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NEW FESEARCH QUESTIONED

Aussies Renew Tape Debate

SYDNEM —Newly published re-
search intojhome taping habits in
Australia His reactivated a con-
tentious 1ssy 2, that of a royalty on
blank tape {+ compensate copyright
owners.

While th{ arguments rage, with
the voice of |1e blank tape manufac-
turers and q' stributors being partic-

By GLENN A. BAKER

ularly vociferous, the industry in
general awaits the resulits of the At-
torney General’s review of audio/
visual copyright laws.

The new research was conducted
on behalf of the Australian Record-
ing Industry Assn. (ARIA), which
suggests—from a sampling of 2,200

(Continued on page 58)

Court Ruling Hits U.S. Importers

Copyright Infringement Decision Favors CBS Records

By ROMAN KOZAK

NEW YORK-—In a ruling seen
likely to shake the import record
business, a U.S. District Court judge
here has ruled that it is copyright in-
fringement for an importer to bring

into this country toreign pressings of

product owned by a US. record
company.
As a result of CBS Records’ suit

Retail Cautious On Fall Stocking

By IV LICHTMAN

NEW Y@RK—Record retailers
continue tofswing to the right in
planning inj-entory needs for the
fall/winlerrj :ason.

Yet a nunjser of those chains sur-
veyed by Bill board say they’ll liber-
alize their Hying for the period if
manufactur{rs offer special dis-
counts and {:xtended dating. Also,
they say thej re likely to bolster cas-
sette and migline inventories, noting
the growing importance of these

configuratiof s in the marketplace.
Among tifose into video games,

Billy Squies's new album, Emetions In Metien (ST-12217), solves the ar-
tistic problem with confident style. You make a stronger, deeper record,
package it in stunming graphics by Andy Warhol and tour in concert nation
wide with Queen. Featuring the single “Emations In Mation” (B-5135). On
records and high quality XDR cassettes from Capitol.

retailers recognize the power of
“hits” here, and the nced to have
enough inventory on hand to over-
come possible backorders. Yet, some
indicate that video games can now
be as unpredictable as recordings
but lacking a margin of safety in re-
turns guarantees (separate report on
video games, page 3).

“We're playing it closer to the vest,
perhaps even more so than last
year,” says Jack Eugster, who oper-
ates the 425 Musicland/Goody
units. This approach is necessary, he
claims, due to the cost of money and
returns restrictions. “We'll have a

20.

dience. Page 18.

fected. Page 56.

{Advertisement)

Page 3.

~Inside Bil

Christmas build, but be more care-
ful about it and hope for a better
turn than in the past.”
Musicland/Goody will, however,
have a “much broader base” this
year in video games inventory, with
about 350 stores handling the
games, compared to 70 last year.
Yet, Eugster is cautious about what
each store will carry in units, observ-
ing that the product line is “chang-
ing rapidly with availability of
games in the 100s. You have 11 or 12
video game manufacturers out there
now.”
(Continued on page 19)
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® ARBITRONS AFFECT the careers of many in radio, not least of all the
air personalities. Who’s hot and in what slot is the subject of the first in a series
of special reports. Page 20.

& MOST CHAIN RETAILERS of records, tape and video will be stocking
video game cartridges and some hardware by the coming holiday season, ac-
cording to a Billboard survey. Their comments on the progress of this type of
merchandise range from ecstatic to “it’s too soon to know.” Page 3.

® BLACK RADIO salaries continue to be low, and the Young Black Pro-
grammers’ Coalition is hoping that projected expansion of its membership
base will provide it with the necessary influence to alleviate the problem. Page

® IN-STORE AIRPLAY has traditionally been a sales booster for black re-
tailers, as for others. One Baltimore outlet has exploited this to good effect via
tapes of hot product (including “power plays™) specifically tailored to its au-

e HISPANIC LISTENERS ure important for the ratings prosperity of cer-
tain formats in New York and Los Angeles. according to a new study utilizing
the Birch Report. Urban and contemporary hit stations are among those af-

against importer Important Records
of Queens (Billboard, July 3), Judge
Joseph M. McLaughlin of the U.S.
District Court in Brooklyn signed a
final judgment July 14 in which Im-
portant has conceded liability for
importing records by Journey, San-
tana and Blue Oyster Cult. Journey
and Blue Oyster Cult product was
12-inch singles, while Santana was a
double album greatest hits package.
None are marketed in those configu-
rations in the U.S. by CBS.

Important has been ordered to
surrender to CBS all of its remaining
inventory of the records named in
the suit, and has been permanently
enjoined from importing, selling or
distributing any records that would
violate such copyright in the future.

According to sources close to the
action, CBS brought suit (in which it
sought no financial penalties or even
lawyers’ fees) in order to win a court
precedent preventing the import-
ation of titles into the U.S. which
CBS owns but which it may choose
1o release, or not to release, domes-
tically.

The win in Brookiyn is also ex-
pected to boister CBS’ case in Phila-

delphia, where it is involved in a
similar multi-million dollar suit
against Scorpio Records. Scorpio is
fighting back in U.S. District Court
in Philadelphia charging CBS with
restraint of irade (Billboard, July 3.)
Importation of superstar product
in configurations not available do-
mestically is considered the bread
and tutter of the import business,
(Continued on page 72)

‘New Music’
Format Set For
N.Y. Market

By DOUGLAS E. HALL

NEW YORK —A {resh format ap-
pears to be taking shape in music ra-
dio, close tc AOR, but broader in
content and appeal. It also uses ele-
ments of top 40 and urban contem-
porary, bringing to a mass audience
new wave-oriented music once
shunned by commercial radio.

When first developed by KROQ-
FM in Los Angeles, it was termed

(Continued on page 72)

Stephanie Mills is “Tantalizingly Hot!"" And that's the title of her new
album (NBLP-7265), featuring “<4eep Away Girls" and ‘Last Night"

(NB 2352). On Casablanca. Markete:d by PdlyGram Records. (Advertisement)

® DIGITAL MASTERING for the Compact Disc will require an invest-
ment of $2 million, according to Philips of Holland, originator of the system.

(Advertisement)

On Boulevard Records and Tapes.

Producerd lor D&B Productions by Andy Johns, Hughes/

Thrall and Rob Frabom.
D&B

Prepare now.

www.americanradiohistorv.com

CHANGING THE FACE
OF ROCK AND ROLL.

Contact your CBS representative. A 2 _
izans “Hughes/Thrall The debut album by Glenn Hughes {formerty of Deep Purple) and Pat Thrall {formerly of the Pat Travers Band). lis sounds wilt be unmasked en August 30.

Distributed by CBS Recors.

© 1982 CBS Inc
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go-go’s vacation tour:

8/11 fresno, ca 8/23 portland, ore
8/12 sacramento, ca 8/25 santa cruz, ca
8/14 berkeley, ca 8/27 santa barbara, ca
8/16 denver, colo 8/29 hollywood, ca
8/18 calgary, con 8/31 tempe, oz

8/19 edmonton, can 9/3  cleveland, oh
8/21 vancouver, can 9/4  charlevoix, mich
8/22 seattle, wa 9/6  cincinnati, oh

9/12 columbia, md

agency: frontier booking international

@ 1982 INTFRNATIONAL RFCORD SYNDICATE INC MANIFACTIHREN AND DISTRIRITEDN RY ARM RECORDS INC
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cheered by fans at a reception at Universal Studios where she was awarded a
gold album for “Jazzercise.” Presenting the LP are Bob Siner, president of
MCA Records, and Al Bergamo, president of MCA Distributing.

WCI Calls Off Acquisition
Of MGM/UA Publishing

By IRV LICHTMAN

NEW YORK—Warner Commu-
nications Inc.’s decision Wednesday
(28) to terminate negotiations for the
acquisition from MGM/UA Enter-
tainment of United Artists Music
and pre-1950 Warner Bros. feature
films and cartoons followed what
was characterized as “hard bargain-
ing” in recent weeks.

According to WCI, the reported
$100 million deal—$60 million of
which was said to involve the payout
for United Artists Music and its Big
3 Music print division—was ended
due to “the inability of the parties to

Snyder Exits
KMET Post

NEW YORK-—Jack Snyder
stepped down Wednesday (28) as
music director for KMET-FM
Los Angeles. He will continue as
the station’s afternoon drive per-
sonality.

“They’re the biggest shoes I've
ever had to fill,” says program di-
rector Sam Bellamy, noting that
“Jack has some outside projects
he’s working on and doesn’t have
the time to be a full-time m.d.”

She says that she won’t rush to
replace Synder. “I think this is
the most important music direc-
torship in the country, and 1 feel
obliged to talk to almost every-
body,” Bellamy says. “It could
take a month, or months.”

Snyder’s interim replacement
is Hugh Surratt, KMET’s assist-
ant music director.

‘Betamax’

By BILL HOLLAND

WASHINGTON-The Senate
Judiciary Committee for the third
straight week was once again unable
to gain a quorum necessary to hold
markup meetings on the “Betamax
Bill.”

Capitol Hill observers say the
fourth meeting cancellation in the
attempt by Committee Chairman
Strom Thurmond (R-SC) to move
markup beyond formal scheduling
was due to the necessary presence of
the lawmakers on the Senate floor,
and in other committee action, Sen.
Charles Mathias (R-Md), sponsor of
a controversial amendment to ex-
tend the video exemption bill to in-

reach an understanding as to the es-
sential terms of the proposed trans-
action.”

Among the snags that could not
be resolved, say informed sources,
were home video rights to the music
in the pre-1950 films and a desire by
WCI to obtain publishing rights to
all new MGM/UA features for a pe-
riod of five years. WCI did strike
such a five year film deal when it ac-
quired 20th Century Fox Music ear-
lier this year.

There is also some speculation
that MGM/UA may have decided
not to sell the package, in view of
recently renegotiated bank loans
and the success of two current films,
“Poltergeist” and “Rocky IIL.” The
need for a cash-flow was cited as a
key reason why MGM/UA looked
to sell the package.

When WCI’s acquisition attempt
was first revealed, some music pub-
lishing figures expressed dismay
over what they perceived was WCI’s
“lock” on the deal from the start.
Some said they had gone to some
lengths to probe deeply into the mer-
its of buying the UA/Big 3 unit.

Some pointed to possible anti-
trust action against WCI, suggesting
that its holdings in music publishing
would violate anti-trust laws, includ-
ing control of music from four film
companies—its own Warner Bros.
Pictures, MGM, UA and 20th. Re-
cent published comments by Walter
Yetnikoff, president of the CBS/
Records Group, also raised this is-
sue. CBS operates CBS Songs,
which, incidentally, is helmed by
Mike Stewart, former boss of United
Artists Music.

Markup Off

clude audio home taping plus a roy-
alty fee, was chairing Abscam
hearings during the time scheduled
for Betamax markup meetings last
Tuesday (27).

There was some significant com-
mittee reaction, however, to the “dis-
cussion draft” of a new amendment
being circulated to committee mem-
bers, as well as to the music industry
coalition and the coalition of cas-
sette and tape manufacturers (Bill-
board, July 31).

The draft proposes, like the Ma-
thias amendment, an exemption in
the copyright law for home taping of
copyrighted audio material—records
and tapes—and a royalty fee to com-
pensate copyright owners for finan-

General News \
. See Video Games In Most Chains

But Retail Execs Have Mixed Views On Sales Endurance

By JOHN SIPPEL

LOS ANGELES—Video game
cartridges and some games hard-
ware will be stocked by most U.S.
record/tape/video chain retailers by
the coming holiday season, a sample
survey of such operations indicates.

WEA’s marketing of Atari elec-
tronic games and cartridges (Bill-
board, July 10) has apparently per-
suaded almost all holdouts to
inventory some home video software
as a starter. Chain executives’ com-
ments on the progress of this new
type of merchandise range from ec-
static to “it’s too soon to know.”

Making a second determined run
with electronic games is Record Fac-
tory, San Francisco, which has put
cartridges from Intellivision, Atari,
Activision and Imagic into its 30 lo-
cations and which will stock Coleco
games when released. About 80 dif-
ferent titles are carried. Bob Tolifson
a special eight-foot stepdown floor
fixture is going into all stores to
handle the new packages. “March
and April were real good,” reports
the chain chief. “Then the bottom
dropped a bit. But we intend to ad-
vertise heavily to make customers
aware we are the game cartridges
store.”

Two industry chains are already
renting games. Vince Mauch of the
Peaches’ 11 Great Lakes stores has
full video games departments in
both Chicago outlets to complement
its videocassette rental areas.
Peaches offers a club membership
for $50, through which a member
can rent cartridges or videocassettes.
For the $50, the member also gets 10
free week-long cartridge rentals and
pays $2.50 weekly for other rentals,
while non-members fork over $5
weekly. The amount of the rental is
also deducted from the price of the
cartridge if it is purchased.

Everybody’s, the Portland, Ore.
chain, has been into cartridges and
hardware over a year. Tom Keenan

uses wall-mounted units to showcase
the merchandise. “It’s reaching a
saturation point. Gas stations, de-
partment stores, just everybody is
stockingit. You have to putiton sale
most of the time to move goods,”
Keenan explains. He breaks his
cartridge titles into slow and hot cat-
egories. Most everything is “slow,”
except the really hot titles, Keenan
says, in their library. He gets $1 and
$2 daily and $5 and $10 weekly rent-
als. He also rents the game hardware
for $15 per weekend.

The Record Bar, nearing 140
stores nationally, has game car-
tridges in more than 100 mall loca-
tions so far, purchasing boss Ed Ber-
son says. Atari, Intellivision, Imagic
and coming Coleco are the brands.
Berson says Record Bar like many
others is preparing for holiday 1982.
Bar, too, has a customized floor con-
sole fixture to handle the new units.

The Turtles stores, all 24, have
found good turnover in Atari, Acti-
vision, Imagic, Intellivision, Apollo
and US. Games, Joe Martin says.
The chain has been in both car-
tridges and games for three months.

Two chains based in Los Angeles
are all out with the software. Lico-
rice Pizza has equipped all 32 stores
with renovated glass display cases,
over which hang foot-square signs.
The avant garde signs carry a space
in which can be written store spe-
cials and features. The Jim Green-
wood chain handles Atari, Intellivi-
sion, Imagic and the coming Coleco
cartridges.

Music Plus has limited quantities
of video games in all 24 stores. Lou
Fogelman feels the chain is still feel-
ing its way with the new product. No
definite placement or fixture design
has been established. The chain

(Continued on page 19}

Police Front Man Drops
Suit Against Virgin Music

By PETER JONES

LONDON-—The High Court legal
battle in which Sting, front man of
the Police, sued Virgin Music over
the rights to many of his hit songs,
ended abruptly Tuesday (27) when
he abandoned his claim.

Now he must pay his share of the
estimated $600,000 cost of an 1 1-day
hearing which was originally ex-
pected to last at least three weeks.

Sting had claimed that the five-
year contract he signed with Virgin
as an unknown in 1976 was “oppres-
sive, illegal and unenforceable” and
had, he alleged, cost him around
$1.4 million in royalties.

The case ended in out-of-court
settlement. Virgin chief Richard
Branson claiming it was “a sensible
compromise,” adding Sting would

DIGITAL EQUIPMENT COST

CD Mastering Put At $2 Mil

By IS HOROWITZ

NEW YORK—Anyone interested
in setting up mastering facilities for
the compact digital audio disk will
have to shell out close to $2 million
for equipment and training.

That is the estimate being quoted
by N.V. Philips in Eindhoven, Hol-
land, to those inquiring about cost
and availability.

First delivery o1 mastering sys-
tems to outside parties will not take

Again

cial losses due to home taping to be
placed on cassette machines and
blank tapes.

However, the draft amendment,
authored by Sen. Dennis DeConcini
(D-Ariz), does not extend a royalty
provision to the movie industry
copyright owners. DeConcini’s draft
indicates that the ability of the
record industry coalition to show
harm, through a number of docu-
mented studies which show losses
near $1 billion annually, has made
an audio-only royalty amendment
an avenue that some lawmakers
might find more to their liking be-
cause of a better chance of passage.

Music industry officials welcomed

(Continued on page 14)
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place before some time in 1983, the
company says. Meanwhile, small
amounts of CD masters may be pro-
duced for clients this year from pro-
totype equipment in Eindhoven.

This, of course, assumes that an
accommodation is reached with re-
spect to a royalty for the use of the
technology. Philips is demanding a
three-cent levy per compact disk
sold as compensation for heavy de-
velopment costs. But so far no major
label outside the PolyGram fold is
known to have agreed to pay any
royalty.

A CD mastering system will cost
about $1.4 million, Philips tells
record companies seeking informa-
tion. It cautions, however, that this is
not a “fixed price,” although it may
be used for “budgetary reasons.” In-
stallation and training should cost
another $114,000, Philips says, and
associated equipment (digital tape
recorder, etc.) an additional
$342,000.

The system includes equipment to
clean and coat glass masters, a CD
beam recorder with necessary proc-
essing electronics, a CD developer
which will perform pit-formation,
and a CD master player to evaluate
“all electrical parameters of unde-
coded and decoded signals.”

do another album for Virgin but
would gain a higher percentage roy-
alty on previous productions. No de-
tails are being revealed.

There were fears in the music
publishing community here that if
Sting emerged winner in this legal
battle, the basis of pop publishing
could be threatened, with possibly a
run of similar litigation over the 50/
50 writer-publisher contracts.

A footnote: Mr. Justice Mars-
Jones, who handled the Sting-Virgin
case, waiting out of court all day
while the settlement was finalized
said: “If I'd known you were going
to take so much time, I would have
written a couple of songs while I was
waiting.”
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A&M Launches
Latin Label
For U.S. Mart

By SAM SUTHERLAND

LOS ANGELES—A&M Records
is launching its own Latin wing,
A y M, with the creation of a sepa-
rate a&r effort under producer Jose
Quintana, who’s now building a ros-
ter of Latin acts.

Development of talent will seek a
two-way path between the U.S. and
Latin markets, as signaled by the
first signing, Jose Jose. The estab-
lished Latin star has been pacted to
the label for English language
recordings only.

Giving the venture added signifi-
cance is the involvement of A&M
co-founder and vice chairman Herb
Alpert, who has been shepherding
Quintana’s initial studio work at the
label’s studio. Alpert’s role is more
than ceremonial: the decision to
create A y M isitself an outgrowth of
the trumpeter’s rekindled interest in
Latin styles, which led to his collabo-

(Continued on page 57)
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General News

Billboard photo by Chuck Pulin

HOLLIDAY SPECIAL—Jennifer Holliday signs a ‘‘Dreamgirls’ original cast
album for an excited fan during a recent in-store appearance at Sam Goody’s
in New York.

‘GRASS ROOTS’ SLANT

Midwest Event Termed A Hit

By MOIRA McCORMICK

CHICAGO-The first annual
Midwest Exchange, held here July
25-27, drew more than 500 paid par-
ticipants in an event generally re-
garded to have been a success.

At $75 a head, attendance figures
“fell right between our worst fears
and our wildest hopes—we’re de-
lighted,” says Paul Kelly, treasurer
of Music Events Inc., coordinators of
the Midwest Music Exahange.

The Sunday-through-Tuesday
Exchange, headquartered at the Bis-
marck Hotel, had billed itself as an
event “where the members of the
Midwestern music community can
meet some people they never knew
and take some big steps toward mak-
ing their musical dreams come true.”
Daily panel discussion seminars and
clinics were chaired by local and na-
tional industry members, including
IRS Records’ Jay Boberg, 415 Rec-
ords’ Howie Klein and personal
manager Derek Sutton.

Aspiring musicians and would-be
record execs participated in ques-
tion-and-answer sessions with the
panelists, focusing on different as-
pects of the recording industry, from
“How To Make And Sell Your Own
Record” to “Taking Your Studio
From The Basement To The Big
Time.” There were some 66 seminars

in all, primarily emphasizing the
“do-it-yourself” approach to the in-
dustry. Highlighting the event was
Boberg’s address Monday (26).

Californian Terry Marshall, edi-
tor/publisher of rock radio’s enter-
tainment news service, the Daily In-
sider, praised the program’s grass
roots slant, noting, “We could really
use something like this in Los An-
geles or San Francisco.” .

In between seminars, nearly tw
dozen exhibitors showed their
wares. Exhibits included Mitsubishi
Electric Sales’ digital audio demon-
stration, Midwest Custom Record
Pressing’s display of the various
stages of vinyl pressing and Univer-
sal Recording studios’ screening of
local new wave documentary “It’s
My Life.” Among other exhibitors
were Peavey Electronics, Streeter-
ville Studios, Atari, the Illinois En-
tertainer and Chicago Recording
studios.

Two nightly showcases featured
top Chicago club draws Heavy
Manners and B.B. Spin Sunday (25)
and five local bands selected by au-
dition Monday (26). In addition to
the Exchange showcase, winners re-
ceived six hours of free recording
time at Hedden West Studios.

A promotional LP recording of
that showcase, produced entirely in
the Midwest, is in the planning
stages, according to the Exchange’s

LINGUISTIC DEBATE—Martin Frey, lead singer for ABC, discusses the

group’s debut album (and British chart-topper), “Lexicon Of Love,” with Poly-

Gram executives in New York. From left are PolyGram’s Jim Lewis; Fry; and
PolyGram’s Jack Kiernan and Bob Edson.

Kelly. Mitsubishi and Peavey col-
laborated on the digital audio
recording. The project also involved
Jor-Dan Tapes, Armageddon Talent
Associates, Midwest Custom Record
Pressing and Hedden West Studios.

Kelly says the second Midwest
Music Exchange is planned for next
year and that Music Events Inc. is
discussing the possibility of putting
together similar Exchanges in St
Louis, Minneapolis, Los Angeles
and other cities.

“In spite of a few logistical foul-
ups,” says Kelly, “we got the right
people here and that’s what was
most important.”

Further coverage of the Midwest
Music Exchange will be provided in
next week’s Billboard.

CBS Releasing
250 CX LPs
By Year’s End

NEW YORK—CBS Records is re-
leasing 100 CX-encoded albums this
summer, and it anticipates it will re-
lease 150 CX titles by the end of the
year. The current releases include 75
pop titles and 25 from CBS Master-
works.

The releases, which feature both
new and catalog product, will be is-
sued in what CBS terms an inte-
grated inventory mode, where both
CX product and non-encoded prod-
uct will be shipped together, with
identical numbering systems and the
same wholesale price.

CBS says this will avoid dual in-
ventory merchandising, though the
CX product will be identified with a
logo on the shrink wrap, back cover,
spine and label. The CX recordings
also carry inserts describing the
process and its benefits.

As soon as CX releases and hard-
ware become plentiful, CBS plans
special advertising and store dis-
plays to promote the process.

The pop CX releases include five
titles by Billy Joel and the Clash, as
well as select product by such artists
as Pink Floyd, Bob Dylan, Miles
Davis, Ramsey Lewis, Ray Conniff,
Johnny Cash, Ozzie Osbourne, and
others. The seven volumes of Ruth
Laredo’s “Rachmaninoff/Complete
Works For Piano” are included in
the CX Masterworks releases.

www.americanradiohistorv.com
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Record Companies
Bruce Bird upped to executive vice president and general manager of
Boardwalk Entertainment in Los Angeles. He was a consultant for the label,
prior to which he headed Badland Records. . . . Norm Anderson named to the

Yéskel

Anderson

Bird

newly created post of director of Nashville operations for CBS Records. He
joined the label’s Nashville division in 1972, serving most recently as manager
of studio operations and sales.

John Willan named production chief of EMI Music’s international classical
division in London. Also at EMI Music, Peter Alward is appointed a&r man-
ager. . .. Paul Yeskel appointed to the newly created post of assistant director
of national album promotion for Atco Records and Custom Labels in New
York. He was heading up Northeast regional promotion.

Publishing

Gary Mittman named West Coast professional manager for Chappell Music
in Los Angeles. He held a similar post for Arista/Interworld.

Video/Pro Equipment

The Andre Blay Corp. of Northville, Mich. has been purchased by Embassy
Communications, Los Angeles (story, page 10}, and president Andre Blay has
been named chairman and chief executive officer of the newly created Em-
bassy Home Entertainment. The management team also includes Al Eicher,
senior vice president of acquisitions and production; and Alan Kaupe, senior
vice president, Europe.

Roger B. Fransecky named to the newly created post of vice president of cor-
porate affairs for Home Box Office in New York, effective mid-August. He
was vice president of public affairs for Westinghouse Broadcasting and Cable.
... Jud Schwartz named associate producer/marketing rep for video music
projects at Professional Video Services in New York. . . . Philip E. Cunningham
upped to vice president of retail marketing for RCA Sales in Indianapolis. He
was vice president of the Southern region. . .. Jay Levine joins Vidtronics in
Hollywood as audio sweetener in the post production division. . . . Don Silver-
man joins Playboy as supervising producer for the Playboy Channel. He was
with Paramount. ... Leon Karahalis named night operations manager for
VCA/Teletronics in New York. He has been working in the video industry for
nine years.

Related Fields

Michael Ameen upped to vice president of Rogers & Cowan in Los Angeles.
He has been with the firm since 1979, serving as assistant to the chairman and
publicist in the motion picture division. . . . Ellyn S. Rogers joins the Spectrum
in Philadelphia as assistant director of marketing. She was an assistant in the
promotions department at WPVI-TV Philadelphia. ... Marc Putz named di-
rector of chart research and Mark Gadsden named head of club and artist rela-
tions at Spinners Unlimited Record Enterprises in New York.

Ronny Schiff named vice president of Dick Grove Publications in North
Hollywood. She was production manager of Almos Publications and headed
her own production company. . .. Jazz veteran Clem De Rosa named assistant
to the president of Glenn Miller Productions in New York. . .. William Liv-
ingstone appointed editor-in-chief of Stereo Review in New York, succeeding
William Anderson who retired. Livingstone was executive editor. New music
editor is Christie Barter, succeeding James Goodfriend, who also retired.

MUSIC-RELATED APPAREL

Clothing Chain Sets Motown Giveaway

NEW YORK-—-A new men’s
clothing chain, selling apparel with
“the look and feel of music,” is giv-
ing away Motown LPs and tapes as a
store-opening promotion.

According to Bob Gray, executive
vice president of Yesco, a fore-
ground music firm involved with the
project, the 100-store Merry-go-
Round chain is forming a subsidiary
chain, DJ’s, specializing in clothes
inspired by music fashions in stores
decorated with murals of recording
artists. Gray says the stores may also
be selling concert tickets.

The first DJ’s store opened Thurs-

day (28) at the Coliseum Mall in
Hampton, Va. A second store in
Washington Square opens a week
later (5). For the openings, the cloth-
ing stores bought several hundred
copies of recent LPs by Rick James,
the Dazz Band, Jermaine Jackson
and the Commodores to give away
to the first patrons.

Gray says the initial LPs were pur-
chased through Alpha Distributors,
but as the concept gets rolling, Mo-
town may get more directly in-
volved. The new chain is pondering
a plan to give away an LP with each
suit it sells, he adds.

ROMAN KOZAK
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Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
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After gaining prominence as a founding member of Poco and a
founding member of The Eagles, Randy Meisner found himself
His “One More Song™ album produced two Top-10 singles. And now he’s
~ delivered a grand-scale winner.
s “Randy Meisner” includes plenty of hard-swinging rock, produced by
5" Mike Flicker.
The single, “Never Been In Love; is a big sounding Top-40 sure thing. And check
out the beautiful duet with Heart’s Ann Wilson, “Strangers” (written by Elton John)

“RANDY MEISNER™ INCLUDING “NEVER BEEN IN LOVE. ON EPIC RECORDS AND TAPES.

Praduced by Mike Flicker for Mike Flicker Productions, inc. Management: Trudy Graen. “Epic, w are trademarks of CBS Inc. ©1982 CBS Inc. W % Give the gift
off roulsic.

www.americanradiohistorv.com
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HI! This is John Doremus. It
feels a little strange to be writing
instead of talking into a mike as I
usually do...but this column,
which will appear in this space
every month, is designed to give
you a bird’s eye view of what'’s
going on here. We program music
and special features for 40 air-
lines...produce and distribute
radio and TV shows...create
music programming for cable...
all fascinating and demanding
responsibilities!

Our airline customers have high
standards and we work closely
to project the distinctive image
of each. For example, TWA is
currently featuring “Digital Di-
rections,” which includes unique
recordings by Capitol, Headfirst,
Firstly and Cambra Records.
Imagine floating along at 36,000
feet and listening to the golden
horn of Doc Severinson...in
superb digital sound! For this
first-ever treat, you have Ona
Burns at TWA...and ourselves
...to thank.

American Airlines, with inflight
programming guided by Nan
Langdon, has frequently given
its special regards to Broadway. ..
and this time it’s Dream Girls, the
Geffen/Warner Bros. original
caster, which goes airborne in
October, along with timely inter-

views of its stars...Ben Harney,
Sheryl Lee Ralph and Loretta

Devine.
AL

”

“Strictly Business,” a one-hour
program debuts in September
on United Airlines, as Arthur
Anderson specialists examine
vital topics like tax planning, com-
puter system security and
Japanese productivity....3 “hot-
button” topics among business
leaders today. On “Countrypoli-
tan,” deejay and radio program-
mer Mark Edwards interviews
Johnny Lee and hosts a program
of his music on Full Moon/
Asylum records.

Short takes: Western Airlines
features REQ Speedwagon and
their latest Epic hits in September.

Thanks for listenin’

JOHN DOREMUS

V@ wusc

A @& INTHEAR

Billboard photo by Arthur Maillett
RAPT RUSHEN—Patrice Rushen
emotes during her recent perform-
ance at New York’s Radio City Mu-
sic Hall, one of the stops on her na-
tional tour.

General News

MTV Sets Anniversary Promo

Channel Uses On-Air Specials, Contests To Celebrate

NEW YORK—When it comes to
promotion, MTV doesn’t miss a
trick. The rock music cable channel
marked its first birthday Sunday (1)
and has set into motion a month-
long promotional effort involving
special on-air segments, affiliate
support materials and contests.

Cable systems in Hartford and Pe-
oria, among other cities, will be
throwing parties to publicize their
own launching of MTV. The oper-
ations will be supplied with birthday

logo artwork, to be used for invita- .

tions and other promotional mate-
rials.

Says Marci Brafman, director of
program services, “Lots of cross-pro-
motions are possible.”

Chartbeat

Vets Are Best Bets;
Mac, Miller, CS&N Hot

By PAUL GREIN

This is an especially good week for
veteran acts on Billboard’s pop al-
bum chart: fully one-third of the art-
ists in this week’s top 30 made their
first chart appearances in the 1960s.

The list is topped by Fleetwood
Mac, which moves up to No. 1 with
“Mirage” (Warner), and also in-
cludes both of the acts that break
into the top 10 this week: the Steve
Miller Band, which jumps from 12 to
six with “Abracadabra” (Capitol),
and Crosby, Stills & Nash, which
vaults from 32 to 10 with “Daylight
Again” (Atlantic).

The Miller Band first hit Bill-
board’s album chart in June, 1968,
followed two months later by Fleet-
wood Mac, then on Epic. CS&N first
appeared in June, 1969.

Willie Nelson, who first hit the
country chartin March, 1962, dips to
nine with “Always On My Mind”
(Columbia); the Rolling Stones,
who first cracked the Hot 100 in
May, 1964, drop to 11 with “Still
Life” (RS/Atlantic) and Chicago,
which first popped onto the album
survéy in May, 1969, jumps five
points to number 23 with “Chicago
16” (Full Moon/Warner).

All three acts are on different la-
bels than when they made their first
chart appearances. Nelson was then
on Liberty; the Stones on London
and Chicago on Columbia.

Our count also includes three solo
acts who made their first impact
fronting now-defunct rock bands.
Robert Plant, who jumps from eight
to five with “Pictures At Eleven”

(Swan Song), first cracked the Bill-
board charts with Led Zeppelin in
February, 1969; Frank Zappa, who
zings from 31 to 26 with “Ship Arriv-
ing Too Late To Save A Drowning
Witch” (Barking Pumpkin/CBS),
first scored with Mothers Of Inven-
tion in February, 1967, and Paul
McCartney, who drops to 29 with
“Tug Of War” (Columbia), first hit
with the Beatles in January, 1964.

In addition, the Who’s past and
present guitarist, Pete Townshend,
moves up four slots this week to 30
with “All The Best Cowboys Have
Chinese Eyes” (Atco). The Who first
hit the Hot 100 in March, 1965.

Plant has always recorded for the
Atantic Records group, but the
Mothers were on Verve, the Beatles
on Capitol and the Who on Decca.

Finally, there’s the case of Jim
Peterik, formerly of the Ides Of
March, which made its Hot 100 de-
butin June, 1966 on the Parrot label.
Peterik is now the lead singer of Sur-
viver, whose “Eye Of The Tiger”
(Scotti Bros./Epic) leaps from seven
to three. The “Tiger” title track also
holds at No. 1 on the Hot 100 for the
third straight week.

* Kk Kk

Mighty Mac: “Mirage” is Fleet-
wood Mac’s third No. 1 album, fol-
lowing “Fleetwood Mac,” which
reached the top in September, 1976,
“Rumours,” which first hit No. 1 in
April, 1977. In the past six years,
only one other act has reached No. 1

(Continued on page 64)

Adds Les Garland, MTV vice
president programming, “The birth-
day is a chance for us to do some
special programming. It’s actually
not too different from the usual, but
it’s packaged differently.” The chan-
nel will air exclusive interviews with
the members of Fleetwood Mac, a
premier concert by the Go-Go’s, in-
terviews with Mick Jagger and Rob-
ert Plant, and more.

Garland looks back over MTV’s
first year, saying, “We haven’t expe-
rienced any rotation problems (with
video clips). We have more than 500
in our library. About 30% to 40% of
the music we play is not on the typi-
cal AOR radio station, so we’re an
important place for record com-
panies to break new acts.”

In fact, record companies are sup-
plying MTV with more and more
clips in stereo, “because they realize
it's part of our quality standards,”
says Garland. “If they give it to us al-
ready in stereo, it also gets on the air
more quickly.”

Garland disagrees with those at
record companies who feel MTV
should pay for the right to show
video clips, or even for production
costs involved. “We’re a promo-
tional source for music,” he says.
“We have proved we sell records.”
Video is more expensive to produce
than a record”; Garland says, “Wel-
come to 1982.”

MTV originally projected it
would have seven million viewers by

the end of 1982, and Garland says it
will reach, and perhaps, exceed, pro-
jections. The channel is searching
for a sixth “VJ,” and has hired con-
sultant Rick Carroll of Pasadena’s
KROQ-FM. “We'll be exchanging
information on a weekly basis,” ex-
plains Garland, Other MTV con-
sultants are Lee Abrams and Sebas-
tian Casey.

Stones Score
Big In Spain

MADRID—-130,000 spectators
paid 2,000 pesetas each (around
$18) to see the Rolling Stones
July 7 and 9 in Madrid’s Vicente
Calderon Stadium. The Stones’
last visit to Spain in 1976 drew
12,000 to Barcelona’s bullring.

Originally, concerts in both
Madrid and Barcelona were
planned, but the Barcelona ap-
pearance was cancelled by the
managers of that city’s soccer sta-
dium for fear of damage to the
field. Nonetheless, an expedition
of 10,000 residents of that city
travelled to Madrid for the con-
cert, with similar trips organized
from cities throughout Spain.

Estimated net profits for the
concert organizers, the Gay Mer-
cader Co., approximate 20 mil-
lion pesetas. ($178,000) after 60
million (over half a million
dollars) in expenses were paid.

NORM N. NITE'S

THE ILLUSTRATED ENGYGLOPEDIA OF ROCK I ROLL

Y
10 days of delivery for a full refund. (Add sales tax where

' Please charge to (] MasterCard []Visa (J American

#

Wﬂg&ﬁi@g{d_Yﬂm—New Updated Edition, with a special
introduction by Dick Clark and a brand-new index of song titles. Still the
top reference to rock’s solid-gold years, now with the latest on more than
1,000 of the most popular artists from the 50s and early 60s: groups,
top hits, personal bios, 350 classic photos and the best of rock trivia.

m&m.?.‘.lu“.Tm_'m 8-882
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K-mart Puts Vid In Pizza Parlnars

By LAURA FOTI

NEW YORK-—K-mart has found a unique way to use video clips from
record companies. The retail chain is testing the clips in two in-store pizza
restaurants in St. Louis, with other locations possibly to follow.

The video clips, supplied by record companies through Handleman Co.,
the racker, are shown on large-screen television in the evenings. During the
day, when the patrons are mostly family-oriented, K-mart’s Abra K Dabra
pizza restaurants show magic acts, either live or on tape. Butin the evening,
according to Handleman’s Stephen Strome, “We want to attract a different
crowd.”

Hence the decision to go with rock music. The record companies are
thanked at the beginning of the tape, and K-mart’s own record department,
the Music Place is plugged at the end.

The program, according to K-mart’s director of research Mike Wellman,
is “in the early stages of development. We’ve been working with the record
companies, and they’re very cooperative.”

wwWw.americanradiohistorv.com

Audiophile
+  Records.
Available
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THE SUMMER'’S TICKET!

The hottest merchandising and advertising campaign of
the summer is about to explode all over North America. THE
HOT SPACE TOUR campaign will spark sales of the QUEEN
catalog with some incendiary major media action.
So call your local WEA hotline now. Before you melt.

FEATURING THE SINGLE
“CALLING ALL GIRLS”

7-69981
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General News

‘Fast Times’ LP Features Front Line Clients, Friends

By PAUL GREIN

LOS ANGELES — The sound-
track to Universal’s “Fast Times At
Ridgemont High,” executive pro-

duced by Front Line Management’s
Irving Azoff, includes the usual cast
of Front Line clients and friends,
plus a number of hot outside acts, in-
cluding the Go-Go’s, Quarterflash,

Billy Squier and Donna Summer
(with a cut from her shelved Geffen
album produced by Giorgio Moro-
der).

But, out of 19 acts spread over two

records, not one is from the CBS/
Records Group. And it isn’t just a
coincidence. According to Azoff, the
decision not to use CBS artists on the
Full Moon/Asylum LP was based in

Beginning as a Nashville session musician
with a burning desire to be a producer, Larry
Butler watched and listened. His first break came
when he got a producer job with Capital Records
in Nashville. The first record he ever cut, with Jean
Shepard, was a hit. Since then he has cut over
50 gold and platinum records as producer for CBS,
Johnny Cash Productions, Tree International,
United Artists and now as an independent. His
recent relationship with a man named Kenny
Rogers, has produced hits like Lucille, She Believes
In Me and The Gambler. Larry won the Grammy
Award as producer of the yearin 1980.

ON DEVELOPING A STYLE

“When | started producing, | was producing
like everybody in town. | started to produce a
record like Billy Sherrill would do it or like Owen
Bradley would do it or whatever. And then one day
| listened to a lot of records | had done and |
thought now wait a minute. If somebody wants a
record that sounds like a Billy Sherrill record they
can go get the real thing. So | started producing
the way | wanted to produce. It was a great lesson
for me. It was a big turning point in my career. |
think that nobody is really going to sell or really
succeed until they reach that point where they're
putting themselves into i, instead of making a
copy of someone else’s work!”

ON REACHING THE LISTENER

“I'm a believer in the simplicity of a song.
| believe in laying something In somebody’s lap
they don't have to search for mentally. I've said this
before, if a guy’s driving home from work he's got
a million things on his mind. He's got to spank the
kids when he gets there. He's got a flat tire on the
way home. And through all of this there’s a song.
He's got his radio turned down kind of low and a
song cuts through all of that and he finds himself
humming along with it. When that happens you've
hit one in the upper decks'

Magnetic A/V Products Division/3M
‘Sc

h" is a registered trademark of 3M

ON KENNY ROGERS

“Kenny is such a univetsal name, such a big
name. | try not to let any prejudice enter into
comments about Kenny because we've been so
close, but | guess he has to be the strongest
single male artist in the United States. | can't think
of anybody that’s reaching the mass of people that
he's reaching and | think it's unfair that people say
he's the new Elvis. Well, there's never going to be
another Elvis. There's Elvis Presley. That's it. Forever.
But as far as sales, you might compare them”’

ON KNOWING WHEN TO STOP

“l think the most common mistake for an
engineer and producer to make is maybe not
really realizing the take when they've gotten it.
Sometimes going too far because they're looking
forthat emotion or magic. Sometimes you can
have it and not realize it. Sometimes you can have
maybe one guitar part that bothers you, so you go
ahead and do another take. Well, you have gone
by the one that had the feeling, the one that had
the emotion.”

ON TAPE

“l use the philosophy and theory of sur-
rounding myself with people who know what the
hell they're doing and letting them do it. | let the
engineer do his job.

The only things I've heard them say about 3M
is it's dependable, you can trust it, you don’'t have
to worry about it. When you're spending money
and you get good service you're not going anywhere
else. You're going to stay there with whoever it is.

| just know 3M has always been very, very
open for ideas and suglg\ﬁ;estions. It's just like “money
making music” Three M's. That's the way | think
of the tape, because it works and it sounds great”’

SCOTCH 250
WHEN YOU LISTEN FOR A LIVING.
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large part on the difficulty of settling
video and other back-end rights.

“Universal demands more rights
than any other picture company,
and CBS grants less rights than any
other record company,” Azoff says.
“Their business affairs departments
were basically incompatible and I
had a deadline. We would have been
negotiating three years from now
trying to figure out the formula for
payment on videocassettes.”

In reply to Azoff, Walter Yetni-
koff, president of the CBS/Records
Group, says there were other ele-
ments he could not go along with.
“It's not economically viable. Irving
doesn’t pay enough to artists and
record companies. I've questioned
some accounting we've gotten on
previous material he used.” Yetni-
koff also questions whether eco-
nomic terms are meaningful enough
when CBS cuts are used on sound-
tracks other than those released by
CBS.

Azoff, who co-produced the pic-
ture with Art Linson, says CBS acts
Heart, Nick Lowe and J.D. Souther
expressed interest in being on the
soundtrack. But, “Because of busi-
ness affairs complications on the
‘Heavy Metal’ and ‘Urban Cowboy’
projects, I've decided life is too short
to try and mix Warners and CBS art-
ists.”

Plus, Azoff argues: “I kind of have
a point to prove: that it’s the songs
and not just the names of the artists
that sell these albums.”

The soundtrack is being released
in the U S. this week and the film is
set to open in 700 theatres Friday
(13). But there’s no guaranteed for-
eign release on the movie, which has
led Azoff to allow the managing di-
rector of each WEA licensee to de-
termine whether he wants “Fast
Times” as a double or single album
in his territory. Azoff says he may
also use different cuts in different
countries.

“Without a guaranteed movie re-
lease to try and push a double album
in every territory would have been a
bit ambitious,” he says. Azoff con-
firms that WEA International presi-
dent Nesuhi Ertegun initially passed
on the “Fast Times” soundtrack “as
a double and at a price.” Azoff says
he then came up with the idea of giv-
ing licensees the option.

Despite the film’s broad opening,
it will not initially screen in New
York. “That was my suggestion and
Universal went along with it,”” Azoff
says. “For the same amount of
money it costs to advertise a film in
New York, you can grab six other
major markets. I didn’t feel this pic-
ture would do as well in New York
as it would in a lot of Midwestern
and Southern cities. Besides, I've
never had a soundtrack sell in the
New York-Boston area.”

Azoff says more attention is being
placed with this film on cross pro-
motions, which are being coordi-
nated by Jim Cahill. The most exten-
sive 1s with Vans Shoes, which is
contributing 2,000 pairs of tennis
shows for radio station giveaways. In
return, a pair of Vans shoes is fea-
tured prominently on the album
cover. Cahill is also working on set-
ting up radio station screenings of
the film.

The first single from the LP, Jack-
son Browne’s “Somebody’s Baby,” is
already climbing the Hot 100. The
second, the Ravyens’ “Raised On
The Radio,” was released last week.
Likely followup singles include cuts
by Timothy B. Schmit (a remake of
the Tymes’ “So Much In Love™), Joe
Walsh and Jimmy Buffett.

Azoff’s Full Moon label has an

(Continued on page 64)
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Receivership
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nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Atlantic To Distribute Albert Label

NEW YORK-—Atlantic Records
will distribute in the U.S. and Can-
ada product on the new inter-
national label established by Aus-
tralia’s Albert Productions. First
release will be the debut album from
Australian group Cheetah.

Albert Productions is the record-
ing arm of the Australian music
publishing firm J. Albert & Son. A
keystone of the organization is the
producing/songwriting team of

Harry Vanda and George Young,
instrumental in the rise to promi-
nence of Atlantic group AC/DC.
Other Young and Vanda projects
have included Rose Tattoo and
Flash & The Pan.

The Albert/Atlantic venture is in-
tended as a vehicle for new projects.
Therefore, established artists such as
AC/DC and Mirage group Rose
Tattoo will retain their current label
affiliations.
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plans which, in effect, only aggra-
vated the company’s performance.

The company’s principals, David
Moser, Harold Levin and original
founder Harvey Glatt, were not
available at press time to offer pos-
sible reorganization plans.

It is estimated that about $3 mil-
lion of inventory is frozen at this
point. Treble Clef was operating six
disk outlets and two Super Clefs in
the Ottawa area at the time the
bankruptcy motion was filed.

Dutch Paper
Details Stones’
Financial Web

By WILLEM HOOS

AMSTERDAM—In a splash on
the Rolling Stones, leading Dutch
newspaper De Volkskrant reveals
that for the past 14 years, the band’s
financial affairs have been handled
by a network of private, limited lia-
bility companies centered in down-
town Amsterdam. The report coin-
cides with the end of the Stones’
highly successful 30-concert Euro-
pean tour.

According to author Willem
Beusekamp, the Stones, arguably
“the most popular rock group in the
world,” chose Amsterdam as finan-
cial headquarters because “the
Netherlands is a fiscal paradise.”

The Stones apparently own some
10 companies, all based at an office
on the Herengracht, a canal street in
the center of the Dutch capital; the
most prominent of this batch of
commercial units is Promotour BV.

The other companies are report-
edly Eder, Promotone, Musidor,
Promopub, Promoright, Lettards,
EG International, Musifilm and
Promobill. While Beusekamp found
out that all these companies are
owned by the Stones, he was unsuc-
cessful in obtaining financial details
of their worth.

The companies have no manda-
tory publication of accounts because
of their individual financial struc-
tures. But all the companies have

(Continued on page 59)

Eagle Files Suit

LOS ANGELES—Eagle Duplica-
tion Center here is suing Video
Gems, a videocassette supplier, in
Superior Court here. The duplicator
charges the defendant is delinquent
$23,613.30.

wWwWw.americanradiohistorv.com

utive and more recently principal in
his own label, is both plaintiff and
defendant in separate local court ac-
tions.

Roshkind and R&L Distribution
are being sued in Federal District
Court by Richmond Recording
Corp. doing business as PRC
Recording. The record manufac-
turing plaintiff alleges the defend-
ants owe $172,292.72. The com-
plaint states Roshkind paid $5,000
on the account, leaving the stated
balance.

The court dossier contains a copy
of a personal guarantee to the plain-
tiff signed by Roshkind.

In a local Superior Court litiga-
tion, Roshkind seeks payment of
$50,645.27 from Mike Lushka,
former Motown marketing associate
who joined him at R&L Recordsin a
similar capacity. Lushka recently
left R&L. The complaint alleges
Lushka inked Jan. 11, 1982, promis-
sory note for the amount, using as

filed with the court, indicates the
monetary agreement supplements
an Aug. 7, 1981, note in which
Lushka borrowed $35,000.

Lenahans Beat Rap

NASHVILLE—Henry Lenahan,
46, president of Lenahan Plastics in
Murfreesboro, Tenn., and his son
John were found innocent of
charges that they were involved in a
drug smugglhing conspiracy in Flor-
ida. The Lenahans had been in-
dicted in April, but were acquitted
by jury July 16 in a Miami court af-
ter discrediting government wit-
nesses.

Charges allegated that the Lena-
hans had been involved in a major
cocaine sale, but defense counsel
successfully refuted the claims while
showing that the two government
witnesses had bargained for
leniency in exchange for their testi-
mony in the case.

T

advosanig ‘286t 'L LSNONY


www.americanradiohistory.com

10

AUGUST 7, 1982, BILLBOARD

Andre Blay Corp. Sold To
Embassy Communications

NEW YORK-—Less than a year
after its founding, the Andre Blay
Corp., a video software firm based in
Northville, Mich., has been sold to
Embassy Communications of Los
Angeles (formerly Avco Embassy).
Company head Andre Blay has
been named chairman and chief ex-
ecutive officer of the newly created
Embassy Home Entertainment divi-
sion.

Embassy Home Entertainment
will concentrate on the acquisition,
production and distribution of en-
tertainment programs on video-
cassette and videodisk for the world-
wide home video market.

Other members of the Blay team
making the move to Embassy are Al

3 Groups Join
Anti-Taping Push

NEW YORK-—Support from
three additional organizations has
brought the roster of member groups
affiliated with the Coalition to Save
America’s Music to 26. New addi-
tions are the American Music Cen-
ter, the Assn. of Independent Music
Publishers, and the Church Music
Publishers Assn.

The coalition seeks to promote
passage of legislation now before
Congress that would impose a roy-
alty on blank tape and home record-
ing equipment.

Eicher, senior vice president acquisi-
tions and production, and Alan
Kaupe, senior vice president Eu-
rope.

Offices will continue to be located
in Michigan for now, but will even-
tually move to the Embassy Com-
munications headquarters. Kaupe
will work in Embassy Communi-
cations International offices in Lon-
don.

The acquisition involves all Blay
titles and projects already available
or announced, including the Pro-
gram Source, a supplier of educa-
tional and industrial video. All are
part of Embassy Home Entertain-
ment.

Blay founded Magnetic Video
Corp. in 1969, the first company to
sell videocassettes to the home video
market. He sold the company to 20th
Century-Fox in 1979 and continued
to head the venture until 1981 when
he founded his own company and
Magnetic Video was renamed 20th
Century-Fox Video.

With the creation of Embassy
Home Entertainment, Embassy
Communications now consists of
five major units: television, pictures,
telecommunications, international
and home entertainment. It is also
parent company of Norman Lear’s
Tandem Productions; a 33-system
cable operation, Communications
Services Inc.; an over-the-air pay tv
system, ON TV of Detroit; and two
television stations.

General News

W -
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SURVIVAL TACTICS—Mr. T, costar
of the film “Rocky lIl,” left, gives
some boxing tips to Don Dempsey,
senior vice president/general man-
ager of Epic/Portrait/CBS Associ-
ated labels, during a New York visit.
“Eye Of The Tiger,” the film’s theme
song by Survivor, holds at No. 1 on
Billboard’s Hot 100 this week.

Syndie Service Suit

LOS ANGELES — Drake-
Chenault Enterprises here is suing
H.EM.H, which operates WCCS-
FM, Central City, Pa. in Federal
District Court.

The syndicator alleges the defend-
ant owes $20,663.19 plus 10% inter-
est for C-300 Service contracted for
in March, 1982. The service was
$600 monthly.

 Rock’n’Rolling |

Will Lightnin’ Strike
Again For Lou Christie?

By ROMAN KOZAK

Untl he appeared at Madison
Square Garden last October as part
of an oldies package, Lou Christie
had been out of the public eye for
many years. But now he’s back.

“The most important thing is that
I must express myself, and obviously
for me it is through music,” says
Christie, who in the early and mid
’60s had major hits with such songs
as “The Gypsy Cried,” “Two Faces
Have 1,” “Light-
inin Strikes,”
“Rhapsody In The
Rain,” and, in 1969,
“I'm Gonna Make
You Mine,” also
known as “Every
Trick In  The
Book.”

After his career declined in the
U.S., Christie says he went through a
drug period, and then moved to Brit-
ain, where he continued to perform.
He got married, he says, and “spent
two vears in bed with my wife,” later
staying home to take care of his kids.

“But I couldn’t just be concerned
with getting tennis shoes at K-mart
all the time,” he says. “When you
have a career, you become married
to your career. [t's a way of life, nota
nine to five thing. My life now cen-
ters around my career.”

Christie says he came to New
York, “away from family and
friends, and [ just felt it was time for
me to come back. The city started
stimulating me and [ began to feel it
was time to get back on stage. (Pro-
moter) Richard Nader met me on
the street, in front of Carnegie Hall.
Later he called me, and I said. ‘let’s
doit"”

Christie also does commercials.
among them the ad for the new
Chuggers soft drink. But he says jin-
gles are not something he is pursuing
fulltime. Instead, he is out there, ev-
ery week, playing oldies shows,
country fairs, and some club dates.

“The excitement is there, and I'm
packing them in,” says Christie. “I
usually work on weekends, fly in,
and if is a Nader thing, Bobby
Comstock is the backing band. Oth-
erwise I'll send tapes and music and
get (local) guys. 1 make sure they
know the music, and then have a re-
hearsal with them the day of the
show. There are so many good kids
out there, that all I need is a plane
ticket and a hair drier and away I
go.”

Christie plays the hits during his
shows. He says he doesn’t like to
break in new material in concert, but

(Continued on page 64)
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BLUE CHRISTMAS
by Billy Hayes

and Jay Johnson
Publisher:

Bibo Music Publishers

DING-A-LING

THE

CHRISTMAS BELL
by Jerry Foster

and Bill Rice
Publishers:

Jack and Bill Music Company
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Here Are® Christmas Standards
You Might Like To Include:

Publisher:

CHRISTMAS IS
by Percy Faith
and Spence Maxwell

MELE KALIKIMAKA
(MERRY CHRISTMAS
in HAWAIIAN)

by Alex Anderson
Publisher:

Bibo Music Publishers

Bibo Music Publishers
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BRAZILIAN
SLEIGHBELLS

by Percy Faith
Publisher:

Bibo Music Publishers

IN NASHVILLE TEr:lNESSEE: BILL HALL 14 Music Circle East, Nashville, Tenn. 37203 (615) 256-7648

IN HOLLYWOOD, CALIFORNIA: GAYLON HORTON 6255 Sunset Blvd., Suite 615, Hollywood, Ca. 90028 (213) 467-3197
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American-mad@ reck
afew hours ahead
of the world
Featuring the single.
" She Ladkes 3 Lot Like You zss 03075
On Boul2vard
Recards and Tapes.

“If you don'thear this. clean out your e3ss’—Steve Feinstein WYEP
"Up the Clocks in rotation. If that song isatah1 I'l come to vour house and vacuum gour dog”—Orake Hall, KTXD)
“I've neard the Clocks enough to know its a hil’—Sky Daniels, WLIP

iz 2 - : . - ; 1 H1 11N :

Distributed hy CIS Records. produced by Mike Flicker for Mike Fhcker Praductions, inc. Management: Stan esser / Faul Peterson for Good Karma Productions. © 1982 CBS Inc.
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Three Firms
Planning Joint

‘Annie’ Promo

NEW YORK-CBS Records,
American Airlines and Marriott Ho-
tels are doing a joint “Tomorrow
There’ll Be Sun” merchandising
contest to support the “Annie”
soundtrack LP, which has already
sold over one million copies, CBS
claims.

According to contest rules, 20 win-
ning couples will get a trip to
Hawaii, courtesy of American Air-
lines, and will spend eight days at
the Maui Marriott Hotel. In each of
CBS’ five regions around the coun-
try, the winners will include one re-
tailer, one CBS field executive, and
two consumers.

The contest runs from Aug. 9 to
Sept. 3, with drawing held on Sept.
13 where winning consumers. who
had filled out entry blanks at partici-
pating retailers, will be chosen. Win-
ning retailers and CBS sales reps will
be chosen by CBS Records based on
the extent of their participation.

CBS expects close to 5,000 retail-
ers to participate in the contest. Re-
tailers are required to display “An-
nie” point of purchase material, an
American Airlines poster, a Marriott
poster. a contest ballot box, and the
promotion’s headline streamer
through the duration of the contest.
Local print and radio ads should
also mention the promotion. During
August American Airlines will play
music from “Annie” on all domestic
and international flights.

New LP & Tape
Releases, p. 18

CONCERT CUTUP—Joe Walsh opens the summer concert season for Irvine

General News

\

Meadows Amphitheatre by cutting the ceremonial ribbon the easy way—with

an electric saw. Walsh was emcee for the Dan Fogelberg show that kicked off

the *82 schedule, the first full season for the 12,000 seat outdoor venue in La-
guna Hills, Calif.

20 TITLES AT $3.98 LIST

Accord/Townhouse Sets Budget Line

NEW YORK — Accord/Town-
house Records launches a $3.98 list
“Budget Series” this month with 20
LP/cassette releases. A total of 50 ti-
tles is expected by year’s end.

According to Michael Gusick,
president of the Capitol-distributed
label, the albums are “not overstocks
or cut-outs. They are one-of-a-kind,
newly sequenced excerpts of existing
product.”

Capitol is pressing the LPs, and is
duplicating the cassettes with its Ad-
vanced Wide-Range technology, ac-
cording to Gusick, who adds that the
cassettes contain “full liner notes.”

any way you like . .

or take the whole pie!

Recoton will
serve all your
accessory needs
at a sweet

profit to you.

Srecartan

46-23 Crane Street
Long Island City. N.Y. 11101
(212) 392-6442

SEE US BOOTH 718

' Jacket Fabrication

QCd

CUSTOMPRESSING

£ . L

2832 Spring Grove Avenue

Cincinnati, Ohio 45225
{513)681-8400

(215) 627-2277
(212) 966-3185

We deliver in New York

Gusick stresses that retailers not
take advantage of “this desirable
pricing” by selling the albums at
more than retail price. “The poten-
tial of this program is based upon
volume. If that sales volume is not
met because of retailers taking ad-
vantage of this desirable pricing, our
efforts to give people more for their
money are in vain.”

Gusick notes that costs have been
keptdown in making the product via
the inclusion of eight cuts instead of
10, cooperation by publishers in
agreeing to reduced mechanical
rates and “suppliers” who are main-
taining their present price structure
for manufacturing costs.

Artists included in the first release
are B.J. Thomas, Molly Bee, Bill Ha-
ley, Jerry Lee Lewis, Jimmy Dean,
Joey Dee, Bud Powell, Rex Allen Jr..
Carl Perkins, Louis Bellson & His
Band, Al Caiola, Tommy Dorsey
and His Orchestra, the Four Aces.

Also, a “Blue Ribbon Country”
series of five volumes is planned.

New
Products

SLIM LINE—Hartzell Custom Prod-
ucts’ deluxe soft side attache cas-
sette storage cases feature flocked
velour interior, piano-type hinges,
metal feet and a custom aluminum
valance. Six models are available in
brown and black and can hold 24, 36
or 48 boxed cassette tapes.

WWW.americanradiohistorv.com
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Reverend Al Joins Patti
For Broadway Production

By NELSON GEORGE

As “Dreamgirls” has demon-
strated, black music and Broadway
can mean big bucks. Black musicals
have been in vogue on “the Great
White Way” since “The Wiz,” and
have been important stepping stones
for Melba Moore, Stephanie Mills,
Jennifer Holliday and many other
young performers.

Now, in a reversal of the latter sit-
uation, two well es-
tablished singers
are coming to
Broadway. Patti
LaBelle and Rev.
Al Green are star-
ring in a new adap-
tation of the gospel
musical, “Your
Arms Too Short To Box With God”
at the Alvin Theater, with previews
beginning Aug. 31 and opening
night set for Sept. 9.

It will be an eight-week engage-
ment, with Green taking a leave of
absence from his Memphis church.
LaBelle has been traveling with
“Box” since December, performing
in Atlanta, Philadelphia, New Or-
leans and three other cities.

“Box” originally had a two-year
run on Broadway. Its author and
original director Vinette Carroll will
handle this new production. Green
will play, appropriately, a minister.
That character appears only in the
original’s second act, but the book is
being adapted to expand his role.

*x k K

Boogie Anybody? In the last few
years, it’s been difficult for black up-
tempo hits to make headway on pop
radio and, as a result, they haven't
sold as well as they might.

But maybe things are loosening
up a bit. The Dazz Band’s funky
“Let It Whip” was a recent top 10
pop entry, as was Ray Parker’s rocky
“The Other Woman.” Stevie Won-
der’s “Do I Do” is headed up there
too, though for Wonder that is
hardly unusual. A case could be
made that Parker’s past pop suc-
cesses automatically open pop play-
lists to him. But that the Dazz Band,
with no pop credentials and few ma-
jor black hits, cracked the top ten is
an encouraging sign.

* K K

The recent New Music conference
(Billboard, July 31) attracted the

most progressive elements of the
rock community. They were young
white musicians and entrepreneurs
not locked into the existing corpo-
rate labels, though judging by their
aggressive salesmanship, these folks
are very much motivated by the free
enterprise system. Attending some
sessions and speaking at one semi-

nar sparked these observations:
® This wing of the rock music
business is, on the whole, more open
to blacks and black music than their
more established counterparts. The
rock clubs around the country and
(Continued on page 55)

Hunter Doubles
Library Sales

NEW YORK-The wholesaling
division of Record Hunter, the 25-
year-old retailer here, has doubled
its sales to libraries and institutions
over the past eight to 12 months, ac-
cording to owner Jay Sonin.

Although Record Hunter has
been dealing with this market for
most of its existence, Sonin credits a
more aggressive stance in this area
and the ability to fill 85% to 90% of
an order immediately as key reasons
why volume has dramatically in-
creased.

“My biggest cost factor has been
the addition of several persons to
handle the flow,” says Sonin. Sonin
says while others may offer a 40%
discount off goods sold to institu-
tions, he’s getting by with a 30% dis-
count, thanks to quick fill.

He claims in-depth on-hand stock
of what institutions buy most of, vin-
tage jazz, spoken-word and classical
product. Sonin says 20% of his busi-
ness to institutions are in cassette
configurations and is showing con-
tinual growth.

Printer Seeks $%

LOS ANGELES—Wolfer Print-
ing here is suing Wolf & Rissmiller,
local concert promotion office, for
$47,433.82 in Superior Court here.

The complaint contends the con-
cert promoter ran “L.A. Concert
Guide” issues on March 23 and May
19, running up a printing bill of
$57,433.82, on which $10,000 has
been paid.

ROCK FOR SALE!

JOURNEY, RUSH, LED ZEPPELIN, POLICE,
IRON MAIDEN, BEATLES, JIMI HENDRIX,
JUDAS PRIEST, GENESIS, ETC..

Available in: posters, bumper stickers, decals,
tapestries, pins, and more!
Dealer inquiries invited.
For a free catalogue write or call:

CALIFORNIA POSTERS
6601 Elvas Ave. Sacramento, California 95819

v (916) 453-8675
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FREDDIE SALEM & THE WILDCATS. “CAT DANCE”
Music that goes right to th2 heart of ADR eight times
inarow

From the dark, moody opener (“Dask Horizon/London Town™)
threugh the spectacular high-powered cover versions of
Todd Runigren’s “Open My Eyes” and Bufalo Springfield’s
“Roek 'n’ Roll Woman” to the hittersweet instrumental end
{“Monica“)Freddie Salemieaves nothing to the imagination.

FREDDIE SALEM
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AN OUTLAW STEPS OUT. RREDDIE SALEM
(GUITARIST WITH THE OUTLAWS) & THE WILDCATS. “CAT DANCE”"

ON EPIC RECORDS AND TAPES.
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Prodeoed by Freside Salem tor Sharles Brusco. High Tide Management. “Epic.” @p are trademarks of CES Inc. ® 1982 CBS Inc.
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FOR SALES REPS

Warners Has New ‘Notebook’

LOS ANGELES—Warner Bros.
Records has taken a cue from the
schoolroom in revamping how it is-
sues monthly release information to
its sales staff: a new permanent note-
book, dubbed the “Guide,” which
will enable reps to carry a compre-
hensive file of product release infor-
mation.

In lieu of the monthly product
pamphlets the label previously dis-
tributed to its reps, Warner last
month supplied vinyl-covered three-
ring binders with alphabetized di-
vider cards. Reps now receive indi-
vidual punched sheets for each new
album, which then slip into the note-
book.

The label indicates the goal is a
more durable product data file that
can reflect many months of product,
in contrast to the old bulletins. Apart
from the notebook itself, the sheets,
too, are more lavishly produced than
the pages of the previous pamphlets,
which were reproduced from type-
written master sheets.

For the “Guide,” the product
sheets are being typeset in a stylized
generic format, using one or more
colored inks. The monthly packages
will periodically include added

DIVIDER CARDS

ALL SIZES AVAILABLE

]5‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write
Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn. N.Y. 11211

AL-LEN CUTTING CO.
Special Volume Rates

We Buy Used and
Obsolete Cards

graphic elements like a whimsical
cartoon on “Handy Record Repair”
featured in the August sheets just
shipped.

Other touches include the front
cover and spine designs on the
binder, printed in bright red against
the black vinyl, and a separate sec-
tion for the newest releases.

‘Betamax Bill’
Markup Delayed

® Continued from page 3

the draft compromise, while voicing
hope that video could also be in-
cluded, but there continued to be
vigorous opposition from the video
cassette manufacturers and dealers,
who are seeking a bill with no video
or audio royalty provisions.

Now, this week, opposition also
comes from key committee member
Mathias, whose office says that “the
Senator would not be in favor of an
amendment that does not include a
video royalty” to compensate movie
industry copyright owners. There
appeared to be a possible chance last
week that Mathias would defer to
DeConcini’s draft proposal in order
to turn out legislation with a better
chance of passage this session—at
least, this is the reasoning of those in
DeConcini’s office—but it is appar-
ent that Mathias feels strongly that
an amendment attending to the
problems of the music and movie in-
dustry must be addressed and dis-
cussed by the committee.

Because of the necessary presence
of committee members and their
staff at the Judiciary Abscam hear-
ings and the Senate budget-balanc-
ing legislation, there has not been
much reaction on the Hill yet to the
DeConcini discussion draft. “These
meetings have been long, long,
long,” one staffer explained.

Markup meetings have again
been scheduled, this time for Tues-
day (3). But a committee assistant
warned that “I just don’t know what
will happen in the upcoming week.
All T can do is wait.”

WERE THE COMPLETE .
CATALOG HOUSE. List prices
slashed everyday on EVERY MAJOR

AND TAPE. J&R's Total

J&R's Total Brand

Name 10 Million Dollar

Inventory IS unmatched by
Anyone. All Audio/video EQuipment,

RECORD
Million Dollar Pius Buying Power Gives Cartridges, Accessories, Portables, Car

You THE ABSOLUTE BEST ROCk Bottom Stereos,

Blank Tapes. ALL LATEST

Wholesale/Export Prices Industry-Wide. MODELS, FACTORY SEALED CARTONS.

WHOLESALE " ‘HOTUI\IE"I(M) 221 '31 91 (2‘?2':‘12’33‘5?&‘7

CALL OUR TOLL FREE

.%2.29/ea. ANY BRAND T-120 (Except HG)
... %.99/ea. ANY BRAND L-500 (Except HG)
.31.15/ea. ANY BRAND L-750 (Except HG)
$1.79/€a. ANY BRAND L-830 (Except HG) .
$1.29/€3. ANY BRAND HGT-120

. %10.99/ea
$9.49,/ea
$11.49/ea
$12.99/€a
$13.99/ea

We carry tapes by: Maxell, TDK, Fujl, BASF, Sony, Memorex, Scotch, RCA, JVC, Ampex,
Zenith and Panasonlc We also have a farge selection of video Head Cleaners.
Please call for additional information.
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TECHNICA AT140LC .

PICKERING XSV 3000

23 PARK ROW,
NEW YORK,
N.Y. 10038

General News

Act-ivities

Deerhunter Formed For
Agent Orange Benefit

Todd Rundgren, Ian Hunter, Paul
Butterfield and John Cale formed a
new band, Deerhunter, for a one-
time benefit concert Friday (30) at
Pier 84 in New York to help Agent
Orange victims, The concert was
produced by Mickey Ruskin, Rich-
ard Sanders and Vahagn Hovan-
nesian and also featured the Jim
Carroll Band, Robert Gordon, Chris
Spedding, Lester Chambers, Bobby
Neuwirth, the Raybeats and Danny
Shea.

Genesis is going on tour of the
U.S. this month, playing the giant
JFK Stadium in Philadelphia, prob-
ably with Elvis Costello and Blondie,
and at New York’s Forest Hills Sta-
dium for two nights (ducats at $20).

Sly Dunbar and Robbie Shake-
speare will be the established
rhythm section for Black Uhuru, also
going outon tour in August. . . . Billy
Joel has completed his first studio
album in two years titled “The Ny-
lon Curtain,” it should be released
by Columbia in late August. Pro-
ducer again is Phil Ramone.

Records are so bad these days,
says Tom Petty in an interview in
September’s Playboy, that he’d
rather spend his money on video

o

GREEK TIDINGS—Carlos Sarﬁana, center, meets with trade well-wishers fol-
lowing his recent concert at Los Angeles’ Greek Theatre. Seen, from left, are
John Ryan, co-producer for Santana’s new album, and Mauri Lathower, vice

R

games. “There are no record people
left in the record business,” he says.
“Now it's some guy who used to be
with the leased car department and
got a promotion. Or maybe he was
an accountant and now he’s a record
company president. And he hires
more accountants and leased car
men. They just don’t know what’s
good or bad. Records don’t sell now
because they aren’t any good.”

If a picture is worth a 1,000 words,
what’s the value of a six-page photo
spread of Motorhead, playing dun-
geon games with a blonde model?
Find out in the August issue of Oui.

Signings: R&b duo Space People

to Capitol. ... UK. techno-pop
group Dollar to E/A. . .. Hellcats to
Radio Records. .. . Fingers to Mega
Records.

Connie Francis is no longer man-
aged by George Scheck, but is now
with the William Morris Agency.
Her agent is Lee Soloman. ... Zinc
to Jive Records. ... The Osmonds,
including the Osmond Brothers,
Donnie & Marie, and Jimmie Os-
mond, to William Stephan & Asso-
ciates booking agency. . . . Johnny
Pennino, “the tenor sax king of New

Orleans,” to Sonor Records.
Bl T %

president, creative operations, for CBS Records International.

OVER ZAPP LP RELEASE

WB, Clinton Firm In Legal Hassle

By JOHN SIPPEL

LOS ANGELES—Warner Bros.
Records wants Superior Court here
to get Rubber Band Music, the
George Clinton production firm, off
its back over an imminent Zapp al-
bum release.

The label claims the defendants
are harassing it with threats of tak-
ing legal action to thwart release of
Zapp’s second album, “IL.” Accord-
ing to the court filing, the album was
to be released July 14. The plaintiff
states it has spent over $500,000 on
the album.

To stimulate interest, Warner
Bros. Records states it released a
promotional 45 single “Dance Floor
Part1.” On June 28, the plaintiff said
it got a wire from the defendant stat-
ing Warner Bros. had not delivered
masters to the defendant for its ap-
proval. Clinton counsel, it’s alleged,
warned the plaintiff’s lawyers it
would try for a temporary restrain-
ing order.

The court dossier shows no legal
action taken as of yet.

WWW.americanradiohistorv.com

The WBR/RB agreement, filed in
the action, shows the producer was
to receive non-returnable advances
of $62,500 for each of the first two
albums when they were commenced
and an additional $62,500 when the
albums were delivered.

On the third and fourth albums, a
formula of a % of royalties of the
prior album’s sales was set up as a
sales advance, with the proviso that
no less than $175,000 or more than
$225,000 was to be paid, with the
amount elevating as follows for sub-
sequent .albums: Sth & 6th—
$225,000 to $325,000; 7th & 8th—
$325,000 to $425,000.

On U.S. album sales, the contract
called for a graduated royalty per-
centage ranging from 12% to 14%
depending on the sales peak
reached, with the percentage in-
creasing for the seventh and eighth
albums to 14% and 15%. Sales pla-
teaus were established up to 350,000,
750,000 and over 750,000.

Industry

Events

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 8-12, Record Bar’s annual
managers convention, Marriott Ho-
tel, Hilton Head.

Aug. 29-31, Video Software Deal-
ers Assn. Conference, Fairmont Ho-
tel, Dallas.

Aug. 19-22, Jack The Rapper sixth
annual Family Affair "82, Dunfey
Hotel, Atlanta.

Aug. 29-Sept. I, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 8-11, Billboard Talent Fo-
rum, Newport Beach, Calif,

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
titon, MGM Grand Hotel, Reno,
Nev.

Sept. 13-17, London Multi-Media
Market, Tower Hotel, London.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.

Sept. 30-Oct. 4, Eighth annual
Musexpo °82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Sept. 30-Oct. 4, Videxpo 82,
Sheraton Bal Harbour, Bal Har-
bour, Fla.

Oct. 4-8, 17th Castlebar Inter-
national Song Contest, Castlebar,
Ireland.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-14, International Tape/
Disc Assn. second annual European
home video seminar, Palais des Fes-
tivals, Cannes.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 14-16, National Music Sound
& Video Show, Hilton Hotel, New
York.

Oct. 15-20, VIDCOM, Cannes.

Oct. 23-27, Audio Engineering
Society, Disneyland Hotel, Ana-
heim.

Oct. 28-31, Neewollah Inter-
national Festival, Independence,
Kan.

Oct. 29-21, Yamaha World Popu-
lar Song Festival, Tokyo.

Nov. 9-12, ABC Radio Networks
affiliates board meeting, Sheraton
Plaza, Palm Springs.

Nov. 13-15, NCTA national cable
programming conference and ACE
awards, Biltmore Hotel, Los An-
geles.

Nov. 17-19, Western Cable Show,
Anaheim Convention Center, Ana-

heim, Calif.

Nov. 18-21, Billboard’s Video En-
tertainment/Music Conference,
New York.

Nov. 18-20, Amusement & Music
Operators Assn. (AMOA), Hyatt Re-
gency, Chicago.

Jan. 6-9, Consumer Electronics
Show, Las Vegas Convention Cen-
ter.

Jan. 21-23, National Assn. of Mu-
sic Merchants Winter Market, Ana-
heim Convention Center, Anaheim.

Jan. 24-28, MIDEM, Palais des
Festivals, Cannes.

April 10-14, National Assn. of
Record Merchandisers, Fon-

.tainebleu Hilton, Miami Beach.
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“SNEAKIN' OUT" is the 4th album from the phe-
nomenal Stacy Lattisaw, who, at the age of 15. has already
become a superstar.

“"DON'T THROW IT ALL AWAY" is the first single,
from this hit-packed Ip. ron

90002
Produced by Narado Michael Wolden for Perfection Light Productions

On Cotillion Records and Cassettes.

A Division of Atlontic Recording Corp.

© 1982 Atlantic Recording Corp.@ A Worner Commurications Co
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Commentary

The Promise In New Music

By MARTY THAU

In 1957, Jerry Leiber, Mike Stoller and Doc Pomus wrote a
song for the Coasters called “Young Blood.” It became the
group’s first national hit and stayed on the charts for 26 weeks.

Now, some 25 years later, that song title aptly expresses the
mood of the new breed of record busi-
ness entrepreneurs, so many of whom $e
gathered in New York City two weeks
ago for the New Music Seminar.

From the vantage point of almost 20
years in the business, I was taken with
the ideas, creativity, energy and opti-
mism expressed at the many meetings |
attended. Unlike typical record busi-
ness functions nowadays, the rooms
were not filled with gloom or boredom.
... or lawyers and accountants.

They were filled with people with a
vision and a need for some more new
music. These people were filled with
“young blood,” and from where I sit,
they seem about ready to give the music
industry a well needed transfusion.

It’s been building for a while, slowly,
but oh so steadily over the last six or
seven years. Ever since the first wave
burst forth from a little club on the
Bowery called CBGB’s, then spread
overseas to England, and then re-
bounded across the globe, the new wave
has been gathiering fans, followers and
believers.

I’'ve read in these pages where major
label executives have stated that the “new music” just has not
caught on like they would have hoped. But anyone with an eye
on the charts can see that an increasing number of breakouts
over the last five years have come out of the new wave milieu.

The list is impressive—Blondie, B-52s, Devo, Clash, Elvis
Costello, Police, Pretenders, Squeeze, Talking Heads, and
many, many more. And, as many in the industry continue to ig-
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Thau: “Our veteran colleagues must take

chances and listen to the undercurrents
rumbling through the land.”

lost the faith. We should acknowledge and support the contin-
ued input of people such as Hilly Krystal, Jane Friedman,
Terry Ork, Malcolm McClaren, Miles Copeland, Bernard
Rhodes, Jim Fouratt, Giorgio Gomelsky, the late Lester Bangs,
Alan Betrock, Bob Gruen, Andrew
Lauder, Geoff Travis, Howard Thomp-
son, Marty Scott, Howie Klein, Robert
Palmer, Jake Riviera, Seymour Stein.
... artists like John Cale and Lou Reed,
Patti Smith, David Johansen, Suicide,
Ramones, Richard Hell, Johnny Lydon,
Iggy Pop. They all fought battles at ev-
ery turn and wrote the history of
rock’n’roll in the *70s.

Independent, and former independ-
ent labels like Slash, Shake, 415, Bomp,
IRS, 99, and on down the line, have got-
ten their acts heard,.seen and sold,
against great odds. They have broken
ground at every level, by loving the mu-
sic and by understanding the audience.

Today’s audiences are far more so-
phisticated, more intelligent and more
demanding. They will not accept what
was relevant to a generation 10 years
ago. Their dollars are there, waiting to
be spent on something that excites and
challenges them. They want the best,
and when there’s music that grabs them
they do not hesitate to support it.

Our veteran colleagues must take
chances and listen to the undercurrents
rumbling through the land. People at the a&r level must cease
acting in a formulaic and condescending manner.

I've heard too many a&r people say, “Well, I love it, but it
won’t sell. It doesn’t fit the format.” They’ve been proven wrong
too many times. Or the converse, “Well, I think it’s a bunch of
crap, but the kids will eat it up because it sounds like Styx or
Journey.”

2y v i

‘Today’s audiences are more demanding. They will not
accept what was relevant to a generation 10 years ago.’

nore this writing on the wall, even more new artists are showing
up—the Go’Go’s, Human League, Joan Jett, X, Stray Cats, Kid
Creole, Marshall Crenshaw, Motels, Tom Tom Club, Soft Cell,
Kim Wilde.

Without these groups and their new wave roots and support,
this wouldn’t have happened.

The new music which is threatening to explode at this partic-
ularly volatile moment is a reaction to the formatted, stultifying
and narrow view of people and artists who have lost their sense
of excitement. . . . to say the least.

In the *60s it was the FM stations that broke new artists with
their free-form formats. But now, with FM locked into dull,
plodding and boring formats that are gutless, AM is jumping
into the forefront, delivering hits by groups that FM is failing to
play. The few FM stations that have energetically promoted
these sounds, like KROQ in Los Angeles, have made remark-
able strides in ratings and sales impact.

Over the years many new wavesters have struggled, but never

Plainly speaking, that’s the kind of mentality and attitude
that has seen the record industry crippled artistically and
philosophically.

A new wave can easily turn into a flood if enough people de-
cide to go for the ride. The only real choice the industry hasis to
look, listen and do the right thing.

There are lots of talented people out there who’ve proven
themselves over and over again on the independent level. They
must be brought into the game and given the freedom and sup-
port to follow their instincts.

When that happens, the new wave bottom line will be written
in black ink, very impressively.

Marty Thau, who worked with Neil Bogart at Buddah in the
'60s, managed the New York Dolls in the *70s, and now heads in-
die label Red Star Records.
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A Digital Correction

WEFMT in Chicago was not the “first station in the
world to broadcast music using the Philips/ Sony digi-
tal audio disk,” as reported in a Billboard article June
19.

The CBC Stereo Network broadcast digital material
using the Sony Compact Disc system April 11 on a pro-
gram called “Sound Reviews.” The system was again
heard a few days later on “Stereo Morning” and “Arts
National.”

At that time we advertised on air that CBC Stereo
was the first in North America to broadcast music us-
ing the digital disk. Until someone can refute that
statement | maintain that CBC and not WFMT was first,
in North America at least.

Harold Redekopp
Head of Radio Music, CBC
Toronto

A Different Ovation

| would like to clear up any confusion which might
exist in the minds of your readers following récent
press reports of the Chapter 7 bankruptcy proceedings

of Qvation Inc. of Glenview, lIl. This company is in no

way connected with Ovation Instruments Inc., manu-
facturer of acoustic and acoustic/electric guitars.

Ovation Instruments Inc. is a strong and vital part

of Kaman Corporation's music activities, and Kaman it-

self continues to grow in its five diversified market

groups—Music, Bearing & Supply, Aerospace, Sciences

and Aviation Services.

A. Keith Drewitt

Vice President, Marketing

Ovations Instruments

Bloomfield, Conn.

We Get What We Want

In his recent commentary (June 26), Ed Kleinman
says, “‘American radio seems safe and boring.” Why?
Merely being different from English radio does not ne-
cessarily make it bad, does it? Nor would the addition
to American playlists of English bands (or more English
bands, to be precise) necessarily make it better.

After all, “better” or “best” is usually what the lis-
tener likes most. And "listener” usually translates to
“record buyer.”

Ed further states, “the record companies have de-
signed their releases to appeal to the older (Wood-
stock) tastes.” If this is indeed so, why is it wrong?
These listener/buyers are a very large segment to cater
to. The “old” bands are proven and are marketable—
Stones, Who, Chicago, Kinks, Wings, etc.

He also says the younger element is being ignored.
And yet, monthly and yearly the charts reflect musical
changes, and new bands by the score make it. Record
company executives and radio station owners are ob-
viously going to feed what they perceive as their big-
gest potential market. And why not?

If we let the Eds of the world have their way, they
will lead us all into bankruptcy. Record labels will put
out material not too many of us want, and radio sta-
tions will go under playing this new music.

Let's face facts. Mostly, we get what we want.
Record companies and radio stations walk a thin line
between success and failure and, for the most part,
make it on sound judgment.

Incidentally, as a club deejay | play large amounts
of “new” music. But | recognize that the majority
should rule.

Alan Gold
Chattanooga, Tenn.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Kemp Mill: 10 Years Of Growth

D.C. Metro Area Chain Is Set To Open 20th Outlet

WASHINGTON — What ap-
peared to be a fantasy of success in
record retailing 10 years ago this
month has evolved into a profitable
chain which will soon open its 20th
outlet.

Kemp Mill Records operates
mostly strip center stores, located on
off ramps of a 35-mile Beltway in the
sprawling Washington, D.C. metro
area. The company started as part of
the inventory of a small boutique in
California, Pa. Near Pittsburgh, it
was also the then hometown of Dar-
ryl Sherman and Stanley Wabhler.

The two pooled their money to
buy the album stock. The boutique
decided to move. Sherman and
Wahler remained with their LP
stock in the basement.

When they were debating what to
do after closing the basement store,
Sherman recalls he stored the $2,500
worth of albums in his attic. A friend
mentioned that Washington, D.C.
might be a good area.

“We put on our only suits and vis-
ited the Washington landlords. We
were lucky. The small corner loca-

Trustee Will
Review Wander
Sales Operation

By JOHN MEHNO

PITTSBURGH-The fate of fi-
nancially troubled retailer Wander
Sales Inc. may hinge on the findings
of a federally appointed trustee.

The trustee will review the com-
pany’s operations and file a report
within 30 days. He was appointed
after creditors challenged a reorgan-
ization plan developed by the retail
chain, which has debts totalling $8
million.

Judge Gerald Gibson said that it
was apparent that creditors had no
confidence in the ability of Wander

(Continued on page 46)

tion we originally wanted was re-
placed by a bigger sublet in a better
part of the strip center,” Sherman re-
collects.

The 1,300 square foot location in
Kemp Mill shopping center paid off.
“We worked seven days a week. We
literally gave the merchandise away.
But we grossed $185,000 in the first
year,” Sherman says.

That January, 1973 opening en-
couraged a 600 square foot “alley
store,” adjacent to the Univ. of
Maryland campus. It opened in
April, 1974. “We were still playing it
off the seat of our pants. We empha-
sized rock. Joel Goldberg, another of
our present partners, joined us from
the clothing business. We sold about
$400,000 worth of LPs in that store
the first year. Our calling card was
discounting.

“We found that people would
drive 20 minutes to our two stores in
order to buy rock albums. We adver-
tised in the university daily and on
then-underground WHFS-FM. We
drew the hardcore, price-conscious
LP buyer,” Sherman explains. “We
stocked Little Feat, Bonnie Raitt
and Randy Newman, then hardly
acknowledged as mainline acts.

“We learned that $4.99 for $5.98
product wasn’t attractive. But $3.99
or three for $10 was,” Sherman
avers.

In April, 1975, a 1,500 square foot
Kemp Mill opened in Laurel, Md.
The partners found it so big they de-
cided to use some of it for adminis-
trative offices. They really stuck out
their necks soon after with an 1,800
square footer in downtown George-
town.

Early in 1976, Kemp Mill added a
2,000 square footer in Forestville
Plaza, the first black-oriented outlet.
Here the first central warehouse was
established.

In 1977, Annandale, Va., 2,500
square feet; 2,000 square feet on F
Street, Washington; and 2,000
square feet in Falls Church, Va,
joined the chain. Gross volume for

that year was somewhere between
$2.5 and $3 million, Sherman feels.
In 1978, Kemp Mills leased 2,000
square foot locations in strip centers
in Oxen Hill and Landover Hills,
both in Maryland. “Uniformity set
in. We were inexpensive. Carpet, tile
and fixtures. Most of our fixtures
were purchased from regional rack-
jobbers who were closing out ac-
counts and wanted to get rid of the
fixtures at a good price,” Sherman

says.
In order, over the next three and a
half years, Kemp Mill grew as fol-
(Continued on page 64)

ers a taste of new releases.

tape,”

is all right these days.

In-Store Play Buoys Birdland

NEW YORK-—In-store play has traditionally been a sales booster for
black retailers, attracting people off the street and giving potential custom-

Alan Burston, manager and co-owner of Baltimore’s Birdland Records,
has expanded on that concept to increase sales at his 10-year-old retail out-
let. “What we do is put the top 75 records on the chart onto a 90-minute
Burston says. “Every five records or every 15 minutes we promote
something we think will be a hit. We were on that Jennifer Holliday record
three months before it really broke and we’ve sold 500 pieces on that, which

“Right now we’re smoking with Aretha Franklin’s ‘Jump To It It did
well the week before, but it is really happening now. The 12-incher is what
we're moving; it is outdoing the album.”

As one might imagine, record promotion people are always after Burston
to highlight their current product in his music mixes. “But we rely on our
own instincts as to what our audience will like. We also study what records

(Continued on page 55)

Thln Ilullng ol nw LP/Tape releases Is de-

d to s and radio program-
mon to be up-to-the mlnulo on available new
product. The ation abbrevi
tions are used: LP—album. 8T—8-track car-
tridge; CA Multiple ¢ ds and/or
tapes in a set appear within p. th follow-
ing the 0 r

POPULAR ARTISTS

BAD COMPANY
Rough Diamonds
LP Swan Song 90001-1........................ $8.98
8T 90001-4 .
CA 90001-8

BOWWOWWOW
| Want Candy
LPRCAAFLY-4376 ... $8.98
CAAFK1-4376 ... $8.98
BUCKS Fizz
Bucks Fizz
LPRCANFL1-8029.........cccoccoiinnne $6.98
CANFK1-8029..........coiiiiiin e $6.98

BURNING ROME
Burning Rome

LPAGMSPA4916.......vviieieeicn $8.98
CACSA4916 ..., $8.98
CAIN, TANE
Tane Cain

LPRCAAFL1-4381
CACS AFK1-4381

CHEETAH
Rock & Roll Women
LP Albert Prod'ns / Atlantic 80011-1
8T80011-4 ..
CA80011-8..

CONLEY, EARLTHOMAS
Somewhere Between Right & Wrong
LPRCAAHL1-4348...
8TAHS1-4348..
CA AHK1-4348 .

New LP/ Tape Releases

COTTON, JOSIE
Convertible Music
LP Elektra 601401

DUKES
Bugatti & Musker
LP Atlantic 80010-1 ...........ccoeeeenvennnnnn, $8.98
8T 800104
CA80010-8

FULL SWING
The Good Times Are Back
LP Planet 8XL1-4426 ........................... $8.98
CABXK1-8426......ccccoeeceeriann, $8.98

GARLAND, PHIL
Dreams Of A Boy
LP Radio 90003-1
8T 900034 .....
CA 90003-8

GRABEAU, BOB
Sings Webster’s Dictionary . .
Francis Webster That Is
LP Rayvel MA1747

GUTHRIE, GWEN
Gwen Guthrie

LPIsland 90004-1 ........................... $8.98
8T 90004-4

HALL, LANI
Albany Park
LPAGMSPA898.......oeiiiieeees $8.98
CACSA898 ........oviiviiiei e $8.98

KING, EVELYN
Get Loose
LPRCAAFL1-4337 ..o $8.98
CAAFK1-4337

LANDSCAPE
Manhattan Boogle-Woogle
LP RCANFL1-8028..
CANFK1-8028............cooooeiei,

LATTISAW, STACY
Sneakin’ Out

LP Cotillion 90002-1 ............ccceevvveeeennns $8.98
8T 90002-4 .

CA 90002-8

i
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LEAGUE UNLIMITED ORCH.
Love & Dancing
LP A&M SP 3209.
CACS 3209

MAGAZINE
After The Fact

LPIRS SP 70030

CACS 70030

MAGIC SLIM & THE TEARDROPS
Raw Magic
LP Alligator AL4728..............ccoeeeeneiennn $8.98
MYSTIC MOODS ORCH.
Country Lovin’ Folk
LP Bainbridge 876211
Erogenous
LP Bainbridge 876215
Extensions
LP Bainbridge 8T 6212 .

NELSON, WILLIE
The Best Of Willie
LPRCAAHL1-4420................ccoces $8.98
8T AHS1-4420....
CAAHK1-4420 ...

PARKER, BILLY, & FRIENDS
(Who's Gonna Sing) The Last Country
Song

LP Soundwaves SWS3309

PATTON, ROBBIE

Orders From Headquarters
LP Atlantic 80006-1

8T 80006-4 .

CA 800006-8
PHILISTEENS
Philisteens
LP Radio Free America 1001 ................. $8.98
CAT00T ... $8.98

REGAL FUNKHARMONIC ORCH.
Strung Out On Motown
LP Motown 6014ML

RICE, BOBBY
Bobby’s Back
LP Audiograph 7772

SIEGEL, JANIS
Experiment In White
LP Atlantic 80007-1 .
8T 80007-4 .
CA 80007-8.

SLOW CHILDREN

Mad About Town
LPEnsign NXL1-8030 .......ccooovvniiiennenns $6.98
CANXKT-8030 ......cocvneiiiiiiiiiiees $6.98

SNUFF
Snuff
LP Elektra/ Curb 60149

SPITTIN' IMAGE
Spittin’ Image

LPMCA-5343

CAMCAC-5343...

TAVARES
New Directions

LPRCAAFL1-4357 ... $8.98
CAAFK1-4357 ..o $8.98

$8.98
...$8.98
$8.98

TOMORROW'S EDITION
A Song For Everyone
LP Atlantic 80009-1 ... $8.98

TOMPALL & THE GLASER BROTHERS

After All These Years
LP Elektra 60148-1

TROIANT, PAT
Somewhere In Paradise
LP Wounded Knee SIP1125

VALENTINE BROTHERS
First Take
LP 8ridge 8R-101936

VANILLA FUDGE
Best Of Vanilla Fudge
LP Atco 90006-1
8T 90006-4
CA 90006-8

VANGELIS
To The Unknown Man
LPRCAAFL1-4397 ... $8.98
CAAFK1-4397 ... $8.98

WALL OFVOODOO
Call Of The West
LPIRSSP 70026 ..........cccceveiiiiinnnnn $8.98
CACST70026 .........c.ooovvei $8.98

WILLIAMS, ROBERT
Robert Williams
LPAGMSP-6-4889........................... $6.98
CACS-6-4889..................ccoocciiieninns $6.98
Y&T
Black Tiger

LPA&GM SP4901.
CACS 4901

(Continued on page 46)
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Retailing

See Video Games In Most Chains By Holiday Season

® Continued from page 3

handles software and hardware.
City 1-Stop, the major Los Angeles
wholesaler which is also part of
Show Industries, parent company to
Music Plus, is handling cartridges
and has set up between 75 and 100
of its retail accounts with merchan-
dise, Fogelman says.

Eighty of 95 of the Western Mer-
chandisers’ retail locations stock Ac-
tivision and Atari cartridges. John
Marmaduke says he’s playing wait-

and-see before getting his feet wet-
ter. The stores are experimenting
with a reach-through case, much like
its prerecorded tape fixtures, to
handle cartridges. Dave Burke of the
35 store Recordland chain out of
Cleveland has video games in 15
outlets. “So far, it’s encouraging,”
Burke adds.

The Record Shop’s 24 mall-ori-
ented sites stock Atari, Activision,
Imagic, US. Games and Intellivi-
sion, according to Mary Ann Levitt.

“We started in May. We are pleased
with the software,” she says.

The six Believe in Music stores in
the greater Grand Rapids area be-
gan their cartridges’ move 18
months ago in two stores. Jim Mar-
cusse says they now stock Atari, In-
tellivision, Activision, Imagic, U.S.
Games, Apolio and Parker Bros.

Another industry frontrunner sat-
isfied with his progress after a year is
Scott Young of the eight Young Or-
ganization stores. All five of his

Franklin Music stores in Atlanta are
steeped in cartridge experience. He
carries such lines as Spectravision
and Astrocade, reported by no one
else.

Good results, too, are reported by
Jerry Schulman, who bowed video
games in six of his 46 Listening
Booth stores over a year ago. “They
are a part of our future. We will be
selling computer software and cov-
ering the entire electronic scope in
the future,” Shulman maintains. He
now stocks software universally.

Lenny Silver’s Record Theater
stores in the main are stocking the
cartridges and doing pretty well.
“We carry all the lines. Action Dis-
tribution, Cleveland, one of our sub-
sidiaries, has been appointed a dis-
tributor by most lines,” Silver adds.

At the wholesale level, there is
some dissatisfaction. Jerry Richman,
Richman Bros., Pennsauken, N.J.,
says he stocks cartridges “As a con-
venience. WEA introduced the Atari
line by offering dating and a dis-
count for an opening prepack. We
need the same kind of help,” Rich-
man says. It's understood that

Jimmy Schwartz of Schwartz Bros.,
Lanham, Md., feels similarly.
Schwartz was an industry pioneer in
warehousing cartridges.

“We are in it hesitantly,” Russ
Solomen of Tower Rewards states.
“We will be in it, but to what extent I
do not know now.” Solomon has put
it into 12 northern California Tow-
ers and the local Sunset store here.
Dave Brichler of the giant Texas
Tapes & Records, S. Houston, says
“we are getting our feet wet with
Atari.” Cathy Womack of BeBop
Records, Jackson, Miss., has put car-
tridges into three of seven stores,
with WEA supplying mostly Atari to
get started. John Grandoni of Cav-
ages, Buffalo, started six months ago
with Intellivision and is now stocked
in three stores. He is awaiting his
first Atari order.

The five Lyric Records, Indianap-
olis, and the 14 Tape Towns, Seattle,
are not yet stocking video games.

“We are staying out of it,” Ben
Bartel of Big Daddy’s, Chicago, af-
firms. “Merchandise sold on a no-re-
turn basis is the death knell of our
industry.”

Dealers Are Cautious On

Fall Stocking Approach

® Continued from page [

“For the past few years, we've
tended to be conservative with both
seasonal and regular stocking prod-
uct, but we might open up some with
manufacturer deals and extended
dating,” says Manny Drucker, man-
ager of the 52-unit Listening Booth
stores out of Pennsauken, N.J.
“Business is soft now and to pay our
bills we've got to come up with bank
money. We’d generally rather go for
the turn than take a flyer in July.”

Assistance in this story provided by
Leo Sacks in New York.
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For Stu Schwartz at the 30-plus
Harmony Hut outlets, August busi-
ness will be a big determining factor
on whether to move away from a
cautious inventory fill. “Right now,
I'm hedging all my bets. I still feel
that the fall is going to open up. Cas-
settes are moving tremendously for-
ward in any case, and we’ll increase
our stocks substantially. With video
games, I don’t have enough confi-
dence to pre-inventory. This doesn’t
mean that I don’t believe in video
games, but they’re getting to be more
volatile than the record business.
Supposed big hits turn out to be
flash in the pans. You can get
burned.”

Though conservative in its fall
buying approach over the last three
years, the 35-store National Record
Mart’s buyer, Terry Cooper, feels it’s
somewhat premature to look ahead
60 to 90 days. But he claims that
manufacturer deals and extended
dating would help keep “profits
alive.” Cooper says video games in-
ventory will be “more heavier this
year” to avoid “scarcity problems” if
some cartridges take off.

Allan Rosen of the 18-unit Flip-
side chain based in Lubbock, Tex.
says he’s both “conservative and
cautious, but not pessimistic. We
won’t have an empty cupboard for
the season. I'll worry about inven-
tory reductions in January and Feb-
ruary.” On the other hand, Rosen
makes it clear that if the chain
“doesn’t do the numbers for Decem-
ber, it’ll hurt us for the six months
before and the six months after.”

And, he adds, there’s “No way I'll
buy Christmas music without 100%
returns.” Rosen notes that volume
and profifs are up for the first six
months of this year, noting that “we
didn’t have a profit last year.” The
retailer says he continues to look for
new accessory lines, although he has
yet to enter the video game stakes.

Lou Fogelman of Show Indus-
tries, parent to the 26 Music Plus
stores in the Los Angeles area, says
he hopes the fall programs “reflect
what the economy is really like. I'm
looking for dating. If it’s a good pro-
gram for midline product, I'm sure
we'll buy to our maximum. But the
uncertainty of the economy makes it
hard to determine what’s going to
sell. Right now, we’re just trying to
get through the summer.”

A key racker, United Record &
Tape Industnies, is not projecting its
inventory needs, says the firm’s Syd
Silverman, until it concludes meet-
ings with its key accounts over a 20-
day period

A spokesman for the five-store
Disc-O-Mat chain in New York says
he anticipates a strong fourth quar-
ter for the buyer John D’Antoni says
the company will take a conservative
look at dealer restocking programs.

“We’re sitting on a lot right now—
i’s been a slow summer,” he says,
“so we’re going (o be careful. But if
the deals are good, 1 see us taking
advantage of midlines, which have
been selling well all year.” He adds
that video games also hold sales
promise. “It’s true that you're deal-
ing in a volatile field, like the record
business,” D’Antoni notes. “But as
the industry develops, we'll learn
how to buy better.”

Lou Fogelman of Show Indus-
tries, parent to the 26 Music Plus
stores in the Los Angeles area, says
he hopes the fall programs “reflect
what the economy is really like.”

“I'm looking for dating,” he notes.
“If its a good program for midline
product, I'm sure we’ll buy to our
max. But the uncertainty of the
economy makes it hard to determine
what’s going to sell. Right now we’re
just trying to get through the sum-
mer.
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TULL TALK-—lan Anderson, center, drops by WLIR Garden City, N.Y. to pro-
mote his new Jethro Tull album, “Broadsword And The Beast.” Flanking An-
derson are DJ Bob Kranes, left, and program director Dennis McNamara.

National Programming
RADAR Homes In On Nets

There are a lot of winners in the
RADAR 25 Spring 1982 report on
the Networks. NBC Radio Network
ranks first in cumulative audience
and second in average audience.
ABC’s Information Network fin-
ished first in seven out of 25 key
demographic groups and RKO One
shows a 10% overall audience gain.
But there’s nothing new about who
is the number one and number two
most popular radio show (not to
mention number five and 17 as
well): Paul Harvey, who is carried
on ABC’s Information Network.

NBC’s cumulative audience of
30.731 million reflects a 10.5% in-
crease from RADAR 24. NBC’s av-
erage audience of 1.625 million re-
flects a 3.4% increase from the fall

 Vox Jox__

Superadio
Format Set
At KBRA

Superadio may be on hold at ABC
headquarters in New York, but it is
alive and well in Wichita at KBRA,
which has vowed to go ahead with
the contemporary format concept lo-
cally.

KBRA, which had signed on as an
ABC Superadio affiliate, is becom-
ing “KB-98-FM Superadio” just a
month after ABC moved its corpo-
rate hand away from the “on” switch
to start up the planned satellite serv-
ice.

General manager Barry Gaston
has put Jason Drake, operations
manager for KFH/KBRA, in charge

(Continued on page 29)

1981 report. Among its primary tar-
get, adults 25-54, NBC continued to
rank first in cume. The network’s av-
erage audience, however, grew 8.7%
moving the network from third to
second.

ABC'’s Information Network had
a 9.6% increase in overall audience.
For the third consecutive survey, it
ranks first in persons 12 plus, 18 plus
and men 18 plus. For the second
consecutive survey, Information

(Continued on page 25)

Mariner Won't
Sell Stations

WASHINGTON — Mariner
Communications has withdrawn
its application before the FCC to
sell three of its four stations to
David Chase’s Chase Communi-
cations.

Perry Ury, president of the
1080 Corp., which is owned by
Chase and operates WTIC-AM-
FM Hartford, says “It looks like
they are not going to sell the sta-
tions to us.”

The stations involved are
WLW/WSKS Cincinnati and
KBEQ Kansas City. The deal re-
portedly called for Chase to as-
sume $20 to $30 million of Mari-
ner debt.

Ury explains, “They withdrew
their application. We didn’t
withdraw ours. I can’t getinto the
reasons, but it’s not our doing.
They could resubmit an applica-
tions within 30 days.”

Mariner principals L. Joe Scal-
lan and Elmer Ward Jr. were not
available for comment.

Arbitrons Spotlight Hot Formats

Country, AC, AOR Show Strength In Varied Markets

By DOUGLAS E. HALL

NEW YORK-The latest Arbi-
trons show major success stories in
Phoenix, Louisville, Portland, Ore.,
Tampa-St. Petersburg, Syracuse and
Jacksonville. Country formats are
showing strength in Kansas City,
while AC formats are gaining listen-
ers in Milwaukee-Racine. AOR is
growing in Albany-Schenectady-
Troy.

These are some of the highlights
in a group of new Arbitron reports
analyzed with input from consultant
and Billboard commentator Kent
Burkhart.

The big news in Phoenix is
KUPD, where Burkhart notes “ex-
tensive weekly music research” is
paying off for the Hot 100 format-
ted-station. “Cupid,” as the outlet is
known, is up to 5.9 from 5.3 in the
winter and 4.4 a year ago. It is hurt-
ing similarly formatted KOPA-FM,
which is down to 3.5 from 5.0 in the
winter and 5.9 a year ago, and
KZZP, which is down to 4.8 from 6.2
and 58. -

Burkhart also notes a moderate

RSI Debuts
Oidies Series

NEW YORK—Record Source In-
ternational (RSI) has introduced its
first oldies radio music program-
ming library, “The Sixties,” consist-
ing of the top pop hits from 1960 to
1969. The move is in response to
many requests from radio stations,
and seen as timely with contempo-
rary formats now playing such a
high percentage of “gold.”

Says Nancy Erlich, general man-
ager of RSI, a division of Billboard,
“We've taken the 10 best-selling
songs of each year, compiled from
Billboard’s Hot 100 and year-end
charts.” All selections have been
equalized and processed for max-
imum clarity at broadcast levels, Er-
lich adds.

“The Sixties” consists of 10 indi-
vidually boxed reels of 7' i.p.s. tape,
one per year, with songs in rank or-
der, along with broadcasting data
such as title, artist, intro and fade
timings and standard reference
tones between selections and tape
openings and closings. The complete
collection is offered at $300 and is
available only through RSI.

“The Sixties” is aimed at filling
radio station music library gaps and
replacing worn and scratched copies
applicable to several radio formats,
including top 40, adult contempo-
rary, easy listening and soul/black.

Black Group Eyes Salary Woes

Pay Problem Is Key Focus For Programmers’ Coalition

By NELSON GEORGE

NEW YORK-—Poor salaries con-
tinue to be a problem in black radio,
according to Randy Sterling, presi-
dent of the Young Black Program-
mers’ Coalition (YBPC).

Correcting this situation remains,
in turn, one of the five-year-old
group’s priorities, as it plans to ex-
pand from a predominantly South-
ern membership base.

“We have approximately 150
members now, mostly at black-for-
matted stations in the South, says
Sterling, an air personality on
KGBC Galveston. “But there are a
sprinkling of members in the Mid-

west, and in California. We want to
start satellite organizations around
the country, something that would
help us in our position as advocates
for blacks in the industry. Moreover,
Ithink there’s a need for such a radio
organization nationally.”

The National Assn. of Television
and Radio Artists for years repre-
sented black radio personnel, and
Sterling hopes some day the YBPC
could have a similar position, but
without NATRA’s faults. “NATRA,
like so many organizations in this
business, was dominated and de-
stroyed by too much record com-
pany involvement. With us, record
company people can only be associ-

ate non-voting members. We want
no one dictating to us.”

The coalition holds regular meet-
ings, has a regularly distributed
newsletter and is working on a num-
ber of problems concurrently. “For
example,” says Sterling, “We in-
corporated as a non-profit organiza-
tion two years ago to be able to give
radio scholarships to black schools
like Texas Southern, Jackson Uni-
versity and Southern University.”
It’s through “practical” efforts like
these that the YBPC builds credi-
bility, he asserts.

The group has also been putting a
lot of emphasis on cable and satellite

(Continued on page 24)
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growth for country in Phoenix, as
KJJJ-FM jumps up to 3.1 from 1.8
and 1.0 and KNIX-FM holds at 7.8
from 8.0 and 7.5.

A surprise winner in Louisville is
WAKY, which has jumped to a 7.0
share from 4.1 in the winterand 5.0 a
year ago on the AM dial, not by
playing big bands or going talk, but
by going to a broad oldies format.

Program director Bob Moody ex-
plains that he installed a 1955-73
playlist of 3,200 records that usually
don’t air more than once every five
days. “We don’t play any currents
and nothing after 1973. We expect
further growth in the fall book.”
Burkhart notes that the station
doesn’t seem to be significantly hurt-
ing any other station in the market in
overall shares, but Moody says
country WAMZ seems to have lost
some men to WAKY.

In Portland, KCNR (which used
to be KPAM-FM) adds more listen-
ers for its AC format, marking the
fourth consecutive up book. The sta-
tion goes to 6.6 from 4.9 in the fall
and 32 a year ago. AOR Super-
Station KGON is in a strong growth
pattern too, up to 13.3 from 11.1 and

Slipping in this market are AC
KGW, down to 6.1 from 9.0 in the
fall and 9.1 a year ago; and country
KYTE, with 3.3 from 2.7 and 5.3.
KMIJK, which has been running
Tom Churchill’s Radio One format,
a matched flow easy listening AC
mix, is down to 1.5 from 2.7 and 3.7.

New general manager Vic lves is
looking for a new format, which he
says will be “very current and very
adult.”

In Tampa-St. Petersburg, Taft
Broadcasting’s WDAE, with a
home-grown answer to “Music Of
Your Life,” “Unforgettable” and
“Stardust” which the company calls
“Prime Time,” has climbed to a 6.5
share from 5.7 in the winterand 2.3 a
year ago. Buoyed by this success,
Taft plans to distribute the format
via satellite.

Burkhart sees the growth of coun-
try WQYK-FM at the expense of
similarly formatted WSUN-AM as
another example of FM stations tak-
ing listeners off the AM dial. WQYK
is up to 10.9 from 9.3 in the winter
and a year ago, while WSUN is
down to 6.6 from 7.3 in the winter
and 6.9 a year ago.

The Drake-Chenault “Great
American Country” format on
WRRB, which used to be known as
WONO, has taken audience away
from some home-grown country for-
mats in Syracuse. WRRB is up t0 5.9
from 3.6 in the fall and 0.8 a year
ago. Competitors WSEN-AM-FM
have a combined share of 5.8, down
from 6.3 and 8.0 and WOLF is down
to 1.4 from 1.7 and 2.9.

AM listening is alive and well in
Syracuse, as Burkhart notes the two
leading stations are consistently
strong AMs. MOR WHEN is up to
12.4 from 10.7 and 10.1; WSYR-AM

(Continued on page 24)

Arbitrons Tell Who’s
Hot In What Slot

This feature is designed to spotlight
top DJs according to the latest Arbi-
tron shares in their respective mar-
kets.

ALBANY - SCHENECTADY -
TROY—Adult contemporary WGY
has a 24.1 share for the 6 to 10 a.m.
slot. At the mike from 5:30 to 9 a.m.
is Don Weeks, who has been with
the station for more than a year. On
the air from 9 a.m. to noon is Harry
Downie, who has been with the sta-
tion for more than 10 years. WGY
also shows up well during middays
and evenings, with 14.0 shares for
both time periods. Elle Pankin’s

“Dialogue 82" airs from 12:30 to 2

p.m., while Tom McCarthy is on the
air from 3 to 7 p.m. The second high-
est share in the market is SuperStars
AOR WPYX, who has a 16.6 7 p-m.
to midnight. On the air from 6 to 10
p-m. is music director Ron Nenni,
with Bob Welch sitting in from 10
pm.to2am.

BUFFALO—Leading jock is
adult contemporary WBEN-AM
morning man Jeff Kaye, who has
been with the station for seven years,
four in the lead off spot. He was p.d.
at neighboring WKBW. Runnerup
is morning man rival Danny
Neaverth, who has been at adult
contemporary WKBW for 21 years,
and who has a 16.0 share.

COLUMBUS, Ohio—SuperStars
AOR WLVQ leads competitors with
a 14.5 from 7 p.m. to midnight. Beth
Kepple, who has been with the sta-
tion for five years, is on the air from
6 to 10 p.m., while Steve Kerrigan
has the 10 p.m. to midnight shift.
Pulling down a 13.8 share during
morning drive at MOR WTVN is
Bob Connors, who has been with the
station for 20 years. And Suzy Yaud
has a 13.4 share evenings at Hot 100
WXGT.

JACKSONVILLE — Country
WQIK’s morning team of Neil Lin-
tan and Frank Thies has a 14.6
share. They’ve been working to-
gether for two years, although Thies
has been in the market since the
mid-"50s. WQIK also shows up well
during middays with a 12.3, with
music director Lee Shannon on from
9 a.m. to noon and Mike McHale at
the mike from noon to 3 p.m. Adult
contemporary WAIV midday man
Jeff Ryan has a 13.4 share.

KANSAS CITY — Country
WDAF has a 15.0 morning drive
share, boosted by Dave Lawrence,
who has been with the station for
more than eight years, on from 6 t0 9
a.m., and followup jock Don Craw-
ley. Katie McCukin has a 13.3 show-
ing for the 7 p.m. to midnight slot on
SuperStars AOR KYYS. Adult con-
temporary KMBZ leads the market
during evenings with a 19.5 share,
but the station carries the Kansas
City Royals games during that time
period.

LOUSIVILLE—Morning man
Wayne Perkey has a 13.8 share at
MOR WHAS. He has been with the
station for around 10 years. Morning
rival Danny King has a 12.1 share at
adult contemporary WAVG. And
longtime market morning drive per-
sonality Bill Bailey hasa 9.2 at coun-
try WCII. AOR WQMF has a 13.5
share during evenings with Future
Bob (Keith Taylor) on from 6 to 10
p-m. and assistant program director
Russ Bradley on the air from 10 p.m.
to 2 a.m.

MILWAUKEE - RACINE —
MOR /information WTMIJ has a
14.0 morning drive share, thanks to
Gordon Hinckley, who has been at
the station since 1950 doing the
show for 21 years. The station

(Continued on page 24)
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FCC Facing New Woes

It seems as if the FCC, try as it
might, just can’t please everyone.

For years the culpable object of
constant criticism from the broad-
casting industry, the FCC, especially
in the last year, has done what’s con-
sidered a remarkable job of deregu-
lating broadcasting. And yet, even as
broadcaster storm-clouds begin to
break up, the Commission found it-
self confronted by a number of new
and worrisome problems.

First of all, the Administration
was successful in its effort to cut the
FCC budget by more than $7 mil-
lion back in the spring. Then, when
the Commission began looking
around for new headquarters, Con-
gress, city government and even its
own employees made clear their
firm opposition to such a move as
inappropriate and too expensive.

In March, the FCC reversed itself
on the proposed move, concluding
in its decision that there was in the
plan “an inability to reasonably pre-
dict space because of budgetary un-
certainty concerning the future
number of employees.”

However, the decision came too
late for the private-sector broker that
the FCC hired to search for a subur-
ban location in Rosslyn, Va. The
company is demanding $198,000 in
compensation for the $3.5 million in
fees the firm claims it lost when the
FCC nixed the move proposal. The
Julien J. Studley real estate broker
firm has come to an agreement with
the Commission, according to
sources, and the FCC is now asking
the General Accounting Office to

While there are cries of FCC mis-
management from Capitol Hill, it
should be explained thatin 1980, the
Commission to get leasing authority
from the Congress. Now, however,
that leasing authority has been ter-
minated and GSA is in charge of
finding the FCC a new home, and,
according to sources, it might just be
some old downtown office space.

So the FCC is left with egg on its
face, continuing criticism from Con-
gress, an angry broker demanding
$198,000, and no doubt not the best
relations with the GSA. The Com-
mission will also no doubt have to
pony up increased yearly rental for
the old headquarters space, if indeed
a new lease can be worked out.

And if that wasn’t enough, the
Senate Commerce Committee ap-
proved a measure last week to re-
duce the number of FCC Commis-
sioners from the present seven to
five. The measure, proposed by Sen.
Harrison Schmitt (R-NM), is at-
tached to the 1983 Budget Reconci-
liation cost-cutting package. Passage
of the measure through the Senate
Budget Committee is seen as excel-
lent, according to staffers, and, on
the other side of the aisle, the House
Telecommunications Subcommittee
is very interested in the plan.

The reduction plan would take
place next June, when Democratic
Commissioner Joseph Fogarty’s
term expires. Also slated to go is the
Republican slot that Stephen Sharp,
the FCC’s general counsel, is ex-
pected to fill if the Senate Com-
merce Committee ever gets around

ensure the agreement is legal.

 Out Of The Box___

HOT 100/AC

CADILLAC, Mich.—“Let Me Tickle Your Fancy” by Jermaine Jackson
(Motown) is “the best excuse we can think of to fit some funk into the format,”
says WATT assistant music director Mark Durocher. “We're very pleased with
the record, especially since we haven’t heard from Jermaine in some time. The
best thing about it is that he sounds like an individual, something different
from the Jacksons’ family sound.” He says he’s also partial to the Paul Davis
remake of the Friends of Distinction hit, “Love Or Let Me Be Lonely” (Arista),
and “Only Time Will Tell” by Asia (Geffen).

AOR

PORTLAND, Me.—WMGX-FM program-music director Dave Dean is
“very impressed” with Michael McDonald’s new single, “I Keep Forgetting,”
from his forthcoming LP, “If That’s What It Takes” (Warner Bros.). It’s a
pretty good sound, more guitar-oriented than his work with the Doobie Broth-
ers. And Valerie Carter’s vocals add to the funk flavor.” The programmer also
notes that “a lot of heavy people” appear on the new Nicolette Larson LP, “All
Dressed Up And No Place To Go” (Warner Bros.). He’s playing the singer’s
remake of the Dusty Springfield hit, “I Only Want To Be With You,” but he
says he’s more attracted to Larson’s interpretations of “Nathan Jones” by the
Supremes and “Two Trains” by Little Feat.

BLACK/URBAN

TARBORO, N.C.—Jim St. James, WCPS’s assistant music director, thinks
that Aretha Franklin’s “Jump To It” (Arista) is a super tune. “It should do ex-
ceptionally well,” he feels. “It’s got all of the qualities that the industry and
contemporary listeners are looking for. Her scatting reminds me a littie of
Brandi Wells.” He also likes the energy of “Last Night” by Stephanie Mills
(Casablanca), noting that “her movement on the record is so up,” and the vo-
cal harmonies on the “So Fine” single by Howard Johnson (A&M)—*the a
cappella intro knocks me out.” James also says that “1 Don’t Need Your Love”
by Sequence (Sugarhill) is creating a stir because “it reminds people of a

Betty Wright rap-sing.”
COUNTRY

WACO, Tex.—* ‘Get Into Reggae, Cowboy’ is refreshing in the way it
breaks up the monotony of the cry-in-your-beer stuff we usually play in
Texas,” says Rick May, WACO’s program-music director, speaking about the
Bellamy Brothers’ Elektra single. Other new adds include “I Just Came Here
To Dance” by David Frizzell and Shelly West (Warner Bros./Viva), a “slow
and easy tune” that reminds him of Anne Murray’s “Could I Have This Dance
For The Rest Of My Life,” and Michael Murphey’s Liberty 45, “What’s For-
ever For.” May says its crossover sound compares favorably with the singer’s
“Wild Fire.” LEO SACKS

{Continued on page 24)

Washington Roundup

WNYC Denied Power Boost

By BILL HOLLAND

The FCC has asked its staffers to
write a draft decision that denies the
application of WNYC New York to
increase its power to 50 kw, and to
operate from sunrise to 10 p.m.
daily. The instructions to FCC staff
also denies the station authority to
change its transmitter location.

WNYC, owned by the city’s own
broadcast company, was originally
granted permission in June, 1978,
but the Commission overturned its
administrative law judge’s decision
after listening to oral arguments this
past Wednesday (21).

Also affected in the case is Min-
neapolis clear channel station
WCCO, which broadcasts on the
same frequency, 830 kHz. The Com-
mission denied the application of
WCCO Radio Inc. for authority to
change equipment and antenna site.
The station was denied authority in
the same 1978 case because the ad-
ministrative law judge found its pro-
posed new tower to be a potential air
navigation hazard.

In a related clear channel deci-
sion, the FCC has designated six ap-
plications for an upcoming compar-
ative hearing concerning the
establishment of unlimited-time
Class II-B AM radio stations on
clear channel frequency 660 kHz.

All six applicants applied to the
FCC as a result of the Commission’s
1980 order to open up clear channel
frequencies to additional nightime
service. Presently, WNBC New York
operates as a clear channel station
on 660 kHz.

Three of the station owners are lo-

Fritts Leaves
NAB Committee

Broadcaster Ed Fritts, who only
two weeks ago was chairman of a
search committee to find a new Na-
tional Assn. of Broadcasters presi-
dent, has taken himself off that com-
mittee and taken a leave of absence
as joint board chairman of the asso-
ciation so he can devote more time to
running for the presidency himself.

Fritts, who announced his candi-
dacy last month, says he is taking
leave at the suggestion of fellow
broadcasters.. The chairmanship is a
part-time job traditionally held by a
broadcaster, while the presidency is
a full-time paid position which re-
ports to the board.

In taking leave, the president of-

Fritts Broadcasting of Indianola,
Miss., is cancelling all NAB travel
plans and speaking engagements

(Continued on page 30)

cated in the Pacific Northwest:
Northwest Indian Women Broad-
casters Inc., Portland, Ore.; Valley
Broadcasters Inc., Mount Vernon,
Wash.; and KMO Inc., Fife, Wash.
The other applicants are located in
the Southwest: The Navajo Nation,
Window Rock, Ariz.; the Oil Shale
Broadcasting Co., in Rifle, Colo,;
and the Family Life Broadcasting
System, Phoenix.

All the applicants, the FCC said,
are qualified, except “for specified
issues,” which will be considered to-
gether at a consolidated proceeding,
the date not yet announced.

This past Monday, July 26, the
Commission also announced it was
opening an inquiry into “a new in-
terpretation” of the Communi-
cations Act’s equal opportunity po-
litical candidate rules.

The FCC said it was seeking com-
ments from the public on whether or

not debates between candidates, ar-
ranged by a broadcaster, should be
exempt from equal time provisions
and should be considered “on the
spot” news instead.

Also, in a decision concerning the
on-going series of license renewals
of stations belonging to beleagured
United Broadcasting, the Commis-
sion has set a comparative hearing in
the applications of United’s WBNX
in New York, and the competing Os-
borne Communications Corp. A
similar hearing has also been set for
United’s Baltimore FM station,
WYST. The competing applicant
there is the Belvedere Broadcasting
Corp.

The New York station hearing is
set for Oct..12, after a Sept. 2 pre-
hearing conference. The Baltimore
station hearing will take place Oct. 7,
after a Sept. 3 prehearing confer-
ence.

A Nationwide Guide
To Clear Channel Radio

This is the second part ofa three-part special report by Rollye Bornstein.

LOS ANGELES—If you've ever suffered from a screaming case of
the middle-of-the-night-paranoia at any time in the past few years, and
knew that the only cure for the 2 a.m. blues was a dose of the Wolfman
on XERB, only to discover that not only the Wolfman but also XERB
was gone from 1090 KHz, I can sympathize.

If you’re upset over the realization that your W A Beatles C fanclub
card has finally been revoked, I understand.

NEWSMAN
ADDS OUTLETS

David Schoumacher, former CBS
News correspondent and current
news anchor at Washington’s
WILA-TV, has justacquired twora-
dio stations in Charles Town, W.
Va., WXUA/WZFM.

He adds these to one he owns in
Rehobeth Beach, Del.: WGMD.
Schoumacher, who with a group of
investors paid $400,000 for the West
Virginia stations, says he is investing
in radio because he believes the me-
dium has a better chance for survival
in the communications revolution
than print or commercial tv.

And if you’ve recently driven across America only to find that every
nighttime talk show host in the country is named Larry King; boy, can |
relate. (Of course, it’s true in 1962 every all night jock was named
Johnny Midnight. But that was economics. They really were different
jocks. They just had the same jingle.)

However, if you’re about to embark on that coast-to-coast drive or are
planning on spending a few sleepless nights lamenting the death of top
40-news-weather-and-sports, then perhaps an old transistor and a guide
to clear channel radio will help you make it through the night:

640: KFI Los Angeles. You know it covers 20 states and we know it
covers 20 states, but listening to KFI gives one the distinct impression
that it doesn’t know it covers anything outside of Southern California,
which economically it doesn’t. So if it’s hit records you want, Liz Kiley
from 10 til 2 a.m. and Chris Roberts from 2 'til 6 a.m. will play them for
you. But if you’re driving along I-10 in New Mexico and need to know
the weather, forget it. As an outsider eavesdropping from afar, the only
weather you'll hear is written on a 10-second liner card and the ex-
tended forecast extends about as far as San Bernardino.

650: WSM Nashville. The originating station of the Music Country
Network. (For more information on the various satellite networks, see
part one of this article in last week’s issue.)

660: WNBC New York. The next time you’re in the middle of Mary-
land thirsting to know what’s going on in New Y ork, check out WNBC.
You'll pick them up with little trouble. From 10 'til 2, Michael Sarzynski
plays the hits, and from 2 to 6, Ron O’Brien does likewise. But if it’s
homespun companionship you’re seeking, this is not the place to be.

670: WMAQ Chicago, KBOI Boise. Fred Sanders has become an in-
stitution on WMAQ. His warm delivery and genuine concern about the
trucking industry has made this show a big success among America’s All
Nite Riders. If you haven’t heard a trucking show, you're in for a trip.
There are several on the air, most of them playing country music, all
featuring extensive interstate weather and information of interest to
drivers who are likely to be with them through several states all night.
It’s possible to pick up half a dozen of these at once in certain points of
the country, and Fred Sanders is a good place to start. Of course if
you're trucking through Chehalis, Washington, WMAQ can’t help
you, but 670 can. KBOI on the same frequency in Boise offers a similar
show with Dale Ford, who relies on a service called Jock Radio from
Bountiful Utah which provides him with several good features of inter-
est to the driver.

680: KNBR San Francisco. If sports is your thing, check them out
from 10 "til Midnight. Ken Vito hosts Sportsphone 68. Then from mid-
night to 5, you’ll hear one of two people, C.J. Bronson or Christine Ray,
playing a soft blend of aduit contemp music.

700: WLW Cincinnati. The Nation’s Station. At one time WLW had
500,000 watts and everyone in America could pick them up, in some
cases on their refrigerators. Even at 50,000 watts they’re awesome, but
alas, the station that aided in the growth of Rosemary Clooney, Red
Skelton, Doris Day, Fats Waller, and many many more is today aiding
in the growth of a satellite network. (If they had to pick one, I'm glad it’s
NBC’s Talk Net, as I like Bruce Williams and Sally Jesse Raphael. But,

(Coniinued on page 31)
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C-ToniGrant ~ IraFistel

~ RayBriem

of the biggest talk talent in the business.

~ Talk is what's happening in radio today.

And with ABC TalkRadio, the top-rated, nationally
acclaimed stars of talk radio are on your station. On
the phones with people in your market. Building your
audience with their proven ability to turn hosting
phone calls into engaging entertainment. Personal.
Provocative. Helpful. Informative. Radio personalities
worth talking to and about.

There's Owen Sgann. His “take charge” style
captivates listeners. Whether he's interviewing a
world leader or a local celebrity, his imaginative wit is
a sure audience builder.

And Dr. Irene Kassorla, leading psycholcgist,
best-selling author, and one of the country’s most

i influential wemen. Her insight and expertise has
- _,_‘Earned her the respect. of colleagues and celebrities
the world over.

Michael Jackson, a talk radio giant. He knows
everybody worth knowing and interviews them with
a provocative and entertaining style.

Then there's Dr. Toni Grant—the original

’adIO psychologist. Brilliant. Eloquent. With a national

reputation as an expert in human behavior—and an
axtensive following.

And Ira Fistell-the "human encyclopedia.”
His phenomenal store of knowledge cn every possible

subject from sports to philosophy and his conversa-
tional ease build nighttime audiences.

And finally Ray Briem, the "king of all-night
radio.” He brings the world to his listeners, keeps
them in touch. Provocative, controversial, and enter-
taining, Ray attracts one of the largest overnight
audiences in the history of radio.

They're all there—on your station—building
your a'ludience with the most powerful talk format in
radio!

Here's the state-of-the-art in talk radio—
twelve hours of satellite transmissions that sound like
they emanate from your station! You get up to 13 2
minutes of local spots and many local station ID's per
hour! That means each and every minute sounds like
it's your programming! There are also windows in the
format for local and any network’s news. Everything is
tailored by ABC to make sure that our TalkRadio is
your talk radio.

To find out how to make our talk your talk,
call Bob Chaisson at (212) 887-5939 or Bob Chambers
at (212) 887-5351.
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THESE STATIONS HAVE ALREADY MADE OUR TALK THEIR TALK:
Baltimore WCBM Indianapolis WIFE Providence WEAN Spokane KSPO
Cleveland WERE Kansas City KCMO Rochester WSAY St. Paul KSTP
Charlotte WAY'S New York WABC Sacramento KGNR St. Petersburg WRHNSI
Colorado Springs KVOR Norfolk WNIS Saginaw WSGCW Tucson KNST
Grand Rapids WTWN Pittsburgh WTKN San Francisco KGO-FM Tulsa KELI
Honolulu KGU Portland, Oregon KLIQ Santa Barbara KTMS West Paim Beach  WJNO

See us at the NAB Programming Conference at the Hyatt Regency, Suite 2629. And at the NRBA, MGM Grand, Suite 1434A.
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Arbitrons Spotlight Hot Format

® Continued from page 20

is at 14.2 from 13.0 in the fall and
14.6 a year ago.

“Right now, we’re playing one of
your favorite songs.” With that pro-
motion, extensive research by Bill
Moyes and his Research Group and
consultation by Gary Berkowitz of
WROR Boston, AC-formatted
WALV Jacksonville has wonan 11.2,
up from 10.2 in the fall and 2.3 a
year ago.

This strong movement has hurt
similarly formatted WIVY, which is
down to 94 from 12.5 and 14.3.
WAIV changed from a top 40 for-
mat a year ago last month, shortly
after Jay Berkson’s Affiliated Broad-
casting purchased the station. Gen-
eral manager Don Winkel explains

that the station has succeeded “be-
cause we found a hole between top
40 and beautiful music.”

WAPE finished up as a country
station with a 3.9, down from 4.7 and
7.3. The station shifted to.the satel-
lite-delivered MOR “Stardust” for-
mat July 30 (Billboard, July 31).

Burkhart notes that the Jackson-
ville marketis 17% to 18% black, and
this—coupled with Arbitron’s new
Differential Survey Treatment for
measuring black listeners—is paying
off for such stations as WCGL, up to
5.7 from 3.5 in the fall and 1.9 a year
ago; and WERD, up t0 2.7 from 1.8
and 1.7. WPDQ is holding its own
with a 4.2 from 4.8 and 4.5.

In Kansas City, Burkhart points to
country KMBZ as “the story here.”

YBPC Focuses On Salary Woes

® Continued from page 20

radio in recent meetings. Says Ster-
ling, “This kind of programming
will have a profound impact on the
job market within this decade, and
blacks have got to be made more
aware of it.”

Returing to the question of radio
salaries, Sterling explains, “We’ve
been talking with radio station own-
ers to open their eyes to the situation.
The problem, especially down
South, is that the owners feel that the
jocks can easily be replaced, since
for the ‘stardom’ of being on the air,
they’ll always be able to find re-
placements.

“We are not union organizers or

union inclined, but we will take
stands in certain situations. If one of
our members and station manage-
ment have a disagreement, we try to
mediate. We know that with the
economy as bad as it is, stations in
smaller markets are feeling the fi-
nancial pinch like everyone else. We
try to take the total view.”

The YBPC’s newsletter, edited by
Sondra Freels, contains information
on the group’s activities. It is also a
clearing house for information on
those seeking jobs and employers
looking to hire. “We've often been
approached by people looking to
hire black radio personnel. Many at-
tend our meetings and interview our
membership,” Sterling concludes.

BREAKING

in the

CAROLINAS & VIRGINIA

“IN BETWEEN THE LINES”
b/w “50’s MEDLEY”

Eclipse 1014

OUR SINCERE THANKS TO THESE GREAT STATIONS

WROK Greensboro NC  WGH Norfolk VA
WTGR Myrtle Beach SC WQHQ Salisbury MD
WTNC Thomasville NC WFBC Greenville SC
WSIC Statesville NC WOLS Florence SC
| WNMB N. Myrtie Beach WKGX Lenair NC
WMAP Monroe NC WHIP Mooresville NC
WRZR Raleigh NC
WZ00 Asheboro NC
WRKB Kannapolis NC
WADA Shelby NC WAAK Gastonia NC
WGNC Gastonia NC WYDK Yadkinville NC
WMYB Myrtle Beach SC WCPL Pageland SC
WTLK Taylorsville NC  WDRV Statesville NC
WCSL Cherryville NC'©  WGWR Asheboro NC
WSPA Spartanburg SC WDZK Chester SC

ECLIPSE RECORDS
118 5th St.,, S.W.
P.O. Box 176
Taylorsvilie, NC 28681

WOSL Mocksville NC
WSTP Salisbury NC

WKZQ Myrtle Beach SC

(704)
632-4735

WBAG Burlington NC WRAL Raleigh NC
WFLB Fayetteville NC  WHKY Hickory NC
WAIR Winston-Salem NC WEAC Gafney SC
WLNC Laurinburg NC ~ WIFM Elkin NC
WSYD Mt. Airy NC WNNC Newton NC
WUIV Icard NC WHSC Hartsville SC
WFSC Franklin NC WABZ Albemarle NC
WKMT Kings Mtn. NC  WSAT Salisbury NC
WRNA China Grove NC WMNC Morganton NC
WWWC Wilkesboro NC  WJRI Lenoir NC
WMFR High Point NC  WZXI Gastonia NC
WLON Lincolnton NC WRHI Rock Hill SC
WATA Boone NC WUNF Asheville NC
WAGL Lancaster SC WBZK York SC

Regional Distribution
BIB Charlotte, NC
Looking for
National Distribution

The station is up to 9.1 from 6.1 in
the winter and 8.7 a year ago. Coun-
try WDAF remains in a leadership
position with a 10.3, down from 12.9
and 13.8. Country KFKF has a 6.7
from 7.0 and 3.7. Hot 100 formatted
KBEQisup to 8.7 from 6.9 and 5.9.

There are no less than four AC
stations with gains in Milwaukee.
WLUM has made one of the strong-
est gains, climbing to 5.1 from 4.0 in
the fall and 2.6 a year ago. Also
showing increases are WKTI, with a
4.1 from 3.4 and 3.9; WMYX with a
4.7 from 3.8 and 3.6; and WQFM
with a 6.5 from 5.5 and 6.0.

In the tri-cities market of the New
York capital, Albany, AOR “Super-
Stars” WPY X has a strong 11.6, up
from 9.6 in the fall and 10.7 a year
ago. Similarly formatted WQBK-
FM is up to 3.3 from 1.8 and 2.8. AC
WGY continues to lead the market
with a 16.2 from 15.8 and 16.4.

In Columbus, Ohio, AOR “Super-
Stars” WLVG is the market leader
with an 11.0, down from 12.6 in the
fall and 15.9 a year ago as MOR
WTVN slips to 9.3 from 13.0 in the
fall. WTVN is still ahead of the 7.3 it
had a year ago. Hot 100 WXGT is
holding with a 10.9, unchanged
from the fall and almost even with
last year’s 10.8.

WYRK, which used to be WADV,
is an up and coming country outlet
in Buffale. The station is up to 4.6
from 2.8 in the fall and 2.6 a year
ago. This growth is coming at the ex-
pense of WWOL, making this an-
other case of an FM beating an AM.
WWOL, which is also a daytimer, is
down to 1.4 from 3.3 and 3.5. Also
moving up is AOR WZIR, which has
climbed to 2.8 from 2.2 and 0.5. “Su-
perStars” WGRQ is holding a 7.7,
down from 9.7 in the fall, but almost
even with 7.6 a year ago. AC WBEN
is still strong with a 10.6, but this is
down from 13.1 and 13.4.

AC WELI is the market leader in
New Haven-West Haven with a 15.5,
up from 14.6 in the fall, but down
from 18.4 a year ago. AOR WPLR is
up to 7.1 from 6.7 in the fall and 6.1
in the spring.

Hot Jocks

® Continued from page 20

recently celebrated its 55th anniver-
sary with a DJ reunion. On the tele-
phone for the occasion were actor
Dennis Morgan and tv game show
personality John Olson, who were at
the station during the "30s. Adult
contemporary WISN has a 10.8
share during morning drive. At the
helm during this slot is Charlie Han-
son, who has been doing the station’s
morning show for 26 years.

NEW HAVEN-WEST HAVEN-—
Adult contemporary WELI has the
highest shares in all dayparts with a
23.5 mornings; 13.4 middays; 12.7
afternoons; and 12.5 evenings. On
the air from 5:30 to 9 a.m. is Ron
Rohmer, who has been with the sta-
tion for 21 years. Rounding out the
lineup is Walt Pinto,9a.m.to | p.m;
Dick McDonough, |1 to 5 p.m.; Jerry
Dunklee, talk show, 6 to 9 p.m.; and
Christina Plass, talk show, 9 p.m. to
midnight.

PHOENIX-Talk KTAR has a
12.3 share during the mornings and
a 10.6 for evenings. Beautiful
KMEO has a 16.8 in middays. On
the air from 6 a.m. to noon for the
station is Len Ingebrigtsen, who has
been with KMEO for two years and
in the market for 31, including stints
at KOOL-FM and KOY. Ron Irvin,
who has been at KQYT and KJJJ, is
on the air from noon to 6 p.m. And
Linda Clayton has a 9.0 share 7 p.m.
to midnight on AOR KDKB. She
has been with the station for four
years.

I
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__New On The Charts_,

“Mega Force”—62

Their name corresponds with a San Francisco telephone area code, but 707’s
roots are in Detroit. The nucleus of the group was formed about 10 years ago
by drummer Jim McClarty, bassist/backup vocalist Phil Bryant and song-
writer Kevin Russell. During the past five years, keyboard player/guitarist
Tod Howarth and lead vocalist Kevin Chalfant joined the group.

707 scored with a Midwestern hit, “I Could Be Good For You,” catching the
eye of REO Speedwagon, who asked the group to open on their “Hi Infidelity”

tour.

707’s Boardwalk debut, produced by Keith Olsen, doubles as the theme
song for Twentieth Century Fox’s film, “Mega Force.” The group is managed
by Warren & Warren Management, 8265 Sunset Blvd., Los Angeles, Calif.

90046; (213) 655-5106.

This feature is designed to spotlight acts making their debut on Billboard’s
Hot 100 and Top LPs & Tape charts. For newcomers on the black and country

charts, see pages 54 and 50.

__ Pro-Motions

KYUU Aids Handicapped

With support from the Lighthouse
For The Blind, KYUU-FM San
Francisco sent 175 visually handi-
capped adults and children to the
July 16 performance by the Circus
Vargus troupe at Crissy Field.

Special radiosets, attached to a re-
served seating section, featured com-
mentary by evening personality Jack
Friday, whose mini-broadcast for
the group was the adulit contempo-
rary station’s third in as many years.

*x * *

Over 8,000 people crowded Edge-
wood Park in Houston July 18 in a
promotion organized by urban con-
temporary KRLY-FM to benefit the
Houston Interfaith Hunger Coali-
tion.

Promotion director Steve Fisch
says the event was so successful that
the station will hold similar promo-
tions on Aug. 8 in Milby Park and on
Aug. 29 at Hermann Park, where the
group Lazar and the Spice of Life
Band will perform.

Fisch notes that when the Coali-
tion published statistics last month
showing that over 1,740 persons in

FCC Facing

® Continued from page 21

to hold confirmation hearings on the
Reagan appointee.

There are unofficial reports this
week that the White House is op-
posed to the Senate proposal to re-
duce the number of commissioners,
and that the move might be seen by
the Administration as an unsatisfac-
tory political maneuvre to end nomi-
nation hearings on Sharp’s confir-

mation. ) o
In the meantime, the Commission

continues its day-to-day business.
This past week it liberalized the rule
governing public broadcasters air-
ing paid promotional announce-
ments for nonprofit groups, as long
as the announcements do not inter-
rupt regular programming. Rules
against paid announcements for
profit stay the same.

the city needed the group’s assist-
ance, “We had to do something, so
we asked our listeners to donate
non-perishable food items at each
one of the concerts we held. And so
far the response to the drive has
been fantastic.”
* *x %

Country station WACO Waco,
Tex. celebrated its 60th anniversary
July 25 with taped salutes from
Mickey Gilley, Johnny Lee and Syl-
via, in addition to a special message
from general manager Robert
Weathers, titled “W-A-C-O: A
Waco Way of Life.”

Program director Rick May says
he’s formulating plans for several
anniversary promotions, including
an all-time Top 60 countdown sup-
plied by WACO listeners. The cele-
bration culminates with a Christ-
mastime giveaway of a diamond
ring. ... KRLA Los Angeles is
presenting a Mustang GT to the
adult contemporary listener who
guesses the correct number of
“KRLA” signs painted on the car.
The car is being driven around to
shopping malls, county fairs and
beaches, and the contest runs until
Aug. 5.

Words and music by Patsy Maharam

oPerry
records

AR-1628

[

645 Madison Ave., N.Y. 10022
(212) 308-2636
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Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

Aug. 6-8, Herman's Hermits, Dick Clark's
Rock, Roll & Remember, United Stations, four
hours.

Aug. 6-8, Ted Nugent, Off The Record, West-
wood One, one hour.

Aug. 6-8, Johnny Bristol, Special Edition,
Westwood One, one hour.

Aug. 6-8, Kieran Kane, Live From Gilley's,
Westwood One, one hour.

Aug. 6-8, Sammy Hagar, In Concert, West-
wood One, one hour.

Aug. 6-8, Rock Year 1966, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

Aug. 6-8, Sylvia, Weekly Country Music
Countdown, United Stations, three hours.

Aug. 6-8, Robert Plant, Led Zeppelin, part
one, the Source, NBC, two hours.

Aug. 7, Loretta Lynn, Con Hunley, Silver
Eagle, ABC Entertainment Network, 90 minutes.

Aug. 7, Sheena Easton, On Stage Tonight,
CBS RadioRadio, 90 minutes.

Aug. 7, Dottie West, Country Sessions, NBC,
one hour.

Aug. 7, Dr. Hook, Star Sessions, ABC FM Net-
work, 90 minutes.

Aug. 7-8, Billy Preston, Don Berrigan, Songs
About Dancing, Soundtrack Of The 60s, Water-
mark, three hours.

Aug. 8, Z.Z. Top, Krokus, King Biscuit Flower
Hour, ABC Rock Radio Network, one hour.

Aug. 9, The Producers—Eddy Offord, Contin-
uous History Of Rock And Roll, Rolling Stone
Productions, one hour.

Aug. 9, Harry James, Music Makers, Narwood,
one hour.

Aug. 9, Razzy Bailey, Country Closeup, Nar-
wood, one hour.

Aug. 9, REO Speedwagon, Hot Ones, RKO Ra-
dioshows, one hour.

Aug. 13-15, Cheap Trick, Off The Record,
Westwood One, one hour.

Aug. 13-15, the Reddings, Special Edition,
Westwood One, one hour.

Aug. 13-15, Rock Year 1967, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

Aug. 13-15, Hank Williams fr., Weekly Coun-
try Music Countdown, United Stations, three
hours.

Aug. 13-15, Robert Plant, Led Zeppelin, part
two, the Source, NBC, two hours.

Aug. 13-15, Van Halen, lan Anderson, Ted
Nugent, Technorock, Source Music Magazine,
NBC, one hour.

Aug. 14, Oak Ridge Boys, Syliva, Silver Eagle,
ABC Entertainment Network, 90 minutes.

Aug. 14-15, Harry Nilsson, Lou Galliani, Bee
Gees, Soundtrack Of The '60s, Watermark, three
hours.

Aug. 16, Etton John, Musicstar Specials, RKO
Radioshows, one hour.

Aug. 16, John Cougar Live, the Source, NBC,
90 minutes.

Aug. 16, Connie Francis, Music Makers, Nar-
wood, one hour.

Aug. 16, Tammy Wynette, Country Closeup,
Narwood, one hour.

Aug. 16, Styx, Continuous History Of Rock
And Roll, Rolling Stone Productions, one hour.

Aug. 16, Billy Squier, Rockline, Global Satel-
lite Network, 90 minutes.

Aug. 20-22, Van Halen, Off The Record, West-
wood One, one hour.

Aug. 20-22, N. Michael Walden, Special Edi-
tion, Westwood One, one hour.

Aug. 20-22, Cheap Trick, In Concert, West-
wood One, one hour.

Aug. 20-22, Rock Year 1968, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

Aug. 21, Marty Robbins, Silver Eagle, ABC En-
tertainment Network, 90 minutes.

Aug. 21-22, Carl Wilson, Barbara Lyons, Si-
mon & Garfunkel, Sound Of The 60s, Water-
mark, three hours.

Aug. 23, George Shearing, Music Makers,
Narwood, one hour.

Aug. 23, Bobby Bare, Country Closeup, Nar-
wood, one hour.

Aug. 23, Heavy Metal, part two, Continuous
History Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

Aug. 23, Supertramp, Hot Ones, RKO Radio-
shows, one hour.

® Continued from page 20

ranks first in women 18 plus and
moved from second to first among
adults 25-54. The network aiso ranks
first among men 25-49 and men 25-
54 and second among women 25-54.
The network reaches an estimated
29 million persons 12 plus each
week.

RKO One’s 10% growth is in its
target demographic of 25-34. This
network ranks number two among
all networks in this demographic
with an average quarter hour listen-
ership of 377.000. RKO One also
raised its ranking to third place
among all networks in the 18-49 au-
dience grouping with a 3% jump and

" an 899,000 average-quarter-hour au-

dience. RKO One also went up 11%
among adults 25-49 and 10% in
adults 25-54.

RKO Two, which went on the air
last September and was measured
for the first time in RADAR 25
showed with 478,000 average au-
dience and a cume of 9.496 million.

Harvey holds the top program po-
sition for his 8:30 a.m. news with an
average audience of 5.236 million,
6.3% larger than the previous survey.
His midday newscast is heard by an
average audience of 3.712 million.

Ranked right behind ABC’s In-
formation Network is ABC’s Enter-
tainment Network, which came in
second among adults 18 plus,
women 18 plus, adults 25-49, men
25-49 and men 25-54. This network
reaches an estimated 23 million lis-
teners each week.

NBC'’s Source, measured for the
fourth time, ranks fifth in average
audience and seventh in cume. It has
an average audience of 1.510 mil-
lion, up 6.5% from the prior report.
The Source’s cume audience of
20.197 million is up 7.3%. Among
18-34 year olds it ranks first in aver-
age audience.

ABC’s FM Network moved from
third to second place in the 18-24
and 12-24 demographics. This net-
work also ranks third among persons
12-34, adults 18-34, men 18-49 and
teens. It reaches an estimated 15.1
million persons each week.

The ABC Contemporary Network
ranks first, second or third in 19 out
of 25 key target demographics. It
ranks first among adults 25-34,
women 25-34, women 18-34 and
women 18-49. It ranks second in
women 18-24, men 25-34, adults 18-
34, adults 18-49, men 18-49, women
25-49 and teens and persons 12-34.
Reversing a trend of recent surveys,
Contemporary showed a 5.6% in-
crease among persons 12 plus and
103% among adults 18 plus. It
reaches an estimated 26.1 million lis-
teners each week.

ABC’s Watermark will premier a
new weekly three-hour series called
“Musical” Aug. 21-22 featuring hits
of Broadway and films. The show
will range from current develop-
ments on these two musical scenes to
nostalgic looks back at the 1930s and
’40s. '

George Davis has joined Bonne-
ville Broadcasting System as director
of sales and marketing. He comes to
this post from ABC's Enterprise Radio
where he was director of affiliates
affairs. Robert Carpenter joins Bon-
neville as client services associate.
For the past six years he was opera-
tions manager of WCTO-FM Smith-
town, N.Y. ... William B. Tanner has
signed up WXPQ-AM Eatonton,
Ga. and WVLD-AM Valdosta, Ga.
for its Tanner Country format. ...
Rockwell/ Weinstein Productions, in
association with OGPRO, is produc-
ing “The Other News” for RKO’s
networks. The 90-second feature is

included in the network’s “Weekend
America” package and is hosted by
RKO correspondent John Ogle, for-
merly of WNEW-FM and WPIX-
FM New York. ... Tuesday Produc-
tions has released a new jingle pack-
age entitled “Hot Concepts.”

* K *

Narwood Productions’ “The Mu-
sic Makers” is listened to each week
by 8.5 million adults, according to a
Bruskin survey. The hour-long
MOR/big band show is hosted by
Skitch Henderson. Nearly two-
thirds of these listeners are between
18 and 54 with a large proportion in
the 35-49 demographic. ... Brown
Bag Productions has reached an
agreement with Kenny Rogers’
NKR Productions that will return
worldwide distribution rights to
“Echoes: Inside The Music Process”
to the show’s producers Dr. Michael
Lee and Robert Lee. “Echoes” was
recently named Radio Show of the
Year in the syndicated/network cat-
egory by Billboard magazine. The
show also received a runner-up
award at the 1982 International Ra-
dio Festival of New York. “Echoes”
is a 52-hour series of recording art-
ists—the Rolling Stones, Bob Seger,
Pink Floyd—explaining the music
process from their vantage points.

WEDR Spring Surge Tied
To Community Awareness

By SARA LANE

MIAMI — Black-formatted
WEDR-FM, up to 4.0 in the spring
Arbitron from 3.2 a year ago, attrib-
utes the rise to the station’s increased
awareness of the community it
serves.

Says program director Leo Jack-
son, “We’re doing a lot more on-the-
air editorializing.” Although there is
no definite schedule for the so-called
talk shows, Jerry Rushin, general
manager and vice president of
WEDR, goes on the air to discuss
whatever important black issue has
developed the day before.

“We don’t talk just for the sake of
talking,” Jackson explains. “It has to
be something of importance to our
listeners and this has led to more
community involvement for our sta-
tion. Jerry has been talking about
the Haitian situation in Miami, for
example. “The influx of Haitian ref-
ugees and their confinement at
Krome Avenue detention center is
of prime interest to us.”

Jackson says that 99% of the rep-
ertoire aired over his FM station
covers the spectrum of black-ori-
ented music, with Sundays devoted
to “laid back” jazz.

“We’re not like pop stations where

there is a heavy rotation of the top
10. Each of our DJs picks his own
records at his own discretion out of
our top 20 playlist as well as 50 to 60
albums. We’re an album-oriented
station. For example, when Rick
James’ album came out, we played
the first single, then went on to ‘Su-
per Freak’ long before it was re-
leased as a single. By the time the
pop stations got there, it was an old
record to us. We're ahead of the
game because we go into albums
and play different cuts.”

Audience response is the most im-
portant aspect of any record’s con-
tinuing airplay, Jackson says. He
also relies heavily on his air person-
alities, particularly those on the
weekend.

Demographically, WEDR is
aimed at the 12-to-32-year-old but
has listeners at either end of the par-
ticular age group. He finds that
youngsters as young as 8, 9 or 10 lis-
ten and are interested not only in the
music but also in the editorials. In a
way, WEDR is educating and expos-
ing its young audience to what’s go-
ing on in the community, making
them more aware of the world
around them, Jackson notes.

25

KBBR—-AM VENTURA
KBMR-AM BISMARCK
KBOX-AM DALLAS/FT. WORTH
KBR@-AM DENVER
KBUC-AM SAN ANTONIO
KCUB-AM TUCSON
KDJW-AM  AMARILLO
KEBC-FM OKLAHOMA CITY
KEED-AM EUGENE
KEEN-AM SAN JOSE
KFDI-AM WICHITA
KFGO-AM  FARGO

KFKF-FM KANSAS CITY
KFTN-AM  PROVO

KGA -AM SPOKANE
KGAY-AM  SALEM

KGEM-AM BOISE

KHAK-AM CEDAR RAPIDS
KHEY-AM EL PASO

KHJ -AM  LOS ANGELES
KIKK-AM HOUSTON
KILT-AM HOUSTON
KIXZ-AM AMARILLO
KKYX-AM SAN ANTONIO
KLAC-AM LOS ANGELES
KLLL-AM LUBBOCK

KLZ -AM DENVER
KMAK-AM FRESNO
KNIX-AM PHOENIX
KNOE-AM  MONROE
KOKE-FM AUSTIN
KOMA-AM  OKLAHOMA CITY
KOUL-M CORPUS CHRISTI
KPLX-FM DALLAS/FT. WORTH
KRAK-AM SACRAMENTO
KRMD-FM SHREVEPORT
KRZY-AM ALBUQUERQUE
KS0 DES MOINES
KSON—AM SAN DIEGO
KSOP-AM SALT LAKE CITY
KSSS-AM  COLORADO SPRINGS
KTOM-AM SALINAS
KTTS-AM SPRINGFIELD
KUZZ-AM BAKERSFIELD
KVEG-AM LAS VEGAS
KVO0-AM TULSA

KWJJ-AM  PORTLAND
KWKH-AM  SHREVEPORT
KWMT-AM FORT DODGE
KYGO-FM DENVER
KYNN-AM  OMAHA

WAMZ-FM LOUISVILLE
WAXX-FM EAU CLAIRE
WBAM-AM MONTGOMERY
WBAP-AM FORT WORTH
WBXB-FM EDENTON

would like to say

THANK YOU

TO OUR COUNTRY
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WCMS-AM  VIRGINIA BEACH
WCOS-AM  COLUMBIA
WCXI-AM DETROIT
WDAF-AM KANSAS CITY
WDEN-AM MACON
WDGY-AM MINNEAPOLIS
WDLW-AM BOSTON
WDOD-AM CHATTANOOGA
WDXB-AM CHATTANOOGA
WEEP-AM PITTSBURGH
WESC-AM  GREENVILLE
WFAI-AM FAYETTEVILLE
WGNA-FM  ALBANY
WGTO-AM CYPRESS GARDEN
WHIM-AM PROVIDENCE
WHK -AM  CLEVELAND
WHN -AM NEW YORK
WHOD-AM  ORLANDO

WIL -AM ST. LOUIS
WIRE-AM INDIANAPOLIS
WIRK-FM W. PALM BEACH
WITL-~AM LANSING
WIVK-AM KNOXVILLE
WJAZ-AM  ALBANY
WJEZ-FM  CHICAGO
WJa@s-AMm  JACKSON
WJRB-AM NASHVILLE
WKCW-AM WARRINGTON
WKKN-AM  ROCKFORD
WKMF-AM  FLINT
WKSJ-AM  MOBILE
WLWI-FM MONTGOMERY
WMAQ-AM  CHICAGO
WMAY-AM  SPRINGFIELD

RADIO PANEL

wMC- AM  MEMPHIS
WMNI-AM COLUMBUS
WMZQ-FM  WASHINGTON
WNOE-AM NEW ORLEANS
WNYN-AM  CANTON
WONE-AM  DAYTON
WPCM-FM  BURLINGTON
WPKX-AM ALEXANDRIA
WPLO-AM  ATLANTA
WPNX-AM  COLUMBUS
WPCR-AM  PORTLAND
WRAT-AM  SAVANNAH
WAXK-AM ST. PETERSBURG
WSAI-AM CINCINNATI
WSDS-AM  YPSILANTI
WSLC-AM  ROANOKE
WSLR-AM AKRON

WSM -AM  NASHVILLE
WSOC-FM  CHARLOTTE
WSUN-AM ST. PETERSBURG
WTMT~AM LOUISVILLE
WTOD-AM TOLEDO
WTSO~-AM MADISON
WUBE-AM CINCINNATI
WVAM-AM  ALTOONA
WVOJ-AM  JACKSONVILLE
WWOL-AM BUFFALO
WWVA-AM  WHEELING
WWWW-FM DETROIT
WXCL-AM PEORIA
WYDE-AM BIRMINGHAM
WYNK-AM BATON ROUGE
WYTL-AM OSHKOSH
WZZK-FM BIRMINGHAM

NAME

BIN —Billboard Information Network
c/0 BILLBOARD PUBLICATIONS, INC.
1515 Braodway, New York, N.Y. 10036
Sally Stanton—(212) 764-7424

YES, please send my BIN KIT immediately!
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Billboard. Singles Radio Action

Playlist Prime Movers *

SURVIVOR—Eye Of The Tiger (The Theme From Rocky [11) (Scotti Bros.)

FLEETWOOD MAC—Hold Me (Warner Bros.)
CHICAGO—-Hard To Say I'm Sorry (Fullmoon/Warner Bros.)

Playlist Top Add Ons e

Based on station playlists through Tuesday (7/27/82)

TOP ADD ONS -NATIONAL

JACKSON BROWNE—Somebody's Baby (Asylum)

MARSHALL CRENSHAW—-Someday, Someway (Warner Bros.)
JOHN COUGAR-Jack And Diane (Riva/Mercury)

personnel.

mined by station personnel.

ENTRY SYMBOLS—

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

* %« KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
OADD-ONS—AIl records added at the stations fisted as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X~Extra, K—Key Add,
A-Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

s * PRIME MOVERS mumm

CROSBY, STILLS AND NASH-Wasted On The
Way (Atlantic)

FLEETWOO0O MAC—Hold Me

SURVIVOR--Eye Of The Tiger (The Theme From
Rocky 111} {Scotti Bros.)

mmmmm ® TOP ADD ONS mmem

JACKSON BROWNE—Somebody's Baby
(Asylum)

MISSING PERSONS-—-Words (Capitol)

JOAN JETT ANO THE BLACKHEARTS- Do You
Wanna Touch Me (Boardwalk)

oessmm BREAKOU TS maasmesm

TOTO—Make Believe (Columbia)

MICHAEL McDONALD | Keep Forgettin’
(Warner Bros.)

NICOLETTE LARSON—1 Only Want To Be With
You (Warner Bros.)

KFI-AM—Los Angeles
(Roger Collins—MD)
% PAUL McCARTNEY—Take It Away 20-12
*h clOSBZ : Y, STILLS AND MASH—Wasted On The Way
4-1
* THE POINTER SISTERS—American Music 23-17
+ EDDIE MONEY~Think I'm In Love 26-19
 MELISSA MANCHESTER—You Should Hear How She
Talks 30-23
oo MICHAEL McDOMALD | Keep Forgettin’
oe TOTO—Make Believe
© DOLLY PARTON—| Will Always Love You A
© CHRISTOPHER ATKINS—How Can | Live Without Her
A

© JACKSON BROWNE—Somebody's Baby A

© JOAN JETT AND THE BLACKHEARTS-Do You Wanna
Touch Me A

® AMERICA—You Could Do Magic X

© STEVE WINWOOD—Still In The Game X

® JERRY REED—She Got The Goldmine X

© QUEEN—Calling All Girls X

© WALTER MURPHY~Theme From E.T.X

© RANDY MEISNER—Never Been In Love X

® AXE-Now Or Never X

® (O'BRYAN-Still Water X

® FRANK ZAPPA-Valley Girls X

© JERMAINE JACKSON—Let Me Tickle Your Fancy X

® 707-Mega Force X

© MARSHALL CRENSHAW-Someday, Someway X

® MEN AT WORK—Who Can It Be Now X

KKXX-FM—Bakersfield
(Squires/ Deroo—MD's)
% % MISSING PERSONS—Wards 24-12
s BILLY IDOL—Hot in The City 22-16
* ALDO NOVA—Foolin’ Yoursetf 12.7
s ASUA--Only Time Will Tell 18-11
% MEN AT WORK—Who Can It Be Now 27-28
® STRAY CATS—Stray Cat Strut B
o A FLOCK OF SEAGULLS -1 Ran B
o JACKSON BROWNE—Somebody's Baby B
® DONNA SUMMER—Love Is In Control {Finger On The
Trigger) A
© STEVE WINWOOD-Still in The Game A
© BARRY MANILOW--Oh Julie X
@ MARCY LEVY—Close To Her X
© NICOLETTE LARSON—I Only Want To Be With You X
© FLEETWOOD MAC—Gypsy X
© ROBERT PLANT—Burning Down One Side X

KIMN-AM—Denver
(Doug Ericson—MD)

% FLEETWOOD MAC— Hold Me 4-2

% % CHICAGO—Hard To Say I'm Sorry 5-3

+ THE STEVE MILLER BAND—Abracadabra 10-7

* CIOSl3 8 Y, STILLS AND KASH—Wasted On The Way
13-

* PAUL McCARTNEY—Take It Away 16-11

oo JACKSON BROWNE—Somebody's Baby K

oo JERMAINE JACKSON—Let Me Tickie Your Fancy K

@ KIM WILDE—Kids in America B

© THE 60-60°S—Vvacation B

© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) B

© AMERICA—You Could Do Magic A

® BILLY IDOL—Hot In The City X

© MEN AT WORK—Who Can It Be Now X

o HERB ALPERT—Route 101 X

® GENESIS—Paperiate X

® 707—Mega Force X

® A FLOCK OF SEAGULLS—I Ran X

© ASIA—Only Time Will Tell X

KOAQ-AM—Denver
(Allan Sledge, ~MD)
% % MELISSA MANCHESTER - You Should Hear How
She Talks 18-12
s % KENNY ROGERS—Love Wilt Turn You Around 19-14
% PAUL McCARTNEY—Take It Away 20-15
+ THE ALAN PARSONS PROJECT—Eye In The Sky 22-17
 THE POINTER SISTERS—American Music 23-18
oo JOAN JETT AND THE BLACKHEARTS—0o0 You Wanna
Touch Me
oo IACKSON BROWNE—Somebody's Baby
@ EDDIE MONEY—Think I'm In tove B
© ELTON JOHN-Blue Eyes B
@ STEVIE WONDER-Do | Do B
® JOHN COUGAR-Jack And Diane B
® ASIA-Only Time Will Tell A
© AMERICA—You Can Do Magic A
© WALTER MURPHY—Theme From £.T. A
© JERMAINE SACKSON—Let Me Tickle Your Fancy X
© HERB ALPERT—Route 101 X
@ A FLOCK OF SEAGULLS-| Ran X
© PAUL DAVIS—1 ove Or Let Me Be tonely X
© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) X
© MEN AT WORK—Who Can It Be Now X

KLUC-FM-Las Vegas
{(Dave Van Stone—MD)
oo JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me
oo JACKSON BROWNE~Somebody's Baby
® TOTO—Make Believe A
® QUEEN-Catling All Girls A
© AFLOCK OF SEAGULLS—1 Ran A
© MICHAEL McDOMNALD | Keep Forgettin® A
© JOHN COUGAR—Jack And Diane B
@ ELYON JOHN—Blues Eyes B
® ASIA—Only Time Will Tell B

KIQQ-AM—Los Angeles
(Robert Moorehead -MD)
® THE CLASH—Should | Stay Or Shoutd | Go B
® JOURNEY—Only Solutions B
© THE POINTER SISTERS—American Music B
© LAURA BRANIGAN—Gloria B
© JOHN WAITE—Change B
© TEN C.C.—Power Of Love B
® JOHN COUGAR—Jack And Diane B
© AMERICA—You Could Do Magic B
® ASIA—Only Time Will Tell A
® JOSIE COTTON—He Could Be The One A
@ TOT0-Make Believe A
@ MARCY LEVY—Close To Her A
© MICHAEL McDOMALD-| Keep Forgettin' A
. ?MSTOHCE ATKINS~How Can | Live Without Her

© HERB ALPERT-Route 101 X

© WILLIE NELSON—Let It Be Me A

© TOMMY TUTONE—Which Man Are You X

© DAYTON—Hot Fun In The Summertime X

© MEN AT WORK—Who Can It Be Now X

© ROXY MUSIC—Take A Chance With Me X

® SPYS—Don't Run My Life X

® JERRY REED—She Got The Goldmine X

® SYLVIA-Sylvia X

* ROBERTA —I'm The One X

@ MADLEEN KANE—Don't Wanna Lose You X

® ALLIANCE—How Does It Feel X

© DAVID FRIZELL—\'m Gonna Hire A Wind To Decorate
Our Home X

® PETE TOWNSHEND—Face Dances Part Il X

© QUEEN~Catling All Girls X

© MICHAEL MURPHY—What's Forever For X

® JOE COCKER—Up Where You Belong X

© RANDY MEISNER—Never Been in Love X

© DOLLY PARTON-! Will Always Love You X

KRTH-FM—Los Angeles
(David Grossman—MD)
% FLEETWOOD MAC—Hold Me 7-5
# % MELISSA MANCHESTER—You Should Hear How
She Talks 12-10
 DONNA SUMMER—Love Is In Control (Finger On The
Trigger) 17-14
* PAUL McCARTNEY—Take It Away 23-16
oo MISSING PERSONS—Words
oo THE GO-GO'S—Vacation
© THE ALAN PARSONS PROJECT—Eye in The Sky B
® JERRY REED—She Got The Goldmine B
® ASIA—Only Time Will Tell A
@ ROBERTA FLACK—I'm The One A
© JACKSON BROWNE—Somebody's Baby X
© AMERICA—You Could Do Magic X
© WALTER MURPHY—Theme From E.T. X

KRLA-AM—Los Angeles
{Rick Stancatto—MD)

% % CHICAGO—Hard To Say I'm Sorry 11-3

# % THE 60-60'S—Vacation 17-14

w STEVIE WONDER—Do | Do 27-21

% MELISSA MANCHESTER—You Should Hear How She
Talks 30-22

 JEFFREY OSBORNE—| Really Dont Need No Light
29-24

oo RANOY MEISNER—Never Been In Love

oo MARSHALL CRENSHAW—Someday, Someway

© JERRY REED—She Got The Gokdmine A

® BILLY IDOL—Hot In The City A

® PAUL McCARTNEY—Take It Away B

® CROSBY, STILLS AND NASH—Wasted On The Way B

© WALTER MURPHY—Theme From E.T.X

© THE CLASH—Should | Stay Or Should | Go X

® MEN AT WORK—Who Can it Be Now X

@ JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

o DARYL HALL AND JOHN OATES—Your Imagination X

o DREAMGIRLS FEATURING JENMIFER HOLIDAY—And |
Am Telling You I'm Not Going X

© JERMAINE JACKSON—Let Me Tickle Your Fancy X

o REQ SPEEDWAGON—Keep The Fire Burnin’ X

© RAY PARKER JR.~Let Me Go X

® EDDIE MONEY—Think I'm In Love X

KGGI-Riverside
(Stove 0’ Neil—M0)
+ % SURVIVOR—Eye Of The Tiger (Theme From Rochy
11
# % CHICAGO—Hard To Sayi m Sorry 7-2
+ FLEETWOOD MAC—Hold Me 6-4
t LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing 13-9
# DONMA SUMMER--Love Is In Control (Finger On The
Trigger) 22-15
oo THE ALAN PARSONS PROJECT—Eye In The Sky
oo MICHAEL McDOMALD~| Keep Forgettin’
® JACKSON BROWNE—Somebody's Baby B
® PAUL DAVIS—Love Or Let Me Be Lonely B
© MARSHALL CRENSHAW—Someday, Someway A
© WALTER MURPHY~Theme From E. T.X
© MADLEEN KANE~Don't Wanna Lose You X

KCPX-AM—Salt Lake City
{Gary Waldron—MD)

ke SU)IVIVZOI—Eye Of The Tiger (Theme From Rocky
1) 16-

* % MEN AT WORK—Who Can It Be Now 27-21

* GENESIS—Paperlate 24-19

+ THE ALAN PARSONSPROJECT~Eye In The Sky 25-20

* JOHN COUGAR—Jack And Diane 32-26

oo TOTO-Make Believe

oo JEFFREY OSBORNE—i Really Don't Need No Light

© PETE TOWNSHEND—Face Dances Part Il A

© JOE FAGIN—Younger Days A

© DOLLY PARTON—| Will Always Love You A

© JERMAINE JACKSON—Let Me Tickle Your Fancy B

® BILLY SQUIER—Emotions In Motion B

© JOAN JETT AND THE BLACKHEARTS— Do You Wanna

Touch Me B

© TOMMY TUTONE-Which Man Are You B

© STEVE WINWOOD--Still In The Game B

® DAYTON-~Hot Fun In The Summertime B

® SYLVIA-Sylvia X

® TORONTO-Your Daddy Don't Know X

© AMERICA—You Coutd Do Magic X

KRSP-FM (FM-103)—Salt Lake City
(Lorraine Windgar—MD)

+ % FLEETWOOD MAC-Hold Me 6-3

R CIOSBS s Y, STILLS AND NASH—Wasted On The Way
15-

+ REQ SPEEDWAGON—Keep The Fire Burnin’ 5-2

 PAUL McCARTNEY—Take It Away 26-17

* ZDZARY; HALL AND JOHN OATES~Your Imagination
-1

® ASIA—Only Time Wilt Tell B

© MEN AT WORK—Who Can !t Be Now B

® QUEEN-Caliing Al Girls A

® NAZARETH- Judist Priest X

KFMB-FM—(San Diego)
(Glen McCartney—MD)

% AR SUPPLY~Even The Nights Are Better -4

% % THE ALAN PARSONS PROJECT—Eye In The Sky 10-
]

% PAUL McCARTNEY—Take It Away 16-12

* HERB ALPERT-Route 101 25-17

© STEVIE WONDER—Do | Do B

© KENNY ROGERS—Love Will Turn You Around B

® MELISSA MANCHESTER—You Should Hear How She
TalksA

© ELTON JOHN—Blue Eyes A

© LESUE PEARL—|f The Love Fits Wear It A

® JACKSON BROWNE—Somebody's Baby X

© RONNIE MILSAP—Any Day Now X

XTRA-AM-San Diego
(Jim Richards—MD)
% % THE STEVE MILLER BAND—Abracadabra 5-3
% % MISSING PERSONS—Words 6-4
* THE POINTER SISTERS—American Music 11-11
 PAUL McCARTNEY-Take It Away 19-15
* THE G0-G0'S—Vacaton 23-17
o CROSBY, STILLS AND NASH—Wasted On The Way A
o QUEEN-Calling Al Girls A
© TOTO-Make Believe A
© DOLLY PARTON—| Will Always Love You A
© REQ SPEEDWAGON—Keep The Fire Burnin' B
© MEN AT WORK—Who Can It Be Now B
© JOHN COUGAR-Jack And Diane B
© EDDIE MONEY—Think I'm In Love B

KRQQ-FM—Tucson
Zapolian/Hart—MD)

+ % THE STEVE MILLER BAND—Abracadabra 3-1

# % SURVIVOR—Eye Of The Tiger (Theme From Rocky
) 2-2

# CHICAGO—Hard To Say I'm Sorry 19-13

* 4:!!(}8525 Y, STILLS AND NASH—Wasted On The Way
-14

* PAUL McCartney—Take It Away 30-18

© A FLOCK OF SEAGULLS— | Ran A

® TOTO-Make Believe A

© NAZARETH—Love Leads To Madness A

@ ELTON JOHN-Blue Eyes A

® THE GO-60"S—Cool Jerk X

© GARY U.S. BONDS-Out Of Work X

@ MEN AT WORK—Who Can It Be Now X

© MARSHALL CRENSHAW—Someday, Someway X

® QUEEN-Calling All Girls X

@ JACK COUGAR—Jack And Diane X

© EDDIE MONEY—Think I'm In Love X

© MISSING PERSONS—Words X

© JACKSON BROWNE—Somebody's Baby X

© MISSING PERSONS—Words X

KTKT-AM—Tucson
(Bobby Rivers—MD)
+ % THE POINTER SISTERS—~American Music 12-8
% % ELTON JOHN-Blue Eyes 18-12
 MICHAEL MURPHY— What's Forever For 23-18
# LESUIE PEARL— If The Love Fits Wear It 22-19
* ;HE ALAN PARSONS PROJECT— Eye In The Sky 28-
3

e PAUL OAVIS—Love Or Let Me Be Lonely

oo NICOLETTE LARSON—| Only Want To Be With You

® JACKSON BROWNE —Somebody's Baby A

© AMERICA—You Can Do Magic A

@ MICHAEL McDONALD-| Keep Forgettin' A

© JOHN DENVER—Seasons Of The Heart B

© BARRY MANILOW—Oh Julie B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

© JERRY REED—She Got The Goldmine X

® DR. HOOK-Loveline X

© SURVIVOR—Eye Of The Tiger (Theme From Rocky lIl)
X

Pacific Northwest Region

mmmmk* PRIME MOVERS s

CHICAGO—Hard To Say I'm Sorry {Fuilmoon/
Warner Bros.)

SURVIVOR--Eye Of The Tiger (The Theme From
Rocky 111} (Scotti Bros.)

FLEETWOOD MAC-Hold Me (Warner Bros.)

mmme® TOP ADD ONS mommm

BILLY IDOL—Hot In The City (Chrysalis)

JACKSON BROWNE—Somebody's Baby
(Asylum)

BARRY MANILOW—Oh Julie (Arista)

s BREAKOUTS seees

JOE COCKER-Up Where You Belong (Island)

MICHAEL McDONALD-i Keep Forgettin'
(Warner Bros.)

STEVE WINWOOD-Still In The Game (Island)

KCNR-FM—Portland
(Richard Harker—MD)

* % THE STEVE MILLER BAND—Abracadabra 2-1
+ % FLEETWOOD MAC—Hold Me 5-3
* CHICAGO—Hard To Say I'm Sorry 10-5
* AIR SUPPLY—Even The Nights Are Better 11-6
* SURVIVOR—Eye Of The Tiger (Theme From Rocky 1Hl)

14.8
oo MARSHALL CRENSHAW—Someday, Someway
oo KENNY ROGERS~{ ove Will Turn You Around
© EDDIE MOMEY~Think I'm in Love A

KFRC-AM—San Francisco
(Kate Ingram—MD)
% % ONE WAY—Cutie Pie 8-3
% WAR-—-Outlaw 10-7
+ THE STEVE MILLER BAND-~Abracadabra 12-6
+ THE MOTELS—Only The Lonely 14-9
+ STEVIE WONDER-Do i Do 17-13
®e 7APP~Dance Floor
oo QDYSSEY-Inside Out
© THE GAP BAND—You Dropped A Bomb OnMe B
© JOHN COUGAR-Jack And Diane B
© NEW YORK EXPRESS FEATURING MICKEY DENTON—
Hot On The Clue B
. THEIZLISASI MANCHESTER~You Should Hear How She
alks
® TOTO-Make Believe A
® MR SUPPLY—Even The Nights Are Better A
® THE 0'JAYS—Your Body's Here With Me A

KUBE-FM—Seattle
(Tom Hutylen—MD)

s % SURVIVOR—Eye Of The Tiger (Theme From Rocky
11

# % CHICAGO—Hard To Say I'm Sorry 11-4

* IEI.ISSA MANCHESTER—You Should Hear How She

ks 22-10
Dgﬂl HALL ANO JOHN OATES~Your Imagination

# PAUL McCARTNEY—Take It Away 25-16

oo DONNA SUMMER—Love Is In Controt (Finger On
The Trigger)

@ BILLY IDOL—Hot In The City

® THE POINTER SISTERS—American Music B

@ KENNY ROGERS—t.ove Will Turn You Around B

© EDDIE MONEY—Think I'm in Love B

© THE ALAN PARSONS PROJECT—Eye In The Sky B

@ JOHN COUGAR-Jack And Diane A

@ MEN AT WORK—Who Can It Be Now A

© MARSHALL CRENSHAW—Someday, Someway A

© HERB ALPERT-Route 101 A

KPLZ-FM—Seattle
(Greg Cook—MD)
s w LESLIE PEARL-If The Love Fits Wear It 13-7

. %% KENNY ROGERS—Love Wifl Turn You Around 15-8

# PAUL McCARTNEY—Take It Away 17-11

 THE POINTER SISTERS—American Music 18-15

* ELTON JOHN—Blue Eyes 23-18

© PATRICE RUSHEN—Forget Me Nots B

@ THE MOTELS—Only The Lonely B

@ ADRIAN GURVITZ~Classic B

© AMERICA—You Can Do Magic B

© BARRY MANILOW—0Oh Julie A

© JACKSON BROWNE —Somebody's Baby

® NICOLETTE LARSON—| Only Want To Be With You A

KTAC-AM—-Tacoma
{(Bruce Cannon—MD)
% CHICAGO—Hard To Say I'm Sorry 7-1
+ % KENNY ROGERS—Love Will Turn You Around 10-4
* FLEETWOOD MAC~Hold Me 11-5
* HERB ALPERT—Route 101 12-7
+ THE POINTER SISTERS—American Music 13-8
+ PAUL McCARTNEY—Take It Away 14-9
oo BARRY MANILOW—Oh Julie K
oo JACKSON BROWNE-Somebody's Baby K
© ROBERTA FLACK—1'm The One B
© JOHN DENVER—Seasons Of The Heart B
® CHRIS CHRISTIAN—An't Nothing Like The Real
Thing B
® AMERICA—YouS Can Do Magic B
© WALTER MURPHY—Theme From E.T. B
® GREG GUIDRY—Into My Love B
® JOE COCKER—Up Where You Belong A
© AVERAGE WHITE BAND—Easier Said Than Done A
® NICOLETTE LARSON—I Only Want To Be With You X
© DOLLY PARTON— Will Always Love You X
© DIONNE WARWICK—For You X
© ANNE MURRAY—Hey Baby X
© LARRY LEE—Oon't Talk X
® CAROLE KING—Read Between The Lines X

North Central Region

= PRIME MOVERS musn

PAUL McCARTNEY—Take It Away (Columbia)

KENNY ROGERS—Love Will Turn You Around
(Liberty)

THE STEVE MILLER BAND—Abracadabra
(Capitol)

A IR AT L e T

www.americanradiohistorv.com

TOTO-Make Believe (Columbia)

Breakouts

MICHAEL McDONALD-| Keep Forgettin' (Warner Bros.)
NICOLETTE LARSON—| Only Want To Be With You (Warner Bros.)

mmmm® TOP ADD ONS mpmam

JOAN JETT AND THE BLACKHEARTS- Do You
Wanna Touch Me (Boardwatk)

JACKSON BROWNE-Somebody's Baby
(Asylum)

REOQ SPEEDWAGON—Keep The Fire Burnin’
(Epic)

s BREAK OUTS s

THE GAP BAND—You Dropped A Bomb On Me
(Total Experience)

CHRIS CHRISTIAN—Ain't Nothing Like The Real
Thing (Boardwalk)}

SECRET WEAPON—Must Be The Music
(Prelude)

WCIR-FM—Beckley
(Jim Martin—-MD)
% THE ALAN PARSOMS PROJECT—Eye In The Sky 15-

6
+ % KENNY ROGERS—Love Will Turn You Around 17-8
* DONNA SUMMER- Love Is in Control 20-11
* JOHN COUGAR-Jack And Diane 23-17
# AXE—Now Or Never 30-22
® JOE COCKER—Up Where You Belong A
© RANDY MEISNER—Never Been In Love A
® DOLLY PARTON-| Will Always Love You A
© HUEY LEWIS AND THE NEWS—-Working For A Living A
© MICHAEL McDONALD—| Keep Forgettin' A
® QUEEN-Calling All Girls B
© MEN AT WORK—Who Can It Be Now B
© HERB ALPERT—Route 101 X
© CHRISTOPHER ATKINS—How Can | Live Without Her

X
© THE CARS—Victim Of Love X
® ELTON JOHN—Blue Eyes X
© JACKSON BROWNE—Somebody's Baby X
* JOE FAGIN-Younger Days X
® FRANKE AND THE KNOCKOUTS~Morning Sun X
® JERMAINE IACKSON-—Let Me Tickle Your Fancy X
© MISSING PERSONS—Words X
© MARSHALL CRENSHAW-Someday, Someway X

WKRQ-FM,—Cincinnati
(Tony Galluzzo—MD)
% % KANSAS—Play The Game Tonight 2-1
% % THE MOTELS—Only The Lonely 7-4
+# REO SPEEDWAGON—Keep The Fire Burnin® 11-8
* CHICAGO—-Hard To Say |'m Sorry 20-10
+ THE STEVE MILLER BANO—Abracadabra 22-17
@e JOAN JEYY AND THE BLACKHEARTS Do You Wanna
Touch Me K
e |OHMN COUGAR~ Jack And Diane K
® ASIA--Only Time Will Tell A
® GLENN FREY—Party Town L

WYLT-FM—Cleveland
{Smoker—MD)
% % PAUL McCARTNEY ~Take It Away 15-9
% % MELISSA MANCHESTER-You Should Hear How
She Talks 26-14
 CHICAGO—Hard To Say I'm Sorry 7-3
 GARY U.S. BONDS—Out Of Work 24-16
* STEVIE WONDER--Do | Do 29-25
© THE 60-60'S—Vacation B
® BILL CHAMPLIN-Sara A
© KARLA BONOFF—PERSONALLY X
© PARTICE RUSHEN—Forget Me Nots X
® LESUE PEARL—If The Love Fits Wear It X
© KENNY ROGERS—Love Will Turn You Around X
© HERB ALPERT—Route 101 X
© FLTON JOHN—Blue Eyes X
® PAUL DAVIS—Love Or Let Me Be tonely X

WNCI-FM—Columbus
(Steve Edwards—MD)
oo ELTON JOWN—BIue Eyes
oo MICHAEL MURPHY—What's Forever For
® JERRY REED—She Got The Goldmine D

WXGT-FM-Columbus

(Teri Nutter—MD)
* w THE STEVE MiLLER BANO—Abracadabra 12-8
% PAUL MCCartney~Take It Away 25-15
 CHICAGO—Hard To Say I'm Sorry 10-7
# CROSBY, STILLS AND NASH—Wasted On The Way

20-14
# DARYL HALL AND JOHN DATES—Your Imaginati

oo THE GAP BAND—You Dropped A Bomb On Me K
oo REQ SPEEDWAGON—Keep The Fire Burnin' K

© JACKSON BROWNE—Somebody's Baby A

® ASA—Only Time Will Tell B

© MER AT WORK—Who Can It Be Now X

© EDDIE MONEY—Think 'm ln Love X

© THE POINTER SISTERS~American Music X

© ELTON JOHN-Biue Eyes X

WKJJ-FM-Louisville
{Dave McCann—-MD)

% % MELISSA MANCHESTER-You Should Hear How
She Talks 10-5

s # PAUL McCARTNEY—Take It Away 14.7

* KENNY ROGERS - Love Will Turn You Around 18-13

* STEVIE WONDER—Do | Do 20-16

* THE ALAN PARSONS PROJECT—Eye In The Sky 23-18

oo ELTOM JOHN—Biue Eyes

oo ROBERTA FLACK—i'm The One

© BILL CHAMPLIN-Sara A

© PAUL DAYIS—Love Or Let Me Be Lonley A

© MICHAEL MURPHY—What's Forever For A

WFFM-FM—Pittsburgh
(lay Crasswell—M0)
# # LESLIE PEARL~If The Love Fits Wear It 12-8
% GLENN FREY—| Found Somebody 15-9
# IR SUPPLY—Even The Nights Are Better 17-11
+ KENNY ROGERS - Love Will Turn You Around 19-13
* THE ALAN PARSONS PROJECT~Eye In The Sky 20-15
e AMERICA—You Can Do Magic
oo CHRIS CHRISTIAN--Ain't Nothmg Like The Real
Thing
o JOHN DENVER--Seasons Of The Heart A
© MICHAEL McDONALD—I Keep Forgettin A
® JACKSOM BROWNE—Somebody's Baby B
© THE MOTELS—Only The Lonely B
o COOPERAND ROSS—I'm On The Outside Looking in
X

WKWK-AM—Wheeling

(Ned Ferris—M0.)
© JOURNEY—Still They Ride A
© LESUE PEARL~If The Love Fits Wear It A

Southwest Region

mmm* PRIME MOVERS mums

CROSBY, STILLS AND NASH—Wasted On The
Way (Atlantic)

FLEETWOOD MAC—Hold Me (Warner Bros.)

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

memm e TOP ADD ONS mmmmm

JOHN COUGAR-)ack And Diane (Riva/
Mercury)

ASIA—0nly Time Will Tell (Geffen)

JACKSON BROWNE—Somebody's Baby
(Asylum)

s BREAKOUTS ma—

MICHAEL McDONALD-| Keep Forgettin'
(Warner Bros.)

NICOLETTE LARSON-I Only Want To Be With

You (Warner Bros.)
TOTO-Make Believe (Columbia)

WFMF-FM—Baton Rouge
(Wayne Watkins—MD)

# % OONNA SUMMER—Love Is In Control (Finger On
The Trigger) 20-13

s % MELISSA MANCHESTER-You Should Hear How
She Talks 11-8

+ DARYL MALL AND JOHN OATES—Your Imagination

18-14

* ASIA-Only Time Will Tell 27-20

+ EDDIE MONEY—Think I'm in Love 25-21

oo JOHN COUGAR-Jack And Diane K

© JACKSON BROWNE—Somebody's Baby B

© DOLLY PARSON—| Will Always Love You B

® JERMAINE JACKSON—Let Me Tickle Your Fancy A

4-19

oo TII'IZLISSA MANCHESTER-You Should Hear How She
alks

© JOHN COUGAR—)ack And Diane A

© THE G0-60'S—Vacation B

© VAN HALEN—Dancing In The Street X

© THE ROLLING STONES—Going To A Go Go X

© GARY U.S. BONDS—Out Of Work X

© EDDIE MONEY—Think I'm In Love X

WDRQ-FM-Detroit
(Deena Rimmer—MD)
% % ARETHA FRANKLSN—Jump To It 13-6
% WAR~Outlaw 30-20
 RAY PARKER JR.—Let Me Go 18-13
* ODYSSEY~Inside Out 20-15
# THE ISLEY BROTHERS—The Real Deal 23-21
oo SECRET WEAPON-—Must Be The Music
oo GRAND MASTER FLASH AND THE FURIOUS FIVE—
The Message
® RICK JAMES—Hard To Get A
® EVELYN KING—Love Come Down A
* GOODIE-Do Something A
© JERMAINE JACKSON—Let Me Tickle Your Fancy B
© THE DRAMATICS—Treat Me Right B
@ ELECTRA FEATURING TARA BUTLER-Feels Good B
© THE B.B. AND Q. BAND—Imagination B
® SOFT CELL—Tainted Love X
® ALONZO-Girl, You Are The One X
® PARTICE RUSHEN-Breakout X
® STEPHANIE MILLS—Last Night X
o DAZZ BAND—Keep It Alive X
© GREEN'S lll~Love Has Come ToMe X
© DARYL HALL AND JOHN OATES—Your Imagination X
© PRINCE— To Me Baby L
© PATRICE RUSHEN- Remmd Mel
@ RICK JAMES- Happy L
© DENIECE WILLIAMS— Waiting By The Hotline L
© CHERYL LYNN AND LUTHER VANDROSS — If This
Worid Were Mine L

CKLW-AM-Detroit

(Rosalee Trombiey—MD)
* % KENNY ROGERS—Love Will Turn You Around 18-13
# % THE STEVE MILLER BAND—Abracadabra 19-10

KZFM-FM—Corpus Christi
(John Steele—MD)
oo TORONTO—Your Daddy Don't Know
e BILLY SQUIER—Emotions In Motion
® SYLVIA-Sylvia A
© STEVE WINWOOD—Still In The Game A
© CHRISTOPHER ATKINS—How Can | Live Without Her

A
® DAYTON—Hot Fun In The Summertime A
© JERRY REED—She Got The Goldmine A
® THE CLASH—Should | Stay Or Should | Go X
© AMERICA—You Can Do Magic X
© MICHAEL MURPHY~What's Forever For X
© JOWN DENVER—Seasons Of The Heart X

KLVU-FM—Dallas
{Rivers/Morgan—MD)
% % MICHAEL MURPHY —What's Forever For 5-4
& HERB ALPERT-Route 101 9-5
# KENNY ROGERS—Love Wifl Turn You Around 14-7
# PAUL McCARTNEY—Take It Away 16-9
# ELTON JOHN-Blue Eyes 19-15
oo ROBERTA FLACK—~I'm The One K
@e NICOLETTE LARSON—| Only Want To Be With You K
© WALTER MURPHY—Theme From E.T A

KVOL-AM—Lafayette
(Phis Rankin—MD)
% % FLEETWOOD MAC—Hold Me 1-1
# % THE STEVE MILLER BAND—Abracadabra 2-2

{Continued on opposite page)
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 STEVIE WONDER—Oc | Do 13-8

 MELISSA MANCHESTER~-You Should Hear How She
Talks 18-9

* PAUL McCARTNEY—Take It Away 25-16

oo NICOLETTE LARSON—| Only Want To Be With You

oo TED NUGENT—Bound And Gagged

© TORONTD—Your Daddy Don't Know A

© JOHN DENVER—Seasons Of The Heart A

© DOLLY PARTON--I Will Always Love You A

. gmmomu ATKINS—How Can | Live Without Her

© RAY PARKER JR.—Let Me Go B

© JOAN JETT AND THE BLACKHEARTS—00 You Wanna
Touch Me B

© CARLY SIMON—Why X

© STEVE WINWOOD—Still In The Game X

@ ASIA—Only Time Will Tell X

© MSSING PERSONS—Words X

® QUEEN—Calling All Girls X

© TOMMY TUTONE~-Which Man Are You X

© THE JACK STREET BAND—Two Heart's X

® JERRY REED—She Got The Gotdmine X

© LAURA BRANIGAN—Gloria X

© FOREVGNER—Luanne X

© KIM WILDE—Kids In America X

® AXE—Now Or Never X

® JERMAINE JACKSON—Let Me Tickle Your Fancy X

WEZB-FM—New Orleans
(Jerry Lousteau—MD)
* % JOHN COUGAR—Hurts So Good 5-3
s % FRANK ZAPPA—Valley Girls 8-4
* CHICAGO—Hard To Say I'm Sorry 9-7
 RICK SPRINGFIELD—What Kind Of Fool Am | 16-12
* THE 60-60’S-Vacation 19-14
oo ASIA-Only Time Will Tell
oo JOHN COUGAR—Jack And Diane
© JERMAINE JACKSON—Let Me Tickle Your Fancy B
© JOAN JETT AND THE BLACKHEARTS-Do You Wanna
Touch Me B
. IIt'.IJS&A MANCHESTER--You Should Hear How She
alks B
® RAY PARKER JR.—Let Me Go B
© PATRICE RUSHEN—Forget Me Nots X
 JEFFREY OSBORNE--| Really Oon't Need No Light X

WOQUE-FM—New Orleans
{Chris Bryan—MD)
s % AR SUPPLY—Even The Nights Are Better 5-2
1 24 60!03!3 Y, STILLS AND NASH—Wasted On The Way
 FLEETWOOD MAC—Hold Me 7-4
# PAUL McCARTNEY—Take It Away 15-10
* THE POINTER SISTERS~American Music 22-16
oo JACKSON BROWNE—Somebody's Baby
®o GARY U.S. BONDS—Out Of Work
® ASIA—Only Time Will Tell A
© NICOLETTE LARSON—I Onty Want To Be With You A
© DREAMGIRLS FEATURING JENNIFER HOLIDAY—And
I'm Telling You That I'm Not Going B
© MICHAEL MURPHY—What's Forever For B
© THE KINGSTON TRIO-Looking For The Sunshine X

KOFM-FM—0Oklahoma City
{Chuck Morgan—MD)
% KENNY ROGERS— Love Will Turn You Around 12.8
# % HERB ALPERT—Route 101 21-11
 MELISSA MAMCHESTER— You Should Hear How She
Talks 22-12
 THE POINTER SISTERS—Amenican Music 20-15
# LESLIE PEARL—If The Love Fits Wear It 23-19
oo JOHN DENVER—Seasons Of The Heart
oo AMERICA—You Can Do Magic
® NICOLETTE LARSON—| Only Want To Be With You A
© WALTER MURPHY—Theme From E.T.A
© MICHAEL MURPHY —What's Forever For B
© ROBERTA FLACK— |'m The One B

Midwest Region

mmmm % PRIME MCVERS musms

FLEETWOOD MAC—Hold Me (Warner Bros.)

REQ SPEEDWAGON-— Keep The Fire Burnin’
(Epic)

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky Ill) (Scotti Bros.)

s ® TOP ADD ONS e

JACKSON BROWNE - Somebody's Baby
(Asytum)

MEN AT WORK—Who Can It Be Now (Columbia)

JOHN COUGAR-)ack And Diane (Riva/
Mercury)

s BREAKOU TS mu—

MICHAEL McDONALD-| Keep Forgettin’
(Warner Bros.)

HUEY LEWIS AND THE NEWS—Working For A
Livin’ (Chrysalis)

TOTO-Make Believe (Columbia)

KFYR-AM—Bismarck
{Dan Brannan—MD)
+ % CHICAGO—Hard To Say I'm Sorry 5-2
+ & RICK SPRINGFIELD-What Kind Of Foot Am | 8-3
* FLEETWOOD MAC—Hold Me 10-4
w THE STEVE MILLER BAND—Abracadabra 15-5
4 AIR SUPPLY—Even The Nights Are Better 13-9
@ BILLY IDOL—-Hot In The City A
© JACKSON BROWNE—Somebody's Baby A
@ ASIA—Doly Time Will Tell A
© THE 60-60'S—Vacation X
@ CROSBY, STILLS AND NASH—Wasted On The Way B
° TIELISB‘M MANCHESTER-You Should Hear How She
alks
© HUEY LEWIS AND THE NEWS—Hope You Love Me
Like You Say You Qo X
® PATRICE RUSHEN—Forget Me Nots X
© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked On Swing X
© PAUL McCARTNEY —Take it Away X
© KARLA BONOFF—Personally X
© THE POINTER SISTERS—Amencan Music X
o EDDIE MONEY—Think I'm In Love X
© JOE FAGIN--Younger Days X
© DOLLY PARTON—| Will Always Love You X
© JOHN COUGAR— Jack And Diane X
* JOE COCKER-Up Where You Befong X

WBBM-FM—Chicago
(Steve Davis—MD)
# % CHICAGO—Hard To Say I'm Sorry 2-2
# w THE STEVE MILLER BAND—Abracadabra 3-3
 THE 60-60"S—Vacation 159
 MELISSA MANCHESTER—You Should Hear How She
Talks 35-19
 ASIA-Only Time Will Tell 38-28
oo MEN ATWORK—Who Can It Be Now
®o MICHAEL McDOMALD—| Keep Forgettin®
© JOHN COUGAR—Jack And Diane B
© JACKSON BROWNE—Somebody's Baby B
© ELTOMN JOHN—Blue Eyes B
© JERMAINE JACKSON—Let Me Tickle Your Fancy A

© JOAN JETT AND THE BLACKHEARTS - 0o You Wanna
Touch Me A

© GLENN FREY—I| Found Somebody X

© SCORPIONS—No One Like You X

© PAUL DAVIS— Love Or Let Me Be Lonely X

© THE ALAN PARSONS PROJECT—Eye In The Sky X

WLS-FM—Chicago
{(Dave Dewver—MD)
# % FLEETWOOD MAC—Hold Me 9-6
# % REQ SPEEDWAGON—Keep The Fire Burnin’ 1513
 THE 60-60'S—Vacation 26-14
# .38 SPECIAL—-Caughl Up In You 18-16
* GARY U.S. BOMDS—Out Of Work 33-28
© ASIA—Only Time Will Tell A

WLS-AM—Chicago
(Dave Denver—MD)

i FLEETWOOD MAC—Hold Me 9-6

# % REQ SPEEDWAGON —Keep The Fire Burnin' 15-13

 THE 60-GO"S—Vacation 26-14

w .38 SPECIAL—Caught Up In You 18-16

 CROSBY, STILLS AND MASH-Wasted On The Way
30-23

oo PAUL McCARTNEY —Take It Away K

© MELISSA MAMCHESTER—You Should Hear How She
Talks B

KMGK-FM—Des Moines
{Michael Stone—MD)

# % FLEETWOOD MAC—Hold Me 3-1

% THE STEVE MILLER BAND-Abracadabra 15-11

* JOHN COUGAR~Jack And Diane 20-9

* Cllﬁ]", STILLS AND NASH—Wasted On The Way
18-

* GENESIS—Paperlate 23-20

oo TOTO—Make Believe

oo NANSAS—Right Away

© MICHAEL McDONALD—| Keep Forgettin’ A

® JOE JACKSON—Stepping Out B

© RANDY MEISNER—Never Been In Love B

© THE 60 60'S—Vacation X

© APRIL WINE—Enough Is Enough X

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

© SPYS-Don't Run My Life X

* JACKSON BROWNE —Somebody's Baby X

© STEVE WINWOOD—Still In The Game X

© )JOE FAGIN—Younger Days X

© THE HAWKS—Black & White X

KIOA-AM —Des Moines
(AW. Pantoja—MD)
w % AR SUPPLY—Even The Nights Are Better 7-5
# % CROSBY, STILLS AND MASH—Wasted On The Way

11-7

* DleL HALL AND JOHN OATES—Your Imagination
15-11

* THE POINTER SISTERS-American Music 18-12

L] I-E:BASA MANCHESTER- You Should Hear How She
alks

© JACKSON BROWNE-Somebody's Baby A

® MEN AT WORK—Who Can It Be Now A

© AMERICA-You Could Do Magic A

© JOHN COUGAR- Jack And Diane B

© LESLIE PEARL—If The Love Fits Wear It B

© LAURA BRANIGAN—Gloria X

© THE REDDINGS—(Sittin’ On) The Dock Of The Bay X

© JOE FAGIN-Younger Days X

© STEVE WINWOOD—Stilf In The Game X

© BILL CHAMPLIN—Sara X

© NICOLETTE LARSON—I Only Want To Be With You X

© ROBERTA FLACK—'m The One X

WIKS-FM—Indianapolis
(jay Stevens—-MD)
"k SUIVIVOR-Eye Of The Tiger (The Theme From
Rochy 11l) 1-1
% ASIA—Only Time Will Tell 6-4
# CHEAP TRICKS—If You Want My Love 8-5
 JOHN COUGAR—Jack And Diane 17-7
* SCORPIONS—No One Like You 9-9
oo QUARTERFLASH-Night Shift K
© JACKSON BROWNE—Somebody's Baby B
© TORONTO—Your Daddy Don't Know B
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X
© RANDY MEISMER—Never Been In Love X
® AXE—Now Or Never X
© MARSHALL W—Someday, Someway X

KBEQ-FM—Kansas City
(Maja Britten—MD)
s % SURVIVOR—E ye Of The Tiger (The Theme From
Rocky It) 1-1
# % FLEETWOOD MAC—Hold Me 10-5
# AR SUPPLY—Even The Nights Are Better 11.7
* REQ SPEEDWAGON—Keep The Fire Burnin' 14
# CHICAGO—Hard To Say 'm Sorry 20-13
© JOHN COUGAR-fack And Diane A
© THE ROLLING STOMES—Going To A Go Go A
. THE ALAN PARSONS PROJECT—Eye In The Sky A
JACKSON BROWNE—Somebody's Baby A
L] JOAN JETT AND THE BLACKHEARTS - Do You Wanna
Touch Me A
© MEN AT WORK—Who Can It Be Now A
® BILLY IDOL—Hot In The City A
© BLONDIE—Island Of Lost Souls X

WZEE-FM—Madison
(Matt Hudson—MD)
w % DAZZ BAND—Let It Whip 8-4
# % THE MOTELS—Only The Lonely 12-6
s MELISSA MAMCHESTER—You Should Hear How She
Talks 13-7
* DONMA SUMMER—Love Is in Control 14-12
# ELTON JOHN—Blue Eyes 29-22
oo MEN AT WORK—Who Can It Be Now
oo HUEY LEWIS AND THE NEWS—Working For A Living
© THE POINTER SISTERS—Amencan Music A
© JOHN COUGAR-fack And Diane B
© HERB ALPERT—Route 101 B
® GREG KIHN—Every Love Song B
© JACKSOM BROWNE —Somebody's Baby X
© JERMAINE JACKSON—L et Me Tickie Your Fancy X
® APRIL WINE—Enough Is Enough X
© MARSHALL CRENSHAW—Someday, Someway X

WKTI-FM—Milwaukee
(John Grant—MD)
# % THE STEVE MILLER BAND—Abracadabra 14-6
%% MELISSA MANCHESTER—You Should Hear How
She Talks 13-8
# REQ SPEEDWAGON—Xeep The Fire Buroin’ 12-9
W PAUL McCARTNEY—Take It Away 22-13
# PATRICE RUSHEN—Foreget Me Nots 21-19
© THE 60-60's—Vacation B
© JOHN COUGAR—)ack And Diane B
© MEN AT WORK—Who Can It Be Now A
© ASIA—Only Time Will Tell A
© DARYL HALL AND JOHN OATES-— Your Imagination X
® GENESIS—Paperlate X
© THE POINTER SISTERS—American Music X
© THE ALAN PARSOMS PROJECT—Eye In The Sky X
© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) X
© THE HUMAN LEAGUE—Don’t You Want Me X

KDWB-AM—Minneapolis
(Karen Anderson—MD)
# % HERB ALPERT—Route 101 15-9
# % PATRICE RUSHEN—Forget Me Nots 14-10
# ELTOM JOHN-Blue Eyes 18-13
 PAUL McCARTMEY—Take It Away 20-14

 THE POINTER SISTERS—American Music 21-18
o CROSBY, STILLS AND NASH—Wasted On The Way A
® BILLY IDOL—Hot In The City A
© EDOIE MOMEY~Think I'm In Love A
® JOE FAGIN--Younger Days X
© BARRY MANILOW--Oh Jutie X
® PAUL DAVIS—Love Or Let Me Be Lonely X
© JACKSON BROWNE —Somebody's Baby X

WLOL-FM—Minneapolis
{Phil Huston—MD)

# % THE ALAN PARSONS PROJECT—Eye In The Sky 23
15

W & DONNA SUMMER-Love Is In Control 20-20

 THE POINTER SISTERS—American Music 24-17

# GLENN FREY—| Found Somebody 25-19

+ MEN AT WORK—Who Can It Be Now 30-25

oo JACKSON BROWNE-Somebody's Baby

oo JOHN COUGAR—Jack And Diane

© STEVE WINWOOD—Still in The Game A

© JOHN WAITE—Change A

© MISSING PERSONS~Words A

© TOTO—Make Believe A

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna

TouchMe A

© WALTER MURPHY—Theme From E.T. A

© HUEY LEWIS AND THE NEWS —Working For A Living A

© MARSHALL CRENSHAW—Someday, Someway X

© ADRIAN GURVITZ—Classic X

© AFLOCK OF SEAGULLS-{ Ran X

© LAURA BRANIGAN—Glona X

® AMERICAN- You Can Do Magic X

® ASIA—Only Time Will Tell X

© BILL CHAMPLIN—Sara X

© HERB ALPERT—Route 101 X

» JOE FAGIN-Younger Days X

© JOE JACKSON—Stepping Out X

WOW-AM—0Omaha
(Michael Shane,—MD)
o % MELISSA MANCHESTER—You Should Hear How
She Talks 3-3
% CROSBY, STILLS AND NASH—Wasted On The Way
8-6

# CHICAGO—Hard To Say I'm Sorry 9-7

# SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 11) 10-8

* ELTOM JOHN—Blue Eyes 129

© MEN AT WORK—Who Can It Be Now B

© ASIA—Only Time Will Teil B

© JACKSON BROWNE —Somebody's Baby A

© STEVE WINWOOD—Still In The Game A

© RANDY MEISNER—Never Been In Love A

© JOAN JETT AND THE BLACKHEARTS—00 You Wanna
Touch Me A

© THE 60-60's—Vacation X

© THE STEVE MILLER BAND—Abracadabra X

® JOURNEY—Still They Ride X

® PATRICE RUSHEN—Forget Me Nots X

© EDDIE MONEY—Think I'm In Love X

© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) X

KSLQ-FM-St. Louis
{Johnnie King,—MD)
# % KARLA BOMOFF —Personally 2-1
s % MELISSA MANCHESTER—Y ou Should Hear How
She Talks 6-2
# CHICAGO—Hard To Say I'm Sorry 10-5
# SURVIVOR—Eye Of The Tiger (The Theme From
Rocky I11) 159
# AR SUPPLY—Even The Nights Are Better 13 12
oo STEVIE WONDER—Do | Do K

WSPT-FM—Stevens Point
{Brad Fuhr/Marie Stage,—MD)

s 4 SURVIVOR—Eye Of The Tiger (The Theme From
Rocky ) 1.1

%% THE 60-G0’s—Vacation 13-8

# CHICAGO—Hard To Say I'm Sorry 4-2

* FLEETWOOD MAC—Hold Me 3-3

# CROSBY, STILLS AND NASH—Wasted On The Way 8-

5
oo RANDY MEISNER—-Never Been In Love
oo MICHAEL McDOMALD—| Keep Forgetting
© THE POINTER SISTERS—American Music B
 ASIA—Only Time Will Tell B
o GENESIS—Paperlate B
© JOE JACKSON—Stepping Out A
© JERMAINE JACKSON—Let Me Tickle Your Fancy D/A
» BILLY SQUIER—Emotions In Motion D/A
© FRANK ZAPPA—Valley Girls X

® JACKSON BROWNE —Somebody's Baby X
© ELTON JOHN—BIue Eyes X
© PETE TOWNSHEND—Face Dances Part I} X
» APRIL WINE—Enough Is Enough L
® 707 —Mega Force L

KEYN-FM—Wichita
(Terri Springs—MD)
# % FLEETWOOD MAC—Hold Me 2-1
# % AR SUPPLY—Even The Nights Are Better 5-3
* CHICAGO—Hard To Say I'm Sorry 6-4
# PAUL McCARTMEY—Take It Away 10-5
* gnosn, STILLS AND NASH—Wasted On The Way 9-

© AMERICA—You Can Do Magic A

© JACKSON BROWNE—Somebody's Baby A

© KIM WILDE—Kids In America A

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me A

© HERB ALPERT—Route 101 A

© ELTON JOHN—BIue Eyes X

© MEN AT WORK—Who Can It Be Now X

Northeast Region

mesma® PRIME MOVERS mms

SURVIVORS—Eye Of The Tiger (The Theme
From Rocky 111} (Scotti Bros.)

CROSBY, STILLS AND NASH—Wasted On The
Way (Atlantic)

FLEETWOOD MAC—Hold Me (Warner Bros.)

mamm® TOP ADD ONS snmmmm

JACKSON BROWNE-Somebody's Baby
(Asylum)

PAUL DAVIS—Love Or Let Me Be Lonely
(Arista)

MISSING PERSONS—Words (Capitol)

o BREAKOU T S s

HUEY LEWIS AND THE NEWS—Working For A
Livin (Chrysalis)
TOTO—Make Believe (Columbia)

WFLY-FM—Albany

(Jack Lawvence—MD)
% SURVIVOR—Eye Of The Tiger (Theme From Rocky
1.1
# % CROSBY, STILLS AND NASH—Wasted On The Way
13-6

 DARYL HALL AND JOHN OATES —Your Imagination

15-8

 MELISSA MANCHESTER—-You Should Hear How She
Talks 19-15

# PAUL McCARTNEY—Take it Away 21-17

oo JACKSON BROWNE—Somebody's Baby

© JOHN COUGAR--Jack And Diane B

© MEN AT WORK—Who Can It Be Now B

© MARSHALL CRENSHAW—Someday, Someway B

® GENESIS—Paperlate X

© KiM WILDE—Kids In America X

WACZ-FM—Bangor
(Michaei D'Hars—MD)
% WILLIE NELSON—Aiways On My Mind 8-5
w % CROSBY, STILLS AND NASH—Wasted On The Way

19-14
# DONNA SUMMER—Love Is In Control (Finger On The
Trigger) 24-19
% NAZARETH-Love Leads To Madness 25-20
* HAIRCUT ONE HUNDRED-Love Plus One 26-2]
oo ASIA-Only Time Will Tell K
o THE ALAN PARSONS PROJECT—Eye In The Sky K
° lElJSASA MANCHESTER—You Should Hear How She
Talks
® BILLY IDOL—Hot In The City A
© MEN AT WORK~Who Can it Be Now A
® HUEY LEWIS & THE NEWS—Working For A Living A
© LOVERBOY—Get Lucky A
® BILLY SQUIER—Emotions In Motions A
© THE 60-60"S—Vacation

WGUY-AM—Bangor
{Jim Randall- MD)
# % SURVIVOR—Eye Of The Tiger (Theme From Rocky
1 1-1
* % FLEETWOOD MAC—Hold Me 12-6
# BILLY IDOL—Hot In The City 20-11
 DREAMGIRLS FEATURING JENNIFER HOLLIDAY—Ang
| Am Telling You I'm Not Going 24-14
© JOHN COUGAR--Jack And Diane B
© ELTON JOHN—Blue Eyes B
© HERB ALPERT—Route 101 B
© JOAN JETT AND THE BLACKHEARTS—00 You Wanna
Touch Me B
© A FLOCK DF SEAGULLS—I Ran B
© THE STEVE MILLER BAND—Abracadabra A
© MICHAEL McDOMALD—| Keep Forgettin' A
® CHUCK MANGIDNE—Steppin’ Out A
® ASIA—Only Time Will Tell A
© JACKSON BROWNE—Somebody's Baby A
© IMAGINATION- Just An lllusion A
© LAURA BRANIGAN—Gloria A
® REO SPEEDWAGON—Keep The Fire Burnin’ X
® JERMAINE JACKSDN—Let Me Tickle Your Fancy X
© GREG GUIDRY—(nto My Love X
© CARLY SIMON-Why X
© CROSBY, STILLS AND NASH—Wasted On The Way X
 GLENN FREY—| Found Somebody X
o DAVID JORANSEN—Animals Mediey X
o JEFFREY OSBORNE—| Really Don't Need No Light X
© EDDIE MONEY—Think I'm In Love X
» BILLY SQUIER—Emotions In Motion X
© RANDY MEISNER—Never Been In Love X

WIGY-FM—Bath
(Willie Mitcheli—MD)

¥ % SURVIVOR—Eye Of The Tiger (Theme From Rocky
mi-1

% THE STEVE MILLER BAND—Abracadabra 3-2

# CROSBY, STILLS AND NASH—Wasted On The Way 9-

[

# EDDIE MONEY—Think I'm In Love 15-10

* KM WILDE-Kids In Amenica 18-13

oo JACKSON BROWNE -Somebody's Baby

oo HUEY LEWIS & THE NEWS—Working For A Living

© BILLY IDOL—Hot In The City B

© MEN AT WORK—Who Can It Be Now B

© JOHN COUGAR-Jack And Diane B

© AFLOCK OF SEAGULLS—I Ran B

© QUEEN—Calling All Girts X

© ALDO NOVA—Foolin’ Yourself X

© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) X

® AMERICA—You Could Do Magic X

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

© URIAH HEEP—0On The Rebound X

® 707—-MEGA FORCE X

© APRIL WINE—Enough s Enough X

. TIEUSXSA MANCHESTER—You Should Hear How She

alks

© PETE TOWNSHEND—Face Oances Part Il X

© STEVIE WONDER—Do | Do X

® EYETO EYE—Nice Girls X

© EDDIE MONEY—Think I'm In Love X

© THE POINTER SISTERS—American Music X

® BILLY SQUIER—Emotions In Motion X

WVBF-FM—Boston

(Reg Johns—MD)
s % AR SUPPLY—Even The Nights Are Better 13-8
"k 0:%5“, STILLS AND NASH—Wasted On The Way

1
* CHICAGO—Hard To Say I'm Sorry 9-4
+ KEMNY ROGERS—Love Will Turn You Around 16-12
* LESLIE PEARL-If The Love Fits Wear It 22-16
©o LARRY ELGART AND HiS MANHATTAN SWING
ORCH.—Hooked On Swing
© BOBBY VINTON—Hurts To Be In Love X

WKBW-AM—Buffalo
(John Summers—MD)

¥ % SURVIVOR—Eye Of The Tiger (Theme From Rocky
Iy 7-2

% PAUL McCARTNEY—Take It Away 12-8

# THE POINTER SISTERS—American Music 19-14

# THE ALAN PARSONS PROJECT—Eye In The Sky 24-21

 ELTON JOHN-Blue Eyes 30-25

WBEN-FM-Buffalo
(Roger Christian—MD)
* % FLEETWOOD MAC—Hold Me 6-3
i ll::lzsﬂ, STILLS AND NASH—Wasted On The Way

 MELISSA MANCHESTER—You Should Hear How She
Talks 199

# PAUL McCARTNEY—Take It Away 23-15

+ ASIA—Onty Time Will Tell 40-29

oo PAUL DAVIS—Love Or Let Me Be Lonely

oo JACKSON BROWNE—Somebody's Baby

© RANDY MEISNER—Never Been In Love A

© BARRY MANILOW—0h Julie A

© JERMAINE JACKSON—Let Me Tickle Your Fancy B

© JOAN JETT AND THE BLACKHEARTS— Do You Wanna
Touch Me B

WTSN-AM —Dover
{Jim Sebastian—MD)

# % AIR SUPPLY—Even The Nights Are Better 3-1

# % CHICAGO—Hard To Say 'm Sorry 21-2

 FLEETWOOD MAC—Hold Me 10-3

# HERB ALPERT—Route 101 22-5

# CROSBY, STILLS AND NASH—Wasted On The Way
6

26-
®o WALTER MURPHY—Theme From E.T.
oo BARRY MANILOW—Oh Julie
© ANNE MURRAY—Hey Baby A
© THE ALAM PARSONS PROJECT—Eye In The Sky A
© PAUL DAVIS—Love Or Let Me Be Lonely B

WTIC-FM—Hartford
(Rick Donahue—MD)
# % SURVIVOR—Eye Of The Tiger (Theme From Rocky

WwWWwWWw.americanradiohistorv.com

11
# % THE STEVE MILLER BAND—Abracadabra 4-3
 CHICAGO—Hard To Say I'm Sorry 10-4
# AR SUPPLY—Even The Nights Are Better 12-6
# DONNA SUMMER—Love Is In Control (Finger On The
Trigger) 16-10
oo BILLY IDOL—Hot In The City
oo MISSING PERSONS—Words
 ELTON JOHN—BIue Eyes B
© ROBERTA FLACK—I'm The Dne A

WBLI-FM—-Long Island
(Bill Terry—MD)
# % SURVIVOR—Eye Of The Tiger {Theme From Rocky
1y 3-1
# % FLEETWOOD MAC—Hold Me 5-2
# AR SUPPLY—Even The Nights Are Better 9-6
# THE STEVE MILLER BAND—Abracadabra 11-7
# CHICAGO—Hard To Say I'm Sorry 149
oo EDDIE MONEY~-Think I'm n Love
oo THE POINTER SISTERS—American Music
© THE 60 G0"S—Vacation B
© DONNA SUMMER- Love is In Control B

WKCI-FM— New Haven
(Danny Lyons—MD)
s % PAUL McCARTNEY—Take It Away 18-10
w w THE STEVE MILLER BAND—Abracadabra 28-16
# SURVIVOR—Eye Of The Tiger (Theme From Rocky 111)
1

-5
 MELISSA MANCHESTER—You Should Hear How She
Tatks 22-14
* BARRY MANILOW-Oh Julie 30-26
oo |ACKSON BROWNE—Somebody's Baby
oo WALTER MURPHY—Theme From E.T.
® MICHAEL McDONALD—| Keep Forgettin’ A
© ROBERTA FLACK—I'm The One B

WKTU-FM—New York City
(Michael Ellis—MD)
s % ARETHA FRANKLIN-Jump To It 16-17
# % LAURA BRANIGAN—Glona 15-10
# SURVIVOR—Eye Of The Tiger (Theme From Rocky IIl)

52

* HOWARD JOHNSON—So Fine 6-5

* JUNIOR-Too Late 13-13

oo THE STEVE MILLER BAND—Abracadabra

ee ROSE ROYCE-Still In Love

© RAY PARKER JR.—Let Me Go A

® STACY LATTISAW—Don’t Throw It All Away B

© LARRY GRAHAM—Sooner Or Later B

© GRAND MASTER FLASH AND THE FURIOUS FIVE—The
Message B

WHEB-FM—Portsmouth

(Rick Dean—MD)
# % THE STEVE MILLER BAND—Abracadabra 14-8
# % THE 60-60'S—Vacation 18-12
# GLEMN FREY—I| Found Somebody 11-9
# BILLY $DOL—Hot In The City 27-21
# ELTON JOHN—Blue Eyes 30-25
oo IACKSON BROWNE—Somebody's Baby
© JOHN COUGAR-Jack And Diane B
© HERB ALPERT—Route 101 B
© LESUE PEARL—If The Love Fits Wear It X
© GARY U.S. BONDS—Out Of Work X

WPJB-FM—Providence
{Todd Chase—MD)

w % PAUL McCARTNEY—Take It Away 17-8

# % KARLA BONOFF—Personally 18-9

 ALABAMA—Take Me Down 20-14

# CROSBY, STILLS AND NASH—Wasted On The Way
21-15

* ELTON JOHN—Blue Eyes 30-21

© THE 60-60'S—Vacation A

© THE ALAN PARSONS PROJECT—Eye In The Sky A

© TOTO—Make Believe A

© WILLIE NELSON—Let It Be Me A

© JOHN COUGAR-Jack And Diane A

® AMERICA—You Can Do Magic A

© DREAMGIRLS FEATURING JENNIFER HOLIDAY—And |
Am Telling You I'm Not Going A

© ELLISON CHASE-Do You Want To Make Love X

© HERB ALPERT—Route 101 X

© ROBERTA FLACK—1'm The One X

WHFM-FM—Rochester
(Aimee Peck—-MD)
# % CROSBY, STILLS AND NASH—Wasted On The Way

10-
s % MELISSA MANCHESTER—Y ou Should Hear How
She Talks 19-8
* %RYL HALL AND JOHN OATES—Your Imagination
-14
* KENNY ROGERS—Love Will Turn You Around 25-17
* BILLY IDOL—Hot In The City 27-23
oo TOTO—Make Believe
oo THE HUMAN LEAGUE—Love Action
© RANDY MEISNER—Never Been In Love A
© JEFFREY OSBORNE—| Really Don't Need No Light A
© HUEY LEWIS AND THE NEWS—Working For A Living A
® JACKSON BROWNE—Somebody's Baby B
® ASIA—Only Time Wilt Tell B
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me B
© MEN AT WORK--Who Can It Be Now B
© BILLY SQUIER—Emotions In Motion B
® AXE—Now Dr Never X
© MISSING PERSONS—Words X
© TORONTO—Your Daddy Don’ t KnowX
© AFLOCK OF SEAGULLS—| Ra
© DREAMGIRLS FEATURINGIENNIFE.I HOLIDAY—And |
Am Telling You I'm Not Going X
® QUEEN—Calling All Girts X

WPST-FM—Trenton
{Tom Taylor—MD)
W ¥ FLEETWOOD MAC—Hold Me 9-4
% ASIA—Only Time Will Teil 31-20
* CHICAGO—Hard To Say I'm Sorry 4-2
* CROSBY, STILLS AND NASKH—Wasted On The Way
129
* JOHN COUGAR—Jack And Diane 23-21
© CHRISTOPHER ATKINS—How Can | Live Without Her

A
© THE CLASH—Should | Stay Or Should | Go A
© HUEY LEWIS AND THE NEWS—Waorking For A Living A
© BARRY MANILOW—Oh Julie A
© MISSING PERSONS—Words A
© STEVE WINWOOD—Still In The Game A
© JACKSON BROWNE —Somebody's Baby B
© AFLOCK OF SEAGULLS—! Ran B
© ELTON JOHN—Bue Eyes B
© RANDY MEISNER—Never Been In Love B
® BILLY SQUIER—Emotions In Motion B

WRCK-FM—Utica/Rome
(Jim Reitz—MD)
o SU)IVIVOI—Eye 0f The Tiger (Theme From Rocky
11
# % FLEETWOOD MAC—Hold Me 3-2
# CHICAGO—Hard To Say I'm Sorry 7-5
* JOHN COUGAR—Jack And Diane 21-10
# PAUL McCARTNEY—Take It Away 17-12
oo TOTO—Make Believe
oo RANDY MEISNER—Never Been In Love
© MISSING PERSONS—Words A
© TORONTO—Your Daddy Don't Know A
® ASIA—Only Time Will Tell B
@ MARSHALL CRENSHAW—Someday, Someway B
© MEN AT WORK-Who Can It Be Now B
® JACKSON BROWME —Somebody's Baby X
® BILLY SQUIER—Emotions In Motion X

© QUEEN—Ca-ling Al Girts X

o ARLOCK OF SEAGULLS-| Ran X

® JXE—-Now Or Never X

© MELISSA MANCHESTER--You Should Hear How She
Talks X

WFTQ-AM—Worcester
(Gary Netan—MD)

oo ELTON JOWN—Blue Eyes

oo ROBERTA FLACK—I'm The One

Mid-Atlantic Region

msam* PRIME MOVERS s

SURVIVOR— Eye Of The Tiger (The Theme From
Rocky 1) (Scotti Bros.)

PAUL McCARTNEY—Take It Away (Columbia)

GLENN FREY~| Found Somebody (Elektra/
Asylum)

mmmm® TOP ADD ONS e

JOHN COUGAR-)ack And Diane (Riva/
Mercury)

JERMAINE JACKSON—Let Me Tickle Your Fancy
{Motown)

JACKSON BROWNE—Somebody's Baby
(Asylum)

s BREAKOUTS sna——

MICHAEL McDONALD -1 Keep Forgettin’
(Warner Bros.)

NICOLETTE LARSON—| Only Want To Be With
You (Warner Bros.)

WILLIE NELSON-Let It Be Me (Columbia)

E R R e

WAEB-AM —Allentown
(Jeffersen Ward—MD)
w + DARYL NALL AND JOHN OATES-- Your Imagination
24-15
W PAUL DAWS--Love Or Let Me Be Lonely 27-20
+ ELTON JOMN—Blue Eyes 12-6
w KENNY ROGERS—| ove Will Turn You Around 16-10
* PAUL McCARTREY—Take it Away 2319
oo JACKSON BROWNE—Somebody's Baby
© THE ALAN PIISOQSPIOJtCT-Eye In The SkyB
o SILL CHAMPLIN—Sara B
© DOBERTA FLACK—I'm The One B
o MICOLETTE LARSON—| Only Want To Be With You B
o MICHAEL MURPHY —What's Forever For B
© T0T0—Rosanna X
© NEW DIAMOND-Be Mine Tonight X
o PONNIE MILSAP—Any Day Now X
© HUEY LEWRS AND THE NEWS—Hope You Love Me
Like You Say You Do X
® DOLLY PARTON—| Will Always Love You X
© HEART—This Man Is Mine X
© FAUL McCARTNEY & STEVIE WONDER- Ebony And
Ivory X
® RARLA BONOFF —Personally X
© STEVIE MCES—After The Glitter Fades X

WFBG-AM—Altoona
(Tony Besth—MD)
s % SURVIYOR—Eye Of The Tiger (Theme From Rocky
11
w % AR SUPPLY —Even The Nights Are Better 4-2
* FLEETWOOD MAC— Hold Me 3-3
“ CHICAGD—Hard To Say I'm Sorry 5-4
+ GLENN FREY—| Found Somebody 10-8
o JACKSOR SROWNE—Somebody's Baby A
o BNCHAEL McDORALD—! Keep Forgettin' A
© KSW—Only Time Will Tell A
© FRANKE ARD THE XNOCKOUTS—Morning Sun A
© STEVE WIRWOO0D-Still In The Game A
. m ATKINS—How Can | Live Without Her

advosdnig ‘2864 ‘L LSNONY

. mm-mu. Believe A
» GEROGE —Nobody But Me A

© JOAN JETT AND THE BLACKHEARTS— Do You Wanna
Touch Me B

o CARLY SIMON-Why B

» THE CLASH—Should | Stay Or Should | Go X

© BILLY SQIMER—Emotions In Motion X

© AMERICA—You Can Do Magic X

© TORONTO - our Daddy Don’t Know X

© MISSING PERSONS—Words X

o JERMAINE MCKSON—Let Me Tickle Your Fancy X

© APRIL VARE —Enough Is Enough X

© JERRY REED-She Got The Goldmine X

© DAYTON-Hot Fun In The Summertime X

© LAURA BRANIGAN—Gloria X

© ROBERTA FLACK—I'm The One X

* ALDO NOWA—Foolin’ Yourself X

® RXE—Now Or Never X

WTRE-AM —Annapolis
{Jack Diamend/ Mike 0'Meara—MD)
# % REQ SPEEDWRAGON—X eep The Fire Burnin’ 15-11
w o KIM WALDE—Kids In America 30-26
* THE POINTER American Music 23-17
 THE ALAN PARSONS PROJECT—Eye In The Sky 24-18
 {BLLY IDGL —Hat In The City 26-20
© RICOLETTE LARSON—I Dnly Want To Be With You A
o JERMAINE MACKSON—Let Me Tickle Your Fancy A
© JACKSON BROWNE —Somebody's Baby A
© ASM—Osly Time Will Tell A
© JOHN COUGAR—)ack And Diane B
o DORNA SUMMERS -~ Love Is In Control B
o MEN AT WORK—Who Can It Be Now B
® EVE TO EYE—Nce Girls B
® NISSING PERSONS-Words X
® EXE—Now Or Never X
© JOAN JETT AND THE BLACKHEARTS-Do You Wanna
Touch Me X
 JERRY REED—She Got The Goldmine X
© HERB ALPERT-Route 101 X

WBSB-FM—Baltimore
(Rich James, Jan Jefiries,—MD)

w % SURVIWOR—Eye Of The Tiger (The Theme From
Rocky 1) 1-4

w # JOHN COMGAR—Huris So Good 2-2

* FLEETWOOB MAC—Hold Me 6-3

« THE STEVE MILLER BAND—Abracadabra 11-5

* MR SUPPLY—Even The Nights Are Better 15-8

oo JACKSON BROWNE —Somebody's Baby K

oo JERMAINE IACKSON—Let Me Tickle Your Fancy K

© JOMN COUGAR—Jack And Diane B

© ASIA-Only Time Will Tell B

© T0T0—Make Believe X

® 707—Mega force X

© EDDIE MOMEY—Think I'm In Love X

© THE ALAN PARSONS PROJECT—-Eye In The Sky X

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna

Touch Me X

WFBR-AM —Baltimore
(Andy Snelinski—MD)

w & SURVIVOR—E ye Of The Tiger (Theme From Rocky
il

 # AR SUPPLY—Even The Nights Are Better 3-2

* CHICAGD—Hard To Say I'm Sorry 5-4

(Continued on page 28)
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® Continued from page 27

s THE MOTELS—Only The Lonely 19-10
 LAURA BRANIGAN—Gloria 18-11

oo WILLIE NELSON—Let It Be Me

oo JACKSON BROWNE—Somebody's Baby

o MICHAEL McDONALD—| Keep Forgettin® A
© ROBERTA FLACK—{'m The One B

© DOLLY PARTON— | Will Always Love You B
© BARRY MANILOW—Oh Julie X

WCCK-FM—Erie
(Bilt Shanmon—MD)

# % SURVIVOR—Eye Of The Tiger (Theme From Rocky
ny7-4

o % APRIL WINE—Enough Is Enough 12-7

« LOVERBOY—-Take Me To The Top 17-10

w CHICAGO—Hard To Say I'm Sorry 21-13

* THE REDDINGS—(Sittin' On) The Dock Of The Bay

23-16

© JEFFREY OSBORNE | Really Don't Need No Light A

© EDD{E RANDALL—Theme From E.T. A

® 38 SPECIAL—You Keep Running Away A

© HUEY LEWIS AND THE NEWS—Working For A Living A

® QUEEN—Calling All Girls B

® ASIA—Only Time Will Tell B

® BILL CHAMPLIN—Sara B

® ROBERA FLACK—I'm The One B

© LESLIE PEARL—If The Love Fits Wear It B

o MEN AT WORK—Who Can It Be Now B

© RANDY MEISNER—Never Been In Love B

® BILLY IDOL—Hot In The City X

© JOURNEY—Only Solutions X

WKBO-AM—Harrisburgh
(Bill Trousdale— M0)
© GLENN FREY—I Found Somebody A
© PAUL DAVIS—Love Or Let Me Be Lonely A
® LESLIE PEARL—1f The Love Fits Wear t A

WGH-AM—Norfolk
(Bob Canada—MD)
© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
| Am Telling You I'm Not Going A
© SHOOTING STAR—Where You Gonna Run A
© MICHEAL McDOMALD—| Keep Forgettin' A
© WILLIE NELSON—Let It Be Me A
© GEORGE THROROUGOOD—Nobody But Me A
® BHLY IDOL—Hot In The City B
© ROBERTA FLACK—I'm The One B
® GENESIS—Paperlate B
. IUHEI.IUIHIV What's Forever For B
MARSHALL CRENSHAW—Someday, Someway B

WCAU-FM—Philadelphia
{Elaine Delciatto—MD)

12 3 glﬂgl HALL AND JOHN OATES—Your Imagination
7-1

%% PAUL McCARTMEY—Take It Away 34-24

s MELISSA MANCHESTER-You Should Hear How She

Talks 49-27
* M;Om OSBORNE-| Realty Don't Need No Light

 THE POINTER SISTERS—American Music 45-36
oo JOHN COUGAR-Jack And Diane
oo JERMAINE JACKSON—Let Me Tickle Your Fancy
o APRIL WINE—Enough Is Enough A
® AXE—Now Or Never A
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me A
© RAY PARKER JR.—Let Me Go A
o QUEENR-Calling Afl Girls A
® AFLOCK OF SEAGULLS—) Ran A
© HERB ALPERT—Route 101 A
© MARSHALL CRENSHAW—Someday, Someway X
© EDDIE MONEY—Think I'm In Love X
© THE AP BAND—Larly In The Morning X
. IEIIT BIGERS ~ Love Will Turn You Around X
MIESING PERSONS —Words X
. 707 —Mega Force X
© THE ALAN PARSONS PROJECT—Eye in The Sky X
© MEN AT WORK—Who Can It Be Now X
© FRANK ZAPPA—Valley Girls X

WIFI-FM—Philadelphia
{Don Cannon/VYerna McKay—MD)
% GENESIS—Paperlate 15-12
% % GLENN FREY—| Found Somebody 17-13
* CROSBY, STILLS AND MASH—Wasted Dn The Way
11.7
o PAUL McCARTNEY-Take it Away 12-9
 THE 60-60'S—Vacation 16-11
oo THE ALAN PARSONS PROJECT—Eye In The Sky
oo MCOLETTE LARSON-| Only Want To Be With You
© HERB ALPERT—Route 101 A
© MARSHALL CRENSHAW—Someday, Someway A
® PAUL DAVIS—Love Or Let Me Be Lonely A
© ROBERTA FLACK—('m The One A

© ELTON JOHN—Blue Eyes B

© JOHN COUGAR-Jack And Diane B

© EDDIE MONEY—Think I'm In Love B
© MEN AT WORK—-Who Can It Be Now B
® AXE—Now Or Never X

® BILL CHAMPLIN-Sara X

WRVQ-FM—Richmond
(Bl Thomas—MD)
# % FRANK ZAPPA—Valiey Girls 9-3
% % FLEETWOOD MAC—Hold Me 6-4
* CHICAGO—Hard To Say I'm Sorry 11
* .';UZMVOI—Eye Of The Tiger (Theme From Rocky Il

 THE 60-60"S—Vacation 14-6

oo THE ALAN PARSONS PROJECT—Eye In The Sky
oo JOHN COUGAR—Jack And Diane

o CROSBY, STILLS AND NASH—Wasted On The Way B
© MARSHALL CRENSHAW—Someday, Someway B

© A FLOCK OF SEAGULLS—! Ran B

® ASIA—Only Time Will Tell B

® TOTD—Africa B

WRQX-FM—Washington, DC
(Frank Holler—MD) .

o % THE STEVE MILLER BAND—Abracadabra 11-6

* % PAUL McCARTNEY~Take it Away 16-10

+ THE MOTELS—Only The Lonely 4-2

* GENESIS—Paperlate 19-15

 THE ALAN PARSOMS PROJECT—Eye In The Sky 20-16

oo TIE.USSA MANCHESTER—You Should Hear How She
alks

oo [ACKSON BROWNE—Somebody's Baby

© BILLY IDOL—Hot In The City X

® ASIA—Only Time Wil Tetl X

WQXA-FM—York
(Dan Stoele—MD)
% % CHICAGO—Hard To Say I'm Sorry 6-3
% % RED SPEEDWAGON—Keep The Fire Burnin' 10-7
* CROSBY, STILLS AND NASH—Wasted On The Way

14-8

* DOMNA SUMMERS—Love Is In Control 15-11

 GLENN FREY—| Found Somebody 17-13

© JOAN JETT AND THE BLACKHEARTS - Do You Wanna
Tounch Me A

® JACKSON BROWNE—Somebody's Baby A

© RANDY MEISNER—Never Been In Love A

© BILLY SQUIER—-Emotions In Motion A

© MICHAEL McDOMALD—| Keep Forgettin’ A

© JOHN COUGAR—Jack And Diane B

® JERMAINE JACKSON—Let Me Tickle Your Fancy B

© ELTON JOHN—Blue Eyes B

© KIM WILDE—Kids In America B

© LARRY ELGART AND HIS MANHATTAN SWING
ORCH.—Hooked on Swing X

® FRANK ZAPPA—Valley Girls X

© THE ALAN PARSONS PROJECT—Eye in The Sky X

© MEN AT WORK—Who Can It Be Now X

® ASIA-Only Time Will Tell X

© QUEEN-Calling Al Girls X

L]

Southeast Region

s * PRIME MOVERS memm

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky iI1) (Scotti Bros.)

THE STEVE MILLER BAND—Abracadabra
(Capitol)

CHICAGO—Hard To Say I'm Sorry (Fulimoon/
Warner Bros.)

mem® TOP ADD ONS s

JACKSON BROWNE—Somebody's Baby
(Asylum)

JERMAINE JACKSON-Let Me Tickle Your Fancy
(Motown)

MARSHALL CRENSHAW—Someday, Someway
(Warner Bros.)

e BREAK QU TS ensm—s

MICHAEL McDONALD~ | Keep Forgettin®
(Warner Bros.)

TOTO- Make Believe (Columbia)

WILLIE NELSON~ Let It Be Me (Columbia)

WANS-FM —Anderson
(Sam Church—MD)

n SUIVIVOI—Eye Of The Tiger {Theme From Rocky
0y 1

& REQ Sﬁim—Keep The Fire Burnin’ 6-3

 CHICAGO—Hard To Say 'm Sorry 9-5

% AIR SUPPLY—Even The Nights Are Better 10-8

* ASIA—Only Time Will Tell 22-16

oo JACKSON BROWNE—Somebody's Baby

oo GENESIS—Paperlate

© RANDY MEISMER—Never Been In Love A

© BILLY SQUIER—-Emotions In Motion A

o STEVE WINWOOD—Still In The Game A

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna

Touch Me B

© ELTOM JOHN—Blue Eyes B

© THE CLASH—Should | Stay Or Should 1 Go B

© AFLOCK OF SEAGULLS -~ Ran X

® AXE—Now Or Never X

© MISSING PERSONS—Words X

WQXI-FM—Atlanta
(Jeft McCartney—MD)
o o THE STEVE MILLER BANO~Abracadabra 15-3
%% ELTON JOHN-Blue Eyes 16-10
* JOHN COUGAR—Jack And Diane 28-18
+ MEN AT WORK—Who Can It Be Now 26-20
* ASIA—Only Time Wilt Tell 29-23
oo MARSHALL CRENSHAW—Someday, Someway K
oo MICHAEL McDOMALD—| Keep Forgettin' K
© JACKSON BROWNE—Somebody’s Baby B
® TOTO—Make Believe A

WQXI-AM—Atlanta
(1. Jackson—M0)

% % KENNY ROGERS—Love Will Turn You Around 10-4

o % PAUL McCARTMEY—Take It Away 11-7

s MELISSA MANCHESTER—You Should Hear How She

Talks 159

% ELTON JOHN—Blue Eyes 16-12

* l:II)SBl8 Y, STILLS AND NASH—Wasted On The Way
-14

© THE ALAN PARSONS PROJECT—Eye In The Sky B

© JOHN COUGAR—)ack And Diane A

® JOE FAGIN—Younger Days X

WBBQ-FM—Augusta
Stevens—MD)

% % CHICAGO—Hard To Say I'm Sorry 2-1

% % FLEETWOO0D MAC—Hold Me 4-2

s DONNA SUMMER-Love Is In Control 5-4

% SOUL SONIC FORCE—Planet Rock 18-8

 CROSBY, STILLS AND NASH—Wasted On The Way
19-9

& MICHAEL McDONALD—| Keep Forgettin’ A

© BARRY MANILOW— Oh Julie A

® TOTO— Make Believe A

© JEFFREY OSBORME— | Really Don't Need No Light A

© ELTON JOHN- Blue Eyes B

® ASIA— Only Time Will Tell B

© PAUL OAVIS— Love Or Let Me Be Lonely B

© EDDIE MONEY— Think I'm In Love B

© KIM WILDE - Kids In America X

© MARSHALL CRENSHAW- Someday, Someway X

© JERMAINE JACKSON— Let Me Tickle Your Fancy X

® BILLY IDOL— Hot in The City X

© MEN AT WORK— Who Can It Be Now X

© JOAN JETT AND THE BLACKHEARTS— Do You Wanna
Touch Me X

© JACKSON BROWNE — Scmebody’s Baby X

© RANDY MEISNER— Never Been In Love X

WCSC-AM—Charleston
(Chris Bailey—M0)

o % SURVIVOR—Eye Of The Tiger (Theme From Rocky
ny7-4

% % BILLY IDOL—Hot In The City 9-6

* PAUL McCARTNEY—Take It Away 13-9

* KENNY ROGERS—Love Will Turn You Around 16-12

* JOHN COUGAR—Jack And Diane 27-21

oo MICHAEL McDOMALD—1 Keep Forgettin’

oo HUEY LEWIS & THE NEWS—Working For A Living

© THE DUKES-—Mystery Girl A

© ALLIANCE~How Does It Feel A

® ASIA—Only Time Will Tell B

© MEN AT WORK—Who Can It Be Now B

© JACKSON BROWNE—Somebody's Baby B

© STEVE WINWOOD-Still In The Game B

© THE HUMAN LEAGUE - ove Action X

© WALTER MURPHY—Theme From E.T. X

© BARRY MANILOW—Oh Julie X

© ROBERTA FLACK—('m The One X

. CHR'STOPHEI ATKINS—How Can | Live Without Her

. AlE—Now Or Never X
© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
I'm Telling You ¥'m Not Going X

WAYS-AM—Charlotte

{Lou Simon—M0)
1 22 SlllIVl9 VOR—Eye Of The Tiger (Theme From Rocky
)9:1
o % CHICAGO—Hard To Say I'm Sorry 8-2
+ FLEETWOOD MAC—Hold Me 12-10
+ EYE O EYE-Nice Gisls 14-12
@@ ASIA—Only Time Will Tell
oo MARSHALL CRENSHAW--Someday, Someway
© BARRY MANILOW—Oh Julie A
© MISSING PERSONS—Words A
. m W—Stepplng JutA
JACKSON BROWNE— Somebody's Baby A
. HUEY LEWIS AND THE NEWS—Working For A Living A
© ELTON JOHN-—Blue Eyes X
o JERMAINE JACKSON—Let Me Tickle Your Fancy X
o KIM WILDE~Kids In America X
© THE POINTER SISTERS—American Music X
® BILLY {DOL—Hot In The City X
® GENESIS—Paperlate X
© THE ALAN PARSONS PROJECT—Eye In The Sky X

WSKZ-FM—Chattanooga
(David Carroll—MD)
o % DARYL HALL AND JOHN QATES~Your Imaginati

® RED SPEEDWAGON—Keep The Fire Burnin' X
© SURVIVOR—Eye Of The Tiger (Theme From Rocky I1)

X

© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
| Am Telling You I'm Not Going X

© KIM WILDE—Kids In America X

© CHRISTOPHER ATKINS—How Can | Live Without Her
X

WIVY-FM—Jacksonville
{Dave Scott—MD)
# % MR SUPPLY—Even The Nights Are Better 12-6
o % ALABAMA—Take Me Down 11-8
* CROSIZO 3 Y, STILLS AND KASH—Wasted On The Way
1
* GLENN FREY—| Found Somebody 23-17
* THE ALAN PARSONS PROJECT—Eye In The Sky 31-21
© MICHAEL MURPHY—What's Forever For B
© JOHN COUGAR—Jack And Diane B
® AMERICA—You Could Do Magic B
© HERB ALPERT—Route 101 B
© NICOLETTE LARSON—I Only Want To Be With You B
© JACKSON BROWNE—Somebody’s Baby A
© DIONNE WARWICK—For You A
© BILL CHAMPLIN—Sara A
® MICHAEL McDONALD—I Keep Forgettin' A

12-10
o o JOHN COUGAR-Jack And Diane 25-16
 CHICAGO—Hard To Say I'm Sorry 3-2
 CROSBY, STILLS AND NASH—Wasted On The Way

10-6
© RANDY MEISNER—Never Been In Love A
® TOTO—Make Believe A
© MICHAEL McDOMALD—| Keep Forgettin' A
© ELTON JOHN—Blue Eyes X
© MEN AT WORK—Who Can It Be Now X

WFLB-AM—Fayetteville
(Larry Cannon—M0)

© MICHAEL McDOMALD—| Keep Forgettin’ A

© JACKSON BROWNE—Somebody’s Baby A
© DOLLY PARTON-| Will Always Love You A
© BILLY PRESTON—I'm Never Gonna Say Goodbye A
© THE DUKES—Mystery Girl A
® AMERICA—You Could Do Magic A
® BILLY VERA—We Got It All A
© PAUL DAVIS—Love Or Let Me Be Lonely B
® JEFFREY OSBORME—| Really Don't Need No Light B
® JOE FAGIN—Younger Days X
© MARSHALL CRENSHAW—Someday, Someway X
® SYLVIA—Sylvia X
© WALTER MURPHY ~Theme From E.T. X
© STEVE WINWOOD—Still In The Game X
© JERRY REED—She Got The Goldmine X
o PATSY~Teach Me Teacher X
© ODYSSEY-Inside Out X
o KiM WILDE-Kids in America D
. EHIISTOPHEI ATKINS—How Can | Live Without Her

WQEN-FM—Gasden
(Leo Davis—MD)
© JACKSON BROWNE—Somebody's Baby A
© LOVERBOY—Lucky Ones A
© MICHAEL McDONALD—| Keep Forgettin’ A
© WILLIE NELSON—Let It Be Me A
® TOTO—Make Believe B
© THE STEVE MILLER BAND—Abracadabra B
© AFLOCK OF SEAGULLS—I Ran B
® AXE—Now Or Never B
® 707—Mega Force B
© RANOY MEISMER—Never Been In Love B
© JOAN JETT ANO THE BLACKHEARTS - Do You Wanna
Touch Me X
© MARSHALL CRENSHAW--Someday, Someway X
© RICK SPRINGFIELD—What Kind Of Fool Am | X
© STEVIE WONDER—Do | Do X

WIDX-AM-Jackson
(Bl Crews—MD)
%% DONNA SUMMER—Love Is In Control 15-5
# % CROSBY, STILLS AND NASH—Wasted On The Way

13-9
s MELISSA MANCHESTER--You Should Hear How She
Talks 21-13
* KENNY ROGERS- Love Will Turn You Around 23-18
* RAY PARKER JR.—Let Me Go 29-22
oo BARRY MANILOW—Oh julie
oo JERRY REED—She Got The Goldmine
® JACKSON BROWNE—Somebody's Baby A
© JERMAINE JACKSON—Iet Me Tickle Your Fancy A
® QUEEN—Calling All Girls A
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X
® JOHN COUGAR-Jack And Diane X
© BILLY IDOL—Hot In The City X
o EDDIE MONEY—Think I'm In Love X
® 707-Mega Force X

WHBQ-AM—Memphis
(Charles Duvall—MD)
L 23 CISOSIV , STILLS AND NASH—Wasted On The Way

o % KENKY ROGERS—Love Will Turn You Around 9-6
* HERB ALPERT—Route 101 107

 THE POINTER SISTERS—American Music 12-8

s ALABAMA—Take Me Down 17-12

oo MICOLETTE LARSON—| Only Want To Be With You
oo WILLIE NELSON—Let It Be Me

o AMERICA—You Couid Do Magic B

© RAY PARKER JR.—Let Me Go B

© BARRY MANILOW—Oh Julie X

© THE MOTELS—Only The Lonely X

WMC-FM (FM- 100) Memphis
{Tom Prestigiacomo—MO0)
* & CHICAGO—Hard To Say I'm Sorry 4-1
1 24 ﬁlll)?lsm-Eye Of The Tiger (Theme From Rocky
% MELISSA MAMCHESTER—You Should Hear How She
Talks 10-7
* RICK SPRINGFIELD—What Kind Of Fool Am 1 17-14
* Jzifgﬂ OSBORNE—| Really Don't Need No Light
§-
® RAY PARKER JR.—Let Me Go B
© ELTON JOHN-Blue Eyes B
© THE FOUR TOPS—Sad Hearts A
© ROBERTA FLACK—I'm The One A
® JACKSON BROWNE—Somebody's Baby A
® MIKE McDONALD—I Keep Forgettin' A

WHYI-FM-Miami
(Colleen Cassidy—M0)
* & THE STEVE MILLER BAND—Abracadabra 13-5
* # JOHN COUGAR—Hurts So Good 18-12
w .38 SPECIAL—-Caught Up In You 12.7
* CHICAGO—Hard To Say I'm Sorry 23-19
 THE 60-GO"S—Vacation 24-20
oo DICKIE GOODMAN—Het £.7.
oo A FLOCK OF SEAGULLS—| Ran
® CROSBY, STILLS AND MASH—Wasted On The Way A
© THE ALAN PARSONS PROJECT—Eye In The Sky B
® ASIA—Only Time Will Tell B
© BILLY IDOL—Hot In The City X
© 10AN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X
© JERMAINE JACKSON—Let Me Tickle Your Fancy X

WINZ-FM—Miami
{Johnny Delan—M0)

* % CHICAGO-Hard To Say I'm Sorry 8-5

% % FLEETWOOD MAC—Hold Me 11-8

* GARY U.S. BONDS—Out Of Work 13-10

oo JERMAINE JACKSON-Let Me Tickle Your Fancy

© THE 60-G0’S—Vacation B

o DONNA SUMMER-—Love Is In Control (Finger On The
Trigger) B

© JOHN COUGAR-Jack And Diane B

© MEN AT WORK—Who Can It Be Now B

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me A

® BILLY IDOL—Hot In The City A

® ASA—Only Time Will Tell A

© KIM WILDE—Kids In America A

® DICKY GOODMAN—Hey E.T.

® CHEAP TRICK—She's ngm L

WHHY-FM—Montgomery
(Neil Harrison—M0)
% % RED SPEEDWAGON—Keep The Fire Burnin' 17-9

s % MELISSA MANCHESTER—You Should Hear How
She Talks 21-10

* PAUL McCARTNEY—Take It Away 24-18

* MICHAEL MURPHY—What's Forever For 25-20

* PAUL DAVIS—Love Or Let Me Be Lonely 29-24

oo JACKSON BROWNE-Somebody's Baby

oo JERMAINE JACKSON—Let Me Tickle Your Fancy

© ROBERTA FLACK—'m The One A

© MICHAEL McDONALD—I Keep Forgettin' A

© JOHN COUGAR—Jack And Diane B

© DONNA SUMMER-Love |s in Control B

© RAY PARKER JR —Let Me Go B

© BILL CHAMPLIN—Sara B

© JERRY REED—She Got The Goldmine X

© FRANKE AND THE KNOCKOUTS—Morning Sun X

® AMERICA-You Could Do Magic X

o BARRY MANILOW-0h julie X

© DOLLY PARTON—| Will Always Love You XD

© WILLIE NELSON-Let It Be Me XD

WWKX-FM—Nashville

(Joha Anthony—MD)
o % CROSBY, STILLS AND NASH—Wasted On The Way

158
% % DARYL HALL ANO JOHN OATES—Your imagination
17-12

s PAUL McCARTNEY—Take it Away 19-13

* JOHN COUGAR—Jack And Diane 20-15

* THE 60-G0"S—Vacation 23-17

oo DONNA SUMMER-Love Is In Controi

oe MICHAEL McDONALD—| Keep Forgettin’

© ROBERTA FLACK—I'm The One A

© JACKSON BROWNE—Somebody's Baby A

© DREAMGIRLS FEATURING JENMIFER HOLIDAY—And |
Am Telting You I'm Not Going B

© MEN AT WORK—Who Can It Be Now B

© MARSHALL CRENSHAW—Someday, Someway B

© RANDY MEISNER—Never Been In Love X

® ASIA—Only Time Will Tel X

© MISSING PERSOMS—Words X

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

© JERMAINE JACKSON—Let Me Tickie Your Fancy X

© WALTER MURPHY—Theme From E.T. X

WKXY-AM—Sarasota
{Tony Williams—MD)
* % THE 60-60'S—Vacation 18-9
s i PRUL McCARTNEY—Take It Away 19-13
 THE POINTER SISTERS—American Music 24-20
+ EDDIE MONEY—Think I'm In Love 26-22
oo JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me
© MEN AT WORK—Who Can It Be Now X
© MARSHALL CRENSHAW—Someday, Someway X
© JOHN COUGAR—Jack And Diane X
© ASIA-Only Time Will Tell X
© JERMAINE JACKSON—Let Me Tickle Your Fancy X
© QUEEN-Calling All Girls X
© JACKSON BROWNE—Somebody's Baby X
© LAURA BRANIGAN—Gloria X

WSGA-AM—Savannah
{Ron Fredricks—MD)

o % THE STEVE MILLER BANO—Abracadabra 25-12

£ 2 4 IZWM. HALL AND JOHN QATES—Your Imagination
6-14

* THE POINTER SISTERS—American Music 27-22

oo JOE FAGIN—Younger Days

oo MICHAEL McDONALD—1 Keep Forgettin’

WSGF-FM—Savannah
().P. Hunter—MD)

%% FLEETWOOD MAC—Hold Me 10-6
ke Il);RlYOL HALL AND JOHN OATES— Your imagination
* PAUL McCARTNEY—Take It Away 20-15
o THE ALAN PARSONS PROJECT—Eye In The Sky 23-17
* ELTOM JOHN—Blue Eyes 25-20
oo JACKSON BROWNE—Somebody's Baby
oo MICHAEL McDONALD - Keep Forgettin'
® RAY PARKER JR.—Let Me Go A
® ASA--Only Time Will Tell B

o MARSHALL CRENSHAW—Someday, Someway B
© KENNY ROGERS—Love Will Turn You Around B
© THE HUMAN LEAGUE—Love Action X
© JERMAINE MACKSON—Let Me Tickle Your Fancy X
© LAURA BRANIGAN—Gloria X
® AXE—Now Or Never X
o KIM WILDE—Kids In America X
® CHEAP TRICK—If You Want My Love X
© THE TIME BANDITS—Live It Up X

WRBQ-FM—Tampa
(Pat McKay—MD]
© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) A
® THE 60-G0'S—Vacation A
© THE POINTER SISTERS—American Music A

Before you plan your nex
trade ad—check THE FACTS!

Over 62,000 Retail and Radio readers per issue
give Billboard record advertising
‘useful” rating!

It'’s a fact from
Billboard's
AD SELL STUDY #2

Phone your Billboard representative today
for a complimentary copy

NEW YORK: (212) 764-7356
LOS ANGELES: (213) 859-5316
NASHVILLE: (615) 748-8100

LONDON: (01) 439-941
TOKYO: (03] 449-3761
MILAN: 282-91-58
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Radio

YesterHits

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

. Alone Again (Naturally), Gilbert

0'Sullivan, MAM

. Brandy (You're A Fine Girl), Looking

Glass, Epic

. If Loving You Is Wrong, Luther Ingram,

. Daddy Don’t You Walk So Fast, Wayne

Newton, Chelsea

. Too Late To Turn Back Now, Cornelius

Brothers & Sister Rose, United Artists

. Where Is The Love, Roberta Flack &

Donny Hathaway, Atlantic

. School’s Out, Alice Cooper, Warner Bros.
. How Do You Do, Mouth & MacNeal,

Philips

.”Long Cool Woman, Hollies, Epic
. Layla, Derek & Dominos, Atco

-~ U W N
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POP SINGLES—20 Years Ago

. Roses Are Red, Bobby Vinton, Epic
. Breaking Up Is Hard To Do, Neil

Sedaka, RCA

. Sealed With A Kiss, Brian Hyland, ABC
. The Wah-Watusi, Orlons, Cameo

. Ahab The Arab, Ray Stevens, Mercury
. Speedy Gonzales, Pat Boone, Dot

. 1 Can't Stop Loving You, Ray Charles,

ABC

. Loco-Motion, Little Eva, Dimension
. The Stripper, David Rose & Orchestra,
MGM

Theme From Doctor Kildare, Richard
Chamberlain, MGM

[ e
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TOP LPs—10 Years Ago

. Honky Chateau, Elton John, Uni
. School’s Out, Alice Cooper, Warner Bros.
. Exile On Main Street, Rolling Stones,

Rolling Stones

. Still Bill, Bill Withers, Sussex
. Greatest Hits, Simon & Garfunkel,

Columbia

. A Song For You, Carpenters, A&M
. Lookin' Through The Windows, Jackson

5, Motown

. Big Bambu, Cheech & Chong, Ode
. Chicago V, Columbia
. Moods, Neil Diamond, Uni

~N SeoE wN =
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TOP LPs—20 Years Ago

. Modern Sounds In Country & Western

Music, Ray Charles, ABC

. West Side Story, Soundtrack, Columbia
. Stranger On The Shore, Mr. Acker Bilk,

Atco

. Peter, Paul & Mary, Warner Bros.
. West Side Story, Original Cast, Columbia

Breakfast At Tiffany’s, Henry Mancini,
RCA

. Rome Adventure, Soundtrack, Warner

Bros.
Best Of The Kingston Trio, Capitol

. The Stripper & Other Fun Songs, David

Rose Orchestra, MGM

Bashin’, The Unpredictable Jimmy Smith,

Verve

COUNTRY SINGLES—10 Years Ago

1. It's Gonna Take A Little Bit Longer,
Charley Pride, RCA

2. Loving You Could Never Be Better,
George Jones, Epic

3. Bless Your Heart, Freddie Hart, Capitol

4. Woman (Sensuous Woman), Don Gibson,
Hickory

5. Listen To A Country Song, Lynn
Anderson, Columbia

6. Deita Dawn, Tanya Tucker, Columbia

7. Sweet Dream Woman, Waylon Jennings,
RCA

8. Soft Sweet & Warm, David Houston,
Epic

9. Reach Out Your Hand, Tammy Wynette,
Epic

10. Borrowed Angel, Mel Street, Royal
American
SOUL SINGLES-10 Years Ago

1. Where Is The Love, Roberta Flack &
Donny Hathaway, Atlantic

2. If Loving You Is Wrong, Luther Ingram,
Ko Ko

3. Rip Off, Laura Lee, Hof Wax

4, Baby Let Me Take You (In My Arms),

Detroit Emeralds, Westbound

. Too Late To Turn Back Now, Cornelius

Brothers & Sister Rose, United Artists

. Pop That Thang, isley Brothers, T-Neck
. Honky Tonk Part 1, James Brown,

Polydor

. Power Of Love, Joe Simon, Spring
. I'm Still In Love With You, Al Green, Hi
. | Miss You, Harold Melvin & Blue Notes,

Philadelphia International

® Continued from page 20

of the new programming. Drake has
assembled a “Superjock” lineup and
says of the new format: *“l would de-
scribe our sound as ‘Contemporary
Entertainment Radio” rather than
AC.” He pledges to “bring back per-
sonality radio.”

The new lineup is Collins on the
Radio (5:30 to 10 a.m.) moving from
afternoons on sister station KFH
and also named assistant p.d., David
Diondi (10 a.m. to 3 p.m.) former
p.d. at KEYN Wichita and most
recently at KNUZ Houston, Roger
Shannon (3 to 7 p.m.) formerly
Roger Collins at KTOP Topeka
where he handled morning drive,
Steve Campbell (7 p.m. to midnight)
from afternoons at KYGO Denver,
Rick Brown (midnight to 5:30 a.m.)
former p.d. at KADI St. Louis and
music director at WHB Kansas City
and Mark Winston (weekends) from
KEYN and KFDI Wichita and
former p.d. at WWQM Madison,
Wisc.

* kK

John Sebastian has picked up all
of Century’s AOR stations, as previ-
ously hinted (Billboard, July 24).
His firm now consults for KSHE St.
Louis and KMEL San Francisco,
plus the recent addition of WABX
Detroit. The firm no longer consults
KSJO San Jose. ... Gary Bridges
exits WYSP Philadelphia. He had
been doing evenings for three and a
half years. The host of Rolling Stone
Productions’ “Continuous History
Of Rock And Roll,” Bridges plans to
do more freelance radio and tv work.
... Jim Prain named account execu-
tive at KSRR (97 Rock) Houston.
He was director of advertising and
promotions. Succeeding Prain is Bill
Wohrer (Moffett), formerly produc-
tion director. He will be assisted by
Mark Campbell, who has been with
the station for almost a year.

* * X

Neal Mirsky, until recently oper-
ations director of WSHE Ft. Lauder-
dale, has come to New York and is
leaving radio to be-
come coordination
producer of Warner-
Amex’s cable TV
Channel. Mirsky
will be working un-
der executive pro-
ducer Julian Gold-
berg and will work
with video jocks on the set. Mirsky
had been with WSHE for two-and-
a-half years and joined the station
as program director. He has also
been serving as chairman of Bill-
board’s Radio Advisory Committee
for AOR formats. He will be leaving
that post and a successor will be
named shortly.

* K K

Lon Helton has been named pro-
gram director at KHJ Los Angeles.
Helton has been acting p.d. since the
departure of Charlie Cook to KLAC.
Rumors have subsided that the
country station is planningany kind
of format change.

L R

Mirsky

Wes Westphal, operations man-
ager of KMEN San Bernardino,
Calif., called to say that the station is
trying to track down all the jocks
who have worked there over the past
20 years for a “Birthday Party” in
September. At one time, one of the
biggest rockers in the area and the
station which Westphal claims was
the first to bring the Rolling Stones
to the U.S., KMEN is now auto-
mated, playing rock oldies from the
’50s through ’70s. For the birthday
party, the station needs voice tracks
from the old air personnel.

“Eppy” Epstein, owner of the My
Father’s Place club in Long Island is
now also moonlighting as the host of
“Punky Reggae Party,” on Sunday
nights from midnight to 2:00 a.m. on
WLIR-FM. Epstein says the show
featuring reggae music was a once-
a-month experiment, but favorable
audience response gave it a regular
weekly slot.

* * *

Mort L. Nasatir is the new pub-
lishing consultant for World Radio
TV Handbook, an annual Billboard
Publication. Nasatir is formerly the
president of the Assn. for Broad-
casting Engineering Standards, a
member of the Broadcast Pioneers
and has served as presidentof MGM
Records; president of WLAC-AM-
FM Nashville; and publisher of Bill-
board Magazine.

* * *

Terry Wood has been upped to
vice president of Viacom Radio. He
has been general manager of Via-
com’s AC-formatted WRVR Mem-
phis since November, 1980... . . Rob-
ert G. Miller has been named
general manager of Unity Broad-
casting’s KATZ and WZEN St.
Louis. The broadcasting veteran has
most recently been an assistant mar-
keting research
analyst for the Leo
Burnett Advertising
Co. in Chicago. His
last radio stint was
as general manager
of KTSU and \
KYST Houston
from 1979 to 1981.

* * *

At WMET Chicago, Wild Bill
Scott joins the staff in the 6 to 10
p-m. slot. A 2l-year radio veteran,
Scott most recently was the after-
noon drive pefsonality at WKLS At-
lanta. Windy City natives will re-
member Wild Bill from his days at
WLUP. ... Jon Quick moves up to
director of advertising and promo-
tion at WCCO Minneapolis/St.
Paul, while Linda Paulson is pro-
moted to director of sales promotion
and research. Quick was audience
promotion manager/assistant pro-
motion director; Paulson was sales
promotion director. David
Chaney is the new afternoon drive
jock at KEZY Anaheim. He was
with KSFX San Francisco.

* * *

Miller

Remember “You Bet Your Life,”
“Two For The Money,” “Dr. 1.Q.”
and “The Quiz Kids?” Well, KOGO
San Diego is bringing back game
shows to radio via their “Game
Show Page” of the Radiomagazine.
Originally conceived as a weekly
program, the show has proven to be
popular enough to expand to 7 t0 9
p.m. nightly, except Sundays. The
show is hosted by Mark Richards
and features questions from tv game
shows, plus movie trivia, mystery
songs and general information. Con-
testants call in to participate in one
of the 12 games played each eve-
ning. Prizes include show tickets,
dinners and merchandise.

*x K K

New staffers at WIGO Atlanta are
Charlie Vincent, 3 to 7 p.m., and Jay
Johnson, 7 p.m. to midnight. Both
have worked at KMJQ Houston, al-
though Johnson was most recently at
WGIV Charlotte. ... Eric Joel
McKaig is the new production direc-
tor and relief announcer for KOMO
Seattle. He was production direc-
tor/ manager operator at KING-AM
Seattle.

www americanradiohistorv.com

Vox Jox

Cindy Ballen is host of a new show
on WCOZ-FM Boston called
“Partly Out Of Bounds,” featuring
recorded music of local bands as
well as releases from major artists.
The debut show on May 2 included
local bands the Orbits, Berlin, Airlift
and the Sex Execs as well as new
music from XTC and Graham
Parker. Voted as local and regional
winners of WCOZ second rock’n’roll
collections albums, Boston’s Stom-
pers won the national competition at
New York’s Paladium recently.
Continuing its policy of involvement
in local clubs, WCOZ Ron Rudy
recently MCed a COZ T-shirt night
at Jumbo’s in Somerville, Mass. and
Leslie Palmer handled those chores
at a similar night at Frolics in Salis-
bury Beach, Mass. Another COZ
club night was held in Kenmore

Square in Boston May 6.
* * *

KLIC Monroe, La. broadcast live
interviews with Kenny Rogers and
Larry Gatlin prior to their sold-out
show at the Monroe Civic Center. It
was a first for the station. ... WTAR
Norfolk, Va. received the “Commu-
nity Service”™ award from the Vir-
ginia Assn. of Broadcasters for the
seventh consecutive year.
WKRB, the Kingsboro Community
College station in Brooklyn, recently
hosted a “Summer Bash™ at La-
mours in Brooklyn, featuring local
acts Monomania and Statix.

Vox Jox is prepared and edited
by Robyn Wells in New York (212
764-7342), with additional infor-
mation from Rollye Bornstein.

BILLBOARD RADIO JOB MART

- Position Wanted |
+ Position
Available

ADDRESS ALL ADS: JEFF SERRETTE
Blllburd Job .l’l. ISIS Broadway, Naw York,

10036,
(aou 223-1524 [Dll ll State). Use amy major
credit card whea callisg in your advertisamast.

164-138‘ (lecaily} or

» Services
- $10 per inch

L PAYMENT MUST ACCOMPANY ORDER }._.

Name
WE ACCEPT
ALL MAJOR Ciy
CREDIT CARDS

I
|
|
|
| Address
|
|
i
|

Telephone

SERVICES '

Wilkins
and Associates
Media Brokers

MT AM 160K 30K Small
Cco FM 275K 30K Sinall
it FM 400K 20% Small
NE AM/FM  1,100K  30% Smal
AZ AM 350K 5GK Small
MN AM 220K 30% Smasl
Wi AM 495K 75K Small
MO AM/FM 275K 50K Smali
KS AM 410K 75K Small
SD AM 260K 22% Small
GA FM 170K 15K Small
NC AM 235K 35K Small

109 North Main, Znd Floor
Sioux Falls, SD 57102 605/338-1180

“JOB HUNTING”

NATIONAL BROADCAST TALENT CO-
ordinators can heip. NBTC specializes in
ptacing qualified D.J.s, news peopie, P.D.s,
sports, sales & management. Our client
stations need experienced radio people.
For confidential details, including regis-
tration form enclose $1.00 postage &
handhn? NATIONAL BROADCAST
TALEN COORDINATORS DEPT. L, P.O.
Box 20551, Birmingham, AL 35216 (205-
822-9144).

I EMBROIDERED EMBLEMS -_]
l We make emblems for the broadcast in- l
| dustry. Promote your station with low-cost,
high-quality emblems. Will be the hottest
items your station has to offer. Will outlast
any T-Shirt or sticker.
FIREBALL MGMT.
P.O. Box 588
| Freeport, NY 11520 |
L_ (516) 223-1244 l

COUNTRY LIBRARIES

Record/mono cart combo with reel tape
backup. Approx. 2000 chart selections in
good condition. $2,995.00. F.0.B. Los

Angeles. &Il Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 81104
L (213) 791-4836

—OWN YOUR OWN
TELEVISION STATION—

New FCC ruies allow you to start your own
Low-Power TV station. Broadcast approx.
15 miles all directions. Avg. cost $60.000
for equipment/100% equipment financing
availabla. Revenues from advertising and/
or pay-TV operaton. TRA. inc., the in-
dustry keader in Low-Power TV, will prepare
your complete application, for anywhere
in U.S. Get full getails in info package from:

Communications Consultants
3590 S. 60th Avenue, Suite 98
Hollywood, FL 33023
Phone: (305) 981-8480
(Since 1975)

CURRENT & CLASSIC
AIRCHECKS!

Current lssue 328 features KPRZ/Gary
Owens, KHTZ/Charlie Tuna, KWST/Lon-
don & Engeiman, K101/Bobby Ocean.
KFI/Liz Kiley, LA's New-Wave Phenome-
non—KROQ., and KYYX—Seattle. Cas-
settes, $5.50. Classic Issue # C-21 features
KHJ/Robert W. Morgan—1967, K100/Real
Don Steele—1974, 99X/Jay Stone—1974,
KHJ/ Billy Peari—1975, KDAY/Sam Riddle—
1971, KROQ/ Jm Wood—1972, KMJC/ Jeft
Salgo—1979, plus a 1975 KCBQ composite.
Cassettes, $10.50.

CALIFORNIA AIRCHECK
DEPT. BB, BOX 4408
SAN DIEGO, CA 92104

| POSITION AVAILABLE

We're looking for a stable and suc-
cessful small to medium market sales

pro interested in building a career |-

with a professional organization.
Excellent growth opportunity in West
Texas oil field country.
Respond quickly to:
KVKM RADIO AM
Drawer K, Monahans, TX 79756
E.O.E.

PROGRAMMERS
Stations needing service on new
Kenny Starr album, single or wishing
interviews, contact:

STARR ROSE PRODUCTIONS
Rt. 3, Box 264, Eatons Creek Rd,
Ashland City, TN. 37015
(615) 876-0944

WBAP/KSCS

is looking for maintenance personnel with
a two (2) year technical degree.

One or two years experience maintaining

R.F. and A.F. equipment. E.O.P.

Send rasume and salary requirement to:
80B MOORE
WBAP/KSCS

1 Broadcast Hill, Ft. Worth, TX 76103

29
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THE 60-60'S—Vacation, IRS (LP)

GEORGE THOROGOOD-Nobody But Me, Capitol (12 inch)
STEVE WINWOOD-Still In The Game, Island (12 inch)
WARREN ZEVON-The Envoy, Asylum

JON ANDERSON-Animation, Atlantic

URIAH HEEP-Abominog, Mercury

SHOOTING STAR-IIl Wishes, Virgin/Epic

BILLY SQUIER-Emotions In Motion, Capitol

THE LORDS OF THE NEW CHURCH—Open Your Eyes, IRS

(12 inch)

TED NUGENT—-Nugent, Atlantic

pyright 1982 Billboard Pub

Survey For Week Ending 8/7/82

cattons Inc No part ot this pubhcation may e reproduced

stored in aretrievai system or transmutted in any form or by any means electromc mecnanica

photocopying recording

Rock Albums

ARTIST—Title, Label

ROBERT PLANT-Pictures At Eleven
Swan Song

FLEETWOOD MAC—Mirage, Warner Bros.
EDDIE MONEY-No Control, Columbia (EP)
BILLY SQUIER—Emotions In Motion, Capitol
ASIA—-Asia, Geffen

JOHN COUGAR-American Fool, Riva/Mercury
(Polygram)

PETE TOWNSHEND-AII The Best Cowboys Have
Chinese Eyes, Atco

CROSBY, STILLS AND NASH-Daylight Again,
Atlantic

38 SPECIAL—Special Forces, A&M
GLENN FREY—No Fun Aloud, Elektra/Asylum
APRIL WINE—Power Play, Capitol

A FLOCK OF SEAGULLS-A Flock Of Seagulls, Jive/
Arista

GENESIS—Three Sides Live, Atlantic
SURVIVOR—Eye Of The Tiger, Scotti Bros.
REC SPEEDWAGON—Good Trouble, Epic

JUDAS PRIEST—Screaming For Vengeance,
Columbia

SPYS—Spys, EMI/America
MEN AT WORK—Business As Usual, Columbia
THE STEVE MILLER BAND—Abracadabra, Capitol

THE ROLLING STONES—Still Life, Rolling Stones
Records

URIAH HEEP—Abominog, Mercury
AXE-Offering, Atco

THE ALAN PARSONS PROJECT-Eye In The Sky,
Arista

THE MOTELS-AIl Four One, Capitol
THE GO-GO'S—Vacation, |.R.S. (12 inch)

STEVE WINWOOD-Still In The Game, Island
(12 inch)

JOHN WAITE—Ignition, Chrysalis

THE CLASH-Combat Rock, Epic
SHOOTING STAR-III Wishes, Virgin/Epic
KANSAS—Vinyl Confessions, Kirshner
TED NUGENT-Nugent, Atlantic

MARSHALL CRENSHAW-—Marshall Crenshaw,
Warner Bros.

NAZARETH-2 X S, A&M

JACKSON BROWNE—Somebody’s Baby, Asylum
(Elektra) (12 inch)

VAN HALEN-OQiver Oown, Warner Bros.
TORONTO-Get It On Credit, A&GM

GARY U.S. BONDS-0n The Line, EMI-America
JON ANDERSON-Animation, Atlantic

THE CLOCKS—The Clocks, Boulevard

THE MONROES-The Monroes, Alfa

JOAN JETT AND THE BLACKHEARTS-Summertime
Blues, Boardwalk

707—Megaforce, Boardwalk
SCORPIONS—Blackout, Mercury
DAVID JOHANSON-Live It Up, Blue Sky (Epic)

GEORGE THOROGOOD-Nobody But Me, Capitol
(12 inch)

CHEAP TRICK—0One On One, Epic (CBS)
805-Stand In Line, RCA

THE SHERBS—Defying Gravity, Atco

ROXY MUSIC—Avalon, Warner/EG

ELVIS COSTELLO—{mperial Bedroom, Columbia

Top Adds
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Top Tracks

F ARTIST-Title, Label

EDDIE MONEY~Think Im {n Love
Columbia Bzl

WEEKS

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 111), Scotti Bros.

FLEETWOOD MAC—Hold Me, Warner Bros.

ROBERT PLANT—Burning Down One Side, Swan
Song

GLENN FREY—Party Town, Elektra/Asylum

REQ SPEEDWAGON—Keep The Fire Burning, Epic
THE STEVE MILLER BAND-Abracadabra, Capitol
GENESIS—Paperlate, Atlantic

APRIL WINE—Enough Is Enough, Capitol

A FLOCK OF SEAGULLS—I Ran, Arista

JUDAS PRIEST—You've Got Another Thing Coming,
Columbia

38 SPECIAL-Chain Lightning, A&M
ASIA—Only Time Will Tell, Geffen

CROSBY, STILLS AND NASH-Wasted On The Way,
Atlantic

ROBERT PLANT—Pledge Pin, Swan Song
STEVE WINWOOD-Still In The Game, Island
BILLY SQUIER—Everybody Wants You, Capitol

JACKSON BROWNE—Somebody's Baby,
Asylum (45)

THE CLASH-Should | Stay Or Should | Go?, Epic
THE GO-GO’S—Vacation, | R.S.

BILLY SQUIER—Emotions In Motion, Capitol
707—Megaforce, Boardwalk (12 inch)

AXE-Rock And Roll Party In The Streets, Atco

THE ALAN PARSONS PROJECT-You're Gonna Get
Your Fingers Burned, Arista

FLEETWOOD MAC-Gypsy, Warner Bros.

THE ROLLING STONES-Going To A Go Go, Rolling
Stones (Atlantic)

ROBERT PLANT—Worse Than Oetroit, Swan Song
SPYS—0on't Run My Life, EMI-America

JOHN COUGAR—Hurts So Good, Riva/Mercury
(Polygram)

GARY U.S. BONDS-0ut Of Work, EMI-America
REO SPEEDWAGON-Stiflness Of The Night, Epic
NAZARETH-Love Leads To Madness, A&M

THE MOTELS—-Mission Of Mercy, Capitol

THE SHERBS—We Ride Tonight, Atco

PETE TOWNSHEND-Face Dances Il, Atco

THE ALAN PARSONS PROJECT-Eye In The Sky,
Arista

JOAN JETT AND THE BLACKHEARTS—Summertime
Blues, Boardwalk

ASIA—Heat Of The Moment, Geffen

.38 SPECIAL—Caught Up In You, A&M

JOHN WAITE-Change, Chrysalis

PETE TOWNSHEND-SIit Skirts, Atco

ROBERT PLANT-Slow Dancer, Swan Song

THE CLASH—Rock The Casbah, Epic

PETE TOWNSHEND—Stardom In Action, Atco
FLEETWOOD MAC-Straight Back, Warner Bros.
BILLY SQUIER-Keep Me Satisfied, Capitol

THE CLOCKS-She Looks A Lot Like You,
Boulevard

KANSAS—Right Away, Kirshner

THE LORDS OF THE NEW CHURCH-Open Your
Eyes, LR.S. (A&M)

KANSAS—Play The Game Tonight, Kirshner (Epic)
REO SPEEDWAGON—Good Trouble, Epic

DAVID JOHANSEN—Animals Medley, Blue Sky
EDDIE MONEY-Shakin', Columbia

THE B.E. TAYLOR GROUP—Never Hold Back, MCA
VAN HALEN-Dancing In The Streets, Warner Bros.
ASIA-Sole Survivor, Gennen

THE MOTELS—=0Only The Lonely, Capitol

FRANK ZAPPA-Valley Girls, Barking Pumpkin
PAUL McCARTNEY-Take It Away, Columbia
EDDIE MONEY-No Control, Columbia

A compilation of Rock Radio Airplay as indicated by the

nations leading Album oriented and Top Track stations.

www.americanradiohistorv.com

PROMOTION HOOK—Larry Elgart, left, chats with Jim Bolin of WRTH St.
Louis. Elgart was promoting his RCA album, “Hooked On Swing,” on the
“Music Of Your Life” station.

LGoodphone Commentaries
The Enemies Within

By MICHAEL R. LEE, Ph. D.

DENVER-—-Radio is distressed, its
former cloak of optimism tattered
and torn by today’s reality. Radio
fears a new list of enemies, led by
cable television, video games and
changing lifestyles. It fears the very
real danger from without, all the
while ignoring the vacillation and
hypocrisy that will surely destroy it
more quickly from within. Herein
are but a few unfolding examples.

Advertisers. Radio’s principal en-
tree to advertisers has traditionally
been cost. When it comes to deliv-
ering bodies, radio is the proverbial
“cheap date” for advertisers. But
recently, advertisers have indicated
dissatisfaction with the gross body
count and are increasingly targeting
their campaigns to specific de-
mographic groups. Notable among
those is the 25-54 year-old age
group.

Radio has promptly acquiesced
with a wave of saccharine music and
expanded news, only to discover the
obvious: there is very little
homogeneity in this age group and
little chance to attract them en
masse. Radio sales executives find
themselves in a quandary. What
good is a 9.2 share if you can’t sell it?

As long as advertisers have the up-
per hand and exert strong control
over radio programming, radio will
be weakened in its ability to satisfy
listeners and compete with other
media. To some extent, radio must
bite the hand that feeds it.

Ratings. When a business that has
lived and died by “the book™ for
over 20 years says “no more,” it must
present a cogent, pragmatic alterna-
tive or be held in contempt. Radio
only has itself to blame for the one
ratings service monopoly. Method-
ologically, Arbitron was even
weaker last decade than it is now.
Unfortunately, radio’s ratings-right-
eousness is too little, too late.

Music. Radio has so successfully
manipulated the record industry in
recent years that the creative juices
have nearly run dry. Thus, when ra-
dio most needs exciting music to at-
tract listeners back to their dials,
there is virtually no one in the music
process with the originality or temer-
ity to do it. Radio’s hypocrisy in this
regard is complete: it criticizes the
music industry for a situation radio
fostered—an act performed with
mirrors, no doubt.

AM stereo. In an era of satellite
technology, many of radio’s faithful
are engaged in the AM stereo diver-

sion. Because big companies paid
millions of dollars too much for AM
properties even as FM became
dominant, those companies are zeal-
ously compounding their delusions
with the solution to a problem long
since resolved. FM is stereo; it is ac-
cepted by the audience. The most re-
cent empirical data indicate that lis-
teners are not particularly interested
in AM stereo, even if it’s free. When
great debates are staged about the
merits of Kahn vs. Harris vs. Motor-
ola, etc, the real lesson lies in the
fact that AM owners are desperate
enough to play this game.

Consultants. Radio’s fascination
with consultants can be directly
linked to its dependence on rigid
formats, tight playlists, boring disc
jockeys and greatly increased pro-
motion budgets. Whether you give
away megabucks or advertise pro-
digiously on television and bill-
boards, you are still not bettering
your product or service. However, it
is the only way to differentiate one
McDonald’s-consulted  franchise
from another. Consultants in gen-
eral are about as visionary as the de-
signers of American tanks. Maybe
the public is catching on. One recent
study found that car listeners who
changed stations most often did so
because of too much repetition.

Networks. It may be a fine point
as to who is doing their affiliates and
audiences a greater disservice: those
networks that are unable to sign on
or those networks which do sign on
with ill-conceived, sub-par pro-
gramming.

Just when radio has started look-
ing back over its shoulder to see how
close its enemies are, there is a
greater need than ever to look
around the room at its cohorts . . . or
better yet in the mirror, at itself.

Dr. Michael R. Lee, Ph.D, is presi-
dent of Brown Bag Productions, Den-
ver.

Fritts Leaves

® Continued from page 21
and is removing himself from any
NAB business. He also says his of-
fices have been vacated for the dura-
tion of the NAB search for a new
president, since NAB's current presi-
dent, Vince Wasilewski, announced
his retirement (Billboard, May 8).
Sources say Fritts will find sup-
port from small broadcasters who
would like a president chosen “from
one of their own.”
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A Nationwide Listeners’ Guide
To Clear Channel Broadcasts

® Continued from page 21

somehow, I’d rather see them doing
something on their own.)

710: WOR New York. Satellites
strike again. This time it’s Mutual’s
Larry King Show.

720: WGN Chicago. If you're
driving alone through the farmlands
of lllinois thinking you need your

carrying the ABC Satellite talk for-
mat.

780: WBBM Chicago, KROW
Reno. WBBM is a 24-hour news sta-
tion, so you pretty much know what
to expect there,and KROW is carry-
ing Satellite Music Network’s Star
Stations adult contemp format.

800: Technically, this is a Mexican

head examined for not [aking a clear frcqucncy but we’d be remiss if gcnial all "ight hOSE, David HOP HARD TO SAY I'M SORRY
plane, Extension 720 is for you. Psy- e didn’tinclude CKLW Detroit on 840: WHAS Louisville. He's here (Do Vieor SSCAP ot e B
chologist Dr. Milt Rosenberg will this list for the northern half of the too. The Larry King Show. , ii? 3| 7 WASTED ONg THE WAY '
cure whatever ails you, providing ~ country, and Radio Bonn Aire, 850: KOA Denver. Here's a Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy, ASCAP)
there’s a phone booth in those farm- Lesser Antilles for the Floridians. strange one: Joey Reynolds. Ac- i}*? 6| 6 LOVE WILL TURN YOU AROUND bavet R
lands. Tken from 11 °til 5 a.m.. it’s Bonn Aire, which used to destroy tually Jo;y is not the strqngcst thlr}g 5 gl ;’(:;EyMRé)g;(r)sv,"klberty 1471 (Lionsmate/Deb Dave/Briarpatch, )
the Eddie Schwartz Show. Eddie =~ WFUN at 790 in Miami, is small about this show. The simulcast is. Alabama, RCA 13210 (Chinnichap/Careers/Irving/Down N’ Dixie. BMI)
isn’t particular; he’ll take phone stuff compared to the current Cuban Joey, you see, is seen on KOA-TV in iﬁ 8| 7 ROUTE 101
calls on most any subject, and he’ll problems. But then again, so is its Dcnv_cr whll_c he’s hcard across * Herb Alpert, A&M 2422 (irving/Calquin, BMI)
even throw in a few records each  current programming; mostly reli- ~ America talking all night on KOA TU Y|l peart RER 13538 (Wichael 0'Connor, 8MI/O Comor, ASCAP)
hour, gious. CK on the other hand is mov- Radio. An(_j,’ barring an occasional ﬁ 9| 7 HOLD ME
750: WSB Atlanta. If you catch ing along as always with Charlie “look at this” on the radio, it seems Fleetwood Mac, Warner Bros. 7-29966
them between 7 and 11 p.m. and a O’Brien from 10 ’til 2 a.m., and ei- to be working. . Al (A:evetnw&odngﬂ;c BMI/Red Snapper, ASCAP
ballgame is not in progress, the John  ther Doug Rollins, Scott Miller or I8 Wnlh NG Qs 1y Ronnie Milsap, RCA 13216 (Intersong, ASCAP)
Sterling Show will be. John, the ra- Joe Evans depending on the night, trucker worth his Peterbilt has heard B3| s TAKE [T AWAY
& et @ G Mol e handling 2 til 6 AM. the Charlie Douglas Roac_i Gang, ﬁ ¢ Paul McCartney, Columbia 18-03018 (MPL Communications, ASCAP)
his sports talk program from wher- 810: KGO San Francisco, WGY and most of them listen to him regu- . msmfls'i‘st'e‘rlsj,slglanet 13254 (RCA) (Ensig1/Parker McGee, BMI)
ever the team happens to be. Occa- Schnectady. KGO is an ABC talk larly. The show features country j}{ 16 | 4| WHATS FOREVER FOR
g g : 3 T | hich i music and lots of solid information Michael Murphey, EMI-America 1466 (Tree, BMI)
sionally the problems inherent in station and unlike its FM w 18 , 2
s setup are more miresong than  running. ABCS swielie offenngs, [or e as el as reguent re: | f oo | | | oS ke o
the callers. Overnight, Bill Vale, the the AM is originating its own pro- motes from the major truckstops Dol | o BLUE EYES '
all night clockwatcher hosts a per- gramming featuring Ray Taliaferro across America. o Elton John, Geffen 7-29954 (Intersong, ASCAP)
sonality adult contemporary show. from 11 'tl I and Noah Griffin from 880: WCBS New York, ’KRVN 15 ] 15 [ 16 :E"Isoglllg I TP (ol 66 6 7 G
760: WJR Detroit. If you've heard 1°til 5 with topics of general interest. Lexington, Nebraska. If you're out 3 arla Bonofl, Columbia 1802805 ( e
At O ( raant of range of All News WCBS, you're 16 | 10 [ 13|  YOU SHOULD HEAR HOW SHE TALKS You
Nightflight at anytime in the last 25 Compared to that, WGY is trivial. In : A2, HAS Melissa Manchester, Arista 0676 (Snow/Warner-Tamerlane, BMI)
years, you heard it last night. It’s fact, compared to anything, it’s tri- I rangf:,of KRVN, which is unique 7 | 1|1 BE MINE TONIGHT
comforting to note that some things vial, featuring Dave Green and the m .tha-t i’s the only clear channel fa- bl | [‘;"ED:R'"‘L’:_?':2";’{‘”5;232928 (Stonebridge, ASCAP) >
don’t Changc, and Jay Roberts All Nite Trivia Show. Clhty In a city no one 6 Gz e A Pa:I Davis, Arista 0697 (Porpete/Clarence Scarborough, EMI) 8
hasn’t. I’s soft music, homey con- 820: WBAP Fort Worth. If you of. At lea’st, not many ofus.The’ next 19|19 8 LOVELINE &
versation, ¢ ingredients of ’ it, this will come as a time you’re curious about what's go- Dr. Hook, Casablanca 2351 (Polygram) (Deb Dave/Briarpatch, BMI) o
. and all the ing don’t know it, ! ! .
old time radio. shocker: The Bill Mack Open Road ing on in the middle of nowhqr?, ol Il R:: ,?e%%'i(ng tmfezAYn A Dream 502836 (Epic) (Irving, BMI) :
770: WABC New York. Still a  Show is gone. Actually the Open  check out KRVN and discover it's | §be| )y | 5| g ' -
tender subject with many *50s and Road show is still around, but vet- no different than the middle of any- Bill Champlin, Elektra 47456 (JSH, ASCAP/Thickofit BMI) )
) ) X : —— here. Overnights are handled b 2|a| ROSANNA @
’60s Rock’n’Rollers, WABC is now eran trucking personality Bill Mack where. Overnights are handled by i 1802811 (Hudmar. ASCAP ]
J.D. Cannon who plays country mu- Toto, Columbia 1802811 (Hudmar, ) -
. . 2312 8 HOOKED ON SWING @
sic and, like KBOI, uses the Jock Ra- Larry Elgart And His Manhattan Swing Orchestra, RCA 13219 (ASCAP/BM!) -
TS e T T dio features. Pl | 5| eEmwmEsk =
urvey ror Week tnding - WLS Chicago. - The Alan Parsons Project, Arista 0696 (Wooalfsongs/Careers, BMI)
: l890 e Yvonne Dan-| }oh-1 5y |5 | uher NOTHING LIKE THE REAL THING/YOU'RE ALL | NEED TO GET BY o
&"bOOGd R ™ lels 1s gone but the format remains as Chris Christian, Boardwalk 7-11.149 (Jobets, ASCAP) 2>
always, presently handled by Jeff | |sAz| % [ 2| You cAN Do magic S
Or rea OU S Davis from 11 "l 2 and Susan Platt 7},}3 < % mem gagnm 5142 (April/ Russell Ballard, ASCAP)
from 2 ’tl 6. q -
. Raberta Flack, Atlantic 4068 (Antisia, ASCAP)
c¢c ht 1982. Byiboard Pub 1000: WCFL Chlcago, KOMO 28 29 6 | FOUND SOMEBODY
opync iiboard Publications. Inc. N t ot th blicat duced 2 / i
seea S e FUB o e, med o e s T e S TR 2 LI 8 10 6o B (UG f T S LSS A
photocopying. recording, or otherwise without the prior written permission of the publisher we’ll be back Checklng out every- John Denver, RCA 13270 (Cherry Lane, ASCAP)
thing from WCFL all the way down ﬁ 32 v ONLY THE LbNELV '
o MICHAEL McDONALD to your glove compartment in next The Motels, Capitol 5114 (Clean Sheets, BMI)
| Keep Forgettin', Warner Bros. 7-29933 week’s issue 31|32 ALWAYS ON MY MIND
o T0TO : Willie Nelson, Columbia 18-02741 (Screen Gems-EMI/Rose Bridge, BMI)
. . 32 22 15 IT'S GONNA TAKE A MIRACLE
(C— Make Believe, Columbia 18-03143 Deniece Williams, ARC/Columbia 18-02812 (Vogue BM!)
H BB 18 EBONY & IVORY
4 STEV.E WINWOOD Reggae Rootllne Paul McCartney & Stevie Wonder, Columbia 18-02860 (MPL, ASCAP)
Still In The Game, Island 7-29940 (Warner Bros.)
34 28 15 JUST ANOTHER DAY IN PARADISE
NICOLETTE LARSON O"ers L00k At Bertie Higgins, Kat Family 5.02839 (Epic) (Gen-Lee/Chappell/Brother Bills/Rose
I I Onty Want To Be With You, Warner Bros. 7-29948 King, ASCAP/Lowery, BMI)
U S M k t 7}{7 m | ONLY WANT TO BE WITH YOU
- - ar e ﬁ Nicollette Larson, Warner Bros. 7-29948 (Chappell, ASCAP)
m 4 2 EYE OF THE TiGER
By LEO SACKS Survivor, Scotti Bros. 5-02912 (Epic)
- A7 MERLE HAGGARD & GEORGE JONES U _ , (Holy Moley/Rude, SHIV/WB/Essy Adtion, £SCAP)
[ o d Yesterday's Wine, Epic 140-3072 NEW YORK-—-Six months into 37 | 38| 2 STILL THEY RIDE o
c i‘}*? CRYSTAL GAYLE publication, the founders of Reggae ﬁ I :'oEuvrn;:b::olumbla 18-02883 (Weed High Nightmare, BMI)
3 Livin' In These Troubled Times, Columbia 18-03048 Rootline, the 1pdustry’s lone. reggae | Anne Murray, Capitol 5145 (LeBill/Unart, 3M1)
LEON EVERETTE newsletter, believe that the tip sheet ﬁ m FOR YOU
o Soul Searchin’. RCA 13282 has succeeded in its effort to provide Dionne Warwick, Arista 0701 (Garden Rake/Warner-Tamerlane, BMI/Entente/
earchin’, inf t' b h Idwid Sweet Harmony/WB, ASCAP)
u information abpout the worldwide T Y] 1 DON'T KNOW WHERE TO START
reggae picture, with a special em- Eddie Rabbitt, Elektra 47435 (Briarpatch/Debdave, BMI)
88 1 P
phasis on the American scene. SIS O Bo 1 DO 612 Jobete/Blacx Bull ASCAP
ﬁ THE GAP BAND _ The newsletter, which debuted in 2 Tell: SD%;"'; VTV:{‘:E' ety L ot m) il )
x You Dropped A Bomb On Me, Total Experience 8203 (Polygram) January and services abopt 490 Larry Lee, Calumbia 18-20740 (Chappell, ASCAP/Sue’s, BMI)
| W) is}( EVELYN KING AOR programmers and retailers, is 43|01 FRIENDS IN LOVE o
o L b DR published in Philadelphia by Ran- R e e
CROWN HEIGHTS AFFAIR dall Grass, host of the “Roots, Rock. uw |l DREAMIN' '
_ Somebody Tell Me What To Do, De-Lite 821 (Polygram) Reggae” program on WXPN-FM John Schneider, Scotti Bros. 5-02889 (Epic) (Warner-Tamerlane, BMI)
ﬁ% NARADA MICHAEL WALDEN e, e i 1 a5, T 9361 (9 BRI S Eion i America 8113 (W8, ASCAP)
Summer Lady, Atlantic 7-89996 found non-commercial WRFG-FM % | 3 3 BUT LOVE ME o
Atlanta in the early 1970s. B.). Thomas, MCA 52053 (212/Sound Of Noland, BMI
“From a global standpoint, Amer- v a2 MAKING LOVE
s 4 ) Roberta Flack, Atlantic 4005 (20th Century Fox/New Hidden Valley, ASCAP/
% NICOLETTE LARSON jcalspacceplante of reggae has been Broozertoones/Fox Fanfare/Carol Bayer Sayer, BMI
Y I Only Want To Be With You, Warner Bros. 7-29948 lagging, compared to Africa, South 48 | 45 | 19 |  RUN FOR THE ROSES
\ TR . b America and Europe, in terms of the Dan Fogﬁlbﬁerg, FullMoon/Epic 14-02821 (Hickory Grove/April, ASCAP)
Hey Baby, Capitol 5145 music’s popularity and visibility,” bl IR Il B Janfﬂﬁ.‘ MCA 52038 (Rick Hall, ASCAP)
< ' Grass says. “But now airplay, media 50 | 46 | 11 NEVER GONNA LOOK BACK
ﬁ DIONNE WARW|CK exposure and distribution are start- Bill La Bounty, Warner/Curb 50065 (Captein Crystal/ATV/Mann & Weil, BMI/
For You, Arista 0701 ing to come together in the U S., and Eliza M., ASCAP)

1s no longer with the station. Rumors
abound that International Harvester
is blaming its demise solely on this
issue, but WBAP is excited about
their new host, Don Harris.

830: WCCO Minneapolis. You'll
get exactly what you’d expect from
this legendary giant: personality,
open phones, MOR music and con-

Billboard ©

Survey Forl Week Ending 8/7/82

€ Copynght 1982 Billboard Publicatons. |nc
No part of this publication may be reproduced
stored 1n a retrieval system. or transmitted. in
any form or ty any means electronic. mechan

cal. photocopying. retording. or otherwise
without the grior written permission of the pub-
lisher

These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

EVEN THE NIGHTS ARE BETTER
Air Supply, Arista 0692 (Hall-Clement/Welk, BMI)

we designed a newsletter to give reg-
gae’s supporters a sense that they’re
part of a unified movement. Also, we

(Continued on puge 55)

v Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).

# Stars are awarded to other products demonstrating significant gains. ® Recording Industry Assn. of America seal

for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000
units (seal indicated by triangle).

This week’s highest superstarred/starred chart entries in the formats listed.
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ACCORDING TO TENN

Rental Divides Dealers, Disney

By ED OCHS

LOS ANGELES—*“Stay outof my
business.” That’s the message from
some domestic videocassette rental
dealers that is frustrating Walt Dis-
ney Home Video retail sales vice
president Ben Tenn.

Though Disney, a rental pioneer,
has traditionally taken a marketing
position of rental-plus-sales, the
schism between the two is widening.
Tenn believes it is already deep
enough to swallow the fledgling
home video industry.

“In the sales business,” he says,
“we sell a cassette to a dealer and he
sells it to the consumer. We have
enormous incerntives to support that
sales business because we are partic-
ipating in each of those transactions.
Because we're part of it, we will
spend money on premiums, pack-
aging, point of sale and advertising.

“In a situation when you sell a
cassette and a dealer then has it to
rent, we are not given any incentives

to support the dealer’s rental busi-
ness. We are not given reasons to
send the consumer into the store to
rent because we’re not part of that.
So, in some ways and by some
people, we are beir.g told, ‘Stay out
of my business. I'm a retailer, I run
the show, I'm going to do my own
thing’.”

Continues Tenn, “The studios are
being told, ‘Do not help me. I want
to buy the videocassette to rent it
myself and have you, the studio and
copyright owner, not share in that’
In effect, they are telling the sup-
pliers, the studios, the manufac-
turers: don’t advertise, don’t pack-
age, don’t do displays, don’t do
merchandising. Just set your price
and sell it to me. That -ust makes the
whole business smaller.”

Tenn does not feel that Disney’s
program is part of the problem. “It’s
basically the same program we
started out with,” he says. “We
started out day one saying that we
were looking to share the retail

1982 VS
conterer
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August 29-31

Fairmont Hotel
Dallas, Texas

For further information or registration,

please contact:

VIDEO SOFTWARE
DEALERS ASSOCIATION

1008-F Astoria Boulevard

P.O. Box 1910

Cherry Hill, New Jersey 08034

(609) 424-7117

rental dollars 50-50 between the re-
tailer and ourselves. The only differ-
ence is we guestimated what that
was worth day one and we were too
high; so within three months we dra-
matically lowered our price to what
is now $26 for 13 weeks rental to the
dealer.”

At the time, Disney estimated that
its videocassettes on average would
produce about $50 per three months
gross retail rental dollars. Tenn
thinks that’s still “pretty close,”
though the size of retail stores and
markets vary.

Disney is looking at new areas,
such as videodisks, “which are much
more highly saleable because of the
low retail price, and the nature of the
consumer, as well as some things
that we're doing in product intro-
ductions and pricing.”

“It makes sense for us to spend
money supporting disks, because
disks are selling,” says Tenn. Disney
is releasing 10 titles on LaserDisc
through August, and finalizing ne-
gotiations with RCA to expand the
number of titles available on CED.

Tenn believes a change in the
First Sale Doctrine would be “the
easiest and fastest and surest way” to
“give us the total incentive to max-
imize the sale and rental business.”
If the First Sale Doctrine is allowed
to stand, “it means it's probably
doomed to be a good business, but
much smaller than it could be.”

What about the development of
new programming specifically for
prerecorded video?

“The business is so small you can’t
afford to make anything of a signifi-
cant budget for prerecorded video.
You've got to make it for 17 different
formats or else it’s not worth it.
Why? Because the business isn’t big
enough. Why? Because it’s very hard
to get a sale business and a rental
business going to get the numbers
big enough.

“Through short-sightedness we’re
telling the creative community as
well not to get involved with prere-
corded video. We're telling the fi-
nancial people in this industry they
can’t make a buck doing original
programming. Those to me are far
bigger issues than “should the box
be 3 by 6 inches or 4 by 7 inches or
should it be $69 or $597"

.

JAZZ SERIES—Fat Lady Productions of New York is producing a 13-part jazz
serles from the Village Vanguard. The serles, earmarked for the international
home video market, started off with a performance by Freddle Hubbard (left)
on trumpet, Lenny White (center) on drums, Ron Carter (right) on bass and
Cedar Walton on plano (not shown). The all-star grouping was put together by
Fat Lady specifically for the taplng. Also shown are co-producer of the project
Gary Delfiner (second from left) and co-producer/director Bruce Buschel
(second from right).

Awards Banquet Will Open
First VSDA Conference

NEW YORK-The agenda has
been set for the first Video Software
Dealers Assn. conference, to be held
atthe Fairmont Hotel in Dallas Aug.
29-31. Besides seminars, workshops
and speeches, organizers have
planned an awards banquet for the
first night.

The VSDA will honor those video
titles chosen by dealers as generating
the greatest number of sales and
rentals from July, 1981 to June,
1982. Categories include movies,
music performances, sports, how-to
and video games.

The banquet, held Aug. 29, opens
the conference. The following day’s
speakers include Cheryl Benton of
Video Station, the conference’s
chairman; Frank Barnako, VSDA
president; Mel Harris, Paramount
Video president; and Gene Kahn,
Columbia Video Systems.

There’s a panel discussion with
video software dealers, as well as one
with manufacturers, a report on
UCLA’s study of video retailing and
information on a pilot program for
capturing sales and rental activity in
the video retail store, operated by
VSDA and A.C. Nielsen.

" Music Monitor |

By CARY DARLING

® Frankly My Dear: Frank Si-
natra tapes his first concert for pay
television Aug. 20 at the 5,000-seat
Altos De Chavon amphitheatre in
the Dominican Republic. Directing
is Walter C. Miller for Paramount
Video. National Systems airing the
special include Showtime, Oak In-
dustries Inc. and Select TV. Other
systems airing the show include
Home Entertainment Network of
Chicago, Cincinnati and Min-
neapolis; Wometco Home Theatre
of New York and Philadelphia; STV
of Washington, D.C., STV of At-
lanta; and’'STAR TV outlets in San
Francisco and Boston. The concert is
planned to be the first in a series of
“Concerts for the Americas” at the
Altos de Chavon venue.

® London Calling: The British
firm of Millaney Grant Mallet Mul-
cahy has been busy lately. Russell
Mulcahy has been directing Duran
Duran in a number of videos from
the new album “Rio” on Capitol.
Such exotic locations as Sri Lanka
and Antigua were used. He has also
finished two promos for Billy Joel,

“Right On Time” and “Pressure.” A -
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third, “Surprise,” was finished this
week in the U.S. Meanwhile, Brian
Grant has finished pieces with
Queen. Two songs, “Backchat™ and
“Calling All Girls,” were shot. He is
also working on two new Olivia
Newton-John pieces, “Heart Attack”
and “Tied Up In Promises.” Both
should appear on a greatest hits
package this fall.

® Videos of Delight: Director
Mark Robinson has done three new
promos for Santana. They are “Hold
On,” “The Nile” and “Nowhere To
Run” from the upcoming album
“Shango” on Columbia.

o Kansas In Nebraska: Kirshner
Records’ Kansas had their Omaha
concert taped by director- Phil
Olsman for Gowers, Fields & Flat-
tery. Producing is Simon Fields and
the show is for various cable outlets.

e Going It Alone: Michael
McDonald steps away from the
Doobie Brothers to do his solo video,
“lI Keep Forgetting.” The track is
from his upcoming album, “If That’s
What It Takes.” Directing Is Dick
Broder for Pacific Arts.

Also on the first day is a presenta-
tion by the MPAA’s James Bouras
on the effect of illegal videotape du-
plicating on retail business, and a
panel discussion by retailers on
rental programs. A simulated video
software store will be open through-
out the conference, illustrating dis-
play ideas and providing a lounge
for attendees.

Seminars and workshops lined up
for Tuesday, Aug. 31 are “Your
Greatest Assets: Yourself And Your
Store Personnel” with management
consultant Bruce Shackman,
“Creating an Exciting Merchandis-
ing Environment” with Garland
Wiggs of Assn. Educational Serv-
ices, “Creative Newspaper Advertis-
ing” with William Park of News-
paper Advertising  Bureau,
“Financial Management For The
Non-Financial Retail Executive,”
“Inventory Management: The Bot-
tom Line” with consultant Robert
Davis and “Security Control In The
Video Store” with consultant Robert
Curtis.

The conference is open to video
retailers, distributors and manufac-
turers, as well as those contemplat-
ing entry into the video marketplace.
Registration information may be ob-
tained by calling VSDA at (609)
424-7117.

MCA SETS
‘CAT’ PUSH

LOS ANGELES—MCA Video-
cassette Inc. is hoping Friday the
13th of August will be a lucky day
for the release of its “Cat People”
videocassette,

In an effort to scare up dealer in-
terest in the horror film (which
spawned the David Bowie “Cat
People” single). MCA Videocassette
will also launch “Cat People Week-
end,” a campaign to re-market other
MCA titles that fit the horror theme,
including “American Werewolf In
London,” “Halloween II,” “Ghost
Story,” the 1931 and 1979 version of
“Dracula,” Boris Karloff’s “Frank-
enstein” and Hitchcock’s “Psycho.”

“Cat People Weekend” will be
supported by posters, buttons,
Bowie singles, bumper stickers and
t-shirts with the slogan “Pet Me If
You Dare,” along with promotional
trailers for dealers to run in-store.

The videocassette will be released
in stereo with Dolby noise reduction
in the VHS format.
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[F YOU'RE INTO THE VIDEO MARKET
DON'T LET AUGUST 13TH PASS
WITHOUT CALLING BILLBOARD...

More retailers are getting into home video.
Here’s your opportunity to reach them!

With record and home entertainment retailers
getting into the pre-recorded video cassette
and disc business, here's how to get your
message to them—in a very special issue of
their weekly video “connection.”

Billboard's August 28th issue, A RETAILER'S
GUIDE TO HOME VIDEO MERCHANDISING
presents a complete, comprehensive editorial
package to meet the retailers’ information
needs. Look at the in-depth editorial coverage
of these areas:

B Pre-recorded Video Cassette and Disc

B Video Accessories and Home Storage
Units

B Video Games (including a brand new
VIDEO GAME CHART)

H Blank Video Tape
B Home Video Hardware

A B.ETAII.BR’S
mmm
'I'b Heme Videa

OOOOOOOOOOOOOQQOOOOOQOOOO

ISSUE DATE
August 23

CLOSING DATE
August 15

The RETAILER'S GUIDE TO HOME VIDEO
MERCHANDISING will provide you with undu-
plicated sales potential in the home video mar-
ketplace. It's your opportunity to advertise new
releases, catalog, soon-to-be-marketed prod-
ucts and special merchandising packages.

BONUS CIRCULATION to everyone attending
VSDA in Dallas—and to new retailers, whole-
salers and others entering the video market in
the coming year.

Advertising closes for copy August 13.
Call your Billboard sales office in New York (212)
764-7350; Los Angeles (213) 859-5316; or
Nashville (615) 748-8145. Do it today.

Billboard.

Your weekly video connection

www.americanradiohistorv.com

odoooooooooeoeooQoooooooo


www.americanradiohistory.com

®
o Survey For Week Ending 8/7/82
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S‘O,ZZ".:'am,;"‘,):\f’a C:;z’,em”ag,‘ifa’,.es",;,?,?ege?" The show is well-paced, alternating between Richard Tee (piano) are among the best, and Si-
(ajy vorhrggcg)éa%n.ergggrg:i:no;-cor'r;‘eecrn?sné- tender ballads and real action songs, such as mon’s own playing and singing both shine. He
v'v‘mo"( the Dn,{, e pe,','n.Jssm ¥ me":wb, Stephen Sondheim’s “Some People.” Side two appears completely at ease, and quite youthful.
nisher opens with a New York medley, including “Man- The classic “American Tune"” is this disk's
= These afe hest sefing vidbocassefies. comodled T il sal hattan,” "Lullaby Of Broadway" and, of course, most sensitively rendered, and the most inter-
s & : d_‘ I L gbvtlh Be: SRS p 5 rom retail sales, "Theme From ‘New York, New York." And esting to watch, simply for the closeups of a
3 .g = Including releases ir bo! a ormats. “Cabaret” is still a show-stopper, both musically singer feeling his music from the heart.
® < and visually.
= TITLE
£ 8 i * kK ez STEREO
Lff SE o EN " bt Lilaoe Nunbe: PAUL SIMON—Pioneer Artists PA-81-001
] (LV). Directed by Marty Caliner, produced by
' 20th Century Fox Video 9037 Michael Tannen & Phil Ramone. Running time:
53 minutes, color, stereo.
2 | 2 |12 | JANE FONDA'S V{ORKOUT ) Paul Simon, while not a visually exciting per-
KVC-RCA, Karl Video Corporation 042 LIZA IN CONCERT—Pioneer Artists PA-81- former, is nonetheless widely represented by
3 3 4 | RAGTIME 002 (LV). Video directed by Marty Caliner, pro- video and cable productions, both as a solo act
Paramount Pictures, Paramount Home Video 1486 duced by Ken Ehrlich. Stage production by Fred and with Art Garfunkel. In all cases, it is the mu-
4 4 4 | GOLDFINGER Ebb. Running time: 50 minutes, color, stereo. sic that takes center stage.
20th Century-Fox, Video 4595 Liza Minnelli is a dramatic singer—and the The music from this 1980 concert is certainly
s | s |11 | rocky n well-done video production here captures all the worth listening to, although the straight per-
' 20th Century Fox Video 4565 facial expressions and movement of her per- formance footage is only marginally interesting.
6 7 6 | ABSENCE OF MALICE formance. The singer seems a bit self-conscious Supporting musicians Eric Gale (guitar),
Columbia Pictures Industries Inc.. Columbia Pictures Home at times, but generally it all works. Steve Gadd (drums), Tony Levin (bass) and
Entertainment 10005 - -
7 | 8 | 9 | pracoNstAYER P P ed t I
Paramount Pictures, Paramount Home Video 1367 Ioneer r Ic s ncrease N
8 |9 |13 | STRIPES - - H ew
Columbia Pictures Industries, Inc., l v d Od k P t t
Columbia Pictures Home Enter. 10600 n I e Is ene ra Ion pd
§ |11 | 7 | PRIVATE LESSONS o By SHIG FUJITA I eo
Universal City Studios, Inc., MCA Distributing Corp. 71008 ) )
10 110 | 9 | NEigHBORS TOKYO-Dgespite reports that the In an effort to improve sales, the
Columbia Pictures Industries Inc., Columbia Pictures Home videodisk market has failed to live company has launched a heavy pro- eIeres
Entertainment 10445 up to expectations, the Pioneer Elec- motional drive, using a 136-strong = o
11 | 6 |13 | TIME BANDITS tronic Corp. is confident about the sales team. Videodisk demonstra-
Paramount Pictures, Paramount Home Video 2310 configuration, estimating that it will tions are held in hotels with the co- ::L:l:'i':‘%lz;:'c‘:f’a;:'t:::;e:: z,"b'g"::_':
12 [12 | 4 | STAR TREK: SPACE SEED consistently gain popularity over the operation of dealers, before au- date on available new product. Formats In-
Paramount Pictures, Paramount Home Video 60040 next two or three years. diences of between 150 and 250 Cluded are Beta, VHS (Video Home System),
13 |18 | 30 | CLASH OF THE TITANS The company predicts sales of its  potential customers. &i‘:er(&::f:;f"x:,ﬂ“;;’;:ﬁ,;tk)’,h:"d,uL;
Q MGM/UA Home Video 700074 LD-1000 player will increase to Hiroshi Kobayashi of the Pioneer gested list price of each titie is given; otherwise,
E 14 |28 | 2 | THE BORDER . o 3,000 units a month by year end, ris- publicity department says: “People ';N° ’L‘"' b:'e jRentaigfis l:dl'chﬂad Ainfoma
o Universal City Studios Inc., MCA Distributing Corp. 71007 ing to 5,000 units next year. don’t understand iust how impres- et g} con e ere
@ |15 |19 | 17 | THE FRENCH LIEUTENANT'S WOMAN Sales projections for the LD-1000 oo o 2 200 Lo o ey o
r Juniper Films, 20th Century-Fox Video 4586 5000 h following i ‘the videoc Y ABBOTT & COSTELLO MEET
= were S, a month following its
. . one 1n action. FRANKENSTEIN
@ 116 (13 |19 | AEROBICISE . launch, together with 70 software ti- . : Bud Abbott, Lou Costallo, Lon Chaney
o Paramount Pictures, Paramount Home Video tles, in October, 1981. Although this He cites a demonstration at the Jr., Bela Lugosi. Glen Strange
S| ‘EH|E L?T F?Et“u dustries Ine. Columbia Pictures H target was reached in the first Yokohél_ma holefl last m(;rsl:)h before B;.l.ovus hc/;CAV:eocasseneG $39.95
- olumbia Pictures Industries Inc., Columbia Pictures Home an audience of some uests AND NOW FOR SOMETHIN
R ! month, subsequent sales have aver- g s
s Entertainment 10357 aged bctwceqn only 2,000—3,000 which resulted in orders for 150 ma- cé)“’:IPLEEELY DIERERENT)
— 18 |14 | 16 HALLOWEEN 11 : 3 . hi raham rfapman, John Cleese, Terry
1) ! h . . . units. chines. Gilliam, Eric Idle, Terry Jones, Michael
) Universal City Studios, Inc., MCA Distributing Corporation 77005 N Pi h h h “Allowi 1 ke th . Palin
o 19 25 5 HAIR ow . loneer .OpCS A that other OWlng PCOP € to take the Un'llS Beta Columbia Pictures BH10006. $59.95
) 20th Century Fox Video 4593 electronic companies will enter the home for a three- or four-day trial VHS VH 10006 . 1$59.95
< 2 |2 2| wec videodisk market, thus boosting in- period is also proving highly suc-  THE BgYSIN COMPANY C
. ” Stan Shaw, And St ns, J
Blay Video 1501 terests in the system. cessful,” he adds. Caar\ning.mic:a;?r.vemgzzk, Cr:i';;es
21 |21 | 10 | GHOST STORY Wasson ,
Universal City Studios, inc. MCA Distributing Corp. 77000 LG D S, = M
22 (23 | 18 | ONLY WHEN I LAUGH CAT PEOPLE
Columbia Pictures Industries, inc., ia Kinski, Malcolm McDowell,
Columbia Pictures Home Enter. 10462 John Heard
23 31 8 HARDCORE Beta & VHS MCA Videocassette $B5.50
Columbia Pictures Industries, Inc. &'félg"““'s”ocus POCUSIT'S
Columbia Pictures Home Entertainment 10250 Beta & VHS Vestron Video No0Em
24 |38 | 11 [ CAMELOT DIAMOND ARE FOREVER
Warner Brothers Pictures, Warner Home Video 11084 Beta & VHS 20th Century-Fox Video .....$69.95
25 m A NIGHT AT THE MOVIES—AUNTIE MAME ERASERHEAD
I Warner Brothers Pictures, Warner Home Video 11152 Johin Nance. L e
26 m MICHAEL NESMITH IN “ELEPHANT PARTS” VHS VPS2300 $59.95
Pacific Arts, Video Records 529 AFUNNY THING HAPPENED ON THE
27 | 26 | 19 | DUMBO WAY TO THE FORUM ‘
Walt Disney Home Video 24 A::.n:::i;%:z?l‘:::t;fe; -+3$59.95
28 | 16 | 22 SIC:IARDVHB% LIVE IN CONCERT Beta & VHS Family Home Entertainment$49.95
estron VA- A GUMBY ADVENTURE, VvOL. 4
29 | 20 | 34 | AN AMERICAN WEREWOLF IN LONDON (ITA) Beta & VHS Family Home Entertainment$49.95
Universal City Studios Inc., MCA Distributing Corporation 77004 HOT T-SHIRTS
30 | 24 3 MAKING LOVE Ray Hollapd, Stephanie Lawlor, Pauline
20th Century Fox Video 1146 R 39,95
31 m A NIGHT AT THE MOVIES—DIAL M FOR MURDER THE LAST CHASE
Warner Brothers Pictures, Warner Home Video 11156 Lee Majors, Burgess Meredith, Chris
32 15 13 MODERN PROBLEMS na::aag?ltlcseVestron Video. No List
20th Century-Fox Video 1129
LUNATICS & LOVERS
33 m THE LAST MARRIED COUPLE IN AMERICA Beta & VHS 20th Century-Fox Video ...$59 95
Universal City Studios, Inc., MCA Distributing Corp. 66055 S _ PRIVATE EYES
34 | 17 | 20 | THE HOWLING " il Don Knotts, Tim Conway
20th Century-Fox Video 4075 “A NIGHT AT THE MOVIES: AUNTIE MAME” Beta & VHS Vestron Video. Nollisy
35| 40 7| KEY LARGO Warner Home Video—25 QB Vil .
20th Century Fox Video 4594 , , , , , Snthonyliopting [Bep Gozear e
3% 35| 2| caToR BAIT “Auntie Mame,” a comedy starring Rosalind Russell, is the feature film in G‘i’;‘s;f‘d' 'ézs'::za;?'gd‘i"“’:';\‘mn's fi:c‘:(h"
independent United Distributor 12503 the 1958 segment of Warner Home Video’s “A Night At The Movies” series. Hawkins ’ '
37 221 101 sorne Thc scrics,‘which debuted in June, recreates the old movie housc amb‘icncc by 5:{‘;\%‘;‘3':;5"'“"%5 BH10465. : z } gg:gg
Warner Brothers Pictures, Warner Home Video 11143 incorporating a feature film, a newsreel, a cartoon and coming attractions—all RESEED
8|27 6 | CASABLANCA from the Same) year—in one package. . ) o Claude Berri, Juliet Berto
United Artists, 20th Century Fox Video 4514 Accompanying the 161-minute “Auntie Mame” is a newsreel of Nikita 3:{‘;38;?;30"&0'"'95 BQF 8500 E. -Zgggg
39 30| 6| THE CHANGELING Khrushchev becoming Soviet Premier and Elvis Presley entering the U.S. . i
Vestron VA-6006 Army; a Wile E. Coyote and Road Runner cartoon called “Hook, Line and
40| 32| 12! eALLIPOLL Stinker”; and coming attractions for “No Time For Sergeants” and “Chase A To get your company’s nelgv a:!bu.p
Paramount Pictures, Paramount Home Video 1504 Crooked Shadew.” ‘ . :"":r‘:;‘:d('r':lf;:)s'h:':::?r e "y::
Available in both Beta and VHS, the package retails for $70. For more infor- the information in the above format
@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by mation, contact Warner Home Video in New York at (212) 750-0750. on your letterhead. Soe";d to Bob g"'
dot). A Recording Industry Of America seal for sales of 50,000 units plus (52,000,000 after returns) (Seal indicated This feature is designed to spotlight video features making their debut on Bill- | 902 Bilibostd, 2168 Patterson St.
by triangle). (1TA) Jnternational Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale. board’s Videocassette Top 40. - }

(Seal indicated by ITA seal).
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USES SIMPLIFIED EQUIPMENT

Producer’s Workshop Has
‘Less Is More’ Philosophy

By NEIL BRODY

LOS ANGELES—A studio’s elec-
tronics can be its strongest selling
point, as Producer’s Workshop, now
a dozen years old, has discovered.
Chief engineer John Rosenthal
credits the studio’s popularity to to-
tally modified transformerless con-
soles, tape machines and outboard
equipment.

The studio was designed with the
philosophy that the fewer electronics
one has to go through in the signal
path, the better. Rosenthal says,
“We pull out all the transformers in
our electronics whenever possible
because we find it helps retain the
correct phase relationship and gives
the lowest distortion as well as the
most accurate frequency response.
We look for equipment that is
simple and easily modified.”

He adds, “We like to use tube
equipment whenever possible. Two
of our co-founders—Bud Wyatt and
Ed Cobb—designed a transistor am-
plifier we use in both our rooms that
sounds like a tube amp. We prefer
the sound; it’s more musical than
conventional transistor amplifiers.”

The two studios have both been
modified. Studio 1 is used primarily
for tracking and overdubbing, while
Studio 2 is used for mixing. Both
rooms have Stephens 24-track ma-
chines, modified 3M two-track ma-
chines and completely customized
consoles.

The “less is more” philosophy
goes back to the Producer’s Work-
shop beginnings in 1970. Rosenthal
explains, “Bud Wyatt spent many
hours listening and analyzing before
building the HPW-2000 console we
have in Studio I. Ithas 31 inputs and
eight outputs with really big
switches and large surface contacts
for cleaner connections.

“We have silver contacts on our
attenuators and we're constantly
cleaning them—as well as the patch
bay and patch cords. We tried using
other faders but the sonic qualities
we had achieved suddenly disap-
peared. Gold and silver contact are
much better because as they oxidize

TOP PERFORMANCE

SUMMIT AUDIO VIDEO LIMITED

E Tat Factory Bulding, 2IFL., 4 Heung Yip Rd
Wong Chuck Hang, Aberdeen, Hong Kong

TELEX : 76264 SMTAP HX

the oxidation doesn’t cause more re-
sistance.

“Our QA-3000 mixing console in
Studio 2 has 32 inputs and 16 out-
puts and is completely customized.
It probably has $150,000 of research
and development in it. We've elimi-
nated most of the FET switches and
semiconductors.”

The Stephens tape machines, adds
Rosenthal, also aid the studio’s
sound. “Stephens’ design is very dif-
ferent from most tape machines, and
we like the difference. They’re trans-
formerless and have-very few elec-
tronics and very few FETs as well as
a capstan-less tape transport that’s
gentle with the tape.”

Media Center
Adds Audio Arm

NEW YORK-The Center For
Media Arts here has expanded its
operation to include a school of au-
dio arts. The new school will provide
extensive hands-on training in pro-
fessional recording studios, accord-
ing to Harry Hirsch, director of the
program, and founder of Media-
Sound and Soundmixers studios.

The program will provide stu-
dents with individual work stations
for music recording and editing, and
for equipment maintenance.

As part of its expansion program,
the School For Media Arts had also
acquired a 10 story, $4 million build-
ing on Manhattan’s West Side.

Robert MacFarlane, president of
the Center For Media Arts, states
that the building, on which another
$1 million will be spent in renova-
tions, is a natural home for the
multi-faceted school which incorpo-
rates training in television produc-
tion, advertising art and design, au-
dio recording, photography and
computer graphics.

The Center and its programs are
licensed by the N.Y., State Educa-
tion Dept. and are federally accred-
ited by the National Assn. of Trade
& Technical Schools. The Center is
said to provide lifetime placement
for all graduates.

Lionshare Named
Licensee For CX

SAN FRANCISCO-Lionshare
Inc. has been appointed a licensee
for CBS’ CX decoding system, ac-
cording to Richard Schram, presi-
dent and founder of Lionshare, a
company which markets home and
car audio products under the Para-
sound label.

The CX system was developed by
CBS’ Technology Center, Stamford,
Conn. It was designed to improve
the state-of-the-art in conventional
recording, and approach the per-
formance capabilities of digital tech-
nology in a system compatible with
existing production facilities and
playback equipment. The first Para-
sound CX decoder will be intro-
duced later this year.

The Parasound product line cur-
rently includes two equalizers, a
mini audio speaker, a lightweight
cassette player, and two types of
turntables. The line is marketed
through a selected network of major
specialty chains and independent
dealers.

Pro EqUIpment & Services
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Dolby Lauds HX Duplication

By SAM SUTHERLAND

LOS ANGELES—Dolby Labora-
tories is touting significant gains in
cassette duplication quality via in-
troduction of its Dolby HX Profes-
sional circuitry in high-speed dupli-
cating equipment.

A joint announcement from the
firm’s San Francisco-based U.S. arm
and Electrosound, the Sunnyvale,
Calif., manufacturer, confirms that
Electrosound will introduce the new
headroom extension process this fall
on its 8000 series high-speed dupli-
cators. Electrosound will also offer
retrofit kits to upgrade existing 8000
equipment with the circuitry.

Sources at both Dolby and Elec-
trosound claim the HX system—de-
veloped by Dolby and then refined
in its HX Professional mode via a
partnership with Bang & Olufsen in
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Denmark—will enable tape duplica-
tors to achieve many of the improve-
ments in playback quality now
available only through the use of
costlier premium tape formulations.

By contrast, duplicators using HX
Professional circuits in their dupli-
cating chain will face only a one
time cost for installation or retrofit-
ting of the units they already own.

Unlike Dolby’s “B” and “C”
series noise reduction circuitry,
which requires a Dolby decoder for
optimal playback, the HX Profes-
sional system is said to improve the
tape’s program characteristics with-
out any second stage decoder.

The HX circuitry utilizes a signal
biasing technique which adapts the
level of program bias to the amount
of high frequency information being
recorded at any given moment. In
that sense, the system allows the du-
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THE WILLIAMS WAY—A&M anlst Robert Willlams recently completed his

self-titied debut album, to be released this month. Shown are producer Joe
Chiccarelll, Denny Walley, who did vocal arrangements, and Willlams.

At Kludgit Sound in Santa Fe, Bow Wow Wow
is recording new tracks with producer Kenny La-
guna for RCA.

In Los Angeles at Group IV, composer Car-
mine Coppola scoring feature film “The Out-
siders” for Pony Boy Productions with engineer
Dennis Sands assisted by Greg Orloff. Francis
Coppola is both executive producer and director
of the film starring Matt Difion, Leif Garrett and
Tom Waits. ... Joe Pass laying tracks for new
Pablo album with producer Norman Granz and
engineer Andy D’Addario. ... composer/ar-
ranger Hoyt Curtin scoring “Smurfs” and “Mork
& Mindy” segments for Hanna Barbera Produc-
tions. Paul Aronoff is engineering the sessions
with assistance from D’Addario.

At Evergreen Studios, producer Richard Ein-
horn is working on an album of Scott Joplin rags
with Jean-Pierre Rampal, Shelley Manne, John
Steele Ritter and Tommy Johnson. Behind the
board is Rick Riccio and assistant Mike Hatcher.
. .. Lalo Schifrin busy scoring the ' Dono De Lau-
rentis/Filmways film, “Amityville: The Posses-
sion” with Riccio engineering and Hatcher as-
sisting.

Chaton Recording’s 24-track audio truck,
“the Cat,” will be recording the 13-week syndi-
cated television series “Nashville On The Road.”
The tapings are taking place at Rawhide in
Scottsdale and other locations around Arizona.

In New York at Skyline Studios, Bert DeCo-
teaux is producing the group Karavan for their
debut album for CBS. A.T. Michael MacDonald is
engineering the sessions with Reger Moutenot
and Judy Eliiott-Brown assisting. ... Uptown
Homn Band is cutting for MS! with producer TJ.
Tindall and engineer Eddie Cilleti.

At the Recording Connection in Beachwood,
Ohio, the Michael Stanley Band laying EMI
tracks with producer Don Gehman, Gehman also
is engineering with assistance from Jim Car-
roccio. . . . The All Sports Band cutting tracks for
second album on Radio-Atiantic. Michael Toste
is producing the project with Dale Peters engi-
neering. .. . Carol Hensel's third “Exercise And
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Studio Track

Dance” album is being cut with producer Roger
Hatfield for Mirus Records. Engineering was
done by Peters, Arnie Rosenberg and Paul
Schwartz. . . . Another exercise album being pro-
duced by Hatfield, but with Linda Fratianne for
Columbia. Peters is behind the board.

At 5th Floor in Cincinnati, Roger Troutman is
producing a new “Roger" album for Warner
Bros. Engineering is Robin Jenny with Bob Craig
and Ken Bowen assisting.

The B-52s are currently working at Island’s
recording studios, Compass Point, in Nassau.
.. Also at Compass Point, Grace Jones is finish-
ing up her latest album with Chris Blackwell and
Alex Sadkin producing. ERIN MORRIS

plicating chain to continually fine-
tune the degree of tape bias to allow
optimum characteristics.

Dolby claims its HX Professional
circuits can increase the headroom
of typical ferric oxide tape as dupli-
cated on high-speed systems such as
the Electrosound units by 6 db or
more at the high end.

Electrosound’s Dave Bowman
qualifies Dolby’s comparison of that
gain to the use of costlier tape com-
pounds, such as chrome tape, as “a
double-ended effect.

“With standard processing, with-
out using HX, a duplicator can im-
prove reproduction with higher
grades of tape. As he goes to costlier
raw materials, that cost per unit goes
up.

p“Usilng, the HX technology, the
performance of chrome tape can be
at least equalled in several key areas
without that added cost.”

In that respect, notes Bowman,
HX Professional headroom exten-
sion can provide the “best of both”
conventional ferric and more expen-
sive chrome tape compounds by
achieving the better high frequency
definition normally possible with
chrome formulations while retain-
ing the better low end characteristics
of ferric tape. Signal-to-noise ratio,
midrange distortion and overall pro-
gram clarity are other benefits
promised for the new circuitry.

Dolby and Electrosound will
showcase the new units at this fall’s
AES show in Los Angeles, but it’s
expected the 8000 series duplicators
and retrofit kits will be ready for
market before that time.
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COOL PROJECT—Icehouse has

been recording an album in Los An-

geles entitied ‘““‘Primitive Man.”

Shown are co-producers Iva Davies

and Kelth Forsey and engineer Dave
Jurden.
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Philly Concerts
Aim At Black
Community

PHILADELPHIA—Although the
talent budget has been drastically
cut, the City of Philadelphia will still
provide for a series of eight major
r&b and jazz concerts at its outdoor
Robin Hood Dell East venue in
Fairmount Park. Seating 10,000 on
benches and surrounding lawns, the
major concerts are again aimed to
attract the black community with
general admission at $1. Reserved
seats go for $2, $3 and $5 and $10 for
reserved box seats.

Peaches & Herb plus Denroy
Morgan for the opener ushered in
the new Dell East season July 7 with
Ramsey Lewis headlining July 12.
Other headliners included Sister
Sledge (19), Melba Moore and
Richie Havens (21), Billy Eckstine
plus the Michael Pedicin Jazz Quar-
tet (28), B. B. King and Chico Ham-
ilton (Aug. 2), Nancy Wilson plus
Pieces of a Dream (11) and the Sty-
listics (16).

In addition, three Gospelrama
concerts are also scheduled with
Mary Mason, local radio person-
ality, as MC. The shows present the
Barrett Sisters with the Mass Choir
and Albertina Walker (July 14), the
Dixie Hummingbirds with the
Metro Male Choir and Gloria Neal
(9), and Dorothy Norwood and Rev.
Isaac Douglas with the Wagner
Alumni (18).

New York Jazzmobile
Sets Talent Lineup

NEW YORK-The New York
Jazzmobile is celebrating its 18th
year of free jazz concerts in the city
with a lineup of top talent that in-
cludes Randy Weston, Gordon Dex-
ter, Hank Crawford, David New-
man, Bill Hardman, Bobby Rod-
riguez, Woody Shaw and Cedar
Walton.

The concerts will run through July
16, and will be held at community
and cultural centers throughout
Manhattan, Brooklyn, Bronx,
Queens and Staten Island.

Jazzmobile is funded by grants
from the New York State Council
On The Arts, the National Endow-
ment For The Arts, N.Y.C. Dept. Of
Cultural Affairs, and such private
groups as Exxon, Bankers Trust,
Morgan Guaranty Trust, New York
Telephone, Con Edison, American
Express, Citibank, Avon, Avis and
Metropolitan Life Foundation.

dubs  Venues

REACHING OUT—Singer Sonny Bivens of the Manhattans reaches out to the
audience during a benefit concert in New York’s Beacon Theatre for Hospital
Audiences inc. About 2,500 institutionalized and de-institutionalized people
attended the show.

Current Blondie Tour Is
Big Gannon Production

By ROMAN KOZAK

NEW YORK-—“Concert pro-
gramming is basically like a one-act
play with one scene. You set the at-
mosphere and then let the music
carry itself while you stay out of the
way of the performer,” says Joe
Gannon, producer of the current
Blondie tour.

The tour, which began in Baton
Rouge Friday (23), runs through
Aug. 21, when Blondie will play a
giant outdoor date with Genesis and
Elvis Costello in Philadelphia’s JFK
Stadium. Then the band is going to
Europe before returning to the
States in the fall for more dates.

Gannon compares the tour to a
Broadway production, with Blondie
and Alive enterprises, its manage-
ment company, serving in the role of
executive producers, while he is the
producer, responsible for contract-
ing the light, sound and staging per-
sonnel.

“I come up with the ideas as to
what it should look like, and then
put the sets together. For Blondie,
you set the atmosphere, and then let
the group happen,” says Gannon,
who started in lighting design and
has since produced shows for such
acts as Alice Cooper, Teddy Pend-
ergrass, Neil Diamond on Broad-
way, Kansas, and Earth, Wind &
Fire.

Before going out on the road,
Blondie had the advantage of being
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able to use the Palladium Theatre
for a week and rehearse its full show,
complete with lasers, on a theater
stage.

“No, that’s not normal, and yes, it
is normal,” says Gannon. “It’s a mat-
ter of space and availability. It’s con-
venient, but rather expensive. Nor-
mally I like to get everything
together on the West Coast, because
I know the situation better there, but
the band wanted to stay in New
York for this. And I work for them.”

Gannon says the design of the
stage has a Bauhaus motif. “It’s con-

(Continued on opposite page)
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Country Continues To Be
Strong Draw In Las Vegas

By CARTER MOODY

NASHVILLE—Even though Las
Vegas is facing what some see as its
first major business slump, country
acts continue to be strong attractions
for those showrooms booking name
talent over the increasingly popular
stage productions. Developing
country artists now permeate the
club scene also.

The fact that top-draw country
performers generally price them-
selves lower than famous comedians
and pop singers make it likely that
country will at least maintain a firm
market in Vegas, insiders feel, possi-
bly outgrowing traditional enter-
tainment forms.

There is concern among show-
room managers that should major
country headliners escalate their
concert fees, they could price them-
selves out of the depressed Vegas
market just as many non-country
stars have. Butso far there are only a
few complaints of this happening.

Artists frequently mentioned as
big ticket-sellers in the 500 to 2,000
seat showrooms include Mel Tillis,
Eddie Rabbitt, Crystal Gayle, Roy
Clark, Kenny Rogers, Dottie West,
Willie Nelson, Ronnie Milsap,
Bobby Bare, Mickey Gilley &
Johnny Lee, Larry Gatlin and the
Gatlin Brothers and Waylon Jen-
nings.

At the Riviera Hotel’s 800-seat
room, country stars “do as well, if
not better, than the old standbys,”
entertainment director P.D. Leavitt
comments. “We still book Neil Se-
daka, Paul Anka, Alan King, Joan
Rivers and David Brenner. But
Anne Murray, the Gatlins and Mil-
sap do better than a lot of the other
acts.”

Union Plaza Hotel show producer
Maynard Sloate believes major
country acts are gaining popularity
“because no one has emerged from
Broadway, movies or tv. Country
stars are the only breakthrough in
Vegas.”

The MGM, Sands, Dunes and
Caesar’s Palace still book some top
stars, including country. The MGM
has lately booked Gayle, Barbara
Mandrell, Mac Davis, Gilley & Lee.
Entertainment management at Cae-
sar’s was unavailable to confirm or
deny persistent rumors circling

(Continued on page 47)

Beacon Sets
R&B Shows

NEW YORK-The Beacon
Theatre here will present three ma-
jor r&b shows in August, promoted
by Sparkie Martin.

The first, on Aug. 7, is a “Street
Level Concert” starring B.T. Ex-
press, Fonda Rae, Legacy, and
Shades of Love. The second, “Battle
of the Groups, Part One,” is a Mar-
tin/New World Concerts production
featuring Harold Melvin and the
Bluenotes, Blue Magic and the Chi-
Lites. On Aug. 28, the Beacon will
present a “Night of the Living Leg-
ends” concert starring James Brown,
Wilson Pickett, and Junior Walker
and the All Stars.

Tickets for the first concert are $10
and $12.50. The remaining shows
are priced at $12 and $15. Origi-
nally the concerts were expected to
play at the Savoy (Billboard, July
31).

Non-Stop Video Set At Revolver

Club, With No Dance Floor, Is Totally Vid-Oriented

By AL SENIA

LOS ANGELES—The video
disco/club scene here, which has
gained strength during the past sev-
eral months, has a new entry: Re-
volver. The West Hollywcod venue,
opening early August, is expected to
make the widest use yet in this mar-
ket of video music.

“The video will never stop,” says
Steve Sukman, the club’s program
relations director. “We’ll be non-
stop video, 14 hours a day, 3even
days a week.”

Ao
&

Sk

There is no dance floor at Re-
volver. The focal point of the club is
a 10-foot rear projected screen that is
easily visible from most points.
There also are three 25-inch moni-
tors placed in strategic locations
where the large screen is not easily
visible.

Club officials are attempting to
establish a comfortable, informal
ambiance. “We’re really going after
a neighborhood-type of crowd,” ex-
plains Sukman. .

The commitment to video music is
said to be the most ambitious in the

Billboard photo by Chuck Pulin

CHAPIN TRIBUTE—Warming up backstage at Dr Pepper Music Festival's
“Tribute To Harry Chapin” In New York, are, from left: Jethro Burns, Tom
Chapin, Pete Seeger, and John Prine.

www.americanradiohistorv.com

area. Club deejays—the preferred
terminology at Revolver is veejay for
video jockey—will work from a li-
brary of several hundred hours of
videotape. Most is being supplied by
record labels, although deejays will
be able to produce their own in-
house video for new music for which
video has not yet been released.
The club also subscribes to Rock
America, which is supplying addi-
tional product.
The deejays also will have access
to a computerized logging system for
(Continued on page 38)
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Makoul Series 0f
Summer Shows
0ff And Running

By MAURIE ORODENKER

HARRISBURG, Pa.—The first in
a series of summer rock concerts that
Tom Makoul of Makoul Produc-
tions will promote for Harrisburg
got off to a good start June 21. It’s
the first time that the city has entered
into any such agreement with a rock
promoter.

The date presented Riot, the Scor-
pions and Rainbow outdoors at
Harrisburg’s City Island, with 5,789
tickets sold at $10 apiece. The city’s
cutamounted to $4,100, plus conces-
sion stand receipts.

The island’s capacity for concert
audiences 1s 12,000 people, and the
promoter was looking for at least
7,000 to 8,000 in the audience. Un-
der the terms of Makoul’s contract to
produce summer rock concerts for
the next three summers, Harrisburg
receives a flat permit fee of $1,000 per
concert or 5% of the gross receipts,
whichever is greater. Makoul must
also pay the city 25 cents for each
ticket sold.

In addition, Makoul gives the city
a percentage of the profits earned by
the concession stands set up on the
island for the concert.

It is expected that Makoul Pro-
ductions will promote about six to
eight concerts on the island venue
this first summer.

HAIRCUT ONE HUNDRED
Civic Auditorium,
Santa Monica, Calif.
Admission: $9.00

From the look of the audience—fashionably
tossed hair, headbands and bermuda shorts—
one could be forgiven for thinking the Haircut
One Hundred performance July 24 was actually
a fashion designers' convention. Not all the
fashion was in the audience, as this sextet (aug-
mented by two horn players) came out in its
“Brideshead Revisited’-meets-preppie  best.
Fortunately, the group has the musical chops to
match its taste in attire.

Mixing exuberant, youthful pop with simple
yet effective jazz and Latin rhythms, Haircut
One Hundred is by far the most approachable of
the new British dance bands. No existential
angst. No urban despair. Those looking for a trip
through Dante’s Inferno be forewarned: don't go
to a Haircut One Hundred show. The 75-minute,
13-song set—with "Favorite Shirts” and “Love
Plus One” performed twice—fit the summer
mood perfectly. When singer/guitarist Nick Hay-
ward crooned "Does anybody seem to be in
love?" repeatedly at the end of “Love Plus
One,” one could almost believe that good guys
always win and that candy does grow on trees.

Accompanying the buoyant goodtime music
were an impressive lighting system and a minor
special affect: artificial snow fell during “*Snow
Girl.”" 1t all added up to an apealing show for the
capacity crowd of approximately 4,000 who
danced the entire evening.

Haircut One Hundred's lightweight mix of
jazz, rock and funk does not add up to the kind
of performance that leaves a soaring impression.
No one in the band has a riveting personality
(though they do appear to be having a good
time) and the music is (perhaps intentionally)

Blondie Tour Is Big Production

® Continued from opposite page
structionism, real severe lines, the
look of a fire escape, for lack of a
better description. With the laser, it
has a futuristic constructed look,
which is what the music happens to
be,” he says.

But, says Gannon, since the whole
thing is functional, it is less bulky,
and hence cheaper to transport.
Blondie’s staging, light and sounds
can all fit into two 44-foot tractor-
trailers and one 24-foot truck.

“We will be playing a number of
different types of places, but every-
where you have to make the stage as
big as the venue. Because if it isn’t,
the performers shrink,” says Gan-
non.

Blondie’s sound system is being
leased from Journey and Gannon
says there are 400 lamps being used
in the light show. Ten of them are
computerized follow-spots, set espe-
cially for the shows.

“The idea is to add to excitement

of the concert format but not to over-
produce. The production should not
be more important than the artist.
It’s a vehicle for the artist to get out
there,” he adds.

The lasers on the tours will pro-
vide “reality visuals,” says Gannon.
The lasers will draw a picture of the
“The Hunter” album cover, and
then show a picture of an animal
and a hunter. There will be various
computer graphics and a story line
developed.

Gannon won’t say what the pro-
duction budget for the tour is. “We
are trying to be as economical as we
can in the sense of what we are try-
ing to get out of it. But there has
been a lot of money spent. The prob-
lem is in the last couple of years all
the cost factors have skyrocketed.
Years ago, this would have been an
exorbitant budget, yet I feel that we
are taking care spending every
penny. But, boy, the costs are just
mounting up,” he says.

 TalentInAction |

Joyously disposable. This is the kind of show
which may soon be forgotten but when it is re-
membered, it will be done so with a pleasant
smile. CARY DARLING

AL JARREAU
DAVID SANBORN
Mud Island, Memphis

Admission: $10

Mud Island's newly opened 4,300-seat am-
phitheater was filled to capacity July 18 when Al
Jarreau and company performed an impressive
hour and 45 minutes of contemporary, punching
jazz. Jarreau, who has finally gotten the recogni-
tion he deserves, charmed everyone with his en-
thusiastic renditions of “Distracted,” ""Closer To
Your Love,” “Easy” and “Spain” among others.
His performance of tunes mainly from his fast
two albums, “Breakin’ Away” and “‘This Time,”
seemed to satisfy the audience completely.

Even though Jarreau has the ability to be a
band within himself at times, he brought with
him his long time accompanist and writing
companion Tom Canning on keyboards along
with other band members Alex Acuna, George
Hawkins, Malando Gassama, and Tom Kellock.
The group of fine musicians followed Jarreau’s
lead like a shadow.

The crowd, which remained on its collective
feet throughout half the show, was thrilled to
hear Jarreau's first top 20 single, “We're In This
Love Together,” but even more eagerly awaited
was “Teach Me Tonight,” a 1953 Gene De Paul
and Sammy Cahn song from “Breakin’ Away.”

Jarreau encored and ended with a 10-minute
version of ““Roof Garden.”

Opening for Jarreau was famed studio musi-
cian David Sanborn who had no trouble warming
up the audience. Sanborn and band members
Hiram Bullock (who is also a member of the
“Late Night with David Letterman” band), Mar-
cus Miller, James “Sugar Bear” Skelton, and
Buddy Williams hit the crowd with a consistently
tight and energetic 45-minute set. ERIN MORRIS

Survey For Week Ending 8/7/82

The following are among the top concert grosses nationwide reported through the survey week. Inctuded are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of seliouts and
dates(s).
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o FOREIGNER, LOVERBOY, JOAN JETT & THE BLACKHEARTS, BLUE OY-
STER CULT, TAXX1—$640,524, 39,939 (42,000 capacity), $18 & $16, Alba-
tross Prods./Double Tee Promotions, Univ. of Ore. Autzen Stadium, Eu-
gene, July 25,

o FOREIGNER, LOVERBOY, JOAN JETT & THE BLACKHEARTS, BLUE oY-
STER CULT, BRYAN ADAMS—$635,352, 38,201 (70,000), $18.50 &
$16.50, Albatross Prods., Kingdome, Seattle, July 23

® WILLIE NELSON, WAYLON JENNINGS, JESSI COLTER, DELBERT
McCLINTON, HEARTS ON FIRE—$525,000, 30,000, $20 & $17.50, Charlie
Magoo Prods., Spartan Stadium, San Jose, Calif., sellout, July 25.

® ASHFORD & SIMPSON, KOOL & THE GANG, STEPHANIE MILLS, PEABO
BRYSON, PATRICE RUSHEN—$203,405, 13,312 (18,500), $15 & $12.50,
Michael A. Rosenberg Presents/Brotherhood Attractions/Welcome Con-
certs Int'l, Richfield Coliseum, Cleveland, *‘Budweiser Superfest,” July 24.

e ELTON JOHN, QUARTERFLASH—$174,079, 15,558, $11.50& $9.50, Cross
Country Concerts, Hartford Civic Center, sellout, July 24.

e ELTON JOHN, QUARTERFLASH—$173,851, 15,147, $12.50 & $10.50,
Brass Ring Prods./Coast to Coast Prods., Omni, Atlanta, sellout, July 20.

e VAN HALEN, AFTER THE FIRE—$166,000, 16,000, $10.50 & $9.50, Ruf-
fino-Vaughn Prods., Birmingham (Ala.) Jefferson Civic Center, sellout, July
22.

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, JERRY
SEINFELD—$157,010, 10,523 (12,803), $15.50 & $13, C.K. Spurlock, Hol-
lywood (Fla.) Sportatorium, July 6.

e VAN HALEN, AFTER THE FIRE—$153,890, 14,941, $10.50 & $9.50, Beach
Club Concerts/Cellar Door Prods., Miss. Gu!f Coast Coliseum, Biloxi, seli-
out, house attendance record, July 24.

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, JERRY
SEINFELD—$148,537, 10,319, $15 & $12.50, C.K. Spurlock, Hirsch Memo-
rial Coliseum, Shreveport, La., sellout, July 16.

o HEART, JOHN COUGAR—$123,969, 9,000, $13.50 & $12.50, Feyline
Presents, Red Rock Amphitheatre, Denver, sellout, July 20.

o BARBARA MANDRELL, RICKY SKAGGS—$122,000, 17,000, $10& $7, Var-
nell Enterprises/in-house promotion, N.D. State Fair Grandstand, Minot,
two sellouts, house attendance record, July 24.

® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, JERRY
SEINFELD—$119,529, 7,838, $15.25, C.K. Spurlock, Lake Charles (La.)
Civic Center, seliout, July 15.

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, JERRY
SEINFELD—$119,442, 8,221, $15 & $12.50, C.K. Spurlock, Bayfront Cen-
ter, St. Petersburg, Fla., sellout, July 8.

o O'JAYS, ATLANTIC STARR-$116,512, 9,000, $13.50, Al Haymon
Presents/PMJ & Assoc., Paramount Theatre, Oakland, Calif., three sell-
outs, July 15-16.

o CHEAP TRICK, ALDO NOVA, AXE—$112,812, 12,348, $10 & $9.50, Stone
City Attractions, San Antonio (Texas) Convention Center Arena, sellout,
July 24.

® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, JERRY
SEINFELD—$112,575, 7,505 (8,000), $15.50 & $13, C.K. Spurlock, Lee
CountyCivic Center, Ft. Myers, Fla., July 7.

e RICK JAMES, ONE WAY, DAZZ BAND—$112,059, 11,000 (12,000), $11.50
& $10.50, Al Haymon Presents/PH Entertainment, Municipal Auditorium,
Mobile, Ala., July 17.

e 0'JAYS, ATLANTIC STARR—%$108,729, 8,054 (9,000), $13.50, Al Haymon
Presents, Santa Monica (Calif.) Civic Center, three shows, July 17-18.

® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, JERRY
SEINFELD—$102,405, 6,827 (7,000), $15, C.K. Spurlock, Asheville (N.C.)
Civic Center, July 11.

o RICK JAMES, ONE WAY, DAZZ BAND—$101,682, 10,000, $10.50 & $9.50,
Al Haymon Presents/Sun Song Prods., Jacksonville (Fla.) Coliseum, sell-
out, July 16.

o VAN HALEN, AFTER THE FIRE—$99,531, 9,752, $10.50 & $9.50, Beach
Club Concerts/Cellar Door Concerts, Knoxville (Tenn.) Coliseum, sellout,
July 20.

o HEART, JOHN COUGAR—-$93,242, 9,202 (10,000), $10.75 & $9.75, Feyline
Presents, Casper (Wyo.) Events Center, July 19.

o PETER, PAUL, & MARY—$92,732, 6,703 (9,000), $13.50 & $12.50, Feyline
Presents, Red Rock Amphitheatre, Denver, July 18.

e PAT METHENY GROUP, JEFF LORBER FUSION, LEO KOTTKE—$89,411,
7,619 (9,000), $11.50 & $10.50, Feyline Presents, Red Rock Amphitheatre,
Denver, July 24.

® JOHNNY MATHIS, HENRY MANCINI—-$87,532, 5,859, $15 & $12.50, Jam
Prods./in-house promotion, Peoria (lil.) Civic Center, sellout, July 25.

® RICK JAMES, DAZZ BAND—$85,000, 8,000, $10.50 & $9.50, Al Haymon
Presents/Sun Song Prods., Augusta (Ga.) Civic Center, sellout, July 18.

o BARBARA MANDRELL, RICKY SKAGGS—$83,000, 8,800, $10.50 & $9.50,
Varnell Enterprises, Rushmore Plaza Civic Center, Rapid City, S.D., country
house attendance record, sellout, July 23.

o JAMES TAYLOR, KARLA BONOFF—$77,000, 7,000 (9,200), $11.50 &
$10.50, Ruffino-Vaughn Prods., Providence (R.1.), Civic Center, July 21.

o CAMEO, LAKESIDE, SKYY, SOULSONIC FORCE—$75,064, 7,300 (9,500),
$11 & $10, Al Haymon Presents, Public Hall, Cleveland, Ohio, July 16.

o RONNIE MILSAP, STELLA PARTON—$75,000, 7,261, $11 & $10, Varnell
Enterprises, Pine Knob Music Theatre, Detroit, sellout, July 23.

o KANSAS, SURVIVOR—$73,821, 6,711 (8,992), $11, Beaver Prods., Tulsa
(Okla.) Assembly Center, July 23.

o AL JARREAU, DAVID SANBORN—$66,119, 5,848 (6,010), $12 & $10.50,
Contemporary Prods., Kiel Opera House, St. Louis, two shows, July 23.

o KANSAS, SURVIVOR—$64,770, 7,515 (9,900), $9 & $8, Cumberland Con-
certs/Sound Seventy Prods., Municipal Auditorium, Nashville, July 20.

o HEART, JOHN COUGAR—$63,333, 5,117 (6,500), $13 & $12, Bill Graham
Presents/KOZZ Radio, Reno (Nev.) Centennial Coliseum, July 22.

o SCORPIONS, IRON MAIDEN, GIRLSCHOOL—$62,333 (Canadian), 4,953
(7,500), $13.50 & $12.50, Perry Scope Concerts/John Bauer Concerts,
Civic Coliseum, Vancouver, B.C., July 21.

o SCORPIONS, IORN MAIDEN, GIRLSCHOOL—$61,825 (Can.), 4,822
(5,000), $13.50 & $12.50, Perry Scope Concerts/Donald K. Donald Prods./
Concert Prods., Int’l, Kinsmen Fieldhouse, Edmonton, Atia., July 23.

® RICK SPRINGFIELD, RUMORS—$58,778, 6,140, $10 & $9, Sunshine Pro-
motions, Knoxville (Tenn.) Coliseum, sellout, July 24.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publi-
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120; Ancil Davis in New York at 212/
764-7314; or Hedy Weisbart in Los Angeles at 213/273-7040.
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Dance Trax

By BRIAN CHIN

Klein & M.B.O.’s “Dirty Talk” (Siamese/Canada) has developed into the
year’s most durable underground hit since it appeared in the U.S. late in April.
Produced in Italy by Zanza Records, an offshoot of Baby, the original label of
D.D. Sound and Harry Thumann, the cut’s smooth synthesizer drone and
weirdly catchy laughing effects hooked a broad audience of black and gay DJs
immediately, despite an unusually high price tag. (The Zanza pressing, offer-
ing four mixes of the same cut, was billed as a “mini-LP.”)

But unlike the vast majority of imports, “Dirty Talk” was not picked up im-
mediately for domestic distribution (as were Yazoo, Linda Taylor, Junior and
Soft Cell, for example), nor did it peter out when supplies became exhausted
(Beggar and Co., Atmosfear and countless others). Instead, it began picking up
local radio play and retail sales while still, strictly speaking, an import. Signed
by Siamese, a nominally Canadian label run by Bebby Miller, a Long Island,
New York-based distributor, and available widely in America at only mar-
ginally higher prices than domestic product, “Dirty Talk” started playing on
disco-mix hours on all of New York’s urban contemporary stations and crept
into more normal rotation, with resultant sales reaction to a wide crossover au-
dience.

Despite the absence of any “promotion” other than service of the record to
local radio stations and key retailers, “Dirty Talk” continues to be the hotitem
it was three months ago, and according to Miller, has already matched the
long-term sales of other dance-cult hits on Siamese, such as “Magnifique” and
Amanda Lear’s “Follow Me,” by virtue of its far broader audience base, which
Miller likens to that of Imagination’s “Just An Illusion” or the original Human
League “Don’t You Want Me” import. Siamese will issue a remixed version of
the record in the near future.

* kK

Brief notes on new and upcoming records: Yazoo is proving itself any-
thing but a one-hit act with “Don’t Go,” another fine techno-pop /r&b fusion,
which, like “Situation,” is off to a hor start at specialist retailers, on a Mute/
U K. [2-inch which includes two mixes of the song. The Yazoo album is sched-
uled for late August U S. release on Sire. . . . Other untraditional music: Fash-
ion’s two recent import singles, “Move On” and “Streetplayer,” have been cou-
pled on an Arista 12-inch for the U.S. market; both are highly focussed, often
pointed juxtapositions of acoustic and synthetic sounds. Romanelli’s “Chain
Reaction” (21 12-inch, through PolyGram) is the first out-and-out Eurodisco
record to be released through an American major label in ages; it’s a very good
instrumental piece, co-mixed by John Luongo and priced at $1.99.

* Kk K

Mainstream music: Barry White’s “Change” (Unlimited Gold 12-inch) is
something of a revival for his sound, tighter and harder, and retaining his
slight Latin flavor. . . . David MacPherson’s “You Can’t Stop” (Sam) is a soul
throwback vocally, punched up with hard r&b riffing and updated (particu-
larly on the “fierce” instrumental flip, mixed by Shep Pettibone) with a battery
of sound effects that generate lots of drive. . .. Two crossover sleepers are turn-
ing into substantial black and club crossovers: Steve Miller Band’s “Abra-
cadabra,” just reserviced to clubs in its full 5:10 album length, and Daryl Hall
and John Qates’ “Your Imagination” (RCA 12-inch), which broke primarily
through radio. ... Just out: another summertime gem produced by Bert Reid,
“Rock the Beat” by the Jamaica Girls (Becket 12-inch), who backed up Den-
roy Morgan’s sterling “I’ll Do Anything For You.” Both vocals and arrange-
ment caress the ear, and a subtle but rootsy reggae rhythm slips in and out
seamlessly at the verses. It’s a daring idea, brought off with great style and
polish.

Non-Stop Video Will Roll At Revolver

® Continued from page 36
the video material. This will allow
them to choose from various artists,
song title or themes with relative
ease. “If a guy wants to do a theme
on a specific topic, he can just punch
in the word in the computer and it
shows the artist and the song (ti-
tles),” explains Sukman.

Club deejays also have freedom to
set particular moods or mixed pat-

terns. There are three deejay shifts
daily—the video music will be pro-
grammed from noon until 2 a.m.—so
the expectation is that the varied
styles and techniques will add fresh-
ness to the material.

“A customer may never come in
twice and see the same show,” says
Sukman, who has gained experience
working at other video discos in the
Los Angeles area.

Venues

Gabriel’s Music Arts & Dance Festival Is $ Disaster

LONDON—An ambitious inter-
national festival devised by former
Genesis star Peter Gabriel, held July
16-18 in rural Shepton Mallet, has
ended in financial disaster.

The first World Of Music Arts
And Dance event was meant to pro-
vide “a meeting place for artists
from all over the world, and an op-
portunity for Western artists to pay a

ditions that have inspired them,” in
Gabriel’s words.
Acts ranged from the Drummers
(Continued on page 64)

We have a complete selection of
all U.S.releases and all import
discorecords. We also export to
foreign countries.

White & Black—Taffy

Don'l Go— Yazoo

Signed Sealed Delivered (Remix)
Disco Kicks (Remix)—Boystown Gang
Jump Shout (Disconet Remix)—Lisa
DADADA-Trio

War Child (Remix)—Blondie

DISCO 12" —
U.S. & Imports

(WHOLESALE FOR STORES)
USA - Canada * England « Germany
Italy « France « Holland

Some of our brand new releases are:
U.S. & Canadian 12"

Make My Feet Wanna Dance—Motion
Call Girl—Nanette Workman

King of Castles (Remix)—Vera

Stand Me Up—Punkin Machine

Just Be Yourself (Hot Trax Mix)—Nite
Life Unt.

Hot Plate 6

Street Level—Zinc

Under the Boardwalk/ Lorelei
(Remix)}—Tom Tom Club

You Shouldn‘t Do Me Like That—Jan
Miles

Follow the Brightest Star—Voyage

City of Night—Rational Youth

Passion (Remix)—Flirts

I'm So Hot for Y ou—Bobby O

Can't Believe—Nancy Martinez

My Heart's Not In It—Brenda Jones

Darladita Da A Da—Tanya

Love Is Just A Game—Judy B

Do You Want To Funk—P. Cowley/
Sylvester

Video Game—Alien

I've Got To Break Away-—Vannati

Ask Me—Carol Giani

Stoned Love—Sweet Brand

Make Your Body Move—J.R.'s Machine

Call or write for our
free store list of
available imports. All
orders are shipped
immediately UPS.

Love's Got A Hold On Me—Kelly Marie

itchy Witchy— Arduini

Mama Told Me—Fantastique

That's the One (Remix)—Siim Williams

Desert Place (Remix)—Twins

Get Oft My Cloud (Remix)—D.D. Wopp

Super Star (Synthesizer Mix)—Bob
McGilpin

Girls Are Back In Town (Remix)—
Risque

Super Lady—Katmandu

Dirty Talk—Klein & MBO

Take Your Time—Disco Circus

windsurfing—-Lazer

Moody—ESG

Dance. It's My Life—Midnight Powers

Call All Boys (Remix)—The Fiirts

Native Love (Can. Mix)—Divine

Cold Life/Prymetal— Ministry

Dance With Me (Remix)—Nite Life Unl.

IWanna Dance (Can. Remix)—Kat
Mando

Key West/Walkman—Kassa

European Import 12"
Feel Me—Blanc Mange

Dynamite—Vanessa
Abracadabra-Steve Miller

Ute Without You—Expansive

Living It Up—Revelacion/Cerrone
Man From Colours—Wanexa

Too Late (remix)—Junior

Haven't We Met Somewhere—Telex
Orums On Fire—Gazuzu

It's Allright—Gino Soccio

Let It Whip (remix)—Dazz Band
Language Problems— Lectnc Guitars
Fools Are Friendly—Xclusiv

| Need Love—Capricorn

Radio Staton—Rockets

Rock Your Baby—Julius Green
Robot Is Systematic—L ectric Workers
All Nighttong—B.B. Band
ImportLP's

Fiower

Mother F (Matra Remixes)

Human League Orch (Remixes)
Jive Rhythm Tracks

Dance Disco Express

Ratlonal Youth

IMPORT O DISC RECORDS

40 SOUTH MALL. PLAINVIEW. NY 11803
(516) 694-4545 TELEX 4758158 IMPT-DISC
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SO FINE-Howard Johnson—A&M (12 inch)

Survey For Week Ending 8/7/82

Billboard -
Dance/DiscoTop 80
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TITLE(S), Artist, Label

TITLE(S), Artist, Label

| RIGHT ON TARGET—Paul Parker—

Megatone (12 inch) MT101

SP-12048

PLANET ROCK-Soul Sonic Force—Tommy Boy
(12 inch) TB-823

GLORIA—Laura Branigan—Atlantic
(12 inch*) DMD 338

FACE TO FACE-Gino Soccio
—RFC/Atlantic (LP All cuts)

KEEP ON/YOU'RE THE ONE FOR ME-D. Train—
Prelude (LP) PRL 14105

SITUATION-Yazoo—Sire
(12 inch®) BSK 0-29950

109 (GIVE ME SOMETHING | CAN REMEMBER)—
Chas Jankel—A&M (12 inch) SP-17196

DO | DO-Stevie Wonder—Tamla
(LP cut) 6002TL2

DANCE WIT' ME—Rick James—Motown
(12 inch*)

BABE, WE'RE GONNA LOVE TONITE—Lime —Prism
(12 inch) PDS 435

LOVE IS IN CONTROL—Donna Summer—Geffen
(12 inch) GEF 7-29982

COMBAT ROCK—The Clash—Epic
(LP) FE 37689

FEELS GOOD~Electra featuring Tara Butler—
Emergency EMDS (12 inch) 6527

THANKS TO YOU-Sinnamon—Becket
(12 inch) BKD 508

LIVE IT UP-Time Bandits—Columbia
(12 inch) 44-022829

| RAN-A Flock Of Seagulls— Jive/Arista
(12 inch) JIVE T14

DISC CHARGE-Boystown Gang—Moby Dick
(LP all cuts) 241

YOU AND ME JUST GOT STARTED—Linda Taylor-
Prelude (12 inch) PRLD 629

LOVE YOU MADLY~-Candela—Arista
(12 inch) CP 715

LET {T WHIP-Dazz Band—-Motown (LP/7 inch)
6004ML/1609M

CAT PEOPLE (PUTTING OUT FIRE)—David Bowie-
Backstreet/MCA (LP) BSR-6107

OVER LIKE A FAT RAT—Fonda Rae—Vanguard
(12 inch) SPV-55

I'M A WONDERFUL THING BABY/I'M CORRUPT/

ANNIE I'M NOT YOUR DADDY-Kid Creole and The
Coconuts—Sire (LP) SRK 3681

DIRTY TALK—Klein & MBQ—Zanza
(12 inch*) Import

JUST AN ILLUSION -Imagination—MCA
(12 inch) 13957

| LOVE A MAN IN A UNIFORM—Gang Of Four—
Warner Bros. (LP) WB1-23683

STORMY WEATHER—Viola Wills—Sunergy (12 inch)
SNG 0001

INSIDE OUT—Odyssey—RCA (12 inch)
PD-13218

MY HEART'S NOT IN IT—Brenda Jones—Wave
(12 inch) DL 1215

LOVE PLUS ONE-Haircut One Hundred—Arista
(LP) AL6600

KEEP IN TOUCH (BODY TO BODY)~Shades Of
Love—Venture (12 inch) VD-5021

IN THE NAME OF LOVE—-Thompson Twins—Arista
(12 inch) CP 712

DO WHAT YOU WANNA DO-The Cage with Nona
Hendryx—Warner Bros. (12 inch®) 0-29969

SOONER OR LATER/DON'T STOP WHEN YOU'RE

HOT-Larry Graham—Warner Bros. (LP) WBS-50065

DON'T YOU WANT ME/OPEN YOUR HEART—Human
League—A&M (LP) SP4892

| WANT CANDY—-Bow Wow Wow—RCA
(LP cut) CPL1-4314

DEETOUR-Karen Young—Atlantic
(12 inch) DMD-4829

ALL NIGHT LONG~-B.B. Band—Zanza (12 inch*)
Import

WALKING ON SUNSHINE—Rocker's Revenge—
Streetwise (12 Inch) 2203

JUMP TO IT—Aretha Franklin—Arista

(12 inch) CT-718
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EARLY IN THE MORNING—Gap Band—Total
Experience (12 inch) PED-701

| REALLY DON'T NEED NO LIGHT—-Jeffrey Osborne—
A&M (LP) SP-4896

DANCING IN HEAVEN (ORBITAL BEBOP)—Q-Feel—
Jive/Arista (12 inch) BJ 12004

TORCH/INSECURE ME-Soft Cell-Some Bazarre
Sire (12 inch) 1-23694

CUTIE PIE-One Way—MCA
(LP cut) MCA 5279

STREET CORNER-Ashford and Simpson—Capitol
(12 inch) 8528

HAPPY HOUR/KEEP ON MOVING'/KEEP IT IN THE

FAMILY-Deodato—Warner Bros. (LP) Bsk 3649

TAKE SOME TIME OUT FOR LOVE-Salsoul
Orchestra—Salsoul (12 inch) SG-372

BACKTRACK—Cerrone—Pavillion (12 inch) 429-
02961

IT'S PASSION—The System—Mirage (12 inch) DM-
4837

PASSION-The Flirts—"0" Records & Visuals OR-
716-A

SHE CAN'T LOVE YOU—Chemise—Emergency (12
Inch) EMDS-6528

DO YOU WANNT FUNK-Patrick Cowley Featuring
Sylvester—(Megatone) (12 Inch) MT 102

LOVE CASCADE/A WAY YOU'LL NEVER BE—Leisure

Process—Columbia (12 Inch) 44-02989

IT SHOULD HAVE BEEN YOU—Gwen Guthrie—Island
(12 inch) DMD 344

SKI CLUB OF GREAT BRITAIN—Haircut One
Hundred—Arista (12 inch)

VACATION—The Go-Go's—IR.S.
(12 inch) SP-70031

WORD UP-Legacy—Brunswick
(12 inch) D22

LOVE NEVER LOOKED BETTER-Trilark—Handshake
(12 inch) 4W9-2981

WHITE WEDDING-Billy Idol—Chrysalis (12 inch)
ETC 5002

GO BANG! #5-Dinosaur L—Sleeping Bag (12 inch)
SXL-0

LET'S ROCK OVER AND OVER—Feel—Sutra (12 inch)
SUD 008

THE MESSAGE—Grand Master Flash—Sugar Hill
(12 inch) 584

EYE OF THE TIGER-Survivor—
Scotti Bros. (LP) FZ 38062

DON'T TURN YOUR BACK ON LOVE—Freddie
James—Arista (12 inch) CP 716

REDD HOTT—Sharon Redd—Prelude (LP-all cuts) PRL
14106

DANCE FLOOR—Zapp—Warner Bros. (LP) WBL-
23583

CHECKING YOU OUT—Aurra—Salsoul (12 inch) SG
369

ABRACADABRA-The Steve Miller Band—Capitol (LP)
ST-12216

X-RAY VISION—Moon Martin—Capitol (LP) ST-12200

MUSIC TURNS ME ON-Sparque—West End
(12 inch) WE 22141

MUSIC FOR BOYS—The Suburbs—Twin-Tone
(12 inch) TTR8217

THE GIRLS ARE BACK IN TOWN/STARLIGHT—
Risque—Importe/12 (12 inch) MP 317

COLD LIFE/I'M FALLING/PRYMENTAL—The
Ministry—Wax Trax (12 inch) 110072 XA

STANDING ON THE TOP—The Temptations featuring
Rick Yames—Gordy (LP) 606008GL

DON’'T STOP YOUR LOVE—Booker T-A&M
(12 inch*) SP-17188

NON-STOP—Tina Fabrik—Prism
(12 inch) PDS-430

TALK TALK—Talk Talk—EMI
(12 inch®) Import

1 JUST WANNA (SPEND SOME TIME WITH YOU)-
Alton Edwards—Columbia (12 inch) 44-02800

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.

“non-commercial 12-inch

Superstars are awarded to those products demonstrating the greatest audience response on 15 U.S. regional disco lists. (Prime Movers).

# Stars are awarded to other products demonstrating significant response.
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tribute of thanks to some of the tra-
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WHAT’S THE
INTERNATIONAL
BUYERS GUIDE
ALL ABOUT?

CHECK THE 1982-83
CONTENTS PAGE:

The biggest
and most used
reference source that .~ e

brings response, all year long. e

Publishing date: September, 1982
Advertising closes: August 13, 1982

You’re already in it, but to be in it big, call to reserve your ad space:

East Coast/Midwest (212) 764-7356 Texas/Oklahoma (213) 349-2171 France 1-745-1441 Mexico/Latin America (905) 531-3907
West Coast (213) 859-5316 Australia/S.E. Asia: Sydney 4362033 ltaly 28-29-158 Spain: Madrid 429-9812
South (615) 748-8145 Canada (416) 365-0724 Japan (03) 498-4641 United Kingdom: London (01) 439-941 1

Billboard.
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Masterworks Gets ‘New Look’

Changes Involve Packaging, Advertising, Promo Aids

By IS HOROWITZ

NEW YORK—CBS Masterworks
goes to market with a new look next

month. Capping some two years of

research and planning, the program
secks to achieve a new visual identity
for the label that will encompass
packaging, advertising and in-store
promotional aids.

At the same time, CBS will reposi-
tion classical digital product within
the Masterworks frame, leaving the
audiophile Mastersound label a ve-
hicle solely for half-specd mastered
items, at least as far as classics are
concerned.

The initial release incorporating
the new concept will ship to dealers
in September, with internal mcet-
ings scheduled for later this month
to alert CBS branch personnel to the
changes. Latter will relay details to
their accounts with the aid of spe-
cially prepared video prior to the
September releasc.

While jacket artwork will vary,
artist and title credits on the new
packaging will be uniformly posi-
tioned in the upper left quadrant
with the Masterworks logo prom-
incently displayed on top right. Cred-
its will be duplicated on the top
spine as well as the side for quick
identification in retail bins.

New labels have been designed
for all Masterworks, their royal blue
background cut through with a diag-
onal red stripe. All albums will be
protected by a clear, reusable heavy-
weight poly outer wrap. Inner
slecves, also lined with poly sheet-
ing, are of 12-point board to provide
added protection. The disk itself will
be of 122 gram Mastersound weight.

Bob Campbell, vice president of

marketing, Masterworks, says the
goal, over and above utilitarian at-
tributes, is to provide instant recog-
nition of the albums as Masterworks
product.

He adds that all major inter-

__ClassicalNotes

Sam Goody’s 43d Street store in New York
City undergoing a basement alteration to focus
in even more directly on classics. Results may
point the way to similar revisions in other of the
chain’s locations. .. . The Record Bar just com-
ing off a sale of CBS classics during which it of
fered members of its Connoisseur Club Great
Performances titles at $4.99 each, or three for
$12. Winners of Record Bar's current contest
drawing will receive scores and the digital Mas-
terworks recording of the Mozart Piano con-
certos Nos. 5 and 25, autographed by Murray
Perahia, the featured soloist.

Janet Baker, whose upcoming retirement
from the operatic stage received wide notice,
will be recorded this month in Gluck’s “Qrfeo ed
Euridice” by Erato. The opera, staged last month
at the Glyndebourne Festival, was the vehicle for
Dame Baker's farewell. . .. London records put-
ting the final touches on its massive promotion
that will coincide with the release of the movie
“Yes, Giorgio,” in which Luciano Pavarotti stars.
A soundtrack album and single are on the way.

International Book & Record Distributors in
New York is importing the EMI/U.K. digital
recording featuring Elizabeth Soderstrom in a
Richard Strauss program including the “Four
Last Songs.” International claims exclusive dis-
tributor rights for the disk in the U.S. for at least
three months. Album tists for $12.98, LP or
tape.

Being brought in by Brilly Corp. is the first
album in the new Nimbus series by the Hanover
Band, a collection of 29 instrumentalists, in pe-
riod authentic performances of Beethoven or-
chestral works. The conductorless group is
heard initially in the First Symphony and the
First Piano Concerto, the latter featuring Mary

Verney playing a Broadwood fortepiano dating
from 1798.

Maxim Shostakovich, son of the composer
now a US. resident, will conduct the Cincinnati
Symphony as guest next spring. ... Reynald
Giovaninetti will be the conductor of the Chi-
cago Symphony during its midwest seven-city
tour next month. The tour is funded in part by a
$150,000 grant from the Belf System. ... The
Internationat Conference of Symphony and Op-
era Musicians has created the Ralph Mendelson
Memorial Prize for a paper by a graduate stu
dent on labor relations of musicians in the sym-
phonic or operatic fields. Mendelson was a viola
player in the New York Philharmonic and a past
president of ICSOM.

Evidence of the troubled financial state of
some of the nation’s orchestras comes anew
with word that both the Florida and Kansas City
Philharmonics are disbanding. But, in what is
described by management of the National Sym-
phony as “an extraordinary display of coopera-
tion,” the Washington, D.C. orchestra players
have accepted a one-year freeze on wage in-
creases. This is one element in the orchestra’s
attempt to narrow the gap between earned in-
come and expenses estimated at $5.5 million
for next season.

Dell’Arte Records, the U.K. company whose
albums are distributed here by Fonodisc Inter-
national, has signed pianist Earl Wild. A min-
imum of five records are called for over the next
two years, with the first three to be cut this
month in New York. Transcriptions of Rachmani-
noff songs by Wild will make up one of the al-
bums. Another will feature works by Liszt and
Mendelssohn, among others, and the third the
cello sonatas of Faure with American cellist Pe-
ter Wyrich.

national affiliates contributed to the
research preceding creation of the
package design by Lou Dorfsman,
head of corporate design for CBS.
Campbell points also to con-
sistency in print advertising that will
herald new releases. These will all be
of similar proportion and type face.
although several themes will pre-
dominate, among them a monthly
new product ad: one dubbed “Clas-

sical Imperatives.” teaturing four of

the most commercial items in a new
release; another known as “Master-
works  Must-Haves,” plugging
strong catalog titles; and, finally, ads
devoted to a single artist and his new
and catalog recordings.

All of these ads can be blown up
for use in window displays or as
shopping bag stuffers, says Camp-
bell.

Dealers will also have access to a
new series of store posters, again fea-
turing unified art design, which are
adaptable as casels or to be hung.
These will be largely artist oriented,
the executive says.

Campbell would not comment on
how the new Masterworks structure
might affect pricing, since both digi-
tal and new analog product will now
fall under its banner. CBS has no
suggested list price, but its top line
classics are priced to the dealer at a
level equivalent to $9.98 albums,
with digitals the equivalent of $14.98.

Trade rumors have circulated that
CBS digitals may be reduced in
price to bring them closer competi-
tively to those charged for Poly-
Gram and Angel materiad. Camp-
bell, however, says that no such deci-
sion has yet been made, if indceed it
will.

Digital classics now carried in the
Mastersound line will gradually be
recycled into the new Masterworks
design, says Campbell. About 35 ti-
tles are involved. There is no plan to
convert older analog recordings,
however.

There are 11 new Masterworks al-
bums set for the pace-making Sep-
tember release, of which all but one
are digital. In addition, there will be
three imported box sets, plus two
half-speed classics in Mastersound.

Ten more “Great Performances”
albums will appear that month. The
mid-price line is unaffected by the
change in Masterworks. Low-price
Odyssey items will continuc to be re-
leased from time to time, Campbell
says.

coemar Ing. s. marcucc sr

telex: comint-i for coemar 330813

the light for success

coemar Is europe’s leading manufacturer in lighting
and speaal effects for nightciubs, loungues,

hotel halls, theaters, arenas, studios, auditonum hafls,
and every other place where entertainment is.

commercial office: via vaina 1, 20122 milano, italy

factory: via bonfigho 2, 46042 castel goffredo (mn)
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Baldwin Sets
‘Piano Library’

NEW YORK-Six pianists
whose performances have been
available on a number of labels
have joined in creating “The Es-
sential Piano Library,” a boxed
set of eight LPs and two piano
scores that is being marketed di-
rect by the Baldwin Piano and
Organ Co.

The artists are David Bar-11-
lan, credited with conceiving the
project, Jorge Bolet, Gilbert Kal-
ish, Ruth Laredo, Santiago Rod-
riguez and Earl Wild. Each has a
complete LP and contributes se-
lections (o the (wo remaining
disks, whose titles make up the
special folios published by Peters
International Editions,

Alan Silver, head of Connois-
seur Society, produced the set.
List price is $48. It is being made
available through more than 600
Baldwin outlets.
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TITLE, Artist, Label & Number

PACHELBEL: Kanon
Paillard Chamber Orchestra, RCA FRL 15438

WEEKS
AT 2:: 1

PACHELBEL: Canon
Academy Of Ancient Music (Hogwood), L'Ciseau Lyre DSLO 594

PLACIDO DOMINGO SINGS TANGOS: Plzcico Domingo
DG Digital 2536 416

JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
CBS Masterworks M 33233

THE TANGO PROJECT: Schimmel Sahl
Kurtis, Nonesuch Digital D-79030

BEETHOVEN: Violin Concerto in D
(Perlman, Guilini), Angel DS-37471

THE UNKNOWN KURT WEILL
Teresa Stratas, Nonesuch Digital D 79G:19

GLASSWORKS: The Philip Glass Ensembie
CBS FM-37265

A LITTLE STREET MUSIC
The Cambridge Buskers, DG 2536-414

STRAUSS: Alpin Symphony
Berlin Philharmonic (Karajan), DG Digital 2532 015

LUCIANO: Luciano Pavarotti
London PAY 2013

MAHLER: Symphony #2
Mathis, Soffel, London Philharmonic (T2nnstedt), Angel DSB 3916

MOZART CONCERT ARIAS
Te Kanawa, Vienna Chamber Orch. (Fiszher), London QS 26661

BACH: The Brandenburg Concertos (Marriner)
Philips 6769-058

HANDEL: Royal Fireworks Music
Academy of Saint Martin-In-The-Fields {Marriner), Philips 3500768

0 SOLE MIO: Neapolitan Songs
Pavarotti, London QS 26560

COPLAND: Appalachian Spring Suite; EI Salon Mexico; Fanfare For
The Common Man; Danzon Cubano
New York Philharmonic (Bernstein), CES Masterworks MY-37257

STRAVINSKY: The Rite Of Spring
Detroit Symphony (Dorati), London LDR 71048 (Digital)

JANACEK: Idyla; Miadi
Los Angeles Chamber Orch. (Schwarz) Ncnesuch D 79303

HOLST: The Planets
(Karajan), DG Digital 2532019

PICNIC SUITE
Bolling, Rampal, LaGoya CBS Masterwurks M37228

ANNIE'S SONG: Galway
National Philharmonic Orchestra (Gerfrarct), RCA ARL 1-3061

POPS AROUND THE WORLD (Digital Cvetures)
The Boston Pops Orch. (Williams) Philips 6514186

MIRELLA FRENI AND LUCIANO PAVARDTTI
Orchestra dell'Ater (Magiera), London JL 41009

BRAHMS: Violin Concerto
Perlman, Angel 37286

BOLLING: Toot Suite For Trumpet & laz: Piano
(Andre, Bolling), CBS SM 36731

60th ANNIVERSARY GALA
Stern, Perlman, Zukerman, New York Ph lharmonic (Mehta),
CBS Masterworks IM 36692

BOLLING: Concerto For Classical Guitzr and Jazz Piano
CBS FM-37264

ADORO (Popular Mexican Songs)
Placido Domingo, CBS FM 37284

BRAVISSIMO DOMINGO
Placido Domingo RCA CRL24139

THE BEST OF PAVAROTTI
Luciano Pavarotti, London PAV 2009

SHOSTAKOVICH: Symphony #14
Concergebouw Orchestra (Haitink), London LDR 71032 (Digital)

BEETHOVEN: Symphony #6
(Katsaris) Telefunken 6.42781

HAYDN: Symphonies #6, 7 And 8
Academy of Saint Martin In The Fields {Marriner), Philips 6514 076
(Digital)

VIVALDI: The Four Seasons
Virtuosi Di Roma (Fasano), Angel Rec Line R/L-32053

HANDEL: Water Music
Academy of Saint Martin-in-The-Fields (Marriner), Philips 9500691

SCHUMANN: Symphonic Etudes
Pogorelich DG Digital 2532036

DVORAK: Serenades Op. 22 & 24
Academy of Saint-Martin-in-the-Fields (Marriner), Philips 6514145

VIVALDI: Le Quattro Stagioni/The Four Seasons
London Orchestra (Kremer/Abbado), DC 2531 287

PIANO MUSIC OF CHOPIN
Vladimir Ashkenazy, London CS 721¢
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MARKETPLAGE

Check Type of Ad You Want
(] REG. CLASSIFIED: $1.45 per word—Minimum ad or-

AUGUST 7, 1982, BILLBOARD

der $29.00.

frequency.

ADS ONLY)

NAME -
ADDRESS.
CITY STATE

TELEPHONE.

EXPORTER & U.S.A.
WHOLESALER-ACCESSORIES
77,12, LP & TAPE. ALL LA-
BELS. BUY ELSEWHERE—PAY

MORE.

STRATFORD DIST. INC.
815 SECOND AVENUE
NEW HYDE PARK, NY 11040
NY—212-343-6920, 516-352-4200
800-645-6558 Telex 6852201

CUT-OUTS

8 Track and Cassettes
Our Specialty
It you are a distributor, rack job-
ber or exporter, contact J S J to-
day Call or write for free catalog
J S J DISTRIBUTORS

6620 W. Belmont, Chicago. 11l. 60634
(312) 286-4444

DELETIONS
RECORDS & TAPES
All Merchandise in Stock

Major Labels—Top Artists. Contact Bill
or Chariie Knapp for free catalog.

RAC-A-RECORDS
1801 S. Lumber, Chicago, IL 60616
Telex: 724389—Telespan (ATTRAR)

(312) 666-4120

THE NUMBER ONE SOURCE FOR

MEXICAN

LPs - CASSETTES - 8 TRs
ALL TOP LABELS & CURRENT HITS
NO JUNK

FREE TOP 1000 LIST

TOBISCO - 6144-A HWY 290 W - AUSTIN. TX 78735 J

ASSORTED LP’S
$249.00 PER THOUSAND ALL MADE
IN USA—50 DIFFERENT IN EACH BOX.
ALL CHARGES COLLECT—SEND BANK
DRAFT OR LETTER OF CREDIT.

GLOBAL RECORD SALES
3 Chepstow Street
Manchester, England M15EN
TELE: 061-236-5368/9
TELEX: 667822 SEND FOR LIST

[C] DISPLAY CLASSIFIED Ad. $60.00 per inch, 4 inser-
tions $54.00 per, 26 insertions $49.00 per, 52 inser-
tions, $39.00 per. Price discounts hased on consecutive issue

] (JOB) POSITION WANTED: $25 per inch.
[ ] REVERSE CHARGE: $6.00 per insertion. (DISPLAY

[] FOREIGN ADVERTISEMENTS: (Outside the u.s)
Regular $.75 per word, minimum ad order $22.00
DISPLAY CLASSIFIED ADS: $48.00 per inch, $40.00
if the ad runs 4 or more times.

] BOX NUMBER c/0 Billboard, $5.00 service charge.

| PAYMENT MUST ACCOMPANY ORDER |
AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS
[] Amer. Express

Check Heading You Want

ADDRESS ALL ADS: Biliboard Ciassified.

1515 Broadway. New York. N.Y. 10036

Phone: Jeff Serrette 212/764-7388
(800) 223-7524 Toll Free

All major credit cards accepted

[] HOME VIDEO [ BUSINESS

[] HAPPY BIRTHDAY OPPORTUNITIES
[ JOBS AVAHABLE [ REAL ESTATE
[] HELP WANTED [] FOR SALE

[ COLLEGES [ GOLDEN OLDIES

[ REHEARSAL SPACE

[ ANNOUNCEMENTS
[ OTHER

[] Diners Club

[JVisa
ZIP

Bank #

[[] Master Chg.

: FOR SALE

THE SURF PUNKS’ NEW LP!
LOCALS ONLY

The Surf Punks are back with their new LP,
LOCALS ONLY. Featuring the BIG HITS:
“Shark Afttack,” "Locals Only” and ‘‘No
Fat Chicks."” Music-To-Stuff-A-Wild-
Bikini-By. AVAILABLE EXCLUSIVELY
THROUGH GREENWORLD DISTRIBUTION.

Write, Call, or Telex for
Information and Catalogue
HABLAMOS ESPANOL

Greenworid Distribution
20445 Gramercy Place, Box 2996
Torrance, CA 90509-2896
Telephone: (213) 533-8075 (CA, A K., HI}
(800) 421-2095 (Toll Free)
Telex: (4) 5720103 ‘GREEN” (ITT System)

SATISFIED CUSTOMERS MAKE
PRICERITE ENTERTAINMENT
The “PROFESSIONAL" Exporters
you can RELY on.

LARRY SONIN, DIRECTOR
All Labels LP's & Cassettes
SPECIAL ORDERS/BACK CATALOG
NEW RELEASES/ALL KINDS OF MUSIC.
PRICERITE ENTERTAINMENT CORP.
507 FIFTH AVE., NEW YORK, NY 10017
212-986-6077 TELEX 425855 PRI-ENT
SUMMER SPECIAL ON ALL $8.98 list

.p/tape—$5.50 ea.
20 Years Experience
Dealers and Distributors Only!
PRICERITE ENTERTAINMENT CORP.
507 S5th Avenue
New York, NY 10017
(212) 986-6077 Larry Sonin

THE NUMBER ONE SOURCE FOR

TURKISH AND
ARABIC MUSIC

ON LPs AND CASSETTES

TOP ARTISTS AND HITS
BELLY DANCE

PRESSINGS MADE IN WEST GERMANY
EXPORT TO ALL
FOREIGN COUNTRIES

DEALERS AND DISTRIBUTORS ONLY
WRITE TO:

(visidi( )1a
HANSARING 102/ 5000 KOLN 1
WEST-GERMANY
TEL.: (02 21) 73 50 35, TELEX: 888 5159 tey d

|

(" N

SAME DAY SHIPMENT . . . and

LOW DEALER PRICES

...onLP's-CASSETTES -8 TRs
ALL MAJOR LABELS & CURRENT HITS

wri
TOP 1000 LIST
d price sche

TOBISCO - 6144 Hwy 290 W - AUSTIN, TX 78735

J

REAL ESTATE

FOR SALE BY OWNER-LOS ANGELES
area. 24 track, State of the Art Recording
Studio. Includes real estate with ample parking—
two studios. improved area suitable for a third
studio, well equipped maintenance shop, kitchen
area, client lounge and offices. All audio equp-
ment and furnishings. Call Phil Kayve (213)
508-5216.

STUDIO FOR SALE Ok LEASE-16 TRACK
studio and 4 unit apt. Studio excellent. Apt. needs
refurbishing. In Memphis. Terms negotiable to
qualified buyer. Box 7473, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

“THE BEST OF
SHIRLEY CEASAR”

17 songs LP or Cassette, T.V.
advertised including “No Charge”
(not drilled, not cut), $2.25 ea.

BLANKS: TDK C.D. 60—%1.10
MAXELL LN8—46—$1.10

(301) 546-1500
(301) 749-1505

BLOWFLY

Albums, 8-Tracks, and Cassettes now in
stock. Thousands of other titles availabie
at budget prices. Call or write for our free
giant cataiog

RECDRD-WIDE DISTRIBUTORS
1755 Chase Drive
Fenton [St. Louls) MO 63026
{314} 343-7100

[] MISCELLANEOUS
[] OISTRIBUTING SERVICES
[ (JOB) POSITION WANTED

Credit Card Number;

Expires.

Signature

ROTH R W T W BN W N O R R W RS DB BN BE O WS 4R BR W 15 9 50

REECS:
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"

Y corp. 312/298-5300

1233 Rand Rd. * Des Plalnes, L 600186 |

DYNAMIC NYC
DISTRIBUTOR

(Records, Video, Blank Tapes,
Video Games)
is

EXPANDING

We're looking for aggressive
sales people to cover N.Y.C.
N.J., LI, Conn.
Also out of state
sales reps needed.

BOX 7472
Billboard, 1515 Broadway
New York, NY 10036

——ATTENTION——

The largest distributor of records and tapes
in the Western hemisphere, making avail-
able to Mexico and Central America com-
plete American and European catalogs. We
have available for your use a listing of the
‘Top 200" as published in Billboard! We
have a complete selection of Jazz, Blues,
Rock, Country, Disco. Classical, New
Wave, all the music from all available cata-
logs. Take advantage of our fast service and
great fill. Prices? Compare! We're the best!
For immediate attention, contact our repre-
sentative in Mexico City, Sr. Salvador
Villarreal.
Call: 524-6096 or write 1o: 1632 Sud Insurgenies
Mexico 19, O.F.
You may aiso contact our home office in Los Angeles

f-iTIET

WILLIE NELSON
“Diamonds in the Rough”

never-before released album containing
the first 13 songs Willie ever wrote & re-
corded. Available on LP, CA & 8T from:

Delta Records, Box 225
Nacogdoches, TX 75961
(713) 564-2509
call or write tor free catalog

WHILE OTHER PEOPLE ARE RAISING
their pnices, we are lowenng ours. Major label L's
as low as 50¢. Your choice. Wnite for free listings
Scorpio Music, Box 391-BC, Cornwells Hts . Pa
19020, USA. Dealers only

ATTENTION SERIOUS MUSIC MINDED
people! Extensive collection of 45's & 78's avail-
able for the first time. Over 15,000 pieces! Spanning
1900-1982—all music categories included. Col-
lection file catalogued by artist, title and year.
Asking $35.000. Send S.A.S.E. for lact sheet to
Jensen, 4604 Anntana Avenue, Baltimore,
Maryland 21206.

www americanradiohistorv com

O & VIDEO
BOXES FOR
STEREO 8 & CASSETTES

12" Pilfer Proof Heights & form fit. Beautiful

Stock designs & custom printing.
IN STOCK—INSTANT SHIPMENT
Low Prices—Free Samples

PAK-WIK CORPDRATION
128 Tivoli St.. Atbany. NY 12207
{518) 465-4556 Collect

VHS & BETA BOXES

CHART RECORD
SERVICES

THE FASTEST, MOST DEPENDABLE
SERVICE IN THE WORLD

Attn: INTERNATIONAL RADIO STATIDNS. DISCOTHEQUES
and PRIVATE COLLECTORS.
Subscribe to our AUTOMATIC AIRMAIL SERVICE for 457,
LP's. and Cassettes from all the charts.

Special Orders Welcome

AIRDISC USA

P.O. Box 835, Amityville, N.Y. 11701

PRODUCT FOR SALE

GUITAR STRINGS, WHOLESALE PRICES,
50% discount, all brands. Free price catalog:
“String King,” Box 741, Syosset. NY 11791.

PHOTO ID. SEALED IN PLASTIC. ALL
states, provinces. 24 Hrs. Guaranteed. Free birth
certificate. Send $6 (2/$10), photo, name, address,
height, weight, hair, eyes, hirthplace and bhirth
date. Cardinal, 2071--376 Emerson, Jacksonville
FL. 32207

ANNOUNCEMENTS

SUMMER
SPECIAL

Run three (3) 1"
Advertisements

Consecutively
for $50 per insertion.

Call JEFF SERRETTE
AT 800-223-7524
FOR DETAILS

FREE
PROMOTIONAL
ALBUMS

Concert tickets, Stereos, etc. Information
please write:
BARRY PUBLICATIONS

477 82nd Street
Brooklyn, N.Y. 11209

RUN YOUR CLASSIFIED AD IN AMERICA'S
#1 Consumer Music Magazine, ABC audited.
$1.25 per word. Display $100.00 per column inch.
Major credit cards accepted. Call Cindy:
MUSICIAN Magazine, (617} 281-3110.

AVAILABLE NOW-AMAZING NEW MAN-
UAL ‘HOW TO GET THAT RECORDING CON-
TRACT’ wnte: STARMAKER, Suite 215, 9903
Santa Monica Boulevard. Beverly Hills, CA
90212.

TAPES

KEY to
ég‘sl;ette Sequrlt_y_!

CASSETTE SENTRY FEATURES
Model CS-1000 Casseite Sentry allows the
display of cassettes in your 8-track hand
hale display.
Model CS-2000 Cassette Sentry allows
open display for self service application.
Availabie in 12" or 8 9/16" lenglhs.
1. Moided with tough durable ABS piastic
Re useabie many times
2. Units are opened at checkout with a special key
3. Smple to use Economical and Solve
pre recorded cassette display problems
4. Customers have more freedom to shop
This generates additional sales
5. ANl necessary information s exposed while

cassetie (s secured in the Sentry Graphic
album Uitle and music progrdm

€S 2000
Pat Pending

Manufactured by

C & D SPECIAL PRODUCTS

Cherokee Trace industrial Park
309 Sequoya Drive
Hopkinsville, Kentucky 42240
Phone" (502)885-8088

PROFESSIONAL

R BLANK TAPE
) STOK BBASF

T MEMOREX

Custom Cut 8 Track and cassettes
90 difterent lengths in one minute in-

crements. Prices start at .85.
+ 8-T & Cass. Duplicators
- Low cost Shrink Wrappers
- Tape Players & Recorders
- Recording Supplies

CALL TOLL FREE
1(800) 237-2252
in Flonda call collect (813) 778-4442
BAZZY ELECTRONICS CORP.
3018 Avenue “C" Holmes Beach, Florida 33510
Master Card 8 Visa Welcome

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK
Direct from manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—bulk and reel
master tape trom 4" to 2
Cassette duplication available
brochure
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

WHY PAY MORE ? |
cassette sstrk blanks, 3m tape
1-45 any amount cass..61st gg

Cail for

46-60 any amount - 69 -
61-80 any amount - .75 101
81-90 any amount - .85 - 110

CASSETTE & 6TRK DUPLICATORS, CUSTOM
DUPLICATION, SHRINK WRAP & LABEL ADD25¢

TRACKMASTER inC
1310 South Dixie Hwy. West
Pompano Beach Fla.33060
Tel: (305) 943-2334

LOW COST CASSETTES
High-Speed Duplication
Std C-10, C-20, C-60 and C-80 high grade
cassettes with -or without box. Able to
supply any other length at competitive
prices. High speed duplication available

at lowest prices. Fast Turnaround.
(415) 962-0220
Mt. View, CA 94043

RECORTEC, INC.
475 Ellis St.

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

ES

RECORD MFG. SERVI s
ENT

SUPPLIES & EQUIP
RECORD PRESSING

45's AND LP's
COLORED VINYL
SPECIAL PACKAGING
QUALITY WORK
FAST SERVICE

Call Al Cohen for quotes

PeleR Pan’

INDUSTRIES
(201) 344-4214

POSTERS

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
1251-3 irolo St.

Los Angeles, Calif. 90006
(213) 732-3781

DEALERS ONLY

T-SHIRTS

TEE SHIRTS

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLS

EMPRIRE STATC BLDG. SUITE.SHO
350 SthAYL N.Y.10118(212) 594-0120

(Continued on page 46)

DEADLINES
FOR
FUTURE ISSUES

AUG. 14TH ISSUE—AUG. 2ND
AUG. 21ST

ISSUE—AUG. 9TH
AUG. 28th ISSUE—AUG. 16TH
SEPT 4TH ISSUE—AUG. 23RD
SEPT 11TH ISSUE—AUG. 30TH
SEPT. 18TH ISSUE—SEPT. 3RD
SEPT. 25TH ISSUE—OCT. 13TH
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® Continued from page 44

BUTTONS

—  OVER 60,000 DESIGNS!!
If you want to buy buttons from hucksters who
dabble in anything to make a buck, fine. If you
want to have the world's largest selection, new
designs weekly, 48-hour shipping, full return
policy with terms available, then let's talk!!
1982 Catalog now out! Patches. Stickers,
Keychains toolt Dealers only!
BUTTON MASTER, P.O. Box 129
Bridgeport, PA 19405
(215) 277-1966 (in Pa.)
1 (800) 523-1197 (national)

{415} 552-4199
., GAL S

ROBBIE BLUMENFELD & CO.
2408 SEPULVEDA BLVD. SINTE 104
MANHATTAN BEACH, CA 10284
(213) S46-2401

EQUIPMENT FOR SALE

ELECTRO-SOUND
MODEL 6000

Duplicator master and 8 slaves completely
recondiliont_ad, all farrite heads, tape pack-
ing arms, tape cleaning devices, many
spare parts with system, cassette and/or
8 track. Master $15,000. Slaves $6,000 ea.
Sell all or part.

ACCURATE SOUND CORP.
3515 Edison Way
Menio Park, CA 94025
{419} 365-2843 Telex: 34-8327

COMEDY MATERIAL -

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have 1t all FREE
information package. PETER PATTER, P.O
Box 402-B, Pinedale. CA 93650.

PROMOTIONAL
SERVICES

For your independent release or studio
demo. We sell 3 min. TV commercials in
Prime Time in L. A for $295.

MusiCable,,,

714-839-0331

LEGAL SERVICES

MUSIC LAWYER
Representing artists, publishers, managers,
producers and distributors. US and inter-
national negotiations. Contracts, copyright
law, litigation. joint ventures, business and
tax counseling.

HERMAN M. LEIBOWITZ

9 East 41st Street, New York, N.Y. 10017
(212) 697-6871

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Selection—Best Service—Best Fill
MAXELL - TDK + DISCWASHER - SONY
- MEMOREX - FUJI - ASTROCADE - SHURE
« AMARAY - SCOTCH * SAVOY - RECOTON
« EVEREADY * AUDIO TECHNICA + DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP * many, many

more!

SEND FOR FREE CATALOG
Al. ROSENTHAL ASSOCIATES
Dogt. A 1035 Lowis Or.. Warminster, PA 18974
DEALERS OMLY  [215) 441-0900
TOLL FREE ORDERING: (800) 523-2472

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL) _Also_largest selection of attractive
close-out offers—35 years of specialized
service to record and tape importers
throughout the world Overseas dealers and
distributors only
ALBERT SCHULTZ, INC.
116 W. 14th St, N.Y.. NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving im
porters with consolidation and per-
sonalized attention.

DARO EXPORTS, LTD.

1468 Coney Island Ave.
Brooklyn, N.Y. 11230

Cables: Expodaro

“GOSPEL. MUSIC MINISTRIES, INT'L.”
(GMM )—Pittsburgh Gospel Sound, Discovers,
develops and promotes gospel talent-orig. songs.
Bobby Fulton, 621 Highland Bldg., Box 1182,
Pittsburgh, PA 15230. (412) 382-5433.

SONGWRITERS

Here’s Your Big Chance !!

Production company seeks up-
tempo contemporary Top 40 type
songs as well as ballads for pos-
sible recording by male star.

Submit unreturnable cassette
and material to:

C.B.llI, INC.
6255 Sunset Bivd. — 11020
Hollywood, CA 90028

——— NEWSLETTER
SAGCRAMENTO SONGWRITERS
ASSOCIATION

Produce Award Winning Songs
Associate Producer

KATHY JAMESON

BRITISH THEATER ASSOC.
(916) 363-4352
Via/London, England

Retailing

® Continued from page 18

YOUu
You Are Coming

LPEmpire DR1114-15EC..... o $4.98
ZAHALAN, MARY LU
Think Of Me
LP Sefel SEF 1010. .. $9.98
CASEFC1010. ... ..$9.98

JAZZ

ANTHONY, RAY, ORCH.
Hooked On Big Bands
LP Aero Space RA1012

DAGRADI, TONY
Lunar Eclipse
LP Gramavision GR 8103
GAINEN, MAURY
Jazz Sunrise
LP Discovery DS855

GOSPEL

GREEN, AL

Precious Lord
LP Myrrh 6702

SONGWRITERS: NEED LEAD SHEETS?
Get them done by someone who guarantees pro-
fessional manuscripts. For detailed information
write: Carrara Lead Sheet Service, Box 3416, Oak
Park, I1.. 60603.

SONGWRITER: THE GUILD WAS ORGAN-
ized to help writers produce good songs and sell
them. We've been very successful in placement.
National Songwriters Guild, 2421 Walnut Rd,,
Pontiac, M1 48057.

B %

GOLDEN OLDIES
TRADING POST

;  "WANTED TO BUY,” “FOR SALE,” "SWAPPING"—
Use the headline that fits your need.

Regular Classified: $1.00 per word. Minimum $15.00,
Display Classified: $45.00 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
= 1515 Broadway, New York City 10036

FOR SALE

ORIGINAL ELVIS PRESLEY RECORDS
want US RCA EPs, Sun & RCA singles with
orig. covers, promo with covers mono LP’s.
Only in very good to mint condition. Also want
VHS NTSC video or rare audio tapes.. Send list
to Carlos Ares, Av. Libertador 13341, 1640
Martinez, Buenos Aires, Argentina.

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

OFFICE SPACE FOR LEASE

50'S WEST-UNUSUAL OFFICE SPACE,
charming floor—thru with garden. Separate street
entrace. Approximate 1500 Sq. Ft. Great Oppor-
tunity! Gotham Realty, (212) 838-4322.

EMPLOYMENT
OPPORTUNITIES
RADIO JOBS!

10.000 radio jobs a year for men and women
are listed in the American Radio Job Market
weekly paper. Up to 300 openings every
week!! Disk Jockeys. Newspeople and Pro-
gram Directors, Engineers, Sales people
mall, medium and major markets, all for-
mats. Many jobs require little or no ex-
perience! One week computer list $6.00.
Special Bonus, six consecutive weeks only
$14.95—you save $21.
AMERICAN RADIO JOB MARKET
6215 Don Gaspar Dept. 2
Las Vegas, Nevada 89108

POSITION WANTED

PRODUCERS! . . . JINGLE HOUSES!
BE FIRST!

DISCOVER NEW TALENT!
Versatile, enthusiastic, and dependable fe-
male singer/songwriter seeks work as lead
and/or background vocalist (handclaps,
etc.) on commercial LP, 45" & “12" inch
recordings, live performances, audio-visuat
productions, TV and movie themes, TV and
radio jingles (local & national). NY/Phila./
N.J. area. Write on letterhead for demo
cassette: KIMBERLY ROBERTS, 6445 Bel-
field Ave., Phlladelphla, PA. 19119.

MISCELLANEQUS

RECORDING ARTISTS: FOR THE MOST
dependable record promotion, call for Jim Wiggs’
Prairie Promotions, 1206 Public Sq., Benton,
Il. 62812. Most singles, $190 weekly. Ph. (618)
439-9573.

A

PROFESSIONAL SERVICES

HELP
WANTED THRES

the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIED

| o ADS
Something to sell or something
to tell, your message gets to
over 200,000 readers weekly.

Don't Miss Another Week!!!

caLL Jeft Serrette (TOLL FREE)
800/223-7524
NOW to place your ad
L (Use any major credit card.)

www americanradiohistorv com

New LP/ Tape Releases

THEATRE/FILMS/TV

THE BEST LITTLE WHOREHOUSE IN
TEXAS

Soundtrack

LPMCA-6112 .. ....$9.98
BTMCAT-6112.. . $9.98
CAMCAC-6112... .... .89 98

A MIDSUMMER NIGHT'S SEX COMEDY
Music From The Woody Allen Film

LPCBSSM37789....... ..... . No List
CASMT37789..... ..... .. ..No List
ZAPPED!
Soundtrack
LP Regency RY38-152 ... ... ...$8.98
BTTP38-152..... ... . $8.98
CACS38-152... ... ... ..$8.98

CLASSICAL

BRITTEN., BENJAMIN
Scottish Ballad; Martinu; Concerto For
Two Pianos
Pierce, Jonas, Luxembourg Radio Symph.,
Strata
LP Varese Sarabande VCDM 1000.330

HANDEL, GEORGE FRIDERIC
Messiah
Blegen, Ciesinski, Ater, Cheek, Musica
Sacra, Westenburg
LP RCA Red Seal digital ARC3-4352 (3).$38,98
CA ARE3-4352 $38.98

IVES, CHARLES
Five Violin Sonatas
Stepner, Kirkpatrick
LP Musicmasters MM 20056/57

SIBELIUS, JEAN
Symphony No. 4, In A Minor, Op. 63
Philadelphia Orch., Ormandy

LP RCA Red Seal ARL1-3978 ...
CAARK1-3978..... ....... ... ...

STRAUSS, RICHARD
Don Juan; Death & Transfiguration;
Dance Of The Seven Veils From
"Salome’’
Dallas Symph. Orch., Mata
LP RCA Red Seal digital ARC1-4353 .. .$12.98
CAARE1-4353... ... ... $§12 98

STRAVINSKY, IGOR
L'Histoire Du Soldat
Planchon, Chereau, Vitez, L'Ensemble
Intercontemporain, Boulez
LP RCA Red Seal ARL1-4354 . ....... ..... .$9.98
CAARK1-4354. ................. ... $9.98

VIVALDI. ANTONIO
6 Concertos
Scimone, | Solisti Veneti
LP Erato digital / RCA import NUM-75009
e e e $10.98

CLASSICAL
COLLECTIONS

ARTZT, ALICE
Romantic Virtuoso Guitar Music
LP Hyperion A66040 (Brilly).. ... . ........ No List

BATE, JENNIFER
An English Choice (Organ Of St.
Andrew's Parish Church, Plymouth}
LP Hyperion digital A66033 (Brilly)......... No List

BYRON-JONES, DELME, & RICHARD
NUNN
1’1l Sing Thee Songs Of Araby
LP Hyperion A66029 (Brilly)... ... ... No List
DRAKE, SUSAN
Echoes Of A Waterfall (Romantic Harp

Music Of The 19th Century}
LP Hyperion A66038 (Brilly)........ . ....... No List

GUARNERI QUARTET
Borodin: Quartet No.2 In D:; Dohnanyi:
Quartet No. 2 in D Flat, Op. 16
LP RCA Red Seal ARL1-4331 ..
CAARK1-4331.......
KOLB, RICHARD
Italian Lute Music
LP Damzell DLM8O1 (Brilly) ... ...... .. No List
LOZANO, FERNANDO, & THE MEXICO
CITY PHIL. ORCH.
Ballets Mexican

. ...$8.98

Classical Music Of Mexico—Mabarak;
Moncaya; Revueltas; Chavez
LP Desto 7218...
CA7218
MEZZENA, BRUNO
Homages To Paganini (Edition Of The
Bicentennial)

LP Dynamic DS 4005 (Brifly) . . .. ... . . .No List
MIKASHAOFF, YVAR
Piano Sonatas by Hunter Johnson,
Robert Palmer & Jack Beeson
LPCRISD464 ........ccooeoeen e . $8.95

MURRAY, MICHAEL
Encores A La Francaise
LP Telarc digital DG-10069....... . .. ... $17 95

NUNN, RICHARD, see Delme Byron-Jones

PAVAROTTI, LUCIANO, see Katia
Ricciarelli

POIRIER, REJEAN
Les Annees Folles Du Clavecin
LP Damzell DLM8171 (Brilly) . ... ......... No List

PULI, JEAN-MARIE
The Art Of The Harpsichord At The Court
Of The Spanish Bourbons (Works By
Soler, Albero, Ferrer, Blasco de Nebra)
LP Pierre Verany PV 8222 (Brilly)............ No List

QUATRE EN CONCERT
Music By Handel, Campra, Rameau, &
Others

LP Damzell DLM812 (Brilly) ... ....No List

REDPATH, JEAN
The Songs Of Robert Burns, Volume
Four
LP Philo PH 1072

RICCIARELLI, KATIA & LUCIANO

PAVAROTTI
Verdi Arias & Duets

LP London Jubilee JL41030 . .....s86.98
CAJL541030.......cc. . s .$6.98

SCHOLA GREGORIENNE DE

L'UNIVERSITE DE STRASBOURG, LA
The Desto Treasury Of Gregorian Chant,
Vol. Il—Missa Di Angelia

LPDesto 7221..... .. ... $8 98
CA7221. e $8 98
SERKIN, PETER
Chopin Selections
LP RCA Red Seal digital ARC1-4356 . $12.98
CAARE1-4356.... O . $12.98

SHIFRIN, DAVID, & WILLIAM
DOPPMANN
20th Century Classics For Clarinet &
Piano
LP Univ. of Michigan SM 0018 (CRI) ..... $8.95
SOLTI, SIRGEORG, & THE LONDON
SYMPH. ORCH.

Romantic Russia
LP Mobile Fidelity audiophile MFSL1-517 No List

TABARIOS FOLK GROUP OF THE

ANDES, LOS
The Indian Flute Of The Andes

LP Summit/CMS6005 .............. .. ...$4.98
CAB005.............. $4.98
TREW, GRAHAM, & ROGER VIGNOLES
Songs Of Travel
LP Hyperion A66037 (Brilly}.. ... . .... NoList

VARIOUS ARTISTS
Art Songs By Black American
Composers
LP Univ. of Michigan SM 0015 (2) (CRI)

VIGNOLES, ROGER, see Graham Trew

SPOKEN WORD J

CARRADINE, JOHN
Songs Of The Seeker
LP Open Sky OSR2251

’ MISCELLANEOUS

IT"S TIME TO NUTRICIZE
Gwendolyn Bye (Narrator/ Instructor);
Phil Hurtt & The PH Factor Boogie-Band
LP Nutricize KW 38158
CAKWT 38158

CHRISTMAS

PRESLEY, ELVIS
Memories Of Christmas
LPRCACPL1-4395... ......... ... .. ... $6 98
BTCPS1-4395 .. . . .
CACPK1-4395....

VARIOUS ARTISTS
A Country Christmas

LPRCACPL1-4396 ... ... . .. ..$6.98
BTCPS1-4396 . . F $6.98
CACPK1-4396............. ... ..$6 98

To get your company's new album
and tape {no EP’s) releases listed, ei-
ther send release sheets or else type
the information in the above format
on your letterhead. Send to Bob Hu-
doba, Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214.

Wander Sales

® Continued from page 18
management to escape its financial
problems.

Wander operated nine outlets in
the area, dealing in appliances with
special emphasis on audio and video
equipment. Several stores were
closed earlier this year when the
chain was forced into bankruptey
and none are currently open.

The chain had planned to liqui-
date the inventory of its warehouse
and most of the remaining stores.
The plan called for two locations to
remain open after the liquidation
was completed.

That was challenged by creditors.
who claimed that the surviving
stores could not be operated profit-
ably. They also complained that an
effort to open the two locations
would lessen the amount of money
available to pay claims.

The judge heard testimony from
both sides before ruling that the
creditors failed to provide enough
evidence to prove that the Wander
plan would not work. He then de-
cided to have the trustee conduct a
complete review of Wander’s finan-
cial dealings.
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NEW TEAM-—Janie Fricke and Nashviile producer Bob Montgomery have
completed their first project together, a CBS album set for fall release. The
new material was recently previewed to the CBS Records Nashvilie marketing
and a&r staffs in Soundshop Studios. Congratulating the team is Rick Black-

burn, senlor vice president and general manager of CBS Nashvilie.

s VA OSMOND FIRM s

Bllly Bob's Gets Radio Show

By KIP KIRBY

DALLAS—Less than seven
months after its formation, Broad-
cast International Inc., the market-
ing arm of Osmond Enterprises’
broadcasting division, is launching a
national syndicated country radio
program weekly from Billy Bob’s in
Fort Worth.

The two-hour show, “Live From
Billy Bob’s Texas,” will take to the
air next January, centering on head-
line country superstar acts taped in
concert during appearances at the
popular Texas nightclub. Perform-
ances will be recorded on 24-track
in-house equipment installed by Os-
mond Enterprises, then flown from
Billy Bob’s to the main Osmond en-
tertainment complex in Salt Lake
City for editing, mixdown and trans-
fer into disk form for radio.

Broadcast International vice pres-
ident Gerard Ferri expects “Live
From Billy Bob’s Texas” to air on
some 300 to 500 radio stations. He
bases his prediction on the fact that
more than 500 stations carried
“Triple” and “Willie And Merle,”
two country syndications produced
earlier this year by Broadcast Inter-
national for the Mutual Broad-
casting Network.

There will be heavy emphasis on
marketing the program, Ferri says,
claiming a half-million dollar
budget for production and mer-
chandising. Once the program is in
syndication, it will be supported by
direct tie-ins with the club and par-
ticipating sponsors of the show. Also
planned are T-shirts, Billy Bob’s
posters bannering acts recorded in
the club, and giveaway trips for lis-
teners to fly expense-paid to Billy
Bob’s.

Along with the regular weekly
segments, Ferri plans “packages” fo-
cusing on specific themes, such as a
“Best Of Billy Bob’s” and a “New
Year's Eve At Billy Bob’s” edition.

Talent Set For
Crossville Fest

NASHVILLE—Willie Nelson, the
Oak Ridge Boys and the Charlie
Daniels Band are scheduled to
headline an outdoor concert Aug. 15
in Crossville, Tenn.

The fest is billed as the “Cumber-
land Plateau Birthday Bash” by pro-
moter Cumberland Concerts, for-
merly part of Sound Seventy
Productions and Knoxville devel-
oper Bill Mullins. Advance tickets
are $17.50; $20 day of show.

N

(The club—billed as the world’s larg-
est nighclub—featured Bob Hope,
Chuck Berry and Razzy Bailey,
among others, this past New Year’s.)

“Live From Billy Bob’s Texas”
will be offered free to more than
2,100 country radio stations on a 52-
week run. These stations will receive
press kits explaining the show, along
with sampler demo reels; participa-
tion will be determined by station re-
sponse, market size and ratings
strength.

Broadcast International Inc. has
entered into a three-year contract
with Billy Bob’s for the show, with a
two-year option period. Ferri says
the format will be kept “strictly su-
perstar country,” even though the
club itself books a variety of talent
such as the Mamas and Papas and
Steppenwolf.

However, pointing out that
Broadcast International recently
funded the upcoming 12-hour Roll-
ing Stones radio special for the Mu-
tual network, Ferri adds that he ex-
pects his firm to become involved in
other types of music-related radio
and television projects in the future.

Hall TVer Gets
New Name,
Talent Thrust

NASHVILLE—Tapings are un-
derway at Opryland for Tom T.
Hall’s “Tom T.s Pop! Goes the
Country Club,” the country music tv
show syndicated by Show Biz-Mul-
timedia, Inc.

Production started in mid-July for
the next season of the show, for-
merly titled “Pop! Goes the Coun-
try,” and will continue through Aug.
5. The program has been ‘“re-
vamped,” according to Opryland of-
ficials, to include a wider variety of
entertainment, and a new setting in
the theme park’s Gaslight Theatre
will give it a more intimate “club”
atmosphere. :

Appearing with Hall is actor/co-
median Jim Varney, known to
Nashville area tv viewers for his
parts in commercials. Country music
performers scheduled to perform
during the tapings are Sylvia, John
Conlee, Randy Parton, Chet Atkins,
Kippi Brannon, Boots Randolph,
Minne Pearl, Mel Tillis, Wendy Hol-
combe and Con Hunley.

At least one segment has been
taped at Opryland’s Dixieland
Patio, which is in the park’s New Or-
leans area.

Country

PRICE A MAJOR FACTOR

Country Artists Hot In Vegas

® Continued from page 36

Vegas that the hotel may stop using
name talent regularly by fall.

The Sahara, squeezed by enter-
tainers’ high fees, has dropped its
entire stable of former Las Vegas
regulars except for Don Rickles,
who has 15 weeks left in his contract
there. Alan Baer, entertainment di-
rector, says he hires country celebri-
ties occasionally, to mixed success.
Eddy Arnold, Crystal Gayle and
Roy Clark have done well because
of their broad appeal, Baer believes,
not because they are country acts.
The less successful performers are
usually traditional country-style art-
ists unable to draw full audiences
because the Sahara is not known as
a country music venue.

The Aladdin, once a must in su-
perstars’ itineraries, now relies on a
stage revue less draining on the ho-
tel’s talent budget. It does book de-
veloping country talent, however, in
its 200-seat open lounge, including
Calamity Jane and the Wright
Brothers.

Nashville’s Lavender Talent
Agency president Dan Wojcik wants
to see more of this interest in new
acts, believing it’s a way hotels can
book name talent without over-
spending and thereby avoid stand-
ardized revues.

However, Buddy Lee Attractions
agent Tony Conway, noting that
country bookings are suddenly up
everywhere (52 shows set last week
alone), says the company may take
advantage of the Vegas shift toward
stage productions by organizing a
revue combining name country acts,
an orchestra and unknown singers.

Lonnie Lee, president of Spotlight
Promotions and a director of the
American Society of Country Music
in Vegas, observes a “phenomenal”
explosion of developing country acts
in local clubs. “There are two or
three country bands per club per
night. It’s wall-to-wall with un-
known musicians out here, just the
way Broadway in Nashville was
near the old Ryman Auditorium.”

The Silver Dollar, in operation for
over 15 years as a country club, is
now joined by the Country Rebel,
Cowboy Club, Silver Saddle, Social
Circle, Victoria’s, Lone Star, Sonny’s
Saloon and Cow Palace, to name a
few. Lee points out that Vegas radio
stations KFMS, KVEG and KRAM
sponsor monthly parties in the clubs.
The American Society of Country
Music is planning a “Country Music

o Fa
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premiere of

Expo ’82” in November during a
week proclaimed by the mayor as
“Country Music Week.”

To Chris Columbo, booking agent
for VIP (Vegas International Per-
sonalities), country music’s potential

5 e
FINE

PERFORMANCE—The Oak Ridge Boys perform their most recent
single, “So Fine,” at Jamboree In The Hliis '82 In Wheeling, W. Va. This was

in Las Vegas is healthier than ever,
even in the recession. “After the
town takes a year or two off from
hiring expensive stars,” he says,
“country could be big enough they
won’t be needed anyway.”

the first year that the Oaks made an appearance at the Jamboree.

Chart Fax

Honky Tonk Time At
Summit For Hank Jr.

By ROBYN WELLS

Hank Williams Jr. jumps over
Merle Haggard to take the top spot
with “Honky Tonkin’.” It's Wil-
liams’ first chart-topper of the year
and sixth overall. “Honky Tonkin’”
also is the first cover of one of his fa-
ther’s tunes that Williams has re-
leased as a single since “Kaw-liga”
peaked at 12 in 1980. The original
version of “Honky Tonkin’ ” was re-
leased as a 78 prior to the inception
of Billboard’s Hot Country Singles
chart; Williams Sr.’s original “Kaw-
liga” hit No. 1 in 1953.

Williams first charted single,
“Long Gone Lonesome Blues,”
which peaked at five in 1964, also
was a cover of a chart-topper for his
father. The tune hit the top for padre
Williams in 1950.

* K K

Marty Robbins has his first top 10
single in several years as “Some
Memories Just Won’t Die” moves to
starred 10. Robbins’ last top 10

Reynoids Is local radio personality Cactus Pryor.

wWwWw.americanradiohistorv.com

Billboard phote by Rick Hanson
AUSTIN PREMIERE—Dolly Parton and Burt Reynoids are welcomed to the
“Best Little Whorehouse In Texas" at Austin’s Paramount
Theatre by Texas governor Blil Clements and wife Rita (center). Interviewing

tune, “Return To Me,” peaked at six
in early 1978.

Also currently enjoying his hottest
hit of the year is David Frizzell, sans
duet partner Shelly West. Frizzell’s
“I’'m Gonna Hire A Wino To Deco-
rate Our Home” shoots to super-
starred four, the highest showing for
either Frizzell or West since their
1981 chart-topping duet debut,
“You’re The Reason God Made Ok-
lahoma.”

* K K

“Always On My Mind” stays at
the album summit for the eighth
week, moving into a tie for second-
place with “The Sound In Your
Mind” on Willie Nelson’s list of
longest-running No. 1 solo LPs.
Here’s the complete list. The date is
the year the album hit the top.

1. “Stardust,” 11 weeks, Columbia,
1978.

2.“Always On My Mind,” eight
weeks (so far), Columbia, 1982.
“The Sound In Your Mind,”
eight weeks, Lone Star, 1976.

3. “Honeysuckle Rose” (sound-
track), six weeks, Columbia,
1980.

4. “Red Headed Stranger,” five
weeks, Columbia, 1975.

5. “Greatest Hits (And Some That
Will Be),” four weeks, Columbia,
1981.

6. “Somewhere Over The Rain-
bow,” three weeks, Columbia,
1981.

“The Troublemaker,”
weeks, Lone Star, 1976.
7. “Willie And Family Live,” two

weeks, Columbia, 1979.

Two albums Nelson has collabo-
rated on have also hit the top spot.
His duet RCA package with Waylon
Jennings, “Waylon & Willie,” stayed
at the summit for 11 weeks in 1978.
And “Wanted: The Outlaws,” re-
corded with Tompall Glaser, Jessi
Colter and Jennings, held the pre-
mier position for six weeks in 1976.

three
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lboord Hot Country Singles. ™

TITLE—Artist (Producer) | ez % | TITLE—Artist (Producer ez |55 | 3% | TIMLE-Artist (Prod
Writer, Publisher. Licensee; Label & Number (Dist. Label) (3 £S5 Writer; Pub|is|hser,(Licensee La{el & Number (Dist. Label) Ey | s¥ gg Writer; Publislhser, (Licl;?\setz‘;:eLl;)tJel & Number (Dist. Label)
HONKY TONKIN'—ank Wekiams Jr. (). Bowsn) 351 19 | 15| TIL YOU'RE GONE~Barbara Mandreit (1. Coliins) 69 | 70 [ 5| MORNING, NOON AND NIGHT—orion (B. Smith)
H. Williams, Fred Rese/Hiram/Rightseng, BMI, Elektra/Curb W. Aidridge, T. Brasfield; Rick Hall, ASCAP; MCA 52038 L Henley, B. Burnette/). Ward; House Of Gold/Dorsey, BMI/Fort Knox/Jupace,
482 Py 4| 4| cermmo B S 1175
" REGGAE COWBOY—8eitamy B ! 70 | 57 6 | TAKE THE MEM'RY WHEN
ARE THE GOOD TINES REALLY OVER (1 Wahed A Buc D. Bellmy, Belamy Brathers/famous, ASCAP Eovwa/Corh 769989 YOU GO—tacky Ward (. Pt 5. Geyer)
as SUN Sliver)—Merle Haggard (M. Haggard, L Talley) C. Bickhardt; Colgems/EMI, ASCAP; Asylum 47468
M. Haggard, Shade Tree, BMI; Epic 14-2894 ﬁ 42 5| [PLL BE YOUR MAN
Pr| ¢ |11 | BORN 10 RUN-comgr e s AROUND THE HOUSE—tarn tane (. sowr Pr| 78| 4| COUNTRY FIDDLES—soid cot td 0. Gz 1. Rwnd)
i e ST e o ’f( ol ) ;UTn;oclrjo: ;:EA A;CSIPA ;:n;u ) R. Russell, Keith Loe/Trail of Tears, BMI, NSD }
q * —Mickey Giiey (). E. Nor ’ -
i LN (Y [ LcOR RO DECORATE R L, W. o Uned sy Lon e 0 v, s e | 72 | 87 5| EVERLOYIN WOMAN- uiom ot o s e
—Da rre . h
D. Blackwell; Peso/Wallet, BMI; Viva 50063 (Wamer Bros.) , _ ik m SOUL SEARCHIN’ - Leon Everetts (R. Dun L Everette)
ﬁ 6 |11 | AINT NO MONEY— heanoe con (& Cromh | et EHME:J&;S‘): w,sz e SR B. Rice, M_ Rice; Swallowfork, ASCAP; RCA 1
,W'G ranrte, y umf
, : 40 | 41 | 7| DONT WE BELONG IN LOVE=Stephanie Winsiow (. Ruf) ﬁ’ 73| 3| COUNTRY BOY'S SONG—Karen Taylor (T Sparts)
i;\( 9 |10 Eogllzz-nsma‘g._ L), . T. Shapiro, M. Garvin; Blackwood/C'Lyric, BMI; Primero/Curb 1007 (PAID) ;'f".’:; ‘“'n"("g;;’ Bil-Kar /SESAC/Sparks Gotta Fly,
A L 43| 5| YOUR BEDROOM EYES—v in (B. i
T o O s ey & i r{ s | 2| oar wo
el 10 | 10| W NOT THAT LoNELY YET— _ | %8| 5| ITS HARD TO BE THE DREAMER—Doms furo 0. Bade) i MO
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Nashville Scene

By KIP KIRBY

Nearly all of Austin
turned out in force to par-
ticipate and gawk at fes-
tivities surrounding the
world premiere of Dolly
Parton’s latest film. “Best
Little Whorehouse In
Texas,” the biggest event
to hit this Texas town
since Willie Nelson's {ast annual Fourth of July
Picnic.

Reportedly, the Austin screening was the first

time for Dolly and Burt Reynolds to view the fin-

ished version of the film. They were joined by
other cast members, as well as Nashville celeb-

rities (Jerry Reed, the Statler Brothers) and a
large contingent of international press and in-
dustry executives representing Universal Pic-
tures.

Despite high-90s heat and humidity, Dolly
participated in an outdoor Texas barbecue, cele-
bration parade and press conferences stretched
over the three-day event. Her sense of humor
and one-liners never flagged, even when con-
fronted by the intricacies of trying to describe
her role for journalists and tv film crews whose
employers frown blackly upon outspoken refer-
ences to prostitution, bordellos and whore-
houses. (Dolly's way around this was to alter-
nate between wusing ‘‘whorehouse” and
‘chicken ranch.”)

Less than two weeks later, Dolly flew to

Nashville for a similar screening. When she
came out onstage prior to the beginning of the
movie, Dolly reminded the audience that when
she'd unveiled “9 To 5" in the same Roy Acuff
Theatre two years before, she had come out af-
ter the movie was over. “But I'm not about to do
that with this one,” she laughed, alluding both
to the delicate subject matter itself and to ad-
vance reviews by critics panning the film.

Burt Reynolds did not attend, but Dolly in-
vited his girlfriend, actress Loni Anderson, with
her onstage. Anderson is in Nashville filming her
own movie for CBS-TV, “Country Gold.” After the
screening, invited guests shuttled over to the
Oprytand Hotel for a post-premiere party. The
center of attraction—besides Dolly—was a huge
reproduction of the whorehouse portrayed in the
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movie, sculpted entirely of blue ice. Also at the
party were winners of local radio station “Burt
and Dolly Lookalike Contests” from around the
country. Most unusual by far was one Parton
‘lookalike” who called himself Peaches and was
sponsored by a country station in Dayton. (Who
says country radio is conservative?) Peaches is a
professional impersonator who does Dolly as
part of his regular act. Dolly herself seemed
highly amused by him and a photo of the two
together hit the front page of the local evening
newspaper here.

Is there no end? A whiskey distillery keeps
churning out “collectors’ item Elvis decanters”
(you unscrew his head to pour the bourbon),
and now there's the Elvis Paperdoll Book from
the authors of the “First Family Paperdoll And

Cut-Out Book.” This one features paperdolls of
Elvis and Priscilla. (Two of the cut-out dolls
show Elvis in underwear and boots.) Costumes
depict various career stages of his life, and they
are patterned after outfits he wore in his movies
and concerts. All the pages feature photos to
create a “live effect.” So who do we assume will
buy this book? Children who won't remember
Elvis in the first place? Or adults who are a little
old to be playing with paperdolls but can't let
his memory alone?

Dolly may be playing Miss Mona in the movie
version of “Best Little Whorehouse In Texas,”
but it's Dottie West who's setting pulses racing
as Mona on the stage circuit through Qhio and
Michigan. After 39 albums, Dottie wanted to try

(Continued on page 52)
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The hit single:

“LOVE BUSTED”

Produce by Buddy Killen
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International House of Talent
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the charts (seven #1's in a row).

Ever since the release of the film “URBAN COWBOQY"

MICKEY GILLEY has been busy polishing his sophisticated
country sound...All the while he’s been selling records (over
two million records in the past 24 months) and dominating

Now, with the release of “PUT YOUR DREAMS AWAY,"’
Gilley’s got it down perfect. He'll tear your heart out song
after song. And he'll have you rocking at the drop of a hal.

ON

www americanradiohistorv com

MICKEY GILLEY, “PUT YOUR DREAMS AWAY"’ (FE 38082) including the new hit "PUT YOUR DREAMS AWAY"* (14-03055)
RECORDS AND TAPES “Epic,"g"gz-.a'e trademarks of CBS, Inc. © 1982 CBS, Inc.

Produced by JIM ED NORMAN fcr HIN-JEN Productions Personal Management: SHERWOOD CRYER and DAVID and SANDY BROKAW
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® Continued from page 48

something new. Actually, if memory serves cor-
rectly, Dottie was offered the part of Miss Mona
in the Broadway hit a year or so ago. She was
interested, but didn't want to sign a long-run
contract for the play which would have taken
her off the concert circuit for nine months. Many
felt West's professionalism and flair would have

made her a natural for the musical comedy
Broadway boards, though.

Merle Haggard headlined the annual Bobby
Mackey Day concert at Stone Valley, Ind.
recently, with Mackey aiso doing a set which in-
cluded his Moon Shine single, “Pepsi Man.” Ap-
proximately 4,000 fans attended. Sure enough,
there was a Dolly Parton-Burt Reynoids lookalike

contest here, too, plus a meam imitation of
Jackie Gleason as Buford T. Justice by Cincinnati
Billboard's Al Siefert.

Emmylou Harris and husband Brian Ahern
are in good spirits these days, as their Magnolia
Sound studios churn out chart hits. Their
recording site launched three current country
singles: Emmy’s own “Born To Run,” Resanne

Cash's “Ain’t No Money" (which Rodney Crowell
mixed there), and newcomer Karen Brooks’
“New Way Out.” Next in line will be Emmy's
first live album, mentioned previously in this
column.

Fans come in all shapes and sizes, Thus it
should surprise no one that Wendy 0. Williams
(of punk rock group the Plasmatics) stood in the

wings during a recent Tammy Wynette concert
on Long Island, chanting lynics to “Stand By
Your Man.” Understand that European au-
diences will hear this Tammy Wynette classic
updated and modernized by Williams for their
market shortly.

Under special visa, Drazen Vrdoljak, music
editor of Radio Zagreb in Yugoslavia, spent

nearly a month in this country, concentrating on
Nashville for information on country music and
its performers. Although his duties in Yugoslavia
include writing and commenting on pop, rock
and jazz music, Vrodijak is strongly interested in
country as well, and hopes to take plenty of in-
formation on it home with him for possible radio
airplay.

Our deepest sympathies to singer Helen
Comelius, whose 20-year-old son Joey was fa-
tally gored by a bull during a recent rodeo com-
petition. Cornelius learned of the accident as
she returned home from a road trip, but was not
informed how serious her son’s injuries were. By
the time Helen and husband Jerry Garren drove
the two-hour distance to the hospital, Joey was
already dead.

T.G. Sheppard co-hosted three segments of
rock impresario Don Kirshner's upcoming tv
fare, “Country Jamboree” in L.A. The program is
expected to begin airing in mid-August. Mean-
while, T.G. gifted wife Diana with a rather spe-
cial 17th wedding anniversary present not long
ago: a Rolls Royce he bought from singer Mickey
Gilley.

And Clint Eastwood has announced his plans
to direct and star in a new movie which will be
filmed on location in Nashville and Memphis. Ti-
tled “HonkyTonk Man,” the Warner Bros. film
starts shooting here the first week of Septem-
ber. The storyline tells of a country singer who
leaves his home in Oklahoma to audition for the
Grand Ole Opry. Interesting, but we don't know
of that many unknown performers who would
specifically come to Nashvitle just to get on the
Opry. These days, the Opry isn't the powerhouse
for launching careers that it once was. Now, per-
formers must already be established well ahead
before expecting an invitation to join the long-
time WSM program.

This brings to three the number of films cur-
rently under production or pre-production in
Music City. The other two are “Country Gold”
with Loni Anderson and Earl Holliman, and “Liv-
ing Proof,” the autobiographical film adaptation
of Hank Williams Jr.'s book, starring Richard
Thomas. Curiously, the music for this last movie
won't be handled by Hank’s regular producer,
limmy Bowen, but by West Coast-based Michael
Lioyd. Seems for authenticity’s sake, they'd
want a sound as close to the original as pos-
sible—and Bowen is no stranger to arranging
music for screen productions. Oh, well, that's
Hollywood.

You haven'’t played Texas
until you've played
The PARAMOUNT in Austin

Just ask . .

John Abercrombie
Atlantic Rhythm Section
Joan Armatrading
Gato Barbieri

John & Ethel Barrymore
Count Basie

Elvin Bishop

David Brenner
David Bromberg
Dave Brubeck

Gary Burton

J.J. Cale

Milton Carrol

Harry Chapin
Cheech & Chong
Stanley Clark

Ry Cooder

Chick Corea
Rodney Dangerfield
George Duke

Bill Evans

Little Feat

Firesign Theatre
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Steve Fromholz
Mitzi Gaynor
Dizzy Gillespie
Arlo Guthrie
Emmylou Harris
Richie Havens
Helen Hayes

Earl “Fatha™ Hines
Al Jareau

Garland Jefferies
Billy Joel

Doug Kershaw
John Klemmer
Leo Kottke

Chris Kristofferson
Ramsey Lewis

Taj Mahal

Melissa Manchester
Chuck Mangione
Herbie Mann

John McLaughlin
Don McLean

Glen Miller Orchestra
Martin Mull

Willie Nelson
Peter Nero
Randy Newman
Oregon

Dolly Parton
Joe Pass

Oscar Petcrson
Shawn Phillips
Jean-Luc Ponty
John Prine
Leon Redbone
Minnie Riperton
Jimmie Spheris
David Steinberg
Lilly Tomlin
Ralph Towner
McCoy Tyner
Jerry Jeff Walker
Tom Waits
Weather Report
Jesse Winchester
Gary Wright
Jessie Colin Young

Rodgers Fest Set

JACKSON, Miss.—The first an-
nual Jimmie Rodgers Old Time
Country Music Celebration is set for
Aug. 13-15, with performances by
Wilma Lee Cooper and the Clinch
Mountain Clan, Patsy Montana and
Bob Everhart, The closing evening’s
entertainment will feature a tribute
to Rodgers and the Carter Family.

. . . some of the Artists we've presented over the past few years.

Cite of the
Gala
World Premier

“The Best Little
Whorehouse
in Texas”

Exclusive Booking Agent
JOHN M. BERNARDONI

Executive Producer

(5 1 2) 472_2901 PRIDE OF FAN FAIR—Charley Pride

performs selections from his latest
album, “Everybody’s Cholce,” at
the RCA Records Fan Fair show.
The performance will be included In
an upcoming RCA SelectaVision

videodisk.
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THE AIRWAVES

It isn’t easy being an AM station these days, and the job is
much tougher if you're an AM station in Canada with most of
your signal beaming into the U.S.

But CKLW is a survivor and a prospering one at that. The
only reason that the *‘Big Eight’' continues to carry a success-
ful music format against formidable odds is that ‘‘the people
working here are the strongest radio people I've ever met."”

That praise comes from Chuck Camroux, president of the
station for the past three years. Camroux is about to retire
from the leadership of this 76-member staff and go back to
consulting.

One of the key members on Camroux’s team is program di-
rector Pat Holiday, who, except for six months at WOR-FM
New York in 1972, has been with the station for 12 years, first
as a jock and then assistant p.d. He became p.d. in February
1980.

In that time Holiday has learned to walk a fine line of a top
40 that is adult enough to attract 25 to 40 year olds, realistic
enough to know it cannot attract younger demographics, now
locked into the FM dial and with a clear enough purpose to
avoid forays into either MOR or AOR.

“We are basically a top 40. We have experimented with
MOR and AOR,"" Holiday says, *'But | think we must be a plain
top 40. There are some records we have to pass— Tommy Tu-
tone, Ray Parker, John Cougar, the Dazz Band. We certainly
wouldn’t play AC/DC. We don't want to rock everyone's
brains out, but we don't want to be MOR either.”

Holiday continues, ‘‘As for rotation, we're pure top 40. The
power records are played every three hours. But the presenta-
tion is softer. It has to do with the length of time the guys have
been here."”

CKLW's day starts off with Dick Purtan, who's been on the
station since October 1978 when he came over from WXYZ
when the ABC outlet went to talk. Purtan doesn't play that
many records since he takes a number of calls and works
closely with his producer Mike Ryan, who does a number of
voices for comedy bits.

Purtan's music mix is softer than other dayparts. *The sta-
tion gets harder as the days goes on,” explains Holiday,

Material for this supplement prepared by a Billboard staff writer
("Crosses Borders," ‘‘Rosalie Trombley,” "Ed Buterbaugh'’) and
Detroit correspondent Constance Crump (‘‘New Business'’).

50 Years

CKLW AIR PERSONALITIES. Front row: Dick Purtan, Tom Ryan. Back row: Johnny Williams, Jack London, Joe Evans, Charlie

O'Brien, Ted Richards, Scott Miller, Doug Rollins.

‘“we've pushed Dick into top 40 just about as far as he will go."”’
Purtan's morning show “is definitely an exception’' to the sta-
tion's format, Holiday says.

Purtan is followed by Johnny Williams, who's on from 10
a.m.to 2 p.m. “Anice friendly voice," says Holiday. He's been
on the station for 11 years.

Jack London, who arrived two and a half years ago from
CFTR Toronto, ‘“‘has a pretty weird sense of humor,' accord-
ing to Holiday. “The music gets a bit harder' along with the
afternoon traffic and service reports. ‘*He's a jock’s jock,"”
Holidays says.

Ted Richards takes over from 6 to 10 p.m. ““He’s been in
that slot for 10 years,” says Holiday. ‘‘He's one of.the best
night jocks in AM radio. He's toned down. He used to be really
wild, but he’s older. The station-is growing older with its listen-
ers.”

Charlie O'Brien is on from 10 p.m. to 2 a.m. and Scott Miller
is on overnight. “O'Brien is pretty funny,’’ say Holiday. ‘*All of
the guys can do any format you throw at them. They have had
to sound (over the years) AOR, top 40, Drake jocks, non-Drake
jocks, personality, non-personality. They are all highly skilled.
They now have free reign, but they all understand the reason
why we're here.”

One of the biggest problems Holiday faces is Canadian con
tent. A lot of Canadian content is burned off from 10 p.m. to
midnight. ““In those two hours we really don't sound like he
same station,’” Holiday says. “There are some good Canadian
acts, but many like April Wine and Chilliwack are just too hard,
too AOR."

Pat Benatar's ‘‘Hit Me With Your Best Shot' was helpful
when that was up on the charts. The song is Canadian. But
the law can hurt some Canadian acts. “When the law went
into effect in 1971,” Holiday recalls, ‘‘we burned out the
Guess Who,"" a Canadian act. The law requires that 30% of the
music a Canadian station plays must be either recorded in
Canada, composed by Canadians or performed by Canadians.

Holiday is promotion minded. With the help of promotion
manager Al Cecile the station is currently awarding daily
prizes to listeners holding a winning Social Security number.
The jackpot ranges from $250 to $400. About 300 entries a
day arrive in the mail. Cecile prefers to spend his budget in
such promotions rather than extensive advertising. Working
closely with Holiday and the sales department, Cecile prob-
ably hasas many as 10 meetings daily with one or the other.

www.americanradiohistorv.com

Original studio, CKOK, 1932 Cal letters changed
to CKLW in 1933.

-
Original CKOK master control room.

CKLW radion and tv studios, opered 1954.
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CKLW-2

Eager Ear For The New

ROSALIE TROMBLEY: RECORD
BREAKER, HIT MAKER

Rosalie Trombley is a mechanic. A very effective music re-
searcher who's been guiding the music input for CKLW for 14
years.

She's well known and well liked in the record business.
She's also a tough lady. ‘‘You better have your facts straight,
because | do my homework,’ she likes to tell record promo-
tion people.

Indeed she does. She knows the Detroit retail record scene
inside and out and with her assistant Bev Merrill she thor-
oughly researches what is selling and what is not through a
series of calls to retail stores.

She starts at 10 a.m. on Monday and has her tabulations
completed by noon on Tuesday “ready for Pat.”” Pat is Pat
Holiday, program director of CKLW, who works closely with
Trombley. ‘I respect her judgment. If she fights for some-
thing | will go along. She likes to add the hits. Sometimes she
wants to add three records,” explains Holiday. **V'll say there's
a slot for one and she’ll pick the one. It will be a good choice."’

Holiday adds, ‘‘She understands what we're trying to do
(reach a 25 to 40-year-old audience) what it really comes
down to is that what's best for the station prevails. But | let
her be an island. | let her do her job.’

Her job consists of measuring pop, r&b and album sales.
“We get a picture from retailers, rack jobbers and one-stops,”’
she explains. We lay this out for the p.d. Pat (Holiday) and |
discuss what’s happening. | may bring records that we're not
playing into these meetings. Pat and | will discuss the various
records we're not playing and he’ll want to know who's playing
them. We look locally versus nationally.”

A * S Trombley finds her job and radio *‘a struggle these days. We

= SR RSP = don’t have the clout we had 10 years ago. Record buyers don't
Rosalie Trombley, CKLW's legendary music director, is visited have the loyalty they used to have. They are not as devoted as
by Bob Lamm, Pete Cetera and the late Terry Kath of the rock they were in the days of the Beatles. Maybe they will buy the
band Chicago. Stones this month and Ozzy Osbourne the next.”

A Billboard Advertising Supplement

Trombley keeps track of Osbourne and Van Halen, even
though CKLW doesn’t play these artists. **It isn't as much fun
as it was in the late 1960s and '70s,’’ she adds. ‘“‘Record ac-
counts are more cautious. There's not as much fun or excite-
ment in radio either today.”

She notes the record promotion people are frustrated today
with radio stations. **They keep coming back with the same
records. | like to give them as direct an answer as fast as | can.
Record companies want to break records. We no longer care
to be first on a record. We have no room to break records. But
| try to take care of developing records. | try to get on national
records that broke late here.

Holiday agrees that the station will “‘go on a record that is
happening nationally, but is not happening here.”

Trombley’'s research is only half of the hurdles that a record
must clear to get on the station. The second step is Holiday's
callout research. ‘“We make 200 calls a week,’” he notes,
“some to contestants, our own listeners. We test for burnout,
test what other stations are playing.’’ Arecord has to be in the
market for almost two months before it can be tested in
callout, Holiday reasons.

But some records get on the air right out of the box. Holiday
recalls that when Sheena Easton's ‘‘Morning Train" arrived
he had a gut reaction and pronounced it a hit.

Although Holiday notes that CKLW *‘is looked upon as a pop
station to break black music, the Gap Band, despite strong
r&b play had to wait for clearance by the callout research.
Holiday notes that in 70 calls no one was familiar with the
group. This resulted in the record being put on hold “for a
week or two."’

But *‘Asia is getting 50-year-old ladies to give it a nine" rat-
ing, Holiday notes. Holiday only started callouts a few months
ago. He wrote his own program for an Apple computer and he
now gets male and female data as well as age demographics
in five-year spreads.

The station adds two to three records a week. Maybe six rec-
ords a month are considered for out-of-the box air play. Maybe
half of them make it.

This is half of what once was the case, Holiday notes. “It
takes longer to get a reading on records now. It's difficult be-
cause of the economy.” The economy in Detroit and Windsor
is particularly down. *That's the value of national research,”
he adds.

Trombley says she thinks a lot of the record promotion
people of Detroit. ““I'd rather work with local people | send
them out to check my research. If there's a problem with a
record, maybe it's a stock problem. Maybe it needs other sta-
tions playing the record.”

While she has a soft spot for promotion people, she adds
that record labels ‘‘waste their money hiring independent pro-
motion people.”

AUGUST 7, 1982, BILLBOARD
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CONGRATULATIONS,

ON 50 YEARS
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CKLW-4

Klw 50 Years

Of Service

Transmitter building located near Harrow, Ontario, opened
1949,

Former CKLW air personalities, from left: Jack Anthony,
Johnny Williams, Bill Gable, Don O'Brien, Dave Shafer.

A Billboard Advertising Supplement

L T e o e A e -

CKLW was mobile back in the '40s, using the station wagon Former CKLW air personalities, from left: Daddy Don Z, Jim
on remote pickups, special event features and field test work. Edwards, Ron Knowles, Walt ‘‘Baby Love’, Chuck Morgan.

CONGRATULATIONS ON YOUR TOP 50.
THANKS FOR PLAYING OUR TOP 40.

AUGUST 7, 1982, BILLBOARD
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A Billboard Advertising Supplement

AUGUST 7, 1982, BILLBOARD
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Double Market Dilemma

TODAY'S NEW BUSINESS:
INCREASING MARKET SHARE

*Radio is a business first, everything else second,” says
CKLW president Chuck Camroux. A wholly-owned subsidiary
of Baton Broadcasting since 1970, CKLW-AM and CKJY-FM
span the U.S.-Canada border, enjoying a double market but
also above-normal expenses.

*Ninety-nine per cent of all stations operate from one build-
ing. We operate from two and they're 20 miles apart in two
different countries. The complications are unique,”” Camroux
continues.

it was Camroux’s interest in “*unique’’ CKLW which brought
him from a consulting business to the CEO’s office at the sta-
tion three years ago. ‘‘Most people think of me as a straight
businessman,” he says, ‘‘but my career was made as a rock
program director. Now, it's essential to focus the attention on
being a business. It's a necessity when you're dealing in mil-
lions of dollars.”

Most AM-FM combinations divide their staff along format
line. At CKLW, the organization almost seems to have four
faces, Camroux says. Even with a four-way division of labor
{AM/Canada, AM/Detroit, FM/Canada, FM/Detroit) there is
little duplication of staff. *“The only separate department is
programming,’’ Camroux says. ‘‘AM and FM share news, traf-
fic, engineering, accounting, sales and promotion.’

It's the other axis that causes the headaches. *‘We need in-
ternational telephone lines and mail couriers. Scheduling can
really be a problem. If there's a sales meeting for the U.S.
sales department, either all the salesman have to drive for an
hour, or | do. The day can get really chopped up,” he says.

Operational hangups are only part of the problem.
Stringent Canadian government regulations, declining profits
and audience fragmentation have made CKLW's going rough.

*In the U.S., even forgetting deregulation, the FCC is con-
cerned with legalities and technical questions,’”” Camroux re-
lates. ““In Canada, CRTC controls programming. A separate

agency handles the technical end. Regulations are strict on
programming. The well-known Canadian content require-
ments are only a small part. There are broad rules on repeti-
tion—18 times a week is the maximum for any FM format. On
easy listening stations, the repeat factor is only once or twice
weekly. Formats are strictly defined. For example, any song
with a sustained beat and electronic accoutrement is in a rock
category. If a station makes more than 10% variation on
promised performance (as described when the format is as-
signed) it's considered a format change. Canadian p.d.s are
half regular p.d., half statistician.'

For management, this means tremendous amount of
government liaison. Camroux has testified at both U.S. Sen-
ate hearings and its Canadian Parliament counterpart. It
costs more to operate in Canada than in the U.S., Camroux
claims. On the average, staff must be larger. Thereis more pa-
perwork. Logs must be filed every Monday. There are fewer
stations and all are full-time. In Toronto (population 3 million)
there are 17 stations, five non-commercial. In Detroit (popu-
lation 4 million) there are 54 stations.

Camroux feels stations have a better chance of survival in
Canada. “Ad rates in Canada are pretty close in the same
market, while in the U.S., tremendous swings are possible,”
he says.

“Wheeling and dealing is standard in the U.S. but not in
Canada, although the soft economy is changing that a little,”
he adds. Different AM rate cards apply in the two countries,
although Camroux points out the per point rate is the same.
FM rates are standardized.

CKLW has lost substantial amounts in the past two years,
according to Camroux. When RKO owned the station, it was
very profitable. Since 1971, profits have been on a decline.
Camroux sees two main forces acting to create the earnings
drop. “Market fragmentation (the market didn't grow fast

enough for the growth in stations) and decreasing ratings for
CKLW (in part due to Canadian content requirements) caused
revenues to decrease at the same time expenses increased,””
he comments. **When the great crash of 1980 hit Detroit, it hit
us too. Compared to 10 years ago, our dollar share of the mar-
ket is much smaller, though actual revenues are up. Adjusted
for inflation, they are down. Expenses have increased much
more, but given a positive economy, profits will come back,”
he concludes optimistically.

“Another factor was FM eating AM profits,” he says. “In
1979, we decided to change from a country format to big
band. Now that the change is accomplished, we feel FM will be
profitable by the end of the year. (CKLW-FM country became
CKJY-FM ‘unforgettable’ on Jan. 14, 1982.) We've cut costs
there—the station is automated now—but as the stations
grows, we want to become live again, except possibly all
night." :

Since Feb. 1, CKJY-FM has spent nearly a quarter million
dollars on promotion, including a Benny Goodman video.
“We're using television spots designed specifically for the
U.S. and Canada,” Camroux reports, “‘and print ads in spe-
cific areas.

*In Canada, we used an outdoor campaign. in Windsor, ev-
ery bus side and back had our promo and we sent an 80,000
piece four-color mailing to every household.”

The resoonse to the format change has been over-
whelming, Camroux says. ‘‘We've gotten hundreds and hun-
dreds of letters from listeners. We got four letters a year when
we were country. Since the switch, we get about 200 a day, ev-
ery one answered. We've had offers of old records, record li-
braries. The most surprising response has been from 25 to
35-year olds, although they're still the smallest segment of
our listeners.

**For AM promo, we're up in the high echelon of dollars
spent. On-the-air promotion is much less aggressive than a
few years ago.”’ Canadian regulations prohibit more than
$5,000 in merchandise or cash giveaways in a month.

Camroux believes in long-term planning. “It's difficult be-
cause radio is different than most industries. The product
(programming) can't be planned, therefore the tendancy is to
avoid long-term planning completely—one year ahead is
about the longest at CKLW. We budget for a year with a five-
year future focus, aligned in one direction. Despite the diffi-
culties, it has to be done, because it's important for the staff
to know what's happening.” .

One aid to long-range planning has been staff longevity.
**Some of our disk jockeys have 15 years on the air, some of
the support staff 20 years. Our chief engineer has been with
the station for 10 years.”

CIKILWY

Beaming the best for half a century.

Congratulations.

RG/A <

Records and Tapes

www.americanradiohistorv.com


www.americanradiohistory.com

xyc/%wW@t

and

tne CBS farmil,

o
Asociated Laoel

Ihank You

C

C

e

ﬂa&ﬁ]vea
NQHSKKMWU

www.americanradiohistorv.com



www.americanradiohistory.com

ED BUTERBAUGH:
Engineering The

CKLW YEAR END #1'S 1971 Joy ToThe WOrId ...oovcoeoeeee e Three Dog Night .
1932-1981 1972 Lean On Me Bill Withers Sfe reo EVOI Uhon
1973  Bad, Bad Leroy Brown.......ccccccovnvvveerrrcrnnne.... Jim Croce If CKLW , s . .
1932 Brother Can You Spare ADime ......cocooeerveeeeeee... Rudy Vallee 1974  Bennie And The Jets Elton John ) .KL d°es’.‘ t. SESEE [ €0 C76) T _mcrea’slng
. A . listening to music is done on the FM band, it won't be
1933  Lazy Bones Johnny Mercer 1975  Love Will Keep Us Together ....................ccoeo... Captain & Tennille Ed Buterbaugh’s fault
1934 The Very Thought Of You ....cccoooovvveerirrcriiri Ray Noble 1976 You‘II-Never Find Another Love Like Mine........Lou Rawls Buterbaugh, who is vice president of engineering for
1935  Red Sails In The Suniset ............cccccccoerrememnrect Vaughn Monroe 1977 You Light Up My Life .........ccocoocccccvccecrrrrcrrcne Debby Boone . the station, has been overseeing the technical facilities
1936  Pennies From Heaven ...Bing Crosby 1978  Stayin' Alive .. Bee Gees of the station for 10 years. “*I've always tried to stayone
1937  Bei Mir Bist Du Schon......coooovvcooorrvoeceece Andrew Sisters 1979 My Sharona The Knack step ahead of the rest, be a leader, not a follower,”
1938  Jeepers Creepers Johnny Mercer 1980  Another One Bites The Dust ...............cccoeeir Queen © Buterbaugh says pointingto a state-of -the-art system.
1939 Beer Barrel Polka ......ooocoooovoemresore Andrew Sisters & Lawrence Welk 1981  Endless Love Diana Ross & Lionel Richie “We now have an audio prototype system with a re-
E 1940  Frenesi Artie Shaw designed antenna system that is optomized for
2 1941 o Mo sy 50 GREAT PERSONALITIES FROM 50 GREAT YEARS stereo,” Buterbaugh says, noting that CKLW takes de-
% 1942 White Christmas Bing Crosby JACK ANTHONY EDDY MITCHELL livery on a Harris stereo system Aug.' 1.
S 1043 Fve Heard That Son Before Harry James FRANK BRODIE GARY MITCHELL . Byterbaugh says he chose the Harris system peca use
1733 - BN ermmermmamrmmae ‘ GARY BURBANK CHUCK McKAY “it is the only system that doesn't require limiters on
o 1944 SYngmgOnASFar ...................................... Bing Crosby the signal in order to maintain protection ratios and
% 1945 Til The End O Time.......ooooooce Perry Como ED BUSCH BOB MOODY emission limitations currently specified. Other systems
T 1946 The Gypsy Ink Spots TOM CLAY CHUCK MORGAN all need filters.”
3 1947  Heartaches Ted Weems TOBY DAVID JOHNNY MORGAN Buterbaugh may have chosen the Harris system, but
: 1948  Buttons And Bows Dinah Shore BUD DAVIES HANK O'NEIL he realizes,_likg most radio engineers ‘and manage-
5 1949 RidersIn The Sky Vaughn Monroe CHARLIE VAN DYKE CONRAD PATRICK ment, that it will probably be the receiver manufac-
8 1950  Goodnight Irene Gordon Jenkins & The Weavers JIM EDWARDS DICK PURTAN turers who will decide which AM stereo system will pre-
@ 1951 Cr Johnny Ra L 6 vail. The FCC has taken a hands-off stance on
< 195 Yy J ToM | Y CHARLIE FOX SCOTT REGAN competing AM stereo systems and decreed that the
ou Belong- OMe. ., o Stafford JAY FREDERICKS DUSTY RHOADS marketplace should select a system. Should some sys-
1953 Vaya Con Dios ---.Les Paul & Mary Ford BILL GABLE TED “THE BEAR" RICHARDS tem other than Harris be the winner in the AM stereo
1954  Little Things Mean A Lot ....................... ...Kitty Kallen PAT HOLIDAY TOM RIVERS race, it will be a minor adjustment for Buterbaugh to
1955  Cherry Pink And Apple Blossom White Perez Prado STEVE HUNTER DUKE ROBERTS adapt the Harris transmitter he is installing next
1956  Singing The Blues Guy Mitchell T y month.
1957  All Shook Up Elvis Presley ﬁ;ﬂ%:ggf EggINRgEGYE;(S)UR Buter.baugh notes that he has ‘‘changed the audio
1958 At The Hop Danny & The Juniors S ——_ TR processing system five times since |'ve been here. Four
. 3 of them were my own systems.’” The winner of a 1977
1959  Mack The Knife Bobby Darin . - ) . .
. SUPER MAX" KINKEL TOM SHANNON Billboard Radio Engineer of the Year award notes that
1960  The Theme From A Summer Place..................... Percy Faith S - . . L
1961 Tossin' And Turnin’ ) Al TERRY KNIGHT BOB STATON he is **very conscious of listener fatigue and how it is
. : RON KNOWLES JOE VAN caused by distortion. It's most important to have a
1962 1 Can't Stop Loving You.......ccoovveeecvecree s Ray Charles JACK LONDON TGS good clean signal,” he says.
1963 Sugar Shack Jimmy Gilmer & The Fireballs sy TR TS Buterbaugh is doing a lot of work on the FM side too.
1964 1 Want To Hold Your Hand.........oocooovevvucerrerennnnan Beatles He's just gotten approval from the stations’ board of di-
= 1965 Satisfaction Rolling Stones BILLY MACK DUKE WINDSOR rectors to upgrade CKJY's signal. This sister station,
o 1966 I'm A Believer Monkees HAL MARTIN BILL WINTERS which runs the syndicated MOR **Unforgettable’ for-
'~‘°! 1967  Light My Fire Doors SCOTT MILLER DADDY DON Z mat, will soon move from a 540-foot tower with 40kw of
@ 1968 HeyJude _Beatles power to a 700-foot tower with 100kw. **We've already
= . Credits: Editor, Earl Paige; Assistant Editor, Ed Ochs; Cover art & de- designed a unique audio processing system for it,"”
md 1969 SUBAr SUGAM......ooooovoomeccrvvveeeenmnnnnnnanss s Archies o Dt (s Buterbaugh savs
@ 1970 1l Be There Jackson 5 ’ . Eh says.
%"
g 4
~ .
5 t
5 Congratulations
a Thanks to you.
<

Congratulations to us.

CKLW

on your

--T;e;o;r.d-f]é__zo;n;a toper FIRST HALF CENTURY
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30
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STEEL AWAY—Stevie Wonder, center, greets two members of Elektra’s Steel

Pulse following the English reggae group’s recent show at the Country Club

in Reseda, Calif. That’s lead vocalist/rhythm guitarist David Hinds, left, and
drummer Steve Nesbitt, right.

General News

In-Store Play
Buoys Birdland

® Continued from page 18

are moving up the charts fastest,”
Burston reports. “We instituted this
practice about 2% years ago and it
made a real improvement in our
business.”

Burston says this type of pre-pro-
grammed play is particularly helpful
since Birdland is in easy walking dis-
tance of Pimlico racetrack, home of
the Preakness. “It provides a steady
flow of traffic in front of the store
and playing familiar music draws
them in,” says Burston. “Those
people are the ones you really want.
You are going to get the regular
record buyers anyway.”

Burston moves a lot of blank tapes
at his 21,000 square foot stores. *But
I'd really like to have more 8-tracks.
I know the companies are cutting
back. But in Baltimore they are still
sellers. It takes me a week to get them
when | run out.”

Reggae Rootline Is Prospering

® Continued from page 31

felt the need for a commercial
handle, a tool, that retailers and pro-
grammers could look to for informa-
tion.”

A national radio chart, compiled
from the playlists of 25 prominent
reggae programmers and radio sta-
tions, was inaugurated in the news-
letter’s April issue. “We think the
charts are crucial to the commercial
acceptance of the music because
many AOR peoplc have become in-
terested in reggae,” says Grass.
“And the charts give a sense of
what’s being played.” He estimates
that over 300 reggae shows are
broadcast today on both commercial

and non-commercial U.S. stations.

As for AOR’s role in expanding
reggae’s audience base, Grass notes
that the format is “starting to dip
into the music in a more piecemeal
way than before, but today you can
hear it all the time, day or night,
someplace on the dial, which was
never true before.”

In the future, the publisher says he
hopes the newsletter will bow a chart
to reflect American retail sales of
reggae releases. “We don’t have the
resources at this time,” he explains.
“That's why we’re not a magazine.
Neither Tim nor I want to go
through the hecartbreak of estab-
lishing one without the proper capi-
tal.”

Noting that “hundreds” of new
reggae albums are issued worldwide
each month, Grass says the news-
letter attempts to review between 50
to 75 releases per issue. Other fea-
tures include a commentary from
the editors, and the playlist of a pop-
ular reggae air personality.

He concludes that the commit-
ment o0 such acts as Steel Pulse,
Third World and Black Uhuru by
Elektra, Columbia and Island, bol-
stered by independent releases on
the Heartbeat, Nighthawk, Alliga-
tor, Flying Fish, Epiphany, RAS
and Shanachie labels, is a sign that
reggae has begun to make genuine
commercial inroads.

® Continued from page 14
many fanzines that support the new
wave scene can be tapped by blacks
as marketing tools. These outlets can
be especially useful to local bands or
indie labels.

® Despite this openness, there was
a patronizing attitude displayed by
some registrants at the seminar. Too
many folks attending found the use
of the phrase “ghetto blaster” by a
speaker for too amusing o make one
comfortable. There was a “noble
savage” mentality at work in some
discussions of black music that de-
tracted from the conferences’s spirit.

® At the panel in which this writer
participated, the question what
“new music” meant was raised, since
it is rather inexact term. From this
view, as a black music fan, there are
two fresh areas of black pop music,
though neither is entirely new. Rap
is one. The other was the effect the
synthesizer was having. The sound
achieved by records like One Way’s
“Cutie Pie” and ‘D’'Train’s “Keep
On” would be impossible without a
battery of electronic gizmos. Almost
all the major black hits today are
dominated by synthesizer to such a
degree you wonder if organ, piano,
and even bass are about to become
obsolete.

® There is definitely a need for
more communication between rock
and black pop musicians, such as the
surprising Jermaine Jackson/Devo
hook up on Jackson’s current single.
Both from a musical and a market-
ing viewpoint, it creates excitement
and curiosity good for the industry.

*x Kk *

The Rhythm & The

Short Stuff: Who says critics can’t
be creative? Two of the best black
music writers around, Barry Michael
Cooper and Aaron Fuchs, have
teamed up to make some music.
Cooper, a regular contributor to the
Village Voice, has cut a smooth,
summer |2-incher called “Beach
Boy” under the name Verticle Lines.
Last summer he debuted as a record-
ing artist with “Time” by Telephon
on small Harlem International Rec-
ords. “Beach Boy” is on Aaron
Fuchs® Tuff City Records, the
former Cash Box editor’s recently
inaugurated label. Cooper’s synthe-
sizer arrangement is quite clever and

Blues

shows the man can do with his fin-
gers that type. ... Any fans of the
soap opera “Another World” on
NBC will be interested in “Ms. D.J.
Rap It Up!” by She on Clappers
Records. The ‘She’ in question is
named Shelia Spencer, better known
as Thomasina on “Another World.”
She’s a reformed juvenile delin-
quent trying to be a good girl and is
going with this nice guy, but is being
tempted by ... You get the picture.
Anyway, this is Spencer’s first time
on record, though soap opera con-
noisseurs may remember her from a
stint on “The Guiding Light.”

FINAL CHECK—RCA artist Keni Burke, right, and manager/executive pro-

ducer Ed “Chappie” Johnson listen to a playback of his new single, “Risin’

To The Top.” Burke produced, composed and arranged the single and the
rest of the material on his “Changes” LP.
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L.
S
E 3 e 3
TITLE § § : ATLE
Artist, Label & Number PREAE Artist, Label & Number
(Dist. Label) E| 8|2 st Label
GAP BAND IV 33| 15| ATTITUDES
The Gap Band, Total Brass Construction,
Experience TE-1-300] Liberty LT-51121 CAP
Gy 50| 3| STILLIN LOVE
ie Lucas, Sotar
THROWIN' DOWN 8008 (Bekta) WA
B aames, Gordy 6005GL 0 | 4143 14| SHARING YOUR LOVE
JEFFREY OSBORNE (1)'1);2%& RFC/ Atlantic SD -
gy sbome MM SP o n (42 {41 | 9| ILL DO MY BEST
I s
2007 Warner os ) v (43140 |12| THE r?r"%;\ﬁlzvrm e
gErEH gnPIEsE:‘ Capitol William “Bootsy” Collins,
ST-12207 CAP Warner Bros. BSK 3667 WEA
KEEP IT LIVE & 44 (44| 8| TRUST ME
Dazz Band, Motown Jean Carn, Motown
6004ML IND 6010ML IND
STEVIE WONDER'S 45142124 | MR L%OK S(g GOOD
fachard Dimples Fields,
a':‘IgIgGlL\mUM e &fa:lrwalkl’rl‘ﬂ%l-:i:il?ews IND
S 46 | 46 | 19| DOIN' ALRIGHT
Tamla 6002TL2 (Motown} IND (Bryan, Capitol ST-12192 CAP
BRILLIANCE 47 | 45| 5| THE BEST
ﬁtglggtic Starr, A&GM SP- e ?ZJ(IJ’E)CV Jones, A&M SP- -
A
STRAIGHT FROM THE io | ESTES)  2aPP 11
HEART lapp. Warner Bros.
Patrice Rushen, Elektra £1- 23563-1 WEA
80015 Pr|se| 3| Face To FACE
THE OTHER WOMAN & Gino Soccio, RFC Atlantic
Rg;oParker, Jr., Arista AL o SO 19358 WEA
9 50 | 51| 38 | SKYYLINE @
ALLIGATOR WOMAN Skyy, Salsoul SA-8548
%T;Oéogqoc(glalte Cily) b0l ﬁ (RCA) RCA
oygram 55| 3| FEELIN' LUCKY
WE GO A LONG WAY High Fashion, Capitol ST-
BACK 12214 CAP
Bioodstone, T-Neck FZ ﬁ 57 2 GREATEST HITS
38115 (Epic) €8s Shalamar, Solar BXL1-4262
rY FJAVOEITRE F;%’%g" (RCA) RCA
helDesget 53(53| 3| LOVE NOTES
(Epic) €8s Ohuck Mangione, Columbia
INSTANT LOVE FC 38101 8BS
Greot Lym. Coumbia ¢ |l 59| 2| INNER FEELINGS
SOONER OR LATER Billy Ocean, Epic FE 38129 CBS
Larry Graham, Warner Bros. 5515217 THE DUDE A
BSK 3668 WEA 9;‘1"1;“ Jones, A&M SP -
D TRAIN el
D Train, Prelude PRL 56 | 58 | 15| LOVE ME TENDER
14105 IND E.B. King, MCA MCA 5307  MCA
I'M THE ONE 57 | 48 | 42 | SOMETHING SPECIAL A
Roberta Flack, Atlantic SD Kool & The Gang, De-Lite
19354 WEA [SR 8502 {Polygram) POL
N . ercy 58 [60 | 51| BREAKIN' AWAY @
SRM.1-4043 (Polygram)  PDL Tl
REUNION 59 | 61| 67 | STREET SONGS A
Gordy 6008GL (Motown) IND Rick ’a";;* .
WHO'S FOOLIN' WO Ll .
ne Way, MCA 5279 MCA
m THE SEQUENCE
mE.CY ; w The Seque?ce, Sugar Hill
Deniece w:llgarns, SH 267 IND
ARC/Columbia FC 37952 €8S 61 165 | 14| DROP THE BOMSB
OUTLAW :
War, RCA AFL1-4208 RCA LT .
KEEPIN' LOVE NEW
Howard Johnson, ASM SP 62 (47| 6 mscfwil’;d e
gJ;RENT A Cocenuts, Sire SRK 3681
. (Warner Bros.) WEA
Heatwave, Epic FE 38065 CBS 63 (63110 OFFRAMP
?ZOVH‘N oNE Pat Metheny Group, £CM
: '”-vra'ag’o’“:u‘ae i ECW-1-1216 (Warner Bros)  WEA
HERE WE I
i s WA WA 64156 | 9| NEW DIMENSIONS
Capitol ST-12205 CAP
HAPPY TOGETHER
Odyssey, RCA AFLI-4240  rca | 65 [ 49| 10 sgz:laigngmmen
gﬁayé"f}g%g oL Miantic SD 19351 WEA
6736 (Plygram) FoL |66 |66 | 25 | YES ITS YOU LADY
mexey nsofn,
i?"tgxs(i:!l?mﬂ amia 600112 (Motown) IND
BKL1-4355 (RCA) Rca | 67 | 68 | 47 | NEVER TOO MUCH @
ROYAL JAM Lutrer Vandross, Epic FE
The Crusaders With B.B 7451 C8S
King And The Royal 68 170 | 33| YOUR WISH IS MY
Philharmonic Orchestra, COMMAND
MCA MCA 2.8017 MCA i) oo
h”hi_ ':E UkP Hewtra) WEA
e sin T 37028 ces |69 |62 |21 ;Ioljrv: GOT THE POWER
AS WE SPEAK 7|7r“4W0fId. Columbia FC .
David Sanborn, W
Bus 123650 wea |70 |64 | 22 LIVE & OUTRAGEOUS
WE ARE ONE Millie Jackson,
: SP-1.6735
SP(’)elc:;-lm A Dream, flektra wn -s’g:ngram) POL
STEAMIN' HOT 71 |69 | 15| LADIES OF THE EIGHTIES
The Reddings, Believe In A A Taste Of Honey,
Dream FZ 37974 (Epic) c8s Captol ST-12173 Cap
FRIENDS @ 72 172 [ 14| FRIEND IN LOVE
Shalamar, Sotar S-28 Diorne Warwick, Arista AL
{Elektra) WEA 9585 IND
WINDSONG 73 |73 | 9| STRONGER THAN EVER
Randy Crawford, Warner Rose Royce
Bros. 1-23687 WEA Epic FE 37939 c8s
TUG OF WAR 74 174 | 35 | COME MORNING
Paul M.cCartney, rover Washington, Jr.,
Columbia TC 37462 CBS Elebtra 5E-562 WEA
LOVE IS WHERE YOU 75175 |17 | LIVE ON THE SUNSET
TﬂhNDhIT Solar §-27 DIRIE
e Whispers, Solar S- Richard Pryor,
(Elektra) WEA Wl;ﬂae’r Broso,’ BSK 3660 WEA

77 Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
J Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America
seal for sales fo 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal forsales of

1,000,000 units (seal indicated by triangle).
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Latin

View TV Promotion Past Peak

Selectivity Seen As Key To Avoiding Over-Saturation

By ENRIQUE FERNANDEZ

NEW YORK—Has Latin tv pro-
motion outlived its usefulness to
record companies? A year-and-a-
half ago, a tv advertising campaign
was an automatic payoff, according
to Discos CBS creative director Ser-
gio Rozenblatt. Today, he says his
company is more selective about
what to promote through tv and he s
beginning to see signs of saturation.

Unit sales from small screen ad-
vertising are not what they used to
be, confirms Caytronics Corp. presi-
dent Joe Cayre. “If you can sell
50,000 units without tv and 75,000
with it, it’s not worth using the me-
dium,” Like CBS, his company has
not abandoned such promotion, but
only for those artists with whom
there was prior commitment to tv
campaigns.

An LP’s national drive costs
$75,000 to $100,000, according to
Cayre, and that excludes Puerto
Rico, a market often covered by U.S.
licensees. According to Rozenblatt,
Puerto Rican tv promotion is even
dearer. The CBS executive sees that
island as one of the markets where it
has reached the saturation point.

Reports from Puerto Rico itself
indicate, however, that tv marketing,
introduced a year-and-a-half ago by
CBS with a Julio Iglesias hits LP, is
at its zenith. The charts show great-
est hits LPs by long deceased artists,
like Tito Rodriguez, and artists who
have not had hits in years, as well as
current idols such as Wilkins and
Danny Rivera.

Session Fees
Rising 30%
In Mexico

MEXICO CITY—A 30% increase
in recording session fees has been
agreed upon by Venus Rey, general
director of the Mexican musicians’
union (SUTM), and Mexican record
industry association (AMPROFON)
president Armando de Llano. This
raise, which will be in effect until the
end of June, 1983, is viewed as a
compensation for the soaring infla-
tion rate existing in Mexico, which is
expected to reach 50% this year.

Another similar jump for SUTM
members is expected soon for the
services at all nightclubs and enter-
tainment rooms. According to Rey,
if the strict edict is not adopted by
the venues, a strike will be called.

Rey, who also heads SOMEM
(the association for musician’s rights
where recorded music is played), is
additionally looking for an increase
in such displacement payments at all
discotheques. No. details were given
as to when such negotiations will be-

gin.

Some artists’ tv-marketed hits LPs
are reported selling better than their
new releases. And though Puerto Ri-
can television’s practice of charging
a percentage for tv sales has been
seen as unfair, some observers be-
lieve that this practice is extremely
profitable for both tv and record
companies alike.

The alarm on the growing unprof-
itability of tv promotion in the
broader Latin American market,
which includes Spanish speaking
U.S., was sounded last October at
the FLAPF (the Latin American in-
dustry association) meeting in Aca-
pulco by Guillermo Infante, RCA
Mexico’s head and the then presi-
dent of the Mexican industry associ-
ation, AMPROFON. Infante’s pres-
entation became the hot topic of
debate in Acapulco, with many in-
dustryites claiming that the Latin

American tv concerns which also
owned record companies repre-
sented unfair competition.

Today, Infante insists on the grav-
ity of the problem, pointing out that
networks exercise the right to select
which product to advertise and that
the advertising rates are geared to
grab 50% of the profits. According to
the Mexican executive, a Mexican tv
campaign costs approximately
$250,000.

CBS’ Rozenblatt points out that
the usual promotion concept of a
“15 greatest hits” LP is worn out,
while Infante agrees that the public
is no longer naive enough to believe
that if it’s advertised on tv, it must be
great. Cayre, whose expectations for
his campaigns are lower than ever
sums it up: “Tv promotion used to be
new and novel.”

South American Market Is
Profit Source For U.S. Acts

LOS ANGELES—Solar Records’
recording acts Shalamar and Carrie
Lucas will play Venezuela, Brazil,
Bolivia and Argentina in September
and October, according to José Rota,
international director and vice presi-
dent of the company’s tours division.

This wing of Dick Griffey’s enter-
prise also handles projects inde-
pendently for non-Solar acts, and
will help organize next year’s tour by
Van Halen of Venezuela, Colombia,
Brazil, Uruguay, Argentina and
Chile. Last year, Rota handled
Queen’s Latin American tour.

The continent can be very profit-
able for U.S. acts who are accus-
tomed to the flexible scheduling of
appearances in those markets. Says
Rota, “You have to know that it
takes half a day just to have a cup of
coffee.”

He continues, “There has always
been a public for American music in
Latin America,” adding that the
Falklands war has not substantially
diminished Latin appreciation of
English-language material. How-
ever, he indicates, Latin America
and North America have ignored
one another for some time and may
do so indefinitely unless there are
people willing to understand the pe-
culiarities of the Latin market.

Rota believes that conditions are
ripe for working Latin America.
“Before the tour, Queen’s sales in
Argentina, Brazil, Venezuela and
Mexico were only 100,000 units,”
claims Rota. “Three months after
the tour they had reached 700,000.
What are the record companies

waiting for?”’

Peerless Sets A&R Cuthacks

MEXICO CITY—Peerless is re-
ducing its a&r department and shift-
ing to independent productions. In
the last few months, the Mexican in-
die has dropped four staff produc-
ers. Five upcoming LPs are the result
of packages brought in by outside
sources.

The independently produced art-
ists are: Anamia, produced by Diego
Verdaguer, under contract to Mel-
ody as an artist; Oscar Janot, a
Spanish singer produced by himself
and Alfredo Dominici; Flower, an
American artist, produced by Joe
LaGreca and Phillippe Renay; Los
Freddy’s, produced independently
in Los Angeles; Christian, youngest
brother of tropical group Los Joao,

Report.

WRKS and 15.5% of WBLS.

of KROQ.

LOS ANGELES—Hispanic listeners are affecting the ratings of English-
language radio stations in New York and Los Angeles. According to a
study by Latin marketing firm San Marino Entertainment, urban contem-
porary stations in New York, and contemporary and AOR formats in Los
Angeles, need their Hispanic listeners to retain their position in the Birch

The study claims that Hispanics are responsible for WKTU’s leadership
position in teens and WRKS’ in men and women 25-34, in the Birch re-
ports; 33.8% of New York’s WKTU audience are Hispanics, with 20.7% of

In Los Angeles, the Hispanic listener accounts for 49.7% of contempo-
rary station KRLA, 35.1% of KISS, 27.1% of KIQQ, 18.3% of KRTH, and
16.3% of KHTZ. AOR stations claim a smaller, though still substantial, per-
centage of Hispanic listeners: 14.7% of KMET, 14.2% of KLOS and 10.5%

According to the San Marino study, the L.A. Hispanic audience also but-
tresses the stations’ position in the Birch reports.

produced by Alejandro Jaen in Ma-
drid.

Peerless international and promo-
tion director Frank Segura claims it
makes more sense to have independ-
ent producers limited by time and
funds than to have them on salary.
Most of the independently produced
records will be in the ballad genre;
ranchero and tropical music will
continue with house producers, Pon-
cho Ascensio and Victor Nanni re-
spectively.

Eduardo Rodriguez, one of the
producers let go by Peerless, has
joined the ranks of the independ-
ents, setting his sights for work with
record company Musart in the near
future.

Bright Future .For
Mexico, Says Timmer

MEXICO CITY—"Before the end
of this century, or even at the conclu-
sion of this decade, I can see Mexico
climbing close to the top, right be-
hind the U.S. and Japan,” asserts
Jan Timmer, PolyGram’s worldwide
executive vice president, in his first
visit to this country. Undaunted by
the devaluation of the peso, Timmer
expressed more interest in unit sales,
which the executive sees jumping
during the "80s.

Timmer conceded that his com-
pany had not been paying enough
attention to the Mexican market and
announced plans to return at the be-
ginning of ’83.
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SOUNDING OFF—The SAR All-Stars, brought to Mexico as guests of .that

country’s “sonideros” (sounders), as the street DJs are called, are greeted
by tropical music fans in Veracruz.

The “Young Lions” concert dur-
ing last month’s Kool Jazz Concert
opened with a composition by Cu-
ban saxophonist Paquito D’Rivera,
titled “Mariel,” the port from which
the exodus of Cuban refugees sailed
to the U.S. Paquito, a founder of the
Cuban jazz group Irakere, had al-
ready defected, during a European
tour, by the time the Mariel exodus
took place. Two Mariel exiles, drum-
mer Ignacio Berroa and conga
player Daniel Ponce, soon teamed
up with Paquito in the U.S. and the
three have been moving forward
ever since.

Daniel joined Paquito in the
Young Lions lineup and Ignacio
played the festival with Dizzy Gil-
lespie, with whom he has been play-
ing for some time. The three of them
can be heard together in Paquito’s
CBS LP, “Blowin’,” as well as his
soon-to-be-released new one. Dan-
iel, a conguero with solid street cre-
dentials, has recorded with Eddie
Palmieri, the new wave/funk group
Defunkt, and will soon release his
own LP.

This Cuban triumvirate found a
home, soon after their arrival, at the
New York jazz loft Soundscape (to-
day, sadly, struggling to survive).
The venue’s operator, Verna Gillis,
recognized the excitement they were
bringing to jazz, Latin, and Latin
jazz, and she was right. Today, Pa-
quito, Ignacio and Daniel are hot,
proof that good things still come
from small islands. ’

* Kk K

Are you ready for Andine rock?
Los Jaivas, a Chilean group that
fuses hard rock with the indigenous
music of the South American moun-
tains, has signed with CBS Chile and
will re-release its ambitious “Alturas
de Machu Picchu” LP under that la-
bel in Brazil, Mexico, Venezuela and
Colombia. Los Jaivas were previ-
ously signed to the Chilean label
SYM.

The group, which has been living
in France for a decade, is felt to be
Chile’s most popular rock attraction.
Their ‘Alturas” LP is a musical
adaptation of Nobel laureate Pablo
Neruda’s epic poem of the same
name, about the famous Inca ruins
high in the Peruvian mountain.

* K K

The unresolved Iglesias/Ross/
Streisand triangle is delaying the
planned release of Julio Iglesias’
English language LP. According to
his manager, the LP will come out in
November, with or without a duo
with one of the famous American
singers. ... “Rafael en Raphael,” a

Notas

semi-documentary about the Span-
ish singer, is distributed in the Beta
and VHS videocassette format by
Telecine, a New York firm that has
jumped into the Latin entertainment
market by manufacturing and dis-
tributing Spanish-language product.
* Kk K

I’s expected that Mexican
crooner José Maria Napoleon will
shift labels from Cisne to Ariola this
month. . .. Alicia Judrez has finished
an RCA LP of ranchero songs
penned by her late husband, José
Alfredo Jiménez. . . . Jose José’s
manager Manolo Noreiia is nego-
tiating for the services of Yuri with
Gamma executive Luis Moyano. . . .
New visa costs for all foreign talent
in Mexico has jumped from 2,000 to
20,000 pesos.

As some of the Latin American
contestants in the Miss Universe
contest strolled in their evening
gowns, they were singing along with
the crooner who was accompanying
their stroll. No wonder—it was José
Luis Rodriguez singing his “Duefio de
Nada,” from the CBS LP of the same
title, topping most Latin charts these
days.-The pageant, held this year in
Lima, was the Venezuelan’s first ap-
pearance on U.S. English-language
tv.

El Salvador scares off most inter-
national entertainers. Still, Mexican
singer Emmanuel plans to visit the

{Continued on opposite page)

Dominican Venue Bows
With Sinatra Concert

NEW YORK—A “Concert for the
Americas” series inaugurates the
new 5,000-seat auditorium in the
Dominican Republic’s Altos de
Chavon center for the arts with a
Frank Sinatra pay-tv concert. The
Sinatra appearance will be taped by
Paramount Video.

The Aug. 20 concert will be the
first of a series of performances by
international stars in the Caribbean
showplace. Altos de Chavoén is a
Gulf + Western-funded center for
the Dominican arts and crafts, lo-
cated on the Southeastern coast of
the Dominican Republic.

The amphitheater follows the tra-
ditional lines of the classical Greek
amphitheater and features a 10,000
watt sound system. The Sinatra con-
cert is being billed by Altos de Cha-
von administrator Dominique Blud-
horn as “the biggest entertainment
event to occur in the Dominican Re-
public.”
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STELLAR CAST—Jose Jose awaits Lani Hall to join him onstage for their

A

duet, “Te Quiero Asi,” during his recent concert appearance at Mexico City’s
El Patio Club. Also in the audience .was Herb Alpert. Jose Jose recently
signed to the newly created Latin branch of A&M.

A&M To Launch Latin Arm:
Initial Roster Of Four Acts

® Continued from page 4

ration with Quintana on Alpert’s
current “Fandango” album.

Alpert says that project resulted
from his decision to mark A&M’s
20th anniversary by cutting new
sides incorporating Latin elements,
thus alluding to the Tijuana Brass
debut single which spurred A&M’s
formation, “The Lonely Bull.” It was
that instrumental, inspired by Al-
pert’s first visit to a bullfight in Mex-
ico, that prompted Alpert and friend
Jerry Moss to partner in A&M and
release the record on that label.

“The original intention was to cut
three or four sides just for Latin
America,” notes Alpert in recount-
ing the genesis of A y M. “When we
were doing the recording, I got ex-
cited about the material and how it
was coming out, and flashed on the
idea that over the years a lot of
people had come up to me, thinking
I was retired because the original
TIB style was no longer part of what
I was doing.

“It led me to believe that maybe
there was a whole community of lis-
teners out there that hadn’t heard
me in a while.” Alpert notes that
those July, 1981, sessions in Mexico
City alerted him to more than the
prospect of a new turn in his own
recording. Teaming with Quintana,
to whom he’d been referred by vet-
eran L.A. bassist Abe Laboriel, Al-
pert checked out the musical com-
munity and was impressed by its size
and vitality.

“l saw all these people at CBS
down there, pressing and packing

__Notas

® Continued from opposite page

country for concerts later this
month. ... Enrique y Ana, who
played to record audiences in El Sal-
vador last spring, plans to return in
October. . .. It's economics not poli-
tics that has kept artists away from
another Central American country,
Costa Rica. Ex-El Gran Combo
singer Andy Montanez, currently
signed with TH, is the first artist to
visit the country in six months. ...

Back in Los Angeles, Latin radio sta-

tion KWKW celebrates its 25th an-
niversary with a free concert this
week by several Mexican artists, in-
cluding Beatriz Adriana.

records,” he adds, “and I thought
they were for all Latin America, only
to find out that output was for Mex-
ico alone.”

Quintana, who's now working
from the A&M lot, adds, “The expe-
rience with Herb was really educa-
tional for me. I thought if we could
apply some of the recording tech-
niques I learned with Herb, we
could get his records across over
there.’

Alpertconfirms that Ay M willin-
clude releases by U S. acts, such as a
forthcoming project by his wife Lani
Hall, whose own vocal career began
on a decidedly Latin note via Portu-
guese songs cut while with Sergio
Mendes and Brasil '66. But both Al-
pert and Quintana are quick to note
that the new wing won’t be domi-
nated by mere Latin translations of
U.S. pop. an approach Alpert dis-
misses as “cursory, and probably
sort of offensive to Latin audiences.”

Indeed, he places the grooming of
indigenous Latin tale