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LABELS HEAD
INTO SUMMER
WITH DEALS

By JOHN SIPPEL

LOS ANGELES—To stimulate an
abnormally sluggish early summer,
several major distribution entities
are offering album incentive pro-
grams.

Most comprehensive is a Poly-
Gram program, kicking off Monday
(31), which is reportedly catalog-
wide, encompassing even the entire
midrange $5.98 catalog. Effective
through June 11, accounts have a
one-shot buy-in, offering a 3.8% dis-
count and “discretionary dating.”

A second phase of the program of-
fers 15 hot album titles on a two-shot
basis at the same discount through
June 20.

WEA is proffering a three-phase
program, with the “Fantastic In-
credible Program,” including 150

{Continued on page 10)

RICKY SKAGGS Delivers Again! Hot on the heels of his first number one
RICKY SKAGGS has served up

single “Crying My Heart Out Over You,”

PROGRAMMERS CLAIM

Black Formats Offer
More New Act Airplay

This story prepared by Nelson
George in New York and Paul Grein
in Los Angeles.

NEW YORK-If new acts are the
record industry’s lifeblood, then the
blood must be pumping at black ra-
dio. Programmers working black
and urban contemporary formats
claim more inclination to expose
new and developing artists than
their counterparts in rock radio, ac-
cording to a Billboard survey.

They also claim increasing will-
ingness to add records on the basis
of their sound, even when the act in-
volved is not usually associated with
the format. This trend can be attrib-
uted to the popularity of urban con-
temporary formats (Billboard, Jan.
9) and is exemplified by Hall &
Qates’ “I Can’t Go For That” and,
currently, Paul McCartney and

a separate sales

another winner with “I DON'T CARE" (14-02931). In the three weeks

since its release,

“I DON'T CARE" has already met with total acceptance
from radio all across the country. From the album “WAITIN' FOR THE SUN
TO SHINE” (FE 37193). On Epic Records © 1982 CBS Records.

(Advertisement) report, page 53.

e ATARI VIDEO GAMES will be distributed by WEA in the U.S. from the
end of June. “It was only natural,” says an Atari executive. WEA is organizing

o BLACK RADIO is being driven towards white audiences in the competi-
tion for the diminishing ad dollar. This and other topics are the focus of Bill-
board’s Black Music Spotlight, opposite page 42.

® RETAIL PROMOTION of classical product is becoming almost as vig-
orous as that of rock repertoire—and it may be more recession-proof. A Bill-
board special report on classical music, opposite page 46.

® PROGRAM DIRECTORS live and die by their Arbitrons, but now the
ratings giant is feeling some pressure of its own. The challenger is Birch, whose
client list of stations and ad agencies has grown 400% in the past year. Page 3.

o BLANK TAPE SPONSORSHIP of the Rolling Stones’ European tour
has united the German record industry in protest, and it’s lobbying hard to
persuade the group to drop their tie with TDK. Page 4.

o HARDWARE VS. SOFTWARE was a predominent theme at Billboard’s
1982 International Music Industry Conference, held recently in Athens. Full

Stevie Wonder’s “Ebony And
Ivory.”

Observes Joe Tamburro, music di-
rector at Philadelphia’s WDAS-FM,
“I certainly think that now, as in the
past, black radio is receptive to the
work of new artists. When some-
thing fits, we try to give it a fair shot.
At black radio, we can’t wait for

NEW YORK-—Retailers na-
tionwide feel that the growth of
midline unit volume may be seri-
ously impaired if other labels fol-
low the recent price hikes insti-
tuted by WEA and RCA.

An aftermath of those in-
creases has already seen some

Stevie Wonder or other major acts to

. . How labels determine what
put out a new album, since it’s now

titles are put on midline, page 4.

so long between them.

“This willingness to expose new
acts is the reason why so many
black-formatted stations are at or
near the top in major markets. The
pop mentality says ‘don’t try some-
thing new,” yet the people are star-
ving for something fresh and new.”

Tamburro claims WDAS plays
“80 to 100” titles overall in any given

dealers treat WEA and RCA
$5.98s as if they listed at a dollar
more (Billboard, May 22). In ad-
dition, a number are limiting the
exposure of such higher-priced
goods in their in-store “impulse”
displays.

For retailers who break down

$5.98 Price Hikes
Rapped By Dealers

By IRV LICHTMAN

midline sales against front-line
product, they estimate that the
$5.98 inventory accounts for 10%
to 20% of their business.

One retailer, John Marma-
duke of the 9€-store Hastings
Books & Records/Record Town
out of Amarillo, contends that
midline price hikes by RCA and
WEA could, f universally
adopted, “decimate unit sales” in
this price category. “By acci-
dent,” Marmadike comments,
“the industry uncovered a mag-
ical prize in midlines. Now there
are violations of their intent.”

Marmaduke is one of several
retailers who have, in effect,
“raised” the list prices of RCA

(Continued on page 18)

(Continued on page 22)

force to handle the line. Page 3.
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General News

NEW YORK-Black radio’s po-
tential for growth, and the problems
attending that growth, will receive
special attention at the fourth an-
nual Black Music Assn. conference,
which begins Thursday (3) at the
New Orleans Hilton.

Four of the panels will deal with
black radio, including discussions
about the survival of black-owned
stations and job security for air per-
sonalities.

The association’s executive direc-
tor, George Ware, acknowledges
that it is seeking to strengthen ties
with the radio community. “There is
no question that over the last nine
months, we have sought to align our-
selves more with black radio both on
the ownership and personality sides.

“There was a perception that the

- BMA was more for record people
than radio, and we wish to correct
that.” Ware anticipates that the con-

Black Radio Growth Potential

Is Focus Of BMA Conference

ference’s concern with broadcasting
will lay tlie ground for a special con-
ference on the subject in the near fu-
ture.

Other highlights of the conference
will be: Georgia State Senator Ju-
lian Bond’s keynote speech; an over-
view of black music in the inter-
national communications market; a
panel of artists discussing black mu-
sic from their viewpoint; the presen-
tation of the BMA’s black retailer
program by its designer, St. Louis
wholesaler Ted Hudson; two semi-
nars on career development; and a
special performance introducing Ba-

By NELSON GEORGE

hamian music to the attendees.

This year’s conference is divided
into two formats, five “summit” ses-
sions and two working sessions. Ac-
cording to Ware, “summits” are gen-
eral discussions of issues of national
and international concern.

He says, “The working sessions
will have more specific focus and be
held early in the morning, the goal
of each to lead directly to BMA pro-
grams. For example, at the black re-
tailer seminars, Hudson will outline
a program for aiding black retailers
that he is already using in St. Louis.
We'll try to come to some consensus

as to whether it can be applied na-
tionally.”

Preparations for this conference,
says Ware, started late, but he has
been encouraged by response to the
new setup. “If the momentum con-
tinues to build, this could be our best
attended conference,” Ware ob-
serves. “Because it is being held
down South, where there is the big-
gest concentration of black radio
stations, we anticipate many late
registrants.”

On Thursday, Bond’s speech will
open the confab, to be followed by
“Survival: Expand the Black Music

Market,” a general session on in-

creasing black music sales, with.

black radio to be a key part of the
discussion. Moderated by Barry

- Richards, program director of New

Orleans’ WAIL, the panel will in-
clude Pierre Sutton, president of In-
ner City Broadcasting and of the
National Assn. of Black-Owned
Broadcasters; Joe Cohen, executive
vice president of the National Assn.
of Recording Merchandisers; and
Wayne Cornils, vice president of the
National Assn. of Broadcasters.

Friday’s activities will begin with
working sessions on blacks in tele-
vision, the first career development
seminar, and Ted Hudson’s black
retailer seminar.

Later that morning, “The Survival
of Black Radio: Urban Contempo-
rary and the Numbers Game, or

(Continued on page 66)
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Argentines
Singing Songs
0f Patriotism

NEW YORK-“La Marcha De
Las Malvinas,” a patriotic anthem
released by CBS, has topped the Ar-
gentine charts since the beginning of
the Falklands crisis, benefitting
from constant airplay in Argentine
radio stations.

The financially depressed Argen-
tine entertainment industry has also
responded to the war by sponsoring
a telethon and a rock festival with
the proceeds going to a special gov-
ernment fund to aid the war effort.

The fund, titled the Patriotic
Fund of the Malvinas Islands, has
raised $20.6 million dollars, three
million of which were raised by the
telethon. In addition, the May 8-9
24-hour broadcast by the Argentine
government television network ATC
raised donations of jewelry, art
works, automobiles, and other prop-
erty to be auctioned off. Among the
auctioned objects were memorabilia
donated by famous Argentine art-
ists, including an accordion donated
by noted composer Astor Piazzola.

The climax of the telethon came
on the afternoon of Sunday (9),
when the gathered artists and tv per-
sonalities joined the public in the
ATC studio in singing the Argentine
national anthem for the 35 stations
of ATC plus a special connection
with television stations in Latin
America, the U.S. and Spain.

The rock festival, which played
for a capacity crowd of 80,000 at a
stadium in Buenos Aires, is another
sign of the patriotic feelings among
Argentines of all ages stirred by the
conflict.

I

GAP GALA—PolyGram recently hosted a listening party In Los Angeles for the
Gap Band’s new album, “The Gap Band IV.” The festivities were broadcast
live on KGFJ. Pictured during an on-air Interview at the party are, from left,
Charles, Robert and Ronnie Wiison of the Gap Band; L.onnie Simmons, presi-

dent of Total Experlence Records and the group’s producer; and George

Moore, KGFJ program director.

Birch Gaining Ground On
Arbitron In Ratings Field

By DOUGLAS E. HALL

NEW YORK—Arbitron is facing
its first serious rival in the radio rat-
ings field in more than five years,
and the battle is intensifying.

The challenger is the Birch Re-
port, formed four years ago but dis-
playing significant growth only in
recent times. One year ago, accord-
ing to president Tom Birch, it had
between 250 and 300 clients among
radio stations and advertising
agencies. Today, he says, it has 1,300
stations and 400 agencies.

A. number of these (150) came
through the company’s recent acqui-
sition of the Mediastat ratings serv-

NEW YORK—The ABC tele-
vision network has been ordered
by the U S. District Court here to
raise its interim music perform-
ance fee to ASCAP to $8.5 mil-
lion annually.

Less than two months ago the
web “voluntarily” upped the in-
terim rate, frozen at $3.8 million
since 1977, to $5 million a year
pending adoption of a court ap-
proved rate and retroactive ad-
Justments (Billboard, May 8).

But in an action viewed as a
major victory by the performing

Court Orders ABC TV
To Up ASCAP Payments

By IS HOROWITZ

rights society, the court rejected
the $5 million figure as inade-
quate. The fee it imposed is
equivalent to that agreed to by
the CBS tv net when its antitrust
suit against ASCAP foundered
after more than 11 years of litiga-
tion.

ASCAP also takes comfort in
the rejection by the court of
claims by ABC that it finds music
controlled by BMI more valuable
than that in the senior society’s
repertory pool. Therefore, it ar-

(Continued on page 66)

ice—which sees the Mediatrend in-
formation incorporated into Birch’
reports—but Birch himself claims
that growth has come not only from
the acquisition, but also as a result of
radio’s increasing resistance to Arbi-
tron price hikes.

If the challenger’s market pene-
tration continues, it will have a sig-
nificant effect on the measurement
of AOR stations, since the format
tends to show up more favorably in
Birch than in Arbitron. The former
uses phone retrieval methodology,
the latter uses diaries.

Arbitron has held a virtual mo-
nopoly in the ratings field since
Pulse folded more than five years
ago. It currently has 2,000 sub-
scribers in radio and 2,900 in agency
subs.

But what’s considered a signifi-
cant number of broadcasters are
saying “no” to the company’s higher
fees and expanded services. More
importantly, the first signs of slip-
page among ad agency clients are
beginning to show up.

McGavren Guild reports that na-
tional ad buys based on Arbitron
have declined to 84% from an almost
total endorsement of 99% in 1979.
This is thought particularly signifi-
cant since major stations in major
markets must subscribe to Arbitron
as long as agencies use Arbitrons to
determine station ad buys. If an out-
let doesn’t subscribe, it can’t use Ar-

(Continued on page 20)
www americanradiohistorvy com

Atari Games Via WEA
Get Late June Bow

By JOHN SIPPEL

LOS ANGELES—Industry hopes

that WEA would distribute Atari
products (Billboard, Jan 16) will be

realized about the latter part of

June.
The 1l-year-old national branch

operation has been appointed a
non-exclusive distributor for Atari
games and software. WEA president

Henry Droz expects his branch

warehouses will be stocking the

hardware and games about the third
week in June, after the CES show,

where WEA officials will confer

with Atari manufacturer reps.

Warner Home Video national
sales manager Dave Mount will add
the responsibility of heading the

WEA Atari marketing effort, Droz
states. “There will be complete sepa-
ration of sales management and sell-
ing responsibility between our music
and our Atari business,” Droz em-

New Piracy Bill

Is Now Law With
Reagan Signature

By BILL HOLLAND

WASHINGTON—President Rea-
gan has signed into law the Piracy
and Counterfeiting Act of 1982
(Billboard, May 22), increasing the
penalties for those convicted of au-
dio and video piracy and counter-
feiting to a maximum fine of
$250,000 and up to five years in jail.

The White House said that the
President signed the bill Monday
(24) “late in the evening, at the resi-
dence,” bringing it into effect at
12:05 p.m. on Tuesday (25).

Rep. Barney Frank (D-Mass.),
who introduced the House version
of the bill, which went to the Presi-
dent for signature after passage on
May 10, said he was “extremely
pleased” by the signing, adding that
the law can put “tools in the hands
of U.S. attorneys so that they can be-
gin to make a serious dent in what
has become an increasing crime,
threatening the livelihood and the
rights of many in the recording and
motion picture industries.” Frank
also stated that the increased penal-
ties should deal more effectively “in
an area organized crime has begun
to enter.”

The new law makes counterfeiting

(Continued on page 74)

phasizes. “Music will not suffer. The
music people will continue their
beautiful job.”

Droz says a separate force devoted
solely to Atari products will be or-
ganized by Mount.

“With recorded music stores in-
creasingly involved with video
games, it was only natural for Atari
to turn to WEA to help market and
distribute these accounts,” Michael
J. Moone, president of Atari’s Do-
mestic Consumer Electronics divi-
sion, adds.

Mount will liaise with Bill So-
bieski, Atari vice president of sales,
in establishing the marketing pro-
gram. Droz says he expects WEA to
conduct a series of conferences and

training sessions nationwide to

speed the program’s entry.
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Q'S SUPE

RCHOIR—Quincy Jones, right, checks the s

General News
ol |_Executive Turntable

core while conducting a special star-studded background group

assembled for the upcoming Jones-produced Donna Summer album on Geffen Records. Seen from left are: Stevie

Wonder, Brenda Russell, Michael Jackson, Dionne Warwick, Lionel Richie, Christopher Cross, Dara Bernard, Kenny
Loggins, Michael McDonald, and James Ingram.

Labels Outline Midline Tactics
Use Varied Concepts In Shifting Product To $5.98 Tag

NEW YORK-—-Having largely
overcome the concern of artists who
considered appearing on midline
product to be “demeaning,” labels
now employ a grab-bag of market-
ing considerations in transferring
regular catalog to the $5.98 price
ticket.

Midlines have become a staple of
catalog-rich manufacturers, and
thousands have been marketed since
CBS launched its “Nice Price” line
almost two years ago with 400 al-
bums.

“We want a well-balanced line,
with good representation from all
categories of music,” contends Jim
Lewis, vice president of marketing at
PolyGram Records. “With the price
point so good, people are willing to
experiment with an album as long as
they know the artist.”

Lewis says that qualifying albums
whose annual sales volume runs be-
tween 5,000 and 25,000 copies are
nominees for its “Sound Savers”
line, which got underway last sum-
mer and now totals about 195 al-
bums, with some 25 more due this
summer. “We also look for albums
deleted from the catalog for many
years, including excess stock,” adds
Lewis.

At RCA, Jack Chudnoff, vice
president of merchandising, claims a
certain sales level at regular list price
is a factor, but hardly the sole deter-
mining one.

Current chart standing and tours
provide additional input when dip-
ping into catalog for RCA midlines,
Chudnoff explains.

“With the economy the way it is,
consumers are buying by price, and

By IRV LICHTMAN

if an album that’s been doing 50,000
a year can generate sales of 250,000,
it more than makes up for the loss in
lowering the list price.” RCA intro-
duced its “Best Buy” series in July,
1980. The catalog now has about 300
pop albums and 20 more are sched-
uled for August.

Both Chudnoff and the WEA’s
Skid Weiss both recall that some art-
ists at first balked at seeing their
product go into a lower-price cate-
gory.

“Most of the artists in the begin-
ning were very reluctant to join the
line,” says Weiss. “In addition to the
fact that reduced royalties were in-
volved, they didn’t want their prod-
uct to be demeaned. That’s why we
try to steer away from anything that
would classify the product as cheap.
We don’t want to lose credibility
with dealers, consumers or the art-
ists.”

Chudnoff, too, concedes that cer-
tain artists feel that going to a $5.98
price level is “demeaning,” and ad-
mits the label is forced to abide by
their wishes, especially when classi-
cal artists are involved.

WEA’s Weiss says “flat sales vol-
ume” is the main reason WEA trans-
fers albums to its mid-line, tagged
“Superstars At Super Value.” It de-
buted two years ago and now in-
cludes more than 240 titles.

“We doit,” explains Weiss, “when
the sales have dropped substantially.
We realize there has to be some in-
centive for the dealer to stock and
promote and for the consumer to
buy.

“That plateau varies from artist to
artist, depending on track record,

HAMBURG—-The German
record industry has united in bitter
protest against the sponsorship of
the Rolling Stones’ European tour
by blank tape manufacturer TDK
(Billboard, May 15). The group’s
plan is described as a “betrayal” of
the music business by the German
Phonographic Industry Assn. of
the local branch of IFPI.

“This betrayal should be seen as
such all over the world,” says the
statement. “We will fight against
the fact that these artists, who owe

German Trade Protests

TDK-Stones Tour Link

By WOLFGANG SPAHR

us such a great deal, are coopera-
ting with the gravediggers of the
music business.”

The proclamation comes at the
climax of a campaign against the
proposed sponsorship. Record
company and pressing plant works
councils are considering a protest
march, and a boycott has also been
discussed.

According to Siegfried Loch,
chairman of German IFPI, and
Friedrich Schmidt, chairman of

(Continued on page 74)

demographics and whether they’re
still in existence. The Doors are a
perfect example; we couldn’t have
anticipated what was going to hap-
pen with their catalog since they’re
no longer around.”

The Doors are second only to
AC/DC with the top-selling WEA
$5.98s. They’re followed, more or
less in order, by Crosby, Stills, Nash
& Young, Yes, Bad Company, the
Eagles, Linda Ronstadt, Alice
Cooper, the Doobie Brothers, Fleet-
wood Mac, Devo and Genesis. Five
of the top-sellers are on Atlantic and
Warner Bros., while three from
Elektra/Asylum reflects this label’s
more recent introduction into the
marketplace. WEA additions are de-
cided by the sales manager at the
three labels, in coordination with
WEA'’s marketing team.

The label that started it all, CBS,
says it has no fixed rule as to when
an LP is judged appropriate to go to
midline. It’s totally a marketing de-
cision, says CBS spokesman, for
each individual album. CBS now
has 870 midlines.

Artista entered the market with

(Continued on page 74)

Panel Sessions,
Workshops For
New Music Meet

NEW YORK-The third annual
New Music Seminar will be held this
year at the Sheraton Centre Hotel,
New York, July 19-20.

The two-day event, which will
cost $60 in advance and $75 at the
door, will feature professionals from
the established and alternative mu-
sic business discussing the various is-
sues relating to the new music.

“This year, the seminar will be
about taking shots with the right in-
formation, and the right expertise.
The emphasis will be on getting
things done in the U.S.,” says Mark
Josephson of Rockpool, a member
of this year’s planning committee,
which also includes Tom Silverman
of Dance Music Report, independ-
ent promo man Joel Webber, and in-
dependent publicist Nancy Gold-
stein.

Malcolm McLaren, former man-
ager of the Sex Pistols, and currently
manager of Bow Wow Wow and She
Sheriff, will deliver the keynote ad-
dress. The seminar will include for-

(Continued on page 67)
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Record Companies

Alan Rubens resigns his post as president of WMOT Records in Phila-
delphia (separate story, page 6). His future plans will be disclosed shortly. . ..
Donald L. Kaplan upped to director business affairs of CBS Records Inter-
national in New York. He was senior attorney, records section, law department
for the label. . . . Ron Solleveld named to the newly created position of director
of international product management and administration at RCA Records,
New York. He was director of creative services for CBS Songs.

Kaplan Solleveld Barbis

Dino Barbis joins Atlantic Records in Los Angeles as West Coast regional
pop promotion director. He was working at his own production, music pub-
lishing and promotion company. . .. Bradley Stark appointed regional black
product promotion manager for MCA Records, based in its Baltimore office.
He was with Atlantic Records. . . . Cynthia Leu and Debbie Banks named to the
newly created posts of press and public information managers for Columbia
and Epic/Portrait/ Associated labels, respectively in Nashville. Leu was coor-
dinator, press and public information, CBS Nashville; Banks was account ex-
ecutive/publicist for Network Ink.

Tara Dennison named head of publicity and video development at Stiff
America in New York. She was with Stiff U.K.’s licensing department. ...
Lynn Nichols appointed product and marketing coordinator for Word Rec-
ords and Music in Waco. He was head of New Song Records. ... Mara
Freedman named to the newly created position of label liaison director for Pla-
teau Records in New York. She was marketing director for Rock America.

Marketing

Former WEA sales rep Terry McGibbon has switched to Pickwick Distribu-
tion’s Seattle branch sales force.

Publishing

John Boerner, William Heese and David Shair named vice president of pub-
lications, sales and personnel, respectively at Carl Fischer in New York. Boer-
ner was editor and director of publications; Heese was general manager; and
Shair was director of personnel administration.

Related Fields

Dave Mount, sales manager of Warner Home Video products for WEA, will
also act in that capacity for Atari games and game cartridges (separate story,
page 3).. .. Walter M. Hebb joins Pioneer Video in Montvale, N.J. as vice pres-
ident of commercial business planning and development. He
was vice president of strategic planning for Dictaphone. ...
Richard Fried named marketing services manager of Super-
scope Marantz in Chatsworth, Calif. He was creative services
manager for the beauty products division of Syntex.

Mitchell Ravitz named sales manager of the audio division
for Cybernet International in Warren, N.J. He was assistant to
the sales manager in the consumer electronics division at

% Toshiba America. ... Joe Fusco named technical sales pro-
Hebb ~ moter for Sony Tape in New York. He was with Power Com-
munications. ... Allan D. Schlosser named director of public affairs of the

Electronic Industries Assn.’s consumer electronics group in Washington. He
was vice president of government affairs for Carl Byoir and Associates.

Patrick Snyder appointed director of editorial services at Kragen and Co. in
Los Angeles. He held a similar position at A&M Records. . . . Robert Bukowsky
named senior vice president of sales and Michael Koss upped to director of
marketing for Koss in Milwaukee. Bukowsky was vice president of marketing
and Koss was product manager.

Al Eicher joins the Andre Blay Corp. in Northville, Mich. as senior vice pres-
ident. He was vice president and general manager of Twentieth Century Fox’s
commercial products division. . . . Les D. Sechler appointed sales manager of
Tapette’s video division in Huntington Beach, Calif. He was with Total Video
Supply Co. ... Buck Williams joins Frontier Booking International in New
York as a booking agent. He was manager of Sea Level and vice president of
the Paragon Agency.

Tony Mascia joins Malverne Distributors in New York as a buyer. He was
Eastern regional division head of Fantasy Records. . . . Gaynell Toler joins the
Rosebud Agency in San Francisco as office manager. She was marketing and
promotions coordinator of Paradigm/Airstrip Records.

AGAC Plans Songwriter Seminar

NEW YORK —Opportunities for
songwriters in New York will be ex-
plored at an AGAC Foundation
seminar here Thursday, June 10 in
the auditorium of the Lincoln Cen-
ter Library.

Speakers will include writers Jerry
Leiber and Mike Stoller; Chip Tay-
lor, senior vice president of a&r at

PolyGram Records Inc.; lrwin
Schuster, creative vice president of
Chappell Music; and Ray Caviano,
president of RFC Records. Moder-
ator is Jonathan Holtzman, special
projects director of AGAC.

The event will take place from 6 to
8 p.m. It’s free and those interested
can call AGAC at (212) 757-8833.

Billboard (ISSN 0006-2510) Vol. 94 No. 22 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Biliboard,
P.0. Box 1413, Riverton, N... 08077, (609) 786-1669.
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Executive 2roducers ValAzzol #d Lennie Petze for
ATV Music Productions of Canadal mited
and Red S« Music

Productions inc. Maagement: S, Peariman

Portren.’ S4a2:” are trademarks of CBS ir
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Aldo Novd's debut alburm has been certified gold but that’s not
going to slow him down fora miro-second!
~ He's been touring his bramns out since “Ald> Nova’ was first released
and he’s “...gonna stay on the raad till my album goes platinum!”
We are equally committed to making Aldo's dream come trve. The
Top-20 single, “Fantasy” is just @ beginning. We are now gearing up to
breaking the new single, “Foolin’ Yourself” and there are a lot more tracks fo
explore after tha#!

Look for Aldo Nova's platinum *antasy to become reality
very soon.

FR :74§:v ) y 8

“ALDO NOVAY” ON PORTRAIT RECORDS AND TAPES.
ALDO NOVA IN ORBIY:

6/48"* The Hisch Coliseum, Shrev=pod, LA

6/20* Kansas Coliseum, Wichita, K®

6/22* Cwvic Auditorium, Omaha, NE
6/23* Met. Center, Minneapoli, MN

7/17t Lloyd Noblz Arena, No-man, OL
7/18t Coliseum, Lubbocx. X
7/20% Zivic CenterPlazo, EiPasa TX

7/21t Ector Calizevm, Odesse, TX

3/25** Castle Farms Mus< Theater, Charlevoix, Mi 7723t Reunion Ar=ra. Dclios, T

6/26*" Alpine Valley % usic Theater, East Troy, Wi 7/24~ ZowenforyCanter Asena, Sandntonic, TX

6/27* * Pine Knob, Deerfield, M! 772%¢ TEA Austin, TX
7/91 Mkt, Scuaire Arena, Indianapolis, IN 7/27- UBA, Zorpu: Zhristi, T»
7/10t Cdlizeum, Ft. Wayne, IN 728t Coliseuwn, Houston, TX
7/13t Wings Stadium, Kalamazoo, M 7/3Ct Rapid Parish Goliseur, Alexandria, LA
7/74t Mudd Island Amphitheaser, Memphiz, "N 77311 LS.U. Assembly Canter, Baton Rouge, LA
7/16t Assembly Theater, TAsc, OK *w /.38 Specid. **w Blue bysfer Cult.

AND THERE’S MORE TOUR ON THE HORIZON! 1w/Saxconand Cheap Trick.



www.americanradiohistory.com

JUNE 5, 1982, BILLBOARD

53 @‘“‘;;;'ﬁi“’j

ENZ RUN—Split Enz vocalist Tim Finn, second from right, chats with A&M

Records executives during a reception following the New Zealand band’s re-

cent concert at Los Angeles’ Palladium. Pictured with him are, from left, AOR

promotion chief Marko Babineau; president Gil Friesen; Jeff Ayeroff, vice

president, creative services, and Haroid Chlids, senior vice president, mar-
keting/promotion.

Schools Seeking Top Acts
As Campus Clout Grows

By CARTER MOODY

NASHVILLE—Large universities
with enrollments of 20,000 or more
students are consistently booking
top national acts, according to a Bill-
board survey.

At the core of this trend is the fact
that many of the large schools are lo-
cated in major metropolitan mar-
kets. However, a growing number of
small and medium-sized colleges
and universities are making signifi-
cant and often innovative efforts to
attract big name concert entertain-
ers.

Strategies at these schools include
the use of concert buying services
acting as “middle agents” between
schools and booking agencies, regu-
lar attendance at regional and na-
tional conventions of the National
Assn. of Campus Activities (NACA)
at which acts, booking agents and
concert equipment suppliers exhibit
their services; and some experi-
mentation with shows aimed at at-
tracting community citizens as well
as students.

Although little-known groups,
solo artists and comedy acts are hav-
ing some success on the university
circuit, rock shows remain the staple.
Some survey respondents see “new
music” artists such as Squeeze, Talk-
ing Heads and the B-52s growing in
popularity in the industrial North,
while standard rock acts like the J.
Geils Band and the Grateful Dead
do consistently well around the
country

Other subtleties of taste vary with
territory. A few country shows are
booked in the South, yet rarely else-
where, a finding confirmed by West
Coast booking agent Jim Wagner.
Country-rock Alabama and Charlie
Daniels are successful in the central
part of the nation, and Neil Dia-
mond set an attendance record in
the 14,778-seat Hilton Coliseum of
Towa State Univ. in Ames May 17.

NACA marketing services coor-
dinator Rich Mais comments, “Ex-
hibitors at our last convention in

(Continued on page 34)

Get the most from the explosive
special events medium with
Special Events Report. Marketing
decision-makers for the world’s
leading companies are investing

more and more of their
promotion dollars into
special events such as
jazz festivals, bike
races and street
celebrations.
Because few
media can

rain’s

deliver as large an
audience for doliars spent.
Now there is a

comprehensive, authoritative
source of information for the field
...Crain’s Special Events Report,
from the publishers of the world’'s most
respected marketing publication,
Advertising Age.

Coming to you every two weeks, Crain’s

Special Events Report will keep you up to date with what's
happening in this explosive field, what really works, and how

to make it work for you.

Subscribe to the events specialist, Crain’s Special
Events Report. Write or phone now for your complimentary
copy and subscription information: Crain’s Special Events
Report, 740 North Rush Street, Chicago, lllinois 60611,

Telephone: 312/280-3118

Spedisl Events Report

The Inrernaniond Diweeldy Newslerter on Evens, Festivas & Prorotions

From the publishers of Advertlsmg Age

General News

Rockbill Caters To Club-Goers

Publication Is Geared To New And Developing Talent

NEW YORK—New and develop-
ing acts will get a fresh avenue of
print exposure to the audience most
receptive to them—the patrons of
rock clubs—through a free music
magazine to be distributed via ap-
proximately 70 such venues around
the U.S.

The publication, which bows in
July, is Rockbill Magazine. “We are
looking for the 18-25 age group, the
people responsible for the music
business accepting new talent,” says
Jay Coleman, publisher of Rockbill,
and founder of Rockbill Inc., a mar-
keting firm which brings together
rock acts with national advertisers. It
was Rockbill which found perfume
company Jovan to sponsor the Roll-
ing Stones” U.S. tour last year, and
Sony Tape to sponsor Rod Stewart’s
tour.

“The idea for Rockbill Magazine
is to isolate the 18-25 audience with
a unique editorial product which
will cover up-and-coming talent,
with a perspective that is in-depth
and directed to this person who is in-
volved with music; for whom it is an
integral part of his life style. And
these people are the club goers, who
wait in line in front of the Ritz at
2:00 a.m. to see Haircut 100,” ex-
plains Coleman.

Rockbill Magazine is digest-sized
(5% by 8% inches) and full color,
printed on glossy stock. Each month
it will have at least 32 pages, says
Coleman, but containing no more
than 40% advertising. He claims that
three record labels have already
committed themselves to advertise,
as have such national advertisers as
Camel cigarettes, Don Cuerro Rum,
the U.S. Army and Universal Films.
A one-time ad page will cost
$19,500.

“We wanted to come out of the
box with a big circulation,” says
Coleman. “And now we are the larg-
est circulation monthly music publi-
cation in the country. I know of no
other music publication in the U.S.
to have a half million circulation. It’s

Black Steers
WMOT Towards
‘Youth Appeal’

NEW YORK-Philadelphia’s
WMOT Records will be looking to
issue product with more “youthful
appeal” under its new president,
Jonathan Black, though it will stay
very much an r&b label. Black re-
places Alan Rubens, who has re-
signed.

The new WMOT chief came to the
company when it merged with TEC
Records last year. He says that the
artist roster will remain, with the la-
bel still committed to Fat Larry and
Brandy Wells. But it is also looking
at some young local talent. Next re-
lease for WMOT will be a single by
Archie Bell.

When Rubens left, so did promo
man Reggie Barnes, and, in the in-
terim, Linda Penn took over. But she
is also going into independent pro-
motion, though she will be still han-
dling WMOT acts, Black says.

WMOT is currently talking with
CBS, with which it has a p&d deal,
about how its promotion will be
handled in the future, he adds.

Both Black and Rubens say that
Rubens’ departure was amicable,
though it resulted from disagree-
ments with owner Mark Stewart as
to future direction. Stewart remains
chairman of the company.

ROMAN KOZAK
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By ROMAN KOZAK

a big book, and with pass-on, we feel
our readership will be two or three
million.

“We signed up about 70 of the top
showcase clubs in the country. We
targeted in on the top 30 markets
where there is at least one, if not
more, showcase ciub, which contin-
ually book talent on a short term
basis, with a new act every night or
every few nights. In working with
these clubs, we got figures on their
average monthly attendance. For
example, a club like the Ritz will do
35,000 a month. And then, we added
up the average monthly capacities of
these clubs, which turned out to be
better than one million people.

“All of these clubs serve alcoholic
beverages, and the audiences are
predominantly 18 to 25 years old. So

we allocated a certain amount of cir-
culation per each club, which is
about half of their average monthly
attendance. As part of our contract
the clubs will hand distribute the
publication, either as the audience is
seated, as they buy their tickets, or
the books are on the tables before
the audience arrives. But the concept
is that they will not be left in piles or
racked in a display. They will be per-
sonally distributed to people who
buy tickets to the club,” explains
Coleman.

Coleman says Rockbill will pay
the clubs a fee for doing this, and to

insure compliance, its contract re-
quires the club managers to file
monthly affidavits. An independent

(Continued on page 67)

Chartbeat

WEA'’S Jazz Score: 91%;
Elton & Bernie Get Back

By PAUL GREIN

LOS ANGELES—With Al Jar-
reau’s “Breakin’ Away” (Warner)
returning to No. 1 on this week’s jazz
chart, the WEA group of labels has
held the No. 1 jazz spot for an im-
pressive 30 weeks in a row and an in-
credible 91 out of the 100 weeks.

CBS and MCA have each eked
out four weeks at No. 1 in this 100-
week stretch while Arista/GRP has
managed one. All other labels have
been shut out.

WEA’s top albums in this period,
which stretches back to July, 1980,
are Grover Washington Jr.’s
“Winelight” (Elektra), with 31
weeks at No. 1; George Benson’s
“Give Me The Night” (Warner/
QWest), 17 weeks and Jarreau’s
“Breakin’ Away,” 16 weeks.

“Breakin’ Away,” which won
Grammys in both the pop and jazz
male vocalist categories, first hit No.
1 on the jazz chart nine months ago.
It held the top spot for 15 weeks be-
fore being displaced, in turn, by
“The George Benson Collection”
(Warner), Grover Washington Jr.’s
“Come Morning” (Elektra) and
Jean Luc-Ponty’s “Mystical Adven-
ture” (Atlantic).

WEA’s domination of the jazz
chart may well continue as the Pat
Metheny Group’s “Offramp”
(ECM/ Warner) debuts this week at
number five. Metheny’s 1981 colla-
boration with Lyle Mays, “As Falls
Wichita So Falls Wichita Falls,”

reached No. 1 last August.

The biggest threat to WEA’s su-
premacy comes from Miles Davis’
“We Want Miles” (Columbia),
which jumps from number 10 to
number six in its second chart week.
Davis’ “The Man With The Horn”
was No. | for three weeks last Au-
gust. CBS’ only other album to top
the jazz chartin the past 100 weeks is
Stanley Clarke & George Duke’s
“The Clarke/Duke Project” (Epic),
which had one week at No. | last
July.

MCA’s two toppers in this period
are the Crusaders’ “Rhapsody &
Blues” and Spyro Gyra’s “Free
Time,” each of which had two weeks
at No. . Arista/GRP is represented
with Tom Browne’s 1980 LP “Love
Approach,” which had one week.

The first No. 1 album of this 100-
week span was Al Jarreau’s “This
Time” (Warner); the only other not
already cited was David Sanborn’s
“Voyeur” (Warner).

* K K

Perfect Blendship: Elton John’s
“Empty Garden (Hey, Hey John-
nie)” (Geffen), which holds at num-
ber 13 on this week’s Hot 100, is the

(Continued on page 66)
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We create great ads,
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Mhdes Associates, Tnc.
A 160 East 56th Street Dept. A5

NYC,NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry since 1952.

NEW ALBUM RELEASE
FROM MANDRE

“MANDRE 4’’—from FutureGroove
—clear disc and jacket—

CONTACT: Box Records

(415) 883-8245
P.0. Box 6143, San Rafael, CA 94903
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Take Us For
Granted

With 24 tracks going, you don't another or within a single reel.

have time to reach over and adjust No other brand of tape under-

for tape-induced levei variation. goes such rigorous testing. As a

You want to be able to forget about  result, no other brand offers the con-

the tape. sistency of Ampex Tape. The consis-
Which is why we test every reel tency that lets you forgel our tape

of our 2” Grand Master® 456 Studio  and concentrate on the job.
Mastering Tape end-{o-end and

edge-to-edge. To make certain you

get a rock-solid readcut with

virtually no tape-induced level

variation from one reel of 456 to AM wEx

Ampex Corporation « One of Tie Sgnal Companies@

Ampex Corporatior, Magnetc Tape Division 4 o“t Of 5 PrOfQSSbnals MaSter

401 Broadway Redwood Cty, CA 94063 o
(4157 367-4453 on Ampex Tam.
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General News
" Market Quotations | 4k vid Assn.

Seeks Stiffer
As of closing, May 20, 1982 Piracy Penalties

LONDON-—Following the recent
spate of antipiracy operations, the
British Videogram Assn. has issued

I
NAME P-E (1530‘.’) High Low Ciose

Annual
High nua Change

13716  9/16 Altec Corporation 14 11/16 11/16 11716 + 1/16

38%  26% ABC 6 1 10% 9% 9% + % t5 1SUE

35%  25% American Can 6 135 27  26% 26%  Unch. a new call for stiffer penalties in its

6% 4 Automatic Radio 5 16 6% 6% 6% + % bmissi h o ’

4 submissions to t overnment’s

47%  36% CBS 7 2266 42% 42% 42% - % (l; P €& ht ref

71%  41% Columbia Pictures 14 446 70% 69%  69% - % reen Faper on copynght retorm.

7% 5  Craig Corporation 21 12 6% 6% 6% - % :

58% 47  Disney, Walt 17 625 56% 55% 55% 2 — % Revealing that last year more than

4 2%  Electrosound Group - 10 27% 27% 2%  Unch. five million of the 6.7 million prere-

6% 3% Filmways, inc. - 11 5% 5% 5% Unch. ded videocassettes available i

17 14 Gulf + Western 3 3328 15 147% 14% - % cor 'eh h > UL J i

15%  10% Handleman 7 4 3% 13% 13%  — % British shops were pirated, the asso-

6% 2% Integrity Entertainment 5 16 3 2% 3 + % ciation repeats its urgent call for un-

7 5% K-tel 4 52 6% 5% 6% + % g

59 36  Matsushita Electronics 10 463 47% 47 47 — 1% limited ﬁnes, 9f $99 PG TR and up

56% 38 MCA 14 935 54% 53% 54 + % to two y;ars 1mprlsonment for con-

57%  49% 3M 9 1222 52% 52 52% + % victed pirates.

65% 49 Motorola 11 1575 62% 61% 61% — 1% o )

40% 30  North American Phillips 4 53 37% 37 37 - % The submission says: “Jobs in the

1o o g:g:g"sfzgf::i’;s bt “2 1:: o o Uneh. new industries such as cable tv, sat-  CARR HONORED—Vicki Carr receives the best female vocalist award from

23%  16% RCA 10 1253 21%  21%  21% + % ellite tv, broadcasting and home the Asoclaclon de Cronistas de Espectaculos at the Spanish journallsts’ an-

18' 12 Sony 12 2330 15% 15% 15% - % video depend on the elimination of nual awards ceremony in New York. Presenting the award to Carr for her

i 1 — . .

3;;: 22;’; g?;:sg:‘::”s"“g E 915; 3‘3’?/: 23’/‘ 3‘3’/' Unch* piracy and the passing of modern recording of “Disulpame,” is Albert White, editor/publisher of Canales

34%  27% TafiBroadcasting 8 20 32% 32% 32% - %  Ccopyright legislation to ensure that magazine.

63%  56% Warner Communications 12 6781 52 51% 51% - % products will exist for cable and for
OVER THE Sales Bid Ask OVER THE Sales Bid Ask the video mdustry to make available FIRST QUARTER REPORT; ;
COUNTER COUNTER for home entertainment and educa- '3'“}

_— tion.” %

Abkco - % 1% Kustom Elec. 100 1% 1% L w v Is s a e
Certron Corp. 4100 1 13/16 Recoton - 2% 3% The BVA criticizes the govern-
Data Packaging = 0 g Reeves ment’s attitude to home taping, par-
R g Eoom S mwm o ales Gains In Germany
Koss Corp. 2000 4% 5 Schwartz Brothers - 2 3% ticu arly its contention that private

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds, inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

RCA Sets Black Music Month Push

NEW YORK-Twenty-two al-
bums by black artists will receive a
special nationwide marketing push
by RCA Records and its associated
labels in conjunction with “Black
Music Month.”

The campaign, which starts in
June and ends in August, provides
50,000 sales kits for dealers and
thousands of display posters. A spe-
cial sampler disk for in-store play

will also be made available to sup-
port new recordings by the Whis-
pers, Shalamar, Cameron, Plush, the
Chi-Lites, War, Diana Ross, Odys-
sey, Chocolate Milk, Pleasure, Mi-
chael Wycoff, Merge, Keni Burke,
Skyy, Aurra, Instant Funk, the
Ritchie Family, Evelyn King, the
Salsoul Orchestra, Wynd Chimes,
Steven & Sterling, and Fredi Grace
& Rhinstone.

Send for our FREE PRICE LIST

SAN FRANCISCO FLATS
WITH
RECORDING STUDIO

Pair of 3 bedroom 2 bath flats in prime S.F.
Pacific Hts. location, topped with a
| luxurious fully equipped 8 track recording
studio. Take advantage of favorable
accelerated depreciation tax status and
the area’s historicaily high long term
growth in value - all while enjoying
personal creative freedom in the center of
one of the world's favorite cities.

Quality 1940’s construction meticulously
updated throughout, with private roof
deck, & garden level den, four car garage.
REDUCED: $550,000. Up to 75%
financing as needed. For more inform-
ation, please contact Eva Daniel at
HILL & COMPANY (415) 921-6000.

..‘: ..~_...d'r'_.- 3
MERCHANDISERS'

Cunry and Blues Concorts.
Tbl price? Gall [212) 898-5100 asd ses whai Prime
really messs.

PRIMO ENTERPRISES

-25 BROOKLYN QUEENS EXPRESSWAY
kel WOODSIDE, N% YORK 11377

reunion arena

19,200 SEATS

777 Sports St. * Dallas, TX 75207
(214) 658-7070

copying does not “detrimentally af-
fect any commercial interests,” and
calls for hardware and software
levies.

It also calls for changes in copy-
right law giving rights owners
greater control over the problem of
unauthorized videogram rental.
“Rental business is the central pillar
of the home video business,” it says,

“yet rental remains a right outside
the scope of copyright protection.”

There are expected to be 41.7 mil-
lion rental transactions in the U.K.
this year, worth $150 million, but be-
cause of unauthorized rental large
sums are being generated which do
not find their way to the copyright
owners and performers.

By WOLFGANG SPAHR

HAMBURG-The increasing
popularity of the new wave of local
rock acts was the only optimistic
note sounded by the German Pho-
nographic Industry Assn. report on
first quarter unit sales.

Although overall volume was down
7% for the first three months of
1982—40.7 million units sold, com-
pared to 43.6 million for the same
period last year—new wave artists
increased their market penetra-
tion, further fueling label optimism
about this burst of German cre-
ativity.

Sales for some 22 albums and 20
singles in this genre have reached
eight million umits, it’s reported, and
the public is rapidly recognizing
such new names as Falco, Ideal,
Spider Murphy Gang, Joachim
Witt, Herbert Kah, Nicht and
UKW.

Main factor in the market’s over-
all decline this quarter is said to be
competition from video hardware
sales and videc software rental. Indi-
cations througn May are of a similar
sales pattern, while label reps are
pinning hopes on more concert ac-

(Continued on page 59)

Ex-Employee Files Suit Against Capitol

LOS ANGELES—A former Capi-
tol Records duplicating department
clerk asks $5 million damages and
wants her job back after she alleg-
edly was discriminated against over
a physical handicap and unfairly
fired.

In a Superior- Court complaint
here, Shirley Corbin names Vhaskar
Menon (sic); Robert L. Franz, per-
sonnel chief; Thomas LaBella, du-
plicating department manager;
Sherel A. Wingard, director, corpo-
rate management; Marilyn Peter-
son, insurance manager and Marion
Miriello, her floor supervisor, as de-
fendants.

In her filing, the plaintiff con-
tends that she underwent orthopedic

‘Wall’ Promo
Set By MTV

NEW YORK-The latest contest
from MTV: Music Television is off
the wall—in fact, it’s based on “The
Wall,” the Pink Floyd movie that
premieres this summer.

Winner of the contest, which airs
June 12-30, will be flown with a
friend to London July 13 for the
opening of the movie the following
day. The two-night stay also in-
cludes hotel accommodations, meals
and $300 spending money, as well as
a Sony Walkman and complete col-
lection of Pink Floyd cassettes.

The drawing will take place July 4
on MTYV, just prior to a showing of
the documentary “The Making of
‘The Wall’.?

www americanradiohistorv com

surgery in mid-1980, returning to
work a month later. From the end of
1979 through May 15, 1981. Corbin
claims she was not provided with a
cart for her heavier loads, but that
others in the work force were; ridi-
culed when she sought aid; and was
compelled to take several physical
examinations to establish she could
carry loads after surgery. In her fil-
ing, she states the physician refused
to continue the exams after she lifted
the required 40 pounds.

After she returned to work in
May, 1981 following a two-month
pneumonia bout, she alleges Win-
gard said LaBella didn’t want her
back in duplicating, so she became a
“floater,” as no permanent slot

could be found for her. She was laid
off after two weeks back at work.
She started at $500 per month and
was making 3730 monthly when
fired, her complaint states.

Corbin allegss she was terminated
January 7, 1982, retroactive to Nov.
13, 1981. She filed a complaint with
the California Department of Fair
Employment and Housing March
23,1982,

The plaintiff claims she has lost
$16,000 in medical and dental ben-
efits, vacation periods and retire-
ment benefits. She contends she
finds it hard te work because of the
mental stress caused by the plain-
tiffs’ actions.

NEW YORK—The most suc-
cessful black-owned business in
the U.S. continues to be Motown
Industries. The Los Angeles com-
pany is ranked No. | in Black
Enterprise magazine’s newly
published top 100 of such busi-
nesses for 1981, as it has been
since the list was introduced 10
years ago.

Motown secures its placement
at the summit on the basis of
1980 sales, however—reported at
$91.7 million—since the firm de-
clined to make 1981 figures
available. It employed 215

Motown Still Ranked As
No. 1 Black-Owned Firm

people in ’80. When the Black
Enterprise list bowed in 1972,
Motown had $40 million in sales,
and 325 staffers. Over the 10-
year period, its gross sales are
computed at $592.1 million.

Dick Griffey Productions of
Los Angeles, which includes So-
lar Records and Griffey’s concert
promotion arm, makes its debut
on the Black Enterprise list at
number 11, with sales reported at
$40.7 million. It was the highest
position of any new entry. The

(Continued on page 45)
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MEMPHIS—Although Chips
Moman is a prolific producer who
has been associated with more
than 50 gold record and album
projects, none of these shiny disks
are hanging on the walls of his
Nashville studio. “I don’t want to
be known for what I've done in the
past,” he says. “I want to be known
for what I'm doing now.”

PRODUCER PROFILE o002

For Moman, The Time Is Now

By ROSE CLAYTON
tured the No. | position on the Hot
Country LPs chart.

“Just To Satisfy You” is from
Jennings’ “Black On Black” RCA
album, which held the number
three spot on the country LPs chart
for 11 consecutive weeks.

Supremacy on these charts, fol-
lowed by dominion on the r&b and
pop charts during his Memphis

General News

and Nelson when they were to-
gether at Nelson’s Perdenales stu-
dio in Austin, Texas, where much &
of the album was recorded. Nelson
selected the tune and cut it the next
day in less than an hour.

As for “Just To Satisfy You,” its
popularity may be in “the magical
combination of Waylon and
Willie,” Moman says. “They are

Moman has just released an im-  heyday, brings Moman’s trade- natural together. They are so op-
pressive month-long hold on the mark for crossover music full  posite, they are perfect,” Moman E'
No. 1 spot of Billboard’s Hot circle. also produced “Luckenbach, 2
Country Singles chart. “Just to Sat- The success of “Always On My  Texas,” which he co-wrote with :
isfy You,” his third No. 1 dueton  Mind,” Moman feels, is in Nel- Bobby Emmons, and “Mamas
Waylon Jennings and Willie Nel-  son's sensitive interpretation of the  Don’t Let Your Babies Grow Up %
son, spent two weeks at the sum-  song. “I first cut it on Wayne Car-  To Be Cowboys” on the duo. 5
mit. son (co-writer of the tune with In addition to Jennings’ and 5

It followed a two-week stint of  Johnny Christopher and Mark  Nelson’s current solo albums, Mo- %'
“Always On My Mind,” Moman’s  James),” Moman says. “l loved it man has produced a duet album }
first solo project on Nelson. That  then, but Monument never re-  for each of the artist’s labels, hope-
tune currently occupies the num-  leased the record. When Elvis and  fully, for summer release. Moman E
ber two slot on the Adult Contem-  Brenda Lee did the song, I still  also has ready a CBS album on
porary chart and is rising at num-  joved it.” Nelson and Merle Haggard that is §
ber seven on the Hot 100. The “Always On My Mind” was  due out in July. 74
album by the same title twice cap-  pitched to both Merle Haggard (Continued on page 72) é
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Rap Disks Open Doors For
New Breed Of Producers

By NELSON GEORGE

NEW YORK—Rapping, as intro-
duced to those outside the New York
area by the Sugar Hill Gang and
others in the late
1970s, is at least
seven or eight years
old. Legendary
Harlem rapper
Hollywood was
packing uptown
clubs as early as
1974 with his spe-
cial form of syncopated patter, well
before the style ever reached vinyl.
Some thought it wouldn’t last on
record more than a few months after
being unleashed on an unsuspecting
world with “Rapper’s Delight.”

But, to the contrary. rap has be-
come an accepted part of the pop
music vocabulary, turning up in the

Grand Jury Indicts Two
On Bootlegging Charges

By MAURY ORODENKER

PHILADELPHIA-Two men said
by FBI agents to be largest distribu-
tors of bootlegged record albums in
the Philadelphia area were indicted
May 18 by a Federal grand jury.
Robert Gibson, of Philadelphia, and
Irving L. Kauffman, formerly of
nearby Levittown, Pa.. and now a
resident of Orlando, Fla. were
charged with wire fraud, mail fraud
and criminal copyright violations. If
convicted, they face imprisonment
and fines of more than $300.000
each. =

FBI agents said the men were sus-
pected of selling thousands of boot-
leg albums to stores in this area. The
year-long investigation that led to
the indictments included purchases
by undercover agents of bootlegged
records from Critter’s Record Store
in suburban Bryn Mawr and raids
on six other record stores in North-
east Philadelphia and the bordering
Bucks and Montgomery counties.
More than 3,000 allegedly bootleg
albums were seized in the raids on
the record shops, FBI agents said.

SHIPP SHAPE—John Wesley Shipp,
star of the CBS-TV series “Guiding
Light,”” left, watches Bee Gee
Maurice Gibb sign his cast. Also
autographed by Ashford & Simpson
and Judy Collins, the cast wiil be
auctioned off with proceeds going
to the T.J, Martell Foundation for
Leukemia Research,

www.americanradiohistorv.com

The records distributed by Gibson
and Kauffman were made from sur-
reptitious recordings of rock con-
certs or from radio broadcasts of
those concerts, according to the in-
dictments against the two men.

The owner of Critter’s Record
Store, Leslie M. Joblin, was the only
store owner arrested by FBI agents.
He pleaded guilty last month on two
counts of copyright violation and
agreed to help the FBI in its investi-
gation. Most of the bootlegged al-
bums were made in a pressing plant
in Old Saybrook, Conn., FBI agents
said. They added that most of the
product in this case had been made
from concerts by such artists as the
Who, Grateful Dead, the Police and
the Rolling Stones.

Labels Offering
Incentive Plans

e Continued from page |
currently hot and best-selling cata-
log titles at 5% off and billing Sept.
10 with two buy-in prior to June 26.
The other programs are supportive
of Black Music Month. The first fea-
tures six titles at 5% due Sept. 10
with two buying opportunities be-
fore June 26. The other has similar
provisions and offers nine titles.
RCA has a cassette-only program,
involving 34 major country albums
and 28 rock and r&b titles through
June 11 with six free on one-hun-
dred purchased.

most unexpected places. Everybody
from Blondie to Teena Marie, from
the Clash to Lakeside, has taken a
crack at it. The most entertaining
part of Stevie Wonder’s current hit,
“Do I Do,” is his unnecessarily self-
effacing rap.

Aside from its musical impact, rap
has had two other noteworthy effects
on the black music scene, one appar-
ent now and another that’ll be felt
over time. Rap music, like other mi-
nority music (e.g. punk, avant
garde jazz, blues), has been found
primarily on black-owned indie la-
bels. Sylvia and Joe Robinson’s
Sugar Hill operation owes its exist-
ence to rap. Veteran record man
Bobby Robinson (he produced Wil-
bert Harrison’s “Kansas City” and
first recorded Gladys Knight & the
Pips) has been making a tidy profit
on rap via his Harlem-based Enjoy
label for several years. :

In the long term, it will be inter-
esting to see how the vision of a gen-
eration of youngsters raised on mo-
bile DJ equipment, two turntables
and electronic toys like the Casio
keyboard and *‘the beat box” will be
reflected on the charts. Joey Robin-
son, 22, son of the Sugar Hill found-
ers, has already had a couple of
charted singles with his West Street
Mob. a band he produces and that
relies heavily on synthesizers and
rap rhythms.

Russell Simmons, Kurtis Blow’s
manager, just co-produced Jimmy
Spicer’s funny “The Bubble Bunch”
for Mercury, his debut behind the
board. Simmons is 24. Africa Bam-
baataa, a Bronx rapper, helped ar-
range Soul Sonic Force’s “Planet
Rock,” a mix of rap and Kraftwerk
that is garnering airplay on the East
Coast. Bambaattaa is also working
with several white New York-based
white funk bands. Bambaattaa is 23.

These are just three examples of
young people who gained entry to
the music business through rap, in
the process learning an intuitive

(Continued on page 45)

Almo Music Sues
Two Companies

LOS ANGELES—AImo Music
Corp. has filed dual suits in Superior
Court here, seeking to secure alleged
delinquencies from defendants.

The first complaint seeks
$17,055.87 from Ronald Ravitz,
doing business as Music of the
Month, due since May 1980. The
second seeks $17,369.56 due since
January 1980, from St. Louis/Peoria
Music, a division of Hansen House
Music.

Audiophile
Records
Available

RECORD MAMNMMACTURING CORP
A FULL SERVICE COMPANY
750 Eighth Ave., New York, N.Y. 10036+ (212) 3544336

Culting. Plating,
Labels. Jachets...
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Industry
_Events__

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

June 3-6, Fourth annual Black
Music Assn. (BMA) conference,
New Orleans Hilton, New Orleans,
La.

June 3-6, The National Assn. of
Independent Record Distributors
and Manufacturers convention,
Philadelphia Centre Hotel, Phila-
delphia, Pa.

June 4-6, The New World Of Digi-

tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.

June 5-8, National Assn. of Music
Merchandisers (NAMM) conven-
tion, Georgia World Congress Cen-
ter, Atlanta.

June 6-9, Consumer Electronics

Show, McCormick Place,
McCormick Inn, Conrad Hilton Ho-
tel, Chicago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St.
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

June 24, Music & Performing Arts
Lodge of B’nai B’rith Humanitarian
Award dinner, honoring Tony Ben-
nett, Sheraton Centre Hotel, New
York.

June 25-26, Summer Soul 82 Na-
tional Talent Search (black contem-
porary and gospel) sponsored by the
Black Music Committee of the
Nashville Music Assn., Tenn. Per-
forming Arts Center, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland.

July 15,City of Hope dinner hon-
oring Quincy Jones, Beverly Hilton
Hotel, Beverly Hills.

July 15-18, Pori Jazz Festival,
Pori, Finland.

July 16-18, North Sea Jazz Festi-
val, The Hague, Holland.

July 25-27, Midwest Music Ex-
change, Bismarck Hotel, Chicago.

Aug. I3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 8-11, Billboard Talent Fo-
rum, Newport Beach, Calif.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.

Sept. 30-Oct. 4, Eighth annual
Musexpo 82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 15-20, VIDCOM, Cannes.

Nov. 17-19, Western Cable Show,
Anaheim Convention Center, Ana-

heim, Calif.

Nov. 18-21, Billboard’s Video En-
tertainment/Music Conference,
New York.

Nov. 18-20, Amusement & Music
Operators Assn. (AMOA), Hyatt Re-
gency, Chicago.

General News

MUSCLE MEN-—Producer Barry Beckett, right, enjoys a Merlin Littiefield

anecdote at the cocktail party that kicked off the fifth annual Muscle Shoals

Records and Producers Seminar. Other Muscle Shoals Music Assn. board

members in attendance are, from left, Jimmy Johnson, of Muscie Shoais

Sound, president; Rusty Jones, ASCAP Nashvlile, chairman of panels com-

mittee; Littiefieid, ASCAP Nashville, director; and David Johnson of Broad-
way Sound, vice president.

RCA Details Vid Royalty Plan
At Muscle Shoals Conference

By KIP KIRBY

ROGERSVILLE, Ala.—RCA Se-
lectavision took the reins of the
video panel session during the fifth
annual Muscle Shoals Records &
Producers Seminar here May 19-21
by publicly stating its royalty sched-
uled for licensed video music pro-
grams.

According to Arnie Holland, di-
rector of business affairs for Select-
avision, the company is offering 15-
20% of actual wholesale receipts as
its royalty rate on licensed music-
oriented video projects, with no
package deductions or across-the-
board free goods. Holland also
noted that Selectavision generally
offers publishers a pro-rated 4% of
wholesale with a 4 cents per song
penny rate floor for music-oriented
video.

“With this structure, publishers
are guaranteed not to receive any
less than 4 cents per song for Select-
avision video disk projects,” Hol-
land explained. “And the economics
of this industry frankly preclude our
paying more. With high manufac-
turing costs, more profit participants
than on audio records, and more
songs used on a video disk, we be-
lieve our structure is more than fair.
The pie is finite—there are only a
limited number of ways to divide it.”

Holland’s remarks came during
the seminar’s “Video: The Bottom
Line” session. Also on the panel
were entertainment attorney Gary
Gilbert; Leroy Wright, regional
manager, Sony Video Communi-
cations; David Hall, general man-
ager, Opryland Communications;
Terry Woodford, president of Wish-
bone Studio/Flying Colors Video;
and Randy Talmadge, vice presi-
dent, Jensing/Jensong Music. Lola
Scobey of Wishbone/Flying Colors
moderated the panel.

Opryland’s Hall noted that when
Opryland Productions opened in
1974, with a capital investment of
$1.7 million (excluding the Opry
House facility), its first-year billings
were less than $500,000. Today, Hall
confirmed, the production firm has
reached an annual billing gross of $6
million. “We’re firmly committed to
the growth of video,” said Hall.
“When we launch the Nashville
Network on cable next year, we ex-
pect to lose $1 million annually for
the first four years while we build a
strong base of subscribers. We see
video programming production as a
long-range investment.”

Featured panelists on the semi-
nar’s first session, “Radio: The Key
To Airplay,” included moderator
Merlin Littlefield, associate director,

ASCAP Nashville; Ralph Carroll,
DJ, WQLT Muscle Shoals; Chris
Andrews, DJ, WZYP Huntsville;
and Tom Brasfield and Bud Mc-
Guire of FAME enterprises. Discus-
sion centered on radio’s increasingly
narrowed playlists and the contin-
ued practice of FM stations to air
uninterrupted albums for home tap-
ing.

ice Bureau in New York argued that
simulcasts between radio and MTV
are costing the record industry un-
told monies due to home taping.
“The biggest home taping problem
we have is from you airing uninter-
rupted concert and album broad-
casts,” he asserted from the au-
dience. Hofer also predicted that
within five years, radio will be pay-
ing royalties to artists for the use of
their records.

The final morning of the seminar
sessions focused on “Home Taping:
What's Being Done,” with panelists
Barrie Bergman, president of the
Durham-based Record Bar chain;
Rick Blackburn, senior vice presi-
dent, CBS Records Nashville; lob-
byist Jim Free; Bill Lowery, presi-
dent, the Lowery Music Group; and
Buddy Draper, executive director,
Muscle Shoals Music Assn. Rusty
Jones of ASCAP moderated.

NAIRD Sets
Confab Plans

PHILADELPHIA—Meeting
on the premise that independent
labels and distributors have been
“holding their own” despite a
generally sluggish industry, the
National Assn. of Independent
Record Distributors & Manufac-
turers (NAIRD) hosts its 10th an-
nual convention here at the
Philadelphia Centre Hotel June
3-6.

In addition to more than 50 ex-
hibitors from the ranks of inde-
pendent labels, the convention
will offer a number of panel top-
ics for discussion, including
“Marketing & Advertising On A
Shoestring,” “Promotional Al-
ternatives,” “Overseas Sales,”
“Entertainment Law,” “Artist
Development” and “Video.”

The Indies Awards Banquet
will be held Saturday evening (5)
at the Philadelphia Centre. They
involve a number of music cate-
gories determined by a three-
round series of nominations and
elections.
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Walter Hofer of Copyright Serv- ‘

Clash U.S. Tour Is On;
Portrait Has Super Nova

By ROMAN KOZAK

NEW YORK-—Joe’s been found,
but now Topper’s gone. Yet the U.S.
tour by the Clash will go on.

For the last few weeks, the British
music press and those who care in
the U.S. (notably MTV) have been
buzzing about the mysterious disap-
pearance of Clash lead singer Joe
Strummer, which forced the band to
postpone last month’s tour of Brit-
ain. Rumors were
even being floated &
that Strummer dis-
appeared in order
to undergo a sex
change operation.

But on the eve of
the band’s Ameri-
can tour, “Joe was
found in the early hours of May 18,”
a Clash press statement says, appar-
ently intact in Paris. Two days later,
he performed with the rest of the
band at the Locheam Festival in
Holland.

After the band returned to Lon-
don, drummer Topper Headon left,
“due to a difference of opinion on
the political direction the Clash will
be taking.”

With the American tour begin-
ning over the Memorial Day week-
end, and running through June, and

N

with the rescheduled British dates
coming up in July, the Clash is going
outon tour to support its new “Com-
bat Rock” LP on Epic as a trio, using
guest drummers.

*x Kk K

They said she would call at 3:00
p-m., and right on the dot, the phone
rang. It was Juice Newton calling
from a roadside diner somewhere in
Arkansas to do a phone interview in
conjunction with the release of her
new “Quiet Lies” LP on Capitol
Records.

15

She says she is on tour, on her way -

to Nashville, but travelling by bus
because she has her dog, Tom, hailf
German Shepherd, half Labrador,
with her. Motels don’t mind dogs too
much, she says, and if they do, she
pays a deposit.

She says she will be appearing on
an Alabama special for HBO, will be
on the Today Show on June 23, and
will tour Japan in July.

We ask her what she sees from her
phone booth. Truck drivers, she
says, “a lot of baseball caps.” Has
anybody recognized her? No, she
says, “I have my hair up.”

(Continued on page 72)

CableWatch

Int’l Piano Competitions
Lead Cultural Station Fare

By LAURA FOTI

NEW YORK — Two cultural
channels are displaying their com-
petitive natures this month. Bravo, a
Rainbow Programming Service, and
ARTS, a service of Hearst/ABC
Video Services, each have programs
on international piano competitions.
For Bravo, it’s the American Inter-
national Competition for Pianists;
for Arts, the Sixth Van Cliburn In-
ternational Piano Competition.

Both competitions took place last
year, and the taping of each was
handled differently. For the Van
Cliburn competition, held in Ft.
Worth, a three-part mini-series for
cable tv was an afterthought; foot-
age originally had been shot for a
PBS program. Little of that footage
appears in the new three-hour
ARTS series, which is composed
monthly of other parts of the 70
hours of taped material.

Bravo, on the other hand, set out
specifically to capture “the thrill of
victory and the agony of defeat”
with its taping of the American com-
petition, held at Carnegie Hall. An-
other goal, according to producer/
director Allan Miller, was to create
interest in American music.

“It was our hope that, because its
contemporary (post-1900) piano
music, tv coverage would make it
better known and understood. A
competition like this has an extraor-
dinary ripple effect. People from all
over the world try out, so a lot are
being exposed to American music.”

The International American
Competition is also held in the areas
of voice (1982) and violin (1983). It
will be 1984 before the next piano
competition.

The Bravo program is in two
parts, showing how the 12 semi-fi-
nalists are narrowed down to three
finalists, and then to a single winner.
The first emphasizes the competitive
‘nature of the event; the second em-
phasizes the music and has more
footage of actual performance.

“The musicians talk about how
their commitment to American mu-
sic came about, and how it doesn’t
affect their love of Beethoven,” says
Allan Miller. “I hope that our being
there didn’t have an effect on the
competition; we tried to stay in the
background. Everyone involved was
on the same side because they were

(Continued on page 72)

Wide Variety
Of Music On
Cable In June

NEW YORK — June 5 marks
the first anniversary of “Night
Flight,” the rock music-oriented
program on USA Network. Since
Night Flight’s birth, music on cable
has grown by leaps and bounds, in-
cluding the start-up of a whole 24-
hour channel devoted just to music:
Warner/Amex, MTV.

Even the general interest channels
such as Home Box Office and Show-
time have expanded their commit-
ment to music, showing music-ori-
ented movies and commissioning
original programming. And the
“cultural” channels—ARTS, CBS
Cable and Bravo—offer a wide

(Continued on page 63)
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Commentary

The Color Line In Gospel

By JOE BOSTIC

There is an ongoing though subtle campaign to prevent the
emergence of black gospel music as a significant factor in the
world of popular art. We are witnessing the repulsive spectacle
of artistic genocide authored and carried out by four of the
most powerful forces in contemporary
social and cultural society.

While there is no evidence that they
are working in concert, neither is there
evidence of disharmony in their indi-
vidual efforts that effectively hide the
light of black gospel under a suppres-
sion barrel.

What is so wrong with gospel music
performed by black folks that the four
powerful “Rs”—racism, religion, radio,
and the recording industry—deem its
suppression so necessary? The music is
neither political, anti-American, nor
1mmoral until now the only taboos
mouvaung organized campaigns of op-
position in the realm of popular art
forms. Still, the roadblocks are kept
firmly in place by the four Rs.

Racism is the dominating force in the
scenario. It is the cloth from which all
the rest is cut. Isn’t it strange that if the
creator, performer or interpreter hap-
pens to be black, then the art thus pro-
duced has a special category? It be-
comes B-L-A-C-K art or music.

Religion is a world in which the lines
are ever so sharply drawn so far as music is concerned. Ex-
ample: if such standard hymns as “Amazing Grace,” “My
Faith Looks Up To Thee,” or “Blessed Assurance” are sung by
Pat Boone, Barbara Mandrell or George Beverly Shea it is “in-
spirational” music.

But if the same songs are sung by the Rev. James Clevcland,
Shirley Caesar, the Harmonizing Four, or Albertina Walker,

Bostic: “Black gospel music is just waiting
to break out of its restrictive regimen and
really go public.”

Some of the excuses given by radio for the exclusion of black
gospel are lulus, such as, for instance, that black gospel doesn’t,
make money or attract listeners.

Even the most perfunctory look at the demographics in heav-
ily populated urban areas shows that
from 35% to as high as 70% or better in
Newark, N.J., and Washington, D.C,,
are black. And a minimum of 80% of
that number have a church affiliation or
family background that is church-
rooted. What's more, they are generally
devotees of the music which they have
been exposed to virtually since birth.

No black gospel music program in
the history of American radio has ever
been a red ink operation unless station
management wanted it so as an excuse
to get it off the air.

In the last several years, just about ev-
ery major record label has taken a shot
at producing black gospel product. But
in each instance, the experiment was
doomed to fail because of the refusal to
engage producers, advisers or consult-
ants who knew what they were doing.

There has been the silly effort to
create black gospel in the image they
imagine to be “commercial.” The result-
ant product, in almost every case, has
been a disaster.

So far as the recording industry is
concerned, the black gospel world is composed of Andrae
Crouch, the Hawkins Family, the Mighty Clouds of Joy and,
just maybe, Shirley Caesar. They are thus limiting themselves
to a restricted pool of talent when there is an ocean of perform-
ers who could give them product that has impact and appeal.

There is the need for direction from the likes of the people at
Savoy and Nashboro, who have produced smash recordings for

‘Isn’t it strange that if the creator or performer happens
to be black, the art produced has a special category?’

the O'Neil Twins or Aretha Franklin they become black gospel.

I ran headlong into these unspoken concepts a few months
back when I accepted Bill Moran’s gracious invitation to attend
the Gospel Music Conference sponsored by Billboard. I spent
my money to attend because 1 have a vested interest in gospel
music.

Well, I tell you, 1 felt for all the world like an NAACP ob-
server at a KKK Konklave. Let me add quickly that it was
through no fault of Mr. Moran’s or of Billboard’s. Nobody ac-
tually insulted me, mind you, but nobody turned any joyful
handsprings either in extending the right hand of fellowship.

We know, of course, about that religious college in South
Carolina where racial mixing on a social scale is frowned upon.
And remember when Dr. Martin Luther King Jr. observed that
11 o’clock on Sunday morning is “the most segregated hour in
America.”

Radio solves the black gospel problem by either refusing to
program it at all or, in many cases, by programming it at a time
of minimal listenership—like after midnight. They make no at-
tempt to sell these ungodly hours to white ministers. _

Would you believe that there are “Christian” stations in the
New York area without a single black employee? But they feel
secure from any civil rights flack since neither the NAACP, Ur-
ban League or Urban Coalition utter a peep of protest. Nor
does the black clergy, for that matter.

With few exceptions, “Christian™ radio and “Christian min-
istries” are code words meaning white, protestant and con-
servative, with a tilt to Anglo-Saxon. “Inspirational” recorded
and live music means music performed by “Christian” folks.
ages, or for such knowledgeable producers as Dave Clark, Ira

Tucker, the Rev. Lawrence Roberts, Bill Moss, and others of
that stature.

The recording industry has a long-established formula for
the music performed by black artists. The music is segregated
via code designations such as the old r&b, now updated to soul
and black contemporary, whatever that is.

Then there is the practice of giving black persons on the
record company payroll important-sounding titles while with-
holding from them participation in policy-making or any gen-
uine authority. It can’t be denied that these folks are well paid,
get their pictures in the trades and frequent articles in Ebony,
Jet and other black publications, so maybe it’s a cozy setup.

Black gospel music is just waiting to break out of its restric-
tive regimen and really go public. Remember, this is the music
that gave us the likes of Lou Rawls, Roberta Flack, Chuck Jack-
son, Aretha Franklin, Donny Hathaway, Sarah Vaughan, and
so many others of comparable stature.

So how bad can it be? Especially when one realizes that, in
most instances, these artists never stopped singing gospel music.
They just forsook the religious subject matter.

If the four R forces will just abandon their obstructionism,
something wonderful is certain to happen. The musical step-
child called black gospel is a cinch to explode like a melodic
meteor lighting up the sonic sky.

Joe Bostic, whose varied experience includes a 14-year stretch
conducting a gospel music show on WLIB in New York, now op-
erates Gotham Distributors, a major gospel music one-stop lo-
cated in Long Island City, N.Y.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-

butions should be submitted to Is Horowitz, Commentary Editor, Billboard. 1515 Broadway, New York, N.Y.

10036.

Letters To The Editor

Dear Sir:

It was refreshing to read Rob Balon's column in the
April 10 issue. Those of us schooled in research as well
as music are constantly perplexed by the lack of so-
phistication exhibited by the industry in its marketing
efforts.

What is particularly disturbing is the misconception
of research held by many in the industry. For them,
research is the antithesis of creativity rather than its
complement. The idea that "a good ear” is all that it
takes to be a good producer, program_director, etc.,
has been catered to for too long. To the extent that
some company presidents still foster such a position
illustrates the ignorance of industry management.

Thank goodness for people like Balon, who advocate
a proper use of research, and thank goodness for com-

panies like WCI for getting their hands dirty with re-
search. These represent hopeful signs of maturity in
the industry. Gordon C. Bruner Il
GCBII Productions

Denton, Texas

Dear Sir:

The naming of Jeff Satler of KDKB FM Mesa/Phoe-
nix as Program Director of the Year is further confirma-
tion of the sad state that radio is in currently. | am not
singling out Mr. Satler because you could have just as
easily presented the award to any one of the hundreds
of other PDs that use playlists from consultants rather
than their own creativity and who are more interested
in their station's market share than in breaking new
records.

Part of the record industry’s decline in sales over
the past few years, | believe, is not so much from home
taping but from program directors not being innovative
enough to play anything but safe, homogenized music.
If more new music was heard people would be aware
that groups such as Missing Persons, XTC, etc. exist
and this would add to the sales of groups that could be
potential million-unit sellers.

It is truly a shame that many great records will not
be heard by the mass audience because program di-
rectors insist on playing it safe by using a consultant's
formula and tight playlist.

So | congratulate Mr. Satler and hundreds of other
p.d.s for bringing radio and the recording industry to
its present sorry state. Jeff Rocco

Paradise Valley, Ariz.
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Retailing

Wholesale Hikes Force Dealers
Into Variable Pricing On Midlines

® Continued from page |

and WEA midlines to $6.98, thus at
times bringing the consumer price
tag to the $6 level. This price point,
many fear, is much too close to
prices for front-line albums.

“Price increases like WEA’s are
forcing us into variable pricing on
midlines, which creates some pres-
entation problems at our locations,”
comments Jack Eugster, who oper-
ates the 400-plus Musicland stores.
Eugster says his variable pricing
runs between $4.99 and $6.49 on
midlines, aware that the latter is
above the $5.98 plateau.

“There’s an absolute, unaccept-
able squeeze between cost and list,”
Eugster explains. “Five years ago,
we were paying 45% of list for prod-
uct, now we’re paying 60%.”

Roy Imber, whose Elroy Enter-
prises operates Record World/TSS
stores in the Northeast, estimates
that midlines account for about 10%
of his total album volume. As for
product for which he is now paying
a higher price, Imber- says he’s
avoiding variable pricing, but is not,
in most cases, using the higher
priced goods in bulk displays for im-
pulse buying.

Ad dollars from RCA/A&M, CBS
and WEA are vital aspects of good
midline business at the 23 Straw-
berries units out of New England,
according to Neil Levy. “We've run
month-long promotions on radio
and in print bringing our shelf-price
down from $4.49 to $3.99. They’ve

" been a substantial part of our busi-

ness since they first originated. On
hot titles, we can sell several thou-
sands.” One of the chain’s top recent
sellers is the CBS midline of Janis
Joplin’s “Farewell Song,” brought
into the midline catalog several
months ago. Levy says he also does
in-store promotion with flyers and
bag stuffers.

Although he regards midlines as
an “integral” part of his business,
Manny Drucker, general manager of

U.K. HMV
Chain Plans
Expansion

LONDON-—Britain’s HMV re-
tail chain is setting substantial in-
vestment in new and expanded
stores, and expects to operate at
least 40 outlets by the end of next
year. Four new stores will be
opened this year.

Speaking at the chain’s na-
tional conference, managing di-
rector James Tyrell pledged $2.8
million towards expanding and
refurbishing outlets nationwide
this year and next. And a sub-
stantial sum has been allocated
for improvements in HMV’s
video software range, to give it a
stronger profile in this market.

HMV’s diversification into
music-related products will con-
tinue, following the introduction
this year of own-brand hi-fi ac-
cessories. Music folios, T-shirts,
and eventually videodisks and
home computers will all be
added to the range.

Reviewing progress in 1981,
Tyrell said two new shops had
been opened, and three super-
stores relaunched. The com-
pany’s share of the contemporary
music market had increased and

overall growth was satisfactory.

the 52 Recordland stores based in
Cleveland, is concerned that WEA’s
recent wholesale price increase may
ignite other label increases to the
point where midlines may be com-
peting with front line product at a
$6.98 list. “We may have to go to
$5.49 on WEA instead of $4.97, al-
though we did buy-in on WEA at
the lower $3.19 (instead of $3.37)
price.” Recordland, too, makes use
of ad dollars, and Drucker likes
WEA’s midline tv spots, which are
made available on volume pur-
chases with such ad dollars running
3 or 4% of purchases.

Joe Martin, general manager of
Turtles, the 23-unit chain based in
Nashville, is worried, too, about the
WEA increase. He envisions a sepa-

Assistance on this story provided
by Roman Kozak in New York, and
Paul Grein and Sam Sutherland in
Los Angeles.

rate special pricing deal to con-
sumers for WEA. Whereas, con-
sumers can buy midline specials at
three-for-$10, WEA product may
prove to be a 3-for-$11 offer. While
Martin says midlines are “certainly
an important part of our business,
we don’t separate them from our
regular catalog, so it’s hard to tell
how they compare. But I’d say mid-
lines are selling as well as always.”

At New York’s Crazy Eddie’s nine
record and tape outlets, Burt Gold-
stein, vice president, hopes further
wholesale increases won’t spread to
the point where consumers have to
pay more for a product line he con-
siders having “brought attention to
catalog and good dealer margins.”
Midlines sell at $4.49 shelf, $3.99
special at the outlets, which plan an
RCA midline promotion on local tv
in June. “We get some co-op dollars,
but it’s never enough,” claims Gold-
stein.

Lou Fogelman, president of
SHOW Industries, which owns the
Music Plus chain and City One-
Stop, says his midline sales have
tripled in the past year, to the point
they now account for 10% of his
business.

“We've put a much stronger em-
phasis on it in the last six or seven
months,” he says. “We wanted to do
something to generate traffic in our
stores. It sure helps you too when
there are no hits being sold and no
new releases.

“We’ve even taken midline cas-
settes out from behind the counter
and put them out front for the cus-
tomer to handle. And we’ve lowered
the price since last year, from $4.99
to $3.99, though we've had to go
back to $4.99 on WEA and RCA ti-
tles.”

Fogelman says Music Plus’ mid-
line section is one of the biggest in
the store. “Actually it’s a store within
a store,” he says. “We don’t separate
the titles by (musical) category the
way we do all the other product.
Each store has a hit rack, racking
their hot items.”

Fogelman rates CBS No. | in
terms of service and marketing,
though he says the other manufac-
turers are catching up. But he adds:
“We could use more promotional
dollars; that’s dried up a little bit.
We tend not to advertise (if we can’t
get co-op dollars) because we can’t
afford to sell at $3.98 and advertise
too.”

Fogelman prefers print ads over
tv. “Selling so many titles definitely
lends itself to print,” he says.

Michael Reff, vice president at

Everybody’s Records in Portland,
says that midlines account for 20%
of total sales, about the same as last
year.

Everybody’s stickers all midlines
with the tag “Inflation Fighters.”
That theme is also used in signs
hung above the midline rack. The
line is also merchandised with bag-
stuffers. The chain’s regular shelf
price is $4.99 (85.55 for WEA). The
sale price is $3.99 or three for $11.99,
with the chain currently favoring the
multiple price. When co-op dollars
are available, Reff prefers tv ads for
the midline.

Reff rates CBS and MCA as the
best manufacturers in service and
marketing. He knocks WEA only on
grounds of pricing: “It actually puts
it in another price category so it has
to be marketed by itself.”

“The midlines still do fairly well,
though it isn’t quite what it was two
years ago,” says Jim Grimes, systems
vice president of the Pittsburgh-
based National Record Mart chain.
“It looks as though it has pretty
much been milked. There are not as
many new releases as there were at
first. }

Grimes says there is variable price
structure for midlines at National
Record Mart, with prices from $4.99
to $5.69. He says the midlines com-
prise about 10% of the chain’s vol-
ume, with no special title outselling
the pack. “It’s pretty much a gray
mass,” he says.

Midlines are a bullish proposition
for Budget Tapes & Records and its
Danjay Music affiliate, claims presi-
dent Evan Lasky, who boasts his
midline sales run between 22 and
25% of overall product sales, and
have ever since Budget made an
early commitment to the category.
“On the basis of percentage of sales,
we're probably one of the top chains
in the country,” says Lasky. “Basic-
ally, it’s because we never stop mer-
chandising them.”

Lasky notes that Budget’s fran-

" chised stores maintain an ongoing

instore merchandising presence for
the midline goods with special col-
ored stickers for both tapes and
disks, custom t-shirts and buttons for
store personnel, and a special four-
color poster, all tied to the “Cheap
Thrills” tagline first developed last
summer for a midline promotion.

“We always offer a multiple
price,” adds Lasky, “which we then
lower during our two big midline
promotions each year.” Budget’s
stores regularly offer “threefer”
deals at around $14, as compared to
its non-sale unit shelf of $5.19. The
next big midline push, coming this
June, will see the three-unit pack-
ages tagged at around $12.

Store layout also figures into
Budget’s approach, in that most
store affiliates “set up almost a sepa-
rate store,” grouping midline bins
together with cutouts, overstocks
and “any other goods that will sell at
less than front-line prices.”

The twice-yearly midline promo-
tion attack yields advantages in
Budget’s promotional clout, Lasky
suggests. “We only go twice a year as
far as our midline advertising is con-
cerned, and we do it all at once so we
can really make a splash on a chain-
wide basis,” explains Lasky.

Overall, Lasky feels manufac-
turers may be at a crossroads in
mapping marketing strategies for
the $5.98 list category: “I think the
manufacturers are at a plateau
where they don’t know what to do
with them next.”
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SHAPING UP—Weli-toned insiructors go through their steps at a ‘“‘Jazzer-
cise” demonstration at Peaches in Atlanta. The event, to plug MCA'’s “‘Jazzer-
cise” album, was organized by MCA’s branch manager Carl Michelakos.

BOB KOESTER’S BLUEPRINT

Jazz Mart Avoids Summer
Slump Via Specialization

By SAM SUTHERLAND

LOS ANGELES—Most record
and tape dealers still brace them-
selves for the prospect of a summer
sales slump, but one Chicago retail
veteran has parlayed a unique com-
bination of inventory specialization
and locale into a reversal of that sce-
nario.

“Believe it or not, we stock up for
summer here,” laughs Bob Koester,
a 30-year veteran whose career
spans manufacturing and retailing.
Jazz and blues buffs know Koester’s
Delmark label as a small but signifi-
cant home for regional blues and
avant-garde jazz, but in recent years
it's Koester’s ambitious Jazz Record
Mart on West Grand Street that’s
becoming even more renowned:
with approximately 3,000 square
feet of space- devoted exclusively to
jazz and blues, Koester contends he
now operates the largest all-jazz
dealership anywhere.

That concentration in one reper-
toire explains why “JRM,” as the
store is dubbed by Koester, has a
reputation that’s travelled beyond
city limits. “That’s a unique element
here,” says Koester. “We're part of a
lot of people’s summer vacation
plans.”

His inventory tends to support
that claimed distinction, since he es-
timates his stock includes between
15,000 and 20,000 LP titles at any
given moment, including cutouts,
used records and collectibles.

“I'm not counting 78s, though,”
adds Koester, who still carries plenty
of the older disk configuration. “We
may have nearly as many of those
alone.”

That scope suggests Koester isn’t
kidding when he notes that his up-
beat summer projections must factor
in the ironic downturn in traffic ex-
pected during July when Chicago’s
ambitious free Summerfest concert
series is underway. The program’s
growth has led to snarled traffic
downtown, where JRM is situated,
but Koester himself is philosophical,
noting that the city’s second major
musical lure, the free jazz festival
held in Grant Park around Labor
Day, has grown to the point where it
now attracts plenty of potential buy-
ers from elsewhere around the coun-
try.
Although total product on stock

can reach 100,000 pieces, Koester
says JRM’s floor space is kept as
open and airy as possible. After
moving from the store’s original 600
square foot locale near by, where the
store was first opened in 1962, the
prospect of a five-fold space increase
(achieved by securing adjacent 700
and 2,300 square foot locations,
pouring a new floor, and then refur-
bishing the combined area) is put to
better use maximizing display space.

Thus, typical jazz titles will only
have a few copies in the browsing
racks. “Rather than have a crowded
shop with a lot of depth in the bin,
we emphasize the size of the inven-
tory,” says Koester. That means his
racks, numbering about 30, and
shelf space mirror Koester’s mission
of having the most complete selec-
tion available anywhere.

That goal also leads him well be-
yond the expected regional one-
stops and distributors in securing
product: apart from extensive im-
ports, Koester will frequently go to
other regional distributors in the
West, Northeast or elsewhere, as
well as buy direct from some labels.
If those choices seem daunting ones,
Koester is quick to point out that his
clientele is dominated by jazz enthu-
siasts rather than casual crossover
fans. He estimates that 50% or more
of his sales come from product on in-
dependent labels, and his biggest
seller, year after year, remains Miles
Davis’ landmark mid-"50s Columbia
LP, “Kind Of Blue.”

“We'll order a new Miles album in
100 units, and on a new Weather Re-
port order only five,” he explains.
“When an older label like Blue Note
is no longer available in quantity, it
can really hurt us to a degree other
stores would never feel.”

Specialization enables JRM to
erect large special displays, such as
the 15 foot Miles Davis piece or the
10 foot Verve Imports display
among current wall installations. A
large window area is also called into
play, and Koester augments his cut-
outs, collectibles and midline bins
with special tables for closeouts, in-
cluding some 78s priced at five for a
dollar.

Price points, in fact, are extremely
varied yet competitive with other

(Continued on page 41)
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LONDON—-U.K. record re-
tailers have again been reminded
of the British Phonographic In-
dustry’s tough stand on parallel
imports by new legal action
against 140-store chain, John
Menzies.

An ex parte injunction has
é been levelled against the com-

pany in the Scottish Court of Ses-
sion, restraining it from import-
ing or selling (without prior
consent) records to which BPI
member firms have U.K. rights.

Menzies denies it has carried

British Chain Hit With
Parallel Imports Lawsuit

By NICK ROBERTSHAW

such illegally imported product,
and says it will contest the action.
The move follows a number of
warnings to Menzies by the BPI, ;
which the latter says have gone
unheeded. Discussions with
other retail chains have per-
suaded them to stop stocking
parallel imports of this type, the
BPI adds.

The organization recently
published a “Guide On Imports”
for the retail trade, spelling out
the legal risks in handling such
product. The guide lists 20 coun-

oo PSLILI Y

(Continued on page 60)

Retailing

NARM Bankcard Plan Is A Hit

Program’s Dollar Value Up 100% In 82 First Quarter

NEW YORK-The National
Assn. of Recording Merchandisers
says it has a cost-saving hit in its 2%-
year-old Bankcard program, provid-
ing retail member companies with a
low 2.5% discount rate for Visa and
MasterCharge transactions.

Channelled through the Commu-
nity Bank in Parkersburg, W. Va,,
the program in the first quarter of
1982 increased its dollar volume
100%, according to Joe Cohen,
NARM executive vice president.
The dollar figure for this year’s
quarter was $3 million, compared to
$1.5 million in the same period last
year.

This Hlsting of m LP/Tape releases is de-
to bi ilers and radlo program-
mers to be up—to—lhe mlmne on avallable new
prock The {
tions are used: LP—aIbum, 8T—8-track car—
tridge; CA- tte. Muitiple ds and/or
tapes in a set appear within parenth follow-
ing the A N

POPULAR ARTISTS

ALPERT, HERB
LP Mobile Fidelity audiophile
MFSL1-053 ... No List
AMES BROTHERS

Ames Brothers
LPMCA-1510 ....

BADE, LISA
Suspicion
LP A&M SP-6-4897....
CACS-6-4897
BAIO, SCOTT
Scott Baio
LPRCANFL1-8025 ..
CANFK1-8025

BENEKE, TEX, & HIS ORCH. with RAY
EBERLE, MARION HUTTON, & THE
MODERNAIRES
Reunion
LPMCA-1512 e, $4.98
BENSON, GEORGE
The Best
LPA&MSP 3203...
CACS 3203
BLAND, BOBBY

Introspective Early Years
LPMCA2-4172(2) .o, $8.98

BLAND, BOBBY, & B.B. KING
Together For The First Time
LPMCA2-84160(2).....cccooenrreiins $8.98

BROWN, MILTON, & HIS BROWNIES
Pioneer Western Swing Band (1935-
1936

LPMCA-1509 ....

BURNETTE, JOHNNY
The Rock & Roll Trio—Listen To Johnny
Burnette!

LPMCA-1513 ... $4.98

CAMERON, RAFAEL
Cameron All The Way

LP Salsoul SA-8553...........
CASC-8553

CANTOR, EDDIE

Memories
LPMCA- 1506 .....occooiiiiieeiiiil $4.98

CARMICHAEL, HOAGY
The Stardust Road
LPMCA-1507 .o $4.98
CARNES, KIM
The Best Of
LPA&MSP3204....
CACS 3204
CASH, ROSANNE
Somewhere In The Stars

$6.98
$6.98

LP Columbia FC 37570 No List
CAFCT 37570 No List
CHER
| Paralyze
LP Columbia FC 38096... No List
CAFCT 38096 No List
CHICAGO
Chicago XI|
LP Columbia PC 34860 -No List
CAPCT 34860Q.... . i
CLOCKS
Clocks _
LP Boulevard ARZ37981... No List
CAAZT 37981 No List

COOPER, ALICE
Welcome To My Nightmare
LP Mobile Fidelity audiophile
MFSL1-063 ..o No List

COOPER, WILMA LEE

Wilma Lee r
LP Rounder0143........ccoooivvniniinns $8.98

CROSBY, BING
Rare 1930—1931 Brunswick
Recordings

LPMCA-1502 ... $4 98

New LP/Tape Releases

" DEEP PURPLE

In Concert
LP Portrait R2 38050(2) ...........cceeeeenn. No List

DIETRICH, MARLENE
Her Complete Decca Recordings
LPMCA-T601 ..o $4.98

DOMINGO, PLACIDO
Adoro

LPCBSFM 37284

CAFMT 37284

DORSEY BROTHERS ORCH.
1934—1935 Decca Sessions
LPMCA-1505 ..., $4.98

DORSEY, TOMMY, ORCH., featuring
FRANK SINATRA
The Dorsey/ Sinatra Sessions, Vol. 1—
{Feb. 1, 1940—July 17, 1940)
LPRCACPL2-4334(2)... ....$11.98
CACPK2-4334 ..$11.98
The Dorsey/ Sinatra Sessions, Vol. 2—
{July 17, 1940—May 28,1941)
LPRCACPL2-4335(2)... ...$11.98
CACPK2-4335............. ...$11.98
The Dorsey/ Sinatra Sessions, Vol. 3—
{(June 27, 1941—July 2, 1 942)
LPRCA CPL2-4336(2)... .
CACPK2-4336

DURBIN, DEANNA

Memories
LPMCA-1514 i, $4.98

EBERLE, RAY, see Tex Beneke

805

Stand In Line
LPRCANFL1-8013
CANFK1-8013...

EVERETTE, LEON
Maverick
LPRCAAHL1-4347....
B8TAHS1-4347 ...
CA AHK1-4347
FLECK, BELA
Natural Bridge
LPRounder0146..............c.....oooenne $8.98

A FLOCK OF SEAGULLS
A Flock Of Seagulls
LP Jive/ Arista VA 66000

FORBERT, STEVE
Little Stevie Orbit
LP Nemperor PZ 36595
CAPZT 36595
GAILLARD, SLIM, TRIO
Dot Sessions
LPMCA-1508 ... $4.98

HALL & OATES
Abandoned Luncheonette
LP Mobile Fidelity audiophile
MFSL1-069
HAMMOND, JOHN
Frogs For Snakes
CARounder C-3060 .............ccceeeeeen oo, $8.98
HARLEQUIN
One False Move
LP Columbia ARC 38090
CAACT 38090....... ......
HARTMAN, DAN
Instant Replay

No List
No List

LP Blue Sky PZ 35641 No List
CAPZT 35641 No List
HEATWAVE
Current
LP Epic FE 38065 . No List
8T FEA 38065.. ..No List
CAFET 38065 .... No List
HUTTON, MARION, see Tex Beneke
IMPRESSIONS
Greatest Hits
LPMCA- 1500 ........coocoiiiiaeeiiiiiiiees $4.98
JACKSON, JOE
Night & Day
LP A&M SP 4906 $8.98
CACS 4906 b
JOHANSEN, DAVID
Live It Up
LP Blue Sky ARZ 3B004.. No List
CA AZT 38004 No List

JOHNSON, HOWARD
Keepin’' Love New

LP A&M SP 4895 $8.98
CACS 4895 $B.98
JONES GIRLS
The Jones Girls
LP Ph:ladalphla NtIPZ357567....cccceee No List
CAPITR [ YO

JONES. QUINCY

The Best
LP A&M SP 3200 ...$6.98
CACS 3200 ...$6.98
KEEPER
Kee|

...$6.98
...$6.98

per
LPRCANFL1-8018...
CANFK1-8018

KING., B. B., see Bobby Bland

KING, EVELYN
Get Loose
LPRCA AFL1-4337 ...
CAAFK1-4337
LOFGREN. NILS
The Best of Nils Lofgren
LP A&M SP 3201
CACS 3201

LOUVIN BROTHERS
Tragic Songs Of Life
LP Rounder SS 12
MARTIN, TONY
Tony Martin
LPMCA-1515 e $4.98
MAYDAY
Revenge
LP A&M SP-6-4900
CA CS-6-4900
McFADDEN & WHITEHEAD
1 Heard It In A Love Song

LPTSOPPZ36773
CAPZT 36773

MILSAP, RONNIE
Inside Ronnie Milsap
LPRCAAHL1-4311...
8TAHS1-4311..
CAAHK1-4311

NAZARETH
2XS
LP A&AM SP4901
CACS 4901
NELSON, RICK
The Decca Years
LPMCA-1517 i, $4.98
NICHOLS, RED, & HIS FIVE PENNIES
(1926—1931) Rarest Brunswick
Masters
LPMCA-1518 ..o $4.98

OINGO BOINGO -
Nothing To Fear
LPA&MSP4903..

....$8.98
...$8.98

....$6.98
...$6.98

$8.98

....58.98
....$8.98

CACS 4903
OZARK MOUNTAIN DAREDEVILS
The Bes
LPA&MSP3202... ....$6.98
CACS 3202 ...$6.98
PAYOLAS
No Stranger To Danger
LPA&MSP6-4908... ....$6.98
CACS 6-4908 ...$6.98

PEARL, LESLIE
Words & Music
LP RCA NFL1-8006
CANFK1-8006..

PENDERGRASS, TEDDY
Teddy
LP Philadelphia Int'| PZ 36003
CA PZT 36003

PIPER featuring BILLY SQUIER

$6.98
$6.98

...No List
...No List

Can’t Wait
LPAGMSP 3195 ....85.98
CACS3195 ...$5.98
Piper featuring Billy Squier
LPAGMSP3194... ....$5.98
CACS3194 ...$5.98
PLUSH

Plush
LPRCA NFL1-8015
CANFK1-8015

POINTER SISTERS

....$6.95
...$6.95

So Excited
LPPlanet BXL1-4335 ... ....$8.98
CABXK1-4335 ...68.98
POWELL, DICK

Love Is On The Air Tonight!
LPMCA-1511 ...

PRICE, LLOYD
Greatest Hits
LPMCA-1503 ..o $4.98
QUEEN
A Night At The Opera
LP Mobile Fidelity audiophile
MFSL 1-067
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By IRV LICHTMAN

The 1982 first quarter volume,
adds Cohen, represented 150,000
transactions, up 70% from 1981. A
136% gain in total number of stores
participating was realized, too, go-
ing 148 last year to 350 this year.

Of significance is the increase in
the average ticket size. The 1982 first
quarter average charge ticket was
$19.42, compared to the 1981 first
quarter average of $16.77. NARM
estimates that credit purchasers buy
one extra album over cash custom-
ers.

Cohen comments that an “inter-
esting residual benefit has occurred
tomany NARM members who have
not signed up for the Bankcard pro-
gram. They have utilized NARM’s
attractive 2.5% discount very effec-
tively to negotiate reductions which
they pay to the banks currently han-
dling their credit card slips.” Cohen
says the 2.5% rate is about 1% below
prevailing discounts.

Another major cost saver reported
by Cohen is the “Gift Of Music”
store bag program. This arrange-
ment offers low cost paper and plas-
tic bags for retailers via NARM
quantity purchases.

Since the inception of the pro-

Broad-Based

gram, Cohen says close to four mil-
lion bags have been sold to NARM
member companies. The bags are
available in two sizes, one for LPs
and one for tapes and 45s.

Plans for the Store Bag program
include a three-point agenda:
greater promotion of the concept,
the development of custom store
bags and the possibility of develop-
ing cooperative arrangements with
manufacturers.

NARM members interested in
further information on the Bank-
card or Store Bag programs should
contact Joan Chase at NARM,
Cherry Hill, N.J. or call (609) 424-
7404.

For The Record

WASHINGTON—In the report
concerning Variety Records filing
for Chapter XI reorganization (Bill-
board, May 29), it was incorrectly
stated that federal and state tax de-
partments and employees are among
the creditors. In fact, the depart-
ments and employees are listed in
the brief simply as a matter for noti-
fication and not as creditors.

Inventory Is

Key To Leisure Landing $

NEW ORLEANS—“We're a little
bit off the beaten track when it
comes to popular record retailing,”
says Pat Berry, a principal of the
three-store Leisure Landing record
chain here. “Talking Heads outsells
Journey, and Scott Hamilton does
better than Kiss. In that sense, we're
not a very good commercial outlet.
But when it comes to catalog mer-
chandise, I think we’re pretty suc-
cessful.”

His 5,000 square-foot store, situ-
ated on Magazine St. in a residential
neighborhood dotted with small
businesses, is located near the
campus of Tulane University. But
store manager Dan Groya resists
any attempt to classify the estab-
lishment.

With more than 25,000 titles in
stock, he says the business philoso-
phy is “to maintain the widest pos-
sible variety and selection of product
available—from pop to classical to
jazz to imports to the music of New
Orleans and Louisiana. The idea is

to carry everything we can possibly
find—even if there’s only one copy—
regardless of the musical form.”

An $850,000 inventory insures a
steady clientele, Berry asserts.
“We've been fighting people who
want to think of us as a rock or new
wave-oriented store for awhile and
now that’s beginning to change,” he
notes. “But our emphasis on imports
and rare and out-of-print domestic
releases has shaped our image pre-
cisely because major labels have
shown such little regard for signing
and exposing new acts. The most ad-
venturous new music is still im-
ported.”

Berry, who displays over 200 cur-
rent titles on step-downs and on the
walls of the store, is an avid r&b col-
lector and publisher of a music
magazine called Wavelength, which
publishes monthly. Groya notes that
“the primary reason the store is the
way it is has everything to do with
Pat. It’s his hobby; the store is his

(Continued on page 66)
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Birch Gaining In Ratings Game
Seen As Viable Competitor To Arbitron In Many Marts

® Continued from page 3

bitrons in sales presentations to
agencies or advertisers.

There are further examples of the
pressure under which Arbitron finds
itself. The company has a rule that
rep firms cannot sell with Arbitron
figures unless 80% of their clients are
subscribers. Some insiders expect
this figure to be lowered, because
certain rep station lists will soon not
meet the 80% requirement.

Responding to 40 clients who no
longer subscribe to Arbitron, Torbet
Radio, a prime national rep firm,
has been holding a series of break-
fast presentations for radio time
buyers which provide Tom Birch
with a forum to promote his service.

In his presentations, Birch reiterates
that he has a better methodology
than Arbitron: phone interviews
rather than diary keeping. It’s “af-
fordable,” he says. “We’re com-
mitted to keeping the costs down.”

The importance of keeping costs
to radio down is articulated by
Glenn Bell, president of Stoner
Broadcasting, a 10-station chain.
“We've cancelled Arbitron at all 10
stations and we’re signing with

ChartB

SURVIVOR

CHICAGO
7-29979

Billboard

feQ

577 RICK SPRINGFIELD
What Kind Of Fool Am 1. RCA 13245

Eye Of The Tiger, Scotti Bris. 5-02912 (Epic)

Hard To Say I'm Sorry, Full Moon/Warner Bros.

Birch. Arbitron’s costs are the rea-
son; they're ridiculously expensive.”

Pointing to his stations in Des
Moines, KSO and KGGO, Glenn
explains, “Birch charges us $660 a
month and we get 12 reports. Arbi-
tron asked for $44,000 a year for two
reports.

“Once they lost their competition,
they started raising prices. | used to
be on the Arbitron advisory council.
1 was re-elected but I cancelled our
subscriptions. It’s the only way you
can get Arbitron to do anything.
They listen, but then do what they
want. They're very good talkers. The
industry didn’t ask for continuous
surveys, but we got them. They
would like to put two more months
in the year, and maybe they will.”

Robert Liggett Jr., who heads the
six-station Liggett Broadcasting
group, says from his Lansing, Mich.
home base, “I don’t believe anyone’s
subscribing to Arbitron here. This
has gotten terribly out of hand. Our
contract was to be five times the
price of a year ago.”

Liggett dropped Arbitron for
WFMK Lansing after the renewal
rate jumped from $6,000 to $29,000.

Survey For Week Ending 6/5/82

kouté_

i‘}\‘( HANK WILLIAMS, JR.
Honky Tonkin’, Elektra/Curb 47462

<57 THE OAK RIDGE BOYS
' So Fine, MCA 52065

<637 REBA MCENTIRE
I'm Not That Lonely Yet, Mercury 76157 (Polygram)

(Epic)
DREAMGIRLS

STEVIE WONDER
Do | Do, Tamla 1612 (Motown)

s THE REDDINGS
The Dock Of The Bay, Believe In A Dream 5-02836

And | Am Telling You I'm Not Going, Geffen 7-29983
(Warner Bros.)

RAY PARKER, JR.
The Other Woman, Arista 0669

This-week’s highest superstarred/starred chart entries in the formats listed.

He expects other stations in the
chain, WLOL Minneapolis, WHNN
Flint, WZZR Grand Rapids and
WLFF/WZLD Cayce, S.C., to drop
the service as the contracts expire.

While the Arbitron revolt is
strongest in the small markets—
where stations are less dependent
upon national ads and therefore less
dependent on Arbitron figures being
presented to major ad agencies—
rumblings are underway in major
marts as well.

There have been reports that Ar-
bitron would get the heave at
WDRQ Detroit, WMIL Milwaukee,
KBPI Denver and KDKB/KDIJQ
Phoenix and WHDH/WCOZ Bos-
ton. But the service is bending a bit
with such stations. For example,
when Dave Croninger, president
and general manager of Blair's Bos-
ton combination refused to renew,
Arbitron found that Blair could now
qualify for a group discount since
the company is in the process of ac-
quiring WELA-AM-FM Tampa.

Although he explains that “we
paid $52,000 for three books (in
1981) and for the same three books
for (the next) five years, the contract
stipulates we would average
$146,000 a year,” Croninger has
agreed to this new contract with a
mere 10% discount as a group sub-
scriber. “It’s difficult to sell time
without Arbitron,” he explains,
which points out that for Bireh to
overtake Arbitron, it will have to win

(Continued on page 29)

Sharp Gets
Reagan Okay

WASHINGTON—As expected,
FCC Chairman Mark Fowler’s
choice for replacing outgoing com-
missioner Abbott Washburn, Steven
A. Sharp, has been approved by
President Reagan, and the White
House announced last week (19) his
nomination.

Sharp shares with Chairman
Fowler a deregulatory philosophy.
In addition to his marketplace point
of view, he is also thought of well in
conservative circles and is a staunch
Reaganite.

Sharp is expected to find resist-
ance to his nomination from Senate
Majority Whip Ted Stevens (R-Ark.),
of the Commerce Committee
which will oversee the nomination
confirmation hearing. Stevens

wanted the vacancy, which will open
June 8, to go to Alaska Public Utili-
ties member Marvin Weatherly.

s’ & PR N
MILSAP MOMENT—Ronnie Milsap
chats with a listener during a recent
guest DJ stint on WHN New York.
www americanradiohistorvy com

,ez».-"'.. o

CHAMPS—Don Imus, center, WNBC Né-w York morning drive personality,

g’\ h .‘.\

hoists the Stanley Cup over his head. Looking on are members of the cham-
pion New York Islanders hockey team, Bryan Trottier, right, and John Tonnelll,
who stopped by to share their trophy with fan Iimus.

FOR COUNTRY PROGRAMMERS

Indie Promotion Aids
New Act Evaluation

By KIP KIRBY

NASHVILLE—Country radio
doesn’t view the increasing number
of independent operators in record
promotion (Billboard, May 29) as a
negative factor. Those independ-
ents, for their part, bemoan tighter
rotation and fewer adds at stations
with the format.

A Billboard survey of program-
mers nationwide finds many who
claim that independents help them
to identify and evaluate new artists
with potential. Some go so far as to
admit that—given the abundance of
country product currently compet-
ing for exposure—they often rely on
independents for direction on fledg-
ling acts, “push” product or singles
which merit closer attention.

Reflects Curtis King, program di-
rector/music director at WKKN
Rockford, Ill., “With all the records
we get in, it’s hard to listen to every-
thing and judge. So promotion guys

can give me valuable information
about what’s out; they alert me to
consider records I might have over-
looked.”

David Garson, KRZY Albu-
querque, agrees: “There’s just no
way to go through every record that
comes in when you're also doing
production, administration and air-
shifts. I try to keep up with all the
product, but let’s face it, there are
times when you get behind. So inde-
pendents can provide honest infor-
mation that’s useful in helping de-
termine what to look out for.”

Ron Norwood of KMPS Seattle,
who says he listens to “everything
that comes across the desk,” notes
that what promotion staffers tell him
is “not as important as the charts.”
On the other hand, he adds, “If I'm
on the fence about a certain record, a

(Continued on page 49)

FICAP Sets Panel Topics
For Wichita Mini-Clinic

NASHVILLE — Approximately
300 programmers are expected to at-
tend the Federation of International
Country Air Personalities fourth an-
nual radio mini-clinic set for June
18-19 at the Hilton Inn East in
Wichita, Kan. Four panel sessions
will be offered during the weekend
seminar, open to both FICAP mem-
bers and non-members.

“The Radio Personality: An En-
dangered Species?” will kick off the
clinic Saturday morning for a one-
hour session at 9:15. Panelists are
Hal Jay of WBAP Ft. Worth;
Claude Tomlinson, WIVK Knox-
ville; and Toby Young, WMC
Memphis.

Next is “Putting Together A Ra-
dio/Record Label Promotion,” an
hour-long session featuring Dale
Turner, FICAP president and pro-
gram director at WSAI Cincinnati;
Bobby Kraig of KPLX Dallas;
Frank Leffel, national country pro-
motion director for PolyGram;
Bruce Adelman, promotion coor-
dinator Elektra/Asylum Nashville;
‘and Wayne Edwards, Southwest
country promotion for RCA Rec-
ords.

Following a luncheon break, reg-
istrants will attend “The Door
To Programming/Management/
Ownership,” with panelists Lee
Masters, co-owner of Louisville’s
WAVE; Mike Carta, p.d., WIL St.
Louis; Lynn Wagoner, p.d. at
KEBC Oklahoma City; Larry
James, operations director, KHUT
Hutchinson, Kan.; and Carlton
Veirs of WBHT Brownsville, Tenn.

The final seminar session covers
“Communicating With Manage-
ment: Role Playing” Addressing
this topic will be John Speer, KFDI
Wichita; Bobby Denton, WIVK
Knoxville; Tom Phifer, KRMD-AM
Shreveport; and Bill James, KCWM
Victoria, Tex.

After Saturday’s sessions, there
will be a one-hour professional air
check critique at 4 p.m.

Registration is $15, which in-
cludes a one-year membership in
FICAP for newcomers. More infor-
mation may be obtained from Jerry
Adams at 316-838-9141 or from
FICAP’s Nashville office. Clinic
registration will be held Friday af-
ternoon and followed by an evening
reception prior to panels.
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Radio

Black, Urban Formats Claim
Greater Exposure For New Acts

® Continued from page |

week. The station may add only
three to four new singles weekly, but
leans heavily on album cuts. “When
we get a good album, we go deep
intoit,” he says, “playing as many as
four to five cuts.”

As for crossover product by white
acts, Tamburro feels black program-
mers “take it on a case by case
basis.” He says, “Queen’s ‘Another
One Bites The Dust’ was such a
strong record that you couldn’t keep
it off. But although their current
single, ‘Body Language,’ is in the
same style, it’s not nearly as good,
and I'm not playing it.”

At KUTE-FM in Los Angeles,
program director “Lucky” Pierre
Gonneau feels there’s more interest
in being first with new records in
black radio than in pop. “You used
to find that competitiveness at pop
radio, with stations fighting to play
the new Beatles hit. But I don’t think
today anybody really cares if they're
first on the new Blondie, whereas
black stations definitely want to be
the first on the new Smokey Robin-
son or Stevie Wonder.”

KUTE’s dance-oriented urban
contemporary format consists of
60% black and disco music, he says,
and 40% dance-oriented new wave
by acts such as Haircut One Hun-
dred, the Go-Go’s and Soft Cell. The
station airs about 80 titles weekly,
Gonneau asserts, though it pub-
lishes a playlist of 40. Anywhere
from seven to 12 records are added
per week.

And the KUTE programmer con-
tinues, “The only people who really
know the color of the artist are in ra-
dio. The average listener couldn’t
care less. He’s not going to stop and
say, ‘I kind of like this but I wonder
if they’re black or not.” Progressive
black stations definitely expose fu-
ture hits. Everybody else is playing
follow the leader.”

According to Mike Roberts, pro-
gram director of Atlanta’s WIGO-
AM, “the market dictates your abil-
ity to innovate.”

“When I was at WCIN in Cincin-
nati, if a record had in the grooves |
went with it. Queen’s “Another One
Bites The Dust” and Billy Ocean’s
“Nights (Feel Like Getting Down)”
were records with that immediate
impact. I heard them right away.”

Roberts’ move to WIGO has al-
tered his philosophy. “Because I'm
number three in a three-station mar-
ket. I can’t afford the possible tune-
out factor that unfamiliar material
can mean,” he says. y

WIGO adds five records a week
and has a playlist of 40 records. “In
comparison to other black stations
that is small,” says Roberts. “Some
add as many as 12 to 13 a week.”

About airing pop records, Roberts
suggests that “you don’t play them to
attract white listeners. You play
them to keep black listeners from
turning to pop stations to hear
them.” The success of the ‘urban
contemporary’ format, in Roberts’
view, lies not in its mix of pop and
black records, but “it’s presentation
of black music in an non-ethnic set-
ting.”

“The music they format may be
predominately black, but they sur-
round it with news, public affairs,
and announcers that have no ethnic
identification like it was a straight
general market station.”

Marvin Robinson, prograrﬂ direc-
tor of San Francisco’s KSOL-FM,

says: “We’re programming accord-
ing to sound and not necessarily ac-
cording to race. Some record reps
may disagree with that. They’li say,
‘why should you play Queen? AOR
stations wouldn’t do that for us.” But
when I start thinking that way, I'm
getting into selling records and not
programming my station.”

Robinson says his reason for add-
ing compatible white records is not
to draw in white listeners. “White lis-
teners are not listening to this station
to hear the Human League or Rod
Stewart. They’re listening to hear
black product. If you play a cross-
over record you shouldn’t do it to en-
hance your white listenership, but
only because it fits your overall
sound.”

As for black music stations play-
ing more records by new acts, Rob-
inson says: “You have a lot of
young, aggressive programmers now
in many major markets who look for
the best available product. They're
not as impressed with track records
as programmers from the old
school.” -

Jeff Harrison, program director of
Oakland’s KDIA-AM, agrees: “It
would be crazy for me to start play-
ing white records for that reason (to
draw in white listeners) because they
can always go to the competition
and get as much white music as they
want. If I play a record, it's because
its overall appeal is for the audience
I have, which is predominantly
black).

“But if people are buying a
(white) record and calling in to hear
it, I'd be crazy not to play it. I won’t
penalize my audience just because
it’s a white act.”

Eric “Rico” Reed, assistant pro-
gram director at L.A’s KJLH-FM,
ties the rise in number of new acts on
black radio to the economy.

“The economy is forcing a lot of
people to start up new independent
companies like Sugar Hill and Bev-
erly Glen, and that means more new
acts are coming at us. Atone time the
majors were squeezing out all the
new acts. They couldn’t get good
musicians or the right producer or
time at pressing plants. But now it’s
tight and everybody needs work.
Whenever we’re in a depression,
that's when small businesses start
making money.”

)

HOME GIVEAWAY—Columbia’s
Janie Fricke draws the winning en-
try in the home giveaway contest
sponsored by KIXK-FM Dallas.
Looking on is KIXK program direc-
tor John Walton. Winner of the
$75,000 custom home giveaway
was Martha Roan.

As for playing white acts, Reed
says simply: “Music has no color.
Though that’s one sided; I may feel
that way but my counterparts on the
other side of the fence apparently
don’t. AOR programmers don’t
seem to understand that the younger
generation like music whether it’s
white or black.

Tommy Marshall, music director
of WKXI in Jackson, Miss., makes
this point: “Black programmers, by
nature, are more likely to give a new
act a shot than their white counter-
parts; they like to go on their gut
feeling,

“But I would still say that it’s hard
to get new artists on the charts. It
helps a great deal if an established
name gives that act a seal of ap-
proval. For example, Stevie Won-
der’s name means a lot. So his co-
producing and writing Third
World’s ‘Try Jah Love’ and his par-
ticipation in ‘Ebony And Ivory’ car-
ried a lot of weight. In fact, every
person who came to me to get
‘Ebony’ played kept saying ‘Stevie
Wonder’s on it.” In reality, he’s justa
high-priced background singer on
it; it’s basically a Beatles record.”

At his deep South station, Mar-
shall plays many blues and r&b
standards, along with the current
hits. Occasionally, he plays an oldie
to cater to his adult audience, but
one with charm for younger listen-
ers. One of his hottest records has
been Lightnin® Hopkins® “Mr.
Charlie, Your Rolling Mill Is Burn-
ing Down,” which he originally
aired when Hopkins died a few
months ago.

“Now I can’t get it off the air,”
Marshall says, “the requests are so
strong. The retailers here like it be-
cause it’s moving Hopkins’ catalog.
Just shows you that listeners’ taste is
never as Narrow as some program-
mers think.”

WKXI adds four records per week
and has a playlist of 40 records
“which is definitely enough,” says
Marshall. “We can play up to 12 an
hour with our commercial load, so it
takes us 3% hours to go through the
entire list. If we expanded it to 50 or
more it would mean less exposure
per record.” .

Cal Shields, program director of
L.A’s KACE-FM, says, “There’s
more of a wait-and-see attitude in
pop radio, rather than a program-
mer feeling in his gut that this is
good music and right for his station.

“In the *50s when | was growing
up in New York, you’d hear Johnny
Mathis followed by the Four Sea-
sons followed by Chubby Checker.
There was no segregation. The in-
dustry segregated itself by saying
this is a white. artist and this is a
black artist.

“Still,” Shields acknowledges,
“there are some pop things I can’t
play because they’re a little bit too
hard. I personally liked (Joan Jett’s)
‘T Love Rock ’n’ Roll,” but we
couldn’t add it.”

Duane Dancer, program director
of Fort Worth’s KWOK, concurs
that “a programmer’s aggressiveness
has to be in tune with his particular
area.”

“We get a wide cross section of
black listeners and, in general, black
radio is not as fragmented as white,
so the whole family hears the same
station. As a result you can’t be too
radical in any direction.” Yet
Dancer is still surprised by certain
records. He recalls, “I never thought
I'd play ‘Double Dutch Bus,’ but
that record proved itself.”

wwWw americanradiohistorv com

_ Pro-Motions

KUPL In ‘Paradise’ Promo

NEW YORK-—“Listen At Work,
Relax In Paradise,” a promotion ini-
tiated by KUPL-FM Portland, is
generating tremendous listener re-
sponse in the market, according to
Joe Ferguson, operations manager
for the beautiful music outlet.

Reply cards were sent to 5,500
businesses with 15 or more employ-
ees, which made each business eli-
gible for a morning drawing. Win-
ners who responded to their names
in 98 minutes scored a catered
breakfast of coffee and dougnuts or
a buffet lunch for their office. A
grand prize drawing June 11 will
send an office staff to lunch at
Trader Vic’s in Portland, and an in-
dividual on a trip for two to the Ba-
hamas for eight days at the Paradise
Island Resort and Casino with $1000
cash.

Buoyed by a 90% response rate,
Ferguson feels the promotion bodes
well for the station’s ratings. “It
really doesn’t take up a lot of air
space,” he notes. “There’s not much
superfluous talk, and we’re handling
it in normal stop sets. The goal was
to increase our morning drive and

direct mail, I can tell you that we'll
be doing more promotions like this
in the future.”

* Kk K

When the Seattle Mariners met
the Detroit Tigers Tuesday (25) at
the Kingdome in Seattle, KPLZ-FM
air personalities were out in force for
a station promotion called “Motown
Tribute Night.” The salute. to the
Motor City began one hour prior to
game time with a performance by
Annie Rose and Thrillers, after
which evening jock Tom Reddick
sang the National Anthem and
morning man Mark Ellis threw out
“the first ball.” Program director
Jeff King was MC.

The station, whose sister, KVI-
AM, broadcasts regular season
Mariner games, offered coupons
worth $1 off any reserved seat in a
joint promotion with Al’s Auto Sup-
ply stores in Seattle. “Theidea,” says
Ellis, “was to bring people out to the
ballpark and give them extra enter-
tainment for their sports dollar.”
The home team, by the way, pushed
past the visitors, 7-6, on a three-run,

away from home numbers, and

eight inning rally. Over 12,000 fans
while this is our first experience with

were in attendance.

 Out Of The Box

HOT 100/AC

TOLEDO-"It’s Gonna Take A Miracle” by Deniece Williams is “the nicest
tune I've heard come down the pike in quite some time,” says Rick Belcher,
program manager for WSPD-AM. The Columbia single “fits the adult con-
temporary format to a tee,” he notes, adding that “it doesn’t demand a lot to
listen to—you can enjoy a great deal without expanding real energy.” In con-
trast, he feels the new Juice Newton single, “Love’s Been A Little Bit Hard On
Me’* (Capitol), “is an immediate attention-grabber. When it comes on the ra-
dio, you know it. There’s enough bounce for our younger listeners, but it also
relates well to the 25-49 base.” He’s also enthusiastic about “Be Mine
Tonight,” the new single by Neil Diamond (Columbia). “He’s clearly demon-
strated an ability to grow with his audience. His excellent grasp of contempo-
rary music makes him a genius, certainly an automatic for any A/C station.”

AOR

STATE COLLEGE, Pa.—Sheldon Levine, the program-music director for
WQWK-FM, says that he gets a lot of requests for funk-oriented material,
which is why the station is hot on “Body Language” by Queen (Elektra). “It’s
very danceable,” he notes, “and it appeals to people who might not necessarily
like the Rick James school of funk.” He’s also high on “Hurt So Good,” one of
the station’s most requested tracks, by John Cougar, from his “American Fool”
record for Riva; and Heart’s new single, “This Man Is Mine” (Epic), which
Levine perceives as “mellower than their previous stuff but still rocky enough
to build anticipation for their LP.” But he says he’s most surprised by Am-
brosia’s “Satisfied” from the group’s Warner Bros. LP, “Road Island.” “People
are amazed to learn it’s Ambrosia, who established themselves with a softer
sound. But this track rocks out, and that’s what a college town like this wants to

BLACK/URBAN

ATLANTA—-“Flirt” by Cameo is going to have a big impact at the club and
radio level, predicts Larry Tinsley, program director for WAOK-AM. The cut,
taken from the group’s “Alligator Woman” LP for Chocolate City, is “very
funky, very danceable—typical Cameo.” He thinks that “We’ve Got The
Groove™ by A Taste of Honey (Capitol) is very “easy flowing, a perfect mass
appeal” follow-up to their last single, “I’'ll Try Something New.” Tinsley adds
that Steven & Sterling’s debut RCA single, “I'm In Love With You,” is “a mel-
low-type song with a chorus line that will mesmerize your mind.” The cut is
pulled from the band’s “One Magic Night” record, produced by Tito Jackson.

COUNTRY

GREENSBORO, N.C.—*There’s so much country product out now that you
really have to be careful about what you play,” says WTQR-FM program
manager Mark Tudor. “And we think we’ve got the hits.” They include “The
One That Got Away” (MCA) by Mel Tillis—"“He’s at his best on smooth bal-
lads, and there aren’t any negatives about this one, nothing to turn off a pas-
sive country listener”; “Ain’t No Money” by Rosanne Cash (Columbia), which
Tudor likes for its lyric repetition, appeal to younger listeners, and upbeat pro-
duction and guitar-playing by Rodney Crowell; and “She Used To Sing On
Sunday” by Larry Gatlin and the Gatlin Bros. (Columbia), a tune the pro-
grammer says balances nicely with the station’s music mix on the strength of its
strong beat and flowing harmonies. He adds that “I Fall To Pieces,” the elec-
tronically reproduced duet by the late singers Patsy Cline and Jim Reeves on
MCA, is “a proven winner by two of the finest singers in any music form. It’s
hard to believe the vocal blend. Remarkable.” LEO SACKS
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Thanks Billboard
for writing our ad.

‘The sophisticated funk of Funkapolitan 1s now
in America. Produced by August Darnell (Dr.
Buzzard’s Original Savannah Band,Kid Creole
AndThe Coconuts),mixed by John LLuongo and
including their British hit;As TheTime Goes By”

and“Run Run Run’On Pavillion Records & Iapes.
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Produced by August Darnell. Mixad by John Lucngo. Distributed by CBS Recods.© 1982 C3Sinc.
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Playlist Top Add Ons e

JUNE 5, 1982, BILLBOARD

PRIME MOVERS-NATIONAL

PAUL McCARTNEY AND STEVIE WONDER—Ebony And Ivory (Columbia)

TOTO—Rosanna (Columbia)
THE HUMAR LEAGUE—Don't You Want Me (A&M)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

% % KEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
®ADD-ONS—AIl records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A-Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

TOTO-Rosanna (Columbia)

THE HUMAN LEAGUE—-Don't You Want Me
(A&M)

PATRICE RUSHEN—Forget Me Nots (Elektra)

o ® TOP ADD ONS csmmm

HAIRCUT ONE HUNDRED - Love's Been A Little
Bit Hard On Me (Arista)

STEVIE NICKS—After The Glitter Fades
(Modern)

HEART-This Man Is Mine (Epic)

s BREAKOUTS soe—m

RICK SPRINGFIELD—What Kind Of Fool Am |
(RCA)

FRANK ZAPPA—Valley Girls (Barking Pumpkin}

GLEN FRYE—I Found Someone (Asylum)

KFI-AM—Los Angeles
(Roger Collins—MD)
Y PATRICE RUSHEN—Forget Me Nots 9-5
+ % SOFT CELL—Tainted Love 18-10
* DAZZ BAND—Let It Whip 7-3
#* SHEENA EASTON—When He Shines 20-15
# THE MOTELS—Only The Lonely 28-21
oo HAIRCUT ONE HUNDRED—Love Plus One
® JOURNEY—Still They Ride A
® SURVIVOR—Eye Of The Tiger A
o NEIL DIAMOND—Be Mine Tonight A
© VAN HALEN—Dancing in The Street A
© THE OAK RIDGE BOYS—So Fine A
® STEVIE NICKS—After The Glitter Fades A
® BLONDIE—Island Of Lost Souls B
© RONNIE MILSAP—Any Day Now B
® JUICE NEWTON—Love's Been A Little Bit Hard On Me
B

® ALABAMA—Take Me Oown X

® THE J. GEILS BAND—Ange| In Blue X

© QUARTERFLASH—Right Kind Of Love X

® EYE T0 EYE-Nice Girls X

® SPARKS—| Predict X

® HEART—This Man Is Mine X

® JOHN COUGAR—Hurts So Good X

© HUEY LEWTS AND THE NEWS—Hope You Love Me
Like You Say X

© BERTIE HIGGINS~Just Another Day in Paradise X

© FOREIGNER-Break It Up X

© KAMSAS-Play The Game Tonight X

® LESLIE PEARL~If The Love Fits Wear It X

KIQQ-AM—Los Angeles
(Robert Moorhead—M.D.)
Y% PAUL McCARTNEY AND STEVIE WONDER—E bony
And Ivory 1-1
%% THE HUMAN LEAGUE-Don't You Want Me 3-3
* ONE WAY—Cutie Pie 22-4
* DENIECE WILLIAMS~It's Gonna Take A Miracle 5.5
% DAZZ BAND—Let It Whip 4-2
© BOBBY CALDWELL-Jamaica B
® FOREIGNER—Break It Up B
© MICHAEL SMOTHERMAN—Crazy In Love B
© BLONDIE—Island Of Lost Souls B
o DR. HOOK—Loveline B
® SPARNS | Predict B
o THE STEVE MILLER BAND—-Abracadabra A
o GLEN FREY-| Found Somebody A
® CHEAP TRICK—!f You Want My Love A
© JOHN SCHNEIDER—Dreamin' A
® EVE TO EYE—Nice Girls A
© THE GAP BAND—Early In The Morning A
® RICK SPRINGFIELD—Calling All Girls A
® CHIC—Soup For One X
© RAINBOW—Stone Cold X
® JUICE NEWNTON—Love's Been A Little Bit Hard On Me
X

® FRANK BARBER ORCHESTRA—Hooked On Big Bands
X

o HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® STEVIE NICKS—After The Glitter Fades X

© THE BLASTERS—So Long Baby, Goodbye X

® ALESSI-Put Away Your Love X

® KANSAS— Play The Game Tonight X

® [RENE CARA— My Baby X

® THE J. GEILS BAND— Angel In Blue X

® LESUIE PEARL~ If The Love Fits Wear It X

® .38 SPECIAL— Caught Up [n You X

© RANDT CRUWFORD— One Hello X

© 0N AND SRMGELIS = I'll Find My Way Home X

© STEVIE WONDER— Do | Do X

© THE MONROES— What Do All The People Know X

® HALL & OATES— Your Imagination L

KRTH-FM—Los Angeles
{David Grossman—MD)

%% PATRICE RUSHEN—Forget Me Nots 9-5

%% TOTO—Rosanna 11-6
% DAZZ BAND—Let It Whip 17-12
% HAIRCUT ONE HUNDRED—Love Plus One 21-17

* HEART—This Man Is Mine 25-21

oo RICK SPRINGFIELD—What Kind Of Fool Am |

oo FRANK ZAPPA—Valley Girls

© STEVIE WONDER—O0 | Do B

© BLONDIE-Island Of Lost Souls B

© ALABAMA—Take Me Down B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

® THE J. GEILS BAND—Angel In Blue A

© MANHATTAN TRANSFER—Route 66 X

o THE STEVE MILLER BAND—Abracadabra X

® LESLIE PEARL-If The Love Fits Wear It X

® GLEN FREY—| Found Somebody X

KIMN-AM—Denver
(Doug Ericson—MD)

% % TOTO—Rosanna 5-2

% % THE HUMAN LEAGUE—Don't You Want Me 6-4

% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 10-7

% ASIA—Heat Of The Moment 18-8

* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 14-10

oo THE MOTELS—Only The Lonely

oo STEVIE NICKS—After The Glitter Fades

® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

© KARLA BONOFF—Personally B

® JOURNEY—Still They Ride A

© DONMIE IRIS~My Girl X

® ROBERTA FLACK—Making Love A

® SOFT CELL—Tainted Love X

® GREG KIHN—Happy Man X

® ALABAMA—Take Me Down X

© NEIL DIAMOND—Be Mine Tonight X

® BLONDIE—Island Of Lost Souls X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)
% % SOFT CELL—Tainted Love 14-5
% % DAZZ BAND—Let It Whip 167
% CHARLENE—|'ve Never Been To Me 12-8
% PAUL DAVIS—65 Love Affair 17-14
* TOTO—Rosanna 25-21
oo THE GAP BAND—Early In The Morning
oo HAIRCUT ONE HUNDRED—Love Plus One
o WILLIE NELSON—Aiways On My Mind B
® NICE GIRLS—Eye ToEye A
© ALABAMA—Take Me Down A
© THE STEVE MILLER BAND—Abracadabra A
® BLONDIE—(sland Of Lost Souis X
© STEVIE WONDER—Do | Do X
® SHEENA EASTON—When He Shines X
® HEART—This Man Is Mine X
® NEIL DIAMOND—Be Mine Tonight X
® JOHN SCHNEIDER—Dreamin’ X
® ROD STEWART—How Long X
© JUICE NEWTON—Love's Been A Little Bit Hard On Me

X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® LESLIE PEARL~If The Love Fits Wear It X

© RONNIE MILSAP—Any Day Now X

® QUEEN—Body Language X

® ELTON JOWN—Empty Garden X

KOPA-FM—Phoenix
—MD)
% % THE HUMAN LEAGUE—Don't You Want Me 10-6
% % TOT0~Rosanna 15-10
* LITTLE RIVER BAND—Man On Your Mind 19-16
% SHEENA EASTON—When He Shines 24-21
* ROBERTA FLACK—Making Love 29-26
oo ALABAMA—Take Me Down
@ HEART—This Man Is Mine
© NEIL DIAMOND—Be Mine Tonight B
® KARLA BOWOFF —Personally X
® GLEN FREY—I Found Somebody X

KCPX-FM—Salt Lake City
(Gary Waldron—MD)
%% TOTO-Rosanna 6-2
% NEIL DIAMOND—Be Mine Tonight 22-18
% THE MOTELS—Only The Lonely 29-24
% LESLIE PEARL—(f The Love Fits Wear It 31-28
v THE MONROES—What Do All The People Know 39-36
oo RICK SPRINGFIELD—What Kind Of Fool Am |
oo BONNIE RAITT—Me And The Boys
® CHEAP TRICK—If You Want My Love A
© AMBROSIA—How Can You Leave Me A
® LEROUX—The Last Safe Place On Earth A
© DIONNE WARWICK AND JOHNNY MATHIS—Friends In
Love A
© VAN HALEN—Dancing In The Street X
o BOW WOW WOW—| Want Candy X
® SPLIT ENI-Six Months In A Leaky Boat X
® STEVIE NICKS—After The Glitter Fades B
© THE STEVE MILLER BAND—Abracadabra B
® EYE TO EYE—Nice Girls B
® SOFT CELL—Tainted Love B
® 0'BRYAN—The Gigolo B
® SPARKS-| Predict B
© THE REDDINGS-Sittin' On The Oock Of The Bay B

KOAQ-FM—Denver
(Aan Sledge—MD)

% % LITTLE RIVER BAND~Man On Your Mind 15-7
% % RAY PARKER JR.—The Other Woman 16-8
* FRANKE AND THE KNOCKOUTS—Without You 8-3
% TOTO-Rosanna 11-5
% JUICE NEWTON—Love's Been A Little Bit Hard On

Me 18-11

Based on station playlists through Tuesday (5/18/82)

TOP ADD ONS -NATIONAL

SOFT CELL—Tainted Love (Sire)
HEART—This Man Is Mine (Epic)
THE MOTELS—Only The Lonely (Capitol)

@@ HEART—This Man Is Mine

oo STEVIE NICKS—After The Glitter Fades

© THE MOTELS—Only The Lonely A

© NEIL DIAMOND-Be Mine Tonight A

® JOURNEY=Still They Ride A

® BLONDIE—Island Of Lost Souis A

® THE J. GEILS BAND—Angel In Blue X

* DONNIE IRS—~My Girl B

® LOVERBOY—When It's Over B

© DENIECE WILLIAMS—It's Gonna Take A Miracle B

© ALABAMA—Take Me Down X

© HAIRCUT ONE HUNDRED~Love Plus One X

© SOFT CELL—Tainted Love X

© HUEY LEWYS AND THE NEWS—Hope You Love Me
Like You Say X

© RAINBOW-Stone Cold X

® KIM WILDE—Kids [n America X

® 38 SPECIAL—Caught Up In You X

KLUC-FM—Las Vegas
(Dave Vaa Stone—MD)

% % RAY PARKER, JR —The Other Woman 14-11

% % HOHN COUGAR—Hurts So Good 17-14

% FOREIGNER—Break It Up 23-19

% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 24-21

oo EYE TO EYE—Nice Girls

oo YAN HALEN—Dancing In The Street

® JOURMEY—Still They Ride B

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

© SOFT CELL—Tainted Love B

© THE MOTELS—Only The Lonely A

© THE J. GEILS BAND—Angel In Blue X

KZZP-FM—Mesa
Goddard—MD)
% % JUICE NEWTON—Love's Been A Little Bit Hard On
Me 18-10
Y % ROBERTA FLACK—Making Love 26-17
* JOHN COUGAR—Hurts So Good 25-18
% LOVERBOY—When It's Over 29-22
# JOURNEY—Still They Ride 30-25
oo SOFT CELL—Tainted Love
oo RICK SPRINGFIELD—What Kind Of Fool Am
® STEVIE WONDER—Do | Do X
® SURVIVOR—Eye Of The TigerA
® HEART—This Man s Mine B
® ALABAMA—Take Me Down B
© KARLA BONOFF—Personally B
© EYETO EYE—-Nice Girls B
® STEVIE NICKS—After The Glitter Fades B

KRSP-FM (FM-103)—Salt Lake City
(Lorraine Windgar—MD)
% % JOAM JETT AND THE BLACKHEARTS —Crimson And
Clover 14-8
% % JOHN COUGAR—Hurts So Good 1813
% KANSAS—Play The Game Tonight 23-17
® SOFT CELL—Tainted Love A
© THE STEVE MILLER BAND—Abracadabra A
© THE J. GEILS BAND—Angel In Blue A
© JOURNEY—Stili They Ride A
o RAINBOW—Stone Cold X
® STEVIE NICKS—After The Glitter Fades B
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B
o DEODATO—Happy Hour X
® JETHRO TULL~Fallen On Hard Times X
® SCORPIONS—No One Like You X

KFMB-FM—San Diego
(Glen McCartney—MD)

% % THE HUMAN LEAGUE—Don't You Want Me 2-1

%% SOFT CELL—Tainted Love 4-3

* TOTO—Rosanna 6-4

% ASIA-Heat Of The Moment 9-6

% JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 11-10

oo STEVIE NICKS—After The Glitter Fades

oo GLEN FREY—| Found Somebody

© THE STEVE MILLER BAND—Abracadabra A

® JETHRO TULL—Falling On Hard Times A

® KANSAS—Play The Game Tonight B

© THE MONROES—What Do All The People Know B

® HEART~This Man is Mine B

© HUEY LEWES AND THE NEWS—Hope You Love Me
Like You Say X

® MEN AT WORK—Who Can It Be X

® GREG KIHN—Testify X

® PAUL McCARTNEY—Ballroom Dancing X

® PAUL McCARTNEY —Take it Away X

® ASIA—Only Time Will Tell X

% SPARKS—| Predict 16-12

oo OLIVIA NEWTON-JOHN—Landslide

oo SURVIVOR—Eye Of A Tiger

® JOURNEY -Still They Ride B

® BLONDIE-Island Of Lost Souls B

® A FLOCK OF SEAGULLS—| Ran B

® LURA BRANIGAN—Gloria A

© AMBROSIA—How Can You Leave Me A

© SLOW CHILDREN—President Am | A

® GRASS ROOTS—Here Comes That Feeling Again X

KRQQ-FM—Tucson
(Zapokian/Hart—MD's)

% % TOTO-Rosanna 2-1

# % THE HUMAN LEAGUE—-Don't You Want Me 4-3

+* QUEEN-Body Language 13-10

% BLOMNDIE~(sland Of Lost Souls 18-11

+ .38 SPECIAL—Caught Up In You 20-12

© DENIECE WILLIAMS - t's Gonna Take A Miracle A

® GLEN FREY—| Found Someone A

© THE STEVE MILLER BAND—Abracadabra A

© KANSAS—Play The Game Tonight A

® JON AND VANGELIS—I'll Find My Way Home A

© EYE TO EYE—Nice Girls A

® ALABAMA—Take Me Down X

® DEODATO—Happy Hour X

® BERTIE HIGGINS—Just Another Oay In Paradise X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® SOFT CELL—Tainted Love B

® HEART—This Man Is Mine B

® LOVERBOY~When It's Over B

KTKT-AM—Tucson
(Bobby Rivers—MD)
% % RONMIE MILSAP—Any Day Now 14.7
% % JUICE NEWTON—Love’s Been A Little Bit Hard On
Me 17-9
% BERTIE HIGGINS—Just Another Day In Paradise 19-
13

% KARLA BOMOFF—Persanally 20-17

% NEIL DIAMOND-Be Mine Tonight 29-21

oo GLEN FREY—1 Found Somebody

oo RICK SPRINGFIELD—What Kind Of Fool Am |
© LARRY LEE—Don't Talk X

© MANHATTAN TRANSFER-Route 66 X

» STEVIE WONDER—Do | Do B

© ALABAMA-Take Me Down B

® STEVIE NICKS—After The Glitter Fades B

® HEART—This Man Is Mine B

Pacific Northwest Region

s % PRIME MOVERS s

TOTO—Rosanna (Cotumbia)

DAN FOGELBERG—Run For The Roses (Full
Moon/Epic)

PAUL McCARTMEY AND STEVIE WONOER—
Ebony And Ivory (Columbia)

memm® TOP ADD ONS s

THE STEVE MILLER BAND—Abracadabra
(Capitol)

DAZZ BANO—Let It Whip (Motown)

THE MONROES—What Do All The People Know
(Alfa)

s BREAKOUTS s

RICK SPRINGFIELO—What Kind Of Fool Am |
(RCA)

HARO TO SAY I'M SORRY—Chicago (Fultmoon/
Asylum)

LARRY ELGART & HIS ORCHESTRA—Hooked On
Swing (RCA)

KKXX-FM—Bakersfield
(Squires/Deroo—MD)

# % SOFT CELL—Tainted Love 6-1

# % QUARTERFLASH—Right Kind Of Love 26-19

* JOHN COUGAR—Hurts So Good 11-8

* LOVERBOY—When It's Over 14-10

% SAMMY HAGAR—Piece Of My Heart 16-12

oo BLONDIE-island Of Lost Souls

oo GENESIS—Paper Late

© RAINBOW-—Stone Cold X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® PAUL McCARTNEY —Ballroom Dancing X

© ELTON JOHN—Ball And Chain X

® RICK SPRINGFIELD—Calling All Girls X

® CHICAGO—Hard To Say I'm Sorry A

KGGI (99-1-FM)—Riverside
{Steve 0'Neil—MD)
Y% QUEEN-Body Language 20-14
*k gllg[(‘,[ WILLIAMS~t's Gonna Take A Miracle
* TOTO-Rosanna 7-4
% RICHARD DIMPLES FIELDS—If It Ain't One Thing It's
Another 10-6
+ SHALAMAR—A Night To Remember 17-15
oo ROBERTA FLACK—~Making Love
oo GLEN FREY—I Found Somebody
© HAIRCUT ONE HUNDRED—Love Plus One B
© NEIL DIAMOND—Be Mine Tonight B
o JEFFREY OSBORNE~| Really Don't Need No Light A
® THE GAP BAND~Early In The Morning A
® HEART—This Man Is Mine A
® .38 SPECIAL—Caught Up In You X
© RONNIE MILSAP—Any Day Now X
© THE STEVE MILLER BAND—Abracadabra X

KFXM-AM—San Bernardino
(lason McQueen—MD)
% % THE HUMAN LEAGUE-Don't You Want Me 3-2
Y% JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover 6-5
% LOVERBOY—When It's Over 12-8
% QUEEN-Body Language 17-10

KFRC-AM-San Francisco
(Jim Peterson—-MD)
Y JOAN JETT AND THE BLACKMEARTS—Crimson And
Clover 15-8
% % TOTO—Rosanna 16-9
% THE HUMAN LEAGUE—Don't You Want Me 22-14
+# THE 0’JAYS—| Just Want To Satisfy You 20-15
oo PATRICE RUSHEN—Forget Me Nots
® SOFT CELL-Tainted Love B
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B
© WAR—Outlaw B
© DONNIE IRIS—My Girl X
© THE REDDINGS—Sittin' On The Dock Of The Bay X
® JUICE NENTON—Love's Been A Little Hard On Me X
® BUCKNER AND GARCIA—Do The Donkey Kong X

KJR-AM —Seattle

(Benjamin Hil—MD)
® LARRY LEE-Don't Talk A
© LESLIE PEARL—if The Love Fits Wear It A
o LITTLE RIVER BAND—Man On Your Mind A
® TOTO—Rosanna A

KEZR-AM—San Jose
(Bob Harlow—MD)
% % TOTO—Rosanna 3-2
% % ASIA—Heat Of The Moment 4-3
% WILLIE NELSON—Always On My Mind 7-6
# FOREIGNER—Break it Up 10-7
% SOFT CELL-Tainted Love 23-11
oo THE STEVE MILLER BAND—Abracadabra
®e RICK SPREMGAELD-What Kind Of Fool Am |
® BLOMDE-(sland Of Lost Seuls B
© THE BOMROES-What Do All The People Know B
® EYETO EYE-Nice Girls B
© RAINBOW-Stone Cold B
© HAIRCUT ONE HUNDRED~Love Plus One A
o NEIL DIAMOND—Be Mine Tonight A
© PATRICE RUSHEN—Forget Me Nots A
© THE J. GEILS BAND—Angel In Blue X
® 38 SPECIAL—Caught Up In You X
® JOURNEY-Still They Ride X
® DEODATO—-Happy Hour X
© LESUIE PEARL—If The Love Fits Wear It X

KRLC-AM —Lewiston
(Steve MacKelvie—MD)
Y PAUL McCARTNEY AND STEVIE WONDER~Ebony
And lvory 1-1
% % DAN FOGELBERG—Run For The Roses 2-2
% ALABAMA-Take Me Down 8-5
% JUICE NEWTON—Love's Been A Little Hard On Me
139
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RICK SPRINGFIELD—What Kind Of Fool Am | (RCA)
CHICAGO—Hard To Say I'm Sorry (Fullmoon/Asylum)
SURVIVOR—Eye Of The Tiger (Scotti Bros.)

% RONNIE MILSAP—Any Day Now 19-14
o CHICAGO—Hard To Say I'm Sorry

oo STEVIE WONDER--Do | 00

© THE OAK RIDGE BOYS—So Fine B

© DR. HOOK-Loveline B

© JOHN SCHNEIDER~Dreamin’ B

® BiLL CHAMPLIN-Sara B

© BLONDIE—Island Of Lost Souls B

® MECO—Big Band Medley B

© THE J. GEILS BAND—Angel In Blue A

® PETER McCANN-—Dream Lover A

® JEFF LORBER—It's A Fact X

® LESUE PEARL—|f The Love Fits Wear It X
® PAT METHENY GROUP—Are You Going With Me X
© FRANKIE BLEU—Just For You X

® GLEN FREY—I've Found Somebody A

© ROSEANNE CASH—Ain't No Money A

© MICHAEL MURPHY—What's Forever For A

KGW-AM—Portland
(Janise Wojniak—MD)

% % DAN FOGELBERG—Run For The Roses 5-3

% % ROBERTA FLACK—Making Love 8-5

% EDDIE RABBITT—| Don't Know Where To Start 13-10

% JUICE NENTON~Love's Been A Little Bit Hard On
Me 16-11

+ KARLA BONOFF—Persanally 18-12

©o ROMNIE MILSAP—Any Day Now

oo CHICAGO—Hard To Say I'm Sorry

® LITTLE RIVER BAND—Man On Your Mind A

® MELISSA MENCHESTER—You Should Hear How She
TalksB -

® TOTO—Rosanna B

© BERTIE HIGGINS—)ust Another Day In Paradise A

® BILL LA BOUNTY—Never Gonna Look Back A

© JEFF LORBER—It's A FactA

KPLZ-FM—Seattle
(Greg Cook—MD)

% % PAUL McCARTNEY AND STEVIE WONDER—E bony
And lvory 1-1

% % DAN FOGELBERG—Run For The Roses 2-2

% SIMON AND GARFUNKEL—Wake Up Little Susie 4-3

* DIONNE WARWICK AND JOHNNY MATHIS—Friends

In Love 7-5

“ SHEENA EASTON—When He Shines 9-6

oo MELISSA MANCHESTER-You Should Hear How She
Talks

oo LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing

o MICHAEL FRANKS—Jealousy A

© TOT0O—Rosanna B

® ALABAMA-Take Me Down B

© BILL LA BOUNTY~Never Gonna Look Back B

KYYX-FM—Seattle
(Elvin lchiyama—MD)
%% TOTO—Rosanna 2-1
%% JOHN COUGAR—Hurts So Good 10-6
% ASIA—Heat Of The Moment 11-8
* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 18-9
# .38 SPECIAL—Caught Up In You 17-13
oo RICK SPRINGRIELD-What Kind Of Foal Am |
oo THE MONROES—What Do All The People Know
© SURVIVOR—Eye Of The Tiger A
© ROBERTA FLACK—Making Love A
© THE J. GEILS BAND—Angel In Blue X
© ALABAMA—Take Me Down X
L] ILJIOI;IE WARWICK AND JOHNNY MATHIS —Friends In
ove
® BERTIE HIGGINS—Just Another Day In Paradise X
® EYE TO EYE~Nice Girls X
® JEFF LORBER—It's A Fact X
* RAINBOW—Stone Cold X
© DENIECE WILLIAMS—It's Gonna Take A Miracle X
® SOFT CELL—Tainted Love B
© QUARTERFLASH—Right Kind Of Love B
© FOREIGNER—Break It Up B
® BLONDIE—Island Of Lost Souls B

KIRB-AM—Spokane
{Brian Gregory—MD)

Y% WILLIE NELSON—Always On My Mind 17-10

%% JUICE NEWTON—Love's Been A Little Bit Hard On
Me 19-14

% LITTLE RIVER BAND—Man On Your Mind 10-7

Y RONNIE MILSAP—Any Day Now 22-17

% HUEY LEWIS AND THE NEWS—Hope You Love Me

Like You Say 28-22

oo RICK SPRINGFIELD—What Kind Of Fool Am |

oo DAZZ BAND—Let it Whip

© THE MOTELS—Only The Lonely A

© KANSAS—Play The Game Tonight A

o ALDO NOVA—Fantasy X

® QUEEN—Body Language X

® .38 SPECIAL—Caught Up In You X

© RAINBOW-Stone Cold X

® VAN HALEN-Dancing In The Street X

® CHEAP TRICK-If You Want Me Love X

© MEN AT WORK~Who Can It Be X

® STEVIE NICKS—After The Glitter Fades XB

® ALABAMA-Take Me Down B

® QUARTERFLASH-Right Kind Of Love B

© THE STEVE MILLER BAND—Abracadabra B

© SOFT CELL—-Tainted Love D

® SURVIVOR—E ye Of The Tiger D

KCBN-AM—Reno
(Jim O’Neid—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—E bony
And Ivory 1-1

Y% QUEEN—Body Language 20-13

% MELISSA MANCHESTER—You Should Hear How She
Talks 28-21

* FOREIGNER—Break it Up 34-25

oo STEVIE NICKS—After The Glitter Fades

® RICK SPRINGFIELD—What Kind Of Fool Am | A

o THE STEVE MILLER BAND—Abracadabra A

© BLONDIE~Island Of Lost Souls A

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

© KIM WILDE—Kids In America A

® PATRICE RUSHEN—Forget Me Nots A

® GLEM FREY—| Found Someone A

® EYE TO EYE—Nice Girls B

® JOURNEY--Still They Ride B

KSFM-FM—Sacramento
(Mark Preston—MD)
% % CHARLENE—['ve Never Been To Me 5-2
Yo WILLIE NELSON—Aiways On My Mind 9-4
% THE HUMAN LEAGUE—Don't Your Want Me 14-9
* TOTO-Rosanna 23-14
o [ARLA BONOFF—Persanally
o SOFT CELL-Tainted Love
© DENIECE WILLIAMS~1t's Gonna Take A Miracle B
© ONE WAY—Cutie Pie B
® PATRICE RUSHEN—Forget Me Nots B

KTAC-AM—Tacoma
(Bruce Cannon—MD)
%% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 1-1

% % DAN FOGELBERG~Run For The Roses 14-12

* DIONNE WARWICK AND JOHNNY MATHIS—Friends
in Love 15-13

% SIMON AND GARFUNKEL—Wake Up Little Susie 16-
14

* EDDIE RABBITT—| Oon't Know Where To Start 17-15

® LEQ SAYER-Have You Ever Been In Love A

o LESUIE PEARL—If The Love Fits Wear It A

® BILL LA BOUNTY—Never Gonna Look Back A

® CASH--Ain't No Money Rosanne A

© BARBARA MANDRELL—Till Your Gone X

© MELISSA MANCHESTER—You Should Hear How She
Talks X

North Central Region

mmm % PRIME MOVERS s

THE HUMAN LEAGUE-Don't You Want Me
(A&M)

LOVERBOY—When It's Over (Columbia)

PAUL McCARTNEY ANO STEVIE WONOER—
Ebony And Ivory (Columbia)

o ® TOP ADD ONS s

TOTO-Rosanna (Columbia)

JUICE NEWTON—Love's Been A Little Bit Hard
On Me (Capitol)

MANHATTAN TRANSFER—Route 66 (Atiantic)

e BREAK OUTS oo

SURVIVOR—Eye Of The Tiger (Scotti Bros.)

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Asylum)

GLEN FREY-1 Found Someone (Asylum)

WGCL-FM—Cleveland
(Tom Jefleries—MD)

* % ELTOM JOWN— Empty Garden 14-8

% % LOVERBOY— When It's Over 15-9

* SOFT CELL— Tainted Love 7-3

* JOHN COUGAR- Hurts So Good 16-12

% JOAN JETT AND THE BLACKHEARTS - Cnimson And
Clover 20-16

© DEMECE WILLIAMS—It's Gonna Take A Miracle B

© VAN HALEN—Oancing In The Street B

© HAIRCUT ONE HUNDRED—Love Plus One B

© HEART—This Man Is Mine B

® FOREIGNER—Break It UpA

® ALABAMA—Take Me Down A

® JOURREY-StillThey Ride A

© THE STEVE MILLER BAND— Abracadabra A

© BLONDIE— Isiand Of Lost Souls A

© DIONNE WARWICK AND JOHNNY MATHIS— Friends
In Love X

© RONNIE MILSAP— Any Day Now X

© THE J. GEILS BAND— Angel In Blue X

o KiM WILDE— Kids In America X

o THE MONROES— What Do All The People Know X

CKLW-AM—Detroit
(Rosalee Trombley—MD)
sk THE HUMAN LEAGUE—Don’t You Want Me 31-13
% ROBERTA FLACK—Making Love 29-22
#e TOT0-Rosanna
© ROMNIE MILSAP—Any Day Now B
® JOHN SCHNEIDER—Dreamin’ X
© STEVIE WONDER—Do | Do X
© GLEN FREY—|'ve Found Somebody A
© CHICAGO—Hard To Say I'm Sorry A

WKRQ-FM—Cincinnati
(Tomy Galluzzo—MD)
% % LOVERBOY—When t's Over 3-1
Y v JOAN JETT AND THE BLACKHEARTS~Crimson And
Clover 5-2
% ASIA—Heat Of The Moment 11-8
% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 129
+ GREE GUIDRY—Goin’ Down 17-13
®o JUICE NEWTON-Love's Been A Little Bit Hard On

L] ;‘l;m—Eye Of The Tiger
WZZP-FM-Cleveland

(Bob McKay—MD)

%% PAUL McCARTNEY AND STEVIE WONDER—Ebony
And lvory 1-1

% % ROBERT FLACK —Making Love 2-2

* LITTLE RIVER BAND—Man On Your Mind 7-4

% RAY PARKER JR.~The Other Woman 9-5

% EDDIE RABBITT-~! Don't Know Where To Start 11-8

oo HIIE WARWICK AND JOHNNY MATHIS—Friends
n Love

oo MANHATTAN TRANSFER—Route 66

© DONME IRIS—My Girl X

© JOHN SCHREIDER—Dreamin’ X

© SIMON AND GARFUNKEL-Wake Up Little Susie X

© DEMECE WILLIAMS—1t's Gonna Take A Miracle X

© ELTON JOHN—Empty Garden X

o NEIL DIAMOND—Be Mine Tonight B

WDRQ-FM—Detroit

(Deena Rimmer—MD)
% % RICK JAMES-Dance Wit' Me 12-6
% % THE TIME-Girl 23-18

(Continued on next page)
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® Continued from opposite page

* BLOODSTONE—We Go A Long Way Back 17-14
* STEVIE WORDER—Do | Do 30-20

s THE HIBAKN LEAGUE—Don't You Want Me 28-27
oo JEFFREY DSMORNE—| Really Don't Need No Light
oo |MAGINATION=)ust An lllusion

® JUNIOR-Too Late A

® CYBROTON—Cosmic Cars B

© FELIX AND JARVIS—Flamethrower Rap B

WBZZ-FM—Pittshurgh
(Chuck Tyler—MD)
% % SOFT CELL—Tainted Love 8-3
% % THE HUMAN LEAGUE-Don't You Want Me 14-8
* PAUL DAVIS—65 Love Affair 27-23
* TOTO—Rosanna 28-24
 DAZZ BAND—Let It Whip 29-25
© RICK SPRINGFIELD —What Kind Of Fool Am | A
© THE MOTELS—Only The Lonely A
© LOVERBOY-When It's Over A
© GLEN FREY~| Found Somebody A
® KANSAS-—Play The Game Tonight X
® STEVIE MICKS—After The Glitter Fades X
© THE STEVE MILLER BAND—-Abracadabra B
® JUICE NEWTON—Love's Been A Little Bit Hard On Me
B

© JOHN COUGAR-Hurts So Good B

WXKX-FM—Pittshurgh
{Clark lngram—MD)
s % ASIA—Heat Of The Moment 1-1
% % TOTO—Rosanna 5-2
 KANSAS—Piay The Game Tonight 11-8
% JOAR JETT AND THE BLACKHEARTS—Crimson And
Clover 15-12 .
s JOURMEY—Still They Ride 22-17
oo GENESIS—Paper Late
oo GLEN FREY—| Found Somebody
© THE STEVE MILLER BAND—Abracadabra B
® ASIA—Here Comes The Feeling A
© GREG KIHN-Testify X
© PAUL McCARTNEY—Take It Away X
© HUEY LEWIS AND THE NEWS—Working For A Living X
© THE MOTELS—Only The Lonely X
o QUARTERFLASH—Right Kind Of Love X
® THE MONROES—What Do All The People Know X

WYYS-FM—Cincinnati
(Barry james—MD)
% % EDDIE RABBITT—| Don't Know Where To Start 13-6
¥ % RICK SPRINGFIELD—Don't Talk To Strangers 22-15
s [N FOGELBERGE—Run For The Roses 2-1
* SHEEMA EASTOM—When He Shines 23-17
s DINHE WARAICK AND JOHNNY MATHIS—Friends
in Love 24-19
oo NEIL DIAMOND—Be Mine Tonight
oo BERTIE HIGGINS—Just Another Day In Paradise
© ALABAMA-Take Me Down A
® JUICE NEWTON—Love's Been A Little Bit Hard On Me

A
© T.G. SHEPPARD—Finally A

WNCE-AM—Columbus
{(Steve Edwards—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 1-1
% % DAN FOGELBERG—Run For The Roses 2-2
 ROBERTA FLACK—Making Love 3-3
* SIMON AND GARFUNKEL—~Wake Up Little Susie 7-4
 BERTIE HIGGINS—Just Another Day In Paradise 12-8
oo HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say
oo MELISSA MA

MANCHESTER—You Should Hear How She
Talks
© JEFFREY OSBORNE—| Really Don't Need No Light B

WXGT-FM—Columbus
{Teri Nutter—MD)
% % ASW—Heat Of The Moment 10-6
s s RAY PARKER JR.—The Other Woman 12-8
 DAN FOGELBERG—Run For The Roses 9-5
* TOTO—-Rosanna 18-13
s JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 20-15
e WILLIE NELSON—Always On My Mind
oo VAN HALEN—Dancing In The Street
® LOVERBOY—When It's Over X
© QUEEN—Body Language X
® .38 SPECIAL—Caught Up In You X
® KANSAS—Play The Game Tonight X
= JOHN COUGAR—Hurts So Good B

WK1)-FM-Louisville
{Dave McCann—MD)

% % PAUL McCARTNEY AND STEVIE WONDER--1-1

% % WILLIE NELSON—Always On My Mind 18-11

* FRANKE AND THE KNOCKOUTS—Without You
Another Lonely Night 11-8

* LITTLE RIVER BAND—Man On Your Mind 13-9

* TOTO—Rosanna 15-10

oo THE MOTELS—Only The Lonely

oo ALABAMA-Take Me Down

© RAY PARKER JR.~The Other Woman B

© KARLA BONOFF —Personally B

© EDDIE RABBITT—I Don't Know Where To Start A

® STEVIE NICKS—After The Glitter Fades X

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

® BERTIE HIGGINS~Just Another Day In Paradise X

Southwest Region
mmm* PRIME MOVERS mesmm

TOTO-Rosanna (Columbia)

ELTON JOHN—Empty Garden (Geffen)

PAUL McCARTNEY AND STEVIE WONDER -
Ebony And Ivory (Columbia)

mmmm® TOP ADD ONS mwssmm

ALABAMA-Take Me Down (RCA)
STEVIE WONDER—-Do ! Do (Tamla)
THE MOTELS—0Only The Lonely (Capitol)

swmmme BREAK OUTS mussmess

RICK SPRINGFIELD-What Kind Of Fool Am |
(RCA)

KVIL-FM—Dallas
{Denisa/Chuck Rhodes—MD's)
% % ROBERT FLACK—Making Love 8-4
% % ELTON JORN—-Empty Garden 13-9
* DENIECE WILLIAMS—It's Gonna Take A Miracle 15-
12

% DIONME WARWICK AND JOHNNY MATHIS—Friends
In Love 16-13

* JUICE NEWTON—Love's Been A Little Hard On Me
20-17

e KARLA BONOFF—Personally

oo STEVIE WONDER-Do | Do

o EDDIE RABBITT—| Don't Know Where To Start A

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

KEGL-FM—Ft. Worth
(Bill Hayes—MD)
s % KANSAS—Play The Game Tonighl 16-11
% % SCORPIONS—No One Like You 29-18
* AMBROSIA—How Can You Leave Me 21-16
 CHUBBY CHECKER—Harder Than Diamond 25-19
 THE MONROES—What Do All The People Xnow 26-20
oo QUARTERFLASH—Right Kind Of Love
© JON AND VANGEUIS—('ll Find My Way Home B
® JOURNEY=Still They Ride B
o FOREIGNER-Break It Up B
© THE STEVE MILLER BAND—Abracadabra B
® THE ). GEILS BAND—Angel In Blue A
© GREG KIMN—Happy Man X
o SURVIVOR-Eye Of The Tiger A
© THE MOTELS—Only The Lonely X
® PAUL McCARTNEY AND STEVIE WONDER—E bony And
Ivory X
. ABLOCIOFSEAGUI.LS—I Ran X
© SPARKS—| Predict X

KRLY-FM—Houston
(Steve Harris—MD)
® [MAGINATION—Just An lllusion A
® JUNIOR—Too Late A
© LARRY GRAHAM—Don't Stop When Your Hot A
© RICH LITTLE—A President’s Rap A
® ATLANTIC STARR—Love Me Down A

WEZB-FM—New Orleans
(Jerry Loosteau—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—Ebony
And Ivory 3-1
* % QUEEN-Body Language 6-4
 SOFT CELL—Tainted Love 18-13
% DAZZ BAND—-1et It Whip 25-14
* TOT0-Rosanna 22-17
oo WILLIE NELSON—Always On My Mind
oo LOVERBOY~When It's Over
© THE MOTELS—Only The Lonely A
© RICK SPRINGFIELD—What Kind Of Fool Am | A
® GLEN FREY—I Found Somebody A
® STEVIE MICKS—After The Glitter Fades X
® ELTON JOHN—Empty Garden B
© THE STEVE MILLER BAND—Abracadabra B

WTIX-AM —New Orleans
(Grey Franklin—M0)
% % THE HUMAN LEAGUE—Don't You Want Me 4-2
% % FRANKE AND THE KNOCKOUTS—Without You 17-9
s SHEENA EASTON—When He Shines 20-10
s SHALAMAR-A Night To Remember 21-11
# HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say 31-21
oo JOURNEY—Stili They Ride
oo THE MOTELS—Only The Lonely
© ALABAMA-— Take Me Down A
© SOFT CELL- Tainted Love A
» THE ). GEILS BAND— Angel In Blue A
© JOHN SCHNEIDER~ Dreamin’ A
© STEVIE WONDER— Do | Do B
® JUICE NEWTON— Love's Been A Little Hard On Me B
® 38 SPECIAL- Caught Up In You B
® ALDO NOVA- Fantasy B

KEEL-AM—Shreveport

Tom Kenny—MD)
% % PAUL McCARTMEY AND STEVIE WONDER—Ebony
And Ivory 1-1

s % TOTO-Rosanna 11-6

s DAN FOGELBERG—Run For The Roses 3-2

 SIMON AND GARFUNKEL—Wake Up Little Susie 5-3

* RAY PARKER JR.~The Other Woman 6-4

oo ALABAMA~Take Me Down

. IELISBSA MANCHESTER~You Should Hear How She
Talks

© HAIRCUT ONE HUNDRED - Love Plus One X

© LITTLE RVER BAND—Man On Your Mind X

® ASiA—Heat 0f The Moment X

@ FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X

KHFI-FM—Austin
(Ed Volkman—MD)

L 23 JUI(I:g NEWTON-Love's Been A Little Hard On Me
19-

% % QUEEN—Body Language 20-11

# HUEY LEWIS AND THE NEWS—Hope You Love Me

Like You Say 30-14

% THE MOTELS—Only The Lonely 22-15

% 38 SPECIAL—Caught Up In You 24-18

® SOFT CELL—Tainted Love B

® ALABAMA-Take Me Down B

© ROBERTA FLACK—Making Love B

© RONNIE MILSAP—Any Day Now B

® MCEGIRLS—Eye To Eye A

© THE STEVE MILLER BAND—Abracadabra A

 NEIL DIAMOND-Be Mine Tomight A

© JOURNEY -Still They Ride A

© KARLA BONOFF —Personaliy A

© VAN HALEN-Dancing In The Streets A

® THE ). GEILS BAND—Angel In Blue A

® STEVIE NICKS—After The Glitter Fades X

® POINT BLANK—Let Her Go X

© RAINBOW-Stone Cold X

® BERTIE HIGGINS—Just Another Day In Paradise X

KLUV-FM—-Dallas
(Rivers/ Morgan—MD)

s % RONNIE MILSAP—Any Day Now 11-6

# % SHEENA EASTON-When He Shines 15-8

% JUICE NEWTON—Love’s Been A Little Hard On Me
16-9

% KARLA BONOFF—Personally 17-11

* DENIECE WILLIAMS-It's Gonna Take A Miracle 21-
14

oo NEIL DIAMOND-Be Mine Tonight

o {ARRY LEE—Don't Talk

© STEVIE WONDER—Do | Do B

© DOROTHY MOORE—What's Forever For A
® CHARLIE ROSS—The High Cost Of Loving A

KFMK-FM—Houston
{Jerry Steele—MD)
%% OLIVIA NEWTON-JOHN—Make A Move On Me 15:5
s % RONNIE MILSAP—Any Day Now 11-7
o JUICE NEWTON—Love's Been A Little Bit Hard On
Me 20-15
 NEI DIAMOND-Be Mine Tomght 25-19
# ROBERTA FLACK—Making Love 30-22
oo EDDIE RABBITT—| Qon't Know Where To Start
oo ALABAMA-Take Me Down
© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing Z

KBFM-FM—McAllen-Brownsville
(Steve Owens—MD)

# % TOT0-Rosanna 12-2

# & ASIA—Heat Of The Moment 11-5

+ ROBERTA FLACK—Making Love 16-11

* JOHN COUGAR-Hurts So Good 1512

 DOMNIE IRIS—My Giri 21-19

oo SOFT CELL—Tainted Love

oo ALABAMA-Take Me Down

® JOURNEY-Still They Ride A

® PATRICE RUSHEN—Forget Me Nots A

© BLONDIE—Island Of Lost Souls A

© JOHN SCHNEIDER—Dreamin’ A

© SURVIVOR—Eye Of The Tiger A

* STEVIE WONDER—Do | Do X

® EYE T0 EYE—Nice Girls X

® THE ). GEILS BAND—Angel (n Blue X

© DIONNE WARWICK AND JOHNNY MATHIS—Friends In

Love X
© DAZZ BAND—Let It Whip X

WQUE-FM—New Orleans
{Chris Bryan—MD)

% % LITTLE RIVER BAND—Man On Your Mind 8-5

%% DAN FOGELBERG—Run For The Roses 9-6

* EDDIE RABBITT~! Don't Know Where To Start 10-7

* DOMNIE IRIS-My Girl 14-10

# JUICE NEWTON--Love's Been A Little Bit Hard On
Me 17-12

oo PATRICE RUSHEN—Forget Me Nots

oo ALABAMA-Take Me Down

© DENIECE WILLIAMS—It's Gonna Take A Miracle B

® STEVIE NICKS—-After The Glitter Fades B

© BERTIE HIGGINS—Jusl Another Day In Paradise B

® QUINCY JONES FEATURING JOHN DENVER--One
Hundred Ways B

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say A

KOFM-FM—Oklahoma City
(Chuck Morgan—MD)

% % ELTON JOHN—Empty Garden 12-8

% % TOTO—Rosanna 16-10

# RAY PARKER, JR.—The Other Woman 1813

% RONNIE MILSAP—Any Day Now 20-16

* ASIA—Heat Of The Moment 19-14

oo JOHN COUGAR—Hurts So Good

© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B

© THE OAK RIDGE BOYS—So Fine B

® SOFY CELL—Tainted Love B

© FRANKE AND THE KNOCXOUTS—Without You (Not
Another Lonely Night) B
® .38 SPECIAL—Caught Up In You A

© RICK SPRINGFIELD—What Kind Of Fool Am | A

© RAINBOW--Stone Cold A

© LESUIE PEARL—If The Love Fits Wear It A

© THE MOTELS—0Only The Lonely X

© DIONNE WARWICK AND JOHNNY IlTHlS—Frlends In
Love X

© VAN HALEN-Dancing In The Street X

© DIONNE IRIS—My Girl X

WFMF-FM—Baton Rouge
(Wayne Watkins—-MD)
% % JUICE NEWTON—Love’s Been A Little Bit Hard On
Me 20-14
% % ALABAMA—Take Me Down 28-22
* TOTO—Rosanna 3-4
% 38 SPECIAL—Caught Up In You 25-20
+ STEVIE WONDER-Do | Do 29-24
oo QUEEN-Body Language
oo JOURNEY-Still They Ride
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B
® KANSAS—Play The Game Tonight B
o SOFT CELL-Tainted Love A
© BLONDIE ~Island Of Lost Souls A
© PAUL McCARTNEY—Here Today LPD

KINT-FM—Ei Paso
(Patty Zibbo—MD)
# % KANSAS—Play The Game Tonight 10-4
* % TOTO-Rosanna 14-6
* llllctslgMON-Love's Been A Little Bit Hard On
Me 15
% ROBERTA FLACK-Making Love 16-10
s RONNIE MILSAP—Any Day Now 18-11
oo RICK SPRINGAELD—-What Kind Of Fool Am |
oo AMBROSIA-How Can You Leave Me
© CHEAP TRICK—I You Want My Love A
© EYE TO EYE—Nice Girls A
© LEROUX-The Last Safe Place On Earth A
® SOFT CELL-Tainted Love B
® VAN HALEN—Dancing In The Street B

KILE-AM—Galveston
(Scott Taylor—MD)
% % ELTON IOHN-Empty Garden 22-8
% % TOTO—Rosanna 20-9
s FRANKE AND THE KNOCKOUTS-Without You (Not
Another Lonely Night) 9-4
* ASIA—Heat Of The Moment 10-7
* JOHN COUGAR—Hurts So Good 23-19
oo RICK SPRINGFIELD—-What Kind 0f Fool Am |
@@ SOFT CELL-Where Did Our Love Go
» THE J. GEILS BAND—Angel In Blue A
© THE STEVE MILLER BAND-Abracadabra A
® THE MONROES—What Do All The People Know A
© BOW WOW WOW—| Want Candy A
© SAMMY HAGAR—Piece Of My Heart X
» DEODATO—Happy Hour X
© RAINBOW—Stone Cold X
o FOREIGNER—Break it Up X
© HEARY-This Man Is Mine B
© QUEEN—Body Language B
© NEIL DIAMOND—-Be Mine Tonight B
© HUEY LEWIS AND THE NEWS—Hope You Love Like
You Say B

KVOL-AM —Lafayette
(Phil Rankin—MD)

% % TOTO-Rosanna 7-2

s % THE HUMAN LEAGUE—Don’t You Want Me 11-7

% ASiA-Heat Of The Moment 13-8

% RONNIE MILSAP—Any Day Now 25-18

* HEART—This Man Is Mine 29-21

© DAZZ BAND—Let It Whip A

© NEIL DIAMOND—Be Mine Tonight A

® KARLA BONOFF—Personally A

© AMBROSIA— How Can You Leave Me A

® RICK SPRINGFIELD— What Kind Of Fool Am | A

© BOW WOW WOW— | Want Candy A

® EYETO EYE- Nice Girls X

© SOFT CELL- Tainted Love X

© THE STEVE MILLER BAND— Abracadabra X

o ALABAMA— Take Me Down X

© DIONNE WARWICK AND JOHNNY MATHIS— Friends
In Love X

® GREG KIHN— Happy Man X

® LE ROUX~ The Last Safe Place On Earth X

® SHAKIN' STEVENS— You Drive Me Crazy X

© LESLIE PEARL~ If The Love Fits Wear It X

© SPARKS— | Predict X

© DENIECE WILLIAMS— [t's Gonna Take A Miracte X

© MELISSA MANCHESTER- You Should Hear How She
Talks X

Midwest Region

s % PRIME MCVERS s

TOTO-Rosanna (Columbia)

JOAN JETT AND THE BLACKHEARTS—Crimson
And Clover (Boardwalk)

PAUL McCARTNEY AND STEVIE WONDER—
Ebony And vory (Columbia)

les Radio Action

Based on station playlists through Tuesday (5/18/82)

mamm® TOP ADD ONS mmmem

NEIL DIAMOND~Be Mine Tonight (Columbia)

KANSAS—~Play The Game Tonight (Kirschner)

HUEY LEWIS AND THE NEWS—Hope You Love
Me Like You Say You Do (Chrysalis)

w8 REAKOUTS s

RICK SPRINGFIELD—What Kind Of Fool Am |
(RCA)

GLEN FRYE-| Found Someone (Asylum)

SURVIVOR—Eye Of The Tiger (Scotti Bros.)

WLS-AM—Chicago
{(Dave Denver—MD)
% % CHARLENE - 've Never Been ToMe 10-6
% % TOTO--Rosanna 14-10
% .38 SPECIAL—-Caught Up In You 36-28
oo KANSAS-—Play The Game Tonight
© JOURNEY —Still They Ride B
© CHEAP TRICK—If You Want My Love X

WLS-FM-Chicago
{Dave Denver—MD)
% % TOTO-Rosanna 14-10
% % JOAN JETT AND THE BLACKHEARTS— Crimson And
Clover 29-17
s THE MOTELS—Only The Lonely 28-24
# 38 SPECIAL—Caught Up In You 36-28
® CHEAP TRICK-If You Want My Love A
® GENESIS—Paper Late A
® JOHN COUGAR-Hurts So Good B
® JOURNEY—Still They Ride B

WZUU-FM—Milwaukee
{Bill Sharron—MD)
oo KARLA NOBOFF —Personally
oo BERTIE HIGGINS—Just Another Day In Paradise
© CAROLE KING—One ToOne A

KDWB-AM—Minneapolis
(Karen Anderson—MD)
e THE HUMAN LEAGUE—Don't You Want Me
e JUICE NEWTON—Love's Been A Little Bit Hard On

Me
© NEIL DIAMOND—Be Mine Tonight A
© THE MOTELS—-Only The Lonely X
® KANSAS—Play The Game Tonight X
® MECO—Big Band Medley X

KSLQ-FM—St. Louis
{Johnnie King—~MD)
% % PAUL McCARTNEY & STEVIE WONDER—Ebony Adn
tvory 1-1
% % T0T0-Rosanna 11-6
% FOREIGNER—Break It Up 19-10
# JUICE NEWTON-Love's Been A Little Bit Hard On
Me 23-12
* TOMMY TUTONE-867-5309/Jenny 2217
oo RICK SPRINGFIELD—What Kind Of Fool Am 1
© MANHATTAN TRANSFER—Route 66 X

KSTP-FM (KS-95)-St. Paul
(Chuck Napp—MD)
% % LITTLE RIVER BAND—Man On Your Mind 13-7
s % SHEENA EASTON—When He Shines 12-10
 ELTON JOHN—Empty Garden 2-2
* PAUL IcuRTIEY AND STEVIE WONDER-Ebony
And Ivory
oo HUEY IIWIS AND THE NEWS—Hope You Love Me
Like You Say
oo NEIL DIAIMID—Be Mine Tonight
© TOT0-Rosanna B
© DONNIE IRIS—My Girl B
© ALABAMA-Take Me Down A
® THE ). GEILS BAND—Freeze-Frame X
© BARRY MANILOW—Let’s Hang On X

WIKS-FM —Indianapolis
(Jay Stevans—MD)
%% JOHN COUGAR—Hurts So Good 1-1
s % KANSAS—Play The Game Tonight 11-2
% PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 10-6
 ASIA--Heat Of The Moment 12-8
 THE HUMAN LEAGUE--Don't You Want Me 15-9
oo SURVIVOR-Eye Of The Tiger
oo FRANKE AND THE KNOCKOUTS—Without You
® THE MONROES—What Do All The People Know A
© DONNIE IRIS—My Girl A
© THE MOTELS—Onty The Lonely B
 FOREIGNER—Break It Up B
* RAINBOW—Stone Cold X
® CHEAP TRICK~If You Want My Love X
® DEODATO-Happy Hour X
© AMBROSIA—How Can You Leave Me X
® GENESIS—Paper Late A

KBEQ-FM—Kansas City
(Maja Britton—MD) ~

s % THE HUMAN LEAGUE—Don’t You Want Me 8-5

% % SHEENA EASTON—When He Shines 14-10

w JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 20-13

* LOVERBOY—When It's Over 23-18

+ DONNIE IRIS—My Girl 32-27

© Van Halen—Dancing in The Street B

® QUEEN—Body Language B

© HUEY LEMIS AND THE NEWS—Hope You Love Me
Like You Say B

® THE MOTELS—Only The Lonely B

© STEVE NICKS—After The Glitter Fades B

® SURVIVOR—Eye Of The Tiger A

® ALABAMA—Take Me Down A

© THE STEVE MILLER BAND—Abracadabra A

® SOFT CELL—Tainted Love A

o NEIL DIAMOND—Be Mine Tonight A

» EYE TO EYE—Nice Girls A

© BLONDIE--Island Of Lost Souls A

© RICK SPRINGFIELD—WhatKind Of Fool Am | A

WISM-AM —Madison
(Barb Starr—MD)

% % DONNIE IRIS—My Girl 20-9

% % T.6. SHEPPARD—Finally 28-25

* EDDIE RABBITT—| Don't Know Where To Start 13.8

* JUICE NEWTON—Love's Been A Little Bit Hard On
Me 23-13

s MELISSA MANCHESTER-You Should Hear How She
Talks 25-14

® LESLIE PEARL—If The Love Fits Wear It X

® STEVIE NICKS —Aftes The Glitter Fades X

® HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say X

© RAY PARKER JR.~The Other Woman B

© ALABAMA-Take Me Down B

WZEE-FM—Madison
(Matt Hudson—MD)
% % ASIA—Heat Of The Moment 11-5
* % THE HUMAN LEAGUE—Don't You Want Me 13-9
+ LITTLE RIVER BAND—Man On Your Mind 15-10
# .38 SPECIAL—Caught Up In You 21-16
s JOURMEY-Still They Ride 27-23
oo CHICAGD—Hard To Say I'm Sorry

www.americanradiohistorv.com

oo GLEN FREY—i Found Somebody

© SURVIVOR—Eye Of The Tiger A

© GREG KIHN—Happy Man A

© PATRICE RUSHEN—Forget Me Nots X
© BLONDIE-Island Of Lost Souls X

© EYE TO EYE—Nice Girls X

© KANSAS—Piay The Game Tonight B
© BARRY MANILOW—Let's Hang On B
© RAINBOW-—Stone Cold B

® KARLA BONOFF—Personally B

WLOL-FM—Minneapolis
{(Phil Huston—MD)
% % PAUL McCARTNEY AND STEVIE WONDER—E bony
And Ivory 1-1
% % THE HUMAN LEAGUE~Don’l You Want Me 52
% RAY PARKER, JR.—The Dther Woman 73-
 TOTO-Rosanna 8-5
* JOHN COUGAR—Hurts So Good 16-12
oo RICK SPRINGFIELD—What Kind Of Fool Am |
oo MELISSA MANCHESTER—You Should Hear How She

Talks
® THE ). GEILS BAND—Angel (n Blue B
® HEART—This Man Is Mine B
o KIM WILDE-Kids In America B
o PATRICE RUSHEN—Forget Me Nots A_
© LAURA BRAUNIGAN—Gloria A
® BLONDIE—(sland Of Lost Souls A
® JOURNEY—Still They Ride A
® LEROUX—The Last Safe Place On Earth X
® KARLA BONOFF —Personally X
© BOW WOW WOW~| Want Candy X
© THE PIN-UPS—Song On The Radio X

WOW-AM—Omaha
(Michael Shane—MD)
% % PAUL McCARTMEY AND STEVIE WONDER—Ebony
And Ivory 1-1
% % JUICE NENTON—Love's Been A Little Bit Hard On
Me 10-6
* RONNIE MILSAP—Any Day Now 14-9
% WILLIE NELSON—Always On My Mind 17-11
oo KARLA BONOFF—Personally
© THE MOTELS—Only The Lonely N
® ASIA—Heat Of The Moment N
© JOHN COUGAR—Hurts So Good N
© .38 SPECIAL—Caught Up In You N
© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover N
© ALDONNOVA—Fantasy N
© LOVERBOY—When It's Over N
o QUEEN—Body Language N
® HEART—This Man Is Mine N
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say N
® RAY PARKER JR.—The Other Woman N

KXOK-AM—St. Louis
(Lee Douglas—MD)
# # PAUL DAYIS—65 Love Affar 11-3
% % RONMIE MILSAP—Any Day Now 12-8
 WILLIE NELSON—Always On My Mind 16-11
oo KEIL DIAMOND—Be Mine Tonight
®o JUICE NEWTON=Love's Been A Little Bit Hard On
Me

WSPT-FM—Stevens Point
(Brad Fuhr—-MD)

%% TOTD—Rosanna 12-6

s % JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 14-8

 PAUL McCARTNEY AND STEVIE WONDER—Ebony

And Ivory 1-1

% THE HUMAN LEAGUE—Don't You Want Me 2-2

% ASIA—Heat Of The Moment 5-4

oo THE STEVE MILLER BAND—Abracadabra

oo GLEN FREY—( Found Somebody

© STEVIE MICKS—After The Glitter Fades B

© THE J. GEILS BAND—Ange! In Blue B

© JOURNEY-Still They Ride B

© RICK SPRINGFIELD—What Kind Of Fool Am | A

© VAN HALEN—-Dancing In The Street A

© BLONDIE—Island Ot Lost Souls X

» EYE TO EYE—Nice Girls X

© RAINBOW-Stone Cold X/D

© SCORPIONS—No One Like You X/D

© BOW WOW WOW—| Want Candy X/D

® THE MONROES—What Do All The People Know X/D

® SPARXS— Predict X/D

KFYR-AM—Bismarck
(Dan Brannan—MD)

# % TOTO-Rosanna 8-4

+ % DONNIE IRIS—My Girl 11-8

% JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover 13-9

% RONNIE MILSAP—Any Oay Now 16-12

# JUICE NEWTON—Love's Been A Little Bit Hard On
Me 18-14

© LITTLE RIVER BAND—Man On Your Mind B

© JOHN COUGAR—Hurts So Good B

® ALABAMA—Take Me Down B

© KANSAS—Play The Game Tonight B

 JON AND VANGELIS-1'll Find My Way Home A

© THE MOTELS—Only The Lonely A

© LOVERBOY—When It's Over A

® RICK SPRINGFIELD—What Kind Of Fool Am | A

© AMBROSIA-How Can You Leave Me X

© NEIL DIAMOND-Be Mine Tomght X

* JOURNEY—Still They Ride X

® STEVIE NICKS-After The Glitter Fades X

© .38 SPECIAL—Caught Up In You X

© THE CARPENTERS—Beechwood 4-5789 X

© JOHMN DENVER—Shanghai Breezes X

© MIKE POST—Theme From Magoum P.1 X

© SIMON AND GARFUNKEL—Wake Up Littie Susie X

KIOA-AM—Des Moines
(AW. Pantoja—MD)
% % ROBERTA FLACK—Making Love 10-6
% % FRANKE AND THE KNOCKOUTS ~Without You (Not
Another Lonely Night) 14-10
* TOT0-Rosanna 18-14
 GENESIS—Man On The Corner 19-17
% KARLA BONOFF —Personally 22-19
o STEVIE NICKS—After The Glitter Fades B
© RONNIE MILSAP—Any Day Now B
® KANSAS—Play The Game Tonight B
® HEART—This Man Is Mine A
© JON AND VANGELIS—('}l Find My Way Home A
© THE MOTELS—Only The Lonely A
© JOHN SCHNEIDER—Dreamin’ A
o NEIL DIAMOND-Be Mine Tomght X
® THE ). GEILS BAND—Anget In Blue X
® ALABAMA-Take Me Down X

WNAP-FM —Indianapolis
(Paul Mendenhall/Larry—MD's)
oo RICK SPRINGFIELD—What Kind Of Fool Am |
oo GLEN FREY-| Found Someone
© VAN HALEN-Dancing In The Street X
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say B
® HEART-This Man Is Mine B

KEYN-FM—Wichita
(Terri Springs—MD)
s % THE HUMAN LEAGUE-Don't You Want Me 12.7
* % WILLIE NELSON--Aiways On My Mind 13-10
* ROD STEWART—How Long 16-11
s LITTLE RIVER BAND—Man On Your Mind 18-14
+ MIKE POST—Theme From Magnum P.1. 19-15
© ALABAMA—Take Me Down A
© JOHN COUGAR-Hurts So Good A
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