On Going Crazy (Ronnie Dean

& Leon Everette)..............cooecic 16
If 1 Say | Love You (Ronnie Gant)............ 72

I'm Almost Ready (D.G. Bowan-J. Bowen). 67
I'm Gonna Love You Back To Loving Me
Again
In The Garden (Jerry Kennedy)
I'm Just An Old Chunk Of Coal (Norro
WIISONY oo 26
It Don't Get Better Than This
It's A Lovely, Lovely World (Gail Davies).. 33
It Was You .
Just A Country Boy (R. Allen-C. Allen

Let's Forget That We're Married (Jim
Vienneau)

A-Z

Louisiana Saturday Night (Larry Rogers)... 28
Love Dies Hard (Fred Kally)...
Love Is Fair/Sometime, Somewhere,

SOMEROW ... 51
Lovin" Arms/You Asked Me To (Felton

Jarvis)
Lovin’ What Your Lovin‘ Does To Me.. 14
Magic Eyes (B. Vaughn-J. Grayson)............ 59
Making The Night The Best Part Of My

DAL e T e 87
Marianne (Walter Haynes) ... 99
Mister Sandman (Brian Ahern)............... 13
Mona Lisa (W. Nelson, P. Buskirk, F.

POWEIS) ..oooe e 71
My Woman Loves The Devil Out Of Me

(REY [BAKEE) i B e+ 73
No Aces (S.S. Singleton) ..o, a0
Nobody Loves Anybody Anymore (Norbert

PuUtnam)......coocooooieoeee e 84

Old Flame....
One More Last Chan
Perfect Fool..................
Pickin' Up Strangers ....
Pride (Jim Ed Norman}...........coccoooimivvens 1&
Rest Your Love On Me ..o [
Roll On Mississippi (Jerry Bradley &

Charley Pride).......ccoooooeivoriioe 1]
Seven Year Ache....... ... 12

She Sings Amazing Grace (Foster and

) 85
Single Girl (B. Milsap). == 7
Some Love Songs Never D'e (Larry

Butler)

Somebody Led Me Away
Somethin’ On The Radio....
Somewhere To Come When It Rains (Ron
ChAnCey).......oooovv.. oo 97
Spread My Wings (L.D. Allen- Joe Gibson). 68
Storms Never Last.........
Surround Me With Love (Larry Rogers)..... 52

LT (R 5 T —
Texas WOMEN ..o 63
The Baron (Billy Sherrill)........cccccooceiiieien. 27

Thirty Nine And Holding...
Wandering Eyes.........

Wasn't That A Party ... 47
What Are We Doing In Love (Brent
Maher-Randy Goodrum)............ccccooooe. 38
What | Had With You ........ .
Whisper (Billy Sherrill).... . .43
Why Don't We Just Sleep On lt Tomght
(Gary KIEn)..ooooooooeroe e 86
Your Wife Is Cheatin’ On Us Agaun (D.
Walls-W. Kemp) ..o 60
You're Crazy Man (Nelson Larkin-Earl
(7)1, P T RN R—— 70
You're The Reason (Ernie Bivens)........... 94

You're The Reason God Made Oklahoma.. 9

Country John.

“He’s brought renewed beauty and elegance to
the twin-fiddle, steel-guitar tradition of the
old-time honky-tonk balladeer”

www americanradiohistorv com

—Us Magazine

John Anderson.
A natural country fact.

His new album: John Anderson 2.

Featuring the single,
“I'm Just An Old Chunk Of Coal

(1113
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NASHVILLE—A major analog/
digital workshop sponsored and
coordinated by Sound Emporium
Studios, Masterfonics, Inc. and the
Nashville Music Assn. here may
bring the Nashville recording com-
munity a step closer toward entering
the digital arena fully.

At least, that’s the game plan be-
hind this five-day event, believed to
be the first of its kind held in the
U.S. Slated for the week of Monday
(20) at Sound Emporium, the work-
shop is designed to allow producers,
engineers and artists an opportunity
to evaluate current state-of-the-art

By KIP KIRBY

analog equipment and co:ipare
these systems with new digital sys-
tems now available on the market.
Five leading manufacturers of
digital recording equipment have
been invited to participate in the
open-house workshop by importing

“ their hardware for on-site demon-

Some East European producers
are now running their own independ-
ent recording studios, rather than re-
lying on state-owned facilities that
are booked solid. Details in the Inter-
national section.

Sound Business

s STARTS APRIL 20 AT SOUND EMPORIUM sy

| Digital May Progress In
Nashville Via Workshop

stration. Expected to participate are
JVC, Sony, Mitsubishi, 3M and
Soundstream, each of whom has
been a pioneer in the field of digital
recording manufacture.

Invitations are being mailed by
Sound Emporium to leading indus-
try representatives, studio staffers,
producers and artists throughout the
Southeast encouraging participating
in the digital workshop and offering
complimentary studio time for eval-
uation of all on-hand systems.

Sound Emporium is donating a
week’s worth of free studio booking
(Continued on page 104)

Blank Tape Still Being Plugged
By Artists Despite Controversy

® Continued from page 3

settes as well as consumers taping an
LP for that medium after having
purchased both the album and the
tape.

In addition to Blondie, Ampex
has just signed the Bee Gees for a
third year of the ongoing “Tape of
The Stars” campaign—an ad ap-
proach which links the professional

studio heritage of the firm to the art-
1st.

According to Ampex market de-
velepment manager Pete Cain: “The
campaign has been effective for us.
If it wasn’t we wouldn’t be renewing
our association with the artists.” In
the past Ampex has also featured
such acts as Blue Oyster Cult and
Alicia Bridges.

Streamlined

For effortless production
oo . AUDIOTEK

Practical tape duplicating systems.

AUDIOTEK

502-D Vandell Way/Campbell, CA 95008
Telephone (408) 378-5586
Cable: AUDIOTEK Telex: 172-230

“We pre-test all our ad concepts,”
he continues, “and it’s proven to be
effective. We think it’s a good con-
cept and unique in that it plays off
our professional recording tape her-
itage.”

Full page print ads featuring the
Bee Gees and Blondie will appear in
Ampex ads scheduled for upcoming
issues of Playboy and Rolling Stone.
The campaign also extends to radio
spots.

According to Philip Stogel, Philip
Stogel Agency, Manhattan, which
put together the Stevie Wonder-
TDK campaign: “It really helped in
the beginning. The Memorex and
Scotch campaigns were tie-ins with
the whole recording industry. The
TDK campaign was specific. TDK
was known for its high dominance
and quality tape and they wanted to
come into the mass market with the
D cassette. Stevie was the vehicle to

(Continued on page 106)

EXTRA $$

VCRs Spur
Market For
Accessories

® Continued from page 3

a good program with rackjobbers
and one-stops. In a record store it’s a
tougher sell, because the clerks don’t
sell our product. We’ve changed our
advertising somewhat to reach a
more mass audience. This is because
the customer has to ask for our prod-
uct by name.”

Osawa marketing vice president
Jack McMurray agrees that the ac-
cessories market is strong. “There
are more people in the field,” he
says, “but not with a full line. Deal-
ers like full line suppliers because
their ordering is easier and more
sensible.

“Accessories have a broad distri-
bution channel—everybody can sell
something. Some of our products re-
tail for $100, and some go for $2. Ob-
viously, you can’t sell a $100 record
mat in a record store. We’re making
a big push in mass merchandisers
with a broad range of product.”

McMurray points out that “part
and parcel of selling accessories is

(Continued on page 107)
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Testing Records: Sophisticated Hewlett-Packard computer at left in a sound

evaluation room at Keysor Corp., Saugus, Calif., a leading supplier of vinyl

compound to the industry, is able to analyze records with a high degree of

sophistication. Firm maintains that this approach and level of sophistication
is unique among compound manufacturers.

Major Upscaling
At Keysor Corp.

By JIM McCULLAUGH

SAUGUS, Calif—Keysor Corp.’ One advantage of the comput-
here, a major vinyl compound and erized control and automation, em-
resin supplier to the record industry, phasizes Hill, who adds that the
has undergone a major tech- plant will have a capacity this year to
nological upscaling, according to produce appreximately 65 million
Howard Hill, president. pounds of PVC, is that it enables the

The plant, located on a 35-acre firm to take advantage of both large
site, was rebuilt beginning last year and small size reactor plants, as well
after an electrical fire in April of as medium and small size reactor
1980. plants.

Among new approaches are auto- One newer czlement, also, main-
mation of all equipment, as well as tains Hill, is a sound evaluation sys-
computer-operated control of many tem room which is utilized to
processes. (Continued on page 110)

We meet

the production
equipment needs

of the

tape and record industry
worldwide. ‘

AUDIOMIATIC CORPORATION

Worlc Headquanters:
1290 Avenue of the Americas

New York, NY 10019
- Telephone 212-582-4870
Telex: 12-6419

45 JEFFERSON ST.. STAMFORD. CT 06902

IaE;eco

o [
New England’s LARGEST Duplicator!

(203) 325-1541
TWX-710-474-3334
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" Oncevouve set

a standard,
its hardto stop

TDK has become the reference
standard in high bias with the TDK
SA cassette. It's the same story with
the TDK metal, and it seems that
every TDK product sets a standard of
its own.

Whether it’s in the superb Pre-
mium Series or the high end Refer-
ence Series, TDK is the only tape
manufacturer to offer two or more
cassettes in every bias. Standards of
quality hard to equal.

And the quality doesn’t stop
there. It's consistent in over 100
audio and video products, with
more than fifteen different acces-
sories all backed by TDK’s solid
warranty. And the proof isin the
profitable inventory turnover of up
to eleven times a year!

Look at your bottom line. It can
show a profit with TDK. And you can
be sure that TDK won’t stop there.

© Copyright 1981 TDK Electronics Corp., Garden City, N.Y. 11530
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Sound Business

‘Worksh op May Spur Digital Use In Nashville

® Continued from page 102

for this event. Any producer, engi-
neer or artist interested in experi-
menting with the various analog and
digital systems may have two hours
of studio time at no charge for either
live recording or mixing, using as
many different manufacturers’
models as he chooses.

All of the equipment featured in
this demonstration will be set up to-
gether at Sound Emporium for con-
centrated evaluation purposes. Rep-
resentatives of each manufacturer
will be on hand to answer questions

and demonstrate functions and ca-
pabilities of each series.

Among the hardware scheduled
to be available for on-site usage dur-
ing this workshop are 3M’s 32-track
digital recorder/reproducer, 4-chan-
nel recorder/reproducer, and digital
editing system; JVC’s BP90 proc-
essor, 8200 Y%-inch U-Matic tape
machines and AE90 digital audio
editor; Sony’s BVU-200B %-inch U-
Matic video machines, PCM-1610
processor and DAE 1100 editor;
Mitsubishi’s X-80 2-track recorder/
reproducer; Ampex’s analog ATR-
102 %-inch 2-track recorder/repro-

ducer and ADD-1 audio delay line:
and Studer’s 24-track analog
recorder/reproducer and 2-track
analog recorder/reproducer.

“It would normally cost a pro-
ducer thousands of dollars to fly all
over the country to compare equip-
ment and systems,” explains Jim
Williamson, president of Sound Em-
porium. “We’re making it possible
for industry representatives to see all
the new components under one roof
at one time.”

So far, studios in Nashville have
been slow to leap onto the digital
bandwagon. They claim the prohibi-

tive cost of purchasing digital hard-
ware as a major drawback, coupled
with the lack of uniform industry
standards governing digital equip-
ment. Also, they say, Nashville la-
bels and producers haven’t exactly
been beating down their studio
doors to cut digital recordings yet.

Says Norm Anderson, who man-
ages Columbia Studios here, “We've
got a Sony digital system available
to us any time we want it. But few
Nashville producers or record com-
panies seem interested in paying the
additional cost to record their prod-
uct digitally.”

Available with 2, 4 or 8 posmons

With these extraordinary features:

Compiete automation includes raising and lowering of cathodes and tank
covers. Operator puts matrix on, pushes “start,” takes matrix off.

'|
. Ay

AUDIO MATRIX,INC™: ‘“-_ ==

The new generation of plating systems
for audio and video disks

Audio Matrix MarkIlI

(remote-controlled rectifiers)

Audio Matrix AV

(all rectifiers and plating cells in one

console)

Available with 2, 4 or 6 positions

Excellent matrices have been and are being plated at 375 amperes.
Iindividual plating positions are separated by fiberglass dividers.

Programmabile rectifiers provide sophisticated automatic plating cycle
control.

Continuous monitoring of pH, temperature, current and voltage is pro-
vided on digital LED displays.

Submicronic filter stage removes particles down to 0.2 microns.

Self cleaning tank requires no production down-time for plating cell
Cleaning.

370 Sagamore Avenue
Mineola, New York 11501
| Telephone: 516-747-4979
Telex: 12-6419

Buiit-to-last construction includes rugged, reliable all-new cathode head
and drive mechanism.

Compact, integrated design makes assembly easy, operation trouble-free.
System contains two modules. One is entire filter, pump and heat exchanger
mounted on molded fiberglass base. Two simple connections tie it to the

plating module.
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There are signs, however, that this
“wait-and-ses” attitude may be
changing. Recently, producer
Jimmy Bowen, vice president of
Elektra Records in Nashville, dig-
itally mixed and mastered the forth-
coming Dave Rowland and Sugar
debut album for his label, using the
JVC digital Audio Series 90. He
used the same equipment to mix a
Jjust-released Glaser Brothers single,
“Loving Her Was Easier,” as well as
an Eddy Raven single titled “I
Should Have Called.”

Bowen says, “I think there’s a
market for country digital record-
ings, absolutely. For one thing, to-
day’s country listeners are more dis-
cerning. They’ve been raised
listening to high-quality pop studio
records. They’re more critical of
what they listen to, even in country
and especially with crossover acts.
Eventually I want to have the entire
Elektra country catalog done dig-
itally.”

Country’s biggest foray into the
field of digital came when Califor-
nia’s Firstline Records decided to
cut a country album with singer Paul
Williams. Latel owner and pro-
ducer Charles Underwood flew in a
3M 4-track digital system for the
project at a shipping cost of nearly
$3.000. The album, titled “Country
Love,” was recarded live in two days
at Woodland Sound Studios and
mixed in Califernia.

Why digital? “Well,” says Under-
wood, “we wanted to do a first-class
country album with Paul, since this
was the first time he’d ever recorded
an album of nen-original material.
We wanted to vse Nashville session
players, and we like the clean, distor-
tion-free sound you get with digital.
So we just decided to import the
equipment ourszlves.”

The album is scheduled for re-
lease this month, and its digital ver-
sion will list at 317.95. Included on
the LP will be such country stand-
ards as “Crazv,” “When I Stop
Dreaming” and “(Now And Then)
There’s A Fool Such As 1.”

Glenn Meadows, co-owner of
Masterfonics in Nashville, believes
that digital will be making stronger
inroads into country music within
the coming year as more producers
and label heads hear the differences:
in sound and quality. He also sees a
direct link between digital and the
future digital audio disks where ac-
curate reproduction with full dy-
namic range would be critical.

SWITCH

Audio Media
On The Rise
In Nashville

By KIP KIRBY

NASHVILLE—Five years ago,
the bulk of Audio Media’s studio
business resulted from in-house pro-
duction and specialty sessions. To-
day, the facility operates two rooms,
claims a string of gold records, and
qualifies as one cf Nashville’s bus-
iest studio operations.

Dolly Parton’s “9 To 5 album
(excluding the title track) was cut at
Audio Media, as was Mickey Gil-
ley’s biggest-selling album to date,
“That's All That Matters To Me,”
which has spawned three No. | sin-
gles and appears to be heading for a
fourth with “A Headache Tomorrow
(Or A Heartache Tonight).”

“Chipmunk Punk” and “Disco

(Contirued on page 106)
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Maybe you're ready for Ramsa.

You get to the point where profes-
sional equipment makes a serious
difference. Where anything less
holds you back. And when that
day comes, you're ready for
Ramsa — the new sound reinforce-
ment equipment from Panasonic
Professional Audio Division.

With Ramsa, you can choose
the system that works best for you
with mixer-amps, mixers and line
array speakers, all designed for
fast setup, with a minimum of lines
and clutter.

Take our extremely versatile
mixer-amp (WA-140). In addition

to its two 60-watt channels (from
20Hz to 20kHz into 8 ohms with
0.3% THD), the WA-140 gives you
a 4 mike mixer, 5 pdint equailizer,
2 phono and 2 aux inputs. Add
the Ramsa line array speakers
(WS-130 or135) whicn resist burn-
out even when youre really
cooking.

There are also Ramsa line
array speakers with built-in amps
(WS-160 or165). When hooked

up to our portable mixer (WR-130),

this system is versati'e enough for
both sound reinforcement and
recording. And ot speakers

employ horn drivers for wide dis-
persion and extended high
frequency response.

Add Ramsa hand-calibrated
unidirectional microphones with
floating suspension and double
windscreens to produce a sound
that won't let you down.

So when you think you're
reacy for Ramsa, call 800-44/-
4700 (in Minois, 800-322-4400) and
audition the new name in sound
reinforcement.

Panasonic.
PROFESSIONAL AUDIO DIVISION
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Some Disk Artists Still Endorsing Blank Tape

® Continued from page 102

get brand identification. TDK had
to sell six million cassettes in six
months—they sold them in four

months.

“The contract with Stevie is being
negotiated. TDK in the U.S. would
like to continue the association. It

was of mutual benefit to both TDK
and Stevie. I think the tape com-
panies have much to talk about,
what with video and metal, that they

don’t want a spokesman to dominate
with one tape. With the new tapes,
like chrome and metal, each tape is
geared to a specific market.”

THE SHOW'’S OVER AND

BILLBOARD KEEPS WORKING

g, !
2 77T TN R

FFEN

CES — The Consumer Eliectronics Show — wili

take place in Chicago, at McCormick Place,
from May 31st to June 3rd. If you're going to be
selling there, we have a way to help you sell at
CES and after the show is over.

Billboard, the only weekly trade serving the

Tape/Audio/Video market will be very much on

the scene at CES. As a matter of fact, we'll be

distributing thousands of additional copies over

and above our audited, worldwide circulation.
And, editorial coverage of CES will again take
the form of a special, expanded section in the

June 6th issue.

You'll want your selling message to reach
those prospects who are there and those who
are not. If you happen not to be exhibiting, all

CES Issue Date: June 6th

The Weekly Authority in Tape/Audio/Video Coverage

the more reason to reserve space in the CES
section of Billboard in that June 6th issue.
Every week, all year, Billboard provides more
news of Sound Business and Video to more
people, in more places, around the world. News
of products and people in video hardware and
software, in professional equipment, acces-
sories and more. Billboard makes contact with
more buying decisionmakers than any other
publication: retailers, distributors, reps and

sub-distributors.

Call your advertising space representative
and make a date to sell in the June 6th issue.
Billboard will keep selling for you, during and

after the show.

| Advertising Deadline: May 21st

Billboard.

www.americanradiohistorv.com

Interestingly, the 3M Corp. dis-
continued celebrity advertising in its
consumer campaigns last year. It is
now using “associative advertising”
in its ads to the professional market.

Says a spokesman: “We offer a fo-
rum in which the celebrities, who are
well known within the recording
business, can express themselves to
the industry. They have to use our
tape, but they don’t have to use it ex-
clusively. The campaign is called
‘On Tape,” because the headline on
the ad reads, for example, ‘Umberto
Gatica On Tape.” These are not en-
dorsements and the people we use
aren’t stars. Most of them worked as
engineers for mainstream stars, like
Tony Bennett, Frank Sinatra and
Debby Boone. We have three people
now: Gatica;: Bruce Swedien,
Quincy Jones’ engineer; and Mick
Gazuski, Chuck Mangione’s engi-
neer.”

Nashville’s
Hot Studio

® Continued from page 104

Mickey Mouse,” both platinum al-
bums, were recorded at Audio
Media. Ricky Skaggs has finished
his debut Epic LP in the studio. Pro-
ducer Steve Buckingham did a
double album on singer Dionne
Warwick there recently. And a new
Walter Hawkirss album cut at Audio
Media skyrocketed onto the Bill-
board gospel chart at an impressive
number 4.

Paul Whitehead (who owns Au-
dio Media with partners Jack Jack-
son, Pat Patrick and Doug Yoder)
attributes Audio Media’s rapidly-
rising popularity to a combination
of factors: quality equipment, com-
petitive sound, personalized atten-
tion, an in-house rhythm section and
a good percentage of return busi-
ness.

“When we first built Audio Media
in 1971, we hac a shoestring budget
of $12,000 and looked at the studio
as a place to work on our group proj-
ects,” says Whitehead. “From there,
we found we had developed a dis-
tinctive rhythm section that even-
tually made a name for itself and
drew in business. They still do all
our in-house production work.”

The studio began inauspiciously
enough as a 4-track operation lo-
cated in a little house in a Music
Row alley. By the time English
rocker Joe Cocker arrived to finish
his “Stingray” LP in the mid-1970s,
Audio Media had built its reputa-
tion on doing K-tel sessions, tv pack-
ages, specialty and budget records,
industrial scores and jingles (“lucra-
tive sessions wrich no one else in
Nashville seemed interested in,” re-
calls Whitehead). In 1978, however,
independent and small-label pro-
duction slacked off visibly, and Au-
dio Media decided to go after the
major record company accounts.

The modern new building and
studio was const-ucted entirely from
the ground up by its owners to en-
sure the sound they wanted. The
larger Studio A aas a Harrison 32C
console, while Studio B uses an MR-
2 board. The rooms have Studer 24-
track tape machines and Westlake
monitors. Independents handle al-
most all the engineering, with Mar-
shall Morgan, Joe Neil and Pat
McMakin the mainstay engineers
behind the conscles.

Whitehead maintains thata key to
succeeding in the increasingly com-
petitive studio market of Nashville
lies in studios’ ability to entice repeat
business.
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Omnisonix Unit Designed For Professional Studio Use

NEW YORK—The Trod Nossell
recording studio in nearby Con-
necticut has become the testing lab
for an audio imaging system that its
inventors hope will find wide studio
use.

A consumer version of the imager,
the Omnisonix 801. has been on the

Omnisonix Imager: Consumer

device plugs into a hi fi auxiliary

jack and restores sound depth. The

technology may have professional

applications in recording and broad-
casting.

market for almost a year. A version
for the car stereo market was intro-
duced a few weeks ago. The (wo
units list for $149.95 and $199 re
spectively.

According to Omnisonix execu
tive director Trod Nossell and pro-
ducer Thomas “Doc’ Cavalier, sales
have grown 25% per month since the
801 was introduced. It works. he says
according to psychoacoustic prin
ciples and is not a signal processor.

“Because of our hearing appa-
ratus,” he says. “when we're in a
concert hall a sound and its tfollowup
are heard difterently in terms of an
angle differential. In the recording
process. this becomes a time differ-
ential. and may be lost because of
the common source of the sound.
The imager’s circuitry restores the
angle differential and the live am-
bience.”

A similar result is achieved by the
Carver holographic amplifier. which
Cavalier says is a “good system.” He
believes his system is hetter because
itis less dependent on the location of
the listener in relation to the speak-
ers.

In the protessional market. Cav
alier says that the system can be used
with recordings and in broadcast.
“We're doing two pilots now with
mono sound.” he says. According to
Cavalier. the imager can be used to
create a simulated stereo with a
mono signal.

In the recording studio Cavalier
says he has encountered a certain
amount of resistance from engi-
neers. “They claim that the sound is
not natural. Really what they're say-
ing is that they’ve always heard the
sound in a certain way. and this
sounds different to them. In fact. it’s
a more natural sound than conven
tional recordings.”

To get the imaging effect on a disk

EQUIPMENT
CRACKING LP
CREDIT LISTS

LOS ANGELES—While it's
hardly a rarity anymore for an LP
not to list recording studio credits,
citing particular audio items of
equipment is less common.

On jazz musician’s Alphonse
Mouzon’s just released “By All
Means” album, he takes time out on
the liner notes to single out the JBL
4313 studio monitors he used at Hol-
lywood’s Studio Sound Recorders.

Stevie Wonder wrote a paragraph
singling out Sony digital audio
equipment for his recent “Hotter
Than July” LP.

By GEORGE KOPP

would mean encoding it, but Cav-
alier says there is no problem using
the image code along with a noise re-
duction code. “We like it to be used
with noise reduction,” he says. “Any
noise. such as an inherent rumble,
will be imaged along with the pro
gram material.”” Cavalier adds that
the encoding process is more suc-
cessful on tape than on disk.

In broadcast. the Omnisonix im

ager is being tested to provide 360

degree imaging in a lateral ar hori-
zontal plane.

Cavalier says the company
“would like to license the tech-
nology. but we have 1o overcome
fixed ideas.” He feels that the suc-
cess of the consumer version. which
is sold through 450 retail outlets.
may help push the pro market into
accepting the technology. The con-
sumer version. he notes. is backor-
dered heavily.

Accessories On Rise

® Continued from page 102
packaging and display. We have
three point-of-purchase displays
available. and we can cater to any
type of merchandiser.”

On the video side. Recoton 1s one
hi fi care company that has made the
move to video successfully. The
company says that bulk tape erasers
will emerge as one of the strongest
video accessories, along with the
connectors that are currently the
bread and butter of the accessory
business. In January. the company
introduced about 35 items at CES. It
now has more than 100 in its catalog,

with more to come. A spokesman re-
ports that a number of record job-
bers are signing on as distributors.
One of the biggest makers of video
accessories is RMS Electronics. Says
vice president Al Goldstein: “Acces-
sories manutfacturers arc suddenly
the darlings of the industry as more
and more VCR retailers realize the
profits in accessories.” RMS boasts
more than 1,000 items in its catalog.
“We're an old. old company.” says
Goldstein, “and we're different from
most people who just jumped into
the business. We were the first at the
(Continued on puge 108)

A work of art should be rewarded
with another work of art.

Introduzing the Scotty Award.,

The Scotty Award is an original oil portrait
commissioned for each of the best recording

artists in the business. It's a work of a-t as unique

as the honor it rapresents. And it represents

quite an honor.

Just to qualify, you have to masteron Scotch®
Recording Tape and achieve RIAA gold or
platinum status. Even then, only a sel=ct few will

be chosen.

But these select few will not be the only ones
who win. A $5020 music scholarship will be
awarded by 3Mto a promising new ar-ist chosen

Magnetic A/V P-oducts Division

by the Best cf Show winner. An additional $1000
will be awarged by 3M to the Muscular
Dystrophy Foundation in the name of each
winning artist. And $100 will be awarded to
Muscular Dystrophy for each qualified nomination

Who will the first Scotty Award winners be?
That's up to you. We're now accepting nominations
for recordings that reached gold or platinum

status during 1980.

So contact your 3M Field Representative for
details and nomination forms. Help the fortunate,
and the less fortunate, win a Scotty Award.

Scotch Recording Tape

‘Scotch’ is a registered trademank ohIM.

3M Hears You

‘81 HdY
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zmanian Devils, along with a few friends, listen to finished mixes of a new Warner Bros. LP
at San Francisco’s Different Fur recording studios. Shown seated, left to right, are: Don Mack, second engineer; Steve
Mantoani, engineer; Devils Barry Lowenthal and Pat Craig; Erik Jacobsen, producer/manager; and Devils Dennis Ho-
gan and Dave Carlson. Standing, left to right, are: Devil Duane Van Deman; Larry Butler, Warner Bros. Records; and
Sheila Rene, KSJO radio personality.

Cassette Boxes

Quality molded Norelco®and Poly Boxes

from (AH-SOULD:

leading suppliers to the
recording industry. 8

Prices, quality and
service will put money

in your pocket.

Norelco®Box made of high
impact styrene plastic,
rigid enough to protect,
compressible enough to
bend without breaking.
Mar resistant. Fully inter-
changeable with any of
the automatic loading
machines in the industry.

The MAX-SOUND Poly-box
snaps shut and locks
firmly. Looks soft, but this
one’s tough. Closed hox
can support up to 100 Ibs.
static weight!

Call or write for
price list and samples to:

MAays-50U0D

A Division Of Joyce Molding Corp.
501 Division Street, Boonton, New Jersey 07005

. N
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Accessories On Rise

® Continued from page 107

January CES with videodisk acces-
sories. Our engineers discovered that
on both videodisk systems. after you
hook it up to vour television sct. you
can’t get UHF stations. So we built a
hook-up that allowed you to retain
UHF."

Among the most important prod
ucts for RMS are its kits. which al-
low multi hookups of several tv sets
to a single VCR. videodisk player or
video game. “We're preparing a
number of accessories that can be
usced with cable tv. interactive tv and
videcogames. We're preparing things
before there's a need for them.™

Nortronics sales manager Ken
Lubitz agrees that “the real growth
area is in video.” But he feels that
(00 Many comMpanics are jumping in,
and that some of this activity was be-
hind the controversy regarding head
cleancrs.

“A lot of head cleaning cassetles

don’t do any good, and do definite
harm. We tested several in our labs
and found that to be the case. We
sull feel the only way to effectively
clean a video head is with a kit. such
as one that we manufacture.”

Lubitz says that new accounts for
video accessories have tapered off
during the first quarter. “The
smaller peorle are going out of busi-
ness.” he says. “but the good people
are still maintaining it.”

Discwasher executives also expect
good growth this year. Marketing
manager Dale Berlau says: “Too
much has been made of records be-
ing at death’s door. and we dis-
agree.” Berlau agrees that video pre-
sents an enormous growth potential
for the industry. and he says that
Discwasher will enter the field at
some future time. “We don’t yet
know the problems we'll have to
solve, especially with the videodisk.
But we are always involved in on-
going research.”

PHILIPS/MAGNAVOX/PIONEER

Koss Beats Drums
For Laser Disks

By ALAN PENCHANSKY

CHICAGO—Koss Corp.. a lead-
ing headphone and speaker manu-
facturer. is stepping up public rela-
tions activities in support of the
Philips/Magnavox/Pioneer optical
laser videodisk system. with com-
pany founder and president John C.
Koss renewing the call for audio in-
dustry backing of the system.

Koss and other audio industry ex-
ccutives have favored the laser opti-
cal technology because of its poten-
tial for superior audio reproduction.
and the impact this will have on au-
dio product sales.

In a recent interview here. Koss
said that the video boom’s short-
term negative impact on audio
would be followed by a profitable
audio-video product “marriage™ in
the 1980s. but that audio’s biggest
benefitis dependent on the laser sys-
tem’s adoption.

“In the not too distant future. au-
dio and video will be married. We
are interested in seeing a happy
wedding.” Koss explained.

Koss said the optical laser disk
“offers the most advanced tech-
nology and the best opportunity to
help the audio industry sustain a
meaningful growth rate.”

Adds Koss. “As the industry de-
veloped we continually supported
the best technology. from tubes to
transistors. from AM to FM radio.
and countless other advances. To-
day. optical disks are clearly the best
technology in video.”

Koss estimated that audio indus-
try volume was down between 30%
and 40% since 1975-76 when the in-
dustry “peaked out.”

Said Koss. “The industry is not
only maturing. but a hell of a lot of
disposable income is going into
video.

“The short term mmpact of video
on audio has been a decreasing ef-
fect and now hopefully a stabilizing
effect. Now I believe we're going to
stabilize and start moving ahead.

“If we can get married and really
get into the audio-video thing. a
great new opportunity and new
growth are ahead for the audio in-
dustry.”

Koss said videodisk incompatibil-
ity would impact on the audio busi-
ness.

“If we could get one record settled
on like the LP and go ahead and
work on hardware that would repro-

duce it. thatwould be the way to go.

“What will make audio return to
rapid growth will be a clear advance
in sound repreduction—sound so ex-
citing consunters will rush to up-
grade their equipment. Only the la-
serdisc offers ihis possibility.”

He added. ‘It is unquestionably
the best way 10 fly technologically.
and we're in that camp.”

Koss maintsins that RCA’s video-
disk is being marketed only as an
add-on to television and he ques-
tioned the full stereo capability of
the system.

“They are pre-judging the Ameri-
can consumer. They think they are
going to hit the factory guy who
doesn’'t care whether the sound’s
good or not.”

Said Koss. “The VHD system is
also capacitance-based. Neither of-
fers the amount of information the
laserdisc can siore and transmit.”

(Continued on puge 109)

IMPORTANT
NOTICE

AUDIO INDUSTRIES

Announces

- NORELCO STYLE
BOXES

40 MILLION PER YEAR

C-0 CASSETTES

CASSETTE & 8 TRACK TAPE
CASSETTE COMPONENTS
CASSETTE TABS

BLANK CASSETTES
C-30, C-60, C-90,
HEAD CLEANERS

HIGHEST QUALITY
LOW PRICES
Call or Write

AUDIO
INDUSTRIES

Broad & Linden Aves. + Ridgefield. N.J. 07657
Tel: 201-945-4545 » Telex 133396
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LOS ANGELES—Artistic com-
fort and technical excellence, with
an ear toward creating a distinctive
new sound, best describes the
recently completed multi-million
dollar facility here. the Complex,
says Harry Grossman. general man-
ager, and George Massenburg, tech-
nical director and consultant. The
complex is owned by Robert Cav-
allo, Joe Ruffalo and Earth, Wind &
Fire's Maurice White.

The multi-purpose facility houses
the George Massenburg Studios,
ARC (American Recording Co.),
Nova Sound Research. specializing
in touring sound systems, sound-
stage facilities and large rehearsal
halls. The owners are also gearing
up for video production.

Although The Complex officially
opened the first of the year, several
ARC and other artists were using its
services last year.

Among the artists using the facil-
ity are Fleetwood Mac. Deniece Wil-
liams, Average White Band. Ramsey
Lewis, the Edwin Hawkins Singers.
Weather Report, Little Feat, the
Emotions. Valerie Carter and Earth,
Wind & Fire.

According to Massenburg, the or-
ganization is careful not to advertise
the studios as Earth, Wind & Fire
studios. fearing other artists may be-
lieve the facilities were designed spe-
cifically for the group and may not
fit their needs.

“We have a lot of plans for The
Complex.” says Massenburg.
“We're trying to bring in classical,
legitimate theatre productions and
we’re going to get into video post-
production.”

Two studios have been completed
in the 35.000-square-foot facility.
with a third, and the largest, set to
begin construction in December.
Massenburg maintains the third stu-
dio will be large enough to accom-
modate an orchestra.

Grossman explains that all studio
equipment was built inside the
building, adding that $400.000 was
invested in each of the two com-
pleted consoles. Two additional con-
soles are under construction. “Ev-
erything in the studio is hand-
crafted.” says Grossman.

Adds Massenburg: “We're setting
out to create a distinctive sound at
this studio, a sound that we will be
identified with in the way that Mo-
town created its sound, or the

Koss Campaign

® Continued from page 108

Koss also is concerned that many
audio dealers are “jumping on the
video bandwagon with their eyes
closed.”

He explained. “It’s a viable option
to add video lines to an existing au-
dio store but the basic premise of the
audio store should not be forgotten—
and that’s consistent service to the
customer, regardless of trends or
fads.

“When it comes to video, the
smaller dealer will never be able to
compete effectively with the chains.
The price differential is too great.”

Koss Corp. is credited with intro-
ducing the stereophone in the U.S.
in the 1950s. Since then the com-
pany has diversified into loud-
speakers. digital delay units, and a
soon-to-be introduced hand-held
stereo radio receiver. Worldwide
sales of $25 million were reported
last year.

Muscle Shoals sound. Therefore. af-
ter the consoles are built we check
everything ourselves.” The consoles
were designed by George Massen-
burg Labs.

One studio is set up for live
recording, overdubbing and mix-
down, while the second studio is de-
signed primarily for overdubbing
and mixdown. The Massenturg stu-
dios also include two Ampex ATR
124 24-track tape machines. |

The Complex’s soundstage 1s de-

Sound Business

IS

By JEAN WILLIAMS
signed for technical flexibility. says
Grossman. The room is equipped
for flving sound lights. The room
also is used as a min-theatre for
showcases and recordings with au-
dience (250 persons).

Complex Production Services is
capable of packaging entire show-
cases and mini-theatre productions,
says Grossman.

First group to use the theatre to
record with an audience was
Weather Report for its “Night Pas-

WAV

e Complex Lures Act Patronage

sage” LP. Grossman notes that Neil
Diamond’s representatives are
measuring the stage for set design.

The rehearsal room is designed to
provide a comfortable, well bal-
anced acoustical environment. The
combination of hard and absorbent
wall surfaces are utilized to provide
the amount of “live or dead” re-
sponse desired by the artist for his
session.

Options include side-fill sound
with microphones and console, floor

wedge monitor system with micro-
phones and console. choreography
mirrors. lighting system for show-
case presentations and eight and
four-track recording capability.

The complex, a former bank and
later the County Welfare office, has
been three years in design and con-
struction. The facility maintains a
permanent staff of 25, although
crews swell for national and inter-
national tours, location recording
and special assignments.

RECOTON INTRODUGES VIDEOD

accessores
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Profit from our Video best sellers.

Recoton leads again with a new full line Video Accessory-

ware program. Packaged to sell, each eye-catching package I ?g%cgoc;‘ COFDSC:faLﬁonv ?Tpaéfg%‘fh]i 1101
rane St., Long Island City, N.Y.

has complete usage details.

Our best seller display assortments of Video maintenance
and individual accessory items will complement your com-

pany's hardware sales effort.
Profit from experience! In Video as in Audio, Recoton

means ACCESSORYWARE. "The Only Accessory Source Your

Company Ever Needs".

www americanradiohictorv com
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For full catalog information call (212) 392-6442 or write
attaching business letterhead or business card.
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Please send your Video catalog to:
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ANDY ACTIVE—Andy Williams, middle, listens to drummer Jerry Carrigan, left, during a
at Nashville's Sound Emporium Studios, while engineer Billy Sherrill sits at the console. Steve Popovich is producing
the Williams LP for CBS.

Professional Performance
With A Bottomliine Benefit.

The MX-5050B

The Otari MX-5050B. The V4" production machine that’s
aarned the reputation of The New Workhorse. Because cf
quality that delivers unmatched reliability. Reliability that
an engineer depends on. And accountability tkat makes
vour banker smile. Smiles, because it eases your I
production burdens while making a “return on
investment.” The 50508 cffers the performance and
features of machines which cost more than twice as
much, and the “B” will keep on returning your investment
long after it's written off.

Now, that's why we claim that dollars for dB’s. it's the
best you can own.

The New Workhorse

Eﬂﬂm Otari Corparation, =559 Industrial Road

San Carlos, California 34370 (£15) 592-8311 Telex. (310-376-3890

www americanradiohistorv com

SONY DECISION ===

15% Price Cut On
Beta Vidcassettes

By GEORGE KOPP

NEW YORK-—-The video hard-
ware division at Sony is pulling out
all the stops in an apparent eftort to
increase the Beta format's share of
the videocassette market. The com-
pany last week drastically reduced
its prices on Beta videocassetles to
duplicators. chopping prices by 15%.

The price reduction may have
played a role in Magnetic Video's
decision to cut prices of several top-
selling titles in the Beta format by
$20 (Billboard. April 11, 1981).

Tape executives note that Beta
cassettes have always been less ex-
pensive in bulk than similar lengths
on the VHS format. The Magnetic
Video promotion is the first indica-
tion atretail that companies may be-
gin to pass some of that savings
along 1o the consumer.

The reasons behind the Sony
move are almost certainly related to
the hardware business. There is no
glut of Beta videotape. and the Sony
magnetic tape division says that the
decision to effect the price cut was
made on the hardware side. Sony is
reportedly irtroducing a portable
Beta VCR in the U.S. later this year
that will be as compact as the Tech-
nicolor quarter-inch  machine,
though slightly heavier.

One question arising out of the
Beta push is whether an increased
share for the format will have an ef-
fect on the videotape shortage. The
main suppliers of Beta tape are
Sony. 3M and Fuji.

Says 3M’s Dennis Farmer: “We
are watching the situation very

(Continued on page 112)

w000 SPEECH COMPRESSION CIRCUITRY

VSC Will Bare $179
Cassette At May CES

LOS ANGELES—The Variable
Speech Control Co. of San Fran-
cisco will debut a low-priced. port-
able cassette recorder for the con-
sumer which uses the firm’s speech
compression circuitry.

Product introduction of the VSC
model C-4 Speech Controller is ex-
pected at the Summer Consumer
Electronics Show in late May at Chi-
cago’s McCormick Place. Expected
list will be $179.

The firm to date. according to
company chairman Marvin Flaks.
had been making its speech com-
pressor technology available on in-
dustrial-oriented models aimed at
training centers. college libraries.

Speed Listening: The Variable
Speech Control Company of San
Francisco is now making a con-
sumer portable tape recorder avail-
able which uses a new generation
IC. Dubbed model C-4 Speech Con-
troller, the unit will enable the user
to play back any standard audio cas-
sette at speeds of up to 100% faster
than normal without the so-called
“Donald Duck’ effect. A summer
CES debut is anticipated. Sug-
gested list: $179.

Keysor Corp.

® Continued from page 102

analyze finished records. With the
assistance of a Hewlett-Packard
computer, Keysor is now able to
measure compound and resin fac-
tors on disk to a highly sophisticated
degree—what the firm also claims is
unigue in the industry.

Keysor has three compound
plants which cover the U.S. and Ca-
nadian markets, one here, one in
Delaware for the East. South and
Midwest and one in the Toronto
area for Canada.

doctors. lawyers and other profes-
sionals. Price of the units had ranged
between $300-3600.

The price reduction is attributed
to a new customn integrated circuit
(IC) developed by VSC Co. Capa-
bility is similar. however. enabling
the user to play back any standard
audio cassette at speeds of up to
100% faster than normal and still be
comprehensible.

Flaks says he sees an initial target
market comprised of everyone who
buys a single speed mono cassette
recorder—particularly students who
tape lectures as well as businessmen.
There are no music applications.
There are. however. applications in
the broadcast area.

Flaks also cces applications
among those corsumers who listen
to pre-recorded cassettes. He now c¢s-
timates over 500 cassette publishers
who are selling and/or renting tapes
on a variety of subjects. Recorded
novels on cassette. for example. is a
recent growing trend.

CASSETTE-PARTS
STANDARD-SPECIAL

DOUBLED FLAHGED ROLLERS
KEYHOLE HUBS

LEADER TAPE WINDOWS
SHIELDS SPRING PADS
STAKING ROD PINS

GRAPHITE COATED LINERS
CASSETTE SHELLS
SONIC - SCREW
RECORD TABS
CASSETTE TAPE
8 TRACK LUBE TAPE

DONNAK

INDUSTRIES
P.O. Box 422

Ridgetield, N.J. 07657
(201) 945-6820
Telex: 133396
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~ SoundBusiness

-

DOUBLE CONGRATULATIONS—Capitol Records recording engineer John

e

Arrias, left, and veteran Capitol studio manager John Krause shake hands
with each other after receiving Ampex Golden Reel awards. The reason: Bob
Seger & the Silver Bullet Band's ‘‘Against The Wind"' LP.

LOS ANGELES—Record Plant action: Jacques
Morali producing the Village People for Can't
Stop Productions; John Boylan producing Sea-
food Mama for Warner Bros., Paul Grupp and
Phil Jamtaas engineering; Rod Stewart mixing
live tapes, Rick Delena and Kevin Eddy assisting
at the console; Jack Douglas producing the
Rockets, Lee DeCarlo and Bill Freesh at the con-
sole; Peter Suley producing Qingo Boingo for
A&M, Steven Brown and Cary Pritikin engineer-
ing; and Ron Wood and Andy Johns coproducing
on Wood's upcoming CBS solo LP, his second,
Johns and Eddy Delena engineering.

At Rusk Sound, Pete Bellote producing Sun
Ann Carwell for Warner Bros., Juergen Koppers
engineering, Steven D. Smith assisting. Also

~ Studio Track

there, Mike Rox producing Rox for Boardwalk
Entertainment Co., Steven D. Smith and Juergen
Koppers engineering, Mark Zarek assisting.

Pat Benatar at Sound City recording her next
Chrysalis LP, Keith Olsen producing, Chris
Minto engineering. Also there: Jimmy lovine pro-
ducing Stevie Nicks with engineer Shelly Yakus,
while David DeVore produces/engineers Felony.

Chick Corea's band working on an LP project
at Sound Masters Recording Studio, Brian In-
goldsby engineering with Joe Beniche and Paul
Gillis assisting.

At Songshop Recording Co., N.Y., the Shirts,
producing themselves, in mixing tunes for a
video production.

Edited by JIM McCULLAUGH

Standards

—TRANS-AM-
INDUSTRIES

Immediate Delivery
Meets All Industry

. . Sonic Sealed
Provides High
Reliability Sicrews Type

Tabs In « Tabs Out
Colors Available

CAPACITY
80 MILLION
PER YEAR

Call or Send for Price List and Samples

TRANS-AM INDUSTRIES

845 BROAD AVE., RIDGEFIELD, N.J. 07657
Tel: (201) 945-2000 - Telex: 133396

Conference
Nov. 12-15

LOS ANGELES-—Billboard’s
third International Video Entertain-
ment/Music Conference has been
set for Nov. 12-15 at the Beverly Hil-
ton Hotel here.

This year’s event will once again
be organized and chaired by Bill-
board’s Sound Business/Video edi-
tor Jim McCullaugh.

While there will again be a major
focus in the emerging video music
area, the Conference this year will
embrace other forms of video soft-
ware entertainment.

Central initial topics include
video hardware, video software, le-
gal issues, distribution/retailing/
merchandising, cable, publishing,
satellite and programming.

Seminar and workshop sessions
will be announced shortly, as well as
speakers. The Conference will also
once again feature nightly as well as
daily—video software showcases.

SURVEY

Vid Software
Boom Seen
For Germany

By WOLFGANG SPAHR

HAMBURG-—Almost all the ma-
jor German record companies will
be marketing video software within
the next 12 months, according to a
survey conducted by Billboard. And
top executives believe that within
two years the record industry will ac-
count for 50% of all videocassette
sales, as well as the lion’s share of the
videodisk market.

PolyGram has established a video
department under the direction of
Gotz Kiso and is now distributing
for Deutsche Grammophon, Metro-
nome and Phonogram. WEA, one of
the home video pioneers, is pleased
with sales of its first 16 titles, which
include “Woodstock.” Manager Mi-
chael Haentjes and managing direc-
tor Siegfried Loch are able to point
to good figures in their first video
balance.

EMI Centra. European director
Wilfried Jung has announced the
launch of a video catalog for May
this year. Hansa Music managing di-
rector Hans Blume says his company
will be distributing its first video-
cassettes, through Ariola in Munich,
within the next year, including mu-
sic programs.

Also in Munich, Joachim Neu-
bauer of the Siegel pubtishing com-
pany says: “We’re just at the begin-
ning of the vidzo era, but we shall be
exploiling our own material com-
mercially before the end of this year,
and are just preparing our own
video studio.”

From Stuttgart, Intercord manag-
ing director Herbert Kollisch re-
ports: “We doa’t know yet when and
whether we will start distributing
videocassettes, but it definitely won’t
be before September 1982 A simi-
lar message comes from Peter Kir-
sten of Global Music in Munich.
RCA chief Hans Georg Baum says
he has no plans to offer video-
cassettes within the next months.

In Frankfu-t, CBS Germany man-
aging director Jorgen Larsen says:
“We shall start test marketing before
the end of the year.” While software
is confined to videocassette. Larsen
feels the tctal market will not
amount to more than 10% of audio
disk sales. “How large a share of this

(Continued on page 111)
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Stereo Television: General Electric's model 2GEM2870P tv set boasts a

10 watt per channe amplifier, two nine-inch woofers and two two-inch tweet-

ers, with 0.5% THD. No price has been set for the unit, which debuts at the
June CES.

Stereo TV Sets
Among New ltems
At Chicago CES

By GEORGE KOPP

NEW YORK-The new video
technologies will be reflected in
more than the videodisk at the up-
coming Summer Consumer Elec-
tronics Show. Television manufac-
turers are expectec to be introducing
new models of cable-ready and
stereo capable tv sets in great num-

Britain’s leacing rackjobber,
Record Merchandisers Ltd., enters
the video softwa~e mart in a big
way. See story in International
section.

ber. Stereo VCRs, however, appear
to be farther down the line.

The cable-ready sets allow the
user to connect the cable directly to
the tv set withort a converter box
and receive unscrambled signals
with the benefit of superior cable re-
ception. This also allows users to
program VCRs t> record cable and
network offerings. Scrambled cable

signals would still require a con-
verter.

At a press conference last week
here General Electric announced it
would offer superband cable tuning
in 1 tv models and in its new model
rear projection big screen set. The
big screen set and one of the sets in
the regular line also boast stereo ca-
pability with two woofers, two tweet-
ers and a 20-watt per channel ampli-
fier.

According to tv division head Lud
Huck, the company does not expect
stereo broadcasts until 1983. The
stereo capability will allow users to
receive simulcasts through their tv
speakers, and also allow users to
play sterco videodisks through the tv
set.

Several Japanese and Korean
firms have stereo capable sets avail-
able. Japan has had stereo television
broadcasts for more than 10 years.
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Billboard -

Survey For Weak Ending 4/ 18/81

Videocassette

Top 40

These are best selling videocassettes compiled from retail sales,
including releases ir both Beta & VHS formats.

Copyright Owner, Distributor, Catalog Number

21 2
3| 4
4|7
51 3
6|5
7|8
8|13
9| 9
10 | 16
1n |12
12| 6
13|28
“ |1
15 | 27

=
8
5
§ e
x
5

9705
20th Century-Fox Films, Magnetic Video 1099

10 AIRPLANE
Paramount Pictures Paramount Home Video 1305

5 STUNT MAN
20th Century-Fox Films, Magnetic Video 1110

7 FAME
MGM/CBS Home Video M70027

9 CADDYSHACK
Warner Bros. Inc., Warner Home Video OR 2005

5 FLASH GORDON
Universal City Studios Inc., MCA Distributing Corporation 66022

10 URBAN COWBOY
Paramount Pictures, Paramount Home Video 1285

10 XANADU
Universal City Studios Inc., MCA Distributing Corp. 66019

20 ALL THAT JAZZ (G)
20th Century-Fox Films, Magnetic Video 1095

10 BEING THERE
MGM/CBS Home Video 60026

9 [ SMOKEY & THE BANDIT Il
Universal City Studios, Inc., MCA Distributing Corporation 66020

20 | STAR TREK (G)
Paramount Pictures, Paramount Home Video 8858

28 | COAL MINER'S DAUGHTER (R)
Universal City Studios, Inc,
MCA Distributing Corporation 66015

3 | CRUISIN'
MGM/CBS Home Video CV 60029
10 BRUBAKER

20th Century-Fox Films, Magnetic Video 1098

16 | sl

MY BODYGUARD
| 20th Century-Fox Films, Magnetic Video 1111

7 | MAGNUM FORCE

Warner Bros. Inc., Warner Hcme Video WB 1039

22 | CLOSE ENCOUNTERS (R)
Columbia Pictures Industries, Inc. Columbia Pictures
Home Enter., VN 30200

2001: A SPACE ODYSSEY (G)
MGM/CBS Home Video 60002

EMANUELLE

| Trinacra Films Columbia Pictures Home Enter., VH 10200E/BE 51205€

3 | MUTINY ON THE BOUNTY
MGM/CBS Home Video MV 90031

7 | HONEYSUCKLE ROSE

| 5| PROM NIGHT

17|20
18 | 2
19 |1 ' 14
0 |
2 |34
2|15
B2
24| 24| 9| SHOGUN
5|1
2% | 26 |
27| 35
2|2 ul
i
3
3l

Warner Bros. Inc.. Warner Home Video WB 1043

24 | EVERY WHICH WAY BUT LOOSE (PG)
Warner Bros. Inc. Warner Home Video WB-1028

Paramount Pictures, Paramount Home Video 1423

20 | BLUES BROTHERS (PG)
Universal City Studios Inc., MCA Distributing Corporation, 77000

3| OKLAHOMA
MGM/CBS Home Video CV 70020

Universal City Studios Inc., MCA Distributing Corporation 66021

44 | THE MUPPET MOVIE (G)
ITC Entertainment, Magnetic Video, CL-9001

3| OH GOD BOOK Il
Warner Bros. Inc.. Warner Home Video WB 1044

7| 70M HORN
Warner Bros. Inc.. Warner Home Video WB 1042

m INVASION OF THE BODY SNATCHERS
| National Telefilm Assoc., Nostalgia Merchant 0283
32 | EETmp| IR

MGM/CBS Home Video CB 50030

33|10 ALIEN (R)
20th Century-Fox Films, Magnetic Video 1090
34| 18| 60 | SUPERMAN (PG)
| D.C Comics Warner Home Video WB-1013
35| 33| 73| THE GODFATHER (R)
| Paramount Pictures. Paramount Home Video 8049
36 | 38| 17 | WIZARD OF 0z
MGM/CBS Home Video 60001
37| 30| 14 | DR. ZHIVAGO
MGM/CBS Home Video 90003
38| 32 | 12 | BEN HUR
MGM/CBS Home Video 90004
39| 39| 3| TREASURE ISLAND
MGM/CBS Home Video MV 50032
40 | 40| S| COAST TO COAST
Paramount Pictures, Paramount Home Video 1342
o Stars are ded to those products showing g t sales strength. v Superstars are awarded to those prod-

ucts showing greatest upward movement on the current week’s chart (Prime Movers).

Video

® Continued from page 112

the record companies will have is
hard to say, but I would imagine that
within a couple of years half of all
videocassette sales could be made by
the music industry.

“And once the videodisk is intro-
duced—which could take at least
three years in Europe, then I would
guess that the record industry will be
marketing most of the software.”

Ariola is a step ahead since it has
been marketing videocassettes,
through its sister company UFA,
ever since autumn 1979. Dr. Lutz
Jonas, chief of the central program
department there, says development
of sales in the next few years will de-
pend on hardware development—es-
pecially videodisk systems—pricing
and the balance between sales and
rental. These are all currently im-
ponderables, he says, so any predic-
tions have to be a matter of faith
rather than accurate prognosis.

Wolf Jochen Euler, chief of Mari-
tim in Hamburg, also strikes a
cautionary note. Software business
will only become interesting, he
feels, when West Germany’s VCR
population reaches 1.5 million. Cur-
rently it’s only 600,000.

Euler also sees problems in the
impending introduction of two or
more rival videodisk systems, and in
piracy, which will not help record
companies build up their video busi-
ness over the next few years.

Intercord’s Kollisch, Siegel’s Neu-
bauer and Hansa’s Hans Blume are
united in forecasting only moderate
rates of growth, but they see great
possibilities in combined promotion
of audio and video formats. Musical
material available on album, cas-
sette and videocassette could be
made the subject of tv advertising
campaigns, reducing the risks of the
$750,000 investment and hastening
break-even.

Ariola’s Dr. Lutz Jonas agrees:
“This combined media approach is
without any doubt crucial with the
introduction of video software. But
only if the musical product is given
high visual interest.”

Jonas favors the music-and-story
approach, pointing in illustration to
Pink Floyd’s “The Wall” in

Beta Price

® Continued from page 110

closely. Right now we’re substan-
tially backordered for Beta from du-
plicators. This leads one to believe
that Sony can’t supply all the people
who want the tape.”

Farmer goes on to say that 3M is
“in an excellent position to see in-
creased Beta demand.” He doesn’t
believe, however, that the VHS
camp will sit by and watch Beta
make substantial inroads into its
market dominance. He feels that
price reductions of prerecorded cas-
settes at retail in any format will help
increase the sale of VCRs in general.
He notes, though, that only 25% of
VCR owners buy prerecorded cas-
settes.

Fuji’s John Dale feels that his
company will also benefit from an
increase in Beta’s market share. He
believes that Fuji is much better
equipped to increase its Beta pro-
duction than other Japanese tape
companies, who have concentrated
in supplying the VHS market. TDK,
for example, manufactures only
VHS tape ints recently opened
Georgia plant.

Neither 3M nor Fuji have plans to
follow Sony’s lead in price reduc-
tions, although Farmer says that 3M
has no plans “at present.”

szsmm DUE WITHIN 12 MONTHS sassmss

German Video Software Spurt

Dortmund. “Just seeing somebody
playing the guitar or the keyboards
is no good at all on video.”

Some chiefs remain skeptical
about the possibilities of combined
promotion. Teldec managing direc-
tor Gerhard Schulze says it’s too
soon and the market is too little
known. Hans Blume at Hansa thinks
there are too few titles of the right
sort: only if there were an inter-
national superstar involved would
the game be worth the candle. EMI’s
Wilfried Jung says simply: “It
sounds great but it is hardly a work-
able proposal.”

Other objections come from Her-
bert Kollisch, who foresees prob-
lems over release dates, and Phono-
gram’s Dr. Gerhard Weber, who
points out that video consumers are
mainly interested in movies anyway:
the market for musical videocassette
is not large.

Jorgen Larsen at CBS tends to
agree with this: “I think it will be
possible from time to time to adver-
tise videocassettes on television, but
in most cases a direct tie-in with the
audio album would not be worth-

" while because the audiences will
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usually be quite different.”

All record companies are already
involved in the use of video promo-
tion clips of course, both for the mass
media and for in-store promotion,
but they are uncomfortably aware of
the high cost. “To use video as the
only way of making promotion is too
expensive,” says Ariola marketing
chief Albert Czapski, “for instance,
and we don’t have fixed budget for
this in our company.”

Hansa, also conscious of costs, is
now producing its own video clips
and Intercord, which uses a lot of
videos, mostly sent from overseas, is
thinking of doing the same. EMI’s
Wilfried Jung says: “It’s a well-es-
tablished procedure and it goes
without saying a very expensive one.
It's hard to say what we will spend
on clips this year, but it’s certainly a
substantial part of our budget.”

There’s an obvious temptation to
go for the lowest possible cost, but
independent producers like Video-
ring who provide the video clips
warn that a professional job is essen-
tial when the presentation of a new
artist at the beginning of his career is
at stake.

Video Segments For

Bay Area’s Awards

By JACK McDONOUGH

SAN FRANCISCO-The Bay

Area Music awards ceremony, slated

for Wednesday (15) at the Warfield
Theatre, will for the second year in a
row have a video segment conceived
and executed by Mobile Video un-
der the direction of Danny Walker.

Mobile Video will augment the
live proceedings with video clips of
nominated performers and with a
hot mix of action on a 15-foot closed
circuit screen, while simultaneously
documenting the entire show for
possible future use.

Walker says a five-second video-
tape roll-in featuring the performer
will run as each of the five nominees
is announced in the 20 different cat-
egories. Some of these, says Walker,
have been excerpted from existing
video pieces, and others were
created by Mobile recently to fill the
purpose.

The playing of an entire song of a
major nominee, says Walker, will be
accompanied by full video pieces
averaging about three minutes. All
of these, says Walker, are pre-exist-
ing pieces done for promotional or
commercial showing, and have been
supplied by bands themselves. Other
video segments from sources such as
Mike Nesmith’s Pacific Arts Co. also
will be used.

“We're trying to take the opportu-
nity,” says Walker, “to make a spe-
cial music audience more aware of
video.”

Walker says he plans to use a staff
of nine for the show, with four cam-
eras in use: three CEI 310s and an
Tkegami HL79. Walker says he feels
the lightweight, 15-pound CElIs,
which have a three-inch adjustable
viewfinder, “are about the best for
musi¢. You can hold them away
from your body and be fluid.”

Walker has been doing local cam-
era work for eight years and has op-
erated Mobile for two and a half.
Previous video work has been with
Sammy Haggar and Blue Oyster
Cult. Mobile also documented Tri-
bal Stomp I, a festival event held at
the Greek Theatre in 1978.

Dennis Erokan, publisher of

BAM Magazine which sponsors the
awards show, says the three previous
events have zll been videotaped,
with the first two shows shot simply
to provide in-house documentation.
Following last year’s event One Pass
Video did a 25-minute post produc-
tion edit, which was used by BAM in
an attempt to :nterest cable or net-
work customers in upcoming awards
shows.

Erokan notes that AFTRA fee de-
mands have hampered attempts to
place the shows, although he is con-
fident that breakthroughs are com-
ing. “I think,” he says, “the situation
is similar to when BMI was formed
in response to ASCAP. I think there
will be so much video activity that a
new licensing organization may
come into existence.”

Rental Plan
Devised By
L.A. Firm

LOS ANGELES—Home Theatre
here has devised a rental plan for
more than the 40 “Show Me How”
videocassette titles in their library.
According to thz plan, authorized
dealers will be permitted to rent any
of the cassettes in the library and re-
tain 100% of the rzntal revenue, after
giving up 5% of their discount.

The plan, according to Dran May,
vice president of marketing for
Home Theatre, is similar to one al-
ready utilized by Paramount Home
Video, a method that adds to the re-
tail price in order to make up for the
potential revenues lost through
rental.

The “Show Me How” cassettes are
part of a library of 250 “How To”
programs now in production by Cin-
ema Associates, Seattle. Among ti-
tles: “Aerobic Dancing,” “Learning
Massage” and “Basic Car Care.” Ti-
tles have $50 suggested retail sales
lists.

www.americanradiohistorv.com
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FOURTH IN A SERIES.

A Discussion Of Ideas And Trends
In Video Entertainment

Everyone in the video entertainment industry
is being asked to assess the effect on our business
of the national introduction of the videodisc. This
is both a fair and timely question.

As a primary supplier of prerecorded video-
cassettes, Magnetic Video welcomes the new in-
fusion of capital required to build manufacturing
capacity.

We are also pleased that the advent of new
disc formats promises large investments in adver-
tising to develop consumer awareness and ap-
preciation of the values of prerecorded video en-
tertainment. Because they are essentially playback
devices, disc units require the best in software.
That's why Magnetic Video will soon be releasing
many exciting titles from its vast library on laser
optical disc format and on other disc formats as
manufacturing capacity becomes available. Many
will feature stereo playback, adding additional en-
tertainment value.

Magnetic Video does not believe that the
mass of consumers will turn away from the distinct
advantages of being able both to record and
playback offered by VCR. Current sales growth
and shortages of VCR hardware attest to that
consumer demand. Therefore, we expect that
these different technologies will coexist quite com-
fortably in the marketplace, filling consumers’
preference for quality video entertainment. The

public will make its decision based on availability
of programming, reliability of the product and the
advantages offered by the equipment.

Already major manufacturers, such as Sony,
have announced they are reducing the costs of
blank videocassettes, a step which promises the
possibility of lower costs of prerecorded pro-
gramming which will create a greater stimulus for
consumer purchase.

Further, we think that newer retailers of
videodisc will see great merit in providing video-
cassette hardware as well.

There may ultimately be a format shakeout in
the disc field, but one fact is certain — the con-
sumer will be bombarded with new and exciting
alternatives to broadcast TV fare, creating an even
greater awareness of the benefits of viewer-
controlled video.

As we stated previously, we believe the video
industry will benefit totally as a result of this new
dimension of choice in home entertainment. Wel-
come, discs.

Sincerely yours.

A
Andre Blay /
President

MAGNETIC VIDEO

A TWENTIETH CENTURY-FOX COMPANYa

23705 Industrial Park Drive Farmington Hills, Michigan 48024 (313) 477-6066
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General News

PRODUCER PROFILE

Rock Is Serious Art In Mus:c:an

® Continued from page 18

this generation: that is, the gener-
ation that makes up the population
bulge after World War II. It may
sound corny, but this music ex-
presses peoples’ hopes and fears and
they live by it. We try and relate to
people who treat it as an art, a form
of play acting that has a certain
charisma. Of course a lot of rock is
just humorous junk, but we try to
feature the sort that is uplifting.

“We have a lot of rock artists on
the cover because we draw a lot of
people who otherwise might not be
interested,” Holdsworth adds. “We
try and educate people, broaden ev-
erybody’s scope. Radio is tightening
up, so there aren’t too many outlets.”

Holdsworth tries to review about
70 records a month, and notes that
“not all of them are major labels.

“We operate from the premise
that when you’re paying $9.98 for an
album you can’t take chances. But if
something is a killer we say so.

“A lot of our readers who aren’t
professional musicians still have a
professional interest,” he says. “We
have radio programmers and the
like, and lots of Billboard readers,
we found.”

Musician, Player & Listener was
acquired by Billboard Publications
Inc. this year. BPI is also involved in
art book and magazine publishing
and professional photography pub-
lications, besides programming mu-
sic for airlines and other custom
users.

“We have readers with other in-
terests, also,” says Holdsworth,
“such as the collector and the afi-
cionado.

“The readership profile is inter-
esting,” he says. “It seems there are
about three separate markets, but
they overlap. We attract top end au-
dio manufacturers, record labels,
and instrument manufacturers, in-
cluding concert sound, such as mi-
crophones and amplifiers.

“We’re trying to have our editorial
reflect this,” says Holdsworth.
© “We’re installing a music instrument

editor and expanding our equip-
ment box feature.

“Half of the creative process takes
place in the studio,” maintains
Holdsworth. “Our approach to that
coverage is a humanistic one. We're
not into graphs and listing all the
specs. We focus on how to use the
equipment to get a specific result,
and what the equipment can do, for
example.

“Our other editorial features a lot
of question and answer stories be-
cause our readers want to talk to the
artist. Maybe half our stories are in-
terviews, while the other half are
features.”

Musician, Player & Listener
writers include Dave Marsh, David
Breskin, Crispin Cioe, Brian Cull-
man, Robert Fripp, Mikal Gilmore,
Vic Garbarini and jazz critic Rafi
Zabor, who launched his career in its
pages.

Both Holdsworth and his partner,
advertising director Gordon Baird,
are musicians themselves, although
neither one finds much time to per-
form in public these days. Baird, 29,

plays drums, Holdsworth, 27, plays
piano and guitar.

The pair put up $26,000 in 1977
and set up business in Boulder,
Colo., where they wrote, edited, sold
ads, packaged and distributed the
fledgling magazine themselves.

“We always knew it would sell,”
says drummer Baird, “because we
liked it.”

BEAUTIFUL BALLOONS—A surprise delivery from Balloon Bouquets of Los

Angeles to Warner Bros. staffers brought greetings from Leon Russell and

Paradise Records marking the release of “The Live Album' by Russell and

New Grass Revival. Russell is in the midst of a West Coast swing as part of his
1981 tour.

Simmons Branching
Out With Own Label

® Continued from page 10

brough & Peoples’ “Don’t Stop The
Music” holds at number 19, while
the Gap Band’s “Burn Rubber”
drops 10 points from its peak.

“I thought ‘Burn Rubber’ had a
very good chance of becoming a big
pop record,” Simmons says. “It has a
rook hook and even a country banjo
sound. But I guess ‘Don’t Stop’ did
better because there’s not that much
going on in the song. It has a very
clean arrangement and only halif the
number of instrumental tracks as
‘Burn Rubber.””

Simmons is aware of this resist-
ance at pop radio to some black rec-
ords, but has an attitude that you
can’t change the system, so you
might as well adjust to it.

“The only way around thatis to go
back into the studio and try to de-
velop something that every station
can relate to,” he says. I try to work
with the situation instead of banging
my head against the wall. I want our
groups to be universal: We're defi-
nitely trying to make our music more
appealing to a wider range of
people.”

Simmons is most excited at the
moment about Total Experience
Records, the label he’s now in the
process of structuring, “We’re nego-
tiating with various labels for distri-
bution rights,” Simmons says. “It’s
not definite that we’re going to leave
PolyGram. We’re trying to work
things out there, too.

Simmons hopes both the Gap
Band and Yarbrough & Peoples will
be on the Total Experience label. “I
have no plans to go anywhere with-
out them,” he says. “They’re what
made us.”

For that reason, Simmons also ex-
pects to remain heavily involved in
all aspects of both group’s careers.
“As we grow and bring in other

acts,” he says, “I'm going to have to
delegate more responsibility, but not
with these groups.”

Simmons says he’s not opposed to
a new act coming into the organiza-
tion with outside management. *“In
the future we’re going to be dealing
more with the record end of it,” he
says, “and less so with management,

. because we know that as we grow we

can’t do it all.”

Simmons is now scouting for
other talent. He produced an LP for
Robert “Goodie” Whitfield, a
former Gap Band side musician,
which he’s now waiting for Poly-
Gram to release. He’s also talking to
the Buster Brown Band.

“Our main goal is to have a multi-
media organization,” Simmons says,
noting that he has a three-to-five
year plan for expanding into video
and film. The present Total Experi-
ence complex was built step-by-step
over the past 10 years. It has 30 em-
ployes.

“First I want to establish Total Ex-
perience as a record label,” Sim-
mons says, “and then I'll move into
other areas. As long as everything is
running successfully, I can stay less
involved.”

Gurren Expands

LOS ANGELES — E.J. Gurren
Music & Associates has expanded its
operation into a full service natiohal
marketing and promotion firm spe-
cializing in pop, r&b and crossover
material.

All marketing campaigns will in-
clude comprehensive primary and
secondary radio promotion and
weekly contact with all major retail
outlets and one-stops.

Offices are located in Studio City,
Calif.
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Disco Business

N.Y. Enjoying Roller Disco As Rinks Boom

NEW YORK—Roller disco danc-
ing, an outgrowth of the conven-
tional disco boom, is quietly escalat-
ing in popularity in New York and
outlying areas.

In the last couple years, about 50
roller discos have sprung up in New
York City and its environs. Of these,
13 are located in the Bronx alone.
All are reportedly doing windfall
business.

Among the most recent of these
rooms to open their doors to the
public are the Skate Key and Graf-
fiti in Bronx, and the $1.5 million
Weehawken Roller Rink in nearby
Weehawken, N.J.

The Skate Key, a converted bow!-
ing alley, accommodates 1,000
people, and emphasizes activities for
school age children. It features a
daily 4 p.m. to 7 p.m. skate matinee
for children at $2 per person admis-
sion. Saturday and Sunday morn-
ings are also reserved for kids. If the
youngsters are accompanied by their
parents, the adults are admitted free.

Skate Key also emphasizes “Fam-
ily Night” on Tuesdays. On those
nights it admits whole families for a
single $5 admission fee.

This promotion-minded club also
reduces its admission fee to $1 for
patrons wearing the Skate Key T-
shirt, and is in the process of promot-
ing an Easter skate marathon de-
signed to keep the youngsters active
and out of trouble during their. Eas-
ter vacation.

The rink also ties in its promotions
with such dance music oriented ra-
dio stations as WKTU-FM, WBLS-
FM and WXLO-FM.

On April 23, the rink will sponsor
a skate-a-thon to aid the March Of
Dimes organization, with all pro-
ceeds going to that fund for research
and prevention of birth defects.
Many members of the staff of
WXLO-FM are expected to be on
hand for that event, along with a fire
eater and the group. Free Expres-
sion.

The Skate Key features a light
show and state-of-the-art sound sys-
tem designed and installed by Ax-
cent Sound & Lights. Skate Key’s
main floor and private elevated
floor are constructed of Northern
Maple.

The Graffiti Skate Rink is built on
two levels. The second level is sched-
uled for opening within a week. The
room’s capacity is also 1,000, with
the downstairs room accommo-
dating 600 and the upper level
geared for about 400 dancers/skat-
ers. As with the Skate Key, Graffiti
depends heavily on radio promo-
tions, also using the facilities of
WBLS, WKTU-FM and WXLO.

As with the Skate Key, Graffiti
gears much of its operations to
young people, especially those of
school age, with special in-house
promotions, and attractive admis-
sion fees.

The new Weehawken Roller Rink
is owned and operated by a pair of
senior citizens who wanted to spend
their retirement years involved with
“a fun project.” )

Dorothy Shapiro, president of the
operation, claims that the 1,000 pa-
tron facility is already syphoning
disco and roller skating enthusiasts
from nearby New York City facil-
ities. She also claims that the rink is
the only one in the country to feature
three separate skating areas.

On the ground level of this con-
verted textile dyeing facility are two
rinks, a training facility and a pro-
fessional floor. On the upper level is
a private rink designed to accom-
modate an additional 250 people.
Skaters on the lower level skate to
the popular dance music sounds of
the day. Those on the upper level

have the final say.in what music they
want programmed to the room.
The rink features suspended
dance floors, designed to provide re-
silience and support for the skaters.

They are concrete based, stacked
with a layer of two foot by four foot
wooden beams. On top of the beams
are two layers of % inch plywood
which forms a base for a platform

of special grade Wisconsin maple.
The intricate patterns on the floors
were also designed with the skaters
in mind.

The sound and light system at the

Weehawken Roller Rink were de-
signed by Robert Lobi and Michael
Rana of Design Circuit, N.Y. in as-
sociation with Richard Long of

(Continued on page 118)
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Disco Business

NUMARK MIXER—Numark Electronics has developed a studio quality con-
sole mixer/preamplifier. The unit, model DM1800, features three stereo
phono/line inputs, plus a balanced/unbalanced input that will accept a micro-
phone with either a phono plug or an XLR connector. A 12-segment, multi
colored LED output meter is provided for each stereo channel to ensure opti-
mum output without overload. The unit also features a built-in low-noise
preamplifier with high output.

N.Y. Grand Jury
Studies Shooting

NEW YORK—A grand jury has
been convened in Bronx. N.Y..toin-
vestigate the circumstances sur-
rounding a shootout between police
and a young disco dancer at the
Rollerdam roller disco. which left
one bystander dead. and another
one critically injured. 1t is believed
that both victims were struck by po-
lice bullets.

According to spokespersons for
Mario Merola. Bronx District Attor-
ney, the shooting occurred March
21 when Bronx police accom-
panied a teenager to the roller
disco, in the hope of getting him to
point out a suspect who had threat-
ened to shoot him the night before.

However. when the suspect, Wil-
liam Perry. 17. also of Bronx.saw the
uniformed policemen, he allegedly
drew a handgun and fired at them.
The police reportedly returned the
fire. Herbert Torres, 24. and John
Gonzalez. 21. both employees of the
disco were caught in the crossfire.
They were taken to a nearby hospi-

— = =

tal, where Torres died on the oper-

The TUNE WIZARD is mixing
the ingredients
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and it smells like a SMASH"!N 1’”

TUNE WIZARD RECORDS _ 1525 BATH AVENUE

—_— ating table. Gonzalez. who was
struck four times. was listed in stable

condition.

Perry who was unhurt, was ar-
rested and charged with attempted
murder. weapons possession and as-
sault. Pending the outcome of the
grand jury investigation. police offi-
cials are maintaining that the offi-
cers involved in the shooting were
justified in using force.

“LIVING AGAIN”’
Ronald Bengamin
TW-001

Florida Pool Revamps
Policies, Restructures

NEW YORK-The Tampa Bay
Record Pool, Fla.. has undergone a
restructuring of its operation.
Changes in policy include member
feedback. as well as contacts with
key radio stations and retail outlets
in the Tampa area, according to
Jerry King. the pool’s new director.

King further states, “We have rec-
ognized the need to service only
those deejays and clubs which ex-
pose product to the masses. As a re-
sult, we have established stringent
guidelines for the admission of new

-members to the pool.

- Among the safeguards against un-
professional members is a mandate
that they report weekly to the pool’s
office. Pool officials also monitor
club activities by members to ensure
the music played “is progressive and
well-presented.”

BROOKLYN, 5. ¥ 1123 Mix DAN PUCCIARELLI
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« THEATER LIGHTS
» CONTROLLERS
+ NEON

HELICOPTERS
SPEAKERS
MIXERS

ROPE LIGHTS

* MIRROR EFFECTS
* PIN SPOTS
* RAIN LITES

Installations through authorized dealers worldwide include.
CRAZY HORSE—CHILE / CLUB HIPPOPOTAMUS—MEXICO
SCARAMOUCHE—MEXICO / COMMERCIAL CENTER—-VENEZUELA
SALTY DOG—NEW YORK / LA CASCADA—PANAMA
DISCOTECH ESTRAMBURGO—-PANAMA / TRADEWINDS—
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Concert Marks
N.Y. Fun House
2nd Anniversary

NEW YORK-—Canadian enter-
tainer France Joli headed a lineup of
prominent dance music artists from
the Prelude label in a marathon con-
cert March 27, to celebrate the sec-
ond anniversary of the Fun House
discotheque here.

The midnight to dawn concert.
sponsored by the Fun House in asso-
ciation with Prelude Records, also
featured Sharon Redd, Bobby
Thurston, the Strikers, Unlimited
Touch, and Gayle Adams.

The Fun House discotheque is a
24.000-square-foot room on Man-
hattan’s lower west side. It opened
with much fanfare two years ago.
and featured the talents of some of
the city’s best-known deejays includ-
ing Bobby Guttadaro, Roy Thode,
Jonathan Fearing and Jim Burgess.

It was designed. in part, as a re-
placement for the fire-razed Infinity
disco, and for a time drew much of
the crowd that had frequented Infin-
ity.

In more recent times, the room has
run afoul of the law for allegedly
serving alcoholic beverages without
a liquor license, and was the target
of a much-publicized police raid,
that forced it to shutter its doors,
briefly.

With a new lease on life, the club
modified its entertainment format to
conform to the changing directions
of the disco business. Within recent
months, it has offered more live tal-
ent spanning such broad entertain-
ment tastes as rock, r&b, funk and
new wave. However, its emphasis re-
mains centered on dancing, and its
physical environment remains a
disco-oriented one.

Pocono Club Charged
With Liquor Violation

TANNERSVILLE, Pa.—The op-
erator and two employees of the Ice
Factory Disco in this Pocono Moun-
tains resort area will stand trial in
Monroe County Court for allegedly
selling alcoholic beverages without a
license. The State Liquor Control
Board charged that the disco, cater-
ing to a young crowd, was selling al-
coholic beverages because beer was
included in the admission price.

Club operator John Maxman con-
tended that the beer was being given
away, which is legal. Charged with
Maxman are his wife, Brenda, and
bartender Richard Tillman. A liquor
board agent said he paid $4 admis-
sion to the disco and obtained three
cups of beer at the bar without pay-
ing for them.

Two 18-year-old witnesses testifed
that they were served beer at the
disco without showing proof of age.

Roller Disco Is
Booming In N.Y.

® Continued from page 117
Richard Long & Associates.

Featured audio components in-
clude Crown amplifiers, Bozak mix-
ers, Technics model 1500 turntables
and custom-built speakers designed
by Long.

There are special kiddie matinees
on Saturday and Sunday after-
noons, when patrons are admitted
for $4 per person. During the week.
early afternoon sessions at the rink
are also available to young people
for a $5 admission charge. There are
also 7 p.m. to 9:30 p.m. sessions at $6
per person, and from 10 p.m. on-
wards patrons pay $7 each to get in.
All prices include the use of the
rink’s skates.

The Weehawken Roller Rink’s
many promctions include a disco
skating competition which will run
from April 15 to May 16, 1981.
There will be a $1,000 first prize,
$500 second prize, and $300 third
prize.

Meanwhile. in New York City, the
newest rink to join the growing list of
roller discos, is Rainbow. The giant
room in Manhattan’s trendy Chelsea
district, occupies 30,000 square feet
of space in a converted warehouse.

The club’s state-of-the-art sound
system alone is said to have cost in
excess of $200,000. The lighting sys-
tem was designed to enhance the
room’s 22-foot ceilings, and is ma-
nipulated by an extensive maze of
lifts, winches and pulleys.

The room is within a stone’s throw
of the very popular Roxy roller rink,
and is expected to come into direct
competition with that room for a
share of the lucrative roller disco
market.

Meanwhile, the promotion-ori-
ented Roxy roller disco, which has
been in business for about two years,
is not resting on its laurels. The club,
already with in excess of 800 mem-
bers on its rolls, has launched a drive
to attract beginning skaters.

Steve Greenberg, president of
Roxy has allocaied Wednesday, Fri-
day and Saturday evenings between
8 p.m.and 10 p.m. for beginners. He
has also instituted a *“Twilight
Skate” for. beginners on Tuesday,
Wednesday and Thursdays between
5 p.m. and 7:30 p.m.

Admission to these events is free,
providing the beginning skater rents
a pair of skates from Roxy for $3. In-
structors are on hand to offer their
services without charge, according to
Greenberg,

Roxy has also been enjoying suc-
cess with its “Family Affair” parties
instituted in February. This is open
to children and their parents to per-
petuate the club’s ongoing appeal
for this group.

The Family Affair sessions are on
Mondays from 5 p.m. to 9:30 p.m,,
and one child with a parent is admit-
ted for $3.50.

J

] .

SHURE GOLD—Members of the S.H.U.R.E. Record Pool, Eronx, N.Y., beam

happily as they receive a ‘“Gold"’ record from Brunswick Records vice presi-

dent, Ray Daniel, third from right, for their efforts in helping to promote *‘I

Like What You're Doing To Me,”’ by Young & Co. Others in picture, from left

toright, are, Frank Hudson, Al Pizarro, the pool’s president; Paul Marin, Keith
Harris and Henry Knowles.
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Disco Business

Disco Mix

By BARRY LEDERER

NEW YORK—One of the sure-fire 12-inch
33% rpm releases this year was “‘Ai No Corrida.”
Its pop/r&b format found immediate accept-
ance on the radio and in the clubs. “The Dude,”
another 12-incher, followed this success with its
sassy/funk moods. The latter is the LP title of
Quincy Jones' A&M LP from which these selec-
tions are taken. All of the selections, whether
meant for listening or dancing, are infectious,
free flowing and well produced by the artist.
“Betcha’ Woutdn't Hurt Me" and “Turn on the
Action” stand out as the most danceable mate-
rial. Jones has effectively packaged an album
that can do no wrong as evidenced by the fine
selection of talent that participated on this
work: Patti Austin, Paylinho DaCosta, Herbie
Hancock, James Ingram, Stevie Wonder and Mi-
chael Jackson.

* *  %

K.C. is on his own with his “Space Cadet:
Solo Flight” album for T.K. Records. He has left
the Sunshine Band and his pop sound, in favor
of a rock/funk direction. His familiar vocals are
accompanied by a mid-tempo beat emphasized
by strong guitar and percussion instrumenta-
tion. Highlighting the title cut “Space Cadet,”
are "Redlight,” and "I Ask Myself.” All show po-
tential for a 12-inch release. Nice ballad mate-
rial like ““Holdin' On So Long™ is included.

* & &k

Fantasy's chartbuster, “You're Too Late” is
part of the group's debut album for Paviltion
Records. This seven-cut package is full of
smooth tunes ranging from baflads to disco. A
semi-rap feeling is maintained in “Fantastic
Voyage” and “Love Explosion” while “Now |
Have Everything" has a perky island flavor with
a catchy 1950 melody. “Too Much Too Soon,”
and “You Can’t Lose What You Never Had,”
have a feeling similar to “You're Too Late.”
There is no doubt that the album will have radio
and club play.

* x %

Another successful group is Change. Their
second LP, now on RFC/Atlantic, is already on
the charts. Titled “Miracles,” the most for-
midable cuts include the title tune “Heaven Of
My Life."” The rhythmic, uptempo tracks of these
selections are dominated by a pulsating guitar
and a fast pace carried by sweeping horn and
string arrangements. "Stop For Love” is a pretty
ballad that demonstrates the versatility of lead
singer Luther Vandross.

* & &

Rock/dance clubs should take notice of the
following album and 12 inchers. From Vanguard
is the Ring’s first album, “Savage Lover,” the
title of a former 12-inch release. The group's
current 12-inch, “Theme From 'The Saint’ " and
“Call Me” are included. The latter is a 4:02 min-
ute churning, upbeat rocker with rhythm tracks
reminiscent of the ' Peter Gunn Theme,” accen-
tuated by screechy vocals and electronic effects.
Unfortunately, most of the other cuts are not as
potent.

* * &

Handshake Records has potential with the
Debra Dejean 12-inch “Goosebumps™ b/w “Un-
derfire.” Both are electronic rock numbers that
are laid back in feeling and emphasized by key-

board synthesizer. The artist’s unique and pow-
erful vocal style, captured on this release, is
sure to find favor in the clubs.

* *  *

One of the most entertaining 12-inchers re-
leased is from Radio Records, distributed by At-
lantic. “Stars On 45" is both the title and the
European studio group which performs admi-
rably. Side one is a 10:15 minute medley that
includes “Boogie Nights,” “Funky Town,”
“Yideo Killed The Radio Star,” “Venus,” "Sugar
Sugar,” and a pastiche of eight Beatles tunes.
The disk continues with more '50s classics such
as “Cathy's Clown,” “Only The Lonely," and
“Jimmy Mack.” What makes this album so en-
dearing is the closeness of the group’s singing
ability to the artists they are covering. The
tracks are high energy disco that has a futly or-
chestrated sound. The flipside is a 6:18 min.,
mostly instrumental, rendition of the “Stars On
45" theme. Following on the release of the
single, Radio Records will be releasing an album
titled “Stars On Long Play” later this month.
The LP will feature a collage of 29 Beatles songs
on one side, while side two will consist of three
separate medleys—incorporating a total of 22
well-known rock’n'roll and pop songs.

Merger Forms
Entertech, Inc.

NEW YORK-—Audio-Tech Sys-
tems, a sound design company lo-
cated here, and Spencer Designs,
creator of special effects and general
lighting systems for clubs, have
merged to form Entertech, Inc.

The new company, headed by Pe-
ter Spar, Audio Tech Systems, and
Joseph Spencer, Spencer Designs,
will specialize in audio, lighting,
special effects and space planning
for discotheques, nightclubs, caba-
rets, theatres and concert halls.

In the past, Spar and Spencer
have collaborated on such projects
as the Dreamland disco, San Fran-
cisco; Salvation, Miami; Stop 33,
Toronto; and Pastiche and Cinna-
mon, Nassau, Bahamas.

Spar and Spencer together have
over 30 years of experience in the en-
tertainment business. They’ve had
their early training in the theatre,
and have been nominated for pro-
fessional awards for sound, and
lighting for such projects as Troca-
dero Transfer, San Francisco; 12
West, New York; and the Saint,
N.Y. Their work has been featured
in such magazines as Interior De-
sign, Industrial Design and Archi-
tectural Digest.

Entertech’s first project will be a
multi-media entertainment complex
at the new multimillion-dollar Saint
discotheque in New York.

|.R.S. Offers
Audio, Video
Promo Service

LOS ANGELES—The Inter-
national Record Syndicate has in-
troduced a new promotional service
for dance clubs called the L.R.S. Se-
cret Service.

Clubs that pay the yearly $100
membership fee required to join will
receive monthly packages from
I.R.S. containing new releases, a
newsletter and promotional items
such as T-shirts, buttons and posters
as they are available. Ron Felmus,
national club coordinator, says that
a video service will also be provided
for a yearly fee of $350. Clubs that
subscribe will receive four, 30-min-
ute-long compilation videos of old
and new [.R.S. artists per year.

Belonging to the Secret Service
“entitles the clubs to become active
members of .LR.S., to become a very
important part of our promotional
scheme,” Felmus says. “It allows us
to have closer contact with the
people that are playing the records
in the clubs.”

He notes that while some dance
clubs are routinely serviced, most do
not receive product on a regular
basis from the label, something that
Secret Service membership guaran-
tees.

Membership numbers are prema-
ture as yet as letters explaining the
service were just sent out to between
75 and 100 dance clubs throughout
the country. KAREN KELLY

% e

Billboard Photo by Chuck Pulin

COCONUTS DANCE—The Coconuts, backup group to Kid Creole, present
one of their many earthy dance routines, at the Ritz rock disco, during a re-
cent appearance at the club by some of the leading rap artists in the country.

Disco Big On WTGI-FM

NEW ORLEANS—Although many
radio stations have cut back on their
disco music programming, and some
have even disassociated themselves
from the word “disco” completely,
100,000-watt WTGI-FM continues
to enjoy listener popularity with its
four-hour weekly disco show titled
“Disco Extravaganza.”

The show, pragrammed by club
spinner Anthony Graziano, has
been on the air continuously for two
years, and reaches an audience in
the 15 to 30 age bracket. Although
actual listener numbers are not
available, “Disco Extravaganza” re-
portedly reaches audiences in New
Orleans, Baton Rouge and Missis-

sippi.

Graziano programs a mix of con-
ventional disco music, Eurodisco
imports, r&b, reggae. new wave and
a smattering of big band music. He
also features taped interviews with
such artists as Gloria Gaynor, Carrie
Lucas, Dan Hartman, Paul Jabara
and the S.0.8. Band.

Graziano feels that the success of
“Disco Extravaganza” is due, in
part, to the strength of disco in the
New Orleans area. In addition to his
radio show, Graziano also spins two
nights a week at the Sting disco-
theque in nearby Hammond, La,
and runs a mobile disco operation
called Mobile Music Unlimited.

He states that the Sting, a 1,000-
capacity facility, attracts sellout au-
diences.

DISCO 12" IMPORTS
& LP's

{(WHOLESALE
FOR STORES)

= Maxico = England = Germany

Import 12"

Radio Action—Claudja Barry

Just the Two of Us—Grover
Washington

Boogie People—Boogie People

Let Him Go—Vivian Vee

Come Back—Vivian Vee

Call it What You Want-Bill
Summers

Guilty—Classic Nouveau

it's Just the Way | Feel—Gene
Dunlap

Tender Force—Space

Do Me Tonight—Nite Life Unl

Take Off (Remix)—Harlow

Walking On Thin Ice—Yoko Ono

At No Corrida—Quincy Jones

Humping—The Gap Band

In A Gadda Da Vida—Boney M

—Spinners

Cussy

Call or write for our free store
list of available Imports.
All orders are shipped
immediately UPS.
We export to all
foreign countries

New Toy—Lene Lovitch
Yesterday Once More—Spinners
Set Me Free—Three Degrees
Demolition Man—Grace Jones
Don't Panic—Liquid Gold
Paradise—Change

Get Tough—Kleer

Do It All Night/Head—Prince
Yesterday Once More

Hot Wax (Remix)—Mother F
Don't Stop the Music—Fussy

Get the Look—New Paradise
Super Love—Skyy
Hot Love/Feels Like I'm In
Love (Remix)—Kelly Marie
Can't You Feel it—Jacksons
Don’t Stop The Music—
Yarbrough & Peoples
Bon Bon Vie—T.S. Monk

Looking for high energy
Disco imports and don't
know what to buy or where
to go?

Can't find popular import 12'?

Try us—We have the best selection of Disco Imports wholesale you
can find. Some of the items we carry are:

All American Girls—
Sister Sledge

Can You Handle It—
Sharon Redd

Keep Down—Love DelLuxe

I'm Starting Over—
Grace Kennedy

Planet Earth—Duran Duran

Pirhanna—Adal Scandy
Super Band

Miss Manhattan—Metropol

Music Makes My Night—

Madeleen Kane
Rapture (Remix)—Blondie

Hot Leather—Passengers
Take Me to the Bridge—Vera
Video Games—Ronnie Jones
Young Men Drive Fast—Quick
Nights (Feel Like Getting
Down)—Billy Ocean
Watching You—Slave
Imports LP's—
Amanda Lear (Incognito)
Kelly Marie (New)
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Litelab's
Entertainment Lighting

-
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AppControllers:

The Best Keeps Getting Better

Also Available From Litelab

MIRROR BALLS - FOG MACHINES - TUBELITE - ROTATORS - MEGA PIN
BEAMS - CHASER STRIPS - SEALED BEAMS - STROBES - CROSS FADERS
DANCE FLOORS - LIGHT PAINTING - SYNCHROLITES
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LP PRICE CONFUSION

Appearances Are Deceptive

By ED HARRISON

LOS ANGELES—Headfirst Rec-
ords president Bill Traut thought
consumers would be getting a good
deal when he priced Allen Vizzutti’s
“audiophile pressing, digitally mas-
tered” LP at $8.98.

But ironically, due to a case of
mistaken identity, just the opposite
is happening.

Because of its appearance in loose
shrink wrap and pure virgin vinyl
pressing. the MCA distributed LP
has given retailers the impression it’s
a half speed master or other audio-
phile product, and they're automati-
cally placing it in audiophile bins at
prices ranging from $9.98-$16.98.

Unlike those audiophile records
which are recorded digitally, the
Vizzutti LP was recorded on analog
tape and digitally mastered on 100%
pure virgin vinyl.

According to both Traut and
MCA Distributing president Al Ber-
gamo, it was initially believed that
the confusion was limited to the Los
Angeles area until other accounts
nationally were reporting the same
problem.

CHICAGO (Salsa)

As a result. MCA salespeople will
be calling upon all accounts to
sticker the 6,800 units thus far dis-
tributed with a “suggested $8.98”
sticker. MCA will also urge retailers
to move it into jazz bins, although
the dealers can also keep the LP in
the audiophile section as well.

Traut and Bergamo claim that re-
tailers say they’ll refund the differ-
ence in price to their customers
should they return the LP.

“Here | thought that consumers
would get real good quality at a
$6.99 shelf price. We’d take it on the
nose since it’s costing us 25 cents
more per record because of the vinyl
and ironically it’s cutting into our
sales,” laments Traut.

Headfirst’s next release in May,
the Ross-Levine Band’s “That Sum-
mer Something,” will be stickered
on a yellow cut corner with “dig-
itally mastered, analong pressing,
suggested list price $8.98.” also in
loose shrink wrap.

Incidentally, Bergamo reports
that one account sold 20 units of the
Vizzutti LP at $16.98.

Survey For Week Ending 4/18/81

LatinLPs

| N. CALIFORNIA (Pop)

[ TITLE—Artist, Label &
| Week | Number (Distributing Label)

A
&

T s

TITLE- Artist, Label &
Week | Number (Distributing Label)

General News

N d
o =
SILVER ANNIVERSARY—RCA's Paul Anka discusses his 25 years in the mu-

sic business with NBC-TV newsman Jack Cafferty during a special interview
on New York's ‘‘News Center Four.” Anka's 40th LP is titled ‘‘Both Sides Of
Love.”

Atlanta Institute
Claiming Success

NEW YORK-The Music Busi-
ness Institute, based in Atlanta, Ga.,
has graduated about 125 students
since it started operation 20 months
ago.

“We are proud of our better than
88% placement record for those stu-
dents who requested employment,”
declares Mert Paul, executive direc-
tor of the school.

Paul notes that half the students
come from >ut-of-state which in-
cludes enrollments from California,
Nevada, Texas, Ohio, Washington,
D.C., North Carolina, Pennsylvania,
New York, Alabama, Minnesota,
Maryland, Illinois and Tennessee.

“As non-resident enrollment con-
tinues to increase, bringing students
from across the nation,” Paul says,
“we’ll be even more capable of pro-
viding qualified graduates to fill in-
dustry positions almost anywhere in
the country.

1 | OSCAR DE LEON
Al frente de todos TH 2115

2 | JOHNNY PACHECO
Champ Fania 581

3 [ CELIACRUZ
Celia Johnny 7 Pete Vaya 90

4 | WILLIE ROSARIO
El de a 20 de Willie TH 2103

5 | LOS VIRTUOSOS
Gas 4179

6 | RUBEN BLADES

Maestra vida Fania 577

7 | RAY BARRETO
Fuerza gigante Fania 579

8 | OSCARDELEON
Bravo de verdad TH 2063

9 | BOBBY CRUZ & RICHIE REY
Vaya 91

10 | EL GRAN COMBO

Unity Combo 2018

11 | DIMENSION LATINA

En el madison square garden Velvet 3015

12 | SOPHY

De mujer a mujer Velvet 3014

13 | ROBERTO ANGLERO
Por el color de tu piel SP 1408

14 | RUBEN BLADES
Maestra vida # 1 Fania 576

15 | LOUI RAMIREZ
Saisero Cotigue 1104

16 | CHEO FELICIANO
Sentimiento tu Vaya 95

17 | HECTOR CASANOVA
Fania 589

18 | ORQUESTA HARLOW

Rumbambola Fania 543

19 | TONY OLIVENCIA
TH 2077

20 | HECTOR LAVOE
Gold Fania 574

21 | ADALBERTO SANTIAGO

Feliz me siento Fania 562

22 | FANIAALL STARS

Commitment Fania 64

23 | PETEEL CONDE RODRIGUEZ
Soy la ley Fanta 550

24 [TIPICAT73
Charangueando Fania 560

25 LORQUESTA LA TERRIFICA
Casa pobre casa | grande Artomax 623

1 [LUPITAD'ALESIO

Ya no regreso contigo Orfean 16047

2 | JOSE JOSE

15 grandes exitos Telediscos 1015

3 | CARLOSY JOSE
El chubasco TH 2099

4 | EMMANUEL
Intimamente Arcano 3535
5 | LOS JONICS
14 exitos de oro Atlas 5084

6 | CAMILO SESTO

Amaneciendo Pronto 1086

7 | LIZALOPEZ

Si quieres verme llorar Hacienca 6981

8 | ROBERTO CARLOS
Grandes exitos C8S 12303

9 | CONJUNTO MICHOACAN
Piquetes de hormiga Odeon 73171

10 |DYANGO
Laradio Odeon 74112

11 | ESTRELLAS DE ORO
Vol # 3 Telediscos 1013

12 | JUAN GABRIEL

Con mariachi Pronto 1080

13 | RIGO TOVAR
En vivo Profono 3033

14 | JULIO IGLESIAS
Mi vida en canciones C8S 50301

15 | LAMIGRA
Negra cruz Mar Int. 120

16 | EXPLOSION MUSICAL
Profono 2007

17 | VICENTE FERNANDEZ
15 grandes exitos Telediscos CBS 20422

18 |LOSBUCKYS
Profono 3024

19 | JOSE LUIS RODRIGUEZ
Atrevete TH 2095

20 | LOS MUECAS
Por las parrandas CBS 20403

21 | RAMONAYALA

Los mejores corridos Fredy 1195

22 | LOSFREDYS
Perless 81051

23 | RAYCONNIFF
Exclusivamente latino CBS 10312

24 | LOS HERMANOS FLORES
Al 6701

25 |LOS BABYS
Negrura Perless 2179

DSG Enterprises has been formed
by Debbie S. Gibson to handle inde-
pendent promotion and artist devel-
opment. Gibson previously did na-
tional country promotion for
Nationwide Sound. Address: 2428
Inga St., Nashville, Tenn. 37206.
(615) 226-5098.

*  x x

T.0.G. Management, Starville
Records and Madison Street Music
started with Thomas Lewis as presi-
dent. First release is a single “Found
The Groove” by the Wreckin’ Crew.
Address: 4721 W. Madison, Chi-
cago, I1l. 60644. (312) 379-7766.

*  x %

Victory Management/Abintra
Records founded by Skip Paton to
offer studio production, record pro-
motion and management services.
First project is nationwide promo-
tion of Light album. Address: 1330
N. Illinois St., Indianapolis, Ind.
46202. (317) 634-6418, 634-7309.

*  x x

New Horizons Electronics Mar-
keting, with principals Bill Mowry
and George Stamos, started and rep-
resents AAL, Fuji Tape, Harman-
Kardon, Mega Tech, Soundcrafts-
men and Stanton. Address: 591 Old
Mill Road, Lake Forest, Ill. 60045.
(312) 234-5911.

* * *

Celebration Productions, a crea-
tive video production firm special-
izing in designing and producing
video promotional projects for the
music industry, founded by Jim
Martin and Randy Hale. First proj-
ectis “The Baron,” featuring Johnny
Cash for CBS Records. Address: 28

Sleeve Exhibit

NEW YORK—-Album covers at
an exhibition, that’s theme of “Hom-
age To Music” at the Amsterdam
Gallery of the New York Public Li-
brary at Lincoln Center featuring
the artwork of Alex Steinweiss.

Steinweiss, who joined Columbia
Records in 1939 as the label’s first
art director, produced 2,000 album
covers for Columbia and other
clients, 50 of which are on show.

The exhibition, running from
April 8 through June 20, also in-
cludes 30 canvases painted by Stein-
weiss under the name of Piedra
Blanca. These paintings were in-
spired by operas, ballets and pro-
gram music, while the album covers
range from classical to jazz to pop.

wwWwW americanradiohistorv com

New Companies

Music Square East, Nashville, Tenn.
37203. (615) 244-5766.

* * *

Dynasty Records & Videotapes
has been formed by personal man-
ager Bambi Byrens of Back To Back
Management and record producer
Lance Ong of Whizz Kid Produc-
tions. Address: 9229 Sunset Blvd.,
Los Angeles, Calif. 90069. (213)
5501216.

* * *

Black Stallion Productions/Koz-
mic Records, founded by Barry Cri-
nell Drake with “Love’s A Woman's
Game/Forgettin® Ain’t Easy” by
group Libido. Address: c/o Lallie
#204, 3620 N. Pinegrove Ave., Chi-
cago, I1I. 60613, (312) 327-6130.

* * *

Pinup Records formed as division
of Second Sun Productions by Rob-
ert Krinsky. First releases are LPs by
Aftershock and blues artist Isaac
Scott. Address: Route 2, Box 133,
Burton, Vashon Island, Wash.
98013. (206) 463-2850.

BOOK REVIEW

J. Bingo Productions, launched by
Joe Bingo, as promotion firm and
consultant to clubs and roller rinks.
Address: 1456 Ohm Ave., New York
10465. (212) 829-9117.

*  x %

Moonridge Eecords, launched by
Chicago attorneys Cris Mooney
Selfridge and Richard J. Selfridge,
Jr. A single, “Can We Save This
Love?/Every Little Thing,” features
singer Crissy Moon. Address: 100 N.
La Salle St., Suite 704, Chicago, IIL
60602, (312) 782-9766.

* x %

Total Productions, for artist man-
agement and all types of entertain-
ment production, launched by Bob
Turner and Lois Isom. New Orleans’
group Bayou Band is part of the ros-
ter. Address: 2151 Electric, Detroit,
Mich. 48217, (313) 383-0941 & 928-
8743.

x x %

Eagle Productions launched by
Rob Russen and Jim Creech as pro-
motion, production, artist manage-
ment and entertainment consulting
firm. Address: P.O. Box 1274, Mer-
chantville, N.J. 08109. (609) 665-
8933.

‘New Music’ Is Informative

The New Music by Glenn A. Baker
and Stuart Coupe. Published by Har-
mony Books, 128 pp. $6.95.

A generally intelligent, encyclope-
dic treatment of new wave music can
be found in Baker and Coupe’s “The
New Music.” Little of the informa-
tion or analysis here is particularly
new or breathtaking, but the punk
and postpunk eras are handled in a

breezy, readable style.

For lovers of Australia, the book is
a gold mine, as it has entire sections
on Australian rock. This may strike
some readers as odd, since Australia
is never given more than a footnote
in other music books, but both Baker
and Coupe are Australian. “The
New Music” was published first
there last year.

The authors’ broad definition of
the term “new music” works for and
against the book. It’s good to see
such underrated acts as Interview,
Pezband and the Bodysnatchers get-
ting their day in the sun but does
“new music” really include everyone
from Jayne (formerly Wayne)
County to Steve Forbert to Rush?

Re-edited and updated for U.S.

and kuropean release, the book is
noticably lacking in black contribu-
tions though. The Blues Brothers get
a photo, but where would the funk/
r&b revival be without James
Brown, Parliament/Funkadelic and
more recently the Bus Boys and
Prince? Ska and biuebeat get a chap-
ter but reggae is barely mentioned. It
could be argued that these move-
ments and.acts have little to do with
new wave but then neither do Judas
Priest and Southside Johnny, both
of which get generous play.

Also, the new wave’s interaction
with jazz via such people as James
“Blood” Ulmer, Defunkt and the pe-
rennial Sun Ra is missing. Just as
Springsteen has influenced much of
the mainstream new wave (which is
mentioned), avant-garde and classi-
cal jazz has influenced much of the
fringe.

In addition, the book is full of
spelling and smail factual errors.
Overall, though, “The New Music”
is a worthy addition to the music
consumers’ book shelf. The color
pictures alone—liberally placed
throughout the book—make it worth
the price. CARY DARLING
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Howa l00-year-old
helps your business stay

healthy and safe.

This 100-year-old is the American Red Cross. That’s right.
And Red Cross 1s helping businesses like yours stay healthy
and safe with CPR—cardiopulmonary resuscitation—a first aid
method for sustaining life when a heart stops beating and

breathing stops. And it happens every day. If it happened toan

employee on the job, would you...would anyone know what
to do until help arrived? Permanent brain damage or death
can result in a matter of minutes ... unless someone there
knows CPR.

You'll breathe a lot easier knowing your business has
CPR-trained people on hand—maybe one for every 50 people.
You already have the manpower, and training doesn’t take
much time. Red Cross can train one of your employees to be-
come an instructor certified to teach CPR classes in your
company.

Find out more about CPR training. Call your local Red
Cross chapter today. Red Cross: Ready for a new century.

+i8

A Public Service of This Magazine & The Advertising Council

WWW.americanra diohistorv.com
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Greeks Step Up Antipiracy War

Special Squad Holding Raids; Large Dupers Targeted

ATHENS-—This year, the Greek
fight against illegal recordings has
been picking up momentum, thanks
to the special new antipiracy squad
that is fighting the frontline battle.

Headed by a lawyer. Stelios Elli-
niadis, the squad was set up several
months ago at the initiative of the
record companies that suffer the ef-
fects of Europe’s worst pirate activ-
ity, accounting now for up to 90% of
all cassette sales here.

Since it started operating, the
squad has rounded up many thou-
sands of illicit cassettes. One such
haul occurred after police kept
waltch on a suspicious establishment
for two months. Elliniadis says the
proprietors at first refused to open
their storeroom. The squad brought
in a locksmith and was able to con-
fiscate the entire illicit stock of 8,000
cassettes featuring all the top-selling
Greek artists.

The squad attempts to derive its
powers more from the justice au-
thorities than the police. since a ma-
jor complaint of the record com-
panies was that police teams were
less than cooperative when it came
to raiding large pirate outlets.

Industry spokesmen say that, on
many occasions, the police would
decide on their own authority which
outlets to raid and which to leave
alone, raising suspicion that some
police officials were shielding big-
time pirates from prosecution.

The record industry hopes the El-
liniadis squad can nail the big pi-
rates now that orders come direct
from court magistrates. It was this
change of tactics that helped in the
indictment of 56 persons in January,
and Elliniadis believes the dragnet
will gradually widen.

Whether the squad will be able to

By JOHN CARR

Greek Haul: Here's part of the most recent cache of illegal tapes seized in a

M,

/

new drive against pirates and counterfeiters in Greece, where bogus product
accounts for the majority of tape sales.

continue its work unhindered in the
future will depend on whether the
new copyright bill, passed by the
Greek parliament last summer, will
be signed into law by the president
of Greece.

The record business is becoming
uneasy at the delay. The bill itself
has come under attack in some
Greek newspapers, and some record
men feel pro-pirate interests might
even have penetrated into the gov-
ernment.

But there is near unanimous
agreement that when the copyright
bill is finally signed into law, the pi-

PETER, PAVEL & VLADO

rates will have it rough.

The war against Greek tape pi-
rates has been directed by attorney
Stelios Elliniades, representing the
International Federation of Produc-
ers of Phonograms And Video-
grams, and Sol Rabinowitz, head of
CBS Records Greece. Elliniades es-
timates that only one out of every 11
cassette tapes sold in Greece is legiti-
mate. While the first raids have been
conducted in and around Athens, it
now appears that future action will
move to other areas, most likely
Salonika, the second largest city in
Greece.

Private Enterprise Rears Its
Lovely Head In Eastern Europe

PRAGUE—Songwriters and com-
posers in Eastern European coun-
tries are getting more involved in
running their own independent
recording studios. Many have long
been interested in the mechanics of
production, but they now see it as
good business.

In these countries, the main stu-
dios are owned by state recording or
broadcasting companies and are vir-
tually always booked, so that studio
time is a constant problem for offi-
cial recording companies.

A finished tape of high quality of-
fered by a composer in his role of in-
dependent producer often stands
good chances of being accepted and
released. Certainly the song’s pros-
pects are brighter this way, rather
than being offered in manuscript
form or in a rough demo.

Composers with a bit of experi-
ence behind them in the studios, es-
pecially those taking part in custom
recordings or co-productions for
Western markets, are keenest to set
up and operate individual studios.

Even if the technical equipment
they install is not up to the quality of
the state recording companies, they
have the key advantage of studio
availability. Another advantage is
that they can make their recordings
according to the dictates of their own
taste and artistic judgement, free
from what they see as limiting in-

By LUBOMIR DORUZKA

fluences of professional recording
engineers who play it “by the book™
in studios long accustomed to mo-
nopolistic status.

In the Soviet Union, the composer
Zacepin, who has written music for
many movies co-produced with
Western film companies, often uses
the independent approach to
recording. Even the first recordings
of Russian pop superstar Alla Pu-
gatchova originated in Zacepin’s
studios after she was turned down by
the Melodiya Records talent chiefs.

In Poland, Czeslaw Niemen, the
leading jazz-rock musician, fre-
quently produces his own recordings
in his own studios. In Czechoslo-
vakia, Karel Svoboda, composer of
most of the Karel Gott song suc-
cesses and writer of music for Ger-
man television series like “Biena
Maya.” finds his own studio is a
great help when producing film or tv
scores for the local market as well as
for export.

However, in the Eastern Euro-
pean setting it is important to em-
phasize that tapes produced in this
way by the composers and produc-
ers are always offered to the state
companies and, even when custom-
made for export, are then marketed
by the state publishing, recording or
export companies.

In Czechoslovakia, there is now a
group which specializes in this kind

of work, to the exclusion of every-
thing else. It took on the name ORM
(Organization Recording Music)
and comprises three young musi-
cians known as just Peter, Pavel and
Vlado. Between them they play all
keyboard instruments. guitars and
other stringed instruments and most
reed instruments.

The trio graduated from technical
schools for electronics and engineer-
ing and took music courses at the
Prague Pop Music Conservatory.
They own a set of synthesizers far
from commonplace in Czechoslo-
vakia, including poly-Moog. Arp.
Prophet and other lines.

The ORM studio has a l6-track
RSD console, equipped with com-
pressors, limiters, echo chambers,
time modulators, JBL speakers and
Shure and AKG microphones.

In this electronic complex. the
three musicians compose. record
and produce their own music by
themselves, only occasionally and
when the score demands it engaging
outside musicians. The resultant
recordings are put out by the Panton
company, with several singles and
an album already out. A new album
“Tropic™ is set for release early in
1982.

In the main, the music is elec-
tronic disco, a style which is popular
(Continued on page 126)
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DEEP CATALOG SELLS w=

Majors Mint Gold
In S.E. Asia Mart

By CHRISTIE LEO

KUALA LUMPUR-In an un-
predictable music market. it has be-
come a tendency among record com-
panies here to re-release deep
catalog for a re-run success.

A number of reasons account for
this. When EMI took over the distri-
bution rights of DIM, its priority
task was to re-release Elton John’s
“Greatest Hits” volumes one and
two. This was despite the fact that
the former distributor, PolyGram
had exploited the artist well enough
to secure good sales.

It was a similar case when EMI
also took over the Rolling Stones la-
bel, previously distributed by Cos-
del, which held the WEA franchise
before the latter set up on its own.
EMI released at least four Stones al-
bums within a month’s space to re-
vive interest in the group’s catalog.

Nostalgia is another, reason for
reissues. Popular acts from the
rock’n’roll era such as Buddy Holly,
Pat Boone. Chuck Berry and Elvis
Presley have all been reissued and
sales have been encouraging.

In other instances, it has been
popular demand that merited
reissues. When Don McLean’s
“American Pie” was first released
the reception was lukewarm. But
among EMT’s first batch of reissues
upon taking over the United Artists
label was the McLean album thatal-
most every pop fan had grown to ap-
preciate more fervently over the
years. It sold well.

In Neil Diamond’s case, **Hot Au-
gust Night” has been a consistent
seller. However, when Musico
bought the MCA distribution rights
last year, dealers were still clamoring
for the album. The twofer continues
to sell well to date.

Unfortunately, not all reissues en-
joy “revived” success. Some were
gross mistakes. PolyGram’s re-re-
lease of Rainbow's “Rising” ended

up as dead stock. Likewise, the same
company scored only a mild cross-

over success with a reissue of Connie
Francis’ “Greatest Hits.”

WEA tried to emulate its competi-
tors’” success with reissues of such
mouldy oldie compilations by such
acts as Trini Lopez and the Casuals.
Both are languishing on retail
shelves.

Banking on a value-for-money
scheme, EMI reissued the Beach
Boys “20 Golden Greats,” which
was previously imported, and hit a
home run. The Beach Boys were
never really in the “hot sellers”
league, but this compilation did the
trick.

The same company tried to cash
in on Michael Jackson’s runaway
success of “Off The Wall” by
reissuing “The Best Of Michael
Jackson.” It didn’t add any dollars to
the older album despite “Off The
Wall” emerging as one of the year’s
biggest successes.

Deaths have played a big role in
the re-release game here. Presley’s
death was greeted with an astound-
ing influx of reissues. Luckily, the
response never fell short. Presley’s
disks are still among the most re-
quested buys in the city.

Conversely, Lennon’s reissues
were greeted less enthusiastically al-
though demand was overwhelming.
In an effort to settle for the safest
buy. most consumers showed prefer-
ence for “Shaved Fish” rather than
purchase his solo LPs. The irony
here 1s universal: Apart from “Imag-

ine.” none of the other Lennon LPs
did the anticipated business when
first released.

Another reason for reissues is the
collectors” market. In this respect,
the trend seems to lean heavily
toward rock. PolyGram is probably
the most sensible with its choices.
Among recent reissues from the rock
catalog are Eric Clapton’s first solo
disk., Cream’s “Disraeli Gears™ and
“Full Cream,” and Jimi Hendrix’s
“Are You Experienced.” “Band Of
Gypsys” and “Electric Ladyland.”

The above-mentioned were all re-
released as imports. PolyGram is
now considering reissuing Derek
and the Dominoes’ “Layla” and
Blind Faith’s self-titled LPs as local
pressings.

Oddly enough. acts that appear
here live can’t seem to follow
through with increased disk sales.

In most cases. the live acts fail to
live up to expectations, treating the
Malaysian capital as a mere stop-
over. This attitude has hurt quite a
number of pop acts, including Matt
Monro. Boney M. the Supremes. Sil-
ver Convention and Van McCoy.

% Eurovision Towj
i UK. Group |
{ Bucks Fizz |

LONDON — British entrants
Bucks Fizz won this year’s Eurovi-
sion Song Contest. held April 4 in
Dublin and watched by more than
100 million viewers throughout Eu-
rope. The winning song, “Making
Your Mind Up.” finished four
points ahead of West Germany’s
“Johnny Blue™ with France third.

RCA’s single of “Making Your
Mind Up™ is already in the U.K. top
five with sales approaching 250,000.
A followup single and album are
planned and the four-piece Abba-
lookalike group opens at the Lon-
don Palladium Wednesday (22).

Despite the huge television au-
dience it attracts. the contest is regu-
larly attacked for its weak presenta-
tion and what critics call mediocrity
of the material performed, which
supposedly represents the best each
country can offer in the way of song-
writing excellence.

This year, ltaly declined to com-
pete on the grounds that no one
cared anymore what the outcome
might be, and a growing consensus
of opinion now believes the time is
ripe for change.

One problem in the U.K. has been
that writers are required to specify
who will perform their song long be-
fore they know whether it will be se-
lected to represent their country in
the finals or not. Commonly an artist
name is submitted. then performers
are rounded up—as in the case of
Bucks Fizz—to form an “instant
group.” The fate of these ad hoc acts
1s often a rapid return to oblivion.

Music Publishers’ Assn. president
Ron White also believes tv has given
an overly visual slant to the event,
concentrating attention on appear-
ance rather than quality. But neither
the tv compantes that mount the
contest, nor the record industries all
over Europe that benefit from its im-
pact on sales, seem sure quite what
can be done to prevent this vital Eu-
rovision showcase from dying of
apathy.
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TV’s Role In Disk Sales Studied

Tie-Ins Fortify Staying Power, States French Survey

PARIS—A new and detailed cri-
tique of pop music programs fea-
tured on radio or television in
France comes at a time when record
industry criticism about the lack of
promotional time in these media is
at new heights.

Que Choisir. the monthly publica-
tion of the French Consumers’
Union, cuts short arguments that the
promotional value of tv to disks is
relatively unimportant.

“Quite wrong thinking.” says the
magazine. “The evidence is clear
thatif radio is vital to help launch a
new recording. then television is vi-
tal to sustain sales.”

One example cited was that of
Yves Simon. He sold 120,000 units
of each of two successive albums. A
third. launched in similar circum-
stances, sold only 49.000. because
there was a strike of French tv tech-
nicians at the time it hit the market-
place.

One criticism of the planning.
however. is that most pop-style pro-
grams are broadcast during meal
times at mid-day or through the
family dinner in the evening. The
theory. hard to dispute. is that the
listener or viewer cannot then give
full attention to the product. thus re-
ducing its full promotional and
sales-producing impact.

The inquiry splits the variety-pop

PG

Diana Disks |
Big In UK.

LONDON—The roval romance
between Prince Charles, heir to the
throne. and Ladyv Diana Spencer.
now in line to become Queen one
day. has produced a flurry of re-
corded tributes. including several
versions of Paul Anka’s "Diana.”

So far there are three versions of
Anka’s theme. originally penned by
him as a teenager by way of tribute
to the Anka familv’s babuwsitter.

Mike Berry, who first charted here
vears back with “Tribute To Buddy
Holly.” has issued an Anka “Diana™
cover. There is also. alongside an
Anka re-release on the Old Gold la-
bel, a “roval reggae version™ by
Titch Turner and the Escalator. on
the Cheapskate label. Singer-song-
writer Holly West wrote “Kissin®
Cousins™ after learning that Prince
Charles and Lady Diana were dis-
tantly related.

Housewife Doris Taylor. 60. wrote
her song “Diuana Divine.” and sang
iton BBC radio. It was picked up by
Geoff Heath of Heath Levy Music
and the resultant single is out on the
Edge label.

A retired Roval Air Force officer.
Harold Wightman. is an old hand at
royal wedding songs. He wrote “Our
Wedding Of The Year™ to celebrate
Princess Anne’s wedding in 1973.
Wightman. who ran his own dance
band as a young man. has now con-
tributed “Prince Charles’s Wedding
Day.” 1o be recorded by the Bedford
Town Band and either an all-male
Welsh choir or the massed voices of
the RAF School of Music. Sheet mu-
sic will be on sale two wecks before
the wedding.

First commercial stirrings in the
U K. video world in wedding action
come from Video Unlimited. which
has been given an official go-ahead
from St. James's Palace to market a
videocassette library case in which
VCR owners can store their own
tapes of the television ceremony,
which will provide around eight
hours of coverage.

By HENRY KAHN

shows into three separate categories.
The first, featuring relatively un-
known artists, devotes most of its fi-
nancial budget to lavish visual ef-
fects. Que Choisir says it would be
better if more money went on talent
and less on lighting and sound ef-
fects. An individual artist could ex-
pect maybe $800 an appearance.

COPS 7

Cold Chisel
Sweeps Aussie
Rock Awards

SYDNEY—Australia’s premier
power rockers. Cold Chisel. made a
clean sweep of the recent Australian
Rock Awards, taking seven of nine
possible categories.

Of the four awards voted by the
public. the group received trophies
for most popular group and most
popular record (the album “East” on
WEA). Mushroom Records’ Christie
Allen became most popular female
performer for a second vear, while
newcomer James Reyne. vocalist
with Australian Crawl (WBE). be-
came most popular male performer.

Of the seven industry-voted
awards. Cold Chisel scooped best al-
bum. best record cover. best resident
songwriter (Don Walker), best pro-
ducer (Mark Opitz) and most out-
standing achievement. The latter
was hotly predicted to go to Air Sup-
ply in recognition of having sold 5.5
million records internationally over
the past year.

The best single award went to
Mushroom’s Split Enz. the most suc-
cessful chart act. local or inter-
national. in Australia during 1980.
Progressive “new music™ unit Flow-
ers, were awarded the Johnny
O’Keefe Memorial Award for best
new talent.

Cold Chisel’s dominance of the
nationally televised awards capped
an extraordinary vear which saw the
powerhouse act emerge triumph-
antly as the most mature, textured
and fully realized Australian rock
band in many years. They refused to
change their working-class demean-
or for the glittering ceremony and
sent their manager and record com-
pany president on stage to collect
awards.

The packed house at Sydney’s Re-
gent Theatre (with an upper level
full of screaming teens who paid $5
a seat) were treated to performances
by The Swingers. Air Supply. Flow-
ers. Australian Crawl, Split Enz and.
finallv. Cold Chisel, who refused to
sing 1o a prerecorded backing tape
and set up their entire PA for a live
performance climaxed with the
smashing of guitars and demolition
of the set. Questions are expected to
be raised in Parliament.

Commenced in 1972 as the “King
of Pop Awards™ and co-sponsored
by TV Week magazine and the na-
tional Countdown rock TV show,
the ceremony is Australia’s recog-
nized rock industry award celebra-
tion. As such, itis a far cry from the
American Grammy Awards.

“It is a rock awards.” says TV
Week editor Kevin Sadlier. “and
there is no concession at all to MOR.
It’s rock all the way. just as the in-
dustry and the public dictate with
their votes.”

GLENN A. BAKER

The second range has a smaller
budget. If big names are included,
there’s not much room to give lesser-
known talent worthwhile exposure.

The third is the “shoe-string™ fea-
ture. Yet, says Que Choisir. this is of-
ten the most interesting type. “It’s in
these programs that the viewer
stands a chance of unearthing new
talent and ideas.”

Statistics going back to 1975 have
stressed that a handful of name acts
get the lion's share of air and tv time
to the detriment of the mass of enter-
tainers.

A breakdown of programming of
the radio networks Francé Inter, Eu-
rope No. 1, Monte Carlo and
Luxembourg over a carefully logged
period showed thatonly 18.6% of the
total on-air hours went to pop-vari-
ety shows. Of 3,773 songs aired.
1.733 were imported and 2.040 of
French origin.

While the Billboard charts receive
praise from Que Choisir as reflecting
accurately “public choice,” it is re-
gretted there is no official French
chart, only around 30 unofficial list-
ings mainly from the radio stations.
According to this survey. for the
most part they are “publicity stunts.
not accurate measures of what is
selling.”

As for the charts created through
public voicing of approval or dis-
approval, the Que Choisir survey
claims that 93% of young radio lis-
teners quizzed say they'd never
phoned or written in to participate.

A few examples of over-plugging
are cited. The Disk AZ production
of “Dolannes Melodie™ was played
219 times over Europe No. I, accord-
ing to Que Choisir. thereby receiving
around 1 hours airplay. [t became a
hit. But Disk AZ is an affiliate of Eu-
rope No. |, according to the con-
sumer publication.

Que Choisir sees today’s radio
and tv planning as giving little help
to the comeback bid of the “Chan-
son Francaises™ song style. It be-
lieves the radio-tv business is
presently “cornered,” so that most of
the talent in France gets little chance
to shine.

e

FIooringT
Crack Up

LONDON-—Tests during a
concert by the Who at Edin-
burgh Playhouse showed
“alarming measurements of
gross floor overloading.”
caused by pogo-dancing fans.

And now structural engi-
neers fear that dance floors
throughout the U.K. could be
cracking up as result of this
kind of frenzied. small-area
dancing, which is simply
jumping up and down to the
beat, like bouncing on a pogo
stick without the stick.

For the Who concert, a vi-
bration specialist used a series %
of tests. featuring strain
gauges and accelerometers,
and it was found that when
the beat was fast, the strain
was enormous.

Cracks in the Playhouse
flooring means that dance
hall managements will be
warned of potential dangers
of damage. though it is em-
phasized that there are no se-
rious problems of collapse in
most venues.
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ent of WEA Filipacchi Music-France,

left, joins WEA International president Nesuhi Ertegun, center, in welcoming

Geoffrey du Laz as new director general of the French company, a function

which makes him responsible for all operations. The new post enables Ber-

nard de Bosson, vice president of WEA Filipacchi, to concentrate on creative

matters and artist acquisition. Christian Stiquel becomes deputy director
general. Du Laz had been the company's sales manager.

British Rackjobber
Into Video Software

LONDON-Record Merchandis-
ers, the U.K.'s biggest rackjobbing
operation. is moving into the video
software market via a package of 75
titles being offered to major retail
chains on a sale-or-return  basis.
Some are not record outlets.

The RM aim is to move prere-
corded cassettes out of specialty
shops and into multiple departmen-
tal stores which, says the company.
“are increasingly anxious to take ad-

Thorn EMI. Warner Home Video.
Precision Video, CIC and other ma-
jor producers.

Record Merchandisers will supply
retail outlets with a special unit de-
veloped by Thorn EMI, which holds
90 tapes and incorporates a VCR
and a monitor.

Hasan Akhiar. RM managing di-
rector. says: “We pioneered the
growth of sales of records and audio
cassettes in main street stores. Prere-

U.K., turn to the Video section.

For a report from London on a recent meeting of video and audio
hardware and software retailers, and a look at LaserVision’s plans in the

vantage of the explosive growth in
video software sales over the past
year.”

Among the chains involved are
Littlewoods. Martin the Newsagent
and the Top Man fashion shops. and
the catalog package is culled from

CZECHS CELEBRATE

corded videocussette sales increased
100% in the second half of 1980 and
the market in the UK. this year
should reach around $125 million at
retail prices.

“The muliples and department
stores will get & share of this.”

C’right Group Anniversary

By LUBOMIR DORUZKA

PRAGUE—The Czech performer
copyright protection society OSVU
celebrates its 25th anniversary this
year.

OSVU is one of the oldest organi-
zations of its kind in Europe. for per-
formers’ protection was assured by
Czechoslovak law from 1926,
though relating only to soloists and
conductors. When the new Authors’
Law was adopted in 1953. OSVU
was established and given exclusive
rights over performer protection by
the Czechoslovak Ministry of Cul-
ture.

From the beginning. the govern-
ing bodies of OSVU have included
both musical and dramatic artists.
with many leading legitimate theater

stars serving. In August. 1964,
Czechoslovakia joined the Rome
Convention on international per-
former protection, and in 1965. a re-
write of the Authors’ Law here cov-
ered collective ernsembles, so that or-
chestral players now share in royal-
ties.

Today OSVU has collective
agreements witk radio. television
and record companies and perform-
ing artists’ rights function automati-
cally as does copyright protection
for authors.

The OSVU of taday is now study-
ing ways of protzcting performers’
rights in new media such as video-
disks, videocassettes and satellite tv.

Gramophon Sales At 7.3 Million Units

By PAUL GYONGY

BUDAPEST—Record sales by the
statc-owned Hungarian Gramo-
phon Company through its labels
Hungaroton, Qualiton and Pepita
reached 7.3 million units last year.
with classical recordings accounting
for a 5.5 million.

Outstanding successes included a
performance of Liszt’s “Coronation
Mass™ by the Gyorgy Lchel-con-
ducted Hungarian Radio/TV Or-
chestra and Chorus, which sold
30.000 copies, and Bartok’s “For
Children™ by pianist Dezso Ranki
which sold 20.000. Organist Gabor

Lehotka’s account of Bach organ
works reached 40000 sales.

In pop music, there were two suc-
cesses on an unprecedented scale:
the Neoton Family selling 200,000
disks and the Edda Works group
140,000.

Literary recordings of poetry en-
joyed amazing successes. Most no-
table was an album of Attila Jozsef™s
poems by actor Zoltan Latinovics,
which sold over 401,000 copies. Lat-
inovics has since committed suicide
by throwing himself under a train,
just as Jozsef himself did in 1937.
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Australian Government Moves To
Abolish Mechanical Royalty Rate

® Continued from page |

The news broke in a telegram
from the federal Attorney General,
Peter Durack. to heads of the record
and publishing associations. It read:
“The government has decided in
principle to amend the copyright act
to remove the statutory license for
manufacture of recordings of musi-
cal works. This decision is subject to
discussion with interested parties.”

Durack followed this with a two-
page letter which reads in part: “Fi-
nal responsibility rests with the exec-
utive of government. That, in the
government’s view, is inherently un-
desirable and has proved quite un-
satisfactory. A statutory license for
the setting of a royalty rate can only
be justified by circumstances mak-
ing it necessary. In the case of this
statutory license, however, it is clear
that the original reason for its intro-
duction no longer exists.”

He continues: “The government,
having decided in principle that the
setting of a royalty rate should be
left to market forces, is now con-
cerned only with the practical conse-
quences. What it wishes to know is
whether the implementation of its
decision at this point in time would
have any unexpected effects which,
from a practical point fo view, would
render that decision unworkable or
undesirable.”

Australia’s music publishers, act-

ing together as Australia Copyright
Owners (ACO) intend to persuade

the attorney general that no such un-
expected effect will occur.

Says ACO spokesman Jack
Turner: “Publishers in this country
have been asking for the removal of
the statutory rate since 1956 on the
basis that it is the only factor in the
record making process that is liable
to a statutory enforcement.

“We strongly support the govern-
ment in its move and consider that
those who claim it will cause mass
confusion and increased workloads
are ignorant of the European system
where free bargaining operates and
has processed a fairly general rate of
around 7%.”

Australian Record Industry Assn.
(ARIA) leader John Hayes says
bluntly: *My members feel that the
government has ambushed us.”

Since the tribunal recommenda-
tion was handed down in late De-
cember. 1979, ARIA has been wag-
ing an extraordinary lobbying
campaign in Canberra, informing
parliamentarians of its strident op-
position to the proposed rise and
highlighting mathematical errors in
the reports opposition to the pro-
posed rise and highlighting mathe-
matical errors in the reports sum-
mation. which it claims to be more
than 50% inaccurate. Now it seems
that ARA’s constant raising of the
matter in political circles may have
backfired in its face.

An irate Hayes says: “We have
been ambushed because the govern-
ment gave us no prior notice that
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they intended to change the orderly
licensing system which had been en-
forced for more than 70 years. This
purported action is highly discrimi-
natory because it proposed to
change only one compulsry license
in the copyright act. We say: one in,
all in; one out, all out.”

Hayes is referring to sections of
the act which cover license rates for
jukeboxes, discos, radio stations,
scholastic photocopying. etc. ACO
counters this by pointing out that
free bargaining exists in the area of
music copyrights used in films, TV
and advertising.

“We are still assessing the effect of
the possible removal of Section 55
from the copyright act and we are
dismayed at the thought of being
tossed into the jungle of market
forces while still being subjected to
the ceiling which the government
imposes on Section 109, which de-
termines how much money we re-
ceive from broadcasters. They have
changed the ground rules without
warning and we are currently mak-
ing representations which carry our
feelings on the matter,” Hayes says.

In one regard, implementation by
the government of its shock deci-
sion—which all parties by surprise—
could see both sides losing heavily,
to say nothing of Australian tax-
payers. The cost of staging the tribu-
nal, which sat for 42 days., was cer-
tainly in excess of a million dollars.
This figure would also be a fair esti-
mate of the joint expenditure of
publishers and record companies
over the past two years. Now it ap-
pears that it may have all been spent
in vain.

At this point, comment from the
industry itself is somewhat reserved.

Peter Jamieson, managing direc-
tor of EMI. states: “Any amount of
individual negotiation will not be to
the betterment of industry. It will
slow us down and increase expenses
to a point where the whole business
can only suffer.”

Ted Albert, head of the independ-
ent J. Albert and Son publishing
house, himself a record company
boss. sees it somewhat differently: “1
applaud it because free bargaining
is how all business should operate.
There will be problems but only in
the short term. I predict there will be
an amicable industry agreement
struck up fairly quickly.”

Suggestions that publishers will
use the abandonment of the statu-
tory rate to hike the mechanical roy-
alty to the 8% which they sought at
the tribunal, are firmly rebuffed by
Turner: “There should be no doubt
that we considered the tribunal rec-
ommendations to be a fair one and I
am sure that there is not even a re-
mote responsibility that any Austral-
ian publishers will begin demanding
outrageous rates.”

“We certainly couldn’t exceed
6.75% in the first stage on any indus-
try agreement. It would be foolish to
ignore the finding of a credible inde-
pendent arbiter.” Albert adds.

Warner Bros. Music’s Bill Flem-
ming probably speaks for the greater
part of the industry when he says:
“I'd just like to see both sides sort
this out and move it out of the way,
so we can all get down to some ef-
forts of mutual benefit for a
change.”

Should the government decision
hold, presumably ACO and ARTA
would be the bargaining agents that
would work out an industry-wide
mechanical royalty rate. pretty
much as is the case in Continental
Europe, where that function is per-
formed by IFPI and BIEN.
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Malaysia Opening Festival
To Entries From Public

KUALA LUMPUR-Until just
recently, local entries for the
ASEAN Song Festival were re-
stricted to members of the Malay-
sian Assn. of Phonograph Producers
and Distributors (MAPPD). Five
Far Eastern nations are competing.

Ignoring the basic egalitarian
principle of the song festival was
tantamount to a breach of its code.
So after much haggling and compro-
mise, the decision is final-the Ma-
laysian round of the competition is
now open to public participation.

Compositions submitted may be
in any language although the organ-
izers have hinted of a preference for
songs in Malay. Due to the 1lth-
hour rush, the deadline for the Ma-
laysian finals is now postponed to
mid-April. The original date was
March 30.

In Manila, too, where the finals
are scheduled, the date has been
moved forward. The date, June 7,
has been postponed tentatively to

June 21. The original date coincided
with the national election of the
president of the Philippines.

It has also been decided by the or-
ganizing board that the interpreting
artists for the pop category be strictly
confined to professional recording
artists. Any singer can be chosen by
the winning composer.

Two composers will be chosen as
finalists from each of the participat-
ing countries—Malaysia, Singapore,
Indonesia, Thailand and the Philip-
pines. A non-competitive entry for
an ethnic composition will also par-
ticipate in the finals.

“The primary aim of this song-
writing festival is to foster stronger
regional links for the development
of music and also to increase the out-
putoforiginal songs of higher stand-
ards. We hope all potential entrants
will take this chance to show off
their true potential,” says the organ-
izing chairman of MAPPD’s sub-
committee, Michael Choong,

CHRISTIE LEO

Ownership Rights Crucial,
Say 17 Nations At Meet

PARIS—There’s a need for an
agreement on property rights on
musical works within the European
Economic Community, as well as
other cooperative moves among the
European nations regarding its mu-
sical heritage, a 17-nation gathering
at Strasbourg affirmed recently.

Representatives of the various na-
tions’ cultural ministeries met to
hear a special report prepared by
French representative Pierre Michel
Menager, which included recom-
mendations made by other countries
at earlier meetings of the group.

Although geared toward serious
modern music, the report stressed
the importance of disks and prere-
corded tape in the future of all mu-
sic, and urged that the recording in-
dustry be given as much help as
possible.

Recordings are, agreed the meet-
ing, a vital form of documentation,
an essential element for archives
and, additionally, provide the most
effective form of promotion for mu-
sic. Aid, in whatever form decided.
should be achieved by close collabo-
ration between the record industry
and cultural administrations on a
national and international basis.

One form of cooperation sug-
gested was the production of an in-
ternational catalog, especially of
contemporary works.

Also agreed was the need for
greater collaboration between radio

and television networks with cul-
tural institutions of all kinds.

The report clearly wants to have
music figure as a specific European
creation, with concert cycles set up at
full European level, with special
prizes and awards—plus a musical
documentation center paid for out
of European ccllective funds.

There’s also a need. says the re-
port, for an extension of European
property rights on musical works,
but details have yet to be worked
out. Within the Brussels Commis-
sion, there should be full considera-
tion of the protection of works and
the payment of rights, with the aim
of “harmonization” of copyright law
within the European Economic
Community.

Length of copyright protection is
a key matter for discussion and the
Strasbourg meeting heard there’s
very little international harmony in
several copyright sectors right now.

HENRY KAHN

I.R.S. A&M Deal

NEW YORK-—The International
Record Syndicate (1.R.S)), previ-
ously distributed in the U.K. by PRT
Records, has signed a new distribu-
tion deal here with A&M Records.
First releases set are albums by the
Cramps and Psychedelic Jungle,
and singles by Canadian band Pay-
olaand Los Angeles’ Oingo Boingo.

Indie Studios Beginning To Rise

® Continued from page 123

with younger audiences in Czecho-
slovakia.

Peter. Pavel and Vlado also pro-
duce records for a local girl duo Ka-
melie, which specializes in a similar
kind of disco sound.

The three musicians help the
Czechoslovakian music business in
other ways. During the eight years
they have worked together, they
have composed and produced music
for more than 70 films. including
education and scientific items and
short features. They've recorded on
many jingles and promotional clips,
not just for this territory, but also
Russia, Japan, Canada, Germany
and other territories.

The width of their musical talent
is showcased through many audio-
visual productions, including a com-

memorative feature on Christopher
Columbus, commissioned by a Ca-
nadian company. This included
styles of music popular in various
European countries at the time Co-
lumbus made his historic voyage to
America, among them three-part
fugues and Spanish-tinged guitar
compositions.

Their story is a classic example of
the way Eastern European talents
with technical know-how. are able to
produce material at costs considera-
bly lower than in a professional stu-
dio. with its expenses for full techni-
cal staff, musicians and rental fees.

These independent producers, of-
fering a variety of facilities, may not
always figure high on the charts of
their territories, but they offer a nec-
essary and worthwhile service to an
industry anxious to keep costs as low
as possible.
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Retailer Adds Disk
Division, Warehouse

By DAVID FARRELL

TORONTO-The seven-year-old
Records On Wheels retail chain has
expanded with the opening of a new
20,000-square-foot centralized ware-
house in the north end of the city.

* Principle owner Vito lerullo reports
that the company is now starting
its own record division.

The label logo, which is called
NARDEM, stands for North Ameri-
can Record Distributors and Enter-
tainment Merchandisers. However,
the first projects to be released can-
not be manufactured outside of
Canada.

lerullo has purchased rights to
master tapes of Jimi Hendrix mate-
rial, a mix of live and studio takes
that he hopes to market in the next
eight to 10 weeks. In fact, the first of
three proposed albums is to be made
available to the company’s accounts
and racks late this month or in early
May.

Acquisition of the tapes came
about when the Wheels owner vis-
ited MIDEM this year and connected
with Ed Chalpin of PPX Enterprises,
New York. Chalpin apparently fi-
nanced the Hendrix tapings which
Ierullo says have been tied up in a
court dispute in the U.S. for a num-
ber of years. The material is thought
to be a mix of early material and
later sessions cut with the short lived
Band of Gypsies.

The complete series of Hendrix
recordings to be culled from the
tapes is being done by lerullo in tan-
dem with brothers Don and Bob
Bryden who run Star Records in
Hamilton, Ont. All three consider
themselves Hendrix buffs to varying
degrees.

Beyond the new label, Wheels has
expanded inventory to offer what he
hopes will become the largést one-
stop on the continent. Currently, the
warehouse carries about $2.5 million
in inventory that includes a wide
range of rock imports from Britain,
Europe and Japan. On the shelves in
the import section are a number of
boxed sets of groups such as the Bea-
tles, Pink Floyd, the Rolling Stones
and a 12-LP collection of Jimi Hen-
drix recordings compiled by Polydor
Germany. The Pink Floyd collection
of 11 LPs wholesales for $150 (Ca-
nadian), which means retailers will
likely sticker it at about $200 to $230.

“Imports aren’t what they are al-
ways cracked up to be,” the owner
notes, pointing to a stack of Dutch
and British pressings which he is
having to return because of poor
quality control procedures in the
packaging plants.

In fact, sifting through some of the

AT $9.98 LIST

returns, it is hard to imagine that any
quality control standards were en-
forced at all. About 30 Hendrix
pressings of European origin are
marred by the labels being stuck
right on to the vinyl playing surface.
Another batch of double-albums are
doubles of sides one and two; sides
three and four were not to be found
in the shipment.

But, imports offer accounts a
healthy mark up, what with import
copies of the Clash triple-set, “San-
danista,” retailing from anywhere
between $25 and $32. Similarly, im-
ports of the Rolling Stones, Beatles
and Motorhead catalogues retail at
$15 and $17 and another popular
title is the Sex Pistols twofer, “The
Great Rock’n’Roll Swindle,” which
tags for up to $20. The Pistols LP was
never released domestically in North
America.

To date, Wheels has approxi-
mately 150 accounts, the majoirty of
them in the Ontario market, but it
also exports to Japan, Europe and
Britain. His wholesale prices include
$5.50 for a $9.98 suggested list LP.
Others sell to their accounts upwards
t0 $6.15 in the market.

lerullo points out that foreign ac-
counts get a preferred 10% discount
since he, in turn, is rebated a similar
amount by the government as part
of an incentive plan to boost Can-
ada’s export trade in general. He
adds that foreign accounts are grow-
ing increasingly knowledgeable and
interested in Canadian acts and that
several Canadian bands have inked
foreign contracts as a result of this
two-way traffic.

In terms of trends, lerullo says
that last year was a turnaround pe-
riod for the company when accounts
became aware of the power of
middle-of-the-road sales. He esti-
mates that new wave recordings ac-
counted for as much as 35% of total
sales, whereasthis year he is predict-
ing the genre will only account for
25%. In turn, accounts that would
pick up one and two copies of
Kenny Rogers, Anne Murray and
Neil Diamond albums are now pick-
ing up box lots. He sees a greater di-
versity of music being incorporated
in the Records On Wheels shops in
the coming year, reflecting an older
demographic who are coming back
into the record shops to browse and
buy.

According to lerullo, the company
increased business by close to 20%
last year, its fiscal closing the last
week of March. He estimates the an-
nual gross to be in the range of $17
million.

Stiff Canada Formed; Plans 1st LP

TORONTO-A licensing agree-
ment between Attic Records of Can-
ada and Stiff America has yielded
the newly created Stiff Canada la-
bel. The premier release on this new
logo will be the Plasmatics album,
“New Hope For The Wretched.”

Attic president Al Mair says Stiff
Canada should increase the number
of new releases by the label by as
much as 20% to 25% this year. He
also suggests that some of Attic’s
own signings could obtain U.S. re-
lease via the deal with Stiff America.

The Canadian logo is to feature a
maple leaf with the outline of a
mountie inside it. The releases will
carry Attic’s regular suggested list

price of $9.98, although the com-
monplace practice of discounting
should make the releases available
to consumers for anywhere between
$5.98 and $7.98 in Canadian funds.

On tap for Stiff Canada are al-
bums by the Plasmatics, reggae vet
Desmond Dekker (“Black And Dek-
ker™), singer Jena Lowie (“On The
Other Hand There’s A Fist”) and the
band Any Trouble (“Where Have
All The Nice Girls Gone™).

Prior to the agreement a number
of these recordings were available as
U.S. imports, but carrying more
than $10 retail price tags. Attic is
also considering releasing an early
Adam and the Ants LP as well, en-
titled “Dirk Wears White Socks.”
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in 1979. Maxi-singles now have a
4.7% slice of the market here.

Turnover for television-adver-
tised albums was up, but not enough
to match the 40% increase in the
number of releases, many of which
failed to break even. Average cost of
radio and tv advertising was
$750,000 per album.

A total of 18.4 million records and
tapes were sold to West Germany’s
record clubs, 3% down on 1979’s fig-
ure. Classical material accounted for
17.4%, and indeed one in every four
classical albums sold here is sold
through a record club.

Classical material accounts for

West Germany

swwem RISE 3.7% g

Assn Says Sales
Up To $1.2 Billion

9.4% of all sales in West Germany,
though the total of 12.8 million disks
and tapes is 9% less than in 1979.

Exports amounted to 32.2 million
units last year, 9% down on 1979.
63% were albums, and 17% cassettes.
40% of the total compnsed classical
material.

Additional information from the
association discloses that its mem-
bers have between them 44,000 titles
in their catalogs and released last
year more than 11,000 singles, al-
bums and cassettes. 57% of all sales
were made through retail outlets,
33% through wholesalers and rack-
jobbers and 10% through the record
clubs.

turn to the Video section.

For a report from Germany on the scope of the video market there,

University Schedules
1-Year Pop Course

HAMBURG-Leading German
pop musicians and singers, working
alongside full-time music professors,
are to run a training course for pop
musicians at the University of Music
here, a one-year schedule covering
theory and practical stage and stu-
dio work.

But there will be no diplomas for
students who do well. Says Bjoern
Engholm, minister of education for
West Germany: “We're not trying to
make a science out of pop music. It
would be a terrible thing to breed
certificated pop singers or graduate
jazz musicians.”

The course will cost a total
$800,000, half coming from govern-
ment funds and the rest from music
industry or associated organizations
such as the television stations ZDF
and ARD, copyright societies
GEMA and GVL and Spidem, a
unit dedicated to music life in Ger-
many.

Among the recording artists en-
listed as tutors are Klaus Doldinger,
who fronts the chart band Passport,
jazzman Albert Mangelsdorf, Mi-
chael Naura, and singers Konstantin
Wecker. Andre Heller, Peter Maffay

HAMBURG—-WEA Germany
enjoyed “tremendous” success in
1980, according to Siegfried E. Loch,
managing director, with overall sales
turnover in Germany, Austria and
Switzerland up by 10.7% over the
previous year and in Germany alone
up by 12%.

However, in monetary terms,
profits will actually have decreased
when finally tallied, mainly because
production and corporate costs went
up substantially and could not be
passed on to the customer.

The most successful artists last
year were: AC/DC; Fleetwood
Mac; Marius-Mueller Westerhagen;
Rod Stewart; Neil Young; Van Ha-
len; Francis Lai; Eagles; Led Zep-
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and Bill Ramsey, plus leading con-
cert promoter Fritz Rau.

Live shows will be arranged so
that students can show what they
are learning.

The Hamburg course followed
two days of talks here attended by
leading music business experts, trou-
bled by the basic national lack of
support for new talent.

Hans Georg Baum, managing di-
rector of RCA Germany, listed some
of the problems as lack of rehearsal
rooms, few chances to play worth-
while gigs, no promoters interested
in showcasing new groups and a lack
of money to buy good instruments.

The experts agree that the people
who normally put money into music
training failed to appreciate that
pop groups, artists like Klaus Hoff-
mann or Udo Lindenberg, were also
part of the German musical culture,
along with Mozart “who also pro-
duced entertaining music.”

Said Baum: “Everybody should
accept that popular music also adds
to the cultural value of a nation.”
The meeting agreed there should be
equality of opportunity for young
talents in all kinds of music.

gussmmmmm PUBLISHING SOARS 42% rssmmny

Sales Up, Profits
Decline For WEA

]
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pelin; and ZZ Top, in ranking order.

WEA’s publishing arm, Warner
Brothers Music, which takes in Neue
Welt and Musik Unserer Zueit,
showed a turnover increase of 42%
over the year, reports Loch. The
Atari Electronic Distribution GmbH
company, started in March 1980 as
an affiliate to sell the Atari VCS
Video Computer produced sales of
$2.7 million over the rest of the year.

Result of the Atari initial success
is that Klaus Ollman, deputy man-
aging director of WEA Music Ger-
many, will concentrate all his time
on this sector and is replaced by
Manfred Lappe, former controller
and finance chief, as deputy to Loch.
Atari also makes a line of video
games for home use.

Manager
In Austria
Aids Blacks

VIENNA—-Lance Lumsden, Ja-
maica-born former pop singer.
heads up his own Montego Manage-
ment company here and intends
making it a contact center for black
artists who need help in Austria.

A one-time economics student in
the U.S.. he came to Austria as a ten-
nis player, worked as a pop singer
and now writes about music for a lo-
cal daily newspaper.

He manages several Austrian art-
ists. including Marty Brem, Austrian
representative at the Eurovision
Song Contest in Dublin this year.

“The idea of pushing black music.
especially in concerts. in Austria
started in MIDEM earlier this year.”
he says. “Previously nobody here
was working on the soul music
scene. My idea to represent black
artists, managers or publishers in
Austria has nothing to do with racial
discrimination, but to give an outlet
for people who normally would be
neglected by the big companies.

“The reason reggae took so long to
go international was that the big
companies were not pushing it.” he
claims.

LOW-COST LP
SALES GROW

HAMBURG—-WEA Germany is
getting strong response from dealers
and consumers alike to its new “G”
price level. which has around 70
catalog albums on sale at a retailer
price of roughly $3.80.

Now a further three months has
been tacked on to the original cam-
paign and important extra albums
have been added to the scheme. in-
cluding Rod Stewart’s “Atlantic
Crossing” and Ry Cooder’s “Bop
Till You Drop.”

Says Manfred Achtenhagen.
WEA Germany sales promotion
manager: “Main idea behind the
scheme was to help dealers who take
our full repertoire. a kind of thank-
you for helping us across the board
with our product.”

Italian Disks
Start Off Big

HAMBURG-—Metronome Rec-
ords chief Heino Wirth reports “an
instant reaction” in Germany for
initial product distributed by the
company under its new deal with
Carosello Records of Milan. Italian
repertoire is becoming increasingly
important in the marketplace here.
not least because Italy is a key holi-
day center for Germans.

Metronome’s first release from
Carosello included albums and sin-
gles from Giorgio Gaber. Domenico
Modugno and Toto Cutugno. Says
Wirth. “We’ve had a lot of success
earlier with Italian acts such as
Drupi, Eduardo Bennato. Gianni
Mocchetti and Antonello Venditti.
The new Milva album sold more
than 120.000 units inside three
weeks.”

Cassingle Out

HAMBURG-—With the cassette
single apparently becoming estab-
lished in other territories. WEA is
first in the field here. releasing John
Lennon’s “Woman™ as a cassingle.
Growth in sales of “walkabout” cas-
sette players is part of the reason for
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