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Ad Pressure Still On For
Older Radio Demographic

By DOUGLAS E. HALL

NEW YORK-Ongoing evidence
that advertisers on radio continue o
seek older listeners (with all the at-
tendant programming implications)
comes in the form of the latest fig-
ures from rep companies.

Blair Radio, for example, notes
that 33% of its national ad buys for

FBI Nabs 10
In Tape Sweep

LOS ANGELES- Federal agents
here are claiming a major victory
against alleged Latin cassette and 8-
track tape counterfeiters, as a result
of early morning raids Wednesday
(13) which yielded 10 arrests and the
confiscation of tapes, raw materials
and duplicating equipment esti-
mated at $1 million-plus in total
value.

Any convictions arising from

(Continued on page 78)

the first nine months of this year
specified ages 25-54,a 5.7% increase
in this demographic over compara-
ble 1981.

Similar news originates from
McGavren Guild, which reports
27% of its buys are 25-54, up 4%
from last year. Torbet Radio says
this demographic is up to 33.4%
from 30.9% in 1981.

These companies disseminate
such data to the stations they repre-
sent, which is a not-so-gentle hint
telling management that selling na-
tional advertisers is easier if pro-
gramming is adjusted to catch more
of these older listeners.

This pursuit generally means that
stations will concentrate on familiar,
conventional, soft records in compil-
ing playlists. Shunned are new acts,
new music and anything which rocks
too hard.

Program directors have for some
time been talking about “blowing
off teenagers.” The new figures offer
strong support for this attitude. Tor-

(Continued on page 78)

CBS Records
To Close Plant
In Terre Haute

By IRV LICHTMAN

NEW YORK- The CBS/Rec-
ords Group will close its manu-
facturing facility in Terre Haute.
Ind. at the end of the year.

The company expects 1o save
$5 million in annual operating
costs, but sustains a one-time,
pre-lax charge to income of ap-
proximately $11 million in its
third quarter. The closure will
put 1,250 people out of work.

Although corporately viewed
with a rose-colored tint, the ac-
tion mirrors declining unit sales
volume for the company and for
the industry in general. Third
quarter revenues for CBS/Rec-
ords Group showed a 21% de-
cline (separate story, page 9),
while income went into the red,
in part because of the Terre
Haute move.

CBS will be left with two U.S.

{Continued on puge 78)

e COMPETITIVE BROADCASTERS find the monthly Birch Report in-
creasingly valuable as their need for immediate feedback on programming de-
cisions intensifies. An update on the service’s progress appears on page 20, to-
gether with August/September ratings for 16 markets.

e RETAIL EXPLOITATION of the annual Grammy awards, the upcom-
ing “Gift Of Music™ test in various markets and the Compact Disc's U.S. po-
tential were among key topics aired at NARM’s recent retail advisory board
meeting. Full reports appear on pages 16-17.

e THE VIDEO INDUSTRY came up for “agonizing reappraisal” at last
week’s International Tape/Disc Assn. meeting in Cannes. In particular, the
problems of overproduction, piracy and undercapitalized. inexperienced dis-
tributors and retailers were probed. Page 3.

e STATION RATINGS will certainly change in various markets when Ar-
bitron applies its Differential Survey Treatment to Hispanic listeners, but how
dramatically? First results will show up in the winter books. Page 18.

e DEVELOPING TECHNOLOGY as il impacts upon the professional

RETAIL FOLLOWUP

Labels Mull Separate
Cassette Price Tests

By IS HOROWITZ

NEW YORK At least five record
manufacturers are reported plan-
ning marketing probes of their own
to check the validity of recent tests
showing prerecorded cassette sales
soaring in response to reduced retail
prices.

The tests. run by four retail chains
in selected stores during the month
of August, claimed dramatic in-
creases in the sales of cassettes of-
fered at $2 under regular shelf or
special prices. Results were disclosed
at NARM'’s recent retail advisory
board meeting in Houston (Bill-
board, Oct. 16).

One of the test participants, John
Marmaduke of Hastings Books &
Records, says five companies, in-
cluding WEA, indicated to him last
week that they are studying the re-
tailer results and that they are indi-
vidually mulling more carefully
structured tests to quantify relation-
ships between price and sales vol-
ume.

Marmaduke’s positive results,
showing cassette unit increases of
59% against the prior month’s sales
in tke test location, were largely
echoed by the other three chains
mounting tests at the same tme:
Stark/Cameiot, Tower and Flip
Side. In all cases, store prices of disk
product were maintained at usual
levels.

Store executives readily admit
that their tests did not meet tight re-
search standards, and that the re-
sults are subject to interpretations
that differ n detail, although all in-
sist that sales increases were signifi-
cant and unexpectedly high.

Comparing results between
chains is difficult, since method-
ology varieé. Jim Bonk of Stark/
Camelot, for instance, notes that his
percentage increases were calculated
on dollar volume, while the other
chains tallied unit advances.

(Continued on page 78)

"NEWSPAPER

EARL KLUGH AND BOB JAMES ARE A WINNING PAIR ON TWO OF A KIND—
Two Of A Kind (SMAS-12244), the second album collaboration by instru-
mental aces Earl Kiugh and Bob James (the duo’s first album sold more
than 500,000 units), is winning hands everywhere. Featuring six refreshing
compositions by James and Klugh, this Tappan Zee Records production

sparkles on records and high quality XDR cassettes from Capitol.
(Advertisement)

recording business will receive extensive analysis at this weekend's Audio En-
gineering Society convention in California. The organization’s own areas of
interest are said to be expanding, and the conclave will reflect this, too. Page 3.

e VIDEO RETAILING represents a formidable challenge for established
record and tape dealers, many of whom have employed a “toe-in-the-water™
approach. But California’s Music Plus decided to go all-out with a software-
only store in Los Angeles. The results are profiled on page 30.

SONY DOES {T AGAIN AT THIS YEAR'S A.E.S. SHOW, SONY'S MASSIVE EX-
HIBIT CENTERS ARCUND A DIGITAL AUDIO THEATRE. A THEATRE OF THE
FUTURE, ENGINEERED TO EXCITE THE SENSES AND STRETCH YOUR
IMAGINATION, SO JOIN US AT THE DISNEYLAND HOTEL OCTOBER 23-27,
SANTA ROSA SUITE, IN THE BONITA TOWER, AS WE LIFT THE VEIL ON THE
FUTURE. A FUTURE THAT IS UNQUESTIONABLY SONY. (Advertisement)

{Advertk )
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20 NUMBER ONE HITS
ON ONE AMAZING RECORD!

SHE E DO ¢ I WANT TO HOLD YOUR HAND
CAN'T BUY ME LOVE ¢ A HARD DAY’S NIGHT * I FEEL FINE
EIGHT DAYS A WEEK ¢ TICKET TO RIDE * HELP! * YESTERDAY
WE CAN WORK IT OUT * PAPERBACK WRITER * PENNY LANE
ALL YOU NEED IS LOVE ¢ HELLO, GOODBYE * HEY JUDE * GET BACK
COME TOGETHER ¢ LET IT BE * THE LONG AND WINDING ROAD

PRODUCED BY GEORGE MARTIN
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LIVVY LIVE—Olivia Newton-John autographs a program for a young fan fol-

fowing her recent opening night show at the Universal Amphitheatre in Unl-
versal City, Calif. See review, page 33.

Attendance Holds Steady
For Country Music Week

By KIP KIRBY and CARTER MOODY

NASHVILLE—Though the rev-
elry seemed somewhat more sub-
dued this year than at past DJ Con-
ventions, the 57th annual Grand Ole
Opry Birthday Celebration gener-
ated plenty of activities for the 3,000
registrants who flooded into Music
City for the nine-day event. It ended
Sunday (17).

This attendance figure held even
with 1981 registrations, reflecting no
major increase. The same was also

12 Dismissed
At Chrysalis

LOS ANGELES—Chrysalis Rec-
ords last week terminated 12 U.S.
staffers, leaving a domestic work-
force of 55. But the label denied re-
ports that it was negotiating with
CBS to switch to branch distribu-
tion. Its posture last week was that it
“is and always will be” independent.

The cuts hit every department,
with marketing losing three staffers;
publishing, promotion and publicity
each losing two; and creative serv-
ices and a&r each losing one.
Among the senior executives who
were dismissed were Roland Young,
vice president of creative services;
Gary Marks, merchandising man-
ager; Stephen Shmerler, director of
marketing; and Jimmy Sellers, pro-
motion director.

The label holds that this was its

(Continued on page 6)

true of this year’s Talent Buyers
Seminar, which attracted 515 at-
tendees to the expanded five-day
event.

Billboard’s expanded coverage of
Country Music Week appears on
pages 55-64.

As always, the focus was on radio,
as more than 25 country stations
participated in the FICAP/Opry-
sponsored national broadcast link-
up live from the lobby of the Opry-
land Hotel. Additionally, 115 sta-
tions aired daily 90-second “hotline
reports” through 30 states and over-
seas. This marked the third year for
the hotline service; though there
were 10 fewer stations carrying the
feed than last year, an Opry spokes-
person noted that more major-mar-
ket radio stations were involved this
time.

Highlights of the week included
triumphs by Alabama, Ricky Skaggs
and Janie Fricke on the annual
CMA Awards Show Monday (11),
with Lefty Frizzell, Roy Horton and
Marty Robbins being inducted into
the Country Music Hall Of Fame
during the live telecast.

The Welk Music Group scored a
clean sweep when it was named
country publisher of the year at both
BMUI’s and ASCAP’s annual awards
banquets.

Speaking at the CMA’s 24th an-
nual membership meeting Thursday

(Continued on page 84)

General News

‘AN AGONIZING REAPPRAISAL’

ITA Looks Hard At Video Future

By LAURA FOTI
and MICHAEL WAY

CANNES—The second annual
International Tape/Disc Assn.
(ITA) home video seminar was con-
siderably less euphoric than last
year’s event, being mainly what ITA
executive vice president Henry Brief
termed “an agonizing reappraisal.”

Billboard’s report from Vidcom,
which began Friday (15) in Cannes.
will be published next week.

“We’ve learned how in one year
our industry has gone from a period
of shortage to one of a glut on the
marketplace,” Brief commented in
summing up the numerous panels
and speeches of the Oct. 13-14 event
here.

The keynote speaker, Winton
Wynn of Time, opened the seminar
with an appraisal of the European
economic climate, setting the pace
for panels that discussed over-
production of video hardware, high
inventories and declining profits, in-
creasing piracy, profusion of dealers
and distributors who are under-
capitalized and inexperienced, and
new technologies that will pose new
threats to the home video industry.

But there was some good news as
well. The same technologies that
threaten home video—cable tv, DBS
and pay-per-view—also offer new

Court Bars
Beatles Video

NEW YORK-—Attorneys for
Apple Corps Ltd. obtained a
temporary restraining order
Thursday (14) from a Federal
judge barring MGM/UA Enter-
tainment from marketing and
distributing “The Compleat Bea-
tles,” a two-hour home video
documentary produced by the
film arm of Delilah Books.

Judge Milton Pollack issued
the preliminary restraining order
in Federal District Court here en-
joining MGM/UA, Delilah
Films, Delilah Communications,
Stephanie Bennett, Archive Film
Productions, Patrick Montgom-
ery, and Ingram Book Co. from
the “commercial exploitation” of
the “Beatles” trade name and
logo.

Neil Aspinall, general man-
ager of Apple Corps, which has

(Continued on page 84)

opportunities for programmers and
hardware manufacturers, as well as
new ways for the European popu-
lation to have more access to pro-
gramming,. ) .

Said Brief, “This is still a tre-
mendous growth industry, yet to
reach its full potential. Sales in all
areas are climbing. Our industry is
not immune to intense competition,
to the entry into it of hundreds, even
thousands who add little except con-
fusion. We have to learn by trial and
error.

“There are no concrete solutions,
but we did shed light here on the
problems and ways of beginning to

deal with them. There is no reason to
dispair. Our industry is experiencing
growing pains, not a terminal dis-
ease.”

Reports from Mackintosh Con-
sultants of Britain, hardware manu-
facturers ITT, Grundig and Philips,
and tape producer BASF point to
what John Bird of Mackintosh de-
scribed as “a fast moving business
with big growth prospects” through
to the end of the decade.

“But there will be a downturn in
the European video business by
1990, if not sooner, due to cable tv,”
he said, estimating that by that time

(Continued on page 86)

CBS Set To Demonstrate
Home Dubbing ‘Spoiler’

By IRV LICHTMAN

NEW YORK-—More precise de-
tails on how CBS’ home taping
“spoiler” system works (Billboard,
Oct. 2) have come to light as the la-
bel prepares to demonstrate the con-
cept in Europe this week.

CBS will receive initial trade feed-
back on what it officially terms a
“copyright protection device” via a
joint CBS/British Phonographic In-
dustry meeting in London Tuesday
(19) and, two days later, at IFPI in
Paris.

Developed by the CBS Tech-
nology Center here, the device is
conceded by the company to require
legislative action, since it relies on a
detector/inhibitor circuit that must
be installed in recorders. CBS hopes
that stringent views on home taping
in Europe will realize such legisia-
tive momentum there first.

The demonstration will be spear-
headed by Dick Asher, deputy presi-
dent and chief operating officer
of the CBS/Records Group, and
staffers from the CBS Technology
Center.

While broad information on how
the system works has been made
known, an internal memo distrib-
uted to CBS label personnel here last
week sheds deeper technological
light on it. “Code detection has been
made highly reliable,” the memo
states. “It works equally well when
attempting to copy records or tapes
being played back on low quality
equipment. In addition, detection
cannot be defeated by placing low
priced filters at the input to the cas-
sette recorder. Removal of the anti-
copy IC from the cassette player ren-
ders the cassette’s record function
inoperative.”

AES Focus: ‘Audio In A Changing World’

By RADCLIFFE JOE

NEW YORK-—*“Audio In A
Changing World” is set as the focus
of the 72nd convention of the Audio
Engineering Society (AES), which
gets under way Saturday (23) at the
Disneyland Hotel, Anaheim, Calif.
The event runs through Wednesday
7.

Specifically, the convention will
cover what chairman Robert Trabue
Davis terms “our expanding areas of
interest.” Among these are acoustics
and sound reinforcement, magnetic
and disk technology, signal process-
ing and studio design.

The AES meet will also seek to
come to grips-with developing tech-
nologies in such areas as stereo
broadcasting (AM, FM and tele-

vision) and satellite transmissions.

Also planned are workshops on
live entertainment reinforcement,
enhancement of audio for visual ap-
plications, and computer and calcu-
lator applications for audio.

Billboard’s Pro Equipment & Serv-
ices section is expanded this week to
coincide with the 1982 AES conven-
tion. Pages 38-54.

On the minds of conventioneers,
too, will be continuing develop-
ments in digital technology. Exhib-
itors and visitors alike will be ad-
dressing themselves not only to the
state of the art of the technology, but
also to the continuing disparity be-
tween hardware and software, and
the affordability of the equipment in

the current economy. Digital equip-
ment remains a high ticket item,
with prices ranging from around
$25,000 to $800,000 for the ma-
chines.

Among those manufacturers dis-
playing their digital products at AES
will be Mitsubishi, Soundstream,
Studer, JVC, 3M, Sony and Neve
Electronics.

Although digital will be the word
on the lips of many conventioneers,
there will still be an overwhelming

amount of analog equipment on dis- -

play. Many manufacturers are con-
vinced that mitigating factors will
conspire to slow digital’s growth,
and that the market will continue to
be favorable for analog equipment
manufacturers, at least for a few
more years.

www.americanradiohistorv.com

Close to 200 exhibitors will be
showing their products. They in-
clude Sony, Panasonic, 3M, BASF,
JVC, Cerwin-Vega, Agfa-Gevaert,
Mitsubishi, JBL, Sansui, Altec-Lan-
sing, Yamaha, as well as newer com-
panies with innovative products.

In addition to digital and analog
recording equipment, state-of-the-
art products ranging from the latest
in blank tape formulations to speak-
ers, microphones, amplifiers, noise
reduction systems, equalizers, sound
mixers and headphones will be
shown.

With pre-registrations nearing the
1,000 mark, AES organizers are ex-
pecting this convention to break rec-
ords. Davis believes that close to
7,000 people will attend.

Precisely how this all works in-
volves a two-part system: pre-coding
the master program material, and
detecting coded material in order to
inhibit recording. This combination
makes the record-mode inoperative
when coded program material is
played.

“The original program material is
pre-coded in the recording studio,”
the memo continues. “Here a benign
code is added to the master tape. The
code is within the audio band and is
maintained through all conven-
tional signal processes. Both records
and pre-recorded cassettes will con-
tain the code, as well as the AM and
FM broadcasts of the program ma-
terial. The coded signal is virtually
impossible to hear, even during A/B
comparison listening tests using the
master tapes. Also, it provides vir-
tually no audible degradation of the
music program.

“A detector/inhibitor circuit must
be placed in all cassette players. It

(Continued on page 12)
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Capitol Suing U.S.

General News
Government

Label Claims It Overpaid 1972 Taxes By $1.5M

LOS ANGELES—Capitol Rec-
ords is suing the federal government
in Federal District Court here,
claiming it overpaid the IRS
$1,584,047 for 1972 corporate tax in
June, 1977.

Joined by Thorn EMI North
American Holdings Inc. and Capitol
Industries-EMI Inc. as plaintiffs,
the complaint contends that the IRS
erroneously and illegally assessed
the tax amount. Capitol claims the
U.S. failed to allow a tax refund at-
tributable to investment credits un-
der sections 38 and 46-48 of the 1954
IRS Code for qualified investment
in certain master tapes placed in
service after Dec. 31, 1961. The suit
claims master tapes are property
which qualifies for investment
credit.

The Capitol group paid $3,274.01
in taxable 1972, the court filing
claims. Capitol’s group investment
credit limitation for the 1972 taxable
year, determined pursuant to section
46 (a) (3) of the code as applicable to
the 1972 taxable year, is $1,702,130,

of which $118,083 has been used
and $1,584,047 is available to be
used. Court records show Capitol’s
claimed qualified investment in
master sound tapes for 1968-1970
were as follows: 1968—$8,305,685;
1969—$12,506,194; 1970—$7,422,819.

Based upon those figures, the
complaint claims the plaintiff is en-
titled to an investment credit of
$1,976,429 of which $92,579 was
allowed or allowable in the taxable
years prior to 1972, $1,584,047 is
allowable as investment credit car-
ryover to the 1972 taxable year, and
$299,803 is allowable as invest-
ment credit carryover to subsequent
taxable years.

The filing goes on to list qualified
investment credit of sound records
for 1971 through 1975 as follows:
1971-$14,958,560; 1972—%11,265,-
475; 1973—819,562,990; 1974—$20,-
092,076; 1975—$16,209.872.

The five years, it is claimed, would
entitle the plaintiff to a credit of
$6,232,587, a portion of which is al-
lowable as a carryback to 1972, if not

‘GIFT’ CASSETTE TESTED

Word Planning New Projects

By CARTER MOODY

NASHVILLE—Word Records
and Music, anticipating a turn-
around in sales for the fourth quar-
ter, is gearing up projects which in-
clude “Gift Of Music” ploys, new
print product, kids’ records, Valu-
Album discounts, new distribution
deals and a heavy schedule of new
releases.

Utilizing Christian bookstores’ in-
nate strength as gift-oriented retail
outlets, Word will test a gift cassette
line of 10 titles, priced at $8.98.
NARM’s “Gift Of Music™ campaign
is being adapted to the company’s
own “Giftable” promotions, includ-
ing posters, banners, co-op ad slicks
and radio spots and an artist-video
“gift” promotion to be tested in
about 50 bookstores.

The gift tapes are pre-packaged
and shipped in decorative card-
board boxes about the size of a hard-
back book, with the tape visible in-

NAB To Move
’83 Confab To
San Francisco

WASHINGTON—-The National
Assn. of Broadcasters is planning to
move its 1983 radio programming
conference to San Francisco. The
event was originally scheduled for
Dallas-Ft. Worth.

The change is said to be the wish
of confab steering committee chair-
man Gary Stevens of Doubleday
Broadcasting, who believed that the
Texas airport location would be a
mistake. He also wants to add a ma-
jor rock act to the talent line-up;
presently scheduled is Barbara
Mandrell.

The annual event, which drew
2,100 to New Orleans last month,
will be headquartered in San Fran-
cisco at the Westin St. Francis,
downtown. The NAB is also ex-
pected to utilize the Hyatt (Union
Square) and Sir Francis Drake ho-
tels to house attendees. Dates are the
same as originally scheduled for
Texas: Aug. 28-31.

The move to the West Coast
marks the first time the convention
has moved out of the central U.S.

{Continued on page 84)

side a center cut-out. Shrink-
wrapped with the boxed tapes are
gift cards.

A counter display has been de-
signed to hold ali 10 titles face-out,
and various headers will help draw
attention to the cassettes in different
areas of a Christian bookstore.
“We're using the potato chip prin-
ciple,” says Rob Dean of Word’s
Waco, Tex. marketing division.
“You place the product in different
parts of the store to increase sales.”

He explains that a “Last Minute
Gift Ideas” header works with a dis-
play near the cash register; NARM’s
“Give The Gift Of Music” logo is in
the record/tape bins; “Gift Cas-
settes, Surprising and Meaningful,
Under $10” announces their pres-

{Continued on page 69)

fully absorbed by 1968-70.

Capitol filed its 1972 income tax
return in December, 1972, with the
statutory period for assessment of
1972 tax extended to Dec. 31, 1976,
the filing alleges. The group claimed
it overpaid $1,584,047 in June, 1977,
the filing concludes. JOHN SIPPEL

CISAC Passes
Resolutions On
Rental, Cable

By MIKE HENNESSEY

ROME—The 33rd Congress of the
Confederation of Societies of Au-
thors and Composers (CISAC)
closed here Oct. 8 with the passing
“in principle” of resolutions on
record rental, cable broadcasting
and the issue of remuneration of au-
thors and composers (Billboard, Oct.
16).

The record rental resolutions, one
aimed specifically at the situation in
Japan and a second couched in gen-
eral terms, came at the end of a re-
port by Yasushi Akutagawa, chair-
man of JASRAC, who said that
there were now 1,300 shops renting
records in Japan, most of them car-
rying stocks of 3,000 to 4,000 rec-
ords.

Akutagawa spoke of the draft bill,
providing for licensing of records to
renters, which had been submitted
to the Japanese parliament on Aug,.
13. He said it afforded protection to
the owners of the musical copy-
rights, to the producers and to the
performers. It was not, however, en-
tirely satisfactory. he added, because
it offered protection only for a term
of one year from the date of the
record’s going on sale in Japan.

The bill requires approval by the
copyright owner or licensee before a
commercial recording may be of-
fered for rental. Such approval, of
course, would be contingent upon
agreement to a negotiated fee or roy-
alty.

(Continued on page 74)

Kahn Tells Delco Why He
Skipped AM Stereo Tests

By DOUGLAS E. HALL

NEW YORK-Delco, the radio
manufacturing arm of General Mo-
tors, may not have included Leon-
ard Kahn’s AM stereo system in tests
just completed in conjunction with
WIRE Indianapolis, but the Ko-
komo-based company has doubt-
lessly not heard the last of the Long
Island City entrepreneur.

In a five-point letter dispatched to
Delco chief engineer Pat Recupito
Thursday (14), Kahn outlines the
reasons that he did not submit the
Kahn-Hazeltine system for testing.

Basically, he says he didn’t think
he had a chance of winning. He
charges Delco with a “past display
of bias,” noting filings with the FCC
from Delco that supported Magna-
vox and Motorola. He also accuses
Delco of spearheading a campaign
to head off his AM stereo applica-
tion with the FCC several years back
with the formation of the National
AM Stereo Committee. Kahn says
that, after two years, this committee
spent one night testing AM stereo
using Motorola employees to make a
subjective judgment.

Kahn also complains that “cost is
Delco’s deciding factor. We believe

that cost is not the only criterion.
AM stereo provides an opportunity
to upgrade AM radios. We believe
the public will pay the price of three
or four movie tickets to have a better
radio.”

Kahn further argues that had he
submitted his system for testing to
Delco and it won, he could be open
to antitrust charges from developers
of losing systems. He says such a
view was given credibility by GM
lawyers who declined to grant him
immunity from being a co-defend-
ant should GM be sued. Some ob-
servers see this argument as a threat
by Kahn that he might file an anti-
trust suit.

Kahn also offers that “the AM
broadcasting industry is in a better
position than Delco to judge which
system is best.” :

The just-concluded Delco tests
wound up with an examination of
the Harris system. The firm had pre-
viously tested Motorola and Magna-
vox. Delco is expected to complete
evaluation of the test data by the end
of November, when it will report to
the five GM car divisions and its
truck wing.

www.americanradiohistorv.com

Billboard photo by Chuck Pulin

IT’S HARD TO SAY GOODBYE—Members of the Who acknowledge cheers of

fans last week at Shea Stadium in New York, where the group performed two

shows on a farewell American tour. Scores of fans were treated by para-

medics on opening night when pushing and shoving eruped at the foot of the

stage, but published reports of a major riot were downplayed by Shea and city
officials.

__Executive Turntable

Record Companies

Dr. Werner Vogelsang, president of PolyGram Record Operations Inter-
national and a PolyGram group vice president, is taking an early retirement.
He will leave at the end of this year, having
“requested to be relieved of his respon-
sibilities for health reasons.” Vogelsang, 57,
has been with the PolyGram group since
1968 and president of PolyGram Record Op-
erations International since 1980. ... Arista
Records has appointed three new directors in
New York. Randy Hock is named director of
national promotion marketing; Steve Rubin
is upped to director of field marketing; and
Peter Manian has been promoted to director of financial analysis. Hock will
continue as the label’s associate director of national AOR promotion. Rubin _
was Arista’s national marketing manager for three years. Ma-
nian previously served as senior financial analyst.

Steve Rowland is named director of new talent at A&M
Records, Los Angeles, moving up from a&r coordinator. He’s
been with the label four years. . .. Bernardo Garza Hernandez
has joined Caytronics Records Corp. as director of marketing
and sales. . . . David St. John is promoted to southern regional
promotion manager for PolyGram Records. His post as the
label’s Atlanta local promotion manager goes to Steve Smith,

Rubin

Hock

Rowland g -
formerly local sales representative and local merchandiser in
Atlanta. ... Phil Balsam, branch manager for CBS Records in Hartford for
nine years, has resigned from the company.

Publishing

Judy Stakee is upped to professional manager and executive assistant to
Billy Meshel, chief operating officer for the Arista Music Publishing Group.
She was an associate professional manager.

Video/Pro Equipment

Alive Video has appointed Carolyn Pfeiffer, head of Alive Films, to the
board of directors, and has named Bob Emmer vice president of business af-
fairs. They are based in Hollywood. ... Guy Spellman joins Reeves Sound
Shop in New York as marketing director. He was a marketing consultant for
Inner City Broadcasting and worked for CBS Records for nine years.

Related Fields

Ted Ashley is elected vice chairman of the board of Warner Communi-
cations Inc. The former Warner Bros. head rejoins the company in New York
on a full-time basis. . . . Joseph Helminski is promoted to executive vice presi-
dent and general manager of WEA Manufacturing’s Specialty Records Corp.
division. He was Specialty’s general manager. . . . Marie Ratliff will direct ad-
vertising and publicity for the group Alabama as the new vice president of
MAF Advertising in Nashville. She was country chart director for Record
World magazine. ... Sony Consumer Products Division has named Ed Adis
senior vice president of sales. He was vice president of sales. Also, Dick Komi-
yama, formerly vice president of consumer video marketing, becomes senior
vice president of the Video Products Division. And Hire Kato is promoted to
senior vice president of Sony’s Audio Products Division. He had been vice
president of consumer audio products. In other Sony appointments, John
Briesch, formerly national sales manager for the company’s high fidelity prod-
ucts, is named vice president, consumer audio sales and marketing, and Osamu
Naka is promoted to vice president, Betamax sales and marketing. He was vice
president of the Hi-Fi Products Division. The executives will be based in New
York. ... The new vice president of the Columbia Pictures Pay Cable & Home
Entertainment Group is Chase Carey. He was director of financial planning.
-+ -Marcie Gorman moves to WCl in New York as assistant, corporate commu-
nications, from Warner Bros. Records, where she was an executive assistant for
talent. ... International Talent Group in New York has appointed Joel Peres-
man agent; Deborah Carr office manager; and Kathy Gallagher administrative
assistant.

Billboard (ISSN 0006-2510) Vol. 94 No. 42 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are avaitable on microfilm from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to-Biltboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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IN ROYALTY FEE BATTLE

General News

Court Denies Jukebox Appeal

By BILL HOLLAND

WASHINGTON — The Amuse-
ment and Music Operators Assn.
(AMOA), representing the country’s

licensed jukebox owners, lost its fi- -

nal legal battle in the fight against
increased royalty fees Tuesday (12)
when the U.S. Supreme Court de-
clined, without comment, to hear the
appeal.

The High Court denial comes af-
ter an announcement in June by the
AMOA that it was petitioning the
court to review a U.S. Court Of Ap-
peals decision to let stand a ruling by
the Copyright Royalty Tribunal to
raise the yearly royalty rate jukebox
owners must pay songwriters and
publishers from $8 to $50 per box,
with an interim increase to $25.

The Appeals Court had rejected
AMOA arguments that the decline

Exit Chrysalis

® Continued from page 3

first across-the-board staff purge
and that prior to this it had released
only two secretaries.

The cuts come just two weeks be-
fore Chrysalis releases Pat Benatar’s
“Get Nervous,” the singer’s fol-
lowup to three consecutive platinum
LPs. But the reductions are seen as
a reaction to flat business in the first
nine months of the year. Since Janu-
ary, Chrysalis has notched only one
gold album (Blondie’s “The Hunter”)
and no platinums. PAUL GREIN

of the jukebox industry and the mar-
ginal economic condition of smaller
owners weighed against an increase.

The $25 rate went into effect last
Jan. 1, and the $50 rate becomes law

on Jan. 1, 1984. This summer,
AMOA sent out letters to members
advising them to pay the contested
interim increase, but to send in the
fee with a letter stating the members
were paying “under protest.”

The legal fight with the Tribunal
goes back to 1978, when the new
copyright law went into effect. The
law required, for the first time, that
Jukebox owners must pay perform-
ance royalties. The AMOA began its
fight immediately, launching a
fund-raising drive for a special legal
fund to fight a Tribunal decision re-
quiring them to file not only the ini-
tial $8 fee but location lists of their
Jjukeboxes. The courts ruled against
the owners, and stayed the Tribunal
order. ASCAP, BMI and SESAC
lawyers argued successfully at the
Tribunal that the initial rate was
too low.

The AMOA, a month before the
Tribunal decision to increase the
royalty rate, released the result of a
survey of U.S. jukeboxes which
claimed that the jukebox population
had dwindled nearly 100,000 units
below previous estimates of between
400,000 and 500,000 machines. In
other Tribunal testimony, the
AMOA estimated that nearly 40% of
all jukeboxes had not been regis-
tered with the Copyright Office.

In April, the Tribunal, after with-

holding 1979 royalty funds until
ASCAP and BMI could better jus-
tify their claims, sent a check for
$1,334,000 to a New York account-
ing firm as a partial payment to the
two organizations and SESAC. The
check represented all but $18,000 of
the 1979 fees. The Tribunal reserved
the amount for “disputed amounts
and unrecorded liabilities.”

ASCAP and BMI have a volun-

tary privale agreement concerning
the jukebox royalties that extends to
1982. That fee, representing the $25
interim royalty, should be more than
$3 million.

Showtime Sets
First Simulcast

LOS ANGELES — Rick Spring-
field will be featured in Showtime’s
first national cable tv simulcast proj-
ect next month when the national
cable system ties in with The Source
for the premiere of “Rick Spring-
field In Concert.”

The show, recently taped at the
Universal Amphitheatre here, is
being readied for cable as a coopera-
tive venture between The Source
and Starfleet Blair, Inc. The Source
stations are also expected to air a
Springfield interview program prior
to the show, which will initially air
on Nov. 21.

In addition to that simulcasted
show, Showtime will repeat the 90-
minute special on Nov. 24 and 27
and Dec. 3.

NAVIGATING WINDS—RCA Records recently hosted a reception in New York
to celebrate the release of the new Jetferson Starship LP, “Winds Of
Change.” Shown, from left, are Jack Cralgo, division vice president of RCA
Records U.S.A. and Canada; Shelly Shultz, vice president of ICM; Starship
manager Bill Thompson; and Les Garland, vice president of programming for
MTV,

Thank you

DELTA AIRLINES

for dedicating your
Channel 6 to

JOHNNY MERCER

and his lyrics.

Published and soon to be
released in November—

OUR HUCKLEBERRY FRIEND
The Life, Times and Lyrics

of Johnny Mercer.
by Ginger Mercer and Bob Bach

Ginger (Mrs. Johnny) Mercer
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Chartbeat

Soft Cell Hit Rings Bell;
New Music Dents Top 10

By PAUL GREIN

Soft Celi’s “Tainted Love” (Sire)
holds steady in its 41st consecutive
week on Billboard’s Hot 100—the
longest continuous chart run of any
single in the rock era. It breaks the
old record of 40 weeks set by Paul
Davis’ “I Go Crazy” on Bang in
1978.

Only one single since 1955 has
had more rotal weeks on the pop
chart: Bill Haley & the Comets’
“Rock Around The Clock” (Decca/
MCA), which held on for 29 weeks
in its first go-round in 1955 and
came back for 14 more weeks in a
1974 re-release.

“Tainted Love” hit No. | in the
UK. in September, 1981 on the
Some Bizzare label and was released
by Sire in the U.S. last November. It
peaked at number eight in July, in its
28th chart week. This week, it’s at
number 97.

*x x *x

New Blood: Debut albums by two
acts that fall under the broad banner
of new music crack the top 10 this
week, on the heels of the bands’ top
10 singles. Men At Work’s “Business
As Usual” (Columbia) jumps to
number nine, while “A Flock Of
Seagulls™ (Jive/Arista) advances to
10

:I'his brings to 10 the number of
new music acts that have notched
top 10 albums since March, 1979,

They Are Loved

The Beatles are back. “Love
Me Do” (Parlophone) crashes
onto the British singles chart this
week (Hits Of The World, page
73) at number 14, three notches
higher than it peaked when first
released exactly 20 years ago.

The 45, the Beatles’ first to
crack the U.K. chart, madeits de-
but on Oct. 11, 1962, and held on
for 18 weeks. It was followed by
“Please Please Me,” which
peaked at two, and “From Me To
You,” the boys’ first British No.
1

Plans reportedly call for each
subsequent Beatles single to be
reissued by EMI Records in the
U.K. on the 20th anniversary of

its original release.

when Elvis Costello broke through
with “Armed Forces.” The Cars
have collected three top 10 albums;
Blondie, the Pretrenders, the Police
and the Go-Go’s have each scored
two.

Herewith, the 16 albums by new
music acts to have hit Billboard’s top
10, followed by peak position, num-
ber of weeks in the top 10 and the
date of entry into the top 10.

1. “Beauty & The Beat,” Go-Go’s,
IRS, #1/15. February, 1982.

2. “Get The Knack,” Capitol,
#1/15. July, 1979.

3. “Ghost In The Machine,” Police,
A&M, #2/24. October, 1981,

4. “Candy-0O,” Cars, Elektra,
#3/12.July, 1979.

5. “Dare,” Human League, Virgin/
A&M, #3/9. May, 1982.

6. “Zenyatta Mondatta,” Police,

(Continued on page 84)

Announcing 7

INTL SONGWRITERS
ASSOCIATION INC.

g 10 this indep

1t pays you to
1ath s

and protect song in merch 9
their creative product.

Membership includes the

following services:

* Song Registry

« Free Consultation

* Free Contract Service
& Review

» Copyright Service at
Nominal Fees

» Seminars and Workshops

« Composers Showcases

« Production Services

* Newslefter

We do not license; we are not record
promoters; we are not ‘‘ripoffs.’' This
is a genuine service organization with
an introductory annuat membership
fee of $25.00. Send for free literature
and application, or call us at (212)
244-3100 for more information.

Int’l Songwriters
Association, Inc.

Two Penn Plaza - Suite 1500 - NYC 10121



www.americanradiohistory.com

LAMBORGHINI
RECORDS

THE NAME
LAMBORGHINI
SPEAKS FOR ITSELE

THE MUSIC OF OUR
RECORDING ARTISTES
SAYS THE REST.

In the next fortnight you will be receiving our
presentation kit.

The Lamborghini Collection does not give you the full
picture, we only intend to give you a rough idea of how
we want to develop the label.

For further information regarding distribution licensing
contact Evert Wilbrink, Flat |4, Vale Court, Maida Vale,
London W9, England, Telephone (01)-286 1283,
Telex 893733 BELFI G.
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One of the best cassette decks you can
happenstobe aWalkman.

Don't judge our cassette dnve system for wow and flutter of
deck by its size. Judge it by some-  less than 0.04%. And quartz-locked

thing a lot more meaningful.

capstan servo, fcr speed accuracy

Our specs: Dolby* noise of +0.3%.
redaction. Manual record level As you can see from our
LED recording meter. Playback list of specifications, the Sony

spe=d control. Signal-to-noise
ratio of 58dB with metal tape.
Sendust and Ferrite head for
frequency response of
40-15,000Hz, +3dB. Disc

Walkman Pro off=rs you more than
many cassette decks ten times its
p R size. S0 when you connect
Bl 1t tO a full-size stereo system,
you can expect full-size sound.

Introducing the Walkman Pro.

In fact, 1t sounds so good
you'll want to take it with you every-
where you go.

Which you can eas:ly do.
(Remember, it happens to be a Sony
Walkman.)

With our featherweight
stereo headphones, you'll be able to
enjoy the same incredible sound
outdoors that you do in your favorite

easy chair. S ONY@;

THE ONE AND ONLY WALKMAN.

© 1982 Sony Corporation of America Sony and Walkman are registered trademarks of Sony Corporation.

Model shown WM-Pto *Dolby 1s a regiseered trademark of Dolby Laboratories
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" Market Quotations

As of closing, Oct. 13, 1982

(Sales

m:,’:'“‘",_w NAME pe (5% High Low Close Change
13/16 % Altec Corporation - 41 9/16 2 9/16 + %
53% 26% ABC 9 1089 52% 51% 51% — 1%
35% 25% AmericanCan 10 935 33% 32% 32% - %
% 4 Automatic Radio - 172 7% 6% 7% + %
54" 33% CBS 8 2894 53% 52% 53% + %
™% 5  Craig Corporation 13 39 7 6% 6% - %
65% 47 Disney, Walt 19 1710 66% 63% 65% + %
4 2% Electrosound Group 28 8 2% 2% 2% Unch.
17 11%  Guif + Western 4 1592 16% 15% 16% +
15% 10% Handleman 5 209 14% 14 14% - %
6% 1% iIntegrity Entertainment 6 84 2% 2% 2% Unch.
7 3% K-tet 10 8 4 3% 4 Unch.
59 36 Matsushita Electronics 10 1273 51% 50%  S51% + %
72% 38 MCA 16 1266 70 66% 69% + 1%
76% 48% 3M 13 5464 75% T2% T4% + %
85'% 49 Motorola 16 1871 85% 82% 83% - %
47% 30 North American Phillips 7 112 49% 47%  49% + 2
10% 5% Orrox Corporation - 147 9% 9% 9% - %
16% 10 Pioneer Electronics 23 13 15% 15% 15% — %
25% 15% RCA " 2564 25 24% 24% + %
18 1 Sony 12 10145 15% 14% 15% + %
34'% 19  Storer Broadcasting 17 686 27% 25% 2T% + 1%
3% 2  Superscope - 27 2% 2% 2% Unch.
41% 27'% Taft Broadcasting 10 307 40% 39% 40 — %
63% 34  Warner Communications 10 5130 45% 44 45% + %
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO = Y2 1% Kustom Elec. 2600 2% 2%
Certron Corp. 9500 . % 111/16 Recoton = 3% 3%
Data Packaging 700 7 7% Reeves
Josephson Int'l 13400 1% 1% Comm. 36700 28 28%
Koss Corp. 4300 4% 5 Schwartz Brothers - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds. Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange. inc.

General News

CBS Reports Third Quarter Loss

Plant Closing Cited; Group Revenues Down 21%

NEW YORK—The CBS/Records
Group has reported a loss for the
third quarter ended Sept. 30 and a
decline of 21% in revenues com-
pared with the same period last year.

In reporting a third quarter drop
in net income, earnings per share
and revenues for CBS Inc. as a
whole, the company said the CBS/
Records Group loss for the period
was ‘associated with the decision to
close its manufacturing facility in
Terre Haute, Ind. (separate story,
page one), foreign exchange losses
and “the weak sales environment.”

In the second quarter of 1982, rev-
enues for the CBS/Records Group
declined 2%, but the division oper-
ated on a profitable basis, while rev-
enues declined 15% and profits were
down during the first quarter of the
year.

CBS said the decision to shutter
the Terre Haute plant by year’s end
was reflected in third quarter fig-
ures. This action resulted in a one-
time charge to income from contin-
uing operations of $5.6 million or 20
cents per share after taxes. This
charge accounts for one sixth of the
quarterly decline in income from
continuing operations.

Third quarter 1982 net income
was $18.5 million or 66 cents per

Hand-Held Player/Recorder Planned

NEW YORK-—Home taping will
originate from a novel source if
plans are successful to launch a
hand-held player/recorder next
year along with a four-inch prere-
corded and blank magnetic oxide
coated “card.”

The concept is the result of a li-
censing arrangement between Los
Angeles-based Microsonics and Mi-
cro Phono Inc., described as a ven-

d for our FREE PRICE LIST

ture capital group based in Austin,
Tex.

According to Robert Bennett,
president of Microsonics, which has
licensed Micro Phono to make and
sell the player/recorder/disks, the
“cards” will allow for the playing of
three and a half minutes of music,
either prerecorded or programmed
by the buyer.

Bennett describes the prototype

Schwartz Posts
Sales Increase

NEW YORK-Schwartz Bros.
credits a 6.8% increase in sales for
the six months ending July 31 to
strong performance in video prod-
ucts and video games by the com-
pany’s wholesale division.

Sales of $21.5 million rose from
$20.1 million in the same period the
year before. However, net income
dropped from $10,248 to $7,258.

The earnirgs decline was attrib-
uted by Schwartz Bros. management
in part to start-up expenses con-
nected with the opening of two new
Harmony Hut stores, and to
“sharply increased interest expenses
because of increased short-term bor-
rowing.”

reunion arena

19,200 SEATS

777 Sports St. « Dallas, TX 75207
(214) 658-7070

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PROOUCTS CORP.
2201 Lockheed Way.
Carson City, Nev. 89701

player/recorder as engineered to
have a recording head that moves in
a “predetermined groove.” The
“card” is stationary. As for prere-
corded material, Bennet says that no
deals with labels have been reached,
although he claims some “verbal
commitments” that when the device
is marketed he will get short-term li-
censing agreements. The player/
recorder has an integrated micro-
phone and a jack enabling it to be
attached to other sound sources.

A spokesman at Micro Phono says
the player/recorder is tentatively set
to sell at about $90, with a retail
price of 60 cents for the prerecorded
disk and 99 cents for the blank disks.

Microsonics technology has been
utilized in the toy and educational
fields through license arrangements
with Encyclopedia Britannica, Time
Inc. and Fisher Price Toys.

IRV LICHTMAN

ALL FOUR TWO—Two members of
the Motels, Marty Jourard and Mar-
tha Davis, accept a gold record from
Capitol president Don Zimmermann
tor their album “All Four One.” The
presentation came after the group’s
recent show at the Universal Amphi-
theatre in Universal City, Calif.

www.americanradiohistorv.com

share, compared with $58.7 miilion
or $2.11 per share for the priority-
-year period, a decline of 68%. Third
quarter income from continuing op-
erations of $28.6 million or $1.02 per
share represented a decline of 54%
from the third quarter of 1981, at
which time CBS reported $61.6 mil-
lion or $2.20 per share. Third quar-
ter revenues were $958.1 million,
compared with $973.6 million in the
same period a year ago.

“The consolidation of our re-
corded music manufacturing oper-
ations,” says CBS president Thomas
Wyman, “will yield annual cost sav-
ings of more than $5 million in 1983
and years beyond and will result in

improvements in efficiency.”

In commenting on CBS’ recent
decision to abandon its CBS Cable
operation, Wyman said that “despite
enormous creative success, the pro-
jected revenue outlook for CBS
Cable was very unfavorable and the
discontinuance of this operation was
appropriate.”

That discontinuance resulted in a
third quarter 1982 loss of $10.1 mil-
lion or 36 cents per share. These fig-
ures include both the cable unit’s op-
erating losses for the entire second
half of 1982 and all losses on dis-
posal of its assets. This charge ac-
counts for one fourth of the quar-
terly decline in net income.

Cardinal’s Inventory Auctioned

NEW YORK—Recordings, furni-
ture and other office equipment
were auctioned off Oct. 6 on the
premises here of Cardinal Export,
which filed for Chapter 7 under the
Bankruptcy Act in Brooklyn federal
court Aug. 30.

The recordings, consisting of
140,000 LPs, 1,500 cassettes, 500 8-
tracks and an undisclosed number
of 45s, were sold to John Lamont,
who operates J.L. Records of Upper
Derby, Pa.

Under Chapter 7, a trustee is ap-
pointed by the court to assist in liq-
uidating inventory and office equip-

ment. The trustee is Marilyn Frier of
Woodmere, Long Island. The auc-
tioneer was Robert Strauss of David
Strauss, New York.

The court also set Oct. 20 for the
first meeting of creditors. It will take
place at 2:30 p.m. at the Brooklyn
bankruptcy court.

Levinson Moves

NEW YORK-—Peter Levinson
Communications, a public relations
firm specializing in the entertain-
ment field, has moved to 527 Madi-
son Avenue, Suite 604, New York,
N.Y. 10022.

SPECIALTIES CO., INC.

321 PEAR STREET
SCRANTOM,
PENNSYLVANIA 18505

(717) 346-1761

(Advertisement)

MASTER TURNED DOWN?
DON'T GIVE UP.....

STEVE SCHULMAN
IS YOUR ANSWER

PHILADELPHIA — Steve Schulman’s
National Label Distributing Company
is a national distribution service set up
with the key independent distributors
across the country to expose, market,
merchandise and promote your product.
If you believe enough in your product
to spend time and money on it and it is
passed on by the majors, that doesn’t
mean it’s a loser.

Many passed on masters have gone on
to be hits. Steve Schulman will get your
label out there and afford you the op-
portunity to guide your own destiny in
the record business.

Understanding the problems of the
small indie we have structured a very
fair, affordable fee to set your label
up as a nationally distributed record
company.

For further information call Steve
Schulman at distribution headquarters,
215 592-0335 or write to Steve Schul-
man, Suite 234, 401 No. Broad Street,
Philadelphia, Pa. 19108.

TRANSPARENCIES $2.50

I Saw
AVAN HALEN

JTOYEBRBOY

iR anreinen )

L A
L} :

BUMPER STICKERS $1.50

Free catalog available When ordenng. send check or money order plus $1 00 for shipping and
handling Califormia residents add 6% sales lax

Call toll free 1-800-852-3087

—_-rfv;:r.f 6601 Elvas Avenue
+*+3+"  Sacramento, California 95819

In California 1-800-852-8871

ayvogiiig ‘286l '€2 4380100


www.americanradiohistory.com

10

OCTOBER 23, 1982, BILLBOARD

VIA NEW OZ LABEL

A&M Looking Down Under

LOS ANGELES—A&M Records
is marketing a new label, Oz Rec-
ords, which specializes in music
from Australian and New Zealand
artists. The first release is Mental As
Anything’s album, “If You Leave
Me, Can I Come To00?,” which has
just shipped.

Oz Records, though coming
through the A&M pipeline here, is
part of Australia’s independent
Mushroom Records. In Canada,
where Oz is also distributed by
A&M, it is a full-fledged label with
its own logo, while in the US,, a
small Oz logo appears on the stand-
ard A&M design.

“Over the years, we've had a good
relationship with A&M,” says Mi-
chael Gudinski, president of Mush-
room, a label which was formed in
Melbourne in the early '70s to capi-
talize on much of the “‘under-
ground” music which was being
made in Australia at the time. “Qur
first international deal was for a

group called Ayer’s Rock, and they
were on A&M,” he notes. -

One of Mushroom’s biggest acts,
Split Enz, is also signed to A&M in
the U.S and Canada. However, Oz
Records is not solely for acts which
are signed to Mushroom in Aus-
tralia. Gudinski hopes to release art-
ists who are on various independent
labels. Mental As Anything, in fact,
are signed to Regular Records in
Australia. If A&M passes on an act
which Gudinski submits, he is free to
take the project elsewhere or distrib-
ute it independently. .

Oz Records has one North Ameri-
can representative, Anne Wright,
who worked in Mushroom’s Sydney
office, but is now based in A&M’s
office in Los Angeles.

The next release is the soundtrack
to the film “Starstruck,” a rock musi-
cal directed by Gillian Armstrong,
whose previous film (“My Brilliant
Career”) was distributed worldwide.

CARY DARLING

—SPE

BILLY JOEL |
THE NYLON CURTAIN

including
Pressure /Allentown
She’s Right On Time
A Room Ot Our Own/Goodnight Saigon

“ BILLY JOEL

THE NYLON CUKTAIS

Col. 38200
BILLY JOEL !
Nylon Curtain . . . $5.05

EMI 17076 GEORGE THOROGOOD Bad To The Bone .4.94

Atl 80020 SPINNERS Grand Slam . 4N
Col 38235 LUTHER VAMDROSS Forever For
Always For Love 488
Lib 1072 KENNY ROGERS Greatest Hits 19
| EMI 17078 KIM CARNES Voyeur .21
Cap 12210 JUICE MEWTON Quiet Lies 548
Att 19289 LAURA BRANIGAN 3 459
Cot 90002 STACY LATTISAW Sneakin' Out 454
Atl 19127 LED ZEPPELIN K i b [
Atl 19126 LED ZEPPELIN | e B
Elek 60193 HANK WILLIAMS JR. Greatest Hits 1.1
Col 38359 NEIL IAMOMD Heartlight 525

Col 38086 STAMLEY CLARKE Let Me Know You ... 41
Cap 12228 MISSING PERSONS Spring Session ... . 5 18
EMI 17080 SHEENA EASTON Madness, Money

and Music = L k]
Cap 12177 MOTELS All For One S0
L Col 38154 ATLANTA POPS Hooked On Country 4 94
Col 38358 BRUCE SPRINGSTEEN Nebraska A

Rep 2274 FRANK SINATRA Greatest Hits . 411
Col 37960 EDDIE MONEY No Control B ]
Elek 511 JACKSON BROWNE Hoid Qut L
Eiek 105 EABLES Greatest Hits 506
Col 38170 BRICK After Five . 154
Lib KENNY ROGERS Love Will Turn Me Around ... 5 12
Cap 12216 STEVE MILLER Abracadabra SRS % | |
Col 38127 KENNY LOGGINS High Adventure . .. 505
EMI 17062 J. GEUS Freeze Frame 515

Call or write for free sale catalog
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ON CASSETTES & LP’s

>~ BILLY SQUIER
Emotions In Motion

. © ——5'Cap. 12217 BILLY SQUIER
_'sZe8 Emotions In Motion . . . $5.13

Offer Good For Month Of October.
Minimum Order $100, FOB Philadelphia

(c]
CALL TOLL FREE: in Penna. 1-800-822-3919 IlL_———__
Outside Penna. 1-800-523-0834

Includes Only Time Will Tell
Heat Of The Moment
Hdes! Dreams

Geffen 2008 ASIA . . . $5.19

Col 37951 WILLIE NELSON Always On My Mind ... 5.13
Col 38061 AEROSMITH Rock In A Hard Place ...... .5.05
Col 38122 SANTANA Shango . 40
EMI 17070 STRAY CATS Built For Speed sy
At 11111 AC/DC For Those About To Rock . ... . 5 /6
Cap 12209 AMERICA View From The Ground & 7
Elek 113 JACKSOM BROWNE Running On Empty % [

Rep 2283 NEIL YOUNG After The Gold Rush 1K
Col MEN AT WORK Business As Usual 5.8
Elek 515 DOOAS Greatest Hits HEL]
Col 33160 JUDAS PRIEST Screaming For

Vengeance 505

=
—+n NELIVER!
W\'T. CAN DEU 'll

AN THEY? |

“UNIVERSAL ONE STOP o1 o

. Broad Street. Philadelphia, Pa. 19123

General News
___Heartland Beat |

SING QUT—Atlantic’s Laura Brani-

gan is pictured during sessions for

“Find Me,” the theme song for the

forthcoming motion picture, “Some

Sunny Days,” due for release early
next year.

Coleco Sees
Strong Sales
For Vid Games

NEW YORK —Coleco Industries’
home video game unit, introduced
late last July with national tv fan-
fare, will meet anticipated unit sales
of 450,000 to 500,000 by the end of
the upcoming gift-giving season.

In addition, says Mort Handel, ex-
ecutive vice president of Coleco in
Hartford, the company expects to
sell between eight and nine million
cartridges by the end of the year, in-
cluding both games made for its own
system and those manufactured for
Atari and Intellivision.

Handel claims that Coleco’s ad-
vertising thrust is costing more per
unit than either Atari or Mattel, its
chief competitors, as it’s attempting
to build a strong franchise network.

Coleco currently markets six
games, one of which, a spin-off from
the popular “Donkey Kong” arcade
game, is sold with the playback unit.
Soon, it will offer its expansion mod-
ule No. 2, “Turbo,” which is to be
sold with a steering wheel and ac-
celerator (gas pedal). Coleco’s ex-
pansion module No. | enables the
player to use cartridges for Atari’s
2600 unit.

Handel says Coleco regards as
“meaningful” the role of record/au-
dio dealers in the Coleco retail pipe-
line. “We want to reach buyers into
sophisticated electronic hardware,”
he explains.

U.S. Records
Pacts With CBS

NASHVILLE—On the heels of
Monument’s distribution deal with
CBS and Compleat Records’ similar
arrangement with PolyGram, new
label U.S. Records has announced a
link-up with CBS distribution. U.S.
Records is headed by longtime pro-
ducer Elliot Mazer and Dallas oil-
man Jim Hammond.

As executive vice president, Ma-
zer will direct label activity from his
San Francisco offices. Additional
U.S. offices are being set for Dallas
and Nashville. Already signed to the
label are Red Steagall, Doug Clif-
ford (formerly with Creedence
Clearwater Revival) and Tammy
Comstock. The first release is slated
to be a Steagall single in early No-
vember.

According to Mazer, whose pro-
duction credits include Joan Baez’s
“The Night They Drove Old Dixie
Down” and Linda Ronstadt’s
“Long, Long Time,” the label will
initially concentrate on country-ori-
ented artists with crossover poten-
tial.

www americanradiohistorv.com

A Chicago Venue Is Reborn

By MOIRA McCORMICK

Local entrepreneurs from all
walks of the entertainment industry
are banding together to rejuvenate
the Northside Auditorium Building,
after many unsuccessful attempts by
others at keeping the multi-level
music venue afloat.

Plans for the venerable North
Clark St. complex include over-
hauling the facility’s 1,100-capacity
main room, the recently closed
Stages Music Hall; establishing a
new music disco on the lower level
and a private club above the main
room; opening a boutique, game
room, and eventually a cafe on
ground level; and developing the al-
ready-existing in-house recording
studio.

Pete Katsis, personal manager
and Prestige Artists agent currently
booking talent for the main room,
says the accent will be.on new music.
The room, unnamed at presstime, is
set to reopen Oct. 28 with Divine,
followed by Billy Ido! on the 29th.

The complex’s new owners are Joe

Shanahan and Joe Prina, proprie-
tors of new dance club the Smart Bar
(located on the top floor of the
Northside Auditorium Building);
and the Television Corp., a Chicago-
based tv and video production com-
pany including producers Dean
Anderson and Anne Constantino,
lawyer Greg Roselli, and local
performer/entrepreneuse  Rachael
Cain.

Cain, whose rehearsal loft/show-
case club Space Place has been set-
ting new music trends since its in-
ception three years ago, had been
looking for a bigger facility to book,
along with the Television Corp.
(whose credits include filming
Cheap Trick for MTV). The North-
side building became available in
late September.

Cain and company hooked up
with Shanahan and Prina, whose
three-month-old Smart Bar is con-
sidered an overnight success, and
who currently own the lease to the

(Continued on page 68)

dential treatment
addicted.

WE’'RE HERE TO HELP THOSE PERSONS
WITH DEPENDENCIES UPON

COCAINE, ALCOHOL and DRUGS

At Beverly Glen Hospital, our comprehensive treat-
ment center is devoted exclusively to dealing with -
the problems and issues unique to the person who is
dependent on drugs or alcohol. The hospital has also
developed one of the first programs in the country to
address the special problems of COCAINE addiction.

Our prime goal at Beverly Glen Hospital is to return
individuals to an alcohol, or drug free, healthy, pro-
ductive life. Located directly across from Rancho
Park, and only moments away from Beverly Hills,
Beverly Glen Hospital offers a complete and confi-
program for the chemically

For additional information please contact:

BEVERLY GLEN HOSPITAL

10361 West Pico Boulevard « Los Angeles, California 90064
[213] 277-5111

The Book: THE WHO: MAXIMUM R&B
$12.95 paperback, 10% x 11, 168 pages,
600 photos, 74 pages in full color

Special Feature: Fre

THE WHO: MAXIMUM R&B
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 AUSTRALIAN

on the enormous success of

HERWINTERRGONCERS

g | July 12 Rockhampton Showgrounds
| 17 Theborton Theatre, Adelaide 13 Mackay Showgrounds
: ~ | 30 Palais Theatre, Melbourne 14 Dean Park Sound Shell, Townsville
31 Palais Theatre, Melbourne 15 Cairns Speedway
August 18 Darwin Amphitheatre
5 Capitol Theatre, Sydney 20 Perth Entertainment Centre
6 Capitol Theatre, Sydney 23 Capitol Theatre, Sydney
- | 7 Capitol Theatre, Sydney 25 Bruce Stadium, Canberra
- 1| 8Newcastle Civic Theagjre 26 The Venue, Melbourne
- i 10 Festival Hall, Brisbane 29 Geelong Performing Aris Centre

Aﬁstralia’s Number one album for five weeks.
Congratulations from EMI RECORDS AUSTRALIA
and Tumbleweed Music Pty. Ltd.

Management: The Wheatley Organization
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General News

Radio Giveaways To Feature S’tramp Tape, Not Disk

By SAM SUTHERLAND

LOS ANGELES—A&M Records
is buttressing its use of premium
chrome tape for the new Super-

tramp album by placing major em-
phasis on the tapes in planned radio
promotions.

In addition to gearing up for pro-
motional service of tapes to key

trade personnel to augment regular
LP service, the label will be featur-
ing the premium cassettes rather
than disks in all station giveaways.
That’s only one of several new de-

velopments that have surfaced in the
progress of the group’s “Famous
Last Words” to the marketplace
(Billboard, Sept. 25). In releasing the
album on BASF Professional II

More About This Business of Music,
New Revised and Enlarged Third Edition
and This Business of Music, Fourth Edition

~0Order the two together for Only $25.00-a 20% saving! §

More About This Business of Music, New Revised Third Edition
provides you with all the information you need to succeed!

* The Business of Jazz—an entirely new section

* Background music-everything about this fascinating world

+ Serious Music—every aspect

* Production and sale of printed music

* The flourishing religious music business

+ Live performances—the complete “how-to”
204 pp. Charts, Appendices, Music Industry Forms #8230-7567-2

This Business of Music, Fourth Edition
A most practical and comprehensive guide to the music industry—

for performers « producers - writers « agents « companies «
Read the Rave comments—

“Superb, concise and entertaining exposition..."— Lawyer, Dallas, Tx
“Most informative...the only book of its type..."—Performer, Nashville, Tn
“A Must for any music professional”’—Audio Engineer, Calumet, |II.

624 pp. Appendices, Index #8230-7753-5

NOW Both of these books available for only $25.00-a 20% Saving for You.

IXDASAS XSRS

More Bestselling Books To Keep You Fully Informed!

"

¢

8230-5000-9. $17.50

Successful Artist Management
by X. M. Frascogna, Jr.. and H. Lee Hetherington. Deals with the problems facing artists In the
entertainment industry in developing and planning a career. Each chapter covers a phase in ar-
tistic management from both the artist's point of view and the manager’s. 224 pp. 6 x 9. index.

This Business of Disco
by Radcliffe Joe. Here for the first time, Billboard disco editor and reporter Radcliffe Joe takes
you inside the dance halls and behind the scenes in the recording industry to examine in depth
every facet of this music industry phenomenon. Written in a breezy, easy-to-read style with all

X. $14.50

X

The Music/Record Career Handbook, Rev. Ed.

X

the benefit of the author’s first-hand knowledge of the industry. 192 pp. 6 x 9. Index. 8230-7756-

reer courses offered countrywide, the new areas of videocassettes and videodiscs, the current
personalities dominating the music world and changes within the corporate structure of the in-
dustry giants, and much more. 360 pp. 6 x 9. Index. 8230-7581-8. $16.95

A Musician’s Guide to the Road
by Gary Burton. What every musician should know about taking an act on the road is explained
in this clear handbook. Written by world-renowned vibraphonist Gary Burton, this easy-to-read

2

production, engineering, statistics; plus interviews with the to

This Business of Radio Programming
by Claude and Barbara Hall. A thorough background of programming-research, promotion,
p names in radio. 360 pp. 6 x 9'2

by Joseph Csida. Provides updated information on the music industry, the growth in music ca- I

Gloss. Index. 8230-7760-8. $16.50

All books will be shipped within 30 days of receipt of order.
Also available in your favorite bookstore!

s

37

o X

guide is jam packed with practical ideas based on Burton's twenty years of experience perform-
ing before jazz audiences. 154 pp. 6 x 9. Appendix. Index. 8230-7583-4. $7.95
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for refund or credit.
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chromium dioxide tape, A&M has
taken added measures, including
use of costlier five-screw, “chrome-
notch” cassette shells in place of the
cheaper glued design normally used
for prerecorded tapes. The label’s
quality control division is also work-
ing closely with the three different
tape duplicators slated to handle
production, monitoring playback
quality of samples to help fine-tune
tape equalization on the manufac-
turing line.

The cassettes’ packaging will nat-
urally stress the premium angle, as
glimpsed in a finished sample pre-
viewed here last week: J-card inserts
carry a “Chromium Dioxide/Au-
diophile” legend on the front flap
and a bold-face “CrO2” logo on the
spine, and even include a note re-
minding consumers to use the cor-
rect chrome equalization setting of
70 microseconds.

“We're going to try something
new,” explains promotion chief
Charlie Minor on the topic of radio
promotion. “We’re sending out
telexes to stations to stress that this is
a special project for us, and to help
educate them on the tape itself.”
Working with BASF and the group’s
management, the label has drafted
an educational cue card text that it
hopes station programmers and per-
sonalities will use over the air when
discussing the cassettes.

Bob Reitman, vice president of
marketing services, says the educa-
tional emphasis won’t be explored as
thoroughly in advertising. But the
use of chrome will be stressed there
as well: “All of our advertising,
whether tv, radio or print, will em-
phasize that these are audiophile
cassettes.”

Meanwhile, Marv Bornstein, vice
president and longtime production
and quality control overseer, con-
firms that tapes are already being
duplicated by RCA and Allison,
with Monarch to begin duplicating
on the West Coast. Preparing ac-
ceptable tape for market has under-
lined the variety of different tech-
niques that can come into play,
given that the Allison facility has
succeeded in duplicating cassettes
up to A&M’s standards at a higher
64:1 duplicating speed. The label
normally specifies 32:1, which both
RCA and Monarch are expected to
utilize; achieving that performance
at the higher speed, Bornstein notes,
required extensive sampling to ar-
rive at precise equalization.

Bornstein is at least as enthused
by the disk version’s quality, owing to
A&M’s decision to use Keysor-Cen-
tury’s new premium KC-600 com-
pound. “The consumer’s really get-
ting an audiophile product in both
tape and disk,” he asserts. “We’re
even using the new compound for
our Canadian runs. Shipments of
the compound have been set up di-
rect from the plant in Saugus, Calif.,
to our company up there.”

As for the use of special cassette
shells—a feature omitted in earlier
reports on the Supertramp project—
Bornstein says the shell spines will
include a “chrome-notch” indenta-
tion, designed for the latest home
decks that can “read” those surfaces
to automatically set the correct bias.

‘ -
CBS ‘Spoiler’
® Continued from page 3
would be a small single integrated
circuit (IC) which examines the in-
coming audio as well as controls the
‘record mode’ function. Coded pro-
gram material causes the record
mode to become inoperative. Tape
copying of this material is therefore
prevented.”
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TWICE AS MUCH
SUPERSTAR MUSIC

FOR THE MONEY?
NEW CBS DOUBLE PLAY
CASSETTES.

BILLY JOEL JEFF BECK ELECTRIC LIGHT

JOURNEY BOB DYLAN ORCHESTRA
JANE OLIVOR

REO THE
SPEEDWAGON CHARLIE DANIELS JANIS JOPLIN

DAN FOGELBERG BAND WEATHER REPORT
WILLIE NELSON TED NUGENT MILES DAVIS
BOZ SCAGGS  BLUE OYSTER CULT DAVE MASON

Superstar namepower Proven hits.

Thats what will make the new line

of Double Play Cassettes on CBS
stand out! So will outstanding

. advertising anc merchandising

# support. Our goal is to insure

consumer awareness of the super

namepower/super value availeble

only on Double Play Cassettes.

Radio, TV, print and in-store campaigns

by one artist on Ny
one great-priced

cacs:sBest :)e.fub.e Play have all been developed around the
Cassettes. "twice as much’ theme.

Follow that theme. Order now. Crder
twice as much Double Play Casseties.
You'll be twice as glad you did!

“CBS" is a t-ademark of CBS In>. ® 1982 CBS Inc.
www.americanradiohistorv.com
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Commentary

It's Time For Us To Choose

By ELLIOT GOLDMAN

I have read with growing concern the increasing number of

articles and interviews that imply—some even state—that the
record business is over. The headlines alone are enough to give
one pause:

CBS Slashes Staff By 375, Closes 10 Branch Locations.
Elektra Records Cuts 22 Including Sev-
eral Vice Presidents. Alfa Records ‘Sus-
pends’ Operations. Capitol Records
Closes Its Los Angeles Munufacturing
Facility. Arista Records Quietly Prunes
Suuff.

Time, Newsweek, the New York
Times, the Wall Street Journal, national
television newscasts and the record in-
dustry trade publications document the
woes of the record industry from their
traditional boom-or-bust perspective.

Amidst the concern, I kept asking
myself: is it really time to fold our tents
and steal silently off into the night? Was
the bloodbath of 1978-'79 the begin-
ning of the end. and not just a tempo-
rary period of adjustment for past er-
rors? Should I tell my son to cut his hair
and buy a blue suit because the real
money is in 140-million share days on
Wall Streetand not in an electric guitar?

While 1 was pondering those fateful
questions, T read Clive Davis’ remarks
from his recent road show. He forcefully and persuasively de-
fended the viability of the record industry in his inimitable
style. However, he also cited as the major reason for our trou-
bles a growing propensity, as he sees it, to make improvident
deals with major artists.

I'suspectit’s a little early to be judging some of the deals Clive
cites as improvident, but it's his basic point that really requires
analysis.

Bad deals are always open to criticism. Over-bidding is al-
ways a risk in a competitive industry like ours. But, most impor-
tantly, does that age-old element of our business (it's only the
time and dollar values that change) really explain away the ills

R

Goldman: “No one should minimize the is-
sues before us.”

manufacturers), feeling the impact of a woeful and contracting
U.S. and world economy.

While there is still a valid perception at the consumer level
that the phonograph record is a good value compared to other
forms of entertainment, there is, as a direct result of home tap-
ing, real and recognizable consumer re-
sistance 1o the price of a phonograph
record. That resistance—a first-time oc-
currence—coupled with unprecedented
increases in all costs, is creating a cost/
price squeeze that has never before
been experienced in an industry whose
prices have always followed, not led, in-
flation, and whose profit margins. for it-
self and its customers, were always
healthy.

One would have had to be returning
from a two-year trip to Mars—and even
then have been cut off from all elec-
tronic communication—not to know
that the birth and explosion of video
games is this period’s leisure-time phe-
nomenon (and a non-home-tapable
one) that is claimed to have increased
the sales competition for that portion of
the consumer public that is the prime
target for our own product.

Last. but not least. there are the peri-
odic cries that “music is stale,” “there
are no big artists or albums.” “there is nothing exciting happen-
ing in music 1o bring the consumer into the stores.” 1 doubt
these cries are valid except, perhaps, on a very limited time
frame analysis. but it’s certainly something we have to deal with
in this litany of troubles.

Is there a common thread that runs through these problems
and issues? Is there a basic element that could help us decide
whether we're dying, or simply have a major, but treatable, ill-
ness?

I believe there is.

That element is that none of these problems threatens the vi-
ability of the basic commodity our industry discovers, produces

‘We’re not wheel-makers for horse-drawn buggies facing
advent of the auto. Music is more in demand than ever’

currently afflicting our industry?

Somewhere between the hyping of our demise and the over-
simplification of our cure there’s a need to be more analytical
and perceptive about exactly what our problems are and
whether there are solutions.

There is no denying that home taping has precipitated a ma-
Jor reduction in sales of prerecorded music and is sapping the
very lifeblood of the industry as we know it today. More impor-
tantly, that reduction clearly threatens to become a permanent
displacement. Short-sighted defenders of home taping would
have us believe there are a whole host of reasons for this, but
they can’t avoid the dominant fact that while our sales are
decreasing, blank tape sales are increasing.

Whether it’s Reaganomics, supply-side financial theory or
dues-paying for 20 years of governmental mismanagement, the
record industry is, like most others (except for the blank tape

Elliot Goldman is senior vice president of Warner Communi-
cations Inc. He was formerly executive vice president of Arista
Records and administrative vice president of CBS Records.

and sells: music. We are not makers of wheels for horse-drawn
buggies facing the advent of the automobile. Music is more in
demand than ever before, is being consumed at a greater rate
than ever before and. demographically. is more a permanent
part of the lifestyle of an ever-increasing portion of the popu-
lation.

We are still the primary source for finding and exposing the
talent that generates prerecorded music. As long as that basic
productisin demand and we can continue to be skillful in find-
ing and exposing it, our industry should remain viable and
profitable.

So, although there are problems to face. this self-appointed
member of the record industry medical staff does not consider
them to be terminal for the patient. Some sustained and radical
therapy is required, along with significant and permanent
changes in lifestyle, but with proper application, a long and
healthy life is not only achievable, but predictable.

But no one should minimize the issues before us, or dismiss
them as functions of over-bidding for artists. Those problems
induced by the pernicious spread of home taping attack, in a

(Continued on page 81)

Letters To The Editor

Food For Thought

Bill came to Nashville 22 years ago and opened a
grocery store. After a few lean years, Bill started mak-
ing a profit. Now, Bill makes a lot of money.

John came to Nashville 12 years ago and started
writing songs. After many leans years of working at odd
jobs to support his art, John finally had some songs
recorded by some major stars and was ready to start
making a profit.

Bill loves music. He goes to the store and buys Sony
tapes. Then he tapes the music off of his Sony radio
onto his Sony tape recorder. He listens to this music all
day long. He pays Sony for the music. He does not pay
John.

John, like everyone else, has to eat. He goes to Bill’s
grocery store twice a week and pays Bill a lot of money
for food. John pays Bill for each item that he buys.

John pays Bill for his food. Bill does not pay John for

his music. Soon John will have to get another job so

that he can buy food. John will have to stop writing the
music that Bill loves. Bill will be sad.

Charles Chappelear

American Federation of Musicians

Local 257, Nashville

Formats & Flexibility

Mike Harrison’s column (Sept. 18) continues to ex-
hude the very set of sensibilities that have, somehow,
slipped through the grasp of most radio programmers.
His perception of the dubious term “format” is a clear
account for the steady decline in AOR radio’s enthusi-
asm, on the part of disillusioned listeners, radio per-
sonnel, and advertisers.

Format research is not like Preparation-H. it should
not be used “only as directed,” but rather combined

with other “thought out™ ingredients and spiced with
spontaneity.

The consultants are not to blame. In the words of
Sony Corp. chairman, Akio Morita: “The consultant is
not actually an expert. He just gathers information and
facts, and gives a theory and a formula. American man-
agement no longer likes to make decisions. No one
takes responsibility.”

Change is once again underfoot. Maybe this time ra-
dio will once again look to the talents of a music-
minded, modern-thinking staff, not afraid of being
bested. A radio station is staffed with only one thing in
mind—credibility. 1t 1s the very constitution upon
which FM rock’n'roll radio was founded and flourished.

Do not program formats. Program sensibilities. ls it
always through the mind of another that we discover
our own? Cory James

instant Replay Video
Coconut Grove, Fla.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Billboard’s 4th International
-Vldeo Entertamment/ Music Conference

 Video Ehiertainmént/
- Music Conference

- Movember 48:21, 1982 e
:Th.eu"lllu lniumufw New‘ﬁo.rlr MB'#M

THURSDAY,NOVEMBER 18, 1982

9:00am-5:30pm Registration

5:30pm-7:00pm Welcoming Cocktail
Reception

7:00pm-9:00pm Free Time

9:00pm-11:00pm Video Showcases

(for details on video tape
submissions and the
availability of exhibit rooms,
please contact the Billboard
Conference Bureau at
213/859-5319)

FRIDAY, NOVEMBER 19, 1982
8:30am-5:00pm Registration
9:00am-9:30am Welcoming Remarks
9:30am-10:15am Keynote Address

TWA

has been appointed as the official
carrier for the 4th International Video
Entertainment/ Music Conference.
Simply call the toli free number 800/
325-4933 and identify yourself as
Billboard Video Conference attendee
and be eligible for a 25% discount off
TWA regular round-trip coach air-
fares.

Convenient ticketing lets you select
the ideal way to receive your tickets,
boarding passes and advance
seating assignment. You may have
your tickets mailed directly to you, or
ifyou prefer, your tickets canbe
purchased from your travel agent or
local TWA ticket office.

Billboard will be using the

GENERAL @B ELECTRIC

PJ5050 projector for
all video show cases

$ &) VISTA

H OTE L

Placed in the heart of world
commerce and operated by Hifton
Internationa, the Vista Hotel is
uniquely in touch with the pulse of
world business.

Offering special low conference rates
to all Video attendees, along with
such extras as swimming pool,
running track, racquet ball courts,
exercise room, sauna and massage.
As well as the Executive Level rooms,
which offer private lounge, express
check in/out, complimentary
continental breakfast and many other
amenities for the discriminating
traveller.

For Press Registration
and information please
contact:

THE GROUP

THE AGENDA

10:15am-10:30am Coffee Break
10:30am-12:00pm  ‘‘Programming: What Buyers
Look For”

“The Investment Odds”
One-On-One Luncheon

“The Fight For Survival In
The Marketplace”

Free Time

12:00pm-1:30pm
1:30pm-3:00pm
3:00pm-4:30pm

4:30pm-9:00pm
9:00-11:00pm Video Showcases
ALL DAY Video Exhibits

SATURDAY, NOVEMBER 20, 1982

8:00am-4:30pm Registration

8:30am-10:30am “Retailing: Profits/Prophets
For The Future”

10:30am-10:45am  Coffee Break

Public Relations Consultants
(213) 274-8044

10:45am-11:30am  “‘Forecast: Stormy But

Clearing”’
“The Artist’s Challenge:
Creative or Commercial?”’

Luncheon

A Peek Into The Future:
New Technology”

4:00pm-5:30pm “First: The Creator!”’
ALL DAY Video Exhibits
SUNDAY,NOVEMBER 21, 1982
9:30am-12:00pm Registration
10:00am-11:30am  ‘‘Rights Clearance”
11:30am-11:45am  Coffee Break
11:45am-1:00pm “Piracy/Counterfeiting”’
1:00am-2:00pm Closing Reception

11:30am-1:00pm

1:00pm-2:30pm
2:30pm-4:00pm

BE PART OF THE MOST COMPREHENSIVE VIDEO-ENTERTAINMENT CONFERENCE —

REGISTER NOW!

, REGISTRATION FORM
Billboard’s Fourth International Video Entertainment/Music Conference
November 18-21, 1982/The Vista Intemational/New York

REGISTRATION FEES:
$375 - Regular Registration
$260 - Student/Military/ Panelists

Registration does not include hotel accommodations or airfare.
Registrant substitutions may be made. Registrations at the door
will be an additional $50. Absoiutely no refunds after October 25,
1982. Cancellations before October 25, 1982 must be in writing
and will be subject to a 10% cancellation fee. Information on hotel
accommodations will be mailed to you upon receipt of your
completed registration form.

0O | am enclosing a check in the amount of $

| wish to charge my registration to:
0O American Express O Diners Club
O BankAmericard/Visa O MasterCharge

CARD NUMBER

SIGNATURE

MAIL COMPLETED FORM TO:

Billboard’s Fourth International Video Entertainment/Music Conference
9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A.
Telephone (213) 859-5319

EXP.DATE — —

LAST NAME FIRST NAME INITIAL
EEEEEEEEEEEEEEEEREREREEEEEEEERERRyE

TILE FIRST NAME OR NICKNAME FOR BADGE
IEEEEEEEEEEEENEEEEEEEERNEEE [ TTTTIT Tl

COMPANY

M I T T T I T T LT L LTI T T T T T T[T T T I TTTTTTITTITTITIT Il
IT |ll|l|l|| IJP|_m[NE|1 [ 1]
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Retailing

NARM Firms Up ‘Gift’ Ad Test

Following Study,

HOUSTON—Armed with new
facts about recordings as gift items,
NARM is moving into four markets
during the Christmas season and the
beginning of 1983 to test the effec-
tiveness of an ad campaign designed
to zero in on prime gift-giving con-
sumers (Billboard, July 31).

Outlined for NARM’s retail advi-
sory meeting here Oct. 6-8 was an
exhaustive study conducted by
Humphrey Browning MacDougall,
Inc. in which Phoenix; Greensboro/
Winston Salem, N.C.; Portland,
Ore.; and Cincinnati are targeted for
major tv ad campaign tests begin-
ning as early as Nov. 22. Meetings in
each market will be set with local re-
tailers two and three weeks prior to
roll-out in order to advise them on
strategy.

Milwaukee and San Antonio are
being used as two control markets,
said Mike Reingold and Anna
Unga, the two ad agency representa-
tives speaking here. In these two
markets, the success of NARM’s
conventional “Gift Of Music” cam-
paign without the television and ra-

dio exposure of the other four mar-
kets will be monitored carefully.

NARM executive director Joe Co-
han emphasized that the organiza-
tion’s regular “Gift Of Music” push
continues nationally as NARM fo-
cuses on improving the concept. For
example, between 600,000 and
700,000 display pieces are being
readied now for shipment by
NARM for the 1982 Christmas sea-
son. A total of 11 different pieces are
going out, two of which are new this
year.

Much of NARM’s new thrust de-
rives from focus group studies con-
ducted in Boston and Chicago. After
spending three hours with each
focus group, the agency determined
that a primary gift giver audience is
adult, 25-54 years old, with empha-
sis on women. A secondary target in-
cludes adult males as well as male
and female teens/young adults, 12-
24.

Respondents reported feeling
“vulnerable,” “apprehensive,” “fear-
ful” and “insecure” prior to selecting
recordings as a gift. But after making

Four Markets Targeted For Push

a purchase, they reported “relief,”
“happiness,” “joy,” “comfort” and
“reinforcement.”

Considering how records and
tapes fit into the gift giving process,
the agency lists:

® The gift which is felt to embody
the worst fears of the gift-giving
process is the record/tape.

® Records/tapes are simulta-
neously viewed as the most “risky”
yet the most “personal” of gifts.

® Records/tapes say as much
about the gift giver as the recipient.

® Records/tapes are a continual
reminder of the gift given and the
person who gave it.

The focus group study has re-
vealed four salient characteristics of
recordings as gifts that represent in-
herent strengths the ad campaign
strategy will build upon, in that
recordings as gifts are deemed: (1)
personal; (2) for someone the giver
knows well; (3) offering continual
reinforcement of feelings between
the giver and receiver; (4) allowing
people to share an experience.

(Continued on page 68)

The NARM-NARAS Connection

Merchandising Program Aims At Grammy Viewers

HOUSTON—NARM retailers are
launching a long-range merchandis-
ing program to capitalize on the esti-
mated 25-30 million viewers of the
annual Grammy Awards telecast,
with emphasis on pre-show nominee
product sales a new key element.

Unveiled here for the NARM re-
tail advisory meeting, the joint
NARM and NARAS program (co-
inciding with the 25th anniversary
of each organization) will find
NARM moving cautiously at first

Billboard’s coverage of the
NARM retail advisory board
meeting in Houston Oct. 6-8 was
written and coordinated by the
magazine’s retailing editor, Earl
Paige. Reports in subsequent is-
sues will reveal more of the ideas
discussed at the conclave, includ-
ing:

® Cross merchandising exer-
cise albums with a sporting goods
dealer as one element of airplay
alternatives.

® How Warner Amex’s Music
Television (MTYV) is reaching
through and influencing the hard-
to-get 18-34 demographic on 700
cable systems with 300 store par-
ticipants.

® How Atlantic, Elektra, MCA
and now Capitol are punching up
protection for promotion product.

bowers I -

5331 N. Tacoma indianapolis, indiana 46220
[317) 251-3818

because of funding limited to
$25,000.

All the same, NARM executive
director Joe Cohen said, a wide ar-
ray of merchandising and advertis-
ing elements will be used in a 10-12-
week campaign kicking off Jan. 11,
1983.

Merchandising aids include stick-
ers on rolls so retailers can flag nom-
inees. Among advertising elements
is the anticipated cooperation of
CBS-TV. In addition, camera-ready
art sheets, radio spots and tags, a
video trailer, tie-ins with the audio
industry and order forms for obtain-
ing advertising and merchandising
material are planned.

Outlined were five premises for
the campaign:

® Increasing the Grammy au-
dience, found to be deteriorating the
past three years;

® Transforming consumer atti-
tudes from commercial perspectives
while enhancing the value con-
sumers assign to record/tape collec-
tions;

® Increasing sales through cross
promotion, hopefully in an indus-
try-wide effort;

® Tying in with NARM’s “Gift Of
Music,” already ongoing (see sepa-
rate story) in a campaign stretching
over Valentine’s Day, with emphasis
on the Grammy nominees as a way
to provide consumers with a shop-
ping list;

® Focusing on new artists and
music as reflected in the Grammy
process and such past winners as
Christopher Cross.

As part of NARM’s “Gift Of Mu-
sic” research, focus group data was
gathered on Grammy show au-
dience response together with rat-
ing/share analysis, revealing that
the audience skews heavily toward
women. The 1982 results show
women 55 and over at the top rating
of 18.5 and women 35-49 at the sec-
ond highest rating, 16.0.

The audience is economically
above average, with strongest (24.8)
ratings in the $15,000-$19,999 house-
hold income level, while $30,000-
plus fared well at 20.6.

Geographically, the West Central
area scored strongest at 20.3 but is
seen as declining, while the Pacific

region was the only one increasing
from 1981 to 1982, tying with the
Southern region at 18.8.

Focus group findings (which
NARM cautions are not projectable
to the general population) disclose a
need to turn attitudes around.
Among the eight focus group ses-
sions it’s noted that of sales 20-35,
none watched the Grammy show.

Comments on motivation to pur-
chase based on the show included,
“Nine out of 10 times you have al-
ready heard whatever is awarded
and if you liked it you bought it be-
fore,” and “A lot of times I don’t
even like the music that wins.”

Teens seemed particularly nega-
tive: “They are always wrong—Air
Supply wins,” or “The judges are all
old, 65-year-old judges.”

Interestingly, during the exhaus-

(Continued on opposite page)

Grammy Aids
Ready For "83

HOUSTON—While NARM’s
Grammy show tie-in is focusing
two and three years ahead, a
number of merchandising aids
will be available to help retailers
kick off the 1983 campaign.

Among NARM-funded mate-
rials: Roll stickers of two vari-
eties (“Nominee” and “Winner”)
for obvious application through-
out the store; store bags, ex-
pected to be offered in two sizes;
12-inch flat display pieces tying
in “Gift Of Music” and funded
50% from that fund; buttons in-
viting consumers to ask store per-
sonnel about nominees and win-
ners; title strips for divider cards
and other in-store use.

Other materials: A pre-show
two- by three-foot poster, ex-
pected via label funding; a ban-
ner expected to be funded by
CBS to plug telecast specifics; a
two- by three-foot NARAS
poster funded by NARAS.

For the most part, NARM is
coordinating the production of
materials and will ship out of its
Cherry Hill site.

A e e
HIT P

RODUCERS—Members of the Producers“ made a receni in-store ap-

pearance at Record Town in San Antonio in support of their Portrait LP, “You
Make The Heat.” Pictured, from left, are Kyle Henderson and Van Temple.

Dealer Care Urged Over Test

HOUSTON—Retailers in the four
markets set for upcoming ad cam-
paign tests of NARM’s “Gift Of Mu-
sic” were urged here not to overload
and thus warp findings in the care-
fully designed advertising analysis
program.

Principals of NARM’s ad agency
selected the markets on the basis of
size, television network penetration,
cost efficiency, spill-in (non-inter-
ference of adjacent markets), cable
penetration and economic condi-
tions.

Radio is being used in Portland,
Ore. and Cincinnati to target the vi-
tal secondary gift-giving groups,
men 25-54 and teens/young adults
12-24, all considered hard to reach

Billboard -

Top IS

Video Games .

These are the best selling home video games compiled from retail outlets

: ;i ‘E‘ by the Billboard research department.
A B
= = Copyright Owner/Manufacturer, Catalog Number
DONKEY KONG-Coleco 2451
21" 211§ 5 PITFALL-Activision AX 108
3| 4 7 FROGGER—Parker Bros. 5300
4 3| 17 BERZERK—Atari CX-2650
5( 9/ 7 EMPIRE STRIKES BACK—Parker Bros. 5050
6| 7 | 3 | STAR RAIDERS-Atari CX 5205
7| EEEEZE) | LOCK N' CHASE-Intellivision 5663
8 6 7 DEFENDER-Atari CX-2609
9| 8| 7 CHOPPER COMMAND—Activision AX-015
10 | ETYETE) | MEGAMANIA-Activision AX 017
1mj12| 3 ' VENTURE-Coleco 2457
12| 5| 7 PAC-MAN-Atari CX-2646
13|10 | 7 | STAR MASTER-Activision AX-016
1413 7 DEMON ATTACK-imagic 3200
15/15| 7 ATLANTIS~Imagic 3203

via network tv.

Geared to capitalize on Christ-
mas, the campaign will stretch to in-
clude another prime gift season,
Valentine’s Day. Specific campaign
elements include:

® Portland/Cincinnati—Six weeks;
primary tv, 800 target audience
GRPs, stressing women 25-54; tv
daypart mix of 20% day, 40% fringe,
40% prime; all radio dayparts.

® Phoenix/Greensboro/Win-
ston-Salem, N.C.—Six weeks; all tv;
900 target audience GRPs; daypart
mix 20% day, 40% fringe, 40% prime.

Milwaukee and San Antonio are
control markets without the tv/radio
campaigns.

Survey For Week Ending 10/23/82
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NewLP/TapeReleases

This listing of new LP/Tape releases is de-

igned to bl il and radio program-
mers to be up-to-the minute on avallabie new
product. The following configuration abbrevia-
tions are used: LP—album; 8T—8-track car-
tridge; CA—cassette. Multiple records and/or
tapes In a set appear within par tollow-
ing the manufacturer number.

POPULAR ARTISTS

BASIL, TONI
Word Of Mouth
LP Chrysalis CHR1410

BELL, TOMMY ~
Tommy Bell
LP Gold Sound 7013

BOYD, LIONA

The Best Of Liona Boyd
LPCBSFM 37788 No List
CAFMT 37788 ... No List

BUFFETT, JIMMY
Jimmy Buffett
CAMCAMCAC2-6908 ......................... $9.98
BUTLER, JERRY
Ice ‘N’ Hot
LP Fountain FR 2-82-1

CLAYDERMAN., RICHARD
Romantic Moods
LPColumbiaFC37388......................... No List
CAFCT37388 ... No List

COOPER & ROSS

Bottom Line
LPMCAMCA-5349........ ..o $8.98
CAMCAC-5349..... oo e $8.98

CROSSWIND
Crosswind
LP Loose Wig LW 1001
CRUSADERS

Crusaders
LPMCAMCAC2-6912.......c..cooiiiinn $9.98

{Continued on page 71)

U.S. Market Is Called
Crucial To CD’s Success

HOUSTON—The battle to launch
the digital compact disc will not be
fought in Europe, where it’s being
introduced first, nor in Japan, where
35 different audio manufacturers
are readying players. The crucial test
will come in the U.S., NARM retail-
ers were told here.

At a retail advisory session
marked by the thundering digital
strains of the “l1812 Overture,”
where retailers queried PolyGram’s
Emie! Petrone and Hans Gout, John
Marmaduke of Western Merchan-
disers seemed to paraphrase what
many may be thinking:

“We don’t see a Mercedes in our
future,” Marmaduke told the Poly-
Gram team, “but rather a Honda.”
He was referring to the projected
$15-$17 suggested retail price for the
Compact Disc.

Told by Gout that the company
doesn’t see 1.5 million people in the
U.S. to appeal to, but rather a more
selective audience, Marmaduke
countered, “But we see 30 million if
the price were $8.98.”

Despite some cynical undertones,
the presentation was full of good-
natured humor and was roundly ap-
plauded.

Gout, who opened his presenta-
tion by confessing that he had
“cursed in Dutch” during the April
NARM demonstration of how the
Compact Disc can withstand abuse
from nail scratches to sandpaper,
unveiled what is probably the most
complete portrait to date of the con-
figuration. Included were audio

NARM Seeks
Grammy Tie-In

® Continued from opposite page

tively thorough presentation here,
including distribution of an 86-page
book on the campaign, CBS’ Paul
Smith commented, “We seriously
question the validity (of the show)
with people involved who have not
been in the business for 20 years.”
PolyGram’s Harry Losk suggested
that Smith may have been talking
about the show’s emphasis on music
merit whereas retailers are more
sales-oriented.

NARM is fashioning a motto to
reinforce the familiar Grammy logo
and will present variations at the up-
coming Scottsdale, Ariz. rackjob-
bing conference Oct. 20-22.

NARM wants to quantify its ini-
tial season of Grammy efforts before
expanding—a national contest is
part of the game plan—and seeking
more label support, hoping even-
tually for a half-cent per LP formula
as it now has for the “Gift Of Music”
campaign.

demonstrations of Vangelis’ “Chari-
ots Of Fire” and Pavarotti’s “Golden
Girl Of The West,” ending with the
“1812.

Perhaps most intriguing for retail-
ers was the packaging, now being
submitted for discussion while Gout
spends two weeks in the U.S. One re-
tailer immediately suggested shop-
lifters could thwart the anti-theft de-
sign (which offers two prong holes
for display lock-up) by simply “tak-
ing out the disk itself.”

Gout and Petrone were non-
plussed as they sustained pene-
trating questions from the retailers,
including the suggestion that there
might finally be a configuration that
lends itself to a scrambler as an anti-
taping feature.

Not so, Gout replied, adding that
most scrambler systems can be cir-
cumvented. But he did point out that
recordings from Compact Disc to
tape do not compare with the digital
clarity of the original.

Looking ahead, Gout said the sys-
tem offers potential for integration
with television so that text of libret-
tos could be viewed in four lan-
guages. He sees car applications and
Walkman-type portable players in
as little as two years.

The package examined here by
delegates allows for up to four disks
or accommodation for a full opera
and a book of up to 24 pages. It is
bar coded. Significantly, the pack-
age incorporates a tray that acts as a
stabilizing influence and is said to
assist manufacturing compatibility
from country to country, Gout said.

PolyGram intends to emphasize
the smallness of the configuration,
Gout offered. “But it wouid be non-
sense to ask you to change the design
of your stores,” he told the retailers,
pointing out that Compact Disc dis-
play space will prove a plus feature.

Actually, U.S. introduction could
be delayed by the configuration’s
success in Europe, Gout hinted. If
Europe, where 10 manufacturers are
ready to bow the system, finds the
disk taking off faster than antici-
pated, it could impacton U.S. intro-
ductions.

As for the 35 different audio
equipment brands offering players
at the upcoming Tokyo Audio Fair,
Gout sees this kind of activity driv-
ing down the current expected $750
player price. “We may see an early
price battle,” he said. adding that
3.500 records were sent to Japan for
fair merchandising.

Other keys to success include the
simultaneous introduction of soft-
ware and players and one universal
system, said Gout, adding that the
Telefunken “minidisk™ system has
been scrubbed.

elailing

DESPITE SOME QUESTIONS

Anticounterfeit System Boosted

HOUSTON-Light Signature, the
anticounterfeiting system first uti-
lized on records and tapes by Chrys-
alis and since adopted for selected ti-
tles on Arista, is being touted for its
added benefits as a consumer re-
search tool.

While the system’s effectiveness as
a deterrent to bogus product stems
from a sophisticated light beam used
to “read” enclosed certificates, at-
tendees at the NARM retail advisory
huddle here last week were at least
as eager 1o shed light on the system’s
use of those bounce-back certificates
for probing consumer behavior.

Pointed up during the NARM
meeting was how consumers mailing
back the insertions could provide
such data as:

® Number of purchases per year
for LPs, tapes, singles and blank
tapes;

e What type of locations con-
sumers purchased their product at,
including not only retail sites but

“such alternatives as direct market-

ing;

e Key influences on the pur-
chase, including radio airplay, tv ex-
posure, print reviews, print or radio
ads, in-store play, live concepts and
other vehicles for exposure.

Added to those queries in certifi-
cates that will ship in copies of Pat
Benatar’s forthcoming “Get Ner-
vous” 'album for Chrysalis are
probes into what other Benatar cata-
log the consumer owns and in what

configuration; whether purchased
or received as a gift; and whether the
consumer belongs to any record
clubs.

Basic demographic indices asked
for include age, sex and marital
status.

Not all reaction was positive, how-
ever, during the presentation here by
Ron Katz of Light Signature, the
Los Angeles firm. “Are we educating
the consumer about a problem the
industry has that consumers didn’t
know about?” asked NARM execu-
tive director Joe Cohen.

Cohen also inquired about the
vulnerability of retailers who are
found selling counterfeit goods.
NARM’s counsel Charles Rutten-
berg alluded to the initial stage this
type of security concept is moving
through, but said prominent posting
of signs in stores would show “ef-
forts to prevent.”

The Light Signature concept, re-
vealed earlier (Billboard, May 8), in-
volves the phenomenon of paper
having its own “fingerprint,” not
just from one piece of paper to the
next, Katz said, but from one quar-
ter-inch swatch to another similar
size swatch on the same piece of pa-

per.

By computer scanning the re-
turned “certificates of authenticity”
contained in LPs and cassettes with
each certificate’s “fingerprint” in the
computer, counterfeits are quickly
tracked. The certificate also discloses

where the product was purchased.

“What about a bogus card sent to
a bogus address?” skeptically in-
quired Eddie Gilreath of Island
Records. Katz’s reply was that moni-
tors in the marketplace will be
purchasing thousands of pieces of
product to augment the mail-in sur-
veillance.

In partial response to Cohen’s
question about consumer attitudes,
Katz said the concept involves “giv-
ing consumers a piece of the action”
in terms of protecting themselves
from being ripped off.

Indications are that labels adopt-
ing the system will offer consumers
inducements to gain fulfillments; in
the case of the Benatar LP, the offer
is either a piece of fan club informa-
tion or lyrics to the songs. Also men-
tioned were such inducements as a
picture of the act.

With release of the Benatar LP set
for Oct. 29 and Chrysalis’ promotion
plans including an in-store display
piece for both retail and rack, fulfill-
ment may still be a hurdle, some
here commented.

While the cost per card is low and
quantity determines price incre-
ments, the earlier reported turn-
around for cards was said to be be-
tween 10 and 20 cents, again
dependent upon volume.

Katz commended Lou Fogelman,
Show Industries, and Jim Green-
woad, Licorice Pizza, for aiding im-
portantly in retailer consultation in-
put. '

Have you ever heard
a cassette sound like real music?

now listen to real music.

www.americanradiohistorv.com

SOUNDS LIKE.

years.

real music.

phile's” cassette.

TO MAKE A CASSETTE SOUND
LIKE MUSIC, YOU'VE GOT
TO KNOW WHAT MUSIC

Other than making tape, most cassette manu-
facturers have nothing to do with music. Denon,
on the other hand, has been in the music business
for well over seventy years. Denon professional
equipment can be found in almost every single
Japanese radio station and recording studio.
Denon is the company credited with the develop-
ment of the PCM recording process, a develop-
ment which has already revolutionized the entire
recording industry. And, when it comes to tape,
Denon has been making it for over twenty-five

CASSETTE TAPES CAN MEASURE
ALIKE AND STILL
SOUND DIFFERENT.

Serious audiophiles knaw that components
with identical specifications can sound noticeably
different. Conventional measurement techniques
do not explain this phenomenon, so words such
as “musical” are often used to describe sound
that possesses the “life-like” characteristics of

THE FIRST TRUE MEASUREMENT
OF TAPE SOUND QUALITY

The reason conventional tape testing measure-
ments do not tell the whole performance story is
that they are based on simple test tones rather
than complex musical signals.

Denon adopted a unique means for measuring
Dynamic Distortion, the distortion created on the
tape by actual musical signals. By specifically
developing formulations to reduce Dynamic Dis-
tortion, Denon was able to significantly improve
DX Tape s ability to accurately recreate the sound
of real music. It is no wonder that Denon DX-
Tape is rapidly becoming the first true “audio-

DENON

Imagine what well do next.

Nippon Columbia Co . Lid , No 14 14, 4-Chome, Akasaka. Minato-Ku, Tokyo 107, Japan
Denon America, Inc , 27 Law Drive, Farrtietd. NLJ 07006
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GUEST DJ—John Entwistle, right, of
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he Who is interviewed by Rolling Stone

Magazine Productions Dan Formento for an upcoming “Guest DJ” show
which will be syndicated to 140 stations in December.

Morgan, Williams, Snyder
Capture CMA DJ Awards

By CARTER MOODY

NASHVILLE—The Country Mu-
sic Assn. DJ Of The Year awards for
major, medium and small markets
were presented Monday (11) to
Chuck Morgan of WSM’s Music
Country Network in Nashville; Tim
Williams of KOKE Austin; and Al
Snyder of WNVL Nicholasville,
Ky., respectively.

Morgan has been in broadcasting
13 years, beginning at WDDD in
Marion, Ill. as DJ and baseball play-
by-play announcer. He joined WSM
five years ago, announced the
Grand Ole Opry broadcasts for
three years, and in April became
host of the nightly Music Country
Network, of which WSM is the flag-
ship. The program is carried live via
satellite to some 80 stations.

Morgan says he orients his on-air
approach to “entertain and inform
the listener, blending personality,
friendliness and a knowledge of
country music with current and past
hits, the latest news in country mu-
sic, live interviews, sometimes just
winging it, allowing for
spontaneity.”

Williams, in broadcasting 11 years
since working on numerous Kansas
City stations, is now on the air 10
a.m. to 2 p.m. at KOKE, where he is
music director. “I try to be very
friendly and topical without being
trite and overly funny,” he says of
his method. “I just recently learned
that you don’t have to be funny to be
effective.”

Celebrating his 10th year in radio,
Snyder says he has always been “de-
voted” to country radio. His current
slot is 8 to 10 a.m. at WNVL, where
he is also sales manager. Past posi-
tions include p.d. at WAXU George-
town, Ky. and music and promo-
tions director at WTKC Lexington,
Ky.

“I do a very relaxed and hopefully
informative show,” Snyder explains.
“I feel an announcer must stay in
touch with the music, artists and to-
tal industry, and by doing so give lis-
teners a reason to tune in on a day-
to-day basis. Also, I stay in touch
with the listeners to see what they’re
thinking.”

FOR WINTER SURVEY

Arhitron Bows Hispanic DST

NEW YORK—Hispanic listening
is expected to show substantial in-
creases in Arbitron’s upcoming win-
ter surveys, thanks to new method-
ology being introduced by the
company.

Arbitron is bowing Differential
Survey Treatment (DST) for His-
panics, following its introduction to
measure black listenership earlier
this year. DST means that the rat-
ings firm will pay premiums to His-
panics higher than those it pays to
other groups.

When the.same approach was
used for households where black 18-
24-year-old males lived, black listen-
ership increased dramatically.

In a pilot study of Hispanic DST

in Austin, El Paso, Miami and
Stockton, Calif., Arbitron found that
listeners returned a higher percent-
age of diaries and that there was “a
better age/sex distribution of usable
diaries and slightly higher cume rat-
ings.”

Arbitron reports the test follows
years of research in developing a
uniform special treatment to im-
prove survey response and represen-
tation of all Hispanic radio listeners,
whether or not they live in high den-
sity Hispanic areas. Arbitron has
been using what it calls “a personal
placement and retrieval technique”
in high density Hispanic areas.
There have been no special proce-
dures for Hispanics outside of these
high density areas.

-Radio This Week-

® CHARGES OF ANTITRUST, bias and faulty testing have been leveled
by Leonard Kahn, developer of the Kahn-Hazeltine AM stereo system,
against Delco, General Motors’ radio division, as the company wraps its test-
ing of three other AM stereo systems. Page 4.

® DOUBLEDAY BROADCASTING, which operates a string of successful
AOR FM stations including WAPP New York, has petitioned the FCC to al-
low an owner to have a total of 14 stations without regard to whether they are
AM or FM. FCC rules now specify the maximum as seven AMs and seven

FMs. Page 86.

® FM'S GAIN AT AM’S EXPENSE has been slowed, according to an anal-
ysis of the spring Arbitrons by the rating service. Page 20.

® SUPPORT FOR A SPECTRUM FEE seems to be losing ground as the
National Radio Broadcasters Assn. steps back from a position it embraced ear-
lier this year and at its convention in Reno last month. Page 22.

IN THE NATION’S CAPITAL

WKYS Quietly Reaches The Top

By BILL HOLLAND

WASHINGTON-With almost
no hoopla, no big tv, radio or print
promotion budget, and very little re-
liance on such traditional program-
ming practices as passive call-outs
and out-of-town surveys, WKYS-
FM (Kiss 93.9), the NBC-owned
FM station here, has arisen from its
own ashes to become the No. 1 sta-
tion in Washington.

Actually, it never flew that well
the first time out, and bottomed out
in 1979 with a 2.4 share of the mar-
ket as an automated, disco formatted
50 kw station.

How did this transformation into
a popular favorite with a 10.2 share
in the recent Arbitron occur? “By
carefully positioning ourselves
strongly among our competitors,” is
the way station manager Bert Walsh
puts it. In terms of programming,
p-d. and morning man Donnie
Simpson is the main force behind
the station’s rapid growth. He devel-
oped its urban contemporary sound,
which, he says, “means playing any
record, any song, regardless of the
color of the artist or the category,
that I think is good. Any song I think
our audience will enjoy.”

Simpson’s instincts have paid off.
In a city that is largely black, sur-
rounded by mostly white suburbs,

_ Vox Jox__

25 Years For
WHAT PD
Mary Mason

Mary Mason, program director
and air personality for WHAT
Philadelphia, is celebrating her 25th
year in broadcasting this month, and
to commemorate the milestone she
has formed the Mary Mason Com-
munity Foundation. The non-profit
organization will award stipends to
radio professionals in need of finan-
cial assistance, and Mason says she
hopes to raise over $100,000 at a din-
ner Oct. 31 at the Franklin Plaza Ho-
tel in Philadelphia. She reports that
the dinner committee has already
sold 79 tables at $1,000 apiece.

“When you lose your job on Fri-
day, you can’t always wait until
Monday when you need to pay your
bills,” Mason, 47, explains. “I'm for-
tunate enough to have a pension and
insurance. But there are too many
minority radio jocks who would not
be able to bury themselves if they
lost their jobs tomorrow. I know, be-
cause I've buried a few.”

The host of the “Mornings With
Mary” show, weekdays from 6-11-
p-m., says a blue-ribbon panel of 10
broadcast executives will meet regu-
larly to determine sums for “the 18-
20-year vet whose station was sold
and he’s out of a job, or the younger
professional with a financial crisis at
home—people who've always helped
themselves but need some money to
relocate or adjust. I've just seen too
many homes, wives—even lives—de-
stroyed.

Mason, who switched to talk radio
in 1972, says she misses playing mu-
sic “tremendously,” but that as pro-
gram director, “I jump at the chance
to fill in for my jocks when they’re
out.” Nevertheless, she feels the so-
cial climate in the U.S. is such that
“talk radio is extremely important to
the minority community. Songs
don’t solve problems, but talking
can.”

(Continued on page 27)
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listeners have for years had to mix
their own programming by turning
the dial—-with white listeners tuning
in black formatted stations, and
blacks tuning into AOR and rock
stations. Simpson’s simple solution
was to present the best of all of it by
trusting his own ears.

WKYS’ meteoric rise reflects the
freedom Simpson felt after the re-
lease from the disco format “where I
only had 15 seconds to talk” be-
tween records. He was picked as the
new program director in 1979.
“There was nothing there, no per-
sonality, no involvement. Now I
think the jocks really come across to
listeners. We talk like we're talking
to somebody out there, and I think
people pick up on that. I think it’s
important,” he says. Simpson’s own
show is number two in the morning

ratings, right behind WMAL’s long-
time leaders, Hardon and Weaver.

Also running a close second is the
7 p.m. to midnight personality
Candy Shannon, whose respectable
12.2 is the only close competition to
WHUR’s star of the evening, Melvin
Lindsey and his “Quiet Storm” pro-
gram. The other two personalities,
Jeff Leonard and Chuck Davis, are
outin front of the pack in the 10 a.m.
10 3 p.m. and 3 to 7 p.m. slots respec-
tively. The total 10.2 share the sta-
tion received is way ahead of the
closest competitor, WMAL, which
received a 7.9.

Additionally, WKYS was recently
selected black music station of the
year, major market, urban con-
temporary, by Billboard, and Simp-

(Continued on page 23)

WUSL Philadelphia Drops
Country For Black Music

By MAURIE ORODENKER

PHILADELPHIA—In a move
that took even its own staff by sur-
prise, WUSL abruptly abandoned
its country music format Sat., Oct. 9,
replacing it with a mixed bag of con-
temporary hits with an emphasis on
black music.

In abandoning country, which has
yet to make a significant dent on the
local musical scene, the FM station
may have been helping not just itself
but its sister station, WFIL-AM,
which now becomes Philadelphia’s
only country station. Bruce Holberg
is the new general manager of both
stations, replacing Jim DeCaro, who
had initiated the country format at
them both in an effort to aid sagging
ratings. DeCaro was scheduled to
move over to WEAZ, Philadelphia’s
only beautiful music station, as gen-
eral manager on Monday (18).

WUSL’s switch to black music is
seen as a bid to bite into the lead just
taken by WDAS-FM, which hit No.
1 in the market in the latest Arbitron
with an 8.8 share. This marks the
first time in years that all-news sta-
tion KYW had lost the lead position.
WFIL, sticking to country music,
was in 17th place with a 1.7 share.
WUSL did better, placing 12th, with
a 3.3.

With the switch to black music,
WUSL is also soft-pedaling its call
letters and identifying itself as

“Kiss-99 FM.” Holberg is applying
for new call letters in keeping with
the new identity. A heavy promotion
campaign is planned, having al-
ready kicked off with bumper stick-
ers, buttons, and the distribution of
Hershey Kisses chocolates.

The overnight change was kept se-
cret for competitive reasons, says
Holberg, who has been station man-
ager of WIP-AM and WMMR-FM
here. He adds that the prime consid-
eration was the fact that WUSL and
WFIL are competing against each
other for the country audience.
WFIL, at one time the leading rock
station here, switched from Adult
Contemporary to country over a
year ago, only a few months after
WUSL went country.

The change to a black music for-
mat also resulted in staff changes.
Fred Wyatt, who handles the 3 to 7
p-m. slot, is the new program direc-
tor. Barbara Sommers, who holds
down an evening position at WFIL,
comes in for the 10 a.m. to 3 p.m.
spot. Both are white. The other three
DJs are black—B.J. Johnson, 5:30 to
10 a.m., Fred Ross Boggs, 7 p.m. to
midnight; and Don Banks, midnight
to 5:30 a.m. Pat Winters moves from
WUSL to replace Sommers at
WFIL. Let go were Phil Brady and
Jack Breslin.

NEW YORK-—Steve Allen,
operations manager for WDJX-
FM, an Adult Contemporary
outlet in Dayton, says he isn’t
“overly patriotic,” but actions
speak louder than words.

He was driving to work earlier
this month when he heard a news
report that the French peace-
keeping force in Lebanon was
dining on gourmet food “while
our guys were struggling with
cold C-rations.” The broadcast
was followed by a commercial
34 for White Castle hamburgers,
and, Allen says, “a lightbulb
came on. Wouldn’t it be nice to
remind them of a piece of Ameri-
cana?”’

He gave the fast-food chain a
call, and executives enthusias-

Burgers Get Broadcast To Beirut

- Guam, stationed in the Medi-

tically offered to deep-freeze
3,000 patties if the ‘station could
find a way to transport them to
Beirut. Allen found a friend in
Emery Worldwide Air Freight,
got an okay from the Pentagon,
and last weekend the burgers
were shipped from Dayton to
New York to Amsterdam and on
to Beirut.

Reheated aboard the U.S.S.

terranean, the ‘“square ones”
made their way to the mouths of
the Marines by lunchtime Oct.
12. “We wanted to recognize the
fact that the troops are there as
peacekeepers—not to start a
war,” a proud Allen notes. “I
wanted them to know that the
city of Dayton was with them in
spirit.” LEO SACKS
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THEWHO

Pete Townshend « Roger Daltrey

John Entwistle « Kenney Jones

DIR’s Lisa Robinson spent a week or: the road with The Who
at the very start of their current tour. The results: The

most incisive broadcast interviews with the band, pro-
duced by DIR Broadcuasting. DIR’s continuous coverage of
The Who started with an exclusive of Roger Daltrey’s press
conference announc ng their farewell tour.

The band talks candidly of their ind vidual reasons for
calling it quits as a fouring group, treir complicated
feelings about each other, yet their love for the band
itself that “surpasses all understanding.”

THE WHO on DIR’s The Inside Track with Lisa Robinson,
broadcast the week of October 18.

The Inside Track, a 90 minute monthly special.

Brought to you by
BUDWEISER

Produced by
DIR Broadcasting

P
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BIRCH GROWS

CORAL SPRINGS, Fla.—With
competition in radio ever intensify-
ing (there’s only a nine-tenths of a
percentage point spread among the
top seven New York stations in the
most recent Arbitron, for example),
programmers need all the help they
can get. For many, that comes in the
form of immediate audience indica-
tors in monthly Birch reports.

While Arbitron is working on
marketing a monthly report, Birch
has gotten a running start in this
area. The four-year-old company,
headed by former programmer Tom
Birch, is thriving in 56 markets, up
from 35 a year ago (Billboard, June

5). The addition of Philadelphia this
month and Columbus (Ohio), San
Diego and Baltimore by the first of
the year will mean that the Birch
service will be available in every ma-
jor market for the first time.

In these markets, the report is of-
fered monthly. There are another
100 markets getting periodic reports
of varying frequency.

Programmers say they are increas-
ingly relying on the monthly reports
for programming direction, and one
in Chicago notes that “we could see
the explosive situation with WBBM
(FM)” as the station rapidly gained
audience.

LOS ANGELES—RKO’s KHJ,
which has long been struggling to
establish itself as a country station,
may have finally found the right
formula with programming chief
Lon Helton.

After a steady succession of au-
dience shares below 2.0 in Arbi-
tron and Birch, the station jumped
to a 2.4 share in the August/Sep-
tember Birch. That won’t worry
the market leaders of Los Angeles,
but it does move the station past
rival country outlets KLAC, which
has a 1.3 in the latest Birch, and
KZLA-AM-FM, which has a com-
bined 1.5.

Helton notes, “We haven’t done
any promotion in September,” but
he confides, “We’ve changed the

Helton Has KHJ Back On Track

music.” He’s added album cuts
and “we’re playing music out of
the box, really early. We've
brought the tempo way up and
we’'re a little bit more country.
We’re taking chances on records.”

Helton, who moved up from as-
sistant p.d. in June after Charlie
Cook left to take over the program-
ming at KLAC, has been with
KHJ since it went to country about
two years ago. He previously
worked at WMAQ Chicago, where
he recalls Bob Pittman, now vice
president of MTV, developed a
short country play list.

Helton suggests that short play-
lists for country may have run their
course and notes he’s expanded
the list by 15 records.

- Out Of The Box

HOT 100/AC

CHATTANOOGA—-WSKZ-FM has turned new singles by Pat Benatar
(“Shadows In The Night” on Chrysalis) and Hall and Oates (“Maneater” on
RCA) into “an event,” says music director David Carroll. “Why wait on hit
material, especially in the middle of a book, when the sounds are cool, contem-
porary, and fit our image to a tee?” he asks. “Whenever established artists
come out with new material that’s hot, it’s always exciting for the listener.”
“Maneater,” he notes, “continues their hot streak—you just can’t ignore these
guys.” On the Benatar record, Carroll says. “She’s a tough girl with a tough
sound. It’s her niche, and she’s exploited it well.”

AOR

CHICAGO—"Lion In A Bed Of Fire,” the new single by Little Steven &
the Disciples of Soul from their EMI America debut LP, “Men Without
Women,” is “real snappy,” says WMET-FM music director Pat Evans. Pro-
duced and arranged by Miami Steve Van Zandt of the E Street Band, the pro-
grammer compares the record’s “majestic sound” to his work with the Asbury
Jukes on their third effort, “Hearts Of Stone.” She’s also raving about “Street
Cafe,” a cut from the Icehouse LP, “Primitive Man” (Chrysalis), and “Say You
Will,” a song from the new album by Blanket of Secrecy titled “Ears Have
Walls” (Warner Bros.). “It’s a special record, from start to finish—worth calling
attention to. Everything about the record-the songs, the performances-sounds
familiar, but there aren’ any credits. It's a Jake Riviera project; maybe the se-
crecy is backfiring.”

BLACK/URBAN

NEW YORK—“It’s a great sing-along type of tune,” says WK TU-FM pro-
gram director Carlos De Jesus of the new Kool and the Gang single, “Let’s Go
Dancing (Ooh La La)” (De-Lite). “The reggae, calypso and pop mix is so
happy-sounding that our DJs invariably sing with it. And you know that DJs
are the last to sing along with anything.” Other new adds whose success “seems
predictable” include: “Emotional Disguise” by Peter Godwin (Polydor);
“Mickey” by Toni Basil (Chrysalis); “We've Arrived” by Loose End (Virgin
import); and “Ms. Fine Brown Frame” by Syl Johnson with the James Cotton
Blues Band (Boardwalk). The latter tune, a melange of Chicago blues and funk
with a little bit of rap, recently bowed in the Windy City on the Erect label, and
De Jesus is convinced that the disk will have “an immediate impact” in the

€w Y Oork market. COUNTRY

BILLINGS, Mont.—Two new singles that “never quite lose it” at KBMY are
“A Child Of The Fifties” by the Statler Brothers (Mercury) and “Why Did
You Have To Be So Good” by the Texas Vocal Company (RCA), according to
program director Bob Meyer. “Both just keep on moving,” he says. “The Stat-
lers do an excellent job with an uptempo mover. But the Texas Vocal Com-
pany ... wow! It’s a good song with that mid-1970s Dave and Sugar sound.”
Meyer has also added “A Love Song” by Kenny Rogers (Liberty) and Kieran
Kane’s “Gonna Have A Party” (Elektra), which he calls “a good foot-stomping
record. You can swing to it, sway to it, whatever you want to do. It’s friendly.”

LEO SACKS

Four-Year-OIld Rating Service
Now Available In 56 Markets

AOR  programmers particularly
like Birch. “AOR, for the first time,
is getting a fair shake,” Birch claims,
noting that listening levels to AOR
stations show up much higher in
Birch than in Arbitron. For ex-
ample, in Detroit, AOR WRIF has a
10.7 share in Birch, while the station
only scores 5.6 in Arbitron.

Noting that Arbitron has made ef-
forts with its Differential Survey
Treatment to better measure blacks
and will now expand these efforts to
include Hispanics, Birch says that
because his service is based on tele-
phone interviews, these steps are not
necessary. He notes that in Miami
and San Antonio, all telephone in-
terviewers are bilingual. And
“where we expect low response, we
oversample,” Birch explains. He
suggests that Arbitron should apply
its DST across the board to 18-34-
year-old males, “particularly to 16-
t0-24.”

Birch’s acceptance is illustrated by
the fact that station clients have risen
from 500 a year ago to more than
1,200 today. Markets measured on a
monthly basis have gone up to 56
from 35 a year ago. Ad agency ac-
ceptance has climbed from 100 a
year ago to “400 or so” today.

DOUGLAS E. HALL

Holland Is Top
Houston Jock

HOUSTON—Ross Holland, who
works the 10 p.m. to 2 a.m. shift on
urban contemporary KMJQ, is the
top jock in this market, garnering a
13.0 average share for the hours he is
on.

Right behind him is Greg Mack,
who handles the 6 to 10 p.m. shift on
KMIJQ. Joe Ladd, who works at
country KIKK-FM from 9 am. to
noon, follows with a 9.5. Jim Robb,
who follows Ladd on KIKK in the
noon to 3 p.m. slot, has a 9.3 and
Ron Foster, who is on from 3 to 6
p-m.on KIKK hasa9.l. AC KFMK
morning man Lee Jolly has a 9.0.

FM Registers
Only Slight
Spring Growth

NEW YORK-—Following 11
years of substantial growth, FM
listening recorded only a 0.2% in-
crease overall in the nation’s top
10 radio markets, according to an
analysis by Arbitron of its spring
survey.

The new figures show that on
average FM listening represents
a 55% share of all listening in the
top 10 markets. Washington led
the ranking with a 66.8% share,
an increase of 1.7% over spring
1981. Dallas-Ft. Worth posted
the second highest increase with
66.7%.

Chicago showed the highest
share of AM listening with
43.4%, followed closely by Pitts-
burgh with 43.2%.

Among the top 10, Pittsburgh
showed the greatest FM growth,
jumping to 47.7% in 1982 from
43.8% the year before. Gains in
FM shares were also reported for
New York, Los Angeles and
Philadelphia. But in Detroit, AM
listening climbed two points
from 26.2 to 28.2%. The average
FM station’s share of listening
throughout the top 10 markets
remained at 3.1%, while the aver-
age AM share dropped from

2.7% t0 2.5%.

August/September Birch

Following are the August/ September Birch Report figures for Atlanta, Boston.
Chicago, Dallas-Ft. Worth, Detroit. Houston-Galveston, Los Angeles, Miami-
Ft. Lauderdale. Minneapolis-St. Paul, New York, Pittsburgh. St. Louis, San
Antonio, San Francisco-San Jose, Seattle-Everett-Tacoma and Washington.
Stations results are compared with the June/July and July! August Birch figures.
All figures are for 12 plus. 6 a.m. to midnight, Monday to Sunday.

station format Aug./Sept.  July/Aug. June/July
Atlanta

WSB-AM MOR 14.0 1.1 8.8
WKLS-FM AOR 12.1 12,6 13.2
WQXI-FM AOR 10.5 8.6 1.7
WVEE urban 10.3 12.0 13.0
WZGC-FM Hot 100 9.5 10.9 11.2
Boston

WXKS-FM urban 13.2 133 124
WBZ AC 9.5 9.0 7.8
wCoz AOR 9.2 109 10.7
WHDH AC 8.6 8.2 7.4
WBCN AOR 83 15 6.9
Chicago

WGN MOR 83 8.4 9.0
WBBM-FM Hot 100 6.7 6.6 5.7
WLUP AOR 55 5.6 4.6
WMAQ country 53 4.9 5.0
wJJID MOR 5.0 48 44
Dallas-Ft. Worth

KVIL-FM AC 9.7 9.1 9.6
KZEW AOR 8.0 7.1 7.6
KSCS country 7.6 93 8.2
KEGL AOR 6.7 5.7 55
KTXQ AOR 5.9 6.0 6.9
Detroit

WJR-AM MOR 129 11.3 12.7
WRIF AOR 10.0 10.7 9.9
WLLZ AOR 8.0 83 9.4
WNIC-FM AC 6.4 7.8 8.9
WABX AOR 55 6.3 5.7
Houston

KLOL AOR 9.6 9.7 8.5
KFMK AC 7.6 7.4 1.5
KMJQ urban 7.1 6.8 15
KIKK-FM country 7.0 73 8.2
KILT-FM country 6.2 8.4 8.4
Los Angeles

KABC talk 9.9 6.7 79
KROQ AOR 72 55 46
KLOS AOR 52 6.0 5.7
KBIG beautiful 48 44 30
KMET AOR 4.7 5.7 6.0
Miami-Ft. Lauderdale

WHYI Hot 100 9.1 9.9 10.6
WINZ-FM AC 78 8.5 1.5
WSHE AOR 7.0 7.4 1.7
WNWS news 5.6 5.7 59
WLYF beautiful 54 6.6 6.0
Minneapolis-St. Paul

WCCO-AM MOR 16.8 16.8 17.9
WLOL Hot 100 12.8 114 10.9
KSTP-FM AC 11.8 12.0 1.8
KDWB-FM AOR 8.6 8.7 7.7
WDGY AC 7.1 7.1 6.6
New York

WINS news 7.0 6.8 6.7
WRKS urban 6.7 6.6 5.7
WAPP AOR 6.4 8.2 54
WOR talk 58 - 58 6.0
WPLJ AOR 5.6 5.0 6.3
Pittsburgh

KDKA MOR 23.8 23.9 24.6
WDVE AOR 8.8 10.4 12.8
WBZZ Hot 100 8.5 8.9 8.6
WAMO black 1.5 8.2 7.9
WXKX Hot 100 5.5 6.4 54
St. Louis

KMOX-AM talk 25.3 23.5 23.0
KWK-FM AOR 11.3 12,6 113
KSHE AOR 8.8 7.4 6.8
KMJM urban 6.3 7.4 1.5
WIL-FM country 6.2 5.1 5.6
San Antonio

KISS AOR 23.2 24.0 16.6
KTFM AC 10.0 103 1.6
KTSA Hot 100 8.5 7.0 6.8
KITY AC 72 7.0 7.2
KAJA country 6.1 5.4 5.6
San Francisco

KGO talk - 7.9 8.6 11.7
KROQR AOR 55 4.7 48
KFRC Hot 100 5.0 45 4.7
KMEL AOR 4.6 43 4.9
KCBS : news 44 44 46
Seattle-Everett-Tacoma

KISW AOR 8.9 11.2 134
KIRO talk 8.5 7.6 8.1
KZOK-FM AOR 83 8.2 15
KUBE Hot 100 6.7 52 48
KOMO AC T 59 5.0 39
Washington

WKYS urban 114 9.6 9.3
WMAL MOR 8.5 7.5 7.6
WRQX Hot 100 8.1 8.1 6.4
WHUR black 7.7 8.7 8.4
WAVA AOR . 6.0 6.6 6.0
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Congratulations to Chuck Morgan,
CMA’s 1982 D.J. of the Year and host of the
Music Country Network!

Chuck Morgan works for over 80 radio stations nationwide. He’s
on the job at every one of them each week night, hosting the Music
Country Network via satellite from Nashville, Tenn.

On October 11, this hard-working talent was named by the Coun-
try Music Association as their D.]J. of the Year in large markets.

It’s an honor well-deserved. Just tune in some night to one of
the 80-plus stations carrying Music Country Network live. Chuck
skillfully interviews leading country music personalities, takes lis-
tener phone calls from everywhere in the country and keeps things
moving with the latest Associated Press news, sports
and weather.

He’s lively. He’s warm. He knows his business
and practices his craft well. He’s a pro. But when
you've got over 80 bosses to please, that’s the
least you can be.

w
MUSICbNCOUIQITRY

etwor
Represented by the Christal Company.

Guests who have been on the air live with Chuck Morgan on Music Country Network:
Ricky Skaggs T.G. Sheppard  Ronnie McDowell Tennessee Ernie Ford Roy Acuff Jessi Colter

Sylvia Waylon Jennings Boxcar Willie Lee Greenwood Moe Bandy  Willie Nelson
Barbara Mandrell Hoyt Axton Bobby Bare Ed Bruce Dawvid Frizzell Randy Owen
Marty Robbins Conway Twitty  Terri Gibbs Jerry Reed Shelly West  Brenda Lee

WWWwW.americanradiohistorv.com
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WKTU Carves Its Own Niche

N.Y. Leader Takes ‘Offbeat’ Slant On Urban Format

By NELSON GEORGE

NEW YORK—Have New York-
ers had their fill of urban contempo-
rary? Carlos De Jesus, program di-
rector of No. | WKTU, accurately
says that it’s “still the top format in
the city,” but it’s notable that the
combined shares of 'KTU, WBLS
and WRKS (Kiss 98.7) have de-
clined a full share point in Arbitron
during the past year.

Some observers suggest that
Gotham is being oversaturated with
the urban sound, since all three sta-
tions basically draw from the same
pool of records. De Jesus argues that
“all you have to do is walk in the
streets. These stations are all you
hear.” As to the overall audience de-
cline, the p.d. suggests, “These are
fluctuations that will be changed by
the next book.”

But he’s not taking any chances
and is trying to carve out a unique
niche for his station, which currently
holds a slight edge over its competi-
tors. “We’ve positioned ourselves
differently from the competition.
For example, I think we lead the way
when it comes to going outon a limb
on dance-oriented material such as
Human League’s ‘Don’t You Want
Me,” Soft Cell’s ‘Tainted Love’ and
Kraftwerk. We go on club records
before "BLS and Kiss, where they
will play an r&b record like the Gap
Band before we do and more exten-
sively.

“We also are quicker on pop ma-
terial such as the Go-Go’s ‘Vaca-
tion,” Steve Miller’s ‘Abracadabra,
the Chicago ballad ‘Hard To Say I'm
Sorry,” Men At Work’s ‘Who Can It
Be Now,” and the Clash’s ‘Rock The
Casbah.” We are all privy to the

Chort B

CHILLIWACK

DONNIE [RIS

Billboard
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Whatcha, Millennium 13110

Y SHOCK THE MONKEY
Peter Gabriel, Geffen 7-29883

Tough World, MCA 52127

same information, but it depends on
how you slant it. It can go in a more
pop, more Latin, or more rock direc-
tion. We're trying to appeal to the
dance audience, but not by being
stereotyped. We're always looking
for that offbeat record or sound
that’ll give us an edge. We could
play it safe with Prince, Luther Van-

WTJT-AM Sold
To Tenn. Group

NASHVILLE—-WTIJT-AM, in
nearby Franklin, has been sold to a
group of broadcasters last employed
at WIZO-AM/FM, also in Franklin.

WTIJT, which tags itself “AM 95,”
was purchased from singer/writer
Tom T. Hall, talent booker and
agent Tandy Rice and talent man-
ager John Lentz. FCC sources report
the purchase price at $310,600.

Buyers and their posts at the sta-
tion are Bill Ewin, general manager;
Charles Dibrell, news director; Tom
Lawrence, sales manager; Darrell
Williams, program director; and
Gaylon Williams, sports director.

Ewin says a format switch fol-
lowed the Oct. 6 takeover: “We're
going from solid country to adult
contemporary. It’s not an immediate
switch—we’re kind of sliding into it.”
Another new feature, he adds, is the
installation of half-hour news di-
gests at 7 a.m., noon and 4 p-m.

The new owners have applied to
the FCC for permission to change
the call letters of WTJT to WAKM.

All the principals are former em-
ployees of WIZO. That station came
under new management in May.

Survey For Week Ending 10/23/82

kouts

at

WAYLON & WILLIE
(Sittin' On) The Dock Of The Bay, RCA 13319

A
7.7 MERLE HAGGARD
Going Where The Lonely Go, Epic 34-03315

TOM CARLILE
Green Eyes, Door Knob 82-187

1Y CHARLY McCLAIN
With You, Epic 34-03308

47 BILL SUMMERS & SUMMERS HEAT
’ Seventeen, MCA 52115

<7 GEORGE CLINTON
Loopsilla, Capitol 5160

: Do Wa Ditty, Warner Bros. 7-29891
747 BAR-KAYS
Do It, Mercury 76187

"\Tf? DAN FOGELBERG
P Missing You, Full Moon/Epic 34-03289
<7 KENNY ROGERS
A Love Song, Liberty 1485
P TIMOTHY B. SCHMIT
So Much In Love, Full Moon/Asylum 7-69939 (Elektra)
¥ DONALD FAGEN
1.G.Y. (What A Beautiful World), Warner Bros. 7-29900

i CLIFF RICHARD
The Only Way Out, EMI-America 8135

This week's highest superstarred/starred chart entries in the formats listed.

Black Country Hot100

A/C

dross and Aretha Franklin. We just
like to try something crazy whenever
we can.”

A prime source of music for De
Jesus is imports. “WBLS also uses
them, but I think we do a better,
more creative job,” says De Jesus.
“We’re willing to try anything once.
The audience will tell you then if
you have a record.” De Jesus’ cur-
rent experiment is “Ride In Lagos”

by Japanese performer Sakamoto,’

which De Jesus describes as “Japa-
nese Kraftwerk.”

One aspect of the 'KTU format
that De Jesus is today downplaying
1s disco mixes. “We started that,” he
claims, “but now I feel that too often
it gets a little boring. We pretty much
restrict them now to our Saturday
night ‘Studio 92’ segment. WRKS
has been using it quite a bit and 1
think it hurts them, but I don’t
mind.”

De Jesus feels that RKO’s exten-
sive (and expensive) promotional ef-
forts for Kiss have “definitely made
an impact in this market. People are
now aware that Kiss is no longer
99X, a kiddie station with guys yell-
ingat you all day. That kind of effort
was necessary. But if (program di-
rector) Barry Mayo wasn’t doing a
good job over there, it wouldn’t
mean anything. The bottom line is
always good programming, no mat-
ter how much money is spent.”

Philly Businessman
Buys WMID/WGRF

ATLANTIC CITY—Philadelphia
businessman John Mullen has pur-
chased WMID/WGRF here, sub-
ject to FCC approval, for an undis-
closed amount from Julann Griffin
of Los Angeles. Griffin and station
president Don Roberts have oper-
ated the stations since 1976. WMID,
the AM station, runs an AC format.
WGREF has a Hot 100 format.

LGoodphone Commentaries

Spotlight Your Strengths

By GAY O’CONNER

It’s high time we “radio-people™ took a good hard look at the real strengths
of our medium. Too often, radio is presented and sold as a secondary medium,
an addendum to television and print . .. a cheaper medium which increases
coverage and fills in gaps in high-priced tv and print campaigns. We are allow-
ing ourselves to be seen as poor relations instead of aggressively pushing our
unique strengths and highlighting the things only radio can do for our clients
and listeners.

And what are our strengths?

Firstly, there is the one-on-one, person-to-person intimacy only radio can
establish so strongly. In a fast-paced aggressive society such as ours, with in-
creasing dehumanization and loneliness, any medium which keeps people
company and involves them by harnessing their own imaginations and emo-
tions, has to be and remain a vital part of people’s everyday lives.

And what are we doing about it?

Mostly, allowing soul-less numbers and our fear of Arbitron surveys to de-
humanize us, pinning our faith on slick format formulas, and rigid music
recipes, rather than the power of real communication. Already, the old pio-
neering vitality that radio had is fading. I believe we are in danger of becom-
ing followers, not leaders. Further, if radio stations continue to be made sub-
servient to balance sheets, and are primarily and almost exclusively influenced
by computerized research rather than intuition and feedback from real people,
it will dehumanize itself right out of existence. Stereos, cassette players, cable,
and even jukeboxes can all provide exactly the music people want to hear, but
they can’t provide what radio was designed to do .. . offer warm human con-
tact, intimate entertainment, pure fun, zany insanity, and accurate incisive in-
formation.

Secondly, radio has incredible mobility. Look around at the beach, on sports
fields and running tracks, freeways, and factories, and you’ll find radio. Tv
holds people captive . . . radio goes wherever people go. It adds to their lives. It
is an active medium, as active as our very lifestyle. And as sales people and
believers in radio, I believe we have never capitalized on this enough.

Finally, some very intricate and powerful research is currently being con-
ducted to find out which is the more powerful memory imprinter, the eye or
the ear. And, guess what? The ear is winning hands down, if you’ll pardon the
mixed metaphor. If you stop to think about it, most tv ads with strong visual
images do distract from the real message of the commercial. By the time I've
finished watching all those wonderful Wells Fargo coach teams gallop across
the screen, I have absolutely no idea what the melliffuously honeyed tones of
the voice-over was trying to sell me. Now, how good is that for a client? Fur-
thermore, how many clients are even aware that they’re paying through the
nose for pretty pictures that do nothing for their producis? Are television
people or agencies going to tell them? Well written radio campaigns harness
theimagination and the ears with no visual distraction. And, research is now at
hand to prove it.

So, it’s up to us to start fighting . . . to stop apologizing for the fact that radio
doesn’t have pictures, and that it’s cheaper. We have some enormous strengths
to draw on ... let’s use ‘em.

Gay O’Conner is a sales/marketing programming consultant for Public Af-
fairs Broadcast Group, O’Conner Creative Service and Goodphone Communi-
cations.

Washington Roundup

NRBA Now Opposes Spectrum Fees

By BILL HOLLAND

The National Radio Broadcasters
Assn. (NRBA), in an apparent re-
definition of its proposal for so-
called spectrum fees for commercial
broadcasters, now says it is opposed
to such fees, whereby Congress
would grant longterm licenses in re-
turn for a percentage of station gross
revenues.

This redefinition comes on the
heels of a National Assn. of Broad-
casters declaration reiterating that
association’s long-standing opposi-
tion to a spectrum fee. The new NAB
statement was apparently prompted
by pro-fee positions expressed dur-
ing the NRBA convention in Reno
last month.

“We don’t want a spectrum fee or
tax or user fee,” says NRBA execu-
tive vice president Abe Voron.
“What we're suggesting is that if we
can get total deregulation on a ‘con-
tract’ basis, which would eliminate
any possible escalation (of the fee),
then a ‘contract consideration’” may
be fair and equitable.”

To Voron, the difference between
proposing a spectrum fee and a
“contract consideration” is negotia-
tion on a specific amount of money

www americanradiohistorv.com

and an amount that critics have said
would possibly increase during the
coming years.

Before the tuneup of its wording,
the NRBA characterized a spectrum
fee as “opportunity to achieve legis-
lation (that) will never be better,” as
NRBA president Sis Kaplan wrote
in a letter to commercial broad-
casters nationwide this summer
(Billboard, June 19).

The NRBA plan called for an ex-
tended contract between govern-
ment and broadcasters—50 years is
the time period suggested—for a per-
centage of station revenue, perhaps
1%. Broadcasters would also gain
deregulation measures they want
from Congress.

The NRBA’s clarification comes
in the wake of a speech by FCC
Chairman Mark Fowler at the
NRBA convention last month in
which he expressed his desire to see
“user’s fees” as a leverage tool to get
Congress to move toward deregula-
tion of broadcasting. He also said
that he thought it important that the
FCC be prohibited from having
jurisdiction over the fees. Fowler
suggested, as an example, that the
collected fees could be used to help
support public broadcasting. Voron

moved away from that suggestion as
well.

“That’s just one of many possible
uses. We don’t care where it goes,”
he says. “We don’t feel obligated to
support NPR (National Public Ra-
dio). We don’t feel commercial
broadcasters are obligated to sup-
port noncommercial radio . . . it
would make it much more palatable
(to do so) for those members of Con-
gress who are concerned about non-
commercial radio. Sure, great, that’s
okay with us.”

Voron says NRBA is preparing a
“White Paper” in the weeks ahead
which will clarify NRBA's position
on deregulation.

The NAB’s opposition to the spec-
trum fee stems from the fact that it
counts the big tv networks among its
members—and even 1% of gross rev-
enues means a sizeable honk of prof-
its going to the government. The
NRBA, of course, represents only ra-
dio stations.

“We want the license to be
changed to a contract.” Voron reiter-
ates.” And we’re willing to pay a con-
tract consideration of some sort.”
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WKYS And Simpson Win Billboard Black Awards

NEW YORK-WKYS Wash-
ington (Kiss 93.9) is the radio station
of the year and its p.d., Donnie
Simpson, is program director of the
year in Billboard’s 1981 radio com-

as a jock and still handles an air shift
in the 10 a.m. to 3 p.m. slot. Love,
who is also the music director and
assistant to the station manager, says
of her DJ duties, “I love talking to

people. IU’s the best way to keep in
contact with the public.” She began
her career as a jock at WORL Or-
lando.

Paul Childs of WENZ Highland

Springs, Va. is the DJ of the year for
small markets. He was the music di-
rector and morning jock until the
station went all-news with Ted
Turner’s CNN service and became

WNWZ. He’s still in his morning
slot. He previously worked at WIGO
Atlanta, WNIV Milwaukee and
WCHB Detroit, where he began his
career.

23

petition, black major market cate- — — S ——

gory.
Judged air personality of the year

WENN for the past two-and-a-half
years. He’s been with the station for
four years and also handles the 9
am. to 2 p.m. shift. He was at
WBUL Birmingham before that and
began his career at country station

i
ayvog1ig ‘¢g6l ‘ez 4380100

dio advisory committees, composed
of leading programmers. The black
radio advisory committee is chaired
by Mike Roberts of WIGO Atlanta.

WKYS’ Donnie Simpson has
been with that NBC-FM outlet in
moved to mornings in 1980 when he o ] L~
became p.d. Kiss is Simpson’s sec- 26 & 9 . -
ond station; he began his career in e‘ - \
his hometown of Detroit at WILB, mb .
where he worked for seven-and-a- Sep‘e
half years. 4

Uy Squi
cago) has been named DJ of the year
for black stations in medium mar-
kets. Brown, who moved to WIPC in l&’
August, was at WDIA for three-and-
a-half years. He began in radio at
WOOK Washington. M f W 4 /
| i § F. L
0 AR = !
be‘ « ’ £ acr

has been music programmer at Oc‘o }':Z_ 5 o ¥ , =%
KMPL Sikeston, Mo. ‘ /W GW - Syt

WIJTT Red Bank, Tenn. is the Oc -
winner as station of the year for /
months. Henderson first worked the
midnight to 6 a.m. shift and now
works morning drive.
Billye Love of WOKB Winter
Garden, Fla. is the program director
of the year for small markets. She

for major markets in the black cate-
the nation’s capital for five-and-a-
WDIA Memphis is the black sta-
Gene Wyse of WENN Birming-
small markets. This station is pro- .
joined WOKB the beginning of 1981

gory is Dan Shannon for his work at - - - ,
KDIA Oakland, which he recently ln ISCUI s oc o
left.
These annual awards are made
under the direction of Billboard’s ra- st I w s t 3 l
half years (for a separate story on the a nd Roc ks I nto N o u e l ' l b e r.
station, see page 18). He began as af-
ternoon drive personality and
tion of the year for medium markets,
and its former DJ Dr. Bobby Brown
(now morning man at WIPC Chi-
ham has been voted program direc-
tor of the year for medium markets
in the black format category. Wyse
grammed by Thomas Henderson, S fe E'E'liq'i"'
who’s been with the station for two X ol em
years, programming it for the past 18 RS P i ﬁ,
: : HiomiEe T | k
WKYS Tops
D.C. Market
® Continued from page 18

opet 3 Senlana ?'f p
Molly Hathet|'5: SECR R
Eddie Money

The King Biscuit Flower Hour On over 300
of America’s top AOR stations—via the
ABC Rock Radio Network.

RAPIS
Networks

son has been picked as program di-
rector of the year in the same category.

Urban contemporary stations na-
tionwide have been the object of
some criticism as a result of Arbi-
tron’s Differential Survey Treat-
ment, in which black males between
18-24 are paid a premium beyond
the regular fee to keep diaries. Sta-
tion manager Walsh says the criti-
cism is “just sour grapes,” and un-
fair. “The listeners are out there,” he
says simply. “I’s Arbitron’s job to
get accurate statistics, and they’ve
got them.”

Simpson also defends the station’s
ratings. “We were growing before
that was a factor, and now we know
that we even have more listeners.”
(WKYS was already number two in
the city in the fall 1981 book, before
DST was begun.)

WKYS now joins two other unre-
lated “Kiss” stations that have done
well with an integrated, urban con-
temporary format, New York’s
WRKS and Boston’s WXKS.

Prcduced by
DIR Broadcasting
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Bilboard. Singles Radio Action

list

Based on station playlists through Tuesday (10/12/82)

Playlist Prime Movers

PRIME MOVERS -NATIONAL

OCTOBER 23, 1982, BILLBOARD

JOE COCKER AND JENNIFER WARNES—Up Where We Belong (Island)

NEIL DIAMOND—Heartlight (Columbia)
OLIVIA NEWTON-JOHN~Heart Attack (MCA)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

* % KEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
®ADD-ONS-AIl records added at the stations listed as determined by station

®oKEY ADD-ONS—the two key records added at the stations fisted as deter-

BREAKOUTS -Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N-Night Part, D-Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B-Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

STRAY CATS—Rock This Town (EMI-America)
MEN AT WORK—Who Can It Be Now (Columbia)
NEIL DIAMOND —Heartlight (Columbia)

s ® TOP ADD ONS mumem

DARYL HALL AND JOHN OATES—Maneater
(RCA)

LINDA RONSTADT—~Get Closer (Asylum)

DONALD FAGEN—1.G.Y. (What A Beautiful
World) (Warner Bros.)

s BREAK OU TS nae—

MARVIN GAYE—Sexual Healing (Columbia)

KKXX-FM —Bakersfield
(Doug DeRoo—MD)

# % JOE JACKSON—Steppin’ Qut 11-2

% % CROSBY, STILLS AND NASH—Southern Cross 23-
14

* THE CLASH—Should | Stay Or Should | Go 10-4
* TONI BASIL—Mickey 21-11

# CHICAGO—Love Me Tomorrow 26-18

oo THE GO-G0'S—Get Up And Go

oo STRAY CATS—Rock This Town

@ KOOL AND THE GANG—Be My Lady A

© DARYL HALL AND JOHN OATES—Maneater A
© WALL DF ¥00DOO—Mexican Radio A

© LIONEL RICHIE-Truly A

© LAURA BRANIGAN—Gloria A

© DAN FOGELBERG—Missing You A

® ABC—The Look Of Love A

® RUSH-New World Mar X

© DIONNE WARWICK—Heartbreaker X

KIMN-AM—Denver
(Gloria La Perez—MD)
* % AMERICA—You Can Do Magic 3-1
# % MICHAEL McDONALD—| Keep Forgettin® 4-3
* GLENN FREY—The One You Love 5-4
 FLEETWOOD MAC—Gypsy 10-6
* SANTANA—Hotd On 9-7
oo DARYL HALL AND JOHN OATES—Maneater
oo DIONNE WARWICK—Heartbreaker
© PAUL CARRACK—| Need You B
© DONALD FAGEN—L.G.Y. (What A Beautiful Wortd) B
© LIONEL RICHIE-Truly B
® DIANA ROSS—Muscles A
© STRAY CATS—Rock This Town A
© THE POINTER SISTERS—I'm So Excited X
© RUSH—New World Man X
© SYLVIA—Nobody X
® DAN FOGELBERG—Missing You X
© JEFFERSON STARSHIP—Be My Lady X
© PAT BENATAR—Shadows Of The Night X

KOAQ-FM—Denver
(Ailan Sledge—MD)
* % FLEETWOOD MAC—Gypsy 17-8
* % DAN FOGELBERG~Missing You 24-14
* SANTANA—Hold On 14-7
* OLIVIA NEWTON-JOHN—Heart Attack 19-11
* NEIL DIAMOND—Heartlight 18-12
oo DARYL HALL AND JOHN OATES—Maneater
oo DONALD FAGEN-I.G.Y. (What A Beautiful World)
© TONI BASIL—Mickey B
© JOE JACKSON—Steppin’ Qut B
© CHICAGO—Love Me Tomorrow 8
© STRAY CATS—Rock This Town X
© BILLY JOEL—Pressure X
© JEFFERSON STARSHIP—Be My Lady X
© PAUL CARRACK—I Need You X
© TIMOTHY B. SCHMIT—So Much in Love X
© ARETHA FRANKLIN-jump To It X
© THE WHO-Athena X
© DIANA ROSS~Muscles X
© THE POINTER SISTERS—| Get Excited X
© RUSH—New World Man X

KLUC-FM—Las Vegas
(Dave Van Stone—MD)
% MEN AT WORK~Who Can It Be 1-1
* % FLEETWOOD MAC—Gypsy 11-5
* GLENN FREY-The One You Love 15-8
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 28-14
* JOE JACKSON—Steppin’ Out
@ UONEL RICHIE—Truly
oo PAT BENATAR-Shadows Of The Night
© DARYL HALL AND JOHN OATES—Maneater B
o DAN FOGELBERG —Missing You B
© DONNA SUMMER-State Of independence B
© STRAY CATS—Rock This Town B
© ASIA—0Only Time Will Tell B
© TONI BASIL—Mickey A
© PAUL CARRACK—| Need You X
© JEFFERSON STARSHIP—Be My Lady X

KFI-AM—Los Angeles
(Roger Collins—MD)
* % JOE JACKSON—Steppin’ Out 13-8
b ATAVARES—A Penny For Your Thoughts 28-20
* NEIL DIAMOND—Heartlight 15-12
% THE WHO—Athena 19-14
®o JOE COCKER AND JENNIFER WARNES —Up Where
We Belong
oo T0TO-Africa
© DAN FOGELBERG—Missing You A
© KENNY ROGERS—A Love Song A
© PAT BENATAR~Shadows Of The Night A
© DONNIE {RIS—Tough World A
© DARYL HALL AND JOHN OATES—Maneater B
® PAUL McCARTNEY--Tug Of War X
© THE STEVE MILLER BANO—Cool Magic X
© PETER GABRIEL—Shock The Monkey X
© STEPHANIE WINSLOW—In Between Lovers X
© DIONNE WARWICK—Heartbreaker X
© MISSING PERSONS —Distination Unknown X
© JEFFERSON STARSHIP—Be My Lady X
© RUSH—New World Man X
© DIANA ROSS—Muscies X
© SURVIVOR—American Heartbeat X
© CHICAGO—Love Me Tomorrow X
© EDDIE MONEY—Shakin' X
© THE FIXX—Stand Or Fall X
© THE GO-GO'S—Get Up And Go X
© MOVING PICTURES—What About Me fi
© ABC—The Look Of Love X

KIQQ-FM—Los Angeles
(Robert Moorhead—MD)
© TALKTALK—Talk Talk B
© LINDA RONSTADT—Get Closer B
coDIONNE WARWICK—Heartbreaker B
© JEFFREY OSBORNE—On The Wings Of Love B
© AIR SUPPLY—Young Love B
© PAT BENATAR—Shadows Of The Night B
© DARYL HALL AND JOHN OATES—Maneater B
© THE STEVE MILLER BAND —Cool Magic B
© STEVIE WONDER & CHARLENE—Used To Be A
© JOHN COUGAR—Hand To Hold On To A
© SHEENA EASTON—| Wouldn't Beg For Water A
® ALESSI—As Far As I'm Concerned A
© SONNY CHARLES—Put It In A Magazine A
© BANANARAMA—Really Saying Something A
@ CLIFF RICHARD~The Only Way Out A
® PRINCE-1999 A
© AL JARREAU AND RANDY CRAWFORD—Your Precious
Love A
© SCOTT BAID—Wanted For Love X
© DONALD FAGEN—1.G.Y. (What A Beautiful World) X
© MOVING PICTURES—What About Me X
© TIMOTHY 8. SCHMIT—So Much In Love X
© LANI HALL-Who's That Guy X
© THE ISLEY BROTHERS—it's Alright With Me X
aeSTACY LATTISAW—Attack Of The Name Game X
© KENNY ROGERS—A Love Song X
© MARSHALL CRENSHAW—There She Goes Again X
© BILL MEDLEY—Right Here And Now X
© JEFFERSON STARSHIP—Be My Lady X
o DAN FOGELBERG—Missing You X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)
% STRAY CATS—Rock This Town 15-11
* * NEIL DIAMOND—Heartlight 17-13
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 25-17
* JOE JACKSON-Steppin' Out 21-19
* DON HENLEY —Johnny Can't Read 22-20
oo DARYL HALL AND JOHN OATES—Maneater
oo LINDA RONSTADT—Get Closer
o TAVARES—A Penny For Your Thoughts B
© THE POINTER SISTERS—|'m So Excited B
© PATTI AUSTIN WITH JAMES INGRAM —Baby Come To

Me A
@ FASHION—Only In The Shadows A
© CHICAGO—Lave Me Tomorrow X
© CHEAP TRICK—She's Tight X
© SURVIVOR—American Heartbeat X
© RAY PARKER JR.—It's Qur Own Affair X
© THE CLASH—Rock The Casbah X
© STEVIE WONDER—Ribbon In The Sky X
© AIR SUPPLY—Young Love X
© REQ SPEEDWAGON-Sweet Time X
© BILLY JOEL—Pressure X
© ABC—The Look Of Love X

KRTH-FM —Los Angeles
(David Grossman—MD)
# % MEN AT WORK—Who Can It Be Now 10-2
% STRAY CATS—Rock This Town 12-6
* NEIL DIAMOND-Heartlight 15-10
* OLIVIA NEWTON-JOHN—Heart Attack 14-11
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 20-15
*o DONALD FAGEN—.G.Y. (What A Beautiful World)
oo MARVIN GAYE—Sexual Healing
© DARYL HALL AND JOHN OATES—Maneater B
© LINDA RONSTADT—Get Closer B
© KDOL AND THE GANG—Be My Lady B
© THE STEVE MiILLER BAND—Cool Magic B
© DONNA SUMMER—State Of independence A
© DAN FOGELBERG—Missing You A

KOPA-FM —Phoenix
(Chaz Kelly—MO)
# % JUICE NENTON—Break It To Me Gently 10-7
* % JOE COCKER ANO JENNIFER WARNES—Up Where
We Belong 18-12

DARYL HALL AND JOHN OATES—Maneater (RCA)
PAT BENATAR—Shadows Of The Night (Chrysalis)

JOE JACKSON—Steppin’ Out (A&M)

# RANDY MEISNER—Never Been In Love 17-14

* OLIVIA NEWTON-JDHN—Heart Attack 19-15
 JOE JACKSON—Steppin’ Out 25-20

oo BILLY JOEL—Pressure

We RICK SPRINGFIELD—| Get Excited

© DONALD FAGEN—1.G.Y. (What A Beautitul World) B
© DIONNE WARWICK—Heartbreaker A

© JEFFREY OSBORNE—Wings Of Love A

KGGI (99-1-FM)—Riverside
(Steve 0'Neil—MD)
%% MEN AT WDRK—Who Can It Be Now 2-1
% KENNY LOGGINS AND STEVE PERRY—Don't Fight
1t 10-8
* NEIL DIAMDND—Heartlight 18-13
 SANTANA—Hold On 21-17
e TAVARES—A Penny For Your Thoughts
®o DONNIE IRIS—Tough World
© LIONEL RICHIE-Truly
© DIANA ROSS-Muscies B
© DARYL HALL AND JOHN OATES—Maneater X
© DONALD FAGEN—1.G.Y. (What A Beautiful World) X
© LINDA RONSTADT—Get Closer X
© AIR SUPPLY—-Young Love X
@ REQ SPEEDWAGON—Sweet Time X
© DIONNE WARWICK —Heartbreaker X
o STEEL BREEZE—You Oon’t Want Me Anymore X
© DAN FOGELBERG—Missing You X
© DONNA SUMMER—State Of Independence X
© MOVING PICTURES—What About Me X

KCPX-FM-Salt Lake City
(Gary Waidron—MD)
* % NEIL DIAMOND—Heartlight 11-5
* % PAUL CARRACK—| Need You 17-14
 JOE COCKER AND JENNIFER WARNES—Up Where We
BElong 28-15
* JOE JACKSON—Steppin’ Out 20-16
* RICK SPRINGFIELD—| Get Excited 21-19
oo LINDA RONSTADT—Get Closer
oo THE WHO-Athena
© DONALD FAGEN-1.G.Y. (What A Beautiful World) B
© LIONEL RICHIE-Truly B
© KENNY ROGERS—A Love Song B
© PETER GABRIEL—Shock The Monkey B
© DONNIE IRIS—Tough World B
© THE FIXX—Stand Or Fall B
© TALK TALK-Tatk Talk B
© STEPHANIE WINSLOW—In Between Lovers B
© BOBBY CALDWELL—AII Of My Love X
© MISSING PERSONS—OQestination Unknown X
© SHEENA EASTON—1 Wouldn't Beg For Water A
® SPYS—Dan't Say Goodbye A
© APRIL WINE-Tell Me Why A
© SURVIVOR—American Heartbeat A
© DARYL HALL ANO JOHN OATES —Maneater A
© DAN FOGELBERG—Missing You A
© LAURA BRANIGAN—Gloria A
© BERTIE HIGGINS—Casablanca A

KRSP-AM—Salt Lake City
(Lorraine Windgar—MD)

% OLIVIA NEWTON-JOHN—Heart Attack 119

* ﬁENNV LOGGINS AND STEVE PERRY—Don't Fight

12-1¢

* NEIL DIAMOND—Heartlight 18-15

* THE WHO—Athena 22-16

* THE 60-GO'S—Get Up And Go 23-21

®o JUICE NEWTON—Break It To Me Gently

®e JOE JACKSON—Steppin’ Out

© DARYL HALL AND JOHN OATES—Maneater A

© DAN FOGELBERG—Missing You A

© STRAY CATS—Rock This Town X

KFMB-FM (B100)—San Diego
{Glen McCartney—MD)

© DARYL HALL AND JOHN OATES—Maneater A

© DAN FOGELBERG—Missing You A

© DIONNE WARWICK—Heartbreaker A

® BILLY JOEL—Pressure X

© CROSBY, STILLS AND NASH~Southern Cross X

© JEFFREY OSBORNE—On The Wings Of Love

WTRA-AM —San Diego
(Jim Richards—MD)
* % OLIVIA NEWTON-JOHN—Heart Attack 7-4
% THE STEVE MILLER BAND—Abracadabra 18-12
* AMERICA-You Can Do Magic 13-11
* JOE JACKSON—Steppin’ Out 19-13
* ABC—The Look Of Love 22-18
®o JOE COCKER AND JENNIFER WARNES —Up Where
We Belong
oo RUSH—New World Man
© EDDIE MONEY—Shakin' A
© PAUL CARRACK—| Need You A
© DAN FOGELBERG—Missing You A
© KC AND THE SUNSHINE BAND—Gimme Some More A
o FLEETWDOD MAC—Gypsy B
© SYLVIA—Nobody B
© CHICAGO—Love Me Tomorrow B
© THE CLASH—Rock The Casbah B
© DARYL HALL AND JOHN OATES—Maneater B
© NEIL CIAMOND—Heartlight B
® DIANA ROSS—Muscles B
© PAT BENATAR—Shadows Of The Night X
© BILLY SQUIER—Everybody Wants You X
® THE GO-GO'S—Get Up And Go X
© SURVIVOR—American Heartbeat X
© DONNA SUMMER-State Of Independence X

KRQQ-FM—Tucson
(Guy Zapolian—MD)
s THE ALAN PARSONS PROJECT—Eye In The Sky 1-1
* % FLEETWOOO MAC—Gypsy 4-2
# GLENN FREY—The One You Love 10-6
* STRAY CATS—Rock This Town 14-9
* TONI BASIL~Mickey 23-18
© THE MOTELS—Take The L B
© LAURA BRANIGAN—Gloria B
© DARYL HALL AND JOHN OATES—Maneater K
© DON HENLEY—Dirty Laundry K
© FRIDA—| Know There's Something Going On A
@ ROXY MUSIC—More Than This A
© STEEL BREEZE—You Don’t Want Me Anymore X
© PAUL CARRACK—| Need You X
© STEVE WINWOOD—Still In The Game X
© SURVIVOR—American Heartbeat X
© MOVING PICTURES—What About Me X
© THE 60-GO'S—Get Up And Go X
© DAN FOGELBERG—Missing You X
© LIONEL RICHIE-Truly X
© DONALD FAGEN-1.G.Y. (What A Beautiful World) X
® T0T0-Africa X
© THE WHO—Athena X
© MEN AT WORK—Down Under X

KTKT-AM—Tucson
(Bobby Rivers—~MD)
# % LIONEL RICHIE-Truly 22-13

** ;.DDIE RABBITY WITH CRYSTAL GAYLE~You And |
1-16
* DONALD FAGEN-1.G.Y. (What A Beautiful World) 26-
20

* DAN FOGELBERG—Missing You 28-24

* DIONNE WARWICK—Heartbreaker 29-25

oo DARYL HALL AND JOHN OATES—Maneater

oo PTA" AUSTIN WITH JAMES INGRAM—Baby Come
o Me

© KENNY ROGERS—A Love Song B

© PAUL CARRACK—1 Need You B

® BILLY JDEL~Pressure X

Pacific Northwest Region
msm* PRIME MOVERS mmmmm

AFLOCK OF SEAGULLS 1 Ran (Jive/Arista)
NEIL DIAMOND —Heartlight (Columbia)
OLIVIA NEWTON-JOHN —Heart Attack (MCA)

mummn® TOP ADD ONS s

DAN FOGELBERG—Missing You (Full Moon/
Epic)

LINDA RONSTADT—Get Closer (Asylum)

TONI BASIL-Mickey (Chrysalis)

s BREAKOU TS s

DON HENLEY-Dirty Laundry (Asylum)

SHEENA EASTON—| Wouldn't Beg For Water
(EMI-America)

BERTIE HIGGINS~Casablanca (Kat Family)

KRLC-AM—Lewiston
(Steve MacKelvie—MD)
* * GLENN FREY—The One You Love 4-2
% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 2-1
* NEIL OIAMOND—Heartlight 6-4
* CHICAGO—Love Me Tomorrow 12-8
* D;)NALD FAGEN-1.G.Y. (What A Beautitul Wortd) 29-

1
oo BERTIE HIGGINS—Casablanca
®o SHEENA EASTON-| Wouldn't Beg For Water
© DARYL HALL AND JOHN OATES—N B

DON HENLEY—Dirty Laundry (Elektra)

CHILLIWACK—Whatcha Gonna Do (Miltinium)
MEN AT WORK—Down Under (Columbia)

© DIONNE WARWICK—Heartbreaker B
© HERB ALPERT—Fandango B

© QUARTERFLASH—Critical Times A

© CLIFF RICHARD—The Only Way Out A
© JEFFERSON STARSHIP—Be My Lady A
© BiLL MEDLEY—Right Here And Now A
© DAN FOGELBERG —Missing You A

KUBE-FM—Seattle
(Tom Hutyler—MD)
% OLIVIA NEWTON-JDHN—Heart Attack 7-4
% NEIL DIAMOND—Heartlight 10-5
* FLEETWODD MAC—Gypsy 12-9
* JDE CDCKER AND JENNIFER WARNES—Up Where We
Belong 13-10
* DIANA ROSS—Muscles 24-20
oo LINDA RONSTADT~Get Closer
oo DAN FOGELBERG—Missing You
© TDNI BASIL—Mickey B
® ABC—The Look Df Love B
® CHICAGO—Love Me Tomorrow B
® RUSH—New World Man B
© DONALD FAGEN—L.G.Y. (What A Beautiful World) B
© LLURA BRANIGAN—Gloria A
© THE POINTER SISTERS—I'm So Excited A

KYYX-FM —Seattle
{Elvin Ichiyama—MD)
* % TONI BASIL—Mickey 1-1
* % GANG OF FOUR-| Love A Man In Uniform 5-2
* ABC—The Look Of Love 4-3
* THE CLASH—Rock The Casbah 11-4
* STRAY CATS-Rock The Town 9-5
oo DON JENLEY-Dirty Laundry
oo DONNIE IRIS—Tough World
© MODERN ENGLISH—! Melt With You A
@ DIANA ROSS—-Muscles A
© TIMOTHY B. SCHMIT—So Much In Love X
© DARYL HALL AND JOHN OATES—Maneater B
© PAT BENATAR—Shadows Of The Night B
© BILLY SQUIER~Everybody Wants You B
© DEVO—Peek-A-Boo B
© SCANDAL—Goodbye To You X
© THE PAYOLAS—Eyes Of The Strange X
© BILL NELSON—Flaming Desire X
© EDDIE MONEY—Shakin' X
© THE ENGLISH BAT—Save It For Later X
© FRIDA-I Know There's Something Going On X
© MODERN ENGLISH—! Melt With You X
© FASHION-Love Shadow X
© MAGAZINE- About The Weather X
© THE GAP BAND- You Dropped A Bomb On Me X
© B-MOVIES— Nowhere Girl A
© WET PICNIC— Cocktails Sky A
© SAGA— On The Loose A
© THE JAM— The Bitterest Pill A

© QUARTERFLASH—Critical Times B

© DIONNE WARWICK—Heartbreaker B

® POCO—Ghost Town X

© DAN FOGELBERG—Missing You X

© KENNY ROGERS—A Love Song x

© BILL MEDLEY—Right Here and Now X

© PATTIE AUSTIN WITH JAMES INGRAM —Baby Come

ToMeX
© LESLIE PEARL—The One Who Turns Me On X

KCNR-FM—Portland
(Richard Harker—MD)
% SANTANA-Hold On 5-2
*  FLEETWOOD MAC—Gypsy 9-3
* GLENN FREY—The One You Love 10-4
* JOE JACKSON—Steppin' Out 14-11
* JUICE NEWTON—Break It To Me Gently 16-12
©o KENNY LOGGINS AND STEVE PERRY—Oon't Fight It
®¢ JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
® REO SPEEDWAGON—Sweel Time A
© RICK SPRINGFIELD—! Get Excited A
o CROSBY, STILLS AND NASH—Southern Cross A

KCBN-AM—Reno
(Jim O'Neil—MD)
%% TON) BASIL—Mickey 13-7
% STRAY CATS—Rock This Town 24-17
* OLIVIA NEWTON-JOHN—Heart Attack 21-15
* CHICAGO—Love Me Tomarrow 28-22
# MOVING PICTURES—What About Me 3226
oo LIONEL RICHIE-Truly
®o PETER GABRIEL—Shock The Monkey
© DONALD FAGEN-L.G.Y. (What A Beautlful World) B
© KOOL AND THE GANG—Be My Lady B
© THE GO GO’S—Get Up And Go B
® ABC—The Look Of Love B
© TIMOTHY 8 SCHMIT—So Much In Love B
© DARYL HALL AND JOHN OATES—~Maneater A
© THE STEVE MILLER BAND—Cool Magic A
© FASHION—Love Shadow A
© PAT BENATAR—Shadows Of The Night X

KSFM-FM—Sacramento
(Marh Preston—MD)
% JOE COCKER ANO JENNIFER WARNES —Up Where
We Belong 20-13
% MICHAEL MURPHY—What's Forever For 22.16
* FLEETWOOO MAC-Gypsy 10-7
* NEIL DIAMOND—Heartlight 13-8
* KENNY ROGERS—-A Love Song 28-21
e JEFFREY OSBORNE—0On The Wings Of Love
oo DAN FOGELBERG—Missing You
© LIONEL RICHIE—Truly B
© DONALD FAGEN-L.G.Y. (What A Beautiful World) B
© THE WHO—Athena X

KFRC-AM—San Francisco

{Kate Ingram—MD)
* % AFLOCK OF SEAGULLS—| Ran 3-2
3 OLIVIA NEWTON-JOHN—Heart Attack 7-3
* MICHAEL McDONALD—| Keep Forgettin' 10-7
* JACKSON BROWNE—Somebody's Baby 20-9
* STEEL BREEZE—-You Don't Want Me Anymore 22-19
oo TONI BASIL-Mickey
®e ABC—The Look Of Love
© JEFFERSON STARSHIP—Be My Lady B
© DARYL HALL AND JOHN OATES—Maneater B
© BILLY JOEL—Pressure X

KPLZ-FM—Seattle
{Greg Cook-MD)
* # SYLVIA—Nobody 10-8
* % AR SUPPLY-Young Love 20-11
* PAUL CARRACK—I Need You 22-19
* IZ)ONALD FAGEN—I.G.Y. (What A Beautiful World) 24-
1

* CHICAGO—Love Me Tomorrow 25-22

oo DIANA ROSS—Muscles

oo DARYL HALL AND JOHN OATES—Maneater
© LIONEL RICHIE-Truly B

www.americanradiohistorv.com

KJRB-AM —SPOKANE
(Brian Gregory—MD)
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 4-2
* % FLEETWOOD MAC—Gypsy 7-4
* NEIL DIAMOND-Heartlight 1612
* LIONEL RICHIE-Truly 28-23
* DONALD FAGEN-1.G.Y.30-24
® BILLY JOEL-Pressure A
© KENNY ROGERS-A Love Song A
© LAURA BRANIGAN—Gloria B
© DIONNE WARWICK—Heartbreaker B
© LINDA RONSTADT—Get Closer B
© DAN FOGELBERG—Missing You B
© DARYL HALL AND JOHN OATES—Maneater B
© THE WHO—Athena X
© SURVIVOR—American Heartbeat X
© DUKE JUPITER—Rockin’ In A Motel X

North Central Region
mmm X PRIME MOVERS ummm

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (island)

MICHAEL McDONALD | Keep Forgettin’ (Every
Time You're Near) (Warner Bros.)

NEIL DIAMOND—Heartlight (Columbia)

o ® TOP ADD ONS e

DARYL HALL AND JOHN OATES—Maneater
(RCA)

DIONNE WARWICK —Heartbreaker (Arista)

PAT BENATAR—Shadows Of The Night
(Chrysalis)

e BREAKOU TS meesees

DAN FOGELBERG —Missing You (Full Moon/
Epic)

WYYS-FM—Cincinnati
{Barry James—MD)
ok ﬁ:j)RaVIIVOR —Eye Of The Tiger (Theme From Rocky
# % MICHAEL McDONALD ~| Keep Forgettin’ 6-4
* JOE COCKER AND JENNIFER WARNES — Up Where
We Belong 119
* LIONEL RICHIE Truly 23-14
* SYLVIA- Nobody 22-16
oo DIONNE WARWICK-Heartbreaker
oo EDDIE RABBITT WiTH CRYSTAL GAYLE—You And |
© DOLLY PARTON—| Will Always Love You X

WNCI-FM—Columbus
(Steve Edwards—MD)
* % MICHAEL McDONALD—( Keep Forgettin' 5-1
* % NEIL DIAMOND —Heartlight 8-3
* GLENN FREY~The One You Love 6-5
* SYLVIA-Nobody 9-6
 FLEETWOOD MAC-Gypsy 11-8
oo DIONNE WARWICK—Heartbreaker
oo PAUL CURRACK—I Need You
© LIONEL RICHIE—Truty A
© DONNA FAGEN-1.G.Y. (What A Beautifut World) A
© STEEL BREEZE—You Oon't Want Me Anymore X

CKLW-AM—Detroit
(Rosalee Trombley—MD)
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 3-1

ok ;‘ATTI AUSTIN WITH JAMES INGRAM —Baby Come
oMe 11.7

* LAURA BRANIGAN—Gloria 19-9

* LIONEL RICHIE-Truly 27-13

oo THE POINTER SISTERS~I'm So Excited

@o CHICAGO—Love Me Tomorrow

© JOE JACKSON—Steppin’ Out B

© CROSBY, STILLS AND NASH—Southern Cross A

© MARVIN GAYE - Sexual Healing A

© RUSH—New World Man X

© PAUL McCARTNEY —Tug Of War X

© DOMALD FAGEN-L.G.Y. (What A Beautiful World) X

© BILL MEDLEY—Right Here And Now X

© SURVIVDR—American Heartbeat X

© DARYL HALL AND JOHN OATES—Maneater X

© CHILLIWACK—Whatcha Gonna Oo X

WDRQ-FM—Detroit

(Deena Rimmer—MD)
% PRINCE-1999 12-3-
* % THE TIME—Gigolos Get Lonely Too 15-5
* MARVIN GAYE—Sexual Healing 28-11
* DIANA ROSS—Muscles 22-14
* LIONEL RICHIE-Truly 26-20
©e DARYL HALL AND JOH OATES—Maneaster
© C. BRAMD— Wired For Games B
© AR SUPPLY-Young Love B
© THE SPINNERS—Magic In The Moonlight A
© WILLIAM BOOTSY COLLINS—Body Slam A
© KDOL AND THE GANG—Lets Go Oancing A
© THE TIME-Wild & Loose X
© BANANARAMA-Really Saying Something X
® ZAPP—Playing Kind Of Rough X
© RICK JAMES—Teardrops X
© THE TIME-The Walk X
© BOBBY NUNN—Got To Get A Bonnet X
© GEORGE CLINTON—Loopailla X
® ABC—The Look of Love X
© SONNY CHARLES—Put It In A Magazine X
© DONALD FAGEN-1.G.Y. (What A Beautiful World) X
© THE LIMIT—She's So Divine X
© PETER GABRIEL—Shock The Monkey X
© ATLANTIC STARR—Perfect Love X

WKJJ-FM—Louisville
(Dave McCann—MD)
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 4-1
%% NEIL DIAMOND—Heartlight 8-4
* JEFFREY OSBORNE—On The Wings Of Love 17-13
* STEPHEN BISHOP—If Loves Takes You Away 22-18
* CHICAGO-Love Me Tomorrow 23-21
oo DOMALD FAGEN-I1.G.Y. (What A Beautiful World)
oo DAN FDGELBERG—Missing You
© CLIFF RICHARD—The Only Way Out B
@ KENNY ROGERS—A Love Song B
© DJONNE WARWICK—Heartbreaker B
© LIONEL RICHIE-Truly A
© FIREFALL-Body "0 Soul X

WBZZ-FM—Pittsburgh
(Chuck Tyler—MD)
# DARYL HALL AND JOHN OATES—Maneater B
© TONI BUSH— Mickey B
© DONALD FAGEN— 1.G.Y. (What A Beautiful World) B
© AR SUPPLY~ Young Love B
@ SYLVIA— Nobody B
® CHICAGO- Love Me Tomorrow A
© PAT BENATAR— Shadows Of The Night A
© NEIL DIAMOND— Heartlight A
@ DON HENLEY - Dirty Laundry A
© JOE JACKSON— Steppin’ Out X

WXKX-FM—Pittsburgh
(Craig Jackson—MD)
* % CROSBY, STILLS AND NASH—Southern Cross 8-4
* % REQ SPEEDWAGON—Sweet Time 10-7
* KANSAS—Chasing Shadows 14-9
* ASIA—Wildest Dreams 23-17
* DONNIE [RIS—Tough World 26-20
®e PAT BENATAR—Shadows Of The Night
®o DARYL HALL AND JOHN OATES—Maneater
© SPUT ENZ-Oirty Creature B
© BILLY SQUIER-Everybody Wants You B
© KOOL AND THE GANG-=By My Lady B
© DAN FOGELBERG—Missing You B
© CHICAGO—Love Me Tomorrow A
© STEVE WINWOOD—Valerie A
© MEN AT WORK—Down Under A
© AFLOCK OF SEAGULLS—Space Age Love Songs A
© THE WHO—Eminince Front A
© PHIL COLLINS—Through These Walls A
© CHILLIWACK—Whatcha Gonna Do X
© RUSH—Analog Kid X
© RUSH—New World Man X
© LINDA RONSTADT—Lies X
© MICHAEL STANLEY BAND—In Between The Lines X
© TALK TALK—Talk Talk X

Southwest Region
mmm* PRIME MOVERS cummm

MICHAEL McDONALO—1 Keep Forgettin' (Every
Time You're Near) (Warner Bros.)

OLIVIA NENTON-JOHN—-Heart Attack (MCA)

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

memme TOP ADD ONS mmmm

DONALD FAGEN—1.G.Y. (What A Beautiful
World) (Warner Bros.)

LIONEL RICHIE—Truly (Motown)

JEFFERSON STARSHIP—Be My Lady (Grunt)

T S e —
(Continued on next page)
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JESSE COLIN YDUNG/CARLY SIMON—Fight For
It (Elektra)

KHFI-FM—Austin
(Ed Voluman—MD)
# % CHICAGO—Love Me Tomorrow 13-5
1 3] :Ell:)llv LOGGINS AND STEVE PERRY—Don't Fight
-6
* SURVIVOR—American Heartbeat 14-9
* Il);)MLD FAGEN—I.G.Y. (What A Beautiful World) 22-
* CROSBY, STILLS AND NASH—Southern Cross 26-15
© LIONEL RICHIE-Truly B
© DAM FOGELBERG—Missing You B
© LAURA BRANIGAN—Gloria B
© RUSH—New World Man X
© DIONNE WARWICK—Heartbreaher X
© DARYL HALL AND JOHN OATES—Maneater X
© LINDA RONSTADT—Get Closer X
o THE GAP BAND—You Dropped A Bomb On Me A
© PETER GABRIEL—Shoch The Monkey A
© STRAY CATS—Rock This Town A
© TON) BASIL—Michey A
o BILLY SQUIER—Everybody Wants You A

KZFM-FM—Corpus Christi
(Jackie Robbins—MD)

oo LIONEL RICHIE=Truly

© BILLY JOEL—Pressure A

KLVU-FM—Dallas
(Rivers/Morgan—MD)
# % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 7-3
+ w FLEETWOOD MAC—Gypsy 8-4
# STEPHEN BISHOP—If luve Takes You Away 19-13
# DIONNE WARWICK —Heartbreaker 28-20
# EVELYN KING—Love Come Down 27-21
oo CLIFF RICHARD-The Only Way Out
oo DONALD FAGEN—1.G.Y. (What A Beautiful World)
© REQ SPEEDWAGON—Sweet Time A

KEGL-FM—Ft. Worth
(B Hayes—MD)
# % TONI BASIL—Mickey 4-1
# % RICK SPRINGFIELD—| Get Excited 8-6
* JOE JACKSON—Steppin’ Out 3-8
# RUSH—New World Man 11-9
# THE 60-GO'S—Get Up And Go 12-10
© DONNIE IRIS—Tough World B
o CHILLIWACK—Whatcha Gonna Do B
© A FLOCK OF SEAGULLS—Space Age Love Songs B
© DON HENLEY—Dirty Laundry B
© SPLIT EXZ—Dirty Creature B
© ADAM AND THE ANTS—Goody Two Shoes A
o DAN FOGELBERG—Missing You A
© YAZ-Situation A
© DARYL HALL AND JOHN OATES—Maneater A
© WALL OF VOO DOO—Mexican Radio X
© Q-FEEL—Dancing In Heaven (Orbital Bebop) X
o GANG OF FOUR—| Love A Man In Uniform X
© THE FIXX—Stand Or Fall X
© MISSING PERSONS—Destination Unknown X
© JUDAS PRIEST—You Got Another X
o PSYCHEDELIC FURS—Goodbye X
o GARY NUMAN—War Songs X
o 0INGO BIONGO—Private Life X

KILE-AM—Galveston
{Scott Tayler—MD)

# % AMERICA—You Can Do Magic 2-1

# % GLENN FREY—The One You Love 8-4

# FLEETWDOD MAC—Gypsy 12-5

# STEEL BREEZE—You Don’'t Want Me Anymore 13-10

# OLIVIA NEWTON-JOHN—Heart Attack 15-11

eo LINDA RONSTADT—Get Closer

oo LIONEL RICHIE-Truly

© DIANA ROSS—Muscles B

© PAT BENATAR—Shadows Of The Night B

© DONALD FAGEN—1.G.Y. (What A Beautiful World) B

© ABC—The Look 01 Love B

o KENNY ROGERS—A Love Song B

o SURVIVOR—American Heartbeat A

© THE G0-GO'S—Get Up And Go A

© TAVARES—A Penny For Your Thoughts A

© BILLY SQUIER—Everybody Wants You X

© CHEAP TRICK—She's Tight X

© STRAY CATS—Rock This Town X

® RUSH—New World Man X

© MISSING PERSONS—Destination Unknown X

KFMK-FM—Houston
{Kirh Patrich—MD)

# % MICHAEL McDONALD - Keep Forgettin’ 11-8
% GLENN FREY—The One You Love 13-9

x FLEETWOOD MAC—Gypsy 16-13
t Hll.uf. NELSON—Let 1t Be Me 17-15
 LIONEL RICHIE-Truly 19-17
oo DIANA ROSS—Muscles

KRLY-FM—Houston
(Steve Harris—MD)

oo JEFF TYZIK—Sweet Nothings

oo THE BAR-KAYS-Do It

KVOL-AM—Lafayette
(Phil Rankin—MD)
# % MICHAEL McDONALD—| Keep Forgettin’ 2-1
+ % FLEETWOOD MAC—Gypsy 3-3
# CHICAGO—Love Me Tomorrow 16-10
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 21-13
« JOf MKSOI—S(epvm Qut 19-15
oo STEVE WINWOOD-Valerie
e NOYO COMBO-Too Long Gone
© PAUL CARRACK -1 Need You B
© DONALD FAGEN—LG.Y. (What A Beautiful World) B
o LIONEL RICHIE-Truly B
o BAD COMPANY—Etectricland B
© PRINCE-1999A
o DIONNE WARWICK—Heartbreaher A
© TON| BASIL—Mickey A
© BILLY SQUIER—Everybody Wants You A
o KENNY ROGERS—A Love Song
o SCANDAL—Goodbye To You A
© JEFFREY OSBORNE—On The Wings Of Love A
© MELBA MOORE—Love's Comin’ At Ya A
o DOMNA SUMMER—State Of Independence A
© STACY LATTISAW—Attack Of The Name Game A
© KOOL AND THE GANG—Be My Lady A
© MISSING PERSONS—Oestination Unknown A
© THE STEVE MiLLER BAND—Cool Magic A
o STEPHANIE WINSLOW—In Between Lovers A
© AIR SUPPLY—Young Love A
@ RAY PARKER JR.—It's Our Own Aftair A
@ TAVARES—A Penny For Your Thoughts A
o APRIL WINE—Tell Me Why A
© SHEENA EASTON=-1Wouldn't Beg For Water A

KBFM-FM—McAllen/Brownsville
(Steve Owens—MOD)
# % MICHAEL McDONALD—| Keep Forgettin’ 1-1

* % SYLVIA—Nobody 2.2

 FLEETWOO0D MAC—Gy 10-5

* OLIVIA NEWTON-}OHN— Heart Attack 13-7
# DIANA ROSS—Muscles 22-16

oo DONALD FAGEN-I.G.Y.

oo LIONEL RICHIE-Truly

® DAN FOGELBERG-Missing You A

© DARYL HALL AND JOHN OATES—Maneater A
© LINDA RONSTADT—Get Closer B

o SURVIVOR—American Heartbeat B

o TON| BASIL—-Michey B

o DONNA SUIMEI—Sme 0f Independence B
© STRAY CATS—Rock The Town B

o JEFFERSON STARSHIP—Be My Lady X

WEZB- FM-New Orleans
(Jerry Lousteau~MD)
* % QUVIA NEWTON- lOHN-Hem Attack 3-1
* % LIONEL RICHIE—Truly 19-6
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 15-8
* JACKSON BROWNE - Somebody s Baby 23-18
# SYLVIA—Nobady 26-20
oo CHICAGO—Love Me Tomorrow
oo BILLY JOEL—Pressure
© SANTANA—Hold On A
o DIONNE WARWICK—Heartbreaher A
o TON) BASIL—Michey B
® LAURA BRANIGAN-Gloria B
© DARYL HALL AND JOHN OATES—Maneater B
© NEIL DIAMOND—Heartlight B

WQUE-FM—New Orleans
(Chris Bryan—MD)
# % OLIVIA NEWTON-JOHN—Heart Attack 9-7
# % MICHAEL McDONALD—| Keep Forgettin' 2-1
* AIR SUPPLY—Young Love 25-21
# LIONEL RICHIE—Truly 28-22
# DONALD FAGEN—I.G.Y. (What A Beautiful World) 30-
23

o DIONNE WARWICK—Heartbreaker B

© KDOL AND THE GANG—Be My Lady B

® DAN FOGELBERG—Missing You B

© CROSBY STILLS AND NASH—Southern Cross A

© LAURA BRANIGAN—Gloria X

® BOBBY CALOWELL—AIl Of My Love X

© BILLY PRESTON—I'm Never Gonna Say Goodbye X

WTIX-AM—New Orleans
{Gary Franklin—MD)
# % MEN AT WORK—Who Can it Be Now 2:1
# % GLENN FREY—The One You Love 6-4
* OLIVIA NEWTON-JOHN—Heart Attack 9-6
# STEEL BREEZE—You Don’t Want Me Anymore 14-11
# ABC—The Look Of Love 34-27
oo DONALD FAGEN—L.G.Y. (What A Beautiful Worid)
oo JEFFERSON STARSHIP—Be My Lady
© EVELYN KING—Love Come Down B
© LIONEL RICHIE-Truly B
© THE WHO—Athena B
© DARYL HALL AND JOHN OATES—Maneater B
© DIONNE WARWICK—Heartbreaker B
® EDDIE RABBITT WITH CRYSTAL GAYLE—You And | A
o THE STEVE MiLLER BAND—Cool Magic A
o KENNY ROGERS—A Love Song A
o BOBBY CALOWELL—AIl Of My Love X
© KARLA BONOFF—Please Be The One X

KOFM-FM—0klahoma City
(Dave Duquesne—MD)
# # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 16-10
# % JEFFREY OSBORNE—On The Wings Of Love 20-14
# KARLA BONOFF—Please Be The One 22-17
* MATTHEW WILDER—Work So Hard 27-19
# DARYL HALL AND JOHN OATES—Maneater 30-25
oo JESSE COLIN YOUNG/CAR—Fight For It
®o STEVIE WONDER—Ribbon In The Sky
© EDDIE RABBIT WITH CRYSTAL GAYLE—You And | A
© DIONNE WARWICK—Heartbreaker A
o DAN FOGELBERG—Missing You A
© PAUL CARRACK—| Need You A

Midwest Region

smmm * PRIME MGCVERS mmmm

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Isfand)

A FLOCK OF SEAGULLS~! Ran {Jive/Arista)

mmmm® TOP ADD ONS mnsm

DAN FOGELBERG~Missing You (Full Moon/
Epic)

DARYL HALL AND JOHN OATES-Maneater
(RCA)

PAT BENATAR~Shadows Of The Night
{Chrysalis)

e BREAKOU TS mae——
CHILIWACK ~Whatcha Gonna Do (Millinium)
MEN AT WORK —Oown Under (Columbia)
T e G ——

KFYR-AM—Bismarck
(Dan Brannan—MD)
## JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 2-1
% MICHAEL McDONALD—| Keep Forgettin’ 3-2
* GLENN FREY—The One You Love 12-8
 RICK SPRINGFIELD—| Get Excited 16-11
# AFLOCK OF SEAGULLS-| Ran 18-16
oo LAURA BRANIGAN-Gloria
oo PAT BENATAR—Shadows Of The Night
© CHICAGO—Love Me Tomorrow B
® JOE JACKSON—Steppin’ Out A
© THE POINTER SISTERS—I'm So Excited A
© SANTANA—Hold On X
o STEEL BREEZE—You Don't Want Me Anymore X
© REQ SPEEDWAGON—Sweet Time X
© DONNA SUMMER—State Of Independence X
© PAUL McCARTNEY—Tug Of War X
© DIANA ROSS—Muscles X
© LINDA RONSTADT—Get Closer X
© KDOL AND THE GANG—Be My Lady X
© KENNY ROGERS—A Love Song X
© CROSBY, STILLS AND NASH—Southern Cross X
® LIONEL RICHIE-Truly X
© DARYL HALL AND JOHN OATES—Maneater X
© DONALD FAGEN—1.G.Y. (What A Beautiful World) X

WLS-AM—Chicago
{Dave Denver—MD)
# % THE ALAN PARSONS PROJECT—Eye In The Sky 8-4
# % A FLOCK OF SEAGULLS—I Ran 10-7
# AMERICA-You Can Do Magic 14-10
# REQ SPEEDWAGON—Sweet Time 29-20
# GLENN FREY—The One You Love 32-21
ee FLEETWOOD MAC—Gypsy
oo BILLY JOEL ~Pressure

9

WES-FM—Chicago
(Dave Denver—MD)
# % THE ALAN PARSONS PROJECT—Eye In The Sky 8-4
# w AFLOCK OF SEAGULLS—I Ran 10-7
« REQ SPEEDWAGON—Sweet Time 29-20
# JOE JACKSON—Steppin’ Out 33-22
 CROSBY, STILLS AND NASH—Southem Cross 43-40
© BILLY JOEL—Pressure B
© DONALD FAGEN-1.G.Y. (What A Beautiful World) A
© PAT BENATAR—Shadows Ol The Night A
© JUDAS PRIEST—You've Got Another Thing Comin’ X

WIKS-FM—Indianapolis
(Jay Stevens—MD)
# % THE ALAN PARSONS PROJECT—Eye In The Sky 3-2
** JACKSON BROWNE—Somebody's Baby 5-3
# MEN AT WORK—Who Can It Be Now 6-4
# MICHAEL McDONALD—I Keep Forgettin’ 7-5
« TOTO—Make Believe 9-7
eo CROSBY, STILLS AND NASH—Southern Cross
oo DARYL HALL AND JOHN OATES—Maneater
@ JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
© LAURA BRANIGAN—Gloria B
© BILLY SQUIER—Everybody Wants You B
© THE WHO—Athena B
© ABC—The Look Of Love X
© CLIFF RICHARD—The Only Way Out X
o SURVIVOR—American Heartbeat X
© RUSH—New World Man X

WZEE-FM—Madison
(Matt Hudson—MD)
 # JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 3-2
# % KENNY lOGGINS AND STEVE PERRY—Don't Fight
It 7-5

 GLENN FREY—The One You Love 9-6
 OLIVIA NEWTON-JOHN—Heart Attack 12-7

« THE WHO—Athena 13-8

o BILLY SQUIER-Everybody Wants You B

© PAUL CARRACK—I Need You B

© DARYL HALL AND JOHN OATES—Maneater A
© FRIDA—| Know There's Something Going On A
o LIONEL RICHIE—Truly X

© PAT BENATAR—Shadows Of The Night X

® THE KIND—Loved By You X

© DON HENLEY—Dirty Laundry X

© DONALD FAGEN-1.G Y. (What A Beautiful World) X
© LINDA RONSTADT—Get Closer X

o DAN FOGELBERG—Missing You X

o DONNA SUMMER—State Of Independence X

WKTI-FM—Milwaukee
(John Grant—MD)
# % AMERICA—You Can Do Magic 4-1
% # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 9-5
 REQ SPEEOWAGON—Sweet Time 10-8
# CHICAGO—Love Me Tomorrow 13-9
# SANTANA—Hold On 14-11
oo LIONEL RICHIE-Truly
® DONALD FAGEN—1.G.Y. (What A Beautiful World) A
© BILLY SQUIER—Everybody Wants You A

KDWB-AM—Minneapolis
{Karen Anderson—MD)

# % KENNY LOGGINS AND STEVE PERRY—Don't Fight
1139

% BILLY JOEL—Pressure 20-12

* AFLOCK OF SEAGULLS~-I Ran 15-11

 PAUL CARRACK—| Need You 21-16

# KOOL AND THE GANG—Big Fun 22-17

oo DIONNE WARWICK—Heartbreaker

® TOTO-Make Believe X

© SURVIVOR—American Heartbeat X

© ABC—The Look Of Love X

WLOL-FM—Minneapolis
{Gregg Swedberg—MD)
# w FLEETWOOD MAC—Gypsy 1-1
# % AMERICA—You Can Do Magic 6-3
» GLENN FREY—The One You Love 10-6
# TONI BASIL—Mickey 12-9
# CHICAGO-Love Me Tomorrow 15-11
eo CHILLIWACK—Whatcha Gonna Do
oo PRINCE-1999
© STEVE WINWOOD—Valerie A
@ DONNIE IRIS—Tough World A
© PAT BENATAR-Shadows Of The Night B
© DARYL HALL AND IOHN OATES—Maneater B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
© CLIFF RICHARD—The Only Way Out B
® THE CLASH—Rock The Casbah X
© JEFFERSON STARSHIP—Be My Lady X
® STRAY CATS—Rock This Town X
@ DIANA ROSS—Muscles X
@ THE FIXX—Stand Or Fall X
® PETER GABRIEL—Shock The Monkey X
© BILLY SQUIER—Everybody Wants You X
® MISSING PERSONS—Destination Unknown X
o NOVO COMBO—Tao Long Gone X
© MOVING PICTURES—What About Me X
o JOE WALSH—Waffle Stomp X
© TIMOTHY B. SCHMIT—So Much In Love X
© SURVIVOR—American Heartbeat X
o DONNA SUMMER—State Of Independence X

KSLQ-FM—St. Louis
{lohnnie King—MD)
% AMERICA-You Can Do Magic 2:1
% MICHAEL McDONALD -1 Keep Forgettin' 3-2
* FLEETWOOD MAC—Gypsy 7-5
# MEN AT WORK—Who Can It Be Now 9-6
# RICK SPRINGFIELD~I Get Excited 16-12
e DAN FOGELBERG—Missing You
oo LINDA RONSTADT—Get Closer
© DONALD FAGEN-1.G.Y. (What A Beautiful World) A
o DIONNE WARWICK—Heartbreaker A

KSTP-FM (KS-95)—St. Paul
(Chuck Napp—MD)
# % MICHAEL HcDONAI.D | Keep Forgettin' 2-1
## JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 5-2
» NEIL DIAHGND-HeaﬂIngM 139
# CHICAGO—Love Me Tomorrow 14-10
# CROSBY, STILLS AND NASH—Southern Cross 19-13
© LIONEL RICHIE-Truly B
© DIONNE WARWICK—Heartbreaker A
o FLEETWDOD MAC—Gypsy A
o AIR SUPPLY—Young Love
© JOE JACKSON—Steppin’ Out X
© KENNY LOGGINS AND STEVE PERRY—Don't Fight 1t X
© MEN AT WORK—Who Can It Be Now X

WSPT-FM—Stevens Point
(Brad Furh/Marie Stage—MD)
+ # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 8-1
* % OLIVIA NMON JOHN—Heart Attack 7-2
 FLEETWOOD MAC—Gypsy 10-5
* NEIL DIAHOND—HeartIigM 137
+ TONI BASIL—Mickey 19-10
eo THE STEVE MILLER BAND—Cool Magic
oo MEN AT WORK—Oown Under
© LAURA BRANIGAN—Gloria B
® SYLVIA-Nobody B
© DAN FOGELBERG—Missing You X
o JEFFERSON STARSHIP—Be My Lady X
o DONNIE IR1S—Tough World X
© DONALD FAGEN—1.G.Y. (What A Beautiful World) X
© DARYL HALL AND JOHN OATES—Maneater X
© DONNA SUMMER—State Of Independence X

les Radio Action

Based on station playlists through Tuesday (10/12/82)

© THE 60-60'S—Get Up And Go X
© PAT BENATAR—Shadows Of The Night X
© LIONEL RICHIE—Truly X

KEYN-FM—Wichita
(Dan Pearman—MD)
%% GLENN FREY—The One You Love 11-4
* % SANTANA—Hold On 9-6
% NEIL DIAMOND —Heartlight 14-11
# OLIVIA NEWTON-JOHN—Heart Attach 18-13
# JOE COCKER AND JENNIFER WARNES—Up Where We
BElong 27-16
oo DARYL HALL AND JOHN OATES—Maneater
e PAT BENATAR—Shadows Of The Night
© JOE JACKSON—Steppin’ Out B
® BILLY JOEL—Pressure B
© CHICAGO—Love Me Tomorrow B
© ABC—The Look Ot Love A
o TIIOTHV B. SCHIIT So Much In-Love A
DAN FOGELBERG—Missing You X
° IEFFERSOO‘ STARSHIP —Be My Lady X
© THE WHO—Athena X
® RUSH—New World Man X
© THE POINTER SISTERS—I'm So Excited X

Northeast Region

msmak PRIME MOVERS smem

FLEEYTWOOD MAC-Gypsy (Warner Bros.)

MICHAEL McDONALD - Keep Forgettin' (Every
Time You're Near} (Warner Bros.)

JOE JACKSON—Steppin’ Out (A&M)

mmmm® TOP ADD ONS ammm

LIONEL RICHIE-Truly (Motown)

DARYL HALL AND JOHN OATES—Maneater
(RCA)

TONI BASIL—Mickey (Chrysalis)

e BREAK QU TS meam—m

PETER GABRIEL—Shock The Monkey (Geffen)

PRINCE- 1999 (Warner Bros.)

EDDIE RABBITT WITH CRYSTAL GALE-You And
| (Elektra)

WFLY-FM—Albany
(Jach Lawrence—MD)
# % MEN AT WORK—Who Can It Be Now 2-1
# w FLEETWOOD MAC—Gypsy 7-4
 AFLOCK OF SEAGULLS—I Ran 13.9
# LAURA BRANIGAN -Gloria 25-19
eo LIONEL RICHIE~ huly
oo TON{ BASIL—Mick
© JOE COCKER AND IENNIFER WARNES—Up Where We
Belong B
o lllMlA ROSS—Muscles B
© THE POINTER SISTERS—I'm So Excited B
o DAN FOGELBERG—Missing You B
© ABC—The Look Of Love A
© DARYL HALL AND JOHN OATES—Maneater X
© DONALD FAGEN—1.G.Y. (What A Beautiful World) X
© THE CLASH—Rock The Casbah X
© SURVIVOR—American Heartbeat X
© LINDA RONSTADT—Get Closer X
© RUSH—New World Man X

WTRY-AM—Albany
(Bifl Cahill—MD)
## JOHN COUGAR—Jack And Diane 1-1
% FLEETWOOD MAC—Gypsy 12-7
# SYLVIA—Nobody 18-13
# CHICAGO—Love Me Tomorrow 20-16
« BILLY JOEL—Pressure 21-17
ee |AURA BRANIGAN—Gloria
oo DIONNE WARWICK—Heartbreaker
© JOE JACKSON-Steppin’ Out B
o LIONEL RICHIE-Truly B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
© DARYL HALL AND JOHN OATES—Maneater B
© CROSBY, STILLS AND NASH—Southern Cross A

WACZ-FM—Bangor
(Michael 0’Hara—MD)
# % JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 3-1
# % AFLOCK OF SEAGULLS—I Ran 52
 TONI BASIL—Mickey 19-13
# BILLY JOEL—Pressure 22-19
# STEEL BREEZE—-You Don't Want Me Anymore 31-27
oo DAN FOGELBERG—Missing You
oo TIMOTHY B. SCHMIT—So Much In Love
© DIONNE WARWICK—Heartbreaker B
© DARYL HALL AND JOHN OATES—Maneater B
© CROSBY, STILLS AND NASH—Southern Cross A
o PAT BENATAR— Shadows Of The Night A
© LIONEL RICHIE—Truly A
© CHILLIWACK—Whatcha Gonna Do A

WIGY-FM—Bath
(Willie Mitchell—MD)
# % FLEETWOOD MAC—Gypsy 6-4
# % LAURA BRANIGAN—Gloria 12-8
# CROSBY, STILLS AND NASH—Southern Cross 18-10
% THE WHO—Athena 19-12
# CHICAGO—Love Me Tomorrow 24-16
oo DON HENLY—Dirty Laundry
oo FIREFALL—Body 'n’ Soul
© PAUL McCARTNEY—Tug Of War B
© EDDIE MONEY—Shakin' B
© THE CLASH—Rock The Casbah B
o DAN FOGELBERG—Missing You B
© DONALD FAGEN~1.G.Y. (What A Beautiful World) B
© PAT BENATAR--Shadows Of The Night B
© THE POINTER SISTERS—I'm So Excited B
© LIONEL RICHIE-Truly B
® MARSHALL CREKSHAW—There She Goes Again A
o SHEENA EASTON—Machinery A
© JUDAS PRIEST—You've Got Another Thing Comin’ A
© ABC—The Look Of Love A
© APRIL WINE—Tell Me Why A
® DIONNE WARWICK —Heartbreaker X
© JEFFERSON STARSHIP—Be My Lady X
@ DIANA ROSS—Muscles X
© SYLVIA—Nobody X
o DARYL HALL AND JOHN OATES—Maneater X
© TIMOTHY B. SCHMIT X—So Much In Love
® THE FIXX—THE FIXX— Stand or Fall X
© LINDA RONSTADT— Get Closer X
@ CLIFF RICHARDS— The Onty Way Out X
o SURVIVOR— American Heartbeat X
o DONNA SUMMER- State Of Independence X
o THE STEVE MILLER BAND— Cool Magic X
© JEFFREY OSBORNE— On The Wings Of Love X
© MICHAEL MURPHY — What's Forever For X
© QUEEN- Staying Power/Back Chat X

WVBF-FM—Boston
(Dave Newfell-MD)
% % JUICE NEWTON--Break it To Me Gently 5-2
# % THE ALAN PARSONS PROJECT~-Eye In The Sky 12-
8

WWW.americanradiohistorv.com

# NEIL DIAMOND—Heartlight 15-9

* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 18-13

+ SYLVIA—Nobody 20-17

« FLEETWOOD MAC—Gypsy B

o CROSBY, STILLS AND MSH—Soulhem Cross B

o PAUL MCCART| NEY—Tug Of War A

© LIONEL RICHIE-Truly A

WXKS-FM—Boston
(Jooy Carzello—MD)
# # EVELYN KING—Love Come Down 1-1
# # THE CLASH—Roch The Casbah 3-2
# ABC—The Look Of Love 16-10
# THE LIMIT—She’s So Divine 15-11
* DONNA SUMMER—State Of Independence 23-16
oo PRINCE-1999
oo PETER GABRIEL—Shock The Monkey
© THE POINTER SISTERS—'m So Excited B
© MELBA MOORE—Love’s Comin’ At Ya B
© DIONNE WARWICK —Heartbreaher B
© STACY LATTISAW—Attack Of The Name Game 8
© BILLY IDOL—White Wedding B
© GLENN FREY—The One You Love A
© EODIE MONEY—Shahin' X
o THE STEVE MILLER BAND—Cool Magic X
© MISSING PERSONS—Destination Unknown X
o THE GO-GO*S—Get Up And Go X
o SURVIVOR—American Heartbeat X

WKBW-AM—Buffalo
{lohn Summers—MD)
+ % JOE JACKSON—Steppin’ Out 19-15
# % DIONNE WARWICK—Heartbraker 21-17
# NEIL DIAMOND—Heartlight 7- 3
 FLEETWOOD MAC—Gypsy 16-12
oo DONALD FAGEN—1.G.Y. (What A Beautiful World)
oo LIONEL RICHIE-Truly
© DARYL HALLAND IOHN OATES—Maneater A

WBLI-FM—Long Island
(Bili Terry—M0D)
* % JOHN COUGAR—Jack and Diane 1-1
* % BALANCE—Slow Motion 3-2
# MEN AT WORK—Who Can 1t Be Now 6-4
* MICHAEL McDONALD—I Keep Forgettin' 7-3
# AMERICA—You Can Do Magic 8-7
oo LIONEL RICHIE-Truly
oo Sylvia—Nobody
o NEIL DIAMOND—Heartlight B
@ GLENN FREY—The One You Love B
® STEEL BREEZE—You Don't Want Me Anymore B
© JOE JACKSON—Steppin’ Out A
® CHICAGO—Love Me Tomorrow A
© DIONNE WARWICK—Heartbreaher A
© BILLY JOEL—Pressure X

WFEA-AM 913 FEA—Manchester
(Rich Ryder—MD)

# % AMERICA—You Can Do Magic 2-1

# % JACKSON BROWNE —Somebody's Baby 5-3

# MICHAEL McOONALD—| Keep Forgettin' 11-5

# NEiL DIAMOND—Heartlight 13-6

# FLEETWOOD MAC—Gypsy 16-7

ee JOE JACKSON—Steppin’ Out

oo TAVARES—A Penny For Your Thoughts

© LIONEL RICHIE-Truly B

© KENNY ROGERS—A Long Song B

© PAUL CARRACK—I Need You B

© CROSBY, STILLS AND NASH—Southern Cross B

o PATTI AUSTIN WITH JAMES INGRAM— Baby Come To

MeA
© ABC—The Look Of Love A
o THE POINTER SISTERS—{'m So Excited X

WKCI-FM—New Haven
(Danny Lyons—MD)
% JOE (:OCI(ER AND JENNIFER WARNES—Up Where
We Belong 5-3
* % JOE IACKSON Steppin’ Out 9-7
# SYLVIA—Nobody 18-16
# LAURA BRANIGIN-Glona 20-17
eo CHICAGO—Love Me Tomorrow
oo LIONEL RICHIE-Truly
© DAN FOGELBERG—Missing You B
o DIONNE WARWICK—Heartbreaker A
o DARYL HALL AND JOHN OATES—Maneater A
© KENNY ROGERS—A Love Song A

WKTU-FM—New York City
(Michael Ellis—MD)
# % PATTI AUSTIN WITH JAMES INGRAM —Baby Come
ToMe 113
## | LEVEL—Give Me 16-12
# CHERYL LYNN—If This World Were Mine 9-7
# MEN AT WORK—Who Can It Be Now 22.17
# MICHAEL McDONALD - Keep Forgettin' 23-19
ee LIONEL RICHIE-Truly
oo MARVIN GAYE—Sexual Healing
o BOBBY NUNN—She's just A Groupie A
© PLANET PATROL—Play At Your Own Risk B
© LUTHER VANDROSS —Bad Boy/Having A Party B
@ FREDA PAYNE—In Motion A

WNBC-AM—New York City
{Babette Stirland—MD)

# % MICHAEL McDONALD—| Keep Forgettin' 10-6
# % GLENN FREY—The One You Love 15-11
# JOE COCKERAND JENNIFER WARNES —Up Where We

Belong 20-15
* RICK SPRINGFIELD | Get Excited 24-20
 REG SPEEDWAGON—Sweet Time 28-21
oo CROSBY, STILLS AND NASH—Southern Cross
oo JOE JACKSON—Steppin’ Out
© LIONEL RICHIE-Truly A

WHEB-FM— Portsmouth
(Rich Dean—MD)
© DARYL HALL AND JOHN OATES—Maneater B
© LIONEL RICHIE-Truly 8
o DIONNE WARWICK—Heartbreaker 8
o DAN FOGELBERG—Missing You A
© LINDA RONSTADT—Get Closer A
® ABC—The Look Of Love A
© SURVIVOR—American Heartbeat X

WPIB-FM—Providence
(Todd Chase—MD)
#  JUICE NEWTON—Break It To Me Gently 2-1
* % LAURA BRAMIGAN—Gloria 17-9
* JACKSON BROWNE-Somebody's Baby 16-10
% ABC—The Look Of Love 29-20
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 28-21
oo PONALD FAGEN-1.G.Y.
oo EDDIE RABBITT WITH CRYSTAL GAYLE~You And |
© APRIL WINE—Teli Me Why A
© DARYL HALL AND JOHN OATES—Maneater A
© EVELYN KING—Love Come Down X
© JOE JACKSON-Steppin’ Out X
© DIONNE WARWICK—Heartbreaker X
@ TAVARES— A. Penny For Your Thoughts X

WPRO-FM—Providence
(Tom Cuddy—MD)
# % FLEETWOOD MAC—Gypsy 5-1
# 4oMICHAEL ICDONALD | Keep Forgettin’ 8-4
# NEIL DIAMOND-9-6
# OLIVIA NEWTON-JOHN—HEART ATTACK 15-10
# LAURA BRANIGAN—Gloria 17-11
© REQ SPEEDWAGON—Sweet Time B
© THE WHO—Athena B
® THE POINTER SISTERS—I'm So Excited B
© AIR SUPPLY--Young Love B

Playlist Prime Movers
Ploylist Top Add Ons @

© JOt COCNER AND JENNIFER WARNES—Up Where We
Beloag A

© BILLY JOEL—Pressure A

© THE STEVE MILLER BAND—Coot Magic A

o DUONRE WARWICK —Heartbreaker A

o TOMi BASK —Michey X

o EVELYR KING—Love Come Down X

WBBF-AM—Rochester
(Wike Vickers—MD)
% NEN DIAMOND—Heartlight 4-2
* # FLEETWOOD MAC—Gypsy 8-6
# GLEWN FREY—The One You Love 3-3
« SYLWA—Robody 9-5
* AR SUPPLY—Young Love 10-7
© JOE COCKER AND JENNIFER WARNES—Up Where We

Belong
© CHICAGO—Love Me Tomorrow B

WHFM-FM—Rochester
(Marc Cronin—MD)
# # FLEETWOOD MAC—Gypsy 8-2
# % THE POINTER SISTERS—| I m So Excited 12-5
* OLIVYA NEWTON-JOHN—Heart Attach 14-9
# LAURA BRANIGAN —Gloria 26-17
# JOE COCKER AND JERNIFER WARNES—Up Where We

Belong 23-20
oo DARYL MALL AND JOHN OATES—Maneater K/8
oo DONALD FAGEN—1.G.Y. (Whal A Beautiful World)

K/B
o DAN FOGELBERG—Missing You B
o SURVIVOR—American Heartbeat B
o JEFFERSON STARSHIP—Be My Lady B
o JEFFREY OSBORNE—On The Wings Of Love A
© DIONNE WARWICK—Heartbreaher A
© KEMNY ROGERS—A Love Song A
® TON BASIL—Michey X
© TIMOTHY B. SCHMIT—So Much In Love X
© DONNA SUMMER—State Of Independence X
© PAT BEMATAR—Shadows Of The Night X
© THE STEYE MILLER BAND—Coot Magic X
o BILLY SQUIER—Everybody Wants You X

WPST-FM—Trenton

(Tom Taylor—MD)
# # BILLY JOEL—Pressure 11-2
+ % FLEETWOOD MAC—Gypsy 9-5
# AFLOCK OF SEAGULLS—| Ran 15-11
# OUVIA NEWTON-JOHN—Heart Attach 19-15
# STRAY CATS—Rock This Town 28-24
oo CHILLINACK -Whatcha Gonna Do
oo DON HENLEY—Oirty Laundry
© THE CLASH—Rock The Casbah B
© TOTO—Africa A
o STEVE WINWOOD—Valerie A

WRCK-FM—Utica Rome

(lim Heitz—MD)

# % KENKY LOGGINS AND STEVE PERRY—Oon'i Fight
it4-2

## FLEETWOOD MAC—Gypsy 10-6

* RED SPEEDWAGON—Sweet Time 13-9

# RUSH—New World Man 19-13

# CROSBY, STILLS AND MASH-Southern Cross 21-15

@ DARYL HALL AND JOHN OATES-Maneater

oo DAN FOGELBERG—Missing You

© STRAY CATS—Rock This Town B

© PETER GABRIEL—Shock The Monkey B

o SURVIVOR—American Heartbeat B

© THE 60 60'S—Get Up And Go B

® BILLY IDOL—White Wedding A

© THE CLASH—Rock The Casbah A

© JUDAS PRIEST —You've Got Another Thing Comin’ A

o DONALD FAGEN—1.G.Y. (What A Beautiful World) X

® PAT BENATAR—Shadows Of The Night X

o DONNIE IR1S—Tough World X

o JEFFERSON STARSHIP-By My Lady X

Mid-Atlantic Region

NEIL DIAMOND ~Heartlight (Columbia)
AMERICA~You Can Do Magic (Capitol)
GLENN FREY~The One You Love (Asylum)

mmmm® TOP ADD ONS mmmem

DONALD FAGEN—I.G.Y. (What A Beautiful
World) (Warner Bros.)

DARYL HALL AND JOHN OATES—Maneater
(RCA)

PAT BENATAR—Shadows Of The Night
(Chrysalis)

oesemesBREAKQUTS mnsmems

SHEENA EASTON-| Wouldn't Beg For Water
(EMI-America)

MEN AT WORK—-Oown Under (Columbia)

DON HENLEY -Dirty Laundry (Elektra)

WAFB-AM—Allentown
{Jefferson Ward—MD)
% # GLENN FREY—The One You Love 1-1
% SYLVIA—Nobody 4-2
* JOE COCKAEI Mll JENNIFER WARNES—Up Where We

« MEL DIAIOND-HeartIigM 6-5

# LAURA BRANIGAN—Gloria 10-6

eo CROSBY, STILLS AND NASH—Southem Cross

oo DAN FOGELBERG—Missing You

© DARYL HALL AND JOHN OATES—Maneater A

o DIOWNE WARWICK —Heartbreaker B

© LIONEL RICHIE —Truly B

© DONALD FAGEN—1.G.Y. (What A Beautiful World) B

© JEFFERSON STARSHIP—Be My Lady B

© MICHAEL MURPHEY —What's Forever For X

© PAUL McCARTNEY—Take It Away X

o DOLLY PARTON—1 Wili Always Love You X

© CROSBY, STILLS AND NASH—Wasted On The Way X

© KENNY ROGERS—Love Will Turn You Around X

© WILLIE NELSON—-Always On My Mind X

® MELISSA MANCHESTER—You Should Hear How She
Talks About You X

© FLEETWOOD MAC—Hold Me X

® ROBERTA FLACK—1'm The One X

© THE POINTER SISTERS—I'm So Excited X

WFBG-AM—Altoona
ony Booth—MD)
# % OLIVIA NEWTON-JOHN—Heart Attack 11.5
# # KENNY LOGGINS AND STEVE PERRY~Don't Fight

it 14-8
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 24-15
 TONt BASIL—Mickey 38-24
* LIONEL RICHIE-Truly 37-28
@o DONALD FAGEN—L.G.Y. (What A Beautiful World)
oo DARYL HALL AND JOHN OATES—Maneater
© LINDA RONSTADT—Get Closer B
© STRAY CATS--Rock This Town B

(Continued on next page)
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® SYLVIA—Nobody B

© JUDAS PRIEST—You Got Another A

© JEFFREY OSBORNE—On The Wings Of Love A
© BILLY SQUIER—Everybody Wants You A

© SHEENA EASTON—I Wouldn't Beg For Water A
® SURVIVOR—American Heartbeat X

© KENNY ROGERS—A Love Song X

@ SCANDAL —Goodbye To You X

© THE STEVE MILLER BAND—Cool Magic X

© RAY PARKER JR.—It's Our Own Affair X

© MISSING PERSONS—Destination Unknown X
© STEPHANIE WINSLOW—In Between Lovers X
© BILL MEDLEY—Right Here And Now X

© TIMOTHY B. SCHMIT—So Much In Love X

© STEVIE WONDER—Ribbon In The Sky X

© SCANDAL—Tell Me Why X

© ABC—The Look Of Love X

WYRE-AM—Annapolis
(Mike O'Meara/Larry Wachs—MD)
# % JUICE NEWTON—Break It To Me Gently 9-3
*  NEIL DIAMOND —Heartlight 16-13
 FLEETWOOD MAC-Gypsy 17-14
* REQ SPEEDWAGON—Sweet Time 21-15
* JEFFREY OSBORNE—On The Wings Of Love 29-25
© LINDA RONSTADT-Get Closer B
® LIONEL RICHIE-Truly B
© DONALD FAGEN-1.G.Y (What A Beautiful World) B
© DAN FOGELBERG—Missing You A
© DIONNE WARWICK—Heartbreaker A
© DARYL HALL AND JOHN OATES—Maneater A
© PAUL McCARTNEY—Tug Of War X
© JEFFERSON STARSHIP—Be My Lady X

WBSB-FM—Baltimore
(Rick James/ Jan Jefiries—MD)

* % MEN AT WORK—Who Can It Be Now 6-1
# % JACKSON BROWNE—Somebody's Baby 2-2
* MICHAEL McDONALD-I Keep Forgettin’ 5-3
* MICHAEL MURPHEY—What's Forever For 4-4
* NEIL DIAMOND—Heartlight 21-14
oo DAN FOGELBERG—Missing You
oo TON! BASIL—Mickey
© JOE COCKER AND JENNIFER WARNES—Up Where We

Belong B
© DARYL HALL AND JOHN OATES—Maneater B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
© JEFFREY QSBORNE—On The Wings Of Love X
© JEFFERSON STARSHIP—Be My Lady B
© DONNA SUMMER—State Of Independence X
© STRAY CATS—Rock This Town X
© KENNY ROGERS—A Love Song X
© OIANA ROSS—Muscles X
© THE POINTER SISTERS—I'm So Excited X
© CHILLIWACK—Whatcha Gonna Do X

WFBR-AM —Baltimore
(Andy Szulinski-MD)
* % AMERICA—You Can Do Magic 1.1
* % LIONEL RICHIE-Truly 25-16
* SYLVIA—Nobody 4-3
* NEIL DIAMOND—Heartlight 7-4
* JOE COCKER AND JENNIER WARNES—Up Where We
Belong 26 16
@0 DONALD FAGEN—I.G.Y. (What A Beautiful World)
®o JOE JACKSON-Steppin’ Out
© TIMOTHY B. SCHMIT—So Much in Love B
© GLEN CAMPSELL—01d Home Town A
© TOTO-Africa A
© DAN FOGELBERG—Missing You A

WCIR-FM—Beckley, W. Va.
(Jim Martin—MD)
* % SYLVIA—Nobody 1-1
* % JOE COCKER AND JENNIFER WARNES—U p Where
We Belong 2-2
* FLEETWOOD MAC—Gypsy 3-3
* ABC—The Look Of Love 18-9
* LIONEL RICHIE-Truly 28-17
oo THE STEVE MILLER BAND—Cool Magic
oo DIONNE WARWICK —Heartbreaker
© EDDIE RABBITT AND CRYSTAL GAYLE— You And | B
® CHICAGO - Love Me Tomomrow B
® CROSBY, STILLS AND NASH- Southern Cross B
© THE GO-GO'S— Get Up And Go B
© FRIDA— | Know There's Something Going On A
© NOVO COMBO- Too Long Gone A
© TOTO- Afnica A
© STEEL BREEZE— You Don't Want Me Anymore X
© STRAY CATS— Rock This Town X
© DIANA ROSS— Muscles X
© DONNA SUMMER- State O Independence X
© DAN FOGELBERG— Missing You X
© JEFFERSON STARSHIP— Be My Lady X
© KENNY ROGERS— A Love Song X
© PAT BENATAR— Shadows Of The Night X
© DONALD FAGEN— 1.G.Y. (What A Beautiful World) X
© DARYL HALL AND JOHN OATES— Maneater X
© QUARTERFLASH— Critical Times X
© STEVE WINWDOD— Valene X

WCCK-FM—Erie
(1. ). Sanford—MD)
* KElNZNg LOGGINS AND STEVE PERRY—Don't Fight
It 124
* % CHEAP TRICK—She's Tight 16-7
* FLEETWOOD MAC-Gypsy 23-16
* SURVIVOR—American Heartbeat 26-17
* DONNIE IRIS—Tough World 25-19
©o JACKSON BROWNE - Somebody's Baby
oo MEN AT WORK—Down Under
© KENNY ROGERS—-A Love Song B
© JEFFERSON STARSHIP—Be My Lady A
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
© TAVARES—A Penny For Your Thoughts B
® POCO-Ghost Town B
© FRIDA—I Know There's Something Going On B
© STRAY CATS—Rock This Town A
© KARLA BONOFF—Please Be The One A
® CHILLIWACK—Whatcha Gonna Do A
© TOTO-Africa A
© DON HENLEY—Dirty Laundry A
© STEPHANIE WINSLOW—in Between Lovers X

WKBO-AM—Harrisburg
(Bill Trousdale—MD)
®o DIONNE WARWICK —Heartbreaker
oo JEFFREY OSBORNE—On The Wings Of Love
© THE ALAN PROJECTS PROJECT—Eye In The Sky X
© WILLIE NELSON—Let It Be Me X

WGH-AM—Norfolk
(Bob Canada—MD)
* % MICHAEL McDONALD - Keep Forgettin' 1-1
* ok K[lg" LOGGINS AND STEVE PERRY=Don’t Fight
1t10-7
* REQ SPEEDWAGON—Sweet Time 12-8
* CLIFF RICHARD—The Only Way Out 19-9
* SYLVIA-Nobody 15-10
®o DON HENLEY-Dirty Laundry X
oo SHEENA EASTON—I| Wouldn't Beg For Water
© STEVE WINWOOD—Still In The Game A
© GEORGE HATCHER—Coming Home A
© PHIL GARLAND—You Are The One A
© BOBBY SPRINGFIELD—You'll Never Have ToFall In
Love Again A
# KENNY ROGERS—A Love Song B
© DIONNE WARWICK —Heartbreaker B
© MOVING PICTURES —What About Me B
© PAT BENATAR—Shadows Of The Night B

® BILLY JOEL—Pressure B

© THE WHO—Athena B

© TAVARES—A Penny For Your Thoughts X

© THE CLASH—Rock The Casbah X

© LESUE PEARL—The One Who Turns Me On X
© THE STEVE MILLER BAND —Cool Magic X

© BERTIE HIGGINS~Casablanca X

© LANI HALL—Who's That Guy X

© THE FIXX—Stand Or Fall X

WNVZ-FM—-Norfolk
(Steve Kelly—MD)
* # AMERICA—You Can Do Magic 3-1
* % SYLVIA—Nobody 11-7
* CHICAGO—Love Me Tomarrow 17-9
* '1(5"1'1;' LOGGINS AND STEVE PERRY—Don't Fight It

* STEEL BREEZE -You Don't Want Me Anymore 16-13
© DARYL HALL AND JOHN CATES~Maneater B

© LIONEL RICHIE-Truly B

© DAN FOGELBERG—Missing You A

© DIONNE WARWICK—Heartbreaker A

© SURVIVOR—American Heartbeat A

© TIMOTHY B. SCHMIT—S0 Much In Love A

© STACY LATTISAW—Attack Of The Name Game X
© TONI BASIL—Mickey X

© THE SPINNERS—Magic In The Moonlight X

® JEFFREY OSBORNE—On The Wings Of Love X

WCAU-FM—Philadelphia
{Glen Kalina—MD)
* % LAURA BRAN!GAN-Gloria 2-1
* % JRCKSON BROWNE—Somebody’s Baby 7-4
* A FLOCK OF SEAGULLES—I Ran 17-7
* THE CLASH—Rock The Casbah 36-25
* JOE JACKSON—Steppin’ Qut 40-27
oo PAT BENATAR-Shadows Of The Night
©o DONALD FAGEN—1.G.Y. (What A Beautiful World)
© THE GO-GO'S—Get Up And Go B
© JOHN COUGAR—Hurts So Good B
© TONI BASIL—Mickey B
© SYLVIA—Nobody B
® THE POINTER SISTERS—I'm So Excrted B
© LIONEL RICHIE-Truly B
® RUSH—New World Man B
© PAUL CARRACK—| Need You B
© THE STEVE MILLER BAND—Cool Magic A
© JEFFREY OSBORNE—On The Wings Of Love A
® DAN FOGELBERG-Missing You A
© DARYL HALL AND JOKN OATES—Maneater A
© LINDA RONSTADT—Get Closer A
® ABC—The Look Of Love X
© MOVING PICTURES —What About Me X
© CROSBY, STILLS AND NASH—Southern Cross X
© DONNA SUMMER-State Of Independence X
© DIANA ROSS—Muscles X
® CHICAGO—Love Me Tomorrow X
© TIMOTHY 8. SCHMIT=So Much In Love X
© SURVIVOR—American Heartbeat X
© JEFFERSON STARSHIP—Be My Lady X
© BAD COMPANY—Electricland X
© AIR SUPPLY—Young Love X
© PAUL McCARTNEY —Tug Of War X
© MISSING PERSONS~Destination Unknown X

WIFI-FM—Philadelphia
(Don Cannon/Verna McKay—MD)
* % NEIL DIAMOND—Heartlight 21-14
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 29-19
* OLIVIA NETON-JOHN—Heart Attack 15-11
* KOOL AND THE GANG—Big Fun 25.21
# SYLVIA—Nobody 26-22
oo DIANA ROSS—Muscles
@ DARYL HALL AND JOHN OATES—Maneater
© JOE JACKSON—Steppin’ Out B
© THE POINTER SISTERS—I'm So Excited B
© LIONEL RICHIE-Truly B
© STRAY CATS—Rock This Town B
© DONNA SUMMER—State Of Independence B
© DONALD FAGEN—L.G.Y. (What A Beautiful World) A
® THE SPINNERS—Magic In The Moonlight A
 STEEL BREEZE—You Don't Want Me Anymore X
® CROSBY, STILLS AND NASH—Southern Cross X
© CHICAGO—Love Me Tomorrow X

WRVQ-FM—Richmond
(Bill Thomas—MD)
% AMERICA—You Can Do Magic 7-3
* % TONi BASIL-Mickey 13-7
* REQ SPEEDWAGON—Sweet Time 15-10
* CROSBY, STILLS AND NASH—Southern Cross 18-14
* RANDY MEISNER— Never Been in Love 21-16
®o JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
®o DARYL HALL AND JOHN OATES-Maneater
® THE CLASH—Rock The Casbah B
® SURVIVOR—American Heartbeat B
© THE STEVE MILLER BAND—Cool Magic B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) A
© DAN FOGELBERG~-Missing You A
© PAT BENATAR—Shadows Of The Night X
© MISSING PERSONS—Destination Unknown X
© PETER FRAMPTON—Sleepwalk X

WPGC-FM—-Washington, D.C.
{Bruce Kelly—MD)
# # NEIL DIAMOND—Heartlight 3-2
* % GLENN FREY—The One You Love 6-4
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 13-6
* OLIVIA NEWTON-JOHN—Heart Attack }0-5
* LIONEL RICHIE-Truly 16-13

WRQX-FM—Washington, D.C.
(Dallas Cole—MD)

* % AMERICA—You Can Do Magic 5-1

* % NEIL DIAMOND—Heartlight 14-8

* OLIVIA NEWTON-JOHN—Heart Attack 13-10

* LINDA RONSTADT—Get Closer 19-14

* JOE COCKER AND JENNIFER WARNES—Up Where We

Belong 20-15

® JOE JACKSON-Steppin’ Out A

© DARYL HALL AND JOHN OATES—Maneater A

© .38 SPECIAL—You Keep Runnin’ Away X

© TONI BASIL—Mickey X

® BILLY JOEL—Pressure X

© LAURA BRANIGAN—Gloria X

WQXA-FM-York
(Dan Steele—MD)
* % PAUL CARRACK—I Need You 20-15
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 28-20
* NEIL DIAMOND—Heartlight 19-13
* THE POINTER SISTERS—I'm So Excited 22-18
* CHICAGO—Love Me Tomorrow 23-19
oo DARYL HALL AND JOHN OATES—Maneater
oo DAN FOGELBERG—Missing You
© DONALD FAGEN—I1.G.Y. (What A Beautiful World) A
o KENNY ROGERS—A Love Song A
© DIONNE WARWICK—Heartbreaker A
© JEFFERSON STARSHIP—8e My Lady A -
® STEEL BREEZE—You Don’t Want Me Anymore X
© RUSH—New World Man X
® JEFFREY OSBORNE—On The Wings Of Love X
© PAUL McCARTNEY—Tug Of War X
© LIONEL RICHIE-Truly B
© THE STEVE MILLER BAND—Cool Magic B
© TONI BASIL—Mickey B

Southeast Region
mmmm % PRIME MOVERS e

JOECOCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

JOE JACKSON—Steppin’ Out (A&M)

OLIVIA NEWTON-JOHN—Heart Attack (MCA)

mumn® TOP ADD ONS s

DARYL HALL AND JOHN OATES—Maneater
(RCA)

DAN FOGELBERG—Missing You (Full Moon/
Epic)

PAT BENATAR-Shadows Of The Night
(Chrysalis)

e BREAKOU TS masemmes

CHILLIWACK—Whatcha Gonna Do (Millinium)
DON HENLEY—Dirty Laundry (Elektra)

WANS-FM—Anderson/Greenville
(Rod Metts—MD)

* % MICHAEL McDONALD—| Keep Forgettin' 1-1

* # AMERICA-You Can Do Magic 5-2

* GLENN FREY-The One You Love 9-5

* SANTANA—Hold On 8-4

* KENNY LOGGINS AND STEVE PERRY—Don't Fight It

12-8
®o BILLY SQUIER—Everybody Wants You
@0 DARYL HALL AND JOHN OATES —Maneater
© LINDA RONSTADT—Get Closer B
© SURVIVOR—American Heartbeat B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
© STRAY CATS—Rock This Town B
© CHILLIWACK—Whatcha Gonna Do A
© LIOLENL RICHIE—Truly X
© DAN FOGELBERG—Missing You X
© PAT BENATAR—Shadows Of The Night X
© LAURA BRANIGAN—Gloria X
© KDOL AND THE GANG—Be My Lady X
© THE GO-GO’S—Get Up And Go X
© THE POINTER SISTERS—I'm So Excited X
© GEORGE HATCHER—Coming Home X

WISE-AM—Asheville
(John Stevens—MD)
* % TONI BASIL—Mickey 10-3
* % JOE JACKSON~Steppin’ Out 13-9
+ JOE COCKER AND JENNIFER WARNES—U p Where We
Belong 1-1
* RUSH—New World Man 21-15
* SYLVIA—Nobody 26-19
@ PAUL McCARTNEY —Tug Of War
oo CHILLIWACK—Whatcha Gonna Do
© DARYL HALL AND JOHN OATES—Maneater B
© DONALD FAGEN-1.G.Y. (What A Beautifu! World) B
® LINDA RONSTADT—Get Closer B
® BILLY SQUIER—Everybody Wants You B
© THE POINTER SISTERS—I'm So Excited B
© TALK TALK—Talk Talk B
© MISSING PERSONS—Destination Unknown B
© DONNA SUMMER-State Of Independence B
© KENNY ROGERS—A Love Song X
© BERTIE HIGGINS—Casablanca X
© JEFFREY OSBORNE—On The Wings Of Love X
© SURVIVOR—American Heartbeat X
© DIANA ROSS—Muscles X
© STEPHANIE WINSLOW—In Between Lovers X
® MOVING PICTURES —What About Me X
® BILL MEDLEY~Right Here And Now X

WZGC-FM~Atlanta
(John Young—MD)
* % FLEETWOOD MAC—Gypsy 11-4
* * JOE JACKSON-Steppin’ Out 22-15
* EVELYN KING—Love Come Down 20-16
# CROSBY, STILLS AND NASH—Southern Cross 23-17
® LIONEL RICHIE-Truly B
© STRAY CATS—Rock This Town B
® DIONNE WARWICK—Heartbreaker B
® JEFFERSON STARSHIP—Be My Lady B
© DARYL HALL AND JOHN OATES—Maneater A
* DAN FOGELBERG—Missing You A
© MOVING PICTURES—What About Me A
® ABC—The Look Of Love A
© THE POINTER SISTERS—I'm So Excited X
© SURVIVOR—American Heartbeat X
® RUSH—New World Man X
© DONALD FAGEN-1.G.Y. (What A Beautiful World) X

WQXI-AM-Atlanta
(. ). Jackson—MD)
* # LIONEL RICHIE—Truty 18-11
* % CROSBY, STILLS AND NASH—Southern Cross 14-8
© PAUL CARRACK—I Need You B
© JOE JACKSON—Steppin’ Out A
© DIONNE WARWICK—Heartbreaker X

WQXI-FM—Atlanta
(Jeff McCartney—MD)
* # JOE JACKSON—Steppin’ Out 15-7
* % LIONEL RICHIE—Truly 27-14
* CROSBY, STILLS AND NASH—Southern Cross 7-4
* LAURA BRANIGAN—Gloria 18-12
* BILLY JOEL—Pressure 17-13
© CHICAGO—Love Me Tomorrow B
© DIANA ROSS—Muscles B
© JEFFREY OSBORNE—On The Wings Of Love B
© DIONNE WARWICK—Heartbreaker A
© DARYL HALL AND JOHN OATES—Maneater X
© SURVIVOR—American Heartbeat X
© KDOL AND THE GANG—Be My Lady X
© THE POINTER SISTERS—I'm So Excited X

WBBQ-FM—Augusta
(Bruce Stevens—MD)
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 19-2
* % OLIVIA NEWTON-JOHN—Heart Attack 15-5
* NEIL DIAMOND —Heartlight 20-9
* STEEL BREEZE—You Don't Want Me Anymore 30-22
* CROSBY, STILLS AND NASH—Southern Cross 27-23
®o DARYL HALL AND JOHN OATES—Maneater
oo DAN FOGELBERG—Missing You
© LIONEL RICHIE-Truly B
© STRAY CATS—Rock This Town B
® ABC—The Look Of Love B
© JEFFERSON STARSHIP—Be My Lady A
© THE GO GO'S—Get Up And Go A
® LINDA RONSTADT—Get Closer X
© JOE JACKSON-Steppin’ Out X
© DIANA ROSS—Muscles X
® DONNA SUMMER—State Of Independence X
® PAUL CURRACK—I Need You X
© DIONNE WARWICK—Heartbreaker X
@ THE POINTER SISTERS—I'm So Excited X
© SURVIVOR—American Heartbeat X
© DOMAL FAGEN~!.G.Y. (What A Beautiful World) X
© CHILLIWACK—Whatcha Gonna Do X
© GEORGE HATCHER—Coming Home X
© MOVING PICTURES—-What About Me X

les Radio Action

Based on station playlists through Tuesday (10/12/82)

WKXX-FM—Birmingham
(Rocky Jones—MD)
% AMERICA—You Can Do Magic 3-1
* % MICHAEL McDONALD-| Keep Forgettin® 4-2
 FLEETWOOD MAC—Gypsy 10-5
* GLENN FREY—The One You Love 9-6
# JUICE NEWTON—Break It To Me Gently 13-9
oo DONALD FAGEN—I.G.Y. (What A Beautiful World)
®o LINDA RONSTADT—Get Closer
© DIONNE WARWICK—Heartlight A
® LIONEL RICHIE-Truly A
© ALABAMA—Close Enough Is Perfect X
© KOOL AND THE GANG-Big Fun X

WCSC-AM—Charleston
(Chris Bailey—MD)
* & GLENN FREY—The One You Love 5-1
* % SANTANA—Hold On 4-2
* CROSBY, STILLS AND NASH—Southern Cross 13-10
* STRAY CATS—Rock This Town 18-13
* JOE COCKERAND JENNIFER WARNES—Up Where We
Belong 27-21
oo T0T0-Africa
eo PAT BENATAR—Shadows Of The Night
© DAN FOGELBER—Missing You B
© THE POINTER SISTERS—I'm So Excited B
© LIONEL RICHIE-Truly B
© CHILLIWACK—Whatcha Gonna Do A
© DONNIE [RIS—Tough World A
© DARYL HALL AND JOHN OATES—Maneater X
® DIONNE WARWICK—Heartbreaker X
© JEFFERSON STARSHIP—Be My Lady X
© THE STEVE MILLER BAND—Cool Magic X
© THE GO GO'S—Get Up And Go X
© DIANA ROSS—Muscles X
© MISSING PERSONS - Destination Unknown X
© NOVO COMBO-Too Long Gone X

WBCY-FM—Charlotte
(Bob Kaghan—MD)

* % OLIVIA NEWTON-JOHN—Heart Attack 11-8

* # CROSBY, STILLS AND NASH—Southern Cross 13-
0

1
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 20-14
* BILLY JOEL—Pressure 24-18
* DONNA SUMMER—State Of Independence 25-19
© DAN FOGELBERG—Missing You B
© NEIL DIAMOND—Heartlight B
© KOOL AND THE GANG—Big Fun B
© GEORGE HATCHER—Coming Home B
© DARYL HALL AND JOHN OATES—Maneater A
© LIONEL RICHIE-Truly A
© TON) BASIL-Mickey A
© RICK SPRINGFIELD-! Get Excited X
® THE GO GO'S—Get Up And Go X
* SURVIVOR—American Heartbeat X

WSKZ-FM—Chattanooga
(David Carroll—MD)
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 187
*k CgOSBV, STILLS AND NASH—Southern Cross 15-

1
* CHICAGO—Love Me Tomorrow 19-16
* JOE JACKSON—Steppin' Out 21-17
* BILLY JOEL—Pressure 22-18
@o DARYL HALL AND JOHN OATES—-Maneater
oo PAT BENATAR—Shadows Of The Night
© LINDA RONSTADT-Get Closer X
© DAN FOGELBERG—Missing You X
© SURVIVOR—American Heartbeat X
© KDOL AND THE GANG—Be My Lady X

WDCG-AM—Durham
(Randy Kabrich—MD)
# % JACKSON BROWNE—Somebody’s Baby 3-1
* % LIONEL RICHIE-Truly 20-4
* MEN AT WORK—Who Can It Be Now 12 6
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 13-8
* GLENN FREY—The One You Love 17-11
oo DONALD FAGEN—I.G.Y. (What A Beautiful World)
©o DARYL HALL AND JOHN OATES—Maneater
© DAN FOGELBERG—Missing You B
® ABC—The Look Of Love B
© NEIL DIAMOND —Heartlight B
® DIONNE WARWICK —Heartbreaker A
© PAT BENATAR— Shadows Of The Night A
® SYLVIA— Nobody X

WFLB-AM—Fayetteville
(Larry Canon—MD)
* % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 12.8
. xmnvowccms AND STEVE PERRY—Don't Fight
It19-1

* LAURA BRANIGAN -Gloria 23-17

* DIANA ROSS—Muscles 27-23

* LIONEL RICHIE-Truly 35-27

oo DARYL HALL AND JOHN OATES —Maneater
oo PAT BENATAR—Shadows Of The Night

© DONALD FAGEN—L.G.Y. (What A Beautitul World) B
© PAUL CARRACK—| Need You B

® KENNY ROGERS-A Love Song B

© DAN FOGELBERG—Missing You B

© TAVARES—A Penny For Your Thoughts B

© THE GO GO'S—Get Up And Go B

© DIONNE WARWICK—Heartbreaker B

© TONI BASIL—Mickey B

© PAUL McCARTNEY—Tug Of War B

© SHEENA EASTON—I Wouldn't Beg For Water A
© THE FIXX—Stand Or | all A

© STACY LATTISAW—Attack Of The Name Game D
® SCANDAL—Goodbye To You D

© PRINCE-1999 D

© BERTIE HIGGINS—Casablanca X

© BILL MEDLEY—Right Here And Now X

© KARLA BONOFF —Please Be The One X

© THE STEVE MILLER BAND—Cool Magic X

© STEPHANIE WINSLOW—I[n Between Lovers X
© CLIFF RICHARD—The Only Way Out X

© BILLY SQUIER—Everybody Wants You D

© STRAY CATS—Rock This Town D

© RUSH—New World Man D

® SURVIVOR—American Heartbeat D

© MISSING PERSONS—Destination Unknown D

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD) .
* % MICHAEL McOONALD—I Keep Forgettin’ 4-3
* % SANTANA—Hold On 6-4
h#NEIL DIAMOND—Heartlight 12-8
* GLENN FREY—The One You Love 15-11
* CHICAGO~—Love Me Tomorrow 18-15
oo LIONEL RICHIE-Truly
DIANA ROSS—Muscles -
© DARYL HALL AND JOHN OATES—Maneater B
© LINDA RONSTADT—Get Closer X
© DONALD FAGEN—1.G.Y. (What A Beautitul World) X
© PATTI AUSTIN WITH JAMES—Baby Come Back X
© BILLY MEDLEY—Right Here And Now X
© DIONNE WARWICK—Heartbreaker B

oo LINDA RONSTADT—Get Closer

®o DAN FOGELBERG—Missing You

© CROSBY, STILLS AND NASH—Southern Cross A
© DARYL HALL AND JOHN OATES—Maneater A
© RUSH—New World Man X

© EDDIE MONEY—Shakin' X

© DON HENLEY—Dirty Laundry X

® THE GO GD'S—Get Up And Go X

® STRAY CATS—Rock This Town X

© BAD COMPANY —lectricland X

© BILLY SQUIER—Everybody Wants You X

WQEN-FM—Gasden, Ala.
(Leo Davis—MD)
* % SYLVIA—Nobody 5-2
* % LIONEL RICHIE~Truly 14-4
* JEFFREY OSBORNE—0n The Wings Of Love 8-5
* CROSBY, STILLS AND NASH—Southern Cross 11-7
* BILLY JOEL—Pressure 19-12
®o BILLY SQUIER—Everybody Wants You
®o THE POINTER SISTERS—I'm So Excited
© DIANA ROSS—Muscles B
© DIONNE WARWICK—Heartbreaker B
© PAT BENATAR—Shadows Of The Night B
© JEFFERSON STARSHIP—Be My Lady B
© DARYL HALL AND JOHN OATES—Maneater B
© MOVIING PICTURES—What About Me A
© THE GAP BAND—You Dropped A Bomb On Me A

WIDX-AM—Jackson
(Bill Crews—MD)
* % JOECOCKERAND JENNIFER WARNES—Up Where
We Belong 7-1
# % JEFFREY OSBORNE—On The Wings Of Love 28-22
* NEIL DIAMOND-Heartfight 13-8
#* OLIVIA NENTON-JOHN—Heart Attack 18-13
®¢ JOE JACKSON—Steppin’ Out
oo LIONEL RICHIE-Truly
© DAN FOGELBERG—Missing You A
© STACY LATTISAW —Attack Of The Name Game A
© PAT BENATAR—Shadows Of The Night A
© DONALD FAGEN—1.G.Y. (What A Beautiful World) X
© STRAY CATS—Rock This Town X
® THE STEVE MILLER BAND—Coot Magic X
© RUSH-New World Man X
© PATTI AUSTIN WITH JAMES INGRAM —Baby Come To
Me X
© TONI BASIL—Mckey X
® ABC—The Look Of Love X
© THE WHO—Athena X

WQUT-FM—Johnson City
{Dave Adams—MD)
* % GLENN FREY—The One You Love 10-1
* % SANTANA-Hold On 13-8
* REO SPEEDWAGON—Sweet Time 20-14
* KiM CARNES—Voyeur 23-18
* PAUL CARRACK—I Need You 27-23
©o LINDA RONSTADT—Get Closer
oo PAT BENATAR—Shadows Of The Night
© BILLY JOEL—Pressure B
® CROSBY, STILLS AND NASH—Southern Cross B
© JEFFERSON STARSHIP—Be My Lady A
® DARYL HALL AND JOHN OATES—Maneater X
© LAURA BRANIGAN—Gloria X
© BERTIE HIGGINS —Casablanca X
© DONALD FAGEN—1.G.Y. (What A Beautiful World X
® SURVIVOR—American Heartbeat X
© PAUL McCARTNEY—Tug Of War X
© JUICE NEWTON—Break it To Me Gently X

WOKI-FM —Knoxville
(Gary Adkins—MD)
* # MICHAEL MURPHY—What's Forever For 2.1
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Befong 7-3
* THE GAP BAND—You Dropped A Bomb On Me 14-12
* STEEL BREEZE—You Don't Want Me Anymore 18-14
* JOE JACKSON—Steppin’ Out 19-15
®o DARYL HALL AND JOHN OATES —Maneater
®o ||ONEL RICHIE—Truly
© BILLY SQUIER—Everybody Wants You B
© LINDA RONSTADT—Get Closer B
© DONALD FAGEN-1.G.Y. (What A Beautiful World) B
© MOVING PICTURES—What About Me A
© DIONNE WARWICK—Heartbreaker A
© STEVE WINWOOD—Valesie A
© EDDIE MONEY—Shakin' A
© NOVO COMBO—-Too Long Gone A
© CLIFF RICHARD—The Only Way Out X
© RAY PARKER JR.—It's Qur Own Affair X
© SCANDAL—Goodbye To You X
© MISSING PERSONS—Destination Unknown X
© PETER GABRIEL—Shock The Monkey X
® THE CLASH—Rock The Casbah X
© PAT BENATAR—Shadows Of The Night X

Playlist Prime Movers #
Ploylist Top Add Ons @

© THE STEVE MILLER BAND—Cool Magic X
© DAN FOGELBERG—Missing You X

© KENNY ROGERS~A Love Song X

© DONNIE {RIS—Tough World X

WHBQ-AM—Memphis
(Charles Duvall-MD)
* % NEIL DIAMOND—Heartlight 3-1
% FLEETWOOD MAC—Gypsy 8-5
* CROSBY, STILLS AND NASH—Southern Cross 11-8
* SYLVIA—Nobody 13-10
# STEVIE WONDER—Ribbon In The Sky 16-14
©& DONALD BYRD AND THE 125th STREET N.Y.C.—
Sexy Dancer
@@ STRAY CATS—Rock This Town
© EDDIE RABBITT WITH CRYSTAL GALE—You And 1 X
® DONALD FAGEN—L.G.Y. (What A Beautiful World) X
© LIONEL RICHIE-Truty X

WMC-FM (FM-100)—Mempis
(Tom Prestigiacomo—MD)

* % KENNY LOGGINS AND STEVE PERRY—Don't Fight
It11-8

& # JOE JACKSON—Steppin’ Out 14-10

* SYLVIA—Nobody 15-17

 JEFFREY OSBORME—On The Wings Of Love 16-13

* CHICAGO—Love Me Tomorrow 20-17

®e LIONEL RICHIE-Truly

®o KOOL AND THE GANG—Be My Lady

® DARYL HALL AND JOHN DATES—Maneater B

® DAN FOGELBERG—Missing You B

© STRAY CATS—Rock This Town B

© EDDIE RABBITT WITH CRYSTAL GALE—You And | B

© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

Me A

© THE POINTER SISTERS—I'm So Excited X

© LINDA RONSTADT—Get Closer X

® POCO—Ghost Town X

© STEVIE WONDER—Ribbon In The Sky X

® ABC—The Look Of Love X

© BILL MEDLEY—Right Here And Now X

© KARLA BONOFF —Please Be The One X

© MARSHALL CRENSHAW—There She Goes Again X

WHYI-FM-Miami
(Colleen Cassidy—MD)
* % LAURA BRANIGAN—Gloria 1-1
* % TONI BASH.—Mickey 9-3
* ABC—The Look Of Love 7-4
# GLENN FREY—The One You Love 19-15
®o JOE COCKER AND JENNIFER WARNES —Up Where
We Belong
oo JOE JACKSON—Steppin’ Qut
© NEIL DIAMOND—Heartlight A
® BILLY JOEL—Pressure A
© PACK JAM—Jonzun Crew A
© PAT BENATAR—Shadows Of The Night A
© STEEL BREEZE—You Don't Want Me Anymore A
© PAUL CARRACK-I Need You X
© K.C. AND THE SUNSHINE BAND—(You Said) You'd
Gimme Some More X
© THE WHO—Athena X
© JACKSON BRWONE~-Somebody's Baby X
© RUSH—New World Man X
® CHICAGO-Love Me Tomorrow X
© DARYL HALL AND JOHN OATES—Maneater X

WINZ-FM—Miami
{Johnny Dolan—MD)
* % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 8-6
* # AFLOCK OF SEAGULLS—I Ran 13-10
# NEIL DIAMOND—Heartlight 22.15
* AMERICA—You Can Do Magic 21-17
* JACKSON BROWNE—Somebody's Baby 26-20
oo STRAY CATS—Rock This Town
® DARYL HALL AND JOHN OATES~Maneater B
© THE TIME—777-9311/The Walk B
® BILLY SQUIER—Everybody Wants You X
© SURVIVOR-American Heartbeat X
© BOW WOW WOW—I Want Candy X

WHHY—Montgomery
(Mark St. John—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 5-1
* % OLIVIA NEWTON-JOHN—Heart Attack 8-4
* LIONEL RICHIE-Truly 19-10
 JEFFREY OSBORNE—On The Wings Of Love 24-19
* THE POINTER SISTERS—{'m So Excited 27-22
oo DAN FOGELBERG—Missing You
oo MOVING PICTURES—What About Me
© TON! BASIL—Mickey B

(Continued on next page)

WYKS-FM—Gainsville
(Lou Rodriguez—MD)
# KENNY LOGGINS AND STEVE PERRY—Don't Fight
1116

* % THE WHO—Athena 16-8
* JOE JACKSON—Steppin’ Out 19-9
* STEEL BREEZE-You Don't Want Me Anymore 21-11

* DONALD FAGEN-1.G.Y. (What A Beautiful Worid) 22-
16
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® Continued from previous page

® JOE JACKSON—Steppin’ Out B

© DARYL HALL AND JOHN OATES—Maneater B

© LAURA BRANIGAN—Gloria B

© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
MeA

© RUSH-New World Man X

® BILLYN JOEL—Pressure X

® REQ SPEEDWAGON -Sweet Time X

© LINDA RONSTADT—Get Closer X

© SURVIVOR—American Heartbreak X

© KENNY ROGERS—A Love Song X

® DONALD FAGEN—I.G.Y. (What A Beautiful World) X

© JEFFERSON STARSHIP—Be My Lady X

© DIONNE WARWICK—Heartbreaker X

WWKX-FM—Nashville
(John Anthony—MD)
# % TONI BASIL—Mickey 1-1
+ % THE GAP BAND—You Dropped A Bomb On Me 8-4
* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 10-5
# MICHAEL MURPHEY—What's Forever For 17-12
% UONEL RICHIE-Truly 28-15
oo DON HENLEY—Dirty Laundry
oo SURVIVOR—American Heartbeat
® BILLY SQUIER—Everybody Wants You A
© LINDA RONSTADT—Get Closer B
® BILLY JOEL—Pressure B
© DONALD FAGEN-1.G.Y. B

® STRAY CATS—Rock This Town B

© RUSH—New World Man D

© DIANA ROSS—Muscles X

© KENNY LOGGINS AND STEVE PERRY—Don't Fight It X
© DARYL HALL AND JOHN OATES—Maneater X

© JEFFERSON STARSHiP—Be My Lady X

© DIONNE WARWICK—Heartbreaker X

® PAT BENATAR—Shadows Of The Night X

© DAN FOGELBERG—Missing You X

© JEFFREY OSBORNE—On The Wings Of Love X

WBIW-FM—0Orlando
(Terry Long—MD)
# # FLEETWOOD MAC—Gypsy 6-2
+ w NEIL DIAMOND—Heartlight 20-15
* CHICAGO—Love Me Tomorrow 25-19
# JOE JACKSON— Steppin’ Qut 27-21
 JOE COCKER AND JENNIFER WARNES— Up Where
We Belong 28-22
o SYLVIA—Nobody
oo DAN FOGELBERG—Missing You
© LINDA RONSTADT—Get Closer B
© DONALD FAGEN-1.G.Y. (What A Beautiful World) B
© LAURA BRANIGAN —Gloria B
© THE POINTER SISTERS—I'm So Excited B
© DARYL KALL AND JOHN OATES—Maneater A

Radio

EYesterHitsJ

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago
1. My Ding-A-Ling, Chuck Berry, Chess
2. Use Me, Bill Withers, Sussex
3. Burning Love, Elvis Presiey, RCA
[}

. Everybody Plays The Fool, Main
Ingredient, RCA

5. Nights In White Satin, Moody Blues,
Deram

6. Ben, Michael Jackson, Motown

7. Baby Don't Get Hooked On Me, Mac
Davis, Columbia

8. Garden Party, Rick Nelson & The Stone
Canyon Band, Decca

9. Popcorn, Hot Butter, Musicor
10. Go AH The Way, Raspberries, Capitol

POP SINGLES-20 Years Ago

1. Monster Mash, Bobby (Boris) Pickett &
“ the Crypt Kickers, Garpax

. Sherry, Four Seasons, Vee Jay

Do You Love Me, Contours, Gordy

. He's A Rebel, Crystals, Philles

| Remember You, Frank Ifield, Vee Jay
Patches, Dickey Lee, Smash

. Ramblin’ Rose, Nat King Cole, Capitol
. Only Love Can Break A Heart, Gene
Pitney, Musicor

9. Green Onions, Booker T & the MG's,
Stax

10. Let's Dance, Chris Montez, Monogram

- I T I SR )

WKXY-AM—Sarasota
(Tony Williams—MD)
* w OUVIA NEWTON-JOHN—Heart Attack 17-8
## JUICE NENTON—Break It To Me Gently 13-9
# SANTANA—Hold On 16-11
% KOOL AND THE GANG-Big Fun 23-19
oo JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
® SYLVIA—Nobody B
© LIONEL RICHIE-Truly B
© NEIL DIAMOND—Heartlight B
® REQ SPEEDWAGON—Sweet Time B
© RICK SPRINGFIELD—1 Get Excited B
© DIONNE WARWICK—Heartbreaker B
© CROSBY, STILLS AND NASH—Southern Cross A
© THE WHO—Athena A
© LINDA RONSTADT—Get Closer A
© TOM SNOW—Hungry Nights A
© INKENBRANDT—Heaven Must 01 Sent You A
© GLEN ALLEN—The Light A
© 80BBY SPRINGFIELD—You'll Never Have To Fall In
Love Again X
® AIR SUPPLY—Young Love X
® JOE JACKSON—Steppin' Out X
© ORLEANS—One Of A Kind X
© PAT BENATAR—Shadows Of The Night X
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It X

WSGF-FM—Savannah
().P. Hunter—MD)
# # JUICE NEWTON—Break It To Me Gently 9-4
* % THE WHO-Athena 17-10
# OLIVIA NEWTON-JOHN—Heart Attack 16-9
+ JOE JACKSON-Steppin’ Out 27-21
* STEVIE WONDER—Ribbon In The Sky 30-25
oo CHILLIWACK-Whatcha Gonna Do
oe PAT BENATAR—Shadows Of The Night
© DIANA ROSS—Muscles 8
© DAN FOGELBERG—Missing You B
® STRAY CATS—Rock This Town B
® PAUL CARRACK—| Need You B
© THE STEVE MILLER BAND—Cool Magic A
© CHERYL LYNN—If This World Were Mine A
® MARVIN GAYE—Sexual Healing A
© DONALD FAGEN—I.G.Y. (What A Beautiful World) X
© DARYL HALLAND JOHN OATES—Maneater X
® AL JARREAU AND RANDY —Your Precious Love X
© KOOL AND THE GANG—Be My Lady X
© DIONME WARWICK—Heartbreaker X
© SURVIVOR—American Heartbeat X
® PAUL McCARTNEY—Tug Of War X
© RAY PARKER JR.~It's Our Own Affair X
® YAZ-Situation X
® GEROGE HATCHER—Coming Home X
@ CARL CARLTON—Baby | Need Your Loving X

WRBQ-FM—Tampa
(Pat McKay—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 11-3
# % OLIVIA NEWTOM-JOHN—Heart Attack 19-12
 TONI BASIL—Mickey 17-13
* UIONEL RICHIE—Truly 20-18
% AMERICA—You Can Do Magic 21-19
oo JUICE NEWTON—Break It To Me Gently
oo THE WHO—Athena

WSEZ-FM—Winston-Salem
(Bob Mahoney—MD)
* % FLEETWOOD MAC—Gypsy 5-1
% SANTANA—Hold On 19-11
* CHICAGO— Love Me Tomorrow 22-16
# CROSBY, STILLS AND NASH— Southern Cross 32-21
 THE POINTER SISTERS- {'m So Excited 29-26
oo DARYL HALL AND JOHN OATES—Maneater
oo PAT BENATAR—Shadows Of The Night
© LINDA RONSTADT—Get Closer B
® JEFFERSON STARSHIP—Be My Lady B
© TONI BASIL—Mickey B
© THE STEVE MILLER BAND—Cool Magic B
© DONNA SUMMER—State Of Independence B
© JEFFREY OSBORNE—On The Wings Of Love B
© DOMALD FAGEN—1.G.Y. (What A Beawtitwl World) A
© PAUL McCARTNEY—Tug Of War A
© BILLY SQUIER—Everybody Wants Yeu A
© MISSING PERSONS — Destination Unknown A
® STRAY CATS—Rock This Tows X
© CLIFF RICHARD—The Only Way Ost X
© BAD COMPANY —Electricland X
© LIOWEL RICHIE—Truly X
® DAX FOGELBERG—Missing You X
© THE CLASH—~Rock The Casbah X

TOP LPs—10 Years Ago
1. Superfly, Curtis Mayfield, Curtom
2. Carney, Leon Russell, Shelter

3. Days Of Future Passed, Moody Blues,
Deram

4. Never A Dull Moment, Rod Stewart,
Mercury

. Chicago V, Columbia

. Honky Chateau, Elton John, Uni

. Big Bambu, Cheech & Chong, Ode
. All Directions, Temptations, Gordy

. London Session, Chuck Berry, Chess
. Rock Of Ages, The Band, Capitol

TOP LPs—20 Years Ago

. Peter, Paul & Mary, Wamner Bros.

2. West Side Story, Columbia

3. Modern Sounds In Country & Western
Music, Ray Charles, ABC-Paramount

4. The Music Man, Warner Bros.

5. Ramblin’ Rose, Nat King Cole, Capitol

6. | Left My Heart In San Francisco, Tony
Bennett, Columbia

7. Ray Charles' Greatest Hits, ABC-
Paramount

8. Hatarii, Henry Mancini, RCA

9. Jazz Samba, Stan Getz & Charlie Byrd,
Verve

10. Something Special, Kingston Trio,
Capitol

@ W oo~ O,

—

—

COUNTRY SINGLES—10 Years Ago

1. Funny Face, Donna Fargo, Dot

2. It's Not Love But it's Not Bad, Merle
Haggard, Capitol

3. Oney, Johnny Cash, Columbia

4. If You Leave Me Tonight I'll Cry, Jerry
Wallace, Decca .

5. | Ain't Never, Mel Tillis & The
Statesiders, MGM

6. My Man, Tammy Wynette, Epic

7. The Class Of '57, Statler Brothers,
Mercury

8. Missing You, Jim Reeves, RCA

9. | Can't Stop Loving You, Conway Twitty,

. Decca

10. If It Ain't Love (Let's Leave It Alone),

Connie Smith, RCA

SOUL SINGLES—10 Years Ago

1. I'll Be Around/How Could | Let You Get
Away, Spinners, Atlantic

. Use Me, Bill Withers, Sussex

. Freddie's Dead, Curtis Mayfield, Curtom

Good Foot, Part |, James Brown, Polydor

. Ben, Michael Jackson, Motown

. Woman Don't Go Astray, King Floyd,
Chimneyville

7. Everybody Plays The Fool, Main
Ingredient, RCA

8. (It's The Way) Nature Planned It, Four
Tops, Motown

9. Think (About It), Lynn Collins, People

One Life To Live, Manhattans, Deluxe
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Mike Harrison

Billboard’s Confab Is Taking Shape

By MIKE HARRISON

Billboard’s Radio Programming
Convention is rapidly approach-
ing—it’s set for Jan. 20-22 at Pasa-
dena’s Huntington-Sheraton Ho-
tel—and subjects for discussion are
taking shape. Among them:

® Changing job definitions—an
accelerating phenomenon in radio
in which old job titles are taking on
new functions and responsibilities,
and a job at one sta-
tion has a whole
different meaning
than at another.

e Positioning—
that exacting skill
that requires art,
science, research,
taste and common
sense; the process that creates lanes
and lane changes on the fast-paced
freeway of radio programming.

® Syndication—how to make the
most of it; what to incorporate and
what to avoid.

e The relationship between the
radio and music communities—how
can it get back into synch?

Among the keynote speakers will
be ABC Radio Networks vice presi-
dent Walter R. Sabo Jr.; Westwood
One president Norman Pattiz; pro-
gramming consultant Lee Abrams;
and air personality Gary Owens,
with several more to be announced.
Ken Kohl, program manager of
KOMO-AM Seattle, will be on a
panel discussing adult contempo-
rary radio.

Among the initial panelists an-
nounced are WNEW-FM New York
program director Richard Neer;
KLOS-FM Los Angeles program di-
rector Tommy Hadges; and KGB-
FM San Diego program director
Larry Bruce, who will be among
those representing various incarna-
tions of AOR.

All in all, there will be more than
60 speakers representing all the
mainstream genres of radio: rock,
pop, AC, country, black, beautiful
music and, yes, news, talk and public
affairs.

As a matter of fact, there will even
be two days of news and public af-
fairs workshops presented in con-
junction with the respected radio
news journal, Earshot.

Another notable publication join-
ing forces with Billboard in organ-
izing this convention is the Album
Network, which will be presenting a
midnight “Rock Radio Forum.”

One of the many exciting aspects
of this convention is that it will bring
the radio and music communities
back together in an atmosphere of
productive communication. 1t’s
been several years since there has
been such a joint gathering of these
industries. In fact, it's been years
since there’s been a national radio
forum designed primarily for front-
line, day-to-day radio programmers.
(The giant radio trade association
conventions of the past few years, al-
though they have done a respectable
job, have addressed themselves

mostly to sales and technical con-
cerns.)

One panel I'm particularly look-
ing forward to is “The State Of Con-
temporary Music,” in which a
diverse spectrum of radio program-
mers, record executives, music critics
and recording artists will hash out
where music’s really at and where it
might be headed.

Another hot and timely one will
be “View From The Top,” in which
radio purse-string holders will
analyze the effects this sour econ-
omy is having and will continue to
have on programming.

And of course, the convention
wouldn’t be complete without a re-
peat of the event that was one of the
highlights of the fondly remembered
Goodphone Symposium: “Old
Timer’s Day.” That’s where you get
together a panel of some of the old-
est and greatest legends of radio and
have them swap stories and field
toughies from the young whipper-
snappers in the audience.

Wwe'll be filling you in on the

« emerging agenda and roster of
speakers over the next several weeks
as we prepare for an event thatll
start '83 on a bright and positive
note.
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in the meantime, make room on

your calender and in your first quar-
ter budget to attend what promises
to be a most worthy gathering.

Mike Harrison, producer, broad-
caster. consultant, is president of
Goodphone Communications in
Woodland Hills, Calif.

Vox Jox

® Continued from page 18

Bert Gould, who joined WPIX-
FM New York less than seven
months ago as director of advertis-
ing and promotion, has been upped
to director of operations. Program
director Jack Miller now reports to
Gould, who says the new structure
should improve the coordination be-
tween programming and promotion.
Gould joined the Adult Contcmpo-
rary outlet (“lt makes "
you feel good™)
from WIOD/WAIA
Miami, where he
was promotion di-
rector. Before that
he was assistant
promotion director
for WPLJ-FM New

York.
* *x %

a.k.a.

Ted Ziegenbusch, Ted
Wayne, is a busy man. He consults
KOLA San Bernardino, programs
music and hosts a midday shift at
KIFM San Diego, and recently
joined KMGG Los Angeles for
weekend work. . . . Sharon St. James
has joined WBAM Montgomery, 10
a.m.-3 p.m. ... Gary Marshall is the
new music director for KRZY Albu-
querque. ... KUBY Amarillo has a
new overnight host—Kevin O’Neill.
... Diane Summers fills the 2-6 p.m.
slot at WDOD Chattanooga now
that music director Steve Chappell
has moved to the 10 a.m.-2 p.m. po-
sition.

* *x *

KOMO Portland program man-
ager Ken Kohl is the host of a new
90-second feature on home repairs
called “Homework.” It’s heard four
times on Saturdays and three on
Sundays. ... Plough Broadcasting’s
WCAOQO Baltimore has appointed
Larry Coates program and music di-

www.americanradiohistorv.com

rector. He joins the country station
from WPLO Atlanta, where he was
the afternoon drive personality for
two and a half years. ... The new
president of the Missouri Broad-
casters Association is Laurel Thomp-
son, general manager of KWPM-
AM-FM West Plains, Mo.

* * *

WWSH Philadelphia, which con-
verted from beautiful music to AC
Labor Day, has kicked off an exten-
sive tv campaign entitled “Breaking
The Music Limit.” The station has
also locked in a completely new
staff. P.d. and afternoon drive per-
sonality is Jack Acuff, who was at
WSB-FM Atlanta. Morning drive
man is Dennis John Cahill, who was

at WIFI-FM Philadelphia. Harriet
Coffee, formerly with WQXI (94-Q)
Atlanta, is on the air middays. Eve-
ning personality is Melissa (Levine),
who was with WKLS (96-Rock) At-
lanta. Jay Alan, who was with
WLTA Atlanta, is doing overnights.
Assistant p.d. is Elaine Di Ciotto,
who was with WCAU-FM Phila-
detphia. News director is Cindy
Weber, formerly with WFIL-AM
Philadelphia.

Gone from the station are oper-
ations manager and morning drive
man Nelson Hobdell; midday jock
Jim Gordon; afternoon drive per-
sonality Alan Michaels; evening per-
sonality Bill Hudson; and overnight

-DJ Pete Edwards.
(Continued on page 81)

BILLBOARD RADIO JOB MART

» Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
Bikboerd Job Marl 1515 '"““30‘ New York.

BARGAIN RECORDING TAPE

1 mil, 3600° approx. length. Recorded Once.
Recycled Syndication surplus. 10" Reels
$3.98. 10" hubs $1.39. Minimum order 10
reels or hubs. Price includes shipping,
Payment with order.

Bill Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104

. iti 10036, Phome: {212) 764-7388 (locally) or
" avaitable i el o B

+ Services -

. $30.00 per inch & :—-| PAYMENT MUST ACCOMPANY ORDER J——
: Name = =

WE ACCEPT | e

ALL MAJOR { City State Zip

CREDIT CARDS : Telephcne )
PR e e L

SERVICES

INSIDE COUNTRY

Designed With The Country DJ In
Monthly

Mind. Current artist bios,
Calendar, Country Trivia. We do the
research! You sound informed! Send
tor FREE sample

inside Country

6000 Fulton Ave., Suite 12-B
Van Nuys, CA 91401

ayvog1ug ‘'2z86l '€c 4390100
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Rock Albums

RUSH—Signals, Mercury

DON HENLEY—I Can’t Stand Still, Asylum
THE WHO-It's Hard (Warner Bros.)
BILLY SQUIER—Emotions In Motion, Capitol
BAD COMPANY—Rough Diamonds, Swan Song
STEEL BREEZE—Steel Breeze (RCA)

STEVE WINWOOD—Talking Back To The Night,
Island

PETER GABRIEL—Security, Geffen

PAT BENATAR—Shadows Of The Night, Chrysalis
(12 Inch)

BRUCE SPRINGSTEEN—Nebraska, Columbia
SAGA-Worlds Apart, Portrait

SOUNDTRACK—Fast Times At Ridgemont High,
Asylum

BILLY JOEL-The Nylon Curtain, Columbia
STRAY CATS—Built For Speed, EMI-America
ROBERT PLANT—Pictures At Eleven, Swan Song
SANTANA-Shango

KENNY LOGGINS—-High Adventure (Columbia)
MEN AT WORK-Business As Usual, Columbia
THE CLASH-Combat Rock, Epic

JUDAS PRIEST—Screaming For Vengeance,
Columbia

FLEETWOOD MAC—Mirage, Warner Bros.
EDDIE MONEY-No Control, Columbia (EP)

A FLOCK OF SEAGULLS—-A Flock Of Seagulls, Jive/

Arista

JEFFERSON STARSHIP-Winds Of Change, Grunt
DIRE STRAITS—Love Over Gold, Warner Bros.
AEROSMITH—Rock In A Hard Place, Columbia
MIKE RUTHERFORD—Acting Very Strange, Atlantic
UTOPIA-Utopia, Network

PAUL CARRACK-Suburban Voodoo, Epic

JOHN COUGAR—-American Fool, Riva/Mercury
(Polygram)

THE FIXX-Shuttered Room, MCA

LINDA RONSTADT—Get Closer, Elektra/Asylum
SHERRIFF-Sherriff, Capitol

.38 SPECIAL-Special Forces, A&M

JOHNNY VAN ZANT BAND—Last Of The Wild Ones,

Polydor

MISSING PERSONS—-Spring Session M, Capitol
CHILLIWACK—0Opus X, Miliennium
HUGHES/THRALL—Hughes/Thrall, Boulevard
DONALD FAGEN-The Nightfly, Warner Bros.

THE ALAN PARSONS PROJECT—Eye in The Sky,
Arista

GENESIS—Three Sides Live, Atlantic
SPYS—Spys, EMI/America

DONNIE IRIS-The High And The Mighty, MCA
THE PAYOLAS—No Stranger to Danger, A&M
DARYL HALL AND JOHN OATES—-H20, RCA
MICHAEL STANLEY BAND—M.S.B., EMI-America
TAXXI-States Of Emergency, Fantasy
ICEHOUSE—Primitive Man, Chrysalis

PAT TRAVERS—Black Pearl, Polydor

THE PRETENDERS—Back On The Chain Gang,
Real—(Import) (45)

Top Adds

JEFFERSON STARSHIP—Winds Of Change, Grunt

MISSING PERSONS—-Spring Session M, Capitol

BUCK DHARMA—Flat Out, Portrait

DONALD FAGEN~The Nightfly, Warner Bros.

DARYL HALL AND JOHN OATES—H20, RCA

PAT TRAVERS—Black Pearl, Polydor

CHILLIWACK—0pus X, Millennium

FOGHAT~In The Mood for Something Rude, Warner Bros.
JOE JACKSON—Night And Day, A&M
DIRE STRAITS—Love Over Gold, Warner Bros.
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Survey For Week Ending 10/23/82

Top Tracks
ARTIST—Titie, Label
DON HENLEY-Dirty Laundry, Asylum (18]
A 2::1

RUSH—New World Man, Mercury
PETER GABRIEL—Shock The Monkey, Geffen

BILLY SQUIER—Everybody Wants You,
Capitol

THE WHO-Athena, Warner Bros.
BAD COMPANY —Electricland, Swan Song

KENNY LOGGINS AND STEVE PERRY—Don't Fight
It, Columbia

PAT BENATAR-Shadows Of The Night, Asylum
STEEL BREEZE—You Don't Want Me Anymore, RCA
JOE JACKSON—Steppin’ Out, A&M

JUDAS PRIEST-You've Got Another Thing Coming,
Columbia

RUSH-Subdivisions, Mercury
STEVE WINWOOD-Still In The Game, Island

ROBERT PLANT—Burning Down One Side, Swan
Song

SANTANA—Nowhere To Run, Columbia
THE WHO—Eminence Front, Warner Bros.
SANTANA-Hold On, Columbia

THE CLASH—Rock The Casbah, Epic
BILLY JOEL—Pressure, Columbia
SAGA-On The Loose, Portrait
AEROSMITH-Lightning Strikes, Columbia
PAUL CARRACK—| Need You, Epic

THE PAYOLAS—Eyes Of A Stranger, A&M
STEVE WINWOOD-Valerie, Island
RUSH-Analog Kid, Mercury

MEN AT WORK—Down Under, Columbia
A FLOCK OF SEAGULLS—I Ran, Arista
FLEETWOOD MAC—Gypsy, Warner Bros.
BRUCE SPRINGSTEEN-—Atlantic City, Columbia

THE PRETENDERS—Back On The Chain Gang, Real-
Import

UTOPIA—Hammer In My Heart, Network

MICHAEL STANLEY BAND-In Between The Lines,
EMI-America

BILLY SQUIER—Learn How To Live, Capitol
LINDA RONSTADT—Get Closer, Asylum

.38 SPECIAL-You Keep Runnin’ Away, A&M
BRUCE SPRINGSTEEN—Open All Night, Columbia

DONALD FAGEN-I.G.Y. (What A Beautiful World),
Warner Bros.

THE PRETENDERS—My City Was Gone, Real
(import)

DONNIE IRIS=The High And The Mighty, MCA
GENESIS—You Might Recall, Atlantic

SAMMY HAGAR-Fast Times At Ridgemont High,
Full Moon/Asylum

JOHN COUGAR-Jack And Diane, Riva/Mercury,
Polygram

FRIDA—| Know There's Something Going On,
Atlantic

CONEY HATCH-Devit's Deck, Mercury
TAXXI=I'm Leaving, Fantasy

ROBERT PLANT—Worse Than Detroit, Swan Song
EDDIE MONEY—Shakin', Columbia

JACKSON BROWNE—Somebody's Baby,
Asylum (45)

JOE WALSH—Waffle Stomp, Asylum

GEORGE THOROGOOD AND THE DESTROYERS—
Bad To The Bone, EMI-America

WALL OF VOODOO—Mexican Radio, I.R.S.

.38 SPECIAL—Chain Lightning, A&M

JOHN COUGAR-Thundering Hearts, Riva/Mercury
BAD COMPANY—Racetrack, Swan Song

JOHNNY VAN ZANT BAND~It's You, Polydor

THE WHO—Dangerous, Warner Bros.

ROMEO VOID—Never Say Never, 415

PAUL CARRACK—Lessons, Epic

JOHN COUGAR—Hurts So Good, Riva/Mercury
(Polygram)

PSYCHEDELIC FURS—Love My Way, Columbia

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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GLAD HAND—WTIC-FM Hartford personality Gary Craig shakes his 15,000th

hand with listener Gordon Longley of Granby, Conn., as he works at sefting a
new world record for handshaking in six hours and 25 minutes. Craig set the
new record at the local Big E fair as part of a station promotion.

. Pro-Motions

Rock Kicks Off At WRIF

“Monday Night Rock and Roll,”
WRIF-FM Detroit’s answer to the
professional football strike, enters its
second week Monday (18) from 9-
11:30 p.m,, and program director
Fred Jacobs vows to continue the
commercial-free show for the dura-
tion of the player walkout. The host
is “Howard Hardsell,” one of the
many voices of RIF Morning Crew
co-host George Baier. “It’s theatre of
the mind,” says Jacobs, who ex-
plains that Baier sprinkles the show
with “footballisms” in the tradition
of the noted NFL commentator,
Howard Cosell. “Imagine Howard
at the console, introducing rock acts
like football players, spinning
Springsteen and Seger, and you
have a feel for the show.”

Earlier this month, the AOR sta-
tion hosted a Sunday afternoon tail-
gate party in the parking lot of the
Pontiac Silverdome, where Poppa
Romano’s, a local pizza distributor,
donated 90 pies and 7-Up supplied
free pop for 3,000 wayward football
fanatics. The Look, a Plastic record-
ing group, performed their hit, “You
Can’t Sit Down.” “There isn’t that
much to do around here anyway,”
says Jacobs. “And people love a
good party—even in the pouring
rain.”

* x %

That black 1982 Trans-Am with

gold trim tooling around the city of
Atlanta belongs to WKLS-FM, but
not for long. The AOR station will
present the car to a lucky listener on
Nov. 11 during the Kevin (“Bear-
man’’) Schultz afternoon drive
show. What makes the promotion
special is that the Gulf station has
enlisted the support of a number of
recording groups to drive the car to
local malls, high schools and stereo
stores, where contestants can meet
members of such bands as the
Brains, the Throbs, the Producers,
the Dregs, R.EM. and the Atlanta
Rhythm Section. Passengers also in-
clude air personalities from the sta-
tion, saddled with bumper stickers,
buttons and entry blanks.

* * *x

David Carroll, WSKZ-FM Chat-
tanooga’s music director, has some
advice for the finalist of the station’s
Oct. 30 “Record Run” promotion
with the Record Bar chain: “Don’t
be choosy—just grab and run.” He
reports that several hundred people
have already registered at the Bar’s
three stores in Chattanooga for the
106-second chance of a lifetime. The
contemporary hit station will select
its winner on Oct. 26, and the pro-
grammer says he fully expects local
television coverage (“It’s a neat
weekend news feature™) for the third
annual event.

N
ol

Billboard photo by Debra Stein

LINE ON ROCK—WPLJ New York programming assistant Maria Carchidi,
left, talks with Island recording artist Steve Winwood at the WPLJ studios dur-
ing arecent appearance by Winwood on the syndicated program, “Rockiine.”
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s . Oct. 18, the Who, inside Track, DIR Broad- 2 1] 1 BREAK IT TO ME GENTLY
CONCERT INTERVIEW—Starfleet/Blair president Sam Kooper, right, holds casting, 90 minutes. . i}f 1 (59 #iéeo:iw%nd CL;TEOI 9822 (MCA, ASCAP)
i . The Kinks, Conti istory Of
mike as he and Starfleet/Blalr program director Joe Mirabella, left, talk to ; ?‘CtA lah I:leR Illn S Stontm;loltljs |'ti ry T Oy 69974 (Elektra) (Red Cloud Night River, ASCAP)
Rick Springfield during a pre-concert interview for a November 21 concert si- ock And Roll, Roliing Stone Froductions, one 7&( 6| 1 UP WHERE WE BELONG
mulcast that will be carried on NBC’s Source stations and Showtime cable. hour. o Joe Cocker And Jennifer Warnes, Istand 7-99996 (itiantic) (Famous, ASCAP/
Oct. 18, Little River Band, The Hot Ones, RKO Ensign, BMI)
Radioshows, one hour. 51 5] 18 YOU CAN DO MAGIC )
Oct. 18, Tom lones, Music Makers, Narwood, A America, Capitol 5142 (April/Russell Ballard, ASCAP)
one hour Vol 7] 8 NOBODY
® ® oct 1A8 Sylvia, Country Closeup, Narwood ) Sylvia, RCA 13223 (Tom Collins, BMI)
] 4 ' ' 7 3 17 EYE IN THE SKY
Qtlona ro rQ mmln one hour. The Alan Parsons Project, Arista 0696 (Woolfsongs/Careers, BMI)
Oct. 18, REO Speedwagon, Inner-View, Inner- ﬁ 9 (11 | KEEP FORGETTIN'
View Network, one hour. ﬁ ol s z'u;hsa'el McDonald, Warner Bros. 7-29933 (Yeliow Dog, ASCAP)
C 2 Oct. 22, International Festival Of Country Fleetwood Mac, Warner Bros. 729918 (Fleetwood Mac/Welsh Witch, BMI)
0 e es e ewswee Music, part one, Mutual Broadcasting, six hours. 10 8 | 16 BLUE EYES
Oct. 22-24, Crosby, Stills & Nash, the Source, Eiton John, Geffen 7-29954 (Intersong, ASCAP)
. NBC, two hours. 1|11 LET 1T BE ME
Thirsty Ear Productions president Dowling & Co. of Wollaston, Mass. OCt.w 20.24. Peter, Paul and Mary, Dick Willie Nelson, Columbia 18-03073 (MCA, BMI)
Peter Gordon estimates that 1,000 is offering a classical series, “Music , ' ' . h 16 5 SOUTHERN CROSS
i : 1l shortly b e OIE Vienna.® which is bei Clark’s Rock, Rolt & Remember, United Stations, o Crosby, Stils And Nash, Atlantic 7-89969 (Kenwor/Catpatch/Golg Hill, ASCAP)
college stations will shortly be carry- rom ienna,” which is being - ' : h
: “ ” . 15 7 YOUNG LOVE
ing the new “Newsweek FM” show  produced by Cassandra Bazoo Pro- Oct. 22-24, Eddie Money, Off The Record, hir Supply, Arista 1005 (Careers/Bestall Reynolds, BMI/Riva, PRS)
his company is producing for News- ductions. Westwood One. one hour. ‘ﬁk 71 2 TRULY
week Magazine. *x Kk % Oct. 22-24, 0'lays, part two, Special Edition, Lionel Richie. Motown 1644 (Brockman, BM1)
The 30-minute magazine-format Westwood One, one ho ﬁ? 201 5 ON THE WINGS OF LOVE
. ag Westwood One has secured the ] (IR, I8 W , Jeffrey Osborne, A&M 2434 (Lincoln Pand/Almo/W arch 9, ASCAP)
shows combine music and talk e!e- exclusive rights to record and broad- Oct..22-24, Best Of Gilley's, part one, Live j{? 21 4 HEARTBREAKER
ments. The show debuted Oct. 4 with cast Journey in concert, according o From Gilley's, Westwood One, one hour. Dionne Warwick, Arista 1015 (Gibb Brothers, BMi
a live performance by A Flock Of yu ey & Oct. 22-24, Rossington Collins, Johnny Van 17 [ 14|12 SOMEBODY'S BABY
Norman Pattiz, president of West- Jackson Browne, Asylum 7-69982 (Elektra) (Jackscn Browne/Kortchmar, ASCAP) @)
Seagulls. Guests range from Daryl : . Zant, In Concert, Westwood One, one hour. AL =
Hall and John Oates to G. Gordon wpodbOnc. ;’all(;z s l}?e ST s Oct. 22-24, Stevie Nicks, Neil Peart (Rush), A B (Ligi‘::ggr,zfntl)lml‘/?om?vvdarner Bros. 7-29911 (Double Virgo/Foster Frees/lrving, =
Liddy ‘i"g‘g3 le 2 eMutrmlgBl cngOl:‘pS Rock Album Countdown, Westwood One, one BMI 8
' * Kk 1983 tour. ... Mutual Broadcasting hour. 19 | 13 | 16 |  WHAT'S FOREVER FOR =
United Stations rcporls its “Dick s llnl_ng U[l). slalions;or‘lls lT?IlOV. 20 Oct. 22-24, Robert “Kool” Bell, Roger Trout- 8 " m:h?:lz Irl)l:‘ré)hey, EMI-America 1466 (Tree, BMI) )
Clark’s Rock Roll And Remember”is  Sitellite-delivered “Basie, Herman = man (Zapp), The Countdown, Westwood One. Roberta Flack, Atiantic 4068 (Antisia, ASCAP) P
reaching 29.5 million adults, 18  And Fountain In Concert” show. The  one hour. 23| 8| RBBON IN THE SKY = |
years old and older, according to a network’s first big band special, fea- Oct. 22-24, Donna Fargo, Weekly Country Stevie Wonder, Tamia 1639 (Motown) (/obete/Blazk Bull, ASCAP) ©
national survey conducted by R.H turing Count Basie, Woody Herman Music Countdown, United Stations, three hours. 2| 3 PLEASE BE THE ONE. 2
y conducted by R.H. : . " Karla Bonoff, Columbia 18-03172 (Seagrape, BMI) ~
Bruskin Assoc. This represents and Pete Fountain, will be taped at Oct. 22-24, Crosby, Stills and Nash, the %1 | NEED YOU -
17.6% of the 18 plus U.S. popu- the new Disney World Epcot Center. Source, NBC, two hours. o Paul Carrack, Epic 14-03146 (Plangent Visions, ASCAP) =
. g B Mutual has also added WLTT Oct. 23, Lacy J. Dalton, Gary Morris, Silver 25 6 IF LOVE TAKES YOU AWAY r
1 The 29.5 million list . i
allon.h € <> onmi lond'ls cner? d}:c Washington to its lineup of stations Eagle, ABC Entertainment Network, 90 minutes. Stephen Bishop, Warner Bros. 7-29924 (Stephen Eishop/Dijon, BMI) 8
_rlnct)]re l ag e lhh"oal‘I lcn(;:e (l) y e[ carrying “The Dick Clark National Oct. 23, Mo@ern Jazz Quartgt, Dave meed" . ~ k(:x:yv:?"(;;ersunl.“ibzgy Frﬂu("L?onsmale‘ Deb Dave/Briarpatch, ASCAP/BMI) p-d
ohnny Carson show, and almos Music Survey.” Bobby McFerrin, “San Francisco International YRRt HE GOT YOU ' g
double the circulation of the KIAZ Festival,” Jazz Alive, NPR, two hours. Ronnie Milsap, RCA 13286 (Chriswood, BMI/Murteezongs, ASCAP)
Reader’s Digest. A K K Oct. 23-24, Duke Fakir, Pat Paulsen, B.J. a7 | 3 2 YOU AND |
x % % Metromedia’s KLAC Los Angeles Thomas, Soundtrack Of The 60s, Watermark, Eddie Rabbitt With Crystal Gayle, Elektra 7-69936 (Four Way, ASCAP)
. . mec ; g 31 | 5| FANDANGO
“Bands Of Gold,” containing 200 is marking its 12th anniversary of three hours. . ' Herb Alpert, A&M 2441 (lrving/Calquin, BMI)
hours of big band and ballad music, playing country music by debuting Oct. 24, Billy Joel, Spotlight Special, ABC 3|4 STEPPIN' QUT _
including several hours of Christmas Drake-Chenault’s “History Of Coun- Contemporary Radio Network, 90 minutes. 19| 2 :;)Aem,)acr';)so;ﬂv;\m ggzksksAlbnon/Almo, o

music, is being offered by Ev Wren,
who is also general manager of big
band station KKBB Denver.

try Music.” Presentation of the 52-
hour program will be completed
Oct. 31.

Gary J. Rasenleng
formenly of Billboard Lublicatians,
the formalion of

Radio
Specials

A weekly calendar of upcoming
network and Syndicated music spe-
cials. Shows with multiple dates indi-
cate local siations have option of
broadcast time and dates.

Oct. 18, Johnny Van Zant, Guest D.J., Rolling
Stone Productions, one hour.

Oct. 24. Supertramp, BBC Rock Hour, Lon-
don Wavelength, one hour.

Oct. 24, Missing Persons, BBC College Con-
cert, London Wavelength, one hour.

QOct. 24, Elton John, King Biscuit Flower Hour,
ABC Rock Radio Network, one hour.

QOct. 25, Steve Winwood, Guest D.J., Rolling
Stone Productions, one hour.

Productions, one hour.

QOct. 25, Cleo Laine, John Dankworth, Music
Makers, Narwood, one hour.

Oct. 25, Don Williams, Country Closeup, Nar-
wood, one hour.

Oct. 25, Eddie Rabbitt, Musicstar Specials,
RKO Radioshows, one hour.
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These are the most popular singles as compiled from radio station
airplay reports.

TITLE, Artist, Label & Number (Dist. Label} (Publisher, Licensee)
HEARTLIGHT

Neil Diamond, Columbia 38-03219 (Stcrebridge/New. Hidden Valley, :’1“:'(31
ASCAP/ Carale Bayer Sager, BMI) 1

Chicago, Full Moon/Warner Bros. 7-29979

(Double Virgo, ASCAP/Foster Freeze, BMI)

MISSING YOU

Dan Fogelberg, Full Moon/Epic 34-03289 (Hickory Grove, ASCAP)

WORK SO HARD

Matthew Wilder, Arista 0703 (Streetwise/Foghorn#Big Ears, ASCAP)

A LOVE SONG

Kenny Rogers, Liberty 1485 (Music Corporation Gff America/Sycamore Valley,
BMI

= : . 39 | 2| Tue OF waR
OC‘H.ZE" B’(')tf'sg "L"";\S‘%“'R"l":“Rt"l’l‘." Cg't‘““ Paul McCartney, Columbia 38-03235 (WPL Communications, ASCAP)
uous History ock And Roll, Rolling >tone u | 1 WILL ALWAYS LOVE YOU

Dolly Parton, RCA 13260 (Velvet Apple, BMI)

SO MUCH IN LOVE

Timothy B. Schmit, Full Moon/Asytum 7-69939 (Eiektra) (ABKCO, BMI)
1.G.Y. (What A Beautiful World)

Donald Fagen, Warner Bros. 7-29900 (Freejunket. ASCAP)

LOVE OR LET ME BE LONELY

Paul Davis, Arista 0697 (Porpete/Clarence Scarbo-ough, EMI)

THE ONLY WAY OUT

Cliff Richard, EM1-America 8135 (WB, ASCAP)

. ' 9 Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy ASCAP)
G & G Management Associates, Oct. 25, Stephanie Mills, Special Edition, |13 | rfRYOU
- . & Yerdi Westwood One, one hour glonr:eHWarwmk,/vegstxngg; (Garden Rake/Warner-Tamerlane, BMI/Entente/
a fyw&,umaf meel carwentwan ! ' weet Harmony/WB,
4 Oct. 25, Best Of Gilley's, part two, Live From 2 | 3 8 PRETTY KITTY
m‘"‘“‘}”m‘ fmn\ Gilley's, Westwood One., one.hour. ' alz TG::r[Ee”FIASwh:fvi. MMG 2-2 (The Maoss, ASCAP)
¢ b OCE‘ 25.ul1(enny\ll.v0ggms,:|gy Squner,hRock Al Paul McCartney, Columbia 18-03018 (MPL Communications, ASCAP)
a . . um Countdown, Westwood One, one hour. “ 38 |19 HOLD ME
J he new oﬂlcaa Willl be focaled ob fleetwood Mac, Warner Bros. 7-29966
Oct. 25, Luther Vandross, Peabo Bryson, The A
(Fleetwood Mac, BMI/Red Snapper, ASCAP)
3656 EBeQafy, L(Ruiﬁa Countdown, Westwood One, one hour. a5 | 42 | 9 | M NEVER GONNA SAY GOODBYE
Oct. 29, Ted Nugent, the Source, NBC, 90 Billy Preston, Motown 1615 (Transuniversal/Artie Butler, ASCAP/The Dreamerie,
ﬂ . ) " * "
Shevman Oaks, (uﬂfuuua 91423 minutes. % |37 |13 Fglu)u WANT TO BE WITH YOU
Oct. 29, International Festival Of Country Nicollette Larson, Warner Bros. 7-29948 (Chappelt, ASCAP)
C . . . Musi two, Mutual Broa ing, six hours. 47 (4 |11 THEMES FROM ET.
JM mfwunahm v muzhnq nwmﬁenwni ic, part two, Mu ual Broadcasting, six hours Walter Murphy, MCA 52099 (MCA. BMI
¢ . 0%|25t,31k70;"f;!!||11m355"d "'15"03‘“_2:'5& 48 |8 [ 25 | YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU
o conauﬁani/ setAces, Pﬂww conlad ick Clark’s Rock Roll And Remember, Unite Melissa Manchester. Arista 0676 (Snow/Body Electric/Warner-Tamerlane, BMI)
Stations, four hours. 49 |40 |19 ROUTE 101
. oo N Herb Alpert, A&M 2422 (irving/Calquin, BMI
G & G Management Associates Oct. 30, Nigh Moves, RadioRadio, 85, two | | 5o | a5 | 10 | hamchonsin e oo B0
hours. The Steve Miller Band, Capitot 5126 (Sailor, ASCAP)

al Oct. 30, Mel Torme, Gerry Mulligan, George
Shearing, Jazz Alive, NPR, two hours.
213/981-MEET Oct. 30, David Frizzell & Shelly West, Michael
Murphey, Silver Eagle, ABC Entertainment Net-
work, 90 minutes.

- Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
% Stars are awarded to other products demonstrating significan<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>