BBO4OGRFENLYMONTOO
MONTY GREENLY

;II‘VU LLJ"

LONG BEACH CA

MARB4
03 10
ucCy

'NEWSPAPER
r 88th
YEAR

A Billboard Publication

The International Newsweekly Of Music & Home Entertainment

Jan. 29, 1983 e $3 (U.S))

YN NNV

P

dance.
§

However, the rockabilly fad has apparently not caught on at record

z; companies--yet. Though the Rockats have gotten a deal with RCA, they g

peeses222FIRST QUARTER RELEASES

New Acts Crowd The Field

B+ ROMAN KOZAK

NEW YORK  The first quarter is traditionally the time when major
% labels release product by 1ew artists, and this year is no exception. A
survey of record companies by Billboard finds them fielding more than
100 such acts for these first few months of ’83.

be British talent, especially of the techno-pop variety, appears to be the
favorite among U.S. labela&r departments, as noted in an earlier report
(Billboard, Dec. 25). Acts “tom Canada and Australia are also in abun-

(Continued on page 53)

. PolyGram Mulls Long CD Box

‘Augmented’ Package Is Showcased At RIAA Meets

By IRV LICHTMAN

NEW YORK-PolyGram Rec-
ords is sounding out the trade on an
“augmented” package for the Com-
pact Disc, which it may offer when
launchingits first releases in the con-
figuration in the U.S. later in the
year. This would take the form of a
6- by 12-inch package with a fixture
(and lock) feature.

The initial trade forum for Poly-
Gram’s jacket concept was sched-
uied to be a meeting Friday (21) at

Confab: Album Tracking Reconciliation?

By SAM SUTHERLAND

PASADENA- Full album track-
ing, focal point for one of the most
heated debates between recording
and radio programming inteests in
years, proved more bridge than bar-
rier as top programmers and label
promotion chiefs reviewed the con-
troversy here Thursday (20).

As the opening seminar in Bill-
board’s Radio Programming Con-
vention at the Huntington Sheraton

Full convention coveruge in Bill-
hourd next week.

Hotel here, the late night hearing
into album tracking and its much
publicized cousin, home taping, sug-
gested the confrontation between

the two interrelated industries has
since turned toward reconciliation.
Among the trends spotlighted dur-

ing the dialogue:
® The practice of uninterrupted
album programming, once a staple
of AOR formats, is failing rapidly
from favor--a shift that both radio
and the recording trade agree could
(Continued on page 83)
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e RADIO'S PURSUIT of the 25-54 demographic will continue apace.

the RIAA oftices in New York. An
additional mceting on the West
Coast has been set for Tuesday (25).
Beyond RIAA manufacturer repre-
sentation. the New York gathering
was to have in attendance: Harold
Okinow. president of NARM; Joe

Cohen, executive vice president of

NARM: Dan Davis, association vice
president: and retailers Roy Imber
of TSS/Record World and Stu
Schwartz of Harmony Hut.

“We're not insensitive to the idea
of'an additional 6 by 12 package tor
CD.” comments Harry Losk. Poly-
Gram's senior vice president of mar-
keting. representing the label at the
New York meeting (the Los Angeles
presentation will see Emiel Petrone,
U.S. coordinator for CD. as Poly-
Gram’s representative).

But Losk emphasizes that such
“augmented” jacket concepts must
cntail the Philips/Sony plastic hous-
ing for the CD record itself. Pointing
to technological papers prepared by
Philips engineers, Losk adds. “Our
position is that we can't monkey

with the plastic housing,” which
measures 5% by 4% by 5/16.

In the paper, Philips engineers se-
verely downgrade paperboard as
housing material, terming plastic a
necessity from several standpoints:
warpage tolerances for CD are much
more stringent than for the LP,
with paperboard highly sensitive
to changes in temperature and hu-
midity. Additionally. the engineers
declare, plastic provides a better

(Continued on page 78)

JEM Distributing
WEA Int'l Label

NEW YORK-WEA Interna-
tional has reached a longterm agree-
ment with JEM Records in which
the latter becomes the exclusive

American licensee authorized to im-
port, manufacture and distribute
(Continued on page 78)

judging from the national ad business handled by three major radio rep firms.
They note that buys aimed at this age group represented more than 30% of
their "82 activity. Radio. page 15.

¢ VIDEO SOFTWARE PRICING is in a state of considerable flux. as stu-
dios experiment with various price points to probe retail and consumer re-
sponsc. Home video executives discuss their thinking behind the issue. Video.
page 33.

® RECORD RETAILERS moving into video have generally done so at a
gradual rate. Stark Record & Tape Service exemplifics this, and the chain’s
Dwight Montjar explains the blueprint by which outlets were given their new
video emphasis. Retailing. page 30.

e VIDEO MUSIC PROGRAMMING has made much progress, in large
partduc to MTV. The 24-hour channel’s influential playlists are showcased in
a new Billboard feature, Video Programming, designed to inform retailers and
others about product and artists given cxposurc. Pages 3. 79.

¢ URBAN CONTEMPORARY radio is nowherc so competitive as in New
York, although the recent Arbitrons indicate that audience s declining. Exec-
utives programming the format offer a different perspective. Radio, page 15.

® BROADWAY MUSICALS are struggling for survival amid a tough
economy and changing public tastes, yct you can’t buy a tick2t to "Cats™ or
“Dreamgirls.” A spccial report, “Broadway Around The World.” probes this
paradox and more, opposite page 46.

MILLENNIUM'S FIRST TWO FOR '83 Rocway: Their debut album “Horizon-
tal Hold” BXL1-7768 contains the dan:e smash “Don’t Stop Trying” ID-
13115 already being played on Top 40, Black, AOR, and Urban Contempo-
rary radio. Undeniably unique modern music for all formats. Chilliwack:
With three Top Twenty hits in a row the band heads for # 1 with their band
new single, “Secret Information” YB-13117 from the magnum “Opus X"
album BXL1-7766. (Advertisement)

RAY CHARLES' long awaited Columbia debut “WISH YOU WERE HERE
TONIGHT" (FC 38293) is the best of all possible worlds. Ray’s unique vocal
abilities shine as he proceeds to prove there that he is still the master of
musical fashion. RAY CHARLES, “WISH YOU WERE HERE TONIGHT," fea
turing the single, “BORN TO LOVE ME" 38-03283. Produced by Kay
Charles. Now available on Columbia Records and Cassettes. (Advertisement)

(Advertisement)

2roduced by
Ron Chancey
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Thank You!

RCA VIDEODISCS THANKS OUR VIDEODISC STARS FOR PROMOTING
AMERICA’S PREMIER HOME ENTERTAINMENT SYSTEM IN 1982...

Arthur AShe » Red Auerbach _ Tony Bennett

...AN LOOKS FORWARD T THANKING
MANY MORE VIDEODISC STARS IN 1983.

©1983 RCA Trademark (s) ®
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News

WASHINGTON — Contending
lawyers in the controversial so-
called Betamax case had their day in
court—the U.S. Supreme Court, that
is—Tuesday (18) with a one-hour
oral argument of the facts and issues,
all before the distinguished jurists
and an SRO audience.

The case centers on the appeal by
Sony to the high court to overturn
the Ninth Circuit Court of Appeals’
October, 1981 ruling that the giant
corporation was guilty of “contrib-
utory infringment” of the copyright
law by manufacturing and selling
videocassette recorders (VCRs) that
are used by consumers to “illegally”
tape copyrighted audio/visual ma-
terial off the air. The Supreme Court
took on the appeal last June.

The court will issue its opinion in

Lawyers In Home Taping Case
Offer Arguments To High Court

early summer, and its ruling will
have a wide-ranging effect through-
out the consumer electronics and
home entertainment industries both
in this country and in Japan, home of
Sony. It will also affect pending leg-
islation in Congress being tooled to
update and amend the nation’s
copyright laws concerning noncom-
mercial home taping, both video
and audio, and the extent of the
rights of consumers to tape copy-
righted material “free.”

During the filing process in the

By BILL HOLLAND

fall, court officials said, more
“friend of the court” briefs were
filed than for any previous case on
the court’s docket last year.

According to the briefs of those
involved in the case, there are bil-
lions of dollars involved in the dis-
pute already. The cavernous court-
room was filled to capacity with
lawyers, corporation and association
executives and staff, public relations
consultants and concerned con-

sumers. Court officials said that the
case was “‘one of the few per session
with an unusually high turnout,”
and “the press section was virtually
crammed to capacity.”

The lawyers, in the 20 minutes al-
lotted to each side for presentation,
stated their sides of the case clearly.
Stephen A. Kroft, representing Uni-
versal City Studios, said “the end re-
sult” of home taping “is no different
than tape piracy. We aren’t saying
that these people (consumers) are pi-
rates, but millions of copies are

being made, and the end result is the
same: unauthorized copying of
someone else’s copyrighted work.”

Justice Byron R. White asked
Kroft if he knew of any other case
involving home “copying” before.
Kroft said: “No, not to my knowl-
edge,” and then added: “Just be-
cause some copyright owners have
sat on their rights, we (Universal
Studios) haven’t.”

Kroft summed up by pointing out
that “unauthorized copying of mo-
tion pictures has never been permit-
ted by copyright laws, and the fact
thatitis now done at home makes no
difference.”

Dean C. Dunleavy, representing
Sony, warned that if the court
agreed with the appeals court ruling,

{Continued on page 79) §
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FUNKY AND CHIC—Guitarist Stevie Vaughn shows David Bowie, left, and

Nile Rodgers of Chic a trick or three at the Power Station in New York, where

Bowie is recording a new LP, produced by Rodgers. The label will be an-
nounced shortly.

Antipiracy: IFPI Decries
Artists’ Lack Of Support

By MIKE HENNESSEY

CANNES—Gathered here for the
17th MIDEM, representatives of the
international record industry are
ruefully admitting this week that the
attempt to enlist the financial aid of
major recording artists in the fight
against piracy has been a resound-
ing flop.

It was exactly one year ago that
Nesuhi Ertegun, then IFPI presi-
dent, during a Federation meeting at
Cannes, made a spirited plea for the
record industry’s superstars to dig
into their pocket books and chip in
between $3,000 and $5,000 a head
annually to help the industry in its
costly and protracted fight to beat
the record and tape pirates.

But, Ertegun admits, “The re-

sponse from the artists has been
most disappointing. It is extremely
hard to get a dollar out of them.
They give us a lot of moral encour-
agement, but they have totally failed
to make any financial commitment.”
The only exception to date has been
Cliff Richard, who donated $2,400
to the IFPI’s antipiracy campaign in
Singapore last February when he
was on a tour of Asia and the Pacific.

IFPI legal adviser Trevor Pearcy
also admits that the appeal to super-
stars for financial support seems
largely to have fallen on deaf ears.
But he says that IFPI has been wait-
ing to receive from the record com-

(Continued on page 74)

Labels Testing Tape Packaging

Warner Bros. CBS Looking At New 6 By 12 Boxes

By SAM SUTHERLAND

LOS ANGELES—Warner Bros.
Records and CBS Records are test-
ing separate but similar 6- by 12-
inch cassette merchandising pack-
ages, thus ending a de facto morato-
rium on the search for a new univer-
sal tape package. In the resumption
of that effort, however, compatabil-
ity with Compact Discs is also being
eyed.

The development coincides with
the latest cassette packaging survey,
NARM?’s newly revealed retailer
poll (Billboard, Jan. 22), in which
dealers evinced a preference for the
smaller 4- by 12-inch spaghetti box
already familiar in many bins. The
Warner Bros. and CBS tests, how-
ever, are cited as influenced by con-
sumer polling and long-range man-
ufacturing and distribution
considerations.

Apparently having arrived at
those package dimensions inde-
pendently, the majors both claim
current and forthcoming cassette re-
leases using the 6 by 12 size will only
be tests. No formal commitment to
the format will be made until each
has had a chance to gauge market
response.

But, in an intriguing twist to the
existing list of goals behind late '70s
efforts to create a universal tape
package, sources at both Warner
and CBS say the wider 6-inch design
could accommodate digital Com-
pact Disc packages following intro-
duction of that format later this year.

Both packages also seek to fulfill
consumer and dealer demands for
increased graphic display area, re-
duced vulnerability to theft (and
hence open display) and compatbil-

ity with existing fixtures, particu-
larly LP bins.

Warner Bros. rolls out its package,
dubbed the “6 x 12.” for Monday’s
(24) release of the second Christo-
pher Cross album, “Another Page.”
In each package, the cassette is
packed in a conventional plastic
Philips “jewel” box, mounted in a
blister pack and affixed to the 6 by
12 backing card, which features
larger, revised cover art derived
from the LP sleeve.

The back of that card adds a spe-
cial bonus for the tape consumer, a
brief biography of the artist, and
also plugs Cross’ previous album

New Feature:
Video Programming

With this issue, Billboard
inaugurates a new feature, Video
Programming, designed to pro-
vide tabulated weekly informa-
tion on music programming
aired via cable, pay, network and
independent television. It ap-
pears on page 79.

Cable and pay tv, in particu-
lar, have placed strong emphasis
on this type of programming,
Music plays an important part in
the mix of such services as Home
Box Office, Showtime, ARTS,
Bravo and USA Network.

But the Warner-Amex 24-hour
channel, MTV, remains the most
dedicated to music program-
ming. Its acknowledged success
in exposing and helping to estab-
lish new and developing acts has
led to increased attention to the

(Continued on page 78)

MTV Viewership Growing In Los Angeles

By CARY DARLING

LOS ANGELES—The 24-hour
video music channel, MTV, was set
to increase its West Coast pene-
tration Saturday (22) when Group
W Cable in Los Angeles began of-
fering the service to subscribers. The
development gives MTV a potential
176,000 new viewers, augmenting
those already served by nearby area
cable operators.

Industrvites debate the music pub-
lishers’ stuke in MTV exposure, puge
43.

In conjunction with the launch,
Group W and MTV were scheduled
to present a simulcast with KROQ-
FM Pasadena on Saturday night of

the Go-Go's performing at a Los
Angeles area high school, taped sev-
eral months ago.

Areas covered in the Los Angeles
market are Santa Monica, West Los
Angeles, San Fernando Valley,
Eagle Rock, Fullerton, Buena Park,
Newport Beach and Ontario.

MTYV was set to bow nearly simul-
taneously over Group W Cable in
the Los Angeles area with the Satel-
lite News Channel. The news chan-
nel went on the air Friday (21), with
MTV to come on air at 6 p.m. Satur-
day.

“When the CBS Cable Channel
disappeared on Dec. 11, we were
wondering what we were going to re-
place them with,” said Group W
Cable Southwestern regional vice
president Frank G. McNellis at a

press conference held Wednesday
(19). “That was when we decided to
go with MTV and the Satellite News
Channel.”

“Los Angeles is a very important
community for us,” voiced Robert
Pittman, senior programming vice
president for Warner-Amex. “The
music industry is located here.”

According to Burt Staniar, Group
W Cable president and chief oper-
ating officer, surveys indicated that
MTYV and the Satellite News Chan-
nel were what subscribers wanted.
“The two areas which people
wanted were music and news,” he
explained. “This was after the CBS
Cable collapse. However, there is
still a strong minority audience
which wants cultural programs, but

wWwWw.americanradiohistorv.com

in terms of the total consumer mar-
ket, this is what they want.”

As in other markets, MTV is avail-
able in stereo in Los Angeles for a
fee of between $1.50 and $1.75 per
month. The consumer is then able to
tune his FM receiver to a certain fre-
quency and receive the MTV signal.

Advertising for MTV in the Los
Angeles area is being carried out in
print, on radio and on tv. Before se-
curing an outlet in Los Angeles,
MTV ran television commercials
over broadcast stations with such
artists as Pete Townshend, Pat Bena-
tar and Mick Jagger proclaiming “I
Want My MTV!" According to
McNellis, these commercials, which
had earlier been shown in other
markets, caused many public in-
quiries to Group W offices.

through a “mini” reproduction of
the jacket. Also included is a lyric
sheet, slipped inside the folded
backing, that duplicates the LP’s in-
ner sleeve.

In Warners’ conventional Philips
packages for the album, that sheet
won’t, of course, be included. But
both versions of the cassette, in
keeping with Warners’ recent trend
of including bonus tracks on tape re-
leases, will add Cross’ 1982 single
hit, “Arthur’s Theme,” which won’t
appear on the LP lineup.

Credited with nurturing the 6 by
12 concept at the label are its crea-
tive vice presidents, Adam Somers
and Pete Johnson. Says Somers, “It
comes out of sales trends that have
been surfacing for awhile. For one,
the share of sales for cassettes keeps
increasing, and it really does look
like it’s reaching one to one with LPs
now.”

He adds that spreading tapes
throughout the store, beyond the
traditional open tape department or

(Continued on page 88)

In This Issue

BLACK 40
CLASSICAL 61
CLASSIFIED MART......covrerruernnccinnreens 48, 50
COMMENTARY 10
COUNTRY 56
INTERNATIONAL 9
PRO EQUIPMENT & SERVICES........coceunnens 37
PUBLISHING 43
RADIO 15
RETAILING 29
TALENT & VENUES ........coovvvvvnnnnnnnnnsscccnninns 51
VIDEO 33

FEATURES
Chartbeat
Executive Turntable
Industry Events.........
Inside Track
Lifelines
New LP & Tape Releases........................
Rock 'n' Rolling.................
Stock Market Quotations .
The Rhythm & The Blues

Vox Jox.

CHARTS
Hot 100
Top LPs & Tape
Black Singles, LPs.....
Country Singles, LP..
Radio Singles Action
Rock Albums/Top Tracks ........coccovvveeenn.e.
Adult Contemporary Singles .
Boxscore
Hits Of The World ..................
Videocassette Rentals, Sales
Classical LPs
Disco/Dance Top 80 ........oeveeeeeereeereeee.
Midline LPs....
Latin LPS ...

REVIEWS
Album Reviews
Singles Reviews

advog11g ‘€861 ‘62 AHVNNYF


www.americanradiohistory.com

JANUARY 29, 1983, BILLBOARD

News

Analysts See Upbeat Indicators
For Home Entertainment Trade

By SAM SUTHERLAND

LOS ANGELES—Wall Street’s
crystal ball proves cloudy when con-
sulted for glimpses of home enter-
tainment’s fortunes in 1983. But if fi-
nancial analysts are again somewhat
divided in their specific expecta-
tions, those glimmers that do appear
offer “cautious optimism™ as a use-
ful, albeit cliched theme.

Overall, consumer interest in
home entertainment remains bull-
ishly high despite troubles elsewhere
in the economy. But competition
within the overall leisure field still

reorganization last May.

stores is doing fine.”

it without Joe as a partner.”

SIX-STORE D.C. CHAIN

Richman Stake In Variety

By BILL HOLLAND

WASHINGTON—Richman Brothers Records, the Pennsauken, N.J.
one-stop/distributor/retail operation, has gone into partnership with the
ailing Variety Records here, the six-store chain that filed for Chapter XI

Jerry Richman, chief executive officer of Richman Brothers, confirms
that starting last Thanksgiving, after getting “top bid” for the partnership.
the New Jersey firm began “new bookkeeping, inventory procedures” and
filled the stores with ““tons of mercharidise.” He says that “everything at the

Richman Brothers, one of the oldest one-stops in the country, branched
out as a distributor during the late "70s (they now carry more than 300 la-
bels) and bought its first retail outlet in 1973.

Richman Brothers now has seven stores in its Sounds Odyssey chain, in
Delaware, Pennsylvania and Maryland, plus seven *“associated” Sound
Odyssey stories that are not owned by the company, but share joint adver-
tising, as well as the six Variety Records stores in the Washington area.

Richman says that the Variety shop in nearby Tyson’s Corner, Va., an
affluent Northern Virginia suburb, is becoming “well known as one of tHe
best stores in the country, and it was our No. | store this Christmas.” He
admits that a lot of the store’s success is due to the efforts of Joe Goldberg of
Variety Records. “Needless to say,” says Richman, “we couldn’t have done

prompts divergent forecasts. In
polling some half dozen analysts this
year, it’s significant that at least one
veteran ultimately confesses that
calling the shots for '83 may prove
even tougher than in past years.
Otherwise, forecasts for recorded
music sales range from flat unit
and dollar performance compared
to ‘82 to varying degrees of measur-
able growth. Home video is seen
as a growth area, but forecasters split
over whether videodisks would
bloom or fizzle, VCRs would remain
tied to rentals or tape new prere-
corded tape activity, and cable

media would undergo a major
shakeout in the number and nature
of systems and services.

Where analysts do approach a
consensus is the longterm outlook
for video games and personal com-
puters. Games interest is expected to
remain high, but the proliferation of
suppliers augurs a need for careful
title development and the possibility
for some major disappointments
outside the arcade programming
base. And the rapid penetration of
personal computers into a broader
cross-section of homes and
demographic sectors, driven by price
reductions and “friendlier” soft-
ware, is expected to prove a major
theme among manufacturers, dis-
tributors and retailers, all of whom
are expected to eye the computer
boom hungrily.

“I don’t think there’s a major
change in store for the music busi-
ness,” notes Harold Vogel. vice pres-
ident and senior entertainment in-
dustry analyst at Merrill Lynch. “It
should be a little bit up, but other
factors haven’t changed sufficiently
within the industry or the economy
to permit a fast turnaround.”

He knocks the music trade for
“crying a bit too loud” over the im-
pact of home taping during recent
years, but he does see hopeful signs
in the shifting pricing behavior of
the business. “I think pricing relative
to the innovation of the product it-
self got out of hand. .. . (But) prices
are not going up anymore, and, in
fact, seem to be coming down, sug-
gesting (manufacturers) have lis-
tened to the consumers. When dur-
ing the '70s would anyone have
expected that development?”

(Continued on page 79)

CBS Stresses CX Commitment

Seeks More Hardware Firms’ Support For System

LAS VEGAS—CBS Records is
making new noise about its “quiet
revolution in audio,” the CX disk
encoding process. Despite center
stage attention for digital audio dur-
ing the Winter Consumer Electron-
ics Show here, a trio of CBS execu-
tives hosted the first formal CX suite
during the show in hopes of spurring
new attention from audio hardware
manufacturers.

Prompting CBS’ continued pre-
dictions of an eventual catalog-wide
commitment to CX-encoded LPs is
the growing list of audio and video
hardware licensees already inter-
ested in the process’ benefits for
playback of encoded disks. While
only a few of the 30 audio hardware
licensees have made a substantial
commitment to the circuitry in cur-
rent production designs, CBS points
to the spread of professional audio
licenses and the advent of cheaper,
single-chip IC componentry as evi-
dence of gains.

The latter issue is deemed particu-
larly crucial in that the availability
of inexpensive CX chips for incor-
poration into receivers and ampli-
fiers opens the door to substantial
inroads for CX in terms of mass
marketed, modestly-priced home
stereo gear.

Both Hitachi and Telefunken un-
veiled their own CX chips shortly
before CES, with Hitachi now ready
to fill orders from manufacturers in-
terested in the circuitry, and Tele-
funken expected to have production
of its chip underway in time for de-
liveries this spring. In contrast to

earlier versions of the system de-
signed for such applications, which
required three separate integrated
circuit (IC) chips, the new single
chip designs now bring the average
price to an estimated $5 premium to
the end purchaser. According to
Dan Gravereaux, associate director
of CBS Technology-Center’s sound
reproduction department, actual
manufacturing cost of the Hitachi
~chip is probably closer to $2.

Apart from the much trumpted
approach of the digital Compact

N.Y. Retailer
Phil King Dies

NEW YORK-—Phil King, who
founded King Karol Records with
Ben Karol in 1952, died Jan. 18 of
cancer. He was 66.

King was president of the local re-
tail chain, which, atits height several
years ago, numbered seven stores.
Under the corporate agreement be-
tween King and Karol, the latter
now takes over as sole owner of the
firm.

Under the administration of King
and Karol, the stores built a reputa-
tion as among the most fully stocked
catalog outlets in the East. The com-
pany is also active as a one-stop and
exporter.

King's survivors include his wife,
Shirley, and two daughters, Carol
and Jane. He had four grand-
children.

Disc, however, why has CX re-
mained largely unsung for over a
year? According to William Fox,
vice president of operations and fi-
nance for the CBS Records Group,
the availability and marketing of
CX software offers clues.

“The integrated inventory ap-
proach was taken to minimize han-
dling problems,” says Fox, alluding
to CBS’ decision to initially intermix
CX encoded versions of label titles
with unencoded product, partially to
sidestep any risk of double inven-
torying by dealers. Since introduc-
tion of that strategy, however, there
are signs that the ploy has only ob-
scured CX. “Now we’re seeing the
opposite problem. There are now
people out there who know what CX
is and want it, but they’re having
trouble finding encoded product.”

An early paucity of encoded titles
hasn’t helped, he admits, but Fox
appears philosophical. “We've been
encoding titles only with artist ap-
proval, and now we’re having no,
problems whatsoever in obtaining
that.”

He also notes that acceptance for
CX and its combination of noise re-
duction and dynamic range expan-
sion by classical acts has broadened,
following early caution regarding
the merits of the technique.

“But other licensees in the U.S.
aren't actively releasing albums in
CX yet,” admits Fox. “They’re all in-
terested in the process, and say they
like what. they hear, but none of

{Continued on pag'e 79)
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e
displays his bounty after
tying with Rick Springfield as favorite pop-rock male vocalist at the 10th an-
nual American Music Awards ceremony at the Shrine Auditorium in Los An-

geles (separate story, page 90). Cougar, who performed with Mitch Ryder, is
shown with members of his band.

Executive Turntable |

Gerry Wood has resigned as editor-in-chief of Billboard magazine, as of
March 31. With immediate effect, publisher Lee Zhito resumes the respon-
sibilities and title of editor-in-chief, and will be working in New York for the
next few months directly with Adam White, managing editor. Wood will be
assisting in the transition, and handling special assignments. He expects to
announce his plans soon.

Record Companies

PolyGram Corp. has appointed Arnold Rich senior vice president of its law
department. He joined the organization as vice president of law in 1974 and
continues in his present capacity as general
counsel for the U.S. PolyGram companies, a
nosition he has held since 1977. ... Colum-
Jia Records has named Marilyn Laverty di-
rector of press and public information, East
Coast. She has been associate director of
oress and public information for the label
since 1980. ... CBS Records Nashville has
appointed Mary Ann McCready director of
oroduct development, a new post. She joined
the company in 1974 and has held a number of posts, including press coor-
dinator and director of contemporary artist development.

Highrise Entertainment Co. has realigned its executive
structure. Larry Leal, chairman, takes over as president from
Marc Kreiner, who has resigned (separate story, page 6). Mike
Lushka becomes executive vice president and general man-
ager; Pat Means takes over as vice president and director of
operations; and Bunky Sheppard has joined the firm as vice
president of promotion. Sheppard, a former Motown and
w .M 20th Century-Fox executive, was most recently vice president
McCr.eady of promotion for Destiny Records. He will remain in Los An-

geles, although the company is moving its headquarters to
Dallas. . .. Apple Pye Records, Yonkers, N.Y., has named Paul Timmons di-
rector of a&r. He comes from Deluxe Records in Australia, where he directed
the label’s promotion department.

Video/Pro Equipment

Hobart Kreitler has resigned as chairman and chief executive officer of
Pioneer Video, Montvale, N.J. He is succeeded by Ken Kai, who retains his
post as president of the firm. ... The Home View Network has appointed Da-
vid Wyler vice president of programming in New York. He has been director of
acquisitions, scheduling and special projects for Oak Industries since 1981.
Home View has also named Michael Dubester vice president of operations, a
new post. He was a vice president of Contemporary Communications Corp.

ABC Video Enterprises has promoted Andrew Suser to general attorney and
associate director of business affairs in New York. ... RCA VideoDiscs has
named Roy Brubaker director of technical services. The former vice president
and general manager of WQED West Inc. will supervise RCA’s technical serv-
ices facility in Burbank. . . . WEA International has promoted Ahmed Ta-
hir to director of its video division in New York. He was manager of WEA’s
East Coast video operations. . . . Pioneer Electronics, Long Beach, Calif. has
named Sharon Barber vice president of special market sales. She joined Pio-
neer in 1977. ... Jo-Anne Carpanzano assumes the national sales coordinator
post for Vestron Video in Stamford, Conn. . .. JBL Inc., Northridge, Calif. has
appointed John Hoge manager of transducer research and development. He
was an independent acoustics consultant.

Related Fields

Risa Solomon, vice president of the Video Software Dealers Assn., has re-
signed. She had been operating from an office in Dallas. . .. Howard Rheiner
has been named marketing director for Litelab Corp., which manufacturers
architectural and entertainment lighting and controls, ... Judi Jones has
joined Ailes Communications Inc. in New York as head of its talent manage-
ment division. . . . Glennise Perkins is the new manager of Tom T. Hall’s Toy
Box Studio in Brentwood, Tenn. ... Stephen Smith works with record com-
panies and music artists as the new associate producer of Embassy Television’s
“Square Pegs” comedy series.

Laverty
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Available on cassette.
“CBS” 1sa trademark of CBS Inc. © 1983 CBS Inc.

R
PC 35598

In 1979, CBS Records revolutionized the

music business by reducing the list price of
hundreds of catalog albums to $5.98.

nas Total Nice Price sales to date—over
$200 million at retail! To kick off 1983, CBS
is once again demonstrating its total
commitment to The Nice Price line.

nas- Forty January releases bring total to well
over 1,000.

s~ More first time Nice Price artists-James
Taylor, Heart, Elvis Costello, Molly Hatchet
and more!

ras~ More superstar albums to come, all at
same nice low price!

s~ New Nice Price print, radio, TV and
P-O-P campaigns to support new releases
and entire line.

You can count on CBS Records to remain
100% behind The Nice Price line. It's more
than nice. . . It's very good business.

NICE PRICE
TWO WORDS THAT
REVOLUTIONIZED THE
BUSINESS.FROM CBS
RECORDS.
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News
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I, e Bl o
BAUHAUS BASH—Peter Murphy of the Brit

: i 8 :
ish group Bauhaus greets fans at

the Viny! Fettish record store in Hollywood. His visit coincided with their
shows at the Roxy in Los Angeles, where they performed tunes from their
A&M LP, “The Sky’s Gone Out.”

Chartbeat |

Columbia On Hot Streak;
Quincy’s Got A Hit Jones

Columbia this week becomes the
first label to hold down the top three
spots on Billboard’s Hot 100 since
RSO’s hot streak nearly five years
ago. Columbia achieves this monop-
oly with Men At Work’s “Down Un-
der,” Toto’s “Africa” and Marvin
Gaye’s “Sexual Healing”; RSO did
it in April, 1978 with the Bee Gees’
“Night Fever” and “Stayin’ Alive”
and Eric Clapton’s “Lay Down
Sally.”

RSO had two additional hits in
the top 10 during that feverish pe-
riod, as does CBS this week—though
both are on Epic rather than Colum-
bia. Michael Jackson & Paul
McCartney’s “The Girl Is Mine”
dips to number five; the Clash’s
“Rock The Casbah” holds at eight.

* * K

Take A Tip From Q: Quincy
Jones has two singles in the top 10
this week and four hits in the top 50.
Besides the aforementioned Jack-
son/McCartney duet, he’s repre-
sented with Patti Austin & James
Ingram’s “Baby, Come To Me” at
number seven, Jackson’s “Billie
Jean” at 37 and Donna Summer’s
“The Woman In Me” at 42.

This marks the first time in Jones’

Highrise Plans
Move To Dallas;
Kreiner Quits

LOS ANGELES—Highrise Enter-
tainment is shifting its headquarters
to Dallas in the wake of Marc Krei-
ner’s sudden departure as president.
Larry Leal, the Dallas real estate ty-
coon who owns 50% of the company,
assumes the title of president in the
reorganization, while Mike Lushka,
who owns 25% of the company. be-
comes executive vice president/gen-
eral manager (Executive Turntable,
page 4).

Kreiner says he will relinquish his
25% share in the company within 60
days, though until then he will serve
on a consultancy basis lining up
Highrise’s foreign licensees at
MIDEM in Cannes.

The shake-up is viewed as surpris-
ing because Highrise had gotten off
to such a fast start in its first six
months of operation. The label has
two of this week’s top three black

(Continued on page 78)

career that he’s had two singles in
the top 10 simultaneously. The top
10 postings of “The Girl Is Mine”
and “Baby, Come To Me” also give
Jones a nearly 20-year span of top 10
hits. He first made the mark in May,
1963 with Lesley Gore’s immortal
“It's My Party.”

Jones and Gore teamed on three
other top 10 hits and three addi-
tional singles that placed in the top
20. Jones’ other top clients over the
years have been Jackson with five
top 10 hits and the Brothers Johnson
with three. Relative newcomer
James Ingram has been featured on
three top 20 hits.

Of the 15 top 10 hits that Jones has
collected to date, just over half have
come since the start of the '80s. And
of his 20 top 20 singles, an even 10
have come in this decade.

Herewith, Jones® 20 top 20 hits:

1. “Rock With You,” Michael
Jackson, Epic, 1980/ # | for four
weeks.

2. “Its My Party,” Lesley Gore,
Mercury, 1963/ # | for two
weeks.

3. “Don’t Stop Till You Get
Enough,” Michael Jackson,

{Continued on page 88)

Kwiker Bid
For Shares
In Integrity

LOS ANGELES—Lou Kwiker,
president of Integrity Entertainment
here, is making a three-pronged
pitch to the estate of Lee Hartstone
for its 1,113,000 shares of the 130-
plus retail store chain in the Western
states.

Offering $2.6 million for 37% of
the outstanding shares in the Where-
house/Big Bens record/tape/acces-
sories/video chain, or $2.336 per
share, the plan would include a por-
tion of the shares not to exceed 50%
to be acquired by Integrity itself. An
undesignated portion would also be
purchased by a “group of senior ex-
ecutives” of Integrity for their own
accounts. Another unspecified
chunk of the shares would to into an
employee stock ownership trust
being formulated, according to the
announcement.

Before the deal is consummated, a
bank lender for the funds needed for
the purchase must be finalized and
approval of the purchase must be
obtained from Paul Revere Associ-
ates, current institutional lender,
and definitive contracts must be exe-
cuted. In addition, Kwiker’s an-
nouncement states, a special meet-
ing of stockholders of the firm must

(Continued on page 78)

Roster, Signings
Firmed At PCM

LOS ANGELES—PCM Records,
a new independent label headed
here by former Playboy Records
chief Bob Cullen, has firmed up its
operational staff and unveiled two
new roster signings, both veteran
acts with prior track records.,

PCM’s maiden single release,
composer/arranger Pat Williams’
recording of his main theme from
the cancelled “Lou Grant” tv series,
“Lou’s Blues,” has been followed by
Williams® first album for the label.

And, concurrent with that first al--

bum project, PCM has inked Kenny
Rankin, already at work on his first
album for the label, and Little An-
thony.

(Continued on page 88)

Billboard photo by Jason Respini

STILL KING—Roger Miller, center, confers with Scotti Brothers executives

prior to recording his first album for the label. Seated on either side of Miller

are co-manager Herb Nanas and Stan Moress of Scotti Brothers Manage-

ment; standing are John Musso, president of Scotti Brothers Records, and
Tony Scotti, president of Scotti Brothers industries.

Black Fanzines Growing
In Importance And Impact

By NELSON GEORGE

NEW YORK—What do fan mag-
azines and Rodney Dangerfield
have in common? They don’t get re-
spect. :

Fanzines, with their ster-
eotypically female teenybopper
readership and teen-oriented edito-
rial content, have traditionally never
received the respect in the music in-
dustry reserved for a Rolling Stone
or Musician.

But with a tough economy and
artists seeking any media exposure,
fanzines’ importance in artist devel-
opment is becoming more evident.
Moreover, if the changes at two
leading black fan magazines are any
indication, the images and inten-
tions of the fanzines themselves have
increased their impact.

Right On! and Black Beat, for-
merly Soul Teen, have both up-
graded their editorial and graphics,
and aimed their publications at an
audience whose age stretches into
the twenties. Both claim to have
played key roles in the careers of
several performers.

Los Angeles-based Right On! has
been the leading black fan magazine
since its founding in the early 1970s.
Editor-in-chief Cynthia Horner
claims a national circulation of ap-
proximately 200,000 per issue. Right
On! is owned by D.S. Magazines,
which also publishes the teen fan-
zine Tiger Beat and soap opera
magazine Daytimers. Since she

S

- Toto: The

Critics B; Damned

Grammy Nominees Defend Their ‘Polished’ Sound

By PAUL GREIN

This is the first of u five-part series on the Grammy
nominees for album of the vear.

LOS ANGELES—If you want to see someone get hot
and bothered in a hurry, just ask Toto drummer Jeff
Porcaro how he responds to critics who contend that

g the group sacrifices rawness and vitality for studio pol-

ish and sheen.

To Porcaro, 28, those are fighting words. “Most crit-
ics aren’t musicians,” he counterattacks, “and don’t
have the faintest idea of what it is to play that tight and

that good. We have just as much raw energy as other
bands, but you’re hearing music that’s in tune; you're
hearing play capabilities that get better and better each

ear.
g Keyboardist David Paich, also 28, agrees, if some-
what less heatedly. “We played the songs on ‘Toto IV’
as raw as we possibly could without making them
sound sloppy and incorrect,” he says. “With a tune like
‘Rosanna,’ if we played it too loose, it would sound
bad.

“But in albums to come, I'd like to see us get a little
more bluesy and raw. We have stuff in the can that’s
probably looser and rawer than any Stones or Rod

Stewart stuff I've ever heard. Hopefully in the next al-
bum you’re going to hear another side to Toto: the live
sound that we close our show with.”

Porcaro adds that the group also wants to make its
lyrics more meaningful and mature. “That’s the only
little part of Toto that’s missing,” he says. “Being musi-
cians instead of poets, we're only beginning to get com-
fortable with our writing. But now that we are, we'll be
saying more lyrically and not just musically.”

But Porcaro deflects another frequent criticism of
the group: that it’s faceless. “I'm satisfied with the
band being known just by its name and its music,” he
says. “When we play, we want our tunes to be heard,
and not have people digging the clothes we wear or
that we’re good-lookers.”

Paich, who won a Grammy six years ago for co-writ-
ing Boz Scaggs’ “Lowdown”—1976’s best r&b song—
acknowledges the influence of Thom Bell-produced
Spinners records on “Rosanna,” Toto’s Grammy-nom-
inated single. “I used their arranging device,” he says.
“There’s an emotion you get when everything drops
out and you hear those voices. I call it the Spinners sec-

{Continued on page 90)
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joined the staff seven years ago,
Horner says the magazine has
“changed tremendously.”

“Originally we aimed for females
from age nine to 17. Today we reach
16- to 30-year-olds of both sexes.
Visually, we’ve added a lot of color
photos and refined our graphics.
Over these seven years, we've seen
an important role in publicizing “the
quantity of promotional materials
available to us. Good quality color
photos of black performers have in-
creased, for example.”

Horner feels the magazine plays
an important role in publizicng “the
majority of black performers who
are really not going to cross over and
get exposure in the white consumer
press.”

“We were the very first national
publication to feature Prince regu-
larly, and in fact he sought us out,”
Horner says. “When he was mixing
his first album, he called me up and
invited me down to the studio. Later
he paid for me to travel to Min-
nesota to see where he grew up. Only
later did other publications pick up
on him.

“Because of his hits and attractive
appearance, Ray Parker has also
been covered in Right On! regularly.
Everybody at Arista will tell you
about the role we played in Ray’s ca-
reer.”

(Continued on page 40)

Producer/Artist
Don Costa Dies
In New York

NEW YORK — Don Costa, the
prolific  arranger/producer/artist,
died here Wednesday (19) of heart
disease at Lennox Hill Hospital. He
was 57.

Costa, who was in New York pre-
paring for a recording session with
Frank Sinatra, had a music industry
career that spanned 42 years, begin-
ning as a member of a CBS radio
station orchestra in Boston, where he
was born.

Hired by Vaughn Monroe to write
arrangements for radio and tv
shows, Costa went on to freelance
arranging assignments for many top
singers, including Vic Damone,
Sarah Vaughan, Rusty Draper,
Georgia Gibbs, the Ames Brothers
and Billy Eckstine, among others.

In 1955, Costa joined ABC Para-
mount Records as director of a&r.
There, he was associated with suc-
cesses by Paul Anka, Lloyd Price,

(Continued on page 90)
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“There’s Still A Few Good
Love Songs LeftIn Me’’, .. ,

{Wwritten by Howard Greenfieid & Richard Leigh)

‘ Hi, D.J.’s, a million thanks for waitihg .
’cause ““There’s Still A Few Good Love Songs Left
| = InMe.” —

|G ] \ l . : - : . : Manutactured and Marketed by
]
i

Richard Gersh Assoc. Inc. Produced By: Harold Shedd : - PonGramRecords
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MIRAGE RECORDS
STARTS OFF ‘83

THE RIGHT WAY-
WITH HITS.

Paut BARRERE

PAUL

Real American rock 1’ roll, that’s what Paul Barrere does
best. Originally with Little Feat, Barrére continues his
h career with his first Mirage album aptly titled,
g “ON MY OWN TWO FEET”
ON MY OWN TWO FEET PRODUCED 9\' PAUL 13;\191{ ERE & JEFF GLINMAN

for 2.8, Productions oM NI
90070

PATTIE BROOKS

After four hit LP’s, Mirage welcomes Pattie Brooks with
her sure-fire smash album, “In My World”” It contains the
single, “Dr. Ruth” 799921

“IN MY WORLD”

PRODUCED BY SANDY LINZER
for Sandy Linzer Productions Ine

90054

THE SYS

Funk, rock, pop, dance r h} thms and electronies. That’s
The bvstem The single, “You Are In My System” 79037 is
already hot on the R & B and dance charts. Their first
LP—“Sweat” has “hit” written all over it.

“SWEAT”

PRODUCED BY DAVID FRANK & MIC MURPIY
for Science Lab Productions

RECORDS AND CASSETTES.

Distributed by Atlantic Recording Carp
48 SIGNAL RD., STAMFORD, CT 06902 (203) 325-1395
75 ROCKFFELLER PLAZA, NEW YORK, NY 10019 CABLE-MIRAMUSIC  TWX 710-531-6537 (212) 1231-8148
9229 SUNSET BLVD., LOS ANGELES, CA 90069 TWX 910-190-254  (213) 278-635()

1983 Atlontic Recording Corp. @ A Warner Communications Co

www americanradiohistorv com
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New Zealand’s
First FMers
Ready Debuts

By ANNLOUISE MARTIN

AUCKLAND-—-New Zealand’s
first full-fledged FM stations will
start transmitting in the next few
months.

There were four applicants for the
two FM licenses available in the
Auckland region (population
800,000). The Broadcasting Tribu-
nal nominated Stereo FM Ltd. and
Metropolitan FM Broadcasting af-
ter hearings last year. The two un-
successful applicants, FM Radio
Enterprises Ltd. and the state-
owned Broadcasting Corporation,
lost their appeals against the deci-
sion.

Metropolitan FM is aiming for a
25- to 44-year-old group with a con-
temporary format (a mix of George
Benson, the Beatles, and Fleetwood
Mac, for example). The station starts
to broadcast in March. Stereo FM
Ltd. is aiming for an 18-39 rock au-
dience and will be “playing every-
thing from the Eagles to AC/DC.” It
will be on the air around May.

The New Zealand government
has directed the state-owned Radio
New Zealand IZM station in Auck-
land to relinquish its current format
and opt instead for “limited” spon-
sorship. This may marginally ease
the impact of FM on the city’s four
existing commercial stations in the
forthcoming battle for advertising
dollars. Radio New Zealand is nego-
tiating to provide both FM stations
with a news service and Metropoli-
tan FM with a sales force.

Meanwhile, Radio New Zealand’s
concert/classical YC station has
been told to convert to FM nation-
wide over a five-year period. [t will
also seek limited sponsorship to help
supplement government budgets.
Applications for commercial FM li-
censes are likely to follow in Well-
ington and Christchurch.

BASF Reports
Tape Sales Rise

MUNICH—-With its world-
wide product sales improving by
around 25% to $300 million, 1982
was a good year for the audio/
video tape division of German
chemical giant BASF. As a result
of the upturn, the board has ap-
proved limited production ex-
pansion at its German plants. A
spokesman adds, however, that
no foreign expansion is being
blueprinted.

As possible factors influencing
the market, BASF cites plans to
introduce a new 8mm tape for-
mat video recorder-camera, pos-
sible taxation on blank video-
tape, and protectionist import
regulations in several countries.

News/ International

CBS U.K. Promotion Stirs Row

Singles Discount Offer Targets Chart Panel Stores

LONDON—Only weeks after the
introduction of the new Gallup-
compiled chart in Britain, a row has
broken out over a CBS singles pro-
motion apparently aimed squarely
at shops on the chart returns panel.

National newspaper ads listed
around 100 independent outlets of-
fering 40% discounts on singles by
Men At Work, the Stranglers and
Marvin Gaye for a seven-day period
in January. A high proportion of the
stores named are thought to be on
Gallup’s 250-strong panel, and the
move has brought swift reaction
from other dealers.

Complaints center on the unfair
advantage to the chosen stores—all
three titles are hot sellers on which

Thorn EMI Profits Hold
Despite U.S. Sales Drop

LONDON—Electronics  giant
Thorn EMI has returned a trading
profit of $255.5 million for the six
months ended Sept. 30, 1982, but the
company reports “a significant drop
in sales and profits almost entirely
attributable to the U.S.” in the music
division.

As a result, the division’s perform-
ance has not been sustained, and the
company says “prompt action” has
been taken in the U.S. to reduce
costs—although nothing more spe-
cific is spelled out. “In contrast,”
says the company, “the music busi-
ness in the U.K., Europe and other
international markets has continued
at last year’s level.”

There were also problems in
Thorn EMI’s films, video software
and leisure group, which incurred a
loss. Absence of new movie releases,
impact of video piracy and falling
cinema attendances are cited as key
factors. However, production of
VHS video machines at joint ven-
ture sites in Berlin and Newhaven is

HARDWARE FIRMS JOINING FORCES

on schedule, the company says. The
cost of suspending the launch of the
VHD videodisk system is to be writ-
ten off as an extraordinary item of
around $32 million in the full year
accounts to March 31, 1983.

Although trading profit matches
the previous year’s performance, in-
creased depreciation and interest
charges arising from what Thorn
EMI calls “the exceptionally high
level of investment” in VCR rental
equipment have meant substantially
reduced pre-tax profits—$44 million
for the half year against $72.8 mil-
lion the previous year.

Overall, company turnover was
marginally up at $1,912 million
(compared with $1,891 million) for
the half year. Thorn EMI says sea-
sonal demand for music and re-
duced interestrates on consumer du-
rables boosted demand towards the
end of the period, but warns: “The
outcome for the full year is clearly
dependent on the extent to which
the recovery in demand continues.”

Video Partnerships Take Shape

By JIM SAMPSON

MUNICH-Several corporate
relationships have become clearer in
the past week or so, as European
video hardware manufacturers
struggle for survival against Japa-
nese competition by way of complex
mergers and joint ventures.

Germany’s Robert Bosch GmbH
has joined Matsushita in forming a
new company which in the next few

weeks starts production of VHS
video recorders in Germany. Mean-
while, Telefunken has promised the
German Antitrust Office that it will
pull out of the J-2-T video manufac-
turing venture as soon as the firm’s
contract with JVC and Thorn EMI
allows, apparently clearing the way
for Grundig’s takeover of Tele-
funken.

But the deal which overshadows
all others, Thomson-Brandt’s pur-

New Dutch Flexidisk Series

AMSTERDAM—Sonopresse has
launched a series of seven seven-

inch flexidisks aimed at the family
entertainment market. Each disk

contains a mixture of games, puz-
zles, stories and songs, up to 15 min-

utes of programming in all. If this
series is successful, further ones cov-
ering sports, current affairs and
other topics will be marketed this
spring.

Sonopresse specializes in flexis
and picture disks, with annual pro-
duction around 10 million. The
games series, marketed as Sonodisc
Plus, was originated by Leo Wij-
nalda, who recently became the
partner of managing director Leo
Ritmeester. Wijnalda describes the
disks, which retail at $1.50 each

complete with playing cards, lyric
sheets and other materials, as a new
phenomenon in the Dutch record
business.

Sonodisc Plus is being retailed
through some 500 sales points in
Holland, mainly supermarkets but
also including book, tobacco and
record stores. Sales results will be as-
sessed at the end of February when
the decision whether to go ahead
with further releases will be made.

Ritmeester and Wijnalda have
also sent an English-language cas-
sette of highlights from the first
series to industry chiefs in Sweden,
Denmark, West Germany, France,
Spain, Italy and the U.S. “If we get
positive reaction,” says Wijnalda,
“we’ll press the series in an English
version.”

chase of nearly 75% of Grundig
stock, faces stiff opposition in Ger-
many. Both the Antitrust office and
the major political parties have indi-
cated serious reservations about the
transfer of Grundig ownership to its
state-owned French competitor.

The Matsushita-Bosch deal, with
its $2.2 million investment (65%
Matsushita, 35% Bosch), will give
the Japanese firm a manufacturing
base in Osterode, Germany, with an
annual capacity of 30,000 recorders.
The output of the new MB Video
GmbH will be marketed in Ger-
many by Matsushita’s National Pan-
asonic company and Bosch’s
Blaupunkt division.

Grundig had reportedly tried to
win over Bosch for its competing
V2000 system, and several politi-
cians have mentioned Bosch as an
alternative to Thomson-Brandt as
Grundig’s future partner. The Mat-
sushita deal appears to quash such
speculation, although a Bosch
spokesman here refused to comment
on Bosch-Grundig negotiations or
on contract details of the new joint
venture.

Telefunken and Grundig have
been less secretive about their dis-
cussions. While all details of the deal
have not been finalized, certain
points appear firm: Telefunken will
divest itself of many foreign subsidi-

(Continued on page 72)
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good turnover at full price was ex-
pected—and on the effect to public
attitudes on price. One dealer says:
“We've just got customers used to $2
being a fair singles price, and this
could put us back to square one.”
Even among the named stores, there
has been some resentment, with
many saying the first they knew of
the promotion was when customers
started coming in demanding 80
cents off the CBS singles.

Gallup director Malcolm Mather
says: “We are amazed that CBS
should choose to do such an open

- piece of chart-oriented promotion

with these particular singles, all of
which were climbing fast anyway.
However, we can promise that their
current positions are the statistically
correct ones. Ours is a sales chart,
not a marketing chart.”

Polydor managing director Tony
Morris, chairman of the British Pho-
nographic Industry charts com-
mittee, stresses that under the in-
dustry’s “code of conduct,” record
companies should give prior notice
of such promotions, including the
marketing profile of chosen shops,
which should match the proportion
of chart and non-chart return outlets
in the trade as a whole. He adds:
“My company would be concerned
whether such a promotion was in
keeping with the industry agree-
ment, or with the principles of fair
trading.”

However, the BPI confirms that
CBS had given notice of the promo
and the shops involved, and the list
had been given to Gallup so that a
weighting factor could be intro-

WEA Germany
Taps Zumkeller

HAMBURG—Manfred Zumkel-
ler is leaving his post as national di-
rector of EMI-Electrola in Cologne
to become managing director of
WEA Musik Gmbh. He takes up his
appointment March 1.
aging directors in the WEA manage-
ment team—Dr. Gerhard Weber,
head of Warner Home Viudeo;
Friedrich Carl Coch, head of the
pressing plant and distribution cen-
ter in Alsdorf; and Ed Heine, who
heads Musik Unsurer Seit, the pub-
lishing arm, in Munich.

Manfred Lappe has been ap-
pointed deputy director of WEA
Musik and head of the WEA record
retail chain, Govi Tontraeger Ver-
trieb in Hamburg.

duced in its calculations. CBS man-
aging director Paul Russell says:
“All we are trying to do is be com-
petitive. We chose the titles before
Christmas, before we knew how
high they would chart, and we have
already chosen the titles for our next
offer, one or more of which may also
be a hit before the promotion starts.”

The long-term fear is that other
companies will be encouraged by
the much smaller number of stores
in the new Gallup chart panel to
mount similar campaigns, more
cheaply than before. Malcolm Ma-
ther comments: “This is not a simple
issue of price, but of marketing prac-
tice generally. Promotions of this
kind, concentrating on a few shops
and ignoring others, could result in
anomalous sales patterns, and we
shall always check this with non-
chart outlets. But if the record com-
panies continue to give such favored
treatment to certain stores, then one
of these days someone is going to
complain to the Office of Fair Trad-
ing.”

BPI Intensifying
Battle Against
lllegal Imports

LONDON—Once again stepping
up its fight against illegal parallel
imports, the British Phonographic
Industry (BPI) has started a new
series of “search-and-seize” raids on
retailers. First target was a South
Coast chain of retail record shops,
Subway Records, with raids on
premises in Southampton, Por-
tsmouth, Plymouth, Brighton and
Bournemouth.

The defendants, Zeppelin Rec-
ords Ltd., trading as Subway Rec-
ords, and director Derek Tomlinson,
appeared in the High Court Jan. 11,
sued by RCA Records Ltd., which
also acted on behalf of all other
members of BPI. The case was held
over until Feb. 10, with the defend-
ants giving undertakings not to
knowingly deal in illegal imports.

The judge was told that BPT solic-
itors making the raids found LPs
manufactured in the U.S., Canada,
Japan, Australia, Portugal and other
non-EEC countries and allegedly il-
legally imported into Britain. Prod-
uct involved inctuded albums by
Phil Collins, Duran Duran, the
Clash, Dionne Warwick, Neil Dia-
mond and Ultravox.

Dillboard’s Recommended LP's Dec. 12,1982

PATRI
. D

ST.

CK’'S

“We lrish
Talk Like That'"

Hal Roach is one of the top
comics in Ireland, and this
LP was recorded at Jury's
Hotel in Dublin. He is an
old fashioned type of
comedian in that he
doesn't do sex and
drug jokes. His con-
cerns run closer to
Catholicism and
booze, and combi-
Y nations of the two.
But his humor is so

gentle the whole

family can enjoy it

Many distribution areas still available for Hal Roach
and many other fine Irish recordings. Contact.
REGO IRISH RECORDS
64 New Hyde Park Rd., Garden City, N.Y. 11530
(516) 328-7800
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Terminating A Productive Tie

By BILLY MESHEL
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stand on performance and mechanical income going to the
original publisher of pre-termination licensing rights to copy-
rights once held in their catalogs.

Our company supports the Welk organization. Writers grant
the publisher exploitation rights, and the publisher exploits
these songs to the last day before termination. Why then
should the publisher not participate in income from his exploi-
tations?

Why is exploitation performance five years preceding the ter-
mination any different than the last day? If that were the case,
the publisher should stop exploiting the composition some time
before the publisher’s collection rights run out.

As a publisher and a former writer, I can see both sides of the
problem. Some writers want to earn more money than they
would on the writer’s share alone. But writers should evaluate
the success of their publishers and not take copyrights away
simply because the time is up.

‘A songwriter does not
always take into account a
publisher’s achievements’
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As a publisher, I am aware of the time and money invested in
a composition that is signed and exploited. When the song is
returned to the writer, the writer receives the benefits of all this
groundwork. Why shouldn’t the publisher continue to receive a
dividend from its investment and rewards from efforts made
during its term?

Judy Hicks, our manager of copyright and international,
supports this view from the perspective of her 30 years in the
business. She puts it this way:

“Knowing the tremendous amount of paperwork involved in
just one copyright, it would be difficult to turn over the files of a
terminated song as a ‘present’ to the writer/publisher. In effect,
the writer of a terminated song would reap the benefits of the
original publisher’s organization.

“Copyrighting, protecting, licensing, negotiating and ex-
ploiting—the results of these efforts are presented to the new

owner in a neat file. Does the recipient of the copyright history
realize the professionalism that was and will be necessary in
dealing with these matters?
The original administrating
publisher should not lose any
contractual benefits of in-
come generated during its
term.”

A songwriter’s under-
standing of what a publisher
does for him and his music
does not always take into ac-
count what is achieved by the
publisher’s presence. The
writer thinks the music did it
all.

For example, “Whatever
Will Be, Will Be (Que Sera
: . Sera)” is a song we exploit

: e i © and administer. Our English
Meshel: “The writer thinks subpublisher recently accom-

the music did it all.” plished getting it into a plati-

num album and number two

on the singles chart. How could a songwriter inexperienced in

the administration and exploitation of music publishing ever
hope to get exposure like that?

The songwriter needs a creative publishing organization, the
manpower it can provide, the licensees, and the communication
with the rights societies, not just at home, but all around the
world. It seems to me writers would be better off leaving the
songs with the good exploitive publisher, unless they are being
offered a very large sum of money by a publisher that will run
with the music.

I have seen copyrights expire and revert to the writer,and un-
less the song is a great standard, the writer will benefit by noth-
ing. And still they take it back.

The writer should not depend upon collection from other
areas of the business. He should sit down with the original pub-
lisher and strike a new deal. He would thus continue to benefit
from the familiarity the original publisher has with the copy-
right vis-a-vis its professional staff.

So many writers find themselves with the deed to the ranch,
but they’re not ranchers.

Billy Meshel is senior vice president and general manager,
Arista Music Publishing Group, based in Los Angeles.

ers out of business.

Service ‘Down Under’

Letters To The Editor

the country to add the new compilation album by the

As a small country music label in Australia, 1 am al-
ways looking for new records and songs for appraisal
by my artists, and in the case of records, also for re-
view in a column | write.

If a certain song is doing well on the charts | am
more than interested, but eight times out of 10 my let-
ter to the publisher is never answered. That's not giv-
ing service to their composers. While many U.S. pub-
lishers are represented in Australia, one only finds out
when a terse note arrives from the subpublisher to call
on them, and not to write to America.

The point is that many (not alt) of the Australian
publishers appear to be no more than collection
agencies and never push songs to artists or their com-
panies.

My next complaint is about U.S. record exporters
who advertise worldwide service, but fail to state that
it may take three months to ship an order of current
albums from major companies. It is even more irritat-
ing when | asked that the records be sent by surface
mail, but they arrive three months later by air, and at
my expense. Toadd insult to injury, some of the albums
had already been released on a local label while this
fast, worldwide service was being awaited.

Ross Murphy
Opal Records
West Tamworth, Australia

No Laughing Matter

After finishing Bob Paiva's commentary in the Jan. 8
Billboard, | nearly fell down with laughter. He's cer-
tainly not listening to much radio these days.

As a retail record store manager | find it hysterical
to read about labe! executives putting down tight radio
programming, and radio complaining that labels don’t
give them much-needed money for advertising product
and events. While these two giants bang each other
over the head, they're slowly but surely putting retail-

Playlists are, in fact, too tight, and the generic
brand of rock'n'roll played today has bound up every-
thing to the point where creativity and ingenuity are no
more. Enough with John Cougar, Loverboy and Asia.
How about R.E.M., the Fabulous Thunderbirds and the
Clash? Why should record companies spend bucks pro-
moting these groups when the general public never
gets to hear them?

Money is always the bottom line. We recently ran an
ad on a local station wedged between a McDonald
commercial and one for milk. Needless to say, re-
sponse was nil.

There's so much good music that should be heard,
but isn't. Instead, Neil Diamond, Diana Ross and Neil
Young are signed for incredible dollars and the new,
struggling artists are left to suffer it through.

If we, the retailers, don't sell it, the labels won't
make it. If the labels don't make it, radio can't play it.
If radio doesn't play it, we probably won’t sell it. Hope
they wake up before it's too late.

Dennis Glenn
Record Bar
Springfield, Mo.

A Guide To Ennui

| agree with Dave Forman's Goodphone Commen-
tary (Jan. 8) about the fack of creativity in radio. Pre-
dictable in presentation and music, many rock stations
play it safe and boring. Here is a guide to help one
know what | mean.

You know that you're listening to a real boring radio
station when:

1. The station refuses to add a new record until it
becomes top 10, checks out well in research, and
5,242 listeners have signed sworn affidavits that they
will not switch stations while this record is on the air.

2. The p.d. thinks new wave music refers to a song
by the Beach Boys.

3. The station proudly proclaims it was the first in

Beatles.

4. The m.d. thinks nothing exciting has happened
in rock'n'roll music since the 1950s’

5. All consultants agree that to reach their target
audience the station should play the same song 24
hours a day.

6. The station’s slogan boasts that it plays “the
wimp rock of the '80s.”

7. The music on the commercials sounds better
than the hits the station plays.

8. All the disk jockeys sound like they were cloned
in a Detroit factory.

9. The station announces its most recent Arbitron
rating every time it gives the weather.

| hope that in the New Year more radio stations will
stamp out safe and uninvolving music and program-
ming, and put some fun and excitement out over the
airwaves. Steve Vallens

Unicorn Records
Santa Monica, Calif.

Down With The Ratings

Bravo, bravo! Give that fellow broadcaster a raise
(Dave Forman, Billboard, Jan. 8). Finally someone had
the guts to express his true feelings about Arbitron rat-
ings. I'm proud of you, Dave.

As a fellow broadcaster, | have many times wit-
nessed creative and ambitious human beings get the
axe due to Arbitron ratings. We're not just some worth-
less numbers on a page. We are, in fact, human beings
programming to and for other human beings.

I say we ought to kill the monster, throw the ratings
in the trash can and get back to basics—the roots that
made radio what it used to be and what it should be
again in the future. Fun, not a pain!

Bob Brannigan
Program Director, WKLY
Ptymouth, N.C.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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The magic is happening!

“HIP HOP BE BOP (DON’T STOP)”

A record which truly excites listeners and
turns them into buyers is welcome in today’s

times. Especially when it's from an album full =S58 Essssssssc ==
of music made for today’s hard-to-please SSSESSSS = =SSSTESE=SEE
consumers. i

“Hip Hop, Be Bop (Don't Stop)” by Man = S==E SmEsmm=Eams s
Parrish is the first single (YE-127) from the Ses=Sm=== =—=t §_=-§=_=E-=
new Importe/12 “MAN PARRISH” album SESS==E E SeCeteswras
(MP-320) and cassette (MP-320C). Phones Lo
and cash registers ring because “Hip Hop” =E=ESE == ESSEEESS =
has become more than a song...it's an ES==SSSSS = SSS=S=S_== =
event in which today’s new techno pop SEES=R=EE S SRERERETTSE
music rises to new levels of emotion and — e emm e = = =
feeling, with the sheer joy of the sound that ==588 SSsSsSsSss_==5
makes people feel good. SSES5SS £ S=STSEE=S=E

Single: YE-127 Album: MP-320. Cassette: MP-320C.
Produced by Raul A. Rodriguez and Man Parrish.
Engineered by Mark Berry.

And “Hip Hop” is just the start. The
album and cassette beat the streets
and rock the jocks with nine great
selections, including guest vocal
appearances by the legendary
Cherry Vanilla® and Klaus Nomi.**
Call your nearest Importe/12 distribu-
tor and get that Man Parrish “Hip
Hop” magic working for you!

‘Cherry Vanilla appears courtesy of Man Made Productions.
**Klaus Nomi appears courtesy of Spindizzy Music, Inc

20

Importe/12 Records Division, Sugarscoop, Inc., 600 Third Avenue, New York, NY
Telephone 212/687-2318, Telex 421231 (“HRF".) Distributed by:

Importe/12

; >
/ ~
’
.

California . Florida Louisiana Michigan Ohio

Record Distributors MJS Entertainment Stan’s Record Service Action Music Action Music

Los Angeles (213) 737-1682 Miami (305) 592-6085 Shreveport (318) 222-7182 Detroit (313) 676-8832 Cincinnati (513) 531-0217

ggnne2?3%522?%%??64-4095 Georgia Maryland New York Cleveland (216) 243-0300
d Tara Distributing The Zamoiski Company Action Music Pennsylvania

Colorado
Sound Video Lid.
Denver (303) 629-1960

Connecticut
Aquarius Distributors
East Hartford (203) 278-4061

Atlanta (404) 875-8271

Hawaii
Music Craft
Honolulu (808) 841-6219

Illinois
Dance Records Dist. Co., Inc.
Chicago

Baltimore (301) 644-2900

Massachusetts
Sunshine Distributors
Boston (617) 668-0326

www americanradiohistorvy com

Buffalo (716) 883-2555
Sunshine Distributors

New York (212) 265-3530
Outside NY (800) 223-6331

Universal Rec. Dist.
Philadelphia (215) 232-3333

Tennessee
Select-O-Hit Records
Memphis (901) 523-1190
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On the charts,
our name speaks for itself.

At MIDEM, we’ll do the talking. —
Afiettn
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“Independent HighRise Entertainment has become a
black music chart force only six months after its formation
by industry veterans Marc Kreiner and Mike Lushka. The
label currently has two titles in the top 10 of Billboard’s

Black Singles chart and a further two in the top 207
Billboard Magazine 12/82

L

- 3 p—

Sonny Charles

LR: “The Sun Still Shines”
HRTO2AE

Single One: “Put it In A Magazine”
SHR2001

Billboard Cashbox

R&B Single

el | - R

-~ 8
e e8¢ s 80

. s | T

“HighRise Records was started in June of this year and
since that time has come out of the d0x like a bat out of
hell to challenge the established heavywe ghts of the
music industry.

“There’s a certain magical touch invalved with Marc
Kreiner in that every record he has worked with has gone
gold or has certairly been close to it Cougile that with
Mike Lushka’s extensive background and there’s a surefire

formula for _s,uccessj BRE 12/82

—A)3
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4, ——————

Maxine Nightingale

LP: “It's A Beautiful Thing” Hr121AE

Single: “Turn To Me” SHR2004
featuring JIMMY RUFFIN

Billboard  Cashbox
R&B Single ﬁ ﬁ

gl

© 1983 HighRise Entertainment Co.
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“Not yet one year old, Los Angeles basgd HighRise A—
Entertainment Co. is ;L‘E:ly estatlishing itself as a solid QNTER NATI ON Llc ENSIN G
chart contender. The label is off to a fine start under the AVAILABLE.
direction of industry veterans, Marc Kreiner (President)
and Mike Lushka (Vice-President). All in all HighRise has
made an mpressnve debut which speaks well for its staff
and artists.” Lo

'CASHBOX 12/82
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Alphonse Mouzon b s Tyrone Davis
LP: “Distant Lover”  HR100AE NN AEa LP: “Tyrone Davis” HR103AE
Single. “The Lady In Red” = sHr2000 R Tl ayr e Single: “Are You Serious”  sHR2005

Bilboarc Cashbox  f =l T A L 3 Billboard ~ Cashbox

E. : .-.I P g - I ‘ ‘.’ A 1
R&B Single ﬁ ﬁ e 1 : 1 B R&B Single ﬁ ﬁ ;-' D Mo

Marc Kreiner and Dennis Katz are at
MIDEM, staying at the Martinez Concorde
Hotel. Tel. 68.91.91

HighRise Entertainment Company
9000 Sunset Blvd Suite 315
Los Angeles, CA 90069
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TONY CAREY SUZY ANDREWS LOST CAUSE
PRODUCED BY PETER HAUKE PRODUCED BY INGEBORG PRODUCED BY BOB HEINLEIN
FOR ROCSHIRE RECORDS FOR X RECORDS FOR HIGH VELOCITY RECORDS

ROCSHIRE RECORDS, 4091 E. La Paima, Suite S, Anaheim, CA 92807
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GOSD|N S WORLD—Vern Gosdin, center, whose new Compleat single is

called “Today My World Slipped Away,” talks with Ken Johnston, air person-

ality for WNKZ-AM/WJKZ-FM Nashville, during a recent visit. Music director
Janet Bozeman looks on.

Country Stations Reaping
Benefits Of Long Playlists

By CARTER MOODY

NASHVILLE—Tight playlists on
country-formatted radio continue to
be a subject of concern among
record industryites here, who wish it
were otherwise. Yet a spot check of
various markets, major and secon-
dary, finds a number of stations
which claim to maintain playlists of
70 records and more, and which are
apparently succeeding in ratings
and, consequently, in commercial
sales.

Independent promotion people,
whose primary concern is stations
which report (o one or more trade
charts, believe there are between 50
and 75 such outlets open to new art-
ists and independent label product.
For them, however, this total makes
their life harder in breaking records
than it was a few years ago.

For The Record

In a story on Creative Radio
Shows (Billboard, Jan. 8), the show
hosted by Harry Newman should
have been titled “Country Music’s
Radio Magazine” rather than
“Country Radio’s Weekly Maga-
zine.

Stations doing well with ex-
panded playlists include KKYX San
Antonio, WJQS Jackson, KFDI
Wichita, KRMD Shreveport and
WHBF Rock Island, Il1.

KVOO Tulsa is No. | in that mar-
ket, ahead of 20 competitors, accord-
ing to p.d. Billy Parker, who uses a
playlist of 70-90 records. But Parker
confesses to knowing no “pulse” on
what records go over well—he just
strives for variety. I play a lot no
one else in town will touch,” he says,
“but [ may have a gut feeling about
them.”

KVOO issitting on a 13.5 share in
the fall Arbitron, Parker says. The
closest country competitors, KWEN
and KTFX, play lists of roughly the
top 40 and are tied with shares of
about 10, he says.

Jerry King, m.d. at KKYX San
Antonio, believes the size of a play-
list has less to do with pleasing the
listeners than does proper rotation
of records at different times of the
day. In drive times, for instance, per-
haps only one new artist is featured,
but in slack hours of the day up to
three an hour may be played.

(Continued on page 56)

FROM KELLY OF KMJJ LAS VEGAS

Whither Urban Contemporary?

New York Ratings Point To Volatility Of Format

By LEO SACKS

NEW YORK —Has listenership to
the urban contemporary format here
really declined, as measured by Ar-
bitron in its fall survey (Billboard,
Jan. 15)? Or is the opposite true? Ei-
ther way, the disparity of the num-
bers underscores the cutthroat com-
petitiveness of WKTU-FM, WRKS-
FM and WBLS-FM, whose popular
support among blacks, whites and
Hispanics seems to fluctuate every
six months.

Predictably, station exeutives are
downplaying any suggestion of a
calculated backlash against the for-
mat, which some perceive as an eth-
nic medium but which is clearly
mass appeal, based on estimates that
whites comprise, for example, as
much as 40% of WKTU’s listener-
ship. Instead, they maintain that the
numbers reflect a temporary shift in
their audience base.

The urban format registered a
14.3 overall share of the New York
market, according to the fall Arbi-
tron survey, compared to a 16.6
share over the summer period. In
contrast, Birch calculated that urban
listeners represented 17.1% of the to-
tal audience, an increase from the
15% share posted six months ago.
Arbitron employs a diary retrieval
methodology; Birch uses a tele-
phone recall procedure and does not
count Gotham’s urban stations
among its 1,300 radio subscribers.

“T accept fluctuation as the nature
of ongoing research,” says Barry
Mayo, WRKS program director.
“Listener levels were down in all
dayparts of the recent (Arbitron)
book, but that doesn’t necessarily
mean the urban audience has
eroded.”

Charles Warfield, vice president
and general manager of WBLS,
agrees with Mayo that any “down-
ward trend” raises questions among
advertisers. “It makes them wonder
whether the format is still viable,” he
says, “which only makes us more de-
fensive. Just look at urban’s success
across the country. That alone

A Call For AM Stereo ‘Truth’

By EARL PAIGE

LOS ANGELES—Program direc-
tor Bill Kelly of KMJJ Las Vegas is
coming out strongly for “truth in
stereo AM.” Otherwise. he says,
“We’re going to kill it like quad. To-
day’s consumer is sophisticated and
has a perceived idea that AM stereo
is just static from two speakers.”

Irritated by those stations that
hype AM stereo, Kelly is critical of
crosstown rival KROK-AM for
doing so little with its stereo AM
promotion during Winter CES Jan.
6-9.“They just putiton the air. They
didn’t even broadcast their system
(Harris) into the show.”

KROK-AM p.d. Jack London
says that though the whole library of
the AC station is on mono carts, sta-
tion DJs did identify whether vari-
ous records were in fact stereo.

As for KMJJ-AM, the AC-for-
matted station signed on stereo Dec.
3 and planned its Winter CES pro-
motion carefully. As a result, Kelly
claims, store traffic at Sound Empo-
rium, where the station was broad-
cast in stereo, doubled on weekdays
during the Jan. 3-9 promotion and
tripled on weekends. A Magnavox
receiver was used at Sound Empo-
rium in the Meadows Mall, and two

speakers were used up in the front of
the store. “They begged us to get a
second system for their other store
and we did,” Kelly says.

Kelly is proud of the stand he took
in not changing programming “one
iota” during the promotion. “We
had the same rotation, everything
the same. After all, we were getting a
lot of new people tuning us in. They
might like our sound and come back
to us. We didn’t want to gimmick it
up.”

Actually, KMJJ is still stereo post-
CES “but just about 40% of the
time.” Kelly notes. While the station
re-carted everything it could to
stereo, its varied list means that con-
siderable music is just not available
in stereo—oldies, for example. KMJJ
is all music except for the nightly
four-hour Bill Ballance syndicated
talk segment that’s been on a few
weeks.

Kelly explains his extreme con-
cern about AM stereo by noting that
a couple of years ago he did research
while at a Phoenix station. “We
tested attitudes by asking people
what they thought of the idea of AM
stereo. That's where [ realized they
had a preconceived notion it was
poor.”

Prior to the KMIJJ promotion,

Kelly says the station prepared a
test. “We had all these little noises.
This made it sound different on a
stereo receiver than on an mono re-
ceiver. It created interest. We were
straight. We came right out and told
the listeners that there would be only
one place in Las Vegas they could
hear us in stereo.”

Kelly says listeners insist the
sound they heard during the promo-
tion was brighter and crisper.
“Maybe that’s power of suggestion.
We did re-cart, put in a new board
and everything. Thatalways tends to
make you sound crisper.” For NAB,
Kelly thinks the station will come up
with a new twist or two. “We're
probably going to give away 150
stereo Walkmans.”

With almost evangelical fervor,
Kelly says he is ready to help sta-
tions get AM stereo launched with
dignity. “There’s a small, inexpen-
sive circuit in the receiver we used.
It's not expensive at all. This made
all the difference. Our fidelity at
Sound Emporium was incredible.
And we did no signal processing at
the station. None: Why aren’t the ra-
dio receiver manufacturers all put-
ting these circuits in the machines?
We're going fo blow it.”
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should dispel any premature death
notices.”

Carlos De Jesus, program director
at WKTU, feels that fluctuation is
healthy for the urban format. “It
keeps you on your toes,” he states.
“It has a tendency to give advertisers
the wrong idea about a station’s per-
formance, but sponsors don't listen
the way fans do. They need Arbitron
to tell them who’s hip.”

The “hipness” factor should be a
boost to the format, opines Joel
Webber, an AOR promotion spe-
cialist who believes that major
record labels will have to cross more
of their releases over to the urban
sector during 1983 “because album-
oriented stations don’t sell enough
disks for them anymore.”

According to Webber, fluctuation
shows that urban outlets have an ac-

tive listenership. “The fact that they
keep switching from one station to
the other is a healthy thing, I think.
And the hippest station at the time
usually wins the book.” He adds that
it reminds him of the days when,
growing up in the city in the early
1960s, “you were cool in the school-
yard, depending upon who you lis-
tened to—WMCA or WABC.”

Mel Karmazin, president of Infin-
ity Radio, which owns WKTU,
tends to discount the importance of
overall shares. “We don’t use Birch
because advertisers don’t support
it.” he offers. “But that doesn’t make
Arbitron’s ratings right. The dispar-
ity in the overall numbers has more
to do with Arbitron’s inadequacies
than any specific changes in the
marketplace.”

(Continued on page 90)

Rep Firms Confirm Value
Of 25-54 Demographic

NEW YORK —Three major radio
rep firms closed their books on 1982
to find that national ad buys in the
25- 10 54-year-old group represented
about a third of the business placed
in radio over the year.

Blair Radio research chief Bob
Galen reports that the “25-54
demographic is the only one which
showed a major increase over 1981.”
He adds, “One out of three opportu-
nities are for this important demo.”

Eastman Radio also notes the
high demand for 25-54 and com-
pares it to the youth calls—teens, 12-
24 and 12-34, only 6% of the total ra-
dio buys.

The ongoing popularity of older
demographics with advertisers is ex-
pected to continue to keep program-
ming conservative to appeal to these
listeners. Conversely, the weakness
of youth buys will continue to en-
courage broadcasters to shun teemr
listeners. Even broadcasting leader
Gary Stevens, president of Double-
day Broadcasting, who has spent

most of his life in teen-oriented ra-
dio and now runs a chain of AOR
stations, has said, “We don’t want
teens.”

Eastman lumps teens in with the
12-24 and 12-34 youth buys. Torbet
Radio in its analysis pinpoints teen
buys alone at a mere 2.9% of the total
national business. down from 3.3% a
year earlier.

Torbet’s Mariann DeLuca finds
1982 “the year for the 25-54s.” For
Torbet, this demographic repre-
sented 34% of all of its business, a
13% increase of 1981 and a 36% gain
over 1980.

Blair booked 33.6% of its business
in 25-54, a gain from 28.6 in 198].
Teens have slightly bigger share at
Blair. They represent 4.1%, but this
is down from 5.3% a year ago.

Right behind the 25-54 group at
Blair is the 18-49 cell, but this demo
isdown to 14.1% from 15.2% in 1981.
Next comes the 25-49 buy, which
represents 13.4% of Blair’s business,
down from 14.2 a year earlier.

Vox Jox

Ford Back At Golden West

By ROLLYE BORNSTEIN

Bill Ford is back in action, and
back at Golden West. Ford, who for-
merly programmed GWB’s Detroit
outlet, WCXI, and most recently
programmed Viacom’s WKHK
New York, is the new p.d. at KEX/
KQFM Portland. KQFM acting p.d.
Hoyt Smith remains on staff, as does
former KEX p.d. Bob Miller, who
retains his afternoon drive position.

. Gregg Lindhall makes the move
from one powerhouse to another,
giving up the programming reigns at
KOMA Oklahoma City to accept
the operations manager’s post at
WSM-AM-FM Nashville. WSM-
FM p.d. Bruce Sherman and his AM
counterpart, Charlie Chase, will now
report to Lindhall; the big question
is, will WSM-FM switch from AC to
country? Film at 11... . The winds of
change are sweeping across Via-
com’s FM country outlet in D.C., as
WMZQ has moved Doug McGuire
from nights into afternoon drive and
Bob Duchesne from overnights into
middays. Leaving the station “over a
classic case of irreconcilable differ-
ences in programming philosophy™
(according to WMZQ p.d. Bob
McNeill) are veteran personalities
John Dowling, who handled after-
noons, and Kevin Cochran, the mid-

day man. Also joining the full-time
lineup are 6 to 10 p.m. jock Deano
Delgallo from Q102 Winchester,
Va., and Lynn Foster, who had been
a part-timer, from 10 p.m. to 2 a.m.
Music director Debbie Fradin and
production director Joe Cash have
also left the station due to budgetary
considerations. McNeil will be han-
dling the music chores on an interim
basis, and Dave Kellogg remains as
morning drive personality.

* KA K

Robert W. Walker moves up from
assistant p.d. to program director at
Y-100 (WHYI) Fort Lauderdale,
filling the coveted vacancy created
when Bill Tanner resigned to pro-
gram WASH-FM (Billboard, Jan.
22). (By the way, Y-100 music direc-
tor Coleen Cassidy is going to
WASH-FM as well.) All this leaves
one big question: who will fill the
morning drive slot now that Tanner
is gone? The answer is, maybe you.
Y-100 v.p./g.m. David Ross is per-
sonally conducting a nationwide
search to find a suitable morning
drive replacement, so if you think
you're up toit, drop a tape to him in
the mail.

(Continued on page 26)
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Competition Winners: KLZ, KDKB, KDKO, WFMT

NEW YORK-KLZ Denver,
KDKB Phoenix, KDKO Denver
and WFMT Chicago are major mar-
ket winners in Billboard’s 1982 radio
competition, station of the year cate-
gory.

KLZ receives the honor for coun-
try formats, KDKB for AOR,
KDKO in black and WFMT, a clas-
sical station, in a miscellaneous cate-
gory. KDKO p.d. Byron Pitts is also
the winner as program director of
the Year for major markets in the
black format, and KDKB p.d. Jeff
Sattler is a like winner in AOR.

KLZ p.d. Bill Bradley notes, “We
won the Colorado station of the year
award from the Country Music
Foundation of Colorado, and to win
on the local and national levels just
has the entire staff here high.”
KDKO’s Pitts, who eschews the ur-
ban contemporary label, plugs the
outlet as “Denver’s only continuous
r&b station, and we build a base on
that.”

Also winning major market pro-
gram director of the year awards are
Barry Mardit of WWWW for coun-

try and Robert Conrad of WCLV
Cleveland for miscellaneous (classi-
cal).

Mardit has been involved in radio
for most of his life. As a teenager, he
kept the then-rocking WMCA sup-
plied with music trivia. He started
working in radio while at college:
WBCR Brooklyn College. He first
got into country music at WBEU
Beaufort, S.C. and went on to serve
as p.d. at WFEC Harrisburgh and
WEEP Pittsburgh.

Deano Day of country WCXI De-
troit becomes a fourth-time winner
of the air personality of the year
award, major markets. Also winning
in this category are Tony Yoken of
KTXQ Dallas for AOR, Tyrone V.
Bell of KDIA San Francisco for
black and Gary Owens of KPRZ Los
Angeles for miscellaneous (MOR).

Bell started in radio in 1965 at
WLOU Louisville, doing a volun-
teer public service show. He came to
KDIA in 1981 from -WBCS Mil-
waukee, where he worked a country
format. Owens has won this award
on three previous occasions.

KRAK Sacramento, WWCK
Flint, Mich., WPDQ Jacksonville
and WAKY Louisville are winners
as stations of the year for medium-
sized markets. KRAK, a country sta-
tion with a new p.d., Don Langford,
has won this award six times in the
past.

WWCK, which in 1981 collected
three Biilboard awards, won this
year for station of the year (AOR),
and Mark Miller won top honors as
program director of the year for
medium-sized markets in the AOR
grouping. Miller says he had tried
to maintain the same level of pro-
gramming as last year.

WPDQ p.d. Mark Little also won
as air personality of the year on his
urban station. He’s been p.d. for
three-and-a-half years and in the
Jacksonville market for 10% years.
Miscellaneous winner WAKY (old-
ies format) also has a winning p.d.
He is Bob Moody, who stresses
“having fun and excitement, the
kind you heard in the 1960s.”
Moody’s been at the station since
1979 and put the current format on

the air last year.

Gary Havens of WIRE Indianap-
olis is the winner of program direc-
tor of the year for medium markets
for country. He’s been at the station
since 1971 and p.d. since 1978. He
stresses “a full-service station with
personality.” While Havensis a first-
time winner, WIRE has won station
of the year six times in previous
years.

Maxx Myrick of WVOI Toledo is
the winner as program director of
the year for medium markets in the
black category. “If people want to
hear it, we play it,” says Myrick. “We
don’t have any hangups about color
lines.”

Don Keith of WNKZ/WIJKZ
(KZ-Country) Nashville is the win-
ner as air personality of the year for
secondary markets for country. He’s
been in radio for 15 years and is the
p-d. of both his station and the six
Mack Sandlin stations. WSYR Syr-
acuse jock Big Mike Fiss wins as air
personality of the year for medium
markets in AOR. A winner last year,
Fiss has been in radio for six years,

all of them at WSYR.

Kris Stevens of WYCA Gary, Ind.
is the winner for air personality of
the year for medium markets in the
miscellaneous category (religion).
He’s been in radio for six years since
college. He came to WYCA from
WIBI Carbondale, IIL.

WWVA Wheeling, W. Va. wins
top honors as station of the year for
small markets in the country area,
and WDST Woodstock, N.Y. wins
in this area for miscellaneous (block
programmed). WWVA is pro-
grammed by Tom Miller, who’s
been with the station for 10 years.
WDST programs rock, jazz, classi-
cal, blues, children’s programming,
talk, country and folk.

Doug Lane of WLCX LaCrosse,
Wisc. is the program director of the
year for small markets in country.
Lane, winner of this category in
1981, has been programming this
station for three years. He came
from a p.d. post at WYTL Oshkosh
and began his career in radio as an

(Continued on page 50)
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 Washington Roundup_ |
FCC Reports Employment Up

The FCC has released its 1982

broadcast employment figures, and
the report shows employment in the
industry up 3.22% in 1982.

Individual employment reports
for stations having five or more em-
ployees indicated a gain of 4,995 em-
ployees over the previous year. The
latest overall employment figures re-
veal that 131,589 full-time employ-
ees are classified as officials, man-
agers, professionals, technicians and
sales workers. The report shows that
women represented 25.9% of the to-
tal figure, and minority workers
12.7%. Women gained slightly as a
result of the increase, and minorities
stayed at the same percentage.

® In other Commission news, the
FCC will hold a hearing on the three
competing applicants for AM sta-
tions on clear channel 750 kHz.
Kaye-Smith Enterprises seeks to up-
grade its limited-time station KXL
Portland, Ore., as does Eastern Utah
Broadcasting for its daytime station
KOAL, presently on 1230 kHz.
Mountain West Broadcasting pro-
poses a new station on 750kHz in
Park City, Utah.

In 1980, in a move to open up the
AM dial, the FCC decreased inter-
ference protection for the 12 once-
powerful clear channel stations that
provided nighttime service over vast
areas that at one time had no radio
service. In doing so, the FCC made

available 100 additional or im-
proved stations.
The Jan. 13 decision to open a

hearing soon on the three applicants’
requests means the Commission
wants to look closely at a possible

waiver of the nighttime power rule,

which limits new class II-B stations
on the clear channels to | kw at
night. Kaye-Smith, for example, is
requesting a 10 kw nighttime signal.

® In another broadcast matter,
an FCC administrative law judge
has concluded that Valley FM Ra-
dio Co. was entitled to an “over-
whelming comparative preference”
and has granted Valley a construc-
tion permit for a new FM station at
103.9 in Taft, Cal,, and denied the
application of Mann Broadcasting
Co. for the same facility. Unless ap-
pealed, the decision becomes effec-
tive after 50 days.

. Pro-Motions. |

WHRK Remembers King

A three-hour musical tribute to
the Rev. Dr. Martin Luther King Jr.
last week on the 54th anniversary of
his birth was “a spectacular success”
for WHRK-FM Memphis, according
to music. director Jimmy Smith.

“It was an unprecedented
achievement for this market,” he as-
serts. “It showed the relationship of
his speeches to the music they in-
spired by integrating such artists as
Nina Simone, Gil Scott-Heron,
Marvin Gaye, Stevie Wonder,
Diana Ross, Grand Master Flash,
and even the Hollies. Their song, ‘He
Ain’t Heavy, He’s My Brother,” is
still a very important record.”

The special, marketed nationally
by Syndicated Inc. of Burbank, was
narrated by actor Brock Peters and

featured interviews with such civil
rights activists as Mayor Andrew
Young of Atlanta and Rep. Julian
Bond of Georgia. “Tracing Dr.
King's life with music to reflect
changing social moods is something
that many black stations have over-
looked,” Smith says. “I hope that it’s
the start of a trend.”
* * %

Great Empire Broadcasting
launches an ambitious series of lis-
tener appreciation shows next month
when the chain brings “The Roy
Clark Show” and six other acts to its
country properties in Wichita
(KFDI-AM-FM), Omaha (KYNN-
AM-FM), Denver (KBRQ-AM-

(Continued on page 78)

Most Added Records

The week’s five most added singles at Billboard'’s reporting stations in each of four formats.

% of Billboard’s % of Billboard’s Key stations
radio panel radio panel adding title
adding record now reporting this week
Title, Artist, Label this week record include
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1 “One On One,” Dary! Hall & John

KIQQ-FM, KRTH-FM, WZG(;-FM,

Qates, RCA 35% 38% CKLW-AM, KUBE-FM, KDWB-AM
2 “Billie Jean,” Michael Jackson, Epic 26% 50% WCAU-FM, KIMN-AM, KRLA-AM,
WHYW-FM, WIFI-FM, WBEN-FM
3 “My Kind Of Lady,” Supertramp, KFI-AM, WZGC-FM, WBZZ-FM,
A&M 26% 28% WTIX-AM, KMGK-FM, WMC-FM
4 “I’'ve Got A Rock’n’Roll Heart,” Epic KFRC-AM, WZGC-FM, KDWB-AM,
Clapton, Warner Bros. 26% 26% KMGK-FM, WBBQ-FM, WMC-FM
5 “We’ve Got Tonight,” Kenny Rogers WKBW-AM, WCAU-FM, KOPA-FM,
& Sheena Easton, Liberty 25% 63% WVBE-FM, WHBQ-AM, KFMB-FM
kd ok ;@@5*% €§;{V 2,%3;“’#”@\_ 4% e V‘»‘?@:sfﬁ 'fy 4%“«%>“§;BLACK'%‘; RIS ) %%»&% '\”:“"’w BT ":f"‘».;‘% m\;’*’»\x Mﬁ%&%
1 “I’ve Made Love To You A Thousand KMIQ-FM, WLOK-AM, KDIA-AM,
Times,” Smokey Robinson, Tamla 31% 74% WLOU-AM, WUFO-AM, WXYV-FM
2 “Billie Jean,” Michael Jackson, Epic 31% 61% KDAY-AM, KPOP-FM, WCIN-AM,
WKTU-FM, WPLZ-FM, WLOK-AM
3 “Too Tough,” Angela Bofill, Arista 30% 45% WILB-FM, XHRM-FM, WGPR-FM,
WGCI-FM, WXYV-FM, WAIL-FM
4 “Fall In Love With Me,” Earth, Wind WEASAM, WIMO-AM, WVOL-AM,
& Fire, ARC/Columbia 28% 84% KAPE-AM, WLOU-AM, XHRM-FM
5 “You Are,” Lionel Richie, Motown 26% 73% WBMX-FM, WLOU-AM, WVKO-AM,
WXYV-FM, WVOL-AM, WEASAM
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1 “We’ve Got Tonight,” Kenny Rogers KLAC-AM, WBAP-AM, WDGY-AM,
& Sheena Easton, Liberty 66% 66% WPLO-AM, WPKX-FM, KGA-AM

2 “Gonna Go Huntin’ Tonight,” Hank WBAP-AM, WPLO-AM, WSOC-FM,
Williams Jr., Elektra/Curb 52% 54% WWVA-AM, WONE-AM, WCBQ-AM

3 “My First Taste Of Texas,” Ed Bruce, KMPSAM, WDAF-AM, WDGY-AM,
MCA 36% 67% WSLC-AM, KLUR-FM, KRAK-AM

4 “Down On The Corner,” Jerry Reed, WMC-AM, KEBC-FM, KRMD-FM,
RCA 36% 37% KSO-AM, WKSFAM, KFKF-FM

5 “You Don’t Know Love,” Janie Fricke, KYGO-FM, WD GY-AM, KNIX-FM,
Columbia 29% 83% KWJ}FAM, KYOO-AM, WTQR-FM

i 0 e ADULT CONTEMPORARY,
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1

“We’ve Got Tonight,” Kenny Rogers KIXI-AM, WGAR—AM, WTMJAM,
& Sheena Easton, Liberty 40% 60% WATR-AM, WASH-FM, WSM-FM
2 “All Right,” Christopher Cross, KPPL-FM, WCCO-AM, WTMJAM,
Warner Bros. 30% 60% KMBZ-AM, WYEN-FM, KEX-AM
3 “You Are,” Lionel Richie, Motown 23% 72% WFYR-FM, WIP-AM, WKRC-AM,
WROR-FM, KKRD-AM, WCTC-AM
4 “I’'m Alive,” Neil Diamond, Columbia 19% 72% WGAR-AM, WFYR-FM, WOMC-FM,
KOY-AM, WBEN-AM, WMAZ-AM
5 “Omne One One,” Daryl Hall & John KIXI-AM, WRVR-FM, KEX-AM,
Oates, RCA 14% 14% KKRD-AM, WHAM-AM, KOY-AM

www.americanradiohistorv.com
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GRAMMY NOMINATION - BEST CHILDREN'S RECORDING

THE CHIPMUNKS GO HOLLYWOOD

“The material has been wisely
selected, effectively used, imagi-
natively performed. Production
values are excellent. I applaud
this particular bit of Chipmunk
business.” BILL DIEHL

St. Paul Dispatch

“I don’t remember when I laughed
so hard... A real children’s classic.”

a

| /

‘ll. y

Chipmunk Gazette

“If you are a, new or old Chipmunk
fan, you’ll want to add this album

to your collection?”
LYNN REEVES

The Birmingham News

“A magical blending of wit and
sophistication. One of the freshest
groups around today?” j 2 8

| wwm/

Chipmunk Daily News

“ .. ‘The Chipmunks Go Hollywood’
should brighten many a rainy

”
afternoon’ GAYE DELAPLANE
Gannett News Service

“The vocal range of the lead singer
is astonishing... That, coupled
with his animal magnetism,
assures him a spot in The Music
Hall of Fame?” A b

o

Best selling children’s album last two years/NARM
Celebrating The Chipmunks’Silver Anniversary.

Designed by Metro Graphics, Studio City. llustration by Rick Detorie. © 1983 Bagdasarian Productions
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Virginia Station Honored
By Country Music Assn.

NASHVILLE -WKCW Warren-
ton, Va., a 5 kw country formatted
station near Washington, has been
presented with a plaque from the
Country Music Assn. [or its 24 years
of carrying country music on its air-
waves.

signatures, asking the CMA to admit
the station to its Hall Of Fame (a
tribute so tar reserved for human
beings). "It was the biggest joke
around the staton—for about a
month.” Watson says. explaining
that everyone went for the idea on
second thought.

Initially. “Big K Radio™ simply
printed the petition forms and an-
nounced their availability to anyone
who wanted to pick one up at the
station and circulate it. The forms
were later distributed throughout
the community. Watson says peti-
tion signers were required to list
their address and phone number to
discourage padding.

WKCW began programming
country and bluegrass music in
1959, according to Watson. and has
not varied from the formula since.
While its bias is toward program-
ming cuts by country music’s old-
timers. it also airs selections by such
traditionally oriented younger per-
formers as Moe Bandy and Gene
Watson. EDWARD MORRIS

The little station worked for the
plaque by delivering a petition with
10.000 signatures asking that the
outlet be admitted to the Country
Music Hall Of Fame forits service to
country music. A delegation called
on the CMA Jan. 7.

Kiuy Wells. Johnny Wright. Little
Jimmy Dickens and Jean Shepard
accompanied the delegation 1o the
CMA to demonstrate their support.
The station later gave a citation to
the Grand Ole Opry in honor of its
importance to traditional country
music.

According to Robert J. Watson.
general manager of the independ-
ently owned facility, the promotion
was sparked several months agoby a
fan who gathered a petition with 30
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Cocaine.  "=wes®

[t's harmless. So they say.

But you know better. So do we.

Cocaine can be a devastating
drug. Emotionally, physically and
financially.

If your life—or the life of some-
one you love—is being destroyed
by cocaine, call Dt Michael Stone
at CareUnit Hospital.

We can help.

REUNIT

Hospital Program
(714 633-9582 Ext. 100

101 South Tustin Ave., e, CA 92666
5035 Coliseum Street, Los Angeles, CA 90016

©1982 CareUrnt® s a registered service mark of Comprehensive Care Corp
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GOOD READING—Rob Dollinger, left, and Pat Griffith of Pat Griffith Produc-
tions examine the first issue of Concert Magazine with Jim Hampton, presi-
dent of Creative Factor Inc.

 Out Of The Box |

HOT 100/AC

DETROIT—Since Bob Seger is “a hometown boy.” CKLW music director
Rosalie Trombley was anxious to hear how Kenny Rogers and Sheena Easton
covered his Silver Bullet Band classic. “We've Got Tonight,” and she reports
that the Liberty single surpasses her wildest expectations. "It wouldn’t surprise
me if it reached No. 1" she offers. "Kenny's vocal styling is similar to Bob’s for
its huskiness, and Sheena adds the frosting to give it real emotional impact.™
She also predicts that Bryan Adams’ new A&M single, “Cuts Like A Knife,”
will make a dent for the Canadian artist in the States. “I've watched him grow,
and with the single leading the way. he stands to establish himself here. It's a
strong mid-tempo rocker, akin to Rod Stewart’s ‘First Cut Is The Decpest.” ™
Another current tavorite of hers is Hall & Qates’ “One On One” (RCA).
*When Daryl decides to sing a ballad. this is the way 1 like to hear him do it.
His performance is outstanding.”

AOR

LYNN, Mass.—The Cure’s “Let’s Go To Bed™ (Fiction import) and Blanc-
mange’s “Living On The Ceiling™ (Island) represent “what we like about a lot
of today’s new music,” says Russell Mottla. director of programming and oper-
ations for WLYN-FM. “Dance tunes that rock, without the negative disco im-
age, help us generate the excitement of top 40 radio, the way it was in the "60s.”
Along these lines. he has “fallen in love” with *Go To The Line,” the title track
from the Nitecaps’ debut album for Sire. which he calls “perfectly accessible
pop-rock.” and “How The West Was Won™ from Rubber Rodeo’s six-song EP
for Boston-based Eat Records. “It’s a boppy c&w tune, but it has all the ele-
ments that appeal to rock’n’rollers too. IU's a subtle mix, truly tongue-in-

o BLACK/URBAN

ROSEVILLE. Calif =KPOP-FM music director C.G. Barney says that he’s
“thrilled™ to have three “bona fide” crossover records to program—Earth,
Wind & Fire's “Fall In Love With Me!” (Columbia). Janet Jackson's "Come
Give Your Love To Me” (A&M), and the Dazz Band’s “On The One™ (Mo-
town). ™ ‘Fall"is certainly one of the best things they've done in years,” he feels.
“going back to their days with the Emotions. It’s hot. refreshing. long awaited,
and the phones are outstanding.” Jackson's record “'really shows her vocal ma-
turity. It has a Devo beat, reminiscent of *Let Me Tickle Your Fancy.” but what
I like most is that it’s altogether different from "Young Love.” And there’s no
escaping ‘On The One.” It has such a mass appeal sound.” Barney adds that
Donald Fagen's “New Frontier”™ (Warner Bros.) “fits our format like a shoe—
he knows how to make you feel good,” while Skyy's “Let Love Shine™ (Sal-
soul) “sounds like "Let’s Celebrate.” but it’s a message song, too.”

COUNTRY

CORPUS CHRISTi—Andy Andersen, music director of KBCB-FM, which
went on the air Dec. I, has a surprise for programmers who play the flip side of
the Tanya Tucker single, *Cry™ (Arista). The tuncis “Feel Right.” and Ander-
sen says that “it caught my ear immediately. With its "50s-type feel, she sounds
like a female Elvis, around the time he recorded “Treat Me Right.” I think it’s
terrific.” Ronnie McDowell's ‘Personally’ (Epic) is "a good clean copy of the
Karla Bonoff hit, ripe for female demos.” That's also true for Earl Thomas
Conley’s “l Have Loved You Girl” (RCA). he maintains. “Earl’s vocals are his
best in recent years, and the tune fits well with new product from Conway
Twitty. George Jones and Jim Glaser.” Finally. Anderson notes that Connie
Hanson's “There’s Still A Lot Of Love In San Antone” (Sound Waves) is an
engaging country shuffle that happens to feature Ray Price dueting with the
singer. “He’s not identified. and I'm not predicting it will skyrocket up the
charts, butit's still a solid single.” LEO SACKS

WMMJ Birmingham: New Name, New Format

BIRMINGHAM—Beautiful mu-
sic formatted WQEZ has become
WMIJ and is running a new AC for-
mat. A new staft has been installed

mg on-air staft: Bob Burton and
Kurt Kilpatrick, handling the “Burt
and Kurt Show,” 5:30 to 10 a.m.;
Chris Hall, 10a.m. to 2 p.m.; Charlie
Walker, 2to 6 p.m.; Jeff Warren, 6 to
10 p.m.; Bob lJackson, 10 p.m. 10 2
a.m.; and Mark Thompson, 2 to 5:30
a.m.

in new studios, 100.

Programming is headed by Bill
Thomas, who is directing the follow-
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

Superstition, Stevie Wonder, Tamla
You're So Vain, Carly Simon, Elektra
Crocodile Rock, Eiton John, MCA

Your Mama Don't Dance, Ken Loggins &
Jim Messina, Columbia

Why Can’t We Live Together, Timmy
Thomas, Glades

Me & Mrs. Jones, Billy Paul,
Philadelphia International

Oh, Babe, What Would You Say,
Hurricane Smith, Capitol

Trouble Man, Marvin Gaye, Tamla
Rockin' Pneumonia-Boogie Woogie Flu,
Johnny Rivers, United Artists

The World Is A Ghetto, War, United
Artists

—

[2 -

O W oo~

—

POP SINGLES—20 Years Ago

Walk Right In, Rooftop Singers,
Vanguard

Hey Paula, Paul & Paula, Philips

Go Away Little Girl, Steve Lawrence,
Columbia

Tell Him, Exciters, United Artists

The Night Has A Thousand Eyes, Bobby
Vee, Liberty

My Dad, Paul Petersen, Colpix

Two Lovers, Mary Wells, Motown
Telstar, Tornadoes, London

It's Up To You, Rick Nelson, Imperial
Limbo Rock, Chubby Checker, Parkway

—

TOP LPs—10 Years Ago
No Secrets, Carly Simon, Elektra
The World Is A Ghetto, War, United
Artists
Rhymes & Reasons, Carole King, Ode
Talking Book, Stevie Wonder, Tamla
Tommy, London Symphony Orch. &
Chamber Choir w/Guest Soloists, Ode
Living In The Past, Jethro Tull, Chrysalis
One Man Dog, James Taylor, Warner
Bros.
Hot August Night, Neil Diamond, MCA
Homecoming, America, Warner Bros.
Seventh Sojourn, Moody Blues,
Threshold

W N
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TOP LPs—20 Years Ago

The First Family, Vaughn Meader,
Cadence

My Son, The Folk Singer, Allan
Sherman, Warner Bros.

Jazz Samba, Stan Getz & Charlie Byrd,
Verve

West Side Story, Columbia

Peter, Paul & Mary, Warner Bros.
Girls! Girls! Girls!, Elvis Presley, RCA

| Left My Heart In San Francisco, Tony
Bennett. Columbia

Modern Sounds In Country & Western
Music, Vol. 2, Ray Charles, ABC-
Paramount

Pepino, The Italian Mouse & Other
ltalian Fun Songs, Lou Monte, Reprise
Stop The World—I Want To Get Off,
Original Cast, London

COUNTRY SINGLES-10 Years Ago

1
2
3

OId Dogs, Children & Watermelon Wine,
Tom T. Hall, Mercury

She Needs Someone To Hold Her,
Conway Twitty, Decca

Soul Song, Joe Stampley, Dot

| Wonder If They Ever Think Of Me,
Merle Haggard & The Strangers, Capitol
Lovin’ On Back Streets, Mel Street,
Metromedia Country

Do You Know What It's Like To Be
Lonesome, Jerry Wallace, Decca

Love's The Answer/Jamestown Ferry,
Tanya Tucker, Columbia

Rated X, Loretta Lynn. Decca

Pass Me By, Johnny Rodriguez, Mercury
Neon Rose, Mel Tillis & The Statesiders,
MGM

[¥-) 00 ~J4 o [E -y PR X
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SOUL SINGLES-10 Years Ago
Why Can't We Live Together, Timmy
Thomas, Glades

Superstition, Stevie Wonder, Tamla
The World Is A Ghetto, War, United Artists
Trouble Man, Marvin Gaye, Tamla

Love Jones, Brighter Side Of Darkness,
20th Century

Could It Be I've Fallen In Love,
Spinners, Atlantic

Superfly, Curtis Mayfield, Curtom

Me & Mrs. lones, Billy Paul,
Philadelphia International

Harry Hippie, Bobby Womack & Peace,
United Artists

| Got A Bag Of My Own, James Brown,
Polydor
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ALBANY-RENSSELAER WQBK - BALTIMORE WCBM - BOISE KTOX - CHARLESTON WKCN - CHARLOTTE WAYS - CHICAGO WIND

CLEVELAND WERE - COLORADO SPRINGS KVOR - DALLAS WFAA - DENVER KNUS - EUGENE KBDF - FRESNO KMJ - GRAND RAPIDS WTWN
GREENVILLE, SC WCVL - HAGERSTOWN, MD WHAC - HONOLULU KGU - INDIANAPOLIS WIFE - JACKSONVILLE WOKV - KANSAS CITY KCMO
LANSING WKHM - LAS VEGAS KVOV - LOS ANGELES KABC - MINNEAPOLIS/ST. PAUL KSTP - NEW ORLEANS WCSO - NEW YORK WABC
NORFOLK WNIS - N. MYRTLE BEACH WGSN - PALM SPRINGS KPSI - PENSACOLA-MILTON, FL WSWL - PHOENIX KSUN - PITTSBURGH WTKN
PORTLAND, ME WMER - PORTLAND, OR KLIQ - PROVIDENCE WEAN - RENO KOH - ROCHESTER WRTK - SACRAMENTO KGNR - SAGINAW WSGW
SALISBURY WSBY - SALT LAKE CITY KZJO - SAN DIEGO KCNN - SAN FRANCISCO KGO-FM - SANTA BARBARA KTMS

SPOKANE KSPO - TOLEDO WOHO - TUCSON KNST - TULSA KELI - WEST PALM BEACH WJNO - WHEELING, WV WOMP - WINSTON-SALEM WSJS

ALLTALK
AND NO
COMPETITION.

ABC TALKRADIO HELPED
THESE STATIONS CONVERT TOA
PROVOCATIVE NEW FORMAL.

TALKRADIO can give your station a unique new personality and attract a whole new kind of
listener. When you broadcast ABC TALKRADIO in your market, you lock up an advantage on
your competition —because no other network or service comes close to matching our 18 hours
a day of the best programming in the business.

ABC TALKRADIO personalities know the secret of successful talk shows —informative and
provocative programs that make listeners sit up, take notice, and pick up the phone.

ABC TALKRADIO stars include Michael Jackson, the talk radio giant, Dr. Toni Grant, the
original radio psychologist, and Ira Fistell, “the human encyclopedia.” They share the
spotlight with Ray Briem, “the giant of all-night radio,” psychologist-author Dr. Susan Forward,
and Owen Spann, known for his witty, “take-charge” style.

The special skills of these ABC TALKRADIO stars make each program sound like it originates
on your station. Because of this compelling immediacy, it's your programming involving your
listener, And it's your involved, loyal listener that advertisers like best.

To talk in more detail about how to build some of broadcasting’s most intense, involved
audiences, and the ratings and advertising dollars that follow them, call Bob Chaisson,
(212) 887-5938 or Al Racco, (212) 887-5638.

WWW americanradiohistorv com


www.americanradiohistory.com

JANUARY 29, 1983, BILLBOARD

Billboard . Sing

® Continued from page 20

sy BREAKQUT S sue—m

DARYL HALL AND JOHN OATES—One On One
(RCA)

EARTH, WIND & FIRE—Fall In Love With Me
(Columbia)

ERIC CLAPTON-1've Got A Rock 'N Roll Heart
{Warner Bros.)

WFMF-FM —Baton Rouge
(Wayne Watkins—MD)

# % STRAY CATS—Stray Cat Strut 19-9

% % MICHAEL JACKSON—Billie Jean 25-19

* PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
Me 4-2

+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 9-5

* DONNA SUMMER—The Woman InMe 22-18

oo JOE JACKSON—Breaking Us In Two

@ KENNY ROGERS AND SHEENA EASTON—We've Got

Tonight

® ERIC CLAPTON—('ve Got A Rock ‘N Roli Heart A

© EARTH, WIND AND FIRE—Fall In Love With Me X

® EVELYN KING—Betcha She Don’t Love You X

KZEM-FM—Corpus Christi
(John Steele—MD)
% A FLOCK OF SEAGULLS—Space Age Love Songs 17-

15
* & T0T0—Alrica 20-16
# LIONEL RICHIE—You Are 25-18
* MICHAEL JACKSON-Billie Jean 29-19
 FRIDA-| Know There's Something Going On 30-20
© SAMMY HAGAR-Your Love Is Driving Me Crazy B
® JANET JACKSON—Come Give Your Love To Me B
® KENNY LOGGINS —Heart To Heart B
© DURAN DURAN—Hungry Like The Wolf B
@ EARTH, WIND AND FIRE —Fail in Love With Me B
® JOE JACKSON —Breaking Us In Two A
® STEEL BREEZE—-Dreamin’ Is Easy A
© KEMNY ROGERS AND SHEENA EASTON—We've Got
Tonight A
© DARYL HALL AND JOHN OATES—One On One A
o DON HENLEY—I Can’t Stand Still A
© DEBARGE-| Like [t A
® OLIVIA NEWTON-JOHN-Tied Up X
© THOMPSON TWINS—Lies X
© YARBROUGH AND PEOPLE—Heartbeats X
@ SAGA—On The Loose X
© DAZZ BAND—On The Dne For Fun X
o CHICAGO—What You're Missing X
© HOT CHOCOLATE—Are You Getting Enough
Happiness X
® THE PRETENDERS—Back On The Chain Gang X
® PETER GABRIEL - Shock The Monkey X
© DONNA SUMMER—The Woman In Me X

KLVU-FM-Dallas
(Bob Hooper—MD)
+ % PATTI AUSTIN WiTH JAMES INGRAM —Baby Come
To Me 12-5
# % EDDIE RABBITT WITH CRYSTAL GAYLE-You And |

15-9
+ LITTLE RIVER BAND—The Other Guy 18-14
 JOE JACKSON—Steppin’ Qut 16-15
+ MICHAEL McDONALD—( Gotta Try 19-16
®o MEN AT WORK—Down Under

KEGL-FM—Ft. Worth
(Bill Hayes—MD)
* % FRIDA—I Know There’s Something Going On 3-2
+ % THE PRETENDERS —Back On The Chain Gang 5 4
# SAGA—On The Loose 10-6
# MICHAEL JACKSON—Beat It 15-10
+ TOM PETTY AND THE HEARTBREAKERS—You Got
Lucky 6-1
oo JOE JACKSON—Breaking Us In Two
oo THE HUMAN LEAGUE—Mirror Man
® KENNY LOGGINS~Heart To Heart B
® BILLY JOEL—Allentown B
© THOMAS DOLBY-She Blinded Me With Science A
© ABC—Poison Arrow A
© DURAN DURAN—Ri0 A
© GLENN FREY—AIl Those Lies A
© THOMPSON TWINS—Lies A
© SCANDAL—Goodbye To You A
© CHRISTOPHER CROSS—All Right A

© JACK MACK AND THE HEART ATTACK—Wonderful Gir!

© CROSBY, STILLS AND NASH—Too Much Love To Hide
X

® NIGHT RANGER-Don't Tell Me You Love Me X

© YARBROUGH AND PEOPLES—Heartbeats X

© DEXY'S MIDNIGHT RUNNERS —Come On Eileen X
© THOMPSON TWINS—Lies X

© MISSING PERSONS—Windows X

© SHERRIFF—When I'm With You X

® FIREFALL—Always X

© RANDY NEWMAN AND PAUL SIMON—The Blues X
© RACHEL SWEET—Voo Doo X

© THE PRETENDERS —Back On The Chain Gang X
© NEIL DIAMOND—('m Ative X

@ ERIC CLAPTON-I've Got A Rock 'N Roll Heart X

KBFM-FM—McAllen-Brownsville
Steve Owens—MD)

+ % B0B SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 19-6

+ % CULTURE CLUB- Qo You Really Want To Hurt Me

20-7
* MARVIN GAYE— Sexual Healing 1-1
* MEN AT WORK-- Down Under 2-2
% RAY PARKER JR.— Bad Boy 3-3
oo EARTH, WIND AND FIRE—Fall In Love With Me
oo DARYL HALL AND JOHN OATES—One On One
© EDDIE RABBITT WITH CRYSTAL GAYLE-You And | B
© CHRISTOPHER CROSS—All Right B
® THE CLASH—Rock The Casbah B
© NEIL DIAMOND—I'm Alive B
© KENNY ROGERS & SHEENA EASTON—We've Got
Tonight B
® JOE JACKSON—Breaking Us In Two A
® EVELYN KING—Betcha She Don't Love You A
® ERIC CLAPTON—I've Got A Rock ‘N Rofl Heart A

WEZB-FM—New Orleans
(Jesry Lousteau—MD)

# % MEN AT WORK—Down Under 2-1

# # PETER GABRIEL—Shock The Monkey 17-12

* THE CLASH—Rock The Casbah 13-9

* KDOL AND THE GANG—Let's Go Dancin’ (Ooh La,
La,) 1610

* LITTLE RIVER BAND—The Other Guy 22-17

®o DARYL HALL AND JOHN OATES—One On One

@ DYRAN DURAN—Hungry Like The Wolf

© MUSICAL YOUTH—Pass The Dutchie B

© LIONEL RICHIE—You Are B

® STRAY CATS—Stray Cat Strut B

© CHRISTOPHER CROSS—-All Right B

© SUPERTRAMP—My Kind Of Lady A

® KISS—( Love It Loud A

© MICHAEL JACKSON—Beat It A

® AIR SUPPLY—Two Less Lonely People In The World X

® CULTURE CLUB—Do You Really Want To Hurt Me X

© KENNY ROGERS & SHEENA EASTON—We've Got
Tonight X

® JOE JACKSON—Breaking Us In Two X

WQUE-FM—New Orleans
(Chris Bryan—MD)
© CHRISTOPHER CROSS—All Right B
© KENNY ROGERS AND SHEENA EASTON-We've Got
Tonight B
© DARYL HALL AND JOHN OATES—One On One A
© FIREFALL-Always A
® ERIC CLAPTON—('ve Got A Rock ‘N Roil Heart A

WTIX-AM—New Orleans
(Gary Franklin—MD)
* % MEN AT WORK~Down Under |-1
* # PATTI AUSTIN WITH JAMES INGRAM --Baby Come
ToMe 6-2

* LITTLE RIVER BAND—The Other Guy 15-6

* BILLY JOEL-Allentown 14-9

# STRAY CATS—Stray Cat Strut 34-21

oo CHRISTGPHER CROSS-All Right

@ MICHAEL JACKSON—Billie Jean

o DURAN DURAN—Hungry Like The Wolf B

© SMOKEY ROBINSON—I've Made Love To You A
Thousand Times B

© KENNY ROGERS & SHEENA EASTON—We've Got
Tonight B

© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B

® EVELYN KING—Betcha She Don't Love You B

© DON HENLEY—| Can't Stand Still B

® FRIDA—! Know There's Something Going On A

® STEEL BREEZE—Dreamin’ Is Easy A

© EARTH, WIND AND FIRE—Fall In Love With Me A

© SUPERTRAMP—My Kind Of Lady A

© OLIVIA NEWTON-JOHN—Tied Up A

© RANDY NEWMAN AND PAUL SIMON—The Blues X

® HOT CHOCOLATE —Are You Getting Enough
Happiness X

A
® HUGHES/THRALL—Beg, Borrow Or Steal A
© RANDY NEWMAN AND PAUL SIMON—The Blues A
© THE JOHN HALL BAND—Love Me Again A
© VANDERBERG—Burning Heart A
o THE GREG KIHN BAND—}eopardy A
® FELONY—The Fanatic A
© MISSING PERSONS—Windows A
© DEXYS MIDNIGHT RUNNERS—Come On Eiteen A
© DARYL HALL AND JOHN OATES—Family Man X
® RICK OCASEK—Something To Grab For X
© BERLIN-Sex X
® PRETENDERS—My City Was Gone X

KILE-AM —Galveston
(Scott Taylor—MD)
* % PATTI AUSTIN WITH JAMES INGRAM—Baby Come
ToMe 3-1
* % KENNY LOGGINS—Heart To Heart 10-4
# LITTLE RIVER BAND—The Other Guy 12-5
+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 18-8
 SAMMY HAGAR—Your Love Is Drwing Me Crazy 17-

13
®o DARYL HALL AND OHN OATES—One On One
oo JOE JACKSON—Breaking Us In Two
© JANET JACKSON— Come Give Your Love To Me A
o STEPHEN BISHOP— It Might Be You B
© RANDY NEWMAN AND PAUL SIMON— The Blues A
© MICHAEL JACKSON— Billie Jean A
® ERIC CLAPTON- ('ve Got A Rock "N Roll Heart A
® MISSING PERSONS— Windows X
o VANDERBERG— Burning Heart X
@ UNIPOP— What If () Said | Love You) X

KVOL-AM—Lafayette
(Phil Rankin—MD)

# % MEN AT WORK—Down Under 1 1

* % MARVIN GAYE-Sexual Healing 6-3

* BILLY JOEL—Allentown 12-9

# BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 14-10

* STRAY CATS—Stray Cat Strut 15-11

oo MICHAEL JACKSON-Billie Jean

oo DONALD FAGEN—New Frontier

© KENNY ROGERS & SHEENA EASTON—We've Got
Tonight B

© LINDA RONSTADT—| Knew You When B

© CHRISTOPHER CROSS—All Right B

© EARTH, WIND AND FIRE—Fal} In Love With Me B

® GLENN FREY—AIl Those Lies B

© LIONEL RICHIE—You Are A

® DAZZ BAND—0On The One For Fun A

© ABC—Poison Arrow A

© SMOKEY ROBINSON —I've Made Love To You A
Thousand Times A

® JANET JACKSON—Come Give Your Love ToMe A

© VANDENBERG—Burning Heart X

© THE JOHN HALL BAND—Love Me Again X

KOFM-FM—0klahoma City
(Dave Duquesne—MD)
+ % BARRY MANILOW—Memory 2-1
* % KENNY LOGGINS—Heart To Heart 11-6
+ PHIL COLLINS—You Can't Hurry Love 107
+ CULTURE CLUB—Do You Really Want To Hurt Me 20-
15

* DONNA SUMMER—The Woman In Me 21-16
oo SUPERTRAMP—My Kind Of Lady
o0 NEIL DIAMOND—I'm Alive

KEEL-AM—Shreveport
Andy Taylor—MD)
% BARRY MANILOW—Memory 13-6
% MICHAEL MURPHEY—Still Taking Chances 18-14
% BOB SEGER AND THE SILVER BULLET BAND—Shame
0On The Moon 22-16
w LIONEL RICHIE—You Are 23-17
+ CHRISTOPHER CROSS—All Right 24-21
oo DOLLY PARTON/WILLIE NELSON—Everything's
Beautiful (In It's Own Way)
oo PHIL COLLINS—You Can't Hurry Love
© NEIL DIAMOND—I'm Alive A
© GLEN CAMPBELL—1 Love How You Love Me A

KFYR-AM —Bismarck
(Dan Brannan—MD)
*  BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 11-4
* % BILLY JOEL—Allentown 13-5
* LITTLE RIVER BAND—The Other Guy 14-7
* CULTURE C.UB-Do You Really Want To Hurt Me 15-
9

* JUICE NEWTON—Heart Of The Night 1612

® KENNY LOGGINS—Heart To Heart B

© ADAM ANT—Goody Two Shoes B

® GLENN FREY—AIl Those Lies B

© LINDA RONSTADT—I Knew You When B

© DARYL HALLAND JOHN OATES—One On One A

© SUPERTRAMP—My Kind Of Lady A

© )DE JACKSON—Breaking Us In Two A

© ERIC CLAPTON—|'ve Got A Rock N Roll Heart A

© NEIL DIAMOND—I'm Alive X

© KENNY ROGERS & SHEENA EASTON--We've Got
Tonight X

© CHRISTOPHER CROSS—AIl Right X

© STRAY CATS —Stray Cat Strut X

© LIONEL RICHIE—You Are X

® OLIVIA NEWTON-JOHN—Tied Up X

© FLEETWOOD MAC—Love In Store X

WLS-AM—Chicago
{Dave Denver—MD)
# % LITTLE RIVER BAND-The Other Guy 22-16
* % SAMMY HAGAR—Your Love Is Driving Me Crazy 36-

23

* ;ll'sll AUSTIN WITH JAMES INGRAM-Baby Come To
e 51

* BOB SEGER AND THE SILVER BULLET BAND—Shame

On The Moon 10-7

# KENNY LOGGINS—Heart To Heart 34-24

oo ADAM ANT—Goody Two Shoes

oo STRAY CATS—Stray Cat Strut

WES-FM—Chicago
(Dave Denver—MD)
* % LITTLE RIVER BAND—The Other Guy 22-16
* % SAMMY Hagar—Your Love Is Driving Me Crazy 36-

23
+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 10-7
« KENNY LOGGINS—Heart To Heart 34-24
# SAGA—0n The Loose 40-32
e THE PRETENDERS—Back On The Chain Gang

KIOA-AM —Des Moines
(A. W, Pantoja—MD)
+ % MICHAEL McDONALD-) Gotta Try 126
* % BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moox 18-10

* MICHAEL JCCKSON AND PAUL McCARTNEY—The Girl
s Mine 22-15

* AIQRISGUPPLV—Two Less Lonely People In The World
19-

* BILLY JOEL—-Allentown 26-17

oo MICHAEL JACKSON —Billie Jean

@o DARYL HALL AND JOHN OATES—One On One

® POCO-Shoot For The Moon B

© DONNA SUMMER—-The Woman In Me B

© LIONEL RICHIE-You Are B

© KENNY ROGERS & SHEENA EASTON—We've Got
Tonight B

© NEIL DIAMOND—('m Alive B

© QLIVIA NEWTON-JOHN—Tied Up B

© DEXYS MIDNIGHT RUNNERS—Come On Eileen A

© EARTH, WIND AND FIRE—Fall In Love With Me A

© RANDY NEWMAN AND PAUL SIMON—The Blues A

© CHRISTOPHER CROSS—All Right X

© JOE JACKSON—Breaking Us In Two X

® FIREFALL—Always X

KMGK-FM—Des Moines
(Michael Stone—MD)
* & ?MMV HAGAR—Your Love Is Drving Me Crazy 11-

*  SAGA—0On The Loose 10-7

* GLENN FREY—All Those Lies 12-9

# STRAY CATSStray Cat Strut 14-10

# CULTURE CLUB—Do You Really Want To Hurt Me 13-
11

oo JEFFERSON STARSHIP —Winds Of Change

oo SUPERTRAMP—-My Nind Of Lady

© LITTLE STEVEN AND THE DISCIPLES OF SOUL—
Forever B

® UTOPIA—Feet Don't Fail Me Now B

© DARYL HALL AND JOHN DATES—Family Man B

® MISSING PERSONS—Windows A

® ERIC CLAPTON—('ve Got A Rock 'N Roll Heart A

© MICHAEL JACKSON—Beat It X

® STEEL BREEZE—Dreamin’ Is Easy X

© RACHEL SWEET—Voo Doo X

© NIGHT RANGER—Don't Tell Me You Love Me X

© DON HENLEY—I Can't Stand Still X

© THE JOHN HALL BAND—Love Me Again X

© CHRISTOPHER CROSS—Atl Right X

© OLIVIA NEWTON-JOHN—Tied Up X

© THE GREG KIHN BAND—Jeopardy X

WIKS-FM —Indianapolis
{lay Stevens—MD)
* % SAGA—On The Loose 9-5
% % PATT] AUSTIN WITH JAMES INGRAM —Baby Come
ToMe 11-6
 PHIL COLLINS—You Can't Hurry Love 12-9
* KENNY LOGGINS—Heart To Heart 20-16
o CHRISTOPHER CROSS—AIl Right B
© MARVIN GAYE—Sexual Healing A
© JOE JACKSON—Breahing Us In Two X
o VANDENBERG—Burning Heart X
© THE WHO—Eminence Front X
® FRIDA—I Know There's Something Going On X
® GOLDEN EARRING—Twilight Zone X

Midwest Region

mmme % PRIME MCVERS sesmm

SAMMY HAGAR-Your Love Is Driving Me Crazy
(Geffen)

LITTLE RIVER BAND~The Other Guy (Capitol)

MEN AT WORK~Down Under (Columbia)

memm® TOP ADD ONS mummm

CHRISTOPHER CROSS—AIl Right (Warner
Bros.)

LIONEL RICHIE—You Are (Motown)

JOE JACKSON—Breaking Us in Two (A&M)

e B8 RE AK QU TS sxme—

DARYL HALL AND JOHN OATES~One On One
(RCA)

ERIC CLAPTON~I've Got A Rock 'N Roll Heart
{Warner Bros.)

SUPERTRAMP — My Kind Of Lady (A&M)

KBEQ-FM—Kansas City
(Maja Britton—MD)
* % PATTI AUSTIN WITH JAMES INGRAM—Baby Come
ToMe2-1
* % BILLY SQUIER—Everybody Wants You 9-4
* MEN AT WORK—Down Under 12-5
* EDDIE RABBITT WITH CRYSTAL GAYLE—You And [

136
* ADAM ANT—Goody Two Shoes 17-14
oo CHRISTOPHER CROSS-All Right
®e DON HENLEY—( Can't Stand Still
© DARYL HALL AND JOHN OATES— One On One A
® OLIVIA NEWTON-JOHN— Tied Up A
® FRIDA— | Know There's Something Going On X

WISM-AM—Madison

(Barb Starr—MD)
# « KENNY LOGGINS—Heart To Heart 11-5
#  FLEETWOOD MAC—Love In Store 8-4
 BARRY MANILOW—Memory 12-6
« AMERICA—Right Before Your Eyes 25-19
 DONNA SUMMER—The Woman In Me 26-22
oo LIONEL RICHIE-You Are
© LINDA RONSTADT—I Knew You When B
© NEIL DIAMOND—I'm Alive B
© JOHN STEWART—The Queen Of Hollywood High A
© FIREFALL—Always A

WZEE-FM—Madison
(Matt Hudson— MD)
%« MEN AT WORK—Down Under 1-1

les Radio Action

Based on station playlists through Tuesday (1/18/83)

* % STRAY CATS—Stray Cat Strut 2-2
* PATTHAUSTIN WITH JAMES INGRAM —Baby Come To

Me 53
« MOVING PICTURES-What Aboul Me 18-4
* TOM PETTY AND THE HEARTBREAKERS - You Got
Lucky 9-6
@ KENNY ROGERS & SHEENA EASTON-We ve Got
Tonight
®o DARYL HALL AND JOHN OATES~One On One
© DEXYS MIDNIGHT RUNNERS— Come On Eileen B
© MICHAEL JACKSON-Billie Jean B
© CHRISTOPHER CROSS—All Right B
© EARTH, WIND AND FIRE—Fall In Love With Me A
© JEFFERSON STARSHIP—Winds Of Change A
© DON HENLEY—| Can't Stand Stilt X
® THE GREG KIHN BAND— Jeopardy X
© MICHAEL JACKSON—P.Y T. (Pretty Young Thing) X
© THE HUMAN LEAGUE—Mirror Man X
© LINDA RONSTADT—I Knew You When X
® JOE JACKSON—Breaking Us In Two X

WKTI-FM—Milwaukee
(John Grant—MD)
* # BILLY JOEL—Allentown 14-8
# % MICHAEL McDONALD-! Gotta Try 18-13
+ CULTURE CLUB-Do You Realiy Want To Hurt Me 22-

15
* STRAY CATS—Stray Cat Strut 23-17
« SUPERTRAMP—My Kind Of Lady 20-18
oo THE PRETENDERS—Back On The Chain Gang
oo SCANDAL—Goodbye To You
© DURAN DURAN—Hungry Like The Wolf B
© LIONEL RICHIE-You Are B
® CHRISTOPHER CROSS—AIl Right B
© JOE JACKSON—Breaking Us In Two B

KDWB-AM—Minneapolis
{Lorrin Palagy—MD)
# % JUICE NEWTON—Heart Of The Night 10-4
*# MOVING PICTURES—What About Me 16-6
+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 14-8
* CULTURE CLUB-Do You Reafly Want To Hurt Me 23-

11

# PATTI AUSTIN WITH JAMES INGRAM-Baby Come To
Me 22-12

®o LIONEL RICHIE-You Are

®e CHRISTOPHER CROSS—AIl Right

© SUPERTRAMP—My Kind Of Lady A

© DARYL HALL AND JOHN OATES~-One On One A

© MICHAEL JACKSON-Billie Jean A

® CHICAGO—What You're Missing A

© DURAN DURAN—Hungry Like The Wolf A

® OLIVIA NEWTON-JOHN—Tied Up A

@ STRAY CATS—Stray Cat Strut A

® THOMPSON TWINS—Lies A

© ERIC CLAPTON—['ve Got A Rock ‘N’ Roll Heart A

WLOL-FM—Minneapolis
(Gregg Swedberg—MD)
* % SAMMY HAGAR—Your Love Is Driving Me Crazy 3-1
* # PATTI AUSTIN WITH JAMES INGRAM—Baby Come
To Me 6-3
+ THE PRETENDERS—Back On The Chain Gang 11-7
+ CULTURE CLUB-Do You Really Want To Hurt Me 13-
10

* DURAN DURAN—Hungry Like The Wolf 18-14

oo DARYL HALL AND JOHN QATES—One On One

@ MICHAEL JACKSON-Billie Jean

© MUSICAL YOUTH—Pass The Dutchie A

© THOMPSON TWINS-Lies A

© MEN AT WORK--Be Good Johnn. A

© DONALD FAGEN—New Frontier A

© ANDRE CYMONE—Kelly's Eyes A

© LINDA RONSTADT—| Knew You When X

® GLENN FREY—AIl Those Lies X

© LITTLE STEVEN AND THE DISCIPLES OF SOUL—
Forever X

© MISSING PERSONS—Windows X

© ERIC CLAPTON—{'ve Got A Rock N Roll Heart A

KSLQ-FM-St. Louis
(Johnnie King—MD)
# % DARYL HALL AND JOHN OATES—Manealer 1.1
* % MEN AT WORK—Down Under 5-2
* KENNY LOGGINS—Heart To Heart 4-3
* FLEETWOOD MAC—Love In Store 9-6
 DON HENLEY—Dirty Laundry 12-8
oo CULTURE CLUB—Do You Really Want To Hurt Me
®e BILLY JOEL—Allentown

KSTP-FM-St. Paul
(Chuck Napp—MD)
* % NDARYL HALL AND JOHN DATES—Maneater 4.2
* # LITTLE RIVER BAND—The Other Guy 8-4
* KENNY LOGGINS—Heart To Heart 9-6
« MEN AT WORK—Down Under 10-7
+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 13-9
© LIONEL RICHIE—You Are B
o EDDIE RABB)TT WITH CRYSTAL GAYLE—You And | X
® AIR SUPPLY—Two Less Lonely Peopie in The World X
© BARRY MANILOW—Memory X
© JEFFREY OSBORNE—On The Wings Of Love X

WSPT-FM—Stevens Point
{Brad Fuhr/Marie Stage—MD)
* % MEN AT WORK—Down Under 1-1
* % MOVING PICTURES—What About Me 6-3
 KENNY LOGGINS—Heart To Heart 12-7
* STRAY CATS—Stray Cat Strut 17-8
% CULTURE CLUB-Do You Really Want To Hurt Me 19-

8

@ ERIC CLAPTON—I've Got A Rock ‘N Roll Heart

@o DARYL HALL AND JOHN OATES—0ne On One

® DIRE STRAITS—Industrial Disease B

© CHRISTOPHER CROSS—All Right B

© RAY PARKER JR.—Bad Boy B

® JOE JACKSON—Breahing Us In Two B

© LIONEL RICHIE—You Are B

© SUPERTRAMP—My Kind Of Lady A

© THE JOHN HALL BAND—Love Me Again A

o UTOPIA—Feet Don't Fail Me Now A

© KENNY ROGERS & SHEENA EASTON—We've Got
Tonight X

® DEXYS MIDNIGHT RUNNERS—Come On Eileen X

© RANDY NEWMAN AND PAUL SIMON—The Blues X

© ROUGH TRADE—AIl Touch X

® NIGHT RANGER—Oon’t Tell Me You Love Me X

© LITTLE STEVEN AND THE DISCIPLES OF SOUL—
Forever X

KEYN-FM—Witchita
(Dan Pearman—MD)
# % CULTURE CLUB—Do You Really Want To Hurt Me

22-14
# # LINDA RONSTADT —( Knew You When 21-16
* BILLY JOEL—Allentown 12-9
 JUICE NEWTON—Heart Of The Night 14-11
# ADAM ANT-Goody Two Shoes 18-15
oo JOE JACKSON—Breaking Us In Two
® STRAY CATS—Stray Cat Strut B
© DURAN DURAN—Hungry Like The Wolf B
® MEIL DIAMOND—{'m Alive A
® STEEL BREEZE—Dreamin’ Is Easy A
© RANDY NEWMAN AND PAUL SIMON—The Blues A
© THE PRETENDERS—Back On The Chain Gang X
® THE CLASH—Rock The Casbah X
© MUSICAL YOUTH—Pass The Dutchie X

www americanradiohistorv com

Northeast Region

somm* PRIME MOVERS o

MEN AT WORK — Down Under (Columbia)

BILLY JOEL— Alientown (Columbia)

BOB SEGER AND THE SILVER BULLET BAND -
Shame On The Moon (Capitol)

memm® TOP ADD ONS s
CHRISTOPHER CROSS— All Right (Warner
Bros.)
LIONEL RICHIE~ You Are (Motown)
KENNY ROGERS & SHEENA EASTON - We've
Got Tonight (Liberty)

sssmmmn BREAK QUTS oo

RANDY NEWMAN AND PAUL SIMON~ The
Blues (Warner Bros.)

DON HENLEY- | Can't Stand Still (Asylum)

ERIC CLAPTON— 1've Got A Rock "N Roll Heart
{Warner Bros.)

P‘Luglist Prime Movers
Ploglist Top AddOns @

* LITTLE RIVER BAND—The Other Guy 6-3

% PATTI AUSTIN WITH JAMES INGRAM —Baby Come To
Me 13-4

®o ERIC CLAPTON-1've Got A Rock *N' Rol! Heart

@ MICHAEL JACKSON--Billie Jean

© DARYL HALL AND JOHN OATES-0One On One A

© SUPERTRAMP My Kind Of Lady A

® DEXY'S MIDNIGHT RUNNERS—Come On Eileen X

® OLIVIA NEWTON-JOHN-Tied Up X

. :ROSBV, STILLS AND NASH-Too Much Love to Hide

© DURAN DURAN—Hungry Like The Wolf X
® STEEL BREEZE—Dreamin’ Is Easy X
® NEIL YOUNG—Little Thing Called Love X

WFEA-AM (13 FEA)—Manchester
(Rick Ryder—MD)
* % FLEETWO0O MAC—Love In Store 15-9
*  BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 18-10
* KENNY LOGGINS—Heart To Heart 25-19
* CULTURE CLUB-Do You Really Want To Hurt Me 28-

23
* MICHAEL McDONALD-I Gotta Try 26 21
eo LIONEL RICHtE—You Are
oo JOE JACKSON—Breaking Us In Two
© RANDY NEWMAN AND PAUL SIMON—The Blues B
© EARTH, WIND AND FIRE—Fall In Love With Me A
® DEXYS MIDNIGHT RUNNERS—Come On Erleen A
© GOLDEN EARRING—Twilight Zone A
@ POCO—Shoot For The Moon X
® CHRISTOPHER CROSS—AHN Right X
® HOT CHOCOLATE —Are You Getting Enough

X

WFLY-FM-Albany
{Jack Lawrence—MD)
# & MEN AT WORK—Down Under 1-1
* % TOTO-Africa 4-2
* BILLY JOEL-Allentown 11-6
* MUSICAL YOUTH—Pass The Dutchie 26-20
* STRAY CATS—Stray Cat Strut 29-22
oo OLIVIA NEWTON-JOHN—-Tied Up
oo EARTH, WIND AND FIRE—Fall In Love With Me
© SAMMY HAGAR—Your Love Is Driving Me Crazy B
® THE PRETENDERS—Back On The Chain Gang B
© LINDA RONSTADT —| Knew You When B
© LIONEL RICHIE- You Are B
© GLEMN FREY—All Those Lies B
© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight A
© DARYL HALL AND JOHN OATES—0One On One A
® ABC—Poison Arrow A
® CHRISTOPHER CROSS—AIl Right X
© DURAN DURAN—Hungry Like The Wolf X
® JOE JACKSON—Breaking Us In Two X
@ SAGA—On The Loose X
® MICHAEL JACKSON —Bltie Jean X

WTRY-AM—Albany
(Bill Cahill—MD)
+  BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 11-6
* % BILLY JOEL—Allentown 23-9
* MUSICAL YOUTH—Pass The Dutchie 21-19
 DONNA SUMMER—The Woman In Me 25-21
* STRAY CATS—Stray Cat Strut 29-26
o DURAN DURAN—Hungry Like The Wolf B
© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight B
© CHRISTOPHER CROSS—All Right B
© SUPERTRAMP—My Kind Of Lady A
® MICHAEL JACKSON—Bilise Jean A
© JUICE NEWTON—Heart Of The Night A

WIGY-FM-Bath
(Scott Robbins—MD)
* % MEN AT WORK—Down Under 1-1
* % A FLOCK OF SEAGULLS—Space Age Love Songs 6-5
+ PHIL COLLINS —You Can't Hurry Love 14-7
+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 19-8
* FRIDA-| Know There's Something Gong On 12-10
oo MICHAEL JACKSON —Billie Jean
© RAY PARKER, JR.—Bad Boy B
® CHRISTOPHER CROSS—All Right B
@ DARYL HALL AND JOHN OATES —One On One B
o EARTH, WIND AND FIRE—Fall In Love With Me B
@ SURVIVOR—The One That Really Matters A
® CULTURE CLUB—Do You Really Want To Hurt Me A
® ABC—Poison Arrow A
© RANDY NEWMAN AND PAUL SIMON—The Blues A
© NEIL YOUNG-Little Thing Called Love A
© THE GREG KIHN BAND—Jeopardy A
© DARYL HALL AND JOHN DATES—One On One A
® PSYCHEDELIC FURS—Love My Way/Aeroplane X
© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight X
o VANDENBERG—Burning Heart X
® STEEL BREEZE—Dreamin’ Is Easy X
® KISS—I Love It Loud X
© DEXY'S MIDNIGHT RUNNERS—Come On Eifeen X
© THOMPSON TWINS—Lies X
© MIGHT RANGER—Don't Tell Me You Love Me X
® MISSING PERSONS—Windows X
© BILLY IDOL—White Wedding X
© LINDA RONSTADT—I Knew You When X
© MUSICAL YOUTH—Pass The Dutchie X

WVBF-FM—Boston
(Dave Newdell—MD)
# % EDOIE RABBITT WITH CRYSTAL GAYLE—You And |

42
+ % AIR SUPPLY—Two Less Lonely People In The World

14-11

* KENNY LOGGINS—Heart To Heart 16-13

* JUICE NEWTON—Heart Of The Night 17-14

+ BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 21 18

oo LIONEL RICHIE—You Are

oo NEIL DIAMOND—1'm Alive

© DOLLY PARTON/WILLIE NELSON—Everything's
Beautiful (In It's Own Way) A

© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight A

WBEN-FM-Buffalo
(Roger Christian—MD)
# # BILLY JOEL—Allentown 8-3
# # SAGA—On The Loose 21-8
 MEN AT WORK—Down Under 7-2
* T0T0—Afnica 9-5
* MUSICAL YOUTH—Pass The Dutchie 16-7
oo THE PRETENDERS—Back On The Chain Gang
oo OLIVIANEWTON-JOHN-Tied Up
® EARTH, WIND AND FIRE—Fall In Love With Me A

WKBW-AM —Buffalo
(John Summers—MD)
%« BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 15-10
# % BILLY JOEL—Allentown 17 13
+ CULTURE CLUB—-Do You Really Want To Hurt Me 24

18
# LIONEL RICHIE-You Are 26-21
# CHRISTOPHER CROSS—All Right 28 22
oo MARVIN GAYE-Sexual Healing
oo STRAY CATS—Stray Cat Strut
® AFLOCK DF SEAGULLS—Space Age Love Songs A
© SAMMY HAGAR—Your Love Is Driving Me Crazy A

WISN-AM—Dover
(Jim Sebastian—MD)
# % MEN AT WORK—Down Under 1-1
# % PHIL COLLINS—You Can’t Hurry Love 4-2

® MUSICAL YOUTH—Pass The Dutchie X

© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight X

© DOLLY PARTON/WILLIE NELSON—Everything Is
Beautiful (In It's Own Way) X

WBLI-FM—Long Island
(Bill Terry—MD)
* % MEN AT WORK—Down Under 5-1
 « MARVIN GAYE—Sexual Healing 4.2
* TOT0-Africa 11-7
* PATTI AUSTIN WITH JAMES INGRAM —Baby Come to
0

Me 15-1
* EDDIE RABBITT WITH CRYSTAL GAYLE—You And |

16-14
@o CHRISTOPHER CROSS—All Right
oo MICHAEL JACKSON—Billie Jean
© CULTURE CLUB—Do You Really Want To Hurt Me A
® LIONEL RICHIE—You Are X

WKCI-FM—New Haven
(Danny Lyond—MD)
* # UTTLE RIVER BAND—The Other Guy 10-5
* % CULTURE CLUB-Do You Really Want To Hurt Me
* KENNY LOGGINS—Heart To Heart 15-9
* BILLY JOEL—Allentown 20-14
* STRAY CATS—Stray Cat Strut 27-19
®o DARYL HALL AND JOHN OATES—One On One
®o ADAM ANT—Goody Two Shoes
© DURAN DURAN—Hungry Like The Wolf B
© EARTH, WIND AND FIRE—Fall in Love With Me B
© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight A
® ERIC CLAPTON—I've Got A Rock 'N Roll Heart A
® JOE JACKSON—Breaking Us In Two X
® MICHAEL JACKSON-Billie Jean X
© CHRISTOPHER CROSS—All Right X
® OLIVIA NEWTON-JDHN—Tied Up X

WKTU-FM—New York City
(Michael Ellis—MD)
* % MUSICAL YOUTH—Pass The Dutchie 13-6
* & [NDEEP—Last Night A D). Saved My Life 24-13
* DARYL HALL AND JOHN OATES—Maneater 5-5
* JAMET JACKSON—Young Love 16-10
# CHAXA KHAN-Got To Be There 12 11
®e ORBIT—The Beat Goes On
®e FORREST—Rock The Boat

WNBC-AM—New York City
(Babette Stiriand—MD)
* & MEN AT WORK—Down Under 3:1
# % PATTI AUSTIN WITH JAMES INGRAM—Baby Come
ToMed.3
* T0T0—Africa 10-5
# THE CLASH—Rock The Casbah 12-7
* BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 23-16
oo ADAM ANT—Goody Two Shoes
oo TOM PETTY AND THE HEARYBREAKERS—You Got

Lucky
© CHRISTOPHER CROSS—All Right A
© LIONEL RICHIE~You Are A

WHEB-FM—Portsmouth
(Rick Dean—MD)
# % MEN AT WORK—Down Under 1-1
* # TOT0-Africa 4-2
* PATTI AUSTIN WITH JAMES INGRAM—Baby Come To
Me 11-6
* KENNY LOGGINS—Heart To Heart 13 10
+ CULTURE CLUB—Do You Really Want To Hurt Me 23-

16

® CHRISTOPHER CROSS—Alf Right B

® GLENN FREY—AIl Those Lies B

© LINDA RONSTADT—( Knew You When B

© EDDIE RABBITT WITH CRYSTAL GAYLE-You And | B

© LIONEL RICHIE-You Are B

© KENNY ROGERS & SHEENA EASTDN—We've Got
Tonight B

© DON HENLEY—ICan't Stand Still A

® JOE JACKSON—Breaking Us In Two A

© DONNA SUMMER—The Woman In Me A

© STRAY CATS—Stray Cat Strut A

® MUSICAL DUTCHIE—Pass The Dutchie X

© AMERICA-~Right Before Your Eyes X

® AIR SUPPLY—Two Less Lonely People in The World X

WPJB-FM—Providence
{Dave Garrison—M0)
# % MEN AT WORK—Down Under 6-1
* % KENNY LOGGINS—Heart To Heart 13-7
* NEIL DIAMOND ~1'm Alive 28-20
# LIONEL RICHIE—You Are 31-21
 AMERICA—Right Before Your Eyes 30-24
®e CHRISTOPHER CROSS—Al Right
oo DON HENLEY—I Can't Stand Still
© EARTH, WIND AND FIRE—Fall [n Love With Me A
© NEIL YOUNG—Little Thing Called Love A
© DONALD FAGEN—New Frontier A
® NIGHT RANGER—Don't Tell Me You Love Me A
© SAMMY HAGAR—Your Love {s Drtving Me Crazy X
o UNIPOP—What If (I Sard | Love You) X
© GOLDEN EARRING—Twilight Zone X
© MUSICAL YOUTH—Pass The Dutchie X
© DURAN DURAN—Hungry Like The Wolf X

WPRO-FM—Providence

(Tom Cuddy—MD)
# # PATTI AUSTIN WITH JAMES INGRAM —Baby Come

ToMe 21
# % EDDIE RABBITT WITH CRYSTAL GAYLE—You And |
149

# PHIL COLLINS—You Can't Hurry Love 17-10
# STRAY CATS-Stray Cat Strut 26-19

* MUSICAL YOUTH—Pass The Dutchie 28-24
oo JOE JACKSON-Breaking Us In Two

oo GOLDEN EARRING—Twilight Zone

(Continued on page 24)
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Ploylist Prime Movers

Ploylist Top Add Ons @

JANUARY 29, 1983, BILLBOARD

® Continued from puge 22

© CHRISTOPHER CROSS—All Right B

© DURAN DURAN—Hungry Like The Wolf B

® CULTURE CLUB—Do You Reaily Want To Hurt Me B
© LINDA RONSTADT—| Knew You When B

@ MICHAEL JACKSON—Billie Jean A

© DON HENLEY—| Can't Stand Stiti A

@ SAGA—On The Loose X

© DONNA SUMMER-The Woman In Me X

© RANDY NEWMAN AND PAUL SIMON—The Blues X
© NEIL DIAMOND—I'm Alive X

WHFM-FM—Rochester
{Marc Cronin—MD
* % A FLOCK OF SEAGULLS—Space Age Love Songs 18

12
* % SAMMY HAGAR—Your Love Is Driving Me Crazy 21
13

* JUICE NEWTDN—Heart Of The Night 25 18

* CULTURE CLUB-Do You Really Want To Hurt Me 28
21

* MUSICAL YOUTH-Pass The Dutchie 35 30

© KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight B

© DON HENLEY—( Can't Stand Still B

© DONALD FAGEN—New Frontier B

© SUPERTRAMP—My Kind O Lady A

© RANDY NEWMAN AND PAUL SIMON—The Blues A

o CHRISTOPHER CROSS —All Right A

@ PGCO-Shoot For The Moon X

® STEEL BREEZE—Dreamin’ [s Easy X

® OLIVIA NEWTON-JOHN-Tied Up X

© GOLDEN EARRING=Twilight Zone X

WPST-FM—Trenton
{Tom Taylor—MD)

* % MOVING PICTURES —What About Me 5-3

% MUSICAL YOUTH—Pass The Dutchie 21 12

 EDDIE RABBITT WITH CRYSTAL GAYLE—You And |
3521

* FRIDA—I Know There's Something Going On 30 22

+ DURAN DURAN—Hungry Like The Waif 36 23

®e DARYL HALL AND JOHN OATES—0One On One

oe ERIC CLAPTON-1've Got A Rock "N Roll Heart

@ NEIL YOUNG-A Little Thing Called Love B

© CHRISTOPHER CROSS—All Right B

© THE GREG KIHN BAND —Jeopardy B

® NIGHT RANGER—Don't Tell Me You Love Me B

© KENNY ROGERS AND SHEENA EASTON-We've Got
Tonight B

© VANDERBERG-Burning Heart B

© THE JOHN HALL BAND —Love Me Again A

© THOMPSON TWINS-Lies A

WRCK-FM—Utica Rome
(Jim Reitz—MD)
* % PHIL COLLINS=You Can't Hurry Love 3 1
* % THE CLASH-Rock The Cashah 2 2
* ADAM ANT—Goody Two Shoes 9 5
 STRAY CATS~Stray Cat Strut 159
* DURAN DURAN—Hungry Like The Wolf 20 14
oo THE GREG KIHN BAND - Jeopardy
e PAT BENATAR—Little Too Late
© ROUGH TRADE-AIl Touch B
© NIGHT RANGER—Don't Tell Me You Love Me B
© CHRISTOPHER CROSS—AIl Right B
o THE PRETENDERS—Back On The Chain Gang B
« SUPERTRAMP—My Kind Of Lady A
® JEFFERSON STARSHIP—Winds Of Change A
® ERIC CLAPTON-('ve Got A Rock "N Roll Heart A
© DONHENLEY—I Can't Stand Still X
@ STEEL BREEZE-Dreamin’ Is Easy X
® 0E JACKSON—Breaking Us In Two X
o CROSBY, STILLAND NASH—-Too Much Love To Hide X
® FRIDA—1 Know There's Something Going On X
® SURVIVOR—The One That Really Matters X

Mid- Atlantic Region

mmmm % PRIME MOVERS mmm

MEN AT WORK— Down Under (Columbia)

PATTI AUSTIN WITH JAMES INGRAM — Baby
Come To Me (Qwest)

BILLY JOEL~ Allentown (Columbia)

mmmm® TOP ADD ONS mummes

MICHAEL JACKSON— Billie Jgan (Epic)
KENNY ROGERS & SHEENA EASTON- We've
Got Tonight (Liberty)
CHRISTOPHER CROSS— All Right (Warner
Bros.)
e BREAKOQUT S m———

DON HENLEY— | Can't Stand Still (Asylum)

DARYL HALL AND JOHN OATES-—0One On One
(RCA)

ERIC CLAPTON~!'ve Got A Rock ‘N Roli Heart
(Warner Bros.)

WAFB-FM —Allentown
{Jefferson Ward—MD)
* % MARVIN GAYE -Sexual Healing 24 12
* % BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 22 13
* CULTURE CLUB-Do You Really Want To Hurt Me 12
6

* DONNA SUMMER-The Woman In Me 14 10

* FLEETWOOD MAC-Love In Store 23 15

oo KENNY ROGERS & SHEENA EASTON—We've Got

Tonight

®e STEPHEN BISHOP -1t Might Be You

© CHRISTOPHER CROSS-All Right B

@ JOE JACKSON—Breaking Us In Two B

© SUPERTRAMP~It's Raining Again X

© LAURA BRANIGAN—Gloria X

® JOE JACKSON—Steppin’ Qut X

® DONALD FAGEN—1.G.Y (What A Beautiful World) X

® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong X

@ MICHAEL JACKSON—Biliie Jean X

® DOLLY PARTON/WILLIE NELSON-Everything's
Beautiful (In It's Dwn Way) X

WFBG-AM—Altoona
{Tony Booth—MD)
% % EDDIE RABBITT AND CRYSTAL GAYLE-You And |

2518
% CHRISTOPHER CROSS—A!l Right 25 18
* KENNY LOGGINS—Heart To Heart 20 11
* BOB SEGER AND THE SILVER BULLET BANO-Shame
On The Moon 21-13
* SAMMY HAGAR—Your Love 1s Driving Me Crazy 22

16

®e MICHAEL JACKSON—Billie Jean

® DON HENLEY—1 Can't Stand Still B

© NEIL DIAMOND—'m Alive B

® KENNY ROGERS AND SHEENA EASTON—We've Got
Tonight B

. RANDY NEWMAN AND PAUL SIMON—The Blyes A

® SHERRIFF—When I'm With You A

® FIREFALL-Always A

© DEXY'S MIDNIGHT RUNNER—Come On Eileen X

© THOMPSON TWINS—Lies X

© CROSBY, STILLS AND NASH-Too Much Love To Hide

X
@ MISSING PERSONS-Windows X
@ THE JOHN HALL BAND —Love Me Again X
® FRIDA-| Know There's Something Going On X
@ NIGHT RANGER—Don't Tell Me You Love Me X
© HOT CHOCOLATE-Are You Getting Enough
Happiness X
® VANDERBERG—Burning Heart X
® ROUGH TRADE-All Touch X
© GOLDEN EARRING—Twilight Zone X
o SCANDAL-Goodbye To You X
® BILLY SQUIER—She's A Runner A

WYRE-AM—Annapolis
(Mike 0'Meara—MD)

* % LIONEL RICHIE—You Are 25 18

* % CHRISTOPHER CROSS-All Right 26 19

* KENNY LOGGINS—Heart To Heart 4 2

 CULTURE CLUB-Do You Really Want To Hurt Me 16
12

* MICHREL McDONALD - Gotta Try 21 16

@@ KENNY ROGERS AND SHEENA EASTON-We've Got
Tamght

®e DARYL HALL AND JOHN OATES—One On One

© JDE JACKSON-Breaking Us In Two A

WBSB-FM—Baltimore
(Rick James/ Jan Jeffries—MD)
* % MEN AT WORK—Down Under 2 |
% PATTI AUSTIN WITH JAMES INGRAM—Baby Come
ToMe 6-2
* TOTO-Africa 8 3
* BDB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 17 8
* STRAY CATS—Stray Cat Strut 28 21
e@ KENNY ROGERS AND SHEENA EASTON-We've Got
Tomght
e@ DARYL HALL AND JOHN OATES—One On One
© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B
© CHRISTOPHER CROSS—-All Right B
® JOE JACKSON-Breaking Us In Two B
© DONNA SUMMER—The Woman In Me A
® MICHAEL JACKSON—Billie Jean X
® FIREFALL-Afways X
® STEEL BREEZE—Dreamin’ Is Easy X
© SAMMY HAGAR—Your Love Is Driving Me Crazy X
© DURAN DURAN-Hungry Ltke The Wolf X

WFBR-AM —Baltimore
Andy Szulinski-MD)
* % MEN AT WORK—Down Under 3 1
* % PATTI AUSTIN WITH JAMES INGRAM —Baby Come
ToMe 4.2
* LITTLE RIVER BAND—The Other Guy 6 3
* BOB SEGER AND THE SILVER BULLET BAND—Shame
On The Moon 18 10
+ EDDIE RABBITT WITH CRYSTAL GAYLE-You And |

1712

o DARYL HALL AND JOHN OATES—0One On One

@e ERIC CLAPTDN-I've Got A Rock N Roll Heart

o KENNY ROGERS AND SHEENA EASTON— We've Got
Tomght B

® MICHAEL JACKSON— Someone In The Dark X

WCIR-FM—Beckley, W. Va.
(Jim Martin—MD)

+ % BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 4 |

* % RAY PARKER, IR.—Bad Boy 5 2

* MARVIN GAYE—Sexual Healing 3 3

+ GOLDEN EARRING—Twilight Zone 7 4

* BILLY JOEL-Allentown 10 7

oo ERIC CLAPTON—!'ve Got A Rock "N Roll Heart

®e NIGHT RANGER-Don't Tell Me You Love Me

@ MICHAEL JACKSON—-Billie Jean B

® LIONEL RICHIE-You Are B

© OLIVIA NEWTON-JOHN-Tried Up B

© LINDA RONSTADT—! Knew You When B

@ EARTH, WIND AND FIRE—Fall In Love With Me A

o OARYL HALL AND JOHN OATES—(ne On One A

o DON HENLEY-| Can't Stand Still A

® STEEL BREEZE—Dreamin’ Is Easy A

® A FLOCK OF SEAGULLS —Space Age Love Songs X

© DIRE STRAITS—Industrial Disease X

® SAGA-On The Loose X

® MUSICAL YOUTH—Pass The Dutchie X

® POCO-Shoot For The Moon X

 DURAN DURAN—Hungry Like The Walf X

© VANDERBERG—Burning Heart X

® THE JOHN HALL BAND—Love Me Again X

o RANDY NEWMAN ANO PAUL SIMON—The Blues X

© CHRISTOPHER CROSS—-All Right X

® JOE JACKSON-Breaking Us In Two X

® NEIL DIAMOND—1'm Alive X

© KENNY ROGERS AND SHEENA EASTON—We've Got

Tonight X

WCCK-FM—Erie
().). Sanford—MD)

% KOOL AND THE GANG—Let’s Go Dancin’ (Ooh La,
ta,la)53

* % BILLY JOEL-Alientown 8 6

* KIM CARNES—Does It Make You Remember 11 7

* SAGA—Dn The Loose 14 11

* HUGHES AND THRALL-Beg Borrow Or Steal 17 12

oo MICHAEL JACKSON—-Billie Jean

oo CHICAGO—What Your Missing

o DARYL HALL AND JOHN OATES—0One On One B

© SUPERTRAMP—My Kind Of Lady B

o DONALD FAGEN—New Frontier B

© KENNY ROGERS AND SHEENA EASTON—We ve Got

Tomght B

e JOE JACKSON Breakmg UsIn Two A

@ KISS—I Love It Loud A

® PAT BENATAR-Little To Late A

® ERIC CLAPTON-I've Got A Rock N Roll Heart A

® BILLY SQUIER-She’s A Runner A

® OLIVIA NEWTON-JOHN—Tied Up X

© DON HENLEY -} Can't Stand Still X

WKBO-AM—Harrisburg
(Bill Trousdale—MD)

ee |LIONEL RICHIE-You Are

oo AMERICA-Right Before Your Eyes

© NEIL DIAMOND-I'm Afive A

@ MICHAEL McDONALD | Gotta Try A

WGH-AM—Norfolk
(Bob Canada—MD)
* % LITTLE RIVER BAND—The Other Guy 5-1
% BDB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 14 4
* JUICE NEWTON—Heart Of The Night 18 10
* LIONEL RICHIE—You Are 34-13
* POCO—Shoot For The Moon 21-15
oo DON HENLEY—I Can't Stand Still
@ ERIC CLAPTON-I've Got A Rock ‘N’ Roll Heart
® KENNY ROGERS AND SHEENA EASTON - We've Got
Tomght B
. RANDY NEWMAN AND PAUL SIMON—The Blues B
© SURVIVOR-The Dne That Really Matters B
© MICHAEL JACKSON—RBillie Jean B
© EARTH, WIND AND FIRE—Fall In Love With Me B
® SMOKEY ROBINSON—I've Made Love To You A
Thousang Times A

@ THE JOHN HALL BAND-Love Me Again A

o VANDENBERG—Burming Heart X

© THE WHO—-Eminence Front X

© NEIL YDUNG~Little Thing Called Love X

@ MISSING PERSONS—Windows X

© FIREFALL—-Always X

® DONALD FAGEN—New Frontier X

@ EVELYN KING—Betcha She Don't Love You X

@ DEXYS MIDNIGHT RUNNERS—Come On Eileen X
© NIGHT RANGER-Don't Tell Me You Love Me X

WNVZ-FM—Norfolk
{Sieve Kelly—MD)
*  BILLY JOEL—Allentown 5 2
+ % RAY PARKER JR.—Bad Boy 13 10
* LITTLE RIVER BAND—The Other Guy 15 11
* BARRY MANILDW—Memory 18 14
* JANET JACKSON-Young Love 16 13
o CHRISTOPHER CROSS-All Right B
® OLIVIA NEWTON-JOHN—=Tied Up B
® JOE JACKSON—Breaking Us in Two B
o NEIL DIAMOND~I'm Alive B
@ JANET JACKSON-Come Give Your Lave To Me A
© KENNY ROGERS AND SHEENA EASTDN—We ve Got
Tonight A
® EVELYN KING—Betcha She Don't Love You A
® THE PRETENDERS —Back On The Chain Gang A
® PIA ZADORA—The Clapping Song A
© DARYL HALL AND JDHN OATES~Dne On One A
© EARTH, WIND AND FIRE—Fall In Love With Me X
o BOBBY MILITELLO FEATURING JEAN CARN—Let's
Stay Together X

WCAU-FM—Philadelphia
(Glen Kalina—MD)
* % THE PRETENDERS—Back On The Chain Gang 27

# % DURAN DURAN—Hungry Like The Wolf 29-19

* LINDA RONSTADT—} Knew You When 36 29

* HOT CHOCOLATE-Are You Getting Enough
Happiness 37-30

+ VANDENBERG-Burning Heart 40 32

oo FIREFALL-Always

e THE WEATHER GIRLS—It's Raining Men

© MICHAEL JACKSON-Billie Jean A

© KENNY ROGERS AND SHEENA EASTON—We ve Got
Tonight A

® DEXYS MIDNIGHT RUNNERS-Come On Eifeen A

o DAZZ BAND—On The One For Fun A

© EARTH, WIND AND FIRE—Fall In Love With Me A

® SURVIVOR—The One That Really Matters A

@ THE SPINNERS—Funny How Time Slips Away X

@ STEEL BREEZE—Dreamin' Is Easy X

® THE WHO—Eminence Front X

© CHAKA KHAN-Got To Be There X

© NEIL YOUNG- Little Thing Called Love X

® POCO-Shoot For The Moon X *

© DON HENLEY—! Can't Stand Still X

® CHICAGO—When You're Missing X

© RANDY NEWMAN AND PAUL SIMON—The Blues X

© THE JOHN HALL BAND—Love Me Again X

© NIGHT RANGER—Don't Tell Me You Love Me X

® JOE JACKSDN—Breaking Us In Two X

WIFI-FM—Philadeiphia
(Den Cannon/Verna McKay—MD)
* % MUSICAL YOUTH—Pass The Dutchie 22 4
* % STRAY CATS—Stray Cat Stiut 16 8
* DURAN DURAN—Hungry tike The Walf 21 13
* LITTLE RIVER BAND—-The Other Guy 29-21
* FLEETWOOD MAC—Love In Store 27 23
®e MICHAEL JACKSON—Billie Jean
oo GOLDEN EARRING—Twihight Zone
@ LIONEL RICHIE-You Are B
® OON HENLEY-| Can't Stand Stifl A
© CHRISTOPHER CROSS—All Right A
© MISSING PERSONS—Windows A
© SUPERTRAMP—My Kind Of Lady A
© STEEL BREEZE—Dreamin’ Is Easy A
© YANDENBERG—Burning Heart A
© LINDA RONSTADT—| Knew You When X
® THE SPINNERS—Funny How Time Stips Away X
® OLIVIA NEWTON-JOHN—Tied Up X
® JOE JACKSON—Breaking Us In Two X
o KENNY ROGERS AND SHEENA EASTON—We ve Got
Tomght X
© EARTH, WIND AND FIRE—Fall (n Love With Me X
@ POCO-Shoot For The Moon X
® NEIL DIAMOND—I'm Alive X

WRVQ-FM—Richmond

(Bill Thomas—MD)
* % MEN AT WORK—Down Under 1.1
* % MICHAEL JACKSON-Beat 1t 25 23
* BILLIE JOEL—Allentown 9-4
* THE J. GEILS BAND-1 Do 15 10
+ NIGHT RANGER—-Don't Tell Me You Love Me 18 13
®e SURVIVOR-The One That Really Matters
oo THE PRETENDERS—Back On The Chain Gang
© CHRISTOPHER CROSS—-All Right B
© MUSICAL YOUTH—Pass The Dutchie B
® JOE JACKSON—Breaking Us In Two B
® POCO-Shoot For The Moon B
® ERIC CLAPTON—I've Got A Rock 'N' Roll Heart A
® STEEL BREEZE—Dreamin’ Is Easy A
o VANDERBERG—Burning Heart X
 SCANDAL-Goodbye To You X

WPGC-FM—Washington, D.C.
{Bruce Kelly—MD)

% PATTI AUSTIN WITH JAMES INGRAM —Baby Come
ToMe 7.2

* % BARRY MANILOW—Memory 9 6

* EDDIE RABBITT WITH CRYSTAL GAYLE—You And |

1310
ee TOTO-Africa
®e KENNY LOGGINS—Heart To Heart

WRQX-FM—Washington, D.C.
{Dallas Cole—MD)
* % MEN AT WORK—Down Under 1 1
* % BILLY JOEL-Allentown § 7
* TOT0-Afnca 2-2
* STRAY CATS-Stray Cat Strut 18 11
% CULTURE CLUB—Do You Really Want To Hurt Me 20
15
oo MICHAEL JACKSON—RBillie Jean
oo STEPHEN BISHOP-It Might Be You
© EDDIE RABBITT WITH CRYSTAL GAYLE-You And 1 B
® DURAN DURAN—Hungry Like The Wolf B
® CHRISTOPHER CROSS—All Right A
@ RACHEL SWEET—Vo0 Doo A

WQXA-FM—York
{Dan Steele—MD)

* % BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 16-10

*  BILLY JOEL—Allentown 24 17

* KENNY LOGGINS—Heart To Heart 14 9

% CULTURE CLUB-Do You Really Want To Hurt Me 17-

11
* LIONEL RICHIE-You Are 30-24
®e CHRISTOPHER CROSS—All Right
ee SUPERTRAMP—My Kind Of Lady
© MUSICAL YOUTH—Pass The Dutchie A
® DON HENLEY—I Can't Stand Stilt A
@ THE SPINNERS—Funny How Time Slips Away X
@ RANDY NEWMAN AND PAUL SIMON~The Blues X
® STEEL BREEZE—Dreamin’ Is Easy X

Southeast Region

sk PRIME MOVERS mamm

KENNY LOGGINS—Heart To Heart (Columbia)

MEN AT WORK —Down Under (Columbia)

BOB SEGER AND THE SILVER BULLET BAND -
Shame On The Moon (Capitol)

mme® TOP ADD ONS

CHRISTOPHER CROSS—AIl Right (Warner
Bros.)

KENNY ROGERS & SHEENA EASTON —We've Got
Tomght (Liberty)

MICHAEL JACKSON-Billie Jean (Epic)

B REAKOUT S mass——

DARYL HALL AND JOHN OATES—0ne On One
(RCA)

SUPERTRAMP—My Kind Of Lady (A&M)

ERIC CLAPTON—1've Got A Rock ‘N Roll Heart
(Warner Bros.)

@e ERIC CLAPTON—I've Got ARack ‘N Rofl Heart

© MICHAEL JACKSON—Billie Jean B

o CULTURE CLUB-Do You Really Want To Hurt Me B

@ THE PRETENDERS—Back On The Chain Gang B

« PIA ZADORA—The Clapping Song B

® SUPERTRAMP—My Kind Of Lady A

@ SAGA—On The Loose A

o DURAN DURAN-Hungry Like The Walf A

@ EARTH, WIND AND FIRE—Fali In Love With Me A

® ABC—Poison Arrow X

© THOMPSON TWINS-Lies X

® GLEN FREY—All Those Lies X

© DONNA SUMMER-The Woman In Me X

© CHRISTOPHER CROSS—All Right X

® STEEL BREEZE—Dreamn’ Is Easy X

@ KENNY ROGERS AND SHEENA EASTDN—We ve Got
Tonight X

WKXX-FM—Birmingham
(Steve Davis—MD)
# % KENNY LDGGINS—Heart To Heart 14-10
* % LINDA RONSTADT—1 Knew You When 24 21
* MEN AT WORK—Down Under 8.4
* TOT0-Africa 7 3
* LITTLE RIVER BAND—-The Other Guy 11 9
ee CULTURE CLUB-Do You Really Want To Hurt Me
® LIONEL RICHIE-You Are B
o CHRISTOPHER CROSS —All Right B
© KENNY ROGERS-AND SHEENA EASTON—We ve Got
Tomght B

WANS-FM—Anderson/Greenville
(Bill Metts—MD)

* % BOB SEGER AND THE SILVER BULLET BAND-
Shame On The Moon 13 6

* % ADAM ANT—Goody Two Shoes 12 8

* MEN AT WORK—Down Under 1-1

* PHIL COLLINS—You Can't Hurry Love 4 2

* JOHN COUGAR—Hand To Hold On To 5 3

e DONALD FAGEN—New Frontier

oo CROSBY, STILLS AND NASH-Too Much Love To

Hide
@ CULTURE CLUB-Do You Really Want To Hurt Me B
© DON HENLEY—| Can't Stand Still B
© CHRISTOPHER CROSS—-Ali Right B
© THE JOHN HALL BAND—Love Me Again A
© DARYL HALL AND JOHN OATES—One On One A
® ERIC CLAPTON—I've Got A Rock ‘N' Roll Heart A
® BILLY SQUIER-She's A Runner A
@ SURVIVOR—The One That Really Matters X
© VANDENBERG—Burning Heart X
@ MUSICAL YOUTH—Pass The Dutchie X
@ NIGHT RANGER-Don't Tell Me You Love Me X
© DURAN DURAN—Hungry Like The Woll X
® POCO—Shoot For The Moon X
© LOVERBOY—Jump X
© THE ALAN PARSONS PROJECT—Psychobabble X
© GOLDEN EARRING-Twilight Zone X

WISE-AM—Asheville
(John Stevens—MD)

* % MUSICAL YOUTH—Pass The Dutchie 18 6

# % BILLY JOEL—Aflentown 25 11

+ BOB SEGER AND THE SILVER BULLET BAND—-Shame
0On The Moon 19 9

* THE PRETENDERS—Back On The Chain Gang 29 16

 PATTI AUSTIN WITH JAMES INGRAM—Baby Come to
Me 4.1

oo SUPERTRAMP—My Kind Of Lady

@e DARYL HALL AND JOHN OATES—0ne On One

© CHRISTOPHER CROSS-All Right B

@ SAGA—DOn The Loose B

© KENNY ROGERS AND SHEENA EASTON—We ve Got
Tonight B

® STEEL BREEZE-Dreamin’ Is Easy B

© DON HENLEY—{ Can't Stand Still B

© RANDY NEWMAN AND PAUL SIMON—The Blues B

© JOE JACKSON-Breaking Us In Two B

© EDDIE RABBITT WITH CRYSTAL GAYLE—You And | B

© NEIL OIAMOND-('m Alive B

© EARTH, WIND AND FIRE—Fall In Love With Me A

® ABC—Poison Arrow A

® THOMPSON TWINS—Lies A

@ LIONEL RICHIE-You Are A

® MISSING PERSONS—Windows A

© DEXY'S MIDNIGHT RUNNERS—Come On Eileen X

® VANDENBERG —Burning Heart X

© THE JOHN HALL BAND—Love Me Again X

@ NIGHT RANGER—Don't Tell Me You Love Me X

© DONNA SUMMER-The Woman In Me X

@ ERIC CLAPTON—('ve Got A Rock ‘N’ Roll Heart A

® BILLY SQUIER—She's A Runner A

© NEIL YOUNG—-A Little Thing Called Love A

WZGC-FM—Atlanta
(John Young—MD)
* % MEN AT WORK—Down Under 1 |
* % PIA ZADORA-The Clapping Song 2 2
* ADAM ANT-Goody Two Shoes 4 3
* EDDIE RABBITT WITH CRYSTAL GAYLE—-You And |

* CULTURE CLUB—-Do You Really Want To Hurt Me 17
10

®e SAGA-On The Loose

®o DARYL HALL AND JOHN OATES—0One On One
o NEIL DIAMOND—I'm Alive A

© SUPERTRAMP-My Kind Of Lady A

@ ABC—Poison Arrow A

® ERIC CLAPTON—I've Got A Rock ‘N Roll Heart A

WQXI-AM—Atlanta
(1. Jackson—MD)
# % STEEL BREEZE~Dreamin'Is Easy 14 3
* % CULTURE CLUB-Do You Really Want To Hurt Me

® LIONEL RICHIE—You Are B

® KENNY ROGERS AND SHEENA EASTON—We ve Got
Tomght B

. DONNA SUMMER—The Woman In Me A

® MICHAEL JACKSON—Billie Jean A

o STRAY CATS—Stray Cat Strut A

@ ERIC CLAPTON-['ve Got A Rock ‘N’ Roll Heart A

WQXI-FM—Atlanta
(Jeff McCartney—MD)
% EDDIE RABBITT WiTH CRYSTAL GAYLE—You And |

16-8
* % CULTURE CLUB—Do You Really Want To Hurt Me

17-10
* MICHAEL JACKSON—Biilie Jean 13 12
* STRAY CATS—Stray Cat Strut 25 15
* SAGA-0On The Loose 24-17
oo DURAN DURAN—Hungry Like The Woit
® JOE JACKSON—Breaking Us In Two B
® THE PRETENDERS —Back Dn The Chain Gang B
© LINDA RONSTADT—| Knew You When B
@ DARYL HALL AND JOHN OATES—One On One A
© DONALO FAGEN—New Frontier A
® THE GREG KIHN BAND—Jeopardy A
® KENNY ROGERS AND SHEENA EASTON—We've Got
Tomght X
® SAMMY HAGAR—Your Love Is Driving Me Crazy X

WBBQ-FM—Augusta
(Bruce Stevens—MD)
# % KENNY LOGGINS—Heart To Heart 12 4
% EDDIE RABBITT WITH CRYSTAL GAYLE-You And |
25-15
 STRAY CATS—Stray Cat Strut 26-19
« LIONEL RICHIE—You Are 28 20
* EVELYN KING—Betcha She Don't Love You 27-23
@ DARYL HALL AND JOHN OATES-One On One

www americanradiohistorv com

WCSC-AM—Charleston
(Chris Bailey—MD)

*  LITTLE RIVER BAND—The Other Guy 5 3

** (]:llijli{)URE CLUB-Do You Really Want To Hurt Me

* BILLY JOEL-Allentown 15 1]

* MUSICAL YOUTH—Pass The Dutchie 20-15

* LIONEL RICHIE—You Are 28 21

ee DARYL HALL AND JOHN ORTES—0ne On One

®e ERIC CLAPTON—I've Got A Rock ‘N Roll Heart

© KENNY ROGERS AND SHEENA EASTON—We ve Got
Tonight B

© CHRISTOPHER CROSS-All Right B

© MICHAEL JACKSON—Billie Jean B

® OLIVIA NEWTON-JOHN-Tied Up B

© DON HENLEY—! Can't Stand Still A

© CROSBY, STILLS AND NASH-Too Much Love To Hide
A

® ABC—Poison Arrow A

® RIC OCASEK—Something Ta Grab For A

© EARTH, WIND AND FIRE-Fal! In Love With Me X
© DONALD FAGEN—New Frontier X

© NEIL DIAMOND —1'm Alive X

® CHICAGO-What You're Missing X

© STEEL BREEZE—Dreamin' Is Easy X

© DEXYS MIDNIGHT RUNNERS —Come On Eifeen X

WBCY-FM—Charlotte
(Bob Kaghan—MD)
* % MEN AT WORK—Qown Under 1 1
* % LITTLE RIVER BAND - The Other Guy 8 2
* BILLY JOEL—Altentown 11 7
* ADAM ANT-Goody Two Shoes 16 11
 CULTURE CLUB—Do You Really Want To Hurt Me 28
13

@e CHRISTOPHER CROSS-All Right

oo DURAN DURAN—Hungry Like The Wolf

© LIONEL RICHIE-You Are B

® SAMMY HAGAR-Your Love Is Driving Me Crazy B
® LINDA RONSTAOT—| Knew You When B

© MICHAEL JACKSON—Billie Jean A

® THE PRETENDERS —Back On The Chain Gang A

® MUSICAL YOUTH—Pass The Dutchie A

® DARYL HALL AND JOHN OATES —0ne On One A

© SUPERTRAMP-My Kind Of Lady A

® JOE JACKSON—Breaking Us fn Two X

@ OONNA SUMMER—The Woman In Me X

© RANDY NEWMAN AND PAUL SIMON—The Blues X
® CHICAGO-What You're Missing X

WSKZ-FM—Chattanooga
(David Carroli—MD)
% RAY PARKER JR.—Bad Boy 21-11
% STRAY CATS —Stray Cat Strut 25 14
* MARVIN GAYE—Sexual Healing 11 7
» KENNY LOGGINS—Heart To Heart 158
* BILLY JOEL—Allentown 13 10
@ LITTLE RIVER BAND-The Other Guy
@@ DON HENLEY—| Can’t Stand Still
© SUPERTRAMP—My Kind Of Lady A
® JEFFERSON STARSHIP—Winds Of Change A
@ NIGHT RANGER-Don't Tell Me You Love Me X
© VANDENBERG—-Burning Heart x
@ SAGA—On The Loose X
© GOLDEN EARRING—Twilight Zone X

WDCG-AM—Durham
(Randy—MD)
* % PATTI AUSTIN WITH JAMES INGRAM —Baby Come
ToMe 1.1
% MEN AT WORK—Down Under 4 2
 THE CLASH—Rock The Casbah 3 3
 ABC—The Look Of Love 10 5
 KOOL AND THE GANG—Let's Go Dancin’ (Ooh La La.
1a) 18-8
@¢ CHRISTOPHER CROSS—All Right
oo JOE JACKSON—Breaking Us In Two
© MUSICAL YOUTH—Pass The Dutchie B
® FRIDA-) Know There's Something Going @n B
© LIONEL RICHIE—~You Are B
® OLIVIA NEWTON-JOHN—Tied Up A
© DON HENLEY—| Can't Stand Stil A
@ CULTURE CLUB-Do You Really Want To Hurt Me X
@ NEIL DIAMOND—I'm Alive X

WFLB-AM—Fayetteville
{Larry Canon—MD)
* % MICHAEL McDONALD - Gotta Try 11 6
% RAY PARKER JR.—Bad Boy 18 10
* GLENN FREY—All Those Lies 17 12
# THE CLASH—-Rock The Casbah 25 17
* STRAY CATS-Stray Cat Strut 28 23
oo DARYL HALL AND JOHN OATES-One On One
oo MICHAEL JACKSON-Billie Jean
® LIONEL RICHIE-You Are B
@ CHRISTOPHER CROSS-Ali Right B
® JOE JACKSON-Breaking Us In Two B
® SUPERTRAMP-My Kind Of Lady A
® THE PRETENDERS—Back On The Chain Gang A
® ERIC CLAPTON-1've Got A Rock N’ Roll Heart A
® THOMPSON TWINS—ties D
@ THE GREG KIHN BAND —Jeopardy D
© MADELINE KANE—Playing For Time D
® PATSY-Just A Little Imagnation X
© GOLDEN EARRING =Twilight Zone X
® LITTLE STEVEN AND THE DISCIPLES OF SOUL-
Forever X
© DURAN DURAN—Hungry Like The Wolf X
© VANDENBERG- Buvnlng Heart X
® FIREFALL—Always X
o KENNY ROGERS AND SHEENA EASTON —We ve Got
Tomight X
. EARTH,’WIND AND FIRE—Fal! In Love With Me X
© THE JOHN HALL BAND —Love Me Again X
® NIGHT RANGER—Don't Tell Me You Love Me X
® STEEL BREEZE—Dreamin’ Is Easy X
@ DAZZ BAND—(n The One For Run X
@ DEXYS MIDNIGHT RUNNERS—Come On Erleen X
® CULTURE CLUB—Do You Really Want To Hurt Me X
© RANDY NEWMAN AND PAUL SIMON-The Blues X
® MISSING PERSONS—Windows X

WAXY-FM —Ft. Lauderdale
(Rick Shaw—MD)

* % PHIL COLLINS —You Can’t Hurry Love 5 4

* % BARRY MANILOW—Memory 11 8

+ EDDIE RABBITT WITH CRYSTAL GAYLE—You And |
2414

* CULTURE CLUB-Do You Really Want To Hurt Me 20
16

# LIONEL RICHIE-You Are 29 19

oe KENNY ROGERS AND SHEENA EASTON—We've Got
Tomsght

oo MICHAEL JACKSON-B:llie Jean

® DONNA SUMMER-The Woman In Me X

© GLENN FREY—AIl Those Lies X

WYKS-FM—Gainesville
(Lou Rodriguez—MD)
* % TOM PETTY AND THE HEARTBREAKERS —You Got
Lucky 2 1
* % KENNY LOGGINS—Heart To Heart 7 3
* BOB SEGER AND THE SILVER BULLET BAND —Shame
On The Moon 15-9
* STRAY CATS—Stray Cat Strut 19 14
* CULTURE CLUB-Do You Really Want To Hurt Me 30
19

oo DONALD FAGEN—New Frontier

®e PAT BENATAR—Little Too Late

© CHRISTOPHER CROSS~All Right B

© JEFFERSON STARSHIP—Winds Of Change A

® ERIC CLAPTON—I've Got A Rock ‘N’ Rol} Heart A
© GOLDEN EARRING—Twilight Zone X

® NEIL YOUNG—Little Thing Called Love X

© RANDY NEWMAN AND PAUL SIMON—The Blues X
@ NIGHT RANGER—Don't Tell Me You Love Me X

® STEEL BREEZE—Dreamin’ Is Easy X

© CROSBY, STILLS AND NASH-Too Much Love Ta Hide

. SANDENBERG—Burnmg Heart X
WQEN-FM—Gasden, Ala.

(Leo Davis—MD)
* % PATTI AUSTIN WITH JAMES INGRAM—Baby Come

ToMe

* % THE CLASH—Rack The Casbah 6 3

* FIREFALL—Always 8 §

* BOB SEGER AND THE SILVER BULLET BAND—-Shame
On The Moon 10 6

* BILLY JOEL—Allentown 12-8

oo SUPERTRAMP—My Kind Of Lady

© CHRISTOPHER CROSS—-Ali Right B

© KENNY ROGERS AND SHEENA EASTON—We 've Got
Tomight B

© THE PRETENDERS—Back On The Chain Gang B

® JOE JACKSON—Breaking Us In Two B

® DARYL HALL AND JOHN OATES—0ne On One A

© MICHAEL JACKSON—BIllie Jean A

® SAGA—0n The Loose A

® ERIC CLAPTON—I've Got A Rock "N’ Roll Heart A

WIDX-AM—Jackson
(Bill Crews—MD)

* % FLEETWOOD MAC—Love In Store 8 4

* % BILLY JOEL-Allentown 11 5

* LITTLE RIVER BAND-The Other Guy 5 3

* RAY PARKER JR.—Bad Boy 9 7

* BOB SEGER AND THE SILVER BULLET BAND-Shame
On The Moon 13 10

SUPERTRAMP—My Kind Of Lady

®e KENNY ROGERS ANO SHEENA EASTON—We've Got
Tomght

© CHRISTOPHER CROSS—A!l Right A

® MICHREL JACKSON—Biltie Jean A

WIVY-FM—Jacksonville
(Oave Scott—MD)

 # KENNY LOGGINS—Heart To Heart 2 1

* % MEN AT WORK—Down Under 7 5

* JUICE NEWTON—Heart Of The Night 12 7

* CULTURE CLUB-Do You Really Want To Hurt Me 13
10

* BILLY JOEL—Allentown 18-15

o CHRISTOPHER CROSS—All Right

© DARYL HALL AND JOHN OATES-0ne On One B

© HOT CHOCOLATE—Are You Getting Enough
Happiness B

WQUT-FM—Johnson City
(Dave Adams—MD)

* % PHIL COLLINS—You Can’t Hurry Lave 12 7

* % MICHAEL McDONALD - Gotta Try 14 8

* PATTI AUSTIN WITH JAMES INGRAM —Baby Come To
Me 24 14

 BOB SEGER AND THE SILVER BULLET BAND - Shame
On The Moon 22 18

* MARVIN GAYE—Sexual Healing 28 20

®e DARYL HALL AND JOHN OATES—0One On One

oo SUPERTRAMP—My Kind Of Lady

© AMERICA—Right Before Your Eyes B

® LINDA RONSTADT—I Knew You When B

@ POCO—Shoot For The Moon B

® DURAN DURAN—Hungry Like The Wolf A

o NEIL DIAMOND—'m Alive A

@ SHERRIFF—When I'm With You A

@ CHRISTOPHER CROSS-All Right X

o ADAM ANT-Goody Two Shoes X

@ STEEL BREEZE—Dreamin’ Is Easy X

© EDOIE RABBITT WITH CRYSTAL GAYLE—You And | X

® JOE JACKSON-Breaking Us tn Two X

® CULTURE CLUB-Do You Really Want To Hurt Me X

® CHICAGO—What You're Missing X

® FIREFALL—Always X

® OLIVIA NEWTON-JOHN—Tied Up X

WHBQ-AM—Memphis
{(Charles Duvali-MD)
* % LITTLE RIVER BAND—The Dther Guy 5 2
* % KENNY LOGGINS—Heart To Heart § 3
* BARRY MARILOW—Memory 8-4
* PHIL COLLINS—You Can't Hurry Love 15-6
* FLEETWOOD MAC—Love In Store 16 7
MICHAEL JACKSON—Billie Jean
@ EVELYN KING—Betcha She Don't Love You
@ JUICE NEWTON—Heart Of The Night B
© LINDA RONSTADT—| Knew You When B
@ LIONEL RICHIE-You Are B
© KENNY ROGERS AND SHEENA EASTON-We've Got
Torught A
® CULTURE CLUB-Do You Really Want To Hurt Me X
@ NEIL DIAMOND—I'm Alive X
@ CHRISTOPHER CROSS-All Right X
® EARTH, WIND AND FIRE—Fall In Love With Me X

WMC-FM (FM-100)—Memphis
{Tom Prestigiacoma—MD)

# % KENNY LOGGINS—Heart To Heart 3 |

* % BOB SEGER AND THE SILVER BULLET BAND—
Shame On The Moon 8 2

 RAY PARKER JR.—Bad Boy 12-5

 CULTURE CLUB-Do You Really Want To Hurt Me 17

10

* MICHAEL JACKSON—Billie Jean 20 14

ee SUPERTRAMP—My Kind Of Lady

oo DONALD FAGEN—New Frontier

© DARYL HALL AND JOHN OATES—One On One A

@ KENNY ROGERS AND SHEENA EASTON—We ve Got
Tonight A

® ERIC CLAPTON—('ve Got A Rock'N'Roll Heart A

® DON HENLEY-| Can't Stand Still A

® EVELYN KKNG—Betcha She Don't Love You X
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Andrae Crouch
Al Green
Waylon Jennings
Quincy Jones
Chaka Khan
Cleo Laine
Henry Mancini
Men At Work
The Mighty Clouds of Joy
Olivia Newton-John
Reba Rambo
Tom Scott
B.dJ. Thomas
Mel Torme’
Sarah Vaughan
John Williams

Congratulations
to our

Grammy

Award

- Nominees.
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WAVA Jock Brings Back
Era Of Progressive Rock

By BILL HOLLAND

WASHINGTON—Cerphe Cal-
well, the WAVA-FM vet who cur-
rently handles afternoons, is think-
ing progressively these days.

In addition to his regular shift at
the 50 kw Arlington, Va. AOR sta-
tion, he’s taken on a pet project of his
own-an innovative progressive rock
weekly show that features classic
"60s and "70s recordings of seminal
rockers, many of which aren’t being
played much on the air these days.
“From the feedback I'm getting,”
Calwell says, “there’s a lot of people
out there who want to hear this.”

He’s taking a conversational but
historical tone. letting the listeners
know “who was playing, what other
bands they played with, that sort of
thing. Some of the listeners were 100
young to have heard these groups.”

Calwell, 35, whose apartment is
crammed with more than 27,000
LPs, achieved his initial reputation
as a free-form jock for tiny WHFS-

FM in Bethesda, Md. “I try to mix it
up, I'll play some outside stuff, then
back it up with some Creedence
Clearwater. I'll put on some acoustic
stuff, try a Paul Revere & the Raid-
ers thing,” he says.

“Also, I'm trying to pick out spe-
cial things that aren’t heard these
days—B sides from U.S. and U.K.
singles that never appeared in LP
form, out-of-print albums, live cuts.
Then give the date, the people in the
group.” he adds. “Like the Yard-
birds featuring Jimmy Page on Epic,
the live 1968 album recorded at the
Anderson Theater in New York.”

Calwell says the write-in and
phone-in response has been “very
positive.” The show has been on for
50 weeks, first on Tuesday evenings,
now from 8 to 10 a.m. Sundays, and,
soon, Sunday nights. “It’s content,”
he says. “It’s substantial, music that
AOR—even in syndicated shows—is
not providing now.”

Vox Jox

" COCAINE

—

What is the real cost?

® Continued from page 15

Ed Busch, former co-host of
RKO’s ill-fated “America Over-
night,” is back at WFAA Dallas (for
the third time) working weekends.
... Speaking of Dallas personalities,
the legendary Bill
Mack, for years the
host of WBAP’s all-
night trucking
show, is back on the
air bigger than
ever —at least in sig-
nal strength—250
kw of it over XERF
Cuidad Acuna,
Mexico (Del Rio, Tex.—as in Wolf-
man Jack). “The International
Country Road Show,” as it's called,
has been on the air since Dec. 12,
eminating from Fort Worth. It can
be heard seven nights a week from 2
to 6 a.m.

Bill Mack

* Kk Kk

Those rumblings around KRLA
Los Angeles have erupted into a mi-
nor earthquake, with morning man
Terry McGovern out this week. Af-
ternoon personality Dave Hull
moves into the morning slot. ... At

- KZLA LA, veteran part-timer Bar-

bara Barri moves into the 7 p.m. to
midnight slot vacated by R.J. Curtis,
who moved into mornings when Jay
Coleman resigned to do weekend
weather for KNBC-TV. . . . And
KNX-FM L.A. has just received two
Golden Mike Awards: best docu-
mentary program for “Everything
You Wanted To Know About Her-
pes But Were Afraid To Ask™ and
best specialized segment for one of
the station’s “60 Seconds™ featur-
ettes dealing with space travel.

Dave Hastings, who resigned last
month. ... In Portland, Jim Dono-
van from KGW has replaced Greg
Lenny as morning jock on KCNR.
... In Baltimore, Debbie Conner is
the new 7 p.m. to midnight person-
ality on WCAO, coming from Cin-
cinnati's WLW. ... In Memphis, Bill
Bannister replaces Terry Hendricks
at Viacom’s AC outlet, WRVR.
Hendricks slides across town to FM-
100 (WMC-FM). ... In Norfolk,
Cindy Butler is the new sales promo-
tion manager at WTAR/WLTY,
moving up from her post as account
exec....Andin Chicago, Dave Rob-
bins is the new m.d. at CBS’ “Hot
Hits” outlet, WBBM-FM.

* Kk K

Our condolences and get well
wishes go out to Jay Stone (Jeff Col-
son), well known Phoenix program-
mer (KOPA, KRIZ, KRUX,
KUPD) who was critically injured as
he tried to rescue his wife and child
from a fire in his Las Vegas home
which claimed their lives last week.
Stone, who has worked for Las
Vegas’ KENO and KRAM, was be-
tween gigs at the time of the fire. . ..
Also in Las Vegas, KENO midday
personality Frances Frampton is
upped to p.d., replacing Bill Alexan-
der, and across town at KLAV, g.m.
Jack Hayes has resigned to devote
full time to his management consult-
ing company, Programming Plus.

Roni Abitbol, the only American
jock currently hosting a live daily ra-
dio show overseas in French, an-
nounces the renewal of the two
shows that he broadcasts via satellite

over Radio Monte Carlo, Europe’s
largest radio station, from his New
York studios. “New York, New
York,” a ten-minute daily show in-
troducing new American music,
movies, shows and restaurants, and
“The Music Contest.” a two-hour
weekly game show on Saturday
afternoons sponsored by the French
soft drink Orangina have been re-
newed through December 1983. So
if you happen to see a couple of be-
wildered French people wandering
around New York, they’re probably
Roni’s latest monthly contest win-
ners who receive a trip for two to the
Big Apple for their efforts.

* K K

WDST Woodstock, N.Y. music
and production manager Richard
Fusco has been upped to program
director, in addition to his other
duties, which will be no small chore
considering the station’s block pro-
gramming. Called “Total Audience
Programming,” WDST’s format in-
cludes rock, jazz, classics, country,
folk, blues, r&b, reggae and talk.

* k%

Kim Kelly is the new promotion
director at KFI Los Angeles, coming
from WFYR Chicago. And a similar
named former FKler, Tim Kelly and
his wife Ev are out at Denver’s
KPPL morning slot as Chuck Buell
segues into that position from
KIMN (Billboard, Jan. 15). Also
exiting KPPL is longtime Denver
midday personality Danny Davis.

(Continued on page 77)
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If you use Cééaine,
ask yourself these questions:

* K Kk
Mark Stevens and Jim Pruett are
in for another year of craziness at
Eagle 97 (KEGL) Dallas. Dozens of
i Texans were on hand to witness the

BILLBOARD RADIO JOB MART

ADDRESS ALL ADS: JEFF SERRETTE

1. Are you using more now than you were
6 months ago?

- Position Wanted

G o 1 . . o A i Billboard Job Mart. 1515 Broadway. New York.
2. Have you ever tr 1?ed to quit, only to dynamic duo sign their new contract + Position i n;go lgggsisgzn%;‘m'asm:l-7a'?i ll:r.all'y.l‘i:
g . E . - ut o .
ST AT A last week at Dave and Buster's. the Available I:rod card when calling in your ldvmit:ymom.
3. Do you think you use too much? city’s largest restaurant, including . Services

Channel 4’s weekend weather fore- —[ PAYMENT MUST ACCOMPANY ORDER ——

caster Jocelyn White, who has been
the target of Stevens and Pruett's an-
tics for the past year and will most
likely continue in that non-paying
position throughout '83.
*x kK .

WYDD/WKPA pd. Mike Per-
kins becomes operations manager
and program director of WKPA,
Pittsburgh’s old-line MOR outlet. as

- $30.00 per inch®

4. Has anyone ever told you that they are

concerned about your use?
Name

5. Do you prefer to use alone? WE ACCEPT

ALL MAJOR
CREDIT CARDS

Address > 1

6. Have you gotten into financial or legal
difficulties because of your use?

City State Zip

Telephone

7. Do you limit your use to prove to your-
self and others you don’t have a problem?

8. Has Cocaine become your best “friend”?

If you have answered yes to any of these

CURRENT AND

Need your very own Washington corres-

questions, Cocaine may be costing you former record promoter Dan Kelley ' pondent to keep close labs on crucial

more than you can afford. returns to radio—and to Pittsburgh. CLASSIC AIRCHECKS! issg_es (hgw»;nres |gno’;t-:"ér;gt [;Ter.::t\:’loi{:z\:;
audgience? e serve U N

where he once programmed WDVE Issue # S-11 features New York and wraps. Explore the views of movers and

shapers who make the wheels of govern-
ment turn—or not turn. WASHINGTON
SPECTRUM NEWS SERVICE, P.O. Box
56376, Washington, DC 20011. (301)
593-0701 or 498-6062.

AOR's WPLJ, WAPP & WNEW-FM,
A/C's WYNY, WCBS-FM & WNBC/
Big Ron O'Brien. Cassette, $5.50
Issue #8-12 features NY Urbans
WRKS, WBLS & WKTU, Country
WHN, Big Band WNEW, and CHR
WNBC with Don Imus & Howard Stern.
Cassette, $5.50.

Current Issue # 34 features KFRC/
Jack Armstrong, KHTZ/Charlie Tuna,
KMGG/London & Engelman, Hous-
ton's CHR Battle with KKBQ & KYST,
and Detroit’s Hot Hits WHYT & Urban
WDRQ. Cassette, $5.50. Classic
Issue ®#C-27 features KFWB/Joe
Yocam-1960, KRLA/Dave Hull-1966,
KKDJ/Charlie Tuna-1973, WCBS-
FM/Jack Spector-1976, KHJ/Ma-
chinegun Kelly-1975, WRKO-1972 &
KFRC-1978. Cassette, $10.50.

CALIFORNIA AIRCHECK—Dept. BB
Box 4408—San Diego, CA 92104

—as operations manager and p.d. of
WYDD. ... Tom Hunter moves
from the p.d. post at WMJQ Roches-
ter into the programming position at
JB-105 (WPJB) Providence. which
has been vacant since Todd Chase
made the move to KBEQ Kansas
City last fall.
* * %

Dave Young, formerly of WNOX
Knoxville. is the new afternoon jock
at WIVK-AM there, replacing Dan
Bell, who moves over to the news de-
partment and will also be handling
helicopter reports for Knoxville’s
rush minute. ... “Truly the eighth
wonder of the world (before me
there was none, after me there shall
be no more),” Frankie Crocker has
celebrated another birthday. (It
seems like he has one a month.) The
WBLS New York program director
welcomed in another year in style.

Cocaine abuse can cost the loss of family, friends,
career, financial security, reputation, health,
even life.

COUNTRY OLDIES

Good quality, virtually all titles available.
Single selections to complete libraries.
Write or call for details 213-791-4836.

Bill Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104

HELP IS AVAILABLE.

At Beverly Glen Hospital we understand your
problem and have a specialized program for
people who are experiencing difficulties

with Cocaine.

If you or someone you care about needs help,
call and talk it over with one of our counselors.

YOU DON'T HAVE TO PAY
THE HIGH COST OF COCAINE

..CALL US TODAY (243) 277-5111

BGH Beverly Glen Hospital

WICACPHOMKCS PO
B0 A1)

WHEN REPLYING

RADIO JOB PLACEMENT
DJ's — News — Sports Programs — Sales —
NB

1 1 aura Brani i Management . TC. the nation's
Ce(l]elk:)rﬁl‘;ng \;V‘;llllllel;du;? S[udgﬁ)“ (50; leading radio placement service can help To ADVERTS
. , ¢ < you. We service radio stations from coast
10360 West Pico Boulevard - Los Angeles, CA 90064 e to coast, in all size markets. For confi- PLEASE
Y- x * * dential details, including registration form,
enclose $1.00 postage and handling to: MENT'ON

NATIONAL BROADCAST
TALENT COORDINATORS
P.O. Box 20551, Birmingham, AL 35216
(205) 822-9144

KRPM-FM Tacoma part-timer
Jack McDonald is the new p.d. at the
country formatted station, replacing
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Radio
Specials

A weekly calendur of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcust time and dates.

Jan. 24, Ed Bruce, Brenda Lee, George Strait,

ontemporary

These are best selling middie-of-the-road singles compiled from

dult

- Weeks on Chart

lisher.

radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

BABY COME T0 ME
Patti Austin, Qwest 50036 (Warner Bros.) (Rodsongs, ASCAP)

Cross Country, Westwood One, one hour 16 YOUAND L
Jan. 24, Rush, Continuous History Of Rock 8 Elt:t:l;TR?gb:tquh Crystal Gayle, Elektra 7-69936 (Four Way, ASCAP)
And Roll, Rolling St_one f’roductlons, one hour. Kenny Loggins. Columbia 38-03377. (Milk Money/Genevieve, ASCAP/Foster
Jan. 24-30, Janie Fricke, Country Closeup. Frees, BMI)
Narwood Productions, one hour. 11 |  TWO LESS LONELY PEOPLE IN THE WORLD
Jan. 24-30, The Four Lads, Music Makers 13 :'Frmsg:ply' e 100 QUi B ey, BT
Narwood Productions, one hour Toto, Columbia 38-03355 (Hudmar/Cowbella. ASCAP)
Jan. 24-30, Bob Seger, Retro Rock, Clayton- 11 THE OTHER GUY
Webster Corp.. 2 hours. Little River Band, Capitol 5185 (Screen Gems-EMI, BMI)
Jan. 24-30, Rodney Dangerfield, Joan Rivers, 9 HEART OF THE NIGHT
Jack Carney's Comedy Store, Clayton Webster ) o p | Lﬂf;om:wtg&,])%prtol 5192, (Warner-Tamerlane/Flying Dutchman/Sweet
Corp., 2 hours. IR St 1 : 8| 8| 11| MEMORY
Jan. 28-30, George Clinton, Special Edition, MUSIC LESSON—Benny Goodman hits a high C for Ed Salamon of the United Barry Manilow, Arista 1025 (Koppelman-Bandier, BMI)
Westwood One, one hour. Stations, which profiles the clarinetist on the debut program of its “Great ) dRUNRU YOU CAN'T HURRY LOVE
oy A Phil Cotlins, Atlantic 7-89933 (Stone Agate, BMI)
Jan. 28-30, Koot & the Gang, Janet Jackson, Sounds” series the weekend of Jan. 28. 14 6 SHAME ON THE MOON
The Countdown, Westwood One, one hour. Bob Seger & The Silver Buliet Band, Capitol 5187 (Coolweil/Granite, ASCAP)
Jan. 28-30, Farewell Tours, Rock Chronicles, id RN LOVE IN STORE
Fleetwood Mac, Warner Bros. 7-29848, (Fleetwood Mac, BMI)
Weﬁwog‘; ggehom’tth"é‘"s Lve From Giller ° . 12 | 31 13| THE GIRL IS MINE
Westnbod -0 o U"l‘r" ros., Live rrom Gilley's, Q Iono ro ro mmln thichaeI Jackson/Paul McCartney, Epic 34-03288 (Mijac/Warner Tamerlane,
w ne, one hour MI)
Jan. 28-30, The Commodores, Special Edi 13111 18 BEARTBRUK.ER Gibb B
tion, Westwood One, one hour. ionne Warwick, Arista 1015 (Gibb Brothers, BMI, admin. Unichappell)
' . 19 6 DO YOU REALLY WANT TO HURT ME
Jan. 28-30, Tom Petty, Saga, Rock Album § 2 Cutture Club, Virgin/Epic 34-03368 (Virgin/Chappell, ASCAP)
Countdown, Westwood One, one hour. 15 115 [ 10 A PENNY FOR YOUR THOUGHTS
Jan. 28-30, John Cougar, The Source, NBC, ﬁ Tavares, RCA 13292 (Kenny Nolan/Downtown, ASCAP)
i o p . . . . . 18 9 RIGHT BEFORE YOUR EYES
90}""";‘;53-0 R @ I'he Creative Factor and Patrick will be offered in what CBS calls America, Capitol 5177, (Marc-Cain, CAPAC)
. En' td' ' aUHYt ;llsety,{_ eekltyh ountry Mu Griffith  Productions have joined “flexiformat.” which permits local 7}’&7 22 3 I'M ALIVE ) )
s'cjazunzgogg' liﬁr:ie Rié(;:.?'s [;?fkh%llj;fks forces to co-produce “Concert station DJs 1o host the nationally ted ﬁ % | g gg"w’?'ﬂ:%"& Columbia 38-03503 (Stonebridge, ASCAP/Foster Frees. BMI) )L>
. . ) 1 4 o " VM 2 1 ek - 1 ;. z
Rock Rall And Remember, United Stations. four 1 a2 biwcekly 90-minuie show. Men At Work, Columbia 3803303 (Blackwaod, BMI) c
hours rock music scries. Available on a N ﬁ}{ 24 3 {OU :\I;E 657 « >
: ) barter basis in the top 150 markets ionel Richie, Motown 1657 (Brockman, ASCAP) T
Jan. 28-30, Songs of the First Great Depres- . P ’
sion, Dr. DementogWestwoodHOne.rtwo hofijrrs, the p[rozlgra'_m will lbc S‘l‘PPO”edh:",)’ d Jack Ainslic’s *All Hit Radio™ old- pEyw HE%T R.ichle, Motown 1644 (Brockman, BMI) g
Jan. 28-30, Benny Goodman, The Great quarterly four-color glossy publica- ies format has signed up WASY B8 NG PEIAL §
Sounds. United Stations, four hours. tion bearing the same name. Portland, Me., as its first client. . .. 2 |12l ﬁ?élyszp:m; igvme Nefson. Monument 403408 (Combine. BMI ©
Jan. 29, Steve Wariner, Mel M‘cDameI, Silver Each program highlights three United Stations kicks off its new Supertramp, A&M 2502 (Delicate/Almo, ASCAP) 8
Eagle, ABC Entertainment, 90 minutes. } concerts. along with features and four-hour “Great Sounds” show this g m WE'VE GOT TONIGHT -
Janv.' 29-30. Florence Henderson, “Okla- back-stage interviews. “Listeners week with Benny Goodman as the el | 2 :(T?S"XLRR%;'TS And Sheena Easton, Liberty 1347 (Bear. ASCAP) -
homa, ';;SS'CBLMWMNWFK three hours. will no lon‘gcr‘wudc through an hqur first host. Already cleared for the Christopher Cross, Warner Bros. 7-29843 (Another Page. ASCAP) —
Jan. 29-30, Mary Travers, Steve Cropper, or more of a single group.” Creative show are KSFO San Francisco. (2|13 MANEATER 8
Little Anthony & the Imperials, Soundtrack Of Factor’s Jim Hnmplon says. “‘They WIAS Pillsburgh WBBG Cleve- Daryl Ha'II & John QOates, RCA 13354 (Fust Buzz/Hot-Cha/Unichappell, BMI) >
The 60s, Watermark, three hours. T T Y & : Co 2% |17 |18 STEPPIN' OUT >
Jan. 30, Pat Travers, BBC Rock Hour. London want to hsten less and hear more. land and KAKZ Wichita. Joe Jackson, A&M 2428 (Albion/Almo, ASCAP) o
Wavelength. one hour. ‘ The series gets underway Feb. 19, “Soundtrack Of The °60s” with a1 s 'R"S'DE/'(M:‘_"ROL";AC DREAMS
Jan. 30, Yaz, BBC College Concert, London following a three-hour kickoft spe- Garry Owens has been cleared on 10 ﬁ 30 3 AECHTIEOSIESZ!L‘;ES A 1S3 (Lodge all, ASCAT)
Wavelength, one hour. cial Jan. 22. Lined up for the series more stations. bringing the roster of Glenn Frey, Asylum 7-69857 (Elektra) (Red Cloud, ASCAP)
Jan. 30-Feb. 5, Sting, Newsweek-FM, Thirsty are Journey, Toto, Jethro Tull the ABC Watermark show to 150 ﬁ 212 IT MIGHT BE YOU ,
Ear Productions, 30 mimutes Lovcrboy. Quurlcrﬂash and the oullets. itSeCpAh;)n Bishop, Warner Bros. 7-29791 (Gold Horizon, BMI/Golden Torch,
Jan. 30, The Fixx, Psychedelic Furs, King Bis- Kinks. More than 75 stauons have 30 | 28 8 STILL TAKING CHANCES
cuit Flower Hour, ABC Rock Radio Network, one signed to carry the show, including EEx ek gl o g;fh“' Murphy, Liberty 1486 (Timberwolf. BMI)
hour. 5 g THE WINGS OF LOVE
Jan. 31. Robbie Kri KLOS Los Angeles, WBOS Boston. ABC Talknet affiliates WTKN/ Jetfrey Osborne, A&M 2434 (Lincoln Pond/Almo/March 9, ASCAP)
- 31, Robbie Krieger of the Doors, Guest WGCL Cleveland. KZEW Dallas. WWSW Pitsburgh were the first ) IR | KNEW YOU WHEN
D.J., Rolling Stone Productions, one hour. WXKX Pittsburgh, WCKO Miami, . . 'g, wer ’ L e Linda Ronstadt, Asylum 7-69853 (Elektra) (Lowery, BMI)
Jan. 31, Producers Profile, Continuous His: WK LS Atanta. KAZY Denver and ~ SLatons to receive a digital satellite Brf s | 3| THE woman i m
tory Of Rock And Roll, Rolling Stone Produc- WFBQ lndiana- olis feed when ABC switched over to the Donna Summer, Geffen 7-29805 (Warner Bros.) (Warner-Tamerlane/Rashida/
£f0ns. one hour. P‘ 3 ] new state-of-the-art system Jan. 17. ﬁ Flying Dutchman, BMi/Sweet Harmony/WB. ASCAP)
; . ) The company is also planning a 5 r ki 7 SHOOT FOR THE MOON
pany P g
Jan. 31-Feb. 6, Ray Conniff, Music Makers i 4 : : More than 3.000 stations will even- Poco, Atlantic, 7-89919 (Piroting, ASCAP
g ' new live series delivered by satellite. ofen Ao — g ; ' e )
Narwood Productions, one hour. B VN M - tually receive digital satellite signals B | 2 ALLENTOWN
Jan. 31Feb. 6. Gene Watson, Country ¢ next month. from ABC, CBS, NBC and RKO. . .. Pl 2 ) 0o, (o) 08078 (Qocl S EL)
Closeup, Narwood Productions, one hour. SR The Who, Phil Collins and .38 Spe- Firefall, Atlantic 7-89916 (Fumunda/Big Fat, BMI)
Jan. 31-Feb. 6, Joe Jackson, Pop Concerts, CBS’ RadioRadio has signed a cial have been added to the lineup of 37 |31 |25 UP WHERE WE BELONG \
Westwood One: one h<_)ur. » three-and-a-half-year contract with “Supergroup” concerts planned for Joe Cocker And Jennifer Warnes, tsland 7-99996 (ATCO) (Famous, ASCAP/
Feb. 4-6, Rita Coolidge, Live From Gilley's, Osmond Entertainment’s Broadcast this year by ABC's Rock Radio Net- 8 |29 |15 IEESIaniv?hMatl)A Beautiful Warld)
We:tvgoid OC" 0”;“:}’}"-5 N International to produce a network work. This will be the second year Donald Fagen, Warner Bros. 7-29900 (Freejunket, ASCAP)
eb. 4.6, Linel Richie, Special Edition, West AC countdown show. The new pro- that the 17-concert series is carried /1B A LOVE SONG
wood One, one hour. gram is to debut July 8. The show by Rock Radio Kenny Rogers. Liberty 1485 (Music Corporation Of America/Sycamore Valley,
Feb. 4-6, Stray Cats, Missing Persons, Rock : 2
Album Countdown, Westwood One, one hour. wiBw g;ﬁSIFggelegyg Full Moon/Epic 34-03289 (Hickory Grove, ASCAP)
Feb. 4.6, Teresa Brewer, Great Sounds, f \\ Just A Little Imagination a1 {40 | 7| SEXUAL HEALING @ '
United Stations, four hours. —- = — — Marvin Gaye, Columbia 38-03302 (April, ASCAP)
Feb. 5-6, John Sebastian, Soundtrack Of The —— = 42 41 19 LOVE ME TOMORROW
60s, Watermark, three hours. ) gr,u?)ago. Full Moon/Warner Bros. 7-29911 (Double Virgo/Foster Frees/lrving,
W Ftebv 360 Canadlahn Rock, Rock Chronicles, | iﬂd — 43 42 7 SOMEBODY'S ALWAYS SAYING GOODBYE
estwood One, one hour. ) >4 Anne Murray, Capitol 5183 (Hall/Clement/Welk, BMI}
Feb. 6-12, Miami Steve Van Zandt, Wall Of bl A 'Mﬁg”f "‘B ] N
) ; . a a ichael McDonald, Warner Bros. 7- {Genevieve/Milk Money, ASCAP)
\;godpo, :\Jewsweek FM, Thirsty Ear Productions, "enls“‘ — 45 | 43 | 12 THEME FROM DYNASTY
minutes. N ) Jo¥nd music Bill Conti, Arista 1021 (SVO, ASCAP)
Feb. 7-13, Joe Williams, Music Makers, Nar- by Patsy Maharam 46 |45 | 19 SOUTHERN CROSS
wood Productions, one hour. We create great ads, album e = o | ; Crosby, Stills And Nash, Atlantic 7-89969 (Kenwon/Catpatch/Gold Hill, ASCAP)
Feb. 7-13, Crystal Gayle ' 2 THE ONE YOU LOVE
" rystal Gayle, Country Closeup, covers, tape labels, catalogs — A RO T s o0 KGR Glenn Frey, Asylum 7-69974 (Elektra) (Red Cloud/Night River, ASCAP)
rwood Productions, one hour. You name it. We also set type pecial THAN o: WATR. WCCO. - 8 471 GLORIA
Feb. 7, Todd Rundgren, Guest D.J., Rolling r?]ake stats, and can even do KKYK. KOB. WIBA.. WGAR. WKXY. WFL'?,' WEN Laura Branigan, Atlantic 4048 (Sugdr Music/Music Corp. of America, BMI)
Stone Productions, one hour. }_e; prlntr:ng in our ohwn plant. and over 200 radio stations for playing “Just A 49 | 48 | 22 HEARTLIGHT
Feb. 7, Where Rock Began. Continuous His- viiy ;5 scser\?i\::ve \rlr?euanw at creati- Little Imagination. Neil Diamond, Columbia 38-03219 (Stonebridge/New Hidden Valley, ASCAP/
tory Of Rock And Roll, Rolling Stone Produc- = I S e, EL
oy OF Roc I = 50 | 49 [ 22 NOBODY @
ions, one hour. . pe T Sylvia, RCA 13223 (Tom Collins, BMI)
Feb. 11-13, Mel Torme, Great Sounds, United " ﬁ?g::‘;g{fm:?:; Tl\? records
Stations, four hours. @ NYC NY 10022 Tel: 758-3.232 ¢ Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
Feb. 11-13, Jefferson Starship, Adam Ant, \k ) % Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
Rock Album Countdown, Westwood One, one for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000
hour. SupplyIng the graphic needs of the record industry since 1952. 645 Madison Ave., N.Y. 10022 units (seal indicated by triangle).
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Rock Albums

ARTIST—Title, Label

TOM PETTY AND THE
HEARTBREAKERS—Long After Dark,
Backstreet

BOB SEGER—The Distance, Capitol

PHIL COLLINS—Hello, | Must Be Going!, Atlantic
PAT BENATAR—Get Nervous, Chrysalis

SAMMY HAGAR-3 Lock Box, Geffen

DURAN DURAN-—Carnival, Capitol

THE PRETENDERS—Back On The Chain Gang, Sire
(4%)

GOLDEN EARRING—Cut, 21 Records

MEN AT WORK—Business As Usual, Columbia
NIGHT RANGER—Dawn Patrol, Boardwalk
TRIUMPH—Never Surrender, RCA

RIC OCASEK—Beatitude, Elektra

NEIL YOUNG—Trans, Geffen

THE FIXX—Shuttered Room, MCA
SAGA—Worlds Apart, Portrait

RED RIDER—Neruda, Capitol

LED ZEPPELIN—Coda, Swan Song

STRAY CATS—Built For Speed, EMi-America
SCANDAL-Scandat, Columbia
VANDENBERG—Vandenberg, Atiantic
SUPERTRAMP-Famous Last Words, A&M
MISSING PERSONS—Spring Session M, Capitol

NEAL SCHON AND JAN HAMMER—Here To Stay,
Columbia

JEFFERSON STARSHIP—Winds Of Change, Grunt
FRIDA—Something’s Going On, Atlantic

FRANK MARINO-Juggernaut, Columbia

DARYL HALL AND JOHN OATES—H20, RCA
THE J. GEILS BAND—Showtime, EMI-America

THE GREG KIHN BAND—Jeopardy, Beserkley (12
inch)

THE CLASH—Combat Rock, Epic

BILLY JOEL—The Nylon Curtain, Columbia

DIRE STRAITS—Love Over Gold, Warner Bros.
THE JOHN HALL BAND—Searchparty, EMI-America
ADAM ANT—Friend Or Foe, Epic

ERIC CLAPTON—I've Got A Rock 'N' Roll Heart,
Warner Bros. (45)

RUSH—Signals, Mercury
PSYCHEDELIC FURS—Forever Now, Columbia
THE ENGLISH BEAT—-Special Beat Service, |.R.S.

TODD RUNDGREN—The Ever Popular Tortured
Artist Effect, Bearsville

ROBERT PLANT—Far Post, Swan Song (45, import)

LITTLE STEVEN AND THE DISCIPLES OF SOUL—
Men Without Women, EMI/America

TONY CAREY—I Won't Be Home Tonight, Rocshire
(12 (inch)

CULTURE CLUB—Do You Really Want To Hurt Me,
Virgin/Epic (12 inch)

TAXXI-States Of Emergency, Fantasy

DON HENLEY-I Can't Stand Still, Asylum

DEF LEPPARD—Pyromania, Mercury

DEXYS MIDNIGHT RUNNERS—Too-Rye-Ay, Mercury
THE MEMBERS—Working Girls, Arista (45)

THE WHO-It's Hard, Warner Bros.

BAD COMPANY—Rough Diamonds, Swan Song

Top Adds

ERIC CLAPTON-I've Got A Rock ‘N’ Roll Heart, Warner Bros.

(45)

DEF LEPPARD-—Pyromania, Mercury

BLACK SABBATH— Live Evil, Warner Bros.

NEAL SCHON AND JAN HAMMER—Here To Stay, Columbia
THE B'ZZ-The B'ZZ, Epic

RED RIDER—Neruda, Capitol

THOMAS DOLBY—She Blinded Me With Science, Capitol (12

inch)

CULTURE CLUB-Do You Really Want To Hurt Me, Virgin/Epic

(12 inch)

THE GREG KIHN BAND—Jeopardy, Beserkley (12 inch)

DEXY'S MIDNIGHT RUNNERS—Too-Rye-Ay, Mercury
Too-Rye-Ay, Mercury
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Survey For Week Ending 1/29/83

" Top Tracks

ARTIST-Title, Label

DURAN DURAN—Hungry Like The Wolf,
Capitol

OM P AND THE HEARTBREAKER

WEEKS
AT =1
Lucky, Backstreet

SAMMY HAGAR—Your Love is Driving Me Crazy,
Geffen

FAT BENATAR—Looking For A Stranger, Chrysalis
VANDENBERG—Burning Heart, Atlantic

SAMMY HAGAR—Remember The Heroes, effen
GOLDEN EARRING-Twilight Zone, 21 Records
THE PRETENDERS—Back On The Chain Cang, Sire
FRANK MARINO—Strange Dreams, Columbia

BOB SEGER AND THE SILVER BULLET BAND—Even
Now, Capitol

NIGHT RANGER—Don't Tell Me You Love Me,
Boardwalk

NEIL YOUNG—Little Thing Called Love, Ceffen
MEN AT WORK—Be Good Johnny, Columbia
PHIL COLLINS—! Don't Care, Atlantic

LED ZEPPELIN—Darlene, Swan Song

THE ). GEILS BAND—I Do, EMI-America

PHIL COLLINS—Like China, Atlantic

MEN AT WORK—Down Under, Columbia

THE FIXX—Stand Or Fall, MCA

TRIUMPH—A World Of Fantasy, RCA

ROBERT PLANT—Far Post, Swan Song, Import
SCANDAL—Goodbye To You, Columbia
SAGA—0On The Loose, Portrait

RED RIDER—Power, Capitol

RIC OCASEK—Something To Grab For, Geffen
SUPERTRAMP—Crazy, A&M

LED ZEPPELIN—Ozone Baby, Swan Song
SAGA—Wind Him Up, Portrait

MISSING PERSONS—Destination Unknown, Capitol

TOM PETTY AND THE HEARTBREAKERS—~One Story
Town, Backstreet

DEXY'S MIDNIGHT RUNNERS—Come On Eileen,
Mercury

0ZZY OSBOURNE—(ron Man, Jet
0ZZY OSBOURNE—Paranoid, Jet

BOB SEGER AND THE SILVER BULLET BAND-—
Boomtown Blues, Capitol

RUSH—Subdivisions, Mercury

PAT BENATAR—Shadows Of The Night, Asylum
SUPERTRAMP—It's Raining Again, A&M

BILLY JOEL—Allentown, Columbia

BOB SEGER AND THE SILVER BULLET BAND—Roll
Me Away, Capitol

THE HUMAN LEAGUE—Mirror Man, A&M

JUDAS PRIEST—You've Got Another Thing Coming,
Columbia

DIRE STRAITS—tndustrial Disease, Warner Bros.

LITTLE STEVEN AND THE DiSCIPLES OF SOUL-
Forever, EMI-America

TRIUMPH—-Tunnel Power, RCA

JEFFERSON STARSHIP-Winds Of Change. Grunt
PHIL COLLINS—You Can't Hurry Love, Atlantic
ADAM ANT—Goody Two Shoes, Epic

LED ZEPPELIN—Poor Tom, Swan Song

DARYL HALL AND JOHN OATES—Maneater, RCA
SANTANA—Nowhere To Run, Columbia

DON HENLEY-Dirty Laundry, Asylum

THE CLASH—Rock The Casbah, Epic
JEFFERSON STARSHIP—Can't Find Love, Grunt
THE WHO—Athena, Warner Bros.

RUSH—New World Man, Mercury

BILLY JOEL—Pressure, Columbia

STRAY CATS—Rock This Town, EMI America
MISSING PERSONS—Walking In L.A., Capitol
THE POLICE—| Burn For You, A&M

THE KINKS—Come Dancing, Arista

Radio

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.

Fall Arbitron Figures

Following are fall Arbitron figures for Clevelund, Houston-Gualveston,
Minneapolis-St. Paul, Pittsburgh, San Anionio, Davenpori-Rock Island-
Moline, Nussau-Suffolk. Peoria and Wilmingion. Current figures are com-
pared 1o the previous rating period, which is in all cases, except Cleveland
and Houston, spring 1982. The previous rating period in Clevelund and
Houston is summer 1982 The current figures are ulso compared to fall [981.
All figures are for 12 plus. 6 a.m. to midnight, Monday to Sunday.

station format fall 82 previous fall
period '81
Cleveland
WMMS AOR 8.4 9.6 9.0
WDOK beautiful 7.9 6.4 8.1
WMJI oldies 7.7 4.7 4.0
WQAL beautiful 6.7 53 6.3
WBBG talk 6.2 75 34
WGCL Hot 100 5.9 5.2 5.6
WZZP AC 55 5.1 6.1
WDMT urban 53 6.7 4.9
WHK country 5.1 5.2 6.7
WERE news 4.4 45 5.8
Houston-Galveston
KMJQ urban 7.9 8.6 7.7
KRLY urban 7.1 7.0 73
KLOL AOR 6.9 6.9 70
KIKK-FM country 6.6 8.6 74
KFMK MOR 6.0 7.7 6.0
KILT-FM country 5.4 6.7 6.7
KTRH talk 5.4 4.9 6.1
KKBQ Hot 100 5.3 2.1 1.6
KRBE Hot 100 5.0 5.6 6.3
KODA beautiful 4.7 38 5.6
Minneapolis-St. Paul
WCCO-AM MOR 205 20.0 229
KSTP-FM AC 124 12.2 14.8
WLOL Hot 100 9.7 10.0 4.2
KQRS-FM AOR 5.7 4.6 6.0
WDGY AC 55 8.5 6.4
KDWB-FM AOR 4.9 6.0 6.6
KEEY beautiful 4.8 4.1 4.2
WAYL beautiful 4.6 3.2 4.1
KSTP-AM news 4.1 3.1 33
WCCO-FM MOR 38 4.4 4.4
Pittsburgh
KDKA MOR 18.4 20.2 19.8
WAMO-FM black 7.4 6.1 5.1
WDVE AOR 6.7 5.9 6.1
WTAE AC 6.7 5.5 8.2
WBZZ Hot 100 6.0 5.7 38
WJAS MOR 5.2 37 55
WSHH beautiful 5.0 5.6 53
WHYW AC 438 1.6 2.6
KQvV news 4.1 43 34
WPNT beautiful 4.1 5.0 3.0
San Antonio .
KISS AOR 12.2 1.1 5.0
KAJA country 7.5 6.0 6.0
KTFM AC 7.3 24 1.2
KTSA MOR 6.4 7.4 7.9
KQXT beautiful 6.3 6.5 8.4
KCOR Spanish 6.0 5.5 8.8
KKYX country 6.0 6.4 6.1
KITY AC 5.7 38 48
KLLS AC 5.4 4.6 2.1
WOAI talk 5.2 5.4 57
Davenport-Rock Island-Moline
KIIK AC 13.7 83 10.0
WXLP AOR 13.1 13.2 115
WHBF-AM country 10.7 9.8 119
wOC MOR 9.7 10.9 10.8
WZZC country 8.9 6.6 7.0
Nassau-Suffolk
WNBC AC 6.2 6.3 7.9
WBLI AC 5.8 57 5.2
WCBS-AM news 4.7 438 4.6
WOR talk 4.7 43 4.1
WYNY AC 4.1 5.7 55
Peoria
WKZW AC 16.2 14.2 12.1
WWCT AOR 12.5 9.9 6.9
WMDB AC 12.2 114 133
WXCL country 11.5 13.7 11.6
WSWT beautiful 9.7 11.8 14.7
Wilmington
WJIBR-FM beautiful 10.6 11.0 10.1
WMMR AOR 8.9 8.8 7.9
WSTW MOR 8.9 103 11.6
WDEL AC 8.4 9.9 9.9
WYSP AOR 4.9 4.7 35
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Retailing

Focus On Blank Tape Promotions
Manufacturers Seeking To Establish Brand Identity

This is the first of a series of urticles
by Billboard’s retailing editor, Earl
Puaige, which analyzes various blank
audio and videotape product and mar-
keting plans unveiled at the recent
Consumer Electronics Show.

LAS VEGAS—Most blank tape
marketers hope price instability has
run its course. A survey at Winter
CES here Jan. 6-9 found many ex-
hibitors focusing on promotions and
new product debuts. A theme run-
ning through most such programs is
that of establishing brand identity
with consumers and therefore brand
confidence with retailers.

Perhaps as significant a trend as
any is the new emphasis on Beta-for-
matstereo sound. Several blank tape
marketers not now offering blank
videotape are soon expected to offer
lines.

Typical of those firms now deeply
committed to blank videotape is
Fuji, whose vice president and gen-
eral manager John Dale has already
predicted an explosion for blank
video. His reasoning: the VCR ma-
chine price moving into the $300
range. “lt will make videotape a
mass market item, the market will go
bananas” (Billboard, Jan. 8).

At Winter CES, Fuji bowed a line
of super high grade Beta-format
blanks. The firm had launched a
similar product for VHS a year ago.
As with certain other brands, Fuji is
emphasizing a proprietary form-
ulation.

Fuji’s formulation, Beridox, de-
scribed as a dense and uniform dis-
tribution of microscopic magnetic
particles, is used in the four Beta Su-
per HG lengths: L-125, L-250. L-
370 and L-500.

Reflecting still another dominant
trend in blank tape marketing, that
of rebate offers, Fuji will have major
campaigns on both video and audio
blank tape. The “Videotape Cash
Clean-Up™ revolves around the
VHS-160 and the Beta HG L-500
tapes.

Fuji’s audio promotion started
Jan. 15 and runs through April 15. It
is titled “Fuji $1,000 Challenge™ and
combines a rebate with an instant-
winner game. Retailers receive a kit
including wall poster, counter card
and shelf-talker with tear-off rebate
coupons, a pack of replacement re-
bate coupons and advertising slicks.
An independent firm will handle all
redemptions for both programs.

The audio program requires each
customer to buy either two pieces of
FR Metal, FR Il or FR I Audio tape,

or three pieces of ER or DR normal
bias tape in the C-90 length. A check
for $1 is offered. The customer must
send in sales slip, wrapper and re-
bate coupon toqualify for therefund.

Besides the $1 check, each partici-
pant receives a “rub-off” bonus
game certificate good for either $1,
$10, $100 or $1,000. Redemption of
the bonus certificate requires par-
ticipants to buy two or three more
Fuji audio tapes, remitting sales slip.
wrapper and game certificate.

Fuji’s blank videotape rebate pro-
gram, which runs Feb. 1-April 30, is
being limited per household. Re-
bates on up to 18 videotapes for a
maximum of $36 (32 per tape) are
outlined. It is confined to six items:
T-210, T-160, L-500. L-750 fine
grain and T-12 high grade and Beta
L-500 tapes. Proof of purchase of
six video blanks at once earnsa VHS
VCL-10 or Beta BCL-10 head
cleaner plus a $12 rebate.

Despite surveys that profile Max-
ell and TDK as consistent “call-out™
or high profile brands, many blank
tape marketers are doubtful of
brand loyalty indexes. This is espe-
cially so in blank videotape. For ex-
ample, John Bermingham, vice pres-
ident of sales for Sony Tape, says,
“We don’t believe consumers are
committed to any specific brand of
tape.”

Reflecting the Fuji move to Beta
Hi Fi, Sony has launched a “Beta
Step-Up” promotion, which began
on Jan. | and runs through May 31.
A shrink-wrapped two-pack offers
one high grade and one regular Dy-
namicron video blank tape for the
price of two Dynamicron tapes. L-
500 and L-750 lengths are featured.

Sony is taking advantage of its
hardware status by offering one high
grade blank tape with each Betamax
recorder in 1983. The firm is also go-
ing all-out with its “Ear Boggling
Sweepstakes,” a consumer promo-
tion offering more than 50,000
chances to win Sony audio products
and tape accessories.

Running Jan. 1-March 31, the
promotion has two steps. Four-color
scratch cards in selected audiotape
packages indicate instant winners.
Five hundred of the instant winners
will receive Walkman 5s. Another
1,000 winners will receive cassette
pouches, and 50,000 will receive
Sony’s limited edition Full Color
Sound poster. A second phase, for
winners and non-winners, will in-
volve eligibility for a $7.500 grand
prize assortment of Sony hi fi prod-
ucts. Extensive in-store promotion
pieces are available.

Next: reviews of more blunk tape
marketer promotions and new prod-
ucts unveiled at Winter CES.

Spokane’s Mirage Stores
Grow Slowly But Surely

By EARL PAIGE

LOS ANGELES—Spokane-based
Mirage Records & Tapes is deter-
mined to focus on good news. The
18-month-old store scored a 30%
sales increase for December, and a
second Mirage store opened last
week.

It may sound like Mirage is ex-
ploding in all directions, but it isn’t.
Co-owners Julie Leith and Mike
Grabicki say their motto is “a little
of most things and slow but sure.”

Mirage doesn’t carry everything,
“The name is ‘records and tapes,’ so
we haven’t gone into video games
and other products. We don’t want
to dabble,” says Leith.

Basically, the store’s success might
be attributed to Leith’s long experi-
ence in chain retailing and
Grabicki’s business and academic
training. Leith, 27, was with Where-
house in the San Fernando Valley

¥

EASY TO LOVE—Warner Bros. artists the Wright Brothers make an in-store
appearance at Camelot Records in Indianapolis to promote their latest re-
lease, “So Easy To Love.”

five years and then with Eucalyptus
five more years. Grabicki, 29, a life-
long record hobbyist, decided to
drop out of the $40.000 a year corpo-
rate rat race and turn his hobby into
a career.

Mirage Records & Tapes’ Second
and Division site in downtown Spo-
kane is small—1,200 square feet. The
new store in Cheney on the Eastern
Washington State Univ. campus is
even smaller—only 400 square feet.

“We believe in a wide title spread
but not as much depth. maybe only
three deep on a Santana. During
Christmas we were 50 LPs deep in
Men At Work and 25 cassettes
deep,” Leith says. The store buys di-
rect from most majors but also from
three one-stops: General, Lieber-
man and here at City One Stop.
Thus Mirage can work on short in-
ventories.

All genres are represented, though
Mirage will cream some categories:
“We go hits in classical and coun-
try.” In singles, the top 50 from Bill-
board’s Hot 100 is stocked but only
top 10s in country and r&b singles.

Mirage is determined to be the
lowest priced store in Spokane. “We
want that image to prove an inde-
pendent can stay with the chains”
(there are three units from the Salt
Lake City-based Eli’s chain and one
Eucalyptus store in town). Regular
$8.98 shelf goes for $7.59 for both
LPs and tapes. Midline at $5.98 goes
at $5.59, $6.98 at $6.59. “We just
loaded up on the WEA.™

The LP cassette ratio is running
60/40 in favor of LPs. Cassettes are
stocked open, face out on seven
shelves along a wall and back but
behind protective rails three feet
from the wall. Close surveillance is
maintained by clerks.

The firm maintains close liaison
with labels, though Leith says only
the CBS rep, Joe Yoppolo, has vis-

(Continued on puge 30)
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DISTRBUTORS OF ALDIO «

WVIDEDQ * TAPES » ACCESSORIES

23 PARK ROW, NEW YORK CITY, LY 10038

LOOKING FOR EXTRA PROFITS?
TAKE A BITE!

We carry only famous brands, such as TDK, MAXELL, CLARION,

DISCWASHER, COMMODORE, ATARI,
, MATTHEL, ETC.

PANASONIC,

EF w"u Jvc, so"'n PIONEER,

Our prices are so low they have become the standard alf others
are compared with. We carry at all times one of the largest inven-
tories of Audio/Video, Computers & Computer Software, Pre-
Recorded Movies and Tapes. Now you can spend more time on
your sales floor where it counts and less time on your telephone.

P.S. Even the phone call is Free, so take a bite and call.....
TOLL FREE: 1-800 221-3191

Call between 9:00 A.M. ES.T. to 6:00 P.M. E.S.T..Institutional inquiries welcome.
Call for FREE 240 Page Audio/ video Bectronics Dealer Catalog.

oo B wom

* Super Spedal «
MARANTZ VR-200 STEREO
BETA VIDEO CASSETTE

a1 = . RECORDER
mm@- g5 smmm\mm
nauum

1 =1 yict
"‘B Dotoy* - s599 el

SONY L-830
BETA VIDEOQ CASSETTE

S-HOUR BETA TAPE

gacH $11189

HD-01 CassetteDemag .. .
HD-11 Open Reel DeMag
ATTS Cle:

(Turmtabie Mao .
LAST FACTORY (New) ELIMINATES $13.49
Record Wear & Increases Stvius Life

* NEW FROM MAXELL
SC-345
Record static Eliminator

$15.99

(Home Cassette Storage Unit . $2.89
LEBO TA-264 Holds 30
(Cassette Attache Case) .. .%4.69

NORTRONICS VCR-130
VHS/BETA CLEANER

$16.49

NORTRONICS VCR-50
Deiuxe VTR Maint. Kit

WE CARRY A COMPLETE LINE OF VIDEO
GAMES BY: ACTIVISION — COLECO —
— 20th CENTURY FOX — IMAGIC —
— SPECTRAVISION — STARPATH —
— PARKER BROS. — M NETWORK —
— U.S. GAME CORP. — MATTEL —

COMING SOON!! NEW LOW PRICED
ATARI & MATTEL VIDEO CAME CONSOLE

MITSUBISHI RX-691 AM/FM
STEREQ IN-DASH w/AUTO
REVERSE & PUSHBUTTONS

Type
AUDIO TECHNICA AT112EP
(P-Moung .

WE HAVE IN STOCK:
POINTMASTER PRO AND
NEW FIRE CONTROLLER!

CALL FOR OUR LOW

PRICES

ATARI 800
HOME COMPUTER

B 48K

- .- 5489

BASF Library Holds 10 5" Disks ~ $1.69
BASF FD2D 5" Double Sided . . . .¢3.29
ELEPHANT GOLD

Single Densuty box of ?3?
Double Densn(Y boxof10. .
MAXELL MD1-2 Floppy 2-Pack ’5 59

235 PARK ROW, NEW YORK CITY,N.Y.10038

CALL TOLL FREE: (BOO1221-3191

IN NEW YORK:233-0747
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BIG EXEC TURNOUT AT CES

Stark Continuing
Slow Vid Expansion

By EARL PAIGE

LAS VEGAS—With the inven-
torying of CED videodisks in two of
its six video emphasis stores, the 130-
unit Stark Record & Tape Service
epitomizes the gradual and studied
move of record and tape retailers

chain; next was Naples, Fla., then
Daytona Beach and last Dayton,
Ohio.

The obvious implication is that
not only does the chain utilize lab

Retailing

Spokane’s Mirage Stores Grow Slowly

® Continued from puge 29

ited the company. Portfolios are kept
label by label showing the various
promotions. Co-op is valuable. “We
are on radio six days this month,”
says Leith.

More than a ticket outlet, Mirage
promotes its own concerts. “We did
Pat Metheny in a 500-seat hall at
Spokane Falls Community College
at $8.50. We like to do little concerts
especially jazz, where people can

figure they get their money’s worth.”

As might be imagined, Mirage
maintains close ties with radio. Both
hard rocker KELE and adult con-

temporary KPPL are important to
the store, exemplifying the broad de-

mographics Mirage shoots for. “We
do want the 35-year-olds who buy

Dan Fogelberg and Kenny Loggins

The main store, with two clerks in
addition to the two owners, main-
tains 10 a.m.-9 p.m. hours Monday
through Saturday and 11 a.m.-6
p-m. on Sunday. It’s located on the
site of a filling station “but with ce-
dar panel walls,” Leith says, adding,
“We have loads of parking, for 30
cars. During Christmas the four of
us parked across the street to make

and can afford to buy three or four

albums at a time,” Leith says.

even more room.” The new Cheney

unit is open 9 to 5, with one clerk.

store introduction for video prod-
into video. For Stark. the move also ucts, but demographic regions as
dramatizes the importance of the well. As the video roll-out proves 3 Survey For Week Ending 1/29/83
just-concluded Consumer Electron- successful and trackable in the ©
ics Show, says Dwight Montjar. di- Southeast. units farther west are -9 . .
rector of video marketing. added—forexample, the one in Day- (o]
For the first time. Stark had six of ton. . ) o
its senior management in Las Vegas Now that CED is stocked in North £
Jan. 6-9. For the chain’s executive Canton and Port Richey, Stark will — |
vice president, Jim Bonk, it was only roll out the linc into the other four, (- o] @
his second CES: Bonk is alsohead of ~ Montjar says. He's loading in 175 ti-
the NARM retail advnsory boar_d- l,les' Sl.drk 1S FEN SIOCkmg compelmg € Copyright 1983, Billboard Publications, Inc. No part of this publicdtion may be reproduced, stored in a retrieval system, or transmitted, in any form
Others in attendance were Kevin laser disks because of poor hardware or by any means, electronic, mechanical, photecopying, recording. or otherwise, without the prjor written permission ot the pubiisher
Kilroy, Stark’s first video field su- penetration ip its lab store regions.
pervisor; Bill Reese, one of four re- CED disks will be rented as well as
tail directors: Joe Bressi, vice presi- sold. ] )
dent and buyer: and Larry Paralleling the regional lab ap- 'E::‘ Suggested = Suggested
Mundorf, vice president of retail. proach is the mtroducuonhof SIX €X- - o List | E ] List
Tl 3 8 panded game stores. In these units, ] s Prices E|I25 Prices
Initially, M(')m_Jar gxplams.' Stgrk Coleco, Atari and Intellivision hard- 3 @ | TME LP | &|n| T ) LP,
chose Florida as its video expansion . : @ | Artist Dist. | Cassettes, || @ | 5 | & | Artist Dist. | Cassettes,
test region, targeting four video em- ware is stocked along with a full ar- = £ | Label, No. (Dist. Label) Co | 8Track |[ & 8_ E | Label, No. (Dist. Label) Co | 8Track
hasis units there. Importantly, a lab ray of games software, ‘mcludmg 22 | THE DOORS 1967 e 26| 18 | 28 | DAN FOGELBERG 1972
p p Y EEKS
store was also designed at North computer type, with Atari 400 and The Doors AT 2] Home Free
Canton. Ohio thegchain’s home 800 going into all six units. flektra EKS. 74007 3 I _| Epic Stock PC 31751 c8s |
B asel ' Stark’s Camelot stores and the THE WHG ¢ 1571 27| 24116 ggsshH 1975
€  Second for video emphasis was three Grapevines all carry games, MeAaty.ool?eaty, Big And Bouncy vea 5,98 ) Mercury SRML-1011 POL 5.98
& Port Richey. Fla, then Charlowte, ~ and the category now represents a N E AT i T 1 28 30|22 sreecyomn 1972
2 one of the three Grapevines in the (Continued on page 32) 135%??’4945 . | _ %%2 275%)’ A Thrill ver 598
g 4|12 120 | THE wHO B 1970 h 29| 36 (14| THE BEATLES 1976
A ™ Live At Leeds iéockl s'\:q 12(?;1 Music Vol. Il - 5.98
& MCA 37000 N MCA 598 || |~ {,; Capitol7SN:199; — § 938
| (14| 10 30| 35| 8| TOM PETTY & THE
= e Ix I I{?)Ek]gﬁgrspgr‘ 17 HEARTBREAKERS 1978
=2} || aem3er ) Rea | 5.98 You're Gonna Get It! wer | $5.98
> B 17130 | (oo ST, ASH AN, 31f 31|10 :;;Z%SDAN 1973 | T
C G Countdown To Ecstas
g ‘ :rat‘ :hed M= i?anﬁ?:rsg 19119 | wea | 5.98 o MCA-37041 B ! mca | $5.98
pd ) 7] 822 '&th :JHOY 1978 32| 41} 8 PlLkKINGHHEt?P% 1977
S . _,l@ojcﬁmgg mea | 5.98 g‘?e,slggeoas ’ N weA | $5.98 |
8 | 422 | THE DOORS 1969 33{ 26| 18| ALAN PARSONS PROJECT 1979
The Soft Parade Eve
| i Elektra EKS 750005 wea | 5.98 B | Ansta 9504 N0 5.98
9| 5 (26| DAN FOGELBERG 1974 34| 37| 14| BLACK SABBATH 1971
1 :
| e N e Boi?” wer | 598
10 | 13 |20 | VAN HALEN 1980 e =, "
eCor S T — I R
= ol rwa‘"e’:(')%;"—’ékc = WErRHA)-2 3} Arista ABM 4083 mo | 598
11 | 926 | DAN LB P e = 1 1
ies. Nether Lands 36| 31|16| RUSH 1975
el (R - r_ | Epic Pzragsg | ces Fly By Night oL | 598
Full Dealer markup on this winner 12 111 (30 | BILLY JOEL 1974 _ | Mercury SRM1-1023 - | opoL | 998
Piano Man 37 32| 16| STEELY DAN 1975
Columbia PE 32544 cBs aty Lie
i IETSE R ; 2 = - MCA 5.98
G o o ay B 102 o The § 1968 | ulw|ueosmanr s | |
1-800-531-5137 | | !Yeaklttrgggs Sozs " | wen| 598 §omeb_ Eggh}g;\gd Evening s
(Texas) 1-800-252-8005 14 | 15|26 | DAVID BOWIE 1972 | Columbia PG 355 |
The Rise And Fall 39| 44| 6| BEATLES ) 1976
TWX 910-870-1542 0f Ziggy Stardust Rock N Roll Music Vol. | -
S RCA AYLI'3842 Rca | 598 | | Capitol, SN16020 . 98 |
15 {21 |12 | THE PRET%NDERS 1981 40/ 47| 3 Bl’ég WH(g .~ 1974
s and Sods
| Ei)r(:es?g ggea li wea | 5.98 N MCA 37169 o mca | $5.98
16 | 19 |20 | AC/DC 1977 41| 38| 28| BLACK SABBATH 1970
Let There Be Rock Black Sabbath
| Ateo 36-151 WEA 5.98 Warner Bros. WS 1871 - WEA 5.98
17 { 16 | 12 | DON McLEAN 1971 42| 48| 6| ALLMAN BROS. BAND 1972
American Pie Eat A Peach
] United Artists LN 10037 cap 5.98 1 | Polydor CPN20102 Pl 9.98 |
18|14 |20 éANItS ltOF;‘I,tIN 1973 43| 39| 12 IS’TEELIY I_DAN 1974
reatest Hits et 0gic
Ié&%ﬂﬁg?&rmm‘%om L Conbes PC 32168 cBs | 1 ) MrCA e i mca | 5.98
M"%ﬂfg’:%i‘%si%zcétkw 0 | et L A 1977 4| 42| 12| STEELY DAN 1976
z LIN, P P he Ro cam
3RS RUSH. AND MORE! Tom Petty & The Heartbreakers MR 31008 | mea | 598
ooy e oy 398 R 4s[ as| 3| a1 HENDRIX 1968
20| 20 | 18 | LED ZEPPELIN 1976 Axis Bold As Love
sPresesncegl‘16 wir | 598 ) | Reprise 6281 | wea | $5.98
R oW angoong2e: —— 1 = A 1975
21| 25|20 CROSBY, STILLS AND NASH 1977 i R R I
E“SNt o101 Epic PE-33409 | ces
antic 1lbs i
2| 29[ 10] Rusk 1975 QLI O 1975
%3’953 S%mgfg Capitol SN 16069 o | 598
| q Mercury S 1 FPRTIT -
23| 27| 12| JOHN LENNON 1973 gggkﬂ:gz‘rﬁMngKS e
m:ﬂ& ?ﬁ?%%ﬁg | Polydor 5058 B oL | 598 |
M AD. SE 4| 22|28 DAN FOGELBERG 1915 | EAGLES 1974
ORDERING olRE%rCif‘gAuFOanA %) Captured Angel On The Border 5.98
\(VASEIEY ORDER TO: c&?o, Ch 95819, ADD ; Epic PE 33499 Agylum 741004 o owea | 598
LVAS AVE., SACRATECIAENTS ALSO ADR 5 CRED 3R YES 1972 ALLMAN BROS. BAND 1970
ELVAS B F ORNIARESIDER Sohrp. SEND CF 25| 17| 28| YES Bros. Band
PlNgéPT VISA AND M“DSATE AND SIGNATURE. Fragile Aliman Nros.6 an b0l 5.98
QSMBEF\. EXPIRATION - Alantic SO 19132 Potydor CPN 019 !
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New LP/ TapeReleases

NICHOLS, RED. PENNIES RUSSELL, PEE WEE WILSON, TEDDY LP Gospeart PL16011 No List

This Hsting of new LP/Tape releases is de- . N " o i e
signed to enable retailers and radio program- RLePdJ':zlz?[‘omsJ:oenmes OL\;,ev Th: Rf;l;\bow SLV;IF?(?C':diI'I)'?’R:‘-)Sdﬁz o5 08 CAPLC16011 No List
mers to be up-to-the minute on available new o Ronadu ! v : BRIGHT. CARL. UNLIMITED
product. The tollowing configuration abbrevia- PEPPER, ART, JOE FARRELL, GEORGE ¥ Yes | Can
tions are used: LP—album; 8T—8-track car-  CABLES, JOHN DENTZ, TONY DUMAS “F‘i‘f;:‘ge“’lﬁi’;r?u'NTET LP Third Story TSR 10782
tridge; CA—cassette. Multiple records and/or Darn That Dream LP Music Is Medicine MIM-9052 $8.98 GOSPEL SACRAMENTO COMMUNITY CHOIR
tapes In a set appear within parentheses follow- LP M&K RealTime RT-309 v
ing the manutacturer number. ROBINSON, SPOKE, QUARTET SWARTZ, HARVIE LP ONYX Int'I R3824

Music Of Harry Warren Underneath It All BIBLEWAY .

LP Discovery DS870 LP Gramavision GR8202 All The Way Live (Continued on page 50)

POPULAR ARTISTS S

ANTHONY, RAY
Big Band Series
LP Piccadiily PIC-3545 $5.98

CODEOF HONOR & SICK PLEASURE
Fight Ordie/ Dolls Under Control
LP Subterranean SUB 27
COUNTRY GENTLEMEN
25 Years
LP Rebel REB2201
DECADENTS
Subliminal Hokum
LP Roccoco ROC-0001 $5.98
FIELDS. SHEP
Big Band Series
LP Piccadilly PIC-3555 $5 98
JAM, THE
Dig The New Breed
LP POLYDORPD-1-6365
LAST MILE RAMBLERS
While They Last
LP Piccadilly PIC-3460 55.98
McGREGOR, FREDDIE
Love At First Sight
LP Joe Gibbs Music JGML 6066

MODERNS

Serve & Protect
LP Imaginary IMX-001 $7.98
CA IMXC-001 $7.98

MOORE, PAMELA

You Won’t Find Me There

LP First American FA-7785 $8.98
NICHOLS, RED

Big Band Series

LP Piccaditly PIC-3570 $5.98
MONROE, VAUGHN

Big Band Series

LP Piccadilty PIC-3565 $5.98
NITECAPS

Go To The Line

LP Sire 1-23756
OCASEK. RIC

Beatitude

LP Geffen GHS 2022
PHIL ‘N°' THE BLANKS

Lands & Peoples

LP Pink PRL 8-56
PICKENS, SLIM

Slim Pickens

CA Piccadilly PIC5-3484 $5.98
SICK PLEASURE, see Code Of Honor

SONICS

Fire & ice

LP First Amencan FA-7779 $8.98
SYLVESTER

All | Need

LP Megatone M-1005
THORESON. ROY

The Happy Whistler

LP Piccadilly PIC-3609 $5.98
VARIOUS ARTISTS

Country Classics, Volume |

CA Piccadilly PIC5-3344 5598
Clign Am Ao Reach buyers and sellers in the music and home entertainment
VARIOUSARTISTS @ @ et business...active marketers of records, video, audio, games, tapes and

RSt S G accessories. They'll meet at the National Association of Record Merchandisers’
e A (NARM) convention, April 10-16 at the Diplomat Hotel, Miami.

LP Piccadilly PIC-3312 $5.98 a ’ . y W s .
WALLOWITCH. JOHN Bet on Billboard’s April 16th NARM lIssue. It's where decisionmaking readers

y Manhattan o 6 o o . . . . o
LGP fecs [ Glom o 02PN 5023 48 98 will go for important, authoritative information that helps them in their businesses.
o andior A 133 o6 Bonus distribution of Billboard at the convention.
Y19UNG, NEIL

LP Geffen GHS 2018 » -

. AD DEADLINE—April 3,1983 ISSUEDATE—April16,1983
JAZZ

CABLES, GEORGE, see Art Pepper

CARMICHAEL, JUDY
Two-Handed Stride
LP Progressive 7065
CARTER, RON, QUARTET
Parfait
LP Milestone M-9107
DENTZ, JOHN, see Art Pepper
DUMAS, TONY, see Art Pepper

ELLINGTON, DUKE
Classic Ellington

The International Newsweekly of Music and Home Entertainment

ELCL‘:::;;‘(’)': "['fji:zgm“ 3598 East Coast/Midwest: Texas/Oklahoma:
Afro-Bossa ‘ ’ (212) 764-7356 (213) 349-2171
LP Discovery DS871
FARRELL, JOE. see Art Pepper
GOLLA, GEORGE " South: West Coast:
Quiet Moods (615) 748-8145 (213) 859-5316

CA Music Is Medicine MIM5-9048 $8.98

JACQUET. ILLINOIS
Genius At Work

LP Jazz Man JAZ5034
MATTHEWS, DAVID

Delta Lady

LP GNP Crescendo GNPS2153
MCLAUGHLIN, JOHN

Music Spoken Here

LP Warner Bros. 23723

www americanradiohistorvy com
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Rental Boosting Business
For One Pittsburgh Dealer

By JOHN MEHNO

PITTSBURGH—A retatler who
claims he was on the verge of quit-
ting says that business has been
booming since he instituted a record
rental program. His purchases of
new product have tripled. too.

In fact, Paul Mawhinney, owner
of Record Rama in suburban Alli-
son Park, says store traffic is the bus-
iest i’s been since the Beatles era.
“The way things were going, | was
ready to pack it in,” he says. “Now
it's unbelievable. I feel like I’'m in the
record business again.”

The rental plan got a huge public-
ity boost when the Sunday Pitts-
burgh Press devoted nearly a page to
Mawhinney’s business. That article
centcered around the refusal of two
radio stations, WDVE and WBZZ,
to accept commercials for the rental
plan. Mawhinney claimed that pres-
sure was cxerted on the stations by
record companies and other retail-
ers, who threatened to pull their own
advertising.

The issue has struck a nerve in
more than one area. Told that Maw-
hinney’s store was the subject of this
article, Frank Fischer, president of
the 70-store National Record Mart
chain, expressed his displeasure that
Record Rama was getting more pub-
licity. He then declined comment on
any effect that rentals were having
on his stores’ business.

Two radio stations, WYDD and
WHYW, have accepted advertising
from Record Rama, and Mawhin-

ney also buys space in the two daily
papers and selected suburban week-
lies. As a result, he says that his pur-
chases of new product have tripled.
“l think that’s beneficial to the
record industry. The industry’s re-
search into this has been grossly
inaccurate. New product was almost
dead for me before | started to rent
records. There’s an awful lot of
product that people aren’t going to
take a chance on for $7.99. Ata dol-
lar a pop, you can afford to listen to
anything.”

The official rental rate is 94 cents,
which evens out to a dollar with tax.
Yearly memberships cost $25, while
non-members pay the rental rate
plus a full deposit.

Mawhinney stresses that his oper-
ation is unique because he offers
more than current albums. Record
Rama is a nationally known mail-
order oldies shop and will rent any
record on the premises—1.5 million
singles and 225,000 albums that are
out of print, Mawhinney claims. He
adds that the older records make up
the bulk of his rentals.

“Sixty percent of the rentals are in
older records,” he says. “That
shocked me. There’s no way to com-
pare what I do to what other people
are doing with rentals. Probably 95%
of the people who are renting rec-
ords now aren’t record people. I've
been in business for 15 years. [ have

(Continued on page 50)

KING KAROL'S NEW
LOW PRICE POLICY!

WHOLESALE AND EXPORT ONLY!!

WE HAVE MORE DIFFERENT RECORDS & TAPES
THAN ANY OTHER DEALER IN THE WORLD!

Retailing

" New | Stark Continuing
| | : _
Products Slow Vid Expansion

JOY P-O-P—Free standing version

ol Discwasher joysfick display is

designed for courter top use as
well

PORTABLE CHARGE—Enerlite
Products Corp.’s Marathon 10
nicked cadmium pewer pack at
$169.35 suggesied | st is rated for
up to eight hours ef portable VCR

® Continued from page 30

huge portion of sales chain-wide.

Typically, innovations are made
in an orderly pattern, as in the case
of renting games. “We kicked this
around a lot and decided renting
could be a prelude to purchase. If it
proves otherwise, we’ll pull out of
rental,” says Montjar, adding that
games are being handled this way in
all six video emphasis units.

As one of the few traditional
record and tape chains going so full
tilt into video, Stark is contradicting
a basic belief held by many video
specialty retail leaders—that audio-
oriented record/tape retailers can-
not succeed in video because they ei-
ther don’t understand rental or
won’t attend to its bureaucratic ac-
centricities.

In terms of rental techniques,
Montjar says the chain’s executives
kicked around many formulas and
finally decided on a simple sliding
scale scheme: for cardholders, the
fee is $3 per day per movie or game,
sliding to $5 (two days), $7 (three
days), and $10 (four days), with a
progressive incentive always of-
fered. Non-cardholders pay $5 a
day.

Employing standard credit vali-
dation, the rental program was de-
signed around a classy-looking gold
card which functions as a credit
card.

The card, designed by Montjar,
contains caveats regarding legal im-
plications on the back as well as the
logos of movie studios. It also re-
quires that the holder’s name be
both printed and signed. “You often
can't read customer’s signatures,”
explains Montjar.

The radical commitment to rental
reflects still another theory held by
video specialty leaders such as
George Atkinson of Video Station:
that a distinct rental market exists.
Montjar says this was a major con-
sideration when CED rental was dis-
cussed. “We really debated renting
CED because here you have alower-
priced commodity. Now we've
found that we have customers at
North Canton who just rent CED
disks, and do not purchase.”

As to video sales, Montjar says
several avenues are pursued. “We
mark the price on CED disks and
display them in an album viewer.
For videocassettes, especially with
‘Star Trek II” at $39.95, we used mul-
tiple shelf facings showing six to-
gether in the fixtures.”

Video is a complex product cate-
gory; one illustration of that com-
plexity 1s the VHS and Beta product
mix. Overall, Stark loads 70/30
favoring VHS and then adjusts, but
hot Beta pockets exist. Naples runs
45% Beta for example, notes
Montjar.

Here’s Something New To Tune In On.

NEW «OLD «POPULAR - CLASSICAL - OPERA
YOU NAME IT — WE HAVE IT
IN ANY QUANTITY!

v Our prices based on service and avail-
ability are LOWEST IN THE INDUSTRY!

1+ We ship anywhere in the world!

»* You can PICK-UP EVERYDAY OF THE YEAR

(we are always open — 9 AM to 9 PM)!
»” We deliver ANYWHERE IN MANHATTAN!

e ey

[ A7 list—Now 5% | i prescoo ron
| Al 8% list—Now *5 | ™ s10m |

|
I |

operating time but weighs only 3.5
pounds. As a powe- source, it is
suitable as well far portable tele-
visior sets and aucio components.

Rock Art is the new and excit-
ing wall decor your customers
are looking for. Available in a
“Giant” 45" x 48" size as well
as the "Mini” version 22%2" x
22%2". *Fully Licensed Rock ‘N
Roll as well as Popular Themes
are offered in the selection*

WH-216 Rush/Star with Man

WH-217 Journey/Escape

WH-218 J. Geils/Freeze Frame

WH-219 Beatles Collage

WH-220 38 Special

WH-221 Rush/Signals

WH-222 J. Geils/Logo

WH-223 Judas Priest/British Steel

WH-224 Judas Priest/Screaming For
Vengence

WH-225 lron Marden/The Number of
the Beast

WH-226 iron Maiden/Killers

WH-227 Hati & Oates/H,0O

CASSETTE 8-TRACK—Recoton’s

CS112A adapter al aws for playing

cassettes in 8-track machines. Re-
tail: $5¢.95.

ORDER

10% Deposit with order
on All COD's. -

WH-202 Led Zeppelin-Airship
WH-203 Harley-Skull with Bat Wings
WH-204 Harley-Skull with Eagle Wings
WH-205 Morrtson

WH-206 Beatles

WH-207 | Love Rock N Roll

WH-208 Rocky Horror Show
WH-209 The Police

WH-210 Pretenders

WH-211  Zeppehn Collage

WH-212 Ciub

WH-213 Unicorn

WH-214 Pegasus

WH-215 Hall & Qates

Singles *1> Each

i e e s i e g S e e i el

KING KAROL
* REGORDS *

OVER 30 YEARS OF SERVICE & INTEGRITY

126 WEST 42nd STREET

SEND FOR FREE FULL COLOR
“IN-STORE"” WALL BANNER THAT
SHOWS THE COMPLETE SELECTION.

DISTRIBUTORS INQUIRIES INVITED

FOR DETAILS NIKRY NOVELTIES CO., INC.

CONTACT 7751 Burnett Avenue
van Nuys, California 91405 or call {213) 989-5084

NEW YORK CITY 10036
PHONE: (212) 354-7684
TELEX KING UR 236601

FUJI 3LISTERS—Fuj Film USA is
now affering its blank video and au-
dio tase in blister casd packages in
single, two and three pack size for
*J hook” display w th the card size
designed to reduce pilferage.
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Video

CAN'T WAIT FOR SPYS—Geoffrey Thomas' Print of Darkness production

company has completed a video clip for the EMI America group Spys. The

song, ‘‘She Can't Wait,” was shot on film and transferred to video and shows

the group performing live, interspersed with hand-tinted still shots. Pictured

left to right are Spys bassist Ed Gagliardi, Geoffrey Thomas and keyboardist
Al Greenwood.

11.3% Increase Projected
In Japan VCR Production

By SHIG FUJITA

TOKYO—According to estimated
projections from the Electronic In-
dustries Assn. of Japan (EIAJ), pro-
duction of VCRs in Japan through
1983 will total roughly 14.2 million
units, which would be an upturn of
11.3% on last year’s figures. How-
ever, because unit prices will inevita-
bly be that much lower. total mone-
tary value of the full-year VCR
production will be just 1.3% up on
1982, according to EIAJ.

Other estimates from EIAJ sug-
gest that total production of elec-
tronic lines for domestic use, includ-
ing VCRs, television sets, stereo
record players, car radios and tape
recorders, will rise by only 0.3% in
monetary value terms this year,
compared with 1982.

In fact, the biggest increase in
electronic product sectors is ex-
pected in the field of video cameras,
likely to go up by around 20% to 1.25
million units. Largest decreases are
projected in black and white tele-
vision sets (down an estimated 11.6%
to 1.53 million units) and stereo au-
dio players (down some 10.9% to
2.05 million units).

The number of “ordinary” tape
recorders sold is expected to be up

by 4.3% over 1982 at some 41.4 mil-
lion units. Color television sets are
expected to hit a production total of
12.14 million units, up just 0.7% on
last year.

EIAJ looks for a 0.4% increase in
production of car stereo sets o a to-
tal of 13.42 million units, but ordi-
nary car radios are expected to dip a
little in unit terms to 8.3 million,
down 0.5% over the year, while nor-
mal radios should hit the 8.76 mil-
lion mark, up 2%.

Value of electronic products for
industrial use produced in Japan
this year is expected to total roughly
$19.37 million, taking the yen at an
exchange rate of 230 to the U.S. dol-
lar. That would be an increase of
13.3% over 1982. Total value of elec-
tronic product lines for the home
manufactured here is projected at
$15.09 million, up just 0.3%.

Electronic products for industrial
usage include broadcasting equip-
ment (3311 million, up 15.1%) and
wireless communication equipment
($1.22 million, up 11.9%). while
cable communication equipment is
expected to go up 5.6% to roughly
$3.7 million.

FIVE ORGANIZATIONS JOIN FORCES

Prices: How Low Can They Go?

Software Manufacturers Argue Merits Of Lowballing

By LAURA FOTI

LOS ANGELES—The psychol-
ogy of video pricing has received a
lot of attention lately, as manufac-
turers wishing to create a strong sale
market experiment in the nether
reaches of the pricing scale.

Some dismiss recent lowball ma-
neuvers as attention-getting devices
that merely apply a band-aid to the
real preblems of a rental-oriented

video business.

But to others,
News N the $39.95—and
AnalyS|S lower — price

point means a
breakthrough that will lead to a
healthier industry.

In the latter category is Richard
Childs, vice president and general
manager of Paramount Home
Video. Paramount has pioneered the
use of lower prices to stimulate sales,
and the first title in the experiment,
“Star Trek 11,” has already sold more
than three times what it would have
at $79.95, Childs believes.

“We think we would have sold be-
tween 30,000 and 40,000 copies at
$79.95.” he says. Instead, the com-
pany priced “Star Trek II”" at $39.95
and sold, by the firm’s last count,
115,000 copies.

Childs points out that 80,000
copies sold meant Paramount broke
even on the experiment. “At 100,000
copies, it was a success.” But he adds
that “An Officer And A Gentle-
man,” about to go into videocassette
release at $39.95 ($29.95 for Beta-
format copies), will be a “truer test”
of the viability of that price point.

The title was a boxoffice block-
buster. but lacks the built-in au-
dience of a “Star Trek™ opus. “The
Academy Awards may help us with
‘Officer,” through,” says Childs, who
also anticipates selling two-to-one
VHS to Beta, compared to three-to-
one for “Star Trek II" and most
other titles.

Childs plans to make sales figures
for “Officer” public, as he did for
“Star Trek 11.”” “The industry stands
to benefit from this information,” he
says.

At the opposite end of the pricing
controversy is Jim Jimirro, president
of Walt Disney Telecommu-
nications. Speaking at the CES
video software panel earlier this
month, Jimirro remarked, “We're all
trying to find a solution to the inte-
gral problem of this industry. But 1
don’t think short-term price promo-
tions have reached the heart of the
sale vs. rental market.” Jimirro feels

GAMES, COMPUTERS TO BE INCLUDED

ITA Expands ‘Update’

NEW YORK—The International
Tape/Disc Assn. “Audio/Video
Update 1983 is planned for March
6-9 at the Diplomat Hotel in Holly-
wood, Fla., and will cover the new
areas of video games, personal com-
puters and computer software in ad-
dition to audio and video hardware
and software.

The program, as currently devel-
oped, includes a welcoming cocktail
reception hosted by Walt Disney
Home Video, which will be followed
by a banquet and show. Golf and
tennis tournaments and a closing
night reception/dinner dance round
out the extracurricular activities.

On the agenda is the presentation
of the annual ITA/Time Magazine
“Man Of The Year” award and a
keynote address by Art Buchwald,
followed by workshops.

Among topics to be covered are
“Home Video Software: Time For A
New Beginning,” a summary report

Dutch Antipiracy Group Formed

AMSTERDAM—A new founda-
tion moves into action here this
month, to coordinate Holland’s fight
against video piracy and legitimize a
trade that is currently estimated to
be 60% in the hands of criminals.

The foundation, as yet unnamed,
stems from a joint initiative by five
mainly Dutch trade bodies: the local
IFPI branch, NVPI; authors’ rights
organization BUMA/STEMRA;
video distributors’ association
NVVD; and Dutch cinemato-
graphic association NBB, together
with the Motion Picture Export
Assn. of America (MPEAA).

It will be housed in the NBB of-
fices in Amsterdam and employ a
full-time staff of three, who will
have the status of police officers.
NBB managing director Jan Van
Taalingen has been appointed
chairman of the foundation’s board,
and an initial budget of around
$280,000 is available.

Piracy is the main reason for the
less than flourishing state of the lo-
cal video market. According to Dick
't Hooft, managing director of
prominent distributors Video Select,
over 60% of the business was in the
hands of pirates by the end of last
year. “Most piracy is initiated by or-
ganized criminals,” he adds. “It’s a
real Mafia business now, and it has
to be silenced or the legitimate trade
will never have a chance to prosper.”

It is estimated that of Holland’s
2,400 software rental outlets, only
400 are completely “clean.” In all
others, pirate product is regarded as
a normal part of trading. Revenue
from rentals last year was about $8
million, almost $5 million going to
the pirates, according to ’t Hooft,
who adds that piracy has also forced
down prices. “In some videotheques
in downtown Amsterdam, you can
buy pirated cassettes for a few dol-
lars. It makes the whole business
completely unhealthy.”

Despite NBB rules forbidding
video rental of movies within 18
months of their theatrical premiere,
top titles like “E.T.” have regularly
appeared on the pirate market
months ahead of official film re-
leases.

The new foundation plans to in-
tensify raids on videotheques, with
police support. “We have to begin
somewhere,” says BUMA/
STEMRA’s Ronald Mooy. “Video
piracy is still a new phenomenon,
and we need to build up know-how
and experience.” Over 12,000 illegal
videotapes were confiscated in the
last two months of 1982, he says, af-
ter police raids around the country.
“That’s quite a good score, but we
know it’s only the tip of the iceberg.”

Meanwhile, the 10,000 cassettes
handed in by 600 retailers as part of
distribution company Video For
Pleasure’s “Clean Sweep” campaign
(Billboard, Dec. 25) are soon to be
publicly burned.

www.americanradiohistorv.com

from Arthur D. Little Inc. Seth
Goldstein of TV Digest will present
“Survival/Opportunities In The
Changing Market.” Michael Fine of
Ingram Ventures will cover “Books,
Video And Software: The New
Nexus.” John Leonard of American
Video Exchange will speak on “Pub-
lic Performance Video: Using
Videocassettes and Videodisks For
Licensed Performance Exhibition
Purposes.” In addition, Robert Kit-
son of Trans Com will speak on
“Non-Feature Programming: Mar-
keting Opportunities For Specialty
Markets.”

How effective is MTV in selling
music video product? Barry Shereck
of Pioneer Artists and John
O’Donnell of Sony will address the
topic in “Will Video Music Attract
Younger Buyers For Tape And Disk
Players?”

The international market will get
its share of attention with presenta-

sales figures on titles such as “Star
Trek 11” and “An Officer And A
Gentleman” do not reflect what
would happen if all videocassettes
were priced at $39.95.

Disney has taken the approach of
pulling titles out of distribution for
months at a time, and reintroducing
them into the market to reach new
customers. “There are only 53 Dis-
ney home video titles.”” Jimirro says.
“We have a finite library and must
sustain market introductions.” The
company has therefore acquired its
first non-Disney product, from wild-
life film producer Bill Burrud and
Muppet Home Video, and has
reintroduced various older titles.

“Disney has longevity in the mar-
ketplace,” says Ben Tenn, home
video vice president. “With the in-
creasing market base of home video,
it makes sense for us to withdraw ti-
tles after the market’s been satura-
ted, then bring them back later as
new product.” “Later” is only a few
months later, because, as Tenn
points out, “in home video the popu-
lation grows so quickly.”

In response to Disney’s assertions
that short-term price promotions do
not help the business, Paramount’s

(Continued on page 35)

Agenda

tions by Steve Diener of CBS/Fox
International, whose topic is “The
Video Market Outside the U.S.”"; Pe-
ter Funk of 1.V.S. Enterprises
(U.K.), whose topic is “The Middle
East Consumer Market”; and Al
Berman of the Harry Fox Agency,
who will speak on “Worldwide Li-
censing Of Music Rights.”

In the area of video games and
computer hardware and software,
topics include “Compatibility Of
Computer And Video Game For-
mats: The Next Step™ and “Will In-
creasing Popularity Of Personal
Computers Lead To The Demise Of
Video Games?” Mike Staup of Mag-
navox will discuss “Interactive Ca-
pabilities Of Video Games And
Computers: Is It Possible To Relate
To Home Video?”

Additional topics and speakers
are still being added. For more in-
formation, contact the ITA in New
York.

LAS VEGAS—When Beta Hi-Fi
hardware becomes available this
spring, Marantz will add such a
machine to its line. But the Beta li-
censee is unique in that this will be
its second stereo Beta VCR.

The VR-200, introduced at the
June, 1982 Consumer Electronics
Show, uses a technology that is in-
compatible with the Beta Hi-Fi
system developed jointly by all li-
censees. “The VR-200 was the best
sound possible at the time,” says
Marantz’s Bob Fried, vice presi-
dent of marketing. “If we always
waited until new technology was
ready, we’d never sell anything.”

Positioned since its launch as a
videophile product, the Marantz
VR-200 claims frequency response
of 62 dB with Dolby C, compared
to 80 dB for the Beta Hi-Fi system.

Marantz To Introduce
Ilts Second Stereo VCR

It has been sold through a tightly
controlled distribution network.

“This machine gives us an eight-
month head start on Beta Hi-Fi1,”
Fried points out. “Our strategy has
been to position ourselves in the
‘good sound’ business.”

Although the Beta Hi-Fi market
is also videophile-oriented, Fried
balks at the $1,300-$1,500 price es-
timated by Sony for the new ma-
chines. “We'd love to get that
much, but we’re doing a study to
learn the psychological price of
good technology,” he says.

Whatever the price point, the se-
lect Marantz dealers carrying the
product will be encouraged to
demonstrate. “We're planning a
full slate of motivation seminars,”
says Fried. “We especially need to
reach the youth market with this
product.”
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Video

_ Music Monitor_ |

By CARY DARLING

e Plugged In: It seems that ev-
erywhere you turn these days, every-
one is talking about video music.
This is especially true in L.A., where
Warner-Amex’s MTV 1s now mov-
ing into the market. Video director,
singer and choreographer Toni Basil
spoke to a packed house at the
American Film Institute Jan. 14
about how she makes her videos.
Video artists Daniel Sofer and Brad
Friedman recently had showcases at
Hollywood’s Club Lhasa, a venue
which also books live music, for their
works. Sofer showcased selections
from his “Dreams” video album,
while Friedman’s presentation was
an abbreviated history of the last six
years. Friedman, who showed a se-
lection of his past and present clips,
has worked with such artists as the
Ramones, the Sex Pistols, the
Cramps and such up-and-coming lo-
cal acts as Berlin, Q and the Bone
Orchestra. Finally, the syndicated
“MV3” television show bowed Jan.
10 over KHJ-TV in Los Angeles. It’s
basically a visual extension of the
formula which has put KROQ-FM
on the map.

e Video Curtain: Billy Joel's
Dec. 29 concert at Long Island’s
Nassau Coliseum was taped by Par-
allel Communications. Jon Small
produced the shoot, while Jay Dubin
directed. The shoot utilized a 40-per-
son video and audio crew in addi-
tion to Joel’s 35-man tour crew.

o Let’s Pretend: The Pretenders
have finished a clip for the single
“Back On The Chain Gang” for
Warner Bros. with Don Letts pro-
ducing. Also for Warner Bros.,
Randy Newman has finished a clip
for the song “I Love L.A.”" from the
album “Trouble In Paradise.” Di-
recting is Tim Newman, who hap-
pens to be Randy’s cousin and a di-
rector of tv commercials. The clip
was shot in Los Angeles and New
York. Guest appearances are put in
by Toto and bodybuilder/actor Ar-
nold Schwarzenegger.

e For A Song: Robert Lombard
has completed producing a 45-min-
ute video showcase for the American
Song Festival Recording Artist
Search Contest. The 10 finalists were
taped in the New York and Los An-

Dutch Canon Ad
Angers Philips

AMSTERDAM--Japanese elec-
tronics firm Canon has antagonized
Philips here with an aggressive VCR
advertising campaign suggesting
that the most important feature of a
Philips color tv set is that you can
plug a Canon video recorder into the
back.

Although the full-page ads, which
have appeared in all Dutch national
newspapers, pay tribute to the en-
joyment consumers can expect from
possessing a Philips set, Philips itself
is less than enthusiastic about its free
plug.

“We are not at all pleased with
this free advertising for our tvs, to
put it mildly,” says a spokesman.
“We actually think this campaign is
a blow below the belt.” Observers
sec Canon’s campaign as intensify-
ing the marketing battle between
Japanesc firms and European man-
ufacturers, but Borsumij Foto, the
Dutch firm which imports Canon
hardware, insists that its campaign
was planned many months ago. “It’s
nonsense to presume that we delib-
erately set out to stoke up a trade war
over video,” the company adds.

geles areas. The program will be
made available to MTV and other
music show outlets.

® In The Spirit: Spirit, one of the
leading lights of the psychedelic era,
recently taped a performance at the
Chaplin Soundstage in Los Angeles.
Ric Trader directed for Windward
Productions. Guest stars included
Jeff “Skunk” Baxter, Bob Welch,
and past and present members of
REO Speedwagon, Heart, the
Doobic Brothers, CSNY, the Knack,
Gary Myrick and Jo Jo Gunne.

Softcore Porn
Set To Make
Debut On Disk

LOS ANGELES—It isn’t X-
rated, but it is the closest the laser
videodisk camp has come to that
category.

Pioneer Video will release a
“softened” version of the X-rated
“Insatiable,” starring Marilyn
Chambers, on disk in April. List
price is set for $39.95. The title
has been available on video-
cassette for some time, and re-
portedly has passed the $3 mil-
lion mark in cassette sales.

The film was licensed to Pio-
neer Video by Key International
Film Distributors, of Hollywood,
Calif. Pioneer will press the disk
at its Carson, Calif. plant, and
Key International will market
and distribute it.

Negotiations between the two
companies had been in progress
since last May and were com-
pleted at the Consumer Electron-
ics Show in Las Vegas this
month.

New On
__T he Chots

“THE BOAT” (“DAS BOOT”)
RCA/Columbia Pictures—34

“Das Boot,” as this picture was
originally known, has become the
most commercially successful movie
in the history of German cinema,
and the second highest grossing for-
eign film in U.S. history. Released
theatrically in 1982, it is the story of
a German submarine and its crew on
a daring patrol in the North Atlantic
during World War 11, and their tight
for survival.

The film was produced by Gunter
Rohrbach and written and directed
by Wolfgang Petersen. It stars Jur-
gen Prochnow and Herbert Gre-
nemeyer, and is available in stereo,
dubbed in English.

This feature is designed 1o spotlight
titles making their debut on Bill-
board’s Videocasseite Top 40.

Billboard =

Videocassette Top 40

€ Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced.
stored in a retrieval system, or transmitted. in any form or by any means, electronic, mechanicai,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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These are best selling videocassettes compiled from

retail sales, including releases in both Beta and VHS
formats.

TITLE

Copyright Owner, Distributor, Catalog Number

JANE FONDA'S WORKOUT
KVC-RCA, Kar) Video Corporation 042

STAR TREK II-THE WRATH OF KHAN
Paramount Pictures, Paramount Home Video 1180

ROCKY 11}
CBS-Fox Video 4708

POLTERGEIST @
MGM/UA Home Video 800165

THE COMPLEAT BEATLES
MGM/UA Home Video 700166

PLAYBOY
CBS-Fox Video 6201

ANNIE
RCA/Columbia Pictures Home Video 10008

TRON
Walt Disney Home Video 122

FIREFOX
Warner Brothers Pictures, Warner Home Video 11219

THE BEST LITTLE WHOREHOUSE IN TEXAS
Universal City Studios Inc., MCA Distributing Corp. 77014

SUPERMAN I}
D.C. Comics, Warner Home Video 61120

THE THING
Universal City Studios Inc., MCA Distributing Corp. 77009

RICHARD PRYOR LIVE ON THE SUNSET STRIP
RCA/Columbia Pictures Home Video 10469

DINER
MGM/UA Home Video 800164

STAR WARS A
CBS-Fox Video 1130

ALICE IN WONDERLAND
Walt Disney Home Video 36

ON GOLDEN POND @
CBS-Fox Video 9037

VICTOR/VICTORIA
MGM/UA, Home Video 800151

THE SPY WHO LOVED ME
CBS-Fox Video 4638

MISSING
Universal City Studios Inc., MCA Distributing Corp. 71009

ELVIS ON TOUR
MGM/UA Home:Video 600153

THE WORLD ACCORDING TO GARP
Warner Brothers Pictures, Warner Home video 11261

CASABLANCA
CBS-Fox Video 4514

ARTHUR
Orion Pictures, Warner Home Video 22020

FAST TIMES AT RIDGEMONT HIGH
Universal City Studios Inc., MCA Dist. Corp. 77015

QUEST FOR FIRE
CBS-Fox Video 1148

SHARKY’S MACHINE
The Ladd Co., Warner Home Video 72024

CHARIOTS OF FIRE
Warner Brothers Pictures, Warner Home Video 70004

DUMBO
Walt Disney Home Video 24

THE GODFATHER EPIC
Paramount Pictures, Paramount Home Video 8480

NIGHT SHIFT
The Ladd Co., Warner Home Video 20006

CONAN THE BARBARIAN
Universal City Studios Inc., MCA Distributing Corp. 77010

ESCAPE FROM NEW YORK
Embassy Home Entertainment 1602

DAS BOOT
RCA/Columbia Pictures Home Video 10149

ROCKY Il
CBS-Fox Video 4565

TIME BANDITS
Paramount Pictures, Paramount Home Video 2310

FOR YOUR EYES ONLY
CBS-Fox Video 1128

A WALT DISNEY CHRISTMAS @
Walt Disney Home Video 92

DEATH WISH Il
Orion Pictures. Warner Home Video 26032

THE SWORD AND THE SORCERER
Universal City Studios Inc.. MCA Distributing Corp. 71010
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Beta and VHS formats, compiled from a survey of re-
tailers and wholesalers.

TITLE

Copyright Owner, Distributor, Catalog Number

POLTERGEIST
MGM/UA Home Video 800165

ROCKY 1l
CBS-Fox Video 4708

STAR TREK II-THE WRATH OF KHAN
Paramount Pictures, Paramount Home Video 1180

THE BEST LITTLE WHOREHOUSE IN TEXAS
Universal City Studios Inc., MCA Distributing Corp. 77014

FIREFOX
Warner Brothers Pictures, Warner Home Video 11219

ANNIE
RCA/Columbia Pictures Home Video 10008

TRON
Walt Disney Home Video 122

REDS
Paramount Pictures, Paramount Home Video 1331

THE THING
Universal City Studios Inc., MCA Distributing Corp. 77009

RICHARD PRYOR LIVE ON THE SUNSET STRIP
RCA/Columbia Pictures Home Video 10469

VICTOR/VICTORIA
MGM/UA Home Video 800151

STAR WARS A
CBS-Fox Video 1130

MISSING
Universal City Studios inc., MCA Distributing Corp. 71009

DINER
MGM/UA Home Video 800164

SUPERMAN i
D.C. Comics, Warner Home Video 61120

ON GOLDEN POND @
CBS-Fox Video 9037

THE WORLD ACCORDING TO GARP
Warner Brothers Pictures, Warner Home Video 11261

CONAN THE BARBARIAN
Universal City Studios inc., MCA Distributing Corporation
77010

CHARIOTS OF FIRE
Warner Brothers Pictures, Warner Home Video 70004

THE SPY WHO LOVED ME
CBS-Fox Video 4638

QUEST FOR FIRE
CBS-Fox Video 1148

DEATH WISH 11
Orion Pictures, Warner Home Video 26032

THE COMPLEAT BEATLES
MGM/UA Home Video 700166

FAST TIMES AT RIDGEMONT HIGH
Universal City Studios Inc., MCA Dist. Corp. 77015

ESCAPE FROM NEW YORK
Embassy Home Entertainment 1602

THE SWORD & THE SORCERER
Universal City Studios Inc., MCA Distributing Corp. 77010

AUTHOR! AUTHOR!
CBS-Fox Video 1182

MEGAFORCE
CBS-Fox Video 1182

PLAYBOY
CBS-Fox Video 6201

REVENGE OF THE PINK PANTHER
CBS-Fox Video 4610

DEAD MEN DON'T WEAR PLAID
Universal City Studios Inc., MCA Distributing Corp. 77011

ARTHUR
QOrion Pictures, Warner Home Video 72020

DRAGONSLAYER
Paramount Pictures, Paramount Home Video 1367

THE BOAT (DAS BOOT)
RCA/Columbia Pictures Home Video 10149

MONTY PYTHON & THE HOLY GRAIL
RCA/Columbia Pictures Home Video 3153

SHARKY'S MACHINE
The Ladd Co., Warner Home Video 72024

A MIDSUMMER NIGHT'S SEX COMEDY
Orion Pictures, Warner Home Video 22025

MY DINNER WITH ANDRE
Pacific Arts Video, MCA Distributing Corp. 532

| OUGHTA BE IN PICTURES
CBS-Fox Video 1150

FOR YOUR EYES ONLY
CBS-Fox Video 1128

® Recording.lndustry 0f America seal for sales
plus (32,000,000 after returns) (Seal indicated

www.americanradiohistorv.com

of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Of America seal for sales of 50,_000 units
by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale. (Seal indicated
by ITA seal).
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Music’s In The Air At E.J. Stewart Firm

By CARY DARLING

LOS ANGELES--It used 10 be
that the only reason a musician
would wander into the E.J. Stewart
Video Production Facilities in
Primos, Pa., near Philadelphia. was
probably as part of a soft drink or
automobile commercial.

However. since establishing a
video music wing in late 1981, EJ.
Stewart Vidco —and its Somach/
Nelson Productions division -has
moved into making promotional
clips, broadcasting concerts and de-
veloping its own cable and syndi-
cated pop music programs.

Marcus Pcterzell, the company’s
director of music programming,
claims his experience as promotion
director for the Philadelphia-based
Electric Factory concert promotion
firm was important in developing
this new business.

Some of the projects which E.J.
Stewart and Somach/Nelson -a di-
vision headed by Denny Somach
and Dave Nelson, who act as execu-
tive producers on some of the music
projects—have produced in the last
year are “Hotspots.” a weekly USA
Network cable series which takes
place in a different club each week
with guests such as NRBQ. Steel
Brecze, Jack Mack & the Heart At-
tack, Johnny Van Zant and Dickie
Betts; “The Rock’'n’Roll Show.” a
syndicated half-hour music maga-
zine show with a pilot alrcady seen
in 65 markets; and a live broadcast
of'a Utopia concert from Rissmiller’s
in Reseda, Calif., over the USA Net-
work, which will be available as an
MCA videocassette.

Promotional clips, which Peterzell
admits are EJ. Stewart’s weakest
point in terms of current volume,
have been made on such acts as
Duke Jupiter, Robert Hazard,
Quincy, Art In America and many
local Philadelphia acts.

In addition, the firm co-produced
a Triumph concert for Warner-
Amex's MTV. produced an Outlaws
show for MTV. and has taped the
last two Charlie Daniels Volunteer
Jams. Another of their programs,
“The News That Rocked 82,
recently aired over MTV and other
commercial stations.

“We're trying to develop three
arcas of video.” notes Peterzell.

How Low Can
Prices Go?

® Continued from page 33

Childs acknowledges that the 10th
film relcased at $39.95 will probably
not be as big a deal as the first sec-
ond or third. But he supports the
pricing move. and underscores Para-
mount’s commitment to making the
video business a sale business. He
adds. “Who clse could experiment
this way-who has ttles that are
strong cnough?”

One further experiment is Para-
mount's price reduction on five cata.
log titles-—including “Airplanc™ and
“Grease”—to $2995 tor both VHS
and Beta (Billboard. Jan. 22)

Other studios have taken a wait-
and-sce attitude toward lower price
points. MCA Videocassette's Jerry
Hartman, vice president of market-
ing, says he behieves pricing cxperi-
ments will “broaden the ground-
work™ -of the video industry, but
overall he is not enthusiastic. MCA
however, has just introduced
“Homcework™ at $39.95, as well as a
number of classic, music and chil-
dren’s titles.

“Therc are clips, concerts and origi-
nal programming. The process takes
time, and that’s why we’ve been slow
in the clips area. Most of them are

done in Lendon, New York or LA,
However, people are realizing that
Philadelphia is only an hour and 15
minutes by train from New York

and the rates are more affordable.
Also, most bands play Philadelphia
anyway. Philadelphia is a large con-
cert city.”

Because E.J. Stewart is well-estab-
hished in the area of non-music com-
mercial production, Peterzell has at

his disposal a staff of 75 full-time
emplovees, including associate pro-
ducer Pam Susson, two soundstages
(one of which is 5000 square fect)
and two trucks, both equipped with
RCA TK47 cameras. for remote
shoots.
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ake Us For
Granted

With 24 tracks going, you don't another or within a single reel.

have time to reach over and adjust No other brand of tape under-

for tape-induced level variation. goes such rigorous testing. As a

You want toc be able to forget about  result, no other brand offers the con-

the tape. sistency of Ampex Tape. The consis-
Which is why we test every reel tency that lets you forget our tape

of our 2" Grand Master® 456 Studio and concentrate on the job.
Mastering Tape end-to-end and

edge-to-edge. To make certain you

get a rock-solid readout with

vitually no tape-induced level p E x
variation from one reel of 456 to A M
Ampex Corporation « Ore of The Signal Compannes@

Ampex Corporation, Magnetic Tape Division 4 out Of 5 PrOfESSionals MaSter
I W w ity, Q *
401 Broad G(\’A:?se)d36(373(16(:3fv CA 94063 on Am-pex Tape.

SNRAE MA%STE W

www americanradiohistorv com


www.americanradiohistory.com

Master Digital Busy
With Major Projects

VENICE, Calif. —Using real-time
duplicating technologies, high qual-
ity tapes and housings, and 16-bit
digital audio masters, Master Digital
has become an important, state-of-
the-art duplicator in this region.

The firm, headed by Roger Pryor,
former head of Sony’s digital audio
division, reproduces cassettes for
major audiophile recording labels,
including Nautilus. It was recently
selected to duplicate the 60 titles in
the new dbx pop, rock and jazz cata-
log. Master Digital also produces
limited edition promotional cas-
settes for such labels as Elektra,
CBS, A&M and Epic/Portrait.

According to Pryor, Master Digi-
tal also produces state-of-the-art au-
dio cassettes for leading manage-
ment and production companies. He
says that his company’s products
have resulted in “numerous cross-
marketing ‘projects.” The firm has
produced cassette samplers for Sony
and the Saab Motor Co. Sony high-
end car stereo systems are used in all
Saab turbo-powered cars, and Mas-
ter Digital cassette packages provide
musical samplers of such artists as
Ella Fitzgerald, the London Sys-
phony Orchestra and Dolly Parton,
as well as audio instructions on the
operation of the car.

Master Digital’s duplication facil-
ity was designed by a team of profes-
sional engineers, according to Pryor.
He adds thatall duplication is moni-
tored by engineers with extensive
recording background.

The company’s duplicating sys-

tem includes a bank of 50 Sony TC-
K777 high performance decks, and
test equipment which includes a
Sound Technology model 1500A
analyzer.

Pryor has tapped Paul Addis, the
company’s vice president of sales. to
blueprint many of the company’s
projects. The most recent was the in-
troduction of Maxell's XLS Refer-
ence Series casscttes, a showcase
project featuring such artists as
Linda Ronstadt, the Police and Styx.

Master Digital has also produced
a sampler for Kenwood, featuring
such CBS artists as Heart, Kansas,
Survivor and Cheap Trick. This was
duplicated directly from digital mas-
ters, and will be made available to
purchasers of Kenwood car stereo
systems. The cassettes, titled “Hot
Rock For The Road,” are part of a
major Kenwood promotional cam-
paign inviting Kenwood car stereo
owners to join the firm’s “Kenwood
Driving Force Society” (Billboard,
Nov. 20).

Master Digital will provide a
“Two For The Road” series of au-
diophile cassettes featuring two
complete albums by such artists as
the Charlie Daniels Band, Jeff Beck
and REO Speedwagon. Pryor ex-
plains that all cassettes in the series
will be recorded in real-time from
digital masters. They will be sold for
$13.50 each.

Master Digital also handles film
and videotape projects including
scoring, scripting and the licensing
of artists.

New Line Of Amplifiers
From Hammond Industries

MADISON, Ala.—Hammond In-
dustries, based here, has begun mar-
keting the 900 series of professional
amplifiers by CM Labs. There are
three in the series. According to Co-
lin Hammond, head of the firm, all
units feature rugged reinforced
chassis and are immune to short cir-
cuits, mismatches and low imped-
ance.

Hammond is also marketing the
ASC line of open reel tape recorders
(the line had previously been avail-
able only in Europe). It will also
market a top-of-the-line audiophile
cassette recorder from ASC.

According to Hammond, his com-
pany will be the exclusive distribu-
tor for the ASC products, including
the firm’s model AS6000 open reel
tape machine. This unit is a three-
motor. three-speed system available
in both two- and four-track configu-
rations. Features includes peak
reading meters, digital tape length
counter, uniform tape head contact
pressure, four head mount positions,
twin playback head option, and
line/mic mixing with separate mas-
ter recording gain control. It will sell
for $1,795.

The cassette unit, model
ASC3000, features Dolby B and C
circuitry, as well as user adjustable
bias and equalization for six differ-
ent oxides. Also featured are
memory play and record, variable
pitch control and mic/line mixing.
Both machines can be operated by
remote control.

Top of the CM line of professional
amplifiers is the model 925. This
unit delivers up to 250 watts of
power per channel into 8 ohms, and
400 watts per channel into 4 ohms.
The input levels are controlled by 11
position stepped attenuators. Out-

put power levels are indicated by use
of 10 color coded LEDs.

Front-mounted professional cir-
cuit breakers offer speaker protec-
tion, and a pair of amber LEDs indi-
cate possible overheating conditions
before sonic degradation or ampli-
fier damage can take place. Silent on
switch and d.c. offset protection are
handled by a high speed relay, and
LED indicators show that the ampli-
fier is in either a standby or protec-
tion mode.

The model 915 delivers up to 150
walts per channel into 8 ohms, and
225 watts per channel into 4 ohms.
In addition to incorporating many
of the features found in the model
925, the 915 can also be used in a
bridged mono mode.

New Tape Machine
[ Q Q »
Has “Speed Listening

SAN FRANCISCO—The Vari-
able Speech Control Co. has devel-
oped a cassette recorder featuring
“speed listening,” a new technology
designed to allow busy professionals
to play back voice recordings at up
to double the recorded speed with-
out distortion.

The recorder, designated the
Soundspacer, will be sold through
high technology direct mail market-
ers, according to Marvin Flaks, VSC
chairman.

Flaks states that the decision to
market the Soundspacer through
high tech direct mail marketers was
based on the fact that the unit’s spe-
cial “speed listening” feature needs
to be explained imaginatively. He
says that this can be achieved
through carefully-worded ads and/
or catalog pages.
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Music Students
Invited To Attend
SPARS Seminar

MIAMI—Students at the Univ. of
Miami’s School of Music will be
guests of the Society of Professional
Audio Recording Studios (SPARS)
at a day-long seminar titled “The
Recording Studio Business And The
Student’s Eventual Role In The In-
dustry.”

The seminar, to be held Friday,
Jan. 28 on the campus of the Univ.
of Miami. will cover such topics as
“Audio For Video Production,”
“Business Aspects Of Studios,”
“Mixing Techniques And Phi-
losophies,” *“Remote Recording,”
“Disk Cutting.” “Digital In Today's
Studios.” and “A Manufacturer’s-
Eye View Of The Recording Indus-
v
l'ySpeakers will include Charles Be-
nanty. Soundworks Studios. New
York; Larry Boden, JVC; Mack
Emerman, Criteria Studios, Miami;
Joe Tarsia. Sigma Sound Studios,
Philadelphia; Lenny Pearlman, Edi-
tel Studios, Chicago; Johnny Rosen,
Fanta Sound Studios, Nashville;
Nick Colleran, Alpha Audio, Rich-
mond, Va.; Barry Costa, Motown;
Murray Allen, Universal, Chicago;
Jerry Barnes, United Western; Doug
Dickey, Solid State Logic; and rep-
resentatives of MCI/Sony.

According to Dannie Emerman,
administrative director of SPARS,
the sessions will run concurrently,
and students will be free to move
from one discussion group to an-
other according to their interests.

On Thursday (27), SPARS board
members and advisory associate
members will meet at Criteria Stu-
dios for another day-long meeting.
At that time the group will discuss
the organization’s new administra-
tion, the appointment of regional
coordinators, data track funding,
digital certification programs, man-
ufacturer-to-user direct tape sales, a
membership drive, and future meet-
ings.

Signet Unveils
New Cartridge

STOW, Ohio—The Signet Corp.
has added a new cartridge, model
TK10ML, to its TK series of moving
magnetic phonograph cartridges.

The cartridge, which was unveiled
at the recent CES in Las Vegas, fea-
tures what Signet engineers describe
as “a new Microline nude diamond
stylus.” They claim it assures supe-
rior tracing and tracking, longer
stylus life and extended record life.

The square shank Microline stylus
is fitted with a laser-cut square hole
in arigid, low mass boron cantilever,
for precise indexing to the record
groove. Signet engineers claim that
the new tip effects the most precise
transfer of record groove energy of
any configuration they have tested.
They also note that “it is very differ-
ent in shape from previous styli.”

A highly polished micro-thin trac-
ing contour extends around the tip
of the stylus, and presents a micro-
thin scanning contact to the groove
sides for improved interface with the
recorded sound information, ac-
cording to Signet engineers.

They claim that because of this
design, the life of both the stylus and
records is significantly extended.
The firm also states that because the
stylus tip contacts groove surfaces
previously untouched by conven-
tional styli, it can even “‘rediscover”
lost nuances in worn surfaces.
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100 Exhibitors Set For AES

NEW YORK —More than 100 ex-
hibitors—ranging from digital
equipment and software manufac-
turers to producers of speakers,
headphones, phonograph cartridges
and related products—have already
reserved space at the Audio Engi-
neering Society (AES) meeting to be
held March 15-28 in Eindhoven,
Holland.

Exhibitors include AEG Tele-
funken, AKG. Altec Lansing, JVC,
UREI, MCI/Sony, Dolby Labs,
Teac, BASF, Tannoy, Tandberg,
Shure Bros. and King Instrument.

The focus of the convention,
being held in Philips’ home town,
will be digital software, according to
Donald Plunkett, executive director
of the AES.

Training Program At
Media Arts Center

NEW YORK-The Center For
The Media Arts has instituted an in-
tensive training program in broad-
cast electronics and engineering.
The program is aimed at easing the
demand for professionals skilled in
operating and maintaining video
equipment.

The program, which is being run
at the New York center’s studio and
label complex, features training in
video systems and component re-
pair, trouble-shooting and align-
ment, as well as FCC licehsing exam
preparation and actual tv produc-
tion activities.

Plunkett says that enthusiasm for
digital technology is widespread
among the Society's close to 10,000
members, and states that he cannot
foresee a retreat from their commit-
ment to this technology.

Under the heading “Applications
In Digital Audio,” experts in the
field will probe such areas as “exper-
iments toward an erasable Compact
Disc audio system.” “a hardware
concept for an expandable ‘low-cost’
digital audio mixer,” “system design
of professional digital audio master-
ing systems,” and “‘high density
recording of the Compact Cassette
digital recorder.”

Representatives from such firms
as Neve Electronics, Philips Re-
search Labs, the Institute of Com-
munications of the Technical Uni-
versity of Vienna. Austria, and
Matsushita Electronics and the Vie-
tor Co. of Japan will form the panel.

Other seminars planned will look
at musical instruments, sound rein-
forcement and room acoustics,
measurements amd instrumenta-
tion, transducers, and psycho-
acoustics and listening tests.

Also planned are technical tours
that will take conventioneers on vis-
its to the Philips Research Labs, the
Rosewood research and production
plant for acoustical insulation, the
radio and tv studios of the Dutch
Broadcasting Co., PolyGram’s
record studios in Hilversum, Hol-
land, a bell foundry with ¢lectronic
chimes and a building acoustics
workshop at Eindhoven’s Technical
University.

With your apex printer
you'll print label copy
right on your cassette.

Print up to 5,000 units per hour.

Save time, money, trouble, space. .
Eliminate inventory problems, costly label overruns.

Save 3¢ or more per cassette.

Distributed in the U.S

and worldwide

AUDIOMATIC CORPORATION N

1290 Avenue of the Americas
New York, New York 10019
Telephone: 212-582-4870
Telex: 12-6419
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New Device From
Fairlight Instruments

LOS ANGELES—Fairlight In-:
struments USA has begun market-
ing a new computerized musical in-
strument that is said to make use of
any sound that is fed into it. Fair-
light officials are claiming that the
instrument will change the way com-
posers write music.

The unit, called CMI for short,
has no sound of its own, and does
not use strings, reeds, horns or drum-
heads to produce sounds. Also, un-
like conventional synthesizers, it
does not use electronic oscillators
and filters.

Fairlight officials claim that a
single note of a piano, fed into the
instrument, will enable a musician
“to produce a Chopin concerto from
its keyboard.” They add, “A single
note from a violin will enable that
same musician to produce a Paga-
nini violin concerto. With samplings
of a couple of guitars, a bass and a
drum kit, the musician can re-create
a rock’n’roll band through the in-
strument’s keyboard.”

The CMI is equipped with a light-
pen which can be used to draw a
sound wave on its video display

screen, and this sound can then be
played on the keyboard.

The unit is said to generate sound
digitally, and not by the analog tech-
nique used with conventional syn-
thesizers. It is said to function by
taking a sample of sound from a mi-
crophone or tape recorder, digitaliz-
ing it, and then loading it into the
waveform memory of a voice mod-
ule. “Thus, any sound. from a bird
call to the slam of a car door can be
used as the basis of the synthesized
sound which the musician can ma-
nipulate via the touch sensitive key-
board,” Fairlight officials state.

Performance controls are said to
allow a musician to design an instru-
ment without any previous knowl-
edge of computers or programming,.
Fairlight spokespeople explain that
there is a velocity-sensitive six oc-
tave master keyboard, three faders,
up to three variable foot pedals,
three switched pedals. and two
pushbutton switches. When a sound
is “loaded” these controls are auto-
matically configured to control vi-
brato, timbre, attack decay, sustain
and portamento.

TOMERS.

MASTERING LAB

I THE MASTERING LAB

NOW ACCEPTING NEW CLIENTS

OUR HIGHLY EFFICIENT COMPUDISC
COMPUTER TOGETHER WITH OUR
THREE LATHES AND THREE EXPERT
DISC CUTTERS; MIKE REESE, DOUG
SAX AND ARNIE ACOSTA HAVE EN-
ABLED US, FOR THE FIRST TIME
SINCE 1975, TO ACCEPT NEW CUS-

(213) 466-8589

LOS ANGELES

Introducing reliability. . .

E@‘?E Model 515

Automatic Cassette Loader

Speed and accuracy are valuable only when
your cassette loader 1s operating without pro-
blems. Now, with the TTL Model 515 Automatic
Cassette Loader you can have the reliability
which guarantees top speed and highest
accuracy all the time.

Precision-built with many extra features, such as

unique scISsor action splicing system, built-in
quality control system and lowest operating

| noise. the 5151s a compact, modular design unit

with simple-to-reach electronic and mechanical components—easy to
operate, easy to maintain. Lowest downtime of any loader in the market.
Doillar for dollar you cannot buy more production capacity. accuracy and
reliability than you will find in the 515. Get all the information on specifica

tions and prices—call or write to

TLR MARKETING CORP.

Exclusive Distributor

Tel.: 914-968-1605

A-V MARKETING CORP.
Exclusive Sales Agent
2 Bashford Street, Yonkers, NY 10701 195 Kinderkamack Rd ,

Emerson, NJ 07630
Tel.: 201-96%7240
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Koss Corp.
Lends An Ear
For Research

MILWAUKEE—The Koss Corp.
is collaborating with the Medical
College of Wisconsin on a research
project aimed at determining why
music sounds “pleasant,” and how
electronically it can be made to
sound better.

The research will be done under
the aegis of the Koss Auditory Cen-
ter For Research And Treatment, a
new organization based on the
campus of the Medical College. Ac-
cording to John Koss, founder and
chairman of the Koss Corp., the
company’s engineers and psycho-
acoustic experts “will collaborate
with the Medical College faculty in
an effort to harness both groups’ ex-
pertise in auditory processes.

“Binaural hearing systems and
their influence on sound intelligibil-
ity will be one of the first charges of
this joint group, as it is one of the
most promising areas of hearing re-
search.” Koss says.

In addition to research, the Koss
Center will engage in teaching and
patient care. Koss points out that an
estimated 16.2 million Americans
are afflicted by hearing problems
derived from many different kinds
of work and leisure environments.
“We hope to make our contribution
to increased understanding of hear-
ing difficulties,” Koss states.

The Koss Center was established
with “a significant grant” from the
Koss Corp., but Koss admits that it
was not all philanthropy: “It was
good for the college, good for our
company, and good business. We
expect the collaboration to produce
new ideas, technology and patents.”

Yamaha Sets Mini

CHICAGO — Ya naha Specialty
Products has introduced its new MP-
1 Mini Printer, said to be the most
advanced portable keyboard de-
signed. Retailing at $895. it com-
bines a portable digital keyboard
with a computerized music printout
system. A minijature ballpoint pen
stylus prints out melody lines on a
2'%-inch wide paper roll.

The keyboard is capable of print-
ing in a variety of keys up to three
sharps and flats, in addition to pro-
ducing staffs, time signatures,
rhythm and chord names. This en-
ables the user to obtain a printed
score after practicing or composing a
new song.

The Mini-Printer also features a
melody and chord sequence
memory function, making possible
two-channel recording and play-
back, allowing the user to play an
ensemble with the memorized mu-
sic.

ervices

~ StudioTrack |

By ERIN MORRIS

In New York City at Electric Lady Studios, the
Lost Tropics are working on tracks for their first
MCA album with Roma Baran producing.

Producer Patrick Adams adding final touches
to forthcoming Portia Renee release for Profile
Records at 39 Street Music.

In Syracuse, N.Y., Doug Moncrief completing
final mixes on new Tickets EP. . . . Moncrief also
producing Kentucky, with Cliff Kent engineer-
ing.

Double Axel finishing their first album at
Canton, N.Y.'s Judson Street Studio, with Rob
Zolner producing and Brian Zolner behind the
board.

Joey Powers opens Grand Slam Studios in
West Orange, N.J. with an album project by the
Kinks. The Arista album was engineered and
produced by Jon Rollo.

In Philadelphia, the Bruce Teller Network
being produced by Bruce Teller at Eden Garden
Studio with engineer Dennis Caruso.

At Studio 4, Jamaaladeen Tacuma putting
finishing touches on his solo LP, with Phil Nicolo
engineering. ... Big Street cutting tracks for
new EP on Montage. George Carnell is producing
and engineering. . . . Chaz Gerber producing and
engineering Pretty Poison’s new EP. ... Obie
mixing Atlantic Force’s upcoming album release.

Cleveland “Butch” Martin is completing his
latest LP at Evergreen Recording Studios in
Pittsburgh. George Annesley is producing the
project, with Harry Coleman behind the board.

In Washington, D.C., Reggie Vaughn, Matt Al-
len, and James Purdie producing Yaughn's de-
but album.

In Detroit, at the Sound Suite, producer Don
Was of Was (Not Was) is working with Figures
On A Beach. The group records for Trancity.

At Studio A, in Dearborn, Mich., Lawrence
Jones producing Michael Henderson for Arista.
Eric Morgeson is behind the board.

Tony Sciuto laying tracks for his upcoming al-
bum at Sheffield Recordings in Phoenix, Md.
John Palumbo is producing, with Bill Mueller en-
gineering.

Dallcorte Record artists the Drivers are mix-
ing their new release at Morin Heights in

Printer Keyboard

Yamaha says the MP-1 can even
“correct” a user in the print-out
stage. For example, if the player uses
too many beats per measure in the
designated time signature, the MP-1
will compensate by “rounding off™
the notes on the printed score.

The Mini-Printer has all of
Yamaha’s portable keyboard fea-
tures, in addition to its specialties,
including 10 instrument voices, auto
bass chord, arpeggio, 10 different
rhythms, and a transposer pitch con-
trol for tuning to other instruments
and voices. The MP-1 also features a
“Duet” function, which plays a har-
monizing note with each melody
note.

The four-pound Mini-Printer
stands 1% inches high, 27% inches
wide and 6'2 deep, and can be pow-
ered off internal batteries, house-
hold current, or an automobile ciga-
rette lighter. The $895 price tag
includes power adaptor, tapes, pen
points, and headphones.

Expansion At Penny Lane Studios

NEW YORK-—Penny Lane Stu-
dios here has embarked on an ex-
pansion project which, when com-
pleted, will allow it to take a project
from the initial music recording
through to completion. including
dialog, sound effects and voiceovers,
according to Alan Varner, the stu-
dio’s executive engineer.

As part of the expansion, the stu-
dio has added an SMPTE interlock
system and digital signal processor.
Varner explains that the Audio
Kinetics Q-Lock model 310, with
additional specialized software, will
enable the studio to cover the full
audio portion of video post-produc-
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tion. He states that this capability
will eliminate a client’s need to use a
separate facility for the final mix.

Penny Lane has also become the
first New York studio to install the
new Eventide model SP2016 digital
signal processor, according to Var-
ner. Varner describes this unitas “an
advanced high quality digital re-
verb, plus all other time-related digi-
tal audio processing.”

He says that the installation of the
new equipment adds another di-
mension that makes the 24-track
room “ideally suited for post-pro-
duction work in such areas as video
music.”

Quebec with producer Terry Brown.

At Counterpart Creative Studios in Cincin-
nati, Midnight Star finishing their latest album
for Solar with Reggie Calloway producing and
Rick Probst engineering.

At Matrix Recording Studio in London, Deb-
bie Campbell working on final mixes of her lat-
est project with producer/engineer Peter Nich-
olls and co-producers Campbell and Walt
Richmond.

Permian artist Lynn Anderson at Quadrafonic
in Nashville with producer Michael Clark. Gary
Morris will be recording a duet with Anderson
for the album.

At Gilley’s Recording Studio, Wendel Adkins
finishing his next release with producer Tony
Graham and engineers Bert Frilot and Michael
Taylor. ... Steve Michaels finishing tracks for
his debut album, with Gilley producing and Fri-
lot and Taylor engineering. Both Adkins and Mi-
chaels are featured singers at Gilley's club.

The Neville Brothers are recording their first
album for Rolling Stones Records at Studio In
The Country in Bogalusa, Louisiana.

At Rivendell Recorders in Pasadena, Tex.,
producer/recording artist Wayne Watson is com-
pleting a new album by Harvest for Milk 'n
Honey. . .. Producer/engineer Paul Mills is mix-
ing Craig Smith’s latest release for Star Song.

. Ray Charles producing Sarah Jordan
Powell’s current album.

At Lion Share Studios in Los Angeles, George
Duke is producing Rufus for Warner Bros.
Tommy Vicari is engineering with Stephen
Schmitt assisting. ... Reggie Dozier laying
tracks with Bobby Caldwell for PolyGram's up-
coming feature film, “Split Image.” Russ Regan
producing and Larry Fergusson assisting. ...
Chris Bond producing and Brian Christianson
engineering a Dave Mason LP with Tom Fouce
assisting. . .. Zoom laying PolyGram tracks with
Dozier producing and engineering, Fergusson
assisting. Lion Share has recently undergone
upgrading with the remodeling of the studio and
control rooms. A Studer A 800 24-track machine
to complement their Harrison 36 x 24 console
has been added.

Kenny Rankin finishing album at Group IV
Recording with Hank Cicalo engineering, as-
sisted by Steve Burger. ... Bosco Records’ Bob
Florence mixing latest project with engineers
Jim Hughart and Andy D’Addario.

Editor’s note: All material for the
Studio Track column should be directed
to Erin Morris in Billboard’s Nashville

office.

Harris To Offer
Graphics Unit

SUNNYVALE, Calif.—Harris
Video Systems, under a joint venture
agreement with the Chyron Corp. of
Melville, N.Y., will offer the new
Chyron high resolution character
and graphics generator as an op-
tional accessory with the Harris Iris
11 digital storage system.

According to Mark Gray, director
of marketing for Harris Video Sys-
tems, the addition of the Chyron
unit is a significant step in bridging
the gap between still storage systems
and sophisticated graphic gener-
ation technologies. He says that the
titling system will utilize the Iris 11
computer to access Chyron’s high re-
solution graphics and titling elec-
tronics.

The floppy disk drive, which is
standard equipment with the Iris 11,
stores and retrieves titles and graph-
ics supplied by Chyron, thereby
permitting editing prior to storage.
Formats for use in news, sports or
any standardized series of graphics
can also be stored.

Titling and graphics will be ac-
complished through the Iris 11 stand-
ard keyboard, according to Gray.
The system will also be capable of
titling live video and still images.
The units will be available this

spring.
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Technical excellence
production-line performance

Introducing
Dolby HX Professional

superior audio
lower cost

first in Electro Sound
8000 duplicators

Uncompromising recording of high frequencies on cassettes, without using special
tape. I1s now avallable on Electro Sound Series 8000—the first in the industry to incor
porate Dolby* HX Professional into high speed tape duplicating equipment

Doiby HX Professional headroom extension is a new recording technique which
permits optimal biasing across the frequency spectrum. High frequency performance
1s dramatically enhanced, mid and low frequency distortion is reduced, and the useful
dynamic range of the tape is increased. HX Professional circuitry automatically
compensates for the effects of self-biasing encountered at high frequen
cies The signal being recorded 1s continually monitored and the
bias 1s instantly adjusted to the optimum level Overali record
level need not be reduced on programs rich in high fre-
quencies Superior audio gquahty can be achieved
with less expensive tape formulations

Electro Sound's Series 8000 plus
Dolby HX Professional. technical
excellence and production-line
performance

*Dolby" 1s a trademark of Dolby Licensing
Corporation HX Professional system
manutactured under icense from Dolby
Licensing Corporation

Electro Sound
tape duplicators |
System 8000 2 128:1/641/32:1 with

automatic quality control

System 5000 . 2

Superiative audio

From frequency response of £2db from 40Hz to 15kHz through every
individual performance specification, the System 8000 and System
5000 are outstanding: signal-to-noise, crosstalk rejection, WOW and
flutter, harmonic distortion, tape speed accuracy. You've never heard
such high audio capability. °

Microprocessor architecture

Electro Sound's trend-setting microprocessor is an integral part of

the systems' design, providing precision automatic control and moni-
toring of the key process functions. It also counts and displays the
number of completed selections and pancakes and locates any prob-
lem with a built-in diagnostic program.

The amazing Electro Sound 4300 Quality Control & Assurance System

Automatic, high-speed quality control is available with all-new optionai
accessories. Eight performance parameters are measured and shown
on a hard-copy printout with pass-fail readout, all within seconds.

The system uses a digitally-encoded quality control tone which

1s automatically recorded at the end of each pancake—with no atten-
tion from the operator. The tone is then read back. the signals are
decoded and the results printed. Any out-of-tolerance specifications
are flagged on the readout.

Electro Sound. Technical excellence and production-line performance.

Electro Sound introduces
the fastest and friendliest
automatic cassette loader

The ES 1860 1s the new performance leader i high volume load
ing of blank and prerecorded cassettes

It's fast three machines, manned by one operator. can turn out
more than 12 000 quality C-60's on a 7-hour shift That s over a third
more than the closest competitor The astonishing output levels
of the 1860 are achieved with a unique four-station turntable
whiCh handles four cassettes. in var ous stages of completion
simuitaneously

It’s friendly— the horizontal layout and simple tape path speed
pancake changes Clear. convenient controls. operator-oriented
displays. an nnovative trouble-free sp icing technique and
automatic trouble diagnosis
shorten training time and
maximize productivity

And it's versatile—the C-O
feed and finished cassette
off-load mechanisms are flex
1bly designed for easy nte
graton into automated
production ines

Electro Sound's
1860: Technical
excellence; pro-
duction-line per-
formance.

Ifyouload
fewer than a million
cassettes a year,

Electro Sound’s 1848
can boost your profits

We can show you how Electro Sound cassette loaders wili give you
a lower loading cost per cassette
than competitive machines in most
applications where annual volume
1S below one million units

The ES1848 combines this kind
of better value with technical ex
cellence and solid, reliable pro
duction-lire performance. Its
mICroprocessor provides
automatic performance
monitoring and control
and the equipment 1S
simple to operate (three
machines to an oper-
ator). easy to main-
tain and stamps
each cassette
automatically.
Electro Sound.
Technical excellence
and production-line
performance.

Electro Sound, Inc.
160 San Gabriel Drive
PO. Box 60639
Sunnyvale, CA 94088
(408) 245-6600

International Sales:

Audiomatic Corporation

1290 Avenue of the Americas

New York, New York 10019

(212) 582-4870

Telex: 12-6419 Cable: AUDIOMATIC
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Black

‘Jellybean’ Benitez Mixes It Up

Club DJ Joins The Ranks Of Dance Music Producers

NEW YORK-In the days of
disco’s greatest popularity, it was
customary for club DJs to remix
product to heighten their dance
floor impact. In recent years, an in-
creasing number of black singles
have received similar treatment, as
music once associated solely with
dance clubs has become part of the
black music mainstream.

John “Jellybean” Benitez, who
has remixed a number of major
black singles in the last six months,
feels the natural evolution is for club
deejays and remixers to begin pro-
ducing, “There is no question in my
mind that our experience with mix-
ing records and regular contact with
a live audience gives us a special ad-
vantage,” says Benitez. “Many of the
top producers of tomorrow will be
people with club DJing experience.”

Benitez has just entered the pro-
duction field with his co-production
of Warp 9s “Nunk,” a West End
single currently on the black singles
chart.

As a remixer, Benitez edited the
gold single “Planet Rock” by Afrika
Bambaataa & Soul Sonic Force
from a lengthy 12-inch into a seven-
inch single and remixed the top 20
single “Pac-Jam” by the Jonzun
Crew as well as their current single
“Space Is The Place.” In addition,
Benitez worked on the popular
dance club records “Walking On
Sunshine” by Rockers Revenge,
“The Bubble Bunch” by Jimmy Spi-
cer, “Action” by Orange Krush and
“Keep It In The Family” by Deo-
dato. Benitez’s upcoming projects
include a song by Frankie Avalon
called “Innocence,” a cut from the

Fanzines Seen Growing
In Importance And Impact

® Continued from page 6

In addition to monthly issues of
Right On!, D.S. Magazines pub-
lishes special music issues under the
Right On! banner. These the com-
pany is expanding from “twice a
year to four times a year,” says Hor-
ner. “Last year we did special issues
on Rick James and Michael Jack-
son.” The most recent issue, how-
ever, highlighted a number of artists.

Horner also edits Class magazine,
which is aimed at 18- to 34-year-
olds. While not strictly a music
magazine, its first issue featured
Diana Ross and Lionel Richie on its
cover.

While the changes at Right On!
have come over an extended period,
Black Beat magazine is undergoing
a rapid evolution. The name itself is
new. With its upcoming April issue,
the magazine assumes the Black
Beat title. It had been known since
its inception in 1971 as Soul Teen.

Editor Karen Glover says the fan-
zine’s transition began after Lexing-
ton Library, a subsidiary of Sterling
Publications, purchased Soul Teen
last summer. Since then the maga-
zine has been picked up by Warner
Communications for distribution,
opened active editorial offices on
both New York and Los Angeles,
and upgraded its graphics and edito-
rial content.

Glover, who herself has only been

with Black Beat since September,
claims circulation is in the 100,000
range and “the audience is getting
older.” As Soul Teen, the magazine
had a regular readership of 13- to
17-year-olds. However, she says
“We just did a record giveaway with
PolyGram records, and the re-
sponses we've received indicate that
we have a substantial following
among 16- to 20-year-olds. In fact,
management changed the name
from Soul Teen to Black Beat to ap-
peal to young adult readers who
might be reluctant to buy something
associated with teenagers.”

Glover, along with West Coast
editor Steve Ivory, has devoted con-
siderable space to young acts. The
April issue includes features on Ty-
rone Brunson, Bobby Nunn, Sunrise
and Grandmaster Flash. The De-
Barges, a Motown act just now re-
ceiving some national radio atten-
tion, have been featured in the
magazine “for quite a while and
have developed a rea! following
among our readers,” says Glover.

“We find that our readers really
enjoy reading about new or young
groups even if they haven’t heard
their records yet,” says Glover.
“They seem to identify with them
trying to realize that dream of suc-
cess in the music world, because so
many of them have the same
dream.”

_The Rhythm & The Blues.
Reasons To Be Cheerful

By NELSON GEORGE

Industry folks are getting to be a
rather depressing bunch to be
around. “Records aren’t selling.”
they cry into their drinks. Then they
start remembering the good old
days.

Hey, why not look on the bright
side (at least for a minute) and ac-
knowledge that there have been
some pleasant surprises so far in
young 1983?

Highrise Rec-
ords, recently pro-
filed in these pages
(Billboard, Dec.
25), has brought
home two top 10
black singles.
Sonny Charles’
“Put It In A Magazine” and Tyrone
Davis’ “Are You Serious,” both the
kind of solid black pop the market

needs more of. These records are
more than just grooves, but melodic,
well crafted songs. Record produc-
ers of the younger generation take
note.

Dionne Warwick’s return to the
top of the pop charts with “Heart-
breaker,” a fine record made by the
production team behind the Bee
Gees, is quite welcome. So is the ex-
citement generated by Margie Jo-
seph’s “Knockout” on Houston
Connection Records, a pleasing mix
of the new synthesizer funk and
good old soul singing,

The consistency of the Gap Band
and PolyGram’s commitment to
moving copies of “Gap Band IV”
shows what can happen when a
band hits its stride artistically and its
label is solidly behind them.

(Continued on page 42)

English Beat’s recent IRS album,
production of Warp 9’s next single,
“Light Years Away,” and remixes of
releases for Warner Bros., Atlantic-
RFC and Brunswick.

“The secret to remixing is to
heighten and highlight the best parts
of the record without losing the feel-
ing the producer originally in-
tended,” says Benitez, who spins
regularly at New Yor