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¥ Jacket Producers Hopeful {

" Show ‘Controlled Optimism’ For Rest Of ’81

By IRV LICHTMAN

NEW YORK —Profits and dollar grosses are
generally up, while units are level or down a
bit, declare major jacket fabricators in assess-
ing the first six months of 1981 over the same
period in 1980.

But, reflecting mostly another price hike
from key suppliers of paperboard, the second
this year, some fabricators have instituted their

Change Brings
New Ploys To
Live Concerts

By ROMAN KOZAK

This report analyzes one of the many issues to
be aired at Billboard'’s upcoming International
Talent Forum VII, taking place Sept. 9-11 at
New York’s Sheraton Centre.

NEW YORK-—Changes in music, the ap-
pearance of new venues and new promoters,
and the emergence of marketing strategies
looking to maximize the clout of artists in spe-
cific markets are all factors which may be re-
vising the rules of the live concert business.

If an act comes into an area and plays nine
shows in seven different venues for seven dif-

(Continued on page 8)

The original star of the Broadway smash, “Pirates Of Penzance,” returns
to rock & roll on the album his millions of fans have been waiting for.
Featuring the smash duet with Rachel Sweet. It'll
leave "em breathless! On Columbia Records and Tapes. Produced by Rick
Chertoft for Contemporary Communications Corporation. Direction: Steve
Leber, David Krebs and Karol Kamin for Contemporary Communications
(Advertisement)

"Everlasting Love."

Corporation. FC 37494 18-02169.

own price rises of 6%2%, effective this month.

“It’s not just paper—it's the works,” says
Floyd Glinert, executive vice president of
Shorewood Packaging here, citing increasing
costs factors such as labor, freight, energy, ink
and plates.

Both Shorewood and vy Hill are among the
price hikers, with Aug. 3 and “mid-August”in-
creases put through, respectively. Another ma-
jor fabricator, Queens Litho, is going up
“about 6%,” effective Aug. 10, its firstin a year.

Considering a similar increase is Album’

Graphics Inc., with Richard Block, vice presi-
dent of sales and marketing, conceding “it
would be very hard to avoid.”

Although Block says his company’s finan-
cial status this year is up over last year so far,
he still feels the level of volume is “disappoint-
ing,” although he stresses that the percentage
of decline is less than two years ago, a showing
he regards as an “encouraging sign.”

Fabricators take a positive view of changing
order patterns over the past year or so, mirror-
ing label returns restrictions.

“We're better off with more frequency in or-
der patterns,” according to Ellis Kern, presi-
dent of Ivy Hill. “It’s helped to level out our
business by giving us less peaks and valleys on
a month-to-month basis. In the past, we’d get
big initial orders and then wait forever for re-
runs.” (Continued on page 74)

releases in the second half of 1981.
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Judge Orders New Trial
For Sam Goody, Stolon

By LEO SACKS

NEW YORK-Attorneys for the Justice
Department are investigating the appellate
remedies available to the Government af-
ter a Federal judze ordered a new trial
Monday (27) for Sam Goody Inc. and vice
president Samuel Stolon, alleging the de-
fendants suffered “substantial prejudice”
at their trial last spring.

In the event a retrial is necessary. U.S. of-
ficials say they will request a reassignment
of the case to a new judge. Judge Thomas
C. Platt of Federal District Court in
Brooklyn, who presided at the original
trial, said the defendants are entitled to a
new trial because cf the “distinct risk™ that
the jury’s deliberations were “tainted” by
the “false testimony” of a Federal Bureau
of Investigation agent and the prosecutor’s
“attempted cover-up” of the statements he
made.

Platt set a status report hearing for Sept.
I1 in Brooklyn Federal Court, where the
defendants waived their rights to a speedy
trial at a hearing Friday (31).

The judge ruled that a new trial was also
necessary “in the interests of justice” be-
cause of the “cumulative adverse effect”
that various unproven charges, including

racketeering, may have had on the jury in
its five-and-one-half days of deliberations.

“The “taint’ of the RICO count, tarring
the defendants with the label of ‘racketeer’,
taken together with the prosecutor’s use of
false testimony and the failure of proof on
the other unsustained counts. caused the
defendants to suffer such substantial prej-
udice that a retrial is required,” Platt wrote
in a nine-page decision.

The retailer and the executive were
found guilty April 9 for their roles in a
scheme to buy and sell over 106.000 bogus
8-track and cassette tapes. The chain was
convicted of two counts of interstate trans-
portation of illicit merchandise and three
counts of criminal copyright infringement.
It was acquitted of one count of the former
charge and three counts of the latter.

Stolon was convicted of one count of
transporting illicit merchandise and one
count of copyright infringement. He was
acquitted of racketeering, two counts of the
interstate transportation charge and five
counts of copyright infringement.

In his ruling, Platt denied a defense mo-
tion for acquittal on all charges. noting that

(Continued on page 74)
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Radio Licenses Add 4 Years

By JEAN CALLAHAN

WASHINGTON, D.C.—Radio station license terms have been lengthened
from three 1o seven years by a rider attached to the mammoth federal budget
bill which, at presstime, was expected to pass through the House and Senate by
Saturday (1). Senate Commerce Committee aide Frank Cantrell stated before
the voting, “passage is a foregone conclusion.”

An intensive fight in House-Senate conference committee last week stripped
some of the goodies proposed by Sen. Robert Packwood (R-Ore.) from the bill,
but Senators managed to save extended license terms for both radio and tele-

Audiophiles: Bumper Crop Due

By JIM McCULLAUGH
LOS ANGELES-—Fueled by numerous pop titles in the half-speed mastered
format, the audiophile market will experience its own bumper crop of new

New classical and jazz product in digital. half-speed and direct-to-disk for-
mats should also be well represented as most suppliers indicate they are look-
ing to a solid fall selling season based on strong movement in the first six
months of the year (that movement is confined to audiophile records: audio-
phile cassette sales are disappointing: story. page 3).

o~

(Continued on puge 10)

single,

(Continued on page 31)

national hit,
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1981 CAPITOL RECORDS INF

This smashing singer/songwriter, who first turned heads in '79 with his
“Get Used To It," now debuts on the Boardwalk with a stun-
ning new collection of original material. Brilliantly arranged and produced
by the acclaimed Charles Calelio, Roger’s album features the exquisite
“First Love,” which has been released to radio in both Pop and AC
mixes, on 3 special two sided disc. It's a programmer's choice, and any-

way you listen to it, it marks the arrival of a major talent. (Advertisement)

it)
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FROM THE SUMMER'S BESTSELLING LIVE ALBUM
MAZE: LIVEIN NEW ORLEANS
THE SECOND SMASH FROM THE SPECIALLY PRICED TWO-RECORD SET |

f ““BEFORE I LET GO”
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General News

Hi Fi Cassette Sales
Seen Disappointing

By LAURA FOTI

NEW YORK-—Suppliers and re-
tailers agree: audiophile cassette
sales have been disappointing. Prob-
lems of consumer—and sales staff—
education and limited audience ap-
peal apparently are holding sales
back.

Depending on the type of music,
sales levels range from poor to ac-
ceptable. The labels with the least to
complain about seem to be those
specializing in classical and jazz
works, such as The Connoisseur

Metal Tape:
Is It Falling
On Tin Ears?

NEW YORK—Metal isn’t heavy
when it comes to blank tape—if any-
thing, light sales could be the for-
mat’s undoing. Both audio and
record dealers express dissatis-
faction with metal’s movement, and
suppliers confirm their contention
that the market for metal is minus-
cule.

Although cassette decks with
switches for metal-bias tapes now
proliferate, the price of the software
obviously acts as a deterrent to its
popularity. With a 90-minute metal
tape’s list price as high as $16, and
the sonic advantages admittedly mi-
nor, most consumers have opted to
stick with high-bias, even when they
own metal-capable decks, concede
retailers and suppliers.

JVC sales and marketing vice
president Josh Yoshioka estimates

(Continued on page 31)

Society (classical) and Inner City
(jazz).

As for dealers, neither audio
stores nor record dealers are thrilled
with audiophile cassettes. They’re
hard to demonstrate and easy to
steal, they claim.

“The cassettes aren’t doing well,”
says Rick Anderson, buyer for
Stereo Lab "in Columbus, Ohio.
“You have to remember the number
of people interested in audiophile
product is small, and so is the num-
ber of people with cassette decks.
Eighteen dollars is a lot of money,
and not many people are willing to
spend it on a cassette. Records are a
different story because it is still the
case that the finest possible sound
reproduction is through a turntable
and cartridge. People are much
more willing to invest in audiophile
disks.”

Stereo Lab carries albums from
Mobile Fidelity, Sheffield, Telarc,
Nautilus and American Grama-
phone; the only cassettes carried are
by Mobile Fidelity. Both records
and tapes are out on display rather
than behind locked cabinets, but
cassettes are not moving, and An-
derson says he is considering drop-
ping them.

Mike Evans of the Record Factory
chain in San Francisco says his 28
stores also carry only Mobile Fidel-
ity cassettes. He has not been happy
with the packaging and company-
supplied display racks from Mobile
Fidelity, but is now using large free-
standing displays for audiophile al-
bums, with a special area for the
tapes. Five Record Factory outlets
will be using these.

“Sales are slow,” Evans says. “We
used to carry the CBS Mastersound
line, but dropped that because of

(Continued on page 31)

CUTTING IT—Stevie Nicks cuts into a congratulatory cake on the occasion of

her Modern Records solo debut ‘“‘Bella Donna.’”” Looking on are from left,

Danny Goldberg, Modern Records co-owner, producer Jimmy lovine and
Modern Records co-owner Paul Fishkin.

Karma Units Face Liquidation

NEW YORK-—Offers for the ac-
quisition of inventory, leaseholds
and fixtures are being entertained
by the trustee of the Father’s & Sun’s
Inc./Karma one-stop and retail
chain, the Indianapolis-based oper-
ation that executed a Deed of Trust
for the benefit of creditors July 22.

Father's & Sun's itself has shut-
tered its operation and the future of
the chain remained unresolved at
presstime, pending the trustee’s
weighing of offers that could keep
the 15-store chain alive.

The Deed of Trust is a common
law assignment for the benefit of
creditors that avoids a filing in court,
although a state court in Indiana
could be involved in adversary pro-

ceedings.

At a meeting at the headquarters
of both corporations Wednesday
(29), Leonard Opperman, represen-
tative of trustee John Abels, outlined
thesituation and buyout possibilities
to creditors.

Sources indicate that the corpora-
tions ran into difficulties in view of
indebtedness to the Indiana Na-
tional Bank, high interest rates and a
move into video hardware, said to
have resulted in a $400,000 loss. To-
tal indebtedness of both corpora-
tions is believed to be $2 million.

One offer for inventory is believed
to have been tendered by Noel Gim-
bel's Sounds/Video Unlimited, the
wholesaler based in Skokie, 111.

HILTON HEAD ISLAND,
S.C.—Computerization  which
frees employes from tedious, me-
nial tasks so that they can concen-
trate ultimately on customer serv-
ice could well be the chapter head-
ing dealing with 1981-82 when a
history of the Record Bar chain is
written.

Speakers before 650 attendees at
the company’s annual convention
here July 26-29 and/or inter-
viewed executives of the 121-store
chain pledge a common thrust for
the next 12 months toward more

PROMISE AT MEET

Computer Age At Record Bar

By JOHN SIPPEL

efficient systems which would pro-
vide, too, a more knowledgeable
local store manager, performing
more self-reliantly with increasing
autonomy.

New vice president of finance,
Dan Surles, presented store man-
agers with individual profit and
loss statements, for the first time,
based upon accrual accounting
rather than a cash basis. Within 60
days, Surles and Sandra Rutledge
anticipate that managers in 27
states will be receiving regular
monthly P&Ls.

When the 15 district supervisors
visit their stores in September or
October they will be carrying, too,
for the first time, store profile re-
ports, closely correlating and docu-
menting in part the P&L, Ralph
King, vice president, marketing as-
serted.

The profile will delineate such
important store ingredients as in-
ventory, product mix, selling price
and profitability. The monthly
profiles insure prompt comparison
so that inefficient management

(Continued on page 12)

Court Mulls Jukebox
Royalty Rate Appeals

By JEAN CALLAHAN

WASHINGTON, D.C.—The U.S.
Court of Appeals here is considering
arguments from all parties filed in
preparation for review of the Copy-
right Royalty Tribunal’s jukebox
royalty rate decision. The court is ex-
pected to hear the appeal in Septem-
ber.

Last December (Billboard, Dec.
20, 1980), the Tribunal increased the
jukebox royalty rate from $8 to $50
per box per year, with an interim in-
crease to $25 and a mechanism for
further adjustments to compensate
for inflation.

The American Music Operators’
Assn. appealed that decision.
AMOA contends that the Tribunal’s
decision is “wrong as a matter of
law.” The jukebox operators argue
that copyright owners had a burden
of proof to justify royalty rate hikes
that has not been met. AMOA be-
lieves that the $50 rate is exorbitant
and particularly opposes the peri-
odic adjustments scheduled to tie the
rate to inflation.

ASCAP is also appealing the
Tribunal’s decision, claiming the

new jukebox royalty rate is too low.
BMI has filed as an intervenor with
the appeals court in support of the
Tribunal’s decision.

Filing for the Tribunal, the U.S.
Justice Dept. says the CRT “acted
reasonably and well within its legis-
lative mandate” when it set the new
rate. Justice holds that the Tribu-
nal’s judgment may be set aside only
if the appeals court finds it “arbi-
trary and capricious,” according to
the 1976 Copyright Law.

In reaching its decision, Justice
says, the Copyright Royalty Tribu-
nal rejected AMOA’s argument that
the decline of the jukebox industry
and the marginal economic condi-
tion of smaller jukebox operators
weighed against a rate increase. The
Tribunal also rejected AMOA’s cen-
tral exhibit in last year’s proceed-
ings, a survey of jukebox operators
which, the Justice Dept. says, re-
ceived responses from only 14% of
those polled and used questionable
survey methods. The Justice Dept.
also opposes ASCAP’s claim that the
jukebox royalty rate increase should
have been higher.

Capitol Looking To Place
Videos As ‘Opening Acts’

By PAUL GREIN

LOS ANGELES—Capitol is ex-
perimenting with servicing fuli-
length videos to selected venues
around the country to be used in lieu
of an opening act.

The Tubes’ 55-minute concept
feature “The Completion Backward
Principle And Other Credible Con-
cepts” has been sent to Park West in
Chicago, Tomorrow’s in Cincinnati
and Nitro in Detroit, according to
Dennis White, Capitol’s vice presi-
dent of marketing. He says the label
is awaiting confirmation from seven
other clubs.

“This can help solve some of the
problems of opening act expend-
iture and transportation that now
face concert promoters,” White says.
“A video can provide a convenient,
inexpensive form of support enter-
tainment.

“We don’t know what the re-
sponse is going to be,” White admits.
“People could be drinking and
dancing and talking and not paying
any attention to the video. But we're
certainly going to find out.”

White says the videos are being
supplied to the clubs gratis, in ex-
change for the promotional value.
He notes that the promoters are ex-
pected to run advertising just as if

www.americanradiohistorv.com

they were advertising an opening
act.

“We get the videos back,” White
adds. “We let a club use it for, say, a
weekend and then we go and pick it
up. So we can move the videos
around the country.”

The Tubes’ video may be booked
along with any compatible act, not
just an act on Capitol.

While the Tubes’ video marks the
first time Capitol has placed a full-
length feature in clubs, it has for
some time made shorter promo-
tional clips available.

“If we have an act playing in a
club, we'll screen our videos during
the intermission,” White says.
“When we know of a club that has
video equipment, we'll concentrate
on that.”

The Tubes’ video was booked into
Park West in Chicago last week, on a
night that A&M’s Squeeze and a lo-
cal band were playing live. It was
not used in that instance to open the
show, but in a series of back-to-back
videos screened after the headliners
finished their set.

The video, directed by Russell
Mulcahey, is being made available
commercially in all tape configura-
tions as well as videodisk. Capitol is
also preparing it for sale as a cable/
television release.

MEET’'S FEE
SHAVED 50%
VIA DEALER

NEW YORK-Fifty percent off is

a bargain at any price, and Arthur
Morowitz believes in helping video
dealers get a bargain. Morowitz,
president of the retail Video Shack
chain and of A&H Distributing here,
has worked out an arrangement with
th National Assn. of Record Mer-
chants (NARM) to lower the regis-
tration fee for the 1981 Video Retailers
Convention beginning here Aug. 10.
Registration was set at $300, but a
mailing that went out to A&H deal-
ers offered registration for half that
amount. “Through special agree-
ment with NARM, A&H- Video
Sales has arranged a $150 registra-
tion fee for dealers attending the
Video Retailers Convention at the
Grand Hyatt Hotel,” the letter states.
“Arthur felt we were charging too
much,” explains NARM executive
vice president Joe Cohen, “so we
worked with him on lowering the
fee. The main reason was to help
those who otherwise would- find it
difficult to attend. We take pride in
(Continued on page 30)
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John Entwistle, well-known as the
Who's bassist, to WEA International
with first LP “Too Late The Hero”
outin late August. U.S. release of the
album will be through Atco Rec-
ords, distributed by Atlantic. . . . Ac-
tor/singer Carl Weathers to Mirage
Records, distributed by Atlantic.
First single is “You Ought To Be
With Me.” . . . Bruce Sudano, former
member of Brooklyn Dreams, to
Millennium Records. Debut album
“Fugitive Kind” is set for release in
mid-September. ... Christian Vega,
formerly Robert Vega of El Paso, to

Signings

Epic Records with first release in

early fall.
New York-based band Industry to
Ken Sander Management. . .. Jade,

a six-man rock’n’roll band, to newly
formed, Chicago-based Breakout
Records, Inc. Jim Stella manages
Jade through his Star Representa-
tion company, and Richard S. Spi-
wak is Breakout’s president. . .. Ed-
die Palmieri to newly formed
Barbaro Records, distributed by
Musica Latina International, Inc. . . .
Lazer to Zee Management for book-

(Continued on page 67)

Score big profits
with the Aerobhic

Dancing albums your
customers really want!

Aerohic Dancing by Jacki Sorensen
(KEA 1127) will have national TV ads in
late summer and a new softcover
version of the hook.

CHECK THESE DISTRIBUTORS:
Action Music, Cleveland, OH
Alpha Distributors, New York, NY
Big State Distributing, Dallas, TX
Major Distributors, Seattle, WA
Trans World Music, Albany, NY
Wax Works, Owensboro, KY
OR
Try a dozen copies from us. Send $64.50 and we’'ll
pay the shipping. At $8.95 list you'll gross $107.40.
More Aerobic Dancing by Jacki Sorensen
ADVANCED LEVEL
KEA 1125 Jacki Sorensen Presents Aerobic Dancing
KEA 1120 Have Fun, Keep Fit with Aerobic Dancing
FOR BEGINNERS
KEA 1126 Elementary Aerobic Dancing
KEA 1110 Aerobic Dancing, A Fitness Experience
Each comes with 2 LP’s or Cassettes & Booklet

Original
Best Selling
Aerobic Dancing
by
Jacki
Sorensen

Call Bob Wass today at 201/229-4949.

KIMBO RECORDS

Leading manufacturers of

exercise and fitness albums

PO Box 477, Long Branch, NJ 07740

General News
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JACKSON SUCCESS—Polydor/PolyGram artist La Toya Jackson discusses
her newest single release ‘‘Stay The Night'' and upcoming LP ‘‘My Special
Love" with PolyGram president David Braun.

Chartbeat

Richie, Ross’
Benatar: U.S.

Hit Rockets;
Stands Pat

By PAUL GREIN

LOS ANGELES—Diana Ross &
Lionel Richie’s “Endless Love”
(Motown) leaps from number 14 to
number two in its fifth chart week.
It’s the first hit to jump from below
the top 10 to number two since Silver
Convention’s “Fly, Robin, Fly”
soared from number 16 to two in
November, 1975.

The Ross & Richie duet would
have been the first record since Paul
& Linda McCartney’s “Uncle Al-
bert/Admiral Halsey” 10 years ago
to jump from below the top 10 to No.
1, were it not for Rick Springfield’s
“Jessie’s Girl,” which holds onto the
top spot for a second week. The
Springfield record is on RCA,
which, ironically, is Ross” new label
home.

When “Endless Love” goes to No.
1, Ross will become the first female
vocalist in chart history to collect six
top-charted singles. Since launching
her solo career in 1970, Ross has hit
the summit with “Ain’t No Moun-
tain High Enough,” “Touch Me In
The Morning,” “Theme From ‘Ma-
hogany’,” “Love Hangover” and
“Upside Down.”

At the moment, Ross is tied for
first place amongst female vocalists
with Barbra Streisand. Her five No.

Bonneville
Sets Label

LOS ANGELES—Bonneville In-
ternational, the Mormon-owned
Salt Lake City-based company,
which operates four AMs, seven
FMs, two 1v stations and a radio syn-
dication services specializing in
beautiful music, is going into the
record business with the launching
of Bonneville Records.

Mike McLean is in charge of the
newly formed operation and Jerry
Lippert is director of marketing. The
label is looking for a distribution
deal with a major and expects to is-
sue its first product within 90 days.

Already signed to the label, which
will concentrate on contemporary
music, are John Canaan, Judd
Mabher, Sonja Eddings and the Brian
Chatter Band.

There are no immediate plans to
tie in the new label with the beau-
tiful music of the syndication oper-
ation. This unit of Bonneville, Bon-
neville Broadcast Consultants, has
from time to time recorded its own
music for its client stations.

WWW.americanradiohistorv.com

1 hitsare “The Way We Were,” “Ev-
ergreen,” “Woman In Love,” “You
Don’t Bring Me Flowers” (with Neil
Diamond) and “No More Tears”
(with Donna Summer).

Tied for second place, with four
No. 1 hits each, are Olivia Newton-
John and Donna Summer. Newton-
John scored with “I Honestly Love
You,” “Have You Never Been Mel-
low,” “Magic™ and “You’re The One
That I Want™ (with John Travolta);
Summer with “MacArthur Park,”
“Hot Stuff,” “Bad Girls” and “No
More Tears” (with Streisand).

Cher has also had four No. 1 hits,
though the first, “I Got You Babe,”
was as part of a formal duet, not just
a one-time pairing of individual solo
acts. That Sonny & Cher smash was
followed by Cher’s solo No. 1 hits
“Gypsies, Tramps & Thieves,” “Half
Breed” and “Dark Lady.”

(Continued on page 67)

Delay Chart
Pullout Notice

LONDON—-WEA Records UK.
has withdrawn, at least until Octo-
ber, its formal notice to the British
Phonographic Industry to pull out
its corporate financial support from
the national charts funded by the
U.K. record business (Billboard,
July 18, 1981).

This was announced by Chris
Wright, chairman of BPI, after the
industry organization’s recent coun-
cil meeting. He added: “We shall be
reviewing the whole chart situation
and talking to everyone who sub-
scribes to the chart.”

WEA gave, in April this year, a
year’s notice to pull out its financial
prop. Now that quit notice has been
withdrawn until October, as has a
similar threat made by Stephen
James, managing director of DIM
Records, a leading U.K. independ-
ent.

CBS Slaps Suit
On Cheap Trick

NEW YORK-CBS Records is
suing Cheap Trick, its principals,
and its manager Ken Adamany for
$12 million each in New York Su-
preme Court to keep Cheap Trick
from signing to another record com-
pany.

In its suit, CBS charges that Rick
Neilsen, Brad Carlson (a/k/a Bun
E. Carlos) and Robin Zander, the
members of Cheap Trick, have
failed to live up to the obligations of
their contract by refusing to make
any more LPs for CBS. According to
its contract with CBS, Cheap Trick is
to deliver two more LPs by Dec. 11,
1981, after which CBS still has an
option for two more.

In its suit, CBS is asking that the
members of Cheap Trick be en-
joined from recording for any other
company. Cheap Trick has peti-
tioned that the case be moved to
U.S. District Court for the Southern
District of New York.

To: Record Labels
from: Mike Lundy

Re. Trade Ads

‘Ads from indie lab
get my attention...
to know who their

distributors a

//
Billboard ads

move records!

els often
I’d like

re!”’

ike Lundy,
'::ogram Director

gf:\LFernando. Calitornia
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General News

Change Brings New Booking Strategies To Live Dates

® Continued from page |

ferent promoters and/or club own-
ers, within a six-week period, is that
act cutting its own throat in terms of
career development? Is it taking the
money and running? Is there no loy-
alty to the local promoter? Is the act
overexposing itself in one market,
while ignoring others where it is still
weak?

Or is it a smart marketing ploy,
that allows a wide audience spec-
trum to see comfortably an act in a
variety of settings, and which can
earn that act a much greater profit
than if it followed the traditional

route and played one or two dates at
the largest venue available, for a
single promoter?

Consider the case of Squeeze,
which since the end of June has been
booked to play two nights at pro-
moter Ron Delsener’s Dr Pepper
Music Fair, one night for John
Scher’s South Mountain Festival,
two nights at New York’s the Ritz,
plus one nighters at the Paramount
in Staten Island, the Fountain Ca-
sino in New Jersey and the Malibu
in Long Island.

Different observers, some in-
volved with Squeeze and some not,

have different views about the dates,
ranging from one promoter who sees
them as an example of the “sheer
greed” in the music business, to oth-
ers who defend them as the best way
to present the band.

Says Martin Kirkup, vice presi-
dent of artist development at A&M
Records, Squeeze’s label: “It was a
deliberate decision to present the
band in seven different venues, since
it allows Squeeze a better way to
reach their audience than three
nights at Madison Square Garden.
This way we could attract different
audiences to each date.”

Kirkup says that Squeeze is
spending 10 days out of its 60-day
tour in the New York region, which
he does not consider excessive for an
area that is the strongest base for the
band in the U.S. However, he adds,
it is “our obsession to get out of the
Northeast.”

Kirkup notes Squeeze will prob-
ably be playing Madison Square
Garden next year, not for the
money—hardly any act is said to
make money playing there—but be-
cause of the status involved. For the
Garden date, there will obviously be
one promoter.
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Lee began his engineering career with Decca in 1956,

moved to Warner Bros. in 1966, and became Warner's Di-
rector of Engineering in 1969. His experience spans the re-
cording of such artists as Frank Sinatra, James Taylor, and
most recently, Rickie Lee Jones. Herschberg is a true believer
in digital recording, and agreed to tell us why.

Q.

You've probably had as much experience with the 3M

. Digital System as anyone.

A

>0

Yes, probably. I've been working with it for two ysars and
had one of the first systems. We've been through the ups
and downs and it's been well worth it. At this point, the
3M digital machine works as well as most analog
machines.

. How do you justify the extra expense of digital recording?
. Well, | think from any studio point of view, you've got to

have the equipment that wilt bring in the artists. And if
digital recording is truly the state-of-the-art, you've got to
consider the clients you'll attract, and their needs.

. You've obviously done a lot of projects digitally. Why?
. To me, digital recording is almost like the tape machine

is nonexistent. You don't have any of the inherent problems
you have with analog. | think everybody is aware of the
major benefits of digital recording. No wow or flutter, lack
of tape noise and no need for noise reduction. And digital
allows you to do things you couldn’t do with analog. Like
compiling 3 or 4 tracks onto one. There's no degradation
of quality.

Having 32 tracks has helped, and so has the addition
of a digital editor.

Q.

A

Lee Herschberg
Director of Engineering
Warner Bros. Records

“Ri€kie Lee’s voice can go f | )m a whisper
to very loudand digital captures that.”

What do you say to an artist who's considering a digital
project?
I'd say, yes, if it's up to me, go ahead and do it with digital.

Sometimes, on an analog session when the digita! is
available, I'll record the first couple of tracks on both ma-
chines. Then, on the first couple of playbacks, we'll listen
to them side by side. That usually does it right there.
There's no comparison.

There’s nothing wrong with analog recording. And
never has been. It's just that, with digital, you're hearing
on playback what you just did in the studio. And you begin
to hear all the shortcomings of analog machines — the
things you've come to accept. And suddenly, those things
are no longer acceptable.

Q. What musical formats are suited to digital?

A. Any format, really. It's particularly good for music with a
lot of dynamic range. Like Rickie Lee.

Q. What would you say to other engineers and pro-
ducers considering digital?

A. Well, digital isn't for everybody. And I'm not trying to say

it is. There will always be peo-
ple who prefer analog, and a
lot of great records are made
that way. It's just that, to my
ears, digital is far superior,
and it's the next logical step.

Lee Herschberg recently recorded Rickie Lee Jones on the 3M Digital
System The album, Pirates, is available from Warner Bros. Records.

3M Hears You...
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“The big boys (promoters) do not
make the new bands, and you never
hear from them until their profits are
jeopardized,” says John Huie, vice
president of Frontier Booking Intl.,
Squeeze’s booking agency. “With
newer acts, they never ask about ca-
reer development. I’s only when the
actstarts generating money that they
start talking about it.”

Huie says that only last year the
best deal in New York he could get
for Squeeze was as a special guest on
a Willie Nile date. This time around,
he does not feel that he is over-
playing the ace in the market. He
notes that he turned down a date at
the Westchester Premier Theatre,
because he felt that it would be too
much. He says he has also turned
down a two week club date next year
in order to play the Garden. But this
time around, he feels he did just the
right thing for Squeeze.

“The band will make over
$100,000 for its New York area
dates. Now how can anybody say
that is bad career movement?” he
asks.

Derrek Sutton, manager of fellow
A&M act Styx, does not much be-
lieve the $100,000 figure, noting that
his band is coming into Madison
Square Garden this month, and with
a $190,000 gross, he will still have a
$5,000 loss.

However, he says that with fewer
arena bands out on the road, this
makes for less competition for the
acts that play the smaller rooms, es-
pecially in an area like New York,
where a band like Squeeze may play
to four different audiences. “If this
was Mousejaw, lowa, it may have
been different,” he notes.

“But there is a very unpleasant
tendency to overplay an act you
don’t have much faith in,” he adds.
“One of the classic mistakes when an
act makes it is to feel that they may
not be around next year, and then
the temptation is to take what you
can.”

“I have very mixed feelings about
this,” says Chuck Morris, vice presi-
dent of Feyline Presents in Denver.
“Sometimes an act is career ori-
ented, and sometimes it only goes af-
ter the big bucks, but if an act is only
career oriented, it can also hurt. No
band that is worth $5,000 should
play for $1,500 in order to play for
us.”

John Scher, promoter of the
10,000 seat South Mountain venue,
says that concerts should be events,
and he finds nothing wrong with an
act playing a smaller club after a
major show in order to show it still is
in touch with its smaller base au-
dience.

But, he says, in the case of
Squeeze, it was done the other way
around, with Squeeze playing the
Paramount in Staten Island and the
Fountain Casino before coming to
his larger venue. Three days before
the Saturday night (1) date, there
were still a couple of thousand tick-
ets available.

Scher also road manages the
Grateful Dead and he notes in the
New York area it is possible to be
overwhelmed by a cult. Recalling
Grateful Dead dates in New York,
he notes that “at a certain point, the
cult stops.”

Grammys Return
To Los Angeles

LOS ANGELES—The Grammys
are coming back to L.A. after a year
in the Big Apple. The 24th annual
awards telecast will originate from
the Shrine Auditorium here next
February. Pierre Cossette Produc-
tions will again supervise the show
for CBS-TV.
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HILTON HEAD ISLAND, S.C.—
Though automation will be front-
burnered early in this decade, the
Record Bar’s store employes will
provide the excitement fuel.

Vice president of marketing
Ralph King echoed the universal
sentiment of his fellow Record Bar
brass in noting that the computer
continually supports the human ef-
fort at the store level. King and Ed
Berson, vice president of purchas-
ing, both feel the data provided by
the Prime computer will, for ex-
ample, insure chain-wide promo-
tions that impact far more effec-
tively than before.

They envision perhaps a drop
from 12 to 8 or such significant cam-
paigns yearly, but with an overall ef-
fectiveness far outdistancing present
programs.

Both marketing veterans cau-
tiously approach video software.
Berson commissioned Reade White-
Spunner to setup sales-only proce-
dures in two Record Bars for the
chain’s pilot run.

King stubbornly fights video-
cassette rental. He feels if the indus-
try continues to rent software, both
videocassettes and videodisks will

Bergman Chain’s
Ad Group Grows

HILTON HEAD ISLAND, S.C.—
Newly elevated director of advertis-
ing Michael Vassen is utilizing his
seven years field experience to take
Ad-Ventures, the Record Bar’s
house ad agency more thoroughly
into the field during the next year.

Vassen is heading the department
he inherited into hopefully more
spontaneous, exciting production.

To cement field relations he has
added one more local coordinator,
Vicky Mann, working with Harold
McDonnell. He hopes to have four
such persons by year’s end.

(Continued on page 72)

By JOHN SIPPEL

prove unprofitable. King hopes new
technology will aid manufacturing
to reduce video software retail prices
where they will be competitive with
audio product. Rentals will encour-
age home taping which, King pre-
dicts, could kill off video software in
four years.

Both Berson and King want store
managers to exercise more auton-
omy. Record Bar president Barrie
Bergman, too, seeks more independ-
ent leadership at the store level.
Bergman wound up the convention
urging his managers to call him per-
sonally in Durham more often with
challenging questions.

To encourage self-reliance at the
store level, the Record Bar has hired
Dr. Jim Cashman of the Univ. of

Automation’s Role At Record Bar
Report It's Start Of More Effective Store Promotions

Alabama at Tuscaloosa, who will
head a continual employe attitude
survey. In addition, Cashman will
counsel the chain and individual
managers in general on specific
problems endemic to single stores.

National director of operations
Bill Joyner told the managers that
“the bal! is now in your court.” By
early 1982, Joyner will implement a
new manager training program,
wherein trainees will apprentice six
months in one of four “training
stores.”

Strongest spontaneous response
during the morning-long Wednes-
day (29) managers confab resulted
when Bergman announced Price
Waterhouse is designing a retire-
ment program for his employes.

Bob Sherwood At Meet:
Greet, Use The Computer

HILTON HEAD ISLAND, S.C.—
A future day when label computers
talk mutual problems with custom-
ers’ computers is the pertinent vision
of PolyGram Records president Bob
Sherwood.

Sherwood’s foresight aptly
opened the four-day Record Bar
convention here where following
speakers continued to extol automa-
tion and its growing need through
the first half of the decade.

Sherwood hopes for a quick end
to the adversarial roles taken by
manufacturer and account. Sher-
wood wishes for a business environ-
ment where account-provided data
is mixed with radio and company in-
formation.

Sherwood warned the approxi-
mately 300 Record Bar attendance
about properly introducing new au-
dio and/or audio/visual concepts.
He recalled the inept introduction of
quad, noting that again the con-
sumer was faced with a decision
from among multiple incompatible
playback systems. He explained that

WE’RE THE CO
Record and Tape.

WE’VE ALWAYS GOT $3 10 $7 MILLION IN

FACTORY FRESH INVENTORY.EVERY Major Brand
of Audio & Video Equipment. F\A

Carlridges, Accessories AND

Co-ordination on EVERY Order.

“RATED NO.1 IN SERVICE AND RELIABILITY!"
WE WILL SHIP C.O.D./SIGHT DRAFT/LETTER OF CREDIT/ALL PRICES F.O.8. NEW
YORK. CUSTOMER SERVICE HOTLINE... [212] 233-0747

MPLETE CATALOG HOUSE.
Skashed List Prices EVERYDAY on EVERY Major Label

UCH.MUCH

WE’RE READY TO FILL YOUR ORDER NOW.
Wherever You Are in the World,We've Got You Covered
with a Personal Account Supervisor & Complete Computer

10-220 voit }.Blank Tapes,
ORE.

one of the possible concepts is the
Compact Disc.

“The music store in the home,”
Sherwood cautioned, could impact
dangerously in that the recently an-
nounced satellite tv in-home mar-

(Continued on page 12)

" Market Quotations_

As of closing, July 30, 1981
(Sales

l:,’,"‘“"L ow NAME PE  (50a Hiah Low Ciose Change
1% % Aitec Corporation 2 22 1 15/16 1 +1/16
36 26% ABC 6 383 29% 28% 29% + 1
45Y 28% American Can 9 518 37% 36% 36% + %
4% 2% Automatic Radio 4 16 4% 4% 4%  Unch.
81% 46% CBS 9 139 56 55% 55% + %
95% 34% Columbia Pictures 8 88 38% 38% 38% + %
6% 42 Craig Corporation - 17 8 . 5% 6 + %
67% 49% Disney, Walt 14 859 53% 52% 53 + %
8% 4% Electrosound Group 16 20 4% 4 4 - %
9 5% Filmways, Inc. = 160 7% % 7% Unch.
1% 14%  Guif + Western 5 357 18% 18% 58% + %
19% 11% Handleman 1" 3 16 15%  15% - %
15% 10% K-tel 7 10 1% N 1% + %
81 39  Matsushita Electronics 16 27 75% T4%  T74% — 1%
59 42; MCA 9 272 45% 45 45% - %
14% 8% Memorex 2 851 11% 10% M Unch.
65 50% 3M 10 253 54% 53% 54% + %
90% 56% Motorola 1 193 65 64 64% + Y%
59% 36% North American Phillips 7 143 46 45% 46 Unch
20 6% OrroxCorporation 51 311 14%  12%  13% -1
39% 23% Pioneer Electronics 22 14 36% 36% 36% - %
3% 20% RCA 8 2791 1% 20% 21 + Y%
26% 14% Sony 15 772 21 20 21 - %
43 28% Storer Broadcasting 21 175 33% 33% 33% + %
6% 3% Superscope - 14 4% 4% 4% + %
31% 24% TaftBroadcasting 10 105 30 29% 29% + %
26% 17% Transamerica 7 865 23 22% 22% Unch.
58% 33% Warner Communications 17 775 48% 47  48% + %
OVERTHE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 25 125 1% 2 Koss Corp. 17 133 14% 15
Certron Corp. 16 1M 1% 1117186 Kustom Elec. = = 2% 3%
Data Packaging 9 - 6% 7 M. Josephson - 46 % 1%
First Artists Recoton 12 - 3 3%
Prod. 14 2 4% 4% Schwartz
Iintegrity Ent. 8 1M 8% 8% Bros. - 3 3% 4"

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributes to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.

Add 4 Years To Radio Licenses

® Continued from page 1

vision (up from three to five years)
and to approve a lottery system for
initial licensing of radio and tv sta-
tions.

House Democrats objected to and
edited out Senate language that
would heve ended news and public
affairs requirements, commercial
time limits, programming rules and
ascertainment procedures. The Fed-
eral Communications Commission
has already relaxed its rules in these
areas, but if the bill had passed with
Senate language intact, the FCC’s
radio deregulation proposals would
have become law and public interest
groups’ appeals of the FCC deci-
sions would have been thwarted.

President Reagan is expected to
sign the bill into law without hesita-
tion. As well as lengthening broad-
cast license renewal periods, the bill
appropriates funding of $390 mil-
lion for the Corporation for Public
Broadcasting over the next three
years. That figure is slightly less than
the House proposal of $140 million
per year but significantly more than
the Senate alternative of around
$100 million yearly.

Public broadcasting also won its
fight to insure national program-
ming funds, a major victory over
Reagan administration officials who
had been pushing to cut the national
CPB budget and appropriate funds
directly to the local public stations.

A barrage of pressure from the
House in recent days convinced Sen.
Packwood to relent in his drive to

Pasha Joining
CBS Labels

NEW YORK —The CBS family of
Associated Labels will market
worldwide the newly formed Pasha
Record &nd Music Organization.

The Hollywood-based label is
headed by Spencer Proffer, presi-
dent, and Ray Anderson, vice presi-
dent and general manager.

Spotlighting contemporary acts,
Pasha’s first release will be an album
by Australian rocker Billy Thorpe,
produced by Thorpe and Proffer, a
producer/writer.

www americanradiohistorv.com

pass sweeping broadcast deregula-
tion measures as part of the budget
bill. On Friday (24), Speaker of the
House Tip O’Neill (D-Mass.) wrote
Senate Majority Leader Howard
Baker (R-Tenn.), complaining
about snags broadcast deregulation
measures were making in the budget
reconciliation process. Baker then
leaned on Packwood to compromise,
and over that weekend House and
Senate conferees sat down to serious
bargaining, resulting in the current
package.

The National Assn. of Broad-
casters singled out Sen. Packwood
for his efforts to shepherd broadcast
deregulation through the budget bill
process and hailed the stripped
down version that finally came out
of Congress as ‘“extremely heart-
ening” and “an important first step
toward our overall goal of full, first

amendment freedom for broad- and up
casters.”
Rep. Tim Wirth (D-Colo.) contin- Whv Pav More'?
ues to maintain that the budget bill
was not the proper forum for de-
regulating radio and tv and plans to Call or Write
move on broadcast deregulation Sam Lempert

once his House Telecommunica-
tions Subcommittee reconvenes af-
ter the Hill’s August recess. Accord-
ing to Wirth aide Roberta Weiner,
“We’re moving toward it (deregula-

tion). There will be hearings in the
fall. We want to find out all there is
to know before drafting legislation.”

The broadcasting lobby here has
faith that further deregulatory meas-
ures will be introduced when Con-
gress reconvenes in September and
sees the longer license terms as a vic-
tory indicating good faith. “It’s not
deregulation but it helps,” concludes
Radio Broadcasters Assn.’s Lisa
Friede.

DIVIDER
CARDS
15¢

(212) 782-2322
109 So. 5th Street, Brooklyn, N.Y. 11211

AL-LEN CUTTING CO.

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title (&
photo if you wish) at a fraction of
the cost of a custom cover. (Of
course we also do custom covers.)

dLee Myles Assoc.,Tnc.

160 East 56th Street Dept. N2
\ 4 NYC, NY 10022 Tel: 758-3232 I)

PACIFIC
NORTHWEST
LABEL NEEDS

person with diversified rec-
ord manufacturing experi-
ence. Production scheduling
and some engineering back-
ground helpful. Person
should enjoy detail work.
Pleasant working conditions.
Growth potential. Please
send your resume to:

PRODUCTION

P.O. Box 21648
Seattle, WA 98111
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Psychedelic Furs Touring
To Promote $5.98 Album

By ROMAN KOZAK

NEW YORK-With commercial
radio play hard to get, England’s
Psychedelic Furs are working the
clubs and retail to break their second
LP, “Talk Talk Talk.” currently 89
on Billboard’s Top LPs & Tape
chart, in the U.S.

“It’s not really easy for the Furs.
because radio is slow on new bands.
s0 you go with what you can.” says
Bruce Dickinson,
product manager it
for the LP at Co-
lumbia.

To introduce re-
tail to the LP, which
is being listed for
$5.98, CBS sent re-
tailers not just the
usual merchandising material, but
also a special English single, “Pretty
And Pink™/“No Tears,” which was
packaged in an unusual plastic
sleeve. Like a flexidisk, it could also
be played. The sleeve has Richard
Butler, singer and writer for the
group, explaining the cuts on the LP.

The band is currently on a club
tour, and wherever it can, it visits re-
tail accounts, says Dickinson. The
band members also visit clubs that
feature video in order to personally
deliver copies of their new video-
tape.

(Adverlisement)

MASTER TURNED DOWN?
DON'T GIVE UP. . .

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (Nalional
Label Distributing Company) is a na-
tional distribution service sct up with
the key independent distributors across
the country to expose, market. mer-
chandise and promote vour product.
If you believe enough in your product
to spend time and money on it and it is
passed on by the majors. that doesn’t
mean it's a loser.

Many passed on masters have gone on
to be hits. NLDC will get vour label out
there and afford you the opportunity (o
guide your own destiny in the record
business.

Understanding the problems of the
small indie we have structured a very
fair. affordable fee to set your label
up as a nationally distribuled record
company.

For further information call Steve
Schulman at NLDC central  head-
quarters 215 568-0500 or write to NLDC
at 1529 Walnut Street, 6th Floor. Phifa-
delphia, Pa. 19102.

The Psychedelic Furs were first
formed in 1976 as a reaction to min-
imalist punk then popular, and, says
Butler. the band chose its name de-
liberately because it was so un-
fashionable.

“With that name nobody could
possibly mistake us for anyone else.”
recalls Butler. He and manager Les
Mills note that the name has been
both a blessing and sometimes a
curse in the very trend conscious
English market. There was last year
a brief sensation in British music pa-
pers over the new “psychedelic”
bands like the Furs, U2, Teardrop
Explodes, and others.

But since then there has been the
new romantic movement, and now.
following the riots, the skinhead
oi-oi bands are being discovered.
But, notes Mills, hopefully. there is a

(Continued on page 62)

BMA Concert
Roster Grows

LOS ANGELES—The Black Mu-
sic Assn.’s lineup of stars scheduled
to perform at its first Black Music
Family Fair at the Rose Bowl, Pasa-
dena, Caiif., Aug. 15, continues to
grow.

Joining Stevie Wonder & Won-
derlove, Ashford & Simpson, Gro-
ver Washington, Andrae Crouch
and Evelyn King are Lakeside, the
Whispers. Third World, Arsenio
Hall, Frankie Smith and Franklyn
Ajaye.

Radio stations in and around the
L.A. area are engaging in promo-
tional contests advertising the affair,
with some stations planning remotes
from the concert site and many pur-
chasing banners to place around the
city advertising the stations and the
Black Music Family Fair.

Also on hand will be various food
concessions and art exhibits. Doors
for the BMA/Schlitz-sponsored
event will open at 10 a.m. with the
concert starting at noon.

Tickets for the Rose Bowl, which
seats 60,000 are scaled at $15 and
$10.

Record Bar On Brink Of
Computer Age Efficiency

® Continued from page 3
procedures can be immediately cor-
rected.

The closer link between the
Record Bar’s Durham homebase
and its stores nationally by Oct. 31,
1982 will consolidate the entire or-
ganization, the joint objective of
president Barrie Bergman and exec-
utive vice president Bill Golden.
Both top executives stress internal
improvement for the first time in
over a decade taking priority over
everything else, including store ac-
quisitions.

For the first time, Golden and
Rich Gonzalez, vice president, real
estate and acquisition, are negotiat-
ing for the acquisition of a chain, the
three Rocky Mountain Music stores
in Northeastern Colorado. Gonzalez
estimates 15 to 20 mall-oriented loca-
tions will be added, in perhaps three
or four more states. His division will
depend on data from Rutledge in
making store addition decisions. He
and Rutledge are constructing pro-
visions enabling them to objectively
evaluate cite potential.

To bulwark the strategic data
processing area, Rutledge has a new
Prime computer. A transmission is
being set up wherein all stores will

Enactron Studios/

Magnolia Sound
in 1981

BEH&&

A long and prestigious track
record in remote recording
for records, television and
film. Now, introducing
Magnolia Sound. A full serv-
ice studio facility. Not a
studio for everyone. Just for
anyone who shares our com-
mitment to the best ~ Enac
tron Studios and Magnolia
Sound in 1981,
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ENJOY RECORDS

611 W. 125 8T., NYC 10027
(212) 662-2230

soon be on-line to Durham. First off
on a lengthy list of systems is the or-
dering of best-seller albums on-line
by the stores. Terminals and key-
boards in Durham will next be tak-
ing orders for catalog product and,
much later, 45s and accessories will
be ordered thusly.

Rutledge, one of four members of
the NARM data processing com-
mittee aligned with a similar RIAA
group, encourages manufacturers to
cooperate with the current UPC
sales code campaign. Barcoding rep-
resents hefty investment on both
manufacturer and account, but is
well worth it in time saving and
economy, Rutledge explained.

Rutledge feels computerization
will “streamline™ everywhere. DP
will provide faster and fuller infor-
mation to the field. The new P&L
monthlies, for examples, will show
total sales, total cost of product sold
and resultant profit or loss. Most im-
portantly, increased comput-

(Continued on page 62)

Use Computer

® Continued from puge 10

keting program might make avail-
able the top hit albums for
authorized home duplication.
Record outlets must carry compre-
hensive invantory to combat such a
satellite marketing venture. he sug-
gested.

Industry conditions, according to
Sherwood, are improving overall.
Further improvements would come,
he feels, in singles if small-hole 45s
were manufactured to complement
the present large-holed singles made
primarily for jukeboxes. “They do it
in England successfully,” Sherwood
added. He would also like to see
more labels releasing four-track al-
bums at $5.98.

Sherwood feels a less expensive
LP of brand new product would en-
courage the consumer to sample
more new acts. He pointed out thata
recent Billboard story noted that
50% of the number one albums thus
far in the "8)s were by acts who first
hit the charts in the '60s. Radio. re-
tail and manufacturers should be
mutually plugged into a compre-
hensive prcgram to boost new act
exposure, Sherwood said.

www americanradiohistorvy com

LOS ANGELES — Donna
Summer’s last album, “The
Wanderer,” drew rave reviews,
but seemed to fall between the
cracks in terms of airplay. Be-
cause the LP embraced rock tex-
tures, r&b play was spotty, yet
perhaps because she is black,
AOR stations were reluctant to
add it.

Giorgio Moroder, who co-
produces Summer’s albums with
Pete Bellotte, is aware of this
double-bind. That's why the
singer’s next LP, due in late Sep-
tember, will have more of an r&b
emphasis.

“On ‘The Wanderer’ we didnt
have one r&b song” Moroder
says. “Here we have four or five.
With the last album we tried to
move a little away from disco,
but somehow 1 think people re-
sented it. So we're going back a
little bit: 60-70% of the new al-
bum is very danceable. It has
roughly the same format as ‘Bad
Girls.” ™

The LP will be Summer’s fifth
double-record set out of her past
six releases. “We've always been
lucky with double albums.™
Moroder says. “Donna has a big
advantage over other artists: She
can sing so many different types
of'songs you don't get bored even
if it’s a double.”

The producer adds that “The
Wanderer™ was originally slated
to be a double LP. “But I think
the record company (Geffen)
wanted a single LP and also there
was a certain rush to release the
album.”

Moroder thinks the single
“The Wanderer” may have put
some people off. “People didn’t
identify Donna with the song.
We probably changed her voice a
little too much, so when you
heard it on the radio you didn’t
know immediately that it was
Donna. That’s very important for
a singer.”

Moroder says the two gospel-
oriented songs on “The Wan-
derer” neither helped nor hurt
sales. But he adds that there are
no gospel tracks on the new LP.
“There’s a ballad, ‘Brooklyn’
which Donna sings about her
daughter, but that’s the only
really personal song on the al-
bum.

“We were spoiled. | must say.”
declares Moroder. “Every album
sold more worldwide than the
previous one until *“The Wan-
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Giorgio Moroder’s
Summer Challenge

By PAUL GREIN

Moroder has now produced ;
the equivalent of 15 LPs with %
Summer (counting each of the
double-disk sets as two). He ad-
mits it’s not getting any easier.  §

“Our goal is to try to get some- é
thing new on every album and
we’ve more or less achieved that, E

but it’s getting tougher and
tougher.”

But Moroder clearly enjoys
working with his star client. “It’s
great with Donna because she
trusts Peter (Bellotte) and me.
She’s very much involved but
she’s easy to work with. She
doesn’t interfere too much. 1
would hate it if I had to fight on
every little arrangement or
chord. I'm not a fighter. I just
want 1o get it done.

“l have to be in command of
what's going on in the studio. An
act would have to agree to do it
my way.”

Moroder ran into some prob-
lems when he started producing
Blondie’s last LP in the wake of :
his success with “Call Me,” Bill-
board’s No. | single of 1980.

“We started to work in New
York,” he says. **| wanted to do it
and Deborah (Harry) wanted to
doit, but I don’t know about the
guys. And then Donna said we
had tostart her album. I wouldn’t
have had time to do both.” g

Moroder then left the project
and Mike Chapman resumed his
work with the group. The result-
ing LP, “Autoamerican,” went
top 10 and produced back-to-
back No. 1 singles. Harry
recently completed a solo album
produced by Bernard Edwards
and Nile Rodgers of Chic.

“We were talking about a solo
album at the time [ did "Call
Me' " Moroder says. “but she
wasn't ready to do it. She felt if
she would do a solo album then,
the group would split up.”

Moroder has also produced an
album by disco star Madleen
Kane for Chalet Records. “I'm
one of the few producers who %
doesn’t think disco is a dirty

word,” he says. z
Moroder has scored three
films, **Midnight Express.” &
“Foxes”™ and ‘“‘American §

Gigolo,” and this fall will score a
fourth, “Cat People.” the latest
film by “Gigolo” director Paul
Schraeder.

This relatively low scoring out- &
put has been intentional, accord-
ing to Moroder. "A bad movie

derer.’ It's difficult to keep that  ruins your reputation much
up.” (Continued on page 72)
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General News

Reissues Raise Ownership Questions For Koala Label

By EDWARD MORRIS

NASHVILLE—In the two years
since its founding, Koala Records,
of nearby Hendersonville, has pro-
duced and marketed hundreds of al-
bums of reissued material—ranging
from works by Caruso to Al Jarreau.
Some of the prominent names in the
Koala catalog are Paul Anka, the
Beach Boys, Ray Charles, Patsy
Cline, Bing Crosby, Dizzy Gillespie,
Mickey Gilley, Jefferson Airplane,
George Jones, Jerry Lee Lewis,
Frank Sinatra, Rod Stewart and
Dionne Warwick.

The activity has sparked a num-
ber of litigations on the question of
who owns the masters from which
the albums are made. Recently, a
preliminary injunction was granted
against Koala in the U.S. District
Court here to halt its distribution of
an album by Kenny Rogers (Bill-
board, June 27, 1981).

Following this action, three pub-
lishers who have cuts in the disputed
album — Acuff-Rose, Cedarwood

and MCA-also filed in federal
court, charging Koala and Better

Music with unauthorized manufac-
ture of tapes and records. Each
plaintiff is seeking $50,000 for the
alleged misuse. Better Music is a
tape manufacturing division of
Koala.

Although the prominence of the
artists that Koala reissues virtually
invites legal reaction, Koala attor-
ney W. Robert Thompson, Nash-
ville, says that the courts have found
nothing wrong with the operation.
Last year, RCA attempted to stop
the sale of a Waylon Jennings al-
bum, according to Thompson, but
concluded it had no basis for the ac-
tion before the matter ever went to
court.

*“The basic thrust of litigation has
be resolve the question of who
owWgthe right to the master record-
ings. One of the crucial problems is
that there was no central registration
of titles prior to 1972,” Thompson
says.

Charles Leach, attorney for Ron-
nie Milsap, commends Koala for its
willingness to forego circulation of
two disputed Milsap albums in its
catalog. “Koala has been very coop-
erative with me. They’ve agreed not
to ship any of the albums until the
questions about ownership are re-
solved. I think they bought some bad
product.”

Leach has filed a suit in the Fed-
eral District Court here against Jerry
C. Wilson and against David Shnie-
der, doing business as Peachtree
Music. Leach contends that they il-
legally sold tapes to Koala of a live
Milsap performance that took place
about 15 years ago. A second quan-
tity of Milsap tapes not presently
being contested, Leach says, can be
traced back to the Scepter label, on
whose roster Milsap once appeared.
“We’re not really very happy about
these tapes being reissued,” Leach
says. “We're very interested in
seeing them packaged so the public
knows they’ve been released ear-
lier.”

Stan Cherneau, attorney for Carl
Perkins, who has six album titles
listed by Koala, reports, “we have
been talking with Koala’s attorney
and hope the matter can be resolved
without our filing suit.”

In spite of Williams’ assertion that
royalties are being paid, some artist
and publisher reps think the con-
trary. Says Patsy Bruce, representing
her husband Ed Bruce, “Artist-wise,
we’ve not gotten anything” There
are three Bruce albums listed by
Koala. Betty Fowler, who oversees
Bruce’s catalog for Tree Publishers,
says, “We've gotten one very small

royalty statement from Koala, but it
wasn’t for any of Bruce’s songs.”
Despite its legal problems, J.R.
Williams, Koala’s sales manager,
says the company’s catalog is up-
dated monthly and carries from 250

to 300 titles at any given time. Ac-
cording to Williams, the catalog is
made up partially from distributor
response to a list the company circu-
lates of its available masters. “If I
think they’ll buy it,” Williams ex-

plains, “P'll make itinto an album.”
Wesley E. Sanborn, Koala’s presi-
dent, scouts out the material for
reissue, Williams says. Sources of the
material, he adds, include ‘“‘artists
who are between labels or who have

done some things on their own, and
companies that have artists to sell or
lease. Mostly we go to artists and
managers. We get old masters on
people you can’t even find anymore.

(Continued on page 67}
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Commentary

Breaking The Color Barrier

By HOWARD BLOOM

The record industry provides probably the strangest example
of segregation since South African apartheid—a frequent, un-
spoken separation of blacks and whites that subtly and insid-
iously damages our industry.

It’s not that the record business fails to employ blacks in
meaningful positions, for a consider-
able number work in all levels of our in-
dustry. It’s not that the record industry
fails to acknowledge black artists on the
charts—25% of the artists in the top 40 at
any given time tend to be black. And it’s
not that the major halls refuse to allow
black acts to play—black acts regularly
sell out major venues. But an extremely
real segregation exists nonetheless.

Specifically, while no color barrier
keeps blacks out of the music industry,
there is a color barrier within the busi-
ness that blacks cross over with great
difficulty. There may be plenty of room
on radio for black formats, but there are
barriers between formats that repel
blacks.

And though there are numerous
black employes within record com-
panies, there are enormous separations
between black and white departments,
separations that frequently cripple a
company’s ability to maximize the po-
tential of a record.

With a few exceptions like Stevie
Wonder and Earth, Wind & Fire, black
acts are not played on AOR radio. Nu-
merous black ballads and adult/contemporary tunes get AM
pop radio play, but uptempo dance funk are left out in the pop
cold.

‘The notion of segregated
music has been endemic’

Likewise, it’s the rare white act that gets played on black ra-
dio formats. One black music tip sheet editor even regularly
crusades against black programmers who play white records,
denouncing them as traitors to their race.

When records are released, black acts are generally shunted
by the record company to a black promotion department
(transparently camouflaged by the title “special markets”) to be
promoted at black radio. White acts go to white promotion
staffs to promote at white radio. With few exceptions, black
promotion staffs don’t work so-called “white” records, and
vice-versa.

If a black act’s record is rock’n’roll and belongs on AOR ra-
dio, that’s too bad. The black special markets department drops
the record because it’s not appropriate to black radio. And the
white AOR and pop departments generally refuse to touch the
record because of the color of the artist who made it.

In 1974, I accepted the task of organizing an East Coast pub-
lic and artists relation department for ABC Records. The com-
pany’s hottest record at the time was “Tell Me Something
Good” by Rufus, a number one pop single. Despite the record’s
success, the majority of the label’s white staffers didn’t feel like
working with Rufus. Many whites in a variety of departments
were so in love with rock’n’roll, and so unwilling to work any-
thing outside their own tastes, that Rufus was ignored in many
areas.

This kind of fragmentation continues today, and is destruc-
tive to the goal of selling records.

I threw myself and my department into an all-out Rufus PR
campaign and had a ball helping get an unknown songstress
named Chaka Khan into People, Seventeen, Harper’s Bazaar
and a host of other outlets. My more “discriminating” white co-

Howard Bloom: ‘‘We'll lose golden oppor-
tunities unless we recognize our ingrained
prejudices and overcome them."”

workers who had been afraid of sullying their rock’n’roll purity
by working with a black pop act missed out on a tremendously
gratifying experience—the experience of establishing a new
star.

When that invisible barrier between black and white music is
broken through from either direction,
the results can be staggering. Those acts
that have had crossover activity in ei-
ther direction are among the top-selling
artists in the business. Through inten-
sive black radio and club play, a white
act like Queen’s “Another One Bites
The Dust” sold over three million sin-
gles in the United States alone, accord-
ing to the band’s management.

Earth, Wind & Fire have been played
extensively on AOR and top 40 and are
credited with having sold 36 million
records worldwide. The Commodores
are played on pop, white AOR, MOR
and even country stations, and as a re-
sult are one of the top acts in the busi-
ness.

Devo’s “Whip It” broke through with
airplay on black radio in Detroit and in
black clubs, and went gold despite the
lack of AOR airplay. WBLS in New
York helped augment the Clash’s au-
s dience by breaking “The Magnificent
Seven,” and Rod Stewart’s “Do Ya’
Think I’'m Sexy,” which received con-
siderable black radio and club play, was
the biggest single of his career.

Vice-versa, a black rocker like Prince gained enormously
from the willingness of the white, AOR promotion staff at
Warner Bros. to support his record, while an act like the Bus
Boys proves that just because your skin is black, it doesn’t mean
that you can’t or don’t play rock’n’roll.

At a time when breaking and sustaining artists’ careers is
more important than ever, we’ll lose golden opportunities un-
less we recognize our ingrained prejudices and overcome them.

Funk records like Taana Gardner’s “Heartbeat,” the
Strikers’ “Body Music,” and Grace Jones” “Pull Up To The
Bumper” are now beginning to become big in white rock clubs.
The white German act Kraftwerk, whose “Trans-Europe Ex-
press” broke in uptown New York City black clubs a few years
ago, currently has the cuts “Numbers” and “Pocket Calculator”
breaking through in black and white clubs, and black retail ac-
counts.

‘By integrating markets we
can achieve greater sales’

If the record industry can dissolve the color barrier, we can
take records like these to great heights.

It’s to our advantage to break down the racial barrier and
change our perceptions of so-called “black” and “white” music
formats. Radio stations like WBLS and WKTU in New York
started from a black base, but now program everything from
the B-52s to Frank Sinatra, and have an audience nearly three
times that of their AOR competitors who restrict the play of
black music to an occasional token Stevie Wonder cut.

The notion of segregated music has been endemic in our
business since the days when black records were known as
“race records.” It’s high time we blasted away those prejudices
once and for all. The issue is not a political one, it’s economic.

By integrating markets, we can achieve greater record sales.
And that, after all, is the bottom line of our industry.

Howard Bloom is president of Howard Bloom Organization
Lid, a New York based public relations firm which includes a
number of top black and white acts on its client roster.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

The higher the cost to retail, the higher the price for
the consumer. The consumer buys less, cutting the
unit amount sold and cutting into profit. I've seen la-
bels cut back on promotional albums, advertising and
personnel, but | haven't seen attempts at cutting the
cost of records. And that is at the root of low sales.

Something else manufacturers should be aware of.
Do away with double-record sets for the time being.
We're battling for sales constantly and when we try to
selt a double record for $12-§14 we're cutting into
muttiple sales. Also, the return rate on deuble-pocket
albums is at least 35% more than on single LPs, lead-
ing to waste alt around.

Here is a thought for artists with enough material

for two albums: release two separate albums at the
same time at a list price of $8.98 per disk, or a com-
bined list of $11.98 to $13.98 if the customer pur-
chases both at the same time. And work two single
sides, one from each album, on a single 45.

When it comes to r&b, the industry still hasn't
learned from its experiments. They put out a 12-inch
single and it sells incredibly well while it is available,
but the LP doesn't. Buyers want this one record, not
the whole album.

Most r&b groups only have one or two great sorgs
per album release. So why put out an album for two
songs? Just refease a 12-inch and a 45. An r&b buyer
will readily pay $4 or $5 for the 12-inch version of a
song, rather than $8 or $9 for an album they won't lis-
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ten to again after they've heard the hit. And if two 12-
inchers are released by the same group, the retailer
will bring in $8 or $10 in greater numbers than $8 al-
bums can generate.

As fast as the record industry changes, it still re-
mains the same. If the public doesn't buy we don't
make money. Let's look at our infancy and see if we
can learn how to sell records again.

The manufacturer has the tools. He should use
them, and listen to his people on the street. Remem-
ber, records are sold on the street, not out of offices in
New York or Los Angeles.

Ken Likavec
Peaches Records
Cleveland
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ILBERT AND SUI

e e e e e ke e e sk ke ook ok ke

IVAN

1 0.2.0.0.0.8.0.6.0.0.0.0.0 8 1

LEIBER AND

[OLLER

1.2.0.8.2.0.0.0.8.0.0.0.8.0.0.8.8.8

LENNON AND McCARTNEY
1 2.0.2.0.2.0.0.2.0.0.0.0.0.0.0.6.0

- DIFFORD AND TILBROOK

Y %% vy READ WHAT SO MANY REVIEWERS ARE SAYING ABOUT v % % %

SQUEEZE

“The first single released in America is 'Tempted’...it
should be a shoe-in for aTop 40 U.S. hit”
*Jim Farber, The Soho News

" ..any list of today's first-rate songwriters should
include Mr. Difford and his partner, Glenn Tilbrook”
*Robert Palmer, New York Times

"“'East Side Story'is like a bolt from the blue. Song after
song on the fourth LP by this British quintet boggles
the mind, delights the ears, sends shivers up and down
the spine, gives rise to goose bumps’

% Steven Rea, High Fidelity

"In plain English: It's a masterpiece’’
* Allan Jones, Melody Maker

%% SQUEEZE %%

A HIT ALBUM WITH THE
REVIEWERS AND THE CHARTS

“If the names Tilbrook and Difford don't roll off the tongue
quite as trippingly as Lennon and McCartney, well, con-
sider them roses by another name. For with this fourth
U.S. release, Squeeze's Glenn Tilbrook and Chris Difford
prove their tunesmithing is sweet, and fordiversity,
charm and rhythmic agility it invites comparison to the
early works of John and Paul...Tilbrook-Diffard, like
(Elvis) Costello, are prolific melodists whose disciplined
styles join like the sides of an isosceles triangle built
on a Beatles base. Get to know ‘East Side Story'cuts
like 'Heaven,‘Someone Else's Bell, Tempted.'Piccadilly,
or'ls That Love'and see if they don't start sneaking
through your brain when you least expect it

wPeople Magazine, Aug. 3, 1981
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* . Difford and Tilbrook are the Gilbert & Sullivan, Lennon
& McCartney and Leiber & Stoller of the’'80’s...and
material isn't the band's only weapon. Tilbrook is an
especially inviting singer who shares Paul McCartney's
ability to move from the delicate to the intense without
sacrificing an Everyman charm”

* Robert Hilburn, Los Angeles Times

"There is so much to admire on this album (East Side
Story) that it's a mystery the band has so little impact—
and airplay—in America. Without resorting to empty
imitation Squeeze manages to evoke the buoyant pop
of the‘Revolver’-era Beatles, with subtle bows to the
Kinks, the Who, the Animals and other distinctive voices
of that era"’ .

% Richard Harrington, The Washington Post

EAST SIDE STORY

Includes the Top AOR Track
and Single “TEMPTED’'.......

PRODUCED BY
ROGER BECHIRIAN
AND
ELVIS COSTELLO.
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AUGUST 8, 1981, BILLBOARD

Billboard Singles Radio Action

Playlist Prime Mover

PRIME MOVERS-NATIONAL

ROSS & RICHIE-Endless Love (Motown)
POINTER SISTERS—Slow Hand (Planet)
RICK JAMES —Super Freak (Motown)

Playlist Top Add Ons @

Based on station playlists through Tuesday (7/28/81)

TOP ADD ONS -NATIONAL

EDDIE RABBITT—Step By Step (Elektra)
SHEENA EASTON—For Your Eyes Only (Liberty)
STEVIE NICKS—Stap Draggin' My Heart Around (Modern)

* PRIME MOVERS—The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked **.
® ADD ONS—The two key products
added at the radio stations listed
as determined by station personnel
are marked oeo.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National fevels.

Pacific Southwest Region

memm % PRIME MOVERS maemmm

ROSS & RICHIE —Endiess Love (Motown)
RICK JAMES—Super Freak (Motown)
60 G0'S—Our Lips Are Sealed (IRS)

mmmem ® TOP ADD ONS mmesm

ELTON JOHN—Chloe (Geffen)
GINO VARNELLI-Nightwalker (Arista)
SHEENA EASTON—For Your Eyes Only (Liberty)

s BREAKOUT S mamesssen

KIM CARNES—Draw Of The Cards (EMI)
REQ SPEEDWAGON—In Your Letter (Epic)
RAY PARKER—That 01d Song (Arista)

KFi-Los Angeles (R. Collins—MD)
% DIANA ROSS/LIONEL RICHIE-Endless
Love 25-20

*% AR SUPPLY—The One That You Love 2-1

* MANHATTAN TRANSFER-Boy From New
York City 15-9

* ELO-Hold On Tight 29-23

oo REQ SPEEDWAGON—In Your Letter

oo KIM CARNES—Draw Of The Cards

® STEVIE NICKS—-Stop Draggin' My Heart
Around—X

o EDDIE RABBITT—Step By Step—X

o JOHN DENVER—Some Days Are Diamonds—

X

® JIM STEINMAN—Rock 'a'roll Dreams Come
Through—X

o GLEN CAMPBELL~I Love My Truck—X

© SHEENA EASTON—For Your Eyes Only—X

® ALABAMA-Feels So Right—X

® REX SMITH/RACHEL SWEET—Everlasting
Love—X

® ROBBIE PATTON—Don't Give It Up—X

® PABLO CRUISE~Cool Love—D-28

® BOOMER CASTLEMAN—Summertimes
Blues—X

o FRANKE & THE KNOCKOUTS—-You're My
Girl-D-29

® MICKEY GILLEY-You Don't Know Me—X

© SILVER CONDOR~You Could Take My Heart
Away—X

® LULU~| Could Never Miss You--X

® FRED KNOBLOCK—Memphis

® SANTAMA-The Sensitive Kind—X

© RAY PARKER JR. & RAYDIO—That Old Song—
X

® RICK JAMES—Super Freak

KRLA~-Los Angeles (R. Stancatto—MD)

* % RICK SPRINGFIELD-Jessie's Girl 15-7
*% DIANA ROSS/LIONEL RICHIE—Endless
Love 9-3

* POINTER SISTERS-Slow hand 13-9

* TEENA MARIE-Square Biz 18-13

* STACY LATTISAW—Love On A Two Way
Street 11-8

oo STEVIE NICKS—Stop Draggin’ My Heart

Around

e RONNIE MILSAP—No Gettin' Over Me

© SHAKIN' STEVENS—You Drive Me Crazy—X

o ALLMAN BROTHERS BAMD—Straight From
The Heart

© ROBBIE PATTON--Don't Give It Up—X

o SHEENA EASTON—For Your Eyes Only

o EVELYN KING—-I'm In Love—X

® GARY U.S. BONDS—Jole Blon—X

o COMMODORES—Lady—D-15

® GINO VANNELL!-Nightwalker—X

o GARY WRIGHT-Really Wanna Know You—X

© RAY PARKER JR. & RAYDIO—That OId Song—
X

o BEACH BOYS—Medley

© FRANKE & THE KNOCKOUTS-You're My
Girl-X

o MARY WILSON—Peter, The Meter Reader—X

KRTH(K-EARTH)—Los Angeles

(8. Hamilton—PD)

* % THE 60-G0'S—Our Lips Are Sealed 29-23
% RICK SAMES—Super Freak D-19

* JUICE NEWTON-Queen Of Hearts 13-7

* COMMODORES-Lady 21-15

* GINO VANNELL!—Nightwalker 30-26

oo ELTON JOHN-Chloe

o PABLO CRUISE-Cool Love—D-28

® ELO-Hold On Tight—D-29

o EDDIE RABBITT-Step By Step—X

© BEACH BOYS—Medley—D-27

© FRANKE & THE KNOCKOUTS-You're My
Girl-D-30

® LULU~I Could Never Miss You—X

® REO SPEEDWAGON~In Your Letter

® MOODY BLUES~The Voice

KFMB(B-100)-San Diego
(G. McCartney—MD)

% DIANA ROSS/LIONEL RICHIE~ Endiess
Love 8.5
* % THE ALAN PARSONS PROJECT- Time 10-
9
* RONNIE MILSAP- No Gettin' Over Me 12-
11
* JUICE NEWTON~- Queen Of Hearts 11-8
* JOEY SCARBURY— Theme From Greatest
American Hero 4-1
oe LULU-I Could Never Miss You
© MOODY BLUES~The Voice—D-29
© ELTON JOHN—Chioe—D-30
o ROBBIE PATTON—Don't Give It Up—D-28
® GARY WRIGHT—-Really Wanna Know You-D-
21

KGB(13K)—San Diego (J. Lucifer—PD)

%% RICK SPRINGFIELD-)essie's Girl 5-2
% DIANA ROSS/LIONEL RICHIE-Endless
Love 13-4

* RICK JAMES-Give It To Me Baby 129

 DARYL HALL/JOHN OATES-You Make My
Dreams 16-13

oo STEVIE NICKS—Stop Draggin' My Heart
Around

ee EDDIE RABBITT-Step By Step

o TUBES—Don't Want To Wait Anymore—X

© SHEENA EASTON~For Your Eyes Only

© RONNIE MILSAP—No Gettin’ Over me—D-30

e GARY WRIGHT—Really Wanna Know You—X

© RAY PARKER JR. & RAYDIO—That OId Song—
D-27

© JOURNEY-Who's Crying Now—D-26

® FRANKE & THE KNOCKOUTS—You're My
Girl—X

KERN—Bahersfield (B. Reyes—MD)

% POINTER SISTERS-Siow Hand 13-8

%% JUICE NEWTON-Queen Of Hearts 10-6

* KENNY ROGERS-1Don't Need You 12-7

# PHIL COLLINS—In The Air Tonight 19-15

oo RAY PARKER JR. & RAYDIO—That Old Song

oo THE AFTERNOON DELIGHTS—General

Hospi-tale

o BLUE OYSTER CULT-Burnin’ For You

o THE MDODY BLUES~-The Voice

® LULU-I Could Never Miss You

© FRANKE & THE KNOCKOUTS-You're My
Girl—X

® SILVER CONDOR-You Could Take My Heart
Away—X

® SANTANA—The Sensitive Kind—X

® POINT BLANK-Nicole—X

o EDDIE RABBITT—Step By Step—D-35

o STEVIE NICKS-Stop Draggin' My Heart
Around—D-33

® JEFFERSON STARSHIP—Stranger—X

® GINO VANNELLI-Nightwalker—X

® CHANGE-Hold On Tight—D-34

® BLACKFOOT—Fly Away—X

© ALABAMA-Feels So Right

® REX SMITH/RACHEL SWEET—Everlasting
Love

o PABLO CRUISE—Cool Love

o TOM PETTY & THE HEARTBREAKERS~A
Woman In Love—X

KOPA—Phoenix (C. Jackson~MD)

%% PHIL COLLINS—In The Air Tonight 19-11

* % GREG KIHN BAND—The Breakup Song 20-

13

* RAY PARKER JR. & RAYDIO~-That 0ld Song
28-24

* PABLO CRUISE-Cool Love 24-20

# DIANA ROSS/LIONEL RICHIE—Endless Love
21-16

oo GINO VANNELLI—Nightwalker

oo SHEENA EASTON—For Your Eyes Only

o STEVIE NICKS—Stop Draggin’' My Heart
Around—D-30

® GARY WRIGHT—Really Wanna Know You—X

® ELO—Hold On Tight—D-29

® BALANCE—Breaking Away

© FRANKE & THE KNOCKOUTS—You're My
Girl-D-28

o SILVER CONDOR-You Could Take My Heart
Away

KRQQ(KRQ)~Tucson (D. McCoy—MD)

No List

KTKT—Tucson (B. Rivers—MD)

No List

KENO—Las Vegas (B. Alexander—MD)

* % KENNY ROGERS—I Don't Need You 3-1
* % JOEY SCARBURY-Theme From Greatest
American Hero 6-2

+ ALAN PARSONS PROJECT-Time 13-9

* DIANA ROSS/LIONEL RICHIE—Endless Love
16-13

* COMMODORES~Lady 21-17

oo PABLO CRUISE~Cool Love—22

KLUC—Las Vegas (R. Lundquist-PD)

*% POINTER SISTERS-Siow Hand 6-3

*% PABLO CRUISE~Cool Love 13-6

* PAT BENATAR—Fire & Ice 18-13

* JIM STEINMAN-Rock'n’roll Dreams Come
Through 14-9

* FOREIGNER-Urgent 12-8

oo JEFFERSON STARSHIP—Stranger

oo DON FELDER-Heavy Metal

© GARY WRIGHT—Really Wanna Know You

Pacific Northwest Region

mmm % PRIME MOVERS mmems

ROSS & RICHIE~Endless Love (Motown)
JOURMEY—Who's Crying Now (Coiumbia)
RICK JAMES—Super Freak (Motown)

mmmm® TOP ADD ONS s
EDDAE RABBITT—Step By Step (Elektra)
BEACH BOYS—Mediey (Capitol)
FRANKE & THE KNOCKOUTS—You're My Girt

(Milleanium)
s BREAKOU TS s

KIM CARNES—Draw Of The Cards (EMI)
CHERYL LYNN—Shake It Up Tonight (Columbia)
MOODY BLUES—The Voice (Threshoid)

KFRC—San Francisco (J. Peterson—PD}

%% JOURNEY-Who's Crying Now 30-20

% RICK JAMES-Super Freak 34-21

* BILLY SQUIER—The Stroke 19-12

* FOREIGNER—Urgent 22-15

* POINTER SISTERS~-Slow Hand 14-9

oe CHERYL LYNN—Shake It Up Tonighr

oo FRANKE & THE KNOCKOUTS—You're My

Girl

© BROTHERS JOHNSON—The Real Thing—X

® CARL CARLTON—She’s A Bad Mama Jama—X

® STACY LATTISAW=Love On A Two Way Street

® MAC DAVIS—Secrets—X

© DIANA ROSS/LIONEL RICHIE-Endless
Love—D-25

KIOY(K104)—Fresno (T. Saville—PD)
%% SHEENA EASTON~-For Your Eyes Cnly 27-
22

%% GREG KIHN BAND—The Breakup Song 2-1

# STEVIE NICKS-Stop Draggin' My Heart
Around 25-19

+ EDDIE RABBITT-Step By Step 30-24

* MDODY BLUES—Gemini Dream 3-2

oe DIANA ROSS/LIONEL RICHIE-Endless

Love—25

oo KIM CARNES—Draw Of The Cards

o TUBES-Don’t Want To Wait Anymore—D-28

® GARY WRIGHT-Really Wanna Know You—D-
27

® SILVER CONDOR-You Could Take My Heart
Away

KGW—Portland (J. Wojniak—MD)

*% PABLO CRUISE—Cool Love 21-16

% DIANA ROSS/LIONEL RICHIE—Encless
Love 17-12

* RONNIE MILSAP—No Gettin' Over M2 18-14

* JUICE NENTON-Queen Of Hearts 14-11

+ LEE RITENOUR-Is It You 8-7

oo EDDIE RABBITT-Step By Step—23

oo JOURNEY—Who's Crying Now—20

KMJK—Portland (C. Kelly-MD)

% COMMODORES—Lady 22-15

% ALAN PARSONS PROJECT—Time 2-1

* LOVERBOY—The Kid Is Hot Tonight 16-11

* PAT BENATAR—Fire & [ce 25-18

 BILLY SQUIER-The Stroke 22-12

oo KIM CARNES~Draw Of The Cards

ee BEACH BOYS—Mediey

o ROBBIE PATTON—Don't Give It Up—X

® SHEENA EASTON—For Your Eyes Only

o STEVIE NICKS—-Stop Draggin' My Heart
Around—X

© GARY WRIGHT-Really Wanna Know You—D-
33

® CHANGE-Hold Tight—D-32

© FRANKE & THE KNOCKOUTS-You're My
Girl—X

o SILVER CONDOR-You Could Take My Heart
Away—X

© RAY PARKER JR. & RAYDIO-That Old Song

KJR—Seattle (T. Mitchell-MD)

% DIANA ROSS/LIONEL RICHIE-Endless
Love 16-11

% KENNY ROGERS—-1Don't Need You 3-1

* CARPENTERS—Touch Me When We're
Dancing 15-12

+ FOREIGNER-Urgent 20-15

* RONNIE MILSAP-No Gettin’ Over Me 19-16

o STEVIE NICXS—Stop Draggin’ My Heart
Around—D-23

© GARY WRIGHT—Really Wanna Know You—D-
20

® PHIL COLLINS—in The Air Tonight—X

© BEACH BOYS—Medley—D-25

® JOURNEY-Who's Crying Now—D-24

KYYX~Seattle (E. Ichiyama~MD)

% DIANA ROSS/LIONEL RICHIE-Endless
Love 15-10

% FOREIGNER-Urgent 20-15

* ELO~Hold On Tight

+ EDDIE RABBITT-Step By Step D-30

+ STEVIE NICKS~Stop Draggin' My Heart
Around D-29

oo MDODY BLUES~The Voice

oo KIM CARNES-Draw Of The Cards

© NEILSON/PEARSON BAND—The Sun Ain't
Gonna Shine Anymore

® REO SPEEDWAGON-~In Your Letter

® GINO VANNELLI-Nightwalker—X

® GARY U.S. BONDS~Jole Bion—X

o DON FELDER-Heavy Metal—X

© SHEENA EASTON-For Your Eyes Only—X

© ALABAMA-Feels So Right—X

o BALANCE-Breaking Away—X

o ALLMAN BROS. BAND—Straight From The
Heart

® LULU-I Could Never Miss You

® SILVER CONDOR-You Could Take My Heart
Away—X

e BEACH BOYS—Medley—X

KJRB~—Spokane (). Larrabee—MD)

% DIANA ROSS/LIONEL RICHIE—Endless
Love 16-6
* % JOEY SCARBURY—Theme From Greatest
American Hero 3-1

* JUICE NEWTON-Queen Of Hearts 10-4

+ COMMODORES—Lady 85

* JOURNEY—-Who's Crying Now 24-17

oo KIM CARNES—-Draw Of The Cards

oo ELTON JOHN-Chloe

® PAT BENATAR—Fire & lce—X

® DON FELDER—-Heavy Metal—X

® EDDIE RABBITT-Step By Step—D-28

o SHEENA EASTON-For Your Eyes Only—D-27

® RICK JAMES-Super Freak—X

o SQUEEZE-Tempted—X

® GREG KIHN BAND~-The Breakup Song—X

® LOVERBOY-The Kid Is Hot Tonight—X

® BILLY SQUIER-The Stroke—X

e RUSH-Tom Sawyer—X

® AL JARREAU-We're In This Love Together—
D-29

© NEILSON/PEARSON~The Sun Ain't Gonna
Shine Anymore

KTAC-Tacoma (B. Cannon—-MD)

*% MARTY BALIN-Hearts 8-5
% MANHATTAN TRANSFER-Boy From New
York City 9-6

* JUICE NEWTON—Queen Of Hearts 7-4

* POINTER SISTERS-Siow Hand 10-7

* FOREIGNER-Urgent 19-15

oe LULU-I Could Never Miss You

oo RAY PARKER JR. & RAYDIO-That 01d Song

® REX SMITH/RACHEL SWEET~Everlasting
Love—D-30

© SHEENA EASTON—For Your Eyes Only

o ELO—Hold On Tight—X

® STARS ON 45—Medley I{—D-29

® GINO VANNELLI-Nightwalker—X

o EDDIE RABBITT-Step By Step—X

e BEACH BOYS—Medley—X

© NEILSON/PEARSON-The Sun Ain't Gonna
Shine Anymore

KCBN—Reno (1. Irons—MD)

%% STEVIE NICKS—Stop Draggin’ My Heart
Around 38-31

%% JOURNEY-Who's Crying Now 20-13

* PAT BENATAR-Fire & Ice 33-24

+ COMMODORES—Lady 30-21

* DIANA ROSS/LIONEL RICHIE—Endless Love
26-19

oo ALLMAN BROTHERS BAND-Straight From

The Heart

oo LULU-I Could Never Miss You

e [CEHOUSE—We Can Get Together—X

o DEBRA LAWS-Very Special

® SANTANA—The Sensitive Kind

© TOM PETTY & THE HEARTBREAKERS—A
Woman In Love—X

© SHEENA EASTON-For Your Eyes Only—29

o POINT BLANK-Nicole—X

o STYX-Nothing Ever Goes As Planned—X
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Breakouts

MOODY BLUES—The Voice (Threshold)

KIM CARNES—Draw Of The Cards (EMI)
BALANCE —Breaking Away (Epic)

o JEFFERSON STARSHIP—Stranger—X
KCPX—Satt Lake City (G. Waldron—MD)

% ALAN PARSONS PROJECT—Time 19-10
% DIANA ROSS/LIONEL RICHIE-Endless
Love 23-12

+ EDDIE RABBITT-Step By Step 30-22

* JOURNEY-Who's Crying Now D-28

* LULU~{ Could Never Miss You #-35

oo STEVIE NICKS-Stop Draggin’ My Heart

Around

oo KIM CARNES—Draw Of The Cards

© EVELYN KING~i'm in Love

© DON McLEAN-It's Just The Sun—X

© LARRY JOHN McNALLY-Just Like Paradise—
X

o SQUEEZE-Tempted—X

© RAY PARKER JR. & RAYDIO-That 0ld Song

® ICEHOUSE~We Can Get Together—X

o BERNADETTE PETERS-Dedicated To The
One | Love—X

© MICHAEL STANLEY BAND—Falling in Love
Again—X

® ERIC HINE—Not Fade Away

o VAN STEPHENSON-You've Got A Good Love
Comin’

© PHIL SEYMOUR~( Really Love You—X

KRSP~Sait Lake (L. Winegar—MD)

% PHIL COLLINS-In The Air Tonight 5-3

*% FOREIGNER—Urgent 11-1

* STEVIE NICKS—Stop Draggin’ My Heart
Around 25-20

* PAT BENATAR-Fire & Ice 19-13

* ELO-Hold On Tight 26-22

®e KIM CARNES—Draw 0f The Cards

ee MOODY BLUES-The Voice

® BALANCE—Breaking Away—D-27

® DON FELDER--Heavy Metal

® SQUEEZE-Tempted—X

® SILVER CONDOR-You Could Take My Heart
Away—D-26

® BLUE OYSTER CULT—-Butn'n For You—D-28

KIMN-Denver (Doug Ericson—MD)

* % JUICE NEWTON—Queen Of Hearts 14-8

% POINTER SISTERS—Slow Hand 13-7

* DIANA ROSS/LIONEL RICHIE-Endless Love
17-10

* GREG KIHN BAND~The Breakup Song 25-18

* FOREIGNER-Urgent 15-9

oo BEACH BOYS—-Medley

oo EDDIE RABBITT-Step By Step

o STEVIE NICKS—Stop Draggin’ My Heart
Around—D-30

© GARY WRIGHT—Really Wanna Know You—D-
29

North Central Region

memm % PRIME MOVERS mmemm

ROSS & RICHIE—Endless Love (Motown)
POINTER SISTERS—Slow Hand (Planet)
RICK SPRINGFIELD—Jessie’s Girl (RCA)

mmm® TOP ADD ONS s
EDDIE RABBITT—Step By Step (Elektra)
STEVIE NICKS—Stop Oraggin' My Heart Around
(Modern)
RAY PARKER—That Old Song (Arista)
s BREAKOUTS m—

MOODY BLUES—The Voice (Threshold)

GREG KEHN—The Breakup Song (Beserkley)

FRANKE & THE KNOCKOUTS—You're My Gir
(Milleanium)

CKLW=Detroit (R. Tromblee—MD)

* % POINTER SISTERS-Slow Hand 16-9
*% DIANA ROSS/LIONEL RICHIE—Endless
Love 7-1

* STEVIE NICKS—Stop Draggin’ My Heart
Around 27-19

* JOURNEY-Who's Crying Now 28-15

®e TUBES—Don't Want To Wait Anymore—23

oo MOODY BLUES-The Voice

® STACY LATTISAW=Love On A Two Way Street

® GARY WRIGHT~Really Wanna Know You—X

o EDDIE RABBITT—Step By Step—X

® ELO~Hold On Tight—D-30

o EVELYM KING—I'm In Love—D-28

® LULU-I Could Never Miss You—X

WDRQ-Detroit (S. Summers—MD)

*% JOURNEY-Who's Crying Now 15-10

+* ALAN PARSONS PROJECT—Time 10-8

+ PABLO CRUISE~Cool Love 20-16

+ DIANA ROSS/LIONEL RICHIE~Endless Love
74

oo STARS ON 45—Medley 11-20

ee GREG KIHN BAND-The Breakup Song—13

® STANLEY CLARKE/GEORGE DUKE-Sweet
Baby—X

© RAY PARKER JR. & RAYDIO—That Oid Song—
X

WAKY - Louisville (B. Moody—MD)

% ALAN PARSONS PROJECT—Time 10-6

%% PABLO CRUISE—Cool Love 119

* JUICE NEWTON—Queen Of Hearts 9-5

* CARPENTERS-Touch Me When We're
Dancing 12-10

* DIANA ROSS/LIONEL RICHIE-Endless Love
7-4

oo FRANKE & THE KNOCKOUTS~You're My

Girl—22

oo EDDIE RABBITT-Step By Step—20

o ELO-Hold On Tight-21

® SILVER CONDOR~You Could Take My Heart
Away-33

WKJJ(1J 100)-Louisville (T. Gilligan~MD)

* & RICK SPRINGFIELD~Jessie's Girl 2-1

*% JOURNEY-Who's Crying Now 20-12

* JIM STEINMAN—Rock'n'roll Dreams Come
Through 9-8

* FOREIGNER-Urgent 8-7

oo BLUE OYSTER CULT~Burning For You

ee MDODY BLUES~The Voice

o SILVER CONDOR~You Could Take My Heart
Away-X

® NEILSON/PEARSON-The Sun Ain't Gonna
Shine Anymore

® GARY 0.-Pay You Back With Interest—X

© GINO VANNELL!-Nightwalker—D-29

® SAD CAFE-La-Di-Da—X

® THE A'S-AWoman's Got The Power—D-25

o BALANCE-Breaking Away—D-30

© ELTON JOHN~-Chloe—X

® ROBBIE PATTON-Don't Give it Up—X

® TUBES-Don't Want To Wait Anymore—X

o DON FELDER-Heavy Metal—X

® ELO-Hold On Tight

o SQUEEZE-Tempted—X

o BEACH BOYS-Medley—D-28

© SANTANA-The Sensitive Kind—D-31

® ICEHOUSE—-We Can Get Together—X

® PURE PRAIRIE LEAGUE-You're Mine
Tonight—D-27

© MICHAEL STANLEY BAND—Falling In Love
Again

o ALLMAN BROTHERS BAMD-Straight From
The Heart

WGCL-Cleveland (D. Collins—MD)

% DIANA ROSS/LIONEL RICHIE—Endless
Love 125
* % POINTER SISTERS—Siow Hand 10-4
 JUICE NEWTON-Queen Of Hearts 19-11
* PATBENATAR—Fire & Ice 18-13
* TUBES-Don’t Want To Wait Anymore 26-16
oo STEVIE NICKS—-Stop Draggin’ My Heart
Around-22
oo RAY PARKER JR. & RAYDIO—-That Old
Song—30
® LULU~| Could Never Miss You—X
© FRANKE & THE KNOCKOUTS—You're My
Girl—-X
o ICEHOUSE—We Can Get Together—X
© BEACH BOYS—Medley—X
© MICHAEL STANLEY BAND—Falling In Love
Again—D-21
© JOHN DENVER-Some Days Are Diamonds—
X
® ELO-Hold On Tight—X
® ALABAMA-Feels So Right—X
© ELTON JOHN—Chioe—X
® PABLO CRUISE-Cool Love—X
o BALANCE-Breaking Away—D-25

WKRQ(Q102)—Cincinnati (T. Galluzzo—MD)

* % RICK SPRINGFIELD-Jessie's Girl 1-1

* % JOEY SCARBURY-Theme From Greatest

American Hero 9-5

* BILLY SQUIER-The Stroke 12-9

* PAT BENATAR-Fire & ice 26-24

* DIANA ROSS/LIONEL RICHIE—Endless Love
28-22

oo EDDIE RABBITT-Step By Step—35

oo FRANKE & THE KNOCKOUTS-You're My
Girl—34

WNCI-Columbus (S. Edwards—MD)

%% DIANA ROSS/LIONEL RICHIE-Endless
Love 10-2
% JUICE NENTON—Queen Of Hearts 13-8
 STEVIE NICKS—Stop Draggin’ My Heart
Around 27-19
* GREG KIHN BAND—The Breakup Song 16-12
* FOREIGNER—Urgent 19-14

(Continued on page 20)

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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Lee Ritenou

alias M. Briefcase

the new single from “Rit”....

Produced by Harvey Mason, David Foster & Lez Ritenour
“MTr. Briefcase” goes on tour:

7/20 Albany, N.Y. 8/4 Detroit, Mich, 8/10 Dallas, Tx. $/13 Miami, Fla, & 9-22 Laos angeles, Ca.
7/51 Philadelpha, Py, 8/5 Pittsburgh, Pa. 3/11 Houston, Tx. 3/14 Tampa, Fla. 8 San Frene som, Ca.
8/. Chicago, Il 8/7 Milwaukee. Wisc 8/12 Atlanta, Ga. 8/15 Denver, Co. &/29 Sants Baryara, Ca,
8/% Cleveland, 0. 8/8 Minnespelis, Mian. 8/17 Temps, Az. £/30 Brechinridg=, Co.

Managemert: Dave Bendett Artists, Inc. Barmy Menes Esq.

wWWwWWwW.americanradiohistorv.com

. E-47185

© 1981 Elektra/Asylum Records
© A Warmner Communications Co.
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Radio Programming

Radio
Specials_

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Aug. 3, Grateful Dead, Mary
Turner Off The Record, Westwood
One, one hour.

Aug. 7-9, Charlie Daniels, NBC
Source, two hours.

Aug. 7-9, Johnny Russell, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 8, REO Speedwagon, con-
cert, NBC Source (simulcast with
Warner Amex MTV cable), 90 min-
utes.

Aug. 8, Blue Oyster Cult, Coca-
Cola Night On The Road, ABC FM,
two hours.

Aug. 8-9, Hall & Oates, Between
the Lines, CBS, 20-part series of four
minute interviews.

Aug. 8-9, Smokey Robinson, Rob-
ert W. Morgan Special Of The
Week, Watermark, one hour.

Aug. 9, Supertramp, Pat Metheny,
in interviews, Robert Klein, Froben
Enterprises, one hour.

Aug. 9, Billy Squire, Tom John-
son, King Biscuit Flower Hour,
ABC FM, one hour.

Aug. 10, Santana, Mary Turner
Off The Record, Westwood One,
one hour.

Aug. 14-16, Ozzy Osbourne, con-
cert, NBC Source, 90 minutes.

Aug. 14-16, Bobby Goldsboro,
Jamboree U.S.A., Starfleet Blair,
one hour.

Aug. 15, Alabama, Silver Eagle,
ABC Entertainment, 90 minutes.

Aug. 15-16, Beach Boys, Robert
W. Morgan Special Of The Week,
Watermark, One hour.

Aug. 15-16, Hall & Oates, The
Hot Ones, RKO, two hours.

Aug. 16, Knack, Gary Wright in
interviews; Kenny Rankin in per-

formance, Robert Klein, Froben En-
terprises, one hour.

Aug. 16, Santana, King Biscuit
Flower Hour, ABC FM, one hour.

Aug. 17, Pat Benatar, Mary
Turner Off The Record, Westwood
One, one hour.

Aug. 21-23, Ted Nugent, NBC
Source, two hours.

Aug. 21-23, Box Car Willie, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 22-23, Hall & Oates, Robert
W. Morgan Special Of The Week,
Watermark, one hour.

Aug. 23, Tubes, King Biscuit
Flower Hour, ABC FM, one hour.

Aug. 24, Ted Nugent, Mary
Turner Off The Record, Westwood
One, one hour.

Aug. 28-30, Stevie Nicks, NBC
Source, two hours.

Aug. 28-30, Freddie Hart, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 29, Kim Cames, Robert W,
Morgan Special Of The Week, Wa-
termark, one hour.

Aug. 29, Crystal Gayle, Silver
Eagle Encore, ABC Entertainment,
90 minutes.

Aug. 30, Blackfoot, Danny Joe
Brown, King Biscuit Flower Hour,
ABC FM, one hour.

Aug. 3], Van Halen, Mary Turner
Off The Record, Westwood One,
one hour.

Sept. 4-6, Tubes, concert, NBC
Source, 90 minutes.

Sept. 4-6, Ronnie McDowell, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Sept. 5, Rossington-Collins Band,
Coca-Cola Night On The Road,
ABC FM, two hours.

NEW YORK—Gerry House will
be the Nashville correspondent for
the Global Satellite Network’s
“Countryline” show which begins
Oct. 1. House handles the morning
show at WSIX-AM Nashville.

* * *

Ron Parker joins WHYI-FM
Miami/Ft. Lauderdale as the 2a.m.-
6 a.m. personality. Parker was previ-
ously at WINZ-FM Miami as morn-
ing personality and music director.
... John Marin is the general man-
ager of KMPX-FM San Francisco.

* * *

Scott Fisher will host the after-
noon show at WKQX-FM in Chi-
cago. Fisher comes to “QI01” most
recently from WFTL in Ft. Lauder-
dale, Fla. where he was the P.D. as
well as an on the air talent. Prior to
that he was the top midday person-
ality from Denver's KHOW-AM. . ..
Radio station WGIR-AM in Man-
chester, N.H. has been awarded first
place in the radio category of the
Muscular Dystrophy Assn.’s 1980
Pat Weaver Broadcast Journalist
Awards competition. The award
winning program hosted and pro-
duced by WGIR program director
Ed Brouder, was the weekly “New
England Forum” broadcast on Aug.
31, 1980.

*x x %

Westwood One’s “Great Ameri-
can Radio Show” has been renamed
“The Rock Album Countdown.”
The name was changed to give the
show a more descriptive title that
sponsors could easily use. The show
is heard on 150 stations.

*x x %

Country KLAC-AM Los Angeles

BubblingUnderThe

__HOT 100

101—5UST BE MY LADY, Larry Graham, Warner
Bros. 49744

102—-LA-DI-DA, Sad Cafe, Swan Song 72002
(Atlantic)

103—VERY SPECIAL, Debra Laws, Elektra 47142

104—NIGHT TRAIN, Steve Winwood, Island
49773 (Warner Bros.)

105—O0UR LIPS ARE SEALED, The Go-Go's, |.R.S.
9901 (A&M)

106—A WOMAN'S GOT THE POWER, The A’s,
Arista 0609

107—-LAY BACK IN THE ARMS OF SOMEONE,
Savoy Brown, Townhouse 1054

108—SILLY, Deniece Williams, ARC/Columbia
18-02406

109—FREAKY DANCIN’, Cameo, Chocolate City
3225 (Polygram)

110—1 LOVE MY TRUCK, Glen Campbell, Mirage
3845 (Atlantic)

BubblingUnderThe

. _ToplPs__|

201 -YELLOWJACKETS, Yellowjackets, Warner
Bros. BSK 3573

202—THE STRIKERS, The Strikers, Prelude PRL
14100

203—0INGO BOINGO, Only A Lad, A&M SP
4863

204—SOUNDTRACK, The Night The Lights Went
Out In Georgia, Mirage WTG 16051 (Atlan-
tic)

205—JACO PASTORIUS, Word Of Mouth, Warner
Bros. BSK 3535

206—BALANCE, Balance, Portrait NFR 37357
(Epic)

207—UNION, On Strike, Portrait ARR 37368
(Epic)

208—KITTYHAWK, Race For The Oasis, EMI-
America ST-17053

209—SAD CAFE, Sad Cafe, Swan Song SS 16048
(Atlantic)

210—GLORIA GAYNOR, I Kinda Like Me, Polydor
PD-1-6324 (Poiygram)

Vox Jox

is sponsoriag its third annual Coun-
try Music Talent Search. Male and
female vocalists not under contract
may vie fcr the grand prize of 500
pressings cf the winner’s demo tape
to be released on Handshake Rec-
ords. Finalists will perform on stage
at Six Flags Magic Mountain, Va-
lencia, Calif. Artists, label executives
and promction directors will judge.
x Kk *

Carol Dietrich is promoted to op-
erations manager at WYYD-FM
Raleigh, N.C. ... Charlie Tuna has
signed a new two year contract with
KHTZ-FM Los Angeles. Tuna,
morning personality, has been on
the air in L.A. for the past 14 years
and KHTZ’s morning man since
1970. ...“Las Vegas Today,” a radio
feature, debuts Aug. 25. The 2%
minute p-ogram will highlight
Vegas entertainers.

X Kk *

Robert L. Scott joins the airstaff
at KYYX-FM/KXA-AM Seattle.
... Jim “Cellins” Hampton, formerly
afternoon drive at KKIS-AM Pitts-
burg, Calf. now doing afternoon
drive at KSTN-AM Stockton, Calif.
... Stephen Capen joins KSFX-FM
San Francisco as morning drive an-
nouncer. He was formerly with
KFRC-AM and KSAN-FM both in
San Francisco.

X Kk *

Frank Cody is named affiliate
consultant to NBC’s The Source. . ..
Bernhard B. Kyale has been ap-
pointed vice president and general
manager of WLW-AM Cincinnati.

. Rusty Gold has returned to
KARN-AM Little Rock as general
manager. . .. John Cravens has been
named sales manager of WLS-AM-
FM Chicago.

* * *

Robert E. Sharon is named vice
president/general manager of Bell-
evue Radio Inc. Sharon joins San-
dusky after being president/general
manager of KLAK-AM/KPPL-FM
Denver. He will be based at KZAM-
AM-FM Bellevue, Wash., and will
work with Louise Heifetz, assistant
to the president, Sandusky Radio
Division during the transition.

* * *

Promotions at KOME-FM San
Jose: Program director Mikel
(Hunter) Herrington is promoted to
operations manager and afternoon
drive disk jockey Geme Mitchell is
upped to program coordinator., Her-
rington will continue as program di-
rector. ... Jerry Lee is leaving
KJOY-AM Stockton, Calif. to join
KFRE-AM Fresno handling the 10
a.m.-2 p.m. airshift as well as pro-
motion director.

Radio vezeran Chuck Carney is
looking for a job that will lead to a
high level management post. He can
be reached at (616) 345-6424. ...
Ken Rose joins Westwood One as
producer foe its nationally syndi-
cated “Live From Gilley’s,” “Special
Edition,” “Tellin’ It Like It Was”
and “Daybook.” Also at Westwood
One, Skip Beck becomes post pro-
duction coordinator and Jamie Ber-
man is administrative assistant to
president Nerm Pattiz.

* Kk k

At TM in Dallas, Gerard Ferri is
promoted to general sales manager
of TM Specizl Projects while Buddy
Scott is namsd vice president and
general manager of TM Produc-
tions.

Mark Blinoff and Bob Booker,
recently associated with Merv Grif-
fin Radio, arz now producing the
“Live ... From The Comedy Store”
program for radio.

www.americanradiohistorv.com
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'REAL GOLD—Susie Delgado of Livermore,

/

SR A

Calif. inspects the KNEW-AM Oak-

land, Calif. solid gold coat hanger presented to her by morning DJ Jon Wailin.
She won the hanger in a drawing in a contest, which was to ‘‘symbolize a
coming out of the closet for country music.”

 Out Of The Box |

LOS ANGELES—REO Speedwagon’s “In Your Letter” (Epic) is among the
top adds this week at mass appeal KRTH-FM, according to program director

Bob Hamilton.

Hamilton based adding the record on the fact that REO’s “Hi Infidelity” is
still a big selling album and “In Your Letter” is the most mass appeal cut on
the LP. While REO’s “Keep On Loving You” ballad was played on KRTH,
Hamilton laid off on “Take It On The Run” and “Don’t Let Him Go” because
“they weren’t mass appeal enough. ‘In Your Letter’ is the strongest cut on the

album,” says Hamilton.

Other adds this week are “The Voice” by the Moody Blues (Threshold) which
Hamilton feels is more mass appeal than “Gemini Dream” and Elton John’s
“Cloe” (Geffen) because “it reminds me of ‘Madman Across The Water’ and

earlier Elton John Ballads.”

THE GO-GO’S
“Beauty And The Beat”w

The Go-Go’s are five women
whose music is a dynamic blend of
exhuberant rock mixed with the
charm and innocence of the *60s girl
groups and underlined with a new
wave influence.

The group formed in 1978, living
in the heart of Hollywood and its
new music explosion. The fact that
none of them knew a thing about
music didn’t stop them from pur-
suing their dreams and their hard
work and practice soon began pay-
ing off.

Comprised of Belinda Carlisle,
lead vocals; Kathy Valentine, bass &
guitars; Jane Wiedlin, thythm guitar
& vocals; Gina Schock, drums &
percussion; and Charlotte Caffey,
guitars, vocals & keyboards; the
group developed a faithful follow-
ing on the West Coast.

In 1980, the Go-Go's found them-

selves touring the U.K., Scotland,
Wales and Ireland with Madness
and the Specials. While in London,
the Go-Go’s released “We Got The
Beat,” contained, here, that became
a dance club smash. As a result, their
return to the U.S. was met with ex-
citement and frequent sellouts.
_ Despite their popularity, the ma-
Jor labels passed on the group, leav-
ing it to the International Record
Syndicate to sign them and release
the first single, “Our Lips Are
Sealed” and the LP.

The Go-Go’s are managed by
Ginger Canzoneri at (213) 276-9080.
The booking agent is Frontier Book-
ing International, 250 W. 52 St
NYC 10107.

" New On The Charts__

ICEHOUSE

“Icehouse”

Air Supply and Rick Springfield
are not the only acts from Sydney,
Australia to be making noise on the
charts these days. Those pop stars
are now joined by this four-man
group, originally known as Flowers.

The driving force behind Ice-
house is 23-year-old singer/guitarist
Iva Davies, who wrote or cowrote
each song on the group’s debut al-
bum in addition to coproducing
with Cameron Allan. The LP was a
cult favorite as an import, but for its
American release Davies remixed it
in Los Angeles with veteran pro-
ducer Ed E. Thacker.

Rounding out the group’s sound
are co-founder/bassist Keith Welsh
and drummer John Lloyd. Veteran
Australian musicians Geoff Oakes
and lan Moss, the latter of Cold
Chisel, contribute sax and guitar, re-
spectively, on separate tracks.

Also appearing on the album is
Michael Hoste, the group’s original
keyboard player, who has since left
to pursue a career in classical music.
His replacement is Anthony Smith.

Davies, trained as a classical mu-
sician, spearheads the group’s appeal:
a skillful combination of classic pop
sensibility with modern overtones.

The group is booked by Wayne
Forte of the International Talent
Group in New York. Its manage-
ment firm is A Gentlemans Agree-
ment, Village Center, Suite 27A,

Springfield Ave., Kingscross 2001
NSW, Australia.

g
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Video

NEW YORK-The live per-
formance has come a long way;
these days, in fact, it doesn’t
even have to be live. With the use
of satellites, an act can appear
in many cities simultaneously, or
can be taped and broadcast as
“live” at a later date.

It started with boxing more
than 10 years ago: closed circuit
satellite broadcast of a match to
facilities in far-flung areas. Now
Consat Network, based in Ft.
Lauderdale, Fla., has developed
$2  asystem to do the same with mu-
sical performances. Beginning in
% September, the organization will
offer clubs broadcasts by acts
from such labels as CBS, RCA,
A&M and Capitol, with which it
has signed agreements.

Consat president Jeff Douglas
explains that his service will pri-
marily aid clubs in secondary
markets without access to major
acts. “If an area has no facility
capable of holding 3,000 to
16,000 people, there should still
be a way to bring them good en-
tertainment,” he says. Only one
club in each zrea will be permit-
ted to subscribe to Consat.

Most concerts will take place at
J.B. Scott’s, an 800-seat hall in
Albany modified with a raised
ceiling for improved lighting and
a built-in sound booth. The per-
formance is recorded by four
cameras, mixed with audio and

8

ressenssssrerseesseses VIA SATELLITE
Consat Beaming
Acts From Clubs

passed to an uplink transmitter.
TheTransmitter sends the concert
to a satellite, which in turn beams
the signal back to the continental
u.s.

To receive the signal, a club
needs a parabolic dish antenna,
satellite receiver and amplifier,
as well as a large screen projector
and movable screen. Cash outlay
comes to $20,000 if the equip-
ment is purchased, or between
$3,000 and $5,000 for a lease
package. Consat charges addi-
tional fees for each broadcast.

The company is serious about
quality control. A rider in its
broadcasting licensing agree-
ment states that a Consat tech-
nician must approve the quality
of the picture before a club is
allowed to go on line. A demon-
stration is set up at the facility to ¢
test the reception. In order to be
profitable, Consat recommends
that a subscriber have seating ca-
pacity for at least 250 persons,
each of whom is charged $3 at
the door.

The system, two years in the
planning stages, was designed to
offer club owners not only con-
certs, but access to network pro-
gramming, movie services, sports
events and cable stations. Video-
disks may also be shown and,
with a remote camera, patrons
themselves can appear on screen.

LAURA FOTI ¢

AN

‘A

CALL 'EM VJs

New Era Starting
With Video Jockeys

NEW YORK-The cable tele-
vision counterpart of radio’s DJ is a
new breed called the VJ (video jock).
Warner Amex, whose 24-hour MTV
Music Television channel began
broadcasting Saturday (1), has an-
nounced the appointment of five
Vs,

The jocks will announce video
records, provide concert informa-
tion and music news, interview mu-
sic personalities and maintain the
continuity of the channel. Their
backgrounds are diverse and in-
clude work in movies, radio, tele-
vision and theater.

Mark Goodman, a former disk
jockey with WPLJ-FM in New York
and WMMR-FM in Philadelphia, is
one of the five MTV jocks. Good-
man produced and wrote for
WMMR’s weekly interview pro-
gram and has interviewed numerous
artists.

J.J. Jackson, another VJ, has
served as DJ for two Los Angeles
stations, KWST-FM and KLOS-
FM. His television credits include
rock profiles for ABC-TV’s “Eye-
witness News.” As the network’s
L.A. rock reporter, he reportedly
conducted the first tv interview with
Bruce Springsteen.

Martha Quinn recently was assist-
ant to the music director for WNBC
in New York. At New York Univ.’s
station, WNYU, she hosted and pro-
duced a variety of jazz, fusion, folk
and rock shows.

Nina Blackwood’s background
involves acting in movies and a TV

_film as well as print and TV mod-
eling. She plays classical harp and
has performed solo and with rock

~

-

groups. She was moderator for
“Woman To Woman,” a series pre-
duced by The Music Group for na-
tional radio.

VJ Alan Hunter also has acting
experience, having performed in
Off-Off-Broadway  productions,
summer stock. children’s theater
film, television and commercials.

UK. Video Dealers
Alerted To 2,000
Stolen Blank Tapes

LONDON-Video dealers in the
U.K. are being asked to be on the
lookout for blank video tapes of-
fered them in plain white outer cases
instead of the usual type of pack-
aging.

This follows a break-in at VCL
Video Services here when around
2,000 blank VHS videocassettes, of
100 and 120-minute duration, were
stolen, along with two Sony C7
videorecorders.

The burglary came as VCL read-
ied its new 20,000 square feet dupli-
cating plant, fully operational from
this week, an expansion move, says
the company, “to meet the massive
growth in the video market here.”

Integrity Sues

Supplier Over
Vidcassette Deal

By JOHN SIPPEL

LOS ANGELES—Integrity Enter-
tainment Corp., the 140-plus-store
Western states retail chain, is suing
Tech Distributors, Canoga Park
here, seeking $19,299.50 in ad allow-
ance and $100,000 exemplary dam-
ages in Superior Court.

The complaint charges the de-
fendant and its sales representative,
Brian Levine, agreed to a two-in-
stallment blank Sony videocassette
deal in November and December,
1980, where the plaintiff was to pur-
chase a cumulative total of $300,000.
In return for the software buyin, Lou
Kwiker, Integrity president, in a let-
ter filed with the court regarding the
pact indicates that Integrity was to
get $20,000 in merchandising and/
or media advertising support.

The Nov. 6, 1980 letter shows In-
tegrity was to provide postdated
Nov. 12 and Dec. 6 checks for
$150,000 in payment. Pricing on the
Sony blanks was: L-500, $10.51; L-
750, $13.15 and L-830, $15.93 less
5% overall. Kwiker’s letter also
showed that Integrity accrued a 4%
ad allowance normally on other
blank purchases.

STOLA HIGH
ON CLASSICAL
REPERTOIRE

By LAURA FOTI

NEW YORK—*“Alien” and “Air-
plane” may be the biggest sellers on
videocassette, but a market for clas-
sical music programming also exists.
To meet the demand, Dubs Video
Corp., based here, has come out with
seven titles of ballets and classical
performances, and anticipates the
introduction of several new tapes
per month.

The “Kultur” line of video-
cassettes from Dubs come in both
VHS and Beta formats. Current ti-
tles include “*Swan Lake” performed
by the Kirov Ballet and the Lenin-
grad Philharmonic; excerpts from
eight ballets by the Bolshoi Ballet; a
wide-ranging program of perform-
ances by Artur Rubinstein; recitals
by Jascha Heifetz and Gregor
Piatigorsky including a section on
the home and practice life of Hei-
fetz; and “Russian Folk Song and
Dance,” narrated by Tony Randall.

Officers of the company are
Gregory Leopold and Christopher
Stola, both of whom have technical
backgrounds. Leopold served as
president of an independent video
production company involved in de-
veloping animation, tv commercials
and concerts. Stola has produced
and directed commercials and music
specials and collaborated with
Leopold on various projects. Out of
their association was Dubs Video
born in 1980.

Ordinarily, Dubs was involved in
custom duplication services. “When
we became aware of what the video
industry was all about,” relates
Stola, “we realized there was defi-
nitely business out there. Certain ti-

(Continued on page 64)

Third Satellite Eyed by RCA

"NEW YORK-RCA expects to
launch the third in its series of do-
mestic communications satellites
later this year from NASA’s Ken-
nedy Space Center in Florida.

The spacecraft will have 24 chan-
nels, each capable of carrying an
FM/color television transmitter.

RCA'’s first Satcom was launched
in 1975, the second a year later.

www americanradiohistorvy com

THIS WEEKONLY!

Federated slashes the price on

RCA SelectaVision

FREE
WITH PURCHASE! VIDEODISC!
YOUR CHOICE OF A VIDEODISC The incredible mo':n’mm systom that plays
from Federated’s compiele - sound and pictures o-%ﬂmw-m a FREE VideoDisc!
ordsl NOW AVAILABLE FOR A LIMITED TME
ulo}on of avallable fifles! N A LITED T Vatue fo $27.981
GBIy WE ACCEPT...
i Vet el e The RCA SelectoVision VideoDisc Piayer SFT100
\ = - gy * MASTE Easier 1o use than a record piayer! I
\ " « AMERICAN EXPRESS the disc, fllp o switch and sit back ond enjoy
MOVIES! ] the showt The picture quallly is superb_crisp,
) ¢ RAVELERS CHECKS  i00n and stable. Superior o broadcast
MUSICALS! e |; ) © PERSONAL CHECKS 17 0qg hiacouse ihe Player relays the signal
SPORTS EVENTS! 3 D cates oM the disc direcity info your TV
CARTOONS!
EDUCATIONAL SHOWS! e
MON.-SAT. 10AM-9PM

OPEN EVERY DAY! SUN. 10AM-6PM

DISK DISCOUNT—The Federated Group in Los Angeles tries to make the RCA

SelectaVision videodisk even more attractive to the consumer by taking $56

off the $499.95 introductory price, as witnessed by this recent ad in the L.A.
Times. An extra perk was a free videodisk program, valued at $27.98.

RETAIL MONITOR

~ San Dieg

o Store

- Counting 8 Years

By THOMAS K. ARNOLD

SAN DIEGO-Eight years after
the Video Store opened its doors and
thus spearheaded San Diego’s now-
booming video movement, San
Diego’s first retail video outlet re-
mains its largest.

“There are many ways to sell
video,” explains floor supervisor
Tom James. “Oneway is tosell itina
department store along with refrig-
erators and other household appli-
ances. But we’ve taken another
route: we’re video specialists and we
don’t sell anything else.”

When the Video Store opened in
1973, it served primarily as a profes-
sional video supply center for a
largely medical and industrial clien-
tele. With the start of the nationwide

consumer video home four y_cars'

ago, the store opened its consumer
video department, and in the en-
suing years that section has grown to
the point where it now takes up half
the store’s 3,000-square-foot area. In
addition to its professional and con-
sumer departments, the Video Store
also boasts one of the most complete
service departments in San Diego
County.

“We do a lot of business by word
of mouth,” James says. “Because we
handle professional as well as con-
sumer video, we get serious custom-
ers who already know something
about video. As a result, good serv-
ice—which is hard to come by any-
where at this stage—is especially im-
portant to them.”

The store’s top-selling items,
James says, are the wide screens and
portable VCRs. Also picking up
considerably, sales-wise, he claims,
are RCA’s new videodisks and their
related hardware.

“The videodisk is now starting to
develop a market for itself,” James
states. “When we got our first ship-
ment in at the end of May, the unit
set for awhile, and then it started
continually increasing movement. |
think it’s going to keep on seeing

movement as time goes on.
“Originally, I think, the con-
sumers were a bit cautious because

" of the limited amount of available

software, but that problem is rapidly
being taken care of. We don’t carry
laser disks, though, because the soft-
ware is scarce and the machines, at
leastin my mind, are not that good.”

The Video Store also offers a com-
plete selection of videotapes—prere-
corded and blank—as well as as-
sorted video accessories, from “how
t0” books and head cleaners to dust
covers and carrying cases for cassette
libraries. Equipment and cassette
rentals are also available. Within a
few months, James says, the Video
Store will also offer classes in video
use for its customers.

In the professional department,
James adds, the most popular
brands are Sony and Panasonic; on
the consumer end, these two are
joined by RCA, Technicolor, Qua-
sar, Sanyo, Toshiba and Mitsubishi.
And while VHS still outsells Beta,
James reports, the latter is making
rapid gains.

“It used to be that people would
come in and try to decide whether or
not to buy video equipment in the first
place,” James states. “Now they’ve
already made up their minds to buy;
they just have to decide which brand
or format they prefer.

“Professionally, video is growing
by leaps and bounds, and is already
replacing film in many areas. And if
it’s doing so well in that end, it’s sure
to follow suit on the consumer mar-
ket.

“The other day, one of our cus-
tomers who had just bought a video-
tape unit came into the store a few
days after the purchase and said
something that really sticks out in
my mind. He said, ‘I'm astounded.
I’'m 28 years old and for 28 years
television has controlled my life.
Now I have a handle on it and I can
control it.””
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Survey For Week Ending 8/8/81

3 Video
NOW THROUGH SUNDAY

National Video Retailers Clearinghouse

Will be selling over.. 2 o ooo

VIDEO MOVIES NEAR
WHOLESALER’S COST!

These are movies from over-stocked retailers coast to coast. All movies are in their original factory sea's. Both VHS and Beta
All sales are FINAL...First come first served. ALL MOVIES ARE GUARANTEED FIRST QUALITY!

Billboard -

Videocassette

€ Copyright 1981, Billboard Publications. Inc
No part of this publication may be reproduced
stored in a retrieval. system. or transmitted, in
any form or by any means. electronic. mechani-
cal. photocopying, recording. or otherwise
without the prior written permission of the pub-
lisher

Top 40

These are best selling videocassettes compiled from retail sales,
including releases ir both Beta & VHS formats.

TITLE
Copyright Owner, Distributor, Catalog Number

This Week
Last Position

w |Weeks on Chart

No Credit Cards * No Checks * CASH ONLY A - | 1( 2 ORDINARY PEOPLE
Movies from Warner Bros., Paramount, MGM, NFL Films, n Inventory Of Over SI ml"lon! Paramount Pictures, Paramount Home Video 8964
) Walt Dis;n:ey, C?‘;Jomza, CB|SIand More! g i 2 1|21 9705 (TA)
re's just le of the over 1 es available: ; o 1 1 H

Sy Nt Fer . Julomafios o X ST y JuSt look at thes_e 20th Century-Fox Films, Magnetic Video 1099
Koo oo R ey " 2000 Conguntunder e Sea L 9to5 incredible py; 3| 4| 3| THE GREAT SANTINI
oo antmeanm s ok o ¥ * Regular Retail..$69.95 ! Cess Warner Bros. Inc., Warner Home Video OR 22010
Dog Day Atternoon Adams A Summeratrz Now thru Sunday, only
TheSongofNormay  Playit Agan Sam onGes All Itema Subject To Prior Sale 4 7 9 | ELEPHANT MAN
Move tove . Thomase Dévorance. $ 99 Paramount Pictures, Paramount Home Video 1347
The Sunshine Boys  Julia The Paper Chase MATTEL INTELLIVISION
My Fair Lady Boys Irom Brazil Planet of Ine Apes 5 ll 13 SUPERMAN A (|‘|’A)
P Magriticant Men s tner = CARTRIDGES  auvaitabie D.C. Comics. W H ideo WB-1013
Network Smckeypand the Bandlt Carat Ynowtedge e 321 95 L. Lomics, Warner Home Video .
e the Bisc agocr st T Camady Clascks C 6| 3| 26 | AMIRPLANE (ITA)

We have a limited supply Paramount Pictures, Paramount Home Video 1305

ve a limi )
7 6 4 | BLACK STALLION

of Video Tape Recorders at...

COST AND sl
BELOW!

Magnetic Video 4503

POPEYE
Paramount Pictures, Paramount Home Video 1171

_The
« Wizard of
4 z egular Retail...

$59.95
Now thru Sunday, only

The G y Hotel

AUGUST 8, 1981, BILLBOARD

JVC—RCA—TOSHIBA—SONY

YOUNG FRANKENSTEIN

onthe N. C. y Bivd. :
in Metairie. ’J‘, $19 99 / . ) 20th Century-Fox Fitms, Magnetic Video 1103
10am to 9pm . Bw¥m " video movies sale priced 10 | 14 | 15 | SOMEWHERE IN TIME
7 7 [aeam ) from *19.%10 %59 Universal City Studios Inc., MCA Distributing Corporation 66024
VIDEO DISCOUNTING—The July 23 issue of the New Orleans Times-Picayune surprised local dealers and consumers i
alike, as well as manufacturers with this ad. Over 20,000 video movies were offerad at greatly reduced prices. The 11718 9| A CH%NGtE OFFSE‘}SIONS o
National Video Retailers Clearinghouse is believed to be a Houston-based video wholesaler and retailer. 20t Century-Fox Fitms, Magnetic Video 1104
12 ) 10 | 23 | FAME
o - MGM/CBS Home Video M70027
90% Break At Retailers Conclave | |« | jme
Magnetic Video 1107
1 1 i 14| 9| 25 | CADDYSHACK
Video Shack Chief Swings $150 Deal For N.Y. Parley P e
® Continued from page 3 the letter was not to lift low enroll- pursuing the video software retailer. 15| 12 | 21 | FLASH GORDON -
the fact that we’re able 1o bring in ment figures. As of Wednesday (29), “In the future,” he says, “we’re look- Universal City Studios Inc., MCA Distributing Corporation 66022
the smaller dealers, because most of 275 registrants had been signed up, ing to develop distributor contest: 16 | 17 | 4 | LA CAGE AUX FOLLES
e don’t have a ’10[ to spend for a well above the estimated 200. dealers would win a free registraugn Magnetic Video 4506
two-day convention.” “We're anxious to reach as many toa NARM convention and the CI‘IS- 17 | 20 2 | THE INCREDIBLE SHRINKING WOMAN
Cohen sees the lower fee as a kind dealers as possible,” Cohen says. He tridutor picks up the transportation MCA 66027
of scholarship for video specialists now anticipates a final figure of be- costs. That’s because the distributors 18 19| 7| HoP scoTcH
who otherwise may not be likely to  tween 350 and 400. ) are the key 1o this bu[SJR:JSlSiZA o 20th Century-Fox Films, Magnetic Video 4072
attend a conference hosted by a Certainly, NARM is aggressively 19 | 16 | 3 | AND JUSTICE FOR ALL
record industry group. Not all A&H Columbia Pictures 10015
dealers receiving the letter, however, ~ooosecss WARNER COMMUNICATIONS 20 [ 21| 3 | WINNIE THE POOH
are sole proprietorships—or even Walt Disney Films 25
video SpCCialiStS. At least one gOOd- U K C F R t I 21 13 4 PINK PANTHER
sized record chain was included in O B O. avors en a s Magnetic Video 4509
the mailing. A&H refused to say 22 | 38 | 21 | STUNT MAN aTA
how many dealers had received the LONDON—Rental will assuredly high software price has inhibited 20th Century-(Fox)Fﬂms, Magnetic Video 1110
letter. be the main growth area in the video general viewing of legitimate video a3l s ERRIS F DR F
“We volunteered to get involved,”  software market, not sales, accord- Wz intend to change that. THE FIENDISH PLOT OF DR. FU MAN CHU
A ) ; - . % . . Warner Bros. Inc.,, Warner Home Video OR 22014
says Morowitz. “I would like to see ing to corporate marketing beliefs Low cost video rentals will en- 4 Il 35 7 SIDE
an organization of video software  here by Warner Communications courage the growth of installation of 2 'Z'ath Certgvs-iox Films. Magnetic Video 9011
specialists come about, and this was UK. Record and Video Operations video hardware and give greater po- y » Magnell
a good way of getting their atten-  wing. tential for Warner titles.” 25125 |26 BEG'NGCT%ERE .
tion.” NARM exec Cohen adds that Charles Levision, managing di- The 30 titles, including “Super- MGM/CBS Home Video 60026
the difference in registration fees is rector, listed Warner Home*Video’s man,” “10,” “Every Which Way But 26 | 22 | 36 | STAR TREK (!TA) ‘
being picked up “by Arthurand us.”  first 30-title, rental-only product Lcose” and “The Enforcer,” on Paramount Pictures, Paramount Home Video 8858
Cohen stresses that the purpose of batch and added: “We believe that a rental only “underlines our belief in 27 | 27 5 | THE BIG RED ONE
rental as opposed to sales.” MGM/CBS Home Video C 700052
...... — - Levison says first productis due in 28 [ 31| 2| LETITBE
M o the fall. The “attractive” scheme fea- Magnetic Video 4508
O USIC O tures: competitive pricing; short- 29 | 29 | 2 | PLAY MISTY FOR ME
M 't term renewable leases for dealers MCA 55016
onitor ' renting Warner product; delivery 30 {40 | 2 | 1 SPIT ON YOUR GRAVE
and collection charges borne by Wizard Video 9209
By CARY DARLING Warner Home Video; 24-hour del_iv- 31 |35 | 26 | URBAN COWBOY (ITa)
PRAIRIE FIRE: Folkways artist ~ opening prologue incorporating erv and distribution; and a min- Paramount Pictures, Paramount Home Video 1285
Bob Everhart has completed at 28 2000 production stills and song not imum of paper work on payments. 2 m LAST TANGO IN PARIS

minute videotape for the Nebraska

in the original, “I'll Cry Instead.”

Magnetic Video 4507

Educational Television Network. Also at TAV, Company III is com- 33 |26 | 56 | ALEN A (T
Produced by Tom Howe and Har- pleting editing on *“California - i H i 1 f 20th Century-Fox Films, Magnetic Video 1090
vey Stewart (who also directed), the Coastin’,” a one-hour variety spe- v“e‘ld'Sk DIStnbuuon a hae || 2|l ensy RIDEI;y  Magnetie 1
show consists of Everhar’s inter-  cial. Airinglate summer or early fall, i Py 103
pretation of such artists as Woody the show features Maureen F“-mEd 'For Japan b SR s OS5
Guthrie, Himmy Driftwood, Hank  McGovern, Randi Oaks, and Louise LOS ANGELES — Magnetic %123 |13 %’w‘égs O p—
Wll!lar;ls ang othe;s. The pro%ramkls Mandrell. Video Far East, Inc., a subsidiary of 45 1Lss 2 |l S hnLEhRon: PiwTRl OF n LEEH
ava11‘a le t pous the Nq asxa x  x & Mezgnetic Video Corp., has signed a KVC 030 ’
Public Television Network in Lin- videodisk distribution and produc-
coln, Neb. Music Monitor welcomes submis- tion contract with Pioneer Electron- ST 139 4 % mEkV%%OgGHOWARD
W W sions from record companies, video ics Corp. of Tokyo and its subsidiary 3 {32 5 | cLoSE ENCOUNTERS (T

KRAMER ROCKIN’: Kramer/ producers and management firms re- Laser Disc Corp. Columbia Pictures V10(145)/851145
Rocklen Studios in Los Angeles garding artists’ current video activi- The agreement calls for Laser )
have been at Trans-American  fies. Please include the artists’ name,  Disk Corp. to produce 100 Magnetic 39 130 | 7 ggg}-m?;riprac%gggzssn (ITR)
Video’s post production and film-to- songs to be recorded, producer, direc- Video titles to be distributed by Pio- wites | 5 | s 81000t vaEnTINE

tape transfer facilities readying a
summer release of the Beatles” “A
Hard Days Night.” Kramer/Rock-
len was chosen by film producer
Walter Shenson to prepare a new

tor, studio and for what purpose the
video is intended.

Send items to Music Monitor, Bill-
board Magazine, 9000 Sunset Blvd.,
Los Angeles, Calif. 90069.

neer throughout Japan. Magnetic
Video Far East will also simulta-
neously release in Japan prere-
corded videocassettes of the Laser
Disc titles.

WwWWwWWwW.americanradiohistorv.com

Paramount Pictures, Paramount Home Video 1447

® Recording Industry Assn. Of America seal for sales of 25,000 units plus $1,000,000 after returns. (Seal indicated by dot.) A Recording
Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns. International Tape/Disc Assn, seal for sales of

at least $1,000,000 at list price value,
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Sound Business

reszsassssssssA&M REPRESENTED:

Audiophile LPs Gain Clout

® Continued from page |

Audiophile product continues to
hold its hefty profit margin with
little discounting seen at retail. Dis-
tribution channels also continue to
swell beyond the audio salon net-
work into more and more main-
stream record store outlets. Like
blank tape and accessories, audio-
phile LPs are viewed as an impor-
tant product category by record
dealers who now stock them.

At least one new audiophile label
will enter the market this fall when
Crusaders Records issues five LPs,
with distribution through MCA
(Billboard, Aug. 1, 1981). Included
will be a live Crusaders album cut
digitally, a digital LP with Indian
violinist L. Subramanian, a David T.
Walker/Joe Sample half-speed

project, and half speed versions of
the Crusaders’ “Street Life” and Joe
Sample’s “Carmel” LPs.

CBS Master Sound is targeting
some 15 titles (both LPs and cas-
settes) in the half-speed pop area for
the second half. And in a move to
more closely correlate original
analog releases with audiophile ver-
sions, the label plans to issue Jour-
ney’s new “Escape” LP and ELO’s
new “Time” LP in half-speed for-
mats shortly.

Autumn should see half-speed
versions of new CBS LPs from Art
Garfunkel (“Scissors Cut”) and
Billy Joel’s upcoming live “Songs In
The Attic” LP.

Other anticipated fall pop releases
see half-speed versions of REO

Speedwagon’s “High Infidelity” LP,
Boston’s “Don’t Look Back,” Dan
Fogelberg and Tim Weisberg’s
“Twin Sons Of Different Mothers,”
Chicago’s “Chicago 10,” and Earth,
Wwind & Fire’s “I Am.” Also, Miles
Davis’ “Man With A Horn,” and
Bob James’ “Sign Of The Times.”
James’ “Touchdown” was recently
released as a half-speed.

Nautilus is planning its first
double LP half-speed product with
the Allman Brothers’ “Live At The
Fillmore East” with newer single
pocket half-speed titles to include:
Air Supply’s “Lost In Love,” Al
Stewart’s “24 Carrots,” James Tay-
lor’s “Gorilla,” Crystal Gayle’s
“When I Dream,” Melissa Manches-
ter’s “Don’t Cry Out Loud” and Eric

{Continued on page 32)

Audiophile Cassette Sales

® Continued from page 3

poor sales and a poor response to
their quality.” But Evans will con-
tinue to carry audiophile cassettes.
“The records were hard to sell ini-
tially, too,” he points out. “We didn’t
believe people would pay $15 for a
record. But they will. It’s a matter of
educating the public and our
clerks.”

As with any new product, pack-
aging and promotion are important.
Retailers concede that, in a year or
so, audiophile cassettes could blos-
som, but only with the proper sup-
port from suppliers. One example of
a promotion that seems to be on the
right track was run by the Record
Factory and involved a tie-in be-
tween Mobile Fidelity and BASF,

o

NEW YORK-—-Harvey, “The
Electronics Department Store,” here
is billed in its advertising as the
home of the professionals. it is also
the home of vast quantities of audio-
phile software, which it markets ag-
gressively.

All three Harvey stores have car-
ried digital disks since their intro-
duction; all but the main store also
carry conventional records. The
high-end product is mentioned in
every Harvey ad that appears, and
backed up in-store with displays and
promotions.

One recent ad headline asked,
“What is the weakest link in your
stereo system?” The ad highlighted
components from three major sup-
pliers, and also found space to men-
tion Mobile Fidelity and run a pic-
ture of that audiophile label’s
“Abbey Road” album. “Last, but
certainly not least,” the ad ad-
monished, “dont’ forget your pro-
gram material! You'll never know
how good your system really is un-
less you give it a fair chance.”

Harvey’s promotions show the
same attention to detail. Last De-
cember, Harvey sponsored ‘a live
concert in its store window on Man-
hattan’s 45th St. featuring Sheffield
Labs recording artist Michael New-
man. Customers were invited to
compare the live performance to the
sound on the direct-to-disk record-
ing.

Record covers only are displayed

'3 NEW YORK STORES ussssane
. Audiophiles Have
. Friend In Harvey

By LAURA FOTI

the tape used to record the audio-
phile cassettes.

Loren Bishop, owner of Albu-
querque’s Sound Ideas stores, is op-
timistic about the future of audio-
phile tapes, although he concedes
sales have been slow. “If you don’t
have interest and understanding on
the part of your salespeople,” he re-
marks, “the tapes won’t move. Our
salesmen are friends with their cus-
tomers, and they’re also popular
music-oriented, so they wouldn’t be
predisposed toward most audiophile
cassettes.

“But things are changing,” Bishop
adds. “We’ve moved the tapes to the
front of the store where they’re more
visible. Also, Alan Silver of In-Sync
Labs (manufacturer of Connoisseur

in the store, to cut down on theft.
While most retailers worry about the
theft of tapes, Harvey vice president
Ralph Blatt points out that New
Yorkers are able to steal anything.
“They come in with sacks hanging
under their coats and walk out with

- as many as 10 albums at a time,” he

says.

Record bins line the front part of
Harvey’s flagship store, “We keep
up to date on all the new audiophile
releases,” Blatt says. “They are used
to demonstrate the abilities of the
aduio equipment we sell. And when-
ever someone buys a good system we
try to sell him some disks as well.”

As a way of introducing customers
to the concept of audiophile record-
ings, Harvey purchased the catalog
of a now defunct supplier. The store
sells these recordings for $5 each.
“Also,” Blatt points out, “our sales-
people give the records a lot of play.
They’re displayed above and behind
the accessories counter.”

Labels carried include Nautilus,
Mobile Fidelity, Sheffield and
Telarc. The records are sold for “a
little below list,” Blatt says.

Its midtown Manhattan location
means internationl traffic through
Harvey. “A lot of our audiophile
disk customers are foreigners,” says
Blatt. Harvey salespeople are
equipped to handle Spanish,
French, Italian, German, Japanese
and Italian customers in their own
language.

Society tapes) has been sending free
demo tapes to the salesmen and urg-
ing them to play them on Nakamichi
decks, like the ones they were re-
corded on. This has sparked a lot of
interest, so we’ve been building up
the business there. It’s been slow to
take off, though.”

Suppliers are quick to point out
that high end cassettes are new to the
market and that consumer familiar-
ity must be built up before sales can
be expected to take off. CBS Master-
sound, for instance, has had cas-
settes for only a year.

“Our advertising has been focus-
ing on getting the name known,”
says Bob Campbell, CBS director of
marketing. “All our advertising for
records mentions that the releases
are also available on cassette. Now

LOS ANGELES—Bolstered
by a new major agreement with
A&M Records—which includes
eight releases—the dbx-encoded
disk program should exceed 200
titles by year’s end, according to
Jerry Ruzicka, vice president of
marketing and sales for dbx.

The eight A&M titles include
the Carpenters’ recent “Made In
America,” Supertramp’s “Even
In The Quietest Moments,” Peter
Frampton’s “Frampton Comes
Alive,” Chuck Mangione’s
“Feels So Good,” Joan Arma-

dbx-Encoded Disks
To Hit 200 In ’81

By JIM McCULLAUGH

trading’s “Joan Armatrading,”
the Captain & Tennille’s “Song
Of Joy,” Procol Harum’s “Bro-
ken Barricades” and two Cat Ste-
vens titles, “Teaser And The
Firecat” and “Tea For The Tii-
lerman.”

While two previous LPs from
A&M—a Carpenters title as well
as a Herb Alpert title—had been
available previously in dbx-en-
coded format, the additional
A&M titles are significant in that
they represent more product

(Continued on page 32)

that we've established a positive im-
age, we'll be doing a bit more.”

CBS plans to emphasize the fact
that its Mastersound cassettes are re-
corded on chromium dioxide tape;
the company will be changing its
packaging and starting a separate ad
campaign for tape. “We’re planning
a special individual push when the
new packaging is ready,” Campbell
says. “There’s a great potential here
that’s not being realized. Tapes
could do as well as records.”

Tapes are doing extremely well
for audiophile jazz supplier Inner
City. “Sales are far beyond our ex-
pectations,” claims Eastern sales
manager Lee Goldstein. “List price
for the cassettes is only $8.98, and
that helps.”

Inner City will have 92 titles on

Poor To Mediocre

cassette by this fall, and plans to be-
gin advertising in the audio buff
books then. Distribution is almost
the same as for the company’s rec-
ords, but Goldstein foresees going
into more audio stores.

The Connoisseur Society has been
selling primarily to record stores, but
president Alaj Silver says he is
noticing a marked increase in inter-
est from audio retailers. “Record
stores are better equipped to show
and display tapes, though,” he
feels. “They know how to guard
against theft.”

Audio stores, Silver says, are bet-
ter equipped to demonstrate an au-
diophile cassette’s strong points,
“But there are still problems,” he
adds. “To demo a tape for the ex-

(Continued on page 32)

Metal Blank Tape Disappoints

® Continued from page 3

metal tape will account for about
2.5% of the 1981 premium cassette
market of 28 million units. Other
manufacturers quote figures of be-
tween | and 2% to represent their
metal sales and those for the indus-
try in general. JVC may be slightly
more optimistic because of the heav-
ier advertising push it is giving its
product. And, in a show of opti-
mism, more suppliers say they are
planning increased promotional ac-
tivity for metal beginning in the fall.
These activities include advertising
focusing on metal, dealer merchan-

dising aids and, possibly, lower
prices.

Of the tape manufacturers, only
Fuji has. made a concerted effort to
reduce metal’s prices. As a result,
Fuji dealers take a cheerier tone
than most when discussing sales of
metal; one store estimated 80% of its
blank tape sales are metal. By com-
parison, other dealers surveyed
mentioned figures more in the area
of one and 2 percent.

Audio stores would seem a more
likely outlet than record stores for a
higher-priced product that takes a
lot of explanation to sell. But not
even high-end audio dealers feel

metal is worth much time or effort,
since consumer resistance to paying
more than $5 per tape is high.
Charlie O’Meara, co-owner of the
high-end Absolute Sound store in
Winter Park, Fla., expresses the feel-
ings of many when he says, “Origi-
nally, when metal came out it was re-
puted to be a panacea for the
industry; it was supposed to put cas-
sette deck sales over the top.
Frankly, though, metal tapeis notall
that worth it. There are problems
with quality, which varies from ta<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>