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LOS ANGELES-As rumors persist
that WEA will soon be distributing Atari
electronic video games, a canvass of U.S.
record and tape chains indicates that retail
exceutives relish the idea. In fact. enthusi-
asm for stocking that game brand and oth-
ers appears (o be increasingly widespread.

~If I can work through a regular. estab-
lished vendor like WEA, Danjay Music will
go back into electronic games,” president
Evan Lasky of the franchise link with more
than 90 Budget Tapes & Records stores.
states. “About 18 months ago. we tried 1t
with Mattel (Intellivision). Establishing
credit with Mattel was ridiculous. They
were on quotas. Actually. electronic games
make more sense for our stores than
video.”

Lasky’s optimism is reflected in similar
comment from Lynne Franklin, Music
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=+WEA TO HANDLE ATARI?

Retailers Enthusiastic
Over Vid Game Prospects

By JOHN SIPPEL

World, Hartford; Lec Hartstone. Where-
house-Big Ben here: Joe Martin. Turtles, %
Atlanta; John Grandoni. Cavage's, Buf-
falo; Carl Thom, Harmony House, Detroit;
Bob Tollifson, Record Factory: and Larry
Rosenbaum, Flipside, Chicago.

Tollifson recalls he tried electronic
games as early as four ycars ago. He was
uncomfortable with the three-step distribu- ;
tion pattern. “The Atan rep gave us
trouble. We had to sell off our inventory af-
ter 12 months for half-price. We found out
at that time it was scasonal.” Tollifson re-
ports.

Lenny Silver, Record Theater, Buffalo,
and Lou Fogelman. Music Plus here. both
have test-marketed clectronic games
recently. Both are adapting their total store
chains to handle the game cartndges. Each

(Continued on page 12)
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As a major songwriter, bassist and vocalist with Todd Rundgren's Utopia,
KASIM (Kas-sum) SULTON has built a reputation as one of rock music’s
most talented innovators. Now that talent takes new form in SULTON's
brilliant EMI America debut album entitled simply “KASIM."
(Adverticement)

NEW YORK Most major print
firms moved into 1982 with gener-
ous increases in profits and grosses
and. despite worrisome economic
conditions. they predict further
gains this year for an industry with
an estimated annual volume of $220
million.

Several company heads surveyed.
however. sense a shrinking base
among print retailers. but declare
that expanding direct-marketing ap-
proaches will help balance out this
loss, along with generating greater
record retail interest in the product.

Also in view of current economics.
some print houses express a need (o
maintain or. in at least one instance.,
seriously entertain a general lower-
ing of folio prices. particularly with

Despute Economy’s Woes

By IRV LICHTMAN

CBS, 7-Up In $1 Mil Promo

‘Lottery’ Stresses Retailer Participation

By ROMAN KCZAK

NEW YORK—CBS Records and the 7-Up
soft drink company have teamed up for a na-
tionwide ~$1.000.000 Music Match Up™ pro-
motional campaign involving record retailers,
one of the fargest cross merchandising tie-ins
undertaken by a record manutacturer.

The development, following earlier such tie-
ins by CBS and others. exemplities how labels

are increasingly looking to non-traditional
promotions 10 boost sales in an otherwise flat
market,

Says John Kotecki. vice president of market-
ing and business development for CBS Rec-
ords. “The pramotion will be supported by 7-
Up nationally, by all o7 its bottlers in the U.S.,

Continued on page 58)

Analysts Peer Into 1982

Wall Street Trio Foresees Modest Growth

By SAM SUTHERLAND

LOS ANGELES-Increasing competition
from other entertainment buys. heightened
consumer price sensitivity and ongoing shifts
in buyers’ purchasing behavior are among the
obstacles that will face the music industry dur-
ing 1982.

That's the forecast emerging from three top
Wall Street analysts. who hold forth the poten-

regard to folios selling above the $12
figure. Others insist that cost factors

inhibit such considerations.
Following the move by Warner
Bros. Publications to raise the single-
(Continued on page 33)

Warner Video
Modifies Rental

By LAURA FOTI

NEW YORK -Warner Home
Video has radically modified its con-
troversial rental-only plan. in re-
sponse to strong negative dealer re-
action. Starting in March. the
company will allow sale of the bulk
of its titles (137). while the remain-
{Continuwed on puage 32)

Jack White

tial for slight net industry sales growth while
warning that myriad “actors make a sudden,
upbeat turnarcund unlikely.

Even that trio’s more pessimistic projections,
however, are tampered by the prevailing belief
that the trade has passed the deepest pointin
the sates trouzh seen since 1979. Barring the

(Continued on puge 45)

isten to Sterie Wood's newest winner, “Just Can't Win 'Em All” (46030),
the second single from his sensational crossover album, “Take Me To
Your Heaven” (SD 5229). On Cotillion ecords and Tapes. Produced by

(Advertisement)

(Advertisement)

This “Little Darlin’”
has a great big hit!

zssozses Liittle Darlin!” The smash debut single
from Sheila making big news on the charts

and at radio everywhere. From the album,
“Little Darlin.”On Carrere Records and Tapes.

a%e“:- CARRERE

Distributed by CBS Records. © 1982 CBS Inc. Produced by Keitt Olsen.
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There's a r=al world behind the glamorous
word of rock 'n’ roll.

~ourr ey stopped a pre-concert sound
check fo-it.

CBS “Yecord’s Tony Martell and Fantasy
Studios’ Roy Segal took time out to be a

par of it.

And onty a group of unfortunate kids
hac anything to gain.

\What made it happen was the 250th
Ampex Golden Reel Award.

The Golden Reel goes to the per-
formers cnd studios who achievz RIAA-
certiified gold for albums mastesed on
Ampex crofassional audio tape Part of the
award is a thousand dollar dcnation to
any chaiity the performers chocse.,

It's a choice no one takes lichtly.

Esccpe is Journey’s fifth Gokden Reel
albumn. And they chose the T.J. Martell
Leu<emia Foundation to rece ve the
doration

Together with other artists and studios,
thev've d rected a quarter of a million
dolars in Solden Reel contribitions to
chcrisies n many fields. Health The envir-
onmzant. Needy children. The ars.

Ve calute Fantasy Studios and
Jou-rey along with all of the exceptional
recording professionals who'vs earned

the Golden Reel Award.

AMPEX

Amoex Coporation - One of The Signal Companies

Journey (3teve Smith, Steve Perry, Jonatraan Caln,
Meal schon), CBS Record’s T.J. Martel and
Fantasy Studios’ Roy Segal
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General News

A&M Revives
$6.98 LP List
For New Acts

LOS ANGELES—Four January
albums by new and developing art-
ists on A&M Records carry a revived
$6.98 list price as an incentive to
dealers and consumers.

According to David Steffen, vice
president of sales, debut albums by
Harari and Johnny and the Distrac-
tions, along with second label re-
leases for Doc Holliday and Chas
Jankel, have been given the lower
list price as well as a longer 120-day
billing period, rather than the cus-
tomary 60-day cycle.

Both Steffen and national sales
manager Larry Hayes assert that the
move stems from merchandisers’
requests that the label reduce their
list on new and developing acts’
product to overcome rising con-
sumer price resistance. Hayes pro-
jects typical shelf prices in the $4.99
to $5.99 range.

Titles in that category, which will
be periodically augmented with new
releases, will also carry special pre-
fixes, with LPs to use an “SP” code
before the respective catalog num-
ber and cassettes to employ a “CS”
prefix.

Not all new artist product will
necessarily list at $6.98, and the ex-
ecutives say they have set no fixed
quota for the number of catalog ad-
ditions in coming months. For ex-
ample, the February release only has
$6.98 affixed to one title.

(Continued on page 55)

HOLIDAY BALL—Davld Johansen belts out a song for MTV’s New Year’s Eve

T e

Rock’n’Roll Ball held at the Hotel Diplomat in New York.

Strong Growth Predicted
At Opening CES Session

By JIM McCULLAUGH

LAS VEGAS—The worst of the
recession is over and the economy
has gradually begun to recover—a
condition that bodes well for the en-
tire consumer electronics industry,
particularly video—attendees at an
opening CES conference entitled
“Outlook '82” were told here last
week.

Against that backdrop, three key
industry manufacturers also pre-
dicted strong growth in multiple
product categories as the overall $16
billion consumer electronics indus-
try is expected to grow 9-12% in
1982.

Lester Tanzer, managing editor of
U.S. News & World Report, set the

Portable Digital System
Via Sony At Vegas Meet

By ALAN PENCHANSKY

LAS VEGAS—Sony is promising
to market a new lightweight, bat-
tery-powered digital recording sys-
tem in the first quarter of 1982.

The heart of the new recording
system is a $1,900 digital audio proc-
essor, PCM-F1, unveiled at the Con-
sumer Electronics Show here.

The PCM-FI, though not much
bigger in size than a portable analog
cassette recorder. hooks up with any
videocassette recorder to create a
complete 14/16-bit digital recording
system. The PCM-F1 is Sony’s third
consumer-slanted digital audio
processor. The PCM-1, the world’s
first consumer digital audio proc-
essor, arrived in the mid *70s. fol-
lowed by the Sony PCM-10.

Sony is targeting the consumer
and semi-pro markets with the new
processor. The processor is specially
designed to work with the Sony port-
able SL-2000 Beta Pak videocassette
recorder. The entire unit weighs
only 18 pounds, Sony claims.

Recent advances in large scale in-
tegrated circuit design are respon-

New Feature

NEW YORK—With this is-
sue, Billboard inaugurates a
new weekly feature: the Indus-
try Events calendar.

It will list upcoming conven-
tions, seminars, awards shows
and other significant events in
the music and home entertain-
ment industries, with dates
and venues.

Billboard believes this fea-
ture will be a useful planning
tool; it will be updated weekly.

Industry Events makes its
debut this week on page 14. In
future issues, its placement
will be noted in the contents
panel.

sibie 101 the processor’s reduced size
and cost, according to the Japanese
manufacturer.

Sony says the PCM-F1's digital-
to-analog conversion “chip™ is iden-
tical to that found in the soon-to-be
introduced Sony Compact Disc digi-
tal audio disk players.

The unit also incorporates three
new integrated circuits developed
jointly by Sony. Sanyo and Toshiba
in March, 1981. The three digital au-
dio LSI's replace dozens of circuits
used in previous digital components.

The PCM-F1 will operate off a re-
chargeable battery, AC adaptor or
car/boat power adaptor. Sony says it
has no plans to provide a low cost
editor for the system.

In connection with the portable
system’s unveiling, Sony revealed
plans for a new consumer digital au-
dio marketing division. Both the
PCM-F1 and the Compact Disc
digital audio disk system will be
marketed through the new group.
according to the manufacturer. The
new “Sony Consumer Digital Prod-
ucts” category is one of five groups
organized under the Sony consumer
high fidelity umbrella.

Also announced here was a tie-in
with Mobile Fidelity Soundlab. the
audiophile record and cassette man-
ufacturer. Sony is making available
Mobile Fidelity prerecorded digital
Beta cassettes for both dealer dem-
onstration and sale to digital audio
enthusiasts. The cassettes are ex-
pected to retail for $50. Sony notes.
with Earl Klugh’s “Fingerpainting™
the first release. :

One of Sony’s leading com peti-
tors. Matsushita (Technics, Pana-
sonic), also is going after the con-
sumer and semi-pro digital re-
cording market. Soon to appear
from Matsushita is a one-piece digi-
tal audio processor/videocassette
recorder design using the VHS for-
mat.

stage by highlighting his magazine’s
just-published economic forecast.

“The recovery won'’t be as quick
as some people think.” he said, indi-
cating that U.S. business still has a
tough time ahead of it. But recovery
will be noticeable in the third and
fourth quarters of this year and be-
yond. He also predicted recovery
this year will be spearheaded by
consumers.

Among the reasons underlying
the economic optimism, according
to Tanzer, are the slow decline in in-
terest rates which will encourdge in-
vestment. the second round of tax
cuts due July 1. which will stimulate
a moderate boost in consumer
spending; and the moderation of in-
flation, which is expected to be 7%
this year as against last year’s 10%.

“The big question mark,” he
warned, “is interest rates. That may
choke the recovery somewhat.” He
also added that there has been a fun-
damental and positive shift in U.S.
public attitudes towards business in
general.

Charles Daigenault, executive
vice president of Sharp, predicted a
record breaking year in 1982 for
some categories of the consumer
electronics industry because of their
now inherent and rapidly innovative
technology, as contrasted to other
industries.

He did acknowledge that video-
disk sales industrywide last year
were not spectacular, but empha-
sized “don’t count the videodisk
out.” He added: “If we could only
get the various factions to stop wor-
ryingand combine on one best hard-
ware and software approach. the
videodisk would become a must for
U.S. homes.”

He also pointed out that electronic

(Continued on page 55)

$1.99 LIST
FOR MCA 45s

LOS ANGELES—MCA has fol-
lowed the lead of RCA and WEA in
raising the suggested list price of
new singles to $1.99 effective last
Thursday (7).

The $1.99 list pertains only to new
single releases which will be desig-
nated by a new 52000 series. All old-
ies will be priced at $1.69.

Based on MCA'’s seven-tier pric-
ing schedule, mom and pop stores
will pay $1.06 for new 45s; mom and
pop operations with two or more lo-
cations pay $1.05; multiple stores
shipped individually. $1.03: mul-
tiple stores shipped to one central
warchouse, $1.01: accounts doing
both retail and wholesale and juke-
box, $1.00; one-stops, 99 cents; and
racks, 99 cents.

MCA programs of five free singles
onorders of 50 and 10 free on 100 re-
main in effect.
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FULL 1981 TALLY REVEALED

RIAA Centifications
Down From ’80 Total

By PAUL GREIN

LOS ANGELES—Eleven albums
went platinum in December, the
greatest monthly total since Febru-
ary, 1980. And 17 LPs went gold.
making December the seventh
month in a row that gold album cer-
tifications matched or exceeded
1980°s monthly totals.

That’s the good news. The bad
news is that 1981 certification totals
still trailed 1980 in all categories and
that gold singles. especially, showed
decline. In the last three months of
1981 only four singles went gold,
compared to 12 in the same period in
1980.

The final awards tally from the
Recording Industry Assn. of Amer-
ica was best for WEA, which was
No. | corporately in all categories
except platinum singles. CBS was
second in gold and platinum albums
and. surprisingly. fourth in gold sin-
gles, behind WEA, RCA and EML

Six acts shared the lead for 1981
RIAA honors, with a total of five
certifications each: Daryl Hall &
John Oates (RCA), Emmylou Harris
(WB), Kool & the Gang (De-Lite),
the Police (A&M), REO Speed-
wagon (Epic) and Diana Ross (Mo-
town). Kool & the Gang’s “Celebra-
tion” and Ross’ duet with Lionel
Richie, “Endless Love.” were 198!’s

only platinum singles. certifying two
million sales.

In the area of gold singles, there
were 32 certifications in 1981, down
from 42 the year before. Sig-
nificantly, more than half (17) went
to acts that had never before been
awarded a gold single, including
Juice Newton (Capitol) and Eddie
Rabbitt (Elektra). who came away
with two each.

A total of 153 albums were certi-
field gold last year, down from 162
in 1980. RCA’s Alabama, with two
awards, led the 24 artists who earned
their first gold album in 1981. The
number of platinum albums dipped
from 66 to 60, with nine of those go-
ing to first-time recipients.

An exact comparison with 1980
totals is complicated by the fact that
the 120-day post-release quali-
fication delay that was in effect from
July 1, 1979 was modified to 60 days
on March 4, 1980.

The Rolling Stones earned their
24th and 25th gold albums in 1981,
plus a third platinum album, mov-
ing them just ahead of the Beatles
(23 gold and two platinum) and just
behind Elvis Presley (29 gold and
three platinum) in the pantheon of
RIAA winners.

Other acts who added to their gold

(Continued on page 14)

Inner City To Use Apollo
As Cable Music Center

By LEO SACKS

NEW YORK-—Inner City Broad-
casting, which completed its pur-
chase of the famed Apollo Theatre
here last week. will open the venue
April 1 with state-of-the-art produc-
tion facilities for its planned cable
music channel (Billboard. June 27,
1981). The venture will debut July 4
in 60 cities.

Inner City, which purchased the
building on East 125th St. for under
$1 million, is now in the process of
entertaining bids from three archi-
tectural designers, according to
chairman Percy Sutton. He says the
estimates range from $4.6 million to
$5.2 million. Renovation at the
threatre started in November.

The company will use the site to
tape shows for broadcast on its cable
channel. the WBLS Urban Contem-
porary Music and Entertainment
Network. Formerly the Black Music
Cable Network, Sutton says the ven-
ture was renamed when a survey
found that it could deter potential
advertisers.

Two months ago. Inner City bid
$10.7 million at an auction here for
space on RCA’s Satcom IV. FCC ap-
proval of the auction process is ex-
pected. according to Bob Alexander,
an Inner City business consultant,
who says the company will use “al-
ternative satellite arrangements™ if
the Commission blocks the arrange-
ment.

The network, whose target au-
dience is the 18-34 age group, will
premiere with a seven-day program-
ming schedule from 6 p.m. to | a.m.
A [3-hour programming day had
been planned. but Sutton says the
time was reduced because the figure
is more “realistic” at present. A 24-
hour cable channel won’t be feasible
for another two or three years, Alex-
ander states. In the interim, the com-
pany will sublease transponder
space (o one Or more non-music en-
tities.

Sutton says the Apollo will host
three-to-five live shows each week.
Tickets will be sold to the perform-
ances. which will be videotaped and
selectively broadcast on the cable
channel.
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GOV’T WANTS 30%
Aussie Tax
Opposition
Intensifies

By GLENN A. BAKER

SYDNEY—-The Australian gov-
ernment’s proposal to increase the
sales tax on records and tapes, and to
amend the law governing certain
taxes paid by tv merchandisers and
direct-mail operations, remains
stalled in the country’s legislature,
while the music industry’s opposi-
tion to the changes is intensifying.

Currently, the tax on disks and
tapes is 27'%%. The government is
looking to boost it to 30% as partof a
general increase in sales tax, which
would also see a 2%4% rate applied
for the first time to books, magazines
and prerecorded videotapes, among
other items.

The latter proposal has created a
public furor since the tax package’s
introduction last fall, provoking op-
position along the lines of “no tax on
knowledge.” In fact, outcry against
the increases has been largely re-
sponsible for the proposed legisla-
tion’s difficult progress through Par-
liament, although observers expect
passage which will see the new rates
applicable in March.

The other change affecting rec-
ords and tapes involves the applica-
tion of tax to the sale price which in-
cludes the royalty factor, which
would halve the current saving of
around $1.50 per disk currently en-
joyed by tv marketers and the direct
marketing arms of the majors as “re-
tailers” under a “principal to agent”
distribution set-up (Billboard, June
13).

Ironically, public opposition to

(Continued on page 46)

New Japanese
Tower Outlet
Has Slow Start

By SHIG FUJITA
TOKYO—While Tower Records’
store in Shibuya, Tokyo continues to
do well, the outlet opened Dec. 5 in

neighboring Yokohama City has got -

off to a slow start.

Mark Viducich, general manager
of Tower Records International,
blames lack of pre-publicity.
“Whereas the Tokyo store had five
months of advance advertising so
that we had explosive sales from the
very beginning, the Yokohama shop
was readied in less than one week,
which gave us no time to publicize it.
The basic problem is that nobody
knows about the store, so we are re-
sorting to local forms of advertis-
ing.”

Viducich adds: “There’s no doubt
Yokohama is a tougher place to sell.
Shibuya was just too easy: business
isn’t like that. But we’re confident of
good sales in the future because the
store has a highly visible corner loca-
tion.”

The Yokohama outlet has basic-
ally the same inventory as the Tokyo
store, but because it has one-third
less floor space and is housed in an
old building that cost 25% less to set
up.

First year sales target is
$1,350,000, whereas the Tokyo shop
is already running 40% ahead of its
projected $1.9 million annual sales.

Ironically, in view of Tower’s

(Continued on page 15)
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GOOD SHOW—Cotillion artist Stevie Woods talks with “Solid Gold” hoste

General News

& s

Marilyn McCoo after a recent taping of the tv show.

Bay Area Retailers Hit
By Fierce Winter Storm

By JACK McDONOUGH

SAN FRANCISCO—Retailers in
the Bay Area suffered from the fe-
rocious Jan. 4 storm, but not as se-
verely as might have been expected.

While communications and deliv-
eries were upset and while employ-
ees from the hard hit areas either
could not get to work or had to re-
main overnight at work, a check of
major chains—Record Factory,
Rainbow and Tower—and the hard-
ware chain Pacific Stereo showed
little flood damage or inventory loss.

However, chains with stores in
Marin and Santa Cruz, the hardest
hit areas, had to close for a few days.
In fact Record Factory’s two Santa
Cruz stores, which closed Monday
(4), did not reopen until midaft-
ernoon Thursday (7) because the
city was without power. according to
Record Factory president Sterling
Lanier.

Steve Lee. the Rainbow buyer,
agrees, “The storm did hurt. Today
(7) was the first day we could get
trucks out since before New Year's.
We had to close the Larkspur store
on Monday because customers just
couldn’t get in there. We'll usually
do a few thousand (dollars) a day
there and that day we did about
$170. A'lot of our people couldn’t get
in to work.

Lee noted that a particular prob-
lem, with the storm hitting right after
the holidays, “was in getting Christ-
mas records out and getting our re-
turns written up. We're a week be-
hind now with that.”

Russ Solomon at Tower says. “I
don’t think it affected us very dra-
matically since we don’t have stores
in the real disaster areas. I think we
were more affected by the rotten
weather in Seattle.”

Art Padovese, regional controller
for Pacific Stereo’s hardware chain,
says their stores in Larkspur and
Santa Cruz were closed for two days.
and they suffered serious weather
damage at the San Francisco store
on Market Street. Padovese also
noted serious problems with deliv-
ery for the first four days of the
week.

RIAA/Video
Centifications
Total 42 In ’81

LOS ANGELES—RIAA/Video,
the video division of the Recording
Industry Assn. of America, issued 37
gold and five platinum video awards
in 1981. All were for feature films.

The gold award certifies min-
imum sales of 25,000 units with at
least $1 million retail list value:
platinum signifies 50.000 unit sales
with $2 million list value.

All five platinum video awards
were earned solely on videocassette
sales. They include three to Mag-
netic Video for ‘“‘Alien,”
“M*A*S*H” and “The Muppet

(Continued on page 58)

MHE Sets Creative $$

By LAURA FOTI

LAS VEGAS—Media Home En-
tertainment, which anticipates a
doubling of its gross revenues to $16
million in 1982, has established a
$10 million fund from outside
sources to finance independent pro-
ductions.

Joseph Wolf, Media’s chairman.
explained at CES here that the com-
pany has a complete production
staff looking for scripts. “It’s not
easy to find the kind of product
people want to see,” Wolf said.

Wolf added that he prefers an in-

Billboard (ISSN 0006-2510) Vol. 94 No. 2 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KTO
Microform, Rte 100, Mitlwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 13808, Philadelphia, Pa. 19101, (609) 786-1669.

dependent producer to have a finan-
cial interest in any MHE-funded
project.

He estimated that MHE will par-
tially or completely fund between
five and 15 titles in the next few
years. “We have three readers on
staff now, and we’re looking for tal-
ent.” Wolf said. “We know our limi-
tations—we make and sell a certain
kind of product.” But while MHE
specializes in cult and horror films
(i’s biggest grosser is “Halloween™),
Wolf does not rule out the funding
of any type of project.

Of music oriented programming
for the home video market. Wolf
says, “It’s not marketed correctly in
the U.S. at all. In the UK., video is
tied into record sales. You have to
show the customer something to
capture his interest.”

WWW.americanradiohistorv.com

Executive Turntable_|

Peter Jones appointed international editor of Billboard. Formerly Euro-
pean news director, Jones will continue to headquarter in the London office. as
Mike Hennessey, the bureau’s managing director, acquires the additional title
of international editorial director.

Record Companies

Don Burkhimer appointed to the newly
created position of division vice president,
artistrelations for RCA Recordsin New York.
Hewasdivisionvice president. marketingand
talent acquisition. Also at RCA, Jorge Pino
named to the newly created position of direc- |
tor, international marketing, in New York.
Most recently. he was manager. record club
development and international product mar-
keting for RCA in Rio de Janeiro.

Martin Cullen named vice president, management information systems and
Linda Kramer upped to product manager at CBS International in New York.
Cullen was executive director, management information systems. PolyGram/
U.S. and Kramer was manager, a&r, CBS International. Also at CBS Inter-
national, Manolo Diaz named vice president, creative operations, Latin Amer-
ican Operations. based in Coral Gables, Fla. He was director, European artist
development.

Tunc Erim named head of the new artist development department of Atlan-
tic Records in New York. He was head of national AOR promotion. . . . Also at
Atlantic, Judy Libow assumes the duties of department head for album promo-
tion. She was director, AOR promotion, a title she will retain.

Burkhimer

Pino

Erim

Kramer

Cullen

Ronda Espy upped to director of business affairs for Chrysalis in Los An-
geles. She was director of administration. . .. At Elektra/Asylum in Los An-
geles, Pat McCoy named national promotion manager, adult contemporary.
He held a similar post at Warner Bros. Also at E/A, Joe Morrow upped to the
newly created position of national sales manager, special markets, in Los An-
geles. Gariele Aras named director of international creative services and artist
development for Warner Bros., Los Angeles. Most recently. she headed Seedy
Management for Fleetwood Mac.

Leon Tisilis, special projects director for MCA, moves from Nashville to Los
Angeles, where he will oversee major projects and work with publishing firms.
... Myra Weston named local promotion manager, black music and jazz pro-
motion, Epic/Portrait/CBS associated labels, Los Angeles. She was regional
r&b promotion manager for Polydor. ... Adam Ritholz joins Arista in New
York as an attorney. He was with the law firm of Obermaier, Morvillo &
Abramowitz, P.C.

David Town named vice president, production, for First American Records
in Seattle. He was national promotion director for London Records. . .. Pris-

4’*“ g\‘

Libow Espy McCoy Morrow

cilla Chatman upped to national promotion director for John Hammond Rec-
ords’ associated label. Zoo York. .. .She was a regional promotion person. ... .
Kim Foxx upped to manager, artist promotion for Light Records/Lexicon Mu-
sic in Woodland Hills, Calif. She was professional manager for the copyright
division. . . . Chris Soular named president of Kapri Entertainmentin Sun Val-
ley. Calif. He was executive producer for the label. ... Aleen Smith upped to
staff assistant/travel coordinator at Capitol in Los Angeles. She was a secre-
tary. ... Jim Sales joins the promotion staff at AMI in Nashville. He was a

professional musician.

Publishing

John McKellen upped to senior vice president, MCA Mu-
“4g sic, in Los Angeles. He was vice president. . . . Stephen Rauch
s upped to vice president and general manager of Hal Leonard
é Publishing Corp. in Milwaukee. He was marketing director in
¢ the instrumental/choral division. .. . Bert Haber joins United
Artists Music in New York as director, professional division/
standard catalog activities. He was a member of the CBS Mu-
sic organization and headed Frank Music, which was sub-
sequently acquired by CBS. . . . Victoria Clare named director
of publishing/a&r for the new Destiny Music Group in Los
Angeles. She was general manager of Henson Music. . . . Bob
Skoro appointed creative manager, West Coast, for Intersong
Music in Los Angeles. He was professional manager, West
Coast, for Screen Gems. . . . Phil Bailey upped to West Coast
professional manager for Jensing Music and Jensong Music
in Los Angeles. He was a production assistant for JEN Pro-
ductions. . . . At House Of Gold Inc. in Nashville, Echo Mont-
gomery named public relations director and Kevin Garrett
and Don Daily appointed professional managers. Both Mont-
gomery and Garrett are recent Auburn Univ. graduates,
while Daily was a recording engineer. .. . Jack Witherby upped to vice presi-
dent of promotion for Endless Music in Los Angeles. He was West Coast pro-

motion director for the firm.

Haber
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EXPERIENCE THE SPECTRUM OF ROCK "N’ ROLL!

Reprinted from The Saturday Evening Post ©1954 Tae Curtiz Publishing Company

featurlng Don’t Let Him Know,” “Turn On Your Radar” “Hole In Paradise” and “Rain”

Produced by Carter
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CBS Is Mulling Position
On Mechanical Royalty

NEW YORK—"We've nottaken a
firm position on what will be done.”
claims Walter Dean. executive vice
president of CBS Records.

And just what CBS’ firm position
is with regard to payment to publish-
ers of the new 4-cent mechanical
royalty from July I (amidst reports
that the label will not adhere to that
date) remains unclear to the pub-
lishing community.

Dean admits the company has
raised a question of whether the new
rate takes effect as of July 1. but de-
fines its stand as “defying™ publish-
ers as “"pure imagination.”

Dean says that CBS is “in the
process™ of discussions with the
Harry Fox Office. the mechanical
rights agency, but adds such com-
munication involves a mix of other
issues that must be talked out “when
a new rate is taken into account.”
These, he notes. include reserves. re-
turns and “all kinds of things.”

“Whenever there is a dramatic
readjustment of rates computers
have 10 be reprogrammed to reflect
specific details of change.” he de-
clares.

But. Al Berman. president of
Harry Fox, says “we're always talk-
ing, but frankly all I know is what I
read in the newspapers. I haven't
discussed the issue with Walter. We
couldn’t come up with any firm no-
tifying us that they do not recognize
the July | date. No one has said
that.”

Dean does not precisely elaborate
on questions being raised by CBS,
but they apparently center on inter-
pretations of the 1976 Copyright Act
that could justify a new rate sched-
ule from the point at which all legal
challenges to the rate have been re-
solved. A federal appeals court dis-
missed Oct. 2 petitions for a rehear-
ing on the 4-cent rate, following

{Continued on page 12)

COME TO WHERE

THE BUYERS ARE!

0%

&> RECORD BUYER'S
%> OPEN MARKET SCHEDULE

Anyone can sell at the Record Buyer's Open Market!

Boston - January 16. Somervilie Honday Inn 1-93 to
Suilivan 5q exit

Philadelphia - January 17 Ramada inn Airport -95to
Essmgton exit

Detroit - January 17 Farmington Amerrcan Legion 9 Mile
Rd W of Middlebelt

St Louis - January 30 Ramada Inn West Port 1270 10
“age St exil east

Pittsburgh - February 6 Howard Johnson's Monroevilie

+ 22at 76

Cleveland - February 7 Holiday inn Lakeside at E 12th

{etroit - February 7 Amer can Legion Royal Gak 12 Mile

-d at Rochester Rg

fidianapolis - February 13 Hoi day Inn Speedway

Northwest) US 136 at I-465

Chicage - February 14 Hilis de Hol day inn 290 to Wolf

11 exit

Zrange Counly. CA - Fehmavg 13 Hohday Inn Fullerton

4verside Fwy at Harbor Blvd exit

Harth Jersey - Febvuar¥ 20 Hohday Inn Newark Airport

% J Turnpike at 1.78 (Turnpike exit 19)

Philadelphia - February 21

=ssington ex t

Tetroit - February 21 Farmington Amercan Legon 9 Mile
fid W of Middlebeit

amada nn Auxport 195 ta

Emﬁmn»February 27 Holiday Inn Medical Center 6701
amn

Dallas - February 28 Holiday Inn. Centrai Expressway at
F tzhugh exit

San Francisco - February 28 Holday Inn Golden Gateway
1500 Van Ness bet P ne & Califarnia

Washington 0C  March 6 Ho iday Inn Crystal City (Nat'l
Awrport] Rt 1at 15th St

Ballimore - March 7 Hohdgg Inn Towson (Cromwel)
Bridge Rd ) Beftway exit

Detroit - March 7 American Legion Royal Gak 12 Mile
Rd at Rochester Rd

Minneapolis  Maich 13 Holday Inn Downtown 13th St
at Nico let Mall

Cmca?n March 14 H ls de Holiday Inn 1-290 at Wolf Ra
Long Island - March 20 Hoirday nn Plamview exit 46 on
L1 Expressway

Boston - March 21 Holiday Inn Somerviile {-83 to
Sullivan S exnt

Delroit - March 21 Farnmington Amencan Legion 9 Mile
Rd W of Middiebelt

Pinahur h - April 3 Howard Johnson's Monroevilie | 76
at Rt 2.

Clevetand Apri 4 Ho day Inn Lakeside at E 12th St

All shows 9:00 a.m. - 4:30 p m unless otherwise noted. Sefler's tables are $25 and must be
reserved in advance by calling (313) 558-2272, anytime. You may bring a box or crate of
records for a 85 admission fee General admission 1s $1.50 - $2.00. depending on City

EACH MONTH, THOUSANDS
ATTEND WITH ONE THOUGHT

IN MIND: TO BUY RECORDS!

FOR OUR CUSTOMERS GCONVENIENGE, BILLBOARD
NEW YORK HAS PROVIDED DIRECT DIAL. PLEASE
KEEP THE FOLLOWING AS A REFERENGE:

CHARTS
DIRECTOR OF CHART /BIN, DATA PROCESSING:

Rhonda ADDASSI .....ccvvvieieiee e (212)764-7570
SUPERVISOROF CHART/BIN, INTERVIEWER:

JoDean Adams ........cc.ciiiiiiiiii e 764-7564
SUPERVISOR OF CHART/BIN, DATAENTRY:

Cele SUIVAN ... 764-7561

SALES
DIRECTOR OF SALES, WORLDWIDE: Miles T. Killoch . 764-7514
SALES ADMINISTRATOR: Robin Solomon ......c..c......... 764-7356
DIRECTOR OF SALES, VIDEO/SOUND BUSINESS:

RonaldE. Willman ...........ccccooiiiii i 764-7350
CLASSIFIED ADVERTISING MANAGER: Jeff Serrette . 764-7388
PRODUCTION MANAGER: John Wallace .................... 764-7354
ACCOUNT EXECUTIVE: Mickey J. Addy...........ccoeceee 764-7355
ACCOUNT EXECUTIVE: Norm Berkowitz..................... 746-4560
ACCOUNT EXECUTIVE: Ron Carpenter....................... 764-7353
ACCOUNT EXECUTIVE: Richard M. Nusser ................. 764-7352

EDITORIAL
EDITOR-IN-CHIEF: GerryWood ...............cc..cceeviiiiene 764-7519
MANAGING EDITOR: Adam White 764-7345
EXECUTIVE EDITOR/COMMENTARY: IsHorowitz...... 764-7340 °
MUSIC PUBLISHING & NEWS EDITOR: IrvLichtman ... 764-7461
ASSOCIATE SOUND BUSINESS /VIDEO: Laura Foti.... 764-7427
RADIO PROGRAMMING: Douglas E. Hall...................... 764-7339
DISCO: RadCliffe JO .ooeoviiieiiiiie e 764-7343
ROCK: ROMAN KOZAK ...oceeiiiiviiiiiiiieiee e 764-7346
COPY EDITOR: Howard Levitt ............. 764-7305
EDITORIAL ASSISTANT: Pat Nelson.... 764-7342
GENERAL NEWS: Leo SaCKS....cccoviiiiiiieiii e 764-7344
SECRETARY: Helen Wirth .......oooooiviiiiieeecs 764-7347

s 2 i ] 1y AR
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TUBES MEET—Lester Sill, president of Screen Gems/Colgems/EMI Music,
discusses terms of a new publishing agreement with Tubes members Prairie
Prince, center, and Michael Cotton, right.

Chartbeat

Livvy Lets Her Body Talk;
Classical Hits: Bach’n’Roll

By PAUL GREIN

LOS ANGELES—-Olivia Newton-
John’s “Physical” (MCA) this week
becomes the third single in the past
eight months—and only the 10th in
the rock era—to withstand nine
weeks as the nation’s No. | hit. Kim
Carnes’ “Bette Davis Eyes™ and
Diana Ross & Lionel Richie’s “End-
less Love” both did the trick last
year.

This ups Newton-John's career to-
tal of weeks at No. | to 17, which
puts her among the top 10 singles
artists of the rock era. Here are the
25 acts that have logged the most
weeks at No. | on Billboard’s pop
singles chart since 1955, with ties
broken based on number of top-
charted hits (the second number in
parenthesis).

1. Elvis Presley, RCA (85-18).
2. Beatles. Capitol/Apple/Swan/
Tollie (59-20).
. Bee Gees, RSO/Atco (27-9).
. Supremes, Motown (22-12).
. Pat Boone. Dot (21-6).
. Diana Ross, Motown (20-6).
. Four Seasons, Vee-Jay/Warner-
Curb/Philips (18-5).
8. Rolling Stones, London/Rolling
Stones (17-8).
9. Paul McCartney & Wings.
Capitol/Apple/Columbia (17-
7).
10. Olivia Newton-John. MCA/
RSO (17-5).
1. Rod Stewart. Warner Bros./
Mercury (16-3).
12. Elton John, MCA/Rocket (15-
6).
13. Everly Brothers. Cadence/
Warner Bros. (14-3).

~ N bW

Domestic Acts
Score Well On
German Charts

By JIM SAMPSON

MUNICH--German record buy-
ers rediscovered their native tongue

in 1981, and in the first weeks of

1982, the trend continues. leading to
an extraordinary penetration of do-
mestic productions in the national
charts.

A comparison of the domestic
share of the “Musikmarkt” charts in
the first weeks of 1980, 81 and "82
tells the story. German-originated
albums took 30% of the chart in
early January two vears ago. 35% in
the same period last year and 52%
this year. National singles share
went from 35% in "80 to 28% in 81
and 47% in the first week of January
this year.

Primarily responsible for the
change are new German-language
rock acts, which cornered 23% of the
LP/cassette top 65. Demand for

(Continued on page 48)
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14. Barbra Streisand. Columbia (13-
5).
15. Donna Summer, Casablanca
(13-4).
16. Andy Gibb, RSO (13-3).
17.Bobby Vinton, Epic (12-40).
18. Monkees, Colgems (12-3).
19. Roberta Flack, Atlantic (12-3).
20. Platters. Mercury (11-4).
21. Simon & Garfunkel, Columbia
(11-3).
22. Stevie Wonder, Tamla (10-6).
23. Blondie, Chrysalis (10-4).
24, Jackson Five, Motown (10-4).
25. Marvin Gaye. Tamla (10-3).
Next on the list. for those of you
who just can’t get enough: the Ras-
cals and Tony Orlando & Dawn.
*x Kk K

Great Masters: The most startling
move on this week's album chart is
the Royal Philharmonic Orchestra’s
leap from 13 to four with “Hooked
On Classics” (RCA). This is the first
symphonic orchestra to tally a top
five album since the London Sym-
phony Orchestra reached number
two in 1977 with the “Star Wars”
soundtrack.

The Royal Philharmonic album is
selling on the strength of the
“Hooked On Classics™ single, which

{Continued on page 30)

_Signings |

Bruzer to Handshake Records
with initial LP release set for Febru-
ary. Bill Pfordresher will handle
production. Singer/songwriter
Toby Lynn to Valhalla Records with
Steve Burgh producing. ... Cariton
Collins to Dimension Records. ...
Gospel artist Ken Medema to Fred
Waring Enterprises for recording
and publishing. . . . Alicia Bridges to
AVI Records. ... The Kingsmen to
HeartWarming Records. ... Bobby
Mackeyv to Moon Shine Records. . . .
The Gentz to All Star Records. . ..
Rock group Johnny Sevin to Art At-
tack Records. ... Singer/songwriter
Myrma Smith to Destiny Records.
She was with the Sweet Inspirations.

MCA Music has re-signed writer/
producer Kashif to a worldwide
publishing deal; Brock Walsh also
to MCA Music. ... Guy Clark's
Clark & Clark Music to CBS Songs
worldwide. ... Capitol Records’
group The Tubes to Screen Gems/
Colgems/EMI1 Music, Inc. world-
wide . . The Go-Go’s 1o ASCAP
... Dickey Lee to Hall-Clement
Publications (Welk) and Don Wil-
liams™ Maplehill Music for publish-
ing. ... Chester Lester to House of
Gold Music Inc.

Joe Stampley to the Jim Halsey
Co. for booking. . . . Ricky Skaggs to
International Celebrity Services for
booking. MCA artist Amy
Wooley to Music Artists Manage-
ment. ... Elektra artist Helen Cor-
nelius to South Side Management.

Wiedenbaum At
82 ITA Seminar

NEW YORK-—Murray Wieden-
baum. chairman of the Council of
Econonmuc Advisors to the President,
will be a featured speaker at the ITA
*Audio/Video Update—1982" semi-
nar set for Feb. 28-March 3 at the
Sheraton Harbor Island Hotel in
San Diego.

The economist will offer an out-
look on economic conditions in the
U.S. for 1982 and the impact that
can be foreseen on the audio/video
industry.

from the road

T33 N

REFUGE

FROM
THE ROAD.

Le Parc, an informal hide-away on a guiet resi
dential street just 1 block west of La Cienega’s

Restaurant Row." 152 suites, each with wet bar,
kitchenette and balcony. Complimentary con
tinental breakfast and limousine service available
within the area. Le Parc . . . your perfect refuge

o

@
[Le Parc

hotel de luxe
West Knoll = West Hollvwood  CA Q0069
(213) 855-8888
Toll-Free: ULS. (8OO) 421-1666
Calif. (800) 252-2152

>
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GERARD SCHWARZ
The Los Angeles
Chamber Orchestra
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; - Roméo et Julietre.cre
GERARD SCHWARZ, The Los Angeles Chamber Orchestea / & EDITA GRUBEROVA / French & Itallan Opera Arias &
The Carmen Ballet DS-37337 » 4XS-37337 (Digital) gl DS-37870 + 4XS-37870 (Digital) .

Givethe gift
of music.

©1982 CAPTOL RECORDS INC
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On November 19th a musical event of
tremendous proportions was videotaped.

On that night Bob Welch and a power-
packed lineup of stars created a memo-
rable rock'n’roll experience. This very special
performance featured six cuts from

Bob’s new RCA album. It really was a

party they'll never forget!

* BOB WELCH

Y ROBBIE PATTON
7< ANN WILSON And More

Delivered to millions of homes through the
joint efforts of

7
g
=r

~
. Bla P

}\
MUSIC TELEVISION ¥ NBC Radio’s Young Adult Network ‘

To be released on RCA Selectavision Spring 182
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General News

WEA INT’L

NEW YORK-WEA Inter-
national reports a “slight increase”
in operating income for 1981 “de-
spite the battering taken by the dol-
lar in the past year,” while sales
gained 15%. according to a year-end
report by Nesuhi Ertegun, president,
and Phil Rose, executive vice presi-
dent.

WEA International’s 1981 profit-
ability is in contrast to a “modest”
decline reported for 1980, when
sales for the first time reached above
the $300 million mark to $323.2 mil-
lion. With a 15% increase in sales,
1981’s volume was about $370 mil-
lion.

Of the problem countries in 1980,

Company Execs Report Increase In
Operating Income, Sales For 1981

Ertegun says that ltaly had a
“brilliant year” in 1981, with strong
bottom line profit, due in part to de-
velopment of local stars. The U.K.
company held its own during the
year, and with restructuring com-
pleted. now expects “very good”
profits in 1982. though the Brazil sit-
uation is “even worse than a year
ago.”

Of the last-named nation. Ertegun
says, “We faced 140% inflation and
a 120% interest rate. However, we
took immediate action by restruc-
turing the company and making
pressing and distribution arrange-
ments with EML. Due to the out-
standing work of managing director

Four Int’l Giants Planning
Standardized Vidcassette

AMSTERDAM-—-Dutch multi-
national Philips and Japanese elec-
tronics giants Matsushita, Sony and
Hitachi are close to agreement on a
standardized videocassette for use in
all future portable video camera/
recorder systems.

Further, some observers believe
this development marks a significant
step towards eventual standard-
ization of the competing domestic
VCR formats VHS, Betamax and
V2000.

The official deal, outcome of
months of discussions held in Japan.

Integrity Now
Trading On ASE

NEW YORK-The shares of In-
tegrity Entertainment began trading
on the American Stock Exchange on
Dec. 28. Formerly sold Over The
Counter, the company’s trading
symbol is now “IEC.” The records/
video/accessories chain operates
140 stores under The Wherehouse
and Big Ben’s. At close of trading
Jan. 7. its shares were selling at $6.

is likely to be signed within the next
month. Prototype camera/recorder
units were shown in Japan last year,
and will be on the market inter-
nationally by late 1983 or 1984,
where they will pose severe competi-
tion to existing 8mm and Super 8
home movie equipment.

The technical rapprochement, in-
volving standardization of tape
speed. tape width. head diameter
and other features, will be of partic-
ular value to Philips. whose V2000
system as it currently stands is un-
suited for portable equipment.

But on the broader question of
eventual format compatibility be-
tween future generations of home
VCRs, the manufacturers them-
selves are skeptical. Neither Philips
nor JVC see the current talks as im-
plying such a possibility. In West
Germany blank tape firm BASF
said: “This would fulfill the con-
sumers’ dream,” and a spokesman
for hardware company Telefunken
expressed the prevalent view: “We
would welcome a standardization in
the videocassette recorder field, but
we don'’t feel it will ever happen.”

““There’s a rumor
going around about
a company that has
stock record album
covers in full color
called “Instant Album
Covers'’ (available in
quantities as low as
100) plus 8 other
fascinating services.”’

"To find out more
about this rumor call . . ."

dLee-Myles

Associates, Tnc.

160 EAST 36 51., Depl. A
MLY_ MY, 10032 TEL. T58-3232

Serving the graphic needs of the record industry since 1952..

EXCELLENT
OPPORTUNITY

We are a leading Exporter of
Records & Tapes including Video.

We need a Spanish-speaking person
who is totally familiar with the South
American and Mexican record markets.

Please contact Sam Weiss
Win Records and
Video, Inc.

45-50 38th Street
Long Island City, N.Y. 11101-1898
U.S.A.

(212) 786-7667

reunion arena

19,200 SEATS

777 Sports St. * Dallas, TX 75207
(214) 658-7070

DIVIDER
CARDS

ALL SIZES AvAILABLE |

19¢ .ne up |
Why PayMore?

Direct from Manufacturer I

Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn, N.Y. 11211

AL-LEN CUTTING CO.

Special Volume Rates

Andre Midani, WEA Brazil now
plans to increase its roster of Bra-
zilian artists and to enlarge its inter-
national promotion staff.”

In further elaboration of results.
Ertegun notes the loss of the Geffen
label (to CBS) as having already
been “far outdistanced by our sign-
ings of distribution agreements with
Sire, Mirage, Modern and Full
Moon/Warner Bros” in 1981.

Ertegun also claims the next big
thrust for WEA International is con-
centration in such markets as Mex-
ico, Central and South America,
with much of the repertoire to come
from WEA Spain, which gets under-
way as a separate company in July.

According to Jim Caradine, New
York-based senior vice president,
Mexico, headed by Rene Leon,
“greatly exceeded sales projections
“during its first eight months of op-
eration.

Major accomplishments cited by
Ertegun include the a&r depart-
ment, which wound up its first year
of operations under Fred Haayen,
senior vice president, and the firm’s
entry into international distribution
of Warner Home Video, including
the acquisition of the United Artists
film library. WEA holds a video
conference in Amsterdam this week
(14-15) with Lee Mendell, West
Coast-based video vice president. on
hand.

_ Market Quotations

As of closing, January 7, 1982

Annual

High ™ Low NAME P-E (fg",?) High Low Close Change
1% Y2 Altec Corporation - 1 11/16 11/1611/16 + 1/16
38% 26% ABC 6 269 32% 32% 32% - %
45% 28%2 American Can 8 84 32% 32% 32% Unch.
5% 2% Automatic Radio 3 21 4% 4% 4% + %
61% 40% CBS 6 951 46% 45% 46 - %
47% 31% Columbia Pictures 10 29 43 42% 43 Unch.
8% 4% Craig Corporation — 14 7 7 7 + %
67% 43% Disney, Walt 13 1782 52% 51% 52 — %
8% 3% Electrosound Group 17 2 3% 3% 3% - %
9 3% Filmways, Inc. — 217 6% 6% 6% + %
2% 14% Gulf + Western 3 365 15% 15% 15% Unch.
19% 11% Handleman 8 30 14% 14% 14% + %
6% 5% Inteority Entertainment 6 11 6 5% 6 Unch.
15% 6% K-tel 4 - - - 6% Unch.
82% 39 Matsushita Electronics " 12 52% 51%  51% — 1%
59 38% MCA 9 55 41% 40% 4% + %
65 48 3M 9 957 83% 53 53% - %
90Y%2 54% Motorola 8 714 55 53 53% -1
59% 35% North American Phillips & 4 37% 37T% 37% + %
20 6% OrroxCorporation - 108 9 8% 8% - %
31 10% Pioneer Electronics 9 = - - 15% Unch
32% 16% RCA = 359 18% 17% 18 - %
26% 14%2 Sony -13 3669 17% 17% 17% Unch
43 23% Storer Broadcasting 15 218 26% 26% 26% + %
6% 3  Superscope - 24 3% 3% 3% Unch
35% 24% Taft Broadcasting 9 432 32 3% 3% -1
58% 33% Warner Communications 18 3944 52% 51% 52% + %
OVERTHE Saies Bid Ask OVER THE Saies Bid Ask
COUNTER COUNTER
ABKCO = 2 1% Kustom Elec. 500 1 1%
Certron Corp. 3300 % 1 Josephson Int’l 50 8% 9%
Data Packaging — 5% 6% Recoton - 3% 3%
First Artists Reeves
Productions - 5% 5% Comm. 81500 30% 3%
Koss Corp. 2600 6% 6% Schwartz Brothers = 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cal-
fornia 91503, (213) 841-3761, member New York Stock Exchange. inc.

Retailers Bullish On Vid Games
WEA Distribution Of Atari Is Termed ‘A Possibility’

® Continued from page |

chain is equipping a part of each
store with glass cases, in which the
games will be displayed. Silver pi-
loted the Intellivision games in his
flagship Buffalo superstore. Music
Plus will have games in its 25 stores
by February and will carry hard-
ware in 21 stores. Music Plus is
stocking the Mattel, Atari and Insta-
Vision games. Mitch Perless has just
been appointed boss of the new soft-
ware effort.

Thirty of the 50 Listening Booth
stores, which headquarter in
Pennsauken, N.J.. are carrying the
software. Jerry Shulman, founder-
president, states. He is in the process
of eliminating hardware for the
games, feeling it is too competitive
and retail price is resultantly being
footballed.

Nine of the 28 Licorice Pizza
stores in Southern California stock
Atari and Intellivision games in
locked glass cases, Lee Cohen, mar-
keting chief, notes. As is the case
with prerecorded video, the Jim
Greenwood chain is being served
with electronic game software by
Sound Video Unlimited, the Noel
Gimbel one-stop here.

Five of the nine Young Organiza-
tion stores out of Atlanta stock elec-
tronic games and feel that the re-
maining stores soon will be stocking
the cartridges, Dennis Young says.
Like his contemporaries who are

CBS Mechanical
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challenges by CBS, RIAA and the
Amusement Operators Assn. of
America (Billboard, Oct. 17).

A major music publisher who de-
clined attribution has the “feeling”
that CBS would reflect the new rate
starting af, the point of the court de-
cision. “My own feeling is that
they’ll take a position that payment
will be made for the last quarter,” he
declares, adding that “l know for a
fact in statements for July through
September, there are record com-
panies that paid on the new rate.”
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into the games, Young is enthusias-
tic over the possibility of WEA be-
coming distributor for Atari, a sister

Assistance in preparing this story
provided by Paul Grein in Los An-
geles.

division of Warner Communi-
cations Inc.

Working slowly. Camelot/Grape-
vine stores cross country that stock
electronic games now number 40.
according to purchasing topper Joe
Bressi. The Paul David stores utilize
a custom-made glassed fixture very
similar to the floor one in which they
display videotapes.

Western Merchandisers put video
games into one store prior to the
holidays. The experiment jelled so
well that John Marmaduke, presi-
dent of the Amarillo retail wing of
93 stores. feels he will expand the
program greatly over the next 12
months.

A spokesman for Spec’s, the nine-
store Florida state chain, says the
veteran retailer is trying games in
one store, but would not comment
further.

The more than 130 Record Bar
stores in the U.S. are not yet into
game cartridges, but four purchas-
ing executives are in Las Vegas mak-
ing contacts, Barry Bergman, presi-
dent of the Durham-based skein,

states. He, too, was spurred by the
possibility of WEA handling the
Atari line.

Ned Berndt, Q (as in Quincy)
Records, Miami, says that when he
and Lynda Stone visit here in several
weeks, they hope to explore the pos-
sibility of introducing electronic
games in visits to suppliers. Alan
Rosen of Flipside, Lubbock, Tex., is
wary of trying electronic games, feel-
ing that gross margins offered
presently are not enough to encour-
age him to get into it. Russ Solomon
of Tower Records, Sacramento, says
that if WEA becomes an Atari dis-
tributor, he would be more prone to
investigate the possibility of stocking
games.

Stan Cornyn, senior vice president
of the record group of WCI, says
WEA distribution of Atari is “‘a pos-
sibility, but it’s not imminent. You
will see ventures toward it, but it’s
not the policy of WCI to tell one di-
vision it has to work with another di-
vision if it might be unprofitable for
the first division.

“Atari is doing very well with the
distribution it now has. If 1 were
Atari, I certainly would not jump
over for the sense of patriotism to a
sister distribution company. I think
WEA has something to learn about
distributing Atari because it goes to
somewhat different places than rec-
ords,” Cornyn concludes.

HONE’'S ONE STOP RECORDS & TAPES

45’s from 88¢

SOUL + ROCK + GOSPEL « COUNTRY « WESTERN & RAP
SPECIAL LOW DISCOUNT PRICES

LP’s from $4.25

IF YOU WANT THE LATEST OF ANY TYPE OF SOUND,
WE HAVE IT. IF NOT, WE'LL GET IT!

We have many other specials which change weekly. Will ship anywhere. For more information

12" from $2.25

HONE'S ONE STOP

RECORD DISTRIBUTORS

217 BRONY TERMINAL MARKET, BRONX, N.Y. 10451
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A quiet yet monumental talent, a generous and loving friend.

David D. Cavanaugh
1919-1981
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General News

New
Companies_

Roperry Records formed with
Paul Mineo as administrative direc-
tor of the independent label geared
to pop, rock and dance music. “Jog-
gin’” by Patsy is the first release.
Address: 1775 Broadway. 7th Floor,
New York, N.Y. 10019 (212) 247-
1498. * % %

Chartbound, a production and
promotion company, formed by
Don R. Gooch and Lonnee Eileen.
Address: 3060 Belden Dr., Holly-
wood, Calif. 90068 (213) 464-6118.

* k %

AMI Records formed by Art Mon-
tes and Richard Simpson. First act
signed is Casanova with single
“Gotta Be A Better Way”/“Nothin’
Comes Easy.” Address: 11020 Ven-
tura Blvd., Box 251, Studio City,
Calif. 91604 (213) 508-7892/845-
5184.

RIAA Awards Below ’80 Totals

But ’81 Gold LP Certifications Continued Climb

® Continued from page 5

album totals last year include Frank
Sinatra, with 17; Neil Diamond, 16;
John Denver, 15; Santana, 11; and
Rod Stewart, the Who and the
Moody Blues, 10 each.

Several unusual certifications
from 1980 repeated in 1981. Frankie
Smith’s “Double Dutch Bus”
(WMOT) was certified gold in both
seven and 12-inch versions, as was
Barbra Streisand & Donna Sum-
mer’s “No More Tears” the year be-
fore.

The Broadway cast album to
“Evita” went gold, just as the caster
to “Annie” did in 1980. Luciano
Pavarotti earned a rare gold album
for classical, as Jean-Pierre Rampal
and Claude Bolling had the year be-
fore. And in the childrens category,
the Chipmunks followed their 1980
gold album “Chipmunk Punk” with
another goldie, “Urban Chipmunk.”

There were 31 total RIAA certifi-
cations in December, one more than
in December, 1980. That ties Febru-
ary for the most certifications in any
one month in 1981. The last-minute
certification crunch is seen in that 10
albums were certified gold or plati-
num on December 30 alone. One of
these under-the-wire LPs, a Loggins
& Messina hits compilation, had
been in release for more than five
years.

Here’s a breakdown by category
on the key winners:

Platinum Albums: Rush (Mer-
cury) replaced Kenny Rogers as the
year’s top winner, with three albums
that sold more than one million
units. Tied for second place, with
two platinum albums: Air Supply
(Arista), the Commodores (Mo-
town), Journey (Columbia), Kool &
the Gang (De-Lite) and the Police
(A&M).

% A Public Service of This Magazine
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Columbia, with seven awards,
edged RCA, with six, as the top indi-
vidual label, though corporately
WEA aced CBS by a margin of 14 to
nine. PolyGram was third among
corporations, with eight awards, fol-
lowed by RCA (six), EMI (five) and
MCA (four). Among indies, Mo-
town led with five, followed by
Arista (four) and Chrysalis (two).
A&M captured three.

Gold Albums: Emmylou Harris
topped all artists with five gold LPs,
while her record company, Warner
Bros., was the top individual label,
with 17 albums that sailed past the
500,000 sales mark.

AC/DC (Atlantic) earned three
gold albums for the second year in a
row, while the Police (A&M) and
REO Speedwagon (Epic) also
earned three. The Oak Ridge Boys
(MCA) took two gold albums, down
one from their 1980 tally; Willie
Nelson (Columbia) won two for the
second year running.

WEA collected 39 gold albums,
compared to 30 for CBS. RCA was
next with 17, followed by EMI (15),
MCA (13) and PolyGram (13).
A&M and Motown each received
eight, followed by Arista (six) and
Chrysalis (three).

Gold Singles: Six acts share first
place, with two million-sellers each:
Blondie (Chrysalis), Hall & Oates
¢RCA), Juice Newton (Capitol), Ed-
die Rabbitt (Elektra), Diana Ross
(Motown) and Frankie Smith
(WMOT).

WEA was the top corporation

with six awards, though neither

Warner Bros. nor Atlantic came
through with a gold single (though
their affiliated labels Geffen and
Radiodid). Even Columbia was lim-
ited to one gold single: Barbra Strei-
sand & Barry Gibb’s “Guilty.”

RCA and EMI each collected five
gold singles, followed by CBS (four),
MCA (three) and PolyGram (two).
Among indies, Chrysalis and Mo-
town lead with three each, followed
by Arista with one.

INDUSTRY AIDS
UNICEF FUND

NEW YORK-—Music for UNI-
CEF has received about $400,000
from industry sources since April 1,
the start of its current fiscal year,
bringing its total since the program
was launched three years ago to
some $5 million.

The largest contributors to this
year's receipts have been royalties
from songs donated to the charitable
fund. A UNICEF spokesman puts
this figure at $256,000.

Send for our FREE PRICE LIST

Industry
__Events

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events. Asterisk de-
notes date is tentative.

Jan. 25-29, MIDEM, Palais des
Festivals, Cannes.

Feb. 5-7, National Assn. of Music
Merchandisers (NAMM) conven-
tion, Anaheim Convention Center,
Anaheim, Calif.

Feb. 24, National Academy of
Recording Arts & Sciences
(NARAS) Grammy Awards tele-
vision show, The Shrine Audito-
rium, Los Angeles.

Feb. 26-27, Country Radio Semi-
nar, Opryland Hotel, Nashville.

Feb. 28-March 3, International
Tape/Disc Assn. (ITA) seminar,
Sheraton Harbor Island Hotel, San
Diego, Calif.

Feb. 28-March 3, Gospel Music
Week, Dove Awards (3), Opryland
Hotel, Nashville.

March 2-5, European Audio Engi-
neering Society convention, Maison
des Congres, Montreux, Switzer-
land.

March 5-7, Nashville Songwriters
Assn. Intermational (NSAI) show-
case (5), achievement awards cere-
mony and dinner (6), and sym-
posium (6-7), Hyatt Regency,
Nashville.

March 7-10, National Religious
Broadcasters convention, Sheraton
Washington, Washington, D.C.

March 26-30, National Assn. of
Record Merchandisers (NARM)
convention, Century Plaza Hotel,
Los Angeles. :

April 4-7, National Assn. of
Broadcasters (NAB), Dallas Con-
vention Center, Dallas, Tex.

April 12-14, Juno seminars and
awards tv show (14), Harbour Castle
Hilton Convention Center, Toronto,
Canada.

April 17-22, National Public Ra-
dio convention, Hyatt Regency,
Washington, D.C.

April 24, Seventh annual T.J.
Martell Memorial Foundation for
Leukemia Research humanitarian
award dinner, Waldorf Astoria, New
York.

April 26-29, Billboard’s Inter-
national Music Industry Conference
(IMIC), Astir Palace Hotel, Athens,
Greece.

April 29, Academy of Country Mu-
sic Awards tv show, Goodtime
Theatre, Knott’s Berry Farm, Buena
Park, Calif.

May [-Oct. 31, World’s Fair,
Knoxville, Tenn.

May 2-5, National Cable Tele-
vision Assn. convention, Las Vegas
Convention Center.

May 4-8, American Women In Ra-
dio & Television conference, Hyatt
Embarcadero, San Francisco, Calif.

June 3-6, Fourth annual Black
Music Assn. (BMA) conference,
Hyatt Regency, New Orleans, La.

June 6-9, Consumer Electronics
Show, McCormick Place, McCor-
mick Inn, Conrad Hilton Hotel,
Chicago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St.
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

*July, Montreux Jazz Festival,
Montreux, Switzerland.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.
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New Japanese
Tower Outlet
Has Slow Start

® Continued from page 6

status as one of the top classical re-
tailers in the U.S., the Tokyo store
stopped handling classical product
in October, replacing it with faster
turnover material, including coun-
try, soundtracks and children’s rec-
ords.

The company is now air-freight-
ing all records for both wholesale
and retail, ocean shipments proving
too slow. In the light of oft-repeated
complaints about U.S. pressing
quality, Viducich says he has been
pleasantly surprised at the absence
so far of any customer criticism on
quality.

He also expresses surprise that
Tower’s wholesale business, which
was expected to suffer after the
Tokyo store was opened, has in fact
increased by 60%. “This could be be-
cause the store has made us more
visible, and as imported records be-
come more popular, so other retail-
ers begin to buy imports for their
stores.”

Viducich has no worries about the
competition of record rental shops.
“They may have cost a couple of
points in lost sales, but many of them
are small outfits, and besides I don’t
think they are going to last.”

Nicks Sues
For Damages

LOS ANGELES—Stephanie
“Stevie” Nicks wants no less than
$22,500 in payment and $100,000 in
punitive and examplary damages
from Filmways Audio Service, FAS
Audio Services and First Audio
Services in a Superior Court suit
filed here.

Nicks alleges she contracted orally
with the defendants in July, 1981 for
the sale of a Stephans 24-track
recorder with auto location in port-
able cases through the defendants.
The sound equipment was accepted
on consignment by the defendants,
she claims, for sale at no less than
$25,000, with defendants to keep a

- 10% commission.

The complaint claims the defend-
ants sold the equipment and did not
pay her.

OWNATV
STATION
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\

New FCC rule making permits neighborhood Low-
Powered TV stations that can be started for as
hittle as $5.000 plus your video equipment and/or
TVRO. Any U.S. citizen can apply. FCC hicensing
15 free of charge. Stations can cover 500 square
miles or more.

Lo-Power Monthly Magazine, $50 per year
Current Printout Filed LPTV Applications, $15
Lo-Power Broadcasting “How-10" Manual, $25

Phone COO Orders 1602 945 6746
LPTV Crash Course Feb. 6-7 Shorenam Hotel
Washington, D.C. $100

LO-POWER COMMUNITY TV PUBLISHING
7432 € Diamond, Scottsdaie, AZ 85257
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LIVING SCULPTURE—The English band Gang of Four enigmatically enact

General News

¥

themes from their new Warner Bros. EP ““‘Another Day/Another Dollar” during
an in-store visit to New York’s Bonaparte Records outlet.

Cramps Seek $1.1 Million
In Superior Court Action

LOS ANGELES—The Cramps
seek a cumulative $1.1 million in
damages in a Superior Court action
here against Miles Copeland, Steve
Tannett, Illegal Records, lllegal
Songs, International Record Syndi-
cate and Independent Recording
Syndicate.

Kristy Marlana Wallace, profes-
sionally known as Ivy Rorschach;
Erick Lee Purkhiser, professionally
known as Lux Interior; and Nich-
olas George Stephanoff, profes-
sionally known as Knox; charge the
defendants generally thwarted the
industry growth of the group,
Cramps, of which they are members.

The three allege they were prom-
ised a $10,000 advance upon signing
of their pact with IRS in July, 1979,
money which they allege was never
paid. In addition, they claim in the
complaint that Copeland promised
he’'d have only a handful of acts on
the Illegal Records label and now
has a dozen groups. They want out
of their binder and pledge to return
all money paid them by Copeland
in return for which they wish return
of their recorded masters and song
copyrights.

Cramps contends that Copeland
failed to get its approval on album
artwork and release dates and did
not promote their product with the
best effort. They allege they never
received copies of their fully exe-
cuted contract.

The suit also charges erroneous
and fraudulent deductions were
made by the defendant Copeland
from their record royalties. Royalties
which they asked to be held in trust
were comingled with defendant's
money, it is also charged.

Their song copyrights were not
properly registered and protected,
the complaint continues, and me-
chanical income was not properly
paid.

In February, 1980, Cramps allege
an IRS spokeswoman told the “New
York Rocker” that their album took
more mixing and recording than
first throught necessary, which they
term libelous.

Copeland allegedly damaged
their image abroad when on two oc-
casions early in 1981 he advertised
tours in the UK. for them, they
state. In both instances. Cramps
claims it cautioned Copeland to de-
lay the tours as they were not ready
to perform and they wanted an al-
bum released before they made the
junket. A letter from their attorney,
Jay Jenkins, so informing Copeland
is in the court file. The group argues
that the two premature tour an-
nouncements hurt their eventual

tour and their record sales in the
UK.

The suit claims Copeland is guilty
of conflict of interest on Cramps’ be-
half as he also acted as their talent
booking agent and employer.

They allege that a letter from Tan-
nett, who was an IRS employe in the
U.K., libeled them, stating “without
proper tour management things
could not be safely relied on to come
together.”

David D. Cavanaugh Dies;
Was Producer For Capitol

LOS ANGELES—David D. Cav-
anaugh, the portly tenor saxophon-
ist from Minnesota who produced
disks for Capitol for more than” 30
years, died at California’s Tarzana
Medical Center Dec. 31 of a heartat-
tack following surgery for a chestab-
cess. Cavanaugh was 62 and a long-
time member of Local 47, American
Federation of Musicians, and the
National Academy of Recording
Arts & Sciences.

Memorial services were held, pre-
cisely as Cavanaugh requested be-
fore his death, in the circular Capitol
Records Tower in nearby Holly-
wood Friday (8).

It was Cavanaugh who, with
W. H. “Bill” Miller. produced the
highly publicized series of big band
re-creations for Time/Life in the
1960s with Billy May as arranger,
conductor and music supervisor.
Earlier, he achieved a similar series
of re-creations of Glen Gray’s Casa
Loma orchestra, with Gray himself
assisting, which proved profitable to
Capitol. ]

Cavanaugh brought Nancy Wil-
son, Jonah Jones and George Shear-
ing into the Capitol fold in the
1960s, and for a time was in charge
of the label’s kiddie disk wing.

He was a BMI songwriter, with a
marked sense of humor. For a suite
of 12 “French” instrumentals re-
corded in Paris, Cavanaugh used as
a pseudonym the name “Jacques
Strap.”

His long association with the Hol-

lywood label came about by chance
in 1946 when he ambled intoa drug-
store at Sunset Blvd. at Vine St. for
coffee. He had been playing saxo-
phone with the late Bobby Sher-
wood’s band, but was jobless. Also
enjoying coffee on a mid-afternoon
break was a Capitol producer—this
Billboard reporter—who had a Kay
Starr recording session coming up.

The unplanned meeting led to
Cavanaugh’s notonly arranging and
conducting for singer Starr, but for
numerous other sessions featuring
Sammy Davis Jr., Julia Lee, Hoagy
Carmichael, Joe Alexander and
Jesse Price. By 1950, Cavanaugh was
working as a full-time a&r man at
Capitol, and no longer playing his
Ben Webster-like tenor pipe.

Strictly for personal kicks, he re-
corded and worked club gigs in
Southern California with his Curb-
stone Cops, a zany dixieland combo
which attracted, if only briefly, na-
tional attention in the late 1940s.

And in later decades, “Big Dave,”
as he was known to his buddies, pro-
duced hundreds of tracks by Peggy
Lee. Frank Sinatra and a few by Nat
“King” Cole.

Cavanaugh’s passing was the
third in recent months of prominent
veteran record producers. Capitol’s
Leland “Lee” Gillette died Aug. 20
and Columbia’s Irving Townsend
died Dec. 17, both in California.

In addition to his widow, Cav-
anaugh leaves a son, Jay, and a
daughter. Laura.

DAVE DEXTER JR.

‘What will the
neighbors think?

LOG HOMES

Mills in Montana
and Michigan.

Each is constructed, one log at a time,
from a choice of northern white cedar or
western lodge pole pine; two of the very best
building materials available anywhere.

Timeless craftsmanship comesinto play as
every piece is measured, hand-cut and then
measured again; to make certain each fits

exactly with the next.

colorful
brochure.

Boyne Falls Log Homes Dept. A2V4 Boyne Falls, Ml 49713 (616) 549-2421

We make the world’s finest custom-built
log homes—for people who can afford to be a
bit different,

And, although we have a wide variety of
floor plans to choose from, we can also custom-
build a home from your plans. So you can
choose a house that’s as much a home in the
suburbs as it is in the country. i

For more information, send $5 for our
portfolio, or write for our free
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Commentary

Entertainment Trends In Flux

By ROBERT A. LINDER

Change comes faster when the economy is very good, or very
bad. But since no one likes rapid change, there is increasing
public sentiment for the familiar. 1982 should see more support
for established artists and even tougher times for newer acts.

The last half of 1981 has shown that entertainment dollars
are becoming tighter. Most consumers will be looking harder to
find new ways to make those dollars go further. While record
and tape prices are not out of line, the product could be pack-
aged and sold more effectively. Maybe record companies could
sell a lot more catalog material if it was actively advertised.

On one hand, the older home entertainment market will con-’

tinue to grow as more people with less money stay home. Buton
the other hand, consumers
under 30 will be less able to
buy a home or even afford to
rent an apartment. Many will
probably continue to live with
their families. These people
will want to get away as often
as they can afford. Their dol-
lars will go into mobile enter-
tainment ... like personal
portables, car stereos, skiing,
nightclubs, concerts and mov-
ies.

The record is not mobile.
The cassette is. For increased

alty bill to pay record companies for playing their albums. That
is not fair or realistic.

What may develop on radio, however, is an increasing use of
music not commercially available, produced just for broadcast
purposes. Television has done this for years. Satellites will play
a large role in distributing this new entertainment.

Not too long ago couples—and music groups—rarely di-

vorced. They stayed together whether they liked it or not. More
recently, almost everyone is going solo. I think 1982 will con-

‘Really professional radio
and record people know
it is a two-way street’

sales of prerecorded music to
younger demos the cassette
should be heavily merchan-

Linder: “Record companies
could sell a lot more catalog
material.”
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dised and promoted.

Radio has a lot to offer as more people seek less expensive
and more mobile entertainment. It becomes very cost effective
for record companies (among others) to use radio to sell their
products. Really professional radio and record people will
know that it is a two-way street. We need each other. Honesty,
respect and sharing of promotional ideas and costs should be
automatic.

But that does not mean we should support a performers roy-

tinue 1981’s pattern of solo albums by group or former group
members. That is healthy to a degree. But by the middle or end
of 1982 we should see the pendulum start to swing the other
way as economies help bring about more group stability.

There is a strong sentiment of respect growing in America for
personal relationships, performing groups and concert halls
which have stuck together through many years.

One of the bitter aspects of John Lennon’s death was the real-
ization that there can never be a Beatles reunion. One of the big
factors in the Stones’ sensational tour in 1981 is that they will be
celebrating their 20th year together in 1982. The Capitol
Theatre in Passaic, N.J. just celebrated its 10th anniversary,
having outlasted the Fillmore East and West combined.

In uncertain times many people appreciate stability. So the
moral for 1982 is, “hold on tight, stick together, and maybe
you’ll get what you need.”

Robert Linder is vice president and general manager of
WDHA-FM in Dover, N.J.

Trading Down In Song Merit

By DOUG THIELE

It’s been suggested more than once in these pages that among
the problems this industry faces is the lack of good songs. That
strikes at the heart of a problem familiar to us all—the conflict
between creative and financial priorities in the music business.

In a time when most industry people admit that it’s the song
that makes the act and that a highly marketable song is rarer
and more valuable than a highly marketable voice, it’s ironic
that many of the criteria used in selecting material have so little
to do with the quality and craft of the work.

It’s clear that so long as the record industry is dependent on
radio for major exploitation, radio will continue to dictate some

very basic parameters, such as length, style and subject matter.

Many in the industry obviously care about well-crafted mate-
rial, and they successfully walk the line by finding both good
and marketable songs.

‘A good song can be highly
marketable. The concepts
aren’t mutually exclusive’

The industry, as we all know, is here to sell records, not to rule
on the aesthetic value of music. If many top-40 songs are ordi-
nary, it’s not the industry’s major concern. Most songs aren’t
“important” copyrights anyway.

Still, something is wrong. Fewer people are buying records.
More importantly, fewer people are getting really excited about
much record product these days.

I submit that the way songs are selected is partially to blame.
Writers are willing and able to write within commercial for-
mats: that’s not the problem. To some of us it’s a challenge to
write well within a constricted framework.

The material is out there: it’s good, it’s hooky, it's three min-
utes, it’s conversational, emotionally provocative and it enter-
tains. Go to any of the local songwriter organizations around
the country and you'll uncover such material. But then why is it
not being recorded?

Part of the problem is that too often songs are chosen through
political considerations rather than because they have intrinsic
merit. But artists” longevity and credibility are at stake. And
recording an inferior tune written by a band member as a favor
or payoff can damage a
group’s credentials.

A more obvious error is the
insistence by some producers
to cop some or all of the pub-
lishing on a song, or to cut a
less competent tune only be-
cause publishing is available.
More unconscionable still is
the practice of some labels to
demand all the publishing
and half the writer’s share.

More is lost than just a
good song going uncut, if a
publisher pitches a weaker
staff tune over a stronger out-
side tune because he can re-
coup writer staff-advances, if
the promotional aspects of a
song always outweigh the
craft aspects, if 10 writers are
asked to write for the same project on spec and each is told he or
she is the only writer asked.

A trend toward mediocrity develops which translates to less
exciting material and, ultimately, to poor sales because of an
apathetic public.

The public may not rise up in a single voice of anger when
the rest of an artist’s album sounds nothing like the album’s
single, but an insidious distrust starts to develop.

The fact is that a good song can be highly marketable. The
concepts aren’t mutually exclusive.

Thiele: “Recording an infe-

rior tune as a favor or payoff

can damage a group’s cre-
dentiats.”

Doug Thiele is affiliated with Songwriters Resources and Serv-
ices, a writer organization located in Hollywood.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

i Letters To The Editor.

music industry as a whole. We all profited tremen-
dously and | would like to pledge a greater measure of
support for the 1982 convention. If we all got behind it
we would at least double attendance.

Ralph Carmichael, President

Dear Sir:

| would like to express my appreciation for Bill-
board's sponsorship of the Gospel Music Convention,
and for Bill Moran's dedicated work in putting it to-
gether.

1 was duly impressed with the 1980 convention, but
it wasn't until after the close of the 1981 event that |
realized how important it is to the burgeoning gospel

WWW.americanradiohistorv.com

Dear Sir:

My radio is usually on all day, and 'm so sick of
hearing oldies. I'm also sick of hearing the Beatles and
all the dead people. Life should be for the living, not
the dead. Deejays should pay attention to listener
requests.
Lexicon Music Co. Inc.

Newbury Park, Calif.

Mary Rothman
Lemoore, Calif.
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Playlist Prime Movers *

PRIME MOVERS-NATIONAL

THE 5. GEILS BAND—Centerfold (EMI-America)
DARYL HALL AND JOHN OATES—| Can't Go For That (No Can Do) (RCA)
GEORGE BENSON—Turn Your Love Around (WB)

Playlist Top Add Ons e

Based on station playlists through Tuesday (1/5/82)

AIR SUPPLY—Sweet Dreams (Arista)
DIANA ROSS—Mirror Mirror (RCA)
KENNY ROGERS—Through The Years (Liberty)

Breakouts

THE POLICE—Spirits In The Material World (A&M)
JOURNEY—0pen Arms (Columbia)
STEVIE WONDER—That Girl (Tamla)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked & *.
e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Bitlboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

mesm* PRIME MOVERS mumam

THE CARS—Shake It Up (Elektra)
QUARTERFLASH—Harden My Heart (Geffen)
THE J. GEILS BAND—Centerfold (EMI-America)

s ® TOP ADD ONS samems

JUICE NEWTON-The Sweetest Thing (Capitol)
BERTIE HIGGINS - Key Largo (Kar Family)
EDDIE SCHWARTZ-A)l Our Tomorrows (ATCO)

s BREAK OUTS maases

STEVIE WONDER-That Girl (Tamla)
THE POLICE—Spirits In The Material World (A&M)
SMOXEY ROBINSON-Tell Me Tomorrow (Tamla)

KF1-Los Angeles
(Roger Coltins—MD)

% BARBRA STREISAND—Coming In And Out
Of Your Life 12:6
% THE BEACH BOYS—Come Go With Me 28
23

+ DAN FOGELBERG—Leader Of The Band 24-
2

+ QUEEN/DAVID BOWIE-Under Pressure 29-
25

 THE ). GEILS BAMD-Centerfold 20-16

oo STEVIE WONDER—-That Girl

oo THE POLICE-Spirits In The Material World

o PEABO BRYSON-Let The Feeling Flow A

o ABBA-—When All Is Said And Done A

@ BILL CHAMPLIN-Tonight Tonight A

@ DIANA ROSS— Mirror Mirror X

© BOB SEGER/THE SILVER BULLET BAND-
Feel Like A Number X

® EDDIE SCHWARTZ-All Our Tomorrows X

© DEL SHANNON-Sea Of Love X

© DOMNIE IRIS—Love Is Like A Rock X

® SHEILA-Little Darlin’ X

© KISS—A World Without Heroes X

o LULU-If I Were You X

© VANGELIS—Titles X

o BERTIE HIGGINS—Key Largo X

® GREG LAKE—Let Me Love You Once X

o SNEAKER—-More Than Just The Two Of Us X

KIQQ-FM~Los Angeles
(Robert Moorhead—MD)

o LITTLE RIVER BAMD—Take [t Easy On Me B
® AIR SUPPLY—Sweet Dreams B
© BUCKMAN AND GARCIA—Pac-Man Fever B
© RONMIE MILSAP-| Wouldn't Have Missed It

For The World B
© MANHATTAN TRANSFER-Spies In The Night

B

© GREG LAKE-Let Me Love You Once B

® JOURNEY-Open Arms A

o THETIME-Get it Up A

o BARRY MANILOW-Somewhere Down The
Road A

e CLIFF RICHARDS~Daddy's Home A

® BOBWELCH-Two To Do X

© DELBERT McCLINTON—Sandy Beaches X

@ K.C. & THE SUNSHINE BAND -1t Happens
Every Night X

o THE BEACH BOYS—Come Go With Me X

© DONNIE IRIS—Love s Like A Rock X

o BALANCE—Falling In Love X

© DEL SHANNON—Sea Of Love X

® SHEILA-Darlin’ X

® T.6. SHEPPARD-Only One You X

o DIANA ROSS—Mirror Mirror

o PEABO BRYSON—Let The Feeling Flow X

o MADLEEN KANE-You Can X

o JENNIFER WARMES—Could It Be Love X

KRTH-FM—Los Angeles
(David Grossman—MD)

* % QUARTERFLASH—Harden My Heart 12-7

% THE CARS—-Shake It Up 23-17

* STEVIE NICKS/DON HENLEY-Leather And
Lace 1712

* JOURNEY—Don't Stop Believin' 16-13

* AR SUPPLY-Sweet Dreams 24-18

ee THE J. GEILS BAND - Centerfold

oo JUICE NEWTON-The Sweetest Thing

o SHEEMA EASTON-You Could Have Been
With Me B

o BARRY MANILOW—Somewhere Down The
Road B

o KENNY ROGERS-Through The Years B

o DIANA ROSS—Mirror Mirror A

o CLIFF RICHARDS—-Daddy's Home A

© SMOKEY ROBINSON—Tell Me Tomorrow A

KIMN-AM =Denver
(Doug Ericson—MD)
& LINDSEY BUCKINGHAM-Trouble 4-2
% STEVIE NICKS/DON HENLEY—Leather
And Lace 1-1
 QUARTERFLASH—Harden My Heart 3-3
* PAUL DAVIS—Cool Night 7-6
* RONMIE MILSAP-| Wouldn't Have Missed It
For The World 5-3
o EDDIE SCHWARTZ-AIl Our Tomorrows B
o HENRY PAUL BAND~Keeping Our Love Alive
B
© VANGELIS-Titles A
® GREG LAKE—Let Me Love You Once X
© SNEAKER-More Than Just The Two Of Us X
o DEL SHANNON-Sea Of Love X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)

* % QUARTERFLASH—Harden My Heart 11-7
& STEVIE NICKS/DON HENLEY—Leather
And Lace 22-15

+ DARYL HALL/JOHN OATES-| Can't Go For
That 6-4

oo STEVIE WONDER-That Girl

e SMOKEY ROBINSON—Tell Me Tomorrow

o THE J. GEILS BAND—Centerfold B

o DEL SHANNON-Sea Of Love A

® KENNY ROGERS—Through The Years A

o ABBA—When All Is Said And Done X

o DAVE STEWART/BARBARA GASKIN-It's My

Party X

LITTLE RIVER BAND—Take It Easy On Me X

ROLLING STONES—Waiting On A Friend X

SHEENA EASTON-You Could Have Been

With Me X

THE BEACH BOYS—Come Go With Me X

© DIANA ROSS—Mirror Mirror X

NEIL YOUNG/CRAZY HORSE-Southern

Pacific X

@ RICK SPRINGFIELD~ Love Is Alright Tonite X

® BILLY JOEL—She's Got A Way X

o JUICE NEWTON-The Sweetest Thing X

o CLIMAX BLUES BAMD-Darlin’ X

KOPA-AM - Phoenix
(Chaz Kelley—MD)
% THE CARS-Shake It Up 10-3
% DAN FOGELBERG~Leader Of The Band
18-12
 KOOL & THE GANG—Take My Heart 17-13
+ SHEENA EASTON-You Could Have Been
With Me 20-15
 PAUL DAVIS—Cool Night 28-21
oo BERTIE HIGGINS- Key Largo
oo THE POLICE~Spirits In The Material World
© JOURNEY—Open Arms A
® GREG LAKE—Let Me Love You Once B
o EDDIE SCHWARTZ—AIl Our Tomorrows B
© LOVERBOY-Working For The Weekend B

KCPX-AM—Salt Lake City
(Gary Waldron— MD)

© KENNY ROGERS—Through The Years A

© DIANA ROSS—Mirror Mirror A

© EARTH, WIND & FIRE-Wanna Be With You A
© VANGELIS—Chariots Of Fire A

® CLIFF RICHARD-Daddy's Home A

o STEVIE WONDER—That Girl A

® T.G. SHEPPARD-Only One You X

KGB-AM “13K"—San Diego
(Rick Gillette—MD)
® PLACIDO DOMINGO/JOHN DEMVER—
Perhaps Love A
® THE GO-GO'S—We Got The Beat A
© THE ). GEILS BAND- Centerfold A
® THE BEACH BOYS—Come Go With Me X

KOAQ-AM—Denver
(Nilan Sledge—MD)

No List

KLUC-AM —Las Vegas
(Dave Yan Stone—MD)

% DARYL HALL/JOHN OATES-| Can't Go
For That 5-1

% THE ). GEILS BAND—Centerfold 12-4

* THE CARS—Shake It Up 15-7

 ROLLING STONES—Waiting On A Friend 14-8

* LOVERBOY—Warking For The Weekend 19-
13

oo JOURMEY—Open Arsm

oo BALANCE—Falling In Love

o DONMIE IRIS—Love Is Like A Rock B

o EDDIE SCHWARTZ—AIl Our Tomorrows B

KZZP-FM-Mesa
(Steve Goddard—MD)

% GEORGE BENSON-Turn Your Love
Around 15-12

% DAN FOGELBERG-Leader Of The Band
13-7

+ LOVERBOY-Working For The Weekend 8-5

+ THE BEACH BOYS—Come Go With Me 21-19

 DONNIE IRIS-Love Is Like A Rock 29-25

® STEVIE NICKS—)Just Seventeen A

o KENNY ROGERS-Through The Years A

o AC/DC—For Those About To Rock A

KRSP-FM-Salt Lake City
(Lorraine Windgar—MD)

% THE ). GEILS BAND~Centerfold 7-3
% DARYL HALL/JOHN OATES-( Can't Go
For That 8-4

 ROLLING STONES—Waiting On A Friend 13-
10

 DAN FOGELBERG—Leader Of The Band 20-
15

oo EDDIE SCHWARTZ-All Qur Tomorrows

ee GENESIS-Abacab

® JOURNEY—Qpen Arms A

® THE POLICE-Spirits In The Material World X

o DONMIE IRIS—Love Is Like A Rock X

® AC/DC—Let's Get It UpX

o LOVERBOY—Working For The Weekend X

© BOB SEGER/SILVER BULLET BAND - Feel
Like A Number B

o SHEENA EASTON—For Your Eyes Only L

KFMB-FM—San Diego
(Glen McCartney—MD)

% THE ). GEILS BAND-Centerfold 7-6

% JOURMEY-Don't Stop Believing 8-7

 ROLLING STONES—Waiting On A Friend 13-
11

+ EDDIE RABBITT-Someone Could Lose A
Heart Tonight 15-13

* DAN FOGELBERG—Leader Of The Band 16-
15

® GENESIS—Abacab X

o THE POLICE-Spirits In The Material World X

© EDDIE SCHWARTZ-AIl Our Tomorrows X

KERN-AM—Bakersfield
(Jeff Young—MD)

% THE ). GEILS BAND—Centerfold 19-3
% ALABAMA--Love In The First Degree 24-
15

+ DARYL HALL/JOHN OATES—I Can't Go For
That 10-4

* GEORGE BENSON—Turn Your Love Around
2310

® FOREIGNER-Juke Box Hero A

o KENNY ROGERS—Through The Years A

o PEABQ BRYSOM—Let The Feeling Flow A

® DOMNIE IRIS—Love Is Like A Rock B

o BOB SEGER/SILVER BULLET BAND—Feel
Like A Number B

o DEL SHANNON-Sea Of Love B

KKXX-FM—Bakersfield
(Doug Deroo—MD)

& SUE SMD-The Looker 17-12

& . GEMES{S—Abacab 22-17

% LITTLE RIVER BAND—Take It Easy On Me
12-8

 SHEENA EASTON-You Could Have Been
With Me 14-10

 EDDIE SCHWARTZ-A!l Gur Tomorrows 21-
19

o JOURNEY-Open Arms A

® DEL SHAMNON—Sea Of Love A

o SAMMY HAGER—'ll Fall In Love Again A

o NEIL YOUNG/CRAZY HORSE-Southern
Pacific X

© KEMNY ROGERS—Through The Years B

© DOMNIE IRIS—Love Is Like A Rock B

© AC/DC—Let'sGet ItUpB

® ROD STEWART—Tora Tora Tora L

® AC/DC—For Those About To Rock L

o THE CARS—Victim Of Love L

KGGI-FM (99-1-FM)—Riverside
(Steve O'Neil—-MD)

No List

KFXM-AM—San Bernardino
(Jason McQueen—MD)

% DARYL HALL/JOHN OATES—I Can't Go
For That 8-3

% MEIL DIAMOND —Yesterday's Song 10-7

* THE CARS—Shake It Up 13-8

+ PAUL DAVIS—-Cool Night 19-11

+ LITTLE RIVER BAND-Take It Easy On Me
23-16

oo THE POLICE-Spirits In The Material World

oo BUCKMAN AND GARCIA—Pac-Man Fever

® DIANA ROSS—Mirror Mirror A

® GO-GO'S—We've Got The Beat A

® POINTER SISTERS—Should | Do It A

o GENESIS—Abacab X

o ALABAMA-Love In The First Degree X

o BARRY MANILOW-Somewhere Down The
Road X

© MADLEEN KANE-You Can X

o DONNIE IRIS—Love Is Like A Rock X

o BOB SEGER/SILVER BULLET BAND—Feel
Like A Number X

® DIESEL-Goin' Back To China X

o AL STEWART—(ndian Summer X

© EDDIE SCHWARTZ-All Our Tomorrows X

o THE KINKS—Better Things X

KRQQ-FM--Tucson
(Guy Zapolian—MD)
% QUEEN/DAVID BOWIE—Under Pressure
31

% JUICE NEWTON-The Sweetest Thing 8-5

 LOVERBOY—Working For The Weekend 5-3

+ BARBRA STREISAND-Comin’ In And Out Of
Your Life 12-7

* DARYL HALL/JOHN OATES—| Can't Go For
That 13-8

o AR SUPPLY-Sweet Dreams

ee STEVIE NICKS—Edge Of Seventeen

o ALABAMA-Love In The First Degree A

® PAUL DAVIS—Cool Night A

o JOURNEY—-Open Arms A

® BOB & DOUG McKENZIE-Take Off A

© JOURNEY-Stone In Love L

o QUARTERFLASH-Find Another Love L

o PRETEMDERS—Message Of Love L

o THE ROLLING STOMES—Hang Fire L

e MOODY BLUES-Twenty-Two Thousand Days
L

KTKT-AM=Tucson
(Bobby Rivers—MD)

oo CLIFF RICHARD-Daddy's Song

oo JOURNEY-0Open Arms

© DEL SHANNON-Sea Of Love X

o ROLLING STOMES—Waiting On A Friend X

Pacific Northwest Region

mmmmk PRIME MOVERS mmem

PAUL DAVIS—Cool Night (Arista)

NEIL DIAMOND-Yesterday's Song (Columbia)

SKYY—Call Me (Salsoul)

mmmm® TOP ADD ONS mmmmm

DIANA ROSS—Mirror, Mirror (RCA)

BARRY MANILOW—Someone Could Lose A Heart
Tonight (Ansta)

BILL CHAMPLIN-Tonight Tonight (Elektra)

e BREAKOUTS pamamess

AC/DC—Let's Get it Up (Atlantic)
CLIFF RICHARD—Daddy's Home (EMI-America)
ANNE MURRAY—Another Sleepless Night (Capitol)

KFRC—San Francisco
(Jim Peterson—MD)

*& SKYY—Call Me 27-17

% THE TIME-Cool 33-23

* QUARTERFLASH—Harden My Heart 10-6

* DIANA ROSS—Why Do Fools Fall In Love 15-
9

+ DEVOQ~-Beautiful World 24-19

oo DIANA ROSS—Mirror Mirror

oo AC/DC—Let's Get It Up

® BALANCE-Falling In Love A

o SHEILA—Stage Fright A

® LITTLE RIVER BAND-Take It Easy On Me X

© MANHATTAN TRANSFER-Spies In The Night
X

o SHEILA-Little Darlin' X

o DOMNIE IRIS—Love Is Like A Rock X

© PEABO PRYSON—Let The Feeling Flow B

® PATTI AUSTIN—Every Home Should Have
One B

KJR-AM—Seattie
(Tracy Mitchell-MD)

& NEIL DIAMOND-Yesterday's Song 3-1

% PAUL DAVIS—Cool Night 8-4

 BARBRA STREISAND—Comin’ In And Qut Of
Your Life 10-7

oo BARRY MANILOW—Somewhere Down The

Road

o DIANA ROSS-~Mirror Mirror A

® CLIFF RICHARD-Daddy’s Home A

® SHEEMA EASTON-You Could Have Been
With Me B

® AIR SUPPLY—Sweet Dreams B

® VANGELIS-Titles B

® SNEAKER—More Than Just The Two Of Us X

© KENNY ROGERS-Through The Years X

KGW-AM-—Portland
(Janise Wojniak—MD)

% STEVIE NICKS/DON HENLEY—Leather
And Lace 4-3
% BARBRA STREISAND—-Comin’ In And Qut
0Of Your Life 6-5
+ DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 10-7

wWww . americanradiohistorv.com

* BILLY JOEL-She's Got A Way 12-9

* PAUL DAVIS—Cool Night 19-15

© RONNIE MILSAP-| Wouldn't Have Missed It
For The World A

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A

© DAN FOGELBERG - Leader Of The Band B

KEZR-AM—San Jose
(Bob Harlow—MD)

% DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 3-1
% ROLLING STONES—Waiting On A Friend 4-
3
+ DAN FOGELBERG— Leader Of The Band 6-4
+ THE GO-GO'S—0ur Lips Are Sealed 12-7
+ EDDIE SCHWARTZ-All Our Tomorrows 18-
10
oo BILL CHAPLIN-Tonight Tonight
oo CLIFF RICHARD-Daddy's Home
o EARTH, WIND & FIRE~| Wanna Be With You
A
® DONNIE IRIS—Love |s Like A Rock A
o DIANA ROSS—Mirror Mirror A
® THE JOHN HALL BAND —Crazy A

KIOY-FM—Fresno
(Roman Moore—MD)

% NEIL DIAMOND-Yesterday's Song 1-1
% STEVIE NICKS/DON HEMLEY-Leather
And Lace 114
+ DARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) 20-15
 PAUL DAVIS—Cool Night 6-2
oo ANNE MURRAY—Another Sleepless Night

% DAN FOGELBERG—Leader Of The Band
18-13

* THE ). GEILS BAND-Centerfold 10-6

 JOURNEY-Don't Stop Believin' 11-7

+ LITTLE RIVER BAND-Take It Easy On Me
22-18

® JOURNEY-Open Arms B

© DIANA ROSS—Mirror Mirror B

o BERTIE HIGGINS-Key Largo B

® GIDEA PARK—Seasons Of Gold A

© BUCKMAN AND GARCIA—Pac-Man Fever N

o CLIFF RICHARDS—Daddy’'s Home A

KCBN-AM —Reno
(Jim O’Neil—MD)

% JOURNEY= Don't Stop Believin' 2-1

% GEORGE BEMSON- Turn Your Love
Around 11-6

* JUICE NEWTON- The Sweetest Thing 15-8

* DARYL HALL/ JOHN OATES- | Can't Go For

That (No Can Do) 179

+ THE CARS— Shake It Up 25-14

oo DIANA ROSS—Mirror Mieror

oo VANGELIS-Titles

© JEMNIFER WARNES—Could It Be Love A

® JOURNEY-Open Arms A

® THE POLICE-Spirits In The Material World A

KSFM-FM—Sacramento

(Mark Preston—MD)
o EDDIE SCHWARTZ—AIl Qur Tomorrows A
o KENNY ROGERS-Through The Years A

KXOA-FM —Sacramento
(Kris Mitchell—MD)

oo CLIFF RICHARD—Daddy's Home
© ROD STEWART—How Long L
® JUICE NEWTON—The Sweetest Thing B

KRLC-AM - Lewiston
(Steve MacKelvie—MD)
e JOURNEY-Don't Stop Believing A
o OAK RIOGE BOYS—Bobbie Sue A
o KENNY ROGERS—Through The Years A
® DIANA ROSS—Mirror Mirror A
o CLIFF RICHARD—Daddy's Song A
o STEVIE WONDER-That Girl A
© CARPENTERS-Those Good Old Dreams X

KPLZ-FM—Seattle
(leff King—MD)
% LINDSEY BUCKINGHAM—Trouble 8-1
& STEVIE NICKS/DON HEMLEY-Leather
And Lace 10-2

 ROYAL PHILHARMONIC ORCHESTRA-
Haoked On Classics 14-6

+ EDDIE RABBITT—Someone Could Lose A
Heart Tonight 19-12

+ DOM McLEAN—Castles In The Air 17-13

oo KENMY ROGERS—Through The Years

ee LITTLE RIVER BAND—Take It Easy On Me

© ABBA-When All Is Said And Done A

© EARL KLUGH-Crazy For You A

® AL JARREAU—Closer To Your Love A

© RODNEY FRANKLIN-Song For My Mother A

® QUINCY JONES—One Hundred Ways B

o BARRY MANILOW—Somewhere Down The
Road B

o BERTIE HIGGINS—Key Largo B

© STEVE CARLISLE-WKRP In Cincinnati B

© ALABAMA~—Love In The First Degree X

KYYX-FM—Seattle
(Elvin Ichiyama—MD)
*& DARYL HALL/JOHM OATES~I Can't Go
For That (No Can Do) 3-1

% PAUL DAVIS—Cool Night 11-5

 ROLLING STOMES—Waiting On A Friend 15-9

+ THE ). GEILS BAND—Centerfold 16-10

+ DAN FOGELBERG—Leader Of The Band 23
13

oo ABBA—When Al Is Said And Done

oo BOB SEGER/SILVER BULLET BAND—Feel

Like A Number

o QUINCY JONES—0One Hundred Ways A

© JOURNEY—-Open Arms A

® EDDIE SCHWARTZ—AIl Gur Tomorrows B

o KENNY ROGERS—Through The Years B

® VANGELIS—Titles B

® SHEILA~Little Darlin’ X

© NEIL YOUNG/CRAZY HORSE-Southern
Pacific X

® BILLY SQUIER—My Kinda Lover X

o HENRY PAUL BAMD—Keeping Our Love Alive
X

© DON McLEAN-Castles in The Air X

o LULU-IfI Were You X

o TOMMY TUTOME—867-5309 X

o AL JARREAU—Breakin' Away X

e BALANCE-Falling In Love X

® FOREIGNER-)Juke Box Hero L

KJRB-AM—Spokane
(Brian Gregory—MD)

% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 15-9

NO ST

KTAC-AM—Tacoma
(No—MD)
* % RONNIE MILSAP—| Wouldn't Have Missed
It For The World 12-7
% PAUL DAVIS—Cool Night 13-8
 THE BEACH BOYS—Come Go With Me 15-11
* PLACIDO DOMINGO/JOHN DENVER-
Perhaps Love 16-12
+ STEVE CARLISLE-WKRP In Cincinnati 17-13
o LITTLE RIVER BAND—Take It Easy On Me A
o KENNY ROGERS—Through The Years A
o QUINCY JONES—0ne Hundred Ways A

North Central Region

mmm % PRIME MOVERS mumam

THE J. GEILS BAND—Centerfold (EM)-America)

DARYL HALL AND JOHN OATES—| Can't Go For That (No
Can Do) (RCA)

ROLLING STONES—Waiting On A Friend (Rolling
Stones)

mmmm® TOP ADD ONS ymmen

GENESIS-Abacab (Atlantic)
AIR SUPPLY—Sweet Dreams (Anista)
LOVERBOY~Working For The Weekend (Columbia)

o BREAKOU TS sa—

CHILLIWACK~| Believe (Miltenium)

ANNE MURRAY-Another Sleepiess Night (Capitol)
MCGUFFEY LANE—Start It All Over (ATCO)

T T O e

WGCL-FM—Cleveland
(Jay Stone—MD)
& THE ). GEILS BAND—Centerfold 4-1
% GEORGE BEMSON—Turn Your Love
Around 10-8

+ THE CARS~Shake It Up 17-13

* RICK SPRINGFIELD~Love Is Alright Tonite
25-15

 DAN FOGELBERG~Leader Of The Band 27-
2

oo GENESIS-Abacab

oo CHILLIWACK~| Believe

® AIR SUPPLY—Sweet Dreams B

® THE JOHN HALL BAND—Crazy A

@ BILL CHAMPLIN—Tonight Tonight X

o BALANCE-Falling In Love X

@ EDDIE SCHWARTZ~AIl Our Tomorrows X

® AL JARREAU—Breakin' Away X

© THE BEACH BOYS—Come Go With Me X

© DON McLEAN-Castles In The Air X

o BOB SEGER/SILVER BULLET BAND—Feel
Like A Number X

© STEVE CARLISLE-WKRP in Cincinnati X

o LOVERBOY-Working For The Weekend X

® GREG LAXE—Let Me Love You Once X

o LITTLE RIVER BAND-Take It Easy On Me X

(Continued on page 20)

¢ Copyright 1982, Billboard Publi-
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PROGRAM CALL—AnNgry Anderson, lead singer of Atlantic recording group
Rose Tattoo, doesn’t leave WRNW-FM Briarcliff Manor, N.Y. program director
Ron Rizzi out of things as 'he visits the New York suburban station. Anderson
calls Rizzi on the phone to wish him recovery from the flu. On hand for the
Anderson visit are, left to right, Atlantic AOR associate promotion director
Alan Wolmack and WRNW music director Pat Principarte.

SPECTACULAR FIRE

DIR Offices Gutted

NEW YORK-DIR Broad-

was out being mixed and duplicated

casting’s offices and facilities were
wiped outin an acrid fire Jan. 2 that
felled 23 firemen with smoke inhala-
tion.

“We don’t have any stationery
and we’re working with rented type-
writers, but we’ve hardly skipped a
beat,” a spokesperson said after the
company set up temporary head-
quarters at 245 East 54th Street here.

The company, which was burned
out of 445 Park Ave. (at 56th Street),
has a new number, too: 212 832
0018. “Our offices have been com-
pletely devastated, but because of
the holidays, all the programming
through the first week of February

at Donora in Hoiltsville, Long Is-
land,” the spokesperson said.

And DIR did not lose any of its li-
brary of past shows either. All mas-
ter tapes are stored in vaults in
nearby Westchester County.

Executive vice president Peter
Kauff witnessed the spectacular fire
by accident. He happened to walk
by the MCA building where DIR
had its offices shortly after the fire
broke out. Kauff lives on Park Ave-
nue, farther uptown.

DIR’s biggest problem is securing
sufficient phone lines, a problem
they expect to have solved in a few
days.

On Jamaican Radio,
Reggae Doesn’t Rule

By JEAN WILLIAMS

KINGSTON—In Jamaica, known
worldwide as the home of reggae, it
is not unusual to regularly hear such
diverse talents as Conway Twitty,
Smokey Robinson, the Rolling
Stones and the Commodores over
the airwaves. In fact, r&b, rock and
country command the greatest
amount of airplay.

The country’s two radio stations,
both of which cover the entire is-
land, offer similar formats, although
Radio Jamaica-AM-FM is a pri-
vately owned commercial station,
while Jamaica Broadcasting Corp.
(JBC) is government owned. Rec-
ords topping the stations playlists
are often some of the same records
that top U.S music charts.

At Radio Jamaica “programming
is loose,” says New York-trained an-
nouncer Don Topping. Unlike most
Jamaican announcers, it’s difficult
to distinguish his radio presentation
from any top 40 New York an-
nouncer. Topping, joining the sta-
tion in 1969, also is assistant to Win-
ston Riegard, program director.

Radio Jamaica’s librarian is also
its music director, although some
DlJs select their own music, says
Topping.

The station’s playlist is compiled
from surveys that include reports
from retailers and listeners.

About advertising time, Topping
says, “FM is not as commercial-free
as the AM side,” pointing out that
many ads are purchased by record
distributors. AM has air person-
alities; while FM offers all music, no
talk. Most programs are pop-ori-
ented, he says, with a few speciality
shows.

Jamaica’s stations have been in-
volved in a radio exchange program
with Detroit’s WILB, where the sta-
tion swap DJs for short periods. To
date, four exchanges have been
made, says Topping. :

The primary difference in Radio
Jamaica and JBC is their radio per-
sonalities, says JBC’s program direc-
tor.

JBC features a rock, new wave,
pop and Jamaican music program,
followed by a country show. It also
has jazz, gospel, oldies, community
awareness, talk shows and taped
programs.

At JBC, announcers also offer in-
formation culled from U.S. trade
publications. Announcers are Win-
ston Williams, Valerie Lewis, Ron-
nie Thwaits, Charles Lewin and
Berry Gordon.

Radio Jamaica’s announcers are
Allen Magnus, Dorraine Samuels,
Marie Garth, Winston Barnes,
Henry Stennett, Donald Henry and
Carlington Sinclare.

Radio Programming

25 TO 54 FAVORED

Advertisers Are Continuing
To Target Older Audiences

NEW YORK—Older listening au-
diences, which grew in advertiser
preference during 1981, will con-
tinue in vogue during the coming
year, according to top research exec-
utives at major radio rep firms here.

The most sought-after demo-
graphic by national advertisers, 25
to 54, has by its popularity moder-
ated most radio programming into
more conservative channels.

“There will be no big changes in
’82. There will be even more 25 to 54
buys. The popular buy in the South
has been 25 t0 49, but they are catch-
ing up to 25 to 54,” say Ellen Hulle-
berg of McGavren Guild Radio.

She predicts that advertisers, such
as airlines, will be looking more
closely at programming and the type
of audience it attracts as well as age
groupings. Airlines, for example,
want upscale heavy users with
money to spend, notes Hulleberg.

But she will not go so far as to say
that these advertiser attitudes will
hurt or help any specific format. She
explains that each station attracts
specific audiences that some adver-
tiser is looking for.

Bob Galen of Blair Radio also
sees no change from 25 to 54 contin-
uing to be “the key demo,” although
he notes that the 18 to 34 age group
continues to be the favorite buy for
record and movie advertisers. Galen
complains that record and movie
time buys on radio are short flights
and sporadic.

Roy Lindau of Market Market
Radio reports that 1981 finished up

. End Of Line |
For Robt. Klein

NEW YORK-The new year
found at least one less syndicated ra-
dio show in this increasingly com-
petitive field. The Robert Klein Ra-

"dio Show is no more.

In a somewhat bitter “I'm-great-
radio-is-dumb” letter to stations
which have been carrying the show,
Klein informed all that the Dec. 27
show was the last.

The stand-up comedian had
seemed to be carving a niche for
himself in AOR radio with his
breezy and flippant interviews of
rock stars and near stars in a format
that also usually showcased some
new group. But the show just did not
get sufficient clearance of stations.

Klein wrote in his farewell,
“Something is changing in music ra-
dio. The *something’ thrives more on
computers and analysis rather than
originality and quality. The ‘Robert
Klein Radio Show’ just may be a
golden round peg trying to fitinto a
leaden square hole.”

But he said there were other diffi-
culties, too: “"As you know, the
record business is in the proverbial
dumper at the moment and this is re-
flected in the meager touring sched-
ule of artists. We, who have brought
you Ringo, Steely Dan and the Who,
do not want to settle for less distin-
guished selections in the future. Fur-
thermore, with fewer tours, the
scheduling of weekly taping sessions
becomes even more difficult due to
my own busy schedule.”

Sandra Furton, the show’s pro-
ducer, has become the new talent
coordinator of the David Letterman
show at NBC-TV.

www.americanradiohistorv.com

By DOUGLAS E. HALL

with 32.5% of the ad buys going for
the 25 to 54 demographic. This is up
from 28.7% in 1980. Teens fell to
2.4% from 5.1% a year ago. Lindau
predicts “this trend will continue in
1982 because yesterday’s teens are in
the 25 to 54 year old category.
They’re really 25 to 34 or 44, but in
terms of ad goals they’re in 25 to 54.”

This is good news for such major
market stations as WMGK-FM
Philadelphia, which Lindau says has
zoomed with its adult contemporary

Upscale Audiences

NEW YORK-If upscale au-
diences are what advertisers are
looking for, they will find them lis-
tening to classical and beautiful mu-
sic. That's the conclusion of a new
Simmons Market Research Bureau
study. which looked at all radio for-
mats.

The study finds classical stations
attract listeners with a professional/
technical position at a rate 124%
ahead of the average for the popu-
lation as a whole. And beautiful mu-
sic stations attract these listeners ata
42% rate.

Classical.stations also attract lis-
teners who are more likely to earn
$30,000 at a rate 139% above the av-
erage, while beautiful music listen-

format. The station, in fact, expects
to be number one among music sta-
tions when the fall Arbitrons come
out this week.

Program director Bob Craig
exemplifies this conservative ap-
proach. “We’re not quick to add rec-
ords,” he says. WMGK has built au-
dience over the past year with such
records as Grover Washington’s
“Just The Two Of Us” Marty
Balin’s “Hearts,” Diana Ross and

(Continued on page 25)

Like Classical

While AOR stations attract pro-
fessional/technical listeners at a rate
48% above average, these listeners
earn $30,000 at a rate 20% below av-
erage.

Adult contemporary stations at-
tract professional/technical listeners
at a 28% rate above average, and
these listeners earn $30,000 at a rate
89% above average.

Country stations do poorly in this
study, with the attraction of profes-
sional/technical listeners 22% below
average and the earnings of $30,000
11% below average. Black stations
do poorly, too, but the study dis-
claims these results as being from
too small a sample. Black stations at-
tractions of professionals/technicals

ers earn that much or more ata 76%
rate above average.

~ Out Of The Box___

HOT 100/AC

GALVESTON-Singles by Abba and Teddy Pendergrass are the latest adds
at KILE-AM. Program and music director Scott Taylor thinks Abba’s “When
All Is Said And Done” (Atlantic) could be their biggest hit since 1979. “It's a
great record,” he remarks. “A different sound, even though it has a familiar
ring.” The Pendergrass tune is “Your My Latest, My Greatest Inspiration”
(Philadelphia International), which Taylor compares to James Ingram’s “Just
Once.” “Teddy has always done well in this market, and this song is a perfect
record for us, a beautiful ballad.”

AOR

FT. LAUDERDALE—WCKO-FM’s Buddy Hollis likes Jimmy Buffett’s
“tropical sound,” and the music/program director has added the singer’s new
MCA LP, “Somewhere Over China.” Initially, Hollis says the station will go
with two songs, “Where’s The Party” and “It’'s Midnight And I'm Not Famous
Yet.” “Jimmy is a bizarre character,” he notes. “Key West is his domain, so he’s
an almost automatic add in these parts.” The broadcaster is also enthusiastic
about “Don’t Let Him Know,” the new single from the forthcoming Prism al-
bum, “Small Change” (Capitol). “They’re an electric group with a lot of en-
ergy—it’s good to see they’re finally happening. They’ve been around for a
long time, and I think this album will bring them the success they deserve. |
like bands that keep getting better.”

BLACK/URBAN

CLEVELAND-Bobby Magic, who took over as program director at
WDMT-FM in October, is one of the first broadcasters in the country to get
behind “If You Come With Me.” a ballad by Dunn and Bruce Street on the
Devaki label. “It’s a real smooth sound with mass appeal potential,” he feels.
Magic is also supporting Tom Browne’s *“Fungi Momma™ from the trumpeter’s
Arista/GRP LP, “Yours Truly.” and the Tom-Tom Club’s “Genius Of Love”
(Sire). “Everybody’s calling for it,” he says. “There’s just something about that
catchy chant, when the singer calls for James Brown and Bohannon. It’s work-

o COUNTRY

EL PASO, Tex.—"A lot of country crossover is tough to dance to, but Leon
Everett’s ‘Midnight Rodeo’ is a definite exception,” says Doug Bowe, the pro-
gram director at KHEY-AM. He says the RCA artist has come up with “a
jumping tune with a good dance beat.” Another favorite at the station is Bobby
Goldsbore’s “Roundup Saloon” (Curb/Epic), which Bowe says is “a personal
pick. Bobby has a habit of placing records near the top of the charts, and this is
certainly one of them. We’re also prejudiced because he gives great inter-
views.” The p.d. is also impressed with Leon Greenwood’s MCA single, *It
Turns Me Inside Out.” “He has an excellent future, based on the response to
this record, which we added as an experiment. But then the phones started
lighting, and when they didn’t stop, our gamble paid off.”

are pegged as average. Earnings of
$30,000 is 70% below average.
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Based on station playlists through Tuesday (1/5/82)

Playlist Prime Movers #
Ploglst Top AddOns @
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® Continued from page 18

CKLW-AM - Detroit
(Rosalee Trombley— MD)

% QUARTERFLASH—Harden My Heart 17-10
* % ROLLING STONES—Waiting On A Friend
1214

* SHEENA EASTON-You Could Have Been
With Me 23-18

ee GENESIS-Abacab

o SKYY—Call Me A

® LITTLE RIVER BAND—Take It Easy On Me A

® JOURNEY-Open Arms A

o STEVIE WONDER-That Girl A

o EARTH, WIND & FIRE-| Wanna Be With You
A

© EODIE SCHWARTZ—-All Our Tomorrows X

o BERTIE HIGGINS—Key Largo X

© OEL SHANNON-Sea Of Love X

© JENNIFER WARNES—Could It Be Love X

WKRQ-FM —Cincinnati
(Tony Galuzzo—MD)

oo RONNIE MILSAP—| Wouldn't Have Missed
It For The World

oo LOVERBOY-Working For The Weekend

® AR SUPPLY~Sweet Dreams A

© DAN FOGELBERG—Run For The Roses L

® FOREIGNER- Juke Box Hero L

WIZP-FM~Cieveland
(Bob McKay—MD)

% EDDIE RABBITT—Someone Could Lose A
Heart Tonight 15-12
% OARYL HALL/JOHN OATES-| Can't Go
For That (Ne Can Do) 7-1
* BARBRA STREISAND—Coming In And Qut Of
Your Life 10-8
* GEORGE BENSON-Turn Your Love Around
9.7
* LINOSEY BUCKINGHAM—Trouble 5-4
© EDOIE SCHWARTZ—All Our Tomorrows A
o LULU-If | Were You A
o BERTIE HIGGINS-Key Largo A
© SHEENA EASTON-You Could Have Been
With Me X
® AIR SUPPLY—Sweet Dreams X
© SNEAKER—More Than fust The Two Of Us B
® LITTLE RIVER BAND—Take It Easy On Me B

WDRQ-FM—Detroit
(Steve Summers—MD)

%% DARYL HALL/JOHN OATES—I Can't Go
For That 10-3

%% JUICE NEWTON—The Sweetest Thing 13-6

* GEORGE BENSON—Turn Your Love Around
74

* LULU-If | Were You 14-11

* RONNIE MILSAP—| Wouldn't Have Missed It
For The World 20-12

oe AIR SUPPLY—Sweet Dreams

oo LITTLE RIVER BAND—Take it Easy On Me

® PAUL DAVIS—Cool Night B

o AL JARREAU-Breakin’ Away B

WBZZ-FM —Pittsburgh
(Chuck Taylor—MD)
% THE J. GEILS BAND—Centerfold 4-1
% QUEEN/DAVIO BOWIE-Under Pressure
1411
+ THE CARS—Shake It Up 18-16
* QUARTERFLASH-Harden My Heart 19-17
* AIR SUPPLY-Sweet Dreams 23-20
® LITTLE RIVER BAND—Take It Easy On Me A
o JOURNEY-Open Arms A
® AC/DC—Let's Get It UpA
© BUCKMAN ANO GARCIA—Pac-Man Fever B
© DONNIE IRIS—Love Is Like A Rock B
® ABBA-When All Is Said And Done B
® BILLY JOEL-She's Got A Way X
© BERTIE HIGGINS—Key Largo X

WFFM-FM —Pittsburgh
(Jay Cresswell-MD)
oo ANN MURRAY-Another Sleepless Night
oo CHILLIWACK-| Believe
o MANHATTANS—Honey, Honey
© KENNY ROGERS-Blaze Of Glory X
© JENNIFER WARNES—Could It Be Love X
® VANGELIS-Titles X
© CHRIS SQUIRE/ALAN WHITE—Run With The
Fox X
o DAN FOGELBERG—Stolen Moments X

WXKX-FM —Pittsburgh
(Clark Ingram—MD)

No List

WYYS-FM~Cincinnati
(Barry James—MD)
% STEVIE NICKS/DON HENLEY - Leather
And Lace 10-4
% DARYL HALL/JOHN OATES~I Can't Go
For That (No Can Do) 11-5
 EDDIE RABBMT—Someone Could Lose A
Heart Tonight 20-12
oo AR SUPPLY—Sweet Dreams
ee SNEAKER—More Than ust The Two Of Us
© BARRY MANILOW-Somewhere Down The
Road A

WNCI-AM—Columbus
(Steve Edwards—MD)

%% BILLY JOEL-She's Got A Way 17-11
%% SHEENA EASTON-You Could Have Been
With Me 21-14
* RONNIE MILSAP—| Wouldn't Have Missed It
For The World 18-13

* THE CARS—Shake It Up 15-12

* PAUL DAVIS-Cool Night 14-10

oo LOVERBOY—-Working For The Weekend

oo McGUFFEY LANE-Start It All Qver

® RICK SPRINGFIELD— Love Is Alright Tonite B
o KENNY ROGERS—-Through The Years B

© JOURNEY-0pen Arms B

© JENNIFER WARNES-Could It Be Love B

© QUINCY JONES-0ne Hundred Ways A

o POINTER SISTERS—Shduld | 0o It A

WXGT-FM—Columbus
(Terry Nutter—MD)

® AIR SUPPLY—Sweet Dreams A

© QUEEN/DAVID BOWIE—Under Pressure X

® THE 60-GO'S—Qur Lips Are Sealed X

© THE CARS-Shake It Up X

® RICK SPRINGFIELD - Love Is Alright Tonite X
® AC/DC—Let's Get It UpX

© McGUFFEY LANE-Start It All Over Again A

WAKY-AM—Louisville
(o —MO)

No List

WXJJ-FM - Louisville
(Kevin 0'Neill—-MD)
* % PAUL DAVIS~Cool Night 14-5
*% EDDIE RABBITT—-Someone Could Lose A
Heart Tonight 12-6

* STEVIE NICKS/DON HENLEY—Leather And
Lace 1-1

 DARYL HALL/JOHN OATES—| Can't Go For
That 4-2

 LINDSEY BUCKINGHAM —Trouble 5-4

oo OEL SHANNON-Sea Of Love

oo AL JARREAU—Breakin' Away

® AIR SUPPLY~Sweet Dreams B

o KENNY ROGERS—Through The Years B

© HENRY PAUL BANO—Keeping Our Love Alive
X

o SHEILA-Little Darlin' X

® GENESIS—-Abacab X

o ZZ TOP-Tube Snake Boogie X

© DONNIE IRIS—Love Is Like A Rock X

@ DIANA ROSS—Misror Mirror X

© MADLEEN XANE-You Can X

© BILL CHAMPLIN-Tonight Tonight A

® CLIFF RICHARDS —Daddy's Home A

WKWK-AM (14WK) ~Wheeling
(Greg McCutiough~MD)

No List

Southwest Region

mmm* PRIME MOVERS mamm

THE J. GEILS BAND—Centerfold (EMI-America)
THE CARS—Shake It Up (Elektra)
JUICE NEWTON—The Sweetest Thing (Capitol)

mmame ® TOP ADD ONS mmmm

TEDDY PENDERGRASS—You're My Latest, My Greatest
Inspiration (P.L.R.)

DIANA ROSS—Mirror, Mirror (RCA)

LITTLE RIVER BAND—Take It Easy On Me (Capitol}

s BREAKOUTS m—

THE POLICE—Spirits In The Material World (A&M)

STEVIE WONDER-That Girl (Tamla}

JOURNEY—0Open Arms (Columbia)

KVIL-FM—Dallas
(Chuck Rhodes—MD)

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

©® SHEENA EASTON—You Could Have Been
With Me B

o AIR SUPPLY-Sweet Dreams B

© BARRY MANILOW—Somewhere Down The
Road B

® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love X

KEGL-FM-Ft. Worth
(Saundra Bobek—MD)

% THE ). GEILS BAND—Centerfold 1-1

% THE CARS-Shake It Up 3-2

* RUSH-Closer To The Heart 8-6

 DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) 17-9

 DONNIE IRIS—Love s Like A Rock 22-15

oo JOURNEY—Open Arms

oo THE POLICE~Spirits In The Material World

® AC/DC— Let'sGet It UpA

KRBE-AM —Houston
(Roger Jarrett—MD)

NO LIST

WEZB-FM—New Orleans
(Jerry Loosteau—MD)
%% THEJ. GEILS BAND-Centerfold 51
%% JOURNEY-0Oon't Stop Believin' 7-2
* KDOL & THE GANG—Take My Heart 9-3
+ DARYL HALL/JOHN OATES-1 Can't Go For
That (No Can Do) 10-4
®e LITTLE RIVER BAND—Take It Easy On Me
oo TEDDY PENDERGRASS—You're My Latest,
My Greatest Inspiration
® JOURNEY—Open Arms A
® AC/DC—Let'sGet It UpA
o THE BEACH BOYS—Come Go With Me X
@ PAUL DAVIS—Cool Night X
o LOVERBOY-Working For The Weekend X
® AIR SUPPLY-Sweet Dreams B

WTIX-AM —~New Orleans
(Gary Franklin—MD)

%% QUARTERFLASH—Harden My Heart 3-1

% THE J. GEILS BAND—Centerfold 13-6

* KOOL & THE GANG—Take My Heart 15-10

* THE BEACH BOYS—Come Go With Me 16-11

* DAN FOGELBERG—Leader Of The Band 31-
23

ee STEVIE WONDER—That Girl

oo THE CARS—Shake It Up

o JENNIFER WARNES—Could It Be Love X

© LAKESIDE-| Want To Hold Your Hand X

® KENNY ROGERS—Through The Years A

© HENRY PAUL BAND—Keeping Our Love Alive
A

o OAK RIDGE BOYS—Bobbie Sue A

o TEDDY PENDERGRASS—-You're My Latest,

My Greatest Inspiration B

BARRY MANILOW—Somewhere Down The

Road B

DIANA ROSS—Mirror Mirror B

EDDIE SCHWARTZ—-AHl Qur Tomorrows B

OEL SHANNON—Sea Of Love B

KEEL-AM —Shreveport
(Kevin Davis—MD)
* % JUICE NEWTON—The Sweetest Thing 23-
15
% ALABAMA-—Love In The First Degree 20-
16

* ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 1-1

* THE J. GEILS BAND—Centerfold 17-11

* DARYL HALL/JOHN OATES~| Can't Go For
That (Ne Can Do) 22-18

oo DIANA ROSS—Mirror Misror

oo HENRY PAUL BAND~Keeping Our Love
Alive

® BILLY JOEL— She’s Got A Way B

® AR SUPPLY— Sweet Dreams B

o THE BEACH BOYS— Come Go WithMe B

o KENNY ROGERS— Through The Years X

® 12 TOP- Tube Snake Boogie X

o PEABO BRYSON- Let The Feeling Flow X

® RICK SPRINGFIELD— Love Is Alright Tonite X

© THE CARS— Shake It Up X

© LITTLE RIVER BAND - Take It Easy Dn Me X

o SHEILA- Little Darlin’ X

© DEL SHANNON- Sea Of Love X

o STEVIE WOODS~ Steal The Night

© EDDIE SCHWARTZ— All Our Tomorrows X

o JENNIFER WARNES - Could It Be Love X

© AL JARREAU- Breakin' Away X

KHFI-FM —Austin
(Ed Volkman—MD)
4 LITTLE RIVER BAND—-Take It Easy On Me
26-15
* BILLY SQUIER—My Kinda Lover 23-17
 THE J. GEILS BAND—Centerfold 9-4
 BALANCE—Falling In Love 13-8
* EARTH, WIND & FIRE=Let's Groove 17-12
oo AIR SUPPLY—Sweet Dreams
oo DONNIE IRIS— Love Is Like A Rock
o EDDIE SCHWARTZ- All Qur Tomorrows A
© CLIFF RICHARDS - Daddy's Home A
o SURVIVOR— Poor Man's Son X
® DEL SHANNON- Sea Of Love X
o HENRY PAUL BAND- Keeping Our Love
Alive X
o KENNY ROGERS— Through The Years X
® RICK SPRINGFIELD— Love Is Alright Tonite X
® JUICE NEWTON— The Sweetest Thing B
o LOVERBOY— Working For The Weekend B

KNUS-FM—Dallas
(Gary Hamilton—MD)
% DAN FOGELBERG—Leader Of The Band
11-8
*% GEORGE BENSON—Turn Your Love
Around 15-9
* BILLY JOEL-She's Got A Way 18-13
 JEMNIFER WARNES—Could it Be Love 17-11
* SHEENA EASTON-You Could Have Been
With Me 21-15
oo AL JARREAU—-Breaking Away
oo PEABO BRYSON—Let The Feeling Flow
® AR SUPPLY—Sweet Dreams N
o DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) N
® BALANCE—Falling In Love N
© STEVIE WONDER-That Girl N

KFMK-FM—~Houston
(Jerry Steele—~MD)
% BARBRA STREISAND—Comin’ In And Out
Of Your Life 9-7

% JUICE NEWTON~The Sweetest Thing 10-8

 STEVIE NICKS/DON HENLEY—Leather And
Lace 17-10

 RONNIE MILSAP~| Wouldn't Have Missed It
For The World 22-15

 KENNY RDGERS—Through The Years 29-21

® BILLY JOEL—She's Got A Way B

@ DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

® CRYSTAL GAYLE—The Woman In Me X

o JOHNNY LEE—Bet Your Heart On Me X

© THE BEACH BOYS—Come Go With Me X

@ SHEENA EASTON-You Could Have Been
With Me X

KBFM-FM —McAllen-Brownsville
(Steve Owens— MD)

%% DARYL HALL/JOHN OATES- | Can't Go
For That (No Can Do) 10-3
% THE CARS— Shake It Up 19-9

* LITTLE RIVER BANO— Take It Easy On Me
21-11

+ THE BEACH BOYS— Come Go With Me 29-22

* AIR SUPPLY— Sweet Dreams 30-23

oo DEL SHANNON-Sea Of Love

oo STEVIE WOODS—You Just Can't Win Them

Al

® AC/DC—Let'sGet ltUpA

o PEABO BRYSON—Let The Feeling Flow A

® CLIFF RICHARD—Daddy's Home A

© AL JARREAU—-Breakin' Away X

© SHEILA-Little Darlin’ X

o EDDIE SCHWARTZ--All Qur Tomorrows X

® LOVERBOY—Working For The Weekend B

o KENNY ROGERS—Through The Years B

@ DIANA ROSS—Mirror Mirror B

o BERTIE HIGGINS-Key Largo B

© GREG LAKE—Let Me Love You Once B

o FOREIGNER—Juke Box Hero B

© BARRY MANILOW-Somewhere Down The
Road B

WQUE-AM—New Orleans
(Chris Bryan~MD)
% PAUL DAVIS~Cool Night 13-8
% DAN FOGELBERG—Leader Of The Band
17-13

% BILLY JOEL-She's Got A Way 16-12

% LITTLE RIVER BAND —Take It Easy On Me
33-28

* THE BEACH BOYS~Come Go With Me 34-29

© QUARTERFLASH—Harden My Heart X

© OIANA ROSS—Mirror Mirror A

o TEDDY PENOERGRASS—You're My Latest,
My Greatest Inspiration B

© ABBA-When All Is Said And Done B

KOFM-FM—0Oklahoma City
(Chuck Morgan—MD)

oo KENNY ROGERS-~Through The Years K
oo DEL SHANNON —Sea Of Love

® THE J. GEILS BAND~Centerfold A

© EARTH, WIND & FIRE—Let's Groove A

® ROD STEWART—Young Turks A

® AIR SUPPLY—Sweet Dreams B

© THE BEACH BOYS—Come Go With Me B

® LITTLE RIVER BAND—Take It Easy On Me B
® RICK SPRINGFIELD~—Love Is Alright Tonite B
o EDDIE SCHWARTZ—AIl Our Tomorrows X

® SHEILA-Little Darlin’ X

o LULU-If 1 Were You X

® BILLY SQUIER-My Kinda Lover X

o BALANCE-Falling In Love X

® JENNIFER WARNES—Could It Be Love X

© SNEAKER-More Than Just The Two Of Us X

WFMF-FM—Baton Rouge
(Wayne Watkins—MD)

NO LIST

KINT-FM—EIl Paso
(Patty Zibbo—MD)

*% ROD STEWART—Young Turks 51

% THE ). GEILS BAND~Centerfold 17-6

 QUARTERFLASH—-Harden My Heart 13-7

 ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 20-16

+ HENRY PAUL BAND—-Keeping Out Love
Alive 29-23

oo EARTH, WIND & FIRE—| Want To Be With
You

oo CLIFF Richard—Daddy’'s Home

© STEVIE WONDER-That Girl A

o ALL SPORTS BAND—Opposite The Track A

© KENNY ROGERS—Through The Years A

® THE POLICE-Spirits In The Material World A

® ZZTOP-Tube Snake Boogie B

KILE-AM—Galveston
(Scott Taylor—MD)
%% QUARTERFLASH—Harden My Heart 8-1
% LINDSEY BUCKINGHAM —Trouble 13-5
* GEORGE BENSON—Turn Your Love Around
6-2
* NEIL DIAMOND - Yesterday's Song 14-6
+ ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 33-9
oo TEDOY PENDERGRASS-You're My Latest,
My Greatest Inspiration
oo ABBA-When All Is Said And Done
@ BILL CHAMPLIN—Tonight Tonight A
o STEVIE WOODS—You fust Can’t Win Them All
A
® T2 TOP-Tube Snake Boogie X
o BOB SEGER/SILVER BULLET BAND—Feel
Like A Number X

KVOL-AM —Lafayette
(Phil Rankin—MD)

%% DARYL HALL/JOHN OATES—| Can't Go
For That (No Can Do) 7-1

% LINDSEY BUCKINGHAM —Trouble 8-4

* GEORGE BENSON-Turn Your Love Around
10-8

 BARBRA STREISAND~Comin’ In And Out Of
Your Life 12-9

 EDDIE RABBITT—Someone Could Lose A
Heart Tonight 15-10

@ LAKESIDE—| Want To Hold Your Hand A

o DIANA ROSS—Mirror Mirror A

o PEABO BRYSON-Let The Feeling Flow X

@ T.G. SHEPPARD-Only One You X

@ I TOP-Tube Snake Boogie X

o BILL CHAMPLIN-Tonight Tonight X

e DONNIE IRIS—Love Is Like A Rock X

o NEIL YOUNG/CRAZY HORSE-Southern
Pacific X

wWWwW.americanradiohistorv.com

o TEDDY PENDERGRASS-You're My Latest,
My Greatest X

® |RENE CARA~Anyone Can See X

© BILLY SQUIER—My Kinda Lover X

® GREG LAKE—Let Me Love You Once X

© SNEAKER—More Than Just The Two Of Us X

o BALANCE-Falling In Love X

o STEVIE WOODS—Can't Win Them All A

o THE STEVE MILLER BAND—Circle Of Love A

© CHILLIWACK—| Believe A

o EARTH, WIND & FIRE-| Wanna Be With You
A

KTSA-AM —San Antonio
(Charlie Brown—MD)

% STEVIE NICKS/DON HENLEY—Leather
And Lace 13-7
*% GEORGE BENSON—Turn Your Love
Around 15-10
 DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) 22-16
* JUICE NEWTON-The Sweetest Thing 29-24
* AR SUPPLY~Sweet Dreams 27-22
© BARRY MANILOW—Somewhere Down The
Road B
© DAN FOGELBERG—Leader Of The Band X
© BARBRA STREISAND—Coming in And Out Of
Your Life X
® BILLY JOEL—She's Got A Way X
© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics X
o THE BEACH BOYS—Come Go With Me X
© AL JARREAU —Breaking Away X
© ROLLING STONES—-Waiting On A Friend X

Midwest Region

=k PRIME MOVERS mmem

GEORGE BEMSON—~Turn Your Love Around (WB)

DARYL HALL AND JOHN OATES—I Can't Go For That (No
Can Do) (RCA)

BARBRA STREISAND—Comin’ In And Out Of Your Life
(Columbia)

mems® TOP ADD ONS mummm

ROLLING STONES—Waiting On A Friend (Rolling
Stones)

THE J. GEILS BAND—Centerfold (EMI-America)

AIR SUPPLY—Sweet Dreams (Arista)

e BREAKOUT S me——

QUARTERFLASH—Find Another Fool (Geffen)
STEVIE NICKS—Edge Of Seventeen (Modern)
THE POLICE—Spints In The Material World (A&M)

WLS-AM —Chicago
(Dave Denver—MD)

No List

WLS-FM—Chicago
(Dave Denver—MD)

No List

WHB-AM —Kansas City
(Tom Land—MD)

No List

WOKY-AM—Milwaukee
__ (Rick Brown—MD)

No List

WZUU-FM—Milwaukee
(Bill Sharron—MD)

No List

KDWB-AM —Minneapolis
(Karen Anderson—MD)

%% GEORGE BENSON—Turn Your Love
Around 10-2

% DARYL HALL/JOHN OATES—I Can't Go
For That 20-3

+ DAN FOGELBERG~Leader Of The Band 23-7

+ THE BEACH BOYS—Come Go With Me 21-12

* AR SUPPLY-Here | Am 14.19

oo ROLLING STONES—Waiting On A Friend

oo THE J. GEILS BAND-Centerfold

© JENNIFER WARNES—Could It Be Love A

© BARRY MANILOW—Somewhere Down The

Road A

KSLQ-FM—St. Louis
(Tom Stone~MD)

No List

KSTP-FM—~St. Paul
(Chuck Napp—-MD)

% BARBRA STREISAND—Comin’ In And Out
0f Your Life 4-2
*% GEORGE BENSON—Turn Your Love
Around 7-4
% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 16-8
® AIR SUPPLY—Sweet Dreams B
® THE BEACH BOYS—Come Go With Me B
© DAN FOGELBERG~Leader Of The Band B
© BARRY MANILOW—Somewhere Down The
Road B
® BILLY JOEL—~She's Got A Way B
o LITTLE RIVER BAND~Take It Easy On Me A
o KENNY ROGERS—Through The Years A

WIKS-FM—Indianapolis
(Tom Gilligan—MD)

% QUARTERFLASH—Harden My Heart 4-1
oo STEVIE NICKS—Edge Of Seventeen
oo QUARTERFLASH-Find Another Fool

® RAINBOW-Jealous Lover A

® JOURNEY-Open Arms B

© GENESIS—Abacab B

o LITTLE RIVER BAND—-Take It Easy On Me B

KBEQ-FM-—Kansas City
(Maja Britton—MD)
o HENRY PAUL BAND-FKeeping Our Love Alive
X
© THE JOHN HALL BAND—Crazy A
© DEL SHANNON-Sea Of Love A
® JOURNEY—Open Arms A

WISM-AM— Madison
(Bob Starr—MD)

No List

“WZEE-FM~—Madison

(Matt Hudson—MD)

%% SHEENA EASTON-You Could Have Been
With Me 26-17
% ROVAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 20-8

* THE CARS—-Shake It Up 18-12

* ROLLING STONES—Waiting On A friend 12-7

* RICK SPRINGFIELD—Love Is Alright Tonite
29-22

e JOURNEY—-Open Arms

oo THE POLICE-Spirits In The Material World

® OAK RIDGE BOYS—Bobbie Sue A

© THE BEACH BOYS~Come Go With Me X

o EDDIE SCHWARTZ—AIl Our Tomorrows X

® GREG LAKE—Let Me Love You Once X

o HENRY PAUL BAND-—-Keeping Qur Love Alive
X

© FOREIGNER—juke Box Hero X

® LOVERBOY—Working For The Weekend N

© LITTLE RIVER BANO~-Take It Easy On Me B

® AC/DC—Let'sGetIt UpBN

® AIR SUPPLY—Sweet Dreams B

® GENESIS—Abacab B

© STEVIE WONDER—That Girl A

WLOL-FM —Minneapolis

(Phil Huston—MD)
% BARBRA STREISAND~Comin’ In And Out

0Of Your Life 51

%% PAUL DAVIS-Cool Night 7-2
 LINDSEY BUCKINGHAM —~Trouble 9-3
 EARTH, WIND & FIRE—Let's Groove 28-17
* THE CARS—Shake It Up 29-19
oo AIR SUPPLY-Sweet Dreams
o DAN FOGELBERG—Leader Of The Band X
o EDDIE SCHWARTZ—All Our Tomorrows X

WOW-AM —Omaha
(Jim Corcoran—MD)

No List

KXOK-AM~St. Louis
(Lee Douglas—MD)
® PAUL DAVIS—Cool Night B
o STEVIE NICKS/DON HENLEY—Leather And
Lace B
BILLY JOEL—She's Got A Way B
LULU-If | Were You B
LINDSEY BUCKINGHAM —Trouble B
® LITTLE RIVER BAND—Take It Easy On Me B
© DON McLEAN~Castles In The Air B
© JENNIFER WARNES—-Could It Be Love B
© SNEAKER—More Than Just The Two Of Us B

WSPT-FM —Stevens Point
(Brad Fuhr—MD)

% DARYLHALL/JOHN OATES—I Can't Go
For That 11-1
% EDDIE RABBITT—Someone Could Lose A
Heart Tonight 20-3

* PAUL DAVIS—Cool Night 22-5

+ DAN FOGELBERG—Leader Df The Band 25-6

* BILLY SQUIER-My Kinda Lover 15-9

© DIANAROSS—Mirror Mirror A

® DIESEL—Goin' Back To China A

o JOURNEY-Open Arms A

® STEVIE WONDER-That Girl A

© THE JOHN HALL BAND-Crazy X

© SHEENA EASTON—-You Could Have Been
With Me X

® RICK SPRINGFIELD—Love Is Alright Tonite B

® MR SUPPLY-Sweet Dreams B

© GENESIS—Abacab B

® THE POLICE-Spirits In The Material World B

® SOFT CELL—Tainted Love B

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B -

© HENRY PAUL BAND—Keeping Our Love Alive

B
© DONNIE IRIS—Love Is Like A Rock B

KFYR-AM —Bismarck
(Dan Brannan—-MD)
oo NEIL YOUNG/CRAZY HORSE-Southern
Pacific
oo ASSEMBLED MULTITUDE—Heaven And Hell
o OAK RIOGE BOYS—Babbie Sue A
o EDDIE SCHWARTZ-AIl Our Tomorrows A

(Continued on page 22)

¢ Copyright 1982, Billboard Publi-
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in a retrieval system, or trans-
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means, electronic, mechanical,
photocopying, recording, orother-
wise, without the prior written
permission of the publisher.
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JERMAINE VISIT—Jermaine Jackson chats with Dave Martin, program direc-

tor of Chicago’s WCFL-AM and music director Mary Pat Larue during Jack-

son’s visit to the Windy City to promote his new Motown LP “| Like Your
Style.”

. MikeHarrison_

The American Invasion

LOS ANGELES—Down the
street from my house, there’s an ar-
cade in what used to be a pizza joint.
It’s frequented by middle class kids
who wear sneakers that come in a
wide variety of colors and styles. As
a matter of fact, an increasingly
large percentage of these youngsters
don’t own any style of shoes other
than sneakers.

These Vietnam
War babies anx-
iously wait in line
as many as four
deep for the oppor-
tunity to pump
their quarters into
and stand hypnot-
ically transfixed be-
fore a dazzling array of video
screens which display a variety of
symbolic situations. Among these,
there are weird little figures that
stalk and gobble-up other weird
little figures. There are frogs that
bravely attempt to leap across truck-
infested highways. And, of course,
there are the institutional space bat-
tleships that blow each other out of
the cosmos.

I’s all very colorful and captivat-
ing. I’s also very loud. There’s an in-
tense audio aspect to the computer
game phenomenon that this old
Tock’n’roll radio freak can’t help
noticing,.

The seeds of revolution are beinf
sown; the invasion is on. The arcad
is hardly the only place in which
these aliens of cerebral circuitry are
laying down wires. Entire families of
them are popping up in all sorts of
former bastions of radio and juke-
box patronage. Even the City of Los
Angeles, in an attempt to bolster its
sagging parks and recreation coffers,
has reluctantly invested in a truck-
load of them for Griffith Park
against the protestations of some of
the more conservative members of
City Council who were raised on
stodgy rock’n’roll.

My friend owns an ice cream par-
lor down on the boulevard. Unfortu-
nately, ice cream in the winter dur-
ing a recession is not the hottest of
commercial draws . .. but he’s made
space for four computer games
where the jukebox used to stand and
they keep a constant turnover of kids
passing through the place, sucking
up their little quarters in half the
time it used to take a 3-minute 45-
rpm single to do its thing. The radio
doesn’t get played much at the ice
cream parlor anymore, either.

I witnessed one kid, who couldn’t
have been more. than 15, pump
about 10 bucks into a computer
game in less time than it takes to
hear side two of “Abbey Road,”
while his friends cheered on and
waited their turns to shove money

down its hungry little slot. I had to
leave before he was through, so
heaven knows just how much his
electronic addiction costs. At first |
wondered where he and his pals get
all that money. Then I began to
wonder how many records, concerts,
movies and comic books they would
be sacrificing in favor of this new
pastime.

Video computer games are not
only competing for entertainment
industry dollars and tv viewing time

_(thank goodness they don’t have

“radio games™), they are actually
changing the listening habits, tastes
and expectations of the younger set.
They are radically altering the afore-
mentioned contemporary sound-
track. Their sounds are not of the
same ilk that defines the basic fiber
which constitutes all genres of pop
music upon which the radio and mu-
sic industries have become so de-
pendent. A revolution of unprece-
dented proportions has already
begun right under the noses of the
audio arts establishment, all while
the radio and music industries con-
tinue to tighten up and limit their in-
vestments to only the tried and true,
preoccupied with microscopically
contemplating their mostly con-
trived and culturally superficial ge-
neric and “lifestyle” differences.

Over the holidays, I was visited by
one of England’s leading air person-
alities who was vacationing in the
States. We stepped out of my office
foran hour to grab a bite at the deli/
sandwich shop across the street.
Within a few minutes of settling
down to conversation at our table, it
became annoyingly obvious that we
wouldn’t be able to hear each other,
let alone concentrate on what we
were trying to say. Two moderately
sized computerized radio-eaters
were blaring out their seminal 21st
century pop music. They were God-
awfully loud, groaning and spilling
a bevy of sounds that defy my vo-
cabulary and typewriter’s range of
keys to accurately describe in this
medium.

I asked my distinguished guest if
they had these games splattered
around the UK. the way we have
them here. He replied, yelling over
the drone, that, yes, they have some
... but hardly as many as we have
here in the U S.

Not being able to resist making a
dramatic point, [ said, “Welcome to
the sound of New America ... it
won’t be long before your entire
continent is overrun by our 1980s
answer to the British Invasion!”

Mike Harrison is available for
comment at the Good-phone Commu-
nications Center, 4869 Topanga Can-
yon Blvd., Woodland Hills, Calif.
91364, (213) 888-5730.

Radio Programming |
. Westwood One Will Introduce

New Shows, Cable TV, Concert

LOS ANGELES—Entering its
seventh year, Westwood One, re-
portedly the leading producer and
distributor of nationally sponsored
radio shows, will introduce eight
new programs, double the number
of live concerts, produce concerts for
cable television and continue in-
vestigating the acquisition of com-
panies in related fields.

With 16 programs already in dis-
tribution, the eight new ones include
“Rock’n’Roll Never Forgets,” “Bud-
weiser’s Concert Hour,” “Country
Music Special,” “Wheels,” “Com-
petitors,” “Take The ‘A’ Train,”
“Coleman Country” and “The Play-
boy Advisor.” Additionally, “Rock
Years: Portrait Of An Era” has been
updated to include 1981,

“Rock’n’Roll Never Forgets” is a
series of three-hour monthly specials
spotlighting legendary rock artists.
Hosted by Mary Turner and pro-
duced by Bert Kleinman, specials
include Jimi Hendrix, Janis Joplin,

By ED HARRISON

Keith Moon, John Lennon, Jim
Morrison and Brian Jones. Avail-
able on a barter basis, each special
will feature music and past inter-
views.

“Budweiser’s Concert Hour,” for-
merly titted “Concert Of The
Month,” has expanded to semi-
monthly which will increase the
number of concerts from 12 in 1981
to 26 in 1982. “In Concert,” the
firm’s rock concert series, goes from
12 programsin 1981 to 30 this year.

“Country Music Special” is a
weekly one-hour special series fea-
turing exclusive interviews with
country stars.

“Wheels,” “Competitors,” “Take
The ‘A’ Train,” “Coleman Country”
and “The Playboy Advisor” are 90-
second shorts offered 10 times
weekly.

Westwood One Recording, the
company’s newest division, is being
formed to accommodate the firm’s
rapidly expanding concert wing.

The division is being supervised by
Jim Siders, formerly director of re-
motes for Wally Heider Recording.
Westwood One is in t