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LOS ANGELES-—Video software rental
advertising varies from totally ambiguous
to extremely specific and comprehensive, a
survey of metropolitan markets indicates.

Proffering the most service, the two
Omni Video Club locations in Las Vegas

Expanded video coverage begins
page 31; editorial page 16.

advertise $25 lifetime memberships, with
two free rentals as a premium. Up to seven-
day rentals are $5 per title, with an over-
night special, where you get the next title
for $3. Home delivery. advance title reser-
vation and renting up to five titles simulta-
neously are also suggested.
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-~ NATIONAL AD SURVEY .. oy
Many Video Rent Ploys;
Want A Lifetime Deal?

By JOHN SIPPEL

The sweetest deal is offered by Two Sea-
sons Video Center, a single Cleveland loca-
tion, which ballyhoos “the only place in
town where you can rent video for $1 per
week plus deposit.”

Miami’s Super Gus four outlets claim
“world’s largest movie exchange club. $10
exchanges, no contract, club fees, deposits
or time limits.”

The Milwaukee Curtis Mathes’ five
stores dangle a “free movie club lifetime
membership with no rental charge” with
the purchase of a CM VTR,

In Portland. Ore.. National Video’s three
retailers have an introductory offer, which
provides that from Monday through

(Continued on page 32)
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Praﬁlo Codes

LOS ANGELES—The new pro-
motional album tracking code being
used by Elektra/Asylum and Atlan-
tic is already pinpointing retail leaks
for the free disks whose penetration
of U.S. retail bins has long been of
serious concern.

When first unveiled less than
three months ago by the two Warner
Communications (WCI) labels (Bill-
board, March 28, 1981), the gold-
embossed promotional code—a six-
digit, single letter number unique to
each LP—was said to be some
months away from a true test.

Although the labels hoped the
code’s presence would signal their

Net 1st Sellers

By SAM SUTHERLAND

Global Antipiracy Growing

IFPI Hears Of Korea, Mid East Gov’ts Aid

COPENHAGEN-—-Governments in Korea
and the Middle East are joining the inter-
national fight against piracy and other viola-
tions of copyright, a council meeting here of
the International Federation of Producers of
Phonograms And Videograms was told.

It would be considered a significantadvance
if official crackdowns on copyright thievery
were authorized in those territories, which

have long been associated with the pirate
trade.

In a related move, the Greek Musicans’
Union has threatened to boycott the upcoming
Athens Festival if the government doesn’t take
action on an antipiracy measure stalled in par-
liament. (See separate story, International
pages.)

(Continued on page 63)

CBS Fields CX Knocks

By ALAN PENCHANSKY & JIM McCULLAUGH

CHICAGO—-CBS Records, jolted by a
flurry of negative reaction to its CX encoded
disk program, is not wavering from its commit-
ment, and plans intensified technical training
efforts.

“Resistance at the studio level is aresult of a
lack of familiarity with the use of the system,”
insists CBS Records Group vice president Al
Teller.

“We're moving toward maximum coding as
rapidly as possible,” says Teller, who adds
CX critics may lack the technique necessary to
properly operate the devices.

“There is an artand a technique to be devel-
oped in the use of the system. There’s simply
not enough education in its usage.”

CBS claims the new noise reduction tech-

(Coniinued on page 8)

the code to identify sellers of the
goods—and deleted those first cul-
prits from its computerized service

rolls.
“We did discover that records
were going out from a particular
(Continued on page 14)

King Karol Kills
Disk Rental Plan

By IRV LICHTMAN

NEW YORK-The King Karol
retail chain’s “experiment” with a
recording rental scheme prematurely

RAZZY BAILEY. Razzy introduces his new album, “MAKIN' FRIENDS' with
his third #1 country single in a row, the double-sided hit, "FRIENDS" and
“ANYWHERE THERE'S A JUKEBOX." This unique concept album showcases
the “two sides of Razzy": the smooth ballads and his driving, uptempo,
country side. Also includes the new hit single, “MIDNIGHT HAULER" b/w
"“SCRATCH MY BACK (AND WHISPER N MY EAR)." RAZZY BAILEY. MAKIN'
FRIENDS. RCA AHL1 4026. (Advertisement)

tougher stance on resale of promo
product by recipients of the free
service, sources admitted matching
up a specific code with its original
destination would be the last step in
gauging the process’ effectiveness.
Now Elektra/Asylum has used

ended last week with abandonment
of the concept.

“We gave it a shot”” says Ben
Karol, co-owner of the four store
Manhattan operation, “but there
wasn’t enough consumer interest in

(Continued on page 9)

It takes a determined man to sing "NOTHIN'S GONNA CHANGE MY MIND”
and BILL WRAY determined a long time ago that between the ‘FIRE AND
ICE lies the heart of rock 'n’ roll. “FIRE AND ICE”, BILL WRAY's EMI Amer-
ica debut album features the hit single, “NOTHIN'S GONNA CHANGE MY
MIND". (Advertisement)

(Advertisement)

DESIGNED WITH MASS APPEAL IN MIND !
“DON’'T WANT TO WAIT ANYMORE”,
THE FIRST HIT SINGLE FROM
THE COMPLETION BACKWARD PRINCIPLE

THE SMASH NEW ALBUM BY THE
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“I DON’T NEED YOU”
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General News

Inner City Plans Cable Network

Hopes To Have Black Music Vid Shows In 40 Cities

NEW YORK-—Inner City Broad-
casting here will launch a music-ori-
ented cable channel in 40 cities be-
ginning June 30 of next year.

Percy Sutton, chairman of Inner
City, says the company will invest $4
million in the project, which will uti-
lize a basic library of promotional
video clips averaging about six min-
utes in length.

By LEO SACKS

The Black Music Cable Television
Network will begin its seven-day
programming schedule at noon and
will feature 13 hours of music, news
reports, commentaries and commer-
cials, according to Sutton. Key Inner
City broadcast personalities from
such company-owned stations as
WBLS in New York, WLBS in De-
troit, and KBLX in San Francisco

ENDORSEMENTS AUTHORIZED?

3M Blank Tape Ads
Stir Fray In Britain

By PETER JONES

LONDON-—There’s a big indus-
try row brewing here over a blank
tape advertising campaign in which
names of leading pop groups are
used, allegedly without permission
having been granted.

The company involved is 3M and
the promotion offers two Scotch
Ferric C-90 cassettes, with “two at-
tractive free pop badges,” said nor-
mally to retail for around $4.

The dispute is over the group
names listed: Boomtown Rats,
Clash, Darts, Jam, Queen, Sham 69,
Showaddywaddy, the Stranglers,
AC/DC and Blondie. Most say they
had no idea their names were being
used in this campaign, planned to
run through to December and

Record World
Adding 6 Stores

NEW YORK—Record World, the
Northeast retail chain, has signed
leases for six additional units and is
presently negotiating a lease for its
first location in Manhattan.

The new leases will bring the total
TSS/Record World stores operated
by Roy Imber’s Elroy Enterprises,
Freeport, Long Island to 40, with a
new unit in Virginia to be the most
Southern point yet for the chain.

The new stores, footage and
scheduled opening dates are Fair
Oaks Shopping Mall, Fairfax, Va,

(Continued on page 9)

linked with nationwide poster and
sticker displays.

The group Darts issued an imme-
diate and irate statement: “Home-
taping is killing the record indus-
try. We knew nothing of this promo-
tion and we're extremely angry that
our name is being used to encourage
the sale of blank cassettes.

“And we’re particularly con-
cerned with the effect that falling in-
vestment in the record industry,
largely brought about by the home-
taping problem, is having on the de-
velopment of new talent in this
country.”

A member of Queen’s manage-
ment team said the badges and the
group’s name were being used with-
out permission or prior warning.
The group members have asked for
copies of the badges involved to see
if there is any copyright infringe-
ment.

The scheme is roundly con-
demned here by Polydor, which has
both Sham 69 and Jam on its roster.

Says a Polydor executive: “What
this means is that in future all Poly-
dor U.K. recording contracts will
contain a clause to the effect that art-
ists signed will not be associated
with the promotion of blank tape or,
indeed, have anything to do with
blank tape advertising,

“What’s more, these clauses will
be totally non-negotiable.”

It was at Billboard’s International
Music Industry Conference in West
Berlin earlier this year that Chris

(Continued on page 66)

have already signed contracts to ap-
pear on the network, although Sut-
ton declines to identify them at this
time.

“We’re convinced that a radio-ori-
ented presentation will work on tv,”
says the broadcasting executive, who
notes that the focus of the network’s
programming will be geared to the
black community. But he adds that
he is confident the network will at-
tract a non-black audience “the
same way our radio stations have,
with an artful mix of good black mu-
sic—notably jazz, r&b and ballad
maicrial.”

Unlike MTV Music Television-
the all-music, 24-hour cable channel
formed by the Warner Amex Satel-
lite Entertainment Co. and sched-
uled to go on the air Aug. |—the new
network will not require franchisers
to offer the channel to subscribers in
stereo. Wamex recently announced
that it had developed a new “stereo
transmission processor’” which
franchisers will be obliged to offer
subscribers.

Sutton says the network will dis-
tribute its television services via
AT&T land lines until the company
is able to lease transponder space on
a satellite. He hopes to accomplish
this by 1984. “The shortage up there
for satellite space is really unbeliev-
able,” he notes.

The former Manhattan borough
president will not specify which
markets will receive the service.
However, he says that franchises in

(Continued on page 75)

STREET MUSIC —Earth, Wind & Fire's Maurice White, left, shakes hands with
some fans in Harlem during a tour of facilities in the area to support the
group’s recent alliance with the Black United Fund.

Peaches, Nehi List
Debts In Bankruptcy

By JOHN SIPPEL

LOS ANGELES—In two separate
schedules filed last week, Peaches
Records And Tapes declared debts
of $20,502,107.90 against property
of $9,821,173, while Nehi Record
Distributing showed assets of
$6,193,284 and liabilities of
$2,448,883.

The two schedules, extremely
comprehensive and thorough, were
filed by bankruptcy counsel Joseph
Eisenberg in Federal Bankruptcy
Court several weeks after the 35-
store retail chain and its distribution
wing voluntarily filed for reorgan-

Cable TV Taping Service
Wants Retailers Involved

By IRV LICHTMAN

NEW YORK-—There’ll be a re-
tailer angle to the Home Music
Store, a projected satellite-cable tv
system whereby digitally encoded
recordings will be offered for home
play and/or taping (Billboard, May
2, 1981).

“Atthis point, we're getting Home
Music Store in place, but the retailer
involvement has top priority,” main
tains Stu Segal, former chief of cor-
porate p.r. at PolyGram Corp. here,
who has joined the compariy as vice

Goody, Stolon: Dismiss Verdicts

NEW YORK-A memorandum
filed with a Federal judge here seeks
to dismiss the recent convictions of
Sam Goody Inc. and company vice
president Samuel Stolon on counter-
feit tape trafficking charges.

Attorneys for the defendants sub-
mitted the brief Friday (12) in Fed-
eral District Court in Brooklyn,
where a jury of eight men and four
women convicted the retailer and
the executive April 9 for their role in
a scheme to buy and sell over
106,000 bogus 8-track and cassette
tapes.

The brief argues that the evidence
presented by the Government in the
case 1s insufficient to sustain a con-
viction on the charges, which in-
cluded racketeering, interstate trans-
portation of illicit merchandise and
criminal copyright infringement.
The memo specifically states that
prosecutor John H. Jacobs of the
Justice Department’s Organized
Crime Strike Force failed to prove
key elements of the offenses
charged: that counterfeit tapes were
transported in interstate commerce;

that the defendants knew the tapes
were counterfeit; and that the tapes
were protected by valid copyrights.

While neither defendant was con-
victed of racketeering, the memo
contends that the nature of the
charge had a “prejudicial” effect on
the jury. According to the brief, “the
talk of racketeering” in a case prose-
cuted by the Organized Crime Strike
Force “may be the best explanation”
for the jury’s conviction of the
Goody vice president.

The defense has asked Federal
Judge Thomas C. Platt to either set
aside the convictions or grant a new
trial for any count on which a judg-
ment for acquittal is not granted. A
key defense claim 1s that there 1s no
evidence to prove that the product
which Goody shipped to Pickwick
International was “the very same
product” which the retailer pur-
chased from Canadian middleman
Norton Verner. The memo adds that
the Government failed to elicit solid
testimony from Goody warehouse
manager Michael Portzeba, Goody
vice president Robert Menashe, or
Pickwick vice president Donald

Johnson that directly linked Stolon
with the shipment of bogus tapes to
Pickwick.

Addressing the copyright convic-
tions, the defense contends that the
prosecution “relied exclusively” on
certificates filed with the U.S. Copy-
right Office to verify record com-
pany ownership claims to “Grease,”
“Thank God It's Friday” and “The
Stranger.” The corporation was con-
victed of infringing these record-
ings; Stolon was found guilty of vio-
lating the “Grease” copyright.

Proof of registration, the brief
notes, “is separate and apart from
proof of a valid copyright.” A copy-
right must be valid for it to sustain a
criminal copyright infringement
charge, the memo points out.

Jacobs last week received an ex-
tension until June 29 to file a reply
brief with Platt. He said the defense
memo contained “no surprises,” and
that his brief will attempt to “vigor-
ously” defend the jury’s verdict.
Oral arguments in the case are
scheduled for July 16 in Brooklyn
Federal Court.

LEO SACKS
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president of business development.
Home Music Store is a division of
the Washington, D.C.-based Digital
Music Co. operated by William Von
Meister, founder of Source, the data
base information service recently ac-
quired by Reader’s Digest.

Segal envisions retail involvement
to be particularly effective in offer-
ing compilations of current hit sin-
gles or albums of favorite cuts, with
the added advantage that the re-
tailer would also be the seller of the
blank cassettes. Retailers would
most likely, Segal adds, have a bank
of cassette recorders with proper en-
coders so they can offer a broad tap-
ing service.

According to Segal. retail taping
costs to the consumer, sans the price
of the blank cassette, would not be
much more than the price to the
home taper, which would average
about $5.39. The service that would
allow just playback of digitally en-
coded music (including the decoder)
would run about $7.75 a month.

As for the Home Music Store, Se-
gal says the encoder is “out of engi-
neering for the manufacture of a
prototype unit” and the entire sys-
tem may be ready for test launch
about the middle of 1982.

For the $7.75 monthly fee. the
subscriber would have access to five
channels of digital quality stereo
recordings. each offering a specific
area of music. In addition, a “pre-
view” channel, in mono, is being of-
fered as a method of “browsing”
through material, with artist inter-
views also included.

According to Segal, the $5.39
price for home taping would be di-
vided in the following manner for
Home Music Service and owners of
the masters: $2.50 to Home Music

(Continued on page 6)

ization under the Chapman Act
(Billboard, June 6, 1981).

The Peaches’ debts broke down
thusly: Wages and contributions,
$34.920; U.S. taxes. $29.767; state
taxes, $14,102; other taxes, $141,106;
secured creditors, $17,884,718 and
unsecured creditors, $2,397,498.

The stores’ assets included: cash,
$523,375.31;. office equipment,
$228,000; machinery, $193,000; and
inventory, $8.876,798.

Secured creditors were: Capitol,
$1.1 million; CBS, $5.6 million;
WEA, $4 million; Citibank, $2.5
million; Jem, $3,226; PolyGram,
$1,818.300.78, RCA, $2 million;
Transcontinent, $129,530.30 and
Progress, $345,000. M.S. Distribut-
ing, City National Bank here were
listed as secured with nothing due.

Unsecured creditors above $5,000-

were: AA Records, New York City,
$23,498.24; Cardinal Export, New
(Continued on page 75)
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General News

4 h-.. s
PIZZA FACE—Pat Pipolo, MCA vice president of promotion, left, chats with

Joe Dolce of “Shaddap You Face' fame at a pizza and beer party given in
Dolce's honor at MCA's Universal City headquarters.

FBI Nabs Equipment,
185,000 LPs In Raids

NEW YORK—After a six-month
investigation involving six FBI field
offices in five states, the federal law
enforcement unit has seized about
185,000 alleged bootleg LPs and
manufacturing equipment said to
value in excess of $3.5 million.

The investigation, which is contin-
uing, has resulted in three arrests,
with the raids coming over a four-
month period.

Seized in the raids were allegedly
bootleg performances by such artists
as the Beatles, Bruce Springsteen,
Led Zeppelin, the Who, Elvis Pres-
ley, the Clash and the Grateful
Dead.

According to the FBI, the series of
confiscations, starting in March, in-
volved:

® March 13: The FBI in New

Industry

Haven, Conn., confiscated about
53,000 recordings valued at
$500,000 and an additional $800,000
worth of manufacturing equipment.
Keith Taruski, d/b/a Venture Inc.,
Old Saybrook, Conn., was arrested
and charged with Interstate Trans-
portation of Stolen Property (ITSP).
® April 7: The Brooklyn-Queens
FBI office intercepted a shipment of
5,000 two-record sets, and seized the
masters and stampers used to pro-
duce them, valued at $120,000. At
the time the warrant was executed,
Stuart Clurman, d/b/a Jim
Caldwell Productions, 147 W. 42nd
St., New York, was arrested and
charged with violation of the Fed-

eral Copyright Law.
® April 18: Agents of the Kala-
(Continued on page 14)

In U.K. Seeking

Funds For New PR Push

By NICK ROBERTSHAW & PETER JONES

LONDON-—With the next set of
quarterly sales figures expected to
show a further substantial slump in
the UK. record market, the British
Phonographic Industry is now fac-
ing the problem of raising funds for
an ambitious public relations pro-
gram aimed at boosting music sales
and improving the industry’s image.

Some six months ago, a special
public relations subcommittee of the
BPI, the industry’s watchdog organi-
zation, convened under the chair-
manship of new WEA U .K. manag-
ing director Charles Levison.

Advertising agency Saatchi and
Saatchi, which “masterminded”
Conservative Party promotion in the
last general election here, has since
been working on a survey of con-
sumer attitudes.

Levison says: “I'd expect the sur-
vey to show that there is a large body
of people who would like to buy
more records and who are not
presently being given the right in-
centive to do so.

“I believe they’re not given
enough information about” what’s
available, that they have the wrong
impression as to the price of records

and that many are discouraged at re-
tail level.”

Levison also believes audiences
want more information on album
product, and more exposure of
what’s available, instead of what he
sees as concentration on singles and
the singles charts.

One scheme known to have been
put to the BPI special committee in-
volves “stamp redemption.” Behind
it is Dennis Knowles, of Tellydisc, a
company deeply involved in tele-

(Continued on page 66)

CTl Returns
With Indie
Distribution

By IRV LICHTMAN

NEW YORK—-CTI Records,
formed by producer Creed Taylor
11 years ago, has returned as an in-
dependently distributed label and
set an initial flow of jazz product.

In returning once more to a net-
work of distributors—10 have been
appointed—the label has gotten out
of what is described as a “catalog
and production” deal with CBS
Records, which, along with CTI for-
eign licensees King Records of Ja-
pan and Metronome Records of
Germany, had financed its return to
solvency after it declared bank-
ruptcy in December of 1978. The la-
bel has retrieved its independent
status through a payback agreement
with CBS, which had marketed one
album through CTI in 1980 by Patti
Austin.

Though initially marketed by in-
dependent distributors, CTI soon
setup its own branch setup, then
made a distribution deal through
Motown, and returned to independ-
ent distribution in the middle *70s
before the CBS involvement.

According to Vic Chirumbolo,
recently named vice president and
general manager, who is marking a
return to the label he was associated
with during its first three years, CTI
is planning to re-release its catalog
in segments, “working off” about
140 titles at $8.98 list, including
CTI’s first release, Freddie Hub-
bard’s “Red Clay.” Chirumbolo
promises six or seven releases a
month plus one new release.

The catalog material is being re-
packaged, with each title bearing the
legend of “Mastered by (Rudy) Van
Gelder.” One of the “new” sets,
“Fuse One,” was released last year
by King in Japan, where it has re-
portedly sold in excess of 80,000
copies. The album features Stanley
Clarke, Larry Coryell, Paulinho Da
Costa, Joe Farrell, John McLaugh-
lin, Ronnie Foster, Ndurgu, Lenny
White and Tony Williams.

Chirumbolo says he’s working on
what can loosely be termed a “fran-
chise” arrangement with dealers in-
volving merchandising and promo-
tional and “sampler” albums.

Under the proposed system, deal-
ers would pay an annual fee—up to
perhaps $100 for each store for the
first year, $50 afterwards—and in re-
turn receive direct from CTI point-
of-sale material, demonstration and
“sampler” albums, ad tags and pre-

(Continued on page 80)

B'casters Get Promo Advice

By DOUGLAS E. HALL

NEW YORK-It’s up to promo-
tion directors to get the cumulative
audience (listeners who tune in for
at least five minutes a week) and up
to program directors to translate that
cume into average quarter hours
(longer periods of listening as meas-
ured by Arbitron).

That was the advice dispensed by
Al Law, general manager of
WYNY-FM and former program
director and DJ, as he spoke at one

Billboard (ISSN 0006-2510) Vol. 93 No. 25 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Biliboard, P.O. Box

13808, Philadelphia, Pa. 19101, (609) 786-1669.

of the 55 sessions that made up the
three-day Broadcast Promotion
Assn. convention that concluded
June 13 at the Waldorf Astoria here.

Law, who was known as “Plain Al
Brady” in his DJ days on WNBC-
AM New York and other stations,
had succinct advice for the promo-
tion directors: “Build identity, im-
age and cume.”

Law, who successfully pro-
grammed WHDH-AM Boston to the
top of the ratings for several years,
warned promotion directors, “Quit
trying to win awards. Your job is to
win ratings. Don’t be creative at the
expense of selling your message.”

He described the promotion direc-
tor as one who wears several hats.

(Continued on page 24)
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Executive Turntable

Ron Willman is upped to director of sales, Video/Sound Business at Bill-
board magazine. Willman is a 17-year veteran of Billboard and previously
national sales manager. The magazine’s Video/Sound Business editor, Jim
McCullaugh, assumes broadened editorial responsibilities in this area (edi-
torial, page 16).

Record Companies

Eileen M. Garrish is upped to legal and
| business affairs vice president at PolyGram
Records in New York. She was legal and
business affairs director. ... Reggie Barnes
moves into the post of promotion vice presi-
dent for CBS-distributed WMOT Records in
- &% ¢ Philadelphia. He was national director of
is! @ promotion for WMOT. ... Jack Royner is
Willman appointed East Coast artist development
manager for Columbia Records. Previously,
he has acted as an assistant to Cedric Kushner in concert production on a na-
tional basis and worked as a college booking agent for College Entertainment
Associates. . . . David Kuprianiak is named national field marketing coordina-
tor for Capitol Records in Los Angeles. He has worked for Capitol since 1973
and was most recently office manager in the Detroit distribution center. . ..
Due to a reorganization of the product development department at Chrysalis
Records in Los Angeles, Steven Shmerler now oversees the creative services de-
partment in addition to being director of product development. Janet Levin-
son, creative services manager, and Beth Lax, creative services coordinator,
continue to create all company oriented graphics in coordination with Shmer-
ler. ... Sophie Beauvy is appointed director
of advertising for Warner Bros. Records in
Burbank, Calif. She was media planner. Su-
zette Mahr is named national advertising
manager. She was media buyer. ... Kirk
Melloy is named manager of Capitol Rec-
ords’ Atlanta distribution center. Most
recently, he was national marketing coor- {
dinator. ... Joy Stevens joins CBS Records £
in New York as copy director in the advertis- Sanes
ing creative services department. She was copy director at Lipman Advertis-
ing. . .. Freddie Salzberg, East Coast head of publicity for Chrysalis Records in
New York, is no longer with the company. ... Charlene Chappelear takes the
post of Central and Eastern regional sales representative for Spirit Records in
North Hollywood, Calif. She was with Project 180, a nationwide Christian en-
tertainment organization specializing in programs for gradeschools. ... Tom
Mazzetta is appointed national promotion director for First American Rec-
ords. He was national promotion director for International Artists Records. He
will be based in Los Angeles.

McCullaugh

Garrish

Marketing

Paul Burnett moves into the slot of direc-
tor of media production and communi-
cation, Stark Record & Tape Service Inc.’s
newly created inhouse advertising wing.
Burnett has spearheaded the development of
the company’s inhouse radio production ca-
! pabilities among other ad department re-
sponsibilities. Also joining the department is
Geoff Mayfield who had been managing edi-
tor of Focus, a Columbus, Ohio rock news-
paper and publicity consultant for several Columbus music concerns and mu-
sic director for WBBY-FM Columbus. Both are based in N. Canton, Ohio.

Publishing

Judith M. Saffer is named senior counsel for ASCAP and attorneys I. Fred
Koenigsberg and Richard Reimer become senior attorneys. Saffer was a senior
attorney. All are New York based. . . . Scott James advances at MCA Music in
New York to associate manager of creative services. He was assistant to the
professional department. . . . Roy Tempest is now managing director of South-
ern Music Publishing Co. Ltd., in London and its affiliated British companies.
The firm is related to Peer-Southern in U.S. Since 1977 he had been director
and general manager of EMI Music Publishing LTD.

Shmerler

Ku prin iak

Related Fields
Bud O’Shea has left MCA DiscoVision as vp marketing to join Magnetic

Video. .... Mitsuru Nishina is named vice president and general manager of
Sony Corp. of America’s Hawaii Division. He was general manager of the divi-
sion. ... Also at Sony, Yvette Rosenberg is named advertising manager for

Sony Consumer Video Products in New York. She was an account executive
with McCann-Erickson. . . . At Pioneer Video, Alan Ostroff takes over as West
Coast regional sales manager based in Hawthorne, Calif. He was merchandis-
ing director at Infinity Records and more recently product manager at Epic
Records. . . . Philip J. Cajka joins Audio-Technica G.S. in Stow, Ohio as con-
troller. He was a senior accountant for Coopers & Lybrand, an accounting firm
in Akron, Ohio. ... Louise Greif moves to Aucoin Management Inc. in New
York as publicity assistant. She was at the Howard Bloom Organization and
has been an American representative for such British acts as Fad Gadget, Co-
lin Newman and had managed the Speedies. ... J. Douglass Chatburn be-
comes national sales manager at TDK Electronics Corp. in Garden City, N.Y.
He has been in sales and marketing management positions at Sony and Aiwa.
... Sam Borgerson is appointed advertising and public relations manager at
Studer/Revox America in Nashville, Tenn. His writings have appeared in pro-
fessional trade magazines and from 1977 to 1978, he was a sales coordinator
for Revox. . . . Diana Kaylan joins Wayne Rosso Associates Public Relations in
Los Angeles as senior publicist. She was director of advertising for Warner
Bros. Records.

Peter Mikelbank to head marketing and promotion for Greilworks, a man-
agement, entertainment marketing and promotion firm in Nashville. Previ-
ously, he was regional marketing director for Ringling Bros. Barnum & Bailey
Circus. :
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18¢ MECHANICAL?

WASHINGTON, D.C. — Re-
minded that the mechanical royalty
rate was set at 2 cents in 1909, U.S.
Appeals court Judge Malcolm Wil-
key asked American Guild of Au-
thors and Composers attorney Fred
Greenman, “Wasn’t the postage rate
1 cent or 2 cents in 1909? Shouldn’t
the rate go up with the rate of post-
age?”’

Greenman quickly agreed that
such a rate of increase would satisfy
his clients. However, it is hardly
likely that the appeals court will in-

By JEAN CALLAHAN

crease the Copyright Royalty Tribu-
nal’s 4 cent mechanical decision up
to the current 18 cent postage rate.

The exchange between Greenman
and Judge Wilkey took place Thurs-
day (18) during oral arguments on
the appeal of the Tribunal’s me-
chanical royalty decision. The ap-
peal was heard before a panel of
three judges, including Wilkey,
Judge J. Skelly Wright and Judge
Abner J. Mikva.

Recording Industry Assn. of
America attorney Jim Fitzpatrick

Doubleday Will Buy WAVA-FM D.C.

WASHINGTON, D.C.—Double-
day Broadcasting has agreed to buy
WAVA-FM here for $8 million, said
to be the highest price tag ever for a
single station sold in this area.

Alexander Sheftell, who bought
WAVA-FM in 1977 for $2 million,
transformed the all-news station
owned by Arthur Arundel into a
top-rated album rocker over the past

four years. The sale was expected to
go through Thursday (18), pending
approval from the Federal Commu-
nications Commission.

A subsidiary of Doubleday & Co.
Inc., Doubleday Broadcasting owns
seven radio stations, including out-
lets in Detroit, St. Louis, Min-
neapolis-St. Paul and Denver.

118 West 3rd St.,

ENGLISH IMPORTS
BONAPARTE RECORDS

BRITAINS
FOREMOST EXPORTER

ENGLISH & EUROPEAN RECORDS

HAS ARRIVED IN
GREENWICH VILLAGE

BRINGING YOU DIRECT
DAILY SHIPMENTS

LOWEST PRICES

COMPLETE UP TO
DATE SERVICE

Phone us now on (212) 420-0580

New York, NY 10012

Tie Royalty Hikes To
Inflation, Court Asked

called the 4-cent rate “a rate in
search of a raison d’etre.” He criti-
cized the Tribunal’s use of the Con-
sumer Price Index as a criterion for
measuring interim rate increases to
take effect between now and 1987
when the Tribunal will again con-
sider the mechanical royalty rate.

CBS attorney Timothy Black ar-
gued that interim adjustments be-
tween now and 1987 are “impermis-
sible” wunder the Tribunal’s
Congressional mandate.

Greenman, arguing for AGAC
and the Nashville Songwriters’
Assn., said that the central question
concerning the rate increase is “Why
should a composer not be entitled to
earn what his composition is
worth?” Greenman also stated that
$1 million a week in increased royal-
ties stands at stake if a judgment on
the Tribunal decision does not come
before July 1, the date the Tribunal
set for the rate hike to take effect.

In an effort to reach a decision be-
fore the July 1 deadline, the appeals
court has expedited the case. Ac-
cording to Tribunal commissioners,
the appeals court has the authority
to decide whether the rate will take
effect in the interim, should the
court be unable to reach a decision
before July 1.

Speaking for the National Music
Publishers’ Assn., attorney Morris
Abram called the record industry a
“highly profitable” business. Abram
urged the court to uphold the Tribu-
nal’s decision.

_Signings_|

Bob Welch to RCA Records. His
first album for the label will be re-
leased in September. ... Danny Joe
Brown and the Danny Joe Brown
Band to Epic Records. Brown was
formerly lead singer with Molly
Hatchet. ... The Keith Diamond
Band to Millennium Records. The
group’s first single “The Dip (Show
Me What You Got)” will be released
on a 12-inch disk in July.

Touchtones to Press Office for
publicity. ... The Taxi Boys to
Bomp Records with six-song, 12-
inch EP coming in July. . . . The Old-
maids to Tin Drum Records with
10-inch EP. “Product Of The West-
ern World,” due out in November.

.. The Adolescents to Frontier Rec-
ords. ... The Stimulators and The
Bad Brains to Paradise Artists for
bookings.

Danny Flowers and the Bus Ri-
ders, to MCA for recording. The
group is Don Williams’ backup
band. ... the Statler Brothers re-
sign to PolyGram/Mercury. ...
singer/songwriter Jonathan Ed-
wards to Toronto-based Grand Rec-
ords. Larry Butler is slated to pro-
duce his first release. ... Canadian
singer/television host Blake Em-
mons to Mike Appel for promotion,
management, publishing and pro-
duction.

Taping Service
Lures Retailers

® Continued from page 3

Service, $2.50 to the label (from
which the label would pay artist roy-
alties and mechanical fees) and 39
cents to the cable tv operator.
Home Music Service is also work-
ing on a carrier wave that would en-
able the consumer or retailer to re-
trieve product without actually
attending to the recorder. It would
turn on the recorder and turn it off.

Chartbeat

Singing Nun, Step Aside;
Air Supply Blltzes Kenny

By PAUL GREIN

LOS ANGELES—With her “Mis-
taken Identity” LP moving up to No.
1 after a couple of weeks in the run-
nerup spot and “Bette Davis Eyes”
returning to the singles summit after
being nudged out for a week by
Stars On 45, Kim Carnes becomes
the 10th female solo artist to simulta-
neously top Billboard’s key pop
charts.

It’s the second time in just over six
months that an artist on EMI-Amer-
ica/Liberty and managed by Kra-
gen & Co. has accomplished this ul-
timate chart coup. Kenny Rogers
had the No. | single and album si-
multaneously for two weeks last De-
cember with “Lady” and “Greatest
Hits.”

It’s the sixth week at No. 1 for
“Bette Davis,” which ties the mark
set by “Lady” and means the EMI/
Kragen team has been No. 1 for 12
of the past 33 weeks.

Only three female solo hits in the
past 25 years have logged as many
weeks at No. 1: Debby Boone’s “You
Light Up My Life” (1977) had 10
weeks, Gogi Grant’s “The Wayward
Wind” (1956) had eight and Roberta
Flack’s “The First Time Ever I Saw
Your Face” (1972) had six.

The first female artist to top both
charts simultaneously was the Sing-
ing Nun, who did the trick in Decem-
ber, 1963 with “Dominique” and
“The Singing Nun.” This dramatizes
how far female singers have come in
the past two decades. With all due
respect to the Singing Nun, it’s a hell
of a long way from “Dominique” to
“Bette Davis Eyes.”

The late Janis Joplin led both lists
concurrently in March, 1971 with

“Me And Bobby McGee” and
“Pearl;”

Carole King followed suit

three months later with “It’s Too
Late” and “Tapestry.”

A female singer topped both sur-
veys simultaneously once a year for
the next four years. Roberta Flack
scored in April, 1972 with “The First
Time Ever I Saw Your Face” and
“First Take;” Carly Simon
triumphed in January, 1973 with
“You’re So Vain” and “No Secrets;”
Olivia Newton-John made it in Oc-
tober 1974 with “I Honestly Love
You” and “If You love Me, Let Me
Know” and Linda Ronstadt got hers
in February 1975 with “You’re No
Good” and “Heart Like A Wheel.”

Donna Summer has held simulta-
neous charge of both charts three
times, with “MacArthur Park” and
“Live And More” in November,
1978 “Hot Stuff” and “Bad Girls”
in June, 1979 and the “Bad Girls”
single and album in July, 1979.

Barbra Streisand has topped both
charts simultaneously twice, with
“Woman In Love” and “Guilty” last
October and with “Evergreen” and
the “A Star Is Born” soundtrack in
March, 1977.

Another big soundtrack was No. |
at the same time as a female artist’s
single from the set. Yvonne Elliman
hit the Hot 100 summit in May 1978,
as “Saturday Night Fever” re-
mained cemented at No. 1 for the
17th week.

Bobbie Gentry’s “Ode To Billie
Joe” was No. | on both the album
and singles charts in 1967, but not at
the same time.

Two groups featuring lead singers
have also managed to top both lists
simultaneously. The Mamas and the
Papas, featuring Cass Elliot, scored
in May, 1966 with “Monday, Mon-

(Continued on page 10)

““CHRISTMAS DOESN’T
FEEL THE SAME”’

A new easy listening country
Xmas song for your 1981
Yuletide Holiday Production,
Demo tapes, lead sheets, &
licensing thru Sesco Music,..
San Jose, California
24 Hr. Hotline
(408) 265-2008
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The Muppets are back on the
silver screen—all singing, all
dancing, all full of zany
adventurous fun! “The Great
Muppet Caper,” the original
soundirack recording, is
pure, inspired delight!

‘ On Atlantic Records and Tapes.

i -
[ATCANTIC] SD 16047
Lorp ¢,

ME I"C‘Sehts A

Album Producer: joe Raposo.
Album Executive Producer: Jim Henson.
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CBS Undaunted By Criticism Of CX Disk Program

® Continued from page |

nique is a major recorded sound
quality improvement step, but oppo-
sition from record cutting engineers

and studio owners has grown loud.

The CX-encoded disk approach
utilizes a compression process to re-
duce surface noise below audibility
(Billboard, Junz 13, 1981). To gain

the claimed benefits, CX records
must be played back on a hi fi sys-
tem which uses an add-on decoder.
But CBS also contends that CX rec-
ords are “compatible” without using

the decoder. The recording engi-
neering community is disputing the
compatibility claim. They say the
compression action is audible with-
out the decoder, while the high end/

e

Lee began his engineering career with Decca in 1956,

moved to Warner Bros. in 1966, and became Warner's Di-
rector of Engineering in 1969. His experience spans the re-
cording of such artists as Frank Sinatra, James Taylor, and
most recently, Rickie Lee Jones. Herschberg is a true believer
in digital recording, and agreed to tell us why.

Q. You've probably had as much experience with the 3M

A

Digital System as anyone.

Yes, probably. I've been working with it for two years and
had one of the first systems. We've been through the ups
and downs and it's been well worth it. At this point, the
3M digital machine works as well as most analog
machines.

. How do you justify the extra expense of digital recording?
. Well, | think from any studic point of view, you've got to

have the equipment that will bring in the artists. And if
digital recording is truly the state-of-the-art, you've got to
consider the clients you'll attract, and their needs.

. You've obviously done a lot of projects digitally. Why?
. To me, digital recording is almost like the tape machine

is nonexistent. You don't have any of the inherent problems
you have with analog. 1 think everybody is aware of the
major benefits of digital recording. No wow or flutter, lack
of tape noise and no need for noise reduction. And digital
allows you to do things you couldn't do with analog. Like
compiling 3 or 4 tracks onto one. There's no degradation
of quality.

Having 32 tracks has helped, and so has the addition
of a digital editor.

Q.

A

>0

Lee Herschberg
Director of Engineering
Warner Bros. Records

“Ri€kie Lee’s voice can go fréom a whisper
to very loud,and digital captures that.”

What do you say to an artist who's considering a digital
project?
I'd say, yes, if it's up to me, go ahead and do it with digital.

Sometimes, on an analog session when the digital is
available, I'll record the first couple of tracks on both ma-
chines. Then, on the first couple of playbacks, we'll listen
to them side by side. That usually does it right there.
There’'s no comparison.

There's nothing wrong with analog recording. And
never has been. It's just that, with digital, you're hearing
on playback what you just did in the studio. And you begin
to hear all the shortcomings of analog machines — the
things you've come to accept. And suddenly, those things
are no longer acceptable.

. What musical formats are suited to digital?
. Any format, really. It's particularly good for music with a

lot of dynamic range. Like Rickie Lee.

. What would you say to other engineers and pro-

ducers considering digital?

. Well, digital isn’t for everybody. And 'm not trying to say

it is. There will always be peo-
ple who prefer analog, and a
lot of great records are made
that way. It's just that, to my
ears, digital is far superior,
and it's the next logical step.

Lee Herschberg recently recorded Rickie Lee Jones on the 3M Digital
System. The album, Pirates, is available from Warner Bros. Records.

3M Hears You...

www.americanradiohistorv.com

low end ratio is also out of sonic bal-
ance.

Teller said educational efforts,
aimed at studios and mastering fa-
cilities, would be “intensified.”

“I'm sure we’ll sit down with them
and deal with their problems specifi-
cally once they’ve told them to us,”
he explains.

Said Teller, “We want the copera-
tion and the support of the people at
the mastering studio level and we
will take steps to achieve it.

“We're going to hold meetings
with them. It’s to everyone’s benefit
to have maximum education.”

According to Teller, there has not
been sufficient experience yet at the
studio level, to justify criticism.
Teller, Records Group vice presi-
dent of operations on the deputy
president’s staff, heads the CX pro-
gram.

Charges that the CX introduction
is an “anti-digital” move were la-
beled as “patently absurd” by Teller.

“It is in no way anti-digital,” he
argued. “We are a software com-
pany, we are a music company, our
product is the music produced by
our artists.”

The CX system, which takes the
“companding” approach to noise re-
duction, requires the installation of a
$99 decoder in the home. The en-
coding of the album, taking place in
the cutting room, is claimed not to
affect undecoded sound quality but
critics dispute this compatibility
claim.

Teller goes on to say that he is
“amazed at the vehemence of reac-
tion” to CX lately “generally based
on extraordinarily limited experi-
ence.”

A recent CBS/WEA joint state-
ment indicated that all future WEA
releases would be CX-encoded.

Al McPherson, chief engineer at
Warner Bros. Amigo Studios in Bur-
bank, clarifies the WCI position on
CX, however. No WEA artist will be
“forced” to use it.

“It’s at the discretion of the pro-
ducer and artist,” he explains. “We
don’t feel the system is bad. We are
making it available on a discretion-
ary basis to our artists.

“Potentially it produces a better
product and eventually the CX con-
sumer hardware will be out there in
sufficient numbers. I think we have
a moral obligation to the public to
give people the best product we can.
I know people are screaming right
now about CX but I don’t think
people can take a position of being
closed to trying new technologies
and approaches for a better analog
disk. We're endorsing CX. We feel it
to be technically okay.”

Among a few of the noted disk
cutting engineers strongly opposed
to CX are Doug Sax of the L.A. Mas-
tering Lab; Ken Perry of the Capitol
Studios; Lee Hulko of New York’s
Sterling Sound; and Bob Ludwig of
New York’s Masterdisk.

Sax, a renowned audiophile pio-
neer with Sheffield Records, became
a quality control consultant to WEA

(Continued on page 33)

April Wine Out

LOS ANGELES—Capitol has re-
leased April Wine’s LP “Summer
Tour '81 Tracks Pack Plus Bonus
Live Cuts” for radio promotional
usage. The release is timed to coin-
cide with the Canadian band’s first
U.S. headlining tour. now under-
way.

The “Tracks Pack.” which follows
up Capitol’s similar April Wine “Re-
view And Preview” sampler issue
earlier this year, stresses the group’s
rock’n’roll side, in contrast to its re-
cent ballad hit “Just Between You
And Me.”
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" Market Quotations |

As of closing, June 18, 1981

Annual
High Low NAME
1% % Altec Corporation
36 26% ABC
45% 28% AmericanCan
3% 2% Automatic Radio
61% 46% CBS
45% 35  Columbia Pictures
6% 4% Craig Corporation
67% 49% Disney, Walt
8% 6% Electrosound Group
9 5% Filmways, Inc.
21% 14% Gulf + Western
19% 11% Handleman
15% 10% K-tel
81% 39 Matsushita Electronics
59 42% MCA
142 102 Memorex
65 55% 3M
0% 56% Motoroia
59% 36% North American Phillips
20 6% Orrox Corporation
39% 23%: Pioneer Electronics

32Y% 22% RCA
26% 14% Sony

43 28% Storer Broadcasting
6% 3% Superscope

31% 24% Taft Broadcasting

26% 17% Transamerica

68Y% 46% Twentieth Century-Fox

58% 33% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 — 1% 2%
Certron Corp. 19 168 1% 115716
Data Packaging — - 6% 6%
First Artists

Prod. 13 36 4% 4%
Integrity Ent. 10 816 9% 9%

P-E (1531'):’) High Low Ciose Change
- 101 1% i 1% + %
6 198 30% 30% 30% + %
10 252 42% 412 4% - %

3] 151 4% 3% 4% + 1

8 384 58% 57% 57% - %

8 555 39 37% 38 + %
- 20 6% 5% 5% - %
16 276 65% 64% 64% - 1%
24 1 6% 6% 6% Unch.

1 209 8% 8 8 - %

5 1971 21%  21%  21% - %
1 48 17% 17%  17T% + %

7 50 12 1 12 + %
17 31 76 75% 75% = 1%
10 288 50 48%  48% ~ 1%

2 339 1% M 1% + %
1 1079 58% 57% 57% — 1%
12 1510 71% 69 69% — 2%
10 94 58% 58% 58% Unch.
57 27 16% 15% 15% - %
21 21 33% 32% 32% - 1%

8 965 23 22% 23 Unch.
16 4156  22% 22% 22% - %
25 329 40% 38% 38% -1
- 83 5% 5% 5% Unch.
13 67 31% 30% 3 Unch.

7 756  25% 24% 24 - %
19 = = = 501 Unch.
20 1527 52% 50% 52% + 1%
OVER THE P-E Sales Bid Ask
COUNTER
Koss Corp. 19 395 15% 15%
Kustom Elec. - 3 2% 2%
M. Josephon 9 4 13% 13%
Recoton 13 - 3% 3%
Schwartz

Bros. - 40 3% aY%

QOver-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Boardwalk Partners Split

LOS ANGELES—Neil Bogart be-
comes sole owner of the Boardwalk
Entertainment Co. following last
week’s revelation that the veteran la-
bel executive and partners Peter Gu-
ber and Jon Peters have dissolved
their multi-media triumvirate.

Record World Chain
Slates 6 New Stores

® Continued from page 3

3,000 square feet, Oct. 1; Landover
Mall in Landover, Md,, 3,800 square
feet, Sept. 1; White Flint Shopping
Center, North Bethesda, Md., 3,600
square feet, Nov. 1; Alexander’s
Shopping Center, Yonkers, N.Y.,
3,000, mid-November; Stamford
Shopping Center, Stamford, Conn,,
3,800 square feet, by year’s end; and
Pyramid Mall, Kingston, New York,
March of 1982.

In addition to these moves, the
chain has expanded its location at
the South Shore Shopping Mall in
Bayshore, L.I, to a larger location
in the mall, from 2,400 square feet
to 3,300 square feet.

When unveiled during the first
half of 1980, Boardwalk was con-
ceived as a joint venture that would
see former Casablanca Record and
FilmWorks duo Bogart and Guber
bringing in Peters for a new partner-
ship aimed at developing music,
film, video and publishing proper-
ties.

All three principals are declining
comment beyond their formal an-
nouncement that they will sell off
their respective shares in each
other’s interlocking companies, said
to have been evenly divided.

Peters and Guber continue in
their executive roles within Poly-
Gram Pictures, which inherited the
FilmWorks catalog of theatrical fea-
tures and some of its personnel fol-
lowing the folding of Casablanca/
FilmWorks into the PolyGram com-
bine.

Boardwalk, which went into busi-
ness as one of CBS’ first outside
pressing and distribution (“p&d”)
clients, recently renegotiated its deal
to bring U.S. distribution through
independent channels.

Enactron Studios/

Magnolia Sound
in 1981

BEEz&e

A long and prestigious track
record in remote recording
for records, television and
film. Now, introducing
Magnolia Sound. A full serv-
ice studio facility. Not a
studio for everyone. Just for
anyone who shares.our com-
mitment to the best - Enac-
tron Studios and Magnolia

Sound in 1981.

ENACTRON STUDIOS OF
CALIFORNIA /MAGNOLIA SOUND

COMPLETE REMOTE & STUDIO
RECORDING CAPABILITIES
5102 Vineland Ave.
North Hollywood e 91601  213-761-0511

Law Offices of

JACK GOLD
Music &.the Arts
Crimin.al Law

Personal Injury
Immig.ration
Divérce
Real Estate

¥
15760 Ventura Bivd.
Encino, Ca. 91436
Suite 828
(213) 907-1555
3600 Wilshire Blivd.
Los Angeles, Ca. 30010
Suite 1026
(213) 380-5598

Capitol’s A&R Has N.Y. Presence

But Ultimately Signings Are In Conjunction With L.A.

NEW YORK-Though Capitol
Records is a West Coast company,
that doesn’t mean it has no a&r pres-
ence east of the Mississippi. But New
York doesn’t run its own show ei-
ther.

“We are active here. There is no
favoritism, east or west,” says Mitch-
ell Schoenbaum, director of East
Coast talent acquisition, who is the
company’s one-man a&r depart-
ment in New York. Some recent
signings from *here have included
Eve Moon, the Electrics, singer/
songwriter Eric Mercury, and Billy
Squier, whose LP is at 35 on Bill-
board’s Top LP chart.

“Billy Squier is the right type of

By ROMAN KOZAK

artist,” says Schoenbaum. “He is su-
per talented and a pleasure to work
with. The way the music industry is
right now, is that it’s not 1968 any
more. You don’t want to deal with
craziness. It is so hard to break any
new artist that everything has to fit
perfectly, including the artist. He
has to be intelligent, and he has to
know the business.”

Schoenbaum says there is “no
man who says yes or no” on a sign-
ing at Capitol. Rather a consensus is
reached within the a&r department,
and with the rest of the company.
With about seven people in a&r at
Capitol altogether, Schoenbaum
notes that the staff is not that large,

SelectaVision Plans Set
More Movies, Less Music

By JIM McCULLAUGH

Editor’s Note: This begins a fre-
quent series with key video software
programming executives, which will
not only examine individual company
philosophies, but larger issues affect-
ing the video industry as well.

LOS ANGELES — RCA Selecta-
Vision sees its software interests
“being driven” primarily by movies
for the next couple of years and be-
yond with original programming
more likely to begin in earnest two-
three years from now, according to
Tom Kuhn, staff vice president,
West Coast, SelectaVision Video-
Discs.

Additionally, in Kuhn’s opinion,
video music in all its potential forms,
could stack up as the second largest
programming block for Select-

Karol Ceases
Disk Rentals

® Continued from page |
it. I’s just not practical at this time.”

Karol originally envisioned a 90-
day test when the plan was instituted
six weeks ago at the chain’s unit on
48th St. between Fifth & Sixth Ave-
nues (Billboard, May 16, 1981).

The Karol move, which stirred in-
dustry controversy and, from RIAA
president Stan Gortikov, condemna-
tion in no uncertain terms, was struc-
tured so that the consumer was of-
fered any album on a $2-a-day basis.
The customer was obliged to use a
credit card for the shelf-price of the
album, to be put through if the al-
bum were not returned within three
days.

Karol, who says he’s given no
thought to any other kind of rental
idea, adds, “It was an experiment.
We're happy we tried it. We try a lot
of things, some work, some don’t.”

The King Karol rental try was re-
garded as the first by a strong re-
tailer in a key market. But, by mid-
week signs heralding the rental serv-
ice on both windows of the 48th St.
unit were no longer there.

Only by passing by the store
would a customer know of the rental
plan, since King Karol did not do
any advertising beyond the window
signs.

Within several weeks of launch,
Karoi claimed that about 25 custom-
ers took advantage of rentals, 14 of
whom had apparently decided to
keep the albums when they failed to
return them after two days. Their
credit cards were put through for
payment.

www.americanradiohistorv.com

aVision and all video software—once
the quicksand of music publishing
problems is overcome.

“But music publishers,” says
Kuhn, “just have to get it together.
They have to learn what this busi-
ness is. Their demands are totally
unrealistic. This is not a business
yet; we are just getting the players
out here now.

“If we were to make the kinds of
deal music publishers are looking
for, we would either have to price
the disks so high, they would never
get off the ground, or lose money on
music disks, which is silly. They just
have to get in line with the perform-
ers, the directors and the writers. The
only big problem remaining right
now with respect to music videodisks
is the music publishers. It’s going to
be a sticky issue until the publishers
learn what this business is about.

“We are willing to educate them
but they just can't sit back and say
‘we want this percentage of retail
and we won’t come down from it
and that’s all there is to it.” And they
are hurting their writers. If I were a
songwriter, I would not be too
thrilled with my publisher who is
holding back material from that

(Continued on page 31)

and the system does not become un-
wieldy.

“If I really love an act, I do not
want to be the only person who feels
that way, especially because I am
here and the company is there,”
Schoenbaum acknowledges.

“You need someone, or two or
three people out there with the same
feeling. You need someone to walk
down to promotion or to walk down
to marketing, and do the job you
have to do with those people, and get
them excited. Even 1if [ love an act,
but they don’t agree, then it’s ex-
cuses, and the artist will not get a fair
shake. I would rather see another la-
bel have it.”

And since Capitol is a Los An-
geles-based company an artist from
New York will eventually have to go
there, if only to meet the people,
Schoenbaum says. “Every act that I
have in New York has a correspond-
ing a&r man in Los Angeles. That
way we have everything tied in.”

Schoenbaum says that the func-
tion of a&r at Capitol does not stop
when the record gets delivered. “We
also act as product managers,” he
adds. “It is also our jobs, not to step
on anybody’s toes, but to make the
rest of the departments aware of the
artists, of the facts ... to make the
field aware. We let them have the
story about the artist, so they
wouldn’t just have the record, but
would have something to talk
about.”

Strong communications between
departments can cut both ways, and
Schoenbaum is asked how much say
the promotion department has in

(Continued on page 82)

Royalty Fray

LOS ANGELES—Ella Fitzgerald
wants out of her agreement with
MCA Records and asks $1 million in
punitive and exemplary damages in
a Superior Court filing here.

The complaint charges that over
the past two years, Fitzgerald has
been shorted $49,729.92 in royalties.
She alleges the label has not prop-
erly accounted to her and has re-
fused her request to perform an au-
dit.

INVESTMENT GROUP LOOKING FOR
ALBUMS - CATALOGUES
UNRELEASED MASTERS

DEFUNCT RECORD COMPANIES
ALSO PUBLISHING COMPANIES

Any category of product.
Prefer Buy-Out

Send as much detail as possible, including
artist name, sample, desired terms, etc.

Contact

Weststates Enterprises
2527 N. Carson Street
Suite 205
Carson City, NV 89701

advos11g '1861 'Zg ANNM
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Breakup For Steely Dan;
Stones Say They Roll On

By ROMAN KOZAK

NEW YORK-Steely Dan has
broken up, but Front Line Manage-
ment, which manages Steely Dan
and its two principals, Donald Fa-
gen and Walter Becker, expects the
split to be temporary.

According to a Front Line spokes-
man, Becker is presently writing new
material and preparing for outside
production projects. Fagen, mean-
while, is about
ready to start on his
own solo LP, which
will probably be re-
leased on Warner
Bros., Steely Dan'’s
record company, to
whom Steely Dan
has not so far deliv-
ered a piece of product.

Steely Dan’s last release was the
platinum-plus “Gaucho,” released
last year on MCA, following a pro-
tracted dispute. However, says the
management company, there is no
new dispute with Warners to cause
the two to embark on solo projects.

“The Warners deal was signed six
years ago, long before this,” says
Larry Solters, spokesman for Front
Line. “They have worked together a
lot, and they wanted to do a couple
of things on their own. You know
you always get these (split-up) sto-
ries whenever somebody in a group
does a solo project. And in Steely
Dan there are only two of them. But,
no, it is not a permanent divorce.
Not yet.”

Fagen’s solo work will first be
heard on the “Heavy Metal” sound-
track LP, expected next month on
the Full Moon/Asylum label. Fagen
has contributed a song, “True Com-
panion,” to the movie. The sound-
track boasts of two other notable
solo debuts. Also contributing songs
to the animated film, expected to be
seen in August, are Stevie Nicks of

Fleetwood Mac and Don Felder of
the Eagles, adds Solters.
* k%

One group that is not busting up,
atleast as far as its bass player is con-
cerned, is the Rolling Stones. Bill
Wyman is suing the London Daily
Star over a story May, 16, that said
Wyman was quitting the Rolling
Stones.

There have been previous pub-
lished reports that Wyman would be
retiring from the Stones within a
couple of years. However, this one
was one too many. Specifically, Wy-
man objected to quotes that he was
46 years old, that he was “fed-up
with rocking,” that there is “plenty
of unreleased (Stones) material on
record,” and that Wyman was ready
“to close the door and walk away.”

“Our client is extremely jealous of
his reputation, and will do every-
thing to protect it,” say Wyman’s at-
torneys. “He has instructed us to is-
sue a writ in respect to this article
which has brought him to ridicule
and contempt with his co-members
in the Rolling Stones and with his
fans.”

“The story was a shock,” says Wy-
man in a statement. “I thought the
writer was a pleasant enough fellow,
and didn’t see the harm of him sit-
ting in on an interview with two
other journalists. But in his story, he
not only took things out of context,
but his most important quotes were
fabrications about things that
weren’t talked about at all.

“He seemed to have rewritten a lot
of quotes from a totally twisted piece
that came out in the London Daily
Express a year and a half ago claim-
ing I'd leave the Stones.

“I’ve just done a film soundtrack
(for “Green Ice””) and I'm working

(Continued on page 80)

WE’RE THE COMPLETE CATALOG HOUSE.
Slashed List Prices EVERYDAY on EVERY Major Label

Record and Tape.

WE’VE ALWAYS GOT $3 10 $7 MILLION IN
FACTORY FRESH INVENTORY.EVERY Major Brand
of Audio & Video Equipment. [ 110-220 volt | Blank Tapes,
Cartridges. Accessories AND MUCHMUCH MORE.

WE’RE READY TO FILL YOUR ORDER NOW.
Wherever You Are in the World,We've Got You Covered
with a Personatl Account Supervisor & Complete Computer

Co-ordination on EVERY Order.

‘“‘RATED NO.1 IN SERVICE AND RELIABILITY!"’

WE WILL SHIP C.O.D./SIGHT DRAFT/LETTER OF CREDIT/ALL PRICES F.O.B. NEW
YORK. CUSTOMER SERVICE HOTLINE... [212] 233-0747

MUSIC
WORLD

EXPORT DIVISION

23 PARK ROW

NEW YORK,N.Y.10038
TELEX NO.126221
PHONE [212] 732-8600

General News

TOGETHER AGAIN—Michael Hen-
derson, left, and Phyllis Hyman
blend vocals for the first time in
years to record their duet, ‘“Can’t
We Fall In Love Again,” just re-
leased on Arista. Both singers got
their start doing back-up vocals on
Norman Connors’ albums. Hyman's
new album is titled after the song,
and the cut will also be included on
Henderson's forthcoming Buddah
LP, *“Slingshot.”

‘Indies’ For ’80
Are Announced

PHILADELPHIA-1980 Indie
Award winners were announced at
the recent NAIRD convention here.

An eight-judge panel selected by
NAIRD members cited “Living Chi
cago Blues, Vol. 4” (Alligator) for
best packaging; “Live At The
Apollo” by James Brown (Solid
Smoke) for best reissue; “Discon-
nected” by Stiv Bators (Bomp) for
best rock LP; “An Audience With
Betty Carter” (Bet-Car) for best jazz
LP; “Crawfish Fiesta” by Professor
Longhair (Alligator) for best blues
LP; “Mar West” by Tony Rice Unit
(Rounder) for best instrumental LP;
“Longtime Gone” by John Starling
(Sugar Hill) for best folk LP; and the
self-titled LP by Kilimanjaro (Philo)
for most innovative LP.

SONGWRITERS EXPO

LOS ANGELES—The annual
Songwriters Expo in its fifth year
here attracted more than 1,000 par-
ticipants June 6-7 at Beverly Hills
High School.

John Braheny, who with partner
Len Chandler co-founded and di-
rects the BMI-sponsored Los An-
geles Songwriters Showcase, pro-
ducers of the event, said that the
scope of the Expo audience was
more national this year. 80% of the
participants were from outside the
L.A. area, traveling from as far as
Pennsylvania, Florida, Canada and
Alaska.

Evaluations submitted by the par-
ticipants praised the Expo as “im-
portant” because of “the attitude of
encouragement,” “a chance to meet
top publishers and talk face-to-
face,” ‘“feedback from profes-
sionals,” and “practical information
that can actually be used to improve
the writing and marketing of songs.”

Braheny and Chandler use the
evaluations as aids to planning the
Expo each year as well as incorpo-
rating current topics and securing
industry specialists to stimulate at-
tendance.

“We want to continue to appeal
not only to new songwriters, but de-
velop more events that would be of
interest to professional writers like
‘Print Music,” ‘Music for Commer-
cials,” and ‘Scoring Music for
Film,” ” Braheny said. “We are dis-
covering that one of the most popu-
lar aspects of the Expo that is contin-
uing to grow is the ‘Continuous Song
Evaluation by Publishers’ and ‘Con-
tinuous Lyric Evaluation.’ We
added a session this year and plan to
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® Continued from page 6

day” and “If You Can Believe Your
Eyes And Ears;” Fleetwood Mac,
with Stevie Nicks, triumphed in
June 1977 with “Dreams” and “Ru-
mours.”

Two other female-led groups
topped both charts, but not simulta-
neously. Diana Ross & the Su-
premes’ “Supremes A Go-Go” hit
No. 1in 1966 and produced two No.
1 singles, “You Can’t Hurry Love”
and “You Keep Me Hangin’ On;”
the Carpenters’ “The Singles: 1969-
73” made No. | in January, 1974, a
month after its hit single, “Top Of
The World.”

Carnes has only hit Billboard’s
Top 200 album chart with one other
LP, last year’s “Romance Dance,”
which peaked at number 57. This
makes “Mistaken Identity” the sec-
ond No. | album in succession by an
act that had never previously
cracked the top 20. Before “Hi Infi-
delity,” REO Speedwagon had never
climbed above number 29 on the LP
chart.

Carnes’ flying leap to No. 1 from
number 57 last time out is the most
dramatic breakthrough for a female
artist since Janis Ian went from
number 182 with “Stars” to No. 1
with its 1975 followup, “Between
The Lines.” Carole King didn’t even
hit the chart with “Writer” in 1970,
until “Tapestry” sailed to No. | the
following year.

X x  x

Arista’s Aussie Hit Supply: Air
Supply’s “The One That You Love”
jumps to number six this week, mak-
ing the seven-man group the first act
of the *80s to collect four top 10 sin-
gles. It made number three with
“Lost In Love,” number two with
“All Out Of Love™ and number five

By ROSE CLAYTON

add another next year.”

In one critique session composed
of Paula Jeffries from 20th Century
Records, Tom Long of Tree Inter-
national, and Nate Fortier and
Dwan Smith of Universe Communi-
cations, a song entitled “God Bless
Miss America,” demoed in a UCLA
dorm, attracted the attention of two
of the panelists who offered to pub-
lish it.

“Hit Songwriters” discussing their
art and craft were Randy Goodrum,;
Stephen Bishop, Jeff Barry, Dean
Pitchford and Richard Kerr. “The
Hit Lyricist Panel” included Marty
Panzer, Cynthia Weil, Allee Willis,
Dino Fekaris and Forest Hamilton.

The two-day event featured more
than 30 additional panels, classes
and workshops designed for lyr-
icists, composers, and musician/per-
formers.

Of special interest to songwriters
living outside a recording center
were Doug Thiele’s session on “Mar-
keting Your Songs” and “The Com-
muting Songwriter” by Diane Pfei-
fer. Thiele explained how to give a
type a competitive edge over the
hundreds that publishers receive
each week while Pfeifer, who lives in
Marietta, Ga., told how she was able
to obtain cuts on Debby Boone and
Johnny Mathis. Pfeifer is now a
recording artist with Capitol Rec-
ords, the result of producer Larry
Butler hearing her voice on a demo.

A display and demonstration of
the latest home recording equipment
by Teac, Tascam and others are
available in a workshop entitled
“West L.A. Music Demonstrates
Home Recording.”

Chartbeat

with “Every Woman In The World.”

But Air Supply won’t be the only
act with four top 10 hits in the 80s
for long. Kenny Rogers’ “I Don’t
Need You” leaps to number 13 in its
third chart week, and will almost
certainly follow in the top 10 foot-
steps of “Coward Of The County,”
“Don’t Fall In Love With A
Dreamer” and “Lady.”

Kool & the Gang could be headed
for its fourth top 10 hit of the "80s as
“Jones Vs. Jones” jumps to number
38. But Barbra Streisand has been
soundly turned back in her bid for a
fourth top 10 hit from “Guilty.”
“Promises” stalls this week at a tepid
number 48.

Seven other acts have collected
three top 10 hits so far in the '80s:
Michael Jackson, Styx, Blondie, Kim
Carnes, Diana Ross, John Lennon
and Neil Diamond.

Air Supply is the first act to make
the top 10 with its first four US.
chart hits since Andy Gibb, who
made the mark with his first six sin-
gles. Four down, two to go.

*x X %

Yesterday Once More: The Car-
penters “Touch Me When We're
Dancing” (A&M), vaults 15 notches
to number 61, becoming the duo’s
25th consecutive release to hit the
top 70. That’s its entire singles out-
put since “Ticket To Ride” was is-
sued in late 1969.

“Touch Me” is the Carpenters’
first single since “I Believe You™ 2%
years ago, which was also its lowest-
charting U.S. hit to date. The song
peaked at number 68 in December,
1978.

* * *

Over And Over: Abba’s “On And
On And On” (Atlantic) bows at
(Continued on page 72)

Workshop Draws
1,000 In 5th Year

Special panels were also available
on diverse musical styles. A “Reli-
gious Music” panel, composed of
Gary McCartie, Phillip Bailey, Jerry
Peters and Hal Spencer, addressed
how the growing trend of contempo-
rary artists recording religious music
and its broader acceptance in the
marketplace have affected the song-
writer.

The present and future of country
music from hard core to crossover
was examined by the “Country
Panel” (Bruce Hinton, John Boylan,
and Bill Anthony). Opportunities
for writers of country music in L.A.
as opposed to Nashville were also
addressed.

On the lively “R&B Panel” Ed
Eckstein, Billy Osborne and Edwin
Starr looked at the needs of the art-
ist, producer and record companies
as it applies to the r&b field.

Various songwriter-related organ-
izations and businesses provided
booths to make writers aware of
various tools and to distribute mate-
rials.

These groups included NARAS,
ASCAP, BMI, AGAC, SRS, the
American Song Festival, Executive
Business Exchange, Musicians Con-
tact Service/7 Arts Press, Univ. of
Sound Arts, Dick Grove Music
Workshop, Swordsman Press, and
Songwriter, Music Connection and
BAM magazines.

LASS is a non-profit service or-
ganization for songwriters in its 10th
year of operation. For information
on ordering cassettes of the sessions
write to: LASS, 6772 Hollywood
Blvd., Hollywood, Calif. 90028.
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RICK SPRINGFIELD
One of the hoftest new
multi-talented artists just
jumped into the top 10 with
the hottest record in the
country: ‘Jessie’s Girl"! It's
just the first from the hard-
hitting new album,
“Working Ciass Dog”!

RAZZY BAILEY

One of country’s
favorite sons is keepin’
himself number one on
everybody's list with
his latest album,
“Makin’ Friends!” The
single, “Friends,” is #1
and seftin’ it up for the
new crossover single,
“Midnight Hauler” b/w

“Scratch My Back”

Give the gift
% of music.

STEPHANIE MILLS

She’s kicking off a national sum-
mer tour with an incredible show
starting June 28th. Her current
smash album “Stephanie,” which
includes the single “Two Hearts,"

are pop and soul monsters!
(20th Century-Fox Records)
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JEFFERSON STARSHIP
The premiere American Rock and Roll band
infroduces Grace Slick to their latest blockbuster,

“Modern Times.” With singles like “Find Your Way

Back,” and their newest,called “Stranger, leading
the way, the band is in perfect form as thev
take to the road. (Grunt Records)
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