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Urban Radio:
Up Or Down
In Gotham

By DOUGLAS E. HALL

NEW YORK —Is urban contem-
porary radio on the wane in New
York? Conflicting evidence appears
in the newly released fall ratings
from Arbitron and the Birch Report.
The former indicates sharp reduc-
tion in the format’s listenership; the
latter shows the opposite.

Urban evolved out of the disco
format of the late "70s, and has com-
manded a double digit share in the
upper teens in the Big Apple via
WKTU, WBLS and WRKS. But the
fall Arbitron shows the total share
for the three stations to be 143
down from 16.5 in the summer, and
18.9 a year ago.

WKTU takes the biggest lumps,
slipping to 4.2 from 7.4 a ycar ago,
according to Arbitron. But in Birch,
it’s 5.8, up from 4.4 in the summer.
The latter ratings service shows the

(Continued on page 10)

CBS Accounts Price Plan Sets
Retail, Rack, One-Stop Parity

By JOHN SIPPEL

LOS ANGELES—-CBS Rccords
has simplified its customer pricing
classifications from eight to two,
with rackjobbers, one-stops and re-
tail chains now all paying the same
price. Previously, retail paid a higher
price. The new program was effec-
tive Jan. 1.

Customer reaction to the new CBS
progran, page 53

Under its terms. the first classifi-
cation is Group A, “those whose pri-
mary business is selling, promoting
and merchandising prerecorded
music.” These customers, for ex-
ample, pay $4.99 for CBS’ equiva-
lent of $8.98 list albums when pur-
chasing 30-pack carton lots. and
$5.09 cach 1n “loose™ or less than
carton quantities.

The second classification, Group
B. “includes all other accounts.” ac-
cording to CBS. For the same pric-
ing example, these customers pay
$5.39 in carton lots and $5.50 loose.

CBS sales chief Paul Smith af-
firms that accounts such as Caldor of
Norwalk, Conn.. Foley’s Depart-
ment stores in Texas, and some of
the Target discount department
stores across the country, all of
which buy direct. would fit in the
Group B category.

Prior to the policy change, the
equivalent of $8.98 list albums cost
retail chains $5.04 in carton lots,
while racks and one-stops paid $4.94
in carton lot buys.

CBS is deleting its pick/pack/ship
charges of a cumulative 20 cents per

(Continued on page 53)

DESPITE HARD TIMES

Indie Rock Labels Survive

By ROMAN KOZAK

NEW YORK-The nation’s small, independent rock and rock-oriented
record labels are soldiering on into the New Year, despite a generally tough
1982 in which a number were obliged 1o retrench and reorganize. Among the
casualties were Stiff Records and Y Records, which all but ended U.S. oper-
ations.

To further their cause, several indie labels have formed a loose coalition,
publishing a quarterly list of upcoming and current releases from various
sources, for distribution to retail. distributors, radio and the media.

“Things are getting very competitive,” says Rick Lawler, general manager of
JEM., the largest national importer and distributor selling product by the small
rock imprints. “Even a store carrying a complete line of independents can't af-
ford to carry everything,” he continues. So the labels have to compete with

each other as well as the majors.”

(Continued on page 56)

Rental Bill
Ploy Might
Speed Okay

By BILL HOLLAND

WASHINGTON-—The 98th Con-
gress, which returned to Washington
last week, will move quickly on the
controversial audio and video rental
sections of the so-called “Betamax
bills™ introduced last session, ac-
cording to sources on the Hill.

However, the Congress—in this
case probably led by Senate action—
is expected to wait for several
months to work on the equally con-
troversial but much larger issues of
compensatory royalty fees to aid
copyright owners, who claim heavy
financial losses from home taping.

The information obtained indi-
cates that at this point, Sen. Charles
Mathias (R-Md), chairman of the
Senate subcommittee on criminal
law and author of the royalty
amendment to the “Betamax” in-
fringement exemption bill put for-

(Continued on page 58)
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~Inside Billboard -
® PROGRAMMER LEE ABRAMS will consult WNEW-FM New York

and KMET-FM Los Angeles as part of a new one-year deal with Metromedia.
This marks its first use of a consultant, the firm says. Page 10.

® VIDEO SOFTWARE PRICING took an unexpected turn at last week’s
Consumer Electronics Show, with news that the Beta release of “An Officer
And A Gentleman™ will list for $29.95. This and other carly reports from Las
Vegas appear on page 3: full coverage will follow next week.

® FALL ARBITRON and Birch ratings are in for several major markets:
New York. Los Angeles, Chicago, Philadelphia, Detroit and San Diego. The
numbers and analysis appear on pages 10, 11.

® CONSUMER TRENDS in prerecorded music purchasing will be dis-
cussed in depth at this year's NARM convention in Miami. Results of a joint
NARM/RIAA study in this field will be delivered, as will a slew of other statis-
tics. Page 19.

® WHFS-FM WASHINGTON is being sold to Outlet, and will switch to a
news format. The station has long been lauded in D.C. for its “no-format” for-
mat of new rock, reggae, jazz and other music, and its ability to sell records.
Page 11.

® RETAILERS HANDLING video software must plan their 1983 business
on the basis of fewer prerecorded music titles. The view is that of fran-
chiser Video Crossroads International, which tracks the output of the six major
movie studios. Page 19.

1982 First Annual Beach Music Awards double album recorded live. Sched-
uled for release on Beach Music Records in February. Artists include James
Brown, The Embers, The Tams, Maurice Williams and the Zodiacs, The
Drifters. An exciting new release that captures the excitement of the Beach
Music phenomenon! (Advertisement)

Chris De Burgh ... THE GETAWAY. SP-4929 One listen and you will know
why, to millions of fans in Europe, Chris De Burgh is a superstar. This al-
bum deserves a serious listen, because the reason for his success is in the
quality of the songs. THE GETAWAY, produced by Rupert Hine. A world
classalbum . . . A pleasure to listen to. On A&M Cassettes and Records.
(Advertisement)

(Advertisement)

being Simple Minds.
g p 4 V/’?"

Listen to the hits “Promised
“taking on” the U.S. market. You A Miracle” (the first
NEW GOLD DREAM is  U.S. single), “Glittering
the band’s first release in ~ Prize” and “Someone N,
the U.S., but when you Somewhere In Summer- ‘.\Q_a-.in.!,v
hear the album there is no time" and hear why, in a @
mistaking the fact that they few short weeks, another
have been honing this band seemingly “coming A&M
music for a while and it's  out of nowhere” will be Cassetts and liecords.
evident that it’s not simple topping the U.S. charts. Production V'eter Walsh

Once again A&M has a dream. This one’s a“NEW GOLD DREAM’’

50,000 ALBUMS + LIMITED EDITION + SPECIALLY LOW PRICED + “GOLDEN” VINYL

FIRST
©1982 A&M Records. Inc Al Rights Reserved. SP-4928

THE COMPLEXITIES OF

The album NEW GOLD  same time listenable and
DREAM conjures up a danceable.

lushness and depth often +

lacking in today’s music. ~ Simple Minds is another
of the groups that has had
vast success in England
and Europe in the “farm
team” system that has
organically developed in

Instead of technosparse-
ness there is an atten-

tion to detail that is not
evident in many of their
‘across-the-water’ brethren.
Simple Minds makes music the worldwide music busi-

ness. There has been time
to perfect their craft before

that's thick, layered, twist-
ing, golden and at the
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THEIR POINT
IN COMMON
IS THEIR DESIRE TO
SUCCEED
IN BUSH

ADISQ (CAN
APRS UNITED KINGDOMI
ASCAP {USA)

P (U
ALLO MUSIC (FRANCEI
ALSHIRE INTERNATIONAL (USA)
AMBASSADE D AUSTRALIE (FRANCE)
AMBASSADE OF L URSS (FRANCE)
AMBASSADE DE TCHECOSLOVAQUIE (FRANCE)
AMBASSADE DU CANADA {FRANCE)
APRIL MUSIC LIMITED {UNITED KINGDOM)
APYMEF (SPAIN)
ARCADE RECORDS INTERNATIONAL (UNITED KINGDOM)
ARENA INT L MERCHANDISING SERVICES (UNITED KINGDOM:
ARJOLA BENELUX BV (NETHERLANDS)
ARIOLA EURQDISC (GmbH (GERMAN FEDERAL REPUBLIC)
ARIOLA INTERNATIONAL (GERMAN FEDERAL REPUBLIC)
ARIOLA/ARISTA RECORDS LTD (UNITED KINGDOM!
ARISTA RECORDS INC tUSA)
ARISTON Stl {ITALY)
ARPEGE (CALLIQPE) {FRANCE)
ART MUSIC FRANCE (FRANCE)
ARTIA FOREIGN TRADE CDRPDRATION (CZECHOSLDVAKIAI
ARTS INTERNATIONAL LTD (UNITED KINGDOM
ATLAS RECORDS & MUSIC (ITALY)
AUDIC INTERNATIGNAL PRODUCTIONS (USA)
AUCIOFIDELITY ENTERPRISES INC |USA}
AUTOBAHN MUSIKVERLAG {GERMAN FEDERAL REPUBLIC)
AUVIDIS (FRANCE)
AVATAR RECOROS LTD (UNITED KINGDOM)
BABY RECOROS Srl {ITALY)
BBC RECORDS/BBC ENTERPRISES LTD (UNITED KINGDOM)
BELFERN MUSIC LTD (UNITED KINGDOM
BELSIZE MUSIC LTD (UNITED KINGDOM)
BENSON & ELLIS (USA!
BERKLAY A(R SERVICES CORP (USA)
BERWIN LEIGHTON (UNITED KINGDOM)
BIG R RECORDS (EURDPE) (UNITED KINGDOM)
BIXI0 CEMSA SPA/CINEVOX RECORDS SPA (ITALY)
BROADCAST MUSIC INC (USA)
BRUCE WELCH MUSIC & PRODUCTIDNS LD
(UNITED KINGDOM)
BUG MUSIC GROUP {USA}
CIRPA (CANADA)
CRI1A (CANADA)
CAMspa (ITALY)
CANADIAN BROADCASTING CORP MERCHANDISING tCANADA;
CARLIN MUSIC CORPORATION (UNITED KINGDOM1
CARDLINE EXPORTS LTD (UNITED KINGOOM)
CARRERE (NETHERLANDS)
CARRERE (USA}
CARRERE (UK] (UNITED KINGOOM:!
CARRERE BELGIQUE {BELGIQUE)
CARRERE DISQUES (FRANCE)
CARRERE GERMANY (GERMAN FEDERAL REPUBLIC)
CBS DISQUES (FRANCE}
CBS RECORDS (UNITED KINGDOM)
CBS RECORDS SPECIAL PRODUCTS (USA)
CGD MESSAGGERIE MUSICALI SPA (ITALY)
CHAPPELL & CO HOLLAND BV (NETHERLANDS!
CHAPPELL & COMPANY GmbH (GERMAN FEDERAL REPUBLIC)
CHAPPELL MUSIC LTD (UNITED KINGDOM)
CHAPPELL PTY LTD {AUSTRALIA)
CHAPPELL S A {FRANCE)
CHERRY RED RECORDS LTD (UNITED KINGDOM)
CHRYSALIS (UNITED KINGDO
CMS RECORDS INC (USA)
COLUMBIA PICTURES INDUSTRIES (USA)
COMERCIAL FONOGRAFICA RGE (GLOBQ GROUP TV) (FRANCE}
COMERCIAL FONOGRAFICA RGE LTDA (GLOBO GROUP TVt
{BRAZIL)
COMPANH{A INOUSTRIAL DE DISCOS (BRAZIL)
CONTINENTAL CONSULT A S (NORWAY)
COOMBE MUSIC LIMITED (UNITED KINGDOM}
COUNTDOWN MUSIC GmbH (GERMAN FEDERAL REPUBLIC)
CREQLE MUSIC LTD (UNITED KINGDOM
D P MANAGEMENT SERVICES LTD (UNITED KINGOOM)
DANY MUSIC (GERMAN FEDERAL REPUBLIC)
DAVID GRESHAM PROD/LITTLE MONSTER MUSIC
{SOUTH AFRICA)
DESTINY ENTERTAINMENT CORP {USA1
DICK JAMES MUSIC {USA)
DICK JAMES MUSIC LIMITED (UNITED KINGDOM}
DIFFUSION SONORE {FRANCE)
DISC AZ (FRANCE)
DISCO SHOP (FRANCE)
DISCOS BELTER SA (SPAIN)
DISCOS VICTORIA (SPAINY
DISQUES ADES (FRANCE)
DiSOUES BARCLAY (FRANCE)
DURECO Bv (NETHERLANDS)
DURIUM (ITALY)
E & S MUSIC LTD (UNITED KINGDOM)
E G MUSIC LTD (UNITED KINGOOM)
EAGLE RECORDS/LEGION MUSIC (UNITED KINGDOM)
EASTRONICS LTD (ISRAEL
EATON MUSIC LTD (UNITED KINGDOM)
ECOFINA HITALY|
£D MUS SFORZANDO SIROCCO (FRANCE)
EDICIONES MUSICALES CLIPPER S (SPAIN)
EDITIO MUSICA BUDAPEST (HUNGARY)
EDITIONS ALPHONSE LEDUC {FRANCE)
EDITIONS AMPHION (FRANCE)

EQITIONS BLEU BLANC ROUGE (FRANCE)

EDITIONS BORNEMANN (FRANCE)

EOITIONS CHOUDENS (FRANCE)

EQITIONS CLAUDE PASCAL (FRANCE)

EDITIONS DURAND (FRANCE)

EDITIONS ET PRODUCTIONS ZAGORA (FRANCE}
EDITIONS JOBERT (FRANCE)

ED!TIONS MUSICALES ARABELLA (FRANCE)
E£DITIONS MUSICALES TRANSATLANTIQUES {FRANCE)
EDITIONS PAUL BEUSCHER (FRANCE)

EDITIONS SALABERT (FRANCE)

EDITIONS VAN OE VELDE {FRANCE)

EDITIONS 23 {FRANCE)

EDITORA GENERAL SA (EDIGSA} (SPAIN}

EMLASA (MEXICO)

FANTASY INC (USA)

FLYING RECORDS LTD (UNITED KINGDOM)
FONIT-CETRA SpA (ITALY)

FRANCIS DREY! US MUSIC (FRANCE)

FRANTON MUSIC Sri {ITALY)

G ARD {(UNITED KINGDOM)

GAREY MASON & SLOANE (USA}

GERARD BILLAUDOT EDITEUR (FR/\NCE)
GIRA-INDUSTRIAS DE SOM (PORTUGAL)

GOLD HILL MUSIC (USA}

GOLOBERG RAVDEN & CO [UNITED KINGDOM)
GRACE BROS PTY LTD (AUSTRALIA)

HANS KUSTERS MUSIC PVBA (BELGIQUE)

HANS SIKORSKI NT L MUSIKVERLAGE

\GERMAN FEOERAL REPUBLIC)

HARBOTTLE & LEWIS (UNITED KINGDOM)
HARMONIA MUNDI S A (FRANCE)

HEAVY METAL RECORDS {UNITED KINGDOM)
HUNGAROTON EXPORT/IMPORT (HUNGARY)
{NTERCONCERT {(HUNGARY)

INTERCONTINENTAL LTD (UNITED KINGDOM)
INTERCORD TON GmuH (GERMAN FEOERAL REPUBLIC
INTERNATIONAL RECORD DISTRIBUTION SRL (ITALY)
INTERSONG BASART PUBLISHING GROUP BV (NETHERLANOS)
INTERSONG FORLAGEN AB (SWEDEN)

INTERSONG INTERNATIONAL GmbH (GERMAN FEDERAL
REPUBLIC

}
INTERSONG MUSIC LTD (UNITED KINGDOM)
INTERSDNG PRIMAVERA (BELGIQUE)
INTERSONG-PARIS S A {FRANCE)
JACK MUSIC INC {USA)
JACUZZI MUSIC INC {USA)
JEUNESSES MUSICALES DE FRANCE {FRANCE}
K TEL INTERNATIONAL (UNITED KINGDOM
KALEIOOSCOPE RECORDS LTD (UNITED KINGDOM)
KB MUSIC (FRANCE)
1ARA S A (FRANCE)
LASGO EXPORTS LIMITED (UNITED KINGDUM)
LIGHTNING RECORDS (UNITED KINGDOM)
LOUVIGNY MUSIC COMPANY [UNITED KINGDOM)
LUBBOCK FINE & CO (UNITED KINGDOM)
M & C ENTREPRISES (FRANCE)
MAGAZINE MUSIKVERLAG (GERMAN FEDERAL REPUBLIC)
MAGISTER MUSIC (GERMAN FEDERAL REPUBLIC)
MAGNET RECORDS LTD (UNITED KINGDOM)
MANATT PHELPS ROTHENBERG & TUNNEY {USA)
MARCUS MUSIC UK (UNITED KINGDOMI
MARSHA GLEEMAN ESQ (
MCA MUSIC a diwision ot MCA INC tusa)
MCA MUSIC FRANCE (FRANCE)
MCA MUSIC LTD (UNITED KINGDOM)
MEGA CORPORATION LTD (UNITED KINGDOM)
MELODIE DER WELT (GERMAN FEDERAL REPUBLIC)
MEMORY LANE MUSIC/LARRY SPIER INC {USA)
METROPQLIS LTD/TRIDENT STUDIOS (UNITED KINGDOM)
MIDEM ORGAN{SATION COMMITTEE OF AUSTRALIA
(AUSTRALIA)
MINQS MATSAS & SON S A (GREECE)
MONTE MUSIC (ITALY}
MOOREA MUSIC (GERMAN FEDERAL REPUBLIC)
MPL COMMUNICATIONS LTD (UNITED KINGDOM)
MTB AG (SUISSE)
MUSIC BOX MARTIN TH GESAR (GREECE)
MUSIZA FRANCE (FRANCE)
MUSIZA INTERNATIONAL HTALY)
MUTE RECORDS (UNITED KINGOOM)
MUZAK DIVN OF WESTINGHOUSE BROADCASTING &
CABLE (USA}
NATIONAL MUSIC PUBLISHER S ASS (USA)
NEW KARY SRL (ITALY)
NIPPON COLUMBIA CO 1JAPAN)
OLAV WYPER LIMITED (UNITED KINGDOM)
QPUS RECORDS AND PUBLISHING HOUSE (CZECHOSLOVAKIA)
ORANIA MUSIC MUSIKVERLAG |GERMAN FEDERAL REPUBLIC}
ORFEQ GmbH (GERMAN FEDERAL REPUBLIC)
QVERSEA RECORDS AG (SUISSE)
PMC A/S INORWAY)
PACIFIC MUSIC CO LIMITED {HONG KONG}
PACIFIC MUSIC PUBLISHING (JAPAN)
PANARECORD (1T
PATHE MARCONI EMI (FRANCEI
PHILIPS S A (FRANCE)
PHONQGRAM (FRANCE)
PICKWICK (NTERNATIONAL (NC (UNITED KINGDOM)
PINNACLE RECORDS (UNITED KINGDOM)
POLYBAND (GERMAN FEQERAL REPUBLIC)
POLYDOR S A 1FRANCE)

The list as at 15 October 1982

POLYGRAM (GERMAN FEDERAL REPUBLIC}

POOL MUSIC PRODUCTIONS (GERMAN FEDERAL REPUBLILC)
PRELUDE RECORDS INC (USA)

PRODUCTIONS MINVIELLE (FRANCE)

PROMOPEQPLE LTD {UNITED KINGDOM)

RADIO MUSIC FRANCE (FRANCE}

RADIO MUSIC iNTERNATIONAL (LUXEMBOURG)

RADIQ MUSIC NEDERLAND (NETHERLANOS)

RADIO MUSIQUE (CANADA)

RADIQ POP MUSIC (SPAIN}

RADIQ TELE MUSIC (BELGIQUE)

RADIO TELE MUSIC (GERMAN FEDERAL REPUBLIC}
RADMUS PUBLISHING INC {USA)

RAINBOW RECDRDS/MUSIC (BELGIQUE)

RCAS A (FRANCE)

RED BUS RECORD INTERNATIONAL (UNITED KINGDOMI
REGENT MUSIC/ARC MUSIC (USA

REP COM DE L URSS EN FRANCE (FRANCE)

ROBERTSON TAYLOR INS BROKERS LTD (UNITED KINGDOM}
ROBINSONG MUSIC (FRANCE)

ROLAND KLUGER MUSIC (BELGIQUE}

ROLAND KLUGER MUSIC (FRANCE)

ROLF BUDDE MUSIKVERLAGE (GERMAN FEDERAL REPUBLICI
RDNCO LTD (UNITED KINGOOM)

ROUNDER RECORDS CORP {USA)

RUDOLF SLEZAK MUSIKVERLAG (GERMAN FEOERAL REPUBLIC
RUNAWAY RECORDS LTO (UNITED KINGDOM)
SACEM/SDRM (FRANCE)

SEMI( (FRANCE)

SABAN RECORDS & MUSIC (FRANCE}

SALSOUL RECORO CORP {USA)

SAN JUAN MUSIC GROUP/SEECO RECORDS (USA}
SCHACHT MUSIKVERLAGE (GERMAN FEDERAL REPUBLIC)
SCHLICHT MUSIKVERLAGE (GERMAN FEDERAL REPUBLIC)
SCORPIO MUSIC (FRANCE)

SCRANTA GRAMMOFON AB (SWEDEN)

SIGEM (BRAZIL)

SIGLA-SOM LIVRE (BRAZIL)

SIX AM RECOROS LTD (USA}

SLOVART LTD (CZECHOSLOVAKIA)

SOCIETE PUZZLE (FRANCE)

SOM INDUSTRIA & COMERCID S/A {BRAZIL)

SOM BIZARRE/ND THANK YOU WHY LTD (UNITED KINGDOM)
SONET GRAMMOPHON AB (SWEDEN)

SONET RECORDS & PUBLISHING LTD [UNITEQ KINGDGM}
SDNGWRITERS WORKSHOP LTD (UNITED KINGDOM)
SOQUND QF SCANDINAVIA (SWEDEN}

SQUND PRODUCTS HOLLAND BV {NETHERLANDS)
SQUNDS EXPRESS (UNITED KINGUOM)

SOUTHERN MUSIC PUBLISHING CO LTO (UNITED KINGDOM!}
SP - S RECORDS LTD (UNITED KINGDOM

STAGE ONE (RECOBRDS) LTD (UNITED KINGDOM)

STEINAR RECORDS (UK) LTD (UNITED KINGDOM)
STILETTO RECORDS LTD (UNITED KINGDOM)

STILETTO VISUAL PROGRAMMES LTD (UNITED KINGDOM)
STREET MUSIC (UNITED KINGDOM)

STUDIQ SM (FRANCE)

SUGARMUSIC Srl (ITALY)

SUMMIT MUSIC LIMITED (UNITED KINGDOM)

SUNBURY MUSIC LTD (UNITED KINGDOM

SUPRAPHON GRAMDPHONE RECORDS & MUSIC PUBLISHING
{CZECHOSLOVAKIA)

SWEDEN MUSIC/POLAR MUSIC INTERNATIONAL AB (SWEDEN)
SYSTEM RECORDS {UNITED KINGDOM)

TABATA-MOGD MUSIC (FRANCE)

TELDEC TELEFUNKEN-DECCA (GERMAN FEDERAL REPUBLICY
TELEMEDIA N° 1 (FRANCE)

THAMES VIQEQ (UNITED KINGDOM)

THE BICYCLE MUSIC COMPANY (USA)

THE CONCERT PUBLISHING COMPANV (UNITED KINGDOM)
THE EVEREST RECORD GROUP (USA}

THE FRICON ENTERTAINMENT CO (USA)

THE MOBILE MERCHANDISING CO (UNITED KINGDGM)
THE MOSS MUSIC GROUP (USA)

THE WELK MUSIC GROUP (USA)

TOKYQ MUSIC FESTIVAL FOUNDATION (JAPAN)
TRANS-MUSIC & VIDEQ INT L (FRANCE)

TREMA DISQUES (FRANCE)

TV RECORDS LTD (UNITED KINGDOM)

UNITOR QY (FINLAND)

UNIVERSAL EDITION A G (AUSTRIA)

VAAP (URSS)

/0 MEZHDUNARGDNAYA KNIGA (USSR}

VALENTINE MUSIC GROUP LTD (UNITED KINGDOM)
VALINTATALO QY (FINLAND}

VCI-VTF (FRANCE)

VICTOR MUSICAL INDUSTRIES INC (JAPAN)

VIRGIN FRANCE (FRANCE)

VIRGIN RECORDS LIMITED (UNITED KINGDOM)

VOGUE PIP (FRANCE)

VAOOM & DREESMANN NEDERLAND BV (NETHERLANDS)
WATERLOQ PRDDUCTIONS LTD {UNITED KINGDOM}
WIENER URTEXT EDITION GnbH (AUSTRIA)

WIN RECORDS & VIDED/SAM RECORDS (USA)

WINDSONG RECORD EXPORTS LTD (UNITED KINGDOM)
YANO MUSIC PUBLISHING CO (JAPA

ZISSU STEIN BERGMAN COUTURE & MOSHER (USA)
ZOMBA MANAGEMENT (UNITED KINGDOM)

ZOMBA MUSIC PUBLISHERS (UNITEQ KINGOOM)

ZOMBA PROQUCTIONS/JIVE RECORDS (UNITED KINGDOM)
Z0RR0O MUSIKVERLAG (GERMAN FEDERAL REPUBLIC}H

The statistics established from the 300 companies who first registered for the MIDEM'83,
show an average increase of 36 % in the exhibition surface area that each participant has

reserved.
Young and modern, the Record industry should remain optimistic and adopt aggressive

marketing techniques. So, for your own sake, don’t wait for too long joining them at the
MIDEM'83.
To keep up with the plat, you have to be where the action is !!!

And you ?

Christophe Blum John Nathan Jack Kessler

MIDEM Organisation, Perard Associates, International Exhibition

179 avenue Victor-Hugo, 919 Third Avenue, 37th floor, Organisation, 9 Stafford Street,
75116 Paris, France. New York NY 10022, U.S.A. London W1, United Kingdom,
Tél. (1) 505.14.03 Tel. (212) 980.90.22 Tel (1) 499.23.17

We may participate at MIDEM. O3 With a stand [ Without a stand

Name Company :
Business Address :
Zip: Country :
Activity : (Please-check the appropriate box). O Music Publisher [ | Record Company [ ) Producer |1 Miscellaneous. Please send us, without
obligation on our part, your documentation.
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News

BETA HI-FI SYSTEM

Sony Stereo VCR
Is Officially Unveiled

By LAURA FOTI

LAS VEGAS—With a flock of ini-
tial releases geared to make the most
of its musical reproduction capabili-
ties, Sony’s stereo Beta Hi-Fi system
was officially introduced at Winter
CES here Jan. 5.

Sony Corp. president Norio Ohga
trumpeted the home video develop-
ment with the introductory state-
ment that “what you are about to see
represents the future of all home en-
tertainment.”

Besides demonstrating the new
system, Ohga also announced two
new members of the Beta camp: Pio-
neer Electronics and Nakamichi

For “Officer” Vid

LAS VEGAS—Prices for video-
cassettes met prices for videodisks at
last week’s Consumer Electronics
Show here. Paramount’s “An Offi-
cer And A Gentleman” was an-
nounced, as expected, at a $39.95
price point. But the real surprise was
a $29.95 list for Beta-format copies
of the movie.

Vice president of sales for Para-
mount, Tim Clott, credited new du-
plicating processes for the lower
price. Paramount videotapes are du-
plicated by a joint venture between
Sony and Bell & Howell.

Other manufacturers surveyed
say they have no plans to meet the
$29.95 price. It is generally believed
that the move was designed in part
to boost sagging Beta sales. “An Of-
ficer And A Gentleman” is one of
the first movies to be introduced for
the new Beta Hi-Fi system (separate
story, this page), although the
movie’s soundtrack is not in stereo.

Corp. The presidents of those com-
panies, Jack Doyle and Yashuhiro
Yamakazi, respectively, said they
had not yet scheduled introduction
of hardware. These would be the
first videocassette recorders from
each company, although Pioneer’s
system company, Pioncer Video,
manufactures laser videodisk play-
ers.

Ohga mentioned the increasing
popularity of music video program-
ming as one reason he expects Beta
Hi-Fi to spur sales of equipment in
the format. He also demonstrated
some of the first titles to be released
in stereo Beta, including “Saturday
Night Fever,” “Apocalypse Now,”
“Astonishing Odyssey” and “Ele-
phant Parts.”

Other titles in the initial list of 65
full-length programs are “Elton
John—Visions,” “Paul McCartney
Rock Show,” “The Compleat Bea-
tles,” “Grease,” “Grease I1,” “Bette
Midler Is Divine Madness,” “Pip-
pin,” “Rust Never Sleeps,” “Kool &
the Gang,” “Toni Basil-Word Of
Mouth,” and “Vladimir Horowitz In
London.”

Prototypes of Beta Hi-Fi equip-
ment to be available by mid-1983
were exhibited at CES by Beta li-
censees NEC, Sanyo and Toshiba, as
well as Sony, and proved to be major
draws. Other licensees that will offer
stereo Beta hardware include Aiwa,
Sears, Teknika, and Zenith. Marantz
has had a stereo Beta machine for a

year now, featuring a different tech-

nology.

The Beta Hi-Fi system is compat-
ible with existing Beta machines and
tapes, meaning mono tapes can be
played on new machines and new

(Continued on page 58)

LOS ANGELES—The number of albums certified
platinum in 1982 was down 11% from 81 totals, while
gold albums were off an even more pronounced 20%. It
was the second straight year of decline in both cate-  50).
gories: platinum albums in '81 were down 10% from
1980 figures; gold albums were off 6%.

Gold, Platinum Down In ’82
But New Acts Make Strong Showing In Certifications

By PAUL GREIN

December certifications. page 4

One area where "82 certifications topped "81, how-
ever, was in new artist breakthroughs. Seven bands
went platinum during the year with their American de-
but LPs: Loverboy, the Go-Go’s, Asia, Quarterflash,
Men At Work, the Stray Cats and the Pretenders, the
latter with an album issued in 1980. By contrast, the
only act to reach platinum in ’81 with a debut LP was
Stevie Nicks, on hiatus from Fleetwood Mac.

In branch competition for most platinum albums,
CBS topped WEA by a comfortable margin—17 to 12—
though WEA edged CBS for most gold LPs, 34 to 33.
RCA, EMI, PolyGram and MCA, in that order, follow

on both tallies. In combined label activity, Columbia,

Warner Bros. and RCA finished one-two-three for
both platinum and gold albums. (For a complete rank-
ing of the year’s top labels and distributors, see page

Only 24 singles went gold in *82, the lowest yearly to-
tal since 1966. This reflects a 33% drop from the 81
tally, which was itself down 31% from 1980. This is the
fourth consecutive year of decline in the number of
gold singles, which topped the 40 mark every year from
1968 through ’80.

While 1982’s final tally of 128 gold albums reflects a
drop of more than 50% from the 193 LPs certified gold
in the industry’s peak year of 1978, it is still above the
annual total every year from the inception of RIAA
awards in 1958 through 1975. And, encouragingly, the
total of gold albums in the fourth quarter (46) was the
highest for any quarter in nearly three years. It re-
flected a 9% gain over the final quarter of "81.

The leading artist in gold albums was Neil Diamond,
with three. Diamond was also one of six acts to notch
two platinum LPs during the year, along with Colum-

{Continued on page 50)
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VSDA PLANS

By EARL PAIGE

LAS VEGAS—The Video Soft-
ware Dealers Assn. (VSDA) will for
the first time introduce exhibits at its
annual convention this year. Meet-
ing in a board session at the Winter
CES here last week, the national
group of video specialty retailers set
Aug. 28-31 as the date for the event,
at San Francisco’s Fairmont Hotel.

Indicating strongly that this does
not put VSDA on a collison course
with CES, which also focuses on ex-
hibits, the association’s board is
making still another move to consol-
idate the whole video specialty retail
segment: it is organizing a distribu-

tor advisory committee.

Hoping to avoid still another con-
flict, VSDA’s Joe Cohen, along with
retail pioneer and VSDA director
George Atkinson, made a presenta-
tion aimed toward an eventual
merger with the existing national as-
sociation of video distributors, who
are also meeting here.

“Eighteen NAVD (National As-
sociation of Video Distributors)
members are also members of the
VSDA,” Cohen pointed out, adding
that at least one VSDA distributor-
member, director Noel Gimbel of
Sound Video Unlimited, Chicago,
does not belong to the Cleveland-
based wholesaler group.

Chrysalis Accepting
Returns Through CBS

By LEO SACKS

NEW YORK—Chrysalis Records
notified its 15 distributors last week
that it would accept returns of its
product at two CBS warehouses
through April 30, and chargebacks
until the end of the month.

The label, which confirmed last
week that it would ship its product
through the CBS branch system

Billboard photo by Betty Aflison

PRINT BUST—A deputy sheriff Iin Tulsa, Okla., confiscates an original John

Lennon lithograph showing a nude Yoko Ono, exhibited at Rock’n’Roll Fair

’83 on Jan. 2. The lithograph, valued at $1,500, was later returned to fair pro-

moter Charles Jennemann, right, after the local district attorney declined to
file an obscenity charge.

RCA AND POLYGRAM

Two Make Branch Changes

NEW YORK —~Changes have taken place in the branch sales office net-
works of RCA Records and PolyGram Records.

At presstime, the PolyGram realignment was more definitive, seeing
the shuttering of offices in Detroit, Miami, San Francisco and Minneapolis.

According to a PolyGram spokesman, these cities will retain their branch
managers, sales and promotion personnel, although about 10 administra-
tive employees have been let go. The remaining staffers. apparently work-
ing out of their homes, will coordinate activities with the nearest sales of-
fice. Detroit will coordinate with Cleveland, Miami with Atlanta, San
Francisco with Los Angeles, and Minneapolis with Chicago. The closings
in the four cities leave PolyGram with 10 remaining sales facilities.

AtRCA, the company, according to informed sources, was finalizing last
week a realignment in five cities: Seattle, Detroit, Miami, Philadelphia
and Denver. Whatever the nature of the moves, the sales offices will re-
main at their present locations, sources further indicate.

(Billboard, Jan. 8), will continue as
“a totally independent company,”
according to a statement issued by
co-chairman Terry Ellis. He adds
that the label will utilize “certain
CBS services” on “an experimental
basis.”

Dick Asher, deputy president and
chief operating officer of the CBS
Records Group, says the pact is “a
pressing and distribution arrange-
ment, essentially, but there are some
wrinkles. It's more of a ‘d’ than a ‘p.
We'll make support services avail-
able to them when they require it.”

Chrysalis directed its distributors
to return product to CBS at either of
its facilities in Terre Haute, Ind., or
Pittman, N.J. CBS will honor the
former Chrysalis distributor price
for the four-month period. After
May 1, CBS will allow direct ex-
changes from its own accounts for
creditat the former distributor price.

The numbering of Chrysalis prod-
uct that CBS will distribute is being
changed, the Ellis statement said.
The label will maintain a four-digit
number, but will precede it with the

www americanradiohistorv.com

numeral 4. The prefix will be FV for
albums and FVT for cassettes.

Ellis, noting that the label’s move
to New York and change in distribu-
tion is designed to “more effectively
launch the careers of new artists,”
satd that he and co-principal Chris
Wright were “sorry that the growth
of the label demands a change” in its
method of distribution.

“l have nothing but high praise
for the ability and integrity of the in-
dependent distributors with whom
we have been involved,” he stated.
“There is no question that our six-
year relationship allowed us to de-

(Continued on page 56)

MCA Classics
Due On Cassette

LOS ANGELES—MCA wiil ship
25 cassette-only titles from its reac-
tivated Westminster classics series in
mid-February. The line will carry a
$2.98 wholesale price. The titles,
which were acquired in MCA’s buy-
out of ABC, have all been un-
available for at least two years.

John Burns, MCA’s vice president
of distribution, says that if sales meet
expectations, additions will be made
from the Decca and Kapp catalogs
as well, under the Westminster ban-
ner.

Video Retailer Group To Have
Exhibits At Next Convention

In other VSDA moves, the associ-
ation is continuing to move vigor-
ously on antipiracy, working closely
with the Motion Picture Assn. of
America (MPAA), as in a recent
Kansas City seizure (Billboard, Dec.
18). VSDA will also commence a
service aimed at furnishing mem-
bers with monthly lists of available
merchandising and p-o-p materials.

Once more avoiding conflict with
manufacturers and distributors,
VSDA is now acting as a conduit for
promotional aids, pointed out Risa
Solomon of the VSDA staff.

The advisory session here, which
allowed directors to meet Dan
Davis, NARM’s newly appointed
executive vice president, found
VSDA’s planners hoping to main-

(Continued on page 56)
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News

Fox’s rental, “Star Wars.”

1982 RIAA TOTALS

Video Certifications Down

LOS ANGELES—RIAA/Video. the video division of the Recording In-
dustry Assn. of America, certified four platinum and 33 gold video awards
in 1982, down from five platinum and 37 gold awards in "81.

A platinum award represents a minimum sale and/or rental of 50,000
units, with a retail list/rental income value of at least $2 million. A gold
award signifies a minimum sale and/or rental of 25,000 units, with a retail
list/rental income of at least $1 million.

Three of the year's four platinum awards were for combined video-
cassette/videodisk sales—one each to MCA for “The Blues Brothers,” 20th
Century-Fox for **9 To 5” and MGM/UA for “The Wizard Of Oz.” The
lone platinum award to a videocassette-only title was for 20th Century-

Of the year's 33 gold awards, nine were for the sales of cassettes, includ-
ing four to Walt Disney, two to MCA Videocassette, two to 20th Century-
Fox and one to Warner Home Video. RCA SelectaVision VideoDisc gath-
ered all 10 gold awards for disks. The 14 gold awards for combined sales of
cassettes and disks from the same company included seven to MGM/UA,
three each to MCA and 20th Century-Fox and one to Walt Disney.

The December, 1982 monthly tally was up from the previous year, with
eight gold video awards, up from four in December, 1981, and one plati-
num award, compared to none the year before.

(Continued on page 50)

DECEMBER RIAA CERTIFICATIONS

Word Is Out On
WEA Price Cuts

NEW YORK-—Warner Commu-
nications took word of the New Year
WEA price reductions on 1,100 cata-
log albums to the consumer media
last week. The result was extensive
coverage of the plan, first unveiled
to the trade early last month (Bill-
board, Dec. 4).

By Monday, Jan. 3, radio, tv and
newspaper coverage told the story of
the price reduction, effective that
day, from $8.98 to $6.98.

“The pickup was tremendous,”
notes Bob Rolontz, who orches-
trated the media blitz as director of
information services for Warner
Communications Inc., parent of the
Warner, Elektra and Atlantic labels.
“Itshows there’s still greatinterest in
the record business.”

In WCI’s consumer press an-

(Continued on page 58)

‘Firsts’ Spark Platinum Albums

By PAUL GREIN

LOS ANGELES—When Lionel
Richie’s first solo album went plati-
num Dec. 9, it became the first LP by
a black artist released in 1982 10 top
the million sales mark. The year's
three prior platinum LPs by black
stars were all 1981 releases: Diana
Ross’ “Why Do Fools Fall In Love,”
Quincy Jones’ “The Dude™ and Al
Jarreau’s “Breakin’ Away.”

But Richie didn’t stand alone for
long: the Gap Band’s Total Experi-
ence debut “Gap Band IV™" and
Marvin Gaye’s Columbia debut
“Midnight Love™ also went plati-
num before month’s end. It was the
second consecutive platinum cita-
tion for the Gap Band and the first

for Gaye, whose lack of prior certifi-
cations is due to Motown’s non-in-
volvement in the RIAA at the time
of his biggest hits. .

December was a strong month for
RIAA certifications, but not as
strong as December, 1981. There
were nine platinum albums in the
month, the second highest total for
the year, but still down from 11 the
previous December. And there were
16 gold LPs, third highest total for
the year, but off from 17 in Decem-
ber of "81.

The only category in which certifi-
cations reflected an increase over the
prior December was gold singles,
which edged up from three to four.
The recipients included Sylvia and
Toni Basil, the year’s only female

% - -

GOOD DEED—Portrait's Aldo Nova, right, donates the $1,000 check he re-

ceived as an Ampex Golden Reel Award winner to Tony Martell, center, vice

president and general manager of the CBS Associated Labels, on behalf of

the T.J. Martell Memorial Foundation. They are shown with Portrait vice presi-
dent Lenny Petze.

Buffalo Case Order Is

By IRV LICHTMAN

NEW YORK-The appeals proc-
ess now begins in the so-called Buf-
falo broadcasting action with the
signing here last week by Federal
Judge Lee P. Gagliardi of his order
in the case.

While Judge Gagliardi ruled last
August that blanket licensing by
ASCAP and BMI of local tv stations
violated antitrust laws, his order
specifies that the performing rights
organizations may continue their
blanket licensing of local television
for at least another year during the

appeals process, while stations are
required to continue their payments
to both groups. But he also reduced
fees payable by 25% from current
rates. The signed order is based on
his Dec. 16 ruling implementing his
August decision (Billboard, Dec.
25).

After the judge’s final order Mon-
day (3), the presidents of BMI and
ASCAP re-stated their intentions of
appealing the decision.

“With the Supreme Court and
several lower courts having upheld
the blanket license against similar
challenges from CBS and others,”

solo artists to score million-selling
singles.

Also in December, Neil Diamond
collected his eighth platinum LP,
which puts him in a tie with Willie
Nelson for the most platinum al-
bums since the award category was
instituted in 1976. Diamond’s tally
includes “The Jazz Singer” sound-
track; Nelson’s includes the “Hon-
eysuckle Rose” soundtrack and two
collaborations with Waylon Jen-
nings.

Chicago and Toto capped major
1982 comebacks with platinum al-
bums in December. “Chicago 167
was Chicago’s first platinum LP
since “Hot Streets” in 1978; “Toto
IV™ was that group’s first since its
debut in 79.

The month’s—indeed the year’s—
most surprising gold certification is
Mark Besharas “Astral Sounds/A
Natural High™ on the Dr. Mark Pre-
sents cassette-only label. The tape is
designed to relieve patient depres-
sion; as such, it's first cousin to the
year’s three gold exercise albums:
Richard Simmons’ “Reach™ (also
platinum), “Jane Fonda’s Workout
Album™ and Judi Sheppard Mis-
set’s “Jazzercise.”

December certifications included
a posthumous gold LP for Marty
Robbins™ “All Time Greatest Hits.”
It was the first gold album in more
than 17 years for the singer. who
died Dec. 8. Certified at the same
time was Ray Price’s “All Time
Greatest Hits.” Price’s first gold al-
bum in aimost 12 years.

Two more Christmas albums were
certified gold in December, bringing
the year’s total to eight. Seasonal
LPs by the Oak Ridge Boys and
Henry Mancini follow previously-
certified sets by Kenny Rogers, the

(Continued on page 50)

Signed

states BMI's Ed Cramer. “I see no
reason not to be extremely optimis-
tic. I’s just going to take time and
money before iU’s all satisfactorily
sorted out.” Cramer adds that the or-
der is a “far cry from the totai cessa-
tion of all payments as requested by
the broadcasters when the initial de-
cision was handed down in August.”
Hal David of ASCAP also ex-
presses optimism that the appeals
process will win the day for the
society. “We’ve walked this road be-
fore—we’ve had setbacks before, and
we’ve emerged victorious,” David
says. “We expect to win again.”
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HOOKED ON HALFTIME—Arranger-conductor Louis Clark leads the Royal

Philharmonic Orchestra on a float in Miami during the Orange Bowl| Parade,
where they played selections from their “Hooked On Classics” LPs for RCA.

__Executive Turntable

Werman Drosins Wolk

Record Companies

Atlantic Records has promoted Paul Cooper to vice president and West
Coast general manager in Los Angeles. He has been director of creative serv-
ices since 1980. . . . Tom Werman has joined Elektra/Asylum Records as senior
vice president of a&r in Los Angeles. He was vice president and executive pro-
ducer for Epic Records. . .. PolyGram Records has promoted Patti Drosins to
director of advertising administration in New York. She joined the company
in 1979 and was advertising administrator. . . . Nate Wolk, formerly branch
manager for CBS Records in Cincinnati, has joined Arista Records as director
of Midwest regional marketing. ... RCA Records has appointed Mary Gibbons
counsel in New York. She had been a supervising attorney for the New York
City Human Resources Administration. The company has also named John
Boulos field promotion representative for the New York market. He was na-
tional promotion manager for Inner City Records and has also worked for the
Vanguard and London labels.

Marketing
George Weiss, exccutive vice president of Win Records and Video, Long Is-
land City. N.Y., has resigned after 27 years with the company. . . . Strawberries
Records and Tapes. Framingham, Mass,, has named Gary Crawford tape
buyer. He was district manager for the Boston area. The company has also
named Brad Hunt advertising director and Bob Sullivan controller.

Publishing

MCA Music has promoted Marty Griffin to coordinator of creative services
and Eugene Epperson to manager of creative services. They are based in Nash-
ville. . . . Sandy Miller, manager of Chappell International in New York, has
left the company. . . . Snuffy Miller has joined the Wiljex Music Group as pro-
fessional manager in Nashville.

Video/Pro Equipment

CBS/Fox Video has named Todd L.eavitt vice president of legal and busi-
ness affairs. He held a similar post for the Disney Channel. ... RCA Video-
Disc has named Roy Brubaker director of technical services in Burbank. . ..
Brenda Mutchnick has been elected vice president of communications for Sega
Enterprises Inc. She has been president of West Coast advertising for the mo-
tion picture division of Paramount Pictures since 1981. ... Maxell Corp. of
America has named Carl Lindquist assistant advertising manager, based in
Moonachie, N.J. ... Steve Armstrong has been appointed Western regional
sales manager for JBL Inc.’s professional products division, Northridge, Calif.

Related Fields

Jim Jimirro, president of Walt Disney Telecommunications and Non-The-
atrical Co., and Lawrence Hilford, president and chief executive officer of
CBS/Fox Video. have been elected to two-year terms on the RIAA/Video
Council. . . . Charlie Mariano has been appointed to the international alumni
advisory board of the Berklee College of Music in Boston. ... Jerry Flowers
has been named managing director of the Nashville office of Halsey Inter-
national. . . . Wendy Garfield has been appointed assistant to the vice president
of creative services for Kragen & Co. in Los Angeles. She was West Coast pub-
lic relations coordinator for ASCAP.

Billboard (ISSN 0006-2510) Vol. 95 No. 2 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
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mailing office. Current and back copies of Billboard are avaifable on microfilm from KTO
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SILVER SERVICE—Ken East, right, president of EMI Music Europe, accepts a special award in

EVERLASTING PRINTS—Columbia’s Rachel Sweet, left, puts
her hand prints in cement at the Peaches store in Richmond,
.» where the singer stopped to promote her current album,
“Blame It On Love.” She is shown with Peaches manager
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SOLIDARITY—Members of the Bus Boys serve up a copy of their latest Arista LP, “Ameri-

can Worker,” to Vangel Kamaras, president of the New York chapter of the Hotel, Restau-

rant and Club Employees Union. The officlal is pictured with Bus Boys Victor Johnson,
Brian O’Neal and Michael Jones.
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London from EMI chalrman Bhaskar Menon in honor of his 25 years with the company.
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@ LUCKY SEVEN-Billboard’s Chicago editor Moira McCormick con-
gratulates James Rose, general manager for-Rose Records, and market-
ing director Ronna Hoffberg during the grand opening celebration of the
chain’s seventh store in Chicago.
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Evens Kelly. -
STRAWBERRIES PHONES E.T.—Straw-
berries Records and Tapes hired an
“E.T. Santa” to promote the popular
video game cartridge during an “E.T./
Atari Day” at the chain’s stores in Cam-
bridge, Mass., and Latham, N.Y.
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ber ot the Doobie Brothers, discusses his forthcoming LP, titled “Arcade,” with
Elektra/Asytlum chairman Joe Smith, left, producer John Ryan and manager Bruce
Cohn in Los Angeles. The album is set for February.

BMI HONORS THREE—Songwriters John Kander, Fred Ebb and Larry
Grossman were guests of BMI president Edward Cramer and senior vice
president Theodora Zavin at a recent luncheon In New York. Each was
presented with a special award in recognition of the Emmys and Oscars
they have won over the years. From left are Kander, Cramer, Ebb, Grossman
and Zavin.

ASK-A-PROS TALK TURKEY—*‘Survival For Songwriters In The '80s” 4
was the topic of an industry panel discussion in Los Angeles, spon- 4,
sored by AGAC/The Songwriters Guild. Shown from left are Parveen D —
Michaels, AGAC’'s West Coast regional director; producer George M

Tobin; and publishers Artie Wayne and Buddy Kaye. ¥
-
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Wonder Lobbying
For King Holiday

NEW YORK-—Instead of march-
ing on Washington Jan. 15, Stevie
Wonder will celebrate the birthday
of the late civil rights leader Dr.
Martin Luther King Jr. by support-
ing a legislative strategy session to
make the day a national holiday.

The session will occur at the Cannon
House in Washington, D.C. from 10
a.m. to 6 p.m.

Wonder has organized marches
the last two years to call attention to
the drive to make King’s birthday a
national holiday. Wonder’s “Hotter
Than July” album contained a trib-
ute to the civil rights leader, *“Happy
Birthday.”

In a statement, Wonder says, “We
must shift into another phase that
will affect each individual member
of Congress” and translate advocacy
into legislative action. Congressman
John Conyers (D-Mich.) will chair
the strategy session. A national
headquarters for lobbying efforts on
the King bill has been established at
2111 Florida Avenue NW, Wash-
ington, D.C. 20008 c/o Greater
Washington, D.C. Coalition of Con-
science.

SAY ALL RELATIONSHIPS SEVERED

Out-Of-Court Settlement
Ends Stewart-Gaff Battle

NEW YORK —The multi-million-
dollar legal battle between Rod
Stewart and his .former manager
Billy Gaff appears to have ended in
an out-of-court settlement.

According to Barry Tyerman, at-
torney for Stewart, the agreement
calls for a complete severance of
relationships between the singer and
Gaff, with Stewart getting all of his
publishing. recording and produc-
tion rights.

Tyerman, who would not give fur-
ther details, says the agreement ends
all litigation between Gaff and
Stewart in both California and New
York. He says the settlement was
reached before a decision Jan. 3 in
New York County Supreme Court
staying arbitration in the case by the
American Arbitration Assn. in New
York.

In that decision, which may have
further repercussions for other art-
ists and managers, Judge Sheldon S.
Levy ruled there could be no arbi-
tration under the law when a man-
ager has failed to secure a proper li-
cense to procure employment for his
client.

Clothing Items Boom As
Country Show Souvenirs

By CARTER MOODY

NASHVILLE—Wearable items
are the craze now in the country con-
cert concessions business, and con-
cessionaires touring with top-draw-
ing acts are stocking their wares
accordingly.

T-shirts, baseball caps, belt buck-
les, hat pins and jerseys embossed
with artists” photos or logos are fre-
quently outpacing in sales the
Photds, books and records that have
traditionally been the most popular
souvenirs.

“People want to express them-
selves with what they buy now,” is
how Bobby Smith sees it. His con-
cessions company, Bobby Smith
Productions, handles trade for Char-
ley Pride, Barbara Mandrell and
Merle Haggard, and he says clothing
articles are big sellers at all their
shows.

Smith, who first got into conces-

sions years ago playing for Ferlin
Husky and hustling photos on the
side, says there was a time when
country concessionaires wouldn’t
have thought of selling T-shirts.

The adjustments necessary to
match products to prevailing fads
can run into money. C.K. Spurlock
works the Kenny Rogers concerts
and points out that not only are T-
shirts selling well, but patrons are
demanding shirts made to fit exclu-
sively men or women. Thus, he’s
now having to order for both sexes,
“although it didn’t used to be that
way.”

Wearable concessions are some-
times the first to stay in the truck,
however, whenever venues demand
high percentages of a show’s gross.
For some concessionaires, T-shirts

{Continued on page 35)

Aretha Keys Awards TVer

By PAUL GREIN

LOS ANGELES—Aretha Franklin figures to receive the greatest expo-
sure when the 10th annual American Music Awards air Jan. 17 over ABC-
TV. Besides co-hosting the show with Mac Davis and Melissa Manchester,
Franklin is one of the three leading nominees, along with Stevie Wonder
and the Oak Ridge Boys. Each is vying for three awards.

Diana Ross, like Franklin, is nominated for female vocalist honors in
both pop and soul, while Willie Nelson’s “Always On My Mind" is up for
album of the year in both pop and country. The pop album category is
rounded out by Fleetwood Mac’s “Mirage” and Journey's 1981 LP “Es-
cape,” leaving unnominated blockbuster sets by Asia, John Cougar and
Men At Work.

The pop single nominees are Paul McCartney & Stevie Wonder’s
“Ebony & Ivory,” Survivor’s “Eye Of The Tiger” and Lionel Richie’s
“Truly.” Richie won the pop prize last year with “Endless Love,” which
was also cited as favorite soul single. (Surprisingly, “Truly” is not nomi-
nated for the soul award.)

Other defending champions nominated again in categories they won last
year are the Oak Ridge Boys and Barbara Mandrell in country, and Stevie
Wonder, Kool & the Gang and Rick James in soul.

Other acts with multiple nominations are Kenny Rogers, Sylvia, Ala-
bama and Evelyn King.

The awards are based on a poll of 30,000 record buyers, who are asked to
select their personal favorites from lists of seven finalists drawn from year-
end music trade charts. The top three vote-getters are declared the “nomi-
nees”; the highest is the winner.

In an affidavit filed in New York
County Supreme Court, Stewart
says Gaff procured for him a record-
ing deal with Warner Bros., the pro-
visions of which called for Gaff to
receive from Warner a fixed sum
with further contingent payments to
be periodically paid to Gaff's Aki-
miski Investments Ltd., a tax haven
company based in the Channel Is-
lands. When Stewart terminated his
management deal with Gaff last
March, he instructed Warner to stop
ali further payments to Akimiski.

At presstime, Gaff could not be
reached for comment on the case.

PLAYING TO WIN—Elektra/Asy-
lum’s David Lindley performs with
his group, El Rayo-X, at the Roxy in
Hollywood to promote his current
disk, “Win This Record.”

Intercon Signs
Rep Deals With
Five Labels

NEW YORK-Since its estab-
lishment last October, Intercon Mu-
sic Corp., a Carlstadt, N.J. sales and
marketing rep firm for U.S. and for-
eign product, has made deals with
five recording companies. In addi-
tion, the company operates its own
label, Figlia, and a music publishing
company, Figlia Publishing, to
handle licensing negotiations.

Intercon’s deals include relation-
ships with Discos CBS International
for all non-ethnic retail accounts in
the U.S.; Erect Records, a Chicago-
based company currently making
noise with a 12-inch single release,
“Chance To Dance” by the Wreck-
ing Crew (with an LP due in Janu-
ary); M&R Records, a label owned
by singer Jimmy Roselli and located
in Jersey City; and Ace Records,
dealing in Irish product from its
headquarters in Englewood, N.J.

Intercon also reps Berlitz Lan-
guage Tapes from McMillan in all
but bookstore accounts. The com-
pany’s own label, Figlia, features
performances by John T. Mata-
razzo, an artist/writer who is presi-
dent of the company. o

Chris Spinosa, executive vice
president and chief operating offi-
cer, has had 30 years experience in
the industry, including an 1l-year
stint with Art Talmadge’s Musicor
label. Before joining Intercon, he
spent nine years with Peters Inter-
national as national sales manager.
Intercon’s secretary-treasurer is An-
thony Matarazzo.

According to Spinosa, the com-
pany is currently negotiating a num-
ber of deals that would see Inter-
con’s representation here of record
companies situated in foreign mar-
kets.
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Larc Off To Flying Start-

By NELSON GEORGE

NEW YORK —A four-month-old label, Larc Records, has made a strong
impact on Billboard’s Black Singles chart with its first three acts: Lanier &
Company (“After I Cry Tonight”), Alfonzo (“Change The World”) and
Shawn Christopher (“Too Late™). All three 45s are currently in the top 40.

“We staggered the releases, yet they all broke out at the same time, which
is unusual,” says Stewart Love, director of a&r for Larc. The company, dis-
tributed through a pressing and distribution deal with MCA, is owned by
Joe Isgro, a veteran independent promotion man. Larc is an outgrowth of
Isgro’s production company, ICE International Inc., and publishing com-
panies, Lindee (ASCAP) and Larry Lou (BMI).

Love notes that the three singles broke in different parts of the country.
Alfonzo first made a dent on radio in his home town of Los Angeles. Lanier
& Company, whose record was produced by Memphis session stalwart B.
“Bow Legs” Miller, is selling in the South. Female singer Shawn Christo-
pher’s single found acceptance firstin Buffalo and later in other sections of
the Northeast.

Love, an ex-Warner Bros. and Columbia a&r staffer, says the success of
the label’s first three signings has delayed release of product on two other
acts, new group Mella and the Chi-Lites featuring Eugene Record.

Isgro heads Larc’s promotional effort and is aided by vice president for
r&b promotion Bill Craig; vice president for national sales Chuck Fassert;
and staffer Ralph Tashjian. Craig and Fassert were both executives at ABC

Records.

Chartbeat

Men At Work: Long Play;
No ‘Heartbreak’ For Gibb

Men At Work’s “Business As
Usual” holds at No. 1 for the 10th
straight week, surpassing the nine-
week mark set last year by “Asia” as
the longest-running No. 1 debut al-
bum since “The Monkees™ logged 13
weeks on top in 1966-67.

The Men’s second single, “Down
Under,” also moves up to No. 1, just
11 weeks after its initial hit, “Who
Can It Be Now,” topped the Hot 100.
This makes “Business As Usual” the
first debut album to produce two
No. | pop hits since fellow Austral-
ian Andy Gibb’s “Flowing Rivers”
five years ago. But Gibb’s album,
while platinum, never went close to
No. 1; it peaked at number 19, while
spawning the No. | singles “I Just
Want To Be Your Everything” and
“Love Is Thicker Than Water.”

Even the Monkees didn’t lift two
No. 1 singles from their debut al-
bum. “I’'m A Believer,” the followup
to the No. | “Last Train To Clarks-
ville,” was taken from the group’s
second LP, “More Of The Mon-
kees.” That album, incidentally, re-
placed “The Monkees™ at No. | and
stayed on top for 18 weeks, giving
the group an astonishing 31 consec-
utive weeks on top.

Generally, only the biggest stars
are able to lift two No. I singles from
a No. | LP. In the past 10 years, it’s
happened only seven other times.
Four No. 1 hits came from the “Sat-
urday Night Fever” soundtrack,
three from the Bee Gees’ “Spirits
Having Flown” and two each from
the “Grease” soundtrack, Stevie
Wonder's “Songs In The Key Of
Life,” the Eagles’ “Hotel Califor-
nia,” Donna Summer’s “Bad Girls”
and Queen’s “The Game.”

Men At Work is only the second
new music act to achieve the ulti-
mate chart coup of a simultaneous
No. I single and album. The Knack
did the trick in August, 1979 with
“Get The Knack” and “My Sha-
rona.” Other pop and rock groups to
top both charts simultaneously since
then are the Eagles, Pink Floyd,
Queen, REO Speedwagon and the J.
Geils band.

* K %

Grande Dame: Dionne Warwick’s
“Heartbreaker” climbs into the top
10 this week, just two weeks shy of 19
years after she first cracked the top
10 with “Anyone Who Had A

Heart.” It's Warwick’s 1ith top 10
pop hit, her second on Arista.

“Heartbreaker” is the 27th top 10
hit written or co-written by Barry
Gibb, following 14 Bee Gees hits, six
by Andy Gibb, there by Barbra Strei-
sand, and one each by Samantha
Sang, Yvonne Elliman and Frankie
Valli. That total is topped by only a
handful of songwriters in the rock
era—Lennon and McCartney, of
course, plus the team of Eddie Hol-
land, Lamont Dozier and Brian Hol-
land.

* * %

Black Pop: Michael Jackson &
Paul McCartney’s “The Girl Is
Mine” moves up to No. | on this
week’s black chart, as it holds at
number two for the second week on
the Hot 100. It’s Jackson’s third No.
1 black hit, following “Don’t Stop
Till You Get Enough” and *“Rock
With You.” This puts Jackson in a
tie with Sly & the Family Stone for

(Continued on page 58)

RCA Launches
Rock EP Series

NEW YORK-RCA Records
launches a consistent series of mini-
albums this month for the rock mar-
ket.

Although the label’s Nashville di-
vision has unveiled a similar LP/
cassette line (Billboard, Jan. 8), the
rock albums will retail at a dollar
less ($5.98). There will be no more
than five cuts on each rock mini-al-
bum, compared to a six-title pro-
gram in the Nashville series.

For release this month are a re-
mixed version, with five cuts, of a
Robert Hazard EP the artist origi-
nally released on his own; a four-
title Count Floyd set; and a five-cut
album by Robert Ellis Orrall called
“This Special Pain.”

In February, the label will market
at least three albums, one of them by
Mood. Latter program has not been
fully set, although one title will stem
from a 12-inch single release.

Over the past year, RCA has re-
leased several mini-albums, one by
BowWowWow and another by Da-
vid Bowie, featuring material with
lyrics by the late Bertolt Brecht.
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CONQUISTADOR—Julio Iglesias greets well-wishers following a press con-

ference in London, where the CBS recording artist was presented with a gold
record for sales of his “‘Amor” LP in Greece.

Matsushita Will Proceed
With Japan VHD Launch

TOKYO—Matsushita plans to go
ahecad with the launch of the VHD
videodisk system in Japan this
spring, despite the shelving of
launch plans for Europe and the
US. by JVC and other companies
supporting the format.

Confirmation followed news-
paper reports that a player would be
in the shops this March, priced
around $408, with the company pro-
ducing 5.000 units monthly. In
reply, Matsushita has said that no
sale date has been fixed, nor are
pricing and production levels set.

BPI Acts On
Tape-To-Tape

By PETER JONES

LONDON-—-The British Pho-
nographic Industry is lobbying to
have tape-to-tape audio hardware
banned from the local market. This
augments its efforts to have the gov-
ernment impose a levy on blank au-

{Continued on puge 44)

but that the VHD system will defi-
nitely go on sale this spring.

The press reports claimed that
Matsushita and JVC would go to
market first, followed by Sharp,
Toshiba, Mitsubishi Electric, Sanyo
and other members of the so-called
VHD family. In Europe. however,
there has been speculation that Mat-
sushita might drop VHD in favor of
its Optical Still Recorder, a playback
and record system already used in
broadcasting applications but gen-
erally thought too expensive to be
adapted to the mass domestic mar-
ket.

The videodisk market in Japan is
now |5 months old. Pioneer placed
its LaserDisk software and hardware
on sale Oct. 9, 1981. JVC was origi-
nally scheduled to follow with VHD
players the same month. but the
launch was postponed, first until
April, 1982 and then indefinitely.
Technical problems in the manufac-
ture of the videodisks are now said to
have been overcome, and JVC
should have around 200 titles avail-
able in time for the Matsushita
launch date.

International Viewpoint.

By MIKE HENNESSEY

What does the pristine New Year hold in store for the hard-pressed, reces-
sion-plagued retailer?

Isita year to be viewed with “cautious optimism” —which, realistically trans-
lated, means, “We hope it will get better, but we know it really wont?”

Oris uninhibited pessimism the order of the day? Will 1983 finally see reces-
sion transformed into depression?

Well, not if you talk to Garry Nesbitt, chairman of the British chain Our
Price, who expects to sell $40 million worth of product this year and to make a
profit of around $1.6 million.

Nesbitt and co-director Mike Isaacs started in the record retail business 11
years ago when they opened a small shop in northwest London. They
launched the Our Price chain in 1976, and today it has 72 stores. all in the
southeast of the U K. within a 100-mile radius of London. The plan is to build
up eventually to 100 outlets.

Such exemplary expansion in what is manifestly a declining market can
only mean one thing—efficient management—and Nesbitt is not too modest to
place this high on the short list of reasons for the Our Price success story.

“Good management is what retailing is about,” he says. “We have a good
market profile, we are fast and we give good value. We also have the finance to
invest in stock so there are no cash flow problems.

“We work on a gross margin of 25%, but after deduction of overheads, rates,
rents (which are high in the southeast), we finish with a net of around 4%. We
would like to see this built up,to4 1/2%-5% in due course. but we haven’t man-
aged it yet.”

Nesbitt says it is vital to have records in his stores the day the fans start ask-
ing for them; people just don’t order records any more. “Having made sure
that all your shops have the records people are asking for—and that’s a lot eas-
ier to do when your branches are within a 100 miles radius of London—then
the other important element is to sell at reasonable prices. We don’t say we are
the cheapest in the business, but we are very competitive.”

After setting up their first shop in 1971, Nesbitt and [saacs gradually built
up their operation over the next nine years into a 17-store chain. Then in 1980
came the chance 10 buy the Harlequin record chain owned by Laurie Krieger.
This cost them something like $2 million and, with the state of the record busi-

(Continued on page 44)

News/ International

Rental Caveat Issued In Japan;
Dutch Test Case Targets Renters

By WILLEM HOOS

By SHIG FUJITA

TOKYO—The Japanese Fair
Trade Assn. has issued a warning to
the Japan Phonograph Record Assn.
(JPRA) that its action in suspending
deliveries of records to traders ser-
vicing record rental stores could be
contravening the country’s Anti-
Monopoly Law.

However. the warning is issued
purely from the standpoint of the
monopoly legislation and. says the
FTA. has “"no bearing”™ on the ques-
tion. soon to be settled in the courts.
of whether the record rental firms
are violating national copyright law.

Since JPRA had already effec-
tively lifted its suspension of sales in
this sector while FTA investigations
are being finalized, there was no
question of a “cease and desist™ or-
der coming from the fair trade or-
ganization. The warning merely car-
ried a condition against such
delivery suspension in the immedi-
ate future.

The number of record rental
shops in Japan is estimated to be in
the 1.000—1.500 region. although
there’s no way of establishing pre-
cise statistics. But 13 major record
producers. contending that some re-
tail outlets have seen a 30% dip in
sales because of the activities of
nearby rental businesses, brought an
action in the Tokyo District Court in
October, asking for legal commit-
ments banning the rental outlets.
Hearings in this case are continuing.

Following the FTA warning.
Juzaburo Kamei, managing director
of IPRA . said: “This step has simply
shelved the main issue. Records are

(Continued on page 46)

Thorn EMI Cuts
Video Prices In
British Market

LONDON-Thorn EMI Video
Programmes has slashed its dealer
prices on over 100 software titles, in
some cases by as much as 50%. in a
bid to boost straight retail sales in
the overwhelmingly rental-oriented
U.K. video market.

The company says retail tests have
shown many titles, ranging from
classic movies to music and chil-
dren’s programming. produce
greatly increased sales when marked
below the sensitive 20-pound
(832.50) price point at retail. “Ex-
periments have shown that a volume
increase of two to three times can
easily be achieved when video-
cassettes are priced under this level,”
1t adds.

British video distributors have
been growing increasingly con-
cerned in recent months over their
failure to generate a significant sales
market, which is seen as essential for
longterm viability. High prices—top-
line product retails here at around
$65—are seen as the prime deterrent.

The result has been a spate of spe-
cial offers and low-price product.
Embassy Home Entertainment was
launched here last month with Rod
Stewart’s “Tonight He’s Yours” at
$33 recommended retail. Linked
Ring is offering $85 holiday vouch-
ers (o purchasers of its debut re-
lease, the made-for-video featyre
film “Tangier.” CIC Video’s new
Arena label carries a midprice cata-
log of Paramountand MCA-TV ma-
terial at $32 trade price.
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AMSTERDAM—Duitch copy-
right society BUMA/STEMRA is
initiating a test case to stop the com-
mercial rental of records and prere-
corded cassettes in the Netherlands.
A court hearing is hoped for in the
first quarter of this year.

More and more Dutch retailers
moved into the disk rental business
last year. No statistics have been as-
sembled. but the number is thought
to run into the dozens.

Main reason for this development
has been the effects of the economic
recession. Music fans don’t have the
money to buy. it is said, and so the
demand for rental was created.

But BUMA/STEMRA was quick
to offer its opinion that commercial
rental “could ruin the Dutch music
industry.” Says copyright society ex-
ecutive Ronald Mooy: “In other
countries, notably Japan, rental at
the national level has threatened the

record business. It's been estimated
that industry turnover in Japan has
dipped by around 30% because of
the emergence of rental operations.™

Mooy says that the society
(BUMA covers performing rights,
STEMRA mechanicals) gives per-
mission for the pressing of records in
Holland on the condition that the
software will be for sale only. “Rent-
ing records amounts to a re-exploi-
tation of the product. Dealers in-
volved in rental haven't gained our
permission. So we're secking a deci-
sion in law about the legality or ille-
gality of this side of the business. We
want to end the threat before it gets
out of hand.”

Mooy says the test case is not in-
tended to stop non-commercial
rental of records and tapes in Hol-
land. There are around 100 “phono-
teques’™ that rent on a non-commer-

(Continued on page 46)
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Cocaine. e

It's harmless. So they say.

But you know better. So do we.

Cocaine can be a devastating
drug. Emotionally, physically and
tinancially.

It your life—or the life of some-
one you love—is being destroyed
by cocaine, call Dr. Michael Stone
at CareUnit Hospital.

We can help.

CAREUNIT

Hospital Program
(714) 633-9582 Ext. 100

401 South Tustin Ave., e, CA 92666
5035 Coliseum Street, Los Angeles, CA 90016

©1982 CareUnit®is a registered service mark of Comprehensive Care Corp.
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Commentary

The Creative Commitment

By CHRIS VAN NESS

It came to pass that a very strange thing happened. The pub-
lic stopped buying recordings in expected quantities. People
stayed at home and played with their television sets, or put
quarters in strange sounding machines. And they made it casier
for pirates to land on the shores of the music industry.

But the industry had an answer. It decided to charge the con-
sumer more for a product he wasn’t that anxious to buy in the
first place. And lo, record sales plummeted even further.

Bootleggers began purveying the new music at a fraction of
its retail price (maybe its true value). After all, most of the al-
bums were so lacking in substance or real creativity that they
would be easily forgotten in six months. Tapes, of course, could
be erased and used again.

And it came to pass that record stores began renting record
albums, while the companies that produced them sent people
out into the streets to seck new employment. Grown men cursed
video games, and a group called Fear received national expo-
sure on a major network tv show.

And it was not good.

To be sure, solutions to the problems faced by the industry
are not simple or easily employed. Nevertheless, time. money
and creative promotion nvested properly can net results.

‘A&r departments must
stop searching for hits and
start discovering artists’

For example, what would have happened to Bob Dylan had
not Columbia Records stayed with him through two albums
until his work was made accessible through the records of Peter,
Paul & Mary and the Byrds? And more recently, where would
the Go-Go's be today without the extraordinary commitment
of a tiny record company and persistent personal appearances?

While the two styles of music are as different as the two dec-
ades they represent (and while Dylan’s poetry will last longer),
the fact remains that both acts achieved recognition through
applied. longterm work and promotion by their respective
record companies—one a huge monolith and the other a minus-
cule but committed upstart—with the kind of calculated per-
sistence essential for success.

So we must start with the record companies themselves, and
specifically with the a&r departments which select and “create™
the music. They must stop searching for hits and start discov-
ering arlists, legitimate talent that can be marketed and sold to
a public ready to support and nurture honest musical expres-

The key criterion must be the potential for longevity; will the
work of a particular artist stand the test of time? There's no sin

in publishing comic books; but what publisher, in his heart,
would not rather publish literature?

Itis no coincidence, for example, that 15-year-old recordings
by the Doors are outsclling some of the most heralded new
wave disks issued by the mu-
sic industry, just as it is no
coincidence that half the
club-circuit groups working
today try to sound like the
Beatles.

Quality music has been the
foundation of our business. It
has sold before; it can again.
Hastily conceived imitations
of greatness go the way of all
flash and are soon relegated
to the remainder racks where
cheapness is the only virtue.

We must strive first for
quality. Then we must shape
and nurture our artists with
authority, and not coddle
Van Ness: “We must strive first |hen out of fear. Talent must

for quality.” be brought along slowly. set-
ting limitations not only on
expression but also on budg-
ets and expenditures.

The assumption here is that the clowns are not yet running
the circus, and that there is still some competent authority.

Quality albums can be made by professional talent for rea-
sonable amounts of money. Itis only greedy amateurs who pro-
duce overly expensive product. I have often wondered. for ex-
ample, how an 82-piece symphony orchestra with a 50-voice
choir can produce a 53-minute album for half the cost of a 32-
minute album by four rock performers.

And finally. when the new artists are ready, they must be
marketed with enough promotion, conviction and fanfare to
make the buying public take notice.

There are only a few guidelines to remember. Determine as
best as possible that one has a product of high quality that will
retain its value. Charge a fair price for it. And then market. ad-
vertise and promote the hell out of it.

Chris Van Ness is the founder of Chris Van Ness Communi-
cations, a Los Angeles-buased firm enguged in marketing. public
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Product Development; Mary C. SUBSCRIBER SERVICE
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agers: Marie R. Gombert, Cor-
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Lewis, General Manager of
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High School Top 40

Of the 40 songs we currently have on our playlist,
more than half are rarely played by commercial Indian-
apolis radio stations. Research or high chart action is
not our top priority. If a song is good, we'll play it.

We are a high school station with 400 watts of
power and broadcast 24 hours a day, covering most of
Indianapolis with our signal. Yet the major record com-
panies don't consider us important enough to supply
us with records. The one exception is Arista, and we're
thankful to them. We urge other distributors not to for-
get the “little guy"; we can help them with early air-
play.

David Marshall
Music Director, WHIE
Carmel, Ind.

An Unfair Suggestion

| am somewhat miffed by the reporting in the For-
mat Turntable column which appeared in the Dec. 11
issue.

At the conclusion of the report on the WRBA format
change, you allowed WRBA program director, Robin
Plan, to suggest publicly that record labels and distrib-
utors discontinue service of new wave albums to
WBNQ in favor of WRBA.

The fact that Arbitron reports over 67,000 weekly
listeners to WBNQ and a mere 2,200 to WRBA causes
me to wonder how this type of appeal could possibly
benefit record companies or the audience they are try-
ing to reach. To further compound my confusion, 28%
of the WBNQ playlist for the week ending Dec. 11 con-
sisted of new wave. Incidentally, Robin Plan is not a
he. but a Ms.

Richard Dills
WBNQ Station Manager
Bloomington, ili.

Letters To The Editor

Servicing College Radio

Thanks for the commentary (Dec. 25) by college DJ
Chuck Mitler. As music director of KUOR from 1973-77
| encouraged our air personalities to give equal time to
independent releases. And on my shift | played cuts by
Johnny Cougar and other artists who finally broke
through years later.

Now, as president of an indie label, | am vying for
airplay against the majors. Since | have been on the
other side of the fence | am willing to service any col-
lege station that will send me a copy of their playlist
with my acts added. Hopefully, other small labels will
give college stations the product they need to keep us
both alive.

P.). Birosik

Ready To Rock Records
P.0. Box 46445

Los Angeles 90046

The Ability To Change

Even as an avid music fan, my buying habits have
changed enormously as suggested list prices of records
have climbed. Matter of fact, | changed from buying a
record a week at $3.99 to a couple of albums a year at
$8.98.

When record and movie prices were closer, | used to
justify buying a record because it would provide
longer-lasting entertainment than a movie. Also, if an
album proved to be a dud, it was easier to part with the
money because | was only out a few bucks.

Now, | find it painful to buy an album only to dis-
cover | should have bought a 45, or waited for the
“Greatest Hits” album. Or perhaps | should have saved
a bundle by taping someone else's copy or lifting it off
the air.

The assumption that people are just supposed to
accept such increases is way off target. It under-
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estimates one of mankind's strongest assets. That is

the ability to change, i.. to do without or to find a sub-
stitute. And that is just what is being done.

James R. Messenger

Piscataway, N.J.

What Radio Is About

Chuck, you're right, almost (Commentary, Dec. 25).
College radio has much to offer. It is often of value to
trainee and audience. But it also can be a hindrance.

Too often it concentrates on music and program-
ming, segues and exposure of product, holding itself
up as an example to the commercial side of the band
as if to say, “You guys, where did you get screwed up?”

Truth is, Chuck, we ain't screwed up. My station has
a required playlist, but still gives exposure to much
new product. It does so because of competition. Others
in our area are much tighter in their playlists, also be-
cause of competition. It's radio stations scrambling for
the almighty buck. That’s what radio is all about.

The sales end of the chain can benefit the public
and the music industry, just as much as the adventur-
ous end of the programming reaim. Don't get me
wrong. There is a Santa Claus. | can't help but think,
though, it would be a better world if he had to hit the
street every day to meet the competition.

Steve Bridges
Program Director
KWPC-AM-KFMH
Muscatine, lowa

Support For April

In response to April Feld's commentary on radio’s
road to suicide (Nov. 20), | say: Thank you, April. Your
observations and humanity are not going unheeded.

Anthony K. De Vries
Programmer, Houston
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The books professionals depend on — in agencies, in
advertiser firms — to make wise media-buying deci-
sions. Because SRDS publications provide you with
the latest, most authoritative, most complete data — al/
in one place.

Which do you require for your media planning needs
in the year ahead?

BUSINESS PUBLICATION RATES & DATA. Monthly. More than
4,000 business, trade and technical publications, includes editorial
profiles, rates, mechanical requirements, copy reguiations, circula-
tion, personnel, issue and closing dates.

CONSUMER MAGAZINE & FARM PUBLICATION RATES & DATA.
Monthly. More than 1,500 consumer and 200 farm publications. In-
cludes editorial profiles, ad rates, mechanical requirements, copy reg-
ulations, circulation, personnel, issue and closing dates.

NEWSPAPER RATES & DATA. Monthly. 1,600 U.S. daily news-
papers, newspaper groups, supplements and comic sections. In-
cludes ad rates, special features, contract and copy regulations,
mechanical requirements and latest circulation figures.

CO-OP SOURCE DIRECTORY. Semi-annually. Over 2,800 co-op
advertising programs. Each includes eligible media, timing, accrual,
participation, ad specifications, media requirements, aids available
from manufacturer, reimbursement method and more.

SPOT TELEVISION RATES & DATA. Monthly. All commercially
operated TV stations, regional networks and groups. Geographically
arranged with rates, special features, closing times, facilities, pro-
gramming formats, |D specifications and station representatives for
stations seeking national or regional advertising.

SPOT RADIO RATES & DATA. Monthly. All commercially operated
AM and FM stations. Geographically arranged with rates, special
features, closing times, facilities, programming formats, 1D specifica-
tions and station representatives for stations actively seeking na-
tional or regional advertising.

DIRECT MAIL LIST RATES & DATA. Contains over 55,000 business
lists and consumer lists. Subscription includes 24 updates over the
year. Includes list source, rental rates, quantity, commission, restric-
tions, testarrangements and method of addressing.

COMMUNITY PUBLICATION RATES & DATA. Semi-annually. All
NAAP members, plus other weekly newspapers and shopping
guides. Includes personnel, ad rates, closing time. circulation and
mechanical requirements.

PRINT MEDIA PRODUCTION DATA. Quarterly. Separate sections
on business publications, farm publications, consumer magazines
and newspapers. Includes information about shipping instructions,
binding method, reproduction materials in order of preference, print-
ing process, production specification, inserts, bleeds, special issues
and closing dates.

PLUS — other valuable, time-saving references: SPOT RADIO
SMALL MARKETS EDITION AND NEWSPAPER CIRCULATION
ANALYSIS (NCA).

r-----------------ﬁ

3411
l STANDARD RATE & DATA SERVICE, INC. l
I 5201 Old Orchard Rd., Skokie, IL 60077 l
[ SUBSCRIPTION ORDER |
| Please enter one-year subscription(s) for the publica- l
l tion(s) checked below. l
i [(J Check enclosed for $ (J Bill my company. i
[J Please send me additional information on Foreign Media I
I rubiications.
l Quantity of Subscription Rates '
I Subscriptions Including Postage I
Business Publication Rates and Data ..................cccocoeeveeene.. $183.00
l - Change Bulletins {(Optional) ...........................ii $ 35.00 l
—_Canadian Advertising Rates & Data ..........................c.ccoceenn.. $143.00
l Community Publication Rates & Data _.................................... $ 26.00 l
l Consumer Magazine and Farm Publication Rates & Data ......... $154.00 l
- Change Bulletins (Optional) ..............c...cocooooiiiii $ 35.00
l Direct Mail Lists Rates & Data .............................cccccoceieiiii, $153.00 l
Newspaper Circulation Analysis .......................ccccoeeee i, $ 50.00
l Newspaper Rates & Data ..o $157.00 I
- Change Butletins (Optional) ..................coooovviviioeeio $ 35.00
I Print Media Production Data ....................cccccooeee oo $102.00 l
—— Spot Radio Rates & Data ..............cc..ocooovieieiiie e $159.00
l - Change Bulletins (Optional) ...............ccccocvoieiiiii $ 35.00 I
I ___Spot Radio Small Markets ........................cccccoiiiiiiiiiiiii, $ 54.00 I
____ Spot Television Rates & Data ......................c...coooiiiiiiii $143.00
I —__ Change Bulletins (Optional) ............c.ccccocoveivoieiererirrn, $ 35.00 l
I Co-0p Source DiIr€Ctory ...............ccoooivioiiioi e $132.00 l
l Your Name l
l Title l
l Company Name l
I Address l
I City/State/Zip l
= Type of Business =

Signature Date
L) 4§ % 8 § § 8 § ¢ § N § B N J |
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Abrams Pacts With Metromedia
To Consult FM Outlets In New York, Los Angeles

By LEO SACKS

NEW YORK-—Programmer Lee
Abrams began talks last week with
WNEW-FM executives here under
the terms of a one-year consultancy
pact with parent company Metro-
media Inc. The Burkhart/Abrams
principal will also consult sister sta-
tion KMET-FM Los Angeles, and
plans to meet with its management
later this month. But the executive
was “unsure” at presstime how his
Metromedia agreement will affect
his two-year contract with AOR
competitor WLIR-FM in suburban
Garden City, N.Y.

Vicki Callahan, executive vice
president of Metromedia Radio, Se-
caucus, N.J., says that she expects
Abrams to deliver “a thorough anal-
ysis and evaulation of our music
product” following his initial con-
sultations with general managers
Mike Kakoyiannis of WNEW-FM
and Howard Bloom of KMET.

“This is the first time that we've
used a consultant, but times
change,” she notes. “Market compe-
tition is such that it behooves us to
utilize Lee’s talents. We want to
make sure that we’re positioned on
the right track, and that’s why Mike
and Howard suggested—independ-
ently—that we hire him.”

Metromedia wants Abrams to
“fine-tune”” the AOR outlets, ac-
cording to Calahan, who does not
anticipate any immediate format or
personnel changes. She adds that the
company’s agreement with the con-

sultant is still in the hands of attor-.

neys, but that it will “most likely” ex-
tend through February, 1984.

Abrams stresses that he is con-
fronting two different situations.
“There’s history and heritage at ei-
ther station, but this is no program-
ming package. The magic will be in
what you don’t hear.”

He hopes to impart some of the
“general music philosophies” be-

hind his “SuperStars 2” format.
“We're looking to reach people that
grew up with AOR, as well as
younger listeners that are bored with
the competition,” Abrams states,
noting that the demographic objec-
tive is the 24- to 38-year-old. “We'll
emphasize a lot of lifestyle program-
ming and catalog depth from major
artists. The sophisticated types:
Bruce Springsteen, Joe Jackson,
Steely Dan. They’re just perfect.”
Kakoyiannis says he understands
“that music isn’t a science, that there
are no empirical formulas. But Lee
has good instincts, and I expect him
to accelerate our ratings. It’s strictly
mechanics, overseeing the subtleties,
what 1 call being ARB-smart. It’s
easy to sell out with a tight format,
and I am committed to numbers. But
1 want to do it with the ‘NEW am-
bience.”
Abrams, who also consuits Met-
romedia’s WMMR-FM Phila-
(Continued on page 54)

Vox Jox

Jay Thomas Joins WKTU

By ROLLYE BORNSTEIN

The New Year brought in a new
morning drive personality on New
York’s WKTU, as Jay Thomas
moves back into radio from his star-
ring role as Remo Da Vinci on
“Mork And Mindy.” (You remem-
ber Remo. He was the owaer of a
New York Deli in Boulder, Colo.)
Prior to that, Thomas did mornings
on New York’s WXLO, Charlotte’s
WAYS and Jacksonville’s Big Ape
(WAPE). Last year he was heard in
Boston making numerous guest ap-
pearances on WXKS.

Also in New York, Holly Lewis is
the new weekend and fill-in person-
ality at country WKHK, coming
from WGBB and WBAB on Long
Island. ... And Tom Morrera is out
as overnight host on WNEW-FM.
Pete Larkin and Ken Dashow are
trying out for the post.

*x * *

WAPP-FM Slips In New York Rock Race

NEW YORK-—The move from a
commercial-free summer to regular
programming in the fall appears to
have hurt Doubleday’s bright new
AOR hope in New York, WAPP-
FM. The latest Arbitrons show the
station’s share at 3.1, down from 4.9
in the summer—although up from
1.5 a year ago, when it was WTFM
and soft rock-formatted. Doubleday
president Gary Stevens seems un-
concerned, however: “We don't
have or want teens. WPLJ has a two-
to-one advantage over us in teens.”

WPLJ’s Arbitron share for the fall
was 4.3, up from 3.5 in the previous
book, down from 4.5 a year ago.
New York’s third AOR force,

WNEW-FM, is behind with a 2.1,
almost even with the 2.0 it had in the
summer, and down from 2.4 a year
ago.

The fall Birch, which generally
finds higher listenership at AOR sta-
tions, has WPLJ and WAPP almost
tied with a 4.9 and a 4.8 respectively.
WNEW-FM has a 2.2 in Birch.

Further down in the rankings in
Gotham, the country battle is getting
tighter. WHN-AM is down to 2.3
from 2.6 in the summer, but up from
2.1 a year ago. On the FM dial,
WKHK is down to 1.8 from 2.2 in
the summer, but up from 1.5 a year
ago. However, in the Birch ratings,
WKHK is kicking WHN with a 1.9

over WHN’s 1.6. In Birch, WHN
had a 2.3 in the summer and WKHK
a l.6.

In Chicago, a black format race
finds WBMX gaining on WGCl and
“Hot Hits” WBBM-FM softening,
so that WLS-AM and FM have
made a slight recovery from summer
dips.

While WBMX is gaining on
WGCI, both stations are down from
summer highs. WBMX p.d. Lee Mi-
chaels isn’t happy with Arbitron’s
Differential Survey Treatment. “I
don’t think they’ve got their act to-
gether,” he says. “They’re still tam-
pering with it.” In Arbitron, WBMX
has a 4.7, down from 5.2 in the sum-

| Fall Ratings Comparison
Following are the fall Arbitron and Birch Repart advance figures for Chicago. Los Angeles and New York. To
Surther enhance the compuarison of the ratings from the two companies, Billboard has averaged Arbitron and Birch.
These appear in the first column. 1t should be noted that Arbitron uses a diary-keeping method to poll listeners, while
Birch retrieves data through phone interviews. All figures are for 12 plus. 6 a.m. to midnight. Monduy to Sunday.
station format combined Arbitron Birch Arbitron Birch
average fall fall summer summer
fall °82 82 '82 '82 82
Chicago
WGN MOR 9.6 9.6 9.6 93 84
WLOO beautiful 5.4 6.1 4.6 48 45
WBBM-AM news 5.2 48 5.5 48 4.6
WGCl black 5.2 53 5.0 6.1 35
WLUP AOR 4.7 34 6.0 4.2 5.3
WBBM-FM Hot 100 4.6 4.1 5.0 53 6.6
WIND talk 4.6 " 4.1 5.0 35 4.7
WBMX black 42 4.7 37 5.2 4.2
WLS-FM Hot 100 4.0 34 4.6 27 4.5
WLS-AM Hot 100 39 38 39 3.6 4.0
New York
WINS news 6.3 5.2 73 4.6 6.8
WOR talk 5.6 53 59 5.1 5.8
WBLS urban 5.5 5.6 5.3 53 43
WRKS urban 53 4.5 6.0 5.1 6.3
WKTU urban 5.0 4.2 5.8 6.1 44
WCBS-AM news 4.6 48 44 4.6 3.9
WPLJ AOR 4.6 43 49 35 5.4
WYNY AC 4.1 5.0 32 5.0 38
WAPP AOR 4.0 31 4.8 49 74
WNBC AC 39 4.0 38 4.4 38
Los Angeles
KABC talk 6.9 5.6 8.2 8.6 85
KROQ AOR 58 39 1.7 3.7 6.4
KIIS AC 5.1 44 5.7 33 31
KLOS AOR 5.1 37 6.5 4.7 5.7
KMET AOR 5.0 3.7 6.3 34 5.3
KBIG beautiful 4.2 5.1 32 4.0 39
KNX-AM news 4.2 37 4.6 2.7 39
KFWB news 4.0 4.2 38 35 25
KJOI beautiful 33 38 28 34 28
KIQQ Hot 100 31 3.1 30 4.1 30

mer, but up from 2.1 a year ago. Mi-
chaels, who took the programming
reins in September, 1981, says he
stopped listener erosion by “hiring
some new people, narrowing the
play list to black-oriented music
from urban, and we’ve stuck with
it.”

The new Hot 100 format on
WBBM has tumbled to 4.1 from 5.3
in the summer in Arbitron and to 5.0
from 6.6 in Birch. P.d. Buddy Scott
says he’s not concerned and notes
that “we spent zero dollars on pro-
motion during the rating period.”
He takes pride in the fact that “we’ve
now beaten WLS twice in a row.”

In Los Angeles, the big news is
adult contemporary KIIS, which is
up to 4.4 in Arbitron from 3.3 and
2.1 and 5.7 in Birch from 3.1. KI1IS
president and general manager
Wally Clark explains, “We just have
all of the elements put together.
Little by little we’ve made it
brighter. We’re somewhere between
AC and top 40, closer to top 40.”

AOR KROQ with these latest rat-
ings has clearly established itself asa
full equal with, if not leader over,
KLOS and KMET. KROQ is up to
3.9in Arbitron and 7.7 in Birch, and
number two in the market according
to the latter. KLOS trails with a 3.7
and 6.5 and KMET with a 3.7 and
6.3.

The big surprise in the San Diego
Arbitron is urban XHRM. With a
signal beamed in from Tijuana that
runs Mexican programming mid-
night to 6 am., the station has won
big with a 5.7, up from 4.8 in the
summer and 3.8 a year ago. Music
director Duff Lindsey says the sta-
tion has been “going up steadily for
two years.” The format signed on
two years ago on New Year’s Day. A
new p.d., Jeffrey Von, arrived three
months ago and has been moving
the station more to an urban mix
from straight r&b. Von does morn-
ings and Lindsey does afternoon
drive.

Also gaining in the San Diego Ar-
bitron is KMLO, which runs the
syndicated MOR format “Music Of
Your Life.” It's up to 5.2 from 2.8 in
the summer and 2.5 a year ago.

Also in San Diego, KFMB-AM
discovered that the listeners who
pushed up the station’s share to 11.6
in the summer apparently only
tuned in to hear the play-by-play of
Padres baseball. The station is back
down to 4.7. DOUGLAS E. HALL

Gardner Wilcox leaves Denver’s
KHOW for greener (or whiter) pas-
tures in Anchorage, thus creating a
full-time evening opening at the sta-
tion. If you're interested, send a tape
and resume to Dave Anthony at
KHOW. And from the “you may
have lost track of him” department,
former KHOW midday personality
Harry Smith is now hosting a tele-
vision program in Denver. ... Also
i