m—‘

'NEWSPAPER

BBO4AOGREENLYMGNT OO
MONTY GREENLY

3740 ELM

MARE3
03 10
ucy

LONG BEA CH CA

90807

100ar

®

A Billboard Publication

The International Newsweekly Of Music & Home Entertainment

Nov. 6, 1982 @ $3 (U.S.)

Radio Reaction Mixed To
Chrysalis Tracking Move

By DOUGLAS E. HALL

NEW YORK —Chrysalis Records’
claim to compilation copyright on its
albums, a move intended to prevent
radio stations from tracking the new
Pat Benatar album. “Get Nervous™
(Billboard. Oct. 30), is generating a
variety of responses from program-
mers.

Some surveyed say they're sensi-
tive to the label’s position as it relates
to nome taping, but the majority dis-

‘Timeless Rock’
FM Format Is
Taking Shape

NEW YORK-—*Timeless Rock,”
the new format from Burkhart/
Abrams/Michaels/Douglas  de-
signed 1o capture an older AOR au-
dience, is taking shape on its pilot
station, KFOG San Francisco.

Says general manager John Gas-

(Continued on page 16)

likes being told how and what 1o
program—especially by a record
company.

David Einstein of WHFS Wash-
ington thin-s that Chrysalis’ reason-
ing on copyright is “splitting hairs in
a grey area but if [ were Jack For-
sythe (Chrysalis’ promotion vice
president) I'd tigh: with everything |
had. They™e been cold this last
year; they are vulrerable. They need
this record wery badly.”

Like mary broadcasters, Einstein
disapprovee of tracking albums on
programming grounds. "Its the lazy
man’s way. I take four or five cuts
from an albram and heavily program
them for the first few days.”

Agreeing with this are Jeft Satter
of KDKB Phoenix. John Mrvos of
WXRT Chicago Alan Sneed of
KSRR Hotston and Cary Curelop
of WABX Detroit. Curelop adds,
“Most reco:ds we get have only one
or two cuts worth playing.”

(Cor tinued on page 18)

IN SURVEY OF CHAINS

Vid Games Called
Boost To $ Volume

By JOHN SIPPEL

LOS ANGELES—Video games
software—and in some cases, hard-
ware, t0o—is contributing increas-
ingly to record industry retail vol-
ume and encouraging a flow of new
customers.

This emerges from a survey of ma-
jor chains nationwide, as does the
fact that as record and tape outlets
focus more on games, they're also
solving many inherent display and
inventory mix problems.

The fact that large chains like In-
tegrity Entertainment and Mu-
sicland, as well as smaller enter-
prises, are finding games boost vol-
ume is arguably made more signifi-
cant by the absence of returns
privileges. Many dealers deliber-
ately under-buy as protection.

Those surveyed who are over-
coming the inherent risks associated
with video games include Scott
Young of the Young Organization,

e HOT PRODUCT is due in November from 16 acts which went gold or

Atlanta, who sees added traffic spill-
ing over to traditional merchandise.
“The better we do with video titlzs,
the more our record and tape busi-
ness increases,” he says, typifying
other comments.

Young’s nine-store Atlanta chzin
was an industry frontrunner, intro-
ducing both hardware and software
in July, 1981. Gross overall for the
mid-south web is up 40% for the
year, with records and tapes contr.b-
utng 15%, while the remaining 25%
stems trom games hardware and
software. Young notes.

Along with brands like Atari and
Intellivision. Young's outlets stock
Spectravision, Arcadia. Tigervision.
US. Games, CBS, 20th Century.
Data Age and Coleco. amongotters.
Arter a trial period, Young settled on
housing his game titles in regular
wire 45s baskets. He says the baskets

{Continued on puge 38)

Fraternal Groups
Exempted From
Music Royalties

By BILL HOLLAND

WASHINGTON-—President Rea-
gan signed inio law a “minor” Copy-
right Office “housekeeping bill”
Mon iay (25) that also includes an
amer dment exempting non-profit
veteran's and fraternal organiza-
tions from paying music perform-
ance royalties.

The amendment exempts such or-
ganizations as the American Legion
from copyright infringement liabil-
ity when copyrnighted music 1s per-
formad at certain social functions.

The action is viewed as a serious
move to erase some of the gains won
by the music industry in the 1976
Coprright Act, which became effec-
tive m 1978.

The bill was sent to a joint confer-
ence commitiee after the Senate in-
sisted the an endment be included.
The House flatly tabled a similar

(Continued on puge 38)

platinum last time out, including Michael Jackson, Bob Seger, Ozzy Osbourne,
Ray Parker Jr.. Conway Twitty and John Lennon. They'’re all listed in Bill-
hoard’s regular feature updating the status of major name releascs. Page 4.

e VIDEO GAMES suppliers were well represented at the latest trade show
held by Show Industries’ City One-Stop in Los Angeles recently. The firm is
secking to help retailers identify themsclves as home entertainment centers, as
non-music merchandise gencrates an increasing share of their volume. Page 33.

e FEMALE AIR PERSONALITIES are becoming more and more popu-
lar. and FM108’s Carol Ford in Cleveland is acknowledged as one of the most
energetic and original. A profile of the urban contemporary station’s morning
drive jock appears on page 18.

e VIDEO STATION’S George Atkinson believes that retailers have been
pioncers in developing the home video market, so he feels frec to question
manufacturers” current policies and philosophies. Not surprisingly, the head
of this 450-store franchise network is primarily concerned about rental. Page 27.

e STATION ADDS form the basis of 4 new Billboard feature, document-
ing the week’s five hottest singles on four radio formats: Hot 100, Black/Ur-
ban, Country and Adult Contemporary. Page 16.

e DIGITAL TECHNOLOGY preoccupied most participants at last week’s
AES convention in California. Among the new products on show were a ver-
sion of the Compact Disc player tailored for use by radio. and a low-price digi-
tal audio processor from dbx, selling for around $5,000. Reports and pictures
from the event appcar on pages 4. 37 and 38.

& 3
The Pointer Sisters . .. Worth Getting Excited About! The new albur “So
Excited!” (BXL1-4355) And the excitement continues with the soon-#)-be-
released 12” mix of the smash single “I'm So Excited.” (YB-13377 The

r album, single, and now 12” mix along with their new ground-breaking

Let JOHN WILLIAMS and the BCSTON POPS put you in the “AISLE SEAT”
with an unbeatable sollection df hit movie themes in Philips spectacular
digital sound. Exper ence the nagic of E.T., Raiders of the Lost Ark, Yes,
Giorgio and CHARIOTS OF FIRE dynamically performed by America’s favor-
ite orchestra conducted by America’s most popular composer John Wil-
liams. Don't phone Bome—phome your Polygram salesman today for your

supply of “AISLE SEAT” on Phiips. LP: 6314 328; Cass.: 7337 328.
(Adverti t)

video has stimulated every contemporary and black radio playlist m the

country. RCA Records. (Advertisement)

)
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News

LOS ANGELSS—The industry’s

top 10 corporations sustained their
relative 1981 ranking in share of

Billboard chart activity during the
first three quarters of this year, with
WEA, CBS and RCA still dominant
in combined Hot 100 and Top LP/
Tape chart action.

That’s the central finding in the
latest computerized summary of the
two key Billboard charts’ perform-
ance from January through Septem-
ber, 1982. Among the majors, the
biggest single shift in share of chart
activity was posted by CBS, sparked
by its Columbia arm to a 20.8% level,
a 3.9% gain over its average per-
formance on the combined singles
and album tallies during all of 1981.

Statistics in full, page 63

WEA meanwhile dipped 1.5% toa
27.6% share for the first nine

WEA, CBS, RCA Lead In
Chart Share So Far In ’82

months, while RCA has thus far sus-
tained the 15.3% share it achieved
last year.

With the trade calendar’s busiest
quarter just started and a traditional
fall array of major chart contenders
now rolling out, final year-end tal-
lies could see significant changes
ahead. At this point, however, label
fortunes have varied only slightly
from 1981 totals, with the majority
of the big 10 gaining or losing less
than 1% in combined share.

Apart from WEA, Capitol/EMI
America (which receded by 1.4% to
an 11% share)and MCA (down 1.1%

By SAM SUTHERLAND

to 3.4%), shifts were fractional.

The division of chart activity be-
tween branch firms and independ-
ently distributed lines has shifted
only slightly—thus far this year, the
indies have lost just 1% of market
share in chart terms, posting 12.9%
overall.

Individual label fortunes show
more pronounced changes, how-
ever, particularly in the case of Co-
lumbia. During the first three quar-
ters, the label has lengthened its top
slot lead from 9% to 11% as top indi-
vidual label, contrasting with

Warner Bros.” drop to third place.
That label has thus far garnered
7.6% of the combined singles/al-
bums chart action, as compared to
8.2% throughout 1981.

RCA, meanwhile, has captured
the second position with its 1% rise
during the first nine months. As a la-
bel, RCA now accounts for 7.9% of
the combined Hot 100/Top LP ac-
tivity.

Other major shifts among individ-
ual labels include Elektra/Asylum’s
slip from sixth to ninth place via a
1.8% dip to 3.6%.

In combined labels, where affil-

iate lines are included in the tally,
Columbia’s chart action during '82
again surfaces: in contrast to the *79
and 80 tallies, when Warner Bros.
transformed its custom label shares
into first place, thus far this year Co-
lumbia has placed at the top with
12.2%. Wamer's 1981 share of 13%
has meanwhile shrunk to 10.4% in
the first three quarters.

Among last year’s top 10 entries,
the one label reaping the most disap-
pointing standing was EMI Amer-
ica, despite only modest losses in
share of market by percentile. Thus
far this year, the company has failed
to place among the top .10 combined
or individual labels for its overall
Hot 100/Top LP performance, de-
spite its continued viability on the
singles side, which places it seventh
among individual labels (with 4.5%)
and ninth among combined oper-

(Continued on page 68)
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RADIO FRIENDS—Members of Solar's Shalamar greet key Los Angeles DJs

following their recent show at the Greek Theatre. Pictured left to right are Ty-

rone Nelson of KGFJ-FM, group members Howard Hewett and Jody Watiey,
J.J. Johnson of KDAY-FM and Jetirey Daniel of Shalamar.

HIT LPS FOR $4.99

Alexander’s Starts New
Round In N.Y. Price War

By LEO SACKS

NEW YORK—Alexander’s, the
Gotham chain of eight department
stores, has ignited a lowballing price
war with competitors Disc-O-Mat
and The Wiz. Following a rash of
$3.99 ads in recent weeks, its Hal-
loween weekend specials (advertised
in the Daily News) featured new al-
bums by Bobby Nunn, Lionel
Richie, Dionne Warwick, A Flock
Of Seagulls and Billy Joel for $4.99.

Meanwhile, Disc-O-Mat, the area
chain that opens its sixth store in
Wayne, N.J., later this month (Bill-
board, Oct. 30), pushed the new

Lift Ban On
Beatles Video

NEW YORK-—A temporary
restraining order barring MGM/
UA Entertainment from market-
ing and distributing “The Com-
pleat Beatles” home video (Bili-
board, Oct. 23) was lifted last
week when attorneys for the de-
fendants agreed to pay royalties
to plaintiff Apple Corps Ltd. for
the use of the Beatles’ name, logo
and film performances.

Judge Milton Pollack of Fed-
eral District Court in Manhattan
issued the order Oct. 14. Distri-
bution of the two-hour *‘rock-
umentary” was halted for several
days but was resumed when the
sides settled out of court. Terms
were not disclosed.

Richie, Rush and Kool & the Gang
LPs and cassettes for $5.99 in a Daily
News advertisement last Friday (29).
New RCA product from Diana
Ross, the Jefferson Starship and
Hall & Oates was priced at $6.29, the
retailer’s “everyday” price for $8.98
goods. And Motown’s midline cata-
log was merchandised at $3.99.

The seven-store Wiz chain also
used the News (28) to promote new
releases by Luther Vandross, Cheryl
Lynn, Neil Diamond, Evelyn King,
Carl Carlton, Shakatak, Kool and
Joel for $4.99 through Nov. 3. The
chain normally markets its top 25
records for $5.99, and others for
$6.44.

Mike Lassandro of Alexander’s
says the $3.99 price point “benefits
the whole company. I can justify to
my boss that I can sell one item be-
low cost and still come out ahead on
the merchandise that I advertise. So
I don’t call $3.99 product ‘a loss
leader,” because I pick up other
items, like accessories and tapes, to
make up for my loss.” The chain
sells its $8.98 product for $7.49 (LP)
and $7.99 (tape).

Barry Bordin, general manager of
The Wiz, insists the chain will never
drop to $3.99. “We're not into bang-
ing heads, because we feel there’s
enough out there for everyone,” he
states. “1’m into creating commotion
for my stores, but not to lose money
or go out of business.” He adds that
he plans to run an ad each week in
the News through Christmas.

Rock Tie-In For New Vid Game

1983 Release Set For ‘Journey’s Escape’ Cartridge

By IRV LICHTMAN

NEW YORK-—The home video
game industry directly pursues the
rock music market in January, with

.the release of “Journey’s Escape,” a

tie-in between the platinum-level
Columbia recording act and Data
Age, a fledgling games software
firm. '

The Atari-compatible cartridge,
listing at $34.95, will reportedly be
supported by a $4.5 million national
ad campaign (the sum includes co-
op dollars) funded by Data Age. The
Campbell, Calif.-based company in-
troduced its first five game cartridges
Oct. 1.

Data Age officials, announcing
the cartridge in New York Tuesday
(26), left no doubt that distribution
through record retailers is a key tar-
get of marketing plans. “We want
the record retailer to take a more ac-
tive role in video games,” said Her-
bert Hershfield, vice president of
sales. “We want the uncommitted
record retailer to be involved.”

Elements of the ad campaign in-
clude trade magazine coverage, No-
vember through February; con-
sumer magazines, January through
April; newspaper co-op promotion,
February through May; teen spot
radio, February through May; na-
tional radio campaign, February
and March; billboards, February
and March; spot tv, parts of Febru-
ary, March, April and May; cable tv,
January and February; and Winter
CES support, December and Janu-
ary.

On hand at the press conference,
which included a seven-minute au-
dio/visual presentation, was Herbie
Herbert, manager of Journey, which

has sold at estimated 15 million units
of its first six Columbia albums. The
deal was made directly with Herbert,
and its terms were described by
Robert Rice, Data Age’s vice presi-
dent of marketing, as “substantial in
opportunities, risks and rewards.”
The game itself allows players to
assume the role of a Journey mem-
ber who must get from the concert

Another Goody
Video Sale Due

NEW YORK-The Sam Goody
retail unit in Philadelphia is likely to
be the next store in the chain to offer
heavy discounts on prerecorded
VHS and Beta video software, in
line with the Musicland/Goody at-
tempt to lower such inventory (Bill-
board, Oct. 30).

Goody’s Rockefeller Center store
in Manhattan held a three-day sale
Oct. 21-23, offering all new software
on hand at $34.95, and rentals and
demo tapes at $24.95. “We exceeded
expectations,” says Glenn Hem-
merle, vice president and general
manager of the 33-store chain, who
declines to offer specific details. The
Philadelphia sale will take place be-
fore Christmas and under similar
circumstances, confirms Hemmerle.

Meanwhile, Goody added its 33rd
store Friday (29) with the opening of
a 5,000 square foot location at the
Stanford Town Center in Stanford,
Conn. This is the second new Goody
unit to open in recent months, with a
new store having been launched in
August in Burlington, N.J. Hem-
merle promises a number of addi-
tions within the year.

AFTER DEMONSTRATIONS

European Execs Praise
CBS Anti-Taping System

LONDON-European industry
chiefs have reacted enthusiastically
to demonstrations of the CBS spoiler
system (Billboard Oct. 23) held in
London and Paris Oct. 19 and 21.
But while praising its technical bril-
liance, many said they doubted the
practical viability of a device that
depends on legisiation to enforce its
use by hardware manufacturers.

More international news, pages 9. 52

The British Phonographic Indus-
try, which attended the first demon-
stration given by CBS Records

www americanradiohistorvy com

Group deputy president Dick Asher
and his team, is to discuss the “copy-
right protection device” at its next
council meeting in December, while
the IFPI board, in Paris, has referred
the matter to its technical committee
for evaluation.

Asher told executives the tech-
nology was freely available to the in-
dustry worldwide. The encoder
would cost around $1,000, he said,
and the decoder circuit in the tape
decks only ‘peanuts.’

The decoder, upon sensing an

(Continued on page 52)

stage to a waiting vehicle within
eight minutes. Impeding this are
autograph seekers, groupies, man-
ager, promoter and barriers. Por-
tions of two Journey hits, “Escape”
and “Don’t Stop Believing,” are part
of the computerized sounds, al-
though Herbert indicates that these
excerpts are not “extensive enough”
to warrant publishing royalties,
which in any event would be paid to
the self-contained group, which pro-
vided music for the track of Disney’s
computer-age thnller, “Tron.”
Although not directly involved in
the transaction, Columbia Records
will play a role in merchandising the
cartridge, Herbert said. A new Jour-
ney album is scheduled for release in
February, with their current record-
ing schedule preventing them from
appearing at the press conference.
Contests, give-aways and in-store
appearances will take place when

(Continued on page 58)
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Hot Product Status Report: November
Sixteen albums are set for release in November by acts that have gone gold or platinum in the past 12 months, or

with their most recent LPs. All are single-disk sets listing for $8.98. unless otherwise noted. Albums postponed from

October release schedules are marked with an asterisk.

Artist Title 1.abel Release Date  Format

Phil Collins “Hello, 1 Must Be Going” Atlantic Nov. 5 Studio

Commodores “Greatest Hits” Motown Nov. 4* Hits

Crystal Gayle “True Love” Elektra Nov. § Studio

J. Geils Band “It’s Showtime” EMI America Nov. 12 Live

Michael Jackson “Thriller” Epic Nov. 29 Studio

Michael Jackson/ “The E.T. Storybook” MCA Nov. 15 Spoken/

Quincy Jones $11.98

Chaka Khan “Chaka Khan” Warner Nov. 17* Studio

John Lennon “Collection” Geffen Nov. 10 Hits/$9.98

Little River Band “Greatest Hits” Capitol Nov. 12 Hits

Chuck Mangione “70 Miles Young” A&M Nov. 23 Studio

Barry Manilow “Here Comes The Night” Arista ASAP Studio

Ozzy Osbourne “Speak Of The Devil” Jet/CBS Nov. 22 Double Live

Ray Parker Jr. “Greatest Hits” Arista ASAP Hits

Tom Petty & the

Heartbreakers “Long After Dark” Backstreet Nov. 4 Studio

Bob Seger &

the Silver Bullet Band “The Distance” Capitol Nov. 12 Studio

“Conway’s No. 1 Classics,
Conway Twitty Vol. 2” Elektra Nov. 5 Hits

|

PAYOFF—Members of Fleetwood Mac are seen delivering a check for

$200,000 to the City of Hope National Medical Center, a gift from the band fol-

lowing its special benefit show at the Irvine Meadows Amphitheatre in Irvine,

Calif. Pictured from left are Bob Fead, president of Monument Records and

president of City of Hope’s music industry chapter; Mick Fleetwood; Lindsey

Buckingham; Stevie Nicks; Christine McVie; John McVie, and Bill Vernon, the
music industry chapter executive director.

STARS DUE OUT

By PAUL GREIN

LOS ANGELES—November re-
lease schedules are sparked by eight
acts who reached platinum with
their most recent LPs—one of whom,
Michael Jackson, will be repre-
sented with two albums, both colla-
borations with producer Quincy
Jones. Epic has set a Nov. 29 release
date for “Thriller,” the followup to
1979’s multi-platinum “Off The
Wall,” while on Nov. 15, MCA will
issue “The E.T. Storybook,” a single
disk LP featuring Jackson’s narra-
tion over a background of excerpts
from John Williams’ score.

MCA justifies the LP’s $11.98 list
price by citing the high packaging
costs of a fancy box, poster and four-
color, 24-page booklet. For the most
part, though, labels seem to be tak-
ing pains to avoid any test of con-
sumer price resistance.

Only one of November’s big-
name releases is a double album—
Ozzy Osbourne’s live collection

“Speak Of The Devil,” his followup
to two straight platinum studio LPs.
EMI America conservatively chose a
single-disk format for the J. Geils
Band’s live “It’s Showtime,” the fol-
lowup to the hand’s No. | platinum
“Freeze-Frame.”

And Geffen is releasing “The
John Lennon Collection” as a $9.98
single-disk LP, though with 15 songs
(17 on the tape) it could conceivably
have been stretched to two disks. It’s
the first posthumous release on Len-
non, whose last LP, “Double Fan-
tasy.” was also No. | and platinum.

One of November’s key releases is
“The Distance,” Bob Seger & the
Silver Bullet Band’s first studio al-
bum since 1980’s No. | “Against The
Wind.” The Capitol group has hit
platinum with its last five LPs. And
Tom Petty & the Heartbreakers are
shooting for their third consecutive
platinum album with “Long After
Dark,” due Thursday (4).

Another of the month’s potential
best-sellers is by an artist who hasn’t

Platinum Acts Prominent In
Labels’ November Releases

had a smash LP in more than five
years—Marvin Gaye, whose Colum-
bia debut “Midnight Love” is due
Nov. 8. It’s a single-disk studio set
featuring the single “Sexual Heal-
ing,” which glides to No. 1 on this
week’s black chart (see Chartbeat,
page 6). Significant sales can also be
expected from Richard “Dimples”
Fields’ “Give Everybody Some” on
Boardwalk and Grover Washington
Jr’s “The Best Is Yet To Come” on
Elektra, even though those artists’
last LPs fell short of gold.

Besides the Lennon collection,
greatest hits sets are due in Novem-
ber from the Commodores, who
went platinum with their last two
LPs, and two acts whose latest re-
leases went gold: the Little River
Band and Ray Parker Jr. All three
albums will feature two new cuts to
spark sales. For Parker to have a
greatest hits set at this point is
noteworthy because he’s had only
one LP as a solo artist; the earlier

® Continued from page 70

Digital Excitement At AES Meet

DBX Enters Field With Unveiling Of Audio Processor

By RADCLIFFE JOE

ANAHEIM—New digital prod-
ucts developed by such companies
as Sony, JVC, and dbx created ex-
citement at the 72nd convention of
the Audio Engineering Society
(AES), which took place Oct. 23-27
at the Disneyland Convention Cen-
ter here.

Sony, one of the pioneers of digi-
tal technology, displayed its new
portable Compact Disc player for
use by radio. The unit, in the early
stages of production, incorporates
many features designed to eliminate
“dead™ airtime, according to Rick
Plushner, national manager of pro-
fessional digital audio products.
These include an ability to cue a disk
automatically on an exact spot, and
a cataloging feature which allows
the programmer to preset the unit to
play a specific number of minutes of
each cut of a record.

The system is designed so that a
radio station can go on the air with a
single unit which, according to
Plushner, will greatly improve the
broadcast sound quality.

The unit is also available with a
professional checker which, when
hooked up to a computer, can
analyze everything about how the
disk was encoded. Plushner explains
that this feature was designed for
eliminating disk errors, and is in-
tended for use at the mastering or
duplicating levels.

Plushner is not overly concerned
about the availability of software for
use with the system, pointing out
that many titles are already avail-
able in Japan. He adds that the
present one-sided disk can carry up
to 70 minutes of information, and
that the technology for a two-sided
disk is already in place.

At another AES showcase, dbx
demonstrated its new digital audio
processor, with a retail price under
$5,000 (separate story, this page).
Also jockeying for leadership in the
digital field is JVC, another pioneer
of the technology, which showed the
latest in its family of digital audio
mastering systems. This includes a

(Continued on page 37)

By SAM SUTHERLAND

ANAHEIM —~In a provocative de-
parture from the professional audio
industry’s prior use of digital tech-
nology, dbx has entered the digital
arena with a new audio processor
utilizing different digital encoding
and decoding circuitry in an effort to
reduce price.

As formally unveiled here Friday
(22) on the eve of the 72nd AES con-
vention, the Newton, Mass. firm has
bucked the trend toward de facto
standardization for digital systems
by sidestepping linear PCM (pulse
code modulation) technology and
the 16-bit standard that have gradu-
ally emerged as common denomi-
nators in digital audio processors
and recorders.

Further reports from the AES conven-
tion, page 37.

Instead, dbx’s first digital record-
ing product, the Model 700 Digital
Audio Processor, employs a differ-
ent digital storage technique previ-

(Continued on page 37)
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__Executive Turntable

Record Companies

Columbia Records has restructured its a&r and marketing management
team in Los Angeles. Ron Oberman has been named vice president of West
Coast a&r; Michael Dilbeck has been appointed vice president of West Coast
creative affairs and special projects; and Bob Wilcox assumes the post of vice
president, West Coast product marketing. . . . Arista Records has formed a new
“modern music” department. Robyn Kravitz, formerly Arista’s associate direc-
tor of national AOR promotion, will direct it. The label has also promoted
Rick Bisceglia to director of national adult contemporary promotion from
manager. He joined Arista in 1980. . .. Phonogram International has officially
announced the promotion of Bas Hartong to vice president of international

- F‘. ;
Oberman Dilbeck Wilcox Hartong

a&r, based in New York (Billboard, Oct. 30). ... Bernard Lozea has been
named division vice president of business affairs for RCA Records. Lozea,
who joined the label in 1964 as a contract analyst, has been director of a&r
contract administration since 1974. . .. PolyGram Records has restructured its
business and legal affairs departments. Ted Green is the new vice president of
business affairs; Beverly Katz has been appointed vice president of legal af-
fairs; and Jeffrey M. Sydney is named vice president of West Coast business af-
fairs. They will report to Mel Iliberman, the label’s executive vice president, in
New York. . .. Paul West succeeds Dino Lappas as EMI1/Liberty studio man-
ager in Los Angeles. Concurrently, Hazel Kimball is promoted to studio pro-
duction/office manager. West continues as national quality control director.
Kimball joined the company in 1976. Lappas has entered the restaurant busi-
ness.
Publishing .

Larry Shane Enterprises has appointed Bill Golove professional manager.

His new executive assistant in Hollywood is Dodie Randle.

Video/Pro Equipment

BASF Aktiengesellschaft, parent of the worldwide BASF Group of com-
panies, has elected Dr. Hans Albers to succeed Dr. Matthias Seefelder as chair-
man of the board. The appointment is effective June 30, 1983. ... Mike
Gormley, former publicity director for A&M Records, will direct sales on the
West Coast for Ed Hansen & Associates. He is based in Hollywood. . .. United
Video has promoted Heidi Clements to eastern regional marketing manager.
The former UV marketing assistant is based in Tulsa. ... Dennis Glore and
Bob Simons have joined the Nashville Network as staff producers in Nashville.

Related Fields

Timothy Davis has been upped to eastern region sales manager for Warner
Amex Satellite Entertainment in New York. He was an affiliate relations man-
ager.. .. RCA/Columbia Pictures Home Video has named Lisa Osborne Har-
man marketing manager and Louise Alaimo assistant marketing manager.
Harman joined the firm last year. ... Bob Perry takes over promotion duties
for Pickwick International in Ft. Lauderdale. He recently left Warner Bros.
Records as a promotion specialist in Miami. ... Home Box Office has named
Barbara Title director of made-for-pay motion pictures in Los Angeles. She
was vice president of development for Beowulf Productions. . . . Sounds Good
Import Company in Los Angeles has appointed Steve Donahue import buyer
and Laura Chavez and Joe Nolte warehouse managers. ... Cindra Kay has
been appointed director of program development for Columbia Pictures’ pay
television and home entertainment division in Burbank. ... Annette
McKinney has joined the Woody Bowles Company in Nashville as tour press
coordinator.

Billboard (ISSN 0006-2510) Vol. 94 No. 44 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KT0
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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NEW
PALAIS.
NEW

SUCCESS.

MIDEM has become a must for virtually everyone you work with in the music
business. And for you, MIDEM means access to an international audience of
specialists, plus a chance to get a first hand look at new technology and
coming market trends.

1,178 companies, 5,017 participants from 55 countries:

MIDEM'’s success in 1982 showed it to be not only a forum with impressive
results, but also a unique force in spurring market growth. And this vear, the
New Palais des Festivals exhibition hall provides a setting that is truly
commensurate with the amplitude of the event.

But success isn't something that can be improvised. Being a part of MIDEM
means putting all the assets solidly on your side, with the certainty that you're
right on the money.

The 17th MIDEM has everything you need to make your mark:

An efficient and pleasant “headquarters” :
your “"key-money” office-stand and its quality Video & HI-Fl systems give you
the means to showcase your products and to convince potential buyers.

Influential and simple promotional tools:

direct contact with radio & TV programming executives and producers at
the Radio & TV Video Club. 700 journalists from around the world at the
MIDEM Press Center. Both giving you unprecedented access to an infer-
national audience of trade professionals.

Maximum impact:
discover and have others discover new talents in ultra-modern auditoriums fully
equipped for prestige galas and performances with international impact.

A new, dynamic and functional location:

the New Palais has double the exhibition space on a single level, making
contacts easier than ever. A spacious, modern and prestigious working
environment where everything you need is at your fingertips.

MIDEM’83 - 5 days, non-stop, from January 24-28. Don’t miss this
exceptional audience. Take advantage of MIDEM's extraordinary
impact and turn your objectives into realities.

Alain Benaim John Nathan Jack Kessler

MIDEM Organisation, Perard Associates International Exhibition

179 avenue Victor- Hugo Q19 Third Avenue, 37th floor Organisation, 9 Stafford Street,
75116 Paris, France. New York NY 10022 USA London W1, United Kingdom,
Tél (1) 505.14.03 Tel {212) 980.90.22 Tel (1) 499.23.17

We may participate at MIDEM.

[ With a stand O Without a stand

Name Company :
Business Address

Zip Country :

Activity . (Please-check the appropriate box.

O Music Publisher O Record Company O Producer T Miscellaneous.
Please send us, without obligation on our part, your documentation.

www americanradiohistorv.com
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THE BODY ROCK—Jayne Kennedy
danced for joy last week at the
Limelight club in Atlanta to promote
her new LP, “Love Your Body,” on
Compleat Records.

AT PANEL SESSION

News

Symposium Negotiates The Law
One-Day Meet Looks At The Legal Side Of Music

NEW YORK—“If you get nothing
else out of this, just remember one
thing: there is nothing standard; ev-
erything is negotiable. If they tell
you it’s not, go find somebody else,”
Stanley Snadowsky, attorney and
co-owner of the Bottom Line, told a
“Law And The Musician” sym-
posium here, sponsored by the New
York Law School and the Media
Law Project.

Snadowsky was speaking before a
general “Why A Lawyer” session
kicking off the one-day symposium
Saturday (23), which brought to-
gether about 200 musicians, song-
writers, attorneys, administrators
and students. There was also a panel
on “The Musician And New Tech-
nologies” and workshops covering
such topics as management con-
tracts, recording contracts, studio/
union, copyright/performing rights,
performing contracts and music
publishing contracts.

Lower Royalties Urged
For TV, Direct Mail LPs

By JOHN SIPPEL

LOS ANGELES—Music publish-
ers miss additional business when
they fail to grant lower mechanical
royalties for songs included in tv and
direct mail marketing, a panel of lo-
cal special product executives told
the Assn. of Independent Music
Publishers’ luncheon here Wednes-
day (27).

Challenged by Jobete Music’s Jay
Lowy as to why they should get a
“rate,” the four panelists empha-
sized that a cut-rate royalty enables
them to package a potentially more
profitable album. “Eight out of 10
packages tested never make it to tv
or direct mail,” independent con-
sultant John Leffler said. Such pre-
testing costs upwards of $40,000 to
cover 10 markets. His clients in di-
rect response selling require suf-
ficient testing, so they do not over-
produce. “When we roll out 100,000
units, and have to take back half of
that because it doesn’t sell, we an-
tagonize label, artist and publisher.
We can’t just dump it either,” he
added.

“Our customer is not your regular
retail record buyer,” Bill Isaacs of
K-tel Music pointed out. “Keep your
copyrights active. Give us that spe-
cial rate and let us keep that hit
alive,” Tony Pipitone of Warner
Special Products added.

The four said their experience has

Discwasher
Getting Out Of
LP Business

NEW YORK —Discwasher Inc. is
phasing out production and distri-
bution of audiophile records in or-
der to divert more of its resources to
accessories for video games and
home computers.

The Columbia, Mo.-based com-
pany, however, will continue its in-
volvement with record care acces-
sories, still a major portion of its total
business activity, stresses David
Howe, director of marketing.

In addition to its own line of Disc-
washer recordings, mostly direct-to-
disk jazz productions, the company
has been a national distributor for
the Denon, Varese Sarabande and
Chalfont labels.

Howe expects the disk phaseout to

(Continued on page 58)

proven that a direct-to-customer
package must be available on LP,
cassette and 8-track, especially on
the last configuration if the reper-
toire is country, they agreed. Cas-
sette buys are increasing at the ex-

(Continued on page 68)

In his remarks, Snadowsky noted
that a musician needs an attorney
with whom he can maintain a close
personal relationship, and one who
is knowledgeable in the music field.
He noted that there are four differ-
ent types of such attorneys avail-
able members of large law firms,
members of smaller partnerships, in-
dependent representatives, and “the
hungry guys just out of law school.”

The last, he noted, may be per-
fectly acceptable for the new artist
with little money, especially when
both sides make an effort to grow to-
gether in their respective careers.
An attorney, said Snadowsky, is a
“catalyst” in a musician’s dealing
with a record company, a publishing
company, a producer, a manager, an
accountant, and a publicist.

And sometimes he’s needed to
protect a musician from his own at-
torney as well, pointed out Martin
Silfen of Silfen & Glasser, who also
teaches entertainment law at New
York Law School and the Pace
Univ. School of Law. He said that if
an attorney has an equity interest in
an artist—that is, if he gets a percent-
age of a deal he negotiates—that at-
torney should advise the artist to re-
tain separate counsel to ensure that
he doesn’t front load the deal with
big advances that would benefit him
more than the musician.

“Go out and lend them the
money, but make sure they get inde-
pendent counsel of their own,” ad-
vised Silfen, who also said that he
would not represent a client if the

Chartbeat

Cocker & Gaye Get Back;
‘American Fool’ Ties ‘Asia’

By PAUL GREIN

Joe Cocker and Marvin Gaye cap
remarkable personal and profes-
sional comebacks by jumping to No.
1 this week on Billboard’s pop and
biack singles charts respectively. The
comebacks are even more dramatic
than recent returns to No. 1 by Chi-
cago and Aretha Franklin, two other
acts who had been largely dis-
counted by the pop music estab-
lishment.

The struggles which Cocker and
Gaye may have faced in recent years
stand in sharp contrast to the ease
with which their current records
have climbed to No. 1. Gaye’s “Sex-
uai Healing” (Columbia) is only in
its fourth week on Billboard’s black
chart, making it the fastest rising No.
1 in more than five years—since
Gaye’s last No. 1, “Got To Give It
Up,” in April, 1977.

And Cocker’s duet with Jennifer
Warnes, “Up Where We Belong”
(Island), vaults to No. 1 on the Hot
100 from number five last week—the
biggest leap to the top since Kim
Carnes’ “Bette Davis Eyes” 18
months ago.

1t’s Cocker’s first No. 1 single, and
his first record to even crack the top
40 since “You Are So Beautiful”
nearly eight years ago. Not that
that’s a record: Johnny Mathis had
been shut out of the top 40 for 15
years before rebounding in 1978
with the No. 1 “Too Much, Too
Little, Too Late.” And Herb Alpert
and Neil Sedaka had each been
locked out of the top 40 for more
than 11 years before they made it
back to No. | with “Laughter In The
Rain” (1975) and “Rise” (1979).

LaBelle and Peaches & Herb had
also been absent from the pop top 40
for 11 years before returning with
their chart-topping hits “Lady Mar-
malade” (1975) and “Reunited”
(1979). And Jim Peterik was out of
action for more than 12 years be-
tween the Ides of March’s “Vehicle”
and Survivor’s “Eye Of The Tiger.”

Other acts in recent years to hit
No. | after prolonged shutouts from
the top 40 include Carole King in
1971, Chuck Berry in *72, Paul Anka
and Al Wilsen in *74, Frankie Valli
in °75, John Sebastian in *76, Man-
fred Mann and the Emotions in '77,
Robert John in ’79, Pink Floyd and
John Lennon in '80 and Rick
Springfield in "81.

“Up Where We Belong” also
marks a big comeback for producer
Stewart Levine, who previously pro-
duced Hugh Masekela’s 1968 No. 1
“Grazing In The Grass.” Levine’s
14-year span of No. 1 hits is matched
by only a few superstar producers.
George Martin has an 18-year span
between the Beatles” “I Want To
Hold Your Hand” and Paul
McCartney & Stevie Wonder’s
“Ebony & lvory;” Quincy Jones has
a 17-year span between Lesley
Gore’s “It’s My Party” and Michael
Jackson’s “Rock With You.”

“Belong” is the fourth movie
theme to hit No. 1 this year, follow-
ing Vangelis’ “Chariots Of Fire,”
Survivor’s “Eye Of The Tiger” and
Chicago’s “Hard To Say I'm Sorry.”

It’s also the first No. 1 for Island
Records and the first for an Atlantic-
distributed label since Radio Rec-

(Continued on page 57)
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client’s adversary did not have an at-
torney of his own.

Silfen pointed to the recent deci-
sion by the U.S. District Court in the
Jim Croce case, in which the attor-
ney for the record company, who
was also a principal of that com-
pany, was judged liable for the
Croces’ legal fees, totaling about
$750,000, because in explaining the
record contract to Jim and Ingrid
Croce he did not advise them that
they could retain their own attorney
before signing the deal.

Silfen listed a number of organi-
zations and schools where musicians
can find legal aid and advice, among
them the Practicing Law Institute,
the American Bar Assn., ASCAP

(Continued on page 58)

STORY OF A HIT

How Men
At Work
Made It

By ROMAN KOZAK

NEW YORK — Visibility via
video, acceptance by both top 40
and AOR radio, and a well-timed
concert tour enabled Australia’s
Men At Work to crack the U.S. mar-
ket with a No. | single and an album
not far behind.

“We had all the key pieces work-
ing for us,” says Al Teller, senior vice
president of Columbia Records.
“We had the video, which went on
MTV and crystallized a very excit-
ing image. We had an album that
was doing very well on AOR radio
and a single (“Who Can It Be Now?”)
that was the lead track from the
AOR point of view. That was the
best of all worlds.”

The “Business As Usual” LP was
released in Australia about this time
last year, and although the “Who
Can It Be Now?” video yas played to
top CBS executives at their January
meet in Puerto Rico, the company
didn’t release the album here until
May. By that time, it was a hit in
Germany, France, Belgium and
Canada, as well as Australia.

The band’s Canadian success paid
off in the U.S., because many radio
stations in the latter market were
aware of the band even before the
disk was released. CBS reinforced
this with a teaser campaign and sent
out advance 12-inch pressings of
“Who Can It Be Now?” with no other
identification.

Consequently, when the album
broke, it was in the Pacific North-
west, near the Canadian border. The
second area of extensive radio play
came in the Southwest.

Teller points out that it took six
months of work to get the band to
the top, developing market by mar-
ket. He calls it “almost a textbook
example” of how to work a new
band, with the company frequently
having to go back to its own staffers
and toradio to reacquaint them with
the product during this period. This
contrasts with the way superstar
product is worked, where the com-
pany gets into promotional and mar-
keting “overdrive” with the release
of the record.

“On a new artist you cannot just
look for a two-week blitz,” he says.
“You have to analyze very carefully
what is going on in the marketplace
and you have to take the logical
steps. It’s like going from one stone
to another as you are crossing a
river.”

-(Continued on page 40)

PAT
BENATAR

1982-1983
World Tour
Part |

11/9  Columbia, MO

11/11  Springfield, MO
11/13 Hayes, KS
11/14 Lincoln, NB
11/16  Duluth, MN
1/17 Greenl-)ay,WI
11/18 Madison, WI
11/20 Cedar Rapids, IA
11/21 St Paul, MN
11/23 Chicago, IL
11/24 Cincinnati, OH
11/26 Detroit, MI
11/29 Pittsburgh, PA
11/30 Cleveland, OH
12/2  Charleston, WV
12/3
12/4

12/6

Richmond, VA
Norfolk, VA
Largo, MD
12/8 Worcester, MA
12/10 Philadelphia, PA
12/11

12/13 New York, NY

E. Rutherford, NJ

12/16 Uniondale, LI
12/18 New Haven, CT

Tour Continues

in January’


www.americanradiohistory.com

CTLY,. IRAPPED.

: g
S TSI :
ﬁ\" |d4_ o G'I-
P G
BENAT?R N%RVOUS
" L= v

4

sl / T _
A - A W

(= ; MATE D
' 12 1RN
NEW ALBUM & CASSETTE

“GET NERVOUS™

FEATURING THE SINGLE “SHADOWS OF THE NIGHT,”
“LITTLE TOO LATE,” “LOOKING FOR A STRANGER,” & “THE VICTIM.”
Gel the real Pat Benatar 2 Videos in production:

album & casselle Wi “Shadows of the Night”
% y

Look for the LS “Little too Late,” &
Certificate of authenticity.

=

o

' . “Anxiety {Get Nervous)”
It's your guarantee Ch s
of high quality. ™

Records & " Cassettes

The single CHS 2647 The album CHR 1396 Produced by Neil Geraldo and Peter Coleman
Management: Rising Star Enterpsises/Rick Newman & Richard Fields

ALSO AVAILABLE: “IN THE HEAT OF THE NIGHT,” “CRIMES OF PASSION,” & PRECIOUS TIME.”
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GET THE RIDE OF YOUR LIFE WITHOUT EVER
LEAVING THE GROUND

"SKYYJAMMER"

Last year they lit up the sky with the gold-
selling album “Skyyline,” now Skyy shines
even brighter with the masterfully crafted
“SKYYJAMMER,” (SA-8555). It’s a roller coaster
ride filled with some of the fastest and most
exciting arrangements ever to hit the Milky
Way. It featLres the orbiting hit single, "MOVIN’
VIOLATION,” which alone is worth the price
of admissicn.

“MOVIN' VIOLATION"

THE ORBITING HIT SINGLE

§$7-7038

Produced by
Randy Muller &
Solomon Roberts Jr.

Management: Skyy
Music Productions/
Solomon Roberts Jr.
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JapaneseFirms
Join Forces In
Video Venture

By SHIG FUJITA

TOKYO—-JVC has set up a new
joint venture here with Victor Musi-
cal Industries and Pack In Video Co.
to market video software. The com-
pany, Nippon Videogram Sales, be-
gan operation Oct. 5 with the release
of 20 titles, including music and
movies.

JVC and Victor Musical Indus-
tries have each provided 45% of the
$294,000 capitalization, and Pack In
Video has provided the remaining
10%. The venture will sell both
videocassettes and, eventually, VHD
videodisks produced by all three
firms. It will also handle sales of
video software manufactured by
other companies.

The immediate intention is to con-
centrate on music and feature film
titles, which are not abundant on the
Japanese market, and the initial
catalog boasts 11 of the former and
nine of the latter. Music product in-
cludes two tapes by Arabesque—
“Hello Mister Monkey” and “Ara-
besque’s Greatest Hits”—and one by
the Crusaders, a live Los Angeles
recording titled “Midnight
Triangle.” Other artists featured in-
clude the Southern All Stars, Ya-
suko Agawa and Akiko Kanazawa.

JVC spokesman Makoto Naka-
mura notes that all the music titles
are original productions and not
produced from existing masters. He
adds that Nippon Videogram Sales
intends to release new titles every
three months.

The remainder of the catalog is
made up of French movies with
Japanese subtitles, including “Les
Enfants Du Paradis,” “Cartouche,”
‘Le Grand Jeu” and “Le Ballon
Rouge.”

With VCR penetration in Japan
now over 10% and videocassette
sales increasing steadily, Victor
hopes Nippon Videogram Sales will

(Continued on page 28)

AUSSIE AFFAIR—Trading Australian
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jokes at a recent Mental As Anything

U.S. debut in Los Angeies are, from left, A&M chairman Jerry Moss; Greedy
Smith of Mental As Anything; A&M senior vice president promotion and sales
Haroid Childs; Mental As Anything member Wayne Delisie.

German TV Merchandiser
Files Bankruptcy Petition

FRANKFURT-The German
branch of international television
merchandising company Arcade
Records has filed a bankruptcy peti-
tion here. Debits are estimated at $8
million, according to local sources.

The largest creditor is believed to
be Sonopress, the disk pressing plant
owned by the Bertelsmann group in
Guetersloh, but many other local
companies are likely to be affected.

Horst Buerger, who took control
of Arcade Germany from British
company Trentville Ltd. earlier this
year announced Oct. 27 that the
company would go into liquidation.

A spokesman for Trentville em-
phasized that this would not affect
its other activities, which include Ar-
cade Records in Holland and Ar-
cade Video.

Although K-tel is the current
leader in the German tv merchan-
dising marketplace with a 30%
share, the scope of independent tv
merchandisers here has become in-
creasingly limited as major record
companies have launched their own
tv merchandising subsidiaries and

are reluctant to license their chart
repertoire to outside operations.
PolyGram’s Polystar label, for in-
stance, was set up as a tv merchan-
dising label for its Metronome,
Deutsche Grammophon and
Phonogram labels and now com-
mands a 22% slice of the market af-
ter just 12 months. Ariola has also
been successful in this area, with an
estimated 18% market share.

McCartney To Make
Solo Movie Debut

LONDON-—Paul McCartney will
be the subject and star of a new full-
length “musical drama” film.

Conceived and written by the ex-
Beatle himself, “Give My Regards
To Broad Street” will mark
McCartney’s first solo acting role
and his debut as a script writer.

It will have a soundtrack of Bea-
tles, Wings and solo McCartney
songs, and the cast will include
Ringo Starr and Linda McCartney.
Filming begins here this month.

Money Woes Hit Swedish Trade

Labels Fear Impact Of Kroner Devaluation, Tax Hike

By LEIF SCHULMAN

STOCKHOLM-—-The dramatic
16% devaluation of the Swedish kro-
ner against the U.S. dollar, one of
the first moves by the newly-elected
socialist government here to combat
the overall economic recession, looks

certain to hit the record industry
hard.

An immediate effect of deval-
uation, according to economists, will
be an overall round of 3.3% price in-
creases over the next two months,
which is expected to build to an av-
erage 5% upturn inside six months.

But there’s more trouble in store

PARIS—The International Fed-
eration of Producers of Phono-
grams and Videograms is to con-
centrate its antipiracy activities on
Greece and the Mediterranean re-
gion in the coming year, it was re-
solved at a board meeting of the
Federation held in Paris Oct. 20-
21. :

The Mediterranean area is get-
ting top priority because piracy re-
mains rife in the region, despite
years of trying to bring it under
control.

It was reported that IFPI will
have a further meeting with BIEM
in Paris next month in an effort to
resolve the deadlock over renewal
of the mechanical royalty contract.
Itis understood that despite moves
in West Germany to consider a flat
rate mechanical royalty (Bill-

Mediterranean Is IFPl Focus

board, Sept. 18), the IFPI delega-
tion remains committed to a per-
centage royalty based on actual
realized prices.

The IFPI board received a re-
port from the operations review
committee, which had investigated
in detail the operation of the IFPI
secretariat. The committee re-
ported that it had formed a posi-
tive impression of the secretariat
members’ dedication and profes-
sionalism and its value to the inter-
national record industry. The op-
eration was regarded as extremely
cost effective, with no evidence of
any waste of resources and there-
fore no reason to institute major
economies.

Jack Dimenstein, president of
Musikvertrieb, Switzerland, was
added to the IFPI board.

for the record industry with the news
that Value Added Tax (VAT) is
being increased from 21.5% t023.5%
on most hardware and software.

There’s been a temporary freeze
on prices, but the government’s price
committee is granting respite from
the freeze to various troubled areas
of industry. But the two economic
moves, touted as solutions to the
crisis, are certain to add up to a dra-
matic dip in Swedish purchasing
power on a national level.

The record industry, with its lei-
sure/luxury status, stands to suffer
more than most industries—particu-
larly those companies importing the
bulk of their product from abroad.

Swedish trade organization GLF,
the local IFPI arm, which represents
around 85% of the total record in-
dustry, has already had negotiatidns
with the government’s pricing de-
partment, which has finally agreed
that LPs may sell here at a retail in-
crease of between 17 and 26 U.S.
cents.

GLF had initially hoped for a
single increase across the board for
software, but because various mem-
ber companies have differing ranges
of imported product, four different
increases take effect on Nov. 1.

Many companies here, including
Sonet, Polar and EMI, manufacture

(Continued on page 52)
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SECOND QUARTER REPORT

U.K. Album Sales
Continue To Decline

LONDON—-U.K. album sales
continue to decline, while prere-
corded cassettes gain ground and
singles hold their own. That is-the
picture drawn by the latest British
Phonographic Industry sales figures,
covering the second quarter of 1982.

In unit terms, trade deliveries of
albums were 10.6 million in the
quarter, compared to 11.2 million
last year—despite the fact that trade
prices increased only 3% in the year,
against overall inflation of 9%. Cas-
sette deliveries were 5.8 milion,
against 5.3 million in the same quar-
ter last year. Singles volume fell
slightly from last year’s 17.9 million
to 17.1 million, but after price in-
creases the value of the seven-inch
trade was 13% ahead of the same
quarter a year ago.

BPI director general John Deacon
notes: “Singles remain reasonably
strong and resilient to price in-
creases, and continue to carry the in-
dustry’s main repertoire thrust.
However, successful singles sales are
not translating directly to similar
levels of business in the LP market.

“Prices which are lower in real
terms have not persuaded con-
sumers to trade up to albums from
singles. Of course, the comparatively
low cost of home taping remains a
factor in declining sales. Annual LP
volume is now depressed to 62.7 mil-
lion units.”

However, Deacon says of the in-

* dustry’s April-June turnover, which

at $85 million was 3% up on 1981:
“This can be regarded as a credit-
able performance bearing in mind
all the circumstances.”

® Phonogram has emerged as the
surprise leader in the U.K. singies
market share figures for the third
quarter. The label is also in second
place in album sales, only margi-
nally behind traditionally dominant
EMI. Last year, during the same pe-,
riod, Phonogram was in fifth place
for albums and sixth place for sin-
gles.

Figures based on the British Mar-
ket Research Bureau’s chart return
panel (which are available ahead of

BPI quarterly statistics) show
Phonogram with a 13.9% singles
share, ahead of EMI with 11.6%,
WEA with 9% and CBS and Poly-
dor, both with 8.7%. In the albums
category, EMI has 11.8% and
Phonogram 11.7%, foliowed by CBS
(11.1%) and WEA (10.6%).

Phonogram’s share was boosted
by three No. 1 albums—from ABC,
Status Quo and Dire Straits—plus
other chart LPs from Dexy’s Mid-
night Runners, Steve Miller, David
Essex, Genesis, Peter Gabriel and
Rush. Singles successes came from
Soft Cell, ABC, Dire Straits, Steve
Miller, David Essex, Junior, and
Dexy’s Midnight Runners.

Top single for the quarter, accord-

(Continued on page 52)

TV Ad Boosts
Easton In Japan

TOKYO-—Latest in a line of sin-
gles to benefit from use in Japanese
tv commercials is Sheena Easton’s
“Machinery,” currently the theme of
a cosmetics spot due to run until next
September.

Toshiba-EMI hopes to sell
300,000 copies of the new Easton al-
bum, “Madness, Money and Mu-
sic,” from which the song is taken.
Commercials typically stimulate al-
bum as well as single sales volume.
An earlier release by the same artist
was used this year in a tv campaign
for the same cosmetics company,
Noeviar, aiding sales of the “You
Could Have Been With Me” album.

First indications are that the tar-
get will be achieved, with the new al-
bum reaching the top 10 of the inter-
national repertoire charts after only
one week of release.

In addition to Easton’s LP, Octo-
ber releases from Toshiba-EMI in-
cluded albums from Kate Bush and
Olivia Newton-John. Kinji Ogino,
a&r head for EMI and Capitol, says
women singers have done very well
for the company this year.

GREAT BUSINESS OPPORTUNITY

Studio Owner Leaving Country

24-TRACK RECORDING STUDIO/
SOUND STAGE
Co-opP

4 or 5 producers and/or
artist managers

(40’ stage)
* game room

e kitchen
« fireplaces

LEASE or BUY

one of the finest 24-track recording
studios in the LA area! State of the art.

Plus: » 7,000 sq. ft. of beautiful offices
(4 separate buiiding entrances)
« large sound stage/rehearsal hall
¢ garden patio courtyard

¢ musicians lounge

Entire office complex/recording studio offered for a
two-year lease or for sale. For information contact
Dana or Ron at (213) 365-9371.

ayvog11ig ‘2861 '9 HIGWIAON


www.americanradiohistory.com

10

NOVEMBER 6, 1982, BILLBOARD

Billboard

Founded 1894
The international Newsweekly Of Music & Home Entertainment
©Copyright 1982 by Billboard Publications, Inc.

Offices: New York—1515 Broadway, N.Y. 10036 (telephone 212 764-7300; telex
710 581-6279; cable Billboy NY); Los Angeles—9107 Wilshire Bivd., Beverly Hilis,
Calif. 90210 (telephone 213 273-7040; telex 66-4969; cable Billboy LA); Nash-
ville—14 Music Circle E., Tenn. 37203 (telephone 615 748-8100); Washington,
D.C.—733 15th St. N.W., D.C. 20005 (telephone 202 783-3282); Cincinnati—2160
Patterson St., Ohio 45214 (telephone 513 381-6450); London—7 Carnaby St., W1V
1PG (telephone 01 439-9411); Tokyo—Utsunomiya Bldg., 19-16 Jingumae 6-
Chome, Shibuya-ku, Tokyo 150 (telephone 03 498-4641).

Publisher: Lee Zhito (L.A.) Editor-In-Chief: Gerry Wood (N.Y.)

Associate Publisher: Thomas Noonan (L.A.)
Associate Publisher/Director of Charts: Bill Wardiow (L.A.)

Managing Editor: Adam White (N.Y.)
Executive Editor: Is Horowitz (N.Y.) News Editor: lrv Lichtman (N.Y.)
Bureau Chiefs: Sam Sutherland (L.A.) Kip Kirby (Nashville)

Editors:

Black Music/Neison George (N.Y.)
Classical/ls Horowitz (N.Y.)
Country/Kip Kirby (Nashville)
Commentary/Is Horowitz (N.Y.)
Gospel/Carter Moody (Nashville)
Jazz/Sam Sutherland (LA)
Latin/Enrique Fernandez (N.Y.)
Marketing/John Sippel (L.A.)
Music Research/Paul Grein (L.A.)
Music Publishing/irv Lichtman (N.Y.)

Pro Equipment & Services/

Radcliffe Joe (N.Y.)
Radio/Douglas E. Hall (N.Y.)
Rock/Roman Kozak (N.Y.)
Record Reviews:

Singles/Nancy Erlich (N.Y.)

Aibums/Sam Sutherland (L.A.)
Talent & Venues/Roman Kozak (N.Y.)
Video/Laura Foti (N.Y.)
Washington, D.C./Bill Holland
Assistant Editor/Leo Sacks (N.Y.)

Production Editor: Howard Levitt (N.Y.) Copy Editor: Peter Keepnews (N.Y.)

Contributing Editors: Moira McCormick (Chicago) Edward Morris (Nashville)

Special Issues: Robyn Wells, Coordinator (N.Y.); Ed Ochs, West Coast Coordinator
(LA.); Bob Hudoba, Directory Services Manager (Cincinnati); Rand Ruggeberg, As-
sistant Directory Manager (Cincinnati).

International Editorial Director: Mike Hennessey (London)
International Editor: Peter Jones (London)

Intl Correspondents: Austria—Manfred Schreiber, 1180 Wien, XVIIi, Kreuzgasse 27.
0222 48-28-82; Australia—Glenn Baker, P.0. Box 261, Baulkham Hills, 2153 New
South Wales; Belgium—Juul Anthonissen, 27A Oude Godstraat, 3100 Heist op den
Berg. 015 241953; Canada—David Farrell, Box 201, Station M, Toronto M6S 473.
519 925 2982; Czechoslovakia—Dr. Lubomir Dourzka, 14 Zeleny Pruh, 147 00
Praha 4 Branik. 26-16-08; Denmark—Knud Orsted, 22 Tjoernevej, DK-3070 Snek-
kersten. 02-22-26-72; Finland—Kari Helopaitio, SF-01860 Perttula. 27-18-36;
France—Michael Way (Chief Correspondent), 12 Rue du Faubourg Poissonniere,
75010 Paris. 01-246 8749. Henry Kahn, 16 Rue Clauzel, 75009 Paris. 878-4290;
Greece—John Carr, Kaisarias 26-28, Athens 610; Holland—Willem Hoos, Bilderdijh-
laan 28, Hilversum. 035-43137; Hungary—Paul Gyongy, Orloutca 3/b, 1026 Buda-
pest 11. Tel: 167-456; Ireland—Ken Stewart, 56 Rathgar Road, Dubiin 6, Ireland.
97-14-72; Israel--Benny Dudkevitch, P.0. Box 7750, 92 428 Jerusalem; Italy—Vit-
torio Castelli, Via Ramazzotti 20, 21047 Saronna (Milan). 02-960 1274; Japan—
Shig Fujita, Utsunomiya Bidg., 19-16 Jingumae 6-Chome, Shibuya-ku, Tokyo 150.
03 498 4641. Kenya—Ron Andrews, P.0. Box 41152, Nairobi. 24725. Malaysia—
Sunny Liow, 27 ss 12/3-A, Subang Jaya, Selangor, Malaysia. New Zealand—
AnnLouise Martin, 239 Hurstmere Road, Takapuna, Auckiand 9. 496-062; Philip-
pines—Ces Rodriguez, 11 Tomas Benitez, Quezon City 3008. Poland—Roman
Waschko, Magiera 9m 37, 01-873 Warszawa. 34-36-04; Portugal—Fernando Te-
nente, R Sta Helena 122 R/c, Oporto; Romania—Octavian Ursulescu, Str. Radu de
la La Afumati nr, 57-B Sector 2, Bucharest 0.P. 9. 13-46-10. 16-20-80; Singapore—
Anita Evans, 164 Mount Pleasant Rd., 1129. 2560551; South Africa—Suzanne
Brenner, 9 Dover St., Westdene 2092, Johannesburg; Spain—Ed Owen, Planta 6-3D,
Espronceda 32, Madrid 3. 442-9446. Sweden—Leif Schulman, Brantingsgatan 49, 4
tr. 115 35 Stockholm. 08-629-873; Switzerland—Pierre Haesler, Hasenweld 8, CH-
4600 Olten, 062-215909; U.S.S.R.—Vadim D. Yurchenkov, 14 Rubinstein St., Ap.
15 Leningrad, 191025 15-33-41; West Germany—Wolfgang Spahr (Chief Corre-
spondent), 236 Bad Segeberg, An der Trave 67 b, Postfach 1150. 04551-81428, Jim
Sampson (News Editor), Liebherrstr. 19, 8000 Munchen 22. 089-227746. Yugo-
slavia—Mitja Volcic, Dragomer, Rozna 6, 61 351, Brezovica, Ljubljana. 23-522.
Director of Marketing & Sales: Miles T. Killoch (N.Y.).

Director of Promotion: Charles R. Buckwalter, Jr. (N.Y.).

Director of Sales, Video/Sound Business: Ron Willman (N.Y.); European Sales Man-
ager: Peter Mockler (U.K.); Marketing Services Manager: John F. Halloran (N.Y.);
Production Manager: John Wallace (N.Y.); Production Coordinators: Ron Frank,
Tom Quitligan (Cincinnati); Production/Sales Coordinator: Christine Matuchek
(L.A.); Sales Coordinator: Robin Solomon (N.Y.); Production/Sales Coordinator:
Sharon Allen (Nashville).

Account Executives: New York—Norm Berkowitz, Ron Carpenter (212-764-7356);
Los Angeles—Diane Daou, Joe Fleischman, (213-859-5316); Mashville—John
McCartney, Southern Manager (615-748-8145); Classified Advertising Manager—
Jeff Serrette (N.Y.) (212-764-7388).

International Sales: Australia—Geoff Waller & Assoc., 64 Victoria St., North Sydney
2060, Sydney 4362033, Telex 790-70794; Canada: Contact Norm Berkowitz in N.Y.
Office; France: Ann-Marie Hounsfield, 6 rue Ancelle, 92525 Neuilly/Seine, Cedex 1-
745-1441; Italy: Germano Ruscitto, Pizzale Loreto 9, Milan, 28-29-158; Japan:
Hugh Nishikawa, Utsunomiya Bldg., 19-16 Jingunae, 6-Chome, Shibuya-ku, Tokyo
150 03-498-4641 Telex: 781-25735; Mexico: Marv Fisher, Apartado Postal 11-766,
Mexico 11, D.F., 905-531-3907; New Zealand: Mike Bailey, F.). Associates, P.0. Box
1367, Wellington, 723745; Spain: Rafael Revert, General Manager, c/o Radio Ma-
drid 232-8000; David Safewright, Post Restante, Madrid 429-9812; United King-
dom: Patrick Campbell, European Advertising Sales Representative, 7 Carnaby St.,
London WIVIPG 439-9411 Telex: 851-262100; Austria, Belgium, Denmark, Fin-
land, Germany, Greece, Holland, Norway, Portugal, So. Africa, Sweden, Switzerland:
contact, Peter Mockler, London Office.

Commentary

The Risk In Playing It Safe

By JEAN-LOUIS DETRY

Superstars don’t exist anymore in the recording industry. If
you don’t believe that statement, just look at the charts and the
sales figures. Many of the biggest names in the business who
used to sell five or six million copies of an album are now strug-
gling to sell one million on current
product.

Meanwhile, Human League, an un-
known act passed on by just about ev-
eryone, emerges with the right song to
hit No. 1.

Conclusions? The industry is chang-
ing from a superstar business to a song
business. We should stop the manic
pursuit of superstars and try to sign the
right artist with the right song.

Industry leaders have, on this page,
blamed home taping, the recession, and
video games for our problems. They are
not entirely wrong, but most of the
blame lies with their own signing deci-
sions.

The spirit of entrepreneurial risk that
used to be the key to our business is less
in evidence than ever before, just when
it should be the opposite. We're simply
playing it too safe.

Major executives should realize that,
by signing “superstars” for millions of
dollars they’ll never recoup, they hurt not only themselves but
also the entire industry.

Until about two years ago when, as a European observer, I
listened to the U.S. top 40, there were always exciting records 1
felt could cross the Atlantic and become major hits elsewhere in
the world. But now, with rare exceptions, Europeans no longer
buy American music. Why? Because American companies are
putting out bland, safe music, and pushing what they think ra-
dio wants them to push.

The record industry is letting radio dictate what it signs and

Detry: “We should stop the manic pursuit
of superstars.”

stations won’t play it—initially—then let’s promote it through
smaller stations, MTV, touring, the press, or any other available
medium.

People have shown that they will rush to the stores and flood
the request lines of radio stations if
they're exposed to the right song and
production. Then radio will have to
play it. It's been proven with Human
League, Kim Wilde, Soft Cell, and
many others.

On the other hand, if we keep turning
down music that is unique or different
creators of new music will disappear. If
everyone had passed on the Beatles,
Paul McCartney today might be a film
producer or a photographer.

Don’'t get me wrong. I'm not advocat-
ing that labels drop all stars from their
rosters. Each label, of course, should
have several big, consistent sellers to
give their distribution networks enough
volume to survive. But it's playing in the
past to try to add to one’s stable of su-
perstars by signing one more multi-mil-
lion-dollar deal when those dollars
could better be spent on signing and
heavily promoting many new acts.

Sometimes it seems that big-act sign-
ings are done more for the pride and ego of the company presi-
dent than for the bottom-line value of the deal.

People say we need a new Beatles or Elvis to get things going
again. Well, the talent is out there. But if we allow managers
and lawyers looking for superstar deals to reduce the money
available for signing new talent, we reduce the number of new
acts that can get exposure.

If we allow radio stations with tight, static formats to force us
to play it safe, we will never work our way out of this slump. We
can start to turn things around only by taking some chances,
even if that means making some mistakes.

‘We can start to turn things around only by taking
some chances, even if that means making some mistakes’

promotes, and the result is weak music—with correspondingly
weak sales. )

Let’s face it. Radio executives don’t care whether records sell
or not. Their concern is selling advertising time to clients whose
target audience is different than the record companies’ con-
sumer target.

Still, we can’t place the entire blame on radio. It's up to us to
sign new, exciting, youth-oriented music. And if major radio

Think about that the next time you pass on a band whose
music you like, but whose sound you feel doesn’t “fit.”

What fits today is by definition not the music of tomorrow.
And it's the music of tomorrow that will bring our industry
back to good health

Jean-Louis Detry is vice president of the Carrere Group of
Companies, based in Paris.
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Thanks For The Help

We want to congratulate CBS Records for being the
only company to supply our indie store with promo-
tional posters, point of purchase material and records.
We create eye-catching and timely displays of CBS
product that grab our customers’ attention. So it's no
mystery which record company gets the largest fistful
of dollars in our store.

Will & Shana Weinstein
Buttercrunch Records & Tapes
Boynton Beach, Fla.

Join Us In The Trenches

In response to the recent commentary by lan
Walker deploring the lack of management training for
music industry hopefuls (Billboard, Sept. 11), | both
agree and disagree. First, having reached the magic
number of 85 in terms of years on this planet, | object
to his terminology “geriatric overlords." But then,
since | am now but a teacher of future overlords at
New York Univ., perhaps | have no right to object.

To put it into Mr. Walker's vernacular, we are giving
young prospects swimming lessons in the fields of
management in all aspects of music, with the help of
such luminaries as Bruce Lundvall, Mel liberman, Bob
Lifton, Vince Candilora and Irwin Robinson, to name
just a few who have given of their time and knowledge.

Qur Music, Business and Technology program is no
bland overview course, but a four-year Bachelor of Sci-
ence degree program touching on the cancers of our

Letters To The Editor

business such as returns, home taping, exorbitant roy-
alties and the like.

Yes, | agree more should be done in training new
management. But it might help if there were fewer ar-
ticles in Billboard (although they help) and more par-
ticipation with those of us in the teaching trenches. Af-
ter 25 years in the industry, | am paying some dues
back.

Help.

Richard L Broderick
New York Univ.
New York City

Hiring The Qualified

In his commentary (Billboard, Sept. 11), lan Walker
attributes one of the problems currently plaguing the
music industry to senior management's unwillingness
to prepare and build “future management through
education and experience.”

| received my Master of Music degree in 1969 and
had the good fortune to become a member of a per-
forming group that, within six months, signed a con-
tract with a major record company and struck a deal
with a booking agency. Well, things did not evolve as
planned, and it became obvious to me that my college
education did not prepare me for the “real world.”

Since that time (although there had been earlier
groundwork), several very pragmatic educators have
designed innovative programs of study that meet the
requirements of academia and also address the unique
demands of this constantly changing industry. All in
all, higher education has taken severat steps in accept-

ing this business as an element of professional train-
ing. However, infiltrating the industry ranks is still no
easy task.

If the industry chooses, it can facilitate the process
in two specific ways. Large corporations with music in-
dustry divisions should expand their campus recruit-
ment practices to include graduating students of mu-
sic industry programs. And when such graduates come
pounding on their doors, they should give the better
ones a chance beyond the mailroom.

This has always been an industry with its executive
turntable running faster than 33%. Today, in personnel
departments, the word “firing” has replaced "hiring.”
| believe any industry must look to its youth if it is to
survive. The music industry should give the young, ag-
gressive and qualified a chance to get more than their
feet wet.

Stephen Marcone
Associate Prof. of Music
Syracuse Univ.
Syracuse, N.Y.

From Buyer To Taper

| have officially declared an end to my record collec-
tion, which had been growing steadily since the mid
'50s. From now on | will join the ranks of heme tapers.
In the past two years almost every record | pur-
chased, especially singles, had a flaw. It's not worth
the time and gas to return every record | buy. Hence-
forth, ! will leave all the defective disks in the stores
for some other poor sou! to take home.
Steve Thompson
La Crescenta, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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MORE ADVERTISING.

Atariadvertising for 1982-83 will be more
than justthebiggestin our history, it will be
the biggest in video game history.

We’ll be spending millions of dollars to
bring Atariinto virtually every living room
in America.

We're putting the most popular video
game on the most popular programs in-
cluding Dynasty, Hill Street Blues, MASH
and The Dukes of Hazzard.

We’ve even developed a special two-
minute commercial that will be shown in
3500 theaters around the country.

What’s more, your customers will be see-
ing us throughout the year in the pages of
the most widely read magazines like Time,
Newsweek, Discover, Omni, Playboy, Peo-
ple and TV Guide.

We've also got a schedule of radio targeted
for teenagers, plus plenty of newspaper
advertising to supplement new software
and special promotions.

All in all, we’ll be bringing your cus-
tomers the most exciting, imaginative, and intensely ex-
posed advertising that Atari has ever produced.

The kind of thoroughgoing program designed to bring
more and more people right into your store.

GET MORE ACT)

When it comes to promotion, nobody comes close to Atari:
The biggest name in video games has teamed up with two
other biggest names, McDonald’s and Bottlers of Coca-Cola..

Millions of McDonald’s customers have already played a
special “Scratch "N Win” coupon game that featured hun-

MORE PROMOTION.

dreds of ATARI Video Computer System™ and game prizes,
plus rebates on Atari products they’ll buy from you.

And, in October, Bottlers of Coca-Cola and Atari joined
forces for a promotion that will run right

into March 1983. E
Both promotions used ad cam- —— P

paigns in both TVand print. ——  _J
To top that off, we'll be promoting ——a— =

ATARI games with the Olympic games. — = —=
Atariis the official video game of the ~
1984 Summer Olympics. And the ex-
clusive video game sponsor for both the
Winter and Summer
Olympics on ABC-TV.
That means we’ll be
giving our athletes
the kind of support
that will contribute to
their success, and to
your success as well.

THE WORLD’S MOST POPULAR VIDEO GAME SYSTEM.

There can only be one number one. And in the
world of video games number one is
ATARI. We've sold more systems, and
more games for those systems, than
anybody.

We have brought the
joy and excitement of
video game fun into
millions of homes.
And there’s no end i
in sight. T S

All kinds of peo- T e
plebuy ATARIvideo
game systems. For
themselves, for their children, and for their friends.

Andbuying an ATARI game systemisonly the beginning.
Once people get started, they can’t seem to stop. Can’t stop

misglie commond

THE ATARI 2600.™

games like E.T.} Raiders of the Lost Ark; RealSports!™ and
SwordQuest]" to bring you new customers and to keep your
present customers coming back for more. And more.

looking for the action, the intrigue, and the chal-
lenge of player against player, and
player against the computer.
With Atari the action and chal-
lenge never stop, because
at Atari we never stop.
We have a staff of com-
puter wizards work-
ing around the clock
creating video
magic that will
have your cus-
tomers spellbound.
Bringing out new

MORE VIDEO GAMES THAN ANYONE.

At Atari we take the game business very seriously. After
all, we invented it. That’s why we create more games, and
better games, than any of the Johnny-come-latelies.

More space games. More adventure games. More strategy
games. More games of all kinds.

What’s more, most ATARI cartridges come with lots of

game variations and levels of skill. Giving your customers
hours and hours of challenge and fun. Repelling alien
invaders, zapping’ robots, unearthing secret treasures,
scoring the winning touchdowns.

Plain and simply, Atari customers get their money’s
worth. When they getitthrough you, they come back toyou.

1 E T s atrademark of and hcensed by UNIVERSAL CITY STUDIOS. INC 2 Trademark of LUCASFILM LTD used by Atan Inc under license 3 Trademark of Taito America Corporation 4 Trademark of Bally Midway Mig Co  licensed by Namco Amenca Inc 5 Tragemdre
of Withams Electronics Inc 6 Trademark of Stern Electronics. Inc Coca-Cola and Coke are registered trademarks which are (he same product of the Coca-Cola Company McDonaid s 1s a registered trademark of McDonald s Corp ©1982 Alan Inc Al Rights Reserved
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ON WITH ATARL

THE MOST SERVICE CENTERS.

MORE ARCADE CLASSICS.

Noonebringsthefunofthearcadehomelike Atari. Which
is why no one brings you sales like Atari.

We scored big with Space Invaders? Launched a craze with
Missile Command™ Had a smash with Asteroids™ Then
watched open-mouthed as millions gobbled up PAC-MAN?

And that’snotall. Atarialso has
theotherarcadeclassics your cus-
tomers crave. Including De-
fender,” Berzerk® Breakout™ and
Super Breakout™

They’re all proven hits that you
can’t miss with.

So you can be sure that what-
ever games are driving people to
the arcade, Atari will have home
versions sure to drive them right
into your store.

_Atari iIsbringing you some- MORE SPECTACMR GAMES.
NEW REALSPORTS.

thing else to cheer about.

Our new ATARI RealSports!™ The
most realistic sports games ever for the
ATARI 2600.

The ATARI
RealSports sea-
son opens this
fall with Real-
Sports Baseball,
Volleyball, Foot-
ball, and in 1983,
RealSports Soc-
cer, Tennis and
Basketball. Each designed to outperform all others.

The graphics are nothing short of spectacular.

RealSports Baseball, with a real-looking diamond and 9
playersonaside. RealSports Football, with players wholook
and move like real players. RealSports Volleyball. on the
beach, complete with rolling ocean and setting sun. And

BASEBALL FOOTBALL

Here’s an Atari in-
novation designed to
make your life a whole
lot easier.

And no one else in video games has anything like it.

The Atari Service Center. Atari has a vast network of
factory-trained and authorized service representatives. Over
900 of them, in every state coast to coast, and more to come.

They’ve been trained by Atari. Which means they know
almost as much about the ATARI systems as we do.

We even have a nationally advertised toll-free Service
Center phone number. In the Yellow Pages, in newspapers,
and on network TV.

So when somebody has a service problem, it’s not your
problem. Your customer knows who to call. And our Service
Center knows how to fix it.

Which fixes things very nicely for you, the Atari dealer.

ESRIAR SERVILE

FACTORY AUTHORIZED

RealSports Soccer, which
looks like and plays with all
the excitement of stadium soccer.

They play so like the real thing,
they're the only
games your cus-
tomers will re-
ally want.

Andunlikealot
of other sports

video games,Real-
Sports gives your
customer a choice
of playing alone
against the computer, as well as against another person.

They give you a real competitive edge. too. We've backed
them with an incredible line-up of televisior: winners. Like
the World Series. NFL Football. Plus national magazineslike
Sports Illustrated, Inside Sports and Sporting News.

New ATARI RealSports. They'll make a real difference.

VOLLEYBALL SOCCER

THE WORLD'S MOST ADVANCED VIDEO GAME SYSTEM.

The video game system of tomorrow is here today. THE ATARI 5200.

The SuperSystem " The new Atari 5200!"It’'s a quan-
tum leap forward in video entertain-
ment technology.
To begin with,
graphics are truly
state-of-the-art.
They are sharper,
cleaner, and lots
crisper than any-
thing before. With
all the complexity and
detail you expect to
find only in a
video arcade.
And comingin
1983 will be an
ptional arcade-like
TRAK-BALL"™ controller
for the 5200 SuperSystem,

all the frantic fun and excitement of the arcade
right into the living room. With its own special
library of advanced program cartridges. includ-
ing classics like Space Invaders, Galaxian. and
Star Raiders™ ready right now.
With future ones like
Centipede™ and PAC-
MAN close at hand.

onti By 3
plus an adapter that accepts all the classic ATARI
2600 game cartridges.

When it comes to game play, the ATARI 5200
SuperSystem plays like nothing else. Bringing

ATARI

A Warner Communications Company

HAVE YOU DISPLAYED ATARI TODAY?

The 5200 does more than just improve game play.
It also improves the way the games are played. The
hand controllers are a revolutionary
n2w design, giving
the player total
command.
They are the
most respon-
sive, most
precise, and
most conven-
ient video controllers
on the market. Featur-
ing a new 360°
analog joystick
thatistrulyajoy to
ase. It’s lighter,
quicker, more precise.
Plus a twelve-button key-
board, left and right-handed start
and reset buttons, even a pause button for stopping
the action without ending the game.
The new Atari 5200 is Atari’s newest commit-
ment to keeping this business booming.
Soif you want your business to boom, remem-
ber, nobody helps you do it like Atari.
We give you more of everything than anybody.
More games, more advertising, more promo-
tional support, more traffic.
At Atari, we’re
number one, and we
want you to be, too.

wWwWw.americanradiohistorv.com
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NOW PLAYING

RICHARD
“DIMPLES”
FIELDS

IN
“GIVE
EVERYBODY
SOME!”

GIVE EVERYBODY SOME!

Thenewest aloum from a Number One Artist.
The creator of “She’'s Got Papers On Me” &
“If It Ain't One Thing... Its Another” does it again,
putting insight on record with a style thats more
versatile than ever.

“DIMPLES.” THE STAR GROWS BRIGHTER.
Give Everybody Some' premieres with the single,

“People Treat You Funky (When Ya Ain’t Got No Money)”

2 o
(NB-11-164-7)


www.americanradiohistory.com

Radio

15

Washington Roundup

Fowler Stumps For Deregulation

By BILL HOLLAND

FCC chairman Mark S. Fowler’s
address before the North Carolina
Assn. of Broadcasters last Monday
(25) seemed more of a tenant pep
rally than a speech—with Fowler,
admitting that he was the landlord,
siding with the tenants, the broad-
casters.

In a way, the address, ostensibly
focusing on the first amendment
rights of broadcasters, was also an
unofficial stump speech for Rep.
Jim Broyhill (R-N.C.), the ranking
minority  member of the House
Commerce Committee and the au-
thor of two broadcast deregulation
bills still stuck in the House. Broy-
hill’s bills, Fowler reminded the
broadcasters, would remove content
controls over broadcasting, includ-
ing the Fairness Doctrine and politi-
cal speech rules. The FCC chairman
said that he supports the proposals,
and that he wants to remove all fed-
eral regulation from radio and tele-
vision.

“l mean that you, the broad-
caster,” Fowler explained, “should
be as free from regulation as the
newspaper.. . .Norenewal filings, no
ascertainment exercises, no content
regulation, no ownership restrictions
beyond those that apply to media
generally, free resale of properties,
no petitions to deny, no Brownie

points for doing this right, no finger-
wagging for doing that wrong.”

He even gave an example of pos-
sible hanky-panky: If a broadcaster
“plays fast and loose with an adver-
tiser or a ratings service, it’d be a
matter for a local court, not a federal
agency.”

Fowler compared the change he
wants at the FCC to the differences
between apartment renters and con-
dominium owners, with rent mean-
ing renewals and regulatory rules
and ownership meaning “modest
condominium fees,” a reference to
his recent suggestion of broadcast
spectrum fees as tradeoffs for indefi-
nite broadcast licenses.

“Right now, the landlord—that’s
us—can and does evict the tenants,”
Fowler said. “It’s the present law
that makes these evictions possible.”
He asked, colorfully, what “other
business would put up with such a
zoo parage, where a businessman’s
handiwork and life’s labor can be
snatched away by administrative
fist, like a monkey grabbing a bag of
peanuts from a passerby?” He even
referred to past FCC actions against
stations as “the type of dead-of-the-
night seizures that may belong in
Moscow, but not on Main Street,
USA”>

The broadcasters, according to
sources who were present, were de-
lighted by Fowler’s speech. Some

FCC Warns Texas Station

The FCC has admonished a radio
station in Bishop, Tex. for unfair
business practices which benefited
concerts the station promoted, and
for refusing to play the music of a
group that complained to the FCC
about the station.

The commission admonished the
Cismek Corp., licensee of station
KFLZ-FM Bishop, for conduct that
“falls far short of the degree of re-
sponsibility expected of a licensee.”

The FCC’s broadcast bureau
found that the licensee’s owners, Joe
Cisneros and Ken Meek, provided
themselves large amounts of free ad-
vertising on KFLZ for concerts pro-
moted by a company they owned
and billed themselves for only a
small proportion of the going cost.

Concerts sponsored by the two
owners received far more free adver-
tising time than competing promot-
ers were able to buy, the bureau
found. The FCC also said that if an-
other promoter had wanted to use as
much advertising, he “would have
incurred vastly greater advertising
expenses.”

The bureau found, too, that for
about two weeks KFLZ did not play
the music of a group called Ro-
mance, which had complained to the
FCC about the station. The commis-
sion said in its warning that it was
concerned that “discontinuing air-
play of artists who complain to the
commission” may discourage other
artists from doing so in other in-
stances.

Geller Renewal Appeal Denied

Simon Geller, the 62-year-old
Gloucester, Mass. broadcaster who
has run classical music station
WVCA-FM single-handedly for 18
years, lost his final appeal for license
renewal Oct. 22 at the FCC.

The commission denied a petition
by Geller for reconsideration of a
decision last June 15 denying his re-
newal application and granting the
application of a competing appli-
cant, Grandbanke Corp.

The FCC dismissed petitions filed
by the Committee for Community
Access (CCA) and Save Our Station
(SOS), by stating “neither was a
party to the (Geller) proceeding.”

Geller, in his petition, had said the
FCC should review the case in light
of “changed facts and circum-
stances,” specifying that the station’s
coverage area has increased, the sta-
tion’s hours of operation have in-
creased from 44 per week to 93.5,
and he would now be able to devote
more than 5% more time to non-en-
tertainment programming, as a re-
sult of help from the SOS group.

The FCC decided, however, that
“post designation amendments that
enhance an applicant’s comparative

position are not allowed ... and
therefore, the amendment cannot be
accepted.”

The five to one vote by the com-
mission (Commissioner Rivers was
absent) did not deter Geller, who
promises to appeal the decision
through the court system.

NPR Gets Grant
From RKO General

The RKO General broadcasting
chain has given a $590,000 grant to
National Public Radio to help sup-
port NPR programs.

The grant will be applied to pur-
chasing shares in NPR’s investment
funds—one share for the arts and
performance fund, and another for
the news and information fund.
NPR announced the RKO grant
Oct. 21.

consumer and media watchdogs
were not as enthusiastic, however.
Telecommunications Research and
Action Center director Samuel A.
Simon called Fowler’s program of
deregulation “a real and present
danger to our democratic form of
government.”

Simon, in his response to the
speech, said that Fowler “paints
himself as a landlord who would like
to grant the current broadcaster/
tenants the right to convert to condo-
minium owners. Like the greediest
of real estate developers, though.
Mr. Fowler ignores the other ten-
ants—the public—and leaves them
homeless, out in the cold to suffer in
silence.” He also suggested that
Fowler “forgets that every American
has an equal claim on the spectrum,
and the right to speak electronic-
ally.”
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PATTI REMEMBERS—Patti LaBelle, who stars with Al Green in the Broadway

production of “Your Arms Too Short To Box With God,” is shown with Ed

Salamon, vice president of programming for United Stations, syndicators

of “Dick Clark’s Rock Roll And Remember’” show. She will be featured on a
" f{uture program.

Vox Jox

Changes At New York’s WPIX

Vox Jox is prepared by Rollye
Bornstein in Los Angeles, and edited
by Douglas E. Hall in New York with
contributions by Leo Sacks in New
York.

Alan Anderson is the new p.d. at
AC WPIX-FM New York succeed-
ing Jack Miller, who is leaving the
station. Anderson is being brought
in by new operations director Bert
Gould, who used to work with An-
derson at WIOD/WAIA Miami.

Gould came to WPIX from the
Cox combination, where he served
as promotion director. Anderson
moves to New York from a p.d. post
at the Florida stations.

Gould has also dropped Mark Si-
mone from the 7 p.m. to midnight
shift and promoted part-timer Steve
Harris into that slot.

* * *

John Debella is joining WMMR
Philadelphia as morning man, suc-
ceeding Steve Martorano and Anita,
who are leaving the station. Debella,
who has been morning man at
WLIR Garden City, N.Y., was given
a sendoff from New York with an
open-house party at Court Street
Wednesday night (27). The party
was put together by Cachet Adver-
tising chief Jude Lyons. "LIR p.d.
Denis McNamara is looking for a
new morning jock.

* * *

With the Bonneville/Peters
merger effective, John Patton moves
up from vice president and general
manager to chairman and chief op-
erating officer of Bonneville Broad-
casting Systems. Marlin Taylor
moves from president to president/
creative director of the New York di-
vision, and Darrel Peters becomes
president of the Chicago division.

* Kk K

And the Metromedia Radio Divi-
sion has a new president. He’s Carl
Brazell, who’s been with the com-
pany for the last 13 years, starting
out as a newsman at KLAC and
most recently holding the post of
western regional v.p. He replaces
George Duncan, who will be devot-
ing his full attention to his duties as
senior vice president of operations
for Metromedia, Inc. Additionally,
Duncan has appointed Vicki Calla-
han, the former eastern regional v.p,
to the post of executive v.p. of the ra-
dio division.

www.americanradiohistorv.com

Ray Quinn is also on the move, go-
ing from v.p./g.m. of Capitol Broad-
casting’s WRKA to their newest ac-
quisitions, WCRT and WQEZ
Birmingham. (They’re planning to
spin off the AM, and no word on
what they’ll do with the beautiful

More Vox Jox on page 22.

music FM, but speculations abound
as Bill Thomas, the p.d. of Harte
Hanks WRVQ Richmond, will be
resigning that position to program
WQEZ). New call letters, WMIJJ,
have been applied for. Succeeding
Quinn in Louisville is WRKA gen-
eral sales manager Joe Kotter.
* * X
Mikel Hunter has left his p.d. post
at KOME San Jose. Holding down
the fort on an interim basis is music
director Dana Jang. . .. Also in the
Bay area, longtime AOR p.d. Bonnie
Simmons is back on the air—doing
weekends at Century’s KMEL.
* * *
E. Karl is leaving Sunbelt Com-
munications, where he’d been vice

president, to form his own consult-
ancy. His first client? Sunbelt’s
Transtar network. ... Rick Fowler,
promotion director, has left Q-107 in
Washington, with plans to be an-
nounced shortly. ... Ron Travis has
been promoted to p.d. at KOCY Ok-
lahoma City. Travis will continue to
do afternoon drive. Charlie Marcus, o
who had been programming both
this AM and sister station KXXY @
(KXY), will now concentrate on the -
FM. Marcus has also given up his
morning drive duties on the FM.
KOCY morning drive team Dave
and Dan will now be simulcast on
the two country stations.

* * X

ABC’s WLS-AM-FM Chicago
has hired Waldman & Associates as
its ad agency. The agency is headed
by Linda Waldman, who had been
director of advertising and promo-
tion for the stations. Lee King &
Partners had been the WLS agency,
but that company merged with Bo-
zell & Jacobs, which has NBC’s

{Continued on page 58)
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KMOX Changing Sound, Name

CBS’ KMOX-FM St. Louis will
make a major push for its new “Hit
Radio” identity when it wins ap-
proval from the FCC for new call
letters, KHTR. Bob Hyland, re-
gional vice president for this station
and sister station KMOX-AM, ex-
pects them to come through by the
first of the year.

Station manager Tim Dorsey
notes that a gradual change was be-
gun in September, adding that no
changes were needed in personnel
because all of the on-air staff had
backgrounds in top 40 radio.
KMOX-FM had been in an AC for-
mat.

The change follows the lines of the
Mike Joseph-directed shifts to *“Hot
Hits” at CBS’ WCAU-FM in Phila-
delphia and Chicago’s WBBM-FM.
But Joseph, who fell out with CBS
brass, had nothing to do with the
shift at KMOX. This latest move in
the CBS-FM group is the home-
grown effort of local p.d. Ed

Scarborough. He says, “Musically,
we're very similar to WCAU and
WBBM, but our turnover of records
is not as frequent and we have more
variety to our music.”

KMOX-FM is the second CBS
station to change call letters. A while
back. KCBS-FM San Francisco be-
came KRQR, breaking with a long
tradition of all AM-FM combina-
tions in the 14-station group having
like call letters.

* K* *

WXUR Media, Pa. (just south of
Philadelphiajis back in a new incar-
nation as WKSZ (Kiss 100)—which
is interesting in that WUSL, now ur-
ban contemporary as WPKS, is us-
ing “Philadelphia’s Kiss” and “Kiss
99” as logos. Dan Lerner emerged
victorious in the FCC battle for the
frequency that’s been going on since
1974. The new station will be AC,
with WFIL operations manager Kris
Chandler moving over to direct the

(Continued on page 58)
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‘Timeless Rock’ Format Is Taking Shape

® Continued from page |

ton, “We’re a new station. We don’t
expect to see any difference until the
winter (Arbitron) book. But the ad
row response has been excellent, and
that’s what it’s all about.” KFOG
dropped beautiful music to instail
the new format Sept. 23.

Success at KFOG will mean a
roll-out in major radio markets for
the format, which creator Lee
Abrams says consists of “music that
is timeless rather than current or
old.” Abrams hopes to have eight
clients for this format in the top 10 or
12 markets by the end of 1983. He
explains, “We’re making rock radio
older. This is a very revolutionary
sound, yet we still subscribe to an es-
sential commercial basis.”

What may be the most revolution-

- ary thing about the format is what

Abrams calls “cinematics,” elements
which suggest visual recollections to
the listener, such as theme music
from such long-departed tv shows as
“Mr. Ed,” “Leave It To Beaver,”
“The Flintstones” and “The Un-
touchables.”

“Given the current state of AOR,
our listeners—25- to 34-year-olds—
may hear one record in five that they
like on a typical 'AOR station.
Maybe they listen to Genesis or Pe-
ter Gabriel, but they’re blown away
by AC/DC’s ‘Dirty Deeds Done Dirt
Cheap’.”

A typical hour, according to
Abrams, includes: Crosby, Stills &
Nash’s “Suite Judy Blue Eyes,”
Bruce Springsteen’s ‘“Hungry
Heart,” the Police’s “Don’t Stand So
Close,” the Beatles’ “All My Lov-
ing” and “Glass Onion,” the Rolling
Stones’ “Miss You,” Elton John’s
“Levon,” Cream’s “Dance The
Night Away,” Phil Collins’ “In The
Air Tonight,” the Hollies’ “Look
Through Any Window,” A Flock Of
Seagulls’ “I Ran,” Steve Winwood’s
“When You See A Chance,” the
Moody Blues’ “You And Me” and
the Who’s “Eminence Front.”

But there are a number of special

New Feature

features: a tongue-in-cheek
“Dreaded Morning Oldie” featuring
records ranging from Paul & Paula’s
“Hey Paula” to the Village People’s
“Macho Man”; a “Ten At Ten” fea-
ture—10 songs from a particular
year; and the “Spontaneous Album
Side,” the tracking of one side of an
album ranging from “Meet The Bea-
tles” to the newest Peter Gabriel re-
lease. :

Rodney Dangerfield has been
signed as a spokesman for the for-
mat, and 30- and 10-second com-
mercials for KFOG are already run-
ning in the Bay area. In these spots,
Dangerfield makes the point that the
format offers “’60s oldies and cool
new tunes” for “old rockers like me.”

The format is dayparted, comput-
erized to minimize repetition, with
the library updated quarterly and
the currents updated weekly.

Abrams projects that the 25-t0-34

.core audience will skew 60% male.

He says the ideal jock for this format
is 30 years old with AOR and top 40
experience. He shouid be “very ma-

ture,” with a delivery that combines
AC and soft rock. Abrams advises
that national and international news
is important to this format, with rock
and lifestyle news “a thing of the
past.”

While music familiarity will fall
into two groups—familiar songs and
familiar groups—a third group of
currents will be given high visibility
with “very thorough billboarding of
pre- and back-announcing,”
Abrams explains.

Abrams reasons that “Timeless
Rock” stations must be as “commer-
cial as possible without losing their
progressive roots.” Listenership, he
says, is composed of “reliable listen-
ers—who make up the average quar-
ter hour listening—and mood listen-
ers—who give a station its cume
(cumulative audience). This is a
psychographically-oriented format.
Staying on mode is essential because
it will develop a solid legion of re-
liable listeners, yet be a consistent
enough utility to reach the mood lis-
tener when they wantit.”

DOUGLAS E. HALL

Crocker Plans
Urban Music
TV Special

NEW YORK—WBLS p.d. and
DJ Frankie Crocker is planning a
syndicated tv special for early
next year to showcase urban con-
temporary music awards.

Called “Frankie Crocker
Presents The Urban Contempo-
rary Music Awards—An Ameri-
can Phenomenon,” the show will,
the programmer hopes, kick off a
weekly tv show.

Awards will be based on vari-
ous criteria and cover various
categories: who sold the most
records, who has had the best
grossing tour, who has done the
most charity work, who are the
most successful on-air and club
DJs. Crocker says that for top on-
air DJs, there will be three New
York awards: one for WBLS, one
for WKTU and one for WRKS
(Kiss).

The week’s Most Added Rec-
ords on Billboard’s reporting sta-
tions are the focus of a new pro-
gramming aid introduced on this
page. Tracking four radio formats
weekly, Most Added replaces the
previous Chart Breakouts fea-
ture.

There is also a considerable
amount of music that shows up in
Abrams’ “SuperStars” format (for a
time, “Timeless Rock™ was known as
“SuperStars II”). Gaston says the
difference is “what we don’t play—
REO Speedwagon, Billy Squier,
Van Halen, AC/DC.

NOVEMBER 6, 1982, BILLBOARD

__Out Of The Box__

HOT 100/AC

JUNCTION CITY, Kan.—Twenty-two-year-old Pete Eckhoff, the KJCK-
FM music director, days he was “too young” to remember when “You Can’t
Hurry Love” broke for the Supremes in 1966. Now Phil Collins has recorded
the tune for Atlantic, and the programmer is impressed with his version. He

‘also thinks that “The Girl Is Mine,” which unites Michael Jackson and Paul

McCartney (Epic), is the stuff hit records are made of. “It’s got an easy-going
feel, like ‘Rock With You’; nothing too hard or abrasive. They’re a duo people
will accept.” Eckhoff adds that “It’s A Tough World” by Donny Iris (MCA)
isn’t as catchy as the singer’s hit, “Love Is Like A Rock,” but that the lyrics
“capture the mood of the working class—aggressive, rebellious pop-rock to

turn up and sing along to.”
AOR

PHILADELPHIA—*Crazy,” a cut from the new Supertramp LP, “Famous
Last Words” (A&M), has “an almost classic feel,” says music director Helen
Leicht of WIOQ-FM. “They’ve always been a band you learn to like, but I
think listeners will be pleased with the new record.” On “Mr. Radio,” a track
from Linda Ronstadt’s “Get Closer” album for Asylum, Leicht thinks the
cover of the Roderick Falconer tune “has a nice eerie feel. It amazes me how
producer Peter Asher finds these songs.” “Crime Pays,” a dance-oriented song
and “One On One,” a ballad, are two of the strongest selections from “H20" by

* Hall & Oates (RCA), she notes, adding that “Perfect Stranger,” the new Jesse

Colin Young LP, should not be overlooked. She likes three cuts from the
Warner Bros. disk, “Ophelia,” “Fire On Water” and “Fight ForIt,”” a duet with
Carly Simon, which Leicht calls “powerful, punchy pop.”

‘BLACK/URBAN

GARY, Ind.—Chaka Khan’s “Got To Be There” (Warner Bros.) is a fitting
add this week for WLTH, opines music director Dana Huskisson, because the
tune was first performed by the Jackson 5, Gary’s first family of pop-soul. “It’s
a bit more uptempo, but otherwise Chaka is pretty faithful to the original,” she
notes. “It’s the type of tune that grows on you. Very catchy.” “The Girl Is
Mine” by Michael Jackson and Paul McCartney has also found an enthusias-
tic audience, Huskisson says the Quincy Jones production, taken from Jack-
son’s forthcoming “Thriller” LP (Epic), is filled with familiar flourishes. “And
don’t forget “The Smurf’,” she adds. “It’s too cute to overlook.” The bouncy
instrumental, written by Otis Redding III, is Tyrone Brunson’s debut for the
Believe In A Dream label.

COUNTRY

SPRINGFIELD, Mass.—WIXY program/music director Brian Hale says he
has a good reason for plugging the flipside of Linda Ronstadt’s new Asylum
single, a duet with J.D. Souther called “Sometimes You Just Can’t Win.”
“‘Get Closer,” the A side, has a gospel feel with a rock beat that’s too hard for
us. But the flip is definitely country, recognizable Rondstadt. She wasn’t ex-
perimenting as much with her voice as she seems to be doing now.” He says his
spirits are bouyed by Lloyd David Foster’s perky “Honky Tonk Magic”
(MCA), which “makes your feet want to move,” and Guy Shannon’s “Pretty

Lady” (Comstock), which reminds him of *“the musical course” that Jimmy -

Buffett steers. LEO SACKS

Most Added Records

The week’s five most added singles at Billboard'’s reporting stations in each of four formats.

% of Billboard’s % of Billboard’s
radio panel radio panel
adding record now reporting
Title, Artist, Label this week record
e - HOT IW _Hut stations reporting adds this week include

1 “The Girl Is Mine,” Michael Jackson KFI-AM, KUBE-FM, CKLW-AM,

& Paul McCartney, Epic 58% 59% WDRQ-FM, WNBC-AM, WQXI-FM
2 “It’s Raining Again,” Supertramp, KRLA-AM, KKRC-AM, WGCL-FM,
A&M 25% 79% KEGL-FM, WKBW-AM, KMGK-FM
3 “Hand To Hold On To,” John Cougar, WTIX-AM, KMGK-FM, KFI-AM,
Riva/Mercury 25% 24% WZGC-FM, WLOL-FM, WISE-AM
4 “Africa,” Toto, Columbia 40% 20% KUBE-FM, CKLW-AM, WGCL-FM,
KLVU-FM, KIMN-AM, WHBQ-AM
5 “Let’s Go Dancing,” Kool & the Gang, KIMN-AM, WGCL-FM, WMC-FM,
De-Lite 26% 15% WBBQ-FM, KHFI-FM, KKQQ-FM
T ;[JHHAH __ SR e
1 “Let’s Go Dancing,” Kool & the Gang, KDAY-AM, WCIN-AM, WIMO-AM,
De-Lite 36% 41% WBMX-FM, WRKS-FM, KWAM-FM
2 “Got To Be There,” Chaka Khan, WHRK-FM, KWAM-FM, WNHC-AM,
Warner 34% 34% WNJR-AM, WDMT-FM, WCIN-AM
3 “Movin’ Violation,” Skyy, Salsoul 24% 47% KGFJ-AM, WIMO-AM, WHRK-FM,
WANT-AM, WANM-AM, WRBD-AM
4 “Hangin’,” Chic, Atlantic 24% 24% WCIN-AM, WBOK-AM, KWAM-FM,
i WHRK-FM, WVOL-AM, WHUR-FM
5 “Sweet Baby,” Harry Ray, Sugar Hill 23% 23% WIMO-AM, KWAM-FM, WNJR-AM,
WESL-AM, KAPE-AM, WRAP-AM
: 2 : , COUNTRY
1 “Like Nothing Ever Happened,” KLAC-AM, KYGO-FM, WUBE-FM,
Sylvia, RCA 31% 62% WDGY-AM, WSM-AM, WCMS-FM
2 “With You,” Charly McClain, Epic 30% 74% WTQR-FM, KSO-AM, KFKF-FM,
KMPS-AM, KBRQ-AM, WSAI-FM
3 “Romance,” Louise Mandrell, RCA 26% 37% WSLC-AM, WBAM-AM, KFGO-AM,
WTOD-AM, KGA-AM, WSOC-FM
4 “Elvis Medley,” Elvis Presley, RCA 26% 26% WHK-AM, WLWI-FM, WPAP-FM,
KOMA-AM, WIRE-AM, KLAC-AM
5 “What She Don’t Know Won’t Hurt KIKK-AM, WIVK-AM, WIRE-AM,
Her,” Gene Watson, MCA 25% 25% KMPS-AM, WGTO-AM, KKYX-AM
: . R — — .w_-tDU'[,TC{]NTEMP{)RARY
1 “The Girl Is Mine,” Michael Jackson KIXI-AM, KLTE-FM, WASH-FM,
& Paul McCartney, Epic 2% 42% KKRD-AM, WBEN-AM, WSM-FM
2 “It’s Raining Again,” Supertramp, KNBR-AM, KRNT-AM, WYEN-FM,
A&M 28% 47% KMOX-AM, WCTC-AM, KLTE-FM
3 “Right Here And Now,” Bill Medley, WRVA-AM, WGY-AM, WATR-AM,
Planet/RCA 16% 33% KMBZ-AM, WTMJ-AM, KOY-AM
4 “Missing You,” Dan Fogelberg, Full WROR-FM, WKRC-AM, WTMJ-AM,
Moon/Epic 14% 67% KMJJ-AM, KMBZ-AM, KLTE-FM
5 “ALove Song,” Kenny Rogers, Liberty 14% 65% WOMC-FM, WGAR-AM, WATR-AM,

WFYR-FM, WAMZ-AM, KMJJ-AM
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Renewed Involvement Seen In Nashville DJ Convention

By KIP KIRBY

NASHVILLE—Is Nashville’s an-
nual DJ Convention still relevant for
DJs? Apparently so. In fact, this

ect began last year with six partici-
pating stations; this year, a full 28
country radio stations took advan-
tage of the opportunity, and both
FICAP and the Opry report numer-

ous advance requests by interested
stations for next year.

Chuck- Chellman of FICAP be-
lieves that the visibility of these sta-
tions as they broadcast live from the

convention puts radio back into the
forefront. Says Chellman, “These re-
motes can overcome the problem of
how to deal with the Arbitron and
Birch ratings period conflicts. Now

stations can pay for a disk jockey to
come to Nashville and still keep him
on the air.”

Calling the 1982 DJ Convention

(Continued on page 42)

-

year’s convention may even signal a
positive turning point for the event,
according to radio industry observ-
ers. They point out that although
past years indicated a slow drop in
convention attendance from country
radio, the trend appears to have
been reversed this year.

Jerry Strobel, press manager for
the Grand Ole Opry (which co-
sponsors the convention with the
CMA under the banner “Grand Ole
Opry Birthday Celebration/DJ
Convention™), estimates that total
radio-related turnout increased
slightly this year. Overall radio reg-
istration ranged between 800 and
1,000 participants, with disk jockey
attendance up from 400 in 1981 to
450 this year.

,baﬂ%%"‘&%mw-

Assistance in this story provided by
Carter Moody.

Several factors are given for the
radio community’s revived involve-
ment, particularly at the non-man-
agement level. Among these are the
presence of full-scale live broad-
casting facilities at the convention,
expanded DJ tape sessions with art-
ists, and FICAP’s activities, which
fall later in the week.

Unquestionably, the new addition
of on-site remote hook-up arrange-
ments furnished by the Opry and
FICAP is bringing renewed enthusi-
asm. These broadcast facilities allow
stations to handle on-air program-
ming and interviews directly from
the lobby of the Opryland Hotel
during convention week. The proj-

Vegas Loses Its
Only Black Outlet

LAS VEGAS—KVOV-AM’s re-
cent change of format from r&b to
all talk leaves this market without a
black music station for the first time
in 12 years,

The change of format was due, ac-
cording to Ralph Calvin, general
manager, to “not generating as
much revenue as (compared to
what) we were putting out.” The sta-
tion was purchased from KVOV,
Inc. by Consolidated Broadcasting
Corp. in November, 1981.

The station’s new format utilizes
ABC’s satellite-delivered talkradio
lineup (Dr. Irene Kasserla, Michael
Jackson, Dr. Toni Grant). Calvin
believes the use of network talent
will help the station build a stronger
format than its competitors.
KDWN-AM fills most of its 24-hour
schedule with talk shows, and
KORK-AM broadcasts the Larry
King show.

Local programs include Muriel
Stevens (9 a.m.-10 a.m.) and “Living
In The Now,” which features music
and talk about music but, according
to Calvin, “will basically be about
three young people and how they
live in Las Vegas.”

The only other radio station that
featured a black music format,
KCEP-FM, has been off the air
since April due to a shortage of
funds. The station, a non-profit fa-
cility owned by the Economic Op-
portunity Board of Clark County,
hopes to be back on the air by No-
vember, according to EOB chairman
Lee Walker.

Two other non-commercial sta-
tions, KUNV-FM and KNPR-FM,
feature short segments of r&b dur-
ing each broadcast day.
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10-DAY FREE EXAMINATION COUPON _I
1

BILLBOARD BOOKS PRO. Box 2013, Lakewood. NJ 0870
| Please RUSH me the book(s) checked below for 10 days
free examination. If not delighted, | may return the book(s)
for refund or credit.
[J This Business of Music, Plus More About This Business
of Music, #077535 & 075672, Together Onty $25.00
[Z] More About This Business of Music, 3rd ed. #075672,
$12.95 (singly)
[ This Business of Music, 4thed. #077535 $18.50 (singly)
O Successtul Artist Management, #050009, $17.50
{J The Music/Record Career Handbook. #075818, $16.95
every facet of this music industry phenomenon. Written in a breezy, easy-to-read style with all

€ J € {0 The Business of Radio Programming, #077608. $16.50
the benefit of the author's first-hand knowledge of the industry. 192 pp. 6 x 9. Index. 8230-7756-

X.$14.50 I {1 This Business of Disco, #07756X, $14.50

e . ; 0 A Musician's Guide To The Road, #075834, $7.95
The Music/Record Career Handbook, Rev. Ed. [0 TO SAVE, I enclose check or money order in the amount
by Joseph Csida. Provides updated information on the music industry, the growth in music ca- of§________ including applicable sales tax in the states
reer courses offered countrywide, the new areas of videocassettes and videodiscs, the current of OH, TN, MA, CA NJ, NY, and VA (publisher pays postage
personalities dominating the music world and changes within the corporate structure of the in- and handling).
dustry giants, and much more. 360 pp. 6 x 9. Index. 8230-7581-8. $16.95

A Musician’s Guide to the Road
by Gary Burton. What every musician should know about taking an act on the road is explained
in this clear handbook. Written by world-renowned vibraphonist Gary Burton, this easy-to-read
guide is jam packed with practical ideas based on Burton's twenty years of experience perform-

O CHARGE MY CREDIT CARD Expires___

O American Express [ visa . MasterCard

Signature

ing before jazz audiences. 154 pp. 6 x 9. Appendix. Index. 8230-7583-4. $7.95

This Business of Radio Programming
by Claude and Barbara Hall. A thorough background of programming—research. promotion,
production, engineering, statistics: plus interviews with the top names in radio. 360 pp. 6 x 9.
Gloss. Index. 8230-7760-8. $16.50

Addrees
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and This Business of Music, Fourth Edition
- Serious Music—every aspect
» Live performances—the complete “how-to”
A most practical and comprehensive guide to the music industry—
“Superb, concise and entertaining exposition...”— Lawyer, Dallas, Tx,
624 pp. Appendices, Index #8230-7753-5
More Bestselling Books To Keep You Fully Informed!
8230-5000-9. $17.50
you inside the dance halls and behind the scenes in the recording industry to examine in depth
Also available in your favorite bookstore!

More About This Business of Mus:c,
New Revised and Enlarged Third Edition
—Order the two together for Only $25.00-a 20% saving! i
More About This Business of Music, New Revised Third Edition
provides you with all the information you need to succeed!
- The Business of Jazz—an entirely new section
» Background music—everything about this fascinating world
* Production and sale of printed music
* The flourishing religious music business
204 pp. Charts, Appendices, Music Industry Forms #8230-7567-2
This Business of Music, Fourth Edition
for performers « producers « writers « agents « companies ¢
Head the Rave comments—
“Most informative...the only book of its type..."—Performer, Nashville, Tri,
“A Must for any music professional”—Audio Engineer, Calumet, {Il.
NOW Both of these books available for only $25.00-a 20% Saving for You.
Successful Artist Management
by X. M. Frascogna, Jr., and H. Lee Hetherington. Deals with the problems facing artists in the
entertainment industry in developing and planning a career. Each chapter covers a phase in ar-
tistic management from both the artist's point of view and the manager's. 224 pp. 6 x 9. index.
This Business of Disco
by Radcliffe Joe. Here for the first time, Billboard disco editor and reporter Radcliffe Joe takes
All books will be shipped within 30 days of receipt of order.
www.americanradiohistorv.com
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Programmers React To Chrysalis Move

® Continued from page |

Sattler says he has written a memo
to his staff advising them that when
albums are featured, “Do not track a
full side of an album without break-
ing this up with station IDs.”

Sattler, responding to his receipt
of one of the 1,000 letters sent to
AOR stations by Forsythe, wrote to
the label executive that he was “sen-
sitive to the problem of taping off
the air.”

But Curelop says that “any (sales)
loss that record companies have due
to home taping off the air is far out-
weighed by the sales that will occur
from exposure of a complete album
on the air.” He calls the new Chrysa-
lis policy “self defeating.”

Andy Lockridge of KZEW Dallas
says, “They are alienating a lot of
people; they are going about this in
the wrong way. The people who tape
are the ones who buy the most rec-
ords. We track records every night at
midnight; it’s a way to expose new
product. It's how we determine rota-
tion of music. If they don’t want us
to have an album, fine, but don’t
give it to us and tell us how to play
it.”

Michael Picozzi of WYSP Phila-
delphia resents “the blame record
companies are laying on radio. We
don’t track new albums, butif1 feltit
was good programming, I'd do it. |

don’t think home taping is causing
any industry loss. I don’t feel it’s my

_problem anyway.”

Picozzi is also sore about having
local promotion people—not neces-
sarily from Chrysalis—promise that
airplay will bring time buys on the
station, only to give airplay and then
see none. “They tell us later that the
time buys are handled by their
agency and are based on ratings. I'm
not in the business of selling rec-
ords.”

WXRT’s Mrvos, who scornfully
notes, *l haven’t seen a Chrysalis
promotion man in two months,”
says, “I have no intention of playing
their album. I don’t care for the
single (“Shadows Of The Night™)
and I’'m not playing it. I hope DC-
101 hangs in there.”

DC-101, legally known as
WWDC-FM, banned both the
single and album by Benatar after
Chrysalis threatened legal action for
“violation of federal copyright Jaw”
if the station went ahead with plans
to track the album.

In a further escalation of the ill
feelings between the label and the
station, DC-101 operations and pro-
gramming vice president Don Davis
issued a statement calling the Chrys-
alis stand “shortsighted and legally
dubious.”

He says, “Their home taping fears

___ Pro-Motions_ |

WPLX Limo Stops Traffic

WPLX-FM Milwaukee is getting
lots of mileage out of its Mellow Yel-
low Limo.

The auto, which combines the
front-ends of two checker cabs to
give the car an identical appearance
on either side, has been stopping
traffic on the streets of Milwaukee
since it appeared in July. Since then,
the AOR station has used it to pro-
mote concerts, sporting events and
such community functions as last
week’s PTA parade in nearby
Grafton, Wisc., where “The Killer,”
afternoon drive man Craig Kilpat-
rick, rode in style.

“As a promotional vehicle, it’s
tops,” says Bob Robison of the
Hearst station. “We used to have a
firetruck for a mascot, but that’s old
hat now.”

The car is the brainchild of sales
manager Terry Jeffords and Crea-
tive Express, a local advertising
agency that enlisted the financial
support of Coca-Cola Bottling of
Wisconsin. It was built from scratch
for $15,000 by Mutual Auto Body of
Milwaukee and—somehow—meets

We're only 4
so we really have
totry harder

We offerany
or all of the
following
quality
services. All
underone
roof and at
competitive
prices.

dLee-Myles Assoc.,Tnc.

160 E. 564N 5. Napt. AS. NYC 10022 Tel:758-3232

® Design

e Art

* Type

® Cotor seps

® Printing

© Fabrication

® Record
Pressing

® Tape
Duplication

Serving the graphic neess of the recerd industry since 1962,

the specifications of the Wisconsin
Safety Dept.

“Our policy is that nobody takes it
out alone,” says Robison. “With its
matching dash assemblies, its de-
signed to ook like it can drive either
way. So the gimmick of somebody
sitting behind the back wheel adds
to the effect. The attention has been
incredible.”

(Continued on page 24)

By ROLLYE BORNSTEIN

“Females have made great in-
roads on the air,” noted a major
programming consultant during
one of the industry’s recent con-
ventions. “You can hear them ev-
erywhere, with the possible excep-
tion of morning drive.”

1U’s possible—no, probable—that
he doesn’t have a client in Cleve-
land. If he did, the name of FM-
108’s Carol Ford would come to
mind as one of the hottest, most
energetic and original performers
of either sex doing mornings in the
city.

“The first time I heard Jack
Armstrong in the ’60s, I knew I had
to be in radio,” reminisces Ford, a
Cleveland native. *“I made my
father buy me a transistor and I
slept with it under my pillow every
night. Then one Christmas he
bought me a tape recorder, one of
those reel-to-reel jobs. Well. since |
already had a record player, that
was all I needed to have my own
radio station in my bedroom.
KXEN, 1 called it; it didn’t stand
for anything, 1 just thought it
sounded good. By the time I got to
high school, we were into promo-
tions, contests. My friends took

are overplayed. Home taping from
radio is a small portion of the prob-
lem, and no one has yet addressed
whether home taping from the radio
actually serves as an inducement to
purchase the record itself at a later
date, which is our belief.”

Davis further complains, “DC-
101 loses the opportunity to expose
its listeners to new product in its en-
tirety, which we consider to be the
distinct value of programming al-
bums on the station. Since the vast
majority of DC-101 listeners don’t
tape albums from the radio, both
DC-101 and the bulk of its listeners
miss one of the opportunities that
AOR stations have provided for
years and AOR listeners have come
to expect.”

Davis particularly takes Chrysalis
to task for “the insinuation that DC-
101 offered not to track the album in
exchange for a market exclusive on
it. I personally informed Chrysalis
official Louis Newman, during my
first telephone conversation with
Chrysalis on this issue, that DC-101
never made such an offer and that
DC-101 never makes deals regard-
ing airplay. To still make such an in-
sinuation after our discussion is the
ulumate cheap shot, and indicative
of Chrysalis’ relationship with ra-
dio.”

Davis restates his threat to ban
Chrysalis product: “If Chrysalis
Records plans to direct radio sta-
tions as to how their product can be
aired, and these directions are in di-
rect contrast to DC-101’s program-
ming policies, DC-101 will not air
the product in any form.”

Mrvos is equally adamant. “We’re
not here to provide a home taping
service. In the past when we've
tracked albums, we’ve broken them
up. But we're not going to be held up
by the record companies.”

Alan Sneed of KSRR (97 Rock)
Houston is another p.d. who has “a
problem with compilation copy-
rights. We pay a tremendous
amount of money to ASCAP and
BMI. I question whether record
companies should set themselves up
as another licensing organization. |

; PERSONALITY PROFILE=>

WDMT’s Ford Drives On

their old ratty T-shirts and painted
my call letters on them.

“My first experience on the air
outside the bedroom came on the
All Campus Radio Network, a
free-form progressive commercial
station which broadcast exclu-
sively to the Ohio University col-
lege dorms (in Athens).” From
there it was on to WOUB, a Na-
tional Public Radio station located
on the grounds of the university.
“We were probably the only NPR
station to have TM jingles and run
the ABC Information Network. It
was primarily block programmed,
and I did afternoon drive, an MOR
shift.”

can understand a request not to
track an album, but the record com-
panies make a bigger thing out of
home taping than it is. The Warner
Communications study shows tap-
ing off the radio to be a small prob-
lem. We don’t do it. It's not the way
we program, but it’s not their busi-
ness. It’s not-our business what acts
they sign. I work for a radio station.”

Tim Kelly of WLUP Chicago
says, “DC-101 is wrong. They have
to understand that record companies
and radio must work together. We
don’t track albums straight through,
although we’d like to.”

Richard Neer of WNEW-FM
New York says that tracking records
“is great for ratings, but it’s a dis-
service to the record companies and
it hurts radio in the long run.”

Charlie Kendall of WMMR
Philadelphia thinks there is a “tre-
mendous amount of home taping”
and that tracking albums is “not a
good idea,” but he blames home tap-
ing on the record companies because
of “the poor quality records they
turn out.”

Jack Hicks of KDWB St. Paul
agrees with the Chrysalis stand. “I
never have tracked albums,” he says.
“I don’t want to see the record com-
panies go out of business.”

Broadcasting trade organizations
are taking a cautious stance. Mi-
chael Berg of the National Assn. of
Broadcasters’ legal department says,
“We have no position, but this, per-
haps will be something we’ll discuss.
We've not analyzed the implica-
tions.”

The National Radio Broadcasters
Assn. has no official position either,
but executive vice president Abe
Voron says, “It seems to me that
courts have ruled otherwise in the
past (that record companies don’t
hold copyrights to their recordings).
I think they (Chrysalis) are on very
shaky legal grounds, but I've never
been enamored of playing entire al-
bums. It’s unfair to record com-
panies and performers. In the mad
rush for ratings, anything goes. If the
tables were turned, I'm sure radio
would scream.”

Upon graduation, Ford mailed

out the traditional “bunch of
tapes,” like countless seniors be-
fore her. Unlike most of them, she
drew a response. “I got an immedi-
ate reply from WOWO asking me
to come to work for them. I didn’t
know where Fort Wayne was, but I
did know enough about West-
inghouse to accept. I spent two
years there on the all-night show
doing a music/talk/open phones
program. It was the most fun I've
ever had in my career. The free-
dom was unbelievable.”

When Ford was ready for an-
other move, King Broadcasting,
which had wanted to hire her ear-
lier, made an attractive offer: “Ten
’til two a.m. in San Francisco on
KYA. The restriction there was a
sharp contrast to WOWO. Looking
back on it, they didn’t use me for
what they hired me for. 1 was nota
personality, I was reading liner
cards. One day | thought, ‘Mon-
keys can do this job.”” That real-
ization sent her back to Cleveland,
where she got involved doing com-
mercials with a friend from school.

One of those commercials
wound up at WDMT, and man-
agement there called the produc-

(Continued on page 48)
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local siations have option of
broadcast time and dates.

Nov. 1, Rob Halford, Glen Tipton (Judas
Priest), Guest D.J., Rolling Stone Productions,
one hour.

Nov. 1, Yardbirds, Continuous History Of
Rock And Roll, Rolling Stone Productions, one
hour.

Nov. 1, Four Freshmen, Music Makers, Nar-
wood, one hour.

Nov. 1, Barry White, Special Edition, West-
wood One, one hour.

Nov. 1, Pat Benatar, Steve Winwood, Rock Al-
bum Countdown, Westwood One, one hour.

Nov. 1, Peabo Bryson, George Brown (Kool &
The Gang), The Countdown, Westwood One,
one hour.

Nov. 1, Gene Watson, Live From Gilley's,
Westwood One, one hour.

Nov. 1, George Thorogood, Billy Idol, In Con-
cert, Westwood One, one hour.

Nov. 1, Stevie Nicks, Inner-View, Inner-View
Network, one hour.

Nov. 5-7, Rosanne Cash, Weekly Country Mu-
sic Countdown, United Stations, three hours.

Nov. 5-7, the Hollies, Dick Clark’s Rock Roll
And Remember, United Stations, four hours.

Nov. 6, Jaco Pastorius and Word Of Mouth,
Jazz Alive, NPR, two hours.

Nov. 6, Brenda Lee, Gene Watson, Silver
Eagle, ABC Entertainment Network, 90 minutes.

Nov. 6-7, Dusty Springfield, Morey Amster-
dam, Glen Campbell, Soundtrack Of The 60s,
Watermark, three hours.

Nov. 6-7, Anthony Newley, “Singing In The
Rain,” Musical, Watermark, three hours.

Nov. 7, Molly Hatchet, Best Of The Biscuit,
King Biscuit Flower Hour, ABC Rock Radio Net-
work, one hour.

Nov. 8, Producers Special, Continuous His-
tory Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

Nov. 8, Pat Travers, Guest D.J., Rolling Stone
Productions, one hour.

Nov. 8, the Who, part one, Off The Record,
Westwood One, one hour.

Nov. 8, Deniece Williams, Special Edition,
Westwood One, one hour.

Nov. 8, Billy “Crash” Craddock, Live From
Gilley's, Westwood One, one hour.

Nov. 8, the Spinners, Budweiser Concert
Hour, Westwood One, one hour.

Nov. 8, the Who, Men At Work, Rock Album
Countdown, Westwood One, one hour.

Nov. 8, Cheryl Lynn, Jeffrey Osborne, The
Countdown, Westwood One, one hour.

Nov. 8, Sy Oliver, Music Makers, Narwood,
one hour.

Nov. 8, Ed Bruce, Country Closeup, Narwood,
one hour.

Nov. 8, Lindsey Buckingham, Inner-View, in-
ner-View Network, one hour.

Nov. 8, Captain Beefheart, Dr. Demento,
Westwood One, two hours.

Nov. 12-14, Johnny Lee, Weekly Country Mu-
sic Countdown, United Stations, three hours.

Nov. 12-14, the Byrds, Dick Clark’s Rock Roll
And Remember, United Stations, four hours.

Nov. 13, Oscar Peterson, Herbie Hancock,
Jazz Alive, NPR, two hours.

Nov. 13, RCA Show featuring Jerry Reed,
Steve Wariner, Marlow Tackett, Silver Eagle,
ABC Entertainment Network, 90 minutes.

Nov. 13, Little River Band, Star Sessions, ABC
FM Network, 90 minutes.

Nov. 13-14, Joshua Logan, “Annie Get Your
Gun,” Musical, Watermark, three hours.

Nov. 13-14, Johnny Tillotson, Ron Travisano,
the Orlons, Soundtrack Of The 60s, Watermark,
three hours. »

Nov. 14, Eddie Money, Steve Forbert, King
Biscuit Flower Hour, ABC Rock Radio Network,
one hour.

Nov. 15, Motown Rocks, Continuous History
0f Rock And Roll, Rolling Stone Productions, one
hour.

Nov. 15, Carlos Santana, Guest D.J., Rolling
Stone Productions, one hour.

Nov. 15, Anita 0'Day, Music Makers, Nar-
wood, one hour.

Nov. 15-Dec. 20, the BBC Rock Hour, London
Wavelength, three hours.

Nov. 19-21, B.). Thomas, Dick Clark's Rock
one hour.
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Billboard. Sin

Playlist Prime Movers *

PRIME MOVERS-NATIONAL

JOE COCKER AND JENNIFER WARNES~Up Where We Belong (island)

LIONEL RICHIE~Truly (Motown)

FLEETWOOD MAC-Gypsy (Warner Bros.)

Playlist Top Add Ons e

Based on station playlists through Tuesday (10/26/82)

TOP ADD ONS -NATIONAL

SUPERTRAMP~It's Raining Again (A&M)

DON HENLEY—-Dirty Laundry (Elektra)
TOTO~Africa (Columbia)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS~those records registering good upward movement on the
station’s playlist as determined by station personnel.

% %KEY PRIME MOVERS ~the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
®ADD-ONS-AIl records added at the Stations listed as determined by station

oeKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS~Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D-Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—

Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

STRAY CATS—Rock This Town (EM1-America)

JOE COCKER AND JENNIFER WARNES-Up
Where We Belong (Island)

JOE JACKSON-Steppin’ Out (A&M)

e ® TOP ADD ONS snmmm

T0T0-Africa (Columbia)
ABC—The Look Of Love (Mercury)
CHILLIWACK—Whatcha Gonna Do (Midsong)

e BREAKOUT S s

MICHAEL JACKSON AND PAUL McCARTNEY -
The Girl Is Mine (Epic)

KKXX-FM—Bakersfield
(Doug DeRoo—MD)
# # THE CLASH—Rock The Casbah 12-5
# % STRAY CATS—Rock This Town 23-7
w CROSBY, STILLS AND NASH—Southern Cross 6-3
 MEN AT WORK—Down Under 22-16
# ABC—The Look Of Love 31-20
oo DON HENLEY—Dirty Laundry
oo PETER GABRIEL—Shock The Monkey
© ADAM AND THE ANTS—Goody Two Shoes A
© KDOL AND THE GANG—Let's Go Dancing A
© PHIL COLLINS—You Can't Hurry Love A
© SUPERTRAMP—I{'s Raining Again B
© LIDNEL RICHIE-Truly B
© CHILLIWACK—Whatcha Gonna Do B
© JOE COCKER AND JENNIFER WARNES —Up Where We
Belong B

KIMN-AM—Denver
{Gloria LaPerez—MD)
# % GLENN FREY—The One You Love 21
# % FLEETWOOD MAC—Gypsy 3-2
# CROSBY, STILLS AND NASH—Southern Cross 7-4
# NEIL DIAMOND—Heartlight 8-5
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 10-6
oo TOTO-Africa
oo ABC—The Look Of Love
© DOM HENLEY —Dirty Laundry B
© SYLVIA-Nobady B
© STRAY CATS—Rock This Town B
© MOVING PICTURES—What About Me A
o KDOL AND THE GANG—Let’s Go Dancing A
o SUPERTRAMP—It's Raining Again X
© LAURA BRANIGAN—Gloria X
® JEFFERSON STARSHIP—Be My Lady X
© DIONNE WARWICK—Heartbreaker X
© DIANA ROSS—Muscles X
© THE POINTER SISTERS—I'm So Excited X

KLUC-FM—Las Vegas
(Ave Van Stone—MD)
# % GLENN FREY—The One You Love 6-3
# # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 8-4
* DOMALD FAGEN-1.G.Y. (What A Beautiful World) 15-
6

# BILLY JOEL—Pressure 11-8

* JOE JACKSON-Steppin’ Out 16-12

o0 MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

oo DON HENLEY—Dirty Laundry

© TONI BASIL—-Mickey B

© LAURA BRANIGAN-Gloria B

o DONNA SUMMER-State Df Independence B

© SUPERTRAMP—it's Raining Again B

© CHILLIWACK—Whatcha Gonna Do B

© DIONNE WARWICK—Heartbreaker A

© TOTO-AfricaA

o PAUL CARRACK—| Need You X

© SURVIVOR—Amencan Heartbreaker X

KFI-AM—Los Angeles
{Roger Collins—MD)
* % LAURA BRANIGAN-Gloria 1-1
* % STRAY CATS—Rock This Town 4-4
 GLENN FREY—The One You Love 6-5
# JOE COCKER AND JENNIFER WARNES —Up Where We
Belong 12-8
# THE POINTER SISTERS—1'm So Excited 15-10
oo LINDA RONSTADT-Get Closer
oo IMCHAEI. IM:KSON AND PAUL McCARTNEY—The
Girl s M
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
MeB
© THE STEVE MILLER BAND=Cool Magic B
o KEMNY ROGERS—A Love Song B
© SUPERTRAMP—It's Raining Again B
© JOHN COUGAR—Hand To Hold On To A
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | A
© THE MOTELS—Forever Mine A
© PRINCE-1999 A
© CHILLIWACK—Whatcha Gonna Do A
o KDOL AND THE GANG—Let’s Go Dancing X
© DON HENLEY—Dirty Laundry X
o SHEEMA EASTON—I Wouldn't Beg For Water X

o DONNIE IRIS—Tough World X

© PAUL McCARTNEY -Tug Of War X

® PETER GABRIEL—Shock The Monkey X

© STEPHANIE WINSLOW—In Between Lovers X
© MISSING PERSONS—Destination Unknown X
© TIMOTHY B. SCHMIT—So Much In Love X

© THE FIXX—Stand Or Fall X

© MOVING PICTURES—What About Me X

KIQQ-FM—Los Angeles
(Robert Moorhead—MD)

© MARVIN GAYE—Sexual Healing B

© LUTHER VANDROSS—Bad Boy/Having A Party B

® BILLY SQUIER-Everybody Wants You B

© MICHAEL JACKSON AND PAUL McCARTNEY—The Girt
Is Mine B

© TOM PETTY AND THE HEART BREAKER—You Got
Lucky A

© KiM CARNES—Does It Make You Remember A

© SYL JOHNSON—Ms. Fine Brown Frame A

© CHILLIWACK~Whatcha Gonna Do A

© MEN AT WORK—Down Under A

© GOLDEN EARRING—Twilight Zone X

© ADRIAN GURVITZ—Your Dream X

© TDTD—Africa X

© SHDOTING STAR—Heartache X

© JACK MACK AND THE HEART ATTACK—Wonderful Girl

X
© LANI HALL-Who's That Guy X

KRLA-AM—Los Angeles
{Rick Stancatto—MD)
# # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 11-6
# % TAVARES—A Penny For Your Thoughts 22-18
# GLENN FREY—The One You Love 16-14
# Q-FEEL—Dancing In Heaven 21-19
* THE POINTER SISTERS—I'm So Excited 24-21
oo MISSING PERSONS—Destination Unknown
oo DIONNE WARWICK —Heartbreaker
o SUPERTRAMP—It's Raining Again A
© BILL CONTI—Theme From Dynasty A
© STEVIE WONDER & CHARLENE—Used To Be A
© THE CLASH—Rock The Casbah B
© DONALD FAGEN-1.G.Y.X
o DAN FOGELBERG—Missing You X
© LUTHER VANDROSS—Bad Boy/Having A Party X
© DARYL HALL AND JOHN OATES—M aneater X
© LINDA RONSTADT—Get Closer X
© PATTIAUSTIN WITH JAMES INGRAM —Baby Come To
Me X
© FASHIDN—Love Shadow X
© CHICAGO—Love Me Tomorrow X
® CHEAP TRICK~She’s Tight X
© SURVIVOR—American Heartbeat X
© BILLY JOEL—Pressure X
© ABC—The Look Of Love X

KRTH-FM—Los Angeles
{David Grossman—MD)

# % STRAY CATS—Rock This Town 2}

*# JOE JACKSON-Steppin’ Out 4-3

# NEIL DIAMOND—Heartlight 8-4

# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 11-7

* I.IONEI. RICHIE- Truly 17-10

o0 MICHAEL IACKSON AND PAUL McCARTNEY —This
Girl Is Mine

oo ABC-The Look Of Love

© JEFFREY OSBORNE—On The Wings Of Love B

© DON HENLEY-Dirty Laundry B

© SUPERTRAMP—It's Raining Again B

© PATTIAUSTIN WITH JAMES INGRAM—Baby Come To

MeA
© KOOL AND THE GANG—Let's Go Dancing X
© TO0T0-Africa X

KOPA-FM—Phoenix
(Chaz Kelley—MD)

# % JDE COCKER AND JENNIFER WARNES —Up Where
We Belong 6-1

# % NEIL DIAMOND—Heartlight 5-2

# JOE JACKSON—Steppin’ Out 14-4

# SYLVIA-Nobody 11-5

* FLEETWOOD MAC—Gypsy 13-9

oo TOTO-Africa

@0 MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine

© SUPERTRAMP—It's Raining Again B

© DARYL HALL AND JOHN OATES—Maneater B

© JEFFREY OSBORNE—On The Wings Of Love B

© DIANA ROSS —Muscles A

© JEFFERSON STARSHIP—Be My Lady X

KGGI (99-1-FM)—Riverside
(Steve O'Neil—MD)
# % LIONEL RICHIETruty 18-11
% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 2215
« FLEETWOOD MAC—Gypsy 3-1
# NEIL DIAMOND—Heartlight 9-4
* EVELYN KING—Love Come Down 14-8
oo JEFFREY OSBORNE—On The Wings Of Love
@0 MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine
o SUPERTRAMP—it's Raining Again B
© DONALD FAGEN~1.G.Y. (What A Beautiful World) B
® T0T0-Africa B
© KOOL AND THE GANG—Let's Go Dancing A
© DON HENLEY—Dirty Laundry A
© CHILLIWACK—Whatcha Gonna Do A
© JOHN COUGAR—Hard To Hold On To A
o DONNA SUMMER—State Of Independence X
o STEEL BREEZE~You Don't Want Me Anymore X

© MOVING PICTURES—what About Me X
© DONNIE IRIS—Tough World X

KCPX-FM—Salt Lake City
(Gary Waldron—MD)

# % CHICAGO—Love Me Tomorrow 15-7

# % DONALD FAGEN—1.G.Y. (What A Beautiful World)
21-15

# DARYL HALL AND JOHN OATES—Maneater 26-19

* SURVIVOR—American Heartbeat 29-22

* DAN FOGELBERG—Missing You 32-25

oo CHILLIWACK-Whatcha Gonna Do

oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

© DON HENLEY—Dirty Laundry B

© DIONNE WARWICK—Heartbreaker B

o SUPERTRAMP—It's Raining Again B

© MISSING PERSONS—Destination Unknown B

© SHEENA EASTON—| Wouldn't Beg For Water B

o TAVARES~A Penny For Your Thoughts B

© THE MOTELS—Forever Mine B

o ROBERT PLANT—Pledge Pin A

© FRIDA—! Know There's Something Going On A

© MOVING PICTURES—What About Me X

© BILL CONTI-Theme From Dynasty X

o HOT—Tonight X

© APRIL WINE—Tell Me Why X

© QFEEL—At The Top A

© FASHIDN—Love Shadow A

KRSP-AM—Salt Lake City
(Lorvaine Windgar—MD)
# % DLIVIA NEWTON-JOHN—Heart Attack 6-3
% STEEL BREEZE~You Don't Want Me Anymore 11-

10
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 17-13
* NEIL DIAMOND Heartlight 13-9
oo SYLVIA—Nobody
®o SUPERTRAMPIt's Raining Again
® STRAY CATS—Rock This Town B
© SURVIVOR—American Heartbeat B
© ABC—The Look Of Love B
© PAT BENATAR—Shadows Of The Night A
© DONHENLEY-Dirty Laundry A

KFMB-FM (B100)—San Diego
(Glen McCartney—MD)
% FLEETWODD MAC—Gypsy 31
# % GLENN FREY—The One You Love 5-3
# JOE JACKSON—Steppin’ Out 7-5
# LIDNEL RICHIE-Truly 10-6
* DARYL HALL AND JOHN DATES—Maneater 20-10
® TOTD-Africa A

o PMTI AUSTIN WITH JAMES INGRAM—Baby Come To

o MlCHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A

® DAN FOGELBERG—Missing You B

© SUPERTRAMP—It's Raining Again B

© DIONNE WARWICK—Heartbreaker B

XTRA-AM—San Diego
(Jim Richards—M0)
% SYLVIA—Nobody 13-6
# % LIONEL RICHIE—Truly 26-10
# DARYL HALL AND JOHN DATES—Maneater 15-12
# CHICAGO—Love Me Tomorrow 17-13
# PAT BENATAR-Shadows Of The Night 30-24
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

+ @@ TOTO—Africa

© JEFFREY OSBORNE—On The Wings Of Love A
© STRAY CATS—Rock This Town B

© DON HENLEY—Dirty Laundry B

© THE 60-G0'S—Get Up And Go X

© DIONNE WARWICK—Heartbreaker X

© DONNIE IRIS—Tough World X

© MARBIN GAYE—Sexual Healing X

KRQQ-FM—Tucson
(Zapolian/Hart—MD)

# # JOE JACKSON—Steppin’ Qut 4-1

# % TOM) BASIL—Mickey 15-5

# OLIVIA NEWTON-JOHN—Heart Attack 11-6

 TOTO-Africa 18-7

* LIONEL RICHIE-Truly 29-17

o0 MICHAEL JACKSON AND PAUL McCARTNEY—The

Girl Is Mine

oo THE CLASH—Rock The Casbah

© MEN AT WORK—Oown Under B

© DARYL HALL AND JOHN OATES—Maneater B

© SURVIVOR—American Heartbeat B

© ABC—The Look Of Love A

© STEVE WINWOOD—Valerie A

© CHILLIWACK—Whatcha Gonna Do A

o STEVE WINWOOD—Still In The Game X

© PAUL CARRACK—| Need You X

© MOVING PICYURES—What About Me X -

© THE 60-GO'S—Get Up And Go X

o DAN FOGELBERG—Missing You X

© DOMALD FAGEN—I.G.Y. (What A Beautiful World) X

© THE WHO-Athena X

© DON HENLEY-Dirty Laundry X

© FRIDA~I Know There's Something Going On X

© ROXY MUSIC—More Than This X

© ADAM AND THE ANTS—Goody Two Shoes X

o SUPERTRAMP—It's Raining Again X

KTKT-AM—Tucson
{Bobby Rivers—MD)

h DONSI.D FAGEN-1.G.Y. (What A Beautiful World)
141

# % DIONNE WARWICK—Heartbreaker 19-14

* OLIVIA NEWTON-JOHN—Heart Attack 20-17

* CHICAGO—Love Me Tomorrow 24-19

# KENNY ROGERS—A Love Song 26-22

o STEVIE WONDER/CHARLENE—Used To Be B

© LAURA BRANIGAN-Gloria B

L] SUPERTRAMP It's Raining Again B

© T0T0-Africa

© MICHAEL IACKSON AND PAUL McCARTNEY—The Girt

Is Mine A
© AIR SUPPLY—Two Less Lonely People A

Pacific Northwest Region

LIONEL RICHIE—Truly (Motown)

JOE COCKER AND JENNIFER WARNES-Up
Where We Belong (Island)

MICHAEL McDONALD - Keep Forgettin' (Every
Time You're Near) (Warner Bros.)

memmm® TOP ADD ONS memmm

JEFFREY OSBORNE—0n The Wings Of Love
(A&M)

JEFFERSON STARSHIP—Be My Lady (Grunt)

LAURA BRANIGAN—Gloria (Atlantic)

onmmen BREAKOUTS s

MICHAEL JACKSON AND PAUL McCARTNEY -
The Girl Is Mine {Epic)

MEN AT WORK-—Down Under (Columbia)

e L = ]

KRLC-AM—Lewiston
(Steve MacKetvie— MD)
# w CROSBY, STILLS AND NASH—Southern Cross 6-3
# % JEFFREY 0SBORNE—On The Wings Of Love 10-6
# TIMOTY B. SCHMIT—So Much In Love 17-10
# DARYL HALL AND JOHN OATES—Maneater 22-12
 LIONEL RICHIE—Truly 23-18
® ELVIS PRESLEY—The Elvis Medley B
© PATTI AUSTIN WITH JAMES—Baby Come To Me B
© BiLL MEDLEY—Right Here And Now B
© ABBA-Teh Day Before You Came A
© TOTD—Africa A
© MICHAEL JACKSON AND PAUL McCARTNEY —This Girl
Is Mine A
© TAVARES—A Penny For Your Thoughts A
© GORDDN LIGHTFOOT—Shadows A
© MICHAEL MacDONALD—1 Got To Try A
© BILL CONTI-Theme From Dynasty X
© CHRIS CHRISTIAN—The Last Goodbye X
© JESSIE COLIN YOUNG/Carty Simon—Fight For it X
© STEVE WONDER/CHARLENE—Used To Be X

KCNR-FM—Portland
(Richard Harker—MD)
#w FLEETWOOD MAC—Gypsy 1-1
# % GLENN FREY—The One You Love 2-2
# JUICE NEWTON—Break It To Me Gently 5-3
# PAUL CARRACK—I| Need You 10-7
# DONALD FAGEN—1.G.Y. (What A Beautiful World) 15-

12
oo DARYL HALL AND JOHN DATES—Maneater
oo L AURA BRANIGAN —Gloria
o NOYD COMBD —Too Long Gone B
© SUPERTRAMP—It's Raining Again A
© JEFFREY OSBORNE—On The Wings Of Love A

KCBN-AM—Reno
(Jim O'Neil—MD)
% STRAY CATS—Rock This Town 14-8
# % CROSBY, STILLS AND NASH—Southern Cross 16-7
# OLIVIA NENTON-JOHN—Heart Attack 11-6
# SYLVIA—Nobody 20- 14
* EDDIE MONEY—-Shakin' 27-22
oo LAURA BRANIGAN—Gloria
oo DONNA SUMMER—State Of Independence
© FASHION—Love Shadow X
o RDD STEWART—Guess V'll Always Love You A
© THE FIXX—Stand Or Fall A
© TOT0-Africa A
o rKZHAEI. JACKSON AND PAUL McCARTNEY—The Girl
s Mine A
© KiM CARNES—Doesn't Make You Remember A

KSFM-FM—Sacramento
(Mark Preston—MD)

# # JOE COCKER AND 'ENNIFER WARNES—Up Where
We Belong 3-1

# % SYLVIA—Nobody 15-9

 JOE JACKSON— Steppm Out 17-12

# CHICAGO- LoveMe Tomorrow 23-16

 DONALD FAGEN-.G.Y. 27-20

oo DARYL HALL AND JOHN OATES—Maneater

@0 MICHAEL JACKSON & PAUL M cCARTNEY—The Girl
Is Mine

© DIONNE WARWICK—Heartbreaker B

© SUPERTRAMP—It's Raining Again B

KFRC-AM—San Francisco
(Kate Ingram—MD)

% MICHAEL McDONALO—| Keep Forgettin’ 5-2

% LIONEL RICHIE-Truly 11-7

# DIANA ROSS—=Muscles 10-8

+ TON) BASIL—Mickey 19-9

# STRAY CATS—Rock This Town 18-13

oo JOE JACKSON—Steppin’ Out

oo )EFFREY OSBORNE—On The Wings Of Love

© MARVIN GAYE—Sexual Healing B

© STEVIE WONDER/CHARLENE—Used To Be B

© KDOL AND THE GANG=Let's Go Dancing B

® SUPERTRAMP-1t's Raining Again A

© JERMAINE JACKSON—Very Special Part A

© JOHN COUGAR=Hand To Hold On To A

. 'MIﬁHAEk JACKSON AND PAUL McCARTNEY—The Girl
s Mine

© JACK MACK AND THE HEART ATTACK—True Loving
Woman X

© NEIL DIAMOND-Heartlight X

@ BILLY JOEL—Pressure X

KPLZ-FM—Seatle
{Greg Cook—MD)
# # AIR SUPPLY—Young Love 8-4
% JEFFREY OSBORNE~On The Wings Of Love 10-5
# CHICAGO—Love Me Tomorrow 20-10
# DOMALD FAGEN-1.G.Y. (What A Beautiful World) 18-

11
# EDDIE RABBITT WITH CRYSTAL GAYLE - You And |
2]-2

oo SUPERTRAMPIt's Raining Again

oo MICHAEL JACKSON AND PAUL McCARTNEY - The
Girls Is Mine

o KENNY ROGERS— A Love Song B

© T0T0- Africa B

© SHEENA EASTON— | Wouldn't Beg For Water A

KUBE-FM—Seattle

(Tom Hutyler—MD)

# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 7-4

# % SYLVIA—Nobody 10-7

# DIANA ROSS—Muscles 15-11

# TON) BASIL—Mickey 19-12

* ABC—The Look Of Love 23-15

oo IMK:HAEI. JACKSON & PAUL McCARTNEY—The Girl
s Mine

oo JEFFERSON STARSHIP—Be My Lady

© SUPERTRAMP—It's Raining Again A

© PAT BENATAR—Shadows Of The Nigh! A

® T010-Africa A

© LIONEL RICHIE-Truly B

www.americanradiohistorv.com

MICHAEL JACKSON AND PAUL McCARTNEY~The Girl Is Mine (Epic)
JOHN COUGAR—-Hand To Hold On To (Riva.'Mercury)
MEN AT WORK~Down Under (Columbia)

© STRAY CATS—Rock This Town B
© DARYL HALL AND JOHN OATES—Maneater B

KYYX-FM—Seattle
{Elvin ichiyama—MD)
oo MENAT WORK—Down Under
© THE MOTELS—Forever Mine A
o THE STEVE MILLER BAND—Cool Magic A
© MOVING PICTURES—What About Me A
© TRANSLATOR—Everywhere That I'm Not A
© FLASH AND THE PAN—Where Were You X
© THE PAYOLAS—Eyes Of A Stranger X
© BILL NELSON—Flaming Desire X
© MAGAZINE—About The Weather X
© THE GAP BAND—You Dropped A Bomb On Me X

KJRB-AM—Spokane
(Brian Gregory—MD)
# # JOE JACKSON—Steppin' Oul 10-6
# % LIIONEL RICHIE—Truly 17-8
# BILLY JOEL—Pressure 26-20
# DARYL HALL AND JOHN OATES—Maneater 27-21
* DIONNE WARWICK —Heartbreaker 24-18
© STEVIE WONDER/CHARLENE—Used To Be B
© T0T0-Africa B
© SUPERTRAMP—It's Raining Again B
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B
© QUARTERFLASH- Cricitcal Times B
® EVLIS PRESLEY—The Elvis Medley A
© MARVIN GAYE—Sexual Healing A
o MK:HAE;. JACKSON AND PAUL McCARTNEY—The Girl
Is Mine

North Central Region

% PRIME MOVERS mummm

GLENN FREY—The One You Love (Asylum)

JOE COCKER AND JENNIFER WARNES-Up
" Where We Belong (Island)

JOE JACKSON-Steppin’ Out (A&M)

s ® TOP ADD ONS swmm

PHIL COLLINS—You Can't Hurry Love (Atlantic)

DARYL HALL AND JOHN OATES—Maneater
(RCA)

STEVE WINWOOD-Valerie (Island)

smssmem BREAKOU TS unnasss

MICHAEL JACKSON AND PAUL McCARTNEY—
The Girl Is Mine (Epic)

WKRQ-FM—Cincinnati
(Tony Galluzzo, M0)—

# % GLENN FREY—The One You Love 1-1

# % STEEL BREEZE—You Oon't Want Me Anymore 7-2

# TOTO—Make Believe 8-5

* JACKSON BROWNE-Somebody's Baby 14-6

* LAURA BRANIGAN—Gioria 18-11

oo DON HENLEY—Dirty Laundry

oo DARYL HALL AND JOHN OATES—Maneater

© JOE COCKER AND JENNIFER WARNES —Up Where We
Belong A

© DAN FOGELBERG—Missing You A

© STRAY CATS—Rock This Town A

© EDDIE MONEY—Shakin' A

© EVELYN KING—Love Come Down A

© VANITY 6—Nasty Girl A

© BRUCE SPRINGSTEEN—Bedrock Rap/Meet The
Flintstones X

© BRUCE SPRINGSTEEN—Take Me Out To The
Ballgame X

+ NEIL DIAMOND—Heartlight 19-13
# CHICAGO—Love Me Tomorrow 20-15
 DOMALD FAGEN—1.G.Y. (What A Beautiful World) 25-

2
oo LIOWEL RICHIE-Truly
oo BILLY JOEL—Pressure
© LINDA RONSTADT—Get Closer B
o STEEL BREEZE—You Don't Want Me Anymore X
o DAN “OGELBERG—Missing You X
© DARYL HALL AND JOHN OATES—Maneater X
o SUPERTRAMP—It's Raining Again X

CKLW-AM—Detroit
{Resaiee Trombley—MD)
# % JOE JACKSON—Steppin’ Out 27-10
s MARYIN GAYE-Sexual Healing 20-15
# DIANA ROSS—Muscles 18-14
 GLEMN FREY—The One You Love 21-17
# STRAY CATS—Rock This Town 26-18
oo MICHAEL JACKSON AND PAUL McCARTNEY —The
Girt Is Mone
oo PHA COLLINS—Can't Hurry Love
® CHICAGO—-Love Me Tomorrow B
o DONALD FAGEN-1.G.Y. (What A Beautiful World) B
© JEFFREY DSBORNE—On The Wings Of Love A
® TOTO-Africa A
© BILL MEDLEY—Right Here And Now X
© SURYIVOR-American Heartbeat X
o CHILLIWACK—Watcha Gonna Do X
© THE POINTER SISTERS~I'm So Excited X
© DIORINE WARWICK—Heartbreaker X
© SUPLRTRAMP—It's Raining Again X
o DAN FOGELBERG~Missing You X

WDRQ-FM—Detroit
(Peena Rimmer—MD)
@0 DEBARGE-| Like It
o THE TIME —Gigolos Get Lonely Too L
© L1 REYNOLDS—Call Me L
o MELBA MDORE—Mind Up Tonight L
o liCIAEI. IACKSON AND PAUL McCARTNEY—The Girl
Is Mme
. WILLWI BOOTSY COLLINS—Body Slam X
© ABC—The Look Of Love X
© CHARA KRAN—Got To Be There X
o DOMALD FAGEN—1.G.Y. (What A Beautiful World) X

WKJJ-FM—Louisville
(Dave McCann—MD)
# % STLVIA-Nobody 6-3
% FLEETWOOD MAC—Gypsy 8-5
# CROSBY, STILLS AND NASH—Southern Cross 9-6
# JEFFREY OSBORNE~On The Wings Of Love 10-8
* LIOWEL RICHIE-Truly 22-14
oo SHEEMA EASTON—| Wouldn't Beg For Water
@ DARYL HALL AND JDHN OATES—Maneater
o DOMALD FAGEN—I.G.Y. (What A Beautiful World) B
o JOE IACKSON—Steppin’ Out B
© LAURA BRANIGAN—Gloria B
o DAN FOGELBERG—Missing You X
o EODIE RABBITT WITH CRYSTAL GAYLE—You And | X

WBZZ-FM—Pittsburgh
(Chuck Tyler—MD)
# # GLENN FREY-The One You Love 4-1
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 13-9
* LIOMEL RK:HIE—Tme 1510
# AMERICA—You Can Do Magic 14-11
# DARTL HALL AND JOHN OATES—Maneater 18-13
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girf Is Mine
o STEEL BREEZE—You Oon't Want Me Anymore B
© SUPERTRAMP—It's Raining Again B
© KOOL AND THE GANG—Let's Go Dancing B
© PAT BENATAR—Shadows Of The Night B
© JOE MACKSON—Steppin’ Out B
o DIOMNE WARWICK—Heartbreaker A
© BILLY SQUIER—Everybody Wants You A
© BHLY JOEL—Pressure A
o DONWIE IRIS—Tough World X

WYYS-FM—Cincinnati
(Barry James—MD)
# % LIONEL RICHIE-Truly 53
# # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 6-4
# JUICE NEWTON—Break It ToMe Gently 11-8
* SYLVIA-Nobody 16-11
* AIRSUPPLY—Young Love 18-14
oo KENNY ROGERS—A Love Song
oo JOE JACKSON-Steppin’ Out

WGCL-FM—Cleveland
(Tom Jefteries—MD)
# % DON HENLEY—OQirty Laundry 20-4
# % DIANA ROSS—Muscles 28-10
 JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 7-3
# EDDIE MONEY—Shakin' 10-7
# CHICAGO—Love Me Tomorrow 2515
oo STEVE WINWOOD—Valerie
oo PETER GABRIEL—Shock The Monkey
© LIONEL RICHIE-Truly B
© PAT BENATAR~Shadows Of The Night B
© TON) BASIL—Mickey B
© DONALD FAGEN=1.G.Y. (What A Beautiful World) B
@ THE CLASH—Rock The Casbah B
© DAN FOGELBERG—Missing You B
© LINDA RONSTADY—Get Closer B
® T0T0—Africa A
o KOOL AND THE GANG—Let's Go Dancing A
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | A
© DONNIE IRIS—Tough World A
© JEFFERSON STARSHIP—Be My Lady X
© TIMOTHY B. SCHMIT—So Much In Love X
© THE POINTER SISTERS~1'm So Excited X

WNCi-FM-Columbus
(Steve Edwards—MD)
# % GLENN FREY—The One You Love 4-1
« % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 3-3
« FLEETWOOD MAC—Gypsy 10-7
 JEFFREY OSBORNE—Gn The Wings Of Love 13-10
oo KENNY ROGERS~A Love Song
®o SUPERTRAMP—It's Raining Again
o STEEL BREEZE—You Don't Want Me Anymore X

WXGT-FM—Columbus
(Teri Nutter—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 10-5
# % JOE JACKSON—Steppin’ Out 17-12

WHYW-FM—Pittsburgh

(lay Cresswell—MD)
* % GLENN FREY—The One You Love 6-5
% LAURA BRANIGAN—Gloria 8-6
* SYLYMA-Nobody 14-11
* JUICE NEWTON—Break It To Me Gently 15-12

+ DONALD FAGEN—1.G.Y. (What A Beautiful World) 19-

16
© DARYL HALL AND JOHN OATES—Maneater B
© DIORNE WARWICK—Heartbreaker B
© CHICAGO—Love Me Tomorrow B

WXKX-FM—Pittsburgh

(Craig lackson—MD)
# % SANTANA—Hold On 2-1
# % AMERICA—You Can Do Magic 7-5
w STEEL BREEZE—You Don’t Want Me Anymore 15-9
+ CHICAGO—What You're Missing 14-12
+ PHIL COLLINS—-Through These Walls 22-13
oo PHIL COLLINS—Can't Hurry Love
oo ROD STEWART—Guess I'tl Always Love You
© MISSING PERSONS —Words B
© CHILLIWACK—Whatcha Gonna Do B
© TALK TALK-Talk Talk B
© JOE IACKSON—Steppin’ Out A
© JEFFERSON STARSHIP—Winds Of Change A
© MEN AT WORK—Oown Under X
o STEYE WINWOOD—Valerie X
® A FLOCK OF SEAGULLS—Space Age Love Songs X
© THE WHO—Eminence Front X
© RUSH-Analog Kid X
® PETER GABRIEL—Shock The Monkey X
© SAGA~On The Loose X
© ASIA—Time Again X

(Continued on page 20)
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Based on station playlists through Tuesday (10/26/82)

Ploylist Prime Movers
Playlist Top AddOns @

® Continued from page 19

Southwest Region
smm* PRIME MOVERS unmmm

NEIL DIAMOND —Heartlight (Cotumbia)

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

GLENN FREY-The One You Love (Asylum)

mmmme TOP ADD ONS swmsam

SUPERTRAMP=It's Raining Again (A&M)
EVELYN KING—Love Come Down (RCA) )
PHIL COLLINS—You Can’t Hurry Love (Atlantic)

amseses B REAK OUTS s

MICHAEL JACKSON AND PAUL McCARTNEY—
The Girl s Mine (Epic)

JOHN COUGAR—Hand To Hold On To (Riva/
Mercury)

WFMF-FM—Baton Rouge
{Wayne Wathins—MD)

 # DAN FOGELBERG—Missing You 23-15

ww DARYL HALL AND JOHN DATES ~Maneater 24-16

 GLENN FREY—The One You Love 3-1

 LIONEL RICHIE-Truly 4-2

* :3(:[ COCKER AND JENNIFER WARNES —Up Where We
long

oo MIOHA!L JACKSON & PAUL McCARTNEY -The Girl

Is Mine

o SUPERTRAMP-It's Raining Again B

© DIONNE WARWICK—Heartbreaker B

© ABC—The Look Of Love X

o JEFFREY OSBORNE—On The Wings Of Love X

© KOOL AND THE GANG—Let's Go Oancing X

© MARVIN GAYE—Sexual Healing X

© STEVIE WONDER & CHARLENE—Used To Be X

© PRINCE-1999 X

KZFM-FM—Corpus Christi
(John Steele—MD)
© DONNEE IRIS—Tough World A
© DIONNE WARWICK—Heartbreaker A
© MEN AT WORK—Oown Under A
o CARL CARLTON—Baby | Need Your Loving A
© JAMES ANDERSON~Is She A
o :!CH:EL JACKSON & PAUL McCARTNEY —The Girl Is
ine
© KIM CARNES—Ooes It Make You Remember A
© SURVIVOR--American Heartbeat X
® YAZ-Situation X

KLVU-FM-Dallas
(Rivers/Morgan—MD)
% CROSBY, STILLS ANO NASH~Southern Cross 10-5
JEFFREY OSBORNE—On The Wings Of Love 11-7
* DIONNE WARWICK ~Heartbreaker 14-8
 LIONEL RICHIE-Truly 19-9
 CHICAGO-Love Me Tomorrow 18-15
oo TOTO-Africa
@0 MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

KEGL-FM—Ft. Worth
(Bill Hayes—MD)
% STEEL BREEZE—You Oon't Want Me Anymore 6-4
# % STRAY CATS—Rock This Town 11-7
 BILLY SQUIER—Everybody Wants You 15-10
 TRIO—Da Da Da You Don't Love Me Anymore 20-15
% PAT BENATAR—Shadows Of The Night 24-21
oo SUPERTRAMP--It's Raining Again
oo PHIL COLLINS—You Can't Hurry Love
© DAN FOGELBERG—Missing You B
© FRIDA—I| Know There's Something Going On A
© PHYCHEDELIC FURS—Goodbye X
© 0INGO BOINGO—Private Life X
© GARY NUMAN—War Songs X
o Q-FEEL—Dancing In Heaven (Orbital Bebop) X
© THE FIXX—Stand Or Fall X
© JUDAS PRIEST—You've Got Another Thing Coming X
© THE ENGLISH BEAT—Save It For Later X
© FASHION—Love Shadow X

KILE-AM —Galveston
(Scott Taylor—MD)
% MICHAEL McDONALD—| Keep Forgettin' 2-1
% JOE COCKER AND JENNIFER WARNES —Up Where
We Beiong 11-6
* NEIL DIAMOND—Heartlight 15-11
 DAN FOGELBERG—Missing You 19-15
 JEFFREY OSBORNE—On The Wings Of Love 21-17
oo DON HENLEY—Dirty Laundry
oo SI?IMVOR-Eye Of The Tiger (Theme From Rocky
L))

o SUPERTRAMP—It's Raining Again B

© LAURA BRANIGAN-Gloria B

© TAVARES—A Penny For Your Thoughts B

© DARYL HALL AND JOHN OATES-Maneater B
© CHILLIWACK—Whatcha Gonna Do B

© DIONNE WARWICK—Heartbreaker A

® TOTO—Africa A

© JOHN COUGAR—Hand To Hold On To A

© KIM CARNES—Do You Remember A

© BILLY SQUIER~Everybody Wants You X

© THE GO-G0'S—Get Up And Go X

© SHEENA EASTON—| Wouldn't Beg For Water X
© MISSING PERSONS —Oestination Unknown X

KFMK-FM—Houston
(Kirk Patrick—M0D)
% NEIL DIAMOND—Heartlight 4-1
% GLENN FREY—The One You Love 8-5
 LIONEL RICHIE-Truly 15-9
# WILLIE NELSON—Let It Be Me 14-11
 JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 20-16
oo ALABAMA—Close Enough To Perfect
© DIANA ROSS—Muscles X

KRLY-FM—Houston
{Steve Harris—MD)
© BB & Q BAND-AIl Night Long A
o RICHARD DIMPLES FIELDS—People Treat You Funky
A

© MARGIE-Knock Out A
© STEVIE WONOER & CHARLENE—Used To Be X

KVOL-AM—Lafayette
(Phil Rankin—M0)
% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 4-1
% LIONEL RICHIE—Truly 24-14
 DARYL HALL AND JOHN OATES—Maneater 26-15
% DONALD FAGEN—1.G.Y. (What A Beautiful World) 23-

17
* TON] BASIL~Mickey 30-18
© SUPERTRAMP-It's Raining Again B
© PAT BENATAR—Shadows Of The Night B
o DONNA SUMMER—State Of Independence B
© KOOL AND THE GANG—Let's Go Dancing B
© THE STEVE MILLER BAND—Cool Magic B

© CHILLIWACK—Whatcha Gonna Do B

© MOVING PICTURES—What About Me A

© TOT0-Africa A

© PATTIE AUSTIN WITH JAMES INGRAM—Baby Come
ToMe A

© ROBERT PLANT—Pledge Pin A

© JOHN COUGAR-Hand To Hold On To A

© BILL CONTI-Theme From Dynasty A

© (-FEEL—Dancing In Heaven (Orbital Bebop) X

© FASHION-Love Shadow X

o STEVE WINWOOD—Valerie X

o NOVO COMBO—Too Long Gone X

© APRIL WINE—Tell Me Why X

© PRINCE-1999 X

© SHEENA EASTON—| Wouidn't Beg For Water X

o KENNY ROGERS—A Love Song X

o SCANDAL—Goodbye To You X

© BILL MEDLEY—Right Here And Now X

© MELBA MOORE—Love's Comin’ At Ya X

© STACY LATTISAW—Attack Of The Name Game X

@ FRIDA-| Know There’s Something Going On X

@ STEPHANIE WINSLOW —in Between Lovers X

KBFM-FM—McAllen-Brownsville
{Steve Owens—~MD)

% GLENN FREY—The One You Love 3-2

* % OLIVIA NENTON-JOHN—Heart Attack 5-4

* LAURA BRANIGAN—Gloria 9-5

~ LIONEL RICHIE-Truly 30-8

* SURVIVOR—American Heartbeat 24-18

oo SUPERTRAMP-It's Raining Again

@0 PAT BENATAR—Shadows Of The Night

© STEVIE WONDER/CHARLENE~Used To Be A

© DIONNE WARWICK—Heartbreaker A

o OON HENLEY-Dirty Laundry A

© TOTO—Africa A

© DARYL HALL AND JOHN OATES—Maneater B

© ABC—The Look Of Love B

© KOOL AND THE GANG—Let's Go Oancing B

o PlTI'IEBMIS'ﬂN WITH JAMES INGRAM —Baby Come
ToMe

WEZB-FM—New Orleans
(Jerry Lousteau—MD)

% JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 5-2

% TONI BASIL—Mickey 14-4

* SYLVIA~Nobody 17-11

* LAURA BRANIGAN—Gloria 24-17

* NEW DIAMOND—Heartlight 25-19

oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

© MARVIN GAYE~Sexual Healing B

© DIONNE WARWICK —Heartbreaker B

© CHICAGO—Love Me Tomorrow B

© SUPERTRAMP~It's Raining Again X

© JOE JACKSON—Steppin’ Out X

WQUE-FM—New Orleans
(Chris Bryan—MD)
% NEIL DAAMOND —Heartlight 10-6
% MEN AT WORK—Who Can It Be Now 12-8
# JEFFREY OSBORNE —On The Wings Of Love 13-9
* LIONEL RICHIE—Truly 18-14
# CROSBY, STILL AND NASH—Southern Cross 22-22
oo SUPERTRAMP—It's Raining Again
© DARYL HALL AND JOHN OATES—Maneater B
o KENNY ROGERS—A Love Song B
© JOE JACKSON-Steppin’ Out B
© STEVIE WONDER/CHARLENE - Used To Be A
o HICHAE: JACKSON AND PAUL McCARTNEY—The Girl
Is Mine
© NICOLETTE LARSON~| Only Want To Be With You A

WTIX-AM—New Orleans
(Gary Frankiin—M0)
 FLEETWOOD MAC~Gypsy 1-1
# % NEIL DIAMOND—Heartlight 6-3
 CROSBY, STILLS AND RASH—Southern Cross 10-5
# JOE COCKER AND JENNIFER WARNES —Up Where We
Belong 15-7
% LIONEL RICHIE-Truly 18-8
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
oo JOHN COUGAR—Hard To Hold On Me
© KOOL AND THE GANG—Let's Go Dancing B
o SUPERTRAMP—It's Raining Again B
© LINDA RONSTADT —Get Closer B
© DAN FOGELBERG—Missing You B
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B
© PAUL McCARTNEY—Tug Of War B
® TOTO-AfricaA
© CHILLIWACK—Whatcha Gonna Do &
© STEVIE WONDER/ CHARLENE—Used To Be A
© BILL CONTI-Theme From Oynasty A

KOFM-FM—0klahoma City
(Dave Duquesne—MD)
# % GLENN FREY—The One You Love 2-1
% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 7-4

* D;)MLD FAGEN— 1.G.Y. (What A Beautiful World)
1511

 DARYL HALL AND JOHN OATES — Maneater 22-15

 DAN FOGELBERG— Missing You 23-17

oo SUPERTRAMP—It's Raining Again

oo MICHAEL JACKSON AND PAUL McCARTNEY-The
Girl Is Mine

KEEL-AM—Shreveport
(Andy Taylor—MD)
% NEIL DIAMOND—Heartlight 2-1
+ % AIR SUPPLY~-Young Love 8-4
# CROSBY, STILLS AND NASH—Southern Cross 10-6
 GLENN FREY—The One You Love 15-7
# KENNY ROGERS —A Love Song 12-9
oo CHICAGO-Love Me Tomarrow
oo JOE JACKSON—Steppin' Out
© JEFFREY OSBORNE—On The Wings Of Love A
© PAUL CARRACK—I Need You X

Midwest Region

sssm* PRIME MCVERS mmmm

FLEETWOOD MAC-Gypsy (Warner Bros.)

CHICAGO-Love Me Tomorrow (Fullmoon/
Warner Bros.)

JOE JACKSON-Steppin’ Qut (A&M)

s ® TOP ADD ONS mammm
DON HENLEY-Dirty Laundry (Elektra)

SUPERTRAMP —It's Raining Again (A&M)
CHILLIWACK—Whatcha Gonna Do (Midsong)

sesmBREAKOUTS e

MICHAEL JACKSON AND PAUL McCARTNEY—
The Girl Is Mine (Epic)

JOHN COUGAR—Hand To Hold On To (Riva/
Mercury)

MEN AT WORK—Down Under (Columbia)

KFYR-AM —Bismarck
(Dan Brannan—MD)

## PAUL CARRACK—| Need You 129
% % CHICAGO—Love Me Tomorrow 16-13

* CROSBY, STILLS AND NASH—Southern Cross 18-14

 DONALD FAGEN~-1.G.Y. (What A Beautiful World) 19-
16

% LINDA RONSTADT—Get Closer 20-17

oo ELVIS PRESLEY—The Elvis Medley

@e JOHN COUGAR—Hand To Hold On To

© LAURA BRANIGAN—Gloria B

© LIONEL RICHIE-Truly B

© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A

© DAN FOGELBERG—Missing You X

© SUPERTRAMP—It's Raining Again X

© THE POINTER SISTERS—I'm So Excited X

o JOE JACKSON—Steppin’ Out X

© PAT BENATAR—Shadows Of The Night X

© DARYL HALL AND JOHN OATES—Maneater X

© KENNY ROGERS—A Love Song X

© JEFFERSON STARSHIP—Be My Lady X

© DIANA ROSS—Muscles X

© PAUL McCARTNEY—Tug Of War X

© DONNA SUMMER—State Of independence X

© STEEL BREEZE—You Don't Want Me Anymore X

WLS-AM-Chicago
(Dave Denver—MD)
# % JOE JACKSON—Steppin’ Out 10-5
# % LAURA BRANIGAN~Gloria 31-9
« FLEETWOOO MAC—Gypsy 22-13
# BILLY SQUIER—Everybody Wants You 23-15
# BILLY JOEL—Pressure 27-21
oo DON HENLEY~Dirty Laundry

WLS-FM—Chicago
(Dave Denver—MD)
% JOE JACKSON—Steppin’ Out 10-5
* % FLEETWOOD MAC~Gypsy 22-13
* BILLY SQUIER—Everybody Wants You 23-15
# PAT BENATAR—Shadows Of The Night 34-18
% BILLY JOEL—Pressure 27-21
o DON HENLEY—Dirty Laundry B
© LINDA RONSTADT—Get Closer B
© STRAY CATS—Rock This Town B
© JEFFERSON STARSHIP—Be My Lady X

KIOA-AM—Des Moines
(AW. Pantoja—MD)
+ % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 10-6
% CROSBY, STILLS AND NASH—Southern Cross 13-8
 OLIVIA NEWTON-JOHN—Heart Attack 14-11
# LIONEL RICHIE-Truly 25-15
+ DAN FOGELBERG~—Missing You 26-16
o SUPERTRAMP—It's Raining Again
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
© STRAY CATS—Rock This Town B
© DIONNE WARWICK~Heartbreaker B
© DARYL HALL AND JOHN OATES—Maneater B
° ;ATII AUSTIN WITH JAMES INGRAM—Baby Come To
e
o JEFFREY OSBORNE-On The Wings Of Love X
o STEPHEN BISHOP—If Love Takes You Away X
o JEFFERSON STARSHIP—Be My Lady X
© KENNY ROGERS~A Love Song X
© SHEENA EASTON—| Wouldn't Beg For Water X
o EDDIE RABBITT WITH CRYSTAL GAYLE—You And | X
© TIMOTHY B. SCHMIT—So Much In Love X
© TOTO—Africa X
© TAVARES—A Penny For Your Thoughts A
@ BILL MEDLEY—Right Here And Now A

KMGK-FM—Des Moines
(Michael Stone—MD)
% QONNA SUMMER-State Of Independence 15-10
W % BILLY JOEL—Pressure 19-11
# LINDA RONSTADT—Get Closer 20-12
# FLEETWOOD MAC—Gypsy 18-14
 RICK SPRINGFIELO— Get Excited 24-18
oo CHILLIMACE-Whatcha Gonna Do
oo SUPERTRAMP—it's Raining Again
© JOE COCKER AND JENNIFER WARMES—U p Where We
Belong B
o DAN FOGELBERG—Missing You B
© DONALD FAGEN-1.G.Y. (What A Beautiful World) B
o PAT BENATAR—Shadows Of The Night B
© JOHN COUGAR—Hand To Hold On To A
© MEN AT WORK—Down Under A
o SCANDAL-Goodbye To You A
© JOHN WAITE—Going To The Top A
o TALK TALK—Talk Talk A/N
© SURVIVOR—American Heartbeat X
© CLIFF RICHARD—The Only Way Out X
© DIANA ROSS—Muscles X
© JEFFERSON STARSHIP—Be My tady X
© DARYL HALL AND JOHN OATES—Maneater X
© OLIVIA NEWTON-JOHN—Heart Attack X
© TIMOTHY B. SCHMIT—So Much In Love X
© THE FIXX—Stand Or Fall N/$
o PETER GABRIEL—Shock The Monkey N/X
© MISSING PERSONS - Oestination Unknown N/X
o DON HENLEY-Dirty Laundry N/X
© THE CLASH—Rock The Casbah N/X

WIKS-FM-Indianapolis
(Jay Stevens—MD)
% AMERICA—You Can Do Magic 9-4
w % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 13-7
* SANTANA—Hold Me 11-8
 GLENN FREY—The One You Love 12-9
% CROSBY, STILLS AND NASH—~Southern Cross 18-11
oo PAT BENATAR—Shadows Of The Night
oo EDOIE MONEY~Shakin'
© DON HENLEY-Dirty Laundry B
© CHICAGO—Hard To Say I'm Sorry B
© JOHN COUGAR—Hand To Hold On To X
o SUPERTRAMP—It's Raining Again X
© JEFFERSON STARSHIP-Be My Lady X
© SURVIVOR-American Heartbeat X

WNAP-FM—Indianapolis
(Paul Mendenhall-MD)
oo LIONEL RICHIE-Truly
© CHICAGO—Love Me Tomorrow X
© DONALD FAGEN—1.G.Y. (What A Beautifut World) A

KBEQ-FM—Kansas City
(Maja Britton—MD)
% OLIVIA NEWTON-JOHN—Heart Attack 2-1
ke |KtEl’:)N6' LOGGINS AND STEVE PERRY—Don't Fight

# JOE JACKSON—Steppin’ Out 19-15

# BILLY JOEL—Pressure 20-17

% NEIL DIAMOND—Heartlight 23-19

oo MICHAEL JACKSON & PAUL McCARTNEY—The Girl
Is Mine

oo DIANA ROSS—Muscles

o SUPERTRAMP—It's Raining Again A

© DIONNE WARWICK—Heartbreaker A

® STRAY CATS—Rock This Town X

© TON BASIL—Mickey X

WZEE-FM—Madison
(Matt Hudson—MD)
# % OLIVIA NEWTON-JOHN—Heart Attack 5-3
% STRAY CATS—Rock This Town 10-5
# GLENN FREY—The One You Love 3-2
# RUSH—New World Man 11-8
+ BILLY SQUIER—Everybody Wants You 21 12
oo STRAY CATS-Stray Cat Strut
@ MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine
© TON) BASIL—Mickey B

© PHIL COLLINS—Can't Hurry Love A

@ THE CLASH—Rock The Casbah A

© DARYL HALL AND JOHN OATES—Maneater X

© FRIDA—I Know There's Something Going On X

© PAT BENATAR—Shadows Of The Night X

© THE KIND—Loved By You X

© DONALD FAGEN—I.G.Y. (What A Beautiful World) X
® ROD STEWART—Guess |'ll Always Love You X

© SUPERTRAMP—It's Raining Again X

© ASIA-Sole Survivor X

WKTI-FM—Milwaukee
{lohn Grant—MD)

% FLEETWOOD MAC—Gypsy 1-1

# JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 3-2

* CHICAGO—Love Me Tomorrow 6-4

+ JOE JACKSON—Steppin’ Out 13.7

* SUPERTRAMP—It's Raining Again B

 DAN FOGELBERG—Missing You B

© LAURA BRANIGAN—Gloria B

© STRAY CATS—Rock This Town A

© DON HENLEY—Dirty Laundry A

© PHIL COLLINS—Can't Hurry Love A

KDWB-AM—Minneapolis
(Karen Anderson—MD)
oo JOE COCKER AND JENNIFER WARNES —Up Where
We Belong
oo LAURA BRANIGAN—Gloria
@ STRAY CATS~Rock This Town A
o CROSBY, STILLS AND MASH—Southern Cross A
© SURVIVOR—American Heartbeat A
© CHILLIWACK ~Whatcha Gonna Do X
© JEFFERSON STARSHIP—By My Lady X
o DAN FOGELBERG—Missing You X
© LINDA RONSTADT~Get Closer X
© PRINCE-1999 X

WLOL-FM—Minneapolis
(Gregg Swedberg—MD)

% GLENN FREY—The One You Love 2-1

+ % CHICAGO—Love Me Tomorrow 6-2

+ JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 10-5

# DAN FOGELBERG—Missing You 13-7

# PAT BENATAR—Shadows Of The Night 15-8

oo MEN AT WORK—Oown Under

oo JOHN COUGAR—Hand To Hold On To

© BILLY SQUIER~-Everybody Wants You B

© THE CLASH—Rock The Casbah B

© SURVIVOR—American Heartbeat B

© SUPERTRAMP—It's Raining Again A

© MICHAEL JACKSON ANO PAUL McCARTNEY—The Girl
Is Mine A

© TALK TALK-Talk Talk A

© SCANDAL—Goodbye To You A

© PRINCE-1999 X

© CHILLIWACK—Whatcha Gonna Do X

© JOHN WATTE—Gaing To The Top X

© DON HENLEY--Dirty Laundry X

o DONNIE IRIS—Tough World X

o DONNA SUMMER—State Of Independence X

© DIANA ROSS—Muscles X

© MARSHALL CREMSHAW—There She Goes Again X

* STEVE WINWOOD—Valerie X

© TIMOTHY B. SCHMIT—-So Much in Love X

© MISSING PERSONS~Oestination Unknown X

o PETER GABRIEL—Shock The Monkey X

© THE FIXX~-Stand Or Fall X

KSLQ-FM-St. Louis

(Johnnie King—MD)
% FLEETWOOD MAC—Gypsy 3-1
% CHICAGO-Love Me Tomorrow 2-2
 GLENN FREY~The One You Love 7-5
 KARLA BONOFF—Please Be The One 10-7
* LINDA RONSTADT—Get Closer 20-17
oo LIONEL RICHIE-Truly

KSTP:FM (KS-95)-St. Paul
(Chuck Napp—MD)
% NEIL DIAMOND—Heartlight 8-2
w CHICAGO—Love Me Tomorrow 9-5
 LIONEL RICHIE-Truly 13-6
* DIONNE WARWICK— Heanhreaker 1411
* FLEETWOOD MAC—Gypsy 17-14
oo MICHAEL JACKSON MID PAUL McCARTNEY —This
Girl Is Mine
© AIR SUPPLY—Young Love X
© JOE JACKSON—Steppin’ Out X
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It X
© MEN AT WORK—Who Can It Be Now X

WSPT-FM —Stevens Point
(Brad Fuhr/Marie Stage—MD)
% % TOM| BASIL—Mickey 2-1
% FLEETWOOD MAC—Gypsy 3-2
w LAURA BRANIGAN -Gloria 17-9
* SYLVIA—Nobody 22-11
* LIONEL RICHIE-Truly 26-14
oo DON HENLEY—Dirty Laundry
©0 MICHAEL JACKSON & PAUL McCARTNEY—The Girl
Is Mine
© DIANA ROSS—Muscles A
© JOHN COUGAR-—-Hand To Hold On To A
o PHIL COLLINS—You Can't Hurry Love A
o SUPERTRAMP—It's Raining Again X
© MEN AT WORK—Oown Under B
© DONALD FAGEN—1.G.Y. B
© PAT BENATAR—Shadows Of The Night B
© JEFFERSON STARSHIP—Be My Lady B
© THE STEVE MILLER BAND—Cool Magic X
© DONNA SUMMER—State Of Independence X
© ASIA—Sole Survivor X
o CHILLIWACK—Whatcha Gonna 0o X
© TOT0—Africa X
© BILLY SQUIER—Everybody Wants You L
© CHEAP TRICK—She's Tight L
© JOAN JETT AND THE BLACKHEARTS—0o You Wanna
Touch Me L

KEYN-FM—Wichita
{Dan Pearman—MD)
% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 10-4
# % LIONEL RICHIE—Truly 26-13
# JOE JACKSON—Steppin’ Out 15-7

# DARYL HALL AND JOHN OATES 21-14

mmmm® TOP ADD ONS semsam

KOOL AND THE GANG —Let's Go Dancing (De-
Lite/Polygram)

EVELYN KING - Love Come Down (RCA)

DIANA ROSS—Muscles (RCA)

mmmesen BREAKOU TS s

MICHAEL JACKSON AND PAUL McCARTNEY-
The Girl Is Mine (Epic)

JOHN COUGAR~Hand To Hold On To (Riva/
Mercury)

WFLY-FM—Albany
(Jack Lawrence—MD)

% FLEETWOOD MAC—Gypsy 2-1

% LAURA BRANIGAN—Gloria 15-11

 JOE COCKER AND JENNIFER WARNES ~ Up Where We
Belong 14-10

 NEIL DIAMOND—Heartlight 5-2

* DIANA ROSS—Muscles 23-19

oo STRAY CATS—Rock This Town

oo KOOL AND THE GANG~Let's Go Dancing

© TON) BASIL~Mickey B

© THE CLASH—Rock The Casbah B

© SURVIVOR—American Heartbeat B

© MICHAEL JACKSON AND PAUL McCARTNEY~The Girl
Is Mine A

© TOT0-Africa A

© CHILLIWACK—Whatcha Gonna 0o A

© LINDA RONSTADT~Get Closer A

© DIONNE WARWICK—Heartbreaker A

© JEFFERSON STARSHIP—Be My Lady A

© SUPERTRAMP—It's Raining Again A

WFLY-FM—Albany
(Bill Cahill—MD)
@0 MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
oo SUPERTRAMP—It's Raining Again
© STEVIE WONDER/CHARLENE—Used To Be A

WACZ-AM —Bangor
(Michael 0'Hara—MD)
# % SYLVIA—Nobody 6-1
% TONI BASIL—Mickey 8-4
 LAURA BRANIGAN—Gloria 9-5
« FLEETWOOD MAC—Gypsy 12.7
 JOE JACKSON—Steppin’ Out 13-8
« DON HENLEY—Dirty Laundry B
© EDDIE RABBITT WITH CRYSTAL GALE-You And | B
@ ELVIS PRESLEY-The Elvis Mediey A
. ;ATTIEAMIS'HN WITH JAMES "lGRAH—Baby Come
o Me
© JOHN COUGAR—Hand To Hold On To A
© PHIL COLLINS—Can't Hurry Love A
© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A
o SUPERTRAMP~|1's Raining Again X
© ROD STEWART—Guess 'l Always Love You X
© BANANARAMA—Realty Saying Something X

WGUY-AM—Bangor
(Jim Randall—MD)

# % EVELYN KING—Love Come Oown 1-1

# % THE CLASH-—-Rock The Casbah 3-3

# FLEETWO0O MAC—Gypsy 7-5

* DONNA SUMMER-State Of Independence 13-9

 TAVARES-A Penny For Your Thoughts 16-14

oo IOEBCdOCKEI AND JENNIFER WARNES—Up Where
We Belon

oo MICHAEL MCKSON & PAUL McCARTNEY—The Girl

Is Mine

© PETER GABRIEL—Shock The Monkey A

© PAT BENATAR—Shadows Of The Night A

© JOHN COUGAR-—-Hand To Hold On To A

o SUPERTRAMP—It's Raining Again A

© KIM CARNES—Does It Make You Remember A

© SNEAKER—Believe Me Tonight A

© DARYL HALL AND JOHN OATES—Maneater B

© SURVIVOR—American Heartbeat B

© LINDA RONSTADT—Get Closer B

© PRINCE—1999 X

© STACY LATTISAW—Attack of The Name Game X

© MELBA MOORE—Love's Comin' At Ya X

© BILLY SQUIER—-Everybody Wants You X

© CHICAGO—Love Me Tomorrow X

o DONNIE IRIS—Tough World X

© DONALD FAGEN-1.G.Y. X

© TALK TALK-Talk Talk X

© THE STEVE MILLER BAND—Cool Magic X

WIGY-FM—Bath
{Willie Mitchell-MD)

% FLEETWOOD MAC—Gypsy 1-1

% CHICAGO—Love Me Tomorrow 9-3

* JB(:E COCKERMD JENNIFER WARNES—Up Where We
long 14-

* NEIL DIAHOND-Heanllght 16-8

* BILLY JOEL—Pressure 22-12

oo KIM CARNES—Does It Make You Remember

oo JOHN COUGAR—Hand To Hold On To

o SUPERTRAMP—It's Raining Again B

© ABC—The Look Of Love B

© STRAY CATS—Rock This Town B

o ROD STEWART—Guess I'll Always Love You B

© TAVARES—A Penny For Your Thoughts A

© CHILLIWACK—Whatcha Gonna Do A

© ASIA-Sole Survivor A

© MICHAEL McDONALD—! Gotta Try A

o SNEAKER—Believe Me Tonight A

© MARSHALL CRENSHAW—There She Goes Again X

© MOVING PICTURES—What About Me X

© DIAMA ROSS—Muscies X

o SYLVIA—Nobody X

© JEFFREY OSBORNE—On The Wings Of Love X

© OONNIE IRIS-Tough World X

o FIREFALL~Body 'N Soul X

© DONNA SUMMER—State Of Independence X

© DIONNE WARWICK—Heartbreaker X

© CLIFF RICHARD—The Only Way Out X

© JUDAS PRIEST—You've Got Another Thing Coming X

© TIMOTHY 8. SCHMIT—So Much In Love X

© THE FIXX~Stand Or Fall X

o APRIL WINE—Tell Me Why X

© STEPHANIE WINSLOW~In Between Lovers X

 SYLVIA—Nobody 25-15

©0 MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine

oo CHILLIWACK-Whatcha Gonna Do

© DIANA ROSS—Muscles X

© STRAY CATS—Rock This Town X

© ABC—The Look Of Love X

© TIMOTHY 8. SCHMIT—So Much In Love X

© THE POINTER SISTERS—I'm So Excited X

Northeast Region
mmm% PRIME MOVERS mnemm

LIONEL RICHIE—=Truly (Motown)

JOE COCKER AND JENNIFER WARNES-Up
Where We Belong (Island)

DONALD FAGEN-1.G.Y. (What A Beautifut
World) (Warner Bros.)

www.americanradiohistorv.com

WVBF-FM—Boston
(Dave Newfell—MD)
% GLENN FREY—The One You Love 4-3
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 11-7
 JEFFREY OSBORNE—0n The Wings Of Love 12-1
# SYLVIA—Nobody 15-13
* CROSBY, STILLS AND NASH—Southern Cross 18-15
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
© HERB ALPERT—Fandango B
© CHICAGO—Love Me Tomorrow A
© DIONNE WARWICK—Heartbreaker A
© DAN FOGELBERG—Missing You A
© JOE JACKSON—Steppin’ Out A
© PAUL CURRACK—I Need You A

WXKS-FM—Boston

(Joey Carzello—MD)
 # THE CLASH—Rock The Casbah
# # TAVARES—A Penny For Your Thoughts 6-4
* ABC—The Look Of Love 7-5
# BILLY I00L—White Wedding 28-25
 PETER GABRIEL—Shock The Monkey 30-27

oo MARVIN GAYE—Sexual Healing

eo FREDA PAYNE—In Motion

© PAT BENATAR—Shadows Of The Night A

© DAN FOGELBERG—Missing You A

© SHAKATAK—Night Birds A

© DONNIE IR¥S—Tough World A

© FRIDA~I Know There's Something Going On X
o THE SPINNERS—Magic in The Moonlight X

© BILLY SQUIER—Everybody Wants You X

© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | X
® TALK TALK-Talk Talk X

@ GLENN FREY—The One You Love X

© EDDIE MONEY—Shakin' X

WBEN-FM—Buffalo

(Roger Christian—MD)
ke gglsulb FAGEN-L.G.Y. (What A Beautiful World)

% LAURA BRANIGAN —Gloria 27-12

 NEIL DIAMOND—Heartlight 6-3

* ABC—The Look of Love 14-9

 TONI BASIL—Mickey 36-16

oo KOOL AND THE GANG—Let's Go Dancing

ee ASIA—Sole Survivor

o DON HENLEY- Dmy Laundry B

© TOT0-Africa

© MICHAEL JACKSON AND PAUL McCARTNEY —The Girl
Is Mine A

WKBW-AM—Buffalo
(John Summers—-MD)
W # LIONEL RICHIE-Truly 22-18
# % SUPERTRAMP—It's Raining Again 26-21
* DIONNE WARWICK~Heartbreaker 13-10
 JOE COCKER AND JENNIFER WARNES —Up Where We
Belong 16-12
% CHICAGO—Love Me Tomorrow 18-15
oo CROSBY, STILLS AND NASH—Southern Cross
oo JEFFREY 0SBORNE—On The Wings Of Love

WTSN-AM —Dover
(Jim Sebastian—MD)
W% LAURA BRANIGAN—Gloria 1-1
% FLEETWOOD MAC—Gypsy 4-2
 GLEN FREY~The One You Love 5-3
# NEIL DIAMOND—Heartlight 12-6
* SYLVIA—Nobody 13-7
oo DONNA SUMMER—State Of Independence
oo JOHN COUGAR—Hand To Hold On To
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
@ PAT BENATAR—Shadows Of The Night B
© JEFFERSON STARSHIP—Be My Lady B
© EDDIE RABBITT WITH CRYSTAL GAYLE-You And 1B
© SUPERTRAMP—It's Raining Again A
o lﬂlﬁmk JACKSONM AND PAUL McCARTNEY—The Girl
s Mine
© KOOL AND THE GANG—Let's Go Dancing A
© DIANA ROSS~Muscles A
© STEPHANIE WINSLOW—In Between Lovers X
© KiM CARNES—Does It Make You Remember A

WBLI-FM— Long Island
(Bill Terry—-M0)
# % MICHAEL McDONALD—| Keep Forgettin' 1-1
# % MEN AT WORK—Who Can It Be Now 3-2
* OLIVIA NEWTON-JOHN—Heart Attack 5-4
# JUICE NEWTON—Break Ht To Me Gently 10-9
 JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 18-12
oo DIANA ROSS —Muscles
oo SUPERTRAMP-It's Raining Again
® LIONEL RICHIETruly 8
© CROSBY, STILLS AND NASH—Southern Cross B
® JOE JACKSON-Steppin’ Out B
@ BILLY JOEL—Presure B
© DARYL HALL AND JOHN OATES —Maneater A
® SYLVIA—Nobody X
© CHICAGO-Love Me Tomarrow X
© DIONNE WARWICK—Heartbreaker X

WFEA-AM (13 FEA)—Manchester
(Rick Ryder—MD)

# FLEETWOOD MAC—Gypsy 52

# % GLENN FREY—The One You Love 7-3

# SYLVIA—Nobody 8-5

* LAURA BRANIGAN—Gloria 16-10

 LIONEL RICHIE-Truly 18-11

oo KOOL AND THE GANG—Let's Go Dancing

oo JOHN COUGAR—Hand To Hold On To

© TIMOTHY B. SCHMIT—So Much In Love A

© THE FIXX—Stand Or Fall A

© BiLL CONTI—Theme From Oynasly A

o EVELYN KING—Love Come Down

° lBl:E OO%KER AND JENNIFER WMNES—Up Where We
lon,

° DlOINE WARWICK—Heartbreaker B

© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

MeB

© DARYL HALL AND JOHN OATES—Maneater B

o PAUL éﬂcﬂRTNEY & MICHAEL JACKSON—This Girl Is
Mine

© TON) BASIL—Mickey X

© THE POINTER SISTERS—I'm So Excited X

WKCI-FM—New Haven
(Danny Lyons—MD)
JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 21
W # NEIL DIAMOND-Heartlight 3-2
+ JOE JACKSON-Steppin’ Out 5-3
* GLENN FREY—The One You Love 6-4
% LAURA BRAMIGAN—Gloria 7-5
®0 MICHAEL JACKSON & PAUL McCARTNEY—The Girl
In Mine
oo BILL CONTI—Theme From Dyansty
© JEFFREY OSBORNE—On The Wings Of Love B
© THE POINTER SISTERS—I'm So Excited B
o SUPERTRAMP —It's Raining Again X
© LUTHER VANDROSS—Bad Boy/Having A Party X

WKTU-FM—New York City
(Michael Ellis—MD)

% MARVIN GAYE—Sexual Healing 9-3

# % LIONEL RICHIE—Truly 8-7

* PATTI;USTIN WITH JAMES INGRAM —Baby Come To

Me 3-

| LEVEL—Give Me 55

% DAN FOGELBERG—Missing You 14-8

oo DIANA ROSS—Myscles

oo CAPTIN SENSIBLE—Wot

© PIECES OF A DREAM—Mt. Airy Groove B

WNBC-AM—New York City
(Babette Stirland—MD)
%% LIONEL RICHIE—Truly 2821
+ % DOMALD FAGEN—1.G.Y. 29-24
# BILLY JOEL—Pressure 16-12
# JOE JIACKSON—Steppin’ Out 24-19
* KEI;NY LOGGINS AND STEVE PERRY— Oon't Fight It

30-26
oo SYLVIA—Nobody
oo CHICAGO—Love Me Tomorrow
o HICHIEL JACKSON & PAUL McCARTNEY—The Girl Is

ne A
. PHIL COLLINS—Can't Hurry Love A

WHEB-FM —Portsmouth
(Rick Dean—MD)
% CROSBY, STILLS AND NASH—Southern Cross 10-7
# % JOE COCKER AND JENNIFER WARNES— Up Where
We Belong 13-9
 DAN FOGELBERG— Missing You 24-19

(Continued on opposite page)
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# LIONEL RICHIE- Truly 27-13

* DIONNE WARWICK— Heartbreaker 28-25

o SUPERTRAMP—It's Raining Again B

© JEFFERSON STARSHIP—Be My Lady B

© PAT BENATAR—Shadows Of The Night A

© TAVARES--A Penny For Your Thoughts A

© SHEENA EASTON—| Wouldn't Beg For Water X
© ABC—The Look Of Love X

© SURVIVOR—American Heartbeat X

© McCARTNEY & JACKSON—The Girl Is Mine A

WPJB-FM—Providence
(Todd Chase—MD)

© JOE JACKSON—Steppin’ Out A

© DIONNE WARWICK—Heartbreaker A

o SUPERTRAMP—It's Raining Again A

© BILLY JOEL—Pressure A

WPRO-FM—Providence
(Tom Cuddy—MD)

# % GLENN FREY— The One You Love 3-1

% LAURA BRANIGAN - Gloria 8-5

# LIONEL RICHIE— Truly 10-6

# JOE COCKER AND JENNIFER WARNES— Up Where
We Belong 20-1

* DIONNE WMMICK Heartbreaker 23-15

oo CROSBY, STILLS AND NASH—Southern Cross

o CHICAGOLove Me Tomorrow B

© DAN FOGELBERG—Missing You B

© DARYL HALL AND JOHN OATES—Maneater B

o DIANA ROSS—Muscles A

© DONNA SUMMER—State Of Independence A

© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A

© DONALD FAGEN—1.G.Y. (What A Beautiful World) A

© JEFFREY OSBORNE—On The Wings Of Love A

© TOTD—Africa A

© TAVARES—A Penny For Your Thoughts X

© SURVIVOR—American Heartbeat X

WBBF-AM—Rochester
{Mike Vickers—MD)
# % LIONEL RICHIE-Truly 12-5
# % DIONNE WARWICK—Heartbreaker 11-9
oo Bill MEDLEY—Right Here And Now
© CROSBY, STILLS AND NASH--Southern Cross B
o KENNY ROGERS—A Love Song B

WHFM-FM—Rochester
{Marc Cronin—-MD)

# % LAURA BRANIGAN—Gloria 9-6

# # JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 12-7

 NEIL DIAMOND—Heartlight 17-10

# JOE JACKSON-Steppin’ Out 19-11

# ABC—The Look Of Love 33-27

oo STEVE WONDER & CHARLENE—Used To Be

o0 rICHAEI. JACKSON & PAUL McCARTNEY—That Girl
s Mine

© DON HENLEY—-Dirty Laundry A

© SUPERTRAMP—It's Raining Again B

® THE CLASH—Rock The Casbah B

© THE STEVE MILLER BAND—Cool Magic X

© BILLY SQUIER—Everybody Wants You X

© JEFFREY OSBORNE—On Thw Wings Of Love X

o KENNY ROGERS—A Love Song X

© PETER GABRIEL—Shock The Monkey X

© STEVIE WONDER—Ribbon In The Sky X

© MOVING PICTURES—What About Me X

WPST-FM-Trenton
(Tom Taylor—MD)
¢ OLIVIA NEWTON-JOHN—Heart Attack 9-5
#  JOE JACKSON—Steppin’ Out 10-6
# STRAY CATS—Rock This Town 14-9
 TONI BASIL—Mickey 18-15
% THE CLASH—Rock The Casbah 21-18
oo DIANA ROSS—Muscles
oo JOHN COUGAR—Hand To Hold On To
© SUPERTRAMP—It's Raining Again B
© DIONNE WARWICK—Heartbreaker B
© ROD STEWART—Guess I'll Always Love You B
® MISSING PERSONS—Destination Unknown B
© PHIL COLLINS—Can't Hurry Love A
© DONNIE IRIS—Tough World A
© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A
© MEN AT WORK—Down Under A
© MICHAEL MacDONALD-| Gotta Try A

WRCK-FM —Utica Rome
(Jim Reitz—MD)

# % KENNY LIGGINS AND STEVE PERRY—Oon't Fight It
11

+ % FLEETWOOD MAC—Gypsy 3-2

# JOE JACKSON-Steppin’ Qut 10-5

# STEEL BREZE—You Don’t Want Me Anymore 14-8
% BILLY SQUIER—Everybody Wants You 18-14

oo JOHN COUGAR-Hand To Hold On To

oo MEN AT WORK—Oown Under

© JEFFERSON STARSHIP—Be My Lady B

© TONI BASIL— Mickey B

© DON HENLEY— Oirty Laundry B

© SUPERTRAMP— t's Raining Again B

© MOVING PICTURES— What About Me A

© ROBERT PLANT— Pledge Pin A

© ASIA— Sole Survivor X

® CHILLIWACK— Whatcha Gonna Do X

© THE CLASH— Rock The Casbah X

® JUDAS PRIEST— You've Got Another Thing Coming X
© DAN FOGELBERG— Missing You X

© PHIL COLLINS— You Can't Hurry Love A

WFTQ-AM—Worchester
{Dave Winser—MD)

#o CHICAGO—Love Me Tomorrow

oo LIONEL RICHIE-Truly

Mid-Atlantic Region:

msmm%* PRIME MOVERS memm

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong {Island)

CHICAGO—Love Me Tomorrow (Fullmoon/
Warner Bros.)

LAURA BRANIGAN—Gioria (Atlantic)

msem® TOP ADD ONS musmm
SUPERTRAMP—It's Raining Again (A&M)

DON HENLEY—Dirty Laundry (Elektra)
DIANA ROSS—Muscles (RCA)

e BREAKOUTS smes—m

MICHAEL JACKSON AND PAUL McCARTNEY—
The Girl Is Mine (Epic)

WAFB-AM-Alientown
(Jefferson Ward—MD)
# % GLORIA GAYNOR—Tease Me 2.1
# % LAURA BRANIGAN—Gloria 5-4
# JEFFREY OSBORNE—On The Wings Of Love 6-5

# DIONNE WARWICK —Heartbreaker 13-9

% LIONEL RICHIE-Truly 16-11

oo SUPERTRAMP—It's Raining Again

oo SHEENA EASTON—| Wouldn't Beg For Water

© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A

© TOTO—Africa A

© THE ALAN PARSONS PROJECT—Eye In The Sky X

© ELTON JOHN—Biue Eyes X

© RANDY MEISNER—Never Been In Love X

© MICHAEL MURPHEY—What's Forever For X

o PAUL McCARTNEY—Take It Away X

© ROBERTA FLACK—'m The One X

© MELISSA MANCHESTER—You Should Hear How She
Talks About You X

WFBG-AM—Altoona
(Tony Booth—MD)
# % DIANA ROSS—Muscles 26-16
# % DAN FOGELBERG—Missing You 28-20
# JEFFERSON STARSHIP —Be My Lady 30-22
* DONALD FAGEN—-1.G.Y. (What A Beautiful World) 33-

23
# JUDAS PRIEST—You've Got Another Thing Coming
39-21
oo TOTO-Africa
ee MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine
© JOHN COUGAR—Hand To Hold On To A
© FRIDA-| Know There's Something Going On A
© THE MOTELS—Forever Mine A
© BILL CONTI—Theme From Dynasty A
© PHIL COLLINS—You Can't Hurry Love A
® ABC—The Look Of Love X
© STEPHANIE WINSLOW—In Between Lovers X
© CHILLIWACK—Whatcha Gonna Do X
© MOVING PICTURES—What About Me X
© SHEENA EASTON—| Wouldn't Beg For Water X
© JEFFREY OSBORNE—On The Wings Of Love X
© BILLY SQUIER—Everybody Wants You X
© KENNY ROGERS-A Love Song X
© APRIL WINE—Tell Me Why X
o SCANDAL—Goodbye To You X
© THE STEVE MILLER BAND—Cool Magic X
© MISSING PERSONS—Destination Unknown X

WYRE-AM—Annapolis
{Mike 0'Meara/Larry Wachs—MD)
# % CHICAGO—Love Me Tomorrow 18-11
*h DgNAI.D FAGEN—I1.G.Y. (What A Beautiful World)
20-12
# FLEETWOOD MAC~Gypsy 8-3
# LIONEL RICHIE-Truly 22-13
* DARYL HALL AND JOHN OATES~Maneater 26-19
oo MICHAEL JACKSON AND PAUL McCARTNEY ~The
Girl Is Mine
oo SUPERTRAMP—It's Raining Again
® TOTO—Africa A
@ TAVARES—A Penny For Your Thoughts B
© DONNA SUMMER—State Of Independence X
© FIREFALL—Body ‘N’ Soul X
® CHILLIWACK—Whatcha Gonna Do X

WBSB-FM—Baltimore
{Rick James/Jan Jeffries—MD)

# % MEN AT WORK—Who Can It Be Now 1-1

* % LAURA BRANIGAN—Gloria 11-4

# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 18-9

# LIONEL RICHIE-Truly 17-11

* DARYL HALL AND JOHN OATES—Maneater 19-14

oo MICHAEL McDONALD—i Gotta Try

oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

© JEFFREY OSBORNE—0On The Wings Of Love B

© STRAY CATS—Rock This Town B

o SUPERTRAMP—It's Raining Again B

o KENNY ROGERS—A Love Song B

© DIANA ROSS—Muscles B

© DON HENLEY-Dirty Laundry A

© THE CLASH—Rock The Casbah X

© BILLY SQUIER—Everybody Wants You X

o DONNA SUMMER-State Of Independence X

© CHILLIWACK—Whatcha Gonna Do X

© THE POINTER SISTERS—I'm So Excited X

WFBR-AM—Baltimore
{(Andy Szulinski—MD)

# % GLENN FREY—The One You Love 1-1

% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 5-3

% LIONEL RICHIE-Truly 14-7

* DIONNE WARWICK—Heartbreaker 18-9

# DARYL HALL AND JOHN OATES—Maneater 22-16

ee PHIL COLLINS—You Can't Hurry Love

oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

© MICHAEL McDONALD—| Gotta Try A

© ELVIS PRESLEY—The Elvis Medley A

© SUPERTRAMP-1t's Raining Again B

o JEFFERSON STARSHIP-Be My Lady B

© GLEN CAMPBELL—01d Home Town X

© SHEENA EASTON—I Wouldn't Beg For Water X

WCIR-FM—Beckley, W. VA.
(Jim Martin—MD)

# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 1-1

# * SYLVIA—Nobody 2-2

# LIONEL RICHIE-Truly 5-3

* NEIL DIAMOND —Heartlight 18-9

# CHICAGO-Love Me Tomorrow 22-1

o MICHAEL JACKSON AND PAUL MCCAKTNEV The
Girl Is Mine

oo CHILLIWACK—Whatcha Gonna Do

© DARYL HALL AND JOHN OATES—Maneater B

© DONALD FAGEN—I.G.Y. (What A Beautiful World) B

o TONI BASIL—Mickey B

© PAT BENATAR—Shadows Of The Night B

© FRIDA-I Know There’s Something Going On B

© JOHN COUGAR—Hand To Hold On To A

o KENNY ROGERS—A Love Song X

® QUARTERFLASH—Critical Times X

o NOVO COMBO-Too Long Gone X

© STEVE WINWOOO -Valerie X

© THE STEVE MILLER BAND—Cool Magic X

© TOTO-Africa X

© DIONNE WARWICK —Heartbreaker X

© STEVIE WONDER/CHARLENE—Used To Be X

© DON HENLEY-Dirty Laundry X

© MEN AT WORK—Down Under X

o SUPERTRAMP—It's Raining Again X

© KIM CARNES—Does It Make You Remember A

© MICHAEL McDONMALD-| Gotta Try A

WCCK-FM—Erie
().J. Sanford—-MD)
# % SURVIVOR—American Heartbeat 10-3
# % LIONEL RICHIE-Truly 8-4
 EDOIE RABBITT WITH CRYSTAL GAYLE—You And |

158

# CHICAGO—Love Me Tomorrow 11-9

* DONNIE IRIS—-Tough World 14-6

oo JEFFREY OSBORNE—0On The Wings Of Love

oo Dan Fogelberg—Missing You

© CHILLIWACK—Whatcha Gonna Do B

© TDTO—Africa B

© ASIA-Sole Survivor B

o DONALD FAGEN—-L.G.Y. (What A Beautiful World) A

© JOE PISCOPO-| Love Rock 'N Roll A

© PHIL COLLINS—You Can't Hurry Love A

© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A

© SUPERTRAMP—It's Raining Again X

© STEVIE WONDER/CHARLENE—Used To Be X

WKBO-AM—Harrisburg
(Bill Trousdale—MD)
oo DAN FOGELBERG —Missing You
oo BILLY JOEL—Pressure
© TAVARES—A Penny For Your Thoughts A

WGH-AM —Norfolk
{Bob Canada—MD)

# % GLENN FREY—The QOne You Love 9-1

% # SYLVIA—Nobody 6-2

# LIONEL RICHIE-Truly 11-6

# LINDA RONSTADT—Get Closer 10-7

* JEFFREY OSBORNE—On The Wings Of Love 12-8

oo TOTO-Africa

oo KIM CARNES-Does It Make You Remember

o CROSBY, STILLS AND NASH—Southern Cross B

o DON HENLEY—OQirty Laundry B

© CHILLIWACK—Whatcha Gonna Do B

© SHEENA EASTON | Wouldn't Beg For Water B

© THE GO GO"S—Get UpAnd Go B

© MICHAEL JACKSON AND PAUL McCARTNEY —This Girl
Is Mine B

© DONNIE IRIS—Tough World A

© THE MOTELS—Forever Mine A

© JOHN COUGAR—Hand To Hold On To A

© ROBERT PLANT—Pledge Pin A

© PHIL GARLAND—You Are The One X

o STEPHANIE WINSLOW—In Between Lovers X

© THE CLASH—Rock The Casbah X

© MISSING PERSONS —Destination Unknown X

© STEVE WINWOOD—Still In The Game X

© GEORGE HATCHER—Coming Home X

© BOBBY SPRINGFIELD-You'll Never Have To Fall In
Love Again X

© KOOL AND THE GANG—Let's Go Dancing X

© STEVIE WONDER/CHARLENE—Used To Be X

© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | X

© SCANDAL-Goodbye To You X

WNVZ-FM—Norfolk
(Steve Kelly—MD)
% # GLENN FREY-The One You Love 8-4
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 10-7
# STEEL BREEZE-You Don’t Want Me Anymore 11-9
# NEIL DIAMOND—Heartlight 17-12
* OLIVIA NENTON-JOHN—Heart Attack 14-10
© JEFFREY OSBORNE—On The Wings Of Love B
© DON HENLEY -Dirty Laundry B
© STEVIE WONDER/CHARLENE—Used To Be B
© MELBA MOORE—Love's Comin’ At Ya B
© KOOL AND THE GANG—Let’s Go Dancing A
© SUPERTRAMP~It's Raining Again A
© JOHN COUGAR—Hand ToHold OnTo A
© TOTO-Afric
© MICHAEL IACKSON AND PAUL McCARTNEY—The Gurl
Is Mine A
© MARVIN GAYE—Sexual Healing X
© PAT BENATAR—Shadows Of The Night A
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
MeX

WCAU-FM—Philadelphia
(Glen Kalina—MD)
# % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 5-2
# % LIONEL RICHIE-Truly 26-12
* TONI BASIL—Mickey 30-13
# THE CLASH—Rock The Casbah 15-9
* NEIL DIAMOND—Heartlight 7-4
oo SUPERTRAMP—It’s Raining Again
oo DON HENLEY-Dirty Laundry
© STEVIE WONDER/CHARLENE—Used To Be A
© THE FXX—Stand Or fFall A
© KOOL AND THE GANG—Let's Go Dancing A
© MOVING PICTURES—What About Me X
© TIMOTHY B. SCHMIT—So Much In Love X
© PAUL McCARTNEY—Tug Of War X
o PAT BENATAR—Shadows Of The Night X
® MISSING PERSONS—Destination Unknown X
© JEFFREY OSBORNE—On The Wings Of Love X
© DONALD FAGEN—I.G.Y. (What A Beautiful World) X
© JEFFERSON STARSHIP—Be My Lady X
© BILLY SQUIER—Everybody Wants You X
© THE STEVE MILLER BAND—Cool Magic X
© DAN FOGELBERG—Missing You X
© DONNIE IRIS—Tough World X
o KENNY ROGERS—A Love Song X
© DIONNE WARWICK—Heartbreaker X
© TOTO—Africa X

WIFI-FM—Philadelphia
{Don Cannon/Verna McKay—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 10-1
% NEIL DIAMOND—Heartlight 12-6
# LIONEL RICHIE-Truly 15-7
# JOE JACKSON—Steppin’ Out 20-13
 STRAY CATS—Rock This Town 27-14
oo THE CLASH—Rock This Casbah
®o PATTI AUSTIN WITH JAMES INGRAM—Baby Come

To Me
© STEVIE WONDER/CHARLENE—Used To Be A
© DAN FOGELBERG—Missing You A
© KDOL AND THE GANG—Let's Go Dancing A
© DIONNE WARWICK —Heartbreaker A
© DIANA ROSS—Muscles B
© DARYL HALL AND JOHN OATES—Maneater X
© THE POINTER SISTERS—i'm So Excited X
© THE STEVE MILLER BAND—Cool Magic X
© DONALD FAGEN—I.G.Y. (What A Beautiful World) X
© ABC—The Look Of Love X
© JEFFERSON STARSHIP—Be My Lady X

WRVQ-FM-Richmond
{Bill Thomas—MD)
# # BILLY JOEL—Pressure 15-9
# % CHICAGO—Love Me Tomorrow 19-13
* STRAY CATS—Rock This Town 20-14
* PAUL CARRACK-| Need You 24-16
# THE CLASH-Rack The Casbah 26-17
oo DON HENLEY-Dirty Laundry
oo SUPERTRAMP —It's Raining Again
© MISSING PERSONS—Destination Unknown B
® ABC—The Look Of Love A
© MEN AT WORK —Oown Under A
© JOHN COUGAR—Hand To Hold On To A
© ASIA-Sole Survivor X
o STEVE WINWOOD—Valerie X
© AFLOCK OF SEAGULLS—Space Age Love Songs X

WPGC-FM—Washington DC
(Bruce Kelly—MD)
# % OLIVIA NEWTON-JOHN—Heart Attack 10-5
# # JOE COCKER AND JENNIFER WARNES — Up Where
We Belong 13-6
 GLENN FREY—The One You Love 6-4
% LIONEL RICHIE-Truly 16-13
oo DIANA ROSS—Muscles
© KENNY ROGERS—A Love Song B

WRQX-FM-Washington D.C.
(Dallas Cole—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 11-1
# % CHICAGO—Love Me Tomorrow 8-4
# TONI BASIL—Mickey 16-10
# LAURA BRANIGAN—Gloria 19-13
* DARYL HALL AND JOHN OATES—Maneater 20-14
oo JEFFERSON STARSHIP—Be My Lady
oo DONALD FAGEN-1.G.Y. (What A Beautiful World)
© JOE JACKSON-Steppin’ Out B

les Radio Acti

Based on station playlists through Tuesday (10/19/82)

© LIONEL RICHIE-Truly B

© STRAY CATS—Rock This Town B

© THE WHO—Athena X

© SUPERTRAMP—It's Raining Again X

WQXA-FM—York
(Dan Steele—MD)
# % JOE JACKSON—Steppin’ Qut 20-14
# % LAURA BRANIGAN—Gloria 2115
# LIONEL RICHIE-Truly 2518
# TONI BASIL—Mickey 27-22
# DARYL HALL AND JOHN OATES—Maneater 28-24
oo TOTO-Africa
oo MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine
© DONALD FAGEN—I.G.Y. (What A Beautiful World) B
© DIONNE WARWICK—Heartbreaker B
@ SUPERTRAMP~It's Raining Again B
© JEFFERSON STARSHIP—Be My Lady B
© KOOL AND THE GANG—Let’s Go Dancing A
© DONNA SUMMER-State Of Independence A
© RUSH—New World Man X
© KENNY ROGERS—A Love Song X
© CHILLIWACK—Whatcha Gonna Do X
© MOVING PICTURES—What About Me X
© STEVIE WONDER/CHARLENE—Used To Be X

Southeast Region
memm % PRIME MOVERS emmm

LIONEL RICHIE-Truly (Motown)

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

FLEETWOOD MAC —Gypsy (Warner Bros.)

msem® TOP ADD ONS ummeam

TOTO-Africa (Columbia)

SUPERTRAMP —It's Raining Again (A&W)

DON HENLEY-Dirty Laundry (Elektra)
e BREAKOUTS mas—m

MICHAEL JACKSON AND PAUL McCARTNEY—
The Girl Is Mine (Epic)

JOHN COUGAR—Hand To Hold On To (Riva/
Mercury)

KIM CARNES—Does It Make You Remember
(EMI-America)

e e

WANS-FM—Anderson/Greenville
(Rod Metts—MD)

# % GLENN FREY—The One You Love 3-1

* « FLEETWOOD MAC—Gypsy 6-3

 KENNY LOGGINS AND STEVE PERRY—Don't Fight It

5-4
# AFLOCK OF SEAGULLS—| Ran 9-6
* STEEL BREEZE—You Don't Want Me Arymore 10-8
oo ASIA—Sole Survivar
oo PHIL COLLINS=You Can't Hurry Love
© PAT BENATAR—Shadows 01 The Night B
© LIONEL RICHIE-Truly B
© BILLY SQUIER—Everybody Wants You B
o DON HENLEY—Dirty Laundry X
© SUPERTRAMP—It's Raining Again X
© TOTO—Africa X
© CHILLIWACK—Whatcha Gonna Do X
© THE G0-60°S—Get Up And Go X
© DONNIE IRIS—Tough World X
© DARYL HALL AND JOHN OATES—Maneater X
© MOVING PICTURES—What About Me X
© JOHN COUGAR—Hand To Hold On To A
© PHIL COLLINS—Can’t Hurry Love A

WISE-AM—Asheville
(John Stevens—MD)
# % FLEETWOOD MAC—Gypsy 3-1
# % DAN FOGELBERG—Missing You 19-13
# JEFFERSON STARSHIP—Be My Lady 27-17
# DARYL HALL AND JOHN OATES—Maneater 26-18
 DONALD FAGEN—1.G.Y. (What A Beautiful World) 29-

19
® MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
oo JOHN COUGAR-Hand To Hold On To
© DON HENLEY—Oirty Laundry B
© TOTO—Africa B
© CHILLIWACK—Whatcha Gonna Do B
« PAT BENATAR—Shadow Of The Night B
@ STEVIE WONDER/CHARLENE—Used To Be A
© PETER GABRIEL—Shock The Monkey A
© KIM CARNES—Ooes It Make You Remember A
© BILL CONTI-Theme From Dynasty X
© KENNY ROGERS—A Love Song X
© MOVING PICTURES—What About Me X
© SHEENA EASTON—( Wouldn't Beg For Water X
© KOOL AND THE GANG—Let's Go Dancing X
© DIONNE WARWICK—Heartbreaker X

WZGC-FM—Atianta
(John Young—MD)
© STEVIE WONDER & CHARLENE—Used To Be A
© LINDA RONSTADT—Get Closer A
© JOHN COUGAR—Hand To Hold On ToA
© KIM CARNES—Does It Make You Remember A
° MICMAEI. JACKSON & PAUL McCARTNEY —The Girl Is

. DON HENLEV Oirty Laundry B

© ABC—The Look Of Love B

© SURVIVOR—American Heartbeat B

© MOVING PICTURES—What About Me B
© SUPERTRAMP—It's Raining Again X

o TONI BASIL—Mickey X

© TOTO—Africa X

WQXI-AM—Atlanta
(1J. Jackson—MD)
# LIONEL RICHIE-Truly 2-1
& DIONNE WARWICK—Heartbreaker 13-4
oo CHICAGO-Love Me Tomorrow
© MICHAEL JACKSON & PAUL McCARTNEY—The Girt Is

Mine A
© ELVIS PRESLEY—The Elvis Mediey A

WQXI-FM—Atlanta
(Jeff McCartney—MD)
# # LIONEL RICHIE-Truly 2-1
* % STRAY CATS—Rock This Town 13-7

# DONALD FAGEN—1.G.Y. (What A Beautiful World) 17-
12

# DIONNE WARWICK—Heartbreaker 27-21
* DARYL HALL AND JOHN QATES—Maneater 29-23
oo MICHAEL JACKSON & PAUL McCARTNEY —The Girl

Is Mine
© DON HENLEY—Dirty Laundry B
© TOTO-Africa B
. PAT;I AUSTIN WITH JAMES INGRAM—Baby Come To
Me
© MEN AT WORX—Down Under A
© MOVING PECTURES—What About Me A
o SURVIVOR—American Heartbeat X
© THE POINTER SISTERS—1'm So Excited X
o JEFFERSON STARSHIP—Be My Lady X
© KIM CARNES—Does It Make You Remember X

WBBQ-FM—Augusta
(Bruce Stevens—MD)

www.americanradiohistorv.com

Playlist Prime Mcvers
Playlist Top Adc Ons @

# % LIONEL RICHIE-Truly 11-3

# % CROSBY, STILLS AND NASH—Southern Crass 15-6

* CHICAGO—Love Me Tomorrow 14-7

+ TONI BASIL—Mickey 18-8

% DARYL HALL AND JOHN OATES—Maneater 30-21

oo MICHAEL JACKSON & PAUL McCARTREY-The Girl
Is Mine

oo JOHN COUGAR—Hand To Hold On To

© KOOL AND THE GANG—Let's Go Dancing A

© KIM CARNES—Does It Make You Remember A

© DIONNE WARWICK—Heartbreaker B

© DONALD FAGEN—1.G.Y. (What A Beautiful World) B

© JEFFREY OSBORNE—On The Wings Of Love B

© DONNA SUMMER-State Of Independence X

© THE POINTER SISTERS—I'm So Excited X

© TOT0-Africa X

© JEFFERSON STARSHIP—Be My Lady X

o THE G0-60'S—Get Up And Go X

© SURVIVOR—American Heartbeat X

© DON HENLEY—Dirty Laundry X

@ CHILLIWACK-Whatcha Gonna Do X

© MOVING PICTURES—What About Me X

o DAN FOGELBERG—Missing You X

© PAT BENATAR—Shadows Of The Night X

o SUPERTRAMP—t's Raining Again X

© ROD STEWART—Guess I'll Always Love You X

WKXX-FM-Birmingham
(Rocky Jones—MD)
# % FLEETWOOD MAC—Gypsy 3-1
# % NEIL DIAMOND—Hearllight 13-7
+ JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 15-1
* DOIW.D FAGEN—I.G.Y. (What A Beautiful World) 20-

* LIONEI. RICHIE-Truly 22-15

oo SUPERTRAMP—It's Raining Again

© JEFFREY DSBORNE—On The Wings Of Love A
© JOE JACKSON—Steppin’ Out A

© ALABAMA—Close Enough To Perfect X

© MOVING PICTURES—What About Me X

WCSC-AM—Charleston
(Chris Bailey—MD)
# % NEIL DIAMOND —Heartlight 4-2
* % OLIVIA NEWTON-JOHN—Heart Attack 5-4
# JOE COCKER AND JENNIFER WARNES— Up Where We
Belong 8-6
#* CHICAGO—Love Me Tomomow 13-10
* TONI BASIL—Mickey 15-13
©o MICHAEL JACKSDN & PAUL McCARTNEY—The Girl
Is Mine
oo MICHAEL MacDONALD~| Gotta Try
® ABC-The Look Of Love B
o SUPERTRAMP—It's Raining Again B
o DIANA ROSS—Muscles B
© PAT BENATAR—Shadows Of The Night B
© STEVIE WONDER/CHARLENE—Used To Be A
© KOOL AND THE GANG—Let's Go Dancing A
© APRIL WINE—Tell Me Why A
© JACK MACK AND THE HEART ATTACK—Wonderful Girl
A

© DON HENLEY—Dirty Laundry X

© TDTO-Alrica X

© CHILLIWACK—Whatcha Gonna Do X

© RDD STEWART—Guess I'll Always Love You X
© PHIL COLLINS—Can't Hurry Love X

© JOHN COUGAR—Hand To Hold On To X

WBCY-FM—Charlotte
{Bob Kaghan—MD)
* % CROSBY, STILLS AND NASH—Southern Cross 6-2
+ # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 7-3
# JOE JACKSON—Steppin’ Out 9-4
* DONNA SUMMER-State Of Independence 13-7
* LIONEL RICHIE-Truly 26-12
® PHIL COLLINS—You Can't Hurry Love A
© MICHAEL JACKSON & PAUL McCARTNEY—The Girl Is

Mine A
© DARYL HALL AND JOHN OATES—Maneater B
o SUPERTRAMP—It's Raining Again B
© ABC—The Look Of Love B
© DON HENLEY—Dirty Laundry B
© TONI BASIL—Mickey X
© TOTO-Africa X

WSK2Z-FM—Chattanooga
(David Carroli—MD)
* # LAURA BRANIGAN—Gloria 16-11
# # DARYL HALL AND JOHN OATES—Maneater 24-17
# CROSBY, STILLS AND NASH—Southern Cross 8-4
# JOE JACKSON-Steppin’ Out 9-5
* CHICAGO—-Love Me Tomorrow 11-6
oo LIONEL RICHIE-Truly
@ STRAY CATS—Rock This Town
© JOHN COUGAR—Hand To Hold On To A
© BILLY SQUIER—Everybody Wants You A
© PAT BENATAR—Shadows Of The Night X
© JEFFERSON STARSHIP—Be My Lady X
© CHILLIWACK—Whatcha Gonna 0o X
o SUPERTRAMP—It's Raining Again X
© SURVIVOR—American Heartbeat X

WDCG-AM—Durham
(Jon Van Pett—MD)
# # LIONEL RICHIE-Truly 1-1
# % MICHAEL McDONALD—! Keep Forgettin’ (Every
Time You're Near) 3-2
# JOE COCKER AND JENNIFER WARNES —Up Where We
Belong 4-3
# MEN AT WORK—Who Can It Be Now 5-4
# OLIVIA NEWTON-JOHN—Heart Attack 9-6
oo SUPERTRAMP—It's Raining Again
oo DON HENLEY—Dirty Laundry
© SYLVIA—Nobody B
© DIONNE WARWICK—Heartbreaker B
© PAT BENATAR—Shadows Of The Night B
© DONALD FAGEN—I.G.Y. (What A Beautiful World) B
@ DARYL HALL AND JOHN OATES—Maneater B
© DIANA ROSS—Muscles A
© STRAY CATS—Rock This Town A
© JEFFREY OSBORNE—0n The Wings Of Love A

WFLB-AM—Fayetteville
(Larry Canon—MD)
# % LIONEL RICHIE-Truly 16-12
4 % DONALD FAGEN—1.G.Y. (What A Beautiful World)
26-21
# LAURA BRANIGAN—Gloria 14-10
# JOE JACKSON-Steppin’ Out 27-23
* DARYL HALL AND JOHN OATES—Maneater 35-29
oo KIM CARNES—Does it Make You Remember
oo MICHAEL JACKSON & PAUL McCARTNEY—The Girl
Is Mine
© KDOL AND THE GANG—Let's Go Dancing B
o SUPERTRAMP —It’s Raining Again B
© CHILLIWACK—Whatcha Gonna Do B
© SURVIVOR—American Heartbeat B
© MOVING PICTURES—What About Me B
o STEVIE WONDER/CHARLENE—Used To Be A
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
MeA
© BILL CONTI-Theme From Dynasty D
© JOHN COUGAR—Hand To Hold On To 0
o DON HENLEY—Dirty Laundry D
© FRIDA-1 Know There's Something Gaing On D
© GRAND MASTER FLASH AND THE FURIOUS FIVE—The

Message X
© BILL MEDLEY—Right Here And Now X
© STEPHANIE WINSLOW—In Between Lovers X
© THE FiXX—Stand Or Fall X
© PRINCE-1999 X
© SCANDAL—Goodbye To You X

© STALY LATTISAW—Attack Of The Name Game X

© APRIL WINE—Tell Me Why X

© JUDQS PRIEST—You've Got Another Thing Coming X
© MIS:ING PERSONS—Destination Unknown X

© BILLY SQUIER—Everybody Wants You X

WAXY-FM—Ft. Lauderdale

# % NEIL DIAMOND—Heartlight 4-1

# # JCE COCKER AND JENNIFER WARNES - Up Where
W Belong 7-3

+ LIOAEL RICHIE-Truly 15-8

# DARYL HALL AND JOHN OATES—Maneater 20-17

* SYLTA--Nobody 27-18

o0

TOT0-Africa
oo MICHAEL JACKSON & PAUL McCARTNEY—The Girl

Is Mine
© PATTI AUSTIN WITH JAMES INGRAM —Baby Come To
Meb
© DIARA ROSS—Muscles B
© MARIN GAYE—Sexual Healing B
© BILL CONTI-Theme From Dynasty A
© DANFOGELBERG—Missing You X
o STEVIE WONDER/CHARLENE —Used To Be X
© SUPCRTRAMP--It's Raining Again X

WYKS-FM—Gainsville
{Lou Redriquez—MD)
*h KI,IHV LOGGINS AND STEVE PERRY—Don't Fight
21
# % SYEEL BREEZE-You Don't Want Me Anymore 6-3
# DAN FOGELBERG—Missing You 23-10
* CROSBY, STILLS AND NASH—Southern Cross 20-12
 DARYL HALL AND JOHN OATES —Maneater 26-20
oo PETER GABRIEL—Shock The Monkey
oo MILSING PERSONS—Destination Unknown
© CHILLIWACK—Whatcha Gonna Do B
© BILLY SQUIER—Everybody Wants You B
© STEVE WINWOOD—Valerie A
© RUSA—New World Man X
© EDDIE MONEY —Shakin' X
© THE 50-60'S—Get Up And Go X
© JUDWS PRIEST—You've Got Another Thing Coming X
© MEN AT WORK—Down Under X
© ROD STEWART—Guess I'll Always Love You X
© DOMNIE IRIS—Tough World X

" WQEN-FM—Gasden, Ala.

{Lso Davis—MD)
# % CBICAGO—Love Me Tomorrow 10-6
# % PAUL CARRACK—| Need You 11-8
* TOMI BASHL.—Mickey 15-10
+ NEIL DIAMOND—Hearttight 14-11
* DOMMA SUMMER-State Of Independence 16-12
oo MEW AT WORK—Down Under
o DONHENLEY—Dirty Laundry B
© TOTG-Afnca B
© SUP:RTRAMP—It's Raining Again B
© CHILLIWACK—Whatcha Gonna Do B
© PHIL COLLINS—Can't Hurry Love A
© KIM CARNES—Does It Make You Remember A
© MICRAEL MacDONALD—I Gotta Try A
© PAT TRAVENS—I'd Like To See You Dead A

WIDZ-AM—Jackson
(3 Crews—MD)
# # NEIL DIAMOND—Heartlight 6-3
# % CHICAGO—Love Me Tomorrow 12-7
# LIOREL RICHIE-Truly 24-10
# JEFFREY OSBORNE ~On The Wings Of Love 16-11
* JOE IACKSON—Steppin’ Out 21-16
oo TOTO-Africa
oo TIMOTHY B, SCHMIT—So Much In Love
© K0O. AND THE GANG—Let’s Go Dancing X
o DONMHENLEY—Dirty Laundry X
© LINDW RONSTADT—Get Closer X

WIVY-FM-Jacksonville
(Bave Scott—MD)

# % DENALD FAGEN—I.G.Y. (What A Beautiful World)
1310

 LIOMEL RICHIE-Truly 19-15
# KENNY ROGERS—A Love Song 16-14
# EDDIE RABBITT WITH CRYSTAL GAYLE—You And |

* MARUIN GAYE —Sexual Healing 25-21

oo IIICHIEL JACKSON & PAUL McCARTNEY—The Girl
s Mine

oo SUPERTRAMP—It's Raining Again

© BILL CONTI—Theme From Dynasty A

@ BILL MEDLEY—Right Here And Now A

© PHILCOLLINS—Can't Hurry Love A

WOK-FM—Knoxville
(Lary Adkins—MD)
# % JOE COCKER AND JENNIFER WARNES —Up Where
We Beloag 1-1
% GLENN FREV—The One You Love 7-2
» FLEETWOOD MAC—Gypsy 9-3
# JOE ACKSON—Steppin’ Out 11-4
 OLIGA NEWTON-JOHN—Heart Attack 10-5
oo PHIL COLLINS-You Can't Hurry Love
oo KiM CARNES—Does It Make You Remember
© DIOMNE WARWICK—Heartbreaker B
© DARYL HALL AND JOHN OATES—Maneater B
© TOTC—Africa B
© SUPERTRAMP—It's Raining Again B
o STEVE WINW0OD-Valerie B
o DOMBIE IRIS—Tough World B
© KERFY ROGERS-A Love Song B
o SCANDAL—Goodbye To You B
© JOHN COUGAR—Hand To Hold OnTo A
© DON HENLEY—Dirty Laundry A
© SHEENA EASTON—| Wouldn't Beg For Water A
© THE MOTELS—Forever Mine A
 JEFFREY OSBORNE—On The Wings Of Love A
© MISSNG PERSONS—Oestination Unknown X
© PETER GABRIEL—Shock The Monkey X
© THE STEVE MILLER BAND —Cool Magic X
© MOVING PICTURES-What About Me X
. ;ATN AUSTIN WITH JAMES INGRAM —Baby Come To
e X
© KOOI AND THE GANG—Let’s Go Dancing X
© CHIL_IWACK—Whatcha Gonna Do X
© APRIL WINE—Tell Me Why X
© JUDAS PRIEST—You've Got Another Thing Coming X

WHBQ-AM—Memphis
{Charles Duval—MD)
# % SYLVIA—Nobody 7-5
% DIONNE WARWICK—Heartbreaker 11-7
* CHIONGO—Love Me Tomorrow 12-8
+ LIONEL RICHIE—Truly 17-9
% MARYIN GAYE —Sexual Healing 20-12
oo TOTD-Africa
© DIANM ROSS—Muscles A
o MICIR‘EL JACKSON & PAUL McCARTNEY—The Girl Is
Mine
© STRAY CATS—Rock This Town B
o DAN HOGELBERG—Missing You B
o TAVAILES—A Penny For Your Thoughts B
© THE POINTER SISTERS—('m So Excited X

WMC FM (FM-100)—Memphis
(Tom Prestigiacomo—MD)
L3 mﬂ.ﬂ FAGEN—1.G.Y. (What A Beautiful World)

# % DUMNA ROSS—Muscles 14-10

* FLEETWOOD MAC—Gypsy 15-11

# CROSBY, STILLS AND NASH—Southern Cross 16-12
 EVELYR KING—Love Come Down 17-13 -

© MOVING PICTURES —What About Me B

© STEVE WINWOOD—Valerie B

(Continued on page 22)
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NOVEMBER 6, 1982, BILLBOARD

® Continued from page 21

© JEFFERSON STARSHIP—Be My Lady B -

© KDOL AND THE GANG—Let's Go Dancing A

® TOTO—Africa A

© JOHN COUGAR—Hand To Hoid On To A

© SUPERTRAMP-It's Raining Again X

© THE POINTER SISTERS—I'm So Excited X

© LINDA RONSTAOT—Get Closer X

© ABC—The Look Of Love X

. :!CHAAEI. JACKSON & PAUL McCARTNEY—The Girt Is
ine

WHYI-FM—Miami
{Colleen Cassidy—MD)
4 % LIONEL RICHIE -Truly 7-3
%% JOE COCKER AND JENN{FER WARNES —Up Where
We Belong 10-5
+ NEIL DIAMOND—Heartlight 14-9
* DIANA ROSS—Muscles 18-14
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
©o DONALD FAGEN—1.G.Y. (What A Beautiful World)
© CHICAGD~Love Me Tomorrow B
© BILLY JDEL-Pressure B
© PRINCE-1999A
© DON HENLEY-Dirty Laundry A
® THE CLASH—Rock The Casbah A
® JACKSON BROWNE—Somebody's Baby X
® JONZUN CREW—Pack Jam X
© PAT BENATAR—Shadows Of The Night X
o STEEL BREEZE—You Don't Want Me Anymore X
o SUPERTRAMP—It's Raining Again X
© GRAND MASTER FLASH AND THE FURIDUS FIVE-The
Message X

WINZ-FM—Miami
(Johnny Dolan—-MD)
% % LIONEL RICHIE-Truty 17-5
% % OUIVIA NEWTON-JOHN—Heart Attack 12-7
+ AFLOCK OF SEAGULLS—{ Ran 13-11
+ STRAY CATS—Rock This Town 30-17
* STACY LATTISAW—Attack Of The Name Game 24-21
oo PRINCE-1999
oo IMI'(;MEL JACKSON & PAUL McCARTNEY—The Girl
s Mine ,
© PAT BENATAR—Shadows Of The Night A
© SUPERTRAMP—It's Raining Again A
© THE CLASH—Rock The Casbah B
© MARVIN GAYE—Sexual Healing B
© DON HENLEY —Dirty Laundry B
© GRAND MASTER FLASH MID THE FURIOUS FIVE—The
Message X
* BOW WOW WOW-| Want Candy X
 BILLY SQUIER—Everybody Wants You X

WHHY-FM—Montgomery
{(Mark St. John—MD)
%% LIONEL RICHIE-Truly 1-1
+ % JEFFREY OSBORNE-On The Wings Of Love 12-4
 CHICAGO—Love Me Tomorrow 20-10
* TON! BASIL-Mickey 13-11
# DARYL HALL ANO JOHN OATES—Maneater 24-18
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
oo KOOL AMD THE GANG—Let's Go Dancing
© SURVIVOR—American Heartbeat X
© LINDA RONSTADT—Get Closer X
© JEFFERSON STARSHIP—Be My Lady X
© BILLY JOEL—-Pressure X
© MOVING PICTURES—What About Me X

© DAN FOGELBERG—Missing You X

© SUPERTRAMP—it's Raining Again X

® TOTO—Africa X

@ ABC—The Look Of Love X

© EDDIE RABBITT WITH CRYSTAL GAYLE-You And | X
© CHILLIWACK—Whatcha Gonna 0o A

© KIM CARNES—Does It Make You Remember A

WWKK-FM—Nashville
(Bryan Sargent—-MD)
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 1-1
% % LIONEL RICHIE—TruIy 52
# LAURA BRANIGAN—Gloria 10-5
* CHICAGO—Love Me Tomorrow 14-6
% DONALO FAGEN—1.G.Y. (What A Beautiful World) 23-

16

oo JOHN COUGAR—Hand To Hold On To

oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

© TAVARES—A Penny For Your Thoughts A

o SUPERTRAMP—It's Raining Again X

© KOOL AND THE GANG—Let's Go Dancing X

® CHILLIWACK—Whatcha Gonna Do X

© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

Me X
© PRINCE—1999
© DON HENLEY—Dirty Laundry X
© JEFFERSON STARSHIP—Be My Lady X
© PAT BENATAR—Shadows Of The Night X

WBJW-FM-0rlando
(Terry Long—MD)
# % FLEETWOOD MAC—Gypsy 2-1
% % GLENN FREY—The One You Love 3-2
+ JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 11-4
# JOE JACKSON—Steppin’ Out 16-11
* LAURA BRANIGAN—Gloria 22-15
oo SURVIVOR-American Heartbeat
oo JEFFERSON STARSHIP—Be My Lady
o SUPERTRAMP—It's Raining Again A
. MICHAEI. JACKSON & PAUL McCARTNEY —The Girl Is

o IJO'IEI. RICHIE-Truly B

Radio

YesterHits |

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago
1. | Can See Clearly Now, Johnny Nash,
Epic
2. Nights In White Satin, Moody Blues,
Deram
. My Ding-A-Ling, Chuck Berry, Chess
. Freddie's Dead, Curtis Mayfield, Curtom
. Burning Love, Elvis Presley, RCA

. Garden Party, Rick Nelson & the Stone
Canyon Band, Decca

. I'll Be Around, Spinners, Atlantic

. I'd Love You To Want Me, Lobo, Big
Tree
9. Good Time Charlie’s Got The Blues,
Danny O'Keefe, Signpost
10. Ben, Michael Jackson, Motown

POP SINGLES-20 Years Ago
1. He’s A Rebel, Crystals, Philles

2. Only Love Can Break A Heart, Gene
Pitney, Musicor

3. Do You Love Me, Contours, Gordy

4. Monster Mash, Bobby (Boris) Pickett &
the Crypt Kickers, Garpax

5. All Alone Am |, Brenda Lee, Decca

6. Big Girl's Don’t Cry, Four Seasons,
VeeJay

7. Gina, Johnny Mathis, Columbia

. Limbo Rock, Chubby Checker,Parkway

9. Next Door To An Angel, Neil Sedaka,
RCA

10. Return To Sender, Elvis Presley, RCA

o W

o0~

oo

TOP LP-10 Years Ago
1. Superfly, Curtis Mayfield, Curtom
2. Catch Bull At Four, Cat Stevens, A&M

3. Days Of Future Passed, Moody Blues,
Deram

4. Never A Dull Moment, Rod Stewart,
Mercury

5. All Directions, Temptations, Gordy

6. Carney, Leon Russell, Sheiter

7. Rock Of Ages, The Band, Capitol

8. London Sessions, Chuck Berry, Chess
9. Ben, Michael Jackson, Motown

0

. Back Stabbers, 0'Jays, Philadelphia
International

TOP LPs—20 Years Ago

1. Peter, Paul & Mary, Warner Bros.

2. West Side Story, Columbia

3. Ramblin’ Rose, Nat King Cole, Capitol

4. Modern Sounds In Country & Western

Music, Ray Charles, ABC-Paramount

. The Music Man, Warner Bros.

6. | Left My Heart In San Francisco, Tony
Bennett, Columbia

7. Jazz Samba, Stan Getz & Charlie Byrd,
Verve

8. Ray Charles Greatest Hits, ABC-
Paramount

9. Hatari, Henry Mancini, RCA

10. Something Special, Kingston Trio,
Capitol

on

WSGF-FM—Savannah
(1.P. Hurter—MD)
4 % TONI BASIL—Mickey 15-6
% JOE JACKSON—Steppin’ Qut 16-7
* DOMNA SUMMER-State Of Independence 21-13
# DIANA ROSS —Muscles 29-16
+ JEFFERSON STARSHIP—Be My Lady 33-18
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl is Mine
oo STEVIE WONOER/CHARLENE—Used To Be
© DON HENLEY-Dirty Laundry B
© TOTO-Africa B
o SUPERTRAMP—It's Raining Again B
© SURVIVOR—American Heartbreat B
© THE CLASH—Rock The Casbah A
. ;um AUSTIN WITH JAMES INGRAM —Baby Come To
eA
o LUTHER VANDROSS —Bad Boy/Having A Party A
o XOOL AND THE GANG—Let's Go Dancing A
© KIM CARMES—Does It Make You Remember A
© VAMITY 6-—-Nasty Girl X
© PAT BENATAR-Shadows Of The Night X
© CHERYL. LYNN—if This Wartd Were Mine X
o MARVIN GAYE —Sexual Healing X
© AL JARREAU AND RANDY CRMNF ORD —Your Precious
Love X
o DIONNE WARWICK —Heartbreaker X
© CARL CARLTON—B3sby | Need Your Loving X
o THE THRE-777-9311 X

COUNTRY SINGLES—10 Years Ago
1. It's Not Love But It's Not Bad, Merle
Haggard, Capitol
. My Man, Tammy Wynette, Epic
. Oney, Johnny Cash, Columbia
. Funny Face, Donna Fargo, Dot
. Pride’s Not Hard to Swallow, Hank
Williams Jr., MGM
6. The Class Of ’57, Statler Brothers,
Mercury
7. Don’t She Look Good, Bill Anderson,
Decca
8. Take It On Home, Charlie Rich, Epic
9. The Lawrence Welk-Hee Haw Counter
Revolution Polka, Roy Clark, Dot

10. She’s Too Good To Be True, Charley
Pride, RCA

oo N

SOUL SINGLES-10 Years Ago

1. I'lt Be Around, Spinners, Atlantic

. Freddie’s Dead, Curtis Mayfield, Curtom

3. Woman Don’t Go Astray, King Floyd,
Chimneyville

4. If you Don't Know Me By Now, Harold
Melvin & the Blue Notes, Philadelphia
International

. One Life to Live, Manhattans, Deluxe

. Use Me, Bill Withers, Sussex

. Ben, Michael Jackson, Motown

Baby Sitter, Betty Wright, Alston

. Good Foot, Part |, James Brown, Polydor

Everybedy Plays The Fool, Main

ingredient, RCA

[ad
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Vox Jox

Charles Giddens, general manager
of First Media’s WPGC-AM-FM
Washington for the past two-and-a-
half years, has resigned that position
10 go into ownership. Giddens, a
Georgia native, will stay with the
station until the FCC approves his
purchase of an AM-FM facility in
Gordon, Ga., near Macon.

Also in Washington, 1150 is com-
ing back. You may remember the
frequency as WHMC, the first pro-
gressive rock station in the area,
which went dark after its owners
were accused of several FCC viola-
tions. “A joke,” onlookers called it.
Today, it is a joke: WJOK, an all-
comedy station, will be signing on at
1150 in the next few months. The
station is located in Gaithersburg,
Md., just outside of the District. Pro-
gram director Tomcat Reeder will be
dayparting it (adult-oriented fare
late at night) as well as airing taped
performances from local comedy
clubs.

One other note from D.C.: Greater
Media’s beautiful music outlet
WGAY will join forces with Super
TV, a local pay television service, for
a two-hour simulcast of “Sophis-
ticated Ladies” on Friday Nov. 5
from 10 p.m. til midnight. Viewers,
who will pay $15 for the one-time
experience, will see the picture from
Super TV while listening to the free
stereo sound provided by WGAY.

* * X

Much happening in Los Angeles:
More changes at Magic 106, KMGG
(formerly KWST if you haven’t
been keeping up with this saga).
Rick Kymala has been named assist-
ant p.d. director of research. Kymala,
who worked with p.d. Jeff Salgo in
both San Diego and San Bernardino
before joining KMGG’s production
department, replaces former assist-
ant p.d. Pat Garrett, who has been
named promotion director while re-
taining his afternoon drive airshift.
Former research/special projects di-
rector “The Hurricane” is no longer
with the station.

Across town at KRTH, Hettie
Lynn Hurtes, news director and
morning drive anchor, is no longer
with the station. P.d. Bob Hamilton
is currently looking for her replace-
ment, who will work with morning
personality Dean Goss.

Cox Consultant Mary Catharine
Sneed was in town last week, listen-
ing to KOST and assessing the situ-
ation before making any staff ap-
pointments. The L.A. FM facility
will be making the switch from
beautiful music to AC sometime in
November.

Some staff realigning at West-
inghouse Los Angeles: all-news
KFWB has eliminated the position
of executive editor and thus elimi-
nated Ned Foster. His duties are now
being handled in part by news direc-
tor Ed Pyle.

Similar staff changes have elimi-
nated the position of music director
at Cap Cities’ KZLA. Former music
director Denise Galvin is returning
to Kansas City and will be looking
for a comparable position there.

Longtime personality Tom Clay is
back on the air in L.A. doing week-
ends at Gannett’s “Music Of Your
Life” outlet, KPRZ.

The new chief engineer at KMET
is Jim Somich. He’s been assistant
chief at the Metromedia AOR outlet
since January. Prior to that, he spent
seven years running the engineering
department of Malrite’s WMMS in
his home of Cleveland. He replaces
Barry Victor.

Some news from Jefferson Pilot:
WBT Charlotte joins sister station
WGBS Miami in broadcasting in
AM stereo (Kahn system). Their At-

www.americanradiohistorv.com

lanta outlet, WQXI, is using Harris.
WBT p.d. Dave Bishop is still look-
ing to fill their morning drive open-
ing, and in case you didn’t hear, his
former assistant p.d., Mary June
Rose, is now programming Capitol
Broadcasting’s WLVYV in Statesville,
N.C. (Charlotte Metro), which is
consulted by former ‘BT p.d. Andy
Bickel.

Two appointments at KIMN
Denver: Dan Walker from Morgan-
town, W. Va. joins Paxton Mills on
the morning show and also becomes
sports director, and Scott Jenkins
from WPGC will be handling the
overnight slot. On the FM side at
country KYGO, p.d. Bob Call has
just given $10,000 to the first listener
who called in after hearing four spe-
cific songs in a specific order. Not
terribly original, but like several
other stations that have tried it, ter-
ribly effective. Call says they’ll do it
again.

*x x K

Religious Heritage of America has
chosen Ben Armstrong, executive di-
rector of National Religious Broad-
casters, for the Faith And Freedom
award. The annual award recog-
nizes leadership in radio, television
and journalism.

Forget disco, roller skating, and
heaven knows what else—the latest
fad in radio is running, and ABC
Radio Programming vice president
Rick Sklar is still outrunning the
competition. “It was a feeling of ela-
tion I’'ve not had since those rating
books used to come out when I was
programming WABC. It was an un-
believable feeling,” commented
Sklar on his four-hour, 2l-minute
run through the 26-mile New York
Marathon last Sunday (24). Sklar
came in behind TM Companies
president Pat Shaughnessy and ABC
research service vice president Bill
McClenaghan.

If Rick Dees can do it, why not an-
other jock with a potential hit
record? This one comes from
WKZQ’s Myrtle Beach nighttime
personality “the Freakin’ Deacon”
and it’s called “S.T. (Sister Terres-
trial).” Definitely a novelty, says

WKZQ’s p.d. Henry Kaye who
claims that it’s generating strong
requests and sales.

*x K X

Mike Williamson takes over as
p.d. of WIXY Springfield, Mass. He
joins the country station from
WCCC Hartford, where he was
morning drive man, and replaces
Brian Hale, who moves to WIXY sis-
ter WAQY-FM. Hale will host a
morning show and do promotion for
the AOR station. ... WEEI-FM Bos-
ton p.d. Rick Peters has hired two
weekenders: Rod West from
WPRO-AM Providence and Paul
Connors from WJBO Portland, Me.
At the Portland station, p.d. Brian
Phoenix has resigned to assume
similar duties at Metroplex’s Tampa
outlet, 96-KX (WCKX).

*x X K

A new p.d. at MacDonald Broad-
casting’s WSAM Saginaw: Scott
Fredericks. He’s been with the Sher-
wood/Hennes consulted station as a
jock for the past three years. ... Lee
Brand moves up to director of music
project development for Golden
Gate Productions in San Francisco,
asubsidiary of KQED, where he was
formerly operations director. (If
you’re wondering what Golden
Gate Productions does, they’re “re-
sponsible for the creation and mar-
keting of independent productions
both for public and commercial
media using KQED’s state of the art
facilities.”)

* KX X

The Connecticut School of Broad-
casting recently held a party in
Farmington celebrating their 19th
year in business. On hand were
Johnny Most and Marty Glickman,
the voices of the Boston Celtics and
New York Knickerbockers respec-
tively, who had not been together
since the '40s when they broadcast
ticker tape re-creations of Brooklyn
Dodgers road games prior to such
innovations as tape and transistors.
They entertained the crowd of 150
by doing their own version of the
fifth game of the 1982 world series at
the home of CSB president and
founder Dick Robinson.

'BILLBOARD RADIO JOB MART

« Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
Bilibeard Job Mart, 1515 Breadway. New Yerk.

SERVICES

+ Position LY. 10036, Prome: (212) 764-7388 (localty) or
Available e s Rt et
+ Services
+ $30.00 per inch r—|  PAYMENT MUST ACCOMPANY ORDER |——
: H —
1
| Name ____
WE ACCEPT e i
ALL MAJOR : City State Zip
CREDIT CARDS 1
| Telephone
O - e S e PO - S S -l

BARGAIN RECORDING TAPE

1 mil, 3600’ approx. length. Recorded Once.
Recycled Syndication surpius. 10" Reels
$3.98. 10" hubs $1.39. Minimum order 10
reels of hubs. Price includes shipping.
Payment with order.

Bill Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios, Monthly
Calendar, Country Trivia. We do the
research! You sound informed! Send

for FREE sample

Inside Country
6000 Fulton Ave., Suite 12-B
Van Nuys, CA 91401

RADIO JOB PLACEMENT
NATIONAL BROADCAST
TALENT COORDINATORS
specializes in placing qualified D.J.'s, news,
sports, P.D.S., sales and management. NBTC
works with radio stations from coast to coast, in
all size markets. For confidential details, include
registration form, enclose $! postage and

handiing to:

NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L., P.O. Box 20551
Birmingham, AL 35216 (205) 822-9144

COMPLIMENTARY
45’S & LP’S
Columbine Records is updating its mailing

list. If you would like to receive our promo
records, write:

Tom Sotirel
COLUMBINE RECORDS
6430 Sunset Bivd. #1221

Hollywood, CA 90028
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National Programming

Kasem Prepares To Count Down

ABC’s Contemporary Network is
planning two year-end “American
Top 40” specials in which host Casey
Kasem will count down the top 100

ing,” Mutual’s ability to deliver mul-
tiple programs via satellite to
affilaites at the same time.

A key factor in this “multicasting”

fed to 45 affiliates.

Using 11 separate satellite chan-
nels transmitting Mutual’s $10 million
national satellite system, affiliates

hits based on Billboard’s weekly is Mutual’s carriage of live perform- can take the stereo concert by the AU
charts. The Dec. 25-26 show will  ances by the National Symphony  National Symphony Orchestra as Neil Diaond, Columbia 36:03219 (Stonebridge/ew Hidden valley, [l
count down from 100 to 51, while Orchestra from Kennedy Center in well as a variety of sports programs ASCAP/ Carole Bayer Sager, BMI) ) 3
the Jan. 1-2 program will count Washington, a 13-week series being (Continued on page 68) S0 2] 1 THE ONE YOU LOVE
down from 50 to 1. These programs, ﬁ . . Glenn Fre? v»:sylumw7-69974 (Elektra) (Red Cloud/Night River, ASCAP)
) g 1 UP WHERE WE BELONG
p.rOdUCCd by ABC's Watennark, will Joe Cocker And Jenniler Warnes, Island 7-99996 (Atlantic) (Famous, ASCAP/
air on nearly 500 stations. Ensign, BMI)
ABC Talkradio now has 44 affili- ﬁ? 1 4 TRULY
. . Lione! Richie, Motown 1644 (Brockman, BMI)
ates for the satellite delivered serv- ﬁ 5| 10 NOBODY
ice. Among the latest are WFAA Sylvia, RCA 13223 (Tom Collins, BMI}
Dallas, WIND Chicago, WOKV i% 7| 6|  HEARTBREAKER . -
Jacksonville, WSMB New Orleans . oo [BJI’;JE:: IVTVa;glc':.EA(r;né:‘anlYOIS (Gibb Brothers, BM1)
and WSWM North Myrtle Beach, Juice Newton, Capitol 9822 (MCA, ASCAP)
S.C i}{ 0| 7 SOUTHERN CROSS . _
DIR Broadcasting will again pro- - 3 - (érYoPsg; Stills And Nash, Atlantic 7-89969 (Kenwon/Catpatch/Gold Hill, ASCAP)
duce ABC’s Rock Rfadio Network’s Fleetwood Mac, Warner Bros. 7-29918 (Fleetwood Mac/Welsh Witch, BMI)
“Supergroups” series for 1983 12| 7 ON THE WINGS OF LOVE
which will consist of 17 two-hour re- 7},}(_' » : i%f:’r:ym()ist;tga%&%fc‘ 2434 (Lincoln Pond/Almo/March 9, ASCAP)
corded-live concert_s. DIR _produc_:cd Chicago, Full Moon/Warner Bros. 7-29911 (Double Virgo/Foster Frees/Irving,
12 such concerts this year, including BMi
features on Genesis, Foreigner, 12 6| 16 YOU CAN DO MAGIC )
Journcy, the Who and the Rolling 3 3 3 %x;:ccalgsgutol 5142 (Aprit/Russell Ballard, ASCAP)
Stones. Air Supply, Arista 1005 (Careers/Bestall Reynolds, BM1/Riva, PRS)
* * % 14 8 13 | KEEP FORGETTIN' (EVERY TIME YOU'RE NEAR)
Michael McDonald, Warner Bros. 7-26933 (Yellow Dog. ASCAP)
“The Answer Is Mutual” is the ﬁ% 2 3 MISSING YOU )
lagline of a new, “aggrcssivc” cam- ~ - 23[105(;ggl(t):;r(;g, Full Moon/Epic 34-03289 (Hickory Grove, ASCAP)
paign by the ncl_work. .Dlrcclmg the ' Kenny Rogers, Liberty 1485 (Music Corporation Of America/Sycamore Valley,
year-long effort is Hollis Palmer, ad- SUPERLATIVE AUDIO—Glenn Morgan, left, director of music programming BM!) =
vertising and promotion director. It for Mutual, chats with Henry Fogel, center, executive director of the National 17|15 19 %E "\'I‘ “:,Ea SKY ey c Tapy———. o
will begin with a flight of three-page Symphony Orchestra, prior to the recent debut of the NSO concert series at 79*7 #1 3 IGeY ?;“hat':"'aauﬁ;ul o 9 IS Lareers) =
fold-out ads in the trade press intro- the Kennedy Center in Washington. At right is Mutual host and commentator Donald Fagen, Warner Bros. 7-29900 (Freejunket ASCAP) £
ducing the concept of “multicast- Paul Teare. 24| 6|  STEPPIN' OUT o
Joe Jackson, A&M 2428 (Albion/Almo, ASCAP) o
= s 20 20 [ ) NEED YOU D
Paul Carrack, Epic 14-03146 (Plangent Visions, ASCAP) S
7,4? B| 4 voumpl =
Eddie Rabbitt With Crystal Gayle, Elektra 7-69936 (Four Way, ASCAP) o
n| 2| 8 IF LOVE TAKES YOU AWAY N
Stephen Bishop, Warner Bros. 7-29924 (Stephen Bishop/Dijon, BMI) (]
23 16 18 BLUE EYES -
Eiton John, Geffen 7-29954 (Intersong, ASCAP) r-
i 17| 14 SOMEBODY'S BABY o
. . . Jackson Browne, Asylum 7-69982 (Elektra) (Jackson Browne/Kortchmar, ASCAP) o
TVIN 1 cl 51 18| 14|  LET W BE ME B
Willie Nelson, Columbia 18-03073 (MCA, BMI o
2% 27 7 FANDANGO
11 . Herb Alpert, A&M 2441 (lrving/Calquin, BMI)
proudly presents 19| 18|  WHAT'S FOREVER FOR
Michae! Murphey, EMI-America 1466 (Tree, BMI
. . . . IITSI) | THE GIRL IS MINE
A memorable concert given in the name of all foreign born Americans. Michae}acksonPau Mctartney, E5c 343288 (Miac acer Tameane,
= Ml
32 3 SO MUCH IN LOVE
Timothy B. Schmit, Full Moon/Asylum 7-69939 (Elektra) (ABKCO, BMI)
q q m IT'S RAINING AGAIN
The evening will honor Supertramp, A&M 2502 (Delicate/Almo, ASCAP)
31 4 TUG OF WAR ) o
The Hospitalized American War Veterans o || g i Peulct ety Lo BubaiSE 2SS INAE ancaiuat, UK
Cliff Richard, EMI-America 8135 (WB, ASCAP)

and

salute the Correspondents of ‘“Yank”

Guest of Honor, The Honorable Franklin S. Forsberg
The United States Ambassador to Sweden
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These are the most popular singles as compiled from radio station
airplay reports.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee

IN THE NAME OF LOVE

Roberta Flack, Atlantic 7-89932 (Antisia/Bleunig, ASCAP)

HOLD ON

Santana, Columbia 18-03160, (Over The Rainbow, ASCAP)/Marc-Cain, BMI)
AFRICA

Toto, Columbia 38-03355 (Hudmar/Cowbella, ASCAP)

| WOULDN'T BEG FOR WATER

Sheena Easton, EMI-America 8142 (Unichappell, BMI)

MANEATER

Dary! Hall & John Oates, RCA 13354 (Fust Buzz/Hot-Cha/Unichappeti, BMI)

Former Commander and Founder of ‘‘Yank” 2 | 10|  RIBBON IN THE SKY
Stevie Wonder, Tamla 1639 (Motown) (Jobete/Biack Bull, ASCAP)
IEZIEDED | RIGHT HERE AND NOW
Bill Medley, Planet 13317 (RCA) (ATY/Mann And Weil, BMI)
e 10 PLEASE BE THE ONE
R 1. Karla Bonoff, Columbia 18-03172 (Seagrape, BMI)
| h | ted S 30| 16| M THE ONE
e nl tates Ml]‘ltal.y Academy Band Roberta Flack, Atlantic 4068 (Antisia, ASCAP)
. 42 37 13 HE GOT YOU
Lieutenant Colonel Ronald O. McCown, Commander Ronnie Milsap, RCA 13286 (Chriswood, BMI/Murfeezongs, ASCAP)
43 3 23 HARD TO SAY I'M SORRY
Chicago, Full Moon/Warner Bros. 7-23979
(Double Virgo, ASCAP/Foster Freeze, BMi)
“ 34 7 WORK SO HARD
T}le 1Cg€ndary BCIlIly (_}()Odman Matthew Wilder, Arista 0703 (Streetwise/Foghorn/Big Ears, ASCAP)
G R 45 36 20 LOVE WILL TURN YOU AROUND . .
. ‘ Kenny Rogers, Liberty 1471 (Lionsmate/Deb Dave/Rriarpatch, ASCAP/BMI)
and Mr. Goodman’s Quartet O B L S
Paul McCartney, Columbia 18-03018 (MPL Communications, ASCAP)
and others 7| % 21| How ME
Fleetwood Mac, Wérner Bros. 7-29966
(Fleetwood Mac, BMi/Red Snapper, ASCAP)
. . a8 42 10]  PRETTY KITTY
Avery Fisher Hall, Lincoln Center George Fishoff, MMG 22 (The Moss, ASCAP)
49| 4| 2 WASTED ON THE WAY
r 7 7 ~ Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy, ASCAP)
Monday, November 15, 1982 at 7:30 p.m. 50| 49| 27|  YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU
Melissa Manchester, Arista 0676 (Snow/Body Electric/Warner-Tamerlane, BMI)

<7 Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).

% Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal

for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000
units (seal indicated by triangle).
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Rock Albums

ARTIST-Title, Label

DON HENLEY-| Can't Stand Still
Asylum

RUSH—=Signals, Mercury
THE WHO-It's Hard (Warner Bros.)

PAT BENATAR-Shadows Of The Night, Chrysalis
(12 Inch)

STRAY CATS—Built For Speed, EMI-America
SAGA-Worlds Apart, Portrait

BILLY SQUIER—Emotions In Motion, Capitol
JEFFERSON STARSHIP-Winds Of Change, Grunt
MEN AT WORK—Business As Usual, Columbia
SUPERTRAMP—Famous Last Words, A&M
BILLY JOEL—The Nylon Curtain, Columbia
PETER GABRIEL-Security, Geffen

THE CLASH-Combat Rock, Epic

STEEL BREEZE—Steel Breeze (RCA)

BRUCE SPRINGSTEEN—Nebraska, Columbia

STEVE WINWOOD-Talking Back To The Night,
Island

BAD COMPANY—Rough Diamonds, Swan Song
DIRE STRAITS—Love Over Gold, Warner Bros.
EDDIE MONEY—No Control, Columbia (EP)
MISSING PERSONS—Spring Session M, Capitol
ROBERT PLANT—Pictures At Eleven, Swan Song

A FLOCK OF SEAGULLS—A Flock Of Seagulls, Jive/
Arista

KENNY LOGGINS—High Adventure (Columbia)
THE FiXX-Shuttered Room, MCA
SANTANA—Shango

JUDAS PRIEST-Screaming For Vengeance,
Columbia

CHILLIWACK—Opus X, Millennium
UTOPIA-Utopia, Network

SOUNDTRACK—Fast Times At Ridgemont High,
Asylum

DONALD FAGEN—The Nightfly, Warner Bros.
DARYL HALL AND JOHN OATES—H20, RCA

FOGHAT—In The Mood For Something Rude,
Warner Bros.

AEROSMITH—Rock In A Hard Place, Columbia
PAT TRAVERS—Black Pearl, Polydor

BUCK DHARMA—Flat Qut, Portrait
FLEETWOOD MAC—Mirage, Warner Bros.

THE PAYOLAS—No Stranger to Danger, A&M
PAUL CARRACK—Suburban Voodoo, Epic

JOHN COUGAR-American Fool, Riva/Mercury
(Polygram)

LINDA RONSTADT—Get Closer, Elektra/Asylum
MIKE RUTHERFORD—Acting Very Strange, Atlantic

JOHNNY VAN ZANT BAND-Last Of The Wild Ones
Polydor

PHIL COLLINS—You Can't Hurry Love, Atlantic (12
inch)

DONNIE IRIS-The High And The Mighty, MCA
.38 SPECIAL—Special Forces, A&M

GOLDEN EARRING—Twilight Zone, Polydor (12
inch) (import)

SHERRIFF—Sherriff, Capitol

TALK TALK—Talk Talk, EMI-America
TAXXI-States Of Emergency, Fantasy
FRIDA—Something's Going On, Atlantic

Top Adds

SUPERTRAMP—Famous Last Words, A&M

PHIL COLLINS=You Can't Hurry Love, Atlantic (12 inch)
GOLDEN EARRING—Twilight Zone, Polydor (12 inch)
MISSING PERSONS—Spring Session M, Capitol

FOGHAT—In The Mood For Something Rude, Warner Bros.
PAT TRAVERS-—Black Pearl, Polydor

TALK TALK-Talk Talk-EMI, America

ROD STEWART—Guess I'll Always Love You, Warner Bros. (12

inch)

JERRY GARCIA—Run For The Roses, Arista
CHILLIWACK—Opus X, Millennium
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Top Tracks

DON HENLEY-Dirty Laundry
Asylum

1
PETER GABRIEL—Shock The Monkey, Geffen
PAT BENATAR-Shadows Of The Night, Asylum
RUSH—New World Man, Mercury
THE WHO-Eminence Front, Warner Bros.

THE CLASH-Rock The Casbah, Epic
SUPERTRAMP-It's Raining Again, A&M
RUSH-Subdivisions, Mercury

BILLY JOEL—Pressure, Columbia
SAGA—-0On The Loose, Portrait

BILLY SQUIER-Everybody Wants You,
Capitol

THE WHO—Athena, Warner Bros.

DIRE STRAITS—Industrial Disease, Warner Bros.
SANTANA—Nowhere To Run, Columbia

BAD COMPANY —Electricland, Swan Song

MEN AT WORK—Down Under, Columbia

STEEL BREEZE—-You Don't Want Me Anymore, RCA
DARYL HALL AND JOHN OATES—Maneater, RCA
STEVE WINWOOD-Still In The Game, Island
BILLY SQUIER—Learn How To Live, Capitol
JOE JACKSON—-Steppin’ Out, A&M

BRUCE SPRINGSTEEN-—Atlantic City, Columbia
JEFFERSON STARSHIP-Winds Of Change, Grunt
EDDIE MONEY-Shakin’, Columbia

JUDAS PRIEST-You've Got Another Thing Coming,
Columbia

KENNY LOGGINS AND STEVE PERRY-Don't Fight
It, Columbia

THE PAYOLAS—Eyes Of A Stranger, A&M
AEROSMITH—Lightning Strikes, Columbia
ROBERT PLANT—Far Post, Swan Song (Import)

LITTLE SEVEN AND THE DISCIPLES OF SOUL-
Lying In A Bed of Fire, EMI

Import

DONALD FAGEN-I.G.Y. (What A Beautiful World),
Warner Bros.

JEFFERSON STARSHIP—Be My Lady, Grunt
SUPERTRAMP—Crazy, A&M
BRUCE SPRINGSTEEN—Open All Night, Columbia

ROBERT PLANT—Burning Down One Side, Swan
Song

LINDA RONSTADT—Get Closer, Asylum

THE PRETENDERS—My City Was Gone, Real
(import)

SUPERTRAMP—Waiting So Long, A&M

MISSING PERSONS—Destination Unknown, Capitol
PHIL COLLINS—Do You Know, Do You Care, Duke
DONNIE IRIS-Tough World, MCA

WALL OF VOODOO—Mexican Radio, I.R.S.

ROMEO VOID—Never Say Never, 415

PAUL CARRACK—I Need You, Epic

TAXXI-I'm Leaving, Fantasy

JEFFERSON STARSHIP—Can't Find Love, Grunt
CHILLIWACK—Whatcha Gonna Do, Millennium

A FLOCK OF SEAGULLS-I Ran, Arista
SANTANA—Hold On, Columbia

RUSH-Analog Kid, Mercury

UTOPtA—Hammer In My Heart, Network
FLEETWOOD MAC—Gypsy, Warner Bros.

STEVE WINWOOD-Valerie, (sland

MICHAEL STANLEY BAND—In Between The Lines,
EMI-America

JOHN COUGAR-Thundering Hearts, Riva/Mercury
BAD COMPANY—Racetrack, Swan Song

THE WHO-Dangerous, Warner Bros.

DONNIE IRIS=The High And The Mighty, MCA

7
7
6
3
3

GENESIS—You Might Recalt, Atlantic

THE PRETENDERS—Back On The Chain Gang, Real-

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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)y
MACK MEET—Columbia’s Moe Bandy, left, and Ronnie Spiliman of Encore
Entertalnment, right, spoke with air personality Bill Mack during the recent DJ
Convention in Nashville. Mack launches a new show on XERF Cuidad Acuna,
Mexico, this month.

LGoodphone Commentaries |
Sizzle Is Transcending Steak

By MICHAEL R. LEE

When it comes to advertising, radio goes to television. As if to prove that the
aural medium is severely limited when it comes to luring new audiences, radio
executives flaunt their commercials on television with astounding frequency.

Whereas only a few radio stations per market used television in the past, you
can now expect a radio spot on virtually every local tv break during the fall
and spring Arbitron sweeps. Local car dealers and appliance stores find them-
selves squeezed for television airtime by the very radio stations with whom
they advertise.

No radio format is immune to the television hype—not beautiful music or
country or AOR-—regardless of their tendencies toward abstention in the past.
Television is the place for radio to be; a radio station without a tv commercial
is like no radio station at all. Does radio need the “legitimizing” effect of tele-
vision?

Interestingly, the quality of radio spots on tv is remarkably improved, due
largely to the efforts of syndicators and burgeoning budgets. Though most of
radio’s creative television spots have little or nothing to do with the actual
sound of the station, they must be helpful in fostering a positive image. No-
where is it written that radio should be any less clever and/or deceitful in tele-
vision advertising than makers of mouthwash, beer and video games.

Radio has used most of the considerable arsenal available to commercial
television producers—animation, celebrity endorsements, fantasy, sincere
pitchman, voice substitutions, chimpanzees, even the ubiquitous Pac-Man.
Just as radio has forged its formats from the molten steel of imitation, so too
does radio’s approach to television advertising feature non-random simila-
rities. One good local idea can be fabricated for radio stations across the coun-
try and usually is.

The curious sidebar to radio’s propensity to promote heavily on television is
radio’s concurrent rejection of improving its own service. In some advertising
circles it is considered bad judgment to hype a product or service that is not
likely to satisfy the customers. Just as one purchase will not sustain a national
brand-name product, one listen will not substantially help a local radio sta-
tion.

Not so curious is the correlation of this behavior to other traits manifested by
radio stations. Research is more important than on-air personnel; giveaways
transcend engineering. The current era of radio is sizzle, not steak. The cume
triumphs over the quarter hour maintenance.

Wouldn’t it be nice to think that radio stations could offer substantive rea-
sons (other than more music, more cash) as to why a listener should tune in?
Can there come a day when radio needs no dancing elephants to promote its
cause? Will radio stations ever stand a chance without advertising on tele-
vision?

The conclusion is not foregone, but suggests another question: Will radio
ever have the opportunity to succeed on its own merit, by being what it is ca-
pable of, not what it says it is?

Michael R. Lee is president of Brown Bag Productions in Denver.

~ Pro-Motions

nations in hand,” he notes. “Some
literally saved lives, but they don’t
all border on the heroic.”

The involvement of Budweiser, he
states, “is not a Jello jump. They
have a very strong feeling about ra-
dio promotions, especially those
they feel touch the community.”
Winners will receive a framed cer-
tificate from the station and will be
honored with their families at a Dis-
trict hotel dinner in January.

LEO SACKS

® Continued from page 18

WPKX-FM Washington and
Budweiser Beer are soliciting nomi-
nations from listeners to recognize
the contributions of local police, fire
and emergency medical employees
and volunteers. Since the Metroplex
country station launched the promo-
tion three weeks ago, program direc-
tor Bob Cole says he’s received
about five letters a day.

“We have roughly 100 nomi-
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Billboard’s
4th International

Video Entertainment/Music

November 18-21, 1982

Confe rence The Vista International,

_ - New York, New York
B THE AGENDA

THURSDAY, NOVEMBER 18TH . . 10:30am-10:45am Coffee Break Nieuw Amsterdam Foyer
9:.00am- 530pm Registration Nieuw Amsterdam Foyer 10:45am-11:30am “A Forecast: Stormy But
530pm- 7:00pm Cocktail Reception Nieuw Amsterdam Foyer Clearing” Nieuw Amsterdam East & Center
7:00pm- 9:00pm Free Time Speakers:
9:00pm-11:00pm Video Showcases Nieuw Amsterdam East & Center Haines B. Gaffner, President, Link Resources
(Video exhibits-set up beginning at 6:00pm}) Dan Miller, Director of New Electronic Media, Link Resources
FRIDAY. NOVEMBER 19TH 11:30am-12:30pm “Gameline: Reach Out And
8:30am- 4:30pm  Registration Nieuw Amsterdam Foyer SP'GV kSomeone Nieuw Amsterdam East & Center
9:00am- 9:30am  Welcoming Remarks Nieuw Amsterdam East & Center O NeT “Bill" Von Meister, President, Control Video
Tom Noonan, Associate Publisher, Blllboard Magazine, Gerry Wood, 12:30pm- 2:30pm Lunchebn with quest sbecker ‘
Edltor-In-Chief, Billboard Magazine, Lee Zhito, Publisher, Billooard Magazine SR R Svivester L. “P 1'9Wec - Nieuw Amsterdam West
9:30am-10:15am  Keynote Address _ Nieuw Amsterdam East & Center 2:30pm- 400pm X 2 ekrln't B T?w o Futur\é‘r
?Rg’ﬁc%frﬁ;?%g“&gigg'ef e Bt e i T s%/eT(e]gmology” Nieuw Amsterdam East & Center
10:15am-10:30am Coffee Break Nieuw Amsterdam Foyer ey o
10:30am-12:00pm  “Programming: What . SiaR. ) e DRt Blveg e
Buyers Look For Nieuw Amsterdam East & Center Charles Benanty, President, Soundworks Audio/Video Recording Studios Ltd.
Moderator: - . Peter Conn, President, Homer & Associates
Laura Foti, Video Editor, Billboard Magazine John O’Donnell, National Manager, Sony Video Software Operations
Panelists: ) Wesley Ruggles, Partner. Ruggles Reber & Associates
Cynthia Friediand, Vice President, ATl Video 400pm- 5:30pm  “First: The Creator!” Nieuw Amsterdam East & Center
gr]rlnh&c K;]nlg, Eonner, JC}. }J\ones &IKIng Moderator:
p Rachilin, Director of Acquiisitions, MTV H 2 . H
£d Steinberg, President, Softfocus Productions/Rock America gg::;{g;orber, President. Fox/Lober Associotes. Inc.

Seth Willenson, Divisional Vice President Programming & Business Affairs,

RCA Selectavision Videodiscs Danny Goldberg, President, Modern Records

Ron Hays, Producer, Ron Hays Music Image

12.00pm- 1:30pm  “TheInvestment Odds" Nieuw Amsterdam East & Center Stuart Shapiro, Producer, Nightflight
Moderator: ) Gary Weis, Filmmaker, Gary Weis Productions
o gg‘s‘?’- Payne Weber Mitchell & Hufchinson ALL DAY Video Exhibits see workbook for room numbers
Barbara Isgher, Payne Weber Mitchetl & Hutchinson SUNDAY, NOVEMBER 2457
1:30pm- 3:00pm One-On-One Luncheon Nieuw Amsterdam West @.30am-12:00pm Registration Nieuw Amsterdam Foyer
3:00pm- 4:30pm “The Fight For Survival 10:00am-11:30am “Rights Clearances” Nieuw Amsterdam East & Center
In The Marketplace” Nieuw Amsterdam East & Center Moderator:
Moderator: Bob Emmer, Vice President-Business Affairs. Alive Video. inc.
Tim Baskenville, Editor. Video Marketing Newsletter Panelists:
Panelists: Barmy Reiss, Counsel. MCA, Inc.
Myron "Mickey” Hyman, President, MGA/UA Video Aryne Willcox, Attorney
Rocco Lacapria, Owner/President. AA Video Exchange Carmela Caridi
weston Nishimura, President. Video One Video  ~ 11:30am-14:45am Coffee Break Nieuw Amsterdam Foyer
Paul Proty, Manager, Electric Video Inc. 11:45am- 1:00pm “Piracy/Counterfeiting” Nieuw Amsterdam East & Center
Gene Siverman, Video Trend 1:00pm- 2:00pm Closing Reception Nieuw Amsterdam Foyer
4:30pm- 6:00pm The Artist's Challenge: (Video exhibits-tear down completed by 6:00pm)
Creative or Commercial?” Nieuw Amsterdam East & Center
N T ey Shapiro, Senior Partner, Shapiro & Steinberg VIDEO SHOWCASES WILL INCLUDE THE LATEST PROMOTIONAL CLIPS FROM THE FOLLOWING ARTISTS:
Panelists:
Mick Fleetwood Adam & The Ants The Gap Band Shelly Mann Michael Smotherman
Rick James Alabama J. Gells Band Steve Miller Rick Springfieid
6:00pm- 9:00pm  FreeTime Toni Basil Jenniter Holliday Queen Billy Squier
9:00pm-11:00pm Video Showcases Nieuw Amsterdam East & Center The Cars Dr. Hook Angel Romero Stray Cats
ALL DAY Video Exhibits see workbook for room numbers Eim Cornc(a:s . éoekackson Elnc:‘o Ronstadt georgTedmorogood
osanne Casl ick James us| rian To
SATURDAY, NOVEMBER 20TH . . . Cheap Trick Billy Joel Patrice Rushen Joto
8:00am- 4:30pm Registration Nieuw Amsterdam Foyer John Cougar Judas Priest Paroh Sanders vangelis
8:30am-10:30am “Retailing: Profits/ Fleetwood Mac Kool & The Gang Santana van Halen
Prophets For The Future” Nieuw Amsterdam East & Center Glen Frey King Crimson Shalamar Nhispers
Moderator: Peter Gabriet Paul McCartney George Shearing Stevie Wonder
guss Bach, Executive Vice President Marketing Development, WEA AND MOREM
anelists:
Charies "Chaz” Austin, Video Merchandise Manager. Nickelodeon Plus screenings of the latest music-oriented television and cable shows
Ron Berger, President. National Video. IncC. along with the newest Video Gamesl!

Ayse Kenmore, President, Liberty Music
Arthur Morowitz, President, Video Shack

BE PART OF THE MOST COMPREHENSIVE VIDEQO-ENTERTAINMENT CONFERENCE — REGISTER NOW!

00000006000 00000000000000000000000000000000000000000000000 REGISTRATION FORM ¢ 000000000000 00000000000000000000004+000000000000000s000000

Billboard’s Fourth International Video Entertainment/Music Conference
November 18-21, 1982/The Vista Intermational/New York

REGISTRATION FEES: 0O | am enclosing a check in the amount of $ . Q
$375 - AFTER OCTOBER 1’ 1982 | wish to charge my registration to:
o " O American Express O Diners Club
$260 - Student/Mmtary/Panellsts O BankAmericard/Visa 0 MasterCharge
Regfstration dogs nqt include hotel accomr'noda'tions or airfare. CARD NUMBER EXP DATE
Registrant substitutions may be made. Registrations at the door
will be an additional $50. Absolutely no refunds after October 25, SIGNATURE
1982. Cancellations before October 25, 1982 must be in writing MAIL COMPLETED FORM TO: i oar
and will be subject to a 10% cancellation fee. Information on hotel Billboard's Fourth International Video Entertainment/Music Conference VEnG 111820
accommodations will be mailed to you upon receipt of your 9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A.
completed registration form. Telephone (213) 859-5319
LAST NAME FIRST NAME INITIAL FIRST NAME OR NICKNAME FOR BADGE

EEEEEEEEEEEEEEEEEENEREEEEEEEEEEEERE R EEEEEEEEEEEEEEEEE

TITLE COMPANY

ENEEEEEEEEEEEEEEEEEEEEEEEEEEESEEEEEEEEEEEEEENEEENEEREEEEEEEE

ADDRESS CITY STATE  Z2IP PHONE

EEEEESAEEEEEEEEEEEEEEE NN EEEEEEREERENEEEpEEEEEEEEER
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CED Launch Set For Europe

Firms Exhibit New Software And Hardware At Vidcom

By LAURA FOTI

CANNES—So far, laser optical is
the only videodisk system in Europe,
but the CED camp is close behind.
Next year, a “major” launch will
take place, with CED adherents
RCA, Toshiba, Hitachi, CBS/Fox,
MGM/UA and ITT attempting to
make the system a hit.

At Vidcom, these companies
teamed up to exhibit CED hardware
and software. As SelectaVision vice
president and general manager Jay
Brandinger explained at the ITA
home video seminar’s videodisk
panel the week before, “We’re out to

MOVIES & BEER

CANNES—Video has been a
home away from home ever since
the first football game was turned on
in a bar. Now the concept of enter-
tainment at the local pub is being
taken a step further by Video-
Synchrosy.

The U.K. company, here at Vid-
com, has obtained the rights to 26
films from ITC Film Distributors to
be shown in non-theatrical venues.
The package includes such titles as
“Gregory’s Girl,” “The Great Mup-
pet Caper,” “Raise The Titanic”
and “Movie Movie.”

VideoSynchrosy, headed by Don
Gallagher and Mike Collier, plans
to set up a nationwide network of
distributors, who will serve to moni-
tor the illegal showing of video

Reports on this page conclude
Biliboard’s coverage of last
month’s ITA home video seminar
and Vidcom in Cannes, written by
Laura Foti, the magazine’s video
editor; Mike Hennessey, inter-
national editorial director; and
Michael Way, chief French corre-
spondent.

TH WiND AND FiRE e |
IN CONCERT
EMAERE ViDFo RiEdsE

1&g

VIDCOM HIGHLIGHTS—Top row from left: Vestron Video president Jon Peisinger, lett, nego-
tiates with Dieter Oehms, managing director of PolyGram Video, right, for the latter firm’s acquisi-
tion of 17 feature films for Germany, Austria and Switzerland. Also pictured is Arthur Israels, Poly-
Gram Vldeo’s legal affairs manager. Center photo: Embassy Home Entertainment’s Andre Blay,
left, discusses new releases with Ugur Terzioglu of ltaly’s Film Centre Overseas Corp. Third
photo: Vidcom organizer Bernard Chevry, foreground seated, and France’s minister general of
communications, Georges Fillioud, behind Chevry, are shown the latest Atari video games during

st

b, 1.

make CED +the world’s preferred,

standard for European disks.”

Coincidentally, Jan Karel, direc-
tor of Philips’ audio division in the
Netherlands, expressed a similar
goal: that the company’s two disk
factories in Europe be working to
their three-million-unit capacity by
the middle of next year.

The laser system has been intro-
duced in Germany and the UK,
with spring 1983 introductions
planned for the Netherlands, Swe-
den, Austria and Switzerland.

Karel said experience in the UK.
to date was “encouraging.” The av-
erage consumer purchases five disks

films with which VideoSynchrosy
must compete.

Gallagher explains the program
in full: “Films are shown in special
back rooms of pubs, social clubs and
the like. Part of our agreement with
ITC requires that there be a separate
room in which the pictures are
shown, because the pub environ-
ment is too transient.

“Although the pub could not le-
gally charge admission to see the
movies, the sale of advertising will
bring in some revenues—along with,
of course, the sale of beer. It costs a
pub operator about $25 per film for
a two-night period.

The pubs want a break in the film
so they’ll have a chance to sell beer,
Gailagher explains. And the adver-
tisers are interested because they
know not everybody gets up during
commercials. VideoSynchrosy has
developed a deal with the screen ad-
vertising company Pear]l & Dean.

“We have to get the permission of
each individual producer to put a
commercial in the middle of a film,”
says Gallagher. But all films will cer-
tainly be preceded by commercials.

Gallagher admits his company

>
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with the player, and Philips antici-
pates his buying 10 to 15 more dur-
ing the first year of ownership.
“The market development of the
disk depends on the commitment by
software companies,” Karel added.
“It’s difficult to judge now, but I feel
it will develop like other innovative
‘products: with a slow growth curve,
comparable to the VCR.” He pre-
dicted an annual royalty of 70 mil-
lion Deutsch Marks in five years in
Europe, based on estimated sales of
50 million disks.
“The videodisk is the answer to pi-
racy,” Karel said. “All disks sold re-
(Continued on page 28)

U.K. Firm Obtains Rights
To Show 26 Films In Pubs

will have heavy competition from
the large number of illegal showings
of films currently taking place. “We
believe our emergence will have a
big antipiracy effect—we’ll have
people reporting in illegal use of
tapes. Our 20 distributors will be fed
information by their customers, and
if you’re operating legally, you’ll re-
port someone who’s not.”

Gallagher believes, “Most people
want to do things legally. There sim-
ply hasn’t been a way before at a
reasonable price.” He also feels his
company wiil have the effect of aid-
ing the large-screen television mar-
ket.

Beyond feature films, short mate-
rial edited together for the more
transient audience will also be of-
fered by VideoSynchrosy. And the
company’s third area of program-
ming will be music, with compila-
tion tapes from which a deejay can
cherry-pick clips. “We’ve already
cleared many of the rights in that
area,” Gallagher says.

Subject matter of the program-
mings self-policed by the company.
“We will never have porno,” Galla-
gher says.
=5
T
§ T
..
i
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Plans Progressing For -E

T T

. European Music Channel

CANNES—-A move to create a
pan-European cable television mu-
sic channel has been moving ahead,
with the help of a UK. firm, Video-
Marketing.

Since April of this year, company
head Tony Hemmings has been ex-
ploring possibilities and putting to-
gether demonstration tapes, and he
was here at Vidcom to show the
tapes and discuss arrangements.

Hemmings was originally joined
by ABC Video Enterprises of the
U.S. and Yorkshire Television En-
terprises of the U.K. to finance the
demonstration tapes. He has since
founded a company known as Mu-
sicVision, but the option exists for
the other two companies to join in.

At present, Hemmings says, the
success of the venture hinges on the
number of cable subscribers who
can be signed on—a figure still up in
the air since cable’s very existence is
not insured from country to country.
He estimates one million U.K. cable
subscribers in the next 12 to 18

months and 1% million each in Hol-
land and Belgium.

These must be a base of at least a
haif million subscribers to attract
advertising, he says. Advertisers
sought are major companies
throughout Europe for international
commercials. Language will not be a
barrier. Hemmings believes, since
music is a universal language.

The channel would offer all types
and styles of music, from country to
pop to jazz, from all countries. Hem-
ming feels the emphasis in video
music until now has been heavily
skewed toward programming from
the US, and England, but adds
there is plenty of other material
around.

The channel differs from Warner-
Amex’s MTV not only in its diversity
of programming but in that Hem-
mings plans to pay the record com-
panies for the use of their video clips.
“We don’t see the clips as something
they should give us free,” he says.

(Continued on page 28)

Japan Firms Are Warned
On VCR Overproduction

CANNES—An appeal to Japa-
nese VCR manufacturers to re-plan
supplies o Europe was made at the
ITA home video conference by Wil-
liam den Tuinder, director of Phil-
ips’ video division in Holland.

Den Tuinder said that in estimat-
ing 1981 worldwide sales at 7.5 mil-
lion units and then producing 9.5
million, Japanese constructors
“made a slight mistake of 27%.”

And, he pointed out, while Japan
is expected to build 14 million of the
total world output of 15 million
VCRs this year, most industry fig-
ures believe that sales will only total
11.5 million—a Japanese excess of
2.5 million.

“The Japanese industry has been
the initiator of the problems felt in
the rest of the world by not planning
its building rates sufficiently,” said
den Tuinden. “It is the end of pros-
perity in the video industry—there is
overproduction, increased stocks,
lower prices and therefore lower
margins. In fact, there is hardly any
profit left.”

By the end of 1981, hardware
stocks in the world totalled 3.7 mil-
lion, and by the end of June this year
the figure was 5.3 million, he said.
“It could be seven million by the end
of the year, and that is 2.5 million

(Continued on page 28)

Biliboard phetos by Ron Edward

the government official’s visit to Vidcom. Second row from left: Thorn-EMI’s U.K. marketing di-
rector Philip Nugus, left, shows Nick Santrizos, president of Thorn-EMI’s U.S. video arm, new
computer software in action. Center photo: VideoMarketing chief Tony Hemmings, left, chats with
Lee Seaman of Molinaire’s U.K. production facility about the former’s plans for a European music
cable tv channel. Third photo: Discussing the European video scene are, from lett, RCA/Colum-
bia International’s Michael Tarant, RCA SelectaVision’s Tom Kuhn and Seth Willenson and Co-
lumbia Pictures Home Entertainment’s Robert Blattner.
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By EARL PAIGE

LOS ANGELES—From his van-
tage point as head of Video Station’s
450 affiliated stores nationally and
as a software manufacturer and dis-
tributor, George Atkinson is looking
beyond the much-discussed court
and legislative skirmishes surround-
ing the present video marketplace.
He’s trying to decide if there’ll be
“life after the first sale doctrine.”

“The studios’ argument has valid-
ity if seen over the long run,” Atkin-
son says. “They are saying that we
purchase these movie videocassettes

and rent them over and over, having
paid for them just once. Seen at a
point, hypothetically, where a tape
has been rented the 100th time, then
the studio argument makes more
sense.

“But this is the wrong time frame
for that sort of argument. This is an
infant industry. How many titles
really have been rented inordinate
numbers of times?

“In my case—and this is so true of
most video retailers—I have plowed
back profits into inventory; de facto
royalty if you will. We are now the
studios’ best customers.

“I have been seen as hugging the
teddy bear of rental, but as sales roll
rental back, this is really great. If
rental is now 95 to five sales and it
rolls back to 90/10, that’s a 100% in-
crease in sales.”

Talking to another side of the de-
bate raging over legislation, Atkin-
son says, “I think of the studios’
viewpoint sometimes in terms of
boxoffice mentality. If they want a
50% portion of my rental business—
in the form of some surcharge, say, if
first sale doctrine were to be done
away with—then what about coming
through with 50% of my g&a? I
would say, ‘howdy, partners’.”

Atkinson’s emotions were recently
stirred by a long article in the Los
Angeles Times headlined “Holly-
wood Wages Battle Over Video-
cassette Rentals.” Though he be-
lieves it was a fair appraisal of the
current situation, his one major ob-
jection was the inclusion of the au-
dio record rental phenomenon. He
believes the audio business is “in-
trinsically different,” in that an au-
dio record has a repeatability factor
a movie may not.

“The public prefers to rent. With a
product such as a video movie, what
we have is an expensive one-night
stand commodity. It requires many
rental turns to amortize itself, and
the overhead never stops,” Atkinson
says.

It is Atkinson’s point that the

Prices Cut On
12 MHE Titles

LOS ANGELES—Media Home
Entertainment is reducing the sug-
gested retail price of 12 titles for the
Christmas season to $39.95.

MHE president Ron A. Safinick
reports that there are now 20 titles
retailing at $39.95, including last
year’s “The Night Before Christ-
mas,” which is marketed with a col-
oring book for children and a soft
disk recording of the movie’s music
performed by Norman Luboff’s
Choir and Orchestra.

Nine animated films are included
in the restructuring: “Swan Lake,”
“Aladdin,” “Hansel And Gretel,”
“Fables Of The Green Forest,”
“Spunky And Tadpole,” “Captain
Future,” “Angel,” “Little Lulu” and
“The Fantastic Animation Festival.”
Slanted to family audiences, as well,
are “Go For It,” “The Man From
Clover Grove” and “The Wackiest
Wagon Train In The West.”

video dealers have been pioneers in
developing a new business for the
movie industry. He goes beyond this
10 point out that he supplies adver-
tising mats that play up the studios’

T S PPUREN | 1 ) PP O P i S S
Life After First Sale? George Atkinson Looks Ahead

expensive promotion and advertis-
ing drives. A series of ads for Video
Station affiliates play off movie ti-
tles, for instance.

Atkinson was an early champion

——

~ *TREKTO HOLLYWOOB”

of the Paramount rental plan. “They
looked at about 15 different form-
ulas and finally settled on the sur-
charge. We ate a stiffer front end
charge, but as other suppliers joined

DEALER DISPLAY CONTEST

Start plotting your course for this fabulous
Star Trek t1: The Wrath of Khan"' display con-
test. Check your impulse engines and consider
the rewards:
GRAND PRIZE

* 4 days. 3 nights in star-studded Holly-
wood, including airfare and hotel accom-
modations fortwo

 Dinner at the famous Brown Derby
Restaurant

% Private studio tour and *‘commissary’
lunch

3 runners-up will win 3300 each

Call your local distributor today for complete
contest details and our merchandising prepack
because all entries must be in by December 16,
1982. Your distributor salesperson is eager to
help you win because he can win, too!

BONUS GRAND PRIZE!

We'll tly the grand prize-winning retailer and
distributor satesperson to Las Vegas for an
awards presentation and press conference
on January 6. 1983, at the exciting Con-
sumer Electronics Show. You’ll spend two
nights at glamorous Caesar’s Palace and
participate in the largest American trade
show of its kind!

it's all part of our incredible **Star Trek I1: The

Wrath of Khan'' extravaganza.

LOW PRICE — Just $39.95* a daring low Lrice to

in it got out of hand. It got to be ‘sur-
gouge,’ with some product coating
up o $100.”

A problem with the high sur-

{Continued on page 34)

bcost your sales. And just in time for noliday buyers! &

MERCHANDISING AIDS - Posters, baaners, giant
cessette boxes, Paramount Home Viceo light-
box styrenes, even dummy display bcxes

CONSUMER.ADVERTISING — We're siLpporting
this exciting release heavier than eves before.
On TV and in leading national consumer maga-
zines. Be sure to ask your distributor about the
cc-operative racio and television $pos aweilable
for your local market.

What are you waiting for? Start planr ng your
winning display now, sell this summe~’s bex-
ofiice blockbuster and *‘Trek to Hollywood! ™

* Suggested retail price on Videocassette. $39.95. On Laser Videodisc $29.95. On CED Videodisc $24.93
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Overproduction:
Smaller VCR Warn Japanese.
pyrignt 1G82°8 arg Pul tons Ing part ot tnis publ.cat may he cef Due Next Year 9 p
tored in a retyeval system or tr ned in a y m ar by any means elect L4 Co””'medf"om page 26
photucopyng recording of Stherwis~ without the pricr written permission of the | TQKYO—-SCVCH companics more than it should be.”
forming the Beta group have an- The current surplus of 300,000
nounced the (_icvclopmcnt of the VCRs in the U S. was “too much,” he
smallest and lightest VCR yet us- commented, adding that in Europe.
= . : _ R ing standa_rd Bqta half-inch tape. supplies were six million compared
These are best selling videocassettes compiled from These are most popular videocassette rentals, in both The machine will be marketed in with an expected market of 4.5 mil-
& retail sales, including releases in both Beta and VHS g Beta and VHS formats, compiled from a survey of re- Japan next spring. ) lion. While the situation in Britain
g formats. g tailers and wholesalers. Firms involved are Aiwa, Gen- was “not too bad,” stocks were very
; TITLE ; TITLE cral Corp., New NIPPOn Electric, high in West Germany, he said, ap-
8 Copyright Owner, Distributor, Catalog Number K | Copyright Owner, Distributor, Catalog Number Pl_ongcr Elec:jromc, Sanyo Elec- pealing to Japan to siow down sup-
‘ ! tric, Sony and Toshiba. lies “if
JANE FONDA'S WORKOUT 1 CONAN THE BARBARIAN weeks Weighying less than six pounds s only for a couple of
KVC-RCA, Kar! Video Corporation 042 Universal City Studios nc.. MCA Distributing ; . p months.
Corporation 77010 and measuring under 20 cen-
Y timeters i width, the unit boasts
2 3 8 | STAR WARS A g
CBSFox Video 1130 2| 6| 4 | QUEST FOR FIRE five hours of continuous record Plans Progress For
CBS-Fox Video 1148 and playback time, compared to H
3 2 | 23 | ON GOLDEN POND ® a i
CBS-Fox Video 9037 31 3| 20 | STAR WARS A the 20 minutes offered by the Eumpe MIISIG Challnel
4| 4 | 6 |CONAN THE BARBARIAN A e DEY compact VHS format V CRs mar- ® Continued from page 26
Universal City Studios Inc., MCA Distributing Corp. 77010 | # | 2 | 20 [ ON GOLDEN POND @ keted this summer. The Beta
s | s | 3 |ouestFor e CBS-Fox Video 9037 group says it can be easily com- “We have to feel our way, make
CBS-Fox Video 1148 5| 10 | 6 | DEATH WISH I ] bined with a video camera or in- sure the programming is wanted and
8| 10 b2 Vroewr u Orion Pictures, Warner Home Video 26032 tegrated with a component video accepted.” Current plans call for
CBS-Fox Video 4565 6| 4 9 | CHARIOTS OF FIRE " — system. four hours programming per day.
B Pictures, W vi )
7| 17 | 3 | DEAD MEN DONT wEAR PLAID . :’:;;:vs“::ecr:m‘: ures. Hamer Home Ficeo “I don’t share the views of those
Universal City Studios Inc., MCA Distributing Corp. 77011 K _ _
Warner Brothers Pictures, Warner Home Video 11256 H Who feel pan Euro_pcan program
8 5 | 10 | ARTHUR apanese lrms ming can only consist of documen-
Orion Pictures, Warner Home Video 22020 8 7 1 6 | DEATHTRAP ) taries. Enelish ki fil d
o a2l e Noemime Warner Brothers Pictures, Warner Home Video 11256 ® Continued from page 9 hm;i]’( &g ISNSPE lm'g 1ms an |
the like. Music is truly internationa
Orion Pictures, Warner Home Video 26032 9| 8| & | NICE DREAMS lay the groundwork for an effective . . . d Y
Columbia Pictures Industries Inc., Columbia Pictures Home , ST ] n its concept and could capture a
10 | 7 |11 | CAT PEOPLE o Entertainment 10456 software distribution system. Prices  i4e market share. We could have
Universal City Studios, tnc., MCA Distributing Corp. 77008 atlmt @t gon g for music tapes range from $14.50 to six million subscribers in the next
W[ 27 | 2| TME SwoRD D HESORCERER The Ladd Co, Warner Home Video 70005 $54-951Q a“;} for movies from $54.50  fey, vears depending on how the
niversal Ly udios Inc., istributin orp. - . . .
2l st s Voo e ! g o {19 |3 | THE SWORD 8 THE SORCERER :;)lsof 'oz‘fc(r ?}:r‘c“;"h’;‘)l;“r:)m““'“ga " various situations are resolved. Pro-
) niversal City Studios Inc., Distributing Corp. 77010 - idi H
CBS-Fox Video 4546 21 51w 0 armor ®On the hardware front, mean- viding we can W(.)r}:( out satisfactory
131 14 6 | DEATHTRAP ) ) Orion Pictures, Warner Home Video 72020 while, JVC has responded to feed- aqangcmcnts wit program Sup-
E Warner Brothers Pictures, Warner Home Video 11256 3115 | 17 | sssence oF mauce back from housewives baffled by the pllcri, we have an exciting pros-
o | 14| 12 | 5 | NICE DREAMS , o Columbia Pictures Industries Inc., Columbia Pictures Home technicalities of VCR operation with ~ PeCt:
8 gﬁ{:’r“t:i'smfzﬁ:“mf')gd““”es nc., Columbia Pictures Home Entertainment 10005 the new HR-7100 machine boasting This could break down inter-
T 14 | 12 | 11 | CAT PEOPLE ! o large, colored buttons and designed national barriers between 10 or 15
JpB B Y gg's-'m"smo - Universal City Studios, Inc., MCA Distributing Corp. 77008 for use by children, housewives and  different countries, Hemmings con-
] 15 | 13 | 27 | SUPERMAN I the elderly. cludes.
o § 16 | 11 | 10 | BODY HEAT D.C. Comics, Warner Home Video 61120 :
o o] The Ladd Co., Warner Home Video 20005
z 17| 9| 7 | FOR YOUR EYES ONLY D e ES§“ ¥ 1565 CED La h I PI d F E
-Fox Video s
5 B P deo 108 unc ainea ror turope
o 171 29 3 | PERSONAL BEST .
Lle [ o pomr 3 IAHG[M%':';LUT ?/%ATL%OIGG Warner Brothers Pictures, Warner Home Video 61242 ® Continued from page 26 be accessed by time only.)
ome Yideo a . o M o
o 18 | 14 | 8 | TAXi DRIVER sult in royalties to the copyright Further details on differences be-
E 19718 | 4 E%gn:ofuvsi:& :lgTefé LOVE Eo{ugb'ia Pic:u;%sﬁlgdustries Inc., Columbia Pictures Home holder.” tween U.S. and European disk play-
a enal H H
5 5 m T TR all mil T:E SEII;IITS;ON Karel’s further remark that the la- IS were not available at presstime,
z Warner Brothers Pictures, Warner Home Video 72024 Media Home Entertainment 196 ser disk’s interactivity virtually guar- but Brandinger said, “Both hard-
anteed the system’s success, based ware and software are ready for the
21 | 18 | 17 ] RAGTIME 20 [ 17 | 11 | TRUE CONFESSIONS g PN launch, and marketing is being de-
Paramount Pictures, Paramount Home Video 1486 MGM/UA Home Video 800145 on consumer interest in video games, 1 é v & &
indirectly scored a point for the  Veloped.
22| 21 | 5 | PRINCE OF THE CITY 21| 18| 3 | DEAD MEN DONT WEAR PLAID ety ) . ird videodi
Warner Brothers Pictures, Warner Home Video 22021 Universal City Studios Inc., MCA Distributing Corp. 77011 CED side as well. RCA’s Brandinger The third videodisk camp, VHD,
23 2 12 DIAMONDS ARE FOREVER 2l 2 o | striess announced that the European ver- was invited to Speak at the ITA semi-
CBS-Fox Video 4605 Columbia Pictures Industries Inc., Columbia Pictures Home sion of the CED player will boast in- nar, but chose not to. It Vas pointed
241 16 | 10 | TAXI DRIVER Entertainment 10600 teractivity, along with random ac- out. that JVC had decided once
Columbia Pictures Industries Inc., Columbia Pictures Home | 23 [ 26 9 | SOME KiND OF HERO cess by time or number. (The U.S. again to postpone the system’s
Entertainment 10542 Paramount Pictures, Paramount Home Video 1118 models are not interactive, and can launch, this time until 1984.
25 | ICZICIED | PERSONAL BEST 24 | 28 | 17 | RAGTIME
Warner Brothers Pictures, Warner Home Video 61242 Paramount Pictures, Paramount Home Video 1486 —
26 | 2 13 | TRUE CONFESSIONS 251 20 3 | GOLDFINGER
MGM/UA Home Video 800145 CBS-Fox Video 4595
27| 2 4 | THE SEDUCTION 26 | 22 8 BUTTERFLY
R MAJOR PRODUCTION FACILITY
28 1 23 | 19 | ABSENCE OF MALICE 27| 13 3 | PRINCE OF THE CITY
Columbia Pictures Industries Inc., Columbia Pictures Home Warner Brothers Pictures, Warner Home Video 22021 m mm mmm
Entertainment 10005 5
28 | 36 3 HALLOWEEN i
29| 3% | 2 | DUMBO ) Universal City Studios Inc., MCA Distributing Carp. 77005
Walt Disney Home Video 24 Vo,
29| 39 3 | TIME BANDITS g
30| 32 | 29 | HALLOWEEN I o ) Paramount Pictures, Paramount Home Video 2310
Universal City Studios, Inc., MCA Distributing Corporation
77005 3| 2 3 | FOR YOUR EYES ONLY
CBS-Fox Video 1128
31| 4 2 | THE GODFATHER EPIC
Paramount Pictures, Paramount Home Video 8480 31 B 3 E‘Rlo"g ISPthHT N
olumbia Fictures Industries Inc., Lolumbia Fictures Home
32 | ICZIZZ) | SOME KIND OF HERO Entertainment 10565
Paramount Pictures, Paramount Home Video 1118 rlertainmen
321 3 3 | ROCKY @
33| 40 | 47 | AN AMERICAN WEREWOLF IN LONDON (ITA) CBS-Fox Video 4556
Universal City Studios, Inc., MCA Distributing Corporation
77004 3|3 3 | THE AMATEUR
CBS-Fox Video 1147
ui| 3 17 | STAR TREK: SPACE SEED
Paramount Pictures, Paramount Home Video 60040 |z 4 | AN AMERICAN WEREWOLF IN LONDON
Universal City Studios, MCA Distributing Corp. 77004
35| 38 4 | THE TIME MACHINE
MGM/UA Home Video 600152 35 m PRIVATE BENJAMIN You expect major production houses to  when it comes to production and post-
Warner Bros. Pictures, Warner Home Video 61075 have state of the art equPmem run by production in a one inch “C” format
36| 25 | 10 | CASABLANCA a staff of professionals. But it’s always video facili
CBS-Fox Video 4514 ] 3 1 TAlS an unexpected pleasure to find that CMX 340-X editor. Grass Valle
37| 33| 26 | STRIPES CBS-Fox Video when you need a minor miracle, they’ll  Switcher. Quantel Digital Video Effects.
Columbia Pictures Industries, Inc., Columbia Pictures k70 <] 4 | PARTNERS ﬁ?:“fo'f}"‘l):cgeh]f}?"réo(‘:‘ ;\s'(“{/fg:f Slsfhe ?’(’)Cl 52: Uaderec?rdeé Ever: our own
Home Entertainment 10600 Paramount Pictures, Paramount Home Video 1446 Locatgd in Austin %exas Th(l)l'd (;(ive ussoa:"c:alll.s?\:glei uzowlgrgks:sﬁea-
381( 29 | 11 | ABBOTT AND COSTELLO MEET FRANKENSTEIN 381 32 3 | DIAMONDS ARE FOREVER Coast Video has everythmg you expect  cles for you.
Universal City Studios Inc. MCA Distributing Corp. 55074 CBS-Fox Video 4605
ki ] 28 7 BUTTERFLY 3 CANNERY ROW
Vestron, VA-60007 MGM/UA Home Video 800143
|
0] 30| 7 | EXcAUBUR ) _ 4 3 gs 'F‘O Video 4575 TH'RD mwm |NC
Warner Brothers Pictures, Warner Home Video 72018 Seaxgvide 501 N. Interregional Hwy., Austin, Texas 78702 (512) 473-2020
@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000, 000 after returns) (Sea! indicated by dot). & Recording Industry Of America seal for sales of 50,000 units
plus ($2,000,000 after returns) (Seal indicated by triangle). (1TA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000.at wholesale. (Seal indicated
by ITA seal).
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Friendliness Pays Off For Veteran Houston Retailer

By EARL PAIGE

HOUSTON--Very few video
dealers have been in business |1
years, or grown as carefully and
steadily as John Dinwoodic. His
family store opcration here, Video
Specialties. reflects a concept of
neighborhood friendliness far re-
moved from the trade’s often fad-
dish frenzy.

“We try hard not to be a top 50
store where customers might only
want to sce 10 movies and then be
done.” says Dinwoodie, who runs
the store with the help of his wife
Ann and their two sons, Dave. 24,
and Doug. 21.

The 1,600 square foot single store
unit now does a combined monthly
gross of $25.000-330.000 in sales and
rentals—a far cry from the days
when Dinwoodie handled industrial
video for nursing homes and oil rigs
out of an apartment where he and
his wife had 300 square feet of dis-
play space.

Dinwoodic entered the rental arca
in February, 1981 with a simple con-
cept. Video Specialties has a rental
rate of $7.50 per week plus tax. If a
title is returned in three days or less,
a $2.50 discount is allowed on the
next rental. A deposit of $70 per
movie, in the form of a check or a
credit card voucher, is required.
Dinwoodic does not have a club.

Sales currently represent 60% of
Dinwoodie’s volume. Inventory is at
$140,000. or around 3,200 tapes. In
rental, VHS is doing four times the
business of Beta, but in sales the sit-
uation is reversed. with Beta out-
selling VHS three to one.

Dinwoodie never got into the
hardware business, citing his limited
buying power. He is just beginning
1o move aggressively into videodisks
and is buying record racks {rom a
store that went out of business.

He is also taking a step into the
computer age: he’s just installed an
Apple 2 computer and will shortly
be programming many aspects of
the store’s operation into it. possibly
including a montly catalog.

Video Specialties is open from 10
a.m.to 7 p.m. Monday, Wednesday,
Thursday and Saturday and until 9
p-m. Tuesday and Friday. Its loca-
uon, in a quiet section of the Town &
Country Village shopping center,
helps to reinforce its friendly, tam-
ily-oriented atmosphere. “We don't
expect to have someone ram a car
through our front window.” says
Ann Dinwoodice, who says that hap-
pened twice at a nearby video store.

Stock is maintained in angled li-
brary-style shelving with the tape
spine rather than the front exposed.
But the Dinwoodies know the inven-
tory so well that they can pointa cus-
tomer to ncarly any title. The shelv-
ing sections are numbered, and titles
are arranged by genre.

Onc of the ways Video Specialties
strives 10 maintain an intimate rela-
tionship with its clientelc is through
a steady program of promotions. For
example, one Sunday afternoon sale
featured refreshments and balloons

MCA Distributing,
Pacific Arts Pact

LOS ANGELES MCA Dis-
tributing Corp. has been added to
the supply system of Pacific Arts
Video Records via a major distribu-
tion pact.

The agrecment, says David Bean,
Pacific Arts president, licenses
PAVR product to MCA Distributing
while leaving the firm totally inde-
pendent. PAVR will continue (o
manufacture, package and market
all its product line. The MCA ar-
rangement becomes effective Nov. 1.

for the children and discounts of $5
and 310, with used movies selling
from $49.94 down to $14.95.

A major method Dinwoodic uses
10 stay in touch with customers is a

|

pre-printed newsletter he purchases
that contains his personal monthiy
message. He plans to offer a coupon
on the back for $5 off on new movie
purchasces.

)

One recent message referred to the
growth in cable hookups in the area
and told how. with the help of a
technical illustration available from
the store, cable subscribers can hook

f

E ; Suggested
3 B Retail Price

SELL A BLOCKBUSTER.
AT A BLOCKBUSTING PRICE.

Paramount Home Video announces the
launching of this 1982 summer blockbuster at
a price — $39.95* —that willinsure cosmic
Fall and Christmas sales. At these prices you
can afford to stock three or four times your
normal inventory, for strong sales and rentals.

“Star Trek {1: The Wrath of Khan' drew over
$75 million in summer box office receipts, and
critical acclaim, making it the perfect collectible
for your customers’ home video libraries.

We're backing this offering with extensive
sales support: cable TV and consumer print
advertising, trade promotion, 50% co-op for
retailers, and a prepack filled with merchan-
dising aids for sell-through support.

Plus, "Trek to Hollywood," a display contest.
The grand-prize winning retailer selected
from photo entries will receive a four-day,
three-night Hollywood vacation for two
including air transportation, hotel accommo-
dations, private studio tour, “commissary’
lunch, dinner at the renowned Brown Derby
Restaurant, free rental car and more!

Paramount Home Video proudly presents
‘Star Trek I}: The Wrath of Khan™ — z proven
box office smash, a collectible title, h.ghly
repeatable and appealing to every member
of the family, and at a price low enou3h to
generate high sales — $39.95*

Livelong . ..
and prosper!

up their VCRs more effectively.
The store offers repairs, using an
outside vendor—part of Dinwoodie’s
ongoing campaign to give the cus-
tomers the ultimate in service.

*Suggested
retail price

© 1982 Paramoun Pictures Corp
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This listing of video releases Is designed to
enable wholesalers and retaliers to be up-to-
date on available new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the sug-
gested list price ol each title is glven; otherwise,
“No List" or “Rental” Is Indicated. All intorma-
tion has been supplied by the manutacturers
or distributors of the product.

AEROBIC DANCING

Jacki Sorensen

Beta & VHS MCA Videocassette
AEROBICISE —THE BEGINNING
WORKOUT

Ron Harris

Beta & VHS Paramount Home Video
ANGELOFH.E.AT.

Marilyn Chambers

CED Vestron Video
AND GOD CREATED WOMAN
Brigitte Bardot

CED Vestron Video. ..

$39.95

.$44 95

$29.95

...$29.95

ANY WHICH WAY YOU CAN
Clint Eastwood
Beta & VHS Warner Home Video 11077 $60.00
VIC BRADEN'S TENNIS FOR THE
FUTURE

Beta & VHS Paramount Home Video . .. $39.95

BUTTERFLY
Stacy Keach, Orson Welles, Pia Zadora
CED Vestron Video. $29.95

THE CANNONBALLRUN
Burt Reynolds, Roger Moore, Farrah
Fawcett, Dom Deluise

CED Vestron Video $29.95

CASEY’'S SHADOW
Walter Matthau, Robert Webber,
Murray Hamilton
Beta Columbia Pictures/RCABE 10127 $59 95

VHSVH 10127 $59.95
CHALLENGE TO BE FREE
Mike Mazurki, Jimmy Kane
Beta & VHS Media Home
EntertainmentM205... .............. ......$49 95

New Video Releases

DIRTY HARRY
Clint Eastwood
Beta & VHS Warner Home Video 1019. $60.00
THE EUROPEANS
Lee Remick, Lisa Eichorn
Beta & VHS Vestron Video.

EVERY WHICH WAY BUT LOOSE
Clint Eastwood
Beta & VHS Warner Home Video 1028. $60.00

FAIL SAFE
Dan O’Herlihy. Walter Mattheu. Henry

Fonda
Beta Columbia Pictures/RCA

No List

BE 10205E. .. ...$69.95
VHS VH 10205E $69.95
FIREFOX

Clint Eastwood
Beta & VHS Warner Home Video 11219$70.00

FORT APACHE, THE BRONX
Paul Newman, Ed Asner
CED Vestron Video.

GREASE 2
Beta & VHS Paramount Home Video . . $62.95

.$29.95

HANOVER STREET
Harrison Ford, Leslie Anne Down
Beta Columbia Pictures/RCABE 10198 $59.95

VHSVH 10198 $59.95
THEHAPPY HOOKER

Lynn Redgrave

CED Vestron Video. $24 95

HORRORRISES FROM THE TOMB
Paul Naschy, Vic Winner, Emma Cohen
Beta & VHS Embassy Home
Entertainment . . $49.95
IMPROPER CHANNELS
Alan Arkin, Mariette Hartley
Beta & VHS Vestron Video. ... . .NoList
THE INNOCENT
Laura Antonelli, Jennifer O'Neill,
Giancarlo Giannini
Beta & VHS Vestron Video. .. No List
JAZZERCISE
Sheppard Missett

Beta & VHS MCA Videocassette ... ..$39.95

o Abyoaibean
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Have yourself ‘A Walt Disney Christmas”
and light up vour Christmas SALES.

videocassette and FREE Mickey Mouse plush toy.

We've gone all out to make this new Disney Christmas promo-
tion the biggest and best you’ve ever sold.

The Walt Disney Christmas promotion is what you've come to

expect from

Disney: a carefully conceived, innovative, self-

contained merchandising system . . . easy to display and easy

to sell.

Here’s “A Walt Disney Christmas” with all the trimmings:

1. NEW PRODUCT:

® A new 1982 version of “A Walt Disney Christmas,” this
time featuring 6 classic Disney Christmas cartoons on

videocassette . . . with longer running time (46 Minutes)
including two new cartoons: ON ICE and DONALD'S

SNOW FIGHT.

e A FREE 10-inch Mickey Mouse plush toy.

® A totally new and redesigned gift package.

e All for only $49.95. Suggested retail.

2. NEW POINT OF PURCHASE:

e Areal grabber! The beautiful new Christmas floor display
is 71 inches tall and requires only 6.2 sq. ft. of floor space.
It's easy to assemble too! Holds 16 videocassettes and
Mickey Mouse plush toys in retail boxes.

e Bright Christmasy poster. Perfect for wall or window.

e Full-color handouts. 300 per display for your customers
and club member mailings to promote the Christmas

3. NATIONAL CONSUMER ADVERTISING

4. STAND ALONE PROMOTION

e “A Walt Disney Christmas” is a fully merchandised and
self-contained promotion. And if you're not in the video
business, it’s a great way to start up with video software

in your retail store.

Hurry! “A Walt Disney Christmas” 1982 is programmed to be

the biggest selling videocassette of all time. So call your local
authorized Disney distributor or this toll-free number:

1-800-423-2259, In California, Alaska or

Hawaii, call collect: 1-213-840-1859.

—
o
oA

Wall Disney Home Video

The magic liveson...

Disgy

and Non-Theatrical Co.. Burbank. CA

IMCMLXXXH Wait Disney Productions

by Watt Disney

www americanradiohistorv.com

LAUREL & HARDY
Laurel & Hardy Comedy Classics, Vol. 8

Beta & VHS Nostalgia Merchant .$59.95
Pardon Us
Beta & VHS Nostalgia Merchant .$69.95

THE LOONEY TUNES VIDEO SHOW
#1
Beta & VHS Warner Home Video 11220$39.95
#2

Beta & VHS Warner Home Video 11221$39.95
#3

Beta & VHS Warner Home Video 11222$39.95
#4

Beta & VHS Warner Home Video 11223$39.95
#Bfta & VHS Warner Home Video 11224$39.95
#Bgta & VHS Warner Home Video 11225$39.95
#BZta & VHS Warner Home Video 11226$39.95

LOVE & ANARCHY
Giancarlo Giannini, Mariangela Melato,
Lina Polito
Beta Columbia Pictures /RCA BCF 3120 $59.95
VHS VCF 3120 . $59.95
MAGNUM FORCE
Clint Eastwood
Beta & VHS Warner Home Video 1039..$60.00

MEATBALLS
Bill Murray
CED Vestron Video.

MR. MAGOO, VOLUME V
Jim Backus
Beta Columbia Pictures/ RCA BE 156004 $39.95
VHS VH 15004. - .$39.95
MONTY PYTHON & THE HOLY GRAIL
Graham Chapman, John Cleese, Terry
Gilliam, Eric ldle, Terry Jones, Michael
Palin
Beta Columbia Pictures / RCA

.$29 95

BCF 3153E $59.95

VHSVCF3163E .. .. . . $59.95
THE NEW VIDEO AEROBICS

Beta & VHS Vestron Video. ... No List

THE NIGHT BEFORE CHRISTMAS
(ANIMATED)
Beta & VHS Media Home
EntertainmentM313 .$39.95
(Packaged with Coloring Book & Flex-playing
Record)

PARADISE
Phoebe Cates, Willie Aames, Richard

Curnock, Tuvia Tavi
Beta & VHS Embassy Home

Entertainment .$569.95
PEPPER
Beta & VHS Vestron Video .No List
THE PRIVATE EYES
Don Knotts, Tim Conway
CED Vestron Video. $29.95

RICHARD PRYOR LIVE ON SUNSET

STRIP
Beta Columbia Pictures /RCA
BE 10468 i $84.95
VHS VH 10469 $84.95
PUSS 'NBOOTS (ANIMATED}
Beta & VHS Media Home
EntertainmentM319 $49.95

RACCOONS ONICE (ANIMATED)
Narrated By Rich Little; Songs
Performed By Leo Sayer, Rita Coolidge
& Rupert Holmes

Beta & VHS Embassy Hom

Entertainment .
DIANA ROSS IN CONCERT

Beta Columbia Pictures/RCABE 10170 $39.95

$39.95

VHSVH 10170. $39.95
SENIORS

Dennis Quaid, Priscilla Barnes

Beta & VHS Vestron Video No List

SEX ON THE RUN
Tony Curtis, Marisa Berenson, Sylvia
Koscina, Britt Ekland
CED Vestron Video
SILENT NIGHT (ANIMATED)
Music Featuring The Oberndorf Boys’
Choir
Beta & VHS Media Home
Entertainment M316 .$39.95
STAR TREK Il: THE WRATH OF KHAN
Beta & VHS Paramount Home Video .. ..$39.95

SWAMP THING
Adrienne Barbeau, Louis Jourdan
Beta & VHS Embassy Home
Entertainment
TILL MARRIAGE DO US PART
Laura Antonelli
CED Vestron Video. .$29.95

TIP TOP! WITH SUZY PRUDDEN—
AGES 3-6
Beta & VHS Warner Home Video 32001$39.95

$24.95

$59.95

To get your company's new video re-
leases listed, send the tollowing intor-
mation — Title, Performers, Distributor/
Manufacturer, Format(s), Catalog Num-
ber(s) for each tormat, and the Suggested
List Price (if none, indicate '"No List” or
“Rental”)—to Bob Hudoba, Blllboard,
2160 Patterson St., Cincinnati, Ohlo 45214,

Harrison Pacts
AVC Systems

NASHVILLE—Harrison Systems
has appointed AVC Systems Inc. to
represent its line of music recording
consoles. teleproduction and film-
sound systems in several northern
states.

Through the Harrison/AVC pact,
Harrison products will be repre-
sented in Northern lllinois, Mich-
igan, Indiana, Ohio. Eastern and
Western Wisconsin. Minnesota, and
North and South Dakota.
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Only one magazine reports on all the excitement
in video/video games/video cassette sales and
rentals/audio/tape products/accessories with
thorough coverage of this year’s winter CES.
That's Billboard.

In-advance, early reporting — plus the
renowned Billboard VIDEO GAME CHARTS,
VIDEO CASSETTE SALES CHARTS and VIDEO
CASSETTE RENTAL CHARTS — are weekly
Billboard services, all year, worldwide.

That's why

visitors to CES

and people who can't be there
rely on this publication as

the primary, definitive source of
industry news. And that's why marketers
make it their #1 video/ sound business
advertising connection.

As an advertiser, you can get to the show —
early and in print — by selling retailers, whole-
salers, rack jobbers and manufacturers in the
CES special edition of Billboard, January 8,
1983. We'll give you bonus circulationin Las
Vegas. If you're an exhibitor, you can “tag” your
booth number right on the ad.

Mark it on your calendar. To reserve space cal
Ron Willman, Director of Sales, Video/Sound

Business at 212/764-7350 in New York or any
Billboard advertising sales office listed below.

Billboard’s Winter CES Special Edition
IssueDate: January 8, 1983 - Advertisingcloses formaterial: December 15, 1982

U.S. Sales Offices: East Coast/Midwest (212) 764-7356 « South (615) 748-8145 « Texas/Oklahoma (213) 349-2171 « West Coast (213) 859-531€

International Sales Offices: Canada (212) 764-7356 + Mexico/Latin America (905) 531-3907 « United Kingdom,London (01) 439-9411 « Italy. Milan 28-29-15€
France, Paris 1-745-1441 » Spain. Madrid 429-9812 - Japan. Tokyo (03)498-4641 « Australia. Sydney 436-2033

Billboard.

The International Newsweekly of Music & Home Entertainment
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Jazz

Kool L.A. Fest Goes ‘Outside’

Five-Concert Series Turns Spotlight On Avant-Garde

By SAM SUTHERLAND

LOS ANGELES—In a fresh con-
cert programming gambit, the Kool
Jazz Festival will spotlight the evolv-
ing “new music” realm when it
alights here starting Saturday (6). In
the process, the five concerts
planned in the series will challenge
Los Angeles’ frequent stereotype as
a commercial, pop jazz market
rather than a testing ground for the
avant-garde.

Co-sponsored by Brown & Wil-
liamson Tobacco’s Kool cigarettes
and the Los Angeles Philharmonic,
the Kool Jazz Los Angeles Festival is
being co-produced by Festival Pro-
ductions, Inc., which packages the
Kool bills nationally, and Outward
Visions, Inc., the New York-based
firm which has specialized in the ec-
lectic frontiers of jazz sometimes
dubbed “new music.” Thus,. the

Kool shows here have the input of
veteran promoter George Wein,
while employing Outward Visions’
Marty Khan and Helene Cann to
capture the decidedly atypical talent
lineup. ’

A major metropolitan jazz festival
headlining such mavericks as the Art
Ensemble of Chicago, Anthony
Braxton, James Blood Ulmer, Leroy
Jenkins and Laurie Anderson,
among others, may provide the best
measurement to date of how far the
Kool Jazz packages have journeyed
from their mid *70s emphasis on r&b
and fusion.

That, however, is precisely the
goal. Wein himself has attributed
the decision to make the L.A. Kool
bill a bold departure from the more
familiar jazz and fusion programs
tendered in other markets to his
need to distinguish Kool here from
other Wein-produced concert series
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Pat Metheny Group, ECM ECM-1
1216 (Warner Bros.)
INCOGNITO
Spyro Gyra, MCA MCA 5368
WE ARE ONE
Pieces Of A Dream
Elektra 60142-1
DESIRE
| Tom Scott. Musician 60162-1
| (Elektra)
OFF THE TOP
Jimmy Smith, Musician 60161-1
(Elektra)
LET ME KNOW YOU
Stanley Clarke, Epic FE 38096
HANDS DOWN
Bob James, Columbia/Tappan Zee
FC 38067
TOUCHSTONE

| Chick Corea, Warner Bros. 23699-1
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I Al Jarreau, Warner Bros. BSK 3576
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Gearge Winston, Windham Hill C
1019
OUT OF THE SHADOWS
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38101
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Gil Scott-Heron Arista AL 9606
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Miles Davis. Columbia C2-38005
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George Benson,

Warner Bros. 2HW 3577
CASINO LIGHTS

Various Artists. Warner Bros
237181

FANDANGO

Herb Alpert, A&M SP-3731
CITYSCAPE

Claus Ogerman/Michael Brecker.
Warner Bros 23698-1

COME MORNING

Grover Washington Jr., Elektra
SE-562

WINDSONG

Randy Crawford, Warner Bros
1-23687

THE DUDE A

Quincy lones, A&M SP-3721
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Dave Valentin, Ansta/GRP 5511
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CRAZY FOR YOU
Earl Klugh, Liberty LT 51113

LOTUS FLOWER
Woody Shaw, Enja 4018 (Polygram)

EST
Quincy Jones, A&M SP-3200

McCoy Tyner, Columbia FC 38053

MYSTICAL ADVENTURE
Jean-Luc Ponty,

Atlantic SD 19333

LITE ME UP

Herbie Hancock. Columbia FC
37928
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Asthur Blythe, Columbia FC 38163

TRADITION IN TRANSITION
Chico Freeman, Musician 60163-1 [

#1319

(Elektra)

ECHOES OF AN ERA 2, THE |
CONCERT

Various Artists, Musician 60175-1
(Elektra)

WINELIGHT A |
| Grover Washington Jr

| Blektra 6E-305

AN EVENING WITH GEORGE
SHEARING AND MEL TORME
George Shearing And Mel Torme
Concord Jazz C)-190

TOUCH THE FEELING
Stix Hooper, MCA MCA 5374 ‘
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Azymuth, Milestone M-9101

(Fantasy)

MARIEL

Paquito D'Rivera, Columbia FC |
38177

OBJECTS OF DESIRE

Michael Franks

Warner Bros. BSK 3648

IT'S A FACT

Jeff Lorber, Arista AL 9583

AS FALLS WICHITA SO FALLS
WICHITA FALLS

Pat Metheny & Lyle Mays, ECM
1-1190 (Warner Bros.)

GIANT STEPS

Tommy Flanagan Trio, Enja 4022
(Polygram)

HOLLYWOOD

Maynard Ferguson, Columbia FC
37713

FATHERS AND SONS

Fathers And Sons, Columbia FC
37972

WYNTON MARSALIS

Wynton Marsalis,

Columbia FC37574
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and festivals, including the Playboy
Jazz Festival, the Jazz at the Bowl
concerts and the Jazz at the Pavilion
series.

“They’d tried to come up with a
way to make new music work within
the overall scheme of earlier New
York festivals,” adds Outward Vi-
sions’ Helene Cann, “but somehow
it never really worked, musically or
economically.” In that sense, she as-
serts, the Kool Jazz L.A. bill will
seek to determine whether the field
can be better on its own than when
coupled with more traditional jazz
idioms. -

Both Cann and partner-husband
Marty Khan believe the Kool tie-in,
with its guarantee of substantial tv
and print media exposure, can over-
turn past expectations of Southern
Californian audiences as disinter-
ested in new music. Notes Cann, “At
first we said, ‘Los Angeles? Who in
our field ever even gets to play there
at all?

“But the more we thought about
it, the more excited we got, once
Wein had approached us. It's an
open market there, in that there are
no preconceptions about the music
that we have to work against.”

Such built-in assumptions remain
their major obstacle. Both Cann and
Khan note that Wein’s original
request was to develop an avant-
garde lineup, yet that very phrase
has been avoided “because it’s got
such negative connotations for so
many listeners,” in Cann’s words.

The series, which will utilize three
different concert venues as well as
the California Institute for the Arts
campus, is built around conceptual
packages. Saturday’s (6) opening
concert at the downtown Dorothy

(Continued on page 55)
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CHICK'S CREW-—

BOOK REVIEW
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it's a classy reunion backstage as Chick Corea celebrates

with the blue-chip players and some equally well-known wellwishers follow-

ing his recent Oct. 22 stand at the new Beverly Theatre in Beverly Hiils. Pic-

tured from ieft are Mike Garson, Les McCann, Jeff Osborne, Herbie Hancock,

Corea, Stanley Clarke, George Duke and Rodney Franklin. Kneeling in front
are Paco de Lucia and Rebe Heredia.

Benny Carter Life Story
Is Fascinating Reading

“Benny Carter: A Life In Ameri-
can Music” Vols. 1 & 2, by Morroe
Berger, Edward Berger and James
Patrick, Scarecrow Press, 877 pages,
$45 hardback.

LOS ANGELES—Bennett Lester
Carter’s eminence in the music pro-
fession for more than a half-century
is at long last acknowledged. His
story, long overdue, provides fasci-
nating reading.

The erudite, ever-gentlemanly
composer, arranger, conductor, alto
saxophonist and trumpeter, who
also has made records as a singer,
trombonist and clarinetist, is now 75
years old and has made his residence
in Los Angeles 40 years. Yet he re-

Local Talent Gets Salute
At Bay Area Kool Festival

By JACK McDONOUGH

SAN FRANCISCO—Thanks to a
nudge from the Bay Area Jazz
Society, the San Francisco Kool Jazz
Festival (Nov. 2-13) has added a
three-day “Salute To Bay Area Jazz
Musicians” to the already extensive
eight-day schedule originally
planned.

This year’s festival also marks the
realliance of Bill Graham Presents
with George Wein, who had not
worked together on the Kool event
since the Oakland Stadium-based
soul shows of the mid ’70s.

The addition of the three days de-
voted to local players was sparked at
the Fairmont Hotel press luncheon
announcing the event, when pro-
ducer Orrin Keepnews asked Wein
why, “in an area absolutely loaded
with jazz talent,” there were only
one or two local names on the pro-
grams.

Replied Wein, “It’s a question we
face in every town. We haven’t fig-
ured out how to do it yet.”

Members of the Society then con-
sulted during the lunch with Wein
and Brad Broeker, manager of mar-
keting publicity for Kool manufac-
turers Brown & Williamson, and, ac-
cording to festival publicist Joy
Johnston, had by the end of their
meeting secured a financial commit-
ment from Broeker for the Society to
produce the local salute.

The salute, notes Johnston, “is ad-
vertised and promoted as an integral
part of the festival. The San Fran-
cisco event now starts on November
2, not November 5.”

Proceeds will go to support the

www americanradiohistorv com

Society’s “Jazz In The Schools” pro-
gram. Production services are being
donated by Nocturne, Inc., under
the direction of Pat Morrow.

This year’s festival, with 13 events
scheduled for 10 different venues
over 12 days, will mark Graham’s
most ambitious jazz involvement in
his company’s long history, with

(Continued on page 55)

Polish Festival
Plans Still On

WARSAW—Despite the existence
of martial law here, the Polish Jazz
Society is determined to keep local
jazz fans happy by staging as many
live events as possible.

The annual trad jazz festival,
usually held at the start of the year, is
being rescheduled for Nov. 25-28.
Originally part of Warsaw’s annual
Jazz Jamboree festival, the event
gained considerable stature on both
the domestic and international level
and became an independent event
in 1972,

Meanwhile, the Jazz Jamboree it-
self has been cancelled this year. In-
stead, a touring festival will be
stayed in various Polish cities from
Oct. 4 through Dec. 9 under the ban-
ner “Jazz Maneuvers.”

Despite political problems, over-
seas artists have been invited to ap-
pear. Appearances are planned by
the Alphonse Mouzon Group, the
Art Ensemble Of Chicago, and a
blues band representing the Chicago
Blues Festival.

mains active, electing to work only
when he feels in a creative mood. He
declines more offers than he accepts.

Born in the San Juan Hill neigh-
borhood of New York City, only a
block or two from the present Lin-
coln Center, Benny began his career.
by buying a trumpet—paying a dol-
lar a week—in a pawnshop. He
worked with virtually all the black
bands of the 1920s: Fletcher Hen-
with George Wein. They had not
Horace Henderson, Billy Fowler
and Charlie Johnson.

In time, of course, Carter picked
up the knack of arranging, and be-
fore the close of the 1920s, he
emerged as a bandleader. The De-
pression took its toll, however, and
after several attempts to keep his
band employed, Carter sailed for
Europe, working there as a single
from 1935 until 1938. Returning to
the U.S., he organized a dance band
which became a favorite among mu-
sicians and big band buffs but failed
to achieve wide popularity.

Carter moved to Los Angeles in
the early 1940s and scuffled to keep
still another band intact. A 1943
recording session for Capitol in San
Francisco spawned a blues, “Hurry,
Hurry,” which turned out to be the
biggest seller of his career, but it
wasn’t enough. Carter wound up
scoring music for motion pictures
and, in the 1950s, television. His
credits are lengthy.

Carter has remained active and
still tours frequently. Of his innu-
merable compositions, “Blues In My
Heart” has been the most successful
commercially, with 63 recorded ver-
sions documented by the Bergers
and Patrick, but others have stood
the test of time equally well.

Morroe Berger, father of Edward,
died in 1981 after researching and
writing the book many years. His
son and James Patrick wrapped up
the manuscript. The elder Berger
was a sociology professor at Prince-
ton; Edward is curator of the Insti-
tute of Jazz Studies at Rutgers. Pat-
rick is director of jazz studies at the
State Univ. of New York in Buffalo.

Carter’s hundreds of records, his
countless charts, and many attrac-
tive photographs are scrupulously
documented and the scores of
sources employed in comprehen-
sively telling Carter’s story are gen-
erously credited. It is a literary
achievement of the first magnitude,
easily this year’s finest book in the
jazz field. And it couldn’t happen to
a more gifted, nicer man.

DAVE DEXTER JR.
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BAR AWARD—Becapped Ralph King, vice president of marketing for Record

Bar, presents a plaque to Marshall Crenshaw, naming the Warner Bros. artist
“Vice President of Entertainment” for the 145-store chain. Others in the plc-
ture are Crenshaw’s manager, Richard Sarbin, and drummer, Robert Cren-
shaw, first and second left respectively, and bass player Chris Donato, first
right. The group was filming a tv spot with Bar executives in Raleigh, N.C.

WEE THREE

By JOHN SIPPEL

LOS ANGELES — Accountant
Larry Rosen of Philadelphia, on the
advice of a relative, opened his first
area store there in February, 1966.

Looking for a store name, Rosen
finally came up with Wee Three, af-
ter his three children, one of whom
was ]3-year-old Howard.

More than 16 years later, the older
Rosen chairs a 13-store chain of mall
locations in a 75-mile perimeter
from city center that average 2,500
square feet.

What kind of business volume do
the Wee Three stores do? “We are
accountants. We are privately held.
We try to make more money each
year. We have never borrowed from
a bank or anyone else to expand.
Our expansion is based upon profit
from present stores. We have never
owed a supplier,” president Howard
Rosen claims.

The younger Rosen emphasizes
that knowledge of accounting must
be molded with expertise in record/
tape/accessories/games cartridge
marketing. The impression is that
the father and son have worked out
formulae for many essential func-
tions in the store chain. “We like that
2,500 square feet store size. It seems
to provide us with the space we can
come out on and fulfill what the
mall operators want. It seems to be
our magic number,” Howard notes.

Larry Rosen was an original ten-
ant in the suburban Plymouth Meet-
ing, Pa. Mall in 1966. The next year,
a Wee Three Records store opened
in a 2,500 square foot location in the

semi-enclosed mall in Lebanon, Pa.,
70 miles from Philadelphia. In 1976,
the store moved from that site to the
newer Lebanon Valley mall nearby.

Two years later, the “Wee Three”
logo made its appearance in
Moorestown, N.J., just actoss the
bridge from Philadelphia, in 1,500
square feet. That mall space ex-
panded to 4,000 square feet several
years later.

In 1970 and 1971, Wee Three
bowed in MacDade Mall, Glen-
olden, Pa., and East Town Mall,
Lancaster, Pa., respectively. Both are
“magic number” size. In the next
two years, the Rosens opened stores
in the Village Mall, Horshan, Pa,,
and the Springfield, Pa. Mall in that
order. Both are 2,500 square feet.

Then, after a lapse, the growth
pattern revived in 1978, when 2,500
square footers began in the Carlisle,
Pa., Plaza and Lycoming Mall,
Muncy, Pa. Similar sized stores in
Colonial Park Mall, Harrisburg, and
West Manchester Mall, York, re-
spectively, opened in 1980 and 1982.
A Wee Three location, 1,500 square
feet, started in 1981 in King of
Prussia, Pa.

With remodeling and the new
stores since 1977 has come a typical
Wee Three interior decor. Walnut
wood and tan colors interweave with
dark brown carpeting.

“Our most striking single decora-
tive feature in the stores is ‘The Hot
Wall.” It can hold up to 300 top-sell-
ing albums, depending on the size of
the left wall of the store. We cus-
tomized a 13-inch square box
holder, five across and four at the

TRANSPARENCIES $2.50

% STICKERS "“C/%
MPE BANDS AY AILABLE: T Zaw
W VAN HALEN

t

, FOVRB0Y

N s raracn )
: i _'-:w o i

BUMPER STICKERS $1.50

handhng Calforma residents add 6% sales tax

o g
ROCH

Free catalog avallable When orderning. send check or money order plus $1 00 for shipping and
Call toll free 1-800-852-3087 In Calfornia 1-800-852-8871

6601 Elvas Avenue
.7 ' . Sacramento, California 95819

Retailing

Show Focuses On Accessories

City One-Stop Event Emphasizes Their Importance

By EARL PAIGE

LOS ANGELES — The impor-
tance of accessory business to rec-
ord/tape/video retailers was dra-
matically emphasized by City One-
Stop here Oct. 22 via a day-long
trade show. Accessories account for
as much as 35% of many dealers’
volume.

Chief purpose of the event, says
the firm’s Sam Ginsburg was “to
show dealers that they are now in the
home entertainment business, that
they do not have to send people out
of their stores to buy something
somewhere else.”

As contrasted to last year, when
just a few video games manufac-

Owners’ Accounting Skills
Help Philadelphia Chain Grow

bottom. It exposes the entire album
cover. We can strip these units across
the store as required. Each hole can
house up to 15 LPs, with the bottom
row able to hold 30 units,” Howard
Rosen explains.

A sign over the wall points out
that cassettes are available in an-
other area. “We like to think our
prerecorded tape display is ‘con-
trolled browsing.’ The spines of all
tapes are outward so they can be
read by the customer. Although they
are literally located behind a
counter, we arrange it so the cus-
tomer can get behind the counter if
he so wishes,” the younger Rosen
notes. Both LPs and cassettes carry
an alphabetized pricing code. The
stickers’ pricing is explained by en-
larged wall charts and also in
printed brochures available to clien-
tele. (Continued on page 55)

Plans Firmed
For NARM
Grammy Push

SCOTTSDALE, Ariz.—Possible
funding from program sponsors,
CBS-TV station breaks and point-
of-purchase materials in thousands
of retail outlets are elements firmed
up for the 25th anniversary
Grammy awards show Feb. 23.

During the Oct. 20-22 rackjobber
conference here (Billboard, Oct. 30),
the NARM board met with NARAS
president Bill Ivey and show pro-
ducer Pierre Cossette, and agreed
upon the slogan, ‘“‘Discover
Grammy Music.”

NARM’s Joe Cohen showed a
proposed logo that interwove a star
design with the traditional NARAS
gramophone.

Present plans call for distribution
of a variety of retail merchandising
pieces. Prior to NARAS’ announce-
ment of Grammy nominees Jan. 11,
silver stickers reading “Grammy
Nominee” will be distributed in rolls
by the millions to distributors, rack-
jobbers and dealers. Quantities will
also go to pressing plants that are
manufacturing new or replenish-
ment product by nominees.

Prior to the three-hour Feb. 23
show on CBS-TV, gold “Grammy
Winner” seals will go out which can
be pasted over the nominee sticker.

The first year of the NARM/
NARAS collaboration calls for four
different proposed posters, each of
which would carry a picture and
song or album designation of each of
the nominees in the following cate-
gories: new artist, best male and fe-
male artist and album of the year.
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turers participated, this year’s event
expanded to the firm’s Alameda
business "park site and involved 27
exhibitors, including many games
suppliers. A panoply of non-music
goods, from blank tape and novelty
items to carrying and storage acces-
sories, was also on display.

“Accessories really doesn’t tell it,”
says City buyer Mitch Perliss. “We
need a new word to help convince
record/tape dealers they are not ne-
cessarily in the record/tape business
anymore, not when volume in these
non-music lines is going from 20% to
35% of total stores sales.”

Considering that the one-stop
functions as a marketing education
element in the business, Perliss says,
“We know how important this whole
area of merchandise is and how it
evolves, but the problem now is to
get the story across on the street and
fixture the stores.

“It’s almost a process of re-educa-
tion, because many store employees

are vinyl junkies and are just not
turned on if it's not Journey or Def
Leppard where we have to say,
“Hey, it’s Pac-Man, too.””

Ken Silber, buyer for Sage Music
Mart, Bakersfield, is one of a num-
ber of dealers who travel vast dis-
tances for special City One-Stop
events. “I'm next door to a video
store.and around the corner from a
Sav-On,” says Silber. “When 1 first
received my Pac-Man stock, 1 went
right on KKXX, pop rock, and sold
40 in two days at $39.95. 1 could
have sold 50 or maybe 60 but I just
had 40.”

Ginsburg points out that this kind
of store excitement generates plus
business as customers find records
they want and buy other merchan-
dise, while also getting the idea that
the store itself is exciting and fun.

“Sure, we have dealers who come
in once a month and pull items, but
they like our special events like this

(Continued on page 55)

MARVIN GAYE Midnight Love
CARL CARLTON The Bad C.C.
RUSH Signals

KOOL & THE GANG As One
EVELYN KING Get Loose
DIONNE WARWICK Heartbreaker
HALL & OATES H20

60-60°S Vacation

AIR SUPPLY Now and Forever
LIONEL RICHIE Lionel Richie
MILLIE JACKSON Hard Times
BAR-KAYS Propositions

PAT BENATAR Get Nervous
KIM CARNES Voyeur

$4.98 list

AURRA Checking You Out

D TRAIN walk On By

EXTRA T's ET. Boogie

FEARLESS FOUR Rockin' It

GRAND MASTER FLASH The Message

PRESSURE DROP Rock The House
UMBERTO TOZZ! Gloria
WHO DI NI Magic's Wand

LP’s ONLY.

—DISCOS—

PHILIPPE WYNN America We're Still #1

ORDERS SHIPPED SAME DAY. TERMS C.0.D.
CASH OR CERTIFIED CHECK ONLY. DEALERS ONLY. MINIMUM ORDER $50.00.
OFFER EXPIRES NOVEMBER 27, 1982

ALS

$8.98 list
EA.

(LESS THAN 10 PER
TITLE $5.40 EA.)

BRUCE SPRINGSTEEN Nebraska
BILLY JOEL Nylon Curtain

STACY LATTISAW Sneakin’ Out
STEVE MILLER Abracadabra
CON-FUNK-SHUN To The Max
DOLLY PARTON Great Hits

OLIVIA NEWTOM-JOHN Great Hits, Vol. Il
MEN AT WORK Business As Usual
GRANDMASTER FLASH The Message
WRABIT Tracks

TONI BASH. Word Of Mouth

STRAY CATS Speed

TIME What Time Is 1t?

DIANA ROSS Silk

EA.

(LESS THAN 1D PER
TITLE $2.85 EA)

FUNKY FOUR Do You Want To Rock?
60 Try Smurfin’

JAMMERS And You Know That
LIME Come And Get Your Love
THE LIMIT She's So Divine

ROCKERS REVENGE Sunshine Party Time Rap
WEATHER GIRLS It's Raining Men
WRAP 9 Nunk

TAPE KING INC.

220 West 19th Street, New York, NY 10011
(212) 875-0800

ITRIES

00-221-7938, 7939
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PROMOTIONS UNDER WAY

Record Chains Stocking
Scripto’s Rock Lighters

NASHVILLE — Scripto has
placed its Star Lights disposable
lighters in some of the country’s
largest record store chains, the At-
lanta-based manufacturer reports,
and is backing it with a variety of
promotions.

According to Ross Knapp, mar-
kets development manager for
Scripto, the line is now being carried
by Record Bar, Hastings, Listening
Booth, Licorice Pizza, Tower,
Record Factory, Sound Odyssey,
Co-Op Records, Turtle’s, Rainbow,
Peaches, Five Star and Everybody’s
Records.

Conceived and licensed by Rock-
bill, Inc., the lighters carry the im-
printed logos of such rock acts as
Journey, REO Speedwagon, the
Who, Foreigner, Black Sabbath,
Rush, Ted Nugent, Judas Priest,
Molly Hatchet, the Police, the J.
Geils Band and Van Halen. The
lighters wholesale at $1 and have a
suggested retail price of $1.99.

Knapp says there is special lower
promotional pricing during such
peak buying periods as Christmas.

Promotion for the lighters is being
conducted through trade magazine
ads, radio ads and sponsorship of
MTYV programs. More than 125 ra-
dio stations, says Knapp, have aired
free ads for the lighters and the loca-
tions where they are being sold in re-
turn for promotional giveaway light-
ers imprinted with the stations’ call
letters. Approximately 60% of the
stations participating have re-
quested that the promotion be re-
newed with them, Knapp adds.

Each artist featured on the lighters
receives a percentage of the sales,
Knapp says, although he would not
specify what the percentage is.

Stores ordering the 18-dozen min-
imum are provided a free counter
rack which holds 12 lighters at a time
for display and an additional 12 in
storage.

EDWARD MORRIS

Get a Handle
on Your
Record Care
Accessory Line

discwasher’

DiscHandler.

Record Handling Device

High customer satisfaction
Product dependability
National marketing support
Priced to sell with full margin

Another innovation

from the world leader
in record care technology.

discwasher
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Retailing

New
LP/ Tape
Releases |

This listing of new LP/Tape releases is de-
igned to and radio program-
mers to be up-to-the minute on avaiiable new
prod The foliowing figurati o .
tions are used: LP—album; 8T—8-track car-
tridge; CA tte. Muitiple r ds and/or
tapes in a set app within par follow-
ing the manufacturer number.

POPULAR ARTISTS

AMUZEMENT PARK
Amuzement Park
LP Our Gang Entertainment 0G| 30001

ANTHONY, RAY
Big Band Series
CA Piccadilly PIC5-3422 .................... $5.98

ASSOCIATES
Sulk
LP Sire 9237271

BACHARACH, BURT
Songs Of . . .
CA Piccadilly PIC5-3353 ....................... $5.98

BEATLES
20 Greatest Hits
LP Capitol SV-12 4 5
BERLIN
Paradise Victim
LP Enigma 3
BLOTTO
Combo Akimbo
LPBIotto BLPOO4 ............cvvvviiiiinnn $7.98
CABCSO004 ..o, $7.98
BLUEEMOTIONS
Doo-Wop Doo-Wop Doo-Wop All Night
Long
LP Ambient Sound FZ38346................. No List
CAFZT38346......cccoeeoiiii s No List
BURNETTE, ROCKY

Heart Stopper
LP Goods TGR9302

CABARET VOLTAIRE
Hai!
LPRoughUS 24, $7.98
CAUS24C.o.oeemeeooo $7.98

CHENIER, CLIFTON, & HIS RED HOT
LOUISIANA BAND
I’'m Here
LP Alligator AL4729 ..., $8.98
CREW CUTS
The World Of . . .
CA Piccadilly PIC5-3560 ....................... $5.98
CULTURECLUB
Kissing To Be Clever
LP Virgin/Epic ARE38398 ................... No List
CAAET38398..............ieeeeeen No List
DAVIS, MAC
Forty 82
LP Casablanca NBLP 7274
CANBL57 274
BTNBL8 7274.

DEXYS MIDNIGHT RUNNERS
Too-Rye-Ay
LP Mercury SRM-1-4069
CA MCR-4-1-4069

DORSEY, JiIMMY
Big Band Series
CA Piccadilly PIC5-3352 ....................... $5.98

DUPREES
Have You Heard
LP Piccadilly PIC-3450......................... $5.98

FAGEN, DONALD
The Nightfly
LP Warner Bros. 23696

FALL, THE
A Part Of America Therein, 1981
LPCottage LP 1 ..o $7.98

453,108
and cassele

5331 N. Tacoma  Indianapoliis. indiana 46220

owern M*“M

(317) 251-3918

George Atkinson Hopes
For Life After First Sale

® Continued from page 27

charge, he says, is that it fed rental in
two ways. The high price “muted
sales” and drove more consumers to
rental. But the surcharge also tended
to motivate retailers to concentrate
on the higher surcharge product,
creating more rental turns in order to
overcome the nut.

As for the pricing of “StarTrek 11"
at $39.95, Atkinson is somewhat
ambivalent. On one hand he says,
“It won’t be much of a test at all,”
because the title is such a strong one.
But he applauds Paramount. “If we
had all the studios offering some title
ata special price each month it could
see us through the transition phase,”
says Atkinson, who is now a manu-
facturer, with such products as “War
And Peace.”

Even as Video Station enlarges its
manufacturing activities with
“Mephisto” as a second release, the
company continues its expansion in
retailing. Atkinson plans a new
store, probably in Santa Monica,
where the firm will soon headquar-
ter in a new 18,000 square foot
building.

Video Station’s four wholly
owned stores represent models for
the franchise operation, including
the club plan philosophy. Atkinson
offers life memberships at $100 and
yearly ones at $50.

As with other successful club op-
erators, Video Station’s promotion
works to encourage non-members to
take advantage of the member rental
fees. The rental brochure for the
11968 Wilshire model store in West

Billboard -

Top IS

These are the best selling home video games compiled from retail outlets

=
a E 5 by the Billboard research department.
E % .g TITLE
£ 3 i Copyright Owner/Manufacturer, Catalog Number
DONKEY KONG—Coleco 2431
21211 PITFALL—Activision AX 108
3| 3| 9 | FROGGER-Parker Bros. 5300
4| 4|9 BERZERK-Atari CX-2650
5|10 3 MEGAMANIA—Activision AX 017
6| 6| 5 [ STAR RAIDERS-Atari CX 5205
7| 7| 3| LOCK N CHASE-Intellivision 5663
8|12 | 9 | PAC-MAN-Atari CX-2646
91 8| 9 DEFENDER-Atari CX-2609
10| 5 | 9 | EMPIRE STRIKES BACK—Parker Bros. 5050
1| 11| 5 | VENTURE-Coleco 2457
12 | 13 i 9 | STAR MASTER-Activision AX-016
13 | EZXCT) | B-17 BOMBER-Intellivoice 3884
14| 14 | 9 | DEMON ATTACK-Imagic 3200
15| 9| 9 | CHOPPER COMMAND-Activision AX-015

Los Angeles offers all formats for a
two-day minimum period:

Club Members
Number Days Rented
Units 2 3 4 5 6 Weekly
$4 $6 $8 810 $12 Sl
$6 810 $14 $18 $22 $26
$8  $14 $20 $26 $32 $38
$10 $18 $26 $34 $42 850
$12 $22 $32 $42 $52 $62

(2 I S FUN N

The schedule for non-members is
double the member prices, for ex-
ample, five units, rented for six days,
would be $104.

Additional member benefits in-
clude discounts on all purchases,
film exchange privileges, free news-
letter and 200-page color catalog with
membership applying to an entire
family.

Another service offered is conver-
sion of 8mm and 16mm home mov-
ies and color slides to videocassette.

As to where the videodisk enters
and impacts on the present rental vs.
sales question, Atkinson remains
skeptical of the disk, though he
stocks both CED and laser versions
in his four model stores.

In a newsletter rap on the disk,
headlined “Disc Comforting News,”
he questions claims made for disk
growth. But he does not necessarily
try to influence affiliates’ thinking.
“I recommend, I suggest, I lead the
horse to water,” he says of his in-
fluence with Video Station’s affil-
iates. It is Atkinson’s belief that the
present stage of video is “like the 8-
track age. Imagine then if someone
came down the street waving a 33%
disk as a new invention?”

Survey For Week Ending 11/6/82

Video Games .

i

\
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“StarMaster should go down in the history
books of home videogamedom as one of those

magic ‘turning points.”
Lou Hudson
Ft Worth Star-Telegram

“For those who favor ‘fast gaphics’ nothing
else is as fun to watch as (Grand Prix»)..”

Laurie Winer
Video Review

“Activision’s...game library has been
hailed by critics as the most diverse and

creative in the burgeoning software arena’
Video Games

“Two new smashes highlight the latest
news from the leading 1ndependent software

company: Steve Cartwright's MegaMania™

Afterthe critics and David Crane’s Pitfalli™.”

come the crowds.

“Chopper Cor_r(limand . hs one ofl the mos‘i1
exciting cartridges you'll ever plug into the
STOCK UP NOW. it of your Atars: VCST?

* Arnie Katz & Bill Kunkel
Electronic Games
cl IVI SION.
YOU Activision makes games for
WEEST WNIEEGANE use with the Atari® Video
Computer System™ Sears

Tele-Games® Video Arcade™

Atari* and Video Computer System™ are trademarks of Atari. Inc. o .
Tele-Games® and Video Arcade™ are trademarks of Sears, Roebuck and Co.  Intellivision® is a trademark of Mattel, Inc. and Mat[e’ InteI”VISIan-@

www.americanradiohistorv.com


www.americanradiohistory.com

Technical excellence
production-line performance

Introducing
Dolby HX Professional

superior audio
lower cost

first in Electro Sound
8000 duplicators

Uncompromising recording of high frequencies on cassettes, without using special
tape. 1s now available on Electro Sound Series 8000 —the first in the industry to incor
porate Dolby* HX Professional into high speed tape duplicating equipment

Dolby HX Professional headroom extension is a new recording technique which
permits optimal biasing across the frequency spectrum High frequency performance
1s dramatically enhanced, mid and low frequency distortion is reduced, and the useful
dynamic range of the tape is increased HX Professional Circuitry automatically
compensates for the effects of self-biasing encountered at high frequen-
cies. The signal being recorded I1s continually monitored and the
bias 1s Instantly adjusted to the optimum level Overall record
level need not be reduced on programs rich in high fre
quencies. Superior audio quality can be achieved
with less expensive tape formulations

Electro Sound's Series 8000 plus
Dolby HX Professional technical
excellence and production-line
performance

*“Dolby" 1s a trademark of Dolby Licensing
Corporation HX Professional system
manufactured under hcense from Dolby
Licensing Corporation

Electro Sound
tape duplicators |
SYStem 800 at 128:1/64:1/32:1 with

automatic quality control

System 5000 - s

Superlative audio

From frequency response of +2db from 40Hz to 15kHz through every
individual performance specification, the System 8000 and System
5000 are outstanding: signal-to-noise, crosstalk rejection, WOW and
flutter, harmonic distortion, tape speed accuracy. You've never heard
such high audio capability.

Microprocessor architecture

Electro Sound’s trend-setting microprocessor is an integral part of

the systems’design, providing precision automatic control and moni-
toring of the key process functions. It also counts and displays the
number of completed selections and pancakes and locates any prob-
lem with a built-in diagnostic program.

Automatic. high-speed quality control is available with all-new optional
accessories. Eight performance parameters are measured and shown
on a hard-copy printout with pass-fail readout, all within seconds.

The system uses a digitally-encoded quality control tone which

1s automatically recorded at the end of each pancake— with no atten-
tion from the operator The tone is then read back, the signals are
decoded and the results printed. Any out-of-tolerance specifications
are flagged on the readout.

Electro Sound introduces
the fastest and friendliest
automatic cassette loader

The ES 1860 1s the new performance leader in high volume load
ng of blank and prerecorded cassettes

It's fast three machines. manned by cne operator. can turn out
more than 12 000 guality C-60’'s on a 7-hour shift. That's over a third
more than the closest competitor The astonishing output levels
of the 1860 are achieved with a unique four-station turntable
which handles four cassettes. in varous stages of completion
simultaneously

It's friendly  1he honzontal layout and simple tape path speed
pancake changes Clear. convenient controls. operator-onented
d splays aninnovative trouble free splicing techmique. and
automatic troub e diagnosis
shorten tra ning time and
maximize productivity

And it's versatile - the C-O
feed and finished cassette
off-load mechanisms are f ex
by designed for easy inte
gration into autormated
product on lines

Electro Sound's
1860: Technical
excellence; pro-
duction-line per-
formance.

Electro Sound, Inc.
160 San Gabriel Drive
PO. Box 60639
Sunnyvale, CA 94088
(408) 245-6600

If you load

fewer than a million
cassettes a year,
Electro Sound’s 1848
can boost your profits

We can show you how Electro Sound cassette ioaders will give you
a lower loading cost per cassette
than competitive machines in most
applications where annual volume
1s below one million units

The ES1848 combines this kind
of better value with technical ex
cellence and solid, reliable pro
duction-line performance. Its
microprocessor provides
automatic performance
monitoring and control
and the equipment is
simple to operate (three
machines to an oper-
ator), easy to main-
tain and stamps
each cassette
automatically.
Electro Sound.
Technical excellence
and production-line
performance.

International Sales:

Audiomatic Corporation

1290 Avenue of the Americas

New York, New York 10019

(212) 582-4870

Telex: 12-6419  Cable: AUDIOMATIC

The amazing Electro Sound 4300 Quality Control & Assurance System

Electro Sound. Technical excellence and production-line performance.
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PERSONAL STEREOS

PIRACY AND

COUNTERFEITING UPDATE

o = DUPLICATION TECHNOLOGY

\ - AUDIO ACCESSORIES
Eillbocrd | '
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Just in fime to give you the additional
sales you need this fall!

Introducing

8 BEST-SELLERS| &

(3906T)
(3823T)

ORDER IMMEDIATELY!

isnep Storyteller
—Cassettes

Each year you sell millions of Disney Read-Along
’ pétorytellef Cassettes. Now, for the first time, you can cffer your
G == v L} da customers complete Storytellers Albums on
’ . cassette. Increase your sales and profit in the
booming cassette market.

¢ The complete album-length recording on
cassette

e Original stories and songs from classic Disney
motion pictures

® New, eye-catching 12-inch package, perfect
for endcap displays

¢ Featuring a beautiful, full-color12-inch by
12-inch read-along book

Snow White and
the Seven Dwarfs

The Fox ard
The Hound

Lady and the
Tramp

Jungle Book
Cinderella
Pinocchio
Uncle Remus
Bambi

SNOWWHITE £y,
.,Ee[} 3l ught ki - | Sm
ey, o 1D 300 o0l it gy
- N Wowha-whar's mar e
DCC: Tha's ¢

The stvmas o vgre
St rnockar o0 3 besutiul e

Start a12-inch children’s Storyteller« Cassette section in your recora Avaitable onf
department foday! VOR only on

isneyland

For further information contact your local Disneyland/ Vista Records Distributcr or Disneyland Records, 350 S. Buena Vista, Butoank, CA 91521 (213)1840-1665 ®MCMLXXII Walt Disney Productions
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THE WORLD TURNS TO TAPE....

t was in 1963 that Dutch electrical giant Philps
launched its first portable cassette recorders
on a skeptical European market. Battery-oper-
ated and mono-only, the machines played an
enclosed Y%-inch tape running at only 1%-
inches per second and were intended for home
recording and office dictation. In the first year no more than
9,000 units were sold. Today that same system is in many
countries of the world overwhelmingly the most popular me-
dium for pre-recorded music, and in many others is threat-
ening the dominance of the LP record.

Many Western markets report hardware penetration over
100%, meaning there are more cassette players in use than
there are households. In the U.K. alone, sales of all kinds of
equipment capable of playing cassette tapes reached over six
million units last year. in large areas of the Third World, with
their scattered, rural populations, record-playing equipment
is out of reach, and the portable cassette player is the ubi-
quitous symbot of Western technology.

The early progress of the system was rapid. Within five
years, 2.5 million machines had been sold worldwide, and
around 85 companies were manufacturing related hardware,
with Japan already emerging as the leading supplier. In the
U.S., where the original Norelco Carry-Corder was introduced
in late 1964, followed by the Norelco 2500, the first stereo

Nick Robertshaw is a Billboard contributor in London specializing in

audio/video technology and trends.

By NICK ROBERTSHAW

deck, the cassette business was by 1968 worth some $150
million.

In addition, Mercury had begun to market pre-recorded
software and Liberty had become the first U.S. indie to open

its own duplication plant. In Europe, where cassettes as an al-
ternative to audio disks had been available since the mid-'60s,
record companies were already voicing concern over what was
to become the biggest single headache of the international
music business: unauthorized home recording.

Nevertheless, though blank tapes continued to heavily out-
sell pre-recorded cassettes, the new emphasis on tape equip-
ment as a playback medium spurred the pace of expansion.
By 1970 over 6,000 titles were a\ailable, customers appar-
ently undeterred by the very modest signal-to-noise ratios ob-
tainable at that time.

PACKAGING THE EXPLODING
CONFIGURATION

In Europe, where the Compact Cassette had a head start
over 8-track cartridge and car ownership was relatively low,
the smaller configuration killed off the no-record cartridge in
the early *70s. In America, where 8-track had been firmly en-
trenched as the dominant tape medium, this process oc-
curred later and more slowly. But on both sides of the Atlantic

record companies looked to the pre-recorded cassette market
with increasing optimism.

Then came the great disk boom that culminated in ‘‘Satur-
day Night Fever,"” and the humble tape was almost forgotten.
Indifferent marketing, poor quality, high prices and late re-
lease all contributed to the neglect, while unseen and unno-
ticed home taping grew to epidemic proportions.

Now all that has changed. With disk sales falling and home
recording threatening to destroy the economic base of the in-
dustry, record companies have looked afresh at cassette and
at last begun to market it aggressively. Chrome dioxide, su-
perterric and other high quality formulations first used on
blank tape are now spreading to pre-recorded catalogs, and a
little gadget knocked up by Sony's engineers for president
Akio Morita has taken the world by storm as the Walkman per-
sonal stereo.

Suddenly tape is fashionable. Cassette-only promotions,
equivalent pricing, simultaneous release are now normal, and
disk to tape sales ratios creep ever closer. In America 1:1 is
open predicted. Key European markets such as Britain, West
Germany and France are all nearing 2:1, while elsewhere, as
in Norway, Greece and ltaly, the cassette already has the
edge. Outside Europe the picture is even clearer. In Hong
Kong, Singapore, Malaysia, Thailand, throughout the Far
East, cassettes outsell records, as they do everywhere on the
African continent.

At the same time, worldwide efforts to secure home taping
legislation have been redoubled. West Germany, Austria and
Sweden all operate levies designed to compensate rights hold-
ers. in the U.K., France, the U.S. and some other territories
there is at least the prospect of such legislation, though hard-
ware lobbies such as the Tape Manufacturers’ Group, the Au-

“dio Recording Rights Coalition and in France SIERE continue-"

to fight tooth and nail to prevent it, offering blank tape sales
statistics consistently below those provided by the music busi-
ness, and estimates of the extent of home taping that are
markedly more conservative.

Whatever the outcome of this struggle there is now no
doubt that the musicassette system, nearly two decades old
and technically developed to the point where for consumer
purposes it can compete on equal terms with disk, will be the
prime pre-recorded music carrier of the early '80s. [IEtE

...AS CASSETTES CARRY MUSIC AFAR

n the beginning in the U.S., there were open
reel tape recorders; in the beginning after
World War Il that is.

Since that time, if one factors in develop-
ment of the Philips-size (now standard) Com-
pact Cassette, tape recorders of various types,
factory production of audio tape equipment soid in the U.S.
has mushroomed into a mouth-choking total of $1.8 billion a
year now,

Since the end of the war in the U.S. till the mid-1960s, the
open reel audio tape recorder was the dominant taping me-
dium for various applications, from voice to sound effects to
music.

But in the mid-1960s, the Philips audio cassette began rev-
olutionizing the U.S. as well as Europe. Like Europe, initial ap-
plications and a still infant technology, propelled it into the
voice recording field. And it's portability was marvelled at.

Along about this time, aiso, another system gained popu-
larity—the 8-track—and it, too, take some of the glimmer from

Jim McCullaugh is editor of Software Merchandising magazine in
Encino, Ca.

By JIM McCULLAUGH

open reel recorders because of its simplicity of operation, por-
tability and easy loading.

Along about 1966, new breed, integrated circuits helped
propel the development, sophistication and marketing of the
cassette deck as a home audio component atong with the re-
ceiver, turntable, and loudspeakers.

Here, Japanese companies must take their share of the
credit—along with some American firms—like Ampex—for de-
veloping the stereo cassette deck market.

Credit, too, must be given to Superscope who forecast a
market and began marketing Sony tape recorder products in
the U.S.

In the '70s aggressive U.S. arms of powerful Japanese
firms such as U.S. Pioneer and Matsushita (Technics) turned
the cassette deck into a true audio component. And other spe-
cialists—such as TEAC, which made both open reel and cas-
sette decks—heiped fuel the cassette deck market.

Time and in geased technology give today's cassette decks
such features as logic-controiled transports with feathery,
light-touch buttons. Other computer-like sophistication gives
users the option to program the playback sequence of songs

www.americanradiohistorv.com

on a recorded cassette—or at the touch of a button, can move
the tape to a specific selection they want to hear immediately.
That type of sophisticated technology has spread to the cas-
sette auto-stereo market as well as to the new breed, personal
stereo market, the latest example of which is the Sony Walk-
man Pro.

On a parallel course, too, blank tape manufacturers have
increased the technology of their product—such as metal par-
ticle tape which is capable of more than twice the output of
tapes with conventional metallic oxide coatings. Most cassette
decks nowadays have metal settings. Also, ferric and chrome
formutations continue to advance.

Even before the personal stereo boom, blank audio tape
salesin the U.S. were growing by ieaps and bounds. The blank
tape industry plans to sell close to 200 millio nunitsin 1982.

In 1982, the record industry sold some 273 million LPs and
125 million prerecorded cassettes, down from 308 million LPs
but up from 100 million cassettes.

The record industry is predicting that the current ratio of
LPs to cassettes (6-4) is shifting more in favor of the Compact
Cassette.

By the end of 1983, the prerecorded cassette may even be
the dominant music medium in the U.S. Billboard
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International Report:

A Billboard Spotlight

NOVEMBER 6, 1982 BILLBOARD

UNITED KINGDOM

Two simple statistics summarize the rapid rise of cassette
in the U.K. market over recent years. On the software side, a
sales ratio of 4:1 in favor of disks only four years ago has
shortened in 1982 to barely 2:1. And on the hardware side,
while record player penetration by households has levelled off
at around 83%, only a few points higher than in the mid-'70s,
ownership of tape playing equipment has steadily overhauled
it, rising from 52% in 1975 to an estimated 80% this year.

Despite a heady period in the early '70s when record com-
pany majors employed specialist tape marketing managers
and talked hopefully of generic tape promotion campaigns, it
is fair to say the initiative in building pre-recorded tape sales
has come more from the customers and the retailers than
from the companies themselves, who have been slow to take
even the most obvious steps, such as equivalent pricing, to
promote the tape medium.

The last two years have seen a dramatic change in attitude,

however. PolyGram is now the only major to retain differential

pricing on some titles, and longterm strategy is to eliminate
this. Simultaneous release is standard, and in-store display
has been greatly improved by blister packs and high-visibility
racking.

Tape-only releases and special tape promotions are now an
important part of the marketing mix. Among current projects
Pickwick has launched a cassette-only line with 34 budget ti-
tles on its new Ditto label, and reports a 6:4 album to tape
sales response. WEA's Double Play series is said to have in-
creased catalog tape sales on featured titles by up to 600%
while EMI, which has a campaign on 200 top titles running
through to Christmas, complete with **Win your height in EMI
tapes’ competition, has revealed that in August this year it
sold 53 cassettes for every 100 albums.

RCA, which has been selling cassette-disk packeages for
little over standard album price, says 2:1 ratios are now com-
monplace. Country has always been strong on tape, MOR is
improving, and even heavy metal and rock, where ratios were
typically 10:1, are now down to about 5:1. PRT has been push-
ing back catalogue on C-100 tapes, while at the other extreme
CBS says it is delighted with response to its Four Star Tracks
tape EPs, although cassingles, which enjoyed a brief flurry of
publicity last year, have now disappeared again.

Island's contribution has been crucial, if also controversial.
The 1 + 1 concept that aroused BPI anger has now been mod-
ified to the extent that both sides of the tape are recorded with
the same album, with one erasure lug left out. Involved in its
“Sound Proposition” summer campaign with Our Price retail
chain were some 80 titles, all on chrome dioxide tape, a form-
ulation it was the first to introduce.

A&M, whose managing director Derek Green has dubbed
1982 “The Year Of The Tape,"” was quick to adopt CrO2 also,
and in the last 18 months almost every other company has
taken the same route as the importance of quality is belatedty
recognized. Indeed, the HMV retail chain, which is running a
$175,000 tape campaign under the slogan ‘‘Same Music,
Same Price,"" believes chrome is a huge selling point. Other-
wise, it says, customers are inclined to buy albums on disk
and tape them at home onto chrome blanks. The dilemma is
one of price: the formulation is more expensive, yet all the evi-
dence suggests the pre-recorded tape market is now highly
price-sensitive.

Last year, a total of 64 million LPs was delivered to the U.K.
trade, and 28.9 million cassettes. In the first quarter of this
year, the totals were 11.9 million and six million respectively.

But whereas in the last decade it was in-car stereo for motor-
ists that provided the clearest market for pre-recorded tape,
today it is on-foot stereo for pedestrians, the Walkman revolu-
tion. Estimates suggest 400,000 personal stereo systems
were sold in Britain last year alone, with Sony taking a 25%
market share.

The British Phonographic Industry puts tape popularity
down to increased and multiple cassette player ownership—
there are 27 million machinesin use, it says—but worries that
recession and umemployment will drive owners more and
more to tape at home rather than purchase pre-recorded ti-
tles. According to a survey conducted ahead of its submission
to the government's Green Paper on home copying, the indus-
try lost $525 million in 1981 through this practice.

Blank tape sales, says the BPI, have risen from 50 million in
1978 to 73.4 million last year, and 15 million people regularly
tape copyright music, producing 500 million illicit recordings

- ayear. Record industry sales are only 65% what they might

be, as a result.

The BPI, the Performing Right Society, Phonographic Per-
formance Ltd., the Musicians' Union, [FPI, all have made sub-
missio rs to the government urging action on a blank tape and
hardware levy by way of compensation. “Technology has over-
taken the 1956 Copyright Law in the audio/visual field and
chaos has resulted,’” says the BP! simply. It even adds a table
to show that a levy up to 100% of retail price would have vir-

tually negligible effect on blank tape sales.

The attitude of the Tape Manufacturers’ Group, comprising
BASF, Sony, TDK, Maxell, Memorex and 3M, is rather differ-
ent. It gives a lower estimate of the volume and value of the
blank tape market, and of its rate of growth, and argues that
the various practical difficulties of implementing a levy make
it unworkable. Besides, it adds, the amount of revenue that
could be generated without killing blank cassette sales stone
dead is nowhere near enowgh to compensate the alleged
losses and would only have the effect of pushing up pre-re:
corded tape prices, the last thing the record industry wants.

In its own submission the TMG says home taping stimu-
lates the industry by increasing public awareness of music,
and that much of what is taped would not have been bought
anyway. Public opinion, it adds, is strongly against a levy.

While both sides wait to see which way the government will
jump, certain traces of acrimony have crept into the debate. A
letter from WEA U.K. managing director Charles Levison
promising to withhold advertising from any publication that
incites readers to make illegal home recordings has brought
angry replies from the editors concerned.

But the British record industry can perhaps take comfort
from one statistic in its favor: piracy, bootlegging and coun-
terfeiting account in the U K. for losses of no more than $35
million a year, only 5% of the market as a whole and one of the
lowest rates anywhere in the world.

GERMANY

Cassettes have clearly eclipsed disks as West Germany’s
primary recording medium.

According to a marketing survey issued last year through
the German IFPI group, some 63% of German households
have cassette recorders, with an average of nearly two units
per cassette home, compared with under 60% penetration of
record players and averaging just one unit per household.

Figures from the record industry association Phonoverband
also show that prerecorded cassette turnover continues to
grow, up 4% in the first half of this year to 17.2 million tapes,
versus 34.4 million LPs, down 10% over the same period.

On a financial basis, 25 cents of every prerecorded music
dollar spent in West Germany now goes for a cassette. Tape
costs range from around $1 for budget cutouts to $10 for a
single full-price classical album and even more for audiophile
tapes, which as yet have an insignificant market share.

Although most cassettes wholesale for the same price as
comparable LPs, the tradition of charging one Deutschmark
more for a tape is observed by many retailers, many of whom
point to high anti-theft and general security costs.

The LPs lead over cassettes in music sales is more than off-
set by home taping in any comparison of the relative impor-
tance of the two media to music consumers. The dimensions
of home taping remain obscured by the battle over a tape levy
between the music and tape industries.

BASF, Germany's largest tape manufacturer, claims mar-
ket sales have levelled off at about 85-88 miilion cassette
units per year. The Phonoverband thinks the annuat sales fig-
ure is well past the 100 million level. In any case, well over a
half billion blank tapes are now in German households. Cur-
rent retail prices extend up to nearly $10 for BASF's new C-
120 metal cassette, the first of its kind. Most high quality C-90
tapes retail in the $2-$3 price range.

The current copyright law dealing with home taping will al-
most surely be changed by this time next year. It now collects
a small royalty on audio/video hardware, totalling around $17
million in 1981. A copyright law revision has been prepared by
the justice ministry, sharply reducing the hardware rate but
introducing a blank tape levy of about four cents per hour of
audio tape.

Under the proposed law, the Phonoverband claims 1981
royalty revenues for affected copyrights and neighboring
rights holders would have been $22 million.

The new law faces much more debate, howe er, and pre-
vailing political instability in Bonn is expected to delay pas-
sage through until more pressing matters are dealt with.
Thus, it could be late 1982, or on to mid-1983, before any
blank tape levy becomes law, if indeed it ever becomes law.

On the piracy front, the German music industry has scored
several major victories this year, including the smashing of a
distribution ring working at “‘flea”” markets throughout the
country. According to Phonoverband, the piracy share of the
cassette market is down to around 6%, from 8%-10% five
years ago. Several manufacturers, such as K-tel and now CBS,
have greatly aided investigators with special embossed mark-
ings on cassettes and boxes, all of which make piracy a more
costly, and less rewarding, business.

Pirates continue to target super high-priced TV-merchan-
dise product, because the profits are greater. Television tapes
dominate Germany's full-price tape sector, which is losing
ground to budget competition. For every full-price tape, two
budget cassettes are sold.
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Among LPs, there's a 2.5 to one ratio but reversed in favor
of full-price. At MCA's budget subsidiary Miller International,
an executive puts the cassette share of children’s turnover at
“well over 60%—few children have their own record players,
but many have a tape recorder.”

Music industry executives point to home taping as the
prime reason for slumping full-price tape sales. But another
reason might be a lack of creative marketing.

When one popular German rock band proposed to its
record company in Hamburg that the cassette version of a
new album should include two more tracks than the LP, the
company rejected the idea flat, claiming bad experience in
other market areas.

Those companies making special efforts with cassettes re-
port mixed results. WEA debuted cassingles and two-for-one
back catalog tapes last year. The cassingles generated ‘‘no
market feedback," according to one sales chief.

And the two-for-one tapes ‘‘sold well, but didn't have the
breakthrough we'd hoped for.”

Although cassingles have been dropped, WEA continues to
put out new two-for-one product and has renewed a series of
low-priceoldies called "collage.”" Except for budget tapes such
as “‘Collage," all WEA cassettes are now on chrome dioxide
tape, at no increase in price. WEA is the first firm to go all-
chrome in full-price, though several other companies, such as
EMI, DG and CBS, use chrome for their digitally recorded clas-
sical cassettes.

At TV merchandiser company Arcade, Juergen Hanys,
product manager, decided earlier this year that “‘many
people, especially in their cars, are dissatisfied with an album
by just one artist, or of one type of music. They wanted a more
varied music mix.

“So we conducted extensive market research to assemble
the right mix for a new release, ‘Gute Fahrt,’ two albums for
the price of one, on cassette only and aimed at drivers with in-
car tape players.”

Distribution was extended to gas stations, with special dis-
play stands. Arcade’s ‘‘Gute Fahrt" became the first and, thus
far, only tape-only release to make Germany's national sales
charts, reaching number eight. Hanys says Arcades plans
more such releases later on.

An even more interesting marketing premiere came in Ger-
many this year from the Polyband small tape specialist firm in
Munich. It was the first series of prerecorded stereo micro-
cassettes.

Polyband's Volker Andreas says a complete cassette pro-
duction chain has been re-tooled for microcassettes, which re-
tail for fess than $5 a unit. It's too early for sales figures, but
Andreas notes that nine companies are distributing 20 differ-
ent stereo microcassette units in West Germany, with a car
unit to follow before Christmas.

And negotiations are under way with several major labels,
seeking to license their repertoire for the new microcassette

marketplace.
(Continued on page WC-19)

Billboard international correspondents and contributors: U.K. by Nick
Robertshaw; Germany by Jim Sampson; Japan by Shig Fugita; Benelux
by Willem Hoos; Italy by vittorio Castelli; Sweden by Leif Schulman;
Switzerland by Pierre Haesler; Denmark by Knud Orsted; Hong Kong
by Hans Ebert; Greece by John Carr; Austria by Manfred Schreiber;
Ireland by Ken Stewart.
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Like any fine musical instrument,
TDK Professional Reference audio
cassettes and open reel tapes are prod-
ucts of genius. In TDK'’s case, it’s the
genius of constantly-advancing audio
technology. And now, TDK technology
has advanced again in the reformula-
tion of our MA-R metal, SA-X high bias,
and AD-X normal bias cassettes.

MA-R, SA-X and AD-X are formu-
lated to an incredibly strict, new set of
audio tape standards based on measure-
ments and values no audio cassette
manufacturer has ever attempted to
meet. TDK cassettes deliver clarity,
fidelity and quality unmatched by any
other cassettes on the market today.
MA-R, with its unique unibody metal
©1982 TDK Electronics Corp.

alloy frame and Reference Standard Mech- mastering tape offers a wide dynamic
anism is the first metal reference tapein  range, high MOL and low noise. Both
the industry. SA-X pushes high bias to SA/EE and GX feature low distortion
its limits. AD-X normal bias is extraor- and extended frequency response.
dinary in its wider dynamic range and MA-R, SA-X, AD-X, SA/EE and
its freedom from saturation at high GX—they’re five of the music world’s
frequency. SA-X and AD-X both feature finest instruments for all of the music
TDK'’s specially engineered Laboratory ~ and instruments you record. One final
Standard Mechanism. Each cassette note. TDK’s new Professional Reference
comes with a Lifetime Warranty. Series of audio cassettes now comes in
TDK’s superior technology is bold, new packaging. So they stand out
just as evident in our SA/EE (Extra in sight just as they stand out in sound.
Efficiency) and GX open reel tapes.
TDK SA/EE is the first open reel tape

to use TDK’s famous Super Avilyn
particle. This gives SA/EE almost double
the coercivity and high frequency MOL ®

of conventional open reel tapes. GX THE MACHINE FOR YOUR MACHINE

www americanradiohistorv.com
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WALKMAN..

By MARCIA GOLDEN

as the Sony Walkman and the hoards of other
personal portable cassette players that tum-
bled into the market over the past two years af-
fected the sale of audio tape?

You betcha!

It's no secret that total 1982 blank audio cas-
sette sales for the first six months of the year trailed steadily
behind first half sales tallied in 1981, but blank tape manu-
facturers are adamant that personal stereo systems have ac-
counted for a large share of the market sold . . . as have boom
boxes and car stereo decks. ]

They theorize that most consumers have already bought

, pre-recorded cassettes, or been making tapes of their albums
for home use for years. And now, this same shopper is tacking

. some of his or her discretionary dollar to the purchase of addi-
tional cassettes to play on personal, portable, or car stereo
decks.

“Personally,”” admits one manufacturer, ‘| think the Walk-
man is one of the greatest additions to a music library that a
consumer can buy. | have one, and | use a heck of a lot more
cassettes now. | need a tape for my car stereo, my boat, and
my Walkman. I'd say } am one consumer who definitely uses
more cassettes now than | used to.”

The biggest impact on cassette sales, according to John Bir-
mingham of Sony, is that personal stereo systems ‘‘have
brought new people into the blank tape market. | think that
the Walkman has given consumers another avenue for their
music. It's also increased people’s recording of records, and
helped boost premium tape sales as well, because the Walk-
man is a high fidelity stereo product.”

Jack Battaglia, Memorex national sales manager of the con-
sumer products group, agrees, adding. *'All of us at Memorex
think we've sold a lot more tapes (since the Walkman). But
unfortunately, we can’t say exactly how each tape was used.
That's a consumer option, although I'd say there are a certain
number of people who are now making extra tapes.

“I'd guess that sales spurred by personal stereo systems
have probably added maybe 5% to cassette sales, which
sounds small, but don’'t forget we're dealing with an awfully
large base.

“The thing | can tell you,” he continues, “is that consumers
are definitely trading up in quality. People want good sound,
no matter what they are using the tape for.”

nomenon to Walkman. Look at the car stereo market and the
portable category as well—a revolution is occurring.

“For a long time,” he explains, “people enjoyed music as
passive entertainment—as a home kind of thing. If they
wanted quality sound, they were limited to their living rooms.
And when suppliers introduced personal stereos and stereo
portables, people discovered they could take their music with
them."”

Golacinski also points to the impact portable stereo sys-
tems have had on record sales and pre-recorded tape. ‘A lot

Michael Golacinski, Maxell’s marketing coordination man-
ager, is even more enthusiastic over what he sees as a trans-
formation in the recording/playback market. *‘l think per-
sonal stereo systems have had a fantastic impact on the
cassette market,”” he enthuses, ““but | wouldn't limit the phe-

Marcia Golden is a freelance writer in New York specializing in audio/
video merchandising.

eyond Walkman?

Believe it!

While the personal stereo craze has gripped
the world with portable audio fever, the next
phase may be the microcassette. Sony's Walk-
man products, as well as the myriad other

world manufacturers making a similar-type product, all use
the standard Philips audio cassette format. But it just may be
the microcassette format that is the tape co-existent of the
Compact Disc 10 years from now.

The mini and microcassette formats are not new. Although
different, the two have been around for quite some time. The
former, though, has little application for the music area be-
cause of its less sophisticated electronics and transport mech-
anism. It has, however, gained a foothold in the office equip-
ment market as a word dictating device and anyone who has
ever taken an airplane ride has seen the product advertised
from such firms as Lanier and Norelco on the pages of in-

THE PLAYER THAT PLAYED
THE WORLD

of retailers are telling me that their pre-recorded cassette
sales are running 50/50 with record sales. | think people are
still buying records for home use, but they can't take those
records with them when they leave the house.”

Still, notes Mark Dellafera, BASF director of marketing, that
for whatever new tape sales personal stereo systems have
generated, it's also true that, in general, the blank audio tape
business has shown some slack.

‘‘However,’" he brightens, | have noticed a big movement

flight magazines.

But the micro . . . well that's a tale of a different tape.

Developed and introduced in the U.S. in 1980 as the Pearl-
corder by Olympus, the microcassette format is more sophis-
ticated and has applications to high quality stereo music re-
production.

More and more Japanese portable tape manufacturers—in-
cluding Sony—have been introducing microcassette tape
recorders. Some industry analysts are suggesting that the for-
mat may now account for 30% of the Japanese audio market.

Not only are Japanese manufacturers introducing them in
portable, cigarette-size complete with lightweight head-
phones, but are including them on larger decks that also fea-
ture a standard Philips-size transport mechanism. Reason:
the user can dub down from a standard Philips Compact Cas-
sette onto a micro. Or he can make two different types of
recordings from an LP. There's no micro prerecorded soft-
ware . . . yet. Insiders, though, predict Japanese labels may
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in premium brand tape sales,” which he attributes to the pop-
ularity of personal stereo listening. “'d say sales of the per-
sonal stereos have had a significant impact on blank tape
sales, simply because the home hardware business has not
been doing as well as we would have liked, due to the tough
economy and the fact that there is a lot more consumer inter-
est in newer categories like personal computers, video games,
and cable TV.”

John Dale, Fuji vice president and general manager,
doesn't “‘even think the impact of personal stereo in the mar-
ket has been truly felt yet. | think most people would rather
buy pre-recorded cassettes than record their own. But the
problem they've been running into is that the selection of ti-
tles they have to choose from (in pre-recorded) is not as broad
as most consumer’s tastes, and the quality is so bad that
people are reluctantly buying the record they want and mak-
ing their own cassettes.

‘I think there are other reasons people buy blank cassettes
and record their own music as well,”" he continues. “There are
an awful lot of people who, when they make up their own cas-
settes, put together their own selection of favorite musical
programming from a variety of different labels—something |
don’t think the record companies could ever compete with.”

Comments from spokespersons at TDK and 3M concur with
the rest of the industry. Both note that when the Walkman
was first introduced, it had no recording ability, so consumers
were left either to buy their music pre-recorded on tape, or to
record their own selections.

The spokesperson at 3M adds that both the pre-recorded
industry and the blank tape industry have been the benefi-
ciaries of any increase in sales due to personal stereo sys-
tems. After all, he comments, people are definitely using
more pre-recorded tape (shipments climbed 26% from 1981
to 1982) and we are definitely selling more blank tape to dis-
tributors. Billboard

D BEYOND

make some available soon.

The microcassette is about one-quarter the size of the Fhil-
ips-size cassette so the convenience and portability implica-
tions are even more mind-boggling than Walkman.

The technology of both the transport system as well as the
microcassette itself is fast making gains. Panasonic’s Angrom
tape is applicable while such other major tape manufacturers
as TDK and Maxell are developing high quality blank micro-
tape, some with metal coatings.

Panasonic, AIWA, Sony, Fisher and Sharp are only a hand-
ful of the hardware companies pursuing the microcassette as
a high quality personal music stereo format.

One domestic manufacturer, Jensen, has even shown deal-
ers prototypes of microcassette car stereo units.

Beyond micro-Walkman? Who knows? Maybe pills. One
swallow and the LP is played once in the brain. Take two Linda
Ronstadts and call me in the morning.  JIM McCULLAUGH

- Billboard
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The Needle Knows

Even when your ears no tape-induced level varia- A consistency that lets you
can't tell the difference, your tions from one reel of 456 to forget the tape and concen-
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¢ NO LONGER PUTTING RECORDS FIRST

Record Companies Market
Promise Of New Technology

A Billboard Spotlight

NOVEMBER 6, 1982 BILLBOARD

he 1980s have brought many changes to the
American lifestyle but perhaps none is as dra-
matic as the influence of the cassette on listen-
ing habits. Music literally can be the sound-
track to people’s lives as tapes can be used in
the car, the home and on the street. Decentral-
ization and personal programming is a reality in music.

To keep up with the public's love affair with the cassette
configuration, record companies are rapidly upgrading their
own pre-recorded cassette product and launching new mer-
chandising campaigns for these cassettes.

& A&M-—This label is releasing two cassette-only packages
aimed specifically at the audience which likes to roller skate,
dance or jog with their friendly Walkmans. The cassettes,
“Dance To It 1" and ““Dance To It 2, will list for $6.98 and
contain 30 minutes of music per side. The first package con-
tains such r&b-flavored artists as Jeffrey Osborne, Chas Jan-
kel and Quincy Jones. The second set has a more rock ori-
entation as it features the Police, Split Enz, the Spoons, Oingo
Boingo among others. ‘‘Basically, creative services and prod-
uct management vice-president Jeff Ayeroff and | were talk-
ing about the home taping situation,” recalls A&M vice-presi-
dent Jordan Harris. *“The appeal of home taping is that you
can put your favorite songs together and have them wherever
you go. So we decided to do this and since we are doing this on
cassette only, we don’t have the time problem.”

In terms of cassette quality, A&M is issuing the Supertramp
album, *‘Famous Last Words,” o nBASF's chromium dioxide
tape.

® Angel Records hasits **Miles of Music' cassette line which
has 90 minutes of music for a $7.98 list. These works are
unavailable on record and feature complete works as opposed
to excerpts.

® Arista is using higher quality tape and is branding the cas:
sette mackage with a ““Qualitape’ logo. **We're also impressed
with some of the attempts to package cassettes,” cites Rick
Dobbis, senior vice-president of artist development for Arista.

Cary Darling is a Billboard contributor in Los Angeles and author of

the “'Music Monitor" column.

By CARY DARLING

“We're looking at the 12x12-inch format.” The label is also

pushing the new British band Fashion to a tape-consuming

audience. The cassette versio nof the album ‘‘Fabrique,’ list-
ing for $7.98, will feature the entire album on side one. Side
two features 40 minutes of remixes and dub versions of these
same songs. On the most recent Graham Parker album, ‘‘An-
other Grey Area,”” an additional song appeared on the cas-
sette which is not on the album.

® CBS is apparently ready to launch its own version of spe-
cially-priced double cassettes. These will put two albums to-
gether by a top-selling CBS act. This package will not be avail-
able in album form.

® Capitol is launching its new XTR process to give its cas-
settes better sound quality. **Part of the home taping problem
comes from the lack of quality in conventional cassettes,”
notes Walter Lee, marketing vice-president. Capitol has also
experimented with a 4x9-inch cassette package but Lee notes
it's up to retailers to decide what package is best. “If they
want 12x12, 20x20, 9x4, that’s fine,”” he continues. “The
trade has to decide. Once they do that, everyone will standard-
1ze."”

® Chrysalis has launched the new Pat Benatar album and
cassette 'Get Nervous,' with a light sensitive anti-piracy sys-
tem alled Light Signatures. Consumers are asked to send
back a special card which accompanies each album or tape.
Thecard is stamped with the Light Signatures system. Any al-
bum without a card or a card with an incorrect imprinting is
therefore a counterfeit. Chrysalis has also changed its s bgan
to “‘Chrysalis Cassettes and Records' as opposed to putting
records first. Chrysalis has also experimented with 6x6 config-
uration for cassette packaging. “‘But it was ignored by retail-
ers," notes Steven Shmerler, marketing director for Chrysalis.
**As manufacturers, we don’t care which format is used. The
pointis that something needs to change in terms of merchan-
dising cassettes. You can't sell cassettes behind locked glass
windows. Shopping for cassettes in most storesis areal head-
ache. Both albums and tapes should be side by side. You
shouldn’t have to browse twice to buy one product.”

® An upcoming collection of John Lennon’s best-known

Apple iabel material will have two extra tracks on the cassette
version. The album is on Geffen in the U.S.

® | .R.S. is making waves with its “‘cassingle’’ concept. “It’s
based on seeing so many Walkmans on the beach,” notes
Carl Grasso, creative services vice-president for |.R.S. “With
the Go-Go's ‘Vacation,” we saw the perfect opportunity to is-
sue a single cassette which people could take around wher-
ever they go.” Also, |.R.S. isissuing a three-track cassingle by
the English Beat and an extra song, “‘Exercise,’” appears on
Wall of Voodoo's *‘Call of the West'" cassette. |.R.S. marketed
the cassingle with posters, stickers on head cards and other
retail paraphernalia.

® |sland perhaps has the most controversial cassette policy.
The label has used its “*One Plus One' concept on its inde-
pendently distributed Antilles and Mango labels. This involves
having the same album on both sides of the tape. However,
their is only one recording stud left in place in the back of the
cassette so that one side can readily be used as blank tape.
Because Island’s distributor, Atlantic, refuses to endorse this:
procedure, the Atlantic-distributed *‘Officer And A Gentle-
man'’ soundtrack cassette will not be One Plus One. However,
both sides will feature the album though the recording studs
are in place so that the tape cannot readily be used as blank
tape.

® The CBS Masterworks line is using the cassette format to
include more music from the Broadway play **Nine.” The al-
bum features about 60 minutes of music while the tape has
over 80 minutes of music.

® PolyGram is now releasing EPs in cassette as well as disk
formats. The Kurtis Blow “Tough' and Peter Godwin **Images
of Heaven' EPs, priced at $5.98, are now available in cassette
configuration. “The EP concept on disk is becoming more im-
portant. We really feel this accommodation should be there,”
says Herry Losk, senior vice-president of marketing. On its
aerobic and exercise albums, PolyGram has included cassette
versions with the disk version.

® MCA is also going to be introducing a line of double cas-
settes featuring two albums by major acts on one tape at a
special price.

® WEA was the innovator in the field of double cassettes.
“The idea really came from Warner Bros. creative services
vice-president and operations director Adam Somers,"" notes
Alan Perper, WEA's marketing product director. **We put it be-
fore the three record companies and everyone felt it is one hell
of a marketing concept. What we're looking for is something
to reflect the lifestyle of today. We launched it in five mar-
kets—Boston, Norfolk, Atlanta, Miami and Los Angeles—and
now they're available nationwide. The response has been
overwhelming." Billboard
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BETTER TAPE, BETTER PRODUCTS

High-Speed Duplication Moves Closer 1o The Art’
igin-speea vupicatrion :
By LAURA FOTI heads—the best tape will make no matic, Studer Revox, Recortec, cation at speeds Lp to 128-to-1. worldwide  Lbetter quality cas-
Bl 8\'s recent release difference if even one of these links King Instrument Corp., MTI and Mcrt Fx_ini, president of Cetec- settes. 'n southeast Asia, for ex-
- of Supertramp’s is weak. others. Cetec-Gauss' new hngh- _Gauss, .ponr_1ts out, “The tapes used ample, & us=d t> be that as long as
B RIE Last And the links are being made speed Series 2400 duplicator is in duplicating have gotten better— they could produce product, tl':at
Words” on chrome stronger, by firms involved in the able t ouse metal or chrqme tapes, and 'that means a.better produc_i, was all ~hat ma'_?ered. qu they're
tape at $8.98 list is manufacture of cassette duplica- as well as otherformulatlgns. It can providing the equipment used is _much m ore quaAity-conscious—and
only the mbst e ting and Io_ading systems: Cet_ec bg utilized for cassette, aght—track, also good., _ it doesr 't c>st that much 'r’nre to
of a series of moves toward quality Gauss, Otari, Electrosound, Audio- microcassette or reel-to-reel dupli- “There's beer more interest get a gocd qual ty product.
prerecorded cassettes. The intro-
duction of the Walkman a couple of
years ago has meant greatly in-
creased tape sales and, ever since,
the recording industry has been
striving to meet consumer demand
for tapes comparable in sound >
quality to records. @
It has been argued that the poor =
quality of prerecorded cassettes g
has directly resulted in a great deal a
of home taping. If that is true, then [
home taping should even now be on 8_._
the wane. After all, the once-lowly g

cassette now boasts a wider fre-
quency response and better quality
manufacturing (both materials and
duplicating methods) than even a
year ago.

There has been no dearth of spe-
cial promotions, either, involving
‘*cassingles,”” bonus songs not
found on records, compilations,
pricing, prerecorded cassettes with
one side blank, even cassette-only
releases.

But all the promotions in the
world would be useless without a
quality product to sell. And quality
has been the motivating force be-
hind such moves as increased use
of chrome and other higher-end
tape formulations, the develop-
ment of the Dolby HX Professional
and other noise reduction and com-
panding systems, and such equip-
ment as Cetec-Gauss' Series 2400
duplicator.

Bob Piselli, professional products
manager for BASF, is one who has
pushed hard for better prerecorded
cassettes. He says, ‘“The record
companies realize the time is now
to offset home taping, to produce a
quality product. Cassettes are re-
placing disk sales—more cassettes
than records will be sold this year.”
He predicts 155-160 million records
and 165 million prerecorded cas-
settes will be sold in 1982.

While others may question the
degree of Piselli’s optimism, no one
can deny that the cassette market
is growing while record sales shrink.
“‘Record companies,” Piselli says,
‘‘are reluctant to invest money in
improving record quality,” preferr-
ing to focus on a healthier format.
The result: a self-perpetuating cycle
of greater cassette sales, lower
record sales.

BASF supplies chrome tape to
Mobile Fidelity Sound Lab for its au-
diophile cassettes, and to lIsland
Records and RCA Red Seal. It is the
largest supplier of bulk cassette
tapes in the U.S., with a 30% mar-
ket share, according to Piselli.

“We've lowered the price of
chrome as a raw material for dupli-
cating,” Piselli says. BASF's
chrome tape is 25-30% more costly
than its ferric tapes.

“What's an additional 12 cents
per cassette if you sell twice the
number of $8.98:list albums?,”” he
asks. ‘'l contend there’s no reason
mass-produced tapes should not be
close to the quality of tapes re-
corded at one-to-one. The high-
speed duplicating industry is mov-
ing closer to state-of-the-art one-to-
one recording. Pick up an RCA cas-
sette today—you won't believe the
quality.”

Quality, of course, is the result of
a great deal of interaction between
equipment manufacturers and
tape suppliers. On a machine, the
tape's tension, speed, recording
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If you put over a Million Dollars into the
design, development and manufacturing
of a Cassette Box, you would certainly
warnt to be the leader in the field.

We did...We are...And it will only cost
you a few pennies!

Because we are the leaders and produce
more Cassette Boxes than any other
manufacturer in the councry, we specialize
in this product. So you can caunt on us for
delivery.

We could sel' you on the cuality of our
molds, or the unique radius ecge for
improved handling, or even our recessed
scuff-resistant clear lid. But what really
makes Poly-Matrix number one is the way
we manage our huge stccking and inven-
tory program. Standard colcrs are black,
white and all clear...custom colors, too.

THE $1,000,000

CASSETTE BOX
THAT COSTS
PENNIES.

poly-matrix

For more information write:

Foly-Matrix, Inc., Director of Marketing

40 Downing Parkway, Downing Industrial Park
Fittsfield, MA 01201 d.S.A.

413-499-3550

Laura Foti is Billboard's Video Editor
in New York.
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EASY DUBBING. Sanyo Electric's
RDW50 stereo cassette deck features
two separate cassette sections. Tape #2
can automatically record everything that
Is being played on Tape #1. The deck
also features Automatic Music Select
System (AMSS) which scans the tape at
high speed. List price Is $199.95.

AUTO REVERSE. Sony’s TC-FX500R
auto reverse cassette deck uses a
LaserAmorphous head to extend usage
life. Dolby C rounds out the deck’'s list of
features. Suggested list is $280.

BASIC BLACK. Yamaha's K960 cassette
deck Incorporates dbx tape noise reduc-
tion circuitry. This top of Yamaha'’s line
system has a suggested list of $495 and
is avallable in silver finish as weil.

COMPUTER CONTROL. Bang & Oiuf-
sen’s computer controlled Beocord 9000
features a calibration system that auto-
matically measures distortion, and Its
HX Professional system for increasing
high frequency headroom. List price for
system is $1,800,

HOME CASSETTES

BUDGET RECORDING. Nlkko Audio in-
troduced the model ND-520 as the
budget-priced cassette deck in its
lineup. Available in sliver finish, it tea-
tures twin LED displays, separate left
and right input levels, and one-button
recording. List price is $200.

SYSTEMS APPROACH. Panasonic of-
fers a compiete Systematix component
system in one box. The Systematix SG-
20 features a cassette deck/receiver,
fully automatic turntable and two-way
speakers (the fast two not shown). List
price for the SG-20 is $350.

Selecting The Hardware To ...

CASSETTE CONVENIENCE. Technics’
model RS-M255X cassette deck features
teather touch cantrols, dbx noise reduc-
tion system, and Dolby* B noise reduc-
tion system. The deck automatically ad-
justs for normal, CrO2, or metal tape.
Suggest list Is $380.

7 O the record dealer, who also mer-
F chandises blank and pre-recorded
audio cassettes, selecting the proper
entree into the hardware/cassette
playback market can be pretty mind-

PLAY IT BACK AGAIN,SAM...

into a car stereo cassette deck.

What to stock and how to display it, depends on
each store’s audience and square footage. Still,
even the smallest record and tape outlet would do
well to carry at least a few pocket-sized personal

boggling.
The problem?

For every cassette tape sold, there are a thousand
different products on which to play it.

From tiny microcassette record and playback sys
tems, to mini and midi personal portables, ghetto-
blasting boom box receiver/cassette deck combina-
tions, and audiophile exotica, the list of cassette-
playing product is endless. The same cassette not
only plays at home, but totes on a belt loop or shoul-
der blade into the great out of doors, and then may
be popped out of the portable player and plugged

stereo systems or portable boom boxes, even locked |
behind a display case. Not only are they an excellent |
add-on sale for the software you sell, but the soft-
ware you sell is as good a reason as any to convince
your customers to invest a little more of their dispos-
able income on a system that plays their purchase.
For a taste of what's available in cassette play-
back systems, Billboard has pieced together the fol-
lowing sample of cassette players in all their config-
urations, and at all price ranges—from a $1,000
home deck to a tiny, personal stereo with a sug-
gested list of under $40.

MARCIA GOLDEN

MICROPROCESSOR PLAYBACK. The
Revox B710 MK11 cassette deck fea-
tures four motor tape transport and ml-
croprocessor control and memory. The
deck offers automatic selectlon. Sug-
gested iist for the B710 Is $1,999.

POP-OUT DECK. Hitachl has introduced
a dual cassette system with a pop-out
deck that becomes a personal stereo
system with headphones. While the pop-
out deck is in place, the TRK-W1H FM/
AM/SW will record and material may be
taped between the two, full-size decks.
Suggested list is $429.95.

CARRYALL COMPONENTS. Aiwa has
added component styling to the portable
CA-W10 system of its “Carry Compo"’
series. The system includes an amplifier,
tuner and speaker sections. Suggested
list Is $500.

TV/CASSETTE COMBINATION. Sharp’s
personal entertalnment center, model
4G100, Inciudes color TV, AM/FM
stereo radio, and a detachable micro-
cassette recorder/player with head-
phones. It stands only 4% inches x 9%
inches and welghs less than four
pounds.

= |

BREAK APART AUDIO. The Yamaha
PC-9 Portable Concert System “breaks
apart” into separate pleces so it can be
set up for stereo separation. It also
“locks together” with its own carrying
handie. It operates ott AC, DC batteries,
and DC power for use in a car or boat.
Suggested list price Is $549.

SENSITIVE TAPE TRANSPORT. De-
mon's DR-F7 of the DRF Series of cas-
sette decks features Tape Tension Servo
Sensor Type il transport; a three head
deck; quartz-lock PLL flat-twin direct
drive motor; and Dolby B and C noise re-
duction.

POP-OUT CAR STEREO. Pioneer Elec-
tronic’s top of the line KEX-65 car stereo
system Is an in-dash minl-component
unit that features a tully itiuminated, fiat-
front display panel and an exclusive key
tock installation bracket that allows for
easy removal and security storage. Sug-
gested retall price Is $419.95.

wWww.americanradiohistorv.com

COMPUTERIZED TAPE TUNING. Akal's
GX-F91 stereo cassette deck features
computerized tape tuning to automati-
cally determine optimum bias, equal-
ization, and sensitivity. It also includes a
three-head system and Dolby* C noise
reduction.

RANDOM DUBBING. Hitachi Audio’s
model D-W700 features random program
dubbing and playback, as well as both
Doiby B and C noise reduction circuitry.
List price for the system is $390.

DUO BETA CIRCUITRY. Luxman's first
cassette deck with dbx circuitry is the
K-118, a two-head, metal capable model.
It also features Luxman's Duo Beta cir-
cuitry which Is reported to aliow a min-
imum of negative feedback into the sys-
tem. List price for the system is $499.95.

TRIPLE TRANSPORT. Cybernet’s model
D-801 features three motor dual capstan
transport in a metal capable stereo cas-
sette deck with Dolby® B and C. Sug-
gested list price is $625.

PACKAGED COMPONENTS. Ken-
wood’s XL Series is a “prepackaged”
component group. Available with re-
mote; the KX-5X is a fuli-logic control
cassette deck with Dolby® B and C, and
DPSS for easy location of tape programs.
Suggested list price is $350.

S

BI-LEVEL CAPABILITY. Alpine Electron-
ics of America’s model 7135 bi-level,
ETR/PLL, FM/AM cassette deck fea-
tures digital frequency syntheslized tun-
ing, auto reverse and bi-level capability
that permits components to be added on
in a variety of configurations. The sug-
gested retail price is $269.95.

X-BODY CAR STEREO. Designed to fit in
X-Body automobiles, Aiwa America de-
veloped the CTR-50, an auto-reverse
stereo cassette player that offers AM/FM
five-preset pushbutton tunning. Sug-
gested list of the CTR-50 is $200.

PERSONAL STEREOS

HIGH POWER.CIRCUITRY. Sanyo Elec-
tric’'s model FTX180 is part of its
“POWER PLUS" series. The system in-
cludes power amplitlers, Dolby* C noise
reduction, an FM optimizer, and an anti-
tape-jJam system. The suggested list is

$399.95.

el |

————

STEREO RECORDING. The Sony Walk-
man WM-R2 s a recording system that
features two, built-in, uni-directionat ml-
crophones for stereo recording capabil-
ity. Measuring only 5% inches x 3%
inches x 1% inches, the WM-R2 comes
with Sony’s MDR-4L 1 lightweight stereo
headphones and provides connections
for an additional set. The suggested re-
tail price Is $199.95.

DICTATING MICRO-CASSETTES. Sanyo Electric’s Executive Series model M5400 is de-
signed primarily for dictation. It features bullt in pause, cue, and review functions, plus
two-speed operation for up to two hours of recording time on a singie microcassette,

The suggested list price is $59.95.

PLAYBACK-ONLY. Alwa America’'s HS-
PO2 walkaround stereo is metal tape
compatible, and is equipped with head-
phones, and a battery pack for extended
playback time. It measures 3% inches x
4% inches x 1% inches. Suggested retail
price is $135.
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AUDIOPHILE CASSETTES

Heightening Sonic Benefits, Lowering Home

hile the prerecorded

audio cassette has

gained in popularity

and convenience

not every one — in-

cluding tradesters
and consumers—like them.

Reason: Most mass market cas-
settes are duplicated at very high
speeds, sometimes at a ratio of
64:1, or 64 times normal play. In
fact, there's technology afoot which
might lead to 128:1 or even greater
ratios.

The high speed duplicating proc-
ess, combined with what most la-
bels will admit is a mid-level quality
audio blank, greatly increases tape
hiss, noise, distortion, as well as se-
verely reducing dynamic range and
frequency response. Often times
consumers will buy a prerecorded
audio cassette for their car or tape
deck at home but notice a “‘muddi-
ness’ or ‘‘cloaking” of the sonics.

Many industry observers believe
that it's precisely this situation
which prods consumers into home
taping, although not necessarily
taking away from LP sales. For
years, major blank tape companies
have argued that consumers pur-
chase an LP and a high quality
blank (i.e. TDK-SA or Maxell UD-XL)
so they can make a copy for their
automobiles. And anyone who has
ever recorded an LP onto a tape of
that type will testify to the superior
dynamic range, frequency re-
sponse and other superior sonics
produced. The Walkman phenom-
enon may also be having an impact
since early models don't feature
Dolby or other noise reduction cir-
cuits, hence a prerecorded audio
tape is not a completely satisfying
experience for that hardware me-
dium either.

Enter the audiophile cassette:
Recently, such firms as Mobile Fi-
delity Sound Lab and Nautilus
Recordings, among others, have ex-
tended their audiophile disk philo-
sophies (half-speed, direct-disk,
digital, etc.) to the tape medium.

What they've done is take the
two-track master and duplicated it
“real time' (or a ratio of 1:1) onto
very high-grade audiotape. Some-
times they even digitize the two-
track master tape before the dupli-
cation process to ensure maximum
frequency response and dynamic
range. That also means wow and
flutter are at almost non-existent
levels. Net result: no sonic degrada-
tion and these cassettes are akin to
second generation master tapes of
the original two-track master. The
best cassette shell housing is also
used.

Like audiophile LPs, these tapes
retail in the $17-$20 range and
have been particularly popular with
car stereo installers. Like audio-
phile half-speed titles also, the LPs
are usually older, classic catalog
material although Nautilus created
a little history recently when the Po-
lice’s ““Ghost In The Machine’ was
issued in conventional and audio-
phile formats simultaneously.

Today, such labels as Mobile Fi-
delity and Nautilus make a limited
quantity of titles available in the au-
diophile cassette format, including
such artists as Linda Ronstadt, El-
ton John, John Klemmer, Tim Weis-
berg, George Benson, Supertramp,
Earl Klugh, Zubin Metha conduct-
ing the L.A. Philharmonic and oth-
ers.

dbx, the Massachusettes-based
noise reduction specialist, has also
begun making dbx-encoded prere-
corded audio cassettes available.
It’'s similar to their dbx-encoded
disk approach where they take orig-
inal master tapes and process them
with a special dbx noise reduction/
dynamic range expanding system

Basically, the process takes the
original signal, compresses it, and
decodes (expands) it at the other
end. The only hitch for both the
disks and tapes is that a dbx circuit
is required for the hardware to gain
the sonic benefits. But the dbx cir
cuit is popping up in more and

more cassette decks as well as
Walkman-like portables, notably
Matsushita’s Panasonic products.

One dramatic new development
is the move by A&M to release Su-
pertramp’s new album on a high
quality BASF chrome cassette. In
effect, while the manufacturing

Taping Appeal

Will it have an impact on home
taping? Will # impact the terrain of
the audioghiie specialty labels? Will
it force the ma ors to follow suit?
Ji M-CULLAUGH

process for the label will be costlier,
this places the product up in the au-
diophile ranks but at less than au-
diophile prices. The industry will
watch this closely.

What makes Lenco the leader? Precision production and exacting
quality control. Our sonic and five screw C @ cassettes are
American made. And we're proud of our national reputaticn

and distribution.

Lenco’s innovative engineering allows loading at ultra-high speeds
without scatter wind or linerburn. Lenco’s quality duplicates itself
with our accessories, including Soft Poly, Ampex and

Norelco style boxes.

Use the leader...

Write or call:

LENCO

10240 Deerpark Road / P.O. Box 160 / Waverly, NE 68462 / (402) 78€-748€
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PEOPLE WHO B
BUY TWICE AS MANY RECG

P o b g

Maxell Corporation of America, 60 Oxtord Drive, Moonochie, N_J. 07074,
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JY MAXELLTAPE
DS AS PEOPLE WHO DON'™.
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According to research, not only do people who buy Maxell audio tape
buy cver 40% more cassettes in a year than the average cassette duyer,
but they also purchase almost twice as many records as the average
record buyer.

Atfter all, people who are willing to pay more for an exceptional tape
like Maxell must love good music. And can afford tobuy thealbums
they really want.

if youre wondering how you can boost record sales, maybe you

Sh(l)\l/lﬂa(; fﬁCk up on the tape that sells in record-breaking numbers. IT,S WOHI\H IVE
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AUDIO ACCESSORIES

Consumers, Manufacturers, Dealers

Clean Up After Tape Revolution

udiotape accessories now include everything
from complete head cleaning kits through vials
of fluid, cotton-tipped swabs, ‘‘wood-look"
carrying cases and replacement earpads for
the headphones of your personal stereo.
Thanks to a number of factors—not least the
Walkman phenomenon—accessories are proving to be more
than a hedge against the rigors of recession. Some companies
even report growth.

“*As a general rule, the tape accessory business is holding
up despite the recession,” says Doug Chatburn, national
sales manager of consumer products for Japanese blank tape
company TDK. “I'd be hard put to say it's going ahead like
video despite the recession, since accessories follow audio
hardware, and audio is depressed.” Accessory sales do not
follow sales of blank tape, he added.

“The dollar investment versus profit is very, very good,”
says Bob Borchardt, president of New York-based Recoton,
explaining why more dealers are making more shelf-room for
his range of accessories.

“Customers buying a new cassette deck or who own a Walk-
man see the need for the product—accessory sales are boom-
ing. Dealers are investing more money and space in their
stores for these products. Turns are fast and margins are
good; dealers are realizing their investment.”

Increasing consumer awareness of the cleaning and stor-
age products, tempting packaging and pre-Christmas re-
bates, the right price in a down economy, the increase in in-
car entertainment and—most important of all—Sony's Mr.
Morita and his miniscule Walkmen have given the accessory
business a shot in the arm.

While no one is committing himself to the size of the U.S.
market, nearly 22Y2 million tape decks were imported into the
U.S. last year. That figure is up 8 from 19 million in 1980 and
a mere eight million in 1971. In a possible universe of some
140 million cassette decks in American homes, industry ex-
ecutives and dealers report that between 50% and 80% of

£

By EMMA McBAIN

“l know,"" says Jim Lawless, owner of the four-store All Star
Audio chain headquartered in Houston, Tx. ““| get these ma-
chines in for repair and the only thing wrong is dirty heads.”

Lawless now writes up a head cleaner as an “‘assumptive
sale”” when selling a cassette deck.

“It makes for a happy customer,”” he says. “‘And someone
who just spent good money on a cassette deck can nearly al-
ways find the $7.00 for a head cleaner.”

And if little things, like $7.00 sales, mean a lot, consider the
margin on accessories as dealers increasingly turn to volume
busi ress to keep their dollar income up in the soft economy.

Right now, videocassette hardware sales offer margins of
between 5% and 15%. Some audio hardware margins hit

SELF-ROTATING RECORD CLEANER. The Maxell cleans while
record stays put, as rotating brush cleans record in 10 seconds
without pads, fluids or cloths. Powered by two AA batteries.
Suggested retail price: $29.99.

40%. Accessories are at the *'good’’ end of this spectrum. But
big volumes and high margins don't mean a thing if profit is
low or high-margin items don’t sell.

Accessories sell. ““Cleaners are becoming an easy sale,”
says Dale Berleau of Discwasher, which manufactures the
“‘Perfect Path'’ headcleaner and a separate cleaner for a cas-
sette deck's capstan and pinch roller. ‘‘People are becoming
more aware that they need to clean their decks so things will
sound right,”” he says.

‘‘Dealers don't have to carry high inventory costs or tie up
expensive clerk and counter time,” says Peggy Harmatz, di-
rector of sales and marketing for Dynasound, which special-
izes in cassette storage units and carrying cases.

Cassette products also offer a long product life cycle—
equipment to care for and house the 8-track cassette is only
now being phased out. *“Enough people will invest enough
money in their equipment to keep formats from dying out
quickly,’" she says.

And customers are becoming more aware of both storage
units and cleaning mechanisms. Merchandising is critical, ac-
cording to manufacturers, and they emphasize everything
from *‘quick and dirty"” blister packs to lush, full-color ex-
planatory graphics.

The convenient or elaborate packaging and displays are de-
signed to make the customer *‘perceive the need’’ for acces-
sories, often independent of any sales assistance whatsoever.
Pre-Christmas promotions, such as posters from Allsop and
rebates from Nortronics, are aimed at getting the customer in
the store and combating cautious dealer stocking patterns.

“Dealers are afraid of overload,” says one manufacturer.
‘We've got to get customers in the door and give them some-

these decks have never seen a tape cleaning device!

video retailing.

Emma McBain is a freelance writer in New York specializing in audio/

thing on which to spend their mite."”
Other manufactures see the success of accessories indicat-
ing the depth of the recession. Audio hardware is “‘dead in the
(Continued on page WC-18)

Have you ever heard
a cassette sound like real music?

now listen to real music.

TO MAKE A CASSETTE SOUND
LIKE MUSIC, YOU'VE GOT

TO KNOW WHAT MUSIC
SOUNDS LIKE.

Other than making tape, most cassette manu-
facturers have nothing to do with music. Denon,
on the other hand, has been in the music business
for well over seventy years. Denon professional
equipment can be found in almost every single
Japanese radio station and recording studio.
Denon is the company credited with the develop-
ment of the PCM recording process, a develop-
ment which has aiready revoluticnized the entire
recording industry. And, when it comes to tape,
Denon has been making it for over twenty-five
years.

CASSETTE TAPES CAN MEASURE
ALIKE AND STILL
SOUND DIFFERENT.

Serious audiophiles know that components
with identical specifications can sound noticeably
different. Conventional measurement techniques
do not explain this phenomenon, so words such
as "“musical” are often used to describe sound
that possesses the "life-like” characteristics of
real music.

THE FIRST TRUE MEASUREMENT
OF TAPE SOUND QUALITY

The reason conventional tape testing measure-
ments do not tell the whole performance story is
that they are based on simple test tones rather
than complex musical signals.

Denon adopted a unique means for measuring
Dynamic Distortion, the distortion created on the
tape by actual musical signals. By specifically
developing formulations to reduce Dynamic Dis-
tortion, Denon was able to significantly improve
DX Tape's ability to accurately recreate the sound
of real music. It is no wonder that Denon DX-
Tape is rapidly becoming the first true “audio-
phile’s” cassette.

DENON

Imagine what welldo next.

Mippon Columbia CO Ltd No 14-14 4-Choma Akasska Minato-ku Tokyo 107. Janan
Denon America inc 27 Law Drive Faictieid N J 07006

QUALITY
MUSIC

DUPLICATION

MNetwork Radio
and
Government Supplier

Ld
G3A LOW BID NUMBER
GSA 00C90543

LION

RECORDING SERVICES
1905 Fairview Ave., NE
Washinglon, D.C. 20002

(202) B32-7843

Specializing in
Audio Cassettes

« (-0's For RECORDING and
DUPLICATING COMPANIES

« RANGE OF CASSETTE
TAPES and ACCESSORIES
at GOMPETITIVE PRICES

MAGNA SONIC
COMPANY

SE10 A
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With your apex printer
you'll print label copy
right on your cassette.

Print up to 5,000 units per hour.

Save time, money, trouble, space.

Eliminate inventory problems, costly label overruns.
Save 3¢ or more per cassette.

Distributed in éhe us

and worldwid :
'r.m:nmc cou!.umq o -\._-_-_7__:_/}

—

1290 Avenue of the Americas
New York New York 10019
Telephone: 212-582-4870
Telex;: 12-6419
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HOME TAPING:

Quiet War Continues

By BiLL HOLLAND

he ongoing war be-
tween record com-
panies and others in
the music business
and the manufac-
turers and sellers of
cassette equipment and blank tape
is taking place in the offices and
hearing rooms on Capitol Hill.

The ultimate weapon, the one
each is striving to use, the only one
which will end the bitter debate, is
new legisliation from Congress. A
bw that will either create an exemp-
tion in the Copyright law for non-
commercial audio home taping—
and this is the bitter seed of the
battle—or will also offer copyright
owners a royalty to compensate for
industry losses due to home taping.

The music industry coalition
wants Congress to recognize the
desperate need for such a royalty.
The tape coalition wishes to per-
suade the Congress that such aroy-
alty is not only unneeded, but
would actually amount to a subsidy,
a tax, placed on citizens to bail out
an industry that they say has
brought financial damage on itself
by problems unrelated to home tap-
ing. Naturally, the record com:-
panies don't share that opinion,
and to make sure that the Congress
doesn't either, the music coalition
continues to spend a lot for the
services of lawyers, survey firms
and lobbyists. The tape coalition is
also spending an enormous
amount of money to buttress their
views and to get them heard.

The issue, the music coalition
says, is the protection of intellec-
tual property—copyright protection
of musical works. And if audio
home taping from radio and rec-
ords is now a fact of life, as irrever-
sible and as widespread as studies
indicate, then there is all the more
reason for copyright owners to have
protection equal to that now of
fered by the Copyright Law, revised
in the early '70s by Congress before
the advent of massive home taping.

Pulitzer-winning critic Jonathan
Yardley, observing the recent trend,
recently wrote about the new home
taping habits of Americans:
“Armed with our tape recorders
and video recorders, we have be-
come a nation of petit larcenists,
blithely swiping the work of musi-
cians and actors, conductors and
screenwriters. Not merely that, but
we clearly regard this as a matter of
right.”

The suppliers of the machine and
the blank tape used by consumers
argue that a royalty would be un-
fair, both to their industries and to
the public. Jack Wayman, the prin-
cipa Ispokesman for the anti-royalty
Audio Royalty Rights Coalition, told
Congress in August that the ““‘major
deficiency of an audio royalty pro-
posal is its inherent inability to dif-
ferentiate between those who use
audio recorders and blank tapes to
tape copyrighted music and those
who do not engage in such activi-
ties.”” He says such a royalty is in
effect a tax, nothing more, nothing
less."

Wayman has also suggested to
Congress, as have other witnesses
from the anti-royalty camp, that not
only would such a *‘tax' be a bur
den to the consumer—and it fol-
lows, of course, that consumers
would not be pleased with Con-
gressmen who vote for such a bill—
but that the money collected could
not be fairly distributed. *It is pure
naivete to believe that a royalty tax

Bill Holland is Billboard's Washington
Bureau Chief

swelling corporate coffers would
trickle down to individual perform-
ers,” Wayman told a House sub
committee.

There have been hearings on
both sides of the aisle both in Wash:-

ington and in Los Angeles all
through this year, ever since the
U.S. 9th. Circuit Court ruled last Oc
tober that the sale and use of home
videotape recorders to copy off the
air programming can be considered

infringement of the Copyright Law.
That ruling is now being considered
for teview by the U.S. Supreme
Court. No royalty provision nor au-
dio section is in the original court
decision, nor are they being re-
viewed by the Supreme Court.

Senate and Hcouse staffers say
that the reason the strongest
“Betamax Bills” in the Senate and
House have moved slowly this past
session is not because the legisla-

tors are waiting for the Supreme
Court to act. Rather, they admit
that both sides in the case have
presented their views so strongly—
in this case, the music industry and
the tape/equipment industries—
that the Congress just didn't have
the time to work out the language
of a compromuse bill that addresses
the dezmands of copyright owners
but does not itself infringe on the
rights of those not taping.

ANNOUNCING THE BEST
AUDIOTAPEWE EVER MADE:

ANDTHE EASIEST AUDIOTAPE
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Five new premium formulations that deliver
more performance fram any tape machine.

YOU EVERSOLD.

{NORMAL ) POSITION

TYPE I

{NORMAL} POSITION

TYPE I

it

90

o
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90

[CrO2(HIGH)] POSITION

TYPE I

FRA

FUJI

90

(METAL) POSITION

TYPE IV

FUJI  [3=f73M

Packaged and priced to deliver more sales and profits.

© 1982 Fuji Photo Film U.S.A., Inc.. Magnetic Tape Division, 350 Fifth Avenue, NY. NY 10118

Call your Fuji sales representative today.

)

If it’s worth taping, it’s worth Fuji.
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13% INCREASE OVER ’81

Competition Fierce In Battle
Of Blank Tape Marketeers

or BASF, chrome is the element to *‘kiss the
hiss goodbye.”” Maxell sponsors tape clinics
and has a cross-merchandising program with
cassette deck manufacturer TEAC. Loran tape
is baked, immersed in boiling water and left to
fry in the desert—all to prove its Lexan shell can
take the heat. And other manufacturers, such as TDK, 3M,
Fuji, Sony, Memorex, Certron, PD Magnetics and Denon, are
also out there working hard for shelf space and consumer dol-
lars.

It's the battle of the blank tape marketeers, and never has
competition been so fierce.

The market is larger than ever—an estimated 254.6 million
blank cassettes will be sold at fetail this year, an increase of

tor Loranger Manufacturing Corp. for years.

Recognizing that getting a consumer to try a new tape is the
first and most difficult hurdle, Loran has developed what it
calls the **‘Pump Primer Promotion.” Consumers receive cou-
pons for $2 off the purchase of a three-pack of C-90s. *‘De-
pending on what the dealer sells—car stereo, portables, home
audio—we may tie into every related area.'’ The American Ex-
press coupon can be considered cash by retailers receiving it.
And Loran is sparing no expense to get its product tried; the

BLANK UNTIL THE
SOUND COMES ON

SECOND HALF BLANK AUDIO SALES

AS OF JUNE 1982
(total industry figures in units)

13% over last year. Yet the "'big three"—TDK, Maxell and 1981
Memorex—are far ahead of the others as far as number of January 7,199,000
stores stocking, according to a recent Billboard survey con- February 7,442,000
ducted by the Harvey Research Organization of Rochester, March 7,606,000
N.Y. April 8,014,000
That study found that, of retailers surveyed, 87% carry June 7,463,000

blank audio tape. At only slightly tess than that penetration
are the figures for retailers carrying TDK brand tape (77%),
Maxell (73%) and Memorex (47%). Next on the list are BASF

Source: International Tape Association

MAY 1982 FACTORY SALES
OF BLANK AUDIO CASSETTES

and Sony (14% each), 3M/ Scotch (13%), Fuji (9%) and Audio Product Description Units
Magnetics/ Tracs (6%). Standard Ferric Oxides

Although it may look like there is plenty of room in the mar- C-60 4,077,398
ket for a newcomer, the fact is that many buyers of high-qual- C-90 5,048,911
ity tape are fiercely loyal, as well as skeptical. They've been All other lengths 1,332,661
burned too many times by cassettes that come undone, jam- Total 10,458,970
ming up the works in cassette decks and car stereo players, as Other Oxides, CRO?
well as ruining what may have been favorite selections of Equivalents, &
songs. ) Ferrichromes

Still, that doesn’t stop newcomers from trying for even a C-60 563,689
small part of the pie. PD Magnetics, a joint venture between C-90 3,338,580
Philips and Dupont, is aggressively seeking new retailers. “Ex- Metal
panding the number of outlets we're in is our No. 1 need right C-60 41,136
now,” says Charlie McCandlish, advertising and promotion C-90 52,536
manager for the company. Other lengths 9,688

And Loran, another ‘‘newcomer’ who's been around, is
headed by Rob Loranger, who has operated custom duplica-

Source: Electronic Industries of America

company recently distributed $50,000 worth of coupons at a
New Jersey hi fi show.
Blank tape is an impulse item, and for that reason should
1982 not be kept behind locked doors. However, because it is small,

6,005,000 it can be especially prone to theft. Hence the proliferation of

8,510,000 three-packs, hang-up blister packs and the like. All serve to

7,675,000 keep the tape more accessible and to remind the consumer to

7,669,000 stock up.

6,769,000 What else can retailers do to merchandise blank tape? Be-
sides using their own ideas, manufacturers have plenty of
suggestions. These include co-op funds for advertising, dealer
incentives, t-shirt and other giveaways, special offers and tie-

Dollars ins, clinics and packaging

But no matter how much help he gets from a supplier, a

2,646,355 dealer will always be more successful if he is creative. Blank

5,405,323 tape, as the recording industry loves to point out, is really

1,214,507 nothing until it has been used to record. How does one mer-

0,266,185 chandise **nothing’'?

“There are good and bad retailers, who do a good or bad job
merchandising product,’ says Charlie McCandlish. ““The good
ones run specials, carry a cassette in their pockets at all times

826,485 to use for demonstration purposes, give tape away free with

6,402,447 the purchase of hardware, use co-op money wisely and display
well. The bad ones use only pricing as promotion.

99,025 “A lot of help is available from manufacturers,”” he points
185 486 out. “Selling tape takes planning, thinking, execution and
16.020 hard work. It's easier to sell on price than anything else. But
what a difference a merchandising idea with spark can

make!" LAURA FOTI

—TRANS-AM-

THERE IS MUCH MORE

TO CUSTOM’S TAPE
DUPLICATING THAN JUST
MAKING COPIES IN QUANTITY!

SPECIALIZING IN ALL OF YOUR
CASSETTE & 8-TRACK NEEDS —

GIVING YOU THE VERY BEST IN...

e State of the Art Equipment — from mastering
to manufacturing.

e Facilities to handle even the largest of orders
for business, music & education

o Complete art facilities — to give you a
custom, attractive finished product

e Competitive pricing — fast turnaround

Call or Write

CUSTOM TAPE DUPLICATORS, INC.
341 HILL AVENUE NASHVILLE TENNESSEE 37210 (615) 256-1728

WwWWWw.americanradiohistorv.com

INDUSTRIES
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Immediate Delivery
Meets All Industry

t
S afndards Sonic Sealed
Provides High
Reliability Screw Type

Tabs In » Tabs Out
Colors Available

ENGINEERED FOR HIGH SPEED LOADING
CAPACITY 80 MILLION PER YEAR

Call or Send for Price List and Samples

TRANS-AM INDUSTRIES

845 BROAD AVE , RIDGEFIELD, N.J. 07657

Tel: (201) 945-2000 - Telex 133396
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PIRACY & COUNTERFEITING ACT OF 82:

There's Sting In Tale Of The Tape

n May 25, President

Reagan signed into

law the new Piracy

and Counterfeiting

Act of 1982, climax-

ing years of effort by
the record industry to make it clear
to the Congress that stiffer penal-
ties were needed to bring to a halt
what the FBI has called *‘one of the
most troublesome'' white collar
crimes in the nation.

The bill, introduced in the House
in 1981 by Rep. Barney Frank (D-
Ma.) and in the Senate by Sen.
Strom Thurmond (R-SC), ups the
trafficking offense to a felony, with
penalties running as high as
$250,000 and five years in jail.

Until the President signed the
bill, the federal criminal code—Title
18—did not contain any such copy-
right infringement provision nor
penalties. Only the Copyright Act
mentioned counterfeiting and pi
racy, classifying both as a mis-
demeanor, with much lighter penal
ties and jail terms—$25,000 or one

bill, ““puts tools in the hands of U.S.
Attorneys so that they can make a
serious dent in what has become an
increasing crime.”’

In the four months since the sign-
ing, there have been noticeable dif-

ferences in the motivation of law-
men to use the felony category as
an incentive to successfully pursue
counterfeiters and pirates, accord-
ing tothose in the record industry.
Joel Schoenfeld, special counsel,

Hearing our fullline is believing.

We've been helping the professional audio
world to sound better since 1948. Every one
of our products—from cur low-cost portable

to our top-of-the-line multi-

anti-piracy, and director of RIAA’s
anti-piracy operation, says that just
in the last few months he has no
ticed ‘‘a general increase in inter-

ests on the part of U.S. attorneys
and FBEl agentz" to go after the big
operators, and to bring indictments
that will stick. ‘It's definitely a pri-
ority now '™ Schoenfeld says.
' Some indictments have already
been handed down, and there are
others in the wings.”

Schoenfeld feels the new law
“has succeaded in making it clear”
that ccnvictions will mean heavy
penalties. BILL HOLLAND

international broadcast standards, the
incomparakle ATR-10C """ and '4" mastering
recorder, the rugged VIM-120C multi-track,
and the advanced ATR-124 multi-track
aralog recorder. For details about any

exciting member ci our profes-

bmods pseoqig v

sional audia family. call your
local Ampex reprasentative,
or cortact Willie Scullion,
Ampex National Sales
Manager, Audio-Video
Systems D v 3ion, 401
Broadway, Redwood
City, CA 92063
(415) 367-2911.
AMPEX

Anpex Coptraicrw Cme 3 Tae Sigua | omoal Psn

track recorder—deliver ihat
special Ampex Sound
people love.

year in jail, or both, and a fine of
$50,000 or two years in jail for re
peat offenders, no matter how
large or extensive the operation.
Most fines were less, according to
the testimony on the Hill last year.
Rep. Robert W. Kastemeier (D-
Wisc) called the old penalties inade-
quate and *just the price of doing
business’ for lawbreakers.

Record, tape and movie piracy
grew to epidemic proportions dur-
ing the last decade. By 1980, the
Department of Justice and the At-
torney General recognized the sev-

1TH

When it comes to
professional audio,
we've got you covered.
Our audio family

includes: the cost-
efficient ATR-700,
the worldly ATR-800
designed to meet

erity of the problem, calling it one of
the ‘‘top three" white collar crimes.
In 1978, the FBI seized more than
$150 million in equipment and
product in 23 raids in five states
alone. Associate Attorney General
Assistant Renee Saybala told a
House panel last year that he esti:
mated that worldwide sales of pi-
rated a rd counterfeited records ex-
ceeeded $1.1 billion, and that
organized crime is active in piracy
and counterfeiting.

The new legislation passed the
House and Senate without opposi
tion.

The bill, as law, states that an in-
dividual convicted of trafficking in
more than 1,000 illegal records on
tapes, or 65 copies of an illegal
movie copy, manufactured within a
180-day period of time, could re-
ceive the maximum fine or jail sen-
tence, or both. Penalties for lesser
amounts—more than 100 copies by
less than 1,000 LPs or tapes, or
more than seven but less than 65
movie copies, now range from a
$25,000 fine or one year in jail, or
both, to the maximum fine and two
years in jail. The penalties would be
judged on the gravity of the crime
and whether or not it is a repeat of-
fense.

With the old penalties, some-
times even the intervention of pros-
ecutors could not dissuade pirates
and counterfeiters, and witnesses
at the hearing spoke of instances
where individuals had been en-
joined with no effect. One witness
mentioned a case where one record
pirate was charged repeatedly and
finally sentenced to jail—on week-
ends and nights. Free during the
day, the pirate continued his illegal
business.

The light sentences and the mis-
demeanor charge restricted efforts
of both prosecutors, police and the
FBI, and had not the law been
changed, record and tape piracy
would have become, in the words of
one witness, ‘‘not an urgent prior-
ity.”

However, the new law, as Rep.
Frank said after Reagan signed the

SOUND
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Tape Revolution

® Conitinued from page WC-14
water” and record stores aren't
doing much better.

"“Dealers are emphasizing acces:
sory sales at the expense of records
because they can sell accessories
and they can't sell records,” says
Robert Wight, marketing division
manager accessory giant
Pfanstiehl.

m

Wight, who cites a total main-
tenance kit called *“‘Pinwheel" as
one of his biggest sellers, said ac-
cessory sales improved last year.
Pfanstiehl, like Recoton, puts prod-
uct into record and hi-fi stores
which range from mom-and-pop
outlets on up. The products are in
chains, discount department
stores, various distribution outlets

and, in Pfanstiehl's case, catalogs.
“Catalogs are one of the reasons
we're so big,” Wight says, adding
that careful control of copyright has
been critical.

But it's the boom in personal
stereo that has lit a fire in the acces-
sory business, heretofore some-
thing of a sleeping giant and in
TDK's words, ‘“‘an addendum—but
an important one”, to the com-
pany’s prime directive selling audio

INIIN®BV@INE
MAGNETIC MEDIAS NEW

and videotape.

"Sony has done a tremendous
job,”” says Recoton's Borchardt.
“The Walkman is already estab-
lished worldwide and acessories for
personal stereo are practically a ne-
cessity.”

Big sellers for the company are
the staggering number of convert-
ers, cables, extension cords and
mini-headphone which turn Walk-
man listening into a group effort.

vt/ CD

s
Sl

THE PERFECT COMPANION
FOR MAGNETIC MEDIAS
CHROME NOTCHED CO CASSETTE

Magnetic Media Corporation, 500 Eastern Parkway, Farmingdale, NY 11735 ¢ (516) 293-1010

Via accessories, the personal units
can be plugged into a home stereo,
can record to or from a home
stereo, can entertain several people
at once and can be routed through
the owner's home headphones.

Recoton will now blister-pack
three mini-headphonesin *‘a totally
new marketing concept,” Bor
chardt says. Other hot sellers are a
portable amplified speaker system
which converts a Walkman into a
“‘boombox,"" replacement earpads
for mini-headphones and four-pack
replacement cassette boxes.

While specialists like Discwasher
concentrate on doing a limited
number of products such as clean-
ers and eventually demagnetizers,
the giant companies run the
gamut. Also on offer are micro-
phones, wind-shields for micro-
phones, telephone pick-ups, volt-
age converters/adapters, a nest of
extension cords and interconnects
and even a *“'pillow speaker'’ so you
can learn French while you snooze.

‘‘Hotcakes’ from Pfanstiehl in-
clude the “Pinwheel’” maintenance
kit, AC power adapters, AC line
cords and ‘‘abrasive’” head-
cleaners. “Don’t ask me why,” says
Wight. a former customer service
maven who would recommend the
non-abrasive variety.

Hot products in the accessory
storage area include carrying cases
in hard plastic or a soft material
from Dynasound, aimed at those
who spurn the injection-molded
‘luggage look.” A high-end
‘wooden’’ case is being introduced,
while a “metallic’” storage unit for
the home has become de rigeur for
those who want their cassette
boxes to look like hi-fi components.
A 15-unit simline case for cars is
also selling well.

But companies don't get rich—or
even necessarily stay in business—
by relying on standard product
lines. Growth will come from three
areas, manufacturers say: Expand
ing sales within the current uni
verse of hardware owners; introduc-
ing new product areas; and looking
at external markets.

Many companies will move into
videocassette storage and cleaning
accessories, if they have not already
done so. Dynasound offers storage
units for videogames, while Le-Bo/
Peerless, which has restructured it-
self under new management, offers
a portabie videogame holder. Com
panies are also looking at storage
for the floppy discs which accom
pany home computers.

Other companies look abroad.
Dynasound has ‘‘never looked
back’ since the opening of a plant
in Ireland two years ago and is now
making eyes at the European mar-
ket. TDK, Recoton and Discwasher
are already world-wide, although
companies which produce or import
from the Far East can find it diffi-
cult to be price-competitive on an
export basis

Companies also complain of the
high cost of export licenses, import
duties and shipping charges. "Eu-
ropeans don't understand why the
stuff becomes so expensive,’’ says
Borchardt, while Berleau cites the
devaluation of foreign currency
against the dollar in a weak inter-
national economy as another rea-
son why U.S.-sourced material 1s
costly.

Nevertheless, with room to ex-
pand in the U.S. and overseas and
with the plum of profits in related
fields in sight, accessory manufac-
turers are optimistic about the fu-
ture. All agree that the only tech
nological development which could
impact tape care is a take-off by the
micro cassette, still not quite good
enough for quality audio reproduc-
tion.

Says Harmatz. “If the market
moves to micro, we'll be there.

Billboard
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® Continued from page WC-4

JAPAN

Production of musicassettes in
Japan in the first eight months of
this year was up 10% compared
with the same period of 1981, the
value in monetary terms some
$276 million, as against the total
$370 million for record production.

The Walkman-type stereo head-
phone sets still sell well, with indus-
try estimates for domestic sales in
1982 projected as up to 3.5 million
units. Sony Corp. alone produces
250,000 units a month.

But production of blank audio
cassette lines is uponly 1% com-
pared with last year. Behind this
statistic, though, is the fact that the
tape manufacturers are trying to in-
crease video tape business and suc-
ceeding, for video tape production
is up 61% in the January-July pe-
riod this year compared with the
same seven months of 1981.

There's virtually no piracy or
counterfeiting in Japan, but the
similarly vital problems facing the
musicassette business in this terri-
tory are home taping and the disk
rental shops.

The Liberal-Democratic Party,
the government party, is studying
the question of legislation for a levy
on tape/hardware but it has not ar-
rived at any conclusions, despite in-
creasingly loud overtures from the
industry.

Today, the record companies in
Japan are not as vociferous in their
attacks on the disk rental shops
since JASRAC, the Japanese com-
posers’ and publishers’ society,
filed suit i nthe Tokyo District Court
against the Reikodo company, Ja-
pan’s biggest record rental chain,
seeking an injunction to restrain
rental trade, which JASRAC be-
lieves threatens musicians’' liveli-
hood and infringes copyright law.

But the record companies are
only too aware that court action
takes years to complete, so they are
concentrating on steps to increase
sales, putting out improved product
lines, developing longterm promo-
tion campaigns for the overall in-
dustry, and ardently wooing the
older-age consumers.

Statistics from the Japan Phono-
graph Record Assn. show produc-
tion of musicassettes in the first
eight months of 1982 totalled
56.16 million reels, compared with
50.89 million for the same period
last year.

Whereas the unit tally went up
10% the monetary value increased
by only 8%, from $256 million to
$276 million. List prices of musi-
cassettes stayed the same, $9.40
for international repertoire and
$10.52 for domestic product, the
same retail prices as for records.

Yasuhiko Kuroda, Sony spokes-
man, says supply just can't keep up
with demand for Sony Walkmans.
There are six models, the Walkman
Il being most popular. Its price,
$120 roughly, hasn’t changed since
it was first put on sale last year.
Sony has produced 250,000 units
of Walkman lines since the start of
1982, total production topping the
five million mark in May this year.
Half the productio nis exported.

The sales boom goes on despite
warnings from some medical
sources that over-use of personal
equipment of this kind could lead to
deafness. Kuroda says the manuals
issued with the Walkman equip-
ment gives specific instructions on
safe volume levels to use.

In Japan, there’s no move as yet
to ban the use of stereo person-
alized headphones for car drivers or
cyclists. And no cases of accidents
caused by their use have been re-
ported.

Kuroda says Japanese manufac-
turers aren’t worried about compe-

tition from low-price sets from
Hong Kong, Taiwan or South Korea.
“They won't sell in Japan,’ he says.
“The Japanese are brand and qual-
ity conscious.”

As for musicassettes, companies
like Toshiba-EM! are trying to in-
crease the sales of international
repertoire as against domestic
product, the current ratio being
roughly 70-30 against inter-
national. These companies are also
striving to narrow the gap between
records and tapes, presently up to
90-10 in favor of disks.

Naoji Yoshida, producer of Tosh-
iba-EM!" s musicassette division,
says a total 17 cassettes have been
released in recent months in “The
Standard Collection,” comprising
vocals, big bands, chansons and
Latin material, all in cassette-only
format. The “bargain’ price $6.70
tag is expected to boost sales.

Stafistics from the Magnetic
Tape Assn. of Japan show that
blank audio tape production last
year came to 299.3 million square
meters, averaging 24.9 million
square meters a month. The first
seven months of 1982 averaged out
at 25 million, up just 1%.

Mototoshi Yamaura, general
manager of the association, admits
the increase is less than antici-
pated, but points to increased em-
phasis on video software. With
video tape production up 61%, total
audio/video tape production in-
creased 30% in the first seven
months this year.

Says Yamaura: *‘Because of the
drop in sales of hardware, espe-
cially of the bigger stereo sets with
tape decks, there should be a corre-
sponding dip in audio tape sales.
But they're holding steady because
of constant demand from con-
sumers already owning hardware.”

However Hitachi Maxell says both
production and sales of its audio
tapes were up 10% compared with
the first half of 1981, which in turn
was 13% up on 1980, the company
producing 25 million reels of audio
tape a month.

The C-46 tape, for 46 minutes of
recording, or enough for recording
one album, remains the most popu-
lar in Japan, accounting for roughly
half total sales. Hitachi Maxell now
has on sale the C-30 for shorter al-
bums and the C-54 for longer al-
bums, pried at the equivalent of
$1.40 and $1.90 respectively. The
C-60 sells for $2.05.

BENELUX

Though the Benelux territories,
especially Holland and Belgium, are
firmly linked in many ways, a sta-
tistical breakdown in the cassette
sector of music and home enter-
tainment throws up sundry vari-
ations in market patterning.

In Holland, according to NVPI,
Dutch IFPI group, a total 36 million
record units (albums/singles) were
sold in 1981 as against four mitlion
“musicassettes. Value Added Tax on
both configurations is the same in
Holland, 18%.

In Belgium, according to SIBESA,
that country's IFPI branch, 10.8
million albums were sold in 1981,
plus 13.85 million singles. And mu-
sicassette sales totaled up to just
2.18 million. Value Added Tax on
both formats is 25%.

There are nine million cassette
players in domestic use in Holland,
and just five million in Belgium. In-
dustry pundits reckon 5% of the
cassette business in Holland goes
to piracy, and 3% in Belgium.

At software level, it's mostly MOR
material which sells on cassettes.
And the Walkman range of per-
sonal players is enormously popular

-in both territories.

In Belgium last year, 10.5 million

blank audio tapes were sold, Philips
(Continued on page WC-20)
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® Continued from page WC-19

and BASF the most popular, and 24
million units were sold in Holland,
with a total monetary tally of $48
million. Prices average out at $2 a
blank tape in the Netherlands. TDK
is the market leader in Holland.

Says Theo van der Wiel, Audio
and Video Communications sales
manager: “We expect the Dutch
blank cassette business to grow
maybe 2% or 3% in 1982 compared
with last year. Not spectacular, but
one problem is the number of cas-
sette players has virtually stopped,
because of the economic reces-
sion."’

RCA was the first Dutch record
company which launched a special
cassette package, back in 1979.
There were five cassettes, featuring
specially compiled repertoire of
Elvis Presley, Perry Como, Harry
Belafonte, Jim Reeves and Neil Se-
daka. Sales result: around 50,000
of each.

But as the cassette industry in
Benelux builds, home taping is rec-
ognized for its threat and menace.
In Belgium, Charles Licoppe, SI-
BESA president, doesn't think a
levy on blank software or on hard-
ware is likely. “The government
hasn’'t even ratified the conven-
tions or Rome and Geneva,” he
says.

Dutch record industry executives
see home taping as the biggest
problem. Says Leo Boudewijns,
NVPI managing director: **Just con-
sider. According to a big survey
here, in 1980 32 million LPs were
sold in Holland. But in that same
year 74 million LPs were taped at

home. And it was even worse last
year.”’

He adds: *'Retailers tell me how
youngsters buy an album and also
four blank tapes. Soiit’s fair to think
that album was copied four times
before the end of the day. It’s a dis-
aster for the record industry. But
talks with the government suggest
there could be a levy on blank tapes
or on hardware.”

Some Dutch record companies,
notably WEA and PolyGram, are
putting out certain musicassettes
in the chrome dioxide format, and
Belgian companies are doing like-
wise, so raising quality levels
through the Benelux regions.

ITALY

For the Italian recording industry,
1982 is turning out to be a very
rough and tough time. Not as bad
as 1980, when it was slough-of-des-
pond time in this territory, but bad
enough, overshadowed by a general
economic recession.

That it hasn’t collapsed still fur-
ther is largely due to the upturn of
musicassette sales, which peaked
again nearly a year ago and, after
five years of marketplace strug-
gling, reached the LP annual unit
turnover of around 21 million.

It adds up now to cassettes turn-
ing over around $64.5 million in a
year, of which 55% comes from full
price ranges and the rest from me-
dium and budget lines.

That, in turn, adds up to slightly
less than 40% of the entire music
business gross take. However it has
to be stressed that there are no

Introducing reliability. . .

E\_YXQE Model 515

Automatic Cassette Loader

e Y

Speed and accuracy are valuable only when
your cassette loader is operating without pro-
blems. Now, with the TTL Model 515 Automatic
Cassette Loader you can have the reliability
which guarantees top speed and highest

accuracy all the time.

Precision-built with many extra features, such as
unigue scissor action splicing system, built-in
quality control system and iowest operating
noise. the 515 is a compact. modular desian unit
with simple-to- reach electronic and mechanical components—easy to
operate, easy to maintain. Lowest downtime of any loader in the market.
Dollar for dollar you cannot buy more production capacity. accuracy and
reliability than you will find in the 515. Get all the information on specifica

tions and prices—call or write to:

TLR MARKETING CORP.

Exclusive Distributor

A-V MARKETING CORP.
Exclusive Sales Agent

2 Bashford Street, Yonkers, NY 10701 195 Kinderkamack Rd.,

Tel.: 914-968-1605

Emerson, NJ 07630
Tel.: 201-967-7240

Full Shield

o, 20l

fixed retail prices except in some
budget and mid-price lines, so it is
virtually impossible to get really ac-
curate retail trading figures. How-
ever LPs and cassettes are now sold
at the same prices in Italy.

Prior to the recent addition to
Value Added Tax, up from 15% to
18%, the full price prerecorded cas-
sette retailed at $7.50 to $8.50.

The sudden upsurge around a
year ago in tape sales came while
record salesdipped and when the hi
fi hardware market in Italy started a
nosedive slump. This latter phase
presumably held cassette sales
back from even bigger increases,
though it's known there are already
more than 12 million hardware
units for cassette use in Italy, in-
cluding three million in-car items,
1.5 million hi fi equipment units.
and the balance portable recorders
of various kinds.

After a spectacular debut, the
Walkman-type machines have
shown a sales drop but there are
still 200,000-300,000 in use in
Italy.

Piracy, and its effect on record/
tape salesin Italy, has something of
an up-and-down ‘‘presence.” The
1981 new anti-piracy laws, with jail
sentences and hefty fines for of-
fenders, had initial impact. The es-
timate was that the piracy share in
the marketplace dropped from 50%
to 30%. having soared upwards for
years.

But piracy basically centers on hit
songs and top-selling artists, there-
fore most of the illegal product is of
locally-recorded material. The Ital-
ian public looks for the simple-style
MOR music as its basic on-cassette
fare. As repertoire become more
specialist, then record sales gain
ground. So if at the lower levels the
sales ratio is three-to-one in favor of
the cassette configuration, the nit
is other way round in the “higher”
specialist music realms.

In Italy, it's easy to find (notably
in jazz) the record release with no
corresponding cassette. In the
summertime hit compilation world,
with its big sales, there are cassette
releases with no LP software along-
side.

Latest addition to the cassette
field in Italy is RCA’s cassingle for-
mat, dubbed ‘‘Cassettadue,” sell-
ing at the price of a single disk.

Blank audiocassette sales in Italy
are estimated at around 30 million
annually, but that's on at least a
semi-official level, and is likely to be
much more overall. However, 30
million unit sales says a lot about
the size of the home taping prob-
lem.

There are initial projects pending
centering on levies on blank tape
and tape hardware, but nobody
knows when they’ll finally be dis-
cussed with the result that blank
tape manufacturers and importers
seem barely to take the matter seri-
ously.

On the technical development
side of the burgeoning cassette
market, only a minority of audio-
philes seem particularly interested
in metal base and chrome tapes. A
few major companies, CBS, EMI
and PolyGram among them, have
started putting out prerecorded
chrome tapes, but it is too early yet
to assess potential marketplace
success.

One executive with a major tape
production company insists that
the technical improvements within
the cheaper ferric oxide ranges is so
fast that it tends to stave off com-

Up to the beginning of 1982,
around 150,000 Walkman-type
players had been sold in Sweden,
with around 60% of that total just
cheap imitations of the original.
Now the estimate is that sales this
year will reach 90,000, but now the
quality originals, notably Sony's
Walkman range, are reaping a
much begger share of the action.

The total recorded music market
in Sweden is around $134, of which
prerecorded audio cassettes kick in
around $23 million. Last year, 3.2
million prerecorded cassettes were
sold, down 7% compared with
1980, and 15 million LPs were sold.

Retail price of both LP and cas-
sette is around $7.50-$8.

According to industry statistics,
there are 10 million cassette play-
ers in use in Sweden, but this in-
cludes all ranges of equipment, in-
car usage being a vital factor. On
average, every household in the 80-
85% cassette player ownership sec-
tor has three units of hardware.

Piracy is a problem, less than in
some other European/ Scandina-
vian territories, but it seems to have
settled at around 3% of the legal
market, and most of the pirated
product emanates from South East
Asia.

On a national market level, chil-
dren’s product has an unusually

high share in Sweden, along with
domestic productions and general
MOR material. And around two-
thirds of the Swedish cassette ac-
tion is for the **Super Ferro™ range,
with C-90 the most popular iength
tape, retailingin the blank software
area for $2.50-$3.50. Metallic tape
costs around $5-$7 for the C-90
configuration-and metal/chrome
product accounts fcr around 10%
of the market.

Most tapes are of Japanese ori-
gin, but Swedish newcomer firm
Track Tape AB has, in just a year,
taken around 10%-15% of the mar-
ket.

Estimated sales of blank tape for
1982 is 15 million units, with a con-
sumer value of $23 million, or $28
million, if Value Added Tax is taken
into account.

Now there's a concerted effort by
Swedish record comg anies to make
the prerecorded cassette market
substantially bigger. They are work-
ing on ideas for higher-quality tape,
bonus tracks on cassatte packages,
one-plus-one and cassingles.

Some majors, CBS among them,
have run special cassette cam-
paigns, with 20% price discounts as
an incentive for dealers to stock.
And various branches of Swedish
show-biz are using prerecorded cas-
settes as promotionz! aids, record

Under1roof.

T BrT— T v v e ® W S T e e

Record &
Tape Care

Products

Ultra
Magnetics
Styli

POWER

DRIVE
Headphones
& Speakers

Try our open house policy
on profits for you.

Grecaran

46-23 Crane St L.I.C., N.Y. 11101
(212) 392-6442

ICM of Switzerland
Once you’re used to our

standards,

compromising gets

difficult.

nummmn“.. 7
mnonu i obh

ThamwiSentrariand

.8 Track
Foam Pad

No. 510
Flat-Foam Shield

8 Track Cartridge

Spring Pad petition from higher fidelity and

more expensive-tape lines.

SWEDEN

The musicassette industry in
Sweden is picking up momentum
and profits month by month but
some aspects of the business seem
a mite confused, including the sec-
tor of personalized players.

Special designs on request
Call or Write

OVERLAND PRODUCTS CO.

P.0. Box 567 « 1687 Airpori Rd
Frémont, Neb. USA 68025 « 402/721-7270

www.americanradiohistorv.com


www.americanradiohistory.com

companies giving away tapes of
new single/LP clips for retailers to
u. ™ as in-store sales boosts.

Bu* with well over 15 million
blank «>ssettes sold annually, as
against ju.t three million prere-
corded tapes, . "me tapingis clearly
in the ascendancy. The national in-
dustry was seeking . blank tape
levy and finally got it, fror. Septem-
ber 1 this year, of 50 cents an hour
on a C-90 cassette (audio) and
$2.50 on blank videocassettes.

The levy will raise around $24
million annually, but onty $1.6 mil-
lion will be returned to the record
industry. So the industry is far from
satisfied.

And the blank tape manufac-
turers and importers remain firmly
opposed to this kind of additional
tax.

SWITZERLAND

The boom period in cassette
player sales in Switzerland has
been foliowed by an even more ex-
plosive boom era of soaring blank
cassette sales. It's no great imagi-
nation-stretcher to surmise that
home taping has become an exten
sive national sport.

There are 6.4 million Swiss
people, living in approximately 2.5
million homes. According to an as-
yet unpublished report commis-
sioned by the Swiss IFPI group,
63% of all private homes contain at
least one cassette player, this sur-
vey covering through only to the
end of 1981.

The number of cassette players
substantially tops the unit total of
record players, and the guesswork
suggests that there are at least
three million cassette-machine
units. They're mostly in daily use,
that usage split pretty evenly be-
tween playing prerecorded tapes
and the “‘sport’ of home dubbing.

This picture, admittedly,
emerges not entirely on hard statis-
tics but also on a shrewd observa-
tion of Swiss habits and customs.
Home taping is a very popular lei-
sure activity.

IFPI in Switzerland estimates
that each cassette player owner has
an average 13.8 blank tapes, and
14.8 prerecorded tapes.

Further figures culled show that
45% of cassette player owners
record radio programs and 19.8%
tape their own records, with 14.3%
recording their friends' records/
cassettes.

Ludwig Schmucki, Ariola chief,
says: ‘‘Young people, with less
money available, increase their mu-
sic libraries with home-taped cas-
settes and sales of top rock and
new wave bands have been increas-
ingly dented by this activity. And
the national stock of blank tapesin-
creases by at least seven million
units a year."”

Against that is a prerecorded
tape growth running at some 4.8
million units a year. Considering
the longer playing times of blank
cassettes, the growth rate in this
sector is thus two-and-a-half times
that of precorded product.

One other statistic emerges on
the home dubbing front: Some
23.6% of cassette hardware home
tape music for frierds and rela-
tives. Ye tdespite this ddmaging as-
pect, CBS Switzerland and other
majors continue to release music
on cassettes and records together,
with the exception of jazz and sun-
dry other specialist music forms.

Cassette players are now stand-
ard equipment in new Swiss cars. In
such a mountainous territory, in
car radio reception is generally far
from acceptable. Car drivers partic-
ularly like cassette samplers or
compilations of MOR music. But
the Walkman personalized range

hasn't caught on in Switzerland to
any high degree and use of them
while driving cars of motorcycles is
banned.

While home taping is such a ma-
jor headache for the music busi-
ness, counterfeiting and piracy in
general is nowhere near as troubte-
some.

The IFPI group, together with the
Swiss radio association (SRG) and
the association of Swiss perform-
ers, has asked top lawyers to draft,
under the guidance of Professor
Pedrazzini, a proposal for a new
series of laws on copyright protec-
tion of musical works and perform-
ances.

That draft sesms set to advocate
introduction of a levy on blank
tapes. But the harsh fact is that the
introduction of any new laws in
Switzerland is inevitably a long and
tedious business. Discussions
won't even start before 1983-84.

And meanwhile the cassette in-
dustry booms, blank more spectac-
ularly than prerecorded.

DENMARK

While the Danish world of cas-
settes has developed well enough
over the past few years, it is in the
field of marketing the software
lines that the problems emerge.

In statistical terms, album sales
add up to around 4.2 million units a
year, and prerecorded audio-
cassettes add up to around 2.6 mil
lion. Albums and cassettes in the
full-price range sell at roughly $10.
Of 2.2 million households, 69%
have cassette players and 70% of
all Danish cars have tape hardware.
Some 170,000 cassette players are
sold every year.

Stereo players and the portable
equipment units have had a some-
what up-and-down history from
1975, but have now settled down in

sales terms.

Musicassettes don't carry a lux-
ury tax burden in Denmark and
that's helped the market develop.
But overstocking has long been a
problem. For a start, there are few
rackjobbing operators who can
handle cover versions or original
material with sufficient aggression.

A oroblem in the market is that
there seem to be to many retail out-
lets, taking in gas stations, radio/
television retailers, general stores,
supermarkets and ‘‘fringe area”
shops persuaded to sell audio-
cassettes as dumping prices. The
result is that most consumers have
no awareness of the real market
price of quality tape material.

But chrome dioxide blank tape
sales are growing, certainly 20% up
on the first six months of this year
compared with the first half of last
year. Super-ferro is, according to
market assessment, up 9%, stand-
ard tape up 5% and metal down
maybe 8%.

CBS was the first to use chrome
tape, with Kim Larsen product,
some two years ago and, through
its Dutch duplicating plant, mate-
rial from other artists has followed.
Deutsche Grammophone is also
working with chrome software, and
Tocano Studio is the first Danish
duplicator in the field in this for-
met.

Claims Alex Frederiksen, head of
Tocano: *With hardware company
Lyrec, we've rebuilt all our ampli
fiers and tape recorders so our
quality on chrome is the best in the
Nordic countries.”” Noise reduction
techniques, he says, have never
been better.

In Denmark, Sonet tried to sell
singles or four-track packages on
cassettes but sales results weren't
all that good. Even so, the industry
feeling is that singles on tape will
eventually prove interesting to the

Danish market. And there's an up-
surge in cassette promotion at in-
store level through this territory.

There's a very strong interest in
children s material sold in cassette
format in Denmark. One is the
“TinTin"' cartoon series from Bel-
gium, sald with Danish sub-titles
and tex1, and the Disney catalog is
being strongly promoted on cas-
settes by Selec¥/Starbox. This
Johnny Reimar-headed company
covers Disney action through
Scandir avia

The feeling is that the children’s
market will continue growing. Most
youngs-ers have cassette-players
and therefore don’t have to handle
parents’ hi fi hardware.

But the fight over a levy on soft-
ware gees on, strengthened in Den-
mark ty the way neighboring terri
tories seem to have gone for this
kind of compensation for home tap-
ing actrvies, rife here as elsewhere.

HONG KONG

The growth of the musicassette
business, for years stunted by pi-
racy in Hong Kong, has been gradu
ally nurtured and today has blos-
somed into a key sector of the
record industry in Far East regions.

“In fact," claims Neil Sarsfield,
head of EM{ in this territory, *Hong
Kong s the dominant success story
in Southeast Asia where cassettes
are ccncerned, because of the dra-
matic eradication of piracy.

“‘Lecal Crime Preventive Services
did a re markable job in getting so
much on top of the piracy problem.
The pirates have troubled us little
since 1977. In Singapore, for in
stance, piracy is still rife—more
than 100,000 pirate software units
were seized in one recent raid.”

However, that raid was signifi-
cant in that for the first time in

(Continued on page WC-22)
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A Billboard Spotlight

International Report

® Continued from page W(C-2]

Singapore duplicating equipment
was seized and confiscated along
with the illegal cassettes.

While obviously delighted that pi-
racy in Hong Kong can be treated
as a thing of the past, CBS/Sony ex-
ecutive Tony Lee points out there’s
a form of *!legalized piracy’ in oper-
ation which affects sales of musi-
cassettes released by the major la-
bels.

He says: *‘Operating in Hong
Kong are what we term ‘cover ver-
sion cassette syndicates.” What
they do is hire a producer and ses-
sion musicians and cut about 50
tracks that are soundalikes of the
original local recordings on the mar-
ket. These imitations are then sold
to various manufacturers who re-
lease maybe 16 tracks on cas-
settes—for which they charge
maybe a third of the price of legiti-
mate cassettes.”

And Lee admits that actual cas-
sette sales have dipped somewhat
over the past couple of years in
Hong Kong.

At one time, a high percentage
of cassettes were either taken into
China as gifts or were sent to rela-
tives living in China by people in
Hong Kong. Unfortunately for busi-

ness, China found the lyrics of
some of the Cantonese songs to be
‘decadent’ by its own standards, so
a censorship problem cropped up.
Additionally a hefty tax was levied
o ncassettes going into China.”

All the same, according: to Lee,
Hong Kong sales of cassettes are
far better than those of LPs, and he
cites the Walkman craze as a main
reason.

Norman Chang, head of Poly-
Gram's operations in South East
Asia, emphasizes Lee's point about
the success of the musicassette
configuration and adds that, de-
spite piracy, cassettes outsell LPs in
Singapore, Malaysia and Thailand.

He says: ‘‘Cassettes are simply
more convenient. In fact, in Thai-
land, 95% of the market in music is
for musicassettes. Records are
used as masters to produce pirate
cassettes.”

Chang goes along with the belief
that sales of records in Hong Kong
have reached a saturation point.
“Whether there’ll be further sales
penetration of the musicassette
now depe rds on the advent of the
compact disk. The South East Asia
territories, including Hong Kong,
are looking for its launch in mid-
1983. The only point‘ causing ap-
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prehension is that if this disk is a
success it will mean that the pirates
will have the perfect master for pi-
rating their cassette software.”

Home taping is, Chang stresses,
a very serious problem in the South
East Asia countries and adds: ‘‘For
the time being, no one is certain
how this problem can be soived.

“We’ve had meetings on the sub-
ject and obviously what we really
need is a full survey giving an accu-
rate and detailed picture of the ex-
tent of home copying. The WEA sur-
vey in the U.S. might serve as a
pattern.”

Against that is the cost. Says
Chong Kau-Li, of IFPI, based in
Hong Kong: “‘Such a detaited sur-
vey really would be too expensive
and we'd be wondering all the time
whether it would be worthwhile in
the end.

“In the U.K., they're pushing
hard to get a tax or levy on blank
cassettes. |f they are eventually
successful, perhaps we could per-
suade the government in Hong
Kong to introduce similar legisla-
tion. For the time being, though,
that's all we can hope for."

GREECE

The prerecorded cassette is by
far the most popular means of mu-
sic entertainment in Greece, a na-
tion whose people spend much of
their time on the move and out-
doors.

Both legitimate cassette produc-
ers and pirates continue to enjoy a
wide open market as long as most
of the Greek public prefers accessi-
bility to top sound quality.

Around three million recorded
cassettes (worth around $15 mil-
lion) are produced in Greece every
year, claiming about 60% of the le-
gitimate market, against just 40%
for records. Present retail prices
range from $6 (420 drachmas) for
full-price product t 0$4.30 (around
300 drachmas) for budget retail
lines.

But the entire legitimate cassette
business is overshadowed by the
sheer volume of piracy, which in re-
cent years has accounted for be-
tween 65% and 90% of the total
market turnover.

Though there are no official fig-
ures on the number of cassette
players in use in Greece, their sales
far outrun those of stereo equip-
ment. Statistics show that whereas
some 90% of Greek households
have at least one cassette player,
only 27% have a stereo record
player.

Blank cassette manufacturers
here put out about 2.7 million units
a year. But their business, too, is
swamped by pirate operations
which account for sales of at least
10 million units a year.

Piracy in Greece ranges from ob-
viously poor-quality efforts aimed
at undiscriminating buyers to pol-
ished reproductions of the best le-
gal product. Earlier this year, a brief
but sharp crisis erupted in the
Greek record industry when im-
ported pirate product inundated
Athens stores with sound quality
equal to, but with prices much lower
than, legitimate product.

Quick action by the local IFPI
branch cleared up the outbreak
within weeks but local legislation is
still not adequate or strong enough
to dam the flood of local pirate
product which daily hits the streets
unchecked.

Successive Greek governments
have pledged to do something
about piracy and several pirates
have been convicted. But most ob-
servers are not optimistic that any
big crackdown will materialize, cit-
ing the tangled legal and red-tape
procedures necessary for major ac-
tion.

There has as yet been no intro-
" duction of very high fidelity prere-
corded cassettes into the Greek
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marketplace. Walkman players can
be seen in the streets but record ex-
ecutives say they have not yet ap-
preciably raised sales of cassettes.

Recently WEA tried to expand the
great-potential cassette market
and, at the same time, hit at illicit
in-store taping and disco mix prac-
tices by launching a new cassette
concept called **Automotion.’ ' This
is a double unit featuring 140 min-
utes of music aimed at car owners,
most of whom have cassette play-
ers fitted to their dashboards. After
initial success, sales fell off because
of relatively high retail pricing.

But lon Stamboulieh, WEA
Greece managing director, believes
theroad has been opened. He plans
to advertise the ‘*‘Automotion”
product in the monthly magazine of
the Greek motoring club and to set
up racks in service stations.

Once the price barrier can be
overcome, he feels, aggressive mar-
keting can tap the vast potential pi-
rate-dominated cassette audience
in Greece.

AUSTRIA

A check of statistics covering the
entire sound carrier market in Aus-
tria throws up more than a little evi-
dence that the musicassette side of
the business is at stagnation stand-
still.

The sound carrier marketin 1981
totalled $70.5 million, of which
37.9% came from cassettes. In unit
terms, 3.49 million were sold, at re-
tail price bringing in $26.7 million,
according to market researchers.

There are approximately four mil-
lion cassette recorders in Austria.
Forecasts are that 330,000 radio/
recorders will be bought this year,
with 52% mono units. The 1981 fig-
ures: 320,000 hardware units, of
which 63% were mono ranges.

Contrary to the records sector,

repertoire on cassettes is mainly
MOR and national Austrian mate-
rial, especially in the folk field. More
classical music was bought in 1981
on records (10.2% of the total
sound carrier turnover) than on
cassettes (3.4%). Folk music,
mainly Austrian style, reached only
3.4% as a turnover share on rec-
ords, as against 7.5% on cassettes.

National pop on records had a
market share of 10.2% and 12.3%
on cassettes. International pop had
a 37.9% share on records and only
15.2% on cassettes.

Cassette piracy is enevitably a mat-
ter of concern worldwide. But Wolf-
gang Arming, head of market
leader PolyGram, and also presi-
dent of the Austrian branch of IFPI,
says that the fight against the pi-
rates in Austria has paid off and
that they create only a **‘minor im-
portance problem’ these days.
Most of the illegally duplicated cas-
settes are imported.

And Arming says: “‘An effective
way of combating piracy is our use
in Austria of ever-improving tape
quuality, including chrome diox-
ide.”

Some 9.3 million blank cassettes
were sold in Austria in 1980. Last
year the turnover slumped to 8.3
million. For this year, the projected
sale figure is 8.5 million units. In
1981, 55% of sales were low noise
or ferrocassettes, 16% had me-
dium-quality (ultra-ferro) and 29%
were chrome, ultrachrome or
metal.

So, running alongside the appar-
ent slow-down/standstill situation,
there’s a clear trend towards better
quality and high price blank tapes.

According to an amendment to
the copyright law, importers of
blank cassettes have had to pay,
since January 1, 1981, a levy to the
mechanical right society Austro-
Mechana. It amounted to eight
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cents per hour of playing time of
each cassette.

This sum is reduced by one-third
for those importers agreeing to pay
the levy to Austro-Mechana via a
special ‘‘cashier,” in fact a Vien-
nese notary public.

But instead of the anticipated
$600,000 revenue for 1981, only
halt that amount was actually
handed over to the society.

And the reaso nis that blank tape
sales hit only that 8.3 million mark
instead of the confidently predicted
13 million. For this year's import
trade in blank software, the levy
was raised to 15 cents per hour as a
kind of book-balancing effort.

IRELAND

Home taping is easily the most
critical probtem facing the Irish mu-
sic industry. With more than five
million blank audiocassettes sold
each year, the general belief is that
a levy on each sale, around one
penny (a cent) a minute of tape, is
the only feasible answer.

Says Shay Hennessy, chairman
of the trish IFPI branch: “The gov-
ernment attitude has been to hold
fire and see what happens even-
tually in the U.K. We want to follow
Sweden, Austria and Germany, who
have introduced blank software
levies in Europe.

““‘We're optimistic about the even-
tual outcome of our demands. We
have to be. It's a vital matter.”

But if home taping is way out in
front of the problem list, then coun-
terfeiting is another stab to the
heart of the Irish cassette business.

In a case early this year, EMI and
Pickwick brought a court case
against two Dublin stores, on be-
half of the Irish record industry,
and won costs and damages and
confiscation of around $6,000
worth of counterfeit cassettes. A
breakthrough, says Hennessey.

Home taping seems a massive
problem to Pat Egan, owner of Ire-
land’s first all-tape shop, In Search
Of Tape, which opened almost 10
years ago. He says: "'People regu-
larly come in and ask if we run a
taping service and they bring in
blank tapes. They try to sell their
own privately recorded tapes, or
maybe exchange them, and many
of them don't know it's breaking
the law."

Egan who sells records as well as
tapes in other shops, finds that
MOR material, rather than say
heavy metal, goes better on cas-
sette, though more orthodox rock is
quite popular on tape. Younger age
groups, he says, go for records.

In Ireland. two-for-one cassettes,
such as Neil Young's ‘‘Harvest’/
‘“After The Gold Rush,” have
proved popular, as have Island’'s
one-plus-one, one blank side, lines.

Egan notes a pick-up in cassette
sales. A year ago he sold three LPs
for ever ytape, now, certainly his big
stores in Dublin and Cork are show-
ing level-pegging shares.

WEA tape executive Peter Kenny
reports a growing demand for bet-
ter quality musicassettes, though
the sales ratio remains at around
three LPs to each tape. The new
Moving Hearts cassette, he says, is
on chrome, imported from Ger-
many, with no import duty, and
shrink-wrapped, which ‘“‘our cus-
tomers like.”

Generally in treland companies
try to keep the price of LPs and
tapes level. There's noimport or lo-
cal duty on cassettes but there is a
higher Value Added Tax rate of
30%, as against 18% on records.

Credits: Special Issue Coordinator, Ed

Ochs; International Editorial Director,
Mike Hennessey; International Editor,
Peter Jones. Cover art & design, Kim
Bucknam, Los Angeles.

Local import duty on records in Ire-
land is 40%.

Says Terry O'Rourke, of EMI lre-
land: “‘Every record industry sector
has been hit over the past half year,
but there's not been such a big
drop in cassettes. Of late, they've
been selling as well as records.
Country musiz, though, is stronger
on tape.”

Similarly, John Woods, PolyGram
Ireland chief. reckons his company
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is selling almost as many casseties
as records on heavily-promoted
product, and adds that the cassette
percentage of total business on zny
product accounts for 30%-50%.

He traces the boom in tape sales
to intinerant traders who, a few
years ago, sold shop-soiled cassette
players from Northern lreland at
very low prices in the South.

Albert Brooks, of Philips, whose
Skymaster cassette player had

made strong marketplace inroads,
acknowledges that Sony's Walk-
man ‘‘made a killing in lreland,
but prices are now “‘tumbling rap-
idly."

Basically blank tapes salesin Ire-
land are staying steady. year to
year. But an important innovation
on the Irish scene is the CBS Four
Star Tracks prerecorded tape
series, priced the same as 12-inch
singles.

That's what multitrack is all about. And with
the PORTASTUDIO you get it all, basic track,
overdub, remix, in on2 portable package. A
classic the day it was mtroduced. With the
improved Model 244, i- gets a little easier to
get it, because you ge: more of the tools you
need for ¢ Track production. 4 Track simulta-
neous record to get it all at once. Tivo section
sweep E.Q. to get it right after you've got it
down, Stereo effects send and receive and a
patch point on each input for YOUR effects
50 you can get in and out. A direct output
from each track so you can copy or transfer
to 8, 16 or 24 track and go on. A remote
punch-in‘out foot switch so you can get in
tight. Two headphone jacks, so two can get
to work without loudsoeakers, and now—
Full time dbx* noise raduction! We make the
broadest line in the irdustry. TASCAM

T A means business, multitrack, multi-image and
ASC M much mcre. Talk to your dealer to find out

TEAC Preduction Products

how much more, and— GO GET IT!
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Caich the world’s hottest
high-wire act

on the world’s quietest tape:
3ASF Chrome.

- wordf. - 2

When Supertramp put their hot
new A & M release on casseftes, -
they w=3xnt about to trust co—v-
thing less th-am the worlds quiet-
est duphicating tape. So whet.
you hear “Faomous Last Words' »on
BASF pure Chrome. youre her
ing all of the highs—amd none
of the hiss. Which is music to the
millions of discriminating e
that already enjoy the same su-
perb tape in our PRO I Chrome
cassettes

Catch the hottest show on earth,
exclusively on BASF pure Chrome
—the tape that won't let you miss
abeat And remember, you heard
it here first—Supertraanp’s headed
for platinum on Chrome.

For the best recosdings you'll ever make.
=\
@)

Audio/Video Tapes BASF Systems Corporation, Crosby Dnve, Bedford. MA 01730
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Pro Equipment & Services

COPPER FORMULATION

DBX Enters The Digital Arena

New Audio Processor Employs Different Technology

® Continued from page 4

ously deemed unsuitable for sound
reproduction, delta modulation.
During a press conference helmed
by Jerry Ruzicka, vice president of
sales and marketing, dbx’s design
strategy of mating a refined delta
modulator with the firm’s expertise
in “compander” technology was
credited with bringing its processor’s
expected price point down to about
$5,000 (or roughly one-sixth the typ-
ical cost of professional two-channel
digital audio processors).

The dbx system is designed to uti-
lize a video tape recorder for actual
storage. Company executives, in-
cluding the model 700’s principal
designer, senior project engineer
Robert Adams, predict studio appli-
cations will team the unit with %-
inch U-Matic format VCRs.

However, consumer half-inch for-
mats would also be acceptable for
more cconomy-minded installa-
tions, Adams noted during a post-
presentation question and answer
session.

In fleshing out the technical de-
tails behind the system’s develop-
ment, Ruzicka and Adams said the
major cost savings stem from the
switch from a PCM design to the
delta modulation format used in the
700. Delta modulation has long been
recognized as a significantly less ex-
pensive method of analog/digital
(A/D) conversion, but in the past
the format's available dynamic
range of 55 decibels in typical delta
systems has been scen as a barrier.
Current 16-bit PCM systems, by
contrast, generally exceed 90 deci-
bels using 48 to 50 kHz sampling
rates.

According to Ruzicka, dbx’s proj-
ect team employed adaptive delta
modulation, a more precise design

technique, and added a new circuit
claimed to be unique to dbx’s sys-
tent, called a linear prediction cir-
cuit. That element is credited with
avoiding audible noise modulation
effects previously inherent in delta
modulation, as well as with increas-
ing the basic dynamic range of the
modulation circuitry to 70 db. That

vcircuitry varies sharply from PCM

systems in its sampling rate: the sys-
tem monitors the incoming analog
signal 700,000 times a second (700
kHz).

Remaining increase in dynamic
range is attributed to signal compan-
sion, again a refinement of existing
technology. The company’s first ma-
jor pro audio product, its dbx noise
reduction system, was unveiled a
decade ago as a device which in-
creased dynamic range on magnetic
tape recordings by first compressing,
then expanding the analog signal,
extracting a final outgoing signal
that would restore the full dynamic
range of the original input while
eliminating tape noise for a signifi-
cant gain in dynamic range.

For its digital system, dbx claims
to have developed a “precision com-
panding™ circuit utilizing a direct
digital link between encoder and de-
coder. That link is claimed to vir-
tually eliminate any flaws that might
be produced in conventional com-
panding circuitry. Together, dbx is
dubbing the combination of circuit
clements “companded predictible
delta modulation,” or CPDM.

Ruzicka admitted during Friday’s
conference that dbx has unveiled the
system early, and has only set a ten-
tative market roll-out for delivery of
the first 700s in May of next year. A
complete two-channel recorder us-
ing an open-reel tape transport is

being groomed for introduction the
following year, and dbx plans to de-
velop a multi-track CPDM system as
soon as is feasible thereafter. Other
future design goals include simpli-
fied, “razor blade” edit capability
that would free engineers from re-
sorting to sophisticated and there-
fore costly digital editing systems.
The basic Model 700 processor will
require the use of a digital video edi-
tor in the first installations.

Undecided is whether dbx will
spin off its CPDM circuitry into
electronics packages that could be
installed in other manufacturers’
open-reel transports. Ruzicka re-
ported that the company is now
studying that option, but is “not sure
it makes sense from a marketing
standpoint.”

As for dbx’s maverick path when
viewed in light of the PCM route
taken by such larger rivals as Sony,
3M, Mitsubishi, Studer/Revox, IVC
and Soundstream, Ruzicka offered
the feisty observation that dbx has
succeeded in challenging “estab-
lished” technological rivals before,
an allusion to his firm's recent suc-
cess in having its dbx noise reduc-
tion circuits appear in home cassette
decks. Dolby noise reduction circuits
had previously enjoyed a virtual
standardization in circuit specs in
these units.

Less clear, however, was how
dbx’s system will impact on the ar-
rival of prerecorded digital audio
software. Since existing prototypes
for digital disks are all based on
PCM, CPDM project leader Adams
conceded that master recordings
made using the dbx system would
need to undergo an additional con-
version back to an analog format be-
fore encoding to a PCM-based stor-
age medium.

Digital Excitement At AES Meet

New Technology Is Center Of Attention At Convention

® Continued from puge 4

16-bit PCM processor, an electronic
editor, a preview unit, three quarter-
inch VCRs and related equipment.
The systems are being used to dem-
onstrate the firm’s conviction that it
is possible to create a professional
digital audio mastering system using
modified VCRs.

Sansui, which for years has been

 Bahind this doc
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researching and developing its own
digital audio systems, has intro-
duced its model PC-X1 tricode PCM
Portable Digital Processor for use
with AC/DC car battery power
sources. The unit is compatible with
any VCR system.

To complement the array of digi-
tal sound systems on display at the
show, AES structured a number of
lectures which zeroed in on the tech-
nology. giving convention regis-
trants a better understanding of its
engineering features and applica-
tions.

Among the subjects duscussed were
the development of portable digital
audio processors for use with VCRs,
digital audio for radio network satel-
lite distribution systems, the Com-
pact Disc, and digital-to-analog con-
verters for Compact Disc players.

Donald Plunkett, executive direc-
tor of AES, states that the society’s
next convention, to be held in the
Netherlands in March, 1983, will
focus on the software end of digital.

He says that enthusiasm is wide-
spread among the society’s nearly
10,000 members, and that he cannot
foresee a retreat from their commit-
ment to this technology.

Looking further ahead, Plunkett
discloses that the society’s 1985 in-
ternational convention will be held
in Tokyo, which he regards as one of
the main hubs of audio electronics
technology generally, and digital au-
dio electronie technology in particu-
lar.

Still, Plunkett describes his organ-
ization as pragmatic, and does not
envision a fuli-scale conversion to
digital in the near future. He states,
“Education of the industry is essen-
tial, especially at the level of the
recording companies, and we know
that we have our work cut out for
us.”

To this end, the socicty has devel-
oped a digital audio training pro-
gram and will “take it on the road to
the industry in the months ahead.”

Plunkett is not overly concerned
aboutincompatability of the systems
or about industry in-fighting as the
technology develops. He feels that
his industry will provide the “best
quality systems possible, and that
the marketplace will ultimately de-
cide directions.”

Plunkett says that members of the
AES have been doing their digital
homework, and that many questions
have already been answered. He
states that these answers are paving
the way for the establishment of fi-
nal standards for the industry.

An estimated 6,000 registrants, the
largest in the history of the 34-year-
old society, were reported in Ana-
heim for the convention. Close to
100 exhibitors, including remote
recording studios, occupied two lev-
cls and one of the parking lots of the
sprawling Disneyland Convention
Center. The products on display
ranged from recording consoles to
headphones and phonograph car-
tridges.

www americanradiohistorv com

ANAHEIM — Teldec’s Direct
Metal Mastering (DMM), unveiled
in Europe earlier this year (Bill-
board, July 17), made its debut in
the U.S. market at the Gotham Au-
dio Booth of the AES convention
here.

The technology. said to dramati-
cally improve the fidelity of conven-
tional records, provides for direct
mastering on a special copper form-
ulation, rather than on traditional
lacquer. It was developed by Georg
Neumann for the German-based
Teldec company.

Teldec is touting the development
as analog’s answer to digital, and
says that negotiations are already
underway for its use by such com-
panies as EMI and its affiliated la-
bels, CBS Records, Warner Com-
munications, and JVC. Utilization
of the DMM technology is not ex-
pected to increase the retail price of
records, as only relatively minor
modification to conventional cutting
lathes is necessary.

According to Hugh Alien Jr., vice
president of Gotham Audio, whose
cutting lathes have already been
modified to handle the DMM tech-
nology, cutting directly into a special
copper rather than a traditional lac-
quer surface provides distinct ad-
vantages. They are:

® The metal original provides bet-
ter processing stampers;

‘Teldec Mastering System
Makes U.S. Mart Bow

® The rejects from both cutting
and plating processes are reduced to
less than 10%;

® If needed, the pressing of sale-
able records can begin within a few
hours after the tape-to-disk transfer.

Allen explains that although to-
day’s lacquer-cutting technology has
attained a high technological level,
its surface is not as stable as experts
would like. He says it is affected by
time and climatic conditions, and
the quality of the groove wall sur-
face 1s determined by the shape and
temperature of the cutting stylus
during the cutting process. In addi-
tion, he points outs, the elasticity of
the lacquer itself can lead to defor-
mation of the groove formulation.

Past efforts to correct this problem
have included the familiar silvering
process, which Allen says leads to
many of the sound quality problems
found on today’s records. Further
compounding the problem was the
traditional pre-plating with nickel.

Teldec’s DMM process allows the
sound groove of the record to be cut
directly into the copper layer. This,
according to Allen, produces a cop-
per “chip” which never tears during
the cutting of the record. The copper
master can be used directly for the
production of pressing stampers
while deformation and echoes are

climinated.
RADCLIFFE JOE

CASR

RECORDING SERVICES. INC.

East Coast:

Larry Block—Director Sales
21 Harristown Rd.,

Glen Rock, N.J. 07452
201-652-5600

\TWX 710-988-5625

The Cassette & 8-Track
Duplicators
for Music, Education,
Industry and the
Professions

Call today for information regarding
our fast turnaround of a top quality
product at a competitive price

B &< S S

RECORDING SERVICES, INC

We are the largest Duplicators
of Classical Cassettes in
the United States

West Coast:

Bill Dawson—V. P. Sales
8960 Eton Avenue
Canoga Park, CA 91304
213-341-1124

TWX 910-494-5973
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AES Convention Highlights

Billboard photos by Attila Csupo

LISTEN HERE—Shure sales rep Michael
Schmitt, right, talks up the firm’s SM63L mi-
: i 7 crophone.
BOARD MEETING—Audio consultant Denis
John of Professional Audio Services & Supply
demonstrates the Audioarts R16 recording
console for AES attendees.

‘%ﬁ
Q

SLAMOLL' \

FLOOR SHOW-—Dick Rosmini, AES-Los
Angeles chairman, examines Tascam’s
new model 58 eight-track recorder.

‘R‘a
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TAPE TEST—Terence O’Kelly, BASF’s manager of techni-
cal marketing services, explains the tape analysis system
he designed utilizing Crown and Revox electronics.

SOUND TO GO—Sony’s Hisashi Nakajima, right, gives MCl/Sony’s Lutz Me- i
yer, marketing vice president, an assist in showing the portability of the JH-8GO0, ROLL 'EM—From left, Chris Stone. Record Plant

MCI’s first compact console for remote applications. chief and SPARS West Coast president, joins Nick
Morris, general manager for Sony pro audio, and
Sony's Rick Plushner, national sales chief for digital
audio, in getting tickets for Sony’s digital audio the-
ater, combining high-tech large screen video and

digital sound.

NOVEMBER 6, 1982, BILLBOARD
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