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NAB Confab Faces
Technological Reality

By DOUGLAS E. HALL
NEW ORLEANS- The sizzle of

promising new technologies like sat-
ellites, AM stereo and digital audio
which has added sparkle to National
Assn. of Broadcasters Radio Pro-
gramming Conferences for several
year was missing this ycar. The
four-day gathering that ended
Wednesday (1) came face to face
with reality. and it was a sobering
experience.

By the usual yardstick. the fifth
annual gathering of radio program-

IMIC SET

LOS ANGLLES The revital-
1ization of the music/record in-
dustry and the assurance of its
strong future comprise the pri-
mary thrust of the forthcoming
International Music Industry
Conference (IMIC). The 15th

(Continued on page 9)
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i ael venr cassette Cing. : ¢
143 galq ~(|)\fer ltls‘l e S 1'80(,)‘ he LOS ANGELES — Await- release “Star Trek II: The Wrath Of
. ull'w UIL Ertjw(_).uls e Ag‘f[‘]'u' ing shipments Tuesday (7) of Khan™ in November at $39.95. a
]pjgs l]qve o e d“lE ‘][Oplllm!s‘mf din._ the initial flow of eight single- new low for a major motion picture.
ticipation toward technological de- Sided. sl haled. non-res § TR ot mpFotuubieRly BTG

velopments. this conference came at
a time whzn corporate blood is being
spilled in technological ventures
gonc awrv. IUs less than two months
since. ABC “postponed™ its costly
and herelded  Superadio satelhite
network service. Other  corporate
leaders in radio are anxiously look
ing for thz light of profits at the end
of the tecanological tunnel.

There was a consensus here that
satellites ‘will continue to be impor-
tant in radio programming, but that
they are not the panacca they
seemed te some only last year.

During a session on “What Pro-
grammers Must Know About The 7
New Techinologies,”™ Dr. Al McBride

turnable singles from CBS.
retailers, one-stops and rack- $
ersare attempting to structure
appropriate pricing on the
new ceneepl.

Retailers surveyed  laud
¢ CBS for its innovation. but
some lake pot shots at the
label for its lack of large scale
marketng and advertising
support for the line, which
carries a wholesale price of
29 cents.
$ One-stops admit the 45s
have oossibilities and  cite
proper pricing as their biggest
concern.

(Continued on page 53)

made to encourage video dealers to
stress sales over rentals and to in-
hibit tape pirates.

The announcement by Para-
mount president Mel Harris at the
Video Sotftware Dealers Assn. con-
ference Monday (30). elicited enthu-
siastic response from retailers in at-
tendance. More than one dealer
promised to double normal initial
orders because of the lower price.
For example, Arthur Morowitz.
head of New York's Video Shack
chain, said he would order twice as
many copies of “Star Trek 1™ as he
did of the $79.95-list “Star Trek 1.7

RCA will release “Star Trek 11 on
videodisk in November. probably at
a list price of about $27.95. Accord-

(Continued on page 54)
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® SAN FRANCISCO has preven (o be fertile ground for new independent
labels. But things are a bit tougher in Chicago. Page 9.

® NAB PANEL coverage: promotion. AOR. urban contemporary. consult-
ants. country. top 40. production and research techniques. Pages 17-24,

® WHO LISTENS to the radio? Who watches tv? How many of them listen
1o records and tapes? Rescarch informauon from NAB. Page 3.

® FRANK BARNAKE has been re-clected president of the Video Software
Dealers Assn. Page 4. Extended coverage of the VSDA convention in Dallas.
Pages [5. 26.

® MTYV HAS the ability o sell records where 1t is locally available. a Bill-
board survey shows. New Music acts that are not getting radio play are bene-
fiting especially well. Page 3.

® THE HARVARD COOP is the place for jazz in Boston. The store has an
average stock of at least 2.000 active titles. Page 14

® WITH ADVANCE ucket sales slow. success at the door was seen as the

(Advertizement) key to the prospects for the weckend's US Festival. Page 33.

Trek I’ Video
Set At $39.95 List

By EARL PAIGE

ing to vice president for programs
and business affairs Seth Willenson.
“We'll look for a significant price
difterential between disk and cas-
sette.” .

(Continued on puge 26)

U.K. Chains
Quitting Video
Rental Business

By PETER JONES

LONDON- Two of Britain’s big-
gest chains, Woolworth and W.1.
Smith, are quitting the videocassette
rental business, the former levelling
most of the blame for the closedown
on video pirate activities.

In fact. Woolworth abruptly
closed its video rental division on
Aug. 31. while the W.H. Smith oper-
ation 1s set to end Oct. 1.

(Continued on page 54)

Biliboard's Video Entertainment/Music Conference will be held November
18-21, 1982 at the brand new Vista Hotel in N.Y.C. Watch for exciting de-
tails regarding action-packed agenda, top name speakers and panelists
and news about the Video showcase. Retailing panel Saturday (20) AM,
open to all retaiters. Note: Special arrangement for low-cost airfares have
been arranged for all registrants via TWA Airlines. For details re airfares,
registering, etc., contact Kris Sofley, (213) 859-5319.
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GeneralNews

This story was prepared by John
Sippel in Los Angeles, Laura Foti in
New York and Edward Morris in
Nashville.

NEW YORK—-MTV: Music Tele-
vision has a strong—and positive—
effect on recording sales, especially
of new artists, according to a na-
tional survey by Billboard. In partic-
ular, retailers in smaller cities
around the country report sales in-
creases on product shown on MTV.
Many even keep the channel tuned
n in their stores.

“We're feeling its impact really
big.” says Joe Agny. head buyer for
distributor Rhody Record and Tape
Service in Warwick. R.1. which serv-
ices 20 stores. “It’s giving older

groups new life and new groups a
way to promote their albums.”

Artists such as Flock of Seagulls,
Men at Work, the Human League,
Bow Wow Wow. Adam and the Ants
and Judas Priest are the main bene-
ficiaries of MTV exposure, retailers
assert. They add that these artists re-
ceive little if any support from radio,
due to tight playlists.

“These innovative groups are up
15% to 20% because of MTV,” says
John Irwin of Flipside in Lawton,
Okla. Repeated runs of video clips
by Van Halen, the Rolling Stones
and J. Geils result in renewed cata-
log sales. he adds.

Buyer Carl Keel of Flipside in
Lubbock, Tex. where the channel is
also carried, backs up Irwin’s experi-

ence. Flipside has two tv sets show-
ing MTV in its stores. “John Cougar
sold better after he was seen on
MTYV, even though he was already a
hit,” Keel says. MTV video jock
Martha Quinn did in-store appear-
ances in Lubbock which were well
received, he adds.

“Absolutely. it’s helping us,” re-
ports Tony Santone, manager of
Schoolkids’ Records in Athens,
Ohio. “A lot of new wave and ob-
scure stuff is selling that I'm sure
wouldn’t sell otherwise.”

Since his store is located in a uni-
versity town, Santone says that sum-
mer sales are usually abysmal—but
not this year, partly owing, he thinks,
to MTV’s promotional strength.
“Our business is up for the summer

by about 20% over last year,” he esti-
mates.

“But it’s more than sales being up
that I link to MTV. It’s also the in-
creased variety of stuff we’re sell-
ing.” Santone adds that the main
sales impetus from MTYV is not the
concert specials so much as the indi-
vidual video clips. He points to Split
Enz as an act helped by MTV in his
region.

Among those showing MTV in-
store is Record Theatre of Buffalo,
N.Y. Bill Still there says, “It seems to
spur sales of obscure groups, and it
helps because radio stations won’t
play new artists.” The store has
shown MTV for about nine months
and, Still says, “It’s had a direct ef-
fect on sales, both how much they

Survey Finds MTV Strongly Affecting Record Sales

buy and what they buy.”

He adds that he’s received dozens
of requests for an Adam and the
Ants album that is not even avail-
able but that has been featured on
MTV. Other retailers, too, report
requests for product they weren’t
even aware existed.

Jean Kopecky, ad director for
Danjay Music of Seattle, puts it this
way: “While the MTV universe is
small, it’s heavy in record buyers.”
Kopecky and Allison Morgan of
Budget Tapes & Records, Tacoma
agree that MTV V] Mark Good-
man’s in-store appearances there
helped to boost interest.

Only college radio in Boise played
any new acts, says Connie Ruelas of

(Continued on page 60)

Study Shows
What The Future
Holds For Radio

By ROBYN WELLS

NEW ORLEANS-—Thirty-five
percent of Americans 18 years and
older listen to the radio in their lei-
sure time, while only 8% listen to rec-
ords and tapes. This is one of the
findings outlined in “Tomorrow’s
Radio,” a special study examining
how radio will be affected by chang-
ing demographics, overall media us-
age and new technologies.

Presented by Paul Bortz of
Browne, Bortz & Coddington. the
study was commissioned by the
NAB for its fifth Radio Program-
ming Conference.

Of the 1,500 surveyed on the tele-
phone, 51% named television view-
ing as their primary leisure time ac-
tivity. Thirty-six percent engage in
sports and fitness programs, with ra-
dio listening ranking third on the
list. Record and tape listening
placed eleventh.

Sixty-four percent of those sur-
veyed listen to radio for relaxation
and entertainment, compared to
15% wholisten for news. Conversely,
when people were asked to name up

(Continued on page 11)

Billboard photo by Chuck Pulin

TENNIS LEAP—Meat Loaf makes an attempt to leap across the net after a

charity tennis match in Forest Hills, N.Y. where he and John McEnroe played

against Carlos Santana and Vitas Gerulaitis. Meat Loaf was not hurt in the
spill.

Seven AM Frequencies
Hit By Cuban Jamming

By DOUGLAS E. HALL

NEW ORLEANS—Cuban inter-
ference on seven AM frequencies
Monday night (31) set the NAB Ra-
dio Programming Conference here

Tribute To Addy Set For Sept. 14

NEW YORK-Friends and
former associates of Mickey Addy
will gather at the Songwriters Hall of
Fame here next week to pay tribute
to the legendary music business fig-
ure who died last July 13.

The salute to Addy, whose career
as a songplugger began in 1914 and
who in recent years was associated
with Billboard Magazine, will fea-
ture personal reminiscences by in-
dustry personalities and an exhibit
of photographs tracing his life and
activity.

Bandleader Sammy Kaye, who is
credited with dubbing Addy “The

Baron,” will be among the speakers,
as will publisher Lou Levy. Fran
Warren will sing some of the songs
Addy wrote, and a host of artists are
expected to be represented by taped
messages.

All who knew Addy are welcome
to attend, says Randy Poe, general
manager of the Hall of Fame, espe-
cially those with stories to tell. The
“We Remember Mickey Addy”
event is scheduled for 5 p.m. on
Sept. 14 at the Songwriters Hall of
Fame, | Times Square. Further in-
formation may be obtained from
Poe at (212) 221-1252.

LOS ANGELES—Starting this
issue is Billboard’s Video Games
chart, designed to help record and
tape dealers as well as video retail-
ers track the fastest-growing items
at retail. as indicated by the Elec-
tronic Industries Assn.. which re-
ports sales to dealers nearly doub-
ling each year.

Software unit sales to dealers,
according to EIA, have zoomed
from $4 million in 1979 to an ex-

Billboard Debuts Vid Games Chart

pected $55 miliion this year. Indi-
cations are that the market is ma-
turing. The four-year curve:
1979—-%4 million: 1980—3%9 mil-
lion: 1981—-%30 Million: 1982—$55
miliion.

Hardware sales show a simiiar
quantum pattern: 1979--400.000
units: 1980—2.2 million: 1981-4.2
million: 1982—8 million units sold
to dealers.

buzzing Tuesday.

As local tv crews interviewed
NAB officials and broadcasters,
NAB radio board chairman Marty
Beck of Beck-Ross Communications
was one of the most outspoken radio
executives here on the subject. “It’s
the best thing that could have hap-
pened to us,” he said of the Cuban
Jamming, which lasted for two hours
on frequencies ranging from 570 to
1380 kHz.

Ross was referring to broad-
casters’ general opposition to the
Reagan Administration’s push to
put Radio Marti on the air, beaming
into Cuba on the middle of the AM
band (Billboard, Aug. 21). Cuban
leader Fidel Castro has indicated
that Americans would be hearing a
lot of Cuban programming if plans
for Radio Marti went ahead.

But Cullie Tarleton of Jefferson-
Pilot Broadcasting of Charlotte,
N.C., who chairs the NAB’s task
force on Cuban interference, took a
more cautious position. He said his
committee would be in touch with
the Reagan Administration, noting
that the NAB had not taken a posi-
tion on Radio Marti. “We have
gently suggested that they get it off
the AM band and perhaps move it to
short wave,” he said.

The frequencies jammed with Cu-
ban programming were: 570, 600,
650, 670, 1040, 1160 and 1380 kHz.
Stations affected included WFAA
Dallas, WMCA New York, WSYR
Syracuse, WAAX Gadsden, Ala.,

(Continued on page 16)
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See Next 12 Months
As Decisive For CD

By JIM SAMPSON

MUNICH—-The next 12 months
will prove decisive for the compact
disk (CD) digital audio system.
launched offically last month at
PolyGram’s Hannover pressing
plant (Billboard Aug. 28, 1382), as-
sert industry observers here.

By the time CD reaches the U.S.
on a large scale, seen as 1984 at the
earliest, the system may already
have demonstrated whether it has
the potential to become the primary
medium of recorded music for the
’90s.

System developers Philips, Sony
and PolyGram promise several ma-
jor announcements this fall, includ-
ing agreement on a mechanical roy-
alty rate for CD disks and the
decision of several more software
firms to join the CD bandwagon,
bringing the system closer to being a
world digital audio standard.

The Japanese launch this fall will
enjoy industrywide hardware/soft-
ware support, and here in Europe
hardware manufacturers will be bol-
stered by Philips and Grundig. Soft-
ware commitment is more limited,
though. At present, CBS, WEA,
RCA and EMI are not set to join the
initial marketing campaign next
March in Germany, France, Hol-
land and the U.K.

Other companies are taking a
more positive stand towards the new
system.

Ariola’s Friedel Schmidt confirms
agreement to make his top repertoire
available on CD, adding that no
time frame has been set. The Ariola
disks will be custom pressed by Poly-

WAPP Ending
Adless Summer

NEW YORK--WAPP-FM here
unveils its first advertisements Tues-
day (7) when the Doubleday Broad-
casting property ends a commercial-
free summer of album-oriented rock
programming.

“We'd like to segue into this as
quietly as possible,” says WAPP
general manager Pat McNally, not-
ing that the station will program
eight minutes of commercials each
hour at a cost ranging from $130-
$250 for a 60-second spot.

He declines to discuss his fall pro-
motion plans, or the possibility that
WAPP will award prize money to
conclude the summer promotion. He
does confirm that the station will in-
troduce two new television commer-
cials later this month.

Gram in Hannover—Ariola’s Sono-
press affiliate has as yet no manufac-
(Continued on page 62)

More Country
Crossing Over

By CARTER MOODY

NASHVILLE—Crossover radio
play for country acts—once a lux-
ury—is becoming carefully orches-
trated by label country and pop pro-
motion staffs. Crossover is seen as a
way to maximize airplay and sales
for country artists who show poten-
tial outside the country format.

Even as the traditional country
sound expands through radio (Bill-
board, June 26), most labels’ co-pro-
motion for crossover starts out of the
box. instead of when a slow build at

(Continued on page 38)
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New Slate Of
Officers Elected
At VSDA Meet

DALLAS — Incumbent Video
Software Dealers Assn. president
Frank Barnake and secretary
Weston Nishimura were re-eiected
to one-year terms here at the group’s
first annuai meeting, and a new
treasurer, Linda Rosser, was elected.

Barnake heads the Video Place in
Washington., Nishimura heads
Video OnVideo in Seattle and Ros-
ser’s store is Entertainment Systems
of America, Phoenix. She was also
named an advisory board member.

Six other new advisory board
members were named: George At-
kinson, Video Station, Los Angeles;
Steve Goodman, Video Warehouse
Atlanta; Jack Messer, Video Vault,
Cincinnati; John Pough, Video Cas-
sette Unlimited, Santa Ana, Calif.;
Richard Railey, Video Spectrum,
New Orleans; and Robert Singer,
Video Entertainment Centers, Den-
ver.

The gathering here had a registra-
tion of 280 according to VSDA exec-
utive vice president Joseph Cohen
with representation from 200 com-
panies. (For additional coverage see
the retailing and video sections.)

VSDA, which was formed in Jan-
uary, has a membership exceeding
200 firms, according to Cohen. He is
also executive vice president of the
National Assn. of Recording Mer-
chandisers (NARM). VSDA now
has a staff of 10.

E.G. Planning
To Expand
U.S. Activities

By ROMAN KOZAK

NEW YORK—-E.G. Management
Inc.,, the English-owned company
which manages Roxy Music, King
Crimson and Brian Eno, is looking
to expand its U.S. management ac-
tivities.

Roxy and King Crimson record
for Warner Bros. under an E.G. Rec-
ords logo, while the company re-
leases more esoteric product through
JEM-distributed Editions E.G. Rec-
ords (such acts as Eno. Killing Joke,
John Halsall and the Lounge Liz-
ards).

Patrick Spinks, managing director
of E.G. Management, explains,
“When E.G. was first set up in the
U.S., the emphasis was on the record
label, but now it’s the feeling of the
two principals, Mark Fenwick and
Sam Alder, that the bias should be
toward management. There are
management opportunities in the
U.S,, though it may involve manag-
ing English acts here.”

However, says Spinks, who has
been the managing director of E.G.
in the U.S. since May, he would like
to see the company begin signing
American acts.

“We are not looking specifically
for someone to be signed to both
management and the label. It could
be either/or. If a manager comes to
me with an act that is particularly
good, I would be prepared to sign it
to E.G. Records, and place it with
Warner Bros. We are like an extra
a&r department for Warners.”

SONG DEAL—Maurice White gets symbolic payment from Michael Stewart,

General News

president of CBS Songs, following CBS Songs’ acquisition of White’s entire
Earth, Wind & Fire catalog. CBS will administer all of White's material begin-
ning with the ““Raise’ LP.

Only Two Black Acts Cop
Platinum LPs This Year

By PAUL GREIN

LOS ANGELES—In the first
eight months of this year, only two
black artists earned platinum al-
bums—Diana Ross on RCA and
Quincy Jones on A&M. That’s only
5% of the total number of platinum
LPs awarded so far this year, a figure
well below black music’s usual share
of the platinum pie.

Last year black acts accounted for
18% of all platinum albums; in 1980
the figure was 15% and in the peak
dance year of 1979 it was a whop-
ping 26%. The decline may be attrib-
utable to two factors: a more restric-
tive crossover climate at pop radio
and a severe economic and employ-
ment picture which has hit blacks
hardest.

In terms of gold albums, which re-
quire only 500,000 sales, black music
continues to account for a large per-
centage of the total, though here too
there has been a significant decline
since 1979. For the first eight months
of this year, black acts represented
20% of all gold albums, compared to
22% in 1981, 23% in '80 and 35% in
798

While black artists’ share of plati-
num albums is way down this year,
the share for country acts is way up.
Of the 37 albums that have gone
platinum since Jan. I, eight are by
country acts. That’s 22% of the total,
up from 12% last year and 14% in
1980, the year of “Urban Cowboy”
and “Kenny Rogers’ Greatest Hits.”
From 1976 to °79, country’s plati-
num LP share inched from 5% to 7%.

RCA’s Alabama and Columbia’s
Willie Nelson have each earned two
platinum albums so far this year, fol-
lowed, with one LP apiece, by Juice
Newton (Capitol), the Oak Ridge
Boys (MCA) and Kenny Rogers and
Crystal Gayle (both Liberty). (Rog-
ers has since signed with RCA;
Gayle moved over to Columbia
three years ago, and is now with
Elektra.)

Also in August, Survivor’s Scotti
Bros. smash “Eye Of The Tiger” be-
came one of only three rock singles
to go platinum without significant
black radio exposure since the RIAA
introduced platinum awards six
years ago.

Billboard (ISSN 0006-2510) Vot. 94 No. 36 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.

A total of 37 singles have been cer-
tified for sales of two million units
since 1976, butonly six have reached
that level without scaling Billboard’s
black chart.

These include two other rock rec-
ords (Queen’s “We Are The Cham-
pions™ and Nick Gilder’s “Hot Child
In The City”), two pop/country hits
(Debby Boone’s “You Light Up My
Life” and the Oak Ridge Boys’ “El-
vira™) and one teen pop smash (John
Travolta & Olivia Newton-John’s
“You're The One That | Want”).

All of the other rock-oriented sin-
gles that have gone platinum have
been aided by strong black sales and
radio play, notably Queen’s “An-
other One Bites The Dust.” Rod
Stewart’s “Do Ya Think I'm Sexy,”
the Bee Gees’ “Stayin’ Alive,”
Donna Summer’s “Hot Stuff’ and
wild Cherry’s “Play That Funky
Music.”

In addition to the certification for
the “Eye Of The Tiger” single, both
Survivor’s studio album and the
“Rocky 111" soundtrack on Liberty
went gold in August. That makes
“Tiger” the first platinum single to
be concurrently featured on two
gold albums.

Debby Boone’s “You Light Up
My Life” and Meco’s “Star Wars
Theme” were both cover versions
and are not the treatments included
in those movie soundtracks. And
Diana Ross’ solo version of “Endless
Love” on her debut RCA album is
not the hit duet found on the Poly-
Gram soundtrack.

“Tiger” is the third single to be
certified platinum so far this year,
but it’s the first 1982 hit to earn plati-
num stripes, since both of the previ-
ous honorees peaked in '81: the Oak
Ridge Boys’ “Elvira” and Olivia
Newton-John's “Physical.”

August was the second month in a

(Continued on page 54)

Suit Vs White
Is Dismissed

LOS ANGELES—Superior Court
here has dismissed a suit originally
filed by Wells Fargo Bank charging
breach of contract and seeking un-
paid funds owned by American
Recording, the partnership founded
by Maurice White of Earth, Wind &
Fire.

Dismissal was granted at the
plaintiff’s request, following pay-
ment in full of the outstanding
monies sought in the litigation.

www.americanradiohistorv.com
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Record Companies

Fern Cranston is upped to vice president of royalties and licensing at Warner
Bros. Records in Los Angeles. She has been director of royalties and licensing
at the label since 1965. . . . Laurence Braverman is promoted to associate na-
tional albums promotion director for Elektra/Asylum Records in New York.
He joined the label in 1980 as national college promotion rep. ... Hernando
Courtright is named East Coast a&r rep at A&M Records in New York. He was
East Coast a&r manager. . . . Robert Biniaz is appointed senior attorney for the
records section of the CBS law department in Los Angeles. He was assistant
U.S. attorney in Los Angeles. . . . John Brodey is named to the new post of di-
rector of national album promotion at Network Records in Los Angeles. He
was with his independent promotion firm, Brodey-Perry & Associates, prior
to which he was head of East Coast promotion for Casablanca Records.

Marketing

John H. Marmaduke is elected president and chief operating officer of West-
ern Merchandisers in Amarillo. He was president of the retail division.
Founder Sam H. Marmaduke remains chairman of the board and chief execu-
tive officer. Also at the chain, Walter McNeer is upped to corporate vice
president of retail. He was division vice president.

Publishing

Allan Rider is promoted to general manager of publishing for Almo/Irving
in Los Angeles. He has been with the firm since 1980. serving most recently as
professional manager. ... At BMIin New York, Alan Smith is
named 10 the new post of vice president of administration;
Lawrence Sweeney is appointed vice president of licensing;
and Salvatore Fernandez is named supervisor of salary and
general services administration. Smith was vice president of
licensing: Sweeney was controller; aund Fernandez was direc-
tor of employee relations. . .. Tom Bogan is upped to control-
ler for the PolyGram music publishing division (Chappell
and Intersong Music) in New York. He was a financial
analyst for the division. . .. John Smith joins Screen Gems/
Colgems-EMI Music in Nashville as professional manager. He held a similar
position at the OAS Music Group.

Rider

Video/Pro Equipment

Stephen Mandy is named U.K. managing director of CBS-Fox Video in
London. He was joint chairman of Virgin Records Ltd. At CBS-Fox Video in
Los Angeles, Jack Dreyer steps down as vice president and general manager of
consumer products to pursue other interests. ... At Panasonic’s audio-video
systems division, Richard Salam is named manager of professional audio sys-
tems; Larry Ingenito is named national sales manager: and Milten Landau is
appointed group manager of the closed circuit television-commercial sound
systems group. All have served in various executive positions at the firm. ...
Jerome Smith is upped to director of marketing for Cerwin-Vega in Arleta,
Calif. He was director of digital development. . .. James Wellnitz is appointed
national sales manager of audio/video products at Proton in Santa Monica.
He was Western regional sales manager for Kloss Video.

June Shelley is promoted to the new post of director of advertising and pro-
motion for ABC Video Enterprises in New York. She was manager of advertis-
ing and promotion. ... At Activision in Mountain View. Calif,, Clifton E.
Crowder is named director of sales development: Robert G. Chapman is ap-
pointed national merchandising manager: Kevin S. Maguire is named West-
ern regional sales manager; JoDee J. Fuentes is appointed sales communi-
cation manager: and Dianne Drosnes is named merchandiser associate. All
have been with Activision for some time. . . . Steve Monson joins S.A.L. Cable
Communications in Melville, N.Y. as Northwest sales representative. He was
with Anixter Pruzan. ... Roy L. Kemack is upped to manager of business de-
velopment for Bose in Framingham, Mass. He joined the firm in 1970, serving
most recently as marketing manager for professional products.

Related Fields

Ken Yates is named to the new post of vice president and chief operating
officer for Kragen and Co. in Los Angeles. He was director of project develop-
ment. . . . Elizabeth Scott is named director of public relations for the National
Assn. of Music Merchants in Chicago. She was a protessional musician. . ..
James E. Moore is named vice president of international sales for RCA Sales
Corp. and is named executive vice president of RCA Distributing in Indianap-
olis. He was manager of export sales. . . . Amanda George is appointed execu-
tive director of Farr Products in New York. She was a staff writer for Don
Kirshner Entertainment. . . . Nelle Morphy is named marketing director at
Columbia Pictures Publications in Hialeah, Fla. She was with the Music Sales
Corp. in New York. . . . Nick Krassowki named national plant manager for
Capitol’s magnetic products division in Glenbrook. He was plant manager. ...
Jane Geraghty named vice president of Premier Talent in New York. She has
been with the firm for 10 years.

Artistes Ball Gala Postponed

LOS ANGELES—The Artistes
Ball, the black tie supper gala organ-
ized by Aretha Franklin, has been
postponed until October 28.

A spokesman for the vocalist said

the show, slated to feature Franklin,
the Four Tops and other name acts,
will still be held at the Beverly Hil-
ton in Beverly Hills, as originally
planned.
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General News

Pacific Arts Eyes New Projects

Bean Bullish On Original Video Programming’s Future

With the video majors already pon-
dering the exhaustion of available
theatrical features for home video ex-
ploitation, one company has already
made original programming iis pri-
mary “window,” not just an ancillary
market. Pacific Arts Video Records,
founded by Michael Nesmith, is al-
ready gearing up for future projecis,
and in the following profile, one of a
continuing series, president David
Bean reviews the field’s emergence
and offers an update on how Pacific
Arts is positioning itself for what he
sees as a bullish future.

By SAM SUTHERLAND

LOS ANGELES—Will original
home video programming be the
spur to push the video software trade
into its own creative and economiic
maturity? Current sales tallies for
one of the few feature-length origi-
nal video programs already avail-
able offer a powerful argument to
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the affirmative: “Elephant Parts,”
Michael Nesmith’s acclaimed music
and comedy special, is still selling as
many videocassettes and appears
poised to push videodisks after
nearly two years in the market.

That’s the upbeat report card
tendered by David Bean, president
of Pacific Arts Video Records, the
small but ambitious company
founded by Nesmith to foster his vi-
sion of a new home video art form.
Bean, who still concedes a gauntlet
of problems challenging original
programming in its pilgrimage to
market, sees a number of develop-
ments offering new hints at what the
brave new world of original pro-
gramming may entail;

® Effective marketing will draw
from different businesses, including
the record retail trade, much as orig-
inal programming itself will need to
synthesize technical and creative
elements of its parent media.

® Videodisks and videocassettes
may be able to build sizable hits
from original programs, but those ti-
tles may not translate to equivalent
success when exploited to cable TV,
pay systems, broadcast television or
theatrical exhibition.

® Proper marketing for strong
video programs may indeed trigger
“piggyback” sales for any accom-
panying record or tape product—a
scenario Bean says has already been
proven internationally by “Elephant
Parts.”

® Video program promotion will
need to equate narrowcast opportu-
nities with radio’s role in promoting
audio records and tapes—up to, and
including, the development of video
“singles,” which Bean believes may
prove viable as commercial sales
items, not just avenues for exposure
to full-length videocassettes and
videodiscs.

® Despite the music industry’s
frequent infatuation with videotape
as the master program source, home
video’s short-term future may lie
more in the use of film techniques

1
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prior to transfer onto actual play-
back videotape cassettes.

e Companies seeking to make
original programs their first priority
will still need to build product flow
through rereleases of titles originally
conceived for other markets.

Overall, Bean characterizes the
embryonic state of the home video
field as dictated by the shifting per-
spectives held by its various parent
industries. Recalls the former radio,
records and motion picture veteran,
“At the time | was given ‘Elephant
Parts’ to promote, I was handed
what was virtually an unknown en-
tity. At the time, all the home video
trade was doing was recycling old
movies, but | was giving the dealers
what was a totally new product for
their market.

“The record retail business
couldn’t really relate to video, in that
it was a much more expensive prod-
uct that was sold on a 30-day pay-
able basis, without returns, marking
sharp differences from what they
were accustomed to.

“The video retail business, on the
other hand, couldn’t readily under-
stand the creative terms of the prod-
uct. They wanted to know what
‘stars’ were in it for proven boxoffice
appeal. The fact that it hadn’t seen

(Continued on page 26)

‘E.T.’ Picture Disk

LOS ANGELES—MCA Records
is shipping a picture disk of its
soundtrack album from “E. T.—The
Extra-Terrestrial” this week.

The $9.98 list package features
two different full-color scenes from
the movie hit.

. Chartbeat

Cougar In Chart Heaven;
Soft Cell In Rock Top 10

By PAUL GREIN

John Cougar this week becomes
the first artist in more than 18
months to simultaneously have Bill-
board’s No. | album and two singles
in the top 10. Cougar’s “American
Fool” (Riva/Mercury) dislodges
Fleetwood Mac’s *“Mirage”
(Warner) as the No. | LP, while his
new single “Jack And Diane” leaps
to number four as the old “Hurts So
Good” recedes to eight.

The last act to have the No. | al-
bum and two top 10 singles at the
same time was John Lennon. who
did it in February, 1981 with
“Double Fantasy” and the hits
“Starting Over” and “Woman.”
Lennon also pulled off this chart
coup several times with the Beatles,
most recently in November, 1969
with “Abbey Road” and the hitsides
“Come Together” and “Something.”

Only four other acts in the past
decade have achieved this double
feat: Linda Ronstadt in December,
1977 with “Simple Dreams” and the
hits “Blue Bayou” and “It’s So
Easy”; the Bee Gees in the spring of
78 with “Saturday Night Fever”
and (hree hit singles; Olivia Newton-
John in September, ’78 with
“Grease” and the hits “Hopelessly
Devoted To You” and “Summer
Nights,” and Donna Summer in July,
1979 with “Bad Girls” and the sin-
gles “Bad Girls” and “Hot Stuff.”

“American Fool” is PolyGram’s
third No. | album in less than 15
months, following the Moody Blues’

Conductor Lehman Engel
Dies In New York At 71

NEW YORK-As a conductor,
writer, teacher and force in record-
ing, Lehman Engel, who died here
Sunday (29) of cancer at the age of
71, was a mightly advocate of the
American musical theatre.

Engel, who conducted the Broad-
way run of more than 100 musicals,
including the first American per-
formance of “Three Penny Opera,”
“Call Me Mister,” “Wonderful
Town” “Fanny” and “Take Me
Along,” was for more than two dec-
ades the head of BMI's Musical
Theatre Workshop.

Even apart from his appearances
as conductor of cast albums, Engel’s
participation in musical theatre
recording projects was impressive.

In the early *50s, Engel was music
director for a number of “recrea-
tion” albums produced by the late
Goddard Lieberson for Columbia
Records. Often using original or-
chestrations, the label marketed the
most complete version of “Porgy &
Bess” up to that time and complete
scores of “Pal Joey,” “Babes In
Arms,” “Oh, Kay!,” “On Your
Toes,” “Girl Crazy,” and others. The
“Pal Joey” album was, in fact, cred-
ited with stimulating a revival of the
1940 Rodgers & Hart musical that
proved even more successful than its
original run.

Engel’s other recording projects
included an album of Broadway
overtures, also on Columbia, and an
album of Broadway ballet music,
originally cut for RCA, but released
years later on Ben Bagley’s Painted
Smiles label.

One of his most ambitious record-
ing projects—which included a

www americanradiohistorv.com

book—was an analysis of the Ameri-
can musical theatre for Columbia’s
“heritage” series, with recordings
culled mostly from Columbia cast
albums.

Although a composer of inciden-
tal music for Broadway plays,
Engel’s composing efforts were
largely confined to operas, choral
and orchestral works.

At his death, Engel, born in Jack-
son, Miss., was involved in an oral
history of the American musical
theatre through a grant from the Na-
tional Endowment for the Human-
ities. IRV LICHTMAN

“Long Distance Voyager” (Thres-
hold) and Vangelis’ “Chariots Of
Fire” soundtrack (Polydor).

In the past 15 months only WEA
has had more No. | albums—six—
with CBS equalling PolyGram’s
mark of three. CBS has reached No.
1 in this period with REO Speed-
wagon, Journey and Paul
McCartney; WEA with Foreigner,
Stevie Nicks, the Rolling Stones,
AC/DC, Asia and Fleetwood Mac.

* * X

Endless Run: Soft Cell’s “Tainted
Love” (Sire) this week becomes one
of the 10 longest-running chart hits
of the rock era. The single, which
reached the top 10 two months ago,
has now been listed on the Hot 100
for 35 weeks.

Here are the singles that have
amassed 35 or more weeks on the
pop charts since 1955, according to
Joel Whitburn’s endlessly useful

“Top Pop Artists & Singles” tome.
1. “Rock Around The Clock,” Bill
Haley & His Comets, Decca/

MCA, 1955/°74,43 weeks.

2.1 GoCrazy,” Paul Davis, Bang,
1978. 40 weeks.

3. “The Twist,” Chubby Checker,
Parkway, 1960/62, 39 weeks.

4. “Honky Tonk,” Bill Doggett,
King, 1956/°61, 39 weeks.

5. “Wonderful! Wonderful!,”
Johnny Mathis, Columbia, 1957,
39 weeks.

6.“SoRare,” Jimmy Dorsey,
Fraternity, 1957, 38 weeks.

7. “Why Me,” Kris Kristofferson,

Monument, 1973, 38 weeks.

. “The Wayward Wind,” Gogi
Grant, Era, 1956/°61,37 weeks.
9. “Monster Mash,” Bobby “Boris”

Pickett & the Crypt-Kickers
Garpax/Parrot, 1962/'70/°73, 37
weeks.

10. “Tainted Love,” Soft Cell, Sire,

1982, 35 weeks.

In the past few years, four other
singles have logged 30 or more
weeks on the Hot 100. Rick
Springfield’s “Jessie’s Girl” (RCA)
had 32 weeks, Queen’s “Another
One Bites The Dust” (Elektra) had
31, and Kool & the Gang’s “Celebra-
tion” (De-Lite) and the Go-Go’s’
“Our Lips Are Sealed” (L.R.S./
A&M) each had 30.

For more information about the

(Continued on page 60)
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General News

Independents Thrive In Bay Area
Labels Live Up To Region’s Avant Garde Reputation

By JACK McDONOUGH

SAN FRANCISCO-The Bay
Area has long been identified with
the unusual and the avant garde,
with worthy product from acts
signed to independent labels as well
as from those signed to the majors.

But this year, the independents
have been particularly active, and in
at least one instance—that of the 415
label—nationally recognized, via a
distribution deal with CBS Records
(Billboard, May 14). First release
under this arrangement was Trans-
lator’s “Heartbeats And Triggers,”
produced by David Kahne, who has
worked with almost all the 415 acts.

This has now been followed by the
Romeo Void LP, “Benefactors,”
done in Boston.

415's Howie Klein says that the
planned Units album has been
scratched, but that the second Red
Rockers LP may be recorded at the
new CBS facility in Costa Rica. The
band recently finished tour dates
opening for the Clash.

Next to 415, the most visible label
is Solid Smoke, which has added
three more to its series of soul
reissues. These are “No Man Is An
Island” by the Van Dykes, 14 sides
licensed from Arista; “Chi-Town
Showdown” featuring the Esquires
and the Marvelows; and “Golden

Indie New Music Labels
Proliferating In Chicago

By MOIRA McCORMICK

CHICAGO—Local independent
new music labels are proliferating
here, as the possibility of signing a
major-label contract continues to
dwindle for most local bands, and
fears of the majors’ stability in gen-
eral continue to increase.

_Almost every new music band on
the Chicago circuit has released in-
dependent product. Some are al-
ready on their second full-length LP,
while others continue to concentrate
on singles. A few bands are actually
making a little money at it, but most
accept financial loss as they keep
their little labels solely as promo-
tional vehicles.

Observers have long wondered
why Chicago has never sustained an
identifiable new music label on the
order of San Francisco’s 415, L.A’s
Slash, and Minneapolis’ Twin-Tone.
The main problem, it appears, is that

reunion arena

19,200 SEATS

777 Sports St. » Dallas, TX 75207
(214) 658-7070

the majority of local labels are run
by the bands represented thereon,
who have neither the time, the en-
ergy, nor the capital to get the label
off the ground.

That situation seems to be chang-
ing, however. Three-year-old Autis-
tic Records boasts a roster of seven
bands, and its founder, Art Mac-
Quilkin, is intent upon establishing
the label as Chicago’s first major in-
dependent recording entity for new
music.

In MacQuilkin’s opinion, Chi-
cago’s lack of a strong new music
image is due to the fact that local art-
ists don’t stay around long enough to
make itin the city. However, he says,
“I’'m personally committed to stay-
ing in Chicago.”

MacQuilkin started Autistic in
1979 to promote his band, the Men-
tally 111, with whom he still performs.
As the label grew, however, it be-
came his first priority. Signing criti-
cally-acclaimed local bands Book of
Holy Lies, Scarlet Architect, and the
Ama-dots increased Autistic’s prog-
ress, he says.

Now, MacQuilkin employs a staff
of three to assist with Autistic busi-
ness, including a graphics designer
and office manager. He has also in-
corporated a holding company, Snat
5 Ltd., of which Autistic is a division.
As Autistic grows, MacQuilkin plans
to start a small video company as
well.

MacQuilkin finances the oper-
ation with the earnings from run-
ning his father’s manufacturing
company. “I spend about 20% of my
time there, and 80% on Autistic,” he
says. “The label’s not a hobby—it’s

(Continued on page 54)
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Teardrops” by the Flamingos, which
puts back into circulation masters
unavailable for 15 years.

The most avant garde labels in
the area are Subterranean, Ralph
and Metalanguage. Subterranean is
almost a cross between an art colony
and a record label. One of its singles,
for example, by Stefan Weiser, is a
presentation of both audio and vis-
ual material, with the disk accom-
panied by 12 printed originals of
various typed words and letters on 7-
inch squares. Subterranean’s most
recent LP from Flipper simply car-
ries on both sides the words “Al-
bum: Generic Flipper” in bold type
on a yellow background, with an
oversize bar-code in the corner.
Other recent LPs are from Minimal
Man and Nervous Gender. The la-
bel also has a “Red Spot” collection
of eight avant-garde new wave San
Francisco bands, plus a variety of
singles from the Inflatable Boy
Clams, Wilma and Dead Kennedys.
The Kennedys' disks are on Alterna-
tive Tentacles, distributed by Sub-
terranean. ,

Ralph has recently released
“Tunes Of Two Cities” from princi-
pal band the Residents, and new
product from the Residents is again
expected in the fall, when the band
plans to do theatrical-rock perform-
ances, beginning with dates in San
Francisco and L.A. Jay Clem at
Ralph says the label will also mark
its 10th anniversary this fall with a
“Greatest Hits” package, with selec-
tions based on votes solicited from
Ralph’s large mail-order lists.

Henry Kaiser’s *‘Aloha,” a
double-record set of lengthy guitar-
electronic  improvisations mixed
with shorter blues-based pieces, is
the most recent offering from Berk-
eley’s Metalanguage. Larry Ochs at
the label expects two new albums in
by September: “Like A Breath” from
an Italian group, Trio Improvvissaz-
ione, and “Construction Of Ruins”
from San Francisco pianist Greg
Goodman.

Olivia Records, the Oakland-
based women’s label, is planning to
record its first live album at the end
of this year at a Carnegie Hall Cris

(Continued on page 54)

IMIC Set

® Continued from page 1

annual conclave will be held May 2-
5, 1983 at the Alvor Praia Hotel on
the Algarve, Portugal.

Sessions will treat such topics as
“How The Industry Will Benefit
From The Recession,” “The New
Home Entertainment Industry—Its
Impact On The Record Business,”
“Technology And The Music Busi-
ness—Partners For Profit,”” “The
Changing Needs Of The Con-
sumer—How These Are To Be
Served,” and others.

Young executives of the world-
wide industry will be provided a spe-

cial forum, according to Lee Zhito,

Billboard publisher and director of
IMIC. This, he says, will assure dele-
gates the benefit of fresh thinking
and new solutions to existing chal-
lenges.

Young executives will be included
in each of the panels and roundtable
discussions. In addition, a separate
panel, “Youth Speaks Out,” will be
devoted exclusively to young execu-
tives, a number of whom will be
first-time registrants at an IMIC.

Other agenda features, topics,
speakers and panelists will be an-
nounced in the near future, Zhito
says.
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" Market Quotations__

As of closing, Sept. 2, 1982

Annual

i Low NAME PE (f;",',’) High Low Close Change
13/16 % Altec Corporation - 12 9/16 9/16 9/16 -1/16
45% 26% ABC 8 1758  46% 44% 46% + 1%
35% 25% American Can 9 261 31k N NK% - %
7% 4 Automatic Radio 4 13 6% 6% 6% Unch.
47% 33% CBS 7 1476  46% 44% 46% + %
7% 5  Craig Corporation 13 ki 6% 6% 6% + %
59% 47 Disney, Wait 16 2153 55% 53% 55 + 1%
4 2% Eiectrosound Group - 15 2% 2% 2% + %
17 11% Gulf + Western 4 950 14% 14% 14% + %
15% 10% Handleman 6 214 15% 15 15% + %
8% 1% Integrity Entertainment 4 24 2 1% 2 + %
7 3% K-tel 7 8 4% 4% 4% + %
59 36 Matsushita Electronics 9 408 44% 43% 44% + 1
67% 38 MCA 16 1072 68% 66% 68 + 2
62% 48% 3M 11 4308 61% 59% 61% + 1
75% 49 Motorola 15 3695 77 73% 76% + 2%
41% 30  North American Phillips [ 356 41% 40% 40% - %
10% 5% Orrox Corporation - 58 7% 6% % + %
16% 10  Pioneer Electronics 20 5 13% 13% 13% + %
23% 15% RCA 10 6368 22 21 21% + %
18 1 Sony 10 5083 13% 13% 13% + %
34Y% 19 Storer Broadcasting 15 224 24% 24 24% + %
I% 2 Superscope - 64 2% 2% 2% - %
37 27Y% Taft Broadcasting 9 71 35% 33%  35% + 1%
63% 35  Warner Communications 8 6190 40% 37% 39% — %
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO - % 1% Kustom Elec. - 1% 1%
Certron Corp. 24 % 1% Recoton - 2% 2%
Data Packaging - 6 6% Reeves
Josephson Int’l 28 9% 9% Comm. 80 28 28%
Koss Corp. 17 4 4% Schwartz Bros. 2 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Biliboard by Douglas J. Volimer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, inc.

RCA Declares 22'2-Cent Dividend

NEW YORK—-RCA Corp. has
declared a quarterly dividend of
22% cents on common stock, pay-
able Nov. 1, 1982, to holders of
record on Sept. 15.

RCA directors also declared divi-
dends of 87% cents per share on the
$3.50 cumulative first preferred
stock, $1 per share on the $4 cumula-

tive convertible first preferred stock,
19% cents per share on the $3.65 cu-
mulative preference stock, and 53%
cents per share on the $2.125 cu-
mulative convertible preference
stock, all for the period from Oct. 1
to Dec. 31, 1982, and all payable
Jan. 3, 1983 to holders of record Dec.
10, 1982.

Irvin Litkei Signs Deal With CBS

NEW YORK-New York whole-
saler/composer Irvin Litkei has
made a deal with CBS Records that
calls for the release of five albums of
Litkei’s music over the next five
years.

According to Litkei, the first al-
bum, “March America March,” a sa-
lute to Presidents from FDR to Rea-
gan, will be released in October. The

album will also contain Litkei’s
composition in honor of the Iranian
hostages, “The Captured Fifty.”
Performances are by the National
All Star Band conducted by Bernard
Ebbinghouse.

Litkei’s composition, “Peace &
Remembrance,” a concerto for pi-
ano and orchestra, was recently mar-
keted by Mercury Records.

MJS Entertainment
of New York, Inc.

47-31 35th Street
Long Island City, N.Y. 11101
Phone: (212) 784-0360
(1) 800-221-1552
Telex: 422479

Entertainment Corporation

EXPORTER - IMPORTER
ONE-STOP - DISTRIBUTOR

YOU’VE TRIED THE REST
NOW! TRY THE BEST

*Quick product fill and shipment,
will search for hard-to-find items.

e All labels from domestic manufacturers,
plus exclusive imports

SAME DAY SERVICE ON ALL NEW RELEASES
LP’S 12 7’ VIDEO GAMES

MJS Entertainment
of Forida, Inc.

8228 N.W. 56th Strest
Miami, Florida 33166
Phone: (305) 592-6085
(1) 800-327-3559
Telex: 51-9739

MJS Entertainment
of Georgia, Inc.

2775-E Bankers Industrial Dr.
Atianta, Georgia 30360
Phone: (404) 448-7772

(1) 800-241-5389
Telex: 70-0598

advogiig ‘286l ‘L1 H3IaW31d3s


www.americanradiohistory.com

10

SEPTEMBER 11, 1982, BILLBOARD

Jorgensen Sues
20th Over
‘Greek Suite’

LOS ANGELES—Jodie Records
and its president, J.J. Jorgensen,
have filed a Superior Court suit
against 20th Century-Fox Records
and Transamerican Video here,
seeking more than $10 million in
punitive and exemplary damages.

It is the plaintiff’s second suit
against the label in which his “The
Greek Suite” album is the focal
point.

Jorgensen of Laguna Beach filed
in July, 1981 in the same court, alleg-
ing his album had been mishandled
generally by the label which ac-
quired itin a master production deal
January, 1978.

Jorgensen claims the label has not
lived up to a settlement agreement
negotiated February this year.

Jorgensen’s main claim is that he
has not received master audio/vis-
ual masters of his “Greek Suite.” He
alleges that he set up a $200 rental of
Dr. Musix quarters to audition the
tape for prospective investors. He
claims that he had arranged an April
19 showing for an investor who was
coughing up $185,000 for global dis-
tribution rights. The distribution
deal died when he could not demon-
strate his tape.

He also involves the tape house,
claiming they have the master tapes,
which are worth $750,000.

The settlement pact, filed with the
court, provides the label was to loan
$15,000 to Jorgensen for a two-year
period at no interest if repaid in 24
months.

General News
G | Steve Backer Still

WAITRESSING—PolyGram executives visit with the Waitresses following the

group’s appearance at the Dr Pepper Music Festivai in New York. Pictured

from ieft are: Chris Butier of the Waitresses; Jerry Jaffe, vice president, rock

music department; the Waitresses’ Patty Donahue; and Chip Taylor, senior
vice president of a&r.

__Rock'n'Rolling___

Caution: MTV May Be
Hazardous To Your Mind

By ROMAN KOZAK

Is MTV bad for your mental
health? It appears so at the Institute
for Living, a private mental hospital
in Hartford, Conn., where the cable
music channel recently became the
first and only tv channel blocked
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VIDEO CASSETTES

Memorex T-120 .................. $11.00
Memorex Video Cleaner .... 11.00
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TAPE DISTRIBUTORS

220 West 19th St., N.Y,, N.Y. 10011

LARGEST SELECTION OF
PRE-RECORDED & BLANK CASSETTES

212-675-0800
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(PR P LY ¥ T —— 4.10
IMPORTED BLANK CASSETTES
TRACKS BLANK CASSETTES

2 Pack C90 $2.19

» WHOLESALE ONLY
- SAME DAY SERVICE
« WE SHIP WORLDWIDE

/

ANNOUNCEMENT
Audio Leasing Corporation,
a subsidiary of Audio
International Productions,
Ltd.,terminates any and all
affiliations with the PCM
Corp. and its principals,
Joseph E. D’Imperio and
Robert G. Cullen.

€ 1982 Audio International Productions Ltd.

AUDIO INTERNATIONAL PRODUCTIONS LTD.
Executive Office + 141 East 63rd Street « New York, NY 10021
212-935-5531 ¢ 1-800-221-1249 « Telex: 968034

%AUDIO LEASING CORPORATION

ANNOUNCEMENT
Audio International
Productions Ltd. is
pleased to announce
the release of two new
records for the Christmas
season: one by Michael
Cody and one by Sara
“Honeybear” Hickey.

from television sets at the hospital.

“A decision has been made to ban
the music television station (MTV),”
reads an internal memo signed by
Richard M. Brid-
berg M.D., clinical
director of the hos- *
pital.

“Just as the hos-
pital makes choices
about what movies
are shown at eve-
ning entertainment,
similarly we feel it necessary to regu-
late cable tv when we believe its ef-
fects are detrimental to the hospital
milieu and patient care. In addition
to the fact that there have been sev-
eral complaints by patients about
this particular channel, we have ob-
served ill effects on certain of our
patients as a result of viewing
MTYV,” the memo continues.

“Thus as of 8:00 a.m., Monday,
Aug. 2, we expect that MTV will no
longer be viewed on any unit in the
hospital,” it ends.

The memo sounded right out of
“One Flew Over The Cuckoo’s
Nest,” so we called Dr. Bridberg to
ask him about it. He’s on vacation,
but Robert Fagan, p.r. man for the
hospital called back (yes, even men-
tal hospitals have them).

We asked him what’s the beef
about MTV. After all, it’s only pop
music, which is pop culture, and
about the only culture we have left
these days, and if the hospital can’t
let its patients see it, how can it ever
expect them to make any sort of ad-
justment once they get out into the
real world?

True enough, says Fagan, and the
hospital is not waging any war on
rock’n’roll. They allow radios and
stereos in the hospital, but MTV is
just “too inciting.” He says it was a
“clinical decision” to ban MTV, af-
ter some patients complained about
it and others were observed to be ad-
versely affected by it.

“This institute is a longterm psy-
chiatric hospital with many very se-
verely disturbed people, many ex-
periencing a psychotic state,” he
says. “These patients are very vul-
nerable and we have to be very care-
ful with them and we try to monitor
what they see. Many of them are hal-
lucinating. And when you have

(Contfnued on page 60)
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Bucking The System

By SAM SUTHERLAND

LOS ANGELES—One of the past
decade’s most influential executives
behind both the creative and com-
mercial development of modern jazz
continues to make “bucking the sys-
tem” a cornerstone to his business
style.

Steve Backer’s current activities
underline that approach in that he’s
now wearing twin label hats: in ad-
dition to serving as a creative con-
sultant to Island’s ambitious Antilles
line, whose initial roster has been
shaped under his guidance, Backer
has more recently tackled a second
assignment as the east coast general
manager for the tiny but successful
Windham Hill Records, based in
Palo Alto, Calif.

Keeping two different employers
happy would normally be tough
enough from a music industry
mecca like Los Angeles or New
York, but Backer’s offbeat style
finds him based in Chester, N. H.,
within comfortable driving distance
of Boston.

“I need the distance from the
point of view of creative automony
and avoiding bureacraucy,” ex-
plains the former MGM/Verve and
Elektra pop and rock promotion ex-
ecutive. “Balance is a key word for
me, on both a personal and a profes-
sional level; I wouldn’t have been
able to survive under the pressure as
it exists in New York or L. A.”

That formula apparently works,
and has since he first moved to
ABC/Impulse in a national promo
slot in the early *70s. “They were
based in Los Angeles, but I was on
the North Shore near Boston, where
I found I could effectively cover that
whole northeastern region,” recalls
Backer.

His stewardship of ABC/Impulse
is generally acknowledged as the fi-
nal burst of important new jazz
recording activity for the influential
Impulse line, where he oversaw
emerging jazz talent like Keith Jar-
rett and directed the label’s efforts in
anthology development.

Even more dramatic, given the in-
dustry’s then prevalent swing

toward amplified, hybrid styles
aimed at rock and black fans, was
Backer’s tenure with Arista as its di-
rector of jazz a&r. From his New
England retreat, Backer handled
that post and its accompanying as-
signments as executive producer for
Savoy’s historical jazz reissues, U. S.
coordinator for releases on the Free-
dom label, and direction of the am-
bitious Novus line, which bucked
the fusion trend to showcase some of
the jazz community’s most daring
new innovators like Muhal Richard
Abrams, Air, Oliver Lake and Henry
Threadgill, among others.

Yet Backer, both then and now,
doesn’t assume a condescending at-
titude toward fusion, having bal-
anced his mid-"70s involvement with
avant-gardists like Anthony Braxton
against more accessible commercial
projects with the Brecker Brothers,
Mike Mainieri, Larry Coryell, John
Klemmer and Dave Grusin and
Larry Rosen’s GRP roster.

His new label ties follow a year of
self-imposed “retirement,” which he
now justifies as a smart move given
the industry’s general retreat from
jazz amid a climate of general eco-
nomic anxiety. “It was just a very dry
period,” he now says in describing
1981.

“Everyone was retrenching, and
trying to come to grips with not
being successful, not so much in jazz
itself as in pop and rock. But that af-
fected jazz a great deal. It became
non-productive, so I just took a
hiatus and stayed away from the
business until about eight months

ago- (Continued on page 31)

Radio Wave

LOS ANGELES—Dusty Street,
DJ at highly-rated KROQ-FM here,
and Mike Harrison of Goodphone
Communications are set to team on
a nationally syndicated radio spe-
cial, “In Search Of The New Wave:
The Future Of Rock.” The show,
combining music, interviews and
overview, is produced by Good-
phone.

A memorial tribute to Lehman Engel,

_Monday, September 13, 1982,
at 12 noon, at the Shubert Theatre,
225 West 44th Street, New York City.

All of Lehman’s friends and associates
are welcome.

Broadcast Music, Inc.
(BMI)
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Industry

Events

A weekly calendur of upcoming
conventions, awards shows, seminars
and other notable events.

Sept. 12-15. National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 13-17, London Multi-Media
Market, Tower Hotel, London.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey. Calif.

Sept. 18-26, Georgia Music Week,
Atlanta.

Sept. 29-30. CBS FM Radio na-
tional sales seminar, St. Regis Hotel,
New York.

Sept. 30-Oct. 4. Eighth annual
Musexpo ‘82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Sept. 30-Oct. 4, Videxpo '82.

Sheraton Bal Harbour, Bal Har-
bour, Fla.
Oct. 4-8, 17th Castlebar Inter-

national Song Contest, Castiebar,
Ireland.

Oct. 5, National Assn. of Record-
ing Merchandisers one-stop advi-
sory committee meeting, Warwick
Post Oak Hotel, Houston.

Oct. 6-8, National Assn. of
Recording Merchandisers retailers
advisory committee meeting, Hous-
tonian, Houston.

Oct. 7, Recording Industry Assn. of
America/National Assn. of Record-
ing Merchandisers regional traffic
and transportation workshop, WEA
Corp., Burbank.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-14, International Tape/
Disc Assn. second annual European
home video seminar, Palais des Fes-
tivals, Cannes.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 14-16, National Music Sound
& Video Show, Hilton Hotel, New
York.

Oct. 15-20, VIDCOM, Cannes.

Oct. 18-22, 13th annual Video
Expo New York, New York Passen-
ger Ship Terminal.

Oct. 19-20, Wax Works/Video
Works second annual Mid-America
wholesale sound & video show, Ex-
ecutive-Inn Rivermont, Owensboro,
Ky

Survey Probes
Radio’s Future

® Continued from page 3

to threc types of radio formats they
preferred, news ranked first, with
52% giving that as one of their re-

General News

sponses. In second place was rock
(44%), followed by country (32%).
The rock category incorporated Hot
100. AOR and contemporary for-
mats.

Rock is expected to be the format
most affected by the nation’s shift-
ing demographics. During the 1980s,

the number of people between the
ages of 16 and 24 will decline by one
million. Eighty-nine percent of this
age group listens to some type of
rock format. The bulk of the popu-
lation is moving into the 35 10 54 age
bracket, the peak demographic for
country listeners. Forty-two percent

of country listeners fall into this age
group, compared to 27% of the rock
audience.

New technologies, including per-
sonal stereos and wristwatch tvs,
meet the same needs for the con-
sumer in terms of portability and

(Continued on page 62)

‘€ When times are tough
SRDS ads pull harder for you

11
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buy more efficiently. Communicate
opportunity to sell more efficiently  yoursalesstory with a hard-working

Oct. 20-22. National Assn. of
Recording Merchandisers’ rackjob-
bers conference, Registry Resort,
Scottsdale, Ariz.

Oct. 23-27, Audio Engineering
Society, Disneyland Hotel, Ana-
heim.

Oct. 28-31. Neewoliah Inter-
national Festival, Independence,
Kan.

Oct. 29-31, Yamaha World Popu-
lar Song Festival, Tokyo.

Nov. 4-6. National Assn. of
Recording Merchandisers independ-
ent distributors’ conference, Inter-
continental Hotel & Spa at Bona-
venture, Miami.

Nov. 8-10, Subscription Television
Assn. over-the-air pay tv conference
and exposition, Airport Hyatt, Los

Media decisionmakers are Take advantage of this unique
recommending, reviewing and
approving schedules more
selectively than ever—evaluating
and re-evaluating factors such as
costs per thousand, audience
profiles, selling climates and media

merchandising.

ad in the next edition of SRDS.

T

by supplying the vital facts
advertisers and agencies need to

he Medias

Medium

Increased selectivity in media
planning and buying means
decisionmakers will be using SRDS
more than ever before. They'll be
carefully checking the listings and
Service-Ads to deveiop the media
mix that best fits their strategy.

STANDARD RATE & DATA SERVICE, INC.
5201 Old Orchard Rd./Skokie, IL 60077

Angeles. ‘ . ' Bl
Nov. 9-12, ABC Radio Networks " { -~y
affiliates board meeting. Sheraton @n -
F o A ;,Alf' o

Plaza, Palm Springs.

Nov. 12-14, Nashville Music Assn.
entertainment expo ’82, Municipal
Auditorium, Nashville.

Nov. 13-15, NCTA national cable
programming conference and ACE
awards. Biltmore Hotel, Los An-
geles.
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Commentary

Managing Just To Survive

By IAN WALKER

It has been fashionable for some time now to blame the des-
perate decline of the record industry on the ravages of home
taping. But it has been my considered view, for an even longer
time, that there is another major contributory factor—the stand-
ard of senior management within our business.

I vividly recall a keynote speech by John Fruin, then manag-
ing director of Polydor U.K., at Billboard’s International Music
Industry Conference (IMIC) in London
some eight years ago. Fruin’s theme was
that the best way for the industry to en-
sure future vitality and prosperity was
to invest in its young people.

IMIC delegates have been muttering
approvingly ever since. Muttering, but
not speaking out. And certainly not act-
ing. Cast your eyes over the names fig-
uring on IMIC panels year after year
and ask the question: “Where did all
the young enthusiasts go? Where are the
new generation names?”

The depressing fact is that the in-
ternational record industry is being
dragged down by the sheer dead weight
of too many muttering, geriatric over-
lords. Their collective apathy and
complacency is, in reality, at least as de-
structive an influence as the activities of
pirates and the inevitable home tapers.

Few industries have such an abysmal
record in preparing and building future
management through education and
experience.

The same unimaginative, sclerotic
thinking is passed along from grey-haired, limousined execu-
tive to grey-haired, Rolls Royced executive, and the ranks are
firmly closed against infiltration by aggressive young upstarts
who actually know about music and have some fresh ideas
about how to sell it.

It cannot therefore be surprising that the young, self-starting
innovators elect to start their own companies and labels rather
than remain subordinates, submerged in the rigid bureaucracy
of a multinational.

Walker:

“Few industries have such an
abysmal record in preparing future man-
agement.”

lution? It seems elementary to me that each young employee
should be encouraged to develop his overall awareness of his
company’s catalog, and its direction.

It seems unarguable that marketing men, spending time in
endless and largely unproductive meetings vaguely convened
to discuss singles, budgets, the agency, sales and so on, should
more often visit the retail outlets where most of their campaigns
win or lose.

Personnel departments are invariably
ineffectual, and turnover of staff de-
pressingly high. It’s often seemed that
the personnel department’s principal
responsibility is to fire people quickly
and efficiently.

In the case of the UK., I firmly be-
lieve the British Phonographic Industry
(BPI) has to play a much more aggres-
sive and constructive role, specially in
forming structured staff training
schemes.

The BPIshould not contentitself with
a little light table-tapping (it declines to
thump) over the home taping outrage,
or with the convening of committees
comprising the same rubber-stamping
bunch of yesterday’s yes men.

The appalling neglect of staff train-
ing which has characterized the record
industry for the past decade or more
could well encourage record company
employees to form a trade union to de-
fend their decimated ranks against fur-
ther depletion arising from the persis-
tent incompetence and ineptitude of management.

After all, it could be fairly argued that the massive redun-
dancies and closures of the last few years have been the direct
result of that management ineptitude.

Attempting serious change from the inside is much too diffi-
cult, not least because the elite are themselves plagued by inse-
curity. Hence frustration and, ultimately, alienation among the
middle and lower staff echelons.

It’s also my view that the music trade press has a lamentable

‘The international record industry is being dragged down
by the sheer weight of too many geriatric overlords’

Contrast this, just to quote one example of which I have spe-
cial knowledge, with the approach of the independent radio in-
dustry in the U K., which has already set up a National Broad-
casting School to provide trained and aware radio executives of
the future.

In comparison, the record industry’s approach to manage-
ment training appears to be a complete lottery. Employees are
invariably locked firmly into their pigeon holes—promotion
people, sleeve designers, label managers, a&r, etc.—and integra-
tion and mutual understanding are at a premium.

For example, the factory is a place in which (if he knows
where it is) no self-respecting a&r man would wish to be seen.
And if you ask the average young promotion man about his
company’s catalog, he’ll be able to tell you precious little. He’s
paid to get radio plays. And he’s fired if he doesn’t.

So, if ineffectual management is the problem, what is the so-

record when it comes to supporting the cause, not to mention
making the case, for industry training. There are no advertising
dollars in the advocacy of education schemes, no news values in
homilies about the need to train the managers of the future.

The product of the persistent myopia over management
training is that this industry has no real statesmen. Its present
captains are all aware that the SS Record Business has sprunga
gigantic leak.

But there is still no move to give anyone swimming lessons.

lan Walker, ex-Polydor and WEA executive in the UK., is
now managing director of Creative Business Affairs Ltd., a group
comprising management, publishing and production interests in
London. He also lectures at the National Broadcasting School.
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Getting Back To Work

There is something | would like to tell the “'biggies”
in the music industry, even though | fear they may not
listen because | am a small publisher in a country
which only has windmills and wooden shoes.

| believe the only way of surviving in the business
and of making money is by “working.” We have got to
get to work again. A company is not saved from bank-
ruptcy by releasing fewer records and cutting budgets
for new talent and promotion. Record buyers are fed
up with all those sound-alike tunes the record com-
panies release every week.

That's why we believe there is a very important
place for independent production companies in the
music industry. But the biggies should help the indies
by offering distribution and promotion services.

Working also means giving acts optimal support.
One shouldn't wait to see which way the cat jumps.
Acts should be pushed and people told their acts are
the best. Artists deserve this support. Those who don't
believe in their judgement shouldn't be in the music

business. Walther Ploos van Amstel
Jonker Publishing & Productions
Hilversum, The Netherlands

Listing Small Labels

Billboard is to be commended for its expanded new
release listings that include all new releases, no matter
how small the label. Trade listings and record guides
which claim to be complete would do well to follow
your example.

In many cases, trade publications refuse to recog-
nize the existence of small label product. This is a tre-
mendous disservice to their subscribers as well as to
the record buying public. Without these listings retail-
ers are handicapped in filling special orders as well as
stock orders. Please keep up the good work.

Dave Nives
Rounder Distribution
New York City

Radio Training Hindered

It was encouraging to read in a recent Billboard
piece on college radio that more young broadcasters
are keeping one eye on the real world in their varsity
pursuits. Perhaps this means the unfortunate trend of
non-students insinuating themselves into college out-
lets is reversing itself.

Yet there are still those who will never see college
radio as a stepping stone because others will not step
away and make room for the broadcasters of tomorrow.
| think the scarcity of new talent for commercial out-
lets has its roots in this phenomenon.

The influex of large numbers of non-students into
college radio is analogous to college football squads
signing players cut by the NFL. It wouldn't happen on
the gridiron. It shouldn't happen in college radio.

Paul F. Pizzo
Willimantic, Conn.

There’s Gold In Shipping

For the past several months two of the majors which
recently raised prices found it more convenient to ship
us boxes containing as little as one album, via a truck-
ing company rather than UPS. As a result, the record
companies have paid $26 in freight charges to ship a
$5 order.

Is it any wonder that record prices continues to spi-
ral?

Harry Wolf & Alicia Wines
Fip Side
Lexington, Va.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

www.americanradiohistorv.com


www.americanradiohistory.com

Featuring the hit single: “You Don’t Want Me Anymore.”

PB-13283

There’s a hot new

‘Breeze’ on the air!

First, it blew through California,

now it's burning its way clear across America.

STEEL BREEZE, from Sacramento, Calif., have taken

American Radio by storm. Catch the ‘Breeze'...STEEL BREEZE, ar1-4424
a debut album on RCA Records and Tapes...Featuring the gale force
hit “You Don’t Want Me Anymore.”

Produced by Kim Fowley for Granaca Productions, Inc.

4 Givethegift ' “ﬂ" fﬁ%

of music. Records and Tapes
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More Mall-Media Rapport Urged

Record Outlets Play Key Role, Says May Centers Exec

By EARL PAIGE

SAN DIEGO—Record/tape out-
lets add character and excitement to
shopping centers and malls, but
they, along with other tenants, need
to key in more closely with media
advertising and promotion activi-
ties.

That’s the view of Sherry Johnson,
who heads up May Center Inc’s 22
locations nationally. Johnson, who
recently addressed an International
Newspaper Advertising & Market-
ing Assn. gathering here, says she
welcomes record/tape tenants and
encourages events built around ap-
pearances by recording acts. She
adds that record retailers should be
among the leaders in establishing
better rapport between mall man-
agement and the media.

Johnson, who is May Center’s as-
sociate director of marketing, told
the gathering that shopping centers
need to develop better and more in-
teresting newspaper advertising sup-
plements.

Mall newspaper sections suffer,
according to Johnson, primarily be-
cause of a lack of involvement on the
part of both newspaper advertising
personnel and mall tenants.

With at least one and often two
record/tape outlets in most of the
May Centers, Johnson believes the
merchandising excitement of music
and home entertainment can add

much to shopping center and mall
sections in newspapers.

As a step toward better media
relationships, May Centers will con-
duct newspaper advertising semi-
nars for management and tenants of
centers in January, February and
March of next year in the Los An-
geles area.

One step Johnson suggests is for
newspaper ad reps to visit malls
more often. Similarly, she says, ten-
ants should use the wealth of re-
search available from newspapers.

Another step Johnson mentions is
an improvement in the overal} qual-
ity of the sections, both graphically
and editorially, something she feels
should involve more of the creative
energy of newspaper staffs.

One of Johnson’s gripes is that so
many shopping center sections “look
alike.” She is delighted with a recent
supplement from -a Northridge,
Calif. center that is 11% inches
square: “It’s album size and stands
out.”

Johnson also feels the editorial
content of the sections must grab
readers fast. “If I were a typical con-
sumer and read the first piece and
found it mundane or boring,
wouldn’t read further,” she notes.

A key problem for record/tape re-
tailers, she notes, is that at many
stores in centers and malls the man-
agers lack the authority to make ad-
vertising decisions, which tends to

Jazz Fans Served
By Harvard Coop

By SAM SUTHERLAND

LOS ANGELES—College au-
diences have traditionally been
among the most active supporters of
jazz, so it’s hardly surprising that
one of Boston’s top-rated retail out-
lets for jazz, avant garde and fusion
titles turns out to be the venerable
Harvard Coop.

What is surprising, however, is
that the Coop’s expansion since the
’60s now finds the department store
addressing several discrete clien-
teles. Not only does the mix of prod-
uct and level of demand now alter
somewhat between four different
area locations, but within jazz itself,
Coop jazz buyer Rick Larko says he
sees variance between stores.

Larko, who works from  the
Coop’s landmark location on Mas-
sachusetts Avenue in Harvard
Square, Cambridge, cites that loca-
tion, the largest of the four, as repre-
senting the most balanced array of
jazz interests. That mix includes
mainstream acoustic jazz, avant
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5331 N. Tacoma Indianapolis. indiana 46220
(317) 251-3918

garde and progressive styles, histor-
ical jazz, newer folk-oriented cham-
ber hybrids and fusion.

He contrasts that base, reflecting
the store’s concentration of Harvard
students captured near the heart of
their own campus, with two other in-
stitutional locations, one on the
Massachusetts Institute of Tech-
nology grounds and the other near
Children’s Hospital. Each points up
different tastes among its buyers, no-
tably in the latter case.

“That store, which we call the

"medical branch, has more black cus-

tomers than the others, so we see a
corresponding increase in funk-re-
lated jazz,” says Larko.

Then there’s the fourth outlet, sit-
uated in the financial district at One
Federal Street. There, Larko notes,
classical and jazz records and tapes
are the big sellers because df the in-
flux of “over-30, adult consumers.”
Jazz preferences at the outlet thus
favor older, traditional jazz.

Overall, Larko says Boston and
Cambridge fans who buy at any of
the Coop locations show a prefer-
ence for acoustic jazz, “particularly
older styles, starting with Dixieland
and going up through the ’60s. With
so many music schools in the area,
historical styles are important.”

During the last year, however, the
Coop has witnessed an upturn in the
demand for avant garde, progressive
jazz and “new music” artists build-
ing from both classical and jazz dis-
ciplines. Larko is also seeing strong
gains for hybrid, folk-influenced
music such as that sometimes gener-
ically linked to Windham Hill Rec-
ords. “We had a hard time classify-
ing that music at first, but now that
we've definitely decided to include it
under jazz, we’re seeing strong inter-

st,” reports the chain buyer.
(Continued on page 31)

further hinder the relationship be-
tween tenants and newspaper ad
Teps.

Johnson reports no loss of tenants
at May Center properties despite the
decline in the economys; in fact, she
says, some of the company’s major
metro area centers are reporting vol-
ume increases of 15% or more over
1981.

Among current shopping center
trends she notes are a new attention
to inner city properties, a move to
enclose older, established centers,
and a steady upgrading of facilities.

While May Centers have always
prominently featured national
chains, they have also always had lo-
cal and independent tenant partici-
pation. “It creates character. There is
less excitement when tenants are
cookie cutter profiles of each other.”

As for how record/tape retailers
fit into shopping center complexes,
Johnson cites three factors: lease re-
newal and tenant rollover, new cen-
ters not fully leased, and centers
which have added gross leasable
area.

“We are looking for more finan-
cially sound tenants such as record/
tape stores,” she says, adding that
she hopes they represent a vanguard
of media-wise tenants.

May Centers Inc. regional
shopping center locations with
record/tape store tenants in-
clude: Annapolis (Musicland);
Enfield, Conn. (Music World);
Meriden, Conn. (Music World);
Bethesda, Md. (Jordan-Kitt’s
Music, Variety Records); Alton,
11L. (Musicland, Record Bar); St.
Louis-Northland (Musicland,
Record Bar); St. Louis-South
County (Ludwig Music House,
Musicland); St. Louis-West
County (Ludwig Music, Record
Bar); Fairview Heights, IlL
(Camelot Music, Ludwig Music,
Record Bar); Cap Girardeau,
Mo. (Camelot); Los Angeles—
Eagle Rock (Wherehouse); La
Jolla, Calif. (Musicland); San
Diego (Wherehouse); National
City, Calif. (Wherehouse Rec-
ords); Carlsbad, Calif. (Mu-
sicland, Wherehouse); Canoga
Park, Calif. (Goodman’s Music,
Wherehouse); Vancouver, Wash.
(Musicland, Wherehouse);
Lakewood, Colo. (Musicland).

Jason Gilman
Returning To
Rainbow Chain

LOS ANGELES—The greener,
more leisurely pastures envisioned
by Rainbow Records’ co-principal
Jason Gilman when he went low
profile four months ago, acquiring a
single store and all its inventory in
return for his share of the chain,
have not developed.

Gilman is returning to Rainbow
the bulk of his working time as a
troubleshooter, after finding he was
bored with operating his Embarca-
dero Records & Tapes outlet, previ-
ously a part of the Rainbow chain.

John Torell, who became Rain-
bow topper when his co-principal

Gilman departed, noted that Gil-

man’s Embarcadero store gross in-
creased 35% when he took over the
store fulltime. Based on that prem-
ise, Torell commissioned Gilman to
spend “up to one month” in each of
the 16 Bay area stores, seeking a
formula to increase the location’s
business.
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ONE STOP VISIT—Stephanie Mills discusses her latest Casablanca album,
“Tantalizingly Hot,” with Show Industries’ president Lou Fogelman during a
recent visit to the firm’s One Stop in Los Angeles.

New LP/ Tape Releases!

This listing of new LP/Tape releases is de-

igned to b s and radio program-
mers to be up-io-mc mlnul. on avaliabie new
prod: The ion abbrevia-

tions are used: LP—llbum, 8T—8-track car-
tridge; CA—cassette. Multiple records and/or
tapes In a set app within par follow-
ing the manufacturer number.

POPULAR ARTISTS

DANNON, R C, see Louise Mandrell

BISHOP, RANDY, & THE UNDERDOGS
Dangerous Infatuation

LP Pasha ARZ 38202 ..

CAAZT 38202

BROWN, PETER
Back To The Front
LP RCANFL1-8024.
CANFK1-8024....

CARLTON, CARL

The BadC.C.
LP RCAAFL1-4425 ...
CAAFK1-4425

CASH, JOHNNY

The Adventures Of Johnny Cash
LP Columbia FC 38094
CAFCT 38094

CHILLIWACK
Opux X

LP Millennjum BXL1-7766

CABXK1-7766

CHIPMUNKS
The Chipmunks Go Hollywood
LPRCA AFL1-4376 ....
CAAFK1-4376
CONJUNTO MICHOACAN
La Picoteada
LP OdeonOMS73195

CREUZA, MARIA
Poetico
LPRCA 7100523

DIAMOND, NEIL
Heartlight
LP Columbia TC 38359
8TTCA 38369 ...
CATCT 38369...

DOCTOR ROCKIT
Great Big Fun
LP Perfect Circle PCB21 ...........ccoeeinin No List
DOUGLAS, STEVE
Hot Sax
LP Fantasy F-9620
ENGLISH BEAT
Special Beat Service
LP A&M SP 70032....
CACS 70032
FLASH & THE PAN

Headlines
LPEpicARE37725....
CAAET 37725

FORECAST

Forecast |
LP RCANFL1-8031...
CANFK1-8031

FORTNOX

CA AET 38204 ...
FRIPP, ROBERT, see Andy Summers

GALWAY, JAMES
The Wayward Wind
LP RCAAFL1-4222 ...
CAAFK1-4222
GANG’'S BACK
Gang's Back
LP Handshake FW 38156 ..
CAFWT 38156
GOWAN, LARRY
Gowan
LP Columbia ARC 38286
CA ACT 38286
HENLEY, DON
1 Can’t Stand Still
LP Asylum E1-60048

INNER LIFE

Inner Life Il
LP Salsoul SA8554
CASC8554 ...

JACKSON, JANET
Janet Jackson
LP ABM SP-6-4709....
CACS-6-4709
JACKSON, STONEWALL
Solid Stonewall
LP Phonorama 5554

JENNINGS, WAYLON, & WILLIE

NELSON

wwil
LP RCA AHL1-4455
8TAHS1-4455 ...
CAAHK1-4455 ..

JOHNSON MOUNTAIN BOYS
Walls Of Time
CARounderC-0160 .........cooevvvriemnerannnnn $8.98
KRAFT, ROBERT

Retro Active
LPRCANFL1-8012....

CANFK1-8012

MAGAZINE

After The Fact
LP A&M SP 70030 $8.98
CACS70030..... $8.98

MANDRELL, LOUISE, & RC BANNON
(You're My) Super Woman, (You're My)
Incredible Man

LPRCA AHL1-4377....
8TAHS1-4377...
CAAHK1-4377

MANGIONE, CHUCK
70 Miles Young
LPA&MSP4911...
CACS4911

MAZZ
Command Performance
LP Cara 031

MEDLEY, BILL
Right Here & Now
LP Planet BXL1-4434 ...
CABXK1-4434

NANTUCKET

No Direction Home
LP RCANFL1-8017..

CANFK1-8017

NELSON, WILLIE, see Waylon Jenmngs

NOWHEREFAST
Nowherefast
LP Scotti Brothers ARZ 38207
CA AZT 38207

ORRALL, ROBERTELLIS
Special Pain
LPRCAAFL1-4511 ...
CAAFK1-4511
PARTON, DOLLY
Greatest Hits
LPRCAAHL1-4422. ...
8TAHS1-4422 ..
CAAHK1-4422

ROBINSON, ERIC
Walk In The Light
LPRCANFL1-8033
CANFK1-8033...
ROSS, DIANA
Silk Electric
LPRCAAFL1-4384 ...
8TAFS1-4384....
CA AFK1-4384 ...

SAGA
Worlds Apart
LP Portrait ARR 38246
CAART 38246
SCANDAL
Scandal
LP Columbia 5C 38194
CAPCT 38194
SILAS, ALFIE
Alfie
LPRCANFL1-8026....
CANFK1-8026
SKAGGS, RICKY
Family & Friends
8T Rounder 8-0151....
Highways & Heartac
LP Epic FE 37996
8TFEA 7996..
CAFET 37996

(Continued on oppos:te'page)
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TAPE TABLEAU—More than 35 suppllers parilclpated in Record Bar s Vendor
Day at its recent ‘‘Summer Summit” convention. Shown here are Record Bar
employees surrounding the Maxell Booth.

NewLP/TapeReleases.

® Continued from previous page THOROGOOD, GEORGE, & THE

SKYY

Skyyjammer

LP Salsoul SA-8555
CASC-8555

SPECTRUM
It’s Too Hot For Words
CA Rounder C-1061

SPRINGSTEEN, BRUCE

8TTCA 38358
CATCT 38358

SUMMERS. ANDY, & ROBERT FRIPP
| Advance Masked

LPA&MSP4913

CACS4913

DESTROYERS
Bad To The Bone

VANITY 6
Vanity 6

Guitar Wars

$8.98 LP EM! America ST-1707(IS

LP Warner Bros. 23716

VARIOUS ARTISTS
The Bluegrass Album, V
LP Rounder 0164......
VARIOUS ARTISTS
ee ML Deutschland Compilation
--NolList LP Burno/ Cachalot BURO 1

VARIOUS ARTISTS

(Continued on page 47)
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These are the best selling home video games compiled from retail outlets

by the Billboard research department.

TITLE
Copyright Owner/Manufacturer, Catalog Number

BEZERK—Alari CX-2650

DEFENDER-Atari CX-2609

DONKEY KONG—Coleco 2451
PAC-MAN—Atari CX-2646

STAR MASTER-Activision AX-016
FROGGER—Parker Bros. 5300

YAR'S REVENGE-Atari CX-2655
CHOPPER COMMAND-Activision AX-015

EMPIRE STRIKES BACK—Parker Bros. 5050

SPACE INVADERS-Atari CX-2630
DEMON ATTACK-Imagic 3200
COSMIC ARK—-Imagic 3204
ATLANTIS—Imagic 3203

NIGHT STALKER—!ntellivision 5305 (Mattel)

FREEWAY—Activision AX-009

Retailing

Vid Dealers Paint Rosy Picture
VSDA Attendees Report High Increases In Volume

By EARL PAIGE

DALLAS—Video retailers gather-
ing here for the Video Software
Dealers Assn. meeting tend to report
high increases in volume, often re-
flected in the growing number of
new store openings.

As an example, Jack Grimes of
Video Village, Philadelphia, is plan-
ning his fourth and fifth stores and
reports a 45% increase in volume
over a year ago. He opened his sec-
ond store in 1981, his third in April
and launched his business in No-
vember, 1980.

Moreover, he is planning to open
a separate home computer outlet,
believing that this area is a different
business and requires specialist sales
help on the floor and a different ap-
proach.

As key as any ingredient for
Grimes has been his stores’ access
for parking. One outlet has only 48
spaces, but two others are strip stores
with nearly unlimited parking.

Grimes’ club plan is also potent.
“When | opened, my club was to-
tally innovative. Now every dealer
in Philadelphia has some version of
my club going,” he says.

Another dealer, Michael Salomon
of Camera Video Showplace in
Freehold, N.J., has recently opened
his third store, exclusively video. His
second was opened a year ago April.
Both are 1,200 square feet. His first
store, two and a half years old, was
originally a camera outlet. Now
Salomon does 30% of his business
there in photography and the rest in
video.

Salomon’s two pet gripes are that
too many video games are being re-
leased, forcing him to rent them, and
that there is too much videocassette
piracy and bootlegging. “We sold
more of ‘Star Wars’ than anything
since we've been in business,” he
said, noting that for him, as for most
video dealers at VSDA, sales play a
minor role compared to rentals.
“The reason is people were replac-
ing their bootlegs of ‘Star Wars’
when the original finally came out.”

As with other dealers hit by the
rise of illegal duplicating, Salomon
has suggestions. “The studios and
distributors are not doing enough.
They should put a watch on any
dealer who just stocks one copy of
hot titles.” He added that he con-
fronted one dealer personally who
denied duplicating “Star Wars,”
only to have a customer come in at
that moment demanding his dupli-
cated copy. He says he’s seen signs in
store windows advertising dupli-
cating services on unreleased prod-
uct,

Salomon, who is among those
video dealers here reporting a recent
30% increase in business, backed
into renting video games. He
charges $1.50 and specializes in
Atari. “There were seven new ones
in one week, and kids just do not
have seven times $30.”

Another dealer reporting a 30%
increase in business in Gail Pierce of
Video Exchange Unlimited in Bran-

Marketing Push Set

LOS ANGELES—New MCA acts
Fixx, Catholic Girls and Trees are
set for a marketing push involving
more than 200 retail buyers and all-
year college stations.

The MCA and Side One creative
Marketing program will involve
weekly contact and inventory track-
ing as well as display installations
along with additional LP service for
instore play.

www.americanradiohistorv.com

don, Fla. She credits this to having
punched up her VHS rental inven-
tory from 800 to 1,200 titles. Beta in-
ventory is only 350 pieces.

Pierce, in business two and a half
years, sees increasing possibilities
for sales despite her own 90/10
rental/sales ratio. She caters to the
“collector” and badgers distributors
for “onesy-twosy” orders. For club
members she charges no premium
for digging up “Wake Of The Red
Witch” or other obscure titles, and
she demands a deposit from non-
club members.

*“The best-selling movie tapes are
not the good rentals,” she declares.
She sees the collector as more inter-
ested in a series, perhaps buying
four or five videocassettes a week
featuring a single star.

Though surrounded by chain
video operations and experiencing
more competition from mass mer-
chandisers, Pierce maintains her
growth by emphasizing tender lov-
ing care. “If a customer finds any
little flaw in a tape they can bring it
back,” she says. “My customers are
really spoiled.”

Dealers Offer Diversity
Of Video Rental Concepts

DALLAS—A diversity of video
dealer rental concepts persists, ac-
cording to an exchange of dealer
views at the VSDA conclave here.

Five panelists discussed various
topics surrounding rental: Ed Aro-
nowitz, Vibrations Video of Miami;
Bob Bigelow, Bigelow Video of Min-
neapolis; Steve Goodman, Video
Warcehouse of Atlanta; John Pough,
Video Cassette Unlimited of Santa
Ana, Calif;; and Richard Railey,
Video Spectrum of New Orleans.
Bob Skidmore of Video Corner, St.
Petersburg, Fla. chaired the session.

As an example of the diversity,
Railey explained that he didn’t ac-
tually rent at all. “We trade. There’s
a $20 membership and $5 fee. When
I started, a lot of dealers were going
through all this red tape the studios
forced on us, and it took half an hour
just to explain the plan. Ours was
simple.

“Later, as the studios demanded |
rent from them, I set up a case for
lease stock.”

Railey’s experience was echoed by
many retailers here, who still have
exchange club members they might
like to convert to conventional club
card holders. Others, however, feel
it’s not worth the bother of convert-
ing.

Not everything is rented. Arono-
witz said video games were selling
too well to bother with renting them.
Moreover, he has an arcade in one of
his three stores that assists him in
getting a handle on the most popular
games.

Innovative promotions are the
rule. Bigelow had a champagne
party for 53 going full-blast when 75
copies of rental-only “Arthur” ar-
rived at his store. "Before it was over,
they were drunk and nearly buying
me out of a everything.”

EARL PAIGE

DALLAS—Rental continues to
outpace sales activity, and VHS is
more popular than Beta, according
to two studies presented to the
Video Software Dealers Assn.
here. The studies are examples of
the group’s resolve to furnish in-
dustry guidelines.

The VSDA/A.C. Nielsen pilot
program studying five metro Chi-
cago stores found rental activity
95% of business.

The far more elaborate UCLA
Graduate School of Management
video retailing survey was
presented by Felicity Wohltman. It

Study Finds Rental Still Prevails

reflected 650 responses to a mail-
ing sent to 5,200 U.S. stores. Find-
ings: stores’ transactions are 13%
sales, 83% rental. VHS is 74% of
prerecorded videocassette stock.

Of the stores surveyed, 40.7%
carry videodisks as of April. Of the
53.3% who did not stock disks,
32.9% of these planned to stock
them for sale only, 63.2% for sale
and rental and 3.9% for rental
only.

A high percentage of the stores’
customers—85.4%—are club mem-
bers, meaning regular return busi-
ness.

Smile!

The first family of profit
supplies it all “be’rter !
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Cuba Jams Seven Frequencies

AM Interference Is Response To Radio Marti Plan

® Continued from page 3.
WGMS Washington (at 570);
WICC Bridgeport, WOKYV Jackson-
ville, WCAQO Baltimore (at 600);
WSM Nashville (at 650); WMAQ
Chicago (at 670): WHO Des Moines
(at 1040): WJID Chicago, KSL Salt
Lake City (at 1160); WNVR Nau-
gatuck, Conn., WAMS Wilmington,
Del., WDAT Daytona Beach. Fla..
WNSI St. Petersburgh, Fla., WAOK
Atlanta, WYNK Baton Rouge and
KWK St. Louis (at 1380).

Vince Cremona, vice president
and general manager of WICC

SINATRA HONORED
Four Joining

FREEHOLD, N.J.—The National
Broadcasters Hall of Fame here will
honor four air celebrities—including
Frank Sinatra—at its sixth annual
induction ceremony on Sept. 12.

Sinatra, along with Arlene
Francis, E.G. Marshall and Douglas
Edwards, will be added to 54 other
celebrities in the Hall of Fame. The
ceremonies will be held at the New
York Hilton Hotel. Fred Foy, who
announced the famous ‘“Lone
Ranger” show. will be the MC.

Award presenters will be ABC’s
Ernie Anastos, William B. Williams,
Joe Michaels, CBS’ Charles Kuralt.
and commercial announcer Edward
Herlihy. The Hall of Fame for the
radio industry was founded here five
years ago by Arthur S. Schreiber, a
local resident, who feels that the
“golden age of radio” is worth pre-
serving.

Candidates to the Hall of Fame
are nominated by the board of exec-

Bridgeport, which covers southern
Connecticut, says the jamming was
“mild but perceptible.” Occasion-
ally, he notes, Radio Moscow or Ra-
dio Cuba will “creep underneath”
the station’s signal late at night, but
he calls last week’s incident “lower
than the normal degree we've expe-
rienced in the past.”

WMAQ Chicago was broad-
casting a Chicago White Sox base-
ball game at the time, and Bill Ryan,
manager of technical operations,
says there were no listener com-
plaints. “It would be easy to flip a

Hall Of Fame

utive trustees of the Hall of Fame
and elected by the hall’s board of
trustees, who meet here quarterly.
The organization maintains a Hall
of Fame museum above a liquor
store which is owned by Schreiber.
Admission to the museum is $2. It
features posters of broadcasters dat-
ing back to the "20s and *30s, along
with dozens of vintage radios dating
back to 1924.

Schreiber has over 400 tapes of
early broadcasts that can be heard
over modern telephone receivers.
The museum also features an audio-
visual slide show produced by
Schreiber to illustrate the many uses
of radio from the past to the present.
Schreiber said proceeds from the in-
duction ceremony will go to the
hall’s building fund. He hopes to
eventually raise enough money to
build or buy a place large enough to
house the Hall of Fame and its mu-
seum exclusively.

Survey For Week Ending 3/11/82

Chart Breakouts

NEIL DIAMOND

%7 ABC

Heartlight, Columbia 38-03219

s~ RICK SPRINGFIELD
1 Get Excited, RCA 13303

The Look Of Love, Mercury 76168 (Polygram)

i DOTTIE WEST

% RONNIE McDOWELL
Step Back, Epic 03203

She Can't Get My Love Off The Bed, Liberty 1479

% LARRY GATLIN & THE GATLIN BROTHERS BAND
Sure Feels Like Love, Columbia 18-03159

Black Country Hot100

o~ STEVIE WONDER
Ribbon In The Sky, Tamla 1639

PEABO BRYSON

Give Me Your Love, Capitol 5157
=#7 JEFFREY OSBORNE
i On The Wings Of Love, A&M 2434

<%~ NEIL DIAMOND
'y KARLA BONOFF

A/C

Heartlight Columbia 38-03219

Please Be The One. Columbia 18-03172

i STEVIE WONDER
Ribbon In The Sky, Tamla 1639

This week's highest superstarred/starred chart entries in the formats listed.

big switch to drown the Cubans out,
but that’s not the answer,” he notes.
“I'd like to see the problem resolved
diplomatically, if that’s possible.
There seems to be reasonable sup-
port in the broadcast community to
do that, but it’s really a matter for
the State Department. Castro is jam-
ming to get people riled up because
he knows that’s the only way to stop
Radio Marti. If | were him. I’d prob-
ably do the same thing.”

In Jacksonville, Fla., the jamming
went unnoticed at WOKV, accord-
ing to Bob Glasure, the assistant
chief engineer. “I'd like to see us
open up power and not worry about
Cuba, but I don’t know what the
State Department can do about pre-
venting them from interferring. It’s
really in their hands.”

Outgoing NAB president Vince
Wasilewski called Cuba’s action “*an
affront to the United States listening
public as well as to American broad-
casters.”

Wasilewski called Cuba *a rene-
gade nation” that has been “ignor-
ing international treaties . . . that all
nations agree to use in broadcasting.
Clearly this is a political problem.
Jamming is a weapon that any na-
tion can employ. We urge our gov-
ernment to employ all diplomatic ef-
forts necessary to resolve this
dilemma.”

 Vox Jox__|

WNBC's Stern
Is Rendered
Speechless

The day after his broadcast debut
over WNBC New York, air person-
ality Howard Stern was home in bed
with a strep throat.

His doctor told him to gargle with
salt water and to keep his mouth
shut,” says program director Kevin
Metheny, who confirms that he will
monitor a seven-second delay on the
volatile broadcaster’s microphone
until the station “gets a feel” for his
audience.

Stern, who frequently communes
with God before reading the
weather report, comes to the station
from WWDC-FM Washington.
D.C. with a reputation that cdn turn
“a normal telephone call-in situ-
ation into utter mayhem,” according
to Metheny.

“It was okay for him to talk about
oozing sores in D.C. because he was
entertaining 12-24-year-olds on a
rock format. But that’s exactly what
we'd like to avoid at NBC. Our 25-49
core likes Willie Nelson and James
Taylor, has 2.2 kids, a dog, a cat, a
sedan and a mortgage.”

Metheny notes that Stern, who
will host the 4-8 p.m. shift, should
withstand comparisons to the sta-
tion’s Don Imus. “Obviously, we feel
that they're very different because
two out of the same mold would not
work. Imus is one of the most soulful
white D.J.s when he stops talking,
and Howard is a terrible D.J. In fact.
he makes no pretense of being a
good one. But he has such a cata-
lystic effect that I don’t mind giving
up a couple of records when he's on
the air because he’s such an extraor-
dinary entertainer.”

* * *
LeMarr Renee, the WBLS-FM

New York air personality, has pro-
(Continued on page 23)
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SOUTHERN HOSPITALITY—BHI Anderson, left, chats with WPLO Atlanta mu-

sic director Len Anthony during a recent luncheon hosted by Southern

Tracks Records in honor of Anderson’s debut single for the label, ‘‘Southern
Fried.”

Bob And Ray Return To Radio

WASHINGTON—The legendary
comedy team of Bob and Ray will be
bringing their special brand of wit
and wisdom to National Public Ra-
dio’s “The Sunday Show” this fall.

The two will perform their off-
center, nonsequitur routines on
NPR’s weekly arts showcase on all
four Sundays in October on 24 NPR
member stations nationwide. Broad-
cast times will vary.

The Bob and Ray performances
are a production of The Radio
Foundation of New York City and
are made possible through grants
from the National Endowment for
the Arts, with additional funding
from the Corporation for Public
Broadcasting.

Executive producer Larry Joseph-
son, president of The Radio Foun-
dation, noting that the team recently
celebrated their 35th anniversary in
broadcasting, said, “Itis particularly
exciting that they have agreed to
mark the occasion with a return to
radio, their original medium.”

Bob and Ray will bring some of

" their best loved oddball characters

to life on the series—roving reporter
Wally Ballou, world famous story-
teller Martin Le Seur, sportscaster
Biff Burns, and the president and
recording secretary of the Slow
Talkers of America.

Also to be presented will be a new
eight-part serial written exclusively
for *The Sunday Show” to be called
“Garish Summit,” a soap opera fol-
lowing the lives and loves of the
power-and-money-hungry Murch-
field clan.

“We’re delighted that “The Sun-
day Show’ has invited us to renew
our friendship with radio,” says Ray
Goulding. Bob Elliott sees another
blessing: “We can reuse our old ma-
terial.” Classic Bob and Ray rou-
tines such as Dr. Darryl Deckster’s
expert discussion of the world’s larg-
est living lizard, the komodo dragon,
and dim-witted sagas such as “Barry
Campbell, Broadway Actor” are all
expected to foist their way into the
special October series.

__Out Of The Box

HOT 100/AC

FREDERICKSBURG, Va.—Atlantic Starr’s “Perfect Love” (A&M) has “a
nice soft touch, a smooth sound,” says WFVA-AM-FM program-music direc-
tor Dick Rossi. who has also added Stevie Wonder’s stunning ballad. “Ribbon
In The Sky” (Motown). “That’s an automatic. [ wouldn’t have minded some-
thing uptempo, along the lines of ‘Do I Do’. Still, he gets better with age.”
Other new tunes include Air Supply’s “Young Love” (Arista), Neil Diamond’s
“Heartlight” (Columbia), Fleetwood Mac’s “Gypsy” (Warner Bros.) and Soft

Cell’'s “What!” (Sire).
AOR

BABYLON, N.Y.—“Tell me one 24-year-old who can’t relate to a song
called ‘I Like Girls’?” The Speaker, WBAB-FM music director Ralph Tortora,
is discussing Alice Cooper’s new single from his forthcoming LP, “Zipper
Cathes Skin” (Warner Bros.). “The sound is much closer to what he used to do,
but I wouldn’t call it dated at all. It has a very modern feel.” He also likes Toni
Basil’s new Chrysalis single, “Mickey.” which reminds him of a cross be-
tween “a high school cheerleading team and the New York rock group Blotto.”
He adds “Eyes Of A Stranger,” a cut from the Payola’s “No Stranger To Dan-
ger” LP (A&M), is ““a great tune with a hypnotic reggae hook,” and that vocal-
ist Graham Bonnet makes a strong impression on the Michael Schenker
Group’s new single, “Dancer” and “Girl From Uptown” (Chrysalis import).

BLACK/URBAN

LOS ANGELES—April Ellington is enthused about the crossover potential
of “Look At All The Time We’ve Wasted” by Greg Forbes on the local indie
Airwaves label. The KDAY assistant program director says the ballad is “su-
per-strong. When he sings, you feel the pain. [ know that he’s hurting. It’s a hot
tune.” She also likes “the religious feel” to Alicia Meyers’ “1 Want To Thank
You” (MCA) and the spirituality of Jimmy Cliff’s “Special” (Columbia), in ad-
dition to the new Tierra single, “Hidden Tears™ (Boardwalk). :

COUNTRY

VALDOSTA, Ga.—Is Steve Wariner “a modern-day Glen Campbell™?
WGAF program-music director Bob Harrison seems to think so, noting that
the singer successfully bridges the pop and country genres on his new RCA
single, “Don’t Tt Break Your Heart.” The broadcaster is impressed with Dottie
West’s “She Can’t Get My Love Off The Bed” (Liberty). which “falls right in
line with our contemporary country orientation. It’s smooth for her, a quality
that producer Larry Gatlin helped to achieve, ’'m sure.” Harrison also likes the
close harmony of Alabama’s “Close Enough To Be Perfect” 45 (RCA).
“They’re a safe bet, but it also happens to be a pretty song.” LEO SACKS
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AOR TEAM—KLOS Los Angeles program director Tommy Hadges, right, dis-

cusses a fine point of AOR programming as consultant John Sebastian con-
siders what he might add. The two hosted the Sunday night format room dur-
ing the NAB Radio Programming Conference.

Programmers Concerned
Over Country’s Growth

By ROBYN WELLS

NEW ORLEANS — The limited
growth potential for country radio
stations was cited as a major concern
for programmers at a format round-
table discussion at the NAB Radio
Programming Conference Sunday
(29).

Reasons cited for the concern
were the demise of the urban cow-
boy craze: the growing number of
country stations in a market; the in-
creasing number of country songs
appearing on AC playlists: the
threat of beautiful music and AC
stations aiming directly at country’s
targetaudience; and the lack of new.
traditional-sounding singles.

“Country is basically an ethnic
format with limited growth.” said
Joel Raab. program director of
WHK Cleveland. “You have to look
for the edge beyond the music by
beefing up news, emphasizing per-
sonalities or promoting that you're
the best farm station.”

J.D. Spangler, program director of
KSAN San Francisco. advised,
“Know the lifestyle of your listen-
ers—do they go to bars, did they vote
for Reagan. are they football fans—

and figure out how that fits in with
the skew. Play to win. don’t play to
lose.”

“You have to play the hits.”
stressed Dene Hallam, program di-
rector of WHN New York. “Look at
all of the crossover AC play as a
positive, as a way for country to in-
crease its mass appeal. Artists like
Dolly Parton might be losing a little
bit of their base audience. but no
matter what they do. they will al-
ways be country artists. Adult con-
temporary is the format which is be-
coming difficult to define.”

“You should do whatever works
in your market.” advised Bill
Maness. operations manager of
KBET Reno. To beef up the station’s
list of current traditional songs,
KBET is programming more album
cuts, he added.

“We know what we have: we’ve
seen billing figures for country sta-
tions go through the roof.” said Bill
Figenshu of Viacom, who moder-
ated the session. “It’s time to see
where we can reasonably go from
here.”

Conference ‘82

Two AOR Veterans Offer Tips

Sebastian, Hadges Dispense Advice On Programming

By DOUGLAS E. HALL

NEW ORLEANS—With little dis-
agreement between them, consult-
ant John Sebastian and KLOS Los
Angeles program director Tommy
Hadges teamed to dispense some
solid programming advice during
the AOR session of Sunday night
format rooms at the NAB Radio
Programming Conference here.

Both agreed that the format. like
much of radio, is fractionalizing. But
Sebastian argued that he could have
stopped the inroads of KROQ Los
Angeles and its new music blend
against KMET and KLOS if he had
been in the market. Sebastian. who
heads the consulting firm of Sebas-
tian, Casey & Assoc. Phoenix, said
the key to competing with Rick Car-
roll’'s AOR approach—that used by
Carroll at KROQ—is to “be in the
forefront of the hits™ by such artists
as Human League and Soft Cell.

Hadges added that AOR’s re-
liance on oldies “can’t go on. We
have a problem of fatigue. Records
are burning out rapidly. Something
has to take the place of the older
songs, no matter how well they test.
It’s important that there be new mu-
sic.”

TOP 40 LIVES

By ROLLYE BORNSTEIN

NEW ORLEANS — “Remember
the excitement you felt as a kid when
you listened to the radio?” asked
Bobby Rich. KFI Los Angeles eve-
ning personality. “Whatever hap-
pened to that excitement? Can we
get it back? And what about the
people listening to the radio today?
The people who will fill this room in
10 years. Based on what they're
hearing now. will they be business
oriented pre-programmed automa-
tons?”

Urban Formats Provoke Debate

Commitment To Black Community Questioned

By WANDA FREEMAN

NEW ORLEANS—Sunday night
discussion in the Urban Contempo-
rary Format Room at the NAB Ra-
dio Programming Conference here
quickly developed into a debate be-
tween successful urban contempo-
rary stations and skeptics—some of
whom spent time distinguishing ur-
ban from pure black-music formats,
some of whom felt uneasy with the
stations’ apparent lessening of com-
mitment to the black community.

Barry Mayo, assistant program di-
rector of WRKS-FM New York and
co-panelist with Tim Watts of
WXYV Baltimore, explained: “The
music on an urban contemporary
station may be predominantly black,
but what you put around it—the
news and public affairs—doesn’t ne-
cessarily have a commitment to the
black community.

“Urban contemporary is a mar-
keting strategy. Black music has
been mass appeal for years. It was
listened to by non-ethnics when it
wasn’t hip to say so.”

Scott Williams of WCAO Balti-
more remembered growing up as a
“white guy who liked black music,
but didn’t relate to the jive” of black
disc jockeys. He found urban con-
temporary an appealing format for

white listeners to enjoy and relate to.

As for the definition of urban con-
temporary, one audience member
said, “What you call urban contem-
porary, in one market might be
called black in another.”

Barry Richards, program director
of top-rated urban contemporary
WAIL New Orleans, said, “Urban
contemporary to me is knowing your
market—knowing what the streets
want to hear. A lot of people in New
Orleans are from the country and
uptown music won’t happen here.

“You program the people, but you
let the people program you too. if
you want to be number one.”

Amos Brown of WTLC Indianap-
olis said, “When you’ve reached 85
percent of the blacks in your market.
the only thing to do is branch out.”
He cited his own station’s positive
experience when his personalities
were invited 10 make a public ap-
pearance in a white community that
strongly opposed busing.

Don Kelly, program director of
WRKS, said he hears “sour grapes”
from adult contemporary and black
music station executives who don’t
seem to understand the move toward
urban formatting.

“A bunch of young aggressive

guys got together and said, ‘Let’s not
talk about black music or white mu-

sic,”” he commented. “Urban con-
temporary doesn’t have to do with
that. What it has to do with is what-
ever the ethnic mix isin a given mar-
ket. We found that the blacks, whites
and Hispanics in New York have a
lot in common. Urban contempo-
rary is misunderstood because a lot
of people who specialize in a certain
kind of music are wondering what
happened to them: a general prac-
titioner came along. ...”

Brown said, “If you program
black but you’re marketing urban,
what you have to do is get the figures
to emphasize your strengths only in
the urban area. not the entire metro
area.”

A San Antonio programmer who
concentrates on a strict black format
was advised to go after the Hispanic
population, which comprises a much
greater portion of the city’s ethnic
mix than the black segment.

“There are many markets,” said
Kelly. “And unless you commit to
two or more groups, it'll be impos-
sible to obtain the position you are
striving for.

“We sell our station as numbers.
You can’t get around a KTU, a BLS
or a KISS if you want to buy New
York. You can buy four adult con-
temporary stations and not get the
reach you get with an urban station.
It’s an efficient buy.”
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Sebastian said that listeners are
“craving for variety.” but he warned
that, particularly in major markets,
“You can’t be all things. You have to
decide which way to go.” He noted
that the station he once programmed
and now consults, WCOZ Boston.
“is now going for an older audience,
so they must have more variety.” He
suggested this variety should include
old and less known tracks by the
Rolling Stones, the Beatles and
other “well accepted artists.”

Hadges argued that “chasing the
upper demos” brings the format into
direct competition with other for-
mats that are seeking the 25 to 34-
year-old listener.

Both Hadges and Sebastian rea-
soned that programmers “can be
looser and do different things,” in
the words of Sebastian, from mid-
night to 6 a.m. “You can go off the
wall a bit in the hours when you
have fewer listeners,” Hadges said.

Sebastian complained that
“record companies are using radio
stations as a scapegoat for their own
problems. Today’s product is not up
to where it should be. That’s why the
Beatles are the hitofall time. There’s
been no one since to come along
that’s close to them.”

That question opened the top 40
format room moderated by Rich
and Michael O’Shea, general man-
ager of First Media’s KUBE in
Seattle Sunday night at the NAB
Radio Programming Conference in
New Orleans.

“Top 40 music is once again com-
ing alive,” maintained Rich. “IUs ex-
citing. The way it was in [963 and
1964. Remember pick hits? [ used to
get goosebumps waiting for the new
Leslie Gore record. Music today is
getting back to that feeling. Are you
playing it?”

The room seemed evenly divided
on that issue, ranging from Ken Ma-
ness of WQUT Johnson City, Tenn.,
who relies heavily on research to de-
termine his playlist (Maness chaired
a Monday panel, “Microprocessors
For PDs,” dedicated to the value of
the computer in day-to-day oper-
ations) to Gary Rodriguez, general
manager of KBEQ Kansas City,
who said he feels a station should be
as instrumental in determining hits
as its audience is. "I you're per-
ceived as the hot station in town and
you play a record, listeners have got
to feel that it’s a hit. We make hits.
We don’t wait for them.”

In addressing the question of

Both spoke against commercial-
free periods, with Sebastian being
the more vocal. “The key is to work
on commercials that are acceptable
to listeners,” Sebastian said. “We
need to learn from the beginning
what types of commercials our lis-
teners will accept.” With a reference
to Doubleday Broadcasting. which
is running WAPP New York com-
mercial-free for three months, Se-
bastian question if a station could
ever recoup the loss of all that com-
mercial time.

Hadges quipped he was happy to
see that Doubleday had purchased
its seventh FM—the maximum
allowed by FCC regulation—with-
out buying one in his market of Los
Angeles. Sebastian urged stations to
run a low commercial load and sell
these commercials at a high rate.
“You must believe in your product,”
he advised.

Some programmers in the au-
dience expressed concern that MTV
iscreating new competition for AOR
radio, but Hadges said that the cable
programming service provides im-
ages for music an AOR station can
later play. and that “Some of these
images can help less successful mu-
sic.

Panelists Say ‘Excitement’ Of
The Format May be Returning

whether a top 40 station should play
Melissa Manchester and Barbara
Streisand along with Soft Cell and
the Human League. Rodriguez com-
mented. “It’s not the artists that are
important, it’s the songs. Sure. we
play Melissa Manchester’s current
song, but we don’t play some of her
oldies. Top 40 should be like Casey
Kasem. He’s got the highest rated
show in our market (*American Top
40”). People are listening to him be-
cause they want to feel that they're
aware of what’s going on musically.
He plays the hits regardless of if
they’re by Neil Diamond or Men At
Work. That’s what top 40 is all
about.”

“What about personalities?”
asked O’Shea. “Are they out there? |
contend they are, but where jocks in
the past were beating down our
doors to get to a Chicago or L.A., to-
day many are content in medium
markets. Before, they came to us.
Now we've got to aggressively seek
them out.” Buddy Scott, program di-
rector of Hot Hits KBBM-FM in
Chicago agreed that personalities
still exist but cautioned, “Don’t
equate personalities with talk. A
great personality is often a guy who
can get it across in three words.”

See Key Role For Consultants

NEW ORLEANS—With radio
becoming more and more competi-
tive. it’s nice for a programmer to
have all of the help he can get.

This thinking prevailed at a Mon-
day session on “Life With/Without
Consultants” at the NAB Radio Pro-
gramming Conference, bringing the
consensus down on the side of living
with consultants.

The panel of three included two
consultants: Dave Klemm of
Klemm Media of Washington,
Conn. and E. Alvin Davis of Landen
Farms, Ohio. The third panelist,
Chuck DuCoty of WIYY Baltimore,
is consulted by Burkhart/Abrams/
Michaels/Douglas & Assoc.

DuCoty said the main thing to un-
derstand is that consultants do not
take over the programming of a sta-
tion, but rather advise the program
director.

Davis said he often comes into a
market and helps a station “reinvent
the wheel and avoid mistakes that |
see happen over and over again.”

Asked if there is a common thread
of things that go wrong at stations,
Klemm suggested that he starts with
basics. “You look for consistency,
creativity and follow-through.”
Davis also advised, “You must look
for ways to beat the competition.”
Klemm said it was “very important
that someone ata station have a pair
of ears.”
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New Orleans Highlights
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New NAB joint board chairman Bill Stakelin of Bluegrass Broadcasting of Or-

lando, Fla. presents Mutual Broadcasting president Marty Rubenstein a

plaque for his work as steering committee chairman of this year’s NAB Radio

Programming Conference. The presentation was made during Monday’s
““Making Money With Your Mouth” luncheon.

Henry Bruen, right, of American

Media Services, discusses the

weekly, two hour show, “Coast To

Coast Top 20,” with Don Ford of
KACU Amarillo.

Joel Salkowitz, production director for ABC Enterprises, checks out a studio
setup in the Pacific Recorders exhibit.
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By WANDA FREEMAN

NEW ORLEANS—“The winners
all have strikingly similar qualitics.”
said John Lund of The Lund Con-
sultants to Broadcast Management
in opening the NAB Radio Pro-
gramming Conference clinic, “Top
30 Trademarks Of Successful Sta-
tions.” Tuesday morning. “And the
losers have strikingly similar quali-
ties also.”

Lund’s panel included Nellene
Teubner of Radio Management
Monthly, and June Lund and Brian
Scott of Lund Consultants. They
took turns explaining the 30 points
(some overlapping) of their outline
for success. The panel touched on
everything from business organiza-
tion 10 basic programming to talent,
promotion and ratings.

The session began and ended with
what the group called their “bottom
line,” triangular management—a
team in which the general manager
acts and works between the program
director and the sales manager.
Ideally. they found, the three man-
agers have to agree on station objec-
tives and understand onc another’s
unique styles.

Teubner said that in a well organ-
ized station, “The station’s policies
should be on paper. and each ¢cm-
ployec should have a copy. Each
employee must have a written job
description: he should know what’s
expected of him, to whom he should
report, and huve. a personal review
once a year.”

John Lund said the successful sta-
tion sells one or two major points
about itself, rather than the whole
package. Therefore, he said, the sta-
tion must know what its market posi-

Darwin Lamm, right, of Creative Radio Shows, discusses the syndicator’s
new, weekly Frank Sinatra program with Bill Belche of WIDU Fayetteville,
N.C. at the syndicators breakfast.

tion is, why listencrs like it.

Ncews and public affairs must also
harmonize with other programming,
and appeal to target demographics
as much as the music, the group said.
“Young people have different inter-
ests from old people,” said Scott.
“You've got to select stories to ap-
peal to your audience. You also have
to write them to complement the
sound of your station: you wouldn’t
use a word like “bonkers’ on a bcau-
tiful music station, nor would you
use old, stodgy expressions on
youth-oriented stations.”

Said Teubner, “Successful sta-
tions find community involvement
important. Listeners want 10 know
you care about the things going on
where they live.

“It's also a good way to get posi-
tive press,” she added. She advised
stations to publicize their commu-
nity involvements, and make sure
their station logos are on the press
material: “Get identified with the
public service groups.”

John Lund gave pointers on tai-
loring PSAs to station needs. “Make
sure that the PSA describes an activ-
ity that's fun, interesting and infor-
mative,” he said. ““Also, it must have
mass appeal for your audience. It
must be well written, be a program-
ming asset: it must promote the sta-
tion—get the call ietters in there. It
must be local only. We also advise
no recruitment PSAs for the armed
services; PSAs must be simple,
dated, and for non-profit organiza-
tions only.”

On the subject of air talent, Scott
said they must promote the station
and increase the time listened to.
They should announce the calls fre-

Secrets Of Stations’ Success
Clinic Outlines ‘Top 30’ Steps To Becoming A Winner

quently, promote songs, news and
contests ahead, give frequent time
checks during morning drive, offer
memorable information, and pre-
parc their shows.

Critiquing is essential, he said.
“You should have a critique meeting
on a weekly basis with all your tal-
ent, full and part time, with the ¢x-
ception of your morning talent.
Morning talent should have a daily
critiquing, as soon as he gets off the
air. News talent should be weekly.”

The panel suggested spots be care-
fully spaced in small groups. “*A 60-
second spot should be placed before
a 30,” said Scott. “Pcople are not as
receptive to 60-second spots that
come after 30s. Also, live spots
should come before carts. and tag
spots should be last. No greater than
two units should run together; a
third would promote tune-out. A re-
corded promo for your station
should be uscd in place of commer-
cial units, not added on—they're per-
ceived as commercials by the lis-
tener.”

Promotional ideas are casier to
come up with than most people
imagine, said Teudner. She recom-
mended planning ahead. over the
current and next months’ calendars.
“And always clip and file. Every
time you see something on any holi-
day, National Boss’ Day, Friday the
13th, anything, clip it and file it in a
folder for that day. Then when you
start planning promotions for that
month, your file is thick with idea
starters.

“Know the hot topics and trends
in your community. Read the local
daily and Sunday paper. Read trade
publications for promotion ideas.”

www.americanradiohistorv.com
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Leonard Kahn, developer of the Kahn-Hazeltine AM stereo system and presi-

dent of Kahn Communications, shows a Mura personal radio to Rich Wood of

Noble Broadcasting Consultants. The two met in Kahn’s exhibit booth. Mura
is planning to make an AM stereo personal radio.

Harris district manager Jack Ducart
checks his company’s display in the
exhibit hall.

Ly

to a serious race Tuesday.

Rip’n’Read. who posted 12:34.

She posted 14:50.

who registered at 16:46.

‘Run With The SYars’ GelsMgerious

NEW ORLEANS—An early morning “Run With The Stars” feature
of the NAB’s Radio Programming Conference turned from an easy jog

Pat Fane of General Foods camc in first in a field of 53, 47 of whom
finished. registering an 11:00 running time for two miles, four times
around the Superdome. He was followed by Bob Pates of CNN Radio
Network, who came in second in 11:04, and Michael Kriegel, editor of

The fastest woman in the race was Helen Duhamel, daughter of Bill ¢
Duhamel of KOTA Rapid City. S.D., who ran the distance in 14:04. She
was followed by Dianc Shomper, wife of Bob Shomper, program direc-
tor oft KGRS/KBUR Burlington, Towa, who registered 14:07. Third
? place among the women went to Kathy Barnette. wife of Jim Barnette,

vice president & commercial manager of WIRK West Palm Beach, Fla. ;

Also in the race was TM Companies president Pat Shaughnessy, who
ran the race in 13:29; ABC Radio programming vice president Rick
Sklar, who posted 14:45: and NAB radio vice president Wayne Cornils,
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Production Secrets Revealed At Clinic

NEW ORLEANS — Low-budget
production with a high-tech sound
was the promisc made by Joel Sal-
kowitz of ABC Radio Network in his
production clinic at the NAB Radio
Programming Conference here
Monday.

“As the production director of a
radio station,” he said, “you may
function as a one-person ad
agency.”

If you’re limited to the very basics
of equipment, you can still achieve a
professional, sophisticated sound by
taking advantage of the “tools”
available to anyone. he explained.
Among the tools are generic jingles,
a sharp razor blade and “knowledge
of your equipment, so that you can
know how to get into the sounds you
want.

“If I can’t afford a harmonizer.”

he said, “I can still record a voice on
two separate tape machines. ... The
same thing applies to multi-track
recording. You can learn to work
with a razor blade, two reel-1o-reel
recorders and one cart machine.”

Salkowitz strongly recommended
the use of generic jingles, in which a
station simply inserts the appro-
priate client name and copy. “It
sounds competitive with what Co-
jumbia Pictures can putout, and you
may create an ongoing, quality cam-
paign for a local client.”

Salkowitz also suggested combing
through comedy albums and the sta-
tion’s music library. “Most stations
don’t use a quarter of the music that
comes in,” he said, “and you might
find 30 seconds of musical intro be-
fore the lyrics of a song that is
exactly what you need.”
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Billboard. Singles Radio Action.

Playlist Prime Movers *

PRIME MOVERS-NATIONAL

JOHN COUGAR-Jack And Diane (Riva/Mercury)

THE ALAN PARSONS PROJECT—Eye In The Sky (Arista)
CHICAGO—Hard To Say I'm Sorry (Fullmoon/Warner Bros.)

Playlist Top Add Ons e

Based on station playlists through Tuesday (8/31/82)

TOP ADD ONS -NATIONAL

FLEETWOOD MAC—Gypsy (Warner Bros.)
OLIVIA NEWTON-JOHN—Heart Attack (MCA)
MEN AT WORK—Who Can It Be Now (Columbia)

personnel.

mined by station personnel.

ENTRY SYMBOLS—

From Last Week.

%PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

% %KEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
®ADD-ONS—AIl records added at the stations listed as determined by station

®eKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

. ELTON JOHN-Blue Eyes (Geffen)

THE 60 GO'S—Vacation (LR S.)

mmmy® TOP ADD ONS mmmm

FLEETWOOD MAC—Gypsy (Warner Bros.)

STEEL BREEZE-You Don't Want Me Anymore
(RCA)

KENNY LOGGINS AND STEVE PERRY—Don't
Fight It (Columbia)

mmmmens BREAKOU TS s

NEIL DIAMOND—Heartlight (Columbia)
RICK SPRINGFIELD~I Get Excited (RCA)

KIMN-AM—Denver
(Gloria La Perez—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
Yok PAUL McCARTNEY —Take it Away 2-2
* JOHN COUGAR-Jack And Diane 7-3
# THE ALAN PARSONS PROJECT—Eye In The Sky 6-4
% ASIA-Only Time Will Tell 9-6
®e STEEL BREEZE-You Don't Want Me Anymore
oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight
o KiM CARNES—Voyeur B
© GLENN FREY—The One You Love B
o FLEETWOOD MAC—Gypsy A
© TONI BASILLE—Mickey A
© TANE CAIN-Holdin’ On X
© STEVE WINWOOD-Still In The Game X
© REQ SPEEDWAGON—Sweet Time X
38 SPECIAL—You Keep Runnin’ Away X
© THE WHO-Athena X
© ROBERTA FLACK~I'm The One X

KOAQ-FM—Denver
(Allan Sledge—MD)
% % ELTON JOHN—Blue Eyes 10-5
+ % JACKSON BROWN—Somebody's Baby 16-10
# JOHN COUGAR—Jack And Diane 17-11
s AMERICA-You Can Do Magic 18-13
s MICHAEL McDONALD—| Keep Forgettin' 19-14
oo RICK SPRINGFIELD~| Get Excited
oo SANTANA—Hold On
© GLENN FREY-The Gne You Love B
® JUICE NEWTON—Break It To Me Gently B
® 38 SPECIAL—You Keep Runnin' Away B
© KOOL & THE GANG—Big Fun A
© REQ SPEEDWAGON—Sweet Time A
© OLIVIA NEWTON-JOHN-Heart Attack X
® STEVE WINWOOD—Stitl In The Game X
© MISSING PERSONS—Words X
@ HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© STEEL BREEZE~You Don't Want Me Anymore X
® JOSIE COTTON—He Couid Be The One X
© FLEETWOOD MAC—Hold Me X
© WALTER MURPHY~Themes From E.T.X

KLUC-FM—Las Vegas
(Dave Van Stone—MD)
% % CHICAGO—~Hard To Say I'm Sorry 1-1
% % JOHN COUGAR—Jack And Diane 11-8
s ASIA—Only Time Wil Tell 14-11
% JACKSON BROWNE—Somebody's Baby 20-17
* '2‘?1’9“ LOGGINS WITH STEVE PERRY—Don’t Fight It
®o REQ SPEEDWAGON—Sweet Time
oo FLEETWOOD MAC—-Gypsy
 STEEL BREEZE—You Don't Want Me Anymore B
© STEVE WINWOOD-Still In The Game B
© GLENN FREY—The One You Love A
© THE WHO—Athena A
© JUICE NEWTON—Break It To Me Gently X

KFI-AM—Los Angeles
(Phil Stanley—MD)
% % TOMI BASILLE—Mickey 16-10
% % SANTANA—Hoid On 30-23
% TOTO-Make Believe 23-18
* AMERICA-You Can Do Magic 27-21
% JUICE NEWTON—Break It To Me Gently 28-22
oo NEIL DIAMOND—~Heartlight
oo RICK SPRINGFIELD~| Get Excited
® 38 SPECIAL-You Keep Runnin’ Away B
. gﬂl‘ LOGGINS WITH STEVE PERRY—Don't Fight It

© OLIVIA NEWTON-JOHN—Heart Attack B
© LAURA BRANIGAN-Gloria B

© KOOL & THE GANG~Big Fun B

© EVELYN KING—Love Come Down A

© PAUL CARRACK-| Need You A

« BOBBY CALDWELL-AIl Of My Love A
® 1OE JACKSON-Steppin’ Out A

© FLEETWOO0D MAC—Gypsy A

® REQ SPEEDWAGDM-Sweet Time X

© [HMHATERFLASH-Night Shift X

© THE MOTELS—Take The L X

© DOM HENLEY—johnny Can't Read X

© THE GAP BAND—You Dropped A Bomb On Me X

@ HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© GLENN FREY—The One You Love X

© ELVIS COSTELLO-Man Out Of Time X

© J0SIE COTTON—He Could Be The One X

© STEEL BREEZE—You Oon't Want Me Anymore X

® TANE CAIN—-Holdin’ On X

© RICK JAMES—Hard To Get X

KIQQ-FM—Los Angeles
{(Robert Moorhead—-MD)
® GLENN FREY-The One You Love B
© KOOL AND THE GANG—Big Fun B
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
© SANTANA--Hold On B
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' B
© SHEENA ESASTON—Machinery B
© KARLA BONOFF—Please Be The One B
® JUICE NEWTON—Break It To Me Gently B
o FLEETWOOD MAC-Gypsy B
© NEIL DIAMOND—Heartlight A
® ABC—The Look Of Love A
© OLIVIA NEWTON-JOHN—Heart Attack A
© THE MOTELS-Take The L A
© THE CLASH—Rock The Casbah A
© CHRISTOPHER ATKINS ~How Can | Live Without Her

X
© THE CLOCKS—~She Looks A Lot Like You X
© TANE CAIN-Holdin’ On X
© PAUL CARRACK-| Need You X
© KIM CARNES -Voyeur X
® TIERRA—Hidden Tears X
© TORONTO—Your Oaddy Don’t Know X
© THE FOUR TOPS—~Sad Hearts X
© REQ SPEEDWAGON—Sweet Time X
© STEEL BREEZE-You Don't Want Me Anymore X
© BOBBY CALDWELL-All Of My Love X
© ALPHONZO~Low Down A

KRLA-AM—Los Angeles
{Rick Stancatto—-MD)
s PETE TOWNSHEND—Face Dances |1 1-1
% % A FLOCK OF SEAGULLS—I Ran 10-8
% MELISSA MANCHESTER—You Should Hear How She
Talks About You 14-10
* JOHN COUGAR-Jack And Diane 28-2]
# THE GAP BAND—You Dropped A Bomb On Me 29-27
oo ARETHA FRANKLIN-Jump To It
oo JACKSON BROWNE-Somebody's Baby
© RICK SPRINGFIELD - Get Excited A
® ABC—The Look Of Love A
© NEIL DIAMOND-Heartlight A
© STRAY CAVS—Rock This Town A
* SYLVIA-Nobody A
© OLIVIA NEWTON-JOHN—Heart Attack X
® EL CHICANO—Groovin' X
© KOOL & THE GANG—Big Fun X
© EVELYN KING-Love Come Down X
© RICK JAMES—Hard To Get X
© THE FOUR TOPS—Sad Hearts X
© THE GRASS ROOTS—She Oon't Know Me X
© STEEL BREEZE—You Don’t Want Me Anymore X
© SANTANA-Hold On X
© KIM CARMES-Voyeur X
© TANE CAIN—Holdin' On X
® TOTO—Make Believe X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© JOSIE COTTON—He Could Be The One X

KRTH-FM—Los Angeles
{(David Grossman—-MD)
% THE 60 6O’S—Vacation 4-1
Y% DONMA SUMMER-Love Is In Control (Finger On
The Trigger) 9-6
% LAURA BRANIGAN-Gloria 15-8
% JACKSON BROWNE—Somebady's Baby 16-12
+ DON HENLEY-Johnny Can't Read 21-16
oo FLEETWOOD MAC—Gypsy
oo NEIL DIAMOND-Heartlight
© EVELYN KING—Love Come Down B
® SYLVIA—Nobody B
® STEEL BREEZE-You Don't Want Me Anymore B
© JOE JACKSON~Steppin’ Qut B
© TONI BASILLE—Mickey A
© OLIVIA NEWTON-JOHN—Heart Attack X

KOPA-FM —Phoenix

(Chaz Keltey—MD)
%% ELTON JOHN—-Blue Eyes 16-13
% % THE ALAN PARSONS PROJECT—Eye In The Sky 18-

14
% MELISSA MANCHESTER—You Should Hear How She
Talks About You 10-6
% MICHAEL McDONALD—| Keep Forgettin' 24-21
# WALTER MURPHY—Themes From E.T. 26-22
©o JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
oo JOHN COUGAR—Jack And Diane
© DON HENLEY-Talking To The Moon X
© WILLIE NELSON—Let It Be Me B
® JUICE NEWTON—Break it To Me Gently B
© FLEETWOOD MAC—Gypsy A
© NEIL DIAMOND—Heartlight A
© RANDY MEISNER--Never Been In Love X
© ROBERTA FLACK—I'm The One X
© OLIVIA NEWTON-JOHN ~Heart Attack X

KGGI-FM—Riverside
(Steve 0'Neili—~MD)
sk CHICAGO—Hard To Say I'm Sorry 1-1
% % THE 60-60'S—Vacation 7-5
* MEN AT WORK—Who Can It Be Now 21-15

% SURVIVOR—Eye Of The Tiger (The Theme From
Rocky Ill) 12-16

% TOTO—Make Believe 13-18

@ PAUL CARRACK—| Need You

oo THE GAP BAND—You Oropped A Bomb On Me

® JUICE NEWTON—Break It To Me Gently B

. :EIIIY LOGGINS WITH STEVE PERRY—Don't Fight It

© OLIVIA NEWTON-OHN—Heart Attack B

© THE WHO—Athena A

© LAURA BRANIGAN—Gloria A

© STEVE WINWOOD—Still In The Game X

© FLEETWOOD MAC—Gypsy X

© STEEL BREEZE—You Don't Want Me Anymove X
© JOSIE COTTON—He Could Be The One X

© JOE JACKSON—Steppin’ Out X

KCPX-FM—Salt Lake City
(Gary Waldron—MD)
% % ASIA—Only Time Wil Tell 20-15
Y% TOTO—Make Believe 22-17
J MICHAEL MDONALD—| Keep Forgettin’ 31-18
* SYLVIA—Nobody 35-25
* RANDY MEISNER--Never Been In Love 37-29
o SHEENA EASTON—Machinery B
© KOOL ANO THE GANG—Big Fun B
© ELTON JOHN—Blue Eyes B
© THE GAP BAND~—You Dropped A Bomb On Me B
© ALABAMA—Close Enough To Perfect B
© THE FOUR TOPS—Sad Hearts B
® GLENN FREY~The One You Love B
® ABC-The Look Of Love A
© ORLEANS—One Of A Kind A
© NEIL DIAMOND—Heartlight A
L] ?ll':‘K:EL STANLEY BAND—When I'm Holding You
ight
© ROBERT PLANT—Burning Down One Side A
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight it

X
© RONNIE MILSAP--He Got You X

KRSP-FM (FM-103)—Salt Lake City
(Lorriane Windgar—M0)

% % JOHN COUGAR~-Jack And Diane 4-1

% % ASIA—Only Time Will Tell 8-5

% MEN AT WORK—Who Can It Be Now 11-7

“ JACKSON BROWNE—Somebody's Baby 15-9

+ MICHAEL McDONALD-| Keep Forgettin’ 2C-15

oo FLEETWOOD MAC-Gypsy

oo TANE CAIN-Holdin' On

o THE WHO—Athena B

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

B
o STEEL BREEZE~You Don’t Want Me Anymore B
© RUSH—New World Man X
© BAD COMPANY ~Electricland X

KFMB-FM (B-100)—San Diego
(Glen McCartney—MD)
% % ELTON JOHN—Blue Eyes 9-7
% % KENNY ROGERS—Love Will Turn You Around 13-10
# JACKSON BROWNE-Somebody's Baby 14-11
% MELISSA MANCHESTER-You Should Hear How She
Talks About You 15-12
% MICHAEL McDOMALD—! Keep Forgettin' 18-14
o MICHAEL MURPHY—What's Forever For B
© GLEN FREY—The One You Love B
© OLIVIA NEWTON-JOHN—Heart Attack
® SYLVIA—Nobody
® KIM CARNES—Voyeur X
© FLEETWOOD MAC—Gypsy X

XTRA-AM—San Diego
(Jim Richards—MD)
Jr PETE TOWNSHEND~Face Dance |1 1-1
%% JOHN COUGAR—Jack And Diane 2.2
% TOM BASILLE-Mickey 10-6
* II%IIMIE JACKSON~Let Me Tickle Your Fancy 18-
% KOOL AND THE GANG—Big Fun 23-16
oo LAURA BRANIGAN—Gloria
®o EVEYLN KING-Love Come Down
© THE CLASH-Should | Stay Or Should | Go B
© SANTANA—Hold On B
© AFLOCK OF SEAGULLS—i Ran B
@ DICKY GOODMAN—~Hey E.T. B
© REQ SPEEDWAGON—Sweet Time A
© RICK SPRINGFIELD - Get Excited A
© THE GAP BAND—You Dropped A Bomb On Me X
© KENNY LOGGINS WITH STEVE PERRY -~Don't Fight It
X

© TANE CAIN—Holdin’ On X
® 38 SPECIAL-You Keep Runnin' Away X

KTKT-AM—Tucson
(Bobby Rivers—MD)
® SYLWA—Nobody A
© NEIL DIAMOND—Heartlight A
o AIRSUPPLY—Young Love A
® JUICE NEWTON—Break It To Me Gently B
® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
o FLEETWOOD MAC—Gypsy.B
® WILLIE lELSOl-Let It Be MeB

Pacific Northwest Region
mmma® PRIME MOVERS smmmm

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

ELTON JOHN-Blue Eyes (Geffen)

EDDIE MONEY=Think I'm in Love (Columbia)

ammm® TOP ADD ONS memwm

FLEETWOOD MAC—Gypsy (Warner Bros.)
SANTANA—Hold On (Columbia)
MEN AT WORK —Who Can It Be Now (Columbia)

—BREAKOUTS_

STEVIE WOODS—Woman in My Life (Cotilion)
JOHNNY MATHIS—When The Loving Goes Out
0f The Loving (Columbia)

KRLC-AM—Lewiston
(Steve MacKetvie—MD)

# % THE ALAN PARSONS PROJECT—Eye in The Sky 2-1
* % RAY PARKER JR.—Let Me Go 5-3

% DOLLY PARTON—| will Always Love you 7-4
% WILLIE NELSON—Let It Be Me 14-6

* JOHN DENVER—Seasons Of The Heart 10-5
© KARLA BONOFF—Please Be The One B

o FLEETWOOD MAC—Gypsy B

® ALABAMA—Close Enough To Perfect B

© PAUL REVERE & THE RAIDERS—Kicks

© STEVIE WOODS—Woman In My Life A

o HERB ALPERT—Fandango A

© NEIL DIAMOND—H eartlight A

® BILLY PRESTOM—I'm Never Gonna Say Goodbye A
© PAUL CARRACK—I| Need You X

© STEVIE WONDER—Ribbon In The Sky X

® RH FACTOR—Glued To The Tube X

© GEORGE DUKE—|'ll Aiways Be Your Friend X
© JON STEVERS—Lover My Love X
© MATTHEW WILDER—Work So Hard X

KCNR-FM— Portiand
(Richard Harker— MD)
% % CHICAGO— Hard To Say I'm Sorry 1.1
s MELISSA MANCHESTER- You Should Hear How
She Talks 2-2
% THE ALAN PARSONS PROJECT— Eye In The Sky 5-3
* THE POINTER SISTERS— American Music 7-4
* KENNY ROGERS— Love Will Turn You Around 10-6
oo SANTANA—Hold On
oo 38 SPECIAL—You Keep Runnin' Away
© TOTO—Make Believe B
© STEVE WINWOOD—Still In The Game
® STEEL BREEZE—You Don't Want Me Anymore A
© GLENN FREY~The One You Love A
o FLEETWOOD MAC—Gypsy A
© JOE JACKSON-Steppin’ Out A

KCBN-AM—Reno
(Jim 0'Neil-MD)
%% JOAM JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 13-6
% % JACKSON BROWNE—Somebody's Baby 19-12
* MEN AT WORK—Who Can It Be Now 14-7
“ KIM CARNES—Voyeur 28-21
 KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
30-23
@ AMERICA—You Can Do Magic
© GLENN FREY—The One You Love B
© THE WHO-Athena B
© STEEL BREEZE—You Don’t Want Me Anymore B
© SANTAMA—Hold On B
© TOM BASILLE-Mickey A
® 38 SPECIAL—You Keep Runnin’ Away A
o FLEETWOOD MAC—Gypsy A
© OLIVIA NEWTON-JOHN—Heart Attack A
© KOOL & THE GANG—Big Fun X
© REQ SPEEDWAGON—Sweet Time X
© THE MOTELS—Take The L

KSFM-FM—Sacramento

(Mark Preston— MD)
% % JOHN COUGAR— Jack And Oiane 25-18
% % MEN AT WORK- Who Can It Be Now 27-22
% JACKSON BROWNE~ Somebody's Baby 20-17
s MICHAEL McDOMALD— | Keep Forgettin' 19-16
% ELTON JOHN— Blue Eyes 139
oo STEEL BREEZE-You Don't Want Me Anymore
oo JUICE NEWTON—Break It To Me Gently
® SYLVIA—Nobody B
o FLEETWOOD MAC—Gypsy B
© SANTANA—Hold On B
® KOOL AND THE GANG—Big Fun

KFRC-AM—San Francisco
(Kate Ingram—MD)
% % JOHN COUGAR--Jack And Diane 10-7
% % EDDIE MONEY ~Think I'm In Love 13-9
% MELISSA MANCHESTER- You Should Hear How She
Talks About You 18
% PAUL McCARTNEY-Take It Away 25-20
% EVELYN KING-Love Come Down 30-25
oo MEN AT WORK—¥ho Can It Be Now
oo STEVIE WONDER—Ribbon In The Sky
© SANTANA-Hold On B
© HOWARD JOHNSON-So Fine B
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
® TIERRA—Hidden Tears X
© QUARTERFLASH—Night Shift X

KPLZ-FM—Seattle
(Greg Cook—MD)
Y% ROBERTA FLACK—I'm The One 14-9
% % JACKSON BROWNE—Somebody's Baby 19-12
# MICHAEL McDONALD -1 Keep Forgettin’ 22-13
* RONNIE MILSAP—He Got You 27-18
* GLENN FREY—The One You Love 30-19
oo FLEETWOOD MAC—Gypsy
oo MEN AT WORK—Who Can It Be Now
® JUICE NEWTON—Break It To Me Gently B

NEIL DIAMOND—Heartlight (Columbia)

RICK SPRINGFIELD—I Get Excited (RCA)
JEFFREY OSBORNE—On The Wings Of Love (A&M)

% JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 19-15

“ QUARTERFLASH—Night Shift 23-19

o FLEETWOOD MAC—Gypsy B

© GLENN FREY—The One You Love B

© OLIVIA NEWTON-JOHN—Heart Attack A

© TANE CAIN—Holdin’ On A

© NEIL DIAMOND—Heartlight A

® ABC—The Look Of Love A

© Ki CARNES—Voyeur X

® 38 SPECIAL—You Keep Runnin’ Away X

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

X
® STEEL BREEZE—You Don't Want Me Anymore X

KTAC-AM—Tacoma
(Bruce Cannon—MD)
s AMERICA—You Can Do Magic 12-7
%% WALTER MURPHY—Themes From E.T.
 DIONNE WARWICK—For You 19-16
% NICOLETTE LARSON—I Only Want To Be With You

15-10

 GREG GUIDRY~(nto My Love 14-9

oo JOHNNY MATHIS-When The Loving Goes Out Of
The Loving

oe STEVIE WOODS—Woman In My Life

o HERB ALPERT—Fandango

© NEIL DIAMOND—Heartlight

© FLEETWOOD MAC—Gypsy X

© KARLA BOMOFF—Please Be The One X

o STEVEN BISHOP—If Love Takes You Away X

® FLORENCE WARNER—Only Love X

© AVERAGE WHITE BAND—Easier Said Than Done X

North Central Region

JOHN COUGAR—Jack And Diane (Riva/
Mercury)

MICHAEL McDONALD—| Keep Forgettin'
(Warner Bros.)

EVELYN KING—Love Come Down (RCA)

mmesm® TOP ADD ONS mummm

AMERICA—You Can Do Magic (Capitol)
THE WHO—Athena (Warner Bros.)
FLEETWOOD MAC —~Gypsy (Warner Bros.)

mamm BREAKOUTS mas

NEIL DIAMOND-Heartlight (Columbia)

WKRQ-FM—Cincinnati
(Tony Galluzzo—MD)
% % JOHN COUGAR—jack And Diane 10-2
# % KENNY LOGGINS WITH STEVE PERRY - Don't Fight
112722

% JOAN JETT AND THE BLACKHEARTS— 0o You Wanna
Touch Me 12-8

% MEN AT WORK—Who Can It Be Now 20-16

* MELISSA MANCHESTER—You Should Hear How She
Talks 14-12

® GLENN FREY—Party Town

WGCL-FM—Cleveland
(Tom lefieries—MD)
%% MEN AT WORK— Who Can It Be Now 10-5
% % THE ALAN PARSONS PROJECT- Eye In The Sky 15-

8
% BILLY IDOL— Hot In The City 18-13
% SANTANA— Hold On 30-21
% MICHAEL STANLEY BAND— When I'm Holding You
Tight 23-15
oo THE WHO-Athena
oo OLIVIA NEWTON-JOHN —Heart Attack
® KIM CARMES—Voyeur B
© AMERICA—You Can Do Magic B
® 38 SPECIAL-You Keep Runnin’ Away B
© RICK SPRINGFIELD—| Get Excited A
© SHEENA EASTON—Machinery A
© KOOL & THE GANG—Big Fun A
© DON HENLEY—Johnny Can't Read X
© GLENN FREY-The One You Love X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
® STEEL BREEZE—You Don't Want Me Anymore X
© TANE CAIN—Hotdin' On X
© JOHN SCHNESDER--In The Driver’s Seat X

KUBE-FM—Seattle
(Tom Hutyler—MD)
s THE ALAN PARSONS PROJGCTEye In The Sky 13-

8
% % ELTON JOHN-Blue Eyes 17-10
t ASK-0 nly Time Will Tell 1915

JACKSON BROWNE ~ Somebody's Baby 20-16

t MICHAEL McDOMALD—| Keep Forgettin® 24-18
oo SANTAMA-Hold On
oo FLEETWOOD MAC—-Gypsy
. AFLOOKOFSEIGULLS—I Ran B
© TOTO—Make Believe B
© KiM CARMES—Voyeur B
© HUEY LEW!S AND THE NEWS—Workin' For A Livin' B
© GLENN FREY—The One You Love B
© KENNY LOGGINS WITH STEVE PERRA—DonBt Fight it

A
® 38 SPECIAL—You Keep Runnin’ Away A
© OLIVIA NEWTON-JOHN—Heart Attack A

KYYX-FM—Seattle
(Elvin lchiyama—MD)
© THE WHO—Athena A
@ X—Blue Spark A
o PETE SHELBY—Homosapien A
© ADAM AND THE ANTS—Goody Two Shoes A
© DURAN, DURAN—Rio A
® B-52's—Nip It In The Bud A

KIRB-AM—Spokane
(Brian Gregory~MD)
% % JACKSON BROWNE—Somebody's Baby 11-7
Y% ELTON JOHN—-Blue Eyes 16-11
% TOTO-Make Believe 17-13

www.americanradiohistorv.com

WNCI-AM—Columbus
(Steve Edwards—MD)
% % ELTON JOHN-Blue Eyes 11-3
% % ROBERTA FLACK~1'm The One 17-6
% AMERICA—You €an Do Magic 22-10
# PAUL DAVIS—Love Or Let Me Be Lonely 12-8
% THE ALAN PARSONS PROJECT—Eye In The Sky 21-13
oo MICHAEL McDONALD— Keep Forgettin’
oo JUICE NEWTON—Break It To Me Gently
© WILLIE NELSON-Let It Be Me A

CKLW-AM—Detroit
(Rosalee Trombley—MD)
Y% JOHN COUGAR-Jack And Diane 9-3
% % EVELYN KING—Love Come Down 19-12
 THE 60-60°S—Vacation 18-13
% THE ALAN PARSONS PROJECTEye In The Sky 23-20
% MEN AT WORK—Who Can It Be Now 29-25
oo AMERICA-You Can Do Magic
oo NEIL IAMOND—Heartlight
© JUKCE NEWTON—Break It To Me Gently B
© JOE COCKER AND JENNIFER WARNES—U p Where We
Belong B
o FLEETWOOD MAC—Gypsy A
@ LAURA BRANIGAN—Gloria A
© SANTANA—Hol On X
© AFLOCK OF SEAGULLS~1 Ran X
© DON HENLEY-Johnny Can’t Read X
® KIM CARNES-Voyeur X
© OLIVIA NEWTON-JOHN-Heart Attack X

WKIJ-FM—Louisville
(Dave McCann—MD)
3% PAUL MCCARTNEY—Take It Away 2:1

% % KEMNY ROGERS—Love Will Turn You Around 3-2
* HERB ALPERT—Route 101 5-3

% ELTON JOHN—Blue Eyes 11-7

% AMERICA—You Can Do Magic 20-14

oo DIONNE WARWICK—For You

oo JUICE NEWTON—Break It To Me Gently

© MICHAEL McDONALD—| Keep Forgettin’ B

© RONNIE MILSAP—He Got You B

WBZZ-FM—Pittsburgh
(Chuch Taylor—MD)
* % CHICAGO—Hard To Say I'm Sorry 1.1
* % FLEETWOOD MAC—Hold Me 2-2
% THE MOTELS—0Only The Lonely 3-3
% JOHN COUGAR—Jack And Diane 4-4
% JOAN JETT AND THE BLACKHEARTS— Do You Wanna
Touch Me 8-5
© ELTON JOHN—BIye Eyes B
o OLIVIA IMOI-IOHI-Heart Attack B
® RICK SPRINGFIELD— | Get Excited A
© KOOL & THE GANG—Big Fun A
o FLEETWOOD MAC—Gypsy A
© KENNY LOGGINS WITH STEVE PERRfi—Don’t Fight It

X
© LAURA BRANIGAN~Gloria X
o KiM CARNES—Voyeur X

WHYW-FM—Pittsburgh
Jay Cresswell—MD)

%% JOHN COUGAR—Jack And Diane 19-12

J% MICHAEL McDONALD—| Keep Forgettin’ 22-15

% PAUL McCARTNEY—Take It Away 10-8
 JACKSON BROWNE--Somebody's Baby 14-10

* AMERICA—You Can Do Magic 20-17

© JOE COCKER AND JENNIFER WARNES-Up Where We
Belong B

© SANTAMA—Hold 0n B

® SURVIVOR—Eye Of The Tiger (The Theme From Rocky
X

o KIM CARMES—Voyeur A

WXKX-FM-Pittsburgh
(Craig Jackson—MD)
%% ASIA—Only Time Will Tell 3-1
4% PETE TOWNSHEND—Face Dances 11 4-2
“ THE ALAN PARSONS PROJECT—Eye In The Sky 6-3
% JACKSON BROWNE BROWNE—Somebody's Baby 13-

9
% GLENN FREY—Party Town 9-7
oo SANTAMA—Hold On
oo FLEETWOOD MAC—Gypsy
® ASIA—Wildest Dreams A
© URIAH HEEP—That's The Way It Is A
© REQ SPEEDWAGON—-Sweet Time B
© THE WHO—Athena B
® AXE—Rock 'n’ Roll Party In The Streets B
© MICHAEL STANLEY BAND—When I'm Hold You Tight

B
© CROSBY, STILLS AND MASH—Southern Cross B
® JOURNEY-Cnly Solutions B
© TOTO-Make Believe X
© DON HENLEY-johnny Can't Read X
© AMERICA—You Can Do Magic X
© RANDY MEISNER--Never Been In Love X
o CHICAGO—What You're Missing X
® APRIL WINE—If You See Kay X

Southwest Region
mamm* PRIME MOVERS mmmm

MELISSA MANCHESTER—You Should Hear How
She Tatks About You (Arista)

PAUL McCARTNEY-Take It Away (Columbia)

CHICAGO—-Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

mmmme TOP ADD ONS smmmm

SYLVIA—-Nobody (RCA)
FLEETWOOD MAC—Gypsy (Warner Bros.)
MEN AT WORK—Who Can It Be Now (Columbia)

osssss EREAKOUTS s

NEIL DIAMOND-Heartlight (Columbia}

IEFFREY OSBORNE-0n The Wings 0f Love
(A&M)

RICK SPRINGFIELD~| Get Excited (RCA)

KHFI-FM—Austin
(Ed Volkman—MD)
% % JOHN COUGAR—Jack And Diane 11-3
# & JACKSON BROWNE —Somebody's Baby 13-8
* MICHAEL McDONALD~| Keep Forgettin' 18-9
% MICHAEL MURPHEY—What's Forever For 20-13
% AMERICA—You Can Do Magic 26-19
os SYLVIA—Nobody
oo THE MOTELS—Take The L
© REQ SPEEDWAGON ~Sweet Time B
© HUEY LEWIS AND THE NEWS—Workin' For A Livin’ B
® TOTO--Make Believe B
© A FLOCK OF SEAGULLS-| Ran A
© ROBERTA FLACK—I'm The One X
® BILLY 100L—Hot In The City X

WFMF-FM—Baton Rouge
(Wayne Wathins—MD)
% % MICHAEL McDOMALD - | Keep Forgettin’ 10-4
# % THE GAP BAND—You Dropped A Bomb On Me 18-8
 CHICAGO—Hard To Say I'm Sorry 1-1
% JOHN COUGAR-Jack And Diane 11-9

(Continued on page 20)
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Playlist Prime Movers #
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Based on station playlists through Tuesday (8/31/82)

SEPTEMBER 11, 1982, BILLBOARD

® Continued from page 19
* NENNY LOGGINS WITH STEVE PERRY—Don't Fight It
26:21

oo 38 SPECIAL—You Keep Runnin’ Away
oo SYLVIA—Nobody

© KOOL AND THE GANG—Big Fun B

o FLEETWOOD MAC—Gypsy 8

© GLENN FREY~The One You Love B

© REQ SPEEDWAGON—Sweet Time B

KZFM-FM—Corpus Christi
(John Steele—MD)
% % SYLWMA—Nobody 7-3
# % MICHAEL McDONALD—| Keep Fovgemn 12-7
+ THE GAP BAND—You Dropped A Bomb On Me 14-8
+ JERMAINE JACKSON—Let Me Tickle Your Fancy 11-9
+ SANTANA—Hold Dn 18-14
oo EVELYN KING—Love Come Down
o JOHN COUGAR-ack And Diane
© OLIVIA NEWTON-JOHN—~Heart Attack A
© MEN AT WORK—Who Can It Be Now A
© HOWARD JOHNSON—So Fine A

KLVU-FM—Dallas
(Rivers/Morgan—MD)
s % PAUL McCARTNEY—Take It Away 5-2
# % ELTON JOHN—BIue Eyes 6-3
+ THE ALAN PARSONS PROJECT—Eye In The Sky 9-6
+ JACKSON BROWNE—Somebody's Baby 16-12
+ DIONNE WARWICK—For You 19-13

KINT-FM—EI Paso

(Patty Zippo—MD)
*k ng BREEZE—You Don't Want Me Anymore 25-

I
% % ELYON JOHN—BIye Eyes 28-16
+ MICHAEL McDOMALD—| Keep Forgettin’ 29-17
s THE MOTELS—Take The L 36-28
% SHEENA EASTON—Machinery 38-29
oo FLEETWOOD MAC—Gypsy
oo GLENN FREY—The One You Love
© KOOL & THE GANG—Big Fun B
© HAIRCUT ONE HUNDRED—F avourite Shirts A
® NEIL DIAMOND—Heartlight A
® ORLEANS-One Of A Kind A
o ROBERT PLANT—Burning Down One Side A
© STRAY CATS—Rock This Town A
© RUSH—New World Man A
© EVELYN KING—Love Come Down A
® ALABAMA—Close Enough To Perfect A
® ABC—The Look Of Love A
o APRIL WINE—If You See Kay A
© THE GAP BAND—You Dropped A Bomb On Me X
© MIKE RUTHERFORD—Maxine X
© RICK JAMES—Hard To Get X
© DAVID JOHANSON—We've Gotta Get Out Of This
Place X
® THE 0°JAYS—Your Body's Here With Me X

KEGL-FM—Fort Worth
il Hayes—MD)
® RICK SPRINGFIELD—| Get Excited B
® RUSH—New World Man
© URIAH HEEP-0n The Rebound
o FLEETWOOD MAC—Gypsy B
» STEEL BREEZE—You Don't Want Me Anymore
© AXE—Rock'n'Roll Party In The Streets
© DOM HENLEY—Johnny Can't Read
® JUDAS PRIEST-You've Got Another Thing Coming
o KIM WILDE—FKids In Amenica X
© BILLY SQUIRE--Emotions In Motion X
 GREG KIHN—Every Love Song X
® GLENN FREY—| Found Somebody X
® APRIL WINE—Enough Is Enough X
© DARYL HALL AND JOHN OATES—Your Imagination X
 GENESIS—Paperlate X
o QUEEN—Calling All Girls X
© MISSING PERSONS—Words X
® KANSAS—Right Away X

KILE-AM—Galveston

(Scott Taylor—MD)
% % JOAN TETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 1-1
* % JOHN COUGAR—Jack And Diane 7-2
# ELYON JOHN—Blue Eyes 11-8
+ JACKSON BROWNE—Somebody's Baby 16-10
+ AMERICA—You Can Do Magic 19-13
oo FLEETWOOD MAC—Gypsy
oo NEIL DIAMOND—Heartlight
o REQ SPEEDWAGON—Sweet Time B
© KOOL AND THE GANG—Big Fun B
® EVELYM KING—Love Come Oown B
® SHEENA EASTON—Machinery A
© THE GAP BAND—You Dropped A Bomb On Me A
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
® BILLY SQUIER—Emotions In Motion X
© MISSING PERSONS—Words X

KFMK-FM—Houston
(Kirk Patrick—MD)
% % KENNY ROGERS—Love Will Turn You Around 21
* % SYLVIA—Nobody 6-5
v BARRY MANILOW—Oh Julie 119
+ JOHN DENVER—Seasons Of The Heart 19-16
 WILLIE NELSON—Let It Be Me 20-17
oo JUICE NEWTON—Break It To Me Gently
oo NEIL DIAMOND—Heartlight
© MICHAEL MURPHEY—What's Forever For A
© DOLLY PARTON—I Will Always Love You B

KRLY-FM—Houston
(Steve Harris—MD)
@ THE LIMIT—She's So Divine
oo |EFFREY OSBOURNE—On The Wings
o STEVIE WOODS—Woman In My Life A
 DISCO Y—Whip Rap A
© HOWARD JOHNSON—Keepin' Love New A/L
® ONE WAY—You A/L

KVOL-AM—Lafayette
(Phil Rankin—MD)
% % ASIA—Only Time Will Tell 10-6
# % IACKSON BROWNE—Somebody's Baby 11-7
# AMERICA—You Can Oo Magic 20-13
+ KIM CARNES—Voyeur 28-17
% GLENN FREY—The One You Love 30-24
e JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
oo NEIL DMIOND—Hearillgm
© KOOL AND THE GAMNG—Big Fun B
© REQ SPEEDWAGON—Sweet Time B
® STEEL BREEZE—You Don't Want Me Anymore B
© FLEETWOOD MAC—Gypsy B
© RONNIE MILSAP—He Got You B
© OLIVIA NEWTON-JOHN—Heart Attack A
© MICHAEL STANLEY BAND—When {'m Holding You
Tight A
© ORLEANS—One Of A Kind A
© ABC—The Look Of Love A
© MOVING PICTURES—What About Me A
o EVELYM KING—Love Come Oown X
© SHEENA EASTON—M achinery X
© THE WHO—Athena X
© DON HENLEY—Johnny Can't Read X
® SYLVIA—Nobody X
© ARETHA FRANKLIN—ump To It X
© MICHAEL MURPHEY—What's Forever For X
o ROBERT PLANT—Burning Down One Side X
® SPYS—Don't Run My Life X
© HARCUT ONE HUNDREO—F avourite Shirts X
© AXE—Rock And Roll Party In The Streets X

® THE CLOCKS—She Looks A Lot Like You X
© THE MOTELS—Take The L X
© ALABAMA—Close £nough To Perfect X

KBFM-FM—McAllen/Brownsville
(Steve Owens—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
s % MELISSA MANCHESTER—You Should Hear How
She Talks About You 5-4
% MICHAEL McDOMNALD—| Keep Forgettin' 21-14
% JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me 26-18
* TOTO—Make Believe 30-21
@ THE GAP BAND—You Dropped A Bomb On Me
oo SYLVIA—Nobody
© GLENN FREY—The One You Love B
® 38 SPECIAL—You Keep Runnin’ Away B
® KIM CARNES—Voyeur B
© REQ SPEEDWAGON—Sweet Time B
© TANE CAIN—Holdin' On B
© FLEETWOOD MAC—Gypsy A
© OLIVIA NEWTON-JOHN—Heart Attack A
® JUICE NEWTON—Break It To Me Gently X
® STEEL BREEZE—You Don't Want Me Anymore X
© KOOL AND THE GANG—Big Fun X

WEZB-FM—New Orleans
Jerry Lousteau—MD)
s % MICHAEL McDOMALD—I Keep Forgettin' 15-9
1 2] Jlialllllo INE JACKSON—Let Me Tickle Your Fancy
s MELISSA MANCHESTER—You Should Hear How She
Talks About You 4-2
+ JOHN COUGAR—)ack And Diane 11-7
* ;EIZNV LOGGINS WITH STEVE PERRY—Don't Fight It
6-21
oo RICK SPRINGFIELD—| Get Excited
oo MEN AT WORK—Who Can It Be Now
© OLIVIA NEWTON-JOHN—Heart Attack B
© THE GAP BAND—You Dropped A Bomb On Me B
® TOTO—-Make Believe B
® AMERICA—You Can Do Magic A
© FLEETWOOD MAC—Gypsy X
© REO SPEEDWAGON—Sweet Time X

WQUE-FM—New Orleans
(Chris Bryan—MD)
s % PAUL McCARTNEY—Take It Away 2-1
% % ASIA—Only Time Will Tell 13-8
+ FLEETWOOD MAC—Hold Me 15-11
MICHAEL MURPHEY-What's Forever For 17-13
+ NICOLETTE LARSON—| Only Want To Be With You
19-14
® STEVIE WONDER—Ribbon In The Sky A
© OLIVIA NEWTON-JOHN—Heart Attack A
REO SPEEDWAGON —Sweet Time A
 LAURA BRANIGAN—Gloria X

WTIX-AM—New Orleans
(Gary Franklin—M0D)
% % CHICAGO—Hard To Say 'm Sorry 2-1
% % MELISSA MANCHESTER—You Should Hear How
She Talks About You 7-4
+ MEN AT WORK—Who Can It Be Now 10-7
+ JOHN COUGAR—Jack And Diane 20-15
# JUICE NEWTON—Break It To Me Gently 29-23
oo FLEETWOOD MAC—Gypsy
@o THE MOTELS—Take The L
© PAUL CARRACK—| Need You A
o DOK HENLEY—Johnny Can't Read A
® NOOL & THE GANG-Big Fun A
® GLENN FREY—The One You Love B
® ARETHA FRANKLIN-Jump To It B
© OLIVIA NEWTON-JOHN—Heart Attack B
o MICHAEL MURPHEY—What's Forever For B
© TANE CRIN—Holdin' On X
© SANTANA—Hold On X
© STEVE WINWOOD—Stil! In The Game X

KOFM-FM—0Oklahoma City

(Chuck Morgan—MD)
% % ELTON JOHN—Blue Eyes 7-4
% % THE ALAN PARSONS PROJECT—Eye In The Sky 8-5
% PAUL DAVIS—Love Or Let Me Be Lonely 11-7
+ MICHAEL MURPHEY—What's Forever For 14-10
# JACKSON BROWNE—Somebody's Baby 18-12
oo RED SPEEDWAGON—Sweet Time KB
oo FLEETWOOD MAC—Gypsy KB
© SHEENA EASTON—Machinery AB
© ALABAMA—Close Enough To Perfgct AB

KEEL-AM—Shreveport

(Andy Taylor—MD)
oo JACKSON BROWNE—Somebody's Baby
oo SYLVIA-Nobody
© WALTER MURPHY—Themes From £T.A

Midwest Region

mmmh PRIME MOCVERS mmmm

JACKSON BROWNE—Somebody's Baby
(Asylum)

ASIA-Only Time Will Tell (Geffen)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

ames® TOP ADD ONS s

RANDY MEISNER—Never Been In Love (Epic)
FLEETWOOD MAC~Gypsy (Warner Bros.)
OLIVIA NEWTON-JOHN-Heart Attack (MCA)

ssemess 8 REAK QU TS mee—

THE KIND-Love By You (360)
RICK SPRINGFIELD~| Get Excited (RCA)
ABC~The Look Of Love (Mercury)

KFYR-AM —Bismarck
(Dan Brannan—MD)
% % JORN COUGAR—Jack And Diane 8-3
% % BILLY 100L—Hot In The City 14-7
% THE POINTER SISTERS— American Music 11-9
# MICHAEL McDONALD— | Keep Forgettin’ 16-11
+ JOE COCKER AND JENNIFER WARNES— Up Where
We Belong 17-14
oo NEIL DIAMOND—Heartlight
oo RICK SPRINGFIELD— | Get Excited
® JUICE NEWTON—Break It To Me Gently B
® 38 SPECIAL—You Keep Runnin’ Away B
© BARRY MANILOW—Oh Julie A
© GLENN FREY—The One You Love A
 KIM CARNES—Voyeur A
® OLIVIA NEWTON-JOHN—Heart Attack A
® STEEL BREEZE—You Don't Want Me Anymore X
o KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

X
© AMERICA—You Can Do Magic X
© SANTANA—Hold On X
© TANE CAIN—Holdin' On X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© TOTO—Make Believe X

7

© WILLIE NELSON—Let It Be Me X

©, MARSHALL CRENSHAW—Someday, Someway X
o THE ALAN PARSONS PROJECT—Eye In The Sky X
® QOLLY PARTON—I Will Always Love You X

WLS-AM—Chicago
(Oave Denver—MD)
* % ASIA—Dnly Time Will Tell 18-10
% % JACKSON BROWNE —Somebody's Baby 24-15
s MELISSA MANCHESTER—You Should Hear How She
Talks 8-6
v MICHAEL McDOMALD—1 Keep Forgettin' 40-22
+ SCORPIONS—No One Like You 36-31
oo TOTO—Make Believe
oo THE KIND—Loved By You
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

B
® AMERICA—You Can Do Magic X

WES-FM—Chicago
(Dave Denver—MD)
s % ASIA—Only Time Will Tell 18-10
# % JACKSON BROWNE—Somebody's Baby 24-15
s MEN AT WORK—Who Can It Be Now 23-18
* TOTO—Make Believe 42-39
# SCORPIONS—No One Like You 36-31
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

B

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

© THE WHO—Athena X

L]

KIOA-AM —Des Moines
(AW. Pantoja—MD)
s % PAUL McCARTNEY—Take It Away 6-3
% % ELTON JOHN—Blue Eyes 10-7
+ JOHN COUGAR-Jack And Diane 12-8
+ THE ALAN PARSONS PROJECT~Eye in The Sky 119
+ JACKSON BROWNE—Somebody's Baby 15-12
oo FLEETWOOD MAC—Gypsy
oo RICK SPRINGFIELD—| Get Excited
© TANE CAIN—Holdin' On B
o FLEETWOOD MAC—Hold Me B
© JERMAINE JACKSON—Let Me Tickle Your Fancy B
© OLIVIA NEWTON-JOHN—Heart Attack A
@ NEIL IAMOND —Heartlight A
© JOE COCKER AND JENNIFER WARNES— Up Where We
Belong A
® BILLY PRESTON—I'm Never Gonna Say Goodbye A
© JUICE NEWTON—Break It To Me Gently X
© GLENN FREY—The One You Love X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin’ X
 NICOLETTE LARSON—I Dnly Want To Be With You X
© WILLIE NELSON—Let It Be Me X
© KARLA BONOFF—Please Be The One X
© THE FOURTOPS—Sad Hearts X
© DHOMNE WARWICK—For You X
© RONNIE MILSAP—He Got You X

KMGK-FM—Des Moines
(Michae! Stone—MD)
+ % EDDIE MONEY—Think I'm in Love 11-8
% % JOE JACKSON—Steppin’ Out 13-10
# JACKSON BROWNE—Somebody's Baby 19-16
* JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me 20-18
+ SANTANA—Hold On 25-22
© GLENN FREY—The One You Love B
® RICK SPRINGFIELD—| Get Excited A
® RUSH—New World Man A
© THE MOTELS—Take The L A
© SANTANA—Hold On X
© PAUL CARRACK—| Need You X
© A FLOCK OF SEAGULLS—I Ran X
© TONI BASILLE—Michey X
» STEEL BREEZE—You Don't Want Me Anymore X
© THE WHO—Athena X
o 38 SPECIAL—You Keep Runnin’ Away X
o FLEETWOOD MAC—Gypsy X
® SHEENA EASTON—Machinery X
© CROSBY, STILLS AND MASH—Southern Cross X

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
B

© STEVE WINWOODStill In The Game B

o FLEETWOOO MAC—Gypsy A

® REQ SPEEDWAGON—Sweet Time A

® HUEY LEW1S AND THE NEWS—Workin' For A Livin’ X
® GENESIS—Paperlate X

KDWB-AM—Minneapolis
(Karen Anderson—MD)
% # JOHN COUGAR—Jack And Diane 16-8
* % AMERICA—You Can Do Magic 21-12
% THE ALAN PARSONS PROJECT—Eye In The Sky 14-10
% MARSHALL CRENSHAW—Someday, Someway 22-19
# TOTO—Make Believe 23-20
oo RANDY MEISNER—Never Been In Love
oo MEN AT WORK—Who Can It Be Now
® KIM CARNES—Voyeur A
© MISSING PERSONS—Words X
© JOAN JETT AND THE BLACKHEARTS Do You Wanna
Touch Me X
© OLIVIA NEWTON-JOHN—Heart Attack X
® TANE CAIN—Holdin' On X
® GLENN FREY—The One You Love X
® JUICE NEWTON—Break It To Me Gently X
® RICK SPRINGFIELD—| Get Excited X

WLOL-FM—Minneapolis
(Phii Huston—MD)
# % CHICAGO—Hard To Say I'm Sorry 1-1
# % THE ALAN PARSORS PROJECT— Eye In The Sky 2.2
# JOHN COUGAR—Jack And Diane 5-3
# ASIA—Only Time Will Tell 11-7
* JACKSOM BROWNE—Somebody's Baby 13-10
oo DLIVIA NEWTON-JOHN—Heart Attack
®e ABC—The Look Of Love
 KIM CARNES—Voyeur B
® TANE CAIN—Holdin' On B
® SHEENA EASTON—Machinery A
® PAUL CARRACK—| Need You A
© THE WHO—Athena A
© RICK SPRINGFIELD—| Get Excited A
© KOOL & THE GANG—Big Fun X
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight it

X

© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

® STEEL BREEZE—You Don't Want Me Anymore X

o FLEETWOOD MAC—Gypsy X

© GLENN FREY—The One You Love X

» TOMI BASHLE—Mickey X

® JOSIE COTTON—He Coutd Be The One X

® SPYS—Don't Run My Life X

© BILL CHAMPLIN—Sara X

© THE CLOCKS—She Looks A Lot Like You X

KSLQ-FM-St. Louis
Johnnie King—MD)
# % CHICAGO—Hard To Say I'm Sorry 1-1
% % THE ALAN PARSONS PROJECT—Eye In The Sky 10-

4
s AMERICA—You Can Do Magic 13-9
+ THE STEVE MILLER BAND—Abracadabra 13-11
* TOTO—Make Believe 20-16
oo BILL CHAMPLIN-Sara
oo RANDY MEISNER—Never Been In Love

WIKS-FM—Indianapolis
(Jay Stevans—MD)
% % FLEETWOOD MAC—Hold Me 5-4
s & THE MOTELS—Only The Lonely 8-6
% PAUL McCARTNEY—Take It Away 10-8
+ JACKSON BROWNE—Somebody's Baby 15-13
+ THE STEVE MILLER BAND—Abracadabra 19-16
oo REQ SPEEDWAGON—Sweet Time
oo FLEETWOOD MAC—Gypsy
® STEEL BREEZE—You Oon't Want Me Anymore B
» KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
A

© STEVE WINWOOD—Still In The Game X
©® GLENN FREY-The One You Love X

® .38 SPECIAL—You Keep Runnin' Away X
© KANSAS—Right Away X

© JOHNNY VAN ZANT BAND—II s You X

KBEQ-FM—Kansas City
(Maja Britton—MD)
s % CHICAGO—Hard To Say I'm Sorry 1-1
% % JOHN COUGAR—Jack And Diane 6-5
s ASIA--Only Time Will Tell 13-10
+# MICHAEL McDONALD—| Keep Forgettin' 18-14
+ AMERICA—You Can Do Magic 22-18
oo 38 SPECIAL—You Keep Runnin’ Away
oo FLEETWOOD MAC—Gypsy

WISM-AM—Madison
(Barb Starr—MD)
%% PAUL CARRACK—| Need You 29-19
+ % GLENN FREY—The One You Love 28-18
% JUKCE NEWTON—Break it To Me Gently 22-16
* RONNIE MILSAP—He Got You 18-13
* STEV[FOIBERT—When You Walk In The Room 21-

. SVLVIA—Nobody B

© FLEETWOOD MAC—Gypsy B
 STEPHEN BISHOP—H Love Takes You Away A
© WALTER MURPHY—Themes From E.T. A

WZEE-FM—Madison
(Matt Hudson—MD)
% % JOHN COUGAR-Jack And Diane 6-1
% % ASIA—Only Time Will Tell 7-3
+ THE ALAN PARSONS PROJECT—Eye In The Sky 12-7
+ MEN AT WORK—Who Can It Be Now 17-10
* TOTO-—Make Believe 23-15
oo REO SPEEDWAGON—Sweet Time
oo THE WHO—Athena
® RUSH—New World Man A
® SHEENA EASTON—Machinery A
© OLIVIA NEWTON-JOHN—Heart Attack B
® HAIRCUT ONE HUNDRED—Favourite Shirts B
© ABC—The Look Of Love B
© GLENN FREY—The One You Love X
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong X
© STEEL BREEZE—You Don't Want Me Anymore X
o FLEETWOOD MAC—Gypsy X

WKTI-FM—Milwaukee
(John Grant—MD) -

# % THE ALAN PARSONS PROJECT—Eye In The Sky 10-
6

% % JACKSON BROWNE—Somebody’s Baby 11-9
# ASIA-Only Time Will Tell 17-13

# MICHAEL McDONALD—1 Keep Forgettin’ 19-14
# TOTO—Make Believe 18-15

® AMERICA—You Can Do Magic B

KSTP-FM (KS-95)—St. Paul
Chuck Napp—MD)

# % CHICAGO—Hard To Say I'm Sorry 3-1

%% THE ALAN PARSONS PROJECT—Eye In The Sky 11-
6

* AMERICA—You Can Do Magic 12-9

+ JACKSON BROWNE—Somebody's Baby 14-10
% ELTON JOHN—Blue Eyes 19-13

o OLIVIA NEWTON-JOHN—Heart Attack

® JUICE NEWTON—Break It To Me Gently X

© TOTO—Make Believe X

® MICHAEL MURPHEY—What's Forever For X

® PAUL DAVIS—Love Or Let Me Be Lonely X

WSPT-FM —Stevens Point
(Brad Fuhr/Marie Stage—MD)
% % JOHN COUGAR—Jack And Diane 1-1
s % MEN AT WORK—Who Can It Be Now 8-2
# ASIA—Only Time Wili Tell 6-3
% MICHAEL McDONALD—| Keep Forgettin’ 12-7
* AMERICA—You Can Oo Magic 21-14
oo JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
oo FLEETWOOD MAC—Gypsy
® A FLOCK OF SEAGULLS—| Ran B
© OLIVIA NEWTON-JOHN—Heart Attack B
® GLENN FREY—The One You Love B
® THE WHO—Athena B
© STEVE WINWOOD—Still In The Game B
® PAUL CARRCCK—! Need You A
 STEEL BREEZE—You Don't Want Me Anymore A
® JON STEVENS—Lover My Lovg X
© DON HENLEY—Johnny Can't Read X
© THE CLOCKS—She Looks A Lot Like You X
© RICK SPRINGFIELD—| Get Excited A

KEYN-FM—Wichita
{Pat Pearman—MD)
% ASIA—Only Time Will Tell 10-7
% 4% JACKSON BROWNE—Somebody's Baby 14-11
% AMERICA—You Can Do Magic 17-14
+ MEN AT WORK—Who Can It Be Now 20-16
+ FLEETMOG0 MAC—Gypsy 22-17
oo OLIVIA BEWTON-JOHN—Heart Attack
oo NEIL DIAMOND-Heartlight
© RICK SPRINGFIELD—| Get Excited A
© GLENN FREY—The One You Love A
© SHEENA EASTON—Machinery X
® STEEL BREEZE—You Don't Want Me Anymore X
® MICHAEL MURPHEY—What's Forever For X
© HUEY LEWIS AND THE NEWSaWorkin For A Livin' X
® THE CLOCKS—She Looks A Lot Like You X

Northeast Region

s ® PRIME MOVERS s

JOHN COUGAR-Jack And Diane (Riva/
Mercury)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

THE STEVE MILLER BAND~Abracadabra
(Capitol)

mmmm® TOP ADD ONS =

FLEETWOOD MAC~Gypsy (Warner Bros.)
KOOL AND THE GANG—Big Fun (De-Lite)
OLIVIA NEWTON-JOHN~Heart Attack (MCA)

mym BREAKOUTS esnmees

ABC—The Look Of Love (Mercury)
NEIL DIAMOND - Heartlight (Columbia)
RICK SPRINGFIELD~| Get Excited (RCA)

WFLY-FM—Aibany
(Jack Lawrence —MD)
# % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 111} 1-1
% % JOHN COUGAR—Jack And Diane 10-2
s ASIA—Only Time Wilt Tell 13-8
“ MEN AT WORK—Who Can it Be Now 19-12
% MICHAEL McDOMALD—| Keep Forgettin' 22-16
oo RICK SPRINGFIELD— Get Excited
oo REQ SPEEDWAGON—Sweet Time
© SANTANA—Hold On B
© JUICE NEWTON—Break It To Me Gently B
© 38 SPECIAL—You Keep Runnin’ Away B
® NEIL OLAMONO—Heartlight A
© KOOL & THE GANG—Big Fun A
® TAME CAIN—Holdin' On A
® YAZ00-Situation A
® A FLOCK OF SEAGULLS—I Ran X
© ROBERTA FLACK—!'m The One X
o FLEETWOOD MAC—Gypsy X

WTRY-AM—Albany
(Bidl Cahili—MD)

# % JACKSON BROWNE—Somebody's Baby 13-10

% % THE ALAN PARSONS PROJECT—Eye In The Sky 17-
13

# MICHAEL McDONALD—| Keep Forgettin’ 18-14

+ REOQ SPEEDWAGON-Sweet Time 19-16

+ DICKY GOODMAN—Hey E.7.22-17

oo FLEETWOOD MAC—Gypsy

oo AIR SUPPLY-Young Love

© OLIVIA NEWTON-JOHN—Heart Attack B

 KIM CARNES—Voyeur B

© RICK SPRINGFIELD— | Get Excited A

WACZ-AM—Bangor
(Michael 0’Hara—MD)
% MICHAEL McDOMALD—| Keep Forgettin' 28-22
s % SANTANA—Hold On 30-24
+ THE GO-60"S—Vacation 22-17
+ BILLY SQUIER—Emotions In Motion 23-19
# JACKSON BROWNE—Somebody's Baby 26-21
oo THE GAP BAND—You Dropped A Bomb On Me
oo 38 SPECIAL—You Keep Runnin’ Away
o KIM CARNES—Voyeur A
© OLIVIA NEWTON-JOHN—Heart Attack A
© LAURA BRANIGAN--Gloria A
o KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
A

© SHEENA EASTON—Machinery A
© NEIL DIAMOND—Heartlight A
© ELTON JOHN—Ball And Chain A

WGUY-AM—Bangor
(Jim Randall-MD)

% % THE STEVE MILLER BAND—Abracadabra 1-1
% % MEN AT WORK—Who Can It Be Now 6-3
+ CHICAGO—Hard To Say I'm Sorry 8-5
+ JOHN COUGAR-Jack And Diane 10-7
* A FLOCK OF SEAGULLS—I Ran 17-12
oo JUICE NEWTON—Break It To Me Gently
oo FLEETWOOD MAC—Gypsy
© STEEL BREEZE--You Don't Want Me Anymore B
o OLIVIA NEWTON-JOHN—Heart Attack B
 TANE CAIN—Holdin' On B
© THE FOUR TOPS—Sad Hearts B
© TONI BASILLE—Mickey A
® SHEENA EASTON—Machinery A
® THE CLASH—Rock The Casbah A
© ABC—The Look Of Love X
© THE GAP BAND-You Dropped A Bomb On Me X
© SPYS—Don't Run My Life X
© JOSIE COTTON—He could Be The One X
© RANDY MEISNER—Never Been In Love X
© THE CLOCKS—She Looks A Lot Like You X
* YAZOO—Situation X

© MARSHALL CRENSHAW—Someday, Someway X
© THE MOTELS—Take The L X
© WALTER MURPHY—Themes From £.T. X

WIGY-FM—Bath
{(Willie Mitchell—MD)

% % PETE TOWNSHEND—Face Dances Il 1-1

% % JOHN COUGAR—Jack And Diane 6-5

+ AFLOCK OF SEAGULLS—I Ran 14-10

+ MELISSA MANCHESTER—Y ou Should Hear How She
Talks About You 11-8

+ GLENN FREY—The One You Love 24-17

oo THE WHO—Athena

oo PAUL CARRACK—| Need You

o FLEETWOOD MAC—Gypsy B

o AMERICA-You Can Oo Magic B

» JOE JACKSON—Stepping Qut

 STEVE WINWOOD-Still In The Game

® ROBERTA FLACK—I'm The One

® SHEENA EASTON—M achinery

® ELVIS COSTELLO—Man Out Of Time

© NENNY LOGGINS WTTH STEVE PERRY—Oon't Fight It
X

© SANTANA—Hold On X

© TANE CAIN—Holdin' On X

© LAURA BRANIGAN—Gloria X

o PAUL DAVIS—Love Or Let Me Be Lonely X

© JUICE NEWTON—Break It To Me Gently X

© MICHAEL MURPHY—What's Forever For X

© MICHAEL STANLEY BAND—When I'm Holding You

Tight X
© CHRISTOPHER ATKINS—How Can | Live Without Her
X

® JOSIE COTTON—He Could Be The One X
© WALTER MURPHY—Themes From £.T. X
© THE MOTELS—Take The LX

© ORLEANS—One Of A Kind X

© URIAH HEEP—That's The Way It Is X

® APRIL WINE—If You See Kay X

WVBF-FM—Boston
(Dave Newtell—MD)
% % ROBERTA FLACK—I'm The One 17-12
- MICHAEL MURPHEY—What's Forever For 13-10
% KENNY ROGERS— Love Will Turn You Around 7-4
+ WALTER MURPHY—Themes From E.T. 10-8
# CROSBY, STILLS AND MASH—Wasted On The Way 5-

3
© MICHAEL McDONALD—| Keep Forgettin' B
© DOLLY PARTON—| Will Always Love You B
© RAY PARKER JR.—Let Me Go A

WXKS-FM—Boston
(Joey Carzelio—MD)

+ % HOWARD JOHNSON—So Fine 9-4

* % EVELYN KING=tove Come Down 16-7

+ THE CLASH—Rock The Casbah 15-11

% ZAPP—Dance Floor 22-14

% STACY LATTISAW—-Don't Throw It Alf Away 24-18

oo ABC—The Look Of Love

oo KOOL & THE GANG—Big Fun

© THE GAP BAMD—You Dropped A Bomb On Me B

o KIM CARNES-Voyeur B

© OLIVIA NEWTON-JOHN—Heart Attack B

© MELISSA MANCHESTER—You Should Hear How She
Talks About You B

o FLEETWOO0D MAC—Gypsy A

® TANE CAIN—Holdin' On X

© JUICE NEWTON-Break It To Me Gently X

© SHEENA EASTON-Machinery X
MARSHALL Somed:

<

s ARETHA FRANKLIN-Jump To It 25-11

+ JOAN JETT AND THE BLACKHEARTS~ Do You Wanna
Touch Me 19-14

+ SANTANA—Hold On 20-15

oo FLEETWOOD MAC—Gypsy

oo NEIL DIAMOND—Heartlight

© RICK SPRIGFIELD—| Get Excited A

© MOVING PICTURE—What About Me A

WTSN-AM—Dover
(Jim Sebastian—MD)
* % CHICAGO—Hard To Say I'm Sorry 3.1
% % PAUL McCARTNEY—Take It Away 4-2
+ MELISSA MANCHESTER—You Should Hear How She
Talks About You 5-4
+ THE ALAN PARSONS PROJECT—Eye In The Sky 9-5
+* AMERICA—You Can Do Magic 11-8
oo A FLOCK OF SEAGULLS—| Ran
oo AR SUPPLY —Young Love
® STEVIE WONDER—Ribbon In The Sky B
® GLENN FREY-The One You Love B
© SHEENA EASTON—Machinery B
® STEEL BREEZE—You Don't Want Me Anymore B
© REQ SPEEDWAGON—Sweet Time B
© FLEETWOOD MAC—Gypsy A
© NEIL DIAMOND—Heartlight A
© OLIVIA NEWTON-JOHN—Heart Attack A
 TANE CRIN—Holdin' On A
® LAURR BRANIGAN—Gloria A
® JOE JACKSON—Steppin’ Out X
® PAUL CARRACK—| Need You X

WTIC-FM—Hartford
(Rick Donahue—MD)
% % CHICAGO—Hard To Say I m Sorry 1-1
+ % DONNA SUMMER—Love Is In Control (Finger On
The Trigger) 5-2
s ARETHA FRANKLIN—jump To It 11-8
s MEN AT WORK—Who Can It Be Now 16-13
+ JOHN COUGAR—Jack And Diane 27-21
®e ASIA-Only Time Will Tell
oo OLIVIA NEWTON-JOHN—Heart Attack

WBLI-FM—Long Isiand
(Bl Terry—MD)
% % THE STEVE MILLER BAND— Abracadabra 3-1
% % AIR SUPPLY— Even The Nights Are Better 4-3
* CHICAGO—Hard To Say I'm Sorry 54
4 MELISSA MANCHESTER—You Should Hear How She
Talks About You 12-9
+ KEMNY ROGERS—Love Will Turn You Around 13-12
o TANE CAIN—Holdin’ On
oo MICHAEL MURPHEY—What's Forever For
© MICHAEL McDONALD—| Keep Forgettin' B
® BILLY IDOL—Hot In The City B

WFEA-AM (13 FEA)—Manchester
(Neith Lemire—MD)
Tk 2IllASMAl.L CRENSHAW—Someday, Someway 27-

% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 30-22

* ELTOM JOHN—BIue Eyes 10-5

+ ROBERTA FLACK—1'm The One 19-15

+ JUICE MEWTON—Break It To Me Gently 22-18

oo MICHAEL McDONALD—| Keep Forgettin'

© RONNIE MILSAP—He Got You B

© KIM CARNES—Voyeur B

© THE MOTELS—Take The LA

© THE FOUR TOPS—Sad Hearts A

© REQ SPEEDWAGON—Sweet Time A

o SHEENA EASTON-—-Machinery A

® JOE JACKSON—Steppin’ Out X

© DICKY GOODMAN—Hey £.T. X

WKCI-FM—New Haven
(Danny Lyons—MD)
# % JUICE NEWTON—Break It To Me Gently 24-17
+ « FLEETWOOD MAC—Gypsy 30-24
# THE ALAN PARSONS PROJECT—Eye In The Sky 9-6
+ AMERICA—You Can Do Magic 10-7
+ KOOL & THE GANG—Big Fun 27-23
“ OUVIA NEWTON- JOHN—Heart Attack A
#* AR SUPPLY—Young Love A
* SYLVIA—Nobody X

WKTU-FM—New York City
(Michael Bllis—-MD)

s % STACY LATTISAW—Oon't Throw it All Away 4-4
% % THE STEVE MILLER BAND—Abracadabra 5-5
s ARETHA FRANKLIN—Jump To 1t 2.2
% ALICIA MEYERS—| Want To Thank You 12-6
* THE G0 60’S—Vacation 23-21
oo JONZUN CREW—Pack Jam
oo JERMAINE JACKSON—Let Me Tickle Your Fancy
© SHARON REDD—Beat The Street A
© MIKE & BRENDA SULTON—Oon't Let Go Of Me A
© MELISSA MANCHESTER—You Should Hear How She

Talks About You B
® RAW SILK—Do It To The Music B
© MELBA MOORE—Love's Comin’ At Ya B

WNBC-AM—New York City
(Babette Stirtand—MD)

%% THE ALAN PARSONS PROJGCT—Eye In The Sky 14-
10

s % ASIA—Only Time Will Tell 20-17

 THE STEVE MILLER BAND—Abracadabra 4-2

+ JIACKSON BROWNE—Somebody's Baby 23-21

% AMERICA—You Can Oo Magic 27-25

© JOHN COUGAR—Jack And Diane A

© WILLIE NELSON—Let It Be Me A

© HERB ALPERT—Route 101 A

WHEB-FM —Portsmouth
(Rick Dean—MD)
%% MEN AT WORK—Who Can It Be Now 16-13
% % DOMMA SUMMER—Love Is In Control (Finger On
The Trigger) 22-17
+ AMERICA—You Can Do Magic 23-19
+ TOTO—Make Believe 27-22
s GLENN FREY—The One You Love 29-25
 KIM CARNES—Voyeur B
© SANTANA—Hold On A
© A FLOCK OF SEAGULLS—I Ran X
® PAUL DAVIS—Love Or Let Me Be Lonely X

WPRO-FM—Providence
(Tom Cuddy—MD)
* % MELISSA MANCHESTER—You Should Hear How
She Talks 8-3
% % JOHN COUGAR—Jack And Diane 13-8
% PAUL McCARTNEY—Take It Away 5-1
# ASIA—Only Time Will Tell 11-6
“ MEN AT WORK—Who Can It Be Now 14.9
© GLENN FREY—The One You Love A
® STEEL BREEZE—You Don't Want Me Anymore A

WBBF-AM—Rochester

(Mike Vickers—MD)
v % PAUL McCARTNEY—Take It Away 6-8
w - AMERICA—You Can Do Magic 7-5
oo JUICE NEWTON—Break It To Me Gently
© WILLIE NELSON—Let It Be Me X
© ROBERTA FLACK—I'm The One X

. HAW. y y X
® STEEL BREEZE—You Don't Want Me Anymore

WBEN-FM—Buffalo
(Roger Christian—MD)
% % MELISSA MANCHESTER--You Should Hear How
She Talks 4-2
v MICHAEL McDONALD—| Keep Forgettin' 9-8

www.americanradiohistorv.com

WHFM-FM—Rochester
(Aimee Peck—M0)
% % JACKSON BROWNE—Somebody's Baby 9-4
+ % JOHN COUGAR—)ack And Diane 13-6
# MICHAEL McDONALO—| Keep Forgettin' 18-9

(Continued on page 22)
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Ploylist Prime Movers #
Playlist Top Add Ons @

Billboard. Singles Radio Adtion.

Based on station playlists through Tuesday (B/31/82)

SEPTEMBER 11, 1982, BILLBOARD

® Continued from page 20

* TOTO-make Believe 20-10

% MEN AT WORK—Who Can It Be Now, 21-14
oo STEVE WINWOOD-Still In The Game

oo OLIVIA NEWTON-JOHN—Heart Attack

© KOOL & THE GANG—Big Fun B

© DON HENLEY-Johnny Can't Read B

© REQ SPEEDWAGON—Sweet Time B

© GLEWN FREY—The One You Love B

© WALTER MURPHY—Themes From E.T. B

© FLEETWOOD MAC—Hald Me A

© NEIL DIAMOND—Heartlight A

© PAUL CARRACK--| Need You A

© TONI BASILLE—Mickey A

© SHEENA EASTON—Machinery X

© MICHAEL MURPHEY—What's Forever For X
© LAURA BRANIGAN—Gloria X

© WILLIE NELSON—Let It Be Me X

© JOE JACKSON—Steppin’ Out X

© THE MOTELS—Take The L X

WPST-FM—Trenton
(Tom Taylor—MD)
% JOHN COUGAR—Jack And Diane 5-2
1 2 4 lz;guzvamwus WATH STEVE PERRY—Don't Fight
1t 39-
* THE ALAN PARSONS PROJECT—Eye In The Sky 11-7
s MEN AT WORK—Who Can It Be Now 13-9
Y JOE COCKER AND JENNIFER WARNES—-Up Where We
Belong 23-17
oo RUSH—New World Man
© RICK SPRINGFIELD - | Get Excited A
© LAURA BRAMIGAN—Gloria A
© SHEENA EASTON—Machinery B
© OLIVIA NEWTON-JOHN—Heart Attack B
o FLEETWOOD MAC—Gypsy B
© THE WHO—Athena B
® STEEL BREEZE—You Don't Want Me Anymore B
® JOE JACKSON—Steppin’ Out B

WRCK-FM—Utica Rome
(Jien Reitz—MD)
%% JOHN COUGAR—Jack And Diane 1-1
% % JOAN JETT AND THE BLACKHEARTS - Do You
Wanna Touch Me 4.2
* ASIA—-Only Time Will Tell 8-5
* MEN AT WORK—Who Can It Be Now 13-9
% JACKSON BROWNE—Somebody’s Baby 14-11
oo FLEETWOOD MAC-Gypsy
oo RICK—I Get Excited
® RUSH-—-New World Man A
© MICHAEL STANLEY BAND—When I'm Holding You
Tight A
® JOE JACKSON—Steppin’ Out A
© DOM HENLEY—Johnny Can’t Read B
© THE WHO-Athena B
© TANE CAIN—Holdin" On B
© REQ SPEEDWAGON—Sweet Time X
® STEEL BREEZE-You Don’t Want Me Anymore X
o URIAH HEEP-That's The Way It Is X
© ROBERT PLANT—Burning Down One Side X
o QUARTERFLASH-Night Shift X
o KANSAS—Right Away X

Mid-Atlantic Region

mmmm% PRIME MOVERS umam

CHICAGO-Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

JACKSON BROWNE—-Somebody’s Baby
(Asylum)

JOHN COUGAR-Jack And Diane (Riva/
Mercury)

mmmm® TOP ADD ONS mmemm

JUICE NEWTON—Break It To Me Gently
(Capitol)

FLEETWOOD MAC-Gypsy (Warner Bros.)

PAUL CARRACK—1| Need You (Epic)

B REAKOUTS m—

NEIL DIAMOND—Heartlight (Columbia)
RICK SPRINGFIELD~| Get Excited (RCA)

WAEB-AM—Allentown
(Jefferson Ward—MD)

%% AMERICA—You Can Do Magic 13-5

% % THE STEVE MILLER BAND—Abracadabra 18-10

% JUICE NEWTON—Break It To Me Gently 22-17

% GLENN FREY--The One You Love 26-19

* RANDY MEISNER—Never Been In Love 27-21

oo REQ SPEEDWAGON-Sweet Time

oo WALTER MURPHY~Themes From E.T.

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B

© DOLLY PARTON-| Will Always Love You B

o FLEETWOOD MAC—Gypsy B

® SHEENA EASTON-—Machinery B

® SYLVIA~Nobody A

© LESLIE PEARL-If The Love Fits Wear It X

. HZIJSX.“ IMCHESTEI-Vou Should Hear How She
Talks

© WILLIE NELSON—Always On My Mind X

© ROMME MILSAP—Any Day Now X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA-Hooked On Swing X

© GLENN FREY—| Found Somebody X

® KARLA BONOFF —Personally X

© ALABAMA-Take Me Down X

WFGB-AM—Altoona
(Tony Besth—MD)
s JACKSON BROWNE —Somebody's Baby 20-16
Je % AMERICA--You Can Do Magic 23-18
% TOTO-Make Believe 25-20
% GLENM FREY-The One You Love 30-24
% RANDY MEISNER—Never Been In Love 26-21
oo NEIL DIAMOND—Heartlight
o WILLIE NELSON—Let It Be Me
® MR SUPPLY—Young Love B
o ROBERT PLANT—Burning Down One Side A
© A FLOCK OF SEAGULLS—| Ran A
© RAVYNS—Raised On The Radio A
© MICHAEL STANLEY BAND—When |'m Holding You
Tight A
© OLIVIA NEWTON-JOHN—Heart Attack A
© ABC—The Look Of Love A
© SAIFTANA—Hold On X
© MMCHAEL MURPHEY—What's Forever For X
o STEVE WRNWOOD-Still In The Game X
@ SPYS—Don't Run My Life X
© TANE CAIN—Holdin' On X
o THE DUKES—Mystery Girl X
© E.E TATLDE GROUP—Never Hold Back X
© QUARTERFLASH—Night Shift X
© |0E INCI50M Steppin’ Out X
© ALABAMA—Close Enough To Perfect X

WYRE-AM—Annapolis
(Mike 0'Meara—MD)
% IACKSON BROWNE —Somebody's Baby 14-8

s JOHN COUGAR-Jack And Diane 13-9

# TOTO-Make Befieve 21-15

& DONNA SUMMER-Love Is In Control (Finger On The
Trigger) 22-17

% JUICE NEWTON—Break It To Me Gently 23-19

© SANTANA—Hold On B

© JOE COCKER AND JENNIFER WARMES—Up Where We
Belong B

® STEEL BREEZE—You Don't Want Me Anymore A

o KENNY LOGGINS WITH STEVE PERRY--Don't Fight It

A
© TAME CAIN—Holdin' On A
© OLIVIA NEWTON-JOHN—Heart Attack A
© THE HUMAN LEAGUE~Louise X
® JOE JACKSON—Steppin’ Out X

WBSB-FM-Baltimore
(Rick James/Jan Jefiries—MD)
% THE STEVE MILLER BAND—Abracadabra 1-1
% % CHICAGO—Hard To Say I'm Sorry 22
* SURVIVOR—Eye Of The Tiger (The Theme From
Rocky lll) 3-3
* MELISSA MANCHESTER—You Should Hear How She
Talks About You 5-5
THE ALAN PARSONS PROJECT—Eye In The Sky 13-9
oo JUICE NEWTOK—Break It To Me Gently
oo RICK SPRINGFIELD—| Get Excited
© SANTAMA—Hold On B
© THE WHO-Athena B
© TANE CMIN-Holdin' On B
© LAURA BRANIGAN—Glroia X
® 38 SPECIAL—You Keep Runnin’ Away X
© THE HUMAN LEAGUE—Don't You Want Me X
© JOE JACKSON—Steppin’ Out X

WFBR-AM—Baltimore
(Andy Szulinski—MD)
# % CHICAGO—Hard To Say I'm Sorry 1-1

e PAUL McCARTNEY—Take It Away 6-2

% THE ALAN PARSONS PROJGCT—Eye In The Sky 11-8
% MICHAEL MURPHEY—What's Forever For 14-10

s AMERICA--You Can Do Magic 22-18

oo FLEETWOOD MAC—Gypsy

oo NEIL DIAMOND-Heartlight

® RAVYNS—Raised On The Radio B

© ALABAMA-Close Enough To Perfect B

o BOBBY CALDWELL—AIl Of My Love A

© TAVARES—A Penny For Your Thoughts A

® BULY PRESTON—I'm Never Gonna Say Goodbye X

WCIR-FM— Beckley, W.Va.
(Jim Martin— MD)
s % DONMA SUMMER-— Love s In Control (Finger On
The Trigger) 1-1
s JOHN COUGAR— Jack And Oiane 2-2
% MICHAEL McDOMALD— | Keep Forgettin’ 10-3
* glgIISTOPHEl ATKINS— How Can | Live Without Her
% ASIA— Only Time Will Tell 16-10
oo THE MOTELS—Take The L
oo MICHAEL MURPHEY -What's Forever For
© LAURA BRANIGAN-Gloria A
© PAUL CARRCCK—| Need You A
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© STEVE WINWOOD-Still In The Game X
® 38 SPECIAL-You Keep Runnin’ Away X
© JOE JACKSON—Steppin’ Out X
o NICOLETTE LARSON-I Only Want To Be With You X
© REQ SPEEDWAGON—Sweet Time X
STEEL BREEZE—You Don't Want Me Anymore X
© TANE CAIN—=Holdin’ On X
o FLEETWOOD MAC-Gypsy X
© KOOL & THE GANG—Big Fun X
© THE WHO-Athena X

WCCK-FM—Erie

).J. Sanford-MD)

N COUGAR—Jack And Diane 2-1

# % PAUL McCARTMEY—Take It Away 6-2
& JOURNEY—Only Solutions 5-4
s ASIA-Only Time Will Tell 8-5
s VAN HALEN-Secrets 24-13
oo THE WHO—Athena
oo FLEETWOOD MAC—Gypsy
. :Ell' LOGGINS WITH STEVE PERRfI—Don't Fight tt

© PAUL CARRACK—| Need You B

© TOTO-Make Believe B

© ROBERT PLANT—Burning Down One Side B

© TANE CAIN—Holdin' On B

® STEEL BREEZE-You Don’t Want Me Anymore A
© OLIVIA NEWTON-JOHN-Heart Attack A

® AIR SUPPLY—Young Love A

© KiM CARNES—Voyeur X

® URIAH HEEP-That's The Way It Is X

WKBO-AM—Harrisburg

(Bill Trousdale—MD)
oo NICOLETTE LARSON-| Only Want To Be With You
oo JUICE NEWTON—Break It To Me Gently

WGH-AM—Norfolk
(Bob Canada—MD)
& AMERICA-You Can Do Magic 10-5
# & PAUL CARRACK -1 Need You 158
% GLENN FREY-—-The One You Love 16-10
# JACKSON BROWNE—Somebody's Baby 20-11
+ RONMIE MILSAP~He Got You 20-16
oo NEIL DIAMORD—Heartlight
oo DOLLY PARTON-| Will Always Love You
. ;EIIV LOGGINS WITH STEVE PERRY—Don't Fight It

© WILLIE NELSONM—Let It Be Me B
© REQ SPEEDWAGON-Sweet Time B
® STRAY CATS—Rock This Town A
® RAVYNS—Raised On The Radio A
© BOBBY CALOWELL—AI! Of My Love A
© MOVING PICTURES—What About Me A
© JOSIE COTTON—He Could Be The One X
© DON HENLEY-—-Johnny Can't Read X
® BILLY PRESTOR--I'm Never Gonna Say Goadbye X

WNVZ-FM—Norfolk

(Steve Kelly—MD)
% % JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 3-2
* % JOHN COUGAR--Jack And Oiane 6-3
% THE ALAN PARSONS PROJECT—Eye In The Sky 11-6
% ASM-Only Time Will Tell 9-7
% DAZZ BAND - Let It Whip 18-9
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

B
© SHEEMA EASTON--Machinery B
© RICK SPRINGFIELD | Get Excited A
© MICHAEL MURPHEY—What's Forever For X
© GLENN FREY—The One You Love X
© OLIVIA NEWTON-JOHN—Heart Attack X
© WILLIE NELSON-Let It Be Me X

WCAU-FM—Philadelphia
(Glon Kolina—MD)
%% IELISSA MANCHESTER—You Should Hear How
She Talks 9-3

% JOHN COUGAR—Jack And Diane 14-8
% LAURA BRANIGAN—Gioria 25-12
% AFLOCK OF SEAGULLS | Ran 22-14
% JERMAINE JACKSON--Let Me Tickle Your Fancy 29-

18

oo OLIVIA NEWTOR-JOHN— Heart Attack
oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight

It
© GLENN FREY—The One You Love A
© 38 SPECIAL~You Keep Runnin’ Away A
© DOM HENLEY-Johnny Can't Read A

‘

® THE WHO—Athena A

® EVELYN KING—Love Come Down A
© SHEEMA EASTON—Machinery A

© THE MOTELS—Take The LA

WIFI-FM—Philadelphia

(Don Cannon/Verna McKay—MD)
% % JACKSOMN BROWNE—Somebody's Baby 23-16
# % MICHAEL McDONALD -1 Keep Forgettin' 28-19
% JOHN COUGAR—Jack And Diane 11-8
% MEN AT WORK—Who Can lt Be Now 21-14
J MARSHALL CRENSHAW-—Someday, Someway 30-25
oo KOOL & THE GANG—Big Fun
oo JUICE NEWTDON—Break It To Me Gently
® BILLY IDOL—Hot In The City B
® AMERICA—You Can Do Magic B
© SANTAMA-Hold On B
© STEVE WINWOOD—Still In The Game B
© RANDY MEISNER—Never Been In Love B
© MICOLETTE LARSON—| Only Want To Be With You B
L] FLEETWODD MAC—Gypsy A

—Night Shift A

. Gl.f.ll FREY—The One You Love X
© KiM CARNES—Voyeur X
o LAURA BRANIGAN-Gloria X
© EDDIE MONEY~Think I'm In Love X

WRVQ-FM—Richmond
(Bill Thomas—MD)
%% JACKSON BROWNE—Somebody's Baby 18-14
Je % MICHAEL McDONALD—1 Keep Forgettin® 21-17
# JOHN COUGAR—)ack And Diane 10-8
+ MEN AT WORK—Who Can |t Be Now 14-10
% STEEL BREEZE—You Don't Want Me Anymore 26-22
®o THE MOTELS—Take The L
o KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
B

o JOE JACKSON--Steppin’ Out B
© REO SPEEDWAGON—Sweet Time B

WPGC-FM—Washington, DC
(Bruce Kelly—MD)
% % CHICAGD—Hard To Say I'm Sorry 1-1
Y % JACKSON BROWNE—Somebody's Baby 11-5
% FLEETWOOD MAC—Hold Me 2-2
% MELISSA MANCHESTER—You Should Hear How She
Talks 4-3
© GLENN FREY-The One You Love

WRQX-FM—Washington, DC
(Rt s Codi—MD)
Y BCISON BROWNE—Somebody's Baby 10-6
% BIHM COBEAR-Jack And Diane 12-7
% THE ALAN PARSONS PROJECT—Eye In The Sky 7-5
t ASIA-0Only Time Will Tell 17-15
, STILLS AND NASH—Wasted On The Way
14 12
oo PAUL CARRACK-| Need You
oo DON HENLEY—Johnny Can't Read
o STEEL BREEZE-You Don't Want Me Anymore B
© REQ SPEEDWAGON—Sweet Time A
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
A

WQXA-FM—York
(Dan Stoele—MD)

% % JOHN COUGAR—Jack And Diane 9-2

Je % THE ALAN PARSONS PROJECT—Eye In The Sky 20-
7

* THE G0-60"S-Vacation 6-5

% ELTON JOHN-Blue Eyes 14-11

* JACKSON E-Somebody's Baby 22-15

oo FLEETWOOD MAC—Gypsy

oo REO SPEEDWAGON—Sweet Time

© KiM CARNES—-Voyeur B

® 38 SPECIAL—You Keep Runnin' Away B

© JUICE NEWTON-Break It ToMe Gently B

© ROBERTA FLACK-I'm The One B

© OLIVIA NEWTON-JOHN - Heart Attack A

© KOOL & THE GANG—Big Fun A

o KENNY LOGGINS WTTH STEVE PERRA—-Don't Fight It

A
© GLENN FREY=The One You Love A
® SHEEMA EASTON—Machinery A
© STEEL BREEZE-You Don't Want Me Anymore A
© TANE CAIN—Holdin' On A

Southeast Region

msmmm % PRIME MOVERS summ

JOHN COUGAR-Jack And Diane (Riva/
Mercury)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

MICHAEL McDONALD -1 Keep Forgettin’
(Warner Bros.) .

msesm® TOP ADD ONS smmmm

FLEETWOOD MAC—Gypsy (Warner Bros.)
OLIVIA NEWTON-JOHN—Heart Attack (MCA)
GLENN FREY—The One You Love (Asylum)

s BREAKOUT S s

NEIL DIAMOND—Heartlight (Columbia)

RICK SPRINGFIELD | Get Excited (RCA)

JEFFREY OSBORNE—On The Wings Of Love
(A&M)

WANS-FM—Anderson-Greenville
{Rod Metts—MD)

# % CHICAGO - Hard To Say I'm Sorry 1-1

# & ASIA—0nly Time Will Tell 2-2

* JOHN COUGAR-)ack And Diane 4-3

% CHEAP TRICK-(f You Want My Love 7-4

 MELISSA MANCHESTER-You Should Hear How She
Talks About You 8-5

oo FLEETWOOD MAC—Gypsy

®® RUSH—New World Man

o KiM CARNES-Voyeur B

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

B

© THE WHO-Athena B

© TANE CA—Holdin' On B
© REQ SPEEDWAGON-Sweet Time A

® GLENN FREY—-The One You Love A

o URIAH HEEP—That's The Way It Is X

® DON WENLEY—johnny Can't Read X

o KANSAS—Rizht Away X

© § FLOCK OF LL%=| Ran X

o STEEL BREETE—You Don't Want Me Anymore X
© NEISING PERSONS—Words X

© SHOTIMG STAR-Where You Gonna Run X

WISE-AM—Asheville
(John Stovens—MD)
%% MICHAEL McBOMALD - | Keep Forgettin' 19-10
%% 38 SPECIAL--You Keep Runnin’ Away 22-13
% i CARNES—Voyeur 20-14
 DONMA SUMMER--Love Is n Control (Finger On The
Trigger) 23-16
% JOHN CONGAR—Jack And Diane 2-1

oo RICK SPRINGAIELD - Get Excited

oo FLEETWOOD MAC—Gypsy

® ABC—The Look Of Love B

© JOE JACKSON—Steppin’ Out B

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

© SYLVIA—Nobody A

© NEIL DIAMOND—Heartlight A

© ARETHA FRARKLIN-Jump To It A

© STRAY CATS—Rock This Town A

® RUSH-New World Man A

© SHEEMA EASTON—Machinery X

© KOOL & THE GANG—-Big Fun X

© ROBERT PLANT--Burning Down One Side X

© ALABAMA—Close Enough To Perfect X

© WALTER MURPHY—Theme From E.T. X

© JOSIE COTTON—-He Could Be The One X

© ROMNIE MILSAP—He Got You X

© OLIVIA NEWTON-JOHN—Heart Attack X

® JUICE NEWTON—Break It To Me Gently X

o LAURA BRANIGAN—Gloria X

© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X

© URIAH HEEP--That's The Way It Is X

© TANE CAIN—Holdin' On X

WZGC-FM—Atlanta
(John Young—MD)
Je % THE ALAN PARSONS PROJECT—-Eye In The Sky 8-5
%% MICHAEL McDOMALD—| Keep Forgettin' 11-9
% MEN AT WORK—Who Can It Be Now 12-10
% JOAN JETT AND THE BLACKHEARTS Do You Wanna
Touch Me 15-11
% AMERICA—You Can Do Magic 24-21
© KOOL & THE GANG—Big Fun B
© RICK SPRINGFIELD—| Get Excited A
© NEIL DIAMOND—Heartlight A
® STEEL BREEZE-You Don’t Want Me Anymore X
© THE GAP BAND—You Dropped A Bomb On Me X
o FLEETWOOD MAC—Gypsy X
© OLIVIA NEWTON-JOHN—Heart Attack X
© LAURA BRANIGAN—Gloria X

WQXI-AM—Atianta
(1. Jackson—-MD)
sk WQXI-AM-Atlanta
% (). Jacksen—MD)
% MICHAEL MURPHEY—What's Forever For 13-8
% JACKSON BROWNE—Somebody's Baby 16-11
© AMERICA—You Can Do Magic 8
© GLENN FREY—The One You Love A
o NEIL DIAMOND—Heartlight A
© DONNA SUMMER—Love Is In Control {Finger On The
Trigger) B

WQXI-AM—Atlanta

(Jeft McCartney—MD)
Yok MICHAEL McDONALD-| Keep Forgettin’ 10-5
% % A FLOCK OF SEAGULLS— Ran 24-15
% GLENN FREY—The One You Love 28-23
% FLEETWOOD MAC—Gypsy 27-22
oo OLIVIA NEWTON-JOHN—-Heart Attack

RICK SPRINGFIELD—| Get Excited

© CROSBY, STILLS AND RASH—Southern Cross A
© STEVE WINWOOD—Still In The Game X
o STEEL BREEZE-You Don't Want Me Anymore X
® .38 SPECIAL—You Keep Runnin’ Away X

WKXX-FM—Birmingham
(Rocky Jones—MD)

% % JOHN COUGAR-Jack And Diane 9-7

% % PETE TOWNSEND—Face Dances Il 1-1

# ASIA-Only Time Will Tell 18-13

# AMERICA-You Can Do Magic 20-15

* TOTO—Make Believe 2217

oo ALABAMA—Close Enough To Perfect

oo GLENN FREY—The One You Lovg

© SANTAMA—Hold On B

® JUICE NEWTOR—Break |t To Me Gently B

© PAUL DAVIS—Love Or Let Me Be Lonely X

© WALTER MURPHY—Themes From E.T.X

® ORLEANS—One Of A Kind A
® REQ SPEEDWAGON-Sweet Time A
® ABC—The Look Of Love A

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)
Yok THE ALAN PARSONS PROJECT—Eye In The Sky 7-5
% % ASIA—Only Time Will Tell 11-6
* AMERICA—You Can Do Magic 18-14
% LAURA BRANIGAN—Gloria 19-11
% JUICE NEWTON--Break It To Me Gently 30-26
oo NEIL DIAMOND—Heartlight
oo FLEETWOOD MAC—Gypsy
© REQ SPEEDWAGON—Sweet Time A
© GLENN FREY—The One You Love B
© OLIVIA NEWTON-JOHN-Heart Attack B

WYKS-FM—Gainesville
(Karl Kawfman—MD)
% % ELTON JOHN—Blue Eyes 13-11
& ASIA—Only Time Wil Tell 14-12
# REQ SPEEDWAGON—Sweet Time 28-23
% JUICE NEWTON—Break It To Me Gently 35-29
% TANE CAIN—Holdin' On 34-28
oo STEEL BREEZE—You Don‘t Want Me Anymore KB
oo QUARTERFLASH--Night Shift KB
® RUSH—New World Man A
o SHEEMA EASTON—Machinery A
o FLEETWOOD MAC—Gypsy A
® BILLY PRESTON—|'m Never Gonna Say Goodbye A
© OLIVIA NEWTON-JOHN—Heart Attack AB
3 lgll' LOGGINS WITH STEVE PERRY—Don't Fight It
Al
© GLENN FREY—The One You Love B
® PAUL CARRACK—| Need You X
© JOSIE COTTON—He Could Be The One X
© NICOLETTE LARSON—I| Only Want To Be With You X
® KANSAS—Right Away X
® JOE JACKSON-Steppin’ Out X

WQEN-FM—Gasden, Ala.
(Leo Davis—MD)

%3 JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 11-5

1 2 4 IEQRIZAIIE JACKSON—Let Me Tickle Your Fancy
19-1

% AMERICA—You Can Do Magic 20-17

% ROBERT PLANT—Burning Down One Side 29-24

% NICOLETTE LARSON—| Only Want To Be With You
220

oo DON HENLEY—Johnny Can't Read

oo THE GAP BAND—You Dlopped ABomb On Me

o FLEETWOOD MAC—Gy

© LA IE\'ITDI-IOHI—Hean Attack B

© KIM CARRES—Voyeur B

© REO SPEEDWAGON—Sweet Time B

© SANTANA—Hold On B

© JUICE NEWTON—Break It To Me Gently A

. lEIl' LOGGINS WITH STEVE PERRY—Don't Fight It

. SVI.VlA-No
o STEPHEN BBHOP-I( Love Takes You Away A

WIDX-AM-Jackson
(Bill Crows—MD)
Yo AMERICA-Y ou Can Do Magic 20-12
%% SYLVIA—Nobody 28-18
% JOE COCKER AND JENMIFER WARNES—Up Where We
Belong 30-22
oo FLEETWOOD MAC—Gypsy
oo SHEENA EASTON—Machinery
© ARETHA FRANKLIN-Jump To It A
© THE WHO—Athena A
© REQ SPEEDWAGON—Sweet Time A
© OUVIA NENTON-JOHN-Heart Attack A
® ABC-The Look Of Love A
© DON HENLEY-Johnny Can't Read X
o AFLOCK OF SEAGULLS—~I Ran
© JOHN COUGAR--Jack And Diane X
® BILLY IDOL—Hot In The City X

® SYLVIA-Nobody © THE GAP BAND—You Dropped A Bomb On Me X
WCSC-AM—Charleston WIVY-FM—Jacksonville
(Chris Bailey—MD) Scott—MD)

Y% JOHN COUGAR-Jack And Diane 8-1
% % ELTON JOHN—Blue Eyes 9-5
% JACKSON BROWNE —Somebody's Baby 11-7
% AMERICA—You Can Do Magic 15-9
% MICHAEL McDOMALD—i Keep Forgettin 1713
oo SHEENA EASTON—Machinery
oo TON| BASILLE-Mickey
o STEEL BREEZE-You Oon't Want Me Anymore B
o KOOL AMD THE GANG—-Big Fun B
© JUICE NEWTON—Break It To Me Gently B
© THE WHO—Athena
© THE MOTELS—Take The L
® ALABAMA—Close Enough To Perfgct
o FLEETWOOD MAC—Gypsy
© NEIL DIAMOND—Heartlight
© OLIVIA NEWTON-JOHN—Heart Attack
© REQ SPEEDWAGON—Sweet Time

WAYS-AM—Charlotte
(Lou Simon—MD)
% % JOHN COUGAR-)ack And Oiane 3-1
% % MELISSA MANCHESTER—You Should Hear How
She Talks About You 7-5
% JERMAINE JACKSON—Let Me Tickle Your Fancy 12-9
J THE ALAN PARSONS PROJECT—Eye In The Sky 15-10
% JACKSON BROWNE-Somebody's Baby 17-12
oo FLEETWOOD MAC—Gypsy
®e ABC-The Loak Of Love
o ALABAMA—Close Enough To Perfect B
© OLIVIA NEWTON-JOHN—Heart Attack B
© GLENN FREY—The One You Love B
® KMEBICA-You Can Do Magic B
© RED SPEEDWAGDM—Sweet Time A
© RH FACTOA-Glued To The Tube A
o KOOL AND THE GANG—Big Fun X
® SHEEMA EASTON-Machinery X
© MEN AT WORK-—-Who Can It Be Now X
© TOTO—Make Believe X
© NR SUPPLY—Young Love A

WSKZ-FM—Chattanooga
(David Carroll—MD)
Y ELTON JOWN-Blue Eyes 8-4
Yo MICHAEL McDONALD | Keep Forgettin' 12-7 -
% RANDY MEISNER—Never Been In Love 17-13
% SANTAMA—Hold On 22-18
% .38 SPECIAL-You Keep Runnin’ Away 25-20
oo GLENN FREY-The One You Love
oo THE WHO-Athena
© RED SPEEDWAGON—Sweet Time X
© A FLOCK OF SEAGULLS~| Ran X
© TANE CAIN-Holdin' On X
® STEEL BREEZE-You Don't Want Me Anymore X
© KANSAS—Right Away X
® JOURNEY-Still They Ride X
® ABC-The Look Of Love X

WFLB-AM—Fayetteville
(Larry Canen—MD)
© FLEETWOOD MAC—Hold Me B
© GLENM FREY—The One You Love B
© OLIVIA BEWTON-JOHN—Heart Attack B
® SHEEWA EASTON—Machinery B
. M—Close Enough To Perfect B
MAC—Gypsy A

. !ll DIAMOND—Heartlight A

o HUEY LEWAS AMD THE NEWS—Workin' For A Livin' A
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight it

A

« STEVIE WONDER—Ribbon In The Sky A

www.americanradiohistorv.com

(Dave
%% BILL CHAMPLIN-Sara 18-12
Y% JACKSON BROWNE —Somebody's Baby 21-15
% JUICE NEWTON—Break It To Me Gently 30-23
% DIONNE WARWICK—For You 31-24
* ROMNIE MILSAP—He Got You 34-26
oo FLEETWOOD MAC—Gypsy
oo AIR SUPPLY—Young Love
© GLENN FREY-The One You Love B
© WILLIE NELSON—Let It Be Me B
© BOBBY CALDWELL—AIl Of My Love B
® SYLVIA—Nobody A
© PAUL CARRACK—| Need You A
© KARLA BONOFF—Please Be The One A

WQUT-FM—Johnson City
{Dave Adams—MD)

* % JOHN COUGAR—Jack And Diane 15-9

%k MELISSA MANCHESTER—You Should Hear How
She Talks 14-6

% JACKSON BROWNE—Somebody's Baby 17-11

s ASIA—Only Time Will Tell 19-14

% THE ALAN PARSONS PROJECT—Eye In The Sky 6-1

oo FLEETWOOD MAC—Gypsy

oo [LITH BEWTOM-JOHN—Heart Attack

© HISEY LEWYS AND THE NEWS—Workin® For A Livin' B

© [HMATERFLASH-Night Shift B

© A FLOCK OF SEAGULLS-| Ran B

© THE MOTELS—Take The LA

© REQ SPEEDWAGON—Sweet Time X

© GLENN FREY-The One You Love X

© VAN HALEN—Secrets X

L] :EII' LOGGINS WITH STEVE PERRY—Don't Fight It

© SANTANA—Hold On X

© TANE CAIN—Holdin’ On X

© KiM CARNES-Voyeur X

o STEEL BREEZE—You Don’t Want Me Anymore X
© THE WHO—Athena X

WOKI-FM—Knoxville
(Gary Adkins—MD)

s ASIA-Only Time Will Tell 7-5

s JOHN COUGAR-Jack And Diane 1-1

% JACKSON BROWNE-Somebody's Baby 9-6

“ DOMMA SUMMER-Love Is n Control (Finger On The
Trigger) 11-7

% JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me 15-11

oo NEIL DIAMOND—Heartlight

oo ALABAMA-Ciose Enough To Perfect

© FLEETWOOD MAC—Gypsy B

o OUVIA IMOI-]OHI-Hean Attack B

© REQ SPEEDWAGON—Sweet Time B

© THE WHO-Athena B

© JOE JACKSON-Steppin’ Out B

© DOMN HENLEY—Johnny Can't Read B

© APRIL WINE-If You See Kay A

© TONIE BASILLE-Mickey A

© PAUL CARRACK-| Need You A

© RUSH-New World Man A

© THE FOUR TOPS—Sad Hearts X

© WALTER MURPHY—Themes From E.T. X

® THE GAP BAND-You Dropped A Bomb On Me X

® ABC-The Look Of Love X

@ SHEENA EASTON-Machinery X

® JOSIE COTTON—He Could Be the One X

WHBQ-AM—Memphis
(Charles Duvall—MD)
Yo i PRUL McCARTMEY-Take It Away 5-4

% % THE ALAN PARSONS PROJECT—Eye In The Sky 65
% ELTON JOHN—Blue Eyes 13-8

Y MICHAEL McDOMALD—| Keep Forgettin® 16-13
% WILLIE NELSON—Let It Be Me 14-11

oo NEIL DIAMOND—Heartlight

oo KARLA BONOFF—Please Be The One

® SYLVIA-Nobody A

© SANTAMA—Hold On B

© KIM CARMES—Voyeur B

© RONNIE MILSAP--He Got You B

© DOLLY PARTON-| Will Always Love You B

© WALTER MURPHY—Themes From E.T. B

WMC-FM—Memphis
(Tom Prestigiacomo—MD)
Jok PAUL McCARTMEY—Take It Away 5-2
Y % THE ALAN PARSONS PROJECT—Eye In The Sky 6-3
* JOHN COUGAR-Jack And Diane 7-4
* MICHAEL McDOMALD—| Keep Forgettin' 12.9
% ELTON JOHN-Blue Eyes 13-10
oo JEFFREY OSBORNE—On The Wings Of Love
oo FLEETWOOD MAC—Gypsy
© ARETHA FRANKLIN-Jump To It B
© JUICE NEWTON—Break It ToMe Gently B
© TORONTO-Your Daddy Don’t Know B
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

A
© EVELYN KING—Love Come Down A
© MEN AT WORK—Who Can It Be Now X
© MICHAEL MURPHEY—What's Forever For X
© TANE CAIN—Holdin On X
© THE FOUR TOPS—Sad Hearts X
® JOE JACKSON—Steppin’ Out X

WHYI-FM—Miami
(Colleen Cassidy—MD)
+ % CHICAGO—Hard To Say I'm Sorry 1-1
Jek MELISSA MANCHESTER—You Should Hear How
She Talks About You 3-2
* LAURA BRANIGAN—Gloria 5-3
% JOHN COUGAR—)ack And Diane 11-6
% THE GAP BAND—You Dropped A Bomb On Me 16-12
oo OLIVIA NEWTON-JOHN—Heart Attack
oo MEN AT WORK—Who Can It Be Now
o KOOL AND THE GANG—Big Fun B
o DOMMA SUMMER—Livin' In America B
© GLENN FREY—The One You Love A
© SCOTT BAIO—-What Was In That Kiss X
© JOSIE COTTON—He Could Be The One X
o KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

X
« DON HENLEY—Johnny Can’t Read X
© MICHAEL McDOMALD—| Keep Forgettin' X
® ABC-The Look Of Love X

WINZ-FM—Miami
(Johnay Dolan—MD)
s JOHN COUGAR—Jack And Diane 7-4
* % THE GO-G0’S—Vacation 8-6
* MEN AT WORK—Who Can It Be Now 13-10
% LAURA BRANIGAN—Gloria 14-11
* AFLOCK OF SEAGULLS—| Ran 15-12
oo OLIVIA NEWTON-JOHN—-Heart Attack
o SYLVIA—Nobody
© TONI BASILLE—Mickey B
© THE ALAN PARSONS PROJECT—Eye In The Shy A
© EVELYN KING- Love Come Down A
® BILLY SQUIER—Emotions In Motion A
© CHEAP TRICK—She's Tight X
® ABC—The Look Of Love X
© KOOL AND THE GANG-Big Fun X
© SANTANA-Hold On X
® KIM CARNES—Voyeur X
® STEEL BREEZE—You Don't Want Me Anymore X
© ARETHA FRANKLIN=Jump To It X

WHHY-FM —Montgomery
{(Weil Harrison—MD)

Y% AMERICA-You Can Do Magic 22-15

* % TOTO—Make Believe 23-17

“ KiM CARNES-Voyeur 2519

* STEVE WINWOOD-Still In The Game 28-22

% SANTAMA-Hold On 30-24

® PAUL CARRACK~| Need You A

© ARETHA FRAMKLIN-Jump To It A

. {l‘:lt CO&IEI AND JENNIFER WARNES—Up Where We
ong

© OLIVIA NEWTON-JOHN-Heart Attack A

® SHEENA EASTON—Machinery A

© TANE CAIN—Holdin' On X

© DOLLY PARTON—| Will Always Love You X

® SYLVIA—Nobody X

© GLENN FREY—The One You Love X

© THE WHO—-Athena X

© FLEETWOOD MAC—Gypsy X

WWKX-FM—Nashville
(John Anthony—MD)
%% JOHN COUGAR—)ack And Diane 1.1
%% DONNA SUMMER—Love Is In Control (Finger On
The Trigger) 7-4
% MEN AT WORK—Who Can It Be Now 14-11
% MICHAEL McDOMALD | Keep Forgettin’ 16-14
% AFLOCK OF SEAGULLS—1 Ran 25-19
oo RICK SPRINGFIELD | Get Excited
oo NEIL DIAMOND—Heartlight
o FLEETWOOD MAC—Gypsy B -
© GLENN FREY—The One You Love B
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
A

® REQ SPEEDWAGON —Sweet Time A

© OLIVIA NEWTON-JOHN—Heart Attack X

o TOM BASILLE—-Mickey X

© KOOL & THE GANG-Big Fun X

o SYLVIA-Nobody X

o THE GAP BAND-You Dropped A Bomb On Me X
© STEEL BREEZE-You Don't Want Me Anymore X

WBIW-FM—0rlando
erry Long—MD) )
*k COUGAR—Jack And Diane 6-5
%% THE ALAN PARSONS PROJECT—Eye In The Sky 11-

6
* MELISSA MANCHESTER—You Should Hear How She
Talks About You 12-7
% KIM WALDE--Kids In America 14-11
* TOTO—Make Believe 23-19
oo FLEETWOOD MAC—Gypsy
oo THE WHO--Athena
o STEEL BREEZE—You Don't Want Me Anymore B
© GLEMM FREY-The One You Love B
© RED SPEEDWAGOR—Sweet Time B
o TARE CAIN-Holdin’ On X
© RAY PARKER 3R.—Let Me Go X
© SHOOTING STAR—Where You Gonna Run X
© JOSIE COTTON—He Could Be The One X
© DON HENLEY—Johnny Can't Read X
© OLIVIA REWTON-JOHN—Heart Attack X
© THE MOTELS—Take The L X
© ARETHA FRAMKLIN-Jump To It X
© WWYNS—Raised On The Radio X
o KOOL & THE GANG—Big Fun X
© THE CLOCKS—She Looks A Lot Like You X
o ELWS COSTELLO—Man Qut 0f Time X
© THE GAP BASD—You Dropped A Bomb On Me X
® JOE MCKSON—Steppin’ Out X
© MOVING PICTURES—What About Me A
© BOBBY CALBWELL-All My Love A

WKXY-AM —Saraseta

Williosns D)
*k M M—Jack)knd Diane 12-10
(Continued on page 23)
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® Continued from puge 22

% MEN AT WORK—Who Can It Be Now 19-17

* JOAN JETT AND THE BLACKHEARTS —Do You Wanna
Touch Me 23-19

* NICOLETTE LARSON—1 Only Want To Be With You

21-24
* JERMAINE JACKSON—Let Me Tickle Your Fancy 30-
26

© RONNIE MILSAP—He Got You B

® DICKY GOODMAN—Hey £.T.X

® REO SPEEDWAGON—Sweet Time X

® JUICE NENTON—Break It To Me Gentty X

® SANTANA—Hold On A

® MICHAEL MURPHEY—What's Forever For A

© HUEY LEWIS AND THE NEWS~Workin' For A Livin' A
® QUVIA NEWTON-JOHN—Heart Attack A

® 38 SPECIAL—You Keep Runnin’ Away A

WSGA-AM—Savannah
(Ron Fredricks—MD)

ttﬂ]l[ GAP BAND-You Dropped A Bomb On Me 30-
1

- SYLVIA-Nobody 37-22

* DICKY GOODMAN—Hey E.T. 118

+* ALABAMA~Close Enough To Perfect 35-26

+ STEVIE WONDER—Ribbon In The Sky 40-29

®e TANE CAIN~Holdin’ On

@ OLIVIA NEWTON-JOHN—Heart Attack

® NEIL DIAMOND —Heartlight

® RICK SPRINGFIELD—I Get Excited A

® AIR SUPPLY—Young Love A

® PAUL CARRACK—| Need You A

WSGF-FM—Savannah
().P. HUNTER-MD)
% JOAN JETT AND THE BLACKHEARTS - Do You
Wanna Touch Me 14-8
5 LAURA BRANIGAN=Gloria 18-10

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-

cate local stations have option of

broadcast time and dates.

Sept. 10-12, Fleetwood Mac, part two, Off
The Record, Westwod One, one hour.

Sept. 10-12, Lee Greenwood, Live From Gil-
ley's, Westwood One, one hour.

Sept. 10-12, Donna Summer, part two, Spe-
cial Edition, Westwood One, one hour.

Sept. 10-12, Rock Year 1971, The Rock
Years: Portrait Of An Era, Westwood One, one
hour.

Sept. 10-12, Van Halen, the Source, NBC, two
hours.

Sept. 10-12, Brenda Lee, Weekly Country
Music Countdown, United Stations, three hours.

Sept. 10-12, the Monkees, Dick Clark’s Rock
Roll & Remember, United Stations, four hours.

Sept. 11, Jerry Jeff Walker, Tommy Over-
street, Silver Eagle, ABC Entertainment Net-
work, 90 minutes.

Sept. 11, Donald 0'Connor, Walt Disney mu-

By ROBYN WELLS

NEW ORLEANS—Television ads
should be “provocative and memo-
rable so that you can induce people
to tune in to your station. But if you
don’t live up to what you promised
in the spot, it’s going to be very diffi-
cult to get people to sample the sta-
tion twice.” That was the advice of
Chuck Blore of Chuck Blore & Don
Richman Inc. during a nuts and
bolts promotion session Monday at
the National Assn. of Broadcasters
programming convention.

Blore endorsed *‘clusterbuster”
spots, those which can stand out the
most in a positive way during a clus-
ter of commercials and convince the
viewer to listen to the station. *"Most

NAB Conference ‘82
‘Provocative’ TV Ads Are Urged

acquisitive marketing strategy. Re-
tentive promotions, such as on-air
contests and music sweeps, are used
to maintain an audience and in-
crease average quarter hour listen-
ing. Acquisitive promotions, such as
tv spots, bumper stickers, billboards,
community service projects, and di-
rect mail. are used to induce sam-
pling of the station and increase the
cume.

Large market stations gencrally
lean toward audience promotions,
including external advertising and
on-air contests and program infor-
mation. Conversely, sales promo-
tions arc generally more important
for small market stations.

A particularly effective public
service promotion for WBWRB

people in your market don’t listen to @ Bloomington was “Bar Wars.,”

your station, so your only access to
them is through promotion and ad-
vertising,” he said. “Take a back to
basics approach. Your ads should be
seductive, something that the au-
dience can relate to and believe in”
The bulk of the session was de-
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which raised more than $9.000 for
muscular distrophy. People trav-
clled to nine bars on different nights,
collecting signatures at each site.
Those with all the signatures became
“Red-Eye Knights.™ A dollar cover
charge was collected at cach bar,
with all the proceeds going to the
charity.

Other points brought out during
the session included:

® Promote frequency position on
the dial.

® (Cross-promote whenever pos-
sible, but do not let advertisers’ logos
overshadow the station’s call-letters
on bumper stickers or club cards.

® Make a long-term investment by
tying in with cable tv. while the ad
rates are low.}_

* THE GAP BAND-You Oropped A Bomb On Me 22 13
* AFLOCK OF SEAGULLS—1 Ran 26-17

* GLENN FREY—The One You Love 30-19

®o RICK SPRINGFIELD—-| Get Excited

oo THE WHO-Athena

® JUICE NEWTON—Break it To Me Gently B

© THE WHO—Athena B

© RANDY MEISNER—Never Been In Love B

® STEEL BREEZE-You Don’t Want Me Anymore B

® FLEETWOOD MAC—Gypsy B

® JOE JACKSON-Steppin’ Out A

© KENNY LOGGINS WITH STEVE PERRY—0Don't Fight it
A

® SHALAMAR-I Can Make You Feet Good A

® RUSH—New World Man A

® ABC—The Look Of Love X

® DICKY GOODMAN—Hey E T. X

© HUEY LEWIS AND THE NEWS—Workin' For A Lvin' X

© GRAND MASTER FLASH AND THE FURIOUS FIVE-The
Message X

WRBQ-FM—Tampa
(Pat McKay—MD)
* % JOHN COUGAR--Jack And Diane 2 1
* % MEN AT WORK—Who Can It Be Now 1710
* AFLOCK OF SEAGULLS—I Ran 21 16
* SYLVIA—Nobody 22-17
* MICHAEL McDONALD—| Keep Forgettin’ 20 18
oo ARETHA FRANKLIN—Jump To It
oo FLEETWOOD MAC—Gypsy
® THE ALAN PARSONS PROJECT—Eye In The Sky A
® RiCK SPRINGFIELD—I Get Excited A
© LAURA BRANIGAN-Gloria A

WSEZ-FM—Winston-Salem
(Bob Mahoney—MD)
* % CHICAGO~Hard To Say I'm Sorry 1-1
% JOHN COUGAR—Jack And Diane 8-4
* MEN AT WORK—Who Can It Be Now 13-10
* JACKSON BROWNE—Somebody's Baby 17 13
* KIM CARNES—Voyeur 23-17
o JOE JACKSON-Steppin’ Out
oo FLEETWOOD MAC—Gypsy
L] gENNV LOGGINS WITH STEVE PERRY—Don't Fight It

© JUICE NEWTON—Break it To Me Gently B

® REQ SPEEDWAGON—Sweet Time B

® STEEL BREEZE—You Qon't Want Me Anymare B

® EVELYN KING—Love Come Down A

 ROBERT PLANT~Burning Down One Side A

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

© RAY PARKER JR.—{ et Me Go X

© WILLIE NELSON~Lel It Be Me X

© TANE CAINE—Holdin' On X

® ARETHA FRANKLIN—Jump To It X

® THE MOTELS-Take The L X

® KANSAS—Right Away

You can make a
world
of difference.

INTERNATIONAL
SERVICE AGENCIES

4733 BETHESDA AVE .0
BETHESDA. MD 20814

sicals, “42nd Street,” Musical, Watermark,
three hours.

Sept. 11-12, John Entwhistle, Henry Kiltz, Pe-
ter, Paul & Mary, Soundtrack Of The 60s, Water-
mark, three hours.

Sept. 12, David Johansen, Paul Carrack with
Nick Lowe, BBC Rock Hour, London Wavelength,
one hour.

Sept. 12, Jon Anderson, King Biscuit Flower
Hour, ABC Rock Radio, one hour.

Sept. 12, “Drunk & Crazy," Silver Eagle Sum-
mer Special, ABC Entertainment Network, 90
minutes.

Sept. 13, Les Brown, Music Makers, Nar-
wood, one hour.

Sept. 13, Roy Clark, Country Closeup, Nar-
wood, one hour.

Sept. 13, Great Bass, Continuous History Of
Rock And Roll, Rolling Stone Productions, one
hour.

Sept. 17-18, Source Music Magazine, NBC.

Sept. 17-19, Joe Walsh, the Source, 90-min-
utes.

Sept. 17-19, Con Hunley, Weekly Country
Music Countdown, United Stations, three hours.

Sept. 17°19, Olivia Newton-John, Dick Clark's
Raock, Roll & Remember, United Stations, four
hours.

Sept. 17-19, Heart, Off The Record, West-
wood One, one hour.

Sept. 17-19, Taste Of Honey, Special Edition,
Westwood One, one hour.

Sept. 17-19, Bobby Goldsbero, live From Gil-
ley's, Westwood One, one hour.

Sept. 17-19, Genesis, In Concert, Westwwod
One, one hour.

Sept. 17-19, Smokey Robinson, Budweiser
Concert Hour, Westwood One, one hour.

Sept. 17-19, Rock Year 1972, The Rock
Years: Portrait Of An Era, Westwood One, one
hour.

Sept. 17-19, John Lennon, Rock And Roll
Never Forgets, Westwood One, one hour.

Sept. 17-19, Joe Walsh, the Source, NBC, 90-
minutes.

Sept. 18, John Andersen, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Sept. 18, America, Star Session, ABC FM Net-
work, 90 minutes.

Sept. 18-19, Judy Collins, Timothy Leary, Roy
Orbison, Soundtrack Of The 60s, Watermark,
three hours.

Sept. 19, Flock Of Seagulls, Boomtown Rats,
BBC Rock Radio, London Wavelength, one hour.

Sept. 19, John Waite, Axe, King Biscuit Flower
Hour, ABC Rock Radio, one hour.

Sept. 20, Pat Benatar; Chrissie Hynde, Char-
lotte Caffey (the Go-Go's), Inside Track, DIR
Broadcasting Network, 90-minutes.

Sept. 20, Peggy Lee, Music Makers, Narwood,
one hour.

Sept. 20, Terri Gibbs, Country Closeup, Nar-
wood, one hour.

Sept. 20, World Wide Rock, Continuous His-
tory Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

Sept. 24-26- Blue Oyster Cult, Aldo Nova Live,
the Source, NBC, two hours.

Sept. 2426, Eddie Money, the Source, NBC,
90 minutes.

Sept. 24-26, .38 Special, Off The Record,
Westwood One, one hour.

Sept. 24-26, Jermaine Jackson, Special Edi-
tion, Westwood One, one hour.

voted to the effectiveness of various
types of promotions, presented by
moderators Alan Hay of WBWB
Bloomington, Ind. and Dr. Susan
Tyler Eastman of Indiana Univ.

In order to target a promotion ef-
fectively. a station must first deter-
mine whether to use a retentive or

_ Vox Jox__

® Continued from page 16

duced two independent documen-
taries ftor television. The first,
“Rikers Island Youth Detention
Center.” aired Friday (3) on the Joe
Franklin Show in New York. The
second, “Neonatology,” will air on
the talk show program in October.

Renee, who joined BLS in 1972
and hosts the midnight to 5 a.m. slot,
says her involvement in film is part
of a reassessment of her career goals.
“My background is in television,
and at this point, the future for air
personalities at the station can be
very stymied. So [ see the projects as
the catalyst for more independent
film work.™ The documentaries,
which are 10 minutes long, took
seven months to complete at a cost of
$1.500.

*x K K

WOTW-FM Nashua, N.H. music
director Jomas Zoller promises to
“pick up the musical pace™ of the
station’s contemporary Christian
format during his afternoon drive
show. “We’re going afler the kids
with an assortment of Christian rock
and pop product,” says Zoller, who
joined the station last month from
WUNH-FM, a college outlet in
nearby Durham,N.H. “There’s a de-
finite way we can hold our 18-34
core and still bleed the uptempo
stuffin gradually.” He adds that new
product on the Sparrow, Word. Ben-
son and Priority labels is “going to
make it easy for us to shift into
higher gear.”

*x K K

At AC/WFNY Racine, Wis., Lou
Bruno is on mornings, Dave Garland
is handling afternoons and Jerry
Grimmer is doing evenings. Week-
end personalities are Gene Miller,
Lee Adams and Dave Allen.

... Chuck Geiger joins KSAS Kan-
sas City as assistant program direc-
tor and afternoon drive man. He was
at KPKE Denver. Also at KSAS,
evening man Mike White is the new

music director_ o
www.americanradiohistorv.com

| CURRENT AND CLASSIC
AIRCHECKS!

Currentissue # 29 features KiIS/Rick Dees
KUTE/Charlie Fox, KFMB/Hudson &
Bauer. KOME/Dennis Erectus. KFRC/
Shannon O'Brien, WLS & WBBM-FM from
Chicago, KIKI & KKUA & KDUK from Hono-
lulu. 90-minute cassettes. $5.50

Classic issue #C-22 features WCFL/Ron
Britain-1966, KCBQ/Bobby Ocean-1971
KFRC/Charlie van Dyke-1970, KHJ/Real
Don Steele-1971, Y100/ Larry McKay-1973.
WMYQ/Roby Yonge-1973, and WAPE/
Greaseman-1981 Cassettes. $10.50

CALIFORNIA AIRCHECK

| Box 4408
I San Diego, CA 92104

“RADIO PLACEMENT”
If you are currently employed, but thinking
of improving your position, or if you are "'in
between and looking,” NBTC can help. We
specialize in placing qualified D.J.s, news
people, sports, P.D.s, sales and manage-
ment. For confidential details, including
registration form, enclose $1.00 postage
and handling to
NATIONAL BROADCAST
TALENT COORDINATORS
Dept L, P.O. Box 20551
Birmingham, AL 35216
(205) 822-9144 i

! EMBROIDERED EMBLEMS [

I We make emblems for the broadcast in '
' dustry. Promote your station with low-cost, |
high-quality emblems. Will be the hottest
| items your station has to offer. Will outlast I

any T-Shirt or sticker
FIREBALL MGMT. |
P.O. Box 588
| Freeport, NY 11520 |
L (516) 223-1244 l

MEDIA JOB HUNTING?
SUBSCRIBE TO:
MEDIA WRITE!

FOR AVAILABLE MEDIA JOB ANNOUNCE-
MENTS WRITE

MEDIA WRITE

P.O. Box 56221
Washington, D.C. 20011

it ADDRESS ALL ADS: JEFF SERRETTE
poiton powe 2 (5 .t
) Posﬂp n ﬂac’ml 223-'i524°'||5in‘nlz_l8hw|. Use any vynnior
Available cradit card when calling in your advertisement.

- Services 1

. $30.00 per inch & :-| PAYMENT MUST ACCOMPANY ORDER i
I Name

WE ACCEPT | address

ALL MAJOR L Gy . Z,p !

CREDIT CARDS 1
| Telephone
=0

BLACK AND URBAN
MUSIC PROGRAMMERS . . . .

Would you like to take your listeners to
Hollywood?

Would you like to take them backstage with
some of the hottest names in show
business?

If it sounds good to you, then you're ready
for the hottest new syndicated show in
radio. It's RADIOSCOPE: THE ENTER
TAINMENT MAGAZINE OF THE AIR

and it's yours FREE—no strings attached

Sound good? Write

LEE BAILEY PRODUCTIONS
5664 Raber Street, Los Angeles, CA. 90042
Or Call: (213) 256-2778

advosdaT11g '¢g6t ‘LI Y3dWILH3S

[ ATTENTION
URBAN & BLACK MUSIC DJ'S

Why not give listeners the news, artist bios
and inside info they really want?

Why just give time, temps and sports scores?

Why not talk about
- The Isley Brother who died
- Why Rick James changed his name
- How Ray Parker got filthy rich by age 16
All that and much more!! For your free
| sample, write
THE LPJ LETTER
314 W. 70th St.
Los Angeles, CA 90003

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios, Monthly
Calendar, Country Trivia. We do thz
research! You sound informed! Send

for FREE sample

Inside Country
6000 Fulton Ave.. Suite 12-B
Van Nuys, CA 91401

COUNTRY CONSULTANTS

Is your competition on automated or live
assist FM using a syndicated music service?
They are extremely vuinerable! Your full-
time AM signal can win with my country
format
Bill Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104
(213) 791-4836

POSITION WANTED

PROGRAM DIRECTOR |

Air personality. Major market experience
in Denver, Salt Lake, San Francisco
Family man looking for a medium market
station. Available in September.

RENO HURSH
Box 922 Finley, CA 95435
(707) 263-1468

JOBS AVAILABLE

News/Public affairs director. BA. degree
required in broadcast journalism for public
radio station. Two years radio news ex
perience. Salary: $13,920. Teach one news
class per year. Send audition tape, grade
transcript. resume and three letters of
reference to WMRA-FM, James Madison
University, Harrisonburg, VA 22807. J.M.U
15 an equal opportunity/affirmative action
employer
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By DOUGLAS E. HALL

TOp TI'CICkS NEW ORLEANS-—To call out or decision making,” he advised. He

ARTIST—Title, Label not to call out could well have been a alsosaid that (_irawing the sample for

' question posed after two Monday the research i1s most important. “It

BILLY SQUIER-Emotions In Motion, :vas BILLY SQUIER—Everybody Wants You, ‘V\ITEE;‘(? se§sions at Fhe NAB Radio Program- must agree with your station’s im-
Capitol Capitol w ming Contference here. age.”

N : In the first meeting, Jim Fletcher Cagle. in his AM scssion. gave a
2 2 |10 | ROBERT PLANT—Pictures At Eleven, Swan Song 2 5 2 | BAD COMPANY-—Electricland, Swan Song of the University of Georgia and pep talk to AM programmers. “You
3 10 | FLEETWOOD MAC-Mirage, Warner Bros. 3 7 | 2 | JOHN COUGAR-Jack And Diane, Riva/Mercury, Roger Wimmer, senior research need to be proud. Make your au-
4 | 4 |20 | JOHN COUGAR-American Fool, Riva/Mercury Polygram analyst ot Cox Communications, ex- dience proud. Stop hanging your

(Polygram) 4 6 7 | JUDAS PRIEST-You've Got Another Thing Coming, tolled the value of call-out research heads. The future is AM. The future
5 6 | 3 | BAD COMPANY—Rough Diamonds, Swan Song Columbia and the 106-page book on the sub- is not AM stereo, but the future is the
6 5 {12 | EDDIE MONEY—No Control, Columbia (EP) 5 2 | 11 | EDDIE MONEY—=Think I'm in Love, Columbia ject they’ve written for the NAB. promotion of AM stereo.”
71 7 |11 | MEN AT WORK-Busingss As Usual, Columbia 6 |11 8 | FLEETWOOD MAC-Gypsy, Warner Bros. Followiqg that session, KFRC Cagle argued that AM brought its
8 | 8 | 5 | STEVE WINWOOD-Talking Back To The Night, 71 4 6 | JACKSON BROWNE—Somebody's Baby, program director Gerry Cagle, dis- problems on itself through heavy
B _ ) _ Asylum (45) cussing the problems AM faces  commercial loads, lying to its listen-
910 [ 5 iglIJNDTRACK-Fast Times At Ridgemont High, 8 136 | 2 | THE WHO—Athena. Warner Bros against FM, put down call-out re- ers and editing records down to
ylum ' ) search with the comment, “Actives ? g
10 | 9 | 9 | JUDAS PRIEST-Screaming For Vengeance, 9 m RUSH—New World Man, Mercury lead the world. It would be passive make room for commercials.
Columbia 10 | 3 | 10 | ROBERT PLANT—Burning Down One Side, Swan to rescarch the passives. [ don’t be- “FM isn’t hip anymore. The music
11 |12 | 5 | SANTANA-Shango Song lieve in any kind of research. If you is equal. AM sounds better. The dis-
12 | 11 |17 | A FLOCK OF SEAGULLS-A Flock Of Seagulls, Jives | 11 | 15 | 10 | ROBERT PLANT—Worse Than Detroit, Swan Song want to know about music, hang out cerning can’t tell the difference.
Arista 12 | 12 | 6 | STEVE WINWOOD—Still In The Game, Island in bars and see what’s being  Don'tbelieve the old wives tale that
13 | 14 | 3 | DON HENLEY~-| Can't Stand Still, Asylum 13 |17 | 2 | KENNY LOGGINS AND STEVE PERRY—Don't Fight punched up (on the jukeboxes) and M hasa better signal. Since when is
14 | 17 | 19 | .38 SPECIAL-Special Forces, A&M It, Columbia check singles sales.” audio fidelity the concern of the 18-
15 | 30 | 2 | RUSH-New World Man, Mercury (12 inch) 14 | 9 |15 | .38 SPECIAL—Chain Lightning, A&M Even Fletcher cautioned against ko Xyl Vs Level [nsmid

anyone at a rock concert call for bet-

16 m THE WHO-It's Hard (Warner Bros.)

15 | 21 | 9 | THE ALAN PARSONS PROJECT—Eye In The Sky, substituting the results of call-out re- 3o
e EIEiTnEeSTeo:‘y'gHE\tNCDO-A" The Best Cowboys Have Anista search for a gut feeling. “There are o SEpmRio,; o3 argued,
’ : i ” he said. Despite all of these statements,
18 | 25 | 3 | JOHNNY VAN ZANT BAND-Last Of The Wild Ones, | 16 | 8 | 18 | A FLOCK OF SEAGULLS—I Ran, Arista no magic numbers,” he sai ol i o T AR e
) ) _— ) . gle did say that stations must
Polydor 17 | 45 | 9 | ROBERT PLANT-Pledge Pin, Swan Song Bobby Christian, program direc- lower their expectations. “Find the
19 | 16 | 8 | SPYS-Spys, EMI/America 18 | 42 | 2 | STEVE WINWOOD-Valerie, Island tor of WXKX Pittsburgh, who mod- et
o (HIELL ~ audience that is available and pro-
Q|20 |19 |12 | REO SPEEDWAGON-Good Trouble, Epic 19 | 16 | 8 | EDDIE MONEY-Shakin', Columbia aEiiedl (e sesion o Erliom 05 ram to it,” he said. “Program better
E 21 [ 18 | 7 | URIAH HEEP-Abominog, Mercury ) ! ‘ search. advocated its use. “"We test %or the lo. B ’ .g[ \ Bein-
S 122 |2 | 6 | GEORGE THOROGOOD—Bad To The Bane, eMI. | 0 | 53 | 8| SPYS=Dont Run My Life, EWlAmerica everything we play,” he noted, lved in the community. Put dow
o America ' 21 | 39 | 10 | THE GO-GO'S—Vacation, |.R.S. Christian explained that oldies are volved in the community. Ul cown
- ‘ . . . ) a five-year plan for your radio sta-
=123 |20 |10 | CROSBY, STILLS AND NASH-Daylight Again, 22 m DON HENLEY—Dirty Laundry, Asylum tested two to four times a year and Ym0 it with 5 Nomeiy b
@ Atlantic 23 | 13 | 15 | THE CLASH=Should | Stay Or Should | Go?, Epic records ‘dha‘ ‘hcls‘a“o" ‘S.“"df’l'“‘{l'“g something you cannot buy Eveyry-
o | 24 | 23 |13 | THE ALAN PARSONS PROJECT—Eye In The Sky, . are tested too. “I'm surprised at how L i &
o2 Arista 2 | /V‘VS’;H;N ZEVON—Let Nothing Come Between You, many records people turn us on to,” 7€ wants instant success.
— 25 | 22 | 13 | GENESIS-Three Sides Live, Atlantic 2 20 | 13 | JoHN WAITE=Ch Chrvsali he added. , T
= |2 | 24 |15 | THE CLASH-Combat Rock, Epic 25 p LY SouleR Ea"gs' 'Iysa 'St, i Christian said he did not placetoo = &
|27 | 21 | 3 | KENNY LOGGINS & STEVE PERRY—Don't Fight It, | 26 6 QUIER—-Emotions In Motion, Capito much confidence in checking record ot SRR L
u Columbia (45) 7|22 4 ?AmY Hi/agM:-Fast Times At Ridgemont High, salBs. If we ever did|believe in sales, ; \ O
UEJ 28 |27 |14 m:ﬁ]il:A{l}.{l;)SCRENSHAW—Marshal! Crenshaw, % | s . T:)RON?(;I YSY U"[; 400 Dot retuork it has less meaning now.” He ex- - .
. SUEy LEXRE) BRI LAes, WELmy lained that lower record sales have
= = ; p
&] 29 | 37 4 mr:]I))Y MEISNER—Never Been In Love, Epic (12 29 m TALK TALK—=Talk Talk EMI created a “smaller data base. Look
[4p] 30 31 4 JOAN JETT AND THE BUCKHEARTS—DO You 30 19 14 GENESIS—PaperIate, Atlantic over the Sl:gles sales. Who over 18
Wanna Touch Me?, Boardwalk (12 inch) 31|55 | 9 | NAZARETH-Love Leads To Madness, A&M by e 17 Siew Uesls &t ellowis,
el e ) I GG, L=y ey, il 32 | 27 | 7| THE LORDS OF THE NEW CHURCH—Open Your which cuts do you use?
32 | 39 | 14 | SURVIVOR-Eye Of The Tiger, Scotti Bros. Eyes, .RS. (A&M) Fletcher described call-out proce-
33 | 28 (13 | JOHN WAITE—ignition, Chrysalis 33 | 57 | 5 | GEORGE THOROGOOD—Nobody But Me, Capitol dures which require testing the
34 | 36 | 10 | NAZARETH-2 X S, A&M (12 inch) “hooks” of 30 songs in a six-minute
35 | 40 | 21 | THE MOTELS—AIl Four One, Capitol 34 | 35 | 3| SANTANA—Nowhere To Run, Columbia phone call. He also noted that pa-
36 | 32 | 24 | ASIA-Asia, Geffen 35 | 47 | 3| JOAN JETT AND THE BLACKHEARTS—Do You lieqce with research varies I‘rom one
37 | 34 | 11 | THE GO-GO'S—Vacation, I.R.S. Wanna Touch Me Boardwalk region 1o another.} “People in the
38 142 | 8 | SHOOTING STAR—I Wishes, Virgin/ Epic 3 | 43 | 2 | MICHAEL STANLEY BAND=In Between The Lines, Sowtih e e Pl 0 el
139 | 29 | & | JON ANDERSON—Animation, Atlantic EMI-America “People in the Northeast arc incred-
40 | 38 | 7 | TORONTO-Get It On Credit, Network 37 |ICCESED | THOMAS DOLBY—Europa and The Pirate Twins ibly impaticnt.
41 | 33 | 14 | GLENN FREY—No Fun Aloud, Elektra/Asylum | Capitol Wimmer told of using a thcater
42 | 41 | 24 | SCORPIONS—Blackout, Mercury 38 m JOE WALSH-Waffle Stomp, Asylum environment where 100 people are
43 m KENNY LOGGINS—High Adventure (Columbla} 39 m 38 SPECIAL—You Keep Runnin’ Away, ASM tested with SQO hooks. Wlmmer
44 | 48 | 2 | MICHAEL STANLEY BAND-M.SB. EMI-America 0 s stressed the importance of super-
45 | 49 | 3 | THE LORDS OF THE NEW CHURCH—Open Your 40 |ICTICNp | THE PAYOLAS—Eyes Of A Stranger, ASM vision of the callers in call-out re-  AM BOOSTER—KFRC San Fran-
Eyes, I.R.S. (12 inch) 41 | 44 | 13 | REO SPEEDWAGON—Keep The Fire Burning, Epic search. “Get them involved in the cisco program di.rector Gerry Cagle
46 |IZXCTD | STEEL BREEZE—Steel Breeze (RCA) 42 | 26 | 10 | REO SPEEDWAGON—Stillness Of The Night, Epic :;‘alk.s ab0u':n a l;nght future fo; :\hM
47 | 43 | 14 | AXE-Offering, Atco 43 | 23 | 20 | ASIA=Only Time Will Tell, Geffen . uring a Moncay session of the
48 | 46 |15 | THE STEVE MILLER BAND-Abracadabra, Capitol | 44 | 39 | 15 | THE STEVE MILLER BAND—Abracadabra, Capitol Role Playlng At NAB’s Radio P;:%:’.m G0 St
gl N [ A Rt el e s 45 | 14 | 15 | SURVIVOR-Eye Of The Tiger (The Theme From '
50 | 44 | 4 | STRAY CATS—Built For Speed, EMI-America ok 1o Soet Bros PD Workshops
46 | 10 | 13 | FLEETWOOD MAC—Hold Me, Warner Bros. NEW ORLEANS--Role playing
Top Adds 47 | 24 | 11 | CROSBY, STILLS AND NASH-Wasted On The Way, was the focal point of the lively
: Atlantic “Day In The Life Of A Large/Small =
1 | THE WHO=It's Hard (Warner Bros) 48 | 31 | 12 | APRIL WINE—Enough Is Enough, Capitol Program Director” sessions at the
It Hard Wamer BO% 49 | 32 | 11| DAVID JOHANSEN—Animals Medley, Blue Sky NAB Radio Programming Confer-
2 | KENNY LOGGINS—High Adventure (Columbia) 50 | 50 | 5 | JOURNEY—Only Solutions, Columbia ence Monday and Tuesday: '
Among the problem situations
3 | AEROSMITH—Rock in A Hard Place (Columbia) 51134 | 4 JOSIE COTION-He Could Be The One, Elektra p.d.s and general managers acted
4 | RUSH=New World Man (M ) 52 | 48 | 3 | SANTANA-Hold On, Columbia out in front of the attendees were:
~New World Man (Mercury 53 | 53 | 15 | THE SHERBS—We Ride Tonight, Atco handling a subordinate who was ac-
5 | ICE HOUSE—Primitive Man (Chrysalis) 54 | 38 | 13 | GLENN FREY—Party Town, Elektra/Asylum cepting t_Pa)'olﬂ; dlgcussllf}g lhehslﬁl-
_ : tion’s inferior sound quahity with the ;
6 | STEEL BREEZE—Steel Breeze (RCA) 555 | 9 JB(|)::S JEE(::;)IKTHE BLACKHEARTS —Summertime chicf engineer; and firing an em- Words and music by Patsy Maharam
—Sherri i ; ployee.
7| SHERRIFF—Sherriff (Capitol 5 | 40 | 8 | PETE TOWNSHEND—Stardom In Action, Atco T o wE meiEed
8 | KIM CARNES—Voyeur (EMI-America) 57| 41| 5| DURAN DURAN—Hungry Like The Wolf, Capitol by George Burns of George Burns
58 | 58 4 | HAIRCUT ONE HUNDRED—-Favourite Shirts, Arista Media Consultants, who outlined
9 | HUGHES/THRALL-Hughes/Thrall (Boulevard/ CBS) 59 | 18 | 20 | JOHN COUGAR-Hurts So Good, Riva/Mercury basic rules of management, inclqd- .
10 | NOVO COMBO-—Animation Generation (Polydor) (Polygram) ing establishing good rela}lons with
60 | 59 | 20 | THE MOTELS—Only The Lonely, Capitol employees, getting commitments to
. T . . . ; carry out plans, and making no ex- 645 Madison Ave., N.Y. 10022
A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations. cuse); n co?nmitmems e ngl kept. (212) 308-2636
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CAKE BREAK—Genesis lead singer Phil Collins, right, leads the sellout

crowd at Chicago’s Poplar Creek in a round of ‘‘Hzppy Birthday,” commemo-
rating WXRT’s 10th anniversary as a progressive rock station. Helping Col-
lins with the birthday cake, presented on behalf of Genesis and Atlantic Rec-
ords, are, from left, a member of the group’s road crew; Atlantic’s Rick
Sudakoff; WXRT p.d. Norm Winer; and WXRT general manager Seth Mason.

~ Pro-Motions |

WLIP Gears For Giveaway

The management of WLIP Ke-
nosha, Wis. would hate to sce the lo-
cal American Motors Corp. bite the
proverbial bullet. So the AC station
is giving away a 1983 AMC-Renault
Alliance later this month in an effort
to “give the car some visibility,” ac-
cording to music director David
McGrath.

Renault saved AMC by purchas-
ing its stock last year, and McGrath
notes that “if the car doesn’t take off.
it’s almost a certainty that AMC will
go under. so we wanted to do some-
thing that might help the company.”

Listeners registered at 20 partici-
pating sponsors during the 10-week
promotion, entitled “The Great
Giveaway,” for a shot at the keys to
the car, which is on display at Ralph
Nudi’'s AMC dealership 1in down-
town Kenosha.

* Kk %

An exclusive line of satin jackets,
T-shirts and jerseys emblazoned
with the WPLJ-FM New York logo
are now on sale in all “Terrific Guy”
departments at A&S stores in the
metropolitan area. To celebrate the
promotion, PLJ air personalities
made personal appearances last
week at seven of the chain’s stores,

signing autographs and distributing
free concert tickets, movie passes
and LPs. ., 4

KYTE Portland expects to draw
over 45,000 people Sept. 12 when the
country station hosts its fourth an-
nual “Freeday In The Country”
concert at the Estacada Timber Bow!
in Estacada, Ore. Lifesong artist
Ronnie Rogers headlines the six-
hour free show. ... When adult con-
temporary WHAM Rochester cele-
brated its 60th anniversary last
month, over 7,000 people jammed
local Roseland Amusement Park to
share a 300-pound cake and such
prizes as a trip for two to Disney-
land, a 1982 Suzuki motor bike and
the use of a deluxe motor home for a
week with free gas and grocery money
for a family of four. . .. Air talent and
executives from urban WIMO Cleve-
land Heights were recognized for
their public service last month at a
“Celebrity Brunch” hosted by the
National Association of Career
Women Civic Club. ... Contrib-
utors to Kamp K-Earth, a summer
camp found established by AOR
station RTH-FM Los Angeles, re-
ceived “I Sent A Kid To Kamp” T-
shirts for their donations,

LEO SACKS

YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

1. Alone Again (Naturaily), Gilbert
0'Sullivan, MAM

2. Long Cool Woman, Hollies, Epic

3. I'm Still In Love With You, Al Green, Hi

4. Baby Don't Get Hooked On Me, Mac
Davis, Columbia

5. Brandy (You've A Fine Girl), Looking
Glass, Epic

6. Back Stabbers, 0'Jays, Philadelphia
International

7. Rock & Roll, Part 2, Gary Glitter, Bell

8. You Don't Mess Around With Jim, Jim
Croce, ABC

9. Black & White, Three Dog Night, Dunhill

10. Saturday In The Park, Chicago, Columbia

POP SINGLES-20 Years Ago
1. Sheila, Tommy Roe, ABC-Paramount
. You Don't Know Me, Ray Charles, ABC-
Paramount
. Loco-Motion, Little Eva, Dimension
. Ramblin’ Rose, Nat King Cole, Capitol
. She's Not You, Elvis Presley, RCA Victor
. Breaking Up Is Hard To Do, Neil
Sedaka, RCA Victor
. Party Lights, Claudine Clark, Chancellor
. Things, Bobby Darin, Atco
. Teen Age Idol, Rick Neison, Imperial
. Vacation, Connie Francis, MGM
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e HERE IT IS — AND HERE IT COMES o

THE NEWEST PROGRAMMING CONCEPT
IN AMERICA
DELIVERED BI-WEEKLY ON 12" DISC

THE ALTERNATIVE PROGRAM

i

33-1/3 RPM
NOT FOR SALE

™

TIME 14:00
PER SIDE

SRADIO FREE AMERICA

FOR SERVICE WRITE ON STATION LETTERHEAD TO:
©RADIO FREE AMERICA RECORDS 8. TAPES
8508 RIO GRANDE BLVD. NW
ALBUQUERQUE. NEW MEXICO 87114
TELEPHONE (505) 897-0770

TOP LPs—10 Years Ago
1. Chicago V, Columbia
. Never A Dull Moment, Rod Stewart,
Mercury
. Big Bambu, Cheech & Chong, Ode
. Honky Chateau, Elton John, Uni
. Moods, Neil Diamond, Uni
. Carney, Leon Russell, Shelter
. Trilogy, Emerson, Lake & Palmer,
Cotillion
8. Live, Carlos Santana & Buddy Miles,
Columbia
9, Seven Separate Fools, Three Dog Night,
ABC/Dunhill
10. Greatest Hits, Simon & Garfunkel,
Columbia

TOP LPs—20 Years Ago
1. Modern Sounds In Country & Western
Music, Ray Charles, ABC-Paramount
. West Side Story, Soundtrack, Columbia
. The Stripper & Other Fun Songs, David
Rose & Orchestra, MGM
. Peter, Paul & Mary, Warner Bros.
. Roses Are Red, Bobby Vinton, Epic
. Pot Luck, Eivis Presley, RCA Victor
. The Music Man, Soundtrack, Warner
Bros.
8. It Keeps Right On A-Hurtin’, Johnny
Tillotson, Cadence
9. Ray Charles Greatest Hits, ABC-Paramount
10. Rome Adventure, Soundtrack, Warner
Bros.
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COUNTRY SINGLES—10 Years Ago

1. If You Leave Me Tonight I'ff Cry, Jerry
Wallace, Decca

2. When The Snow Is On The Roses,
Sonny James, Columbia

3. Here | Am Again, Loretta Lynn, Decca

4. Woman (Sensuous Woman), Don Gibson,
Hickory

5. I'm Gonna Knock At Your Door, Billy
“Crash” Craddock, Cartwheel

6. The Ceremony, Tammy Wynette &
George Jones, Epic

7.1 Can't Stop Loving You, Conway Twitty,
Decca

8. Bless Your Heart, Freddie Hart, Capitol

9. If You Touch Me (You've Got To Love
Me), Joe Stampley, Dot

10. This Little Girl Of Mine, Faron Young,
Mercury

SOUL SINGLES—10 Years Ago
1. Back Stabbers, 0'Jays, Philadelphia
International
2. Power Of Love, Joe Simon, Spring
3. Good Foot, Part 1, James Brown, Polydor
4. Everybody Plays The Fool, Main
Ingredient, RCA
5. Lookin’ Through The Windows, Jackson
5, Motown
. Starting All Over Again, Mel & Tim, Stax
. This World, Staple Singer, Stax
. I'm Still In Love With You, Al Green, Hi
. (They Long To Be) Close To You, Jerry
Butler & Brenda Lee Eager, Mercury
10. My Man Is A Sweet Man, Millie Jackson,
Spring

O 00~ o
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airplay reports.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

BLUE EYES WEEKS

Elton John, Geffen 7.29954 (Intersong, ASCAP) AT 1::1
WASTED ON THE WAY

Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy, ASCAP)

LOVE WILL TURN YOU AROUND

Kenny Rogers, Liberty 1471 (Lionsmate/Deb Dave/Briarpatch, ASCAP/BMI)
HARD TO SAY I'M SORRY

Chicago, Full Moon/Warner Bros. 7-2997%

(Double Virgo, ASCAP/Foster Freeze, BMI)

WHAT'S FOREVER FOR

Michael Murphey, EMI-America 1466 (Tree, BMI)

TAKE 1T AWAY

Paul McCartney, Columbia 18-03018 (MPL Communications, ASCAP)

ROUTE 101

Herb Alpert, A&M 2422 (Irving/Calquin, BM1)

EYE IN THE SKY

The Alan Parsons Project, Arista 0696 (Woolfsongs/Careers, BMI)

HOLD ME

Fleetwood Mac, Warner Bros. 7-29966

(Fleetwood Mac, BMI/Red Snapper, ASCAP)

'M THE ONE

Roberta Flack, Atlantic 4068 (Antisia, ASCAP)

LOVE OR LET ME BE LONELY

Paul Davis, Arista 0697 (Porpete/Clarence Scarborough, EMI)

YOU CAN DO MAGIC

America, Capitol 5142 (April/Russell Ballard, ASCAP)

BREAK IT TO ME GENTLY

Juice Newton, Capitol 9822 (Northern, ASCAP)

FOR YOU

Dionne Warwick, Arista 0701 (Garden Rake/Warner-Tamerlane, BMI/Entente/
Sweet Harmohy/WB, ASCAP)

| ONLY WANT TO BE WiTH YOU

Nicollette Larson, Warner Bros. 7-29948 (Chappell, ASCAP)

LET iT BE ME

Willie Nelson, Columbia 18-03073 (MCA, BMI)

| WILL ALWAYS LOVE YOU

Dolly Parton, RCA 13260 (Velvet Apple, BMI)

AMERICAN MUSIC

Pointer Sisters, Planet 13254 (RCA) (Ensign/Parker McGee, BMI)

EVEN THE NIGHTS ARE BETTER

Air Supply, Arista 0692 (Hall-Clement/Welk, BMi)

SOMEBODY'S BABY

Jackson Browne, Asylum 7-69982 (Elektra) (Jackson Browne/Kortchmar, ASCAP)
HE GOT YOU

Ronnie Milsap, RCA 13286 (Chriswood, BMI/Murfeezongs, ASCAP)

IF THE LOVE FITS WEAR T

Leslie Pearl, RCA 13235 (Michael 0'Connor, BMI/0'Connor, ASCAP)

TAKE ME DOWN

Alabama, RCA 13210 (Chinnichap/Careers/Irving/Down 'N' Dixie, BMI)

OH JULIE

Barry Manilow, Arista 0698 (Shaky, BMI)

| KEEP FORGETTIN'

Michael McDonald, Warner Bros. 7-29933 (Genevieve, ASCAP/Edzactly, BMI)
HEY BABY

Anne Murray, Capitol 5145 (LeBill/Unart, BMI)

THE ONE YOU LOVE

Glenn Frey, Asylum 7-69974 (Elektra) (Red Cloud/Night River, ASCAP)

UP WHERE WE BELONG

Joe Cocker And Jennifer Warnes, Island 7-99996 (Atlantic) (Famous, ASCAP/
Ensign, BMI)

THEMES FROM ET.

Walter Murphy, MCA 52099 (MCA, BMI)

PERSONALLY

Karla Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BMI)

YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU

Melissa Manchester, Arista 0676 (Snow/Body Electric/Warner-Tamerlane, BMI)

ABRACADABRA

The Steve Miller Band, Capitol 5126 (Sailor, ASCAP)

EYE OF THE TIGER

Survivor, Scotti Bros. 5-02912 (Epic)

(Holy Moley/Rude, BMI/WB/Easy Action, ASCAP)

AINT NOTHING LIKE THE REAL THING/YOU'RE ALL | NEED TO GET BY
Chris Christian, Boardwalk 7-11-149 (Jobete, ASCAP)

HEARTLIGHT

Neil Diamond, Columbia 38-03219 (Stonebridge/New Hidden Valley, ASCAP/
Carole Bayer Sager, BMI)

PLEASE BE THE ONE

Karla Bonoff, Columbia 18-03172 (Seagrape, BMI)

RIBBON IN THE SKY

Stevie Wonder, Tamla 1639 (Motown) (Jobete/Black Bull, ASCAP)

I'M NEVER GONNA SAY GOODBYE

gillly Preston, Motown 1615 (Transuniversal/Artie Butler, ASCAP/The Dreamerie,
M

LOVE'S BEEN A LITTLE BIT HARO ON ME

Juice Newton, Capitol 5120 (Bobby Goldshoro/House Of Gold, ASCAP/BMI)
NOBODY

Sylvia, RCA 13223 (Tom Collins, BMI)

ONLY THE LONELY

The Motels, Capitol 5114 (Clean Sheets. BMI)

THE DOCK OF THE BAY

The Reddings, Believe In A Dream 5-02836 (Epic) (Irving, BMI)
SARA

Bill Champlin, Elektra 47456 (JSH, ASCAP/Thickofit, BMI)

SEASONS OF THE HEART

John Denver, RCA 13270 (Cherry Lane, ASCAP)

PRETTY KITTY

George Fishoff, MMG 2-2 (The Moss, ASCAP)

ANY DAY NOW

Ronnie Milsap, RCA 13216 (Intersong, ASCAP)

| FOUND SOMEBODY

Glenn Frey, Asylum 47466 (Elektra) (Red Cloud/Night River, ASCAP)
BE MINE TONIGHT

Neil Diamond, Columbia 18-02928 (Stonebridge, ASCAP)

ROSANNA

Toto, Columbia 18-02811 (Hudmar, ASCAP)

ALWAYS ON MY MIND

Willie Nelson, Columbia 18-02741 (Screen Gems-EMI/Rose Bridge, BMI)

¢ Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
w Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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Video

NICE HAT DAVID—Enrico Banduccl owner/manager of San Franclsco
nightciub the Hungry i (left), tries his beret on Pacific Arts Video Records
president David Bean (right). Tom Cohen, center, served as producer/direc-
tor of the latest Pacific Arts release, *‘The Hungry i Reunion.” Performers who
got their start at the club in the *50s and '60s are shown in a 1980 reunion; the
Kingston Trio, the Limeliters, Jonathan Winters, Phyllis Diller, Bill Cosby and
others. Rare footage of Lenny Bruce in performance also appears on the tape.
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® Continued from page 6

O theatrical release also bothered
<« them.”

© Thus, faced with the mission of
= “marketing an original product
= whose first window was home
@ yideo.” Bean, who had started his
N career with Pacific Arts promoting
© the company’s audio records and
_- tapes, “began by adapting a lot of
— the techniques we learned in the
@ record business: a billboard on Sun-
% set Boulevard, for example, which
E actually increased our sales both in
Y terms of the flowthrough with our
Q. distributor there and then the sell-
o through at the stores.”

Tagged to the Nickelodeon store,
Bean says Pacific Arts was able to
monitor a corresponding burst of
sales at that area retailer while the
board was still up.

Convinced that video exposure
was itself even more important in
breaking the program, Bean says a
30-second tv ad. designed as a sy-
nopsis of the show, was supplied free
to any video or record store that
would purchase spots. A $600 rebate
toward covering spot costs was also
offered, in many cases covering most
or all the spot fees asked for the late
night ad positions favored by deal-
ers.

Results: In Boston, spots placed
around “Saturday Night Live” and
“SCTV” on Saturday night, fol-
lowed by spots next to a Sunday
night movie showing of “Blazing
Saddles” over an area station, trig-
gered a whopping 300% sales in-
crease the following week.

That ploy was further refined for
narrowcast tv promotion, which he
likens to radio when assessing the
role Warner-Amex’s MTV, Home
Box office, Showtime and other
cable/pay systems can play. A 60-
second ad run over MTV, tagged
with a toll-free 800 number for di-
rect orders, “sold a minimum of one
cassette, at $50 a pop, every time it
aired.”

Now Bean says Pacific Arts is eye-
ing the advent of actual video sin-
gles—released in a 12-minute video-
cassette configuration now on the
boards at Sony—as a development
that could be vital to both original
video programs and the music busi-
ness, likely to be an early program
source.”

Bean remains somewhat vague

8

Pacific Arts Eyes
New Programming

about Pacific Arts’ current projects,
beyond noting that they involve
“very familiar personalities” and
that one will be music-oriented, an-
other will combine music and com-
edy, and a third will be a comedy
program.

The core creative team remains
director Dear, writer/artist Bill Mar-
tin, who collaborated on “Elephant
Parts,” and, of course, Nesmith him-
self.

Bean anticipates continuing
changes in the face of the market.
“Elephant Parts” itself showed that
a videodisk or videocassette hit
might not translate to narrowcast
popularity, which, bean notes, has
seen cable systems less enthusiastic
than dealers have been.

And, while VCRs dominate the
current marketplace, Bean says “Pa-
cific Arts is very disk-oriented in our
thinking; we have a lot of faith in its
future, because of the price break to
the consumer. I saw an ad in the San
Francisco Chronicle offering the
RCA player for $199, and we're
seeing the LaserDisc units come
down to under $400 in some areas.
That's why we, at this point in time,
believe the disc will be the sell-
through item that will put a major
damper on rentals, if not end them
altogether.”

Only 4 counterbalancing break-
through in cassette costs could alter
that forecast, he believes.

For the short term, however, Bean
admits Pacific Arts is looking to in-
sure product flow by selectively ac-
quiring existing programming thrust
in terms of content. “We can only do
so many original productions in a
given year, and we have to provide
our distributors with product flow,”
he contends.

Thus, the company has already
acquired Bruce Brown’s classic surf-
ing film, “Endless Summer,” Louis
Malle’s highly acclaimed docu/
drama “My Dinner With Andre,”
and the “Hungry i Reunion,” a
documentary and variety special on
the famous San Francisco club. That
program does offer some “star”
identification in the presence of such
Hungry i graduates as Bill Cosby,
Jonathan Winters, the Kingston
Trio, Prof. Irwin Corey, the Lime-
liters, Jackie Vernon and the late
Lenny Bruce, seen in old film foot-
age.

Record Low Video Price Set
Paramount Announcement Highlights VSDA Confab

® Continued from page 1

Harris, who has criticized video
dealers for not stressing sales
strongly enough, said the company
moved 50,000 copies of “Star Trek
1,” so, “you know what our risk is on
this.” He described the move as an
industry test and indicated that per-
haps dealers could battle the illegal
duplicator market with stronger sale
price weaponry.

Aside from their overwhelming
approval of Paramount’s move, par-
ticipants in the dealer panel exhib-
ited a wide diversity of methods and
attitudes toward retailing. And
rental still overshadows sales.

Panelists were Morowitz; Jim
George, Home Video of San Fran-
cisco; Jack Grimes, Video Village of
Philadelphia; Linda Rosser, Enter-
tainment Systems of America, Phoe-
nix; and Robert Singer, ESA of
Denver. Seattle retailer/distributor
Weston Nishimura moderated.

Among the issues discussed was
standardized packaging. Morowitz
complained, “If I have shelf space
for 10 each of 100 titles and along
comes the odd-size package, that
manufacturer will receive an order
for only 60. Let them suffer. When
the package is bigger it cuts our
space.” He added that shipping and
storage are also affected.

Over and over, the value and ben-
efits of consumer clubs were dis-
cussed. Most dealers said they have
overcome deposit and club sign-up
problems through the use of credit
cards.

Video dealers seem divided on
whether to sell video games, but
Rosser offered one way to tie to-
gether hardware and software. Her
store offers club members Atari
units at $99 ($139.95 for non-mem-
bers). The store has 88 rental games
at $2 per rental not applicable to
purchase.

Advertising and promotion were
among the main topics of discussion.
As Morowitz put it, “Everybody
knows where the church is, but they
still ring the bell every Sunday
morning.” He stressed that dealers
must keep their names before the
public.

Video Shack mails out a coupon
offering $10 off any tape, $3 off any
disk. The chain is sales-oriented.
“We don’t want our clerks opening
with, ‘What would you like to rent
today? ”

Morowitz maintains a cross-refer-
ence log on movie stars and films as
an aid to collectors. “Our people are
schooled to look for cues. If a cus-
tomer wants ‘Main Event,” then we
have them look at other Streisand
films. We're after finding out their
tastes.”

Grimes attempts to smooth out
mid-week doldrums with a half-
price rental offer Tuesday through
Thursday. He said the move has not
killed off weekend business at all.

Rosser sends a card out three days
after a purchase thanking customers.
“I know what it means when I re-
ceive a hand-written note,” she said.

Newspapers still provide the best,

advertising vehicle, said George,
particularly for hardware. He told
dealers to set a monthly advertising
budget. “TV is our medium,” he ex-
plained. “Why not advertise at 2
a.m. when people might be sitting
there taping a movie?” Radio adver-
tising has not been useful, he said.
George’s Home Video store runsa
separate videodisk club. “We don’t
want the disk to be second cousin to
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tape.” Echoing him, Rosser reported
that “We do not push disk rental.”

How to dispose of merchandise
that is not moving? George, with
multiple Bay Area outlets, rotates it
around the chain, marking it down
to $19.95-849.95. “It’s up to each
store to merchandise the product off
the shelf.”

George believes independent
dealers can do the same thing by co-
operating with other dealers who are
not their direct competitors.

Games promotion was discussed,
too. Singer has hired high school stu-
dents to pass out pamphlets.

As for the videodisk, many dealers

are reporting increased activity.
Rosser, for example, got into this
area in November, 1981 with To-
shiba CED units at $249 and 10
disks. She added RCA units at $199
and a club, and now sells 800 disks a
month at one store and 600 at an-
other. “People buying videodisks
don’t even ask about price,” she re-
ported.

Home computers drew a mixed
response. Many dealers said they
were looking at this area, although
Grimes said he sees it as requiring a
separate store. “There’s a very big
margin, but your people have to
know the product.”

DALLAS—The Academy
Awards it wasn’t, but for America’s
organized video retailers the event
had all the trappings of Hollywood
brought to the Fairmont Hotel
here. Titles as disparate as “Casa-
blanca” and *“On Golden Pond”
vied with Pac Man and “Jane
Fonda’s Workout.”

Here are the winners and run-
ners-up in the first ever Video Soft-
ware Dealers Assn. sales and rental
awards, determined by a poll of re-
tailers.

“Casablanca” edgéd out “Mal-
tese Falcon” as most popular clas-
sic drama movie. “On Golden
Pond,” Henry Fonda’s last movie,

VSDA Holds First Awards Show

bested “Star Wars” as the most
popular current drama movie.
Most popular children’s classic:
“Wizard Of Oz”; classic musical:
“Sound Of Music,” beating “Fid-
dler On The Roof.” “Airplane”
easily took classic comedy; Olivia
Newton-John’s “Physical” was
most popular music performance,
and Jane Fonda’s exercise title
won in instructional program-
ming. Pac Man took the video
game category, while “Football
Follies” won the sports slot.
“Stripes” beat out “Arthur” in
the current comedy movie cate-
gory, while “Fame” out-balloted
“The Jazz Singer” and “Grease”
for current musical. EARL PAIGE

REGIONAL SALES REPS NAMED

More Thorn EMI Changes

NEW YORK —The recent restruc-
turing of Thorn EMI Video Pro-
gramming Enterprises (Billboard,
Aug. 28) involves not only the de-
parture of four executives but the
appointment of regional sales repre-
sentatives and a number of other
changes.

According to president Nick San-
trizos, Thorn is instituting a news-
letter to its dealers, a consumer/
dealer contest to increase store traf-
fic, a toll-free phone number for
promotion and ordering informa-
tion, an extensive co-op consumer
advertising program and about 30
new titles for the November/De-
cember selling period.

The company, involved in com-
puter as well as video software, has
also appointed Jay Press director of
market development and John

Smuda director of marketing and .
sales for home computer software.

The four regional sales reps, yet to
be appointed, will be responsible for
national distribution.

New titles from the company will
include “The Long Good Friday,”
“Evil Under The Sun,” “Goodbye
Emmanuelle” and a Billy Squier
concert. Dealers will be free to order
any of the new titles they want, with
no requirements that they take any
particular titles.

There are also 21 different games
available.

“We're a marketing-oriented en-
tertainment company, not just a
movie studio,” says Santrizos.

The *“You Cannes Do It” contest
will offer free trips to the Cannes
Film Festival for video dealers and
their customers.

Video Expo Will Feature
Seminars And Workshops

NEW YORK—Video Expo, a pro-
fessional video conference spon-
sored by Knowledge Industry Publi-
cations, will take place Oct. 18-22 at
the New York Passenger Ship Ter-
minal, 55th Street in Manhattan.

The conference features seminars
and workshops as well as various ex-
hibits and a “Video Theatre,” show-
casing programming from video art
to experimental narrative and docu-
mentary.

Workshops and technical sessions
cover such areas as packaging cable
programs for new marketplaces,
digital video, management skills,
production tricks, lighting, editing,
audio, combining other media with

video production and cable tv op-
portunities for broadcasters.

There are also seminars on video
as a training aid, post-production,
buying video equipment, script writ-
ing, set design and construction,
electronic editing, legal aspects,
budgets, test equipment, interactive
video, directing, using outside re-
sources, setting up a studio and
many more.

Registration costs vary depending
on the number of seminars and
workshops attended. For more in-
formation contact Knowledge In-
dustry Publications at 701 West-
chester Ave., White Plains, N.Y.
10604; (914) 328-9157 or (800) 431-
1880.
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LONDON PROSECUTOR'S DECISION

No Jail Terms Sought In Horror Case

LONDON-Following the confis-
cation of a batch of horror-film
videocassettes here, the director of
public prosecutions has decided
against seeking prison sentences or
hefty fines for the distributors in-
volved in handling what are known
locally as “nasties.”

He has, instead, opted for pro-
ceedings in a lower court under Sec-
tion Three of the Obscene Publica-
tions Act, which carries penalties of
forfeiture and destruction of the of-
fending software. Had he gone
ahead under Section Two, which re-
quires a full trial by jury, the distrib-
utors could have been charged with
publication of an obscene article
and, if found guilty, jailed.

Proceedings against the first of
five films, “Driller Killer,” started
last week. In the film, a man is mur-
dered by having an electric drill
pushed through his skull.

The distributor involved is Vipco.
Other films to be examined by mag-
istrates are: “I Spit On Your Grave,”
in which a girl avenges her gang

Viacom, VCA Decide
Not To Join Forces

NEW YORK-—Viacom Inter-
national and Video Corp. of
America (VCA) have decided
not to merge, in spite of previous
reports that they would.

The companies state that “due
to their inability to reach agree-
ment on the definitive contract to
merge VCA into Viacom,” both
have decided to terminate
merger discussions. The state-
ment emphasizes that “this in no
way affects the existing or future
business relationships between
VCA and Viacom’s Showtime
and Cable Health Network.”

rape by mutilating her assailants
before killing them; “S.S. Experi-
ment Camp,” centering on concen-
tration camp sadism: “Cannibal
Holocaust,” publicity-blurbed here
as “the ultimate terror movie”; and
“Death Trap.”

The software was originally taken
from shops in the London area, with
confiscations said to be worth
$550,000 at retail price.

The director of public prose-
cutions is not prepared to give rea-
sons for the decision to go ahead un-
der the “lesser” section of the
Obscene Publications Act, but that
decision has upset many prominent
people anxious to rid the booming
video market of material which they
feel exploits obscene and violent be-
havior.

A further fear here is that, with a
series of individual court hearings
against the video packages involved,
the cassettes will go “underground”
and prove an irresistible lure to
video pirates.

As a result of the first of what are
seen as test cases, All 590 copies of
“Driller Killer” and “Death Trap,”
together with master tapes, were or-

LaserVision
Set In Germany

HAMBURG-—PhilipsLaserVision
videodisk players and software will
be in the West German shops at the
end of September this year.

Despite the reportedly discourag-
ing progress of the U.K. launch, now
three months old, which has been
hampered by lack of availability on
many software titles, the company
expects to present a catalog of 81 ti-
tles when it demonstrates the system
at this summer’s Dusseldorf Hi Fi
Video Fair 1982.

dered to be destroyed.

But a representative of the direc-
tor of public prosecutions said the
request for forfeiture and destruc-
tion would not dictate the course of
future prosecutions, which could
well be under section two and its
much heavier penalties.

Of “Driller Killer” he said: “It is
an extravagance of gory violence. It
is violence of the most sickening na-
ture.”

Distributor Vipco agreed not to
distribute any further packages of
the two software items, and its law-
yers said: “This is a reputable com-
pany handling films in good faith. It
did not know where the line should
be drawn.”

The case won’t affect the thou-
sands of copies of the films already
sold to private individuals.

PETER JONES

Who Tour Video
Rights To Fox

NEW YORK - Twentieth
Century-Fox’s Telecommuni-
cations Division has acquired ex-
clusive worldwide television and
home video distribution rights to
the “farewell concert tour” by the
Who. The tour begins Sept. 22
and continues through mid-De-
cember.

According to Andrew Wald,
Fox Pay Television president,
Fox has acquired distribution
rights for pay tv, commercial tv,
syndication, videocassette and
videodisk. One of the group’s
concerts will be taped during the
tour for Fox.

The pact represents first tele-
vision exhibition, with further in-
formation on playdates to be an-
nounced later.

This listing of video releases Is designed to
ble wholesalers and retailers to be up-to-
dste on avallable new product. Formats In-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the sug-
gested list price of each title is glven; otherwise,
“No List" or “Rental” is indicated. All informa-
tion has been led by the f
or distributors of the product.

BEYOND DEATH'S DOOR
Tom Hallick, Howard Platt, Jo An Harris,
Melinda Naud
Beta & VHSVCI 7009 ....................... $54.95
BLOOD OF DRACULA’S CASTLE
John Carradine, Paula Raymond, Alex
D’Arcy, Robert Dix
Beta & VHSVCI 1014 ..o $49.95
BLOW OUT
John Travolta, Nancy Allen
Beta & VHS Warner Home Video 26011 $60.00

DEATHWISHII
Charles Bronson, Jill Ireland, Vincent
Gardenia, Anthony Franciosa
Beta & VHS Warner Home Video 26032 $70.00

DEATHTRAP
Michael Caine, Christopher Reeve,
Dyan Cannon
Beta & VHS Warner Home Video 11256 $70.00
FOUR FRIENDS
Craig Wasson, Jodi Thelen, Michael
Huddl im Metzler, Reed Birney
Beta & VHS Wamer Home Video 26033 $60.00

THEHAND
Michael Caine
Beta & VHS Warner Home Video 22016 $60.00
IPHIGENIA
Irene Papas, Costa Kazakos, Tatiana
Papamoskou
Beta Columbia Pictures/RCABCF 3115 $59.95
VHSVCF 3115 .o $69.95

LAND OF THE MINOTAUR
A

Id Pl Peter Cushing, Luan
Peters, Nikos Verlekis
Beta& VHS VCI 1066 .............ccoeeee. $49.95
NICE DREAMS

Richard '’ Cheech’” Marin, Tommy

Chong, Evelyn Guerrero, Stacy Keach
Beta Columbia Pictures/ RCA BE 10456 $84.95
VHSVH10456..........coeeveieeeee $84.95

New Releases

PRINCE OF THE CITY
Beta & VHS Warner Home Video 22021

A/B ittt $90.00
THE PURPLE TAXI
Fred Astaire, Charlotte Rampling. Peter
Ustinov
Beta Columbia Pictures /RCA BQF 8650 $59.95
VHSVAFB650......ccccooerrreeen $69.95

A RAISIN IN THE SUN
Sidney Poitier, Claudia McNeil, Ruby
Dee
Beta Columbia Pictures /RCA BE 10473 $59.95
VHSVH 10473, §59.95

RETURN OF THE SECAUCUS 7
Mark Arnott, Gordon Clapp, Maggie
Cousineau-Arndt
Beta Columbia Pictures/ RCA BPS 2700 $59.95
VHSVPS 2700, ..ce.voeeieereeaecene e $59.95

THREEDAYS OF THECONDOR
LV Paramount Home Video LV8803 ... .. $29.95

THUNDERBOLT & LIGHTFOOT
Beta & VHS C8S-Fox Video................. $59.98

TICKET TO HEAVEN
Nick Mancuso, Meg Foster
Beta MGM /UA Home Video MBROO1 50 .Rental
VHS MVROO150........oevieiieeeee e Rental

TIME BANDITS
John Cleese, Sean Connery, Shelley

Duvall
LV Paramount Home Video LV2310 ...... $29.10

THE TIME MACHINE
Beta MGM/UA Home Video
MB600152
VHSMVB00152........oiiiiiinenene $59.95

TO CATCH A THIEF
Cary Grant, Grace Kelly
LV Paramount Home Video LV6308 ...... $29.95

TOM & JERRY CARTOON FESTIVAL,
VOL. 2
CED MGM/UA Home Video
MD100146
Beta MB400146 ..
VHS MV400146

TOM JONES
CED RCA SelectaVision ...........c.....cc.... $34.98

TOMMY
CED RCA SelectaVision ....................... $27.98

TRUE CONFESSIONS
Robert De Niro, Robert Duvall
CED MGM/UA Home Video
MD100145 ... $24.95

Beta MBB00145 ... $79.95
VHS MVB0O0145.. ..o $79.95

VIVA LAS VEGAS
Elvis Presley, Ann-Margret
CED MGM/UA Home Video
MD100T16 ..o
Beta MB600116 .
VHS MV600116

THE WATCHER IN THEWOODS
Bette Davis. Caroll Baker, David
McCallum, Lynn-Holly Johnson, Kyle
Richards, lan Bannen, Richard-Pasco
Beta & VHS Walt Disney...................... $69.95

BOB WELCH & FRIENDS
CED RCA SelectaVision ....................... $24.98

WESTSIDE STORY
LV 20th Century-Fox4519................... $39.95
WESTWORD

Yul Brynner
CED MGM/UA Home Video

MD100097
Beta MB600097
VHS MV600097

WHAT THE PEEPER SAW
Britt Ekland, Mark Lester, Hardy Kruger,
Lilli Palmer

Beta & VHSVCI7008 ........................ $54.95
WHOLLY MOSES
CED RCASelectaVision ....................... $21.98
WOLFEN
Albert Finney

Beta & VHS Warner Home Video 22019$60.00

WRONG IS RIGHT
Sean Connery, Katherine Ross, Robert
Conrad, George Grizzard, Henry Silva
Beta columbia Pictures/RCA 8E 10565.$79.95
VHSVH 10565.........coocoieenn, $69.95

THE YUM-YUM GIRLS
Judy Landers, Tanya Roberts, Barbra

Tylly, Michelle Daw
LV MCA Videodisc 28-010................... $29.95

To get your company’s new video re-
leases listed, send the foliowing infor-

= Title, Per , Distributor/
Manufacturer, Format(s), Catalog Num-
ber(s) for each format, and the Suggested
List Price (if none, indicate “No List” or
“Rental’’}—fo Bob Hudoba, Blliboard,
2160 Patterson St., Cincinnati, Ohlo 45214,

U.K. Is Strongest
Market For VCRs

LONDON-—Despite its reces-
sionary economic climate, Britain
has the world’s strongest market for
video recorders, according to a new
survey here.

Market research organization
Mackintosh Consultants says that
although Japan remains the biggest
VCR market, Britain is catching up
fast, with demand there now exceed-
ing that of the U S.

Trade deliveries here for the first
six months of 1982 rose by 135%
over the same period last year, and
although back-stock is rising, claims
the report, there still appears to be
“considerable demand” at retail
level.

One reason for the country’s swift
market expansion is that around
65% of all domestic VCRs are rented.
Others cited are the high num-

ber of software outlets, the popular
belief that British tv is of high qual-
ity and thus more attractive to
record, and the fact that in compari-
son with Japan or the U.S., Britain
has fewer tv stations broadcasting
for shorter periods.

The Japanese, who market some
90% of all VCRs made, have had to
cut ambitious capacity-expansion
programs and are now switching
their marketing emphasis away from
the U.S. toward the European market.

At the end of last year, world
stocks of video recorders stood at
around 4.5 million, representing
about five months’ demand at 1982
levels. But with production con-
sistently exceeding demand, Mack-
intosh Consultants believes back-
stocks could rise to as much as eight
months’ supply by year’s end.

Billboard -

Videocassette
Top 25 Rentals

Survey For Week Ending 9/11/82

These are most popular videocassette rentals, in both Beta and
VHS formats, compiled from a survey of retailers and wholesalers.

TITLE

Copyright owner, Distributor, Catalog Number

ON GOLDEN POND

Universal City Studios, inc., MCA Distributing Corp. 77008

Warner Brothers Pictures, Warner Home Video 72024

Warner Brothers Pictures. Warner Home Video 70004

Warner Brothers Pictures, Warner Home Video 72018

Columbia Pictures Industries, Inc.. Columbia Pictures Home

Columbia Pictures Industries. Inc. Columbia Pictures Home

b Century Fox. Vedeo 3037
2 2|12 STAR WARS
20th Century Fox Video 1130
3 9|14 ARTHUR
Orion Pictures, Warner Home Video 72020
4110 3 CAT PEOPLE
5/ 3|5 SHARKY'S MACHINE
6 (11| 3 TRUE CONFESSIONS
MGM/UA Home Video 800145
71 5| 9 RAGTIME
| Paramount Pictures, Paramount Home Video 1486
8 m CHARIOTS OF FIRE
9( 4] 5 GOLDFINGER
20th Century Fox Video 4595
10 m EXCALIBUR
119 3 DIAMONDS ARE FOREVER
20th Century Fox Video 4605
12|13 | 14 STRIPES
Entertainment 10600
13| 6 9 ABSENCE OF MALICE
Entertainment 10005
14 7|11 DRAGONSLAYER

15| 8|11 TAPS

Paramount Pictures. Paramount Home Video 1367

20th Century Fox Video 1128

Paramount Pictures, Paramount Home Video 1118
Universal City Studios Inc., MCA Distributing Corp. 71008

Paramount Pictures, Paramount Home Video 2310

Warner Brothers Pictures, Warner Home Video 61242

16 16| 3 DR. NO
20th Century Fox Video 4525
17 m ROCKY Il
CBS-Fox Video 4565
18) 18| 3 MAKING LOVE
20th Century Fox Video 1146
19| 24 | 14 BODY HEAT
The Ladd Co.. Warner Home Video 70005
20 m SOME KIND OF HERO
211 14| 11 PRIVATE LESSONS
20 12|14 TIME BANDITS
231719 SUPERMAN I
D.C. Comics. Warner Home Video 61120
24|15 7 PERSONAL BEST
25| 21| 16 HALLOWEEN I

Universal City Studios Inc. MCA Distributing Corp. 77005
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Video

SHORT WAITE—Chrys

alis artist John Waite has videotaped the single
“Change” off his debut solo LP “Ignition.” Left to right are Kort Falkenberg,
producer/writer/director; Peter Collister, director of photography; Waite; and

Kimberly Bellman, assistant director.

® On Target: “l don’t know any-
body who feels passionately about
the videos on the music channels.
Most of the stuff I see is very con-
servative, real formula entertain-
ment pablum.” Speaking is Joe
Rees, founder of San Francisco-
based Target Video, one of the most
well-known of the alternative video
firms. Target is already developing a
26-show television series, for broad-
cast or cable outlets, based on its
ideas, and a three month traveling
Target Video show is just beginning
in Europe.

Target Video began in order that
alternative music and performance
artists could get a hearing. Bands
that have been a part of Target proj-
ects include the Go-Go’s, the Clash,
Bow Wow Wow, Brian Eno, Mad-
ness, the Dead Kennedys, and the
Plastics. Currently, Target is work-
ing with such up and coming avant-
garde acts as T.S.O.L. (True Sounds
of Liberty) and Theatre of Hate.

The company began in 1978 when
Rees, then a performance artist, and
friends wanted to take “art” out of
the stereotypical gallery situation.
“We started taking our stuff to the
streets and this was when the punk
scene started and a lot of artists 1
knew were taking their perform-
ances into the clubs,” recalls Rees of
his early days in video. Rees began
producing and directing videos for
other like-minded artists and thus
was born the idea of his “electronic
cinema.”

The idea of taking the Target
show on the road came not long after,
when a French cultural group spon-
sored a week-long festival and
wanted to feature the Target video
show, a mixture of video, music and
performance art. Word of Target
spread as the show was seen in
Italy, Switzerland, Germany, Fin-
land, Japan and Australia. Alto-
gether, the Target show—dubbed
“Underground Forces”—is six hours
long, though the full six-hour version
doesn’t run in all locales. In the U.S.,
the show has been seen in San Fran-
cisco, Los Angeles, Austin, Detroit,
Chicago, Seattle and New York.

Considering the avant-garde and
political nature of some of the works,
it is somewhat surprising that Target
has been shown in so many places.
“We had problems in Czechoslo-
vakia,” Rees admits. “We had to
submit the show to the government
and it was banned. They said the
‘political nature was not suitable’ for
the audience.

“Most of the letters we get come
from Italy. It’s weird to take a show
there and then come back six
months later and see a kid in a small
village wear a jacket with ‘The
Germs’ written on the back.”

When on the road Rees travels

 Music Monitor__

equipped with a mobile truck, 20-
foot screen, and an Aquastar projec-
tor. The show itself utilizes a 3000-
watt p.a. system and is done on
three-quarter-inch videotape. Tar-
get now has nearly 15 employees, in-
cluding Rees’ partners Jackie Sharp
and Jill von Hoffman.

With this success, and the advent
of such performance artists as
Laurie Anderson onto mainstream
channels, it could be wondered if
Target can keep its edge. “Most of
the videos 1 see are considerably dif-
ferent from what I do. People aren’t
interested in making some kind of
statement,” he says. “Most of our
work is powerful in content. | try to
be shocking and strong. I still don’t
see that on the mainstream chan-
nels.”

@ Blotto Akimbo: Bletto is shoot-
ing arock video for its “Metal Head”
track. The song features Buck
Dharma from Blue Oyster Cult. The
track is from the upcoming album.
“Combo Akimbo.” Riki Burke is di-
recting with graphics by cartoonist
John Caldwell. Blotto’s previous
video effort was “I Wanna Be A
Lifeguard.”

® Correction: The Aug. 7 edition
of Music Monitor stated that Dick
Broder directed Michael
McDonald’s “1 Keep Forgetting”
video. Broder co-produced while
William Dear directed for Pacific
Arts Video. CARY DARLING

New Vid Studio
Opens In N.Y.

NEW YORK-—Beach Street Pro-
ductions Inc. has opened here. The
video production studio features
Tkegami cameras, Sony portable
VCRs, Sennheiser microphones and a
full lighting system.

The editing suite/screening area is
equipped with Sony editing decks
and controller. A mobile unit is
available for on-location taping.

Address is 8 Beach Street, New
York, N.Y. 10013. Phone number is
(212) 925-4364.

Complex Gets CCR

LOS ANGELES—The Complex,
located in W. Los Angeles, has be-
come the new home of CCR Video
and its five-camera mobile unit. The
Complex features two acoustically
designed music video stages with
video and film lighting, rigging
grids, sound reinforcement equip-
ment, maintenance and carpentry
shops, crews, lounge and dressing
areas and secured parking. Two 24-
track recording studios with GLM
7901 recording consoles are also
available.

HOMER’S HITS

By CARY DARLING

LOS ANGELES — The Steve
Miller Band’s ““Abracadabra” marks
the re-entrance of Peter and Coco
Conn’s Homer & Associates Inc. into
the promotional video world. Best
known, perhaps, for the Jackson 5’s
“Blame It On The Boogie” video
from 1978, the Conns have been
fine-tuning their frame-control ani-
mation techniques—which include a
24-channel computerized visual
mixing console—and working on
commercials, feature films and
“Body Music,” a videodisk/cas-
sette/cable tv project for EMI.

Homer (which derives its name
from its computer system: “hybrid
optical montage electronically re-
produced™) can adapt the editing
and mixing techniques of magnetic
tape to film animation. The com-
puter allows for more flexibility with
film, and effects can be achieved
more quickly than with conven-
tional methods.

The Homer techniques can be
seen in commercials for Levi-
Strauss, the Little River Band, Anne
Murray, and the Steve Miller Band,
in concert rear projection films for
ELO and Gary Wright and in se-
quences on such television pilots as
“All American Pie,” “Up To Now,”
“In Trouble” and “Video Jones.”

“It started with the building of the
prototype of the visual mixing sys-
tem in San Francisco seven or eight
years ago,” recalls Conn, an elec-
tronics and film buff. “The original
machine had the basic concepts we
have here, but it was very simple-
minded. I guess the original inten-
tion was to find a way to make a film
out of stills, which led to a more in-
tricate way to use stills, which led to
frame control animation.”

The Conns, who met in the late
1970s in Los Angeles, got their first
big break doing Elektra/Asylum’s
NARM presentation in 1978. “At
that time. there weren’t that many
effects you could do with video.”
notes Coco Conn, who comes from a
photography and graphics back-
ground. “So anything you did with
stills was so different looking.”

Not long after, Homer did the
Jacksons’ *“Blame It On The Boogie”
clip, notable for its use of a digital
feedback effect, roughly the visual
equivalent of an echo. “The Jack-
sons’ effect was originally done in
video, but after that, we got our sys-
tem going and we developed a film
way to achieve a similar look.” notes
Peter. “We had the choice todoiton
video or film, but when you do it on
video, you have to have a black
background. When you do it on
film, you can have any background
you want.”

While Homer has been doing
promo clips sporadically, they have
not been the company’s mainstay.
“We love doing promos but the
promo market is a bit weird,” notes
Peter Conn. “We let it grow up, and
we've been working on other
things.”

Homer is working on a 30-minute
project for EMI called “Body Mu-
sic.” The show consists of stills of

various women taken by fashion .

photographer Brian Aris, the music
of British singer/songwriter Chris
Rainbow, and the visual effects of
Homer. “It was basically EMI’s
idea,” says Conn. “They put the
photographer, composer and us to-
gether and left it in our hands to
make it work.” He plans to have the
piece finished by the end of Septem-
ber for a possible Christmas release
as part of a videodisk, cassette or
cable program.

Since clients come to Homer bas-
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ically for the effects which can be
achieved with its custom-built frame
control animation system, the com-
pany has not gotten to do any con-
ceptual video clips.

Says Coco Conn, “For ‘Body Mu-
sic,’ Brian had never shot pictures
for film. We had to make things ani-
mated, and there’s no story, just pic-
tures and music. So it’s really diffi-
cult to make something look visually
intriguing enough where you want
to watch it where there is no story.

“On the other hand, it's hard to
make a story out of a song sometimes
when there really isn’t a story and
you have to inventone. The problem
with conceptual pieces is that once
you've seen them, you know the
story. When you’re more inter-
pretive, the viewer has more free-

CAPITOL DEBUT—Ashford and Simpson completed a full-lengt

Production Firm Scores With
Computerized Animation System

dom to put an interpretation of the
song visually in his or her mind.”

But how many effects are too
many effects? “You don’t want to
burn out,” she says. “That’s the
problem with videos with a lot of ef-
fects. You can’t do effects too many
times before everyone goes crazy.”

“Everyone loved the Jacksons’
piece but rio one else wanted some-
thing just like it,” says Peter Conn.

Even at Homer, where electronic
science plays a big part in the crea-
tive process, there is room for
spontaneity. “For the Jacksons, we
were only going to do that effect for
part of the video, but it worked so
well, we ended up doing it for the
whole thing,” recalls Peter. “It’s al-
ways like that; you’re always chang-
ing things around.”

e
h video proj-

ect in London, directed by Keith McMillan (center). Also shown celebrating
are Bob Hart, director of EMI music video, and Valerie Simpson.

NEW YORK-—Video clips serve
to advertise an album, but John
Diaz, head of Cinerock here, feels
many video producers lose sight of
that fact and end up trying to sell
themselves instead. The results: in-
flated budgets and overblown pro-
motional pieces.

“The idea is to sell the record and
the group,” Diaz says. “ We want to
bring professionalism to the process
of creating a video clip.”

Cinerock, a division of film pro-
duction company Philip Landeck
Productions, was recently organized
to apply commercial-making tech-
niques to video clip production. “We
do storyboards in pre-production,”
says Diaz. “There’s a whole process
prior to getting approval to shoot be-
cause we feel there should be no sur-
prises when you see the finished
product.

“We also don’t need more money
than what’s being paid now for
clips.”

Diaz, who has created commer-
cials for RC Cola, Camaro and other
clients since he left concert promo-

Editing Tome

NEW YORK-—Video editor Ste-
ven E. Browne has written a book
entitled “The Video Tape Post-Pro-
duction Primer: A Professional
Overview Of Electronic Editing.”
The 180-page work was written for
producers and covers the basic con-
cepts of editing to the details of digi-
tal effects.

Publisher is Wilton Place Com-
munications, P.O. Box 2020, Bur-
bank, Calif. 91307.

“CINEROCK’S APPROACHs:

%Selling The Songs |

a,

tion a few years back, says, “There
are a few good clips out there, but a
lot of terrible ones that actually de-
tract from the song.

“I was on the road for 10 years
and I know how much money record
companies lose trying to tour their
acts. They’re now avoiding the
smaller cities, but video is a way to
reach those places.”

Diaz believes Cinerock will find
its niche doing conceptual clips and
longer pieces. “We’re not doing any-
thing new, but we’re trying to apply
higher standards than in many cases
exist now,” he says. “The record in-
dustry doesn’t know where it’s go-
ing. The entire household is being
generated around the tv, though,
and that’s the way the record com-
panies are starting to lean.

“They have no recoupment now
for their video. The only way would
be through theatrical, cable, and
videocassette rental and sale. So
they’re looking harder at tv and the
part it will play in home entertain-
ment.”

Cinerock, according to Diaz, has
just begun discussions with labels
about its ideas. “Video is the way
they’ll have to go. We're such a vis-
ual world. And the expenses can be
justified because it’s advertising. A
clip generates enthusiasm for the
group, not just one song—and for the
label, t00.”

Executive producer Jim Golden
points out, “What we're doing is
making the label, the group and the
management partners up front.
They know exactly what they’re go-
ing to get if they use us, and they’re
not flying blind.”
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BOURAS VOWS
ATTACK ON
DUPLICATORS

DALLAS—Video dealers com-
plaining here of competition from il-
legal duplicators were promised
“massive waves of civil suits in the
next few months” as part of the new
resolve by the Motion Picture Assn.
of America and the Video Software
Dealers Assn. to crack down.

Citing new legislation, passed on
May 24, as a breakthrough, MPAA
vice president James Bouras also
warned dealers of the technicality
implicit in the law. “Anyone without
a license from a studio who shows a
film to more than a family or small
circle of friends is in violation,” he
warned, advising dealers to be care-
ful of sales or rentals to hospitals,
clubs, commercial establishments or
other customers who might run
afoul of the “home use only” restric-
tion.

Bouras said that to date this year
there have been 43 criminal convic-
tions and 23 raids. Penaities are up
to five years in prison and $250,000
fines. Dealers can aid, he said, by re-
porting incidences to the Video Soft-
ware Dealers Assn. hotline, (800)
257-3259; not going to law enforce-
ment agencies on their own, and
being patient.

Horne On Cable TV

NEW YORK-Lena Horne 1s
moving from Broadway to cable tv.
At a special two-night taping
recently, the singer performed her
show “The Lady And Her Music”
for the Entertainment Channel.

The program was taped by
Scharff Communications’ mobile
audio truck and produced by Bill
Siegler Productions. Robert Manby
was executive producer for RKO/
Nederlander.

New
' Products |

VIDEO CAROUSEL—The new 12-
tape carousel from Dynasound of
Cambridge, Mass. has a retractable
restraining rod to hold cassettes
firmly in place. Price is $18.99.

8 ©_ 0o
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- e
STABLE SIGNAL—K&E Industries
of Tallahassee, Fla. has introduced
a new model video stabilizer/copy-
guard eliminator. The Vidsinc RF of-
fers two-channel output with auto-
matic adjustments. Price is

$139.95.

wmmmewsAS VCR OWNERSHIP GROWS: o8
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| Software Firms Promise |

. More Movie Classics

By EARL PAIGE

DALLAS—As the universe of
VCR owners grows from its current
5% of U.S. households, dealers will
have more film classics to sell, prom-
ised manufacturers speaking at a
panel here.

Five companies represented at the
Video Software Dealers Assn. con-
ference spelled out their determina-
tion to offer more than just current
blockbuster movies.

® Mickey Hyman of MGM/UA
Home Video challenged dealers to
respond to his firm’s courage in go-
ing after Broadway and opera mate-
rial.

® Nicholas Santrizos of Thorn
EMI Video Programming told at-
tendees, “You’re not just in the
movie business.” He cited research
findings that many consumers’ first
choice of video repertoire is travel
programming (20%) and historical
programming (19%), only slightly
behind feature films (30%). Thorn
plans to offer all 26 “World At War”
shows.

® Vestron Video’s Jon Peisinger
echoed the need to merchandise be-
yond familiar fare, citing excellent
sales of Three Stooges films. Vestron
has “thousands” of BBC and Time/
Life titles available to release as well
as the complete works of Shake-
speare.

® Tom Kuhn of RCA Selecta-
Vision said that children’s pro-
gramming is the number two cate-
gory for RCA sales. “A lot of you are
ignoring this area,” he noted. The

company is readying “Holocaust,”
“Jesus Of Nazareth” and five James
Bond movies as part of its concentra-
tion on classics, and has had success
with “Casablanca” and “African
Queen.”

® Robert Blattner of Columbia
Pictures Home Entertainment
stressed a wide choice of inventory
and merchandising, yet pointed out,
“95% of the people out there don’t
have a machine.”

The manufacturer panel was pre-
ceded by keynoter Gene Kahn of
Columbia Video Systems in Chi-
cago. He rallied the audience for un-
ity among studios, manufacturers,
distributors and dealers. That tone
was carried over into the later panel.

More than one panelist suggested
that video dealers could learn to
avoid mistakes made by the record/
tape industry.

By far the most discussion cen-
tered on co-op ad programs, with
some audience participants charg-
ing that the studios are holding back.
Vestron’s Peisinger disagreed, not-
ing that 50% of co-op funds “are just
sitting there” and that dealers often
advertise without using the manu-
facturer-supplied mats and other
professional aids.

All five representatives encour-
aged dealers to do more merchan-
dising and promotion, with Pei-
singer suggesting, “Mundane prod-
ucts like soap and cereal seem to be
sold with more enthusiasm than we
care to use.”

"~ New On The Charts |
3 Nei‘ :::. o ild

“RETURN OF THE DRAGON”
CBS/Fox Video—31

Appearing together for the only time on film, Bruce Lee and Chuck Norris
battle to the end in “Return Of The Dragon.” The movie alsc marked the first
time Lee served as both director and star.

Lee, a young country boy, travels from Hong Kong to Rome to help a friend
whose Chinese restaurant is being terrorized by lecal gangsters.

“Return Of The Dragon” is one of four Bruce Lee films recently by CBS/
Fox. available separately at $59.95 or as a package for $200. For more infor-
mation contact the company at (213) 203-1241.

This column is designed to spotlight video features making their debur on Bill-

board’s Videocassette Top 40.

‘Other Ball' To MGM/UA Video

NEW YORK-Miramax Films
has licensed “The Secret Police-
man’s Other Ball” to MGM/UA
Home Video for release on cassette
and disk.

Appearing in the movie are
Monty Python members John
Cleese, Graham Chapman, Michael
Palin and Terry Jones: Peter Cook;

Pete Townshend; Sting; Eric Clap-
ton; Jeff Beck: Phil Collins; Jon
Williams; and Donovan.

Producers were Martin Lewis and
Peter Walker; Julien Temple di-
rected. The film documents two ben-
efits staged in London to benefit
Amnesty International.

www.americanradiohistorv.com
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These are best selling videocassettes compiled from retail sales,
including releases ir both Beta & VHS formats.
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TITLE
Copyright Owner, Distributor, Catalog Number

ON GOLDEN POND
CBS-Fox Video 9037

JANE FONDA'S WORKOUT
KVC-RCA, Karl Video Corporation 042

CAT PEOPLE

Universal City Studios, Inc., MCA Distributing Corp. 77008
ROCKY Il

CBS-Fox Video 4565

DIAMONDS ARE FOREVER

CBS-Fox Video 4605

TRUE CONFESSIONS
MGM/UA Home Video 800145

GOLDFINGER

CBS-Fox, Video 4595

RAGTIME

Paramount Pictures, Paramount Home Video 1486
ARTHUR )

Orion Pictures, Warner Home Video 22020

ABBOTT AND COSTELLO MEET FRANKENSTEIN
Universal City Studios, Inc., MCA Distributing Corp. 55074

DRAGONSLAYER

Paramount Pictures, Paramount Home Video 1367
DR. NO

CBS-Fox Video 4525

BODY HEAT

The Ladd Co., Warner Home Video 20005
MAKING LOVE

CBS-Fox Video 1146

TIME BANDITS
Paramount Pictures, Paramount Home Video 2310

PRIVATE LESSONS
Universal City Studios, Inc., MCA Distributing Corp. 71008

STRIPES

Columbia Pictures Industries, Inc.,

Columbia Pictures Home Enter. 10600

SOME KIND OF HERO

Paramount Pictures, Paramount Home Video 1118
ABSENCE OF MALICE

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10005

TAXI DRIVER

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10542

BUDDY, BUDDY

MGM/UA Home Video 800142

OUTLAND

Warner Brothers Pictures, Warner Home Video 20002
CANNERY ROW

MGM/UA Home Video 800143

CLASH OF THE TITANS

MGM/UA Home Video 700074

AN AMERICAN WEREWOLF IN LONDON (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77004

SWISS FAMILY ROBINSON

Walt Disney Home Video 53

STAR TREK: SPACE SEED

Paramount Pictures, Paramount Home Video 60040
DUMBO

Walt Disney Home Video 24

AEROBICISE

Paramount Pictures, Paramount Home Video
HALLOWEEN 11

Universal City Studios, inc., MCA Distributing Corporation 77005
RETURN OF THE DRAGON

CBS-Fox Video 6123

THE FRENCH LIEUTENANT'S WOMAN

Juniper Films, CBS-Fox Video 4586

THE BORDER

Universal City Studios Inc., MCA Distributing Corp. 71007
RICHARD PRYOR LIVE IN CONCERT

Vestron VA-4000

THE MANY ADVENTURES OF WINNIE THE POOH
Walt Disney Home Video 25

CASABLANCA

CBS-Fox Video 4514

NEIGHBORS

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10445

RETURN OF THE PINK PANTHER

CBS-Fox Video 9031

CAMELOT

Warner Brothers Pictures, Warner Home Video 11084
TARZAN THE APE MAN

MGM/UA Home Video 800109

@ Recording industry Of America seal for sales of 25,000 units plus ($1,000,000 after return3) (Seal indicated by
dot). A Recording Industry Of America seal for sales of 50,000 units plus (32,000,000 after returns) (Seal indicated
by triangle). ()TA) International Tape/Disc Assn. seal for net saies and/or rentals of at least $1,000,000 at wholesale.

(Seal indicated by ITA seal),
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SPARS Head To Studios: Seek Film Work

By SAM SUTHERLAND

LOS ANGELES—Recording stu-
dios facing bleak business prospects
amid the music industry’s current re-

cession need only look in their own.

backyard here for vital new busi-
ness—the motion picture field.

That’s the message delivered here
last Tuesday (31) as the local chapter
of the Society of Professional Audio
Recording studios (SPARS) held a
luncheon seminar in Scoring Studio
“M” on the Paramount Pictures lot
in Hollywood.

As chaired by SPARS president
Chris Stone, whose own Record Plant
operation here has expanded rap-
idly into scoring work during the
past year, the lecture and discussion
program probed both the promise
and pitfalls posed by expanding a
studio’s client base into motion pic-
tures.

Among key considerations behind
Stone’s assertion that film work can
rescue facilities’ endangered profit
picture was the movie industry’s cur-
rent boxoffice hot streak. With ma-
jor studios coming into the fall and
holiday season after a record sum-
mer of top-earning major releases, a
number are already promising to re-
verse Hollywood’s recent decline in
the number of features produced an-
nually, committing to future sched-
ules that could virtually double the
number of movies in production.

Stone, whose separate Record
Plant Scoring, Inc.. was formed to
operate Studio “M” (now leased

from Paramount in conjunction with
Glen Glenn, which previously oper-
ated the cavernous soundstage), be-
lieves studios can replace lost album
production revenues with film work.
And he contends that the major stu-
dios are particularly enamored of
the prospect.

Citing the Record Plant’s own de-
cision to expand its nascent scoring
business from its existing facility on
3rd Street here to the Paramount
space, Stone recalled, “We found
that the film industry is excited by
the technology available from the
recording industry. And the record-
ing business, which has had its own
problems of late, is now looking at
the film business with increasing
interest.”

The technological undercurrents
became clear in a comparison of
Studio “M” as it was equipped until
the Record Plant takeover. Stone
says he worked with veteran film
scoring engineer Dan Wallin in re-
designing “M” and updating its
equipment. Still imposing in its new
interior, which provides a 76’ by 65’
main studio with screen and conduc-
tor’s console in addition to main
control room and separate projec-
tion rooms, Stone says “M” today is
actually smaller: the ceiling, prior to
its new absorptive treatment, which
dropped the height somewhat, was a
full 50" before.

That acoustic treatment, un-
changed since 1968, was mated to
audio recording equipment built to
the film industry’s standards. Gear

included 8-track audio recording
equipment.

In place of the old control room
with its 8-track gear is a newly-
treated control booth with a 32-track
SSL console, a separate film audio
console designed to interface be-
tween the SSL and the magnetic
recording room where the actual
soundtrack is finished, and custom
monitors built from JBL compo-
nents.

Playback monitors in the main
room are five concert Klipschorns,
concealed behind the screen where
film footage is projected during the
sessions.

In addition to requiring a major
overhead investment, Stone said, the
move into movies will also require
knowledge of the legal subtleties
and union bylaws governing film
work.

To enter film work, Record Plant
needed. to create a separate division
in order to become a signatory to Lo-
cal 695 (LATSE. & M.PM.O).
Record Plant Scoring thus became
the focal point for a new, separate
staff of engineering personnel who
would be union members, as well as
to serve as clearing house for all ac-
counting on session fees.

Studios and engineers with back-
grounds in record production will
also need to master a new array of
technical considerations, according
to Dan Wallin, who gave a separate
talk on the special communications
and engineering needs of a scoring
date.

In Nashville, at Woodland Sound Studios,
Tammy Wynette cutting tracks for Epic album
with producer George Richey. Rick McCollister is
engineering and Ken Criblez and Mike Porter
are assisting, ... Jerry Lee Lewis laying MCA
tracks with Ron Chancey producing and Les
Ladd engineering with Criblez assisting. ...
Leona Williams and producer Ray Baker finish-
ing up Mercury album tracks with McCollister
engineering and Ken Corlew as assistant.

At Jack’s Tracks, Crystal Gayle in with pro-
ducer Allen Reynolds to complete album tracks.
Behind the board is Curt Allen.

Jayne Kennedy in at Audio Media to complete
her aerobic exercise album for the Complete En-
tertainment Co. ... Sammy Hall laying tracks
with producer Paul Whitehead. . . . Lenny Breau
working with producer Whitehead on project for
Odyssey Prod. . .. Whitehead also working with
Billy Joe Royal.

Churchill artist Roy Clark returned to Sound
Emporium Studios to begin work on album with
producer Joe Bob Barnhill. Engineering the ses-
sions was Mike Poston. ... Tommy Cash laying

Behind this door . . . alegend
of platinum and gold

Electric Lady Studios
57 e HinOSL, ORLY, MY 10011 = (31 ETT-ATOO

Studio Track

Monument tracks with producer Fred Foster and
Charlie Tallent as engineer. ... MCA Recorgs
Randy Wright finishing up new release. Engi-
neering the project is Billy Sherrill. ... Tony
Migliore in the studio to produce John Kelly and
also a novelty record on Billy Ray. Both artists
record for Comstar. Engineering is Dave Hier-
onymus.

_ At Creative Workshop, Tami Chere laying
tracks with Joe Huffman producing and Lee Pe-
terzell engineering. . .. David Castle producing
the Keys with Lynn Peterzell engineering. . ..
Joe Gibson producing Billy Parker for a Grand
Ole Opry album with guests such as Johnny Lee
Wills, Ernest Tubb, Webb Pierce, Bill Carlisle,
Cal Smith and Jack Greene. Richard Carpenter is
engineering the project.

At Scruggs’ Studio, Travis Womack laying
tracks for Gusto with Nelson Larkin producing
and Tom Semmes behind the board. . .. Bobby
Springfield working on project for Kat Family
with John Thompson and Randy Scruggs pro-
ducing. Engineering is Tom Brown.

Andy Tolbird producing the Williams Broth-
ers’ gospel album at SoundShop with Ernie Win-
frey engineering. ... T.G. Sheppard working
with producer Buddy Killen and engineer Mike
Bradley. . . . John Grazier producing sessions for
the Rocco Sisters with Bradley behind the
board. ... Killen also producing Ray Murray
with Bradley engineering. . .. Bob Montgomery

Ed

producing new artist Errol Sober with Winfrey as
engineer. ... Montgomery also producing RCA
artist Razzy Bailey with engineer Winfrey ...
Producer Dave Burgess in the studio with artist
Ed Hunnicutt, with Tom Pick engineering.

At Bee Jay Recording in Orlando, Fla., Gladys
Knight cutting a gospel album for Priority as well
as a secular album for CBS. Both are being pro-
duced by Sam Dees and engineered by Bill Ver-
million. Knight's brother Bubba Knight is cut-
ting a solo album for CBS and co-producing it
with Dees. Vermillion is engineering. . . . Thomas
McClary and other fellow Commodores are work-
ing on their upcoming album. McClary is pro-
ducing with Vermillion engineering. ... Atco’s
Axe just finished mixing with producer Al Nalli
and engineer Andy De Gapahl.

In Los Angeles, at Warner Bros. Studios, Ted
Templeman co-producing group Carrera with
Steve Barri. Engineering the project is Lee
Herschberg. ... Christopher Cross cutting live
tracks with producers Michael Omartian and Mi-
chael Ostin and with engineer Chet Himes. . ..
Randy Newman finishing overdubs for his new
album with Lenny Waronker and Russ Titelman
producing. Behind the board is Mark Linett.

Editor’s note: All material for the
Studio Track column should be directed
to Erin Morris in Billboard’s Nashville

office.

i

MOBILE STUDIO—This $500,000 speclally designed and equipped high tech

moblle recording studio was bullt by Westwood One Recording for use as its

primary remote recording studio. The facillty features NCI 636 Series con-

soles, Ampex MM-1200 24-track tape machines, Sony color video monitor

systems and speaker cablnets consisting of modet 604-E speakers in De-
Medlo cabinets.
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Picking up on Stone’s outline of
the larger crew needed—typically a
minimum of four union scoring em-
ployees, to be paid in strict accord-
ance with union-designated hourly
rates and overtime schedules—
Wallin stressed the need for more so-
phisticated monitoring and talk-
back. The different needs of a
soundtrack, which places dialogue
first, also suggest different culprits,

Even with a much higher payroll
tally dictated by union crews, how-
ever, Stone opined that the bottom
line for studios making the switch to
film work is an enticing one. Record
Plant Scoring can now expect as
much as $440 an hour, leading Stone
to note, “When you take out the cost
of the union crew, you’re still mak-
ing a hell of a lot more scoring films
than you can making records.”

MOTOWN MASTERING—John
Matousek, Motown/Hitsville’s disk
mastering engineer, adjusts the
controls of the company’s new Sony
model BVU-800 videotape recorder.
The unit is part of a whole package
of professional components Mo-
town/Hitsville has acquired from
Sony.

Panasonic Sets New Audio-Video Division

NEW YORK-—The professional
divisions of Panasonic' have been
reorganized, under the direction of
president and chief executive officer
Ken Kurahashi.

The new Audio-Video Systems
Division incorporates the existing
marketing lines of the Video Sys-
tems Division—Commercial Video/
VHS, Closed Circuit Television and
Professional Video—and now in-
cludes Professional Audio Systems,
which markets the Ramsa produc-
tion line of professional sound
equipment.

Toshio lizuka, formerly vice presi-

dent and general manager of the
Video Systems Division, has been
named vice president and general
manager. Audio-Video Systems Di-
vision. The product management -
and marketing staff of the division
includes Milton Landau, group
manager Closed Circuit Television—
Commercial Sound Systems: Mike
Dollacker, manager Commercial
Video/VHS: Dick Salam, manager
Professional Audio Systems: and
Morris Washington, manager Pro-
fessional Video. Larry Ingenito, na-

tional sales manager, is in charge of

the sales group for all product cate-
gories.

The Funk Keeps Flowing
At Cincinnati’s Fifth Floor

By NELSON GEORGE

NEW YORK-—Cincinnati’s Fifth
Floor recording studio is getting a
strong reputation as a good place to
cut funk music. Zapp’s recent No. |
black single “Dance Floor” and cur-
rent “Zapp I1” album were recorded
and mixed there. In addition, cur-
rent albums by Bootsy Collins and
Midnight Starr used Fifth Floor.
Slave is working on its next Cotillion
album there right now.

Richard Goldman, owner of the
studio, says the funk deluge began
back in 1979 when the Players cut
two albums at Fifth Floor. “We’d

" been in business since the early *70s,

doing jingles and live broadcast over
WEBN in Cincinnati, but it wasn’t
until the Players started using us that
our black business picked up,” says
Goldman. The Cincinnati-Dayton
area is the home base of numerous
self-contained black bands special-
izing in hard driving funk music.

“Clarence Satchell, then leading
the Players, brought Fazo, a band on
Cotillion, after that,” recalls Gold-
man. “Then we got another local
band, Platipus, a deal with Casa-
blanca, and we were on our way.”

The Fifth Flooris equipped with a
Sphere Eclips console and has MCI
24-track capability. “We have all the
latest equipment, but what we try to
sell here is our ability to accom-
modate the needs of a group and our
sensitivity to the music,” says Gold-
man. Engineers Gary Platt and
Robin Jenny have become knowl-
edgeable about the demands of
black dance music, according to
Goldman.

Other major black acts to utilize
Fifth Floor facilities include Junie
Morrison, Dayton, and Godmama.
Slave, after recording its previous
five albums in New York, is working

at Fifth Floor. The band is based in
Dayton.

The Fifth Floor is currently bank-
rolling two independent. produc-
tions: the McCoy & McGowan
Band and Swank, a Columbus, Ohio
band many of whose members used
to be part of another local band, the
Buckeye Politicians. The latter is a
co-production by Goldman and
Bootsy Collins.

MCA group Spitting Image and
Wheels, just signed to Boardwalk,
are among the rock bands that
record at Fifth Floor. The country
duo McGuffey-Lane cut their debut
album there as well.

LEASE

24-TK
RECORDING STUDIO

FULLY EQUIPPED
STATE OF THE ART
COMMERCIAL FACILITY
N. HOLLYWOOD AREA

$19,750 MO.

213 769-3700
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Jazz

LOS ANGELES—To cele-
brate the fifth anniversary of
their “Jazz Alive” series, Na-
tional Public Radio will broad-
cast a four-hour special Oct. 2,
featuring some of the best of past
performances and previews of
upcoming shows.

Host Billy Taylor, who has
been with “Jazz Alive” since its
debut, will be making his last ap-
} pearance on the series with this
show.

The anniversary special will
include such rare recorded per-
formances as Dizzy Gillespie and
Max Roach at the White House,
with then-President Jimmy Car-
ter vocalizing on “Salt Peanuts™;
the late Charles Mingus in New
Orleans playing piano; Bill
Evans at Nice improvising

TO CELEBRATE ANNIVERSARY

‘Jazz Alive’ Special Set

against the town’s church bells;
and a joint Harlem show by Max
Roach’s M’Boom and the World
Saxophone Quartet.

Also on the special will be per-
formances from New York’s
Kool Jazz Festival, Kansas City’s
Women’s Jazz Festival and New ¢
Orleans’ Jazz and Heritage Festi-
val that will be featured on shows
during the upcoming season.

Funding for the fifth anniver-
sary special comes from the Na-
tional Endowment for the Arts
and NPR’s Arts and Perform-
ance Fund. The show was pro-
duced by Fred Borque, under the
supervision of “Jazz Alive” pro-
ducer Tim Owens. Wylie Rollins
is the show’s assistant producer
and Alfredo Cruz is the produc-
tion assistant. BILL LAZAR

Jazz Fans Served
By Harvard Coop

® Continued from page 14

- Ironically, one of the weakest
repertorical areas is the very sector
normally deemed the home for big
jazz sellers—fusion. I think fusion’s
kind of dying out,” offers Larko,
who suggests that beyond the sec-
tor’s most popular and influential
exponents, such as Weather Report,
crossover jazz isn’t a major draw.

Larko estimates that the Coop

Local Talent
Joins Stars At
Chi Jazz Fest

By MOIRA McCORMICK

CHICAGO—The fourth annual
Chicago Kool Jazz Festival was held
from Monday (30) through Sunday
(5) at Grant Park’s Petrillo Music
Shell. The free festival was spon-
sored by the City of Chicago, in con-
junction for the first time with the
Brown and Williamson Tobacco
Corp. Mayor Jane Byrne’s Office of
Special Events produced the festi-
val, with performances coordinated
by the Jazz Institute of Chicago.

The Jazz Festival featured a stel-
lar headlining lineup as well as
noteworthy local talent. Miles Davis,
the Cecil Taylor Unit, the Stanley
Turrentine All Stars, the Great
Quartet featuring McCoy Tyner,
Freddie Hubbard, Ron Carter and
Tony Williams, the Toshiko Ayi-
koshi-Lew Tabackin Big Band,
Betty Carter with James Moody, Al-
berta Hunter, Art Blakey and the
Jazz Messengers, the Benny Carter
Chicago Big Band, and Anita O'Day
were among the headliners.

Patrick Fahey, project coordina-
tor for the Mayor’s Office of Special
Events, notes, “The Chicago Kool
Jazz Festival stands out from other
Kool fazz fests in that it is booked
and produced by the city. Kool is the
sponsor but not the creative force.”

Another festival first, observes
Fahey, is that two Special Events Of-
fice members sat on the festival com-
mittee of the Jazz Institute this year.

“It doesn’t make sense to take
popular performers and put their
regular stage acts up there,” says
Chuck Nessa, chairman of the Jazz
Institute’s Festival Committee.

(Continued on page 33)

carries.an average stock of at least
2,000 active titles, divided about
equally between historical and cata-
log goods, and newer releases. In the
main store on Harvard Square, that
translates to two aisles within the
record department, with display
support coming from a new release
wall that typically shows 30 LP jack-
ets, as well as a special L-shaped
wall reserved for label displays.

The Coop also takes manufacturer
posters and mounts them on foam
board in its own print shop, and
weekly window display space regu-
larly highlights jazz along with other
genres,

As for media support, Larko de-
scribes a somewhat ironic situation—
a host of different radio stations air-
ing the music but unwilling to carry
retail ads. The reason, of course, is
the plethora of non-commercial ra-
dio stations there. Key outlets in-
clude WGBH-FM, Emerson Col-
lege’s WERS-FM, WBUR-FM at
Boston Univ., and WNBR-FM.

The Coop does channel ad dollars
into print, however, with key outlets
led by the Harvard Crimson and the
Boston Phoenix, the weekly paper
that Larko estimates gets “perhaps
two-thirds” of the Coop’s print
budget. The store also buys space in
the Boston Globe.

Given the cooperative financial
structure of the Coop. which allows
card-holding Coop members to re-
ceive an annual rebate on all pur-
chases made, the price structure thus
proves elusive. New $8.98 list titles
fetch $6.89, while older product in
that bracket is shelf-priced at $7.89.

Meanwhile, $5.98 list price titles
usually go for $4.99, although the
past month has seen a midline sale
bring the shelf tally down to $4.19, a
level Larko notes may be extended
into September.

Members, however, actually wind
up paying as much as 9.5% less, once
their rebate is returned.

Larko notes that the Coop also
places a heavy emphasis on smaller
label product, including not only
records and tapes from recognized
jazz indies but also locally produced
and pressed releases. A bulletin
board in the store plugs area gigs,
and the record departments also
carry singles and albums privately
produced by local musicians. Right
now, some two dozen Boston jazz
acts, including a handful on major
labels, are being represented in the
Coop bins.

Backer Is Still Bucking The System

® Continued from page 10

Now he sees signs of renewed
promise for jazz: “It’s too soon to
call it a resurgence, but | think that
dry period is over. Much of what’s
happening now will probably have a
ripple effect on the industry in the
months and years ahead.”

Thus, he made his first new as-
signment a challenging but grat-
ifying one—consulting with Island’s
Ron Goldstein in ushering the An-
tilles label into a prominent position
for American jazz, securing albums
from artists like Ornette Coleman,
Gil Evans, Joanne Brackeen, the
Heath Brothers, Braxton and other
highly-regarded acoustic jazz mas-
ters, including one of the line’s next
release subjects, Shannon Jackson.

Then came Windham Hill. “The
original relationship I had with An-
tilles was on a non-exclusive basis, as
opposed to what I did at Arista,” he
comments, adding that he sees
“really no competitive element to
the two relationships, or, for that
matter, to a third relationship—if, for
example, major jazz vaults were to
open up, where 1 could again put to-
gether historical packages, that
would be practical.”

Moreover, whereas his Antilles
role finds him in a&r, the Windham
Hill job is more marketing and pro-
motion oriented.

“Will Ackerman has a vision all
his own,” says Backer of Windham
Hill’s founder, president and first
“signing,” whose guitar work ini-
tially inspired a roster of pickers
since expanded to include perform-
ers on other instruments. “They’ve
achieved something extraordinary
in the face of commercial adversity,
so I wouldn’t presume to alter that.

“Anyone who virtually created a
genre of their own deserves support.
I like the music and the direction
they’re going in. The fact that they’re
selling more records than almost any
pure jazz label makes them phenom-
enal, and the fact that they’ve done it
in a wholesome, honest way as per-
formers and business people makes
it that much more attractive.”

AACM To Hold
Two-Day Fest

NEW YORK-—The Association
for the Advancement of Creative
Musicians (AACM) will present a
two-day festival here Sept. 17-18
featuring a number of major new
music artists and including the pre-
mier of several new works composed
by participating musicians.

The lineup for Friday (17) is the
Frank Gordon Ensemble featuring
Chico Freeman; Anthony Braxton/
Leroy Jenkins Expressions; and the
AACM Orchestra I featuring Muhal
Richard Abrams (AACM’s
founder), Douglas Ewart, Chicc
Freeman, Frank Gordon, Joseph
Jarman, Leroy Jenkins, Steve
McCall, Amina Claudine Myers,
Henry Threadgill and special guest
artists Warren Smith and Brian
Smith.

Saturday’s (18) lineup includes
Air; Muhal Richard Abrams/
Amina Claudine Myers piano duet;
and the AACM Orchestra Il featur-
ing Anthony Braxton, Lester Bowie,
Thurman Barker, Frank Gordon,

. Fred Hopkins, Joseph Jarman, Le-

roy Jenkins, Kalaparusha Maurice
Mclntyre, Amina Claudine Myers,
Henry Threadgill and special guest
artist Craig Harris.

Both shows will start at 8:00 p.m.
at the Symphony Space, Broadway
and 95th St. Tickets are $10 for one
night and $17 for both nights.
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Looking ahead, Backer sees such
syntheses as integral to the future of
jazz. While Ackerman and other
Windham Hill acts like George
Winston and Alex deGrassi “appeal
to people from all backgrounds, who
are reaching for something new even
if they can’t embrace pure jazz be-
cause it’s too technical or cerebral,”
Backer believes jazz itself is showing
new growth in current offshoots of
Ornette Coleman’s *“harmolodic”
school such as Shannon Jackson and
Blood Ulmer. Other important de-
velopments in new music include
the emergence of “notated, rather
than improvised jazz” in the compo-
sitions of Anthony Braxton, An-
thony Davis and other writers.

Backer may remain dedicated to
musical pioneers, but he’s quick to
accede to the commercial realities
that shape record company decision
making. Here, though, he believes
jazz should be seen as bottom line
balm, not bane. “At the worst, jazz is
marginally profitable, but at best it

can be substantially profitable,” he
asserts.

That’s why his current involve-
ment with small, specialized indies
isn’t necessarily a vote against the
majors, despite his disappointment
at their distance from the genre.
“Yes, it helps the small independ-
ents establish a market when the ma-
jors aren’t involved,” says Backer,
“but the majors need to be involved.
But in their eagerness to satisfy
shareholders, they too often act out
of short-term desperation, not logic

“l have never recorded philan-
thropically, and I've recorded some
of the most daring music the majors
have ever put out. Yet in working
with a Savoy, for example, I was
looking at profitability, albeit mod-
est when compared to a big pop hit.”

With big pop hits harder to find,
however, Backer sees hope for jazz.
Moreover, he dismisses the com-
monplace view that more daring cre-
ative investments have to take long
to pay back investors.
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Artist, Label & Number

This Weeh

AS WE SPEAK
David Sanborn, Warner Bros
1-23650

HANDS DOWN

8ob James, Columbia/Tappan Zee
FC 38067

OUT OF THE SHADOWS

Dave Grusin Arista/GRP 5510
ROYAL JAM

The Crusaders With B.B. King And
The Royal Philharmonic Orchestra,
MCA MCA 2-8017

BREAKIN' AWAY ®

Al Jarreau, Warner Bros. BSK 3576
WE ARE ONE

Pieces Of A Dream

Elektra 60142-1

LOVE NOTES

Chuck Mangione, Columbia FC
38101

LOOKING OUT

McCoy Tyner, Columbia FC 38053
DESIRE

Tom Scott Musician 60162-1
(Elektra)

MYSTICAL ADVENTURE
Jean-Luc Ponty,

Atlantic SD 19333

IN LOVE'S TIME

Dave Valentin, Arista/GRP 5511
LITE ME UP

Herbie Hancock Columbia FC
371928

14| 7|16 WE WANT MILES
Miles Davis, Columbia C2-38005

f

ﬁ 17 | 10 | WINTER INTO SPRING

| Gaovgge Winston, Windham Hill C
101

16 | 15 | 69 | THE DUDE A
| Quincy Jones, A&M SP-3721

e | of mesest

Quincy Jones, A&M SP-3200
18|18 9

WINDSONG
Randy Crawford, Warner Bros
1-23687

LET ME KNOW YOU
Stanley Clarke, Epic FE 38096
IT'S A FACT

leff Lorber Ansta AL 9583
WYNTON MARSALIS
Wynton Marsalis

Columbia FC37574

THE GEORGE BENSON
COLLECTION @

George Benson,

Warner Bros. 2HW 3577
COME MORNING

Grover Washington Ir., Elektra
€-562

21 (11 31

B(2]|39

24 (22(18

> A IR0

FATHERS AND SONS
Fathers And Sons Columbia FC
37972

FANDANGO
Herb Alpert, A&M SP-3731

[ This Week

Survey For Week Ending 9/11/82

TITLE
Artist, Label & Number

(Dist. Label)
TELECOMMUNICATION
Azymuth, Milestone M-9101
(Fantasy)
CRAZY FOR YOU
Earl Klugh, Liberty LT 51113
AMERICAN CLASSIC

Dexter Gordon Musician E1-60126
(Elektra)

ELECTRIC RENDEZVOUS

Al DiMeola, Columbia FC 37654
HAPPY HOUR

Deodato. Warner Bros. BSK 3649
SLEEPWALK

Larry Carlton
Warner Bros. BSK 3635
CITYSCAPE

Claus Ogerman/Michael Brecker,
Warner Bros. 23698-1
OBSERVATIONS &-

Billy Cobham's Glass Menagerie,
Musician £1-60123 (Elektra)
OFF THE TOP
fimmy Smith, Musician 60161-1
(Elektra)
5 ELOQUENCE

Bill Evans, Fantasy F-9618
ECHOES OF AN ERA 2, THE
CONCERT
Various Artists, Musician 60175-1
(Elektra)
TRADITION IN TRANSITION
Chico Freeman Musician 60163-1
(Elektra)
WINELIGHT A

Grover Washington Jr
| Elekira 6E-305
| MARIEL

Paguito D'Rivera. Columbia FC

38177

3
=

42| 26 RIO

Lee Ritenour

Musician E1-60024 (Elektra)
AS FALLS WICHITA SO FALLS
WICHITA FALLS

Pat Metheny & Lyle Mays, ECM
11190 (Warner Bros.)
2|31 9 ROADGAME

At Pepper, Galaxy GXY-5135
(Fantasy)

HOLLYWOOD

Maynard Ferguson, Columbia FC
313

A LADY AND HER MUSIC
Lena Horne, QWest 2QW 3597
(Warner Bros.)

WEATHER REPORT

Weather Report,

ARC/Columbia FC 37616
OBJECTS OF DESIRE
Michael Franks

Warner Bros. BSK 3648

THE BRIDGE

David Sancious. Musician £1-60130
(Elektra)

CARLA BLEY LIVE

Carla Bley, ECM ECM W 12
(Warner Bros.)

FREE TIME

Spyro Gyra, MCA MCA

OF HUMAN FEELINGS
Ornette Coleman. Antilles AN 2001
(Island)

45| 45( 29

& 243

47136 7

8|48 7

49 | 37| 83
50 (39|18

© Copyright 1982, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

Yr Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

“ Stars are awarded to other products demonstrating significant gains. ® Recording Industry Assn. of America

seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of American seal for sales of
1,000,000 units (seal indicated by triangle).

advosdaniig ‘286l ‘L1 439nW31d3s

3


www.americanradiohistory.com

32

SEPTEMBER 11, 1982, BILLBOARD

Billboard photo by Pam Lee

RADIO TALKERS—After the National Gospel Radio Seminar held in Estes
Park, Colo., representatives of radio and record companies had plenty to dis-
cuss. Going over the issues raised in the two days of concurrent workshops,
which drew 70 registrants, are, left to right: Jim Black, chairman of the semi-
nar; Joe Battaglia of WWDJ in Hackensack, N.J.; Michael Demonico of Milk
’N’ Honey Records; Charlie Shaw, marketing director for Songbird Records;
Mike Dworak of Word Records; and Lioyd Parker of WLIX in Bayshore, N.Y.
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"9 Weeks on Chart
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33

51

33

42

3

26

76

42

38

21

42

Title,
Artist, Label & Number

AGE TO AGE WEEKS
Amy Grant, Myrrh AT 531
MSB €697

THE VERY BEST OF THE
IMPERIALS

The Imperials,

Day Spring DST-4025

| SAW THE LORD
Dalfas Holm, Benson R3723

AMAZING GRACE
B.J. Thomas, Myrth MSB 6675

THE TRAVELER
Don Francisco, New Pax NP 33106

MIRACLE
B.). Thomas, Myrrh 6705

JONI'S SONG
Joni Eareckson, Word WSB 8856

UNFAILING LOVE
Evie Tournquist, Word WSB-8867

HE IS JEHOVAH
Kenneth Copefand, KCP SLP-1010

PRIORITY
The Imperials,
Day Spring DST 4017

CHRISTIAN AEROBICS
Various Artists, Benson NP 33133

LIFT UP THE LORD
Sandi Patti, Impact R 3793

TROUBADOR OF THE

GREAT KING
John Michael Talbot. Sparrow BWR
2034

SONG OF THE SHEPHERD
Heith Green, Pretty God Records
PGR 002

PRAISE V
Maranatha Singers,
Maranatha MM 0076 A

CHARIOTS OF FIRE
Vangelis, Pandora PO 16335

NEVER SAY DIE
Petra, Starsong SSR0032

EXALTATION
Ron Huff, Paragon PR 33101

FRONT ROW
David Meece, Myrrh MSB 6676

THE KEITH GREEN

COLLECTION
Keith Green, Sparrow SPR 1055

This Week

Last Week

Weeks on Chart

Title,
Artist, Label & Number
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N
N

23

24

25

26

21

28

29

30

31

32

3

35

36

37

39

40

N
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29

33

30

31

34

36

10

12

18

27

28

24

68

21

89

126

102

59

126

59

126

59

42

89

ONE MORE SONG

FOR YOU
The Imperials, Dayspring DST 4015

THE BEST OF PRAISE

Marantha Singers,
Marantha (Word) MMO083A

DON'T GIVE IN
Leon Patillo,
Myrch MSB 6662 (Word)

I'LL NEVER STOP LOVING
YOU
Leon Patilio, Word MSB 6711

FORGIVEN
Don Francisco, New Pax NP 33042

A SONG IN THE NIGHT
Silverwind, Sparrow SPR 1058

AMY GRANT IN CONCERT,

VOLUME 1l
Amy Grant, Myrth MSB 6677

HEARTS OF FIRE
Sweet Comfort Band,
Light LS 5794

HEY, I'M A BELIEVER
Dallas Holm & Praise,
Greentree R3441

BLESS THE LORD WHO

REIGNS IN BEAUTY
The Bill Gaither Trio, Word WSB
8870

ARE YOU READY?
David Meece, Myrth MSB 6652

MY FATHER'S EYES
Amy Grant, Myrrh MSB 6625

IN HIS TIME, PRAISE IV
Maranatha Singers, Maranatha
MMO064 (Word)

AMY GRANT IN CONCERT,

VOLUME |
Amy Grant, Myrch MSB 6668

BULLFROGS &

BUTTERFLIES
Candle, Birdwing BWR 2004

KIDS PRAISE ALBUM
Maranatha MM0068

MUSIC MACHINE
Candle, Birdwing BWR 2004

SOLDICRS OF THE LIGHT
Andrus/Blackwood & Co.
Greentree R3738

HOLM, SHEPPARD,

JOHNSON
Holm, Sheppard, Johnson,
Greentree R3583

BEST OF BJ. THOMAS
BJ. Thomas,
Myrh/Word MSB 6653

Gospel

CHICAGO AREA TARGETED

Major Push For David & Giants

NASHVILLE—The Chicago re-
tail and radio market, heavily rock
and AC oriented, is a hard one for
breaking new artists, and only
recently has gospel radio made no-
ticeable impact on retail sales and
concert promotion.

Priority Records is scheduling an
extensive marketing game plan to es-
tablish the group David & the
Giants in the market. The label is
penetrating urban and suburban
Chicago with a September concert
series, retail visits, radio advertising,
promotion of the group’s “Highway
To Heaven” single to gospel radio
and live interviews.

The concert dates confirmed are
an appearance in urban Grant Park
and suburban Streamwood and
Yorkville. Shows are set for Sept. 13
through the 18th, when the group
will make a morning appearance in
the “Chicago For Jesus” show. Up to
15 gospel acts are set to appear at the
two-day fest. Attendance for the Fri-
day night (17) show is projected to
be over 20,000, and the Saturday
morning concert may draw from
60,000 to 100.,000.

Coinciding with the first date is a
WBBM-TV (CBS) half-hour special
“Where Are They Now,” featuring a
10-minute interview with Giants
drummer Keith Thibodeaux, former
child star on “l Love Lucy” and
“The Andy Griffith Show.”

During the week, in-store appear-
ances and LP displays will center on
the Good Word Bookstore in Pala-

CONCERT MOVIE

tine, Trinity Beacon Bookstore,
Deerfield, Scripture Press, Wheaton,
and New Life Bookstore, Crystal
Lake. Other stores will participate
with point-of-purchase displays of
posters, flats and mobiles.

Radio spots that include concert
and in-store location tags have been
purchased on the three major Chi-
cago-area Christian stations—
WCRM, WEAW and WYCA. On-
air promotion includes “David &
The Giants” LP giveaways, with
concert and in-store mentions, and

live interviews on the three stations.

Priority’s radio promotion depart-
ment, headed by Tana Lonon, is
pushing “Highway To Heaven” to
Christian rock formats and “One
Less Stone” to AC formats nation-
wide. Already, the three stations
have David & the Giants on their
playlists: No. | on WYCA’s “Silver
Lining” show; number 7 on

WCRM’s “Sunday Nite Special”
and 20 on daily programming, and
16 on WEAW?s daily format.

'

GOING GOSPEL—Barbara Mandrell, who has just released her first all-gos-

pel album, “He Set My Life To Music,” on the MCA-distributed Songbird la-
bel, met backstage recently with label executives tollowing her sellout con-
cert at the Greek Theatre in Los Angeles. Discussing the show are, left to
right, Al Bergamo, president of MCA Distributing Corp.; Mandrell; Bill Hearn,
vice president of marketing for Sparrow; Rick Horne, Sparrow’s vice presi-
dent of administration; and Charlie Shaw, director of marketing for Songbird.

Golden Door Sets Film Release

By JACK McDONOUGH

BERKELEY—Goiden Door Pro-
ductions has finished all post-pro-
duction work on its film “Gospel”
and is hoping to gain a release at the
“ideal time” of the 1983 Easter sea-
son.

The 92-minute Dolby stereo film
features material from five groups
recorded and filmed live during a
June 12, 1981 concert at the Oakland
Paramount Theatre, with James
Cleveland and the Southern Califor-
nia Community Choir having 25%
10 30% of screen time.

“Gospel” opens with the Mighty
Clouds of Joy doing “Mighty High,”
“Walk Around Heaven All Day”
and “I Came to Jesus.” Shirley Cae-
sar and her group follow with “No
Charge,” “He’s Got It All In Con-
trol” and “This Joy (The World
Didn’t Give It To Me.)”

Various members of the Hawkins
Family then offer a half-dozen
tunes: “Goin’ To A Place™ by Edwin
Hawkins; “He Brought Me.” by
Tramaine Hawkins; “Right On,” by
Lynette Hawkins; and *“Until |
Found the Lord,” “Victory” and
“What A Friend We Have in Jesus”
(an acapella workout with the au-
dience) all led by Walter Hawkins.

The Clarke Sisters follow up the
Hawkinses with “Name It And
Claim It,” “Is My Living In Vain”
and “Hallelujah” and then the
Cleveland choir closes it out with
“Waiting On You,” “I Don’t Feel
No Ways Tired,” “Can’t Nobody Do
Me Like Jesus” and “Determined to
Make Heaven My Home.”

Co-producer Fred Ritzenberg
and partner David Leivick expect
the film to yield a soundtrack album
as well as videodisk and/or video-
casselte properties. “We want to
make all ancillary rights available to
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the distributor,” says Ritzenberg,
adding that as of now these rights
represent “Virgin territory.”

He is enthusiastic about the use of
the Dolby sound “to stimulate in-
volvement from the viewer. Through
the use of surrounds we anticipate a
lot of audience response. Hopefully
the viewer won’t know if the person
next to him is yelling ‘Thank You,
Jesus® or if it’s coming out of the
speaker. Our hope is that the film
will truly be an experience.”

Citing the current NAACP drive
for greater exposure of blacks
through film and video, Ritzenberg
notes that “Gospel,” with its all-
black cast, should have great appeal
*“to black audiences who are starved

to see themselves on the screen. The
majors have been very unresponsive
to this need. So we feel we have a
built-in black audience, but we hope
to cross over to the general music-
loving audience as well.”

All post-production work on
“Gospel” was done at Fantasy
Films, where Golden Door main-
tains its offices. Director of photog-
raphy is David Myers. whose credits
include “Woodstock,” “The Last
Waltz” and “Human Highway.”
Music supervisor is Miles Goodman,
with recording by Joel Moss and fi-
nal mix by Moss Allen Stone. Editor
is Glenn Farr. Set designs at the
Paramount were done by Ernest
Van de Bovenkamp.
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dna Ferber wrote a book about Texas and called it
“Giant.” But that’s not surprising. Texas has always im-

bued itself with an aura of larger-than-life silver-screen-

drama. After all, what other state can claim a spec al secession
clause written into its statehood agreement with the U.S. Gov-
ernment, allowing it the right to break off into individual na-
tions upon demand?

Texas (as befits its size) traditionally occupied a lion's share
of American history. Today, nothing much has changed. More
than any other state, Texas is both complex and centroversial.
Everyone seems to have an opinion about Texas. even those
whose chief experience within its boundaries consists of an
overnight stay at the Dallas/Fort Worth Airport.

Texas bears the weight of an oversized halo faskioned by ob-
sessively-loyal residents. Texan pride is nothing to be taken
lightly or dismissed cavalierly. Texans are fiercely proud of the
role their state has played in shaping the past znd present;
when they brag, it is from a deep-rooted sense of self-esteem.

Texas is part myth, part reality, partly fact and partly fiction.
Perhaps that's what makes this state so magically surprising.
For it is surprising. Don't try to pigeonhole Texas—or its wor-
thy citizens—because Texas diversity defies categorization.
Describe its far-as-the-eye-can-see prairies and you'il miss its

A BILLBOARb MARKET PROFILE

sleek skyscrapers. Talk about its 180-degree blue skies and
you’ll forget to include its space-age technology. Rave about
its rodeos and you may miss its endless cultural arts centers
and museums. Picture the Panhandle and run the risk of over-
looking its plentiful lakes, mountain ranges and Gulf Shores.
Or its rapidly-expanding metropolises.

Texas is grandiose geography, high-spirited history, pride-
ful patriotism, exulting energy. It is also one of our nation’s
fastest-growing centers for commerce, industry, asts and
technology.

Some of Texas actually looks like Texas: dustswep: plains
occasionally interrupted by starkly solitary telephone poles or
slowly-turning windmills. There are cowboys, of course, but
they are hard-working, leather-skinned men who weuld not
know what to do with a pair of Calvin Kleins. There.are ““Dal-
las”-type oil magnates tv has made popular, but tney are
shrewd businessmen whose drawls in no way interfere with
their high-finance daily dealings.

It is entirely possible that Texas has the highest peroentage
of under-35 self-made millionaires in the Union. But it's impor-

AMAVW americanradiohistorv co

tant to remember that in Texas, people believe anything is pos-

. sible, and they rarely pause long enough to consider the al-

ternative.

Texas consists of astonishingly different lifestyle counter-
points, compatibly poised side by side. And while stereotypes
die hard, Texas today deserves new evaluation. It is a far cry
from the Texas once depicted in old westerns . . . and a Texas
altered slightly from its 1980 *‘Urban Cowboy’' patina.

True, Texas is flat grasslands—but it’s also 90 separate
mountain peaks towering a mile or more above sea level.
Texas contains more square miles of inland water (that's
6,000, to be exact) than any state but Alaska. Texas offers 624
miles of sunny beaches, for those keeping count, and they
contrast nicely with the 23 million acres of lushly dense for-
2sts. Texas citrus crops originate from the fertile Rio Grande
Valley: did you know it's situated in the same tropical latitude
as Miami Beach? And if Texas is firmly enmeshed in the ong-
oing U.S. space program, it is at the same moment preserving
ts own history in the historical Fort Worth Stockyards area,
Jnce a gateway along the well-worn Chisholm Trail.

One of the fastest-booming new industries to hit this state is
film and video. Within three years, Texas has become (as it

{Continued op page 1-3)
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* GRAHAM
CENTRAL STATION

Abilene

1850 S. Clack

Albuquerque

3301 Juan Tabo 'N.E.

Bryan |College Station)

1600 B South College

El Paso

5631 Dyer

Odessa

2101 E. 8th St.

Oklahoma City

3700 W. Reno

Phoenix
Plaza West
4041 N. 33rd Ave.

* ROCKY'S
Odessa
2130 Andrews Highway

San Antonio
107 Terrell Plaza

* NEW WEST

Arlington
2811S. Cooper

Fort Worth
3105 Winthrop

Longview
508 N. Eastman Rd.

Lubbock
5203 34th St.

San Antonio

2335 N.W. Military Hwy.

r:;”

SALgoWN

4 ()}6

an

w X /9N K
y{u@ ERS

o THE ROCK SALOON
Amarillo

2523 Britain Drive
Midland

3920 W/. Wall

San Angelo
1819 S. Harrison

Wichita Falls
2301 Rushing

THE STARDUST
Midiand
1006 S. Midkiff
Odessa
6300 Andrews Highway
Wichita Falls
3013 Garnett

o WRANGLER'S
San Angelo
2402 Vanderventer

o THE PLACE
Lubbock
2401 Main St.

* COWBOYS
Albuquerque
3301 Juan Tabo N.E.

Longview
509 W. Cotton

o TEXAS ROXS
San Antonio
11431 Perrin Beitel Rd.

GREAT GATSBY
Abilene
142 \X/. Gate Mall
El Paso
9515 Viscount

o THE OTHER PLACE
Odessa
815 N. Grandview

David James,

Jimmy Cooper,
Bookings (602) 279-6787

Phillip Graham {915-362-0401) Arizona ® New Mexico ®¢ Oklahoma e Texas Promotions (915) 362-0401
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THIRD COAST THUNDER: Joe Ely at third annual Tornado Jam in
Lubbock last spring. 25,000 fans stood in ankle-deep mud to see
Joan Jett, Leon Russell, the Cricketts and Gary Morris perform
with him.

Music/Video/Film
Extend Creative Frontier

PROJECTING A NEW
STRENGTH OF VISION

® Continued from puge T-1

proudly bills itself) the “Third Coast'’ for video projects, mov-
ies, tv, cable and syndication. In 1980—a landmark year—
Texas grossed $115 million alone from film projects. In 1981.
the total gross was almost $100 million. Texas now has excel-
lent facilities offering computer-generated animation, film
and video editing and transfer, audio/video synchronization
and complete pre- and post-production services

Not surprisingly, producers and directors have always har
bored a fondness for Texas shooting locales. Between 1923
and 1981, 158 different fitm and tv productions were shot in
Texas. These include **Giant,” **State Fair,” “Hud.”” “Bonnie
And Clyde,” *'Baby, The Rain Must Fall,” “Sugarland Ex-
press,” ‘“Logan’'s Run,” ‘“Honeysuckle Rose,” “Outlaw
Blues,” "Long Riders” and “Middle Age Crazy '

Dallas, always a commercial jingle center, is now beginning
to move into the limelight for its state of the art video facilities.
And other audio/video set-ups are hanging out their shingles
from Austin northward. Perhaps best publicized is the $12
million Studios At Las Colinas, part of the Dallas Communi-
cations Complex. This full-service facility features profes-
sional soundstages for movie, tv and recording projects: one
of its first major involvements is “*Silkwood,” starring Meryl
Streep, Kurt Russell and Cher, which is slated for fitming at
Las Colinas in late summer/early fall.

The Texas Film Commission, centered in Austin, is very in-
volved with in-state film and video coordination. Texas has
been a favorite shooting locale for East and West Coast direc-
tors for obvious reasons: the stunning geographical terrain,
ethnic and linguistic variances, ease of transportation,
healthy economy, qualified local professionals (both technical
and artistic). Also, Texas is a right-to-work state, providing
flexibility for union and non-union situations.

Ironically, it appears that although Texas originally became
famous for its musical styles and performers, it will be film
and video, not music, that brings big-time show business into
the state. While many Texas musicians and performers have
become successful, most were obliged to emigrate to do so.
Texas has lagged behind New York, Los Angeles and Nashville
in attracting major record labels, management firms and pub-
lishing divisions. For years, it was well known that you could
make music in Texas, but you couldn’t market it.

There are signs this may be changing. If the rest of the U.S.
economy ails, Texas' financial picture continues bright.
Unemployment remains substantially lower than in many
other states. The high growth rate of Houston and Dallas
creates a job market irresistible to skilled but out-of-work pro-
fessionals, and is giving the state for the first time a powerful
rank of technically-oriented and experienced craftsmen.

Theirony of Texas’ musical emigres hasn't been lost on the
new generation. The last three years have created a boomin a
range of services to complement the artistic side.

“Texas hadn't succeeded in building its groundwork,”
points out Gloria Thomas, writer and wife of singer B.J.
Thomas. “It was slow to develop studios, publishers, film and
business contacts that would make it possible for local talent
to stay in Texas.” She agrees that the new influx of film and
video industry activity is turning the picture around at last.

Neil Feldman, president of the year-old Video Post and
Transfer operation in Dallas, says: “‘For the first time, Texas is
establishing its own credibility in other markets. The only
message | have from Texas is that technically and profes-
sionally, we now have people as competitive and trained as
anywhere you'd find on either coast. And we cost less.”

There are statewide organizations and associations dedi-
cated to putting Texas on the map. And they are, for the first
time, pooling their efforts to create a united, responsive front.

These range from the aforementioned Texas Film Commis-
sion to the Texas Music Assn., the Texas Assn. of Film & Tape
Professionals, and the Dallas Communications Council. It en-
compasses local tourism departments and chambers of com-
merce eager to extol Lone Star advantages.

Kip Kirby is Billboard's Nashville Bureau Chief and Country Music Edi-
tor.
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FULL HOUSE: (Center top) Along with her girls, Dolly Parton runs
“The Best Little Whorehouse In Texas.” (Center middie) Willie
Nelson and fellow Texans, from left, Joe Ely, Ray Wylie Hubbard,
Guich Kooch, B.J. Thomas and Gary P. Nunn improvise at the
Texas Music Awards show. Clearwater Teleproductions of Arling-
ton provided remote video with audio support by Omega Audio of
Dallas. (Center bottom) Exterior of film soundstage at Las Colinas,
Dallas Communications Complex.
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It involves a widespread cast of committed individuals,
people who make their living from or through Texas’ artistry,
and believe the state deserves recognition for its achieve-
ments. These range from concert promoters like Louis Mes-
sina, president of Houston-based Pace Concerts, and Jack Or-
bin, founder of San Antonio’s Stone City Attractions ... to
audio/video experts such as Neil Feldman of Video Post and
Transfer, Omega Audio’s Paul Christensen, Ed Bernet, ex-
football pro and now chief of Sumet-Bernet Studios . .. Wil-
liam Burkett, freelance actor and chairman of the 500-mem-
ber Dallas Communications Council, and the DCC’s executive
director, Lorraine Gress ... Michael Brovsky, head of the
Brovsky-Stewart Group in Austin ... Harvey Lynch, who is
striving to turn Houston into a major record company conten-
der with his new Houston Connection Records venture, and
Chuck Robinson, now launching oil-financed Permian Rec-
ords for country . .. Ben Mason, who heads Austin’s Third
Coast Studios . . . and David Stallings, whose successful Delta
Records operation in Nacogdoches keeps on turning out the
kind of music for which the state is famous.

There are newcomers relocating within the Lone Star bor-
ders every month. Hollywood director Peter Bogdanovich is
negotiating with Las Colinas for new Texas headquarters.
Rock singer Mick Jagger and his Texas-born girlfriend Jerry
Hall recently purchased an enormous spread north of Dallas
to live and raise horses. And those who have spent some time
in Texas are becoming even more heavily immersed in proj-
ects they feel are destined to put this state out in front of com-
petitive entertainment and commercial centers.

There are film scorers like Ken Sutherland, booking agents
like Ronnie Spillman of Encore Talent, successful club owners
like Sherwood Cryer and Billy Bob Barnett, men like Sam
Atchley and Robert Gallagher of the Music Exchange seeking
to put local Texas talent on the map, managers such as Ed
Cobb and Randy Jackson wanting to provide the necessary
lure to keep Texas-based acts from moving away in desper-
ation. There are radio promotion men like Peter Svendsen
and Ed Spacek (brother of actress Sissy Spacek) keeping na-
tional country product on the airwaves.

There are small labels such as Yatahey, Rosebud, Jack-
alope and Juice Records struggling to make their presence
known.

There are state of the art recording studios and mobile facil-
ities ready and willing to prove that hit records come out of
Texas as easily as anywhere else.

There are statewide musical celebrations that focus atten-
tion on the talent: the Texas Music Awards (highlighted last
year by none other than Austin’s grand master, Willie Nel-
son), the annual Kerrville outdoor music fest, Austin’s Aqua-
fest, the huge Texas Jam staged by Louis Messina's Pace Con-
certs.

WwWWwWWw.americanradiohistorv.com

RECORDING HAVEN: Third Coast Sound Studio, one of Austin’s

most complete entertainment complexes, recently found Nick
Lowe in to produce a Fabulous Thunderbirds album for Chrysalis.
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There are even colleges around the state offering musical
courses, including South Plains College in Little Levelland,
Texas, which offers a thorough education in exotic fields like
bluegrass, country music arranging, and dobro/mandolin.

(In fact, South Plains even exports a traveling country mu-
sic show, born out of its degree program, which has played
from Florida to El Paso—and Waylon Jennings’ son Buddy,
enrolled in the school’s sound technology program, did a ben
efit show for students there last season.)

Insiders are putting their chips on the board that this new
period of growth will be Texas’ power move. But that’s not sur-
prising. When Texans set out to do something, they do it—of-
ten on a scale and in a manner more grandiose than anyone
else would have dreamed of.

Take, for instance, Billy Bob's Texas, a 5,500-seat night-
club opened a year and a half ago in Fort Worth. “We set out
to open the world’s largest honky tonk, only to be told by the
Guinness Book Of World Records that we were also the world's
largest nightclub and the world’s smallest civic center,”
laughs Carl Dooley, who books 352 days’ entertainment into
the facility.

“The instructions weren’t in the box when we opened this
place,” he admits, looking over the enormous expanse of
space within the club. *In fact, in Las Vegas, they were giving
odds that we would never make it!"”

With 42 separate bar stations, an inside rodeo ring,
$300,000 worth of sound equipment alone, its own radio
show, "‘Live From Billy Bob’s Texas' set to debut January 1,
and headliners from the Beach Boys to Alice Cooper to Bob
Hope, Billy Bob's Texas is just what you’'d expect in this state:
bigger than life.

Southward a few hundred miles lies Houston, and the
granddaddy of oversized nightclubs: Gilley's. It's overseen by
Sherwood Cryer, a shrewd and salty proprietor as weathered
and native as a well-cast extra from Hollywood Central Cast-
ing. Gilley's concentrates on country. Redneck, beer-drinking
country, interspersed with a friendly brawl or two. Long before
“Urban Cowboy” film crews arrived in their pressed dung-
arees to shoot the movie that put the club on everyone's lips.
Gilley's held the Guinness Book of World Records’ honor as
largest nightclub in existence. Cryer was the man who made
mechanical bull riding a national craze unrivalled since the
days of the hula hoop. And though he doesn’t say much about
future plans, it's a safe bet that he will continue promoting his
club as visibly as he's done in the past.

Over the years, Texas has maintained a solid link with Ten-
nessee. Not for nothing was the song ‘T For Texas, T For Ten-
nessee’ inspired. Texans love music as much as barbecue,
and they love any place that also reveres their talent. So
there’s always been a special soft spot among Texans for Ten-
nessee, particularly Nashville. The link, of course, extends
well beyond modern-day memory. Tennesseans were instru-
mental in helping Texans in their fight for independence in
the mid-1800s: Sam Houston, Davey Crockett and Jim Bowie
were Tennessee frontiersmen long before they became Lone
Star state heroes. And the ranks of the Alamo dead are filled
with men from Tennessee.

Over the decades, Texas has exported many artists and mu-
sicians into Nashville, where they went on to major recording
deals and future fame. Some of those musicians later re-
turned to Texas. Some wavered back and forth, torn between
commercial success and a desire to *do it from Texas.” In the
mid-1970s, an underground movement began to swell
around Austin, championed by Willie Nelson (whose earliest
performance at the legendary Armadillo World Headquarters
still lives on in the minds of those fortunate enough to be
there that night), Jerry Jeff Walker, Michael Murphey, B.W.
Stevenson, Joe Ely and Gary P. Nunn. It was a movement
born of music. It even had an anthem: “‘Up Against The Wall,

(Continued on page T-41)
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¥ Major Venue Explosion Felt Across State
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HEALTHY CONCERT MARKET SHOWS SIGNS OF REACHING SATURATION POINT
]

By ROSE CLAYTON

sk any Texan to describe his state in two words. and
A without a doubt, they will be *'biggest”” and *'best "

Make no mistake about it, doing things on a grand
scale includes quality as well as quantity and that is what ac-
counts for the boost in a Texan's brag.

Size may be Texas' most noticeable characteristic, but it is
only one measure of the state’'s uniqueness as far as musical
entertainment is concerned.

Remember your reaction on first hearing about Houston's
Astrodome, the world's first all-purpose, weather-free sports
stadium and arena, or the 3.2 acre Gilley’s Club, the world’s
largest nightclub? Most people were full of doubt that either,
let alone both, would continue to fill to capacity years later,
making history for the acts and audiences they attracted.

These massive venues, have been successful, like many
others across the state, due to the Texas music industry’s
adaptability, capability, flexibility, diversity and creativity.
With another big plus being situated midway between the east
and west coast.

One major misconception people outside of Texas have
about the state is that it is prolific with honky tonks and that
its musical preference is still country and western swing.

Austin, the state’s capital, for example, has an array of facil
ities that serve to disseminate melodies suitable for an au-
dience with varied musical tastes.

The Frank Erwin Center on the Univ. of Texas campus,, for
merly the Special Events Center, is a prime example of Texas
ingenuity. Often referred

TENUNS

to as the Super Drum be-
cause of its drum-like
shape, the Frank Erwin
Center drew close to
424,000 people to its ac-
tivities during the past
year from a town of
500,000 people.

““No one else turns that
kind of numbers,’” says
Dean W. D. Justice, direc-
tor of the center. “The
major metropolitan areas
don't do that kind of
thing.”

So, how does the Univ. of Texas do it? **We co-promote ev
erything that comes in,”" says Justice. “*We have five people
fulltime. We know the market and how to sell shows. We also
have our own computerized ticket center."

One successful promotional device, which Justice says, "is
designed to push fence sitters off the fence,” is a 28-page
campus publication which reaches 50,000 households for a
readership of close to 155,000. Enrollment during a normal
school year is 45,000.

According to the Univ. of Texas’ research, the Austin mar
ket is one of the nation’s strongest in terms of entertainment
prospects. Its demographics are young, married, both work
ing, no children and highly-trained (usually in high tech-
nology).

Unemployment in Texas is 4%, less than half the national
average. It has not been as adversely affected by the reces-
sion as other areas.

A year ago acts went out in other parts of the country and
had slow dates and cancelled out,”” Justice says. Those of us
in Texas felt the market was good and if they had come here,
they would have made money. This year there are more acts
touring and the quality of acts is better. As a result, Justice
reports his gross ticket sales up 41%.

STAN ALLEN, Rainbow Ticket Master
Dallas

“What makes me the maddest is scalping. There is
nothing we can do about it until legislation gets on it.
It's a problem knowing that some teenager, working
at Taco Bell, has to pay $75 to see AC/DC.

“We have 21 outlets in Dallas. We limit sales to 10
tickets per person. They hire kids to scalp, and we
know them on sight. | saw ads in the newspapers
offering AC/DC front row tickets for $150. The kids
can't support that. They only make so much money.
The average ticket price is $9.50-$13.

“We give out ticket stubs which are numbered, so
the kids don’t have to stand in line so long. They can
leave and come back at a prearranged time for the
tickets.

Justice says there are exceptions to the statement that rock
is “‘the hottest thing out there. There are more rock acts tour-
ing than pop superstars,” he adds, ““We sold out Neil Dia-
mond. Our net gross was $230,000 "

Of the 39 professional shows for 51 performancesin '82, all
have done well Justice says. Dan Fogelberg and Foreigner
each drew more than 16,000 to the 19,000-seater, the Cars
14,000, and Kool and the Gang 10,500.

While other large halls across the state report difficulty in

Rose Clayton is a Billboard contributor in Nashville.

By LAURA DENI

ouis Owen, manager of the 10,690 seat Tarrant County
L Convention Center in Fort Worth, is blunt on business.

“It's getting to be real rough. But if we get over the next
year it will get better."

Tarrant was the place to be until Reunion opened two years
ago and stole the show. More seats was the bugle call that ral-
lied promoters.

*Since Reunion opened they get the big names that used to
play here," complains Owen.

B. Don Magness is director of Fort Worth's Will Rogers Audi-
torium. “*Our year ends Oct. 1 and last year was the best since
the facility opened in 1936. This year is even better. Rock did
draw the best but the Reunion took most of the action away
from Fort Worth. So we traded in rock shows for more live-

‘stock events.”

‘We're the fifth largest building of its type in the country,”
boasts Reunion manager Jack Beckman. **We have flexibility.
We have drapes to cut it in half to a comfortable 10,000."

The Dallas Convention Center, as a whole, includes the Re-
union according to Penny Yost, assistant manager. *‘Our first
priority is conventions, because they are booked five-10 years
in advance. Each facility has a separate rate structure. Ours is
10% of the gross with a $7,000 maximum.”’

“It costs $12 per mile to travel,” continues Beckman. “The
artist fees sound unreasonable, but the bands get home and
discover they haven't made any monay. And neither are the
facilities. The facilities have got to get more competitive.”

“What's happening is

POINT BLANK _ (5 S . o 4
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LIVE EXCITEMENT: (Top) Endless activity at Billy Bob's Texas,
Fort Worth country music arena. (Center left) Texas Jam '82 fea-
tured Journey, Santana, Sammy Hagar, Joan Jett and Point Blank
and was staged in two locations, drawing 65,000 to Dallas Cotton
Bowl and selling out the Astrodome. (Center) Joe Ely jams with
Carl Perkins at Austin’s Club Foot. (Center right) Austin’s recently
renovated Paramount Theatre hosts various films, concerts and
plays. It was the site for the premiere of ‘‘The Best Little Whore-
house In Texas."” (Bottom left) Louis Messina, president, Pace
Concerts, Houston. (Bottom right) Ronnie Spillman, left, presi-
dent of Encore Talent, and artist Moe Brandy, plan for fall tour in
San Antonio.

drawing good crowds for country acts the Frank Erwin Center
shows good response. ‘We did 12,800 on Kenny Rogers and
Susan Anton, which was one of their biggest dates,”” Justice
says. “We also did 12,000 on John Denver and 10,000 on
Ronnie Milsap.”

One unique approach employed by the university that may
have increased the country draw is to offer a package that in-
cludes preferred parking and dinner before the show for an
additional price of $7.50.

Another inventive venue in Austin is Manor Downs, an out-
door racetrack, rodeo arena and entertainment complex
which has five stages and holds approximately 30,000 people.

Unique with its tables and patio bench seating in the most
popular area suitable for an audience of 5,000, the Downs has
hosted a variety of artists since opening two years ago. Its
best showings have been with the Kinks and Grateful Dead,
while Cheap Trick, Charlie Daniels Band, Waylon Jennings,
and Johnny Winters also did well.

Chesley P. Millikin, general manager of Manor Downs, says
he believes the facility’s success has been due mostly to the
fact that **we attempt to give people value for their money. We
don't allow concessionaires to overprice. Our maximum ticket
price is $10 and beer sells for $1. We also pay the ticket outlet
percentage rather than passing the handling fee on to the
buyer.”

The reasoning for Millikin's philosophy, which seems to be
shared by many others in the area, is simply this: “Without
people—artists wouldn't have an audience.”

One of Austin’s largest clubs, the 1,700-seat Austin Opera
House, admits its attendance figures are off some 20 to 25%
in '82. Manager Tim O’Connor feels it is a combination of the

(Continued on page T-30)
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that you get points for
ticketing and conces-
sions. Ticket agencies are
making deals,” charges
Owen. ““There are deals
on concessions. It's which
arena gives the biggest
percentage back to the
concessionaire who goes
to the artist saying ‘Play
that place,” because of
the concession percent-
age which, in the end,
means more money for

e

the act

““Our money is in flat shows, which are four-five days, while
a concert is one night, and he wants a cut on everything, and
his price keeps going up,' continues Owen. **He doesn’t give
anything and they're pricing themselves out of the market,
which is where a lot of them ought to be: out of the market-
place playing some tent or outhouse.”

Owens complains about the double standard associated
with city-operated venues. ‘“The boards are businessmen
who, because of the economy, knock themselves out keeping
their own businesses together. Yet, they don't expect your
business to be bad

‘We're battling Billy Bob's,”” he adds. *‘They do better with
country, which doesn’t do well here. The people in Fort Worth

STEVE SHULMAN, Talent Buyer
Majestic Performing Arts Theatre, San Antonio

“The economy could be better. We feel the
recession. A marginal show isn’t going to make it. We
have our most success with theater. We're bringing
in a fantastic Broadway series: Carol Channing in
‘““Hello Dolly,” Yul Brenner in *“The King And I,"”" and
“Pirates of Penzance.” Three we booked directly
from New York and one out of Columbia Artists. Our
series subscription hit 10,000 at $64-$88. Single
tickets are $15-$27.50.

“We would like more soft-rock, but the 2,480 seats
prohibits that. We're developing a Hispanic program
working with managers to bring in Mexican
performers. San Antonio is a growing city with 50%
Hispanic.

“We've dong very well with Johnny Mathis, Debbie
Reynolds, Robin Williams and Gallagher. The
Majestic dates from 1929 when it was a movie
palace. The newly restored building opened in '81.
The Spanish motif interior takes on the effectof a
Spanish village, with vines, cast statues and a whole
mess of gingerbread. Everybody is in such awe of the
building that it helps keep the crowd in control.”

are real shitkickers. They like to stand and move around with
the music.

“For us, it's Broadway. We're getting a series which in-
cludes ‘Annie,’ ‘Chorus Line,’ and ‘Best Little Whorehouse.” "

“The concert promoters’ egos are in competition. They are
burning themselves out with concerts too close together,”
charges David James, executive with Graham Central Station,
which has 28 Texas clubs. ““In a 50 mile radius there are

(Continued on puge T-32)

Laura Deni is a freelance writer based in Las Vegas.
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Open now in the Dallas Communications Complex: The Studios at Las Colinas.
A full-service complex for full-length films. ¥ Three sound stages, ranging from 3,000
to 15,000 square feet. State-of-the-art lighting and equipment.
Flawless acoustics. Catwalks. ¥ Spac’ous individual and
chorus dressing rooms. Wardrobe rooms. Production
offices. Rehearsal studios. Screening rooms.
Set construction area and drive-in service area.

You’ll take a shine to it.

For information contact: For office/service center
Pat Wolfe leasing information contact:
Vice President/General Manager B/ruce Fogerty .
One Dallas Communications Complex Vice President/Marketing
P.O. Box 5325

Irving, TX 75062
(214) 869-0700
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The City Story

ROCK DEMAND GROWS
IN CLUBS, SEEPING INTO
COUNTRY STRONGHOLDS

AUSTIN HEAT: Joe Ely shows off 13-year-old hot-shot Austin gui-
tarist, Charles Sexton, on one of his tours. Known around town as
“Little Charlie,” he's the talk of Austin.
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DALLAS

By NANCY BISHOP

hat best symbolizes the hope for the future of the
w Dallas music industry is the 25-acre Las Colinas cen
ter that opened in June.

“The Dallas Communications Complex acts as a big neon
sign that flashes a message to the rest of the country saying:
‘Come to us,” "' says Ed Bernet, president of the Texas Music
Association’s Dallas chapter.

Dallas’ rapidly growing film and video industry will continue
to stimulate the already prosperous music business, Bernet
firmly believes. Where film work goes, music opportunities fol-
low. History could repeat itself if Dallas continues to attract
major motion picture and television productions as Los An-
geles did more than 40 years ago. As the film industry moved
to the West Coast, the supporting musical backup followed.

Les Studdard, January Sound recording studio general
manager, adds, ‘'Dallas has always had the talent and techni-
cal skill. Las Colinas is the final link in allowing us to do more.
Not a week goes by that we don’t get calls from producers
wanting to talk to us about a new project. Las Colinas will have
a tremendous impact on what we do and represents the kind
of financial commitment we have to turn out the services.””

Many industry leaders believe that Dallas will become not
only the country’'s leading “‘jingle”” market for commercials
and radio spots but will also diversify to attract production of
cable and network music shows, motion picture film scores
and more major record label recordings.

The variety of projects and business opportunities have
even surprised Trammell Crow Jr., the 30-year old builder of
the Dallas Communications Complex. He expected to first
lease one of his three sound stages in the $12 million complex
to film or video producers. instead, Stevie Wonder rented the
6,000 square-foot studio to rehearse for a June 19 Cotton
Bowl show.

Crow says that Wonder was so impressed with the facility
that he began asking questions about the design, construc-
tion and management that could be applied to building a simi-
lar structure in Los Angeles. ““There was some hint that we
might be asked to build a facility in LA,”” Crow says, *‘but the
conversation has not gone past that point.”

Among the first tenants in the complex located in Irving
near the Dallas-Fort Worth airport is Dallas Sound Lab that will
be equipped to work with any major film or tv production that
is done inside or outside the center.

Russell Whitaker decided to move his recording studio from
Austin, where it was called Ruff Cedar, to set up in Las Co-
linas, where it will be renamed and opened in late October. ‘1
always wanted to do more film and video projects and this is
the perfect opportunity,” Whitaker says.

Many of the other 14 major Dallas recording studios that
make up the country’s fourth largest recording center have
added the latest state-of-the-art equipment to be competitive
with the East and West Coast. The investment in the latest in-
terlock devices to synchronize film and video with audio along
with post production facilities at such places as Video post
and Transfer has handsomely paid off.

For example, Goodnight Audio’s continual upgrading made
it possible to record the film score for the major motion pic-
ture, “*Savannah Smiles.” Composer-producer Ken Suther-
land says he could have recorded the film's six songs any-
where, but he chose Dallas because, **We could get more for

City writers: Dallas by Nancy Bishop, columnist-critic for The Dallas
Morning News; Fort Worth by Perry Stewart, amusements columnist
for the Fort Worth Star-Telegram; Austin by Katy Bee, Billboard corre-
spondent; Houston by W. Richard Ferguson, Galveston-based free-
lance writer; San Antonio by Carolyn Seldon, freelance writer; El Paso
by Marina Nickerson, freelance writer; Corpus Christi by Joyce Fantin,
freelance writer.
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KICKERS AND SLICKERS: (Top center) Rock band Wavelength
perform a benefit dance at the Bee County Coliseum, Beeville, near
Corpus Christi. (Middle center) Outside Anderson Fair, a Houston
institution. (Bottom left) Outside Caravan East, the reigning king
of country music nightclubs in El Paso, part of a four-city south-
west chain. (Bottom right) Tony Bennett at the Fairmont, Dallas.

our money here."

*“I've recorded all over the world and think the talent is as
good here as anywhere,”” Sutherland says, adding that he was
so satisfied that he will record the scores for his next five films
in Dallas.

Goodnight Audio offers a direct link to its sister studio in
Los Angeles, Goodnight LA, which has made it attractive for
touring musicians who don’t want to confine recording to one
area of the country. Dallas Goodnight Audio owner Gordon
Perry became partners with LA record producer Keith Olsen.
The set up has encouraged Stevie Nicks, Sandy Stewart, Pat
Benatar and the Fabulous Thunderbirds to use the Dallas stu-
dio.

Among the projects that have been the most exciting for
Omega Audio is recording music programs for cable and net-
work tv. Omega Audio president Paul Christensen has
equipped a 24-track mobile recording van to go on location
and tape specials for such well-known entertainers as Bob
Hope, Johnny Cash, Mickey Gilley, Quarterflash and Sean
Phillips.

Depending on the amount of musical programming on
cable tv and the acceptance of videodisks, Christensen says
the Dallas recording market can expect a tremendous in-
crease in business during the next.two years. He prepared for
the volume by moving his facility to Dallas Love Field, where
he shares office space with Video Post and Transfer and
Clearwater Teleproductions.

In the past, recording studios were very competitive, but
the attitude has changed dramatically with the formation of
two non-profit organizations that promote the Dallas music
industry. The Texas Music Association with more than 300 in-
dividual and corporate members is solely concerned with
unifying all facets of the local music industry. The Dallas Com-
munications Council with 500 individual and corporate mem-
bers is concerned with the broader field of film, tv, cable, and
music.

Both organizations have similar purposes as Lorraine
Gress, executive vice president of the Dallas Communications
Council explains, **We bring a unified voice to the attention of
the people in Dallas and the rest of the country.”

Active Texas Music Association member Studdard says the
industry has certainly benefited already from the relatively
young organizations. *‘The TMA has helped people focus their
attention on working as a unit rather than individually.
There's a new spirit of cooperation to work hard for the good
of the whole because we will benefit in the long run.”

Many Dallas musicians have been encouraged by the signs
of growth in the market and have remained in the area. As a
result, the talent in nightclubs has improved and encouraged
a revival of live music that replaces the taped music popular
during the disco era.

An indication of strength of showcase music is Nick’s Up-
town that offers local, regional and nationally known bands
seven days a week. The top-drawing local acts are the Juke
Jumpers, Buster Brown, Ultimate Force, Pat Coil and ReCaoil,
Al “TNT" Braggs and Ultimate Force. The 400-seat show-
room has also been used for regional and national artists—
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HAPPY LANDING: Jim Cullum of Jim Cullum’s Happy Jazz band at
The Landing, San Antonio.

James Brown, Joe “‘King’' Carrasco, the Fabulous Thunderb
irds, the Neville Brothers, Delbert McClinton, the Cobras, A
Train and Wilson Pickett

Several rock clubs, including the Agora and Cardi's have
slightly revised their formats and renovated facilities to ap
peal to a slightly older clientele as a result of raising the drink
ing age from 18 to 19. These clubs along with Mother Blues
and the Western Place Rock 'n’ Roll Palace book many of the
areas best rock bands that include: Turnabout, voted the best
Texas rock band by readers of Buddy magazine; Backstreet,
Rage, Windfall, and Savvy.

The decline of country disco music and closing of several
clubs has apparently encouraged the revival of country bands
at local clubs. The Dallas Palace opened with award-winning
fiddler Jimmy Gyles performing with the house band. Belle
Starr continues to rotate its house band, the Roy Clayton
Band, with regional bands and special entertainment by such
recording artists as Ray Wylie Hubbard and Rusty Weir. No-
Whar’ But Texas is a popular new club with Bobby Smith and
Country Blues alternating with Rolling Country as the house
band. The granddaddy of country clubs, the Longhorn Ball-
room, continues to book major recording artists supple-
mented by Dewey Groom’s Longhorn Band.

Two new jazz clubs—Fender’s and Tim Ballard's—offer vari-
ety to what had been a limited selection of music found at the
other major jazz clubs—Strictly Tabu, Arandas and the 6051
Club. Many favorite acts that rotate among the clubs are
former Blood, Sweat & Tears member Bill Tillman, Colleen
Pandis and Decade, Bert Ligon and Condor, Hall Street and
pianist Red Garland.

Several clubs have encouraged musicians to continue writ-
ing and performing original material. Poor David's Pub ini-
tiated a weekly songwriter's contest in August 1981 that
spurred showcases and ‘‘open mic’’ sessions at The Saloon
and Lillie Langtry’s.

Original music of another variety—punk and new wave
along with rock 'n’ roll—is supported at the Hot Klub that
brings in national acts along with the popular Telefones and

Brave Combo, a quartet billed as a nuclear polka group.
The closing of two major showrooms, Yorick’s and the Play-

boy Club of Dallas, cut back on the variety of pop music, but
several new hotels opening in the next year are expected to fill
that void. Several hotels, including the Loews Anatole Dallas,

(Continued on page T-16)

JIM RAMSEY, Promoter
Austin

“Austin is the window of the future. Austin is a
progressive town, different in the percentage of
people under 35, which is twice what tHey are in
Dailas or Houston.

“We haven't been able to sell country here for
three years. For the last six years heavy metal lives
off of Texas revenues. Canadian groups are playing
multiple small Texas markets and making good
money. Elvis Costello has been a sell out for four
years in Austin. If it will flourish in conservative
Texas and the South, then it will flourish all over.

“When | first started with the Police they could do
only 45 minutes. They had to do songs over so they
could do an hour set. Count Basie sold out two
Fairmont shows. The Police, Joan Jett, B-52's played
five Texas markets, making money in each one. In
Lubbock B-52's sold 2,500 out of 3,000 seats at
$9.50. El Paso was 4,700 out of 6,000 seats at
$10.00. I've got Lords of the New Church. There are
so many kids who don’t remember how the Doors
sounded. This group is Doors sounding. | won'tdo
any more jazz. Lost my ass every time | did jazz.”
e —
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Since 1971, Sundance has become synonymous with evolution in the
entertainment industry. Our logo has appeared on audio and videotape
boxes and record labels around the world.

1975. The Dawn of Disco. And a Gold Record for Johnnie Taylor’s
“Disco Lady”.

1977. The first computerized 1" video editing suite in the southwest.

1978. The Acme Cartoon Company. Our sister company which has
become the world’s leader in the marriage of digital computer
graphics and imagination.

1980. A five-camera remote unit for the production of programming
for network, cable, and satellite.

1982. Z-TV. A company which markets, promotes, and distributes television
programs and services ... worldwide.

It’s called ‘‘Show Business”. And that’s what we’re about.

THE SUNDANCE COMPANIES.
PIONEERING THE FUTURE OF ENTERTAINMENT.

Sundance Productions, Inc. * 7141 Envoy Court * Dallas, Texas 75247 + (214} 688-0081
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HAT'S
GILLEY'S CLUB.
Lo 2o e s

Cited by the Guinness Book of
World Records as the “World's
Largest Nightclub.” World famous
for the major motion picture that
it inspired, “Urban Cowboy,” and
for its famous mechanical bull.
With 3.2 acres of down-home
stompin’ under one roof, on the
World's Biggest Dance Floor. Gil-
ley's is everything everyone expects
it to be. Kickin' Music, Fancy
Dancin’, Rowdy Cowboys and Real
Good Times. It's Country’s bright-
est stars and one of America’s best-
known bars. And right along with
the fun, Mickey Gilley’s Club is
doing its bit for Texas, and for
Country Music.

LIVE MUSIC
The crowd Gilley's draws in one
month could fill the Astrodome
twice over. The club has hosted
every major country artist from
Waylon and Willie to Loretta Lynn.
Gilley and Johnny Lee have even
been known to play here.

STUDIO

The sophisticated side of Gilley's
is out behind the club. It's Mickey's
24-track sound studio, where Merle
Haggard, Willie Nelson and lots of
other superstars have recorded.
Paramount Pictures cut the track
for “Urban Cowboy” here, too.
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What's in a name? A lot, so far, if
your name is Gilley’s. The club
sells more souvenirs than some of
your favorite National Monuments.
Over 185 items from T-shirts, pos-
ters and records to — you guessed
it — Gilley blue jeans.

BI-MONTHLY MAGAZINE

One way to find out what’s going
on at Gilley's is to go there.
Another way is to read “Gilley’s
Magazine.” Published bi-monthly,
it's got news about upcoming
events, Mickey's tour schedule
and in-depth profiles of Gilley’s
headliners. Plus a catalog of the
newest Gilley's items available by
mail. “Gilley's Magazine” is dis-
tributed in Europe by “Stars 'n
Stripes,” the magazine of the U.S.
Army. For a subscription, just
write: Gilley's Magazine, 4500
Spencer Highway, Pasadena, Texas
77504.
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