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Video Game Firms Ready
Formal Returns Policies

By EARL PAIGE

LOS ANGELES—Retailers of video games are expecting formal returns
programs to be adopted soon by certain software manufacturers. They antici-
pate the announcement of at least one such program at the Consumer Elec-
tronics Show in Las Vegas this week.

The development is largely the result of intensifying competition among
games makers. It's also been fueled by last month’s stock market furor over
disappointing Atari sales. in particular the “E T cartridge (Billboard, Dec.
18). But because of feverish pre-CES activity, few firms were willing to discuss
details, including Activision, which is expected to show its hand at Las Vegas.
Also, several manufacturers are thought likely to mull the competition’s plans
before unveiling their own.

Returns policies, popularly (and
euphcmistically) called “stock bal-
ancing plans,” have been informal
to date. “It’'s whatever you can work
out with your suppliers.” comments
Jim Lahm of Video Cross Roads in
Orange, Calit., a national video store
tranchisor. His view 1s typical.

Denver wholesaler Mike Kelley of
Danjay Music & Video looks for
stock balancing plans to “vary
widely.” He envisions one-for-ones
and two-for-ones with semi-annual
balancing plans. “Retailers will sull

{Continued on puge 21)

NEW YORK--Independent dis-
tributors, while “shocked™ and “sad-
dened™ by the loss of Chrysalis Ree-
ords, sec no threat to theirsurvival in
view of the current chart success of
several new indie labels.

Chrysalis formally notified its
wholesalers last week that the com-
pany had concluded a new distribu-
tion pact with CBS Records. It’s un-

LATE SHOPPING RUSH CALLED KEY

Dealers Post Modest Yule Gains

This story prepared by news editor
Irv Lichtman in New York and retail-
ing editor Earl Paige in Los Angeles.

NEW YORK—Retailers report
modest gains in record and lape
sales during the Christmas period,
and appear grateful. Mirroring last
year. a late shopping rush put many
dealcrs over the top.

Even results that are flat com-
pared to last year elicit encouraging
words, although accounts surveyed

Indie Distribs Eye ‘83 Philosophically

By LEO SACKS

clear whether Columbia or Epic will
market the label because CBS de-
clined to comment on the arrange-
ment at presstime. However, 1t's
known that Chrysalis will assume re-
sponsibility for the return of its un-
sold product. The company discon-
tinued shipments to its 15 US.
distributors Dec. 27.

(Continued on page 73)

® MAJOR ACTS with new releases due in January include Christopher
Cross and Journey: both are following platinum albums last timie out. Full de-
tails in Billboard’s monthly Hot Product Status Report. page 4.

e BIRCH REPORT figures from eight markets are available for October-

who are heavily into video games
and accessories leave no doubt that
this area channeled important dol-
lars into their cash registers.

As predicted. cassettes were one of
the season’s sales heroes. 1n some
cases matching or overcoming LP
movement. Specific winners were
Men At Work, Lionel Richie and
Marvin Gayc. with additional mo-
mentum provided by Pat Benatar,
Loverboy. Billy Squier, John Cou-
gar, Stray Cats, Phil Collins and
Don Henley.

For those carrying video games.
Activision’s “Pitfall” led the pack,
while new player sales revived some
classic cartridges like “Pac-Man.”

At the 140-plus Record Bar chain
outof Durham N.C., marketing vice
president Ralph King notes that un-
til Dec. 23, business compared to last
year was up only 1% or 2%. but from
that point on. the rush was on.

He says Christmas period sales
were eventually 16% ahead of last
year.about 5.5% on a per-store basis.
King says Record Bar did well with

November and show interesting developments in several formats. Analysis
and statistics appear on pages 14, 16.

e CONSUMER ELECTRONICS cxhibitors at this week's show in Las
Vegas tota]l more than 1,000. a reflection of the broadening range of hardware
and software product on display at cach CES. Organizers are expecting their
most successtul event. Billboard's comprehensive pre-CLS coverage begins on
page 29.

® NARM MEMBERS are heading to CES, secking signs of stubilization in
the blank videotape price wars, news of formal returns policies for video
games and enlightenment in the fast-growing tield of home computers. Page
20.

® RECORD RETAILERS and their audio specialty counterparts report

The album Black Sabbath fans have been waiting for, Live Evil 1s the
group's first live release. A specially-priced two-LP set, it features concert
versions of Black Sabbath’s greatest hits mncluding “Heaven and Hell,”
Paranoid,” “lron Man" and “Voodoo." Producad by Tommy lommi and
Geezer Butler, the Live Evil street cate is January 17. On Warner Bros.
Records and Cassettes. 1-23742 (Advertisement)
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that consumer interest in prerecorded video has been increasing lately. But,
they advise, sales patterns don’tyet represent a substantial new trend. Page 3.
® PAY-TV RESPONSE (0 the Who's live telecast on their final North
American concert was less than expected--around 12% of cligible houscholds,
instead of a projected 30%. But, the producer claims valuable lessons were
learncd for future such events. Page 3.
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PRODUCED BY JOHN HALL
FEATURES TI'IE SINGLE “LOVE ME AGAIN”
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games, but he is also “greatly en-
couraged” by showings in record-
ings, which. hce adds, “will get
Record Bar back in music.” Since
the chain’s fiscal year begins in No-
vember. the December gains. he
notes, “take pressure oft for the re-
mainder of the year and will mean a
more aggressive promotional stance

as far as recordings are concerned.”
Roy Imber, operating 40 Record
(Continued on puge 82)

$39.95 Vid Tag
Gains Momentum

LAURA FOTI

NEW YORK-The $3995 price
point has become the one to mect or
beat in the home video market, and
a number of suppliers are doing so
with their new releases.

Paramount will ship “An Officer
And A Gentleman™ at that price. in

(Continued on puge 80)

Look no further. The long-awaited followup to '‘Planet Rock"” is here. Pro-
duced by Arthur Baker and John Robie (the gurus), Tommy Boy twelve-inch
TB831 is your future. BEAT THIS!

(Advertisement)

1983 EMI AMERAICA AECORDS. a division of Capitol Records: Inc.
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THE LONG-AXAITED NEW STUDIO ALBUM FEATURNG THE PREMIER SINGLE

PRODUCED BY JIMMY IOVINE
EXCEPT "COMIN' HOME
PRODUCED BY BOB SEGER AND THE MUSCLE SHOALS RHYTHM SECTION



www.americanradiohistory.com

News

Retailers Unsure On Music Video;
Still Hedge Bets On $ Potential

This story prepared by Cary Dar-
ling in Los Angeles and Edward Mor-
ris in Nashville.

The jury is still out concerning the
impact of prerecorded music video
at retail. A survey of video specialty
dealers and record outlets selling
video shows that while there’s more
consumer interest than before in this
type of product—especially MGM/
UA’s “The Compleat Beatles”—it’s
still difficult to tell whether this
trend is permanent. For those
polled, music still represents only a
small part of the home video retail
picture.

“Music videos began to catch on
about six months ago,” says John
Kenfield, vice president of Video
Exchange, with 28 stores in the
Rocky Mountain and Midwestern
states. “Before that, there was no
market at all. Now that some prod-
uct is in stereo, deople are getting
into it. Some of our older material in
mono doesn’t do well.”

“The music videos are doing ex-
cellently,” says Michael Betker,
manager of the central California-
based Delta Video Center. “We're
doing well with ‘Totally Go-Go’s’
and ‘The Compleat Beatles’ The

Disappointing Ratings For
Live Who Pay-TV Show

By ROMAN KOZAK

NEW YORK—The live telecast of
the Who’s final North American
concert from Toronto Dec. 17 was
less successful than its producers
had hoped. Projections that up to
30% of households on the U.S. pay-
tv network would sign up at $10 to
$12 each to view the event weren’t
met; final figures came closer to
12%.

The concert was broadcast from
the Maple Leaf Gardens in Toronto,
executive produced by Who man-
ager Bill Curbishley along with Roy
Baird. Potential tv audience was two
million homes via SelecTV, and
pay-tv operators as a Twentieth
Century-Fox pay-per-view event.
The Campus Entertainment Net-
work simulcast it to 40 closed circuit

MECHANICAL
RATE RISES

NEW YORK—A higher mechani-
cal rate, from four cents to 4.25
cents, went into effect Jan. | for all
recordings made and distributed af-
ter that date. That holds unless the
new per-minute rate, cight-tenths of
a cent compared to the old three-
quarters of a cent, is higher.

The four-cent rate took effect July
1, 1981, after prolonged and often
bitter debate at hearings conducted
by the Copyright Royalty Tribunal.
As mandated by the CRT, mechan-
icals will increase to 4% cents (or .85
cents per minute) on July I, 1984
and to 5 cents (or .9 cents per min-
ute) on Jan. 1, 1986. In 1987, a new
rate structure will be determined by
the CRT.

SIS PIIS

theaters around the U S_, while DIR
simulcast the audio to about 100 ra-
dio stations. The concert was seen
live on Canadian tv, and will be
edited for sale as a U.S. cable tv spe-
cial and for videocassette and video-
disk release.

“Financially, we could have done
better on home pay-tv market pene-
tration,” concedes Jack Calmes, pro-
ducer of the event. “But I am very
happy about what we learned about
how to orchestrate all the windows,
the radio syndication, the pay-per-
view, the closed circuit, the campus
closed circuit and any other form of
distribution, which all had to be
coordinated very closely.”

At the 40 live theatre venues
where the concert was seen on closed
circuit big screen tv, the attendance
was from 80% to SRO, says Calmes,
who is a partner in the Campus En-
tertainment Network and president
of World Showvision, the company
that did the production of the con-
cert video itself.

Calmes says the number of venues
was limited because CEN wanted
state-of-the-art sound and video in
all the venues, to avoid the technical
problems that plague closed circuit
boxing events. The concert was seen
on only 10 campus locations, which
was a disappointment, says Calmes,
caused by the date of the event,
which fell during a time most col-
leges have their first-semester final
exams.

“But nobody lost money on this,”
says Calmes, who adds that that it
cost from $5,000 to $20,000 to outfit
cach theatre for the show, while the
production cost of the concert itself

(Continued on page 80)

Diana Ross videodisk and the Rod
Stewart tape and disk did real well,
as are stereo videodisks.”

“We’re doing quite well,” says Art
Lauer, co-owner with Linda Lauer
of Arizona Video Cassettes stores in
Phoenix and Tucson. “Every concert
does well in sales and rental.”

However, for every retailer who
reports solid action, another has a
different story to tell. *“‘The Com-
pleat Beatles’ is doing well, but that’s
the exception,” notes Chaz Austin,
video merchandise manager at Los
Angeles’ Nickelodeon video and
record store. “The Go-Go’s should
have come out six months ago when
it was scheduled. Besides, Go-Go’s
fans are kids without video equip-
ment. | really wouldn’t call ‘The
Compleat Beatles’ a music video. It’s
a story. It’s more than just the mu-
sic.” In terms of non-rock music,
Austin notes there have been excep-

tions to slow sales of video music,,

such as “An Evening with Liza Min-
nelli.”

“We've been real disappointed
with music,” says Dave Milner, co-
owner of Beggars Record & Videoin
Springfield, Mo., who hasn’t or-
dered “The Compleat Beatles” yet.
“We've had no luck at all. I don’t
know if it’s because the music fans
haven’t gotten into video yet or
what. There would seem to be an ob-
vious tie. Everyone here at the store
is excited about it. We got the Go-
Go’s and we've done a little bit with
that. The Kinks’ ‘One For The Road’

(Continued on page 34)

dium.

Broad Agenda For IMIC

The myriad technological developments in home entertainment provide
the focus of Billboard’s 13th International Music Industry Conference, to
be held at the Alvor Praia Hotel in the Algarve, Portugal May 2-5.

In outlining the wide-ranging topic areas for the annual forum, Lee
Zhito, Billboard publisher and IMIC director, states, “The home entertain-
ment industry is in a state of accelerating evolution, and IMIC will be cov-
ering all facets of the industry and the inter-relationship between them,
bringing participants up to date with the latest worldwide developments.”

One significant theme of the panel discussions and presentations will be
the role of video—not as a competitor or an alternative to audio entertain-
ment, but as a potent means of regenerating interest in the sound-only me-

Also high on the list of agenda topics will be updates on the international
struggle against piracy and record rentals; technological developments her-
alding a new era of quality in audio and video media; and the broadcasting
revolution signaled by the advent of cable and satellite systems.

“We are also planning panels involving the people who provide the crea-
tive heartbeat of our industry—the artists themselves—and we shall be dis-
cussing the whole multiplicity of methods by which more of our industry’s
product can be delivered to the consumer,” Zhito notes.

IMIC 13 will kick off Monday, May 2 with a welcoming cocktail recep-
tion. The sessions will begin on the morning of the following day. The eve-
ning of May 5 will be set aside for Billboard’s Trendsetter Awards banquet.

TDK Sets Major Changes
In Its Distribution Network

By LAURA FOTI

NEW YORK—By the end of this
week’s Consumer Electronics Show
in Las Vegas, blank tape manufac-
turer TDK will have a completely
new distribution network in place.
The company cancelled all of its pre-
vious distribution ties Dec. 15, and
has been drawing up new contracts.
A reorganized sales department and
new regional offices are other
changes.

“When we're finished, we will
have reduced the number of distrib-

$68 MILLION ACQUISITION

CBS Songs Grows
With MGM/UA Deal

By IRV LICHTMAN

NEW YORK-—Definitive agree-
ment has been reached to bring the
MGM/UA music publishing inter-
ests into the CBS Inc. fold (Bill-
board, Dec. 25). Thus CBS Songs,
which will absorb the 50,000-copy-
right strong company, becomes one
of the major publishing entities
worldwide.

To Mike Stewart, president of
CBS Songs, the MGM/UA catalogs
represent an “ideal blend, synergist-
ically, into what we do have.” And
that is, Stewart explains, a contem-
porary catalog which has averaged
about 13 singles on the Hot 100 in
recent months. “We will also be able
to take advantage of exposure

FR 4

NEW YORK-—-Audio-Technica
is likely to have the only product of
this kind at the Consumer Elec-
tronics Show in Las Vegas this
week: a portable record player—
with headphones.

“Mister Disc,” as the unit is
called, weighs 2% pounds and has
a list price of $169.95. It plays
standard LPs and 45s with a mag-
netic cartridge and diamond
stylus, and is powered by batteries
or an adapter. There is also a “line
out” jack to attach the unit to a
standard stereo system. A disk sta-
bilizer holds records in place.

Portable Disk Player Set For Bow

Audio-Technica’s ‘‘Mister Disc”

b4
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through new home entertainment
technologies,” he says.

The deal between CBS and
MGM/UA Entertainment Co.—at
$68 million the largest outlay in dol-
lars ever for a music publishing op-
eration—is subject to a final account-
ing 90 days after closing sometime
this month.

The fate of MGM/UA’s current
roster of 68 employees is not known,
but a transition pertod of at least
several months is expected. Stewart,
however, is understood to be taking
bids on a purchase of Big 3 Music,
the print unit. Such major houses as
Columbia Pictures Publications and
Hal Leonard Publishing are among
the chief interested parties.

Besides the catalog purchase as-
pects, other elements of the acquisi-
tion include a co-publishing agree-
ment with MGM/UA for the rights
to music created for motion picture
and audio/visual productions re-
leased over the next five years.

CBS also has a first negotiation
right for the distribution of MGM/
UA’s new movie soundtracks as
recordings over the next five years.
Interestingly, MGM/UA Records,
essentially a logo/licensing factor,
currently has a first refusal deal with
Liberty/EMI, which ends early this
year. It’s not clear at this point
whether CBS or EMI/Liberty will
have first shot at the music (as yet
unwritten) for the new James Bond
film, “Octopussy,” due for release in
June.

According to informed sources,

(Continued on page 73)

utors by 75%,” says Doug Chatburn,
TDK national sales manager. “For
the past three months, I've been de-
signing a new contract to refranchise
new distributors, to straighten out
and organize our market.”

The reasoning behind the move,
Chatburn says, is that “We per-
ceived that without some maturity in
our distribution patterns, TDK tape
could not continue to be a profit in-
centive.” TDK will continue to use
distributors in such varied fields as
hardware, video and accessories.

“We wanted to settle down to a
clear, concise area of responsibility,”
says Chatburn. “The response has
been just what we expected: those
distributors doing a good job have
been enthi siastic about our move.”

Under f1e new program, all dis-

(Continved on page 82)
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HI! This is John Doremus.
Suddenly it’s 1983. Pundits aver

that the economy has only one
place to go— UP! And that would
suit our airlines just fine as they
start off the year with a musical

bang.

&L

TWA leads off the festivities with
that gold-gathering group, Amer-
ica (Elektra), as famed deejay

Kris Erik Stevens interviews
them and plays choice repertoire
... United Air Lines presents the
ageless Ray Charles (Atlantic),
on its Command Performance
channel — and stars Roy Clark
(MCA) on Countrypolitan. Dee-
jay Mark Edwards chats amiably
with Roy as the hits roll by.

Delta kicks-off 1983 by showcas-
ing Judy Collins (Elektra), in a
charming career retrospective. ..
On a wildly different note, Singa-
pore Airlines offers “Profiles in
Greatness,” a series of 3-minute
chats on such diverse luminaries
as Socrates, Tolstoy, Marco Polo
— and Grandma Moses — voiced
by Efrem Zimbalist, Jr.!

i@;%

If, like me, you wake up to the
good, gray Wall St. Journal, you
probably read the page-one story
about WMT, Cedar Rapids, the
top radio station in U.S. market
share. Well, WMT has aired our
own John Doremus Show for
years. We humbly hope that, even
in a small way, we've helped them
achieve some of that whopping 30-
percent audience share! We're
proud of the radio company that
our show keeps.

While radio gave birth to the
“soaps,” of course, TV has now
taken over. Western Airlines of-
fers a novel feature, “Superstars
of the Soaps,” in which all is re-
vealed begind the scenes of “Days
of Our Lives,” “The Young and
Restless,” “General Hospital,”
“Knots Landing,” and the inevit-
able “Dallas” —by big bubbles the
likes of McDonald Carey, Greg
Marx, Deborah Adair, Claudia
Lonow and Patrick Duffy.

The setting: the Western Cable
Show. The event: launch of our
new 24-hour cable/FM-radio
venture, “Music in the Air/Sat-
ellite Cable Audio Network —or
MITA/SCAN, for short. Now that
we're “live” and satellite-beamed,
our five seamless music and com-
edy channels have attracted keen
cable operator interest. So, as
1983 gets under way, we've made
the giant move from airborne —
to spaceborne music!

Thanks for listenin’

JOHN DOREMUS

& wmusc

@ IN THE AIR

CHICAGO + NEW YORK - LOS ANGELES

&

THIS PIRATE IS LEGIT—Rex Smith, left, who stars In “The Pirates of Pen-

zance,” greets Jim Miller, vice president of Showtime; Scott Kurnit of Warner-
Amex Cable; and Bob Klingensmith, vice president of Paramount Home
Video, at a reception hosted by Universal Pay TV In Los Angeles.

CableWatch |

Manhattan Offers A Mix;
HBO Gets More Musical

By LAURA FOTI

This month. Cable Watch looks at
music on a local and national level.
First, there’s a show on Manhattan
Cable that offers viewers u varied mix
of music and a request line to make
sure thev get what they want. Then
there’s Home Box Office. Under the
direction of Betty Bitterman, director
of variety and music programming.
HBO is putting an increased empha-
sis on its own original productions.

Music-oriented cable tv shows are
usually dependent on label-supplied
videoclips. The dearth of available
black music videos, though, has
meant slow going in this format.

Claude Purvis has found a way to

Wide Variety
Of Music On
Cable In January

NEW YORK-The New Year
brings new music programming on
cable television systems—plus, of
course, some repeats.

Highlights of January’s cable mu-
sic programming include new con-
certs featuring Judas Priest and
Missing Persons (MTV), interviews
with Wendy O. Williams, REO
Speedwagon, the Fixx, Devo, Joe
Cocker, Rainbow and Ozzy Os-
bourne (USA Network’s “Night
Flight™), original programs featur-
ing Olivia Newton-John, Air Supply
and the Moulin Rouge (HBO) and
specials on Johnny Mathis and
Charlie Daniels (WHT).

Offersings on MTV are as follows:
Judas Priest, taped at the Omni in
Atlanta. perform in concert (8). On
the 9th. “Profiles In Rock™ features
an interview with Phil Collins and
performance footage of Genesis.
“IRS Presents London Bridge” on

. Jan. 16, with artists Gary Numan.

Thomas Dolby, Wall of Voodoo and
others.

Graham Parker is seen in a con-
cert taped in Chicago on Jan. 15;
Missing Persons, taped in San Fran-
cisco, airs Jan. 22. Phil Collins re-
turns Jan. 23, as the second half of a
double feature. Preceding the Col-
lins special is interview/concert
footage on Ultravox.

Dave Edmunds, taped at the

(Continued on page 75)

get around the problem. In pro-
gramming his month-old show,
“Dance Videotheque,” Purvis relies
not only on clips but—in the “Ameri-
can Bandstand” tradition—on danc-
ers, as well as special effects, live
bands and a request line.

Even more importantly, Purvis
does not limit himself to any one
musical format. “Music is the only
place where people can come to-
gether and recognize their simila-
rities,” he believes.

The four most requested songs on
the Saturday afterncon Manhattan
Cable show, he says. are Marvin
Gaye’s “Sexual Healing,” Toni
Basil’s “Mickey,” Planet Patrol’s
“Play At Your Own Risk” and Men
At Work’s “Down Under.”

“I don’t know how people lost
sight of the ’60s,” Purvis says, “when
a breakdown in social barriers
meant music could really come to-
gether. We have to start from scratch
now, and I think it’s possible ‘Dance
Videotheque’ will have an impact.

“Radio playlists are so tight; it’s
hard to believe the narrow-mind-
edness. What you end up doing is
turning in a station that has an artist
you like, and just put up with the rest
of what it plays. But people tune out
after 20 minutes of a single kind of
music.”

Purvis points out that he programs
for a New York audience. “People
who call in sometimes ask for videos
they’ve seen on MTV, and they tell
me the program is like a breath of
fresh air.”

He plans to expand the show
slowly, to retain the local feeling and
the request line. “I want to maintain

(Continued on page 75}

MTV Is Now
Manhattan-Wide

NEW YORK —Residents of Man-
hattan began receiving MTV in Sep-
tember. when the channel was
added to Manhattan Cable’s mix.
Now cable viewers in the northern
half of the borough receive the chan-
nel.

Group W Cable launched MTV
on New Year’s Eve, making the serv-
ice available to 75,000 additional
subscribers. It’s seen on Group W’s
channel B, formerly a public service
outlet.

wWwWw . americanradiohistorv.com

News

Transitional Period Is Seen
In The Audiophile Marketplace

By SAM SUTHERLAND

LOS ANGELES—Having weath-
ered the belated downturn of the
consumer marketplace, audiophile
recording manufacturers say their
specialized product sector appears

‘to be undergoing an evolutionary

transition.

The booming growth seen in the
late *70s for audiophile reissues of
big commercial albums has tapered
during the past year, raising central
questions about market position and
product selection. Key labels are
pursuing divergent paths to sustain
and increase their respective con-
sumer bases, but the unifying trend
is toward buttressing the uniqueness
of their products through exclusivity
of programming or reproduction
technology.

During Winter CES, high-end
specialty labels will reflect that shift
through news of new masters re-
corded specifically for audiophile
release; revived masters abandoned
by conventional, mass market firms
but now returning to the retail front
in high-tech form: entry into new
audio technologies, including true
home digital software, and tighter
controls over selection of still-active
commercial masters for audiophile
reprocessing,

Part of the drive beyond the mass
market reissue strategy can be attrib-
uted to the rise of hybrid audiophile
products which, in price and play-
back, fall between the conventional
album and the premium half-speed
remastered, direct-to-disk or digital
product that fetches from $15 to $20
per album. Whether emanating
from quality-conscious independent
U.S. labels, or through export pipe-
lines from Japan. Germany or other
foreign sources, these new rivals
have frequently shared audiophile

bin space, and most often stress
product quality as the chief lure for

. the consumer.

Also prompting the audiophile
specialists to move further afield is
the acknowledged limitation to
reissues—namely, that the number of
appropriate commercial hits that
can benefit from reprocessing, or

(Continued on page 49)

Arthur Rubinstein
Leaves A Rich
Recorded Legacy

NEW YORK — Arthur Rubin-
stein, who died Dec. 20 in Geneva at
age 95, leaves behind a recorded leg-
acy of more than 200 album per-
formances—63 of which remain in
the catalog of RCA Records, his ex-
clusive label since 1940.

With estimated sales of 10 million,
he is regarded as the best-selling
classical pianist of all time.

Between 1959 and 1977, when
RCA released his last newly re-
corded repertoire—Beethoven’s So-
nata No. 18 and Schumann’s Fanta-
siestucke—Rubinstein won 10
Grammy awards. This included the
classical album of the year award for
his five-LP package of Beethoven’s
first piano concertos, a prize he
shared with Daniel Barenboim, who
conducted the London Philhar-
monic Orchestra.

Indicative of the depth of his fol-
lowing, in 1961 Rubinstein became
one of the few classical attractions to
reach the top 30 on Billboard’s pop
album chart with “Heart Of The Pi-

(Continued on page 82)

Chartbeat

Dr. Gaye Finds A Cure;
Hall & Oates Gain Votes

By PAUL GREIN

Marvin Gaye’s “Sexual Healing”
(Columbia) this week becomes the
first hit to log 10 weeks at No. | on
Billboard’s black singles chart since
Ray Charles’ “1 Can’t Stop Loving
You” (ABC) more than 20 years ago.

Since 1965, when the black (then
rhythm & blues) chart was re-insti-
tuted in Billboard, three hits have
amassed nine weeks at No. |: the
Four Tops’ “1 Can’t Help Myself”
(Motown), Al Green’s “Let’s Stay
Together™ (Hi) and Stevie Wonder’s
“That Girl” (Tamla).

Four records follow with eight
weeks at No. 1: James Brown’s
“Papa’s Got A Brand New Bag”
(King). the Temptations' “Ain’t Too
Proud To Beg” (Gordy), Aretha
Franklin's “Respect” (Atlantic) and
Earth, Wind & Fire’s “Let’s Groove”
(ARC/Columbia).

“Sexual Healing™ also jumps into
the top five on the pop chart, return-
ing Gaye to that elite territory for the
first time in 5% years.

Gaye’s plea for pleasure has even
elicited an answer record. Eleanor
Grant’s “( Am Ready) Sexual Heal-
ing,” (Catawba) which enters the
black chart this week as number 79.

Another provocative title on the
black chart is the Weather Girls’ “It’s
Raining Men,” which also serves as

a pretty fair description of current
chart activity in general. The top five
albums and singles this week are all
by male solo performers, with Gaye
followed on the LP listing by Lionet
Richie, Luther Vandross, Prince and
Michael Jackson and on the singles
survey by Richie, Jackson & Paul
McCartney, Prince and Sonny,
Charles.

* ok X

Water Works: Daryl Hall & John
Oates are ringing in the New Year in
style. with the top-charting single
and album of their career. “Man-
eater” becomes their first single to
log four weeks at No. 1 on the Hot
100, while “H20" edges up to num-
ber four on the LP survey, topping
the number five peak of last year’s
“Private Eyes.”
This being New Year's and all, we
figured it would be a great time to
run a list of Hall & Oates’ 15 biggest
chart hits.
1. “Maneater,” 1982-°83, # 1 for
four weeks.

2. “Kiss On My List,” 1981, #1 for
three weeks.

3. “Private Eyes,” 1981, #1 for two
weeks.

4. “Rich Girl,” 1977, # 1 for two
weeks.

(Continued on page 73)
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GAP BAND
LONNIE SIMMONS
TOTAL EXPERIENGE REGORDS

For Gap Band IV.
The first album released in 1982 by an R&B group
to achieve platinum status.
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ARTISTIC MATTERS—RCA Records dlrector of mternatlonal marketing

Jorge Pino chats with artists Silvana de Lorenzo, left, and Perla during the

company’s recent Latin American regional meet in Buenos Aires. New prod-

uct was showcased by RCA subsidiaries and licensees, and plans for 1983

unveiled. Among RCA executives in attendance were Adolfo Pino, vice presi-

dent of RCA’s Latin American regional office, and Dr. Ekke Schnabel, vice
president of international, RCA New York.

Swedish Vid Boom Fading;
Finland Favors Tape Levy

STOCKHOLM—Though a
record number of VCRs were sold in
Sweden in 1982, a number of finan-
cial factors, not least the 16% deval-
uation of the kroner against the dol-
lar, suggest the video boom era here
is fast coming to an end.

Added to devaluation, a govern-
ment bid to put right the country’s
economic ills, there is an increased
Value Added Tax (VAT) on hard-
ware and software, up from 21.5% to
23.5%.

Since Jan. 1, the new government
levy of $90 on each VCR unit has
been in effect. And since Sept. |
there has been the levy on blank
videotape, equivalent to $2 per hour.

It all adds up to gloomy prospects
for the future growth of the national
video industry. An average price of a
VCR here works out at around
$715-81.000. Add in the price in-
creases created by devaluation, then
the VAT upturn, plus the hardware
levy, and each unit will cost around
$200 more.

Rumors of devaluation and the
planned levy caused a nationwide

(Continued on page 71)

U.K. VIDEO BOOM

By MIKE HENNESSEY

LONDON-—Despite the persistent
piracy problem, Thorn EMI market-
ing director Philip Nugus sees the
UK. video boom accelerating in
1983, largely due to what he predicts
will be a “phenomenal growth™ in
the video games and computer soft-
ware sector. A more mature prere-
corded video market is also a con-
tributor to improved conditions.

Thorn EMI previewed a large
range of video games software de-
veloped by its own technicians at
VIDCOM last October, and expects
to have 50.games on the market by
the end of next year. “We hope to
sell half a million units inter-
nationally in the first six months of
1983.” says Nugus, “mainly in the
United States, the UK., Germany
and Australia. That figure should
double for the next six months.”

Nugus says Thorn EMI has gone
for the sophisticated end of the mar-
ket because its research has shown
that the more simple games have a
rapid boredom factor. He estimates
current computer population in the
U.K. at 25,000, but projects an ex-

HELSINKI—An investigative
group set up here by the Finnish fi-
nance ministry has come out in favor
of a levy on blank audio and video-
cassettes. Its recommendation is for
roughly one cent (four Finnish pen-
nies) per minute on audio software
and five cents per minute on video-
cassettes.

Though the group’s report is
merely a starting point for negotia-
tion, the basic proposal is that the
levy money should be collected by
the Finish Board of Customs. No
pointers are given as to how the rev-
enue should be used or distributed.

But industry guesswork here cen-
ters on the likelihood of a major part
of the money, estimated to total
some $7 million annually, will even-
tually be used for cultural purposes
and for authors’ remuneration or
compensation.

The group report leaves room for
a possible levy on audio ‘and video
recorders, too, and on prerecorded
videocassettes. It emphasizes heavily
the current fast progress being made
in the technical side of the recording

business. (Continued on-page 71)

pansion to 70,000 by March next
year. He also sees games software
moving much faster than prere-
corded videocassettes.

“The hit factor you can get with
video games is much higher than
that for prerecorded entertainment
programs,” he says. “Sales of prere-
corded cassettes in the U.K. run at
about 1.5 units per machine. But
where home computers are con-
cerned, a top program will be
bought by about 15% of the player
population.”

Nugus’s optimism about the fu-
ture also extends to video entertain-
ment in general. The industry and
the marketplace, be believes, are
stabilizing. “In the last three to four
years, the major studios have cleared
their libraries; some have done it
well, some badly. But the end resuit
is that some 50 years of Hollywood's
finest output has been thrown into
an immature distribution market.
This inevitably caused problems,
distributors suffered from short cash
lines and there has consequently
been a considerable amount of
drop-out.

“There has been a mad scramble
at the lower end of the market with

News/ International

New Acts Buoy U.K. Disk Execs

Cassette, Home Video Markets Also Spur Optimism

By PETER JONES

LONDON-—The British record in-
dustry is going into the New Year
with more optimism than it was able
to muster in 1982, despite the de-
pressing album sales of the past 12
months and the ongoing angst of
home taping.

Polled just before Christmas, ex-
ecutives at major labels said they
were heartened by the progress that
new local acts have been able to
make in international markets, in-
cluding the US. (Billboard, Dec.
25). They also pointed to continuing
growth for prerecorded cassettes,
and the gradual maturing of the
home video market. The Compact
Disc, too, offers promise, they said.

Taking a final glance at "82. it’s
clear that Phonogram represented
the year’s chart success story with
acts like ABC, Soft Cell. Dexy’s
Midnight Runners among the front
runners. Phonogram pushed
through the gloom via a strong a&r

Rondor, Global
Resolve Dispute

LOS ANGELES—A suit filed by
Rondor Music International against
Global Musikverlag (Billboard,
Dec. 25) will not be litigated, accord-
ing to Ira Selsky, vice president of
Rondor, A&M Records’ inter-
national music publishing wing.

The $4.5 million complaint
charged Global, the German pub-
lishing concern headed by Peter Kir-
sten, with inaccurate accounting of
royalties, failure to pay “in timely
fashion” and deducting excessive
costs.

In a statement issued last week,
Rondor acknowledged past “differ-
ences in contract interpretation af-
fecting accounts rendered by Glo-
bal.” but said negotiations had been
successful in resolving them. The
statement adds: “A technicality of
California law required a court fil-
ing by Rondor to protect its rights.
However, it was the parties’ desire to
avoid litigation, and under the cir-
cumstances there is no intention to
proceed.”

Thorn EMI’s Nugus Sees
Big Year In British Mart

gangster, horror and exploitation
movies getting snapped up. but
there is a limit to how far this process
can continue. The real future of the
video business lies in high quality,
high budget productions.

Nugus senses a “new realism” in
the video industry today and says
that a number of film studios have
learned the lesson that there is a big
difference between owning a major
title and getting it into people’s
homes.

“We are narrowing the gap be-
tween theatrical and video release
from six to three months. In the
U.K.. EMI Films is being restruc-
tured to dovetail sequential win-
dows of exploitation—theatrical dis-
tribution  through cinemas,
worldwide video distribution, North
American cable distribution and ul-
timately U.K. cable distribution
when there is a viable cable network
in Britain.

“We have less of our own product
than studios like Warner, but we
market it more intensively. How-
ever, we have to narrow the gap be-
tween theatrical and video release

(Continued on page 55)
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emphasis. seeking out new acts. then
marketing them into worldwide ac-
ceptance.

Says Brian Shepherd, Phonogram
managing director: “Obviously it
has been a tight 1982 for everyone.
But I'd say we didn’t feel the pinch
as much as some companies because
some 18 months ago we took stock of
our housekeeping situation and
made many necessary economies in
restructuring the company. My be-
lief is that 1983 does hold glimmers
of hope for an upturn in both album
and single sales.”

While Shepherd expresses muted
confidence, Chrysalis executives ad-
mit to being disappointed over re-
sults for 1982 but pin future faith on
“the stimulating creative strength
within the music industry,” accord-
ing to Doug D’Arcy. managing di-
rector. “New ideas are very promi-
nent and are making an increasingly
strong impact. For instance, music-
related video programs are helping
to develop artists.”

But Paul Russell, CBS managing
director in the UK., says: I don’t
(Continued on page 71)

Acts Inked By Affiliates
Give Boost To CBS Int’l

By ROMAN KOZAK

NEW YORK—CBS Records In-
ternational has seldom been noted
for the strength of its international
rock roster, i.e. foreign talent signed
outside the U.S. and then estab-
lished domestically via sister CBS
Records.

CRI executives believe the situ-
ation is changing. Chart-topping
Men At Work came to Columbia via
CBS Australia. Loverboy and Saga
originated from CBS Canada. The
Clash, Judas Priest, the Psychedelic
Furs, Altered Images and Adam
Ant, among others, were all first
signed by CBS U K. Nina Hagen is
the German contribution.

It’s cheaper to release a foreign act
than to sign a new American one,
but there’s more to it than that, say
CRI staffers. For one thing. the new
crop of international acts are better,
or at least more commercially acces-
sible now than in the last few years.
Because of video and a live concert
circuit that thrives on them, inter-
national acts can be readily exposed.
Also, they say, the CBS affiliates
abroad are more aware of the Amer-
ican market while signing new acts,
while in New York a mechanism ex-
ists that wasn’t there before for

bringing foreign CBS acts to the at-
tention of the domestic labels.

“It has always been the case (that
it's cheaper to pick up foreign acts),
but if 1 gave you something that
didn’t have any substance and
value, even if 1 gave it to you for
nothing, you still couldn’t sell it,”
says Joe Senkiewicz, vice president
of artist developmentand promotion
for CR1 in New York.

“It used to be that the European
acts would imitate American styles
and American music, but now they
are developing their own styles,” he
continues. “New music is now com-
ing from international.”

“You are going to put out some-
thing that you think is going to be a
hit, thatis all there is to it. Otherwise
you don’t do it. And there is a lot of
good music coming out inter-
nationally,” adds Mel Phillips, di-
rector of promotion and import sales
for CRL

They note that a&r chiefs Muff
Winwood in the UK., Peter Karpin
in Australia and Jeff Burns in Can-
ada have implemented a change in
philosophy in their respective coun-
tries. and now rather than just look-

(Continued on page 71)
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Commentary

Putting $$ Where They Count

By BOB PAIVA

We in radio are facing a time when the record business, be-
sieged by competitive forces, turns to us again and again for
support. We find ourselves being asked to help shield the
record business from those who tape music off the air, and en-
couraged to join in the “Gift of Music” campaign to stimulate
record sales.

What I would like to examine here is
the way the record business has shown
its support of radio.

1. Distributor Advertising Allow-
ances. The radio business entertains,
but the radio business is also a business
and we sell advertising for a living.
Around this time of the year there is not
a day that passes when we cannot open
the local newspaper and find record
company-sponsored advertising. And
at this same time of the year, we note
sadly the lack of record company adver-
tising on our stations.

The excuse offered is that the news-
paper advertising is placed by distribu-
tors, out of earned allowances, on be-
half of their retail clients, and that the
placement of that advertising is not un-
der the control of the record company.

With thatin mind, I cite an old record
company adage: You may not want it
back. but as long us it’s got your name on
ir. you own ir. Whoever controls the
money, it is record company money,
and it is being funneled into radio’s di-
rect competitor while fewer and fewer
dollars are being spent in radio.

The record company that puts its name on its product, and
subsequently on the authorization for reimbursement of the
cost of an ad, must bear the responsibility to radio for not ad-
vertising with it.

2. Videotape: How much does it cost to create the videotape
being supplied by record companies to cable television, and
where does the money come from?

The answer is that the cost is very high—1’'m told $30,000 to
$40,000 is not out of the question—and the money comes from
the advertising allowance set up at the time the album is re-
leased. That money goes to help support radio’s new direct
competitor, cable video, and it comes right out of the pocket of
radio. Radio is being penalized by the lessening of available
advertising dollars, while record companies again pour money
into a competing medium.

Other aspects of radio and record industry relations are sub-
Jects due for discussion at the upcoming Billboard Radio Pro-
gramming Convention, Jan. 20-22, in Pasadena, Calif.

3. Concert Promotion. Not too long ago, Barry Manilow ap-
peared in the Harrisburg/Hershey area. Almost no money was
allotted by the concert producers for radio advertising. But
more than $6,000 was spent in full-page newspaper advertising
to promote the concert.

That $6,000 was spent at the direct, contractual instruction of
Manilow’s management, according to the show’s producer. It
was $6,000 spent with radio’s direct competitor; $6,000 not
spent with radio to do a job radio could have done at one-third
the cost.

A few weeks ago, the latest Manilow record seemed to run
across a slight snag in the trades, and radio was called upon by

Paiva: “They should support the industry
they are looking to for support.”

the promotion people to try and bail out the record before it fal-
tered further. Promotion departments needed more reports and
better rotation.

You can imagine my thoughts as I sit here contemplating that
need.

I'm thinking of the $6,000 in full-page newspaper advertising
that went to stroke somebody’s ego
when Manilow appeared in Harrisburg.
I’m thinking of the thousands of dollars
in record company advertising 1 see
each week in newspapers, especially
during the Christmas season. And I'm
thinking of the negative feedback I've
received over the years when I talked
over a record intro and a kid wanted to
tape the song.

I'm thinking it’s time for radio to be-
gin to speak up. I'm thinking that it’s
time for someone in a record company
to change the distributor advertising al-
lowance, and to begin to call the shots
with their money and support the in-
dustry they are looking to for support.

I’m thinking that it’s about time
somebody in a position of influence
talked to artist managers and explained
the facts of life, and how much, and
who, it hurts when $6,000 is poured into
newspapers in an area like Harrisburg,
and little, if any, is spent in radio.

But mostly ’'m thinking that it might
be radio’s time to turn away the promo-
tion calls and direct the callers to the
newspapers. They get the dollars; let them play the records.

Radio may not have been the best avenue for exposing new
artists, especially over the past few years. It is true that ever
shrinking playlists have put great pressure on record companies
to develop new ways to expose their product and to develop
new artists. It has also been shown, over and over again, that
mass audiences do not want to hear much new product.

‘Radio is being penalized as
labels again pour money
into a competing medium’

But, whether the record business likes it or not, radio has
shown that it, and it alone, can make a small hit into a medium
hit, a medium hit into a big hit, and a big hit into a monster.

Whether the record business likes it or not, a healthy radio
business is vital to their own success. Whether the record busi-
ness likes it or not, they are part of the problem and are not part
of the solution.

Radio will play the hits. Radio will even play some of the
marginal items. If the music business wants more than that. |
would suggest that there is a way to get their new music ex-
posed. There is a way to get people to hear their new artists.
There is a way to create excitement in the record business.

1t’s called advertising. And one has to pay forit. Radio will be
happy to sell you some.

Bob Paiva is operations manager of WZFM in Harrisburg, Pa.
His industry experience includes service as national promotion
director of London Records.
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There’s Something Wrong

As a record buyer, | couldn't agree more with Rich-
ard Wakefield's comments on record quality (Commen-
tary, Dec. 18). I think about half the albums | buy have
some flaws in them. It is a chore to take them back,
but | do, for | won't accept an inferior product. Fortu-
nately, | live in a small town so it isn't too bad on-gas or
time.

| wish there were some way we could get the mes-
sage to the record companies. The same goes for their
tapes. |'ve bought a few and have always found the
sound to be inferior to the albums, | can do better by
taping myself from my albums. Now, when that hap-
pens, something is wrong. I'd buy the tapes if they
were at least as good or better than | can do myself.

Marge Belth
Bloomington, Ind.

Between The Lines

Paul Grein's typically astute assessment of 1982's
chart trends in Billboard's Talent In Action issue (Dec.
25) reveals the fundamental health, excitement and
pleasure associated with the recording industry. His
“who-would-have-thought-that” approach to the un-
predictability of success—and, yes, failure—in any
given year is illuminating.

As | see it, both achievement and disappointment
are indicative of the industry’s vitality. The industry
never grew without its unpredictable nature. So Grein
is reporting, between the lines, that when each year
brings its surprises, the industry is on the right track.

Steven Robert David
New York City

The Name Of The Game

In support of Beverly Feml (Letters, Dec. 4), it is
indeed an aggravation when an act cancels, for no
apparent reason, at the fast minute, and you're left
holding the ticket.

There is, however, another side. For example, there
was Saturday, Dec. 4 at MTSU Center. Having been
stranded in Mobile, Ala., until almost showtime, Barry
Manilow and crew arrived on stage (late, but well
worth waiting for) and proceeded to deliver over two
hours of professional, enjoyable entertainment.

It was heartening to see the effort that the entire
Manilow contingent put forth to make it an evening to
remember. The name of the game is professionalism,
and it was much in evidence that Saturday night.

Elizabeth Chapin
Nashville

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Chartbeat
MELISSA MANCHESTER (i oi. Supply, Manilow Soar

FOR WEEK ENDING 9/18/82

Both of Arista’s top-grossing pop acts
achieve career milestones this wzek. Barry
Manilow jumps to number 50 with his 23rd

e . ) : YOU SHOULD HEAR HOW consecutive single to crack the top half of
ARETHA FRANKLI o FOR WEEK ENDING 10/16/82 ' SHE TALKS ABOUT YOU Biliboard’s Hot 100. That’s Manilow’s entire

JUMP TO [T ’ BI k MELISSA MANCHESTER | output since he first charted witk ‘‘Mandy”’
. I »i[o]e s __ in November, 1974. '

| ; And Air Supply remains superstarred in
JUMPTOIT | WEEKS their fifth week in the top 10. That brings the

ARETHA FRANKLIN | group’s total number of weeks in the top 10
—1 to 50, which is more

THE ALAN PARSONS PROJECT | tansny cter actha

FOR WEEK ENDING 9/25/82

| achieved thus far in the
§BI°Ck SI es FOR WEEK ENDING 10/16/82 Triple platinum s0s

'WEEKS around the world
=T TJUMP TO 1T AT 41 iting for platint
ARETHA FRANKLIN e e

U.S,, Eye In The Sky

is settmg Parsons
Project sales
records.

“A FLOCK OF SEAGULLS |4 THE ALAN PARSONS PROJECT
FLYING HIGH s EYE IN THE SKY

Without question, AFOS is the finest new - —

band we’ve seen yet in '82.”—CIRCUS j
“FOR A FLOCK OF

SEAGULLS, FLOCKS OF

PRAISE.

They’re swarming the airwaves...In less Rank Label
than six months, the Flock has become a : ]
new standard bearer.”’~N.Y. DAILY NEWS Columbia . Columbia

“FLOCK IS YEAR’S BEST ALBUM. RCA : Warner Bros.
Every track is outstanding, and some are simply amazing.”’ $ v ARISTA . RCA

—w On Jive Records, Distributed by Arista "&. ca pitOI o ca p itOI
Radlo, record buyers, live audiences and the press are all Atlantic L A&M
in agreement: A Flock of Seagulls, with a gold top 10 single Warner Bros. . ARISTA
an(’i a phenomenal U.S. tour, have made the rock debut EMI America . Atlantic
of ’82. A&M ! Elektra

THE ALAN PARSONS PROJECT

ARISTA
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10:00AM - 6:00PM
7:30PM - 9:30PM
10:00PM - 11:30PM

Friday, January 21 1883

8:00AM - 9:00AM
8:30AM - 5:30PM
9:.00AM - 10:00AM

9:00AM - 10:15AM
(concurrent)
10:15AM - 11:45AM

10:30AM - 11:45AM
(concurrent)

11:45AM - 1.00PM
1:00PM - 2:15PM

1:00PM - 2:15PM
(concurrent)

Thursday, January 20, 1983

Patio Room
Viennese Room

Registration
Welcoming Reception
“Record Industry Hearing On

Album Tracking & Home Taping’ Wentworth Room

Moderator:

Mike Harrison

Radio Programming Convention Director
Panelists:

Stan Cornyn
Sr. Vice President, Warner Communications

Jack Forsythe

Vice President, Promotions, Chrysalis Records

Eddie Rosenblatt

President, Geffen Records

Continental Breakfast
Registration

‘“‘Radio’s Changing Job
Definitions’’

Moderator:

Dr. Michael R. Lee

President, Brown Bag Productions
Panelists:

Lee Arnold
Program Director, WQFM, Milwaukee

Sky Daniels
Music Director, WLUP, Chicago

Donna L. Halper
Consultant, D.L. Halper & Associates

Bob Sherwood
Vice President, Marketing,CBS Records

Mike St. John

Vice President, Programming
WHIN-AM & KX104-FM, Nashville

EARSHOT “Listener Attitude
Towards News”

‘“‘Radio & Record Industry
Relations”

Moderator:

Mike Harrison
Radio Programming Convention Director

Panelists:

Vince Faraci
Sr. Vice President, National Promotions, Atlantic Records

Dr. Jerry Jatfe

Vice President, Rock Promotion, PolyGram Records

Ri¢hard Neer
Program Director, WNEW-FM, New York

Bob Travis
Program Director, WGCL-AM, Cleveland

Sonny Joe White
Program Director, Kiss Radio (WXKS-FM), Boston

EARSHOT ‘‘The State Of Radio
Journalism”

FREE TIME

“The Truth About Positioning:
Sound, Image, Crossover”’
Moderator:;

Kevin Metheny
Program Director, WNBC-AM, New York

Panelists:

Lee Abrams

Director, Burkhart, Abrams, Michaels, Douglas & Assoc.
Tom Hadges

Program Director, KLOS, Los Angeles

Dene Hallam

Program Director, WHN Radio, New York
Marc Kreiner

President, HIGHRISE Entertainment Company
Bob Vanderheyden

Director, Program Services, CBS FM Group
EARSHOT “Job Science
including Dealing With
Consultants”’

Courtyard
Patio Room

Viennese Room

Wentworth Room

Viennese Room

Wentworth Room

Viennese Room

Wentworth Room

THE BILLBOARD
RADIO PROGRAMMING
COMVENTION

2:30PM - 3:30PM  “Plain Talk About New
Technology”

Moderator:

Andy Economos

President, Radio Computing Services
Panelists:

Bob Heymann .

Program Director, KQAK-FM, San Francisco
Sam Kopper

President, Starfieet Blair

Ron Pearl

Satellite Consultant, ABC

EARSHOT “Developing Better
Network Relations”

“Old Timers Day”
Moderator:

Tom Yates

President, Hiatus Productions
Panelists:

Jack Armstong

Air Personality, KFRC, San Francisco
George Furness

Juggy Gayles

Humble Harv Miller

Air Personality, KRLA, Los Angeles
“The Future Of Radio”
Moderator:

Robert Haber

Publisher, CMJ/Progressive Media
Panelists:

David Gerber
Director, Side One Marketing

Howard Kiein

President, 415 Records

Michael Plen

Director of Promotions, |.R.S. Records

Peter Standish

Program Coordinator, KUSF-FM, San Francisco
Mario Valdes

General Manager, KRCC-FM, Colorado Springs
“Talk, News & Public Affairs
On Music Radio”

Moderator:

Bill Moran

Consuitant/Air Personality

Panelists:

Robert Benson

Vice President, ABC, News & Sports, Radio
Jim Cameron

President, Cameron Communications

Mike Harrison

Air Personality, KMET, Los Angeles

Ken Kohl

Radio Program Director, KOMO Radio, Seattle
Joe Krause

Assistant Program Director, WAPP-FM, New York
Grace Poirier

Public Service Specialist

Federal Communications Commission
“Making Specials Special”’
Moderator:

Tom Yates

President, Hiatus Productions

Panelists:

Dick Carr

Vice President, Programming

Mutual Broadcasting System

Bill Sommers

Vice President & General Manager
KLOS-FM, Los Angeles

Viennese Room

2:30PM - 3:30PM
(concurrent)
3:45PM - 4:45PM

Wentworth Room
Viennese Room

3:45PM - 5:00PM
(concurrent)

Wentworth Room

5:00PM - 6:00PM
Viennese Room

5.00PM - 6:00PM
(concurrent)

Wentworth Room

6:00PM - 8:00PM  FREE TIME

8:00PM - 11:.00pM GENERAL DINNER SESSION Viennese Room
Guest Speakers include:
Gary Owens

Air Personality - KPRZ, Los Angeles
Host - Syndicated Soundtrack of the 60's
TV Personality/Independent Producer

Bob Pittman
Sr. Vice President, Programming, MTV Music Television
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THE ONE!!

JANUARY 20-22. 1963
HUNTINGTON SHERATON
PASADENA, CALIFORNIA

11:00PM - 7277

Saturday, January 22, 1983

8:00AM - 9:00AM
8:30AM - 5:30PM
9:00AM - 10:00AM

9:00AM - 10:15AM
(concurrent)
10:15AM - 11:45AM

10:30AM - 11:45AM
(concurrent)
11:45AM - 1.00PM

1:00PM - 2:15PM

1:.00PM - 2:15PM
{concurrent)
2:30PM — 3:30PM

‘Radio Promotion”’

Walter R. Sabo, Jr.

Vice President, ABC Radio Networks
ALBUM NETWORK
‘“‘Rock Radio Seminar”’
Moderator:

Steve Smith
Managing Editor, Album Network

Wentworth Room

Continental Breakfast

Registration

“The Music Panel: The State Of
Popular Music”

Moderator:

Mike Harrison

Radio Programming Convention Director
Panelists:

Buzz Brindle

Director, Music Programming, MTV Music Television
Larry Bruce

Program Director, KGB-FM, San Diego

Rick Carroll

Consultant, Rick Carroll & Associates
Freddie Perren

Record Producer, Perren Vibes Music

Ed Salamon

Vice President, Programming, United Stations
Norm Winer

Program Director, WXRT-FM, Chicago
EARSHOT ‘“Legal Questions
Effecting News”

“The New Attitude Towards

Courtyard
Patio Room

Viennese Room

Wentworth Room

Viennese Room
Moderator:

Charlie Kendall
Program Director, WMMR, Philadelphia

Panelists:

Dave Forman

Program Director, KEZY AM & FM, Anaheim
Bob Harris

Promotion Manager, Fairwest

Russ King
Director of Promotions, WPLJ-FM, New York

Rick Sadle

Operations Director, KMET-FM, Los Angeles
EARSHOT “State of Radio
Journalism”

FREE TIME

“Air Personalities: What Are
They And Where Do They Come -

From?” Viennese Room
Moderator:

Rollye Bornstein
Consultant

Panelists:
Doug Erikson
Program Director, KIMN-AM, Denver

Carol Ford
Air Personality, WDMT-FM, Cleveland

Gary Owens
Air Personality, KPRZ, Los Angeles

Dusty Street
Air Personality, KROQ-FM, Los Angeles

Steve Warren
Program Director, Morning Man, WPTR-AM, Albany

EARSHOT “The News Director
As Executive”

‘“Consultants: Who Are They
And What Do They Do?”
Moderator:

Steve Smith
Managing Editor, Album Network

Panelists:

Lee Abrams
Director, Burkhart, Abrams, Michaels, Douglas & Assoc.

Rick Carroll

Consultant, Rick Carroll & Associates

Wentworth Room

Wentworth Room

Viennese Room

2:30PM - 3:30PM
(concurrent)
3:45PM - 4:45PM

3:45PM - 5:00PM
(concurrent)

5:00PM - 6:00PM

5:00PM - 6:00PM
{concurrent)

6:.00PM - 8:00PM
8:00PM - 11:00PM

11:00PM - 2777

Paul Christy

Consultant, Paul Christy & Associates

Carol Peters
General Manager, Pasha Music Organization

Jeff Pollack

President, Pollack Communications

John Sebastian
President, Sebastian Casey & Associates

EARSHOT “Secrets Of The
Newsroom Revealed”
“Networks & Syndicators: The
New Programming Force”
Moderator:

Michael Toms
Executive Director, Audio Independents

Panelists:

Tom Birchell
President, RKO Radio

Bob Meyrowitz
President, DIR Broadcasting

George Taylor Morris

Director of Programming Administration, NBC Source
Norm Pattiz

President, Westwood One

Walter R. Sabo Jr.
Vice President, ABC Radio Network

Pat Shaughnessy
President, TM Company

“Talk Radio”
Moderator:
Bill Moran

Consultant/Air Personality

Panelist:

Andrew Vogel

Director, Station Operations & Services, West Coast
ABC Talk Radio

‘“View From The Top”’

Moderator:

Doug Hall
Radio Editor, Billboard Magazine

Panelists:

Jeft Chard
General Manager, WOUR Radio, Utica

Tad Danz
Vice President, Administration
Sterling Recreational Organization

Shelley Grafman
Executive Vice President, KSHE Radio, St. Louis

Robert Hyland

Vice President & General Manager, CBS FM Group
“In One Ear & Gone Tomorrow:
Reaching Audience Through
Effective Advertising”

A demonstration on how to best use
TV advertising for radio.

Presented by:

Chuck Blore

Chairman of the Board, Chuck Blore & Don Richman Inc.
FREE TIME

GENERAL DINNER SESSION
Guest Speakers include:

Lee Abrams

Director, Burkhart, Abrams, Michaels, Douglas & Assoc.
Norm Pattiz

President, Westwood One

“Open Rap Session”

Wentworth Room

Viennese Room

Wentworth Room

Viennese Room

San Marino Room

Viennese Room

San Marino Room

More to be confirmed

Speakers and Topics subject to change without notice.

TO REGISTER
(OR FOR INFORMATION)

CALL KRIS SOFLEY
AT (213) 859-5319
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Birch Figures Show
Some Big Successes

By DOUGLAS E. HALL

NEW YORK-—October/Novem-
ber figures from the Birch Report (in
detail, page 16) show some major
station successes, but the reasons are
not entirely clear in every case.

Oidies KOOL Phoenix jumped to
a 6.3 in the new survey from 3.9 in
September/October, but g.m. Bill
Smith doesn’t know why. “We've
been doing what we're doing right
along, a modified gold format.
We're a bit unique with 75% to 80%
gold and 20% current and recurrent.
We do a lot of research.”

But adult contemporary KLTT
Phoenix does have a story to its 7.1
share climb from 5.7. P.d. Marc
McCoy attributes it to the station’s
change from “a soft AOR with jazz”
format early in the year.

Another format making solid
gains is the Hot 100 programming
installed on KLIR Denver on Labor
Day. “We’re the best of top 40 and
AC,” says p.d. Mike Anthony. It re-
placed a beautiful music syndicated
format from Jim Schulke.

Tim Montgomery, general man-
ager of WY'YS Cincinnati, is pleased
with the 4.2 share his station has
achieved from 3.6, but he's not satis-
fied. The AC outlet is currently with-
out a program director and Mont-
gomery is looking. He’s been using
consultant E. Alvin Davis inter-
mittently.

Montgomery describes the format
as “bright adult top 40 with a low

key presentation.” The Helftel sta-
tion used to be top 40.

The Birch Reports have also been
good to Doubleday. In New York,
St. Louis, Washington, Denver and
Minneapolis-St. Paul, the com-
pany’s stations are the top AOR out-
lets. WAPP New York with a 5.0
share is a full share point ahead of
ABC’s WPLJ, seeing the station
claim it’s the No. I AOR in the na-
tion. WAVA Washington made a
solid gain from 5.5 to 7.0. KPKE
Denver is number one in its market,
even if it did slip from 9.6 to 7.6.

Balon Firm Plans
AC Spots For TV

AUSTIN—Rob Balon’s Balon &
Associates has developed a series of
customized tv commercials for adult
contemporary radio stations. The
series, called “Straight Talk,” uses
actors to deliver positioning state-
ments developed in Balon’s research
on what listeners are looking for.
Each commercial is scripted and
produced after detailed consultation
with the station, Balon says. KLTE
Oklahoma City president Ken Dowe
says the spots helped his station’s cu-
mulative audience and “they’re
really selling the station.” KLTE was
the pilot station for the development
of the spots.

NEW YORK-—Blair Radio re-
search and marketing vice presi-
dent Bob Galen is calling for an
organized effort to support a sec-
ond rating service which would
compete with Arbitron. He urges
client stations to “bite the bullet”
and “stand up and be counted”
in supporting this endeavor.

In a three-and-a-half page
memo entitled A Second Rating
Service: An Industry Impera-
tive,” Galen avoids throwing his
support to the Birch Report,
which has indicated over the past
year its intentions to challenge
Arbitron’s dominance in the ra-
dio rating field. Galen says that
he took this stance because of the
radio measurements in which his
own company is engaged.

Following up his attack on Ar-
bitron’s pricing (Billboard, Dec.
4), Galen argues that a second
rating service would have a

Blair's Galen Calls For
Alternative Rating Service

“strong effect ... in containing
costs in the long run.”

Charging that Arbitron’s
Qualidata service (a study of lis-
teners’ buying habits and prefer-
ences) only reaches 30% of its
original survey sample, Galen
comments. “This certainly
doesn’t give us a sense of confi-
dence in the validity of the re-
sults.”

He goes on to note that a Blair
subsidiary is developing similar
data under the banner Quan-
tiplex, and that the Birch Report ¢
“is also doing additional inter-
viewing to gather expanded
demography and product use.”

Galen reasons that these new
services, which provide adver-
tisers and potential advertisers
with additional information
about radio listenership, could
generate new revenues o radio
which “should defray the costs of
a second rating service.”

g

WIYY-FM BENEFIT RAISES $5,000—Pat Travers, second from left, heiped th

i
e

Baltimore rock station raise over $5,000 for the United Steei Workers of Amer-

ica when his group performed at the Civic Center in support of his current LP,

“Black Pearl.” He is pictured with steeiworker Johnny Fair, left; operations

manager Ty Ford; Jerry Jatfe, vice president of rock music for PolyGram;

iabel rep Bob McKenzle; program director Chuck DuCoty; and news director
Bob Lopez.

Radio Singles Action

Because many radio stations
don’t aiter their playlists during
the holiday season, Biilboard’s
Radio Singles Action charts are
not published in this issue. The
feature will return in next week’s

issue, dated Jan. 15.

Air Checks For
‘83 Country
Seminar Sought

NASHVILLE—The Organization
of Country Radio Broadcasters is
urging stations to rush their air
checks to Joel Raab at WHK Cleve-
land. It’s so that these stations might
be considered for inclusion in a cas-
sette of the best country stations, to
be distributed with the Country Ra-
dio Seminar registration packet. The
seminar is being held here at the
Opryland Hotel Feb. 17-19.

Tapes should be sent to Raab at
WHK, Euclid Avenue at East 12th
Street, Cleveland, Ohio 44115.

The organization is also asking
stations to submit %-inch videocas-
settes of country-oriented tv com-
mercials used in station promotions.
These should be sent to David Ge-
rard at WKSW, | Playhouse Square,
Cleveland, Ohio 44115.

Examples of printed matter or
other station promotional items are
also being solicited and these should
be sent to Frank Mull at Mull-ti-Hit
Promotions, 50 Music Square West,
Suite 604, Nashville, Tenn. 37203.

Net Chiefs Set
For IRTS Fete

NEW YORK-—Leaders of eight
radio networks will share the dais at
the Jan. 12 International Radio &
Television Society luncheon. Sched-
uled to speak at the Waldorf-Astoria
gathering are Ellyn Ambrose of
NBC's Source, Dick Penn of NBC,
Dick Brescia of CBS, Ed
McLaughlin of ABC, Jack Clements
of Mutual Broadcasting, Tom
Burchill of RKO, Nick Verbitsky of
United Stations and Dwight Case of
Transtar. The panel is to discuss the
current state of radio and look at the
future of radio networking.

fl
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SATURDAY MORNING LIVE—Joe Piscopo, right, of “Saturday Night Live,”

visits with WPLJ-FM'’s Jim Kerr during his Saturday morning show in New

York. Piscopo, whose new Columbia singie is a send-up of Joan Jett's “I Love

Rock and Roll,” serenaded listeners with an impromptu version of “Stairway
To Heaven.”

Lamm’s Creative Shows
Fills The Syndication Gap

By KIP KIRBY

NASHVILLE — The past three
years has seen Creative Radio
Shows of Van Nuys, Calif. become
acknowledged as one of the fastest
growing syndication firms in radio.

President Darwin Lamm formed
the firm in 1971 with Dick Clark to
syndicate and distribute the contro-
versial Bill Ballance talk show, “The
Feminine Form.” This risque call-in
program attracted a wide female lis-
tenership and was a national sensa-
tion until the FCC stepped in to halt
its activities.

Lamm, a former ICM agent who
once spent time in Alaska mining
for gold, took over Creative Radio
Shows when Clark left the company,
and moved into the area of music
programming, His first special was a
four-hour Beach Boys show hosted
by Roger Christian, co-writer of
many of the Beach Boys’ biggest rec-
ords.

In 1976, Lamm followed up with a
second four-hour radio special titled
“The Beatles.” This show featured
individual interviews with each of
the group’s members, and its six-
minute music intro—a montage of
every Beatles single from “‘She
Loves You™ through “Long And
Winding Road”—took 43 hours of
studio time to prepare. Even today,

Lamm says this show remains one
of his firm’s most requested syndi-
cated features.

“Country Radio’s Weekly Maga-
zine” is hosted by KLAC air person-
ality Harry Newman and currently
carried on 87 stations nationally. Its

(Continued on page 61)

KENR Houston
Changes Name

HOUSTON—-KENR became
KRBE-AM Jan. | to form a closer
combination with sister station
KRBE-FM. Both stations run simi-
lar AC formats and the AM will now
be contemporized slightly, says John
Dew, who had been general man-
ager of the FM and now becomes
g.m. of both.

Robert Chandler, who had been
general manager of the AM, be-
comes chief executive officer of both
stations. Chandler is senior vice
president of the parent company,
GCC Communications. Dew is a
vice president of GCC.

Another move will find both sta-
tions simulcasting play-by-play of
Houston Astro night baseball
games, with the AM carrying the day
games alone.

Vox Jox

WCAOQO’s

Johnny Dark, 21-year veteran be-
hind WCAO Baltimore micro-
phones, has been promoted to p.d.
and m.d. of the country station.
Dark is also a second vice president
and a member of the executive
board of AFTRA, and a faculty
member of the mass communi-
cations department of Towson State
college.

* * *

Promoted to p.d. is Fred Horton,
air personality at WSYR-AM Syr-
acuse. ... Steve Saunder has been
named assistant p.d. at country
KSSS Colorado Springs. He contin-
ues as m.d. and is also taking over
morning drive. ... Bill Neil has
moved out of his afternoon drive slot
at WIP Philadelphia to become op-
erations manager of WFIL Phila-
delphia under his old boss Bruce
Holberg, recently named general
manager of WFIL/WUSL. WIP p.d.
Al Hershkovitz, now vacationing in

www.americanradiohistorv.com

England, says he has a successor to
Neil, butis not ready to make the an-
nouncement. Until then, weekender
Bryan Miller is filling in on the 1 t0 4
p-m. shift.

* x x

James Tiller Jr. has been pro-
moted from general sales manager
of KISS/KMAC San Antonio to
vice president and general manager.
He succeeds Frank Maruca, who
moves to corporate headquarters in
Raleigh of the Capitol Broadcasting
chain. Maruca becomes regional
group manager.

: * *x *

Ed Weiss, general manager of
Adelphi Broadcasting’s WKIX/
WYYD Raleigh, has been given the
added title of vice president of the
corporation. Weiss has worked his
way up from DJ in 1964, when he
used the on-air name of Charlie
Brown. He moved over to sales in
1971 and was promoted to sales

Johnny Dark Moves Up

manager in 1974. . .. Carl Princi has
been named programming and com-
munity involvement vice president
for KFAC Los Angeles. Princi has
been with the classical music station
since 1953, when he joined as an an-
nouncer. Until his current promo-
tion he had been director of pro-
gramming and community involve-
