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Over-The-Air
Home Taping
Plan Offered

By BILL HOLLAND

WASHINGTON- National Pub-
lic Radio, Panasonic and CODART
Inc. are cooperating in a venture to
deliver album performances o sub-
scribers over the air for automated
dubbing at home.

Provision would be made for roy-
alty payments to copyright holders,
say backers of the venture, who
claim that a number of record com-
panies are currently considering the
plan.

The recordings would be chosen
and purchased by customers in their
homes through computerized and
coded selection equipment. Custom-
ers would be billed by mail. Details
are to be made known ata press con-
ference this week.

Meanwhile, any formula for pay-
ment of mechanical royalties to mu-
sic publishers apparently still awaits
negotiation.

Al Berman, president of the Harry

(Continued on page 72)

Carol Jiani's delicious new LP offering “CAROL JIANI-ASK ME" (Matra
Records Ltd.) is a sparkling R&B/Dance smash featuring the R&B classic
“pASK ME” and her new single “YOU'RE GONNA LOSE MY LOVE.” Pro-
duced by JOE LaGRECA for Matra Records Ltd. and distributed by Down-

stairs Records, Montreal, P.Q., Canada.
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RENO--F -oadcasters’ for-
% tunes on the AM band—a peren-
$ nial topic, b it one thrown into
sharp relief't y the arrival of AM
stereo in th  marketplace—will
receive part cular attention at
§ this weeck’s National Radio

Broadcasters Assn. conference at
the MGM Crand here, Sunday
through Wec nesday (12-15).
Some 4,00 are expected to at-
tend the ever ., which comes only
i; 11 days after the National Assn.
of Broadcast 15’ radio program-
ming confer¢ 1ce in New Orleans.
KFRC S:1 Francisco’s pro-
gram directc - Gerry Cagle car-
i ried the AN banner at NAB,
while ABC Radio vice president
Rick Sklar will talk it up in Reno,
where he is moderating a three-
man panel on “Positioning Your
AM For Success” on Tuesday.
“The situation is getting des-
perate,” Sklar says of the AMs,
pointing to one of the most ac-
cepted of today's solutions to the
problem: go telephone talk. “The

“NRRA Putting Spotlight
On |Future Of AM Band |

By DOUGLAS E. HALL

VA

format doesn’t nced stereo and Z%
it's accepted by a 35-plus au-
dience,” he adds. Sklar is direct-
ing the new, satellite-delivered
Talkradio network from ABC's
Enterprise division. sz
Other ideas for AM’s salvation
will come from Arnie Ginsburg,
who oversees the “Music Of
Your Life” format on WXKS-
AM Boston: researcher Rob Ba-
lon of Balon & Associates; and
programmer Bob Welsh. Sklar
indicates that the problems of
AM are underscored by the fact
that, since Welsh was named to
the pancl, he has moved from
KEYS-AM Corpus Christi, Tex.
to KLYV-FM Dubuque, lowa.
Among those looking for a
new position for AM is NRBA
president Sis Kaplan, whose Sis
Broadcasting operates WAYS
Charlotte. The station changed
from Adult Contemporary to talk zz
on Tuesday (7). Kaplan points to
the Sklar panel as one of the most
(Continued on page 19)
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e IN DEFENSE OF COPYRIGHT: Editorial, page 5.

® CLASSICAL RADIO is having problems with digital recordings—or,
more specifically, with their extended dynamic range. The topic will be ex-
plored next month in New York at an AES meeting. Page 39.

® HEARTLAND RETAILER Dan Bredell has built a flourishing record
chain, concert promotion firm and one-stop during the past 10 years. He began
modestly with a 400 square foot store. handling used and new records and

® SPECIAL PRICING and “bonus™ records are among new marketing tac-
tics unveiled by Elektra/Asylum. For example, retailers will be sent a special
six-cut LP to give to consumers when they buy the latest album by one of the
label’s developing acts. Page 8.

® URBAN FORMATTED WRKS-FM New York. one of this competitive
market’s most successful stations, is losing program director Don Kelly. He’s
starting his own consultancy, specializing in urban and AC. Page 18.

e VIDEO MERCHANDISING must be imaginative if it’s to pay dividends
for specialty stores and other outlets. Different approaches are reported by re-
tailers who recently attended the Video Software Dealers” Assn. confab in Dal-

® GOSPEL’S LIGHT RECORDS has been sold, although the move will
apparently not precipitate changes in its day-to-day operations, or its E/A dis-

tribution deal. Page 10.

German Tape Levy
Gets Gov’t Support

By MIKE HENNESSEY

BONN- West Germany is to fol-
low Austria and Sweden in intro-
ducing a levy on blank audio and
video tape to compensate rights
owners for losses as a result of home
laping.

A consultative document pub-
lished here Sept. 8 provides for a
levy of 10 pfennig (four cents) per
hour on audio tape and 40 pfennig
(16 cents) per hour on videotape. At
the same time, the existing levy on
hardware, in operation since the mid
*60s, is to be modified: instead of 5%
of the manufacturer’s price, it will
now be five marks (32) on tape
recorders and 15 marks ($6) on
video recorders.

If the consultative document wins
approval from the federal govern-
ment’s second chamber, which is
scheduled to debate it on Oct. 29, the
measure will then come before par-
liament and. if passed, will probably
come into effect by the middle of
1983.

Announcing the Green Paper pro-
posals, the German minister of jus-

tice, Juergen Schmude, said: “This
levy should not be seen as a tax but
as a means of seeing that creative
works are not exploited without pay-
ment of royalties. This change in the
law will also mean that the burden
of compensation is shared between
hardware and software manufac-
turers and importers.”

(Continued on page 70)

Trade Leaders
Hit Tape ‘Report

WASHINGTON--The home tap-
ing controversy heated up again last
week when Rolling Stone magazine
published a “special report” on the
subject in its Sept. 16 issue, stirring
strong reaction from key music in-
dustry figures. RIAA president Stan
Gortikov, for one, expressed “out-
rage” at its “obvious bias.”

Entitled “The War Against Home

(Continued on page 67)

JUICE NEWTON CONTINUES TO BREAK RECORDS~GENTLY . .. “Break It
To Me Gently” (B-5148), the new single from Juice Newton's gold album
Quiet Lies (ST-12210), is the latest chapter in the success story that began

with 1981's gold single “Angel Of The Morning,” followed by three more

Top 10 singles: "“Queen Of Hearts,” “The Sweetest Thing” and the recent
smash “Love's Been A Little Bit Hard On Me.” On records and new high
quality XDR cassettes from Capitol.

(Advertisement)
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While The Econom

Arista ls 5cor|ng An
An azmg Str ak
Of Hot-Se

They’re saying that times are
so tough, it’s nearly impossible

to break new artists.
They're saying that the state
of the market is so drowsy that
even established arhsts are
seeing their careers level off.

But while they're talkmg,
Arista is doing. While the country’s
economic indicators are down,
Arista is hitting one home run after
another. In the first six months of this year,
we’ve brought previously unknown bands
to tremendous success, and taken stars to
new peaks. In a period of wild swings and
unpredictable change-ups, Arista has the alternative.
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Better Than A
Guarantee

You only check a guarantee after variations from one reel of 456 to

something goes wrong. another or within a single reel.

You can check the strip chart No other brand of tape under-
in every box of Ampex 2" Grand goes such rigorous testing. And as
Master® 456 as our assurance a result no other brand offers you
that nothing will. the consistency of Ampex Tape. A

Which is why we test every reel consistency that lets you forget the
of 2" Ampex 456 end-to-end and tape and concentrate on the job.

edge-to-edge. The strip chart of
the test results tells you that you'll

get a rock-solid readout with
virtually no tape-induced level AM PEX

Ampex Corporation - One of The Signal Compames[:'

Ampex Corporation, Mognetig: Tape Division 4 Out Of 5 Pl'OfQSSional§ MaSter
A S Sersaasa 00 on Ampex Tape.

*1981-1982 Billboa
Brand Usage Suwey
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RCA Plans
Videodisk
Promotions

By LAURA FOTI

BLOOMINGTON, Ind.—Thanks
to reduced prices and the introduc-
tion of stereo, RCA claims its video-

disk system is on a “roll,” and the

company plans to extend it with five
promotions designed for the fall sell-
ing season.

A special $2 million “Star Wars”
drive will offer the movie (in stereo)
free with the purchase of a player
from Oct. 21 through Nov. 24.

According to Jack Sauter, RCA
group vice president, “1982 is an im-
portant turning point for us. We've
launched a dealer program im-
mersed in local promotion.”

Sauter says that distributors pro-
tested the sales quotas they were
given in a spring promotion, but that
the quotas were met more than
100%. “We sold more to distributors
in the 12 weeks of the promotion
than in all the 37 weeks previously.
We’ve got more going for us, but not
because we threw our cards into the
wind.”

RCA’s 5,000 dealers currently
selling the disk player and titles will
benefit from the fall activities
planned by RCA, asserts Tom
Kuhn, division vice president for
RCA videodisks.

Kuhn, who attended the VSDA
conference in Dallas, says, “From
what I heard at VSDA, dealers are
clearly starting to make money on
this, and stereo is having an effect.
Wwe'll be getting into lifestyle adver-

(Continued on page 30)
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‘EDITORIAL

recording equipment.

music paper, missed the point.

ways supported this principle.

the fortunes of the other.

hear—even at no cost.

In Defense Of Copyright

Last week’s “special report” in Rolling Stone on “The War Against
Home Taping™ attacks the music industry for attempting, through legis-
lation, to retrieve some of its losses by a royalty on blank tape and

This goal should not come as a shock to anyone truly concerned with
preserving the concept of copyright. Rolling Stone, once known as a

The principle is simple. If not for copyright, there would be no busi-
ness of music. Creators of words and music and, yes, of recordings, must
be allowed to benefit from the public consumption of their works. This
provides the incentive for creators to fashion new works, those very es-
sentials that keep the wheels of the industry turning. Billboard has al-

Anyone who ponders the current state of the industry must be
alarmed that even as more and more prerecorded music reaches listen-
ers, the siles of recordings decline.

No or.e can say with certainty how much of the slump in record sales
is due ‘0 home taping. But those who insist home taping does not work
to abort prerecorded sales are just as myopic as those who blame all the
ills of the industry on home taping.

No more than ordinary common sense tells us that some percentage
of sales is lost when people are able to appropriate copyrighted property
with impunity for the price of a blank tape.

As technology provides ever new ways of delivering music to the con-
sumer, it becomes even more important to fix the responsibility of the
user, or his supplier, to pay something to the piper. Both are bound by a
fragile, but necessary, umbilical cord—and the fortunes of one impact

A fair royalty on blank tape and recording equipment is therefore es-
sential if the inequities are to be redressed, at least in part.

An indefinite free ride may hasten the day when a more sophisticated
music delivery system will no longer provide a message anyone cares to

U.S. TV Rights Ruling
Spurs Concern In Europe

By MIKE HENNESSEY

LONDON-The decision of Fed-
eral Judge Lee Gagliardi that blan-
ket licensing of music performance
rights to 700 local television stations
in the U.S. violates antitrust laws
(Billboard, Aug. 28) has caused con-
sternation among performing right
societies in Europe.

Michael Freegard, chief executive
of Britain’s Performing Right
Society, says his response to the rul-
ing is one of “vexation and disap-
pointment.” But he describes as “in-
conceivable” the suggestion that
European societies might retaliate
by withholding royalty payments
due to their American affiliates if the
flow of revenue from the U.S. to Eu-
rope should be jeopardized because
of the decision (Billboard, Sept. 4).

“Such a response would be totally
inappropriate,” says Freegard.
“ASCAP and BMI have a mandate
to act on behalf of European so-
cieties, and it is not their fault that
this situation has arisen. They are,
after all, doing their best to defend
our interests.

“We must give them our full sym-
pathy and support.” Freegard adds
that the PRS is ready to file a depo-
sition in support of blanket licensing
if so requested. The PRS and French
society SACEM did file pleadings in
the CBS case last year, which ended
in a defeat for CBS in the U.S. Su-
preme Court.

The concern of European societies
stems from the general view that
such an interpretation of what are
seen as highly complex and unique
antitrust laws in the U.S. would be
detrimental to the interests of copy-
right owners everywhere.

Billboard (ISSN 0006-2510) Vol. 94 No. 37 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KTQ
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.

The overriding problem of having
program contractors clear music in
advance of selling programs to local
television stations is that a once-and-
for-all royalty payment cannot pos-
sibly take account of the area or fre-
quency of diffusion.

GEMA director Dr. Hans Sikorski
says the societv will be examining
the implicatiods of the Gagliardi
ruling at its meeting in Berlin next
week.

Jean-Loup Tournier, director
general of the French authors’
society, SACEM, says that the
society will not be expressing any of-
ficial response to the ruling until the
appeal has been heard. “It is diffi-
cult for us to make a judgment on a
U.S. court decision but we would, of
course, be very sorry to see the prin-
ciple of blanket licensing over-
turned. The principle is enshrined in
French copyright law and in my
view is the best way of licensing the
copyrights of our members.”

A MIXED SUCCESS

Fallout Still Falling
From US Festival

By PAUL GREIN

LOS ANGELES—Organizers of
the US Festival, held over Labor
Day weekend at Glen Helen Re-
gional Park outside San Bernardino,
decline to say if a last-minute ticket
rush was enough to put the event in
the black. But the crowds of up to
200,000 a day were well below the
250,000 the organizers had origi-
nally hoped for.

Still, the three-day event was
apparently successful enough to in-
spire plans for other similar outdoor
rock festivals. Financier Steve Woz-
niak, who pumped $12.5 million
into the US Festival, is known to be
planning another show for sometime
within the next year, possibly in the
Houston area. And promoter Bill
Graham, who produced the music at
US, says: “l guarantee you that by
next spring there will be dozens of
attempts to do festivals in various
parts of the country.”

Jose Montes De Oca, assistant to
the vice president of communi-
cations at UNUSON, the San Jose,
Calif.-based corporation headed by
Wozniak, says an official head count
for each of the three shows won’t be
available until next week. But most
sources said the best draw was Sat-
urday (Tom Petty & the Heart-
breakers, Pat Benatar), followed by
Friday (the Police, Talking Heads)
and Sunday (Fleetwood Mac, Jack-
son Browne). De Oca says there was
a 70-30 ratio between three-day
(837.50) and one-day ($17.50) ticket
sales.

Despite the festival’s apparent
success, a rift developed between
promoter Graham and UNUSON,
“I would be involved with Mr. Woz-
niak (again),” says Graham, “but
not the UNUSON organization. The
only way I would work with Woz-
niak is if there was no one between
us.”

Graham charges that UNUSON
“put people in very responsible posi-
tions who had no conception of what
they were doing, who lacked field
experience in public assemblage.
The people in charge of some of the
departments had not only never
dealt with 200,000 people; they had
never dealt with 20,000 peopie or
2,000 or 200 or 20.

“It was a miracle that the show
came off. It was good fortune more
than anything, that no one went off
the highway or died of an overdose.

Little by little in areas we felt we had
to take over, we just took over—pub-
licity, public relations and backstage
and stage access and security.”

Graham pJso criticizes the art di-
rection
were atrocious at the beginning,” he
says, “because no one wanted to go
to something that looked like either
a day camp center or a retirement
home. In the last few weeks of push-
ing this show, we gave it viability
and credibility. The later ads looked
like rock’n’roll ads.”

Graham says he was first ap-
proached by the UNUSON organi-
zation in March about talent book-
ing, stage construction, sound and
lights and the overall theatrical pres-
entation. He says he failed to ask
who would be in charge of such

(Continued on page 70)

BMA Names
Dick Griffey
New President

NEW YORK-The Black Music
Assn. has a new president, three new
top officals, and six new members of
the board of directors.

Dick Griffey, chairman of Solar
Records, was appointed president
by the BMA board, succeeding Le-
Baron Taylor. In addition, Ewart
Abner, Stevie Wonder’s personal
consultant, was named vice presi-
dent, St. Louis retailer Ted Hudson
treasurer, and Mobile, Alabama
gospel deejay lrene Ware secretary.

Promotion executives Vernon
Slaughter of Columbia, Everett Smith
of Atlantic, and Hank Cauldwell of
WEA were elected to the board by
the membership, as were Capitol
black a&r chief Varnell Johnson, tip
sheet publisher Jack Gibson, and
Ware. That brings the board of di-
rectors to 21 members. Since several
of the new board members were on
the BMA’s executive council, some
new members are expected to be
added to that body.

The BMA also announced that its
series of retailer seminars (Billboard,
Aug. 28) will begin in the middle of
October. The organization antici-

pates having the first one in New
York. NELSON GEORGE

Billboard photo by Jeffrey Mayer

SEA OF FANS—The man-made amphitheatre built for last weekend’s US Festival in Glen Helen Regional Park in De-
vore, Calif., is filled with enthusiastic fans, captured here during one of the daylight shows. A high-riding video cam-

www americanradiohistorv.com

eraman records their reaction at top left.
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GERMAN GROUP, GEMA AGREE

General News |

Movement In IFPI Rights Talks

By MIKE HENNESSEY

MUNICH-The German group
of IFPI has agreed in principle to
consider the possibility of solving
the mechanical royalty deadlock
(Billboard, Sept. 4) by adopting a
basis of a fixed fee per minute or per
unit, instead of a percentage of
wholesale or retail price.

At a meeting between representa-
tives of the German IFPI group and
representatives of GEMA here Sept.
7, the two parties agreed to pro-
longation of the existing interim
contract until Dec. 31 of this year.
The IFPI delegation reiterated that
any new contract negotiated for
1982 would be retroactive to Jan. |
of this year.

Universities

Join In Block

Booking Plan
By CARTER MOODY

NASHVILLE — Block bookings
are developing among 10 major uni-
versities in the Midwest and North,
with the schools coordinating much
of their booking through Sunshine
Promotions, Inc. of Indianapolis in
hopes of attracting touring rock acts
to as many as a half dozen colieges at
a time.

The universities are touting their
relatively low merchandising/con-
cessions rates of 10%-15%, varieties
of venue sizes and the popularity
among students of new music
groups—who often see mixed success
in the private market.

Several meetings during the sum-
mer have involved staff and student
representatives of Indiana Univ.,,
Bloomington; Purdue, West La-
fayette, Ind.; Ball State, Muncie,
Ind.; Univ. of Illinois, Champaign-
Urbana; Illinois State, Noral;
Southern Illinois Univ., Carbon-
dale; Ohio State, Columbus; Mich-
igan State, East Lansing; Western
Michigan State, Kalamazoo; and
Univ. of Miami, Oxford, Ohio.

Sunshine is acting on behalf of the
schools as promoter, co-promoter or

(Continued on page 45)

Both the German IFPI group and
GEMA see the fixed sum royalty,
common to all BIEM territories, as a
means of circumventing objections
by the EEC commission that vari-
able mechanical rates among coun-
tries within the EEC impede the free
flow of product between one coun-
try and another.  ~

GEMA first proposed the fixed
sum royalty on Aug. 4, suggesting
that the minimum royalty per record
unit should be 12 pfennig (4.8 cents)
per work or 4 pfennig (1.6 cents) per
minute of playing time. Although
figures were not discussed at last
week’s meeting, Dr. Norbert Thu-
row, director general of the German
IFPI group, has made it clear that
such fees would be totally unac-
ceptable. “To adopt these royalty
levels would, according to our calcu-
lations, mean that GEMA would be
getting 30% more in mechanical roy-
alties than it does at present. Never-
theless, we are prepared to consider
the principle of a fixed fee as a solu-
tion to a problem which has now
been dragging on for two years.”

Under the present interim agree-
ment, now prolonged until the end
of the year, Thurow reckons that
German record companies are pay-
ing on average 10% more in mechan-
ical royalties than would be the case
if the 8% mechanical rate were cal-
culated on the actual selling price of
the record rather than the now re-
dundant recommended retail price.

Although IFPI rejected the idea of
a fixed sum royalty at its Copen-
hagen meeting, attended by repre-
sentatives of all European groups in
May last year, Thurow feels that na-
tional groups might reconsider the
idea in a more positive mood in view
of the persisting deadlock.

However, IFPI director general
Ian Thomas was not optimistic
about the chances of getting general
agreement among the IFPI groups
in the BIEM territories on a fixed
sum royalty.

“The problem is that whatever
figure is chosen, it will disadvantage
those of our national groups whose
prices are lower than most—and I
don’t think they’d be ready to count-
enance that,” says Thomas. “My
view is that the only way this prob-
lem can be resolved is for each na-

tional group to negotiate a separate
agreement with its local mechanical
right society. And if the variations
from country to country are seen by
the EEC as inhibiting the free flow
of product among Common Market
countries, then they will have to
tackle that problem as they see fit—
just as they are for the motor indus-
try. We can only say that we did our
best to resolve the problem in an-
other way but it just wasn’t pos-
sible.”

Although it is not at all certain
that most IFPI groups are totally op-
posed to the idea of a fixed sum roy-
alty, there has always been strong
opposition from France and Italy—
two major markets—and this is seen
as likely to persist.

Soviet Said To
Crack Down On
VCR Owners

By PETER JONES

LONDON-—According to reports
filtering through to various news
agencies here, authorities in the So-
viet Union are starting a widespread
crackdown on Russians who own
video recorders.

One story, published in the Daily
Telegraph here, claims, “Unofficial
sources say that several dozen Rus-
sians have been arrested and some
imprisoned because of involvement
with video.”

Some of the charges are appar-
ently linked with pornography, but
some of the accused have been sen-
tenced for “anti-Soviet activity”
through their links with video hard-
ware and software.

According to the Telegraph, “The
crackdown was understood to have
been spearheaded by KGB security
police who suddenly woke up to the
fact that the worldwide video boom
could have repercussions for the So-
viet Union.”

No official statistics are available
on the number of VCRs in use in the
Soviet Union, but it’s unlikely to be
more than a few thousand units.
Certainly there’s no home video in-

(Continued on page 28)

Andre Blay Speaks His Mind

Home Video Pioneer Sees Many More Changes Ahead

By LAURA FOTI

Andre Blay, who founded Magnetic
Video 13 year ago, could be called the
father of the home video industry, but
these days he seems to feel he’s
created a monster. Here, in one of a
continuing series of profiles of indus-
try leaders, Blay speaks out, giving his
often controversial views on such sub-
Jects as pricing, rental, the Mathias
amendment and original productions.

NEW YORK-—Andre Blay’s im-
minent move to California is only a
physical manifestation of the execu-
tive’s ongoing search for the perfect
corporate set-up. Blay, chairman
and chief executive officer of Em-
bassy Home Entertainment, has
lived through—and created—many
cycles in the still-young video indus-
try, and foresees many more changes
from his new vantage point.

The recent sale of the Andre Blay
Corp. to Embassy Communications
was only the latest in a series of ac-

tions that saw Blay move from oper-
ating an audio tape duplicating
firm, to founding Magnetic Video
with titles he acquired from 20th
Century-Fox, to selling those titles—
and others—back and heading 20th
Century-Fox Video, to leaving that
company amidst lawsuits claiming
broken contracts and broken prom-
ises, to a six-month video hiatus, to
the founding of yet another inde-

pendent company, bearing his own
name.

Now back in a large organization
once again, Blay claims he’s where
he wants to stay. “I’'m convinced that
in the next five years the home video
industry will move from being a dis-
tribution business to a programming
business.

“I want to help figure out what

(Continued on page 28)

Seek To Enjoin Users Of UA Logo

LOS ANGELES—United Artists
Corp., United Artists Productions
and Capitol Records want to enjoin
United Artists Music & Records
Group and Craig and Donna Den-
ney and Dustin Miller and Air
America Holdings of San Francisco
from using the UA logo.

In a Federal District Court com-
plaint, plaintiffs contend they have
copyrighted the UA trademark,

which they claim now belongs to
Capitol, which purchased the music
division last year. The complaint
states the plaintiffs asked the de-
fendants to drop the usage in April
1982, but they refused.

The suit asks the court to deter-
mine exemplary and punitive dam-
ages of no less than $500,000, which
could be trebled if the court so holds.

www americanradiohistorv.com

_Executive Turntable

Record Companies

Jim Walker is upped to vice president/controller of Warner Bros. Records in
Los Angeles. He was a controller for the label. . . . Stanley S.
~ Kulin is named to the new post of executive vice president,
sales and operations, of WEA Music of Canada in Toronto.

! He was senior vice president of CBS Records in Canada.
Art Brambila exits as head of Motown Latino in Los An-
geles. No replacement has been named. . .. Emanuel George
joins Fantasy Records in Berkeley as national promotion di-
g g Tector He was RCA Records’ San Francisco promotion rep.
o ... Marty Weiss is appointed marketing director of Inter-
Walker national Automated Media, Condor Records in Irvine, Calif.

He was vice president of sales for Entertainment Marketing Associates.

Marketing

WEA New York’s regional branch has promoted nine and hired six employ-
ees. The promoted nine are: Gary Rautenberg, video products sales manager;
Carol Duffy, Atari sales rep; Allan Canter, Atari sales rep; Barry Roberts, mu-
sic sales rep; Dwayne Cunningham, field merchandiser; Vicki Wender, in-
house sales rep; Pat Cerbone, singles specialist; Debra Jones, marketing secre-
tary; and Tim Boehlert, inventory clerk.

WEA’s six new employees are: Joe Ianello, Atlantic promotion rep; Jack
Hopke, Warner Bros. promotion rep; Kathy Siegler, video secretary; Mike
Crehere, mailroom clerk; Cathy Jacobs, order entry clerk; and Robert Katz,
accounts receivable clerk.

Record Bar has promoted three employees. Bruce Fussell is named district
supervisor, overseeing six Atlanta and one Athens, Ga. outlets. He was super-
visor of five Georgia and one Alabama stores. Succeeding him in that post is
Tribly Alford Berger, who will supervise stores in Milledgeville, LaGrange, Sa-
vannah, Columbus and Macon, Ga., as well as outlets in Auburn, Gadsen and
Jasper, Ala. Also at Record Bar, Bruce Levy is named district supervisor. Based
in Nashville, he will be in charge of stores in Chattanooga, Knoxville, Antioch
and Memphis, Tenn.; Dalton, Ga. and Bowling Green, Ky. He was a store
manager in Ft. Myers, Fla. ’

Publishing

Linda Blum is upped to director of professional activities at Arista Music in
Los Angeles. She has been with the firm for three years, serving most recently
as general professional manager. . .. Mitch Johnson joins the Terrace Music
Group in Nashville as professional manager. He held a similar position at
Coal Miners Music. . .. John Fish is named professional manager of Screen
Gems/Colgems-EMI Music in Nashville. He held a similar post at the OAS
Music Group.

Video/Pro Equipment

Lisa Tumbleson is upped to director of intermissions programming for
Home Box Office in New York. She is responsible for the acquisition and de-
velopment of interstitial and continuity programming on the HBO and Cine-
max networks. She was HBO manager of programming operations. . .. Chip
Rachlin is named director of acquisitions for MTV in New York. He was tour
administrator for Bill Graham Presents. . . . Kenneth Marks is upped to direc-
tor of marketing services and information for Hearst/ABC Video in New
York. He was an advertising account executive. . .. Alan Fink joins Kornhau-
ser & Calen in New York as éxecutive director of the newly formed consumer
electronics marketing group. He was president of the consumer products divi-
sion of Commodore Business Machines.

Related Fields

Robert Frederick is named president and chief operating officer of the RCA
Corp.in New York. He was executive vice president and sector executive of the
General Electric Co. . .. Dana Miller is named vice president of Famous Dog
Productions in Los Angeles. Miller was involved with the Mike Love Founda-
tion. .. . Ron Marin is named account supervisor of HWH Enterprises in New
York. He was U.S. marketing manager for Ace Electronics S.A., Fribourg,
Switzerland.

Paley Resigning As CBS Chairman

NEW YORK-—Last Wednesday
(8) saw the not entirely unexpected
resignation of William S. Paley as
chairman of the board of CBS Inc.
The venerable founder of the com-
pany stated his intentions during a
meeting of the board of directors
that day.

The resignation of Paley, now
81, becomes effective next April
20, at which point CBS president
and chief operating officer
Thomas Wyman becomes chair-
man. No other consequent changes
in titles or positions are foreseen,”
says the company.

Paley says he plans to remain an
“active director” of CBS, and con-
tinue as chairman of the executive
committee of the board. He also in-
tends to remain a major stock-
holder, while entering “a new,
long-term consulting relationship”
with the company he founded 54
years ago.

Paley added, “In resigning ... I
am reflecting my complete confi-
dence in Tom Wyman and his
skilled, dedicated management
team which heads the various CBS
operating and staff units. I feel the
time has come for me to relinquish
a full-time commitment.”

Billboard (!SSN 0006-2510) Vol. 94 No. 37 is published weekly by Biltboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continentat 1.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KT0
Microform, Rte 100, Miliwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Biliboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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ORY GALLAGHER

STRINGS.

Experience the
excitement of
Rory Gallagher
ripping into
tracks like “Big
Guns,” “Double
Vision,” “Bour-
'bon,” and “Jinxed”
from his current
album, “Jinx””
Rory Gallagher
S S iv7/718 | opening with Rush.
Lo - It's a tour
: de force.
RORY GALLAGHER

Vi

; g g 8  ,

RORY GALLAGHER ON TOUR RORY GALLAGHER ON TOUR
WITH RUSH

9/7  SiouxFalls, SD 9/23 Los Angeles, CA
9/8  Des Moines, IA 9/24  SanJose, CA
9/9  Omaha, NE 9/25 San Francisco, CA
9/1_. RapdCity, SD 9/27 \\aterbury, CT
9/12  Bismarck, ND 9/28 Baston, MA
9/14  Billings, MT 9/29 Philadelphia, PA
9/15 Casper, WY 10/1  Naw York City, NY
9/17  Denver,CO 10/2  Roslyn, NY
9/19 Pocatello, ID 10/4  Ckveland, OH
9/2) Boise, ID 10/5 Detroit, Mi
9/21 Salt Lake City, UT 10/6  Chicago, IL

10/8  Duluth, MN

10/9  Milwaukee, Wi

10/10 Madison, Wi
10/12-13 St Louis, MO
10/15-16 Kansas City, MO

10/17  Wichita, KS SRM-1-4051

10/19  Oklahoma City, OK

10/20 TBA

10/30 Lexington, KY

10/31  Evansville, IN

Manufactured and Marketed by .
PolyGram Records
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General News

E /A Offers Consumer ‘Bonuses’
Two LPs Set At $6.98 List, Two Have Extra Disks

By PAUL GREIN

LOS ANGELES—In an attempt
to overcome consumer price resist-
ance, Elektra/Asylum is listing two
new full-length albums at $6.98 and
is offering special “bonus” records
with two other $8.98 LPs.

“The consumer wants more music
for his dollar,” says Vic Faraci,
Elektra's senior vice president of
marketing. “It can go one of two
ways: either reduce the price going
inor give him more music. We're ap-
proaching it both ways to find out
how our dealer base deals with it.”

The label has set at $6.98 list on
Motley Crue’s “Too Fast For Love”
and “Life In The European The-
ater,” the latter a compilation featur-
ing the Jam, the Clash, Peter
Gabriel, the Doors and nine other
acts. Faraci says an earlier $6.98 six-
song LP, Mike Post’s “Television
Theme Songs.” sold close to 300,000,
primarily at racked locations.

Elektra is using different formulas
with the two bonus disks. In the case
of “Utopia,” Todd Rundgren’s

Capitol Closes
Boston Branch

LOS ANGELES—Capitol Rec-
ords last week closed its Boston
branch, though the label said that a
majority of the employees there
would be given the option of work-
ing out of their homes. It was Capi-
tol's second branch to close in recent
months. following Detroit.

Branch staffers, where possible,
were known to be given the option of
demotion rather than termination.
Hence, the district sales manager
moved down to salesman and the
salesman moved down to local sales

rep.
Capitol has nine remaining
branches, in Atlanta, Chicago,
Cleveland, Dallas. L.A.. Min-

neapolis, New York, San Francisco
and Washington, D.C.

group’s first album for E/A-distrib-
uted Network Records, a limited-
edition 12-inch disk will be shrink-
wrapped with the LP. It features the
same five tracks on each side. Tape
buyers will getall 15 cuts on one cas-
sette.

Assistance in preparing this story
provided by Sam Sutherland.

For the Shoes’ recently issued
“Boomerang,” dealers will be sent a
special six-cut live LP to keep be-
hind the counter and give the con-
sumer at point of purchase. It’sa 12-
inch disk in a generic sleeve with
three cuts on each side. Because the
Shoes’ cassette was already dupli-
cated by the time the bonus idea was
conceived, tape buyers will have to
take their extra songs in disk form.

The “LP-and-a-half” format of
the Utopia album was developed by
Network president Al Coury, who
says it accomplishes several goals.
“I'm giving the consumer a bar-
gain.” he notes. “And I'm giving
WEA an extra sales tool. Purely
from a merchandising and display
point of view, we knew the retailer
would make more of an effort to
highlight the album.”

As for the decision to put the same
five tracks on the reverse side of the
bonus LP. Coury quips: “Heaven
forbid. they should scratch one side,
they’ll have a backup.” Faraci says,
“It didn’t cost us any more to press
both sides, so we did it that way
rather than give them a blank.”

Faraci doesn’t discount releasing
more EPs in the future, but he thinks
lower-priced full albums or bonus
songs at regular list might be a more
effective tactic, and meet with less
retailer and consumer confusion
than EPs.

“It’s all a question of value per-
ception.” says Faraci. *I think the
consumer would perceive a full al-
bum at $6.98 as a much better value
than a five or six cut album at $5.98.
Our profit margin is obviously

* RATED No. 1 FOR SERVICE & RELIABILITY *

WE'RE THE COMPLETE CAT)
Total million Dollar Plus Buyi

Blank Tapes. ALL LA
VIDEQ TAPES

+188
ALLSOP Vi
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TEST MODELS, ALL FACTORY CARTONS.
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$7.95/ea.
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ACCESSORIES

HEAD CLEANER (VHS Or BETA) . *13.95/€a

So, if you want the absolute best discounts in the home
entertainment industry, the fastest, most reliable service

CALL US TOLLFREE FOR DETAILS
(800) 221-3191

DEALERS' AND INSTITUTIONAL INQUIRIES ONLY

AUDIO TAPES
TDK SAC-90 .......%2.29/€a.
TDKSAC-60 . %1.39/€a.
TDKDC-60 5.99/ea,
TOKDC-90 $1.15/ea.
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WHOLESALE/EXPORT DIVISION

squeezed -down, but all the artists
and managers have been coopera-
tive about adjusting their royalty
rates.

“These are really the first steps
toward more variable pricing,” says
Faraci. “We're looking at pricing
single-disk LPs at anywhere from
$5.98 to $8.98. We’re not looking at
anything higher than that, unless it's
a double package, where it could go
to $13.98 or $15.98.”

Still, Faraci says he stands by the
decision to price Richard Simmons’
single-disk exercise album “Reach”
at $10.98. “There we were dealing
with consumers who weren’t regular
record buyers,” he says. “They
weren’t aware of current record
prices. They paid $5 more for his
book. And we had elaborate pack-
aging: We gave the buyer a booklet
that was worth every bit of the extra
$2.”

Steinman Suing
Meat Loaf For
$5M Damages

By ROMAN KOZAK

NEW YORK-—James Steinman,
the songwriter who has written most
of Meat Loaf’s best known material,
is suing Meat Loaf (real name: Mar-
vin Aday) and Neverland Music,
Aday’s publishing company, for $5
million damages in U.S. District
Court for the Southern District of
New York. He claims he is owed at
least $2.5 million in songwriting roy-
alties.

In his suit, he says he signed a one-
year publishing agreement with
Aday and Neverland in December,
1976 with options to renew each year
for four years. In January, 1977, the
suit continues, Aday and Neverland
entered into an agreement with the

Edward B. Marks Music Corp. and

Piedmont Music which gave them a
50% interest in the properties.

“Defendant has alleged that
Marks and Piedmont have refused
to pay royalties to defendant Aday

. as a direct result of which de-
fendant has attempted to excuse
himself from his obligation to pay
royalties to plaintiff,” the suit reads.
“Plaintiff has continually requested
defendant’s cooperation in seeking
payment of royalties due plaintiff
directly from Marks and Piedmont.
Defendant has failed and refused to
take any steps toward accomplishing
this result.”

In addition to the $5 million dam-
ages, Steinman asks for an account-
ing: for any agreement between the
parties to be rescinded: and “that
defendant, his assignees, licensees,
servants, agents, employees, and
those in privity therewith, be per-
manently enjoined from publishing,
selling, distributing, or otherwise
disposing of plaintiff’s musical com-
positions.”

Paramount Vid
Tapes Doobies

NEW YORK-—Paramount Video
has taped the last two shows of the
Doobie Brothers’ final concert tour
of airing on Showtime, a pay-tv
channel.

The concerts were taped Sept. 10
and |1 at the Greek Amphitheatre in
Berkeley. Calif. The program is to be
called “The Doobie Brothers ...
Farewell.”

WWW.americanradiohistorv.com

Chartbeat

Squierin Fancy Company;
Parsons Hits New Plateau

Billy Squier’s “Emotions In Mo-
tion” (Capitol) surges from number
11 to number five this week, match-
ing the top five peak of his 1981
platinum breakthrough “Don’t Say
No.” That makes Squier one of only
four male solo artists so far in the
’80s to hit the top five with more
than one album, along with Kenny
Rogers (Liberty), Stevie Wonder
(Tamla) and Paul McCartney (Co-
lumbia).

That's not exactly shabby com-
pany, especially considering Squier
has only been recording since 1980.
His Capitol debut that summer,
“The Tale Of The Tape,” peaked at
169.

Two groups fronted by male stars
have also notched two top five al-
bums in this decade: Tom Petty &
the Heartbreakers (Backstreet/
MCA) and Bob Seger & the Silver
Bullet Band (Capitol). And the feat’s
been achieved by one female solo
act: Pat Benatar (Chrysalis).

Six other groups have been able to
push two albums into the top five
since January, 1980: Styx (A&M),
Rush (Mercury), AC/DC (Atlantic),
the Rolling Stones (Rolling Stones/
Atlantic), the Police (A&M) and
Van Halen (Warner).

* K X

Hit Trio: Arista this week has
three singles in Billboard’s top 10 for
the first time in its eight-year history.
Melissa Manchester’s “You Should
Hear How She Talks About You”
jumps to number five, becoming her
first top five hit; Air Supply’s “Even
The Nights Are Better” slips to six,
after becoming its seventh top five
hit in a row; and the Alan Parsons
Project’s “Eye In The Sky” leaps to
nine, becoming its first top 10 single.

Parsons first hit the Hot 100 six
years ago with “(The System Of)
Doctor Tarr & Professor Fether” on
20th Century-Fox. His Arista debut
a year later. “1 Wouldn’t Want To Be
Like You,” peaked at number 36;

“Dammed If 1 Do” in '79 reached
27 “Games People Play™ last year
hit 16, and the subsequent “Time"
climbed to 15.

Arista has had a good year with
singles, having also scored top 10
hits with Paul Davis (“ "65 Love Af-
fair’) and Ray Parker Jr. (“The
Other Woman™). But the label’s
most significant singles achievement
of the year may be returning Aretha
Franklin to pop prominence.

Franklin’s “Jump To It” jumps to
number 29 on this week's Hot 100,
becoming her first top 30 hit since
“Something He Can Feel” six years
ago. “Jump To It"—which has been
No. | on Billboard’s black chart for
the past three weeks—could even be-

(Continued on page 67)

‘Golden Pond’
Tops Vid Chart
For 14th Week

LOS ANGELES—CBS/Fox
Video'’s *On Golden Pond” is in its
l4th week as Billboard’s top-selling
videocassette, a tenure topped by
only one title since the chart’s incep-
tion in November, 1979. That’s
Magnetic Video’s (now CBS/Fox)
“Alien,” which was No. | for 20
weeks in 1980.

All 24 of the videocassettes to top
the sales chart to date have been fea-
ture films, and fully one-third of
them have been Paramount Pictures
distributed through Paramount
Home Video. The company’s top-
charting title is “The Godfather.”
which was No. 1 for 13 weeks, put-
ting it in a tie for third place on the
overall rankings with Magnetic
Video’s “Nine To Five.” (For a com-
plete listing of No. 1 videocassettes,
see page 29).

The highest-charting non-theatri-

(Continued on page 29)

MJS Entertainment
of New York, Inc.

47-31 35th Street
Long Island City, N.Y. 11101
Phone: (212) 784-0360
(1) 800-221-1552
Telex: 422479

Entertainment Corporation

EXPORTER - IMPORTER
ONE-STOP - DISTRIBUTOR

YOU’VE TRIED THE REST
NOW! TRY THE BEST

*Quick product fill and shipment,
will search for hard-to-find items.

e All labels from domestic manufacturers,
plus exclusive imports

SAME DAY SERVICE ON ALL NEW RELEASES
LP’S 12” 7 VIDEO GAMES

MJS Entertainment
of Florida, Inc.

8228 N.W. 56th Street
Miami, Florida 33166
Phone: (305) 532-6085
(1) 800-327-3559
Telex: 51-9739

MJS Entertainment
of Georgia, Inc.

2775-E Bankers Industrial Dr.
Atlanta, Georgia 30360
Phone: (404) 448-7772

(1) 800-241-5389

Telex: 70-0598
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NO IMMEDIATE CHANGE SEEN

General News

Light Records Sold To Developer

By ED HARRISON

LOS ANGELES—Light Records,
the Elektra/ Asylum-distributed gos-
pel label, has been sold by owner
and president Ralph Carmichael to
John Ward, an Orange County,
Calif. developer with no previous
ties to the recording business. Terms
of the sale have not been disclosed.

According to Carmichael, who is
also president-elect of the Gospel
Music Assn., there will be no
changes in Light’s day-to-day oper-
ation, nor will the sale affect its dis-

tribution deal with E/A.
Carmichael, who will remain as
president of the label, asserts the
transaction will bring Light needed
capital for future expansion. “The
new ownership intends to infuse
funds for growth, development and
acquisitions,” says the label’s
founder. “Why did I sell? Teaming
up with John Ward makes it possible
to see the company go where my
dream wants it to go, and frees me to
write some of the things I've always
wanted to. It will also help us do a
better job in the gospel music field.”

16-Day Schedule Set For
Fourth Ga. Music Festival

By RUSSELL SHAW

ATLANTA-The fourth annual
Georgia Music Festival will take on
an increasingly public profile this
year during a 16-day schedule of of-
ficially sanctioned events spread
throughout the state.

The event was scheduled to begin
Saturday (11) in Rome, Ga. with the
finals of a statewide talent contest,
and conclude Sept. 26 with a concert
by Albert Coleman’s Atlanta Pops
Orchestra at Stone Mountain Park.

Highlights of the festival include
the Atlanta Songwriters Assn. show-
case Sept. 23 at the Moonshadow—
featuring local composers and per-
formers such as Bertie Higgins,
Freddy Weller, and Jerry Buckner
and Gary Garcia of “Pac Man
Fever” fame—and the Hall of Fame
Awards Banquet Saturday, Sept. 25
at the Colony Square Hotel. At the
banquet, the “Georgie” Awards in
performing, nonperforming and
posthumous categories will be
presented, and there will be live en-
tertainment from Bertie Higgins,
Freddy Weller and Albert Cole-
man’s Atlanta Pops Orchestra.

At the Atlanta Falcons-L.A. Raid-

ers NFL game Sunday (19), Kat
Family Records artist Higgins will
perform “Key Largo” and *“Casa-
blanca,” and MCA’s Brenda Lee
will sing the national anthem. Both
entertainers are from Georgia.

Local station WAGA is televising
an hour-long “Salute To Georgia
Music Festival” program spotlight-
ing native sons Isaac Hayes, Ray
Charles, the Atlanta Rhythm Sec-
tion and Ronnie Milsap.

Developing Georgia talent will
find exposure not only through the
just-concluded state-wide talent
search and Atlanta Songwriters
Assn. showcase, but also at the At-
lanta Christian Music Festival on
Sept. 24, held at the Mt. Paran Fam-
ily Life Center. Winner of this con-
test will receive a contract with At-
lanta-based Covenant Records.

For the first time, the newly-
formed Black Songwriters Assn. will
stage a songwriting seminar hosted
by Isaac Hayes Sunday (19) at the
Atlanta Public Library.

And Turtle’s Records is sponsor-
ing a “Rock’'n’Roll Flea Market”
Saturday-Sunday, Sept. 25-26 at the
Radisson Inn in nearby Chamblee.

According to Carmichael, Ward
has had a long involvement with
various Christian organizations, in-
cluding the Campus Crusade and
the, Billy Graham organization.
Ward’s acquisition of Light is said to
be the first step in assembling a
Christian communications empire
that would eventually encompass
television, radio, publishing, motion
pictures and video as well as records
and tapes.

Among the artists recording for
Light are Walter Hawkins, the
Resurrection Band, Kristle Murden,
Sweet Comfort, Reba Rambo, the
Archers, Tramaine Hawkins, Jessy
Dixon and Dino Kartsonakis. An-
drae Crouch’s most recent album,
distributed to secular accounts
through Warner Bros. Records, was
marketed to Christian book stores
through Light.

Light was distributed by Word
Records until aligning with Elektra
in February of this year.

Before assuming ownership of
Light, Carmichael arranged and
conducted for Bing Crosby, Nat
King Cole, Ella Fitzgerald and other
secular pop artists.

Carmichael says the sale agree-
ment was reached last Friday (3),
with the deal expected to close Sept.
30. At presstime, John Ward was
unavailable for comment.

Arista Charging
For Duplication
0f Promo Clips

By LAURA FOTI

NEW YORK—At least one label—
Arista—is following the léad of
A&M, charging duplication costs for
their video promotion clips.

According to Randy Hock, head
of promotion for Arista, the label
won’t charge cable services reaching
more than 100,000 homes, nor will it
charge such video clip “pool” serv-
ices as RockAmerica. “We don’t
have the manpower to service all
these clubs ourselves,” Hock says.

However, he adds he feels it’s a
“good idea” to charge individual
clubs not served by a pool for dupli-
cation costs. “We just want to start to
get a little money back where it
makes sense. We still do see the clips
as promotional, but you can’t give a
videocassette out the way you give
out an album.”

Hock stresses that Arista’s policy
will be “very flexible.”

A CBS Records spokesman claims
large-scale users of video clips, such
as MTV, already pay duplication
costs, and adds that CBS intends to
tighten up on smaller users. “Too
many people have these things al-
ready, and if somebody can’t pay a
$30 duplication fee then it means he
doesn’t have $30 and shouldn’t have
the clip in the first place,” says the
spokesman.

s

For The Record

Producer of the “Look Again” LP
by the Look on RFC/Quality/Plas-
tics Records was incorrectly identi-
fied when the album was reviewed
in Billboard’s Sept. 4 issue. The cor-
rect producer is Mark Stebbeds.

www.americanradiohistorv.com
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13/18 % Altec Corporation - 32 9/16 % % - %
50 26% ABC 8 2196 48 46%  47% + %
35%  25% AmericanCan 9 2927 31% 30% 31% - Y%
I 4  Aufomatic Radio 4 20 7 8% 6%  Unch.
48 33% CBS 7 3325 48 46% 47% + %
% 5  Craig Corporation 13 2 6% 6% 6% - %
59% 47  Disney, Wait 16 3397 56% 54% 54% -2
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59 38  Matsushita Electronics 9 T 45% 44% 45% - %
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18 11 Sony 10 6508 . 13% 13% 13% - %
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3% 2  Superscope - 20 2% 2% 2% Unch.
37 27% Taft Broadcasting 8 15 34 BU 3% - %
63% 34  Wamer Communications 8 8860 40 37 39% + 2%
OVER THE Sales Bid Ask OVER THE Sales Bid Aok
COUNTER COUNTER
ABKCO - % 1% Kustom Elec. 1" 1% 1%
Certron Corp. 14 % 1 Recoton - 2% 2%
Data Packaging 10 6 8% Reeves
Josephson Int'l 4 % 9% Comm. 1107 25% 25%
Koss Corp. 128 4% 4% Schwartz Brothers - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compliation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-

region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Montreal Counterfeit Raids

MONTREAL—Alleged counter-
feit recordings and manufacturing
equipment, with an estimated value
of $2.5 million, were seized in recent
raids on three greater Montreal lo-
cations by police here.

Premises searched were Disques
Imperial and Les Disques Zorro.
Product seized included recordings by

John and the Rolling Stones. Also
seized were master tapes, insert
cards and various other manufac-
turing equipment.

Three individuals have been
charged with conspiracy to commit
fraud. They are Jean Pierre Lessard,
Andre Lessard and Jean Pierre Le-
cours.
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STEVE & FRIENDS—Visiting Steve Forbert backstage after a concert at the

A

Ritz in New York are, from left, Don Dempsey, senior vice president and gen-

eral manager of Epic, Portrait and Associated labels; Nat Weiss, president of

Nemperor Records; and Tony Martell, vice president and general manager of
CBS assoclated labels.

NO SOUNDTRACK, BUT ...

Pink Floyd’s Next Album
Will Have ‘Wall’ Tie-In

By PAUL GREIN

LOS ANGELES—The end credits
to Pink Floyd’s full-length feature
“The Wall” announce, “Soundtrack
available on CBS Records & Tapes.”

So when is this soundtrack going
to be released? “About three years
ago,” quips David Gilmour, a mem-
ber of Pink Floyd since 1968.

“At one point we intended to
make a soundtrack album,” Gil-
mour explains, “but we just didn’t
have enough new music to reason-
ably justify putting one out. At one
point we thought more of the music
in the film would be new or differ-
ent, but it didn’t work out that way.
We re-recorded about five songs for
the film, but in most cases we just re-
mixed the original tapes.”

While there won’t be an official
soundtrack to “The Wall,” Pink
Floyd is planning to release a single-
disk LP in late October to tie into the
film. It will include three or four new
songs by chief writer Roger Waters
which are “pertinent to” the story of
the film (though they’re not in it), a
couple of songs which are in the film
but weren’t on the original double
albumin 1979, and a couple of songs
that were on the original LP but
have been expanded or revamped.

The album will be titled “The Fi-
nal Cut,” with a possible subtitle:
“Plus Spare Bricks From ‘The

5 :Q%f '-%."
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AL MEETING—British group Bananarama stop by Poly-

Wall.’” Selected cuts on the album
will be recorded in a new technique
dubbed Holophonics which group
manager Steve O’Rourke says deliv-
ers three-dimensional sound with-
out necessitating special home
equipment. O’Rourke, who’s repre-
sented the group since 1967, declines
to say more about the process other
than to mote that the enhanced
sound effect is lost in taping off the
radio.

O’Rourke served as executive pro-
ducer on “The Wall,” which is being
released domestically by MGM/UA
after the film divisions of Pink
Floyd’s record companies (EMI in
the U.K. and Europe; CBS every-
where else) failed to come up with
offers of $12.5 million to cover the
cost of prcduction.

“David Begelman (the recently
ousted chief of MGM/UA) had
more feeling for the project than any
other studio head in town,” says
O’Rourke, who adds, “l saw every-
body.”

Gilmour says the group pumped
$5 million of its own money into the
film before it finally secured a distri-
bution commitment more than half-
way through the shooting. “It was
quite nerve-racking for a while,”
Gilmour remembers.

(Continued on page 44)
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Gram’s headquarters during a recent New York visit to promote their debut

12-inch release, ‘“‘Realiy Saying Something’’/*Aie A Mwana.”” Whiie in New

York, the group performed at Danceteria, the Peppermint Lounge and the

Ritz. Pictured from left are PolyGram’s Harry Losk; Bananarama’s Siobhan

and Sarah; PolyGram president and chief operating officer Guenter Hensler;
and group member Keren.

General News

REISSUE SERIES REVIEW

Chess LPs Trace Rock’s Roots

LOS ANGELES—The integral
role Chicago’s Leonard and Phil
Chess played in the then-emerging
roots of rock is eminently illustrated
in the first six midline reissue al-
bums issued on Chess Records, now
a division of Sugar Hill Records.

“Muddy And The Wolf” (CH
8200) features a side each by the two
most prominent South Side blues
aces, Muddy Waters and Howlin’
Wolf. Both sides are uptown rock,
with a then-breaking band of Mid-
west all-stars ranging from Phil Up-
church and Otis Spann to Mike
Bloomfield and Paul Butterfield be-
hind Waters in 1969, while Wolf has
the likes of Eric Clapton, Steve Win-
wood, Bill Wyman and Upchurch in
a London bash undated on the back-
liner.

“The 28 Chuck Berry Original
Hits” (CH 8201) is truly the finest of
the onetime St. Louis hairdresser.
This writer worked with Berry in
later recreating these tunes for Mer-
cury, but the St. Louis sessions didn’t

Heartland

| Beat
Marshall Chess
Explains Rebirth
0f The Legend

By MOIRA McCORMICK

“l wanted to re-establish Chess as
a catalog,” says Marshall Chess of
his venerable blues/r&b label,
which has been resurrected via
Sugar Hill Records (Billboard, April
10). “This is proven music, just like
classical—at least 15 albums in the
catalog could be compared to
Beethoven.”

In terms of their hallowed places
in popular music, Chess has prob-
ably picked an apt analogy for these
LPs. Recordings by Chuck Berry,
Aretha Franklin, Muddy Waters,
Howlin’ Wolf, Bo Diddley, Sonny
Boy Williamson and the Dells are
among the classics revamped and re-
released on Chess’ new six-album
pressing, reviewed on this page.

The Chicago-based label, origi-
nally an outgrowth of the Aristocrat
label founded by Leonard and Phil
Chess in 1947, had been on a decline
since the late *60s, says Chess, and
came to an official halt in 1976. The
catalog was subsequently acquired
by All Platinum Records, whose
president, Joe Robinson, is now
chief of Sugar Hill.

About eight months ago, Chess re-
calls, he discussed with Robinson
the possibility of buying back the
Chess catalog. “Robinson didn’t
want to sell,” says Chess, “but we
worked out a business deal.”

Chess, who is Leonard Chess’ son,
now presides over the resurfaced la-
bel, along with a modest staff of two.
Though the imprint is still owned by
Sugar Hill, Chess is, in his own
words, “running things.”

Chess says they plan to release
some 60 LPs within the next two
years or so. The initial six-album re-
lease sells for midline prices.

Chess’ next series, Chess Repro-
ductions, will be full-priced at $9.98
and will feature original artwork
and vintage vinyl thickness.

“Our catalog covers r&b, gospel,

(Continued on page 44)
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come off as well, as Berry had lost
his spark by 1968.

“Wizards From The South Side”
(CH 8203) has outings by Wolf, Wa-
ters, Sonny Boy Williamson, Bo
Diddley, Little Walter and John Lee
Hooker, with the performances
varying from excellent to good.
Never have so many black Chicago
greats been assembled with such
good material on one album.

“John Klemmer’s Blowin’ Gold”
(CH 8300) is 1969-70 experimental
jazz, with the blend of electronic in-
struments and the leader’s reeds and
flutes paving a new road. The single
pocket album contains two LPs, as
does Chuck Berry’s package. It
would be well for John’s producer
Marshall Chess to brightly sticker
each package, because without such
identification, albums can often be
mispriced as single pockets.

“The Dells” (CH 8400) is from the
late sixties, with the onetime Veelay
fivesome in their most musical pe-
riod. Many of producer Bobby
Miller’s innovative vocalizing ideas
used here are still heard from many
of the top groups on new recordings.

This reviewer used headphones. 1t
is recommended, because having
owned many of these original al-
bums and written backliners for
many of them. a buff can find so
much more on these improved aural
recordings, especially on “Aretha
Gospel” (CH 8500).

All of the subtlety and style that la
Franklin exerts today is more than
evident in this 1956 session recorded
at her father’s Detroit church. Nos-
talgically, the recordings have that
slightly muffled sound this listener
associates with the familiar Midwest
remote broadcasts on local stations
from black churches of that time.

The failure to highlight the contri-
bution of Willie Dixon to the Chess
success should be rectified on future
album backliners.

The $5.98 list single and $8.98 list
double pocket albums are all avail-
able on cassette and distributors can
order 8-track; latter, as is the case
with Motown, are non-returnable.
Album design is outstanding and
backliners refurbish all the essen-
tials collectors wish. Jackets are
sturdily laminated, reminding one
of the superior lamination some Eu-
ropean LPs carry. It is important on
midrange product to produce du-
rable covers as this is primarily cata-
log and remains longer in a bin.

Chess sales manager Norm Rubin
is coming with the first 20 double-hit

singles at $1.99 list in mid-Septem-
ber, with 20 more coming each
month up to the holidays.

Chess has established separate
distributors for the line, including:
Tara, Atlanta; MS, Chicago; Big
State, Houston and Dallas; Amy,
Detroit; Associated, Phoenix; Se-
lect-O-Hits, Memphis; Music City,
Nashville; All South, New Orleans;
City Hall, San Francisco; Schwartz
Bros., Lanham, Philadelphia and
Charlotte; Aquarius, Hartford; Mi-
crophone, Honolulu; Pickwick,
Miami and Minneapolis; Sunshine,
Boston and New York and Califor-
nia Record Dist., locally.

JOHN SIPPEL

Novel Gold For
Disney Video

NEW YORK—Walt Disney Tele-
communications has received a
novel Gold Video Award from the
RIAA’s video division. The award is
a first, in that it is for a promotion
rather than a single title.

The “Disney American Summer
Cartoon Sales Promotion,” winner
of the award, is actually a single
videocassette, a package of seven
separate cartoons featuring Mickey
Mouse, Donald Duck, Goofy and
Chip 'n’ Dale. The cassette sold
more than 25,000 units with a retail
list value exceeding $1 million.

The RIAA stresses, “The award is
to the Disney promotion, and not the
seven individual titles which com-
prised the package offered to dealers
from May 1-July 31, 1982.”

DIVIDER CARDS

ALL SIZES AVAILABLE

19¢ .na up
Why PayMore?

Direct from Manufacturer
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Sam Lempert

(212) 782-2322
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SRDS HELPS MEDIA

MAKE THE MOST

OF CO-OP

If you're involved in co-op advertising, you know how
important it is keeping track of co-op programs. Many
available advertising dollars are lost because of
unfamiliar programs and missed deadlines.

We don’t want you to lose a single dollar.

A Twice a year, SRDS publishes the Co-op Source Direc-
tory —a comprehensive guide to cooperative advertising
programs.

Co-op information used o produce the directory is
incorporated into a Data Base ... a computer file written
specifically for the purpose of storing, maintaining and
extracting co-op information. Because co-op programs are

- continually starting, changing and expiring. our Co-op
editors stay on fop of this valuable information. The result is
the most complete, most current file available today.

Now, customized Co-op Data Base Special Reports are
available for everyone involved in co-op advertising.

The information stored in our data base is availablein
the form of computer printed reports. These reports contain
only the co-op information essential to your individual
needs. Reports are completely customized for you —
whether it be a report of all programs eligible for your
media or all programs allowing 100% participation.

Get more advertising money for your clients...and

more revenue for you.

Everyone benefits. Co-op Data Base Special Reports
allow you to provide maximum service to your clients while
fulfilling your needs.

® Using the reports, your salespeople can help accounts
identify co-op dollars available fo them, and embark upon
an organized effort at claiming these funds.

® By helping accounts identify and utilize co-op funds
available, reports can put your salespeople in control of
CO-0p expirations. In turn, they can assure each account
that they are not losing a single dolliar.

srds (o C
ervices

® Utilizing the reports as a working fool, many new sales
leads can be discovered. Once found, your salespeople
can use the reports fo show potential advertisers the co-op
programs they can benefit from.

® Using areport of manufacturers located in your regional
areaq offering co-op programs, salespeople can make
personal calls to set up direct billing for local groups.

® By conducting co-op audits for retailers and distributors,
reports can tell you which products qualify for co-op sup-
port. Your accounts can then use the reports to frack
expenditures, accruals and changes.

® Best of all, Co-op Data Base Special Reports save you
both time and money.

Choose from over 1,800 program listings, updated daily.

And you select by the criteria that best suit your needs
...dates and deadlines, accrual, product classification,
manufacturer pre-approved media and more.

You can obtain reports that include important details
like name and address of contact, product and trademark,
eligible media, ad specifications, reimbursement method
and other information vital to your client’s co-op advertising

programs.

Select any of four formats.. .Pressure-Sensitive Mailing
Labels...Trademark Index...Manufacturer Index. .. or Pro-
gram Summary.

Co-op Data Base Special Reports are the most com-
plete and comprehensive information sources available to
you. And they serve to enhance the Co-op Source Directory,
keeping co-op information as up-to-date as possible.

Identify your needs, and we’ll customize your reports.

For a kit containing detailed information; for informa-
tion on the availability of the complete tapefile; or, to order
Co-op Data Base Special Reports — call Larry Buchweitz,
Sales Manager, 800-323-8079.

DATA BASE SPECIAL REPORTS

Standard Rate & Data Service, Inc./5201 Old Orchard Road/Skokie, IL 60077 /(312) 470-3100
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Commentar
Breaking Artificial

Barriers

By GINO SOCCIO

With the practical elimination of the
word “disco” from the industry’s vocab-
ulary, and the new-found recognition of
dance music, new artists are being intro-
duced to new audiences. Once speciaity
chart toppers such as the Dazz Band
and the Gap Band are now seen at the
top of pop, dance and black charts.

We are beginning to see new wave
acts like Human League, Haircut 100
and Soft Cell achieve dance as well as
pop recognition. And bands formerly
pegged as “punk,” like the Clash, Gang
of Four and Bow Wow Wow, are scor-
ing higher in dance circles than in pop
chart numbers.

All this indicates a breaking down of
the useless barriers that kept artists from
getting maximum exposure, pigeonhol-
ing them into unnecessary classifica-
tions of music. Thanks to the trend
toward de-categorization, whole new
areas of musical crossovers are now
being developed.

When disco first took off, we were liv-
ing in a fantasy world. People were
treating the music like it was the new
Beatles, about to revolutionize a sleepy
industry. This led to a serious backlash; artists were labeled
with a tag that became inflexible.

Early disco artists like Giorgio Moroder and I predicted the
current trend of Euro-techno-pop dance songs, and as early as
1979 incorporated it into our music.

I watched the scene change in my hometown of Quebec, and
throughout Europe, where deejays have generally been more
liberal in mixing r&b with dance, techno-pop, punk and rock.

Socclo:

“Whole new areas of muslical
crossovers are now being developed.”

of the first fusion hits was “Pop Musik”
by M.

Most of these rock acts did their
homework by watching the club move-
ment grow. Their techniques for the use
of drums and synthesizers were devel-
oped on the dance floor. It was a sound
rock artists knew little about before.

The new rock-dance clubs are an ex-
tension of the disco experience. The
ideal situation would be to get both
markets to agree, and to get the con-
sumer of black music to buy rock music
acts like the Bus Boys, Soft Cell and Hu-
man League. In urban markets, these
acts broke on black radio stations.

If you can get a record that crosses
over all the charts, you have a real seller.
Just as punk, when it began, was a musi-
cal style thought too abrasive and at-
tractive to a marginal audience, so disco
had to undergo a fusion before it could
grow. Combining its sounds with rock
and r&b influences pleased a more var-
ied audience.

Some artists, initially shorl-changed
by pigeonholing, could win recognition
today if they had a second chance. After
all, it is the industry that is more likely to put a label on the mu-
sic and artist than the consumer. He has his say by buying or
not buying the record.

It’s about time radio began picking up on more dance-ori-
ented music. By eliminating the misleading disco label, the way
has been opened for a Rick James, Patrice Rushen or Change to
chart across the boards.

The acceptance earned by the first few hits is an indication

‘Some artists, initially short-changed by pigeonholing,
could win recognition today if they had a second chance’

But DJs in the States were more conservative in their tastes,
and it has taken them longer to open up to this style of cross-
over.

Today, it is no longer unusual for a good song to go top 10 in
pop, dance and r&b simultaneously. However, this change did
not take place overnight. It took a year of persistence to get Soft
Cell off the ground. It is a change that has been evolving. One

that the barriers are falling. But the process is still too filtered,
too slow. There’s still a lot of good music that needs to be
played. At least it’s a start.

Gino Soccio’s most recent album. “Face To Face” on RFC
Records, is riding high on the Dance/ Disco Chart.
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Singing Is No Substitute

I'm impressed by the programming sawvy of
Elektra's Nick Hunter and RCA's Joe Galante, as ex-
pressed in the recent article on tight country playlists
(Billboard, Aug. 28).

The only point they did not touch on, however, is
that the first step in getting a record played on a radio
station is getting the record to the radio station.

| would suggest to both these guys that before they
jump on country radio’s trend toward oldies they con-
sider this. If a station plays music and receives nothing
new to play, what's left? | had my weekend jocks sing
for a while and nobody fiked it.

Bill Jenkins
Program Director, WELE
Deland, Fla.

Prescription For Sales

The letter, ' Phooey On Crossover” (July 17), hit the
nail on the head. It's the perverted programmers dish-
ing out this variety, and stations with limiting playlists
that are blocking out the true rock’n’roll acts. If pro-
grammers stuck to the true rock'n’roll, we'd have bet-
ter music and sales would pick up dramatically.

Eric Norwood
Programming Consultant
Dallas

Promotion & Popularity

Gerry Wood's article discussing what makes a song
popular (Insight, Aug. 21) gave me an optimistic feel-
ing for our industry, even in these dismal times.

But it was fifth-grader Lisa Blake who asked the
question, "“What makes a song popular,” and | must
congratulate her for doing so. It was her letter that
evoked Wood's refreshing response.

But in his response he did not give any credit to the
radio people. In fact, he clearly stated that what makes

Letters To The Editor

a song popular is not the radio deejays, the club dee-
jays and the music directors. Actually, they are the key
factors in a song's popularity. A strong but secondary
factor is the promotion people who work for the record
company. These are the people who decide what song
to push and what song to play.

So, had Lisa Blake asked how people came to hear
these songs, Mr. Wood's answer may have been quite
different.

Sometimes a song can be well produced, beautifully
performed and perfectly written, but it will never be-
come popular because there is not enough money,
knowledge or excitement to push it.

So in further answer to Lisa’s question, a song owes
its popularity to mass appeal, to selling a million
copies, to getting heavy airplay and promotion. Any
song can be good and every song is special in some
way to someone, but that does not necessarily make it
popular.

Michael Say
Dut Df Key Productions
Chicago

Editor’s Note: The Insight article was
trying to say that if there were no lovers of
music (such as Lisa Blake), then there
would be no music to love and no popular
songs. We agree with Mr. Jay that people
come to hear these songs through the suc-
cessful efforts of talented individuals in
programming, retailing, licensing, manu-
facturing, promotion and. . . in the studio.

A Plea For Records

We are a non-profit station powerful enough to
reach all of Atlanta in addition to several nearby cities
such as Decatur and Smyrna. We do no top 40 pro-
gramming, but play jazz, blues, country, bluegrass,
Spanish, reggae, Arabic and East Indian music. We do

not wait until something is a hit. If it sounds good to
our independent producers we play it.

As a community oriented station we make a great
effort to program to the diverse elements of our com-
munity, and we are concerned that the music thrives
and the artist benefits. But with all of that we still have
great difficulty in getting records.

What does one have to do to get the point across to
the record companies? They are usually out there beg-
ging people to air their music. And here we are, beg-
ging to receive music so we can share it. Help!

Fay D. Bellamy
WRFG, Atlanta

A Graphic Request

As a frequent cassette buyer, | am tired of being de-
nied full value. | am not speaking of poor tape or car-
tridge quality, but of cover graphics.

Albums include, aside from the actual LP, material
such as lyrics, messages from the artist, and art on the
front and back covers. Photes provide the purchaser a
visual as well as audio impression of the artist.

Cassettes, on the other hand, provide merely a
tiny, blurred replica of the cover and a miniature list
of song titles. There is no mention of instrumentalists,
backup vocalists, or studio professionais—the very
people who deserve much of the credit for creating the
recording itself.

Record companies should provide the consumer
with an address to write to to receive the missing art-
work and lyrics. Perhaps a coupon could be included in
each cassette to prove purchase. in this way the indus-
try could fully evolve into the cassette age. We didn't
progress from wax cylinders to viny! until the product
was superior to its predecessor.

Wake up, record companies. Purchases will follow
value, not vice-versa.

Mark Reilley
Strongsville, Ohio

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1615 Broadway, New York, N.Y. 10036.
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Bredell Tells His Mother’s Story

From Store To Retail-Concert Combine In A Decade

By JOHN SIPPEL

LOS ANGELES—It’s a herculean
effort to grow in a decade from a 400
square foot used and new record/
tape store to a five-outlet chain, ma-
jor concert promotion firm and one-
stop.

Dan Bredell, 34, skyrocketed from
a tiny downtown Fargo, N.D. loca-
tion, Now he and partner Tom
Tepley have Mother’s Record stores
in Moorhead, Minn., Jamestown,
S.D., and Grand Forks, N.D., with
two in Fargo. The two are readying a
sixth for Bismarck, N.D., sometime
late this year.

They kicked off the nationally
known Dakota Jam outdoor con-
certs in May, 1978, which annually
have featured top names at the
Fargo fairgrounds, along with doz-
ens of auditorium concerts, staged
by their Mother’s Records’ Produc-
tions, solely or in tandem with fellow
promoter Bruce Kapp.

Bredell established Tri-State, a
Fargo one-stop, four years ago. He
says his Tri-State business “has
quadrupled,” even though he has
recently shorn off a number of ac-
counts because of credit problems.

Not a bad 10 years for a guy who
freely admits he got into the industry
through the back door. “I got into a
deal with some tapes from an unau-
thorized duplicator back in 1972.
When I couldn’t get rid of the last
couple hundred, I decided to take a
small store in downtown Fargo,
where I opened with the tapes and
about 500 of my own used record al-
bums. With the early profits, 1
bought 300 current LPs. I also had a
small amount of headshop para-
pharnelia in a small case in what |
called ‘The Music Center.” ™

“Then a couple of guys opened a
storeinan old vacant church abouta
block from me and called it Mother’s
Records. In 90 days, they were out. |
bought the store and closed my Mu-
sic Center. Mother’s was the right
name then and it’s still perfect today.
It’s an old, high-ceilinged church. I
haveitall red outside and kind of or-
ange inside. It was a hippie place. It
was Woodstock in Fargo.

“Within six months, I took over a
600 square foot downtown location
about six blocks away in a more con-
servative part of the city. I called that
Budget Music. I catered to the busi-
ness person. | worked long hours.
We were grossing $6,000 at each
store every month.

“About the time of my first anni-
versary at Mother’s, a Minneapolis
promoter came into Fargo looking
for a ticket outlet. I grabbed at the
chance to sell tickets to the Shawn
Phillips and Al Stewart concert.
They were $4 each. From that day, |
was hooked. The stores and the con-
certs were a perfect mix.”

By the end of 1974, Mother’s Pro-
ductions had made *a couple of
grand” on concerts featuring the
Ozark Mountain Daredevils. Mon-
trose and Head East did almost as
well later on in the same Fargo Civic
Auditorium. Just about that time,
Tom Tepley walked in off the street
“and did all kind of peon jobs for al-
most nothing.” Tepley is now a vice
president of the store-concert com-
bine at 29.

Tepley and Bredell did almost ca-
pacity business with Nazareth in
Fargo and with Styx and Head East
at both the Fargo venue and their
first out-of-town concert with the
same two attractions at the Civic in

Minot, N.Dak.

“We were hot. We felt high and
mighty. We loved to allow our com-
petitors to sell our concert tickets in
their stores. If they outsold our
Mother’s stores, we knew we were
doing something wrong,” Bredell
states. “We knew our stores well. A
customer would walk in and we
could predict what he’d buy. We
could tab a concert crowd ahead of
time and come within 50 of what
we’d draw.

“College newspapers and radio
stations like KQWB AM-FM Fargo;
KKOA-AM Minot and KFYR-AM
Bismarck, were doing the advertis-
ing job well then and we still use
them today,” Bredell avers. “I prefer
to run many small eights and quar-
ters in one issue of a college news-
paper,” Bredell notes. He estimates
his stores cover a universe of more
than 25,000 college and university
students.

In mid-1979, the Moorhead 2,000
square foot Mother’s bowed in the
downtown’s busiest intersection
area. Bredell calls it “a hip Mu-
sicland.”

The duo’s biggest challenge and
greatest thrill came with the first Da-
kota Jam, on May 28, 1978. Co-pro-
moted with Kapp, then operating
out of Chicago, the show, which fea-
tured Nazareth, Atlanta Rhythm
Section, Bob Welch, Black Oak Ar-
kansas and Head East grossed
$180,000. Heartened by the re-
sponse, they slated another outdoor
Jam a month later. Tornadoes and
rain wiped out the Doobie Bros.,
Little River Band, Climax Blues
Band and Cheap Trick date.

(Next week: building back from
the debacle of the tornado-ruined
concert.)

What Makes A Good Display?

Video Retailers Reveal A Wide Range Of Approaches

By EARL PAIGE

DALLAS—Video retailers agree
on the importance of merchandis-
ing—but, they made clear in their
comments at the recent Video Soft-
ware Dealers Assn. conference here
(Billboard, Sept. 11), they have a
wide range of ideas on what consti-
tutes a successful merchandising
campaign.

In the view of Tom Keenan of Ev-
erybody’s Video Vault, Portland,
Ore., merchandising is a continuous
chain—from “the logo and sign out-
side to the cash register receipt that
says ‘thank you’ to a clean parking
lot.”

bowers im

5331 N. Tacoma Indianapolis, indiana 46220

[317) 251-3918

At Video Store, Cincinnati, Jack
Messer’s emphasis is on “merchan-
dising” his own people. While Mes-
ser believes in free giveaways, and
places new releases in prominent
six-deep center aisle positions, he
said, “Our personnel get involved
with the customers. We may have
three or four people on the floor who
never go back of the counter, but in-
stead get people started into the pur-
chase.

“I see a lot of fantastic merchan-
dising that I like but that we just
won’t do. The key is still amount of
titles. This delivers the volume.”

Elaborate merchandising pro-
grams can be creatively funded, ac-
cording to Susan Gee, Audio/Video
Plus, Houston, who won a distribu-
tor contest that paid half the cost of
an RCA videodisk “King Kong”
promotion.

Included in the promotion was a
24 foot nine-section painting in front
of the store of the giant ape, with a
jungle theme developed inside the
store via giant boulders and person-
nel wearing jungle costumes. Free
popcorn and balloons with King
Kong’s face on them were given
away. “People are still talking about
it,” Gee said.

Gail Pierce, Video Exchange,
Brandon, Fla., held a July 4 parade
with an “Urban Cowboy” theme,
complete with music, gunfighters
and wanted posters bearing the
photos of members of the store’s
club.

Pierce is now planning a promo-

tion involving balloons bearing the
store name—a good example, she
notes, of inexpensive but effective
merchandising.

Displays, Keenan emphasized,
must have a focus: “We’re merchan-
dising 300 to 2,000 movies, and they
just become a confusing collage if
there is no focus to the display. One
way is to use signs. Another is to put
materials in a circle with something
in the middle.”

Both Gee and Messer said they
regularly display product in specific
groupings. But Messer shakes
people up by occasionally switching
the location of the groupings around
the store. That way, she noted,
“People buy titles they have looked
at before somewhere else in the store
or stumble on something they didn’t
even think about at first.”

Pierce advocated use of the acces-
sories being sold—for example, put-
ting dust covers on all equipment.

Gee noted that she put all her tv
sets on one common system and uses
manufacturer trailers as in-store
promotion: “You can obtain a
trailer from most hardware manu-
facturers.”

While most video dealers fear
open display of movies that cost
more than $75, Gee noted that the
boxes can be shrink-wrapped and
used as effective “open” displays.
Keenan said that he had used
soundtrack LPs in one promotion of
several movie titles. “The LPs are
not nearly as costly to use in a dis-

play.”
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FIRST COCONUTS—The 9,600 square foot Coconuts’ flagship store (Bill-
board, Aug. 21) in Regency Pointe Mall, Jacksonville, Fla. uses a number of
innovative displays. Top: Sunny McGee mans the coordinator’s booth, where
the customer can rent video cassettes and electronic games or place speclal
orders stocked in the display case rectangle along with other pilferabie mer-
chandise. Bottom: McGee hands new LPs to store manager Kim Borg for cus-
tomized step-up fixtures, which display 90% of the cover. Three more Coco-
nuts large locations, which stock everything from sunglasses to boxed
chocolates, are siated to open before the holidays.

NewLP/Tape Releases.

This listing of new LP/Tape releases Is de-

igned to bl and radio program-
mers to be up-to-the minute on available new
product. The (oliowi figuration abbrevia-
tions are used: LP—aibum; 8T—8-track car-
tridge; CA—cassette. Multipie records and/or
tapes in a set appear within parenth follow-
ing the manufacturer number.

LPMCAMCA-5330...............occs $8.98
CAMCAC-5330 ... $8.98

MYERS, ALICIA
| Fooled You This Time
LPMCAMCA-5361.....cooieiiinien, $8.98
CAMCAC-5361....cccovviiiies $8.98

NUNN, BOBBY
S d To Nunn

POPULAR ARTISTS

ABC
The Lexicon Of Love
LP Merucry 14059

BARTOCK & LANSKY

On The Air
LPMCAMCA-5344 ..........cooeeei. $8.98
CAMCAC-5344 ..o, $8.98
BRUCE, ED
| Write It Down
LPMCAMCA-5323 . ... $8.98
CAMCAC-5323 ... eeeeeiiieieieieiiie e $8.98

CATHOLIC GIRLS
Catholic Girls

LPMCAMCA-6360.............cccoenn e $8.98
CAMCAC-5350.........cceeevies v, $8.98
DEFUNKT

Thermo Nuclear Sweat
LP Hannibal HNBL1311

FAMILY PLAYERS
I Love Funk ‘N’ Roll
LPMCAMCA-5356.......c...c. cooveiinniienns $8.98
CAMCAC-5356 ..., $8.98
HEARD, MARK
Victims Of The Age
LP Home Sweet Home 2107
JEWEL
Cut ‘n’ Polished
LLPErectESLP303.............coooco - e $8.98
JOHNSON, BRIAN
Strange Man
LP MCA MCA-5351
CAMCAC-5351. ... ..occooeeeinnns
LOOK, THE
Look Again
LP RFC/Quality / Plastic QRFC1003
LYNN, LORETTA
Making Love From Memory
LP MCA MCA-5354
CAMCAC-5354.....
MANDRELL, BARBARA
He Set My Life To Music

...$8.98
..$8.98

...$8.98
.. $8.98

LP Motown 6022ML

PRESTON, BILLY
Pressin’ On
LP Motown 6020ML
STEVENS, JON
Jon Stevens
LPMCAMCA-5338 ..., $8.98
CAMCAC-5338......iiciiicanrieiieeees $8.98
THRASHER BROTHERS
Country In My Soul

LPMCAMCA-5352 ... $8.98
CAMCAC-5352......ccciiiiiiiiininie $8.98
TUCKER, TANYA
The Best Of Tanya Tucker
LPMCAMCA-5357....cooiiiiniiiiaiiiai. $8.98
CAMCAC-5357 ..o $8.98

VARIOUS ARTISTS
The Land That Time Forgot: 15 Florida
Bands
LP Open Recs. OPEN LONG 2

VARIOUS ARTISTS
Music & Rhythm: A Benefit Double LP
For A World Of Music Arts & Dance
LPPVCPVC201
WHITFIELD, ROBERT "GOODIE"”’
Call Me Goodie
LP Total Experience TE-1-3002
WRABIT
Tracks
LP MCA MCA-5359.
CA MCAC-5359

JAZZ

ENRIQUEZ, BOBBY
Prodigious Piano
LP GNP Crescendo GNPS2151

VUCKOVICH, LARRY
City Sounds, Village Voices
LP Palo Alto PA8BO12

(Continued on opposite page)
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NewLP/TapeReleases!

® Continued from opposite page

GOSPEL l

FIRST BAPTIST CHURCH OF
VACHERIE, LA,
Nothing Is Impossible/Live
LP Abundant Life AL1001

HUNT, HOWARD, & THE SUPREME
ANGELS

Sunday Down South
LP Black Label 9608

$7.98

2
g
0

D

a

McDUFFIE, E. LARRY, & THE
SAVANNAH COMMUNITY CHOIR

Come To Me/ Satisfaction Guaranteed
LP Black Labei 9606

To get your company’'s new album
and tape (no EP’s) releases listed. ei-
ther send release sheets or eise type
the information in the above format
on your letterhead. Send to Bob Hu-
doba, Billboard. 2160 Patterson St.,
Cincinnati, Ohio 45214.
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WILL KEY ON SHOPPING PATTERNS, GRAMMY LINK

October NARM Rack Meet Set

LOS ANGELES — Customer
shopping patterns for recorded
product in discount and department
stores, a marketing link to capitalize
on the annual Grammy awards and
tie-ins for radio play with music
merchandising highlight the third
annual NARM rackjobbers’ confer-
ence planned for October.

Approximately 100 rack and

Survey For Week Ending 9/18/82

dline LPs
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E g = Prices = g z Prices
E | x|o| TME E | & || T ‘ LP
2 |5 |5 | st Cassettes, || @ | 5z | 3| Aist Dist. | Cassettes,
= g E | Label, No. (Dist. Label) 8-Track = g % | Label, No. (Dist. Label) Co. 8-Track
TAPESTRY @ 2| 47| 2 goum&«; DANCE
o ra
8?,:0,1? ;}3}% ) Al ng MCA-§7148 B o | Mca | 598 |
THE RISE AND FALL OF ZIGGY 21( 2 8| ROCK'N ROLL VOLUME 1
STARDUST & THE SPIDERS e
FROM MARS | Capitol SN 16020 . 5_98_
David Bowie 28| 29| 4| MORE SONGS ABOUT
RCA AY 3843 RCA 5.98 BUILDINGS AND FOOD
SO FAR — Talking Heads 5.98
Crosby, Stills, Nash and Young —{ | Sire SRK 6058 Wi L300
Atlantic $D 19119 wea | 598 || 29| 46| 2| TOM PETTY & THE
4| 2| 4| THE DOORS i T HEARTBREAKERS
The Doors Tom Petty & The
S| o|moe S g o | 598
5 30 m CAN'T BUY A THRILL
L | aantic 50 19132 | wea| 598 L ol o | 598
o Bl R o i 31 | g | WATING FOR THE SUN
= Epic PE 33132 CBS l The Doors S5
7T 98 PaNO MAN ———a—f Elekira 74024 ) WEA ;
Bilty Joel 32 m CREEDENCE CLEARWATER
| Columbia PE 32548 €8S EEV':AL 'NCICONCFERT '
8| 7| 4 | THE MONKEE'S GREATEST - __l FayC viearwaler Heviva w | 598 |
KX A RETROSPECTIVE
The Monkees a
45 S W Y i o | s
g [ €9 IR THE CODKY OF THE 34| 24| 8| HOME FREE "
King Crimson Dan Fogelberg
- Atlantic 19155 WEA 5.98 | Columbia PC 31751 | ¢8s
10 [13 | 8 | NETHERLANDS 35 25 4| TALKING HEADS '77
Dan Fogelberg Talking Heads
Ep PE 33185 75 | _| Sire SRK 6036 | wea | 5.98
11 [19 | 8 | AXIS: BOLD AS LOVE 36| 23 | 4| THE ART OF TEA
Jimi Hendrix Michael Franks
Reprise RS6281 wia | 598 ||| | | ReseMSZB0 wea | 5.98 |
12 | 6 | 4 | SOFT PARADE T | 37| 31| 8| THRESHOLD OF A DREAM
The Doors Moody Blues
Flektra £KS 750005 | WEA 5.98 _| Deam DES 18025 _ | oeor | 598 |
13 [41 | 2 | WHO ARE YOU AL L et
e B-52's
L'Ef %237003  wea 598 - (V:l;r;‘er Bros. MINI-3641 | wea | 5.98
1422 %?wﬁomn, BIG & BOUNCY rce e 3 Coosby, Sils and Nash
| mea mea-3roon we | 598 |1 || manicioos wea | 598
15 [32 | 4 | BLOW BY BLOW N || 40 |oommm| LIVE AT LEEDS
Jeff Beck The Who
Epic PE 33409 cBS . GRS 700 S | Mca | 598 |
1654 'ﬁmln)ns FOR THE SUN o 1 [ o LR =
e voors i
- | Elektra EK§r 740024 wea | 598 |} 1} | Avantic 19234 wea | 5.98
17 |12 | 4 | STRAIGHT SHOOTER N I 42148 | 8 (V;"ND_AND WUTHERING
Th Is Bad C enesis
o A s wia | 598 || 1 | | Ao 38100 | wea | 598
18 |17 | 8 | BEST OF GUESS WHO ] T ]| 43|43 8| AND THEN THERE WERE
Guess Who Genesis 3
T ENATS B SRR L o s B BT 7 e s
19 {21 | 8 | CAPTURED ANGEL T
Dan Fogelberg AIRPLANE
S = T o | sm
20 [49 | 2 | CHANGES IN ATTITUDES, T =15 : 38|
CHANGES IN LATITUDES 5288 ?&%Klgmmll
| g&%{m%gﬁ%ﬁ wea | 598 (I L || Capitorsnisoss | e | 598
21 LET THERE BE ROC AT 46 | 30 | 8 | BLACK SABBATH
Lo oon R : Black Sabbath
) | Atco 36151 WEA 598 || | | Warner Bros. WS 1871 WEA [ D 98 |
22 GREATEST HITS T ~ || 47 38| 4| SABBATH, BLOODY SABBATH
Tm Janis Joplin Black Sabbath
| | |coumbiaPc32168 | co L4 || warner Bros. BS 2695 | wea | 598
23 m WOMEN AND CHILDREN FIRST 48 | 10 | 4 | EXCITABLE BOY
Van Halen Warren Zevon
i | Warner Bros. 3415 . WEA 5.98 | b | Asylum 6E-118 WEA 5.98
24 |33 | 8 | BEST OF FRIENDS 49 [ 11 | 4 | ON THE BORDER
Loggins & Messina The Eagles
| | CoumbiaPC3a388 | cBs L | Fiektra 7E-1004 | owen | 598 |
25 |44 | 4 | CELEBRATE ME HOME 50 | 39 | 8 | EAT A PEACH
Kenny Loggins Allman Bros.
Columbia PC 34655 CBS Polygram CPN 2 0101 poL 9.98
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manufacturer representatives will
attempt to turn business around at
the conference, subtitied “A New
Era,” slated for Wednesday (20)
through Friday (22) at the Registry
Resort, Scottsdale, Ariz.

New customers will be described
in a study conducted by Ann Ungar,
senior vice president, director of re-
search, Humphrey Browning Mac-
Dougall, Boston. The same agency’s
Michael Reingold, senior vice presi-
dent, management, supervision, will
outline “Gift Of Music” plans for
the coming holidays and next year’s
Valentine’s Day.

NARM executive vice president
Joe Cohen will discuss the stronger
liaison between NARM rackers and
the Grammy event, originally sug-
gested by Harold Okinow. Lieber-
man Enterprises’ president.

The Wednesday evening banquet
will be addressed by David Lieber-
man, chairman of Lieberman.

For the third conseculive year a
prominent discount department

MARCH ’83 BOW

store executive will keynote the
event. Malcolm L. Sherman, execu-
tive vice president and general man-
ager of the Zayre stores, is steeped in
the record industry. Zayre’s had 262
locations east of the Mississippi, all
of which feature recorded product
and accessories.

Largo’s Jim Lara and Pickwick
racks’ Eric Paulson are co-chairing a
program which seeks to enhance the
position of recorded product in mass
merchandising where the opening of
hundreds of new large stores is fore-
cast for the future.

A portion of Thursday and all of
Friday’s activity will involve one-
on-one meelings between rackers
and manufacturers.

The rackjobbers’ advisory com-
mittee, composed of Larry Gold-
berg, Largo: Dick Greenwald, Inter-
state; Sylvan Gross, Serv-Rite: John
Kaplan, Handleman; Syd Silver-
man, United: Don Weiss, Arrow
and Okinow, will meet Friday morn-

ing.

IJE Sets Introduction Of
Home Vid ‘Game Shows’

By JOHN SIPPEL

LOS ANGELES—IJE, the parent
company of Kids Stuff Records, is
diversifying into home video game
cartridges with a ditferent approach.

The Hollywood, Fla. kiddisk
manufacturer intends to introduce
its first two cartridges. based upon
top tv game shows, next March at
the New York City Toy Fair.

“Our games will be unique.” ex-
plains Irv Schwartz. 1JE president.
“They will be founded on the aural
appeal of question and answer. yet
each will carry out the fundamental
visual of the game show. Our first.
‘Family Feud,” will have a small fig-
ure on the screen who always kisses
the contestants a la Richard Daw-
son.

“We thought there was just too
much competition if' we got into the
normal glutted sci-fi image. We have
concluded negotiations for the use

m‘“-ga

=

e

of ‘Feud’ and ‘Jeopardy’ with Good-
son-Todman. The Merv Griffin Pro-
ductions people are providing us
with ‘Password’ and ‘Wheel Of For-
tune.” We will also have games from
Barry & Enright based on the Tic
Tac Dough’ and ‘loker’s Wild’
shows,” Schwartz reports.

He and UJE co-principal Jerry
Weiner are calling the new venture
The Great Game Co. Pat McBride,
who has been influential in design-
ing arcade games for Midway/
Bailey. will mastermind the IJE car-
tridges, which will be compatible
with Atari and IntelliVision. Former
Playboy art director Michael Sisson
is in charge of graphics.

Great Game Co. cartridges for
home video games will be available
through a multi-tiered distribution
concept, yet to be firmed. Schwartz
says.

SECURITY BOX-—Lieberman Enterprises’ accessorles chiet Tom Gross
holds up plastic, recyclable spaghetti box, designed by LE president Harold
Okinow and produced by Okinow and Gross (Billboard, Aug. 28).
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WHO’S TALKING—Roger Daltrey of the

:_ H I s .;

Who, right, announces the group’s

“tarewell tour” during a live press conference broadcast over the ABC Rock
Radio Network. Listening in is WPLJ New York DJ Pat St. John, who also
hosts ABC’s feature, “Rocknotes.”

Don Kelly Leaving WRKS
To Form Consulting Firm

By LEO SACKS

NEW YORK-Don Kelly is sure
that urban and adult contemporary
radio stations are the “growth for-
mats” of the 1980s. So the program
director for urban WRKS-FM here
is leaving his position Nov. | to form
a consulting firm, Don Kelly Asso-
ciates, specializing in those sectors.

“There really isn’t that much dif-
ference between the two formats, or
contemporary hits, for that matter,”
says the 35-year-old Kelly. “I don’t
want to limit my approach to one
area.”

RKO management, Kelly ex-
plains, has given him a 60-day pe-
riod to enlist new clients while he re-
mains at WRKS. He will not disclose
which stations have signed with his
consulting firm, but he says that he
will handle no more than 12 at a
given time.

“Our goal,” he states, “will be to
position ourselves as a full-service
consultancy, working with the pro-
gram director, sales manager and
general manager on the whole mar-
keting package.” He adds that “con-
fidentiality” will be one of his major
selling points. “I'll never go public
with a list of stations—I don’t want to
steal anyone’s thunder. The p.d. is
the one who should get credit if a
station is successful.”

Kelly, who joined WRKS in 1979
after seven years as program director
for AC stations KIOI-FM San Fran-
cisco and WFYR-FM Chicago, con-
firms that music director Barry
Mayo will assume his post when he

resigns. “Barry will stay committed
to KISS, but he will always have an
open invitation to join us somewhere
down the line. I think we make a
great team.” WRKS was the second-
ranked urban station in the New
York market with a 5.9 share in the
spring Arbitron report.

Format Turntable

Chicago’s WJKL Goes MOR

WJIKL-FM, the Chicago area’s
first 24-hour progressive/AOR sta-
tion, temporarily shut down oper-
ations Friday, Sept. 3, before bow-
ing its new “Great Music” format,
conceived by WIKL president Rich-
ard Jakle from “Music Of Your
Life” and other MOR formats, the
following Monday.

WIKL, dubbed “The Fox,” began
in 1974 as a 24-hour rock outlet for
the Chicago area, according to Jakle.
Primarily serving the suburban Fox
River Valley, an area encompassing
some 600,000 people, WIKL be-
came more and more free-form until
July, 1980. At that time, Jakle
switched the station to an automated
AOR format, which remained in op-
eration until April, 1981. Then it was
back to live a.m. and p.m. drive
shifts with special live weekend
shows, then an expanded live pres-
entation from 4-11 p.m. starting Oc-
tober, 1981.

The new format change has been
in the works since last summer, says
Jakle explaining his final deep-six-
ing of the progressive/ AOR format
was for economic reasons. “Over the
years,” he says, ““‘competition for the
18-25-year-old audience became fe-
rocious. With the recession, record
companies were getting into trouble,
and a regular, steady, dependable
source of advertising revenue wasn’t
there.”

In addition, says Jakle, regional
businesses were becoming harder to
collect from, if not failing altogether.

“It’s a business,” says Jakle, “and
at that point a businessman says,
‘What do I do now? ”

What Jakle did was to spend

New Indie Firm Banking
On The College Market

By SAM SUTHERLAND

LOS ANGELES — An Albu-
querque-based independent record
company is banking on the growing
importance of the college radio mar-
ket in a new syndication package
sidestepping conventional, commer-
cial stations to focus on campus out-
lets as its first audience.

Radio Free America actually be-
gan commercial life as a record la-
bel, RFA, based in the New Mexico
city where it launched that logo
through initial single and album re-
leases by new rockers the Philisteens.
But if records proved RFA’s intro-
duction to the music business, radio
was always part of the package.

“It was always in the back of my
mind, even as we were putting the
label together,” recalls RFA chief
Ken Pushkin, who oversees Radio
Free America’s “New Music, The
Alternative 10” radio program as a
half-hour show now being served bi-

-Radio This Week-

® LIVE STEREO SATELLITE radio programs produced by Global Satel-
lite Network are a first for the Village Recorder in Los Angeles, which is ex-
panding operations into radio and tv. Page 50.

e HYBRID DIGITAL-ANALOG RECORDINGS that manage to pack in a
few more dBs of dynamic range than conventional LPs are creating some new
problems for quality conscious classical radio. Page 39.

® WHYI FT. LAUDERDALE'S promotion almost got out of hand recently
when 20,000 listeners showed up to see Scott Baio select a winner in the sta-
tion’s $70,000 “American Dream House” contest. Pro-Motions, page 20.

e IN A FURTHER STEP OF DEREGULATION, the FCC is considering
eliminating its rules on log keeping, suggesting that they are obsolete. Wash-

ington Roundup, page 20.

o THE NEW MUSIC FORMAT, developed by such program directors as
Rick Carroll, is not a format at all, according to Goodphone columnist Mike

Harrison. Page 26.

weekly to 146 stations.

The company’s very name seemed
a perfect bid for radio, Pushkin
adds: “People actually think they’ve
heard of Radio Free America al-
ready, even though they obviously
haven’t.”

What listeners do hear when they
tune in the show, currently distrib-
uted on LP disks, is a music show
built around its own top 10 listings
derived from college media. The
concept was previewed last March
when RFA repped its show to
campus broadcasters at the annual
Intercollegiate Broadcasting System
(IBS) Convention in Washington,
D.C. First show was distributed in
June.

Pushkin sees both growing gen-
eral advertisers’ interest in the col-
lege market and the recent signs of
new rock’s inroads into AOR and
pop formats as encouraging indica-
tors, given the music industry’s past
on-again/off-again stance with col-
lege-aged consumers. That, he says,
is why Radio Free America’s mar-
keting plan focuses first on campus
media, derived from College Media,
Inc. (CMI) listings of 400 target sta-
tions.

His longterm plans do include
commercial formats, however. Push-
kin contends that Radio Free Amer-
ica can evolve into an initial testing
stage for product prior to its pene-
tration of secondary markets.
“We've already got a foothold in the
college market,” says Pushkin, *and
we’re now looking at a campaign to
cross the show over to conventional
radio formats.”

www.americanradiohistorv.com

many months and dollars on re-
search, and interview some 200 sta-
tions with “Music Of Your Life” for-
mats. “We drew on their best
elements—we wanted to do as many
things right as possible.”

What Jakle came up with was
“Great Music,” “adult-oriented mu-
sic centered in the *50s and featuring
artists such as Glenn Miller, Tommy
Dorsey, and Bobby Darin,” he says.

The format, he adds, is 80%-85% vo-~

cal and 15%-20% instrumental.

“It’s suited to the demographics of
Northwest suburban Chicago.
Within the 15-20 mile radius of the
station, 53% of the population is over
35. We feel this is a group that has
been musically ignored for the past
25 years. Their tastes demanded
more than background or elevator
music.”

* Xx *

KMMM Tulsa, an r&b outlet, be-
came KAYI (Kay-107) Saturday (4)
and kicked off a new Hot 100 format
at 12:03 a.m. Phil Williams has been
installed as p.d., coming from
KYKR Port Arthur, Tex. Williams
also handles an air shift from 9 a.m.
to noon. The balance of the jock
lineup is: Reed Walker, morning
drive; Mike Evans, noon to 3 p.m.;
Troy London, 3 to 7 p.m.; Shawn
Stephens, 7 p.m. to midnight; and
Jan Dean, overnight.

* * %

WSGA-AM  Savannah has
dropped its contemporary format to
install the syndicated “Music Of
Your Life.” P.d. Ron Frederick has
departed along with the old format.
Operations manager Dennis Ever-
soll is the new morning man. Don
Ferguson, who had worked after-
noon drive, has moved into the 9
a.m. to 2 p.m. slot. Dan Daniels has
joined the station from WHHR Hil-
ton Head, S.C. to work from 2 to 7
p-m.

* Kk %

After a two-year try with big
bands, WINN Louisville is back
doing country, this time with the
help of Satellite Music Network’s
“Country Coast To Coast.” The sat-
ellite format runs overnights and
weekends from 6 p.m. Saturday to
Monday morning. Tom Hadin has
been hired as morning man from
WXVW Jeffersonville, Ind. and

Dave Edwards is the new p.d. and
midday jock. He comes from
WKED Frankfort, Ky. Mac Hunter,
who has been with WINN for some-
time in various on-air posts, moves
into afternoon drive.

* X* %

WAFL-AM Milford, Del. has been
split from the FM and has been
given new call letters, WYUS. It is
now running the syndicated MOR
format “Unforgettable.” ... KADO
Texarkana, Ark. has given up its
own r&b format to run the syndi-
cated Alpha I service, TM’s urban
contemporary format. ... KXRX
San Jose has become KHTT (K-Hit)
and dropped its AC format for a Hot
100 service. Leroy Hansen, who isan
operations manager and p.d. of sis-
ter station KSJO, has taken on the
added duties of operations manager
of KHTT. Dave Ware has joined the
station as p.d. and comes from
KLOK San Jose.

* Kk %

AOR outiet WRNW Briarcliff
Manor, N.Y., in New York City’s
{Continued on page 27)

- Vox Jox__

New Staff And
New Image For
KHYT Tucson

Listeners in the Tucson market
are now “climbing out of bed” with
Jungle Jim Daniels; “making their
workload lighter” with Andy Ste-
vens; and “easing on home” with
Valerie Knight. Daniels, Stevens and
Knight are part of the new lineup at
KHYT Tucson, which is redefining
its Hot 100 image with a fresh staff
and new program director.

Taking over the programming
reins at the “New I13—K-Hit” is
Sherman Cohen, who succeeds Rich
Brother - Robbin. Cohen most re-
cently was part of the programming
team at KRLA Los Angeles; Robbin
is pursuing outside interests. Round-
ing out KHYT’s lineup are Danny
Ventura, 7 p.m. to midnight, and

(Continued on page 25)

Country Net Survey Finds
Bulk Of Listeners 18-44

NASHVILLE—Listeners between
the ages of 18 and 44 comprise 67%
of the nationwide audience for the
Music Country Network.

This fact emerges from research
developed for the AP/WSM satel-
lite-delivered overnight net. Inter-
views are culled from a nightly aver-
age of 3,500 listeners who place toll-
free calls to request records and
hope for on-air interviews with DJs
Chuck Morgan or Al Risen. The
calls come in from 80 markets where
the network has affiliates. Demo-
graphic surveys of this audience
have been underway since June 17.

Results on the age of the audience
show that: 15% are teens; 21% 18-24;
23% 25-34; 23% 35-44: 12% 45-54;
4% 55-65; and 1% over 65. Of those
calling, 56% are male, 44% female;
36% single, 45% married; 16% di-
vorced/separated; 3% widowed;
and 48% have children.

Professionals comprise 25% of the
audience; unskilled workers 33%;

11% hold clerical positions; 8% fac-
tory; 9% craft; 4% sales; 10% other
jobs. College graduates are 10% of
the listeners; 17% have attended col-
lege; 55% have graduated from high
school; 12% attended without grad-
uating. And 15% of the callers sur-
veyed were calling from work.

In the weeks prior to and since the
July-August questioning period, re-
sults vary no more than two or three
percent, general sales manager Bob
Meyer says.

“After we put our data into Opry-
land’s computer and came out with
an overall view of the listenership,”
Meyer says, “the census bureau can
provide us with information on'the
population in each zip code we’re
getting calls from. We can then com-
pare our listeners with the total pop-
ulation.” This will allow the Net-
work staff to adjust their survey
findings to the percentage of older
listeners who may not be active call-
ers, and to other factors.
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HARLEM FEST—WKTU New York DJ Johnny Allen introduces RCA act the
Ritchie Family prior to their show during the recent “Harlem Week” festivities.

NRBA Exhibitors Planning
To Offer Replay Of NAB

By ROBYN WELLS

RENO—With less than two weeks’ KSL Salt Lake City and KFRC San

4,000 EXPECTED TO ATTEND

NRBA Confab Focusing On AM

® Continued from page |
important of the convention.

Kaplan also cites a session on
“Music Computers,” hosted by
WAYS/WROQ p.d. Scott Slade on
Wednesday, and a two-part AM
stereo workshop on Tuesday. The
AM stereo session will offer the
viewpoints of officials of the com-
panies which will eventually build
the receivers—Almon Cleeg of Pana-
sonic, Bart Locanthi of Pioneer and
Robert McMillan of Delco—and
those of the developers of AM stereo
systems—Leonard Kahn of Kahn
Communications, Norman Parker
of Motorola, Bill Streeter of North
American Philips (Magnavox),
David Hershberger of Harris Corp.
and Arno Meyer of Belar Electron-
ics. NRBA consultant Harold Kas-
sens, who is with A.D. Ring & Asso-

ciates, will moderate these sessions,
which bear a resemblance to a meet-
ing held during the NAB convention
in Dallas in the spring.

NRBA'’s concern with AM is also
illustrated by the fact that it is pro-
viding time on its agenda for a
“Daytime Broadcasters’ Forum” on
Monday. Jim Wychor, an NRBA di-

Word Moves

NASHVILLE — Word, Inc,, has
moved its southern gospel radio de-
partment from Nashville to Waco as
a move to centralize the company’s
radio promotion branches at its
headquarters.

The new promotions coordinator
will be Jeff Moseley, who has been
promoting traditional gospel radio.

rector and president of the Daytime
Broadcasters Assn., will preside over
a session which will offer the views
of both daytime broadcasters and
clear channel AM broadcasters.

Basically, most daytime broad-
casters favor the breaking up of the
clear channels so they can broadcast
at night. Arguing for the daytimers
will be Greg Skall, a member of the
Washington law. firm of Blum &
Nash. Speaking on behalf of clear
channel stations will be R. Russell
Eagan of the Washington law firm
of Kirkland & Ellis. Al Anderson of
KBMR Bismarck, N.D. rounds out
this panel.

During the convention the NRBA
board will meet to re-elect Kaplan to
a fourth term as president and Bill
Clark of KABL-AM-FM San Fran-
cisco to a second term as chairman.

breathing space between radio con-
ventions, most major networks and
syndicators are trotting out the same
programming innovations at the
NRBA convention that they pre-
viewed at the NAB programming
conference in New Orleans (Bill-
board, Sept. 4).

However, AM stereo system man-
ufacturers are amplifying their ef-
forts at the NRBA confab here Sun-
day (12) through Wednesday (15).
Kahn Communications is hoping to
demonstrate distant reception for
AM stereo in its booth and suite. The

Francisco, both of which currently
use the Kahn system.

Making the biggest splash is Har-
ris, which is showcasing its system on
KROW Reno. The manufacturer is
sponsoring 30-minute limousine
rides around the city, so that broad-
casters can check out AM stereoina
mobile unit via the Delco car re-
ceiver. Harris and KROW are also
cohosting a press breakfast Tues-
day (14) at the Airport Plaza Hotel.

Motorola is expanding its booth
space to accommodate tape record-
ings of its Delco test and technical

IF YOU MAKE
LOTS OF THESE,

manufacturer expects to pick up (Continued on page 25)

 Out Of The Box

HOT 100/AC

PROVIDENCE-The new Steel Breeze single, “You Don’t Want Me Any-
more” (RCA), “differs from all the other junk,” says Todd Chase, program-
music director for WPJB-FM. “It adheres to the medium-tempo rock formula,
but it’s also got the sound of a hit record, very easy to listen to.” He notes the
“New World Man” by Rush (Mercury) is a good bet for stations looking to “up
their top 40 profile with a group that makes an easy transition from AOR to a
contemporary hit format.” The programmer adds that “Pressure,” the new
Billy Joel single (Columbia), is “unusually hard-rocking for him. 1 think it’s
going to confuse a lot of stations that call themselves AC.”

AOR

BAKERSFIELD, Calif. —At KMGN-FM, program director Van Johnson
likes the streamlined pop sound of “Baby, Oh No” from Bow Wow Wow’s new
LP, “]1 Want Candy” (RCA). “It’s very accessible, very melodic—even more
commercial than ‘Il Want Candy’,” he notes. “Goody Two Shoes,” the new im-
portsingle by Adam and the Ants (CBS), also excites him. “*Very rhythmic, very
catchy, not as Elvis-y as Queen’s ‘Crazy Little Thing,’ but certainly close
enough. | think it’s a hit.” Johnson adds that “phones are good” on new music
by Wall of Voodoo (the “Mexican Radio” single on IRS) and Oingo Boingo
(the “Grey Matter” cut from their “Nothing To Fear” LP on A&M).

BLACK/URBAN

DETROIT—Reuben Yabuku is a tough man to please when it comes to re-
makes, but the WQBH music librarian feels that Sweet Pea Atkinson and Carl
Carlton have done admirable jobs with their respective treatments of General
Johnson’s “Don’t Walk Away” (Island) and the Four Tops’ “Baby 1 Need
Your Loving.” “The records are superb, very refreshing,” he explains. “I've al-
ways loved Sweet Pea’s voice, particularly with Was (Not Was) on ‘Out Come
The Freaks’. Also, he’s from Detroit, and that’s exciting. But Carl’s tune is
really moving. I laughed the idea off at first—how can you top the Tops? But he
changed the beat around, gave it a Caribbean flavor, and that seemed to give it
awhole new dimension.” Another big record at WQBH is Bobby Nunn’s “She’s
Just A Groupie” (Motown), which Yabuku calls “true commercial funk, along
the lines of Rick James and Prince.”

COUNTRY

HOBBS, N.M.—KYKK program director Dave Horton is sure that Lacy J.
Dalton is talking about New York on her new Columbia single, “16th Ave-
nue.” “It’s all about the high hopes and disillusionment of big city living,” he
believes. “She’s saying, ‘This is the way it is in the real world,” and it’s a great
hook for the listener.” Horton likes the “toe-tapping” qualities of Ronnie
McDowell’s “Step Back” single for Epic and the hit potential of “Alice In Dal-
las (Sweet Texas)” by Wyvon Alexander on the independent Gervasi label.

LEO SACKS
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If you're not already in the high-quality, high-
speed cassette duplicating business, maybe
you should be.

It's a high-profit business
when you do it for somebody
else. Or, if you buy cas-
settes in large quan-
tities, it's probably
about time you seri-
ously considered bring-
ing your needs in-
house. Either way,
you can't lose.

if, you chose the
right equipment to get
the job done.

Like Otari's proven
DP-1010 Series system.
It's a 16:1, high-speed pro-
tessional duplicator. The
DP-1010is CRO? capable
for the growing premium
cassette market too. It's also the
kind of investment that won't
trap you into a corner. That's
because it's expandable. With

Model DP-1310
Master Reproducer &
Model DP-1510 Slave Recorder.

Need more? Easy. Add up to nine more
slaves, an optional loop bin, and you can be up
to 6,000 cassettes per day. Or—anywhere in
between, if you have to take things a little

slower. The best news yet
- isthatyou don'tneedan
army of technicians to
run the Otari DP-1010.
Fill in the blanks
and send this coupon
to Mike Pappas at
Otari. He'll tell you how
to get into the busi-
ness of duplicating pre-
mium quality cassettes.

% Please rush me full
technical information on
the following:

1 DP-1010,16:1 High-
Speed Duplicators

O DP-7000,64:1 High-
Speed Duplicators

O DP-2700, High-Speed
Winder/Loader

0 V-0, Video Loading

the basic system pictured here, you can pump Equipment
out more than 600 high-quality recordings per
day. For under $16,000.00. One Master Re- Name__ _Title. —
producer, one Slave and one high-speed winder ,
for custom length loading (winder, Model AT —_ ==
DP-2700 not pictured). Address__ - -

State Zip. — I

B e vew worknorse o

Otari Corporation, Industrial Products Division
2 Davis Drive, Beimont, California 94002
(415) 592-8311 TWX 910-376-4890

www.americanradiohistorv.com

me immediately.

(optional) Please contact

& o
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Ngw On The Charts__

THE CLOCKS
“She Looks A Lot Like You”— ﬁ

The Clocks are a four-piece band which has been playing together for three
years in Wichita. The group has performed with a number of acts, including
Dave Edmunds, Black Sabbath and Rick Springfield.

The group’s members are Jerry Sumner, bass guitar and lead vocals; Lance
Threet, guitar; Gerald “Rod” Graves, keyboards and vocals: and Steve
Swaim, drums and vocals. Clocks were brought to the attention of CBS distrib-
uted Boulevard Records by Paul Peterson and Stan Plesser of Kansas City-
based Good Karma Productions. Its debut self-titled album was produced by
Mike Flicker, whose credits include Heart, Poco and Randy Meisner.

For more information concerning Clocks, contact ATI, 4218 Main St., Kan-

sas City, Kan. 64111: (816) 531-3857.

This feature is designed to spotlight acts making their debut on Billboard’s Hot
100 and Top LPs & Tape charts. For newcomers on the Black chart, see page 56.

 Pro-Motions_ |

‘Happy Days’ For WHYI-FM

WHYI-FM - Ft. Lauderdale has
played host to some of the biggest
teen stars in the business over the
years, among them Shaun Cassidy,
Leif Garrett and Rick Springfield.
But station officials were totally un-
prepared for the turnout last Mon-
day (6) at the new Miami Inter-
national Mall to witness RCA artist
Scott Baio select the winner of the
AC station’s $70,000 “American
Dream Home” contest in conjunc-
tion with Pepsi and Trafalgar Devel-
opers of Florida.

“It was the wildest scene imagi-
nable,” says promotion director
Tony Novia, noting that a crowd of
20,000 persons prevented the
“Happy Days” television star from
taking part in the drawing. “We
locked him in an office where about

20 closed-circuit cameras focused on
the crowd, and he couldn’t believe
the turnout was for him. He was in
shock.”

Novia, who says that Baio’s RCA
debut LP sold over 500 copies at the
Camelot store in the Mall on the day
of the promotion, enlisted Y-100
sales manager Jeff Monda for the
MC chores. The winner was Alex
Ramos of Miami, a part-time stu-
dent at Florida International Uni-
versity, whose name was drawn from
an estimated 1.5 million entries.
Over 4,000 food chains and conven-
ience stores participated in the pro-
motion in South Florida. The
“Dream Home” winner has his
choice of a patio apartment at
Fountainebleau Park in Miami or a
condominium at Three Lakes in Ft.

If you’re attending NRBA,
meet these colleagues
from Billboard

REGISTERED AT THE MGM GRAND HOTEL

September 12 - September 15
Reno, Nevada

Miles Killoch
Norm Berkowitz
Rollye Bornstein

Doug Hall

Lauderdale.

Cajun Ken Is A Jocular Jock

By WANDA FREEMAN

NEW ORLEANS—After only six
years in radio, Cajun Ken Cooper is
already looking like an old hand—
and he’s being treated like one too.
WEZB-FM was so pleased with
their morning man (last fall, he con-
quered the slot with an 11.3) that
they signed him up for another three
-years. And Cooper’s boss says Ca-
jun’s salary is “in the low six fig-
ures”—an eye-popping paycheck by
New Orleans radio standards. (Ca-
jun Ken evades: “I'm working on
it”)

Cooper’s employment at B-97 has
been the longest and most rewarding
of his career; before New Orleans,
he worked briefly in smaller markets
in Texas, South Carolina and else-
where in Louisiana. Frankly am-
bitious, he says, “I definitely want to
make it to a top 10 market.”

A jocular jock if there ever was
one, Cajun Ken has made his mark
with merriment in the mornings.
Running gags are his forte, and he’s
sold albums of his sketches featuring
his Reverend Shamus, a religious
huckster and prophet for profit.
Shamus sells kits, like a sand-breed-
ing set in case of flooding, and a do-
it-yourself vasectomy.

“My wife and | are Christians our-
selves, so I'm really careful not 1o of-
fend people,” says Cooper. “Shamus
is a takeoff on the ones that really
aren’t worth a damn.”

Cooper spends about two hours a
night preparing his material, includ-
ing one-liners. “I carry a pad with
me all day. Maybe a billboard has a
strange line that makes me think of
something I can use, and I have to
write it down quick.

“There’s a lot of pressure, not

(Continued on page 27)

David Ossman
Leaves NPR’s
‘Sunday Show’

David Ossman, the former Fire-
sign Theater member and veteran
radio producer-writer-performer,
departed Tuesday (7) as the host and
producer of National Public Radio’s
new five-hour “Sunday Show.”

Reliable sources say NPR has
been reluctant to continue with
Ossman’s less-than-traditional con-
cepts in creating arts-oriented radio
shows.

Last Sunday’s program, for ex-
ample, featured the work and the
background of experimental com-
poser John Cage.

Ossman, unable to find a host for
the program to his liking, had also
begun to host the program himself,
and NPR had been unsuccessfully
searching for another executive pro-
ducer.

NEW HEAD
OF VOA
IS NAMED

The beleaguered Voice of Amer-
ica got its third director since Ronald
Reagan took office (not counting
acting directors) with the appoint-
ment last week of editor-reporter
Kenneth Y. Tomlinson.

Tomlinson, 38, a senior editor at
Reader’s Digest for the past six years
and a reporter for 14 years, will be
the fifth VOA director in two years.
Like his predecessor John Hughes,
who left the government overseas
broadcast station to become the new
spokesman for Secretary of State
George P. Schultz, Tomlinson has
no formal broadcast experience.

Tomlinson will replace acting di-
rector Terence Catherman, a career
foreign service officer.

Former director Hughes took over
after Dean Fischer left in the wake
of former Secretary of State Alexan-
der Haig’s resignation.

Fischer replaced Reagan’s first
appointee to the top VOA post,
James B. Conkling, who resigned
last year after heated criticism from
conservatives nationwide who
wanted him to give a more propa-
gandistic slant to VOA program-
ming. Fischer was also frustrated by
in-house dissention from more lib-
eral staffers.

www.americanradiohistorv.com

Washington Roundup

FCC May End Rules On Logs

The FCC is considering the elimi-
nation of its present rules requiring
stations to keep operating and main-
tenance logs, suggesting that the
rules are obsolete.

The Commission has not yet
moved to vote on the elimination
proposal, but the commissioners
have stated that they believe “the
time is appropriate” to consider
whether detailed logs continue to be
a necessary partof the Commission’s
regulatory scheme.

Citing present broadcast “state-
of-the-art communications tech-
nology,” the FCC in late August re-

5 RUSH

<= CROSBY, STILLS AND NASH
Fo Southern Cross, Atlantic 7-89969

leased a notice questioning “the pe-
riodic recording of specific
transmission system information” as
“unnecessary in any case.”

The FCC even admitted in the no-
tice that “many of the logging re-
quirements contained in the present
rules are older than this Commis-
sion,” and also pointed out, to the
surprise of no one in broadcasting,
that “the quality of broadcast equip-
ment has obviously improved sig-
nificantly since 1931.” .

The FCC should rule on the pro-
posal in late November, according to
Commission staffers.

Survey For Week Ending 9/18/82

Chart Bréakouts

Py

New World Man, Mercury 76179

547 MOVING PICTURES
: What About Me, Network 7-69952

A

=iz RICKY SKAGGS

i JANIE FRICKE

Heartbroke, Epic 34-03212

<4 CONWAY TWITTY
b We Did But Now You Don't. Elektra 7-69964

It Ain't Easy Bein’ Easy, Columbia 38-03214

STEVIE WOODS
TIERRA

Black Country Hot100

LUTHER VANDROSS
Bad Boy/Having A Party, Epic 14-03205

Woman In My Life, Cotillion 7-99980 (Atlantic)

Hidden Tears, Boardwalk 11-152-7

AIR SUPPLY

A/C

YRz FLEETWOOD MAC
Gypsy, Warner Bros. 7-29918

Young Love, Arista 1005

This week's highest superstarred/starred chart entries in the formats listed.



www.americanradiohistory.com

BMI 1s your
number one
listener.

At BMI we're tuned into you!

We work for you, so you can
broadcast the music you want,
when you want, how you want,
without any hassles. We're the
world’s largest performing
rights organization. We repre-
sent over 65,000 songwriters

and publishers, and offer more
than 1,000,000 songs.

We give you service, attention,
and most important, with your
BMI license you get the right to
use much of the world’s greatest
music whenever you want.
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Billboard. Singles Radio Action.

Playlist Prime Movers

PRIME MOVERS -NATIONAL

THE ALAN PARSONS PROJECT—Eye n The Sky (Arista)
JOHN COUGAR-Jack And Diane (Riva/Mercury)
CHICAGO—Hard To Say I'm Sorry (Fullmoon/Warner Bros.

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS—those records registering gbod upward movement on the
station's playlist as determined by station personnel.

* % KEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
oADD-ONS-All records added at the stations listed as determined by station

oeoKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS —Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L-LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

JOHN COUGAR- Jack And Diane (Riva/
Mercury)

THE ALAN PARSONS PROJECT—~Eye In The Sky
(Arista)

CHICAGO—Hard To Say I'm Sorry (Fullmoon/ -
Warner Bros.)

@ TOP ADD ONS mmem

RICK SPRINGFIELD - Get Excited (RCA)
ARETHA FRANKLIN-Jump To It (Arista)
OLIVIA NEWTON-JOHN—Heart Attack (MCA)

sy BREAKOUT S s

RUSH—New World Man (Mercury)

KKXX-FM—Bakersfield
MD)
# % KENNY LOGGINS AND STEVE PERRY~-Don't Fight

It 28-12
% % JOAN JETT AND THE BLACKHEARTS—00 You
Wanna Touch Me 16-9
“ DOMNNA SUMMER—-Love Is In Control (Finger On The
rigger) 3-1
CARNES—Voyeur 24-15
% DON HENLEY—Johnny Can't Read
oo JOE JACKSON-Steppin' Out
oo RICK SPRINGFIELD—| Get Excited
© THE FOUR TOPS—Sad Hearts B
o REQ SPEEDWAGON—Sweet Time B
© GLENN FREY—The One You Love B
© OLIVIA NEWTON-JOHN-~-Heart Attack A
© NEIL DIAMOND—Heartlight A
® THE GAP BAND—You Dropped A Bomb On Me A
© EDDIE MONEY—Shakin' A
© TALK TALK—Talk Talk A
® ROBERT PLANT—Burning Down One Side X
® THE CLASH-Should | Stay Or Should | Go X
o GLENN FREY—Party Town X

KIMN-AM—Denver
(Gloria La-Perez—~MD)
%% JOHN COUGAR—Jack And Oiane 3-2
Y % THE ALAN PARSONS PROJECT—Eye In The Sky 4-3
% ASIA—Only Time Will Tell 6-5
% JACKSON BROWNE—Somebody’s Baby 10-6
% THE POINTER SISTERS—American Music 15-10
oo OLIVIA NEWTON-JOHN—Heart Attack
oo RICK SPRINGFIELE—| Get Excited
© FLEETWOOD MAC—Gypsy B
o KENNY LOGEEMS AND STEVE PERRY—Don't Fight It B
© HEQ SPEEDWAEIN-Sweet Time B
® _38 SPECIAL—You Keep Runnin’ Away B
© NEIL DIAMOND—Heartlight A
® PAUL CARRACK—| Need You A
© THE WHO—Athena X
© TANE CAIN—Holdin' On X
® ROBERTA FLACK—I'm The One X
© TONI BASILLE—Mickey X
® STEVE an-stﬂl In The Game X
o STEEL BREEZE—You Don't Want Me Anymore X

KLUC-FM—Las Vegas
(Dave Van Stone—MD)
4 % CHICAGO—Hard To Say I'm Sorry 1-1
%% JOHN COUGAR—Jack And Oiane 8-3
% ASIA—Only Time Will Tell 11-8
“ MICHAEL McDOMALD—| Keep Forgettin' 14-10
% JACKSOM BROWNE—Somebody's Baby 17-11
oo A FLOCK OF SEAGULLS—| Ran
oo TANE CAIN—Holdin' On
o FLEETWOOD MAC—Gypsy B
® THE WHO—Athena B
® GLENN FREY—The One You Love B
® JUICE NEWTON—Break It To Me Gently

KFI-AM—Los Angeles
(Roger Collins—M0)

%% JOHN COUGAR—Jack And Diane 9-4

% % MEN AT WORK—Who Can It Be Now 17-9

% TOTO-Make Believe 18-13

“ KIM CARMES—Voyeur 19-14

% SANTAMA—Hold On 23-17

oo BILLY PRESTON—I'm Never Gonna Say Goodbye

oo SYLVIA—Nobody

o THE GAP lAID—You Dropped A Bomb On Me B
MAC—Gypsy B

o FLEETWOOD
© EVELYN KING—Love Come Down B
® REQ SPEEDWAGON—Sweet Time B
© ARETHA FRARKLIN-Jump To It A
® SHEENA EASTON—-Machinery A
® ABC—The Look Of Love A
o TIERRA—Hidden Tears A
® THE MOTELS—-Take The L X
© NEIL DIAMOND—Heartlight X
® STEEL BREEZE—You Don't Want Me Anymore X

© DON HENLEY—johnny Can't Read X

© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© JOSIE COTTON—He Could Be The One X

© TANE CAIN—Hoidin' On X

© PAUL CARRACK—! Need You X

© ELVIS COSTELLO-Man Out Of Time X

® JOE JACKSON-Steppin’ Out X

© GLENN FREY—The One You Love X

© BOBBY CALDWELL—AII Ol My Love X

© RICK SPRINGFIELD—| Get Excited X

KIQQ-AM—Los Angeles
(Robert Moorhead—MD)
® THE MOTELS—Take The LB
© OLIVIA NEWTON-JOHN—Heart Attack B
o KiM CARNES—Voyeur B
© THE CLASH—Rock The Casbah B
© NEIL DIAMOND—Heartlight B
® TAVARES—A Penny For Your Thoughts A
© THE WHO—Athena A
® 38 SPECIAL-You Keep Runnin’ Away A
© MOVING PICTURES—What About Me A
® EVELYN KING—Love Come Down A
© ADAM AND THE ANTS—Goody Two Shoes A
© BELLE STARRS—Ciapping Song B
o EDDIE MURPHY—Boogie in Your Butt A
© POINTER SISTERS—I'm So Excited A
® ALONZO—Girl, You Are The One X
® CHRISTOPHER ATKINS—How Can | Live Without Her
X

© TANE CAIN—Holdin’ On X

© PAUL CARRACK~| Need You X

© TIERRA-Hidden Tears X

® TORONTO—Your Oaddy Don't Know X

© THE FOUR TOPS—-Sad Hearts X

© BOBBY CALDWELL —All Of My Love X

© REQ SPEEDWAGON—Sweet Time X

o STEEL BREEZE—You Don't Want Me Anymore X
® ABC-The Look Of Love X

KRLA-AM—Los Angeles

(Rick Stancatto—MD)
Y JUDAS PRIEST—You've Got Another Thing Coming

10-7

Y % DONNA SUMMER—Love Is In Control (Finger On
The Trigger) 16-11

% MEN ATWORK—Who Can It Be Now 20-13

% JERMAINE JACKSON—Let Me Tickle Your Fancy 19-

14
* HAIRCUT ONE HUNDRED—Favourite Shirts 23-20
© ARETHA FRANKLIN-JumpTo It B
® EVELYN KING—Love Come Down B
© KOOL AND THE GANG—Big Fun B
® RICK SPRINGFIELD—| Get Excited X
© NEIL DIAMOND—Heartlight X
® STRAY CATS—Rock This Town X
® ABC-The Look Of Love X
® SYLVIA-Nobody X
© OLIVIA NEWTON-JOHN—Heart Attack X
® EL CHICANO-Groovin' X
® STEEL BREEZE—You Oon't Want Me Anymore X
© SANTANA—Hold On X
© KIM CARNES—Voyeur X
© TANE CAIN—Holdin' On X
® TOTO-Make Believe X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© JOSIE COTTON—He Could Be The One X

KRTH-FM—Los Angeles
(David Grossman—MD)
% % CHICAGO—Hard To Say I'm Sorry 2-1
% % LAURA BRANIGAN —Gloria 8-6
4 THE ALAN PARSONS PROJECT—Eye In The Sky 15-8
% JOHN COUGAR—Jack And Diane 18-9
% JOE JACKSON—Steppin’ Out 26-19
o0 ARETHA FRANKLIN-Jump To It
oo EL CHICANO-Groovin'
© OLIVIA NEWTON-JOHN—Heart Attack B

® TAVARES—A Penny For Your Thoughts A
© MEIL DIAMOND—Heartlight X

KOPA-FM—Phoenix

(Chaz Keliey—MD)
% % MELISSA MANCHESTER—-You Should Hear How
She Talks About You 6-3
% % HERB ALPERT—Route 101 10-7
* WALTER MURPHY~Themes From E.T. 22-17
% WILLIE NELSON—Let It Be Me 29-26
* THE ALAN PARSONS PROJECT—Eye In The Sky 14-10
oo WARREN ZEVON—Let Nothing Come Between You
© ROBEXTA FLACK~I'm The One B
© RANDY MEISNER—Never Been In Love B
© OLIVIA NEWTON-JOHN—Heart Attack B
® JOE COCKER AND JENMIFER WARNES—Up Where We
Belong X
o FLEETWOOD MAC—Gypsy X
® NEIL DIAMOND—Heartlight X
 DON HENLEY—Talking To The Moon X

KGGI-FM—Riverside
(Stove O'Neil—MD)
oo ARETHA FRANKLIN-Jump To It
oo RICK SPRINGFIELD—| Get Excited
o NEIL DIAMOND—Heartlight A
© THE WHO—Athena X
© LAURA BRAMIGAN—Gloria X
® THE GAP BAND—You Dropped A Bomb On Me X
® FLEETWOOD MAC—Gypsy X
® STEEL BREEZE—You Don't Want Me Anymore X
® JOSIE COTTON—He Could Be The One X
© JOE IACKSON—Steppin’ Out X
o STEVE WINWOOD—Still in The Game X

Playlist Top Add Ons e

Based on station playlists through Tuesday (9/7/82)

TOP ADD ONS -NATIONAL

RICK SPRINGFIELD - Get Excited (RCA)

THE WHO-Athena (Warner Bros.)

JOE COCKER AND JENNIFER WARNES —Up Where We Belong (Island)

KCPX-FM—Salt Lake City
(Gary Waldren—MD)
© POINTER SISTERS—I'm So Excited A
© FLEETWOOD MAC—Gypsy A
© ARETHA FRANKLIN—jump To It A
© MOVING PICTURES—What About Me A
® RUSH—New World Man A
* REO —Sweet Time A
© EVELYN KING—Love Come Down A
© AR SUPPLY~Young Love A
. Tmcmh " STANLEY BAND—When I'm Holding You
ight
© ORLEANS—One Of A Kind X

KRSP-FM—Salt Lake City
(Lorraine Windgar—MD)
%% THE ALAN PAISOIIS PROJECT—Eye In The Sky 6-3
%% JACKSON BROWNE—Somebody's Baby 9-6
* A FLOCX OF SEAGULLS—| Ran 19-12
* ROBERT PLANT—Burning Down One Side 21-16
* THE WHO—Athena 27-23
oo RICK SPRINGFIELD—| Get Excited
oo RUSH-New Worid Man
o FLEETWOOD MAC—Gypsy B
© GLEMN FREY—The One You Love B
® TANE CAIN—Holdin' On B
© THE MOTELS—Take The L X
o DOM HENLEY~-Johnny Can't Read X
© BAD COMPANY--Electricland X
© JOE WALSH—Waffle Stomp X

KFMB-FM—San Diego
(Glen McCartney—MD)
% % THE ALAN PARSONS PROJECT-Eye In The Sky 4-3
Yo ELTON I0HA—Blue Eyes 7-5
Y JACKSOM BEOWNE—Somebody's Baby 11-8
* KENNY ROGERS.-Love Will Tumn You Around 10-9
* MELISSA MANCHESTER—You Should Hear How She
Talks About You 12-10
D MAC—Gypsy B
. nn CARNES-Voyeur 8
o NEIL DIAIOID—HeartIigm A
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
© OLIVIA NEWTON-JOHN—Heart Attack X
® SYLVIA—Nobody X

XTRA-AM—San Diego
(Jim Richards—MD)
%% KOOL AND THE GANG—Big Fun 16-7
Y % DONMA SUMMER—Love Is In Cantrol (Finger On
The Trigger) 11-8
* MEN AT WORK—-Who Can It Be Now 12-10
% DICKY GOODMAN-Hey E.T. 24-13
* A FLOCK OF SEAGULLS—| Ran 23-15
oo ARETHA FRANKLIN—Jump To It
oo JOE ACKSON—Steppin’ Out
© POINTER SISTERS—I'm So Excited A
© TANE CAIN—Holdin' On X
© LAURA BRANIGAN—Gloria X
® .38 SPECIAL-You Keep Runnin’ Away X
© RICK SPRINGFIELD—| Get Excited X
© EVELYN KING—Love Come Down X

KRQQ-FM—Tucson
(Zapolian/Hart—MD)
Ak lsllllllVllVOR—Eye 0Ot The Tiger (Theme From Rocky
) -
Y% THE ALAN PARSONS PROJECT—Eye In The Sky 2-2
% ELTON JOHN—Blue Eyes 2-2
* MEN AT WORK—Who Can It Be Now 12-9
% MICHAEL McDONALD—| Keep Forgettin' 19-15
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
© GLENN FREY-Party Town A
© NAZARETH—Love Leads To Madness X
® KARLA BOMOFF—Please Be The One X
© ROBERTA FLACK—I'm The One X
® 38 SPECIAL—You Keep Runnin’ Away X
o STEEL BREEZE—You Don't Want Me Anymore X
© DON HENLEY—Johnny Can’t Read x
© REQ SPEEDWAGON—Sweet Time X
© OLIVIA NEWTON-JOHN—Heart Attack X
o JOE JACKSON-Steppin’ Out X
o CROSBY, STILLS AND NASH—Southern Crass X
© STEVE WINWOOD-Still In The Game X

Pacific Northwest Region

mmm¥% PRIME MOVERS summm
CHICAGO—Hard To Say I'm Sorry (Full /

KCNR-FM—Portland
(Richard Harker—MD)

% % CHICAGO—Hard To Say I'm Sorry 1-1
% % THE ALAN PARSONS PROJGCT—Eye In The Sky 3-2
% JACKSON BROWNE—Somebody's Baby 127
% AMERICA—You Can Do Magic 19-13

* QUARTERFLASH-Night-Shift 20-15
oo THE WHO—Athena
oo TANE CAIN-Holdin’ On
o FLEETWOOD MAC—Gypsy B
® 38 SPECIAL—You Keep Runnin’ Away X
© GLENN FREY—The One You Love X
» STEEL BREEZE—You Don't Want Me Anymore X
® JOE JACKSON—Steppin’ Out X

KCBN-AM—Reno
(Jim 0'Neil—MD)
Y JACKSON BROWNE—Somebody's Baby 12-7
Y% AMERICA-You Can Do Magic 28-22
% CHICAGO—Hard To Say I'm Sorry 1-1
* THE ALAN PARSONS PROJECT—Eye In The Sky 3-2
% KENNY LOGGINS AND STEVE PERRY—Don't Run My
Life 23-17
© TONI BASILLE—Mickey B
o FLEETWOOD MAC—Gypsy B
© THE MOTELS—Take The L B
© KOOL AND THE GANG—Big Fun B
© REQ SPEEDWAGON—Sweet Time X
© OLIVIA NEWTON-JOHN-Heart Attack X
© .38 SPECIAL—You Keep Runnin’ Away X
© DON HENLEY—Johnny Can't Read A
© RICK SPRINGFIELD—| Get Excited A
® RUSH—New World Man A

KSFM-FM—Sacramento
(Mark Preston, —MD)
& JOHN COUGAR-Jack And Diane 18-13
% % FLEETWOOD MAC—Gypsy 29-24
% THE ALAN PARSONS PIOJECT—Eye In The Sky 10-8
% KM CARNES—Voyeur 26-23
* SYLVIA—Nobody 28-25
oo NEIL DIAMOND-Heartlight
oo OLIVIA NEWTON-JOHN—Heart Attack
® STEEL BREEZE—You Don't Want Me Anymore B
© KOOL AND THE GANG—Big Fun B
® JUICE NEWTON—Break It To Me Gently B
® JOE JACKSON—Steppin’ Out A

KFRC-AM—San Francisco
{Kate Ingram—MD)
% % CHICAGO—Hard To Say I'm Sorry 3-1
* % JOHN COUGAR—Jack And Oiane 7-4
% EDDIE MONEY—Think I'm In Love 9-5
* A FLOCK OF SEAGULLS—| Ran 23-13
% GRAND MASTER FLASH AND THE FURIOUS FIVE—
The Message 35-28
oo POINTER SISTERS—I'm So Excited
oo OLIVIA NEWTON-JOHN—Heart Attack
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' B
© STEVIE WONDER—Ribbon |n The Sky B
© WAR—Just Because A
® CARL CARLTON—Baby | Need Your Loving A
® JAPP—Do Wa Oitty L
® TIERRA—Hidden Tears X

KPLZ-FM—Seattle
(Greg Cook—MD)
Yo MICHAEL McDONALD—| Keep Forgettin’ 13-8
% % JOE JACKSON—Steppin’ Out 20-19
t MICHAEL MURPHEY-What's Forever For 7-5
NCOIETTE LARSON-1 Only Want To Be With You

119
% CHRIS CHRISTIAN—Ain't Nothin' Like The Real Thing
10-12

© FLEETWOOD MAC—Gypsy B

© MEN AT WORK—Who Can It Be Now B
© NEIL DIAMOND—Heartlight A

® SYLVIA—Nobody A

© SANTANA—Hold On A

KYYX-FM—Seattle
(Elvin Ichiyama—MD)
® GANG OF FOUR—| Love A Man in Uniform B
© SOFT CELL-Torch B
© THE WHO—Athena B
o PETE SHELBY—Homosapien B
© THE FIXX—Stand Or Fall A
© THOMPSON TWINS—In The Name Of Love A
© THE FLIRTS—Juke Box A
© WALL OF V0ODOO—Mexican Radio A
© MEMBERS—Radio A
© SLOW CHILDREN—Springtime In Fialta A
© ROMEQ YOID-—Wrap It Up A
o INVISIBLE TARGET-We Like It A
© BONNIE HAYES—Shelly's Boyfriend A

Warner Bros.)

MICHAEL McDONALD - Keep Forgettin'
(Warner Bros.)

JOHN COUGAR-Jack And Diane (Riva/
Mercury)

omem® TOP ADD ONS somsesm

OUVIA NEWTON-JOHN—Heart Attack (MCA)
THE WHO—Athena (Warner Bros.)
TANE CAIN—Holdin’ On (RCA)

e BREAK OU TS manmemms

POINTER SISTERS—1'm So Excited (Planet)
AIR SUPPLY-Young Love (Arista)

KRLC-AM —Lewiston
(Steve MacKelvie—MD)
oo AIR SUPPLY—Young Love
oo KELLY HARLAND—AII | Wanna Do
© NEH DIAMOND—Heartlight B
© HUEY LEWRS AND THE REWS—Workin' For A Livin' B
® PAUL CARRACK—| Need You B
® STEVIE WONDER—-Ribbon In The Sky B
© CROSBY, STILLS AND NASH—Southern Cross A
® CHICAGO—Love Me Tomorrow A
o HERB ALPERT—-Fandango X
® RH FACTOR—Glued To The Tube X
® BILLY PRESTON—-I'm Never Gonna Say Goodbye X
© STEVIE WOODS—Woman In My Life X

KIRB-AM—Spokane
{Brian Gregory—MD)
Y % THE ALAN PARSONS PROJGCT—Eye In The Sky
Y % MICHAEL McDONALD—| Keep Forgettin' 10-6
% JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 15-11
* STEVE WINWOOD—Still In The Game 17-13
% GLENN FREY—The One You Love 27-19
© KENNY LOGGINS AND STEVE PERRAI—Don't Fight It B
© OLIVIA NEWTON-JOHN—Heart Attack B
© NEIL DIAMOND—Heartlight B
© TANE CAIN—Holdin' On B
® ABC—The Look Of Love B
® CHICAGO—Love Me Tomorrow A
© THE WHO—Athena A
® 38 SPECIAL—You Keep Runnin’ Away X
o STEEL BREEZE—You Don’t Want Me Anymore X
© KIM CARNES-Voyeur X

North Central Region
mmm % PRIME MOVERS smmam

JOHN COUGAR—Jack And Diane (Riva/
Mercury)

JACKSON BROWNE-Somebody's Baby
(Asylum)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

mmm® TOP ADD ONS mmemssm

MEN AT WORK—Who Can it Be Now (Columbia)
A FLOCK OF SEAGULLS—1 Ran (Jive/Arista)
JOE COCKER AND JENNIFER WARNES-Up
Where We Belong (Island)
e e b e

WwWWWw.americanradiohistorv.com

Breakouts

CHICAGO—Love Me Tomorrow (Warner Bros.)
CROSBY, STILLS AND NASH-Southern Cross (Atlantic)
POINTER SISTERS—I'm So Excited (Planet)

mswen BREAKOUTS anensumm

ND BREAKOUTS THIS WEEK

WYYS-FM—Cincinnati

(Barry James—MD)
Y% THE MOTELS—Only The Lonely 18-4
% % MICOLETTE LARSON—| Only Want To Be With You
21-8
% MICHAEL McDONALD—| Keep Forgettin' 26-13
% AMERICA—You Can Do Magic 27-14
* JOHN DENVER-—Seasons Of The Heart 29-16
oo JUICE NEWTON-Break It To Me Gently
oo WILLIE NELSOM-Let it Be Me
o DIONNE WARWICK—For You B
© JOE COCKER ARD JENNIFER WARNES—Up Where We
Belong A

WNCI-AM—Columbus
(Steve Edwards—MD)

Y KENNY ROGERS—Love Will Turn You Around 1-1
& MICHAEL MURPHEY—What's Forever For 9-4
% AMERICA-You Can Do Magic 10-5
% THE ALAN PARSONS PROJGCT— Eye In The Sky 13-7
% MICHAEL McDONALD | Keep Forgettin' 20-11
oo GLENN FREY--The One You Love
®o JOE COCKER AND JENNIFER WARNES—Up Where

We Belon g
o NEIL DIAMOND—Heartlight A

WXGT-FM—Columbus

ori Mutter—MD)

N COUGAR--Jack And Diane 7-2
% % JACKSON BROWNE—Somebady's Baby 11-6
% ASIA—Only Time Will Tell 17-11
% MICHAEL McDONALD—| Keep Forgettin® 25-18
% ELTON JOHN-BIlue Eyes 24-19
oo AMERICA-You Can Do Magic
oo MEN AT WORK—Who Can It Be Now
® TOTO—Make Believe B
© KENNY LOGGINS AND STEVE PERRY--Don't Fight It A
® JOAN JETT ANO THE BLACKHEARTS— Do You Wanna
Touch Me X

@ SANTANA—Hold On X
© EDDIE MOMEY—Think I'm In Love X
® .38 SPECIAL—You Keep Runnin' Away X

WKIJJ-FM—Louisville

(Dave McCann—MD)
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 21-16
% MICHAEL McDONALD—| Keep Forgettin' 22-18
% JACKSON BROWNE—Somebody's Baby 11-8
% AMERICA—You Can Do Magic 14-10
* HCOI.EITE LARSON—1 Only Want To Be With You

oo FLEETN!)OD MAC—Gypsy
oo NEIL DIAMOND—Heartlight
© WILLIE NELSON—Let It Be Me A

WBZZ-FM —Pittsburgh
(Chech Tyler—MD)
%% JOHN COUGAR—Jack And Diane 4-1
% % THE ALAN PARSONS PROJECT—Eye In The Sky 16-

11
% RAY PARKER, JR—Let Me Go 18-15
% OUVIA REWTON-JOHN—Heart Attack 29-25
% JERMAINE JACKSON~Let Me Tickle Your Fancy 24-
21
o KENNY LOGGINS AND STEVE PERRY—Oon't Fight It B
© LAURA BRANIGAN—Gloria B
© Kill CARNES-Voyeur B
© GLENN FREY—The One You Love A
© AFLOCK OF SEAGULLS—| Ran A
© CROSBY, STILLS AND NASH—Southern Crass A
© PAUL CARRACK-| Need You A
o FLEETWOOD MAC—Gypsy X
© RICK SPRINGFIELD—| Get Excited X
® KOOL AND THE GANG—Big Fun X

WHYW-FM—Pittsburgh
(Jay Cresswell—MD)
% % JACKSON BROWNE— Somebody's Baby 10-5
Y JOHN COUGAR—Jack And Oiane 12.7
% MICOLETTE LARSON—| Only Want To Be With You

118

% JOE COCKER AND JENMIFER WARNES —Up Where We
Belong 21-16

% MICHAEL McDONALD-| Keep Forgettin® 15-12

® JUICE NEWTON—Break [t To Me Gently X
FLEETWO0D

° —Gypsy X

© OLIVIA NEWTON-JOHN—Heart Attack X
© ASIA-Only Time Will Tell X

o GLEMN FREY—The One You Love X

© MEN AT WORK—Who Can It Be Now X

WXKX-FM—Pittsburgh
(Craig Jachson—MD)

1 24 N BROWNE—Somebody’s Baby 9-5

Y% DARYL HALL AND JOHN OATES—Your Imagination
11.7

% JOHN COUGAR—Jack And Diane 20-9

“ REO SPEEOWAGON--Back in My Heart Again 12-10

“ KENNY LOGGINS AND STEVE PERRY—Don't Fight It

16-11

oo MEN AT WORK—Who Can It Be Now

oo A FLOCK OF SEAGULLS—| Ran

© DOM HENLEY—Johnny Can't Read B

© AMERICA-You Can Do Magic B

© TOTO—Make Believe B

© URIAM HEEP—That's The Way That It Is B

© THOMPSON TWINS—(n The Name Of Love B

o CHICAGO—What You're Missing B

© ASIA—Wildest Dreams B

© RANDY MEISNER—Never Been In Love X

Southwest Region

mmm* PRIME MOVERS mmam
MICHAEL McDONALD-| Keep Forgettin’
{Warner Bros.)
JOHN COUGAR—Jack And Diane (Riva/
Mercury)
CHICAGO—Hard To Say I'm Sorry (Fullmeon/

Warner Bros.)
Lus 2 = |

mmmm® TOP ADO ONS mmmem

EVELYN KING—Love Come Down (RCA)
GLENN FREY—The One You Love (Asylum)
OLIVIA NEWTON-1OHN—Heart Attack (MCA)

s BRE AK OU TS suseewn

CROSBY, STILLS AND NASH—Southern Cross
(Atlantic)

BILLY SQUIER—Everybody Wants You (Capitol)

CHICAGD - Love Me Tomorrow (Fulimoon/
Warner Bros.)

KHFI-FM—Austin
(Ed Voliman—MD)
%% REQ SPEEDWAGON—Sweet Time 15-9
% % RANDY MEISNER—Never Been In Love 19-15
% SANTAMA—Hold On 21-17
% HUEY LEWIS AND THE NEWS—Workin' For A Livin'
22-18
# .38 SPECIAL—-You Keep Runnin' Away 20-16
oe STEEL BREEZE—-You Don't Want Me Anymore
oo OLIVIA NEWTON-JOHN--Heart Attack
L] gm‘ LOGGINS WITH STEVE PERRY—Don't Fight It

© FLEETWOOD MAC—Gypsy B

© TANE CAIN—Holdin' On B

© PAUL CARRACK-| Need You B

© JOE JACKSON--Steppin’ Out B

® GLENN FREY—The One You Love B

WFMF-FM—Baton Rouge
{Wayne Watkins—MD)
Y % THE GAP BAND—You Dropped A Bomb On Me8-1
Yo MICHAEL McDONALD—| Keep Forgettin' 4-2
* AMERICA—You Can Do Magic 18-12
* gilg' LOGGINS AND STEVE PERRY—Don't Fight It
1-1
“ KOOL AND THE GANG—Big Fun 26-21
@ MEN AT WORK—Who Can It Be Now
oo OLIVIA NEWTON-JOHN—Heart Attack
® SYLWIA—Nobody B
® 38 SPECIAL—You Keep Runnin’ Away B
® CHICAGD—Love Me Tomarrow A
© RICK SPRINGFIELD- | Get Excited A
© NEIL DIAMOND—Heartlight A

KZFM-FM—Corpus Christi

© STEVE WANWOOD-Still In The Game A
KINT--}—El Paso

(iin Zippe—MD)
Yo% ASIA—Only Time Witl Tell 14-4
% % ELTON JOHN—Blue Eyes 16-8
J MICHAEL McDONALD - Keep Forgettin® 17-9
% FLEETWOOD MAC—Gypsy 24-14
% HAIRCUT ONE HUNDRED—Favourite Shirts 36-28
oo BOBBY CALDWELL—AN Of My Love
oo TAVARES—A Penny For Your Thoughts
© POINTER SISTERS—('m So Excited A
o 707-We Will Last A
© STEVIE WONDER—Ribbon In The Sky A
o MOVING PICTURES—What About Me A
© TIERRA-Hidden Tears A
® JOE JACKSON-Steppin’ Out A
© ALESSI—Jagged Edge A
© ELWVIS COSTELLO—Man Out Of Time X
© RICK JAMES—Hard To Get X
© DAVID JOHANSON—We've Gotta Get Out Of This
Place X
o APRIL WINE—If You See Kay X
® THE O’JAYS—Your Body's Here With Me X

KEGL-FM—Ft. Worth
(Bl Hayes—-MD)

% % THE ALAN PARSONMS PROJECT—Eye In The Sky 5-3

%% HUEY LEWIS AND THE NEWS —Workin' For A Livin'
13-10

Y MICHAEL McDOMNALD -1 Keep Forgettin' 16-13

% SANTAMA—Hold On 18-14

* TOTO—Africa 28-25

oo BILLY SQUIER—Everybody Wants You

® RUSH—New World Man B

@ STEEL BREEZE-You Don't Want Me Anymore B

o CROSBY, STILLS AND NASH—Southern Cross A

© OLIVIA NEWTON-JOHN—Heart Attack A

® JOE IACKSON—Steppin’' Out A

© THE WHO—Athena A

© JOHN ANDERSON—One Way Love X

® AXE—Rock ‘N’ Roll Party In The Streets X

© URIAH HEEP—On The Rebound X

© JUDAS PRIEST—You Got Another X

KILE-AM—Galveston
(Scott Taylor—MD)

* % JOHN COUGAR—Jack And Diane 2-1

% % THE ALAN PARSONS PROJECT—Eye In The Sky 7-3

% JACKSON BROWNE - Somebody's Baby 10-7

% KiIM CARNES—Voyeur 18-14

% CHRISTOPHER ATKINS—How Can | Live Without Her
21-18

oo SYLVIA—Nobody

oo CHICAGO—Love Me Tomorrow

© THE POINTER SISTERS—I'm So Excited A

® AFLOCK OF SEAGULLS—| Ran A

© MOVING PICTURES—What About Me A

© THE GAP BAND—You Dropped A Bomb On Me B

© SHEENA EASTON—Machinery B

o JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B

® BILLY SQUIER—Emotions In Motion X

(Continued on opposite page)
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KFMK- FM—Houston

obody
% % DOLLY PARTON—1 Will Always Love You 15-9
% CHICAGO--Hard To Say I'm Sorry 2-2
* KENNY ROGERS—Love Will Turn You Around 1-1
* [PALL NCARTIEY— Take it Away 7-6
oo [MUZON BROWNE-Somebody's Baby
oo MICHAFL WcDORALD-| Keep Forgettin'
© NEN DIAMORD—Heartlight
© MICHAEL MURPHEY—What's Forever For B
o JUICE MEWTON—Break It To Me Gently B

KVOL-AM—Lafayette

(Phil Rankia—MD)
% JOHN COUGAR—Jack And Diane 2-1
* % JACKSON BROWNE—Somebody’s Baby 7-3
* RSH—Only Time Will Teli 6-4
* TOTO—Make Believe 10-9
* SANTAMA—Hold On 16-14
© PINNFERSISTERS—I'm So Excited A
© STEWIE WAIMDER - Ribboa In The Sky A
© LW COETILLO-Man Out Of Time A
© BT CALDWELL Al O My Love A

*® RICK SPRINGFIELD—| Get Excited A
© RUSH—New World Man A
- © OLIVIA NEWTOM-

JOHN—Heart Attack B
© ARETHA FRANKLIN—Jump To |t B
© ABC—The Look Of Love B
© THE WHO-—Athena B
© NEN DIAMOND--Heartlight X
* w  JERNIFER WARRES —Up Where We
X
3 mmmchinery X
© DON MEWLEY—Johnny Can't Read X
© SYLVA—Nobody X
© AABAMA—Close Enough To Perfect X
© SPYS—Don't Run My Life X

® AXE--Rock "N’ Roll Party In The Streets X
o gmml.n BAND—When I'm Holding You
ight X
. mOne 0f A Kind X
MOYING PICTURES—What About Me X

‘KBFM-FM—McAllen-Brownsville

(Steve Owens—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
* % JOHN COUGAR-Jack And Diane 6-2
* THE ALAN PARSONS PROJECT—Eye [n The Sky 11-3
% MMCHAEL McDOMALD—| Keep Forgettin' 14-7
* JACKSON BROWRE—Somebody's Baby 22-15
oo THE WHO—Athena
o0 JOE m-ileppin' Out

© FLEETWOOD MAL— Gy B

® JUICE NEWTON—Break It To Me Gently B

o STEEL BREETE-You Don't Want Me Anymore B
© OLIVIA MEWTON-JOHN—Heart Attack B

© RICK SPREMGFIELD—| Get Excited A

- KEMNY LOGGINS AND STEVE PERRY—Don't Fight it A

© LAURA BRAMIGAR - Gloria A
© THE GAP BARD—You Dropped A Bomb On Me X
© KOOL AND THE GANG—Big Fun X

WEZB-FM—New Orleans
(Jorry Lonstsan—MD)
v JHN COUGAR—Jack And Diane 7-3
% MICHAEL McDOMMLD—| Keep Forgettin' 9-4
 EERMAINE JACKSON—L et Me Tickle Your Fancy 10-8
% THE KLAM PARSORS PROJECT—Eye In The Sky 15-9
* OUIVIA NEWTON-JOHN—Heart Attack 25-18
o« PAL CARRACK-| Need You
o« GLENN FREY-The One You Love
© FLEETWOOG MAC—Gypsy B
© MEN AT WORN—Who Can It Be Now B
© RED SPEEDWAGON—Sweet Time B
© STEEL BREEZE~You Don't Want Me Anymore A
© AMEMCA—You Can Do Magic X
© RICK SPRINGFIELD—| Get Excited X

WQUE-FM—New Orleans

{(Chris Bryan—MD)
% % ASW-Only Time Will Tell 8-5
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 20-16
* MICHAEL McDONALD—| Keep Forgettin® 23-18
J GLENN FREY—The One You Love 25-19
 SANTANA—Hold On 26-21
oo FLEETWOOD MAC—Gypsy
oo BILLY PRESTOR—|'m Never Gonna Say Goodbye
© LIV NEWTOR-JOHN-Heart Attack B
o STENE WORDER—Filiion In The Sky B
© REQ SPEEDWAGOE—Swe=| Time B
© LAURA BEARIEAN -Gloria X

WTIX-AM—New Orleans
(Gary Fraskiin—-MD)

% % CHICAGO—Hard To Say 'm Sorry 1-1
% % MICMAEL McDONALD- | Keep Forgettin' 13-8
t JOHN COUGAR-Jack And Diane 15-9

 JACKSON SR0WNE-Somebody's Baby 18-12
* JHICE NOWT08—Break it To Me Gently 23-13
oo [HELYN KINE-Love Come Down
oo CROSBY, STILLS AND RASH-Southern Cross

© TANE CAM—Holdin' On B

o THE MOTELS—Take The L B

© AMERICA—You Can Do Magic B

® DON HENLEY—Johnny Can't Read B

© STEVE WIWOO0D-Still In The Game B
® SYLWWA—Nobody A

o NEIL OLAMOND—Heartlight A

© JOE JACKSON—Steppin’ Out A

© KOOL AND THE GANG—Big Fun X

© PAUL CARRACK—| Need You X

KOFM-FM—Oklahoma City
{Chusck Morgan-MD)
%k WICHAEL MURPHEY -What's Forever For 10-7
Yoo PALL MeCARTMET—Take It Away 11-8
 IACKSON BROWNE—Somebody’s Baby 129
% AMERICA—You Can Do Magic 18-15
* REETWOOD MAC-Gypsy 27-25
oo NEIL DIAMOND —Heartlight

Midwest Region

% PRIME MCVERS mummm

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

KENNY LOGGINS AND STEVE PERRY-Don't
Fight It (Columbia)

MEN AT WORK—Who Can It Be Now (Columbia)

e ® TOP ADD ONS mmmas

THE WHO-Athena (Warner Bros.)

RICK SPRINGFIELD—| Get Excited (RCA)

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

s BREAK OUTS so—

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

RUSH—New World Man (Mercury)

CROSBY, STILLS AND NASH—-Southern Cross
(Atlantic)

KFYR-AM—Bismarck
{Oan Brannan—MD)
* % JOHN COUGAR—Jack And Diane 3-1
Y& MICHAEL McDORALD | Keep Forgettin' 11-4
* ASIA—Only Time Will Telt 16-10
* JACKSON BROWNE - Somebody's Baby 17-13
% JOE COCKER AND JENMIFER WARNES—Up Where We
Belong 14-11
oo REQ SPEEDWAGON-Sweet Time
®® RUSH-New World Man
© THE ALAN PARSONS PIO]ECT-Eye InThe Sky B
© FLEETWOOD MAC—Gyps,
o KENNY. LOGGINS MD STEVE PERRY—Don't Fight It X-
© OLIVIA NEWTON-JOHN—Heart Attack X
o NEIL DIAMOND—Heartlight X
© SANTANA—Hold On X
© TANE CAIN—Holdin’ On X
© DOLLY PARTON-| Will Always Love You X
© WILLIE RELSON-Let It Be Me X
® TOTO-Make Believe X
© BARRY MANILOW-Oh Julie X
o MARSHALL —Someday, Someway X
© GLENN FREY—The One You Love X
© KIM CARNES—Voyeur X
© HUEY LEWIS AND THE REWS—Workin' For A Livin' X
© AMERICA-You Can Do Magic X
© RICK SPRINGFIELD | Get Excited X

WLS-AM—Chicago
{Dave Denver—MD)

Yo MICHAEL McDONALD -1 Keep Forgettin' 22-16

Aok “3.3'2' LOGGINS AND STEVE PERRY—Don't Fight
1 33-21

* JACKSON BROWNE —Somebody's Baby 15-10

% THE KIND—-Loved By You 20-17

* TOTO—Make Believe 39-30

oo MEN AT WORK—Who Can It Be Now

oo THE WHO-Athena

© AMERICA-You Can Do Magic B

° g)ﬁ COCKER AND JENMIFER WARNES—Up Where We
elong A

WES-FM—Chicago
{Dave Danver—MD)
%% MEN AT WORK—Who Can It Be Now 18-13
*k ":';'2'; LOGGINS AND STEVE PERRY—Don't Fight
1t32-21
% THE KIND—Loved By You 20-17
* TOTO—Make Believe 29-30
* JACKSON BROWNE—Somebody's Baby 15-10
© THE WHO—Athena B
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me B
© A FLOCK OF SEAGULLS—| Ran A
© ROBERT PLANT--Burning Down One Side A

KIOA-AM—Des Moines
(A W. Pantoja—MD)
* % JOHN COUGAR-Jack And Diane 8-3
% % ELTOM JOHN-Blue Eyes 7-4
% THE ALAN PARSONS PROJECT—Eye In The Sky 9-5
* JACKSON BROWNE —Somebody's Baby 12-8
% MICHAEL McDONALD-| Keep Forgettin® 14-10
oo TOTO-Make Believe
oo AR SUPPLY-Young Love
® CHICAGO—Love Me Tomorrow A
® SYLVIA—Nobody A
 KIM CARMES—Voyeur A
© NEHL DIAMOND-Heartlight B
® GLENN FREY~The One You Love B
o JUICE NEWTON—Break It To Me Gently B
o FLEETWOOD MAC—Gypsy B
© HUEY LEMS AND THE IM-kam For A Livin X
© DIONNE WARWICK—For You X
© WILLIE NELSON—Let It Be Me X
© KARLA BONOFF—Please Be The One X
© THE FOUR TOPS—Sad Hearts X
© RONME MILSAP—He Got You X
. g)f. COCKER AND JENMIFER WARNES—Up Where We
elong X
© QLIVIA NEWTON-JOHN—Heart Attack X
® BILLY PRESTON—I'm Never Gonna Say Goodbye X
© RICK SPRINGFIELD—| Get Excited X

KMGK-FM—Des Moines
(Michael Stone—MD)
%% MEN AT WORK—Who Can It Be Now 5-3
% % RANDY MEISNER—Never Been In Love 127
* STEVE WINWOOD-Still In The Game 13-8
% PAUL McCARTREY—Take It Away 14-9
+ JACKSON BROWNE —Somebody's Baby 16-12
© THE WHO-Athena B
o FLEETWOOD MAC—Gypsy B
© DONMA SUMMER-State Of Independence A
® STRAY CATS—Rock This Town A
© MOVING PICTURES-What About Me A
® SANTAMA-Hold On X
© PALL CARRACK—| Need You X
® STEEL BREEZE-You Don't Want Me Anymore X
® AFLOCK OF SEAGULLS—| Ran X
© CROSBY, STILLS AND MASH-Southern Cross X
o TON| IASIU.F.—MIckey
® SHEEMA EASTON—Machinery X
© THE MOTELS—Take The L X
© RICK SPRINGFIELD—| Get Excited X
® RUSH-New World Man X

WIKS-FM—Indianapolis
(lay Stevens—MD)
% % JACKSON BROWNE—Somebodys Baby 13-10
% % THE STEVE MILLER BAND—Abracadabra 16-14
% MICHAEL McDONALD-| Keep Forgettin’ 20-17
* TOTO-Make Believe 23-18
% RANDY MEISNER-Never Been In Love 22-19
o THE MOTELS—Take The L
oo SANTANA-Hold On
© REQ SPEEDWAGON—Sweet Time B
® GLEMN FREY—-The One You Love B
® 38 SPECIAL-You Keep Runnin' Away B
© LAURA BRANIGAN—Gloria A
© THE WHO—-Athena A
© KENNY LOGGINS AND STEVE PERRY—Don't Fight it X
o FLEETWOOD MAC—Gypsy X

KBEQ-FM—Kansas City
(Maja Britton—MD)
% % CHICAGO—Hard To Say I'm Sorry 1 1
% % AStA-Only Time Will Tell 10-6
% MEN AT WORK—Who Can It Be Now 17-13
* OLIVIA NEWTON-JOHN—Heart Attack 31-24
* KENNY LOGGINS AND STEVE PERRY—Don't Fight It

327
®o RICK SPRINGFIELD—| Get Excited

WZEE-FM—Madison
(Matt Hudson—MD)
# % ASIA=Only Time Wil Tell 3-2
#% THE ALAN PARSONS PROJECT—Eye In The Sky 7-4
* MEN AT WORK—Who Can It Be Now 10-7
* JACKSON BROWNE-Somebody's Baby 13-8
# TOTO-Make Believe 15-11
oo RICK SPRINGFIELD | Get Excited

oo CROSBY, STILLS AND NASH—Southern Cross
© GLENN FREY—The One You Love B

® RED SPEEDWAGON—Sweet Time B

© FLEETWOOD MAC—Gypsy B

© THE WHO—Athena B

© JOE JACKSON—Steppin' Out A

-o RUSH—-New Worid Man X

© SHEENA EASTON—Machinery X

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong X

® STEEL BREEZE-You Don't Want Me Anymore X

© TIMOTHY B. SCHMIT—So Much In Love A

KDWB-AM—Minneapolis
Karea Anderson—MD)

# % JOHN COUGAR~Jack And Diane 8.5

% THE ALAN PARSONS PROJECT—Eye In The Sky 10-
7

J AMERICA—You Can Do Magic 12-8
 MICHAEL MURPHEY—What's Forever For 18-12
* MEN AT WORK—Who Can it Be Now 22-18

© GLENN FREY—The One You Love A

® JUICE NEWTON—Break It To Me Gently A

© OLIVIA NEWTON-JOHN—Heart Attack A

© TANE CAIN—-Hoidin' On A

© MISSING Words X

© JOAN JETT AND THE BLACKHEARTS - Do You Wanna
Touch Me X

® RICX SPRINGFIELD—| Get Excited X

© THE WHO—Athena X

© FLEETWOOD MAC~Gypsy X

WLOL-FM—Minneapolis
(Phil Huston—MD)
* % JOHN COUGAR-Jack And Diane 3-1
% % THE ALAN PARSONS PROJECT—Eye In The Sky 2-2
* JACKSON BROWNE —Somebody's Baby 10-5
# MICHAEL McDONALD—| Keep Forgettin' 13-7
* TOTO-Make Betieve 12-8
oo RUSH-New World Man
oo POINTER SISTERS—I'm So Excited
« FLEETWOOD MAC—Gypsy B
© QUYIA NEWTON-JOHN—Heart Attack B
© KENNY LOGGINS AND STEVE PERRY—-Don't Fight it B
o STEEL BREEZE—You Don't Want Me Anymore B
© GLENN FREY—The One You Love B
© TOM! BASILLE—Mickey B
® STRAY CATS—Rock This Town A
® ABC—The Look Of Love A
© THE WHO—Athena X
© KOOL AND THE GANG—Big Fun X
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X
© SHEENA EASTON—Machinery X
© THE MOTELS-Take The L X
® SPYS—Don't Run My Life X
© JOSIE COTTON—He Could Be The One X
© RICK SPRINGFIELD—| Get Excited X
© THE CLOCKS—She Looks A Lot Like You X
© BILL CHAMPLIN-Sara X
® PAUL CARRACK -1 Need You X

KSLQ-FM—St. Louis
(Johanie King—MD)

# % THE ALAN PARSONS PROJECT—Eye In The Sky 4-1
* % FLEETWOOD MAC—Hold Me 2-2
* AMERICA-You Can Do Magic 9-5
# MICHAEL McDONALD—| Keep Forgettin' 14-9
t TOTO—Make Believe 16-12

o FLEETWOOD MAC—Gypsy
oo CHICAGO-Love Me Tomorrow
© MEN AT WORK~Who Can It Be Now A
© KENNY LOGGINS AMD STEVE PERRY—Don't Fight It A
© KARLA BONOFF—Please Be The One A

KSTP-FM-St. Paul
(Chuch Napp—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
* % AMERICA—You Can Do Magic 9-7
* JACKSON BROWNE—Somebody's Baby 10-8
* ELTON JOHN-Blue Eyes 13-10
% GLENN FREY--| Found Somebody 19-12
oo JOE COCKER AND HENMNIFER WARNES—Up Where
We Belong
@ GLENN FREY—The One You Love
© MICHAEL MURPHEY—What's Forever For B
© OLIVIA REWTON-JOHN—Heart Attack X
© JOHN COUGAR-Jack And Diane X
© TOTD—-Make Believe X
© PAUL DAVIS—Love Or Let Me Be Lonely X
© JUICE NEWTON—Break It To Me Gently X

KEYN-FM—Wichita
{(Dan Pearman—MD)
% ASIA-Only Time Will Tell 7-4
# % JACKSON BROWNE—Somebody's Baby 11-7
* KENMY LOGGINS AMD STEVE PERRY—Don't Fight It
2319
# FLEETWOOD MAC—Gypsy 17-13
* AMERICA—You Can Do Magic 14-11
© REQ SPEEDWAGON—Sweet Time A
© OLIVIA NEWTON-)OHN—Heart Attack X
© NEIL DIAMOND--Heartlight X
© SHEEKA EASTON—Machinery X
© MICHAEL MURPHEY—What's Forever For X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
® RICK SPRINGFIELD | Get Excited X

Northeast Region

mssm* PRIME MOVERS mmm

EVELYN KING—Love Come Down (RCA)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

mm® TOP ADD ONS mmmmm

TONI BASILLE—Mickey (Chrysalis)
RICK SPRINGFIELD—I Get Excited (RCA)
ABC—The Look Of Love (Mercury)

ssmsesm BREAKOU TS s——

THE CLASH—Rock The Casbah (Epic)

CROSBY, STILLS AND NASH—Southern Cross
(Atlantic)

AIR SUPPLY—Young Love (Arista)

WIRY-AM—Albany
(Bill Cahitt—MD)
% % JACKSON BROWNE—Somebody's Baby 10-8
# % THE ALAN PARSONS PROJECT—Eye In The Sky 13-

11

* DICKY GDODMAN—Hey E.T.17-13

* AMERICA—You Can Do Magic 20-15

* ;ENNY LOGGINS AND STEVE PERRY—Don't Fight It
4-18

oo STEEL BREEZE-You Don't Want Me Anymore

© NEIL DIAMOND-Heartlight B

® AR SUPPLY-Young Love B

® RICK SPRINGFIELD-I Get Excited B

WACZ-AM—Bangor
{Michael 0-Hara—MD)
* % FLEETWOOD MAC—Hold Me 10-4
* % JOHN COUGAR—)ack And Diane 12.5
* ASIA-Only Time Will Tell 6-3
* MEN AT WORK—Who Can It Be Now 5-2

* HUEY LEWIS AMD THE NEWS—Workin' For A Livin' 8-
6

oo STEEL BREEZE-You Don't Want Me Anymore
oo RICK SPRINGFIELD—| Get Excited
© JOE WALSH-Waffie Stomp A

o POINTER SISTERS—1'm So Excited A
® PAUL CARRACK-| Need You A

© DON HENLEY~Johnny Can't Read A
® SYLVIA-Nobody A

© RAVYINS—Raised On The Radio A

© RUSH-New World Man A

© THE CLASH—Rock The Casbah A

© ELTON JOHN—Bali And Chain B

© LAURA BRAMIGAR—Gloria B

© FLEETWOOD MAC~Gypsy B

© GLENN FREY~The One You Love B

WVBF-FM—Boston
(Dave Newfell—MD)
% % ROBERTA FLACK—I'm The One 129
% % ELTON JOHN—Blue Eyes 17-12
* MICHAEL McDONALD--1 Keep Forgettin' 19-17
* WILLIE NELSON—Let it Be Me 18-16
% PAUL DAVIS—Love Or Let Me Be Lonely 16-13
® RAY PARKER JR.~Let Me Go B
© JUICE NENTON—Break It To Me Gently A
® AMERICA-You Can Do Magic A

WXKS-FM—Boston
(Joey Carzelio—MD)
* % EVELYN KING—Love Come Down 7-6
%% THE CLASH—-Rock The Casbah 11-9
* IAPP-Dane Floor 14-11
 THE GAP BAND—You Dropped A Bomb On Me 25-17
% DURAN DURAN—Hungry Like The Woif 17-14
oo TONI BASILLE-Mickey
oo MOVING PICTURES—What About Me
© KOOL AND THE GANG—Big Fun B
© JUICE NENTON—Break It To Me Gently B
© TANE CAIN-Holdin' On B
© STEEL BREEZE-You Don't Want Me Anymore B
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It A
© BILLY PRESTOR—1'm Never Gonna Say Goodbye A
© TAVARES—-A Penny For Your Thoughts A
o FLEETWOOD MAC—Gypsy X
© SHEEMA EASTON—Machinery X
® ABC—The Look Of Love X

WBEN-FM—Buffalo
(Roger Christian—MD)

- % % ARETHA FRANKLIN--Jump To It 11-4

% % JACKSON BROWNE - Somebody's Baby 18-9
% THE WHO—Athena 32-10

# KOOL AND THE GANG—Big Fun 23-11

* AMERICA—You Can Do Magic 28-15

oo CROSBY, STILLS AND NASH-Southern Cross
oo ABC—The Look Of Love

® PAUL CARRACK—| Need You A

® RUSH-New World Man A

WTSN-AM—Dover
(Jim Sebastian—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
Jk PAUL McCARTNEY—Take It Away 2-2
% MELISSA MANCHESTER~You Should Hear How She
Talks About You 4-3
% THE ALAN PARSONS PROJECT—Eye In The Sky 5-4
 ELTON JOHN—Blye Eyes 7-5
oo THE MOTELS—Take The L
®o RICK SPRINGFIELD—| Get Excited
© CHICAE0-Love Me Tomorrow A
© JOE BACKS0N—Steppin’ Out B
® LALRK IIIIEII—GIona B
o FLEETWOOD MAC—Gyp:
o OLIVIA NEWTOI-IONI-Hean Attack B
© NEIL DIAMOND—Heartlight B
© TANE CAIN~Holdin' On B
© A FLOCK OF SEAGULLS—I Ran B
© PAUL CARRACK--| Need You X
© AIR SUPPLY—Young Love X

WFEA-AM—Manchester
{Johnny Rogers—MD)

% % AMERICA-You Can Do Magic 14-8

* % ROBERTA FLACK—F'm The One 159

* JOHN COUGAR—Jack And Diane 127

% JUICE NEWTON—Break It To Me Gently 18-11

© GLENN FREY—The One You Love B

© LAURA BRAMIGAN—Gloria A

© OLIVIA NEWTON-JOHN~Heart Attack A

® ARETHA FRANKLIN-Jump To It A

© SHEENA EASTOR—Machinery X

® JOE IACKSON-Steppin' Out X

© THE MOTELS—Take The L X

© DICKY GOODMAN-Hey E. T. X

WKCI-FM—New Haven
(Danny Lyons—MD)
% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky ill) 1-1
s % ELTON JOHN—-Blue Eyes 3-2
% AMERICA-You Can Do Magic 7-4
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 16-12
* FLEETWOOD MAC—Gypsy 24-19
oo EVELYN KING~Love Come Down
oo RICK SPRINGFIELD | Get Excited
© LAURA BRANIGAN- Gloria B

WKTU-FM—New York City
(Michael Ellis-MD)
# % EVELYN KING—Love Come Down 3-1
# % MELBA MOORE—Love’s Comin' At Ya 20-11
* THE STEVE MILLER BAND—Abracadabra 5-3
# ALICIA MEYERS—| Want To Thank You 6-6
* RAY PARKER JR.—Let Me Go 14-8
oo CHICAGO—Hard To Say I'm Sorry
oo BRENDA TAYLDR-You Can't Have Your Cake And
Eat it Too
© COLUMBUS CIRCLE~If You Read My Mind A
© GARY'S GANG—Knock Me Out A
© THE LIMIT—She's So Devine A
® CHERYL LYNN AND LUTHER VANDROSS—If The
World Were Mine B

WNBC-AM—New York City
(Babette Stirland—MD)
% % CHICAGO—Hard To Say I'm Sorry 3-1
% % THE ALAN PARSONS PROJECT—Eye In The Sky 10-
7

* JOHN COUGAR—Jack And Diane 11-9
% ASIA—Only Tyme Will Tell 17 13
* JACKSON BROWNE—Somebody's Baby 21-18

WHEB-FM —Portsmouth
(Rick Dean—MD)
© SANTANA—Hold On B
© AFLOCK OF SEAGULLS~| Ran B
© FLEETWOOD MAC—Gypsy A
© JOE JACKSON-Steppin’ Out A
© REO SPEEDWAGON-Sweet Time A
® STEEL BREEZE—You Don't Want Me Anymore A
© QUARTERFLASH—Night Shift A
® 38 SPECIAL—You Keep Runnin’ Away X

www.americanradiohistorv.com

WPJB-FM—Providence
(Todd Chase—MD)

% % STEEL BREEZE—You Don't Want Me Anymore 17-
. 1

2
% % KOOL AND THE GANG—Big Fun 18-13
* MARSHALL CRERSHAW—Someday, Someway 19-14
* JUICE NEWTON—Break It To Me Gently 20-15
* RANDY MEISNER—Never Been In Love 22-19
© RICK SPRINGFIELD—| Get Excited A
© JACKSON BROWNE —Somebody's Baby A
® AR SUPPLY-Young Love A
© MOVIMG PRCTURES—What About Me A
© LALIRA BEARSGAN - Gloria A
® hOE MACKEON=Steppin’ Out A
© EVEYLN KING—Love Come Down A
o ARETHA FRAMKLIN-Jump To ft X
© SYLVIA—Nobody X
© THE GAP BAND-You Dropped A Bomb On Me X

WPRO-FM—Providence
(Tom Cuddy—MD)

% JOWN COUGARJack And Diane 81

% % ASIA-Only Time Will Tell 6-2

* MEN AT WORK-Who Can It Be Now 9-6

* THE ALAN PARSONS PROJECT—Eye In The Sky 13-7

* ELTON JOHN—Biue Eyes 14-8

© GLENN FREY—The One You Love B

o STEEL BREEZE-You Don't Want Me Anymore B

© OLIVIA NEWTON-JOHN-Heart Attack A

© NEL DIAMOND—Heartlight A

© FLEETWOOE MAL—Gypsy A

© LALIRA BRARSGAN-Gloria A

© UCKE0N BROWME-Somebody's Baby A

© IE IACKEON=Steppin' Out A

WBBF-AM—Rochester
(Mike Vickers— MD)
% % AMERICA—You Can Do Magic 7-3
oo NEIL DIAMOND-Heartlight
® JUICE NEWTON—Break It To Me Gently B

WHFM-FM—Rochester
(Aimes Pock—MD)
% % RANDY MEISNER—Never Been In Love 18-10
% % KIM CARNES—Voyeur 20-12
* g!l]? LOGGINS AND STEVE PERRY—Don’t Fight It
4-
* REQ SPEEDWAGON-—Sweet Time 36-25
* GLENN FREY—The One You Love 37-28
oo RICK SPRINGFIELD—! Get Excited
oo AIR SUPPLY—Young Love
© POINTER SISTERS—|'m So Excited A
© SYLVIA—Nobody A
© RUSH—New World Man A
© FLEETWOOD MAC—Gypsy B
© OLIVIA NEWTON-)JOHN—Heart Attack B
© NEIL DIAMOND—Heartlight B
© THE MOTELS—Take The L B
© SHEENA EASTON—Machinery B
© THE WHO-Athena B
© MICHAEL MURPHEY—What's Forever For X

WPST-FM—Trenton
{(Tom Taylor—MD)

* % JOHN COUGAR-Jack And Diane 1-1

% % THE ALAN PARSONS PROJECT—Eye tn The Sky 7-4

* MEN AT WORK—Who Can It Be Now 9-5

* RANDY MEISNER—Never Been In Love 16-11

* gl}m LOGGINS AMD STEVE PERRY—Don't Fight It
-19

© KIM CARNES—Voyeur B

© RUSH—New World Man B

© TONI BASILLE-Mickey A

© CHICAGO—Love Me Tomorrow A

© POINTER SISTERS—I"m So Excited A

© CROSBY, STHLLS AND BASH-Southern Cross A

© HAIRCUT ONE HUNDRED—Favourite Shirts A

® DON Hemley—Johnny Can't Read A

© URIAH HEEP-That's The Way That it IsA

WRCK-FM—Utica Rome
(Jim Reitz—MD)
%% JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 2-2
%% ASIA-Only Time Will Tell 5-3
“ JACKSON BROWNE—Somebody's Baby 11-8
* AFLOCK OF SEAGULLS—| Ran 16-13
% SANTAMA-Hold On 22-15
oo AXE-Rock 'N' Roll Pafty In The Streets
®® THE MOTELS-Take The L
. IEO SPEE.I)ﬂAB')I—Svtu}3 Time B

. MSMH'IELD—I Gel Excited B

© TONI BASILLE-Mickey A

® RUSH—New World Man X

© ROBERT Plant—Burning Down One Side X

® STEEL BREEZE-You Don't Want Me Anymore X

® JOE JACKSON—Steppin' Out X

© URIAH HEEP-That's The Way That It Is X

© STEVE WINWOOD-Still in The Game X

© MICHAEL STANLEY BAND—When I'm Holding You
Tight X

Mid-Atlantic Region

mmsm% PRIME MOVERS s

ASIA-Only Time Will Tell (Geffen)

OLIVIA NEWTON-JOHN—Heart Attack (MCA)

MICHAEL McDONALD~ | Keep Forgettin’
(Warner Bros.)

mmmm® TOP ADD ONS nummm

NEIL DIAMOND—Heartlight (Columbia)

STEEL BREEZE—You Don't Want Me Anymore
(RCA)

GLENN FREY—The One You Love (Asylum)

e BREAKOUTS massmess
POINTER SISTERS—I'm So Excited (Planet)

WFBG-AM—Altoona
{(Tony Booth—MD)
* % JOHN COUGAR—Jack And Diane 1-1
%% MEN AT WORK—Who Can It Be Now 6-2
% THE ALAN PARSONS PROJECT—Eye In The Sky 8-3
“ ASIA—Only Time Will Tell 7-4
+ MICHAEL McDOMALD—| Keep Forgettin' 119
oo KENNY LOGGINS AND STEVE PERRY—Don't Fight It
® RUSH—New Worid Man A
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
L] CROSIV, STILLS AND NASH—Southern Cross A
© THE POINTER SISTERS—I'm So Excited A
© RICK SPRINGFIELD~| Get Excited A
® CHICAGO—Love Me Tomorrow A
® SYLIVIA—Nobody A
o DON HENLEY—Johnny Can't Read A
© OLIVIA NEWTON-JOHR—Heart Attack B
® NEIL DIAMOND~Heartlight B

© SANTAMA-Hold On B
© TANE CAIN—Holdin' On B
© WILLIE NELSON—Let IT Be Me X
L] 1I”Il:NAE]. STARLEY BAND—When I'm Holding You
ight X
© ROBERT PLANT—Burning Down One Side X
© ALABAMA--Close Enough To Perfect X
© B.E TAYLOR GROUP—Never Hold Back X
© QUARTERFLASH-Night Shift X
® RAVYNS—Raised On The Radio X
o JOE INCKSON—Steppin' Out X
o STEVE WINWOOD—Still In The Game X
© MICHAEL MURPHEY—What's Forever For X
© ABC-The Look Of Love X

WYRE-AM—Annapolis
(Mike 0'Maara—MD)
* % SANTANA-—Hold On 29-23
% % ROBERTA FLACK~{'m The One 28-22
* RANDY MEISNER—Never Been In Love 22-17
“ KM CARNES—Voyeur 25-20
* 38 SPECBL~You Keep Runnin' Away 23-18
* MICHAEL MURPHET—What's Forever For 26-21
© OLIVIA BEWTDM-BIHN—Heart Attack B
© KENNY LOGEIMS KND STEVE PERRY-Don't Fight it B
o STEEL BREEZE-You Don't Want Me Anymore B
© TARE CAIN—Holdin' On B
© FLEETW0D MAC-Gypsy A
© NEL DAAMORD-Heartlight A
© REQ SPEEDWEEON-Sweet Time A
© GLENN FREY—Teh One You Love A
© RICK SPRINGFIELD—| Get Excited A
® JOE JACKSON—Steppin’ Out X
© ROBBIE PATTON—Louise X

WCIR-FM—Beckley W. Va.
(Jim Martin—MD)
Y% ELTON JOHN--Blue Eyes 11-4
% % SYUYA—Nobody 18-8
% JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 15-7
* AMERICA-You Can Do Magic 16-11
© FLEETWOOD MAC—Gypsy B
© THE MOTELS-Take The L B
© MICHAEL MURPHEY—What's Forever For B
© NEIL DIAMOND—Heartlight A
© ALABAMA-Close Enough To Perfect A
. lllsu—New World Man A
EFFREY OSBORNE—On The Wings 0f Love A
. IE—TM Look Of Love A
o CROSBY, STILLS AND MASH-Southern Cross A
© THE WHO-—-Athena X
© KOOL AND THE GANG—Big Fun X
© LUARA BRAMIGAN—Gloria X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© STEEL BREEZE-You Don’t Want Me Anymore X
© TANE CAIN—Holdin' On X
© MICOLETTE LARSON—1 Only Want To Be With You X
o JOE JACKSON-Steppin’ Out X
© STEVE WINWOO0D-Still In The Game X
© REQ SPEEDWAGON—Sweet Time X
© 38 SPECIAL—You Keep Runnin' Away X
® RICK SPRINGFLELD—| Get Excited X

WCCK-FM—Erie
(1. ). Santerd—MD)
Yo ASIA—Only Time Will Tell 5-3
% % VAN HALEN—Secrets 13-6
* JOE FAGIN-Younger Days 14-10
* ELTOM JOHN—Blue Eyes 22-18
* THE ALAN PARSONS PROJECT—Eye in The Sky 31-25
oe DONNA SUMMER-State Of Independence
oo GLENN FREY—The One You Love
© KIM CARNES-Voyeur B
© URIAH HEEP~That's The Way It is B
® AR SUPPLY-Young Love B
© RUSH—New Wortd Man A
© FLEETWOOD MAC—Gypsy X
© OLIVIA NEWTON-JOHR—Heart Attack X
o STEEL BREEZE-You Don't Want Me Anymore X
© THE WHO—Athena X

WKBO-AM—Harrisburg
(Bl Trousdale—MD)
o GLENN FREY—The One You Love
0 WILLIE NELSON—Let It Be Me
® PAUL DAVIS—Love Or Let Me Be Lonely X
© CROSBY, STILLS AND MASH-Wasted On The Way X

WCAU-FM—Philadelphia
(Glen Kalina—MD)
%k MICHAEL McDONALD—| Keep Forgettin' 34-23
%k OLIVIA NEWTON-JOHN—Heart Attack 52-24
* AMERICA—You Can Do Magic 30-25
* KIM CARNES—Voyeur 42-37
* THE WHO—Athena 57-34
oo FLEETWOOD MAC—Gypsy
oo NEIL DIAMOND—Heartlight
© RICK SPRINGFIELD--| Get Excited A
® STRAY CATS—Rock This Town A

WIFI-FM—Philadelphia
(Doa Canaon,/Yerna McKay-MD)
* % JOHN COUGAR~Jack And Diane 83
* % THE ALAN PARSONS PROJECT—Eye In The Sky 13-

11

* A FLOCK OF SEAGULLS—1 Ran 18-14
* RANDY MEISNER—Never Been In Love 29-24
* STEVE WINWOOD-Still In The Game 30-25
oo TOTO—Make Believe
oo STEEL BREEZE-You Don't Want Me Anymore
© LAURA BRAMIGAN-Gloria B
o FLEETWOOD MAC—Gypsy B
o KIM CARNES—Voyeur B
© OLIVIA REWTON-JOHN—Heart Attack A
® THE POINTER SISTERS—American Music X
© KOOL AND THE GANG—-Big Fun X
® JUICE NEWTON—Break It To Me Gently X
© ROBERTA FLACK—I'm The One X

© QUARTERFLASH—Night Shift X
o GLENN FREY—~The One You Love X
© WALTER MURPHY—Themes From E.T. X

WRVQ-FM—Richmond

(Bill Thomas—MD)
%% JOAN JETT AND THE BLACKHEARTS —Do You
Wanna Touch Me 13-10
% % AMERICA—You Can Do Magic 24-18
* KIM CARMES—Voyeur 23-19
* STEVE WINWOOD—Still In The Game 25-22
* MISSING PERSONS—Words 26-23
oo RANDY MEISNER-Never Been In Love
© THE MOTELS—Take The L B
© MICHAEL MURPHEY—What's Forever For B
© CROSBY, STILLS AND NASH—Southern Cross B
® AXE—Rock ‘N’ Roll Party In The Street B
© TONI BASIL—Mickey X

WRQX-FM—Washington, D.C.
{Dalias Cole—MD)
% % ASIA—Only Time Will Tell 15-10
% % STEEL BREEZE—You Don't Want Me Anymore 22-

Qyvo818 2861 ‘8L HIAWIL43S

16
* MEN AT WORK--Who Can It Be Now 18-13
# TOTO-Make Believe 19-15
* MICHAEL McDOMALD - Keep Forgettin' 17-12
oo FLEETWOOD MAC-Gypsy
oo AMERICA-You Can Do Magic
© REQ SPEEDWAGON-Sweet Time B
® PAUL CARRACK—| Need You B
o DON HENLEY—-Johnny Can't Read X
© KEMNNY LOGGINS AND STEVE PERRY—Don't Fight It X

(Continued on page 24)


www.americanradiohistory.com

SEPTEMBER 18, 1982 BILLBOARD

Billboard. Sing!

® Continued from page 23

Southeast Region
ssmm® PRIME MOVERS cumm

JOHN COUGAR—)Jack And Diane (Riva/
Mercury)

JACKSON BROWNE- Somebody's Baby
(Asylum)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

msmme® TOP ADD ONS mmmmm

NEIL DIAMOND - Heartlight (Columbia)
RICK SPRINGFIELD~I Get Excited (RCA)
REO SPEEDWAGON—Sweet Time (Epic)

s BREAK OU TS e

CROSBY, STILLS AND NASH—Southern Cross
(Atlantic)

STEPHEN BISHOP—If Love Takes You Away
{(Warner Bros.)

CHICAGO~-Love Me Tomorrow (Fullmoon/
Warner Bros.

WANS-FM—Anderson-Greenville
(Rod Metts—MD)

% JOHN COUGAR—Jack And Oiane 3-2

# % THE ALAN PARSONS PROJECT—Eye In The Sky 9-6

% MEN AT WORK—Who Can It Be Now 12-9

# ELTON JOHN—Blue Eyes 13-11

# JOAN JETT AND THE BLACKHEARTS —Do You Wanna
Touch Me 14-12

&% ABC—The Look 01 Love

oo ROBERT PLANT—Burning Down One Side

® GLENN FREY—The One You Love B

® REQ SPEEDWAGON—Sweet Time B

® STEEL BREEZE—-You Don’t Want Me Anymore B

© FLEETWOOD MAC—Gypsy B

® JOE JACKSON—Steppin’ Out A

® RICK SPRINGFIELD—1 Get Excited A

® RUSH-New Worid Man X

® URIAH HEEP—That's The Way That It Is X

® DON HENLEY—Johnny Can't Read X

® KANSAS—Right Away X

© A FLOCK OF SEAGULLS~-| Ran X

WZGC-FM—Atlanta
(John Young~MD)
# % JOHM COUGAR-Jack And Diane 1-1
*% JACKSON BROWNE—Somebody's Baby 13-11
* THE ALAN PARSOKS PROJECT—Eye In The Sky 5-4
% MICHAEL McDONALD | Keep Forgettin' 9-8
 ASIA—Only Time Will Telt 16-12
oo KENNY LOGGINS AND STEVE PERRY—Don't Fight It
oo JUICE NEWTON-—-Break It To Me Gently
® LAURA BRANIGAN—Gloria B
© FLEETWOOD MAC—Gypsy B
© OLIVIA NEWTON-JOHN—Heart Attack B
® NEIL DIAMOND—Hearttight B
© THE GAP BAND—You Dropped A Bomb On Me B
© RICK SPRINGFIELD-| Get Excited X

WQXI-AM—Atlanta
(J.J. Jackson—MD)
%% JERMAINE JACKSON—Let Me Tickle Your Fancy

135
® GLENN FREY—-The One You Love B
® NEIL DIAMOND—Heartlight B
o FLEETWOOD MAC—Gypsy A

WQXI-FM—Atanta
(Jeff McCartney—MD)
% % AFLOCK OF SEAGULLS—1Ran 15-10
# % GLEMN FREY—The One Vou Love 23-16
% FLEETWOOD MAC—Gyp: -18
% OLIVIA NENTON-| IOHN Hean Attack 29-25
oo NEIL DIAMOND—Heartlight
© STEVE WINWOOD—Still In The Game B
® CROSBY, STILLS AND MASH—Southern Cross B
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
© STEEL BREEZE—You Don't Want Me Anymore X

WBBQ-FM—Augusta
(Bruce Stevens—MD)
% % THE GAP BAND-You Dropped A Bomb On Me 6-1
% % MICHAEL McDOMALD—| Keep Forgettin' 11-6
* JACKSON BROWNE—Somebody's Baby 11-9
* MICHAEL MURPHEY —What's Forever For 26-20
# .38 SPECIAL—You Keep Runnin’ Away 22-16
oo NEIL DIAMOND- Heartlight
oo REO SPEEDWAGON—Sweet Time
© KENNY LOGGINS AND STEVE PERRY—Don't Fight it B
® ARETHA FRANKLIN-Sump To 1t B
® SYLVIA—Nobody B
® RICK SPRINGFIELD—| Get Excited B
® CHICAGO—Love Me Tomorrow A
® ABC—The Love Of Love A
© TOM| BASILLE—Mickey A
© JUICE NEWTON—Break It To Me Gently A
o AIR SUPPLY—Young Love A
® OLIVIA NEWTON-JOHN—Heart Attack X
® STEEL BREEZE—You Don’t Want Me Anymore X
© THE WHO—Athena X
® KOOL AND THE GANG—Big Fun X
® LAURA BRANIGAN—Gloria X

WKXX-FM—Birmingham
(Rocky Jones—MD)
* % CHICAGO—Hard To Say I'm Sorry 1-1
% % JOHN COUGAR—Jack And Diane 7-3
* MELISSA MANCHESTER—You Should Hear How She
Talks About You 8-4
KSON BROWNE—Somebody's Baby 9-5
* ASIA—Onty Time Will Teil 13-9
© GLENN FREY—The One You Love B
® SYLVIA—Nobady B
© FLEETWOOD MAC—Gypsy A
® REQO SPEEDWAGON—Sweet Time A
® PAUL DAVIS—Love Or Let Me Be Lonely X
© WALTER MURPHY—Theme From E.T. X
[ Auaw-cmse Enough To Perfect X

WCSC-AM—Charleston
{Chnis Bailey—M0)
# v THE ALAN PARSONS PROJGCT—Eve In The Sky 62
* % JACKSON BROWNE—Somebody's Baby 7-5
* AMERICA—You Can Do Magic 9-6
* MENAT WORK—Who Can It Be Now 15-11
% GLENN FREY—The One You Love 25-13
oo RICK SPRINGFIELD—1 Get Excited
oo CHICAGO~Love Me Tomorrow
® FLEETWOOD MAC—Gypsy B
® THE WHO—Athena B
® TONI BASILLE—Mickey B
® OUVIA NEWTON-JOHN—Heart Attack B
® CROSBY, STILLS AND NASH—Southern Cross A
® SYLVIA—Nobody A
® RUSH—New World Man A
© STRAY CATS~Rock This Town A
® HAIRCUT ONE HUNDRED—Favourite Shirts A
® SHEENA EASTON-Machinery X
© THE MOTELS—Take The L X
® NEIL DIAMOND—Heartlight X
© REQ SPEEDWAGON—Sweet Time X
® A FLOCK OF SEAGULLS—{ Ran X

WBCY-FM—Charlotte
(Bob Kaghan—MD)
% % THE ALAN PARSONS PROJECT—Eye In The Sky 5-2
% % JACKSON BROWNE—Somebody's Baby 14-5
* ALABAMA-Close Enough To Perfect 13-6
* MICHAEL McDONALD—| Keep Forgettin' 15-8
* GLENN FREY—The One You Love 30-14
oo FLEETWOOD MAC—Gypsy
REO SPEEDWAGON—Sweet Time
® CHICAGD—Love Me Tomorrow A
® STEEL BREEZE—You Don't Want Me Anymore A
® OUVIA NEWTON-JOHN-Heart Attack A
® CROSBY, STILLS AND NASH—Southern Cross A
© THE WHO—Athena A
® JOE JACKSON—Steppin’ Out A
© KENNY LOGGINS AND STEVE PERRfI-Don't Fight 1t B
® AFLOCK OF SEAGULLS—| Ran B
© HUEY LEW!S AND THE NEWS—Workin' For A Livin' B
© STEPHEN BISHOP—If Love Takes You Away X
© QUARTERFLASH—Night Shift X

WDCG-FM—Durham
(Jon Van Pett-MD)
# % CHICAGO—Hard To Say I'm Sorry 1-1
* % MELISSA MAMCHESTER—You Shauld Hear How
She Talks About You 3-3
* CAZIOSBV, STILLS AND NASH—Wasted On The Way
4

% DOMMA SUMMER—Love Is In Control (Finger On The
Trigger) 8-7

* ELTON JOHN—Blue Eyes 21-10

®e TOTO—Make Believe

e OLIVIA NEWTON-JOHN—Heart Attack

® GLENN FREY—The One You Love B

® TANE CAIN—Holdin' On B

® RED SPEEDWAGON—Sweet Time B

® JOE INCKSON—Steppin’ Out A

@ PAUL CARRACK—| Need You A

@ DON HENLEY—Johnny Can't Read A

® MICHAEL MURPHEY—What's Forever For X

° LMIRA BRANIGM—Giona

WFLB-AM—Fayetteville
(Larry Canon—MD)
* % ROBERTA FLACK~1'm The One 14-5
* % JACKSON BROWNE—Somebody's Baby 14-6
# SYLVIA—Nobody 19-13
% THE GAP BAND—You Dropped A Bomb On Me 21-17
* JUICE NEWTON—Break It To Me Gently 24-18
* KOOL AND THE GANG—Big Fun 28-23
oo CROSBY, STILLS AND NASH—Southern Cross
oo AIR SUPPLY—Young Love
© POINTER SISTERS—1'm So Exciting A
® DON HENLEY—johnny Can't Read A
© RICK SPRINGFIELD—| Get Excited A
© ORLEANS—One Of A Kind A
© THE MOTELS—Take The LB
® JOE COCKER AND JENNIFER WARNES— Up Where We
Betong B
® STEEL BREEZE-You Dropped A Bomb On Me B
® FLEETWOOD MAC—Gypsy B
© STRAY CATS~Rock This Town D
® RUSH—New World Man D
© KENNY LOGGINS AND STEVE PERRY—Oon't Fight It X
© NEiL DIAMOND—Heartlight X
© TANE CAIN—Holdin' On X
® AFLOCK OF SEAGULLS-| Ran X
® EVELYN KING—Love Come Down X
@ STEVIE WONDER—Ribbon In The Sky X
@ JOE JACKSON-Steppin’ Out X
® REQ SPEEDWAGON—Sweet Time X
® HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© ABC—The Look Of Love X

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)

% % THE ALAN PARSONS PROJECT—Eye In The Sky 5-3

% % LAURA BRANIGAN—Gloria 11-6

% JOHN COUGAR—lack And Diane 17-9

% AMERICA—You Can Do Magic 14-10

% OUIVIA NENTON-JOHN—Heart Attack 29-25

oo STEEL BREEZE—You Don't Want Me Anymore

oo JOE JACKSON—Steppin’ Qut

® FLEETWOOD MAC—Gypsy B

o NEIL DIAMOND—Heartlight B

® REQ SPEEDWAGON—Sweet Time B

WYKS-FM—Gainsville
(Lov Rodriguer—MD)

# % CHICAGO—Hard To Say I'm Sorry 1-1

% CROSBY, STILLS AND NASH—~Wasted On The Way
2:2

* JOHN COUGAR—Jack And Diane 4-3

+ THE ALAN PARSONS PROJGCT-Eye In The Sky 5-4

* ASIA—Only Time Will Telt 12-6

@ STEPHEN BISHOP—-(f Love Takes You Away

oo NICOLETTE LARSON-1 Only Want To Be With You

® PAUL CARRACK | Need You A

WQEN-FM—Gasden, Ala
(Leo Davis—MD)
* % JOHN COUGAR—Jack And Diane 1-1
%% MICHAEL McDONALD—| Keep Forgettin' 7-5
* JACKSON BROWNE—Somebody's Baby 11-7
* GLENN FREY—The One You Love 14-9
* AMERICA—You Can Do Magic 17-12
o RICK SPRINGFIELD—| Get Excited
oo CROSBY, STILLS AND NASH—Southern Cross
® THE GAP BAND—You Dropped A Bomb On Me B
® SYLVIA—Nobody B
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It B
© DON HENLEY—Iohnny Can't Read B
® JUICE NEWTON—Break It To Me Gently B
® THE WHO—Athena A
® PAUL CARRACK—| Need You A
o JEFFREY OSBORNE—On The Wings Of Love A
© STEPHEN BISHOP—If Love Takes You Away X

WIDX-/ AM lackson
(Bill Crews—MD)
% THE ALAX PARSONS PROJECT—Eye In The Sky 4-1

es Radio Action

Based on station playlists through Tuesday (9/7/82)

# % AMERICA-You Can Do Magic 12-7

* SYLVIA—Nobody 18-11

* MICHAEL McDONALD—| Keep Forgettin® 17-12

* JOE COCXER AND JENNIFER WARNES—Up Where We
Belong 22-15

®e RICK SPRINGFIELD—| Get Excited

oo NEIL DIAMOND- Heartlight

® PAUL CARRACK—!| Need You A

® ROBERTA FLACK—I'm The One X

® ABC—The Look Ot Love X

® THE WHO—Athena X

® THE GAP BAND-You Dropped A Bomb On Me X

® DON HENLEY—johnny Can't Read X

® A FLOCK OF SEAGULLS—1 Ran X

® JOHN COUGAR-Sack And Diane X

© OLIVIA NEWTON-JOHN—Heart Attack X

WIVY-FM—Jacksonville

(Dave Scott—M0)
* % PAUL McCARTNEY—Take It Away 1-1
* & PAUL DAVIS—Love Or Let Me Be Lonely 8-4
* MICHAEL MURPHEY—What's Forever For 10-5
+ JOE COCKER AND JENNIFER WARNES— Up Where We

Belong 16-11

* MICHAEL McDOMALD—| Keep Forgettin' 20-16
oo NEIL DAMOND—Heartlight
oo STEPHEN BISHOP—If Love Takes You Away
® SYLVIA—Nobody B
® AIR SUPPLY—Young Love B
o FLEETWOOD MAC—Gypsy B
© KARLA BONOFF—Please Be The One B
® PAUL CARRACK—| Need You X
WQUT FM—Johnson City

(Rod Hampton—MD)
#% THE ALAN PARSONS PROJECT—Eye In The Sky 1-1
* % MELISSA MANCHESTER—You Should Hear How

She Talks About You 6-2

* JACKSON BROWNE-Somebody's Baby 11-7
# ASIA—Only Time Will Tell 14-9
* AMERICA—You Can Do Magic 18-14
oo RICK SPRINGFIELD—! Get Excited
oo RUSH-New World Man
® SANTAMA—Hold On B
® TANE CAIN—Holdin’ On B
© THE WHO—Athena B
® XIM CARNES-Voyeur B
© PAUL CARRACK-! Need You A
® FLEETWOOD MAC—Gypsy X
© THE MOTELS—Take The L X
® OLIVIA NEWTON-JOHN—Heart Attack X
o STEEL BREEZE—You Don't Want Me Anymore X
© REO SPEEDWAGON—Sweet Time X
© GLENK FREY—~The One You Love X
o KENNY LOGGINS AND STEVE PERRY—Don't Fight It X
® VAN HALEN-Secrets X

WOKI-FM —Knoxville
(Gary Adkins—MD)
* % JOHN COUGAR—Jack And Diane 1-1
% ELTON JOHN—Blue Eyes 10-7
* MEN AT WORK—Who Can It Be Now 12-8
* HUEY LEMS AND THE NEWS —=Workin’ For A Livin'
14-12
J MICHAEL MURPHEY—What's Forever For 20-14
@@ CHICAGO—Love Me Tomorrow
oo RICK SPRINGFIELD—I Get Excited
® ALABAMA—Close Enough To Perfect B
® STEEL BREEZE—You Don't Want Me Anymore B
® ABC—What About Me B
® APRIL WINE-If You See Kay B
® RUSH-New World Man B
o SYLVIA—Nobody A
© WILLIE NELSON—Let It Be Me A
® STRAY CATS—Rock This Town A
® SHEEMA EASTON—Machinery X
® JOSIE COTTON—He Could Be The One X
® NEIL DIAMOND—Heartlight X
© TON BASILLE—Mickey X
® PAUL CARRACK—| Need You X
® KOOL AND THE GANG—Big Fun X

WHBQ-AM—Memphis
Charles Duvall—MD)
# % ELTON JOHN—Blue Eyes 8-1
% % MICHAEL MURPHEY—What's Forever For 6-3
* N;COLETTE LARSON—| Only Want To Be With You
12-10
+ DOLLY PARTON—! Will Always Love You 19-18
 SANTAMA—Hold On 21-20
®e |ACKSON BROWNME—Somebody's Baby
® NEIL DIAMOND —Heartlight X
© KARLA BONOFF—Please Be The One X
o SYLVIA—Nobody X

WMC-FM—Memphis
{Tom Prestigiacomo—MD)
* % LAURA BRANIGAN—Gloria 18-12
% IACKSON BROWNE —Somebody's Baby 17-11
* AMERICA—You Can Do Magic 15-8
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 22-16
% ARETHA FRARKLIN—Jump To 1t 28-21
oo NEIL DIAMOND—Heartlight
® KENNY LOGGINS AND STEYE PERRY--Don't Fight It B
® ABC—The Look Of Love A
© FLEETWOOD MAC-Gypsy X
® JEFFREY OSBORNE— 0n The Wings Of Love X
® MEN AT WORK—Who Can It Be Now X
® MICHAEL MURPHEY—What's Forever For X
® JOE JACKSON-Steppin’ Out X
® EVELYN KING—Love Come Down X
© TANE CAIN—Holdin' On X

WINZ-FM—Miami
(Johnny Dolan—MD)
% MELISSA MANCHESTER—You Should Hear How
She Talks 8-6
& LAURA BRANIGAN—Gloria 11-9
+ THE GAP BAND—You Dropped A Bomb On Me 16-15
 TONI BASILLE—-Mickey 17-16
oo AMERICA—You Can Do Magic
oo BILLY SQUIER—Everybody Wants You
® BILLY SQUIER—Fast Times A
© EDDIE MONEY~-Think I'm in Love A
© JERMAINE JACKSON—Let Me Tickle Your Fancy A
 LPPS INC—Designer Music A
© THE ALAN PARSONS PROJECT—Eye In The Sky B
® SYLVIA-Nobody B
® ABC—The Look Of Love 8
® KOOL AND THE GANG—Big Fun X
® OLIVIA NEWTON-JOHN—Heart Attack X
® ARETHA FRANKLIN-Sump To It X
® SANTANA—Hold On X
@ EVELYN KING—Love Come Down X
© KIM CARNES—Voyeur X
® STEEL BREEZE-You Don't Want Me Anymore X
® CHEAP TRICK-She's Tight X

WHHY-FM—Montgomery
{Neil Harrison—MD)
% THE ALAN PARSONS PROJECT—Eye in The Sky 31
# % JOHN COUGAR- Jack And Diane 6-2
# ASIA—Only Time Will Tell 8-4
# MICHAEL McDONALD - Keep Forgettin' 12-9
* AMERICA—You Can Do Maglc 1510
oo STEPHEN BISHOP—if Love Takes You Away
o AFLOCK OF SEAGULLS—| Ran
® FLEETWOOD MAC—Gypsy B
© TANE CAIN—Holdin' On B
® SYLVIA—Nobody B
® JUICE NEWTON-—Break It To Me Gently B
® NEIL DIAMOND—Hearttight A
o JEFFREY OSBORNE—On The Wings Of Love A
@ DOLLY PARTON—| Will Always Love You X
® THE WHO—Athena X
® OLIVIA NEWTON-JOHN—Heart Attack X
® PAUL CARRACK~| Need You X
® ARETHA FRANKLIN-Jump To It X
© SHEEMA EASTON—Machinery X
© JOE COCKER AND JENNIFER WMIES—Up Where We
Belong X

WWKX-FM—Nashville
(John Anthony—MD)

* % JOHN COUGAR- Jack & Diane 1-1

% THE ALAN PARSONS PROJECT—Eye In The Sky 7-2

% JACKSON BROWME—Somebody's Baby 12-4

% MICHAEL McDONALD—| Keep Forgettin’ 14-6

% GRAND MASTER FLASH AND THE FURIOUS FIVE—
The One You Love 30-19

oo THE WHO—Athena

e CROSBY, STILLS AND NASH—Southern Cross

© TOM BASILLE—Mickey B

® SYLVIA—Nobody B

® RICK SPRIMGFIELD- | Get Excited B

® OLIVIA NEWTON-JOHN~Heart Attack B

® ARETHA FRANKLIN—Jump To It A

® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

® NEIL DIAMOND—Heartlight X

© KENNY LOGGINS AND STEVE PERRY—D0n't Fight It X

® REQ SPEEDWAGON—Sweet Time X

© THE GAP BAND—You Dropped A Bomb Dn Me X

® XDOL AND THE GANG—Big Fun X

o STEEL BREEZE—You Don't Want Me Anymore X

© DON HENLEY—Love Ruies X

Playlist Prime Movers *
Plaglist Top Add Ons @

‘wmﬂﬁ’-’bm ndo

(Terry Long—MD)
* % JOHN COUGAR—Jack And Diane 5-2
% % THE ALAN PARSONS PROJECT—Eye In The Sky 6-3
% ASIA—Only Time Will Tell 18-11
% KIM CARMES—Voyeur 22-16
* GLENN FREY—The One You Love 36-23
o ORLEANS—One Of A Kind
ee PAUL CARRACK | Need You
© TANE CAIR—Holdin' On B
® A FLOCK OF SEAGULLS—) Ran B
® OLIVIA NEWTON-JOHN—Heart Attack B
® STEFFANIE WINSLOW—In Between Lovers A
® POINTER SISTERS—I'm So Excited A
® BILLY PRESTON-I'm Never Gonna Say Goodbye A
® JEFFREY 0SBORNE—On The Wings Of Love A
® LAURA BRANIGAN—Gloria X
® JOSIE COTTON—He Could Be The One X
® DON HENLEY—Johnny Can't Read X
® JOE JACKSON--Steppin’ Out X
o THE GAP BAND—You Dropped A Bomb On Me X
o MOVING PICTURES—What About Me
® STRAY CATS—Rock This Town X
© ROBERT PLANT—Burning Down One Side X
© BOBBY CALDWELL—AN Of My Love X
® NEIL DIAMONO—Heartlight X
® THE MOTELS—Take The L X
® TONI BASILLE—Mickey X
© ARETHA FRANKLIN—Jump To It X
® RAVYNS—Raised On The Radio X
® KOOL AND THE GANG—Big Fun X

WSGF-FM—Savannah
(J.P. Hurter—MD)

%% GLENN FREY—The One You Love 19-18

% KM CARNES—voyeur 22-17

# STEVE WINWOOD- Still In The Game 27-18

* FLEETWOOD MAC—Gypsy 33-24

# JUICE NEWTON—Break It To Me Gently 31-23

oo CROSBY, STILLS AND NASH—Southern Cross

oo GO-GO's—Get Up And Go

® CHICAGO~Love Me Tomorrow A

© OLIVIA NEWTON-JOHN—Heart Attack A

® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

® JEFFREY GSBORNE—On The Wings Of Love A

® CARL CARLTON-Baby 1 Need Your Loving A

® KENNY LOGGINS AND STEVE PERRY—Don't Fight 1t B

® RICK SPRINGFIELD—| Get Excited B

© HUEY LEWIS AND THE NEWS—Workin’ For A Livin’ B

® ABC—The Look Of Love B

® GRAMD MASTER FLASH AND THE FURIOUS FIVE—The
Message B

® SHALAMAR—| Can Make You Feel Good B

© THE WHO—Athena B

® JOE JACKSON—Steppin’ Out X

® RUSH—New World Man X

© DICKY GOODMAN—Hey ET.X

WRBQ-FM—Tampa
(Pat McKay—MD)
% MICHAEL MURPHEY—~What's Forever For 15-13
* & SYLVIA—Nobody 17-14
 FLEETWOOD MAC—Gypsy 20-17
 ASIA—Only Time Will Tell 24-21
% THE ALAN PARSONS PROJECT—Eye In The Sky 26-23
oo THE GAP BAND—You Dropped A Bomb On Me
oo 38 SPECIAL~You Keep Runnin’ Away
© JOE COCKER AND JENNIFER WARNES—Up Where We
Befong A
. l'ONI !ASIUI—Mu:key A

WSEZ-FM—Winston-Salem
(Bob Mahoney—MD)

* & JOHN COUGAR—Jack And Diane 4-1

# % IACKSON BROWNE—Somebody’s Baby 13-6

 THE ALAX PARSONS PROJECT—Eye tn The Sky 5-2

* MICHAEL McDONALD -1 Keep Forgettin’ 12-7

* TOTO—Make Believe 23-19

oo OLIVIA NEWTON-JOHN—Heart Attack

oo GLENN FREY—The One You Love

o FLEETWOOD MAC—Gypsy B

® TANE CAIN—Hoidin' On B

® PAUL CARRACK—I Need You A

® RICK SPRINGFIELD—} Get Excited A

® LAURA BRANIGAN—Gloria A

® SYLVIA—Nobody A

© SHEEMA EASTON—Machinery A

© ARETHA FRANKLIN~Jump To it X

© THE MOTELS—Take The L X

® JOE JACKSON—Steppin’ Out X

® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong X

© EVELYN KING—Love Come Down X

© ROBERT PLANT—-Burning Down One Side X

Before you plan your nex
trade ad—check THE FACTS!

Over 62,000 Retail and Radio readers per issue
give Billboard record advertising
‘useful” rating!

It's a fact from
Billboard's
AD SELL STUDY #2

Phone your Billboard representative today
for a complimentary copy

NEW YORK: (212) 764-7356
LOS ANGELES: (213) 859-5316
NASHVILLE: (615) 748-8100

LONDON: (01} 439-9411
TOKYO: (03) 449-3761
MILAN: 282-91-58
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Radio

YesterHits |

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES-10 Years Ago

1. Black & White, Three Dog Night, Dunhill

. Baby Don't Get Hooked On Me, Mac

Davis, Columbia

. Rlone Again (Naturally), Gilbert

0'Sulivan, MAM

. Saturday In The Park, Chicago, Columbia
. Back Stabbers, 0'Jays, Philadelphia

International

. Long Cool Woman, Hollies, Epic
. Rock & Roll, Part 2, Gary Glitter, Bell
. Brandy (You're A Fine Girl), Looking

Glass, Epic

. Honky Cat, tlton John, Uni
. I'm Still in Love With You, Al Green, Hi
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POP SINGLES—20 Years Ago

. Sherry, Four Seasons, Vee Jay

. Sheila, Tommy Roe, ABC-Paramount

. Ramblin’ Rose, Nat King Cole, Capitol

. Loco-Motion, Little Eva, Dimension

. Green Onions, Booker T & MG's, Stax

. She's Not You, Elvis Presley, RCA Victor
. Teen Age Idol, Rick Nelson, Imperial

. You Don't Know Me, Ray Charles, ABC.

Paramount

. Patches, Dickey Lee, Smash
. Rinky Dink, Dave (Baby) Cortez, Chess

N
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TOP LPs—10 Years Ago

. Chicagoe V, Columbia
. Never A Dull Moment, Rod Stewart,

Mercury

. Big Bambu, Cheech & Chong, Ode
. Carney, Leon Russell, Shelter

. Moods, Neil Diamond, Uni

. Trilogy, Emerson, Lake & Palmer,

Cotillion

. Seven Separate Fools, Three Dog Night,

ABC/Dunhill

. Live, Carlos Santana & Buddy Miles,

Columbia

. Honky Chateau, Elton John, Uni
. Himself, Gilbert 0'Sullivan, MAM

TOP LPs—20 Years Ago

. Modern Sounds In Country & Western,

Ray Charles, ABC-Paramount

. West Side Story, Soundtrack, Columbia
. The Stripper & Other Fun Sengs, David

Rose & Orchestra, MGM

. Peter, Paul & Mary, Warner Bros.
. Roses Are Red, Bobby Jinton, Epic
. The Music Man, Soundtrack, Warner

Bros.

. Pot Luck, Elvis Presley, RCA Victor
. Ray Charles Greatest Hits, ABC.

Paramount

. Vincent Edwards Sings, Decca
. Rome Adventure, Soundtrack, Warner

Bros.

COUNTRY SINGLES—10 Years Ago

18
2.

3.
. | Can't Stop Loving You, Conway Twitty,

When The Snow Is On The Roses, Sonny
James, Columbia

If You Leave Me Tonight I'll Cry, Jerry
Wallace, Decca

Here | Am Again, Loretta Lynn, Decca

Decca

. I'm Gonna Knock At Your Door, Billy

“Crash” Craddock, Cartwheel

. The Ceremony, Tammy Wynette &

George Jones, Epic

. | Rin't Never, Mel Tillis & Statesiders,
MGM
. This Little Girl Of Mine, Faron Young,

Mercury

. If You Touch Me (You've Got To Love

Me), Joe Stampley, Dot

. Woman (Sensuous Woman), Don Gibson,

Hickory

-~ U i
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10.

SOUL SINGLES-10 Years Ago

. Good Foot, Part 1, James Brown, Polydor
. Everybody Plays The Fool, Main

Ingredient, RCA

. Back Stabbers, 0'Jays, Philadelphia

International

. Power Of Love, Joe Simon, Spring

. Starting All Over Again, Mel & Tim, Stax
. This World, Staple Singers, Stax

. Lookin’ Through The Windows, Jackson

5, Motown

. (They Long To Be) Close To You, Jerry

Butler & Brenda Lee Eager, Mercury

. My Man Is A Sweet Man, Millie Jackson,

Spring

Freddie’s Dead (Theme From “Super

Fly”), Curtis Mayfield, Curtom
- .

® Continued from page 18

Mary Valdez, overnights. Both are
expected to appeal to Tucson's 30%
Hispanic population. Laurie Fagin
continues as general manager.

Cohen says that the station is aim-
ing for the teen to 49 audience with
“consistent. well-rounded contem-
porary hit music. We're playing new
wave music with a beat, the cream of
soul and non-acid rock. There’s no
MOR. no acid rock and justa dab of
country-rock.”

Among the features KHYT is im-
plementing are “Album Clusters.”
three cuts from the same album
played in a row: “Steppin” Oul.” a
listof events in the Tucson area: and
*Job Mart.” a list of work opportuni-
ties which will be read during every
newscast. Listeners will also be able
to vote every afternoon and evening
on their favorite song. The top 13
vote-getting singles will be played at
9 p.m.. Monday through Saturday.

“We're going to be very public
service oriented. but we're going o
have less talk and less clutter on the
air,” concludes Cohen.

* x K

Soft rocker WEEI-FM Boston
now has a morning team. Joining
Bill Smith on the air from 5:30 to 10
a.m. is Lisa Karlin, who will serve as
co-host and news anchor. She will
also produce special features and
documentaries.

Karlin has been in the Boston
market for awhile. including an eve-
ning stint at WBCN and a co-anchor
morning position at WCOZ. Most
recently. she has been working as a
television reporter for, among other
shows, the nationally syndicated sci-
ence special, "Discover—The World
Of Science.” with Peter Graves. Her
own production firm. Flamingo Pro-
ductions. recently produced a film
on Boston-based group the Cars. ¢n-
titled **Cars, Guitars and Elhott

Easton. x x *

Manhattan now has two full-time
country stations. WKHK has shifted
its Queens base of operations to 140
W.43rd St.. New York. N.Y. 10036.
The new phone numberis (212) 382-
6000. Similarly formatted WHN is
on Park Ave.

*x kK

Are several Long Island stations
looking to boost their signal by tap-
ping into New York cable systems?
WLIR Garden City, which recently
switched to a progressive format a la
KROQ Los Angeles. is investigating
the possibility of hooking into Man-
hattan Cable or Group W, accord-
ing to consultant Jim Cameron. Also
reportedly looking into cable is day-
timer WHLI Hempstead. which pro-
grams Music Of Your Life.

* kK

Linda Mondesire is the new eve-
ning and weekend DJ at WWDC-
FM Washington. She was at
WQDR-FM Raleigh. ... Cliff Blake
is the new production director at
WZZK-FM Birmingham. He was at
WFTQ Worcester. Also at WZZK.
Darryl Jackson is the new overnight
man. He was at WSGN Birming-
ham. ... John G. Rosenwald is the
new executive vice president of Mal-
rite Communications. He joined the
firm in 1973. ... Jim Rogers joins
WCCO Minneapolis/St. Paul on
weekends. He was at WCAU Phila-
delphia. ... Steve Kingston is the
new operations manager/program
director of WBZZ (B-94) Pittsburgh.
He was p.d. of WPGC Washington.
... Chris Trane is the new night DJ
at WKXX-FM Birmingham.

L O S ¢

Mike Addams joins WSB Atlanta
as the midday personality. He was

music director at WROR Boston. . . .
Karl Kaufman is upped to operations
director at WYKS-FM Gainesville.
He was pd. ... William G. Latz is
appointed vice president and gen-
eral manager of WOWO Ft. Wayne.
He was general sales manager at
KOAX Dallas. . .. Joe Flores is the
new overnight DJ at KSRR (97
Rock) Houston. He was doing eve-
nings at KILT Houston. ... Sharon
Lee Foster is doing the 7 p.m. to
midnight shift at WSUN St. Peters-
burg. She was at WEEP Pittsburgh.
Foster also assumes music director
duties. succeeding Les Foster, who is
upped to production director.

* k%

WIKZ (KZ Country) Nashville is
making its way into the movies. Por-
tions of “Country Gold,” a CBS-TV
Movie starring Loni Anderson and
Earl Holliman, were recently shot in
the station’s production room and
on Music Row in front of the sta-
tion’s studios. KZ Country person-
ality Ken Johnston and the station
band also appeared in several scenes
of the NBC movie based on Hank
Williams Jr.'s autobiography. “Liv-
ing Proof.” starring Richard
Thomas.

In addition.
“Living Proof™ were shot in the
home of WIKZ owner Mack San-
ders. The house was built by Hank
Williams Sr. and was his son’s boy-
hood home.

ok K

For the eighth consecutive year,
KKGO Los Angeles will be broad-
casting the four-day Monterey Jazz
Festival. Host for the event. which
begins Thursday (16). is DJ Jim
Gosa.

* k%

Richard Lorenzo has been named
music director of WCBS-FM New
York. He comes trom Richard A.
Foreman & Assoc.. where he was di-
rector of programming & research.
Prior to that he served as operations
manager of WWYZ Hartford.

*x K X

For the most part, radio has not
taken a strong stance against home
taping. In fact, the broadcasting in-
dustry seems to perpetuate the prob-
lem through album hours and spe-
cials. So. it is a switch to learn that
rocker WZGC (Z-93) Atlanta has
taken a firm position on the subject.
Following the report that CBS Ree-
ords cut 300 employces (Billboard.
Aug. 21). the station ran an editorial
outlining the gravity of the home
laping situation and urged its listen-
ers to do their part in stopping the
practice.

* k&

Dave Parks is the new p.d. at

KEZL San Diego. He was heading

NRBA Exhibitors

® Continwed from page 19
data on how the system performs.
Magnavox. which was not repre-
sented at the NAB. will also be on
the floor touting its product.
Among the syndicators debuting
new programming at the convention
is TM. which is previewing a new
version of its T-MOR format and
new jingles packages. Drake-
Chenault is unveiling its “Playlist
Plus.” a new music control system
for stations using a live staff of an-
nouncers. McGavren Guild is host-
ing a seminar Sunday (12) featuring
Mel Cooper and Bruce Innes. They
are also awarding a $2.500 scholar-
ship to David Rosselli of the Univ.
of the Pacific at a special dinner
Sunday.

www americanradiohistorv com

Vox Jox

up his own firm, Parks Marketing
and Promotion, prior to which he
was national p.d. for the Ray Hall
Broadcast Division of Gulf-United.
Gary Allyn remains the operations
manager at KEZL. ... Ted Land-
phair exits as program and news di-
rector at WGSO New Orleans to
pursue other interests. Joining the
station as programming assistant is
Nina Newhouser, who has been
working with WGSO’s parent com-
pany. Insilco. The station is still
looking for a news director.

At KWST Los Angeles, Chris
Knight is the new 8 p.m. to midnight
jock, succeeding Benny Martinez.
Knight was at WEZB New Orleans;
Martinez is looking for a position.
Also at KWST. morning news per-
son Sharon Dale assumes public af-
fairs director duties, ... AC station
WOHO Toledo is still looking for a
p.d. to succeed the exiting Beau El-
liott, who is now doing middays at
WMIJT Cleveland under the name
Chris Elliott. ... James Ellis is

named to the newly created post of
director of Creative Services for
Tribune Co. Broadcasting in Chi-
cago. He was vice president of pro-
motional services for Frank N. Ma-
gid Associates. ... WKHK New
York has appointed Jerry Della Fe-
mina and Bob Sherman as its new
advertising agency. The firm put to-
gether the successful WNBC New
York ad campaign featuring morn-
ing man Don Imus.
*x A %

KDWB-FM DJ Jack Hicks has
been promoted to p.d. of the station,
succeeding Joe Folger, who left after
a month on the job. Hicks was
named by Doubleday national p.d.
Dave Hamilton, who preceded Fol-
ger. Hicks has been with the Double-
day outlet for two years.

Vox Jox is prepared and edited
by Robyn Wells in New York (212
764-7342), with additional infor-
mation from Rollye Bornstein.

several scenes of

BIL! BOARD RADIO JOB MART

+ Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
:«Ilbold Job Mart. 15I5 Broadwa sg Ill-w York.

SERVICES

= Position Y. 10035. Phone: (212) 764-7388 [locally] or
. (800) 223-7524 (Dut ul State]. Use any major
Available credit card when calling in your advertisement.
» Services
. $30.00 per inch 3 |  PAYMENT MUST ACCOMPANY ORDER —
. |
|
| Name
WE ACCEPT : Address
ALL MAJOR : City State Zip ;
CREDIT CARDS 1 I
)} Telephone |
______________________ -

[ CURRENT AND CLASSIC
AIRCHECKS!

Currentissue # 29 features KIIS/Rick Dees.
KUTE/Charlie Fox, KFMB/Hudson &
Bauer, KOME/Dennis Erectus, KFRC/
Shannon O'Brien, WLS & WBBM-FM from
Chicago, KIKI & KKUA & KDUK from Hono-
lulu. 90-minute cassettes, $5.50.

Classic issue #C-22 features WCFL/Ron
Britain-1966, KCBQ/Bobby Ocean-1971,
KFRC/Charlie Van Dyke-1970, KHJ/Real
Don Steele-1971, Y100/ Larry McKay-1973,
WMYQ/Roby Yonge-1973, and WAPE/
Greaseman-1981.  Cassettes, $10.50.

CALIFORNIA AIRCHECK

Box 44
San Diego, CA 92104

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios. Monthly
Calendar, Country Trivia. We do the
research! You sound informed! Send

for FREE sample

Inside Country
6000 Fulton Ave., Suite 12-B
Van Nuys, CA 91401

BLACK AND URBAN
MUSIC PROGRAMMERS . . ..

Would you like to take your listeners to
Hollywood?

Would you like 1o take them backstage with
some of the hottest names in show
business?

If it sounds good to you, then you're ready
tor the hottest new syndicated show in
radio. It's RADIOSCOPE: THE ENTER-
TAINMENT MAGAZINE OF THE AIR . . .
and it's yours FREE—no strings attached.

Sound good? Write:
LEE BAILEY PRODUCTIONS

5664 Raber Street, Los Angeles, CA. 90042
Or Call: (213) 256-2778

ATTENTION
URBAN & BLACK MUSIC DJ'S

Why not give listeners the news, artist bios
and inside info they really want?
Why just give time, temps and sports scores?
Why not talk about:
+ The Isley Brother who died
~ Why Rick James changed his name
+ How Ray Parker got filthy rich by age 16
All that and much more!! For your free
sample. write:
THE LPJ LETTER
314 W. 70th St.

Los Angeles, CA 90003

BARGAIN RECORDING TAPE

10" hubs, 1 mil, 3600’ approx. length. Re-
corded once, syndication recycled surplus.
$1.39 per hub, min. order 10 hubs, sample
$2.50. Price includes shipping, payment
with order.
Bill Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104

i EMBROIDERED EMBLEMS

f
| We make emblems for the broadcast in- l
I dustry. Promote your station with low-cost, I
high-quality emblems. Will be the hottest
items your station has to offer. Will outlast |
any T-Shirt or sticker.
FIREBALL MGMT. l
P.O. Box 588
| Freeport, NY 11520 |
l_ (516) 223-1244 |

“JOB HUNTING”

NATIONAL BROADCAST TALENT CO-
ordinators can help. NBTC specializes in
placing qualified D.J.s, news people, P.D.s,
sports, sales & management. Our client
stations need experienced radio people.
For confidential details, including regis-
tration form, enclose $1.00 postage &
handling to: NATIONAL BROADCAST
TALENT COORDINATORS, DEPT. L, P.O.
Box 20551, Birmingham, AL 35216 (205-
822-9144).

CHgCK BUELLS

TIMBERLINE
PRODUCTIONS
Box 9541 So. Station,
Denver, CO 80209
(303) 756-9091

Attention Program Directors
Draw attention to your weekends inexpen-
sively with well-known personality, Chuck
Buell and a strong specialized program. Each
week 3 hours of the hits from the 50’s, 60's,
& 70’s and the stories behind them. Send or

call for your demo tape today.

—
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c Survey For Week Ending 9/18/82
Billboard=
€ Copyright 1982. Biiboard Publications inc No part of this publication may be reproduced
stored in a retneval system. or transmitted..in any form or by any means. electronic. mechanical
photocopying. recording. or otherwise. without the prior written permission of the publisher
T 1
L 1 8 BILLY SQUIER—-Emotions [n Motion, :‘Tﬁﬁ BILLY SQUIER~Everybody Wants You, WEEKS
Capitol 3 i Capitol s
2 ROBERT PLANT—Pictures At Eleven, Swan Song 2 BAD COMPANY—Electricland, Swan Song
3 THE WHO—I's Hard (Warner Bros.) JOHN COUGAR—Jack And Diane, Riva/Mercury,
4 5 BAD COMPANY—Rough Diamonds, Swan Song Polygram T 1
o a0 | e Womer e ke, Wareer Broe $1 3| 3| THEWHO-Athena, Warer Bros ;REAT SCOTT—Scott Baio, right, chats with KIQQ L les DJ G.W
6 6 | 13 | EDDIE MONEY—No Control, Columbia (EP) 5 9 2 | RUSH—New World Man Mercur —Scott Baio, right, chats wi 0s Angeles W
- 0 Y . A o . o0 R
71 7 112 | MEN AT WORK—Business As Usual. Columbia [ [ e s McCoy about his RCA smgle,' What Was I!1 That Kiss,” during a guest DJ
8 | 8| 6 | STEVE WINWOOD—Talking Back To The Night, ‘ Stiniatineletation:
Island 7 6 9 | FLEETWOOD MAC—Gypsy, Warner Bros. _ -
9 4 {21 | JOHN COUGAR—American Fool, Riva/Mercury 8| 12 7| STEVE WINWOOD-Still In The Game, Island
(i) 9| 7| 7| IACKSON BROWNE—Somebody M :
- y's Baby,
10 [ 11 | 6 | SANTANA-Shango Asylum (45) | e erlson
digs ) zgylllu"rgTR“CK—Fasf W) 68 (RAments alfh 10| 11| 11| ROBERT PLANT-Worse Than Detroit, Swan Song
a
12 13 | & | DON HENLEYI Can't Stand Stil Asylum 11| 4| 8| JUDAS PRIEST—You've Got Another Thing Coming, ‘New Mus'c’ Is Not A Format
13 | 10 | 10 | JUDAS PRIEST-Screaming For Vengeance, Columbra _ _
Columbia 12| 10 | 11 | ROBERT PLANT—Burning Down One Side, Swan _ . )
14 | 15 | 3 | RUSH—New World Man, Mercury (12 inch) Song - Wesseem to havF reached a point row s dull vb’lade Ye‘ry‘ra!:)ldly: The
15 12| 18| A FLOOOF SISt Fch 0 S/ | 18 15| 10| AAN ARONSFRORGT-ye e S| |1 e evluion o st i pro- [t wee reshed 4 pont i
Arista Arista ! é - \ : p , -50-ma-
16 | 14 | 20 | .38 SPECIAL—Special Forces, A&M 14| 22| 2| DON HENLEY-Dirty Laundry, Asylum ";1‘“0_“’ concept ;f“d e that Jn"r) e o '.‘0”““[8““
17 | 18 | 4 | JOHNNY VAN ZANT BAND—Last Of The Wild Ones. L shows any sign of commercial via- ew music as an actual format is a
SO n as ild On 15| 13 3 :(tirg;r L(t))GGINS AND STEVE PERRY—Don't Fight il sl gy besomn O Sy Gl (@ how GRS mE [es
18 | 24 | 14 | THE ALAN PARSONS PROJECT—Eye In The Sky, ot 3  volumbi _ mat” unto iself. Perhaps the pres- ditional pop music radio has dri‘t‘ledA
Arista 6 4 4 | SANTANA—Nowhere To Run, Columbia sures ol intensified marketplace Not just in the literal amount of new
19 | 43 2 | KENNY LOGGINS—High Adventure (Columbia) 17 39 2| .38 SPECIAL—You Keep Runnin' Away, A&M compelilion. coupled with the music it's hc§n playing. but more
ol 9 | SPYS—Spys, EMI/America 18| 23| 16| THE CLASH—Shouid I Stay Or Should | Go?, Epic media’s preoccupation with generic 1mp9rlanlly, in the choice of new
5 21 | 22 | 7 | GEORGE THOROGOOD—Bad To The Bone, EMI- 19| 17| 10| ROBERT PLANT—Pledge Pin, Swan Song lcﬂlcgofll?;ﬂ“lon- muCSlC-I o what Rick Caroll
America P _ have set the stage ontrary to what Ric aro
8 22| 26 | 16 | THE CLASH—Combat Rock, Epic 20| 26| 7| BILLY SQUIER—Emotions In Motion. Capitol for today’s narrow- would have us believe. KROQ-FM
=1 23| 23 | 11 | CROSBY, STILLS AND NASH—Daylight Again, 21| 20| 7| SPYS—Don't Run My Life, EMI-America cuslingj‘run—ar‘nok. s not a “fo‘r‘mal" at all, but the cu-
o Atlantic 22| 35 4| I0AN JETT AND THE BLACKHEARTS—Do You _ln an ctfort to to_cus mulative effort of many extremely
o | 24| 21 | 8| URIAH HEEP—Abominog, Mercury Wanna Touch Me, Boardwalk in on that all-im- talented and dedicated people
X | 25| 46 | 2 | STEEL BREEZE-Steel Breeze (RCA) 23| 18| 3| STEVE WINWOOD—Valerie, Island Hortamf COIT[e au- whp ve pillnSlflEl.ngly nulr\lured an
— _ ' ience ot casily pre- entire scene within a market over a
) S Eﬁrfesl;o?y':gi“irc?y Al The Best Contoys ave 24| 16| 19| A FLOCK OF SEAGULLS-! Ran, Arista dictable t‘on?lnrl)ul- period of years. That’s right, years.
E 27| 20 | 13 | REO SPEEDWAGON—Good Trouble, Epic 25| 25! 14 | JOHN WAITE—Change, Chrysalis faithtuls, radio has, over the past And they sure play a lot of oldies.
Wl | 28| 25 | 14 | GENESIS-Three Sides Live, Atlantic 26| 29| 2| TALK TALK—Talk Talk, EMI couple of years, given birth 1o in- because oldies are the fruits of their
S | 29| 37 | 12| THE 60-60'S—Vacation, IRS. 27 m GEORGE THOROGOOD AND THE DESTROYERS— stant formats, better described as labor. A station [.[]u[ p‘l‘ays only new
u'__] 30 | 29 5 | RANDY MEISNER—Never Been In Love, Epic (12 | Bad To The Bone, EMI-America [przllrlml formats. They come ... and _nu;snlc;_us though new[l wcrf ;:_gcnre
5 inch) 28 T TG 0 . U ey go. is seuting up every other station in
Wi 31| 30| 5| JOAN JETT AND THE BLACKHEARTS—Do You =l cmience from, Harner Sros The latest in this series of format- 10N o get good ratings by breaking
Wanna Touch Me?, Boardwalk (12 inch) e R LY OO tac o cttes is the “new music™ format, a  the hits for them. You've got to play
32 | 28 | 15 | MARSHALL CRENSHAW—Marshall Crenshaw, 30 | 31| 10 | NAZARETH—Love Leads To Madness, A&M style of rock radio based upon the  Some oldies to exist.
Warner Bros. . 31| 56| 9| PETE TOWNSHEND-Stardom In Action. Atco success of Los Angeles’s KROQ. Itis Lee Abrams consulting all new
33! 44 | 3| MICHAEL STANLEY BAND-M.SB., EMI-America 32| 28 TORONTO—Your Daddy Don't Know, Network a perfect example of a concept that music lormats is like a doctor pre-
34| 42 | 25 | SCORPIONS—Blackout, Mercury 33| 52| 4| SANTANA—Hold On Columbia belongs in every rock-oricnted for-  Scribingaremedy drug to counteract
35| 35 | 22 | THE MOTELS—AIl Four One, Capitol o mat in a healthy balance with the ~ the ill effects of his original pre-
36| 39| 7| JON ANDERSON—Animation, Atlantic 34 lm SANTANA—Night Hunting Time, Columbia other elements that. tied together. scription ZONC AWTY.
37| 34 | 11| NAZARETH-2 X S, A&M 35 | ICCHp | THE FIXX=Stand Or Fall, MCA make up a scene and a legitimate ~_ [nstead of standing around treat-
38| 27| 4| KENNY LOGGINS & STEVE PERRY—Don't Fight It, | 36| 19| 9| EDDIE MONEY—Shakin', Columbia genre of music and radio. But new N the concept of “new music™ as
Columbia (43) 37| 37| 2| THOMAS DOLBY—Europa and The Pirate Twins, music unto itself is a bit extreme though it were a strange. exotic
39| 32| 15| SURVIVOR—Eye Of The Tiger, Scotti Bros. Capitol and, based upon the universals of ~ 8¢nre of music the key 10 which is
Al Elektra/Asyl P di pon ; 1f-1 known only to programming doctors
40 | 41 | 15 | GLENN FREY—No Fun Aloud, Elektra/Asylum _ radio programming, i1s a self-limit- . g
i R, 38| 38 2| JOE WALSH—Waffle Stomp, Asylum : ) programming v RS and magicians, pop radio of all so-
41 38 | 9| SHOOTING STAR-III Wishes, Virgin/Epic 39| 14| 16| 38 SPECIAL—Chain Lightning, A&M ing impossibility to carry off for lled. f i de .
42| 50 | 5| STRAY CATS—Built For Speed, EMI-America ’ e long. The question ultimately arises: called formats had best get on the
83 m MIKE RUTHERFORD—Acting Very Strange, Atlantic 40 | 30 | 15| GENESIS—Paperlate, Atlantic what do you do with the favorites S“Sk and not be afraid 1o play lots of
m m AEROSMITH—Rock In A Hard Place, Columbia 41| 41| 14| REO SPEEDWAGON—Keep The Fire Burning, Epic and the classics? A scene without fa- the right new music along with cur-
45| 48 | 16 | THE STEVE MILLER BAND—Abracadabra, Capitol 42 | 27 5| SAMMY HAGAR—Fast Times At Ridgemont High, v?riles and classics 1S not a scene at lrﬁgI(z;/;[r‘allll]ldl;:ii?casr:;‘jn(:ltzs:fosr?li?jel
: Full Moon/Asylum all. but a shallow exercise in trendi- ' eNSCANICONTINILCE
46| 31| 12| APRIL WINE-Power Play, Qapltol e to grow with health and flexibility.
47| 40 8 | TORONTO—Get It On Credit, Network 43| 24 2| WARREN ZEVON-Let Nothing Come Between You, : ‘ )
48| 45| 4| THE LORDS OF THE NEW CHURCH-Open Your LI An example of this came up the Mike Harrison. broadeasier and
Eyes, |RS. (12 inch) 44| 40 | 2| THE PAYOLAS—Eyes Of A Stranger, ARM other day when a journalist friend of CC””S“/““_va .0/’6’"";;3 dC[?Of:jd/’I/',?;;e
49 m HUGHES/THRALL—Hughes/Thrall, Boulevard 45 m THE SWINGERS—Counting The Beal, Backstreet mine doing an article for a media Cz;;’/’,””"“"’lo"s' Codial uis,
50| 33| 14| JOHN WAITE-Ignition, Chrysalis 46 m THE GO-GO'S—He's So Stran magazine asked me for a quote as to .
ge, IRS. o .
my opinion of WLIR-FM. Long Is-
47 | 53 | 16 | THE SHERBS—We Ride Tonight, Atco lal);d’s format “change™ 1o lhegso-
Top Adds 48 | 54 | 14 GLENN FREY—Party Town, Elektra/Asylum called new music format. My re-
49 | 57 DURAN DURAN—Hungry Like The Wolf, Capitol sponse was sought since | was the g
50 | 58 HAIRCUT ONE HUNDRED—Favourite Shirts, Arista original program director who
1 | MIKE RUTHERFORD—Acting Very Strange, Atlantic _ launched WLIR's “progressive™ for-
s IS B RCA 51| 36 3 | MICHAEL STANLEY BAND—in Between The Lines, mat more than a decade ago. My an =
2 TEEL —Steel Breeze, . A ago. -
EMl-America ) swer was that it didn’t seem that
3 | THE WHO-It's Hard, Warner Bros. 52|59 21 zgg;‘gg?nl;m"‘””m So Good, Riva/Mercury WLIR was changing its format at all.
) ) Rather. it was just swinging back
9, RS, TRt 53| 60 | 21 | THE MOTELS—Only The Lonely, Capitol into a more extreme version ol what
5 | HUGHES/THRALL—Hughes/Thrall, Boulevard 54 | 43| 21 | ASIA—Only Time Will Tell, Geffen had already been built into its for-
55 | 44 | 16 | THE STEVE MILLER BAND—Abracadabra, Capitol matoriginally. Itstarted out asa new -
6 | NENNY LOGEINS—High Adventure, Columbia 56 | 46 | 14 | FLEETWOOD MAC—Hold Me, Warner Bros music station. That’s what progres- S es icybyRs Sy AMahatan
' sive rock radio was all about. and for
7| WRABIT-Tracks, MCA 571 47| 12 ngnst?cY’ STILLS AND NASH—Wasted On The Way, many years, that was what AOR ra-
- fumbi dio was all L
LI TREIC-{REt I 4 Gl ez, (el 58 | 49 | 12 | DAVID JOHANSEN—Animals Mediey, Blue Sky RO iupa:;“s though. is that ev- 09&[5
9| KIM CARNES-Voyeur, EMI-America 59| 51| 5| JOSIE COTTON—He Could Be The One, Elekira (g k) 1 [y oo ey recordsj!
10| JIMI HENDRIX=The Jimi Hendrix Concerts, Columbia 60 | 45 | 16 | SURVIVOR—Eye Of The Tiger (The Theme From becomes old, and unless you keep an [
) Rocky 1lI), Scotti Bros. open mind as o the continual devel-
. A ¥ Ry : : ; : opment and evolution of the scene, 645 Madison Ave., N.Y. 10022
A compilation of Rock Radio Airplay as |nd|catef1' by the nations leading Album oriented and Top Track stations. ] oday’s cutting edge becomes tomor- (212) 308-2636
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Radio

Soecials

A wedkly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

Sept. 13, Les Brown, Music Makers, Nar-
wood, one hour.

Sept. 13, Roy Clark, Country Closeup, Nar-
wood, one hour.

Sept. 13, Great Bass, Continuous History Of
Rock And Roll, Rolling Stone Productions, one
hour.

Sept. 17-18, the Who, Cheetah, Ronnie Spec-
tor, Joan Jett, the Go-Go's, Warren Zevon,
Source Music Magazine, NBC, one hour.

Sept. 17-18, Howard Keel, “Can Can,” salute
to George Gershwin, Musical, Watermark, three
hours.

Sept. 17-19, Con Hunley, Weekly Country
Music Countdown, United Stations, three hours.

Sept. 17-19, Olivia Newton-John, Dick Clark's
Rock, Roll & Remember, United Stations, four
hours.

Sept. 17-19, Heart, Off The Record, West-
wood One, one hour.

Sept. 17-19, Taste Of Honey, Special Edition,
Westwood One, one hour.

Sept. 17-19, Bobby Goldsboro, live From Gil-
ley’s, Westwood One, one hour.

Sept. 17-19, Genesis, In Concert, Westwood
One, one hour.

Sept. 17-19, Smokey Robinson, Budweiser
Concert Hour, Westwood One, one hour.

Sept. 17-19, Rock Year 1972, The Rock
Years: Portrait Of An Era, Westwood One, one
hour.

Sept. 17-19, John Lennon, Rock And Roit
Never Forgets, Westwood One, one hour.

Sept. 17-19, Joe Walsh, the Source, NBC, 90-
minutes.

Sept. 18, John Anderson, Carl Perkins, Silver
Eagle, ABC Entertainment Network, 90 minutes.

Sept. 18, America, Star Session, ABC FM Net-
work, 90 minutes.

Sept. 18, Barbara Mandrell, Charley Pride,
Mickey Gilley, George Burns, Tom T. Hall, Coun-
try Report Countdown, Weedeck, four hours.

Sept. 18-19, Judy Collins, Timothy Leary, Roy
Orbison, Soundtrack Of The 60s, Watermark,
three hours.

Sept. 19, Flock Of Seagulls, Boomtown Rats,
BBC Rock Radio, London Wavelength, one hour.

Sept. 19, John Waite, Axe, King Biscuit Flower
Hour, ABC Rock Radio, one hour.

Sept. 20, Pat Benatar, Chrissie Hynde, Char-
lotte Caffey (the Go-Go’s), Inside Track, DIR
Broadcasting Network, 90-minutes.

Sept. 20, Peggy Lee, Music Makers, Narwood,
one hour.

Sept. 20, Terri Gibbs,. Country Closeup, Nar-
wood, one hour.

Sept. 20, World Wide Rock, Continuous His-
tory Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

Sept. 24-26, Blue Oyster Cult,Aldo Nova Live,
the Source, NBC, two hours.

Sept. 24-26, Eddie Money, the Source, NBC,
90 minutes.

Sept. 24-26, .38 Special, Off The Record,
Westwood One, one hour.

Sept. 24-26, Jermaine Jackson, Special Edi-
tion, Westwood One, one hour.

Sept. 24-26, John Anderson, Live From Gil-
ley's, Westwood One, one hour.

Sept. 24-26, Rock 1973, The Rock Years: Por-
trait Of An Era, Westwood One, one hour.

Sept. 24-26, Chicago, Dick Clark's Rock Roll
& Remember, United Stations, four hours.

Sept. 24-26, Eddie Rabbitt, Weekly Country
Music Countdown, United Stations, three hours.

Sept. 25, Charly McClain, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Sept. 25-26, Jay Black, Peter Max, "Pet
Sounds,” Soundtrack Of The 60s, Watermark,
three hours.

Sept. 25-26, Phil Silvers, “Music Man,” sa-
lute to Lena Horne, Musical Watermark, three
hours.

Sept. 26, Santana, BBC Rock Hour, London
Wavelength, one hour.

Sept. 26, “Notes From The Road,” Silver
Eagle Summer Special, ABC Entertainment Net-
work, 90 minutes.

Sept. 27, Greatest Rock Festivals, Continuous
History Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

Sept. 27, Lionel Hampton, Music Makers,
Narwood, one hour.

SILVER SHEPPARD—Warner Bros. artist T.G. Sheppard, right, listens to a

playback of his “Silver Eagle’’ concert. Also listening in are the show’s pro-
ducer Bob Kaminsky, center, and Johnny Rosen of Fanta Sound, who engi-
neered the session.

National Programming

“Brenda Lee’s Country Profile,” a
series of three-and-a-half-minute
programs hosted by Lee and featur-
ing various country artists as guests,
is now carried on 34 stations. The
program is designed to spotlight a
different country artist each week in
52 segments. Dolly Parton biogra-
pher Alanna Nash is researching
and conducting the interviews. The
show is produced and distributed by
Alandale Productions of Louisville.

*x k %k

A new rock concert series pro-
duced specifically for the college ra-
dio market premiered from London
Wavelength Sunday (i2) on more
than 130 campus stations. The 35-
week series has the largest college
lineup of any program of its kind,
according to London Wavelength.

*x * Kk

ABC’s Watermark launched its
new “Musical” series with a lineup
of guests that included Robert Gou-
let, Herschel Bernardi, Debby
Boone, Donald O'Connor, Howard
Keel and Phil Silvers. ABC’s Direc-

tion Network has added a 90-second
daily feature, “Coping With Your
Life,” hosted by family counselor
and columnist Dr. Laura Schies-
singer. ABC’s Talkradio satellite
service has added five stations:
KPSI Palm Springs, Calif.; KVOV
Las Vegas; WSGW Saginaw, Mich ;
WOMP Bellaire, Ohio and KSUN
Phoenix.

Format
Turntable

® Continued from page 18

suburban Westchester County, has
changed to an AC format. George
Kalman, the new general manager,
is now promoting the station as
“Magic 107.” There’s a new jock
lineup, too: music director J.C.
Hayes, 5 to 10 a.m.; Clair Bronitt, 10
a.m. to 3 p.m.; and Mitch Mitchell 3
to 8 p.m. Johnny Knox is working
weekends.

Cajun Ken, Jocular Jock,
Makes New Orleans Laugh

® Continued from page 20

from the station, but from the people
who listen. You better be as funny
today as you were yesterday, and
they’ll tell you if they don’t like it.”

As studied as his act seems, some
of Cooper’s antics appear entirely
instinctive. Just for kicks one morn-
ing, he told his listeners to send cards
asking Read Datsun, a WEZB client,
to give Cajun Ken a 280-ZX. Read
got 2500 cards and struck a deal: Ca-
jun gotaZ, everyone who sent a card
got a ride around the block with
him, and Read Datsun got free pub-
licity and brisk business.

In another instance, Cooper an-
swered a classified ad, and now he’s
host of WDSU-TV’s afternoon
“Money Movie.”

The deejay putsin a 12 to 14-hour
day with his show, the tv job, writing
his act and public appearances; a
sneak preview or speaking engage-
ment makes an even longer day.

He got into radio when another
career didn’t work.

“I'd just gotten out of the Air
Force, where I'd been a marriage
and drug counselor, and worked in a

prison. We were in Delaware. My
wife was originally from South
Carolina, so we moved there.

“It was a situation where I had ei-
ther too much experience or not
enough. | had a psychology degree,
but I couldn’t get a job. My wife
asked me what | had always wanted
todo, and I said [ wanted to be a disc
Jockey.

“Luckily she was a cop at the time,
because we had four kids, and I was
making $105 a week at a station
where the Christmas bonus was a
bottle of Cold Duck.”

As he went from one job to the
next, he studied the successful dee-
jays, and decided that the key to a
good sound was “a combination of
timing, pacing, inflection and deliv-
ery.” He also determined that “all
the money is in the morning slot. |
figured Charlie Tuna and all those
guys put their pants on the same way
I do.

“l believe you can do anything
you want to, if you put your mind to
it. I like criticism, but I think about
it, and try to figure out the motives of
whoever is offering it, before | de-
cide if it’s valid.”

www.americanradiohistorv.com
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TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
BLUE EYES

Elton John. Geffen 7-28954-{Intersong, ASCAP)

WASTED ON THE WAY

Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy, ASCAP)

LOVE WILL TURN YOU AROUND

Kenny Rogers, Liberty 1471 (Lionsmate/Deb Dave/Briarpatch, ASCAP/BMI)
HARD TO SAY I'M SORRY

Chicago, Full Moon/Warner Bros. 7-29979

(Double Virgo, ASCAP/Foster Freeze, BMI)

WHAT'S FOREVER FOR

Michael Murphey, EMI-America 1466 (Tree, BMI)

TAKE T AWAY

Paul McCartney, Columbia 18-03018 (MPL Communications, ASCAP)
ROUTE 101

Herb Alpert, A&M 2422 (Irving/Calquin, BMI)

EYE IN THE SKY

The Alan Parsons Project, Arista 0696 (Woolfsongs/Careers, BMI}

YOU CAN DO MAGIC

America, Capitol 5142 (April/Russell Ballard, ASCAP)

I'M THE ONE

Roberta Flack, Atlantic 4068 (Antisia, ASCAP)

BREAK IT TO ME GENTLY

Juice Newton, Capitol 9822 (Northern, ASCAP)

LOVE OR LET ME BE LONELY

Paul Davis, Arista 0697 (Porpete/Clarence Scarborough, EMI)

HOLD ME .

Fleetwood Mac, Warner Bros. 7-29966

(Fleetwood Mac, BMI/Red Snapper, ASCAP)

FOR YOU

Dionne Warwick, Arista 0701 (Garden Rake/Warner-Tamerlane, BMI/Entente/
Sweet Harmony/WB, ASCAP)

| ONLY WANT TO BE WITH YOU

Nicollette Larson, Warner Bros. 7-29948 (Chappell, ASCAP)

LET IT BE ME

Willie Nelson, Columbia 18-03073 (MCA, BMI)

| WILL ALWAYS LOVE YOU

Dolly. Parton, RCA 13260 (Velvet Apple, BMI)

HE GOT YOU

Ronnie Milsap, RCA 13286 (Chriswood, BMI/Murfeezongs, ASCAP)
SOMEBODY'S BABY

Jackson Browne, Asylum 7-69982 (Elektra) (Jackson Browne/Kortchmar, ASCAP)

THE ONE YOU LOVE

Glenn Frey, Asylum 7-69974 (Elektra) (Red Cloud/Night River, ASCAP)
AMERICAN MUSIC

Pointer Sisters, Planet 13254 (RCA) (Ensign/Parker McGee, BMI)

| KEEP FORGETTIN'

Michael McDonald, Warner Bros. 7-29933 (Genevieve, ASCAP/Edzactly, BMI)
EVEN THE NIGHTS ARE BETTER

Air Supply, Arista 0692 (Hall-Clement/Welk, BMI)

TAKE ME DOWN

Alabama, RCA 13210 (Chinnichap/Careers/!Irving/Down 'N' Dixie, BMI)
UP WHERE WE BELONG

Joe Cocker And Jennifer Warnes, Island 7-99996 (Atlantic) (Famous, ASCAP/
Ensign, BMI)

HEARTLIGHT

Neil Diamond, Columbia 38-03219 (Stonebridge/New Hidden Valley, ASCAP/
Carole Bayer Sager, BMI)

OH JULIE

Barry Manilow, Arista 0698 (Shaky, BMi)

ABRACADABRA

The Steve Miller Band, Capitol 5126 (Sailor, ASCAP)

THEMES FROM E.T.

Walter Murphy, MCA 52099 (MCA, BMi)

HEY BABY

Anne Murray, Capitol 5145 (LeBill/Unart, BMI)

YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU

Melissa Manchester, Arista 0676 (Snow/Body Electric/Warner-Tamerlane, BMI)

IF THE LOVE FITS WEAR T

Leslie Pearl, RCA 13235 (Michael 0'Connor, BMI/0’Connor, ASCAP)
PLEASE BE THE ONE

Karla Bonoff, Columbia 18-03172 (Seagrape, BM1)

RIBBON IN THE SKY

Stevie Wonder, Tamla 1639 (Motown) (Jobete/Black Bull, ASCAP)

GYPSY

Fleetwood Mac, Warner Bros. 7-29918 (Fieetwood Mac/Welsh Witch, BMI)

YOUNG LOVE

Air Supply, Arista 1005 (Careers/Bestall Reynolds, BM1/Riva, PRS)
NOBODY

Sylvia, RCA 13223 (Tom Collins, BMI)

I'M NEVER GONNA SAY GOOOBYE

gilly Preston, Motown 1615 (Transuniversal/Artie Butler, ASCAP/The Dreamerie,
M)

PERSONALLY

Karla Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BMI)

EYE OF THE TIGER

Survivor, Scotti Bros. 502912 (Epic)

(Holy Moley/Rude, BMI/WB/Easy Action, ASCAP)

AIN'T NOTHING LIKE THE REAL THING/YOU'RE ALL t NEEO TO GET BY

Chris Christian, Boardwalk 7-11-149 (Jobete, ASCAP)

ONLY THE LONELY

The Motels, Capitol 5114 (Clean Sheets, BMI)

PRETTY XKITTY

George Fishoff, MMG 2-2 (The Moss, ASCAP)

LOVE'S BEEN A LITTLE BIT HARO ON ME

Juice Newton, Capitol 5120 (Bobby Goldsboro/House Of Goid, ASCAP/BMI)

THE DOCK OF THE BAY

The Reddings, Believe In A Dream 5-02836 (Epic) (Irving, BM1)

SARA

Bkil Champlin, Elektra 47456 (JSH, ASCAP/Thickofit, BMI)

SEASONS OF THE HEART

John Denver, RCA 13270 (Cherry Lane, ASCAP)

ANY OAY NOW

Ronnie Milsap, RCA 13216 (Intersong, ASCAP)

| FOUNO SOMEBODY

Glenn Frey, Asylum 47466 (Elektra) (Red Cloud/Night River, ASCAP)

ROSANNA

Toto, Columbia 18-02811 (Hudmar, ASCAP)

- Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
 Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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HOME VIDEO PIONEER

Andre Blay Sees
Changes On Horizon

® Continued from puge 6

scripts to purchase, what directors to
hire, and so on, and I'm not so naive
as to think I can do that from De-
troit.”

Also, “It’s very tough to secure
major product as an independent.
You can only offer your reputation
and your money; you can’t say
you've got offices all over the world.
IU’s expensive to get started and re-
main as an independent because
you have to buy up all the rights.

“It’s easy to stay an independent if
you find a niche, such as horror or
music or nostalgia, and don’t try to
play in the same league as the major
studios. Some companies also man-
age to do it with ‘B> and ‘C’ titles. But
these companies tend to be domes-
tic.”

Blay says his six-month absence
from the business after he left Fox
came at an enormously chaotic time
for the industry. “When I got back
in, I was surprised at how fast the
market had deteriorated. 1 had
known acquisitions would be diffi-
cult, but I found it took even longer
than I'd expected to make the money
back from a title.”

Blay is still acquiring titles: the 12
most recent come from Orion and
are largely horror films—"the types
of films that have done well in home
video, not at the box office.” But
Blay’s interests remain firmly fixed
in original programming as well as
acquisitions.

A recent $3 million deal with Pre-
miere Programming Ltd., a video
music firm, will mean six fuil-length
programs for Embassy featuring top
music artists directed by the team of
Brian Grant, David Malett and Rus-
sell Mulcahy. Says Blay, “A pro-
gram from that relationship we can
successfully market will be prece-
dent-setting because it will be the
first time money was put into a proj-
ect when it was still at the conceptual
stage.”

On pricing, Blay remarks, “Para-
mount’s $39.95 price (for “Star Trek
I1”) is a flare in the air. They’re say-
ing, here’s something for dealers to
chew on, a sacrificial lamb. The best
news about it is that the industry
from the manufacturing/studio
level has done an about-face—they
know their future is in sale. If they
can convince the dealers to push
sale, the revenues will be far beyond
their dreams.

“And if we can convince dealers
to switch their feelings on the Ma-
thias amendment, and support it,
that would help enormously.”

Video dealers are against the
Mathias amendment, says Blay, be-
cause “they look at their weekly
receipts and see 90% of their busi-
ness is rental. But that part of the
business will always be peanuts
compared to what they could make
with sale. With the videodisk, which
is a sale item, you sell more per title
than with cassette.

“1f a customer comes into the store
and wants to rent a title and the
dealer refuses, 1 don’t think they'll
lose one sale in eight. And one-
eighth the number of transactions
can make them the same amount of
money.

“The industry is releasing 100-200
titles a month. There are 6,000-7,000
stores selling to four million con-
sumers. If that rate continues, can
you imagine controlling the mass?

The objective has to be to get it all
washed through, to get it into the
consumer’s hands and keep it there.
Otherwise it’s like a sewer backing
up.”

Blay believes lower prices should
spur increased sales. “Bulk tape
prices are coming down,” he says.
“When cassette sales went from
40,000 to 20,000 on a hit, a lot of du-
plicating supply became available.
So prices took a dip because of over-
supply. I’d rather see prices dip be-
cause of volume, and that will hope-
fully occur if Paramount is
successful.”

Lo bt A= LI S

Soviet VCR Crackdown Reported

Authorities Said To Arrest And Imprison Owners

® Continued from page 6

dustry as such there and no sign of
any imminent boom.

But some hardware is being im-
ported. The main concern of the au-
thorities is with porno software,
for pornography is repugnant to the
Soviet government. Even soft porn,
via widely distributed foreign maga-
zines, is immediately confiscated by
Customs officials.

But Moscow authorities are also
concerned about the video diffusion
of films, like “Dr. Zhivago,” that are
considered anti-Soviet, and it’s be-
lieved that videocassettes seized by
Russian police raiders included tele-
vision versions of works by Alexan-

Rprt L el i
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ARENA CHRISTENING—The first concert in the new Altos de Chavon Amphi-

theatre in the Dominican Republic featured Frank Sinatra and was taped for
pay-tv by Paramount Video, with help from Imero Fiorentino Associates.
Shown here are production preparations.

Creators Of ‘Night Flight’
Taking Off With ‘FM-TV’

NEW YORK-With music-ori-
ented programming now prolifer-
ating not only on cable but onsyndi-
cated television as well, producers
working in both areas find they must
tailor their offerings to the different
audiences.

ATI Video Enterprises, based
here, has been producing “Night
Flight” for the USA Network for
more than a year. Now the company
has launched “FM-TV,” originally
designed as a four-part series, but
now to be expanded into a regular
syndicated series, produced by
Cynthia Friedland and Stuart Sha-
piro of ATI. The two also produce
“Night Flight.”

Shapiro compares the two pro-
grams: “‘FM-TV’ is the 45, while
‘Night Flight' is long-playing. The
pacing is different because the au-
diences are different.”

Adds Friedland, “The whole idea
of cable is something that’s in-depth,
that you wouldn’t get on free tv.”
Still, “free tv” programmers saw
“Night Flight's” success and ap-
proached the show’s producers to
put together a similar show for them.

The result was “FM-TV,” a fast-
paced show designed for the more
limited patience of the syndicated tv
viewer.

“FM-TV” programming includes
interview segments, various video
clips and documentaries. Much of
the same material is shown on
“Night Flight,” along with such
cable-only features as “New Wave
Theatre” and “Video Artists.”

*Night Flight’s” producers have
done some of their own interviews,
with Michael Smotherman and
Rainbow, for example, and are look-

ing to do more. “We’re willing to
shoot an interview and put it to-
gether with video clips to create an
exclusive package,” says Friedland,
*“and to produce live—unsynched—
video or other combinations.”

In addition, ATI is producing a
“Black Aerobicise” program with
Frankie Crocker, a children’s cook-
ing show called “The Lobster Fac-
tory” and other projects.

The company’s licensing division
is growing as well. Dan Gershon has
been hired as director of sales to
handle the 43-title catalog. “We're
representing promoters who’ve been
acquiring concerts performed in
their arenas,” says Friedland.

Finland Acts On
Video Violence

HELSINKI—The sale or rental of
films or videocassettes containing
scenes of extreme violence is now
against the law here, and the regu-
lations have been further amended
to make it an offense to offer such
material, even free of charge, to any-
one under the age of 16.

The Ministry of Justice, outlining
these changes in Section 16 of the
Finnish Criminal Code, says the
dangerous influences of video vio-
lence can be further curbed by pro-
jected widening of censorship in this
country, and by seeking greater con-
trol over the film/cassette industry.

The effects of the new refinements
will be analyzed over the next year
or so. There are currently some
50,000 video hardware units in
home use in Finland.

der Solzhenitsyn.

It seems that the official line is
thatifa film can’t be shown in Soviet
cinemas because of its political con-
tenf, then it also should not be
shown in a private home. There are
also top-level fears about the acqui-
sition and showing of foreign tv and
film documentaries dealing with So-

viet policies and lifestyles.

News agency sources here report
that the KGB view is that a video-
recorder is similar to a typewriter or
a printing press in terms of dissemi-
nation of information and propa-
ganda. Anti-Soviet books are con-
stantly being confiscated and the
owners punished.

Dutch Company Launches
Retail Antipiracy Push

AMSTERDAM — The Dutch
company Video For Pleasure is
spending some $400,000 on a
“unique” campaign aimed at per-
suading retailers in Holland to stop
trading in pirated video software.

The promotion is bannered
“Schoon Schip,” or “A Clean
Sweep,” and it’s launched at a time
when the video industry in the Neth-
erlands is depressed by estimates
that at least 1,000 dealers are selling
or renting pirated product.

Industry estimates are that up to
70% of the total video turnover is in
the hands of pirates.

Under the “Clean Sweep” cam-
paign, dealers who want to get rid of
pirate videocassettes can do so by
trading in with Video For Pleasure.
For each pirate tape handed over,
the dealer receives 59 Dutch guil-
ders, a shade under $24.

The key proviso is that the dealer
then has to buy a legitimate Video
For Pleasure videocassette, normally
retailing here at around $40, for
each illegal cassette traded in.

Piet Bloemink, Video For Pleas-
ure managing director, says he
hopes 20,000 pirate videocassettes
will be handed in during the first
five or six weeks of the campaign.
Each will be handed over to the
company which owns the copyright
in the product.

He says, “If we can’t track down
the rights owners, then we’ll publicly
burn or destroy the cassettes, under
the supervision of a notary. The
drama will help ram it home to
people that video piracy is a real de-
mon problem.”

Bloemink says his unilateral anti-
piracy push has been well-received
by the industry. “I’'m sure we’ll be
successful and that we’ll be followed
by other campaigns to wipe out pi-
racy here once and for all.”

But not all industry voices are
raised in support. Theo van der
Schaaf, president of NVVD (Neder-
landse Vereniging van Video Dis-
tributeuren), the Dutch video dis-

tributors’ group, asserts, “It’s not a
fair campaign. It’s a mean, immoral,
campaign. My view is that it’s a
rather dirty package deal.”

Van der Schaaf, who is also man-
aging director of Euro Video Club,
another leading Dutch video com-
pany, says he’s unhappy that Video
For Pleasure has withdrawn from
NVVD and therefore is not support-
ing various blanket campaigns by
the organization against the pirates.

But Bloemink says: “We pulled
out because we didn’t approve of the
plan that NVVD will, in the near fu-
ture, work under the umbrella of
NVPI, the Dutch branch of IFPIL
We say NVPI should represent only
the record industry, not be involved
with the video business.”

He adds that he “cannot under-
stand” Van der Schaff’s strongly ex-
pressed views on the Video For
Pleasure campaign. “Maybe he
wishes he’d launched a similar anti-
pirate move. Anyway, his company
and mine are in a competitive situ-
ation, so people can draw their own
conclusions.”

Bloemink agrees that fighting
video piracy in the Netherlands is
primarily a job for the police and the
courts. “But they’re not working fast
enough, nor efficiently enough. The
video pirates are still pursuing their
evil line of business, wrecking the le-
gitimate industry in the process. Our
campaign, and it’s costing big
money, is intended as an extra bit of
help and a stimulant for the author-
ities.”

Bloemink says he’s simplified his
campaign as much as possible. The
dealer phones Video For Pleasure
headquarters, requests a “Clean
Sweep” brochure, and is then con-
tacted by a company sales represen-
tative who arranges the swap.

He says, “We’ll only get max-
imum results if we play the game
fairly. But our hope is that some 600
Dutch retail outlets currently in-
volved in handling pirate product
will end up clean.”

UNDER NEW OWNERSHIP

LeBo/Peerless Undergoing ‘Rebirth’

NEW YORK-—Accessory manu-
facturer LeBo/Peerless is in the proc-
ess of a “rebirth” of sorts. The
Bloomfield, N..-based company,
which filed for bankruptcy earlier
this year, is now operating under
new ownership and has introduced a
new product—a video game case.

“Our priority has been getting our
house in order,” says new owner/
president Patrick Mastronardo. He
purchased the company in July, af-
ter becoming involved with it as a
private consultant specializing in
raising debt and equity funding.

“I spent a month with LeBo in
May and felt they had a place in the
market, with excellent acceptance. It

(the bankruptcy) never should have
happened. There were no internal
controls, no clear lines of authority.”

Mastronardo continues, “We’re in
a super-turnaround situation. We
have a new production manager to
reorganize the plantand better qual-
ity control to catch things that
slipped by before.”

According to vice president/na-
tional sales manager Larry Jacob-
son, “Our priorities are toward the
customer. We lost our reputation,
but we’re gaining it back because
now we have a new story. We're
shipping on time, and we have prod-
ucts that are what the dealers and
consumers want.”
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" New On The Charts

“STAR WARS”’
CBS/Fox Video—18

This blockbuster George Lucas film, which garnered six Academy Awards,
set the pace for other science fiction/adventure movies, such as “Close En-
counters Of The Third Kind.” The story takes place “a long time ago, in a gal-
axy far, far away.” Princess Leia (Carrie Fisher) has been captured and held
hostage by evil imperial forces trying to overtake the galactic empire. Luke
Skywalker (Mark Hamill) and Han Solo (Harrison Ford) team up with robots
R2-D2 and C3PO to thwart the evil-doers. Also starring in the film are Alec
Guinness, Anthony Daniels, Peter Mayhew and David Prowse.

“Star Wars” was not officially for sale until Sept. 1, but dealers were selling
it before that date. Now officially making its debut on the video chart, the film
is available in both VHS and Beta Il configurations. The movie retails for
$79.98 and has a running time of 121 minutes. For more information concern-
ing “Star Wars,” contact Twentieth Century-Fox Video in Beverly Hills at

(213) 203-1241.

This column is designed to spotlight video features making their debut on Bill-

board’s Videocassette Top 40.

CHART-TOPPERS

8 Continued from page 8

cal video to date is “Jane Fonda’s
Workout” (Karl Video Corp./
RCA), which is in its 10th straight
week at number two, Runner-up
honors go to Paramount’s “Aerobi-
cise,” which hit number seven in
July and is now in its 23rd chart
week.

The top charting music video is
Olivia Newton-John’s “Physical”
(MCA), which peaked at number i1
in April and had a four-month chart
run. Runners-up are Blondie’s “Eat
To The Beat” (Warner Home
Video), which first charted in
March, 1981 and climbed to number
25, and Michael Nesmith’s “Ele-
phant Parts” (Pacific Arts Video
Records), which debuted in May,
1982 and got as high as number 26.

Columbia Pictures Home Enter-
tainment is second to Paramount
Home Video as the distributor with
the most No. 1 videocassettes. The
company has had five, as has 20th
Century-Fox in such incarnations as
Magnetic Video, CBS/Fox and, of
course, 20th Century-Fox. Warner
Home Video is next, with two No. |
titles.

Distributors with one top-chart-
ing video are MCA and Vestron.
The latter also has the distinction of
being the only independent to reach
No. 1. Its “Fort Apache, The Bronx™
opped the chart for seven weeks

Title

Alien

On Golden Pond

The Godfather

Nine To Five

(0 10“
Ordinary People

Superman

Airplane

Fort Apache, The Bronx

Raging Bull

Kramer Vs. Kramer

Close Encounters Of
The Third Kind

The French
Lieutenant’s Woman

Star Trek

An American
Werewolf In London

Blue Lagoon

Mommie Dearest
Butch Cassidy &
The Sundance Kid

The Jazz Singer

2001: A Space Odyssey

Apocalypse Now

Only When I Laugh

Paternity

Copyright Owner
;(;th Century-Fox
‘20-th Century-F;x
I;r;mount_ »

20th Century-Fox

Orion Pictures

Paramount

D.C. Comics
Paramount

Vestron

United Artists

Columbia

Columbia

Juniper Films

Paramount

Universal

Columbia

Paramount

20th Century-Fox

Paramount

Columbia

MGM

Paramount

Columbia

Paramount

Distributor

Magnetic Video
CBS/Fox

Paramount

Magnetic Video

Warner Home Video

Paramount

Warner Home Video

Paramount

Vestron

Billboard No.1 Videocassettes

20th Century-Fox

Columbia

Columbia

20th Century-Fox

Paramount

MCA

Columbia

Paramount

Magnetic Video

Paramount

Columbia

MGM/CBS

Paramount

Columbia

Paramount

Date Title Weeks At
Hit No. 1 No. 1
75/80 - 20
6/19;82 14
12—/;/79 13
;4‘/81 13
4/26/80 12
6/27/81 : 9
3/1780 . 8
- 2;2;/;1 7
3/13/82 7
: 9/12/é1 7
7 12/5/;1 - 6v
12/20/80 5
5/8/82 4
11/22/8(; 4 7
1/16/82 3
11714/Si - 3
2/13/82 . 3
11/17/79 72
_ 10/24/81 N 2
- 67/75/82_w-_ -2 N
—_2/7/81 2
~l_/30/82 1
i _51/1/82 N 1
—3/6/8; - lr
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earlier this year.

Paramount and Columbia are
also the top film studios in terms of
No. 1 videocassettes, with third
place going to 20th Century-Fox.
Studios with one No. | video: Orion,
D.C. Comics, Vestron, UA, Juniper,
MGM and Universal.

Most of the films to top the chart
are of recent vintage, though a few
classics have also reached No. 1, in-
cluding 1968’s “2001: A Space
Odyssey,” '69’s “Butch Cassidy &
The Sundance Kid,” ’72’s “The
Godfather” and *77s “Close En-
counters Of The Third Kind.”

All four were Oscar-winners, a
distinction shared with numerous
other No. | videocassettes, proving
that prestige sells. “The Godfather,”
“Kramer Vs. Kramer” and “Ordi-
nary People” all won the Oscar for
best picture; “Butch Cassidy,”
“Apocalypse Now,” “Raging Bull”
and “On Golden Pond” were all best
picture nominees.

Actually, a wide range of films
have appeared on the video chart in
the past three years, from such time-

‘Golden Pond’ Challenges
‘Alien’ For Longest Tenure

less classics as “Casablanca,” “The
Wizard Of Oz,” “Rebel Without A
Cause,” “The African Queen,” “The
King And I” and “West Side Story”
to such somewhat less-than-classic
works as “I Spit On Your Grave,”
“Tool Box Murders,” “My Bloody
Valentine,” “Hell Night,” “Maniac”
and “The Texas Chainsaw Mas-
sacre.”

Sony Issues
Cassette Guide

NEW YORK-National Video
Clearinghouse has paired with Sony
Consumer Products Co. on the pub-
lication of “The Sony Home Video-
cassette Guide,” available only
through Sony dealers.

The book lists all Beta-format
videocassette titles that can be ob-
tained through Sony’s new software
distribution arm. Features include a
subject index and cast listing. Data
will be updated as Sony acquires ad-
ditional titles.

s

V. C

Specializing In
Video Showcases

Indoors
Outdoors
Studios
Clubs
Resumes
Portfolios

For Information
And Appointments

Phone (213) 761-9716

5220 Lankershim BI.
No. Hollywood, Ca. 91601
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® A Survey For Week Ending 9/18/82
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C T Promotions et
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e Continued from page S % including releases ir both Beta & VHS formats.
’ tising, because we’ve found through o TTLE
N - our surveys that people see the B Copyright Owner, Distributor, Catalog Number
=il videodisk as a lifestyle product.”
e The most recent RCA survey,
: . NS which will be available shortly, also A e
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A Delilah Films Production found that 30% of all player pur 2| 2| 18| IANE FONDR'S WORKOUT
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it (9 653 S W o Orion Pictures, Warner Home Video 22020
motion, RCA has a James Bond pro- a| 3| &l car peorte
LS AR & Sl St Wiy Universal City Studios, Inc., MCA Distributing Corp. 77008
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LA " CBS-Fox Video 4605
In addition. “mystery shoppers 9| 6| 6| TRUE CONFESSIONS
working for an outside agency hired MGM/UA Home Video 800145
by RCA will be making more than 101 11| 15| DRAGONSLAYER
8,000 anonymous calls on dealers Paramount Pictures, Paramount Home Video 1367
this fall. Says Dick Levin, merchan- 1 7] 10| copringER
dising manager for videodisks, “The CBS-Fox, Video 4595
e designed ‘°h°"°°”5“g° 12| 10| 4| ABBOTT AND COSTELLO MEET FRANKENSTEIN
ey 1 Clamertls (iE predne Universal City Studios, tnc., MCA Distributing Corp. 55074
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few people have seen it demon- Paramount Pictures, Paramount Home Video 1486
strated.” Dealers who demonstrate 1w{12| 5! orwo
the product to a “mystery shopper” CBS-Fox Video 4525
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In addlt_lqn. RCA is lau'nchln‘g a Universal City Studios, Inc., MCA Distributing Corp. 71008
fall adverfising campaign involving 16| 14| 9| MAKING LOVE
national magazines, network tv, and CBS-Fox Video 1146
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cials run from Sept. 10 through the Columbia Pictures Industries, Inc.
Christmas season, according to Columbia Pictures Home Enter. 10600
Levin. 13 | EZEETNp| STAR WARS
“We're running special retail pro- CBS-Fox Video 1130
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The customer receives two disks with Warner Brothers Pictures, Warner Home Video 20002
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MGM/UA Gets Paramount Pictures, Paramount Home Video
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. from the earl};:a¥s Irl‘é‘lverp?gl_ to thte glz%_dﬁys of fag exclusive videocassette rights to four Warner Brothers Pictures, Warner Home Video 11084
Ing success to the final days of dissent and disharmony. titles from Viacom. The deal covers | | 36 | 32| 23 | THE FRENCH LIEUTENANT'S WOMAN
Featuring more than 50 smash Beatle hits, including Cross Of lron,” “Night Of The Jug- G AT S o gt 6O £
‘Wi Hold Ye Hand” “All You Need Is L. v gler,” “The Uncanny” and “The 37| 4 6 | TARZAN THE APE _MAN
ar!,rl? old Your J and, Ou Need Is Ove,,’ ) €s- Amazing Dobermans.” List price MGM/UA Home Video 800109
terday,” “Sgt. Pepper’s Lonely Hearts Club Band;’ “Straw- will be $59.95 each. 38| 33| 8| THEBORDER S
berry Fields Forever” and “Revolution” Says president Nick Draklich, “By Universal City Studios Inc., MCA Distributing Corp. 71007
B i ) adding more contemporary product 39 | 34| 28 | RICHARD PRYOR LIVE IN CONCERT
An unforgettable 2-hour “Rockumentary” available on to our catalog, we’re simply fulfilling Vestron VA-4000
Beta cassettes and in stereo on VHS cassettes, CED the needs of our retailets and distrib- 40 | 35| 3| THE MANY ADVENTURES OF WINNIE THE POOH
and Laser videodiscs utors. We will always have a strong Walt Disney Home Video 25
base in the classics. However, we do | o e e e v s (31,000,000 afte retars) (Seal marested by
recognize the demand for. hit video dot). A Recording Industry Of America seal for sales of 50,000 units plus (32,000,000 after returns) (Seal indicated
©1982 Delilah Films Inc. product and we will acquire and re- | by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.
lease newer films as well.” (Seal indicated by [TA seal).
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ew VideoReleases

This listing of video releases Is designed to SOVIET ARMY, CHORUS, BAND & Beta & VHEVCI 10740 $54.95 A VERY PRIVATE AFFAIR T et your company's new video re-
enable wholesalers and retallers to be up-to- DANCE ENSEMBLE Brigitte Bardot, Marcello Mastroianni ST 5

y 06 ic Vi 59 95 JOWERIOLEVIL Beta MGM/UAH Video MB600156 leases listed, send the following infor-
date on avallable new product. Formats in- Beta & VHS Kultur 1106 {Electric Video) $ Bryant Haliday, Jill Haworth, Gary eta ome Video $59 95 mation — Title, Performers, Distributor/
cluded are Beta, VHS (Video Home System), SWAN LAKE Hamilton, Anna Palk VHS MV600156. $59 95 Manutacturer, Format(s), Catalog Num-
CED (Capacitance Electronic Disk), and LV Kirov Baliet, Leningrad Philh. Beta & VHS VCI 8400 $54.95 ber(s) for each format, and the Suggested
(LaserVision). Where appilcable, the sug- Beta & VHS Kultur 1104 (Electric Video) $59.95 THE WIZARD OF 0Z List Price (If none, Indicate “No List” or

. A Judy Garland "
g:??lsl::(:ﬂf; ot::fr; "ldiuls gtlev:nkﬁ'lh':mhe' TERROR 2%2; Mesmfﬁﬁfvggﬁgi\:es ME700002 Bty MOM/ A Video Treasures “Rental”)—to Bob Hudoba, Biilboard,
tion has been se:pplle; ;y ::|ae o 1:c:m:: John Nolan, Carolyn Courage, James $69.95 MB60000 1 2160 Patterson St., Cincinnati, Ohlo 45214.
nu (rig
or distributors of the product. Aubrey, Sarah Keller VHS MV7D0002 $69.95 VHS MV600001

BOLSHOIBALLET67
{Excerpts From Eight Ballets)
Beta & VHS Kultur 1105 (Electric Video) $ 59.95

JASCHAHEIFETZ—PARTS | & II;
GREGOR PIATIGORSKY
Beta & VHS Kultur 1101 (Electric Video) $59.95

KING ARTHUR & THE KNIGHTS OF THE
ROUND TABLE
Volume 1
Beta Family Home Entertainment
FB500020.. . $49.95
VHS FV500020 $49.95
Volume 2
Beta Family Home Entertainment FB500021
$49.95
VHS FV500021 $49.95

NIGHTMARE IN WAX

Cameron Mitchell, Anne Helm, Scott
Brady, Berry Kroeger

Beta & VHS VCI 1077 $49.95

THE REDEEMER
Christopher Flint. T.G. Finkbinder,
Damien Knight, Jeannetta Arnette,
Nikki Barthen, Nick Carter
Beta & VHS VCI 6212 $54 95

ARTUR RUBINSTEIN—PARTS I, Il & 111
Beta & VHS Kuttur 1102 (Electric Video) $59.95

RUSSIAN FOLK SONG & DANCE
Narrated By Tony Randall
Beta & VHS Kultur 1107 (Electric Video) $59.95

ANDRES SEGOVIA; JAN PEERCE &
NADINE CONNOR; MARIAN
ANDERSON: PERFORMANCES

Beta & VHS Kultur 1103 (Efectric Video) $49.95

SHOW BOAT
Kathryn Grayson. Ava Gardner, Howard
Keel
Beta MGM/ UA Home Video MB600167
$69 95
VHS MV600167 $59.95
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SPYRO GYRA-Spyro Gyra, Warner Home
Video 34052. Directed by John Goodhue, pro-
duced by Hawk Productions, presented by Axial
Productions. 56 minutes.

This, Warner Home Video's first independ-
ently produced release, has some good things
going for it—mainly the music and the brief seg-

ment featuring computer graphics—but all in all Nali war Crimes...Two Men’ Two stories.

is a program for those already fans of Spyro

Gyra. The band's self-promotion is a bit much to one cOUrtroom’ one Verd ict.

take for anyone less than a true believer.
Jay Beckenstein, Spryo Gyra's saxophonist
and spokesman, remarks, “‘Our music is custom » L
made for application to the videodisk and other
technology.” That may be, but the instrumen- -
tals would work better as background music
than as the subject of a full-length feature.

The tape intersperses 1979 concert footage
recorded at Chicago's Park West with comments

by Beckenstein, who not only describes the

bnd's “Concep,” “Muse” “Produces” COLUMBIA PICTURES HOME ENTERTAINMENT
“Performance” (subject headings) but its “Mu-
sicians” as well. Somehow it seems inappro-

(D 1D [y Cliel Eniend®s U0 ¢ A DIVISION OF COLUMBIA PICTURES INDUSTRIES, INC., 2901 WEST ALAMEDA STREET, BURBANK, CALIFORNIA 91505

commercial on each band member from one of B .
. L. . [{ TRI RS T
thelf own. And the music |tse|f is mUCh more in- 1982 COLUMBIA PICTURES INDUSTRIES INC. AL RIGHTS RESERVED

teresting than the story of the band's begin-
nings.

That music includes eight songs, such as
“Shaker Song,” “Cockatoo,” ““Morning Dance,”
“Autumn Of Our Love” and “Catching The Sun.

The most successful segment of the program
features computer graphics. Not only do they in-
corporate the musicians, but they mesh weli
with the music.
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TWA

has been appointed as the official
carrier for the 4th International
Video Entertainment/Music
Conference.

Simply call the toll free number
800/325-4933 and identify
yourselfas Billboard Video
Conference attendee and be
eligible for a 25% discount off
TWA regular round-trip coach
air-fares.

Convenientticketing lets you
selectthe ideal way to receive
yourtickets, boarding passes and
advance seating assignment.

You may have your tickets mailed
directly to you, or if you prefer,
your tickets can be purchased
from your travel agent orlocal
TWA ticket office.

THURSDAY,NOVEMBER 18,1982
9:00am-5:30pm Registration
5:30pm-7:00pm Welcoming Cocktail
Reception

Free Time

Video Showcases

(for details on video tape
submissions and the
availability of exhibit rooms,
please contact the Billboard
Conference Bureau at
213/859-5319)

FRIDAY,NOVEMBER 19,1982
8:30am-5:00pm Registration
9:00am-9:30am Welcoming Remarks
9:30am-10:15am Keynote Address

7:00pm-9:00pm
9:00pm-11:00pm

PO -~

Billboard’s .
4th International —

Video Entertainment/
Music Conference =

Novermber 18-21, 1982
Thia Wista Intemational, Mew York. Mew' York

THE AGENDA

10:15am-10:30am
10:30am-12:00pm

12:00pm-1:30pm
1:30pm-3:00pm
3:00pm-4:30pm

4:30pm-9:00pm
9:00-11:00pm
ALL DAY

Coffee Break

“Programming: What Buyers
LookFor”

“The Investment Odds”’
One-On-One Luncheon

“The Fight For Survival In
The Marketplace”

Free Time
Video Showcases
Video Exhibits

SATURDAY,NOVEMBER 20, 1982

8:00am-4:30pm
8:30am-10:30am

10:30am-10:45am

Registration

“Retailing: Profits/Prophets
For The Future”

Coffee Break

10:45am-11:30am
11:30am-1:00pm

1:00pm-2:30pm
2:30pm-4:00pm

4:00pm-5:30pm

ALL DAY

VISTA

H OT E L

Placedin the heart of world
commerce and operated by
Hilton International, the Vista
Hotelis uniquely in touch with the
pulse of world business.
Offering special low conference
rates to all Video attendees,
along with such extras as
swimming pool, running track,
racquetball courts, exercise
room, sauna and massage. As
well as the Executive Level
rooms, which offer private
lounge, express checkin/out,
complimentary continental
breakfastand many other
amenities for the discriminating
traveller.

“Forecast: Stormy But
Clearing”

“The Artist's Challenge:
Creative or Commercial?”’
Luncheon

‘A Peek Into The Future:
New Technology”

*'First: The Creator!”
Video Exhibits

SUNDAY,NOVEMBER 21,1982

8:30am-12:00pm
9:00am-10:15am

Registration

“Rights Clearance &
Packaging”

10:15am-10:30am  Coffee Break

10:30am-11:45am
11:45am-1:00pm

“Piracy/Counterfeiting”
“Home Taping”’

REGISTER NOW!

BE PART OF THE MOST COMPREHENSIVE VIDEO-ENTERTAINMENT CONFERENCE —

——————— REGISTRATION FORM

Billboard’s Fourth International Video Entertainment/Music Conference

November 18-21, 1982/The Vista International/New York

O | am enclosing a check in the amount of $

REGISTRATION FEES:

$345 - BEFORE OCTOBER 1, 1982
$375 - AFTER OCTOBER 1, 1982
$260 - Student/Military/Panelists

Registration does not include hotel accommodations or airfare.
Registrant substitutions may be made. Registrations at the door
will be an additional $50. Absolutely no refunds after October 25,
1982. Cancellations before October 25, 1982 must be in writing
and will be subject to a 10% cancellation fee. Information on hotel
accommodations will be mailed to you upon receipt of your
completed registration form.

I wish to charge my registration to:
O American Express O Diners Club
O BankAmericard/Visa O MasterCharge

CARD NUMBER

SIGNATURE

MAIL COMPLETED FORM TO:

Billboard’s Fourth International Video Entertainment/Music Conference
9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A.
Telephone (213) 859-5319

EXP. DATE

LAST NAME FIRST NAME INITIAL

LTI T T T I ) CITTITTIITTITITIT] [

TITLE FIRST NAME OR NICKNAE FOR BADGE

LTI TP T P TI I I T) LI I T I T T I I I T ITIT]

COMPANY

(LI T T T I T T T T P TP T I T P T TP T I T I T T I T T T I ITTTTTI]
ADDRESS PHONE

Engl HEEEEEEEEN ISTIITE[ IZIP] [T LI T T TTT] B|"board,
LTI T Iy o) BT VEMC 11182182
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:Adult
ontemporary

< TOP LPs & TAP

ik Hot Soul Singles
] Classical LPs Fiok CountryLPs

RECORD COLLECTORS!
NOSTALGIA FANS!

TRIVIA BUFFS!

RADIO PROGRAMMERS .

AND EVERYONE INTERESTED
IN- MUSIC PAST AND PRESENT!

BILLBOARD’S RESEARCH AIDS PACKAGES, compiled from Billboard's
Charts, have been prepared for radio programmers, record buffs,
oldies collectors...they are essential for anyone involved in pPop. country,
soul, adult contemporary, classical, jazz, gospel—all areas of music!

WHAT'S AVAILABLE?

NUMBER ONE RECORDS (any package listed with the number *'1'*):
A listing of every record that reached the Number One position on

Billboard’s charts for the period covered, week-by-week. Lists issue date,

title, artist, label — in order of issue date.

TOP TEN RECORDS (any package listed with the number "'2"):

A listing of every record that reached any of the Top Ten positions on
Billboard's charts for the period covered. Records are listed in
alphabetical order by title within each year. Where duplicate versions of
the same tune (cover records) occur, they are listed alphabetically by
artist’s last name. In cases where a record reached Top Ten in one year
and was also in the Top Ten the following or a later year, it is listed in
both years. Records marked with a ’#1" indicate that the record reached
the Number One position in the year in which it is so marked. Lists

title, artist, label.

TOP RECORDS OF THE YEAR (any package listed with the number ""3"):
A listing of the best records of each year, based on a recap of the weekly
charts for each year covered. Lists title, artist, label.

POP SINGLES

A-1 Number One Pop Singles, 1941 through Present $50.00

A2 Top Ten Pop Singles, 1347 through Present 50.00

A-3 Top Pop Singles of the Year, 1946 through Present 50.00
POP ALBUMS

B-1 Number One Pop Albums, 1947 to Present 50.00

B-2 Top Ten Pop Albums, August 1948 to Present 50.00

B-3 Top Pop Albums of the Year, 1956 to Present 50.00
COUNTRY SINGLES

C-1 Number One Country Singles, 1948 to Present 50.00

C-2 Top Ten Country Singles, 1948 to Present 50.00

C3 Top Country Singles of the Year, 1946 to Present 50.00
COUNTRY ALBUMS

D-1 Number One Country Albums, 1964 to Present 25.00

D-2 Top Ten Country Albums, 1964 to Present 25.00

D-3 Top Country Albums of the Year, 1965 to Present 25.00
SOUL (RHYTHM & BLUES) SINGLES

E-1l Number One Soul Singles, 1948 to Present 50.00

E-2 Top Ten Soul Singles, 1948 to Present 50.00

E-3 Top Soul Singles of the Year, 1946 to Present 50.00
SOUL (RHYTHM & BLUES) ALBUMS

F-1 Number One Soul Albums, 1965 to Present 25.00

F-2 Top Ten Soul Albums, 1965 to Present 25.00

F-3 Top Soul Albums of the Year, 1966 to Present 25.00

ADULT CONTEMPORARY SINGLES

G-1 Number One Adult Contemporary Singles, 1961 to Present
G-2 Top Ten Adult Contemporary Singles, 1961 to Present
G-3 Adult Contemporary Singles of the Year, 1966 to Present

CLASSICAL ALBUMS

H-1 Number One Classical Albums, 1969 to Present

H-2 Top Ten Classical Albums, 1969 to Present

H-3 Top Classical Albums of the Year, 1969 to Present
JAZZ ALBUMS

I-1 Number One Jazz Albums, 1969 to Present
1.2 Top Ten Jazz Albums, 1969 to Present
1.3 Top Jazz Albums of the Year, 1969 to Present

*GOSPEL ALBUMS (Spiritual & Inspirational) NEW ITEM

K-1 Number One Gospel Albums, 1974 to Present

K-2 Top Ten Gospel Albums, 1974 to Present

K-3 Top Gospel Albums of the Year, 1974 to Present

GREATEST HITS

] Top 1000 Greatest Hits of All Time, 1956-1977
(1978-Present Top 100 Included)

L Yearend Issue—'"'Talent In Action”
(Limited Stock Available)

M Bicentennial Issue—"Music/Records /200" —History Of

The Music/Record Industry
(Limited Stock Available)

30.00
30.00
30.00

20.00
20.00
20.00

20.00

20.00
20.00

15.00
15.00
15.00

75.00
7.00

25.00

NOTE: Individual years of the Number One, Top Ten, or Top-of-the-Year listings may
be purchased separately at $5.00 each. Photo-copies of individual weekly charts are

available as follows: 1 to 4 pages: 83.50 per page. 5 or more pages: $3.00 per page.
r-------------------------1_

Billboard Chart Research

9107 Wilshire Blvd.

Beverly Hills, Ca. 90210

Please send me the following Research Aids Packages

(please list by code number): ——

Name

Address. =
City/State
Postage/Handling:

Europe-S5o. America—Add $10.00 Per Book

Asia-Middle East—Add $15.00 Per Book

Tam enclosing a check or money order in the amountof $
(sorry there is no billing available for this service).

Zip.

L---II---------------------J
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Cassical

HOT OFF THE PRESS—A first copy of Deutsche Grammophon’s new *“Turan-
dot” is admired by Katia Ricciarelli and Herbert von Karajan, who star in the

digital production. Presentation during the Salzburg Festival was by DG’s
production chief Gunther Breest, eft.

REPORT CALLS FOR CUTBACKS

Radio Facing New Digital Woes

By IS HOROWITZ

NEW YORK-—Hybrid digital-
analog recordings that manage to
pack in a few more dBs of dynamic
range than conventional LPs are
creating some new problems for
quality conscious classical radio.

The verv attribute that is consid-
ered one of digital recording’s
strongest  selling  points—extended
dynamic range—is the one that gives
radio the most trouble.

Compression of the signal. or sub-
jective gain riding, becomes a fact of
radio life when up to 68dB of dy-
namic range. considered the outside
limit that can be engraved cleanly on
an analog disk. must be broadcast
over FM stereo that permits no more
than about 56dB of dvnamic spread.

Classical stations which have been

Concertgebouw Future In Doubt

By WILLEM HOOS

AMSTERDAM—The
the Concertgebouw Orchestra. Hol-
land’s most prestigious classical en-

semble and a major source of

recordings for several generations. is
under a cloud. following a recom-
mendation that 24 of its 116 musi-
cians be sacked.

That is the most drastic point
made in an investigative report com-
missioned by the ministry of cultural
affairs hereo which has been charged
with secking economies in govern-
ment expenditures.

Hain van Royan. the orchestra’s
artistic director, says: “Such a cut-
back would be disastrous. To lose so
many musicians would mean a
dreadful crumbling of quality stand-
ards. It would suggest the Concert-
gebouw Orchestra is being down-
graded 1o the level of a provincial
orchestra.”

future of

And Bernard Haitink, Concertge-
bouw conductor. infunated by the
report’s findings. warns: “This kind
of cutback. iff adopted. could prove a
death blow.”

The report was produced by Ca-
nario. a business efficiency outfit
here. The main advice given was
that the Concertgebouw and three
other leading Dutch classical orches-
tras. the Amsterdam Philharmonic,
the Rotterdam  Philharmonic and
the Resident Orchestra of The
Hague. should cach reduce the num-

ber of musicians to a maximum of

92,4 20% cutback involving the loss
of more than 80 jobs.

Earlier this year Canario looked
into the future of the Dutch regional
and provincial orchestras. coming to
the conclusion that six orchestras
should fold or merge. putting
around 300 musicians out of work.
The beliet here is that this recom-
mendation will become reality.

Skitch Henderson will be conductor of the
New York Pops Orchestra, a project being devel-
oped by publicists/managers James Murtha and
Bernard Gurtman. Concerts and recordings are
in prospect. . .. Physicians at the Massachusetts
General Hospital are claiming some success
in treating concert pianists who have developed
hand problems. Gary Graffman, now again able
to play with his right hand after a number of
years of disability, was among those treated.
The affliction seems to hit “'steely-fingered™ pi-
anists of the Russian school most, it 15 said.

Grenadilla Records celebrates its 10th anni-
versary by commissioning a new composition
from Pulitzer Prize-winning composer Karel
Husa. Naturally, it will be recorded on the
Grenadilla label. .. Highlights of the Paul Chi-
hara ballet, “The Tempest,” released as a two-
record set by Moss Music, are also available on
an audiophile Reference Recordings LP cut at
45 r.p.m. and mastered at half speed. ... Lots
of George Szell and the Cleveland Orchestra on
the CBS Great Performances series this month.

The Eurodisc release of Mussorgsky's
“Kovantchina™ this month holds the same per:
formance released some years ago by Vanguard.
Melodiya 1s the source of the original recording.
... And Claude Bolling’s “Concerto For Classical
Guitar And Jazz Piane,” with Alexandre Lagoya
as collaborator, now on CBS' green crossover la-
bel, 1s the very rendition once available on RCA.

Jim Frey of Tioch Productions circulating a

yer to dealers plugging “Hooked On Classics™
on RCA. “This 1s one of the strongest sales aids
the industry has ever had,” he writes, in a nod
to his giant competitor. Of course, he appends a
list of Tioch recordings that tie in. ... Concert
Music Broadcast Sales, which reps classical mu-
sic for advertisers, suggesting that struggling
stations in major markets without classical sta-

. ClassicalNotes

tions consider the format as a profitable switch.

West Coast importer Brilty Corp. has intro-
duced a new line of contemporary music record-
ings, Pro Viva, originating in Germany. A special
Eastman series, featuring American works, is
also on the way, says Laurence Vittes, Brilly
exec. ... Bridge Record Productions bows on
the scene with an album of contemporary music
featuring guitar. David Starobin is soloist. .. .
Leonora Productions, known primanly for its
recordings of works by women composers, has a
new “‘Schone Mullerin” said to be performed
from the “oniginal” score. The album also has
selections by Louise Reichardt and Fanny Men-
delssohn.

Neville Marriner, who 1s fast closing in on
Herbert von Karajan for most recorded conduc-

_ tor honors, has somehow found time to arrange

and conduct the score for a motion picture
based on the hit play "Amadeus.” . .. A new live
on-air chamber music series bows on New York's
WOXR next month, featuring such top en-
sembles as the Juilliard Quartet, the Beaux Arts
Trio, the Cleveland Quartet, the Canadian Brass
and the Waverly Consort.

Yehudi Menuhin is honorary president of the
Tcherepnin Soctety, formed in New York to per-
pertuate the memory of the composer who died
in 1978 .. Winners of the Sixth Gina Bachauer
piano competition held recently in Sait Lake
City shared more than $40,000 in prize money.
Grand prize winner 1s Michael Gurt who, as part
of his winnings, will be presented in a New York
recital debut next spring. ... And in Madeira,
scene of the Bach Festival recorded in part by
Moss Music Group, Moteaki Kate, Japanese born
but resident of Paris, has won the Festival's
flute competition. U.S. record producer Thomas
Frost was one of the judges, along with Jean-
Pierre Rampal and Julius Baker.

But Haitink is organizing an inter-
national campaign to protect the size
and stature of the Concertgebouw
Orchestra. Initiallv. he's preparing a
petition to be signed by top inter-
national conductors. many  previ-
ously involved with the orchestra.
and submitted to the ministry of cul-
tural aftairs.

Additionally. around 30.000 post-
cards. bearing the slogan “Minister,
Protect The Concertgebouw ™ are to
be sent by fans to the minister in-
volved. Haitink is also sending a per-
sonal letter pointing out. for ex-
ample. that with a musician cutback
of the size recommended the orches-
tra would not be able to perform
works by Mahler. a key factor in the
ensemble’s international reputation.

But Canario spokesman say free-
lance musicians could be employed
for specific concerts, adding that this
system works for leading London-
based orchestrus. Haitink insists
there is a shortage of top freclancers
in Holland.

These suggested cutbacks of na-
tionalt and regional orchestras reflect
the poorstate of the Dutch economy.
The cultural affairs ministry handles
subsidies and if all the cuts were
made there could be a saving of

(Continued on page 62)

New Classical
Radio Directory

NEW YORK-—About 250 radio
stations across the country
broadcast at least 20 hours of
classical music weekly. although
only 46 are commercial enter-
prises.

These statistics are culled from
the latest station directory pub-
lished by the Concert Music
Broadcasters Assn.. a pocket-
sized volume that is being made
available 1o record companies
and other interested partics.

Stations are listed by state.
with key personnel named. num-
ber of hours on the air and hours
devoted to classical music in-
cluded. If program guides are
published. thatis noted. A listing
of classical record labels and pro-
ducer/syndicators of programs is
also carried.

Copies of the directory may be
obtained at the association head-
quarters, Penthouse East. Termi-
nal Tower. Cleveland. Ohio
44113.

wWww.americanradiohistorv.com

justly proud of the cleanliness of
their broadcast signals and their fi-
delity to the original programs now
tace an increasing need to compro-
mise dynamics. If the permissible
peak is cxceeded. the signal im-
pinges on a dial neighbor’s territory,
something the FCC frowns upon to
the point of imposing sanctions. Too
quiet a signal. on the other hand.
places the program “down in the
mud” of near inaudibility.

Broadcasters are glad that rela-
tively few classical recordings so far
tax the practical limits. although
they wonder to what extent the
problem may be exacerbated when
the true digital disk. with its theoreti-
cal dvnamic range extended by as
much as another 20dB. reaches the
market.

When the question was posed
during a demonstration at the recent
conference ot the Concert Music
Broadcasters Assn. in Lenox. Mass.
(Billboard. Aug. 21). a Soundstream
representative soft-pedaled the dyv-
namic range attribute of digital. He
preferred to stress other positive
qualities. such as low distortion and
absence of tape speed tluctuations.

However. radio’s concern with the
problem will be aired during a meet-
ing here next month of the New
York section of the Audio Engincer-
ing Society. Massaging of dvnamics
and the digital factor are slated 1o be
on the agenda of a joint session with
the Society of Broadcast Engineers

Disks’ Extended Dynamic Range Creates Problems

when it takes up the topic “Signal
Processing tor Broadcasting.”™

The mecting will be held at the
WQXR Auditorium. 229 West 43rd
Street. Oct. 5 at 7 p.m. Classical sta-
tions will be represented by Richard
Koziol and Matt Biberfeld of
WNCN. and Doc Masoomian and
Robert Sherman of WXQR. They
will be joined on the panel by Herb
Squire and Dene Hallum of country
station WHN-AM. and Bob Deitsch
and Larry Berger of local rocker
WPLIJ.

Biberfeld says WNCN's approach
to the dynamics problem is to relv
largely on judicious gain riding to
contain level peaks rather than on
automatic compression. He doesn’t
feel that any compressor vet avail-
able can be relied on to perform ade-
quately under all circumstances.

The trick is to keep both extremes
of level within technical hmits with-
out destroying the illusion of reality
for the listener. "When the cannons
gooftin the [812 Overture we'd bet-
ter have someone standing by says
Biberteld.

The knowledgeable engineer also
has to be concerned with low level
passages that can hardly be detected
by the listener. The FCC sets Limits
on how long such superquict musi-
cal whisperings can be broadcast. al-
though station management desir-
ing that their station be heard in its
market may set an even more strin-
gent standard.

Intersound Set To Launch
90-Minute Cassette Line

NEW YORK—Intersound Inc. is
introducing a series of 90-minute
midline cassettes containing selec-
tions drawn from its Quintessence
line and designed for “people on the
move.

Called “Classics For Jov.” the
series carries a suggested list of $6.98
per cassette. but is being discounted
to the trade to permit a retail price
point of $5.99. according to Inter-
sound president Don Johnson.

Intersound has also entered into
an agreement for licensed material
with Delta Productions of Cologne.
Johnson notes. to supplement mate-
rial secured from Seon. Supraphon
and Harmonia Mundi (Germany).
Recordings from this new source
will begin to appear in November.

Both Pro Arte. Intersound’s top-
price line. and Quintessence will be
outlets for Delta product. which will
include digitally recorded titles.
Digitals on Quintessence will list at
$7.98. a new industry low for such
albums. List for digital recordings
on Pro Arte is $12.98.

Like the 90-minute cassettes intro-
duced carlier this vear by Deutsche
Grammophon, Quintessence’s
double-length tapes will have no
counterpart on LP. Carrying such
crossover-type titles as “Basically
Bach.” “Popular Themes From .. .."
and "Very Best Of Bach.” they fea-
ture shorter selections and excerpts
of standard repertoire works.

Ten titles make up the inual re-
lease. with another 10 scheduled for
November. The latter will include
some opera highlight collections.
Special counter displavs and header
cards will be available for the cas-
sette line. says Johnson.

Delta. whose recordings in recent
vears have been produced largely
for sale through the company’s own
racks. is now seeking wider distribu-
tion. Intersound’s agreement as li-

censee covers the Western Hemi-
sphere. as well as certain other
territories, savs Johnson.

Neville Marriner will be among
the artists recording for Delta in
1983 and 1984, notes the Intersound
chief. He will direct the Dresden
State Orchestra. There will also be
some co-productions between Delta
and Intersound.

Meceanwhile. Intersound’s Pro Arte
label will be recording its own roster
of artists. Due out later this month is
the first album in & projected com-
plete set of the Beethoven sonatas by
pianist Russell Sherman. The label
has a pact with the Cantilena Play-
ers. and deals with other artists are
near the signing stage. savs Johnson.

Liszt Society
Honors Five

BUDAPEST—Five recordings re-
ceived this year's Grand Prix awards
from the Hungarian Liszt Society.

Three awards went to piano
recordings: Alfred Brendel’s record-
ing of Liszt's late piano works on
Philips, Elisabeth Leonskaja playing
Liszt transcriptions on the Amadeo
label. and a cassette recording of
Schubert song transcriptions by
Liszt. recorded by the Connoisseur
Society and played by Antonio Bar-
bosa.

In the orchestral category. the
Grand Prix went to Decca for the
recordings of LiszU's piano concertos
played by Claudio Arrau. with the
London Symphony Orchestra con-
ducted by Colin Davis.

The fifth Grand Prix was awarded
to the Festivo label for its recording
of a Liszt organ recital by Jean Guil-
lon.
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SEPTEMBER 18, 1982 BILLBOARD

der $29.00.

frequency.

ADS ONLY)

[] DISPLAY CLASSIFIED Ad. $60.00 per inch, 4 inser-
tions $54.00 per, 26 insertions $49.00 per, 52 inser-
tions, $39.00 per. Price discounts based on consecutive issue

[] FANCY BORDER, $5.00 PER INSERTION.
[ (JOB) POSITION WANTED: $25 per inch.
[] REVERSE CHARGE: $6.00 per insertion. (DISPLAY

(] FOREIGN ADVERTISEMENTS: (Outside the U.S.)
Regular $ 75 per word, minimum ad order $22.00.

[ DISPLAY CLASSIFIED ADS: $48.00 per inch, $40.00
if the ad runs 4 or more times.

[J BOX NUMBER c/o Blllboard $5 00 service Charge

MARKETPLAGE

Check Type of Ad You Want
[] REG. CLASSIFIED: $1.45 per word—Minimum ad or-

Check Heading You Want

ADDRESS ALL ADS: Biliboard Classifiad.

1515 Broadway. New York, N.Y. 10036

Phone: Jeff Serrette 212/764-7388
{800) 223-7524 Toll Free

Al major credit cards accepted

XX XK KX

AGENCYDISCOUNTS NIJT APPLICABI.E ON CI.ASSIFIED ADS

¥XXNNEEXXXXXXREXXX

NAME__ — == (] Amer. Express
ADDRESS. - [ Diners Club

[ Visa
CITY ____STATE Z\P_ [) Master Chg.
TELEPHONE - Bank # .- ——

* %k ok Kk kK k ok ok ok ok k ok ok ok ok ok ok ok ok ok ok ok kK

FOR SALE

RONCO

Cassettes, available now
for shipment at a special
price—Call or write for
list.

J S J DISTRIBUTORS
6620 W. Belmont, Chicago, lll. 60634
(312) 286-4444

*EXPORT EXPERTS *

Efliciency . . . our specialtyll
Wew Wave, Rock, Disco, Pup. Couniry
azz, Raggae. RSB

PROMPT SEH'-'IEE T0 ALL COUNTRIES
RECOROS. TAPES, AUDIO, VIDED
600D PRICES — GOOD FILL

Maxi Music

150 Massau Streat, (Sulle 1428)
York, M.Y. 10038

Maw

Phone (212] 962-4930

* TELEX 239063 Maxi W
Domastic Inquiries Welcome

ASSORTED LP’S
$249 00 PER THOUSAND. ALL MADE
IN USA—50 DIFFERENT IN EACH BOX
ALL CHARGES COLLECT—SEND BANK
DRAFT OR LETTER OF CREDIT.

GLOBAL RECORD SALES
3 Chepstow Street
Manchester, England M15EN
TELE: 061-236-5368/9
TELEX: 667822 SEND FOR LIST

-
EXPORTER & U.S.A.
WHOLESALER-ACCESSORIES
7", 12", LP & TAPE. ALL LA-
BELS. BUY ELSEWHERE—PAY
MORE.

STRATFORD DIST. INC.
815 SECOND AVENUE
NEW HYDE PARK, NY 11040
NY—212-343-6920, 516-352-4200
800-645-6558 Telex 6852201

WILLIE NELSON
“Diamonds in the Rough

naver-bafore released album containing
the firat 13 songs Willie ever wrole & re-
corded. Avadable on LP, CA & BT lrom:

Delta Records, Box 225
s, TX 75961
(713) 564-2509
« pall or wrile for free catalog

FOR SALE OR LEASE

LUXURY JET AIRCRAFT
For Sale or Lease
THIRTY NINE PASSENGER CARAVELLE
JETLINER AVAILABLE FOR SHORT/LONG
TERM LEASE OR SALE. EQUIPPED WITH
FULL GALLEY, BAR, LOUNGE AND
EXECUTIVE SEATING. AIRCRAFT JUST
COMPLETED HIGHLY SUCCESSFUL TOUR
WITH MAJOR LAS VEGAS ENTERTAINER.

AIRCRAFT TRADING CENTER
(305) 689-4666

BLOWFLY

" Albus; 8-Tracks, and Casseltes now
z e sinphe Thousands of other lities
availale at hudger prices. Call or
wille Tar oor free giart catalog.

HEE[IHIII WIDE DISTRIBUTORS
1755 Chase Orive
lFenlon |8t Louis} MO 63026

{314) 343-7100

SAME DAY SHIPMENT . . . and

LOW DEALER PRICES

..onLP's - CASSETTES -8 TRs
ALL MAJOR LABELS & CURRENT HITS

write 'or our

TOP 1000 LIST

and price schedule

[ HOME VIDED

[J SONGWRITERS
[ JOBS AVAILABLE
[ HELP WANTED

[ COLLESES

[ REHEARSAL SPACE

(] ANNOUNCEMENTS
[J OTHER

TOBISCO - 6144 Hwy 290 W - AUSTIN, TX 78735

_/
WHILE OTHER PEOPLE are raising their
prices. we are lowering ours. Major label LPxs as
low as k. Your chowe, Wnte for free hstings.

Scorpio Music, Box 391-BC. Cornwells His, Pa
19020, USA. Dealers only.

PUBLISHERS

four recordmg industry
|“tipsheet” for the best in:

|® Accuracy—A+
verified reporting

® Value—A+
more information, lowest cost

® Timeliness—A+
up-to-the-minute data
® Results—A+ we get cuts!!
For your FREE SAMPLE call:
1-800-488-3639—ext 837

EMPLOYMENT
OPPORTUNITIES

RADIO JOBS!
10.000 radio jobs a year for men and women
are hsted in the American Radio Job Market
weekly paper Up to 300 openings every
week!! Disk Jockeys Newspeople and Pro-
gram Directors, Engineers, Sales people
Small, medium and major markets. all for-
mats. Many jobs require little or no ex-
perience! One week computer list $6.00.
Special Bonus, six consecutive weeks only
$14.95—you save $21.
AMERICAN RADIO JOB MARKET
6215 Don Gaspar Dept. 2
Las Vegas, Nevada 89108

PROFESSIONAL

MANAGER WANTED

WANTED-PRODUCER/PROFESSIONAL
manager/promoter to guide unique singer/song-
writer—guitarist—recording artist to success.
Strong human appeal. Alan Redstone. Thorobred
Music, 2204 Hillsborough. Tampa. FL 33610.

INSTRUCTIONS

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering:
(213) 666-3003, 1831 Hyperion. Dept. ). Holly-
wood, CA 90027

ANNOUNCEMENTS

RUN YOUR CLASSIFIED ad in America’s =1
Consumer Music Magazine. ABC audited. $1.25
per word. Display $100.00 per column inch. Major
credit cards accepted. Call Cindy: MUSICIAN
Magazine, (617) 281-3110.

[J BUSINESS
OPPORTUNITIES

[ REAL ESTATE

[J FOR SALE

(] GOLDEN OLDIES

[ MISCELLANEOUS

[J DISTRIBUTING SERVICES
[ (J0B) POSITION WANTED

Credit Card Number;

Expires

|
i

Signature.

ok k% ke ok ok ok ok ok ok ok ok ok ok ke ok

POSTERS
POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES

1251-3 frolo St.
Los Angeles, Calif 90006
(213) 732-3781
DEALERS ONLY

T-SHIRTS

TEE SHIRTS

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLé

EMPIRE STATE BLDG. SUITE. S
IS0 SthAvE NY10||6(2|2)5Q4 0120

SONGWRITERS

—— NEWSLETTER
SACRAMENTO SONGWRITERS
ASSOCIATION

Produce Award Winning Songs
Associate Producer

FREDERICK LOVE

BRITISH THEATRE ASSOC.
(916) 363-4352
Via Canada/Alaska

SONGWRITERS

Here's Your Big Chance !!

Production company seeks up-
tempo contemporary Top 40 type
songs as well as ballads for pos-
sible recording by male star.

Submit unreturnable cassette
and material to:
C.B.llI, INC.

6255 Sunset Blvd. — 110-20
Hollywood, CA 90028

Vis Seeilite DR Y
SACRAMENTO A % ‘\\ ; s~y
SONEWRITERS X
$87,000 @' J$' 3
oAby ‘Q? S
/a Can fewei (x ﬁ_r %

| Jerecler Precdlucer =
(916) 363-4352 . 3

EARN MONEY WITH your poems and songs.
We urgently need vour songs and poems. Send for
free available information. Columbine Records,
6430 Sunset Blvd., Studio T9. Hollywood, CA
KHI28.

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

(213) 979-8545
(212) 308-2300
X 100% custom pressings
* full in-house processing (plating)
X label printing on premises
* we can supply sleeves/jackets
* packaging/shipping/fulfillments
It's PRC...
The pressing plant of the 80's

FREE
(Advice)
MAKE YOUR

CLASSIFIED
AD PAY!!

How? By running it consist-
ently and by making sure
your ad is in position when
that prospect is ready to BU'Y.

The most effective classified
ad campaigns are those that
call for ads being repeated
and measurement taken after
& to 8 weeks. Keep in close
contact with me (Jeff) at Bill-
board.
Call
(B0O) 223-7524
or
(212) 764-7388
[*ll make sure your advertise-
ment is in the RIGHT POSI-
TION formaximum exposure.

BUTTONS

The best RUDE. ROCK and NEW

MUSIC  accessories  available
aywhere trom  Canadz  and
Britam

We pay all US Customs
charges and now ship
UP.S dally to the US A

Send for free samples and
catalogue to

NAUGHTY BITS
Musle Promotion & Merchaed|sing
PO, Bow 157, Statlon "B
Toromio, Onlario. Canads MST 273

i buttens, buttons, BUTTONS! s = o |
Send ‘or a Butlon Master sampler pax to see all the newes! of
our 60.000 designs' Custom orders from *« 10 3 for youvl
prario needs as low as 5¢ with 5 day delivery and ne plate or
lexm color bogus charges’ Stop dealing with migdlemen and l
pocket the extia dolldrs from dealing with the warld s argest
vt ot heensed and no«elty pins wath full return and evml
priviieges'
Send for our B2 catalog NOW! ! ] l
Button Master, PO Box 129 Bridgeporl PA 19405
1-(800) 523-1197-{national] 1t you dont have a crone o[l
1-(215) 277-1966-{PA) rectory lIsting or business card
—dont waste your hme !

"These builons blow out the door...”

‘When your customers are barad with the sama old
C % s 1r_'r_|r|||:-:3'|:,-ha~'
F.PHEMER'I 5 butsans & pine i
By e wylgar! They

i . The illusirated ordar farm & free. Sois
e colorlul courter display bo
{415) 552-4199

P.0. BOX 723 5F., CA 8410

CHART RECORD
SERVICES

THE FASTEST. MOST DEPENDABLE
SERVICE IN THE WORLD

Atin: INTERNATIONAL RAOI0 STATIONS. OISCOTHEQUES
and PRIVATE COLLECTORS.
Subscribe to our AUTOMATIC AIRMAIL SERVICE for 45's.
LP's. and Cassettes from all the charts.

Special Orders Welcome

AIRDISC USA

P.O. Box 835, Amityville, N.Y. 11701

DISTRIBUTING SERVICES

PICK YOUR OWN
SPECIALS!

WANT TO BE ABLE TO PICK
YOUR OWN SPECIALS ON
$8.98 LISTS ALBUMS AND
TAPES.
Call:
1-800-428-3272

U.E.S.DISTRIBUTING
2722 Rand Road
Indianapolis, IN 46241

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Selection—Best Service—Best Fill
MAXELL - TDK - DISCWASHER - SONY
- MEMOREX - FUJI - ASTROCADE - SHURE
« AMARAY - SCOTCH - SAVOY - RECOTON
- EVEREADY - AUDIO TECHNICA - DYNA-

SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many, many
more!

SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
QOept. A.. 1035 Louis Or.. Warminsler. PA 18974
DEALERS ONLY (215 441-8800
TOLL FREE ORDERING: (800) 523-2472

COMEDY MATERIAL

DEEJAY SPECIALS! MONTHLY gagletter!
Individualized Service! We have it all. FREE in-
formation package. PETER PATTER. P.O. Box
102-B. Pinedale. CA 43650,

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Annacost. =6-B, Los Angeles. CA 90025,
12130 479-1767.

NOT (()'\“ DY: CUl RRP NT artist I)ms dall\
calendar. much more for weekly pros! Wnie on
letterhead for tree issue: Galaxy, Box 20083-A.
Long Reach. CA 90801,

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

KEY to
)églslgette Secunt_y!

Model CS-1000 Cassette Sentry aliows the

display of cassettes in your 8-track hand

hole display

Model CS-2000 Cassette Seatry allows

open display for self service apphcation.

Available in 127 or 8 9/16" lengths.

1. Moldes wilh tough durable ABS plashic
Re useabie many hmes

2. Units wre oDened at Checkou! with d specdl key

3. Smpe to wse fronomcar and sowves
pre recorged cassette displday  probiers

4 Customers have myre freegom 1o Snop
This generates additional sales

5 All necessary intormation s exposed while

cassette 1s secured n the Sentry Graphics

dibum title and MUSIC progidm

CS 1000

CS 2000
Pdl Pend ng

Manufactured by

C & D SPECIAL PRODUCTS

Cherokee Trace Industnal Park
309 Sequoya Drive
Hopkinsville, Kentucky 42240
Phone (502)885-8088

PROFESSIONAL
., BLANK TAPE

©r @TDIK  MBASF

<+ MEMOREX

Custom Cut 8 Track and cassettes.
90 difterent lengths in one minute in-

crements. Prices start at .85.
- 8-T & Cass. Duplicators
- Low cost Shnink Wrappers
- Tape Players & Recorders
- Recording Supples

CALL TOLL FREE
1 (800) 237-2252
In Florida call collect (813) 778-4442
BAZZY ELECTRONICS CORP.
3018 Avenue ''C" Molmes Beach, Florida 33510
Master Card & Visa Welcome

LOW COST CASSETTES
High-Speed Duplication
Std C-10, C-20, C-60 and C-90 high grade
cassettes with or without box. Able to
supply any olher length at competitive
prices High speed duplication available

at lowest prices. Fast Turnaround.
(415) 962-0220
Mt. View, CA 94043

RECORTEC, INC.
475 Ellis St.

www.americanradiohistorv.com

WHY PAY MORE ?
casselte sgtrk blanks, am tape

1-45 any amount cass..61 arrk .84
46-60 any amount .9,
61-80 any amount - .75 --1.01
81-90 any amount - .85 - 110

CASSETTE & 8TRK DUPLICATORS, CUSTOM
DUPLICATION, SHRINK WRAP & LABEL ADD?5¢

TRACKMASTER’INC
1310 South Dixie Hwy. West

Pompano Beach Fla.33060

Tel: (305) 943-2334

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK

Direct from manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—Ampex bulk and
reel master tape from %' to 2"'.
Cassette duphcation available
brochure.
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

DANCE NEWSLETTERS

THE WORLD'S BEST dance music on LP’s. 45s.
and tapes. Free price list. Telemark Dance Rec-
ords. Box 55. McLean, VA 22101,

Call for
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THEATRE REVIEW

‘Little Shop Of Horrors’
Is Delightful And Offbeat

NEW YORK-—*Little Shop Of
Horrors,” the new musical comedy
now at the off-Broadway Orpheum
Theatre. is a delightful and offbeat
show that delivers a delicious blend
of music, comedy, romance and hor-
ror.

Behind this little gem, which first
surfaced as a Roger Corman film in
1960, is record company executive
David Geffen. who is fast becoming
one of the most active producers on
the Broadway/off-Broadway theat-
rical circuit.

The show. revolves around a timid
dolt of a florist’s assistant and his
unwitting but increasingly bizarre
pact with a man-eating plant in the
genre of a Venus Flytrap.

The show is highlighted by some
catchy rock'n’roll music with a 1950s
beat, some excellent singing voices
by a trio of singers in the mold of the
Supremes. and a singing. dancing
plant that waxes fat on human
blood.

There are 15 toe-tapping, finger-

HELP WANTED

SALES MANAGER
BUYER

For established rack jobbers dis-
tributor located in Southeast.
Must be experienced and knowl-
edgable in all facets of rack job-
bing operations.

Send resume with salary re-
quirements to:

BOX 7481

Billboard, 1515 Broadway
New York, NY 10036

INTERNATIONAL
PROMOTER

Seeking calibre contemporary acts, variety

dance groups, and showy rock groups to

tour Japan and Australia. Send photos.

promo, cassette and availabilities to:
Azure McCall

PARADISE PRODUCTIONS
P.0. Box 1024, St. Charles, IL 60174

SALES/MANAGEMENT POSITIONS avail-
able for highly motivated, knowledgable and ex-
perienced people to help expand our import distri-
bution operation into new areas. Dutch East
India Trading, Box J, Island Park, NY 11558.

USED FM TRANSMITTER(S}) for local station
in Holland. Please write to: GELUIDSSTUDIO,
P.0O. Box 59, 3000 AB Rotterdam, The Nether-
lands or call direct 01131-10-765804.

BUSINESS OPPORTUNITY

INVESTORS—WE SEEK supplemental financ-
ing to complete development of a unique, highly-
marketable concept for audio recording & repro-
duction. Digital systems aren’t affordable yet. ...
Ours is! Curiosity aroused? Let’s do business.
Write: Box 7483, Billboard Publ, Inc., 1515
Broadway, NY, NY 10036.

GOLDEN OLDIES

NEW GIANT OLDIES catalog. Send $1.00 now
for completely updated version. Thousands of
hard-to-get titles. Fast service. Credit Cards wel-
come. (616) 349-9413. The Gold Vault, Box 202,
Oshtemo, M1 49077.

COLLECTORS! GIANT SELECTION of 45s—
Beatles, Stones, Presley, Wonder. Catalog $1.50.

Mitchell Bleier, 62-95 Saunders Street, Rego
Park, NY 11374.

DEADLINES

FOR
FUTURE ISSUES
SEPT. 25th ISSUE—SEPT. 13th

OCT. 2nd ISSUE—SEPT. 20th

OCT. 9th ISSUE—SEPT. 2Tth
OCT. 16th ISSUE—OCT 4th
OCT. 23rd ISSUE—-OCT. 11th
OCT. 30th ISSUE—OCT. 18th

NOV. 6th ISSUE—OCT. 25th

snapping numbers by Alan Menken
in this stylish little production, and
although no official commitment
has come from Geffen. it seems inev-
itable that his record label will rec-
ognize the commercial potential of
the music and release an original
cast album.

Considering the limitations of the
Orpheum stage., Howard Ashman.
who has also supplied book and lyr-
ics, has skillfully directed the show.

Robert Billig, whose credits in-
volve “Barnum” and “The Best
Little Whorehouse In Texas.” has
provided snappy musical direction.
supervision and vocal arrangements.
Robby Merkin. who also plays elec-
tronic keyboards in the band, has
done the orchestrations.

The centerpiece of this charming
production is the plant. named Au-
drey Il after the woman the assistant
florist (played convincingly by Lee
Wilkof) loves. Manipulated by Mar-
tin Robinson. and supplied with a
deep. rich voice by Ron Taylor, it
lights up the stage, and helps make
every moment of this off-Broadway
surprise a joy to behold.

RADCLIFFE JOE

General News

® Continued from page 11

soul, jazz. blues, black comedy,”
says Chess. "It has been re-dressed—
the same material, but repackaged
and repriced for the '80s. There
seems (o be a heavy market now for
people who want that kind of thing.

“We're trying for a new au-
dience.” Chess continues, adding, as
an example, “Present-day black kids
don’t buy Muddy Waters records—
white kids do. the college audience.
But now, middle-class blacks may be
ready to appreciate that part of their
history.”

* kK

Elektra recording artists Shoes.
the Midwest’'s most captivating
bootstraps-success story, are gearing
up to tour in the wake of the release
of their third LP, “Boomerang.”

Based in Zion, lllinots, the plucky
pop quartet (often called “Zion’s
Fab Four™) had garnered a major
recording contract in 1977 without
ever having played more than a
handful of live dates. A self-pro-
duced, pressed, and promoted al-
bum, the critically-lauded *Black
Vinyl Shoes.” was directly respon-
sible for their signing.

They'd proven they could do it

NEO Records, formed by Peter
Hay, for new music acts. First artist
signed is lan North. Hay most
recently was general manager of
Polish Records. Address: The Town
House, 141 E. 63rd St., New York.
N.Y. 10021; (212) 308-1128 or (800)
847-4237.

* k *

Rock Smooth Productions,
formed by artist/producer Jonny
Sandwich. First act signed is rock
group Threshold. Address: Rock &
Roll Headquarters. 12801 Landale
St.. Studio City. Calif. 91608: (213)
762-4715.

* Kk K*

IPS Entertainments Ltd., formed
by Stephen Israel and Stephen
Pritchitt. for music management,
publishing, production and career
development. The firm is associated
with Studio 37. an audio-video facil-
ity. First artists signed are Armband,
L. Shankar and Motivation. Ad-
dress: 222 W. 37th St. New York,
N.Y. 10018: (212) 947-2437.

* ok ok

Public Enterprises, a record label
formed by group Public Image Ltd.
First single and LP by PIL on new
label is slated for a September re-
lease. Address: 5 Crosby St.. New
York. N.Y. 10013; (212) 431-1600.

* kK

Jane Brinton Promotion and Mar-
keting, formed by Brinton for the
promotion. marketing and consult-
ancy for all forms of dance music.
Brinton most recently was vice presi-
dent and general manager of Pavil-
lion Records. Other principals in-
clude Joe Giaco. formerly with
WBLS New York and Columbia
Records. First projects include con-
sulting and club promotion for Epic
releases by Barry White. Eddy
Grant, the Clash and Luther Van-
dross. Address: 333 E. 55th St., New
York, N.Y. 10022; (212) 308-5824.

* Kx *
Mike Sigman Enterprises, formed

by Mike Sigman. for public rela-
tions, consulting and editorial serv-

___New Companies |

ices such as speechwriting and pre-
paring in-house publications.
Sigman was the editor-in-chief of
Record World Magazine. Address:
14 Horatio St.. #6H. New York,
N.Y. 10014; (212) 929-5155.

L S 4

Apple Pye Records, formed by
president Charles Manna for rock.
jazz and Latin acts. First release is a
three-selection EP by Tony Frye.
Manna is the former manager of
New York band Heaven and has
worked with Ron Carter. Tito
Puente, Tim Rose and Pete Town-
shend. Address: 128 Colonial Park-
way. Suite 4H N.. Yonkers, N.Y.
10710: (914) 337-4462.

* kK

Wide Object Entertainment Corp.,
formed by David Bluestone and
Lawrence Steinberg. The firm has a
record label (Recordworks): a man-
agement company (Good Canadian
Management); and a publishing di-
vision (For Now And For Then Mu-
sic). Address: 376 George St.. To-
ronto, Ontario: (416) 968-2222.

* K K

East Side, formed by Robert
Simonds. for importing and dis-
tributing high quality Japanese
pressings. Simonds is a former im-
port buyer for Schoolkids Records.
Address: P.O. Box 2979. Ann Arbor,
Mich. 48106.

LI

Stark, Mogel and Yearwood,
formed by Wayne Mogel, Barry
Yearwood and Roger Stark. for
management. Address: 270 Park
Ave.. Penthouse 2C, New York,
NY.

* K K

Hurricane Productions, a man-
agement, booking and record pro-
duction company, has opened a new
department specializing in music
festivals. The division is headed by
Jim LeBlanc in Boston and Robert
Gibson in New York. Address: 319
W. 48th St.. New York. N.Y. 10036;
(212) 307-0439 or (617) 894-4267.

www.americanradiohistorv.com

all: nevertheless, Shoes™ first two
Elektra waxings involved outside
producers, including Fleetwood
Mac’s helmsman Richard Dashut.

This time around, however, they
convinced Elektra brass to let them
do it themselves once again, employ-
ing only Chicago Recording Com-
pany’s Hank Neuberger as engineer
and “referee.”

The results, according to Shoes’
lead guitarist/vocalist Jeff Murphy.
“make us proud.

“It feels even better, standing
back and listening to it, than it did
when we recorded it.” says Murphy
happily. adding. “This is the first
record on which people have ac-
tually commented on the produc-
tion.”

The members of Shoes (Jeff.
brother John Murphy on bass and

Heartland Beat

vocals, guitarist/vocalist Gary
Klebe and drummer Skip Meyer)
plan to do several local dates before
trying to coordinate appearances in
MTV markets, which have given
Shoes considerable exposure.

Jeff Murphy acknowledges that
“Boomerang”. like previous Shoes
LPs, have been slow in taking off,
and realizes that this is not the most
sanguine time in the record indus-
try’s history to be trying to make a
splash. So far. says Murphy, they've
even had to make due without ben-
efit of “Boomerang™ posters, cut-
outs. and the usual paraphernalia.

But in the classic do-it-yourself
Shoes spirit. their fan club is taking
up the slack with buttons, notepads.
and lyric sheets, available to mem-
bers. It costs us a fortune.” Jeff
sighs, “but the fans are worth it.”

NO SOUNDTRACK, BUT. ..

Pink Floyd’s Next Album
Will Have ‘Wall’ Tie-In

® Continued from page 11

O'Rourke was ultimately able to
bank the distribution deals, with
MGM/UA for the U.S. and Canada
and with its international arm, CIC,
for the rest of the world except Ger-
many. where there's a separate deal
with Nue Constantin.

O’Rourke says a home video ver-
sion of “The Wall” won’t be avail-
able for nine months. Gilmour. for
one, isn’t at all sure the project will
translate to the small screen. “Films
that rely on acting and storyline
readily lend themselves to the tv
screen.” he says, “but the sheer scale
of a film like this doesn’t usually
come across. Miniaturizing it makes
it lose much of its impact.”

O'Rourke says the Pink Floyd or-
ganization is sending technicians to
inspect the sound systems in all
larger U.S. theatres booking the
film. It will initially play in 53

theatres equipped for 70 millimeter
prints and six-track Dolby stereo
sound. At the beginning of October,
it’s set to open in 200 35-millimeter,
four-track theatres.

Gilmour says the songs—mostly
by Roger Waters, with some partici-
pation by Gilmour and Bob Ezrin—
were written with an ultimate film
treatment in mind. He adds that the
film differs from the record and
stage treatments in that it's more
specific. “It’s more personal and au-
tobiographical for Roger, which 1
suppose by necessity is going to
make not quite so much of it as rele-
vant to so many people.”

“The Wall” was Billboard’s No. |
album of the year for 1980 and was
nominated for the Grammy for al-
bum of the year; the stage show was
reportedly seen by 500,000 people in
20 presentations in the U.S., UK.
and Germany.

New Retail Invite From Musexpo

NEW YORK-Ten thousand
recording and video retailers in most
of the Southeastern and North-
eastern regions of the U.S. are re-
ceiving an expanded free registra-
tion invitation from Musexpo '82
and Videxpo '82. to be held con-
currently Sept. 30-Oct. 4 in Bal Har-
bour, Miami Beach.

The program provides retailers
with free registration privileges to at-

tend exhibit areas in the Sheraton
Bal Harbour Hotel. A nominal one-

o

o

— #"I

NEW ORBIT—Bill Medley, center, formerly a member of the Righteous Broth-

time administrative fee of $25 per
person will be charged in the case of
those retailers wishing to attend the
welcoming cocktail reception, semi-
nars, galas and other activities. Re-
tailers will also be provided with the
special hotel convention rates
through the Musexpo Hotel Reser-
vation Bureau.

Retailers wishing to attend both
events should contact Musexpo at
1414 Ave. of the Americas, New
York. N.Y. 10019 or telephone (212)
489-9245.

ers, finalizes details for the release of *‘Right Here And Now,” the title cut of
his debut Planet album. Flanking Medley are manager Judi Barlowe Fields
and Planet president Richard Perry.
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Venues

Billboard photo by Garth Francis, courtesy of Indiana Daily Student
ELO SOLD—The Electric Light Orchestra, with opening act Hall & Oates,
played for the third biggest crowd of their fall 1982 tour at Indiana University,
Bloomington, selling 14,000 seats of the school’s 17,500-seat Assembly Hall.
IU and other Midwestern/Northern colleges are working with Sunshine Pro-
motions of Indianapolis to route rock acts to the schools during area tours.

Universities Join In
Block Booking Plan

® Continued from puge 6

middle agent between concert com-
mittees and agencies, depending on
the arrangement needed. Some ini-
tial bookings already confirmed are
for Chick Corea to play the Univ. of
Miami and Indiana Univ., and Elvis
Costello at Purdue, Indiana Univ.
and the Univ. of lllinois.

All three Indiana schools in the
“network,” as it's being promoted,
are pushing to get John Cougar in
concert.

“In the Midwest, we've been lucky
in the past to get an act to just play
one school in a state,” explains
Micke Deckert, concerts director for
the Indiana Univ. Union Board. “By
grouping all the schools interested in
an act into a package offer, and set-
ting up routes between them, we can
make the whole Midwestern college
market more appealing.”

Agents and acts can decide on
dates among the schools bargaining
for a particular show and then work
with Sunshine to develop the best
timing and routing.

All the schools are surveying stu-
dents on campus and the public in
each city with questionnaires dis-
tributed at record retail outlets and
on-campus locations. Deckert says
the survey is based on one Indiana
Univ. has used for three years to de-
termine which acts are popular, and
which venues are most favored, and
to set acceptable price ranges.

“The survey will settle a lot of
questions that different schools have

Unsurpassed in Quality

EACH IN
1000 LOTS

MOUNTED 20430" 307X40*
ENLARGEMENTS %2500 S40

RT

’. a
ersr

Photoaraphers
—I_[l_-

about different acts,” he says. When
the results are tallied in October, the
various concert committees—and
Sunshine Promotions—can use the
findings to attract popular acts.
Another plan in the offing is a
combined show featuring such new
music groups as the Human League,
Soft Cell, the Stray Cats and the Mo-
tels. No single group of this sort
would succeed at most of the col-
leges, according to Deckert, but a
heavily promoted one-evening en-
tertainment package could profit.
Steve Cohen, advertising and pro-
motions manager for Sunshine,
hopes to lure some of the acts into as
many as eight or 10 dates, including

private venues, for ticket prices of

about $5. Deckert says 1,000 tickets
sold in the Indiana Univ. Audito-
rium would constitute a break-even
show.

The prices and riders of some ma-
jor acts will eliminate some schools
from some network bargains, Deck-
ert points out, and other aspects
unique to different schools may
need negotialing at times.

For instance, the Univ. of Illinois
uses a 104 decibel limit in their
1.800-seat theater because its struc-
ture magnifies sound to dangerous
levels. Some of the universities give
discounts to students, often leading
lo accounting wrangles and unpre-
dictable numbers of discount buy-
ers. And Indiana Univ.’s Union
Board competes with the school’s
student government on concerts, an
issue in which “both pride and reve-
nue are involved.” Deckert says, al-
though he says the Union Board has
been the most successful in recent
years, offering more concerts than
the other body.

NEW AND ESTABLISHED ACTS BEING BOOKED

Fair Circuits Still Going Strong

By CARTER MOODY

NASHVILLE-The nation’s fair
circuit continues to provide sus-
tenance for established country acts
and an effective proving ground for
new acts fresh off the club routes.

Performers popular at fairs, but
without major recording successes,
include Bonnie Nelson, Wendy Hol-
combe, Tammy Cline and Kay Aus-
tin. They are booked by some of the
largest fairs as family-oriented en-
tertainment available for a few hun-
dred dollars a day, without cumber-
some riders. Booking agencies use
fairs to train and expose artists be-
fore crowds and accrue income
whether they are on record labels or
not.

Similarly, fair-goers remain a re-
ceplive public for artists formerly on
top in the record business who may
be withstanding career setbacks or
lowered record sales. Scores of fair
dates are booked each year for
Jeannie C. Riley. Jim Ed Brown, Bill
Anderson, Tom T. Hall and Sonny
James.

Many successful acts frequent the
fair routes, including Eddie Rabbitt,
Barbara Mandrell, Willie Nelson
and the Statler Brothers. But several
booking and fair executives feel the
fair crowds are less interested in star
entertainment, usually held in paid
grandstands, than in simple, profes-
sional family entertainment, nor-
mally included in the gate price and
set up on free stages on the grounds.

The Kentucky State Fair, held
Aug. 12-21, this year conducted a

casual survey of people on the
grounds, who could enter voting
booths to check off their preferences.
Those voting preferred exhibits two-
to-one over free entertainment, and
stars were eighth on the list of pref-
erences.

Julie Shaw. director of exhibi-
tions, says that even considering the
large number of children on the
grounds who flooded the voting ma-
chines, the figures mean something.
A comprehensive survey taken in
1981 showed similar results.

This year the fair set up a Pride of
Kentucky stage featuring various
acts native 1o the state. These un-
known artists were casily budgeted
with no riders, the average five-day
stint costing the fair $1.600-$2.000.

Fairs have provided a lucrative
start for singer Bonnie Nelson
through Buddy Lee Attractions. and
Steve Buchanan of the agency’s
Nashville office echoes others in
stating that fair audiences are inter-
ested in family-style entertainment.

(Continued on page 53)

Disco Brings A Touch Of
New York To Las Vegas

By IRA DAVID STERNBERG

LAS VEGAS—New York has
moved west with the opening this
month of The City, a disco featuring
a subway station decor, a New York
street, and even the Brooklyn
Bridge.

The City is the brainchild of
Frank Anobile, president of the Las
Vegas Record Service (DJ pool) and
a former disc jockey at the Brewery.
Anobile says he, along with partners
Chad E. Mooney, Steve Pisacano,
and Joe Morano, wanted to establish
a “hard-core night life dance club—
not a discotheque.™

“Alotof people came up 1o me (at
the Brewery) from the big cities—
Chicago, L.A., New York, Miami,
etc..” Anobile recalls. “They'd say,

Michigan’s Castle Reports
Good Year For Concerts

NEW YORK-—Despite the de-
pressed state of both the concert
business and the marketplace in
unemployment-wracked Michigan,
the outdoor Castle Farm Music
Theatre in Charlevoix “had a good
year,” says Susan Shea, spokes-
person for Charlevoix Productions,
which books the talent and runs the
15,000 capacity venue.

“I think we have been very lucky
with our bookings. Rick Springfield
and Aldo Nova have been good for
us. And we don’t try to overload: we
doeight to 10 shows during the sum-
mer. This year we did seven. And it
helps when we get acts that normally
don’t play in the area, as with the Po-
lice, when we had 14,000 people.”
she says.

Charlevoix is located in northern
Michigan, more than four hours’
drive from Detroit, but it is in a
heavy tourist area whose population

HALFTIME ROCK—Chrysalis’ Huey Lewis & the News perform at halftime
during a recent San Francisco 49ers exhibition game.

www.americanradiohistorv.com

swells from 200,000 to a million dur-
ing the summer. The Castle is lo-
cated near Lake Charlevoix.

The Castle, which looks like a
castle, was originally built by Albert
and Anna Loeb, heirs to the Sears &
Roebuck fortune, and was used as a
barn before being taken over by
Charlevoix Productions, which
leases the site. Charlevoix’s offices
are located in the Castle itself, while
the shows are held on a stage con-
structed in front of the structure.

Last year the ground in front of
the stage was landscaped to form a

“This place is nice, but they don’t
have the music they play in the city
and they don’t have the lights and
the big dance floors and the mirror
and the ncon.” ™

Anobile and his partners (all but
Mooney are from New York) nego-
tiated space available from a roller
rink utilizing 8500 square feet for the
disco.

The dance floor (35 feet by 35
feet) is surrounded by $9.000 worth
of mirrors and $13.000 worth of
lights including neon. track, mini-
strobes, rope light, helicopters,
sweep lights and three disco balls
with pin beams and police beacons.

The City’s facade features a 13
foot, neon skyscraper outline and a
black-and-white canopy. Near the
entrance 1o the club is a life-size sub-
way train replica that looks like it is
coming out of a tunnel, along with
authentic subway tiles and posters.
A metal staircase leads up to the
dance floor. A 90 foot street (featur-
ing the N.Y. skyline) passes by the
bar and tables for eating and drink-
ing. The “street™ ends at a video
room that offers video tapes of “The
Honeymooners™ and “The Twilight
Zone.”

Anobile originally planned to
play New York dance music and not
play “anything commercial.” But
since the club has opened, he has be-
come flexible, waiting for the busi-
ness 1o settle in to get an accurate
picture of his regular customers.

The City is open 24 hours a day.
and doesn’t charge admission on
weekends. Disc jockey Chuck Hass

natural amphitheatre, which handles the music, except for the
allowed for 3.228 reserved seats. morning and early evening: then it’s
(Continued on page 47) taped.
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Survey For Week Ending 9/18/82

The following are among the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of sellouts and

dates(s).

® DIANA ROSS—%$436,075, 36,364, $15 & $12.50. Jam Prods.. Rosemont
Horizon, Chicago, two sellouts, Sept. 4-5.

® REO SPEEDWAGON, KANSAS, JOAN JETT & THE BLACKHEARTS, SUVI-
VOR—$461,719, 34,133 (40,000 capacity), $17.50. $16.50 & $15. Contem-
porary Presentations/Mid-South Concerts, Liberty Bowl, Memphis, Sept. 4.

® POLICE, SANTANA—%$372,144, 24,583 (25,000), $16, Rock 'n Chair
Prods., Calif. State Fair Amphitheatre, Sacramento. Aug. 28.

e KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-
NIE SHORR—$256,840, 17,578, $15 & $12.50. C.K. Spurlock, Nassau Vet
erans Memorial Coliseum, Uniondale, N.Y., sellout, Aug. 21.

e CROSBY, STILLS & NASH—$222,623, 18,000, $13.50 & $12.50, Feyline
Presents, Red Rock Amphitheatre, Denver, two sellouts, Sept. 1-2.

e GAP BAND, ZAPP W/ROGER, WAR, GOODIE, SOUL SONIC FORCE—
$218,380, 18,467 (19,012), $12.75 & $11.75, W.G. Enterprises, Reunion
Arena, Dallas, Sept. 3.

e KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-
NIE SHORR—%$217,022, 14,921, $15 & $12.50. C.K. Spurlock, Hartford
Civic Center, sellout, Sept. 22.

e POLICE, HUEY LEWIS & THE NEWS—$213,793 (Canadian), 15,332
(16,811), $15 & $14. Perryscope Concerts, Pacific Nat'l Exhibition Coli
seum. Vancouver, B.C., Aug. 31.

® DIANA ROSS—$195,135, 13,200 (15,000), $15 & $12.50, Jam Prods., St.

Paul Civic Center, Sept. 2.

® SMOKEY ROBINSON, ASHFORD & SIMPSON, STEPHANIE MILLS, MAZE

W/FRANKIE BEVERLY, PEABO BRYSON—%$194,663, 15,529, $13.50 &
$12.50, Michael A. Rosenberg Presents/Georgie Woods, Spectrum, Phila
delphia, *'Budweiser Superfest,” sellout, Aug. 28.

e KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIE SHOOR—$194,317, 13,551, $15 & $12.50, C.K. Spurlock, Providence
(R.1.) Civic Center, sellout, Aug. 18. . '

e POLICE, HUEY LEWIS & THE NEWS—$186,525, 15,000, $12.50, John

Bauer Concerts, Seattle Center Coliseum, Seattle, sellout, Sept. 1.

e DIANA ROSS—$172,692, 12,296, $16.50 & $12.50, Jam Prods., MECCA

Arena, Milwaukee, sellout, Sept. 3.

® OLIVIA NEWTON-JOHN—$166,585, 11,504 (19,012), $15, $12.50 & $10.

Pace Concerts, Reunion Arena, Dallas, Sept. 2.

® SCORPIONS, IRON MAIDEN, GIRLSCHOOL—$149,857, 12,781, $11.75 &

$10.75, Avalon Attractions/Wolf-Rissmiller Concerts, Long Beach (Calif.)
Arena, sellout, Sept. 1.

e VAN HALEN, AFTER THE FIRE—$149,136, 14,906, $11 & $10, Albatross

Prods./Avalon Attractions, Seattle Center Coliseumn, Seattle. sellout, Sept.
2

L] H‘EART, JOHN COUGAR—$147,721, 17,600, $9.50 & $8.50, Sunshine Pro-

motions, Market Square Arena, Indianapolis, sellout, Sept. 3.

VAN HALEN, AFTER THE FIRE—$145,789, 11,748, $13.50, $12.50 &
$11.50, Avalon Attractions/Albatross Prods., Pacific Nat'| Exhibition Coli-
seum, Vancouver, B.C., sellout, Sept. 3.

® GRATEFUL DEAD—$139,807, 13,345 (15,000), $10.50, Bill Graham

Presents/John Bauer Concerts, Seattle Center Coliseum, Seattle, Aug. 29.

e VAN HALEN, AFTER THE FIRE—$136,275, 11,000, $12.50, Avalon Attrac-

tions/Albatross Prods., Portland (Ore.) Coliseumn, sellout, Sept. 1.

e DOOBIE BROTHERS—$133,225, 10,658 (19,012), $12.50, Beaver Prods.,

Reunion Arena, Dallas, Aug. 25.

e QUEEN, BILLY SQUIER—$131,843, 10,264 (18,000), $12, $11 & $10, Fey-

line Presents, McNichols Arena, Denver, Aug. 30.

® QUEEN, BILLY SQUIER—$128,929, 10,772 (11,000), $12 & $11, Contem:-

porary Presentations, Myriad Convention Center, Oklahoma City, Aug. 27.

e O'JAYS, CAMEO, ATLANTIC STARR, GRAND MASTER FLASH, ONE WAY—

$119,640, 11,820 (13,600), $11, $10 & $9. Al Haymon Presents/Tiger
Flower & Co., Checkerdome, St. Louis, Aug. 28.

e TED NUGENT, AXE—$118,837, 12,191, $11 & $10. Brass Ring Prods.,

Cobo Arena, Detroit, sellout, Sept. 3.

e DIANAROSS—$115,615, 7,007 (9,000), $16.50. Jam Prods., Metro Centre,

Rockford, Ill., Sept. 6.

e QUEEN, BILLY SQUIER—$113,928, 9,930 (12,000), $12.50 & $10, Avalon

Attractions/Albatross Prods., Seattle Center Coliseum, Sept. 3.

e QUEEN, BILLY SQUIER—$112,252, 10,285 (12,556), $11.25, Contempo-

rary Prods./New West Productions, Kemper Arena, Kansas City, Mo., Aug.
28

e REO SPEEDWAGON, SURVIVOR—$109,908, 10,041, $12 & $11, Sunshine

Promotions, Hulman Civic Center, Terre Haute, Ind., sellout, Sept. 6.

e DOOBIE BROTHERS—$107,617, 8,649 (15,477),$12.50& $11, Double Tee

Promotions/Albatross, Veterans Memorial Coliseum, Phoenix, Sept. 1.

e LOVERBOY, POINT BLANK—$106,651, 9,274 (11,773), $11.50, Beaver

Prods., Charleston (W. Va.) Civic Center, Aug. 20

e O'JAYS, CAMEO, ATLANTIC STARR, ONE WAY, GRAND MASTER FLASH,

TROUBLE FUNK—$99,663, 9,063 (13,000), $12, $11 & $10. Al Haymon
Presents/Tiger Flower & Co., Market Square Arena, Indianapolis, Aug. 29.

e CROSBY, STILLS & NASH—$99,350, 8,120 (9,420), $12.50, Contemporary

Prods./New West Presentations. Kemper Arena. Kansas City, Mo., Aug. 25.

e DOOBIE BROTHERS—$99,206, 8,513 (13,000), $12 50 & $11.50, Feyline

Presents/Martin Wolff Prods., Tinsley Coliseum. Albuquerque, N.M. Aug.
31.

e QUEEN, BILLY SQUIER—$81,438, 6,832 (12,110), $12 & $10, Double Tee

Promotions/Avalon Attractions/Albatross Prods.. Portland (Ore.) Coli-
seum, Sept. 2.

e VAN HALEN, AFTER THE FIRE—$69,615, 7,200, $10.75 & $9.75, Avalon

Attractions, Selland Arena, Fresno, Calif.. sellout, Sept. 5.

e TALKING HEADS, STEEL PULSE—$69,516, 7,754 (13,000), $12.50-%6.

Electric Factory Concerts, Mann Music Center, Philadelphia. Aug. 30.

® GO-GO'S, FLOCK OF SEAGULLS—$57,517, 5,372 (5,984), $11, $10 & $9,

in-house promotion/Jam Prods., Purdue Univ. Hall of Music, W. Lafayette,
Ind., Sept. 7.

e KENNY LOGGINS, AMERICA—$57,454, 5,934 (13,000), $12.50-$6, Electric

Factory Concerts. Mann Music Center, Philadelphia, Sept. 1.

Venues

Talent In Action

PETER TOSH
JIMMY CLIFF

Palladium, Los Angeles
Admission: 311, $12.50 day of show

Those who believe that all reggae sounds
alike should have been at the Hollywood Palla
dium Aug. 13. Jimmy Cliff, now on Columbia
Records, offered a jubilant one-hour, 40-minute
set that showed why reggae is such an intoxicat-
ing musical drink. In contrast, Tosh lumbered
through a 95 minute performance that show-
cased much of reggae’s deficiencies.

Though Cliff is often criticized for not being
“roots” enough, it is his mixture of r&b ele-
ments and reggae which makes Cliff stand
above the crowd. Cliff has the vocal and musical
range to sing and write “Many Rivers To Cross,”
one of the great ballads to come out of the
1970s. Yet he can surround this excursion into
mainstream r&b with something as volatile and
rhythmic as “Roots Radical,” “The Harder They
Come,” "“Give The People What They Want" or
“Peace Officer.” His third side features the less
radical but still island flavored “Love Is All
‘Wild World," “Special” or “Rub-A-Dub Part-
ner.” It is this variety in sound, along with a win-
ning stage demeanor and a crack seven-piece
band, that makes a Jimmy Cliff performance
special.

While the sound system was not at its best
during Cliff's 14 songs, it worsened for Tosh's
set. This was most unfortunate as Tosh's songs
lack the grace and variety which make Cliff's so
worthwhile. Even such classics as “Get Up,
Stand Up,” “Don't Look Back" and “Mystic
Man" were turned into numbing exercises, Tosh,
backed by a nine-piece band, has little stage
presence. As the performance crept on, the lis-
tener could legitimately wonder how the musi-
cians kept track of the songs as each one really
did sound like the one which came before it. The
capacity audience, hooked on the groove,
cheered Tosh's songs, though there appeared to
be more enthusiasm for Cliff's set. If Tosh

doesn't watch out, he will see his star eclipsed
by such hungrier, up-and-coming reggae outfits
as Black Uhuru and Steel Pulse. CARY DARLING

SHEENA EASTON

Meuadowbrook Music Festival
Rochester, Mich.
Tickers: $12.50

Sheena Easton may not be as experienced as
some of her peers on the pop circuit, but you'd
never know it. Her 20-song set was long on good
material and professional performance. Fog ma-
chines, ramps and fancy lights were accessories,
not crutches.

“Prisoner” kicked off the Aug. 18 concert.
followed by “The Other Side” and “Don't Send
Flowers" before taking off into uncharted terri-
tory.

Easton's new single, “Machinery," was re-
leased the day of the performance. “You've Had
Enough” and “Fooled Around And Fell In Love”
continued the strongly-paced set. "When He
Shines” did not suffer from the tinges of ennui
evident on “Modern Girl” and “Morning Train.
Duty songs aside, Easton and the band were
grooving.

“Madness,” the title track from Easton's lat-
est LP on EMI America, restored enthusiasm on-
stage. The audience never lost faith. “'Just An-
other Broken Heart" was arguably the best song
of the set, with great backup vocals in a doo-wop
vein. Covers of Kiki Dee's “Star,”" a Janis lan
tune and “Raised On Robbery" (with none of
the too-remote air of Jomi Mitchell’s original)
rocked out.

Outstanding guitar work sparked the excel-
lent band. The sound mix was on the dry side, a
perfect complement to Easton’s voice. Holly-
wood took over for the encore, “For Your Eyes
Only,” which could hardly be seen through the
fog and light show at the close of the 86-minute
set. CONSTANCE CRUMP

TOP QUALITY

8X10

4" PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10's
500 - $50.00 1000 - $72.00

COLOR PRINTS -
1000 - $342.00

SEND 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

iE PICTURES

1867 E. Florida St.
Springfield, MO 65803
(417) 869-9433 or 869-3456

GARY U.S. BONDS

Galactica 2000. Sacramenio
Admission: $10.25

Sacramento's Gatactica 2000 was built at the
tail end of two fads: disco and wrban renewal.
The massive club stands two decrepit blocks
from shiny downtown malls going noisily to seed
as a venue for independent bookers' (mostly
new wave) acts. The door personnel are
uniformly surly, the shows uniformly late, and
the drinks uniformly overpriced.

None of that mattered when Gary U.S. Bonds
took the stage on Aug. 18. Wearing his trade-
mark black shirt and loosened white tie, Bonds
opened with “Jole Blon" and set a steamroller
tempo that was interrupted only for perfectly
executed informal talks with the audience.

The touring band consisted of two guitars,
bass, keyboards, sax, drums, and a sign-lan-
guage interpreter. They uncannily duplicated
the sound Bonds achieves on his albums with
Bruce Springsteen's E Street Band. Wetting his
crushed gravel throat with cognac and honey,
the singer established an immediate rapport
with the crowd by dedicating his single, “Out Of
Work,”" to Ronald Reagan. He created the per-
sona of a blue collar hero, himself riding the rag-
ged edge of economic doom™ ‘This is my new
single. God, | hope this one sells.

His kind of professionalism is not often seen
in the rock'nroll firmament, whose leading
lights tend to be novas rather than enduring
stars. Gary U.S. Bonds has been on the road 200
nights a year for more years than half the acts in
the top 40 have been alive.

Bonds' set—65 minutes plus three encores-
included both his post-Springsteen songs
(“Dedication,” “This Little Girl,”" “Bring Her
Back,” “Daddy's Come Home") and his big hits
of 20 years ago ("'Dear Lady Twist,” “Quarter To
Three,” “New Orleans”"). He was in superb voice
and received a whistling, foot-stomping re-
sponse from the crowd of about 400.

ETHLIE ANN VARE
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Billboard photo by Chuck Pulin

CLASH SRO-—The Clash plays before a standing room only audience during a
three-date stint at the Dr Pepper Music Festival in New York.

Copyrighted and compiled by Amusement Business. a Billboard Publications. Inc. publi-
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120: Ancil Davis in New York at 212/
764-7314; or Hedy Weisbart in Los Angeles at 213/273-7040.
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Instaliations through authorized dealers worldwide include:
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Venues

New Disco To Open On Manhattan’s West Side

NEW YORK-The Upper West
Side of Manhattan will have a posh
new discotheque/live music venue
with the opening Friday (10) of
Broadway 96, located at 96th St: and
Broadway.
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Billboard .

Though co-owned by Latin music
promoter Ralph Mercado, the focus
of the club will not be just Latin mu-
sic. On Fridays and Saturdays there
will be live entertainment.

According to a spokesperson for

the club, it will cater to an over 21-
year-old crowd. Ticket prices may
vary, but they are expected to aver-
age about 312 per person. Capacity
of Broadway 96 is about 1,200 per-
sons.

Survey For Week Ending 9/18/82

Dance/DiscoTop 80.

& Copyright 1982, Billboard Publications, Inc No part of this publication may be reproduced
Stored in a retrieval system. or transmitted. in any torm or Dy any means. electronic. mechanical
photocopying. recording, or otherwise, without the pror wrtten permission of the publisher

WEEKS
WALKING DN SUNSHINE—Rocker's AT =1

Revenge—Streetwise (12 Inch) 2203 &

LOVE COME DOWN—Evelyn King—RCA (12 inch)
PD-13274

LDVE IS IN CONTROL—Donna Summer—Geffen
(12 inch) GEF 7-29982 (LP) GHS-2005

JUMP TO IT—Aretha Franklin—Arista
(12 inch) CT-718

SITUATION-Yaz—Sire
(12 inch) BSK 0-29950

DO YOU WANNA FUNK—Patrick Cowley Featuring
Sylvester—(Megatone) (12 Inch) MT 102

REDD HOTT—Sharon Redd—Prelude (LP-all cuts)
PRL 14106

FACE TO FACE-Gino Soccio—
RFC/Atlantic (LP all cuts)

DO IT TO THE MUSIC—Raw Silk—West End
(12 inch) WES 22148

COMBAT ROCK—The Clash—Epic
(LP) FE 37689

IT SHOULD HAVE BEEN YOU—Gwen Guthrie—Island
(12 inch) DMD 344

THE MESSAGE—Grand Master Flash—Sugar Hill
(12 inch) 584

MY HEART'S NOT IN IT—Brenda Jones—Wave
(12 inch) DL 1215

BABE, WE'RE GONNA LDVE TONITE—Lime—Prism
(12 inch) PDS 435

WHITE WEDDING-Bitly Idol—Chrysalis (12 inch)
ETC 5002

LOVE CASCADE/A WAY YOU'LL NEVER BE-Leisure
Process—Columbia (12 Inch) 44-02989

VACATION—The Go-Go's—I.RS.
(12 inch) SP-70031

ABRACADABRA—The Steve Miller Band—Capitol (LP)
ST-12216

GLORIA—Laura Branigan—Atlantic
(12 inch*) DMD 338

YDU SHOULD HEAR HDW SHE TALKS ABOUT YOU-
Melissa Manchester—Arista (LP Cut) AL 9574

DANCING IN HEAVEN (ORBITAL BEBDP)—Q-Feel—
Jive/Arista (12 inch) BJ 12004

LOVE'S COMIN’ AT YA—Melba Moore—EMI-America
(12 inch) 7803)

SKI CLUB DF GREAT BRITAIN—Haircut One
Hundred—Arista (12 inch)

IT'S PASSION—The System—Mirage (12 inch) DM-
4837

I'M SO HDT FOR YOU—Bobby 0—0 Records (12
inch) OR718

SO FINE—Howard Johnson—A&M (12 INCH) SP-
12048

DIRTY TALK—Klein & MBO—25 West
(12 inch)

SODNER OR LATER/DON'T STOP WHEN YOU'RE

HOT—Larry Graham—Warner Bros. (LP) WBS-50065

IN THE GROOVE-Tomorrow's Edition-
RFC/Atlantic (12 inch) DMD 309

DON'T GO-Yaz-Sire
(LP cut) 1.23737

TORCH/INSECURE ME-Soft Cell—Sire (12 inch) 1-
23694

BACKTRACK-Cerrone—Pavillion (12 inch) 429-
02961

| RAN-A Fiock Of Seagulls— Jive/Arista
(12 inch) JIVE T14

PLANET ROCK-Soul Sonic Force—Tommy Boy
(12 inch) TB-823

LET ME TICKLE YOUR FANCY—jermaine Jackson—
Motown (LP cut) 6017

LET'S ROCK OVER AND OVER—Feel—Sutra (12 inch)
SUD 008

DON'T GO WALKING OUT THAT DOOR—Richard Jon
Smith—Jive/Arista (12 inch) VJ 1200

HUNGRY LIKE A WOLF—Duran Duran—Capitol
(LP cut) 12211

UNDER THE BOARDWALK—The Tom Tom Club—Sire
(12 inch) 0-29930

WHO CAN IT BE NOW—Men At Work—Columbia
(LP cut) ARC 37978

THE LOOK OF LOVE—-ABC§Mercury (LP Cut)
SRM-1-4059
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| LET ME FEEL YOUR HEARTBEAT—Glass—West End

I LOVE A MAN IN A UNIFORM—Gang Of Four—
Warner Bros. (LP) WB1-23683

CAN'T BELIEVE—Nancy Martin—RFC/Atlantic (12
inch) DMD 362

INSIDE DUT—0dyssey—RCA (12 inch)
PD-13218

YDU DROPPED A BOMB ON ME—The Gap Band—
Total Experience (LP cut) TE-1-3001

RESPECT—Zinga Washington—My Disc (12 inch)
479-03139)

CHEggsI)NG YOU DUT-Aurra—Salsoul (12 inch) SG

DD WHAT YOU WANNA DO-The Cage with Nona
Hendryx—Warner Bros. (12 inch*) 0-29969

DANCE DR DIE—Sweet Pea Atkinson—Island
(12 inch) 0-99997

IF YOU CDULD READ MY MIND—Columbus Circle—
Elektra 67893 (12 inch)

SECONDS-Salsoul Orchestra Featuring Loleatta
Holloway—Satsoul §9-376 (12 inch)

RADIO-Members—Arista
(12 inch) CP-720

YOU CAN'T HAVE YOUR CAKE—Brenda Taylor—West
End 22149 (12 inch)

(12 inch) 22145

KNOCK ME DUT—Gary's Gang—Radar RDR 12000
(12 inch)

YOU TDLD ME YOU'D GIVE ME SOME MORE-K.C.
And The Sunshine Band—Epic 49-03187 (12
inch)

LOVE ACTION-Human League—A&M (12 inch) SP
12049

STEPPIN’ OUT-Joe Jackson—A&M
(LP Cut) SP4906

REALLY SAYING SOMETHING—Bananarama—London
LLD 101 (12 inch)

MOVE ON/STREET PLAYER/MECHANIC—Fashion-
Arista (12 inch) MIN) CP-719

WRAP IT UP-Touche—Emergency (12 inch) EMDS
6529

THE CRACK—-The Cosmetics—I.R.S. (12 inch) SP
7096

DA DA DA YOU DON'T LDVE ME, | DON'T LOVE YOU

AHA AHA AHA-Trio—Mercury (12 inch) MDS 4019

DANCE FLOOR-Zapp—Warner Bros. (LP) WBL-
23583

SHE'S SO DEVINE-The Limit—Arista
(12 inch) CP 721

EYE OF THE TIGER—Nighthawk—RFC Quality (12
inch) QRFC 020

SHY BOY—Bananarama—London
(12 inch)

| MUST BE DREAMIN'-Wanda—Elektra
69998

CONNECTING FLIGHT—Romanelli-21
Records T-1-0-301

YOU GOTTA GET UP—Majik—Gold Coast
(12 inch)

RIGHT ON TARGET—Paul Parker—Megatone (12
inch) MT101

I'M A WONDERFUL THING BABY/I'M CORRUPT/

ANNIE I'M NOT YOUR DADDY-Kid Creole and The
Coconuts—Sire (LP) SRK 3681

YOU AND ME JUST GOT STARTED-Linda Taylor—
Prelude (12 inch) PRLD 629

TEMPTATION—New Order—Factory
(12 inch) Import

SHE CAN'T LOVE YOU—Chemise—Emergency (12
Inch) EMDS-6528

KEEP IN TOUCH (BODY TO BODY)—Shades 0f
Love—Venture (12 inch) VD-5021

DON'T TURN YOUR BACK ON LOVE—Freddie
James—Arista (12 inch) CP 716

DO | DO—Stevie Wonder—Tamla
(LP cut) 6002TL2

KEEP ON/YOU'RE THE ONE FOR ME-D. Train—
Prelude (LP) PRL 14105

X-RAY VISION—Moon Martin—
Capitol (LP) ST-12200

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide ciub survey of the most requested dance songs.

*non-commercial 12-inch

¥¢ Superstars are awarded to those products demonstrating the greatest audience response on 15 U.S. regional disco lists. (Prime Movers),
# Stars are awarded to other products demonstrating significant response.
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. DanceTrax

By BRIAN CHIN

Since most of the city (including myself) was running off to a holiday week-
end at this writing, the news is all in a jumble and its quite unclear what the
bigger hits of this week’s bunch are likely to be. Therefore, we’ll round up some
business news first and run down new product below.

Besides Nancy Martin’s “Can’t Believe,” now available in a tight, well-
edited version on Atlantic/RFC, several other notable imports are active and
likely to be released soon. I-Level’s “Give Me” (Virgin U.K.), one of(h¢ most
convincing street funk records out of England, has been signed by Epic and
should be out domesticaily within a week or two; New York radio was already
pounding it last week. .

Epic has also signed Virgin’s Culture Club, with release planned further in
the future: their last 12-inch import was a terrific Latin disco cop (“I'm Afraid
Of Me™) backed with a wild reggae-dub rap (“Murder Rap Trap”)—excellent.
Blancmange’s “Feel Me” (London U.K.) which has been available for a month
or so, started popping recently; it's one of the least cliched of the last few
months’ electro-rock-funk records, which puts it in a very small class: Poly-
Gram will release it shortly. (Though uncredited on the British edition, Ameri-
can John Luongo mixed.)

* * K

If anything, the biggest import activity in the last couple of weeks has
stemmed from the sudden appearance here of Eddy Grant’s much-sought-af-
ter “California Style,” a true calypso song, urbanized with great inventiveness
and ending on a throbbing break. Our source on Grant, however, insists that
the grey-labeled copies of that song and “Time Warp,” too, are bootlegs of the
blue-labeled Ice U.K. originals. All the more reason for some smart label to
sign up this talent and release his work properly.

Another case of almost-but-not-quite: Alicia Myers’ “I Fooled You This
Time” album (MCA) does not include the promised longer version of the lo-
cally huge summer hit, “I Want To Thank You,” but a short single version. We
liked two other left-field cuts on the album, both short: “Is It Really Real,”
which has an almost Philly offbeat, and a busy, soul-style “Gotta Get Away.”
but it’s easy to foresee the sales of this new album split on account of the long
version on the 1981 “Alicia™ album. That’s the end of that story, MCA tells us.
(At least one 12-inch bootleg was selling around New York City.)

* Kk K

New records: Michael Wycoff's “Diamond Real” (RCA 12-inch) is an even-
tempoed cut from his last album, remixed extensively by Tee Scott: like Scollfs
redoing of Booker T.s “Don’t Stop Your Love,” the cut gains great sonic
depth. Commercial copies are backed with a lengthy instrumental that should
have been on the promo 12-inch. Pee Wee Ford’s “Be My Girl” (Streetwise 12-
inch) has the jamming r&b ambience of the best Slave material, with a mean-
dering high vocal lead and a tough bass bottom.

* * *

For fans of the female voice: Freda Payne, whose “In Motion” (Sutra 12-
inch) is her first release in about three years, gets mellow production support
from Edmund Sylvers, and sounds relaxed and poised. . . . Karen Young’s “No
U Turn”/“Expressway To Your Heart” (Atlantic 12-inch) reprises a great
Philly oldie in electronic pop-funk style; it’s a much tighter, tenser followup to
the mid-charted “Deetour.” . . . Alfie Silas’ “A Puppet To You” (RCA 12-inch)
sports an extrovert vocal from Silas and a showy break midway into the cut:
again, the commercially available version includes an instrumental.

Michigan’s Castle Farm

® Continued from page 45
Shea says this year the venue will
add permanent rest rooms.

With Heart, Blue Oyster Cult,
Ozzy Osbourne and the Go-Go's
also appearing at the venue this
summer, it’s obvious that the book-
ing policy of the Castle is heavily
rock-oriented, though Shea says the

venue is also interested in other
types of acts.

“Basically we do concentrate on
rock, but we do try to be varied. We
had Chuck Mangione here and the
Oak Ridge Boys. But in general we
draw best with mainstream rock.
Our best shows have been with REO
and Bob Seger,” she says.

We have a complete selection of

all U.S. releases and all import

discorecords. We also export to

foreign countries.

Dance—Alaska

Come & Get Your Love (White Vinyl}—
Boystown Gang

Love Don'tHurt People — Sharon
Brown

Summer in The City—Tik & Tok

Hunt—ingrid

Sweet Little Woman—.Joe Cocker

Look Of Love—ABC

Move Your Body—Osibisa

L'Amour Toujours—Telex

Impi—impi

| Eat Cannibals—Toto Coelo

California Styie—Eddie Grant

Today—Talk Talk

Hoid Back The Rain (Remix)}—Duran
Duran

Nobody’s Fool—Haircut 100

Paleshelter—Tears for Fears

DISCO 12" —
U.S. & Imports

(WHOLESALE FOR STORES)
USA + Canada * England » Germany
Italy * France * Holiand

Some of our brand new releases are:

U.S. & Canadian 12"

Mora Dirty Tatk (Remix)—Klein & MBO

Knock Me Out—Gary's Gang

Give Me A Break b/w 007 Medley—
Virgin Vee/Freddie James

Da Da Da—Pierre Prepal

Come & Get Your Love (Remix)—Lime

Techno Talk—Overdrive

ComeLet's Have A Party—Susie Q

Leader of the Gang—Kryptonite

Da Da Da—Funk Machine

Popcorn—Popsicie

Pac Jam—Jonzun Crew

I'm SoHot for You—Bobby O

Can't Belleve—Nancy Martinez

My Heart's Not In It—Brenda Jones

DartadiLaDa ADa~Tanya

Love Is Just A Game—Judy B

Do YouWant ToFunk—P. Cowley
Sylvester

Ask Me—Carol Giani

Stoned Love—SweetBrand

Make My Feet Wanna Dance—Motion

Love’s Got A Hoid On Me—Kelly Marie

Mama Told Me—Fantastique

Girls Are Back In Town (Remix)—

You're Going to Love My Love—Carol Risque Give Me~| Level
Jiani Dirty Talk—Klein & MBO You Gotta Get It—Congress
Show Me The Way—Race Moody—ESG WOT—Captain Sensible

Abracadabra—Steve Mliler Call All Boys (Remix)—The Flirts

Native Love (Can. Mix)-—Divine

European import 12"

Come & Get These Memoaries—Cherl

IKnow There’s Something Going On-
Freda (tfrom ABBA)

HotlIn The City—Billy Ido}

Leave in Silence (Ext.)—Depeche
Mode

Feel Me--Blanc Mange

White & Black—Tafty

Don't Go—Yazoo

Jump Shout(Disconet Remix)—Lisa
Life Without You—Expansive
Drums On Fire—Gazuzu

import LP's
Imagination
Carol Jani

King of Castles (Remix)—Vera

Stand Me Up—Punkin Machine

Just Be Yourseif (Hot Trax Mix)—Nite
Life Uni

HotPlate 6

Follow the Brightest Star—Voyage

Clty of Night—Rational Youth

Passion (Remix)—Flirts

Call or write for our Social Fools—Airstrip 1 oAt aieixeD)
free store list of

availableimpprts. All |MPORT O DISC RECORDS
prders.?reshlpped 40 SOUTH MALL, PLAINVIEW. NY 11803
immediately UPS. (516) 694-4545 TELEX 4758158 IMPT-DISC
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FIRM IS RENAMED TOWNSWAY MUSIC

Publishing

Manilow Expanding Operations

LOS ANGELES—Barry Manilow
is seeking to legitimize his publish-
ing company, which has heretofore
served as an exclusive publisher for
his own compositions.

To this end, the company’s name
has been changed from Manilow
Music to Townsway Music; it has
acquired six songs by new outside
writers, and its administration has
shifted from Manilow’s manager
Miles Lourie to a full-time publish-
ing rep, Eric Borenstein.

Townsway Music is part of
Townsway Entertainment, a pro-
duction company newly formed by
Manilow. “Barry wants to bring ev-

HELPS MUSIC USERS

erything in house,” says Borenstein.
“The publishing company is the
starting-off point.”

The Townsway catalog includes
all of the compositions in Manilow
Music and the earlier Kamikaze
Music, which consists of tunes from
Manilow’s early days in New York.
Manilow’s first songs written
directly for Townsway are “Some
Kind Of Friend” and “Heaven,”
from his recently-issued EP, “Oh,
Julie!”

Borenstein says Townsway’s ini-
tial emphasis is on making deals for
individual songs rather than signing
the writers themselves. He adds that

U.K. Firm Specializes
In Synchronization Rights

LONDON—A new company,
aimed at helping music users to
negotiate synchronization rights for
films, commercials and video pro-
grams, has been created here by
Martin Couche, a synchronization
rights specialist who spent 11 years
with the Mechanical Copyright Pro-
tection Society.

The new company, the Music

Clearance Organisation, has grown
out of Couche’s former company,
Associated Music Services, which
came into being earlier this year.

Reason for the change, says
Couche, is his discovery early in the
life of AMS that the real need for
guidance on synchronization rights
negotiation lies with music users
rather than publishers and record
companies which are already well
served.

Working with Couche in the new
company are Chris Plumley and
Norman Gordon Pilkington, with
backgrounds in film production,
Mike Plumley, who has been in-
volved in the recording and publish-
ing areas; and Paul Rodrigues,
whose specialization area is publish-
ing and copyright.

The MCO plans to relieve produc-
ers and agencies of the job of nego-
tiating rights and to seek to keep fees
down to “reasonable levels.” Office
of the new company is at 9, Macklin
St., London, W.C.2.

a catalog acquisition is “not out of
the question,” but says the company
took a pass on a Chinnichap deal.

Borenstein has re-demoed some of
Manilow’s songs in foreign lan-
guages for the benefit of foreign sub-
publishers. In this regard, Boren-
stein says he’s drawing on his back-
ground as a product coordinator in
Arista’s international department.
For the past two years, he’s worked
directly for Manilow as an album
and tour production associate.

The Townsway catalog.includes a
lot of songs that Manilow wrote but
never included on his albums. Bor-
enstein says Manilow is making
demos of some of these tunes to as-
sist him in getting covers. Borenstein
has also re-demoed some of the
older tunes to make them sound
more contemporary.

Borenstein says that Manilow is
writing more with outside collabora-
tors, including Barry Mann &
Cynthia Weil (Weil and Tom Snow
wrote Manilow’s recent hit “Some-
where Down The Road”) and John
Bettis. Manilow is signed to BMI.

PAUL GREIN

MOST RECORDED AUSSIE SONG?

‘Matilda’ Notches 26 Covers

By GLENN A. BAKER

SYDNEY—With 56 known cover
versions, Eric Bogle’s “*And The
Band Played ‘Waltzing Matilda’”
has apparently captured the honor
of being the most recorded Austra-
lian popular song, eclipsing Harry
Vanda and. George Young’s “Love
Is In The Air,” which has been
waxed by more than 50 artists
worldwide.

Though now eight years old, this
poignant song, administered by Lar-
rikan Music, has only reached ac-
cepted standard status over the past
two years, aided by the Australian
movie “Gallipoli,” which didn’t ac-

George Fischoff Keys In
On Songwriting Success

By IRV LICHTMAN

NEW YORK-By his own ac-
counting, pianist/composer George
Fischoff has achieved Billboard
charting for all nine of his instru-
mental recordings over the past
eight years.

His ninth entry in the streak,
“Pretty Kitty,” culled from his first
album for the Moss Music Group,
has just emerged on the AC chart.

Although he has yet to fulfill his
wish that he have a No. | Hot 100
single, Fischoff claims that his in-
come from ASCAP and BMI as a
writer/publisher has grown to the
point that it alone “could have sup-
ported me for the past several
years.” A second wish for Fischoff is
to achieve a long-running Broadway
show. His first effort, “Georgy,”

based on the film “Georgy Girl,” -

with lyrics by Carole Bayer Sager,
had a short run in 1970. His latest
project is “Sayonara,” also based on
a film, with lyrics this time around
by Hy Gilbert. It’s due on Broadway
in the fall of 1983.

Fischoff’s instrumental record-
ings, fitted with such colorful titles
as “Georgia Porcupine,” *‘Piano
Dancing” and “The Piano Picker,”

have appeared on a number of la-
bels, including his own Lisa (named
after his daughter), Columbia. Her-
itage, United Artists, GNP, PIP,
Drive and now MMG.

“I'm waging a fight for the success
of tuneful piano music,” says
Fischoff, adding that he is his best
radio contact man on all his record-
ing projects.

Fischoff switched from being a
concert pianist to a pop composer in
the ’60s, later penning such hits as
©98.6” (Keith) and *“Lazy Day”
(Spanky & Our Gang). Other efforts
have been cut by Jay & the Ameri-
cans, Gene Pitney, Brian Hyland,
Jerry Vale, Perry Como, Vikki Carr,
and others. Recently, he’s had black
chart success with Dorothy Moore’s
*1-2-3-You-And-Me” and, in coun-
try, Jimmy Arthur Ordge’s “Stay
Away From Jim.”

In addition to his recording/com-
posing activities, Fischoff has per-
formed 300 college concerts in 22
states.

Fischoff is aware of the difficulty
in getting covers of his works in this
era of the artist/songwriter. And so,
he notes, “George Fischoff can’t
turn down a George Fischoff song.”

tually feature the song but focused
attention on its subject, the carnage
inflicted upon Australian “Diggers,”
or servicemen, in Eurasia during
World War L.

There have been foreign covers of
the song by Rod McKuen, Dono-
van, the Dubliners (on five different
albums), Makem and Clancy, June
Tabor, the Furie Brothers, Priscilla
Herdman, Alex Campbell, the Ro-
vers, Danny Doyle and. currently in
production in the U.K., Dame Vera
Lynn.

The most offbeat version by Brit-
ish punk outfit the Skids, reportedly
rendered the composer virtually
speechiess.

In Australia, major versions have
come from Slim Dusty, Doug Ash-
down, Robyn Archer, the Bush-
wackers, Pinchgut. Gene Fisk,
Johnny Ashcroft, and Bogle himself.

(Continued on page 60)
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CHAPPELL CHAP—Nashville songwriter Jan Crutchfield, center, reviews lyr-
ics for several new songs with his publisher, Henry Hurt, vice president/gen-
eral manager of Chappell’s Nashville division, and Cella Hili, Chappeii’s pro-
fessional manager. Crutchfield recently signed a copublishing agreement
' through Unichappell for his catalog.

This new column is designed to
highlight newly released music folios
of particular interest. Such informa-
tion should be sent to Irv Lichtman,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

Chappell Music, the first to try a
four-song “mini-folio” at $3.95, is
marketing, through its exclusive dis-
tributor Hal Leonard, a Human
League release containing their
A&M hit, “Don’t You Want Me,”
along with their new single. “Love
Action” and two album cuts, “*Sec-
onds” and “Things.” Hal Leonard is
also offering a book of vocal selec-
tions from “Cats,” the hit British
musical due here this fall. It’s got a
$14.95 list. Other newcomers from
the print firm include Paul
McCartney’s “Tug Of War” (38.95),
“Neil Diamond’s Greatest Hits Vol.
I1” (85.95) and Elton John’s “Jump
Up” (35.95). A mixed folio offering
is “The Best Of The Country Super
Stars,” a piano/vocal/guitar compi-
lation of 25 songs.

Carl Fischer Inc. offers piano ver-
sions of 30 rags, waltzes, two-steps
and marches in “Scott Joplin Rag-
time King” ($7.95).

From Columbia Pictures Publica-
tions, the firm has. through its recent
acquisition of Studio P/R, two
“Giants Of Jazz” folios, “The Jazz
Style Of Clifford Brown” ($9.95),

COMPOSERS OF FRENCH HIT ON TRIAL

 PrintOnPrint____

featuring transcribed solos and ex-
amples of improvisational devices
used by the legendary trumpeter,
and “The Jazz Style Of Fats Na-
varro” ($9.95), a similar concept in
tribute to another trumpet great. Co-
lumbia has also become the exclu-
sive distributor of “The Logical Ap-
proach Methods,” with six folios in
the first release, three volumes on
the snare drum (35.95), two on
rhythmic notation ($2.95) and one
on rock coordination ($5.95).

Perna To Lead
Austin Seminar

NASHVILLE—A two-day pub-
lishing seminar titled “Selling Your
Songs Without Selling Out” will be
conducted Sept. 19-20 in Austin.

Sessions on music industry busi-
ness and politics will be led by Rich-
ard Perna of Music Publishing Con-
sultants in Nashville. Perna handles
the music catalog of RCA’s Steve
Wariner and Leon Russell’s Teddy
Jack Music, and has worked with
Coal Miner’s Publishing and Oak
Ridge Boys Music.

Seminar participants will be eli-
gible to win five free hours of studio
time in Austin’s Ruff Cedar Studios.

For more information, contact
Perna at the Music Publishing Con-
sultants office in Nashville.

Court To Hear Plagiarism Case

By HENRY KAHN

PARIS—With more than three
million disk sales in France alone to
its credit. “Danse Des Canards” is
set to attract a different kind of pub-
licity when a French court even-
tually decides whether the credited
composers are guilty of plagiarism.

The case, set for hearing early next
year, is likely to be a confused issue,
for there is more than one composer
involved, and several adaptations of
the number are listed.

The original title, with Tony Ran-
dal the composer, was “Danse Des
Oiseaux,” but it was only after the
song was adapted by Belgian duo
Georges Delfosse and Gigi Lionel,
with consequent title change, that it
caught on with a mass public.

Then Jean Constantin, a veteran
of the French pop music world, and
Norbert Clanzberg, alleged the Bel-
gians had plagiarized the opening

bars, lifting them from their own
successful title “Mon Menage A
Moi.” Constantin and Clanzberg de-
manded that their publishers, Edi-
tions Musicale Muridian, take legal
action.

It’s estimated that there are at least
300 different versions of the number
worldwide.

In an effort to clear up the dispute
once and for all, a jury of music ex-
perts was set up by SABAM, the Bel-
gian copyright society, and they de-
cided the only “resemblance” was in
the first four notes.

Furthermore, the jury found that
these same notes could be heard in
“Der Ziguenerdaron,” by the

younger Johann Strauss, and in -

Wagner’s “Lohengrin,” as well as in
the contemporary song “Si Tu Ne
Me Laisse Pas,” written by Pierre
Delance and Gerard Lenorman, and
performed regularly by Lenorman.

But the plaintiffs persisted in their

allegations and took the matter
through to the pending court case
here.

The stakes are high, in that Con-
stantin and Clanzberg are claiming
total rights on disk and sheet music
sales. However, expert opinion
varies greatly in these issues, and the
general feeling in the music industry
here is that the real winners will turn
out to be the lawyers involved in a
long and complex hearing.

For The Record

Phil Kahl, executive vice presi-
dent of Big Seven Music Corp. and
director of Planetary Nom Music,
advises that Planetary Nom is a
wholly owned company in the UK.
and not a subsidiary of Campbell,
Connelly, as reported in Billboard,
Sept. 4. Campbell, Connelly does,
however, administer Planetary Nom
in the UK.
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EDITORIAL

An Improved Department | - {he Ao Convention

Gmpeialios's or around the world...

Two weeks ago, readers discovered a number of positive changes in ’
Billboard—all designed to serve its readers in a more meaningful and
incisive way. That remodeling continues this week as the Sound Busi-
ness section becomes Pro.Equipment & Services
Veteran readers of Billboard know that the magazine has had a long
standing commitment to both professional and consumer audio indus-
tries. That coverage has incorporated professional audio equipment
which serves recording studio, radio broadcast and sound reinforce-
cessories, again for pro and consumer use; and the realm of hi fi audio
components. specifically audiophile hardware and software. Stories
and features about recording studios also found a home in Sound Busi-
ness.
zine can proudly take credit for reporting first many of those related in-
dustries’ developments. The magazine’s early coverage of the new digi-
tal audio technology has made it an authority in that area, for example.
' And Billboard was the first trade or consumer magazine to “break™ the
Sony “Walkman™ story. That total commitment will continue.
Billboard feels, though, that the heart of its audio coverage lies in the
professional realm. Thus, this newly dubbed section will focus more in-
depth in those areas.
3 (including reviews), blank tape. accessories and such exciting new de-
velopments as the digital audio disk will continued to be covered—but
in more appropriate of the magazine's geography. Blank tape promo-
tions, for example. and accessories, which will continue to receive strong
weekly treatment, have a stronger retailing focus, while audiophile re- , )
views will find a new home adjacent to the regular LP review section.
Issues surrounding the Consumer Electronics Show will continue to ’
provide the best up-to-date reports on that industry. while other key
panded coverage.
Coverage of professional and consumer video hardware/software
will continue to be found weekly in the Video section.
Laura Foti is editor of the Pro Equipment & Services department, she
is based in New York.
the pro equipment and service markets, reserve ad space in
. / . .
Billboards AES issue.
AES Issue Date: October 23, 1982
Advertising closes for copy October 7

ment use: blank tape for pro. industrial and consumer applications: ac-
In fact. Billboard readers with sharp memories know that the maga-
Consumer audio—particularly audiophile hardware and software
consumer and pro audio events will continue to feature in depth. ex-
To reach studio managers, engineers, producers and duplicators in
We're worldwide. Call your Billboard sales representative:

East Coast/Midwest West Coast South

(212) 764-7356 (213) 859-5316 (615) 748-8145
Canada Australia/S.E. Asia France

(212) 764-7356 - Sydney 4362033 Paris 1-745-1441
Mexico/Latin America United Kingdom Spain

(905) 531-3907 London (01) 439-9411 Madrid 429-9812
Texas/Oklahoma Italy Japan

(213) 349-2171 Milan 28-29-158 Tokyo (03) 498-4641

Billboard.

Your weekly Pro Equipment Business connection
*AES October 23-27, Anaheim, CA
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FOCUS ON DESIGN INNOVATIONS

Altec Lansing Co.
Completes Seminars

ANAHEIM—The Altec Lansing
Co. has just completed a series of
two-day seminars in the U.S. and
Canada designed for its sound con-
tractors, theater sound dealers and
independent acoustical consultants.

Conducted by top Altec market-
ing and product development per-
sonnel. the seminars dealt with inno-
vations in sound system designs,
with special emphasis on loud-
speaker cluster design, loudspeaker
layout for distributed systems, and
architectural acoustics.

Original research carried out at
Altec formed the base for the semi-
nars. According to Bob Davis. vice
president of professional marketing
development for the company, the
workshops utilized a case study
method of instruction similar to
teaching styles employed in schools
of business and law.

He explains that Altec selected
sound system case studies that gave
seminar participants “hands on” ex
perience dealing with “real world”
acoustic design situations.

“Substantial technological assist-
ance was provided through the use
of Hewlett-Packard calculators with
card readers and peripheral print-
ers,” states Davis. Software was pro-
vided and programmed by Altec,
and participants were also invited to
supply their own HP-41C and 41CV
calculators.

The seminars were held in Irvine,
Calif.. Oklahoma City: Itasca. IIl..
Atlanta; Elizabeth, N.J.; Dorval,
Quebec: and Richmond, British Co-
lumbia.

In other Aliec news, the company

will debut a new line of speakers at
the upcoming AES show to be held
in Anaheim in October. Among the
products slated for introduction is a
new generation of the firm’s Manta-
ray constant directivity horn speak-
ers.

The four new products in the
Mantaray Il line include horns with
vertical/horizontal coverage pat-
terns. Mark Ureda, Altec engineer,
says that the new generation of
Mantaray speakers has allowed his
company “to significantly improve
the low frequency loading charac-
teristics of these horns, while main-
taining precise directivity control su-
perior to that found in radial and
exponention-type horn designs.”

Other products slated for intro-
duction this fall include a line of
midsize loudspeaker systems.
Among them are the Challenger |
and 2. The Challenger | is a two-way
system with an eight-inch low-tre-
quency driver: and the Challenger 2
which is also a two-way system, in-
corporates a 10-inch low frequency
driver “and a number of Altec engi-
neering advances.”

Both loudspeaker systems are
“closed-box” designs with specially
manufactured Polyamide soft dome
tweeters, and radial, ribbed-cone
low frequency drivers.

The soft domed tweeters are said
10 incorporate an overhanging voice
coil design similar to that of a low-
frequency speaker. This allows for
greater linear displacement with
much less distortion than conven-
tional designs, according to Altec
engineers.
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LOFT TESTER—The LofTech model TS-1 is a multi-purpose audio test set
which, according to its developers introduces a new concept in basic audio
alignment, calibration and testing. The unit, with a $249 price tag, incorpo-
rates an audio oscillator, a decibel meter and a frequency counter. A booklet
is provided to show the user how to utilize the various functions of the unit.

the light for success

coemar is europe’s leading manufacturer in lighting
and special effects for nightclubs, loungues,

hotel halls, theaters, arenas, studios, auditorium halls,
and every other place where entertainment is.

coemar INg. s. marcucc si

commerdial office: via vaina 1, 20122 milano, italy
telex: comint-i for coemar 330813

factory: via bonfiglio 2, 46042 castel goffredo (mn)

Pro Equipment & Services

New Console
Called Final
Digital Link

LONDON-—-Neve International
has developed a digital disk master-
ing console which, according to the
firm’s engineers, represents the final
component in the digital recording
chain.

The unit, model 9202 DDM, ac-
cepts and provides digital or analog
inputs and outputs, and can be used
with a conventional analog disk cut-
ting lathe, or as a tape-to-disk trans-
fer console for digital disks.

According to Tony Wrigglesworth
of Neve. the development of the unit
provides for digital signal processing
and digital quality control from the
studio to the final disk.

Wrigglesworth also states that ad-
vancements in digital technology al-
lows the new Neve disk mastering
console to be completely self-con-
tained with integral delay facility
and total memory capability.

He explains that full dynamic
range control and equalization can
be incorporated in each signal path,
and that these processors may be
switched either before or after the
delay circuit.

Many of the features found in
Neve’s new multichannel digital au-
dio consoles are incorporated into
the model 9202DDM, including
four-band equalizers with memo-
rized control settings, and auto-
mated motor driven faders.

The software provided includes
console self-testing facilities which
are said to check that all functions
are operating correctly on startup, or
when requested to by the operator.

The signal processing circuits are
all housed in one 19 inch rack
mounted cabinet, and a modular
system of building blocks enables
the control desk to be configured to
allow freedom of layout.

Meanwhile; this year’s inter-
national orders for Neve products
have topped the 32.1 million mark,
according to Wrigglesworth. Coun-
tries to which the firm’s wide range
of consoles have been shipped in-
clude Australia, Egypt, France,
Netherlands, Japan, Spain, Sweden,
and Syria.

EIA Issues Report
On Stereo TV Sound

WASHINGTON, D.C. — The
Electronics Industries Assn. (EIA)
has finally released its long-awaited
report on transmission standards for
multichannel television sound.

The report, by the EIA’s Multi-
channel Subcommittee, was com-
piled over a three-year period and
comes in two volumes. The docu-
ments contain essential information,
test data and studies and back-
ground information.

The ElA’s Japanese affiliate, the
Electronic Industries Assn. of Japan
(EIAJ), in association with the Ze-
nith Radio Corp. and Telesonic Sys-
tems, has already demonstrated sys-
tems that are said to be capable of
transmitting stereo, as well as a sepa-
rate audio program and an aux-
illiary service multiplexed on the au-
ral carrier.

Complimentary copies of the
EIA’s report are available to inter-
ested parties, and comments are en-
couraged on the relative merits of
the proposed systems. These com-
ments will be considered when mak-
ing the decision on which system
should be recommended for adop-
tion by the FCC.

WwWWWw.americanradiohistorv.com

JIVIN’ JOHNSONS—The Johnsons, named Best New Bluegrass Band of
1981, recently recorded two singles at RCA Studios in Nashville. Left to right
are David Johnson, Don Anderson, Melody Johnson and Jeff White.

Village Recorder Is
Used For Broadcasts

LOS ANGELES—The Village
Recorder studio based here is being
utilized for the production of a series
of live stereo satellite radio programs
by the Global Satellite Network,
also based here.

The production is the first of its
kind at the Village Recorder since
the facility expanded its operations
to include radio satellite broad-
casting, television audio post pro-
duction and motion picture scoring.

The first program in the 80-min-
ute series featured the Greg Kihn
Band broadcasting live from the Vil-
lage Recorder’s Studio B, before an
audience of more than 100 guests.

According to Joel Fein, studio
manager for the Village Recorder,
the Kihn show was heard by an esti-
mated four million listeners in 45
cities. Stations to which the broad-
cast was beamed included KLOS-
FM L./A.; WPLJ-FM New York;
WYSP-FM Philadelphia; WKLS-
FM Atlanta; WLUP-FM Chicago;
WRIF-FM Detroit; WZFW-FM
Dallas; KGB-FM San Diego; and
WAVA-FM Washington, D.C.

Fein explains that the Village
Recorder has had a pair of high au-
dio quality phone lines installed in
order to feed the satellite uplink
point at KUSC-FM, which in turn
feeds the stereo signal to the Westar
Four satellite. The satellite beams its
signal to FM stations across the
country.

Fein says that each time one of the
live stereo satellite radio programs is
done, the Village Recorder “will
turn its Studio B into a broadcast fa-
cility with everything done through
the control room console.” He adds

that the studio has also installed a
special “on air” monitoring system
to eavesdrop on what home listeners
are receiving. “In this way we can
make sure that they are getting the

highest quality stereo sound pos-
sible,” says Fein.

The Village Recorder’s expansion
into motion picture scoring is also
paying off. The studio has already
scored 20th Century-Fox’s “The En-
lity,” utilizing a synthesizer and a
30-piece string orchestra. Music for
the film was written by Charles
Bernstein, and recorded on a 24-
track console, as the musicians
viewed the action on a videotape
synchronized with a multitrack
recorder.

As part of the expansion into the
field of motion picture scoring, the
Village Recorder has installed Stu-
der and other synchronizers which
lock videotape and multitrack audio
machines together for scoring ses-
sions.

In additon to “The Entity,” the
Village Recorder has also scored
‘Looking To Get Out,” from Lori-
mar Films, and “Evilspeak” from
Coronet. The firm will also score
“King Of Comedy,” with Robert De-
Niro and Jerry Lewis, with music by
Robbie Robertson. Robertson
worked at the Village Recorder
when he was a member of the Band.

In the area of television audio post
production, the Village Recorder is
working with Canyon Recorders, a

video post production facility
headed by Ed Lever.
According to Fein, the Village

Recorder has leased its Studio C to
Canyon on a longterm basis to
handle sound recording for the
syndicated tv series “You Asked For
It,” produced by Jack Smith.

Fein says that tor tv audio post
production, his company has in-
stalled five high quality phone lines
that link the Village Recorder to
Editel, a post video facility located
in Hollywood. Editel assembles the
completed programs.

TEAC DECK—This Teac model V-2RX cassette deck is a top-of-the-line unit

originally shown at this year’s Summer CES Show. The unit incorporates both

Dolby and DBX noise reduction systems, and features a three-head design to
allow direct monitoring from the tape. It carries a price tag of $520.
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- Digital Seen As Audio’s Future

By ALAN PENCHANSKY
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CHICAGO—The "80s won’t be a
“groovy™ time for audio. Instead, la-
ser-read digital technology is taking
over from Edison’s mechanical
needle-in-track sound recording sys-
tem. By century’s end, the analog
phono disk and all other prere-
corded music formats will have re-
linquished their place to this groove-
less, noiseless computer-based pro-
cess.

Digital recording was introduced
in the recording studio 11 years ago
in Japan (by Denon) and in 1977 in
the US. (by Soundstream), and the
home digital playback market has
been seeded by the digital-analog
hybrid phono disk. Now actual pub-
lication of music in digital form is
here. This introduction more and
more is being viewed by hardware
and software companies as the most
important recording industry devel-
opment of the last 25 years.

Several digital audio disk systems
were pre posed. The victor, however.,
is the ¢: rly leader, the Sony/Philips
Compa # Disc, a 4%-inch diameter
format which has received virtually
unanir ous backing from hardware
manuf. cturers—a factor that bodes
extremely well for a successful intro-
duction.

The system’s international launch
is set for late 1982 and 1983 and bar-
ring a major short-fall in software
supply. seems likely to go off as
Sony. Philips and their licensees
have planned. Sony’s expenditure
for advertising is expected to be a
record sum, and all hardware manu-
facturers appear to be joining in a
coordinated launch effort.

Other digital audio disk systems
that may have life in them still are
JVC’s AHD (Audio High Density),
and Digital Recording Corp./
Soundstream’s digital audio card,
which the company has now trade
named AudioFile. The JVC system
is an audio adaptation of the com-
pany’s VHD videodisk technology
and the same player is used for both
forms of entertainment. The design,
however, lacks the compactness and
portability of the Sony/Philips sys-
tem, a factor that will permit the
Compact Disc to go into car stereo
and Walkman type portable players.

Few observers now give the
Soundstream technology much
chance either, although the system—
a photo replication method which
has yet to be demonstrated public-
ally—is thought to outperform all
other designs. and would permit less
expensive software manufacture.
Soundstream is too weakly capital-
ized to undertake development itself
and negotiations with large com-
panies have been fruitless to date.
Ariola/Eurodisc, which is home to
Soundstream’s European record-
ing/editing facility, recently ‘ned
up with the Compact Disc m ve-
ment.

Sarason Liebler, Soundstre m's
chief executive, still insists the ¢ m-
pany can fight its way onto the 1 ar-
ket, and says negotiations with la. e
manufacturers—both within the
electronics field and without—are
ongoing.

For now, however, digital audio
disk and CD are synonymous. The
total number of hardware licensees
is more than 30 and one observer de-
scribes the product as “blessed,”
since format wars aren’t likely to
weaken the technology’s impact as
they have with the videodisk.

Compact Disc licensees include

Akai, Alpioe, Bang & Olufsen (Den-
mark). CBS/Sony, Clarion Radio,
Crown, Cybernet. Dong Won, Dual,
Fujitsu Ten, General Corp.. Grun-
dig, Hitachi, Matsushita, Mitsubishi.
Marantz, Nakamichi Corp., Nippon
Columbia, and Nippon Gakki.

Also, Onkyo, Philips, Pioneer,
PolyGram, Sansui, Sanyo, Sharp.

Pro Equipment & Services

NEC, Shin/Shirasuna, Sonopress.
Sony. Studer-Revox, TEAC, Thom-
son, Toolex Alpha, Toshiba, To-
shiba-EMI and Trio.

Among the latest developments in
the launch is the movement of U.S.
major labels into the digital disk
fold. RCA Records president Robert
Summer, in a recent Wall Street
Journal article, endorsed home digi-
tal as the key to record industry revi-
talization, and at least one U.S. ma-
jor now intends to begin pressing
Compact Discs here in 1983,

Compact Disc negotiations for
Warner Communications Inc. are
handled by the company’s tech-
nology specialists Jac Holzman. Ac-

cording to Holzman. the Compact
Disc system is the only viable digital
audio format at this time. and
Holzman says WEA expects to begin
disk replication by 1983.

He warns, however, that U.S. soft-
ware input may be slow in develop-
ing due to the prolonged royalty
hassle.

“WEA manufacturing is vitally
interested in the Compact Disc,” ex-
plains Holzman. "We believe this is
a business, we believe it's going to be
here for a long time, and we want to
replicate our own disks.™

Holzman, who expects a “trickle™
of players to arrive before Christmas

and an “orchestrated launch™ in
1983, is enthusiastic about the sys-
tem’s elegance and operating sim-
plicity. and the way the new sound
storage can hold up to rough han-
dling unlike the LP.

“It's a very transparent product—
it functions very easily,” he says.
“Just stick the thing in the slot and
program it anyway you like just like
a4 microwave oven.

“You can scratch them within rea-
son. You can put some fingerprints
on it within reason. You can just
wipe it clean. For once you might be
able to let your child borrow your
records.”

(Continued on page 52)

This Is
Val
Garay.

He Is The
1981
Grammy
Winner
For

“*Record Of

The Year”

Bette Davis Eyes:
(Kim Carnes).

Musician.
Engineer.

Studio Owner
(Record One).

Producer.
Personal
Manager.

MAGNETIC TAPE DIVISION AGFA GEVAERT, INC

The Mastering Choice of the Masters.
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Mr. Garay accepts no compensation for his endorsement.
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By ERIN MORRIS

In New York City, at Counterpoint Studios,
Alan “Rock” Wilk is cutting new tracks with pro-
ducer Karen Irving Petersen and engineer Steve
Teisch.

Effanel Music's portable 24-track system was
flown to the west coast recently to join the Pat
Metheny Group on tour for the recording of nine
concerts to be used for a live LPon ECM. . . . The
portable system is also being used with A Flock
Of Seagulls in Boston, Jon Anderson in Asbury
Park, Steve Forbert and Jerry Jeff Walker in New
York. All recordings were engineered by Randy
Ezratty and Gary Geller.

At Sundragon, Felix Pappalardi completing
production on album with Contraband. Buddy
Pollock s engineering with assistance from Jim
McCarthy.

Tom Browne finishing new album for Arista/
GRP at Secret Sound Studio. Producing the al-
bum are Dave Grusin and Larry Rosen. Behind
the board is Scott Noll with assistance from Josiah
Gluck and Nina Siff. . .. Terry Burrus also laying
Arista tracks with producer Marcus Miller and
engineer Jack Malken. Assisting is Siff.

Producer Tom Werman at the Record Plant
mixing an album for the B'ZZ, who have recently

Pro Equipment & S
~ StudioTrack |

signed with Epic.

At Bearsville Studio in Bearsville, New York,
Todd Rundgren currently recording his new solo
LP with a release date of November. . . NRBQ
finishing first album for Bearsville Records.

In Briarcliff Manor, New York, at Wizard
Recording, Columbia artist Al Di Meola mixing
and producing live tracks with co-producer and
engineer Dennis MacKay. ... Tom Dickie and
the Desires finishing Mercury tracks with pro-
ducer Ed Sprigg and engineer Mike Scott. .
Wizard finished installation of new Studer A 80
M 111 24-track recorder, which will give the stu-
dio 48-track capability.

At Minot Sound in White Plains, Tony Frye
finishing work on EP for Apple Pye Records.

In Philadelphia at Studio 4, Philip Nowlan
completing work on single release for Edge. The
project is being produced and engineered by

ervices

Dave Johnson. ... Decil Parker cutting vocal
tracks for Accord with Morris Bailey and Doug
King producing and Phil Nicolo engineering.

Was (Not Was) saxophonist David McMurray
producing Mr. Weird at RMJ Studio n Detroit.

.. Norton Stern producing Jerry Carr for his
Cherie label, Rick Kerr engineering . . . Producer
Ollie MclLaughlin with gospel group the
McAllisters. ... Funk band Foreplay cutting
tracks for their forthcoming release.

Also in Detroit at Tantus Studios, Full Force
completing tracks for upcoming album with pro-
ducer David Schreiner. ... Percy Hargrove lay-
ing tracks with engineer Schreiner.

* k%

In Los Angeles, mastering going on at Kendun
Studios includes Dusty Springfield's LP with
producer/engineer Howard Steele for PolyGram.
... John Ryan producing Santana album for

The face is young, but the credentials show
fifteen years of experience in the industry. In
seven years with A&R Recording and eight
years as an independent engineer and producer,
Elliot Scheiner has worked with the finest: Jimmy
Buffet, Donald Fagin, Roberta Flack, Foghat, Billy
Joel, Olivia Newton John, Ricki Lee Jones,
Phoebe Snow and Steely Dan. With two
Grammys as proof of his engineering skills, he
now spends about a third of his time producing.

ON METHOD

‘Al of my recordings have basically been very,
very Clean. | like everything that's on tape to be
heard, without strain to one's ears. My method is to
clean up everything and make sure that every-
thing that was intended to be heard is heard.
| guess that's carried over to production. | don't
really want to be categorized as. . ‘Oh yeah, his stuff
is real clean, it always sounds good' | want to
be able to make really good records of all types”

ON COMING UP

‘| still feel the best way to learn about the
industry is being in the industry. The recording
schools teach basic fundamentals and that's OK.
But it doesn't really apply. You have to go in there
and experience it and get in trouble and work it
out yourself. That's sort of how | grew up in the
industry. | learned everything | know from Phil
Ramone. But basically | started at the bottom and
it was really the only way to go. It's a long process
now days, but you learn a lot”

ELLIOT
SCHEINER

Magnetic A/V Products Division/3M

“Scotch 5 a registered tragemark of 3M

ON DIGITAL

“Well the first time | recorded in a studio
with it, we were doing an overdub on a piano track
and it was this wonderful grand piano, that
sounded unbelievable in the room. We recorded
itand | played it back for the first time digitally
and it was like having my head under the cover of
the piano. It's so real. It will have to get a lot more
inexpensive to replace analog totally, but | definitely
think that it's the future”

ON BAD EXPERIENCES

“There was a moment not too long ago when
| got into the studio, producing and engineering,
and | was really happy with what everybody was
playing. The room sounded amazing that day. And
when it came up 1o the first play back | was
thrilled. We reeled back the tape and it starts to roll
and it sounded terrible. There was no top end on
the tape, the bottom end was ill-defined and | was
embarrassed. We had a serious tape problem”

ON TAPE

“One of the maintenance engineers
suggested that | try 226. The first playback just
astounded me, | was amazed. The top end, the
bottom end, everything sounded exactly the way
| was listening to it when it went through the
console. And | became a 226 freak after that.
| can’t be bought, so if | say | like 3M 226 it's
because | believe in it. | really feel strongly about
the tape and what it's done for me”

SCOTCH"® 226.
WHEN YOU LISTEN FOR A LIVING.

CBS. ... REO Speedwagon with producers Kevin
Beamish, Gary Richrath and Alan Gratzer for
Epic. ... Billy Preston’s new LP on Motown with
producer/engineer Galen Senegal. . . . Producer
Liam Sternberg working with Burning Rome on
A&M. All projects mastered by Jeff Sanders and
Lindy Griffith.

Editor's note: All material for the
Studio Track column should be direcied
1o Erin Morris at Billboard’s Nashville

Fast
 Forward |

® Continued from puge 51

Explains Holzman, “It’s certainly
a friendlier product than the stand-
ard audio record. It’s a less intimi-
dating product.”

One of the biggest problems fac-
ing the launch is the high software
manufacturing defect rate in the de-
bugging period and reports filtering
back from Japan place initial rejec-
tion levels at about 80%.

According 1o Holzman, these
manufacturing problems have been
carefully studied. “Even though the
technology is in place there are still
learning curves,” he explans. “Yes,
there are going 1o be problems but
they will be minimalized and are
well within current capabilities.”
Holzman says production start-up in
1983 is looked for.

With the arrival of mass manufac-
turing economies, digital audio ac-
tually will become a less costly tech-
nology than analog, according 1o
authorities. However, initial player
pricing will be in the $750 10 $1.500
range depending upon program-
ming features, and software isn’t
likely 1o be seen for less than $15.
This will mean that audiophiles and
professional audio users will make
up most of the first year's markct as
interest and checkbook balances are
highest there.

And some observers believe soft-
ware initially will be channeled
through hi fi shops. especially with a
predicted limited availability of ti-
tles. Denon. which will offer both
players and disks, plans this route,
for example. and the company also
has indicated it plans to begin mar-
keting in time for Christmas.
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NEW AND ESTABLISHED ACTS BEING BOOKED

Fair Circuits Still Going Strong

® Continued from page 45

About 25% of the company’s book-
ings are for new talent, many in the
fair market.

“Only one fair in 50 would book
Hank Williams, Jr., George Jones or
Johnny Paycheck,” comments Jack
Sublette, general manager of Top
Billing International in Nashville.
“Their image is too rough. But
people like Jim Ed Brown and Bill
Anderson are popular at fairs be-
cause they offer family class shows.
You never have to wonder.”

The agency is also pushing the
Thrasher Brothers this summer, hav-
ing showcased them at conventions.
One Top Billing official says the
booking of unknown acts into the
fair market “is like our middle
name,” and Sublette agrees, al-
though he notes that this year’s sea-
son was off 40% for the company.
Fairs which last year booked 10 acts
for 10 days now ask for five acts.

“Many fairs have part-time talent
buyers,” he explains. “They don’t
necessarily keep up with who's hav-
ing hits now, may not know who
Razzy Bailey is. How many hits has
Boxcar Willie had? And a former
top act who had one impact hit is re-
membered, too.”

Bette Kaye Productions, Inc. in
Sacramento has traditionally filled
about 25% of its roster with new
“bread and butter acts,” as Kaye
herself terms them. Four years ago.
Bette Kaye became a founding part-

NASHVILLE—“You’re Playing
Hard To Forget” isn’t a song Eddy
Raven is in any danger of forget-
ting—it happens to be the first top
10 single of his career. It’s also the
fourth charted cut from his Elektra
debut LP, “Desperate  Dreams,”
following “1 Should've Called,”
“Who Do You Know In Califor-
nia,” and “A Little Bit Crazy.”

And, ironically enough, it’s one
of the few songs Raven has re-
corded which he didn’t write.

Raven is no newcomer to coun-
try: in a decade-long Nashville ca-
reer, he’s recorded for ABC,
Monument and Dimension, a
small indie label formed in 1979 by
Raven’s manager, Ken Stilts. Yet
he feels the components never
clicked until he signed with E/A in
1981.

He says a deciding factor in his
decision to go with Elektra was the
chance to record with producer
(and label vice president) Jimmy
Bowen. He credits Bowen with re-
educating him in studio techniques
and giving him more freedom with
his recording. “Jimmy has shown
me that you don’t have to cut three
finished sides in a four-hour ses-
sion to make country records,”
Raven says.

Raven, whose Cajun heritage re-
flects his Louisiana upbringing,
began his career as an artist and
songwriter. Among his credits are
Don Gibson’s “Country Green”
and “Touch The Morning,” and
Randy Corner’s “Sometimes [
Talk In My Sleep.”

After a disappointing stint with
ABC, Raven says he considered
quitting the business. He was still
writing for Acuff-Rose, however.
and Wesley Rose encouraged him
to approach Fred Foster at Monu-
ment Records. This led to another

r—IN THE TOP 10 AFTER A DECADE—

Raven Finally Makes It

ner in Rete Corp. to concentrate on
developing talent. She says the pur-
pose of Rete (a medical word defin-
ing the human circulatory system) is
to take artists off the one-night
stands and move them onto a na-
tionwide circuit, with the biggest
percentage of dates being at fairs
and parks.

This year, Kaye says, the com-
pany has booked 83 fair dates for
Boxcar Willie, 75 for Sylvia, and 60
for Louise Mandrell. She and others
in the firm attend 45-50 conventions
per year searching for new talent,
observe showcases at the Inter-
national Talent Buyers Seminar and
visit Las Vegas.

Kaye points to the San Luis
Obispo County Fair in Paso Robles,
Calif. as an example of a fair able to
headline major acts such as Eddie
Rabbitt, Kenny Rogers and Charley
Pride without excluding “bread and
butter” shows.

Maynard Potter, Obispo fair man-
ager, contends that “entertainment
has made this fair. In ’68, 78,000
people attended for revenues of
$52,000. This year, 275,600 were
there, a one percent increase over
last year.”

Working with a whopping
$451,000 entertainment budget, Pot-
ter booked such country acts as
Gun-Shy, Kay Austin and Tammy
Cline for shows on the three free
stages. Ranges spanned from $500
per day to $1,000. In the paid grand-

recording contract and two singles,
but still without noticeable impact.

One evéning, the late Bob Lu-
man, a friend until his untimely
death in December 1978, called
Raven on the phone. “He told me
he’d been listening to my records,”
recalls the singer. “And he said he
thought it was time I got myself to-
gether and started concentrating
on making the kind of albums I
was capable of doing.”

Stilts decided to form -Dimen-
sion Records in 1979 partly as a
way of showcasing his artist.
Raven released five singles for the
indie, including “Sweet Mother
Texas” and “Dealin® With The
Devil.” Coincidentally, the flip
side of “Sweet Mother Texas” was
“1 Should've Called,” which would
eventually become Raven’s
Elektra debut and a top 15 single.

Raven is now working on his
second Elektra album. He aver-
ages 150 days a year on the road
with his band, booked through Jim
Wagner’s American Management
in L.A. Though he’s often paired
with such headliners as Charley
Pride or Tammy Wynette, Raven
claims he’s most at home in smaller
clubs and honky tonks, where he
can enjoy people’s reaction to his
music without the distance of an
auditorium.

After a decade spent struggling
for recognition, Raven still views
his career with refreshing candor.

“1 don’t consider that I'm ‘mak-
ing a comeback,” even though I've
been around for some time.” he ex-
plains. Instead, he prefers to call
himself a “developing artist,” and
is proud of the fact that this year,
he was nominated by the Academy
of Country Music as “best new
male vocalist.” He didn’t win, but
he isn’t worried: “There’s always
next year.” KIP KIRBY

stand, he booked Kenny Rogers, Ed-
die Rabbitt, Charley Pride, the
Charlie Daniels Band, Roy Clark,
Janie Fricke and Glen Campbell.

The North Carolina State Fair, on
a limited state entertainment budget
of $80,000, books a variety of name
acts and unknowns for its 10,000-
seat free area and one outdoor stage.
Middle-level artists such as Margo
Smith, Johnny Duncan and Jim
Stafford joined T.G. Sheppard, Dot-
tie West, the Oak Ridge Boys, Eddie
Rabbitt, Barbara Mandrell and the
Statlers.

Entertainment director Barbara
Williams finds low-cost acts, includ-
ing local bluegrass bands, a neces-
sity. “We obviously can’t book ev-
erybody for nine days at $40,000
each.”

r

BAILEY AND GUEST—Joe Stampley, right, shares a joke with Razzy Balley as
he tapes a guest shot on the Nashvilie Network’s syndicated ‘‘Razzy Bailey

Show.” The show will air in the fall.

LP ‘Leftovers’ Aren’t Left Out

‘Extra’ Album Cuts Frequently Find A Home On Vinyl

By CARTER MOODY

NASHVILLE—It's hard to find
much waste in this recording com-
munity’s studio storage vaults. Even
though Nashville’s traditionally
cautious producers generally cut two
to four extra songs not used on the
average 10-cut album, leftovers usu-
ally get served up on follow-up
disks.

If not, the time and energy spent
recording outtakes still is not a loss,
most producers say, since it allows
for experimentation in the creative
process of molding artists” careers
and styles.

Some see extra cuts as an eco-
nomic and artistic safety net for fu-
ture releases. And though some art-
ists may be jittery about leaving
tapes with record companies they
may someday break from few label
executives or producers feel it’s a
danger. After all, songs by Kenny
Rogers & the First Edition held by
Warner Bros. are not exactly hot
items in a market attuned to Rogers’
current work as a pop/country singer.
The same is true for most other vet-
erans who may have unreleased
recordings in the vaults.

A few, such as Willie Nelson and
Waylon Jennings, are known for
marathon recording session that
produce dozens of tracks. But offi-
cials with CBS and RCA say the two
almost always use leftover material.
and record huge amounts in the first
place because they have near-total
artistic control. The norm for most
remains 12 to 14,

T.G. Sheppard has just completed
15 tracks for an upcoming LP that

will probably feature 10, according
to producer Buddy Killen, president
of Tree Publishing International.
And even with this many done.
Killen says he’s “struggling™ to pull
10 songs to fit the album’s concept.

“You need to look for 10 special
cuts on every album,” he says. “I
hate to see throwaway songs on al-
bums. It doesn’t cost much more to
do extra. basic tracks, and you’ll
know then how they’re all going to
come off. Many times the leftovers
are put on following LPs.”

Sometimes, the surplus effort in
the studio pays off with hits. Reba
McEntire’s current single. “I'm Not
That Lonely Yet,” which reached
No. 3 in the Hot Country Singles
chart, and “Today All Over Again.”
which hit No. 5 last year, were
originally left out of the 10 first con-
sidered for their respective albums.

“A kind of spooky feeling” at the
potential of additional tracks is what
often convinces Jerry Kennedy.
country division chief for Poly-
Gram’s labels and producer for
McEntire, the Kendalls and the
Statler Brothers. “You hate to play
God and not record some songs that
may be better than the 10 in the
can,” he comments. “So we’ll spend
the extra dollars if there’s two or
three more good songs being
pitched.”

However, Kennedy’s usual inten-
tion is to have 10 good songs in mind
before entering the studio. And
PolyGram’s Nashville office admin-
istrator and a&r assistant Trish Wil-
liams, who has kept an eye on
recording account sheets for 12
years, notes that the Statlers and the

‘Kicker Kountry’ TV Pilot Being Shot

NASHVILLE~The pilot for
“Kicker Kountry,” a proposed 13-
show country music tv series,. is
being produced this month in New
York’s Ed Sullivan Theatre. Video
segments will be included on Larry
Gatlin & the Gatlin Brothers, Ca-
lamity Jane, Ricky Skaggs, Merle
Haggard, Alabama and Earl
Thomas Conley.

Producer and co-host George Jay
Wienbarg, currently president of
Watercolor Productions and for-
merly a DJ at WKHK in New York,
says the format of the shows will in-
volve dance routines taped live in
the 500-seat theatre, plus live and
video documentary segments of
country acts in concert, in the studio
or at home.

www.americanradiohistorv.com

The pilot and each of the weekly
half-hour shows will be co-hosted by
Wienbarg and a country celebrity.
Twentieth Century-Fox is set to
syndicate “Kicker Kountry,” Wien-
barg says, in what will be New
York’s first country tv series. He in-
dicates the budget for the series is in
the half-miilion-dollar range.

Director is David Grossman.
whose credits include work for the
Smothers Brothers show. and light-
ing in the theatre will be directed by
Carl Vitalli of Imero Fiorentino and
Associates.

Wienbarg’s past tv work consists
of producing “Music, You’re My
Mother” specials, which starred Joe
Cocker, Barbi Benton. Pure Prairie
League and Earl Scruggs.

Kendalls consistently work with
Kennedy on 10 tracks at a time, no
more.

For Tom Collins, getting more
than 12 or 14 under the belt would
beideal, if time and budgets allowed
it. He wants to get as much recorded
per unit of time and build catalogs
for his artists—Barbara Mandrell,
Ronnie Milsap, Sylvia and Steve
Wariner, among others. Their rigor-
ous performance schedules limit the
periods each year when they can
record. Jerry Crutchfield also views
the two to four unreleased songs
from his sessions as a “good invest-
ment” to draw from later.

Most agree that a willingness on
the part of producers and artists to
experiment in order to create a cohe-
sive album is the cause of most sur-
plus recordings.

Elektra’s Nashville a&r director,
Martha Sharp, points out that estab-
lished artists can often cut 10 sides
the way they want them, whereas
newer acts may need 12 or more
from which to choose 10 workable
numbers.

If continued economic pressures
do squeeze recording budgets
enough to curtail Nashville’s present
10-plus habits, at least one top pro-
ducer will be prepared. Bob Mont-
gomery has always produced only
the songs to be used on his clients’ al-
bums, believing in selecting the right
material before the start of sessions.

Harvest Jam Fest
Is Cancelled For ‘82

NASHVILLE—Scheduling prob-
lems have forced cancellation of
Harvest Jam 11, originaily set for Oc-
tober in Brewton. Ala. William Lee
Golden of the Oak Ridge Boys,
founder of last year’s outdoor coun-
try music festival in his home town,
says repeated re-scheduling of the
Jam prevented the booking of de-
sired talent.

In 1981, Harvest Jam drew over
30,000 people for six hours of music
by the Charlie Daniels Band, the
Oak Ridge Boys, Alabama, Sylvia
and others.

Golden is now serving, along with
Charlie Daniels, as co-chairman of
Entertainment Expo 82 and this fall
will devote his energies to this mu-
sic/film/video trade show, set for
Nov. 12-14 in Nashville’s Municipal
Auditorium. The exhibition, spon-
sored by the Nashville Music Assn.,
will highlight the product and busi-
ness strength of entertainment in
Nashville.
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Billboard kel

TITLE-Artist (Producer)
Writer: Publisher. Licensee: Label & Number (Disl. Label)

SHE GOT- THE GOLDMINE
(

| Got The Shaft)—Jerry Reed (R. ‘Hall)
T. Dubois; House Of Gold, BMI; RCA' 13268

WHAT'S FOREVER FOR—Michael Murphey (1. E. Norman)
R Van Hoy; Tree, BMI; Liberty 1466

DANCING YOUR MEMORY AWAY—Charly McClain (Chucko)
E Burton, T. Grant; Barnwood, BMI; Epic 14-02975
LOVE WILL TURN YOU

AROUND—Kenny Rogers (K. Rogers, D. Malloy)
K. Rogers, E. Stevens, T. Schuyler, D. Malloy; Lionsmate/Deb-Dave/Briarpatch,
ASCAP/BMI; Liberty 1471

BIG OLE BREW—Mel McDanie! (Larry Rogers)
R Smith; Blendingwell/Bad Ju-Ju, ASCAP; Capitol 5138

PUT YOUR DREAMS AWAY—Mickey Giltey (). £. Norman)
R.ste;xh, W. Holyfield; United Artists/Lion-Hearted/Ides Of March, ASCAP; Epic
0

WHATEVER— The Statler Bros. (Jerry Kennedy)
H. Reid, D. Reid; American Cowboy; Mercury 76162 (Polygram)

THIS DREAM'S ON ME—Gene Watson (R. Reeder, G. Watson)
f. Kolier; Cosl Miners, BMI; MCA 52074

| JUST CAME HERE

TO DANCE—David Frizzell & Shelly West (S. Garrett, S. Dorff)

T. Skinner, ). L Wallance, K. Beli, Hall-Clement (Welk),

BMI, Warner/Viva 7-29980

| WISH YOU COULD HAVE TURNED

MY HEAD-o0ak Ridge Boys (R. Chancey)

S. Throckmorton; Tree, BMI; MCA 52095

YESTERDAY'S WINE—Merle Haggard & George Jones (B. Sherrill)
W. Nelson; Willie Nelson Music, BMI; Epic 140-3072

| WILL ALWAYS LOVE YOU/DO | EVER

CROSS YOUR MIND—Dolly Parton (D, Parton, G. Perry)

D. Parton; Velvet Apple, BMI; RCA 13260

HEY BABY—Anne Murray (). E. Norman)

B. Channel, M. Cobb; Le Bill/Unart, BMI; Capitol 5145
SHE’S NOT REALLY CHEATIN’

(She's Just Gettin’ Even)—Moe Bandy (R. Baker)
R Shaffer; Baray/Wood Hall, BMI; Columbia 18-02966

DREAMS DIE HARD—Gary Morris (M. Morgan, P. Worley)
C. Rains; jensing/Chick Rains, BMI; Warner Bros. 7-29967

HE GOT YOU—Ronnie Milsap (R. Milsap, T. Collins)
R Murphy, B. Wood; Chriswood, .BMI/Murfeezongs, ASCAP; RCA 13286

LIVIN' IN THESE TROUBLED TIMES—cCrystal Gayle (A Reynoids)
180(103::8 P. Dennelly, S. Hogin; Roger Cook Music/Cookhouse, BMI; Columbia

LET IT BE ME—wiliie Nelson (C. Moman)
M. Curtis, P. Delange, G. Becaud; MCA, BMI; Columbia 18-03073

NOTHING BUT THE RADIO ON—Vuunzev Brothers (R. Chancey)
1. Reid. J. Siate; House Of Gold, BMI; MCA 52076
WOMEN DO KNOW HOW TO

CARRY ON-—waylon fennings (C. Moman)
W. Jennings, B. Emmons; Waylon lennings/Vogue/Baby
Check/Welk, BMI; RCA 13257

I'M NOT THAT LONELY YET—Reba McEntire (). Kennedy)
B. Rice, M.S. Rice; Swallowfork, ASCAP; Mercury 76157 (Polygram)

YOUR BEDROOM EYES—vern Gosdin (B. Fisher)

R. Landers; Nub-Pub, ASCAP; AMI 1307 (NSD)

SHE'S LYING—Lee Greenwood (J. Crutchfield)

J. Crutchfield; Unichappell/Jan Crutchfield/MCA, BMI; MCA 52087
MISTAKES —Don witliams (D. Williams, G. Fundis)

R Feldman; Jensing/Narwahl/Sweet Glenn, BMI; MCA 52097
SOUL SEARCHIN' ~Leon Everette (R. Dean, L Everette)

B. Rice, M. Rice; Swallowfork, ASCAP; RCA 13282

SOME OF MY BEST FRIENDS ARE

OLD SONGS—Louise Mandrell (E. Kilroy)

D. Goodman, ). Raymond, B. Borchers, M. ¥ickery; Tree, BMI; RCA 13278
CLOSE ENOUGH TO

PERFECT — Mabama (M. Shedd, Alabama)

C. Chambers; Accredit/Raindance, BMI; RCA 13294

FOOL HEARTED MEMORY —ceorge Strait (B. Mevis)

B. Hill, B. Mevls; Make Bellevus/Welback, ASCAP, MCA 52066
YOU'RE SO GOOD WHEN

YOU'RE BAD— Charley Pride (N Witson)

B. Peters; Royalhaven, BMI; RCA 13293

GET INTO

REGGAE COWBOY—Bellamy Brothers (Bellamy Bros. J. Brown)
D. Bellamy, Bellamy Brothers/Famous, ASCAP Elektra/Curb 7-69999
BREAK IT TO ME GENTLY —~Juice Newton (R. Landisy

D. Lampert, ). Seneca; Northern, ASCAP; Capitol 9822

LOVE'S GONNA FALL HERE

TONIGHT—Razzy Bailey (B. Montgomery)

K Franceschi; Casa De Oro, SESAC; RCA 13290

YOU STILL GET TO ME IN MY

DREAMS—Tammy Wynette (G. Richy)

AL Owens, B. Shore; First Lady/Tapage, BMI/ASCAP; Epic 14-03064

NEW WAY OUT—Karen Brooks (B. Ahern)
‘R Sharp; Gee Sharp, BMI; Warner Bros. 729958
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NOBODY - syiia (1. Collins)
K. Fleming, D. Morgan; Tom Collins, BMI; RCA 13223

MAKIN' LOVE FROM MEMORY —Loretta Lyon (0. Bradley)

Nilda Daniel, S. Linard; Coal Dust/King Coal, SESAC/ASCAP; MCA 52092
' GONNA HIRE A WINO TO DECORATE

OUR HOME—Dpavid Frizzell (S. Garrett, S. Dortf)

D. Blackwell; Peso/Wallet, BMI; ¥iva 50063 (Warner Bros.)

WAR IS HELL (ON THE HOMEFRONT

TOO0)-T.6. Sheppard (B. Killen)

C. Putnam, D. Wilson, B. Jones; Tree (Tree Group), BMI/Cross Keys (Tree
Group), ASClP Warner/Curb 7-29934

EVER, NEVER LOVIN'

YOU—£d Bruce (T. West)

E Bruce, P. Bruce, 6. Ray; Calico/Tree/Sugarplum, SESAC/BMI; MCA 52109

THE KILLING KIND—Bandana (S. Cornelius, M. Daniel)
R.). Friend, J. Dowell; Hossier, ASCAP/New Albany, BM); Warner Bros. 7-29936

HEAVENLY BODIES—tarl Thomas Conley (N. Larkin, E. T. Conley)

E. Lifton, G. Nissenson; Biue Moon/Merilark/April, ASCAP; RCA 13246
OPERATOR, LONG DISTANCE

PLEASE—Barbara Mandreh (T. Colling)

K. Fleming, D. Morgan; Hali-Clement (Welk Music Group), BMI; MCA 52111
YOU PUT THE BLUE

IN ME—The whites (R. Skaggs)
R Carnes, J. Carnes, C. Hardy; Elekira/Asylum-Refuge Cross Keys, BMi/ASCAP;
Elektra/Curb 769980

LOVE BUSTED—Billy *Crash’ Craddock (B. Killen)
A Rhody, R. Lane, Tree, BMI, Capitol 5139

I'LL BE YOUR MAN

AROUND THE HOUSE—Kieran Kane (). Bower)
K. Kane; Cross Keys, ASCAP; Elektra 47478

(l'M NOT) A CANDLE IN THE WIND—Bobby Bare (A. Reynoids)
B. Rice, M.S. Rice; Swallowfork, ASCAP; Columbia 03149

1| DIDN'T KNOW YOU COULD BREAK

A BROKEN HEART—Ioe Stampley (R. Baker)

). Dickens, I, Carry; Baray/Mullet, BMI, Epic 03016

SOME DAYS IT RAINS ALL NIGHT LONG—Terri Gibbs (E. Penny)
E Penny; Chirlin, ASCAP; MCA-52088

SOUTHERN: FRIED—Bih Anderson (B. Anderson, M. Johnsan)
B. Anderson; Stallion/Lowery, BMI; Southerit Trachs 1007

DON'T IT BREAK YOUR HEART—Steve Wariner (T. Collins)
M. David, A. Jordan; Collins Court/lack and Bill (Welk Music Group), ASCAP;
RCA 13308

SHE'S PLAYING HARD TO FORGET—Eddy Raven (). Bowen)
K. Stegall, E. Kahanek; April, ASCAP/Blachwood, BMI; Elektra 47469

BACK IN DEBBIE’S ARMS—Tom Carlile (G. Kennedy)
T. Carlile, Opa-iooka, ASCAP, Door Knob 82-180

MADE IN THE U.S.A.—The Wright Brothers (G. Klein)
C. Moman, B. Emmons; Yogue/Baby Chick, BMI; Warner Bros. 7-29926

HEARTBROKE —Ricky Skaggs (R. Skaggs)
G. Clark; World Song, ASCAP; Epic 3403212
IT'S LIKE FALLING IN LOVE

(OVER AND OVER)—The Osmond Brothers (R. Hall)
R. Mutrah, S. Anders, R. Alives; Blackwood/Magic Castle, BMI/April/Widmont,
ASCAP; Elektra/Curb 7-69969

WALK ME 'CROSS THE RIVER—jerri Kelly (M. Lioyd)
D. Stockard; Kelly & Lioyd, ASCAP; Carrere 03017 (CBS)

| WISH | HAD A JOB T0 SHOVE—nodney Lay (/.B. Barnhill)
R Rogers, B.R. ds; Sister john/A fl BML; Churchill 94005 (MCR)

STEP BACK—Ronnie McDoweil (B. Killen)

C. Morris; Tree, BMI; Epic 03203

WE DID BUT NOW

YOU DON'T—conway Twitty (C. Twitty)

B. Clifford, P. McManus, W. Bomar; Music City, ASCAP; Elehtra 7-69964

IN THE DRIVER'S SEAT—john Schneider (T. Scotti, ). D’Andrea)
J. Harrington, ). Pennig; Flowering Stone/Lisa Dann, ASCAP; Scotti Bres.
03062 (CBS)

SOME NEVER STAND A CHANCE—The Family Brown (). Feeney)
B. Brown; Terrace, ASCAP, RCA 13285

SURE FEELS LIKE

LOVE—Larry Gatlin & The Gatlin Brothers Band (). Crutchfield)
L. Gatlin; Larry Gatfin, BMI; Columbia 18-03159

SHE CAN'T GET MY LOVE OFF THE BED—Dottie west (L. Gatlin)
D. Hupp, B. Morrison; Southern Nights, ASCAP; Liberty 1479

YOU TURN ME ON, I'M A RADIO— cail Davies (G. Davies)
1. Mitchell; Crazy Crow, BMI, Warner Bros. 7-29972

IF YOU COULD SEE YOU THROUGH

MY EYES-—Skip & Linda (P. Baugh, L. McBride)

L. Henley, J. Hurt; House Of Gold, BMI, MD} 68178

16TH AVENUE—Lacy J. Dalton (B. Sherrill)
T. Schuyler; Deb Dave/Briarpatch, BMI; Columbia 18-03184

WOMEN IN LOVE—Xin Vassy (L. Rogers)
B. McDill; Hal-Clement (Welk Group), BMI;. Liberty 1469

68| 51| 17
80| 3
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70| 58| 6
769995
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! | 3
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m|61| 7
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81| 60| 17
82| 8| 2
83| 47| 9
oy | zImp | are we N Love
85| 89 2
8| 87| 2
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87| 90| 2
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91 64} 17
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93] 81 7,
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99( 88 3
100 93| 17
"N Dixie, BMI; RCA 13210
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AIN'T NO MONEY —Rosanne Cash (R. Crowek)
R Crowell; Coolwell/Granite, ASCAP; Columbia 18-02937

SHE ONLY MEANT TO USE H|M—Waym Kemp (D. Walls, W. Kemp)
C. Quillen, D. Cody; Jack and Bill/Hall-Clement, ASCAP; Mercury 76165

BACK TO BELIEVING AGAIN—Marie Osmond (I. Collins)
R Bourke, B. McDill; Chappell, ASCAP/Hall-Clement (Weik), BMi; Elektra/Curb

(SWEET TEXAS)—wyvon Alexander (1. Shook)
M. Haggard, D. Kirby; Shade Tree/Tree, BMI; Gervasi-660 (F&C)

PYRAMID OF CANS—Mundo Earwood (B. Cannon, J. Colliery, J. Darrell)
B. Cannon, B. Corbin, ). Darrell; Sawgrass, BMI/Saball, ASCAP; Primero 1009

WINDOWS—Amy wooley (R Chancey)
D. Frazier; Acuff-Rose/Glad, BMI; MCA 52034

GEORGIA ON A FAST TRAIN—Jonnny Cash (J. Clement)
B.J. Shaver; ATV, BMI; Columbia 1803058
IT AIN'T EASY BEIN’

EASY — Janie Fricke (B. Montgomery)
S. Harpington, M. Gray, L Taylor; Warner-Tameriane, BMI/Da-Tac-A-Bo/Bobby
Goldsboro, ASCAP; Columbia 38-03214

STILL THE ONE—Thrasher Brolhen (). Foglesong)
1. Hall, ). Hall; Siren, BMI; MCA 5209:

THE TROUBLE WITH HEARTS—noy Head (E. Kilroy)
Lathan, J. Davis, L Kingston; Winder, BMI/Petewood, ASCAP; NSD 146

A WOMAN’'S TOUCH—Tom Jones (6. Mils, S. Popovich)
J. Fuller; Blackwood/Fullness, BM1; Mercury 76172 (Polygram)

MEMORY MACHINE—jack Quist (S. Cornelius, M. Daniel)
T. Harris; Contention, SESAC; Memory Machine 1015
THAT'S WHAT | GET

FOR THINKING—The Kendalls (R. Dea, The Kendalis)
T. Skinner, K. Bell, J. L Wallace; Hall-Clement (Wel Music Group), BMI;
Mercury 76178 (Polygram)

| DON'T CARE—Ricky Skaggs (Ricky Skaggs)
W. Pierce, C. Waiker; Cedarwood, BMI; Epic 14-02931

LAST TRAIN TO HEAVEN—Boxcar Willie (1. Martin)
G. Workman, J. Shuster; Column 1, ASCAP; Main Street 953 (Capitol)

I'M DRINKIN' CANADA DRY—Burrito Brothers (M. Lioyd)
J. Cymbal, A. Roberts; Ensign/Colgems-EMI, BMI/ASCAP; Curb 03023 (CBS)

(OR AM 1)—Charlie Ross (W. Aidridge, T. Brasfield, E. Phillips)
C. Quillan, D. Ptrimmer; Collins Court, ASCAP; Townhouse-1061 (Capitol)

TENNESSEE SATURDAY NIGHT—Roy Ciark (R. Clark)
B. Hughes; Rightsong, BMI; Churchill 94007 (MCA)

16 LOVIN' OUNCES TO THE POUND—Don Lee (D. Lee)
D. Lee, B. Duncan, B. R. Jones, |. R. Halper; Maplesvilie/Faniork/Country

HE DON'T MAKE ME CRY—Kippi Brannon (C. Howard, Ji.y
S. Pickard; Tomake, ASCAP; MCA 52096

IN BETWEEN LOVERS-—Stephanie winsiow (R Ruff)
B. Stone; Rock Garden, BMI; Primero/Curb-1012

YOU TO COME

HOME TO—Dpean billon (E Kllltoy)

C. Phillips; Char-Mela, ASCAP; RCA 1

NOTHING BEHIND YOU, NOTHING

IN SIGHT—1John Conlee (Bud Logan)

H. Howard, R. Peterson; Tree, BMI; MCA 52070

BORN TO RUN—[mmylou Harris (B. Ahern)

P. Kennerley; Irving, BMI/Rondor (London) PRS; Warner Bros. 7-29993
SOME MEMORIES JUST WON'T

DUE—Marty Robbins (8. Montgomery)

B. Springfield, House of Gold, BMI; Columbia 18-02854

WAIT TILL THOSE BRIDGES ARE GONE—Ray Price (R Permington)
D. Kirby, W. Robb; Millstone/Aimarie. ASCAP/BMI; Dimension 1035

Roger Miller, Willie Nelson (with Ray Price) (W. Nelson, R. Miller, C. Moman)
R. Miller; Airhond, BMI; Columbia 18-02681

IF | EVER NEED A LADY —Billy Parker (I. Gibson)
G. Chrysler; South Town, BMI; Soundwaves 4678 (NSD)

FOOL'S GOLD-Jimmi Cannon (S. Dorff)

Peso, BMi; Wamer Bros. 7-29949

I AINT GIVING UP ON HER

YET—Jack Grayson (B. Vaughn; J. Grayson)

lack Grayson; Temar, ASCAP; Joe-Wes 31006 (MCA)
COULD T BE | DON'T BELONG

HERE ANYMORE—Mnxo Smith (B. Fisher)

M. Phillips, D. Zepp; Cameron Foster, BMI; AM! 1309 (NSD)

LIVING MY LIFE WITHOUT YOU-Lobo (Lobo)
). Raymond, Lobo; Tree, BMI/Boo, ASCAP; Lobo-X

TAKE ME DOWN-—Aiabama (H. Shedd, Alabama)
J.P. Pennington, M. Gray; Chinnichap/Careers/rving/Down

Superstars are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). % Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

Nashville Scene

By KIP KIRBY

After last week's column, in which we pub-
licly pondered the plight of Elektra/Asylum Rec
ords which has ended up more or less “nomi-
nation-less” in the past couple of years' CMA
balloting, our phone rang off the hook. Appar-
ently, quite a number of people agreed with our
curiosity about Hank Williams Jr.'s fack of quali-
fication as a finalist for a CMA Award, and they
too wonder why he doesn‘t show up anywhere
on the final ballot.

On the other hand, however, some people
misinterpreted our open questioning and were
afraid we meant to revive the infamous “voting
procedures hoopla” that accompanied a partic-
ular awards show two or three years ago. It was

certainly not our intent to indicate that this situ
ation exists in the Country Music Assn.'s voting.
In fact, some scouting on our part indicates that
Etektra/Asylum may actually have signed up
more members in the CMA than certain other
record companies, thus scotching suspicion that
Hank's no-show would indicate a dearth of
Elektra members in the organization

There are many factors which go into in
fluencing the CMA membership when they sit
down, pen in hand, to mark their ballots. We sin
gled out Hank Jr, but we could also have
pointed out that in terms of CMA Awards, Kenny
Rogers hasn't exactly turned out to be a favorite
despite his phenomenal success. Some acts, like
Eddie Rabbitt, for example, seem to be consid-

ered “non-Nashville” and perhaps they suffer in
the balloting accordingly. Some artists don't
make a point of being publicly visible, don't do
many tv shows, don't do interviews often
they merely put out great country records.
These artists often don't show up, either, in
awards nominations

As a final note, we indicated that Conway
Twitty seemed to have a better track record win
ning CMA nominations and awards as a solo act
when he was on MCA. We should have clarified
this: Conway has not been nominated for male
vocalist of the year in quite some time, either as
an MCA artist or now, as an Elektra artist.

Our apologies for ruffled feathers. Our origi-
nal premise was not intended to reflect unfavor-

www americanradiohistorvy com

ably on the CMA, but rather to throw open some
thoughts we have about the 1982 final ballot
and elicit reader response. In that, we suc
ceeded beyond our expectations!

* kK

Two years in the making, with an impressive
half million dollar budget to its credit, Drake-
Chenault's “The History of Country Music”
made its debut over the Labor Day weekend on
national radio. More than 200 interviews were
conducted for the 52-hour completed program,
which is an in-depth historical perspective of
country music's evolution.

Interviews for the project were conducted by
Tom Thacker, a 12-year veteran of radio, and a

former producer of Mac
Davis, Tina Turner and the
Longbranch Pennywhistie
Band (with J.D. Sauther
and Glenn Frey). Thacker
took the assignment out
of his enthusiasm for
country music, although
he was not a practiced in-
terviewer at the time. (He says his major inter-
viewing coup prior to this project was snaring
Ronald Reagan with a microphone during the
Republican candidate’s gubernatorial race in
California some years ago.)
Some 200 interviews and 18 months later
(Continved on opposite page)

Y


www.americanradiohistory.com

General News

The Rhythm & The Blues

Checking Out The Sounds Of Nigeria

By NELSON GEORGE

Due to Africa’s growing impacton
international politics and econom-
ics. interest in its culture is on the
rise. Still, few Americans have heard
any form of African music, and
many have images of it based. to
some degree, on racist stereotypes
promoted by American films and
television.

Mango Records,
ently distributed
arm of Island. is
one of the few do-
mestic labels to
have a regular
series of African re-
leases. These are
not merely an- \
thropological field
recordings, but examples of contem-
porary African popular music. Voi-
umes One and Two of “Sound
D’Afrique,” two excellent samplers
of Afro-pop. were released earlier
this year.

Even more impressive is a new al-
bum by Nigerian star Sunny Ade,
which mixes such traditional Afri-
can instruments as the talking drum
with electric guitars and synthesiz-
ers. This innovative marriage creates
a soothing, seductive, danceable
sound unlike anything in American
popular music.

Martin Messonier, the album’s
producer. has worked with African
musicians for four years. He de-
scribes Ade as “the leading cxponent
of Ju Ju music, a traditional dance
music based on the rhythms of Ni-
geria’s biggest t(ribe, the Yoruba.

an independ-

Each instrument plays like a drum,
using a different rhythmic idea, with
the talking drum as the basic time
keeper, even when clectric bass and
trap drums are utilized.”

Says Messonier, “Sunny Ade is
quite successful. Like most of the
major Nigerian stars he has his own
record label. his own nightclub. and

a large band consisting usually of

over 20 pieces. Ade tries to integrate
Western instruments like the synthe-
sizer into his music without losing
the traditional feeling. Too many
bands there are beginning to sound
just like American funk bands.”

The impact of American music is
blunted in Nigeria by a law that re-
stricts the music of foreign instru-
ments. “It is illegal to play any for-
eign instruments made after the law
was passed, so most of the equip-
ment there is old and outdated. The
guitars there are just totally gar-
bage.” In response to this condition.
a new form of pop music called fugi
is gaining popularity. “It is only
singers and drums, since the people
cannot afford to buy domestically
made instruments. In a 'music shop
in Lagos a harmonica costs as much
as $150.”

Quality studios are a rarity in Af-
rica, according to Messonier. *Ni-
geria has two 24-track studios.
Guinea has some good studios. But
most are six or even one-track. In
Togo the government has built a
brand new 24-track studio with a
fine French mixing board. Unfortu-
nately, it is so wet and humid there
thatequipment has to be changed all
the time. Pieces must be imported all

Cross-Complaint Filed By
Teena Marie Vs. Motown

LOS ANGELES—In answer to an
earlier Superior Court complaint,
Tina Marie Brockert, also known as
Teena Marie. filed a cross-complaint
last week naming multiple defend-
ants in a plea for $5 million damages
and $25 million in punitive dam-
ages.

Motown, which earlier had ac-
cused the singer of contractual non-
compliance. is named a defendant
along with Jobete Music. Mulii-
Media Corp., Berry and Fuller
Gordy, Lady Tee Productions, Win-
nie Martin doing business as Black
Swan and Minnie Mariin Manage-
ment, and Ralph L. Seltzer. Seltzer.
onetime international chief for Mo-
town, is described as an Oregon resi-
dent and former Motown employee.

Brockert signed songwriter and
artist pacts with Jobete and Motown,
respectively, in April, 1976 at the age
of 20. She claims she then was also
coerced into a management pact
with Multi-Media, a Gordy subsidi-
ary.

Brockert also claims she was
hoodwinked into a later manage-
ment pactin July, 1978 with Martin,
who got a 15% commission. The fil-
ing further alleges the cross-defend-
ants set up Lady Tee as a corpora-
tion with Seltzer as trustee holding
all shares of common stock for 10
years. Stock split had Brockert get-
ting 75%, with Martin and Fuller
Gordy splitting 25%. In 1980, the
suit contends, Brockert signed for
another seven years with Lady Tee.
Throughout this period, it’s alleged,
the artist went along without outside
legal advice.

The suit claims Motown’s pacts

provided an artist royalty of 3% of
retail for LP sales and 2% for prere-
corded tape albums. She was also
overcharged for services. it’s
claimed. Brockert was allegedly paid
approximately $160,000 for aggre-
gate sales of more than | million
units over six years, the suit states.

She wrote Motown in May, 1982
claiming she was terminating her
binders, with Motown countering
she could not because she had not
returned all items received from Mo-
lown.

The cross-complaint asks that
Motown return all her masters.

the way from France.”

Still, Messonier says, these ob-
stacles “don’t stop the music in ei-
ther the French or English-speaking
countries. There is literally music ev-
erywhere in Africa.” Most music in
oil-rich Nigeria is heard at clubs
owned by musicians or at “private”
parties sponsored by members of the
monied elite. “These parties are
ways for the rich to show off for their
neighbors,” says Messonier. “As
many as 3,000 people will turn out to
eat, drink, and dance.”

Nigerian star Fela was the target
of brutal attacks from the Nigerian
military in the mid-"70s due to his
searingly political music. At the
time, the Nigerian government was
considered quite repressive. Today,
Messioner says, “The country has a
civilian government and there is a
feeling of incredible freedom there.
There is still a great difference be-
tween the rich and poor, but the at-
mosphere is much improved.”

One area that hasn’t improved
much in Africa is record piracy. “Itis
unbelievable.” says Messioner. “I re-
member visiting the Warner Bros.
office in Nigeria and asking about
release of a Prince album there. |
was told it wouldn’t sell there. At a
local record store I found hundreds
of copies and was told by the owner
it has sold more than 10.000 bootleg
copies in Nigeria.”

Messonier is hopeful that Ade and
his band will be able to perform in
America sometime early next year.

*x Kk ok

Short Stuff: In a recent New On
The Charts feature in Billboard
about Legacy. it was mentioned that
Deborah McGriff and Rita Saunders
performed on the group’s charted
single “Word Up.” It should be
noted that both ladies are now
signed exclusively to Becket Records
and perform as the Jamaica Girls.
... William King of the Commo-
dores has been racking up victories
at celebrity tennis tournaments. He
recently won the United Negro Col-
lege Fund tournament in New York
and the American Cancer Society
matches in Atlanta. King is organ-
izing his own celebrity tournament
in Los Angeles for 1983. ... A Ben
Ashburn Foundation has been estab-
lished by the family of the Commo-
dores’ late manager. Contributions
can be made to: Mr. G. Anthony
Scheller, Martha’s Vineyard Na-
tional Bank, Vineyard Haven, Mass.
02568.

FLAUTIST TIME—Arista/GRP artist Dave Valentin, right, chats backstage fol-

lowing his Bottom Line performance with Johnny Alan of WKTU New York,

left, and GRP president Larry Rosen. The flautist was in New York to promote
his new album, “In Love’s Time.”
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otown
4 | 4 (14 | GAPBAND IV @ 42 | 41| 13| WINDSONG
The Gap Band, Total Randy Crawford. Warner
Experience TE-1-3001 Bros. 1-23687 WEA
(Polygram) POL 143 |44 | 5| CAMERON ALL THE WAY
5 | 5 |14 | JEFFREY OSBORNE Rafael Cameron, Salsoul
Jef;rgy Osborne, A&M SP - SA-8553 (RCA) RCA
48
44 | 43| 21| REUNION
6 {6 | 6| DONNA SUMMER The Temptations.
g:rgn%%%m(raev Geféen ] . Gordy 6008GL (Motown) IND
arner bros.
Pr|7 |16 | s Lou TS| 8 | R ETD
ggg'sy; Lynn. Columbia FC o8BS Igtal Experience TE-1-3002 e
. oiygram)
V(12 | 5 | THIS ONE'S FOR YOU 4| 45| 5| NOW IS THE TIME
7] 3%118 ([P%C) A CBS Lou Rawis, Epic FE 37488 CBS
fY| 9| 5| THE REAL DEAL 47| 47| 26| WHO'S FOOLIN' WHO
H%Eoliyl I%g;}lgrs. T-Neck o5 One Way. MCA MCA 5279 MCA
il
10 |10 | 8 | KEEPIN' LOVE NEW S (RS CARRERIEH TS S .
aHg;vgrd Johnson. A&M SP ten (Elektra) WEA
53| 3| U'LSuzy
1|6 IFﬂ‘cIcE TICKLE YOUR ﬁ Ozone, Motown 6011ML IND
Jermaine Jackson, Motown 5049|200 N
sl o JSLD'?rulml dN(‘)i’Bcu(rF!ol m) POL
15 | 6 | TANTALIZINGLY HOT : ygra
Stephanie Milis, Casabl IME IS IT?
NI;EPa;lzeGS ;P§1|Y27:n)_anca PoL w m #??i‘!ng Warner Bros.
13 [ 8 (20 ;!'NEPOTHER WOMAN @ ﬁ 231011 WEA
ay Parker, Ir., Arista AL 56| 2| ALL NIGHT LONG
9590 IND Starpoint, Chocolate City
ﬁ( 17 | 4 | SNEAKIN' OUT CCLP 2022 (Polygram) POL
I ﬁ“m ONE MORE MOUNTAIN
Tops.
15 {13 (26 | KEEP IT LVE @ NBLT360 (Povam) - poL
. Mot
ggtz)famfn o IND ﬁ 59| 2| BODY TALKC ek
16 (16 17 | STEVIE WONDER'S gL U o
ORIGINAL
MUSIQUARIUM | @ 55| SN R SIREETRSORTEEE
tcviEynden Sordy G81002M1
Tamia 6002TL2 (Motown) IND (Motown) IND
17 |14 |18 | DREAMGIRLS
Onginal Cast, Geffen GHSP ﬁ m GWEN GUTHRIE
2007 (Warner Bros ) WEA Sg;;,,‘i”}ﬁ’,‘:;m';';"“ .
18 |18 (11 | WE GO A LONG WAY K
BACK 57| 57| 57| BREAKIN' AWAY @
Bioodstone, T-Neck FZ Al Jarreau, Warner Bros.
ﬁ? 38115 (Epic) C8S ﬁ BSK 3576 WEA
39 [ 2| GET LOOSE m NEW DIRECTIONS
E;glyu King, RCA AFLI - Tavares, RCA AFL1-4357 RCA
433
59| 61| 21| LOVE ME TENDER
20 120 |16 | STREET OPERA 88. King, MCA MCA 5307 MCA
oot Smoson. Cebtol— o | 60| 63| 2| wicTORY
Midnight Star, Sol
21 {19 {19 | MY FAVORITE PERSON e
(Epic) CBS | 61| 64{ 16| OFFRAMP
22 |21 {26 | BRILLIANCE Pat Metheny Group, ECM
Mlzgtlc Starr. A&M SP- - ECM-1-1216 (Warner Bros.) WEA
183 62| 46| 5| FIRST TAKE
23 (22 {14 I’'M THE ONE @ The Valentine Brothers,
Rggg;ta Flack, Attantic SD & Bridge BR-101936 IND
30 | 3| IFTHATS whaT I Taxgs | 63 |ECIZHp  LOOKING ouT
Mochaeg%gﬂgmald. Warner er 3@0‘53 CBS
Bros. 2 -
25 {25 {10 | WE ARE ONE 64| 65| 77| THE DUDE A
Eselc:; 101 A Dream, Elektra . g;-znlcy Jones. AZM SP -
| b WEA
38 | 2| CHANGE 65 TRUE DEMOCRACY
ﬁ Barry White, Unlimited m Steel Pulse, Elektra El
ﬁ Gold FZ 38048 (()Eplc) ou CBS 60113 WEA
31 | 4| LET ME KNOW Y
Stanfey Clarke, Epic FE 66| 66| 12 wigsCEreo(l;euzm The
33086 ces ('S,oconuts. Sire SRK 3681
YA7{40 | 3| EDDIE MURPHY (Wamer Bros.) WEA
Eddie Murphy. Columbia
67| 51| 9{ STILL IN LOVE
29 26 |11 ;CE:ZBEIBOWE GO AGAIN - Carnefeces ooy
Babby Bland. MCA MCA 60008 (Elektra) WEA
5297 MCA [ 68 | 68| 48 SOMEP{IIG{G SEECIAL A
Kool & The Gang, De-Lite
i 127 gal{T'R-gAwAFLHZOB RCA Dg?? 8502 (Polyzgfam) I POL
31 (33 (22 | STRAIGHT FROM THE 69| 54( 17| LITE ME UP
HEARY Herbie Hancock,
Pamcse Rushen, Elextra €1 - Columbia FC 37928 c8s
6001 WEA 1 70| 50 ON THE FLOOR
32 |34 |32 DOWN HOME 2l Fatback Band, Spring SP-1
17 Hill, Malaco MAL 7406 IND 6736 (Polygram) POL
33 128 (13 SOONER OR LATER 711 52| 5| FANDANGO
Ly eramianer S Herb Alpert, ASM SP3731  RCA
34 |24 (12 | HAPPY TOGETHER 72| 60| 11| ROYAL JAM
Odyssey, RCA AFL1-4240 RCA L'::gc‘::;agf": ’ml 8.8
35 |27 9 SQ EXC,ITED Philharmonic Orchestra,
Pmntersssusst:ésal)’lanet . MCA MCA 2-8017 MCA
2 il e 73| 72| 12| CURRENT
Dayton, Liberty L1-51126 CAP . Heatwave, Epic FE 38065 CBS
37 (37 |10 | AS WE SPEAK 74| 67| 53| NEVER T00 MUCH @
gawd ls;g%%,; Warner W gt;;rgelr Vandross, Epic FE W
ros. 1-
ﬁ 42 | 4 [ ALL NIGHT LONG 75] 62| 19| TUG OF WAR
B.B.&Q. Band, Capitol ST Paul McCartney,
12212 CAP Columbia TC 37462 CBS

¢ Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

4 Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America

seal for sales fo 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of
1,000,000 units (seal indicated by triangle).
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Latin

See Asia Language
Programs For KALI

By EUNICE VALLE

LOS ANGELES—Radio KALI,
one of this city’s important Spanish
language radio stations, may start
broadcasting half of its program-
ming in Asian languages if the FCC
approves a request for the KALI fre-
quency, made by Life Broadcasting
Co. in 1980.

Life Broadcasting Co., which is
owned by Frederic Osborne of New
York, president of Auburn Cable
Vision, and John Lee, a prominent
Korean-born Los Angeles business-
man, is conducting an investigation
in the Hispanic community of
KALT’s response to the needs of its
listeners. Company lawyers have
met in Los Angeles with LAMU (the
Union of Latin American Musi-

UK. Iglesias LP To
Have English Vocals

MIAMI—Encouraged by his U.K.
success last year with a Spanish lan-
guage version of “Begin The Be-
guine,” Julio Iglesias is releasing
next month in Britain a special ver-
sion of his latest LP with some of the
vocals recorded in English.

This is not his long-awaited all-
English language LP, which may in-
clude a duet with Diana Ross, but a
version of the same LP the CBS art-
ist is currently releasing in several
international markets, with voice
tracks in the appropriate languages.

Survey For Week Ending 9/18/82

Puerto

_I?I}DRIGHEI
:'1II III
2 | 3 |MENUDO
Por amor, Padosa 1012
3 | 2 |ISMAEL MIRANDA
Exitos de los 50, Fania 0798
4 | 4 |EL GRAN COMBO
Nuestro aniversario. Combo 2026
5 | 5 |ROBERTO CARLOS
Camay mesa, CBS 12315
6 | 7 |SOLEDAD BRAVO
TH 1214
7 |- |OLGAMARIA
Amame Musart 10819
8 | — |OSCARD’LEON
El Discovolo. TH 2207
9 |13 [LUIS MIGUEL
Un sol, Gdeon 73189
10 | - [DANNY RIVERA
Gitano, TH 2163
11 | 6 |FELIPE RODRIGUEZ
16 exitos TTH 1830
12 | — | MARVIN SANTIAGO
El hijo del pueblo, TH 2210
13 | — |LAPATRULLA 15
Sin tu carino, Artomast 2005
14 | — [ MIAMI SOUND MACHINE
Le enamare CBS 10025
15 | 8 |WILLIECOLON
Los 14 exitos, Profono Int'l 1402

cians), MAPA (the Mexican Ameri-
can Political Association), and own-
ers of several small record com-
panies to listen to their complaints
regarding KALI. LAMU has, on
several occasions since 1971, organ-
ized picket lines in front of KALI's
main offices in Hollywood.

United Broadcasting, which owns
Radio KALLI, has contracted a group
of Washington, D.C. lawyers on its
behalf. According to the FCC, all
the stations owned by United Broad-
casting had their license withheld
since 1968 due to FCC investi-
gations of two of its stations (neither
of which was KALI). The FCC’s fi-
nal decision, several months ago, fa-
vored United Broadcasting.

Life Broadcasting’s Lee says that
if he succeeds in acquiring 50% of
KALT’s stock, he plans to devote half
of KALI's programming to Japa-
nese, Chinese, Filipino, Korean and
Thai language material; 40% of the
programming would be in Spanish
and the rest would be in English.
There are currently no radio stations
in the area with Asian oriented pro-
gramming, although the Asian com-
munity is the fastest growing in Los
Angeles, having jumped from 3% to
5% in the last decade.

Alhambra Names
Two Label Managers

MIAMI—-The Alhambra Group
has created two new label manager
positions in its central Miami office:
one for the EMI group, filled by
Mercy Lopez and the other for the
PolyGram group, filled by Miguell
Estivill. Betty Diaz, who had been
Alhambra’s promotion and sales
manager, is no longer with the com-
pany.

Alhambra’s planned launching of
a midline series from the Odeon
catalog (Billboard, July 24) will in-
clude cassettes. In the Latin market,
midline cassette retail for around
$4.98.

Notas

That Japan has a thriving Latin
music scene should not surprise any-
one familiar with that country’s re-
markable ability to make all human
endeavors its own. Still, hearing a
Japanese voice entone Ruben
Blades’ “Pablo Pueblo” in Spanish,
backed by a Japanese salsa band
that can do Willie Colon down to the
last lick, can make one’s sense of ge-
ography spin into some fantastic
pattern. It’s like getting a side of
sushi with your rice and beans.

Orquesta del Sol, on Japan’s Dis-
comate Records, does elegant covers
of New York salsa hits and though
they are a bit short on raw energy
their ability to play in any of salsa’s
various orchestral combinations is
stunning. And, they can play in
clave. Will someone bring them to
New York to test their stuff against
the standards of this city’s salseros?
Hope so.

Naoya Matsuoka, in New York to
record with the city’s Latin musi-
cians, doesn’t want to copy salsa
bands in the manner of Orquesta del
Sol, some of whose members have
been Matsuoka musicians, so he has
opted for Latin/rock fusion. Mat-
suoka, a jazz pianist who dislikes
modern jazz, turned to Latin music
many years ago when he heard
recordings by lengendary pianists
Noro Morales and Lino Friasand by
Charlie Palmieri. (Matsuoka claims
he does not understand Charlie’s
more famous brother, Eddie). Two
years ago, Matsuoka was called to
substitute for Tito Puente’s pianist
during the star percussionist’s tour
of Japan and his ties with New
York’s Latin music community be-
gan.

Through Puente and session work
done with Coriunto Libre, one of
New York’s most respected salsa
bands, Matsuoka has hooked up
with the musicians for the next
Warner Bros. LP: Ray Barretto,
Jerry Gonzalez, Jose Mangual Jr.,
Francisco Centeno, Ray Maldonado
and others. Puente did not make the
sessions, a minus for album sales in
Japan, where a heavy salsa sideman
pulls in buyers, but a boom for the

Lee Myles Sees Upturn In
Latin Album Jacket Work

By CARLOS AGUDELO

NEW YORK—The artistic sophis-
tication of Latin record covers is not
far behind mainstream labels,
claims Richard Miller, president of
Lee Myles, a company that has been
manufacturing covers for the record
industry since 1952. “Ten years ago
the Latin labels may have just
wanted a lot of colors,” he notes,
“but now they are demanding better
graphics, type design, etc.

“Until a few years ago, the art-
work had to be done very cheaply.
They spent under $200 on a cover
and that was it. But now we are be-
ginning to see some of the Latin la-
bels spending more money on art.”
Miller believes the expense is justi-
fied since record covers “are one of
the very few cases of one art form
selling another art form.”

Though he admits the Latin
record business is hurting, Miller be-
lieves it is still growing. “Records are
still a great source of entertainment
for Latin families,” says Miller’s
partner and general manager of Lee
Myles, Howard Joseff. “I expect
business will take off very soon.”
The Latin industry represents 35%

of Lee Myles’ business, according to
Miller, whose company has done
work for 85% of the Latin labels in
New York, plus some in Puerto Rico
and Miami.

Time was, Joseff points out, when
industryites at the mainstream labels
did not believe a Latin record could
have a first run of 70,000 or 80,000.
“Now Motown and A&M are com-
ing out with their own Latin labels.
They see there is a big market there
and they are going after it.”

Joseff, who, in the *40s, worked for
one of the first Latin labels, Seeco,
points out that today there is more
competition in the Latin market.
The number of small independent
labels in the Latin field is growing,
whereas in the mainstream market
the trend is towards concentration.

Both Miller and Joseff recognize
that though the main thrust of the
industry has been toward the Mexi-
can American population of the
Western U.S., who comprise 59% of
the Hispanic population, there are
opportunities in the large Hispanic
population of the East coast.

wWwWwW americanradiohistorv.com

international exposure of Nicky
Marrero and Jimmy Delgado, who
cut the timbales tracks.

Though critics complain that
Matsuoka’s music is not pure Latin,
the pianist shrugs it off, claiming
that Japanese listeners can’t tell salsa
from samba and that Latin/rock fu-
sion is the best vehicle for real origi-
nality. There’s talk of releasing Mat-
suoka in Latin markets and the
pianist says he would like to perform
in Latin America. Japanese salsa

may seem like a mere novelty, but
watch out.
*x x %

Tierra plans to record a Spanish
language LP by the end of the year
on its original label, ASI. A group
like Tierra has to be marketed care-
fully, says ASI exec and Tierra’s
road manager Vernon Williams,
pointing to the band’s promotional
campaigns in Spanish language
publications and radio, media sel-
dom reached by non-Latin labels.

Survey For Week Ending 9/18/82

2= Hot Latin LPs

FLORIDA
TITLE-Artist, Label &
Number (Distributing Label)
JOSELUIS
RODRIGUEZ
de nada
2| 3 | LOSYONICS Escenas de amor. Motown Latino 6018
Rosas Blancas. Profono 3074 3| 1 |JOSELUIS RODRIGUEZ
3| 1 | JUANGABRIEL Dueno de nada CBS 30301
Casas de enamordos, Pronvo 0702 4 | 3 | ROBERTO TORRES
4| 4 | VICENTE FERNANDEZ Charanga Vallenata, Guajiro 4013
. Es la diferenciaCBS 20628 5 | — | OSCARD'LEON
5| 8 | LOSHUMILDES Discavalo, TH 2207 |
Quinto aniversario, Fama 617 6 9 | RICCHIE E POVERI
6| - nAMIOI: AYAFI.A“_ 140 Sera porque te amo, Musart 14525
i golondrina, Freddie
7|15 | JOSE JOSE Al 'c‘gnsaiymac et
Gracias, Pronto 0701 8| 7 |LUPTAD'ALESSIO
Sl MRNCIBLEATGRRES Niloca, Orfean 5298
9 | — [CHUCHO AVELLANET
9l - ﬁgsmylnl;g sPEosnL?wOl Yosientoy canto, TH 2204
10| 5 | ALBERTO VAZQUEZ 1S} (114 EAEATE
15 exitos, Telediscos 1024 i ALEJANDRO JAEN
11| - IT.F(')zsl%ARON DE APODACA Prisa, Musart 1829
12 |11 [SERGIO BACHELLI
12111 Iﬁgglggggos Dulce companera, Belter 330120
13 | - | RIGOTOVAR 13 |13 | CHRISTIAN
Tropicalisime, Profono 3085 Por tu amor, Peeriess 2252
14 | 7 | LUISMIGUEL 14 | — |[LOLITA
Un sol, Odeon 73183 Atrevete, CBS 60320
15 | 6 | RICCHIE E POVERI 15 (15 | MADE IN SPAIN
Sera porque te amo, Musart 14525 Disco Hits. Belter 330118 :
NEW YORK TEXAS
Last | TITLE-Artist, Label & This | Last TITLE-Artist, Label &
Report| Number (Distributing Label) Week |Report|  Number (Distributing Label)

1 | ELGRAN COMBO

Nueaty EFEArin

Z | JOSELUIS RODRIGUEZ
Dueno de nada CBS 30301

4 | ROBERTO TORRES

Charanga Vallenata, Guajiro

— | SANTIAGO CERON

Bueno de vicio, Salsa 134

4 | MENUDO
Quiero ser, Raff 3085

— | LUISPERICO ORTIZ
Thabroso. Perico 320

10 | MIGUEL PROVENTUD
Eres todo en mi West Side 4151

12 | FELIPE RODRIGUEZ
Los 16 grandes exitos, TTH 1830

8 | JUAN GABRIEL

Cosas de enamorado, Pronto 0702

RTINS - | i

10 | — | OSCARD'LEON
Discovolo, TH 2207
11 | - | TITO RODRIGUEZ
15 inolvidables exitos. West Side 4152
12 | — | ISMAEL MIRANDA
Exitos de los 50. Fania 612
13 | — | RICCHIE E POVERI
Y pienso en ti, Musart 14525
14 | — | PORFIRIO MOREL
La Chilia, RIS 509
15 | - | RODOLFO

El de siempre, Fuentes 201388

| LOSTIGRES DEL
NORTE

intrs b muerts

1 | JOSE LUIS RODRIGUEZ
Dueno de nada CBS 30301 |

RAMON AYALA
Mi golondrina, Freddie 1240

15 | LITTLEJOE

15 exitos rancheros Freddie 1234

ROBERTO PULIDO
Envidias, Profono 3081

— | VICENTE FERNANDEZ
La diferencia CBS 20628

JIMMY EDWARDS
Tu prieto, TH 2165

RIGO TOVAR
15 exitos_ Profono 1504

FLACO JIMENEZ

Pantalon Blue Jeans Dina 1028

LOS HUMILDES
De gira, Fama 617

JUAN GABRIEL
Ya no me vuelvo a enamorar, Pronto
0702

MAZZ

Command Performance Cara 031

LOS HERMANOS BARRON
15 exitos, Disa 120

LOS CANDETES DE LINARES

Un viejo amor, Ramex 1071

RENACIMIENTO 74

Quisiera ser, Ramex 1070

o, W N
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PORTUGUESE FIRST—Roberto Carlos, left, receives a gold album for

“Emocoes,” from Portuguese recording artist Amalia Rodriguez during Car-

los’ recent tour of Portugal. It was the first gold disk presented by newly

formed CBS Records Portugal (Billboard, June 26). Looking on is Carlos’
aide Luis Fernando Rocha.

International

WEA Sets Disney Push In U.K.

Marketing Campaign Includes improved Markup

By PETER JONES

LONDON—-WEA’s hefty market-
ing ‘push on the Walt Disney re-
corded catalog in the U.K., initiated
partly to counter what it calls “trade
cynicism” here about Disney prod-
uct, features a 50% markup for deal-
ers, plus a big cut in the usual 15%
Value Added Tax payable on rec-
ords and prerecorded cassettes.

The improved markup is avail-
able because WEA is aiming the first
21 titles in the Disney Storyteller
series directly at the children’s toy
market, and toy retailing in Britain
traditionally carries a 50% dealer
margin.

Because the records and tapes are
sold packaged with storybooks, the
VAT rate dips to 8%, midway be-
tween the record/tape norm and the

Attendance Up 30% At Firato '82

Compact Disc Among Highlights Of Audio-Video Fair

AMSTERDAM — Final attend-
ance figures from the Firato 82 au-
dio-video fair, which closed here
Sept 5, show a 30% increase over the
previous event, indicating that, de-
spite economic recession, the hi fi
and video markets remain buoyant.

The biennial show, which began
in the ’30s as a radio-based exhibi-
tion, has since grown into one of Eu-
rope’s most prestigious audio-video
fairs, second only to the Berlin Fun-
kausstellung. This year, a total of
322,787 visitors came to the RAI Ex-
hibition Complex between Aug. 27
and Sept. 5, compared with 244,777
in 1980. Daily admission was $3 a
head.

Influential in the high attendance
was the amount of airtime granted
the event by all nine Dutch broad-
cast organizations. More than 60 ra-
dio programs and six tv specials
were transmitted live from the show

itself.

Highlights included Philips’ dem-
onstration of the Compact Disc,
which will be in the shops here in
March, 1983, and a cable tv experi-
ment involving broadcasts from the
European Intelsat and Russian
Horizant satellites, beamed not only
to the show but also to 290,000 Am-
sterdam households.

Part of the 5,000 square meter ex-
hibition space was given over, for
the first time, to a musical instru-
ment fair known as Muziek Aktief,
with keyboards and sheet music
folios the main exhibits.

Most trade spokesmen expressed
themselves well satisfied with the
outcome of the Firato show, despite
the defection of a group of 20 dissi-
dent companies who claimed stand
costs were too high and the treat-
ment given to hi fi unfair. These
companies set up a rival event, Hi Fi

’82, which was held in the Novotel
Hotel over the same days as Firato
’82 itself. But although attendance to
the rogue show was free, only about
10,000 visitors were attracted.

Video was the major feature of the
main show, with attention and ex-
hibitor effort concentrating particu-
larly on portable VCR equipment
and video games, both of which are
areas of rapid growth here.

The first magazine for video re-
tailers, Video Markt, recently went
on sale in Holland, and with it the
first top 50 video chart the country
has seen. Introduced at the initiative
of video distributor group NVVD, it
is compiled on the basis of returns
from 100 top retail outlets. The first
edition shows feature films dominat-
ing, with Thorn’s EMI *“The Deer
Hunter” in the top position and that
company holding six of the top 10
positions.

zero rating on books and publica-
tions.

Stuart Till, WEA U K. marketing
chief, confirming the WEA licensing
deal with Disney for the U.K. and
Eire, says the campaign will be ag-
gressive from the start.

He adds: “I know there is some
cynicism about Walt Disney prod-
uct, both among the record sales
force and in the retail trade. But
we're setting out to dispel these neg-
ative aspects about the product’s
selling power and status. These neg-
atives quite honestly exist only be-
cause Disney material has not been
handled properly in the past by
other U.K. record companies.”

The launch features four configu-
rations: 7-inch mini-LPs, cassette,
picture disks and 12-inch LPs. There
will inevitably be direct competition
between record dealers and toy re-
tailers, there will be mail-order cata-
log action, and cinemas will rack
Disney records and tapes to link
with film presentations.

Meanwhile, details of a $500 mil-

lion scheme to build a British answer
to the U.S. Disneylands have been
revealed here. The project, Wonder-
land Park, will be sited on 1,000
acres owned at Corby, in the Mid-
lands, by British Steel Corporation.
The developers, Group Five Hold-
ings, are basing the scheme on the
U.S. Disney centers.

The aim is to attract five million
visitors to Wonderland each year.
The main theme is to bring to life
British nursery rhymes. But there
will also be a massive concert area,
plus a communications dome in-
corporating recording studios and
computers.

Jeff Wayne, composer, musician
and producer, is set to handle the
musical side of Wonderland. His
role is “actively to create and admin-
istrate activities related to sight and
sound.”

He intends to commemorate “War
Of The Worlds,” his most successful
album venture, with a Wonderland
display based on the paintings that
accompanied his multi-million-sell-
ing LP package.

23 Finalists Are Chosen For
World Popular Song Festival

TOKYO-—Twenty-three finalists
from |8 countries, picked out from
1,970 applicants from 49 countries,
are participating in the World Popu-
lar Song Festival '82, to be staged in
the huge Nippon Budokan Hall
here, Oct. 29-31.

Seven other finalists will come
from Australia, Indonesia, and Ja-
pan, chosen through national festi-
vals. The Yamaha Music Founda-
tion, which sponsors the annual pop
music contest, says the 1982 finals
are set for full national television
transmission in Japan.

There are several teenagers

among the international partici-
pants, with Israeli Ronen Bahunker
the youngest at 13. The others are
Celine Dion from France, 14, Taffy
McElroy from the U.S., 15, and
Jade, 16, from the U.K.

Other international finalists set to
appear are: Diana Pegueno, folk
singer, from the Bahia region of Bra-
zil; Bryan Adams, from Canada, a
rock artist and songwriter; Richard
Dewitte, from France, a former
member of chart vocal group I! Etait
Une Fois; and Riccardo Fogli, from

. Ialy, former 1 Pooh vocalist, who

won the San Remo Festival Grand
Prix earlier this year.

U.K. Label Meetings Acknowledge Economic Realities

By PETER JONES

LONDON-—As in every inter-
national music market, this year’s fi-
nal quarter is crucial to 12-month
profitability for Britain’s record
companies, most of which held their
annual sales conventions recently.

The essence of these meetings was
much as in past years: emphasis on
top name product and its sales po-
tential, marketing and promotion
campaigns, some substantial ex-
penditure plans for prerecorded
tape, and retail discounts for catalog
buying.

Also strongly splashed in confer-
ence headlines were plans for a
greater proportion of midprice prod-
uct, plus considerable activity in the
tv-advertised album sector.

But underneath all the “get-out-
and-sell” motivation was the accept-
ance that the UK. record industry
has been drastically trimmed down
and could still develop leaner pro-
file, and the hope that the economies
and cutbacks will lead to a way out
of the recession.

Some majors took space in pro-
vincial hotels, with most conferences
being more low-key than was the
norm a few years back. RCA stayed
put in its head office in London.

The bannered theme of WEA’s
meet was “Optimism.” Delegates
were warned of a wide-ranging belt-

tightening operation in the company
over the next 12 months, but manag-
ing director Charles Levison said,
“People have been telling us the mu-
sic business is dead or dying. We
don’t accept it. There are more

people today 'round the world lis- -

tening to music. Our big problem is
that our consumers have become
manufacturers.”

Urging the salesmen to lobby
their Members of Parliament to
push the industry case for a blank
tape levy, Levinson insisted: “Apart
from home taping and piracy,
there’s still a vast worldwide.market
for music and records.”

He went on: “The past excesses of
the record industry have been elimi-
nated. More realism is being shown
by most skilled managers and law-
yers in their negotiation of contracts.

It’s also being shown by artists who,

are realizing now they can’t expect
to be paid enormous sums of money
before the record company has
earned anything.”

Levinson claimed that WEA “has
broken more U.S. acts in the U.K.
over the past 18 months than any
other U.K.company.” The U.K. a&r
team had been augmented to boost
corporate commitment to breaking
U.K. acts.

Upcoming WEA product includes
new albums from Paul Simon,
George Benson and other big

names. The label is also determined
to break Marshall Crenshaw in Brit-
ain.

Don Ellis, RCA managing direc-
tor, said at the company’s confer-
ence: “For the first time in seven or
eight years, RCA U.K.’s future is in
its own hands and it doesn’t have to
rely on U.S. product.”

He looked back to the 1981 con-
ference. “Motown was about to link
with us, Hall & Oates hadn’t yet bro-
ken, Regard hadn’t started, Bucks
Fizz was seen as just another Eurovi-
sion Song Contest act and the joint
venture video company hadn’t been
set up.

“Now Motown is successfully
with us, Hall & Oates have broken,
Bucks Fizz is widely established as a
star act, Regard has started and the
joint venture video company is win-
ning through.”

Ellis said he has his doubts about
the view that the future of the record
industry is in the cassette, but he
added: “l am sure that its future
does not lie with the traditional
black disk. Whatever the format,
though, we'll sell it.”

Among RCA’s pre-Christmas re-
leases are “Kids From Fame, Vol.
2 tied in with a new television
series of 22 weeks, and more rework-
ing of the Elvis Presley catalog, with
Vol. 2 of the EP Collection, nine
packages in original covers in a lux-
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ury binder. The fall campaign is
bannered “Flying High.”

The CBS conference was head-
lined “The Marathon,” with the
praises of the label’s “marathon™ tal-
ent roster sung. Paul Russell, new
managing director, talked of the
need for “empathy™ as a key ingredi-
ent for music business success.

He said: “Busy executives in com-
puter games or baked beans don’t
need empathy to be successful. They
may be committed and dedicated to
their success as individuals, but they
dont need empathy. They don’t
need the ability to distinguish be-
tween baked beans and music, the
difference between a product and
art.”

CBS is pushing its “Nice Price”
product successes, moving more big
names into this field, including
Bruce Springsteen, Simon & Gar-
funke! and the Clash in the pre-
Christmas build-up. Cadenza is a
new series of classical material in the
“Nice Price” range. Abba, the No-
lans and Shakin’ Stevens are to be
tv-marketed via new albums.

At the EMI Records U.K. inter-
national conference, Richard Lyttel-
ton, international director, said:
“We meet at an extremely troubled
time for the whole industry. After
the successes of last year, we’re again
facing the problems of declining
markets, consumer confusion over

different and new hardware config-
urations and the continuing on-
slaught from home taping.

“It’s up to us all to throw off the
mantle of parochialism and contrib-
ute together to shape the future of
our business. We must remind our-
selves that we're not so much a
record company committed to sell-
ing plastic disks as a music company.

“Music is our product. It is our
music and our ability to react to
change which provides the key to the
future.”

He noted the achievements of
EMI Australia with Duran Duran,
EMI America with Sheena Easton
and the European companies with
Iron Maiden.

Amid new product from big
names like Olivia Newton-John and
Paul McCartney, EMI delegates
learned of “The Royal Philharmonic
Plays Queen,” to be the first EMI al-
bum to be promoted and advertised
on the new Channel 4 commercial
television network starting here in
November, plus a Beatles’ “Greatest
Hits” package which puts together
the group’s 26 hit singles on the same
LP for the first time.

The PolyGram group here opted
for a low-key conference, deciding,
in the firm’s words, to “let the rec-
ords speak for themselves.”

A.J. Morris, Polydor managing di-

(Continued on page 62)
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IN SUBMISSION TO U.K. GOVERNMENT

International

Musician Union Backs Tape Levy

LONDON-—Support for a cam-
paign for a levy on blank tape to off-
set the effects of home duplication
comes from Britain’s Musicians’
Union in a submission to the U.K.
government in response to its Green
Paper consultative document on
copyright law reform.

In a nine-page outline, John Mor-
ton, general secretary, notes that the
union shares the concern and regret
expressed by the British Copyright
Council and the British Phonogra-
phic Industry (BPI) at the “negative
tone” adopted by the Green Paper
on home taping.

In urging the government to re-
consider the question of a levy, the
union submission also calls for per-
formers’ protection to be brought
into line with copyright in the matter
of home taping by removing from
the performers’ protection acts the
exception permitting recording for
private and domestic use.

“It seems particularly inequitable
that performers should be unpro-
tected against home recording in
view of the fact that the main pur-
pose of the activity is to obtain-at
low cost—a particular performance
rather than a single ‘work’,)” the
document maintains.

In a reference to the union’s in-
volvement with the BPI and the Me-
chanical Rights Society in a cam-
paign for the introduction of a levy,
the union welcomes the proposal
that part of the proceeds of such a
levy should go into a trust fund for
the support of new performances,
including new recordings. “Such a
measure would be a valuable addi-
tion to new investment in music per-
formance and would assist in main-
taining and creating employment in
a field that is notorious for insecur-

ity.”

The union submission “shares the
general astonishment” at the state-
ment in the Green Paper which im-
plied that home video recording was
not detrimental to commercial inter-
ests.

“The growing practice of private
recording in the audio-visual field,”
the union claims, “not only under-
munes the emergence of a British
videogram industry but also affects
the commercial interests of the pro-
ducers of multi-media films.

The submission repudiates the
Green Paper claim that video re-
corders can do no more than record
television broadcasts, and points out
that it is a simple matter to duplicate
videocassettes by linking two VCRs
together.

Elsewhere in the submission, the
Musicians’ Union calls for the estab-
lishment of performers’ rights,
pointing out that the status of artists
is lagging behind the general ad-
vances of technology, the develop-
ment of mass communication media
and the means of mechanical repro-

- duction of works of art and of per-

formance.

The union expresses disappoint-
ment that the establishment of a per-
formers’ right does not appear to
have been taken into account by the
government.

On the subject of broadcasting
and diffusion, the union declares its
staunch support for the position
taken by the British Copyright
Council in its submission to the gov-
ernment last December.

This argues that the “up-leg”
transmission to satellite must be con-
trolled in order to give effective pro-
tection to rights owners and con-
demns the Green Paper’s argument
that cable companies are free to op-
erate transmissions of copyright
owners’ works without any liability
to pay fees to the owners.

The submission points out that the
inter-governmental committee of
the Rome Convention has recom-
mended that national laws should
treat cable diffusions as equivalent
to broadcasts, and the union urges
this approach on the government.

MOST RECORDED AUSSIE SONG?

‘Matilda’ Notches 56 Covers

® Continued from page 48

Ironically, the only chart action in
Australia has been by Ashdown’s
version, which achieved a relatively
minor rating,

But Bogle has a tremendous suc-
cess record in his native Ireland.
He's had three chart-toppers: the
Makem and Clancy version of “And
The Band Played ‘Waltzing Ma-
tilda,”” No. | for a total 28 weeks;
the Furey Brothers’ treatment of

Greek Labels Agree On
Need For National Chart

ATHENS—After years of being
unable to measure the in-store suc-
cess of their releases. the major
Greek record companies are in
agreement on the need for an objec-
tive and authoritative chart for this
country—if not on how to put one to-
gether.

So far, the few listings carried spo-
radically in the music press have car-
ried little weight. The most con-
sistent effort made over the years, an
unofficial chart published monthly
in Pop And Rock magazine, has
been criticized here as being unpro-
fessional and biased.

Large rating and market analysis
organizations. such as Neilsen and
Icap Hellas, have volunteered to
help out, but the cost of carrying out
and following up on a true represen-
tative sampling of retailers has been
reckoned too high for a depressed
record industry.

Makis Matsas, chairman of Minos
Matsas Records, says: “The market-
place could well improve if an objec-
tive and widely-read chart existed
here.”

He claims to be getting requests
from the foreign labels he distributes
here, asking for the Greek chart po-
sitions of various international re-
leases. “When I tell them there’s no
chart, they find it a situation difficult
to understand or accept.”

The more serious retailers use
Billboard’s charts as information
base and a promotional tool where
possible, but even these charts can’t

reflect Greek sales.

One idea about to be tested is to
split the costs of market research
with the state-run ERT radio net-
work. Other executives are thinking
along the lines of pooling the labels’
individual chart estimates and work-
ing out the average among the com-
peting claims.

“No Man’s Land,” which sold more
than 100,000 units; and Danny
Doyle’s recording of ‘“Leaving
Nancy.”

“No Man’s Land” is currently
chasing “And The Band Played
‘Waltzing Matilda’” in the cover
version stakes, with some 25 treat-
ments in Australia alone.

Bogle, now 37, came to Australia
nine years ago. He’s been nurtured
ever since by Warren Fahey, a noted
folk and ethnic music fan here, who
heads up the Larrikan group, which
comprises a record company, distri-
bution network and music store.

Larrikan has recorded Bogle on
three albums, the first of which has
gone gold. Butitis in the music pub-
lishing area that Fahey’s faith has
been best rewarded. Larrikan Mu-
sic, which administers “And The
Band Played ‘Waltzing Matilda,” " is
represented in the U.K. by EMI Mu-
sic and in North America by Morn-
ing Music. But the much-covered
song itself is controlled in the U.K.
by Roberton Brown Music.

Biflboard photo by Jean-Paul Jaccoud

FRENCH CONNECTION—Ruben Blades, center, pays a surprise visit to Ray

Barreto, left, who was performing at La Chapelle des Lombards in Paris. Join-

ing in the set are, from left, Ray Martinez, Luis Gonzalez and Azuquita. Seated
is percussionist Patato.

JVC Holland Mounts TV Ad Blitz

AMSTERDAM — JVC here
marked the week of this year’s Firato
'82 audio fair with an unprece-
dented tv advertising blitz designed
to boost consumer awareness of the
Japanese company’s hardware.

The Firato event took place Aug.
27-Sept. 5 in this city’s RAI exhibi-
tion complex, and during five days
of that week, JVC Holland screened
a series of two-minute commercials
(something unprecedented in Dutch
tv), spending its entire year’s adver-
tising budget in the process.

AMSTERDAM—Blank tape
manufacturer TDK is sponsoring
Amsterdam-based soccer club
Ajax, last season’s Dutch league
§ champions, to the tune of
roughly $1 million over the next
three years.

The ministry of cultural af-
fairs, which handles most sports
activities in Holland, finally gave
its consent to Holland’s leading
football clubs receiving sponsor-
ship as of the start of this season.

Top club PSV is being spon-
sored by Philips, with Sony and
AKALI sponsoring, respectively,
AZ ’67 and Excelsior. Silver, a
Dutch importer of Japanese
video equipment, signed to spon-
sor Vitesse, but it was a short-
lived pact, as the company
recently went bankrupt.

$1 MILLION INVESTMENT

‘ TDK Sponsors Dutch Soccer Club

By WILLEM HOOS

Each of the five commercials con-
tained street interviews and a quiz
on JVC product. They were sup-
ported by ads in many hi fi maga-
zines and daily newspapers, together
with a retail campaign involving all
JVC dealers.

Indications are that the advertis-
ing achieved the desired impact. In
1978, only 6% of Dutch people inter-
viewed had heard of JVC audio
equipment, which is imported here
through EMI. Now, according to a
survey, over 70% know the name.

Players in the sponsored clubs
wear shirts emblazoned with the
name of the sponsoring com-
pany. It’s estimated by the na-
tional football association here
that a total of around $1.2 mil-
lion is involved in direct sponsor-
ship for the coming season.

TDK was recently involved in
sponsoring part of the Rolling
Stones’ European tour, to the de-
spair of many sectors of the
record industry in continental
Europe.

/)

Industryites were critical of the
Stones’ management for making
a deal with a blank tape manu-
facturer whose product is seen as
stimulating a home taping “in-
dustry” that is causing the record
business headaches.

Questions Remain About Montreux Festival

MONTREUX—The 16th Mon-
treux Jazz Festival may have been,
both financially and artistically, the
most successful one ever. But the
Swiss record industry still harbors
doubts about how much impact the
annual event has on the sale of rec-
ords.

This year’s festival featured a total
of 60 bands and 600 musicians from
all corners of the world. The two-
week program included free after-
noon concerts by 35 specially invited
bands.

For the first time, Swiss television
presented 13 late-night festival pro-
grams. In addition, Swiss radio
broadcast festival specials on a daily
basis.

Concerts featuring jazz. blues,
Latin, rock and reggae drew capac-
ity audiences. Some 500 representa-
tives of the national and foreign
media were on hand. Record com-
panies had plenty of opportunities
during the festival to lay on special
showcase parties for catalog artists.

But local record companies re-
main unconvinced about the festi-
val’s value.

Anelliese Haphan of CBS Swit-
zerland says: “Basically the festival
is a matter of prestige, for artists and
record companies. Rarely does it
have any impact on Swiss record
sales. This year we’ve had the bonus
of live television, so I may have to re-
vise my opinion. We’ll have to see
how record buyers react.”

Teddy Meier, EMI executive,
says: “The festival has changed its
character over the years. From being
a jazz event, it'’s grown into a kind of
general music festival. attracting all
kinds of audiences.

“Our position, too, has changed.
In the old days. musicians, press
people, record company representa-
tives and so on joined one big music
family on a musical holiday in Mon-
treux. We had time to build contacts.

“Now we're all on the run. The lei-
sure elementis out of the program.”

Meier notes that. in the past,
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record companies took on whole
evenings to show off their artists.
“Now many Swiss record companies
are losing interest, and just doing the
job at the festival for their head of-
fices. We used to work at full power
promoting our respecti e catalogs.”

The question marks over the festi-
val are multiplying. Some local com-
panies are apparently not interested
in having their international artists
at Montreux. Others feel they don’t
have enough influence on the final
selection of artists.

For some years the Swiss record
industry has carped about the reluc-
tance of festival organizer Claude
Nobs to include Swiss acts in the
main programs. Nobs took notice
last year and showcased the Swiss
Radio Big Band. Andreas Vol-
lenweider and Marco Zappa. This
year he featured the Swiss Jazz
Quartet and Ping Pong.

Is this helping the Swiss record in-
dustry change its mind about the fes-

tival? EMI’s Meier remains critical:
“Ican’t see any advantage of a Mon-
treux appearance compared with,
say, a sold-out Zurich concert—a big
gig in the major Swiss city which is
also the musical trendsetting center.
“Jazz is a separate entity. Today,
Swiss rock and pop artists have bet-
ter opportunities to play gigs else-
where in Switzerland. For them,
there’s no special benefit in being
staged in the Montreux festival.

“The jazz musicians have fewer
opportunities to play major gigs na-
tionwide. So Swiss jazzmen are justi-
fied in complaints about their lack of
exposure in the Montreux festival.”

Adds Meier: *I don’t think
Claude Nobs is really looking for
close contacts with the local record
industry. As director of an inter-
national festival, he has to operate
on an international basis, but I have
often wished he’d take more notice
of our industry’s needs and
requests.”
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(Courtesy of Music & Video Week)
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13

EYE OF THE TIGER, Survivor,
Scottl Bros.

SAVE A PRAYER, Duran Duran,
EMI

COME ON EILEEN, Dexy’s
Midnight Runners & Emerald
Express, Mercury

PRIVATE INVESTIGATIONS, Dire
Straits, Mercury

WALKING ON SUNSHINE,
Rockers Revenge & Donnle
Calvin, London

HI-FIDELITY, Kids From “Fame”
& Valerie Landsburg, RCA

WHAT, Soft Cell, Some Bizzare

ALL OF MY HEART, ABC,
Neutron

| EAT CANNIBALS PART 1, Toto
Coelo, Radiaichoice

CAN'T TAKE MY EYES OFF YOU,
Boystown Gang, ERC

GIVE ME YOUR HEART
TONIGHT, Shakin’ Stevens,
Eplc

NOBODY’S FOOL, Halrcut One
Hundred, Arista

THE MESSAGE, Grand Master
Flash & The Furlous Five,
Sugarhill

TODAY, Talk Talk, EMI

CHERRY PINK & APPLE
BLOSSOM WHITE, Modern
Romance & John Du Prez, WEA

SPREAD A LITTLE HAPPINESS,
Sting, A&M

THERE IT IS, Shalamar, Solar

JOHN WAYNE IS BIG LEGGY,
Hot Chocolate, Rak

SADDLE UP, David Christie, KR

FAME, Irene Cara, Polydor

LEAVE IN SILENCE, Depeche
Mode, Mute

UNDER THE BOARD WALK, Tom
Tom Club, Island

BIG GUN, Kool & The Gang, De-
Lite

WHY, Carly Simon, WEA

WHITE BOYS & HEROES, Gary
Numan, Beggars Banquet

WOT, Captain Sensible, A&M

S0 HERE | AM, UB40, Dep. Int'\.

INVITATIONS, Shakatak, Polydor

LOVE COME DOWN, Evelyn King,
RCA

DON'T GO, Yazoo, Mute

WINDPOWER, Thomas Dolby,
Venice in Perll

HURRY HOME, Wavelength,
Ariola

18 CARAT LOVE AFFAIR/LOVE
HANGOVER, Assoclates,
Assoclates

SUMMERTIME, Fun Boy Three,
Chrysalls

IT STARTED WITH A KISS, Hot
Chocolate, Rak

LOVE IS IN CONTROL, Donna
Summer, Geffen

WHO PUT THE BOMP (IN THE
BOMP-A-BOMP-A-BOMP),
Showaddywaddy, RCA

NEW GLITTERING PRIZE, Simple
Minds, Virgin

STRANGE LITTLE GIRL,
Stranglers, Liberty

RUFF MIX, Wonder Dogs, Flip

ALBUMS

THE KIDS FROM FAME, Various,
88C

UPSTAIRS AT ERIC'S, Yazzo,
Mute

TOO-RYE-AY, Kevin Rowland &
Dexy’s Midnight Runners,
Mercury

RiO, Duran Duran, EMI

THE LEXICON OF LOVE, A8BC,
Neutron

NOW YOU SEE ME, NOW YOU
DON'T, Clitf Richard, EMI

BREAKOUT, Varlous, Ronco

IN THE HEAT OF THE NIGHT,
Imagination, R&B

LOVE SONGS, Commodores, K-
tel

LOVE & DANCING, League
Uniimited Orchestra, Virgin

IT'S HARD, The Who, Poiydor

SONGS TO REMEMBER, Scritti
Politti, Rough Trade

COMPLETE MADNESS, Madness,
stiff

HIGHWAY SONG-BLACKFOOT
LIVE, Blackfoot, Atco

EYE OF THE TIGER, Survivor,
Scottl Bros.

TROPICAL GANGSTERS, Kid
Creole & Coconuts, Ze/island

FAME, Soundtrack, Polydor

THE JIMI HENDRIX CONCERTS,
Jimi Hendrix, CBS

MIRAGE, Fieetwood Mac, Warner
Bros.

WELL KEPT SECRET, John
Martyn, WEA

THE PARTY'S OVER, Talk Talk,
Secret

THE CAGE, Tygers Of Pan Tang,
MCA
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26
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NEW
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NEW
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NEW

TALKING BACK TO THE NIGHT,
Steve Winwood, isiand

THE SINGLES ALBUM, UB40,
Graduate

CAN'T STOP THE CLASSICS,
Louis Clark & Roysl
Phitharmonic Orch., K-tel

ROUGH DIAMONDS, Bad
Company, SwanSong

AVALON, Roxy Music, EG

FRIENDS, Shalamar, Solar

ASIA, Asla, Geffen

NIGHT BIRDS, Shakatak, Polydor

THE CONCERT IN CENTRAL
PARK, Simon & Gartunkel,

Geffen

NIGHT NURSE, Gregory Isaacs,
Island

DEEP PURPLE LIVE IN LONDON,
Deep Purple, Harvest

MAKIN’ MOVIES, Dire Stralts,
Vertigo

PELICAN WEST, Halrcut One
Hundred, Arista

FABRIQUE, Fashlon, Arista

SOUL DAZE & SOUL NITES,
Varlous, Ronco

NON-STOP ECSTATIC DANCING,
Soft Cell, Some Bizzare

NON-STOP EROTIC CABARET,
Soft Cell, Some Bizzare

ASSEMBLAGE, Japan, Hansa

CANADA

(Courtesy Canadian Broadcasting Corp.)

As of 9/11/82

SINGLES
This Last
Week Week
1 1 EYE OF THE TIGER, Survivor,
Scotti Bros.
2 4 JACK & DIANE, John Cougar,
Riva
3 3 HARD TO SAY I'M SORRY,
Chicago, CBS
4 2 ABRACADABRA, Steve Miller
Band, Capitol
5 5 EYE IN THE SKY, Alan Parsons
Project, Arista
6 7 HOLD ME, Fleetwood Mac,
Warner Bros.
7 15 ONLY TIME WILL TELL, Asia,
Gefien
8 9 TAKE IT AWAY, Paul McCartney,
CBS
9 8 YOUR DADDY DON'T KNOW,
Toronto, A&M
10 6 EYES OF A STRANGER, Payolas,
A&M
11 13 YOU SHOULD HEAR THE WAY
SHE TALKS ABOUT YOU,
Meilssa Manchester, Arista
12 14 DOWN UNDER, Men At Work,
cBS
13 10 VACATION, Go-Go's, IRS
14 11 EVEN THE NIGHTS ARE BETTER,
Alr Supply, Big Time
15 12 ENOUGH IS ENOUGH, April
Wine, Capitol
16 NEW ODON'T IT MAKE YA FEEL
HEADPINS, C, A&M
17 17 WASTED ON THE WAY, Crosby,
Stills & Nash, Atlantlc
18 18 WHO CAN IT BE NOW, Men At
Work, CBS
19 20 | RAN (SO FAR AWAY), A Flock
of Seagulls, Quality
20 16  HURTS SO GOOD, John Cougar,
Riva
ALBUMS
1 1 AMERICAN FOOL, John Cougar,
Riva
2 2 EYE iN THE SKY, Alan Parsons
Project, Arista
3 S ABRACADABRA, Steve Milier
Band, Capitol
4 4 BUSINESS AS USUAL, Men At
Work, CBS
5 6 EYE OF THE TIGER, Survivor,
Scottl Bros.
6 3 PICTURES AT ELEVEN, Robent
Plant, Swan Song
7 7 MIRAGE, Fieetwood Mac, Warner
Bros.
8 8 AVALON, Roxy Music, Warner
Bros.
9 9 NO STRANGER TO DANGER,
Payolas, A&M
10 NEW ASIA, Asia, Geffen

This

WEST GERMANY

(Courtesy Der Musikmarkt)

Last

As of 9/13/82
SINGLES

Week Week

1
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3
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ADIOS AMOR, Andy Borg, EMI

ABRACADABRA, Steve Miiier
Band, Mercury

ICH WILL SPASS, Markus, CBS

MAID OF ORLEANS, Orchestral
Manouevers in The Dark,
Dindisc

WORDS, F.R. David, DGG

WO BIST DU, Spider Murphy
Gang, EMI

JUST AN ILLUSION, Imagination,
Ariola

MADE IN ITALY, Riccl & Poveri,
Baby

GIVE ME YOUR HEART
TONIGHT, Shakin’ Stevens,
CBS
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ZAUBERSTAB, Zaza, intercord

IT STARTED WITH A KISS, Hot
Chocolate, Rak

NON SUCCEDERA PiU, Claudl
Morl, Arlola

VERDAMP LANG HER, BAP, EMI{

DON'T GO, Yazzo, Intercord

GOODY TWO SHOES, Adam &
Ants, CBS

SADDLE UP, David Christie,
Polydor

HEAT OF THE MOMENT, Asia,
Geffen

CARBONARA, Splift, CBS

HARD TO SAY I'M SORRY,
Chicago, WEA

MASCHINE BRENNT, Falco,
Teldec

MUSIC & LIGHTS, Imagination,
Arlola

GIRL CRAZY, Hot Chocolate, Rak

| KNOW THERE IS SOMETHING,
Frida, Polydor

EYE OF THE TIGER, Survivor,
Scottl Bros.

EBONY & IVORY, Paul McCartney
& Stevie Wonder, EMI

WHY CAN'T WE LIVE
TOGETHER, Mike Anthony,
Metronome

ROSANNA, Toto, CBS

DESIRE, Roni Griffith, Metronome

DOWN UNDER, Men At Work,
cBs

DAS MAEDCHEN AUF DER
TREPPE, Tangerine Dream,
Ariola

ALBUMS

VON DRINNE NOH DRUSSE, Bap,
EMI

FUER USSZESCHNIGGE, Bap,
EMI

ABRACADABRA, Steve Miiler
Band, Mercury

IN TRANSIT, Saga, Polydor

85555, Spilitt, CBS

ASIA, Asia, Getfen

EYE IN THE SKY, Aian Parson
Project, Arista

THE CONCERT IN CENTRAL
PARK, Simon & Gartunkel,
Getten

EIN BISSCHEN FRIEDEN, Nicole,
Juplter

DOLCE VITA, Spider Murphy
Gang, EMI

FIVE MILES OUT, Mike Oidfleid,
Virgin

AVALON, Roxy Music, Polydor

LIFE 82, Peter Maffay, Metronome

SHANGO, Santana, CBS

IV, Toto, CBS

ARCHITECTURE & MORALITY,
Orchestral Manouevers in The
Dark, Dindisc

TUG OF WAR, Paul McCartney,
EMI

MIRAGE, Fleetwood Mac, Warner
Bros.

TALKING BACK TO THE NIGHT,
Steve Winwood, Arlola

4, Forelgner, Atlantic

JAPAN

(Courtesy Music Labo)
As ot 9/13/82
SINGLES

Week Week

1

2

1

2

MATSUWA, Amin, Nippon
Phonogram (Yamaha)

KOMUGI IRONO MERMAID,
Selko Matsuda, CBS/Sony
(Sun)

AISHU NO KASABURANKA,
Hiroml Go, CBS Sony
(Burning/PMP)

NINJINMUSUME, Tohihiko
Tahara, Canyon (Janny's)

DANCEWA UMAKU ODORENAI,
Mio Takaki, Canyon (Nakayo
Shi)

KENKAO YAMETE, Naoko Kawal,
Nippon Columbia (Geiel)

HIGHTEEN BOOGIE, Masahiko
Kondo, RVC (Janny's)

KURAYAMIO BUTTOBASE,
Daisuke Shima, King (Crazy
Rider) .

100 ... SO KAMONE;
Shibugakitai, CBS/Sony
(Janny's)

COKINAKO INOMONOGATARI,
Yosenabetorio, Nippon
Phonogram/Forlife (Fuji)

SHOJO A, Akina Nakamori,
Warmer-Ploneer (NTV/ Nichlon)

EYE OF THE TIGER, Survivor,
Canyon (Nichion/PMP)

MADONNA TACHI NO LULLABY,
Hiromi lwasaki, Victor (NTV/
Gelei)

NAMIDAO FUITE, Tessei Miyoshi,
Alpha

KASABURANKA, Bertie Higgins,
CB8S/Sony (PMP/Nichion)

LA SAISON, Ann Louls, Victor
(Watanabe)

CHIGIRI, Hiroshl itsuki, Teichiku
(Ashahl/Toei)

JIDAIO KOETE, Grease, Nippon
Columbia (Crazy Rider)

ANABASHOKARA, Yoshle
Kashiwabara, Nippon
Phonogram (Burning/Dream)

www.americanradiohistorv.com

20 NEW MACHIBOUKE, Chiem! Hori,

12
13
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15
16

-

This

10
12

NEW
15
1"

NEW

Canyon (Tokyo)

ALBUMS

NUDE MAN, Southern All Stars,
Victor

BEST, Toshihiko Tahara, Canyon

MY FANTASY, Kycko Kolzuml,
Victor

GREATEST HITS, Tatsurou
Yamashita, RVC

JIDAIWA BOKURANI AMEO
FURASHITERU, Nageee
Tsuyoshi Nagab T
EMI

JUST ANOTHER DAY IN
PARADISE, Bertle Higgins,
CBS/Sony

P.M.9, Eikichl Yazawa, Wamer/
Pioneer

PEARL PIASU, Matsutoya Yuml,
Toshiba-EMI

I LOVE YOU ..
Toshiba-EMI

LA SAISON D’AMOUR, Ann
Louts, Victor

PROLOGUE, Akina Nakamorl,
Warner-Pioneer

BANZAI, Masahiko Kondo, RVC

SEIKO INDEX, Selko Matsuda,
CBS/Sony

NIGHT BIRDS, Shakatak, Polydor

ROCKY Iil, Soundtrack, King

SOLE SHADOWS, Shanels, Epic-

ik

« Off Course,

Sony

EYE OF THE TIGER, Survivor,
Canyon

NA N PA ... SHITE?, Sayaka ito,
Victor

DONNA SUMMER, Donna
Summer, Wamner-Ploneer

TESSEI, Tessel Miyoshi, Alpha

AUSTRALIA

(Courtesy Kent Music Report)

Last

As of 9/13/82
SINGLES

Week Week

1

2

3
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1"
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1

3

2

1"
13
NEW
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19

NEW
15

NEW

12

NEW

14
17

20

10

15
NEW

1"

ABRACADABRA, Steve Milter
Band, Mercury

EYE OF THE TIGER, Survivor,
Epic

THE OTHER WOMAN, Ray Parker
Jr., Arista

IF YOU WANT MY LOVE, Cheap
Trick, Epic

HURTS SO GOOD, John Cougar,
WEA

HARD TO SAY I'M SORRY,
Chicago, Full Moon

RADIO, Members, Island

ONLY YOU, Yazoo, Mute

GOODY T