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Prices Nearing List,
Dealer Survey Shows

By JOHN SIPPEL

LOS ANGELES—Retail pricing
edges ever closer to suggested list
price, Billboard’s latest survey of the

Labels Judge
Blank Tape Ads
Ban Effective

By LEO SACKS

NEW YORK--One year after
CBS. PolyGram, Arista. Chrysalis
and Capitol claimed they would
deny retailers “co-op” ad dollars if
they print-advertised their product
with blank tape on the same page.
the manufacturers are calling their
policies a success. But the cdicts
haven’t stopped all merchandisers
(Continued on page 16)

U.S. marketplace discloses (see
breakdown, page 78).

Especially indicative of the boost
in album sales tags is $5.98 midrange
album product, where five of 18 re-
tail entities surveyed report they are
shelving at $5.98.

Singles, too, show the retail in-
crease. with only Strawberries of
Boston at $1.29, Everybody’s of
Portland, Ore. at $1.39 and the ma-
jority of the remainder at $1.49.
Most retail executives interviewed
volunteered that if several other ven-
dors follow the recent RCA $1.99
suggested list boost. the industry can
expecta general escalation 10$1.69.

While multi-tiered pricing of spe-
cials and shelf pricing continues,
that trend is not as strongly revealed

(Continued on page 80)

Top Price Tag
Seen In ATV
Music Buyout

This story prepared by Irv
Lichtman in New York and
Peter Jones in London.

NEW YORK-There’s a
mad scramble on for the ac-
quisition of ATV Music,
which. if sold under stated
figures, would mean the larg-
est financial transaction vyet
for a music publishing entity.

From various sources close
to rapidly developing buyout
bids. Lord Lew Grade. chief
of the publishing giant’s par-
ent company. Associated
Communications Corp., is
said to be prepared to unload
the entire publishing setup

(Continued on page 78)

Major Singapore Drive
Against Pirates Slated

By CHRISTIE LEO

MCA Sets TV Push
For Economy Lines

By ED HARRISON

LOS ANGELES—In what’s con-
sidered an industry first, MCA Dis-
tributing Corp. and MCA Records
are orchestrating a national tele-
vision advertising campaign to key
in on the label’s $5.98 Platinum Plus
and $3.98 Midline series.

Dubbed “Superstars At Super
Savings,” the drive will also see MCA
supplying “co-op™ advertising al-
lowance to local accounts, according
to John Burns. vice president of
branch distribution for MCA Dis-
tributing.

The tv campaigns will begin in
December and January with hopes
of keeping it going year round with
continuous updating of titles.

The 30-second video spots. pro-
duced by Anne Lewis of MCA's crea-
tive scrvices department, will not

differentiate between Platinum Plus
or Midline but will utilize the “Su-
perstars at Super Savings” theme to
encompass the 870 titles available in
both series (700 Midline, 170 Plau-
num Plus).

The tv ad will flash the lines’ titles.
but will also specifically zero in on
10 key artists. as well as footage of
the Who and Olivia Newton-John.

Among the other featured artists
will be Tom Petty and the Heart-
breakers. Elton John, Steely Dan,
Neil Diamond, Don Williams and
Jimmy Buffett and others.

The frequency of the spots will de-
pend on each individual market and
the price of television ad time. Burns
says that some will turn up on net-

(Continued on page 78)

SINGAPORE--The International
Federation of Producers of Phono-
grams and Videograms (IFPl) and
the Singapore Phonogram and
Videogram Assn. (SPA) are joining
forces to form antipiracy units in this
market, which has long thrived as a
center for illegal operators.

Pirate music and video product
originating from Singapore is said to
be worth $70 million a year. Much is
exported.

One antipiracy unit has already
been formed and more are planned
to blanket the Republic. They will
target both major and minor manu-
facturers and retailers of illegal

powered to offer cash rewards of
up to $4.500 to informants. Adver-
tisements will be taken out in all ma-
jor newspapers offering the rewards.

Compact teams of investigators
will be trained to identify pirate
product, and the pirates’ methods of
operation.

While the special investigators
carry out surveillance of retailers
handling illegal product. there will
be coordinators to relay leads to the
police, who can then issue search
and seizure orders.

Says IFPI regional director James
Wolsey, “We are not daunted by the
size of the pirate music and video-
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Pink Floyd will floor you with their new album. “A Collection Of Great
Dance Songs” TC 37680. Memorable melodies from “Dark Side Of The
Moon,” “Meddle,” “Wish You Were Here,” “Animals” and “The Wall.
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20th Label Buy By
RCA Is Anticipated

By JEAN WILLIAMS

LOS ANGELES—A reported $20
million sale of 20th Century-Fox
Records and its publishing wing is
expected by the end of the year. with
the two divisions said to be offered
separately.

PolyGram Gets
Brazil Company
From Ariola

By JIM SAMPSON

MUNICH-Citing the “extremely
difficult economic conditions and
high inflation rate” in Brazil, Ariola
has sold its recently founded record
company there to PolyGram. Ariola
Brazil will continue to operate inde-
pendently as a wholly owned sub-
sidiary of PolyGram.

Ariola Brazil was launched in
April, 1980, with offices in Rio De
Janeiro and a warehouse/distribu-
tion center in Sao Paulo. As the com-
pany was conceived as a production
center for domestic repertoire, it
sought successfully to attract major
artists to its roster, including Milton
Nascimento.

In the mid and late *70s, the Bra-
zilian music market grew steadily.
But in 1980, sales declined as the
country’s economic situation grew

(Continued on page 68)

CAPITOL BRASS—Bhaskar Menon,

left, board chairman of EMI Music, and

Discussions are underway with
RCA Records, which distributes
20th, for the outright purchase of the
label. Contractually, the label’s ros-
ter of artists are obligated to move
over to the new label. Artists include
Stephanie Mills. Carl Carlton, Leon
Haywood, the Dells, Rhyze and
Dusty Springfield.

20th’s production deal with Carl
Davis® Chicago-based Chi Sound
Records may be another matter. Ac-
cording to Davis, “When 20th origi-
nally made its distribution deal with
RCA, there was a clause in my con-
tract which said that I could get out
of my deal. I didn’t utilize my option
at that time and I'm not sure exactly
what my position is now. My attor-
neys are looking into it.”

Davis, with two more years on his
contract with 20th, says, he “will
probably try to get out of the agree-
ment and attempt to make my own
deal with RCA or whatever com-
pany buys 20th.” He notes, however.
that he has been pleased with the co-
operation he has received from Ray
Harris and other RCA staff mem-
bers. Gene Chandler. the Chi-Lites
and the Impressions are signed to
the label.

At present, bidding is heavy for
the publishing division, which (as
previously reported) will command

(Continued on page 80)
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Don Zimmermann, right, president of the Capitol Records Group, present A

Taste Of Honey’s Janice Marie Johnson and Hazel Payne with gold records

for their hit ‘‘Sukiyaki.” Aiding in the presentation is Varnell Johnson, Capi-
tol’s vice president of black music a&r.

General News

NEW YORK-—Magnetic Video
unveiled a “comprehensive”
lease/rental scheme for prere-
corded videocassettes and video-
disks at the International Tape
Assn. confab Tuesday (17) in New
York City,

The program will be launched
nationwide in January with seven
new videotapes. Thirteen addi-
tional titles will be added in the
first quarter of 1982.

Under the new scheme. titles
culled from the most popular and
current movies available to Mag-
netic Video will be released on a
lease/rental basis for a specified
period of time. generally six
months.

At the end of the designated pe-

Mag Video Rental Scheme Due

7 Fresh Tape Titles Kick Off Concept In January

By BETH JACQUES

riod, the titles will either be made
available for an extended rental
period, repackaged and place on
sale at a reduced rate or withdrawn
for future reintroduction,

Blockbuster titles like *Star
Wars”—for which no release date
has yet been announced—are ex-
pected to stay in an extended
rental mode of up to 24 months.

When lease/rental product is re-
leased for sale. new copies of the
same title in new packaging will be
simultaneously available for sale
at standard prices.

Along with the rental program.
Magnetic Video will continue to
release new titles for consumer
sale. Existing material currently on
catalog such as “Casablanca™ will

continue to be sold. The company
expects sales titles to derive from
standards material

“Our lease/rental plan has been
thoroughly researched.” says Steve
Roberts. president of the Fox Tele-
communications division and
chief executive officer of Magnetic
Video. Citing “hundreds” of deal-
ers and distributors queried and
enthusiastic grass-roots support,
he adds the plan would provide
dealers with a ‘*‘comfortable
profit.”

“We've found people want to
purchase classics, like Errol
Flynn’s ‘Adventures Of Robin
Hood.” which we're releasing this
month,” says Jack Dreyer. vice

(Continued on page 80)

Overstock Club: 35 Top 10 Lure

NEW YORK—A club offering the
nation’s top 10 albums for $5 with
no further obligation? That’s the
generous lure being offéred to mem-
bers of a new mail-order operation,
which otherwise appears to deal in
overstock product.

The club is taking out advertise-
ments under the name of The Al-
bum Discounters Club, ¢/0 JDS
Marketing Inc.. based in Rochester.
N.Y. It declares a no-further-obliga-

By IRV LICHTMAN

tion pitch in which a member can
buy “the top 10 albums in America™
for $5. An 11th album is part of the
deal if “you call today.” a reference
to a toll free telephone number for
those who have Visa or Mastercard
credit.

With “no minimum record pur-
chases to satisfy your membership,”
the ad goes on to say the club will offer
members on a monthly basis an “up-
to-date listing of all the albums we

ASCAP Seeking Double
Interim Fees From ABC

By IS HOROWITZ

NEW YORK—ASCAP has peti-
tioned the U.S. District Court here to
more than double interim perform-
ance fees paid by the ABC television
network pending determination of a
“reasonable” rate by the court.

The rights society is asking pay-
ment atan annualized rate of $8 mil-
lion from Sept. 11 through the end
of this year, and $8.5 million for
1982, as compared to the annual in-
terim fee of $3.8 million the web has
paid since 1976.

The ABC fee schedule was locked
in as the antitrust suit brought by
CBS against ASCAP and BMI
worked its way through a series of
court appeals.

Cable To Kill Prerecorded Vid?

ITA Meet Told Disks, Tape ‘Don’t Stand A Chance’

NEW YORK-The calm of the
fourth annual ITA here last week
was shattered by Eliot Minsker
publisher of Knowledge Industry
Publications, who rang the death
knell for the prerecorded video-
cassette and videodisk business,
claiming that cable and pay tv serv-
ices would overshadow the prere-
corded industry.

“The demand for prerecorded
movies on cassette and disk may
slowly disappear,” he said. He
agreed that the real issue in home
video is not Beta vs. VHS, VCRs vs.
videodisks. or rentals vs. sales, but
cable vs. cassette and disk. “VCR
and disk are only two delivery sys
tems,” Minsker said. in a special re
port prepared for presentation at the
ITA, “Tracking The Home Video
Market.” He said that consumers’
prime Interest was movies which
“can be satisfied by cable. pay tv

By HOPE HEYMAN

and satellite systems ™

“The wiring of the country is con-
tinuing dramatically, and will con-
tinue, until it’s completely wired.” he
said, comparing VCR penetration
unfavorably with cable. “As of two
weeks ago, we estimate that just over
one million VCRs will have been
sold this year. for a total penetration
of 2.9 million VCRs or about 3.5%
penetration.”

According to Minsker’s figures,
new basic cable tv subscribers will
weigh in at 2.7 million, for a total of
22.3 million households by 1981,
“And, more than one-half are taking
some type of pay tv service.” House-
holds with some type of pay tv serv-
ice in addition to basic cable now
stands at 14.] million, he said

“Movies on tape or disk don’t
have a chance in the long run.” he
said. He projected that 1981 pay tv
revenues will top $1.8 billion, and

that by 1983 pay tv revenues will
outgross movie theatres. “Pay tv
gross revenues will reach the point
that the electronic distribution of
movies will become the prime mar-
ket.” he said.

Minsker also pointed out that
many cable tv systems offer more
than one pay tv service. “There’s
little reason to buy or rent prere-
corded movies,” he said. In heavily
penetrated areas such as Greater
Cincinnati, serviced by Warner
Amex Cable, prerecorded sales and
rentals have dropped. he said.

“All that’s left for VCRs is time
shift and porn, and the attachment
of inexpensive video cameras. Mov-
ies will be available on cassette
much later in their lives—much
much later than there are now.
When the history of home video is
written, cassette and disk as the

(Continued on page 82)
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Final resolution of the CBS action
in favor of the rights organizations
earlier this year opened the door to
the negotiation of new rates with the
other tv networks, as well as the ad-
justment of past interim rates.

Bargaining for a new blanket li-
cense deal between ASCAP and
ABC stalled and was thrown into the
court for resolution under terms of
the society’s consent decree with the
government. The network’s inten-
tion to continue the $3.8 million rate
in the meantime is challenged by
ASCAP as inadequate in view of
ABC’s competitive stance and infla-
tion factors.

In an affidavit filed with the court,
Bernard Korman, ASCAP general
counsel, says: “The amounts
ASCAP seeks as an interim fee from
ABC are precisely the same amounts
for the years 1981 and 1982 that the
CBS television network has already
agreed to pay as license fees to
ASCAP.”

The plea is supported by argu-
ments that ABC has won popular
parity with CBS over the past five
years, that its revenues have in-
creased by 93% during that time,
and estimates that its payments to
program suppliers, other than
ASCAP, have risen by more than
20% per year.

Negotiations for a new rate with

NBC are still continuing, says Kor-
man. “We have not yet given up
hope of a deal.” Since 1976. NBC
has been paying ASCAP $4.48 mil-
lion a year in interim performance
fees.

BMI, which also had negotiated a
settlement with CBS on new rates
(Billboard, Aug. 15) is continuing
discussions with both ABC and
NBC on new and retroactive license
rates. “We are optimistic about

(Continued on page 82)

have in inventory.” These selections,
the ad claims. are purchased “from
distributors, dealers, etc. that these
people can’t sell at retail. These are
the records that you wouldn’t pay
$8.99. 87.99. or even $4.98 for, but
you probably would pay $2. $3. or
$4 for....”

The ad further notes that mem-
bers would not be sent product
“without you specifically ordering
them. The other clubs will send you
albums if you don’t tell them not
to!”

While major label record clubs do
offer enticing new member deals—as
many as 14 albums for $1—they re-
quire minimum purchases over the
course of some three years. at pre-
vailing list prices plus handling and
postage.

Interestingly. The Album Dis-

(Continued on page 80)
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General News

R&B DENIED?

LOS ANGELES—Rick James vs.
Warner-Amex MTV cable channel?
The issue of black music on cable tv
provided the sparks at the “Record
Companies: An Expanding Role In
Video Entertainment” panel at the
third annual Billboard Video Music
Conference Nov. 14. Though neither
James nor a representative of MTV
was on the panel, a battle was waged
in their names.

“This is a business that’s three
years old which is already grey,
hobbling around and on its back. It
has no soul to it,” complained Jeff
Ayeroff, creative services vice presi-
dent at A&M Records. “Every time |
hear that Rick James is not being
shown, that upsets me.”

To considerable applause,
Ayeroff said in mock sarcasm, “God
forbid people should be exposed to
blacks on cable.”

Nancy Leviska-Wild, Motown
video operation director, noting that
Rick James has gotten some AOR
play, said: “I was told that MTV has
an AOR base, but I don’t under-
stand why MTV is not accepting
James’ promo.”

Jo Bergman, video and television
director for Warner Bros. Records,
noted: “We're making clips on black
artists but the trouble is getting black
clips on tv.”

Paul Cboper, national director of
creative services for Atlantic Rec-
ords, added, “Maybe MTV doesn’t
know about the pop airplay on
crossover artists.”

This criticism from the panel,
which also included Alive Video
business affairs director Bob Emmer
as moderator, Chrysalis Records’
visual programming director Linda
Carhart, PolyGram press and artists
relations vice president Len Epand,
Columbia Records video director
Debbie Newman, and Videography
Studios president Bob Kiger,
prompted a response from audience
member and MTV promotion direc-
tor John Sykes. “We don’t sit in a
room and say ‘they’re black, we
won’t use them.” We are going after a
rock audience. We play Bob Marley
and Peter Tosh,” he defended. “We
do play music that goes beyond the
AOR radio station. We're playing
Spandau Ballet and the Specials.

>, #

By CARY DARLING

James probably is only popular with
2% of the rock audience.”

Ayeroff replied, “Just try playing
the James video and see what hap-
pens. Then, come back next year
and tell us how it worked.”

A softer criticism of MTV, and
cable music shows in general, came
from Epand. “We would like pay for
play from MTV,” he said. “We're
not just making advertisements for
records. We're making video art
which is also a sort of programming.
It is like actors striking because their
films are being shown on cable.
Cable companies are taking advan-

H i i Q'\\.\
MAESTRO PERRY—Richard Perry conducts a five-piece rhythm section and a 13-piece horn section during the live
performance premiere of ‘‘Swing'’ at the Rainbow Room atop New York's Rockefeller Center. The event was cohosted
by WNEW-AM. Backing Perry are vocalists, from left, Steve March, Lorraine Feather and Charlotte Crossley.

Criticism Of Warner-Amex Ignites
Industryites At Video Conference

tage of the record companies’ non-
alignment on the issue. Are videos
selling records or just diverting au-
diences? Are they burning out the
artist with repeated exposure? What
about home taping? Will it eat away
at record sales?”

Noting that Epand acknowledged
the success of promotional videos in
Europe, Ayeroff asked, “Why is it
promotion in Europe, and art in
America? We're in an embryonic
stage. Eventually, royalties will be-

come a part of it. Eventually, maybe
(Continued on page 62)

Print Lines To Cherry Lane

By IRV LICHTMAN

NEW YORK—Cherry Lane Mu-
sic Co., the print arm of Milt Okun’s
music publishing interests, has made
a considerable number of exclusive
print deals, with others now in final
negotations.

Already firmed by the company,
reports Lauren Keiser, president of
the division, are long-term, exclusive
arrangements with the Welk Music
Group; Gilbert Keyes, featuring
many copyrights by writer Gus
Kahn; an arrangement with lyricist
(and ASCAP president) Hal David
for past and future copyrights; Bar-
ton Music, with many songs re-
corded by Frank Sinatra; and Neil
Bogart’s music publishing interests
through Boardwalk Records.

In addition, Keiser says the firm
has reached an agreement in prin-
ciple with Walt Disney’s music pub-
lishing companies, which would in-
clude the development of folios and
other merchandising ties with Dis-
ney cartoon characters. Cherry Lane
is also involved in kiddie market ac-
tivities with its association with Jim
Henson’s Muppets.

Another Cherry Lane acquisition
is its second tie-in with Neil Dia-
mond, now involving the per-
former/writers new CBS album,
“Take It To The Sky.” Cherry Lane
is the marketer of the successful Dia-
mond score for his starring film ve-
hicle, “The Jazz Singer.”

Keiser says the Welk deal calls for

Billboard (ISSN 0006-2510) Vol. 93 No. 47 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Blllboard, P.O. Box
13808, Philadelphia, Pa. 19101, (609) 786-1669.

both distribution and licensing of
Welk-controlled copyrights. This
and the other ties brings Cherry
Lane into a position, Keiser notes, to
enlarge its print catalog to older eras
of pop music. “We’ve been a little
lopsided with *50s and 60s music,”
he says.

The company has also moved into
the classical print market in a deal
with Elie Siegmeister, the classical
composer whose chamber and so-
nata compositions will flow through
Cherry Lane.

In another broadening of the
firm’s activities, it's developed a gen-
eral music magazine for schools,
Music Alive, with eight issues a year,
along with a special 7-inch EP tying-
in with the magazine. 1t’s mainly di-
rected at junior high schools.

Several years ago, the company
made its first major print acquisi-
tion, that of ATV Music, and in Au-
gust of this year acquired print rights
to April-Blackwood Music, part of
the CBS Songs’ entity. It's also been
developing a direct marketing serv-
ice, which Keiser declares is in re-
sponse to what he sees as “shrinking
market” of print dealers, A direct
marketing approach, he amplifies, is
to avoid “waking up in 1987 to find
very few print outlets around.” He
contends that, “like the record
clubs,” direct marketing of print will
help expand the print market, for
dealers as well.

With this explosion of printacqui-
sitions, Cherry Lane has beefed up
its staff, bringing Steve Spooner
over from Warner Bros. Publications
after eight years and, from the same
company, Larry Kornblum, who
will handle sales. Spooner will work

(Continued on page 78)
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__Executive Turntable

Record Companies

At MCA Records, Christy Hill is named international marketing coordina-
tor for the international division, after having served as director of inter-
national creative services for Casablanca Records. In other label moves. Mark
Hodes goes to national adult contemporary promotion; David Durchin to as-
sistant director of national credit for MCA Distributing; and Billy Brill to Los
Angeles secondary promotion. Hodes was in independent
promotion; Durchin formerly ran his own executive search
firm; and Brill was music and entertainment critic for PM,
Magazine. All will be based at MCA’s Universal City, Calif.,
headquarters.

Ronnie Jones becomes national r&b promotion director for
EMI America/Liberty Records, up from his former post as
east coast r&b promotion director. Jones will be headquar-
tered in Los Angeles. . . . Jeffrey Cason moves to administra-
tor of publicity, contemporary music, for RCA Records. He
was promotion director for Dancemagazine. Also at RCA, Marianne Eg-
gleston is upped to field promotion representative for black music, north-
central region. She will be based in Cleveland. . .. Suzy Blosser is named na-
tional promotion coordinator for Warner Bros. Records, Burbank. She was as-
sistant to vice president of promotion, Howard Rosen. o

Stephanie Oxhorn joins Elektra/Asylum Records as assist-
ant to the advertising director. Formerly with A&M Records,
Oxhorn will work in Los Angeles. ... Michael Goldstone is
upped to manager of West coast publicity for Chrysalis Rec-
ords, Los Angeles. . . . Steve Bernstein has left his position as
president of operations for WMOT Records to form his own
production company. ... WEA announces the promotion of
Kerry Woo to sales rep for the Nashville market and Alan
Benjamin to southeast regional video specialist in Atlanta. . ..
Cathy Dignan joins Kat Family Records, Atlanta, as adminis-
trative assistant. She was store manager for Dingleberry’s. ... Genya Ravan
has resigned her position at Polish Records, which she co-founded, to start
Genya Ravan Productions, New York.

Marketing

Tom Whalen, of Associated Distributing, Indianapolis, has been elevated to
... buyer for the record/tape/accessories sector of the Target

£ Stores. He replaces Jim Adams, who has been named elec-
tronics buyer for the chain. Replacing Whalen as boss at Jet
Co Distributing, Indianapolis, which serves the 40-store Air-
ways chain, is Mike Hefling. . .. Larry Hyjek is promoted to
district supervisor for the Record Bar chain. He will be based
near Philadelphia. . . . G. Richard Sabbag moves from his post
as executive vice president of the CBS Specialty Stores divi-
sion to president of the division. He will be located in Emery-
ville, Calif. ... Lynn Forman has left Macey Lipman Marketing.

Related Fields

Jerry Hartman is appointed vice president and director of marketing for
MCA’s non-theatrical divisions. Prior to joining MCA, he was with Cavalieri
Kleier Pearlman. Hartman will be headquartered in Universal City. . . . Robin
Solomon, formerly promotion director of WCKO-FM, Ft.
Lauderdale, has joined Billboard in New York as sales assist-
ant. ... Lin Bolen moves to InterMedia Entertainment Co.,
Culver City, Calif., as vice president of creative affairs. She
was head of her own company, Lin Bolen Productions. . ..
Recent appointments at Panasonic, Secaucus, N.J., include
Frank V. Monaco to national service manager for the copier
products division; Edwin Wolff to assistant manager of mer-
chandising for the consumer VHS division; Ted Conboy to re- ot
gional manager, northeast region, for the video systems divi-  Goldstone
sion; and Jeffrey D. Blackmer to manager of market development, eastern
US., also for the video systems division. Monaco was formerly with Sharp
Electronics as general manager of copier service; Wolff was a market analyst
for Panasonic; Conboy was regional sales manager for the company; and
Blackmer was its manager of national accounts, eastern zone.

Kenneth Wipfler is the new marketing sales manager for Sharp and
Optonica audio products at Sharp Electronics, Paramus, N.J. He was assistant
merchandising manager at Panasonic. . . . Chuck Garland is named sales man-
ager for the consumer product line at Altec Lansing, Anaheim, Calif. Garland
earlier worked for Newcraft/Panasonic. . . . Sue Peri moves to sales promotion
supervisor for the car audio components division of Jensen Sound Labora-
tories, Schiller Park, Ill. She was formerly an administrative assistant for the
company’s car audio division.

Bill Hall joins Encore Talent, San Antonio, as a booking consultant. He did
work with ABC Truck Rental & Leasing Co. . .. Tanya Johnson is named vice
president of special products for First American Marketing, Seattle, a sister
company to First American Records there.

Rio Conference Nixes 9 kHz

§“
Za

Cason

Blosser

RIO DE JANEIRO—Nine kHz
spacing on the AM dial is dead. The
U.S. team at the Region Two inter-
national radio conference here has
convinced most of the other Western
Hemisphere nations to retain the
current 10 kHz spacing and the ma-
jority rule has prevailed.

According to Dennis Williams, a
staff member at the FCC’s broadcast
bureau, only Cuba and three other
nations out of the 26 attending the
session voted against the recommen-
dation by the U.S. to retain the cur-
rent system.

The move was quite an about face

for the U.S. broadcasters, who
would have been obliged to spend
millions of dollars in conversion
costs, will no doubt feel a warmth to
the Reagan administration as a re-
sult.

For it was a President Carter-ap-
pointed FCC that pushed hard to
switch to 10 kHz as a means to pro-
vide more space on the dial for new
blood, particularly minorities, to en-
ter the radio field.

When Reagan was elected, he
filled vacancies on the commission
with appointees that reversed those

(Continued on page 20)
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Lastyear, Sax
the English metal
champions
devastated all
competition on their
first U.S. tour.
Now they're back
with a new album of
no frills, gutsy rock 'n’
roll, "Denim And
Leather.’ Wear that
on your turntable!
Saxon’s '‘Denim
And Leather.”.. .
An invincible
- = ~2)  combination.On
DENIM Carrere Records
AND and Tapes.

y ,
"!“A! “ - Watch for the Saxon
= tour coming late
December.

3roduced by Nigel Thomas and Saxon. Management: Blechner-Poxon. Agenc
Distributed by CBS Records. ¢ 1981 CBS Inc,
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Chartbeat

Veteran Acts Rule Top 30;
Earth, Wind & Fire Rages

By PAUL GREIN

LOS ANGELES-This isn’t the
year—or at least this isn’t the time of
year—to be a new artist. Only four
acts in this week’s top 30 have never
had a top 10 pop hit: Quarterflash
(Geffen), the Go-Go’s (IRS), Chilli-
wack (Millennium) and Genesis (At-
lantic).

And the average act in the current
top 30 has had more than six top 10
hits.

Top artist in the top 30 is Diana
Ross (RCA), who this week collects
her 27th top 10 single with “Why Do
Fools Fall In Love.” It’s the ninth
top 10 hit of her solo career, follow-
ing 18 with the Supremes.

“Start Me Up” is the 20th top 10
hit for the Rolling Stones (Rolling
Stones/Atlantic); “Physical” is the
12th for Olivia Newton-John
(MCA).

Neil Diamond (Columbia) has
also collected 12 top 10 hits: Barry
Manilow (Arista) and Barbra Strei-
sand (Columbia) have each scored
1.

Don Henley, who shares billing on
“Leather And Lace” with Stevie
Nicks (Modern), has amassed 10 top
10 hits with the Eagles. Nicks, for
her part, has collected six with Fleet-
wood Mac plus a seventh in a recent
duet with Tom Petty & the Heart-
breakers.

*Oh No,” which leaps five points
this week to number six, is the ninth
top 10 hit for the Commodores (Mo-
town).

Artists in the current top 30 who
have had six top 10 hits during their
careers are Foreigner (Atlantic),
Hall & Oates (RCA), Earth, Wind &
Fire (ARC/Columbia) and Fleet-
wood Mac’s Lindsey Buckingham
(Asylum).

Acts with five top 10 hits are Air
Supply (Arista), Bob Seger & the Sil-
ver Bullet Band (Capitol). Rod Stew-

art (Warner Bros.), the Little River
Band (Capitol) and Kool & the Gang
(De-Lite).

The Steve Miller Band (Capitol)
has collected four top 10 hits; the
Police (A&M), Christopher Cross
(Warner Bros.) and George Benson
(Warner Bros.) have each had three;
Mike Post (Elektra), Rick
Springfield (RCA) and Juice New-
ton (Capitol) follow with two each.

Journey (Columbia) notched its
first top 10 hit a couple of months
ago.

* x %

Yanks Overrun: Hall & Oates is
the only all-American act in this
week’s top five. The rest of the top
singles spots are held by Australia’s
Olivia Newton-John and Air Supply,
England’s the Police and the half-
English, half-American Foreigner.

If this keeps up, we may have to
start filing the Hot 100 under Hits of
the World.

* * *

Not Winded: Earth, Wind & Fire
this week collects its seventh No. 1
r&b single—and its first in nearly
three years—as “Let’s Groove”
moves to the top.

It’s the group’s second No. 1 on its
own ARC logo. following “Septem-
ber” from January, 1979.

EW&F had five prior toppers on
Columbia: “Shining Star” in 75,
“Sing A Song” and “Getaway” in
'76. “Serpentine Fire” in 77 and
“Got To Get You Into My Life” in
'78.

Both “Boogie Wonderland” and
“After The Love Has Gone™ peaked
at number two r&b in 1979.

The group also gathers its fifth
No. 1 r&b LP this week with
“Raise.” It follows “That’s The Way
Of The World,” *Gratitude,”

(Continued on page 80)

General News

CHIPMUNK FEVER—Ross Bagasarian, right, and Janice Karman, center,

creators of the Chipmunks, chat with Jack Craigo, division vice president of

RCA Records for the U.S. and Canada, about their new LP, “A Chipmunk

Christmas."” Their previous album, “‘Urban Chipmunk,” was certified gold by
the RIAA.
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Group Challenges Buyout
Of Record Town Stores

By JOHN SIPPEL

LOS ANGELES—A group of de-
fendants, including former Texas
Record Town chain brass Donald K.
Dubbs, Ronald W. Peebles and
Thomas P. Sims, are legally chal-
lenging the acquisition of the
Record Town stores by Western
Merchandisers, the Amarillo rack-
jobbing/retail empire.

In a complaint filed in District
Court of Bexar County, Record
Town, Inc.; Record Town of Hous-
ton; and Record Town of US.A.
and Galaxy Sales Corp., along with
the trio, want the San Antonio judge
to void the 1980 merger between the
one-time Texas chain and the Ama-
rillo firm.

Other defendants include R.T.H.
Inc., whose agent is Robert C.
Schneider, executive vice president
of Western; Sam Marmaduke,
founder of Western; Cliff Keeton,
longtime Oklahoma/Texas industry
executive; Hastings Books & Rec-
ords, retail division of Western;
Doris Burton Sheriff, widow of a
prominent Southwest industry
wholesaling veteran and attorney
David T. Turlington.

According to the suit, Keeton,
Sheriff and Turlington assumed di-
rection of Record Town/Galaxy
Sales in May, 1979 through a voting
trust. Dubbs, Peebles and Sims were
denied representation on the board
at that time. About May 15, 1979,
the suit alleges Keeton, Turlington
and Sheriff relayed to Western Mer-
chandisers vital data about the
plaintiff corporation’s sales and
profits. In addition, it’s claimed that
the then-board of directors fixed

Label Offering
Who Special

LOS ANGELES—MCA Records
will debut an exclusive two hour
special on the Who, entitled “Who
Are The Who?,” scheduled to air na-
tionally Thanksgiving weekend
Nov. 25-29 on more than 130 AOR
stations.

The special, produced by Drea
Besch with commentary by Dave
Herman of WNEW-FM New York,
will cover the complete history of the
group and feature music from their
early days, when they were known as
the High Numbers, and continue
through to their most recent work.

Interviews with all members will
be highlighted along with other in-
terviews with other personalities in-
volved with the Who’s career.

www.americanradiohistorv.com

prices with Western Merchandisers
in a common trade area. The then-
board entered into on June 4, 1979,
an agreement for Western to acquire
the plaintiff corporations. In No-
vember, 1979, Western and the
plaintiff corporations “began to co-
mingle the assets of the plaintiff cor-
porations, prior to the acquisitions.”

Keeton, claimed to be a share-
holder of Western for many years in
the filing, and his two defendant ex-
ecutives sold Record Town at a price
less than market value because it
aided the defendant trio of Keeton,
Sheriff and Turlington and worked
against the plaintiffs, it’s argued.
The complaint claims the plaintiffs
upon discovering the acquisition de-
tails demanded from the defendants
cancellation of the deal and offered
to repay to Western the acquisition
price.

The suit also asks the court to de-
termine monetary damages, plus in-
terest.

CBS Sets
Malaysia
Subsidiary

By CHRISTIE LEO

KUALA LUMPUR-CBS Rec-
ords is setting up its own company in
Malaysia, thus ending speculation
fuelled by the end of its license deal
with EMI (Billboard. Nov. 21).

The firm will be fully operational
from February, according to CBS
Records International vice president
Peter Bond. He confirmed the ap-
pointment of Michael Chong,
former general manager of local
RCA licensee Cosdel, as managing
director of the new enterprise. Ear-
lier this year, CBS was hoping tolure
WEA Malaysia’s managing director,
Frankie Cheah, to the post.

“We’re looking for a suitable
headquarters site,” says Bond, who
is seeking staff and manufacturing/
distribution arrangements. *“No
deals have been concluded, but we
expect to finalize something by the
year’s end.”

No local artists or producers have
yet been approached by CBS. Inter-
national product is expected to re-
ceive especially aggressive market-
ing until domestic repertoire can be
developed.

When it was under license to EMI,
CBS product accounted for 30% of

(Continued on page 66)

_Signings |

Charley Pride re-signs to RCA
Records. ... David Allan Coe to the
Empire Agency in Atlanta for book-
ings. . .. Dateline to Elektra/Asylum
Records with George Tobin produc-
ing. First single is being readied for
January, with album to follow. ...
The O’Jays to Associated Booking
Corp. for bookings.

Jeanne Pruett to the Neal Agency
Ltd. for bookings. ... Jimmy Angle
to Shannon for recording and Tuck-
ahoe Music for publishing.

To: Record Labels

From: Steve Gravano

Re: Trade Ads

posters and

ds
iy'd like to see trade a
wlith more info on available

handising aids.--
mercna displays

" my selling tools!”

Billboard ads

move records!

ve Gravano
?A‘:rchandising Mgr.
Record World
Westbury, N
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A wvoice that could only belong
to Angela Bofill. A voice

that soars to heavenly heights,
then boils over with the fiery

release of earthly passions.

The incomparable voice
that’s captivated the 3/4
million fans of her stunning
debut album, Angie, and
the smash followup, Angel
Of The Night. And now,
there’s Something About You
—an album brimming over
with the special Angela
Bofill vocal magic. From the
O : l I l infectiously upbeat title single
to the plaintive
” “Break It o Me

Gently)” it's un-
@ mistakably Angela—

a voice you'll never forget.

Angela Bofill.
Somethmg About You.

ARISTA ..

Produced by Nar daMuhalWldenf)erf tion Light Productions, Inc.

www americanradiohistorv com
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* Must for year-end radio station programming. BILLBOARD,S 1981
* Delivered when it still counts ANNUAI— YEAR"END
* Comprehensive countdowns in all music categories. AWARDS |SSUE

* A year-long reference guide.

* A must for talent agencies, retailers and everyone involved in the music and home entertainment business.

Specialized year-end chart recaps—in major musical categories.

** Top Artists—Combined, LPs and Singles in each category.

The |nd USt ry’s # 1 gu |de * Top Music Publishers of the year.
t() the successes * The Best-Selling Videocassettes of 1981.

* Pop Producers of the Year.

The Billboard
1981 Year-End
Awards issue is a
©  must for advertising
* your entire year’s
| achievements and to proj-
AN 1/ 4 ectyour firm into 1982 in the
ISSUE DATE: | -. y, £ one publication that has the
DECEMBER 26 # most complete coverage of the
o ¢  music and home entertainment
industry.

* Bonus distribution to over 230,000 readers. On
sale a full two weeks on newsstands. In-depth usage
by thousands of radio programmers.

ADDEATICINE: ’ Don’t miss this once a year opportunity
DECEMBER 11 . Contact your Billboard sales representa-
tive now for ad space reservations.
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General News

"~ Market Quotations |

As of closing, November 19, 1981

Ho™ ™ o NAME P-E (1533‘:; High Low Close Change

1% % Altec Corporation - 500 11/16 % % -1
38% 26% ABC 6 444 34% 34 34% + %
45% 28% American Can 8 308 34% 34% 34% + %

4% 2% Automatic Radio 4 2 3% 3% 3% Unch.
61% 40% CBS 7 127 50% 50% 50% =
45% 31%2 Columbia Pictures 10 185 44% 43% 44% + 1%

8% 4% Craig Corporation - 12 7% % 7% Unch.
67% 43% Disney, Walt 14 398 53% 52%h 53% + %

8% 3% Electrosound Group 9 1 4 4 4 Unch.

9 3% Filmways, inc. - 91 5 4% 5 Unch.
22% 14% Gult + Western 4 1122 16% 16 16% + %
19% 11% Handleman 8 9 13% 13% 13% + %
15% 7% K-tel 4 22 7% 7% 7% + %
82%2 39 Matsushita Electronics 12 14 56 55% 56 - %
59 38% MCA 9 58 39% 39% 39% - %
14% 8% Memorex - 130 13%  13% 13% Unch.
65 48 3M 9 1332 51% 49% 57% + 1%
90% 56% Motorola 10 670 64 63% 64 - %
54% 35% North American Phillips 6 63 37% 36% 3% + %
20 6% OrroxCorporation - 75 9% 9% 9% - %
39% 21% Pioneer Electronics 22 - - - 28 Unch.
36% 16% RCA = 945 18% 17% 18% + %
26% 14% Sony 12 1261 17%  17%  17% - %
43 23% Storer Broadcasting 17 234 31% 30% 30% - %

6% 3% Superscope - 5 3% 3% 3% + %
35% 24% TaftBroadcasting 9 132 32% 3% 32% + %
58% 33% Warner Communications 19 1752 54% 52% 54% + 1%

OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO 2300 Y2 1% Koss Corp. 1400 8% 8%
Certron Corp. 4200 13/16 1% Kustom Elect. 4200 2% 2%
Data Packaging - 6% 7% M. Josephson 2500 18% 19
First Artists Recoton - 2% 3%
Productions 200 5% 5% Reeves Comm. 68800  30% 31
integrity Enter. 10100 6% 6% Schwartz Brothers - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
1o the range within which these securities could have been sold or bought at the time of compiiation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.

STATION OWNERSHIP ISSUE

FCC Issues Cable Document

By BILL HOLLAND

WASHINGTON-The FCC has
voted to release for comment a re-
porton cable tv ownership that con-
cludes that cross ownership provi-
sions be dropped.

WHO
MAKES AND PRINTS

KEYSTONE
PRINTED
SPECIALTIES

o P
321 Pear Street
l Scranton, PA 18505

(717) 346-1761

The report, stemming from an Oc-
tober, 1980 FCC directive, con-
cluded that cable television is a
“highly flexible,” “workably com-
petitive,” and in most cases, “not
susceptible to monopolization.”

The staff also concluded that an
FCC policy which extends free entry
into cable to all interested firms
“would most likely contribute to a
rapidly growing ... industry that
meets consumer needs,” and that
“consumer preference can best de-
termine” industry structure.

The document, filed Nov. 5, sug-
gests striking those rules which pro-
hibit broadcasters from owning
cable systems in their service areas.
television networks from cross own-
ership of cable systems, and the limi-
tations on the number of cable sys-
tems a multiple system operator
(MSO) may own or the number of
subscribers served.

However, the report recom-
mended that current basic features
of cable-telephone cross ownership
(AT&T) ban be retained, and that
cable operators should retain the
primary responsibility for determin-
ing their own programming.

Comments on the staff report are
due within 30 days.

50¢

Esther Phillips—What A Difference A
Day Makes—Kudo 28; Crown Heights
Affair—Dreaming A Dream--Delite
2017:KC & The Sunshine Band—TK 607

75¢

Candi WB 3428; Love Unlimited
Orch—Music Maestro Please—20th
Cent. 480; Idris Muhammad—Boogie
To The Top—Kudo 38

$1.00

Cerrone IV—Golden Touch—Cotillion
5208 Ashford & Simpson—Send It—WB
3088; Roy Ayers—You Send Me—
Polydor 6159

$1.25

Barry White—The Man—20th Cent. 571
Barry White—Is This Whatcha Want?—
20th Cent. 516

$1.50

Linda Clittord—Let Me Be Your Woman
(2 LPs) RSO 2-3902

$1.75

i Jackson, Whispers.
etc.—RCA 0017
$2.00

Rod Stewart—Blondes HaveMore Fun—
WB 3261; Dolly Parton—Great Balls Of
Fire—RCA 3361

CLOSEQUT
RECORDS,INC.

CHOOSE FROM 1,000s
OF TITLES AT OUR LOW, LOW PRICES

WE HAVE THE TITLES
WE HAVE THE PRICES
220 West 19th Street,
New York, N.Y. 10011
Phone Toll Free
(800) 221-9340
(212) 691-8884
Telex: 237891
Send For Complete Price List

Beta Still Chasing VHS Format

Both Configurations Find Public Acceptance In East

NEW YORK-VHS video hard-
ware and its software remain the
consumer’s preferred configuration,
but the Beta format, which started
the home video revolution, is inch-
ing back in some markets, a Bill-
board survey of Eastern dealers re-
veals.

At Borger Video on Manhattan’s
Upper East Side, VHS machines
and tapes outsell those in the Beta
configuration by 4 to 1, according to
salesman Brian Fiest. He notes that
in the past year, blank tape sales
have increased at the expense of
prerecorded product, which he at-
tributes to a dramatic increase in
cable television subscriptions among
his customers.

E/A Hold
On Staffers,
Smith Tells

LOS ANGELES—Elektra/Asy-
lum chairman Joe Smith emerged
from the company’s annual vice
presidents’ meeting in Hawaii say-
ing 1981 will be the second best year
in E/A history in both sales and
profits. The best year was 1980.

But Smith doesn’t have any im-
mediate plans to expand the home
office staff—despite the recent ac-
quisitions of Solar, Light, Network
and Musician Records.

“While we have beefed up this
company, I'm not sure we’ll have to
add that many bodies to handle it,”
he says. “Obviously Light Records
doesn’t tax our marketing and pro-
motion staffs; it's more a distribu-
tion situation.

“When you talk about a lot of la-
bels, Al Coury (Network) is just go-
ing to have three or four records and
Bruce Lundvall’s records (on Musi-
cian) all fall in a rather esoteric jazz
area. That doesn’t tax very many
people here.”

Smith also discounts the apparent
disadvantage of having the first
E/A-distributed Shalamar and
Whispers albums come out in De-
cember, too late for pre-Christmas
rack or retail penetration.

“Black records don’t have a high
degree of rack penetration anyway,”
Smith contends, “so you don’t have
that problem. And you can get into
the stores—we’re doing some good
pre-selling. Besides, this gives us a
running start for January.”

Smith is also expecting significant
first quarter sales from a Richard
Simmons exercise album, the label’s
first test at marketing records
through other than normal music
channels.

“Some of our artists who haven’t
delivered records this year will come
through in 1982, Smith says, citing
Linda Ronstadt, Queen and Joni
Mitchell for the first half and Jack-
son Browne and the Eagles, or solo
projects from members of the
Eagles, for the second.

The main function of the Hawaii
meeting, says Smith, was “to discuss
our strengths and weaknesses.

“I think we have to look at how
many new acts we can possibly
work on,” he adds. “We’re going to
hold some further a&r meetings in
L.A.in December to go over our ros-
ter and make plans for next year.”

Smith will also attend a meeting
of the Recording Industry Assn. of
America in New York Dec. 4 to dis-
cuss the home taping problem.

PAUL GREIN

By LEO SACKS

“We’re finding that more people
are turning to Home Box Office with
free movies at $12 a month, rather
than spending $60-$80 for a feature
film,” he observes. “It’s under-
standable because you get more for
your money, and we can only hope
that this trend will influence a roll-
back in the price of prerecorded
tapes. Our machine sales have cer-
tainly gone up.” Feist says the out-
let’s gross income from videocassette
rentals is “small,” and that x-rated
cassette sales hovers around the 20%
mark. He estimates that males 25-40
and females under 30 represent the
bulk of his clientele.

Stark Record and Tape Service,
the retail chain which operates over
185 stores in 24 states, began selling
video software about 18 months ago,

R e
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but a decline in tape purchases has
forced the company into a rental
program. Dwight Montjar, the
chain’s video and accessory buyer,
says that VHS cassettes outsell the
Beta format by 7 to 1, with music-
oriented programming dominating
the retailer’s sales.

“When we first got into video, we
had product in 70 stores,” says Mon-
tjar. “And we were selling every-
thing, except x-rated material. But
now the kinds of programs we sell
have changed dramatically, and
we’re moving lots of music tapes.
People don’t seem to mind watching
a concert film repeatedly. Yet, once
they’ve seen a movie, it seems they’d
rather rent it than buy it.” Accord-
ingly, Montjar says Stark will launch

(Continued on page 82)
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. AFM Leadership Fight
. ‘Low-Key’ In Nashville

By EDWARD MORRIS

NASHVILLE—Evidencing this
community’s thriving music boom,
membership in AFM local 257 con-
tinues to increase. In the past year,
nearly 200 musicians have joined
the Nashville musicians’ union,
bringing its total membership to ap-
proximately 3,000.

However, there are also draw-
backs. There appears to be little in-
terest shown by this membership to
the union, beyond acquiescing to the
$44 per year dues. There is no drive
planned to recruit more members
among Nashville’s large population
of musicians. And the local must
function within the confines of Ten-
nessee’s management-oriented right-
to-work law.

Currently, there is a low-keyed
struggle shaping up between incum-
bent president Johnny DeGeorge
and executive board member Sonny

Day to assume leadership of the lo-
cal chapter. The lack of member
participation is Day’s primary rea-
son for running, he says.

Day cites two recent general mem-
bership meetings which had to be
cancelled for lack of a 30-member
quorum. “We have to stimulate
more interest,” he asserts. “Not only
is this lack of participation not
healthy for the union, it makes it too
long between meetings.”

DeGeorge stresses the benefits
available to members, pointing to a
pension plan, health and welfare
packages, life insurance, access to
the local’s free rehearsal hall and the
state of harmony between the union
and music buyers. While there are
always defaulters, he says, instances
that lead to arbitration or litigation
are few and far between.

(Continued on page 51)
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General News

~ Rock’n'Rolling

Stones’ Video Party

On;

Trouble With A Name

By ROMAN KOZAK

NEW YORK-The Rolling
Stones’ video party, set for Dec. 18,
is on, but the venue is still up in the
air. The date will be simulcast to
venues around the country.

Originally, it was set for Bond’s
Casino in Times Square, but accord-
ing to sources, the production people
were not too happy with the loca-
tion. Now the Rolling Stones are
looking for another
place. However, itis
most likely that be-
cause of potential
problems  with
crowd control, the
venue will not be

announced until
very shortly before
the gig.

The announcement of the date
has had one immediate, if not ac-
knowledged affect. The Rod Stewart
video simulcast from the L.A. Fo-
rum, which was to take place the
same night, has now been moved to
Dec. 19.

There have been a number of
questions raised about the deal
structure of the Stones video presen-
tation, and John Scher, who is put-
ting it together, says that reports that
the Stones are demanding 75% of the
gate are misleading. “There is a dif-
ference between gross and net.” he

notes. “The Rolling Stones’ deals are
tight but fair,” he adds.

Along with Bill Graham, who has
put together the Rolling Stones tour,
Scher, who promotes shows in New
Jersey and upstate New York, has
been a consistent critic of deals dis-
advantageous to promoters.

* k%

“We have had discussions in the
band about changing our name, and
we are split down the middle on it. I
don’t want to change it, but commer-
cially if we want to get anywhere,
then I guess we’ll have to,” says Rus-
sell Wolinsky, founder and lead
singer of a band whose name is a
constant problem for editors, radio
people, advertising managers and
club owners is the Sic F***s,

The band is featured in “Alone In
The Dark,” a new horror film now
being made starring Jack Palance,
Donald Pleasance and Martin
Landau, but because of potential
hassles with future television sales,
the band is billed as Nicki Nothing
& the Hives.

“The Cramps recommended us
for the film,” says Wolinsky. “They
wanted someone who looked weird.
Then they saw us and at first they
didn’t want us. We didn’t look

(Continued on page 78)
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RINGO RAPS—Tom Snyder poses a question to Ringo Starr during the ex-
Beatle’s recent appearance on the ‘“Tomorrow” show. Starr's Boardwalk
single ‘““Wrack My Brain" is a top 50 hit.

WB Returns To Campus;
Six Acts Get Sales Drive

LOS ANGELES—Warner Bros.
Records has stepped up its college
marketing profile via five recent
campaigns pitching six different acts
to the campus consumer.

Like most major labels, Warner
dismantled its full-time college pro-
motion effort some years ago, but to
target new programs on prime col-
lege-aged buyers, the company has
combined its own marketing and
promotion teams with selected
campus marketing specialists.

First acts to receive the campus
push were Pat Metheny, on ECM,
and Yellowjackets, both promoted
earlier this fall through a joint pro-
gram with WEA_ Inc., and AMP
Marketing, the latter a specialized
independent firm.

More recent were four individual
artist campaigns just completed.
Programs were tailored to the re-
spective acts, but giveaways via ra-
dio or retail contests figured cen-
trally in three.

For Kraftwerk. the label utilized
Atari video games as well as free
copies of the group’s most recent al-
bum for giveaways at eight selected
campuses. College radio stations
and local retail outlets were enlisted
to help coordinate the effort, which
included both an instore display
contest and a supporting radio pro-
motion for the actual contest draw-
ing.

For Sire label act the Ramones, a
similar giveaway strategy was em-
ployed on 21 different college
campuses. With the band’s “Pleas-
ant Dreams” LP as focal point, free
LPs and special pillows merchandis-
ing the act and album title were

I-iER PLEASGR—Judy Evans, leader of the English group Girls At Our Best,

given away via college radio sta-
tions.

For Sire’s English Beat, copies of
the group’s second album,
“Wha'ppen,” as well as specially
pressed three-song, 12-inch EPs of
material previously unreleased in
the U.S. were used in college radio
promotions on 50 campuses.

Finally, Tom Verlaine, whose first
solo LP for Warner Bros. was
shipped this fall, was pushed via dis-
tribution of a one hour interview
tape to 115 campus radio outlets
across the country.

As for the earlier push for Yellow-
jackets’ debut LP and Metheny’s
duo LP with Lyle Mays, “As Falls
Wichita, So Falls Wichita Falls,” 30
campus markets were earmarked for
print ads in selected college news-
papers, tagged with local retail out-
lets. Also utilized were college radio
promotions and distribution of high
visibility color flyers in heavily traf-
ficked areas on the designated
campuses.

AMP Marketing Systems’ own
on-campus representatives provided
retail sales traffic and distribution of
publicity material and merchandis-
ing aids, including posters and LP
flats. SAM SUTHERLAND

Les Paul Honored

NEW YORK-The New York
chapter of NARAS will present a
Governor’s Award to Les Paul at a
ceremony Tuesday (24) at RCA
Recording Studios, 110 West 44 St.
here. The reception at 6 p.m. will be
co-hosted by Gibson Guitars. Paul
will receive a plaque in recognition
of his contribution to popular music.

signs an autograph at Bonaparte Records in New York, where the group per-
formed to promote their Happy Birthday Records LP, *'Pleasure.”
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FIRST STUDY
OF DISTRIBS
FROM NARM

NEW YORK —Before next year’s
NARM convention, the trade
should have in hand the first in-
depth study of independent distri-
bution, based on a NARM-spon-
sored questionnaire.

First conceived at a meeting of the
NARM independent distributors
advisory committee last August, the
questionnaire requests information
on sales volume, net worth, valye of
inventory, projected volume, per-
sonnel, warehouse and branch oper-
ations, and on verfical operations
owned by or affiliated with this seg-
ment of the business.

Fifty distributors have already re-
ceived the questionnaire, which are
to be returned to an independent
certified public accounting firm that
will produce aggregate results.

THE WORLD'S GREATEST
CALYPSO PRODUCER PRESENTS

LP’s
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SHADOW-—YESTERDAY
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EXPLAINER~INTIGARATION

LORD PROTECTOR—AH GO TELL
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ENEMY

SINGING DIANNE—YOUTH MAN

Thousands of Additional
Titles Available
1273 Fuiton Street
Brooklyn, N.Y. 11216
(212)783-3455-8336-2542
THE WORLD’S GREATEST
COLLECTION OF CALYPSO
& STEEL BAND MUSIC
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of Warner Communications.

©1981 Elektra/Asylum Records @ A Division

1 hevigwrn of the day
is a pretty tough
act to follow,

but then there’s always
GROVER
WASHINGTON, JR.

Witiat better:-way
Lo start Youraay
SHO e 1iew
GROVER
WASHINGTON, JR.
albmn,

COME MORNING,
featuring
thefirstsingle
“Be Mine.’

E-47246

Q<°2
Produced by Grover Washington, Jr.
& Ralph MacDonald

Direction: Zane Management Aﬂj[lsh :
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What's happened ro the feen generation
rhar sparked radio’s growth in the 60's
and 70's? They've grown up to become
the new generation of adult radio lis-
reners. And all across Americq, alert radio
stations have zeroed in on this new adult
audience. The 25-44 year-olds—today's
most sought-after demographic group. If
that’s your station, here's great news. . .

Now there’s a network radio service
especially designed to help starions lilke
yours build this important 25-44 age
group. And, as you might expect, it's
from the leader in demographic network
radio, the ABC Radio Networlks. ABC
DIRECTION RADIO NETWORK inaugurares
rhe next generation of networl radio ser-
vice... providing a program service con-
ceived and produced for the special
needs and interests of the new adult
generation. Here's how ABC DIRECTION
RADIO NETWORK can help your station
reach roday’s new adult audience—and
build it

A UNIQUE NEWS PERSPECTIVE

Our news gets right to the core of the
new adult’s concerns. Not just what hap-
pened, but... "How will it affect me?” We
tell today’s adult how to use the news to
help plan the future, to male informed
life decisions, big and small.

SPORTS INSIGHTS

No one covers sports lilke ABC. No one
gets inside a story or an event more
thoroughly, with more depth and under
standing. The excitement, the color,

the story behind the story—that’s what
ABC is all about. We know exactly what
the sports-minded 25-44 audience
wants and we deliver. The best on-the-
spor saturation coverage. The best
profiles. The best coommentaries. ABC.
The best in sports!

FEATURES

Can short radio features be entertaining
cnd informative ar the same fime? Ours
cre. These fast-paced features focus on
the things this audience cares about.
Whether it's @ movie review, career
advice, or how they can cope with
today’s problems, every ABC DIRECTION
RADIO NETWORK fearure will involve
your listeners, to help them ger the most
out of life.

MUSIC FEATURES AND SPECIALS
The 25-44 year-old has a broad musical
outlook, bur af the same time, a more
discriminating ear. They listen for qual-

ity .. .and that's what our music features
and specials will bring to your station, and
vour audience, wirth the biggest stars from
a wide range of musical expressions.
With our special kind of showmcnship
and electrifying starpower, ABC
JIRECTION RADIO music features and
specials will help you build share with the
25-44 audience.

News, sports, fearures, music. . . all tar-
geted exdclusively to today's new adult
generation. ABC DIRECTION RADIO
NETWORK. It's the next generation in net-
work radio service. If you're going after a
bigger share of this dynamic demo-
graphic, you'll like where we're going.

Call Chuck King, Vice President, Direction
Network. .. (212) 887-7397.

ADC DIRECTION
RADIO NETWORK

RADIS

THE NEW GENERATION OF ADUIT LISTENERS.
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IF YOU'RE THE CHARLIE DANIELS BAND,
GOING PLATINUM IS JUST ONE STEP
TOWARD WINNING ASCOTTY. 1

.
The Charlie Daniels Band may look category of music. Just to qualify, you If you think you know a super achiever,
like your average collection of cowboys, to go gold or platinum by RIAA standards. you can enter that artist in this year's
but they've proven to everyone within And you have to master on Scotch’ Scotty Awards. We're now accepting nomi-
earshot that they are censummate musi- Recording Tape. Far all that, we salute nations for recordings that reach gold
cians, both vocally and instrumentally. our winners, The Charlie Daniels Band. or platinum status in 1981. And we'll donate
Their latest effort, “Full Moon” is a hit, It's tough to win a Scotty Award. But $100 to Muscular Dystrophy for each
to say the least. It's already earned them when you win one, it maans something. qualified nomination.

a platinum album. And now it's earned Ard you can share that something with So contact your 3M Field Repre-
them a Scotty. someone less fortunate, because wel! sentative for details and nomination forms.
We're proud of our association with award $1,000 in your name to the Muscular Join the Charlie Daniels Band and go
“Full Moon’] and we offer our sincerest Dystrophy Associaticn. We'll also award for a Scotty. It never hurts to be the best.

congratulations to all the members of the a $5,000 music scholarship to a promisirg
team who made this alcum possible: rew artist chosen by the top Scotty winner.

The Charlie Daniels Band, artists: John
Boylan, producer; Paul Grupp, engineer;
Woodland Sound Studics and The
Record Plant, studios.

A Scotty Award recognizes more
than saies success. It recognizes the
artistry that accounted for those sales.
And the Scotty judges who make the
choices are some of the toughest in
the business.

These judges don't hand out
Scotty Awards every day They award
only six a year to super achievers in any

SCOTCH RECORDING TAPE "
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General News

DEVO-TED FANS—David Byrne, right, of Talking Heads and choreographer
Tony Basil, center, congratulates Devo’s Jerry Casale at Interferon in New
York following the group’s appearance at Radio City Hall last month.

Family Records Inc. formed by
Herman Hitson, Freddie Terrell and
Raymond Smith. First artists signed
are Harrison Jones and the Voices of
Harmony, whose first singles are
produced by the three owners. Ad-
dress: 926 Lawton Street, S.W., At-
lanta, Ga. 30310 (404) 875-2808.

»* * *

Music Wave Distributors (MWD)
formed to provide national distribu-
tion and promotion services for in-
dependent record labels. First client
is ECI Records with single “Long,
Long Time” by Colly Coulter. Ad-
dress: P.O. Box 24634, 62 Music
Square West, Nashville, Tenn.
37203 (615) 327-4538.

*  x x

Kool Kat Records formed with
first releases by the Agents and the
Back Door Man. Address: P.O. Box
363, Lima, Penn. 19037.

* * *

Music Associates, formed by Sheb
Wooley and Linda S. Dotson, to
house a new booking firm, Circuit
Rider Talent Agency, along with
publishing and production com-
panies. Address: 1025 17th Ave.
South, Nashville, Tenn. 37203 (615)
321-0140.

* * *

Welchy Grape Records & Publish-
ing formed by Mike Welch with first
album release, “Renovations” by
Welch and single, “The Loner
Song,” by Binky Anderson. Ad-
dress: 991 Oak Street, West Barn-
stable, Mass. 02668 (617) 362-4908.

x x  *x

King Productions and King’s
Recording Studio formed by Sam
King for artist and jingle produc-
tion. Address: P.O. Box 2130, Win-
tersville, Ohio (614) 266-6974.

* * *

Red Rock Records formed under
the direction of Christian Carbaza
and Michael Gutmer. The staff will
be headed up by Marilyn Surgil who
will function as executive adminis-
trator for the label. Address: 40 Cen-
tral Park South, Penthouse A, New
York, NY 10019 (212) 935-4430.

* X K
Blue EIf Records formed with ini-
tial releast “Picnic Time For Potato-
heads” by Stephen Terrell. Address:
131 W. Houghton, Sante Fe, N.M.
87501 (505) 983-5914.

I

International Videorox has
formed a videotape documenting
service specifically for live concerts
and road tours. Address: 1145 N.
Larrabee, Suite 4, W. Hollywood,
Calif. 90069 (213) 854-3373.

x K %
Philippe Records, an r&b oriented
label, has been formed by Robert
Wardrick & Assocs. Debut releases

__ New Componies‘j

are “BB’s Law” by B.B.S. Unlimited
and “Don’t Waste Your Life” by the
Mercury Band. Publishing affiliate
is One Language Music. Address:
P.O. Box 4705, Arlington, Va. 22204
(703) 522-2718.

* * *

Rowland Management formed by
Bob Rowland as a personal manage-
ment and production company.
First act signed is all-female trio
Candy Apple. Address: 82 Charles
Street, New York, N.Y. 10014 (212)
675-0779.

* * *

Transcity Records formed by
Scott Forman and Al Ferzt. The firm
is independently distributed in De-
troit, Boston and New York. First re-
lease is “Doubletake” by Detroit
groups Retro and Trainable. All
product will be in 12-inch format in-
cluding four-song EPs and six-song
mini LPs by local artists. Address:
18977 W. Ten Mile, Southfield,
Mich. 48075 (313) 424-9680.

* * *

Jamila Records, a division of
Howard Enterprises, formed by
Fred Howard, president. with first
release “I'm Walking Out On You”
by Willie Dishmon. Address: P.O.
Box 9363, Jackson, Miss. 39206
(601) 982-8305.

* * *

Video Performers Showcase
formed by Brian Levine and Nancy
Lampf as a production firm special-
izing in “bridging the gap” between
artists and music industry profes-
sionals with the use of videotape.
Address: 9030 Balboa Blvd., North-
ridge, Calif. 91325 (213) 891-6161.

* * *

ALWA Publishing Co., formed by
Alex Watzdorf. Address: 4 Carol
Ave., Suite 12, Boston, Mass. 02135
(617) 731-8565.

LOS ANGELES-—-An album of
previously unreleased live perform-
ances by the late Gram Parsons is
slated to launch Sierra Records, the
revamped independent label mar-
keted as Sierra/Briar until this year.

According to the label’s founder
and chief, John Delgatto, the special
nature of the live Parsons act, culled
from a March, 1973 FM broadcast,
will dictate a mail order route ini-
tially. Other planned LP releases
will travel the independent distribu-
tion channels used by Sierra/Briar
prior to its reorganization.

Delgatto, who now splits his label
activities with a full-time job at East-
ern Pacific Sounds, a major import/
export firm here that has partnered
in Sierra since January, has issued
previous early Parsons tapes. For
“Gram Parsons And The Fallen An-
gels—Live, 1973,” however, it was
necessary to obtain a license from
Warner Bros. Records, which had

the singer/songwriter under con-
tract until his death later that year.

Sierra 1s thus complying with
Warners’ request that Emmylou
Harris, a member of the Fallen An-
gels during its only tour, not be spot-
lighted on cover art. She’ll be listed
as a band member, but neither cover
credit nor a picture will be used.

The album was originally re-
corded as one of WLIR-FM’s live
broadcasts from its Hempstead,
Long Island, base.

Sierra will continue to list its mail
order post office box in Pasadena,
but Delgatto himself will now work
from Eastern Pacific’s Studio City,
Calif, offices.

Other artists expected to have
product available at retail will be the
Richard Greene Band and Ray
Park, and Delgatto reports he has
continued to market Sierra/Briar
catalog through the mail and his dis-
tributors. He adds that his distribu-

Parsons Concert Debuts Label

tion ties in the past were not exclu-
sive, however, thus leaving the door
open to changes in his line of supply.

STONE ALONE—BIll Wyman auto-

graphs a copy of the Rolling Stones’

latest LP at Tower Records in San

Francisco as his manager Eric Gard-

ner, right, looks on. The promotion

was coordinated by Atlantic and
KFRC-AM.
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General News

Labels Claim Denial Of Blank Tape Ad $ Is Working

® Continued from page 1
from foregoing co-op money and
absorbing the cost of such ads
themselves.

The 15-store Alexanders chain

here has been doing just that since
Jon Tilli took over as record buyer
last spring. The retailer, whose pri-
mary print vehicle is the Daily News,
usually runs two to three record ads

each week. Earlier this month, for
example, Alexanders offered a selec-
tion of CBS midline product for
$3.99. In a separate advertisement
on the same page, the chain featured

TDK two-packs for the same price.
Tilli says the midline ad was sup-
ported with co-op funds from CBS.

Tom McGuiness, vice president of
marketing, branch distribution, for

NOVEMBER 28, 1981, BILLBOARD
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CBS, says that wiiile he is not famil-
iar with the ad in question, the com-
pany is policing its policy and refus-
ing co-op dollars to dealers who
advertise label product and blank
tape “in the body of the same ad.”

“We’re satisfied with the policy so
far,” says McGuiness, “and we hope
that dealers keep blank tape ads off
the page of our advertised product.
But you can’t tell a dealer what to
advertise if we run a half-page ad
and he picks up the other half. As
long as we’re talking about two dif-
ferent ads. there’s nothing we can
do.”

Because most manufacturers want
exposure in Sunday advertisements,
Tilli says he will frequently spotlight
some of the bigger titles featured by
the labels in an ad, paid for by Alex-
anders, on the preceding Friday. He
perceives this appraoch as “a serv-
ice” to the labels, even if blank tape
ads appear on the page.

“I don’t see any harm in it, espe-
cially when I'm footing the bill,” he
says. “In fact, I'm doing the labels a
favor. They’re getting double expo-
sure, a kind of two-for-one situation.
When a manufacturer pays for an
ad, we’ll work with them to the full-
est. But our self-image is that of an
aggressive retailer, and what we do
with our own advertising money is
our business.”

Spokesmen for the Crazy Eddie
and J&R Music World chains insist
they are not about to test vendor re-
lations by advertising recorded
product and blank tape on the same
page. “We haven’t even come close
to considering it,” says Harry Spero,
director of advertising for the 10-
store Crazy Eddie web. “There are
certain boundaries you have to re-
spect, and this is one I'm not willing
to step over. It’s a golden rule for
me.

Mary Singer, a buyer for J&R,
which operates three stores in Man-
hattan, adds that, “We don’t want to
rock the boat, or ruffle any feathers.
By screwing the labels, you're only
screwing yourself. But I think it’s in-
teresting to note that none of the pol-
icies address blank videotape.”

Elliot Goldman, executive vice
president and general manager of
Arista Records, says that most deal-
ers have honored the label’s policy
thus far. “It was a necessary position
the labels had to take,” he asserts,
“although I never had any illusions
that the policy would deter the home
taping issue. We enacted it as much
in principle as anything else.” He ac-
knowledges that some dealers are
working around the policy success-
fully by paying for ads themselves.
“Blank tape is just too important to
some retailers,” he notes.

“I think we discouraged a lot of
dealers with the policy,” adds Sal Li-
cata, president of Chrysalis Records.
“We’re not in this business to en-
dorse blank tape. and our distribu-
tors have successfully communi-
cated this to our customers.” Shelly
Rudin, vice president of national
sales for PolyGram, says the com-
pany has seen *100%” compliance
with its policy. “We meant what we
said. The issue doesn’t even come up
anymore when we talk advertising
dollars with our accounts,” he em-
phasizes.

Writer Seminar

LOS ANGELES—Len Chandler
and John Braheny, cofounders of
the BMI-sponsored Songwriters
Showcase here, are set to conduct a
two-day seminar “The Art, Craft &
Business of Songwriting.”

The event, free to L.A. Song-
writers Showcase members, will be
held at Creative Space, 10 am.-10
p-m. Dec. 5-6.
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General News

RIAA Certified
Records

Platinum LPs

Stevie Nicks’ “Bella Donna” on
Modemn. Disk is her first platinum
LP.

Air Supply’s “The One That You
Leove” on Arista. Disk is their second
platinum LP.

Rolling Stones’ “Tattoo You” on
Rolling Stones Records. Disk is their
fourth platinum LP.

Foreigner’s “4” on Atlantic. Disk
is their fourth platinum LP.

Journey’s “Escape” on Coiumbia.
Disk is their fourth platinum LP.

Pat Benatar’s “Precious Time” on
Chrysalis. Disk is her third platinum
LP.

Billy Squier’s “Don’t Say No” on
Capitol. Disk is his first platinum LP.

Alabama’s “Feels So Right” on
RCA. Disk is their first platinum LP.

The Doors’ “Greatest Hits” on

Elektra. Disk is their first certified
platinum Lp.

Gold LPs

George Jones’ “I Am What I Am”
on Epic. Disk is his first gold LP.

Rickie Lee Jones’ “Pirates” on
Warner Bros. Disk is her second gold
LP.

Eddie Rabbitt’s “Step By Step” on
Elektra. Disk is his third gold LP.

ELO’s “Time” on Jet. Disk is their
eighth gold LP.

“Sheena Easton” on EMI-Amer-
ica. Disk is her first gold LP.

Stephanie Mills’ “Stephanie” on
20th Century. Disk is her third gold
LP.

The Pointer Sisters’ “Black &
White” on Planet. Disk is their
fourth gold LP.

“Heavy Metal” soundtrack on Full
Moon/Asylum.

Maze featuring Frankie Beverly,
“Live In New Orleans” on Capitol.

Platinum Singles

“Endless Love” by Diana Ross &
Lionel Richie on Motown Records.

Gold Singles

Carl Carlton’s “She’s A Bad
Mama Jama” on 20th Century-Fox.
Disk is his first gold single.

Frankie Smith’s “Double Dutch
Bus” on WMOT. Disk is his first
gold single.

A Taste Of Honey’s “Sukiyaki” on
Capitol. Disk is their second gold
single.

Rick Springfield’s “Jessie’s Girl” on
RCA. Disk is his first gold single.

Video Clearances Remain Thorny

There’s More Music Product, But Legalities Persist

NEW YORK—More music prod-
uct is coming on to the home video
and cable television markets than six
months previously, but clearing
rights continues as a glove-off free-
for-all. ]

No clear pattern or standard has
emerged, and the increasing number
of “amateurs in leisure suits” grant-
ing and collecting rights as bush-
league rock bands find themselves
scooped into the video maw compli-
cates matters further.

“Everyone is trying to get the best
deal he can,” said one music pub-
lisher. “We want as much as possible
for our artists, while the producers
and programmers want to pay as
little as they can possibly get away
with. 1t’s all very protective.”

Al Berman of the Harry Fox
agency sees more productcoming on
to a market where parameters are
not yet defined. He does not yet see
any significant standard on deals.

“Requests for all music programs
are coming in a little more rapidly.”
he said. “There’s some movement—
publishers will always give you a
price!”

There are some typical patterns on
music-type programs, according to
Don Biederman of legal firm Mitch-
ell, Silverburg and Knupp. There is,
however, no standard.

Current patterns include sharing
music on a pro rata basis at 5 to 6%
of wholesale price, calculating royal-
ties on a percentage of retail price,

By BETH JACQUES

flat fees—a cents-per-song figure
ranging from between four and 10
cents (four cents derived from the
currently-disputed mechanical rate),
a flat synch fee (generally granted
for between three and five years), a
fee for a synchronous right plus a
rate per cassette or disk sold and a
flat synch fee with more to be deter-
mined later.

“Music deals right now are as var-
ied as the U.N.,” said attorney Barry
Menes of Goller, Gillin and Menes.
“You often see a split between an
advance of, say, $300 to $1000 per
song versus or plus a percentage of
retail.”

Don Biederman has seen a 6% of
retail figure suggested as appro-
priate, although he feels this figure is
on the high side. Synch licensing can
range from $200 to $1000, although
again this sum is at the high end.

The thousand-dollar figure is
rare, and only seen if the program is
also used for cable tv, enabling the
producer to make back his fee, Bie-
derman says.

Publishers are also looking at
compulsory licenses and extra-
polating what they consider to be a
fair fee based on the higher price of
home video merchandise, according
to industry sources. “Compulsory is
part of our thinking,” said one pub-
lisher, although the four cent figure
is not accepted as a fair fee.

Flat buy-outs aren’t on the cards
either, according to Al Berman.

People are still testing the water and
reserving judgement to see how the
market will develop. “To my knowl-
edge, no one has said ‘Here’s ‘x’
amount of dollars and you can make
as many as you want,” he said.

The issue of nomenclature ap-
pears to be falling on the side of a
negotiated synchronous license as
opposed to a compulsory mechani-
cal rights deal.

“These are video rights linked to
videocassette, videodisk and tele-
vision use,” said Barry Menes. “This
is a situation without a compulsory
license, so you have a negotiating sit-
uation.”

Such use raises questions of a per-
forming rights license, he added. “Is
a rented videocassette a perform-
ance used in the home? What about
if it’s played for free in a nightclub?”

Menes also cited the controversy
over the use of video promo pieces
for broadcast and collected Jater as
either artist or compilation video al-
bums.

“Record companies had better
look to their contracts,” he cau-
tioned. “Are the producers who
made a video promo piece going to
be entitled to a percentage of retail
price? They’ll ask, and so will pub-
lishers.”

The rental issue also clouds the
picture. Should royalties be based
on the number of units manufac-
tured as opposed to sold? Some pub-

{Continued on page 41)

$1,250,000
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LEN ROCK

Ossining, New York

46 wooded and landscaped acres surround this 1920's hunting lodge —rede-
signed for, work and leisure in the late 1970's. The English country-style
13-room interior includes a charming pub room, custom recording studio
and spectacular master suite. A magnificent setting for entertaining, the
estate includes a pool, poolhouse and three-bedroom guest house. 30
minutes from Manhattan.

$1,500,000

Brochure # BB 1-133

Sothebys

THE FREHLEY ESTATE

Wilton, Connecticut
This secluded 4-acre retreat—the country estate of dynamic rock star Ace
Frehley of KISS—boasts a dramatic brick and cedar Contemporary resi-
dence. The fully-customized 14-room interior is complete with a 24-track
“state-of-the-art” recording studio. Convenient commute to Manhattan.

Brochure # BB 4-34

International Realty

980 Madison Avenue, New York 10021, Tel. 212/472-3465
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Commentary

Pulling The Plug On ‘Air’ Play

By DENIS HYLAND

Those of us who provide in-flight audio entertainment to the
world’s airlines were bemused by the sudden decision by some
record companies to withdraw permission for use of their re-
corded product on our client’s aircraft (Billboard, Nov. 14). In
effect, these labels, while decrying the
paucity of radio airplay for new releases
and deploring the diminished annual
growth of record sales, seem determined
to make airlines pay for the privilege of
promoting their records.

Back in 1964, Billboard carried an
editorial which saluted a new medium
for the exposure and promotion of rec-
ords. It read, in part: “The decision of
American Airlines to provide its passen-
gers with the best recorded entertain-
ment is of major importance to all seg-
ments of the music industry. ... The
exposure and promotion will result in
very tangible results to record manufac-
turers, artists, publishers and writers.”

That optimism, voiced 17 years ago
has been more than realized. In-flight
audio entertainment has virtually be-
come a staple of long distance air travel
and has assisted in the exposure of liter-
ally thousands of new releases.

While the number of airlines expos-
ing music has indeed proliferated, com-
panies involved in the production of
these programs remain but a handful.
Unlike the background/foreground
music business or syndicated radio,
where new producers bloom on vir-
tually a daily basis, airline audio pro-
duction companies are easily identifiable and readily acces-
sible.

Indeed, these companies are the answer to a promotion
man’s dream!

‘Airline programmers are
facing tough questions’

Where else does he find a program director willing to work
closely with him in presenting his company’s new releases and
new artists to an audience approaching a half-billion annually?
Where else can his company encounter a programmer who of-
fers anywhere from eight to 12 different formats per airline in
which to expose its diverse musical sounds.

When was the last time he was guaranteed hourly rotation for
a minimum of two months for his product? What medium not
only announces selections it plays, but also prints an accurate
list, indicating title, artist, label and, in some instances the
record number, and in the case of a selection from an album,
the album title?

Who else provides him with copies of the printed playlists—
either brochure or in-flight magazine—enabling him to show
his artists the promotion job he is doing? What other medium
offers as many artist showcases or interviews on a regular basis?
And, when was the last time he was approached by a medium
that will showcase new artists and their releases?

It has been noted, almost deprecatingly, that airline audio
entertainment frequently features catalog on its channels. Have
you heard radio lately? Radio today may include a maximum
of 35% new product programming in a given format; airline au-
dio offers a minimum of 50% new releases programming.

And what’s wrong with programming catalog? If labels don’t
want to sell catalog, why maintain it at all?

We are frequently asked if airline play sells records. The an-
swer is an unqualified yes. Programmers answer countless
requests from passengers regarding availability of recordings
heard in flight.

We sell records in the traditional, time-proven way; we audi-
tion and we entertain. Time and time again we have had the
pleasure of introducing a passenger to a sound, an artist, a
writer ... someone or something he might never have been ex-
posed to had he not heard it on one of our flights.

How many record purchasers have discovered Hall and
Oates, George Benson, Juice Newton, Earth, Wind and Fire,
the Oak Ridge Boys, or a relatively obscure classical piece or
composer at 35,000 feet above the ground?

Hyland: “We risk the demise of a medium
that has successfully promoted all types of
music for almost two decades."

So now we airline programmers are facing some tough ques-
tions. Do we acquiesce? Or, do we tell those artists who ap-
proach us seeking exposure in this medium (and we frequently
hear from them) that we can’t accommodate them because their
record label is not interested in promot-
ing them to our audience?

Do we pay? Then we risk the demise
of a medium that has successfully pro-
moted all types of music for almost two
decades.

Airlines currently pay sizable royal-
ties to the music performance and me-
chanical rights organizations (funds
which, incidentally, often find their way
into the corporate coffers of record
companies via their publishing affil-
iates).

Most major carriers pay better than
50% of their total programming costs in
royalties. Any additional assessment
will result in a reduction of record expo-
sure, if not in the total deletion of music
from the world’s airline fleets.

This is not idle speculation. Within 10
days of our advising them of some
record companies’ intentions concern-
ing payment for play, one major U.S.
carrter, citing the proposed additional
fees as a partial cause, removed music
from 43 of its aircraft. Two smaller do-
mestic airlines cancelled music alto-
gether!

Itis no secret that many airlines are in
serious financial straits. The slightest
excuse for deleting any service unessen-
tial to an airline’s basic purpose—transporting passengers safely
from point A to point B—may result in the removal of that serv-
ice.

There is a limited number of companies serving the airline
audio programming field. All have worked closely with record
company promotion departments in the past to afford their
clients the newest and best product for their passengers. The
process has been mutually beneficial. Why then, disrupt it?

Instead, why not work with airline producers to maximize the
promotional impact we provide for recorded product? Con-
sider classical music. Can we develop a program that might
help increase volume?

w5

‘One carrier has removed
music from 43 aircraft’

Suppose record companies were aware that in 1982 Music In
The Air is planning special salutes to commemorate the cente-
naries of such oft-recorded giants as Stravinsky, Kodaly, and
Stokowski. Suppose labels (who probably will issue new re-
leases as well as merchandise catalog) support this exposure
with ads in the in-flight magazines featuring special offers. Or
perhaps they can arrange special inserts in the polybags con-
taining headsets offering samplers or discounts redeemable at
participating record outlets.

Or, how about advising a passenger that during a specific
month he may bring his boarding pass on XYZ Airlines to any
record dealer, purchase a Stravinsky, Stokowski, or Kodaly, or
whomever, album, and buy another at a special discount?

Merchandising programs like this can work in any format—
rock, adult contemporary, disco, country, jazz, or soul. You
name it, we play them all. We also feature a considerable num-
ber of live interviews with acts, interspersed with their record-
ings. What better setting in which to convert a listener to a pur-
chaser?

We can help record companies sell records better if they sup-
port, rather than stifle our efforts with unreasonable demands.
All it takes is a bit of imagination, cooperation and very little
effort.

We’re doing everything we can to deliver the airline audience,

short of putting browser boxes in the baggage-claim areas.

Denis Hyland is general manager of Music in the Air, a divi-
sion of John Doremus Inc.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

We are a small agency 70 miles north of New York
City, and 1 read Charlie Daniels’ commentary (Nov. 7)
with interest. He was careful to mention all the reasons
for the high expenses for concerts except the real one.

Prices ‘entertainers are asking have become ridicu-
lous. People that just fast year were in the $8,000-
$10,000 range are now asking $30,000. This is the real

reason for less bookings.

We usually promote 5 to 10 concerts a year. So far,
we have not come across one entertainer we can afford
with the size facility we have. That is the real reason
for less bookings, not riders, managers or agencies.

Jim Sturr, President
United Polka Artists
Florida, N.Y.

www americanradiohistorv.com

Dear Sir:

| agree with CBS Records’ opinion (Inside Track,
Oct. 31) that "the consumer is not that price con-
scious.” t's just that all the thousands of former

(record and tape) consumers are.
John Olsen
Uncle Alberts
Arlington Hts., IIl.
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“1 WILL FIGHT.”

THE HOOK THAT’S GOT RADIO REELING.

Gladys nght & The Pips’ new single from *Touch” is loaded with rhythmic punch.

Which is why radio stations everywhere are belng completzly knocked out.
From NY to LA and everywhere in between.

WWRL WKYS WHRK WCIN KCOH WUFO WRKS WAOK KPRS WYLD-AM WJMO WCHB WWIN KYOK
WBLS WHUR-FM WJPC WDAO WJMI WBMX WDAS-FM WVEE-FM KATZ WAIL WDMT WRBD WLOK KACE
WKTU WGIV WAWA WTLC WBOK WGCI WKND WDIA WESL KGFJ WAMO WYLD-FM WLBS KDAY

GLADYS KNIGHT & THE PiIPS

GLADYS KNIGHT & THE PIPS. “TOUCH” Gladys Knight & The Pips
THE ALBUM THAT’S A SENSATION. | take on your area soon:
FEATURING THE HIT, “I WILL FIGHT.” Nov. 26 Heuston, TX
ON COLUMBIA RECORDS AND TAPES. : - ey 8 Nov. 27 New Orleans, LA
. Nov. 28 Chicago, IL
Nov. 29 Dayton, OH

Management: WeisnerDeMann Entertainment. 7% 4 ‘\\.\ . a . Dec. 46 Merr)'Vllle. IN
"Columbia’ is a trademark of CBS Inc. © 1981 CBS Inc " R 74

produced by Nickolas Ashford & Valerie Simpson for Hopsack & Silk Productions, Inc.
{Except “'Love Was Made For Two and *'| Will Survive produced by Gladys Knight.)

Watch for Gladys Knight & The Pips on “Solid Gold”
the weekend of December 11 (check local listings).
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NEW KID ON THE BLOCK

Radio Programming

WRKS Shows GrowthInGotham’s
3-Way Urban Contemporary Race

NEW YORK—Barry Mayo is the
new kid on the block of a neighbor-
hood that’s come to be known as ur-
ban contemporary.

Frankie Crocker has been the
toughest kid on this block, but he’s
been kept busy in a number of street
fights with comers and goers who
have fought to keep high the banner
“WKTU.”

Mayo assistant program director
at WRKS-FM, Crocker, program di-
rector at WBLS-FM, and Carlos de
Jesus, program director at WKTU-
FM, are in a new struggle for king of
the Arbitron ratings that shows indi-
cations that this is now a three-way
race.

A 3.3 share in the summer 1981
Arbitron book reflected Mayo’s im-
pact and his successful “creative col-
laboration” with program director
Don Kelly, music and research di-
rector Tony Quartarone, and Shep
Pettibone, who produces the 13
hours of dance mixes heard each
week.

Mayo, who is 29 and was born
and raised in the South Bronx, came
to WRKS (better known as 98.7
Kiss) in May from WGCI-FM Chi-
cago, where he was program direc-
tor.

He feels that the next 30-90 days

will decide “who the undisputed
champ will be, if there’s a winner at
all. The market just might stay frag-
mented.” Either way, he believes
that the station’s embrace of r&b has
given WRKS a position of lead-
ership. “Frankie Crocker’s musical
tastes have controlled progressive
music in New York for the last few
years,” he concludes. “If ‘BLS
played it, the song was a hit. If you
didn’t hear it, that meant it wasn’t.
Now we’re taking some of his musi-
cal influence away.”

He acknowledges that the music
heard on WRKS and its competitors
is “very similar.” Accordingly, Mayo
and Kelly feel that “promotion
makes the difference.” In Septem-
ber, the station launched its “KISS
Cash” contest (“We couldn’t resist
the alliteration,” says Mayo). Listen-
ers were invited to mail postcards
listing three songs they heard on the
station, and cards pulled each day at
random earned the contestant $100.
Next month, the winners will be
pooled, and a cash prize of $20,000
will be awarded.

Three weeks ago, the station
hosted a “Friday the 13th” party at
Bonds International Casino here
which it promoted heavily on the air.
The Ralph Mercado production fea-

tured Ray Baretto, Gayle Adams,
Sparque and High Gloss.

While most observers believe that
black and Latin music has had a ma-
jor influence on radio programming
in New York for some time, particu-
larly since WKTU rose to promi-
nence almost four years ago, Mayo,
fresh in from Chicago, seems to be-
lieve he brought r&b with him.

“New York radio has seen a dra-
matic change in recent months,” he
observes. “The market here was one
of the very last in the country to em-
brace r&b. Then over the summer
we saw how it started to affect what
we knew as disco music. Whites,
blacks and Latins were grooving on
the same sounds, and we knew we
were on to something. Our ethnic
mix is tremendous.”

Mayo points to a number of cur-
rent records which support his pro-
gramming premise. “Genius Of
Love” by Tom Tom Club is an excel-
lent example, he says, “because it’s a
funk record that whites, blacks and
Latins all love. And in today’s mar-
ket, that makes it mass appeal.”
Other instances of what he calls
“r&b-based disco” is Gwen
McCrae’s “Funky Sensation,”
Northend’s “Happy Days” and
Gayle Adams’s “Love Fever.”

Mass. FMer Seeking Hometown
Domination; Fresh AOR Format

SPRINGFIELD, Mass.—WAQY-
FM is gunning for WCCC-FM
Hartford in the fall Arbitron, and
hopes to run the out-of-town AOR
back to the Connecticut state capital
with a home-grown AOR format
that was installed in September.

By MIKE ADASKAVEG

“We’re kick-ass rock and rollers,”
program director Mike Adams pro-
claims. “Springfield had no rocker
of its own. Rock listeners were forced
to listen to out of town stations from
Hartford and Worcester.”

In Hartford. WAQY will battle

~ Out Of The Box

HOT 100/AC

PITTSFIELD, Mass.—

“*Comin’ In And Out Of Your Life’ is gonna be a

monster,” says Rick Beltaire, music director WBEC-AM, who added the Bar-
bra Streisand single on Columbia last week. “It doesn’t take much to see that.”
As for the new Paul Davis 45, “Cool Night” (Arista), he feels the song is “a
solid followup” to the singer’s previous hits (“You can’t go wrong with a Paul
Davis record™). Beltaire has also added Billy Joel’s new single, “She’s Got A
Way” (Columbia) which the singer performerd Nov. 15 on “Saturday Night
Live.” “It’s extremely melodic, much like ‘Just The Way You Are.’ I expectit to

have a big adult appeal.”
AOR

CLEVELAND—"Anytime,” the new album by The Henry Paul Band for
Atlantic, is the major add this week at WWWM-FM here. But it’s a local 45 by
an artist named George Yunis called “Always Together” on the Tower Town
label that’s really impressed program director Phil deMarne. “We like to go
out of our way and support local acts.” he says, “and we thought we’d give a
shot to George. He's recorded a nice pop song that deserves airplay.”

BLACK/URBAN

ST. LOUIS—*B Movie by Gil Scott-Heron (Arista) is a novelty record with a
message. So says Earl Parnell, music director of WZEN-FM. “It takes some
kind of actor to make his way from Hollywood to the White House,” he quips.
In addition to the Scott-Heron single (taken from his LP, “Reflections”), Par-
nell has added Gayle Adams’ “Love Fever” on Prelude, and “Make Up Your
Mind” by the Salsoul group Aurra (“What a pretty tune!™).

COUNTRY

SIOUX CITY, lowa—As music director of KMNS-AM, Ty Cooper says he
wants to establish “a modern, almost urban country sound” for the station,
which changed its format from contemporary rock earlier this month. “We
want to de-emphasize the twangy sound.” Accordingly, Cooper has added Ed-
die Raven’s “Who Do You Know in California?” (Elektra), Mickey Gilley’s
“Lonely Nights” (Epic), and Billy and the Beaters’ “Millie Make Some Chili”
(Alpha). He calls the latter tune “a novelty with a stomping horn section and a
nice country-rock flavor.”

with WHCN-FM, WCCC and
WPLR-FM. WHCN leads the Hart-
ford AOR war by a landslide, with a
6.2 overall percentage in the spring
Arbitron ratings. WCCC holds a 3.6
in Hartford, while WPLR has a 1.5.
In Springfield, WCCC hovers
around the 8.0 mark.

Adams, a veteran of Hartford ra-
dio, worked at WPOP-AM, WHCN,
and WCCC. In starting WAQY’s
new format he recruited all Hartford

(Continued on page 35)
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WASHINGTON-I have seen

% the future of AM stereo. It’s in very

small type, but I have seen it.
It all started when I received a
press release that pointed out that

$ the FCC has published a list of the

major rulemaking proceedings
currently in progress, and that list
is in the Nov. 12 issue of the Fed-

eral Register.
% The FCC said it was publishing
the list to encourage “Greater pub-
lic participation in the rulemaking

% process and to keep the public in-

formed.” That sounded so darned
good that I almost forgot that
99'%% percent of the public has
never heard of the Federal Regis-
ter.

However, being a Washington
correspondent has its many advan-
tages, to be sure, and not the least
of them is the opportunity -to sift
through the Register’s many, many
official daily announcements of
government meetings and rule-
makings, and, occasionally, find-
ing something of worth to follow
up. In this case, I was hoping I

PROMOTION TIME— Tomna Blggs of Penthouse Records who wrote and

produced the record “We Are One,” the love theme from “‘Caligula” lays a

gentle hand on J.J. Jackson of WQXI-AM Atlanta in the hopes of getting some
air play.

Region Two Meeting
Nixes 9kHz Spacing

® Continued from page 4

policies and the U.S. team came here
last month burdened with the mes-
sage that “we’ve changed our mind.”

The decision is, of course, a major
victory for the National Assn. of
Broadcasters and the National Ra-
dio Broadcasters Assn., both of
whom opposed the shift.

The Daytime Broadcasters Assn.,
were on the other hand, in favor of
the move and Ray Livesay, as presi-
dent of that group tried unsuc-
cessfully to convince NRBA to
change its position. Livesay is a
board member of NRBA.

The Region Two meeting here is

scheduled to continue for six weeks,
considering basic allocations of the
broadcast spectrum in the Western
Hemisphere among the nations of
the region. A major concern to U.S.
broadcasters is Cuba’s claim for ad-
ditional frequency assignments
which could aggravate interference
problems that now exist between the
US. and Cuba.

The FCC is running meetings in
Washington to coincide with the
meeting here. This domestic advi-
sory group is designed to back up the
U.S. team here and transmit infor-
mation to the radio industry and the
public in the U.S.

WLS Hostmg Hollday Rock Fest

CHlCAGO WLS-AM-FM s
hosting a 32-hour Thanksgiving
weekend rock festival in one of the
ABC station’s biggest 1981 promo-
tions.

Rockfest "81, featuring 25 groups,
will be held Friday through Sunday
(27-29) at the International Amphi-
theatre.

The festival, produced by Flipside
Productions, Inc.. will have a rock
“marketplace” for food. drink,
clothing and records in addition to

««EDITOR’S VIEWPOINT =

Those FCC Wheels Grind Slow

By BILL HOLLAND

might discover something about
the FCC’s continuing study—some
would say never-ending—of AM
stereo.

Of course. AM station owners
want stereo, and they want it now.
And my editors want AM stereo
stories. Maybe this agenda could
make everybody a little happier.

Now, FCC chairman Mark S.
Fowler has told some broadcasters
in Miami recently that the AM
stereo issue would be settled soon,
true enough, but to see it in print,
in the Federal Register, was some-
thing else again.

The press release suggested 1
look on page 55796 for the agenda.
I looked. It was there.

Actually, the AM stereo pro-
ceeding was the fourth docket
number from the top, No. 21313.
The description was short and to
the point, never really the FCC’s
long suit: “The Commission must
decide what, if say, standards
should be established for the trans-
mission of stereophonic program

continuous live performances unul
Midnight Friday and Saturday, 10
p.m. Sunday.

Groups scheduled to perform in-
clude Point Blank, Survivor, the
Kings, Red Rider, Loverboy, the Go
Gos, the Knack, Riot, Kind, Phil ’n’
the Blanks, Chaser, Lazer Band,
Dirts Raiders, DVC, Shooting Star, -
Nathan Coates, Quarter Flash, Steve
Dah! & Teenage Radiation, Crickle,
Tiger Tiger, Deep River Band, M&R
Rush, Prisoners and One Arm Ban-
dit.

NS

material by AM broadcast sta-
tions.”

AM station owners who have
had the patience of Job waiting for
the FCC to decide “what, if any”
might not have been so pleased
with the description, nor with the
summary of the development of
the proceeding, which points out
that the proposal dates back to
September, 1978 and that the re-
play comment stage has been
closed since this past March.

However, I am pleased to let ev-
eryone know that further on in the
small print, under “projected
Commission action,” is a date. A
date when the FCC will come forth
with an answer.

It says “First Quarter 1982.” It
doesn’t say what the answer will
be, of course, but then again. per-
haps they don’t know either.

This correspondent will con-
tinue to follow up on the FCC’s ef-
forts, as they say, “to keep the pub-
lic informed.”

Bill Holland is Billboard’s Wash-
ington bureau chief.

www.americanradiohistorv.com
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NOVEMBER 28, 1981, BILLBOARD

Billboard

Playlist Prime Movers *

PRIME MOVERS -NATIONAL

FOREIGNER—Waiting For A Girl Like You (Atlantic)

OLIVIA NEWTON-JOHN—Physical (MCA)
EARTH, WIND & FIRE—-Let’s Groove (ARC/Columbia)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked *%.
® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked oo,
BREAKOUTS-Billboard Chart Depart
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region
al and National levels.

Pacific Southwest Region

mmmX* PRIME MOVERS mmamn

FOREIGNER—Waiting For A Girl Like You (Attantic)

OLIVIA NEWTON-JOHN —Physical (MCA)

EARTH, WIND AND FIRE—Let's Groove (ARC/Columbia)

mmam ® TOP ADD ONS mumses

PAUL DAVIS—Cool Night (Arista)

EDDIE RABBITT—Someone Could Lose A Heart Tonight
(Elektra)

THE CARS—Shake It Up (Elektra)

mmmmm BREAKOUTS me—

SHEEMA EASTON—You Could Have Been With Me (EMI-
America)

OAN FOGELBERG — Leader Of The Bang (Full Moon
Epic)

ROLLING STONES—Warting On A Friend (Rolling
Stones)

KFl—Los Angeies
(Roger Collins—MD)
* % FOREIGNER—Waiting For A Girl Like You
1-1

* % OLIVIA NEWTON-JOHN—Physical 4-2
* EARTH, WIND & FIRE—Let's Groove 13-6
* BARRY MANILOW—The OId Songs 16-9
+ DIANA ROSS—Why Do Fools Falt In Love 23-

14
®e BALANCE-Falling In Love K
oo QUEEN/DAVID BOWIE—Under Pressure K
© |RENE CARA—Anyone Can See A
® GREG LAKE—Let Me Love You Once A
© GEORGE BENSON—Turn Your Love Around
B23
DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 828
BARBRA STREISAND—Comin’ In And Out Of
Your Life B29
STEVE MILLER BAND—Heart Like A Wheel
830
PABLO CRUISE—Cool Love X
BILLY JOEL—She's Got A Way X
BEACH BOYS—Come Go With Me X
DON McLEAN—Casties In The Air X
JERMAINE JACKSON—I'm Just Too Shy X
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

SNEAKER—More Than Just The Two Of Us X
THE J. GEILS BAND—Centerfold X

RINGO STARR—Wrack My Brain X
SURVIVOR—Poor Man's Son X

JUICE NEWTON—Sweetest Thing X

RONNIE MILSAP—| Wouldn't Have Missed It
For The World X

BEE GEES—Living Eyes X

® CHILLIWACK—My Girl X

KIQQ—Los Angeles
(Robert Moorhead—MD)

%% OLIVIA NEWTON-JOHN—Physical 1-1

% EARTH, WIND & FIRE—Let's Groove 3-2

* THE POLICE—Every Little Thing She Does Is
Magic 3-3

# QUINCY JONES FEATURING JAMES
INGRAM — Just Once 4-4

* JOURNEY-Don't Stop Believin' 5-5

© THE CARS—Shake It Up

© AL JARREAU—We're In This Love Together

© BALANCE-Breaking Away

® DON McLEAN—Castles In The Air X

® SNEAKER—More Than Just The Two Of Us X

® NICOLETTE LARSON—Fool Me Again X

© LOVERBOY—Working For The Weekend X

© DONNIE IRIS—Sweet Merilee X

® LULU-If I'Were You X

& ANNE MURRAY—It's All | Can Do X

© PAUL DAVIS—Cool Night X

KRTH-FM—Los Angeles
~ (David Gressman—MD)

* % FOREIGNER—Waiting For A Girl Like You
105

% ROD STEWART—Young Turks 16-8

* TIERRA—La La Means | Love You 15-11

* BARBRA STREISAND— Comin’ In And Out Of
Your Life 18-14

* GEORGE BENSON—Turn Your Love Around
20-15

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

oe DON McLEAN—Castles In The Air

KIMN-FM—Denver
(Doug Ericson—MD)
* % FOREIGNER—Waiting For A Girl Like You
2-1
* % AIR SUPPLY—Here | Am 4-3
* COMMODORES—0h No 5-4
% ROD STEWART—Young Turks 14-6
% BARRY MANILOW—The Old Songs 15-10
oo SHEENA EASTON—You Could Have Been
With Me
oo THE CARS—Shake It Up
® ALJARREAU—We're In This Love Together B
© DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight 8
® CHILLIWACK—My Girl B

-Sing

Based on station playlists through Tuesday (11/17/81)

TOP ADD ONS -NATIONAL

PAUL DAVIS—Cool Night (Arista)

THE CARS—Shake It Up (Elektra)
DIANA ROSS—Why Do Fools Fall In Love (RCA)

o THE GO GG'S—Our Lips Are Sealed X

© BARBRA STREISAND-Comin’ In And Out Of
Your Life X

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

KRLY—Los Angeles
(Rick Stancatto—MD)

No Listings

KRLA-AM—Los Angeles
(Rick Stancatto—MD)

% FOREIGNER—Waiting For A Girl Like You
179
* & ROD STEWART-Young Turks 24-15
* KOOL & THE GANG—Take My Heart 18-12
* TIERRA—La La Means | Love You 2117
* GEORGE BENSON—Turn Your Love Around
29-24
oo BOB SEGER-Tryin' To Live My Life Without
You
oo BARBRA STREISAND —Comin’ In And Out Of
Your Life
KINKS—Better Things A
BEACH BOYS—Come Go With Me A
BALANCE—Falling In Love A
NEIL DIAMOND—Yesterday's Songs X
DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) X
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X
RINGO STARR—Wrack My Brain X
THE J. GEILS BAND—Centerfold X
STEVE MILLER BAND—Heart Like A Wheel X
JUICE NEWTON—The Sweetest Thing X
EL.0.—Twilight X
RONNIE MILSAP—I Wouldn't Have Missed It
For The World X
o CHILLIWACK —My Girl X

KOPA-FM—Phoenix
(Craig Jackson—MD)
* % QUARTERFLASH—Harden My Heart 11-3
% PAT BENATAR—Promises In The Dark 19-
13
* OLIVIA NEWTON-JOHN—Physical 12-7
# STEVIE NICKS/DON HENLEY—Leather And
Lace21-16
% LINDSEY BUCKINGHAM —Trouble 22-18
oo PAUL DAVIS—Cool Night
oo DAN FOGELBERG—Leader Of The Band
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight
CARS—Shake It Up
RINGO STARR—Wrack My Brain
THE J. GEILS BAND —Centerfold
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics
o NEIL DIAMOND —Yesterday's Songs

KCPX-AM—Salt Lake City
(Gary Waldron— MD)

*% ROD STEWART— Young Turks 23-10
*% JOURNEY— Don't Stop Believin’ 37-24
* QUARTERFLASH— Harden My Heart 20-9
* BARRY MANILOW— The OId Songs 27-18
* STEVIE NICKS/DON HENLEY— Leather And

Lace 29-19
oe GEORGE BENSON—Turn Your Love Around
ee PAUL DAVIS—Cool Night
© BARBRA STREISAND—Comin’ In And Out Of
Your Life
BEACH BOYS— Come Go With Me
AL JARREAU —Breakin' Away
GENESIS—No Reply At All
BERTIE Higgins—Key Largo
LULU-If | Were You
LOVERBOY-—-Working For The Weekend
CARPENTERS—Those Good Old Days
DONNIE IRIS—Sweet Merilee
IRENE CARA—Anyone Can See
DELBERT McCLINTON—Sandy Beaches
SHEENA EASTON—You Could Have Been
With Me
® STARS ON 45— Introduction

KGB—San Diego
(Rick Gillette—MD)
# % EARTH, WIND & FIRE—Let's Groove 6-2
* % FOREIGNER—Waiting For A Girl Like You
147
* MIKE POST—The Theme From Hill Street
Blues 12-9
* ROD STEWART—Young Turks 16-11
% PAT BENATAR—Promises In The Dark 2117
oe DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)
oo KENNY ROGERS—Blaze Of Glory
© LINDSEY BUCKINGHAM —Trouble
® STEVIE NICKS/DON HENLEY—Leather And
Lace

KOAQ—Denver
(Alian Sledge—MD)

No Listings

KLUC-AM—Las Vegas
(Randy Lundquist—MD)

* % ROD STEWART—Young Turks 5-3
%% JOURNEY—Don't Stop Believin' 10-6
% QUARTERFLASH—Harden My Heart 15-13
% LINDSEY BUCKINGHAM—Trouble 20-16
* QUEEN/DAVID BOWIE—Under Pressure 21-

18
oe ROLLING STONES—Waiting On A Friend
oo BEACH BOYS—-Come Go With Me
® RINGO STARR—Wrack My Brain X

KZZP-FM—Mesa
(Steve Goddard—MD)

* % CHILLIWACK—My Girl

les Radio Action.

Playlist Top Add Ons e

Breokouts

BREAKOUTS-NATIONAL

THE ROLLING STONES—Waiting On A Friend (Rolling Stones)
SHEENA EASTON—You Could Have Been With Me (EMI-America)
DAN FOGELBERG—Leader Of The Band (Full Moon/Epic)

%% (QUARTERFLASH—Harden My Heart

* THE POLICE—Every Little Thing She Does Is
Magic

* STEVIE NICKS/DON HENLEY—Leather And
Lace

* PAT BENATAR—Promises In The Dark

oo SHEENA EASTON-You Could Have Been
With Me

® ROLLING STONES—Waiting On A Friend

KRSP-FM—Salt Lake City
(Lorraine Windgar—MD)

% QUARTERFLASH—Harden My Heart 12-5

4% LINDSEY BUCKINGHAM—Trouble 14.7

% STEVIE NICKS/DON HENLEY—Leather And
Lace 15-8

% STEVE MILLER BAND—Heart Like A Wheel
1714

+ THE J. GEILS BAND—Centerfold 24-19

oo CARS—Shake It Up

o DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

o STEVIE NICKS—Edge Df 17 L

o FOREIGNER—Juke Box Hero L

o THE KINKS—Destroyer X

o LOVERBOY—Working For The Weekend X

KFMB-FM—San Diego
(Glen McCartney—MD)
% STEVIE NICKS/DON HENLEY—Leather
And Lace 7-4
*% LINDSEY BUCKINGHAM —Trouble 16-11
% LITTLE RIVER BAND—The Night Owls 3-2
* AIRSUPPLY—Here | Am 4-3
* BILLY JOEL—Say Goodbye To Hollywood 16-
12
® ROLLING STONES—Waiting On A Friend B
o DAN FOGELBERG—Lost In The Sun X

KERN-AM —Bakersfield
(Bean Reyes—MD)

%% THELITTLE RIVER BAND—The Night Owls

71

% GENESIS—No Reply At All 11-8

+ COMMODORES—0Oh No 129

* QUARTERFLASH—Harden My Heart 14-11

+ LINDSEY BUCKINGHAM—Trouble 15-12

oo THE ALL SPORTS BAND—I'm Your
Superman

oo LULU-If | Were You

o EDDIE RABBITT—Someone Could Lose A

Heart Tomght B

o PAUL DAVIS—Cool Night B

o THE GO GO'S—0Our Lips Are Sealed A

o RED RYDER—Lunatic Fringe A

® SHOOTING STAR—Flesh And Blood X

® BILLY SQUIER—My Kind Of Lover X

© THE JOHN HALL BAND—Crazy X

KKXX-FM—Bakersfield
(Doug Deroo—MD)

% OLIVIA NEWTON-JOHN—Physical 4-1

% STEVIENICKS/DON HENLEY - Leather
And Lace 169
* LINDSEY BUCKINGHAM—Trouble 21-10
* GENESIS—No Reply At Ali 17-11
* ROLLING STONES—Waiting On AFriend 22-
13
oo |OVERBOY—Working For The Weekend
oo GRAND FUNK RAILROAD —Stuck In The
Middle
ROD STEWART—Fora Tora Tora A
GEORGE BENSON—Turn Your Love Around B
Paul Davis—Cool Night B
DARYL HALL/JOHN OATES—1 Can't GoFor
That(No Can Do) B
THE CARS—Shake It Up B
CLIFF RICHARD —Wired For Sound X
FOREIGNER— Juke Box Hero L
ROLLING STONES--Slave L

KGGI-FM (99-1-FM)—Riverside
(Steve 0'Neil—MD)
4 OLIVIA NEWTON-JOHN—Physical 14-4
*% KOOL & THE GANG—Take My Heart 23-15
* JOURNEY—Don't Stop Believin' 17-12
* THE POLICE—Every Little Thing She Does Is
Magic 18-13
* MIKE POST—The Theme From Hill Street
Blues 2018
oo BEE GEES- Living Eyes
oo QUEEN/DAVID BOWIE—Under Pressure
o ELO.—Twilight
© CHRIS CHRISTIAN—| Want You | Need You
© GEORGE BENSON—Turn Your Love Around
o PAUL DAVIS—Cool Night
© SNEAKER—More Than Just The Two Of Us
QUARTERFLASH—Harden My Heart
STEVIE NICKS/DON HENLEY —Leather And
Lace
® TIERRA—La La Means | Love You
© JUICE NEWTON—The Sweetest Thing

KFXM-AM—San Bernadino
(Jason McQueen—MD)

%% OLIVIA NEWTON-JOHN—Physical 3.1
* % FOREIGNER—Waiting For A Girl Like You
113
* LINDSEY BUCKINGHAM—Trouble 19-13
* COMMODORES—0h No 9-5
* STEVIE NICKS/DON HENLEY—Leather And
Lace 15-12

(Continued on page 24)
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FOR THE WALRUS

(TRIBUTE TO JOHN LENNON)
by SANDO

featuring THE GENTZ

producer: NORMAN SCHILT

® Born Again/ATV
(BMI)
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Dist. by Shirdon Enterprises Inc.
Rockville Center, N.Y. 11570
(516) 378-6148 or
All Star Records Inc.
(212) 621-9898
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10 NEW REASONS |
TO PARTICIPATE AT
MIDEM SPECIAL 82

Palais des Festivals - Cannes France

Save time and money:

Shorter duration: five days concentrated into one working week;
Monday 25th through Friday 29th January 1982.

Air and accommodation rates: special prices with up to 40 % off
standard rates.

Video tunes into music:

We've heard your artists — now let’s see them!

Top-quality video equipment available to MIDEM participants:

- Video and television screens installed on all stands;

~ TV projectors and videorooms in the Palais des Festivals for non-stop
screening of productions.

Display of the latest technology:
On the theme “From video to digital”, presentation and demonstration
of videodiscs, compact discs and digital equipment.

Consolidate today and prepare for tomorrow:

round tables:

A unique event where industry specialists will be face-to-face with outside
experts, economists, sociologists.., to debate current problems and to
redefine the future of your profession.

Star-studded galas and concerts:

- Creation of the “MIDEM Awards”, presented to artists and groups in
recognition of “Success of the Year 1981".

- “World Trophies” awarded in the presence of the artists to the best
“Video Clip” productions.

Exceptional contacts: heads of variety entertain-

ment from radio and television invited to Cannes
by MIDEM:

A unique opportunity to present your artists and productions to the enter-
tainment programmers and producers of the world’s leading radio and
television stations.

Data bank of catalogues available on a country-
by-country basis:

Videotex terminals will be installed in the Palais des Festivals and made
available to participants who want to consult them to find out immediately
which catalogues are available for each territory; this on-the-spot infor-
mation will be a considerable help in simplifying commercial tran-
sactions.

International information and contacts center:
The Center will provide a liaison service and a resource of commercial
and technical data.

International legal center, advice on audio and

video rights:
Legal experts will advise participants on problems concerning audic and
video copyright.

Prices unchanged:
Stand prices in 1982 will be identical to those charged in 1981 (as at
1st November 1980)

MIDEM SPECIAL 82: YOUR SMARTEST MOVE
IN DIFFICULT TIMES
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NOVEMBER 28, 1981, BILLBOARD

Billboard.

® Continued from page 22

oo EARTH, WIND & FIRE-Let's Groove

oo CARS—Shake it Up

© KDOL & THE GANG—Take My Heart

® BILLY JOEL-She's Got A Way

® JUICE NEWTON—The Sweetest Thing

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World

o QUEEN/DAVID BOWIE— Under Pressure

o TRIUMPH-Magic Power

® ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics

© DONNIE IRIS—Sweet Merilee

® BERTIE HIGGINS— Key Largo

® PAUL DAVIS—Cool Night

® SKEAKER—More Than Just The Two Of Us

® LUTHER VANDROSS— Never Too Much

o STEVIE WOODS—Steal The Night

KRQQ-FM—Tucson

(Guy Zapolian—MD)
% ROD STEWART-Young Turks 14-7
* % STEVIE NICKS/DON HENLEY—Leather

And Lace 20-13

* COMMODORES-0OhNo8-5
* TIERRA-La La Means | Love You 17-12
% OLIVIA NEWTON-JOHN--Physical 1-1
oe KINKS—Better Things
oo BILLY JOEL-She's Got A Way
® NEIL DIAMOND-Yesterday's Song B
® QUEEN/DAVID BOWIE—Under pressure B
© BARBRA STREISAND—Comin’ In And Out Of
Your Life B
THE MOODY BLUES—-Talking Out Of Turn B
SURVIVOR—Poor Man's Son B
ROLLING STONES—Waiting On A Friend X
DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) X
® THE CARS—Shake it Up X
o LOVERBOY-Working For The Weekend X
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® BALANCE-Falling In Love A
o BEACH BOYS—Come Go With Me A

KTNT-Tucson
(Bobby Rivers—MD)

* % BARRY MANILOW-The Oid Songs 5-3
* % FOREIGNER—Waiting For A Girl Like You
74

* DIANA ROSS—Why Do Fools Fall In Love 9-6

* STEVIE NICKS/DON HENLEY—Leather And
Lace 21-17

* RONNIE MILSAP—| Wouldn't Have Missed It
For The World 26-20

oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight

o BILLY JOEL~-She's Got A Way

© RINGO STARR—Wrack My Brain A

® SHEENA EASTON—You Could Have Been

With Me A

DARYL HALL/ JOHN OATES~1Can't Go For

That (No Can Do) B

BARBRA STREISAND—Comin’ In And Out Of

Your Life B

ROYAL PHILHARMONIC ORCHESTRA-

Hooked On Classics X

MIKE POST—The Theme From Hill Street

Blues X

Pacific Northwest Region

mmm* PRIME MOVERS muam

OLIVIA NEWTON-JOHN—Physical (MCA)
FOREIGNER—Waiting For A Girl Like You (Atlantic)
QUARTERFLASH—Harden My Heart (Geffen)

mmmm® TOP ADD ONS mummm

LOVERBOY—Working For The Weekend (Columbia)

STEVIE NICKS WITH DON HENLEY—Leather And Lace
(Modern)

EARTH, WIND AND FIRE~Let's Groove (ARC/Columbia)

wmewsn B REAKOUTS s

ROLLING STONES—Waiting On A Friend (Rolling
Stones)

JEANETTE “Lady” DAY~—Come Let Me Love You
(Prelude)

JENNIFER WARNES —Could It Be Love (Arista)

KFRC—San Francisco
(Jim Peterson—-MD)

% OLIVIA NEWTON-JOHN—Physical 17-8
%% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 23-16

* DIANA ROSS—Why Do Fools Fall In Love 22
17

# DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) 33-26

* GEORGE BENSON—Turn Your Love Around
37129

oo QUARTERFLASH—Harden My Heart

oo LOVERBOY—Working For The Weekend

o SHEILA-Little Darlin’ A

® ROD STEWART-—-Young Turks B

o THE). GEILS BAND—Centerfold B

o CHILLIWACK My Girl B

o GENESIS—No Reply At All B

® JERMAINE JACKSON—{'m Just Too Shy X

o STEVIE NICKS/DON HENLEY—Leather And
Lace X

® SUE SAD—Looker X

® MIDNIGHT STAR-Tuff X

KJR—Seattle
(Tracy Mitcheil—MD)
% GEORGE-BENSON—Turn Your Love
Around 15-9
%% QUARTERFLASH-Harden My Heart 10-4
* NEIL DIAMOND-Yesterday's Songs 17-12

* LINDSEY BUCKINGHAM =Trouble 24-13

* MICHAEL LLOYD~1 Go To Pieces 20-17

oo STEVIE NICKS/DON HENLEY - Leather &

Lace

oo EARTH, WIND & FIRE—Let's Groove

® ROYAL PHILHARMONIC ORCH.—Hooked On
Classics X

® ROLLING STONES—Waiting On A Friend X

o PAUL DAVIS—Cool Night X

© THE POLICE-Every Little Thing She Does Is
Magic X

KSFX-FM—San Francisco
(Jeri Otteson—MD)

ng

No Listings

KEZR-FM—San Jose
(Bob Harlow—MD)

* % FOREIGNER--Waiting For A Girl Like You
11
% THE POLICE—Every Little Thing She Does
Is Magic 2-2
* QUARTERFLASH—Harden My Heart 5-3
* JOURNEY-Don't Stop Believin' 6-4
* STEVIE NICKS/DON HENLEY—Leather And
Lace 9-6
oe ROLLING STONES—Waiting On A Friend
oo JUICE NENTON—The Sweetest Thing
® SNEAXER—More Than Just The Two Of Us A
® THEGO GO'S—OQur Lips Are Sealed X
© RONNIE MILSAP-| Wouldn't Have Missed It
For The World X
® DEL SHANNON-Sea Of Love X

KIOY—Fresno
(Roman Moore—MD)

% FOREIGNER—Waiting For A Girl Like You
11

* % OLIVIA NEWTON-JOHN—Physical 7-2

* NEIL DIAMOND-Yesterday's Songs 26-21

* PAUL DAVIS—-Cool Night 29-24

* LULU-If | Were You 30-25

oo BARBRA STREISAND—Comin’ In And Out Of
Your Life

ee JOURNEY-Don't Stop Believin'

® EDDIE RABBITT—Someone Could Lose A

Heart Tonight A

RINGO STARR—Wrack My Brain A

JUICE NEWTON—The Sweetest Thing X

STEVE MILLER BAND—Heart Like A Wheel B

DON McLEAN—Castles In The Air B

© LINDSEY BUCKINGHAM —Trouble B

® BURTON CUMMINGS—You Saved My Soul X

© GREG KIHN BAND—The Girl Most Likely X

KRLC—Lewiston
(Steve Mackelvie—MD)

* % JUICE NENTON—The Sweetest Thing 18-8
* % DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 28-17

* THE ). GEILS BAND—Centerfold 23-16

* QUEEN/DAVID BOWIE—Under Pressure 27-
2

* LOVERBOY--Working For The Weekend 29-
23

oo JENNIFER WARNES—Could It Be Love

o NICKY WILLS—AIl The Luck

® DAN FOGELBERG- Leader Of The Band A

® KISS—A World Without Heroes A

© ROYAL PHILHARMONIC ORCHESTRA-

Hooked On Classics A

DON McLEAN—Castles In The Air A

® CARS-Shake It Up B

EDDIE RABBITT—Someone Could Lose A

Heart Tonight B

© BARBRA STREISAND—Comin’ In And Out Of
Your Life B

® ROLLING STONES—Waiting For A Friend B

© DONNIE IRIS—Sweet Merilee B

® GREG LAKE—Let Me Love You Once X

L]

L]

SNEAKER—More Than Just The Two Of Us X
RONNIE MILSAP—I| Wouldn't Have Missed It
For The World X

DEVO-—Beautiful World X

RINGO STARR—Wrack My Brain X
VANGELIS-Titles X

BALANCE~Falling In Love X

® T.G. SHEPPARD-0Only One You X

® JERMAINE JACKSON—('m Just Too Shy D

® RUFUS/CHAXA KHAN—Sharing The Love D
o STEVE CARLISLE-WKRP In Cincinnati D

® KINKS—Better Thing X

KGW—Portiand
(Janise Wojniak—MD)
*% AR SUPPLY—Here | Am 3-1
* % DIANA ROSS—Why Do Fools Fall in Love
1310

* BURTON CUMMINGS-You Saved My Soul
1512

* STEVIE NICKS/DON HENLEY—Leather And
Lace 19-15

* NEIL DIAMOND-Yesterday's Songs 20-16

oo JEANNETTE LADY DAY—-Come Let Me Love
You K

KPL2-FM - Seattle
(Jeff Ring—MD)

Heart Tonight
® DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) A
® SNEAKER—More Than Just The Two Of Us A
® PAUL DAVIS—Cool Night B
® PLACIDO DOMINGO/JOHN NENVER—
Perhaps Love B
® VANGELIS-Titles B

KYYX-FM-Seattle
(Chet Rogers—MD)

*% FOREIGNER—Waiting For A Girl Like You
11

* % OUVIA NEWTON-JOHN—Physical 3-3

* DIANA ROSS—Why Do Fools Fall In Love 9-6

* NEIL DIAMOND-Yesterday's Songs 21-13

* DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 33-22

oe SKEAKER—More Than Just The Two Of Us K

@e SHEENA EASTON-You Could Have Been
With Me X

© DAN FOGELBERG—Leader Of The Band

© AL JARREAU-Breakin' Away A

® VANGELIS-Titles

© BEACH BOYS—Come Go With Me A

® PAUL DAVIS—Cool Night B

© RONNIE MILSAP--1 Wouldn't Have Missed It

For The World B

EDDIE RABBITT— Someone Could Lose A

Heart Tonight B

ROLLING STONES—Waiting On A Friend X

CARS—Shake It Up X

GREG LAKE—Let Me Love You Once X

JUICE NEWTON—The Sweetest Thing X

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics X

BARBRA STREISAND—Comin’ In And Qut Of

Your Life X

LOVERBOY—Working For The Weekend X

BEE GEES—Living Eyes X

BALANCE-Falling In Love X

JOHN DENVER-The Cowboy And The Lady X

LUTHER VANDROSS—Never Too Much X

FOREIGNER—Juke Box Hero L

o STEVIE NICKS—Edge Of Seventeen L

® DAN FOGELBERG—Lost in The Sun L

KJRB-AM—Spokane
(Brian Gregory—MD)

* % CHILLIWACK--My Girl 16-11

* % ROD STEWART—Young Turks 18-12

* QUARTERFLASH—Harden My Heart 6-3

* STEVIE NICKS/DON HENLEY~—Leather And
Lace 9-5

* DIANA ROSS—Why Do Fools Fall In Love 14-
9

oo ROLLING STONES—Waiting On A Friend

ee PAUL DAVIS—Cool Night

® KOOL & THE GANG—Take My Heart B

© EDDIE RABBITT—Someone Could Lose A
Heart Tonight B

© BARBRA STREISAND-Comin’ in And Out Of
Your Life B

® TRIUMPH—Magic Power X

® JOURNEY—Don't Stop Believin' X

® GENESIS—No Reply At All X

© THEGO GO'S—Qur Lips Are Sealed X

o THE ). GEILS BAND - Centerfold X

© QUEEN/DAVID BOWIE—Under Pressure X

® CARS-Shake It Up X

® BLUE OYSTER CULT—Burnin’ For You X

® JUICE NEWTON—The Sweetest Thing X

® FOREIGNER-Juke Box Hero L

KCBN-Reno
(Larry Irons—MD)
% THE). GEILS BAND—-Centerfold 32-26
* % GEORGE BENSON—Turn Your Love
Around 37-31
 THE POLICE-Every Little Thing She Does Is
Magic 1-1
* JOURNEY-Don't Stop Believin' 23-18
* QUARTERFLASH—Harden My Heart 27-22
oe CARS—Shake It Up
oo RONNIE MILSAP—I| Wouldn't Have Missed
It For The World
© RINGO STARR—Wrack My Brain A
® SHEENA EASTON—You Could Have Been
With Me A
o ELO.-Twilight X
® GREG LAKE—Let Me Love You Once X
® THE GO GO'S—Our Lips Are Sealed X

KSFM-FM —Sacramento
(Mark Preston—MD)

* % EARTH, WIND & FIRE—Let's Groove 2-1
* % ROGER—1 Heard It Through The
Grapevine 17-11

* QUARTERFLASH—-Harden My Heart 22-14

* GEORGE BENSON-Turn Your Love Around
26-18

o EDDIE RABBITT-Someone Could Lose A
Heart Tonight A

® PAUL DAVIS—Cool Night A

KXOA-AM—Sacramento
(Kris Mitchell-MD)

% DIANAROSS—-Why Do Fools Fall In Love
159

% QUARTERFLASH-Harden My Heart 23-17

* FOREIGNER--Waiting For A Girl Like You 7-2

* LINDSEY BUCKINGHAM—Trouble 24-19

# STEVIE NICKS/DON HENLEY— L eather And
Lace 31-23

oo ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics

oo EDDIE RABBITT~Someone Could Lose A

% NEIL DIAMOND-Yesterday's Songs 11-9

* % DON McLEAN-Castles In The Air 13-11

* MIKE POST—The Theme From Hilt Street
Blues 4-3

* BARRY MANILOW—The Old Songs 6-4

* COMMODORES—0OhNo 7-5

© BARBRA STREISAND —Comin’ in And Out Of
Your Life A

® CHRIS CHRISTIAN—| Want You | Need You A

o STEVIE WOODS~—Steal The Night A

les Radio Action.

Based on station playlists through Tuesday (11/17/81)

KTAC-Tacoma
(Sean Carter—MD)

WDRQ-FM —Detroit
(Steve Summers—MD)

* % BARRY MANILOW-The Old Songs 5-3
* % FOREIGNER-Waiting For A Girl Like You
86
* BURTON CUMMINGS—You Saved My Soul
12-10
* DIANA ROSS—Why Do Fools Fall In Love 14-
11
* CHRIS CHRISTIAN-| Want You, | Need You
16-12
®e JEANETTE LADY DAY—Come Let Me Love
You K
ee PAUL DAVIS—Cool Night K
® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love A
® BARBRA STREISAND—Comin’ In And Out Of
Your Life B28
© RONNIE MILSAP—| Wouldn't Have Missed It
For The World B29
© DARYL HALL/JOHN OATES—1Can't Go For
That (No Can Do)

North Central Region

e * PRIME MOVERS muam

FOREIGNER—Waiting For A Girl Like You (Atlantic)
JOURNEY—Don't Stop Believin’ (Columbia)
OLIVIA NEWTON-JOHN—Physical (MCA)

mumm® TOP ADD ONS mmnems

DARYL HALL AND JOHN OATES—I Can't Go For That (No
Can Do) (RCA)

DIANA ROSS-Why Do Fools Fall In Love (RCA)

PAUL DAVIS—Cool Night (Arista)

s BREAKOUTS manneses

SHEENA EASTON—You Could Have Been With Me (EMI-
America)

PEABO BRYSON-Let The Feeling Flow (Capitol)

DAN FOGELBERG—Leader Of The Band (Full Moon/
Epic)

WGCL-FM—Cleveland
(Jay Stone—MD)

*% JOURNEY-Don't Stop Believin' 15-10

% THE GO GO'S—Our Lips Are Sealed 22-12

* EARTH, WIND & FIRE-Let's Groove 21-16

* QUARTERFLASH—Harden My Heart 1813

* GEORGE BENSON—Turn Your Love Around
2819

oo DARYL HALL/JOHN OATES-I Can't Go For

That (No Can Do)

oo PAUL DAVIS—Cool Night

© BARBRA STREISAND—Comin’ [n And Out Of
Your Life

© ROLLING STONES—Waiting On A Friend

® NEIL DIAMOND—Yesterday's Songs

® THE ). GEILS BAND—Centerfold

® STEVE MILLER BAND—Heart Like A Wheel

© STEVIE WOODS~Steal The Night

o LULU-IfI Were You

® RINGO STARR—Wrack My Brain

® JUICE NEWTON-The Sweetest Thing

® BEE GEES- Living Eyes

® BILLY JOEL—She’s Got A Way

CKLW—Detroit
(Rosalee Tromley—MD)

* % THE J. GELLS BAND—Centerfold 15-4

% PRINCE-Controversy 22-11

* BARRY MANILOW-The Oid Songs 12-9

* COMMODORES—-0h No 26-15

* QUEEN/DAVID BOWIE—Under Pressure 21-
17

oo QUARTERFLASH—Harden My Heart K

oo DIANA ROSS—Why Do Fools Fall In Love K

® BARBRA STREISAND—Comin’ In And Out Of
Your Life B12

® GEORGE BENSON—Turn Your Love Around
B28

© JUICE NEWTON—The Sweetest Thing B

CKLW-AM—Detroit
(Rosalee Trombley—MD)

* % PRINCE-Controversy

* % THE ). GEILS BAND—Centerfold

* BARRY MANILOW—The Old Songs

* COMMODORES-0h No

* QUEEN/DAVID BOWIE- Under Pressure
oo QUARTERFLASH—Harden My Heart

oo DIANA ROSS—Why Do Fools Fall In Love
® GEORGE BENSON—Turn Your Love Around
® JUICE NENTON—The Sweetest Thing

WKRQ-FM—Cincinnati
(Tony Galuzzo—~MD)
% FOREIGNER—Waiting For A Girl Like You
% QUARTERFLASH—Harden My Heart 18-13
 DAN FOGELBERG—~Hard To Say 3-2
* JOURNEY—-Don't Stop Believin’ 6-3
% OLIVIA NENTON-) OHN—Physical 19-16
oo EARTH, WIND & FIRE-Let's Groove
© DAN FOGELBERG—Run For The Roses L

WZZP - Cleveland
(Bob McKay—MD)

% NEIL DIAMOND-Yesterday's Songs 15-13

* % LINDSEY BUCKINGHAM~Trouble 20-14

« COMMODORES—-0h No 6-3

 DIANA ROSS—Why Do Fools Fall In Love 12
8

 ROD STEWART-Young Turks 14-10

o STEVIE WOODS~Steal The Night

o BARBRA STREISAND—Comin’ In And Out Of
Your Life

® STEVIE NICKS/DON HENLEY - eather And
Lace

® GEORGE BENSON-Turn Your Love Around

® CHRIS CHRISTIAN—| Want You, | Need You

www americanradiohistorv.com

% OLIVIA NENTON-)OHN—Physical 10-2
* % MIKE POST-The Theme From Hill Street
Blues 11-5

* EARTH, WIND & FIRE—Let's Groove 5-3

* COMMODORES—0h No 6-4

* DIANA ROSS—Why Do Fools Fall In Love 18-
12

oo DARYL HALL/JOHN OATES~I Can't Go For
That (No Can Do) K

oo BARBRA STREISAND—Comin’ In And Out Of
Your Life K

o KDOL & THE GANG—Take My Heart A

WBZZ-Pittsburgh

(Mark Kowalski—MD)
% OLIVIA NEWTON-JOHN—Physical 6-1
* % EARTH, WIND & FIRE-Let's Groove 13-6
 ROD STEWART--Young Turks 15-10
* LUTHER VANDROSS— Never Too Much 16-11
* KDOL & THE GANG~Take My Heart 27-20
oo DONNIE IRIS—Sweet Merilee
® QUARTERFLASH—Harden My Heart B
© QUEEN/DAVID BOWIE—- Under Pressure B
® CARS—Shake It UpB
® ROLLING STONES-Waiting On A Friend B

WFFM-FM—Pittsburgh
(Jay Cresswell—MD)

% LINDSEY BUCKINGHAM —Trouble 15-11

* GEORGE BENSON—Turn Your Love Around
29-25

* STEVIE WOODS- Steal The Night 31-26

* DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) 34-29

ee BEACH BOYS—Come Go With Me

oo PEABO BRYSON-Let The Feeling Flow

o THE TEMPTATIONS—-Oh What A Night A

o EDDIE RABBITT—Someone Could Lose A

Heart Tonight A

E.L.O.-Twilight X

DON McLEAN—Castles In The Air X

BALANCE—Falling In Love X

LULU-If | Were You X

DELBERT McCLINTON—Sandy Beaches X

JOEY SCARBURY—When She Dances X

PATTI AUSTIN—Every Hero Should Have One

X

o BARBRA STREISAND—Comin’ In And Qut Of
Your Life B

® THEALL SPORTS BAND-I'm Your Superman
B

® SNEAKER—More Than Just The Two Of Us B

BILLY JOEL—She's Got A Way B

® ART GARFUNKLE—Heart In New York

WXKX-FM—Pittsburgh
(Clark Ingram—MD)
* % FOREIGNER—Waiting For A Girl Like You
4-2

* % DAN FOGELBERG—Hard To Say 12-7

* DONNIE IRIS—Sweet Merilee 16-10

# ROD STEWART-Young Turks 20-14

* STEVIE NICKS/DON HENLEY - Leather And
Lace 27-16

® THE CARS—Shake it Up A

o HENRY PAUL BAND—Keeping Our Love Alive
A

® MICHAEL STANLEY BAND—When Your Heart
Says It's Right A

® ROD STEWART—How Long A

® ROLLING STONES—Waiting On A Friend B

o COMMODORES-0hNo B

® AR SUPPLY—Here | Am B

© THE ALAN PARSONS PROJECT—Smile Again
X

® QUARTERFLASH—Harden My Heart X

® SURVIVOR—Poor Man's Son X

o THE MOODY BLUES—Talking Out Of Turn X

© BOBSEGER-Let It Rock X

® THE WHO—Had Enough X

o KENNY ROGERS—Share Your Love With Me X

o LOVERBOY-Working For The Weekend X

© QUEEN/DAVID BOWIE-Under Pressure X

WYYS-FM—Cincinnati
(Barry James—MD)
#« FOREIGNER—Waiting For A Girl Like You
42
* % MIKEPOST-The Theme From Hill Street
Blues 8-3
“ % BARRY MANILOW=The Old Songs 12-8
# NEIL DIAMOND-Yesterday's Songs 13-9
* DON McLEAN~Castles In The Air 18-13
oo BARBRA STREISAND—Comin’ In And Out Of
Your Life
oo GEORGE BENSON—Turn Your Love Around

WNCI—Columbus
(Steve Edwards—MD)

e BILLY JOEL-She's Got A Way

oo DON FOGELBERG—Leader Of The Band

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

WXGT—Columbus
(Buddy Scott—MD)

% ROD STEWART-Young Turks 15-10

% JOURNEY-Don't Stop Believin' 18-14

+ DIANA ROSS—Why Do Fools Fall In Love 13-
11

 DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) 21-17

* GENESIS—No Reply At All 23-19

oo THEGO GO'S—Our Lips Are Sealed

Playlist Prime Movers #
Playlist Top Add Ons @

®e CARS—Shake It Up
® QUARTERFLASH—Harden My Heart B
o CHHLIWACK—My Girl B

WAKY—Louisville
(Bob Moody—MD)

%% LULU-If | Were You 13-6

* % NEIL DIAMOND —Yesterday's Songs 16-7

* BARRY MANILOW—The OId Songs 2-1

* EDDIE RABBITT- Someone Could Lose A
Heart Tonight 18-8

* STEVIE NICKS/DON HENLEY —Leather And
Lace 20-16

oo SHEENA EASTON—You Could Have Been
With Me

®e GEORGE BENSON—Turn Your Love Around

WK))-FM - Lousville
(Bobby Hatfield—MD)

No Listings

WKWK-AM—Wheeling
(Greg McCullough—MD)

oo LINDSEY BUCKINGHAM—Trouble

oo JERMAINE JACKSON-I'm Just Too Shy

® CARPENTERS—Those Good OId Days A

® BENNY HESTER—Nobody Knows Me Like
You A

® STEVE CARLISLE—WKRP In Cincinnati A

® PLACIDO DOMINGO/JOHN DENVER-
Perhaps Love LX

® GROVER WASHINGTON, JR.—Be Mine
(Tonight) X

® PASSENGERS—Passenger X

© MANHATTAN TRANSFER-Spies In The Night
X

® SHEENA EASTON—You Could Have Been
With Me A

® JENNIFER WARNES—Could It Be Love A

Southwest Region

mmm* PRIME MOVERS muam

THE CARS—Shake It Up (Elektra)
FOREIGNER-Waiting For A Girl Like You (Atlantic)
THE KINKS—Destroyer (Arista)

mmmm® TOP ADD ONS memumm

THE BEACH BOYS—Come Go With Me (Caribou)
KENNY ROGERS—Blaze Of Glory (Liberty)
PAUL DAVIS—Cool Night (Anista)

mmassen BREAKOUT S se—m—

ROLLENG STONES—Waiting On A Friend (Rolling
Stones)

SHEENA EASTON-You Could Have Been With Me (EMI-
America)

QUEEN AND DAVID BOWIE—Under Pressure (Elektra)

IR e T A e

KVIL-FM--Dallas
(Chuck Rhodes—MD)

NOLISTINGS

KEGL-FM—Ft. Worth
(Saundra Bobek—MD)

* % THE KINKS—Destroyer 7.4

* % CARS—Shake It Up 29-25

* ROD STEWART—Young Turks 17-13

* LOVERBOY—Working For The Weekend 19-
15

* SNEAKER—More Than Just The Two Of Us
30-23

oo ROLLING STONES—Waiting On A Friend K

o TRIUMPH-Magic Power B29

® DARYL HALL/JOHN OATES-I Can't Go For
That (No Can Do) B30

© EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

KRBE-FM—Houston
(Dayna Steele—MD)

NOLIST

WEZB-AM—New Orleans
(Jerry Loosteau)—-MD)

* % FOREIGNER—Waiting For A Girl Like You

% ROD STEWART-Young Turks

# OLIVIA NEWTON-JOHN—Physical

* EARTH, WIND & FIRE—Let's Groove

* THE GO 60'S—OQur Lips Are Sealed

oo PAUL DAVIS—Cool Night

oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight

® CARS-Shake It Up

® ROLLING STONES—Waiting On A Friend

© DARYL HALL/JOHN OATES~| Can't Go For

That (No Can Do)

e QUARTERFLASH—Harden My Heart

© NEIL DIAMOND-Yesterday's Songs

® STEVE MILLER BAND—Heart Like A Wheel

o BERTIEHIGGINS—Key Largo

WTIX—New Orleans
(Gary Franklin~-MD)

% FOREIGNER—Waiting For A Girl Like You
2-1

(Continued on page 26)

© Copyright 1981, Billboard Publi-
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wise, without the prior written
permission of the publisher.



www.americanradiohistory.com

WAJY Woos Women With
Consistency And Romance

By WANDA FREEMAN

NEW ORLEANS-—-The 25-49
year-old woman was wooed and
pursued by at least six music stations
here this spring, and she smiled on
WAJY-FM. The station did nicely
in 12 plus too, jumping from a 3.1
sharp to a 5.9 this was after chang-
ing call letters (from WWL) and
buying Schulke II, the new “Great
Stars, Great Music” format offering
songs of the Sinatra-Streisand-
Mathis ilk.

Women 18 plus all but fainted at
the sounds of Schulke Il. Program
director Mike Bourgeois thinks the
keys to their hearts were consistency,
identity and romance.

When Bourgeois joined the sta-
tion as operations director in March,
1980, it was WWL-FM, and doing
badly with the FM-100 beautiful

WLPL IS NOW
ADULT WYST

BALTIMORE—Former top 40
outlet WLPL-FM, which has been
shifted to adult contemporary by
United Broadcasting national pro-
gram director John Moen, has com-
pleted its metamorphosis with the
shift to new call letters: WYST.

Moen has also installed a new on-
air staff: the Flying Dutchman from
6to 10a.m., Jefferson Keyes from 10
a.m. to 2 p.m., Ann O’Neil from 2 to
7 p.m., Ted Douglass from 7 p.m. to
midnight and Mike Bradford from
midnight to 6 a.m.

United operates eight other sta-
tions.

music format from Chicago. He be-
came p.d. when the format and call
letters changed at Christmas time.

“The call letters were part of the
problem,” he says, “ We didn’t have
our own indentity: we were con-
fused with talk station WWL-AM,
with WWL-TV, with Eyewitness
News, all that. When people heard
‘WWL’ they automatically thought
of AM or TV. We were lost.

“But with the call-letter change
and the new music, it was like being
reborn.”

He also believes the rules had
been broken, and that WAJY’s suc-
cess is based on following, not fight-
ing, the format. “In the old format,
they were putting on football. Foot-
ball games with beautiful music
doesn’t go.”

He finds the Schulke Il music is
an alternative to previous offerings.
“There was rock, and there was
beautiful music. There was nothing
for young adults, the professionals,
the CPAs, the young attorneys who
had gotten out of rock but were not
quite slow enough for beautiful mu-
sic.

“The songs are favorites. It’s a ro-
mantic format. It can be either a
background or a foreground station.
“The music is so basic, it's strange
that nobody packaged it before.”

“We're starting to get more con-
temporary, playing artists like Air
Supply and Willie Nelson,” he ex-
plains. “We’re keeping phone logs,
letters; the listeners might say there’s
too much saturation of Sinatra or
Tony Bennett. It’s a new thing for
Schulke, so they’re paying attention,
changing to fit the audience.”

Radio Programming

NOSTALGIA PIONEER

Billboard photos by Chuck Pulin
NOSTALGIA IN PROGRESS—Danny Stiles cues a record, talks to a listener and checks ad copy as he does his daily
midday show on WVNJ-AM.

Stiles Keeps Playing The Oldies

NEW YORK—It isn’t easy to be a
radio voice crying in the wilderness.
But Danny Stiles has been that for
12 years and has proved himself a
sturdy survivor.

Stiles plays old music. He played
it when it wasn’t fashionable on
what is basically an ethnic station,
WEVD-FM New York, sandwiched
between a Greek show and a Jewish
program.

That was before WNEW-AM re-
discovered its MOR roots, before the

WFTL Follows Market’s Greying

Florida Station Goes With Flow, Gives Up On Youth

FT. LAUDERDALE—-MOR sta-
tion WFTL-AM is celebrating its
35th year on the air by appealing to
listeners who are that age or older.

“We realized a long time ago that
young people are prejudiced against
AM radio and you can’t fight that
trend,” says program director Don
Williams. Making the most out of
that is paying off for the station. Its
Arbitron audience share has risen
from a 2.7 in the fall of last year to a
5.2 this past spring.

“I can’t play the kind of music that
a Y-100 (WHYI-FM Ft. Lauder-
dale) plays and try to attract that age
group (young people) because they
don’t want to listen to AM,” reasons
Williams.

Williams says that older people
don’t care if the station is AM or FM
so long as the station is playing the
music they want to hear. The Holly-
wood-Ft. Lauderdale market which
WFTL services is the second oldest
market in the U.S. Definitely a sen-
iors market,” he notes. “We have
many stations playing to the teens,
20s and 30s and not many others ca-
tering to the older audience with the
exception of a couple of beautiful
music and news stations.”

The basic core of artists played for
this audience include Frank Sinatra,
Barbra Streisand, Engelbert Hum-
perdinck, Johnny Mathis and Anne
Murray, with a few contemporary
artists added.

“We're playing Lulu’s new record,
Christopher Cross, Jim Photoglo,
Kenny Rogers and the Carpenters,
which comprise about 20% of our to-
tal music,” says Williams.

The first record of the hour is al-

By SARA LANE

ways one of the *“core” artists’ the
second goes back to the ’40s and
’50s. “It might be the Tommy Dorsey
Orchestra or Francis Craig’s “Near
You” and we spotlight it, not merely
play it,” explains Williams.

By spotlighting, WFTL deejays
introduce the record and describe
what was going on during the year it
was popular.

Our announcers also have instruc-
tions to be informative, topical and
to say something of value,” says Wil-
liams. “We’re an entertainment me-
dium and we frequently forget that
the music isn’t the only thing that
entertains. We can’t go on the air
and merely play music and talk gib-
berish.”

With its news staff and two news
cruisers as well as sea and air capa-
bility, WFTL bills itself as the news
voice of Broward County. Six
months ago, Williams hired Ron
Loggins, former WGBS-AM news
director, as its news director.

WFTL is extremely community-
oriented, says Williams. “We do ev-
erything, every event and consider
ourselves as Broward’s radio sta-
tion.”

Thirty-five years ago, when
WFTL first went on the air, there
were 50,000 people in Broward
County. Today, there are one mil-
lion plus.

“We had a lot of growing to do;
the community had a lot of growing.
We took a unique stance and asked
our listeners why they wanted to lis-
ten to a Dade County radio station
when they didn’t live there. We
carved a niche for ourselves and it’s
been a very successful niche.”

John Lupton, morning disc jockey
(5:30to 10:00 am), has been with the
station almost 19 years. Mike Rob-
erts follows (10 am to 3 pm).

Dave Corey, former morning man
on WAXY-FM, was hired as a pro-
duction director, then when a va-
cancy in the afternoon drive time oc-
curred, was asked to fill in and
Corey’s been handling that spot for
more than a year.

Randy Daniels (7 pm to mid-
night) came to WFTL from stints at
WIOD-AM Miami and WVCG-
AM, Coral Gables, four months ago.
His first rating book indicated that
his program went from a 2.0 share to

Williams himself is a veteran ra-
dio man. While in high school he
was in radio in Ohio. After gradu-
ating from Kent State, he went to
work for Metromedia in Cleveland
(WHK-AM), then to WONE-AM
Dayton, then to Cleveland for the
Storer Broadcasting Co. at WSB-
AM Atlanta. In 1972 he joined the
staff at WFTL in the sales depart-
ment. In 1978, he became the oper-
ations director for the FM station
and within the past year became
program director of both stations.

WLUP Distribution

CHICAGO — WLUP-FM has
lined up distribution through more
than 300 area stores for its live Chi-
cagoFest recording, “Chicago
Rocks, Vol. 11, $4.98 list. Area
bands chosen for the album in-
cluded Bohemia, Scraps, Champion,
the Pawnz, the Rage, Eyz, Spit Balls,
Desmond, Amy Hart & the Attack,
Take Me, and the Roadside Band.

wWWww.americanradiohistorv.com

By DOUGLAS E. HALL

syndicated “Music Of Your Life,”
TM-O-R. “Unforgettable,” and “En-
core” formats fanned out across the
land. Those were dark days for Stiles
and non-rock oldies.

Now with at least three stations in
the New York area programming
big bands and MOR singers from
the 1940s through today, Stiles is
alive and prospering on WVNJ-AM,
where he proclaims “Nostalgia
Lives.”

Stiles isn’t as concerned with
demographics and programming
methodology as some of the late
comers to this area. He plays 78s. He
plays Sophie Tucker. He plays
scratchy records. He doesn’t stick
with the hits, but he has a loyal if se-
lect following for his 10 a.m. to 3
p-m. show.

OIld records attract old listeners
and Danny is strongest with men 55
to 64. With them he scores a 3.0. But
he does have a 2.4 share with men 35
to 44, a very saleable demographic.

These ratings are quite impressive
when one considers that before
Stiles’ arrival WVNJ-AM did not
show up in the Arbitron ratings at
all. Now with Stiles on the air 30
hours a week, the station has an
overall 18 plus rating of 0.7.

How does Stiles do it? “I have no
pattern on picking the music. I fol-
low my mood, my feelings. It seems
to work,” he offers. And no pattern
seems descernible, except that Stiles
basically alternates between 78s and
LPs because he’s got one 78 r.p.m.
turntable and one 33.3/45 r.p.m.
turntable.

Typical selections of his 78s: Yma
Sumac doing “Earthquake,” Gracie
Fields singing “Come Back To Sor-
rento” in Italian and Frankie
Laine’s “May I Never Love Again.”
No hits there, but it is music that is
not otherwise heard on the radio.

He also does a nostalgic quiz daily
with operations director Arnie Ras-
kin. Station president and general
manager Herb Saltzman is im-
pressed with Stiles’ performance:
“I've never seen such an amount of
mail. He reaches people because he’s
cornball, schmaltzy, he’s for broth-
erhood, motherhood, touch dancing
and old values. He’s important to us.
He’s a star.”

Stiles does run a personal brand
of radio with dedications and an-
nouncements of high schoo! reun-
ions and the like.

Stiles is impressed, too. “I have

more freedom here. 1 get support
and I get respect. They never tell me
what to play,” he says noting the en-
couragement both Saltzman and
station manager Ed Milarsky have
given him. In fact, the station is to a
degree built around Stiles. There
once was a time this AM sister sta-
tion to WVNJ-FM was more or less
a throwaway playing a similar beau-
tiful music to that run on the FM.

But now the station has been re-
formatted to playing music similar,
if not in all cases as old, as that
played by Stiles. Music director Bob
Taylor has worked up a playlist that
leans to Frank Sinatra and Tony
Bennett.

Stiles numbers among his devoted
listeners Sammy Kaye and singer
Kitty Kallen. Both have called him
and Kay even came out to the stu-
dios in Livingston, N.J. to do a show
with him. .

Cecil Spins
400 78s On
11-Day Cruise

LOS ANGELES—When the S.S.
Stella Solaris steams out from Gal-
veston next Jan. 29 on an ll-day
cruise of the Caribbean, 400 or more
78 r.p.m. records will be aboard.

Spinning those hoary but well-re-
membered disks every afternoon
aboard the ship will be KGIL-AM’s
Chuck Cecil, who this week is cele-
brating the 25th anniversary of his
taped “Swingin’ Years” radio pro-
gram. Sixty-two stations in the U.S.
air the show.

Clem De Rosa and his big band,
out of New York, also will be aboard
the giant Sun Line’s flagship, which
will stop at Cozumel, Santo Do-
mingo, St. Thomas, Martinique,
Barbados, Trinidad, Caracas and
Curacao.

Cecil, -assisted by his wife Edna,
launched “Swingin’ Years” in 1956
when the rock’n’roll movement was
gaining momentum. It is beamed
globally from Los Angeles by Amer-
ican Forces Radio. His syndicate is
strictly a family affair—in addition
to Edna Cecil, daughter Sheri, son
Don and Don’s wife Carol Cecil, all
pitch in to replicate tapes and haul
them to a suburban Woodland Hills
post office for distribution to sta-
tions in 39 states.

DAVE DEXTER JR.
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® Continued from page 24

* % STEVE MILLER BAND~Heart Like A Wheel
16-11

* QUARTEFFLASH—Harden My Heart 21-14

* BEE GEES—Living Eyes 26-19

 DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 35-24

®e QUEEN/OAVID BOWIE—Under Pressure

oe ROLLING STONES—Waiting On A Friend

® PAUL DAVIS—Cool Night A

® DON McLEAN—Castles In The Air A

® RINGO STARR—Wrack My Brain A

® BILLY JOEL—-She's Got A Way A

® SNEAKER—More Than Just The Two Of Us B

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B

® GEORGE BENSON—Turn Your Love Around B

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World B

® THEJ. GEILS BAND—Centerfold B

® ELO.—Twilight B

® THE MOODY BLUES-Talking Out Of Turn B

KEEL-Shreveport
(Marty Johnson—MD)

*% COMMODORES—0h No6-3
* % BARRY MANILOW—The OId Songs 5-2
* OLIVIA NENTON-JOHN—Physical 9-7
* ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics 16-9
* EARTH, WIND & FIRE—Let's Groove 26-17
oo KENNY ROGERS—Blaze Of Glory
oo BEACH BOYS—Come Go With Me
© BARBRA STREISAND—Comin’ In And Qut Of
Your Life A
AL JARREAU —Breaking Away A
STEVE MILLER BAND—Heart Like A Wheel A
PAUL DAVIS—Cool Night X
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
GEORGE BENSON—Turn Your Love Around X
JUICE NEWTON—The Sweetest Thing X
RINGO STARR—Wrack My Brain X
CHRIS CHRISTIAN—| Want You | Need You X
STEVIE WOODS—Steal The Night X
RONNIE MILSAP—1 Wouldn't Have Missed It
For The World X
DARYL HALL/JOHN OATES—| Can't Go For
That X
BEE GEES—Living Eyes X

KHFI-FM—Rustin
(Ed Volkman—MD)

*% KOOL & THE GANG—Take My Heart 27-17
% DARYLHALL/JOHN OATES—| Can't Go

For That No Can Do) 29-18
* AIRSUPPLY—Here | Am 17-14
* PAUL DAVIS—Coof Night 19-15
* BALANCE-Falling In Love 30-22
oo QUEEN/DAVID BOWIE—Under Pressure
oo ROLLING STONES—Waiting On A Friend
© STEVE MILLER BAND—Heart Like A Wheel X
© MAYDAY—So Young, So Bad X
© THE ALAN PARSONS PROJECT—Snake Eyes X
® NEIL DIAMOND-Yesterday's Songs X
® GEORGE BENSON—Turn Your Love Around X
© BARBRA STREISAND —Comin’ In And Qut Of

Your Life X

KNUS-FM—Dallas
(Gary Hamilton—MD)

*% CHRIS CHRISTIAN— | Want You, | Need
You 3-1

* % DON McLEAN—Castle's In The Air 8-5

* THE MOODY BLUES—Talking Qut Of Turn
1511

* CRYSTAL GAYLE—The Woman In Me 16-12

* JUICE NENTON—The Sweetest Thing 19-14

© MIKE LOVE—Looking Back With Love A28

o LULU-If | Were You A30

© STEVE CARLISLE—WKRP In Cincinnati A31

® BEACH BOYS—Come Go With Me A32

o THE MOODY BLUES—Talking Qut Of Turn
A33

© BARBARA MANDRELL—Wish You Were Here
A29

KFMK-FM—Houston
(Jerry Steele—MD)

% OLIVIA NEWTON-JOHN—Physical 13-9
%% GEORGE BENSON—Turn Your Love
Around 15-11

* DIANA ROSS—Why Do Fools Fall In Love 19-
15

* BARBRA STREISAND—Comin’ In And Qut Of
Your Life 25-21

* JUICE NEWTON—The Sweetest Thing 30-22

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World X

o ROD STEWART—Young Turks X

© OAK RIOGE BOYS—Fancy Free X

o KOOL & THE GANG—Take My Heart A

® CRYSTAL GAYLE—The Woman In Me A

KBFM-FM—McAllen-Brownsville
(Steve Owens—MD)
* % OIANA ROSS—Why Do Fools Fall In Love
138
* % LINDSEY BUCKINGHAM—Trouble 17-10
* STEVE MILLER BAND—Heart Like A Wheel
19-15
* ELO.—Twilight 28-18
* THE GO GO'S—Qur Lips Are Sealed 29-22
oo SHEENA EASTON—You Could Have Been
With Me
®e SNEAKER—More Than Just The Two Of Us
o PAUL OAVIS—Cool Night B
o THE ). GEILS BANO—Centerfold B

© DARYL HALL/JOHN OATES~| Can't Go For
That {No Can Do) B

© QUEEN/DAVID BOWIE-—Under Pressure B

® BEE GEES—Living Eyes B

© BARBRA STREISANO—Comin’ In And Qut Of
Your Life B

® RINGO STARR—Wrack My Brain X

® GREG LAKE—Let Me Love You Once X

o SURVIVOR—Poor Man's Son X

® KOOL & THE GANG—Take My Heart X

® JERMAINE JACKSON—I'm Just Too Shy A

o BALANCE—Falling in Love A

® ROGER—IHeard It Through The Grapevine A

WQUE-New Orleans
(Chris Bryan—MD)

* % EARTH, WIND & FIRE—Let's Groove 14-8
* % DARYL HALL/JOHN OATES-I Can't Go
For That (No Can Do) 28-22

* EDDIE RABBITT—Someone Could Lose A
Heart Tonight 29-23

* KOOL & THE GANG—Take My Heart 32-28

o BILLY JOEL—She's Got A Way

© THE POLICE—Every Little Thing She Does Is
Magic X

© BARBRA STREISAND—Comin’ In And Qut Of
Your Life B

® SNEAKER—More Than Just The Two Of Us B

® JERMAINE JACKSON~('m Just Too Shy B

© ROLLING STONES—-Waiting On A Friend B

KOFM-FM—Oklahoma City
(Chuck Morgan—MD)

* % MIKE POST-The Theme From Hill Street
Blues 18-12
% RAY PARKER JR. & RAYDIO—That Old
Song 17-13

AL JARREAU-We're In This Love Together
20-15

* STEVIE NICKS/DON HENLEY—Leather And
Lace 26-19

* NEIL DIAMOND—Yesterday's Songs 27-21

oo GENESIS—No Reply At All

®e BARBRA STREISAND—Comin’ In And Qut Of

Your Life

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

® ALABAMA-—Love In The First Degree

® RONNIE MILSAP-| Wouldn't Have Missed It
For The World

® JOHNNY LEE—Bet Your Heart On Me

® DON McLEAN—Castles In The Air

® BILLY JOEL—She's Got A Way

© JOHN DENVER—The Cowboy And The Lady

® ANNE MURRAY—It's All | Can Do

® CRYSTAL GAYLE—-The Woman In Me

® SNEAKER—More Than Just The Two Of Us

® KIM CARNES—Mistaken Identity

WFMF—Baton Rouge
(Wayne Watkins—MD)

* % EARTH, WIND & FIRE—Let's Groove 29-20

% JOURNEY—Don't Stop Believing 12-8

* BARBRA STREISAND—Comin’ In And Out Of
Your Life 21-17

* THE ). GEILS BAND—Centerfold 25-18

* OLIVIA NEWTON-JOHN—Physical 3-2

®e THE CARS—Shake It Up

oe ROLLING STONES—Waiting On A Friend

© JUICE NEWTON—The Sweetest Thing A

o DARYL HALL/JOHN OATES—| Can't Go For
That B26

© PAUL OAVIS—Cool Night B28

KINT-FM—El Paso
(Jini Cliffo—MD)

% OLIVIA NENTON-JOHN—Physical 3-1

*% LINDSEY BUCKINGHAM —Trouble 15-11

* NEIL DIAMOND—Yesterday's Songs 25-20

 DIANA ROSS—Why Do Fools Fall In Love 17-
12

* STEVE MILLER BAND —Heart Like A Wheel
21-16

ee BEACH BOYS—Come Go With Me K

® PAUL DAVIS—Cool Night B25

® EDDIE RABBITT—Someone Could Lose A
Heart Tonight B21

o RINGO STARR—Wrack My Brain B24

© ROLLING STONES—Waiting On A Friend X

® BEE GEES—Living Eyes X

© QUEEN/OAVID BOWIE—Under Pressure X

© THE CARS—Shake It Up X

KILE-AM—Galveston
(Scott Taylor—MD)

% THE FOUR TOPS—When She Was My Girl
6-1

*% COMMOOORES—0h No 11-4

* DIANA ROSS—Why Do Fools Fall In Love 13-
6

* JOURNEY-Don't Stop Believin' 14-8

* EARTH, WIND & FIRE—Let's Groove 17-10

oo BARBRA STREISAND—Comin' In And Out Of
Your Life K38

oo CARS—Shake It Up K39

&

KVOL-AM—Lafayette
(Phil Ranken—MD)

% ROD STEWART—Young Turks 13-6

* % JOURNEY—Don't Stop Beleivin' 15-18

* GENESIS—No Reply At All 18-12

* QUARTERFLASH—Harden My Heart 19-13

* STEVIE NICKS/DON HENLEY —Leather And
Lace 21-14

® SNEAKER—More Than Just The Two Of Us X

® THE KNACK—Pay The Devil X

® BEE GEES—Living Eyes X

® THE ALL SPORTS BAND—I'm Your Superman
X

® POINTER SISTERS—Sweet Lover Man X
® | OVERBOY—Working For The Weekend X
© KOOL & THE GANG—Take My Heart X

® NICOLETTE LARSON—Fool Me Again X

® STEVIE WOODS—Steal The Night X

® JUICE NEWTON—The Sweetest Thing X
® BERTIE HIGGINS—Key Largo X

® THE KNACK—Pay The Devil X

o EXILE—What Kind Of Love s this X

KTSA—San Antonio
(Charlie Brown—MD)

No Listing

Midwest Region

mmmm % PRIME MOVERS mmeen
FOREIGNER—Waiting For A Girl Like You (Atlantic)

COMMODORES—Oh No (Motown)
OLIVIA NEWTON-JOHN—Physical (MCA)

mmmn® TOP ADD ONS ssmemm
PAUL DAVIS—Cool Night (Arista)

BILLY JOEL—She's Got A Way (Columbia)
DELBERT McCLINTON —Sandy Beaches (Capitol)

oo BREAKQUTS s

BILLY SQUIER—My Kind Of Lover (Capitol)
HENRY PAUL BAND—Keeping Our Love Alive (Atlantic)
LITTLE RIVER BAND—Take It Easy (Capitol)

WLS-AM—Chicago
(Karen Cavaliero—-MD)

oe BARRY MANILOW—The 0Old Songs K
® BILLY SQUIER—My Kind Of Lover X

WLS-FM—Chicago
(Karen Cavaliero—MD)

® RUSH-Closer To The Heart B44
® BILLY SQUIER—-My Kind Of Lover X

WHB-AM —Kansas City
(Tom Land—MD)
* % FOREIGNER—Waiting For A Girl Like You
%% DIANA ROSS—Why Do Fools Fall In Love
 BARBRA STREISAND—Comin’ In And Qut Df
Your Life
* JOHN DENVER-The Cowboy And The Lady
®e BILLY JOEL—She's Got A Way K
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

WOKY-AM —Milwaukee
(Rick Brown—MD)

les Radio Action.

Based on station playlists through Tuesday (11/17/81)

WIKS-AM— Indianapolis
(Tom Gilligan—MD)

%% TRIUMPH—Magic Power 9-6
* % STEVE MILLER BAND~Heart Like A Whee!
18-15

* STEVIE NICKS/OON HENLEY—Leather And
Lace 11-9

* QUARTERFLASH—Harden My Heart 12-10

* SURVIVOR—Poor Man's Son 15-13

oe ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics
oo THE HENRY PAUL BAND-Keeping Qur
Love Alive

® BILLY JOEL—She's Got A Way A

® GRAND FUNK RAILROAD - Stuck In The
Middle A

® JOHN HALL BAND—Crazy A

® CLIMAX BLUES BAND—Darlin’ X

® {OVERBOY—Working For The Weekend X

® DARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) X

® RED RYDER—-Lunatic Fringe B

o THE GO GO'S—Qur Lips Are Sealed B

® THE CARS—Shake It Up B

KBEQ-FM—Kansas City
(Mike Schmidt—~MD)

* % FOREIGNER—Waiting For A Girl Like You
4.2

* % GENESIS—No Reply At All

* JOURNEY—Don't Stop Believin' 10-6

* CHILUWACK—My Girl 11-7

* STEVIE NICKS/DON HENLEY—Leather And
Lace 13-9

ee LITTLE RIVER BAND—Take It Easy K33

e DELBERT McCLINTON-Sandy Beaches
K34

® CARS—Shake It Up B31

® FOREIGNER—Juke Box Hero L

® LOVERBOY-Working For The Weekend

o TRIUMPH-Magic Power L

® ROLLING STONES—Waiting On A Friend

WISM-AM—Madison
(Bob Starr—MD)

© THE TEMPTATIONS—Oh What A Night

® STEVE CARLISLE—WKRP In Cincinnati

® DARYL HALL/JOHN DATES--| Can't Go For
That (No Can Do)

® BARBRA STREISAND—Comin’ In And Qut Of
Your Life

® LULU-If | Were You

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

WZEE—Madison
(Matt Hudson—MD)

* % FOREIGNER—Waiting For A Girl Like You
6-2

*% COMMODORES—0hNo 10-3

* DIANA ROSS—Why Do Fools Fall In Love 9-5

* STEVIE NICKS/DON HENLEY— Leather And
Lace 159

* NEIL DIAMOND—Yesterday's Songs 13-10

© STEVIE WOODS—Steal The Night A

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A

® PLACIDO OOMINGO/JOHN DENVER—
Perhaps Love X

WOKY-AM—Milwaukee
(Rick Brown—MD)

*% FOREIGNER—Waiting For A Gir! Like You

*% COMMOOORES—0Oh No

* DIANA ROSS—Why Do Fools Fall In Love

* STEVIE NICKS/DON HENLEY— Leather And
Lace

* NEIL DIAMOND-Yesterday's Songs

* STEVIE WOODS—Steal The Night

* EDDIE RABBITT—Someone Could Lose A
Heart Tonight

* PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love

WZUU-Milwaukee
(Bill Sharron—MD)

No Listing

KDWB—Minneapolis
(Karen Anderson—MD)

No Listing

KSLQ-FM—St. Louis
(Tom Stone—MD)

No Listing

KSTP-FM (KS-95)—St. Paul
(Chuck Napp—MD)

* % RICKIE LEE JONES—A Lucky Guy 1-1
* % FOREIGNER—Waiting For A Girl Like You
7-3

# THE POLICE—Every Little Thing She Does Is
Magic 15-12

* DIANA ROSS—Why Do Fools Fall In Love 12-
5

* COMMODORES—0h No 11-7

oe GEORGE BENSON-Turn Your Love Around

®e PAUL DAVIS—Cool Night

® BILLY JOEL—She's Got A Way

® THE ). GEILS BAND- Centerfold

© BARBRA STREISAND—Comin' in And Out Of
Your Life

& DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)

* % OLIVIA NEWTON-JOHN—Physical 1-1
% STEVIE NICKS/DON HENLEY —Leather
And Lace 10-6

* NEIL DIAMOND—Yesterday's Songs 20-15

* TRIUMPH—Magic Power 23-18

* THEGO GO'S—Our Lips Are Sealed 28-22

© ROLLING STONES—Waiting On A Friend A

® PAUL DAVIS—Cool Night A

® SURVIVOR—Poor Man's Son A

© DIANA ROSS—Why Do Fools Fall In love A

® GEORGE BENSON—Turn Your Love Around X

® RINGO STARR—Wrack My Brain X

® CARS—Shake it Up X

® DARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) B

® THEJ. GEILS BAND—Centerfold B

WLOL-FM—Minneapolis
(Phil Houston—MD)
* % FOREIGNER—Waiting For A Girl Like You
41
*% COMMOOORES—0h No 10-7
* OIANA ROSS—Why Do Fools Fall In Love 12-
9
 STEVIE NICKS/DON HENLEY—Leather And
Lace 23-13
* KENNY ROGERS—Blaze 0f Glory 30-24
oo DARYL HALL/JOHN OATES—i Can't Go For
That (No Can Do) K27
®e RONNIE MILSAP—I| Wouldn't Have Missed
It For The World K30
® EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
© QUARTERFLASH—Harden My Heart A
® GEORGE BENSON—Turn Your Life Around X
® RINGO STARR—Wrack My Brain X
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

WCW—Omaha
(Jim Corcoran—MD)

NO LISTINGS

KXOK—St. Louis
(Lee Douglas—MD)
* % BARBRA STREISAND—Comin’ In And Qut
Of Your Life 18-12
% STEVE CARUSLE—WKRP In Cincinnati 19
14
* COMMOOORES—0h No 5-3
* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 6-5 .
* FOREIGNER-Waiting For A Girl Like You 14-
10
oo BEACH BOYS—Come Go With Me

WSPT-FM—Stevens Point

(Brad Fuhr—MD)
% OLIVIA NEWTON-JOHN—Physical 3-1
%% THE GO GO'S—Qur Lips Are Sealed 1-3
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* COMMOOORES—0h No 9-6

* ROD STEWART—Young Turks 12-9

* STEVIE NICKS/OON HENLEY—Leather And
Lace 17-12

oo ELO.—Twilight K

®® ROLLING STONES—Waiting On A Friend K

© |OVERBOY—Working For The Weekend A

® PAUL DAVIS—Cool Night X

® STEVIE WOODS- Steal The Night X

® DONNIE {RIS—Sweet Merilee X

® LULU-If | Were You X

KFYR-AM—Bismarck
(Dan Brannan—MD)
% OLIVIA NEWTON-JOHN—Physical 6-3
% STEVIE NICKS/DON HENLEY—Leather
And Lace 12-7
* ROD STEWART—Young Turks 18-11
 STEVE MILLER BAND—Heart Like A Wheel
19-14
 DARYL HALL/JOHN OATES—i Can't Go For
That {No Can Do) 20-15
oo THE ALL SPORTS BAND—I'm Your
Superman K
®e SHEENA EASTON—You Could Have Been
With Me K
THE J. GEILS BAND~Centerfold
QUARTERFLASH—Harden My Heart B
GENESIS—No Reply At All B
BILLY Joel—She's Got A Way X
CARS—Shake it Up X
RONNIE MILSAP—I Wouldn't Have Missed It
For The World X
JUICE NEWTON-The Sweetest Thing X
BEACH BOYS— Come Go With Me X
EDDIE RABBITT—Someone Could Lose A
Heart Tonight X
PAUL DAVIS—Cool Night X
BARBRA STREISAND—Comin’ In And Qut Of
Your Life X
QUEEN/DAVID BOWIE— Under Pressure X
RINGO STARR—Wrack My Brain X
NEIL OIAMOND—Yesterday's Songs X
EL.O.~Twilight X
DIANA ROSS—Why Do Fools Fall In Love X
THE POUICE—Every Little Thing She Does Is
Magic X

KIOA—Des Moines
(AW. Pantoja—MD)

NO LISTINGS

WNAP-FM—Indianapolis
(Chab Hunt—MD)

* % BARRY MANILOW-The Oid Songs 6-1

* % COMMODORES—0Oh No 52

* FOREIGNER—Waiting For A Girl Like You 11-
7

* NEIL OIAMOND-Yesterday's Songs 14-8

* DIANA ROSS—Why Do Fools Fall In Love 18-
9

® CHRIS CHRISTIAN—I Want You, | Need You

® QUARTERFLASH-Harden My Heart

® STEVIE WOODS—Steal The Night

KEYN-FM—Witchita
(Terri Springs—MD)

NO LISTINGS

KWKN—Witchita
(Scott Shores—MD)

% BARBRA STREISAND—Comin’ In And Qut
Of Your Life 28-23

* FOREIGNER—Waiting For A Girl Like You 14-
10

* NEIL DIAMOND —Yesterday's Songs 20-16

* GEORGE BENSON—Turn Your Love Around
2520

* STEVIE NICKS/DON HENLEY~-Leather And
Lace 29-25

ee LINDSEY BUCKINGHAM-Trouble

®e BILLY JOEL—She's Got A Way

® ROYAL PHILHARMONIC ORCHESTRA~
Hooked On Classics A

Northeast Region

% PRIME MOVERS mmmm

FOREIGNER-Waiting For A Girt Like You (Atlantic)
AIR SUPPLY—Here | Am (Arista)
OLIVIA NEWTON-JOHN—PHysical (MCA)

mmmm® TOP ADD ONS s

EDDIE RABBITT—Someone Could Lose A Heart Tonight
(Elektra)

DIANA ROSS—Why Do Fools Fall In Love (RCA)

QUEEN AND DAYID BOWIE—Under Pressure (Elektra)

s BREAKOUTS s

SHEEMA EASTON—You Could Have Been With Me (EMI-
America)

ROLLING STONES—Waiting On A Friend (Rolling
Stones)

DAN FOGELBERG—Leader Of The Band (Full Moon/
Epic)

WYKS-FM—~Boston
(Vinnie Peruzzi—MD)

* % THE ). GEILS BAND—Centerfold 10-1
# % FOREIGNER—Waiting For A Girl Like You
7-2

* EARTH, WIND & FIRE—Let's Groove 6-3

* DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 22-11

 CENTRAL LINE—Walking Into Sunshine 21-
12

oe DIANA ROSS—Why Do Fools Fall In Love

oo QUEEN/DAVIO BOWIE—Under Pressure

© QUARTERFLASH-Harden My Heart B

Ploylist Prime Movers
Ploylist Top Add Ons @

® THE CARS—Shake It Up B

® AL JARREAU—Breakin' Away A

® SNEAKER—More Than Just The Two Of Us A
® SYREETA—Quick Slick A

© ROLLING STONES—Waiting On A Friend A
HERB ALPERT—Manhattan Melody X

BILLY SQUIER—My Kind Of Lover X
ELO.—Twilight X

RINGO STARR—Wrack My Brain X

WKBW-AM—Buffalo
(John Summers—MD)

* % LINDSEY BUCKINGHAM~Trouble 21-14

* % QUARTERFLASH—Harden My Heart 20-16

* JOURNEY—Don't Stop Believin' 18-10

* STEVIE NICKS/OON HENLEY—Leather And
Lace 19-11

®e EARTH, WIND & FIRE-Let's Groove

® GEORGE BENSON—Turn Your Love Around B

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B

o PAUL 0AVIS—Cool Night X

® THE GO GO'S—-Our Lips Are Sealed

® OARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) X

« EDOIE RABBITT-Someone Could Lose A
Heart Tonight X

WABC—New York City
(Sonia Jones—MD)
® BILLY JOEL-She’s Got A Way A
® DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) B
o KENNY ROGERS—Through The Years L

WVBF-FM—Boston
(Tom Connerly—MD)
% DAN FOGELBERG—Hard To Say 4-3
*% AR SUPPLY—Here | Am 6-4
* AL JARREAU-We're In This Love Together 8-
6

* DIANA ROSS--Why Do Fools Fall In Love 24-
15
* NEIL DIAMOND-Yesterday's Songs 25-21

WBEN-FM—Buffaio
(Roger Christian—MD)
% DARYL HALL/JOHN OATES-1 Can't Go
For That (No Can Do) 30-8
%% NEIL DIAMOND-Yesterday's Songs 27-18
* QUARTERFLASH—Harden My Heart 19-11
% CHILUWACK—My Girl 20-15
* LINOSEY BUCKINGHAM —Trouble 16-10
ee EDDIE RABBITT—Someone Could Lose A
Heart Tonight
oo SHEENA EASTON-You Could Have Been
With Me
® SNEAKER—More Than Just The Two Of Us A
® THE GO GO'S—OQur Lips Are Sealed A
© BARBRA STREISANO- Comin’ In And Qut Of
Your Life A
® BILLY JOEL—She's Got A Way A
® KINKS—Better Things A

WKTU-FM—New York City
(Michae! Ellis—-MD)
ee QUINCY JONES FEATURING JAMES
INGRAM—Just Once K
o¢ GEORGE BENSON—Turn Your Love Around
K

® KANO—Can't Hold Back A

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) A

® WEEKS AND CO—Rock Your World B20

® SLAVE—Snap Shot B23

o TOM TOM CLUB—Genius Of Love X

® GERALDINE HUNT—Heart Heart X

© NORTH END—Happy Days X

© COMMODORES—0h No X

® JERRY CARR—This Must Be Heaven X

® JEANETTE LADY DAY—Come Let Me Love X

® ROGER-|Heard It Through The Grapevine X

® BAD GIRLS—Too Through X

WFLY-fm—Albany
(Jack Lawrence—MD)

No Listing

WTRY—Albany
(Ron Neani—MO)

No Listing
WGUY-AM—Bangor
(Jim Randali—MD)
* % FOREIGNER—Waiting For A Girl Like You
111
* % CHRIS CHRISTIAN—| Want You, ! Need
You 34-24
% CHILLINACK—My Girl 156
* GEORGE BENSON—Turn Your Love Around
31-23
* DONNIE IRIS—Sweet Merilee 35-25
®e ROLLING STONES—Waiting On A Friend
oo ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics
® BILLY SQUIER—My Kind Of Lover A

(Continued on page 28)
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COUNTRY HEROES—Frorﬁ left, Tom Rounds, president of Watermark,

%

Johnny Cash and Hugh Cherry confer at a recent studio session at WDBQ-AM

Dubuque, lowa where they produced a demo program of Watermark’s new

“The Heroes Of Country Music.” Cash will host the program, Cherry is head

writer and Rounds will serve as executive producer. The one-hour series is set
for release during the first half of 1982.

NEW YORK-NBC’s Source
Network is cranking up several fresh
programs and features for the new
year, including news analysis “Jaco’s
Journal,” comedy bits from
“Whamco,” talk feature “Frank
Talk” and financial advice, “Money
Memo.

The 90-second *“Jaco’s Journal” is
hosted by C.D. Jaco, who’s been
with the Source since its inception.
The comedy of “Whamco” comes
from Steve B. and the Hawk, more
formerly known as Steven B. Wil-
liams and Don Hawkins, who have
worked together as a team at Hono-
lulu stations KKUA-AM and KIK]I-
FM.

The “Frank” of the 60-second fea-
ture “Frank Talk” is Frank Cody,
who’s served as program director of
a number of stations. He handled
national programming of the San-
dusky stations before joining the
Source. He also formerly pro-

National Programming

grammed KLOS-FM Los Angeles.

“Money Memo,” according to Jim
Cameron, director of information
programming, is a response to “our
affiliates desire to better serve their
25 to 34 year old audience.”

Continuing features on the Source
include “Coping With” hosted by
John McGhan, formerly of the
Source and now directing program-
ming at Rolling Stone Productions,
and the 90-second “Rock Report,”
hosted by Bill Fantini.

* ok x

Chris Charles has been named
host of the “Weekly Country Music
Countdown” from United Stations.
Vice president of programming Ed
Salamon wooed Charles away from
an air shift on WCBS-FM New
York. The new show premiers Dec.
4. ... CBS’ new RadioRadio taped
the Nov. 13 Hall & Oates concert at
the Capitol Theatre in Passaic, N.J.

(Continued on page 33)

MUTUAL VP TO FCC LAWYERS

Carr Continues War
On New Networks

WASHINGTON—An offensive
mounted against newcomer radio
networks by Mutual Broadcasting
president Marty Rubenstein at the
Ohio Broadcasters Convention last
‘month was continued by Mutual’s
programming vice president Dick
Carr, as he spoke to the FCC Bar
Assn. here Nov. 10.

Carr pointed to “so-called net-
works” entering the marketplace
“almost daily” and, as Rubenstein
did last month, labeled “the idea of
so-called turnkey operations offen-
sive.” He found fault with the full-
format networks “because they pre-
sume to apply universal concepts to
individual and particular situ-
ations.”

He warned that “many of these
services are beginning with little or
no capital” and offered that, to
many broadcasters, “the prospect of
instant satellite networks is a pana-
cea, but I believe this perception is a
prescription for disaster.”

Carr argued, “A good idea or a
popular disk jockey in Cleveland
may be a disaster in Phoenix. Poten-
tial buyers shouldn’t be swayed by
an isolated success nor should they
assume that one successful program
or one well-programmed daypart is
enough to sustain a 24-hour or ‘full-
service’ satellite network.”

Carr complained that “satellites
are the reigning fixation in the radio
community. Everyone in the pro-
gramming business either has a sat-

ellite system or is scrambling to se-
cure the uplinks, earth terminals or
transponder space.”

Mutual has been in the forefront
of network satellite transmission and
Carr found fault with néw competi-
tion that is “selling, leasing or shar-
ing equipment. A satellite antenna
in your parking lot or on your roof is
not necessarily a progamming or fi-
nancial cure-all,” he added. He
noted that Mutual is installing 650
earth stations at affiliates, but that
these will be owned by the company.

Noting that radio stations “are
looking again toward national pro-
gram suppliers to relieve the strain
of increasing costs and to maintain a
competitive edge,” Carr warned that
“no one can do it for you. There are
no programming wizards who can
insure your success from a distance.
While networks, syndicators and
maybe even 24-hour progamming
services can provide staions with
high quality product, it must be ju-
diciously used, not carted up,
plugged in or forgotten.”

Giving advice to the lawyers in his
audience, Carr said, “In today’s ra-
dio marketplace, anyone with access
to satellite technology can distribute
programming. Often you (the law-
yers) will be the only one that can
aid a radio station in making impor-
tant choices. It’s amateur night in ra-
dioland and communications coun-
sel has a responsibility and a burden
to steer radio stations toward sen-
sible programming choices.”

Radio Programming

Washington Roundup

FCC Issues Extended Licenses

WASHINGTON-The FCC has
begun to implement a new law
passed by Congress this summer
which in part amends the 1934 Com-
munications Act to authorize five
year television and séven year radio
license terms.

While many of the other de-
regulatory broadcast sections were
stricken from the law, the 1981 Om-
nibus Budget Reconciliation Act,
and await passage in separate legis-
lation, the FCC can now move
ahead on the extended broadcast li-
cense terms.

In a Commission action last
Thursday (22), the licenses of 551 ra-
dio and tv stations in Maryland, the
District of Columbia, Virginia and
West Virginia, which expired Octo-
ber 1, 1981, were granted for the new
extended term. Stations in North
Carolina, South Carolina will re-
ceive extended term licenses on De-
cember 1, 1981.

According to the FCC schedule,
stations in Florida, Puerto Rico and
the Virgin Islands are slated for Feb-
ruary 1, 1982, and stations in Ala-
bama and Georgia for April 1, 1982.

On June 1, 1982, stations in Ar-
kansas, Louisiana and Mississippi
will receive extended terms; on Au-
gust 1, 1982, stations in Kentucky,
Tennessee and Indiana. Ohio and
Michigan are slated for October 1,
1982 and Illinois and Wisconsin will

By BILL HOLLAND

receive extended terms on Dec.
1, 1982.

Other stations nationwide areon a
similar staggered schedule through
1983 and 1984, ending with Dela-
ware and Pennsylvania on August I,
1984,

In other FCC news, the Commis-
sion has put forward a proposal to
deregulate certain areas of noncom-
mercial broadcasting, particularly in
the areas of ascertainment, program-
ming logs and the so-called “general
programming responsibility” obli-
gations. Public broadcasting stations
were not included in the somewhat
larger series of proposals passed by
the Commission last January in its
initial radio deregulation decision.

The Commission is recommend-
ing alternatives ranging from com-
plete elimination to retention of the
rules. Comments in the proceeding
are due November 2 and reply com-
ments by December 2. Critics of the
deregulatory proposals term the
FCC’s move “limited in certain re-
spects,” pointing out there are no
proposed revisions of such statutory
requirements as the Fairness Doc-
trine, equal opportunity require-
ments nor of rules designed to en-
sure the noncommercial character of
public stations.

Both the FCC and the Congress
have a somewhat more conservative
opinion of noncommercial stations’
programming obligations, however,

and there is some feeling here that
there might be some requirements,
based on the “expertise and discre-
tion of the licensees,” as a position
paper from the National Radio
Broadcasters Assn. puts it, retained
in the final proposal.

FCC Denies
Gross Licenses

WASHINGTON-The Federal
Communications Commission has
denied the renewal of licenses of two
radio stations and a television sta-
tion belonging to Gross Telecasting
Inc. of Lansing, Mich.

FCC administrative law judge By-
ron E. Harrison, in making the deci-
sion this past week, said that the evi-
dence showed that between 1965
and 1973, GTI had exhibited im-
proper behavior that was “beyond
rehabilitation.”

The FCC action to GTI and its
stations, WIJIM-AM, WIJIM-FM
and WJIM-TV, stems from a peti-
tion from the American Civil Liber-
ties Union. GTI was alleged to have
used deceptive maps to support add
sales, cancelled news coverage of an
organization due to its overdue bill,
inserted local advertising or pro-
gramming into network slots and
collected network revenue, and
broadcast taped weather reports
without notifying viewers.
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® Continued from page 26

® KISS—AWorld Without Heroes A

® BEACH BOYS—Come Go With Me A

o STEVIE WOODS—Steal The Night A

® EXILE-What Kind Of Love Is This A

© QUEEN/DAVID BOWIE-Under Pressure B

© QUARTERFLASH—Harden My Heart B

© DON McLEAN—Casties In The Air B

® THE CARS—Shake It Up B

® BILLY JOEL—She's Got A Way B

® SNEAKER—More Than Just The Two Of Us B

© DARYL HALL/)OHN OATES—| Can't Go For
That (No Can Do) B

® BEE GEES—Living Eyes X

o LULU-If | Wese You X

® THE AFTERNDON DEUIGHTS—Dancing For
Pennies X

WICC-Bridgeport
(Bob Mitchell-MD)

* % AIRSUPPLY-Here | Am 4-2

* % COMMODORES—0h No 6-3

* OLIVIA NENTON-JOHN-Physical 5-4

+ THE POLICE-Every Littie Thing She Does Is
Magic 7-5

 BARRY MANILOW—The OId Songs 11-8

oo ROLLING STONES—Waiting On A Friend

e EDDIE RABBITT - Someone Could Lose A

Heart Tonight

® STEVIE NICKS/DON HENLEY - Leather And
Lace

© DARYL HALL/JOHN OATES—| Can't Go For
That {No Can Do)

® BILLY JOEL-She's Got A Way

® PAUL DAVIS—Cool Night

WTIC-FM—Hartford
(Rick Donahue—MD)

% OLIVIA NEWTON-)OHN—Physical 12-4

* % AIR SUPPLY—Here { Am 14-8

+ EARTH, WIND & FIRE—Let's Groove 1-1

* THE POLICE—Every Little Thing She Does Is
Magic 5-2

* FOREIGNER—Waiting For A Girl Like You 6-3

®e PAUL DAVIS—Cool Night

oo ROLLING STONES—Waiting On A Friend

WBLI-Long ksland
(Bill Terry—MD)

* % AR SUPPLY—Here | Am 3-1
* % FOREIGNER—Waiting For A Girl Like You
4.2

* THE FOUR TOPS—When She Was My Girl 9-6

+ DIANA ROSS—Why Do Fools Fall In Love 14-
10

# LINDSEY BUCKINGHAM=Trouble 22-16

ee PAUL DAVIS— Cool Night

ee BARBRA STREISAND—Comin’ In And Out Of

Your Life

© KOOL & THE GANG—Take My Heart X

® LUTHER VANDROSS—Never Too Much X

® BILLY JOEL—-She's Got A Way X

© DARYL HALL/JOHN OATES—-| Can't Go For
That (No Can Do) B

® STEVE MILLER BAND - Heart Like A Wheel B

© JUICE NEWTON—The Sweetest Thing B

® GEORGE BENSON—Turn Your Love Around B

® NEIL OIAMOND-Yesterday's Songs B

WKCI-FM—New Haven
(Danny Lyons—MD)

No List

WNBC—New York City
(Roz Frank—MD)

* % MIKE POST—The Theme From Hill Street
Blues 19-13
* % QUINCY JONES FEATURING JAMES
INGRAM-Just Once 20-14
« FOREIGNER—Waiting For A Girl Like You 14-
10
* NEIL DIAMOND—Yesterday's Songs 21-17
# OLIVIA NENTON-JOHN—Physical 26-18
o COMMODORES—-0h No A
© BARBRA STREISAND—Comin’ In And Out Of
Your Life A
© DARYL HALL/JOHN OATES~| Can't Go For
That(No Can Do) A
© DOM MCLEAN—Castles In The Air A
o KENNY ROGERS—Through The Years A
o STEVE MILLER BAND—Heart Like A Wheel

WPJB-FM—Providence
(Mike Waite—MD)
% BOB SEGER-Tryin' To Live My Life
Without You 2-1
# % QUINCY JONES FEATURING JAMES
INGRAM - Just Once 5-3

+ EARTH, WIND & FIRE—Let's Groove 10-4

# CARL CARLTON-She's A Bad Mama Jama 9-
5

+ MARTY BALIN-Atlanta Lady 11-8

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

© CARS-Shake It UpA

® BILLY JOEL-She's Got A Way A

o BEE GEES—Living Eyes A

WPRO-FM-Providence
(Gary Berkowitz—MD)

% OLIVIA NEWTON-JOHN-Physical 6-4

% BARRY MANILOW-The Old Songs 9-6

* COMMODORES—Oh No 10-7

+ THEPOLICE—Every Little Thing She Does Is
Magic 12-10

* GEORGE BENSON-Turn Your Love Around
1511

oo LINDSEY BUCKINGHAM~Trouble

oo THE GO GO'S—Our Lips Are Sealed

o DIANA ROSS—-Why Do Fools Falf In Love B

© DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) B

© BARBRA STREISAND-Comin’ In And Out Of
Your Life B

© KOOL & THE GANG—Take My Heart

© THE ). GEILS BAND~Centerfold B

WHFM-FM—Rochester
(Kelty McCann—MD)

No Listings

WFTQ—Worchester
(Gary Nolan—MD)

oo BILLY JOEL-She's Got A Way
oo SNEAKER—More Than Just The Two Of Us K

WACZ-AM —Bangor
(Michael 0'Hara—MD)

% OLIVIA NENTON-JOHN—Physical 4-3
# % THE POLICE-Every Little Thing She Does
Is Magic 7-4

* ROD STEWART—Young Turks 16-11

* CHILLIWACK—My Girl 21-15

* THE ). GEILS BAND-Centerfold 24-19

oo BILLY JOEL-She's Got A Way

oo PAUL DAVIS—Cool Night

® THE CARS-Shake It Up

© DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B

® EARTH, WIND & FIRE-Let's Groove B

® ELO.-Twilight B

WIGY!FM—Bath
(Willie Michella—MD)

No Listings

WTSN-AM—Dover
(Jim Sebastian—MD)

% OLIVIA NEWTON-JOHN—Physical 1-1
* % FOREIGNER—Waiting For A Girl Like You
72

+ STEVIE NICKS/DON HENLEY— Leather And
Lace 10-8

+ LINDSEY BUCKINGHAM~Trouble 27-15

+ QUARTERFLASH—Harden My Heart 28-16

oe DAN FOGELBERG—Leader Of The Band

@@ ROLLING STONES—-Waiting On A Friend

© DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B

® EL.0.-Twilight B

© THE CARS—Shake It Up B

o PAUL DAVIS—Cool Night B

© GREG LAKE—Let Me Love You Once A

o EDDIE RABBITT— Someone Could Lose A

Heart Tonight A

BILLY JOEL-She’s Got AWay A

BILLY SQUIER—My Kind Of Lover A

BEE GEES—Living Eyes X

RINGO STARR—Wrack My Brain X

® THE GO GO'S—Our Lips Are Sealed X

® GEORGE BENSON—Turn Your Love Around X

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

WFEA-AM—Manchester
(Keith Lemire—MD)

% FOREIGNER—Waiting For A Girl Like You
31

% OLIVIA NEWNTON-JOHN-Physical 6-2

+ DIANA ROSS—Why Do Fools Fall In Love 11-
6

* LINDSEY BUCKINGHAM ~Trouble 13-7

+ ROD STEWART-Young Turks 22-10

* STEVIE NICKS/DON HENLEY - Leather And
Lace 25-12

oe BARBRA STREISANO—Comin’ In And Out Of

Your Life

oo GEORGE BENSON—Turn Your Love Around

® OARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do)

® JOURNEY—Don't Stop Believin’

® THE GO GO'S—Our Lips Are Sealed

o EDOIE RABBITT—Someone Could Lose A
Heart Tonight

® SNEAKER—More Than Just The Two Of Us

© THE J. GEILS BAND—Centerfold

o EL0.-Twilight

RINGO STARR—Wrack My Brain

EARTH, WINO & FIRE—-Let's Groove

BILLY JOEL-She's Got A Way

KENNY ROGERS-Blaze of Glory

® CARS—Shake It Up

© KOOL & THE GANG—Take My Heart

WHEB-FM—Portsmouth
(Rick Dean—MD)

* % FOREIGNER—Waiting For A Girl Like You
51
*% COMMODORES—0h No 4-3
 OLIVIA NEWTON-JOHN—Physical 7-4
+ DIANA ROSS—Why Do Fools Fall In Love 16-
12
+ ROD STEWART—Young Turks 18-13
oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight
®e DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) B20
© RONNIE MILSAP—| Wouldn't Have Missed It
For The World B30
© QUARTERFLASH-Harden My Heart X

WBBF-AM—Rochester
(Jay Stevens—MD)

No List

WPST-FM—Trenton
(Tom Taylor—MD)
* % JOURNEY-Don't Stop Believin' 13-9
% DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 35-26
* CHILLIWACK—My Girl 11-8
* ROD STEWART—Young Turks 22-18
* STEVIE NICKS/DON HENLEY—Leather And
Lace
oo EDDIE RABBITT—Someane Could Lose A
Heart Tonight K
oo DAN FOGELBERG—Leader Of The Band K
® PAUL DAVIS—Cool Night A
© ROLLING STONES—Waiting On A Friend B
® CARS—Shake it UpB
® BILLY JOEL—She's Got A Way

WRCK-FM--Utica-Rome
(Jum Reitz—MD)
% OLIVIA NEWNTON-JOHN—Physical 5-2
% ROD STEWART-Young Turks 11-7
# CHILLIWACK—My Girl 15-10
* JOURNEY—Don't Stop Believin' 14-11
+ LINDSEY BUCKINGHAM —Trouble 20-15
oo ROLLING STONES—Waiting On A Friend
oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight
© BEE GEES—Living Eyes A
® KINKS—Better Things A
® THE CARS—Shake It Up X
® LOVERBOY—Working For The Weekend X
o PAUL DAVIS—Cool Night X
© GREG LAKE—Let Me Love You Once X
® DONNIE IRIS—Sweet Merilee X
o SURVIVOR—Poor Man's Son X

Mid-Atlantic Region

mmmm* PRIME MOVERS smmm

ROYAL PHILHARMONIC ORCHESTRA—Hooked On
Classics (RCA)

NEIL DIAMOND—Yesterday's Song (Columbia)

AIR SUPPLY—Here | Am (Arista)

mmmm® TOP ADD ONS s

PAUL DAVIS—Cool Night (Arista)
DON McLEAN—Castles In The Air (Millennium)
SNEAKER—More Than Just The Two Of Us (Handshake)

ssemBREAKOUTS a—

SHEENA EASTON—You Could Have Been With Me (EMI-
America)

ROLLING STONES—Waiting On A friend (Rolling
Stones)

RINGO STARR—Wrack My Brain (Boardwalk)

WPGC-Washington, DC
(Jim Bliott—MD)
% AR SUPPLY—Here | Am 7-2
% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 12-8

+ DIANA ROSS—Why Do Fools Fall in Love 14-
11

 CHILLIWACK—My Girl 21-15

* DARYL HALL/JOHN OATES~I Can't Go For
That (No Can Do) 23-19

® CARS-Shake It Up A

o THE). GEILS BAND—Centerfold A

® KDOL & THE GANG-Take My Heart B28

® JOURNEY—Don't Stop Believin’ B29

© QUARTERFLASH—-Harden My Heart B30

@ PAUL DAVIS-Cool Night X

© DON McLEAN~Castles In The Air X !

WCAO-AM—Baltimore
(Scott Richards—MD)
% BARBRA STREISAND—Comin’ In And Out
0Of Your Life 23-18

% EARTH, WIND & FIRE—Let's Groove 25-20

* CHILLIWACK-My Girl 21-17

* QUARTERFLASH--Harden My Heart 15-12

# STEVIE NICKS/DON HENLEY—Leather And
Lace 21-17

e SNEAKER-More Than Just The Two Of Us

e SHEENA EASTON—You Could Have Been

With Me

o ALABAMA-Love In The First Degree A

o KENNY ROGERS—Blaze Of Glory A

© GENESIS—No Reply At All X

o EDOIE RABBITT—Someane Could Lose A
Heart Tonight X

® PATTI AUSTIN—-Every Home Should Have
OneX

® BILLYJOEL—She's Got A Way X

o THE MOODY BLUES—Talking Out Of Turn X

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World X

WIFI-FM—Philadelphia
(Liz Kiley—M0)

% JOURNEY-Don't Stop Believin’ 22-17

% NEIL DIAMOND-Yesterday's Songs 26-20

* LUTHER VANOROSS—Never Too Much 18-14

# THE). GEILS BAND-Centerfold 23-18

* STEVIE NICKS/00N HENLEY - Leather And
Lace 28-23

oo PAUL DAVIS—Cool Night

oo DON McLEAN—Casties In The Air

® CARS—Shakelt UpA

o BILLY JOEL-She's Got A Way A

o QUEEN/OAVID BOWIE—Under Pressure A

® ROLLING STONES—Waiting On A Friend A

o BEE GEES-Living Eyes X

o ELO.-TwilightX

© BARBRA STREISAND—Comin’ In And Qut Of
Your Life X

o GEORGE BENSON—Turn Your Love Around X

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) X

® SNEAKER—More Than Just The Two Of Us X

les Radio Action.

Based on station playlists through Tuesday (11/17/81)

© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics B

® STEVE MILLER BAMD~—Heart Like AWheel B

© KOOL & THE GANG—Take My Heart B

® LINDSEY BUCKINGHAM—Trouble B

© RONNIE MILSAP—-| Wouldn't Have Missed It
For The World B

WRQX-FM(Q107)—Washington, D.C.
(Frank Holler—MD)

No Listing
WAEB-AM—Allentown
(Jefferson War—MD)

% NEIL DIAMOND-Yesterday's Songs 20-15

% DON mcLEAN~Casties In The Air 26-20

* CHILLIWACK—My Girl 14-12

* STEVIE NICKS/DON HENLEY—Leather And
Lace 15-13

* GENESIS—No Reply At All 21-18

oe THE GO GO’S—Our Lips Are Sealed

ee EDDIE RABBITT—Someone Could Lose A

Heart Tonight

SNEAKER—More Than Just The Two Of Us A

BEACH BOYS—Come Go With Me A

ROLLING STONES—Waiting On A Friend A

BARBRA STREISAND—Comin’ In And Out Of

Your Life

® PAUL DAVIS—Cool Night

© JUICE NENTON-The Sweetest Thing X

® STEVIE WOODS-Steal The Night X

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World X

® BILLYJOEL—She's Got A Way X

© STEVE MILLER BAND—Heart Like AWheel X

WBSB-FM —Baltimore
(Jan Jeffries— MD)

% QUARTERFLASH—Harden My Heart 10-6

% EARTH, WIND & FIRE—Let's Groove 15-8

* AR SUPPLY—Here | Am 1-1

+ ROD STEWART-Young Turks 8-5

* STEVIE NICKS/DON HENLEY— Leather And
Lace 19-16

oo KDOL & THE GANG—Take My Heart

oo RINGO STARR—Wrack My Brain

® DON McLEAN—Castles In The Air X

® RUSH-Closer To The Heart X

o STEVE MILLER ROAD—Heart Like A Wheel X

® GREG LAKE—Let Me Love You Once X

® SNEAKER—More Than Just The Two Of Us X

© JUICE NEWTON-The Sweetest Thing X

o |RENE CARA-Anyone Can See X

® BILLY SQUIER—My Kind Of Lover X

© THE CARS—Shake It Up X

© ROLLING STONES—Waiting On A Friend X

WFBR—Baltimore
(Andy Szulinski—MD)

No Listing

WCCK-FM —Esie
(Bill Shannon—MD)

o EDDIE RABBITT—Someane Could Lose A
Heart Tonight A

® SHEILA-Darling A

o LOVERBOY—Working For The Weekend X

® BILLY JOEL—She's Got A Way X

o STEVE CARLISLE-WKRP In Cincinnati X

® OLIVIA NEWTON-JOHN—Physical B

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

® ROLLING STONES—Waiting On A Friend B

® CARS—Shake It Up B

WKBO-AM —Harrisburg
(Tim Burns—MD)

® JUICE NENTON—The Sweetest Thing A

® PAUL DAVIS—Cool Night A

® EODIE RABBITT— Someone Could Lose A
Heart Tonight A

© GEORGE BENSON—Turn Your Love Around A

WGH-AM—Norfolk
(Bob Canada—MD)

No Listing
WRVQ-FM—Richmond
(Bill Thomas—M0)
% THE ). GEILS BAND—Centerfoid 11-6
% LINDSEY BUCKINGHAM—Trouble 169
« FOREIGNER—Waiting For A Girl Like You 1-1
# CHILLIWACK—My Girl 5-4
* STEVE MILLER BANO—Heart Like A Wheel
20-16
oo CARS—Shake It Up
® FOREIGNER—Juke Box Hero
© ROLLING STONES—-Hang Fire
® PAUL DAVIS—Cool Night
® BILLY SQUIER—In The Dark
o TRIUMPH-Magic Power
® SURVIVOR—Poor Man's San
o BILLY JOEL-She's Got A Way
® THE GO GO'S—Our Lips Are Sealed
® SNEAKER—More Than Just The Two Of Us

WFBG-AM—Atioona
(Tony Booth—MD)

* % FOREIGNER—Waiting For A Girl Like You
41

% QUARTERFLASH—Harden My Heart 23-19

+ EARTH, WIND & FIRE-Let's Groove 19-14

# NEIL DIAMOND-Yesterday's Songs 21-17

# DON MCLEAN-Castles In The Air 30-26

© RINGO STARR—Wrack My Brain B

o STEVE MILLER BAND—Heart Like A Wheel B

www.americanradiohistorv.com

® ROLLING STONES—Waiting On A Friend A

o BEACH BOYS—Come Go With Me A

® BILLY SQUIER—My Kind Of Lover A

® GREG LAKE—Let Me Love You Once A

o LOVERBOY—Working For The Weekend X

® THE CARS—Shake It Up X

® JUICE NEWTON—The Sweetest Thing X

® SNEAKER—More Than Just The Two Of Us X

© KOOL & THE GANG—Take My Heart X

© SURVIVOR-Poor Man’s Son X

© LUTHER VANDROSS—Never Too Much X

© DONNIE IRIS— Sweet Merilee X

© RONNIE MILSAP—| Wouldn't Have Missed 1t
For The World X

© SHEENA EASTON-You Could Have Been .
With Me A

WYRE-AM—Annapolis
(Chuck Bradley—MD)
* % GEORGE BENSON-Turn Your Love
Around 16-11

% % QUARTERFLASH—-Harden My Heart 18-12

* DON McLEAN—Castles In The Air 25-15

* ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 22-16

* STEVIE WOODS- Steal The Night 24-18

ee PAUL DAVIS—Cool Night X

oo EDDIE RABBITT—- Someone Could Lose A

Heart Tonight X

© BEACH BOYS—Come Go With Me A

® BILLY JOEL—She's Got AWay A

© BARBRA STREISAND-Comin’ In And Out Of
Your Life B19

o DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) B23

© RONNIE MILSAP—I| Wouidn't Have Missed It
For The World B27

© SNEAKER—More Than Just The Two Of Us
B30

® SAVOY BROWN—Run To Me X

© DONNIE IRIS—Sweet Merilee X

WQRK-FM—Norfolk
(Bruce Garraway—MD)

% OLIVIA NENTON-JOHN-Physical 10-5
*% RONNIE MILSAP—|Wouldn't Have Missed
It For The World 21-17

* COMMODORES—-0h No 6-3

* LITTLE RIVER BAND—The Night Owlis 7-4

# DIESEL—Sausalito Summernight 15-12

© JUICE NEWTON—The Sweetest Thing A

® DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) X

© LINDSEY BUCKINGHAM ~Trouble X

WQXA-FM—York
(Dan Steele—MD)

No Listing

Southeast Region

s % PRIME MOVERS smm

LINDSEY BUCKINGHAM—Trouble (Elektra)

STEVIE NICKS WITH DON HENLEY-Leather And Lace
(Modern)

EARTH, WIND AND FIRE—Let's Groove (ARC/Columbia)

mmm® TOP ADD ONS msssem

THE CARS—Shake It Up (Elektra)

GEORGE BENSON—Turn Your Love Around (WB)
BERTIE HIGGINS—Key Largo (Kat Family)

e BREAK OU TS mnasmess

THE ROLLING STONES—~Waiting On A Friend (Rolling
Stones)

DAN FOGELBERG—Leader Of The Band (Full Moon/
Epic)

CARPENTERS - Those Good Old Dreams (A&M)

WIGC-FM—Atlanta
(Steve Oavis—MD)
% STEVIE NICKS/DON HENLEY—Leather
And Lace 13-8
% JUICE NENTON—The Sweetest Thing 22-
17
 ROD STEWART—Young Turks 11-7
+ QUARTERFLASH-Harden My Heart 17-13
* THE). GEILS BANO—Centerfold 26-22
oo BERTIE HIGGINS—-Key Largo K
oo CHILLWACK~My Girl K
© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B28
© GEORGE BENSON-Turn Your Love Around
B29
CARS—Shake It Up B30
RINGO STARR—Wrack My Brain X
BEE GEES—Living Eyes X
NEIL DIAMONO-Yesterday's Songs X
EDDIE RABBITT—Someone Can Lose A Heart
Tonight X
ICEHOUSE-I Can't Help Myself X
o QUEEN/DAVID BOWIE-Under Pressure X

WOQXI-FM—Atlanta
(Jeft McCartney—MO)

No List

WBBQ-AM—Augusta
(Bruce Stevens—MD)
% LINDSEY BUCKINGHAM—Trouble 14-9
% RONNIE MILSAP—| Wouldn't Have Missed
It For The World 21-16
+ DARYL HALL/JOHN OATES-I Can't Go For
That (No Can Do) 22-17
 BERTIE HIGGINS—Key Largo 2520
 ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 30-23
oo GREG LAKE—Let Me Love You Once

Playlist Prime Movers *
Playlist Top Add Ons @

e SHEENA EASTON—You Could Have Been
With Me

© JENNIFER WARNES—Could it Be Love A

o EDDIE SCHWARTZ-All Our Tomorrows A

© QUEEN/DAVID BOWIE—Under Pressure B

* PAUL DAVIS—Cool Night B

© THE ). GEILS BAND—Centerfold B

© NEIL DIAMOND- Yesterday's Songs B

© DON McLEAN-Castels In The Ari X

© BARBRA STREISAND—Comin’ In And Qut Of

Your Life X

EDDIE RABBITT—Someone Could Lose A

Heart Tonight X

© THEGO 60'S—Our Lips Are Sealed X

o THE CARS—Shake It Up X

® RINGO STARR—Wrack My Brain X

® ELO.—Twilight X

L[]

L[]

BEE GEES—-Living Eyes X
BALANCE—Falling In Love A
WIOX-FM—Birmingham
(Chris Trane—MD)

% DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 17-10

* % EARTH, WIND & FIRE--Let's Groove 20-11

* STEVIE NICKS/DON HENLEY— Leather And
Lace 23-18

* KOOL & THE GANG—Take My Heart 26-20

oo ROLLING STONES—Waiting On A Friend

oe GEORGE BENSON—Turn Your Love Around

® BEE GEES-Living Eyes !

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

o LULU-If | Were You

® SURVIVOR—Poor Man's Son

o TRIUMPH—Magic Power

© THE GO GO'S—Our Lips Are Sealed

© BARBRA STREISAND—Comin’ In And Out Of
Your Life

© SNEAKER—More Than Just The Two Of Us

 CARS—Shake It Up

© LOVERBOY-Working For The Weekend

© THE MOODY BLUES—Talking Out Of Turn

o BERTIE HIGGINS—Key Largo

WAYS-AM —Charlotte
(Lou Simon—MD)

% NEIL DIAMOND-Yesterday's Songs 10-8

% LINDSEY BUCKINGHAM—~Trouble 11-9

* BARBRA STREISAND—-Comin’ In And Out Of
Your Life 14-11

* GEORGE BENSON- Turn Your Love Around
1813

+ RONNIE MILSAP—1Wouldn't Have Missed It
For The World 19-16

WBCY-FM—Charlotte
(Bob Kaghan—MD)
% JOURNEY-Don't Stop Believin 3-1
% DARYL HALL/JOHN OATES-1Can't Go
For That 10-5
* THE GO GO'S—Our Lips Are Sealed 16-12
* LINDSEY BUCKINGHAM—Trouble 18-14
oo CARS—Shake It Up K
oo DAN FOGELBERG—Leader Of The Band K
® PAUL DAVIS—Cool Night A
© JOURNEY-Open Arms B22
® LOVERBOY—Working For The Weekend B26
© ROLLING STONES—Waiting On A Friend B28
® BILLY JOEL—She's Got A Way B29
® GREG LAKE—Let Me Love You Once L
® BILLY SQUIRE—-My Kind Of Lover L
o EDOIE RABBITT—Someone Could Lose A
Heart Tonight X
© THE MDODY BLUES-Talking Out Of Turn X

WHBQ-AM—Memphis
(Charles Duvall—MD)

% COMMODORES-OhNo4-1
% DIANA ROSS—Why Do Fools Fall In Love
74

+ BARRY MANILOW~The Oid Songs 8-7

+ PAUL DAVIS—Cool Night 14-10

oe DON McLEAN—Castles In The Air

oo LINDSEY BUCKINGHAM—Trouble

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B

© OARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

o GEORGE BENSON—Turn Your Love Around B

© BARBRA STREISAND—Comin’ In And Qut Of
Your Life B

® NEIL DIAMOND-Yesterday's Songs B

o RONNIE MILSAP-| Wouldn't Have Missed It
For The World B

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight B

® JUICE NEWTON—The Sweetest Thing B

o BEE GEES—Living Eyes B

o STEVIE WOOOS—Steal The Night A

® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love X

WMC-FM—Memphis
(Tom Prestigiacomo—M0O)

% AR SUPPLY—Here | Am 2-1

(Continued on page 30)
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Even Hawaii Responding To Stateside Coun try Records

By DON WELLER

HONOLULU—-Ron Jacobs is
demonstrating that country music
has a place way out in the Pacific on
these coral shores.

The co-owner of KDEO-AM be-
gan with a semi-automated country
format in February, dropping MOR
programming, and by the time the
spring Arbitron came out, the sta-
tion had climbed from a 0.6 share to
4.4, moving the station from 22nd
place to seventh.

Jacobs says that even taking into
account his very successful ventures
at KPOI-AM in Hawaii in the late
1950s and KHJ-AM and KGB-AM
on the mainland in the 1960s, “any-
time you see a station go up 16
notches in one Arbitron as KDEO
did, it’s very gratifying. It confirms
the fact that country music and Ha-
waiian music are kissing cousins.”

He adds: “A lot of credit has to go
to the people at both Drake
Chenault and Watermark who pro-
vide us with different programs and
services. We expect that the trend of
country music, which is booming on
the mainland, will be maintained on
KDEO, the westernmost country
station in America.”

The Spring Arbitron did more
than show a market for country mu-
sic; it showed that an FM station can
compete among the top three sta-
tions for listeners.

KULA-FM, which has been pro-
gramming automated easy-listening
pop-rock (TM Stereo Rock) for two
years, continued to grow for the
third straight time in the Arbitron—
from 2.1 to 3.7 10 4.1

Earl McDaniel, general manager
for KULA-FM, sees the steady
growth as more than just a success
for the station. “People are now be-
ginning to pay more attention to FM
in Hawaii,” he says. “I see it as a def-
inite trend. Remember, all but one
FM station in the islands has an AM
sister station. Why? Because people
have had to have another station to
stay afloat financially. But I think
that’s changing now as so many
more people are tuning in their FM
radios.”

For the first time, top 40 oriented
KIKI-AM dethroned MOR music
KSSK-AM'’s long reign as the No. 1
overall station. Although KIKI-AM
has built a strong base of teen and
young listeners with its top 40 format
and strong promotion-campaign
style, its emergence as the new No. 1
station in Hawaii was somewhat of a
surprise.

KIKT uses broad-based top hits in
their format, and is involved in
many promotions aligned with their
sponsors, local recording acts, and
their on-air personalities.

Rocker KDUK-FM went further
than adding audience. It became the
first FM station to reach the number
two position among all stations in
Hawaii.

“The Duke,” which consults with
Burkhart-Abrams for its adult-ori-
~ented rock format, has been growing

steadily since it changed from disco |

music in January, 1980.

Bill Mims, KDUK’s program di-
rector, was originally with WOKJ-
FM (ZETA-7) now WJYO Orlando,
but joined the station in February,
1981. He says that when he got here,
the station had a distinct rock and
concert image, and all he did was
“clean things up a bit”

“What we did was to put together
a station which relates to the envi-
ronment and what people want to
hear in the island,” he explains.
“Basically, we’ve put together a Ha-
walian rock station that is as good as
any mainland station.

Brian Bieler, KDUK'’s general
manager who created the station’s  “‘revolution
highly visible logo and set the for-  Hawaii.”
mat for the station nearly two years
ago, interprets the Duke’s leap from

6.4 in the fall, Arbitron to 11.5 as a
in FM music in nize that the medium is viable. We

He goes on: “We expect the FM
market to continue to grow as more

FM broadcasters here now recog- start resembling mainland markets.

“The problem up to this point is

expect that with better FM program- that nobody thought that FM was a

ming in Honolulu, FM itself will viable medium. “I think we’ve
grow considerably in shares and will ~ shown that this is wrong.”

Your station’s ads get
better reception in SRDS.

These radio station executives
know SRDS Spot Radio Rates and
Data is used to recommend
particular radio stations for spot
radio advertising.

They capitalize on this opportunity

with Service-Ads that influence

media planners/buyers the very
moment their markets are being

considered.
They know their Service-Ads

provide pertinent facts about their
stations and markets (format and

programming, ratings, coverage,
demographics) at a time when this
Is just what planners/buyers are
looking for. That's why your station’s
ads get better reception in SRDS.

NO other reference or trade
publication provides the

cpportunity to communicate your
sales story at so critical a time. Take

advantage of it.

Service-Ads in SRDS Spot Radio
Rates and Data. It's the logical

decision. Media decision-makers

will thank you for it.

www americanradiohistorv com

STANDARD RATE & DATA SERVICE, INC.
5201 Oid Orchard Road/Skokie, IL 60077
(312) 470-3100
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Billboard. Sing

les Radio Action

Based on station playlists through Tuesday (11/17/81)

Playlist Prime Movers &
Ploylist Top AddOns @

NOVEMBER 28, 1981, BILLBOARD

® Continued from page 28

% FOREIGNER—Waiting For A Girl Like You
32

+ QUINCY JONES FEATURING JAMES
INGRAM - Just Once 6-4

+ THE POLICE—Every Little Thing She Does Is
Magic 8-5

+ LINDSEY BUCKINGHAM—Trouble 15-13

® EARTH, WIND & FIRE—Let's Grooge X

o STEVIE WOODS-—Steal The Night

© GENESIS—No Reply At AIlN

® QUARTERFLASH—Harden My Heart N

® ROLLING STONES—Start Me Up N

o THE MOODY BLUES—Talking Out Of Turn N

WHYI-FM —Anderson
(Mark Shards—MD)

No Listings
WANS-FM—Anderson
(Sam Church—MD)

% COMMODORES--0h No

% AIR SUPPLY—Here | Am

+ THE POLICE-Every Little Thing She Does Is
Magic

 DIANA ROSS—Why Do Fools Fall In Love

* ROD STEWART--Young Turks

oo RINGO STARR—Wrack My Brain

®e CARS—Shake It Up

® THE ). GEILS BAND-Centerfold

® PAUL DAVIS—-Cool Night

o DARYL HALL/JOHN OATES—I Can't Go For

That (No Can Do)

GEORGE BENSON— Turn Your Love Around

RONNIE MILSAP—| Wouldn't Have Missed It

For The World

ROLLING STONES—Waiting On A Friend

BEE GEES~-Living Eyes

QUEEN/DAVID BOWIE—~Under Pressure

JERMAINE JACKSON-1'm Just Too Shy

BEXILE-What Kind Of Love Is This

ELO.—Twilight

GREG LAKE—Let Me Love You Once

BERTIE HIGGINS—Key Largo

DIESEL—Sausalito Summernight

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics

o EDDIE SCHWARTZ—AH Ours Tomorrow

WISE-AM —Asheville
(Ray Williams—MD)

* & OLIVIA NEWTON-JOHN—Physical 18-9

*% COMMODORES-0h No 21-13

+ ELO.~Twilight 20-12

* QUARTERFLASH—Harden My Heart 28-22

+ THE ). GEILS BAND—Centerfold 38-28

© DON McLEAN—Castles In The Air B

© BARBRA STREISAND—Comin’ in And Out Of
Your Life B

® EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

© OONALD FAGEN—-True Companion X

o LOVERBOY—Living For The Weekend X

o LULU-If | Were You X

o DELBERT McCLINTON-Sandy Beaches X

o TIM MILLER-Magical Eyes X

® SNEAKER—More Than Just The Two Of Us X

® ALABAMA—Love In The First Degree X

® CARS—Shake It UpA

© ROLLING STONES—Waiting On A Friend A

WQXI-AM—Atlanta
(JJ. Jackson-—-MD)

No Listings

WERC-AM--Birmingham
(Chris Train—MD)

& CRYSTAL GAYLE—The Woman In Me 11-6

# NEIL DIAMOND--Yesterday's Songs 17-8

+ RONNIE MILSAP—| Wouldn't Have Missed It
For The World 15-11

+ DON McLEAN—Castles In The Air 16-13

+ BERTIE HIGGINS- Key Largo 18-15

oo DARYL HALL/JOHN OATES~I Can't Go For

That (No Can Do)

oo CARPENTERS—Those Good Old Days

® BEACH BOYS—Come Go With Me A

® STEVE CARLISLE--WKRP In Cincinnati X

® STEVIE NICKS/DON HENLEY - Leather And
Lace B

© DAN FDGELBERG~ Leader Of The Band A

WSGN—Birmingham
(Sandra Chandler—MD)

No Listings

WCKX-FM-Tampa
(Ron Parker—MD)

% DARYL HALL/JOHN OATES--| Can't Go
For That 3-1
% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 17-13
+ KRAFTWERK—Numbers 33-25
e PAUL DAVIS— Cool Night
oo GEORGE BENSON—Turn Your Love Around
© RONNIE MILSAP - Wouldn't Have Missed It
For The World A
o BEE GEES— Living Eyes A
o STEVE CARLISLE—~Theme From WKRP In
Cincinnati B

WFLB—Fayetteville
(Larry Canon—~MD)

* % OLIVIA NEWTON-JOHN-Physical 1-1
# % ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 18-8

 STEVIE NICKS/DON HENLEY— L eather And
Lace 16-12
* LUTHER VANDROSS—Never Too Much 21-15
* STEVIE NICKS/DON HENLEY~Leather And
Lace 16-12
* LUTHER VANDROSS—Never Too Much 21-15
+ DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Da) 29-21
® THE GO GO'S—Our Lips Are Sealed A
® PAUL DAVIS—Cool Night A
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® SHEENA EASTON—You Could Have Been
With Me A
© DAN FOGELBERG—Leader Of The Band A
© PATTI AUSTIN—Every Home Should Have
One A
© THE MOODY BLUES-Talking Out Of Turn X
® KENNY ROGERS-Blaze Of Glory X

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)

% LINDSEY BUCKINGHAM —Trouble 23-15

% OLIVIA NEWTON-JOHN- Physical 9-3

+ LUTHER VANDROSS—Never Too Much 22-16

* JUICE NEWTON—The Sweetest Thing 30-23

+ STEVIE NICKS/DON HENLEY— Leather And
Lace 24-18

o BARBRA STREISAND—Comin' In And Out Of
Your Life B27

® PAUL DAVIS—Cool Night B29

o DARYL HALL/JOHN OATES-| Can't Go For
That B30

© RONNIE MILSAP-| Wouldn't Have Missed it
For The World X

WARY~Huntsville
(Jim Kendricks—MD)
% LINDSEY BUCKINGHAM —Trouble 10-5
% DARYL HALL/JOHN OATES-I Can't Go
For That (No Can Do) 29-20
+ OLIVIA NEWTON-JOHN—Physical 3-2
+ QUARTERFLASH—Harden My Heart 14-9
+ RONNIE MILSAP—| Wouldn't Have Missed It
For The World 16-13
® ROLLING STONES—Waiting On A Friend A
© JERMAINE JACKSON—|'m Just Too Shy A
© GREG LAKE-Let Me Love You Once A
® CARS—Shakelt UpA
® CHRIS CHRISTIAN—| Want You, | Need You X
o STEVIE WOODS—Steal The Night X
o LULU--If | Were You X
© DON McLEAN—Castles In The Air X
® BEE GEES~Living Eyes X
© NICOLETTE LARSON—Fool Me Again X
® RINGO STARR—Wrack My Brain X
® ELO.—Twilight X
® BILLY JOEL-She's Got A Way X
© SUE SADD—The Looker X
© SHEENA EASTON-You Could Have Been
With Me A
© DAN FOGELBERG—Leader Of The Band A

WIVY-FM—Jacksonville
(Dave Scott—MD)
oe GEORGE BENSON—Turn Your Love Around
oo BARBRA STREISAND—Comin’ In And Out Of
Your Life
® EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® ROLLING STONES—Waiting On A Friend A
® THE CARS—Shake It Up A

WNOX--Knoxville
(Bill Evans—MD)
% DIANA ROSS—Why Do Fools Fall In Love
11-5

% BARRY MANILOW-The Old Songs 12-6

+ ROD STEWART-Young Turks 14-7

+ JOURNEY--Don't Stop Believin' 13-12

+ GENESIS—No Reply At All 18-15

oo STEVIE NICKS/DON HENLEY— Leather And

Lace

oo CHILLWACK—My Girl

o BARBRA STREISAND—Comin’ In And Qut Of
Your Life A

® ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics A

® CARS—Shake It Up A

© THE GO 60'S—Qur Lips Are Sealed B

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

o BEACH BOYS—Come Go With Me B

© KENNY ROGERS--Blaze Of Glory B

KLPQ-FM (KQ-94)—Little Rock
(Michael York—MD)
% FOREIGNER—Waiting For A Girl Like You
11
% AR SUPPLY--Here | Am 2.2
+ THE POLICE-Every Little Thing She Does Is
Magic 4-3
+ ROD STEWART—Young Turks 9-4
* STEVIE NICKS/DON HENLEY—Leather And
Lace 15-10
oo ROLLING STONES—Waiting On A Friend
oo CARS—Shake It Up
® BILLY JOEL-She's Got AWay
© BILLY SQUIER-My Kind Of Lover
® BERTIE HIGGINS—Key Largo
[ ]
[ ]

BEE GEES—Living Eyes

SURVIVOR—Poor Man's Son
© JOHN DENVER—The Cowboy And The Lady
© SNEAKER—More Than Just The Two Of Us
® JUICE NEWTON--The Sweetest Thing
© JERMAINE JACKSON—I'm Just Too Shy

WINZ-FM—Miami
(Johnny Dolan-MD)
% COMMOOORES—0h No 20-14
% JOURNEY-Don't Stop Believin’ 21-16
+ DARYL HALL/JOHN OATES—Private Eyes 4-
1
+ OLIVIA NEWTON-JOHN—Physical 5-3
+ ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 9-7
oo FOREIGNER-Juke Box Hero
oo DARYL HALL/JOHN OATES-I Can't Go For
That (Ne Can Do)
o KRAFTWERK—Numbers B
® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love B

WHHY-FM—Montgomery
(Rich Thomas—MD)

* % QUARTERFLASH—Harden My Heart 18-10

* % EARTH, WIND & FIRE-Let's Groove 20- 14

* STEVIE NICKS/DON HENLEY—Leather And
Lace 11-7

* OLIVIR NEWTON-JOHN—Physical 14-8

* GEORGE BENSON—Turn Your Love Around
2319

oo THE GO GO'S—Our Lips Are Sealed

oo DAN FOGELBERG~Leader Of The Band

® JUICE NEWTON—The Sweetest Thing

o BARBRA STREISAND—Comin’ In And Out Of
Your Life

WMAK-FM—-Nashville
(Scotter Davis—MD)

% EARTH, WIND & FIRE—Let's Groove 26-18

% NEIL DIAMOND--Yesterday's Songs 22-16

* OLIVIA NEWTON-JOHN—Physical 3-1

 LINDSEY BUCKINGHAM—Trouble 20-15

* DARYL HALL/ JOHN OATES—1 Can't Go For
That (No Can Do) 28-23

+ RICK SPRINGFIELD~I've Done Everything
For You 45-24

oo BERTIE HIGGINS— Key Largo

oo BILLY JOEL-She's Got A Way

® PAUL DAVIS- Cool Night B

o ALABAMA-Love In The First Degree B

® GEORGE BENSON—Turn Your Love Around B

® BEE GEES—Living Eyes B

® THE G0 GO’S—Our Lips Are Sealed D

® RITA COOLIDGE—Wishing And Hoping D

® THE ). GEILS BAND—Centerfold D

® THE MOODY BLUES—Talking Out Of Turn D

© ROLLING STONES—Start Me Up D

® GENESIS—No Reply At All D

® SNEAKER—More Than Just The Two Of Us X

© JENNIFER WARNES—Could It Be Love A

® SUE SAAD—Looker D

© DON McLEAN—Castles In The Air X

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

® BMANCE-Falling In Love X

® BEACH BOYS—Come Go With Me X

WWKX-FM (KX-104)—Nashville
(lohn Anthony—MD)
% EARTH, WIND & FIRE—Let's Groove 11-4
% NEIL DIAMOND—Yesterday's Songs 26-19
+* JOURNEY-Don't Stop Believin' 19-13
* STEVE MILLER BAND-Heart Like A Wheel
2120
+ DIANA ROSS—Why Do Fools Fall In Love 14-
9

ee EDDIE RABBITT--Someone Could Lose A
Heart Tonight

oo ROLLING STONES—-Waiting On A Friend

© RONNIE MILSAP—| Wouldn't Have Missed it .
For The World A

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

© GEORGE BENSON--Turn Your Love Around B

o DARYL HALL/JOHN OATES—I Can’t Go For
That (No Can Do) B

® PAUL DAVIS—Cool Night B

® ELO.-TwilightB

© BARBRA STREISAND--Comin’ In And Out Of
Your Life B

© RINGO STARR—Wrack My Brain X

© QUEEN/DAVID BOWIE—Under Pressure X

® THE MOODY BLUES—Talking Out Of Turn X

WBJW-FM—Orlando
(Terry Long—-MD)
% JOURNEY--Don't Stop Believin' 10-6
% BARBRA STREISAND--Comin’ In And Qut
Of Your Life 25-23
+ EARTH, WIND & FIRE—Let's Groove 13-8
+ STEVIE NICKS/DON HENLEY - Leather And
Lace
+ THE ). GEILS BAND--Centerfold 25-23
oo GEORGE BENSON—Turn Your Love Around
ee CARS—Shake It Up
® GREG LAKE—Let Me Love You Once
© ROYAL PHILHARMONIC ORCH.—Hooked On
Classics
® IRENE CARA—Anyone Can See
o LULU-If | Were You
© RINGO STARR-Wrack My Brain
® PAUL DAVIS— Cool Night
[ ]
[ ]

THE GO 60’S—Qur Lips Are Sealed
RONNIE MILSAP—| Wouldn't Have Missed It
For The World

o QUEEN/DAVID BOWIE—Under Pressure

© MEATLOAF—Read'em And Weep

® STEVE CARLISLE--WKRP In Cincinnati

® DON McLEAN—Castles In The Air

© JOHN DENVER—The Cowboy And The Lady

® SURVIVOR--Poor Man's Son

o BERTIE HIGGINS—Key Largo

® SNEAXER—More Than Just The Two Of Us

® ROCKIE ROBBINS~| Believe In Love
® KISS—A World Without Heroes

WSGF-FM—Savannah
().P. Hunter—MD)

* % LINDSEY BUCKINGHAM~Trouble 21-12

* % JOURNEY-Don't Stop Believin' 29-16

* STEVIE NICKS/DON HENLEY - L eather And
Lace 1511

+ DIANA ROSS—Why Do Fools Fall In Love 20-
13

+ STEVE MILLER BAND—Heart Like A Wheel
30-24

oo BILLY JOEL—She's Got A Way

®e THE CARS—Shake It Up

® BARRY MANILOW—The Old Songs B

® DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B

© KOOL & THE GANG-Take My Heart B

© ELO.—Twilight B

o NEIL DINMOND—Yesterday's Songs B

© BARBRA STREISAND-—Comin’ In And Out Of

Your Life X

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics X

SHALAMAR—Sweeter As The Day Goes By X

RONNIE LAWS—Stay Awake X

CURTIS MAYFIELD-She Don't Let Nobody X

BEE GEES—Living Eyes X

RINGO STARR—Wrack My Brain X

EDDIE RABBITY—Someone Could Lose A

Heart Tonight X .

THE MOODY BLUES—Talking Out Of Turn X

NICOLETTE LARSON—Faol Me Again X

© CHRIS CHRISTIAN—I| Want You, | Need You X

© THE TEMPTATIONS—Oh Wat A Night X

® JUICE NEWTON-The Sweetest Thing X

® PRINCE~Controversy X

® SHEENA EASTON-You Could Have Been
With Me A

WRBQ-FM-Tampa
(Pat McKay—MD)

* % AR SUPPLY—Here | Am 12-7

% EARTH, WIND & FIRE—Let's Groove 16-8

+ JUICE NEWTON—The Sweetest Thing 22-17

+ BARBRA STREISAND—Comin’ In And Out Of
Your Life 28-23

+ DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 31-26

oo THE J. GEILS BAND-Centerfold

oe RONNIE MILSAP—| Wouldn't Have Missed

It For The World
o CARS—Shake It Up

WSEZ-Winston-Salem
(Bob Mahoney—MD)

% OLIVIA NEWTON-JOHN—Physical 1-1

& DAN FOGELBERG—Hard To Say 13-9

+ BARRY MANILOW—The OId Songs 19-12

+ THE FOUR TOPS—When She Was My Girl 22-
15

oo RINGO STARR—Wrack My Brain

oo ROLLING STONES—Waiting On A Friend

© DELBERT McCLINTON-Sandy Beaches X

® BEACH BOYS—Come Go With Me X

® EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

o LOVERBOY-Working For The Weekend X

® JUICE NEWTON—The Sweetest Thing B

® JOURNEY—Don't Stop Believin' B

WCSC-AM -~ Charleston
(Chris Bailey—-MD)

That (No Can Do) K
oo EDDIE RABBITY—Someone Could Lose A
Heart Tonight K

WOKI~Knoxville
(Gary Adkins-MD)

% COMMODORES-0Oh No 4-3

% ROD STEWART-Young Turks 8-5

* STEVIE NICKS/DON HENLEY - Leather And
Lace 15-6

 THE POLICE—Every Little Thing She Does Is
Magic 10-8

* QUARTERFLASH—Harden My Heart 16-10

o BILLY SQUIER-My Kind Of Lover

® CARS—Shake It Up

© ROLLING STONES—Waiting On A Friend

® BERTIE HIGGINS—Key Largo

® SHEENA EASTON-You Could Have Been
With Me

® DAN FOGELBERG—Leader Of The Band

WONN-AM—Lakeland
(Allan Rich—MD)

*% JOURNEY-Don't Stop Believin' 34-19

% BEE GEES—Living Eyes 35-22

+ DIANA ROSS—Why Do Fools Fall In Love 17

+ MICKEY GILLEY—Lonely Nights 33

+ LEE GREENWOOD-It Turns Me Inside Qut
KL}

®e STEVE CARLISLE-WKRP In Cincinnati

oo THEAFTERNOON DELIGHTS—Dancing For

Pennies

® SHEILA—Little Darlin' A

® DELBERT McCLINTON—-Sandy Beaches A

® CLIMAX BLUES BAND—Darlin' A

® BILLY JOEL-She's Got AWay A

KLAZ-FM-Little Rock
(Rhonda Kurtis—MD)

% BARBRA STREISAND~Comin’ In And Out
Of Your Life 23-15
% STEVIE NICKS/DON HENLEY—Leather
And Lace 159

+ COMMODORES—0h No 3-2

+ FOREIGNER-Waiting For A Girl Like You 1-1

+ BARRY MANILOW—The Old Songs 5-3

oo PEABO BRYSON-Let The Feeling Flow

oo DAN FOGELBERG—Leader Of The Band

© BALANCE—Falling In Love

© EDDIE RABBITT—Someone Could Lose A
Heart Tonight B

® STEVIE WOODS—Steal The Night B

© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics B

® BEACH BOYS—Come Go With Me X

© JERMAINE JACKSON—|'m Just Too Shy X

o LULU-If | Were You X

o ALABAMA-Love In The First Degree X

o STEVE MILLER BAND-Heart Like AWheel X

® GENESIS—No Reply At All X

o JOHNNY LEE—Bet Your Heart On Me X
® EARTH, WIND & FIRE—Let's Groove D
® KOOL & THE GANG—Take My Heart D
® CRYSTAL GAYLE—The Woman In Me X
® BILLY JOEL—She's Got A Way X

WKXY-FM—Sarasota
(Tomy William —MD)

* % FOREIGNER-Waiting For A Girl Like You

54
% STEVIE NICKS/DON HENLEY— Leather

And Lace 14-9
 BARBRA STREISAND--Comin’ In And Out Of

Your Life 16-13
+ LINDSEY BUCKINGHAM—Trouble 21-17
+ STEVE CARLISLE—WKRP In Cincinnati 23-20
oo GENESIS—No Reply At All
oo ROLLING STONES-Waiting On A Friend
© ROSSINGTON-COLLINS BAND--Don't Stop
Me Now A

® BEACH BOYS—Come Go With Me A
® BEE GEES—-Living Eyes A
® THE ). GEILS BAND-Centerfold B
® RINGO STARR—Wrack My Brain X
® GEORGE BENSON-Turn Your Love Around X
© DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) X
RONNIE MILSAP—I Wouldn't Have Missed It
For The World X
E.LO.-Twilight X
BERTIE HIGGINS—Key Largo X
SURVIVOR—Poor Man's Son X
QUEEN/DAVID BOWIE—Under Pressure X
DONNIE IRIS— Sweet Merilee X

WSGA-AM—Savannah
(Ron Fredricks—MD)

& STEVIE NICKS/DON HENLEY - Leather
And Lace 16-10
% STEVE MILLER BAND—Heart Like A Wheel
1811
* GEORGE BENSON-Turn Your Love Around
22-15
* ROLLING STONES—Waiting On A Friend 24-
16
 NEIL DIAMOND-Yesterday's Songs 25-17
© DON McLEAN—Castles [n The Air A
® THE ). GEILS BAND—-Centerfold A
© BERTIE HIGGINS— Key Largo A
© STEVE CARLISLE—WKRP In Cincinnati A
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% NEIL DIAMOND--Yesterday's Songs 22-16
% RONNIE MILSAP--| Wouldn't Have Missed
It For The World 24-19

+ BARBRA STREISAND--Comin' In And Qut Of
Your Life 25-20

 EDDIE RABBITT—Someone Could Lose A
Heart Tonight 28-25

* ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 29-26

® BILLY JOEL—She’s Got A Way X

o LULU-If | Were You X

® BEACH BOYS—Come Go With Me X

® PRINCE-Controversy X

o EXILE-What Kind Of Love Is This X

o [RENE CARA—Anyone Can See A

® ELO.-Twilight A

WSKZ—Chattanooga
(David Carroll-MD)

% STEVIE NICKS/DON HENLEY— Leather
And Lace 199

* % LINDSEY BUCKINGHAM--Trouble 20-12

# CHILLIWACK—My Girl 21-16

+ THE J. GEILS BAND—Centerfold 25-22

* ROD STEWART--Young Turks 9-6

oo CARS-Shake It Up

®e ROLLING STONES-Waiting On A Friend

o BEE GEES—Living Eyes A

® DIANA ROSS—Why Do Fools Fall In Love A

o LOVERBOY-Working For The Weekend A

® ELO.—Twilight X

o THE MDODY BLUES-Talking Out Of Turn X

© QUEEN/DAVID BOWIE—- Under Pressure X

® PAUL DAVIS—Cool Night B

WJDX-Jackson
(Lee Adams—-MD)

*% ROD STEWART--Young Turks 10-5

& LINDSEY BUCKINGHAM-Trouble 19-14

+ BEE GEES—Living Eyes 27-24

+ PAUL DAVIS--Cool Night 32-25

+ BARBRA STREISAND--Comin’ In And Out Of
Your Life 34-29

oo DARYL HALL/JOHN OATES—I Can't Go For
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Is the climb
theim:“n l‘al}llllnr
dragging you

The bottom rungs of the corporate
ladder seem to be the hardest to climb.
[ felt like | would be at the bottom
forever and would never be promoted.
[ took stock of my career and decided
to make a change.

I became a Deputy Sheriff. That's right,
[ joined the Los Angeles Sheriif's
Department. I love the work, I'm better
paid, [ know what [ have to do to get
promoted and ['m never, ever bored.

It you need a career change, become
a Deputy Sheriff. If you are between 21
and 35 years of age, call today for tull

WE PEACE
[213]|974-LASD

down?

Sheriff.
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lI'lFOREIGN AFFECTIONS—Foreigner's Mick Jones, right, seems to want Rock-

line associate producer and general manager Cindy Tollin all to himself as he

pushes away fellow band member Rick Wells dunring some horseplay at a
break in a taping of the 90-minute satellite-delivered radio show.

LGoodphone Commentaries
Christmas Is A Problem

By RON HARRIS

LOS ANGELES--Christmas is coming. No great revelation this, but a so-
bering thought to production directors, copywriters, and allied folks. And we
all know why: Christmas spots!

You know the kind: Anner (hushed, deep, somber voice): “Christmastime is a
time for being with family and friends, a time for showing just how much we care
about each other: And your friends at (insert client name here) would like to say
Jjust how much they’ve valued your patronage throughout the year. . . .” And of
course don’t forget the Christmas music in the background. I mean, where
would we be without Percy Faith, Hank Mancini, and of course (and-a vun,
and-a two, and-a tree) Lawrence Welk!

The formula is proven: write four or five basic spots, have each jock cut
eight or ten participating advertisers, cart ’em up, and get set for all the 18-
minute-an-hour sincerity you can muster!

Christmas is a time of rejoicing in creative production indeed. And Dec. 26
is yet another day to rejoice—just as you’re bulking the Christmas spots (that
don’t run 'til New Year’s), your Production Library Christmas Supplement ar-
rives in the mail! Not that it really matters; it would take at least 14 disks of
“Christmas Backgrounds” to fill your production needs!

Christmas is a problem. Part of the problem lies with the station managers,
owners, sales managers and such who insist on selling those damnably-profit-
able ROS (Run-of-Santa) spots to every possible sponsor. Part lies with the
program directors who allow their programming to be sabotaged. And some
lies with us, the production people who produ— excuse me, crank them out.

All right, if you must produce 30 spots that each say, well, nothing to differ-
entiate them from the others except a client name, at least try to do it with some
imagination. Put a little something extra into each to make it sound different:
copy, delivery, music, sound effects, style, humor, something. Take it as a per-
sonal challenge to avoid the “assembly line” approach. Would you want your
best friend to be subjected to your spot load for the week before Christmas?
Would you want to be strapped in a chair and forced to listen?

Label similar spots (same music, voice or copy) to avoid two playing back-
to-back. Create your own “Christmassy” music by shaking sleigh bells (avail-
able at music stores) over “regular” cuts—or the advertiser’s jingle. Slow down
a deep-throated voice track for a Santa Claus sound (experiment first—the de-
livery must be a bit affected). Use the first and second halves of a 60-second
library Christmas cut for two different (non-competitive) advertisers.

Be as creative as possible—you wouldn’t want to get the same presents
(spots) from everyone (sponsors), nor the same ones each year. Neither would
your listeners!

Ron Harris is one of the leading radio production consultanis in the nation.

U.K. Protests BBC Closures

LONDON-—A storm of protest in Now Richard Luce, Minister of

Radio Programming

Britain and abroad has forced the
Conservative government here to
reprieve at least some of the BBC
overseas broadcasting services
threatened with closure under a $6
million economy drive.

Originally it was intended to end
seven of the BBC’s 39 foreign lan-
guage services and withdraw subsi-
dies to the program transcription
service. But pressure from MPs of all
parties, from overseas radio stations,
and even from the U.S. Embassy in
London has promoted a re-think.

State at the Foreign Office, has an-
nounced that the services in Somali,
Burmese, Portuguese and French
are to be saved. albeit with a halving
of the number of hours broadcast.
The Spanish service to 18 Latin
American countries will continue,
though Spanish broadcasts to Spain
itself will stop, along with broadcasts
in Maltese and ltalian.

The annual $2 million subsidy to
the transcription services will be
halved, but the government is in ef-
fect asking the BBC to save only half
its original target of $6 million.

Mike Harrison

The Perils Of Narrowcasting

LOS ANGELES—Throughout re-
cent history, a vast portion of the
broadcasting community has been
attracted to the seeming conven-
ience of categorizing music formats
into neat little packages geared to
absolutely specific target audiences
as easily followed as the lanes on a
freeway. However, life in the
trenches quickly reveals this to be a
fantasy: the kind of
stuff trade articles,
sales pitches and
consultant package
plans are made of.

In fact. most of
the popular terms,
concepts, methods
and philosophies of -
music programming are as vacuous
as they are real and as unstable as
they are traditional. Although just
about everything one hears and
reads in this business would lead one
to believe otherwise, there is no truly
reliable way of programming by
numbers of categories without a sig-
nificant degree of risk taking, side
stepping and occasional back track-
ing. And while many programmers
look to narrowcasting as an easy and
obvious road to security, they even-
tually discover that it is just as diffi-
cultin radio to stay on course follow-
ing a narrow path as it is to follow a
wide one. The mere passage of time
alone, not to mention myriad other
casual elements, can dissolve one
path into another without the in-
volved practitioners even noticing
what happened. When you take
away the labels, a perusal of old air-
checks can reveal startling simi-
larities between seemingly disparate
formats or, on the other hand, great
differences between formats of the
same name. For example, progres-
sive rock circa 1973 sounded much
like a combination of today’s urban
country and adult contemporary,
while today’s AOR, in many cases, is
not that unlike yesterday’s top 40.

Images change and so do industry
perceptions, that crushing force that
influences many a programmer to
ignore their guts, hearts and minds.
After all, let’s face it, industry per-
ceptions and actual public tastes
have been known to occasionally
fall out of sync.

While it is obviously difficult and
dangerous to try being all things to
all people, it is equally tedious to try
being just a few things to a few
people. Narrowcasting presents its
share of problems as devotees of spe-

AC Station Tries
Big Band Experiment

SALEM, Ohio—WSOM-AM has
instituted a “Big Band Sunday” in
response to recent surveys showing a
strong desire for some form of big
band programming.

The adult contemporary station,
which at one time regularly aired big
band sounds, is running the pro-
gram on an experimental basis from
2 p.m. till sign-off on Sundays,
hosted by program director Roger
“Jolly Roger” Luscombe.

The program features several big
band classics, a feature band of the
day, and spotlight big bands each
hour. News and sports are pro-
grammed on the hour and special
dedication and requests are aired.

Luscombe started his broadcast
career with the then WSOM-FM in
January, 1958 and has been pro-
gram director since 1966. Big band
music was the mainstay of the sta-
tion’s former MOR music format.

www americanradiohistorv com

cific scenes and genres tend to be
more choosy, sensitive and argu-
mentative.

Narrowcast music formats. by vir-
tue of their self-proclaimed function
and identity, define themselves as
much by what they are not as by
what they are. Thus, there is the
tendency, on one level, to constrict
under pressure from the purists, and
on the other level, to expand under
pressure of the industry and the nat-
ural flow of events.

Astute programmers can attest
that the real action lies along the
frontiers between scenes and nar-
rowcast genres. One thing leads to
another. The pop music scene is not
a stable entity and contrary to what
ratings services would have us be-
lieve (and, by and large, have us be-
lieving), the standard categories of
radio measurement (age and sex) do
not really coincide with the actual
categories of human taste.

Back during the mechanical age
of programming, it was not uncom-
mon for programmers to make “im-
provements” by changing the colors
of the categories on their hot clocks
and nothing more. Today, during
the narrowcast age of programming,
they simply change the names of
their formats.

This is not and never will be a cut
and dry business. As a famous frog
once said, “I’s not easy being

green.”
x x  x

I haven’t received any complaints

from either Mick Jagger or Fred As-
taire for my recent statement com-
paring them to each other, but Lou
Bernucca, divisional marketing
manager of Lechmere in Woburn,
Mass. wholeheartedly agrees and so
do the people who put together the
English programming for the Voice
Of America who engaged me in a
taped conversation on the subject
last week for broadcast to their 35
million worldwide English-speaking
listeners (VOA has a total weekly lis-
tenership of approximately 80 mil-
lion).

It gave me the opportunity to geta
closer look at their rather impressive
radio operation. Now, here’s the
point. VOA is a U.S. Government
agency representing life in this
country to the world and they can
constantly use good programming
and input. Sorry, there are no bucks
involved, but it’s a real good cause
and the exposure is immense. So, if
you’ve done a good special recently,
or have some decent interview tape
that you’d like to share with, quite
literally, the rest of the world, con-
tact Russell Woodgates, Worldwide
English Division, Voice Of America
Radio, 330 Independence Ave.,
S.W., Washington, D.C. 20547 (202)
755-4454.

Mike Harrison is available for
comment and at the Goodphone Com-
munications Center, 4869 Topanga
Canyon Blvd., Woodland Hills, Calif.
91364 (213) 888-5730).

for life.

destructive disease.

Give something that
means something.

The gift of the hope

May we suggest that this year, in the
true spirit of the season, you inform
the people on your list that you have
contributed, in their names, to the
T.J. Martell Memorial Foundation.

The Martell Foundation is a charity that
was founded and is totally supported by
the music industry. All monies donated
are used exclusively to research one of
the most devastating diseases known to
mankind, Leukemia. A disease that
kills over 50,000 people a year.

It is the Foundation’s hope that with
your help we will one day conquer this

Thank you. Your gift will mean
so much to so many people.

The T.J. Martell Memorial Foundation
130 West 57th St., 3rd Floor

New York, NY 10019

Telephone: (212) 245-1818
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Tooad TOP LPs & TAP
Billboard HO,t Country Singles

Billboord b SQUI Singles

i Classical LPs Hot CountryLPs

RECORD COLLECTORS!
NOSTALGIA FANS!

TRIVIA BUFES!

RADIO PROGRAMMERS. .

AND EVERYONE INTERESTED
IN MUSIC PAST AND PRESENT!

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's
Charts, have been prepared for radio programmers, record buffs,

oldies collectors...they are essential for anyone involved in pop.country,
soul, adult contemporary, classical, jazz, gospel—all areas of music!

WHAT'S AVAILABLE?

NUMBER ONE RECORDS (any package listed with the number "'1*):

A listing of every record that reached the Number One position on
Billboard's charts for the period covered, week-by-week. Lists issue date,
title, artist, label — in order of issue date.

TOP TEN RECORDS (any package listed with the number '2"):

A listing of every record that reached any of the Top Ten positions on
Billboard's charts for the period covered. Records are listed in
alphabetical order by title within each year. Where duplicate versions of
the same tune (cover records) occur, they are listed alphabetically by
artist’s last name. In cases where a record reached Top Ten in one year
and was also in the Top Ten the following or a later year, it is listed in
both years. Records marked with a “#1" indicate that the record reached
the Number One position in the year in which it is so marked. Lists

title, artist, label.

TOP RECORDS OF THE YEAR (any package listed with the number "3"):

A listing of the best records of each year, based on a recap of the weekly
charts for each year covered. Lists title, artist, label.

POP SINGLES

A-1 Number One Pop Singles, 1941 through Present $50.00

A2 Top Ten Pop Singles, 1347 through Present 50.00

A-3  Top Pop Singles of the Year, 1946 through Present 50.00
POP ALBUMS

B-1 Number One Pop Albums, 1947 to Present 50.00

B-2 Top Ten Pop Albums, August 1948 to Present 50.00

B-3 Top Pop Albums of the Year, 1956 to Present 50.00
COUNTRY SINGLES

C-1 Number One Country Singles, 1948 to Present 50.00

C-2 Top Ten Country Singles, 1948 to Present 50.00

C3 Top Country Singles of the Year, 1946 to Present 50.00
COUNTRY ALBUMS

D-1 Number One Country Albums, 1964 to Present 25.00

D-2 Top Ten Country Albums, 1964 to Present 25.00

D-3 Top Country Albums of the Year, 1965 to Present 25.00
SOUL (RHYTHM & BLUES) SINGLES

E-1 Number One Soul Singles, 1948 to Present 50.00

E-2 Top Ten Soul Singles, 1948 to Present 50.00

E-3 Top Soul Singles of the Year, 1946 to Present 50.00
SOUL (RHYTHM & BLUES) ALBUMS

F-1 Number One Soul Albums, 1965 to Present 25.00

F-2 Top Ten Soul Albums, 1965 to Present %ggg

F-3 [

Top Soul Albums of the Year, 1966 to Present

ADULT CONTEMPORARY SINGLES

G-1 Number One Adult Contemporary Singles, 1961 to Present
G-2 Top Ten Adult Contemporary Singles, 1961 to Present
G-3  Adult Contemporary Singles of the Year, 1966 to Present

CLASSICAL ALBUMS

H-1 Number One Classical Albums, 1969 to Present

H-2 Top Ten Classical Albums, 1969 to Present

H-3 Top Classical Albums of the Year, 1969 to Present
JAZZ ALBUMS

I-1 Number One Jazz Albums, 1969 to Present
I-2 Top Ten Jazz Albums, 1969 to Present
1.3 Top Jazz Albums of the Year, 1969 to Present

SPIRITUAL GOSPEL ALBUMS (SOUL GOSPEL)

K-1 Number One Gospel Albums, 1974 to Present
K-2 Top Ten Gospel Albums, 1974 to Present
K-3 Top Gospel Albums of the Year, 1974 to Present

GREATEST HITS

] Top 1000 Greatest Hits of All Time, 1956-1977
(1978-Present Top 100 Included)
i Yearend Issue—"Talent In Action’
(Limited Stock Available)
M Bicentennial Issue—"Music/Records /200" —History Of
The Music/Record Industry
(Limited Stock Available)

30.00
30.00
30.00

20.00
20.00
20.00

20.00 §

20.00
20.00

15.00
15.00
15.00

75.00
7.00

25.00

NOTE: Individual years of the Number Une, Top Ten, or Top-of-the-Year listings may
be purchased separately at $5.00 each. Photo-copies of individual weekly charts are

ga"_lab_’easa' Qi il 2 TR U i Sl P 4 S B 'GP S 58 Q0 R R s

! Billboard Chart Research

9107 Wilshire Blvd.
Beverly Hills, Ca. 90210

Please send me the following Research Aids Packages
(please list by code number):

(sorry there is no billing available for this service).
Name = -
Company.__ _ -

Address

City =— -

H

i

u

H

|

i

: I am enclosing a check or money order in the amount of $
3

|

¥

1

i

i

|

[ State o , i —

Zip.
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NEW YORK—The AM fall Arbi-
tron rating war in the Big Apple es-
calated sharply last week when
WNBC-AM unveiled its new traffic
helicopter.

Ata press brunch at the posh Tav-
ern on the Green in Manhattan's
Central Park on Thursday (19).
NBC staff, led by new general man-
ager Dom Fiorvanti, unveiled a craft
with a tiger emblazoned on the side.
the result of a commission to artist

Leroy Neiman

The ’‘copter is in response, no
doubt, to sagging ratings of the NBC
flagship. The siation has slipped
from an overall share of 4.7 a year
ago and 4.6 in the spring to 3.9 this
past summer.

Morning man Don Imus has done
worse. He's down to a 5.1 share from
6.2 in the spring and a high of 7.4
last winter. The 'copter traffic re-
ports to be handled by former music

"~ New On TheChorts

SNEAKER

“More Than Just The Two Of Us”ﬁ

Friends since their boy scout days,
Michael Carey Schneider and Mitch
Crane, the first members of Sneaker,
started writing togcether in the early
"70s after years of playing in vari-
ations of neighborhood garage
bands. When the bands that each of
them were playing in broke up in
1977, it seemed the perfect opportu-
nity to organize the group they’d
been wanting to form together.

In those days, the group was a
trio—Carey. Cottage and Crane
with Michael Cottage playing bass
and doing backup vocals. Schneider
(going by his middle name Carey at
the time) played keyboards and
shared lead vocals with guitarist
Crane.

Drummer Michael Hughes,
who’d been touring with Archie Bell
and the Drells. joined in 1978, and
they decided to try the name Bad
Sneakers, the title of a cut on Steely
Dan’s “Katy Lied” album. “We
went to our gig that night and intro-
duced ourselves as Bad Sneakers,”
Schneider remembers, “and every-
body seemed to hate if. We went
back the next night and tried
Sneakers and that worked.”

Jim King, a member of a local
competitive group called Sonora.
came lo Sneaker in August of '79 as
lead keyboardist. When Crane took
a short hiatus from the group. Tim
Torrance replaced him on guitars
and remained in the band when
Crane came back

During summer 1980. Jeff Baxter
produced Sneaker’s demo madc up
of “Don’t Let MeIn.” “One By One™
and “Jaymes,” all of which were in-

cluded on their first Handshake al-
bum.

Reaction to the tape prompted
Shelly Weiss and Artie Ripp to put
together a special industry showcase
at Modern Music in L.A. Joel New-
man of Handshake’s West coast of-
fice was one of the attendees and
“More Than Just The Two Of Us.”
now on Billboard’s Hot 100 chart.
was one of the songs that inspired
him to move on signing Sneaker to
Handshake.

The group recently taped the
Merv Griffin show and that segment
is scheduled to air Dec. 8. Other tv
appearances are in negotiation and
some touring is being coordinated
for December.

For further information contact
Sneaker’s manager Shelly Weiss,
4852 Laure! Canyon Bivd.. North
Hollywood, Calif. 91607 (213) 985-
3800.

Vox Jox .

director Roz Frank, whose reports
will be fed into Imus’ show in the
morning and afternoon drive per-
sonality Frank Reed’s shift.

Frank is also the voice of Imus’
character Rhoda Ruder of Holly-
wood. which the New York Daily
News has dubbed, “one of the fun-
niest features”™ on Imus’ show.

In another effort to win back lis-
teners, WNBC has been running a
heavy schedule of tv spots featuring
Imus asking various persons on the
street to listen to WNBC.

Imus’ pitch is “We need 47.000
more listeners,” a reference to
WNBC's cume in Arbitron, which is
47.000 listeners short of threc mil-
lion. The campaign. created by
Della Famina Travisano & Partners,
could run into clearance problems.
according to viewers knowledgeable
in Chinese. In one spot. Imus con-
fronts a Chinese man, who, report-
edly responds in extremely obscene
and vulgar language.

The addition of the helicopter to
the WNBC arsenal puts the station
in the sky with ‘copters manned by
WOR-AM and WCBS-AM. All
that’s left for the rating war is for the
‘copters to add guns and armament.

x x %

Dick Foreman,
former ABC Radio
Network vice presi-
dentand now presi-
dent of Richard A. ™%
Foreman Assoc., >
has signed up the é
newly restructured
radio division of
GE Broadcasting to a two-year con-
sulting agrecement for its eight sta-
tions. Foreman wil! work with the
group on programming and promo-
tion. ... Jeff Pollack Communi-
cations has signed up a new AOR
client: ABC’s KSFX-FM San Fran-
cisco. Pollack has more than a dozen
clients including ABC’s KLOS-FM
Los Angeles, KSRR-FM Houston
and the new ABC Rock Radio Net-
work.

P
Al “Jazzbeaux” Collins is back on

WNEW-AM New York after almost
(Continued on page 35)

® Continued from page 27
for their first concert broadcast. in
May.
L S

Drake-Chenault is moving into
barter distribution. “The History Of
Country Music™ will be offered to
stations with four commercials and
room for six local sales per hour. . . .
TM’s Tom Merriman has created
original music for TM Special Proj-
ects’ “The Story Of Country Music.”
The 48-hour show includes more
than 100 interviews with country

__National Programming_ |

Uhristmas 1981

122 Christmas hits and seasonal songs in

our

Christmas Programming package.

Available only to radio stations in mono
or stereo with 25 Hz toning.

“THE DIRECTORY
PROGRAMMING SERVICE
Box 103 Indian Orchard. Massachusetts 01151 413-783-4626

artists. News-talks station KCBS-
AM San Francisco will air TM Spe-
cial Projects’ “The Magic Of Christ-
mas” along with almost 100 other
stations. Four of TM Programming’s
syndicated formats have each added
a station: KCMC-AM Texarkana,
Tex., is running TM Country;
WXTC-FM Charleston, S.C..is run-
ning TM Beautiful: WINH-AM
Georgetown, S.C.. is running
TM-O-R: and KNAS-FM Nash-
ville. Ark., 1s running TM Beautiful

Rock.
x  kx  *x

Charles Michaelson Inc.. starts a
barter radio drama test campaign in
Detroit on WTWR-FM for Pennzoil
Products known as the Pennzoil Ra-
dio Mystery Theatre consisting of
two Michelson 30 minute mystery
shows scheduled back to back Sun-
day evenings. The campaign will
run through the end of January. If
successful. the Mystery Radio
Theatre is expected to go national in
1982.

* %

Westwood One’s “In Concert”
will feature Pat Benatar in a 90 min-
ute concert show recorded live at the
Oakland Arena on the weekend of
Dec. 11 and the Go-Go’s first na-
tional’s radio concert over the week-
end of Dec. 18.
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E These are best selling middie-of-the-road singles compiled from
I radio station air play listed in rank order.
S g 8
= = )
2 B 8 . . . .
E 8 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
A1 3| 8 THE OLD SONGS
) Barry Manilow, Arista 0633 (WB/Upward Spiral, ASCAP)
2 1 11 HERE | AM
A Air Supply, Arista 0626 (Al Gallico/Turtle, BM1)
b 6 6 WHY DO FOOLS FALL IN LOVE
o Diana Ross, RCA 12349 (Patricia, BMI)
4 4 1 THE THEME FROM HILL STREET BLUES
Mike Post, Elektra 47186 (MGM, ASCAP)
5 5 9 OH NO
Commodores, Motown 1527 (Jobete/Commodores Entertainment, ASCAP)
ﬁ 9| 4 YESTERDAYS SONGS
-— Neil Diamond, Columbia 18-02604 (Stonebridge, ASCAP)
ﬁ 8 7 WAITING FOR A GIRL LIKE YOU
Foreigner, Atlantic 3858 (Somerset/Evensongs, ASCAP)
8 2| 14 HARD TO SAY
Dan Fogelberg, Epic 14-02488 (Hickory Grove/April/Blackwood, ASCAP)
| 10| 8| 1 wANT vou I NEED YOU
Chris Christian, Boardwalk 7-11-126 (Marvin Gardens/Home Sweet Home/Bug
And Bear, ASCAP/john Charles Crowley, BMI}
13 6|  CASTLES IN THE AR
- Don McLean, Millennium 11819 (RCA) (Mayday/Benny Bird, BMI)
j}( 14| 5|  TURN YOUR LOVE AROUND
— George Benson. Warner Bros. 49846 (Garden Rake/Rehtakul/JSH, ASCAP)
She| 16| 6| THE SWEETEST THING
e Juice Newton, Capitol 5046 (Sterling/Addison Street, ASCAP)
ﬁf 21 3 COMIN' IN AND OUT OF YOUR LIFE
Barbra Streisand, Columbia 18-02621 (Songs Of Bandier-Koppelman/Landers
Whiteside/Emanuel, ASCAP)
14 | 15 10 STEAL THE NIGHT
Stevie Woods, Cotillion 46018 (Atlantic) (Sunrise, BMI)
SB[ 19| 4| | WOULDNT HAVE MISSED IT FOR THE WORLD
- Ronnie Milsap, RCA 12342 (Pi-Gem/Chess, BMI/ASCAP)
20| 6| HOOKED ON CUASSICS
Royal Philharmonic Orchestra, RCA 12304 (Chappell, ASCAP)
17 18 8 THE WOMAN IN ME
n Crystal Gayle, Columbia 02523 (0OAS, ASCAP)
d R LEATHER AND LACE
Stevie Nicks With Don Henley, Modern 7341 (Atlantic) (Welsh Witch, BMI)
19 717 11 JUST ONCE
Quincy Jones Featuring James Ingram, A&M 2357 (ATV/Mann & Weil, BM1)
20 12 13 SHARE YOUR LOVE WITH ME
Kenny Rogers, Liberty 1430 (Duchess, BMI)
21| 11} 12 WHEN SHE WAS MY GIRL
A The Four Tops, Casablanca 2338 (MCA, ASCAP)
Sa7| 30 2 COOL NIGHT
= Paul Davis, Arista 9645 (Web IV, BMI)
231171 FANCY FREE
Oak Ridge Boys, MCA 51169 (Goldline/Silverline, ASCAP/BMI)
U | 23| 16 WE'RE (N THIS LOVE TOGETHER
" Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle, BMI)
‘y’zs‘ 71 31 4 TROUBLE
. Lindsey Buckingham, Asylum 77223 (Elektra) (Now Sounds, BMI)
% | 24| 15 ARTHUR'S THEME
Christopher Cross, Warner Bros. 49787 (Irving/Woolnough/Unichappell/Begonia,
BMi/Hidden Valiey, ASCAP)
2] 12 IT'S ALL { CAN DO
Anne Murray, Capitol 5023 (Chess, ASCAP)
26 10 ATLANTA LADY
Marty Balin, EMI-America 8093 (Mercury Shoes/Great Pyramid, BM1)
27 9 YOU SAVED MY SOUL

Burton Ci Alfa 7008 (Shillelagh, BMI).

SOMEONE COULD LOSE A HEART TONIGHT

Eddie Rabbitt, Elektra 47239 (Briarpatch/Debdave, BMI)

IF | WERE YOU

Luly, Alfa 7011 (Blackwood/Fu'lness, BMI)

MORE THAN JUST THE TWO OF US

Sneaker, Handshake 9-02557 (Shellsongs/Sneaker/Home Grown, BMI)
PRIVATE EYES

Daryl Hall & John Oates, RCA 12290 (Fust Buzza/Hot-Cha/Six Continents, BMI)
COME GO WITH ME

The Beach Boys, Carbou 5-02633 (Epic) (Gil/See Bee, BMI)
PHYSICAL

Olivia Newton-John, MCA 51182

(Stephen A. Kippner/April/Terry Shaddick, ASCAP/BMI)

| CAN'T GO FOR THAT

Daryl Hall & John Oates, RCA 12361 (Fust Buzza/Hot-Cha/Six Continents, BMI)
SHE'S GOT A WAY

Billy Joel, Columbia 18-02628 (April/Impulsive, ASCAP)

| SURRENDER

Arlan Day, Pasha 5-02480 (CBS) (WB/Pasha/Hovona, ASCAP)

STEP BY STEP

Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave, BMI)

LOVED BY THE ONE YOU LOVE

Rupert Holmes, Elektra 47225 (WB/The Holmes Line, ASCAP)

NOBODY KNOWS ME LIKE YOU

Benny Hester, Myrrh 228 (Word) (Word, ASCAP)

WISH YOU WERE HERE

Barbara Mandrell, MCA 51171 (Hail-Ciement/Weik, BMI)

ALIEN

Atlanta Rhythm Section, Columbia 18-02471 (Low Sal, BMI)

| COULD NEVER MISS YOU

Lulu, Alfa 7006 (Abesongs, BMI)

FOR YOUR EYES ONLY

Sheena Easton, Liberty 1418 (United Artists, ASCAP)

ENDLESS LOVE @

Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
SMILE AGAIN

Manhattan Transfer, Atlantic 3855 (Garden Rake/Foster Frees/Irving, BMI/JSH/
Heen/Yellow Dog, ASCAP)

BACK IN MY LIFE AGAIN 2

The Carpenters, A&M 2370 (Duchess, MCA/Home Sweet Home, ASCAP)
WHO'S CRYING NOW

Journey, Columbia 18-02241 (Weed High Nightmare, BMI)

THE NIGHT OWLS

Little River Band, Capitol 5033 (Colgems-EMI, ASCAP)

* Stars are a_warded to those products showing greatest airplay strength. - Superstars are awarded to those
products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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e Rock Albums & Top Tracks

€ Copyright 1981, Billboard Publications, Inc No part of this publication may be reproduced, stored in a retrieval system, or transmitted. in any form
or by any means, electronic. mechanical. photocopying. recording, or otherwise, without the prior written permission of the publisher

Rock Albums Top Tracks

as | aast "Sh® ARTIST—Title, Label atis | gast V60| ARTISTTitle, Label

1 1 7 GENESIS—Abacab, Atlantic )

2 2| 13 THE ROLLING STONES—Tattoo You, Rolling Stones Records ] A L LRI L=t Up,‘RoIImg Stones Records
3| 6| 6| THE POLICE—Ghost In The Machine, A&M 21 2 10 GENESIS=No Reply At All, Atiantic

4 3! 20 FOREIGNER—4, Atlantic 3 4| 18 FOREIGNER—Waiting For A Girl Like You, Atlantic

5 41 18 JOURNEY—Escape, Columbia 4 3 9 THE KINKS—Destroyer, Arista

6 51 12 TRIUMPH—AIllied Forces, RCA 5 7,10 THE POLICE—Every Little Thing She Does Is Magic, A&M
7] 12 3 J. GEILS BAND—Freeze Frame, EMI-America 6 8 7 GENESIS—Abacab, Atlantic

8 7| 13 THE KINKS—Give The People What They Want, Arista 7 5 8 THE ROLLING STONES—Little T and A

9 8| 18 STEVIE NICKS—Bella Donna, Modern Records 8 | 13 4 QUEEN & DAVID BOWIE—Under Pressure, Electra
1014 3 QUARTERFLASH—Quarterfiash, Geffen 9| 6| 10 THE ROLLING STONES—Hangfire, Rolling Stone Records
1 9| 20 PAT BENATAR—Precious Time, Chrysalis 10 | 12 9 TRIUMPH—Magic Power, RCA

12116 | 9| THE GO-GO'S—Beauty And the Beat, IRS 1"n| 913 LITTLE RIVER BAND—The Night Owls, Capitol
131010 gg;tos'mm AND THE SILVER BULLET BAND—Nine Tonight, 12 |10 12 BOB SEGER—Tryin' To Live My Life Without You, Capitol
14 | 20 3 QUEEN—Greatest Hits, Asylum 13 14| 12 RED RIDER—Lunitic Fringe, Capitol ‘

5 | 11 9 ATLANTA RHYTHM SECTION—Quinella Columbia 14 | 24 3 THE J. GEILS BAND—Centerfold, E'MI/Amemca

161131 12 RED RIDER—As Far As Siam, Capitol 15|11 19 FOREIGNER—Juke qu Hero, Atlantic

17 (18| 8| JOHN ENTWISTLE—Too Late, The Hero, Atco 16 | 18 | 16 |  THE GO-GO'S—Our Lips Are Sealed, IRS
18 | 22 5 LINDSEY BUCKINGHAM—Law And Order. Electra 17 {15 | 18 STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart

Around, Modern Records

1 15| 14 SHOOTING STAR—Hang On For Your Life, Virgin/Epi o )
- & g On For Your Life, Virgin/Epic 18 | 16 | 16 JOURNEY—Don't Stop Believing, Columbia

20 117 | N DAN FOGELBERG—Innocent Age, Full Moon/Epic

€| 21 23| 4| SURVIVORS—Premonition, Scotti Bros./CBS ;g ;Z :(7] z:fl":fw’:'::sfdg?lomfve""ee”' Modern Records
Q22|31 2 RUSH—Exit Stage Left, Mercury —Ny Rirf, Milienmum
S0 23|21 12 CHILLIWACK—Wanna Be A Star, Millennium 21 127 3 RAINBOW—Jealous Lover, Polydor
@™ | 24|28| 3| ROSSINGTON COLLINS BAND—THhis Is The Way, MCA 22 |29 | 3| 0ZZY OSBOURNE—Flying High, Epic
| 25|29 3 STEVE MILLER BAND—Circle Of Love, Capitol 23 |19 ] 20 FOREIGNER—Urgent, Atlantic
21 26 | 34 2 LOVERBOY—Get Lucky, Columbia 24 | 34 5 QUARTERFLASH—Harden My Heart, Geffen
5'8,' 27 1 19 | 31 BILLY SQUIER—Don't Say No, Capitol 25 | 20 | 15 THE KINKS—Better Things, Arista
o | 28 m THE CARS—Shake It Up, Elektra 26 | 21 | 20 PAT BENATAR—Fire And Ice, Chrysalis
0 29 | 24 | 14 LITTLE RIVER BAND—Exposure, Capitol 27 | 23 | 26 THE MOODY BLUES—The Voice, Threshold
E 30 | 32 4 THE WHO—Hooligans, MCA 28 | 42 2 THE J. GEILS BAND—Freeze-Frame, EMI-America
5 31 | 25 | 17 HEAVY METAL—Soundtrack, Full Moon/Asylum 29 | 35 6 LINDSEY BUCKINGHAM—Trouble, Electra
< | 32|37 2 NEIL YOUNG AND CRAZY HORSE—Re-Ac-Tor, Warner Bros. 30 | 32 3 SURVIVOR—Poor Man's Son, Scotti Brothers
33 | 39 2 0ZZY OSBOURNE—Diary 0f A Madman, Jet 31 | 37 3 TRIUMPH—Fight The Good Fight, RCA
34 | 26 | 18 ZZ TOP—Ei Loco, Warner Bros. 32 |40 | 2 LOVERBOY—Working For The Weekend, Columbia
3% |40 2 ROD STEWART—Tonight I'm Yours, Warner Bros. 33 (25| 9 BILLY JOEL—Say Goodbye To Hollywood, Columbia
36 | 38| 5 GREG LAKE—Greg Lake, Chrysalis 34 (38| 5 ROD STEWART—Young Turks, Warner Brothers
37 | 27 | 15 PRETENDERS—Pretenders Il, Sire 35 m THE CARS—Shake It Up, Elektra
38 | 30 | 16 |  ELECTRIC LIGHT ORCHESTRA—Time, Jet 3 | 26| 13 | DAN FOGELBERG—Hard To Say, Full Moon/Epic
39 | o BLACK SABBATH—Mob Rules, Warner Bros. 37 | O THE ROLLING STONES—Waiting On A Friend, Ro!ling Stones Records
40 | 33 | 9]  BILLY JOEL—Songs In The Attic, Columbia 38 | 44| 3| THE STEVE MILLER BAND—Heart Like A Wheel, Capitol

41 | 35 4 RICK SPRINGFIELD—Working Ciass Dog, RCA

42 | 36 | 23 BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia
43 | 43 6 MICHAEL SCHENKER—MSG, Chrysalis

44 m RAINBOW—Jealous Lover, Polydor

45 | 41 l 26 THE MOODY BLUES—Long Distance Voyager, Threshold
46 | Il BOB WELCH—Bob Welch, RCA

47 | 45 | 10 HALL & OATES—Private Eyes, RCA

48 | CIT U-2—0ctober, Island

39 (28| 15 THE PRETENDERS—The Adultress, Sire

40 | 30 | 18 JOURNEY—Who's Crying Now, Columbia

41 | 31| N DONNY IRIS—Sweet Marilee, MCA

42 | 56 2 RUSH—Close To The Heart, Mercury

43 | 33 7 HALL & OATES—Private Eyes, RCA

44 | 36 | 19 PAT BENATAR—Promises In The Dark, Chrysalis
45 | = HALL & OATES—I Can't Go For That, RCA

49 | 46 | 13 JON AND VANGELIS—The Friends Of Mr. Cairo, Polydor 46 | 50 | 3 JOHN HALL—Crazy (Keep On Falling), EMI/America
50 | 50 | 7 SCHON & HAMMER—Untold Passion, Columbia 47 | 53| 2 QUARTERFLASH—Find Another Fool, Geffen
48 | 39 | 18 JOURNEY—Stone In Love, Columbia
'I' Add 49 | 41 | 10 CHRISTOPHER CROSS—Arthur's Theme, Warner Brothers
Op S 50 | NEIL YOUNG—Southern Pacific, Warner Bros.
. 51 | el TOMMY TUTONE—867-5309 Jenny, Columbia
1 MOLLY HATGHET—BIoody Reunion, Epic 52 | 45 | 22 BLUE OYSTER GULT—Burning For You, Columbia
2 THE HENRY PAUL BAND—Living Without Your Love, Atlantic 53 | 46 | 17 BILLY SQUIER—Lonely Is The Night, Capitol
3 DELBERT McCLINTON—PIain From The Heart, Capitol 54 m STEVIE NICKS—Leather And Lace, Modern Records
4 THE ALL SPORTS BAND—The All Sports Band, Radio Records 55 | 47 | 16 ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
5 JOAN JETT—Victim Of Circumstance, Boardwalk 56 | 48 | 31 BILLY SQUIER—In The Dark, Capitol
6 BOB WEIR_BODDV‘ And The Midnites, Arista 57 1 49 | 17 ZZ TOP—Tubesnake Boogie, Warner Bros.
ge [ 1GOZY POWELLilt fholydor 58 | 51 | 13 | ATLANTA RHYTHM SECTION—Alien, Columbia
8 BRYAN ADAMS-—You Want It, You Got It, A&M ‘
9 SNEAKER—Sneaker Handshake 59 | 52 | 15 MOODY BLUES—Meanwhile, Threshold
10 ADAM & THE ANTS—Prince Charming, Epic 60 | 54 | 18 THE MICHAEL STANLEY BAND—Heartland, EMI/America

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio Programming

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Nov. 25-29, Who, Who Are The
Who, MCA Records, two hours.

Nov. 27-29, Allman Bros., Special,
NBC Source, two hours.

Nov. 28, Earl Scruggs Revue,
Country Sessions, NBC, one hour.

Nov. 28, Peaches & Herb, Concert
of the Month, Westwood One, one
hour.

Nov. 28-29, Commodores, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Nov. 28-29, George Thorogood,
Mary Turner Off The Record, West-
wood One, one hour.

Nov. 28-29, Kool and the Gang,
Weekend Special Edition, West-
wood One, one hour.

Nov. 28-29, Four Tops, Budweiser
Concert of the Month, Westwood
One, one hour.

Nov. 28-29, Greg Kihn Band, In
Concert, Westwood One, one hour.

Nov. 28-29, Ed Bruce, Live From
Gilley’s, Westwood One, one hour.

Nov. 29, John Entwistle, Bob
Weir, Tom Johnson, Robert Klein
Show. Froben Enterprises, one hour.

Nov. 29, Pat Benatar, part two,
King Biscuit Flower Hour, ABC
FM, one hour.

Dec. 4-6, Doors, Special, NBC
Source, two hours.

Dec. 5. Alabama, Razzy Bailey,
Best of Silver Eagle, ABC Entertain-
ment, 90 minutes.

Dec. 5, Razzy Bailey, Country Ses-
sions, NBC, one hour

Dec. 5, Patti Austin, Special Edi-
tion, Westwood One, one hour.

Dec. 5-6, Ronnie McDowell, Live
From Gilley’s, Westwood One, one
hour.

Dec. 5-6, Kim Carnes, Robert W.
Morgan Special Of The Week, Wa-
termark, one hour. .

Dec. 7, Moody Blues, part one,
Mary Turner Off the Record Spe-
cial, Westwood One, one hour.

Dec. 8-9, John Lennon, Celebra-
tion, NBC Source, three hours.

Dec. 9, Oak Ridge Boys, Best of
Silver Eagle, ABC Entertainment,
90 minutes.

Dec. 12, Margo Smith, Country
Sessions, NBC, one hour.

Dec. 12, Teddy Pendergrass, Spe-
cial Edition, Westwood One, one
hour.

Dec. 12, Pat Benatar, In Concert.
Westwood One, one hour.

Dec. 12-13, Charly McLain, Live
From Gilley's, Westwood One, one
hour.

Dec. 12-13, Tom Petty & the
Heartbreakers, Robert W. Morgan
Special Of The Week, Watermark,
one hour.

Dec. 13, Anne Murray, Words and
Music, ABC Entertainment, two
hours,

Dec. 14, Moody Blues, part two,
Mary Turner Off the Record Spe-
cial, Westwood One, one hour.

Dec. 15. Steve Winwood, Special
Encore, NBC Source, two hours.

Dec. 16, Outlaws, Concert Encore,
NBC Source, one hour.

Dec. 17, REO Speedwagon, Spe-
cial Encore, NBC Source, two hours.

Dec. 18, Grateful Dead, Speciai
with update, NBC Source, two
hours.

Dec. 18-20, various artists, Andy
Williams, host, A Very Special
Christmas, NBC, two hours.

Dec. 19, Bobby Womack, Special
Edition, Westwood One, one hour.

® Continued from page 33

a 20-year absence, during which he
worked at a number of stations on
the West Coast. He’s taken over the
overnight shift, replacing Stan Mar-
tin as host of the Milkman’s Mat-
inee. Reliable sources say Collins’
faithful companion, Harrison the
owl, will be back soon, too.

THUMBS UP—DJ and sometimes
recording artist Rick Dees gives en-
thusiastic approval to the final mix
of a rap song he's recorded for
Christmas as producer Jackie Mills
takes the playback more caimly.

Eric R. Weil has been appointed
to the newly created post of director
of station marketing for ABC Radio
Enterprises. He will assist in the
marketing of Superadio, the divi-
sion’s new satellite-delivered pro-
gram service ... Linda Miller is the
new assistant to the executive direc-
tor of the International Radio and
Television Society, the non-profit
membership organization for broad-
casting industry professionals ...
Steve Warren takes over as program
director of WPTR-AM Albany,
N.Y., where he assumes a morning
drive post. He comes to the station
from WKHK-FM New York.

* & %

The new general manager of
KALI-AM San Gabriel, Cal., is
Raul Ortal. He was the station’s op-
erations manager . . . Ronald P. Gold
and Glenn Corneliess have been ap-
pointed station manager and pro-
gram director of WGBB-AM Mer-
rick, N.Y. ... Bruce Garraway, a
veteran of the Tidewater radio mar-
ket, is named program director of
WQRK-FM Virginia Beach, Va. ...
XETRA-AM Tijuana afternoon
drive jock Jim Richards is the new
music director of the Hot 100-for-
matted station, which beams into

WAQY SeekingDominance

® Continued from page 20

personalities. The station was Hot
100 formatted for nine years, and
was transformed into an AOR sta-
tion with a Beatles weekend.

“Album rock is the direction to go
into.” Adams explains. “I began
working here last spring assuming
that the station would eventually
change its format to album rock.
Springfield has been ‘dry’ of album
rock since WMAS-FM did it years
ago and then dropped it.”

In developing the new format,
Adams went to Hartford for his tal-
ent, “I grabbed my friends,” he says.
“Guys like Fred Norris, who had
numbers like 9.3 in Springfield
while on Hartford’s WCCC.”

Adams also hired Ross Mac-
Donald of WHCN as music director,
as well as Carl Woods and Peter
Cole of WCCC, and Peter Delloro of
WHCN.

“All of our people have had al-
bum rock experience,” Adams says.
“They know the music and they are
comfortable with the format. Right
from the first day we have had
people on the air who sounded like
they had been here doing this format
for years.”

“When the station was Hot 100, it
was over-commercialized,” Adams
says. “The listeners were sick of all
the hype. Now, they are embracing
us. We've had unbelievable mail
and 95% of it has been ‘pro’.”

In the latest Arbitron book, out of
town rockers accounted for a 12.5

For The Record

CHICAGO—The deletion of rock
star Tommy Shaw of Styx from a 30-
second tv commercial for Mil-
waukee station WLPX-FM consti-
tuted the out-of-court settlement of a
law-suit brought against the station
by its competitor WQFM-FM.

The commercial presented a com-
parison of advertising loads of the
two stations. Substantive issues,
presented in the original complaint,
were dropped in the settlement. Bill-
board incorrectly reported (Oct. 31,
1981) that the commercial had been
dropped entirely as a result of the
agreement.

share of the Springfield audience.
Adams saw the numbers as showing
an obvious need for AOR.
“Springfield long needed a rock sta-
tion: this town likes to rock—it’s blue
collar.”” Adams says. “We don’t ex-
pect to lose any audience, just gain
audience at the expense of the out of
town rockers.”

WAQY’s main competition is
from WCCC. Springfield has long
been the stronghold for the Hartford
station, which had always lost in
Hartford to WHCN.

“We also expect to do well in
Hartford,” Adams notes. “Primarily
because of the people we have on the
air; we have most of the good per-
sonalities from Hartford up here.
We’'ll have a lot of competition there,
but because of our personnel we
should take some listeners.”

“I believe most people will listen
to their hometown station, its only
natural,” he says. “We will remain
targeting for a 12-34 audience—
those are the people accustomed to
album rock as a way of ingesting

music. OQur move was long overdue, °

and we’ll stick to it.”

Adams credits aggressive own-
ership as an integral part of the sta-
tion’s future. Management at
WAQY has been promoting the new
format with billboards, media ad-
vertising, and even a hired person to
be the WAQY “Rockoon.

The format of WAQY will change
as time progresses. With the start of
the new format, Adams has had a
tight music list, staying with the big-
gest hit album tracks.

“When the station is completed,
and we have the programming an-
gles honed down, we’ll be looser
with the music,” Adams explains.
“We want to be progressive, but not
too progressive. The market can
handle it, even though it is not up to
Hartford’s level of musical sophis-
tication.”

WAQY's format will also utilize
musical features, spotlighting artists
in “Startracks”. At noon and mid-
night, the station features half-hour
music blocks of a single artist at
noon and midnight called *“12
O’Clock High”. And, in the all night
show, requests are taken for a fea-
ture called “Red Eye Express.”

www.americanradiohistorv.com

Vox Jox

San Diego. He continues his on-air
shift.
*  x *x

Ken Warren is named program di-
rector of WISN-AM Milwaukee. He
comes to the station from WHIO-
AM-FM Dayton. ... At WZAK-FM
Cleveland, Eric Faison is appointed
music director. ... Mike St. John,
host of the “Original Saturday Night
Oldies Show” since 1975 on WPEN-
AM Philadephia, moves to the sta-
tion’s FM affiliate, WMGK. ... Mi-
chael Picozzi adds acting p.d. duties
to his morning deejay post at
WMMR-FM Philadelphia. ... Phil
Barry, music and program director
of WHBI-FM New York, the foreign
language station by day and alterna-
tive music outlet at night, returns to
the air Monday nights at I a.m.

*  x *x

Dan McKay joins WNSL-FM
Laurel, Miss. He is heard from 7
p.m. to midnight. ... Dan Lion be-
comes music director at KPLI-FM
Ruston, La. The college station is in
the process of computerizing its li-
brary of 10,000 disks. ... Meridian,
Missouri’s WIDQ-FM has a new
lineup. Mike Partridge and Larry
O’Neal are featured from 6 a.m. to 9
a.m. Tommy Lee takes over until
noon, followed by Jim Boyd until 3
p-m. Tom Kelly goes to 7 p.m.. and
Coyote Cooper takes over until mid-
night. Lisa Landau anchors the over-
night slot.

*  x *x

Jacki West, midday jock at
WGTO-AM Cyprus Gardens, Fla.,
has been promoted to program di-

rector. She has also moved to after-
noon drive. She is the 1981 winner of
the Country Music Assn. Disk
Jockey of the Year award for small
markets.

X x *

Louis C. Fox is named general
manager of KMPX-FM San Fran-
cisco. . .. Also at KMPX, Ben Thun-
Taylor is named program director.
Norman C. Matlock is named direc-
tor of corporate services for the
Sheridan Broadcasting Corp.

Contract Signed For
Satellite Production

PARIS—A consortium of four Eu-
ropean electronics and aerospace
companies has signed preliminary
contracts for the manufacture of two
tv and radio satellites, to be made in
France and West Germany and
launched, around the end of 983,
by Ariane, the European space
rocket.

Each will have three channels to
be beamed into North European
homes equipped with dish antennae.

The deal, worth up to $210 mil-
lion, was first reported a year ago as
part of the Franco-German cooper-
ative effort. Under the preliminary
accord announced in September,
work worth $40 million is already
beginning at the five contracting
companies AEG-Telefunken and
MBB in West Germany, ETCA in
Belgium and Aerospatiale and
Thomson-CSF in France. Thomson
will have main responsibility for the
electronics in the satellites.

POSITIONS OPEN:

70¢ per word—$14.00 minimum
$40.00 per inch.

POSITIONS WANTED:
40¢ per word—$10.00 mimimum

ADDRESS ALL ADS:

Biliboard Job Mart. 1515 Broaoway. New York,
N.Y 10036. Phone. (212) 764-7388 (locally) or
{800} 223-7524 (Out of State). Use any major
credi card when calling in your advertisement

$20.00 per inch PAYMENT MUST ACCOMPANY ORDER
oy
Credit Card #
Name [ Amer. Express
{7 Diners Ciub
Address [ visa Expires
[ master Card
City State _ Zip Bank # _— —
Telephone Signature

(0 1
1 (800) 223-7524

_ POSITIONS OPEN

STUDY RADIO BROADCASTING
IN FORT LAUDERDALE!
Become a disc-jockey, news announcer,

sports commentator! One of the oldest
schools of its kind.

BROWN INSTITUTE
111 N.E. 44th Street
Ft. Lauderdale, Florida 33334.
Collect: (305) 772-0280

WNOE-AM/NEW ORLEANS NEEDS MID-
5:30A communicator, 2 yrs. exper. Minorities/
females encouraged. T&R Joe Patrick, 529 Bien-
ville St.. N.O., LA 70130. EOW/M/F.

JOB MART
Advertising Brings Results

Ask for Jell Serrette

(212) T64-T388

PROFESSIONAL:
23-YEAR-OLD AIR PERSONALITY WITH 5
YEARS EXPERIENCE SEEKING CHAL-
LENGING FULL TIME ON AIR SHIFT MULTI
TRACK PRODUCTION EXPERIENCE. ADULT
CONTEMPORARY, HOT 100 FORMATS EX-
TREMELY VERSATILE DELIVERY, UP-
TEMPO, MELLOW, OR CONVERSATIONAL.
SALARY OPEN. FOR TAPE AND RESUME
PLEASE CONTACT:

LOU SCOTT, 201-568-5845

24 MARCONI ST., TENAFLY, N.J. 07670

HEY, LOOK ME OVER! LEND ME AN EAR!
Announcing, Production, News, Copywriting,
Part time sales, radio, TV, others. Good voice,
single, 3rd phone, degree, communications grad.,
2 yrs, combined commercial and college radio
experience. Janet Lynch, 3743 Deep Dale Lane,
Louisville, KY (502) 895-5208.
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CBS SONGS

International
Reps Convene
In Nashville

By KIP KIRBY

NASHVILLE—With representa-
tives from 40 nations convening here
Nov. 10-13, CBS Songs hosted its
first international conference, spot-
lighting domestic and foreign oper-
ations.

Believed to be the largest publish-
ing event of its kind held in Nash-
ville. it provided the opportunity for
intensive internal meetings and
strategy sessions. Each CBS Songs
affiliate office gave an audio or au-
dio/visual presentation of its song-
writers and discussed ways to secure
more effective overseas and domes-
tic copyright covers.

CBS’ involvement in the gospel
field was a key topic, with Buddy
Huey giving a talk about the newly
formed Priority gospel label distrib-
uted by CBS Records. “We’re get-
ting positive reaction to the commer-
ciality of gospel music in several of
our territories, including Holland,
Germany, England and parts of
Latin America,” noted CBS Songs
president Mike Stewart.

Rick Blackburn, vice president
and general manager of CBS Rec-
ords Nashville, made a similar pres-
entation to the publishing staff, dis-
cussing differences between country
music in the U.S. and overseas and
contemporary direction of today’s
country performers. The local CBS
Songs office, headed by Charlie
Monk, showcased six songwriters
who included Keith Stegall, Earl
Thomas Conley, Stewart Harris,
Holly Dunn and Marvin Morrow.

Stewart selected Nashville as the
conference site “to clear up miscon-
ceptions people harbor about Nash-
ville and about country music.” He
feels that attendees of the four-day
meetings developed a broader un-
derstanding of the field itself and
new avenues of approach for their
own writers interested in writing for
the American market.

Among the other CBS Songs exec-
utives attending the Nashville meet
were Mel Ilberman, vice president
and general manager; Harvey Sha-
piro, vice president, international;
Jeremy Pierce, vice president, Eu-
rope; and Antonio Perez Solis, di-
rector of Latin American operations.

Big 3, Strouse
Firm Agreement

NEW YORK-Big 3 Music has
made an exclusive print arrange-
ment with composer Charles
Strouse, the theatre/film composer.
The rights obtained by the division
of United Artists Music covers rights
to specified existing copyrights as
well as all future Strouse composi-
tions. Included are rights to his “An-
nie” score, including four new songs
for the upcoming film version.

In conjunction with the release of
the movie, Big 3 is planning an ex-
panded print and marketing pro-
gram for various publications tar-
geted for the film’s premiere early
next year.

For The Record

LOS ANGELES—The Assembled
Multitude’s single, “Chariots Of
Fire,” is on Eric/Curb, not Epic, as
indicated in Billboard’s pop reviews,
Nov. 14.

Publishing

LN

SING SONG—During its recent international conclave in Nashville, the new

A
e AR

CBS Songs group was feted by the local ASCAP office. Capping off festivities
was the presentation of a citation from Tenn. Gov. Lamar Alexander to Mi-
chael Stewart, president, CBS Songs. Making the presentation is Connie
Bradley, ASCAP’s Southern regional director. Looking on from left are,
Charlie Monk, vice president/director of southern operations, CBS Songs;
Mel llberman, vice president and general manager, CBS Songs. U.S.; Brad-
ley: Stewart; Judy Harris, Nashville professional manager, CBS Songs; and
Harvey Shapiro, vice president, CBS Songs International.

e
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NEW YORK—BMl s stepping up
its action against jukebox operators
who may be avoiding payment of
performance royalties.

In recent weeks, the music licens-
ing organization has filed suit
against nine jukebox proprietors in
New York, Texas, Florida, Illinois,
New Jersey, Kentucky, Indiana,
Missouri and California.

“The timing of these actions has
no particular significance at this
point,” comments BMI counsel Ted
Chapin. “It’s something we should
have been doing all along.”

When informed that ASCAP has
instituted some 150 similar suits over
a recent span of time, Chapin re-
plies, “We may get there on our own
at this rate.”

The 1976 Copyright Act, effective
Jan. 1, 1978, calls for royalty pay-
ments by juekbox operators, mark-
ing the first time such play became
part of copyright law. The Copy-
right Royalty Tribunal set a royalty
of $8 per year per jukebox, although
a new fee of $25 has been challenged
in Chicago federal court by the
AMOA, the jukebox industry trade
group.

In each of the BMI actions, the de-
fendents are charged with perform-
ing BMI-cleared copyrights without
authorization and in violation of the
U.S. Copyright Act.

Also related to jukebox royalties
are hearings in Washington in which
the Copyright Royalty Tribunal is
being called upon to divide jukebox
royalty income between the per-
formance rights groups.

BMI has taken action against the
following in federal courts in their
states: Holiday Inn, Nunuet. N.Y ;
Allen Genoa Rd. Drive-In Inc.,
d/b/a Gold Club, Houston; Shirley
Wade, owner and operator of a juke-
box at Shirley’s Lounge. Pensacola,
Fla.; Northern Illinois Music, owner
of jukeboxes located at Pizza Hut,
Palatine,Ill.; Jack Cohen, operator
of a jukebox located at Oasis Cock-
tail Lounge & Liquor Store, Atlantic
City, N.J.; Automatic Cigarette
Service Inc., owner of a jukebox lo-
cated at the Dixie Bowl, also known

'~ Jukebox Operators Hit |
By BMI Legal Salvos

By IRV LICHTMAN

e
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as Twin Dixie Lanes, Valley Station,
Ky.; Robert Gehring,d/b/a as Geh-
ring’s Music, owner of a jukebox lo-
cated at Toby’s Crescent Donuts,
Bedford, Ind.; United Amusement
Co., owner of three jukeboxes lo-
cated at Pizza Inn, Chub & Jo’s Res-
taurant and Pizza Hut, all Rolla,
Missouri; and Ron Schnabel and
Betty Schnabel, d/b/a as Betty’s Inn
Place, Anaheim, Calif., owner of a
jukebox located on those premises.
In all actions, BMI seeks statutory
damages together with attorneys’
fees and court costs.

SAYS MP

Govt. Should
Collect UK.
Performance $

LONDON-The British
government is being asked to
set up a new system for the
collection of performing right
royalties, under which overali
adminstration would be by
the government itself and
smaller premises, such as
clubs or hairdressers, would
be exempted from payment.

The demand came Oct. 27
in the House of Commons
from Labor MP Les Huck-
field, who is set also to move a
reform of the existing system
of compulsory payments to
the Performing Right Society.

The politician has long
been involved in controver-
sial attacks on the constitu-
tion and activities of PRS.
Now he justifies his latest
move by claiming, in his writ-
ten demand: “A reform of
this system is due so that com-
posers, lyricists and workers
throughout the British music
industry may receive their
due reward and that their ex-
ploitation by music publish-
ers and others may cease.”

General News

New Packaging For
Radio Shack Product

By KIP KIRBY

FT. WORTH—Radio Shack is of-
fering a series of specially packaged
prerecorded catalog through its
chain of international outlets and
participating dealers.

Offered on Radio Shack’s own
Realistic logo in album format
($4.49) or cassette (34.99), the titles
include “Once More With Feeling”
by Willie Nelson: “Just To Satisfy
You” by Waylon Jennings; a Beach
Boys/Jan & Dean selected hits pack-
age: “Honky Tonk Saturday Night”
featuring country artists such as
Hank Williams Jr., Conway Twitty,
Jerry Lee Lewis and Emmylou Har-
ris; “Outlaw Country” with David
Allan Coe, Johnny Paycheck,
Charlie Lacy Band and Lacy J. Dal-
ton, among others; and “Ramblin’
Fever,” containing material by such
artists as Don Williams, Little Feat.
Merle Haggard, Poco, the Ozark
Mountain Daredevils and the Bell-
amy Brothers.

Also available in this new catalog
are two Christmas packages—an Ar-

thur Fiedler compilation of tradi-
tional carols, and “Christmas Down
Home,” with a variety of country
performers; two Disney holiday re-
leases entitled “Disney Family
Christmas Album” and “Fairy Tale
Christmas”. a Linda Ronstadt hits
package: and “Arthur Fiedler And
Friends” with a number of guest art-
ists.

More expensively priced is Radio
Shack’s half-speed master audio-
phile compilation, “Sonic Bullets,”
offered at $9.95 in either LP or cas-
sette configuration. This features se-
lected hits by top rock acts. includ-
ing Pat Benatar, Journey and Earth,
Wind & Fire.

“We decided it was time to re-
vamp our inventory and begin offer-
ing more current product,” explains
a spokesperson for Tandy Corp.,
which owns Radio Shack and the
Realistic logo. “We’re not into fast
turnaround merchandise. We're
looking for long-term substantial
volume that will keep selling for
years.”
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Billboard *

Survey For Week Ending 11/28/81

Special Sur JM wﬂ LPS

NEW YORK'(SaIsa)

SAN ANTONIO (Pop)

This TITLE- Artist, Label &
Week | Number (Distributing Label)

This | TITLE-Artist, Label &
Week | Number (Distributing Label)

1 | OSCAR D’LEON CON LA CRITICA
TH 2149

EL GRAN COMBO
Happy Days, Combo 2021

CELIACRUZ Y WILLIE COLON
Dos jueyes, Vaya 93
SANTIAGO CERON

Cantasi va a cantar Salsa 728

WILFREDO VARGAS
Karen 60

EDDIE PALMIERI

Eddie Palmieri Barbaro 205
OSCAR D’LEON

A mi si me gusta asi, TH 2167
WILLIE COLON Y RUBEN
BLADES

Canciones del solar de los aburridos, Fania
97

9 | ISMAEL MIRANDA

La clave delsabor, Fania 593
10 ' WILLIE Y ROSARIO
TH 2155
11 | HENRYSIOL
Hsecreto, Sar 1026
12 | ANDY MONTANEZ
La ultima copa, Velvet 6005
13 | JUSTO BETANCOURT Y LA
SONORA MATANCERA
Barabro 207

14 | LUIS PERICO ORTIZ
NG 725

15 | PRIMER CONCIERTO DE LA
FAMILIATH
TH 2154

16 | CONJUNTO QUISQUEYA
El pocker del sabor, Lizlel 1399

17 | ORQUESTA LA TERRIFICA
Hinca la yegua, Artomax 733

18 | BOBBY VALENTIN

Siempre en forma, Bronco 120

19 | TITOALLEN

LM 803

20 | COTICO ]YSSUS RUMBEROS

Montuno 5

21 | WILLIE COLON

Fantasmas, Fania 590

22 | CHARLIE RODRIGUEZ
Guajiro 4010

23 | MARVIN SANTIAGO
Adentro, TH 2148

24 | FANIA ALL STARS
Fania 595

25 | JOHNNY VENTURA

Johnny mucho, mucho Johnny, Combo
2020

00 N N o s W

1 | VICENTE FERNANDEZ
El numerouno CBS 20555

2 | VIVAEL NORTE
Volumen II, Profono 1502 |

3 | LOLABELTRAN
15inolvidable exitos Gas 1020

4 | JUAN GABRIEL

Con tu amor, Pronto 1096

5 | CORNELIO REYNA
VO 1500

6 BEATRIZ ADRIANA

El cofrecito Peerless 2216

7 | AMANDAMIGUEL
Profono 3049

8 | LOSSOCIOS DELRITMO
SD 1002

9 | LOS HERMANOS BARRON
El hijo de Susana, Joey 2099

10 | LOS CADETES DE LINARES

Cazador de asesinos Ramex 1062

11 | JUAN PARDO
Juanmucho mas Juan, CBS 80304

12 | MOCEDADES
Desde que tu te has ido, CBS 20462

13 | JOSEJOSE

Romantico Pronto 1095

14 | RIGO TOVAR
Rigo 81, Profono 3046

15 | NELSON NED
Perdidamente enamorado CBS 81301

16 | VIVAEL NORTE

15 exitazos nortenos Profono 1501

|
17 | SABU
Quiza si, quiza no, Borinque 747
18 | KARINA
Orfeon 15242

19 | JULIO IGLESIAS
De nina a mujer, CBS 50317

20 | LOS HUMILDES

La carta numero tres, Fama 608

21 | RAMON AYALA
Conlas puertas en la cara, Freddy 1212

22 | CHELO

Siquieres verme llorar, Muzart 1806

23 | JOSE JOSE

15 grandes exitos, America 1015
24 | VICTOR HUBO RUIZ
Disa 97

25 | YOLANDA DEL RIO
Arcano 3608
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General News

NARAS Archive Project Grabs President Ivey’s Eye

By SAM SUTHERLAND

LOS ANGELES—Onc¢ of the Na-
tional Academy of Recording Arts
and Sciences’ (NARAS) long-range
proposals. the creation of a perma-
nent American music archive, takes
on a special urgency for its current
president, Bill Ivey: although his
mandate inevitably centers on the
academy’s annual Grammy awards,
Ivey’s own dossier as a scholar of
music and folklore gives his interest
in that goal added conviction.

[vey, director of the Country Mu-
sic Foundation since 1971, is the first
to temper forecasts for the proposed
Hall of Fame with the immediate
needs and limitations of the acad-
emy itself. Yet in conceding his own
“personal” stake in supporting the
development of those archives, this
lecturer, teacher and historian sees a
number of issues that argue for a
more active blueprint to the project.

“The Smithsonian doesn’t have
the space, and it doesn’t combinc in
a single location the museum and li-
brary functions that such an enter-
prise as this would need.” Ivey ob-
serves. “l don’t think our federal
institutions can be relied upon to do
this. Not only can they not afford it,
they tend by their very bureaucratic
structure to create problems in easily
retrieving historical materials.”

In outlining those governmental
alternatives, hc allows that the Li-
brary of Congress and the Smithso-
nian Institution do preserve related
scores, recordings and memorabilia,
yet Ivey portrays NARAS’ vision of
a Hall of Fame as onc aimed at
broader service within the industry,
not just academic circles. NARAS,
he beheves, is maturing toward a
stature in both public and profes-
sional circles that will make it the
logical agent for such a “permanent
cultural institution.”

As for non-music, industry corpo-
rate involvement, Ivey says, “they
have to make profits for their share-
holders, so it’s not really fair to ex-
peet them to carry this historical re-
sponsibility on their own.

“But the recordings this industry
is producing have intrinsic cultural
value that ought to be preserved. |
think the industry should have somc
sense of common responsibility in
this area.”

One possible avenue for more di-
rect participation by corporate inter-
ests is Ivey’s contention that owners
or licensors of old masters could val-
idate re-release of otherwise vault-
bound material by investigating new

re-use fees mutually reduced to min-
imize new manufacturing costs.

But, says Ivey. “beyond the value
of an archive as a contemporary
source for new releases. I'm not sure
corporations should be responsible.
But they should be responsible for
finding a home for those other mate-
rials, whether by donating to univer-
sities or museums. or by licensing to
smaller companies.”

“Ivey believes the music business
could extract special bencfit by ad-
dressing such an admittedly daunt-
ing project in the near future: “This

industry is still relatively young as
purveyors of cultural merchandise,
and there’s still time now to do some
serious work toward preserving vir-
tually everything. But in another 10
or 20 years, that will be much more
difficult, perhaps impassible.”

Ultimately, he agrees that the
public itself would have to be
tapped as a source of investment,
and it’'s here that Ivey believes
NARAS" best-known symbol,
Grammy itself. is cvolving as an ever
more effective tool in strengthening
recognition.

“Partly it's just the fact that the
Academy itself is older and more
mature, and has built the annual
television show and its audience to
the point where it’s now the number
two awards telecast of the year.

“There’s also been a more aggres-
sive effort among manufacturers to
support the awards by stickering not
only winners. but now nominees.”

As support from both manufac-
turers and. via the National Assn. of
Recording Merchandisers (NARM),
dealers grows, Ivey believes the pub-
lic’s willingness to support non-

awards programs such as the Hall of
Fame will increase.

[vey defends the academy’s fre-
quent revisions of awards calegories
and eligibility guidelines as positive
measures: “A major activity of the
whole Grammy process is fine-tun-
ing the categories. Obviously, it's an
attempt to follow the perceptible
shifts in taste and performing style
over the course of time.

“We have to rework substyles into
the mainstream of popular music
when those elements begin to in-
fluence mass trends more.”

LABELS SUED
OVER AFM $

LOS ANGELES-—-Two suits have
been filed in Superior Court locally
secking back payments allegedly
due the special fund set up to dis-
burse royalties to AFM record ses-
sion sidemen, and to the Musicians’
Performance Trust Fund.

In the first. “the U.S. Trust Fund.
trustee, Phonograph Record Manu-
facturers’ Special Payments Fund™
is suing Shelter Recording Co.. the
Leon Russell label. claiming it is
owed $36.395.65 and asking for
$100.000 in exemplary damages.
The complaint alleges the defendant
owes $12.083 for 1978: $13.292 for
1979 and $11.548.65 through June.
1980.

In the second filing, Martin A.
Paulson. trustee, Music Performance
Trust Funds, asks approximately
$15.000 from CMH Records. the
Martin Haerle label, for the period
from April. 1978 through October,
1979. plus $100.000 punitive dam-
ages.

PROFONO INTERNACIONALY TELEDISCOS
PRESENTAN

== VIVA

LASALSA?

PROFONO
INTERNACIONAL INC.

Los Maximos Exponentes de La Salsa con 14 de Sus

EXITOS ORIGINALES,

0

OBCAK D LEON JOMNNY YENTURA

W. COLON'R. BLADES

_"r"‘o.""t

ISMAEL MIRANDA

4‘!!"

Mejores Exitos En Un Solo Disco!

TPL-1401 / TP8-1401 / TPC-1401

TALES COMO:

WILLIE COLON/RUBEN BLADES/Pedro Navaja
OSCAR D’LEONV/EI| Baile del Suavecito
JOHNNY VENTURA/Filete
ISMAEL MIRANDA/La Puerta Esta Abierta
CELIA CRUZ/WILLIE COLON/Los Dos Jueyes
WILFRIDO VARGAS/Ese Barrigon No es Mio
RAY BARRETO/Cocinando
EL GRAN COMBO/Timbalero

RUBEN BLADES/ rania ALL STARS 'La Palabra Adios
WILLIE COLON/Sin Poderte Hablar

. CHEO FELICIANO/Amada Mia

FABRICADO Y DISTRIBUIDO POR

PROFONO INTERNACIONAL, INC.
8153 N.W. 103rd.St.Hialeah Gardens,Fl.330161305) 8230725
1644 S.Vermont Ave., Los Angeles,Ca.90006 (213) 7320139

1728 Fredericksburg Rd.,San Antonio, Tx.782011(512)735-9463
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EDDIE PALMIERI/ISMAEL
QUINTANA/No Me Hagas Sufrir

HECTOR LAVOE/Fania ALL STARS/Mi Gente
SONORA PONCENA/Moreno Soy

EN NOVIEMBRE
EL MES DE LA SALSA!

// J‘ .

"r

Disponible Tambien
en 8 tracks y cassette

Una produccion de
PROFONO INTERNACIONAL, INC. 1981
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L.LOS ANGELES-MCI, TEAC/
Tascam and JBL emerged as domi-
nant major studio hardware brands
in three main arcas in Billboard’s
just published 1981-82 International
Recording Equipment And Studio
Directory.

The survey of recording studio
equipment usage was compiled from
questionnaires returned by 703 U S,
studios from June through August,
1981.

Survey results do not necessarily
reflect the exact total situation in
U.S. studios; the calculations show
the percentage of studios using cach
brand and the percentage of brand
responses attained by cach brand.

In the console category, 19.7% of
studios indicated they utilized
TEAC/Tascam consoles. MCI was a
close second with a 19% usage. while
API was third with 7.1%.

66.1% of studios indicated usage

of JBL monitors/speakers,

with 11.9%.

For multitrack recorders (16-track
and up). 44.1% of studios indicated
usage of MCI, with Ampex second

at 25.4% and 3M third with 17.5%.
Ampex, with 50.9%,

ond with 40.2%.

Ampex was the leader in pro au-
dio tape with 80.5%, with Scotch sec-

ond at 56.8%.

Crown led the amplifier category
with 55.1% with McIntosh second at

25.8% and BGW third at 23%.

Koss led the headphone category
with 57.1% with AKG second with
48.9% and Sennhciser third with

41.2%.

In the delay systems category,

Devo Campaign Ties With Moog

BUFFALO—Increasing  cross-
merchandising with major touring
groups, Moog Music Inc. is tving
in synthesizer/concert promotions
with the groups Devo on Warner
Bros. and the Cars on Electra/Asy-
lum.

Recently mitiated at WBCN-I'M,
Boston, the Devo campaign features
giveaways of Moog’s newest prod-
uct. the Rogue, as well at the Liber-
ation model during the band’s cur-
rent 43-city ULS. tour.

Also set to include markets in Los
Angeles. Fresno. Houston and other
cities. the merchandising effort is
tied closely to Devo's latest LP.

“New Traditionalists.”
Various Devo

iSts groups.

The new Cars tour

SIOPS.

A Gary Wright promo tie-in with
Moog last year in Dallas found the
Warner Bros. artist’s LP sales 80%
reports
Robbic Konikoff, Moog artist rela-

above any other period,

tions director.

while
Auratone was second with 51.2%,
Altec third with 26.2%, UREI fourth
with 19.8% and Electro-Voice fifth

led in the
fewer than 16-track multitrack cate-
gory. while TEAC/Tascam was sec-

paraphernalia.
such as buttons. T-shirts and LPs are
included in the project for the band,
one of Moog's active, endorsing art-

and LP.
“Shake It Up™ will include the
Rogue giveaways here, in Chicago,
Atlanta. Miami and various concert

Pfanstiehl

We Give You

from a minimum of store space

FOR COMPLETE INFORMATION.

3 )3 0% )3 M5

WRITE US TODAY ON YOUR LETTERHEAD

Needles and Pfantone
Accessories give you sound
profits for these soundreasons:

ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, video, telephone, CB. tape andrecord care. Largest inventory inthe
industry makes you first with the latest.

SALES SUPPORT: The most complete catalogs in the business A wide
variety of sales aids, displays and merchandisers

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups High profits

Give the gift
of music.

PFANSTIEHL Dept. 1, 3300 Washington St,, Box 498, Waukegan, IL. 60085

Sound Business

= - =~ SURVEY COVERS 703 RESPONDENTS:

MCI, TEAC/Tascam, JBL Lead |
. Studlo Hardware In 3 Main Areas

Eventide led with 50.7%, followed
by “Tape Recorder Asst.” with
45.2% and Lexicon with 40.2%.

In the portable mixers/consoles
area, TEAC/Tascam led with 30.7%,
followed by Shure with 15.9%.

Neumann led the cutting heads
category with 36.9%. followed by
Westrex with 34.5%.

dbx led the noise reduction sys-
tems arca with 69.5%. followed by
Dolby with 49.7%.

Transco led the blank disks cate-
gory with 67.1%, followed by Audio-
disc-Capitol with 56.5%.

In the compressors/limiters cate-
gory. UREIZUA/Teletronix led
with 64.7%, followed by dbx with
S1.4% and Allison Gain Brain-
Kepex with 32.7%.

Additional notes on Billboard’s
studio equipment survey and meth-
odology. as well as more detailed in-
formation and charts are available
in the directory itself.

T,

"EIA ’82
Elections

NEW YORK-The Consumer
Electronics Group of the EIA has
clected 1982 officers and approved
the continuation of many of its In-
dustry Development Programs.

Ray Gates of Panasonic was
clected chairman of the board of
CEG and chairman of its video divi-
sion succeeding Lud Huck of Gen-
cral Electric.

William Boss of RCA was re-
clected vice president: Harry Elias
of IVC succeeds Jeff Berkowitz of
Panasonic/Technics as chairman of
the audio division of the CED.

Sonv's Dick Komivama was
clected chairman of the video Sys-
tems subdivision. succeeding Qua-
sar’s Tony Miarbelli, while Don
Rushin of 3M was named chairman
of the CED blank tape subdivision.
a vacancy left by Al Pepper (for-
merly of Memorex).

Programs which are to continue
include an annual newspaper sup-
plement. newsletter and booklets.
Other issues explored concerned ex-
pansion of the CEG-sponsored Re-
tail Sales Training Workshops and
Consumer Electronics fubilees.

*aa HRST AMERICAN RECORDS
KEEPS ON ROCKING WITH...

HIi-Fl

A rwtscpecal T2al F Your

pHoncpraph  cptgen maeect

FEATURING DAVID SURKAMP
& IAN MATTHEWS

LIVE EP

ARST AMERICAN RECORDS, INC. 73 MARION, SEATTLE, WA 98104

(sP & S 6073)
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Studer Unit Aids Digital Standard

NEW YORK —Studer’s proposal
to the Digital Audio Technical Com-
mittee of the Audio Engineering
Society at the group’s recent conven-
tion here served as a basis for tenta-
tive agreement on sampling fre-
quencies of 48 kHz for professional
digital recording and 44.1 kHz for
Digital Audio Disk production.

The release of Studer’s 16-bit
sampling frequency converter, the
SFC 16, was made in conjunction
with the company’s proposal. This
device interfaces digital audio units

Snogs -

PR TR NI L e FEGORNY o4 rrer

with any sampling frequency be-
tween 30 kHz and 56 kHz

Another Studer digital audio
product, a nwulti-channel recorder,
will be introduced to the public for
the first time next March at the 71st
AES convention in Montreaux.

In addition, the company’s Revox
consumer audio division is contin-
uing final development work on a
Compact Disc digital record player.
Earlier this year, Studer Revox en-
tered into a license agreement with
N.V. Philips and Sony Corp. to
make a player using the CD format.

SAMPLING CONVERTER—Studer’s SFC 16 digital sampling frequency con-

verter for professional use makes it possible to transfer digital audio pro-

grams between recorders and other systems with conflicting sampling fre-

quencies. The unit does not require programming. It operates strictly under
contro! of the clock signals.

Buffalo Firm Designs Custom-Made Projects

By HANFORD SEARL

BUFFALO—Ultilizing computer
engineering formulas, Audio Con-
tractors Inc. is emerging as a promi-
nent force in guaranteed custom-
made projects for entertainment/
commercial firms.

“We're maybe one of 20 such
firms in the country that makes de-
tailed, engineering analysis of proj-
ects prior to execution,” reports Billy
Levy. designer/sales manager of the
two year old firm. It is 100% accu-
rate worksmanship.”

Tom Bouliane, the company’s
chief engineer. delivered a computer
program paper at the recent AES
convention for his formula pro-
gramming with the Hewlett-Packard
41G unit.

Implemented the last seven
months. the new analvtical systenm.
which includes reports comprised of
graphs and worksheets, has been
used for designing new sound sys-
tems for discos, theaters. school au-
ditoriums and concert halls.

The newly redesigned 747 Happy
Landings Disco. Playbov Club.
Kleinhans Music Hall. Chautauqua
Institution  Amphitheatre. Buffalo
State College and State University
of New York. Buffalo are all Audio
Contractors clients.

According to Bouliane, about 30%
of Audio Contractors® work load is
night clubs, 40% commercial, 15%
music-related and 10% rental. the
most recent application.

“We've done major concerts 10
small meetings. mobile showcases
and local groups.” says Boulianc.
“We stress quality state-of-the arn

cquipment rather than quantity of

work.”

Designing. installing and servic-
ing professional sound systems and
components. the AC tecam deter-
mines budget. technical needs,
available space and volume levels in
applying sound science aspects and
acoustics.

Housed in a former precious met-
als refinery, the 50.000 sq. ft.. two-
story layout includes four rooms. a
sales-demo area, a technical shop,
warehousing section and fabrication
division.

Among its 35 franchised manu-
facturer equipment, most-often used
lines include Altec loudspeakers,
Crown amps. UREI and Eastern
Acoustics equipment.

“We're minimizing the break-in,
tuning periods of systems, saving
both the client and ourselves time
and money. We're hoping our work
quality will help growth, the engi-
neering prove itself and we'll attract
diverse clientele.” concludes Bou-
liane.

Recession Hits BSR:
Over 5,000 Laid Off

LONDON —Recession in  the
American economy  coupled  with
falling worldwide demand may cost
up to 2.000 jobs at British audio firm
BSR's three West Midlands facto-
ries. In the last two years the com-
pany has already aned more than
5.000 employees.

Management and union represen-
tatives met Oct. 26 and agreed to in-
troduce short-time employment at
all three plants so as to reduce inven-
tories by the end of the vear. and
also to institute a program to elimi-
nate overmanning.

Unions were told orders for the
rest of this year were “Dreadful.”
and prospects for 1982 bleak. The
video boom was blamed for the
weak demand for audio products.
Last year BSR had losses o' $30 mil-
lion. and this vear’s first-half recov-
erv to $5 million profits seems to
have been short-lived, despite the
company’s drastic trimming of its
work force. JIM SAMPSON
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Studio Track

LOS ANGELES—Plenty of recording activity
has been taking place here on the West Coast In
Hollywood, at Allen Zentz Recording, Laurin Rin-
der 1s mixng Eloise Whitaker for Destiny Rec-
ords. with Peter Krueger engineering, Ed Sand-
ers assisting. Rusty Garner is mixing Aneka for
Handshake Records, with Paul Sabu at the con-
sole.

At the Allen Zentz, mastening facility. Ringo
Starr's album “Stop And Smell The Roses™ and
single “Wrack My Brain” on Boardwalk were
produced by Paul McCartney, George Harrison,
Harry Nilsson, Ron Wood, Stephen Stills and
Starr himself, with engineering by Rick Riccio.
Mastering was done by Brian Gardner.

Gardner also mastered the following projects:
the Patti Austin single “Every Home Should
Have One,” with producer Quincy Jones and en
gineer Bruce Swedien, for Qwest Records and
“Glow Love,” the new Mighty Clouds of Joy
single for Word Records, produced by Al McKay
and James Gadson, engineered by F. Byron
Clark.

Herb Alpert has been keeping busy lately.
Besides recording in Hollywood's Gold Star
Recording Studio, where "A Taste Of Honey”
and many of the Tijuana Brass’ early hits were
cut, he has been producing Allisen Mills with
Phil Moore. Moore 15 also the arranger for Milis’
A&M album “Clean Livin" "~

At Studio Sound Recorders in North Holly
wood, Westwood One Syndication s mixing Rick
James and Peaches & Herb, with Biff Dawes en
gineenng. In addition, Richie Griffin 1s produc
ing Gamut for Gamut Productions. with John Vo-
laitis behind the baord: Lani Hall 1s recording
vocals for her next A&M aibum George Tobin is
producing and Howard Wolen 1s behind the
board. Also at Studio Sound. French artist Ber-
nard Swell 1s recording an album for WEA Inter
national. Swell and Ryan Ulyate are producing.
and Ryan doubies as engineer

Current projects at Kendun Recorders in Bur
bank include Lakeside, a self produced group on
Solar Records. mixing a new LP with Taavi Mote
engineering, wit assistance from Kendun staf:
fers Les Cooper and Tim Jessup. Shalamar s
recording instrumental overdubs with producer
Leon Sylvers, also for Solar Jim Shifflett, as
sisted by Tom Cummings, are handling engr-
neering responsibilities. Also at Kendun, the lat
est Van Morrison LP for Warner Bros. 1s being
mastered by Ken Duncan, working with engineer
Jim Stern. Assistant 1s Lindy Griffin.

At Soundcastle Recording Studios in Los An
geles, Weather Report is mixing its new album
for CBS Records. Joe Zawinul 1s producing; Brian
Risner is co-producing and engimeering, with as-
sistance from Mitch Gibson. Robert Williams is
also in, cutting tracks for tus debut album on
A&M. Joe Chiccarelli is producing and engineer-
ing and David Marquette is assisting.

In Irvine, Calif., Denny Correll 1s at Inter-
national Automated Media recording his second
LP for Myrrh-Word Records, with Bill Maxwell
producing and Willie Harlan at the board.

At the Record Plant in L.A., Welsh artist Mikel
Japp is recording material with engineer Bob
Merritt for Lipstick Productions.

At Monterey Recording Studios in Glendale.
Calif., Pascal Bacoux is mixing tracks for Bastille
Productions. Philippe Rault is producing and
Geoff Gillette engineering. In addition, Eric Tagg
1s mixing tracks for his upcoming album, with
Lee Ritenour producing, Don Murray engineer-
ing and David Goldstein assisting on both proj-
ects.

Producer Sam Brown 111 is working with engi-
neer Steve Pouliot at the Mom & Pops Company
Store in Hollywood. The two are mixing vocal
duo Gemini's debut album for M&M Records.

* * *

In Boston. the Cars built Syncro Sound
Recorders, where their latest album, “Shake It
Up,” was recorded for Elektra Records. Producer
was Roy Thomas Baker with lan Taylor engineer-
ing. After the completion of that project, the
Cars' Ric Ocasek produced an EP for the San
Francisco group Romeo Void, with Taylor engi-
neering and co-producing and Walter Turbitt as
assistant engineer. Next, Ocasek produced the
Boston band The Dark, with Turbitt as engineer.
Current projects are Geo, produced by Ocasek
and engineered by Turbitt with assistance from
Thom Moore; and the Tubes, produced by David
Foster and engineered by Humberto Gatica for
the Twentieth Century Fox picture “Modern
Problems.”

In North Brookfield, Mass., at Long View
Farm, Arlo Guthrie 1s mixing a live LP with guest
Pete Seeger, producer John Pilla and engineers
Mark Linnett and Jesse Henderson. Additional
projects include singles for Richard Nolan And
The Third Rail and the Dave Rivers Band, both
with Henderson as engineer. Scott Folsom is

and Geoff Michael are at the board. Both proj
ects are signed to the new Transcity label.
Grosse 1 also engineering a project with The
Flexibles for ATC Recorcs. with producer Bob

is producing and engineerning the sessions.
which are taking place at Studio A Recording.

At Pearl Sound n Ann Arbor. Mich.. producer
Scott Forman i1s working with the group Train-

cutting an LP with engineer Henderson and pro- ing chores

ducer Randall Barnera. Finally, producer Peter * * *

Schekeryk is cutting an LP for the band Passen- In Dearborn Heights, Mich, the group Ga-
ger and laying tracks for Melanie. A Stegmeyer, briel 1s putting finishing touches o s latest

Bob Miller and Henderson are sharing engineer material for an upcoming album: Eric Morgeson able and with solo artist Scott Slash, Ben Grosse Zilli.
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GIFTED PERFORMANCES.

Over the past three years, there have been more than
200 Ampex Golden Reel recipients. And more than
$200,000 donated to charity.

The Ampex Golden Reel Award honors the world’s
most successful albums and singles* that were
mastered on Ampex professional recording tape. And
included in the Award is a gift of $1,000 to the recording
artist's favorite charity.

The talents of recording artists and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement. But the
magic doesn't stop there. It extends to hundreds of
charitable organizations. And of course, to every one of
us who enjoy great music.

That's what we'd call a masterful performance.

ANMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063, (415) 367-3889

< Ampex 1981 Golden Reel Winners as of 1 81
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Sound Business

New York’s Soundmixers Studio Sees A ‘Renaissance’

NEW YORK-There’s a renais-
sance taking place at Soundmixers
Studio here.

General manager Neal Ceppos.
who also serves as senior engineer.

started with the studio when it
opened in 1976. He left three years
later, but when Soundmixers ran
into trouble he was brought back.
and has since turned the place

around.

Ceppos returned on a commission
basis in September. 1980. He was
made general manager in August of
this year. and now says. “There have

been some changes in personnel.
business has picked up to some de-
gree and the vibes are a little more
positive.

“This industry is superstitious.” he

How serious are you about a power amp?

We build our Professional Series power amplifiers as if our
reputation were at stake. Because it is. And so is yours, when you select
an amplifier. That's why you should consider Yamaha power amps. They
come through for both of us. Because we both designed them. Comments
and suggestions from professionals like yourself were incorporated into
the final design. As a result, Yamaha power amps excel in the areas that
can make or break a power amp — performance, reliability, and flexibility.
Take the P-2200 for instance.

Performance. The very conservatively rated specs tell the story. The
P-2200 produces 200 watts continuous power per channel, from 20Hz to
20kHz, with less than 0.05% THD, both channels driven into 8 ohms. L M.
and THD are typically less than 0.01% @ 150W for powerfully clean sound.

Peak-reading meters accurately display a full five decades (50dB) of output level for accurate
monitoring of program dynamics, transient power demands, and headroom. Frequency response is 20Hz
to 20kHz, +0dB/—0.5dB, ensuring transparent highs. The high damping factor of over 300 (8 ohms,
20Hz to 1kHz) provides tighter low-frequency driver excursion and efficient power transfer.

Reliability. Large toroidal power transformers, multiple protection circuits, heavy front panels,
serviceable printed circuits, massive heat sinks, and fully vented chassis are some of the reasons
Yamaha power amps have a proven reputation for reliability.

Flexibility. Detented, log-linear input attenuators, marked in 22 calibrated dB steps, allow you precise
repeatable setups, accurate input sensitivity adjustments, and simultaneous adjustment of the level of
two channels or programs on separate amplifiers. The P-2200 has one male and one female XLR
connector plus two parallel phone jacks for each channel for convenient chaining to another amp and

I4
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adaptor-free connection to any mixer. A polarity switch satisfies DIN/JIS or USA wiring practice. The
P-2200 is readily suited for monaural operation as well as 70-volt commercial applications.

The P-2201 is identical to the P-2200 except it does not have the peak-reading meters. The P-2100
and the P-2050 differ primarily in rated power output and size. Each model offers the maximum in
performance, flexibility, reliability and value for the dollar in its category.

We have a technical brochure covering all four models. Write: Yamaha, P.O. Box 6600, Buena Park,
CA 90622. (In Canada, write: 135 Milner Ave., Scarb., Ont. M1S 3R1) Or better yet, visit your dealer for a
demonstration of the Yamaha power amps that take their job as seriously as you take yours.

€ YAMAHA

Because you're serious.
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says. “‘and that’s had a lot to do with
the changes here.”

Soundmixers is still changing and
upgrading, under the eye of parent
company Sound One Corp., located
in the same Broadway building.
“We've recently joined forces,” Cep-
pos says, “and we have plans to
pickup some new equipment.”

The studio is doing a fair amount
of film and advertising work in addi-
tion toits album projects. “Commer-
cials are 50% of our business,” Cep-
pos explains. adding that there are
plans to upgrade specifically for
these activities.

Continues Ceppos, “We're active
in SPARS, and 1 feel that for too
many years studios have been taking
the rap for the high cost of making
records, when often producers and
artists don’t do their homework and
end up rehearsing in the studio. This
shouldn’t be.”

Ceppos points out that fees for
studio time are close to what they
were in the "60s, but that the studios’
costs are 10 times what they were.
“We're taking it on the chin,” he
says. “$200 rates are not unreason-
able, and SPARS is fighting for
that.”

Another problem studios face, in
Ceppos’ view, is the constant pres-
sure to buy new equipment. “That’s
why we have so many studios clos-
ing,” he says. “Manufacturers are
trying to force equipment down our
throats. We have to keep on top of
this.”

The future of the business is the
integrated audio/video house, Cep-
pos believes. “Right now things are
too fragmented. The audio houses
don’t know video and can’t work to-
gether. But it’s up to studios to fearn
how to work more closely with video
people.” Soundmixers does video
work, such as recent post-production
on Simon & Garfunkel's Central
Park concert.

“To regear for video is tremen-
dously expensive,” Ceppos says.
“We're still primarily an audio
house, but we have the staff and the
capability for video.”

In general. this is a time for pro-
fessionals, Ceppos says. “You have
to be able to deliver what the pro-
ducer wants, and the producer is
much more technical today.” he
says. “The engineering end also has
to be a lot more professional. You
have to pay your dues, and this is
being recognized by people at the
record companies who have had to
cut back and are talking to people
with a track record. The term ‘super-
star engincer is overused—they're
just part of the production team.”

It's 50 For
Abbey Road

LONDON—EMI’s Abbey Road
recording studio complex is 50 years
old, and the music business here
recently celebrated with a lavish
party for 500 staged in Studio I,
which was given worldwide promi-
nence by the Beatles in the 1960s.

Yehudi Menuhin, who played in
the studio on its opening day in
1931, was among the guests and he
has since recorded some 250 items
there. “The acoustics are splendid.”
he said.

He introduced Jin Li. 12-year-old
Chinese violinist currently recording
at Abbey Road with him. “He's
about the same age as | was when |
first recorded here with my teacher.
George Enescu.”

A special book on the history of
the Abbey Road Studios is being
readied by Brian Southall, EM1 Mu-
sic publicity executive.
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Video

Clearance Rights Remain Thorny
There’s More Music Product, But Legalities Persist

® Continued from page 17

lishers feel rights should be calcu-
lated on a percentage of rental
income, while others support a per-
centage of the total gross.

Warner Amex Satellite Entertain-
ment Company's MTV Music
Channel airs video music promo
clips and some material made in-
house via cable television. As a
“video radio station” the company
finds itself in a precedent-setting sit-
uation.

“We're analogous to a radio sta-
tion,” said WASEC’s vice president
of programming, Bob Pittman. “In
this situation the rights are straight-
forward, as opposed to home video,
where a product is for sale.”

The Music Channel pays per-
formance rights and requires all ma-
terial that goes on the air to be
cleared for synch, even though the
individual program producers ac-
tually obtain the synch clearances.

Pittman finds that most music
publishers see having a clipon MTV

as commercially beneficial, and so
generally synch rights are granted
royalty-free.

Programs which MTV makes it-
self are cleared for performance and
synch by the Music Channel. “Even
though we are a service like radio, tv

is a new form of use,” said Pittman.

“We feel it’s our obligation to the in-
dustry to make sure anything that
airs has a synch clearance.”

Firms which purchase program-
ming like Warner Home Video and
RCA SelectaVision also require pro-
gram producers to acquire full
rights.

But some attorneys say that not
only have they seen no arbitration,
they have serious doubts as to
whether it will work. At least one
motion picture giant has pulled
tunes when the going got rough, in-
serting other songs more easily
cleared. “It’s a clever position,” said
one lawyer, “because at least he has
taken a position.”

“It’s time to stop aribitration and

U.K.’s Capt. Video
Into The Jukeboxes

CANNES — Britain’s Captain
Video, first company to specialize in
in-store video promotion, an-
nounced plans here to move into
video jukeboxes. Managing director
Bruce Higham has signed contracts
with two major coin machine manu-
facturers, Hawley Leisure and VI
Leisure, which hold worldwide
rights to a video jukebox system.

There will be test operations in
two U.K. locations before the end of
the year, and by the middle of 1982,
Higham expects to have up to 15,000
machines installed and working.
Each will have a 23-inch screen and
provision for the addition of mul-
tiple monitors or a giant projection
screen. The machines will each fea-
ture 36 titles and programs will be
changed monthly.

Cost per play is expected to be the
equivalent of around 50 tents. Much
of the programming will be popular
and classical music hits in videoclip
form, but there will also be sports
items, theatrical extracts and three to
four-minute movie clips.

Says Higham: “We are currently
working out the rights problems and
acquiring material for the juke-
boxes. We are also seeking people

who can help generate suitable pro-
gram material. The video jukebox is
a logical extension of an age-old
popular institution. There is no rea-
son why every audio jukebox in the
world should not be replaced by a
video model. We hope to be in Ja-
pan by the end of this year and then
Benelux and Scandinavian terri-
tories, with the U.S.A., France and
Germany to follow.

“The great thing about the system
is that it gives copyright owners a
more effective way to earn income
from the use of their video material.
It is much easier to protect copyright
when you are installing tapes in a
locked machine. And instead of
charging software labels and pro-
ducers, as with in-store video, we are
finding an audience for them and
providing them with a substantial
source of royalties.”

The video jukebox is not a new
concept. Some 20 years ago, the
Scopitone company in France en-
joyed success in Europe and the
United States for a period with a
video jukebox using film loops but
lack of programming and the high
cost of making new productions
eventually killed the business.

Sony Betamax Goes Head
To Head With Videodisks

By LAURA FOTI

NEW YORK-Sony has posi-
tioned its Betamax videocassette
recorder head-to-head against the
playback-only videodisk machine.
Earlier this year an aggressive adver-
tising campaign pointed out the ad-
vantages of being able to record as
well as play back programming.

Now the firm has developed a
high-speed videocassette duplicator
to give it even more of an advantage.
The system, shown in Berlin last
month and in New York recently,
was designed to reduce the retail
price of prerecorded Beta tapes,
thereby making them more price-
competitive with videodisks. Matsu-
shita has also developed a high-
speed duplicator, for VHS-format
tapes.

Sony’s new system, developed by

- company engineer Nobutoshi Ki-

hara, consists of a transfer printing
machine capable of duplication
speeds 60 times faster than real-time
duplication. Sony has, however, set
a goal of 100-time duplication be-
fore the system will be made avail-
able.

All three signals—audio, video
and a control track for monitoring—
are recorded simultaneously. Once
recorded, the tape is moved to a sep-
arate machine that inserts it into an
empty cassette shell. According to
Sony, the separate machine means
greatly reduced potential down-
time. In addition, the machine is vir-
tually identical to that used to load
blank tapes, meaning it has had
years of built-in field testing.

stand and make a decision—even if
it's the wrong one,” said Leonard
Golov of Warner Brothers Music.
“The arbitrator and the industry
have to have something to go on.”

Programmers and producers are
moving away from testing the mar-
ket and pressing publishers to make
deals, he said, citing an upsurge in li-
censing films and “video records”
for the home market.

“We don’t particularly like arbi-
tration,” he said, adding that
Warner Brothers prefers to decide
what an act is worth now, rather
than putting off the decision. “We
can deal next year, but is our artist
going to write another hit next
year?” he queried, adding that the fi-
nancial interests of the artist must be
protected.

Warner Brothers is moving ahead
on a deal-by-deal basis, although
Golov says no particular type is em-
phasized. “If we like it, we'll do it
he said, adding that many deals are
not attractive, but until sales figures
define the market, no one knows
what is fair.

“The future of music is using as
much of it as possible.,” Golov
stressed, stating that the company
was talking to motion picture inter-
ests, record companies, producers
and cable television. “Who can say
who is going to be successful? We
hope they all are.”

Golov says everyone is currently
asking for a different deal, but only
by continuing to negotiate will the
“preferred way"” emerge.

“But if you wait to see what it is, it
won’t,” he cautioned the wary. “The
business will be dead.”

“More and more publishers are
aware of and eager for the market,”
Don Biederman concluded. “But
they are nervous, and hence you see
use of the arbitration clause.

Current thinking predicts the de-
velopment of a hybrid license akin
to those issued abroad. Rights in Ja-
pan for instance, are calculated as a
“lasting™ percentage of retail price.

‘Sales Only’
MGM-CBS
U.K. Policy

LONDON—-MGM/CBS Home
Video, latest company to enter the
U.K. video market, has been
launched with a sale-only policy
modified by a laissez-faire attitude
to rental.

Co-chairman Cy Leslie says: “We
don’t condone renting and we don’t
condemn it. A rental plan has to be
beneficial to the consumer, producer
and dealer, and we are working on
it, but our initial release will be for
sale only.”

Colin Bayliss, formerly of Memo-
rex, has been brought in as manag-
ing director of the American-owned
joint venture, and is currently hiring
marketing and sales staff for the
Soho offices which will serve as a
base for the company’s international
operations.

Initial release comprises 17 titles,
and besides drawing on MGM’s rich
film catalog the company will origi-
nate new programs, including theat-
rical, musical. sports and archive
material. A full-length film featur-
ing Meatloaf'is planned. “*As a music
company we have the chance to
build a new video catalog to parallel
the music catalog” says Leslie.

www.americanradiohistorv.com
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BACKGROUND INFO—BIll Boggs (left) of Boggs/Baker Productions inter-

views Willie DeVille for a segment of *“Mink DeVille At The Savoy.’ The show,

which includes concert footage, was first shown on Warner Amex's MTV

channel.

Tape Shortage Hits
British Duplicators

LONDON—A shortfall in blank
videotape supplies of up to 50% is
causing headaches for British dupli-
cators, and a prominent executive
with Kay Film & Video Labora-
tories—clients of which include
Thorn-EMI, Warner Home Video,
Chrysalis and Precision—believes
the situation won’t improve for at
least a year.

Says Ron Venis, director of video
operations for Kay, says, “We can
extend our duplicating capacity in-
definitely, though admittedly it can
be hard finding machines. But our
big problem is getting hold of tape:
the supply just never gets ahead of
the growth in demand, and if that
growth in the home video market
continues, then I can see there being
a chronic shortage of good quality
tape for a year at least, maybe
longer.”

Only problems in the retail sector
are likely to affect that scenario, he
believes. “Everybody is climbing
onto the back of video, and 90% of
them are dreamers. Retail outlets
have been the fastest growing sector
of all in the U.K. but that won’t con-
tinue, and may apply a slight brake
to the rate of growth.”

But even if sufficient quantities of
tape are manufactured to meet de-
mand, there remains the problem of
quality. “My feeling is that the con-
sumer is entitled to see pictures on
pre-recorded videocassettes that are
at Jeast as good as a broadcast copy.
The fact is that many people are get-
ting caught out with rubbishy cheap
copies and there’s a danger that
those kind of experiences will cause
resentment against the whole video
industry.

“Where sound quality is con-
cerned, which is particularly impor-
tant for music programming, there
really are technical problems. Inher-
ently the quality is worse than you
get from a pocket tape recorder. You
have pitifully narrow tape width,
and pitifully slow tape speeds, and it
really notices on music tapes.

“Now with stereo television com-
ing along they are going to divide
that pitifully small track width into
two, quite apart from the psycholog-
ical problem of watching a small
screen picture with the sound com-
ing from two speakers at the other
end of the room.”

On other matters Venis is equally
forthright. Piracy, for instance.
“There are no effective methods of
treating a videocassette to prevent its
unauthorized duplication, only
fancy schemes which anyone with
$100 and an ounce of brain can get
round. So efforts concentrate on in-
ternal security, and on catching the
blighters, and all we have are post-
mortem devices designed to prove it
wasn't a legitimate cassette.”

And on pricing he says: “In the
U.K. videocassettes retail at around
$75. but where that comes from it’s
hard to say. The blank tape costs
perhaps $9, and the packaging $1.
Duplication cost is volume-depend-
ent, and varies from customer to cus-
tomer, but would probably be well
under $4, so rights payments apart
you are talking about a cost to the
distributor of maybe $15 or so.”

Kay Labs recently installed its
1,000th slave and expects to dupli-
cate 1.2 million tapes this year, three
times as many as in 1980.

British Videogram Assn.’s
Booklet Slaps C’right Rule

LONDON-—The British Video-

-gram Assn. (BVA) has put together

an advisory booklet, “Videogram
Rights,” which admits that the situ-
ation it describes is “not satisfac-
tory.”

It adds: “The BVA and other in-
terested bodies are responding to the
U.K. government’s recent Green Pa-
per by suggesting many significant
changes in the law which applies to
the copyright of videograms.”

The $2 booklet summarizes the
few agreements which have so far
been reached here regarding the
payments which musicians and oth-
ers whose work is used in video-
grams should receive.

One bone of contention is that a
videogram made for use on cassette
or disk is protected as if it were a
film. “This is.definitely not satisfac-

tory, and the BVA is hoping to get
the law changed so that videograms
get copyright protection in their own
right,” says the booklet.

The booklet, on the subject of
videogram public performance, says
BVA is “exploring the possibility of
setting up a blanket licensing
scheme similar to that of Phono-
graphic Performance Ltd (PPL) or
Performing Right Society (PRS) to
allow the public performance of
videograms in pubs and clubs and
the like, and in shops, for promo-
tional purposes.”

It admits there’s no consensus as
yet on rates for musicians or actors
in videograms, though it hopes an
interim agreement will be reached
soon, and at the same rates as for au-
dio records, around $85 a session.

PETER JONES

41

adyvodig ‘1861 ‘82 HIGWIAON


www.americanradiohistory.com

Video

“A Kitchen Spawns Firm
Not Afraid To Gamble

By LAURA FOTI

NEW YORK-The Kitchen portive of new artists. Explains
has been serving up video art and Bowes, “We’re non-profit, so [
music as well as other experi- don’t have to worry about there

Survey For Week Ending 11/28/81

Billboard «

Videocassette

Unitel Video
Tapes Operas
For PBS

NEW YORK—Unitel Video’s re-
mote production facilities are being

€ Copyright 1981, Billboard Publications. Inc
No part of this publication may be reproduced,
stored in a retrieval system. or transmitted, in
any torm or by any means, electronic, mechani-
cal. photocopying. recording, or otherwise.
without the prior written permission of the pub-
lisher.

Top 40
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mental video productions for 10 IO T O U2 RO E" utilized to tape five operas fpr PBS’s £ These are best selling videocassettes compiled from retail sales,
years now, and the non-profit or- We can therefore afford to show “Live From The Met” series. pro- & & including releases ir both Beta & VHS formats.
gahization has proven it is not newcomers.” Much of the pro- duced by the Metropolitan Opera. T & S
afraid to grow or take chances. gramming is experimental. Y The operas, scheduled to begin : = _g TITLE

Its full name is the Kitchen Gregory Miller of the Kitchen %E Nov. 14, are Puccini’s three one-act £ 3 £  Copyright Owner, Distributor, Catalog Number
Center for Video, Music, Dance adds, “Our strong point is acqui- 1: operas “11 Trittico,” Verdi’s “Rigo-
and Performance. and the name sition, although we have no ex- :i letto” and Puccini’s “La Boheme.” 1| 1| 6| THE BLUE LAGOON
is not so strange when one con- clusive rights to anything. A mu- 3 The latter will be broadcast live to Columbia Pictures 10025E
siders that the first screenings sic video program that we would § Europe on Jan. 16 and aired in the 2| 2| 6| ENDLESS LOVE
and concerts were held in what be interested in would go beyond & US. and Canada Jan. 20. MCA 77001
was 10 years ago the only avail- straight documentation: we want ;i This is the series’ sixth season. 31 3| 6! STIRCRAZY
able space at the Mercer Arts to show the collaboration be- %‘ “Live From The Met” is simulcast Columbia Pictures 10248E
Center: the kitchen. tween video artists and musi- § on FM stations around the country 4| 5| 9| THE JAZZ SINGER
But times have changed. and cians.” ZE in stereo. Paramount Pictures, Paramount Home Video 2305
video as an art has gain;d more Bowes is concerned al?out the gg Production problems to be dealt 51 4| 14| RAGING BULL
acceptance. Now the Kitchen is repeatability of the clips and 24 with include shooting in difficult United Artists, Magnetic Video 4523
in its own large hea_dqgarters in lqnger WfrI’(S acquired by the ;E low-light situations and the presence 6| 100 4| FriDaY THE 13TH 1
Manhattan’s Soho district, haven Kitchen. “It’s a real challenge to 4 of an audience. Paramount Pictures, Paramount Home Video 1457
- ists ¢ - combine sound and image that Ry 2 : ~ '
?or avant gar.de artists ‘m.fi perd qgl ine sou L fg . E Michael Bronson is e)fecutn_le pro 71 91 9! BusTiN' LooSE
ormers. Horizons have widene wi glve satis ;cnon abter ;vde, 3 ducer and Clemente D’Alessio pro- Universal City Studios, MCA Dist. Corp. 77002
over the years; the Kitchen in- 10. 15 times,” he says, but adds ducer for the series. For Unitel. su- ' ' '
cludes video galleries. perform- that rfepeatability sometimes is ;% pervisors of the technical staff are 8| 8| 25 g:rglrr?:uRnYt ;lEc?:rLeEs (IPT:rz)amount Home Video 8964
ance space. a concert hall and not a factor. Ed Levine and Ron Ranieri. '
programs of grants. touring, dis- “We've worked with Brian g:} 9| 20| 3| ATLANTIC CITY .
tribution and broadcasting. Eno and- have installed multi- { L v_ . H d Paramount Pictures, Paramount Home Video-1460
Video director Tom Bowes monitor/sound video pieces 3 aservision 10 | 22| 2| KRAMER VS. KRAMER
coordinates such activities as  which people walk through, Eno araware Columbia Pictures 10355
video music shows at the NIGHTHAWKS

is working with the repeatable & Underwav ln Eurupe: 11| 11| 14

Kitchen. Universal City Studios Inc., MCA Dist. Corp. 71000

“It’s difficult to pin

notion, where you can comeinor §

NOVEMBER 28, 1981, BILLBOARD

¢ down the exact categories of mu- leave at any time. This is actually $ Laun(:h Date Unflrm 121 7| 5| THE COMPETITION
7 sic we have.” he says. “We pro- video wallpaper.” 3 ) N Columbia Pictures 10124E
¢ gram major shows in image proc- Bowes believes the situation LONDON-—According 1o Philips 13| 16| 16| caSABLANCA
essing. docu-collage (personal that exists for video artists today } Electric here, production of LaserVi- United Artists, Magnetic Video 4514
diaries) and the rest of the spec- parallels the opportunities for sion hardware is going ahead ac- 18| 12| 5| HAPPY BIRTHDAY TO ME
trum. It’s not just avant-garde.” musicians in the *50s. “When the cording o schedule in Europe in Columbia Pictures 10595
Bowes solicits video program- audio industry grew, it allowed preparation for the U.K. launch of 51 18] 18! TESS
ming, which the Kitchen then the rock and roll industry to blos- the system, though no debut date Columbia Pictures 10543
distributes to libraries. galleries. som as well. This will happen in has actually been fixed. 161 281 3| THE FAN
museums and festivals. “Last video as the videodisk and home Bulk of the manufacturer of play- Paramount Pictures, Paramount Home Video-1469
year our programs were in 10 playback systems get into place. ers is at thg Hasselt, Belgium._plant, '
major venues in Europe and the As the hardware penetration in- the rest going through the Eindho- 7125} 3 I'DdaEngn%ALnLtSP'ct o B Mon Checoe
U.S..and we were just getting our creases, varied distribution for a ven, Holland, faC_tO{y. i ramount Pictures, Paramou ideo-
hands wet,” he says. large number of video makers Though no statistics are preferred, 18| 6| 10| DRESSED TO KILL .
The Kitchen is extremely sup- will be possible.” g Philips plans to have “tens of thou- LT LICES s CUP LI LY et
OO sands of players readied for the ini- 19 | 13| 42| AIRPLANE (ITA)
tial UK. launch period.” And the Paramount Pictures, Paramount Home Video 1305
H = factories are capable of meeting an- 201 21| 2| THE THIEF
Vldeo SOﬂware Prlce War ticipated growth in demand. Magnetic Video 4550
. . . But Philips also stresses that La-
_ LONDON-Th;r_e’s a High Str_eet stock our membershnp kits, giving e le be marketed here only A7 4 mb&gﬁg;’l Entertainment M131
yldeo sc_)ftware pricing bat'tle build- Fllem agopd allernatnye to becoming when it is established that disk pro- 2| 1|7 9105 am
ing up in the UK in which rental involved in a cut-price tape rental duction at the Blackburn plant, in 20th Century-Fox Films. Magnetic Video 1099
charges are being brought down to battle which gives them little pros- o e 6ff Bndhmel. s fendnsl & )
“ridiculous levels,” according to th ects of making a decent profit.” o g anc, nas reache 231 15| 4| SEEMS LIKE OLD TIMES
ridiculous levels,™ according 1o the p g P. i _ big enough volume to match the ex- Columbia Pictures 10475E
chief of a London mail-order club He reckons there’s growing “dis- pected demand.
which has 20,000 members nation- enchantment” over rental from deal- 2l Sz O Egg e Ly G
wide. ers who have started retailing Video 100069
g
Sa_)’SJOh“ Gévgno‘tks,lc_o-tfounder Clu.b membership packages after U K Hardware 5| 2 Egg ;83;;‘7"" RLWAYS RINGS TWICE
of Video Club: “We're aiming our  selling tape libraries to the club “at af Ra
service more through retailers this  }ock-down prices.” aganm 26| 19| 25| ELEPHANT MAN (ITA)
fall as part of an overall promotional S eyl Market Hlttln Paramount Pictures, Paramount Home Video 1347
A evenoaks adds: *“In just one il sl 3l e
) \ MALTESE FALCON
“Rental prices are dipping to lu- ~ month, we've been approached by 370 M'"' Magnetic Video 4530
dicrous levels. So we're putting mar- 50 dealers anxious to offlead their I Ion 28| 36| 39| FamE (TA)
keting muscle behind dealers who  prerecorded videocassettes.” LONDON-This year's video MGM/CBS Home Video M70027
hardware market in the U K. will 29| 29| 2| BANANAS
be worth more than $370 million, Magnetic Video 4555
according to latest estimates. 30| 30| 2| THE LEGEND OF THE LONE RANGER
And the British Radio and Elec- Magnetic Video 9034
tronic Equipment Manufac- 31| 35) 11| WHOLLY MOSES

Smile!

The first family of profit
supplies it all “better”'

turers’ Assn. reports deliveries in
the second quarter were 322% up
over the same period last year.
With 25% of the year's busi-
ness traditionally centered
around Christmas. final totals for
1981 may be not far short of one
million units, particularly as the

32

33

34

o o
oo

Columbia Pictures 10587

CHITTY CHITTY BANG BANG
Magnetic Video 4557

AND JUSTICE FOR ALL
Columbia Pictures 10015

SERPICO
Paramount Pictures, Paramount Home Video 8689

: 35| 18| 20| BLACK STALLION (ITA)
acute stock shortages experi- i X .
-rl re CDTD n enced in the summer months - g:::s ::&ts Magnetic Video 4503
46-23 Crane St.L.I.C..N.Y 11101 have now cased. Sy -
r T This is in part due to the re- United Artists, Magnetic Video 4518
sponse of Japanese manufac- 37 BACK ROADS
turers in stepping up capacity. CBS 70071
JVC, Matsushita and other major 38| 38 USED CARS
companies are increasing capital Columbia Pictures 10557
spending by leaps and bounds. 39 m A SHOT IN THE DARK
and exports this year will once Magnetic Video 4528
again have doubled at around 40 20| LA CAGE AUX FOLLES

6.5 million machines, with do-
mestic sales increasing more
modestly from 920,000 last year
to 1.5 million in 1981.

www americanradiohistorv.com

United Artists, Magnetic Video 4506

@ Recording Industry Assn. Of America seal for sales of 25,000 units plus $1,000,000 after returns. (Seal indicated by dot.) A Recording
Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns. International Tape/Disc Assn. seal for-sales of

at least $1,000,000 at list price value.
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2-Record Set

DAN
FOGELBERG
THE
INNOCENT AGE

including:
Same Old Lang Syne
Lostin The Sun
Leader Of The Band
Ghosts
Run For The Roses
Hard To Say

98 — $8.19

Join the TEXAS music explosion with the

LARGEST DIST./ONE STOP IN THE

o NG sgasON
S

SOUTHWEST

MOTOWN 960 — $13.98 — $7.79

= BOB SEGER

pa ol 7~
& The Silver Bullet Band ¥ (E WE Tty

STEVIE NICKS

Bella Donna

INCLUDES
STOP DRAGGIN
MY HEART AROUND

uodmcn 5
Recapds -

P .
ATL. 38139 898 — 55.19

PRICE SPECIALS

Nine Tonight

featuring exciting live versions of
Seger's Greatest Hits plus
“Tryin' To Live My Life Without You”

CAPITOL 12782 — $12.98 — $7.59

[ SRS
MERCURY 7001 $12.98 — 57.59

CAFITOL 12121 $8.98 — $5.19

JOURNEY EARTH,WIND&FIRE |
ESCRAPE RAISE!
= el including:
Who's Cryir:;ﬂ:e\:r/‘g{one InLove H'-e"Es Groc:‘ve/ Wa""g Be With You
Don't Stop Believin'/Dead Or Alive

Love/Evoluti

Keep On Runnin’ i $

COL. 37408 $8.98 — $5.19 COL. 37548 $8.98 — $5.19 '

25,000 TITLES

TE 8502 e.s;— $5.19

SOMETHING SPECIAL

{FI O]
Lh &

FOREIGNER

INCLUDES
URGENT/JUKE BOX HERO/NIGHT LIFE
WAITING FOR A GIRL LIKE YOU

EXCHANGE PRIV.

ATL. 16999 $8.98 — $5.19

AVAILABLE IN STOCK AVAILABLE g,‘,’g‘g,ﬁﬂ
AT ALL TIMES  cO-OP ADVERTISING FAST SERVICE
WE RESERVE
FOR ORDERS OR INFORMATION e miGhr
Give the gift
of music.

CALL IN TEXAS 1-800-442-7447

QUANTITY
ON ORDERS

r”‘:}éJ'%C)UTSIDE TEXAS 1-214-631-1100- 631-7263

www americanradiohistorv com
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THESE 8.98 LP’S & TAPES
5.19 Prices good thru Dec. /I th 1981

MERLE HAGCARD
BIC CITY

including:
My Favorite Memory/Big City
You Don't Have Very FarTo Go
IAIways Ge( Lucky WithYou

THE ISLEY BROTHERS
INSIDE YOU

CHRISTOPHER
CROSS

THE CARS
SHAKE ITUP

LUTHER VANDROSS 17
NEVER TOO MUCH |

including:
Never TooMuch

Sugar And Spice (I Found Me A Girl)
I've Been Working/A House Is Not A Home

TEENA MA!IE

I B o B ) [V R & 3 0N B S Y

MOE BANDY

~_RODEO ROMED
" LI

RICK SPRINGFIELD
WORKING CLASS DOG _

oo IRV N o5 B v |

DRIFTER

Don’t You Know That? |

TAPE
CASE
SPECIALS

RINGO
STARR
sTOoP

i .1 AMND SMELL
THE ROSES
Wrack My Brain

Private Property

BEST OF BLONDIE

Includes: "Heart Of Glass. "Call Me,"
"The Tide Is High" & "Rapture’”

TRIUMPH

TV B 4P

|

LITTLE RIVER BAND
Time Exposure

BAR-KAYS
__ NIGHTCRUISING

COMMODORES

I N THE POCKET

A

CRATE
FURNITURE

EASY

UNITS
MFG. MODEL AVAILABLE DESCRIPTION LIST SPECIAL
Pick 348 300 Padded Attache, holds 48 cass. 11.95 3.50
Pick 225 300 Padded, holds 36 cass or 8t 10.95 3.25 -
Pick 245 180 Padded, holds 12 cass or 8 t 9.95 2.75 List per
Pick 812 180  Holds 12 cass or 8t 9.95 275 Crate
Pick 244 48 Padded, holds 24 cass or 8t 995 275 S$6.99
Pick 818 150 Holds 18 8t 9.95 2.75
Pick 6000 50 Record & Toy Tote or Lunch Box ’«T\ —

Holds 60 45 rpm. 5 45’s included. 4.95 2.00 \|7\‘3\",/

Pick 192 18 Ultra Suede, holds 24 8t 18.95  6.00 ﬂ |
Pick 190 30 Deluxe padded, holds 24 8t 18.95  6.00 ‘ , | ’F"«‘w ez
Pick 128 90 Alligator cardboard, holds 24 8t 9.95 2.75 e
Pick 138 48 Alligator cardboard, holds 30 ¢t 9.95 2.75 %h‘ e—
Lebo TA 244 40 Slim-line padded, holds 16 ct/8t 17.50 5.00
Lebo TA 208 24  Padded, holds 24 8t 18.50 6.00 CRATE
Lebo TA 133 6 Deluxe Padded Attache, 30 cass. 17.50 5.00 ‘
Lebo TA 71 8 Heavy duty vinyl, holds 12 8t 6.95 2.00

FIRST COME — FIRST SERVE

List S5pecial
€-90 3-Pack 14.97 5.49
€-90 High Bias 3-Pack 27.97 6.99
€-60 2-Pack 6.79 2.99
8t 90 min. 2-pack 8.19 3.49

all other MEMOREX in stock

MEMOREXE

‘
-".% "5!
S

TOBUILD

4.80

List Special

UDXL-1 €-90 2-Pack 15.18 5.99 (new item)

UDXL-1l C-90 2-Pack 15.18 5.99

UDXL-1 C-60 regular 549  2.59 List Special
uDXL-l1 €-90 7.59 3.59 AD C-60 2-Pack 8.20 2.99
UDXL-Il C-60 5.49 2.59 AD C-90 2-Pack 12.00 4.29
UDXL-It C-90 7.59 3.59 5A C-60 regular 5.50 2.49
all other MAXELL in stock 5A C-90 7.75 3.49

www americanradiohistorv com

all other TDK in stock
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Mickey Gilley visits Mike Douglas as Texas bids for national
television exposure for its top talent.

ZZ Top receives key to the city of San Antonio. From left: Juan Patlan, presi-
dent of Mexican-American Unity Council; Henry Cisneros, Mayor of San An-
tonio, Frank Beard, ZZ Top; Jack Orbin, Stone City Attractions; Billy Gibbons

and Dusty Hill, ZZ Top.
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Moe Bandy receives resolution by State Senator Glen Kothmann
honoring him as the “‘King of Honky Tonk Music'’ at the offices of
Encore Talent in San Antonio.
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Country great George Jones became the first artist to sign
with Billy Bob Barnett's management firm, then an-
nounced his move to Ft. Worth. Billy Bob Barnett is one of
the founders and owners of Ft. Worth’s Billy Bob's Texas,
largest country nightclub in the world.

Action Magazine's Sam Kindrick, left, interviews lookalike Willie Nelson at the
Pedernales Country Club, a golf swing away from Nelson's studio outside Aus-
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Entering An Era Of Dynamic Growth

By SUSAN LEIGH SANDERS

Like a welcome oasis shimmering in the desert of the South-
west, Texas music is mirroring the promise of great things to
come. If Texas music has, in the past, rather resembled an
adolescent child, the rough edges now appear to be smooth-
ing out, though there are still miles to go before local enter-
tainers will be in a position to compete with nationatl artists in
terms of audience attraction.

The club scene is showing signs of stability after under-
going almost a decade of one disaster after another, one
bankruptcy after another. Many former local entertainers
have built national reputations and are in turn lending their
support to other up and coming performers. And activity in
the recording/video/motion picture industry is creating great
spurts of growth in state-of-the-art equipment and tech-
niques. There are, indeed, signs that today, Texas may be on
the threshold of reaping the benefits from what it has un-
selfishly sown amidst its musical creative roots.

Probably the biggest news in the state at the moment is the
studio/soundstage being built by 29-year-old real estate de-
veloper and Dallas Market Center president Trammell S.
Crow.

“What started all this,”" Crow says, ‘'is that we kept hearing
people complain that now that so many movies were being
shot in Texas, and once the shooting on location was over, the
film companies packed up and went back to California. We
wanted to be able to offer an incentive for them to stay here
for the entire shooting and the one thing everyone said was
lacking was a major soundstage.”

The rumors that such a studio would be built floated around
the state for more than a decade, as many as two dozen major

Susan Leigh Sanders is a Dallas based freelance writer and editor with
the Dallas Downtown News.

motion pictures were shot here each year. But the money, the
knowledge and a tendency on the part of Texas money people
to look for more conservative investments kept those rumors
from becoming reality.

“We went out and found the best people in each aspect of
the industry.”” Crow says. “‘We asked them what we would
need to do and we've gone ahead and done it.”* Crow said the
studio would feature state-of-the-art stage, lighting and
sound equipment and would be farge enough to accom-
modate almost any motion picture needs.

www.americanradiohistorv.com

TOM PITTS, President and
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Texas Music
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“Our location will be cnly a few minutes from Dallas/Fort
Worth Airport, something that everyone said was crucial, and
it will still be only 30 minutes or so from Dallas.” Crow says.

He hired former Texas Film Commission director Pat Wolfe
to manage the project and feel out filmmakers to secure their
patronage.

In the recording industry, there has been significant inter-
est shown in digital equipment, but thus far only a few studios
have made the investment. There have been, however, some
quite significant equipment changes in order to maintain a
position of competitiveness. (Continued on page T-16)
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GILLEY’S CLUB.
BT
Cited by the Guinness
Book of World Records as
the “World’s Largest Night-
club.” World famous for the
major motion picture that it
inspired, “Urban Cowboy,”
and for its famous mechanical
bull. With 3.2 acres of down-home
stompin’ under one roof, on the
World’s Biggest Dance Floor.
Gilley’s is everything everyone ex-
pects it to be. Kickin’ Music, Fancy
Dancin, Rowdy Cowboys and Real
Good Times. It’s Country’s bright-
est stars and one of America’s best-
known bars. And right along with
the fun, Mickey Gilley’s Club is
doing its bit for Texas, and for
Country Music.

LIVE MUSIC

The crowd Gilley’s draws in one
month could fill the Astrodome
twice over. The club has hosted
every major country artist from
Waylon and Willie to Loretta Lynn.
Mickey Gilley and Johnny Lee
have even been known to play
here.

STUDIO

The sophisticated side of Gilley’s
is out behind the club. It’s Mick-
ey’s 24-track sound studio, where
Merle Haggard, Willie Nelson and
lots of other superstars have re-
corded. Paramount Pictures cut

the track for “Urban Cowboy”
here, too.

MERCHANDISING

What’s in a name? A lot, so far, if
your name is Gilley’s. The club
sells more souvenirs than some of
your favorite National Monuments.
Over 185 items from T-shirts, posters
and records to—you guessed
it—Gilley blue jeans.

One way to find out what’s going
on at Gilley’s is to go there. Another
way is to read “Gilley’s Magazine.”
Published monthly, it’s got news
about upcoming events, Mickey’s
tour schedule and in-depth profiles
of Gilley’s headliners. Plus a catalog
of the newest Gilley’s items avail-
able by mail. “Gilley’s Magazine” is
distributed in Europe by “Stars o’
Stripes’, the magazine of the U.S.
Army. For a subscription, just write:
Gilley’s Magazine, 4500 Spencer
Highway, Pasadena, Texas 77504.

www americanradiohistorv com

Bl Besides being “The House That

PUBLISHING

Country Music Built” Gilley’s
is also a country music publish-
ing housc. Points West Publish-
ing Co. and Red Rose Music,
Inc. publish the songs of Mickey
Gilley and Johnny Lee, among
others.

RODEO ARENA

What more could Gilley’s possi-
bly be? After a mechanical bull,
how about the real thing!
200' X 300’ indoor rodco arena,
with concert-style seating for
10,000 rodeo and music fans? It’s
under construction right now...at
Gilley’s.

Everyone at Gilley’s Club is proud
of what’s happening here. Es-
pecially Mickey Gilley, the man
who turned a run-down, roofless
airplane hangar into the biggest
Honky Tonk in Texas. That’s
Gilley’s. And that’s what good
country music will do for you. And
of course...that’s Texas.

qitleys

4500 SPENCER HIGHWAY
PASADENA, TEXAS 77504
Office (713) 941-7990 * (713) 946-9842
PERSONAL MANAGER SHERWOOD CRYER
SANDY BROKAW and DAVID BROKAW
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® Lubbock's Joe Ely hails from the same hometown as Buddy Holly,

Waylon Jennings and Delbert McClinton.

Doug Sahm of the legendary Sir Douglas Quintet. The orig-
inal group was formed in San Antonio in the mid-'60s, re-
formed in early '80s.
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JACK ORBIN, President
Stone City Attractions
San Antonio, Tex.

“| really believe that
breaking ground for newr

Texas has become a major
ock artists, and | think
e more acts broken out of Texas. For
ted concerts with AC/ DC almost
before anyone else in the country had hea_rdtoftt::m.
And Rush broke out of Texas a’nd Canada m; €
rest of the U.S. From progressive country to |sc0r; o
music seems to break here first, andvtrvlen goes "
become a fad everywhere else. Rock'n’rol! mtay

the constant: people in Texas love to rockr(])u : o

“People in this state like to geft@éjttsatrr\](ijs ?:12
i nd the musicre .
2ggndoor;3li2g\12r3 good here. | think the fact that lthave
three clubs throughout Texas that help not (l)lntlg l(;)cal
break national acts erJ]t giviﬁxpegzgfiistgzst_and
ional artists shows tner ‘

2R?hrfegeloclubs are in the black. Texans just seem to

we're goingtose
instance, we promo

love music of any kind."”
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The Fabulous Thunderbirds, from Austin, this year opened for Eric Clapton,
Tom Petty, and more recently the Rolling Stones at the Astrodome and Cotton
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Charley Pride has sparked Dallas/Ft. Worth music business
by moving from Montana to Dallas a decade ago. Pride’s
Chardon management represents Janie Fricke, John Wes-
ley Ryles, Sylvia, Earl Thomas Conley, and Charley Pride.
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Christopher Cross, Texas crossover sharpshooter for the Austin-based

Frontier Heritage Drives
Homebred Artists Who Stay

A strong emphasis on the development of local talent has
begun to be seen in Dallas area nightspots featuring live mu-
sic.

Two clubs, Nick’'s Uptown and Poor David’s Pub, have led
the way in hiring not just local groups, but often local groups
who don't have a strong public visibility.

The shows at Nick's are rather eclectic, ranging from coun-
try to rock to rhythm and blues or reggae. Groups recently
playing at Nick's include Anson and the Rockets, Junior
Walker, the Juke Jumpers, Toots and the Maytals, Buster
Brown, and Ray Vaughn and Double Trouble, for an example
of the diversity of this very popular local club.

Poor David’s features a simitarly diverse array of talent, but
with a smaller showroom and a more subdued crowd. The
club prefers to book smaller acts, and features a weekly ama
teur night, with voting by the audience. The winner is paid out
of the proceeds of a passed hat. Poor David's is frequently
mentioned as the local club most strongly supportive of local
entertainers.

For larger showcase acts, such as lan Hunter, Cardi’'s, a na-
tional chain, has a Dallas location that frequently brings long
lines. Cardi’s is a former restaurant, whose interior layout and
sound system are touted as the most conducive spot for
rock'n’roll purists to hear both big names and touring groups.
There was even discussion of having one of the Rolling
Stones’ two Dallas concert dates at Cardi's. However. the
club’s size and security problems scotched that idea.

Clubs locally that have survived for years and still draw turn-
away crowds continue to constitute a heavy portion of the
nightclub business in Dallas. These include places like Strictly
Tabu. a jazz club featuring both small groups and big bands,
plus local bands and touring groups. A recent weekend had
Colleen Pandis and Decade and the Lou Fischer big band.

Another long-time favorite, despite its recent trend toward
a more mixed format, is the Longhorn Ballroom. The club,
considered a Dallas institution, features a huge dance floor
and specializes in country music, frequently including its

Talent writers: Dallas by Susan Sanders with assistance from Peggy
Kelly; Austin and San Antonio by Katy Bee, a freelance writer based in
Austin: Houston by Alan Waldman, Houston based freelance writer.

www.americanradiohistorv.com

owner, Dewey Groom and his Longhorn Band. But the Long-
horn has also often been the site of rock band tours and stops
for pop singers.

The Texas Tea House is one of those clubs whose advertise-
ment is mostly word-of-mouth. Not much to look at, it is con-
sidered to offer consistently good country music and attracts
both ‘“‘kickers” and *‘disco cowboys.” The house band, Will
Barnes, is very popular on the local scene and has built a
name for itself state-wide.

in Fort Worth, the White Elephant Saloon and, of course.
Billy Bob's Texas, are the mainstays of a market that offers a
large selection of popular country-western nightclubs.

The White Elephant, located in the Fort Worth Stockyards.
considers itself something of a ‘"saloon,”” and is supportive of
local and national groups. Texas Trilogy, Texas Water and
Don Edwards are the types of programs that clubgoers can ex-
pect to find on any given week.

Billy Bob's in Ft. Worth is believed to be the largest country
night club in the world. Located in the Ft. Worth stockyards,
the club seats 3,500 people and comfortable accommodates
5,000. Extra features include a bull ring housing a live bull.
400 bar stations, a 30,000 square foot dance floor and nine
acres of parking space. Since its opening in April of this year.
many major country entertainers have packed the crowds in
at Billy Bob's, including Waylon Jennings, Willie Nelson, Hank
Williams Jr. and Alabama.

A popular Dallas night spot. the Agora. has been hurt
slightly by the state legistature's recent vote to increase the
legal drinking age to 19. Popular with teenagers and young
singles, the Agora features both big names and touring
groups, and sometimes small acts, like that of comic/musi-
cian Martin Mull.

A number of Dallas area restaurants are also heavily into
the live entertainment scene, most notably The Raithead,
whose customers often come as much for the music as the
steaks, and Madison's, relatively new and popular with young
professional types. Both clubs heavily emphasize local
groups, but also bring in touring groups from time to time.

Disco has severely waned in popularity in this market, like
most others, but a few large clubs are still having success with
this format. Papagayo, which describes itself as featuring
crossover programs, country, new wave and rock, 1s still full
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on weekend nighte, with an audience mostly of young profes-
sionals. Hot Klub, a new wave spot, has had much success
with local and touring bands like Alley Cats, the Telefones and
999, among others.

Country disco is still popular here, and some stability is be-
ginning to characterize these clubs, many of which have sur-
vived for years without a major format change. These include
Diamond Jim's. the Cockeyed Cowboy, Bell Starr and Cowboy,
among others The disco part of the terminology is probably
not quite as aopropriate today, however, as many of the pa-
trons are reverting back to more traditional country-western
dances and tne announcers are playing a broader based
range of music.

Houston

Houston is emerging as a major tour stop for national coun-
try, rock, and jazz acts. Facilities come in all sizes and levels of
acoustical quality. Rockefeller's, which seats only a few hun-
dred, nonetheless draws major rock, jazz, and miscellaneous
attractions, including Sam and Dave, Jose Feliciano, Beto y
los Fairlanes, Townes Van Zandt, Albert Collins, Carmen
McRae, New Deal Rhythm Band, The Krayolas, Helpinstill
Blues Band, and Donald Byrd.

At the other extreme is the 55,000 seat Astrodome which
was recently sold out for back-to-back Rolling Stones concerts

and which also recently hosted a “Texas Jam'" featuring REO
Speedwagon, Heart, Foghat, the Rockets and Blue Oyster
Cult. The Agora Ballroom, a popular medium-sized dance club
that featured top regional and national acts has closed, al-
though some of its action has shifted over to the renovated
Tower Theatre.

Houston's top concert promoter is Pace Concerts, which
has recently featured Kris Kristofferson at the Agora, Kim
Carnes at the Tower, Burt Bacharach and Carole Bayer Sager
(Tower), the Pretenders (Tower), the Tubes (Cullen Audito-
rium), Al Jarreau (Music Hall), Marty Balin (Tower), Pat Bena-
tar (Coliseum), Allman Brothers (Music Hall), and the afore-
mentioned Stones concert with ZZ Top under the 'Dome.
Pace also books a lot of acts into Houston's finest venue, the
18,000 seat Summit. Recent Pace attractions at this physi-
cally and acoustically enjoyable southwest Houston locale in-
clude Grateful Dead, Jefferson Starship, the Kinks. Don Wil-
liams and Emmylou Harris, Foreigner, Billy Squier, Little River
Band and the Commodores.

Houston's other major national talent booker is Robert
Duncan's Pantera Ten Productions, which has recently
brought to the Bayou City Peter Frampton (Music Hall), Fog-
hat (Coliseum), Van Halen (Coliseum), Tom Petty and the
Heartbreakers (Summit), Journey (Summit), ELO (Summit).
and Joe Walsh (Summit).

Other recent visits by national biggies have been Queen in
the Summit (sponsored by Concerts West) and Liza Minnelli
with Joel Gray, Frank Sinatra, Steve Lawrence and Eydie
Gorme, Engelbert Humperdinck, and Ferrante and Teicher
(produced by Southwest Concerts).

Cardi’'s is a major Houston rock emporium that mixes top
local, regional, and national acts. Their recent attractions
have been Yesterday and Today, the Rods. DVC, the Rockets,
Uriah Heep, and Woodford St. Holmes.

According to Eddie Fair, director of market research at
Houston-based Lone Wolf Productions (which manages ZZ
Top, among others), very few good Houston bands do well in
their home town because of the venue situation. **Clubs like
The Alley, The Limit, The Rocksy, and Struts all feature copy
bands exclusively,”” Fair says. *‘As a result, good local groups
that play original music can't find a decent place in which to
play. The Agora used to feature top local talent from time to
time, but Thursdays, Fridays and Saturdays were for copy
bands only. Fitzgerald's and Rockefeller's are the only places
that seem willing to give good local talent a forum.”

Radio station KLOL recently put out a ““Talent In Texas" al-
bum that features what Fair considers 10 of the best home-
grown bands in the state. Seven are from Houston and play
there regularly: Kayote, Michaelmas, Dr. Rockit, True Hearts,
the Sirens, the Barbara Pennington Band, and Trout Fishing
In America. Judy's, a Houston-area new wave group has had
great success in local clubs and has released a locally re-
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corded album that has done very well in the area.

Two other local bands that seem to be making names for
themselves are Van Wilks, which recently opened for Peter
Frampton and Johnny Winter at the Tower, and Point, which
did the opening set for April Wine.

Houston has three other clubs that feature live talent. All
three are located on Richmond Avenue in the Montrose area.
The Copa Disco has recently featured Gloria Gaynor, Cynthia
Manley. and Two Tons of Fun. At Babylon, the recent head-
liners were the Haskells, Jessica Williams, Grace Jones, and
Divine. Parade has been offering the music of Thelma
Houston, Viola Wills, and the Boys Town Gang.

Country music in Houston mostly runs to the traditional.
but a club called the Rawhide Steakhouse books progressive
country performers such as Flying Blind, and Lonesome Ar-
madillo hosts the likes of Cadillac Cowboys and Forty Miles of
Bad Road.

Houston's premiere country music club, of course, is Gil-
ley's, the celebrated B-52 hangar in Pasadena featured in
John Travolta's ““Urban Cowboy.” Until Billy Bob's opened
this year in the Dallas-Fort Worth area, Gilley's stood in the
Guinness World Book of Records as the largest nightclub in
existence. Started by Texas-born native Mickey Gilley as a
homefront for him to play in locally, the ciub soon moved into
national importance as one of country's most exclusive show-
cases. Even before it became a major tourist attraction
through its exposure in "*“Urban Cowboy.” the club had se-
curely carved its niche in country history, launching a national
mania for what seems like everything connected with the mu-
sic and its stars. (Continued on page T-8)

THE CROWN JEWEL OF TEXAS

Austin’s Racetrack, Rodeo Arena
and Entertainment Complex

MANOR DOWNS

CHESLEY P. MILLIKIN
GENERAIL  MANAGER
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Frontier Heritage

® Continued from page T-7

Fool's Gold also brings in the top names. Recent guests in-
clude Hank Williams Jr., Ronnie Milsap, Tanya Tucker, Juice
Newton, Razzy Bailey, Johnny Rodriguez, Kenny Dale, Sue
Powell, and Johnny Bush.

Dance Town U.S.A. has seen the likes of Mundo Earwood,
Frenchie Burke, and Steve Douglas. Mundo is locally managed
and has played a number of area clubs, including Jinglebob's
in Baytown and Twentieth Century Cowboy in Pasadena prior
to a national tour. Roy Head and Johnny Lee now have their
own clubs in Porter and Pasadena, respectively. Other coun-
try performers who've been caught at Houston area clubs
recently are Kelly Schoppa (Whiskey Junction), Randy Cornor
(Cotton Eyed Joes), Moe and Joe (Moe and Joe's), Peewee
Kershaw (Honeycomb, Jinglebob’s, Countryland Ballroom),
and Dick Allen and the River Road Boys (Dance Town U.S.A)).

A surprising new face on the local country music scene is
Amanda Arnold, a popular newscaster for Houston's NBC af
filiate station KPRC. She has been seen playing a number of
local kicker establishments, including the Honeycomb.

Austin

This past year has brought a lot of changes to Austin’s mu-
sic arena—significantly with the closing of the Armadillo World
Headquarters.

For ten years, the Armadillo was a driving force in the musi-
cal heritage of Austin and served as a symbol of what Texas
music is to the outside world. That era came to a painful close
during the last days of 1980, as land developers bought out
the 'Dillo property for more lucrative ventures in Austin real
estate.

During the tast week of 'Dillo operation, such all time regu-
lars and ardent supporters as Joe Ely, Delbert McClinton,
Maria Muldaur, Jerry Jeff Walker, Gary P. Nunn, Asleep at the
Wheel and Commander Cody & the Lost Planet Airmen gave
last rites to the 'Dillo before the final lights were shut off.

As the end of 1981 approaches, Austin continues to lose
important showcase rooms that highlighted live music. An-
tone’s and Third Coast, two clubs that consistently booked
national acts, closed their doors this past year. A long-time in-
stitution called Soap Creek ended eight years of featuring top
Austin talent as well as larger, national acts.

Yet Austin, per capita, has always supported more clubs
with live entertainment than any metropolitan area in the
country. This capital city of Texas always will support new es-
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Cajun fiddler Frenchie Burke plays over 70 fairs a year from Texas to Nebraska,
and 30 rodeos a year highlighted by the World Championship Rodeo in Odessa
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tablishments that take the place of those that closed. Avid
Austin listeners tend to support new clubs in order to support
live music in their community. Even though newer estab-
lishments may not hold the character of some phased-out
clubs, Austinites will give the new nightspots a chance to sur
VIVE.

Mike Mordecai, who, since 1975, has been actively involved
in the recording end of local groups, claims the Austin music
community has improved 500% in better wages and gigs. Pos-
sibly, the prosperity lies in the city's strong economic growth
and the community’s professional attitude toward musicians.

On one hand, most musicians feel there are never enough
rooms to play, yet on the other hand, there are numerous
rooms with live music which continue to flourish.

The Frank Erwin Center on the Univ. of Texas campus, for-
merly the Special Events Center, is often referred to as the
“Super Drum” for its large, drum-like shape. Recent acts at
the 1,700-seat center include such super stars as Christopher
Cross, Anne Murray, the Moody Blues, the Beach Boys, and
often a country music package which, for example, would fea-
ture Slim Whitman.
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and Big Spring, Texas. Burke is booked by Encore Talent in San Antonio and

records with Delta Records in Nacogdoches.
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Michael Murphey in a scene from the film, ‘““Hard Coun-
try.”

The Tarrant County Convention Center in Fort Worth. A
site for all reasons, all seasons.
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Smaller Univ. of Texas concert halls that will feature top tal
ent are Hogg Auditorium and the Texas Union Ballroom.

The newly-renovated Paramount Theatre, seating more
than 1,200 visitors, provides a comfortable atmosphere for
audiences of Kris Kristofferson, Rodney Crowell, Commander
Cody and John Prine.

Club Foote, located in the heart of Austin, near the bus sta-
tion. attracts Austin’s more colorful clients inside as well as
outside the club. Club Foote is strongly associated with punk
and the new wave image. Talent coordinator for Club Foote,
Brad First, says the club is attempting to break that image by
showcasing talent of up and coming local bands, as well as na-
tional talent.

In recent months, Club Foote has presented some main
stream recording artists such as Delbert McClinton and Juice
Newton.

The open-air Liberty Lunch and Wagonyard provides live
music under the stars with performances on a large outdoor
patio. Many of Austin’s top talents frequent this stage during
summer months. Liberty Lunch is very much a part of the

(Continued on page T-44)
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George Strait, San Marcos, Texas performer, emerged as a major talent export
this year with national hits, ‘‘Unwound’’ and ‘*‘Down And Out.”
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Juice Newton is typical of the big name stars playing the
circuit of Odessa-based Herb Graham’s clubs, now number-
ing 30 in Texas, Oklahoma, New Mexico and Arizona.
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In April 1982,

the first phase of the most complete,
independent film video production complex
will begin to shine.

Complete Facllities.

Sound Stages available from
400 to 15,000 square feet.
Office Space available from
500 to 150,000 square feet.
Support areas including:
Spacious Dressing Rooms,
Large Wardrobe Rooms,
Rehearsal Studios,

and Set Construction Areas.

Dallas
Communications
Complex

The Studios
at Las Colinas

Pat Wolfe Director

For office space call Bruce Fogerty and
for studio information call Denice Finch:
2100 Stemmons Freeway, Dallas, Texas
(214) 855-6100
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Room To Grow, Stable Market Spur Chains

Texas continues to explode as the nation’s focal point be-
cause new retail record/tape/accessories/video software lo-
cations continue to open for the sixth year in a row.

“Every year [ think pretty soon the state will reach a satura-
tion point as far as new stores go,"” Allan Rosen, owner of the
18-store Recordland chain out of Lubbock, states. Thirteen of
the 18 Rosen outlets are in the second largest of the 50
states. Presently, he has no definite leaseholds, but like other
of his retailing peers, he's looking.

Nearby Amarillo’'s Western Merchandisers climbed higher
atop the retail heap several months ago when it acquired the
34 Disc Record stores. The Marmaduke family's Texas hold-
ings jumped to 61 locations out of the 92 retail stores they op-
erate under such names as Hastings Booking & Records and
Record/Sound Town. The Disc buyout from retail pioneer
John Cohen of Cleveland catapulted the Marmadukes into
fifth place among the nation’s retailers in the record/video in-
dustry.

And the WM retail division was the largest single block of
stores to go with the October 15 nationwide debut of the Wan-
ner Home Video rental-only videocassette.

Certainly an important factor in choosing the Lone Star
State to trial run the innovative retailing concept was the large
per capita penetration of VTRs. Perhaps an equally significant
element in the choice of Texas is the continuing stability of
that marketplace in a time when home entertainment indus-
try lag continues nationally.

Billy Emerson Jr., a native son of a native son, who opened
Big State Distributing. Dallas, 35 years ago to independent
record label distribution, points to the diversification of the
state’s industry. *‘From agriculture to petroleum to nuclear
science and it's spread out all over the state,” Emerson notes.

The WHYV test, expected to last four months, is considered
the most impacting yet in the early technology-marketing his-
tory of home video. Sound Video Unlimited, the Chicago-
based largest wholesaler of home video, opened just over a
month ago in Dallas so that it could become a “'master Ii-
censor” of the videocassette rental program. Southland
Video, a year-old Atlanta home video distributor, also opened
there recently, but is not handling the Warner program.

The Canton, Ohio-based Camelot chain of mall-oriented re-
tail record stores has six stores in Texas and is out shopping
for others, Jim Bonk, executive vice president states. Two
more will be opened before 1982 begins. The U.S. third larg-
est chain, the Record Bar, has five and is looking. The Mu-
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Even this display for pins in the boutique section of the Record Bar is a re-
minder of the Lone Star State. This display is in the Arlington Record Bar.
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By JOHN SIPPEL

sicland Group, the world’s largest retail skein, also mall-ori-
ented, has more than 25 locations in Texas. Eleven of the 13
Mr. Music stores are Texas locations, according to Tom Me-
yers, buyer for the Houston operation.

Sound Warehouse, whose 43 stores represent the largest
individual stores in any group of record/tape/accessories/
video chain, has 24 of its superstores in Texas and expects to
open two more there in the near future, according to Dan Mo-
ran of Bromo Distributing, Oklahoma City.

Independent retail isn't taking a back seat to its chain
peers. Emerson estimates he serves approximately 450 inde-
pendent store owners in Texas from his Dallas base. Even
though he finds a number of his accounts folding, he feels he
is adding about 10 new retail stores to his account list every
three months. The Big State one-stop now has seven sales
persons on the road and 10 calling on a microwave phone sys-
tem.

While it's difficult to get a real fix on the number of racked

record/tape/accessories departments in Texas, it probably
can be conservatively estimated that there are more than 500
such accounts spread out over the huge state.

Along with Western Merchandisers, national rack giants
like Handleman, Lieberman and Pickwick maintain sizeable
inventory-warehousing facilities in Texas.

Pickwick International respects the viability of the state.
Pickwick independent label distribution boss Jack Bernstein
maintains his permanent base in Arlington, Tex. although the
busy executive jets across country to personally oversee his
far-flung distribution empire.

Texas interestingly played an important role in the recent
decision of CBS Records to close its Santa Maria, Calif. record
pressing facility. The time and expense of shipping the strate-
gic Southwest area from the West Coast has risen continually
over the past three years to a point where now fastest and
cheapest surface shipments come from Midwestern manu-
facturing plants.

Rock ‘N’ Retail Forge
Youth-Bent Alliance

An informal survey of major Houston retail record and tape
stores reveals that rock albums continue to dominate overall
sales. Particularly hot artists in October sales were the Rolling
Stones, Genesis, Foreigner, Journey, and hometown favorites
ZZ Top.

Country albums and r&b disks are also doing well, the
former racking up particularly good results in southeast Hous-
ton and the latter doing very well in the black parts of town. A
new artist known as Roger has found rapid acceptance in the
Bayou City, as have Roger Whittaker, Carole Bayer Sager,
Juice Newton, and a local new wave band called the Judy’s.
Soundtrack albums are doing very nicely—particularly those
from ‘‘Heavy Metal,”” “‘Endless Love,” **Arthur,” and **Fame.”

Retail writers: John Sippel is Billboard Marketing Editor; Houston by
Alan Waldman; Fort Worth story by Susan Candalana., also a freelance
writer.
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Sound Warehouse is one of Houston's top record outlets,
with nine locations. Mark Dempsey, manager of their largest
store (Westheimer at Voss) reports that rock is number one by
far at his southwest Houston location. He lists his top sellers
as the Rolling Stones, ZZ Top, Foreigner, Pat Benatar, Bob Se-
ger, Tom Petty and the Heartbreakers, Journey, AC/DC, and
REO Speedwagon. He says that the Jon and Vangelis album
sells so fast he can't keep it in stock.

After rock, country is the most popular at Sound Ware-
house. **“Most of our country sales are of mainstream artists,
such as Willie Nelson, George Jones, Anne Murray, Waylon
and Jessie, and Alabama,” Dempsey says, ‘‘however there
are some ethnic Texas type things that also do well, like [saac
P. Sweat and the various Cotton-Eyed Joe albums.”

Soul is very hot, with Teddy Pendergrass and Kool & the
Gang leading the pack. Easy listening albums also move in
southwest Houston (a white, middle to upper middle class

(Continued on page T-20,
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Record Bar opened its fifth store in Texas with the grand opening in June of the
Sunrise Mall Record Bar in Corpus Christi. On hand for the festivities was

Mayor Luther Jones, who presented Record Bar president Barrie Bergman with
the key to the city. From left to right: Record Bar treasurer Arlene Bergman,
Barrie Bergman, Mayor Jones and Record Bar district supervisor Guy Thibaut.
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RANDY JACKSON, President

Chardon Inc.
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New Generation Of Studios
Find Action Worth The Wait

BY BILL WILSON

‘Gone to Texas' has recently become the catch phrase for
the migration of people looking for opportunities in the South-
west. For those in the recording industry, this migration is re-
flected in a new generation of studios and updated facilities.

What has now ‘come to Texas' had been in Texas for several
years in the small studios of Austin, Tyler, Houston and Dal-
las. These studios waited patiently, built and expanded
quietly while supporting local artists as well as radio and the
commercial markets. They waited and it now seems that a
large part of the market has indeed ‘gone to Texas.’

Dalias

Dallas has long been associated with the commercial jin-
gles, radio spots, and commercial and industrial soundtrack
as well as television work. The diversification is still apparent,
but the expansion of major recording work is apparent also.

Goodnight Audio, housed still in a converted church, has
recently undergone a change in management and is now
headed by Gordon Perry, who bought the previous partner-
ship with Chuck Niles. Perry, who previously gave direction as
studio manager, now divides his time between producing as
well as running the business. He has been credited for arrang-
ing on “‘Bella Donna" for Stevie Nicks, and is expecting Pat
Benatar in for a King Biscuit Flower Hour taping session follow-
ing her Dallas concert date. *‘There has been a dramatic in-
crease in record production in the last few months,” Perry
says, ‘‘and we're opening up right along with it. We're doing
some jazz. Condor and Bill Tillman just recorded with us a
couple of weeks back. Things are really popping. We did an
album project with the Fabulous Thunderbirds about a month
ago on Chrysalis and set them up to open the Stones’ Dal-
las show on Halloween night. So, things are really looking
good.”

Gordon continues to work with the Dallas jingles market but
says that what was over half of Goodnight's business is down
to about 30% and that difference is covered in the demand for
more film scoring and live projects, as well as a busy schedule
with names like Fleetwood Mac, Foreigner, Pat Benatar and
Stevie Nicks’ solo recording packages. “*We also did a video-
tape documentary on the making of ‘Bella Donna’ for Stevie
(Nicks).” Gordon's wife, Lorrie, is currently singing backup vo-

steve Moss
Dallas, Tex.

Bill Wilson is a freelance writer based in Dallas.
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cals with Stevie Nicks and is planning to go on the road with
her soon.

Sumet Bernet is going into its 12th year of operation and is
still going strong, and growing. Owned by Ed Bernet, who still
sings and works commercials in the studio, as well as plays
with the Levee Singers, a Dallas band together after 20 years,
Sumet Bernet has three 24-track studios of MCI equipment
and isin the process of opening a fourth. **Our new studio will
handle both 16mm and 35mm ‘sound mixing’ for post pro-
duction film work. We've got completely new equipment and
we hope to be running the new studio in six months."

Bernet just completed a tv spot with Ronnie Milsap and a Dr
Pepper music score with a live cast. Bernet recalls opening the
studio in a warehouse back in 1963 on borrowed money with a
three-track mono machine and a radio station board. *‘We've
come a long way and we're still growing with the future.””

January Sound was recently bought by the Indianapolis
based Fairbanks Co. in January of last year. Fairbanks owns

(Continued on page T-28)
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RECORDING
STUDIOS

Legend: The following is a list of record-
ing and mastering studios open to the pub-
lic, by citv/metropolitan area. The ma-
terial within parentheses, following the
main body of the listing, denotes the fol-
lowing: (No. of studios. Maximum no. of
tracks on any one (analog) recorder/ max-
imum no. of tracks when interlocking re-
corders/number of tracks of digital re-
cording capability). The key to abbrevia-
tions used for services offered is: Remote:
Mobile and/or Location Rec’g; Dupl'n:
High Speed Duplication; Pic.: Picture.

e ARLINGTON (Area Code 817)

Pantego Sound Studio, 2210 Raper Bivd. Zip 76013 Tel 461-8481 (1 stu-
dio. 24-tr.)
Services: Other—Songwnting. Publ'g

® AUSTIN (Area Code 512)

Austin Rec'g, 4606 Clawson Rd. Zip' 78745, Tel. 444-5489. Qwner. Studio
Mgr & Chief Eng.: Wink Tyler (1 studio 24-tr)
Services: Audio—Remote; Other Servs.—Mailing Serv., Publ'g,

Lone Star Rec'g, 1204 N. Lamar. Zip: 78703. Tel: 478-3141. Studio Mgr
Vicki Margoln; Chief Eng  Andy Murphy. (1 studio. 16-tr.)
Services: Audio—Remote, Dupl'n—Cassette, Open Reel, Film—Score w/a
Pic.

Lost Mountain Rec'rs. 7308 S Congress Ave Zip 78745 Tel 444 5762 Stu
dio Mgr Michael Wiebold, Chief Eng. James Tuttle (1 studio. 8:tr )
Onion Audio, 7095 Commanche Trad Zip 78732 Tel 451 4347 Qwner &
Chief Eng : Hank Alnch; Studio Mgr. Lams LeBaron (1 studio 8tr)

Services: Audio—Remote.

P S G Rec'g Studio, PO Box 1482 Zip 78767 Tel 454-5653 Owner, Studio
Mgr & Chiel Eng Pedro S Guterrez (1 studio. 8-tr )
Services: Audio—Remote, Press, Dupl'n— Cartnidge, Cassette, Open Reel

Photo Processors Inc , PO Box 2116, 909 N Congress Zip 78768 Tel: 472
6926 Owner. 0. Thomas; Studio Mgr G Wilkison, Chief Eng £ Zreet.
(2 studws. 4 tr.)
Services: Audio—Dupl'n- Cassette, Open Reel, Film—Score w/ or w/o
Pic.. Dub. Mag Mach, Video—Audio Mix; Other Servs.— 16mm Color &
B&W Processing & Printing

Production Block Studios. 2222 Rio Grande. Zip 78705 Tel 472-8975.
Owner Joel Block, Chief Eng. Bill Harwell (2 studio. 8-tr )
Services: Audio—Dupl'n—Cassette, Open Reel, Other Servs.—Audio
Prad’n tor Radio & TV & Shide Shows. Demos, Jingles, Special Features—
Pool

Reelsound Rec’g Co., PO Box 280. Manchaca 78652. Tel 472-3325, 282

0713 Owner, Studio Mgr & Chief Eng. Malcolm H Harper Jr (24-tr.
remate/46 tr. with interfock)
Services: Audio—Remote; Video—Remote, SMPTE Interlock

Ruff Cedar Rec'g Studios, 5012 Brghton Zip 78745 Tel 444 0183 Owner
& Studio Mgr. Russell C Whitaker. Chief Eng. Ben Thornton. (1 studio
24:4r)
Services: Audio—Press, Dupl'n—Cassette, Other Servs.—Promo , Video
Prod'n, Copyright Assistance, Special Features—Recreation Facilities.
Sound Rec'rs Inc., 4031 Guadalupe. 2ip 78751. Tel 454 8324 Owner
Miles Muller, Studio Mgr & Chief Eng Ted Candles
Services: Audio—Press. Dupl'n—Cassette, Open Reel, Other Servs.— Cus
tom Cassette Loading & Labeling, In House Label Printing

Studio South, 308 W, Sixth St Zip- 78701. Tel 472-4807 Studio Mgr.
James Tuttle, Chief Eng. Chet Himes (1 studio 24-tr /48 tr with ter-
iock)
Services: Audio—Remote. Video—SMPTE Interlock, Other Servs.—Digital
Audio Available on Request; Special Features—1 Sierra-Eastiake Studio,
3 Lounges, Pool Table, Kitchenette.

© CORPUS CHRISTI (Area Code 512)

Freddie Rec’g Studio, 1316 N Chaparral. Zip 78401 Tel 884 9339 (161tr)

o DALLAS METROPOLITAN AREA
(Area Code 214)

A & RRec Mig Corp,, 902 N. Industnal Blvd. Zip 75207. Tel 741 2027. (1
disk mastering studio)

Services: Audio—Disk Master, Press. Dupl'n—Cartridge. Cassette; Other
Servs.— Broadcast Disks

Autumn Sound {dw. of Autumn Prod'ns inc ), 3810 Cavaber St, Garland
75042 Tel 494-3494. (1 studio. 24-tr)

Services: Other—Prod’n Packages, Commercials, Jingles, Special Fea-
tures—4000 Cubic Ft Lwve Echo Chamber

Crystal Clear Sound of Dallas, 4902 Don Dr Zip 75247 Tel 6302957
Owner, Studio Mgr. & Chief Eng.: Merle D Baker (I studio 24 tr.)
Services: Audio—Press, Other Servs.—4 Color Jacket Printing

Edenwood Rec’g Studios, 7319-C Hines Pl , Suite 201 Zip 75235 Tel 630
6196, Owner & Studio Mgr.. Jerry W Swafford, Chief Eng  Dave Scott (2
studios 16:tr )

Services: Audio—Dupl'n—Cassette, Open Reel. Film—Score w/o Pi.;
Video—Score w/o Pic.

Goodnight Audio, 11260 Goodmight Ln. Zip 75229. Tel 241-5182. Owner &
Studio Mgr.: Gordon Perry, Chief Eng. Tom Gowdoli. (2 studios. 24 tr)
Services: Video—Audio Mix.

Huddleston’s Rec'g. 11819 Lippitt Ave Zip 75218. Tel 328-9056. Owner &
Studio Mgr.. Gene Huddieston, Chief Eng.” Paul Hill (1 studio. 24-tr.)
Services: Other—Staff Rhythm Section, Rec Prod'n, Jingles, Publ'g.

January Sound Studios Inc. (div. of Farbanks Broadcasting tnc.). 3341 Tow-
erwood. Zip: 75234, Tel: 243 3735. (1 studio. 24-tr)

Services: Audio—Remote, Disk Master. Press; Film—Location Filming,
Score w/0 Pic.; Yideo—Remote, Score w/ or w/0 Pic . Audio Mix, Special
Features—Game Room.

Dick McGrew Rec’g Serv., 902 industrial Bivd. Zip: 75207. Tel; 741-2027.
Services: Audio—Disk Master, Press, Dupl'n—Cartridge, Cassette, Open
Reel.

Omega Audio & Prod'ns, Inc. PO Box 71, 8036 Aviation PI Zip. 75235 Tei
350-9066. Owner & Studio Mgr - Paul A. Christensen, Chief Eng  Russell
L Hearn (24 tr) Remote facilities: 2805 Cover Valley Dr, Garland
75043. Tel. 226 7179 (24:tr)

Services: Film—Location Filming, Score w/Pic . Video—Remote, Score
w/Pic, SMPTE Interlock; Other Servs.—Video Sweetening.

Precision Audio Inc, 11171 Harry Hines, Suite 119 Zip 75229. Tel 243
2997, Studio Mgr. & Chief Eng.. Rick Sheppard (1 studio. 24-tr)
Services: Audio— Remote. Dupl'n—Cassette, Open Reel: Film—Score w/o0
Pic.. Yideo—Score w/0 Pic , Other Servs.—Arranging, Prod'n, Electronic
Music Prod'n

Production House, 2807 Lemmon. Zip: 75204. Tel. 521.0110 (1 studio. 24
tr)

Services: Audio—Remote; Other Servs.—Arranging.

Ranbow Sound Inc., 1322 Inwood Rd. Zip 75247 Tel 638-7712 Pres Bab
Chine, Exec. Sludio Mgr  Phil M Allison, Chiet Eng  Dawid Boothe. (1
studio. 24 tr )

Services: Audio—Press Other Servs.-Album Jacket Design

Real to Reel Studios Inc., 2545 N Fitzhugh Zip 75204 Tel: 827-7170. Stu
dio Mgr. & Chief Eng  Ron Morgan (1 studio 24-tr)

Services: Audio—Dupl'n—Cassette, Dpen Reel, Other Servs.—in
House Prod'n Co (Commercial Productions of Dallas). Talent & Accom
modations Co ordination

Sellers Co. Rec'g Studios. 2102 Jackson. Zip 75201. Tel. 741-5836. (4-1r )
Services: Audio—Dupl'n-Cassette, Open Reel.

The Starr Studios, 7011 N Janmar Dr. Zip' 75230. Tel 691 8846. Owner.
Dick Starr. Studi Mgr. Carole Starr; Creative Dir. Marshall Such; Chief
Eng W Stambaugh (1 studio. 16-tr)

Services: Audio— Dupl'n— Cassette; Film—Score w/ or w/0 Pic , Video—
Score w/ or w/o Pic, Other Servs.—Shide Show Sync w/ Sound. Copy
Wniting, Location Rec'g, Special Features— Poot

Sumet-Bernet Sound Studros, 7027 Twin Hills Ave Zip 75231 Tel 691
0001. Owner Ed Bernet; Studio Mgr. Tom Kenchel. (3 studios 24 tr )
Services: Film—Mag Mach., Other Servs.—Computer Mixing.

Sundance Prod'ns Inc , 7141 Envoy Court. Zip: 75247 Tel 688-0081. Owner
& Pres . Rush Beesley, Chief Eng. Tex Frossard. (1 studio 24-tr.)
Services: Film—Mag. Mach , Video—Score w/ or w/0 Pic. Audio Mix,
SMPTE Interlock, Other Servs.—-Post Prod'n, Locatron Video, Computer
Anmation

T M Prod'ns Inc (dwv of Shamrock Broadcasting Corp ), 1349 Regal Row.
Zip 75247 Tel' 634 8511 Studwo Mgr. & Chief Eng Dan Peterson (3
studios 24 tr )

Services: Audio—Dupl'n—0pen Reel; Other Servs.—Music & Lync Wnit
ing; Special Features—“Free Floating” Studio

© FORT WORTH (Area Code 817)

Buffalo Sound Studios, 910 Currie SI. Zip. 76107 Tel: 335 7733 Owner &
Studio Mgr. Jim Hodges; Chief Eng.. Mike Talmage. (2 studios 24 tr /
A8.tr with interlock)

Services: Audio—Remote. Dupl'n—Cassette

The Wind Mill, 3212 Chenault. 2ip" 76111 Tel 838 8189 Owner & Studio
Mgr.. tames M Taylor; Chief Eng  Charlie Bowles (1 studio 8-tr.)
Services: Film—Score w/ or w/0 Pic., Yideo—Score w/ or w/e Pic

o HALTOM CITY (Area Code 817)

Daknidge Music Rec'g Serv & Demo Studio, 2001 Elton Rd Zip 76117 Tet
(studio} 838-8001, (residence) 838-7623 Owner. Studio Mgr & Chief
Eng.. Homer Lee Sewell (1 studio 8-tr)

Services: Audio— Dup('n—Cartridge, Cassette, Open Reel, Other Servs.—
Mono Disk Mastering, Music Publ'g

o HOUSTON (Area Code 713

A C A Rec'g Studios Inc., 8208 Westpark Dr. Zip: 77063. Tel* 783-1771. (2
studios. 16-tr.)

Services: Audio—Remote, Press, Dupl'n—Cartridge, Cassette, Open Reel,
Other Servs.—A-V Shows, Jingles. Film Music

Amphion Studio (div. of Amphson Sound & Light Inc.), 6103 Aletha Ln. Zip:
77081. Tel 774-6030. Studio Mgr.: Duane Massey. Chief Eng.: Bill Mas-
sey (1 studio, 8tr)

Services: Other—Arranging, Composttion.

B A 'S Rec’g Studio, 5925 Kirby Dr.. Suite 226. Zip. 77005. Tel- 522-2714.
Owner, Studio Mgr. & Chief Eng.: Shelton Bissell. (1 studio 4-tr))
Services: Other—Asranging. Conducting. Prod’'n, Mgmt. Consultation,
Booking Agency.
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Buttermtk Studie 1310 Tulane Zip 77008 Tel 864-0705 Owner & Chief
Eng. Charlie Bickiey. Studio Mgr Trent Burns (1 studio 161r)
Services: Audio—Remole, Other Servs.— Mobile Broadcast Mixing

CookSound Prod'ns, 6626 Horwood Zip 77074 Tel 772 1006 Owners
Shotgun & Karen Cook, Studio Mgr Tina Nelkin; Chief Eng  Chnis Jen
sen (2 studios 8 tr /24 tr with interlock)

Services: Audio—Remote, Dupi'n—Cassette, Open Reel, Video—Score,
Audio Mix, Qther Servs.— Commercial Prod’n. Mobile Disk Jockey on
Staff, Writers. Prod'rs, Arrangers

Oigrtal Servs /Rec'g, 2001 Kirby D, No 1001 Zip 77019 Tel 520-0201
Telex. 790202 Studio Mgr John A Moran, Chief Engs John Moran,
Chuck Fitzpatrick. (1 studio digital rec’g only)

Services: Audio— Remote, Disk Master (digital), Video—Score w/o Pic,
Audio Mix, SMPTE Interlock (for digital audio), Special Features—Night
club on Rool on Building, Private Beach House Available for Clients

Garza Sound Studio, 802 W Patton. Zip 77009 Tet 861 3976 Owner &
Chief Eng. Nacho Garza. Studio Mgr  Cyathia Garza (I studio 16 tr)
Services: Audio— Dupl'n—Cartnidge, Cassette

Gilley's Rec'g Studio, 4500 Spencer Hwy.. Pasadena 77504 Tel 941 7193
Owners Micky Gilley, Sherwood Cryer, Studio Mgr & Chief Eng Bert
Frilot (1 studio 24 tr )

Services: Special Features—Live Recording from Micky Gilley's Club
(Seating Capacity 5000) Adjacent to Studio Bandstand Connected to
Cantrol Room via 28 Mic Inputs & Closed Circuit Tv

Inergr Rec'g Studio. 15825 Memorial Dr Zip 77079. Tel 493-1533. Owner
Vincent Kickerillo, Studio Mgr. & Chief Eng  David L. Kealey (1 studio
241r)

Services: Film—Score w/ or w/o Prc.. Yideo—Score w/ or w/o Pic.. Audio
Mix, Other Servs.—Digital Recorders Available on Request

Ludwig Sound Inc.. 1022 Hodgkins St Zip 77032. Tel 449 8388 (2 stu
dios 16-tr.)

Services: Audio—Remote. Dupl'n—Cassette, Open Reel

Dale Mullms Studios, 8377 Westview Dr. Zip. 77055. Tel 465 6554 Qwn
ers Dale Mullins, Wallie Smith, Studio Mgr. Wallie Smith, Chief Eng
Dale Mullins (1 studio. 16-tr.)

Services: Audio— Disk Master, Press, Film—Location Filming, Score w/ or
w/0 Pic., Yideo—Remote, Score w/ or w/0 Pic, Audio Mix

Musician's Rec'g Studio. 1423 Richmond Ave Zip 77006. Tel 521 9887
Owner & Studio Mgr  Bilt Wade; Chief Eng  Bobby Ginsburg (1 studio
16:tr)

Services: Special Features— Rehearsal Hall, Acoustic Echo Chamber. Rec-
reation Area

Rampart Rec'g Studio, 6105 Jessamine Zip 77081 Tel 772-6939. Owner,
Studio Mgr & Chief Eng . Stephen Ames (1 studio 16 tr.)

Services: Film—Scare w/o Pic., Video~Score w/ or w/0 Pic, Audio Mix,
Other Servs.—Rec. & Jingle Prod'n, Consultation

Sound Arts Rec'g Studio, 2036 Pasket. Zip 77092 Tel 688-8067 Owner,
Pres, & Chief Eng.. Jeff Wells, Studio Mgr  Barbara Pennington (1 stu
dio 24tr)

Services: Audio—Remote, Press; Other—Prod'n, BMI Publ'g, Rec Label,
Equip Sales

Sound Masters (dw. of Nashville Sound inc ). 9717 Jensen Dr Zip 77042
Tel. 695 3648 Owner & Studio Mgr  im D Johnson. Chief Eng AV
Mittelstedt. (1 studio 24 tr)

Sugar Hill Studios. 5626 Brock Zip 77023 Tel 926 4431 Owner Huey P
Meaux. Studio Mg & Chief Eng. Lonme Wright (2 studios 16t )

® MCALLEN (Area Code 512)

Falcon Rec'g Studio (div of House of Falcon). N Bentsen Rd Zip 78501
Tel 686-9994 (1 studio 16:tr)

© PORT ARTHUR (Area Code 713)

The Musik Faktory, 1812 Procter St. Zip 77640. Tel 982 7121 Owners
Lois & Floyd Badeaux: Chief Eng - Floyd Badeux. (1 studio 41tr)

o SAN ANTONIO (Area Code 512)

United Audio Rec'g Co , 8535 Fairhaven. Zip 78229 Tel £90-8888 Owners

Robert Bruce, Phil Blakely; Studio Mgr  Bruce Greenburg, Chief Eng
Marris Perron. (2 studios 24 tr.)
Services: Audio—Remote: Film —Score w/Pic.. Mag Mach ; Video—Score
w/Pic, Audio Mix. SMPTE Interfock: Other Servs.-Staff Arrangers/
Wnters, Commercial Music Production, Spot Production. Special Fea-
tures—Musician & Vocalist Contracting,

2 A ZStudios, 6711 W. Commerce Zip: 79227 Tel. 432-9531 Owner Joey
Lopez, Studio Mgr & Chief Eng.. Robert Blackstone (1 studio. 16 tr )
Services: Audio—Disk Master. Press, Dupl'n—Cartridge, Cassette, Open
Reel
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o SAN BENITO (Area Code 512)

\deal Rec'g Co, 119'S. Sam Houston Blvd. Zip: 78586 Tei 399-5377 Studio
Mgr. & Chief Eng. John F. Phillips (I studio 2:ti.)
Services: Audio--Press.

® TYLER (Area Code 214)

Custom Sound Studio, 1317 S. Peach St. Zip: 75701 Tel 597-2961 Owner
& Mgr Curtis Kirk (8-tr.)
Services: Audio—Press.

Robin Hood Studios. 2200 Sunnybrook. Zip 75710. Tel: 592.7677 (1 stu
dio. 24-tr)
Services: Audio—Press, Film—Score w/ or w/0 Pic Video—Score w/ o
w/o Pic

© UVALDE (Area Code 512)

Indian Creek Rec'g. PO Box 487 Zip: 78801 Tel (office) 278-7343. Owner
Marty Manry: Studio Mgr - Blaine Bennett. Chief £ng. Jotin Rollo (1 stu
dio. 24-1r)

Services: Special Features—Swimming. Accommodations. Studio Lo
cated on 4000 Acre Ranch

® WICHITA FALLS (Area Code 817)

Nesman Studios, 3108 York Ave. Zip 76309, Tel: 767-1629 Owner & Chie!
Eng Lewis Nesman, Studio Mgr J Sally Nesman (! studio 4tr)
Services: Audio—Remote, Disk Master. Press. Dupl'n-Cassette. Open
Reel. Film-Location Filming.

RECORD COMPANIES

Action Recs., 1616 Park Place Ave.. Fort Worth 76110 Tel: (817) 923-1111.
Qwner: Marvin Moore, Lew Gillis, Bob Qavis.

Almanac Rec. Co., PO Box 13661. Houston 77019. Dir. Mack McCormick:
Prod'r. ). D Horn.

Amazing Recs., PO Box 26265. Fort Worth 76116 Tel: (817) 735.9768.
Owner & Mgr.: Jim Yanaway.

Autumn tnt'l Recs., 202 Heather Dr.. Garland 75042, Tel: (214) 272-9272
Pres. Philip S. Otten Jr.

B L T Recs., PO Box 9830, 3507 W. Vickery, Fort Worth 76107. Tes: (817)
737-9911. Pres.: J. P. Kimzey

Beau Jim Recs. Inc., 10201 Harwin Dr., Suite 2206, Houston 77036. Tel
(713) 771-6256. Pres : James E. “Buddy” Hooper.

Bollman Int'l Recs , PO Box 28553. Dallas 75228. Tel: (214) 263-8798. Con-
tact: B. L. Bollman.

Labels: (Owned) BI, Gospe! City

Branch Int'l Recs., PO Box 31819. Dallas 75231. Tel: (214) 750-0720.
Owner: Bart Barton; A&R: Mike Anthony. (Also see Sunshine Country &
Yatahey.)

Buttermilk Recs. 1310 Tulane, Houston 77008. Tel (713) 864-0705.
Owner: Charles Bickley: Promo. Mgr.. Brenda Ray, A&R Trent Burns.
Labels: (Owned) Buttermilk Fiatrock; (distributed) Fair Retail. Hamilton
St., Krayola, Rinconada.

Candy Recs., 2716 Springlake Court, Irving 75060. Tel: (214) 259-4032.
Owner & Gen. Mg Kenny Wayne Hagler
Labets: (Owned) Candy, Holl.. Lil'Possum, Sweet Tooth.

Cherry Recs., 9717 Jensen, Houston 77093. Tel- (713) 697-8849

Christi Recs., PO Box 11152, Fort Worth 76110. Tel (817) 738-8843. Pres
Major Bilt Smith.

Cochise Rec. Co, PO Box 1415, Athens 75751 Tel: (214) 675-5192

Contrast Rec. Corp.. PO Box 891, San Antonio 78293, 5034 Bernadine Dr..
San Antonio 78220. Tel: (512) 271-3701. Pres. Larry C Collins; Prod'n
Dir.: Edward L. Hill; Admin Ass't' Gene O. Collins, Sales & Mktg. Joan E.
Green, Pub. & Promo.: Joe Coole; Adv. Eddie V. Green

Coyotee Recs, PO Box 6390, Corpus Christi 78411 Tel: (512) 854-7376
Contact: Gary Beck

Custom Recs. PO Box 231, Tyler 75710 Tel (214) 597-2961. Mgr .- Curtis
Kirk

D C Sound Ents.. 6505 Sheridan Rd.. Fort Worth 76134. Tel: (817) 293
5561, 738 1951 Co Owner & Promo.- Derwood Rowell, Co-Owner & A&R:
Stan Knowles, Gen Mgr . Daphne Knowles: Sales Mgr.. Carolyn Rowell,
Labels: (Owned) DC Sound, DC Sound Country.

Dallas Recs. & Tapes/Triple-) Recs./Trinity Recs (div of Trinity Music Inc ).
PO Box 10467, Dallas 75207. Tel: (214) 631-8828 Pres.: fim Hilliard;
VP/A&R Dur. Jim Pat Mills; VP/Promo. Dir.: Gary Young; VP/Prod'n Dir
James Neel.

Dailas Star Recs.. 9646 Rylie Rd., Dallas 75217 Tel: (214) 286-1711
Owner/Opns. Mgr. David A. Coffeey, New Talent Dir. David Gage
Labels: (Dwned) Dallas Gospe!, Dallas Star.

Dark Silver Recs., 1921 Beech St.. Amarllo 79106. Tel: (806) 3526073
Pres.: Michael Thomas, VP A&R: Dean Taylor; Promo. Dir: Jack Randall
Darva Recs. (div. of MBA Prod'ns), 8314 Georgian Dr., Austin 78753, Tel:
(512) 836-3201/3194. Pres. Roy J. Montgomery: Gen. Mgr. Shirley

Montgomery, A&R Joe Montgomery, Promo. & Mktg. Dick Culp

Delta Recs, Box 225. Nacogdoches 75961 Tel: (713) 564-2509.

Demon Recs., PO Box 90698, 301 Wells Fargo, No. 28. Houston 77090. Tel
(713) 537-9292. Pres. & Treas. Steve King, VP & Sec'y: Steve Douglas:
Promo. & Sales: Cookie Kelly; Prome.. Judy Walker. Marsha King.
Labels: (Owned) Demon, K&S.

Domino Recs. Ltd., 222 Tulane St Garland 75043, Co-Owner. A&R Dir. &
Int'} Co ord. Gene Summers; Co Owner: Deanne Summers: Prod'r/PR
Mgr .. Steve Summers.

Labels: (Owned) Domino, Front Row: {distributed) Lake Country (Swit-
zerland)

Colone! Buster Doss Presents, PO Box 927, Manchaca Sta.. Austin 78652
Pres Col. Buster Doss. VP Barbara Doss; Sec'y: Kim Doss; Treas.. Bo
Doss
Labels: (Owned) Aus Tex., Colone) Redneck. Doss, Kimbo, Range Buster,
Six Shooter, Stardust, Wizard.

Excelsior Recs. (dv. of Pickwick Int') Inc.), 2200 Randol Mill Rd.. Arlington
76011 Tel: (817) 261-4281. Reg'l Sales Mgr - Tom Coliey
Labels: (Owned) Ascension, Excelsior, Pickwick, Pro Arte, Quintessence;
(distributed) Sunbird.

Felicity Recs. Inc., PO Box 5754. Austin 78763 Tel: (512) 4721004 Bd
Chm.- Witliam W. McNeal; Pres.. Craig D. Hillis; Exec. VP: Steven From-
hofz, VP Mitg. Shelly Hart.

Firecreeke Recs. (div of MM Recs.). 3659 Glen Haven. Houston 77025. Tel
(713) 660-7965. Prod'r: Mike Miola

Freddie Recs.. 6118 S. Padre Island Dr.. Corpus Christi 78412 Tel: (512)
992 8411. Owner- Freddie Martinez; Gen. Mgr.. Lee Martinez: Sales &
Promo.. Jessie Salcedo; Sales: Laura Guerra, Engs. Hector Gutierrez,
Gary Beck, Rick Longoria

Freko Recs., PO Box 11967, Houston 77016. Tel: (713) 987-2273. Pres.
Freddie Kober; Sec'y-Treas. Clauda Kober

General Music Corp., 3012 N. Main St., Houston 77009. Tel: (713) 225
0450. Pres.. Jay Collier; Opns./Gen. Mgr.- Bettye Collier; Sales & Mkig.
Betty Aldis; Nat'l Promo. Dir. Alan Young.

Labels: (Dwned) Bonanza, Colomial, GMC, IRS, Volunteer.

Gold Guitar Recs., 1450 Tesrell, Beaumont 77701, Tel: (713) 832.0748
Owner. Don Gilbert.

Labels: (Owned) Azure, Gold Guitar.

Gold Street Inc., PO Box 124, Kirbywille 75956. Tel: (713) 423-5516. Pres. &
Gen Mgr : James L. Gibson; Promos. & Sales Dir - Robbie Gibson.
Labels: (Owned) Glory Express, Gold Street.

Grapevine Opry, 308 Main St., Grapevine 76051. Tel: (817) 481-3505
Labels: (Dwned) ASR. GO.

John Hall Recs. Inc., Box 18344, 5009 Davis Bivd., Fort Worth 76118. Tel:
(817) 281-6605. Pres./Owner: John Hall: Mkig. Mgr Troy E Bradiey
Happy Beat Recs., 14045 S. Main, Suite 303, Houston 77035. Tel (713}

641 0793. Pres. Roger Cummings, VP/A&R Black Music: Steve Cum-
mings; Exec. Sec'y: Betty Cummings: Nat'l A&R: Robert Jackson: tat'l
Pub.: Cornell Blakely. Sales Mgr Linda Harris
Labels: (Owned) Happy Beat; (distributed) MSB, Venus

Happy fazz Recs. Inc., PO Box 66, San Antonio 78291; 522 River Walk. San
Antonio 78205. Tel (512) 225-6841.

Labels: (Dwned) American Jazz, Audiophile, Happy lazz.

Hisong Recs. (div. of Musedco Publ'g), Box 5916. Richardson 75080. Tel:
(214) 783-9925. Owner: Richard A Shuff; Promo. Royce D. Baker,
Prod'r: Eddie Fargason

House of Falcon Inc., 821 N 23 McAllen 78501 Tel (512) 687 7121
Cable: FALCON. Pres. A Ramirez Sr.; Sec’y & Gen Mgr: A. Ramrez Jr.
Rec’'g Dir. Mark A Ramurez; Gen. Sales Mgr.: Ramiro Perez
Labels: (Owned) ARV Int', Falcon, RIC.

Houston Recs. Ltd., 3300 Jensen Dr., Houston 77026. Tet: (713) 223-597 1,
2285. Contact. Gasper P. Puccio.

Inergi Recs.. 1300 Texas Ave., Houston 77002 Tel: (713) 222-856!

tnternationat Mod Recs., 2510 Tasrytown Mall, Houston 77057 Tel: (713)
695-3648. Contact: Jim D. Johnson
Labels: (Owned) Gestation. international Med

Iste City Recs.. 411 Kempner, Galveston 77550. Tel (713) 763-8344

Jamaka & Felco Rec. Co., 3621 Health Ln., Mesquite 75150 Tet: (214) 279
5858. Owners: Jimmy Fields, George McCoy.

Joey Recs Inc., 6703 W. Commerce, San Antonio 78227. Tet: (512) 432
7893.

Labels: (Owned) Dina. Joey, SAS

Kari Recs. Inc., PO Box 9246. Austin 78766. Tet. (512) 345-5796. Pres
Doug Pendergrass: VP- Jerry Foster; Sec'y-Treas Don Bedel!; Opns.
Mgr. Johnny Mornis; Sales. Joknny Elgin
Labels: (Owned) Kani. Kik.

Lake Country Music, PO Box 88, Decatur 76234 Tel: (817) 6272128 Pres.
Oanny B. Wood: Partners: Larry Quinten Wooldridge, Mark House

Leaf Recs. PO Box 1297. 815 Trailwood, Hurst 76053 Tel- (817) 268 3276

Longhorn Ballroom inc., 216 Coninth, Dallas 75207 Tel: (214) 428-3128.

M D) Recs., Preston Tower, Suite C148, Dallas 75225. Tel: (214) §91-7319.

Marsal Prod'ns Inc, 1735 Castroville Rd.. San Antonio 78237 Tel: (512)
433.9351. Pres.. Antonio J. Menendez, VP. Felix Elizondo; Sec'y-Treas
Pat Alvarado
Labels: (Owned) Del Rio, Magda Sonido Int'|

Marullo Prod'ns Inc . 1121 Market St.. Galveston 77550. Tel: (713) 762
4590 Pres.. A. W. Marulio Sr, VP A W. Marullo Jr; Pop & Country ASR:
Mark Allen, George Lee; Sales & promo. Mgr.. Russ Reeder

Max Promos.. PO Box 7386. Beaumont 77706. Tel (713) 8666726 Pres
Richard T. Bianco, A&R/Sales Promo. Tim Meehan; Sales Mgr .- Alicia
Belaire

Dale McBride Ents.. Farm Road 580 E.. Lampasas 76550 Tel: (512) 556
6276 Pres Dale McBride.

Music Ents. Inc, 5626 Brock, Houston 77023. Tel- (713) 926-4431 Pres
Huey P. Meaux. Treas : Aaron Schechter; Sec'y: Mary E. Thornton; Studio
Mgr . Lonmie Wright.

Labels: American Playboy, Crazy Cajun, Jet Stream, Pacemaker, Star
Flite

N A P Recs. Inc., 3941 Don Juan, Abilene 79605 Tel: (915) 6734843, 677
8601. Pres Charles D. Grissom.

National Music Ents., PO Box 35835, Houston 77035. Tel: (713) 499-5943
Mgr.. Oan Merchusa Sr.; Country ASR: Danny James.

National Recs., 3410 Ave. R., Lubbock 79412, Tel: (806) 744-5590. Pres :
Bud Andrews.

Labels: (Owned) Lemon. National

New England Rec. Co, Drawer 520, Stafford 77477. Contact: Daniel An-
drade.

New Song Recs., 2813 95 St Lubbock 79423 Tel: (806) 745.5992. Pres..
Bill Gammill; VP & A8R" Russ Murphy.

0 K Recs., 2200 E. Seventh St, Austin 78702. Tel: (512) 476-4588
Labels: (Owned) Kidd, Loya!, Naw.

Oakridge Music Rec'g Serv., 2001 Elton Rd.. Fort Worth 76117 Tel: (817)
838-8001/7623. Pres.. Homer Lee Sewel)

Labets: (Owned) Arrowhead, Crossfire, Oakridge

01d Hat Recs., PO Box 946, Springtown 76082. Tel: (817) 433-5720. Pres.-
James Michael Taylor: Exec. Dir.. Charles P. Bowles: Sales Mgr.: Anna
Golden; Promo. Dir.: Peggy Sioux; A&R: Rick Babb.

Labels: (Owned) Otd Hat, T2 Topple.

P A i O Recs., 3409 Brinkman St. Houston 77018. Tel- (713) 880-1175
Pres.. Don Daily; VP Bud Daily.

Labels: (Owned) PAID; (distributed) 1BC

Pantego Sound Studios, 2210 Raper Blvd.. Pantego 76013. Tel: (817) 461
8481 A&R: Charles Stewart.

Labeis: (Owned) Pantego, Upstart.

Pastorale Music Co.. 235 Sharon Dr., San Antonio 78216. Tel: (512) 822-
3593. Pres.: Carolyn Cunmingham; Mgr.. W. Patrick Cunningham.

Pioneer Rec. Co., PO Box 231, 1317 $. Peach, Tyler 75710. Tel: (214) 597-
2961. Mgr.. Curtis Kirk.

Presence Recs., PO Box 2502, Houston 77001 Tel: (713) 669-0485
Radio & Television Commission of the Southern Baptist Convention, 6350 W
Freeway. Fort Worth 76150. Tel: (817) 737-4011. Cable: BAPTCOM.
Rainbow Sound Inc , 2737 Irving Blvd., Dallas 75207 Tel- (214) 631-4277.
Pres. Bob Cline, Exec VP: Jack Whitt, VP: Phil Kalan; Mktg. & Promo.

Daniet Allbritton

Ramex Recs Inc, 202 S. Milby St., Houston 77003. Tel. (713) 223-3591
Pres.: Emilio V. Garza.

Resco Recs.. 2039 Antoine, Houston 77055, Tel (713) 683-7171 Mgr . Russ
Reeder; A&R. Gene Watson.

Richey Recs, PO Box 12937, Fort Worth 76116. Tel: (817) 731.7375.
Owner Slim Richey: Sales: Bob Jones; Adv. & Promo. lim Colegrove
Labels: (Owned) Flying High, Grass Mountain. Ridge Runner: (distrib-
uted) Kiamichi

Sarg (Rec'g Co) 311 E Davis St.. Luting 78648. Tel: (512) 875-3350.
Owner: Charlie Fitch, Sales Mgr. Sharon Mann; Promo  Denise Fitch;
A&R: Ben W Fitch; Ass't Mgr: Celeste Fitch
Labels: (Owned) Double A Rattler. Sarg

Oon Schates Promos., PO Box 57291, Dallas 75207. Tel. (214) 339-5891
6166. Pres. Don Schafer; VP Becky Schafer
Labets: (Owned) Demand, Texas

Scratched Recs., 5904 Laird, Austin 78757

Smudge Recs., PO Box 23342. Daltas 75229. Tel: (214) 243-2933. Pres.
Terry Rose.

Labeis: (Owned) SRO, Smudge.

Southland Recs. Inc., PO Box 1547, Artington 76010. Tel: (817) 461-3280
Chief Exec Officer. Steve Reed

Star Song Recs., 2223 Strawberry, Pasadena 77502, Tel: (713) 472-5563
Exec Pres. Wayne Oonowho, Pres./A&R: Darrell A. Harris; Sales Mgr
Philip Dorflinger; Promo.: Tont Thigpen; Prod'n: Joan Tankersley.
Labets: Joyeous Garde, Kingsway Music, Rivendell, Star Song

Starstream Recs., 4801 Woodway, Houston 77056. Tel: (713) 961 1975
Pres.. Ken Kramer, VP & Gen. Mgr. Gary Firth

Stoneway Recs. Inc . 2817 Laura Koppe, Houston 77093 Tel: (713) 697
7867.

Labeis: (Owned) Stoneway. Wide-World

SunBelt Recs. Inc., 12231 Snow White, Dallas 75234. Tel- (214) 243-5792
Pres.: Ralph Hollis; VP Greag Hollis.

Sunshine Country Recs., PO Box 31351, Dallas 75231. Tel: (214) 690-4155.
Pres.: Bart Barton: VP B. C. Bramlett. Nat'l Sates Rusti James.
Labels: (Owned) SCR; (distributed) Branch Int'l, Vertex. Yatahey

Superstar Recs.. 726 Coronet, San Antonio 78216. Tet: (512) 344.5979
Pres.: Tom R. Parr

Texas Re-Cord Co. (div of Western Head Music Co.), Box 19, Bulverde
78163 Tel: (512) 438-2465. Pres. Augie Meyers
Labets: (Owned) Texas Re:Cord, Texas Rec. Co_; (distributed) Crazy Mes
kin’

Thoroughbred Recs., 6503 Wolfcreek Pass, Austin 78749, Tel: (512) 288
3370. Owner: Rex T. Sherry.

Umpire Enterprizes, 1824 Laney Dr., Longview 75601 Te!l: (214) 7584063
Owner Pres.. ferry Haymes; Sec'y: Sandy Wilson; A&R: Jeff Johnson
Labets: (Owned) Enterprize.

Vegas Recs., PO Box 80032, Smithfield 76180 Tel: (817) 498-3447. Owner-
Pres.: D. M. "Doc” Holliday, Sales Mgr. & Promo.. Sandy Sexton

Wheel/Home Cooking Recs., PO Box 66595, 3520 Montrose Blvd., Suite
227, Houston 77006. Tel: (713) 785-6670. Contact: Roy C. Ames
Labels: Airptay, Whee!

Word Inc.. 4800 W. Waco Dr., Waco 76710. Tel: (817) 772-7650. Pres. Jar-
rell McCracken: Sr. VP Recs. & Music: Stan Moser. VP Sales' Roland
Lundy; VP A&R Buddy Huey; VP Mktg. & Promo. Dan Johnson: Mdsg
Dir. Rob Dean; PR Dir - Walt Quinn
Labels: (Owned) Canaan, DaySpring, Myrrh. Word: (distributed) Good
News. tmage 7. Light, Luminar/texicon, Maranatha!. Seed. Solid Rock

Yatahey Recs.. PO Box 3:819, Daltas 75231. Tel: (214) 750-0720. Owner
Pat McKool; A&R: Bart Barton; Promo.: Rusti James (Also see Sunshine
Country.)

Labels; (Owned) Yatahey: (distributed) Branch int'l. Lemon Square.
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“PROUD TO SUPPORT THE TEXAS MUSIC ASSOCIATION”

reunion arena

19,200 SEATS
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An Era Of Growth

® Continued from page T-4

Michael Brovsky. of the Brovsky-Stewart Group in Austin,
said no studio could really afford to relax in this day and age.
Brovsky says. “‘There is tremendous activity here in the
recording business because in the past three or four years.
many of the Texas groups that have risen to national stature
are staying here and doing their recording, rather than going
to Tennessee or California.”

Furthermore. artists who have made the break into the na-
tionat spotlight are staying around to help out their fellow Tex-
ans. either by boosting other Texas bands, or by bringing
other groups to Texas to record.

Tim Neece. manager of Christopher Cross. gives an ex-
ampte: “*Chris and Michael Ostin are producing an album on
the Quincy Jones' label Qwest. with Warner. with a new group
from New York. These guys were working on jingles to pay the
rent. and they have a new direction and a fresh sound in the
pop oriented type of rock music.”

A production company is in the planning stages for Cross.
and he already has a publishing company. **We've been real

fortunate,” Neece says, ‘‘because with the magnitude of
Chris’ success, it breaks down a lot of barriers.”

Neece says Texas studios offer facilities equal to those any-
where else in the nation, except in the digital area. But, he
says, the growth of that business is being held back a bit be-
cause it is more difficult to bring certain musicians to Texas
for recording sessions.

The club scene in Texas has begun to stabilize, with fewer
new spots entering the market, and consequently fewer clubs
going bust.

Several persons in the Texas entertainment industry, how-
ever, say the problems in the Texas club scene are not with the
clubs, the facilities or the groups, but with the audiences. “It
seems kind of funny to say this, but we have a shortage of au-
dience in some markets,” a Houston-based entertainment
promoter says. ‘‘Basically, we need to educate the market.
There is a bit of activity in Dallas and Houston, and Austin, of
course, has always been strong.”

The problems come when you move outside those cities. Mi-
chael Brovsky says San Antonio, one of the largest citiesin the
state, with a metropolitan area in the one million population
range, is a city where no group has really been able to estab-
lish itself. Other large cities, Corpus Christi, Amarillo, Browns-
ville, all have difficulty producing an audience for anything
less than a nationally-known group.

The reasons for this vary with the person being asked, but
over and over again, the response seemed to come to one
word, ““‘money.”

John Kenyon, with Nick's Uptown in Dallas, is a club owner
who can observe the scene from the standpoint of one who
has built a successful business. **I'd like to think the situation
everyone describes is changing,’” he says, ‘‘but you can see
the signs that people don't seem to be going out as much as
they did.”

He suggests one reason for the success of his place is that
customers are growing more loyal to a fewer number of spots.
“The key is to be consistent, consistently good,”” he says. **We
see the same old faces night after night and | think the reason
for that is because we're dependable. People don’t want to
spend a lot of money experimenting on new places anymore."™

That's a shame. Kenyon says, because *‘there’s a lot of mu-
sic here that's being overlooked.”

If Texans don't always support their clubs. they turn out in
great numbers for national acts. The Rolling Stones drew
more than 80,000 a night for two Dallas dates recently, and
had two Texas bands. the Fabulous Thunderbirds and ZZ Top
on the same bill.

And, of course, former Texas acts that have taken on a na-
tional stature, Willie Nelson and the like, are warmly received
by their fans.

Jack Beckman, manager of Dallas’ Reunion Arena, a two
year old plus sports and entertainment facility seating

18,000, says the addition of such facilities as this will continue
todraw live acts from across the country. **‘What makes places
like this so suitable for multi-event uses,”” Beckman says, "is
that they were designed from ground up for all kinds of
events. Flexibility in lighting, wiring for special sound systems,
an arena designed for a 360 degree view, all those are advan-
tages of the newer facilities over those built for sports events
and large stage spectacles alone." )

Rusty Brutsche, whose Showco produced the stages for the
Rolling Stones tour, agrees: ‘‘For a group like the Stones, you
have to be flexible enough to go from outdoor football sta-
diums like they played in Dallas to indoor arenas. That's hard
enough anyway. But when the facility was designed for a mi-
nor league basketball team or for a convention hall or some-
thing, you have all kinds of problems. That's why scouting out
the facilities in advance is so important.”

Every major city in Texas has suitable facilities for bands of
almost any size and audience, Brutsche says. ‘‘But again, you
have to scout out all the little eccentricities in places like
these. That's why locally-based companies can be of such
help."

If there's any situation posing a threat to Texas musicians
today, it might be the threat of success.

Michael Brovsky suggests that Texas performers who have
made it big nationally are finding their Texas heritage either
diluted by their national image, or that aspect of their musicis
being dismissed as part of the so-called *‘Texas chic.” *‘| really
hate to see that happen,” he says, "‘because maybe unlike
other states, the fact that a performer is from Texas seems to
have a strong bearing on his music and why he plays or writes
what he does."”

But, if that's the price paid for success. most artists would
be more than willing to pay it, he suggests. *‘| guess it doesn't
really matter all that much what your music roots are if you
can keep them established in your own mind,"”” he says. But he
agrees that such a dilution could adversely affect the image of
the Texas music industry from the standpoint of less public-
ity. “*I think the Texas chic thing is dying out. | hope s0,”" he
says. ‘'l think people are finally beginning to look at Texas art-
ists as the musicians they are, rather than just a fad. There's
just so much good music down here waiting to be discovered,
I'd hate to think anyone’s success was the result of a stupid
fad.”

So perhaps the description of the Texas music industry as
an adolescent is fitting. The artists can stand on their own tal-
ent, the facilities are there to help develop that talent and the
interest in the music peculiar to Texas. whatever that might
be. is strong.

Texas has made it through puberty. Now it's a matter of
growing up. Competing, polishing, organizing its efforts and.
perhaps most importantly. building up its audience once
again.

SERVICES

DESIGN & ARTWORK/
PRINTING & LITHOGRAPHING

The key to the abbreviations used in this
category is: “(DES)" for those companies
which execute designs or artwork, and
“{PRT)” for those which do printing or
lithographing.

© DALLAS (Area Code 214)

Electromc Technological Inds of Amenca Inc . PO Box 1580 Zip 75221
Tel 827 8002 Bd Chm . John Kanter, Gen Mgr Dawid Coleman. Sales
Mgr Larry Pearson (DES, PRT)

Matthews Int'l Corp , 7715 Sovereign Row Zip 75247 Tel 631 8240 Mgr
G Motley (PRT—film masters, symbol consultation & testing)

Rainbow Sound Inc 1322 Inwood Rd Zip- 75247 Tel 6387712 Pres. Bob
Chne, Exec. VP Jack Whitt (DES—record only)

© FORT WORTH AREA (Area Code 817)

Ink Inc . PO Box 946. Springtown 76082 Tef 433 5720 Pres James Mi
chael Taylor, Sales Mgr Charles Bowles Adv Mgr Barbara Anne Taylor
{DES)

® HOUSTON (Area Code 713)

Riverside Atbums 7400 Pinemont Zip 77040 Tel 462 2700 VP Earl
Thomas, Sales Mgr Brenda Cox. (DES, PRT)

o SAN ANTONIO (Area Code 512)

Joey Recs Mig. 6703 W Commerce Zip 78227. Tet 432.7893. (DES)
Texas Rec Mfg Inc 1422 W Poplar Zip 78207 Tel 733:6138 Pres C
Foy Lee, Gen Mgr himmy Burton. Sales Mgr Jeannte Hill (DES. PRT}

© SAN BENITO (Area Code 512)

Rio Grande Music Co. 119'S Sam Houston Blvd Zip 78586. Tel- 399 5377
Sales Mgr  John F. Phillps (DES—record anly)

© WACO (Area Code 817)

Creative Communications Inc (sub of SMI) 918 N Valley Milts Zip 76710
Tel 776-6553 (DES)

Mike's Printing Shop. 2507 Gnm Zip 76707 Tel 752-2321 Owner Mike
Stanley (PRT)

Charies Wallis Inc 4700 W Waco Dr Zip 76710. Tel 776-5113 Pres
Charles Wallis. Gen Mgr Roger Lindstrom (DES)

CUSTOM DUPLICATORS/
PACKAGING & LABELING

Audio and Video lines indicate which con-
figurations the firms duplicate. Com-
panies which offer packaging and labeling
of tape product are indicated by “(PKG)”
which appears after the main body of their
listings.

© AUSTIN (Area Code 512)

P'S G Rec'g Studio. PO Box 1482, 4322 AN Lamar Bivd Zip 78767. Tel
454 5653 Pres Pedro S. Gutierrez.
Audio: 8-tr., cassette, open reel.

o DALLAS (Area Code 214)

ASRRec'g Servs . 13101 Preston Rd.. Surte 300 Zip 75240.Tel 239-7171
Audio: 8 tr . cassette

Electronic Technological Inds of Amenca nc . PO Box 1580 Zip: 75221
Tel 827-8002 Bd. Chm.. John Kanter; Gen. Mgr David Coleman, Sales
Mgr.. Larry Pearson (PKG)

Tapemasters Inc, PO Box 38651 Zip 75238 Tel: 343 0081 (PKG)
Audio: 8-tr.. cassette. open reel

o FORT WORTH AREA (Area Code 817)

Daknidge Music Rec'g Studio. 2001 Elton Rd.. Haltem City 76117, Tel 838-
8001. Eng: Homer Lee Sewell.

Audio: Cassette. open reel

© SAN ANTONIO (Area Code 512)

A S| (Abadon/Sun inc ). PO Box 6520. 10330 Kotzebue. Zip 78209 Tel
824-8781 Pres. Galen Carol.

Audio: Cassette

Marsal Prod'ns. Inc . 1735 Castroville Rd 2ip 78237 Tel- 433-9351 Pres
Antonio ] Menendez; Gen. Mgr.: Pat Alvarado; Sales Mgr. Felix Elzondo
Audio: 8 tr, cassette

Texas Rec Mig. Inc. 1422 W Poplar Zip 78207 Tel 7336138 Pres: C
Foy Lee; Gen. Mgr.. hmmy Burton. Sales Mgr.. Jeannie Hili. (PKG)
Audio: 8 tr

o SAN BENITO (Area Code 512)

Ri0 Grande Music Co , 119'S Sam Houston Blvd Zip 78586. Tel 399 5377.
Sales Mgr John F. Phillips.

Audio: 8-ir, cassette

o WACO (Area Code 817)

Creative Communications [nc (sub of SMI), 920 N Valley Mills Zip 76710.
Tel 7766653 (PKG)

Audio: cassette.

LICENSING ORGANIZATIONS, MUSIC

A 'S C AP (Amencan Society of Composers. Authors & Pubf'rs), Communi
cations Center. Suite 340 3901 Westheimer. Houston 77027 Tei (713)
621 5692

B M I (Broadcast Music Inc.), 8401 Westhesmer Houston 77063 Tel (713)
783 8956

PLATING, PROCESSING &

PRESSING PLANTS

o AUSTIN (Area Code 512)

M B A Prod'ns, 8314 Georgian Or. Zip- 78753 Tel 836-3201/3194. Pres
Roy J. Montgomery Sr.; VP~ Shirley A. Montgomery

P 'S G Rec'g Studio, PO Box 1482, 4322A N. Lamar Blvd Zip' 78767 Tel
454-5653. Pres.: Pedro S. Gutierrez. (Pressing only)

o DALLAS (Area Code 214)

Rainbow Rec. Pressing, 2721 Irving Blvd. Zip: 75207. Tel 630-6401. vP:
Phil Kalan. (Pressing only)

o HOUSTON (Area Code 713)

Houston Recs. Ltd.. 3300 fensen Dr Zip. 77026. Tel 223 5361

o SAN ANTONIO (Area Code 512)

Joey Recs., 6703 W. Commerce Zip' 78227. Tel: (512) 432-7893

Texas Rec Mig Inc., 1422 W. Poplar. Zip: 78207. Tel 7336138 Pres C.
Foy Lee; Gen Mgr. Jimmy Burton; Sales Mgr. Jeanmie Hill

o SAN BENITO (Area Code 512)

Rio Grande Music Ca , 119 S. Sam Houston Blvd. Zip' 78586 Tel- 399-5377
Sales Mgr.” John F. Phillips. (Pressing only)

RECORD PROMOTION

o AUSTIN (Area Code 512)
Joe P Ethridge Promos, 7106 Scenic Brook Dr Zip 78736 Tel 288 3581.

o CLEBURNE (Area Code 817)

Hinton & Svendsen Promos., PO Box 297 Zip 76031 Tel 6417875 Con
tacts Bruce Hinton, Peter Svendsen
Branch: Hollywood {Los Angeles Metro Area), Calif.

© DALLAS (Area Code 214)

Eiectromic Technological Inds. of Amenica Inc.. PO Box 1580 Zip 75221
Tel 827-8002 Bd. Chm. John Kanter, Gen Mgr. David Coleman; Sales
Mgr - Larry Pearson.

® GAINESVILLE (Area Code 817)

TanDen Prod'ns. PO Box 382 Zip: 76240. Tel 665-6759. Pres - Bobby Den-

nis; Sales Mgr Gregg Ballew; Adv Mgr . Roger Christian.

o HOUSTON (Area Code 713)

Slick Norris Artists & Promos. PO Box 653. Highlands 77562 Tel 424.4235
Pres.: Shick Norris.

Randall Parr Drg Ltd.. 411 E. Crosstimbers. Zip: 77022. Tel: 691 6151
Owner Randall Parr.

© SAN ANTONIO (Area Code 512)

Joey Recs.. 6703 W Commerce Zip 78227 Tel 432 7893

® SAN BENITO (Area Code 512)

Rio Grande Music Co.. 119 S. Sam Houston Blvd. Zip; 78586 Tel 399.5377
Sales Mgr. John F. Pluflips

© WACO (Area Code 817)

Charles Wallis Inc.. 4708 W. Waco Dr. Zip: 76710 Tel: 776:5113 Pres
Charles Wallis; Gen Mgr Roger Lindstrom

SUPPLIES

EMPTY CARTRIDGE,
CASSETTE & REEL
MANUFACTURERS

Ampex Corp 1615 Prudental Dr. Dallas 75235. Tel (214) 637 5100
Branch: 5300 Telephone Rd.. Houston 77087 Tel (713) 928 3741
Audio: 8-tr.. cassette 7, 10% & 14” reels.

Video: Beta. VHS & U matic cassette, open reel

3 M Co. Audio/Video Prods. Div . 2121 Santa Anna Ave , Dallas 75228 Tel:
(214) 324 8100
Audio: Reels (%”, 12", 17, 2"x5”. 77, 102", 14”)

Video: Reels (27, 17}
Brand name: Scotch

ENVELOPES & MAILERS

® DALLAS (Area Code 214)

Electronic Technological Inds. of Amenca Inc. PO Box 1580 Zip 75221
Tel 827 8002 Bd. Chm John Kanter: Gen Mgr Dawid Coleman. Sales
Mgr. Larry Pearson

JACKETS & SLEEVES

o DALLAS (Area Code 214)

Electronic Technological Inds. of Amenca Inc . PO Box 1580 Zip 75221
Tel 827 8002 Bd Chm John Kanter. Gen Mgr David Coleman. Sales
Mgr . Larry Pearson.

o FORTWORTH METROPOLITAN AREA
(Area Code 817)

Wills Printing Co . PO Box 211, Arlingtan 76010 Tel 572 1414 Pres Calvin
Wills (Jackets only—LP only) (M)

o HOUSTON (Area Code 713)
Riverside Albums. 7400 Pinemont. Zip- 77040 Tel 462 2700 VP Earl
Thomas: Sales Mgr.” Brenda Cox (Stock & custom jackets only)

o SAN ANTONIO (Area Code 512)

Texas Rec. MIg. Inc. 1422 W. Poplar Zip 78207. Tel. 733-6138. Pres. C
Foy Lee; Gen Mgr lhmmy Burton. Sales Mgr Jeanme Hill (Jackets
only} (M)

www americanradiohistorv.com

TAPE, BLANK LOADED,
MANUFACTURERS

The numbers in parentheses following the
8-track & cassette configurations show
recording time in minutes; those following
open reel configurations (2", 1" & '4")
show length of tape in feet.

Agfa-Gevaert Inc . 3003 LB) Fwy . Swite 100 Dallas 75234 Tel (214) 243
7315

Video: 2 quad %” U-matic cassette '2” cassetie

Ampex Corp. 1615 Prudential Dr. Dallas 75235 Tel (214) 637 5100
Branch: 5300 Telephone Rd, Houston 77087 Tel (713) 928-3741
Audio: 8 tr (45,90). cassette (45.60.90.120), open ree!
(12007,1800°,2500".3600) broadcast (600°.900".2500".3600".5000")
Video: 2 quad. 1" open reel, ' EIAJ open reel (12507.24007)
U-matic cassette (10 60) %" Beta cassette (30.60.120)

Creative Communications Inc (sub. of SMI), 920 N Valley Mills, Waco
76710 Tel (817) 776 6553
Audio: Cassette

Panasonic Co. (dw of Matsushita Electronic Corp of Amersca). 1825 Walnut
Hill L. rving 75062 Tet (214) 256 1388
Audio: Cassette (60.90).
Video: %™ cassette. '2” VHS cassette. 2" EIAJ open reel 2" EtAJ car
tndge

Radio Shack (dw of Tandy Corp ). I Tandy Center. Fort Worth 76086 Tel
(817) 390 3272
Audio: 8-tr. (45.90). cassette (30.45.60.90.120). open reel
(900°.1200".1800°.2400°,3600").
Brand name: Realistic. Supertape

Tapemasters Inc . P.0. Box 38651. Dallas 75238 Tel {214) 349-008!
Audio: 8- (4560.90) cassette (4560.90) open reel

Texas Rec Mfg. Inc, 1422 W Poplar, San Antonio 78207 Tel (512) 733
6138 Pres. C Foy Lee, Gen Mgr* Jmmy Burton Sales Mgr Jeanmie
Hill
Audio: 8-tr

3M Co . Audio/Video Prods Div 2121 Santa Anna Ave , Oatlas 75228 Tel
(214) 324 8100
Audio: B-tr (45.90). cassette (4560,90 120} open reel
(12007,1800’,2400",3600"), broadcast
Video: 2" quad. 1 helical. %~ U matic cassette (5.10.1520.30.40
50.60) %" VHS cassette (60 120 & 120 240 min ). %4 Beta cassette
(30-60 & 60-120 min )
Brand name: Scotch

TAPE, BULK RAW, MANUFACTURERS

Agfa-Gevaert inc . 3003 LBJ Fwy.. Swite 100. Daltas 75234 Tel (214) 243
7315
Audio: Cassette. broadcast

Ampex Corp . 1615 Prudential Dr  Dallas 75235 Tel (214) 637 5100.
Branch: 5300 Telephane Rd . Houston 77087 Tel (713) 928-3741.
Audio: 8 tr, cassette, open reel
Video: 2 quad. 1” open reel ‘2" EIAJ open reel %" U-matic cassette.
% cassette

3 M Co, Audio/Video Prods D, 2121 Santa Anna Ave Dallas 75228 Tel
(214) 324-8100.
Audio: 8-tr, cassette. open reel
Video: 2 & 1" open reel. %” U matic cassette. %" EIA} open reel. %
Beta & VHS cassefte.
Brand name: Scotch

PROFESSIONAL TAPE SUPPLIES
MANUFACTURERS & IMPORTERS

Mike's Print Shop, 2507 Gnim Waco 76707 Tel (817) 752-2321 Quwner:
Mike Stanley
Audio: Pressure sensitive cassette labels.

wills Printing Co.. PO Box 211, Arington 76010 Tet (817) 572-1414.
Pres. Calvin Wills
Audio: Cassette labels.


www.americanradiohistory.com

Draw huge crowds in rain or shine
The sky is no limit at Astrodomain

Everything’s biggerin Texas, and Astrodo-
main in Houston is an air conditioned co-
lossus! More than 97 million people have
visited Astrodomain since it opened in
1965—day and night, rain or shine. Hold
your event in a climate of enjoyment in the
fully enclosed Astrodome, Astrohall, or
Astroarena.

The Astrodome

The world’s first all-purpose, weather-free
combined sports stadium and convention
center. Seats up to 66,000 people. The arena
area converts to suit any event from a con-
cert to arodeo.

The Astrohall

America’s largest one-level convention
facility —800,000 square feet, fully air
conditioned.

The Astroarena

An ultramodern showplace for special
events. Seats up to 8,800 in climate-
controlled comfort.

Record crowds at the Astrodome

Event

Baseball

Astros vs. Dodgers
Basketball

Univ. of Houston vs. U.C.L.A.

Tennis

Billie Jean King vs.
Bobby Riggs

Rally

Billy Graham Crusade

Boxing

Alivs. Terrell

Rodeo

National Event

Football

Professional

Steelers vs. Oilers

College

Texas Southern vs. Grambling

High School

Port Neches vs. Kashmere

Convention

Concert

Texas World Music Festival

Date
June 22, 1966

Jan. 20, 1968
Sept. 20, 1973

Nov. 22,1965
Feb. 6, 1967
Feb. 28,1981
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