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Smaller Vid Rental Edge
Seen At Record Outlets

NEW YORK Record stores
handling prerecorded video do more
rental business than sales. but em-
phasize the latter more than do their
video specialty counterparts. Video
dealers” volume breaks down (o
90/10 in terms of rental/sales. while
disk/audio dealers’ ratio is 75/25.

This finding emerges from a re-
cent study conducted by the Harvey
Research Organization of Roches-
ter, N.Y. of audio/video sales and

Confab To Key
On Evolution Of
Video Industry

NEW YORK—Billboard’s fourth
International Video Entertainment/
Music Conference opens here
Thursday (18). and its panels and
showcases indicate how the industry
has evolved in just a few years.

This four-day conference is the
first at which video games will be
discussed. “Video Games: The Rec-

{Continued on page 29)

marketing among a sample of 1,250
Billboard retailers.

Another finding is that these re-
tailers, who carry an extremely wide
range of products, receive few (and,
In some cases, no) visits from manu-
facturers whose products they sell.

There is also a strong crossover be-
tween blank audio and video tape and
accessories. as well as video games,
with these items strong sellers in
both record and video specialty
stores. Blank VHS tape, for example,
is sold in 72% of record/audio stores
responding.

Harvey Research was commis-
sioned by Billboard in mid-1982 to
conduct a market study among re-
tailers to document the size and na-
ture of their business activities, and
the level of penetration of a wide va-
riety of brands.

Mailings resulted in a high return
rate of 61%. Harvey points out that
this rate “‘offers assurance that the
statistical results within the survey
may be accepted as accurate within
a sampling tolerance of plus or
minus three percentage points, at the

(Continued on page 25)

GAZEBO—From one listen of the single “MASTERPIECE” you'll do anything
but want the music to stop. GAZEBO is the strongest newcomer on the
European market with his single “MASTERPIECE.” C) - P) 1982 - BABY

Dealers Gear For Cassette Yule
Some Chains Predict Disk/Tape Parity By Year-End

By IRV LICHTMAN

NEW YORK —More space, more
ad/merchandising attention, more
sales and predictions of a Christmas
boom. That’s the rosy picture of the
prerecorded tape market currently
drawn by prominent retailers.

While the demise of the 8-track
has created in-store space to devote
lo cassettes. retailers surveyed by
Billboard declare they’re also re-
sponding to consumer demand, as

‘No Comment’
On Led Zep’s
New Release

By ROMAN KOZAK

NEW YORK-Swan Song Rec-
ords is releasing a new Led Zeppelin
album next Monday (22) amid such
secrecy that at presstime its distribu-
tor, Atlantic, wouldnt even offi-
cially admit that the LP exists.

“We have no comment. We've

(Continued on page 63)

® BROADCAST DEREGULATION supporters are evaluating their Con-
gressional prospects, now that Sen. Ernest Hollings of South Carolina is to be-
come ranking minority member of the Commerce Committee, which legislates
communications policies. Page 16.

® VIDEO GAMES are a natural product line for record and tape retailers,
according to Evan Lasky of Denver’s Danjay Music & Video. He further be-
lieves that disk wholesalers can actively help retailers in merchandising this
software. Page 24.

® LOCAL PROGRAMMERS are too preoccupied by national activity
when making airplay decisions, according to promotion chiefs of various inde-
pendent labels. They were speaking at the NARM indie distributors’ meeting
in Florida recently. Page 24.

® NEW YORK RETAILER King Karol. a fixture of the city’s music busi-
ness for three decades, is looking to sell. Partners Ben Karol and Phil King
have had preliminary discussions with two local chains, Disc-O-Mat and
Crazy Eddie. Page 24.

® STATION IDENTITY comes about in various ways, and Chicago
broadcaster Darrell Peters is hoping a new call sign will help. He wants WSEX
for his Arlington Heights station, currently known as WTCO. Page 12.

the ratio of cassette-to-disk sales
edges closer to 50/50. This may hap-
pen over Christmas.

Besides the general movement of
pop cassettes, all accounts surveyed
point to outstanding momentum for
budget classical product and catalog
double albums from CBS, WEA and
MCA.

One key retailer declares his
chain’s cassette-to-disk sales are al-
ready two-to-one. Carl Keel, album
buyer/merchandiser for the 15-store
Flipside Records web out of Lub-
bock, Tex., says, “This is a big tape
market, and we're selling cassettes to
those who've switched from 8-track
players.” Flipside is doing particu-
larly well with country and, more
recently, black repertoire. Like most
retailers surveyed, Flipside openly
displays cassettes, its approach
being the use of Sensomatic “keep-
ers.”

Right now, Flipside is selling only
Moss Music Group budget classi-
cals—and they’re moving extremely
well, reports Keel.

At Denver’s Danjay Music &
Video, Evan Lasky's wholesaler that
franchises 75 Budget Record & Tape

outlets, some isolated locations in
the Southwest are showing cassette
movement similar to Flipside’s.
Overall, Lasky states, LPs still move
better at about a 55/45 ratio. “The
budget classicals have been a boon
to us. They've enabled us to get into
classics after some fear of doing
$0.” he says. The Denver warehouse,
in fact. now devotes an entire wall to

classical cassettes at all price points.
Lasky's major cassette concern is
(Continued on page 63)

CBS, Kenwood
In Audiophile
Casseftte Promo

By LAURA FOTI

NEW YORK-—CBS’ Epic/Por-
trait/Associated labels will make
special audiophile versions of their
“Double Play” two-album cassettes
available for sale exclusively to pur-
chasers of Kenwood car stereo prod-
ucts. A free compilation cassette fea-

(Continued on page 72)

JAMES GALWAY WEARS A NEW HAT! Hailed worldwide as “The Man With
The Golden Flute,” James Galway trades his tux in for a 10 gallon hat . ..
with the album of Nashville hits ... “The Wayward Wind" (AFL1-4222).

RECORDS. (Advertisement) o . . fF . . . e Includes: “Don't it Make My Brown Eyes Blue,” “Duelin’ Banjos,” and
: - RP‘(<ORD RENTAL is spreading. Chlcagp sTheAlley. PRI “Shenandoah.” Also includes: “The Wayward Wind" and “Piper, Piper”
tdlrllizrl:]af)})lm thledl_{eknz:j RTnl-A-l‘{jelcobrﬂ fra;)nchlze into three stores, much to the with guest Nashville artist Sylvia. On RCA Records and Cassettes.
co ocal disk dealers and labels. Page 3. 1 e
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News

New Indie Labels Proliferating

Many Emphasizing Lower Cassette, Album Pricing

FT. LAUDERDALE—Independ-
ent distribution’s renewed vigor is
reflected by the number of new la-
bels, many spawned by industry vet-
erans steeped in branch distribution,
that were represented here at
NARM’s indie wholesaler gathering
Nov. 4-6.

In several instances, the fledgling
labels are emphasizing special cas-
sette pricing and hoping to come
with price points below $8.98 on
LPs. Among the newcomers are:

® Allegiance Records, Holly-
wood, headed by indie label market-
ing executive Bill Valenziano. Based
on the NARM retail experiment, Al-
legiance’s first album, John Stewart’s
“Blondes,” and the soundtrack from

the motion picture, “Six-Pack,” will
list at $6.98 for cassette and $8.98 for
LP. “Allegiance went directly to the
bargain-priced cassette because we
hope very soon to make all albums
$6.98,” Valenziano states. Prior to
Christmas, Valenziano will come
with albums by Head East and
Spencer Davis.

® Rocshire Records — former
Warner Bros. and ABC Records na-
tional promotion chief Gary Davis
took a year off to concentrate on
production before kicking off the
Anaheim-based entertainment com-
plex of which this record division is
one facet. Former Rainbow key-
boardist Tony Carey has the initial
album offering. Davis claims $16.98

Labels Experimenting With
Country Oldie Flip Sides

By KIP KIRBY

NASHVILLE—Major label divi-
sions in Nashville are experimenting
with past hits on the flip sides of new
releases. The move is designed to
boost jukebox singles sales while
providing coin machine operators
with double value product, although
.early reaction appears inconclusive.

Currently, RCA Nashville is most
active with the B side hit strategy.
The label has “Luckenbach Texas”
on the flip of Waylon & Willie’s
“Dock Of The Bay”; “Drifter” on
the flip of Sylvia’s newest, “Like
Nothing Ever Happened”; and
“Fire And Smoke” on the flip of
Earl Thomas Conley’s “Somewhere
Between Right And Wrong.”

The label is also utilizing the same
tactic with two Christmas singles:
“Christmas In Dixie” by Alabama
with an R.C. Bannon/Louise Man-
drell flip titled “Christmas Is Just A
Song For Us This Year,” and Razzy
Bailey’s “Peace On Earth” with
Charley Pride singing “Let It Snow”
on the B side. -

If RCA is the leader in the experi-
ment, other labels avow their will-
ingness to follow suit should the
strategy prove successful. Already,
PolyGram has released Reba
McEntire’s latest single, “Can’t Even
Get The Blues,” with “Sweet
Dreams” (a former top 20 country
hit) on the flip. The label also
backed the Statler Brothers’ “What-
ever” single with “Do You Know
You Are My Sunshine,” which was a
No. 1 hit for the group in 1978.

Warner Bros. has dipped its toe
into the water by issuing the current
Bellamy Brothers release (the last on
the label for the duo, which is now

ILLEGALITY UPHELD

signed to Elektra), “Redneck Girl,”
with the B side the Bellamys’ 1976
pop hit, “Let Your Love Flow.”

Elektra, too, believes the concept
has merit, and plans to try out
double-sided hit singles with its next
Conway Twitty record, slated to be
“The Rose” backed with “It’s Only
Make Believe.” Although this ver-
sion of “It’s Only Make Believe” is a
remake taken from E/A’s just-re-
leased “Conway’s # ] Classics, Vol-
ume II,” the label feels the song’s
identity makes it ideal for double-
value hit potential.

In fact, if the Twitty single shows
substantial sales boosts at the juke-
box level with the B side hit inclu-

(Continued on page 37)

audiophile quality at $8.98 list, ex-
plaining that after mastering his rec-
ords at two Anaheim studios owned
by the company, all artwork and
record manufacturing will be by
Teldec of Germany. Cassettes will

be duplicated in the U.S. Rocshire

Black-oriented independent labels
are also proliferating. Nelson George
reports, page 44.

has a 3,200 square foot state-of-the-
art studio equipped with Neve 8128
board and Studer tape equipment.
Rocshire is also building another
5,000 square foot audio studio and
by mid-1983 hopes to have video fa-
cilities.

Davis has appointed the following
distributors: PRT, San Francisco,
Los Angeles and Seattle; Pickwick,
Miami, Atlanta, Minneapolis and
Honolulu; Schwartz Bros., Lanham,
Md., Philadelphia and Charlotte,
N.C.; MS. Dist,, Chicago; Alpha,
New York and Boston; Big State,
Dallas and Denver; All South, New
Orleans; Associated, Phoenix; and
Piks, Cleveland. Davis says he has
exclusive distribution for Germany’s
X Records and Orange County un-
derground label High Velocity
Records.

® Upstart Records, operated by
Charlie Stewart, Arlington, Tex.,,
recording studio boss, will produce
$8.98 concept albums. The first al-
bum “Aerobics Country,” has al-
ready been released, with a second
record album due next week. “Coun-
try Dance Lessons,” which contains a
fold-out poster explaining the dance
steps. Stewart, formerly with ABC

(Continued on page 72)

.

share a joke with a security guard during a recent promotional visit to L.A.’s
V.1.P. Records. That's WEA’s Steve Campfield at ieft.

‘Betamax’ Bill’s Prospects
Unchanged By Elections

WASHINGTON — The recent
mid-term elections produced no ma-
jor surprises for those following the
so-called Betamax and home taping
royalty issues—especially for those
hoping for hometown defeats of
Senators and Congressmen support-
ing a royalty.

On the Senate side, in the
Judiciary Committee, where the
Betamax and royalty issues are
being hammered out, many of the
Senators were not up for re-election,
and those that did run all won:
Hatch, Kennedy, Byrd, Metzen-
baum and DeConcini.

Another question entirely is the
makeup of the Juduciary Committee
in the next Congress; little will be
known until Congress begins its own
housekeeping “assignment” discus-
sions next month, when the legisla-
tors let it be known if they wish to

Rena LP Rental In U.S. Move

Canadian Franchise Opens Seven Stores In Five Cities

By JOHN SIPPEL

LOS ANGELES—The Canadian-
based Rena Rent-A-Record fran-
chise concept is establishing a foot-
hold in the U.S., opening seven
stores in five markets over a six-week
period.

Causing the most industry stir was
the simultaneous opening of three
Rena franchises in established The
Alley stores in Chicago Nov. 5. Pre-
viewing with a major print and radio
blitz, stores’ owner Mark Thomas of-
fered an introductory two-week, 99-
cents-per-LP, 36-hour rental. After

German Court Hits Disk Rental

By WOLFGANG SPAHR

HAMBURG-It's illegal for re-
tailers in Germany to rent records
without permission from the manu-
facturer, according to a Higher Re-
gional Court ruling here last week.

The decision reaffirms compo-
nents of the existing Copyright Act,
and is seen by the local record indus-
try as vital to attempts to arrest disk
rental, currently in its infancy in
this country.

More international news, page 9.

The decision follows court pro-
ceedings that started with a tempo-
rary injunction gained by the two
PolyGram companies, Deutsche
Grammophon and Metronome,
both Hamburg-based, against

Videoland, a firm that offers records
for rent.

The case moved further into legal
activity when Videoland sought to
circumvent the rental ban by selling
records which it made clear would
be taken back in part exchange a few
cays later. Now the Higher Regional
Court has ruled that this practice is,
effectively, the same thing as rental
and is therefore also illegal.

The Hamburg court cited Section
85 of the German Copyright Act, in
which record manufacturers have
the authority to restrict the rights
and use of their product, as the basis
for the new decision. The distribu-
tion rights of a record manufacturer
don’t end when a record is sold, the

(Continued on page 60)

Dec. 1, rental goes to $1.99 or six LPs
for $10. ’

When the stores opened, Thomas
says he advertised on the following
FMers: WXRT, WDBM, WMET
and WLUP. He notes he’s now get-
ting resistance from some of these,
because station reps tell him record
advertisers are threatening to pull
their schedules if the Rena advertis-
ing continues.

Thomas also claims that The
Reader, a Chicago alternative
weekly, has been getting complaints
from area record retailers. Accord-
ing to him, these dealers threatened
to halt distribution of the weekly.

Thomas, a veteran wholesaler of
head shop paraphernalia, opened
The Alley stores several years ago.
One is in the Woodfield Mall,
Schaumburg, while the other two
are on the near Northside and Rog-
ers Park areas.

In June, he unsuccessfully at-
tempted to add recorded product.
Despite strong merchandising ef-
forts behind a then-hit album, he
says, he could not break the three
outlets as record/tape locations.

He then decided to visit David
Nancoff, Toronto marketing con-
sultant and father of the Rena con-
cept with previous Canadian fran-
chises. Following the visit, Thomas
agreed to introduce the concept into
his head shops, which were faltering
because of anti-paraphernalia legis-
lative statutes enacted in Illinois.

Nancoff said Rena stores have
opened in the following areas: Cin-
cinnati, where John Emery III is the
store operator; Fort Wayne, Ind.,
Doug Halpern; White Plains, N.Y,

www.americanradiohistorv.com

Donna Lipton; and Philadelphia,
Mel Gellman.

Nancoff says the seven stores, in
the main, are following the Rena di-
rection, which advises approxi-
mately 700 square foot stores stock-
ing 3,000 LP titles. Daily rental runs
from $2 to $2.50, with most stores of-
fering three for $5 or five for $10. All
stores ask either a cash deposit or
credit card charge equal to the sale
price of the LPs being rented. Most
stores charge $5.99 for $8.98 list LPs.

Nancoff says the White Plains
store is experimenting with a $20 an-
nual membership club that provides
special discounts and circumvents

(Continued on page 72)

Banker To Be
Tribunal Nominee

WASHINGTON — The White
House says President Reagan in-
tends to nominate a woman banking
consultant and former bank presi-
dent to be a commissioner of the
Copyright Royalty Tribunal.

Katherine D. Ortega, 48, would
succeed Frances Garcia, whose term
expired Sept. 27. The White House
says the Tribunal job will be a seven-
year term.

A resident of Alamogordo, N.M.,
Ortega is currently a consultant to
Otero Savings & Loan Assn. She was
president and director of the Santa
Ana Bank, Santa Ana, Calif. from
1975 to 1977. Before that, she was
vice president of the Pan American
National Bank in Los Angeles.

continue their present committee
and subcommittee duties.

On the House side, there weren’t
any big surprises either; the makeup
of the Subcommittee on Courts,
Civil Liberties and the Administra-
tion of Justice, chaired by Rep. Rob-
ert W, Kastenmeier (D-Wisc.), bas-
ically stays the same with two
exceptions. Rep. M. Caldwell Butler
(R-Va.)isretiring, and Rep. Thomas
F. Railsback (R-111.) was defeated in
a primary.

The other members of the sub-
committee—Brooks, Schroeder,
Frank of the Democratic majority
and Sawyer of the Republican mi-
nority—were all re-elected.

The authors of the major Betamax
and exemption-royalty bills in the
House were also all re-elected: Ed-
wards, Ferris and Foley.

Committee and subcommittee as-
signment chores will be handled by
House members in December. Of in-
terest to those following the Beta-
max issue will be the assignment of
the two Republicans who will re-
place Butler and Railsbeck on‘the
Kastenmeir subcommittee.
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News

MUSIC PROFITS DECLINE

MCA Inc. Hits Financial High

LOS ANGELES—Although its
recording and music division shows
dips in both profits and gross sales,
MCA, Inc. rides to new fiscal per-
formance records in its newly pub-
lished third quarter and nine-month
financial statement, with the enter-
tainment titan’s profits up a stagger-
ing 259% for the quarter ended Sept.
30.

MCA executives may be forgiven
for hoping that ‘E.T. never gets
home, since the Steven Spielberg
film is the principal force behind
record quarter and nine-month tal-
lies.

Profits for all divisions reached
$73,963,000 or $3.10 per share for
the quarter, compared to $20,566,000

MCA Seeks Alternative
Outlets For ‘E.T.’ Album

By SAM SUTHERLAND

LOS ANGELES—MCA Records
will make a major push via non-tra-
ditional record/tape marketing out-
lets as part of its massive campaign
for the new “E.T. Storybook™ spin-
off album, produced by Quincy
Jones and featuring Michael Jack-
son.

As part v its push for the boxed

. package, which features Jackson as

NOVEMBER 20, 1982, BILLBOARD

narrator in retelling the saga of the
little alien, MCA is tapping its Spen-
cer Gifts mail order arm, which will
market the set through its own cata-
logs. Also added to the conventional

retail universe of record/tape outlets ’

will be toy stores, already doing bull-
ish business on other merchandise li-
censed from MCA in the wake of the
Steven Speilberg film hit.

The $11.98 list package ships this
week, with MCA planning an exten-
sive tv and print advertising blitz,
backed by an array of special in-
store merchandising aids. The tele-
vision buys cover 20 markets and are

scheduled to start Dec. 6, with spots
already booked up through Dec. 19.
Print ads kick off around Thanks-
giving and will run through the holi-
day season.

MCA’s investment in the single-
disk package is understandable in
light of its overall rosy financial pic-
ture in the wake of the boxoffice bo-
nanza reaped by “E.T.”—The Extra-
Terrestrial.” The top grossing fan-
tasy feature has been a bottom-line
record breaker for the show business
conglomerate (story this page) and
has already yielded previous record-
ing tie-ins, all expected to garner
retail exposure as a result of the
“Storybook” in-store display push.

Apart from the original John Wil-
liams soundtrack album and a sub-
sequent picture disk of that release,
MCA has issued a pop-oriented
Walter Murphy album titled after
his cover of the film’s score, along
with a half-speed mastered audio-
phile edition of the Williams sound-
track on its MCA Audiophile label.

NBC REPORT HITS PROMOTERS, ACTS

Why Do Tickets Cost

NEW YORK-—A provocative
analysis of ticket scalping at rock
concerts was aired as a special edi-
tion of The Source Report this past
weekend (13-14) on NBC Radio’s
Young Adult Network. “Rock And
The Cashbox,” hosted by corre-
spondent Bill Vitka, focused on
scalping, phony expenses and
monopolistic promotion practices.

Scalping per se doesn’t affect the
price listed on a concert ticket, but fans
may pay five times the amount on
that ticket to scalpers who manage to
buy or steal tickets which normally
would sell only for the listed price.

“(The scalper) is probably making
twice as much money as | am, be-
cause he’s not paying on his mark-
up; he’s not paying the artist any
money; he’s not paying the facility

b

AMI ARTIST—Producer Brien Fisher, left, checks over material with AMI artist

any rent,” claims promoter John
Scher. “So it’s hurting the develop-
ment of the industry and it’s hurting
the consumer.”

“I don’t believe there is an honest
ticket seller, a ticket manager in the
business,” adds former promoter
Rick Greene of Midnight Sun Con-
certs in Philadelphia. “The business,
by its nature, corrupts the ticket
manager. He can say no for a long,
long time. But after a while he is go-
ing to come around to looking to put
a few extra dollars in his pocket.”

Greene also says that ticket prices
are “20% to 30% higher than they
should be” because of unnecessary
or even nonexistent expenses in-
curred by both the promoters and
the acts.

“There probably is not a promoter

Terri Heart for her upcoming single. Looking on are iabel president Mike Rad-
ford and AMI owner Ken Bridger.

for the same period in 1981, when
profits were pegged at 86 cents a
share. Total gross during the quarter
reached $469,624,000, comparable
to $320,734,000 a year ago.

For the first nine months of this
year, MCA has generated gross sales
of $1.148 billion, compared to
$990,184,000 for the first three quar-
ters of the previous year. Profits
through Sept. 30 were $136,850,000,
or $5.73 a share, compared to
$75,657,000 ($3.17 per share) for the
same period in 1981.

Within its records and music arm,
however, results were down some-
what. MCA Records and its associ-
ated music publishing and software
distribution activities posted gross
sales of $38,764,000 compared to
third quarter ’81 sales of $44,522,00.
Profits dipped more dramatically—
the division posted quarterly profits
of $4,234,000, comparable to
$7,040,000 a year ago.

Nine-month tallies were healthier,
with a slighter net profit dip, from
$18,165,000 during the period in the
prior year to $16,348,000 through
Sept. 30 of this year. Gross was
$118,280,000, compared to $125,-
484,000 last year.

If the ‘E.T.” magic rubs off on the
MCA label’s forthcoming storybook
spinoff (story, this page), the divi-
sion’s fourth quarter could prove
crucial. The Spielberg film spurred
MCA’s filmed entertainment divi-
sion, Universal, to its highest nine-
month operating profit ever, earning
the highest domestic rentals of any
film in that division’s history, with
the take estimated at more than $175
million to date.

So Much?

in this country, a major promoter,
who does not exaggerate his ex-
penses, who does not come forward
with a presentation to the band,
which shows his costs to be far
higher than what they really were,”
says Greene.

“The bands are very astute and
they’ve been around a long time as
well. They’re aware he’s doing it. So
what they’ll do is that they’ll tell the
promoter that the cost for them to
bring their sound and lights, their
cost, is $7,500. And then they’ll go
out and they’ll have competing pro-
duction companies undercut each
other, and perhaps the production
will cost them $4,000 that night. So
the group is going to make $3,000.
You have the group pushing it up
and the promoter pushing it up.”

Another factor that may be driv-
ing up ticket prices is that of one
powerful promoter having a virtual
monopoly on major concerts in his
area. According to the report, that is
the case in 12 of the largest 20 mar-
kets in the U.S.

“If you can control the top level,
that is, the arena level, that really is
the key to controlling the entire mar-
ket,” states anti-trust attorney Ste-
ven Kramer. “No agent and no artist
will dare challenge you and play for
somebody else at another (venue) ei-
ther at that level or another level, be-
cause they are afraid of getting shut
out of the area.

“I would estimate that if a person
has a monopoly in a particular mar-
ket, that could mean as much as a
dollar, or perhaps more, on a ticket
which might not seem like a lot, but
when you multiply it by 20,000 tick-
ets times 50 shows in a year, you're
talking about a lot of money.”

www.americanradiohistorv.com

Billboard photo by David Brandt

SHOOTING KiM — Kim Carnes listens as director Simon Miine gives her

last-minute instructions during the video shoot for her new single, “Does it

Make You Remember.”” EMI America has reaffirmed its original plan to re-

lease a full-length video of Carnes’ latest LP, “Voyeur,” despite its limited
chart success.

Executive Turntable

Don Frost joins Billboard as account executive at the magazine’s New York
headquarters. He was an advertising representative at Geyer-McAllistez Pub-
lications; previously, he directed the New York Recording Musicians Work-
shop, an educational program which introduced musicians to the city’s record-
ing industry.

Record Companies

Cecil Holmes is named vice president of East Coast black music a&r for CBS
Records in New York. He will supervise activities for black music artists on the
Columbia and Epic labels. A former vice
president of Casablanca Record & Film-
works and Buddah Records, Holmes headed
his own promotion/marketing company af-
ter 1980. .. . Nancy Jeffries is upped to direc-
tor of East Coast a&r, contemporary music,
for RCA Records in New York. She joined
the label in 1974 and was a staff producer
and talent manager for the contemporary
music department. ... Atlanta Artists has
named James Mason executive vice president and chief operating officer in
Atlanta. The label features the group Cameo and is distributed by PolyGram.
Mason was business manager for the Bar-Kays. . . . Ray Buck
is the new national sales manager for Vanguard Records in
New York. He was manager of the Collector Series for Co-
lumbia Special Products. . . . John Schoenberger has left Ra-
dio Records in Ft. Lauderdale as vice president of promotion.

Publishing

Chris Spinosa is named executive vice president of Intercon
Music Corp., based in Carlstadt, N.J. He will direct marketing

.jéﬂrles

Holmes

Mason * and sales for the company. ... Steve Sussmann joins Bourne
Music Inc. as professional manager in New York. He was East
Coast professional manager for Arista/Careers Music. ... Cal Freeman has

joined Desert Rose Music as director of creative services, based in Muscle
Shoals, Ala., from Whirlwind Music in Tulsa.

Video/Pro Equipment

MGM/UA Home Video has promoted Peter Anderson to vice president of
technical operations. He was director of production and quality control in
New York. ... CBS/Fox Video has promoted four. David Goedman has been
appointed national accounts manager in New York. He was district manager
for the Southeast region. Matt Hering replaces Goodman as district manager
in Atlanta. Jan Paros, senior sales service coordinator, is upped to senicr sales
representative for the Eastern zone. She is based in Detroit. And Ken Reoss has
been promoted to assistant vice product manager, based in New York. He was
senior sales administrator. . . . Pioneer Electronics has named Chris Byme vice
president of marketing for the home audio division. He joined the company
this year as brand manager. . . . John Ethier has joined American Video Tape
Manufacturing as vice president of operations in Gardena, Calif. He was man-
ufacturing operations manager for Dysan Corp. in Santa Clara. ... Yamaha
Electronics Corp. has promoted Steve Girod to national key account sales
manager in Buena Park, Calif. He was Yamaha’s western regional sales man-
ager. ... Videotape Production Association in New York has elected Janet
Lubhrs to its executive board. ’

Related Fields

Greg Fowler is appointed vice president of promotion for the group Ala-
bama in Fort Payne, Ala. He was program director for WKZQ-FM Myrtle
Beach, S.C.. .. Marie Mar has joined Ailes Communications Inc. in New York
as head ofits talent management division. . . . Michael Rahimi has been named
director of national accounts for the Entertainment Channel in New York. He
joined in June as a liaison for cable systems operators. ... Eli Oxenhorn has
been appointed director of computer operations and software planning for
Warner Communications in New York. He joined WCl in 1974 and was direc-
tor of Warner Data Services.
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SOURCE MATERIAL—Tom Hamilton, center, bassist for Aerosmith, speaks
with Alan Tullio and Rona Elliot of the Source about the group’s new Colum-

e
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bla disk, ‘““Rock In A Hard Place.”

Chartbeat

Top Stars Going Tough;
Brits Welcome Back Yanks

By PAUL GREIN

Earlier this year, when the top 10
was filled with albums by new and
developing acts like the Royal Phil-
harmonic Orchestra, Joan Jett & the
Blackhearts, Vangelis and Bob &
Doug McKenzie, a lot of observers
said, “Just wait until fall when the
superstars are out; then things will
return to normal.”

Well, it’s fall, the superstars are
out, and things still haven’t returned
to “normal”—whatever that is. The
first American releases by Men At
Work (Columbia) and the Stray
Cats (EMI America) bookend the
top five this week, while the first top
10 albums by Joe Jackson (A&M)
and John Cougar (Riva/Mercury)
occupy positions six and nine.

And this while several superstar
releases fight for their chart lives.
Diana Ross’ “Silk Electric” (RCA)
holds at number 29 (despite a top 10
pop and black hit in “Muscles”),
Linda Ronstadt’s “Get Closer” (Asy-
lum) holds at 31 (as the title track
stalls at 29 on the singles chart) and
Kool & the Gang’s “As One” (De-
Lite) inches up to 34 (with the fate of
the second single still uncertain).

All three acts went platinum with

“Say CBS,
Philly Int’l
Set To Split

NEW YORK—Philadelphia
International Records’ 11-year-
old distribution agreement with
CBS is about to end, according to
sources in Philadelphia and New
York.

The label, owned by pro-
ducer/writers Kenny Gamble
and Leon Huff, was responsible
for popularizing the “Philly
sound” of the early *70s and
breaking such acts as the O'Jays,
Harold Melvin & the Blue Notes,
and Teddy Pendergrass. Sluggish
sales, a dwindling artist roster
and reported dissension within
the company have sent it into a
downward cycle in recent times.
The next O’Jays album, currently
unscheduled, 1s said to be the last
album under the CBS pact.

A spokesman for the major of-
fered “no comment” when asked
about the CBS/PIR relationship.
The Philadelphia company’s
president, Kenny Gamble, could
not be reached for comment.

their last studio LPs. In fact, Ron-
stadt has topped the million sales
mark with her last six studio releases,
including two LPs issued prior to the
inception of platinum awards in
1976.

Jackson’s “Night And Day” leaps
nine notches to number six, revers-
ing a steady chart slide which fol-
lowed the top 20 posting of his 1979
debut album, “Look Sharp!” The
followup, “I'm The Man,” peaked at
22; 1980’s “Beat Crazy” and 1981’s
“Jumpin’ Jive” hit 41 and 42, respec-
tively.

The key to the success of “Night
And Day” is the single “Steppin’
Out,” which jumps five points this
week to number nine. It’s Jackson’s
first single to even crack the Hot 100
since “Is She Really Going Out With
Him” hit 21 in 1979.

Jackson’s LP, finally, is one of
three albums in the top 15 this week
that harks back to the sound and
style of the °50s. “Night And Day”
and Donald Fagen’s “The Nightfly”
evoke the cool, witty jazz pop of the
period; the Stray Cats’ “Built For
Speed” exudes the rock’n’roll vital-
ity of Elvis Presley hits circa “Jail-
house Rock.”

* X* %

Hit File: Four singles make flying
leaps into the top 20 this week, and
three of them have to be rated sur-
prise hits.

The biggest jump—and the biggest
surprise—is Marvin Gaye’s “Sexual
Healing” (Columbia), which soars
33 notches to 19, as it holds at No. |
on the black chart for the third
straight week. It’s Gaye’s first single
to even crack the Hot 100 since the
No. 1 “Got To Give It Up” five years
ago, discounting his 1979 collabora-
tion with Diana Ross, Stevie Wonder
and Smokey.Robinson on “Pops, We
Love You.”

“Sexual Healing” is almost cer-
tain to become Gaye’s 18th top 10
pop hit, which would puthim in a tie
for fourth place among male vocal-
ists for the most top 10 hits in the
rock era. He’d share that spot with
Pat Boone, whose closest brush with
“Sexual Healing” was with 1959’s
more delicately-put “Twixt Twelve
And Twenty.”

Another big mover in the top 20 is
Don Henley’s “Dirty Laundry”
(Asylum), which vaults 19 notches to
number 13. It already tops the 15
peak of Glenn Frey’s “The One You
Love” and is only a point away from

(Continued on page 63}

‘IRS Show’ Debuts On MTV

New Music Is Focus Of Label’s Television Venture

LOS ANGELES—The IRS Jabel
has developed its own hour-long
television series for cable and broad-
cast markets, “The IRS Show.”

The program, coupling perform-
ances and artist interviews with seg-
ments on such related topics as re-
gional music scenes- and industry
news, already aired its first install-
ment last month via Warner-Amex’s
MTYV service. The next segment runs
Nov. 21, with plans calling for show-
ing of subsequent programs on the
third Sunday of each month through
the end of 1983,

The label is also exploring syndi-
cation to broadcast tv and possible
video software spinoffs, and is re-
portedly looking for major sponsors
to help back the show.

New music will be the focus, and,
according to Jay Boberg, executive
vice president of the label, the pro-
gram won't be just an in-house
promo tool. “We want to stress that
the show won't feature just IRS
acts,” he notes. “We’ll be including
music from other labels that fits in
with what our artists are doing.”

The format will also look at infor-
mational pieces on how recordings
are made, new fashion trends and
other adjacent topics. Boberg says
between five and eight separate

pieces will be incorporated in each
hour. Accordingly, different video
and film production units and direc-
tors will be used, depending on
where the specific story is shot;
Boberg and IRS are stressing both
domestic and international acts, so

" the show is expected to include seg-

ments produced in a number of dif-
ferent cities.
IRS president Miles Copeland is

serving as executive producer of the
show, and he ang Boberg are now
screening live cofftert footage and
potential story leads for future pro-
grams. Groups already scheduled
for the series include roster acts the
Police, the English Beat, the Lords of
the New Church and the Go-Go’s,
along with Squeeze, which recorded
for IRS’ partner A&M until the
group’s decision to disband.

NEW YORK —Details of the set-
tlement between the promoters of
Luther Vandross’ current tour and
the National Assn. of Black Pro-
moters which forestalled a threat-
ened boycott (Billboard Nov. 13)
are still being negotiated, accord-
ing to David Lombard, a spokes-
man for the association and execu-
tive director of Solar Records’
concert division.

He says, “Last week, promoter
Dick Klotzman, Danny Marcus of
Alive (Vandross’ management)
and the members of the NABP, in-
cluding Dick Griffey and Rev.
Jesse Jackson, came to an agree-

Vandross Settlement In Works

ment in principle to bring about
more black involvement in the
Vandross tour. The details are still
being negotiated and should be in
place by Monday (15).”

The NABP, with the support of
Jackson’s Operation Push and
other civil rights activists, was go-
ing to attempt a national boycott of
Vandross’ tour if Klotzman and
Alive hadn’t met with them. The
areas of conflict were the fact that,
allegedly, no black promoters were
allowed to bid on the tour, and that
no black support services (caterers,
stagehands, etc.) were being uti-
lized.

Archie Bleyer Making Comeback

Cadence Founder Produces New LP For Retail Sale

By IRV LICHTMAN

NEW YORK-—For the first time
in more than 20 years, Archie Bleyer,
founder of Cadence Records, has
produced an album for eventual re-
tail distribution.

Interestingly, Bleyer recorded the
act, Britain’s Carey Duncan, in
Nashville, where 25 years ago he
first cut the Everly Brothers, one of
the many acts he brought to stardom
on Cadence. A number of songs on
the album were penned by Boud-
leaux and Felice Bryant, who
penned the Everlys’ biggest hits dur-
ing their four-year association with
Bleyer.

“My wife (former Chordettes vo-
calist Janet) and I have kept in touch
with the Bryants, and Boudleaux
called me one day to ask if I’d be
willing to record an album in Nash-
ville by a female singer who was rec-
ommended by John Blore, who rep-
resents the Bryants’ catalog in
England,” Bleyer explains.

After several weeks of going over
material at the Bryants’ home near
Nashville, Bleyer decided to go
ahead with the project, and record-

TOP TUNESMITHS—Composers John Green, Ray Evans, Bernie Wayne and

ings, now complete, started in July at
the Woodland Studios in Music
City.

Since 1961, when Bleyer sold the
Cadence masters to Andy Williams,
another Cadence star, he has dealt
primarily in the mail-order business,
producing a series of albums by such
soap-opera stars as Bill Hayes
(“Days Of Our Lives”) and John
Gabriel (“Ryan’s Hope”). He has
also taken music lessons with con-
ductor Tibor Serly and a Berlitz
course in Italian.

Bleyer suggests that the Duncan
album may be released in England
first, in a label deal that would be
made by Blore. Claiming “more em-
pathy to the country feeling,” the
veteran record executive/producer
says he’s open to more shots at pro-
ducing, probably in Nashville,
which he praises as “a good source
of material and blessed with the
best musicians.”

Although Bleyer retains rights to
the Cadence name—it is, in fact,
used on his direct-mail albums—he
is unlikely to revive it for use
through normal retail channels, cit-
ing “major cost factors in promo-

Sammy Cahn, from left, gather around the plano at the America Gulld of Au-
thors & Composers’ recent “Hello Young Writers” showcase in Santa
Monica, Callf.
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tions and other escalating costs in
doing business in today’s music
business economics.” '

At Cadence, Bleyer, who formed
the label in 1953, was known as “the
perfectionist.” Staffers noted that he
kept many a session in the can be-
cause it did not meet his commercial
and technical standards. His philos-
ophy apparently worked. During the

Cadence years, hits flowed not only
from the Everlys and Williams, but
from such other acts as the Chordettes,
Johnny Tillotson, Link Wray, and
Julius LaRosa. In addition, Cadence
marketed “The First Family,” which
from its release in 1962 until the ton-
nage business of the late ’60s and
’70s stood as the biggest album
seller—more than six million—of all
time. :

During those years, he was cred-
ited as “conductor” on these dates,
but he now willingly accepts the
more contemporary studio role of
“producer.” And he has learned to
adapt to 24-track studio recordings
and to drummers, like the one on the
Duncan sessions, who use as many
as seven mikes. “At Cadence, | never
recorded on more than two tracks,”
he recalls.

Ask Billboard

Q. We are a gospel singing group
and have written many songs.
Where can we obtain the hand-
book for -BMI publishers and
writer and publisher contract
Sforms?
A. Write BMI at 320 West 57th
St, New York, N.Y. 10019.
(Source: Billboard’s 1982-83 In-
ternational Buyer’s Guide.)
°

Readers are invited to send written
questions to: Ask Billboard, Bill-
board Magazine, 1515 Broadway.
New York. N.Y. 10036.

Questions will be answered only in
this column.
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_ “Midnight Love.” Including the red-hot si fHealing.” Marvin Gaye more turned-on than ever.
E - On Co _ assettes. s
. - & .Wri:cen. Ar-anged and Produced by Marvin Gaye » | are trademarks of CBS Inc.© 1982 CBS Inc. e
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GOING PLATINUM WITH ‘PHYSICAL
PUT OLIVIA NEWTONJOHN
IN GOOD SHAPE FOR A SCOTTY.

When an a“tist as talented as Olivia
NewtonJohn records th= biggest hit of
her career, you know it must be something
special.

Listening to Olivia's ‘Physical' album

confirms just how speciel itis. Its bold, inno-

vative sound took it all the way to platinum,
while spinning off a smash hit single.

That's why the six judges on the Scotty

Board of Governors have chosen ‘Physical’

to receive our latest Scotty award.

We congratulate Olivia Newton-John,
her producer John Farrar, engineer David
J. Holman and the David J. Holman studio
for their work on the album. And were
proud that Scotch® Recording Tape was
part of the effort.

Their Scotty is one of six given each
year to super achievers in any category of
music. To qudify, an album must go gold

Kelsey Neumann,
St. Paul, Minnesota
MD Association

or platinum by RIAA s:andards and be
mastered on ScotcT Secording Tape.

Winners get to sh=zre their experience
with someone less fartunate, because we
award $1,000 n thei- name to the
Muscular Dystraphyv Association. That
money goes toward halping kids like
Kelsey Neumann.

We also award a £,000 music
scholarship to a promsing new artist
chosen by the top STotty winner.

If you know a sup=t achiever, now's the
time to nominate tha: artist for this year's

Scotty competizion. W=l donate $100
to Muscular Dystrophv for each qualified
nomination.

Contact ycur 3M Field Representative
for details anc nomiretion forms, and helo
your artist join the list of greats like Olivia
Newton-John.

Magnetic A/ Products Division/3M.

o s e nd R b b L amh B b
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CHILE PEPPER—WhIIe in Chlie recently, Frank Welzer, vlce presldent busl-
ness development, CBS Records International, presented CBS Records Chile
with a goid album award for sales of Placido Domingo’s “Perhaps Love” LP.
Pictured recelving the award are CBS Chile’s Ramon Munoz (center) and
Guillermo Vera. This is the first gold award earned by CBS Chile.

WEA U.K. Tape Offer
Keys On Four U.S. Acts

LONDON-WEA Records UK.
is using an unusual technique to
promote four American AOR acts
who don’t generally receive local
airplay. Consumers buying any one
of the four’s new albums are given
a free cassette of the same title.

-On offer are Linda Ronstadt’s
“Get Closer,” Donald Fagen’s “The
Nightfly,” Chicago’s “16” and Mi-
chael McDonald’s self-titled solo de-
but.

A half-page adertisement in the
Daily Mail, a popular national
newspaper, launched the scheme
and listed the 130 participating re-

tailers who each contributed to its
cost.

Says Stuart Till, WEA marketing
manager: “We canvassed retailers
for contributions towards advertis-
ing the scheme, and these 130 said
they would like to take part. If 500
had agreed, the offer would be avail-
able in 500 outlets.”

Till says the scheme is aimed at
the 25-35 demographic “who might
not otherwise be aware these albums
are on the market” due to the appar-
ent preference of U.K. radio pro-
grammers for new names and local

(Continued on page 60)

U.S. Rock Singer Is Top
World Song Fest Winner

TOKYO—Anne Bertucci, a rock
singer from the U.S., won the main
trophy, plus $10,000, in the inter-
national section of the World Popu-
lar Song Festival 1982, held Oct. 31
at the Nippon Budokan Hall here.
Bertucci took top prize with “Where
Did We Go Wrong?,” a song com-
posed by Luigi Lopez and Nat
Kipner.

The section for Japanese singers
was won by “Flower Thief,” com-
posed by Minako Suga, with lyrics
by Yumiko Suzuki. It was sung by
Asuka—the stage name of composer
Suga.

Yoshio, a singer from Mexico, was
an easy winner of the trophy. plus

Dutch Pirate
Stations Raided

AMSTERDAM — Continuing
their attempts to rid Holland of pi-
rate radio, Dutch authorities made a
surprise swoop on 36 illegal stations
in Zelhem, a small town near the
German border.

Transmitters with a total value of
around $200,000 were confiscated
during the coordinated two-hour,
30-minute raid carried out jointly by
Dutch police and staff members of
the government’s Dutch Radio Con-
trol Service.

According to the mayor of Zel-
hem, the volume of radio piracy in
the area has led to signal inteference,
not only on legal radio and TV
broadcasts, but also on public emer-
ZENCy Service transmissions.

$3,000, in the “outstanding perform-
ance” section. He scored with “Ense-
name A Querer,” written by Sonia
Rivas and Alberto Bustillos, a song
which won one of the two “best
song” awards, along with “Tell-
ement J’ai D’amour Pour Toi,” com-
posed by Hubert Giraud and sung
by l4-year-old Celine Dion from
France.

Four “outstanding song” awards,
each worth $1,000, were given this
year: “Sad Dancer,” by Mitsue Osh-
iro, sung by Mio Honda (Japan);
“Holiday In Mexico,” by Luigi Lo-
pez and Nat Kipner, sung by John
Rowles (New Zealand); *“Come
Home In Spring,” by Mikiyoshi
Iwakiri, sung by Iwakiri (Japan);
and “Mikol Shirey A’havati,” by
Shaike Paikov, sung by 13-year-old
Ronen Bahunker (Israel).

A total of 30 songs from 21 coun-
tries were involved in the prelimi-
nary heats, pared down to 16 (12 in-
ternational and four Japanese) for
the finals.

The special Kawakami Prizes,
awarded by Genichi Kawakami,
president of Nippon Gakki Co. and
chairman of the Yamaha Music
Foundation, which sponsors the fes-
tival, were given to “Holiday In
Mexico” and' “Donna Blu,” com-
posed and sung by Pierangelo Cas-
sano of Italy.

Other participants included B.J.
Thomas (U.S.), Dollar & Jade
(U.K.), Diana Pequeno (Brazil),
Tony Helos (Australia), Sarah Chen
(Taiwan), Sheeba (Holland), Taffy
McElroy (U.S.), and Jonathan
Gregg (Ireland).

News/ International

Bar Coding Comes To Germany
Some Labels Adopting System; Others Cautious

By JIM SAMPSON

MUNICH—West German record
companies are leading the slow Eu-
ropean march toward bar coding.
WEA in Hamburg has restructured
its numbering system and is prepar-
ing to distribute product with bar
codes. PolyGram will bar code all
new international releases starting
January 1. But other majors, includ-
ing CBS and Ariola/Sonopresse,
have not yet committed themselves.
And the number of record retailers
now using bar codes in Europe is
still considered negligible.

Several years ago, the German
IFPI group advised its members to
consider bar codes, and urged that
such codes be uniform within the in-
dustry. The two bar coding systems
under consideration, the American
UPC and the European EAN, are
compatible with each other. Both
have a five-digit manufacturer pre-
fix and a five-digit product code, but
EAN also features an additional
two-digit country indicator. Since a
manufacturer can control several
different prefixes, both systems offer
considerable flexibility.

Thus far, most companies seem to
favor UPC. Only EMI has opted for
EAN. Says EMI’s Wilfried Jung in
Cologne, “We adopted our current
numbering system 10 years ago for
all German and international re-
leases. EAN is simply better for us.”

He adds that Capitol U.S. has its
own numbering system and uses
UPC. Although EMI has not yet de-
cided when to start bar coding in Eu-
rope, Jung expects it will be next
year.

/Czech I:abelﬁ%
' Makes Series |
| Of U.S. Deals |

By LUBOMIR DORUZKA
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PRAGUE—Jan Kvidera, newly
appointed president of Czechoslo-
vakia’s state record company Supra-
phon, is back from his first business
trip to the U S. with a series of agree-
ments covering Stateside release, co-
production of digital recordings, ra-
dio syndication and the representa-
tion of Western video product in the
East European territory.

Rationale for the visit stems from

(Continued on page 58)

WEA implemented its new num-
bering system on Sept. 1, for all new
releases. Deputy managing director
Manfred Lappe concedes, however,
that “there has been no significant
demand as yet from our customers
for bar codes.” WEA is using eight
different prefixes, a four digit prod-
uct code and a final configuration
indicator (LP, single etc.).

At the PolyGram group, Kurt Fie-
big says all new international re-
leases from the firm’s Hanover
plant, such as DG classics, will carry
UPC bar codes, starting next year.
PolyGram’s domestic sales force will
then start testing special portable
computer terminals to place orders
from a catalog using bar code scan-
ners. “In the future, we also expect to
facilitate processing returns and in-
ventory management, although we
have no concrete plans yet,” Fiebig
says.

CBS acknowledges the possible
benefits of bar coding, but is waiting

to see how the industry reacts before
committing itself. “It certainly im-
proves the quality of inventory man-
agement,” observes CRI vice presi-
dent Pat Hurley in Paris, citing
several company studies. “But these
systems were not designed to cater to
our business. We would need more
than 15 numbers in a code to meet
our needs. We will not take the lead,
but we will react.”

Like Hurley, Frank Bargsten of
Sonopresse, Ariola’s manufacturing
affiliate, has seen no retailer de-
mand yet in Europe for bar cod-
ing,“to my amazement.” Teldec and
K-tel also have given bar coding no
serious consideration yet.

PolyGram’s Fiebig concedes that
Europe is “about five years behind
the United States” in this area, and
that, except for a handful of the larg-
est department store chains, nobody
is rushing into bar coding at the re-
tail level.

Computerization Of Charts
Is Proceeding In Germany

MUNICH—-West Germany’s na-
tional music sales chart is being im-
proved through the input of com-
puter records of retail sales from
several major chains. The firm com-
piling the chart, Media Control in
Baden-Baden, is also finalizing
plans for a national video rental
chart, to begin early next year.

Media Control head Karl-Heinz
Koegel says he began integrating in-
formation from the Karstadt chain
into his weekly top 75 last summer:
“Every week, we get computer lists
of the number of units of each re-
lease sold in their major record de-
partments.” He is also using com-
puter data from the smaller
Waltering chain, and will add over
60 AMS record dealers on Jan. I.
These figures, together with retail
diaries sent in by hundreds of other
dealers, provide the basis for the
German charts, co-sponsored by the
industry association Phonoverband
and the trade bi-weekly Musik-
markt.

Koegel says the computer read-
outs make the possibility of errors
“much less likely,” while Peter Zom-
bik of the Phonoverband calis the
new source “watertight.” But both
note that the elimination of diaries

will not be possible in the fore-
seeable future because the chart
must include information from
smaller dealers, who cannot afford
computers.

Together with the new trade asso-
ciation Bundesverband Video and
the trade magazine Videomarkt,
Media Control is about to launch a
video rental bestseller chart similar
to the music charts.

‘New Antipiracy

Head For IFPI

LONDON—Michael Edwards, a
30-year-old Australian, has joined
IFPI headquarters here as coordina-
tor for antipiracy activities, replac-
ing David Gibbins, who has been
with the group for three years. Gib-
bins is leaving at the end of the year.

Edwards, a lawyer who qualified
in South Africa, holds a degree in in-
tellectual property and has been in-
volved in anticounterfeiting activi-
ties for a major U.K. company for
nearly four years. His first IFPI task
will be to coordinate the body’s
existing antipiracy campaigns and to
plan activities in territories where no
concerted action has yet been under-
taken.

New U.K. Chart System Readied

Data Collection Machines Being Installed In Stores

By PETER JONES

LONDON — Record retailers
throughout the U.K. are currently
being outfitted with data collection
machines for use with the nation’s
new record sales charts. These
charts will debut in January, com-
piled by Gallup in conjunction with
the BBC and trade paper Music &
Video Week (Billboard, Oct. 2).

All of the 250 dealers making up
the chart return-panel are.required
to sign a special code of conduct,
bolstered by clauses covering record
company promotional offers, aimed
at making it “even more difficult”
for anyone to manipulate chart re-
turns.

Dealers will fill in a monthly re-
turn sheet showing all gifts or pro-
motional material offered to them
by record companies, and they will
be required to report any “unusual

www.americanradiohistorv.com

circumstances” surrounding the sale
of a record, such as a promotional
appearance or special promotion.
And then, if necessary, the dealer
will be required to give oral or writ-
ten evidence at any inquiry arising
out of possible chart malpractice.

The BPI says that a sophisticated
series of security devices has been
built into the new system, making it
easier for the director general of the
record industry watchdog organiza-
tion to “use the powers granted him
by the industry code of conduct.”

The Dataport machines being
used for chart returns are being sold
to non-chart shops for stock control
purposes. Gallup.and BPI hope the
countrywide mushrooming of these
machines will make it harder to
identify chart return shops and “en-
able Gallup to alter the sample and
tender respondents less vulnerable

to attempts at hyping.”

Also confirmed are specific BPI
definitions of product qualifying for
chart placings in the new listings,
based on price and, in some cases,
number of tracks and playing time.
Albums and casettes, for example,
are being considered identical, for
chart purposes. when they are mar-
keted under the same title and when
at least 80% of the material on any
one format is included on the other.

A 12-inch single is considered
identical to a seven-inch one when at
least 50% of the tracks on the latter
are included on the bigger configu-
ration and the main track has the
same title and is “substantially the
same piece of music.”

And seven-inch and 12-inch sin-
gles are defined as being in the 85
cents to $3.10 price. range and hav-
ing five or fewer tracks or a playing
time of less than 25 minutes.
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Commentary

What About Latin Music?

By CARLOS AGUDELO

Within the 50-plus Grammy Award categories, there is only
one for Latin music. Since this was created, however, it has not
accurately reflected the reality of this type of music in the U.S.
Much of what gets nominated is some form of Latin jazz, often
executed by musicians who rarely perform for the public that
really knows what Latin music is.

This was the case with the nominees for the 1981 Grammy,
only one of which was an artist truly known in Latin circles:
Eddie Palmieri. The rest were jazz musicians, excellent artists,
but jazz musicians nonetheless. Albums which played an im-
portant part in the history of our music were left out, simply be-
cause there are not enough Latin heads inside NARAS.

but the cooperation of non-Latin record companies, some of
which are now operating in the Latin market, and of organiza-
tions like NARAS, is also fundamental and necessary.

NARAS counts with few members of the Latin recording
world who could give an informed 6pinion about the Grammy
choices. The responsibility for this lies on both sides: a lack of
information on the part of NARAS and a lack of interest on the
part of Spanish language record professionals.

This situation can change, and itis necessary and possible for
the U.S. Latin record field, through its musicians, producers,
composers and arrangers, to enjoy a presence in the Academy.
NARAS, in turn, stands to benefit from Spanish language rec-

““The Academy’s erratic treatment of the Latin music Grammy
is part of a larger problem . . . the nearly total separation of
Latin record people from their non-Latin colleagues.”

The Academy’s erratic treatment of the Latin music Grammy
is part of a larger problem that affects the entire Latin record
industry: the nearly total separation of Latin record people
from their non-Latin colleagues. This separation sometimes
shows traces of discrimination, but it also has to do with a cer-
tain mutual mistrust and, of course, the fact that they work for
a different consumer market.

There are goals which joint action could meet: antipiracy
campaigns, unification of prices, criteria for gold record
awards, etc. One should note that the Latin record companies in
the U.S. are attempting to come together to reach those goals,

Machines Are

ords—not only in the area of the Grammy, but through
NARAS?’ efforts on behalf of a greater awareness of the need
for artistic and technical excellence in the recording arts, and
through its seminars, panels, grants and other activities.

The Latin field’s incorporation into the Academy should
yield positive results. And it will allow future Grammy awards
to go to those who truly deserve them.

Carlos Agudelo is a freelance journalist and consultant work-
ing in the Latin music industry.

Killing Radio

By APRIL FELD

The radio industry, in its infinite wisdom, has chosen the
computer age in which to die. It has aligned itself with the ma-
chine, with the numbers, with the consultants and their re-
search, and in doing so has created a melee of boring sounds
and boorish disk jockeys.

It seems that the insightful are long gone—fired or dis-
gusted—and in their places are cloned by-products who cannot
distinguish sound and song. There are the jocks, who merely
have been programmed to follow a clock, a rotation, a list of
do’s and don’ts that sorely lack intelligence, texture and under-
standing. There are the programmers, who have trapped them-
selves into believing the misinformation, the illogical rantings
of sales managers’ interpretations of the ratings (the ratings
themselves being based on improper assumptions), and who
stood meekly by while a handful of consultants took over the
country and forced people to listen to music that machines
deemed “right”-music that some passive listener deemed
“white”—music that is not music at all, but rather a collage of
electronics formulated to be what someone or something desig-
nated as a “hit.”

*“Records aren’t selling.” “The economy is bad.” “The record
companies aren’t cooperating.” “The numbers aren’t as big as
the station next door.” Broadcasters have continually come up
with unsolved solutions as to why the industry is in the state it’s
in. They have missed the point. They have brainwashed au-
diences into missing the point. They have created an ugly cycle,
and being too afraid to do anything, they have come up with
more excuses and short-term answers that only perpetuate the
cycle. So what is the point?

Music is feeling. Music is emotion. Music is communication
in its simplest form. Music has nothing to do with numbers.
Music Bas nothing to do with analysis (except in therapeutic
sessions). Music is entertaining; music is education; music is
potitical. Music has nothing to do with money!

The broadcasting industry has nothing to do with feeling.
The industry has nothing to do with emotion or communi-
cation. The industry was created in order to make money!

There are those who argue that the bottom line is money.
There are those who argue that the bottom line is quality and
creative expression. How can these two co-exist? That’s the
point—is there a way that both can exist?—do the music and
the music business “revolve™” or can they “evolve™?

Granted, there is no easy answer. There will always be those
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who cannot possibly see quality (creative expression) and
quantity (money) co-existing. But has the programming com-
munity become so numb and paranoid that they are afraid to
try?

There are too many complications to getting caught up in the
semantics and politics of economics. But basically as things ex-
ist now, there is an axiom that one can go by: give the people
what they want and they’ll take it; they’ll buy it; they’'ll support
it.

The music is there. It has always been there. It has existed
since the beginning of time; first with the sounds of nature and
the cries of animals and then developing into an expression for
human beings. Whether it’s the music of the black and white
kids in the clubs, the jazz fans, the Hamlisch/Mancini fans,
classical, country—you name the form of music and the cry is
the same—the only complaint is getting to hear the music that
actually exists.

“‘We seem to have lost the
imaginative spirit.”

There is nothing wrong with utilizing information. There is
nothing wrong with trying to understand the numbers and us-
ing them as tools. But, they are only tools—not something that
should be treated as an ultimate answer.

We seem to have lost the imaginative spirit—the willingness
to take a chance and take a stand; the ability to give the music
back to the people who created it and who it was created for.
The only way to do this is to let quality and quantity co-exist.

Radio must evolve or it will become a thing of the past, an-
other dinosaur that couldn’t keep in touch with the changing
surroundings. Radio can neither ignore technology nor depend
upon it, just as it cannot ignore what music is all about. Fear,
repression and defensive postures will not bring the “bottom
lines” together. Courage and imagination are what it will take
to create radio that is stimulating, vital and relevant, as well as
profitable.

April Feld is a former member of the broadcasting industry who
worked at stations in Philadelphia. and is a current radio listener.
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| Letters To The Editor |

The Price-Sales Tie

In response to the article, “Labels Mull Separate
Cassette Price Tests” (Billboard, Oct. 23), is an in-
crease in sales due to lower prices really that big a sur-
prise to the major labels? Even a first year economics
student knows that higher prices don’t necessarily
mean higher profits.

When will the record companies stop looking for ex-  substitution.

cuses and admit their own errors? Sure, video games,
blank tape and a soft economy contributed to the in-
dustry slump. But they are not the main cause.

Consumers have been faced with steadily rising
record and tape prices, and have simply reacted to it.
As prices rose, demand fell. We've simply priced our-
selves out of business. | believe the key word here is

Today's market is very price sensitive. Any price
break is bound to meet with favorable consumer re-
sponse. Look how well midlines and EPs do. Does the
bottom have to drop out before the music industry
leans to make concessions?

James Shaheen
Such A Deal Records
Chino, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

’

www americanradiohistorv.com


www.americanradiohistory.com

‘“"ibnneWarwick Meets Barry Gibb
~ AndHistoryResults!

NNE WARWICK
HEARTBREAKER

e

Heartbreaker.
The Musical Event of 1982!



www.americanradiohistory.com

12

Radio

‘MINIMAL’ RECORD CITED

NOVEMBER 20, 1982, BILLBOARD

WOOK License Renewal Denied

WASHINGTON — The FCC has
denied the license renewal of United
Broadcasting Co. for WOOK-FM
here, basing its decision on its “mini-
mal™ past broadcast record — one
that extends back to 1966, the last
time the station’s license was re-
newed.

The commission also cited United
as “comparatively less qualified” be-
cause of its lack of integration credit
and its “relatively inferior position”
in diversification standards. The
competing applicant, District

_ Vox Jox__

NBC Promotes
Two In Major
Exec Revamping

By ROLLYE BORNSTEIN

Changes are underway at a couple
of levels at NBC. After running
NBC’s radio division for the past
eight months wearing the hat of ex-
ecutive vice president of NBC tele-
vision  stations/radio,  Michael
Eskridge has been given the nod to
run the radio unit as its president.
And Kevin Metheny, who’s been
p.d. of WNBC New York for two
years, has been promoted to director
of programs and operations. He will
now be responsible for the NBC AM
flagship’s news and community af-
fairs—including licensing renewal
activities—as well as programming.

[}

Metheny Eskridge

Eskridge, who filled the top radio
job when Richard Verne left last
spring, had served the previous eight
months running the owned tv sta-
tions without the radio duties. He re-
ports to group executive vice presi-
dent Robert Walsh. Eskridge joined
NBC in 1971 as a systems analyst.

Metheny was promoted by
WNBC general manager Dom
Fioravanti, who also has upped Jim
Collins from program operations
coordinator to administrator of pro-
grams and operations. Lyndon Abel,
the music coordinator and producer
of WNBC’s “Imus In The Morning”
program, has been named adminis-
trator of programming.

More Vox Jox, page 21

Bob Reich, general manager of
WEZB (B-97) New Orleans, will add
the additional duties of general
manager of WBZZ (B-94) Pittsburgh.
Both stations are owned by EZ Com-
munications. Reich has managed
the New Orleans stations since 1979
and has consulted WBZZ since its
switch to a Hot 100 format in May,
1980.

* K* K

Steve Taylor, new p.d. at WXBQ
Bristol, Tenn., is looking for part-
time jocks. Taylor, who comes to the
station from WVAF (V-100) Char-
lotte, where he was assistant p.d.,
also handles the 3 to 7 p.m. slot. He
has shifted the on-air lineup and in-
stalled Gordon Light in morning
drive, Reggie Neel in the 10 a.m.to 3

(Continued on page 61)

Broadcasting Co., has no interest in
any medium of mass communi-
cation, the FCC pointed out. District
Broadcasting is an all-black corpo-
ration.

WOOK-FM, owned by United
since its founding as a Spanish-lan-
guage station in 1951, became a
black station in December, 1976. Al-
though United has worked hard to
upgrade all aspects of WOOK-FM’s
programming—even the FCC called
it “dramatically improved”—it was
evidently too little too late.

The FCC also said that licensee
improvements taking place after the
filing of a competing application have

been “traditionally deemed value-
less as showing only the reaction of a
station to the fear of non-renewal of
its license.”

United met with lawyers Tuesday
(9) afternoon, and Jerry Hroblak,
United’s corporate executive offi-
cer, issued a statement saying there
would be an appeal. “We're very op-
timistic about the case, though,” he
said, “and I think after looking at the
ruling that chances are good the
(FCC) commissioners might reverse
it.” Hroblak added that if there was
not an FCC reversal, United would
take the case “all the way to the Su-
preme Court if necessary.”

SAN FRANCISCO—For the
third time in almost a year, Charter
Broadcasting and Surrey Commu-
nications have reached an agree-
ment for Surrey to buy some of
Charter’s stations. What was once
a deal to acquire six Charter sta-
tions has now been paired to three,
with K-101 here the latest dropped
from the lineup.

The price tag is now $10 million,
down from an original figure of
$32 million, which would have in-
cluded KCBQ-AM-FM San
Diego, the former Jim Gabbert sta-
tion here, plus KYKY (formerly
KSLQ) St. Louis and WOKY/
WMIL Milwaukee.

Surrey struck a deal with Char-
ter last December, then dropped

| Charter, Surrey

Cut New Deal -

the San Diego stations out of the
purchase two months ago. Now
agreement has been reached on the
three. Financing problems report-
edly plagued Surrey when one of
their backers pulled out.

Partners John and Kent Nichols
were unavailable for comment and
partner Al Brady referred all in-
quiries to Kent Nichols.

J.P. Smith, president of Chart-
com, a subsidiary of Charter, said
the company was pulling out of
broadcasting and would put the
San Diego stations and the station
here on the block. Charter has al-
ready agreed to sell WDRQ De-
troit to Amaturo Communications
for $5 million.

WLOQ Orlando Scoring
With Blend Of AC, Jazz

By SAM SUTHERLAND

LOS ANGELES—An unlikely ra-
dio marriage between jazz and
adult contemporary pop is yielding
some surprising adult market ratings
jumps for an Orlando, Fla. FM out-
let.

Although WLOQ-FM has been
fine-tuning its fusion of AC, cross-
over jazz and straight-ahead acous-
tic jazz for about four years, the most
recent Birch figures see the maverick
3,000-watt signal extending an im-
pressive reach into 25- to 34-year-
olds: among males in that age
bracket, the service’s Monday-Fri-
day, 6 a.m. to midnight sweeps show
WLOQ capturing 19.4% of listeners
during the August/September pe-
riod. Females in that same age group
now account for 11.9%. Overall rat-
ing is now pegged by Birch at 6.1%
of the overall radio market there, up
from 5.5 for the previous ratings pe-
riod.

Those numbers may be modest by
mainstream pop standards, but the
station’s ability to extend its reach to
these levels while making jazz a ma-
Jjor program feature does beg a closer
look.

As it happens, programming the
station takes a similarly offbeat
route. With the mix favoring a “60/
40 mix of AC/pop and jazz during
the day, and basically the opposite
weighting at night,” KLOQ utilizes
two music directors, one for each
area.

Jaime Kartak handles the AC and
pop releases, while Paul Gerardi is
jazz music director. “It’s a lot easier,”
explains Gerardi. “If you had just
one music director trying to tackle
both, you'd spend your life’on the
telephone. This way, Jaime can meet

with pop label people and screen all
that product, while I can concentrate
on jazz.”
Gerardi adds that the actual musi-
cal dividing line is, in fact, as com-
(Continued on page 55)

SEX APPEA

ARLINGTON HEIGHTS, Ill.—
Darrell Peters, best known as a syn-
dicator of beautiful music, is fight-
ing to call his new station here
WSEX. “We want to give it an iden-
tity,” he says.

The Chicago suburban FM outlet,
known as WTCO, has “never been
recognized as a success,” Peters ac-
knowledges. It’s been on the air 22
years.

The broadcaster claims he doesn’t
intend to exploit the call letters to
promote the station as having sex
appeal, or as the sexy station. “We're
going to have a classy contemporary
format. It won’t be in bad taste; the
call letters speak for themselves.
They are not in bad taste by today’s
standards.”

Darrell Peters Productions Inc.
sent its application for the WSEX
change to the FCC Sept. 21. It was
received by woman in the FCC
managing director’s office, who
sources describe as ‘‘processing
those things since Year One.” She
sent the application back to the com-
pany, quoting Commission rule
73.3550J, which states that call letter
changes can be granted “if avail-
able, in good taste, or phonetically
and rhythmically dissimilar” from
other station call letters.

Peters’ company and its lawyers
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MORNING MADNESS—The joint was jumping last month at KQAK-FM San

Francisco, where comics Robin Williams and Michael Palin joined air per-

sonalities Alex Bennett and Joe Regelski for two hours of mayhem with
: phone-in callers.

Canada’s CHUM Stations
Extend Free Ad Program

By DAVID FARRELL

TORONTO~-Canada’s influen-
tial CHUM Group of FM and AM
stations is extending its free advertis-
ing program for Canadian content
repertoire. The news has drawn es-
pecially positive reaction from inde-
pendent labels, who expect the pro-
gram to benefit a slew of new
releases in the months to come.

The plan enables Canadian con-
tent productions with playlist status
on CHUM stations (five FM, 10
AM) across the country to qualify
for free, 30-second spots produced
and aired at no cost to labels or acts.

The Canadian Independent
Record Production Assn. (CIRPA)
has hailed the program, introduced
in March, as positive and progres-
sive. This organization represents in-
die producers and labels that have
made substantial commitments to
local talent.

According to Attic Records’ vice
president Tom Williams, the exten-
sion is “great news.” His company
has benefitted from the program
directly with on-air spots for albums
by Teenage Head, the Nylons and
the Wildroot Orchestra.

have now filed a petition for recon-
sideration with the FCC’s broadcast
bureau. They point out that in the
past the Commission has “wisely re-
frained” from acting as an arbiter of
taste, and mention other station call
letters ranging from KAKA and
WSUX to WOPP and KUMM.

The employee who sent back the
application said she is “referring all
calls” to a superior and “I don’t want
to be quoted.”

Houston FMer
In Retail Risk

NEW YORK—Chris Miller says
he has “no regrets, yet.” But the pro-
gram director concedes that it’s still
too soon to tell whether the manage-
ment of KLOL-FM Houston made
the right move.

Last month the AOR station re-
leased the second volume of its “Tal-
ent "N’ Texas” series spotlighting lo-
cal talent. Rather than market the
disk in record retail stores, however,
the Rusk Corp. outlet struck an ex-
clusive deal with the 7-Eleven chain
to merchandise the LP in 230 stores
in the Houston area for $3.98.

The convenience chain bought
3,000 copies of the disk for $9,000

(Continued on page 61)

Another independent who greets
the announcement with positive
words is Berje Alyanak, marketing
director of locally based Quantum
Records. According to him, radio
spots promoting an album by Metz
in Halifax, Ottawa, Toronto and
Winnipeg allowed her to get expo-
sure in markets that she might not
have reached without the program.
Metz toured in the West, in part be-
cause of the exposure.

The CHUM program was con-
ceived by Warren Cosford, special
projects director for the radio chain,
who was initially looking for a way
to discover and promote regional
talent with national potential. The
concept evolved to the current pro-
gram after discussions with CIRPA
and program directors at member
stations.

In Halifax, program director
Barry Horne at C-100 remarks that
the concept has worked well in his
market, with “excellent response
from the record companies and the
acts themselves.” But he notes that

(Continued on page 60)

lllinois Station Asks FCC
To Sanction WSEX Change

Robert Hayne of the FCC’s
broadcast facilities division is taking
the calls. “I’'m the first one tosay that
it's not for us in Washington to say
whether or not certain call letters are
used,” he admits. But Hayne says the
FCC will put the issue “out on pub-
lic notice,” so that “the marketplace
can decide.”

The lawyer for the broadcaster,
Jim Weitzman of Shrinsky, Weitz-
man & Eisen, thinks that’s just fine,
and that the FCC is acting “so there
won’t be any more embarrassment
at the commission over this. I don’t
think that the broadcast bureau or
the commissioners want to have to
deal with it.”

Weitzman says the “in good taste”
provision is ‘‘constitutionally
vague,” and questions the arbiter:
“Whose good taste? What’s in good
taste? What about toothpaste com-
mercials that talk about ‘sex appeal
smiles?” And that’s content, rather
than call letters.”

The FCC plans to put out a public
notice on the call letter change next
week. “I just can’t see Mark Fowler
getting involved with call letters
when he’s speaking all over the
country saying the FCC has to get
out of content regulation,” Weitz-
man says.

(Continued on page 61)


www.americanradiohistory.com

/

£

= | 4
//3 (e
/l ;}

A Y
l \

LINDA RONSTADT

“GET CLOSER” AMERICA

On Thanksglvmg, Thursday, November 25th
Combine Close Friends & Family,
with plenty of good cheer, and a feast for your ears.

It's Elektra Recording Artist Linda Ronstadt, served up live,
from the Reunion Arena in Dallas, Texas, as it happens.
“Get Closer”, “Blue Bayou”, *“You're No Good”, “Tumblin’ Dice”
and more. Broadcast live via satellite, exclusively on
the Source/Starfleet Radio Network.

Check your newspaper for local time and station.

Thanksgiving, Thursday, November 25th.
é%roduced exclusively WE 10:00 PM Eastern
mor The Source by v 9:00 PM Central

Starfleet Blair Inc. 8:00 PM Mountain
NBC Radio’s Young Adulr Network 7:00 PM Pacific

WWW.americanradiohistorv.com
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CONFLICTING EXPLANATIONS

AOR Outlets Slump In San Diego

By THOMAS K. ARNOLD

SAN DIEGO—For the last couple
of years, San Diego has been known
as an AOR town. The city’s three
such stations—KGB-FM, KPRI-
FM, and XTRA-FM (91X)—have
consistently ranked among ‘the five
most listened-to in the market, ac-
cording to the last several Arbitron
books, garnering a collective market
share of close to 20.

And KGB-FM has been alternat-
ing in the No. | position with beau-
tiful music station KJQY-FM (K-
Joy), having netted an impressive
9.6 in the spring 1982 book to K-
Joy’s 9.0.

Since the results of the summer
Arbitron book, however, San Diego
radio observers have been asking
one question: what happened?

‘In a season when AOR listen-
ership is traditionally up, total AOR
market shares were down three
points. KGB-FM, which had re-
ported a steady gain over the past
four Arbitron books (from 6.6 to 8.2
t0 9.1 t0 9.6), fell sharply to 5.5. And
91X, despite an elaborate 3-D tele-
vision commercial that reportedly
cost the station $126,000 to produce
and promote, plus other promo-

tional activities, remained at 4.7, the
same showing it made in spring.

Only KPRI-FM reported an in-
crease—from 4.4 to 5.8, which now
makes it the No. 1 AOR station in
the local market—but that still fails
to account for the three missing
AOR shares in the overall picture.

KGB-FM’s program director,
Larry Bruce, says Arbitron itself
may be suspect. “We feel very
strongly that they did a poor job of
sampling the AOR demographics,”
Bruce says. “Summer has always
been the highest book for AOR, and
the fact that three whole points of
AOR listenership disappeared from
spring to summer tends to cast some
doubt on the accuracy of the sam-
pling.”

Bruce adds that KGB-FM’s for-
mat for the summer book “was iden-
tical” to the format used in the
spring ratings period, and the only
heavy push by a competing station—
91X’s 3-D television commercials—
had no effect on the ratings either, as
that station’s points are the same as
they were last book. “It seems to be
one of those statistical wobbles you
have to expect from Arbitron from
time to time,” Bruce says.

John Lynch, vice president and

.
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KELLOGG SHOWERS FLOWERS—WMZQ-FM air personality Dave Keliogg,

right, showers flowers on Mr. and Mrs. John Flowers and Barbara Mandrell,

general manager of 91X and sister
AM outlet XTRA-AM (the Mighty
690), doesn’t think the Arbitron
process is at fault. “I think baseball
had an awful lot to do with it,” he
says, referring to the fact that the
new marketleader KFMB-AM, with
an 11.6, has an exclusive agreement
with the San Diego Padres to broad-
cast all home games.

“This is the first time in the history
of the city that San Diego has had a
winning team, a serious contender
for the title, and it’s snapped the lis-
teners right up. AOR suffered its
biggest setback in the evenings, and
that’s when most Padres games were
aired. Generally, KFMB has had a 5
at night, but during the baseball sea-
son, it’s gone up to 25.3. They took
20 points from somebody, so it’s log-
ical that some of those had to come
from AOR.”

Meanwhile, KPRI’s strong show-
ing marked the first time that the
city’s oldest rock station was No. 1in
more than two years. Says Jeff Peck,

__Format Turntable |

WNCI Denies Planning Switch

WNCI Columbus is not changing
back to a Hot 100 format from its
current AC mode, according to p.d.
Tom Watson. But he agrees that ru-
mors have been fueled by the addi-
tion of some Hot 100 charted prod-
uct plus the “addition of some black
product at night.”

Watson says he’s added the black
records to “fill a void” left by the
move from black WVKO to AC un-
der the new banner of WSNI.

*x K K

KVAR San Antonio general man-
ager Jay Levineis looking at alterna-
tives to the Spanish format now run-
ning on his station. He is considering
a move after his company, Lotus
Communications, completes the
purchase of KUKA San Antonio,
which now runs a half-Spanish,
half-religion format. He plans to

Martin Lessard has been ap-
pointed vice president of Great Bay
Broadcasting’s WOKQ-FM Dover,
N.H. At 30, the former general man-
ager of the country station is the
youngest corporate officer of the
Fuller-Jeffrey Group Stations. ...
Lee DeYoung moves to WCUZ-AM-
FM Grand Rapids as operations
manager. He was assistant general
manager at WBBM-FM Chicago
and replaces Larry Patton, who has
joined WCXI Detroit as program di-
rector. . .. Lisa Friede, NRBA’s vice
president for operations, has left her
post. She will marry next month in
Atlanta, where her new husband is
an attorney. ... In other NRBA
news, Sally Johnson, senior adminis-
trative assistant, has been promoted
to director of operations, and Molly
Donnelly is named administrative
assistant. . .. Thomas Mondell is the
new station manager of WYDD-FM

(Continued on page 72)

make this AM all Spanish.

(Continued on page 61)

Most Added Records

The week’s five most added singles at Billboard’s reporting stations in each of four formats.

% of Billboard’s % of Billboard’s Key stations
radio panel radio panel adding title
adding record now reporting this week
Title, Artist, Label this week record include
E T wee i—lf)'l 100 & e
1 “I Do,” J. Geils Band, EMI America 36% 36% KFI-AM, KRTH-FM, WCAU-FM,
. WBBQ-FM, WHYI-FM, WCCK-FM
2 “The Other Guy,” Little River Band, KIQQ-FM, WCAU-FM, KEGL-FM,
Capitol 25% 28% WBEN-FM, WLOL-FM, WIVY-FM
3 “Down Under,” Men At Work, WGCL-FM, WKRQ-FM, WKTI-FM,
Columbia 21% 52% WBEN-FM, KCNR-FM, WRBQ-FM
4 “You Can’t Hurry Love,” Phil Collins, KUBE-FM, WGCL-FM, WISM-AM,
Atlantic 21% 54% WHFM-FM, WTIC-FM, WGH-AM
5 “You Got Lucky,” Tom Petty & the WGCL-FM, WXKS-FM, WXKX-FM,
Heartbreakers, Backstreet 20% 45% WQXI-FM, KRLC-AM, KBEQ-FM
P «M,: o gfﬁ -;«gg‘;--.; fo‘ * A’g_%”_ SNE BLAEK.FU-RHAN o ‘» ng{,";’f{' Sy é,{y& --;..__-—’ :M Ex3

1 “She Blew My Mind (69 Times),” Rick

WZEN-FM, KWAM-FM, WAOK-AM,

center, during a recent promotion at the Washington station. Drummer Randy James, Gordy 35% 35% WLOK-AM, WLOU-AM, WAWA-AM
Wright, left, and MCA regional promo manager Frank Falise admire the fioral 2 “The Walk,” The Time, Warner 27% 32% KGFJ-AM, WPLZ-FM, KWAM-FM,
ELE L5 Il WDMT-FM, WGCI-FM, WVEE-FM
j 3 “The Girl Is Mine,” Michael Jackson WHUR-FM, WAOK-AM, WVEE-FM,
_ & Paul McCartney, Epic 26% 81% KOKA-AM, WBOK-AM, WNJR-AM
g 4 “There I Go,” Alfie Silas, RCA 24% 24% WJIMO-AM, WHUR-FM, WHRK-FM,
WE'RE HERE TO HELP THOSE PERSONS WBOK-AM, WESL-AM, WPEG-FM
WITH DEPENDENCIES UPON 5 “Are You Serious,” Tyrone Davis, WLOK-AM, WIMO-AM, WHAT-AM,
Highrise 2% 22% WESL-AM, WYLD-FM, WBOK-AM
GOGAINE, ALCOHOL and DRUGS e e T T R S R
ARSI A . i
1 “Inside”/“Carolina Dreams,” Ronnie KFTN-AM, KSOP-AM, KGAY-AM,
At Beverly Glen Hospital, our comprehensive treat- Milsap, RCA 52% 54% WCXI-AM, KRMD-FM, KOMA-AM
ment center is devoted exclusively to dealing with 2 “°Til I Gain Control Again,” Crystal KKYX-AM, KMPS-AM, KIKK-AM,
the problems and issues unique to the person who is Gayle, Elektra 32% 32% WMAQ-AM, KVET-AM, KRAK-AM
dependent on drugs or alcohol. The hospital has also 3 “Thank God For Kids,” Oak Ridge KFGO-AM, WXCL-AM, WHN-AM,
developed one of the first programs in the country to Boys, MCA 31% 38% WCMS-FM, WPCM-FM, WKSJ-AM
address the special problems of COCAINE addiction. 4 “Talk To Me,” Mickey Gilley, Epic 30% 81% KBBO-AM, KSOP-AM, KEEN-AM,
. - KWJJ-AM, WAMZ-FM, WHK-AM
Our prime goal at Beverly Glen Hospital is to return — - — .
individuals to an alcohol, or drug free, healthy, pro- = I\i‘l‘“hTe ak‘i‘ﬁ)?‘“““ Michael 26% 8% &Vﬁ%in m‘gll(f&“:“zg&':ﬁ
ductive life. Located directly across from Rancho rphey, Liberty A IR
Park, and only moments away from Beverly Hills, RO Ty ADULT CONTEMPORARY WP :
Beverly Glen Hospital offers a complete and .CO"II" 1 “Memory,” Barry Manilow, Arista 28% 28%  WATR-AM, WCCO-AM, KDWN-AM,
dgcrj\_tltaldtreatment program for the chemically KNBR-AM, KMBZ-AM, WSB-AM
addicted.
2 “Baby Come To Me,” Patti Austin KHOW-AM, WFYR-FM, KPPL-FM,
For additional information p|ease contact: with James Ingram, Qwest 23% . 40% WOMC-FM, KIXI-AM, WCCO--AM
3 “Two Less Lonely People In The KFMB-AM, KUGN-AM, WSGW-AM,
World,” Air Supply, Arista 23% 40% WHB-AM, WRVA-AM, WAIA-AM
BEVERLY GLE N HOSPITAL 4 “The Other Guy,” Little River Band, KHOW-AM, KPPL-FM, KIXI-AM,
10361 West Pico Boulevard « Los Angeles, California 90064 Capitol 23% 23% WATR-AM, WRVR-FM, WSB-AM
[213] 277-5111 5 “Theme From Dynasty,” Bill Conti, KOY-AM, WGAR-AM, WRIE-AM,
Arista 14% 44% KLTE-FM, KKRD-AM, WYEN-FM

WWW.americanradiohistorv.com
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THE MAN...HIS WORDS AND HIS MUSIC.

A 2-HOUR.RADIO SPECIAL FEATURING AN
EXCLUSIVE INTERVIEW WITH BILLY JOEL.

HOST, DAVE HERMAN, PROBES THE
THOUGHTS & IDEAS OF ONE OF TODAY’S
MUSICAL GIANTS. FROM THE EARLY DAYS
TO LIFE BEHIND “THE NYLON CURTAIN.”

AIRING THE WEEK OF NOVEMBER 29TH
“ON OVER 300 OF AMERICA’S FINEST RADIO

STATIONS. CONTACT YOUR WESTWOOD ONE

REPRESENTATIVE NOW AT (213) 204-5000.

a presentation of

WESTWOOD
ONE

LOS ANGELES NEW YORK
AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROGRAMS, CONCERTS AND SPECIALS
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'Washington Roundup

Hollings Joining Commerce Committee

By BILL HOLLAND

Sen. Ernest F. Hollings (D-S.C.)
announced Wednesday (10) that he
has decided to give up his influential
post as the ranking minority mem-
ber of the Senate Budget Committee
to become the ranking minority
member on the Commerce Com-
mittee, which legislates communi-
cations and technology policies. He’s
thought to be a supporter of selective
deregulation.

Hollings’ announcement that he
would take the seat left vacant by
Sen. Howard Cannon (D-Nev.),
who was defeated earlier this month,
ended a week of speculation over

La.) or Daniel Inouye (D-Hawaii).

Cannon is well known in the
broadcasting industry as the sponsor
of a major deregulation bill, the only
such bill on Capitol Hiil to have
passed committee action last session.
It also was passed by the whole Sen-
ate. Hollings supported the Cannon
bill’s proposals concerning broad-
casting, although he fought against
AT&T and trucking industry de-
regulatory measures on the Senate
floor.

Hollings is no stranger to commu-
nication matters; he was also the
chairman of the Communications
subcommittee during the 96th Con-
gress.

which of three senators would take
the spot—Hollings, Russell Long (D-

The powerful South Carolina sen-
ator will not take over Cannon’s spot

 Out Of The Box

HOT 100/AC

DUBUQUE-The new Poco single, “Shoot For The Moon,” looks like “a
smash,” opines KFMD-FM music director Steve Sesterhenn, “if enough sta-
tions add it before they freeze their Christmas lists.” A “moody” song, about
“people in love who enjoy each other’s company,” the programmer notes that
“some listeners think it sounds like America, and it is very harmonic. The
chorus builds nicely.” Another new add is Q-Feel’s “Dancing In Heaven (Or-
bital Be-bop)” on Jive/Arista, which Sesterhenn finds “very interesting, the
sort of techno-pop rock that made ‘I Ran’ so successful.” And he urges “music
directors everywhere” to give Billy Joel’s “Allentown” a spin now that Colum-
bia has released the song, taken from “The Nylon Curtain” LP, as a single. “It’s
the cut that’s going to make the record cook. Musically, it’s got more hooks
than a tackle box, and it’s so topical. We’ve been playing it as an album cut
because with unemployment as high as it is, the track is very relatable.”

AOR

BETHLEHEM, Pa.—Bruce Bond, music director for WZZO-FM, is getting
unbelievable requests” for the new Trio single, “Da Da Da I Don’t Love
You” (PolyGram). “Yes,” he concurs, “it’s a pretty dumb title, but we edited it
down to four minutes and it sounds very exciting. The fact that it’s drawing
response—some negatives, a lot of positives—is what counts.” Bond is playing
two cuts from Phil Collins’ “Hello I Must Be Going” ajbum (Atlantic). One is
“Thru These Walls,” which reminds him of “In The Air Tonight” from the
singer’s last LP because “it’s so mysterious.” The other track, the horn-domi-
nated “I Don’t Care Anymore,” “is pizazzy, really jazzy, like the ‘Between The
Lines’ cut from his debut record,” George Harrison’s new single, “Wake Up
My Love” (Dark Horse), is “a little different, more exciting than his boring,
mellow stuff, more complicated than his usual style.” Bond’s “left field pick”
this week is Scandal’s “Goodbye To You” (Columbia) for its “optimism—mu-
sically, lyrically. It’s so energetic.”

BLACK/URBAN

SHREVEPORT—Steve Scott says he’s “stunned” by the eclecticism of Bill
Wolfer’s debut LP, “Wolf,” for Solar’s new Constellation label. “Few albums
stay interesting long enough for a complete listen,” notes the program/music
director for KDKS-FM. “But this has to be one of the most impressive debuts
of the year.” The cuts Scott fancies include a remake of “Papa Was A Rolling
Stone,” which features Wolfer on the vocoder, and the ballad “Soaring,” on
which Stevie Wonder plays harmonica. “The record is loaded with guests, but
Wolfer is the mover, the pusher. And there are so many different musical
styles. It sounds like eight albums in one.” The broadcaster adds that “Come
And Get These Memories” and “Sincerely,” tunes originaily performed by
Martha Reeves & the Vandellas and the Moonglows, are two of the reasons
that Cheri’s first album, “Murphy’s Law” (Venture), is a big success. “I like
the fact that they’re showing a musical side—they’re not a novelty, as their hit
implied.” Scott is also supporting Harry Ray’s “Hey Baby” (Sugar Hill).
“When you get my age—33—you can’t get too excited about disco. And this is
a real smooth track. Harry has that trademark voice you just want to lay back
to. And that ‘Pillow Talk’ feel! Man, that Sylvia (Robinson) is something.”

COUNTRY

“

AUSTIN—Steve Gary feels strongly about Crystal Gayle’s new single, “Til 1.

Gain Control Again” (Elektra). “We think it’s the strongest rendition of the
tune we’ve every heard,” says the KVET/KASE music director. “She’s out-
done herself. This is one that should stand the test of time.” He’s added Leon
Everette’s “Shadows Of My Mind” (RCA) because of its appeal to the tradi-
tional country listener. “The fiddle licks are real strong, and there’s a built-on
familiarity, too. Vernon Oxford scored with it years ago, but the new version
just knocks us cold.” “Why Baby Why,” a cut from Charley Pride’s new live
RCA LP, also features a strong fiddle performance—"“you can hear the au-
dience clap.” Finally, he says there is “nothing modern” about Merle Hag-
gard’s “If I Left It Up To You” from his “Going Where The Lonely Go” disk
(Epic), which he likes for its “two-step dance tempo.” LEO SACKS

until the new Congress convenes this
January. His announcement this
week fuels press reports that Hol-
lings is looking for a more visible
power base, and perhaps a better
base from which to launch a cam-
paign for the Presidency.

While Hollings has now made his
move, most Congress watchers are
still unsure what the results of the
elections will mean to the broadcast
community. NAB’s Steve Stock-
meyer, vice president of government
relations, sees “no major changes,”
and of the new Democrats filling po-
sitions on committees and subcom-
mittees, “it will depend what kind of
Democrats they are, because, for ex-
ample, Northern liberal Democrats
will not be looking as kindly to busi-
ness as Southern Democrats. We'll
just have to wait and see.”

Democratic gains in the House
make that side of the aisle the more
likely to be the subject of speculation
when Congress begins its reorgan-
izing and committee assignment
chores. Among those defeated was
one of the Cannon deregulation
bill’s co-sponsors, and a friend of
public broadcasting, Sen. Harrison
Schmitt (R-N.M.), chairman of the
Appropriations subcommittee and a
member of the Commerce Com-
mittee, Schmitt also introduced the
proposal to reduce the number of
FCC commissioners from seven to
five.

In the House, only one broad-
casting ally lost his seat, Rep. James
Collins (R-Tex.), ranking minority
member of the Telecommunications
subcommittee and the sponsor of a
deregulation bill similar to that of
Sen. Cannon, lost his bid for the
Senate seat held by incumbent
Lioyd Bensten.

However, other House communi-
cations allies fared better. Both John
Dingell (D-Mich.) and Tim Wirth
(D-Colo.) won their races. Dingell is
chairman of the House Energy and
Commerce Committee, and Wirth is
chairman of the House Telecom-
munications Subcommittee. James
Broyhill (R-N.C.), ranking minority
member of the Commerce Com-
mittee and a prime candidate for the
Collins subcommitte seat, also won
another term. Broyhill also has
sponsored a broadcast deregulation
bill which, like all House broadcast
deregulation legislation, has not yet
won approval.

NAB Seeking

-Cuban Jamming

Compensation

The National Assn. of Broad-
casters is going after federal money
to compensate radio stations that
suffer Cuban interference.

The NAB’s All Industry Cuban
Interference Task Force notes that
the Radio Marti authorization bill
passed by the Senate gives authority
to the FCC to direct federal compen-
sation to broadcasters affected by re-
taliatory Cuban interference.
Through the NAB executive com-
mittee, the task force has requested
the Senate to “give serious consider-
ation” to proposals and amend-
ments that would minimize Radio
Marti as an irritant to Cuba—either
put the station at either end of the
AM band, outside commercial fre-
quencies, operate it on short wave,
lease government air time on an
existing commercial AM station, or
share and expand Voice of Ameri-
can broadcasts.

www.americanradiohistorv.com

September/October Birch

Following are the September/ October Birch Report figures for Chicago,
Los Angeles and New York. Station results are compared with August/ Sep-
tember and July/ August figures. All are for 12 plus, 6 a.m. to midnight,

Monday to Sunday.

station format Sept./Oct. Aug./Sept. July/Aug.
Chicago

WGN MOR 8.9 83 84
WBBM-FM Hot 100 6.3 6.7 6.6
WLUP AOR 5.3 55 5.6
WLS-FM Hot 100 5.1 4.8 39
WMAQ country 49 53 49
WBBM-AM news 4.8 4.6 4.4
WIND talk 4.8 4.6 4.3
WJJID MOR 4.7 5.0 4.8
WGCI black 45 4.0 2.8
WKQX AC 44 34 34
Los Angeles

KABC talk 11.1 99 6.7
KROQ AOR 7.8 7.2 5.5
KLOS AOR 52 5.2 6.0
KNX-AM news 4.9 43 35
KMET AOR 4.8 4.7 5.7
KIIS AC 37 3.2 33
KJOI beautiful 35 3.1 23
KRTH AC 3.0 3.0 29
KFWB news 29 2.2 2.5
KIQQ Hot 100 29 2.7 35
New York

WINS news 7.2 7.0 6.8
WRKS urban 6.0 6.7 6.6
WOR talk 5.7 58 58
WPLJ AOR 5.2 5.6 5.0
WAPP AOR 5.1 64 8.2
WCBS-AM news 5.1 4.7 34
WADO Spanish 4.7 38 24
WKTU urban 4.7 39 4.5
WBLS urban 4.5 42 4.6
WNBC AC 4.0 4.0 3.7

1982 Radio Awards Competition

Time is running out to enter the 1982 Billboard Radio Awards
Competition. All entries must be postmarked no later than Nov.
30. Awards will be presented according to format and category
to the outstanding station, p.d. and DJ as categories for special
programming and military/international DJs.

Entrants may submit material for the AOR, Hot 100/AC,
country, black, Latin or miscellaneous categories. Market sizes
are broken down into three groups: number one to 30, 31 to 100
and below 100. Air checks must be of material aired between
Jan. 1 and Nov. 30 of this year. DJs should use the entry blank

below to enter.

ENTRY FORM

AIR PERSONALITY COMPETITION

Please affix this label to your air personality's air check.

PLEASE PRINT:

Air Personality

Does air personality select music?

Station City
Yes__ No__
mo. yr.

Personality has been with station since___ —

JUDGES:

Format

Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
Use ONLY one column. Leave rest blank for future judging.

REGIONAL RATING

‘FINAL RATING

Yoice

Timing

Music selection

Salesmanship

Personality definition

Interest stimulation

Compatability with format

Ability to relate to audience

Presentation

Content

Imagination

Creativity

Originality

TOTAL

TOTAL
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THURSDAY, Janu

10:00am- 6:00pm
7:30pm- 9:30pm

20th

Registratid
Welcomind

FRIDAY, January 21st

8:00arn- 9:00am
8:30am- 5:30pm
9:00am-10:00am
9:00am-11:45am
10:15am-11:45am

Continental B
Registration

“Radio’s Chang
EARSHOT prese
“Radio And Reco

11:45am- 1:00pm FREE TIME

1:00pm- 2:15pm ““The Truth About Pé Jol¥}
Crossover”’

1:.00pm- 3:30pm EARSHOT presents “ d Publi
Workshops”

2:30pm- 3:30pm “Plain Talk About New ology”’

3:45pm- 4:45pm “Old-Timers Day”’

3:45pm- 6:00pmi Production Seminars & Special Presenta

5:00pm- 6:00pm “Talk, News And Public Affairs on Music F

6:00pm- 7:00pm
7:00pm-11:00pm
11:00pm- ??7?

FREE TIME
GENERAL DINNER SESSION with Keynote
The Album Network presents “Rock Radio

10:15am-11:45am
11:45am- 1:00pm
1:00pm-
1:00pm-

2:30pm-
3:45pm- 4:45pm

rkshops

SATURDAY, January 22nd

8:00am- 9:00am
8:30am- 5:30pm
9:00am-10:00am
9:00am-11:45am

Continental Breakfast

Registration

“The Music Panel: The State of Popular Music”
EARSHOT presents ‘‘News and Public Affairs
Workshops”’

“The New Attitude Radio Promotions”

FREE TIME

“Air Personalities: What Are They And Where Do They
Come From”

EARSHOT presents ‘“News and Public Affairs
Workshops”’

“*Consultants: Who Are They And What Do They Do”
“Networks and Syndicators: The New Programming
Force"”

2:15pm
3:30pm

3:30pm

3:45pm- 6:00pm “Talk Radio’” panel & Special Presentations
5:00pm- 6:00pm “View From The Top"”
6:00pm- 7:00pm FREE TIME
7:00pm-11:00pm GENERAL DINNER SESSION with Keynote Speakers
11:00pm- ?77? Open Rap Session
) rison
Mike Harl
pirecto’

TWA

has been appointed as the official carrier for the
Billboard Radio Programming Convention. Simply
call 800/325-4933 and identify yourself as a
Billboard Radio Convention attendee and be eligible
fora 25% discount off TWA regular coach airfares.
Convenient ticketing lets you select the ideal way to
receive your tickets, boarding passes and advance
seating assignment. You may have your tickets
mailed directly to you, orif you prefer, your tickets
may be purchased from your travel agent of local
TWA office.

To register, simply fill in the registration coupon and return it with your check or cc88t card information to: Billboard Radio Programming Convention, 9107 Wilshire Blvd,
Suite 700, Beverly Hills, California 80210. For information on registration, trével and hotel accommaodations, please contact Kris Sofley at (213) 859-5313.

The Billboard Radio Programming Convention ___
January 20-22, 1983, Huntington Sheraton, Pasadena, California

A\

REGISTRATION FEES:
0 $225.00 Before December 10, 1982
O $275.00 After December 10, 1982

O tam enclosing a check in the amount of $
| wish to charge my registration to:
O American Express 0O Diners Club

\ O $180.00 Speaker/Student Registration O BankAmericard/Visa O MasterCharge /
Registration does not include hotel accommodations or air- CARD NUMBER EXP. DATE
\ tare. Registrant substitutions may be made. Registrations at /
the door will be an additional $50. Absolutely no refunds after SIGNATURE
\ December 20, 1982, Cancellations before December 20, 1982 MAIL COMPLETED  Billboard's Radio Programming Convention 7
R must be in writing and will be subject to a 10% canceliation FORM TO: 9107 Wilshire Boulevard, Suite 700 N

fee. Information on hotel accommodations will be mailed to

Beverly Hiils, California 90210
you upon receipt of your completed registration form.

Telephone (213) 859-5319

LAST NAME FIRST NAME INITIAL
\ (LI T LI T LI IO DI T IITITTITI O /
TITLE FIRSTNAMEORNICKNAMEFORBADGE7
\  [CIIOOIIITTIIIIITIrIrT] (I T I LT T I ] /
N OO T O O T T £ —
V ADDRESS PHONE 7
\ 5 O 1 1 /
CITY STATE  ZIP

Billboard

BRPC 120228

[(TTTTITTTITTTY 0 CITTT]

www.americanradiohistorv.com
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Playlist Prime Movers

Sing

les Radi

Playlist Top Add Ons e

PRIME MOVERS-NATIONAL

LIONEL RICHIE-Truly (Motown)

JOE COCKER AND JENNIFER WARNES—Up Where We Belong (Island)
CHICAGO-Love Me Tomorrow (Fullmoon/Warner Bros.)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

#PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

##KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
oADD-ONS-A! records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS —Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

mmm* PRIME MOVERS e

CHICAGO--Love Me Tomorrow (Fullmoon/
Warner Bros.)

JOE COCKER AND JENNIFER WARNES-Up
Where We Belong (Island)

JOE JACKSON—Steppin’ Out (A&M)

smmmm ® TOP ADD ONS mem

SANTANA-Nowhere To Run (Columbia)
MARVIN GAYE-Sexual Healing (Columbia)
MEN AT WORK—Down Under (Columbia)

mmmmgm BREAKOUT S

J. GEILS BAND~I| Do (EMI/America)

KKXX-FM—Bakersfield
(Doug Deroco—-M0)
# % DON HENLEY—Dirty Laundry 29-16
# % PHIL COLLINS—You Can’t Hurry Love 40-31
# ABC—The Look Of Love 16-10
# SUPERTRAMP—It's Raining Again 22-14
# CHILLIWACK~Whatcha Gonna Do 31-24
oo JOHNNV MATHIS—When The Love Goes Out Of The
Lovi
oo Aull PARSONS PROJECTPsychobabble
© SYLVIA—Nobody B
L] IDI: PgTTV AND THE HEARTBREAKERS—You Got
ucl
L] IICHAH. JACKSON AND PAUL McCARTNEY—The Girl
Is Mine B
® TOTO-Africa B
o JOHN COUGAR—Hand To Hold On Ta B
© A FLOCK OF SEAGULLS-Space Age Love Songs A
© ELVIS PRESLEY—The Presley Medley A
® J,GEILS BAND—| Do A
o LOVERBOY—~Jump A

KIMN-AM—Denver
(Gloria La Rene—MD)
# % JOE COCKER AND JENNIFER WARNES-Up Where
We Belong 2-1
# # JOE JACKSON—Steppin’ Out 6-2
 TONI BASIL-Mickey 5-4
# LIONEL RICHIE-Truly 11-5
% CHICAGO—Love Me Tomorrow 10-9
oo PHIL COLLINS—You Can't Hurry Love
oo TOM PETTY AND THE HEARTBREAKERS—You Got

Lucky
© MICHAEL JACKSON AND PAUL McCARTNEY —The Girl
Is Mine B
© DIONNE WARWICK—Heartbreaker B
© DIANA ROSS—Muscles B
© LITTLE RIVER BAND—The Other Guy A
® ABC—The Look Of Love X
© MOVING PICTURES-What About X
© JOHN COUGAR-Hand To Hold On To X
© MEN AT WORK —Down Under X
© KOOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)

X
© SCANDAL—Goodbye To You X
© JEFFREY OSBORNE-0n The Wings Of Love A
® ). GEILS BANO-| Do A

KOAQ-FM—Denver
Sledge—MD)
% % DARYL HALL ANO JOHN DATES—Maneater 14-8
# % ABC—The Look Of Love 21-16
« TONI BASIL—Mickey 15-12
* Il):(’)MLD FAGEN-1.G.Y. (What A Beautiful World) 17-
% LINDA RONSTAOT—Get Closer 18-15
oo TOTO-Africa
o0 nm AUSTIN WITH JAMES INGRAM—Baby Came

° MICMAf.Ili JACKSON AND PAUL McCARTNEY—The Girl
Is Mine

© JOHN COUGAR—Hand ToHold On To B

® KIM CARNES—Everybody Wants You A

© TOM PETTY AND THE HEARTBREAKERS —You Got
Lucky A

© THE MOTELS—Forever Mine A

© KOOL AND THE GANG~Let's Go Dancin’ (Ooh L3, La}

X
© MOVING PICTURES—What About Me X
© DONNIE IRIS—Tough World X
o DON HENLEY-Dirty Laundry X
© JEFFREY DSBORNE—0On The Wings Of Love X
© JUDAS PRIEST—You've Got Another Thing Coming X
© PAT BENATAR—Shadows Of The Night X
© DIDNNE WARWICK ~Hearthreaker X

KLUC-FM-Las Vegas
{Dave Van Stone—M0)
%% DONALO FAGEN-16.Y. (What A Beautiful World)

4.3
s % JOE JACKSON—Steppin’ Out 9-7
 DARYL HALL AND JOHN OATES—Maneater 14-9

# LIONEL RICHIE-Truly 16-13

% PAT BENATAR—Shadows Of The Night 20-17

oo JOHN COUGAR—Hand To Hold On To

oo ). GEILS BAND-| Do

© MEN AT WORK—Down Under

© JOHN COUGAR—Hand ToHold On To B

© KIM CARNES—Does It Make You Remember B

© TOM PETTY AND THE HEARTBREAKERS —You Got

Lucky B
© DJONNE WARWICK —Heartbreaker X
© MISSING PERSONS—Destination Unknown X

KFI-AM—Los Angeles

Steve La Bear—MD)
* # STRAY CATS—Rock This Town 2-1
+ % CHICAGO—Love Me Tomorrow 11-6
# DIONNE WARWICK—Heartbreaker 14-9
 MARVIN GAYE—-Sexual Healing 32-20
+ DIANA ROSS—Muscles 26-18
oo J. GEILS BAND-| Do
oo SANTANA—Nowhere To Run
© MEN AT WORK—Down Under B
© JOHN COUGAR~Hand To Hold On To B
© TOM PETTY AND THE HEARTBREAKERS—You Got

Lucky B
® PRINCE-1999 8
o ADAM ANT—Goody Two Shoes A
© LANI HALL-Who's That Guy A
© SONNY CHARLES—Put It In A Magazine A
o LITTLE RIVER BANO—The Other Guy A
© JONI MITCHELL—You're So Square Baby, | Don't

Care A
© GEDRGE HARRISON—Wake Up My Love X
© CHILLIWACK—Whatcha Gonna Do X
© MOVING PICTURES—What About Me X
© THE MOTELS~Forever Mine X
© EODIE RABBITT WITH CRYSTAL GALE—You And | X
© MISSING PERSONS—Destination Unknown X
® PETER GABRIEL—Shock The Monkey X
© DONNIE IRIS—-Tough World X

KIQQ-FM—Los Angeles
(Robert Moorhead—MD)
© TOM PETTY AND THE HEARTBREAKERS —You Got

Lucky B
© KOOL AND THE GANG—Let's Go Dancin' (Ooh, La La)
B8

® TOTD—Africa B

o LITTLE RIVER BAND—-The Other Guy A

© PETER GABRIEL—Shock The Monkey A

© PATTIAUSTIN WITH JAMES INGRAM -Baby Come To

Me A

© THE PRETENDERS—Back On The Chain Gang A

® PHIL COLLINS—You Can't Hurry Love A

© THE ORAMATICS—Treat Me Right A

© BILL CONTI-Theme From Dynasty X

o EODIE RABBITT WITH CRYSTAL GAYLE—You And I X

@ AIR SUPPLY~Two Less Lonely People X

© THE MOTELS—Forever Mine X

© SMOKEY ROBINSON-The Smokey Robinson Mediey
X

® [ANIHALL-Who's That Guy X

© KENNY ROGERS—A Love Song X

© JOHN COUGAR—Hand To Hold On To X

® JACK MACK AND THE HEART ATTACK-Wonderful Girl
X

© SHOOTING STAR-Heartache X

© ADRIAN GURVITZ-Your Dream X

® GOLOEN EARRING—Twilight Zone X

© KIM CARNES —Does It Make You Remember X

© CHILLIWACK—Whatcha Gonna Do X

© MICHAEL McDONALD | Gotta Try X

® CULTURE CLUB-Do You Really Want To Hurt Me A
© THE COMMODORES—Painted Picture A

® ), GEILS BAND—| Do X

Based on station playlists through Tuesday (11/9/82)

TOP ADD ONS -NATIONAL

MARVIN GAYE-Sexual Healing (Columbia)

MEN AT WORK-Down Under (Columbia)
PHIL COLLINS=You Can't Hurry Love (Atlantic)

oo CROSBY, STILLS AND NASH—Southern Cross

oo SANTANA-Nowhere To Run

© JOHN COUGAR—Hand To Hold On To A

© LITTLE RIVER BAND—The Other Guy A

® ), GEILS BAND-1Do B

® TOT0-Africa B

° PAT;I AUSTIN WITH JAMES INGRAM—Baby Come To
Me

KOPA-FM—Phoenix
(Chaz Kelley—M0)
% DAN FOGELBERG—Missing You 12-4
#w CHICAGO-Love Me Tomorrow 10-5
# CROSBY, STILLS AND NASH-Southern Cross 15-11
# BILLY JOEL —Pressure 20-14
% DIONNE WARWICK—Heartbreaker 24-17
oo LAURA BRANIGAN —Gloria
oo Marvin Gaye—Sexual Healing
© EDDIE RABBITT WITH CRYSTAL GAYLE-You And | A
© JEFFERSON STARSHIP-Be My Lady X
® PHIL COLLINS—You Can't Hurry Love X
© KIM CARNES —Does It Make You Remember X

KGGI (99-1-FM)—Riverside
(Steve 0'Neil—MD)
% % LIONEL RICHIE-Truly 2-1
# % NEIL DIAMONO—Heartlight 3-3
 STRAY CATS—Rock This Town 156
% DARYL HALL AND JOHN DATES—Maneater 13-8
% MARVIN GAYE —Sexual Healing 20-15
oo MEN AT WORK—Down Under
oo CROSBY, STILLS AND NASH—Southern Cross
o EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B
® PHIL COLLINS—You Can't Hurry Love B
© JONI MITCHELL—(You're So Square) Baby, | Oon't

Care B
© MICHAEL McDONALO - Keep Forgettin' B
© GEDRGE HARRISON—Wake Up My Love A

KCPX-AM-Salt Lake City
(Gary Waldron—MD)
% % MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine 30-7
# % DAN FOGELBERG—Missing You 20-16
« SUPERTRAMP-It's Raining Again 23-17
 DON HENLEY—Disty Laundry 22-18
+ DIDNNE WARWICK—Heartbreaker 24-20
oo AMERICA—Right Before Your Eyes
oo RONNIE MILSAP-Inside
© KIM CARNES~Does It Make You Remember B
® AIR SUPPLY—Two Less Lonely People In The World B
© ROBERT PLANT—Pledge Pin B
© AFLOCK OF SEAGULLS—Space Age Love Songs B
© MELISSA MANCHESTER-Hey Ricky B
® LITTLE RIVER BAND—The Other Guy B
© GOLOEN EARRING—Twilight Zone A
® TOTD-Africa A
® RODWAY-Don't Stop Trying A
® BARRY MANILOW—Memory A
© ALAN PARSONS PROJECT —Psychobabble A
® J, GEILS BAND~| Do A
© YOKO ONO—My Man A
© ANNE MURRAY—Somebody's Always Saying Goodbye

X
® OOLLY PARTON—Hard Candy Christmas X
© THE KIDS FROM FAME—Be Your Own Hero X
© FASHION--Love Shadow X
@ Q-FEEL—At The Top X

KRLA-AM —Los Angeles
{Rick Stancatto—M0)
% % LIONEL RICHIE-Truly 9-1
s % DARYL HALL ANO JOHN DATES—Maneater 25-10
 TAVARES—A Penny For Your Thoughts 19-11
# THE CLASH—Rock The Casbah 18-13
% ABC-The Look Of Love 30-19
o MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine
oo MARVIN GAYE—Sexual Healing
® CHICAGO—Love Me Tomorrow B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
© DON HENLEY—Dirty Laundry A
© DONNA SUMMER-State Of Independence A
© KOOL AND THE GANG—Let's Go Dancin’ A
© BARRY MANILOW—M emory A
© JOHN COUGAR—Hand To Hold On To X
© BANANARAMA—He Was Really Sayin' Something X
© A FLOCK OF SEAGULLS—Space Age Love Songs X
© ADAM ANT-Goody Two Shoes X
o SUPERTRAMP—It's Raining Again X
© BILL CONTI-Theme From Dynasty X
© CHARLENE AND STEVIE WONDER—Used To Be X
o DAN FOGELBERG—Missing You X
© LUTHER VANORDSS—Bad Boy/Having A Party X
© PATTIAUSTIN WITH JAMES INGRAM—Baby Come To
Me X
© FASHION—Love Shadow X
® SURVIVOR-American Heartbeat X
® BILLY JOEL—Pressure X

KRTH-FM—Los Angeles

(David Grossman—M0)
# w JOE COCKER AND JENNIFER WARNES ~Up Where
We Belong 5-2

w % THE POINTER SISTERS~I'm So Excited 11-6
# MARVIN GAYE—Sexual Healing 12-9

# DARYL HALL ANO JOHN DATES—Maneater 14-11
# ABC—The Look Of Love 24-15

KRSP-AM—Salt Lake City
{Lorraine Windgar—MD)

% LAURA BRANIGAN—Gloria 5°3

% JOE JACKSON-Steppin' Out 9-4

# LIONEL RICHIE-Truly 12-5

* CHICAGO-Love Me Tomorrow 13-6

 STRAY CATS—Rock This Town 22-13

oo THE CLASH-Rock The Casbah

oo CHILLIWACK—Whatcha Gonna Do

© JOHN COUGAR—Hand To Hold OnTo B

o MICHAEL JACKSON AND PAUL McCARTNEY ~The Giri
Is Mine B

® TOT0-Africa B

® PHIL COLLINS—You Can’t Hurry Love A

© MEN AT WORK—Down Under A

© TOM PETTY AN THE HEARTBREAKERS—You Got
Lucky A

KFMB—San Deigo
(Glen McCartney—MO)
% # DARYL MALI.MID lDHn DATES—Maneater 6-3
%% CHICAGO—Love Me Tomorrow 11-6
# CROSBY, STILLS AND NASH-Southern Cross 15-8
# SUPERTRAMP-It's Raining Again 19-14
% MICHAEL JACKSON AND PAUL McCARTNEY=The Girl
Is Mine 21-16
© MARVIN GAYE-Sexual Healing B
o PATTI AUSTIN WITH JAMES INGRAM —Baby Come To

Me B
© CHARLENE AND STEVIE WONDER—Used To Be A
© EOOIE RABBITT WITH CRYSTAL GAYLE—You And | A
© KIM CARNES—Does it Make You Remember X
® AIR SUPPLY—Two Less Lonely People In The World X

XTRA-AM—San Diego
{Jim Richards—M0)
# % SYLVIA—Nobody 4-2
# % CHICAGO—Love Me Tomorrow 119
* MICHAEL JACKSON AND PAUL McCARTNEY - The Girl
Is Mine 19-10
 THE CLASH—Rock The Casbah 23-13
% MEN AT WORK~Down Under 30-18
oo ADAM ANT-Goody Two Shoes
oo ). GEILS BANO-1 Do
© BILLY SQUIER—Everybody Wants You B
© DONALD FAGEN—1.G.Y. (What A Beautiful World) B
® TOTO-Africa B
© JOHN COUGAR—Hand ToHold On To B
© TOM PETTY AND THE HEARTBREAKERS—You Got

Lucky B
® MISSING PERSONS—Destination Unknown A
® J. GEILS BAND -1 Do A
o CHILLIWACK—Whatcha Gonna Do X
® JEFFREY OSBORNE—-0On The Wings Of Love X
® KDOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)

X
© THE MOTELS—Forever Mine X
© DONNIE IRIS-Tough World X

KRQQ-FM—Tucson
(Zapolian/Hart—MD)
# % TONI BASIL-Mickey 2-1
% % LIONEL RICHIE-Truly 10-4
* MEN AT WORK—Down Under 12-8
* DON HENLEY-Dirty Laundry 23-12
# THE WHO —Athena 24-14
oo ] GEILS BANO—I Do
®e JONI MITCHELL-You're So Square Baby, | Don’t
Care

.

° ’l:mu[l'i JACKSON AND PAUL McCARTNEY~The Girl
Mine

© SUPERTRAMP-It's Raining Again B

® CLIFF RICHARD—-The Only Way Out B

©-MICHAEL McDONALD—| Gotta Try A

© A FLOCK OF SEAGULLS—Space Age Love Songs A

© FRIDA-| Know There's Something Going On X

© ROXY MUSIC—More Than This X

© ADAM ANT—Goody Two Shoes X

© CHILLIWACK—Whatcha Gonna Do X

© STEVE WINWOOD-Valerie X

© THE PRETENDERS-Back On The Chain Gang X

® PHIL COLLINS-You Can't Hurry Love X

© TRI0—Da Da Da You Don't Love Me Anymore X

. TOD: PETTY AND THE HEARTBREAKERS - You Got
Lucky X

Pocific Northwest Region
mmmk PRIME MOVERS s

STRAY CATS—Rock This Town (EMI-America)

LIONEL RICHIE-Truly (Motown)

CHICAGO~Love Me Tomorrow (Fullmoon/
Warner Bros.)

meme® TOP ADD ONS musmma

JOHN COUGAR—Hand To Hold On To (Riva/
Mercury)

PHIL COLLINS—You Can't Hurry Love (Atlantic)

DON HENLEY—-Dirty Laundry (Elektra)

e BREAKOUTS messes

LITTLE RIVER BAND—The Other Guy (Capitol)
N

KRLC-AM—Lewiston
(Steve MacKelvie—MO)
% # CROSBY, STILLS AND NASH—Southern Cross 1-1
# & CHICAGO~Love Me Tomorrow 3-2
 DONALD FAGEN—-1.G.Y. (What A Beautiful World) 6-3
# DARYL HALL AND JOHN DATES—Maneater 8-4
% LIONEL RICHIE-Truly 10-6
oo LITTLE RIVER BAND-The Other Guy
oo ELTON JOHN—-Bal! & Chain
® PHIL COLLINS—You Can't Hurry Love B
® AIR SUPPLY~Two Less Lonely People B
© BILL CONTI-Theme From Dynasty B
© CHARLEME AND STEVIE WONDER—Used ToBe B
o AMERICA—Right Before Your Eyes A
® SPYRO GYRA--Soho Mojo A
© CHRIS CHRISTIAN-The Lasty Goodbye X
® TAVARES—A Penny For Your Thoughts X
© GORDON LIGHTFOOT—Shadows X
© GEORGE FISCHAFF —Pretty Kitty X
o JONI MITCHEL—You're So Square, Baby, | Don’t Care

X
© POCD—Shoot For The Moon A
© MICHAEL MURPHY - Stitl Taking Chances A
© RONNIE MILSAP-Inside A

KCNR-FM—Portland
(Richard Harker—M0)
#  JOE JACKSON—-Steppin’ OUt 2-1
% % CHICAGD—Love Me Tomorrow 7-3
+ DAN FOGELBERG-Missing You 9-4
+ DONALD FAGEN—1.G.Y. (What A Beautiful World) 8-S
# LIONEL RICHIE-Truly 20-10
oo MEN AT WORK—Down Under
oo MICHAEL JACKSON AND PAUL McCARTNEY-The
Girl Is Mine
® JOTO-Africa B
© DIONNE WARWICK—Heartbreaker B
© DON HENLEY-Dirty Laundry B
© PATTIAUSTIN WITH JAMES INGRAM-Baby Come To

Me A
© KIM CANRES-Does It Make You Remember A
© SURVIVOR—-American Heartbeat X

KCBN-AM—Reno
(Jim O'Neil—M0)
% FLEETWOO00 MAC—Gypsy 2-1
% % STRAY CATS—Rock This Town 4-3
# SYLVIA—Nobody 8-5
 LIONEL RICHIE-Truly 26-20
# DON HENLEY—Dirty Laundry 28-22
oo LITTLE RIVER BAND—The Other Guy
oo MICHAEL McDONALD-1 Gotta Try
o MEN AT WORK—Down Under B
© TOM PETTY AND THE HEARTBREAKERS —You Got
Lucky B
© THE CLASH—Rock The Casbah B
© JOHN COUGAR—Hand To Hold On To B
© JONI MITCHELL—(You're So Square) Baby, | Don’t

Care B
® ADAM ANT—Goody Two Shoes A
© THE MOTELS—Forever Mine A
© A FLOCK OF SEAGULLS—-Space Age Love Songs A
® 1, GEILS BAND—| Do A
® FASHION—Love Shadow X

KSFM-FM—Sacramento
(Mark Preston—M0)
% % LIONEL RICHIE-Truly 7-1
# # CHICAGO—Love Me Tomorrow 10-6
+ CROSBY, STILLS AND NASH—Southern Cross 12-8
+ DARYL HALL AND JOHN DATES—Maneater 19-11
% MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 28-18
oo MOVING PICTURES—What About Me
oo MICHAEL McDONALD-| Gotta Try
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

MeB
© EODIE RABBITT WITH CRYSTAL GALE~You And | B

KFRC-AM—San Francisco
(Kate Ingram—M0)

# % LIONEL RICHIE-Truly 3-1

# % TONI BASIL—Mickey 4-S

% STRAY CATS—Rock This Town 10-5

# JOE JACKSON—Steppin’ Qut 16-6

% MARVIN GAYE—Sexual Healing 13-10

oo DON HENLEY-Dirty Laundry

oo PRINCE-1999

© JOHN COUGAR—Hand To Hold On To B

www.americanradiohistorv.com

). GEILS BAND -1 Do (EMi/America)
LITTLE RIVER BAND —The Other Guy (Capitol)
.38 SPECIAL-Chain Lightning (A&M)

© PETER GABRIEL—Shock The Monkey A
© JACK MACK AND THE HEART ATTACK—True Loving

Woman X
© ), GEILS BAND-| Do A

KPLZ-FM-Seattle
(Greg Cook—M0)
s % MICHAEL JACKSON AND PAUL McCARTNEY —The
Girl Is Mine 20-15
% KENNY ROGERS~A Love Song 23-19
+ DAN FOGELBERG —Missing You 28-20
+ JEFFERSON STARSHIP—Be My Lady 27-23
% SHEENA EASTON—| Wouldn't Beg For Water 30-26
oo BILL CONTI-Theme From Dynasty
oo LEE RITENOUR-Cross My Heart
® PHIL COLLINS-You Can't Hurry Love B
© MEN AT WORK—Down Under B
© MICHAEL McDONALD - Gotta Try B
® AIR SUPPLY-—-Two Less Lonely People In The World B
© CHILLIWACK-Whatcha Gonna Do A
® ABC~The Look Of Love A

KUBE-FM—Seattle

(Tom Hutyler—M0)
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 1-1
% ABC—The Look Of Love 9-5
# LAURA BRANIGAN-Gloria 10-8 a
# LIONEL RICHIE—Truly 15-9
 DARYL HALL AND JOHN OATES—Maneater 26-16
oo PHIL COLLINS—You Can't Hurry Love
*o JOHN COUGAR—Hand To Hold On To
® DON HENLEY-Dirty Laundry B
© DIONNE WARWICK—Heartbreaker B
© MEN AT WORK—Down Under B
© JEFFREY OSBORNE—On The Wings Of Love B
® CHILLIWACK-Whatcha Gonna Do B
L] PAT;I AUSTIN WITH JAMES INGRAM —Baby Come To
Me

KYYX-FM—Seattle
(Elvin lchiyama—MD)
# % THE CLASH-Rock The Casbah 1-1
% STRAY CATS—Rock This Town 2-2
# Q-FEEL—Dancing In Heaven (Orbital Be-Bop 3-3
 PETER GABRIEL—Shock The Monkey 6-4
% DARYL HALL AND JOHN OATES—Maneater 7-5
oo JOHN COUGAR—Hand To Hold On To
%o JONI MITCHELL—You're So Square, Baby, | Don't

Care
® PHIL COLLINS—You Can't Hurry Love B
© TRANSLATOR-Everywhere That {'m Not B
© THE MOTELS—Forever Mine B
© MOVING PICTURES—What About Me B
© LINDA RONSTADT-Lies A
® BILL NELSON—Flaming Desire X
© THE STEVE MILLER BAND—Cool Magic X
© FLASH AND THE PAN—Where Were You X
© THE PAYDLAS—Eyes Of A Stranger X
© MAGAZINE-About The Weather X
© THE GAP BAND-You Dropped A Bomb On Me X
© JOSIE COTTON—Bye Bye Baby A
© PSYCHEOELIC FURS—Love My Way A
® X—Blue Spark A

KJRB-AM—Spokane
(Brian Gregory—M0)
% SYLVIA-Nobody 9-5
% LAURA BRANIGAN—Gloria 10-6
# DIDNNE WARWICK—Heartbreaker 11-7
+ DARYL HALL AND JOHN OATES-Maneater 15-9
# SUPERTRAMP-It's Raining Again 23-18
© MEN AT WORK--Down Under B
© MICHAEL McDONALD - Gotta Try B
® SONNY CHARLES—Put It In A Magazine B
© JOHN COUGAR—Hand To Hold OnTo A
® BILL CONTI—Theme From Dynasty A
® AIR SUPPLY—Two Less Lonely People In The World A
© KDOL AND THE GANG—Let's Go Dancin’ A
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

MeA
® LITTLE RIVER BAND—The Other Guy A

KTAC-AM—Tacoma
(Dick Haugan—M0)
% DIONNE WARWICK—Heartbreaker 4-1
+ % CHICAGO~Love Me Tomorrow 6-2
 LIONEL RICHIE-Truly 7-3
# MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 20-12
# TOTD—Africa 26-22
© AIR SUPPLY—Two Less Lonely Peaple B
L] ;AT;I AUSTIN WITH JAMES INGRAM—Baby Come To
e
© DIANA ROSS—Muscles X
® PHIL COLLINS-You Can't Hurry Love X
© BILL MEOLEY—Right Here And Now X
© TAVARES—A Penny For Your Thoughts X
© JOE JACKSON—Steppin' Dut X
© MARVIN GAYE—-Sexual Healing X

North Central Region

mmsm X PRIME MOVERS s

STRAY CATS—Rock This Town (EMI-America)
GLENN FREY-The One You Love (Asylum)
LIONEL RICHIE—Truly (Motown)

mmm® TOP ADD ONS memm

TOM PETTY AND THE HEARTBREAKERS —You
Got Lucky (Backstreet)

JOHN COUGAR—Hand To Hold On To Riva/
Mercury)

PHIL COLLINS—You Can't Hurry Love (Atlantic)

e BREAK OU TS messe—s

NO BREAKOUTS

WKRQ-FM—Cincinnati
(Tony Galluzzo—-M0
% % GLENN FREY—The One You Love 1-1
% % TOT0—Make Believe 3-2
# AMERICA-You Can Do Magic 5-3

* PAT BENATAR-Shadows Of The Night 136
+ DON HENLEY-Dirty Laundry 15-11

oo LIONEL RICHIE-Truly

oo JOHN COUGAR-Hand To Hold On To
© MEN AT WORK—Down Under A

WGCL-FM—Cleveland
(Tom Jefleries—MD)

# % STRAY CATS~Rock This Town 11-8

#w BILLY JOEL -Pressure 14-10

 JOE JACKSON-Steppin’ Out 16-12

* ABC—The Look Of Love 18-15

* MICHAEL JACKSON AND PAUL McCARTNEY —The Girl
Is Mine 29-17

oo TOM PETTY ANO THE HEARTBRAKERS -Yau Got
Lucky

oo PHIL COLLINS—You Can't Hurry Love

© JUDAS PRIEST—You've Got Another Thing Coming B

® TOTO-Africa B

© MOVING PICTURES —What About Me A

L] ;ATP AUSTIN WITH JAMES INGRAM —Baby Come To

e

© MEN AT WORK—Down Under A

® FRIDA-| Know There's Something Going Oa X

© KIM CARNES—Does It Make You Remember X

© JOHN COUGAR-Hand To Hold On To X

© STEVE WINWOOD—Valerie X

© EDDIE RABBITT WITH CRYSTAL GAYLE—Yon And | X
© DONNIE IRIS—Tough World X

® J. GEILS BAND-1 Do A

WNCI-FM—Columbus
(Steve Edwards—MD)
% JOE COCKER AND JENNIFER WARNES—U)) Where
We Belong 2-1
# % DIDNNE WARWICK—Heartbreaker 8-2
# LIONEL RICHIE-Truly 11-8
* DONALD FAGEN-1.G.Y. (What A Beautiful World) 15-

10

% MICHAEL JACKSON AND PAUL McCARTNEY —The Girl
Is Mine 24-13

oo STRAY CATS—Rock This Town

oo TOTO-Africa

© LAURA BRANIGAN—Gioria A

WXGT-FM—Columbus

(Teri Nutter~MD)
# % LIONEL RICHIE—Truly 18-10
s % DARYL HALL AND JOHN OATES-Maneate- 24-17
# JOE JACKSON-Steppin’ Qut 8-2
# NEIL DIAMDNO-Heartlight 9-3
% CHICAGO-Love Me Tomorrow 11-6
oo TONI BASIL—Mickey
oo JOHN COUGAR-Hand To Hold On To
® STRAY CATS—Rock This Town B
© SUPERTRAMP—It's Raining Again B
© PAT BENATAR—Shadows Of The Night X
® BILLY JOEL—Pressure X
© DON HENLEY—Dirty Laundry X

CKLW-AM—Detroit
(Rosalee Trombley—MO)
% STARY CATS—Rock This Town 13-8
# % DIANA ROSS—Muscles 14-11
# TONI BASIL—Mickey 21-13
% DON HENLEY—Dirty Laundry 28-15
 DIONNE WARWICK -Heartbreaker 30-21
® JEFFREY OSBORNE—On The Wings Of Love B
© SUPERTRAMP~It's Raining Again B
® PHIL COLLINS-You Can't Hurry Love B
® CHILLIWACK~Whatcha Gonna Do B
© JOHN COUGAR—Hand ToHotd On To A
© KIM CARMES—Does It Make You Remember £
© THE POINTER SISTERS—1'm So Excited X
® DAN FOGELBERG—Missing You X
® TOTO-Africa X
© MISSING PERSONS —Destination Unknown X
© ELVIS PRESLEY—The Elvis Medley X
® ). GEILS BANO-1 Do A

WBZZ-FM—Pittsburgh
(Chuck Tyler—MD)
# % GLENN FREY—The One You Love 1-1
# % LIONEL RICHIE-Truly 2-2
 JOE COCKER AND JENNIFER WARNES—Up Wt ere We
Belong 5-3
 DARYL HALL AND JOHN OATES—-Maneater 8-5
+ TONI BASIL~Mickey 11-6
© STRAY CATS—Rock This Town B
© THE CLASH—Rock The Casbah B
© MEN AT WORK—Down Under A
© MARVIN GAYE-Sexual Healing A
® PHIL COLLINS—You Can't Hurry Love X
© DAN FOGELBERG—Missing You X
© DIONNE WARWICK—Heartbreaker X
® BILY JOEL—Pressure X

WHYW-FM—Pittsburgh
(Jay Cresswell-MD)
%% LAURA BRANIGAN-Gloria 5-3
# % SYLVIA-Nobody 10-7
 EVELYN KING—Love Come Down 16-14
# DARYL HALL AND JOHN DATES—Maneater 18-16
# JEFFREY OSBORNE—0n The Wings Of Love 21-17
oo TOM PETTY ANO THE HEARTBREAKERS-You Got

Lucky
oo DON HENLEY—Dirty Laundry
o DAN FOGELBERG—Missing You B
© JDE JACKSON-Steppin’ Out B
© DIANA ROSS—Muscles B
© KOOL AND THE GANG—Let's Go Dancin’ (Ooh L3, La)

A

° MICMAEI.JACKSON AND PAUL McCARTNEY—The Girl
Is Mine

° CHAIII.ENE ANO STEVIE WONDER—Used ToBe &

© MARVIN GAYE—Sexual Healing A

WXKX-FM—Pittsburgh
(Craig Jackson—MD)
% % DAN FOGELBERG—Missing You 81
+ % PHIL COLLINS~You Can’t Hurry Love 20-.0
* JOE JACKSON—Steppin’ Out 36-17
* JEFFERSON STARSHIP—Be My Lady 25-20
* ROO STEWART —Guess I'll Aiways Love You 29-22

{Continued on opposite pcge)
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® Continued from opposite page

oo BAD COMPANY—-Race Track
oo DOMNIE IRIS—The High And The Mighty
® SAGA-0n The Loose B
© THE WHO—Why Did | Fall For That B
© STEVE WINWOOD—Valerie 8
® ASIA-Time Again B
© FLEETWOOD MAC—Love In Store 8
© MEN AT WORK—Down Under 8
© THE FiXX—Stand Or Falt A
© MISSING PERSONS—Destination Unknown A
o RUSH-Analog Kid X
© JEFFERSON STARSHIP—Winds Of Change X
© BILLY SQUIER—Leam How To Live X
o EDDIE MONEY—Shakin' X
© JUDAS PRIEST—You've Got Another Thing Coming X
o THE HENRY PAUL BAND—Heat Of The Night X
© GEORGE HARRISON—Wake Up My Love X

Southwest Region

mmma* PRIME MOVERS mmmm

LIONEL RICHIE-Truly (Motown)

JOE COCKER AND JENNIFER WARNES-Up
Where We Belong (Island)

DONALD FAGEN-I.G.Y. (What A Beautiful
World) (Warner Bros.)

e TOP ADD ONS sammem

PHIL COLLINS—You Can't Hurry Love (Atlantic)

MICHAEL JACKSON AND PAUL McCARTNEY -
The Girl Is Mine (Epic)

JOE JACKSON—Steppin’ Out (A&M)

s BREAK OU TS mmasuemes

LITTLE RIVER BAND—The Other Guy (Capitol)

KHFI-FM—Austin
(Ed Yoluman—MD)
& SUPERTRAMP—Ht's Raining Again 17-9
* % JEFFERSON STARSHIP—Be My Lady 27-15
 TOM) BASIL—Michey 12-5
 ABC—The Look Of Love 13.7
 LINDA RONSTADT—Get Closer 21-17
oo PHIL COLLINS—You Can't Hurry Love
o LITTLE RIVER BAND—The Other Guy
© MICHAEL JACKSON AND PAUL McCARTNEY -The Girl
Is Mine 8
© JOHN COUGAR—Hand To Hold On To B
® DONNA SUMMER-State Of independence B
© JEFFREY 0SBORNE—On The Wings Of Love B
L] {wh PET"MD THE HEARTBREAKERS -You Got
UChy
© JAMES ANOERSON—1s She X
© PRIVATE LIVES—When The World Comes Crashing X

WFMF-FM—Baton Rouge
(Wayne Watkins—MOD)

s % LIONEL RICHIE-Truly 1-1

%% DARYL HALL AND JOHN OATES—Maneater 9-4

% MARVIN GAYE—Sexual Healing 26-16

% MICHAEL JACKSON AND PAUL McCARTNEY ~The Girl

Is Mine 25-17

* DON HENLEY-Dirty Laundry 30-22

oo TOTO—Africa

oo Im: PETTY AND THE HEARTBREAKERS —You Got
el

o JOHN OOUGAI-Hand ToHold On To B

® CHILLIWACK—Whatcha Gonna Do A

L 'P‘IT:I AUSTIN WITH JAMES INGRAM—Baby Come To

e

® ABC-The Look Of Love X

® JEFFREY OSBORNE—On The Wings Of Love X

© CHARLENE AND STEVIE WONDER—Used To 8e X

® PRINCE-1999

© TONI BASIL—Mickey X -

KZFM-FM—Corpus Christi
(John Steele—MD)
* % TONI BASIL—Michey 4-2
* # EDDIE RABBITT WITH CRYSTAL GAYLE—You And |

84
* JOE SACKSON—Steppin’ Out 11-6
% DARYL HALL AND JOHN OATES—Maneater 13-9
* CHICAGO~-Love Me Tomorrow 12-11
oo PHIL COLLINS—You Can't Hurry Love
oo AR SUPPLY—Two Less Lonely People
® SANTANA—Nowhere To Run A
© ADAM ANT—Goody Two Shoes A
® MICHAEL McDOMALD~I Gotta TryA
® PRINCE-1993 X
© TOM PETTY AND THE HEARTBREAKERS—You Got

Luchy X
© KOOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)

X
© CHILLIWACK—Whatcha Gonna Do X
© AFLOCK OF SEAGULLS—Space Age Love Songs X
® KIM CARNES—Does It Make You Remember X
© DONNIE IRIS—Tough World X

KLVU-FM-Dallas
(Rivers/ Morgan—M0)

W % LIONEL RICHIE-Truly 5-1

* % CHICAGO—Love Me Tomorrow 10-7

* CHARLENE AND STEVIE mm-um ToBe22- 13

% SUPERTRAMP-It's Raining Again 23-15

* MICHAEL SACKSON AND PAUL McCARTMEY ~The Girl
Is Mine 29-16

oo EDDIE RABBITT WITH CRYSTAL GAYLE—You And |

oo TIMOTHY B. SCHMIT—So Much In Love

© PATTIAUSTIN WITH JAMES INGRAM-—-Baby Come To
Me A

o AMERICA-Right Before Your Eyes A

® AR SUPPLY~Two Less Lonely People In The World A

KEGL-FM—Ft. Worth
(Bl Hayes—MD)
4 % BILLY SQUIER—Everybody Wants You 6-4
+ % TALK TALK~Talh Talk 14-9
 PAT BENATAR-Shadows Of The Night 16-12
* DOMMIE IRIS-Tough World 22-16
+ CHILLIWACK~Whatcha Gonna Do 24-18
© JOHN COUGAR—Hand To Hold On To 8
© DAIRAN DURAN—Huagry Like The Wolf B
® SL0W CHILDREN-Vanessa Yacillating 8
© MEN AT WORK—Down Under 8
o TOM P;TTYMD THE HEARTBREAKERS —You Got
Luchy 7
o BANAMARAMA —He Was Really Sayin' Something 8

© ). GEILS BAND—| Do A
© GARY NUMAN-We Take Mystery To Bed X

KILE-AM—Galveston

< (Scott Taylor—MD)
#e % JOE COCKER AND JENNIFER WARNES —Up Where

We Belong 3-1
% % NEIL DIAMOND -Heartlight 7-3
+ LIOMEL RICHIE- Truly 14-6
+ PAT BENATAR- Shadows Of The Night 18-13
+ LAURA BRANIGAN— Gloria 25-14
oo JOE JACKSON—Steppin’ Out
@ MICHAEL McDONALD—I Gotta Try
© KIM CARNES-Does It Make You Remember B
. rATgI AUSTIN WITH JAMES INGRAM—Baby Come To
Me
© MEN AT WORK—Down linder 8
© PHIL COLLINS—You Can't Hurry Love 8
© THE MOTELS—Forever Mine 8
© MARVIN GAYE -Sexuat Healing A
© BILL CONTI-Theme From Dynasty A
L] IOH PETTY ANO THE HEARTBREAKERS--You Got
uchy A
© BILLY SQUIER—Everybody Wants You X
© SHEEMA EASTON—| Wouldn't Beg For Water X
® DONNA SUMMER—State Of Independence X
® ). GEILS BAND—{ Do A

KFMK-FM—Houston
(Kirk Patrick—MO0)

% % LIONEL RICHIE-Truly 7-3

% % DIONNE WARWICK —Heartbreaker 12-10

* JOE COCKER ANO JENMIFER WARNES —Up Where We

Belong 15-12

* NENNY ROGERS—A Love Song 20-16

* :ICIHEL JACKSOM AND PAUL McCARTNEY—The Girl
Mine

© MEN AT WORK— Down Under B

© PHIL COLLINS- You Can't Hurry Love B

. Im:yrsm AND THE HEARTBREAKERS - You Got
uc

© AR SUPPLY— Two Less Lonely People B

° 'P‘AT;I AUSTIN WITH JAMES INGRAM— Baby Come To
e

® KIM CARNES— Does It Mahe You Remember A

® LUTHER VANDROSS— Bad Boy/Having A Party A

© MELISSA MANCHESTER— Hey Richy A

© BILL CONTI- Theme From Dynasty X

© BARRY MANILOW— Memory A

KOFM-FM—0klahoma City
" 3p(omu FAGEN-L, E'y“'(’m. ABeautiful World) €-

# % DARYL HALL AND JOHN DATES—Maneater 11-7

+ DAN FOGELBERG—Missing You 13-10

+ LIONEL RICHIE-Truly 15-11

+ MICHAEL JACKSON AND PAUL McCARTNEY- The Girl
Is Mine 22-15

oo JOE JACKSON--Steppin’ Qut

KEEL-AM—Shreveport

(Andy Taylor—M0)

+ % JOE COCKER ANO JENNIFER WARNES—Up Where
We Belong 2-1 .

* % LIONEL RICHIE-Truly 8.3

* SDDIE RABBIT WITH CRYSTAL GAYLE—You And | 15-

+ DAN FOGELBERG—Missing You 19-17

* CLIFF RICHARD—The Only Way Out 23-19

oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine

oo BILL MEDLEY—Right Here And Now

© SHEENA EASTON— | Wouldn't Beg For Water B

KRLY-FM—Houston
(Steve Harris—MD)
© DEBARGE| Like it A
© CHAKA KHAN—Got To Be There A
© TYRONE BRUNSON—The Smurf A
© JERMAINE JACKSON—Very Special Part A
© PLANET PATROL—Play At Your Own Risk A
© WRECKING CREW-A Chance To Dance A
© MAYE MAZE—Before | Let Go A
© THE BROTHERS JOHNSON —~Welcome To The Ciub A
© SPYRO GYRA-Soho Mojo X
© KENNY G—The Shuffle X
o AL JARREAU AND RANDY CRAWFORD—Who's Right,
Who's Wrong X
® HOT-Tonight X
o STIX HOPPER—Feeling Happy X
© RAMSEY LEWIS—What's Going On X
© DYNASTY—That's The Way | Feel About You X
© BOBBY M.—Let's Stay Together X

KVOL-AM—Lafayette
(Phit Rankin—M0)
%% JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 1-1
% LIONEL RICHIE—Truly 8-2
+ JOE JACKSON~Steppin’ Out 3-3
+ DARYL HALL AND JOHN OATES—Maneater 9-5
s MICHAEL JACKSON AND PAUL McCARTNEYThe Girl
Is Mine 30-23
oo MICHAEL McDONALD | Gotta Try
oo AMERICA-Right Before Your Eyes
© TOTO-Africa B
© MOVING PICTURES—What About Me B
© MEN AT WORK—Down Under 8
. {DI'I PEITYMO THE HEARTBREAKERS —You Got
uchy
® AFLOCK OF SEAGULLS—Space Age Love Songs A
© YOKD ONO—My Man A
o LOVERBOY—Jump A
® ), GEILS BAND—1 Do A
© RONNIE MiLSAP-inside A
® AR SUPPLY—Two Less Lonely People In The World X
© TONI BASIL-Mickey X
© THE MOTELS—Forever Mine X
® LITTLE RIVER BAND—The Other Guy X
© GEORGE HARRISON—Wahe Up My Love X
© GOLDEN EARRING—Twilight Zone X
 PHIL COLLINS—You Can't Hurry Love X
® PATTI AUSTIN WITH JAMES INGRAM - Baby Come To

Me X
® ROBERT PLANT—Piedge Pin X
© STEVE WINWOOD—Valerie X
© BILL CONTI-Theme From Dynasty X
© KENNY ROGERS—-A Love Song X
® SCANDAL—Goodbye To You X

KBFM-FM—McAllen-Brownsville
(Steve Owens—MD)

%% LIONEL RICHIE—Truly 21

+ % LAURA BRANIGAN—Gloria 3-2

+ JOE COCKER AND JENNIFER WARNES —Up Where We
Belong 11-3

* TOTO—Africa 29-14

* DON HENLEY —Dirty Laundry 26-19

oo PHIL COLLINS—You Can't Hurry Love

oo MEN AT WORK —Oown Under

© ROD STEWART—Guess I'Ht Always Love You 8

© JOHN COYGAR—Hand To Hold OnTo B

© CHILLIWACK~Whatcha Gonna Do B

© KiM CARNES -Does It Make You Remember B

® JEFFREY OSBORNE —On The Wings Of Love B

© TOM PETTY AND THE HEARTBREAKERS~You Got
Luchy A

® MARVIN GAYE-Sexual Healing A

© TAVARES—A Penny For Your Thoughts X

WEZB-FM—New Orleans
(Jerry Lousteau—M0)
% % TONI BASIL-Michey 4.2
% % MARVIN GAYE—Sexual Healing 12-8
 LJONEL RICHIE-Truly 1-1
+ NEIL DIAMOND—Heartlight 9-7
+* DIONMNE WARWICK—Heartbreaher 23-15
o A FLOCK OF SEAGULLS-Space Age Love Songs
oo COMMODORES-Painted Picture
 JOE JACKSON-Steppin’ Out 8
® DON HENLEY—Dirty Laundry 8
® PATTI AUSTIN WITH JAMES INGRAM-Baby Come To

MeB
® ABC—The Look Of Love 8
o FLEETWOOO MAC-Gypsy B
© CROSBY, STILLS AND NASH-Southern Cross A
© ADAM ANT—Goody Two Shoes A

Midwest Region

sspm % PRIME MOVERS mmmm
LIONEL RICHIE~Truly (Motown)
JOE COCKER AND JENNIFER WARNES-Up

Where We Belong (Island)
DIONNE WARWICK - Heartbreaker (Arista)

s ® TOP ADD ONS mmmm
SUPERTRAMP-It's Raining Again (A&M)

ABC-The Look Of Love (Mercury)
TOTO--Africa (Columbia)

mpan B REAK QU T S s

). GEILS BAND~1 Do (EMI/America)
LITTLE RIVER BAND-The Other Guy (Capitol)

KFYR-AM-Bismarck
(Dan Brannan—MD)
% % OLIVIA NEWTON-JOHN—Heart Attach 4-2
W % LIONEL RICHIE-Truly 15-5
% LAURA BRANIGAN—Gloria 13-8
+ DARYL HALL AND JOHN OATES—Maneater 20-18
© DIANA ROSS—Muscles B
® TON! BASIL—Michey A
© PHIL COLLINS—You Can’t Hurry Love A
© AMERICA-Right Before Your Eyes A
o EOOIE RABBITT WITH CRYSTAL GAYLE-You And |1 A
® SYLVIA—Nobody A
. IDI“P:'ITY AND THE HEARTBREAKERS —You Got
ucl
© JOHN COUGAR—Hand To Hold On To A
® ELVIS PRESLEY—The Elvis Medley A
o DAN FOGELBERG—Missing You A
© THE POINTER SISTERS—1'm So Excited A
© PAT BENATAR—Shadows Of The Night A
© JEFFERSON STARSHIP—Be My Lady A
© NENNY ROGERS-A Love Song A
© JUICE NEWTON—Heart Of The Night A
® ). GEILS BAND-i Do A
© LOVERBOY—Jump A
® ELTON JOHN—Ball & Chain A
® BARRY MANILOW—Memary A

WLS-AM—Chicago
(Dave Denver—MD)
%% LIONEL RICHIE-Truly 11-4
* % DON HENLEY—Dirty Laundry 17-7
+ SUPERTRAMP—it's Raining Again 27-17

WES-FM—Chicago
(Dave Oenver—MD)
+ % DON HENLEY-Dirty Laundry 17-7
+ % STRAY CATS—~Roch This Town 22-11
* SUPERTRAMP-It's Raining Again 27-17
* LINOA RONSTADT—Get Closer 29-22
* JEFFERSON STARSHIP—B8e My Lady 40-37
@e ABC-The Look Of Love
© DARYL HALL ANO JOHN OATES-Maneater B
® TOTO-Africa 8

WQUE-FM—New Orleans
(Chis Bryan—MD)
* % CHICAGO—Love Me Tomorrow 7-2
*k Dglu) FAGEN-1.G.Y. (What A Beautiful World)

+ CROSBY, STILLS AND NASH—Southern Cross 18-11

+ DARYL HALL AND JOHN OATES—Maneater 21-14

+ MISSING YOU-Dan Fogelberg 23-16

oo PHIL COLLINS—You Can't Hurry Love

oo PATTI AUSTIN WITH JAMES INGRAM—Baby Come
ToMe

® TOTO-Africa 8

© SANTANA—Nowhere To Run A

© LITTLE RIVER BAND—The Other Guy A

© PHYCHEDELIC FURS—Goodbye X

© SKUNKS—For Your Love X

® THE FiXX—Stand Or Fail X

© 0INGO BOINGO—insects X

© THE ENGLISH BEAT—Save it For Later/Soul
Satvation X

® FASHION-Love Shadow X

© DIRE STRMITS—Industrial Disease A

© X~Bive Spavk A

WTIX-AM—New Orleans
(Gary Franhlin—MD)
% % LIONEL RICHIE -Truly 2.1
% % JOE JACKSON—Steppin’ Out 14-7
% DARYL HALL AND JOHN UATB —Maneater 16-9
+ BILLY JOEL—Pleasure 18-

+ DONALD FAGEN-1.G.Y. (Vlhat A Beautiful World) 20-

12
oo PETER GABRIEL-Shock The Monkey
oo PRINCE- 1999

KIOA-AM—Des Moines
(AW. Pantoja—M0)

+  JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 3-1

W% CHICAGO—Love Me Tomorrow 8-5

% LIONEL RICHIE-Truly 9-6

* THE POINTER SISTERS~I'm So Excited 15-13

* DIONNE VIAIVIK:K-Hwtme\er 23-19

® TOTO-Africa

L] giﬂﬂ% JACKSON AND PAUL McCARTNEY—The Girl
Mine

© JEFFERSON STARSHIP—Be My Lady B

® SHEENA EASTON—! Wouldn't Beg For Water 8

© LITTLE RIVER BAND—The Other Guy A

& AIR SUPPLY-Two Less Lonely People In The World A

o AMERICA—Right Before Your Eyes A

® MARVIN GAYE-Sexual Healing A

® PHIL COLLINS-You Can't Hurry Love A

® ASIA-Sole Survivor X

® TAVARES—A Penny For Your Thoughts X

® BARRY MANILOW—-Memory A

[ ’P‘Am AUSTIN WITH JAMES INGRAM—Baby Come To
e X

® BILL MEOLEY—Right Here And Now X

® BiLL COXTI-Theme From Dynasty X

® KIM CARNES~-Does It Mahe You Remember X

© LEE MTENOUR-Cross My Heart X

WIKS-FM—Indianapolis

(Jay Stevens—MD)
ik NI'HEHLEY Dmy Laundry 159
% CHICAGO ~Love Me Tomorrow 14-11
 EDDIE MONEY—Shakin’ 18-13
 DARYL HALL AND JOHN DATES—Maneater 16-14
* JOHN COUGAR--Hand To Hold On To 20-16
oo DONALD FAGEN-1.G.Y. (What A Beautitul Work)
®o MOVING PICTURES -What About Me
© TOTO—Africa B
© JOE IACKSON-Steppin’ Qut 8
© SNEANER—Behove Me Tomight A

. IOI PETTY AND THE HEARTBREAKERS —You Got
uch!

° PHIL CDLUNS—YW Can't Hurry Love X

© SUPERTRAMP-It's Raining Again X

© JEFFERSON STARSHIP—Be My Lady X

© PAT BENATAR—Shadows Of The Night X

KBEQ-FM—Kansas City
(Maja Britton—MO)
+ % FLEETWOOD MAC—Gypsy 1-1
% NEIL DAMOND-Heartlight 145
+ JOE COCKER AND !EINIFER WARNES —Up Where We
Belong 21-8
# LIONEL RICHIE=Truly 31-10
+ TOM BASIL~Mickey 38-18
oo T0T0-Africa
o KOOL AND THE GANG—Let's Go Daincin
© PATTI AUSTIN WITH JAMES INGRAM-Baby Come To

MeA
© TOM PETTY AND THE HEARTBREAKERS—You Got
Luchy A

WiSM-AM —Madison
(Barb Starr—MD)

+ % DARYL HALL AND JOHN OAVES—Maneater 16-6

* % SHEENA EASTON—| Wouldn't Beg For Water 23-13

+ LJIONEL RICHIE~Truly 6-4

 TIMOTHY 8. SCHMIT--So Much In Love 15-11

% MICHAEL JACKSON ANO PAUL McCARTNEY —The Girl
Is Mine 25-18

oo SUPERTRAMP-It's Raining Again

© TOT0-Africa 8

 PHIL COLUNS—You Can't Hurry Love B

© KIM CARNES—Does it Make You Remember A

® PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
MeA

WZEE-FM—Madison
(Matt Hudson—M0)

¥ 4 DON HENLEY-Dirty Laundry 10-2

% LIONEL RICHIE-Truly 16-6

+ DAN FOGELBERG—Missing You 21-15

+ TONI BASIL—Michey 19-10

* ﬁo CREOLE AND THE COCONUTS -Stool Pigeon 23

o8 TOTO-Africa

ee ). GEILS BAND—| Do

© MEN AT WORK—Down Under B

L ;AT;I AUSTIN WITH JAMES INGRAM—Baby Come To
e

© DARYL HALL AND JOHN DATES—Maneater B

© SUPERTRAMP—it's Raining Again B

© DIANA ROSS—Muscles B

. 'll-'l)I'l P;.Tﬂ AND THE HEARTBREAKERS—You Got
uchy

© MICHAEL McDOMALD -1 Gotta Try A

o ADAM ANT—Goody Two Shoes A

© JOHN COUGAR~Hand To Hold On To X

® PHIL COLLINS—You Can't Hurry Love X

® FRIDA-! Know There's Something Going On X

© DONALD FAGEN—L.G.Y. (What A Beautifut World) X

® ASIA-Sole Survivor X

WKTI-FM—Milwaukee
(John Grant—M0)
% % LIONEL RICHIE-Truly 7-3
02 3 Il);HIALD FAGEN=1.G.Y. (What A Beautiful World)
-9
* SUPERTRAMP—It's Raining Again 16-10
+ DAN FOGELBERG—Missing You 19-15
* LAURA BRANIGAN—Gloria 20-17
© MEN AT WORK—Down Under B
® TONI BASIL—Michey B
© MICHAEL JACKSON ANO PAUL McCARTNEY—The Girl
Is Mine B
® TOT0—Africa A
® PAT BERATAR—Shadows Of The Night A
® MARVIN GAYE—Sexual Healing X

KDWB-AM—Minneapolis
(Lorrin Palagy—M0)
* % DIONNE WARWICK —Heartbreaher 51
+ % JOE COCKER AMD JENNIFER WARNES—Up Where
We Belong 9-2
* STRAY CATS—Rock This Town 15-10
+ SUPERTRAMP-It's Raining Again 21-14
+ DAN FOGELBERG—Missing You 20-17
©o DARYL HALL AND JOHN DATES-Maneater
oo BILLY SQUIER—Everybody Wants You
® JEFFERSON STARSHIP—Be My Lady A
© MEN AT WORK—Down Under A
© MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine A
© PRINCE-1999 X
® TOT0-Africa X
© JOHN COUGAR—-Hand To Hold On To X
© TOM PETTY AND THE HEARTBREAKERS—You Got
Luchy X
. PNII. COLLINS—You Can’t Hurry Love X

WLOL-FM—Minneapolis
(Phil Huston—MD)
* % CHICAGO—Love Me Tomorrow 1-1
w # DAN FOGELBERG —Missing You 4-3
+ PAT BENATAR—Shadows Of The Night 5-4
+ DARYL HALL AND JOHN OATES—Maneater 10-7
* MOVING PICTURES—~What About Me 18-10
oo [[TTLE RIVER BAND—The Other Guy
oo |, GEILS BAND-| Do
© MEN AT WORK—Down Under 8
© MICHAEL JACKSON ANO PAUL McCARTNEY—The Girl

Is Mine B

o TOM PEeI TY AND THE HEARTBREAKERS~You Got
Luchy

® CROSBY, STILLS ANO NASH-Southern Cross A

© FRIDA—1 Know There's Something Going On A

© LEE RITENOUR~Cross My Heart A

© ADAM ANT—Goody Two Shoes X

® PHIL COLLINS—You Can't Hurry Love X

® JOHN WAITE—Going To The Top X

© SUPERTRAMP—it's Raining Again X

® SCANDAL-Goodbye To You X

© STEVE WINWOOD-Valerie X

© DONNIE IRIS—Tough World X

© TALK TALK—Talk Tath X

. JCI:II MITCHELL—(You're So Square) Baby, | Don't

re X

® PETER GABRIEL—-Shock The Monhkey X

© MARSHALL CRENSHAW—There She Goes Again X

© GEORGE HARRISON—-Wake Up My Love X

KSLQ-FM—St. Louis
(Johnnie King—M0)
+ % GLENN FREY—The One You Love 2-1
+ % MEN AT WORK~Who Can It Be Now 3-2
+ CROSBY, STILLS AND MASH—-Southern Cross 4-3
* JOEJAC!SOI-S!eppm Qut 8-5
 DAN FOGELBERG—Missing You 11-8
oo SUPERTRAMP—It's Raining Again

KSTP-FM (KS-95)—St. Paul
{Chuck Napp—MD)
%+ JOE CDCKEIMDJENNIFER WARNES~Up Where
You Belong 1-1
* % DIONNE WARWICK ~Heartbreaker 8-6
* DAN FOGELBERG—Missing You 13-9
 MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 20-11
* MEN AT WORK—Who Can It Be Now 19-15
. JAM:K MACK ARD THE HEART ATTACK—Wonderful Girl

© SUPERTAAMP-It's Raining Again A
© ELVIS PRESLEY-The Eivis Medley A
® JOE IMESDN-Sieppn’ Out X

© LENNY ROGERS—A Love Song X

www.americanradiohistorv.com

WSPT-FM—Stevens Point
(Brad Fuhr/Marie Stage—M0)
s % LIOMEL RICHIE —Truly 10-5
* % DARYL HALL AND JOHN OATES—Maneater 15-6
+ TOMI BASIL—Michey 1.1
+* LAURA BRANIGAN~Gloria 3-2
# SYLVIA—Nobody 4-3
oo LITTLE RIVER BAND—The Other Guy
® ADAM ANT—Goody Two Shoes 8
© DIONNE WARWICK —Heartbreaker B
© JOHNM COUGAR—Hand To Hold On To B
® JEFFREY OSBORNE—On The Wings Of Love A/D
® PETER GABRIEL—Shoch The Monhey A/D
L] Ion: FE‘I TY AND THE HEARTBREAKERS—You Got
UChy
© GEORGE HARRISON—Wahe Up My Love X
© KIM CARNES—Does it Make You Remember X
© MOVING PICTURES—What About Me X
L] IOII;IITCHEI.L-You're So Square, Baby, | Don't

Care
® PHIL COLLINS—You Can't Hurry Love X
© CHILLIWACK—Whatcha Gonna Do X
® ASIA—Sole Survivor X

KEYN-FM—Wichita
(Dan Pearman—M0)
* % LIONEL RICHIE-Truly 7-2
%% DARYL HALL AND JOHN OATES—Maneater 8-5
* CHICAGO—Love Me Tomomow 11.7
+ SUPERTRAMP-It's Raining Again 16-11
+ DAN FOGELBERG—Missing You 23-14
oo JOHN COUGAR—Hand To Hold On To
oo TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky
° DIAIA ROSS—Muscles 8
© TOTO—Africa 8
© CHILLIWACK—Whatcha Gonna Do 8
© PHIL COLLINS~You Can't Hurry Love A
© MEN AT WORK—Down Under A
© JEFFREY OSBORNE—On The Wings Of Love A
© LITTLE RIVER BAND—The Other Guy A
® ), GEILS BAND-I Do A
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And I X
© KIM CARNES—Does it Make You Remember X
© TOMI BASIL—Mickey X

Northeast Region

mmm* PRIME MOVERS ammm

LIONEL RICHIE—Truly (Motown)

JOE COCKER AND JENNIFER WARNES--Up
Where We Belong (Island)

DARYL HALL AND JOHN OATES-Maneater
(RCA)

mmmm® TOP ADD ONS mmmmmm

MEN AT WORK~—Down Under (Columbia)
ADAM ANT—Goody Two Shoes (Epic)
MARVIN GAYE—Sexual Healing (Columbia)

mm BREAK OUT S umesesas

). GEILS BAND~I Do (EM1/America)
BARRY MANILOW-Memory (Arista)

WFLY-FM—Albany
(Jack Lawrence—MO)
¥ % LAURA BRANIGAN—Gloria 6-1
* % JOE JACKSON—Steppin’ Qut 9-6
+ LIONEL RICHIE-Truly 16-10
* DARYL HALL AND JOHN OATES—Maneater 18-12
oo JEFFREY OSBORNE—On The Wings Of Love
oo MEN AT WORK—-Down Under
© DONNA SUMMER—State Of independence B
© DON HENLEY—Dirty Laundry B
© JOHN COUGAR—Hand To Hold DnTo 8
© TOTO—Africa B
® ADAM ANT—Goody Two Shoes A
© LITTLE RIVER BANO~The Other Guy A
® PHIL COLLINS—You Can't Hurry Love A
© PETER GABRIEL—Shoch The Monkey A
© TOM PETTY AND THE HEARTBREAKERS—You Got

Luchy X
L] LOO;. AND THE GANG~Let's Go Dancin’ (Ooh, La,

© CHILLIWACK—Whatcha Genna Do X
© LINDA RONSTAOT—Get Closer X

WTRY-AM —Albany
(Bill Cahiti—MD)

% % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 7-1

+ % LIONEL MCHIE-TruIy 14-6

* JOE JACKSON—Steppin’ Out 16-8

* LAURA BRANIGAN-Gloria 21-13

% DARYL HALL AND JOHN OATES-Maneater 22-14

oe STRAY CATS—Roch This Town

oo DON HENLEY-Dirty Laundry

© TON1 BASIL—Michey 8

© PHIL COLLINS—You Can't Hurry Love B

© JOHN COUGAR—-Hand To Hold On To B

L] 'P‘AT;I AUSTIN WITH JAMES INGRAM—Baby Come To
e

® TOT0—Africa B

® AR SUPPLY—Twg Less Lonely People A

© MEN AT WORK—Down Uinder A

© ELVIS PRESLEY—The Elvis Mediey X

WACZ-AM—Bangor
0 0'Hara-MD) ~
W % DARYL HALL ANO JOHN DATES—Maneater 15-8

L] {o"h P!BHY AND THE HEARTBREAKERS —You Got
UChy

© JEFFREY OSSORNE—On The Wlngs Of Love B

© MICHAEL McDOMALD—| Gotta Try

© MICHAEL JACKSON AND PAYL IMEV-TM Girl
Is Mine X

® PHit COLLINS—You Can't Hurry Love X

© PETER GABRIEL—Shock The Monhey X

© THE MOTELS-Forever Mine X

© FRIDA- Know There's Something Going On X

© DONMIE IRIS—Tough World X

© MOVING PICTURES-What About Me X

® TAVARES—A Penny For Your Thoughts X
© MARSHALL CRENSHAW—There She Goes Again X

® JUDAS PRIEST—Ydu've Got Another Thing Coming X

® ASIA-Sole Survivor X

© SNEAKER--Believe Me Tonight X

© THE FIXX—Stand Or Fall X

© DIONNE WARWICK—Heartbreaher X

WVBF-FM—Boston
(Dave Newfeti—M0)

% # GLENN FREY—The One You Love 1-1

+ % JOE COCKER AND JENNIFER WARMES - Up Where

We Belong 6-2

* LIONEL RICHIE-Truly 13-8

+ CHICAGO—Love Me Tomorrow 19-15

+ DIONNE WARWICK —Heartbreaher 20-16

oo TAVARES--A Penny For Your Thoughts

© SUPERTRAMP-It's Raining Again A

© JEFFERSON STARSHIP—Be My Lady A

© PAUL CARRACK~| Need You X

© KENNY ROGERS—A Love Song X

° :l:ﬂli{ JACKSON AND PAUL McCARTNEY—The Girl
ine

WXKS-FM—Boston
{Jeey Carzello—M0O)
W % DIONKE WARWICK —Heartbreaher 16-12
% % SURVIVOR—American Heartbeat 16-12
W BILLY IDOL—White Wedding 18-15
* MASSING PERSOMS —Destination Unknown 13-16
 PETER GABRIEL ~Shock The Monkey 20-17
oo ADAM ANT--Goody Two Shoes
oo DARYL HALL AND JOHN DATES—Maneater .
L] WCIE'I!.MCKSOI AND PAUL McCARTNEY The Gid
Is Mine
© THE WEATHER GIRLS—It's Raining Men 8
© THE MOTELS—Forever Mine A
. IOHII;ET" AND THE HEARTBREAKERS—You Got
e
© LUTHER VANDROSS —Bad Boy/Havm( AParty A
© JEFFERSON STARSHIP—Be My Lad
© MOVING PICTURES—What About Me X
© SUPERTRAMP~1t's Raining Again X
© SCANDAL -Goodbye To You X
® PAT BENATAR—-Shadows Of The Night X
© DOME IRIS—Tough World X
® BILLY SQUIER—Everybody Wants You X
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | X
® ), GEILS BAND—1Do A

WBEN-FM—Buffalo
{(Roger Christian—MD)
s 4 JOE JACKSON—Steppin’ Dut 12-8
s DARYL HALL AND JOHN OATES —Maneater 13-11
+ STRAY CATS—Roch This Town 23-13
* PAT BENATAR—Shadows Of The Night 18-14
# MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 38-15
oo BILLY SQUIER—Everybody Wants You
oo MEN AT WORK-Down Under
© LITTLE RIVER BANO—The Other Guy A
® JOM MITCHELL—(You're So Square) Baby, 1 Don't

Care A
o AMERICA-Right Before Your Eyes A
® ), GEILS BAND—| Do A

WKBW-AM —Buffalo

(lohn Summers—M0)
% % JOE COCKER ANO JENNIFER WARNES ~Up Where
We Belong 7-3
% DARYL HALL ANO JOHN OATES—Maneater 12-8
* DAN FOGELBERG—Missing You 24-18

WKTU-FM—New York City
(Michae! Ellis—M0)
* % MARVIN GAYE-Sexual Healing 1-1
% % LIONEL RICHIE-Truly 3-2
* VANITY 6-Nasty Girl 7-3
* THE CLASH—Rock The Casbah 12-11
* LUTHER VANDROSS—Bad Boy/Having A Party 21-17
oo MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine
® TON| BASIL—Michey 8
. gOOI. AND THE GANG—Let's Go Dancin’ (Ooh La, La)

® [ TRAIN-Walk On By B
® ABC—The Look Of Love 8
® PRINCE-1999B

WTSN-AM—Dover
(Jim Sebastian—M0)
+ % LAURA BRANIGAN—Gloria 1-1
% % SYLVIA—Nobody 4-3
# LIONEL RICHIE-Truly 11-4
+ TON! BASIL—-Mickey 19-11
+ DIANA ROSS—Muscies 33-29
oo SHAKATAX-Night Birds
e ). GEILS BAND—I Do
© MOVING PICTURES~What About Me B
© KIM CARNES—Does It Make You Remember B
® STRAY CATS~Rock This Town B
© CHILLIWACK~Whatcha Gonna Do 8
© AFLOCK OF SEAGULLS-Space Age Love Songs A
© JEFFREY OSBORNE—0n The Wings Of Love A
o LITTLE RIVER BAND—The Other Guy A
© MEN AT WORK—Down Under A
© STEPHANIE WINSLOW—In Between Lovers X
o TAYARES—A Penny For Your Thoughts X
 DON HENLEY--Dirty Laundry X
® TOT0—Africa X
® BILL CONTI-Theme From Dynasty X
© KOOL AND THE GANG~Let's Go Dancin’ (Ooh La, L8)

advoaTg ‘286l ‘02 HIGWIAON

X
© BARRY MANILOW—Memory A

% % LIONEL RICHIE-Truly 16-9

* STRAY CATS—Rock This Town 12-7

+ DOR HENLEY—Dirty Laundry 24-12

* CROSBY, STILLS AND NASH—Southern Cross 28-17

o MOVING PICTURES-What About Me B

® TOTO-Africa 8

® PHIL COLLINS—You Can't Hurry Love 8

L] ;M’;l AUSTIN WITH JAMES INGRAM-Baby Come To
e

© PETER GABRIEL—Shock The Monkey 8

® MEN AT WORK~Down Under A

© ADAM ANT. Two Shoes A

® LITTLE RVER BAND—~The Other Guy A

© DONNIE IRIS-Tough World A

© ELTON JOHN-Baii & Chain A

® ), GEILS BAND—-1 00 A

WIGY-FM—Bath

(Willie Mitchel—MD)
* % CHICAGO—Love Me Tomorrow 3-1
+ % DON HENLEY—-Dirty Laundry 12.9
* EDDIE MOREY—Shakin' 15-10
* LIOWEL MICHIE-Truly 23-14
+ SUPERTRAMP~it's Raining Again 26-18
oo MEN AT WORK—Down Under
oo RANDY MEISNER-Strangers
© GOLDEN EARRING —Twilight Zone A
© LITTLE RIVER BAND—The OthEr Guy A
© TOR--Alrica B

WTIC-FM—Hartford
(Mike West—MD)
# % DARYL HALL AND JOHN OATES-Manealer 5-3
7% LIONEL RICHIE-Truty 13-7
% MARVIN GAYE—Sexual Healing 17-10
% MICHAEL JACKSON AND PAUL McCARTNEY ~The Girl
{s Mine 22-16
% THE CLASH—Roch The Casbah 24-18
oo DON HENLEY-Dirty Laundry
oo TRAVARES—-A Penny For Your Thoughts
o SUPERTRAMP—it's Raining Again A
® PHIL COLLINS—You Can't Hurry Love A

WBLI-FM—Long Island
(Bill Terry—MO)
% % JOE COCKER ANO JENNIFER WARNES—Up Where
We Belong 51
Jr % OLIVIA NEWTON-JOHN—Heart Attack 3-2
% NEIL DIAMOND —Heartlight 8-4
% LIONEL RCHIE-Truly 158
* LAURA BRAMIGAN ~Gloria 13-9
© DARYL HALL AND JOHN DATES~Maneater B
© CHICAGO—-Love Me Tomorow B
© DIONNE WARWICK—Heartbreaker X
© MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine X

(Continued on page 20)
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WFEA-AM (13 FEA)—Manchester
(Rick Ryder—MD)

4 % LAURA BRANIGAN—Gloria 5-1

%% LIONEL RICHIE-Truly 7-4

+ JOE JACKSON-Steppin’ Out 11.7

% CHICAGO—Love Me Tomorrow 15-9

* ABC-The Look Of Love 19-16

oo DIANA ROSS—Muscles

oo BARRY MANILOW—Memory

© LITTLE RIVER BANO—The Other Guy A

® BILL CONTI-Theme From Oynasty X

® KOOL AND THE GANG—Let's Go Dancin’ (Ooh, La,

La) X
© THE POINTER SISTERS—I'm So Excited X
® AR SUPPLY—Two Less Lonely People X
oM ESTER—Hey Ricky X
® CHHLLIWACK ~Whatcha Gonna Do X

WKCI-FM—New Haven
(Daany Lyons—MD)
% SUPERTRAMP—I1's Raining Again 24-18
% % MICHAEL JACKSON AND PAUL McCARTNEY-The
Girl Is Mine 26-20
% LIONEL RICHIE—Truly 6-2
 DARYL HALL AND JOHN OATES—Maneater 13-9
% MARVIN GAYE—Sexual Healing 23-24
oo MEN AT WORK—Down Under
oo BARRY MANILOW-—Memory
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And I B
® MICHAEL McDONALD—I Gotta Try B
® ABC—The Look Of Love A
© FRED PARRIS ANO THE SATINS—Didn't | (Blow Your
Mind) A
® AR SUPPLY—Two Less Lonely People In The World A
® BiLL CONTI—Theme From Dynasty X

WNBC-AM—New York City
(Babette Stirtand—M0)
v w LIONEL RICHIE-Truly 12-6
* % JOE JACKSON-Steppin’ Out 15-11
% CROSBY, STILLS AND NASH—Southern Cross 20-16

 DONALD FAGEN—1.G.Y. (What A Beautiful World) 21-

18
% CHICAGO—Love Me Tomorrow 22-19
oo DARYL HALL AND JOHN OATES—Maneater
oo MARVIN GAYE—Sexual Healing
® DAN FOGELBERG—Missing You A
© TIMOTHY B. SCHMIT—So Much In Love A
© BARRY MANILOW—Memory A

WHEB-FM —Portsmouth
(Rick Dean—M0)
% GLENN FREY—The One You Love 1-1
4 % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 4-3
+ LAURA BRANIGAN—Gloria 8-4
% CHICAGO—Love Me Tomorrow 10-7

 DONALD FAGEN—1.G.Y. (What A Beautiful Worid) 14-

9
® JOHN COUGAR—Hand To Hold OnTo B
® TAVARES—A Penny For Your Thoughts B
© TOM PETTY AND THE HEARTBREAKERS —You Got
Lucky A
© TOTO—Africa A
© JEFFREY OSBORNE—On The Wings Of Love A
® MEN AT WORK—Down Under A
© THE STEVE MILLER BAND—Cool Magic X -
® SHEENA EASTON—| Wouldn't Beg For Water X
© TON} BASIL—Mickey X

WPRO-FM—Providence
(Tom Cuddy—MD)

s % TONI BASIL—Mickey 9-4

* % CHICAGO—Love Me Tomorrow 13-5

+ DAN FOGELBERG—Missing You 16-8

+ DARYL HALL AND JOHN OATES ~Maneater 22-10

+ EVELYN KING—Love Come Down 20-16

© LINDA RONSTADT—Get Closer B

© SUPERTRAMP—It's Raining Again B

© JOHN COUGAR—Hand To Hold OnTo B

. LOOL AND THE GANG—Let's Go Dancin’ (Ooh, La.
) A

o BARRY MANILOW—Memory A

o DONNA SUMMER—State Of Independence X

® SURVIVOR—American Heartbeat X

® KENNY ROGERS—A Love Song X

L] ;ATH AUSTIN WITH JAMES INGRAM—Baby Come To
e X

WBBF-AM—Rochester
(Mike Vickers—MD)
oo |EFFREY OSBORNE—On The Wings Of Love
. |Il(:HAEl JACKSON ANO PAUL McCARTNEY—The Girl
s Mine B

WHFM-FM—Rochester
{Marc Cronin—MD)
s % LIONEL RICHIE-Truly 7-2
# % CHICAGO-Love Me Tomorrow 12-5
+ DAN FOGELBERG—Missing You 18-12
* ABC—The Look Of Love 19-13
% PAT BENATAR—Shadows Of The Night 28-20
oo FRIDA-| Know There's Something Going On
oo ), GEILS BANO-I Do
© MEN ATWORK—Down Under B
® JOHN COUGAR—Hand To Hold On To B
o TOM PgTTY AND THE HEARTBREAKERS —You Got
Lucky
® PHIL COLLINS—You Can't Hurry Love B
® JEFFREY OSBORNE—On The Wings Of Love B
® PETER GABRIEL—Shock The Monkey B
® LITTLE RIVER BAND-The Other Guy A
o ADAM ANT—Goody Two Shoes A
o ROBERT PLANT—Pledge Pin A
© SAGA—-On The Loose X
® AIR SUPPLY—Two Less Lonely Peaple In The World X
© BILLY.SQUIER-Everybody Wants You X
© MOVING PICTURES—What About Me X
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

Me X
© THE MOTELS—Forever Mine X

WPST-FM—Trenton
(Tom Taylor—MD)
+ % TOMI BASIL—Mickey 5-3
% CHICAGO—Love Me Tomorrow 11-6
% THE CLASH—Rock The Casbah 13-7
# SUPERTRAMP—It's Raining Again 25-15
% MEN AT WORK—Down Under 35-23
oo ADAM ANT—Goody Two Shoes
oo GEORGE HARRISON—Wake Up My Love
® AFLOCK OF SEAGULLS—Space Age Love Songs B
® JONI MITCHELL—(You're So Square) Baby, | Oon't

Care B
© KIM CARNES—Does It Make You Remember A
© SCANDAL-Goodbye To You A
® J. GEILS BAND-| Do A

WRCK-FM - Utica Rome
{Jim Reitz—MD)
% JOE JACKSON—Steppin’ Out 3-2
# % DARYL HALL AND JOHN OATES—Maneater 13-4
% PAT BEMATAR—Shadows Of The Night 17-10
+ TONI BASIL—Mickey 21-12
+ DON HENLEY—Oirty Laundry 24-16
oo TOTO-Africa
oo |, GEILS BAND-} Do
© JOHN COUGAR—Hand To Hold On To B
© CHILLIWACK—Whatcha Gonna Do B
@ JUDAS PRIEST—You've Got Another Thing Coming B
© FRIDA—| Know There's Something Going On A

® JONI MITCHELL—(You're So Square) Baby, | Don't
Care A

® SAGA—On The Loose A

. m: PETTY AND THE HEARTBREAKERS—You Got
Lucky X

© GEORGE HARRISON—Wake Up My Love X

® A FLOCK OF SEAGULLS—Space Age Love Songs X

® .38 SPECIAL--Chain Lightning X

® KIM CARNES-Does It Make You Remember X

© ROBERT PLANT—Pledge Pin X

© DONNIE tRIS—Tough World X

© MOVING PICTURES-What About Me X

© DAN FOGELBERG—Missing You X

® STEPHANIE WINSLOW—in Between Lovers X

Mid-Atlantic Region
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JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

LIONEL RICHIE—Truly (Motown)

DARYL HALL AND JOHN OATES—Maneater
(RCA) .

—O TOP ADD ONS mumw

PATTI AUSTIN WITH JAMES INGRAM —Baby
Come To Me (Qwest)

TOM PETTY AND THE HEARTBREAKERS-You
Got Lucky (Backstreet)

TONI BASIL-Mickey (Chrysalis)

a8 REAKOUTS massems

). GEILS BAND-| [;o (Atlantic)
LITTLE RIVER BAND—The Other Guy (Capitol)

WAEB-AM—Allentown
(Jefferson Ward—M0)
% % LAURA BRANIGAN—Gloria 2-1
# w JEFFREY OSBORNE—On The Wings Of Love 3-2
% LIONEL RICHIE-Truly 9-4
# DARYL HALL AND JOHN OATES—Maneater 10.7
% MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 26-15
oo PATTI AUSTIN WITH JAMES INGRAM—Baby Come
To M

0 Me
oo BILL MEOLEY—Right Here And Now
© PHIL COLLINS—You Can't Hurry Love B
© EDO{E RABBITT WITH CRYSTAL GAYLE—You And | B
® TAVARES —A Penny For Your Thoughts A
® CHILLIWACK—Whatcha Gonna Do A
© LITTLE RIVER BAND—The Other Guy A
© THE MOTELS—Forever Mine A
® MISSING PERSONS~Destination Unknown X
© KiM CARNES—Does It Make You Remember X
o JACKSON BROWNE—Somebody's Baby X
© AMERICA—You Can Do Magic X
© RANOY MEISNER—Never Been In Love X
® MICHAEL MURPHEY ~What's Forever For X
© ROBERTA FLACK—I'm The One X
© MELISSA MANCHESTER—You Should Hear How She
Talks About You X

WFBG-AM--Altoona
(Tony Booth—MD)
# % JUDAS PRIEST—You've Got Another Thing Coming
2

16
% % DARYL HALL AND JOHN DATES—Maneater 13-7
 DOMALD FAGEN—L.G.Y. (What A Beautiful World) 17-
(]

1
% STRAY CATS—Rock This Town 20-11
% MEN AT WORK—Down Under 39-29
@ BILLY SQUIER—Everybody Wants You B
© JEFFREY OSBORNE—On The Wings Of Love B
® PHIL COLLINS—You Can't Hurry Love B
® MISSING PERSONS—Destination Unknown B
© DONNA SUMMER—State of Independence B
o EODIE RABBITT WITH CRYSTAL GAYLE-You And | A
o CHARLENE ANO STEVE WONDER—Used To Be A
® LITTLE RIVER BAND—The Other Guy A
® PATTI AUSIN WITH JAMES INGRAM—Baby Come To

Me A
® ). GEILS BAND—1 Do A
® KIM CARNES—-Does It Make You Remember X
® STEVE WINWOOO-Valerie X
® TALK TALK-Talk Talk X
® FRIDA-I| Know There’s Something Going On X
® THE MOTELS—Forever Mine X
® BILL CONTI-Theme From Dynasty X
® KENNY ROGERS—A Love Song X
o SCANDAL—Goodbye To You X
® STEPHANIE WINSLOW-In Between Lovers X

WYRE-AM —Annapolis
(Mike 0'Meara—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 1-1
% % LIONEL RICHIE-Truly 8-2
# CHICAGO-Love Me Tomorrow 7-3
 DAN FOGELBERG—Missing You 16-11
# TOTO—Africa 29-23
oo LITTLE RIVER BAND—The Other Guy
oo AMERICA—Right Before Your Eyes
© KENNY ROGERS—A Love Song B
© CHARLENE AMD STEVIE WONDER—Used To Be B
© FIREFALL—Body'N'Soul X

WBSB-FM-Baltimore
(Rick James/Jan Jeffries—MD)
# % JOE COCKER AND JENNIFER WARNES - Up Where
We Belong 1-1
# # LAURA BRANIGAN—Gloria 2-2
# LIONEL RICHIE—Truly 3-3
 DLIVIA NENTON-JOHN—Heart Attack 7-4
+ TONI BASIL-Mickey 14-8
oo PAT BEMATAR—Shadows Of The Night
© MARVIN GAYE—Sexual Healing B
© JOHN COUGAR—A Hand To Hold OnTo B
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
Me B
® KIM CARNES—Does It Make You Remember X
© MOVING PICTURES—What About Me X
© BILLY SQUIER—Everybody Wants You X
© TOM PETTY AND THE HEARTBREAKERS—You Got

Lucky X
© THE POINTER SISTERS—I'm So Excited X

WFBR-AM—Baitimore
(Andy Szulinski—MD) .
w  JOE COCKER ANI) JSENNIFER WARNES—Up Where
We Belong 1
% DARYL HALLANI) JOHN DATES —Maneater 13-9
# LIONEL RICHIE—Truly 3-2
 JEFFREY OSBORNE—On The Wings Of Love 4-3
 DIDNNE WARWICK—Heartbreaker 6-4
oo PATTI AUSTIN WITH JAMES INGRAM—Baby Come
To Me
oo MEN AT WORK—Down Under
© KOOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)
B

® ELVIS PRESLEY—The Elvis Medley B
® AIR SUPPLY—Two Less Lonely Peopie A

® ). GEILS BAND-I Do A
® KIM CARNES-Does It Make You Remember X

© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | X
® ). GEILS BAND—I Do X

WCIR-FM—Beckley, W. Va.
(Jim Martin—MD)
e % LIONEL RICHIE—Truly 11
+ % EDDIE RABBITT WITH CRYSTAL GAYLE—You And |
42
% ABC—The Look Of Love 3-3
% DON HENLEY—Dirty Laundry 23-1
% DARYL HALL AND JOHN DATES—Maneater 18-11
@@ TOM PETTY AND THE HEARTBREAKERS—You Got

Lucky

o |, GEILS BAND—I| Do

© TOTO-Africa B

© DIONNE WARWICK—Heartbreaker B

® THE CLASH—Rock The Casbah B

® AIR SUPPLY—Two Less Lonely People In The World A

L] ;AT AUSTIN WITH JAMES INGRAM—Baby Come To
e

© GEORGE HARRISON—Wake Up My Love A

® LITTLE RIVER BAND—The Other Guy A

© KENNY ROGERS—A Love Song X

© STEVE WINWDOD—Valerie X

© CHARLENE AND STEVIE WONDER—Used To Be X

© SUPERTRAMP—It's Raining Again X

® KIM CARNES-Does It Make You Remember X

® CHILLIWACK—Whatcha Gonna Do X

® MICHAEL McDONALD-| Gotta Try X

© PHIL COLLINS—You Can't Hurry Love

® KDOL AND THE GANG—-Let's Go Dancm (Ooh La, La)

X

© MOVING PICTURES—What About Me X
© JONI MITCHELL—(You're So Square) Baby, | Don't
Care A

WCCK-FM—Erie
().J. Sanford—M0)
® BILLY SQUIER—Everybody Wants You B
® JOE PISCOPO—1 Love Rock'n'Roll B
© .38 SPECIAL—Chain Lightning B
o PAT BEXATAR—Shadows Of The Night A
® AIR SUPPLY—Two Less Lonely People A
© GEORGE HARRISON-Wake Up My Love X
® TOM PETTY ANO THE HEARTBREAKERS —You Got
Lucky X
© THE MICHAEL STANLEY BANO—Take The Time X
© BARRY MANILOW—Memory A
® ). GEILS BAND-I Do A
© ALAN PARSONS PROJECT—Psychobabble A

WKBO-AM—Harrisburg
(Bill Trousdale—M0)
oo STRAY CATS—Rock This Town
oo DARYL HALL AND JOHN DATES—Maneater

WGH-AM—Norfolk
(Bob Canada—M0)
o LIONEL RICHIE-Truly 1-1
% # LINDA RONSTAOT—Get Closer 5-2
+ DIANA ROSS—Muscles 6-3
* DIONNE WARWICK—Heartbreaker 10-3
% MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 17-3
oo ). GEILS BAND—| Do
®o PATTI AUSTIN WITH JAMES INGRAM—Baby Come

ToMe

® JOHN COUGAR—Hand To Hold On To B

© KIM CARNES—Does It Make You Remember B

o TOM PETTYAND THE HEARTBREAKERS—You Got
Lucky

® PHiL COLLINS—You Can't Hurry Love B

© SANTANA-Nowhere To Run A

® LEE RITTENOUR—Cross My Heart A

o LOVERBOY—Jump A

© RONNIE MILSAP—Inside A

® PHIL GARLAND—You Are The One X

© CHARLENE AND STEVIE WONDER—Used to Be X

® SCANDAL—Goodbye To You X

o DONNIE IRIS—Tough World X

© THE MOTELS—Forever Mine X

© ROBERT PLANT—Pledge Pin X

® LITTLE RIVER BAND—The Other Guy X

© JONI MITCHELL—(You're So Square) Baby, | Don't
Care X

© GEORGE HARRISON—Wake Up My Love X

WNVZ-FM—Norfolk

(Steve Kelly—M0)
%% TON| BASIL—Mickey 15-1
s# LIONEL RICHIE-Truly 16-6
 DIANA ROSS—Muscles 17-12
 DON HENLEY—Dirty Laundry 24-16
% MARVIN GAYE—Sexual Healing 29-20
®o THE CLASH—Rock The Casbah
oo MEN AT WORK—ODown Under
o CHILLIWACK—Whatcha Gonna Do B
© LITTLE RIVER BAND—The Other Guy A
® WOLF—Call Me B
® BARRY MANILOW—Memory A

WCAU-FM—Philadelphia -
(Glen Kalina—MD)
# % DARYL HALL AND JOHN OATES—Maneater 23-13
% % PATTI AUSTIN WITH JAMES INGRAM —Baby Come
ToMe 29-14
# SYLVIA-Nobody 27-16
% SURVIVOR—American Heartbeat 33-14
% LINDA RONSTADT—Get Cioser 34-25
oo J, GEILS BAND--| Do
oo LITTLE RIVER BAND~The Other Guy
© MEN AT WORX—Down Under A
® PETER GABRIEL—Shock The Monkey A
© TOM PETTY AMD THE HEARTBREAKERS—You Got
Lucky A
® GEORGE HARRISON—Wake Up My Love A
© TAVARES—A Penny For Your Thoughts A
© KIM CARNES—Does ft Make You Remember A
© SCANDAL-Goodbye To You A
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And 1 X
@ THE MOTELS—Forever Mine X
® STEVE WINWOOD-Valesie X
® PRINCE-1999 X
® JOHN COUGAR—Hand To Hold OnTo X
® CHILLIWACK—Whatcha Gonna Do X
© THE FiXX—Stand Or Fall X
® CHARLENE AND STEVIE WONDER—Used To Be X
® TOTO—Africa X
© DONNIE IRIS—Tough World X

WIFI-FM—Philadelphia
(Don Cannon/Verna McKay—MD)

+ % THE CLASH—Rock The Casbah 5-3

% STRAY CATS—Rock This Town 9-7

# PATTI AUSTEN WITH JAMES INGRAM —Baby Come To
Me 18-12

% DIANA ROSS—Muscles 21-13

oo TONI BASIL—Mickey

oo ), GEILS BAND—| Do

L MICHAE; JACKSON ANO PAUL McCARTNEY—The Girt
Is Mine

o DIONNE WARWICK—Heartbreaker B

© KDOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)
B

© SUPERTRAMP-It's Raining Again B

® ABC—The Look Of Love B

© JOHN COUGAR—Hand To Hold On To A

© PHIL COLLINS—You Can't Hurry Love A

® TOTD—Africa A

© THE STEVE MILLER BAND—Coot Magic X

© JEFFERSON STARSHIP—Be My Lady X

© CHARLENE AND STEVIE WONDER—Used To Be X
© DAN FOGELBERG—Missing You X

® SYLVIA—Nobody X

WRVQ-FM—Richmond
(Bill Thomas—MD)
# % STRAY CATS—Rock This Town 13-7
% % LINDA RONSTADT—Get Closer 16-9
# DARYL HALL AND JOHN OATES—Maneater 20-11
+ DAN FOGELBERG—Missing You 19-13
+ DON HENLEY—Dirty Laundry 22-15
oo PHIL COLLINS—You Can't Hurry Love
®e TOM PETTY AND THE HEARTBREAKERS—You Got

Lucky
® BILLY SQUIER—Everybody Wants You B
© JEFFERSON STARSHIP—Be My Lady B
© CHILLINACK—Whatcha Gonna Do B
© MICHAEL McDONALD~| Gotta Try A
© A FLOCK OF SEAGULLS-Space Age Love Songs X
o ADAM ANT-Goody Two Shoes X
© THE MOTELS-Forever Mine X
® JONI MITCHELL—You're So Square, Baby, | Don't

. fa(’;eﬂxls BANO-1 Do A
WPGC-FM~Washington, D.C.

(Bruce Kelly—M0)
* # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 2-1
# % LIONEL mCmE—Tme 74
* DIONNE WARWICK —Heartbreaker 11-8
s MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 16-12
% DIANA ROSS—Muscles 18-15
© LINDA RONSTAOT—! Knew You When B

WRQX-FM—Washington, D.C.
(Mary Taten—M0)
* # LAURA BRANIGAN-Gloria 8-4
% % JOE JACKSON—Steppin’ Out 14-10
+ SUPERTRAMP—It's Raining Again 17-11
+ DONALD FAGEN—L.G.Y. (What A Beautiful World) 19-

14
+ JEFFERSON STARSHIP—Be My Lady 20-16
© DIONNE WARWICK—Heartbreaker B
© PAT BENATAR-Shadows Of The Night B
o DON HENLEY—Dirty Laundry B
© THE CLASH—Rock The Casbah B
® JEFFREY DSBORNE—On The Wings Of Love A
© JOHN COUGAR—-Hand To Hold On To A
© ABC—The Look Of Love A

WQXA-FM-York
(Dan Steele—M0)
# % TONI BASIL—Mickey 12-4
% % DARYL HALL AND JOHN OATES—-Maneater 15-7
# JOE JACKSON—Steppin’ Out 7-2
 LIONEL RICHIE-Truly 11-6
+ MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 29-17
oo MEN AT WORK—Down Under
oo TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky
© TOTD—Africa B
© KDOL AND THE GANG—Let's Go Dancin’ B
® STRAY CATS—Rock This Town B
© JOHN COUGAR—Hand To Hold On To B
© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

Me A
© ). GEILS BAND~I Do A
© PHIL COLLINS-You Can't Hurry Love X
® KIM CARNES—-Does It Make You Remember X
© MOYING PICTURES—What About Me X

Southeast Region
s % PRIME MOVERS s

LIONEL RICHIE—Truly (Motown)

JOE JACKSON—Steppin’ Qut (A&M)

CHICAGO—Love Me Tomorrow (Fullmoon/
Warner Bros.)

mw® TOP ADD ONS mumesm

MARVIN GAYE-Sexual Healing (Columbia)

MEN AT WORK—Down Under (Columbia)

PAT BENATAR—Shadows Of The Night
(Chrysalis)

e BREAKOU TS re———

J. GEILS BAND~I| Do (EMI/America)

.38 SPECIAL-Chain Lightning (A&M)

THE LITTLE RIVER BAND—The Other Guy
(Capitol)

'

WANS FM Anderson/Greenville

MD)
w % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 8-3
* % JOE JACKSON—Steppin’ Qut 7-4
+* CROSBY, STHLS AND NASH—Southern Cross 9-5
# BILLY JOEL—Pressure 11-6
% LINDA RONSTADT —Get Closer 14-8
oo 38 SPECIAL-Chain Lightning
oo §, GEILS BAND-| Do
® TOTD—Africa B
© JOHN COUGAR—Hand To Hold On To B
© JEFFREY OSBORNE—On The Wings Of Love A
© KIM CARNES—Does it Make You Remember A
© MEN AT WORK—Down Under X
© EDOIE MONEY—Shakin' X
© TOM PETTY ANO THE HEARTBREAKERS—You Got
Lucky X
® FRIDA-I Know There's Something Going On X
® PHIL COLLINS—You Can't Hurry Love X
© MOVING PICTURES—What About Me X
o DONNIE IRIS—Tough World X

WISE-AM—Asheville
(John Stevens—MD)

# % LIDNEL RICHIE—Truly 12-5

# % LAURA BRANIGAN—Gloria 14-7

 TONt BASIL—Mickey 2-1

* DARYL HALL AND JOHN DATES—Maneater 16-13

% MOVING PICTURES—What About Me 36-26

oo LITTLE RIVER BAND-The Other Guy

oo |. GEILS BAND—I Do

© MENATWORK—Down Under B

® PHiL COLLINS~You Can't Hurry Love B

o JONI MITCHELL—(You're So Suare) Baby, | Don't
Care B

® THE CLASH—Rock The Casbah B

© JUDAS PRIEST—You've Got Another Thing Coming B

® JOHN COUGAR—Hand To Hold On To B

© KIM CARNES-Does It Make You Remember B

® AIR SUPPLY—Two Less Lonely Peaple In The World A

® PATTI AUSTIN WITH JAMES INGRAM - Baby Come To
MeA

® .38 SPECIAL—Chain Lightning A -

® TAVARES—A Penny For Your Thoughts A

© THE MOTELS—Forever Mine X

o LOYERBOY—JjumpA

® UNPOP-What If A

www americanradiohistorv.com

WQXI-AM- Atla nta
()J. Jackson—MD)
% % MICHAEL MCKSON AND PAUL McCARTNEY—The
Girl ts Mine 20-5
% CHICAGO—Love Me Tomorrow 14-6
% ELVIS PRESLEY—The Elvis Medley 19-13
© MARVIN GAYE—Sexual Healing B
® TOT0-Africa B
® PHIL COLLINS—You Can't Hurry Love A
© DARYL HALL AND JOHN OATES—Maneater A

WQXI-FM—Atlanta
(Jeff McCartney—M0)
 # DIOMNE WARWICK ~Heartbreaker 10-5
% % DARYL HALL AND JOHN OATES-Maneater 17-8
* MEN AT WORK—-Oown Under 29-18
+ DON HENLEY —Dirty Laundry 19-10
+ MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 28-22
oo PAT BENATAR—Shadows Of The Night
© MARVIN GAYE—Sexual Healing B
© JEFFERSON STARSHIP—Be My Lady B
© KIM CARNES—Does It Make You Remember B
® ), GEILS BAND—1 00 A
® THE CLASH—Rock The Casbah A
® TAVARES—A Penny For Your Thoughts A
® CHILLIWACK—Whatcha Gonna Do X
© JOHN COUGAR—Hand To Hold On To X
© MOVING PICTURES—What About Me X
® AR SUPPLY—Two Less Lonely People In The World X

WBBQ-FM-Augusta
(Bruce Stevens—MO)
* % OIANA ROSS—Muscles 16-11
% DIONNE WARWICK—Heartbreaker 20-15
* D()NILD8 FAGEN-1.G.Y. (What A Beautiful World) 23-
1

+ DON HENLEY—Dirty Laundry 26-21

* CHILLIWACK—Whatcha Gonna Do 29-23

oo MARVIN GAYE-Sexual Healing

oo ). GEILS BAND—I Do

® PAT BENATAR—Shadows Df The Night B

® TOTO—Africa B

© DAN FOGELBERG—Missing You B

© SUPERTRAMP—It's Raining Again B

® TAVARES—-A Penny For Your Thoughts A

® PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

Me A

® A FLOCK OF SEAGULLS-Space Age Love Songs A

© MEN AT WORK—Down Under X

® MICHAEL McDONALD—| Gotta Try X

® KOOL AND THE GANG—Let's Go Dancin' X

® JOHN COUGAR—Hand To Hold On To X

® MICHAEL JACKSON AND PAUL McCARTNEY-The Girl
Is Mine X

® AIR SUPPLY—Two Less Lonely People In The World X

® TOM PETTY ANO THE HEARTBREAKERS-You Got
Lucky X

o KiM GARNES—Does It Make You Remember X

® PHIL COLLINS-You Can't Hurry Love X

WCSC-AM—Charleston
(Chris Bailey—M0)
# w LIONEL RICHIE-Truly 10-2
# % CHICAGO—Love Me Tomorrow 7-3
* STRAY CATS—Rock This Town 6-4
* DONALD FAGEN—I.G.Y. (What A Beautiful World) 15-

11

4 MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 20-15

@ MARVIN GAYE—Sexual Healing

oo |, GEILS BAND-| Do

® PHIL COLLINS—You Can't Hurry Love B

® MEN AT WORK—Down Under B

® JUDAS PRIEST—You've Got Another Thing Coming B

® KiM CARNES—Does It Make You Remember B

© AMERICA—Right Before Your Eyes A

© LITTLE RIVER BAND—The Other Guy A

L] ;Am AUSTIN WITH JAMES INGRAM—Baby Come To

X

e
@ ADAM ANT—Goody Two Shoes X
® KDOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)

X
© MICHAEL McDONALD—I Gotta Try X

WBCY-FM—Charlotte
(Bob Kaghan—MD)
# % LIONEL RICHIE-Truly 7-4
% DONALD FAGEN—-1.G.Y. (What A Beautiful World)

9.7
# DARYL HALL AND JOHN DATES—Maneater 14-10
+ DAM FOGELBERG—Missing You 18-13
+ DON HENLEY-Dirty Laundry 26-18
®e PAT BENATAR—Shadows Of The Night
oo JOHN COUGAR—Hand To Hold On To
o DIONNE WARWICK—Heartbreaker B
© DIANA ROSS—Muscles B
© CHILLIWACK—Whatcha Gonna Do B
© MEN AT WORK—Down Under A
® JEFFREY OSBORNE—On The Wings Of Love A
® BILLY JOEL—AHlentown A

WSKZ-FM—Chattanooga
(Oavid Carvoll—MD)

# % DON HENLEY-Dirty Laundry 18-9

% MICHAEL JACKSON AND PAUL McCARTNEY—The
Girl Is Mine 21-15

+ LIONEL RICHIE-Truly 6-5

% STRAY CATS—Rock This Town 14-10

oo MEN AT WORK—Oown Under

oo TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky

® SAGA—On The Loose A

© MOVING PICTURES—What About Me X

© DONNIE {RIS—Tough World X

® CHILLIWACK—Whatcha Gonna Do X

® SURVIVOR—American Heartbeat X

WDCG-AM—Durham
(Jon Van Peit—M0)
% # LIONEL RICHIE-Truly 1.1
%% OLIVIA NEWTON-JOHN—Heart Attack 6-3
 GLENN FREY—The One You Love 7-6
# LAURA BRANIGAN—Gloria 9-8
# SYLVIA—Nobody 11-9
oo CHICAGO—Love Me Tomorrow
oo TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky
© DON HENLEY—Dirty Laundry B
® JEFFREY OSBORNE—On The Wings Of Love B
® THE CLASH—Rock The Casbah B
® JOHN COUGAR—Hand To Hold OnTo B
® SUPERTRAMP—It's Raining Again B
® TOTO-Africa B
® STRAY CATS—Rock This Town B
© KIM CARNES—Does It Make You Remember A
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And tA

WFLB-AM—Fayetteville
(Larry Canon—MO)

# % DIONNE WARWICK—Heartbreaker 22-15

* % JOE JACKSON-Steppin’ Out 13-10

% SUPERTRAMP-It's Raining Again 29-21

# MICHAEL JACKSON AND PAUL McCARTNEY—The Girl
Is Mine 35-28

w PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
Me 38-30

®e MARVIN GAYE—Sexual Healing

oo ) GEILS BANO-| Do

® DON HENLEY—Dirty Laundry B

© MEN AT WORK—Down Under B

® PHIL COLLINS—You Can't Hurry Love B

® AR SUPPLY—Two Less Lonety Peaple In The Worid B

o TOM PETTV AND THE HEARTBREAKERS —You Got
Lucky

© GEORGE HARRISON—Wake Up My Love A

© EDDIE RABBITT WITH CRYSTAL GAYLE—You And 1 A

© AMERICA~Right Before Your Eyes A

© A FLOCK OF SEAGULLS—Space Age Love Songs D

© BARRY MANILOW—Memory A

* SCANDAL—Goodbye To You X

© LITTLE RIVER BAND—The Other Guy X

© STEVE WINWOOD—Valerie X

© THE MOTELS—Forever Mine X

© DONNIE IRIS—-Tough World X

® BILL CONTI—Theme From Dynasty X

© PRINCE-1999 X

© BILLY SQUIER-Everybody Wants You X

® MISSING PERSONS—Destination Unknown X

© STEPHANIE WINSLOW—tn Between Lovers X

® FRIOA—| Know There's Something Going On X

© UNIPOP-What If | Said | Loved You O

WAXY-FM—Ft. Lauderdale

(Rick Shaw—M0)
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 2-1
w# LIONEL RICHIE-Truly 3-2
+ JOE JACKSON—Steppin’ Out 8-4
s DARYL HALL AMOD JOHN DATES— Maneater 11-8
 MICHAEL JACKSON AND PAUL McCARTNEY— The
Girl Is Mine 22-11
oo ELVIS PRESLEY—The Elvis Medley
oo KiM CARNES—Does It Make You Remember
® TAVARES—A Penny For Your Thoughts B
® JEFFREY OSBORNE—On The Wings Of Love B
© BILL CONTI-Theme From Oynasty X

WYKS-FM—Gainesville
(Lou Rodriguez—M0)
+ % JOE JACKSON—Steppin’ Oul 3-1
% % DAN FOGELBERG—Missing You 84
# DON HENLEY—Dirty Laundry 18-14
* CHILLIWACK—Whatcha Gonna Do 20-15
% MEN AT WORK—Down Under 26-17
oo THE MOTELS—Forever Mine
oo TON| BASIL—Micke
© PHIL COLLINS-You gan 't Hurry Love B
® A FLOCK OF SEAGULLS—-Space Age Love Songs DA
© ADAM ANT—Goody Two Shoes AD
© ). GEILS BANO-| Do AD
® JUDAS PRIEST—You've Got Another Thing Coming X
® ROD STEWART—Guess I'll Always Love You X
© DONNIE IRIS—Tough World X
© PETER GABRIEL—Shock The Monkey X
© MISSING PERSONS-Destination Unknown X
© STEVE WINWOOD—Valerie X
® SAGA—On The Loose X
® THE CLASH—Rock The Casbah X

WQEN-FM—Gasen, Ala.
(Leo Davis—M0)
# % DON HENLEY—Dirty Laundry 13-5
% % DAN FOGELBERG—Missing You 17-10
* DIDNNE WARWICK—H eartbreaker 12-6
% BILLY SQUIER—Everybody Wants You 16-8
% THE POINTER SISTERS—I'm So Excited 23-16
oo LITTLE RIVER BAND—The Other Guy
oo |, GEILS BAND—I Do
© PHIL COLLINS—You Can't Hurry Love B
© TOM PETTY AND THE HEARTBREAKERS-You Got
Lucky B
® JOHN COUGAR—Hand To Hold OnTo B
® MARVIN GAYE—Sexual Healing A
® ALAN PARSONS PROJECT—Psychobabble A

WIDX-AM-Jackson
(Bl Crews—MD)
%% LIONEL RICHIE-Truly 5-1
%% CHICAGO—Love Me Tomorrow 4-2
+ DONMA SUMMER—State Of Independence 6-3
* ;AT;IZAHSTIN WITH JAMES INGRAM—Baby Come To
e 22-
% MARVIN GAYE—Sexual Healing 28-15
oo PHIL COLLINS—You Can't Hurry Love
oo MEN AT WORK—Down Under
@ BILL CONTI—Theme From Dynasty A
® THE CLASH—Rock The Casbah A
© THE ALAN PARSONS PROJECT—Eye In The Sky A
® )_GEILS BAND-1 Do A

WIVY-FM—Jacksonville
(Oave Scott—MD)
# % CROSBY, STILLS AND NASH—Southern Cross 1-1
% DIONNE WARWICK—Heartbreaker 3-2
+ LIONEL RICHIE- Truly 10-5
# DAN FOGELBERG— Missing You 17-11
% JOE JACKSON- Steppin’ Out 19-12
oo PATTI AUSTIN WITH JAMES INGRAM—Baby Come

To Me
oo LITTLE RIVER BAND—The Other Guy
® AMERICA—Right Before Your Eyes A

WQUT-FM~Johnson City
(Dave Adams—MD)

% % CHICAGO—Love Me Tomorrow 10-2

+ % CROSBY, STILLS AND NASH—Southern Cross 14-6

% RICK SPRINGFIELD—I Get Excited 11.7

+ DAN FOGELBERG—Missing You 15-10

+ JOE JACKSON-Steppin’ Out 16-11

oo 38 SPECIAL—Chain Lightning

oo MEN AT WORK—Undesground

© CHILLIWACK—Whatcha Gonna Do B

© LINDA RONSTAOT—Get Closer B

© SUPERTRAMP-It's Raining Again B

© MOVING PICTURES—What About Me A

© MICHAEL McDONALO—| Gotta TryA

® TOTO—Africa X

® PHIL COLLINS—You Can't Hurry Love X

® KIM CARNES—Does It Make You Remember X

© TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky X

® LITTLE RIVER BAND—The Other Guy X

L] ‘IICHAE;. JACKSON AND PAUL McCARTNEY—The Girl
s Mine

® JOHN COUGAR—Hand To Hold OnTo X

© DON HENLEY-Dirty Laundry X

WOKI-FM—Knoxville
(Gary Adkins—MD)
* % JOE JACKSON—Steppin’ Out 2-1
# % LAURA BRANIGAN—Gloria 8-4
+ DONALD FAGEN—1.G.Y. (What A Beautiful World) 14-
7

+ CROSBY, STILLS AND NASH—Southem Cross 12-8

# BILLY SQUIER—Everybody Wants You 18-13

oo MICHAEL JACKSON AND PAUL McCARTNEY—The

Girl Is Mine

© TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky B

o MEN AT WORK—Down Under B

© PATTI AUSTIN WITH JAMES INGRAM—Baby Come To

MeB
© KiM CARNES—Ooes It Make You Remember B
© CHARLENE AND STEVIE WONDER—Used ToBe 8
® PHIL COLLINS—You Can't Hurry Love B
© LITTLE RIVER BAND—The Other Guy A
© FRIDA-| Know There's Something Going On A
o EDDIE RABBITT WITH CRYSTAL GAYLE-You And | A
© MARVIN GAYE—Sexual Healing A
® MISSING PERSONS—Destination Unknown X
® PETER GABRIEL—Shock The Monkey X
© XOOL AND THE GANG—Let's Go Dancin’ (Ooh La, La)

X
® JUDAS PRIEST—You've Got Another Thing Coming X
(Continued on opposite page)
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® Continued from opposite page

© THE MOTELS—Forever Mine X

© GOLDEN EARRING~Twilight Zone X

® BILL CONTI~Theme From Dynasty X

© GEORGE HARRISON—Wake Up My Love X

© JDNt MITCHELL—(You're So Square, Baby, | Don't
Care) X

® . GEILS BAND—| Do A

© ALAN PARSONS PROJECT—Psychobabble A

WHBQ-AM—Memphis
(Mike Scalzi~MD)
% % CHICAGO- Love Me Tomorrow 7-4
% % MARVIN GAYE~ Sexual Healing 10-5
* DAN FOGELBERG— Missing You 11-6
* E?DIE RABBITT WITH CRYSTAL GAYLE— You And 1
12-7

# TOTO- Africa 19-16

oo AIR SUPPLY-Two Less Lonely People

oo BARRY MANILOW—Memory

® LITTLE RIVER BAND-The Other Guy A

® JOE JACKSON~Steppin’ Out A

® ELVIS PRESLEY—The Elvis Medley A

o JEFFREY OSBORNE—On The Wings Of Love X

® BILL CONTI—Theme From Oynasty X

. ;ATTI AUSTIN WITH JAMES {NGRAM—Baby Come To
e X

WMC-FM (FM-L)—Memphis
(Tom Prestigiacomo—MD)
¥ % JOE JACKSON—Steppin’ Out 2-1
% % CHICAGO—Love Me Tomorrow 4-3
* DONALD FAGEN-1.G.Y. (What A Beautifu! World) 5-4
 DIANA ROSS—Muscles 6-5
+ FLEETWOOD MAC-Gypsy 7-6
© MEN AT WORK-Down Under B
© MICHAEL McDONALD~| Gotta Try B
© SUPERTRAMP-It's Raining Again B
© MARVIN GAYE-Sexual Healing B
© LITTLE RIVER BAND—The Other Guy A
® TAVARES—-A Penny For Your Thoughts A
® CHILLIWACK—Whatcha Gonna Do A
© KIM CARNES~Qoes It Make You Remember X
© LINDA RONSTADT—Get Closer X
© JOHN COUGAR--Hand To Hold On To X
® KENNY LOGGINS—Heart To Heart A

WHYI-FM—Miami
(Colleen Cassidy—MD)
% % LIONEL RICHIE—Truly 1-1
% % MARVIN GAYE—Sexual Healing 8-4
* THE CLASH—Rock The Cashah 12-7
 DARYL HALL AND JGHN OATES—Maneater 14-8
* JOE JACKSON-—Steppin’ Out 16-10
®9 |, GEILS BAND—| Do
oo MEN AT WORK—Down Under
© DON HENLEY—Dirty Laundry B
® TAVARES~A Penny For Your Thoughts B
® TOTO-Africa A
® STRAY CATS—Rock This Town A
® ADAM ANT—Goody Two Shoes A
© DONALD FAGEN-1.G.Y. (What A Beautiful World) X
® PRINCE-1999 X

WINZ-FM-Miami
(Johnny Dolan—MD)

# % NEIL DIAMOND—Heartlight 7-5

#  STRAY CATS—Rock This Town 13-6

* MARVIN GAYE—Sexval Healing 20-9

 DON HENLEY~-Dirty Laundry 22-13

* PAT BENATAR—Shadows Of The Night 29-20

oo MEN AT WORK—Down Under

oo ADAM ANT—Goody Two Shoes

© MICHAEL JACKSON AND PAUL McCARTNEY —The Girl
Is Mine B

© VANITY §-Nasty Girl B

® DEVO—Peek-A-Boo A

© TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky A

® LOVERBOY—Jump A

WHHY-FM—Montgomery
(Mark St. John—MD)
w % JOE JACKSON~-Steppin’ Out 12-8
% % DIONNE WARWICK—Heartbreaker 20 10
% PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
Me 16-12
+ LAURA BRANIGAN—Gloria 17-13
oo MEN AT WORK—Down Under
oo MARVIN GAYE~—Sexual Healing
© LINDA RONSTADT—Get Claser B
® EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B
® LITTLE RIYER BAND—The Other Guy A
© MOVING PICTURES—What Aboul Me A
® CHILLWACK—Whatcha Gonna Do X
© BARRY MANILOW—Memory A :
® J, GEILS BAND—| Do A
© KDOL AND THE GANG—Lel’s Go Dancin' X

© KIM CARNES—Does it Make You Remember X

© TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky X

® MR SUPPLY-Two Less Lonely People In The World X

® PHIL COLLINS—You Can't Hurry Love X

WWKX-FM—Nashville
(John Anthony—MD)
# % LIONEL RICHIE—Truly 2-1
% % JOE JACKSON--Steppin’ Qut 11-7
% DARYL HALL AND JOHN OATES—Maneater 18-11
% DON HENLEY—Dirty Laundry 26-15
# PRINCE-1999 27-18
oe PHIL COLLINS~You Can't Hurry Love
oo MEN AT WORK—Down Under
© MARVIN GAYE —Sexual Healing B
® PAT BENATAR—Shadows Of The Night B
L] sOOL AND THE GANG—Let’s Go Dancin’ (Ooh La, La)

© MOVING PICTURES—What About Me B

© JOHN COUGAR—Hand To Hold On To B

® JEFFERSON STARSHIP-Be My Lady B

© AIR SUPPLY—Two Less Lonely People tn The World A

© TOM PETTY AND THE HEARTBREAKERS - You Got
Lucky X

© LITTLE RIVER BAND~The Other Guy X

® KIM CARNES~-Does It Make You Remember X

® CHILLIWACK—Whatcha Gonna Do X

® TAVARES~A Penny For Your Thoughts 0

® J. GEILS BAND—I Do A

WBIW-FM—O0rlando
(Terry Long—MD)
% % CHICAGO—Love Me Tomorrow 7-3
% LIONEL RICHIE-Teuly 13-5
* LAURA BRANIGAN—Gloria 10-7
* DONALD FAGEN-L.G.Y. (What A Beautiful World) 14-

11
* LINDA RONSTADT—Get Closer 15-12
® STRAY CATS—Rock This Town B
© OIONNE WARWICK—Heartbreaker B

® TO0T0-Africa B

© JOHN COUGAR—Hand To Hold On To A

© DON HENLEY—Oirty Laundry A

© PAT BENATAR—Shadows Of The Night A

® PHIL COLLINS—You Can't Hurry Love A

© TONI BASIL—Mickey A

© JEFFREY OSBORNE—On The Wings Of Love A

io
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

1. 1 Can See Clearly Now, Johnny Nash,
Epic

2. V'd Love You To Want Me, Lobo, Big
Tree

3. 1" Be Around, Spinners, Atlantic

4. | Am Woman, Helen Reddy, Capitol

5. Nights In White Satin, Moody Blues,
Deram

6. Papa Was A Rolling Stone, Temptations,
Gordy

. Freddie’s Dead, Curtis Mayfield, Curtom

. Convention '72, Delegates, Mainstream

. Witchy Woman, Eagles, Asylum

Summer Breeze, Seals & Crofts, Warner

Bros.

—
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—

POP SINGLES—20 Years Ago
1. Big Girls Don’t Cry, Four Seasons,
Veelay
. Return To Sender, Elvis Presley, RCA
. He’s A Rebel, Crystals, Philles
. All Alone Am |, Brenda Lee, Decca
. Next Door To An Angel, Neil Sedaka,
RCA
. Gina, Johnny Mathis, Columbia
. Bobby's Girl, Marcie Blane, Seville
. Don’t Hang Up, Orlons, Cameo
. Limbo Rock, Chubby Checker, Parkway
. The Cha-Cha-Cha, Bobby Rydell, Cameo

oW N

O W o~

TOP LPS-10 Years Ago
1. Catch Bull At Four, Cat Stevens, A&M
2. Superfly, Curtis Mayfield, Curtom

3. Days of Future Passed, Moody Blues,
Deram

4. All Directions, Temptations, Gordy

5. Ben, Michael Jackson, Motown

6. Rock of Ages, The Band, Capitol

1. Close To The Edge, Yes, Atlantic

8. Rhymes & Reasons, Carole King, Ode
9

. Never A Dull Moment, Rod Stewart,
Mercury

10. London Sessions, Chuck Berry, Chess

TOP LPS—20 Years Ago

1. Peter, Paul & Mary, Warner Bros.

2. West Side Story, Columbia

3. Ramblin’ Rose, Nat King Cole, Capitol

4. Modern Sounds in Country & Western
Music, Ray Charles, ABC-Paramount

5. Jazz Samba, Stan Getz & Charlie Byrd,
Verve

6. The Music Man, Warner Bros.

7. Sherry And 11 Others, Four Seasons,
Veelay

8. | Left My Heart in San Francisco, Tony
Bennett, Columbia

9. My Son, The Folk Singer, Allan
Sherman, Warner Bros.

10. Joan Baez In Concert, Vanguard

COUNTRY SINGLES—-10 Years Ago
1. She’s Too Good To Be True, Charlie
Pride, RCA
2. Oney, Johnny Cash, Columbia
‘3. Pride’s Not Hard To Swallow, Hank
Williams, Jr., MGM
4. My Man, Tammy Wynette, Epic
5. It's Not Love But It's Not Bad, Merle
Haggard, Capitol
6. Don't She Look Good, Bill Anderson,
Decca
1. Take It On Home, Charlie Rich, Epic
8. Lonely Women Make Good Lovers, Bob
Luman, Epic
9. Sing Me A Love Song To Baby, Billy
. Walker, MGM
10. Funny Face, Donna Fargo, Dot

SOUL SINGLES-10 Years Ago

1. |f You Don’t Know Me By Now, Harold
Melvin & the Blue Notes, Philadelphia
International

2. VIl Be Around, Spinners, Attantic

3. One Life To Live, Manhattans, Deluxe

4. A Man Sized Job, Denise LaSalle,
Westbound

5. I'm Stone In Love With You, Stylistics,
Avco

6. Baby Sitter, Betty Wright, Alston

7. Papa Was A Rolling Stone, Temptations,
Gordy

8. You Ought To Be With Me, Al Green, Hi

9. Freddie's Dead, Curtis Mayfield, Curtom

10. Why Can't We Be Lovers, Holland
Dozier, Invictus

Vox Jox

When we last left Bill Watson, he
was no longer with Drake Chenault,
and KMPC was rumored to be
doing away with “Hitparade.” Now
it'sannounced that the new program
director of the Los Angeles station is
none other than Bill Watson, and
talk continues that it will be utilizing
Taft’s “Primetime.” Meanwhile, the
slogan on its billboards says “KMPC
Plays Unforgettables.” How about
that, Toby Arnold?

Also at the station, former p.d.
John Fels is upped to operations di-
rector; Carol Senor adds publicity to
her title, becaming director of adver-
tising, promotion and publicity; and
Art Nelson of KLAC joins the sta-
tion, doing weekends. He replaces
Ray Smithers, who returns to his po-
sition as creative production direc-
tor.

* Kk K

The latest from WPGC g.m.
Charles Giddens is that he will not be
going to Gordon, Ga. to purchase an
AM/FM combo as was previously
indicated. As yet, there’s no word on
his future plans, but as for now he’s
still with First Media. ... Longtime
Nashville personality Mark Damon,
who most recently did mornings on
WKOS there, has defected to tele-
vision. He’s currently in the produc-
tion/engineering department at
WTVF Nashville. And Phoenix of
Nashville’s 92Q (WBYQ) joins sister
station WVOL in going urban con-.
temporary. Also in the music city, if
you haven’t heard, WJRB now has
an FM: WJKZ, formerly WIZO-FM
Franklin. Both stations are country,
programmed by Don Keith. Owner
Mack Sanders has recently relocated
the FM to Woody Sudbrink’s tower
in Brentwood, giving him an excel-
lent Nashville signal. Also on that
tower is Sudbrink’s WJYN, WPLN
(public broadcasting) and WKDF.

* Kk K

Ron Rogers, general manager of
KVET/KASE Austin, has been
named president of
the Texas Assn. of
Broadcasters. Rog-
ers is also president
of KLAW Broad-
casting, which owns
KLAW Lawton,
Okla. Rogers previ-
ously served as vice

Rogers
president and secretary/treasurer of

the state trade group. . . . Consultant
Jeff Pollack has added another
client to his list: KOME San Jose. . ..
And the latest appointments at
KOST Los Angeles include Jan
Marie from KRTH Los Angeles to
do evenings and Chris Roberts from
KUTE Los Angeles to handle over-
nights. P.d. Jhani Kaye will hold
down afternoon drive.

* Kk *

PolyGram lost its director of re-
gional pop promotion for the South-
east to the ranks of radio. Rich Wood
returns to the business as general
manager of WYDE in his home
town of Birmingham. The former
AM country outlet turned oldies has
a new lineup: 6 to 10, Steve Christy
from KIX106 and WERC Birming-
ham; 10 to 2, p.d. Jim Powell; 2 to 6,
m.d. Jort Anthony from KIX 104 in
Nashville; 6 to midnight, Ken Mi-
chaels, and Tony Sands doing over-
nights. Wood is also planning a
WYDE reunion weekend at the end
of the month, bringing back many of
the legendary personalities who
spent time on the air in the city.

* Kk K

New Orleans’ WSHO has been
sold. The AM nostalgia daytimer
goes from Swanson to Cascade
Broadcasting of Portland, Ore. ...
Also in Portland, KLLB has made
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the transition from contemporary to
AOR. The FM facility managed by
Ron Saito is still programmed by
Robin Mitchell but is now consulted
by John Sebastian. The new lineup
includes: Mike Bailey, a former p.d.
of KINK, handling mornings; Bob
Brooks from KJIB doing middays;
Charlie Bush, also from KINK, in
the afternoon, and John Walker,
who formerly programmed KWIJJ,
handling nights.
* Kk *

Speaking of Cox, no appointment
of a new program director in Miami
since Al Anderson’s departure, butin
case you haven’t heard, Burkhart/
Abrams etc. is now consulting its FM
in South Florida, WAIA. . .. A while
back we ran a picture of a WASH-
FM trivia contest and identified ev-
eryone in Washington but the win-
ner. He is college student, trivia buff
and ardent radio fan Stephen Ryan,
who goes to Hawaii for his efforts.

* Kk K

Due to all the cutbacks at the ABC
rock networks, morning news an-
chor Lisa Glasberg, formerly of
WMET in Chicago, is looking. ...
Also looking is former KHJ person-
ality and KIKF program director
Steve Thomas. ... And finding a
new home doing weekends on New
Orleans’ B-97 is Mike Manale, who
joins the station after a stint as Mike
Donn on KVOL Lafayette, La. .
Some changes at Katz, as Gwendo-
lyn Young is named news director of
WEZN-FM Bridgeport. She joins
the station after a position as a news
secretary to a Connecticut politician.
In Worcester, Mass., 14 WFTQ also
names a new news director. He's Mi-
chael Yardley from WFEA Man-
chester. Acting news director Ge-
rardo Tabio segues into the newly
created position of promotion direc-
tor at 14 WFTQ, and on the FM side
at WAAF, Maria Baldini joins the
sales department from WTKO Ith-
aca, N.Y.

* Kk K

Moving up the ranks at Kasse-
baum Radio Communications is Ja-
son Drake, who becomes director of
group programming for the chain,
which includes KFH/KBRA (KB98)
Wichita and WREN Topeka. Drake,

who's spent the last decade with the
company in Wichita, was most
recently operations manager of
KFH/KB98. ... And G. William
Sheridan joins Suntime Radio, Inc.
as general manager of WREM, the
“Music Of Your Life” outlet in Or-
lando. He was most recently with
WFTV-TV there, and prior to that
was general manager of WDIZ-FM
also in Orlando. ... And in Macon,
afternoon drive personality Steve
Murphy moves up the ranks from
music director to p.d. of WMAZ
AM, while Paul Beliveau goes from
news director to operations director
of the station. They’ve got a new op-
erations director at WMAZ-FM,
too. He’s Oscar Levette, who moves
up from his position as an engineer
for WMAZ-AM-FM-TV.

* Kk K

Bill Ford is out as program direc-
tor of Viacom’s country WKHK-FM
New York. He held the post for 18
months. “Bill did a tremendous job,
taking the station from its early
growth period,” notes general man-
ager George Wolfson. “But we dif-
fered philosophically on how to grow
further and agreed that it would be
best to part at this time.”

Wolfson plans to interview candi-

" dates “who can fit our mold” this

week. He says there is “no time
pressure” to fill the vacancy because
Bill Figenshu, Viacom’s corporate
program director, is based in New
York and consulits the station daily.

Assessing WKHK’s ratings battle
with country competitor WHN,
Wolfson says that “even though 12-
plus shares show they’re ahead, our
25-54 demos are higher than theirs,
so | don’t put them up as a model to
beat, per se. We're going to stay in
country.”

“Ugly Jerry,” better known as
Jerry Lousteau, music director for
WEZB-FM New Orleans and host
of the 6-10 p.m. shift, assumes added
duties as assistant program director.
He works under the newly ap-
pointed p.d., Nick Bazoo, who is
looking to fill the slots recently va-
cated by John Volpe (10 a.m.-2 p.m.)
and utility man Ted Kelly, who are
also looking for new gigs.

BILLBOARD RADIO JOB MART |

+ Position Wanted
= Position

Available
- Services

ADDRESS ALL ADS: JEFF SERRETTE
Nllioll Job um 1515 Bnuvn New York,

locail
‘L"Z'Zx:;-smzl (Out dasmn] Use ‘ncy. ;lﬂ:
card when calting in your advertisement.

- $30.00 per inch

WE ACCEPT
ALL MAJOR
CREDIT CARDS

BARGAIN CARTRIDGES

Brand new factory fresh Fidelipac carts
at prices so low they can't be advertised.
Dealers Weilcome.

BILL TAYLOR
Country Consultants
1425 E. Orange Grove
Pasadena, CA 91104
(213) 791-4836

RADIO JOB PLACEMENT
NATIONAL BROADCAST
TALENT COORDINATORS
specializes in placing qualified D.J.'s, news,
sports, P.D.S., sales and management. NBTC
works with radic stations from coast to coast, in
all size markets. For confidential details, include
registration form, enclose $1 postage and

handling to:

NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L., P.O. Box 20551
Birmingham, AL 35216 (205) 822-9144

PAYMENT MUST ACCOMPANY ORDER |—'-

SERVICES

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios, Monthly
Calendar, Country Trivia. We do the
research! You sound informed! Send

for FREE sample.

Inside Country
6000 Fulton Ave., Sulte 12-B
Van Nuys, CA 91401

JOB MART CLASSIFIED
ADVERTISING
DOESN’T COST,

IT PAYS.
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d Survey ‘For Week Ending 11/20/82
Bilboars Radio
- INOC Uums & 100 IrfQCKS i
fO- MOtIOnS
Codpynghr 1982 Biiboard Pubhcations Inc No part of this publication may be reproduced
1 ' trieval r e ) to 1 LELT
soredin’a renevatystem o ansmiea i any form ooy ary means sectonc mecranca WBAL Takes on Pushers
WBAL Baltimore’s Ira Applesays  thing that brings the station some
Rock Albums Top Trucks he’s delighted with listener response publicity,” he volunteers. His next
to the station’s recent “Report A promotional appearance is set for
on. The police department solicite basketball skills program during
PAT BENATAR—Get Nervous, Chrysatis PETER GABRIEL-Shock The Monkey, KA ‘hthC S“?“;’n’s support Nov. 4 ig halftime of a Seattle Sonics-Atlanta
1 Geffen 2 gathering information on suspecte Hawks game at the Kingdome.
N drug dealers, and Appl
. . . pple says that a WASH-FM Washingt
8| 21| MEN AT WORK—Business As Usual, Columbia 2 11 | DON HENLEY-Dirty Laundry, Asvlum four-hou_r program hosted by air has launched its anisu:%}glril;st I];a(r:_
2 SAGA-Worlds Apart, Portrait 3 6 | PAT BENATAR—Shadows Of The Night, Asylum PAcl;S:’(‘:a}i‘r‘i‘Sc;anL;r‘xrz Sso‘ac:hess and  (ender Contest. Patrons of bars in
15| 2| TOM PETTY AND THE HEARTBREAKERS-Long 4 2 | STRAY CATS—Rock This Town, EMI America “It brough " the D.C., suburban Maryland and
After Dark, Backstreet 1 brought 100 arrests, the pro- northern Virginia are invited to
5 4 9| RUSH—Signals, Mercury 5] 23 2 | TOM PETTY AND THE HEARTBREAKERS—You Got gram director rcp.orl..s, noting that select their pick for the title. The
) : Lucky, Backstreet while Mayor William Schaefer :
6] 5 JEFFERSON STARSHIP—Winds Of Change, Grunt | ¢ | 1o | & | \er'AT WORK—Down Under. Columbi spoke on the air about thecity's fight o) <nds Nov. 18. Voting costs
~Down Under
7| 6| 4| SUPERTRAMP-Famous Last Words, A&M . " o against narcotics, detectives were 2 cents, and_ [P 8o to_thc
8l 31 13| DOM HENLEY=1 Cant Stand Still Asylu 71 8|10 | THE WHO-Eminence Front, Warner Bros, talking i vat h L National Multiple Sclerosis Society.
o (ALY 8| 7| 5| THE CLASHRock The Casbah, Epic g m prvate with histeners 1,4 year’s contest raised $58.000.
9] 1| 11| THE WHO-It's Hard (Warner Bros.) ' about license plate numbers of cars, o
10| 9| 14| SIRAY CATS-Built For Speed, EMI-America I RNoNIS e R 86A 00NN Locse dRortrait descriptions, and locations and
' i WZ
1| 10| 7| BILLY JOEL-The Nylon Curtain, Columbia 10 | 10 | 4 | SUPERTRAMP—It's Raining Again, A&M m{l‘ff ‘ivfa"s";g;?cﬁf,‘;g l‘crgzﬁsfﬁv‘f?fgd WPST-ZF?VI ?:et:l‘tltfr:‘ e;rl; tvlv): ’noar:lh({
121 20| 5| MISSING PERSONS—Spring Session M, Capitol 11 [ 14 | 4 | DIRE STRAITS—Industrial Disease, Warner Bros. someone from the ACLU monitor eastern AOR stations gearing for the
13| 12| 25| THE CLASH-Combat Rock, Epic 12 m FOGHAT—-Slipped, Tripped, Fell In Love, Bearsville the broadcast,” Apple states. release of “homegrown” disks by
14| 18| 7| DIRE STRAITS—Love Over Gold, Warner Bros. 13|15 | 9| JOE JACKSON—Steppin’ Out, A&GM ;Thcy’rc not exactly shy, and they E:S?S;'ESS'IOTC};T Zl:r?ézs' at;eca"}rr';%
15 m PHIL COLLINS—Hello, | Must Be Going!, Atlantic 1] 9| 8| BILLY JOEL—Pressure, Columbia ad no complaints.” He adds that f gb h stati The fi or
: the station had no idea how well the or both stations. The lormer's
16 19| 9| THE FIXX-Shuttered Room, MCA 15 | 16 | 3 | SUPERTRAMP—Crazy, A&M show would work. “The police told “Valley Rock” record _wxl] showcase
17| 13| 9! PETER GABRIEL-Security, Geffen 16| 4| 11| RUSH=New World Man, Mercury us that two dozen arrests would “the b?f‘ rock’n’roll in the Lehigh
18| 11| 17| BILLY SQUIER—Emotions In Motion, Capitol o Eom b o | s make the program a success. But the ~ Valley,” promises music director
19] 30| 5| CHILLWACK=Opus X, Millennium RUSH-Subdivisions, Mercury plea for information seemed to Bruce Bond,_ who says the station is
ol 281 41 FOGHATIn The Mood For Something Rude 18 | 11 [ 16 | BILLY SQUIER-Everybody Wants You, heighten community consciousness.  already playing cuts by Daddy Licks
Warner Bros & Rude, Capitol To me it demonstrated that a lot of ;nd kCnsns, ‘“}’If’h of the 10 “Valley
: R g i ir city.” ock” acts. e station recentl
21! 21| 13| BAD COMPANY-Rough Diamonds, Swan Song k) 10 . || S TAT e Do WA U Lapers, (4 people still care about their city. sponsored the grou;siriocr:)nci:rfr(l“x
Q| 22| 16| 11| STEEL BREEZE-Steel Breeze (RCA) 20 | ICTECEp| THE ). GEILS BAND-I Do, EMI-America R WZZOccasion™) at the Lighthouse
S| 23] 27| 5| oARYLHALL AND JOHN ORTES—H20, R 21| 22 | 6 | THE PRETENDERS—Back On The Cliin Gang, Real Ca}')‘iﬁlzz‘tgt"nc:‘}’;: Rraé’“ris fcff“‘lcy and Hideaway Park in Bethlehem.
am direc- i »
@ | 24| 2| 22| EDDIE MONEY=No Control, Columbia (EP) mPpo P BT ey e g ity o, Ona “visionary” note, Bond says the
- ) 22 1 19§ 5} DONALD FAGEN-I.GY. (What A Beautiful World), ' p ” compilation will be marketed in cas-
| 25| 18| 8| BRUCE SPRINGSTEEN—Nebraska, Columbia Warner Bros surgence” in the popularity of the  goe form, 100
m _Talki i ) Th Sto . Th i C
R R ISsTI;E:(E WINWOOD—Talking Back To The Night, 23| 20 | 4 | DARYL HALL AND JOHN OATES—Maneater, RCA " 1’908§Z:cami§g g‘locogi‘: 2::; WPST Trenton general manager
S 7l 5l 7 UTOPIA=Utopia, Network 24 | 12 | 12 | THE WHO—Athena, Warner Bros. Nov. 7 at the local Paramount 'gorr(;l_Tayl?rhmarkcq t:hc Nov. 12
-1 28| 29 4| TALK TALK=Talk Talk, EMI-America 25 | 27 4 | ROBERT PLANT—Far Post, Swan Song (Import) Thcatrc in a benefit for the audito- cadine of s Slal-lon S“SCar(-:h for
= v rium’s restoration fund. They paid contributors to its “Unsigned
; 291 25| 5| DONALD FAGEN-The Nightfly, Warner Bros. 26 | 26 | 7 | BRUCE SPRINGSTEEN—Atiantic City, Columbia $2 each to witness five of the comedy ~ Heroes” LP by extending it. “The re-
L | 30| 31| 4| BUCK DHARMA-Flat Out, Portrait 27 | 29 | 7 | BRUCE SPRINGSTEEN-Open All Night, Columbia team’s all-time favorites: “You  SPOnse was overwhelming,” he says
S | 31| EZXCSED| THE ). GEILS BANDI Do, EMI-America (12 inch) | 28 | 24 | 2 | PHIL COLLINS—You Can't Hurry Love, Atlantic Nazty Spy,” “Playing The Ponies,”  °f ‘hcbl.““d;‘wf“ (;:alll. d_Pj_"Plc arg
o N i “False Alarms,” “Grips, Grunts And ~ Scrambling to 1ind studio time, an
32| 44 3| GOLDEN EARRING-Twilight Zone, 21 Records (12 _ i v ps, > R
5 o wilig rds ( 29 | 43 2 | MISSING PERSONS—Walking lﬂ LA., Capifol Groans” and “Violent Is The Word ;.hat sfa nice lpéolt‘);’cm: \}?:/c coul’(’i re-
Z | 33 24| 20| ROBERT PLANT—Pictures At Eleven, Swan Song 30 | 46 | 4 | JEFFERSON STARSHIP—Can't Find Love, Grunt Fcir‘Curl):. . case c.)u.r.501 sng tnqw.
sl 3 5| PAT TRAVERS—Black Pearl, Polydor 31 | 31 2 | BILLY JOEL—A Room Of Our Own, Columbia ‘Curly seems to be everyone’s fa- He initiated the promotlon (an
' ' 32| 21| 2| ROD STEWART—Guess Il Always Love You, Warner vorite,” says Goynshor, who feels offshoot of the “Unsigned Heroes”
) 2| 27 :riggc'( OF SEAGULLS—A Flock Of Seagulls, Jive/ d Bros g that cable television “has given rise feature heard Tuesdays and Thurs-
. ’ to a new generation of Stooges. Why days) to demonstrate “how much tal-
36 3419 JCUPASb?mEST—SCfeammE For Vengeance, 33 | 35 | 11 | THE PAYOLAS—Eyes Of A Stranger, A&M else would 1,900 people come outin  ent there is in the New Jersey-Penn-
olumbia A 34 | 36 8 | BILLY SQUIER-Learn How To Live, Capitol these hard-pressed times?” sylvania area. We have an extremely
37| 48| 2| ADAM ANT-Ffriend Or Foe, Epic 35 | 40 | 7 | AEROSMITH-Lightning Strikes, Columbia The crowd was also treated to per- active music scene here—a band can
38| 36| 7| LINDA RONSTADT—Get Closer, Elektra/Asylum 36 | 42 | 3 | JEFFERSON STARSHIP—Be My Lady, Grunt formances by an _organi“st and a  makea living for years, just playing
390 38| 30| JOHN COUGAR—American Fool, Riva/Mercury 17 el 2| | HOGRES /THRBRL= The LooKtin Your E magician. And to insure “the right clubs or putting out a single. Some
(Polygram) Columbia & Lok Tour e, element of zaniness,” the station dis- places have cover-only music pol-
| 32! 15| SANTANA—Shango y tributed pairs of “those plastic icies, but a fair amount encourage
— ' 38 | IECTCHp| GOLDEN EARRING-Twilight Zone, 21 Records glasses with the funny noses.” original material, and the album is
41| 42 6| DONNIE IRIS—The High And The Mighty, MCA q . . R : y P : : N
39 | 17 | 17 | JUDAS PRIEST—You've Got Another Thing Coming, I think we’re onto something, designed to support that direction.
42| 45| 9| TAXKI-States Of Emergency, Fantasy Columbia says Goynshor, who plans to make x * *
43| 33| 11| KENNY LOGGINS—High Adventure (Columbia) 40 | 33 | 12 | BAD COMPANY—Electricland, Swan Song Fhe series a regular event. Next stop
44| 37| 7| THE PAYOLAS—No Stranger to Danger, AGM 41 | 44 | 9 | WALL OF VOODOO-Mexican Radio, LRS. ‘Srg;:lviz cf“y‘: where t‘.hclprogF;};“m“ WDMT C‘“;‘Z“Nd a“grds .
m » a 2
45 GEORGENIUNEIEON SGonell oppCRUarYi0Ese 82 |51 | 5| UTOPIA—Hammer In My Heart, Network A A L A b G g
46| 46| 3| FRIDA-Something's Going On, Atlantic i la | 3| errerson sta o showing. grand\prizeiwinner ofjtReIuyPINEE
47| 39| 15| SOUNDTRACK-Fast Times At Ridgemont High, N STARSHIP-Winds Of Change, Grunt * kX tion’s promotion for the “H20" LP
Asylum 44 | 30 | 3 | SUPERTRAMP-Waiting So Long, A&M KPLZ-FM Seattle hasa real “out- by Hall & Oates. But we like the
48| 43| 10| AEROSMITH—Rock In A Hard Place, Columbia 45 | 37 | 3 | MISSING PERSONS—Destination Unknown, Capitol goors type” in morning man Scott 2?::1"2 Pweck tioket liootfhs o
2 ROD STEWART—Absolutely Live, Warner Bros. 4 | 48 | 16 | STEVE WINWOOD=Stil In The Game, Island Burns, and the AC oullet has made (0 N anavian Health Spa. —
JONI MITCHELL—Wild Things Run Fast, Geffen 47 | 32 | 13 | SANTANA—Nowhere To Run, Columbia who helped rgise over I5?10.000 fg; KISS-FM San Antonio launched its
48 | 34 | 12 | KENNY LOGGINS AND STEVE PERRY—Don't Fight the Pike Market Clinic in Seattle this ~ annual food drive last Saturday (13)
Top Adds It, Columbia summer when he broadcast hisshow ~ at McCreless Mall on behalf of the
49 | 55 | 8 | THE WHO-Dangerous, Warner Bros. perched above a clock overlooking Thanksg(;v;)ng hBaIf_kclts C%rog;a";,
. . ity’s Pi i the Little urch o
1| PHIL COLLINS=Hello, | Must Be Going!, Atlantic 50 | 49 | 6 | LINDA RONSTADT—Get Asyl the city’s Pike Place Market, climbed  TPORE RS 2
i Gl ks 119 SRS - I ey [ e TT eWCI(;ser, sylum Queen Anne Hill last Sunday (14) in La Villita. Canned goods and non-
2 | THE ). GEILS BAND—1 Do, EMI-America (12 inch) NIE IRIS-Tough World, MCA a benefit for the American Diabetes Phcniléblcs ‘donatedbby listeners to
52 [ 53 | 28 | A FLOCK OF SEAGULLS—I Ran, Arista Association. the AC station will be presented to
3| TOM PETTY AND THE HEARTBREAKERS—Long After Dark, ! " . . . .
il A ¢ 53 |39 | 20 | ROBERT PLANT-Burning Down One Side, Swan We got people to join us with the  the Rev. David Edmunds later this
' Song promise of a free climbing s_tiqk,” month. Elcktra/Asy]um_has of-
4| HENRY PAUL—Henry Paul, Atlantic 54 18 | EDDIE MONEYShakin', Columbia says Bfums, Wht(()i pokes funbat his im- {;r;;i 1\2 l:lr;)gliieli g:;i;hliz,lshggvi;n%;ro?f
) age of an outdoorsman notin
51 SOUNDTRACK—Brimstone And Treacle, A&M 55 6 | ROMEO VOID—Never Say Never, 415 t}%at he likes to “walk %arefoogt promotion. The AOR station re-
6 | ADAM ANT—Friend Or Foe, Epic 56 5 | THE PRETENDERS—My City Was Gone, Real through a shag carpet. And rough- cently rclca_sed a “Big Shot” EP and
oL . (import) ing it means watching black-and- has asked listeners to vote for their
2| BOD STEWARY—Absolutely Live, Warner Bros. 57 5 | DONNIE IRIS=The High And The Mighty, MCA white tv.” favorite group on the disk (the Mis-
8| GOLDEN EARRING-Twilight Zone, 21 Records 58 5 | GENESIS—You Might Recall, Atlantic Burns, who tackled “the little hill” sles, Tommy Alderson, E.B. Hawk-
K'N Rol, Columbia (45 59 3 | UITILE STEVEN AND THE DISCIPLES OF SOUL as a member of mountaineer Lou  ins, Memo Lender and the Zebras)
91 JOE PISCOPO-| Love Roc oll, Columbia (45) Lying In A Bed of Fire, EMI - Whitaker’s Climbing Expedition, The winners, chosen from over 600
10 [ NIGHT RANGER—Dawn Patrol, Boardwalk ‘ | , says the clock promotion helped to tapes, won 15 hours of free 24-track
60 2 | JUDAS PRIEST-Electric Eye, Columbia boost his confidence after breaking rc_cording an_d mixing time at Queen
A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations. his jaw in a car accident last year. Village Studios, a local facility.
“But now I'm ready to jump at any- LEO SACKS
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-

cate local siations have option of

broadcast time and dates.

Nov. 15, Motown Rocks, Continuous Histary
0f Rock And Roll, Rolting Stone Productions, one
hour.

Nov. 15, Carlos Santana, Guest D.)., Rolling
Stone Productions, one hour.

Nov. 15, Anita 0'Day, Music Makers, Nar-
wood, one hour.

Nov. 15, Earl Thomas Conley, Country
Closeup, Narwood, one hour.

Nov. 15, the Who, part two, Off The Record,
Westwood One, one hour.

Nov. 15, Zapp, Special Edition, Westwood
One, one hour.

Nov. 15, Moe Bandy, Live From Gilley's,
Westwood One, one hour.

Nov. 15, REQ Speedwagon, In Concert, West-
wood One, one hour.

Nov. 15, Pat Benatar, Kenny Loggins, Rock
Album Countdown, Westwood One, one hour.

Nov. 15, Time, The Countdown, Westwood
One, one hour.

Nov. 15, Fleetwood Mac, part one, Inner-
View, Inner-View Network, one hour.

Nov. 15, Foreigner, Hot Ones, RKO Radio-
shows, one hour.

Nov. 15, Psychedelic Era, RKO Radioshows,
one hour.

Nov. 15-Dec. 20, the Who, BBC Special, Lon-
don Wavelength, three hours.

Nov. 19-21, 8.). Thomas, Dick Clark’s Rock
Roll And Remember, United Stations, four
hours.

Nov. 19-21, Gene Watson, Weekly Country
Music Countdown, United Stations, three hours.

Nov. 19-21, Fleetwood Mac Wéekend, The
Source, NBC, two hours.

Nov. 20, “Basie, Herman And Fountain In
Concert,” Mutual Broadcasting, two hours.

Nov. 20, Mel Torme, Dizzy Gillespie, Zoot
Sims, “Buddy Rich: A Retrospective,” Jazz Alive,
NPR, two hours.

Nov. 20, MCA Show, part one, featuring John
Conlee, Terri Gibbs, Lee Greenwood, Thrasher
Brothers, Younger Brothers, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Nov. 20-21, “A Half-Century Of NBC Com-
edy,” NBC, two hours.

Nov. 20-21, Grace Slick, Gallagher, Sam
Cooke, Sound Track Of The 60s, Watermark,
three hours.

Nov. 20-21, Kathryn Grayson, "West Side
Story,” Musical, Watermark, three hours.

Nov. 20-21, the Who, part two, Off The
Record, Wetswood One, one hour.

Nov. 20-21, Zapp, Special Edition, Westwood
One, one hour.

Nov. 20-21, Moe Bandy, Live From Gilley's,
Westwood One, one hour.

Nov. 20-21, REO Speedwagon, In Concert,
Westwood One, one hour.

Nov. 20-21, Thanksgiving Songs, Dr. De-
mento, Westwood One, two hours.

Nov. 20-21, Pat Benatar, Kenny Loggins,
Rock Album Countdown, Westwood One, one
hour.

Nov. 20-21, the Time, Jeffrey Osborne, The
Countdown, Westwood One, one hour.

Nov. 21, Rick Springfield, The Source, NBC,
90 minutes.

Nov. 21, April Wine, King Biscuit Flower Hour,
ABC Rock Radio Network, one hour.

Nov. 21, Dave Edmunds, BBC Rock Hour
London Wavelength, one hour.

Nov. 21, Teardrop Explodes, BBC College
Concert, London Wavelength, one hour.

Nov. 22, Elvis Costello, Guest D.J., Rolling
Stone Productions, one hour.

Nov. 22, Great Vocalists, Continuous History
0f Rock And Roll, Rolling Stone Productions, one
hour.

Nov. 22, Fleetwood Mac, part two, Inner-
View, Inner-View Network, one hour.

Nov. 22, Duke Ellington Tribute, Music
Makers, Narwood, one hour.

Nov. 22, Fleetwood Mac, Musicstar Specials,
RKO Radioshows, one hour.

Nov. 22, Larry Gatlin & the Gatlin Brothers
Band, Country Closeup, Narwood, one hour.

Nov. 25, Linda Ronstadt Live, The Source,
NBC.

Nov. 25-28, Charlie Daniels And Friends,
United Stations, three hours.

L J
\ -

POINTED CONVERSATION—Sting, of the Police, speaks with Lisa Robinson

-

for the November edition of DIR’s ‘“Inside Track.”

National Programming
‘Lost Who Tapes” Found

Westwood One will feature tracks
by the Who, which it says were never
before released in the U.S., in a two-
hour special hosted by Rolling
Stones bass player Bill Wyman. The
special, entitled “The Great Lost Who
Tapes Hosted by Bill Wyman,” will
air the week of Dec. 14 to mark the
end of the Who'’s farewell tour of
America.

* % %

WMMR  Philadelphia evening
man John Stevens has taken on the
additional duties of 3
producing and
voicing  NBC’s
Source’s “Rock Re-
port,” a daily 90-
second feature on
the network. Net-
work affiliates in-
clude WMMR. . ..
Country star Eddie Rabbitt will co-
host “Country Music Countdown
1982,” an annual New Year’s eve
special from Mutual Broadcasting.
Rabbitt will share hosting respon-
sibilities with WHN New York jock
Lee Arnold for the three-hour show.
Meanwhile, Alabama has been
added to the lineup of stars fedtured
on Mutual’s Thanksgiving special,
“The Great Entertainers,” another
three-hour country show.

* K X

With an eye specifically on secon-
dary markets, The Creative Factor
has introduced a new “Mix And
Match” selection of specials permit-
ting programmers to target their au-
diences more specifically. “We've
found that the unique role of secon-
dary and tertiary market stations in
relation to their community make it
impossible to pigeonhole their for-
mat into a specific category,” says
Creative Factor president Jim
Hampton. “Offering stations the
price advantage of buying in quan-
tity and a custom mix of artists al-
lows for artistic judgment at the sta-
tion level for the first time.”

AL AN
ALLEN’S CROWNING—Peter Kanze
of Billboard magazine recently pre-
sented Gary Allen of WLKI-FM An-
gola, Ind., with his 1981 Air Person-
ality of the Year award for markets

100 and smaller.

The company’s initial 20 specials
range from both country and con-
temporary Christmas shows to artist
profiles including the Beach Boys,
Barry Manilow, Willie Nelson, Jour-
ney, Foreigner and Joan Jett. Addi-
tional inventory is scheduled to be
added early next year. Randy West,
director of affiliate relations for Cre-
ative’s radio division, has been pro-
moted to director of the project de-
velopment division, which deals
with video, audio and multi-image
concepts.

* * %

“Musical,” the weekly three-hour
salute to hits of Broadway and Hol-
lywood from ABC's Watermark, will
air two special programs for the holi-
day season: “Christmas On Broad-
way” will air Dec. 18 or 19, and a top
40 Broadway show countdown will
run Jan. | or 2. ... Between Nov. 28
and Dec. 11, 250 FM stations will
broadcast excerpts from the New
American Orchestra’s 1981-82 sea-
son during National Public Radio’s
“Jazz Alive!” series. Works by Gerry
Mulligan, Henry Mancini and John
Lewis will be included. Another epi-
sode of “Jazz Alive!” was taped Nov.
4 at the Greenwich Village jazz ctub
Village West when guitarist Jim Hall
and bassist Ron Carter performed as
aduo for'the first time in ten years.

* Kk K

Craig Robbins Today of Kingston,
N.Y. is a syndicated talk and inter-
view show that will include musical
performers. The shows are offered
free in 30-minute segments designed
for stripping or in a one-hour weekly
form. NBC has signed up
KLTI Macon, Mo. and KFMP Cape
Girardeau, Mo. as affiliates. . ..
KSL Salt Lake City is celebrating its
50th anniversary as a CBS Radio af-
filiate. ... Former KMPC Los An-
geles music director Tess Russell has
been named national director for
artist relations for the syndicated
“Music Of Your Life” format.

Just A Little Imagination

P
records

645 Madison Ave., N.Y. 10022
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These are the most popular singles as compiled from radio station
airplay reports.

1
12
13

43

1

15
18
1

15
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TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

TRULY
Lionel Richie, Motown 1644 (Brockman, BMI)

THE ONE YOU LOVE

Glenn Frey, Asylum 7-69974 (Elektra) (Red Cloud/Night River, ASCAP)

UP WHERE WE BELONG

Joe Cocker And Jennifer Warnes, Island 7-99996 (ATCO) (Famous, ASCAP/
Ensign, BMI)

HEARTLIGHT

Neil Diamond, Columbia 38-03219 (Stonebridge/New Hidden Valley, ASCAP/
Carole Bayer Sager, BMI)

HEARTBREAKER

Dionne, Warwick, Arista 1015 (Gibb Brothers, BMI)

SOUTHERN CROSS

Crosby, Stills And Nash, Atlantic 7-89969 (Kenwon/Catpatch/Gold Hill, ASCAP)
THE GIRL IS MINE

Michael Jackson/Paul McCartney, Epic 34-03288 (Mijac/Warner Tamerlane,
BMI)

LOVE ME TOMORROW

Chicago, Full Moon/Warner Bros. 7-29911 (Double Virgo/Foster Frees/lrving,
BMmI)

ON THE WINGS OF LOVE

Jeffrey Osborne, A&M 2434 (Lincoln Pond/Almo/March 9, ASCAP)

STEPPIN' OUT

Joe Jackson, A&M 2428 (Albion/Aimo, ASCAP)

MISSING YOU

Dan Fogelberg, Full Moon/Epic 34-03289 (Hickory Grove, ASCAP)

A LOVE SONG

Kenny Rogers, Liberty 1485 (Music Corporation Of America/Sycamore Valley,
BMI)

1.6.Y. (What A Beautiful World)

Donald Fagen, Warner Bros. 7-29900 (Freejunket, ASCAP)
NOBODY

Sylvia, RCA 13223 (Tom Collins, BMI}

IT'S RAINING AGAIN

Supertramp, A&M 2502 (Delicate/Aimo, ASCAP)

YOU AND I

Eddie Rabbitt With Crystal Gayle, Elektra 7-69936 (Four Way, ASCAP)
GYPSY

Fleetwood Mac, Warner Bros. 7-29918 (Fleetwood Mac/Welsh Witch, BMI)
MANEATER

Daryl Hall & John Oates, RCA 13354 (Fust Buzz/Hot-Cha/Unichappell, BMI)
BREAK IT TO ME GENTLY

Juice Newton, Capitol 9822 (MCA, ASCAP)

YOU CAN DO MAGIC

America, Capitol 5142 (April/Russelt Ballard, ASCAP)

YOUNG LOVE

Air Supply, Arista 1005 (Careers/Bestall Reynolds, BMI/Riva, PRS)
AFRICA

Toto, Columbia 38-03355 (Hudmar/Cowbella, ASCAP)

| WOULDN'YT BEG FOR WATER

Sheena Easton, EM!-America 8142 (Unichappell, BMI)

IN THE NAME OF LOVE

Roberta Flack, Atlantic 7-89932 (Antisia/Bleunig, ASCAP)

EYE IN THE SKY

The Atan Parsons Project, Arista 0696 (Woolfsongs/Careers, BMI)
THE ONLY WAY OUT

Clitf Richard, EMI-America 8135 (WB, ASCAP)

SO MUCH IN LOVE

Timothy B. Schmit, Full Moon/Asylum 7-69939 (Elektra) (ABKCO, BMI)
THEME FROM DYNASTY

Bill Conti, Arista 1021 (SVO, ASCAP)

| KEEP FORGETTIN’ (EVERY TIME YOU'RE NEAR)

Michael McDonald, Warner Bros. 7-29933 (Yeliow Dog, ASCAP)
BABY COME TO ME

Patti Austin, QWest 50036 (Warner Bros.) (Rodsongs, ASCAP)
RIGHT HERE AND NOW

Bill Medley, Planet 13317 (RCA) (ATV/Mann And Weil, BMI)
TWO LESS LONELY PEOPLE IN THE WORLD

Air Supply, Arista 1004 (Unart/Big Parade, BMI)

BLUE EYES

Eiton John, Geffen 7-29954 (Intersong, ASCAP)

USED TO BE

Charlene & Stevie Wonder, Motown 1650 (Stone Diamond, BMI)
MEMORY

Barry Manilow, Arista 1025 (Koppelman-Bandier, BM!{)

MUSCLES

Diana Ross, RCA 13348 (Mijac, BMI)

THE OTHER GUY

Little River Band, Capitol 5185 (Screen Gems-EMI, BMI)

| NEED YOU

Paul Carrack, Epic 14-03146 (Plangent Visions, ASCAP)

GLORIA

Laura Branigan, Atlantic 4048 (Sugar Song Publications, BMI)

IF LOVE TAKES YOU AWAY

Stephen Bishop, Warner Bros. 7-29924 (Stephen Bishop/Dijon, BMI)
WHAT'S FOREVER FOR

Michael Murphey, EMI-America 1466 (Tree, BMI)

LET iT BE ME

Willie Nelson, Columbia 18-03073 (MCA, BMI)

SOMEBODY'S BABY

Jackson Browne, Asylum 7-69982 (Elektra} (Jackson Browne/Kortchmar, ASCAP)

FANDANGO

Herb Alpert, A&M 2441 (irving/Calquin, BMI)

PLEASE BE THE ONE

Karla Bonoff, Columbia 18-03172 (Seagrape, BMI)

I'M THE ONE

Roberta Flack, Atlantic 4068 (Antisia, ASCAP)

RIBBON IN THE SKY

Stevie Wonder, Tamla 1639 (Motown) (obete/Black Bull, ASCAP)
HARD TO SAY I'M SORRY

Chicago, Full Moon/Warner Bros. 7-29979

(Double Virgo, ASCAP/Foster Freeze, BMI)

HOLD ON

Santana, Columbia 18-03160, (Over The Rainbow, ASCAP)/Marc-Cain, BMI)
HE GOT YOU

Ronnie Milsap, RCA 13286 (Chriswood, BMI/Murfeezongs, ASCAP)

Survey For Week Ending 11/20/82

+r Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
J Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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NEW YORK—After more than
30 years on the New York music
retail scene, Ben Karol and Phil
King are entertaining offers to sell
their King Karol operation.

“We’ve been going at top speed
for 30 years and we’re thinking of
slowing down,” says Karol, who
co-founded the now three-store
unit with King in 1952.

Karol, who admits to several
preliminary discussions with
heavy discounters Crazy Eddie
and Disc-O-Mat, says a sale would
be consummated if “somebody
came along in good faith and of-
fered a deal that was fair to us and
fair to them.”

At its peak three years ago, Ka-
rol and King operated seven stores
in the New York metropolitan

been phased out, including a loca-
 tion in Flushing and Manhattan

AFTER 30 YEARS

Sale Of King Karol Mulled

area. Since then, four units have’

locations on 42nd St. and Ninth
Ave.; 57th St. and Third Ave.; and
48th St. between Fifth and Sixth
Avenues.

The flagship store, on 42nd St.
between Sixth and Seventh Ave-
nues, reflects the King Karol com-
mitment to catalog.depth in a
space of 10,000 square feet. Inven-
tory in this unit plus stores at 1500
Broadway and Third Ave. at 86th
St. amounts to an estimated $5 mil-
lion.

If a sale goes through, Karol says
he’d be willing to remain involved
in King Karol for a year or two.
Noted for his general optimism
about the recording business, Ka-
rol sees the industry as a “very vital
business, and it’ll always be a vital
business. It’s not for the faint of
heart, though. It’s unique and re-
quires deep dedication, devotion
and love.” IRV LICHTMAN

Danjay Moves ‘Naturally’
Into Game Wholesaling

By EARL PAIGE

LOS ANGELES—While record
and tape retailers have been moving
into video games with commitments
varying from tentative to substan-
tial, wholesalers have generally been
more cautious.

Denver’s Danjay Music & Video
is an exception, where executives be-
lieve that there are inherent advan-
tages in taking on video. “The rec-
ord/tape wholesaler has learned
how to help stores merchandise and
deal with topical product,” says
Mike Kelley, a former Pickwick ex-
ecutive who heads up Danjay’s
video department. “Video games
particularly offer many direct appli-
cations of the record/tape whole-
saling experience.”

Of the one-stop’s recent name

change, adding video, president
Evan Lasky observes, “We're re-
flecting a natural trend in the whole-
sale end of the business, addressing
a universal market.” He notes that,
in a short time, Danjay has begun
servicing 100 strictly video accounts.

As for the Budget Records &
Tapes chain, Lasky says that the
stores are autonomous where evolv-
ing into video is concerned, but that
many are making the move. “We
have some that now find 25%-30% of
their volume is from video, though
they went through the ringer to do
it.”

Operationally, the one-stop’s
video move has been smooth in
terms of warehouse space allocation

(Continued on page 35)

Retailing

Indies Agree: Reassess Radio

NARM Conferees Focus On Value Of Local Promo

By JOHN SIPPEL

FT. LAUDERDALE—Independ-
ent labels and distributors partici-
pating in the NARM indie confer-
ence at the Intercontinental Hotel
here Nov. 4-6 pledged to coordinate
their national, regional and local
staffs more closely.

Independents admit, too, that ra-
dio generally must be reassessed,
and their combined program must
be more vigorous, with or without
the indie promo network (Billboard,
Nov. 6).

Early in the radio segment of the
conference, national promo bosses
like Bruce Bird of Boardwalk, Jack
Forsythe of Chrysalis, Skip Miller of
Motown and Richard Palmese of
Arista, zeroed in on the “breaker
mentality,” criticizing a radio trade
weekly.

Miller stated the publication has
approximately 200 reporting sta-
tions, half of which get a “plus” rat-
ing. Bird cited an incident recently
involving a Boardwalk single which
Billboard reflected as selling well.
The radio weekly “stalled the record
at 15,” Bird said. “I had 100 hot sta-
tions. The next week I had 20 when it
stalled.”

Those on the dais agreed that too
much emphasis is being placed by
local programmers on what is oc-
curring nationally. Forsythe singled
out WLS Chicago, and an uniden-
tified Cheyenne station, claiming
both are given equal weight by the
publication. Miller grumbled that it
makes it difficult for an r&b oriented
label like Motown to persuade a sta-
tion in Cheyenne to program black
product even when it’s likely to cross
over.

Radio in general came in for soft
lacing from the national promo
chiefs. “We’ve created our own
monster, though,” Miller admitted.
It was agreed that independents
must unite to regain their strength at
the local level.

Roy Chiovari of MS, Chicago,
said the Salstone distributorship
holds daily meetings. Advertising
coordinator Lucy Zerba provides
the daily get-togethers with a weekly
radio advertising schedule.

Earlier involvment of distributor
principals in radio was urged. Har-
vey Korman of Piks, Cleveland, said
he personally contacts black radio.
Chiovari praised the personal effort
of John Salstone, who “sometimes
gets three adds a week himself.”

“At Arista we rely on anybody
who can get us the airplay,” Palmese
said. “Some independent distributor

promo persons are not as strong as -

some of the independents. I want to
close the add. I want to see it kept on
the air, heavy rotation, and then
numbers.”

Bird complained about the diffi-

culty he had getting store reports
even though he offered cash incen-

tives. In two contests, he said he paid
out only $1,500.

Miller pointed out that local inde-
pendent distribution promo reps
“always have some hot record.
That’s your plus. And don’t forget
the follow-through is even more im-
portant than the add.”

Palmese cited the problems dis-
tributors have in keeping good staf-
fers. It was agreed that aggressive
reps usually either go out on their
own or with a label. At another
point, Palmese noted that local reps
get $250 a week while an indie gets
$250 an hour.

The possibilities of labels sharing
some promotional and inventory-
taking costs with distributors was
discussed. It was pointed out that
most independent labels today have
slashed national and regional staffs
to a point where they might provide
“20% of the financial help to distrib-
utors.”

Labels, Distributors Vow
Improved Communication

FT. LAUDERDALE—In order to
maximize sales, independent labels
and their distributors promise more
and frequent communication in re-
gard to marketing information vital
to both sides.

This credo was evident through-
out a 90-minute session at NARM
indie conference here Nov. 6 and at
a preliminary meeting the day be-
fore.

Buoyed by information in Bill-
board’s nine-month chart action
share report (Billboard, Oct. 30), 1a-
bel sales execs Art Keith of Chrysa-
lis, Lou Mann of Arista, Miller Lon-
don of Motown and Beverly
Weinstein of Boardwalk, agreed that
the time is right for independents to
work together.
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Discussing midline product, Nick
Campanella of Alfa, New York, said
he favored merchandising it as regu-
lar inventory. Dennis Baker of Ac-
tion, Cleveland and John Horn of
Piks, Cleveland said that putting it
in a separate place worked better.
They said they favor a copy of the
$5.98 list album in a midline browser
selection with another copy in the
regular inventory of alphabetized-
by-artists bins.

All local independent distributor
staffers agreed that present daily de-
livery from their regional ware-
houses far outpaces branch-oper-
ated labels’ deliveries. The growing
trend toward more delay in shipping
on the part of the branches forces ac-
counts to buy more cautiously to
avoid returns, said Richie Salvador
of Schwartz Bros., Philadelphia. Be-
cause indies react more quickly, re-
turns have been slashed, the confer-
ence agreed.

Labels were asked to consider the
possibility of variable pricing. Label
sales bosses pointed out that, in par-
ticular instances, a lower price can
be advantageous. However, obtain-
ing approval of manager and act, es-
pecially if the act is established, can
be difficult, they said.

Mann said Haircut One Hundred
and A Flock Of Seagulls were stand-
outs at $6.98. Arista originally
wanted to close the $2-off pricing
when unit sales reached 100,000. Be-
cause they didn’t achieve geographi-
cal spread, the price wasn’t raised to
$8.98 until 200,000 units were sold.
Accounts put the $6.98 in front, and
Mann said that some radio stations,
aware of the discount, seemed more
ready to program the LPs.

Also helpful in increasing volume
is pertinent discounting, the manu-
facturer foursome agreed. Mann ex-
plained that, under current eco-
nomic conditions it is difficult for a
label to provide both a price slash
and advertising. He lamented that
many accounts want both before
they undertake an all-out marketing
campaign. Keith said distributors
and accounts must provide a good
reason to reconcile a discount. Profit
is the best reason, he said.

Whether to set up a rigid deletion
program on a regular basis or just
phase out a piece of product, as
Chrysalis does, was argued. Most

(Continued on page 57)
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Smaller Edge For Video Rentals At Record Outlets

® Continued from page |

95% level of confidence.”

Of retailers responding, 68% were
independently owned retail outlets,
25% chain-owned. Video stores were
more likely to be independently
owned (84% vs. 66%); record/audio
stores were more likely to be chain-
owned (27% vs. 12% of video stores).

Significantly, retailers say they are
rarely, if ever, called upon by repre-
sentatives of those manufacturers
whose products they sell. For ex-
ample, 32% of all respondents said
they had not been called on in the
past 60 days. And 43% had not been
called on by a sales rep from their
leading brand within the same pe-
riod of time.

In the area of prerecorded video-
cassettes and videodisks, 62% of
video retailers responding said they
sell cassettes; 37% sell disks. And
67% rent cassettes, 30% disks. With
record dealers, the figures are sig-
nificantly lower.

Among stores carrying video-
cassettes, rental makes up a sig-
nificantly larger proportion of total
volume of videocassette activity. For
all respondents stocking video-
cassettes, 85% of their volume in that
area comes from rental, 15% from
sales.

Audio/record stores concentrate
slightly more on sales than do video-
oriented stores. While the rental/
sales ratio at a video store is 90/10, at
a record store the ratio is 75/25.
With videodisks, rental plays a
much smaller role. Only 41% of
videodisk income comes from rental,
59% from sale.

Predictably, feature films are the
largest selling category of video-
cassettes and disks sold and rented.
For cassettes, both rental and sale,
movies are followed in order by X-
rated, children’s, and music pro-
grams. On videodisk, partly because
no X-rated programming is avail-
able, music follows movies as the
number two area of sales, with chil-
dren’s titles third. In videodisk rent-
als the figures are slightly different,

with children’s programming and
music, in that order, following
movies.

The brand penetration section of
the study asked retailers to check
product categories carried by their
store(s) and brands stocked. For
video care products, 51% of all re-
spondents carry the items; 70% of all
video retailers responding carry care
products, along with 46% of record
retailers. This relatively high cross-
over between audio and video is also
found in other categories, such as
video games and blank audio and
video tape.

In brand penetration, Allsop was
by far the leader in video care prod-
ucts, with 24% of all stores selling
that brand. Next was TDK, Bib and
Recoton, 3M/Scotch, Discwasher
and Sony and Nortronics.

For other video accessories, such
as switches and adaptors, 27% of all
respondents carry these items—54%
of video retailers and 21% of record
retailers. Brands stocked are Reco-
ton, Pfanstiehl/Pfantone and

Vanco. Carrying cases, storage units
and furniture are stocked by 34% of

respondents, with main brands

named as O’Sullivan, Gusdorf

and Savoy, Le-Bo/Peerless and
Dynasound.

A slightly smaller number of re-
tailers stock videocassette hardware.
Of video stores responding, 60%
carry VHS hardware, 36% Beta. For
audio retailers the figures are 20%
stocking VHS, 13% Beta. This aver-
ages out to a total of 31% of all re-
spondents carrying VCRs. In ranked
order, brands stocked were Pana-
sonic, RCA and Sony, Sanyo, Qua-
sar and Zenith.

For videodisk systems, the num-
ber of retailers stocking is lower.
Only 16% of all respondents stock
disk hardware—30% of all video re-
tailers, 13% of record retailers. The
survey also showed that both audio
and video retailers stock several
brands of video cameras.

Proportionally more video than
audio dealers carry video game

- Have you ever heard

a cassette soun

£

B F e

your glasses shattered...

now listen to real music.

d like real music?

TO MAKE A CASSETTE SOUND
LIKE MUSIC, YOU'VE GOT

TO KNOW WHAT MUSIC
SOUNDS LIKE.

Other than making tape, most cassette manu-
facturers have nothing to do with music. Denon,
on the other hand, has been in the music business
for well over seventy years. Denon professional
equipment can be found in almost every single
Japanése radio station and recording studio.
Denon is the company credited with the deveiop-
ment of the PCM recording process, a develop-
ment which has already revolutionized the entire
recording industry. And, when it comes to tape,
Denon has been making it for over twenty-five
years.

CASSETTE TAPES CAN MEASURE
ALIKE AND STILL
SOUND DIFFERENT.

Serious audiophiles know that components
with identical specifications can sound noticeably
different. Conventional measurement techniques
do not explain this phenomenon, so words such
as “musical” are often used to describe sound
that possesses the “life-like” characteristics of
real music.

THE FIRST TRUE MEASUREMENT
OF TAPE SOUND QUALITY

The reason conventional tape testing measure-
ments do not tell the whole performance story is
that they are based on simple test tones rather
than complex musical signals.

Denon adopted a unigue means for measuring
Dynamic Distortion, the distortion created on the
tape by actual musical signals. By specifically
developing formulations to reduce Dynamic Dis-
tortion, Denon was able to significantly improve
DX Tape's ability to accurately recreate the sound
of real music. It is no wonder that Denon DX-
Tape is rapidly becoming the first true “audio-
phile's” cassette.

DENON

Imagine what we'l do next.

Neppon Columbia Ca , Lid , No 1414, 4-Chome Akazaka, Minsto-Ku, Tokyo 107, Japen
Denon AmeriGe. Inc . 27 Law Drive, Faurfieid, N J 67006

equipment, although for software
the percentages are virtually the
same. In hardware, 58% of video re-
tailers and 38% of audio dealers
carry this. Brands stocked are Atari
(38), Mattel (29%), Odyssey (7%)
and Bally (3%).

In cartridges, the findings show
that 64% of video retailers and 65%
of audio retailers stock, for a total of
65% of all respondents in this cate-
gory. Brands stocked are Atari (by
virtually all who carry software:
60%). Activision (39%), Intellivision
(29%), Imagic (27%), Apollo (15%),
Odyssey and US Games (7%) and
VidTec (4%). Coleco and Parker
Bros. did not show up in the survey,
as they were only beginning to be
distributed.

The story of blank tape is a major
one. In the video area, 89% of video
retailers and 72% of audio retailers
stock VHS blank tape, for a total of
75% of all respondents. In Beta, 76%
of video and 57% of audio retailers
stock, for a total of 60%. Brands car-
ried are, in VHS, TDK (50%), Max-
ell (37%), Memorex (21%), Fuji
(19%), 3M/Scotch (16%), RCA
(10%) and BASF (4%). Beta brands
stocked are Sony (32%), TDK (27%),
Maxell (20%), 3M/Scotch (11%),
Memorex (9%) and BASF (5%).

Many of the same brands show up
in the blank audio tape segment of
the questionnaire, with 87% of all re-
spondents saying they carry audio
tape. Brands are TDK (77%), Maxell
(73%), Memorex (47%), BASF and
Sony (14%), 3M/Scotch (13%), Fuji
(9%), Audio Magnetics/Tracs (6%)
and Ampex (3%). Since Ampex has
left the consumer audio tape market,
it is understood that this is product
left over from when the company
was in that area.

In other audio areas: 81% of all re-
spondents carry record care prod-
ucts (38% of video retailers, 89% of
record dealers). Brands carried are

lenge from Cosmi, with daring es-
capes to avoid human sacrifice, is
one of four new games Included
with counter display. Cassettes are
$9.95, diskettes $14.95.

Discwasher (58%), Memorex (27%),
Sound Guard (13%), Recoton (10%),
Pfanstiehl (9%), Le-Bo/Peerless and
Audio-Technica (7%), Allsop (4%)
and Dustbuster and 3M/Scotch
(3%). Also, 81% of all respondents
carry cassette head cleaners, with
brands carried Memorex (36%).
Allsop (33%), TDK (22%), Disc-
washer (18%), Pfanstiehl (10%), Le-
Bo/Peerless and Recoton (7%) and
Maxell (4%).

Shure, Audio-Technica and
Pfanstiehl are the top three stocked
brands in the area of phono-

cartridges, which are handled by
46% of al] respondents. Also stocked
are Empire and Pickering, Electro-
Voice, Astatic and Ortofon.

Other categories surveyed were
headphones, microphones, cassette
carrying and storage cases, personal
stereo and portable audio units, and
audio car stereo hardware.

Companies interested in obtain-
ing a copy of the study or more in-
formation should contact Ron Will-
man at Billboard, 1515 Broadway,
New York, N.Y. 10036, or (212) 764-
7350.

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way.
Carson City. Nev. 89701
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GRANDMASTER FLASH
TheMessage ..., $4.94

SPECIALS!——

ON CASSETTES & LP's

STRAY CATS
ng‘t F%(R "§PEED

EMI 17070
STRAY CATS
BuiltFor Speed

Includes
Shock The Monkey/| Have The Touch
Lay Your Hands On Me/Wallflower

Gef 2011
PETERGABRIEL .. ... $5.05

Col 38197 MARVIN GAYE Midnight Love 493
EMI 17076 GEORGE THORGE0OD Bad To The Bone .4.94
Cap 12217 BILLY SQUIER Emotions In Motion.... ...5.13
ATL 19360 CROSBY. STILLS. NASH Daylight Again .5.05
ELEK 60205 EAGLES Greatest Hits Vol. Il 505
Col 38092 MERLE HAGGARO Going Where The Lonely

Go .. 5.0
Lib 1072 KENNY ROGERS Greatest Hits 519
At-19289 LAURA BRANIGAN 508
Cap 12216 STEVE MILLER Abracadabra 54
Col 38294 RAMSEY LEWIS Chance Encounter ... .. 5[5
Col 38359 NEIL DIAMOND Heartlight L]
Swan S 90001 BAD COMPANY Rough Diamond.... .5.05
EMI 17062 J. GEWLS Freeze Frame .19
WB 23583 ZAPP 5.6
Col 38358 BRUCE SPRINGSTEEN Nebraska 4]
Col 37638 LOVER BOY Get Lucky HE ]
Cap 12210 JUICE NEWTON Queet Lies 518
Cap 12177 MOTELS Ail For One 519
Gef 2008ASIA 505
WB 23731 WHO It's Hard 1]

Offer Good For Month Of November
Minimum Order $100, FOB Philadelphia

Call or write for free sale catalog

CALL TOLL FREE:
In Penna. 1-800-822-3919
Outside Penna. 1-800-523-0834

DAN FOGELBERG
GREATEST HITS

includi

ing
Missing You/Make Love 7/ r
Hardhql'o Say/Leader Ols‘lt"yli: Lnngem

Col 38308
DAN FOGELBERG ¥
Greatest Hits ....$5.25

Col 38200 BHLY JOEL Nylon Curtain 518
Col 37960 EDDIE MONEY No Control 505
WB 23607 FLEETWOOD MAC Mirage 505
Lib 51124 KENNY ROGERS Love Will Tum Me

Around ... = BB
WB 23728 DIRE STANITS Love Over Gold _. £
Col 37951 WRLIE NELSON Always On My Mind ... B

Eiek 60185 LINDA RONSTADT Get Closer 505
Col 37978 MEN AT WORK Business As Usual ... ... 106
Cap 12209 AMERICA View From The Ground... .. 5.17
WB 23703 MICHAEL McDONALD I That's What It

Takes . . S . 505
Col 38061 AEROSMITH Rock [n A Hard Piace.... . .. 5.05
EMI 17078 KIM CARNES Voyeur 518
EMI 17080 SHEENA EASTON Madness, Money &

Music ety & 312
WB 23689 CHICAGO 16 5.6

Col 38154 ATLANTA POPS Hooked On Country .....5.05
Cap 12228 MISSING PERSONS Spring Session .. ..5.18 |

WB 3677 YAN HALEN Diver Down B
Col 38160 JUDAS PREST Screaming For
Vengeance 5

UNIVERSAL ONE STOP 919 no. Broad Street, Philadelphia, Pa. 19123

ayvogTid ‘286l ‘02 HIaGWIAON
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Santa Comes To Southern Calif.

Video Dealer Group Focuses On Christmas Promotions

By EARL PAIGE

The Southern California Video Re-
tailers Assn. is one of the largest and
most active regional dealer groups in
the video industry, and has just be-
come the first organized regional seg-
ment of the Video Software Dealers
Assn. (VSDA), a division of NARM.
There are 29 SCVRA members.

FULLERTON, Calif.—If there
really is a Santa Claus, Southern
California’s organized video dealers
believe they have him—and scores of
other promotions to boost holiday
business.

At the recent gathering of the
Southern Calif. Video Retailers
Assn. chapter (Billboard, Nov. 13),
Monica Diedrich of Video Station,
Anaheim laid claim in her panelist
stint to the “original” Santa Claus:
Robert George, who has been acting
this role at the White House for 20
years and will again this season.

“He had a fake beard when he
started in the Eisenhower adminis-
-ration, but it’s real now,” said
Diedrich, who commenced a
“Christmas in October” push with

George. His deal is to shoot and sell
pictures with children in a simulated
snow scene set up in the 3,600 square
foot store. On Fridays and Satur-
days, store people dress as Santa’s
helpers.

The meeting, devoted almost ex-
clusively to sharing Christmas pro-
motions, was in stark contrast to the
early gatherings of the four-year-old
association, first such U.S. group
and first to join in VSDA’s new push
to organize local chapters.

Said Carol Pough, who along with
husband John has held the local
group together, “We were having
SRO crowds when video rental was
hot and meeting every month.”

Almost simultaneously with join-
ing VSDA Oct. 25, the group went to
alternate monthly meetings because
of gradually dwindling attendance.
Now consisting of around 30 mem-
bers, the group is drawing new re-
cruits again steadily.

John Pough of Video Cassettes
Unlimited, Anaheim—in accepting
re-election as chapter chairman—
urged the group to push more for
sales. He noted that Paramount’s
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BUMPER STICKERS $1.50

= 6601 Elvas Avenue
. Sacramento, California 95819

. Mel Harris, speaking at the VSDA

meet in Dallas, had characterized the
$39.95 special price on “Star Trek
11” as “not a Paramount test but an
industry test” to see if video retailers
can do away with the heavy depend-
ency on rental.

The assemblage here had inspira-
tion from one of VSDA’s leading
promotion-minded retailers, Linda
Rosser of Entertainment Systems Of
America, Phoenix, who detailed
over a dozen different promotions in
motion and set to go, including “Star
Trek I1”; “Rocky” (with boxing
gloves and all three movies wrapped
as a gift); a private Playboy party
out of the store to sell the new Play-
boy video package; a special price of
$59.95 on the $79.95 “Benji” movie
with a special Benji doghouse in the
store; “E.T.” dolls and games to
push the videodisk of the movie at
$11.98; “Annie” biscuits free with
rentals and “Annie” dolls free with
purchase, with a huge stand-up of
“Annie” as a store attraction.

In addition, the Rossers recently
completed a $5,000 “Star Wars” pro-
motion on Oct. 30, with 41 children
in costume and CBS/Fox’s traveling
Darth Vader, that drew 1,000 people
although it was competing with the
Arizona State Fair.

Among other promotions men-
tioned was one offering popcorn
and a drawing for a popcorn ma-
chine at In Home Video, Riverside.
“This is only our second Christmas
and we're réally a small store,” said
Joan Weisenberger. “We serve a lot
of wine and hors d’oeuvres as a gen-
eral rule in the store—sometimes it’s
a little hard to get home. But we go
for the friendly atmosphere,” she
said, adding that adult video games
are being added “under very strict
supervision” and that the Gemco
next door sends the store a stream of
software customers for games,
which are both sold and rented.

Bill Lamp of Video Crossroads,
now franchising nationally, showed
a four-page 13- by 10-inch news-
letter that folds out so that the entire
back becomes a 19- by 26-inch
movie poster, this one for “Star Trek
I

Advising retailers that they often
overlook the obvious, Sheldon
Feldman of The Picture Show,
Huntington Beach, said, “We don’t
display accessories like we should.”
He suggested special gift-wrapped
stocking-stuffer items, from head
cleaners to video game joy sticks.

Chris Neely of Video Crossroads,
Orange, said her store will do special
giftwrapping of pairs of blank tapes.
“We’ll ribbon together a TDK T-120
and a Mid America brand for

(Continued on page 57)

NewLP/TapeReleases!

This listing of new LP/Tape releases is de-

igned to bl and radio program-
mers to be up-to-the minute on avaliable new
product. The following contiguration abbrevia-
tions are used: LP--album; 8T—8-track car-
tridge; CA—cassette. Muitiple records and/or
tapes inas~t within p. th foliow-
ing the manufacturer number.

POPULAR ARTISTS

ARMANDO SANCHEZ & SUCONJUNTO
SON DE LA LOMA
Y Sigue La Cosa
LP Montuno MLP518

BEL AIR BANDITS
Bel Air Bandits
LPRhino Perm 2.........cceeneieienee $5.98

BOXTOPS
Greatest Hits
LPRhinORNLP 181 ... $8.98
BROWN, SHEREE
The Music
LP Capitol ST-12229
BRUMMELS, BEAU
From The Vaults
LPRhinoRNLP 104 ..ot $8.98
BUSH, KATE
The Dreaming
LP EMI America ST17084
CANNON. FREDDY
Fourteen Booming Hits
LPRhiNORNLP 210 .........ccooviiiiiiinrcnas $8.98
COLE, NATALIE
The Natalie Cole Coll
LP Capitol ST-14442
COOL PAPA
Cool Papa & The Allstar Blues Band
LPTJRecs. TJ1052 ... 8.98
DIAMOND, NEIL
On The Way To The Sky
LP Columbia Mastersound half-speed mastered
HCA7628 ... No List
EAGLES
Greatest Hits, Vol. 2
LP Asylum 9
FIRST LOVE
Love At First Sight o
LP Chycago Int'| FZ 38374
CAFZT 38374
FOGHAT

In The Mood For Something Rude
LP Bearsville 237471

HENDRIX. JIMI
Interview Record
LP Rhino picture disk RNDF 254 . ........... $8.98
JACKSON, MICHAEL
Thriller
LPEpicQE3B112...... i No List
CAQET 38112
8TQEA 38112
JAN & DEAN
Live N
CARRiNORNC 1498 ... $14 .98
JONES, RANDY
Randy Jones
LPZooYork 5W-38128 .............ccoeeens No List
LENNON, JOHN
The John Lennon Collection
LP Geffen GHSP 2023
MONKEES
Monkee Business
LP Rhino picture disk RNLP 701.............. $9.98
MONTERO. PEDRO
Amor Secreto
LP Motown Latino 6021LL
MOORE, MELBA
The Other Side Of The Rainbow
LP Capitol ST-12243
NELSON, WILLIE
Always On My Mind
LP Columbia Mastersound hali-speed mastered
HCAT7951 . NoList
NOCHE CALIENTE
Noce Calient
LPK tel P NU-5190

OSBOURNE, 0zzY

Speak Of The Devil
LPJetZX2 38350..........ccccuneennneninnnns No List
CAXT238350....c..iiiiiieiieeeeeeeeeeeeeee No List
OUTLAWS

Greatest Hits Of The Outlaws: High
Tides Forever
LP AristaAL9614

PETTY, TOM
Long After Dark
LP Backstreet BSR-5360
CABSRC-5360

POCO
Backtracks
LPMCAMCA-5363.......cccerernnrinnnnns $8.9€
CAMCAC-5363 ..o $8.98

SAKAMOTO, RIUICHI, & ROBIN SCOTT
Left-Handed Dream
LPEpicARE38404..............cceeeenien, No List
CAAET3B404 ... No List

(Continued on page 57)
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Top IS

Survey For Week Ending 11/20/82

VideoGames .

These are the best selling home video games compiled from retail outlets

% Eﬁ by the Billboard research department.
% -E %ight Owner/Manufacturer, Catalog Number
2|10 | PITFALL—Activision A% 108
2| 1|12 | DONKEY KONG-Coleco 2451
3| 3|12 | FROGGER-Parker Bros. 5300
4| 4|12 | BERZERK—Atari CX-2650
5| 8|12 | PAC-MAN—Atari CX-2646
5| 6 | MEGAMANIA-Activision AX 017
7| 6| 8| STAR RAIDERS—Atari CX 5205
8| 14 | | 12 | DEMON ATTACK-!magic 7200
9 | EEZTEINp | EARTHWORLD-(Swordquest) CX 2656 Atari
10| 9|12 | DEFENDER—Atari CX-2609
11| 11| 8 | VENTURE-Coleco 2457
12 | EEZEEED | ATLANTIS—Imagic 7203
13| 13| 4 | B-17 BOMBER-Intellivoice 3884
14] 10 '| 12 | EMPIRE STRIKES BACK—Parker Bros. 5050
15 |mj:ﬁ REALSPORTS—Baseball Atari CX 2640
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America’s hottest rock group is now a video game.

DATA AGE.. announces the world's
first rock 'n roll video game featuring Qp
one of the world’s hottest rack 'n roll |
groups . . . Journey.

This natural marriage of rock 'n
roll and video games means “can’t
miss” profits for every record, toy
and consumer electronics retailer in
America. “Can’t miss,” because the
youth of America finally get the prod-
uct they've been asking for . . . rock
'nroll and video games.

The video game will be titled,
“Journey/Escape,” capitalizing on the
same name and package graphics
of the rock group’s current “multi-
platinum” album, Escape, which has

For the ATARF® Video Game System and
Sears’ Tele-Games® Video Arcade

Data Age. Inc imet reiated 1o ALBr1, Inc . of fe Sears, Roabuch and Ca.

S
L

e

sold over 5 million copies.

Just take a look at some of the
other “records” Journey has set with
the help of the discretionary dollars of
America’s youth market:

= 6 consecutive platinum
albums.

= Quer 15 million total
albums sold.

® Quer 2 million concert
t-shirts sold.

= 1983 50-city tour, 100
concerts, SRO.

See your distributor for the youth
marketing campaign of 1983 on the
hottest selling video game of the year.

THERE'S A LOT MORE TO OUR BUSINESS THAN FUN AND GAMES.

62 South SanTomas Aquino Road, Campbell, CA 95008 (308) 370-9100

DATA AGE-. Video Games for the Atari® Video Game System and Sears’ Tele-Games® Video Arcade.” Data Age, Inc., is not related to Atari, Inc., or to Sears Roebuck and Co. ©1982 Data Age, Inc.
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HOW
TO TAKE ON
A FULL LINE
OF VIDEO
GCUSTOMERS.

In today’s booming video market, everyones looking ~ And of course, some people need our VHS format
for something different. tapes, while others require Beta.

Many people want the super-premium quality of Our point is simple. Unless you've decided to carry
Maxell HGX. So they can use their tapes over and  just one kind of video customer, don't carry just one
over, and get a better picture at their machines low-  kind of Maxell tape.

est recording speeds. I I
Others want Maxells standard formulation. A m HXE

lower-priced tape that produces a great picture un- IT’S WORT‘H rr

der nomla.l recording Conditions. Maxell Corporation, 60 Oxford Drive, Moonachie, N.J, 07074
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Video

NEW YORK — To encourage
dealer support for the $39.95 price
point, Paramount Home Video has
planned an in-store display contest
for its title, “Star Trek II: The
Wrath Of Khan.”

According to Richard Childs,
vice president and general man-
ager, some retailers have already
begun to plan their entries, even
though the shipping date for the
p-o-p merchandising prepack is a
few weeks away.

Grand prize in the “Trek To
Hollywood™ contest is an expense-
paid trip for two to Hollywood for
four days, including airfare, hotel
accommodations, dinner at the
Brown Derby, a private studio tour
with lunch and free rental car.
Three runner-up retailers will win
$300 each.

In addition, the authorized dis-
tributor who works with the grand-
prize-winning retailer will receive

FOR BEST DISPLAYS

‘Trek II' Dealer Contest

$300, and three runner-up distrib-
utors will receive $150 each.

As a special bonus to retailers
and distributors, Paramount will
fly the grand-prize-winning re-
tailer and distributor to Las Vegas
on Jan. 6 for the award presenta-
tion and a press conference at the
Consumer Electronics Show, with
two nights at Caesar’s Palace.

Judging will be done from non-
returnable photo entries submitted
with a signed certificate of per-
formance to a local distributor. All
entries must be up for two weeks to
be eligible. Deadline for submis-
sion to distributor is Dec. 16.

Contest rules, display hints and
the certificate entry form will be
available from authorized distrib-
utors, along with posters, banners,
and giant cassette boxes that
double as mobiles. Special display
boxes and styrenes for the com-
pany’s lightbox are also available.

‘Music From Antarctica’
Is Two Projects In One

By JACK McDONOUGH

SAN FRANCISCO—New York-
based video artists John Sanborn
and Kit Fitzgerald have created an
interlocking vinyl-and-videotape
product, “Music From Antarctica.”
It’s scheduled to hit retail the first
week in December at a projected list
of “about $50.” according to San-
born.

“Antarctica” shrinkwraps a 40-
minute, eight-song album and a
one-hour videocassette, latter con-
taining 10 different musical pieces.
“The record and the videotape can
be bought together,” allows San-
born, “but’they are intended to be
bought together. They reflect differ-
ent sides of the same question and
answer the question in their own
ways. The things on video are either
variations on what’s on the audio, or
else they are complements to audio
work by the same performers. For
instance, David Van Tieghem’s ‘Ear
To The Ground’ would never be on
arecord, but it involves similar skills
and intentions to what’s on the
record.”

Side one of the LP contains “Si-
beria” by the Love Of Life Orches-
tra; “I’'m Sorry I'm Such A Weenie™
by Jill Kroesen; “World’s Greatest
Piano Player” by “Blue” Gene Tyr-

anny; and “l Ain’t Afraid Of Girls,”
by Ned Sublette.

Side two has “Drastic Classicism”
by Rhys Chatham; “And Now This”
by Van Tieghem; “You Really Got
A Hold On Me™ by Kroesen; and a
concluding string piece by Peter
Gordon, leader of the Love Of Life
Orchestra and co-producer of the
project in charge of sound.

The stereo-sound videocassette,
says Sanborn, “contains some video
to ‘Siberia” and ‘And Now This’ plus
a number of other video music
things that involve the same musi-
cians but which exist only in video
form.” These include “Wayne Hays
Blues” by Kroesen; “Ear To The
Ground”; and “a number of things
by Kit and myself.”

Van Tieghem’s “Ear To The
Gound,” in which the percussionist
wanders the streets of New York
making music by beating on every
likely object in sight, is perhaps the
best known of the video pieces. San-
born says the piece will be shown on
Steve Martin’s “Twilight Theatre”
on NBC. Other pieces have been
seen on the USA Network’s “Night
Flight” series.

Sanborn says that he expects the

(Continued on page 35)

S I . ;
any way you like. . .
or take the whole pie!

Recoton will
serve all your

accessory needs
at a sweet
profit to you.

‘Compleat Beatles’ Push Is On

Extensive Cross-Merchandising Campaign Launched

By LAURA FOTI

NEW YORK-The packaging
and marketing of the Beatles goes
on. Currently the object of exhaus-
tive promotion and cross-merchan-
dising efforts is “The Compleat Bea-
tles.” the video package (produced
by ATV Music Group and Delilah
Films, released through MGM/UA)
that’s also a book (published by
Delilah).

The product, said to be the most
comprehensive collection of Beatles
footage assembled for sale, is avail-
able on videocassette now, with
CED and laservision videodisks due
later this month. Print, radio and
television advertising is planned,
and cable advertising—on MTYV,
specifically—is being studied. All
this is in addition to the usual array
of posters, counter cards, brochures
and other material.

MGM/UA is counting on its pro-
motion of the title to help its other
music titles as well; Barry Manilow,
“The Secret Policeman’s Other
Ball,” Elvis Presley and a number of
classical and opera programs are rep-
resented. The company also believes
titles with “legs,” such as these, will
stimulate sales of hardware, thereby
enlarging the home video market.

Delilah is counting on sales of the
book to stimulate sales of the video
program, and vice versa. It has
planned two more productions of its
books with MGM/UA for video:
“Girl Groups,” which just began
shooting, and “Cool Cats: 25 Years
Of Rock 'n’ Roll Style.”

A special crossword puzzle has

Mousic
Monitor

By CARY DARLING

® Image Conscious: While others
are diving into video faster than you
can say “VCR,” one band which
says it is getting out of the video
fracas is Public Image Ltd., the band
which John Lydon formed after the
Sex Pistols blew apart. The band,
which consists of Lydon, guitarist
Keith Levene, bassist Pete Jones and
drummer Martin Atkins, had been
immersing itself in videos to the
point where in New York last year,
the group played behind a large
video screen. However, the times do
change.

“Yes, we spent a year studying the
art of video and we found it to be a
total phony,” said a recalcitrant Ly-
don at a press conference. He went
on to say that the band is now look-
ing into computer graphics. How-
ever, there will be a video for Public
Image’s next single. “Blue Water,”
which will come out as soon as the
band finds a distribution arm for its
blend of noise and hardcore funk.

“Here you’ve got eight million
channels per square inch and you
still turn the dial and there’s nothing
on. complained Levene in typical
Public Image anti-establishment
fashion. “I thought MTV was going
(o be rhe channel. It was happening
and it was going to be for young
people and what do they do, they
play the same videos over and over.”

® Supergroup: Russell Mulcahy
recently finished Supertramp’s “1t’s
Raining Again” promo for A&M
Records.

®On The De-Evolution Front:
Director Chuck Statler and Warner
Bros.” Devo have finished a video for
the new single “Peek-A-Boo.”
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been designed as a contest, and is
being sold to newspapers around the
country and in the UK. through
Special Features/Syndication Sales
Corp. of New York. So far, papers in
Miami, Nashville, Baton Rouge and
elsewhere have bought the feature.
First prize is a “Beatles tour™ of Lon-
don and Liverpool for two.

The project got started five years
ago, when ATV Music, which owns
the rights to the Beatles’ music, be-
gan to notice that unauthorized
video material on the group was pro-
liferating. “People believed that be-
cause the material was public do-
main, they didn’t have to pay
royalties,” says Sam Trust, chief ex-
ecutive of the ATV Music Group.

In all, ATV took 18 separate ac-
tions against purveyors of unauthor-
ized video programs on the Beatles.
“I approached our company and
said there’s a market to be serviced
here, so let’s come out with an au-
thorized version,” Trust recalls.
“Why should we give the market to
the underworld?”

Trust notes that the Capitol and

Apple labels never instituted any
complaints of their own against
those unauthorized programs, add-
ing, “The irony of it is that of all
companies to come after us once our
program was completed, it would be
Apple, who had never taken any ac-
tion before.” Apple originally issued
a restraining order barring MGM/
UA from marketing and distributing
“The Compleat Beatles.” That order
was lifted a week later when MGM/
UA agreed to pay royalties to Apple
for use of the Beatles’ name, logo
and film performances.

By 1979, when ATV was investi-
gating its own program, Delilah had
already begun work on the book
“The Compleat Beatles,” which con-
tains sheet music of all the group’s
songs. “Stephanie Bennett (presi-
dent of Delilah Films) thought a
promotional film would be a good
idea. so that’s how the program was
originally conceived,” relates Trust.

Bennett explains that Delilah
originally had planned to sell the
video title through Thorn EMI

(Continued on page 46)

Billboard Conference Opens

® Continued from page |

ords Of The "80s™ takes place Satur-
day (20) with moderator George
Kopp of Video Business and panel-
ists including Michael Katz of Co-
leco, retailer Linda Rosser of Enter-
tainment Systems of America in
Phoenix, and consultant Suzan
Prince.

The conference venue is the Vista
International Hotel here.

The keynote speaker is Andre
Blay, chairman and chief executive
office of Embassy Home Entertain-
ment. Other panels will cover pro-
gramming, the investment angle of
video, the artist’s video challenge,
retailing, new technology, rights
clearances and piracy.

The special “Video Showcases,” a

feature of all Billboard video confer-
ences in the past, have been more
tightly edited this year, with promo-
tion clips chosen representing pop.
country, black, classical and jazz
music. Almost 300 clips were sub-
mitted for consideration, more than
double the number submitted last
year.

The showcases will run for two
hours each Thursday and Friday
nights. Clips chosen range from low-
budget to extremely expensive pro-
ductions, providing a cross-section
of what is being done in video music
production today.

Detailed schedule of events ap-
pears on page 65. For registration in-
formation, contact Kris Sofley at
(213) 273-7040.

1982 =70 million round

the world...
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TDK now gives you two more hours to sell.

Once again, TDK goes to greater
lengths to help you enjoy greater
sales and profits. Introducing TDK
Super Avilyn T-160—the TDK
video cassette that gives your VHS
customers up to 8 full hours of en-
joyment, even on their present
video decks. And TDK also has

good news for your Beta customers:

the delivery of Super Avilyn Beta
L-750 HG—TDK’s highest quality,
longest playing Beta cassette.
You'll find that TDK Super Avilyn
T-160 and TDK Beta L-750 HG

complement the finest and fastest-
selling family of video cassettes on
the market today.

You'll also find that you can
count on Super Avilyn video cas-
settes to put your profits in “fast
forward’’ because they all come to
you pre-sold. Supported by hard-
hitting, in-depth national advertis-
ing. Plus sales-pulling, in-store pro-
motions. And highly visible, highly
informative packaging. Speaking
of packaging, TDK Super Avilyn
video cassettes are now available in

www.americanradiohistorv.com

new super-selling packages—two-
packs in VHS and special blister
cards featuring the most popular
lengths of VHS and Beta.

TDK. Nobody goes to greater
lengths to brighten your video cas-
sette profit picture.

ATDIK

TDK LEADS THE WAY
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Video

PARIS—Video rental stores in
the small French town of Nevers
were delighted with their star
& customer Jean Claude Rivet,
% who rented dozens of video-
cassettes in the space of a few
weeks. But when other clients be-
gan complaining about the qual-
ity of the tapes they borrowed,
their suspicions were aroused.
Police were called in and
learned, they say, that Rivet du-
plicated all the titles he rented
and returned the copies, keeping
the original tapes for himself.

Rivet is now in detention fac-

Say French Renter Copied Tapes

ing charges of breach of trust, but &
if he is found to have been selling
the illicitly acquired originals for
profit, then prosecution for pi-
racy may follow, with the possi- §
bility of longterm imprisonment.

The case is the first of its kind
to be unearthed here and has
given the video rental outlets an
unpleasant shock. It is feared
that othercustomers may go un-
detected in the same abuse unless
the stores find some way to en-
sure that the tapes they get back
are the same ones that they ren-
ted out.

French Industry Hit By
New Government Moves

By MICHAEL WAY

PARIS—The French government
has struck two new blows against the
country’s burgeoning video industry
by centralizing customs clearance of
hardware—thus slowing down deliv-
eries and pushing up prices—and by
removing a number of tax advan-
tages enjoyed by the specialist press.

The moves follow plans an-
nounced earlier to slap a $67 annual
licence on VCRs and a tax on blank
tape to compensate for home cop-
ying, and to order delays of up to a
year between the theatrical release
of a feature film and its marketing
on videocassette.

Under orders from the French
foreign trade ministry, all video

hardware equipment—95% of it .

comes from Japan—will now have to

MUSICOLOR®

programs by
Pilot Production) Vidao

Repeatable
visual music
COMPLETE

PRODUCTION
SERVICES

1556 NOE ST., SAN FRANCISCO,
CA 94131 (415) 821-7197

pass through customs clearance in
the remote city of Poitiers (in central
France), instead of traditional cus-
toms clearance at the main points of
entry at Le Havre port and Roissy
airport in Paris.

Because of the extra transport and
warehouse costs, the move is ex-
pected to add 10% to retail prices of
VCRs, currently in the region of
$1,000. The video and import sectors
already see the decision as a plan by
the government to slow down im-
ports prior to the introduction of the
$67 annual licence fee next January,
thereby assuring that a maximum
number of users will pay up. Indus-
try sources say that as many as 20%
of all homes do not pay similar tv li-
cences.

The measure will include Philips
VCRs being assembled at a new
plant at Le Mans, central France,
where production is expected to
reach 100,000 units by the end of
next year, and will also hit the new
Akai plant being planned for Hon-

{Continued on page 60)

Dutch Firm,
Henson Pact

ROTTERDAM — Artel Home
Video here will distribute a package
of four one-hour specials from Jim
Henson, creator of the Muppets. The
deal, which covers the Benelux terri-
tories, was finalized by Artel and
Henson Assoc. at Vidcom this year.

Titles included are “Hey Cinde-
rella,” “The Frog Prince,” “The Mu-
sicians Of Bremen,” and “Emmett
Otter’s Jug-Band Christmas.” Artel
says it won the deal because of its
five years’ experience in specialist
family programming and its broad-
based international distribution net-
work.

AT PARIS MEETING

U.S. Execs Outline AMIP Plans

PARIS — Bernard Chevry’s
MIDEM organization and National
Video Clearinghouse inc. recently
flew in television and video execu-
tives from the U.S. to unveil the first
American market for international
programs, AMIP, to be held Nov. 7-
10, 1983, in Miami Beach, Fla.

The nine visiting executives clari-
fied the specifics of AMIP for some
300 program dealers from 22 coun-
tries at a one-day conference in the
George V Hotel here, stressing it will
be limited to U.S. tv and video pro-
gram buyers and foreign sellers.

The four-day mart will be held on
two levels at the Fontainebleau Ho-
tel in Miami Beach, where 1,000
booth units will be available. A
single booth will cost $1,950,

While the conference here on was
devoted mainly to the specifics of
the U.S. tv industry in all its facets,
Andre Blay, head of Embassy Home
Entertainment, emphasized the op-
portunity for overseas sellers in the
video sector. Blay, who recently ac-
quired U.S. rights to the British
Rank film catalog, said that, while
tastes in the U.S. for foreign product
were limited as long as video pene-

tration was still only about 4%, this .

situation would change radically
when the figure moved up nearer
20%. “This is where foreign program
producers will find opportunities ga-
lore,” he said.

With only 4% penetration, foreign
producers were clearly limited by
the “deluge” of feature film releases
available on video in the U.S,, said
Blay, “but while the present gener-
ation wants the immediate grat-
ification of feature films, the next
generation will seek more culture,
music and specialized material.

“In the U.S.,” Blay went on, “we’ll
soon be ready for foreign films

VIDEOS

the key to success

h JEEn Of

5.G.0. Productions
201 East 718l Strenl. AY.C., Mew York 10021
1212) 7348137

Supplying the graphic aneds of the music imdustry since 1952,

New On
The Chart

MGM/UA Home Video—-21

MGM/UA is coming on strong
on the charts, with the addition of
“Victor/Victoria” this week, “Elvis
On Tour” last week and “The Com-
pleat Beatles” the previous week, all
debuting at high numbers.

The most recent addition to the
Billboard chart features Julie An-
drews as a woman playing a man
playing a female impersonator. This
sexual comedy of errors was directed
by Blake Edwards and also stars
James Garner and Robert Preston.

Suggested retail price is $79.95 for
the videocassette. For more informa-
tion contact MGM/UA in New
York at (212) 975-1700.

This Column is designed to
spotlight video features making their
debut on Billbourd’s Videocusserte
Top 40.
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which have not already seen success
in the cinema or on television.” But
he said he believed, as did others on
the conference panel, that new co-
productions by U.S. and foreign
producers, specifically made for
U.S. tv, would prove far more suc-
cessful than attempts to sell, or
adapt, existing programming,.

Blay said he believed this would
result in the production of programs
for a really international market, in-
cluding the U.S., whereas in the past,
American viewers had basically
found foreign material slow.

Main themes of the confab here
were, in fact, the problem of lan-
guage dubbing and the need in the
U.S. for high quality-program mate-
rial as the number of tv channels ex-
panded. Prices, too, are now “im-
proving,” the meeting was told. On
sale at the event was a new 600-page
study on the U.S. tv market, pre-
pared by Bob Reed, executive vice
president of National Video Clear-
inghouse Inc.

Other speakers at the convention
were Bob Reed and Harvey Seslow-
sky, also of National Video Clear-
inghouse; Dick Colbert of Colbert
TV Sales; Peggy Green of Dancer
Fitzgerald Sample Advertising;
Richard Harper of Richard Harper
Associates; Paul Talbot of Free-
mantle Inc.; Alan Ferris of Post-
Newsweek Productions; Barry
Thruston of Field Communications
Corp.; Kay Koplovitz of USA Net-
work; and Wally Schwartz of Blair
TV.

Five Golden Discs
Certified By ITA

NEW YORK—The ITA has certi-
fied five Golden Videodiscs, all on
RCA SelectaVision. The titles,
“M*A*S*H,” “Goldfinger,” “The
Muppet Movie,” “Star Trek—The
Motion Picture” and “Airplane,” all
achieved sales of more than $1 mil-
lion list price.

VIDEO & FILM PRODUCTIONS

VAN HALEN
LINDA RONSTADT

many others

“YOU ARE THE GREATEST! THANKS.”

Call For Sample Reel

LOMBARD ENTERTAINMENT

8033 Sunset Blvd. #738
Los Angeles, CA 90046

(213) 650-0060
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ideo Reviews |
e j ®
THE COMPLEAT BEATLES—-MGM/UA Home feels it does—it is the occasional gushing of the
Video. A Deliliah Films production directed by narration, read by Malcolm McDowell. While it
Patrick Montgomery, produced by Stephanie does point out certain valleys in the group's de-
Bennett and Patrick Montgomery, written by velopment (notably the movie “Magical Mystery Copyrignt 1982 Buinoard-Pubications Inc No part of this DuDNCation may be reproduced ]
David Silver. Two hours. Stereo. Tour”) and explains the personal and business stored in a retrieval system or transmitted. m any form or Dy any Means electromc mechanica
Complete (or “Compleat”) is the word for problems that finally forced a break-up, there is BROIQCAPYNGRLECO/cing sSTTDINBREISE, [@utpetiy el iOmmrilienperiiasion JLe,nHpISher
this historical look at the four men from Liver- no question that this project was a labor of love
pool. Not only is it the ultimate collector’s item, for everyone involved. The result: occasional
with rare and fascinating footage, but it cap- photo montages or special effects that come
tures the emotions and nuances of an entire across as slightly overdone, even maudlin. ;
decade. . N g x: swiad . _ : ; : -
The Beatles are described as “poets of a gen- Allin all, though, this is a highly successful & These are best selling videocassettes compiled from £ These are most popular videocassette rentals, in both
eration, heroes of an era.” Both facets are well ACHIE, £ f doc"me"ta{\t’hats ‘:]"‘e”a'""‘e{'" £ S retail sales, including releases in both Beta and YHS E S Beta and VHS formats, compiled from a survey of re-
' o " ' as a record of a movement that shapes even to- = S formats. = S failers and wholesalers.
do:utr_nentf;]j n thlts metuculoutJ;Iy ar;]artlﬁed DI day’s music. The ending montage, set to “Let It £ 2 TILE & 2 TILE
entation: the poetry comes through the music " ; o © ! . % . .
St gics, wh[i)ch rimain s ol £9 G, Be," is a masterpiece of nostalgic artistry. k] § Copyright Owner, Distributor, Catalog Number s § Copyright Owner, Distributor, Catalog Number
atm: the SC':eaminzwmttJb: att(:;; to the Beatles’ LI JANE_FONDA'S WORKOUT 8 | CONAN THE BARBARIAN WEEKS
status as heroes. Watching this program, one KVC-RCA, Karl Video C ti i i jos Inc., had
marvels at the scope of theggroup'ps agppealv the H:TON JOHN: VISIONS—Embassy Home En- e Ty g:fl;grrzloﬁn;7g%dlos PSRt -
. t th d tertainment VHS 1201. Directed by Russell Mul-
EnPacHhey Made... AT cahy, produced by Al Schoenberger. 45 min- 2 ® [ 10 StarhoRs A
Background on Liverpool, the Beatles’ indi- ook y ger. CBS-Fox Video 1130 2| 2| 22 | ON GOLDEN PONO ®
vidual childhoods and first instruments, their - ) . o 3 4 | 25 | ON GOLDEN POND ® CBS-Fox Video 9037
musical influences—this is the early part of the , U"?‘je" s ";S;Frd to describe this video ver- €BS-Fox Video 9037 3| 3] 22 | STAR WARS A
program. It includes footage of Bill Haley, Chuck sion of John’s album “The Fox,” Several of €BS-Fox Video 1130
. . : the cuts succeed both musically and visually, 4 z 8 | CONAN THE BARBARIAN
Berry and Lonnie Donogan, as well as interviews but h . T Universal City Studios Inc., MCA Distributing Corp. 77010 4| 4| 6 | QUESTFOR FIRE
with Gerry Marsden of Gerry and the Pace- ut too many others are marred by directorial CBS-Fox Video 1148
makers and Allan Williarhs. the s first excess, by imagery that overwhelms, rather than 3 7 4 | THE SWORD AND T.“E SORCERER
' group's firs . Universal City Studios Inc., MCA Distributing Corp. 71010 5 5 8 | DEATH WISH Il
Tanager. enhances, the mu5|F. ) 6 5 5 | QUEST FOR FIRE Orion Pictures, Warner Home Video 26032
Some of the later interviews could be consid- o 1o U3 R A, 6 Gt £BS-Fox Video 1148 6| 6| 5 | THE SWORD & THE SORCERER
ared extraneous, and in some spots the show filled with ugly, repulsive images (rats, cock- | 3 Universal City Studios Inc., MCA Distributing Corp. 77010
does become slightly tedious. Nevertheless, all 16, B2, GY, RIG) el Wi Ty BUAiIY k 3$E“pi'!lﬁ?es" Warner Home Video 26032 7| 10 | 11 | CHARIOTS OF FIRE
the material contributes to a fuller under- w!th t‘h: bl‘_“:sy rock texture of ;he p'ece-fL':e' 3.4 10 3 | THE COMPLEAT BEATLES Warner Brothers Pictures, Warner Home Video 70004
standi ini ic- wise, "Fas il- I
standing of the Beatles. George Martin in partic d' ,fa C'sb;m;l 'sdf"ad'{fd hytstho.ts il MGM/UA Home Video 700166 8| 12| 5 | DEAD MEN DON'T WEAR PLAID
ular supplies fresh insights into the group’s mo- frer:s acTei]s ing pqdlet ':‘s attering pantis : A R Universal City Studios Inc., MCA Distributing Corp. 77011
“ivations and personal interactions. Fans speak ol glass. These are vivid, Stniking sequences, to :
. . . . ; . . W Brothers Pictures, Wi Home Video 72024 9 9 8 | NICE DREAMS
zmotionally about the objects of their affection, be sure, but also more than a little gratuitous. e ’ armer o Columbia Pictures Industries Inc., Columbia Pictures Home
providing a strong psychological angle. Updated Two other songs are undercut by visuals that 105p1 £ ﬂmgr;f%igogt:dg?g:ﬂ& Distributing Corp. 77011 Entertainment 10456
interviews with former group members them- are too broad and hammy. It's a little hard to ! ) 10 | 7| 15 | SHARKY'S MACHINE
selves would have been interesting, but “The take John seriously on the ballad “Chioe” when NS 26 gggg HV'd 4565 Warner Brothers Pictures, Warner Home Video 72024
Compleat Beatles” in no way suffers from a he's dressed as a clown with a feather in his cap. o Yideo 11 8 8 | DEATHTRAP
dearth of information or personal reflections. And the sprightly pop tune “Heels Of The Wind" 12/] 15 | 8 | DEATHTRAP : ' Warner Brothers Pictures, Warner Home Video 11256
Once the Beatles hit big with “Love Me Do,” is marred by cornball “Hee Haw" antics UEsily (23 (g, Demtr (ms Uit D 12| 11| 13 | CAT PEOPLE
things really start to move, both in their career T F 5 13| 12 | 13 | CAT PEOPLE i i i istributin
. Videci foctigs andlaiils of While in all these cases the video falls short Universal City Studios, Inc., MCA Distributing Corp. 77008 Pl (6117 BT, 1% (U)o LTG5 B L
e program. g of the music, on several other songs the visual 13) 14| 5 | HALLOWEEN I
press conferences, travel, concerts and record- conponent adds to it. This s most true on the W3 (s FOR.VOUR, EYES ONLY Universal City Studios Inc., MCA Distributing Corp. 77005
ing sessions capture the excitement of the time . o CBS-Fox Video 1128
4 ATTEUIE E ALLmED ballad “Eiton’s Song,” where a general story 14| 15[ 29 | SUPERMAN 1l
Even the psychedelic era is brought back in ful about a schoolboy crush is turned into a more 151 8| 12 | ARTHUR ' D.C. Comics, Warner Home Video 61120
color (in a mercifully short segment) ) A Orion Pictures, Warner Home Video 22020
» : personal and poignant one. The sequence is 15 131 24 | ARTHUR
if “The Compleat Beatles” has a fault—and handied with much tenderness. 16| 16 ( 6 | FROM RUSSIA WITH LOVE Orion Pictures, Warner Home Video 72020
you'd be hard-pressed to find a true fan who ) _ ) CBS-Fox Video 4566
The video also sheds light on the meaning of 16 | 19 | 24 | BODY HEAT )
" ; e s . 17 21 | 2 { ELVIS ON TOUR The Ladd Co., Warner Home Video 70005
Just Like Belgium,"” a sprightly pop song set in MGM/UA Home Video 600153 B
a bar. And it enhances “Breaking Down Bar- w8 3!l 71 rocky @ 17| 20| 18 | ABSENCE OF MALICE o
riers,” an exuberant, heartfelt tune that opens CBS-Fox Video 4546 Eg{mg:m':'ﬁ:";%so(:gd"s"'es Inc., Columbia Pictures Home
the atbum (though some gimmicky special ef-
- . 19 22 6 | THE TIME MACHINE
fects here are a bit distracting). MGM/UA Home Video 600152 181 181 10 egsgg:r‘}leoom
It's hardly a coinAcidence that those are three 20 | 20 | 49 | AN AMERICAN WEREWOLF IN LONDON (ITA) wl 171 1| rockyn
of the most effective cuts when they feature Universal City Studios, Inc., MCA Distributing Corporation . :
three of the best to start with. It's diffi 77004 (B8 Fox Video 4565
ree of the best songs to start with. It's diffi-
. . X T 20 16 10 TAX! DRIVER
cult—if not impossible—to make superior videos a m VICTOR/VICTORIA | Columbia Pictures Industries Inc., Columbia Pictures Home
when you're dealing with below-par songs. And MGM/UA, Home Video 800151 Entertainment 10542
this album includes, along with the stronger ma- 22| 18 4 | DUMBO m
X ! . - . 21 VICTOR/VICTORIA
terial, a few undeniable clinkers. Walt Disney Home Video 24 MGM/UA Home Video 800151
It would be interesting to see what Mulcahy, 23|17 3 | PERSONAL BEST , 21 5 6 | THE SEDUCTION
or some other top director, could do with a se- Warner Brothers Pictures, Warner Home Video 61242 Media Home Entertainment 196
fection of John's pest songs—"The Bitch Is 24| 19 | 31 | HALLOWEEN Il o ) 23| 23| 11 | SOME KIND OF HERO
Back,” say, or “Daniel,” or “Someone Saved My y;l(l)\begsal City Studios, Inc., MCA Distributing Corporation Paramount Pictures, Paramount Home Video 1118
Life Tonight.” The mind boggles. . 24 33 5 TAPS
25| 34 | 12 [ TAX DRIVER CBS.Fox Video
Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10542 25 m THE COMPLEAT BEATLES
] MGM/UA Home Video 700166
26 28 19 RAGTIME
Paramount Pictures, Paramount Home Video 1486 2 | IEEXEEOD | escare From NEw YORK
27 % 12 BODY HEAT Embassy Home Entertainment 1602
The Ladd Co., Warner Home Video 20005 | 2 19 | RAGTIME
23 25 7 NICE DREAMS Paramount Pictures, Paramount Home Video 1486
Columbia Pictures Industries Inc., Columbia Pictures Home 28 21 [ STRIPES
Entertainment 10456 Columbja Pictures Industries Inc., Columbia Pictures Home
2 2 12 CASABLANCA Entertainment 10600
CBS-Fox Video 4514 29 26 5 PERSONAL BEST
0| 30 3 SOME KIND OF HERO Warner Brothers Pictures, Warner Home Video 61242
Paramount Pictures, Paramount Home Video 1118 30 27 5 | THE AMATEUR
31| 32 | 13 | ABBOTT AND COSTELLO MEET FRANKENSTEIN CBS Fox Video 1147
Universal City Studios Inc. MCA Distributing Corp. 55074 31 30 2 EXCALIBUR
2| 7 19 GOLDFINGER Warner Brothers Pictures, Warner Home Video 72018
CBS-Fox Video 4595 32 35 6 AN AMERICAN WEREWOLF IN LONDON
3| » 14 | DIAMONDS ARE FOREVER Universal City Studios, MCA Distributing Corp. 77004
CBS-Fox Video 4605 33 24 5 FOR YOUR EYES ONLY
3 m SILENT RAGE CBS-Fox Video 1128
Columbia Pictures Industries Inc., Columbia Pictures Home 34 29 5 WRONG> 1S RIGHT ) o
We don’t let anything come thing S (S Ess o Entertainment 10505 _Eg{m:;{alml:ﬁ;u;s(e)ssggdustnes Inc., Columbia Pictures Home
between your audio and video. isolated shooting stage and 3| 31| 7 | PRINCE OF THE CITY :
Especially a lot of generations. one inch on line computer- Warner Brothers Pictures, Warner Home Video 22021 H| B 3 aRIVATEBBENJthlN Home Video 61075
At Third Coast Video you get  ized video assembly to our Wl W BUTTERFLY 7 3 el c;rlr:rrm:; clures, Wamer tame o
a perfect sync on first genera-  CMX 340X editing and 24 LU CBS-Fox Video 4595
tion audio and one inch video  track MCI. 371 38| 8 | SWIPES ) .
t @ e Give us a call. And let us Columbia Pictures Industries, Inc., Columbia Pictures 37 32 13 TRUE CONFESSIONS
a‘ff’_f;en& lg e of video and e e .losing a few Home Entertainment 10600 MGM/UA Home Video 800145
iy v
e ieldn - Ered e e B ® | Wetia Home Entrtinment 196 BLEL | Caooc vdeo sas
i next project. It’s a loss you
1rtxt%; acu}\g g ':wocl l stee\‘f:er - can’tgnisls ¢ S| | 4 THE GODFATHER TPIL BLRP o
studios. And 1t Include b . Paramount Pictures, Paramount Home Video 8480 Paramount Pictures, Paramount Home Video 1446
4 / 40 39 19 STAR TREK: SPACE SEED 40 37 5 PRINCE OF THE CITY )
' V.. Paramount Pictures, Paramount Home Video 60040 Warner Brothers Pictures, Warner Home Video 22021
mIRD mwm Im @ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Df America seal for sales of SO,FX)(]_ units
I .. plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentas of at least $1,000,000 at wholesale. (Seal indicated
501 N. Interregional Hwy. Austin, Texas 78702 (512) 473-2020 by {TA seal).
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ony Iapes new way
of domng business
1S NOW 1N aCtion.
It you havent
heard, call me.

s g7 ol il N o A
i ) R (e
Sony Tape Sales Company
Telephone (201) 930-6430
John H. Hollands
President

SONYe ©1982 Sony Tape Salcs Co..a Div. of Sony Corp. of America Sony i a gademark of Sonry Corp
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That's why
visitors to CES
and people who can't be there
rely on this publication as

the primary, definitive source of
industry news. And that's why marketers
make it their #1 video/ sound business
advertising connection.

Bill (8 al‘d

coversyit,
while 1#€01

As an advertiser, you can get to the show —

Only one magazine reports on all the excitement early and in print — by selling retailers, whole-
in video/video games/video cassette sales and salers, rack jobbers and manufacturers in the
rentals/audio/tape products/accessories with CES special edition of Billboard, January 8,
thorough coverage of this year's winter CES. 1983. We'll give you bonus circulation in Las
That's Billboard. Vegas. If you're an exhibitor, you can “tag"” your

! booth number right on the ad.
In-advance, early reporting — plus the

renowned Billboard VIDEO GAME CHARTS, Mark it on your calendar. To reserve space call
VIDEO CASSETTE SALES CHARTS and VIDEO Ron Willman, Director of Sales, Video/Sound
CASSETTE RENTAL CHARTS — are weekly Business at 212/764-7350 in New York or any
Billboard services, all year, worldwide. Billboard advertising sales office listed below.

Billboard’s Winter CES Special Edition
Issue Date: January 8, 1983 - Advertising closes formaterial: December 15, 1982

U.S. Sales Offices: East Coast/Midwest (212) 764-7356 « South (615) 748-8145 » Texas/Oklahoma (213) 349-2171 « West Coast (213) 859-5316

International Sales Offices: Canada (212) 764-7356 - Mexico/Latin America (905) 531-3907 - United Kingdom,London (01) 439-9411 « [taly, Milan 28-29-158
France, Paris 1-745-1441 - Spain. Madrid 429-9812 » Japan. Tokyo (03)498-4641 - Australia. Sydney 436-2033

Billboard.

The International Newsweekly of Music & Home Entertainment
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Video

Danjay Moving Into Game Wholesaling

® Continued from page 24
and inventory procedures. “We do
see a difference in shipping,” notes
Lasky, “with more emphasis on
UPS, whereas a lot of record/tape
movement was by trucks.”

At present, Danjay Music &
Video is light in terms of prere-
corded video where, Lasky says, for
two-step distribution “the marks are
just not there.” Concentration is in
video games and computer software.

Kelley has found that only a few
video game manufacturers stress ex-
clusivity, Atari being one. Thus the
firm carries several lines, including
Activision, Imagic, Apollo, US.
Games, Coleco and Parker Bros. In
reference to the profusion of brands,
Kelley says, “At the January, 1982
CES show there were basically three
fairly established manufacturers.
Then at the June CES there were at
least 15 new firms, three or four of
which have now become relevant in
the marketplace.”

Kelley hopes that increasing com-
petition will lead manufacturers to
establish returns policies: “This is a
big consideration in terms of capital
outlay for the distributor and
dealer.” Lasky notes that record/
tape stores moving into video games
and computer software “have a hard
time adjusting” to the different buy-
ing philosophy involved in not hav-
ing a return policy.

As for computer software, Danjay
is now carrying Milliken, Creative
Software, Thorn EMI, UMI and
Micro Systems Development.
“There are 40 more actively out
there,” Kelley notes, adding that
computer software is an adaptable
part of the video scene for those con-
sumers “into generic video.” He sees
computer software as a natural ex-
tension, even though it involves
much more than games.

As for video games, Kelley points
to several parallels with the hit al-
bum business, noting the latter’s
short life cycle—a predictable chart
life of six to eight weeks, followed by
a dramatic drop in demand.

Record people, Kelley notes, have
a mind set regarding catalog life
based on their experience of con-
sumers buying selectively because
they may already have an aécumula-
tion of 100-200 LPs. “The average
new owner of an Atari will buy 15-
20 new games and then go on to ac-
cummulate titles,” says Kelley, in
noting where the catalog portion of
the video games picture fits in. At
present he sees new releases ac-
counting for 90% and catalog only
10% of business.

Other disparities between records
and games include the expected con-

‘Music From
Antarctica’

e Continued from page 29

Video Shack retail chain to be sell-
ing the package in the New York
area, and that he is looking for dis-
tributors for it. Electronic Arts Inter-
mix of New York is handling the
videotape alone.

“This has pop appeal, and the
work is getting out there in places
where it'll be seen MTV-style. So
people will ask for it,” he says.
“However, we were not necessarily
considering the market when we de-
cided to do this. Our approach is
that this is stuff that’s very inter-
esting, We've tried to produce it in a
way so that it won’t look like ama-
teur entertainment. So we’ll just put
it out there. I don’t believe video will
advance unless we do things like this
out there.”

tinued sales season for video games
in January and February. “There
isn’t the drop-off seen for records,”
Kelley notes. Rather, he cites factors
of climate that keep young people

indoors and the forecast that video
games may represent the biggest
Christmas gift category this year,
therefore spurring software vol-
ume after the holidays.

In the long run, Kelley notes that
as more and more communities
enact restrictive laws limiting ar-
cades, the home version of a game
takes on more significance.

There are two camps of games
creativity, he notes. “The Activision
and Imagic is the more creative

camp, involving tests of 300 people
who are into video games as a way of
predicting marketing factors. Parker
Bros. and Coleco, on the other hand,
may represent the arcade entry
camp.” He notes that his current
best-selling game, Activision’s “Pit-
Fall,” was never an arcade game.
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'We manufacture I We offer complete

a complete line of For information contact: , mold design assembly, For information contact:
state of the art Francis A. James molding and winding Paul J. Gelardi
automation for the Sales Manager ' services for VHS, President

molding, assembly, Shape Systems Design { CVC, and BETA video Shape Video, inc.

parts handling and P.O. Box 408 | cassettes. P.O. Box 945

loading of VHS, CVC, Scarborough, Maine 04074 Biddeford, Maine 04005

and BETA video oY) SN 1 [207] 282-3316

cassettes.
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We execute For information contact: | We manufacture For information contact:
precision molding of - state of the art tape Roland P. Wyman
high quality video cest s gt 1 winding and testing Product Manager
and audio cassette Gage Molding Incorporated equipment for all Shape Tape Automation
components. Both P.O. Box 717 , video formats. P.O. Box 408
standard and custom Scarborough, Maine 04074 ' Scarborough, Maine 04074
molding available [207) 883-6316 ! (207) 883-6350

in high volume.
TELEX 944325 SHAPE INC BIFD TELEX 944325 SHAPE INC BIFD TELEX 944325 SHAPE INC BIFD TELEX 944325 SHAPE
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MORNING NEWS—Epic’'s Ricky Skaggs, left, meets with ““‘CBS I‘omlng

i

News" correspondent Pat Collins preceding an interview segment that aired
nationally during Country Music Week festivities.

Monument Launches
‘Winning Hand’ Push

NASHVILLE—“The Winning
Hand,” Monument Records’ new
double-set duet package featuring
Kris Kristofferson, Dolly Parton,
Willie Nelson and Brenda Lee, is the
object of a major radio, retail and
advertising campaign budgeted at
$100,000 and designed to carry the
album to country, pop and AC.

The album consists primarily of
material from the label’s vaults.
Parts of several tracks, including
some of the vocals, were re-recorded
for this release.

The album’s cover graphics depict
the four artists as playing-card kings
and queens. This is being utilized in
posters, promotional decks of cards
and point-of-purchase materials
spotlighting the “Winning Hand”
theme.

Two weekends this month will be
“Winning Hand Weekends” at key
radio stations, including more than
60 country stations. Stations are re-
ceiving 25 “Winning Hand” albums
for giveaways, time buys and the
LP’s first single, the Dolly Parton/
Willie Nelson collaboration “Every-
thing’s Beautiful (In Its Own Way).”

Monument is printing approxi-
mately 5,000 decks of promotional
“Winning Hand” cards, with Nelson
and Kristofferson as the kings, Lee
and Parton as the queens. These will
be sent to pop, AC and country ra-
dio, and in limited quantity to retail
accounts nationally.

Additionally, Monument is turn-
ing the album’s unusual cover
graphics into a series of four-color
12- by 24-inch posters. The label is
printing 3,500 each of the poster
against red, green or blue back-
grounds to be used as display art for
in-store set-up. Along with the post-
ers, accounts will receive promo-
tional flats of the album with easel
backs for stand-up display, and an

eight-cut “mini LP” with four duet
and four solo selections from “The
Winning Hand” to be played in-
store.

CBS distribution branches and

(Continued on page 42)
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JUKEBOX ACTIVITY TARGETED

® Continued from page 3

sion, Elektra is considering similar
tie-ins with its other “greatest hits/
best of” series. Artists covered in this
series include Twitty, Hank Wil-
liams Jr., Jerry Lee Lewis, Mel Tillis,
and Joe Sun.

“This could be a natural way to
promote a new cut with a greatest
hits album,” observes Nick Hunter,
E/A’s national country promotion
director, “as well as a great way to
give jukeboxes more value for their
investment.”

Hunter says that he considered
trying the same tactics with a new
Tompall & the Glaser Brothers re-
lease; the B side would have been
“Loving Her Was Easier (Than
Anything I'll Ever Do Again),”
which reached number two on the
Billboard Hot Country Singles chart
in 1981. He says the label aban-
doned the idea when it was decided
that the single was too recent to be
considered an oldie.

Timing seems to be a key issue:
some labels feel the B side hit should
be several years old to constitute
genuine value. Others, most notably
RCA, believe that a relatively recent
hit can be used on the flip side if the
artist’s identity was still in the devel-
opment stages at the time the record

] s
4, <A

'Ka

resident Bob Fe-ad, center,

NG ST

reviews promotional plans for the label’s new “Winning Hand” album with

general manager Bob Hunka, left, and Marshall Bionstein, vice-president,

right. The double-record set features studio duets with Kris Kristofferson,
Willie Nelson, Dolly Parton and Brenda Lee.

27 OFFICERS ELECTED

Top CMA Posts Go To
Galante And Marmaduke

NASHVILLE — Joe Galante,
RCA'’s newly named Nashville divi-
sion vice president, and Sam Mar-
maduke, president of Western Mer-
chandisers, Inc., have been elected
president and board chairman, re-
spectively, of the Country Music
Assn.

On Nov.18th,
iS a snap.
“I'm askin’ every smoker to
quit for 24 hours on Nov. 18th.
And I'll help you with my‘Larry
Hagman Special Stop Smokin’
| Wrist Snappin’ Red Rubber
Band! Get one free from your

American Cancer Society. You
might just find that not smok-

American Cancer Society L

Rick Blackburn, director of the
CBS Nashville division, was elected
executive vice president; senior vice
president will be Jim Foglesong,
chief of MCA Records in Nashville.

Other vice presidents chosen are:
Sal Chiantia, Music Publishers
Assn., Harry Fox Agency; Ralph
Peer, Peer Southern Organization;
Andrew Wickham, Warner Bros.
country division vice president;
Tom Collins, Tom Collins Produc-
tions; Stan Moress, Scotti Brothers
Artists Management; Joe Sullivan,
Sound Seventy Corporation; Ger-
rold Rubin, Needham, Harper &
Steers Advertising; Sam Lovullo,
Gaylord Programming Services;
Dean Kay, Welk Music Group;
James Schwartz, Schwartz Bros.,
Inc.; Lynn Shults, Capitol/EMI
America/Liberty division chief in
Nashville; Charlie Daniels; and
Cliffie Stone, of Cliffie Stone Pro-
ductions.

International vice presidents are:

(Continued on page 42)
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was a hit. “We’re going back to rec-
ords that may have gotten airplay
but didn’t get strong jukebox reac-
tion because the act was only partly
into its image building,” comments
Joe Galante, vice president of RCA
Nashville.

Galante views double-sided hits
as a “sort of mini best-of program.”
He looks at this strategy, initiated by
the label six months ago, as a means
of gearing singles directly at one-
stops and jukeboxes rather than
toward retailers, at least for the
present.

“This is still an experiment,” he
emphasizes. “Obviously, we think
it’s going to be a way of offering coin
operators more for their money with
the current price of singles. If it
works for jukeboxes, which are the
major purchasers of singles, then we
may well begin publicizing it for
consumers at the retail level.”

The response from jukebox oper-
ators has been inconclusive so far.
One-stops say that many of their box
suppliers feel customers aren’t con-
cerned with what’s on the B side,
since they only play the A side radio
hit. -

Elektra’s Hunter wonders if hav-
ing the additional impact of two hits
on the same single might not in-
fluence jukes to stay with a record
longer, thereby cutting into sales or-
ders on the follow-up. “It doesn’t
matter if we sell 400,000 singles on
one Conway Twitty release, if we
can’t get the next single on the

Labels Trying New B Side Ploy

boxes,” he says.

Labels are also watching the effect
these dual-sided releases may have
on retailers and coin machine oper-
ators who specialize in oldies.

Charlotte Harrington, singles
buyer for Smash Records in Phoe-
nix, believes the double-sided exper-
iment may well hurt jukeboxes if
they have already invested heavily
in a collection of hit singles. “A lot of
our buyers are complaining that
they already have ‘Drifter’ and
‘Luckenbach Texas’ on their boxes,”
she says. “They tell us they resent
having to buy the same record again.
Some even say they don’t want to
take the 