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Discounts On
Multiple Sales
Boost Midlines

By JOHN SIPPEL

A Billboard Publication

Warner Bows ,
Concert Album
Via Cable TV

By SAM SUTHERLAND

‘de}ed’ Dealers Wary
Of WEA Tape Discount

By LEO SACKS

LOS ANGELES--Cable tv's potential for
building record and tape sales gets a prece-
dental test this weekend as Warner Bros. Rec-
ords and Home Box Office team in a cross-
promotion tor Simon and Garfunkel’s “The
Concert In The Park.” the first album/cable
special coupling to date.

With HBO set to air the 90-minute show na-
tionaily Sunday (21) in the first of 10 initial
screenings, Warner Bros. is rushing its two-
disk album trom the same Central Park reun-
ion show to reach accounts Friday (19). Bar-
ring any delivery snags, the plan is to have
product in retail bins ready for sales generated
by the cable airing.

Because both album and special will thus
share the same performances by the pop duo,
Warner Bros. and HBO are thus setting up a
variety of interlocking advertising and promo-
tonal plans aimed at cross-merchandising
both:

@ FM simulcasts in 20 major markets, with
HBO slated to buy local newspaper ads plugg-
ing the album as well. Participating stations
will also include a tagline alerting buyers to
tapes and LPs.

® In-store merchandising by Warner Bros.
that will include special streamers touting the

(Continued on page 74)

NEW YORK —Dealers aren’t running to
embrace the WEA plan that awards a 2%
discount on cassette’ titles to accounts who
display them in open fixtures.

The program, which took effect last
week. is designed to promote open mer-
chancising of cassette product, but a Bill-
board survey has found that many racks
and retailers won’t respond to the incentive
plan because of security risks.

WEA admits that initial reaction to the
plan has been mixed. “This is a long-term
project,” says Skid Weiss, the national di-
rector of communications. “The goal is to
get dealers with closed bins to rethink their
positions and consider new marketing
strategies. It’s not going to happen over-
night.”

Weiss says that when WEA announced
the program in October, “We knew it
woulcn’t be right for everyone. It all de-
pends on the philosophy of the individual
retailer. A 4% discount wouldn’t encourage
a dealer if he’s not aggressive and promo-
tion-minded. But if we can educate ac-
counts by citing success stories, the pro-
gram will be effective.”

Ed Beda. of the five-store Disc-O-Mat
chain here, won’t support the ptan. “It’s not
too practical in this day and age, especially
in New York.” he offers. “There’s no doubt
in my mind that we’d do more business if
our tapes were exposed. But I can't afford
to play with the theft percentage.”™ On a so-
ciological note, he adds. “The decision isn’t
about business. It’s about pcople.”

Alan Levenson, president of the 23-store
Turtles web in Atlanta. says the program is
“unattractive” to him. *“1 wouldn’t cream of
open fixturing.” he insists. “Our stores
aren’t positioned to long-box cassettes.
anyway. Even if we had the space. I'm not
about to expose my merchandise for easy
picking. 1 prefer that product stays in the
store until it’s paid for. 'm sure WEA feels
like they've jumped into the ocean and now
they’re in a life raft all by themselves. And
until other labels join them, that's the way
it's probably going to stay.”

“We can’t unlock our tapes for just one
fabel,” says David Colson. vice president of
Transcontinent Record Sales, the Buffalo
rack and parent company of the 14-store

(Continued on page 8)

PSS

Get ready for MERGE. This hot new group from Chicago features the vocal
talents of Debbie Alexander and the freshest sound on the street. From
flavory funk to the sweetest ballads, this talented group has put it all
together. MERGE (NFL1-8003). Their hot new single is “Take It To The
Top™ (PB-13050) and you can bet they will' Produced by Sonny Sanders,

LONDON-—The European Court
has upheld the right of the British
record industry to bar cheap parallel
imports flooding into the country
from Portugal.

Although details of the final court
judgement will not be available for
at least two weeks, the ruling is
viewed as a precedental victory in
the long-running and often ac-
rimonious battle between affected
labels and retailers handling the
Portuguese imports.

At the heart of the matter. taken to
court by Polydor and RSO with the
Bee Gees’ album “Spirits Having
Flown™ as a key ingredient, is
whether Portugal’s membership of
the old European Free Trade Assn.
(EFTA) gave that country special

Euro Court: U.K. Can Bar
Parallels From Portugal

By PETER JONES

Economic Community, of which it is
not a full member.

In essence. the European Court
has ruled that imports from coun-
trics such as Portugal can be re-
stricted without infringing EEC free
trade regulations. A main reason for
the restriction is on the grounds of
protecuing intellectual property
rights.

Michael Kuhn, director of Poly-
Gram Leisure and head of its busi-
ness and legal affairs division, says
this is the first case of its kind and
can be seen as a precedent for all
countries, like Spain and Portugal.
which have treaties of association
with the Common Market countries.
He believes there are more than 100
such countries.

LOS ANGELES—Midline albums, which
over the last year have consistertly increased
their share of unit and dollar sales in U.S. re-
tail. are increasingly being discounted in mul-
tiples of three, the latest quarterly price survey
by Biliboard indicates.

Onc effect has been to lift further the $5.98s
share of market. agree Randy Davidson,
Sound Shop: Terry Woodward, Waxworks:
Kay Moran, Sound Warehouse: Ralph King.
Record Bar; Scott Young, Franklin Music/
Davey’s Locker: Raul Acevedo, Stars: Stu
Schwartz. Harmony Hut: and Jay Jacobs,
Music Jungle/Paradise

While album retail pricing continues its spi-
ral upward. many chains surveyed are using
variable price graduations, a trend that first
surfaced mid-year 1981 and scemed to have
disappeared in the last survey (Billboard, Nov.
28). In the case of shelf or catalog merchan-
dise. the dual and sometimes three-price tier is
based on the amount of turn in a year that the
particular album garners. Difterent pricing on
advertised specials results from the kind of ex-
tended billing and/or freebies or discount
which the manufacturer proffers.

Five of the fifteen chains in this first quarter
study are already pricing singles around $1.89.

(Continued on page 74)

PEABO BRYSON CROSSES OVER WITH SUAVE STYLE—“Let The Feeling
Flow,” the Top 10 Hot Soul Single from Peabo Bryson's Top 10 Soul LP
| Am Love, is a burgeoning crossover sensaticn. Both single and album are
moving impressively. And in the weeks ahead, magazine cover stories,
radio and television will herald Peabo as music’s most “omantic leading

Carl Davis & Eugene Record. On RCA Records.

man. Capitol Records will drive the messaze home with an aggressive

(Advertisement) g ) v . ~
trade rights within the European (Continued on page 74) print, radio and TV advertising campaizn (Advertisement)

(Advertisement)
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A
Phenomenon
Of |CEAGLE
Good

Taste

For some time now, the music scene
has been whipping back and forth with
such dullness and trendy trappings
that it’s refreshing to see a new group
making music that is qualitative and
at the same time positively exploitative.

The Human League, since the
release of their newest album, Dare,
have become somewhat of a cultural
phenomenon in the United Kingdom.
They've sold millions of singles and

albums. Their first single in America,
the classic “Don’t You Want Me} was
number one in England for two months
and sold over one million records. Not
bad for a depressed market!

Their demeanor, which can be seen
in their tasteful pop-videos, is some-
what ambiguous. It smacks of a kind
of “Cabaret” meets“‘Some Like It Hot”
at a “Shindig” show. There is some-
thing that is very captivating about
them, something that pushes all the
right buttons, in all the right places.

What more could a record com-
pany ask for these days? And where

better suited in America than at
A&M Records. the company that,
in recent years, seems to have a
monopoly on the good new music.

With all the competition for the
consumer dollar and radio airplay, The
Human League album, Dare, could,
dare 1 say it, breathe some life into
the music industry and get a lot of
kids away from Pac-Man Mania and
back to their stereos listening to radio
and buying records.

DARE sps.4892
Produced by Martin Rushent and The Human League

m Management: Tunencise >
g, Issued by arrangement wita Virgin Records, Ltd %FL

©1982 A& M Records. Inc. All Rights Reserved
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General News

MARIE CONFERS—Marie Osmond, recently signed to Elektra/Curb, chats

about her new single “‘I've Got A Bad Case Of You,” with from left, Pat McCoy,

E/A national adult contemporary promotion director; Lou Galliani, E/A na-

tional singles promotion director; and Jerry Sharell, senior vice president/
promotion for the label.

E/A, ALFA

More Labels Bow $6.98 Line

LOS ANGELES — Elektra/Asy-
lum and Alfa last week became the
latest labels to bow $6.98 lines, fol-
lowing the leads of A&M and RCA.
but the E/A line is unique among
these in that it's not keyed to new
and developing acts. but to short-
ened versions of full-length albums.

Elektra's maiden release is Mike
Post’s six-cut “Television Theme
Songs.” Alfa’s is a full-length LP by
drummer Yukihiro Takahashi,
“Neuromantic.” Neither label plans

Video Dealers
Join Against
Senate Plan

By BILL HOLLAND

WASHINGTON —Video retailers
here met last Sunday (7) to voice
their concern over the “increasingly
and alarming” possibility that a re-
cent Senate proposal might “un-
wittingly” damage their business.

The store owners were up until
now an ad hoc group of area retail-
ers with very similar concern to the

(Continued on page 76)

W NEW YORK-The NARM
& board of directors will decide the
& association’s position on a legis-
@ lative levy on blank tape. follow-
ing next month’s major address
on home taping by Stan Cornyn

executive vice president of
Warner Communications Rec-
ord Group. at the opening busi

ness session of NARM’s conven-
tion in Los Angeles

According to Joe Cohen. exec

& utive vice president of NARM.
¢ Cornyn’s speech—a major sec

| tion of which will reveal the re

\ sultsof a new WCl study of home
# taping—is seen as a dramatic at-
& tempt to gain NARM support for
& a blank tape levy. The levy ap-
i proach is at the core of RIAA ac-
@ uwvity to present a united industry
& front before Congress as it deals
¢ with levy recommendations in
= the months ahead (Billboard

& Jan. 20)

" Yet, as NARM itself points
* out. there is a point of consider-
§ able controversy with many
NARM merchandiser members
who are making a “healthy™
profit on blank tape sales as they
confront diminishing record and

To Hear Comyn,
Take Tape Levy Stand

By IRV LICHTMAN

any special dealer incentives.

“Most other labels are putting
new and unproven artists out at
$6.98.” says Vic Faraci. E/A’s execu-
tive vice president and director of
marketing. “We’ll use it when a
name act has five or six cuts in the
can. but not enough for a full LP.

“And we're doing a lot of singles-
only deals with options right now. If
a single begins to explode we can
rush in and do a five or six song al-
bum. which would expedite comple-
tion so we can get it on the street be-
fore the single dies.”

Among the candidates here are
Marie Osmond and the Five Satins,
latter represented with a medley
single. “Memories.”

E/A’s $6.98 concept is thus similar
to Warner Bros.' four-to-six song
mini-albums. which list for $5.98.

Faraci says the $6.98 line will be
marketed in the same way as $8.98
LPs. with sales. advertising and mer-
chandising campaigns predicated
on sales activity.

Pete Jones. Alfa’s vice president of
marketing, reports that that label
will probably have a second addi-
tion to its $6.98 line in the second
quarter. He says Alfa plans no ex-
tended dating or guarantees.

prerecorded tape income. ...
there remains the persistent
question as to the effect of the
royalty on the amount of home
taping and the resultant loss of
sales of prerecorded product.” a
statement reporting Cornyn’s
speech notes

Cohen says he expects a board
decision on the matter before the
close of the convention. along
with a meeting with staffers of
the RIAA

I have no idea what the deci.
sion will be.” says Cohen. But. he
adds. that RIAA is prepared to
offer testimony in Washington
several weeks after the conven-
tion “with or without the sup-
port” of NARM. ~If the board
supports the levy. our legal coun-
sel in Washington will be with
RIAA and others in support of
such legislation all the way ~

Although there have been no
formal contacts Cohen expects
some pressure from the Electron-
ics Industry Assn.. the audo/vis-
val manufacturer trade group
that does not support a levy on
blank tape

U.K. Tape Levy Would Fund Arts

BPI Offers Cultural Package To Sweeten Royalty Bid

LONDON-—At least a third of all
income derived from the home tap-
ing levy currently sought by the Brit-
ish recording industry would be
used to finance a Music Develop-
ment Trust Fund.

A significant portion of the fund
would be dedicated to the produc-
tion of recordings of music that oth-
erwise would not be recorded by
commercial companies suffering
heavy losses due to the practice of
home taping.

That's the promise made by the
British Phonographic Industry (BPI)
to an all-party meeting of members
of parliament here Monday (8).

It is a radical new proposal. un-
veiled by Chris Wright. BPI chair-
man and co-chairman of Chrysalis
Records, and he says the fund would
be used to “encourage the musical
arts and generally regenerate the
music industry.”

It's also seen as an industry image-
improving bid to help counter a
public viewpoint that a levy on
blank cassettes and tape hardware
would simply be an added tax bur-
den wnich would go into the pockets

Vidiocy?
Clive Davis offers a perspec-

tive on video games. Commen-
tary, page 18.

By PETER JONES

of “already wealthy” artists and
COMPOSETS.

Wright places industry losses from
home taping at “well over 200 mil-
lion pounds (up to $400 million) a
year. And a survey currently being
carried out by the British Market Re-
search Bureau on behalf of the

U.K. industry is quite likely to
show that the problem is getting
worse.

At the parliamentary meeting ear-
lier. Wright had emphasized: “One
of this country’s greatest natural re-
sources is the creative genius of its
people. How many people realize. |

(Continued on page 65)

‘Some Progress’ Reported
With IFPI, BIEM Contract

By MIKE HENNESSEY

BRUSSELS—IFPI and BIEM
have made “some progress” in
reaching agreement on a new basis
for a mechanical royalty contract. it
was reported at a board meeting of
IFPI held here Feb. 8-9.

Further negotiations over the next
few weeks will, it is hoped. resultin a
resolution of the conflict which has
endured since tae standard contract.
agreed in 1975 and amended in
1980. expired at the end of last year.

In the interim. IFPI national
groups have been advised to settle
temporary arrangements with the
BIEM societies in their territories, on
the understanding that such ar-
rangements wi.l be replaced by the
new contract once it is concluded.
The new contact will be made retro-
active to apply from lan. 1 this year
(Billboard. Jan. 9).

RCA Price Moves Reflect
Videodisk’s Hazy Future

By JIM McCULLAUGH

LOS ANGELES—Giant electron-
ics firms attempting to market video-
disk technology to the U.S. con-
sumer marketplace continue to find
their efforts spinning at slow speeds.

Fresh evidence of this came last
week when RCA slashed the price of
its first generation CED Se-
lectaVision player by $200—a prod-
uct originally ballyhooed into retail
stores last year for $500.

This comes on the heels of RCA’s
one week closure of its Midwest
player facility for “inventory adjust-
ment” (Billboard. Feb. 20).

RCA officials. facing the reality of
the marketplace, now admit that
their original first year goal of selling
200.000 players to consumers was
somewhat unrealistic. The com-
pany’s move is expected to help un-
clutter the CED hardware pipeline.
(An update of CED software can be
found in the Video section).

And in yet another recognition of
the marketplace, RCA is moving ag-
gressively on the videocassette hard-
ware and blank software front.

That the American consumer has
yet to be magnetized by videodisk
technology—ironically one of the
most touted marvels of the consumer
electronics/entertainment  indus-
try—is also mirrored by the arch rival
laser optical (LaserVision) videodisk
camp.

Recent weeks have seen the shut-
tering of DiscoVision Associates’
Southern California disk manufac-
turing plant. followed rapidly by
MCA and IBM’s exit out of a joint
software producing venture with Ja-
pan’s Pioneer (Billboard, Feb. 6.
Feb. 12). And two new generation
optical players from U.S. Pioneer
and Magnavox have seen their in-
troductions delayed while current
models struggle at retail.

Few RCA videodisk retailers have
been pricing the product at $499.95.

www.americanradiohistorv.com

and the company’s lowering of the
official list price to $299.95 is seen as
acknowledgement of that fact. The
move was also made to spur sluggish
sales.

At the same time. the company
has introduced a $349.95 list model.
It differs from its predecessor only
cosmetically.

The $299.65 list unit, Model
SFT100. is now being offered to dis-
tributors at a reduced price and is
considered a closeout item.

RCA research has found that the
awareness level of the videodisk is
61% among American consumers

(Continued on page 78)

Slow Progress
Seen In CBS
CX Campaign

This story prepared by Alan Pen-
chansky in Chicago and Jim McCul-
laugh in Los Angeles.

CHICAGO—-CBS Records con-
tinues to make slow progress in gain-
ing recording industry support for
its CX encoding process. a disk noise
reduction/dynamic range expan-
sion system. Only a paucity of CX
encoded software has appeared and
decoder manufacturers are holding
up their promotions until greater la-
bel support materializes.

One problem continuing to face
CX is the debate over its “compati-
bility.” an issue the giant record
company has been unable to force-
fully swing in its favor. Compatibil-
ity—meaning CX-encoded disks
played on decoder-less home audio
equipment sound like regular rec-
ords—is a key part of the CBS CX

(Continued on page 51)

On Friday (19). there will be an
IFPI meeting in Amsterdam to con-
sider the report of the accountancy
firm on the matter of packaging al-
lowances to be taken into account in
computing mechanical royalty pay-
ments.

The Brussels meeting also noted
with concern the advent of record
rental business on a substantial scale
in Japan and Sweden. and agreed
that IFPI should campaign urgently
for legislation in all territories. to
give phonogram producers the right
to control the rental of records and
tapes.

Making their first appearance ata
board meeting as newly co-opted
members were RCA Records presi-
dent Bob Summer and PolyGram
executive vice president Jan Tim-
mer, whose appointment follows the
resignation of PolyGram executive
vice president Kurt Kinkele, a mem-
ber since 1971.

After the meeting. the members of
the board were invited to a reception
at the Amigo Hotel as guests of the
Belgian national [FPI grcup. Sibesa.

The next meeting of the board will
be in Lisbon on May 31-June l.asa
prelude to the IFPI's council meet-
ing and annual general meeting,
when a new president will be elected
to succeed Nesuhi Ertegun on com-
pletion of his three-year term of of-
fice.
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e L
ROYAL MEETING—Barry Manilow is greeted by Sheena Easton following the
first of his five soldout performances at the Royal Albert Hall in London.

‘Modest’ Gains
In Music Help
WC/’s Profits

NEW YORK —“Modest improve-
ments in recorded music profits”
helped Warner Communications
Inc. post a 50% rise in 1981 earning
per share, while the fourth quarter
was the best in its history, the com-
pany reports.

“Recorded music and music pub-
lishing income increased 3% to $85
million. the second best year in the
division’s history. While total reve-
nues were essentially flat at $811
million. both domestic and inter-
national profit margins improved,”
says WCI chairman Steve Ross.

WCI's operating revenues from
recorded music and music publish-
ing in 1981 were $811.257.000. com-
pared to $805.732.000 in 1980. For
the fourth quarter of 1981. they
were $241.492.000. a drop from
$267.586.000 for the same period in
1980.

WCl's operating income from re-
corded music and music publishing

(Continued on page 74)

Slow Year For
CBS Records
& Parent, Too

NEW YORK—A slow year in the
CBS Records Group reflected onto
the parent company in 1981, with
CBS Inc. seeing declines in net in-
come and earnings per share for
both the fourth quarter and the full
year.

“The CBS Records Group experi-
enced declines in revenues and oper-
ating profits both in the fourth quar-
ter and in the full year.” the
company reports. “These declines
reflected a weak retail environment
and a low level of record releases by
major artists due to delayed delivery
of new albums. While domestic
profits declined. profits for inter-
national operations rose modestly.

“An important factor in the
group’s revenue decline was sub-
stantially lower sales for its Colum-
bia House division. This resulted
from a planned reduction in the size
of its record and tape club through
the elimination of its low margin ac-

(Continued on page 78)

Elvis Estate
Sues Parker
Over License

By ROSE CLAYTON -

MEMPHIS—Col. Tom Parker has
been charged by the co-executors of
the Elvis Presley estate with un-
lawfully representing the singer on
the grounds that he allegedly was
“unlicensed to perform the services
of an artist's manager or talent agent
under the laws of the State of Cali-
fornia.”

The suit. filed on Jan. 22 before
the Labor Commissioner in San
Francisco, names as respondent,
Andreas Cornelus Van Kuijk a/k/a
Thomas A. Parker. individually. and
d/b/a All Star Shows, his manage-
ment firm based in Madison, Tenn.

It is the firstsuit to be filed in com-

/ pliance with the order of Probate

(Continued on page 16)

NRB Seeking
Better Music
License Deals

By DOUGLAS E. HALL
& BILL HOLLAND

WASHINGTON-The National
Religious Broadcasters are moving
on several fronts to obtain “more
reasonable” music licensing ar-
rangements. and their 39th annual
convention, which ended here
Wednesday (10). focused on these
efforts.

Taking the most heat was ASCAP
when the NRB’s music license com-
mittee gathered Tuesday (9) after-
noon. The society was called “arro-
gant” and its representatives were
accused of “tactics of bought protec-
tion.”

While NRB is not in direct combat
with ASCAP, it stands solidly be-
hind 400 religious stations in a class
action against the music licensing

(Continued on page 20)

Fink Speaks On Warner Rentals

Admits To ‘Mistake’ In Original Formula Banning Sales

Mort Fink, president of Warner
Home Video, is first in a Billboard
series of talks with leading executives
in the video industry. Here, Fink
speak's out on software rental, the fu-
ture of original programming and
other issues.

NEW YORK-When Warner
Home Video revealed last Septem-
ber that it would no longer sell its
programs. but rather would lease
them to distributors and dealers, the
company was responding to what it
perceived as a loss of income from
dealers’ rentals to consumers.

Reaction to the rental-only plan
was swift and overwhelmingly nega-
tive. Dealer groups formed around
the country to protest WHV’s action,
and. four months after the plan’s in-
troduction. a modified version re-
placed it. The majority of WHV’s ti-

By LAURA FOTI

tles are now available for both sale
and rental.

“We made a mistake and I don’t
mind admitting it.”” says Mort Fink.
president of WHV. “The market-
place rejected what we did and in ef-
fect told us, "We'll buy at any
price.””

But Fink sees the original plan as
successful in an important way: itin-
troduced the concept of the sup-
plier’s maintaining the rights to a
program. “After we made our an-
nouncement, 20th Century-Fox/
Magnetic Videoand MGM/CBS in-
troduced six-month and four-month
plans.

“We said. if the marketplace is ac-
cepting the concept of a long-term
lease we have a win. so leU’s give the
marketplace a win. too. We wanted
to develop a system that serves ev-
erybody’s best interests.”

Billboard (ISSN 0006-2510) Vol. 94 No. 7 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York,.N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfiim from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 13808, Philadeiphia, Pa. 19101, (609) 786-1669.

How could such an admirable
motive lead to a policy unacceptable
to so many people? Fink explains
the reasoning behind WHV's deci-
sion to go rental-only.

“I realized in the summer of 1980
that we were not necessarily serving
the appropriate demand for our
product, that there was some kind of
miscue. The early owners of video-
cassette machines were movie and
video buffs who wanted to own cer-
tain programs.

“It wasn’t until summer, 1980 that
it became apparent to everyone that
rental was better. The problem was
that the studios had never examined
the home video marketplace in the
context of the first-sale doctrine.”

Among the solutions discussed at
WHV was the idea of a surcharge
added to the wholesale cost of a
videotape. to cover anticipated
rental revenues. “We thought that
would be the perfect solution.” says
Fink. "to premium-price all our ti-
tles and make the money that way.

“But what happens when there
are 15 million video homes? How do
you premium price for a growing
market? Dealer costs are escalating;

(Continued on page 48)
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__Executive Turntable

Record Companies-

Russ Bach and George Rossi have been promoted to executive vice presi-
dent of marketing development and executive vice president of marketing, re-
spectively, at the Warner/Elektra/Atlantic
Corp., Burbank. Bach has been with WEA in
various capacities since 1973. Most recently.
Rossi was the company’s vice president of
sales-promotion administration.

Peter Bond is appointed vice president of
business development for CBS Records In-
L ternational. Based in New York now, Bond
held a similar position with the company in
London. At CBS Records. Elon Cohen is pro-
moted to director of finance on the operations and finance staff and Elise S.
Solomon is named senior attorney in the records section of the law department.
Prior to his promotion, Cohen was director of financial analysis for Columbia.
Solomon was with the law firm of Well. Gotshal & Manges. . . . Raynoma Sin-
gleton is upped to vice president and operational director of the creative divi-
sion of Motown Records, Hollywood. She is a long-time Motown employee.
. . . Bonnie Greenberg, an attorney with MCA Records since 1980. moves to the
post of director of business affairs for the label. She will be based in Universal
City. Calif.

Bach Rossi

Bond Cohen Solomon Singleton

Darrell Minger is upped to associate tour press director for Elektra/Asylum
Records, New York. He was E/A tour press manager. . . . Bill Hearn is the new
vice president of marketing for Sparrow Records, Canoga Park. Calif. He was
the company’s director of marketing services. . . . Ken Earl is appointed Mid-
west regional r&b promotional manager for EMI America/Liberty Records.
He was most recently local promotion manager for CBS Records in Chicago—
where he will continue to be headquartered.

Pattye Graf moves up to promotion coordinator for Chrysalis Records. Los
Angeles. She has been with the label for the past two years. . .. At Inner City
Records, New York. John Boulos becomes national promotion and publicity
director. He has been with MMO Music Group. of which Inner City is a divi-
sion. since January.

Marketing

Joan Serata, executive secretary to the late Lee Hartstone and assistant vice
president of Integrity Entertainment Corp., Torrance. Calif.. leaves Friday
(19). Prior to joining the 135-store chain. she was a buyer/operations manager
with the Franklin Music stores in Philadelphia. .. . Mark Wemer, recent MBA
graduate of Northwestern Univ.. joins the Evanston. [Il. home office of Big
Daddy’s. the nine-store retail chain, as director of merchandising of new
music.

Publishing

John A. Lofrumento is named controller of ASCAP. New York. He was vice
president and controller of the Travelers Cheque Division of the American Ex-
press Co.

Related Fields

Thomas B. Ross, former assistant secretary of defense and former Wash-
ington chief bureau of the Chicago Sun-Times. will become vice president of
corporate communications of the RCA Corp. March 1. ... Ray Healey is pro-
moted to director of internal communications and corporate information for
CBS. He came to CBS in 1980 as a press representative in the entertainment
division. Healey will be based in New York.

Terry Bochanty moves to the post of national sales manager for VHD Pro-
grams, Los Angeles. He was a regional sales executive for Discovision Alsocs.
... Joan Rickett, former national accounts manager at United Video. is upped
to the post of general sales mangager for the company. Also at United Video,
Cheryl Lambert moves from being Midwest regional marketing manager to
Rickett’s former post. Both will work out of the Tulsa home office. ... BSR
(USA) Ltd.. Blauvelt. N.Y.. names Ed Wennerstrand president of the con-
sumer products group and Ken Reichel vice president of marketing for con-
sumer products. Both men hold other positions within the company.

Randy Schwoerer joins the Good Music Agency Excelsior. Minn.. as head of
the variety department. He was sales manager at Gary Van Zeeland Talent. . ..
John Hayes is appointed vice president of the national concert division of Bly-
tham. Ltd.. Champaign. lll. He has been with the booking agency since 1978.
... Melinda Scruggs, formerly with Word Records. joins Blanton/Harrell Pro-
ductions, Nashville. as executive assistant.

Court Denies RKO’s FCC Appeal

WASHINGTON—In a surprising ~ had filed again. this time with the

legal rebuke. the US. Court of Ap-
peals and a US. Supreme Court
judge denied a request for a stay of
mandate to RKO General, Inc., a
denial that almost surely ends the le-
gal appeal process involving a deci-
sion by the FCC to strip RKO of one
of its Boston tv stations. and possibly
its other radio and tv holdings as
well.

Lawyers for RKO General. Inc.
said Tuesday (9) that after the ap-
pellate court denied the stay. they

D.C. Appeals circuit chief Supreme
Court Justice Warren Burger. Bur-
ger was out of town and so the case
went to Justice Wilham Brennan,
the next senior judge. Brennan also
denied the stay of mandate, which
meant that the FCC decision begins
a 30-day issue, after which, as Roger
Wallenburg, the chief RKO lawyer,
said: “Then the station goes off the
air.

The FCC will decide on the other
stations in the future.

e
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WGUY WIKS
WACZ KKXX
WTRV  WIGY
KENI KKQV
KSLY KILE
KOZE  WSPT

KZFM
KINT
KBFM
KROK
BJ105
WGH

KYYX
KzZzp
WPHD
WRCK
WPST
WKEE

KEJL
KFi
KIQQ
KFRC
KEZR
B100

KDZA
KRNA
KBEQ
WKRZ
KHFI

KLPQ

Look af those call lotters:

WBBQ
KCPX
WISE
WFLB
WGLF
KvOL

KNBQ KSEL-FM
KBBK KQIZ-FM
KSKD WOMP-FM
KRQ  KSEL-FM
KHYT KIIS-FM
WIJBQ

"867- 5309/Jenny The song that listeners are calling to your attention is on the album,
"Tommy Tutone-2.'On Columbia Records and Tapes.

Produced by Chuck Plotkin (Side 1} and Geotf Workman (Side I} M

“Columbia” Is a trademark of CBS Inc. © 1982 CBS Inc

www.americanradiohistorv.com

nt: Paul Chesl

. (213) 456-8867. Agency: ICM.
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General News

This is the fourth in a five-part
series on the Grammy nominees for
best new artist.

LOS ANGELES—The Go-Go’s
have already earned a place in pop
history books as the first all-female
rock band to achieve mass success.
But they’re not ready to settle for
that: They’d much rather head up
the chapter on all-time great
bands, regardless of sex.

As such, they’re being careful
not to allow their image to over-
shadow their music. Specifically,
they’re wary of being character-
ized as fun-seeking, all-American
teenage sweethearts.

“Photographers invariably stick
us in a convertible or ask us to do
mindless things like blow dry our
hair,” complains Kathy Valentine,
the group’s bassist and most seri-
ous, straightforward member. “IC’s
taken awhile, but we’ve gotten

Go—Go’s:‘S Years For A Deal

But That Was ‘A Blessing’ For Grammy Nominees

By PAUL GREIN

really outspoken about what we
will and will not do. A photogra-
pher the other day wanted us to all

b

The Go-Go's: clockwise from uppe

r left, Kathy Valentine, Belinda Car-
lisle, Gina Schock, Jane Wiedlin, Charlotte Catfey.

make kissing faces and we said no,
why should we do that? Guys don’t
(Continued on page 16)
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ALBUMS ONLY

LESS THEN 10
$5.40 EACH

EACH

MINIMUM 10 PER TITLE

FORE!GNER 4 JOURNEY PAT BENATAR
ABBA KENNY ROGERS GALE ADAMS
WHISPERS POLICE EMPRESS

CARS BARRY MANILOW RUSH—PICTURES
QUEEN G/HTS. AIR SUPPLY CHARIOTS OF FIRE

BLACK SABBATH
DOOBIE BROS. G/HTS.

OLIVIA NEWTON-JOHN
ROLLING STONES

ALLMAN BROS. BEST OF,
GIL SCOTT—-HERON

Seek Okay For
New AFTRA
Phono Contract

NEW YORK —Singer members of
the American Federation of Tele-
vision and Radio Artists (AFTRA)
are being asked to ratify increased
Phono Code rates as part of a new
three-year contract approved by the
federation’s board of directors. In
the new pact, retroactive to April 1,
1980, group singers achieved a 7%
increase in the first year; 4.6% in the
second year; and 8.2% in the third
year. Premium pay is 120% of the
former amount, which was based on
$5 per hour.

With classical recordings, based
on the length of a side, the definition
was changed so that the minutes of
recorded music are measured from
the vocal entry of the singing group
in each segment to the end of the
music in that segment.

The pact also stipulates for the
first time that when sound record-
ings are converted to videodisks or
videocassettes those whose voices
are heard on the sound version will
be paid an additional session fee
even though no additional session
took place (Billboard, Feb. 13).

ROD STEWART THE KINKS JOAN JETT
SUGARHILL GANG MOODY BLUES KLEEER
BARBRA STREISAND KOOL & THE GANG SPINNERS
NEIL DIAMOND BLONDIE B/0O
12" DISCO
EACH

Whatnuts—HELP IS ON THE WAY

Weeks & Co.~-ROCK THE WORLD

Bit's & Pieces Ili—DISCO MIX

Graingers—SHINE YOUR LIGHT

Secret Weapon—MUST BE THE MUSIC
mande—BRA

Charlle Calello—SING, SING, SING .

Lime—BABY I'LL BE YOURS

Pure Energy— BREAKAWAY

Komoko—FEEL ALRIGHT

Junior—WANTS TO PLAY

Edah Holt—SERIOUS SPACE PARTY
Fearless Four—IT'S MAGIC

Siiver Star—EEI-EEI-O

Disco Four—COUNTRY ROCK & RAP

Higher Ground—SHAKE 'EM UP

Treacherous Three—BOOGIE IN YOUR BODY
Tower of Power—iT'S AS SIMPLE AS THAT

Brooklyn Express—YOU NEED A CHANGE OF MIND

WE ALSO OFFER THE COMPLETE CATALOGS OF MAJOR LABELS—ALBUMS

($8.98 LIST)—$5.40—ORDERS SH

ORDER $50.00. TERMS: C.0.D.

IPPED SAME DAY UPS. MINIMUM
CASH OR CERTIFIED CHECK.

DEALERS ONLY. OFFER EXPIRES MARCH 15, 1982.

TAPE KING INC.

220 West 19th Street,

New York, NY 10011

(212) 675-0800

TOLL FREE: 800-221-7938,

T |

7939

TRIES « Gur TEL

U.K. ROYALTY
DEAL FIRMED

LONDON-—The British record in-
dustry has reached agreement with
the Mechanical Right Society over a
basis for mechanical royalty pay-
ments, necessitated by the abolition
of list pricing in this country. The
deal, announced Friday (19) by the
British Phonographic Industry, is
keyed to applying the existing 6%%-
mechanical royalty to an adjusted
“national” selling price, latter
reached by surveying marketplace
prices. It is backdated to Jan. 1, and
contains a provision for an annual
review of the basis on which me-
chanicals are computed. More de-
tails will be reported in next week’s

issue of Billboard.
IE=

Williamson Named

LONDON — Alan Williamson,
with EMI in London for 11 years
and coordinator of Motown product
and European tours for the past
three years, has been named Mo-
town international manager, UK.

www.americanradiohistorv.com

Chartbeat

Wonder Scores Knockout;
Chubby And Pet Lead Vets

LOS ANGELES—Stevie Won-
der’s “That Girl” (Tamla) jumps to
No. | on this week’s r&b chart and to
number six on the Hot 100, looking
to become his first pop topper since
“Sir Duke” in May, 1977.

It’s Wonder’s 23rd hit to reach the
pop top 10, which puts him in third
place among all acts of the rock era.
He trails only Elvis Presley, with 38
top 10 hits, and the Beatles, with 33.
Wonder is followed by the Rolling
Stones and the Supremes, with 20
each, Ricky Nelson with 19 and Pat
Boone with 18.

“That Girl” is also Wonder’s 15th
No. 1 r&b hit, a total topped only by
James Brown and Aretha Franklin,
with 17 each. That makes Wonder
the artist with the most No. 1 r&b
hits in Motown history: the Tempta-
tions had held that distinction, with
14. Marvin Gaye is in third place in
the Motown hierarchy with 12 No. 1
&b hits, including two with the late
Tammi Terrell.

“That Girl” also becomes the first
record in almost five years to hit No.
1 r&b in as few as five weeks. The
last single to rise this quickly was the
Emotions’ “Best Of My Love” in
June, 1977; the last to rise faster was
Marvin Gaye’s “Got To Give It Up”
in April, 1977, which topped the
chart in just four weeks.

Wonder’s hit is the 91st Motown
single to reach No. 1 r&b. The first,
the Miracles’ “Shop Around,” was
No. | 21 years ago this week.

Here are Wonder’s 15 No. | r&b
hits to date, ranked by weeks at No.
| and then weeks on the chart. Bear
in mind that all of the post-1970 soul
toppers will be featured on “Stevie
Wonder’s Original Musiquarium,”

release of which has been delayed
again, in true Wonder fashion. Ex-
pect it “soon.” This year, anyway.
1983 at the latest. Definitely before
the end of the decade.
1. “Master Blaster (Jammin’),”
1980, 7-24.
2. “Fingertips,” 1963, 6-15.
3. “Signed, Sealed, Delivered, I'm
Yours,” 1970, 6-15.
4. “I Wish,” 1977, 5-18.
5. *“Uptight (Everything’s
Alright),” 1966, 5-15.
6. “I Was Made To Love Her,”

1967, 4-15.

7. *Superstition,” 1973, 3-17.

8. “Boogie On Reggae Woman,”
1974.2-17.

9. “Living For The City,” 1973, 2-
16.

10. “You Haven’t Done Nothin’,”

1974,2-16.

11. “Higher Ground,” 1973, 1-15.
12.*Sir Duke,” 1977, 1-14.
13. “Blowin’ In The Wind,” 1966, 1-
12.
(Continued on page 44)

‘Brideshead’
From Caedmon

NEW YORK —Caedmon Records
markets here next month a three-
LP/cassette album featuring Sir
John Gielgud reading excerpts from
Evelyn Waugh’s “Brideshead Re-
visited,” now running as an 11-part
PBS tv series in the U.S. The album,
with a $22.95 list, was originally re-
leased by Decca Records in the
U.K., although only in cassette con-
figuration. Sir John is one of the
stars of the production.

ATDK

VIDEOCASSETTES

A COMPLETE TAPE & ACCESSORY SERVICE

Q. I. Resentihel B srociates,..
Dept. B, 1035 Louis Dr., Warminster, PA 18974
24-Hour Freight-Paid Service
FOR TOLL-FREE ORDERING CALL (800) 523-2472 (pa caL coLLecn
SEND FOR FREE CATALOG (DEALERS ONLY)

ADVERTISING SALES REPRESENTATIVES
MUSIC INDUSTRY TRADE MAGAZINE -

WE ARE SEEKING NEW YORK AND LOS ANGELES BASED
SALES REPS WHO HAVE A REAL UNDERSTANDING OF
WHAT SELLS MEDIA ADVERTISING, AND ARE AMBITIOUS,
WELL ORGANIZED AND PROFIT ORIENTED SALES PRO-
DUCERS. WORK IS DEMANDING BUT SALARY, COMMIS-
SIONAND FRINGE BENEFITS ARE FIRST CLASS. SEND RES-
UME AND SALARY REQUIREMENTS IN CONFIDENCE TO:
BOX 902, BILLBOARD
1515 BROADWAY

NEW YORK, N.Y. 10036
AN EQUAL OPPORTUNITY EMPLOYER
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NINET IL\Jx‘lTS AT THE THEATRE ROYAL, DRURY LANE
BBC TV SPECIAL
GOLD AND PLATINUM ALBUMS IN THE UK.

ONILY. INON BRITISH ARTIST NOMINATED FOR THE
BRITISH RECORD INDUSTRY AWARDS —
‘BEST FEMALE ARTISTE

2 GOLD ALBUMS IN HOLLAND AND WINNER OF
EDISON AWARD FOR “ONE DAY I'LL FLY AWAY”

‘MOST OUTSTANDING PERFORMANCE’ AWARD -
TOKYO MUSIC FESTIVAL

ON WARNER BROS RECORDS AND TAPES B @
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General News

Dealers Wary Of Open Cassettes Despite 2% Discount

® Continued from page |

Record Theatre chain. “We tried ex-
posing our budget tapes and the
theft problem was tremendous. I'm
afraid that until the industry devel-

ops a package we can merchandise
next to albums, cassettes will have to
stay in cases. [ know [ may be selling
fewer pieces, but I'm not about to
lose sleep at night over shrinkage.”

At the rack level, he adds, "'l have
hundreds of thousands of dollars
worth of pigeonhole fixtures that I'm
not about to change for a 2% dis-
count. It’s too unrealistic to contem-

plate.”

“The concept of open bin mer-
chandising has never appealed to
us.” states Alen Strug, general man-
ager of Hegewisch Discount Rec-

FEBRUARY 20. 1982. BILLBOARD
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MASTERS OF THE STUDIO.

professional recording tape. They've earned a place in
the ranks of the world’s most successful recorded
albums and singles™.
Along with the Award, we also present $1,000 to a
charitable organization. Since we started the Golden
Reel Awards three years ago, there have been over 250
recipients, and more than $250,000 donated on their behalf.
Congratulations to all of them. The masters on
both sides of the microphone.

ANMVMPEX

Ampex Corporation ® One of the Signal Companies @

©Ampex 1981 Golden Reel Winners as of 12/81.

There’s as much magic in the mixing board as there is
in the keyboard.

That's why, when we award the Ampex Golden
Reel, it goes to both the recording artist and the
recording studio. Together they provide the magic that
turns a reel of recording tape into an outstanding
creative achievement.

The Ampex Golden Reel Award honors those
achievements that were mastered on Ampex

“RIAA Certified Gold.
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ords and Tapes in Calumet City, I11.
“So the discount is no factor. Our
losses would be too great with open
bins. We just don’t trust people.”

AtTara Record and Tape Distrib-
utors in Atlanta, which one-stops
WEA product. buyer Joe Terre-
bonne says that even if the firm
could pass on WEA’s discount in-
centive I doubt we'd sway very
many accounts. I know what the
small indie retailer is thinking, and
he feels too vulnerable with the open
display concept. People are watch-
ing their profits too closely these
days to give their customers a free
run at their merchandise.”

Assistance in this story provided by
Ed Harrison in Los Angeles.

“The reality of open bin merchan-
dising isn’t the same for everyone.”
notes Randy Davidson. president of
the Sound Shop chain of 31 stores
based in Nashville. “We've always
displayed our tapes openly. Butit's a
question of environment for other
retailers. A mall setting is a sharp
contrast (0 an urban retail environ-
ment.”

Dealers already committed to the
advantages of open displays ap-
plauded the program as a positive
step aimed at accelerating cassette
sales.

David Hutkin. general merchan-
dise manager of Pickwick’s Rack
Services division. feels that WEA
has taken “a very foward-looking
position. About 75% of our accounts
merchandise their tapes openly. and
by the end of the year | hope that all
of our stores will be selling them that
way. Of course, it’s not feasible for
every account, based on location,
volume or demographics.

But in the absence of an accept-
able industry package, | can't see
how a smart retailer wouldn’t sup-
port the program. I'm convinced
that the cost of refixturing an outlet
offsets any loss due to theft.”

Stark Record and Tape Service
has been merchandising its tapes
openly for years, according to buyer
Lew Garrett, “so we're just taking
advantage of the rebate. I think one
of the reasons why we sell so many
tapes is because we make them as
browsable as LPs. But I understand
the thinking of those who can’t see
changing a long-standing position.”

Similarly. Ed Berson, a Record
Bar vice president, says the chain
fully appreciates the extra 2% dis-
count. “But I wouldn’t call it gravy,”
he argues. “We've invested a lot of
money in our store fixtures, and now
the WEA plan is helping us (o re-
cover some of those costs.™ The exec-
utive says he encourages retailers to
take “a hard look™ at the incentive as
a means of increasing cassette sales.
“But,” he adds, “if I were under lock
and key today. I seriously doubt
whether I would open up for one la-
bel for 2%."

Lou Fogelman of Music Plus in
Los Angeles says he's intrigued by
the WEA plan and reports that the
company will experiment with un-
locked tapes when it s newest store
opens in Santa Monica next month.
However, tapes in the chain’s other
25 stores will remain locked.

“We're curious to see how it
works,” he states. “The 2% can’t jus-
tify loss from theft, but it helps.
We’ve unlocked some of our budget
tapes in the past and saw increased
sales. But I'm not going to put WEA
frontine product out in the open.”

At Newts Record Shop in Clarks-
ville, Tenn., operations manager
Larry Wilson is responding to what
he calls “a cassette boom” in his re-
gion by unlocking his tapes and in-
stalling $2.000 worth of new fixtures.

(Continued on page 76)
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General News

_ Market Quotohons

As of closing, February 11, 1982

o - NAME PE (f&',"') High Low Close Change
1% Y2 Altec Corporation - 11 Y % Y -1
38Y% 26% ABC 6 152 32% 32% 32% Unch
45% 28% American Can 7 328 29% 28% 29 - %
5% 2% Automatic Radio 3 13 4% 4%y 4%, Unch
6% 40% CBS 6 1911 44%  44'% 44% -
63% 31% Columbia Pictures 13 619 60% 59% 59% Unch
8% 4% Craig Corporation 20 9 6% 6% 6% Unch
67% 43% Disney, Walt 14 835 49% 49 49 - %
8% 3% Electrosound Group 17 1 3% 3% 3% Unch
9 3% Filmways, Inc. - 291 5% 4% 4% - %
22% 74% Gulf + Western 4 567 16% 16% 16%: + Y
19% 11% Handleman 7 24 13% 13% 13% + %
6% 3% Integrity Entertainment 4 143 4% 3% 4 Unch.
15% 5% K-tel 4 1 6% 6% 6% Unch.
82% 39 Matsushita Electronics 1" 12 53% 53% 53% Unch.
59 38 MCA 10 217  46% 46% 46% +
65 48 3M 9 1569 55% 54% 55 + Hh
90Y; 51% Motorola 8 1336 53% 52% 53 + %2
59% 33% North American Phillips 5 9 34% 34 34 - %
20 6% Orrox Corporation - 45 8% 8% 8% + %
31 10% Pioneer Electronics 8 2 13% 13% 13% - %
32% 16% RCA - 9068 20 19% 20 + %
26% 14%  Sony 11 4275 15% 14% 14% - %
43 22% Storer Broadcasting 14 344 24% 23% 24% + 1
6% 3 Superscope - 22 3% 3% 3% Unch.
35% 24% TaftBroadcasting 8 12 31% 30% 3% + %
63% 33% Warner Communications 21 3870 59% 57% 59 - %
OVER THE Sales Bid Ask OVER THE Sales 8id Ask
COUNTER COUNTER
Abkco - Y2 1% Koss Corp. 440 7 7%
Certron Corp. 120 13/16 1 Kustom Elec. - % 1%
Data Packaging - 5% 6 Recoton - 2% 3%
First Artists Reeves Comm. 306 32% 33
Productions 130 5% 6% Schwartz
Josephson Int'l. 170 8% 8% Brothers 10 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los An-

geles region, Dean Wilter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-

nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

NARM ‘Bankcard’ Dealers
Show Purchase Increases

NEW YORK—The NARM Bank-
card Program will generate credit
card sales in 1982 of $10 million on
more than 700,000 transactions,
projects Joe Cohen, executive vice
president of the merchandisers’
group.

The program, in which NARM
member companies are guaranteed
a discount rate of 2%%, showed “sig-
nificant increases” in 1981, when
$7.6 million was charged by con-
sumers at participating stores, repre-
senting almost 500,000 transactions.

Although year-to-year figures
comparing 1980 to 1981 aren’t avail-
able, the association does cite com-
parisons for the two Decembers.
Both the number of transactions and
dollar volume more than doubled in
December, 1981, against the previ-

TVer To Bentley

NEW YORK-Bentley Syndica-
tion has obtained the worldwide dis-
tribution rights to “Rhythm In The
Sun,” a 90-minute tv special starring
James Brown, Aretha Franklin and

Peter Tosh. The show will beaired in ,

the U.S. over four CBS television af-
filiates and an additional 150 mar-
kets. Shooting takes place in Ja-
maica Monday (22).

ous year, i.e. 103,000 transactions
worth $2 million against 51,000
worth $845,000.

Also, the average ticket size fig-
ures showed gains. In January, 1981,
the average dollar transaction was
$16.44, with an upward trend
throughout the entire year, reaching
a high in December of $18.81,a 15%
increase. A previous NARM survey
indicates that an average cash sale
amounted to $11. In 1981, 60% of
sales in NARM’s participating
member outlets were to Visa, 40% to
Mastercard.

NARM notes that the 2%4% is
guaranteed through August, 1982.
When the Bankcard was first intro-
duced in 1979, NARM members
were paying an average of over 4%
with their individual banks, and
NARM estimates they are now rea-
lizing approximately a $250,000 in
savings via membership in the pro-
gram.

The program also provides for im-
mediate transfer of funds, a free
checking account, and an individ-
ualized company program for deal-
ing with multiple store chains.

Those interested in participating
in the program should contact Joan
Chase, NARM, 1060 Kings High-
way North, Cherry Hill, N.J. 08034;
telephone: (609) 795-5555.
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IN CONJUNCTION WITH SPARS

NARM Planning Digital Session

LOS ANGELES—A major ses-
sion on the new digital audio tech-
nology especially slanted to the
record community is being built into
the upcoming NARM convention
here next month at the Century
Plaza Hotel.

NARM executive vice president
Joe Cohen confirms that his associa-
tion and SPARS, the Society of Pro-
fessional Audio Recording Studios,
are working in tandem to iron out
the final details of the presentation,
set to take place March 27, the second
day of the confab. One day previous,
SPARS will host its own more tech-
nically-oriented digital “road show™
at A&M Studios, which is also ex-
pected to attract widescale record in-
dustry attendance.

Elements of the NARM digital
presentation, according to Chris
Stone, president of SPARS and
Record Plant president, will include
a Compact Disk (CD) digital audio
disk demonstration from Sony and
Philips, co-developers of the 4'%-
inch optical CD audio format.

NARM registrants will also hear
an a/b comparison of the Bee Gees’
recent “Living Eyes” LP in both
conventional analog vinyl form and
CD form. The Bee Gees project uti-
lized Sony digital equipment and
was converted into a CD disk for a
recent AES convention in New
York.

The CD presentation will be fol-
lowed by remarks from key pro digi-
tal audio manufacturers such as
Sony, Mitsubishi, JVC, Sound-
stream, Studer and Neve on various
aspects of the technology.

The hardware manufacturers may
also have exhibit space at NARM

Euro Office,
Taping Losses
Key CMA Meet

NASHVILLE—A new European
office, renewed resistance 10 royalty
losses from home taping and in-
creased membership dues were
among the actions agreed to by the
Country Music Assn. leadership at
its first quarterly board meeting Feb.
24 in Mexico City.

The board accepted the inter-
national committee’s recommenda-
tion that the CMA establish a Euro-
pean office in London. Details on
when the office will be opened and
who will staff it are expected to be
released by the CMA this week.

The group also voted to have the
organization support the Sen. Math-
ias bill in the U.S. Senate and to be-
come a member of the Federation
for Arts and Intellectual Rights
(FAIR). Originally framed to im-
pose a royalty fee on blank video
tape, the Mathias bill is being

(Continued on page 57)

Ray Confirmed
For Tribunal

WASHINGTON—Edward W,
Ray, nominated last November by
President Reagan as a commissioner
on the Copyright Royalty Tribunal,
was confirmed by the Senate Mon-
day (8) in a unanimous voice vote.
There were no hearings on Ray’s
nomination.

The new commissioner will fill the
unexpired five-year term of former
commissioner Clarence L. James Jr.
Ray, a veteran record industry exec-
utive, had also most recently served
as a real estate investment-manage-
ment firm president.

www.americanradiohistorv.com

By JIM McCULLAUGH

for even more hands-on under-
standing.

Originally, according to Stone,
SPARS was slating its digital “road
show” to run near the time of
NARM in the hopes of getting more
broadbased record industry partici-
pation. The idea to integrate into
NARM was spurred by various digi-

EMI, CBS Top
Sales For’81
In U.K. Market

By PETER JONES

LONDON-—CBS Records became
the market leader in singles sales in
Britain last year, and came within
one-tenth of one percent of sharing
the top spot in album sales with
EMI, too.

The ranking comes from the just-
published British Market Research
Bureau’s 1981 sales and charts sur-
vey, undertaken for the British Pho-
nographic Industry.

In singles, CBS took 15.3% of the
market, ahead of EMI’s 14.2%. In
1980, CBS had 13.1% and EMI
19.5% (10 years earlier, the U.S. ma-
jor's market share in singles was
5.2%).

(Continued on page 66)

tal manufacturers, Stone adds, and
when approached on the idea,
NARM received it enthusiastically.

Cohen feels the NARM digital
presentation will have a strong mar-
keting emphasis. He agrees that digi-
tal is still a buzz word for many label
executives, record retailers and oth-
ers outside the periphery of the
recording studio/production/engi-
neering community.

“Digital,” says Cohen, “will have
a major impact on our industry and
we need to plan for it now. The op-
portunities are enormous and it’s
important we begin to educate every
segment of the business. We've got
to get people up to a common level
of knowledge and understanding.”

The SPARS A&M digital presen-
tation will be day-long with a
planned schedule to include the
same Bee Gees a/b comparison—
“Consumer Digital Vs. Consumer
Analog.”

Different digital topics will be
then addressed for two hours by
Larry Boden; JVC; Rick Plushner,
Sony; Martin Dombie, 3M; Tore
Nordhal, Neve; George Korngold,
Soundstream; Lou Dollinger, Mit-
subishi, and Bruno Hochstrasser,
Studer-Revox.

Booths will also be set up at A&M
for hands-on demonstrations.
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_Rock’n’Rolling_

Krystof Comes To U.S.
To Mine Capitalist Gold

By ROMAN KOZAK

NEW YORK-—They are having a
little party Monday (15) in Indian-
apolis. Local label TRC Records is
celebrating the signing of Krystof.
Krystof? The invitation explains
who he is:

“Krystof (Krysztof Krawczyk)
was Eastern Europe’s most popular
male recording star, with six gold
LPs and a gold single to his credit.” it

says. “Krystof
made his profes-
sional debut in !

1965 as lead singer |
of the rock group
‘Trubadurzy.’ The
group earned three
gold LPs and per-
formed over 4,300
concerts, travelling three million
miles on successful tours of the So-
viet Union, Germany. Czechoslo-
vakia, Belgium, and even Mongolia.

“He launched his solo career in
1972 as a recording artist, actor and
television performer (over 150 tv ap-
pearances). There were three solo
gold LPs and Krystof’s ‘How The
Day Passed’ became the first gold
single originating in a Communist
bloc country.”

TRC is releasing an English lan-
guage rock album by Krystof, titled
“From A Different Place,” which
Krystof himself describes as being in

a “Bob Seger-Boz Scaggs” mode,

using American musicians. He says’

he came to the U.S. last summer for
*socio-economic. not political” rea-
sons. '

Last summer, he recorded a song,
“Solidarity,” which he says. was
even played by local radio stations
in his native country. Then the lights
went out in Poland. And though the
Red Brigades may play rock’n’roll
for visiting American generals in
[taly, their comrades now in Poland
don’t.

Krystof plans a U.S. tour, and
hopes to visit Europe as well, though
when he will be able to go home
again, who knows?

* Kk K

Remember George Harrison’s
“Concert For Bangladesh.,” held
back in August 1971? The U.S. Com-
mittee for UNICEF still does. The
group has just awarded Harrison an
“Honorary Citation” because the
funds generated by that concert,
record and film have topped the $10
million mark.

The concert was organized by
Harrison and Ravi Shankar to help
the children of Bangladesh after an
estimated 500,000 people died there
in a devastating cyclone and tidal

wave. (Continued on page 76)

General News
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MERRY MUSIC—Rock vocalist Merry Clayton work

8 on harmonies with saxo-

phonist Joel Peskin during the recording sessions for Peskin’s Destiny Rec-
ords LP, “The Joel Peskin Group Featuring Merry Clayton" slated for March
release.

Competitors Still Weigh
PolyGram’s Import Move

NEW YORK—Record importers
are taking a wait and see attitude fol-
lowing reports that PolyGram has
entered their arena, establishing a
special imports division which hopes
to have as many as 1.500 import ti-
tles available in the U.S. by the end
of the year (Billboard, Feb. 13).

“It depends on what their goals
are and what they are trying to ac-
complish,” says Marty Scott, presi-
dent of JEM, the country’s biggest
rock importer, PolyGram is the big-
gest supplier of classical music prod-
uct in the world. while classical im-
ports are a relatively untapped
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market in the U.S. Sothey can create
a niche totally their own.

“But if they are trying to compete
with JEM, they will end up like
EML.” which, says Scott, tried sev-
eral years ago to set up an import di-
vision here, and failed. “Importing
and distributing is different from
selling records in the U.S. Our re-
turns policy is more favorable than
PolyGram’s, and our goals are dif-
ferentin terms of finished product.”

“It is still too soon to tell,” says
Tom Pappageorge, vice president at
Peters International. “If they are
only bringing in classical and rock, it
won’t effect us too much. We have
been moving away from that. But it
may hurt the classical importers.”

“This doesn’t effect us what-
soever,” says Simon Simunovic,
partner in International Book &
Record Distributors. “We have so
many different labels, that I have to
emphasize that we are not con-
cerned.”

“It’s difficult to tell.” says Lau-
rence Vittes, president of Billy Corp.
“l don’t know what their distribu-
tion policies are or what are their
goals. It's premature to say.”

Handleman Gets
Alamo To Hike
Latin Presence

NEW YORK-—Handieman Co.,
the giant racker, will broaden its
marketing of Spanish-language
recordings, with the acquisition of
Alamo Record Distributor, a San
Antonio-based marketer of this type
of music, as the catalyst.

The move is seen as recognition of
the dramatic growth in the Spanish-
speaking population in the U.S.. and
while Handleman has shared a
number of accounts in the South-
west with Alamo, it now desires fur-
ther penetration into such areas as
California, New Mexico, Colorado
and Chicago, among others.

Frank M. Hennessey, president of
Handleman. sees the Spanish-
speaking segment as an increasingly
significant market for recordings. in
particular.

According to David Handleman,
chairman, the purchase of Alamo
also includes a 50% interest in
Scorpio Productions, a record pro-
ducer that owns a larger number of
Spanish-language master record-
ings.

With the acquisition, Handleman
will rely heavily on the Spanish-
market expertise of Carlos Balido,
former owner of Alamo and
Scorpio, who becomes a vice presi-
dent of Handleman.

Industry
_Events”

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

Feb. 17, ASCAP General Mem-
bership meeting, Beverly Hilton Ho-
tel, Los Angeles.

Feb. 24, National Academy of
Recording Arts & Sciences
(NARAS) Grammy awards tele-
vision show, The Shrine Audito-
rium, Los Angeles.

Feb. 26-27, Country Radio Semi-
nar, Opryland Hotel, Nashville.

Feb. 28-March 3, International
Tape/Disc Assn. (ITA) seminar,
Sheraton Harbor Island Hotel, San
Diego, Calif.

Feb. 28-March 3, Gospel Music
Week, Dove Awards (3), Opryland
Hotel, Nashville.

March 2-5, European Audio Engi-
neering Society convention, Maison
des Congres, Montreux, Switzer-
land.

March 3-4, Telecommunications
& Media in the 1980°s conference,
Sheraton St. Louis Hotel, St. Louis,
Mo.

March 4, Music and Performing
Arts Division of the Anti-Defama-
tion League, B’nai B'rith luncheon
honoring Walter R. YetnikofT, presi-
dent of CBS Records group, Wal-
dorf Astoria, New York.

March 5-7, Nashville Songwriters
Assn. International (NSAI) show-
case (5), achievement awards cere-
mony and dinner (6), and sym-
posium (6-7), Hyatt Regency,
Nashville.

March 7-10, National Religious
Broadcasters convention, Sheraton
Washington, Washington, D.C.

March 15, Songwriters Hall of
Fame awards dinner, Hilton Hotel,
New York.

March 16, National Music Pub-
lishers’ Assn. Song Awards, Pierre
Hotel, New York.

March 26-30, National Assn. of
Record Merchandisers (NARM)
convention, Century Plaza Hotel,
Los Angeles.

April 4-7, National Assn. of
Broadcasters (NAB), Dallas Con-
vention Center, Dallas, Tex.

April 12-14, Juno seminars and
awards tv show (14), Harbour Castle
Hilton Convention Center, Toronto,
Canada.

April 17-22. National Public Ra-
dio convention, Hyatt Regency,
Washington, D.C.

April 24, Seventh annual T.J.
Martell Memorial Foundation for
Leukemia Research humanitarian
award dinner, Waldorf Astoria, New

*York.

April 26-29, Billboard’s Inter-
national Music Industry Conference
(IMIC), Astir Palace Hotel, Athens,
Greece.

April 29, Academy of Country Mu-
sic Awards tv show, Goodtime
Theatre, Knotts Berry Farm, Buena
Park. Calif.

May 1-Oct. 31. World’s Fair,
Knoxville, Tenn.

May 2-5, National Cable Tele-
vision Assn. convention, Las Vegas
Convention Center.

May 4-8, American Women In Ra-
dio & Television conference, Hyatt
Embarcadero, San Francisco, Calif.

May 15-17, Ninth annual Music
City Tennis Invitational, Maryland
Farms Racquet & Country Ciub,
Nashville.

June 3-6. Fourth annual Black
Music Assn. (BU A) conference,
New Orleans Hilton, New Orleans,
La.

June 4-6, The New World Of Digi-
tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.
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General News

LUNDVALL ROLL

LOS ANGELES—A projected
series of $5.98 list sampler albums,
multi-format radio promotion and a
videotaped sales promotion piece
are the special marketing tools
Elektra/Asylum Records is giving
Bruce Lundvall to launch his new
Elektra/Musician label.

Lundvall’s *dream” label. un-
veiled at press conferences here and
in New York, will thus seek to but-
tress its more specialized jazz market
bids with a combination of crossover
projects and mass market exploita-
tion. For the one-time CBS Records
chief, the chance to underwrite LPs
offering historical jazz performances
(Charlie Parker’s “One Night In
Washington,” with The Orchestra),
classic acoustic jazz (Red Rodney &
Ira Sullivan’s “Spirit Within™) and
pioneering fusions of funk, rock and
avant-garde (“Memory Serves” by
Matenal) still carries bottom-line re-
sponsibilities.

That was the underlying message
as Lundvall met with the trade and
consumer press here Friday (5) at a
noon reception at Elektra/Asylum’s

By SAM SUTHERLAND

headquarters, where he previewed
the initial eight-album release, dis-
cussed new signings and informally
commented on Musician’s game
plan for the coming year. Lundvall
frankly deemed the opening re-
lease’s balance between pure jazz
and fusion-credentialed sets by
Freddie Hubbard, Lee Ritenour and
Eric Gale as necessary to Musician’s
financial viability.

Such a goal has led to the rollout’s
use of a 20-minute video piece, fea-
turing Lundvall’s remarks on the la-
bel as taped at the Village Vanguard
in New York. and excerpts from the
initial LPs. The format is similar to
that on “The Musicians Guide, Vol.
1,” a $5.98 list price album being dis-
tributed at retail to lure prospective
buyers.

Lundvall says subsequent edi-
tions of the sampler will be prepared
for future releases, of which Elektra/
Musician has three more planned
for this year. Also scheduled is a ma-
jor print advertising campaign em-
bracing consumer and trade publi-
cations, and Lundvall reports that

Showcases First Product
Set For Musician Label

the initial label package is being
serviced to all radio formats, not just
those already programming jazz.

That release arrives a few weeks
later than originally planned, and
with some slight revisions in the ac-
tual titles and artists featured (Bill-
board, Oct. 17, 1981). As promised,
Hubbard, Gale, Ritenour, Rodney
& Sullivan, Parker and the “Griffith
Park Collection”
Corea, Lenny White, Stanley
Clarke, Freddie Hubbard and Joe
Henderson are all included.

Two more historical albums, fea-
turing Bud Powell with Charlie
Mingus and Roy Haynes, and Clif-
ford Brown with Max Roach, have
been delayed until a later release,
however, as have albums from
Blood Ulmer and Bobby McFerrin.
Meanwhile. Lundvall has added the
reissue of John McLaughlin’s 1971
“My Goals Beyond” and the debut
album for New York’s Material to
the maiden package.

Lundvall’s earlier contention that
he would develop a unified pack-

(Continued on page 46)

team of Chick

NEW YORK-Island Records is
getting into jazz. It has signed nine
jazz artists whose product will be
distributed through its Antilles la-
bel.

Originally. Island planned to start
a new jazz label; however, it could
not get clearance on the name, Black
& Gold Records.

The jazz releases will be handled
by independent distributors in the
U.S. and by Island Records abroad.

The first releases, scheduled mid-
March, will include LPs by the
Heath Brothers, Ornette Coleman,
JoAnne Brackeen and Ben Sidran.
Other artists who have been signed
include Gil Evans, the Phil Woods
Quartet, AIR, Anthony Braxton,
and Bireli Lagrene, a 15-year oid
guitarist.

“Our artist roster shows that we
will be covering the entire spectrum
of the jazz music idiom,” says Ron
Goldstein, president of Island’s
North American operations. who

=sON ANTILLES LABEL s
Island Gets Into Jazz
. Via New Artist Signings
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stresses that this is a longterm com-
mitment to jazz from the label inas-
much as its artists are being signed
for multi-album deals.

All the signings and direction for
Island jazz product will emanate
from Island’s New York office.
More signings are expected, with
Steve Backer, who formerly headed
up jazz at Arista, retained as an a&r
consultant. Goldstein indicates that
a jazz marketing specialist will also
be hired. A promotional video of its
new artists has been prepared by Is-
land. .

“We don’t say the marketplace is
right for jazz now, and we did no
market studies,” says Goldstein.
“We just feel that we want to build a
jazz catalog. We like the music.”

Nine Years On
Warner Issues
Two 45s From
Parsons’ Album

NASHVILLE—Nine years after
Gram Parsons’ death, Warner Bros.
is issuing two singles from his 1973
“Grievous Angel” album. “Return
Of The Grievous Angel” and
“Hearts On Fire” are being shipped
to country radio as a double-sided
single; neither has been previously
released in this form.

“Grievous Angel” was recorded in
L.A. in 1973. following the live U S.
concert tour made by Parsons,
Emmylou Harris and the Angel
Band the same year. Musicians on
the project included members of
what eventually became Harris’ Hot
Band: Emory Gordy, Glen D Har-
din, James Burton, Herb Pedersen,
Ronnie Tutt, Al Perkins and Byron
Berline.

The idea for releasing the single at
this time originated with Eddie Tick-
ner, formerly Parsons’ manager and
now Harris’ manager. “The interest
in Gram’s music has never died
down,” says Tickner. A couple of
months ago, I got a call from Ben
Fong-Torres who was working on a
piece on Gram for Esquire maga-
zine. It started me thinking about all
the country fans who were never ex-
posed to *Grievous Angel’ when it
first came out. It seemed like the tim-
ing might be good now.”

Tickner shipped the original
“Grievous Angel” masters to Nash-
ville, where Warner Bros.” division
director Frank Jones edited and re-
mixed both “Return Of The Griev-
ous Angel” and “Hearts On Fire” for
radio. If the single clicks with pro-
grammers. there is the possibility for
further singles, as well as possible
repackaging of the original “Griev-
ous Angel” catalog album.

“Return Of The Grievous Angel,”
the A-side, was written by Parsons
and B. Brown: “*Hearts On Fire” was
penned by Walter Egan and Tom
Guidera. Both songs are published
by Tickner’s Wait and See Music.

KIP KIRBY

B’nai B’rith Meet
To Hear Mondale

NEW YORK —Former Vice Presi-
dent Walter F. Mondale will be the
keynote speaker at the Music & Per-
forming Arts division of the B’nai
B'rith’s luncheon here March 4 hon-
oring Walter Yetnikoff, president of
the CBS Records Group. Event will
be held at the Waldorf-Astoria Ho-
tel.
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General News

Wholesalers Moving Into Retail
Pittsburgh Entrepreneur Is Latest To Join The Trend

LOS ANGELES—More than 340
record/tape/accessories retail out-
lets, including some video stores, are
now being operated by independent
label distributors and subdistrib-
utors in the U.S.

Latest to join the swing to retail, a
trend first evident more than a dec-
ade ago, is 30-year Pittsburgh
wholesaler Bill Lawrence (One-Stop
Inc.), who has acquired midtown
City Music from Jim Winston. Law-
rence is changing the store name to
“John Marshall Records,” with Dan
Trader remaining as manager.

Lawrence intends to expand in re-
tail. Like most of his conferees, he
emphasizes he will grow carefully
and slowly. Gene Silverman of
Video Trends, Detroit, recently
opened his third retail outlet. “Now

By JOHN SIPPEL

Playing,” a store geared to the future
with a hi tech look of chrome and
glitter. More than 10 years ago, Sil-
verman and his then partner in
Merit Distributing. John Schlee,
opened two Record Breaker stores in
the Motor City. Tom Cetnar super-
vises the Silverman retail end.

Typical of the oldtimers who have
expanded to retail is Schwartz Bros.,
Lanham, Md. Stu Schwartz heads
retail, which includes 25 Harmony
Huts spread over three states. The
chain exemplifies a full-line enter-
tainment center.

Probably oldest and by far largest
is Stark Records Service, N. Canton,
Ohio, which opened its first retail
outlet in the rear of a jewelry store in
1962. Today, rackjobber Paul David
heads a network of 125 Camelot

All Labels
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DAY”

*» MACHITO - JORGE DALTO « RANDY BRECKER
« TOM (“BONES’”’) MALONE and others
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mall-oriented and three free-
standing Grapevine stores.

Jerry Richman of Richman Bros.,
Pennsauken, N.J. distributor/one-
stop, started his Sound Odyssey
stores, now numbering six, which
linked with Donny Weiss Hall of
Fame stores in a common name five
years ago to make a total of 12 stores
in the Philadelphia area.

Most rapid recent growth is illus-
trated by Western Merchandisers,
Amarillo-based rackjobber/distrib-
utor. John Marmaduke, president of
the company’s retail wing, oversees
93 stores, more than half of which
were either opened or acquired
within the past three years. Stores
are variously named Hasting’s Book
& Records, Disc Records and
Record Town/Sound.

Trans World Music, Albany rack-
jobber, numbers 37 Record Town
and three Tape World stores among
his holdings. Neighboring Trans-
continent Record Sales, operated by
Lenny Silver in Buffalo, which en-
compasses distribution and rackjob-
bing, operates 11 Record Theatres.

Since 1975, Bud and Don Daily of
H.W. Daily, Houston, one-stop/
rackjobber, have built a skein of
seven Cactus Records stores in that
city. Leonard and Angela Singer of
Associated Distributors, Phoenix,
have three of their older Circles Rec-
ords stores in that Arizona city,
along with nine Hollywood Record
stores of more recent vintage.

The 21 Eli’s retail stores also base
in Phoenix. They are a division of
Alta Distributing, one of the West's
oldest rack/distributor/one-stop op-
erations.

The three unit Q Records & Tape
chain in Miami, Fla. is operated by
Tone Distributors, under the direc-
tion of Linda Stene.

‘Waste’ Promo
Ties 7-Up With
Rainbow Chain

SAN FRANCISCO—The 17-store
Northern California chain, Rain-
bow Records, has joined forces with
7-Up in a February “War on Waste”
recycling promotion that allows con-
sumers a healthy $2 discount off any
album or tape of their choice for any
7-Up or Diet 7-Up can brought into
a Rainbow outlet. Other recyclable
cans are worth a 25-cent discount
during the month.

In addition to the discounts, Rain-
bow, 7-Up and local media backers
(radio stations KMEL-FM, KSOL-
FM, KTIM-FM and KEZR-FM,
and television channel 20) are offer-
ing prizes for the largest can contri-
butions by an individual or recog-
nized group. Prizes include a round
trip for two to Hawaii, a complete
Pioneer home stereo system, two 10-
speed bicycles, a weekend in the
Napa Valley. three digital watches,
an album or tape per week for a year
and 40 cases of 7-Up.

All 17 Rainbow stores will serve
the public as recycling outlets. All
cans will be donated to non-profit
recycling plants in the Bay Area. and
a portion of the proceeds generated
will be donated to local YMCAs.

Rainbow is headquartered in
South San Francisco.

JACK McDONOUGH

Accord Moves

LOS ANGELES—Accord/Town-
house Records has moved to 7525
Fountain Ave., L.A. 90046, (213)
874-9746.

www.americanradiohistorv.com

EUBIE'S BIRTHDAY—McCoy Tyner, right, helps Eubie Blake celebrate his
99th birthday at Carl Selzer’s studios in New York. Dick Hyman, George Wein
and Alberta Hunter were also among those attending the special event.

TORONTO AS BAROMETER?

Soft Canadian Sales Tied
To Lack Of ‘Name’ Product

By DAVID FARRELL

TORONTO—A survey of down-
town record retailers in this city con-
firms that sales are soft so far this
year, and that it’s attributable to a
lack of new superstar product, pcor
overall economic conditions, bad
weather and a lull in marketing
drives by labels.

Those surveyed claim that key
sellers at present include a handful
of new acts (mostly from Britain),
midline items by major *60s and "70s
acts, and an assortment of imports
from Japan and Europe.

Ironically, one of the hottest rec-
ords at the moment—Soft Cell’s 12-
inch version of “Tainted Love” and
“Where Did Our Love Go”—isn’t
even available domestically. A lim-
ited run of less than 10,000 pieces
was made available by PolyGram
Canada late last year, but those have
since been sold. The label is now
pushing the act’s album containing
the tunes.

Another act generating strong re-
tail activity is Pete Shelley, but nego-
tiations to release his U.K. product
domestically have been slow. Mean-
time, downtown retailers are selling
British imports of Shelley’s “Homo
Sapiens” album for $14.98, and 12-
inch versions of his single “I Don’t
Know,” for $6.98.

While the nation’s current top al-
bums include Olivia Newton-John’s
“Physical,” Kenny Rogers’ “Great-
est Hits,” Foreigner’s “4,” Rod Stew-
art’s “Tonight 'm Yours” and the
J. Geils Band with “Centerfold,”
downtown retailers on the Yonge St.
strip seem to shun mainstream prod-
uct in front racks, instead pushing
newer product that is either on the
verge of breaking mainstream or is
of minimal interest to the rank and
file record buyer.

According to Rose Ierullo, owner/
operator of the boutique sized Rec-

(Continued on page 69)
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Our very hest.

“THE RIVER” « BRUCE SPRINGSTEEN
Best Rock Vocal Performance, Male

“LET'S GROOVE’ « EARTH, WIND & FIRE
Best R&B Performance By A Duo Or Group With Vocal

“APPLE JUICE” « TOM SCOTT
“THE MAN WITH THE HORN" « MILES DAVIS
“NIGHT PASSAGE’ « WEATHER REPORT

Best Jazz Fusion Performance Vocal Or Instrumental

“SEVEN YEAR ACHE" « ROSANNE CASH
Best Country Vocal Performance, Female

“SOMEWHERE OVER THE RAINBOW" « WILLIE NELSON
Best Country Vocal Performance, Male

“SHOT OF LOVE” - BOB DYLAN
Best Inspirational Performance

“THE McCARTNEY INTERVIEW” « PAUL McCARTNEY
Best Spoken Word, Documentary Or Drama Recording

“RAIDERS OF THE LOST ARK" « JOHN WILLIAMS, COMPOSER
Best Album Of Original Score Whritten For A Mation Picture Or A Television Special

“ESCAPE”-JOURNEY « KEVIN ELSON AND MIKE STONE, ENGINEERS
Best Engineered Recording (Non-Classical)

“JUST THE TWWO OF US « BILL WITHERS /WILLIAM SALTER /RALPH MacDONALD
Song Of The Year

“JUST THE TWO OF US” « BILL WITHERS
Best Pop Vocal Performance, Male

To all those nominated for our industry’s highest honors.

From your friends at Columbia and ARC Records.

© 1982 CBS Inc.
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Wait Was ‘Blessing’ For Go-Go’s

® Continued from page 6
have to do that.”

“We could get pushed into doing
that all the time.” adds Jane Wied-
lin, the group’s rhythm guitarist and
co-writer of its breakthrough hit,
“Our Lips Are Sealed.” “It would be
an easy marketing device, but ulti-
mately it would work against us,
because that gets boring real fast.
Women can bring the (credibility)
problem on themselves.”

Belinda Carlisle, the group’s cha-
rismatic lead singer, says that may
be the reason all-female rock bands
in the past haven't taken off.

“A lot of the other bands weren’t
really selling their music: they were
selling their image and sex.”

The Go-Go’s have mixed feelings
about being likened to earlier girl
groups. “It's a comparison we’re
never going to stop hearing,” Valen-
tine acknowledges. “But 1 don’t
think the subject matter is at all the
same.”

Elvis Suit:

® Continued from page 4

Court Judge Joseph Evans, acting
on reports submitted at his request
by Blanchard E. Tual, guardian ad
liem for Elvis’ 14-year-old daughter,
Lisa Marie.

Representing the estate’s co-exec-
utors (Priscilla Presley, Elvis’ former
wife: Joseph A. Hanks, and the Na-
tional Bank of Commerce of Mem-
phis) is the New York law firm of
Parcher and Herbert with Charles R.
Breyer serving as local counsel.

“What we are asking for.” says
Breyer. “is that all monies that were
paid to the estate as a result of con-
tracts which were negotiated in Cali-
fornia or were performed in Califor-
nia be returned to the estate. In
addition, we are asking for any
monies that will be due Col. Parker,
as a result of these contracts, not to
be paid to Col. Parker.”

The burden of proof for the es-

“We play our own instruments
and write our own songs,” adds
Charlotte Caffey. the band’s lead
guitarist and writer of its current
smash “We Got The Beat.” “Most of
the time with the earlier groups, men
wrote the songs for them.”

One of those men was Richard
Gottehrer, onetime member of the
Strangeloves. which scored big in
1965 with “I Want Candy.” Gotteh-
rer is better known as a writer/pro-
ducer for such early "60s girl group
favorites as the Angels.

When the Go-Go’s signed with
LR.S. Records, label chief Miles
Copeland suggested their first al-
bum be produced by Gottehrer,
who'd also produced the first
Blondie album.

“[ think we were a little skeptical
at first,” Caffey says. “He suggested
slowing things down and simplify-
ing things and we were all really
scared to do that. But once we heard
how they sounded it made total
sense.”

Parker Had

tate’s attorneys will be to prove that
Parker was not properly licensed
and that he did actually negotiate
the contracts, sign contracts, and
procure employment for Elvis in the
state of California where he is a resi-
dent.

The contracts in question begin in
the fall of 1972 because there was a

. major concentration of business ac-

tivity generated at that point in time,
and because the attorneys feel it

would be impractical to ask the court -

to go back into transactions span-
ning a 20-year period.

The exhibits include:

® a contract dated Sept. 12, 1972,
between RCA Record Tours and All
Star Shows, calling for **50 personal
appearance dates $4.000.000 against
65%. plus $250.000 for professional
services and supervision by All Star
Shows for all dates”:

® a tour schedule for November,

WE'RE THE COMPLETE CATALOG HOUSE. Slashed list
prices EVERYDAY on EVERY Major Labeil Record and
Tape.

WE'VE ALWAYS GOT $3-$7 MILLION IN FACTORY
FRESH INVENTORY. EVERY Major Brand of Audio &
video Equipment.(110-220 volt). Blank Tapes,
Cartridges, Accessories AND MUCH MORE

WE'RE READY TO FILL YOUR ORDER NOW. Wherever
You Are in the World, we've Got You Covered with
a Personal Account Supervisor & Complete
Computer Co-ordination on EVERY Order

The Go-Go’s this week are begin-
ning pre-production on their fol-
lowup album to “Beauty And The
Beat,” which this week leaps into the
top three on the national chart.
They’re striving for a fatter guitar
sound this time out, but want to keep
the Go-Go’s’ trademarks of simple
melodies and strong drumbeats.

The group isn’t overly concerned
about a backlash among its early
constituency, such as Blondie en-
countered after its pop breakthrough.

“It’s inevitable that we’re going to
alienate somebody,” says Valentine.

The Go-Go’s have also recently
toned down some of the campy as-
pects of their act—day-glo colors and
mini-skirts. “We've gotten a lot
softer looking,” agrees Carlisle, “but
it’s not part of any master plan: we
just got tired of crazy colors.”

For all their current success, it
took the Go-Go’s three years to geta
label deal. They faced skepticism
not only because they’re all women,
but also because they’re from the

(Continued on page 71)

LOS ANGELES—Randy New-
man, Lionel Richie, Christopher
Cross. Peter Allen, Vangelis, Joe Ra-
poso and Michael Leeson all re-
ceived their first Oscar nominations
last week.

Newman is the top music nomi-
nee, entered in both the song and
score categories for his work on the
Elektra “Ragtime” soundtrack. The
Warner artist thus carries on a fam-
ily tradition: His uncle Alfred re-
ceived a record 46 Oscar nomi-
nations from 1937-70: another
uncle, Lionel, was nominated 10
times from 38 to ’69.

The best song nominees include
two tunes that are also up for
Grammys for record and song of the
year: Lionel Richie’s “Endless
Love” and the song that replaced it
at No. | last October, “*Arthur’s
Theme.” Besides marking the first
Oscar nominations for Christopher
Cross and Peter Allen, the latter tune
marks the third Oscar bid for Carole

No Ca. License

1972, showing five of 10 engage-
ments performed in California;

® Elvis’ exclusive recording agree-
ment with RCA, outlining his roy-
alty rates and calling for a 50/50
split between Elvis and All Star
Shows;

® a contact with All Star Shows
whereby RCA agreed to pay $50.000
for each of the seven years in the
agreement for the services of Parker
to consult and assist “RCA towards
RCA’s development of merchandis-
ing and promotional materials for
use in connection with RCA’s ex-
ploitation of records under the
agreement”;

® another agreement between All
Star Shows and RCA whereby RCA
paid $75.000 for the first year (com-
mencing March 1, 1973) and
$100,000 for each year for the re-
mainder of the seven year contract
for “planning, promotion and mer-
chandising in connection with rec-
ords under the Record Agreement.
The same $75.000/$100.000 pay-
ment agreement exists for “plan-
ning, promotion and merchandising
in connection with the Tour Agree-
ment”;

® the same contract calls for “an
additional compensation to All Star
Shows for Parker’s services in the
“amount equal to ten percent (10%)
of RCA Record Tours’ net profits.”
(This agreement is for professional
services and supervision of tours and
replaces the Sept. 12, 1972, agree-
ment which called for 65%. plus a
$250.000 compensation):

® the controversial March 1, 1973,
agreement between Elvis, Parker,
and RCA which allowed for a 50/50
split of $5 million between Elvis and
Parker for royalties of his RCA and
Sun recordings from 1956 to March
1. 1973;

® a payment of $400.000. in the
above agreement, with % to Elvis
and % to All Star Shows which is not

April, 1977 for Parker’s services “to
consult with RCA Records and to
assist RCA Records in the exploita-
tion of the said Merchandising
Rights:”

® a final tour agreement, dated
Jan. 22, 1976, which states that Elvis
and Parker are “‘a joint venture, and
that Elvis Presley is responsible for
the presentation of the stage per-
formance, and Col. Tom Parker and
his representatives handle the adver-
tising and promotion of the show,
under the exclusive direction of
Colonel Tom Parker/All Star
Shows.”

The above agreement boosts
Parker’s split of the profits from per-
sonal appearances to 50/50. How-
ever, Parker’s income, noted in
Tual’s report, shows that Parker con-
tinued to limit his share to one-
third from that time until Elvis’
death in 1977. The uncollected
amount for that period per the *76
agreement was over $1.6 million.

In addition to asking for full re-
covery of all compensation Parker
received in the contracts attached to
the suit. the petitioners claim that
they “are informed and believe that
there exists additional contracts for
motion pictures, television and con-
cert performances among other
things that reflect Parker’s procure-
ment of employment for Presley in
the State of California”: and they
seek leave to amend the petition to
allege the existence of such contracts
when they become known to the pe-
titioners.
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. Randy Newman Leads
In Oscar Music Bids
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Bayer Sager and the sixth for Burt
Bacharach—his first since his double
“Butch Cassidy” win in 1969.

The Sheena Easton hit “For Your
Eyes Only” is also up for best song,
marking composer Bill Conti’s first
nomination since the theme from
“Rocky” five years ago. Lyricist is
Michael Leeson. And Joe Raposo is
entered with “The First Time It
Happens™ from “The Great Muppet
Caper,” reprising the nomination
two years ago of Paul Williams’
“The Rainbow Connection” from
“The Muppet Movie.”

In the score category, Newman
faces fellow first-time candidate
Vangelis, whose “Chariots Of Fire”
soundtrack on Polydor races to
number 33 on this week’s album
chart. The other best score nominees
are all veterans. Dave Grusin re-
ceives his third Oscar nomination in
the past four years with “On Golden
Pond:” Alex North collects his 14th
in the past 31 years with “Drag-
onslayer;” and John Williams earns
his 16th in the past 15 years with
“Raiders Of The Lost Ark.”

PAUL GREIN

_Signings_

Ronnie Dyson to Cotillion Rec-
ords with first album, “Phase 2” pro-
duced by Bobby Eli, for release next
month. ... The Richard Smallwood
Singers to Onyx Records. ... The
Bongos to PVC/Jem Records with
debut album "Drums Along The
Hudson” being released<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>