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LOS ANGELES- Cutouts’
gross revenues racked up by the nation’s re-
tail and racked record deparimen:s rose
about 7% during the past year, playing an
ever more important part in bol=tering vital
profitability.

Every rack and chain interviewed volun-
teered the 100% and more markup on
schlock. as opposed to the 20% 0 40% mar-
gin on frontline specials anc shelf.

Significantly. overstock hes < ipped a bit
in quahty overall during the year. the can-
vass discloses. Joe Martin of the 20 Turtles
stores, Atlanta, feels midiange relcases
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have cut into the more heavy fow Sf sale-
able cutouts earlicr in the pas yea~.

Most

Gary ‘U.S." Bonds has dedicated his life %o Fock & Roll. Now he reaffirms
that conviction with “THIS LITTLE GIRL" (8779) his first single from the
appropriately titled EMI-America debut alurm “DECICATION (SO 17051).

(Advertisement)

MERCHANDISERS’ PROFIT ::ccooommoonss

NN WN\IM

Schlock Input On Gross |
Rises 7%, Survey Says

2 Ey JOHN SIPPEL
share of

product flow.

Cutout LPs account for 85% o 90% of

the register tallies in the U.S. Eight-tracks
are available in guantity. but in the muin
they have htle sales appeals in the over-
stock sections. Interviewees estimate that
LPs account for about 90% of the:r schlock
purchases. with cassettes making up the
remainder. Accounts are app-ehensive
about open stocking cassettes. having ex-
perienced substantial shrinkage when the
small cartridge packs are in open hrowsers,

Success with surplus albums requires a
great deal of personal attention and some
clever, philosophical instore marketing.
leading proponents of schlock rote. Ben
Bartel of the five Big Daddy’s. Chicago.
and Joe Bressi, vice president. purchasing.
(Continued on puge 14)
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Syndicators Unfazed By ‘Birds’

By ED HARRISON
LOS ANGELES--Citing programming flexibility.
alization. independent producers of radio formats and feature music programs
are not generally intimidated by the impact of satellite distribution or beefed-

In fact. some syndicators sce satellite music distribution leading to an even-
tual business boom by creating a need and source for additional programs.
Others. however. fear that the increased competition might have an adverse

WEA Intl Mulling U.S. Label

By RICHARD M. NUSSER

NEW YORK —-Having firmly established itself around the world as a major
distributor, WEA International is now taking an active role in signing and de-
veloping international talent for release in the U.S. market. a policy that could
lead eventually to a separate WEA International label here.

At present. acts signed 10 WEA International are released via the various
domestic labels in the WEA family. ranging from Warner Bros.. Elektra and
Atlantic to their affiliated custom labels such as Geffen. Modern and Radio

Video License Check List
Fox Office Notes 11 Song C’right Points

By IRV LICHTMAN

NEW YORK-The Harry Fox Agency has
advised its music publisher clients of a check
list of “relevant questions to be asked of pro-
ducers and manufacturers of video product
when licenses are requested.”

With home video royalty rights still a hazy
issue. the agency, which collects mechanical
royalties tor most music publishers. has acted
following a letter it issued late last year asking

publishers to let it know what problems they
encountered or anticipated in making home
video deals.

A followup letter dated April 14 contains a
check list of Il points that publishers should
address to those secking to use copyrights for
home video product. They are:

1. Nature of video product (such as motion

(Continued on page 48)

China Copyright Parley Set

By IS HOROWITZ

NEW YORK-—The United States Govern-
ment will send its first official delegation to the
Pcople’s Republic of China later this spring to
help devclop concepts of reciprocal copyright
protection with cultural authorities in that
country.

The talks. which may last for as long as 10
days, are seen gaining new urgency in view of

licensing deals recently negotiated individ-
ually between such entitics as CBS Records
and EMI. and the China Record Co. (Bill-

board. April 18. 1981).

Music interests here and clsewhere in the
West look upon mainland China as holding
eventual industry potential as an industry con-

(Continued on page 82)

service and person-

(Continued on page 23)

(Continued on puge 65)

The Chipmunks have taken Nashville by storm. Shown here are Alvin
Simon and Theodore, along with Producer DAVID SEVILLE, putting the
finishing touches on their debut RCA album “URBAN CHIPMUNK.” There
is only one “CHIPMUNKS,"” their LP ships mid-May and they are exclu-
sively on RCA Records. (AFL1-4027)

(Advertisement)
(Advertisement)

ROCK'’N’ ROLL YOU CAN'T REFUSE!

JHN

Don't S

Produczd tyy Mack & Billy

= BILLY SQITTER
ayNO exPigeme "

www.americanradiohistorv.com

“NEWSPAPER


www.americanradiohistory.com

Chuck
Mangione

larantella

“Tarantella,” a spirited Italian dance of
celebration and love.

Chuck Mangione’s “Tarantella,” an 8-hour
musical marathon to aid Italy’s earthquake victims,
brought together the artistry of friends Dizzy Gillespie,
Chick Corea Steve Gadd, brother Gap and an all-star
big band. Playing with a rare sense of fun and adventure,
in an atmosphere reminiscent of an Italian wedding.
Chuck and friends created a memorable night
of musical bistory.

CAPTURED LIVE ON “TARANTELLA” sp-6513
A DOUBLE ALBUM ON A&M RECORDS & TAPES
Produced by Chuck Mangione

©1981 A&M Records, Inc. All rights reserved
*Appears cour-esy of Warner Bros. Records
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General News

NEW YORK—More than 50% of
all turntable owners also own a cas-
sette deck. This is one of the myriad
of figures included in a new Elec-
tronics Industries Assn. Industry
Consumer Study, released last week.

The detailed survey, in the works
for a year, is the first attempt to chart
scientifically home and car audio
equipment ownership patterns as to
type of equipment owned, age of
purchasers, size of the city the pur-
chaser lives in, and how long ago the
equipment was bought.

The survey is viewed as “the start-
ing point for a systematic, ongoing
tracking study to provide the indus-
try with an accurate measure of
trends in the field.” It is based on a

%tudy Tracks Home, Auto

Audio Purchase Patterns

mailing of 25,000 questionnaires in
November 1980, with a completion
rate of 17,205 or 68.8%. Households
with an adult head of 35 years of age
or under were triple-sampled. The
survey, sponsored by the EIA Con-
sumer Electronics Group, was con-
ducted by Market Facts, Inc. of Chi-
cago.

Because of its pioneering nature,
the survey cannot be used to detect

By GEORGE KOPP

some suspected trends in industry
buying patterns, such as whether the
mean hi fi consumer is getting older,
or yhether women are having a
greater impact in the marketplace
than they did previously. Future
surveys should give a clearer picture
of where the home and car audio
consumer is coming from.

The figures demonstrate the re-
cent slip in hi fi sales, but also the

sustained popularity of home cas-
sette decks. According to the survey,
most cassette decks were purchased
in the last 2-3 years. The median age
of all cassette decks in homes today
is 2.2 years, as opposed to 4.7 years
for 8-tracks and 8.4 years for reel to
reel.

The greatest number of 8-track
decks for the home (28.5%) were
purchased 5-9 years ago. The great-
est number of open reel decks

(43.3%) were purchased 10 or more
years ago. For all separate hi fi com-
ponents, the survey confirms the
generally accepted sales pattern for
the last decade—a slump during the
1974 recession followed by a surge in
1975-76, with a decline in 1979. The
decline has held to the present.
Although hi fi ownership in-
creases with household income level,
the survey found that the type of sys-
tem owned does not alter dramati-
cally. In other words, consumers in

higher income brackets are more
likely to own any stereo_system, not
necessarily a more sophisticated one.
Compact systems are still the most
widely owned type of record play-
back equipment. This would seem to
indicate that consumer sophis-

(Continued on page 51)

Pickwick
Sued By
Integrity

LOS ANGELES—Integrity Enter-
tainment Corp., the publicly-held
firm here which operates 130-odd
record / tape / accessories / video-
software outlets in the western states,
charges Pickwick International’s re-
tail division with unfair trade prac-
tices in a Superior Court suit here.

The suit is the second filed by the
Lee Hartstone-headed chain against
Pickwick. The prior suit was filed in
the San Francisco jurisdiction sev-
eral years ago.

The complaint alleges that in
March, 1981, Pickwick retail outlets
here and in the Bay area advertised
and sold Diana Ross’ “To Love
Again” and Terri Gibbs’ “Some-
body’s Knockin’ ” at $4.99. Integrity
maintains that it pays $4.89 whole-
sale for the albums and that Pick-
wick retail does not get any lower
price.

It argues that Pickwick therefore
violates the California Unfair Prac-
tices Act, Section 17030, which holds
that a state retail establishment must
show a 6% profit margin over whole-
sale. Integrity contends the Pickwick
sale price injured it by cutting down
on its customer traffic.

The suit seeks a temporary and
permanent injunction against the
defendant and asks the court to set
treble compensating damages.

The ‘>rior suit by Integrity on the
same § ounds was withdrawn, with
norea pn given for the withdrawal.

f JOHN SIPPEL

DISCOUNT ON
AC/DC ALBUM

NEW YORK-In an unusual
move, Atlantic Records says it’s fol-
lowing through on a request by AC/
DC that the label offer the group’s
hit “Dirty Deeds Done Dirt Cheap”
album ata 10% discount to WEA ac-
counts.

The group feels, Atlantic says,
that since the album was originally
made in 1976, and is thus not a new
AC/DC recording, it should be
available under this program, which
will run on a continuous basis, effec-
tive Monday (27).

According to Dave Glew, Atlantic
executive vice president and general
manager, the discount in effect
brings the $8.98 list price into the
$7.98 range.

Released late in March, “Dirty
Deeds” had only previously been
available in the U.S. as an import
item. Its U.S. release was prompted
by demand.

LISTENING PARTY—Don Dempsey, senior vice president and general man-

ager of Epic, Portrait and Associated Labels, chats with Jim Steinman at a
listening party at CBS in New York for Steinman’s solo *“Bad For Good’’ LP.
Steinman was producer and songwriter on Meat Loaf’s *‘Bat Out Of Hell”” LP.

GAO Requested To Probe
C’right Royalty Tribunal

By JEAN CALLAHAN

WASHINGTON-—-Rep. Robert
Kastenmeier (D-Wis.) has asked the

. General Accounting Office to in-

vestigate the Copyright Royalty
Tribunal to determine 1) how well
the Tribunal is performing its as-
signed functions; 2) the effect of
Tribunal activities on the parties re-
lated to its operations; and 3) what
alternatives to the tribunal’s current
role and/or organizational structure
might improve the use of copy-
righted material and the effect such
alternatives might have on inter-
ested parties.

Kastenmeier, who chairs the
House Subcommittee on Courts,
Civil Liberties and the Administra-
tion of Justice, would not comment
on his request for a GAO investi-
gation until the watchdog agency
has a chance to complete its study.

A GAO spokesperson said the
agency is reviewing Tribunal files
and interviewing all interested par-
ties with an emphasis on the Tribu-
nal’s handling of cable television
copyright issues.

In his request for an investigation,
Kastenmeier noted that cable issues
are of particular concern to his of-
fice. The National Assn. of Broad-
casters has accused the Tribunal of
subsidizing the cable tv industry by
setting low fees for cable’s use of
copyrighted programming.

GAO began its study earlier this
month and plans to complete its
findings by the end of May. Mean-
while, the Senate Judiciary Com-
mitttee has scheduled cable tv copy-
right hearings for Wednesday (29) at

which Tribunal commissioners are
expected to testify.

And, also on the Senate side, Sen.
Mack Mattingly (R-Ga) is still
awaiting a response from Sen. Strom
Thurmond (R-SC). In a memo sent
earlier this month, Mattingly asked
Thurmond to hold hearings on the
possibility of dissolving the Copy-
right Royalty Tribunal or at least
sharply reducing the agency’s
budget.

SAY 1982 LAUNCH?

Home Music Taping
Via Cable Services

NEW YORK-A Washington-
based entrepreneur is raising capital
to launch a pay-for-play, tape-it-
yourself music service grounded on
satellite and cable technology.

The service, called Home Music
Store, is slated to be operating in five
test markets in April, 1982, and
founder William von Meister says
several record labels are interested
in participating.

“The record business today is like
the buggy whip business,” says von
Meister. “I'm not expecting every-
one to jump on board, but the al-
ternatives are not very good if your
competitors do.”

Von Meister is no stranger to the
telecommunications field. He was
the founder of The Source, the data
base information service recently
purchased by Reader’s Digest for
several million dollars.

In spite of his bullishness and
claims of label interest, however,
many observers think the plan is
overloaded with problems, particu-
larly relating to publishers’ and art-
ists’ royalties, to become a reality.
Others feel that a system like Home
Music Store will come about even-
tually.

Von Meister’s service works like
this: A subscriber, who must already
have cable tv, joins the service for a
monthly fee, projected at between
$6.75 and $9. The subscriber gets a
decoder and a monthly catalog, tell-
ing him what selections, primarily

Black Catalog Drive By
Motown; Vintage LPs Due

By JEAN WILLIAMS

LOS ANGELES—Motown Rec-
ords is initiating a multi-phase single
and various artists campaign for
black catalog product, maximizing
its sales potential by tying into spe-
cial events.

The push, believed to be one of
the most concerted efforts ever made
for black catalog, will include dealer
discounts and 60/90 day deferred
billing programs. Additionally,
there will be advertising and mer-
chandising incentives, says Jay Las-
ker, label president.

Motown’s move also underscores
the industry’s past perception of
catalog life for black LP product,
seldom exploited by the majors be-
fore now (Billboard, March 21,
1981). Motown itself was once con-
sistent with this posture, generally
deleting much of its album catalog
within a comparatively brief period

www.americanradiohistorv.com

after release.

The campaign kicks off Friday (1)
with a Stevie Wonder package to be
tied into his current European tour.
Phase two of the campaign will be
unveiled June 1 at the start of Black
Music Month. Motown will release
as part of its $5.98 series previously
hard-to-get titles dating back to the
firm’s inception.

Phase three will come in the fall,
focusing on Smokey Robinson. His
catalog will be released to coincide
with his silver anniversary and to
highlight his next LP expected at the
end of the year.

Motown is immediately re-releas-
ing seven Wonder albums dating
back to 1972 in what it has dubbed
the “Countdown To July” cam-
paign, a takeoff on the musician’s
“Hotter Than July” LP. Included in

(Continued on page 82)

new releases, will be aired and when.

The subscriber calls a toll-free
number to order a selection, and at
the appointed time Home Music
Store activates the decoder. The sub-
scriber tapes the music and his credit
card is billed automatically.

Von Meister says the music will be
a digitally encoded copy of the mas-
ter tape, further encrypted to pre-
vent piracy. The master itself will
not have to be digital.

In addition, subscribers will re-
ceive five formats of uninterrupted
background music.

The per selection price to the sub-
scriber will be 40% to 60% off sug-
gested list, according to von Meister.
The labels will be remunerated on
the basis of how many subscribers
pick up a selection, and von Meister
says it will then be up to the label to
pay publishing royalties. Each trans-
action will be recorded on computer,

(Continued on page 80)
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General News

8-Tracks Bypass Record Dealers?

They See Up To 10-1 Margin In Sales For Cassettes

NEW YORK —-The Warner Com-
munications, Inc. Prerecorded Mu-
sic Market Survey, released at
NARM, says that consumers are
buying more 8-tracks than cas-
settes—if this is true, they are not
buying them in record stores.

Retailers across the country report
that cassette sales outnumber 8-track
sales by anything from three to one
to 10 to one. Coupled with the WCI
results, this suggests a surprisingly
large business being done in 8-tracks
by mass merchandisers, mail order
firms and record clubs.

Although cassettes have twice as
big a piece of the total prerecorded
music pie as they did four years ago,
according to WCI, they still lag 9%
behind 8-tracks, WCI says in 1980,
8-tracks had 23% of ali prerecorded
sales, as opposed to cassettes’ 14%.

WCTI's Mickey Kapp agrees that
cassettes are gaining fast and that 8-
track is diminishing, but he says that
the WCI survey reveals that for cer-
tain product in certain areas of the
country the 8-track configuration is
viable. “If the labels and the hard-
ware manufacturers keep saying ‘8-
track is dead,”” says Kapp, “it be-
comes a self-fulfilling prophecy.”
He says labels should be flexible in
deciding whether or not to issue 8-
track versions of certain releases.

Further WCI results, to be re-
leased next week, will show configu-
ration sale breakdown by type of re-
tail outlet, says Kapp. This survey,
he says, will explain the anomaly of
the high 8-track figures in the survey
WCI released at NARM. Kapp
notes further that the NARM docu-
ment gives results that are already
almost a year old. “What retailers
are doing today is not necessarily

New Interest,

By GEORGE KOPP

what they were doing then,” he says.

Even so, retailers say they are
looking forward to the end of 8-
tracks. “If we’re going to eliminate 8-
tracks. let’s go ahead and eliminate
them,” says Alan Gordon of Nash-

Assistance in preparing this story
from Cary Darling in Los Angeles
and Kip Kirby in Nashville.

ville’s Discount Records. Says Allan
Levenson of Atlanta’s Turtles chain:
“I think we’ll make it through one
more Christmas season with 8-tracks
before they really slide. I hope so,

too. It’s a major investment to stock
them.”

Record retailers in the West also
say 8-tracks are down, and all sur-
veyed report sales of the configura-
tion lag cassettes. In the Northeast,
the difference between the two for-
mats is even more marked.

Country and r&b are the strongest
8-track product. Kapp notes that the
nation’s population is shifting rap-
idly to rural areas. “It is now almost
evenly split between city, suburb
and rural,” he says, adding that “this
is something people don’t want to
believe.”

g LR -

GOLDEN GIFT—Stanley Gortikov, left, president of th

e Recording Industry

Assn. of America, presents an honorary gold disk to Joe Cohen, executive

vice president of the National Assn. of Recording Merchandisers. The occa-

sion was NARM's recent convention in Hollywood, Fla.; the award was made
in recognrtion of Cohen's role in formulating the ‘Gift of Music’’ campaign.

Acts Spur

Traditional Country Surge

By KIP KIRBY

NASHVILLE—While crossover
country continues to generate multi-
format airplay and impressive sales
figures, there are indications that
traditional-sounding country may
now be on the rise again.

Once the mainstay of the music,
traditional artists (and traditional-
flavored productions) suffered from
the obvious shut-out effects of the
crossover boom which signalled the
dramatic increase in the music’s
popularity during the last five years.

But there are signs that the
“smoke from the crossover fire” may
be subsiding, with both radio and re-
tail alike re-evaluating the basic ap-
peal and merit of the more tradi-
tional sound. Artists, who several
years ago would have been lucky to
sell 75,000 albums, are today look-
ing at figures approaching this side
of gold. And radio playlists now ap-
pear to be making increasing room
for records cut in the conventional
country mode.

There are several factors contrib-
uting to this apparent resurgence of
interest in orthodox country, both by
its longtime stalwart artists and by a

new breed of upcoming country
singers dedicated to the traditional
sounds.

For one thing, country radio, frus-
trated by the increasing resemblance
of pop and A/C playlists to their
own, is beginning to turn back
toward morz traditional-sounding
records as a way of maintaining its
own identity.

“Since competition has gotten

much tith'eL we’ve been leaning
more definitdy toward a true coun-

try sound,” seys Cathy Hahn, music
director at KLAC-AM Los Angeles.
“We want pecple to know they’re lis-
tening to a ountry station when
they tune us im. We're starting to shy
away from playing records that al-
ready have heavy crossover activ-
ity.”

The natioral craze for things
western has provoked a new fascina-
tion for the days and heroes of yes-
teryear—and for its music as well.
The “outlaw sound” of artists like
Waylon Jenniigs and Hank Wil-
liams Jr. has created a natural link
between tradisional and crossover
and brought a younger demograph-

(Continued on page 58)
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FALL DEBUT
FOR HAMMOND

NEW YORK — Although it’s
pacted with CBS for U.S. distribu-
tion, (Billboard, April 25, 1981), the
new John Hammond label will have
its own marketing and promotion
staff and will secure its own foreign
distribution.

The label, promising a contempo-
rary music flow, is part of Hammond
Music Enterprises Inc., with the vet-
eran a&r man/producer as chair-
man and chief executive officer as
well as head of a&r.

With product due in the fall, the
label has already signed Astrud Gil-
berto and jazzist Hannibal Peterson,
with at least six others to be revealed
next month.

Among the producers who will
make recordings for the label are
Jerry Wexler, Bob Johnston and
Hank O’Neal, who is also executive
vice president of the company. John
C. Moore I, an attorney and finan-
cial consultant, is president.

In addition to the officers, the
board of directors includes Ander-
son Clipper, an investment banker;
Juliette M. Moran, vice chairman of
GAF Corp.; M.K. Milliken Jr,
owner of a record store chain, For
The Record, jazzist Gerry Mulligan:
Alfred Vanderbilt Jr., recording en-
gineer; Myron Uretsky of New York
Univ. and George Wein, founder of
the Newport Jazz Festival.

. Schilling Moves

LOS ANGELES—Jerry Schilling
Management has moved to new of-
fices at 6534 Sunset Blvd., Holly-
wood, Calif. 90028 (213) 462-1214.

wWwWwW americanradiohistorv.com

__Executive Turntable

Record Companies

Michael Kolesar is named vice president of financial operations and repert-
ing for PolyGram Corp. in New York. Most recently he was corporate control-
ler of the Horn and Hardar Co. and director of accounting for General Foods
Corp. ... Barry Oslander becomes West Coast a&r division vice president for
RCA Records in Los Angeles. He has been creative head of Interworld Pub-
lishing, West Coast a&r head for Polydor
and has had his own production company.
... Bob Siegel is upped to vice president at
the RFC Group of Companies in New York.
He was RFC’s general manager. ... Vince
Pellegrino is named national promotion di-
rector for PolyGram Records in New York.
He was national promotion director for CBS
Records. . .. David Cohen takes over as ad-
ministration director for CBS Records’ West
Coast operations. He was West Coast a&r administration director for CBS
Records. . . . Larry Schnur, who was West Coast a&r director for Epic Records
in Los Angeles, exits his post. .. . Bob Currie takes the post of East Coast a&r
talent acquisition director for EMI-America/Liberty. He was East Coast a&r
manager. . .. Susan Schuman takes the post of merchandising administration

director for CBS Records in New York. She

was merchandising administration adminis-
", e

-

Deikel

Eugster

§ trative coordinator. In the same Merchandis-
" ing Planning and Administration Dept., Ar-
thur Yeranian is named national advertising
planning director. He was national advertis- 1
ing production associate director. Joseph :

Guarino is named national advertising pro- w"
duction manager. He was production coor- Kolesar
dinator. Lastly, Ann Caspi takes the post of

advertising coordinator. She was an administrative assistant in the merchan-
dising planning dept. . .. Ron Peek is named Atlanta branch manager for CBS
Records. He was St. Louis branch manager. . .. Bryan Martinovich is named
Kansas City/St. Louis branch manager for CBS Records. He was sales man-
ager in the Atlanta branch. . . . Dennis O’Malley takes over as regional market-
ing manager for Boston and Cleveland for
Elektra/Asylum Records. He was vice presi-
dent and general manager of PRO One Stop
in Tempe, Ariz. He is now based in Boston.
... Collen Nishikawa assumes the post of
production coordinator for the custom man-
ufacturing dept. for Capitol Records in Los
Angeles. She was a staff assistant. . . . Also at
Capitol, Kathy Brisker is appointed West
Coast publicity manager in Los Angeles. She
was West Coast publicity coordinator for Epic Records
dith M. Samuels and Rob Echiel join Little Giant in Nashville as marketing
director and publishing director respectively. Both also serve as a&r coordina-
tors. Previously, Samuels was with Sound Track Studios and Echiel worked in
the promotion dept. for Record Plant in San Francisco.

r Marketing

Moran

Oslander " siegel

Ju-

Theodore Deikel is appointed executive
vice president of American Can Co. in
Greenwich, Conn. He had been senior vice
president. He continues as chairman and
chief executive officer of Fingerhut Corp. as
well as of Pickwick Distribution Companies
and the Musicland Group. He joined Finger-
hutin 1963 and was named senior vice presi-
dent of American Can, the parent company,
in 1979, simultaneously with his elevation to chairman and chief executive of-
ficer of Pickwick. Also, Jack W. Eugster takes the post of president of the Mu
sicland Group and James B. Moran comes on as president of Pickwick Distri
bution Companies in Minneapolis, Minn. Eugster was executive vice president
and general manager of the Musicland Group. Moran was executive vice pres-
ident and general manager of Pickwick Dis-
tribution Companies. ... Mary Pietromo-
naco, former national accounts sales
manager, is elevated to national advertising
manager for Pickwick International whole-
sale division which includes rackjobbing and
independent label distribution in Min-
neapolis. She was Los Angeles advertising
chief. She replaces Bob Newmark who has
left the industry. . . . Craig Suwalski is upped
to warehouse manager for WEA’s Chicago branch. He has been with WEA
since 1975. Also moving up are John Teschke and Mike Fink to first assistant
manager and second assistant manager respectively. Former warehouse man-
ager Gordon Holland moves to Cleveland to be WEA Cleveland Branch ware-
house manager. . . . Shelly Tirk is now national sales manager for Kids Stuff
Records. He is based in Cleveland and is still
active in Independent Regional Service, his
own business. Formerly, he was a Mercury
national executive and more recently a
founding partner in Piks Distributing. . . .
David Gohl, formerly the golden oldies buyer
with Lieberman Enterprises in Minneapolis,
becomes marketing coordinator for the firm.

Publishing

Hal David is re-elected ASCAP president
while other new officers include Arthur Hamilton and Irwin Robinson as vice
president; Martin Gould as secretary; George Duning as assistant secretary;
Leon Brettler as treasurer; and Ed Murphy as assistant treasurer. Robinson re-
places Sal Chiantia; Duning replaces Gerald Marks; Brettler replaces Ernest
Farmer; and Murphy replaces Brettler. All with the exception of Marks remain

(Continued on page 75)
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Chartbeat | ip

EMI Aided By Lady Luck;
Bruce: Giving It All Away

LOS ANGELES—EMI-America
this week nails down its second No. 1
single with Sheena Easton’s “Morn-
ing Train.” And the label seems no
more than a month away from col-
lecting its third, as Kim Carnes’
“Bette Davis Eyes” vaults 11 notches
to number seven.

Carnes hit number four a year ago
with “Don’t Fall In Love With A
Dreamer” (with Kenny Rogers) and
returned to number 10 last August
with a remake of the Miracles’
“More Love.”

Her producer on the latter date,
George Tobin, went on to master-
mind the current album by the
song’s composer, Smokey Robinson.
One wonders if Val Garay, who pro-
duced Carnes’ new hit, has been in
touch with Jackie DeShannon, who
cowrote the song.

“Bette Davis Eyes,” incidentally,
is DeShannon’s first top 10 tune

since her own hit “Put A Little Love
In Your Heart” in 1969.

Carnes is only the third female vo-
calist so far in the "80s to secure three
top 10 hits, following superstars
Diana Ross and Barbra Streisand.

Blondie, too, has had three top 10
hits thus far in this decade, as have
Kenny Rogers, Michael Jackson,
Kool & the Gang and Air Supply.

Easton’s “Morning Train” is EMI-
America’s second No. | hit, follow-
ing Robert John’s “Sad Eyes” in Oc-
tober, 1979 (produced, as it happens,
by George Tobin). Liberty also hit
No. 1 last November with Kenny
Rogers’ “Lady.”

“Morning Train” is also the first
single to have had its title changed to
avoid confusion with another No. 1
single (follow that?) since Barry
Manilow’s “Mandy” in January,
1975..

(Continued on page 80)

General News.

PRODUCER PROFILE ..

Phil Ramone’s Precision Leads
To Digital, Live Billy Joel LP

LOS ANGELES—“It's a little
like road-testing a DC-10,” says
Phil Ramone of his work on the
forthcoming Billy Joel live al-
bum—said to be the industry’s first
live LP to be recorded 32-track
digital.

The LP, actually, was cut using
both 3M digital and conventional
analog technology. “I carried both
systems,” Ramone says, “so I'd be
covered if I didn’t like the digital.
Is all down on 301i.p.s. Dolby tape
and when this is all over, I'll be
glad to let anyone hear them side-
by-side who wants to. That’s the
true test of whether rock’n’roll can
be recorded digitally.”

Ramone is aware, of course, that
a lot of people say it can’t be; that
jazz and classical are better suited
to digital.

“That'’s baloney,” he charges.
“The same thing was said when we
came out of tubes into transistors—
that it doesn’t have the balls. The
cleanliness of digital bothers some
people. It’s the same as motion pic-
tures, when you start to look at the
photography and not the complete
film, you’re in trouble.

“One of my arguments with
digital,” says Ramone, “is that it’s
too damned expensive. It adds an-
other 30% to 40% to the production

TAANA GARDNER—Heart Beat

FIREFLY—Love

TIMMY THOMAS—Are You Crazy?

LIGHT EXPRESS—Panther Mix

DR. ICE—Calling Dr. ice

LIME—Your Love

MELODY STEWART—Get Down, Get
Down

RAPPERMATICAL 5—Party Reed

JIMMY BO HORNE—Is It In

RAMONA BROOKS—I Don’t Want You
Back

FUNKY FOUR PLUS ONE MORE—That's
The Joint

DISCO DAVE & THE FORCE—High Power
Rap

TREACHEROUS THREE—At The Party

DISCO FOUR—Move The Groove

GRAND MASTER FLASH—Super Rappin’
#2

TREACHEROUS THREE—Body Rock

TRICKERATION—Rap, Bounce, Rock,
Skate

K.I.D.—Don't Stop

BITS & PIECES ll1—Disco Mix

PEOPLE'S CHOICE—Hey Everybody
(Party Hearty)

KANO—Now Baby Now
EIGHTIES LADIES—Turned On To You
LOVE BUG STAR-SKI| & HARLEM WORLD
CREW—Positive Life
PROJECT—Love Rescue
TERRIGONZALEZ—Hunger For Your Love
CYMANDE—Bra
QUEEN SAMANTHA—Funky Celebration
THE 2U2 MACHINE—Get Up (Rock Your
Body)
MARGIE LOMAX—God’s Greatest Gift To
Man Is A Woman
CLOUD ONE—Don't Let My Rainbow
Pass Me By
TREACHEROUS THREE—Feel The Heart.
beat (Have Fun)
BILLY OCEAN—Night (Feel Like Getting
Down)
ESTHER WILLIAMS—I'liBe Your Pleasure
FANTASY—You're Too Late
BEVERLY HiLL—Keep Movin’
EDDIE “D"’—AdLib
SPECIAL DISCO MIX—Love Is The
Message

OFFER EXPIRES MAY 31, 1981.

Minimum 10 per titie. DEALERS ONLY. C.O.D. Cash or certified check only.
$50.00 minimum order. Order shipped same day via U.P.S., Air Freight, Truck

or ship.

TAPE KING INC.

220 West 19th Street,

New York, NY 10011

(212) 675-0800

TDLL FFIEE 800-221- ?938 7939
) Our TELE

By PAUL GREIN

costs. You can figure that they’re
going to charge at least another
$25 to $50 an hour for the studio
time. And the equipment, if it’s
rented, is $1,000 a day.

“If the record had to cost $1 or
even 50 cents more to be digital, I
would never put it out. I don’t
think the (young) audience that
we’d prefer to enjoy it should be
paying a penalty.

“Pricing today has gotten to the
point where people don’t care
enough to own a record. That’s a
case where the business side of it
has defeated the artistic side. But,
obviously, I don’t happen to be on
the side of those who say royalties
are too high.”

Ramone notes that Kenny Log-
gins’ 1980 double live album was
mixed to Sony digital, but wasn’t
recorded digitally. He says he
chose 3M over Sony and Sound-
stream because the other systems
don’t yet have 32-track capability.
He also bypassed Sony because, “I
really thought we needed to help
an American company at this
point.”

Ramone, 41, says his embrace of
digital is an outgrowth of the per-
fectionism and precision he sought
in his career as an engineer in the
’60s. Even now, he says he’s at-

tuned to pressing quality and stu-
dio alignments.

“I drive people nuts,” he says. “I
go buy our records in different
stores and check them out. And I
have my own engineer (Jim Boyer)
and maintenance man (David
Smith) who travel with me from
studio to studio. I just think if you
don’t show that you care, people
will let things slide.”

But Ramone concedes that “you
can overdo it. Where do you stop?
Paul (Simon) was the same as me:
He was a heavily precisioned per-
son, but he’s taken a lot more risks
in the last few years. On his next al-
bum, we’re going to try to do it in
two fell swoops and not piece-
meal.”

Ramone has cut upwards of 30
tracks for the Joel live album at
eight locations, ranging from 300-
seat clubs to big halls. The set has
to be re-edited and sequenced and
then will be mastered digitally. It’s
not yet been determined if it will
be a double or single album.

The set will cover all phases of
Joel’s career, reaching back to
some songs from “Cold Spring
Harbor” that the singer hasn’t per-
formed in years. But Ramone

{Continued on page 16)

Nehi, Peaches
Suing MCA
Distributing

LOS ANGELES—Nehi Record
Distributing and Peaches Records &
Tapes are suing MCA Distributing
in Superior Court here, asking $4.5
million damages. The complaint al-
leges the defendant did not live up to
a purchase agreement to provide
specified schlock during a specific
time period.

The suit states that MCA advised
the Tom Heiman firms here they
had album overstock substantially
below normal price. MCA wanted
50 cents each for MCA and Rocket,
20 cents for ABC and 90 cents for
Firestone Christmas promos. MCA,
it’s contended, pledged to provide
the overstocks prior to Christmas.
Nehi and Peaches state they hoped
to sell the cutouts for $1.99 and

$2.99. Both parties, the suit contin-

ues, agreed there were some slow-
movers in the inventory, but that the
plaintiff would have to take it all to
get the bottom price.

The court is told by the plaintiff
that there were 56,000 MCA units, of
which 41,000 were “marketable,”
548,000 Rockets of which 125,000
were “marketable;” 2,060,000 ABC
of which 1 million were “market-
able” and 30,000 Firestone LPs. In-
stead of delivering ahead of Christ-
mas, 1979, the goods shipped
around April 1980.

The plaintiff claims that 700,000
of the 1 million “marketable” ABCs
never were delivered, as were 10,000
of the 125,000 saleable Rocketitems.

The suit asks the court to grant
permission for the plaintiff firms
here to return “sacrifice” product to
MCA.

www.americanradiohistorv.com

THE ART OF MOTORING
213/466 3141

Fred Salem

Sales Representative

...and the winner for
“Best Engineering On
A Continuing Basis,”
Mercedes-Benz.

LUXURY QUALITY
CONFIDENCE SATISFACTION

MERCEDES-BENZ
OF HOLLYWOOD

6465 SUNSET BOULEVARD - HOLLYWOQOD, CALIFORNIA 90028

United Way supports a wide range

of human service agencies—charities we all

know but also less well-known organizations

which otherwise might not get the needed

finances to carry on
their good work.

Thanks to you,

it works.
for all of us.

United Way

&
( a 5
(m A Public Service of This Magazine & The Advertising Council



www.americanradiohistory.com

e rrals vf/))/l/ﬂﬂ .(/'//y o 2
L AT E

SO METI MES AT NL/GHT

An album that speaks to the heart... From a woman who speaks her mind.
Sometimes Late At Night......

The lyrics of Carole Bayer Sager—The music of Burt Bacharach
g%% Featuring the single “Stronger Than Before twssozss

s sift ‘
bl Produced hv Rurt Rachararh & Rranke Arthir NTFRTAIRMENT 0 B

www.americanradiohistorv.com


www.americanradiohistory.com

MAY 2, 1981 BILLBOARD

General News

Some Cutout Bargains Surprising
NARM Attendees Find Recent Releases Discounted

NEW YORK—There are still bar-
gains to be found in the catalogs put
out by cutout dealers attending the
recent National Assn. of Record
Merchandisers convention.

Though the wealth of titles of-
fered in previous conventions was
no longer in evidence, and some cut-
out dealers skipped the convention
altogether, the lists of cutout and
overrun disks and tapes reveal some
surprises.

Adam & the Ants, for instance. is
a happening act for Epic, still climb-
ing up Billboard’s LP charts, but one
cutout dealer already had “Kings Of
The Wild Frontier” available for
$3.25 each.

Led Zeppelin. meanwhile, is one
of the best catalog acts around. but
one could find the double “Physical
Graffiti” LP at $6.75, with “Houses

By ROMAN KOZAK

Of The Holy,” “Led Zeppelin I1.”
and “Presence” going at $4 each. “In
Through The Out Door,” Led Zep’s
latest, can be had for $4.50, which
is close to what WEA sells it for.

Also available at $4.50 are “Au-
toamerican” and “Parallel Lines”
by Blondie: “In The Heat Of The
Night.” and “Crimes Of Passion™ by
Pat Benatar; and “Ghost Riders™ by
the Outlaws.

There are some cheaper titles. One
dealer had cassettes of “Jazz" by
Queen for $2.50. Another dealer had
the disk version of “Jazz™ at $3.
He also had Queen’s “News Of The
World” at $3. The “Grease™ double
album soundtrack was selling for
$3.50.

Going for $2.50 were “Briefcase
Full Of Blues” by the Blues Brothers
(the Blues Brothers’ film soundtrack

The Whispers are re-signing to So-
lar Records. The group is currently
on its second Galaxy of Stars tour
with other Solar acts. ... Atlanta-
based Mother’s Finest to Atlantic
Records. First LP for the label is
“lron Age.” ... G.E. Smith, guitarist
who has performed with Daryl Hall
& John Oates, Garland Jeffreys and
Dan Hartman, among others. to Mi-
rage Records. His debut LP is “in
The World™ due in early May. ...
Los Angeles’ all-female pop band
the Go-Gos to I.R.S. The quintet is
working on its debut album at Penny
Lane Studio in New York.
Naomi to Last Minute Productions
for management. She has just com-
pleted final mix of her album which
is expected for release the latter part
of May. Also signed for production
is Robert Gomez and heavy rock

Signings

group Visitor. ... The Greater True
Light Singers to Greko Records in
Houston, Tex. First release is “Why
Don’t You Do It Now™ and “Lord,
Hear My Prayer.” . . . Dutch rockers
Diesel to Regency Records. Also
signed are Blind Date. ... Eddy
Raven to Elektra Records.

Songwriter/artist Bruce Channel
to Old Friends Music (BMI) for
publishing. Channel’s previous
songs include the 1962 “Heyv, Baby.”
... Jacky Ward to Farris Inter-
national Talent for booking.

RCA rock band Triumph to the
new Arfa/Meyrowitz Group for
bookings. ... Duo Stark & McBrien
to Lifesong Records. First single is
“Home Again ... Again.” ... Mar-
tha Reeves formerly of Martha & the
Vandellas, and Rob Parissi, former

(Continued on page 12)
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was a tad cheaper at $2.25). Also at
$2.50 were such titles as “Boys In
The Trees” and “Playing Possum”
by Carly Simon on E/A: “Storm-
watch” by Jethro Tull and “You're
Never Alone With A Schizophrenic”
by lan Hunter. on Chrysalis, RCA’s
original “Hair” soundtrack. and
three titles by the Babys. also on
Chrysalis.

RSO’s “Spirits Having Flown™ by
the Bee Gees was going for $2.25.
Selling for $2 each were such
Warner Brothers titles as “From the
Inside™ by Alice Cooper, “Wild &
Crazy Guy” by Steve Martin; “Little
Criminals” by Randy Newman; and
“A Period Of Transition” and
“Wave Length” by Van Morrison.

One cutout dealer used a variable
price range from $1.50 to $2.25 for a
number of “current LPs” including
such Atlantic titles as “Risque,”
“Real People™ and “Greatest Hits™
by Chic; “Voulez Vous™ by Abba;
“Works Vol. 2" and “In Concert” by
Emerson. Lake & Palmer; “Pleasure
Principle” by Gary Numan; “Flesh
& Blood™ and “Manifesto™ by Roxy
Music and “Devine Madness™ by
Bette Midler.

Some other titles that have found
their way into the cutout lists in-
clude: the “Sgt. Pepper™ and “Times
Square” soundtracks on RSO: early
Beatles titles on Veelay Records
(which have been available for
years): “You're Gonna Get It” by
Tom Petty on MCA at $3.25:
“Barry” by Barry Manilow on Arista
at $3.75: seven titles by Electric
Light Orchestra at $3.25 each: and
10-inch nu-disks by the Clash and
Cheap Trick. at $3 each. “Dream
Police” by Cheap Trick was $3.25.

CBS titles are not usually found in
cutout lists. but one dealer has
copies of recent releases by such art-
ists as Bob Dylan (six titles). Aero-
smith. Jane Olivor. Psychedelic
Furs, Russ Ballard. the Tourists, El-
len Foley and the Paul McCartney
interview LP.

Business Expo
In Minneapolis

MINNEAPOLIS—The Min-
nesota Songwriters Assn. will spon-
sor a conference and songwriters
expo entitled “Making It In Music.”
Saturday and Sunday (2. 3) at the
Univ. of Minnesota’s Nolte Center.

According to Wayne Cox. head of
the association. the conference will
focus on Minneapolis-St. Paul’s
emerging role as a music industry
center. with sessions on artist man-
agement, music business legal rela-
tions, recording contract negotia-
tions. demo recording. talent
booking. promotion and publicity.
business management. jingle writing
and producing. and musical theatre
writing.

Throughout the conference there
will be individual songwriting eval-
uations offered by John Braheny
and Len Chandler, co-founders of
the Los Angeles Songwriters Show-
case and noted instructors. Braheny
and Chandler also will make the fo-
rum’s keynote presentation.

Some of the other scheduled
speakers include Minneapolis music
attorney Gary Levinson. artist man-
agers Owen Husney. Cliff Segal and
Keith Christianson, and Herb Pilho-
fer, head of Minneapolis’ Sound 80
Studios.

Registration is $40, either day, $60
both days. Information from: Min-
nesota Songwriters Assn., 4949 Up-
ton Ave. South, Minneapolis, Minn.
55410, (612) 929-5451.

www.americanradiohistorv.com

" Market Quotations

As of closing, April 23, 1981

HI:,':"“"LO " NAME P-E (f&',:') High Low Close Change
1 % Altec Corp. - 44 % Y Y% —1/16
36 26% ABC 7 434 34 34 34% - %
45% 28%2 American Can 10 1629 43%  41% 42% + %
3% 2% Automatic Radio 5] 9 3% 3% 3% + Y
61% 46% CBS 9 274 61 60% 60% Unch.
45% 35 Columbia Pictures 9 34 43% 43% 43% + %
6% 4% Craig Corp. - 105 6% 6% 6% - %
63% 49% Disney. Walt 15 1067 58% 57% 58% +
8% 6% ElectroSound Group 22 21 6% 6% 62 Unch.
8% 5% Filmways, Inc. — 279 8 7% % + %
18% 14 Gult + Western 5 1095 18% 18% 18% Unch.
17% 11% Handleman 10 34 16% 16% 16% - %
15% " K-tel 12 280 15% 15 15% + %
64 39 Matsushita Electronics 14 153 64% 64 64% + %
59 422 MCA 1 152 57% 56% 57 + %
14% 10% Memorex = 276 13% 13% 13% Unch.
647% 57 3M 1 1210 65 63 63% + %
83% 56% Motorola 14 1049 86% 85 85% + 2%
51 36% North American Phillips 9 448 51 50 51 + 1¥
13% 6% Orrox Corp. - 102 12% 1% 1% - %
33% 23%: PioneerElectronics 20 120 29% 29 29" + %
32% 24% RCA 19 2050 26% 26% 26% Unch.
19% 14% Sony 12 4739 18% 18 18% + %
a1% 28% Storer Broadcasting 21 988 43 41%  42% + 1
a% 3% Superscope - 20 4% 4% 4% Unch.
30% 24% TattBroadcasting 9 76 30% 29% 30% + 5%
22% 17% Transamerica 6 464 22%  21% 22 + %
64% 46% 20th Century-Fox 13 442 62% 61% 62% +
547% 33% Warner Communications 21 1280 54% 53% 53% + 1
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 = 1% 2% Integrity Ent. 6 78 5 5%
Certron Corp. 17 183 19/16 1% Koss Corp. 1 48 8% 8%
Data Kustom Elec - 2 1% 1%
Packaging 7 2 6% 7 M. Josephson 9 22 12% 13%
First Artists Recoton 15 2 3% 3%
Prod. 13 10 4% 5 Scwartz Bros. - 5 2% 3

Over-the-Counter prices shown may or may not represent actual transactions. Rather. they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds. Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Royalty Appeal Date Scheduled

WASHINGTON — The U.S.
Court of Appeals for the District of
Columbia has scheduled its hearing
of arguments in the appeal of the
Copyright Royalty Tribunal’s me-
chanical rovalty rate-setting deci-
sion for June 138.

All parties involved have ap-
pealed the Tribunal's decision with
the Recording Industry Assn. of
America claiming that the increase

from 2% cents to 4 cents per tune is
too high a mechanical rovalty rate.

Pre-hearing briefs are due on May
5 and May 22. A panel of three
judges who will hear the case will be
announced on June 15.

Situation Wanted

ATTORNEY

with 5 Years
Music Business Experience

Seeks Position

in Business Affairs
(or Legal Dept.)
with Music or Entertainment
Related Company or Law Firm

Box 895, Billboard
1515 Broadway NYC 10036
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by
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THE GROOVE"”’
by
The Disco Four

10027
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plus . . . complete line of
Bethlehem, Kent, United,
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Acanta - BJR - Caprice

Club 99 - Da Camera - DGG
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Pape - Past Masters
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Schwann - Seon - Vista
Voce - Wergo
For a Classical Catalog Send $2.50 to:
GERMAN NEWS COMPANY

220 East 86th Street, New York, N.Y. 10028
Phone: (212) 288-5500
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We did it
“Tust The Two Of Us" ;e
The superb intimate voice of Bill Withers
And the sparkling sax of Grover Washington, Jr.

“Just The Two Of Us,” the top 5 single from
The PLATINUM Grover Washington, Jr. album

Winelight ..

GROVER WASHINGTON, JR.

WINELIGHT

© 1981 Elekira/Asylum Records @ A Warner Communications Co,
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AS MECHANICALS DIP

U.K. Publishers Head
For Specialty Marts

By BRIAN OLIVER & PETER JONES

LONDON-Slumping mechani-
cal royalties in Britain, caused by the
sharp decline in record sales, are
forcing many independent music
publishers without the financial
“cushion” of major record com-
panies to diversify to survive.

As well as setting up production
companies and independent record
labels to ensure their copyrights are
actually released on record, some
publishers are generating revenue
from specialty markets such as chil-
dren’s products, concert tours, film
and television music, advertising jin-
gles and video.

Says Paul Rich, vice president of
Carlin Music: “The U.K. publishers

Elektra Suit

LOS ANGELES — Elektra/Asy-
lum Records wants $5 million puni-
tive damages to cover the failure of
First Pacific Bank here to allegedly
make good on $550,000 time certifi-
cates of deposits.

In a Superior Court complaint,
the label plaintiff claims it nego-
tiated an escrow agreement with the
defendant. It provided certificates of
$100,000 dated Dec. 26, 1980 and
$450,000 dated January 6, 1981, ma-
turing March 27, 1981.

Suit contends bank has never
forked over the $550,000.

are now suffering the effects of the
recession which started to bite last
year.

“Mechanicals are being affected,
without question, and I don’t know
whether we have even reached the
bottom of the recession yet. I'd like
to feel we have turned the corner,
but only time will tell.”

As one response to the problem,
Carlin Music, a long-established in-
dependent publishing house, has en-
tered the record business. It has es-
tablished three labels distributed by
RCA: Flamingo, Badge and Feel
Good.

Heath Levy Music, which recently
celebrated its fifth anniversary, has
diversified into artist management
and, like Carlin, has launched more
than one record label. Geoffrey
Heath, joint managing director, has
placed the company’s Edge label
with WEA and the newly formed
Romantic Records, set up in part-
nership with UB 40 producer Bob
Lamb, with MCA.

Says Heath: “These days you just
can’t pay $50,000 for a publishing
catalog and hope there’s going to be
something good coming from it
around the corner. You’ve only got a
chance if your product is on vinyl.

“We have our own studio which
we used to utilize only for making
demonstration disks. But now we’re

(Continued on page 48)

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
TOD SERVE YOU—BY PHONE. TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to B:00 PM Sunday & Holidays

We have been in this business for aver 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . . .
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,

IT'S TIME YOU DID!

ALL LP's AND TAPES

425 i

the invoice.

order.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

540 i 530

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

NOTICE TO OUR FOREIGN CUSTOMERS ]

We can prepare a Pro-forma invoice for you upon which

you can make funds available to us on the amount of

SINGLES

90¢ EACH

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB. New York
£100 Minimum order shipped

KING KAROL *

126 Wesl 42nd Sirest,
{Between Broadway and fth Ave.) Mew York, N.¥, 10038

Telex: 236601

BANKS RECORDS—Baseball Hall of
Famer Ernie Banks has a different
kind of “hit" in mind as he joins the
line-up of Chicago-based Wanna
Records. A 7-inch disco single,
“Teamwork,” with vocals by the
former Chicago Cubs star, was re-
leased to coincide with the start of
the major league season.

Pickwick Adds
Rack Accounts

LOS ANGELES-The rack serv-
ices division of Pickwick Inter-
national’s Distribution Companies
picked up 45 accounts recently.

In a negotiation with Sherman
Langer of the O.G. Wilson Catalog
Showrooms, Dallas, the rack giant
has acquired 14 full-line recorded
music departments in Texas, Ken-
tucky, Indiana, Oklahoma and Col-
orado, operated by Wilson.

The dominant racked account in
Phoenix, the 17 Smitty’s Stores
there, is being racked by Pickwick
through Bert Corcoran of the Ari-
zona operation.

Pickwick’s senior vice president in
the rack division, Eric Paulson, has
also added the 11 Clarkins Stores’
record departments in Akron, Can-
ton and Cleveland.

Adding to its military accounts,
Pickwick is now serving the Great
Lakes (I11.) naval training center and
Hawaii’s Pearl Harbor and Barbers
Point Marine Corps base PXs with
recorded product and accessories.

RIAA
Certified

' Records |
Gold LPs

Slave’s “Stone Jam” on Cotillion.
Disk is their second gold LP.

Emmylou Harris’ “Roses In The
Snow” on Warner Bros. Disk is her
fifth gold LP.

April Wine’s “The Nature Of The
Beast” on Capitol. Disk is their first
gold LP.

Steve Winwood’s “Arc Of A Di-
ver” on Island. Disk is his first gold

Rush’s “Moving Pictures” on
Mercury. Disk is their sixth gold LP.

Gold Singles

Eddie Rabbitt’s “Drivin’ My Life
Away” on Elektra. Disk is his second
gold single.

Blondie’s “Rapture” on Chrysalis.
Disk is their fourth gold single.

John Lennon’s “Woman” on Gef-
fen. Disk is his third gold single.

www americanradiohistorv.com

__Rock'n'Rolling

Jack Bruce Is Back
With ‘Friends,” LP

By ROMAN KOZAK

NEW YORK--The star was away,
holidaying somewhere in Germany,
but that didn’t stop his manager
from working. So on a recent after-
noon, promoter John Scher, who
road manages the Grateful Dead
and also manages the Allman Broth-
ers and Renaissance, dropped by to
talk about another of his clients:
Jack Bruce.

Bruce, of course, s
is about as e
rock’n’roll a legend {
as you can find - §
these days. Now,
after a few lean
years, the former
bassist of Cream is
making a come-
back. His “BLT” album with Robin
Trower is comfortable at 38 on Bill-
board’s charts, and, in addition,
Bruce has his own band, with an LP
due soon.

Scher says he has been managing
Bruce for the last year, taking over
the reins after Bruce “got out of his
lifelong contract with Robert Stig-
wood.” He got involved, Scher says,
because “I heard all kinds of stories
about Jack, but I saw that he was
healthy, still had his voice, his talent,
and his writing ability.”

Bruce himself, as the '70s drew to

a close, began to realize that his ca-
reer was drifting, says Scher. He got
his royalty checks reasonably on
time, and made occasional records
for RSO. But, adds Scher, with
RSO’s focus moving to the US,
Bruce, back in London, was begin-
ning to feel left out in the cold.

With Scher taking over, the plan
became to play up Bruce’s strengths:
his distinctive rock vocals and
unimpeachable ability on the bass.
As far as his musical chops go, Bruce
is a “musician’s musician,” says
Scher, who is not loathe to talk in su-
perlatives about this act.

“We found that even on his less
successful records, there were musi-
cians, radio disk jockeys reviewers
and people in the business, that
within a few bars of a song Jack
Bruce was singing on or playing in,
would say, ‘hey, that’s Jack Bruce’
And that’s what legends are built
on.”

The aim became, Scher says, to
put Bruce back in the mainstream of
“the rock music business.” No more
jazz. Next it was to build on Bruce’s
recognition factor, not just in the
U.S,, but in Europe, where he was
still well remembered.

Even before Robin Trower, the

(Continued on page 39)

Enactron Studios
mntroduces

Magnolia Sound

Owver the years,
Enactron Studios has earned a
reputation in the remote
recording industry for
producing product of the
highest caliber. And there's a
long and prestigious track
record to prove it. Now,
Enactron proudly introduces
Magnolia Sound — a new full
service studio concerved in the
same concern for quality.
We're not a studio for
everyone. Just for anyone
who shares our commitment
to the best.

ENACTRON STUDIOS OF CALIFORNIA / MAGNOLIA SOUND

COMPLETE REMOTE & STUDIO RECORDIN
Locared at 5102 Vineland Ave. ® Morch Hollywood = &

APABILITIES
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EAST. An album whose effect upon
western civilisation has been stunning.

In their native Australia, this hard-rockin’

controversial quintet have, in the short space

of two years, unceremoniously dumped all opposition aside
to become the #1 performing and recording band.

Cold Chise! own one Gold, one Platinum and one multi-Platinum
awards for their first three albums and a new, double live
album set Swingshift shipped Gold! They recently swept the
2nd Annual Australian Rock Awards by winning seven out of
the eleven available nominations and likewise RAM, the
leading Aussie music journal, showered the band with nine
awards. Now the gilt edge of Chisel points to America.

Produced by Mark Opitz & Cold Chisel

Contains the single "My Baby*’ c.«r4

€, 1981 Elektra/Asytlum/Nonesuch Records @ A Warner Communications Co.
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NEA Faces 50% Budget Cut; Some Programs Ending?

By JEAN CALLAHAN
WASHINGTON-National En-
dowment for the Arts administrators
will testify before the Senate Appro-
priations Committee Tuesday (28)

in defense of NEA budget requests
they’ve rewritten to conform with
the Reagan administration’s $88
million ceiling,

Chopped back from the $175 mil-

lion budget NEA sought for fiscal
year 1982 under former President
Carter’s budget, the 50% cut, if
enacted, would paralyze some music
groups depending on government

funding.

“If the cuts go through,” says Ann
Murphy of the American Arts Al-
liance, “there will be incredible com-
petition for grants. Orchestras will

7th Annual
International
Record/Video & .
Music Industry Market

'NOVEMBER 1-5

FORT LAUDERDALE

- MARRIOTT HOTEL & MARINA

;_FLORIDA -»

i o

o USA HEADQUARTERS:
International Music
: | Industries, Ltd.
$ 1414 Avenue of the Americas
New York
New York 10019 US.A.
: ; Tel: (212) 489-9245
g AT — L Telex: 234107
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take fewer risks with events like
summer concerts, concerts in the
schools and in the parks.”

“We had finally reached the point
where we could see the program put-
ting people in business, giving
people opportunities to study and
perform,” comments Aida Chap-
man, head of NEA’s jazz program.
“Now the competition will be fierce.
It will pit organization against or-
ganization.”

In her two years running the pro-
gram, Chapman raised jazz funding
from $1 million to a prospective
$1,800,000 in fiscal year '82 under
Carter. If the Reagan budgeters
have their way, the jazz program’s
funding level would revert to
$1,100,000.

The NEA music program, tar-
geted for $17.400.000 in fiscal year
’82 before Reagan came in, would be
virtually halved to $9,603,000 if
Congress approves the new budget.

All music programs would suffer.
Grants to composers total $650.000
this year and were scheduled to in-
crease t0 $850.000 under Carter. The
new budget cuts would reduce that
funding level to $350,000. Orchestra
funding would be reduced from a
proposed $10,450.000 to $6 million
Funds for non-profit recording
grants, which would have totalled
$200,000 under Carter, would be re-
duced to $150,000.

A new grant category supporting
the organization of music festivals
around the country would be
sharply cut back from a proposed
$400.000 to $250,000 in funding
money. Some programs, such as the
interdisciplinary grant program and
services (o music organizations,
would be axed entirely

All these cuts depend on Congres-
sional approval of the Reagan
budget and Congress has until Octo-
ber to deliberate. Some observers
believe that Congress will revise the
budget upwards, restoring some of
NEA’s grant money before fiscal
year 82 begins

Rep. Fred Richmond (D-NY),
opposed to NEA budget cuts,
recently denounced the fact that the
Defense Department’s fiscal year 82
budget for its military bands is $89.7
million. $1.7 million more than the
entire fiscal year "82 budget slotted
for the arts endowment.

Signings
_ Signings

® Continued from page 8

lead singer, writer and producer for
Wild Cherry, to John Apostol for
management. Also to Apostol, the
rock group Modo.

Ronnie Hawkins to Quality Rec-
ords in Canada. ... Ellis Jackson
Cordle to Midwest Publishing Co.

Indianapolis r&b group April to
Johnson and Associates for manage-
ment/direction. . . . Badfinger’s Joey
Molland and Tom Evans to Famous
Music for three-album publishing
deal in U.S. and Canada.

Michael Tilson Thomas to CBS
Masterworks, which will release this
month a half-speed mastered ver-
sion of “Carmina Burana” with the
Cleveland Orchestra. Robert Ore &
Fan the Flame to the Brad Simon
Organization for management.

The Dregs, Arista recording act, to
ICM for booking. Clarence
Fountain and the Five Blind Boys of
Alabama to Salvation Records, the
gospel arm of Philadelphia Inter-
national. Dutch rocker Herman
Brood to Regency Records, with an
album, “Wait A Minute.” produced
by Robin Freeman, due in June.
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Survey Shows Schlock Input On Gross Increases 7%

® Continued from page |
Stark Record Service, N. Canton. O.,
concentrate personally on schlock
selection.

“Schlock is my baby,” Bressi
states. Bartel feels it’s the most im-

portant item in his inventory. Both
executives spot overstock browsers
as near the front of the store as pos-
sible. Everyone surveyed has con-
cocted some kind of slogan or
name to describe cutouts. It’s “Big

Daddy’s Famous Cheap Stuft,” or
“Great Wall Of Values” in the Tur-
tles’ outlets. Eric Paulson of Pick-
wick Distributing Companies’ rack
wing picks a monicker for schlock
with the help of his account. feeling

the title must blend in with the thrust
of the merchandiser.

Scott Young of the Franklin Mu-
sic/Davey’s Locker stores, Atlanta,
calls them “Bargain Bins.” Harold
Okinow of Lieberman’s racks favors

—

| -

Does Photography Sell Records?

1. You've worked hard.

2. Taken the risks.

3. Paid your dues.

4. You're a STAR.

You deserve the best photography.

e L e e L S

I deserve the best. Please send me a Jim Houghton brochure

with Eva-tone Soundsheet hosted by Mel Torme.
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Mail to: Jim Houghton, Photographer

253 Fifth Ave.

|
|
|
|
| Address SR —
|
|
|

NYC, New York 10016 (212) 889-3920
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“Special Values.” When you walk
into an Everybody’s location out of
Portland, Ore., the headers carry
“Inflation Fighter Bins” with a spe-
cial figure carrying a record marked
“Cheap.” Cavages’ of Buffalo stock
cutouts under a “Budget Records”
header, John Grandoni says.

Martin takes it a step further. His
entire wall in each store is spotted
with wire baskets, holding 25 LPs. In
the front of a number of the baskets
is a laminated record-like sign that
explains that his overstocks are just
good values and the legend gener-
ally attempts to dispel the myth that
cutouts are defectives or worthless
albums.

They’re not. Price proves that. Al-
most universally, racks and chains
price cutouts at $2.99 and $3.99 for
single pockets. That’s up about $1
from a year ago. It’s difficult to de-
termine any wholesale price median,
because the bigger the firm, the
larger its buys and the lower the
price.

The enthusiasm of executives
talking about cutouts indicates its
industry import. Bartel and Bressi
buy from up to 20 different sup-
pliers. Most use no less than 10
sources. Bartel claims he’s on the
phonc up to three hours a day trying
to pick up the latest goodies. Martin
says the schlock vendors call him
regularly. It appears that the printed
pages of multiple out-of-catalog ti-
tles are the leftovers after the best ac-
counts have cherry picked recently
acquired albums.

Then, too. Dick Justham of DJ’s
Sound City, Seattle; Young and
Carl Keel, Flipside stores, Lubbock,
Tex. are chains racked by a
schlocker. Young is racked by Last
Chance, Little Rock, while Justham
is served by Pacific Record Service
and Keel is stocked by Big Red,
Hauppage. N.Y. Lou Sebok of Big
Red, for example, has Mike Haskins
working the Flipsides personally out
of Dallas on an every sixth-week
schedule. Sebok has about 10 per-
sons in the field. Denny Vaughn
serves the DJ stores. The three
chains pay a higher wholesale price,
but they have 100% exchange and
feel that in their case, they are more
efficient being racked.

Whether the schlock is in bins or
wire baskets, retail finds it’s best to
mix all albums under repertoire
headers. Most stay with general
headers like country, rock. soul and
Jazz, but some become more defini-
tive, isolating show tunes and MOR.

Bressi 1s into classical cutouts,
which he places in browsers near
classical frontline merchandise.
Most schlock bins use alphabetical
dividers.

Accelerating schlock sales. oo, is
the use of a showy, dayglo-like
sticker, carrying a definite price
rather than the normal frontline al-
bum price code. Keenan has im
printed his price sticker with his in-
flation fighter figure.

Some retail outlets have adapted
their registers 1o carry a special cut-
outs key. providing them with daily
readouts on movement. Most find
inventory control difticult. Martin
and Keenan. for example. find it
provident to supply their stores with
lists of the deletions’ bestscllers
which are circulated every two
weeks. Managers are asked to see
those titles are well stocked. Bressi
requires physical inventory reports
from Camelot store managers.

Like his peers. Harold Okinow of
Lieberman thinks good overrun se-
lection complements midrange. a
very important classification today.
Again, he cmphasizes cutouts no
longer represent “junk.” Too, Oki-
now like most. will put a hot artist

(Continued on page 82)
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Reporter’s Notebook:

NEW YORK—“It was the most
bitter and emotional case I can re-
member trying in my 11 years as a
prosecutor,” John Jacobs, the Or-
ganized Crime Strike Force attor-
ney, said after a jury convicted Sam
Goody Inc. and vice president Sam-
uel Stolon for knowingly dealing in
counterfeit tapes.

Jacobs said he was referring not
only to the “tough” treatment he felt
the government received during the
course of the trial, but also to the re-
peated allegations of prosecutional
misconduct leveled against him by
the defense attorneys.

Still, Jacobs said he was confident
that the jury verdicts will be sus-
tained either by Judge Thomas C.
Platt or the U.S. Court of Appeals
for the Second Circuit. He noted
that April 15 he met with several key
FBI supervisors from the New York
area to discuss “the next phase” of
the government’s probe into record
counterfeiting. The prosecutor added
that his office has the “full support”
of Lee Lasker, the assistant to the
director in charge of the FBI's New
York bureau.

“There are quite a few options
open to us at this time,” said Jacobs,
who successfully prosecuted two
members of the House of Represen-
tatives for taking payoffs from FBI
operatives in the undercover Ab-
scam investigation into political cor-
ruption. “The stakes were very high
for the government, and an acquittal
of Stolon would have posed a seri-
ous problem as far as our on-going
investigation into record counter-

feiting was concerned. But the con-
viction vindicated any doubt people
in the industry might have had that
we were on a witch hunt. Now we’ll
go back and interview our confiden-
tial sources and pursue the allega-
tions we have outstanding.

“The important thing,” he con-
cluded, “is that people in the legiti-
mate industry know they are not im-
mune from prosecution. Hopefully,

Levy: ‘tired,
composed
throughout’
the trial

the verdicts will be fresh in certain
people’s minds when we interview
them in connection with our probe
in the very near future.”

* ok x

Jacobs, a boyish-looking man of
36 whose father, Dick Jacobs, was a
former Coral and Brunswick Rec-
ords executive, graduated from the
University of Pennsylvania in 1967
and from St. John’s Law School
three years later. He served as an as-
sistant district attorney in Manhat-
tan under the late Frank Hogan and
Robert Morganthau, and in March,
1978, he joined the Strike Force,
where he supervised the undercover
aspects of the “Modsoun” and Ab-
scam sting operations.

By LEO SACKS

The prosecutor said that while he
was “satisfied” by the verdict, the
trial overall was not “a pleasant ex-
perience. There was less animosity
in some of the murder cases I tried
involving the death penalty,” he-ob-
served.

Jacobs had many tense exchanges
with Platt during the six-week trial.
The most heated volley took place
after the attorney finished the rebut-
tal portion of his closing argument,
during which he referred to defense
lawyers Kenneth Holmes and Mar-
tin Gold by their first names. A fiery
Platt told Jacobs that it was “unethi-
cal, improper and bad manners,”
and that if he ever did it again, he
would be held in contempt.

Jacobs maintained that he was in-
nocent of the judge’s accusation, and
said he had brought the matter to the
attention of Edward Korman, the
United States Attorney for the East-
ern District of New York. He added
that Holmes had taken a similar tack
in his opening argument when the
Goody attorney said “John Jacobs
will fall flat on his face.” Holmes
drew no criticism from Platt for that
remark.

In addressing counsel by their first
names, Holmes said that Jacobs had
violated *“courtroom decorum. It
gave the jury the feeling that no mat-
ter how serious we looked at the de-
fense table, we’re really old buddies
who'll meet for drinks at the end of
the day. I was annoyed as hell.”

x  x %

Jacobs, who calls himself a rock
music fan and professes a liking for

Billy Joel and the Bee Gees, said he
paced up and down the hallways of
the Strike Force offices for hoursata
time while the jury deliberated for
five-and-one-half days, or nearly 43
hours. Holmes said that he did his
pacing in the park outside of the
staid confines of the Federal District
Court building in downtown
Brooklyn. He characterized the wait
as a “grueling experience,” but that

Waiting for
the verdict
—a grueling
experience

once the jury is charged, “all you can
do is play a guessing game with
yourself regarding why the jury has
chosen to have a particular piece of
testimony read back to them. It’s like
the two blind men who meet an ele-
phant. One grabs the tail and says
1’s a rope. The other grabs a leg an
saysit’s a tree. You justdon’tknow.”

Like Jacobs and Gold—who said
the wait was “just unbearable”—
Holmes acknowledged that he had
been living with the case since he
first learned that the corporation
was a target of the Modsoun investi-
gation in January, 1980. “It’s only
natural that you devote all of your
energies to the case, seven days a
week, 24 hours a day,” he explained.

Observations From Goody Trial

“I found myself cross-examining
witnesses at 2 a.m. and rehearsing
my closing argument in my sleep.
Shaving in the morning also became
a time of great inspiration.”

A ruddy, prematurely gray-
haired-man of 45, Holmes did his
undergraduate work at the Univer-
sity of Minnesota, and received his
law degree from the school in 1960.
After a year in the Coast Guard Re-
serve, he joined Dewey, Ballantine,
Bushby. Palmer & Wood in New
York in 1962.

* k&

The age difference between Ja-
cobs and Holmes is only nine years.
But to the jury of eight men and four
women, it could have been four
times that, according to Mary Duffy,
the 25-year-old jury foreperson. An
abstract painter who supports her
“artist’s habit” as a book publishing
executive in New York, Duffy said
that comparing Jacobs and Holmes
was like matching “the old with the
new.”

She indicated that several jurors
were very impressed by Jacobs® “dy-
namism, vitality and youthful ap-
pearance.” He was, she said, “rough,
unpolished and fun to watch, even
though his lack of discipline both-
ered me.” The jurist added that the
panel was ‘“‘taken back™ by the
Goody attorney’s oratory prowess
and “paternal bearing.”

“For those on the jury who believe
in change, Jacobs stood for some-
thing,” she reflected. Similarly, she
noted that *those on the jury who

(Continued on page 80)
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The#1 exercise album in the country

Carol Hensel’s DANCERSIZE has experienced unparalleled success

Meet- CAROL HENSEL—the exercise Superstar
of the 80’s.

and it’s just beginning! Never before in the history of the record industry

has an exercise album charted.
e Over 300,000 units sold to date.

e Major TV ad campaign being test
marketed in over 40 cities.
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Phil Ramone’s Perfectionism Takes Many Directions

® Continued from page 6
adds: “I'm not looking to wo a
‘Greatest Hits Live.

“In the past year, I've listened to
almost everybody’s live album for
ideas. Kenny Loggins’ set allowed

him to really stretch out and do what
he does on-stage. And certainly
Earth, Wind & Fire’s live album
(“Gratitude”) had a different feel
than their studio records.”
Ramone, who in the past three

years has won Grammys for record,
album and producer of the year, will
likely be billed as executive pro-
ducer of the Joel album. The pro-
ducer title will probably go to Brian
Ruggles, who’s done Joel’s concert

sound since he started.

The Joel album is Ramone’s first
digital project; his second live al-
bum. Ramone did the honors on
Paul Simon’s “Live Rhymin’” in
1974 (as well as the “A Star Is Born”

David Lieberman. Chairman
Lieberman Enterprises, Inc.
Minneapolis

A rack jobber
goes on record...about
sex and the singles buyer.

“ The single most important criterion we apply in
allocating a new release is airplay. Consumers, retailers.....
they're all influenced by airplay, and as & rack jobber, | am

no different.

“Record manufacturers realize this, of course. Yet | think
they fail to make it a full-fledged marketing objective.
Their ‘radio strategy' too often starts and ends with a
demo, so their trade ad doesn’t get beyend the pictorial
stage. But you can bet that the radio station has a
marketing plan, and it's centered directly around its
specific audience. That's why the trade ad is an oppor-

The Bottom Line: Billboard. ads move records.
Demographic information moves them faster!

R ETTT LT
AR

tunity to spell out the audience appeals of a new release.
If the album’s hit single has strong appeal to women in
the 25-40 age bracket, say so. It could make the
difference in influencing some nice AM stations with
heavy midday numbers to start playing it. And that can

influence my allocations.

“Ads could use a lot more artist information, too. If the
last few times out the artist did well, remind everybody. If
it's a newer artist, then some background data is even

more important. § @

www.americanradiohistorv.com

soundtrack, which he says was 80%
live).

No release date has been set for
the Joel LP, and it’s already well
over a year since his “Glass Houses”
album was issued. “We all agree you
can’t just keep shoving it out there,
like Elton John did a few years ago.
For the same reason, Billy probably
won’t tour in the U.S. this year. He’s
careful about overkill and being
seen too much.”

Ramone currently has a fast-mov-
ing single on this week’s Hot 100
with “Just So Lonely,” the debut re-
lease by Boardwalk Records’ group,
Get Wet, which features Sherri
Beachfront and Zecca.

It's the first new act Ramone has
produced in years, since he’s mostly
kept busy with superstars like Joel,
Simon, Streisand, Loggins and Chi-
cago.

It’s also Ramone’s bid for a toe-
hold in the new wave; an extension
in a way of his back-to-basics work
on Joel’s “It’s Still Rock’N’Roll To
Me.”

The Get Wet record should be an
image broadener for Ramone, just
as his shelved LP with Karen Car-
penter might have shown her in a
new light.

“I'wasn’t trying to change her total
image,” Ramone says, “but ob-
viously I must have offended a few
people in there. That’s almost auto-
matic: It was like taking a comedi-
enne and putting her in a serious
play.”

Earlier this year, Ramone sold his
one-quarter interest in A&R Stu-
dios, the New York facility he
launched in 1960. “At the moment,
we’re experimenting with a couple
of studios we might buy out in block
time,” he says.

A pet project of Ramone’s at the
moment is making music-related
“Midnight Movies” for weekend
screenings at theatres around the
country. “I’m getting involved
strictly on the basis that we’ll have
10 sound systems out on the road to
all the theatres with the prints,” he
says.

The films may provide Ramone’s
entree into the world of video.
“There’s no question that that’s what
I want to do,” says Ramone, who
produced a Paul Simon special this
year for Home Box Office. “It’s like
moving out of the engineering field
into record production. That took
me years.”

Ramone would seem to have
enough of a challenge on his hands
with his record assignments alone.
Joel, for example, has a following
that spans from AOR to adult con-
temporary.

Is that ever difficult, balancing
such wide-ranging tastes and expec-
tations? “If you don’t think about
it,” decides Ramone, “it becomes
rather easy.”

Foreign Deals
For Soundtrack

NEW YORK-—Posse Records, the
independently distributed label
formed by Bill Spitalsky, Roy and
Julie Rifkind, has made a deal for
international exposure of its “Stir
Crazy” soundtrack through RCA
International in territories not previ-
ously assigned.

Deals have been made with Qual-
ity Records of Canada, Shun
Cheong Records, Hong Kong, Vic-
tor Musical Industries, Tokyo, and
the West Indies Record Co. In all in-
stances, the album is being released
under the local label banner.

The RCA deal was made with
Don Berkheimer, vice president of
international marketing and talent
acquisition.
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Commentary

A Glossary Of Misbehavior

By M. WILLIAM KRASILOVSKY

The music business is a reputable field of free enterprise
which offers work opportunities and rewards without the need
for paying tribute to marginal characters. But, like other busi-
nesses, it is subject to practices that
range from the merely questionable to
outright criminal.

Here is a glossary of misbehavior to
alert the unwary:

Cut-ins—The practice of sharing
writer credits in a song composed by
others. The false collaboration is a gift
to reward the recipient for promotion,
financing, introduction to an exploita-
tion opportunity, or simply the victimiz-
ing of a naive songwriter by a more so-
phisticated individual.

False credits and/or points as a co-
producer is another form of cut-in.

Shortchanging of royalties—Audit of
a record company or music publisher
can uncover serious errors in favor of
the royalty payor.

Record companies have been known
to “mistakenly” compute publisher ac-
counts on a 90% base rather than on
100% of sales simply because the artist
had accepted such a discounted base.
Similarly, artist accounts frequently al-
low “freebies” in the form of non-roy-
alty records given to distributors and
dealers, as an extra discount-in-kind, to
induce larger orders.

Publishers rarely give such privilege, and yet an auditor will
often find as much as 20% to 25% of royalty-due records not ac-
counted for because of freebie status.”

Artists’ auditors sometimes find the allowance of freebie and
90% royalty accounts rewarded by the “mistake” of the record

"Foreign sales and
licensing activities offer opportunities to
shortchange the writer.”

William Krasilovsky:

‘The music business is one
of wheeling and dealing’

company charging as “returns” a deduction from royalties
based on a full 100% of the artists’ records returned, even
though the same returned records, when shipped out, were not
treated as royalty-bearing items.

Also noted are instances of excessive reserves which never get
fully liquidated even though returns do not materialize.

Filtering of funds—This occurs most often in music publish-
ing. The publisher is obliged to pay half of its net receipts in
United States. But foreign sales and licensing activities can of-
fer temptation to shortchange the writer. The “net U.S.
receipts” can be diminished by filtering the foreign money
through one or more sieves which retain sums overseas.

Rarely is there a song which could not be administered in
foreign countries for 20% or 25% of the amounts earned at the
local source, resulting in a “net U.S. receipt” of the balance of
80% or 75%. Yet, the U.S. publisher discovers a need for a 50%
representative and if hungry, appoints a series of 50% sub-
subpublishers (in which the U.S. publisher has an interest) so
that the net U.S. receipts are cut more than once.

The prime victim is the songwriter who is left shortchanged
on foreign activity. Other victims can be co-publishers who
leave administration to a third party, or to a neophyte U.S. pub-
lisher who accepts a general advance for all foreign territories
from a single worldwide subpublisher who can farm out the
rights in 20, or more markets.

Of course, many worldwide publishers make a fair profit
without filtering funds.

Float—Money in any country can earn high interest. Thus,
delay in accounting can result in improper retention of interest.
Foreign funds especially are subject to substantial delays. Of
course, interest is a proper claim by songwriter or artist, but is
rarely volunteered even though many years may pass before
audit.

Record plant over-runs—LP records can be pressed in quan-
tities for a plastic and manufacturing cost of about 55 cents and
packaged at a cost of another 15 cents or so. The temptation to
convert 7 dimes into $3 can sometimes be overwhelming.

Who are the custodians of the right to exercise the alchemy of
dimes to dollars? They include foreign licensees, record clubs,
budget labels, mail-order packagers and, of course, the pressing
plants. If an order is received for 100,000 LPs who is to know if
120,000 are actually run off and the extra 20,000 put into the
hands of cooperating middle men who have no royalty obliga-
tions?

Stores or wholesalers who will pay in cash at a special dis-
counted rate are parties to this evasion scheme.

Kick-backs—Many important record sessions invoive well

over $100,000 in recording costs inclusive of expensive studios
at high hourly rates, double or triple-scale musicians and luxu-
rious hotel, restaurant and limousine services.

All recording costs are charged by the
record company that lays out the costs
against the royalty accounts of artists.
Frequently, artists spend money like
water during the months of record pro-
duction and are near starvation imme-
diately thereafter. Thus, the temptation,
when spending these large sums, to geta
kick-back of a share in the expenditures
such as a refund in cash from the studio
or musicians, or even limousine oper-
ators, victimizes the record company.

Mail fraud—Millions are lost an-
nually by the most popular fraudulent
game in America, false consumer mem-
bership in record clubs. The cheating in
give-aways is largely fraud by con-
sumers where memberships are under-
taken without the sincere intention of
following up with minimum purchases.
Often the cheating is by youngsters, but
even solvent adults frequently test the
collection resolve of record clubs and
mail-order houses.

Song shark—An ancient confidence
game is to induce amateurs to part with
substantial fees for a chance to be fa-
mous. A song shark service is one where
an advertisement is placed in a newspaper or magazine of wide
but unsophisticated audience. The poems that are sought to be
set to music must also bring cash.

The song shark never advises the prospective victim of the
profit motive, but rather waits for the victim to take a small bite
by sending in prospective lyrics which are then “approved™ as
fit for development into a finished song and record requiring
an investment of studio and musician costs.

Cross-collateralized advances—The music business is one of
wheeling and dealing and some healthy signs of activity are the
frequency of such deals. Typical of the completion of a deal is
the payment of money as a guarantee of the intention to make
the relationship productive. Such “advances” are recoupable
not as a debt but only from actual earnings in the form of
agreed future royalties.

An unfavorable form ¢f recoupment to the artist or writer is
to have “cross-collateralized™ accounts from songwriter to art-
ist, and vice-versa. Under this procedure, a recording artist can
find that songwriter earnings are captured by the record com-

‘The temptation to convert
7 dimes into $3 can be
overwhelming sometimes’

pany for “advances” never actually paid to the artist. This is
due to the customary business practice of charging recording
session costs against the artist account.

A cross-collateralized songwriter status can erode composer
participation in income which would otherwise go to the artist/
composer.

Phantom concert hall seats—Many performing artists are of
strong enough reputation to attract a sell-out audience with
minimal advertising. They are rewarded by concert promoters
with high fixed fees and a percentage of the house after a cer-
tain minimum level of sales. But they can be bilked by “off-the-
book™ sales of mysterious rows of seats not shown in the regular
schedule of seating capacity.

Perhaps they are folding chairs or other temporary seats
moved in for sell-out occasions. In any event, the artist’s per-
centage share of receipts is underpaid as a result of the
phantom seats.

Payola—Commercial bribery, such as a disk jockey being re-
warded to promote a record during a broadcast without disclo-
sure that a consideration was being paid. The crime is two-fold,
in that it victimizes the public into a wrong belief of popularity,
and the radio station owner into paying a salary to an employe
who accepts bribes.

Laundering of funds—Watergate showed illegal political
contributions being “cleansed” by false identification. In the
music business, an example might be the delivery of an article
of value with the sale of a master and treating it as an “ad-
vance” which rarely gets recouped.

William Krasilovsky, a prominent New York music attorney, is
co-author of the industry reference work, “This Business of Mu-
sic.”

Atticles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway. New York, N.Y. 10036.
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Nightwalker.

When we called it a “dramatic
Arista debut,” we weren't exazger-
ating: the Nightiwalke: album
contains-the most passionate rock

. of Gino Vannelli’s career, and

the across-the-board impact of the
music has bzen nothing short

o: remarkable. Album rock, top 40,
R&B, and adult contemporary
radio have all taken Nightwalker
to heart; the response—in
requests, in sales—is creating a
blockbuster LP.

|gino vannelli

nightwalker ,
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The album:

Pop—BB:24** RW:36* CB:23*
R&EB—BB:37** RW:4(*
AOR— Album Network:40*

The Single:
“Living Inside Myself™:

AS 0588

Pep—BB: 9** RW:18* CB:2>*
R&B—BB:55** RW:51* CB:64*

A/C—BB:11**
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PRIME MOVERS-NATIONAL

KIM CARNES—Bette Davis Eyes (EMI)

REO SPEEDWAGON—Take It On The Run (Epic)
JOHN LENNON-—-Watching The Wheels (Geffen)

Based on station playlists through Tuesday (4/21/81)

TOP ADD ONS -NATIONAL

CHRISTOPHER CROSS—Say You'll Be Mine (WB)
STARS ON 45—Medley (Radio Records)
T.G. SHEPPARD—| Loved 'Em Every One (WB)

+ PRIME MOYERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked #+%.
o ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

mmm* PRIME MOVERS naem

KIM CARNES—Bette Davis Eyes (EM!)

JOHN LENNON —Watching The Wheels (Geffen)

GROVER WASHINGTON, JR.— Just The Two Of Us
(Elektra)

mmmmn ® TOP ADD ONS mmem

DOLLY PARTON—But You Know | Love You (RCA)

STARS ON 45—Medley (Radio Records)

SANTANA—Winning (Columbia)

s BREAKOUT S s

GARY U.S. BONDS—This Little Girl (EM!1)
NEIL DIAMOND—America (Capitol)
STANLEY CLARKE—Sweet Baby (Columbia)

KF1—-Los Angeles (R. Collins—MD)
% JOHN LENNON—Watching The Wheels 17-
7

% KIM CARNES—Bette Davis Eyes 29-17

 STEVE WINWOOD —While You See A Chance
1510

 STARS ON 45—Medley 26-19

oo SHAKIN' STEVENS—This Old House

oo STANLEY CLARKE-Sweet Baby

o TOM PETTY—The Waiting

o FRANKIE SMITH-—Double Dutch Bus

® BILLY & THE BEATERS—I Can Take Care Of
Myself

® CLIMAX BLUES BAND—-| Love You

o THE DILLMAN BAND —Lovin' The Night Away

KRLA-Los Angeles (R. Stancatto/M. Helen—
MD)

% JUICE NEWTON—Angel Of The Morning
25-18
% GROVER WASHINGTON JR.—)Just The Two
0fUs81
 CHAMPAIGN - How Bout Us 10-8
+ DARYL HALL/JOHN OATES—Kiss On My List
1149
 SHEENA EASTON—Morning Train 18-7
oo JAMES TAYLOR/).D. SOUTHER—Her Town
Too
ee STARS ON 45—Medley
® KIM CARNES—Bette Davis Eyes—D-22
® THE JACKSONS—Can You Feel It—D-25

KRTH(K-EARTH)—Los Angeles (B. Hamitton—
PD) -

% GROVER WASHINGTON JR.—Just The Two
0fUsd-1

% KIM CARNES—Bette Davis Eyes 12-6

®e GARY U.S. BONDS-This Littie Girl

oo DOLLY PARTON-But You Know | Love You

o [ISLEY BROTHERS-Hurry Up & Wait

© SHALAMAR-Make That Move

o STARS ON 45—Medley—26

@ STYX-Too Much Time On My Hands

o NEIL DIAMOND-America

KFMB-FM (B-100)—San Diego (G. McCartney—
MD)

% JUICE NEWTON—Angel Of The Morning 5-
2

% SHEENA EASTON—Morning Train 10-3

+ KIM CARNES—Bette Davis Eyes 12-7

* ATASTE OF HONEY—Sukiyaki 8-5

®e RAY PARKER JR. AND RAYDIO—-A Woman

Needs Love—-30

oo JIM PHOTOGLO—F ool In Love With You

© ANNE MURRAY—Blessed Are The
Believers—D-26

e LEE RITENOUR-Is It You

@ STANLEY CLARKE/GEORGE DUKE—Sweet
Baby

KGB (13K)-San Diego (J. Lucifer—MD)

% SMOKEY ROBINSON—Being With You 8-3

% ATASTE OF HONEY -Sukiyaki 11-7

* STEVE WINWOOD-While You See A Chance
149

 KIM CARNES—Bette Davis Eyes 23-15

+ SHEENA EASTON—Morning Train 1811

oo CHRISTOPHER CROSS-Say You'll Be Mine

ee STYX—Too Much Time On My Hands

o JOHN LENNON—Watching The Wheels—D-25

o DOTTIE WEST—What Are We Doin’ in Love—
D-28

® GARY U.S. BONDS~-This Little Girl

o QUINCY JONES—-Ai No Corrida

® JOHN O'BANION—Love You Like i Never
Loved Before—D-27

KERN—Bakersfield (G. Davis—MD)

% GINQ VANELLI-Living Inside Myself 20-
14

% REQO SPEEDWAGON—Take It On The Run
9.4

* STYX--Too Much Time On My Hands 15-11

+ JOHN LENNON—Watching The Wheels 21-13

+ ATASTE OF HONEY—Sukiyaki 24-19

+ KIM CARNES—Bette Davis Eyes 30-21

oo PURE PRAIRIE LEAGUE-Still Right Here In

My Heart

oo TOM PETTY-The Waiting

o JEFFERSON STARSHIP—Find Your Way Back

® CHRISTOPHER CROSS—Say You'll Be Mine—

D-30

KOPA—Phoenix (). McKay—MD)

% KIM CARNES—Bette Davis Eyes 25-14

% ATASTE OF HONEY-Sukiyaki 18-12

+ DOTTIE WEST—What Are We Doin’ In Love
29-23 R

* STYX~Too Much Time On My Hands 22-16

* GINO VANELLI-Living Inside Myself 14-10

oo SANTANA-Winning

oo NEIL DIAMOND-America

® DON McLEAN=Since | Don't Have You—D-30

® CLIFF RICHARD-Give A Little Bit More—D-
28

o STEVE WINWOOD—Arc Of A Diver

® PURE PRAIRIE LEAGUE--Still Right Here In
My Heart

o THE WHO-You Better You Bet—D-26

® GARY U.S. BONDS—This Little Girl-X

KRQQ(KRQ4)—Tucson (K. Lacy—MD)

% SMOKEY ROBINSON—Being With You 5-3

* % STYX-Too Much Time On My Hands 14-

10

+ JOHN LENNON—Watching The Wheels 29-25

+ KIM CARNES—Bette Davis Eyes 28-24

oo GARY U.S. BONDS—This Little Girl—30

oo STARS ON 45—Medley—29

® PHIL COLLINS—| Missed Again—D-28

® DOTTIE WEST—What Are We Doin’ in Love—
D-27

® RAY PARKER JR. AND RAYDIO—A Woman
Needs Love

o NEIL DIAMOND—-America

KTKT-Tucson (B. Rivers—MD)

Mo List

KENO- Las Vegas (B. Alexander—MD)

* % REQ SPEEDWAGON—Take It On The Run
31 B

% JOHN LENNON—-Watching The Wheels 12-
7

* STEELY DAN-Time Out Of Mind 21-16

 KIM CARNES—Bette Davis Eyes 18-10

+ CLIMAX BLUES BAND~I Love You 17-11

oo QUINCY JONES—Ai No Corrida

oo DON McLEAN-Since | Don't Have You

® JEFFERSON STARSHIP—Find Your Way
Back-D-30

® T.G. SHEPPARD—1 Loved 'Em Every One~D-
28

o STARS ON 45— Mediey—D-27

o GARY U.S. BONDS~This Little Girl-D-29

® TOM PETTY—The Waiting

KLUC—Las Vegas (R. Lundquist—PD)
% JOHN LENNON—Watching The Wheels 10-

6
% REQ SPEEDWAGON-Take [t On The Run
41
+ THE WHO-You Better You Bet 12-5
* .38 SPECIAL-Hold On Loosely 25-20
+ JOHN O'BANION—Love You Like | Never
Loved Before 17-13
oo TOM PETTY—The Waiting
oo NEIL DIAMOND-America
o JEFFERSON STARSHIP—Find Your Way
Back—D-27
® APRIL WINE-)ust Between You & Me—D-29
@ GET WET-Just So Lonely—D-30
o SANTANA--Winning—D-26
® GARY U.S. BONDS~This Little Girl

Pacific Northwest Region

mmm* PRIME MOVERS smmmm
SMOKEY ROBINSON—Being With You (Tamla)

RAY PARKER, JR.—A Woman Needs Love (Arista)

NESL DIAMOMD—America (Capitol)

sssmm® TOP ADD ONS smemm
A TASTE OF HONEY—Sukiyaki (Capitol)

JOHN LENMON—-Watching The Wheels (Geffen)

CLIFF RICHARD—Give A Little Bit More (EMI}

am == = e )

e BREAKOUT S s——

GARY U.S. BONDS—This Little Girl (EMI)
PHOEBE SNOW—Mercy, Mercy, Mercy (Mirage)
TOM PETTY—The Waiting (Backstreet/MCA)

KFRC—San Francisco (). Peterson—PD)

oo JOHN LENNON—Watching The Wheels

oo PHOEBE SNOW—Mercy, Mercy, Mercy

® GREG KIHN-Sheila

® JOHN O'BANION— Love You Like | Never
Loved Before

KIOY—Fresno (T. Seveille—MD)

% KIM CARNES—Bette Davis Eyes 17-13
% THE WHO-You Better You Bet 9-3

+ THE ROVERS—Wasn't That A Party 25-19
+ JOHN LENNON—Watching The Wheels 13-9
% CLIMAX BLUES BAND—| Love You 26-20
oo QUINCY JONES—Ai No Corrida

®e PHIL COLLINS—I Missed Again

KGW—Portland (). Wojniak—MD)
% SMOKEY ROBINSON—Being With You 14-

9

% SHEENA EASTON—Morning Train 12-7

 KIM CARNES—Bette Davis Eyes 22-17

* REQ SPEEDWAGON—Take It On The Run 18-
13

o ERIC CLAPTON—| Can't Stand It

o CHRISTOPHER CROSS—Say You'll Be Mine—
D-25 0

© JOHN LENNON—Watching The Wheels—D-23

KMJK—Portland (C. Kelly/). Shomby—MD)

% REQ SPEEDWAGON-Take It On The Run
21-13

* JUICE NENTON—Angel Of The Morning 15-
10

* ERIC CLAPTON—| Can't Stand It 19-15

+ LOVERBOY—-Turn Me Loose 12-8

oo TOM PETTY—-The Waiting

oo NEIL DIAMOND-America

o KIM CARNES—Bette Davis Eyes—D-24

© RAY PARKER JR. AND RAYDIO-AWoman
Needs Love—D-30

o STARS ON 45—Mediey

KIR—Seattle (T. Mitchell-MD)

% NEIL DIAMOND -America 30-21
% RAY PARKER JR. AND RAYDIO-A Woman
Needs Love 29-22

+ KIM CARNES—Bette Davis Eyes 24-18

# PHIL COLLINS~1| Missed Again 27-23

+ FRANKE AND THE KNOCKOUTS—
Sweetheart 21-17

oo ATASTE OF HONEY—Sukiyaki

oo GARY U.S. BONDS—This Little Gir!

o QUINCY JONES-Ai No Corrida—D-25

® JEFFERSON STARSHIP—Find Your Way
Back—D-29

® RUPERT HOLMES—I Don't Need You—D-30

o TOM PETTY—The Waiting

o THE ROVERS—Wasn't That A Party—D-28

o SANTANA-Winning—D-27

KYYX—Seattle (S. Lynch—MD)
% GINO YANELLI-Living Inside Myself 25-
16
% REQ SPEEDWAGON—Take ft On The Run
73
* SMOKEY ROBINSON—Being With You 10-5
 STARS ON 45-Medley 22-15
* JOHN LENNON—-Watching The Wheels 18-12
oo TOM PETTY-Waiting
oo RUPERT HOLMES—1 Don't Need You
o NEIL DIAMOND-America—D-27
o CLIFF RICHARD—Give A Little Bit More—0-
29
o CHRISTOPHER CROSS—Say You'll Be Mine—
D-26
® DON McLEAN-Since | Don't Have You—D-30
o SANTANA-Winning
 GARY U.S. BONDS—This Little Girl

KJRB-Spokane (8. Gregory—MD)

% STARS ON 45-Medley 22-14

 TERRI GIBBS—-Somebody's Knockin' 10-6

 KIM CARNES—Bette Davis Eyes 23-12

+ YARBROUGH AND PEOPLES—Don't Stop
The Music 28-22

+ GINO YANELLI-Living Inside Myself 26-21

oo ANNE MURRAY-Blessed Are The Believers

oo T.G. SHEPPARD~| Loved Em Every One

o QUINCY JONES-Ai No Corrida

© RUPERT HOLMES~| Don't Need You—D-30

o CLIMAX BLUES BAND~| Love You—D-27

o CHRISTOPHER CROSS—Say You'll Be Mine—
D-29

© THE WHO-You Better You Bet—D-26

© GARY U.S. BONDS-This Little Girl-HB

o TOM PETTY-The Waiting—HB

© BILLY AND THE BEATERS—-| Can Take Care
0f Myself—HB

:

KTAC-Tacoma (S. Carter—MD)

% CLIMAX BLUES BAND~| Love You 12-9
% JOHN LENNON—Watching The Wheels 14-

11
* GINO VANELLI--Living Inside Myself 16-12
oe MICHAEL JACKSON —One More Day In Your
Life
oo JESSE WINCHESTER-Say What
® NEIL DIAMOND—America—D-35
® CLIFF RICHARD—Give A Little Bit More—D-
30
® RUPERT HOLMES-I| Oon't Need You—D-31

KCBN—Reno (L Jones—MD)

% REQ SPEEDWAGON—Take it On The Run
13-6

% STYX-Too Much Time On My Hands 11-4

* SMOKEY ROBINSON—Being With You 3-1

 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 10-5

+ ATASTE OF HONEY—Sukiyaki 15-9

oo CLIFF RICHARD—Give A Little Bit More

oo GARY U.S. BONDS—This Little Girl

o NEIL DIAMOND-America—D-37

® JIM PHOTOGLO—Fool In Love With You—D-
40

© CHAMPAIGN—How Bout Us—D-36

o STARS ON 45—Medly—D-33

o CHRISTOPHER CROSS-Say You'll Be Mine

o PHOEBE SNOW—Mercy, Mercy, Mercy

KCPX—Salt Lake (G. Waldron—MD)

% SMOKEY ROBINSON—Being With You 8-4

% STARS ON 45—-Medley 21-13

* STEELY DAN-Time Out Of Mind 26-21

oo JEFFERSON STARSHIP—Find Your Way

Back

oo CLIFF RICHARD—Give A Little Bit More

® RAY PARKER JR. AND RAYDIO—A Woman
Needs Love—D-28

® THE JACKSONS~-Can You Feel It—0-39

® JIM PHOTOGLO~Fool In Love With You—D-
31

® BILLY AND THE BEATERS—| Can Take Care
0f Myself

® PHIL COLLINS—| Missed Again

o STEVEI WONDER- Lately—D-40

o JESSE WINCHESTER- Say What—D-38

® GARY U.S. BONDS—This Little Girl—D-35

o PHOEBE SNOW—Mercy, Mercy, Mercy

o DARYL HALL/JOHN OATES—You Make My
Dreams

KRSP (FM103)-Salt Lake (L. Windgar—MD)

% RUSH-Lime Light 9-5

*% THE WHO-You Better You Bet 10-6

* JOHN LENNON—Watching The Wheels 17-14

* KIM CARNES-Bette Davis Eyes 19-15

# CHRISTOPHER CROSS--Say You'll Be Mine
28-23

oo TOM PETTY—The Waiting

oo PURE PRAIRIE LEAGUE-Still Right Here In

My Heart
o GARY U.S.BONDS—This Little Girl-D-26
@ AC/DC-Dirty Deeds Done Dirt Cheap—D-27

North Central Region

s k% PRIME MOVERS wmsmm

RAY PARKER, JR.—A Woman Needs Love (Arista)

KIM CARNES—Bette Davis Eyes (EMI)

GROVER WASHINGTON, JR.— Just The Two Of Us
{Elektra)

mmmmn ® TOP ADD ONS mnmessm

CHRISTOPHER CROSS—Say You'll Be Mine (WB)

STARS ON 45—Mediey (Radio Records)
CHAMPAIGN—How 'Bout Us (Columbia)

e BREAKOUTS s

NEIL DIAMOND—America (Capitol)
QUINCY JONES—Ai No Corrida (A&M)
GARY U.S. BONDS—This Little Girl (EMI)

T A o e TR LT TR
CKLW—Detroit (R. Trombley—MD)

% RAY PARKER JR. AND RAYDIO-A Woman
Needs Love 26-13

% KIM CARNES—Bette Davis Eyes 13-7

* JOHN COUGAR—Ain't Even Done With The
Night 23-20

* .38 SPECIAL—Hold On Loosely 12-9

* STARS ON 45-Medley 27-17

e JOE DULCE-Shaddup You Face

oo GARY U.S. BONDS—This Little Girl

@ JERMAINE JACKSON~You Like Me Don't
You-D-21

o RICK SPRINGFIELD - Jessie’s Girl—D-30

WDRQ-Detroit (B. Garcia—MD)

% KIM CARNES—Bette Davis Eyes 20-13

% RAY PARKER JR. AND RAYDIO-A Woman

Needs Love 24-18

 JEFFERSON STARSHIP—Find Your Way Back
28-22

+ GINO VANELLI-Living Inside Myself 11-7

oo QUINCY JONES—-Ai No Corrida—28

wWwWWwW.americanradiohistorv.com

BREAKOUTS-NATIONAL

GARY U.S. BONDS—This Littte Girl (EMI)

TOM PETTY-The Waiting (Backstreet/MCA)
NEIL DIAMOND—America (Capitol)

oo STARS ON 45—Medley—27

® NEIL DIAMOND—America

o CHAMPAIGN—How Bout Us

© JOHN O'BANION-Love You Like | Never
Loved Before—D-30

© DON McLEAN-Since | Don't Have You

WAKY—Louisville (B. Modie—MD)

% GROVER WASHINGTON JR.—Just The Two
of Us 3-2

% SHEENA EASTON—Morning Train 2-1

 JAMES TAYLOR/).D. SOUTHER—Her Town
Too d-3

+ FRANKE AND THE KNOCKOUTS -
Sweetheart 9-7

+ STEELY DAN-Time Out Of Mind 8-6

oo CHAM<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>