
Spotli 
Inside 

SM 

0 

0 

:IDvg% aWan BB049GREENL YMO NT 00 
MONTY GREENLY 

3740 ELM 

LONG BEACH CA 90807 

mAR8 4 
0 ? 1 :) 

UCY 

NEWSPAPER 

A Billboard Publication The International Newsweekly Of Music & Home Entertainment June 4, 1983 $3 (U.S.) 

Strengthened Audio Rental Bill 
Gets Senate Subcommittee OK 

By BILL HOLLAND 

WASHINGTON -On short no- 
tice, a Senate subcommittee marked 
up and reported to the full Senate 
Judiciary Committee Thursday (26) 
the audio rental bill, which requires 

the permission of sound recording 
copyright owners before rental can 
be lawfully authorized. 

In addition, the bill, S. 32 is fur- 
ther strengthened by an amendment 
introduced by Sen. Orrin G. Hatch 
(R- Utah), which broadens its scope 

Turner Vid Clip Show Bowing 
By LEO SACKS 

NEW YORK -The mighty Turner Broadcasting System, with 24 million 
subscribers, has invested a six -figure sum into the launch of "Night Tracks," a 

new video clip show which premieres Friday (3) and Saturday (4) at midnight 
on cable channel WTBS nationwide. 

An initial 26 shows are scheduled. Lccording to producers Thomas Lynch 
and Gary Biller of Los Angeles, who e {pect each six -hour program to feature 
80 music videos, with 15 new clips to bow each weekend. "The music will have 
a top 40 orientation," he says. "And yes, we will play black videos." 

Lynch, who produced "Don Kirshner's Rock Concert" for four years, down - 
(Continued on page 64) 

DAN SIEGEL, whose previous 4 albums have all made Billboard's top fifty 

jazz charts, is currently in the midst of a national burin support of his new 

PAUSA album REFLECTIONS (PR 7142;. REFLECTIONS was one of Album 

Network's 10 most added albums in the first week of release, and is cur- 

rently making a bid for the #1 position in Radio & Record's National Jazz/ 

30. For distributor information call (213) 244 -7276. (Advertisement) 

and will further protect songwriters 
and publishers. The Hatch amend- 
ment requires the permission of "the 
copyright owner of the underlying 
musical works" for rentals. Both the 
bill and the amendment were unani- 
mously passed by the subcommittee, 
with Senators DeConcini and Laxalt 
sending in proxy votes. 

The main bill was introduced in 
late January by Sen. Charles Ma- 
thias (R -Md.), chairman of the sub- 
committee for patents, trademarks 
and copyright, and was the subject 
of hearings (along with the video 
rental bill, which was not marked 
up) April 30. 

The bill adds a new paragraph to 

Section 109 (I) of Chapter 1 of Title 
l7 of the U.S. Code. which now 
states that a copyright owner re- 

(Continued on page 70) 

DISTRIB CHALLENGE FIZZLES 

Schwartz Ends Suit 
Against RCA /Arista 

By IRV LICHTMAN 

NEW YORK -The legal action by 
independent distributor Schwartz 
Bros. against the Arista and RCA la- 
bels (Billboard, April 23), which was 
seen as a prelude to a far- reaching 
examination of industry distribution 
patterns, has ended in something of 
a whimper. All parties to the action 
instituted by Schwartz Bros., a 
former Arista distributor, one month 
after the label linked with RCA have 
agreed to an out -of -court settlement. 

Ajoint statement issued Thursday 
(26) said, "The litigation between 
Arista Records. RCA Records and 
Schwartz Bros. has been settled and 
all matters in the dispute have been 
resolved." 

Schwartz's $5 million suit, in the 
State Circuit Court for Prince 

- Inside Billboard - 
BLACK MUSIC "S universal appeal is at the core of' a new promotion 

campaign by the Black Music Assn., coinciding with the designation of June as 
Black Music Month. Billboard marks the occasion with a series of special re- 
ports. including radio and retail updates, and an analysis of the remarkable 
longesit\ of many key black performers. Pages 33 -43. 

HOT PROSPECTS by the Police. Stevie Nicks, Loverboy and Donna 
Summer are among albums to ship in June. They're all tabulated in Bill- 
board's monthly Hot Album Release Schedule, page 3. 

ONETIME TOP 40 FIXTURE KXOK St. Louis has dropped its music 
format of 22 years for talk. The quietly accomplished switch pits the Lee 
Douglas -helmed station against talk giant KMOX. Radio, page 12. 

THE TURTLES CHAIN has been acquired by outside- the -industry in- 
terests, the Clinton Holding Co. of New York. Turtles owners Alan Levinson 
and Milton Saul will remain in charge of the stores, however. Page 4. 

WEA'S WHOLESALE PRICES increase by approximately 11/.24 from 
May 30, to all accounts. The hike follows one initiated at the beginning of this 
year. Page 3. 

CLASSICAL RADIO STATIONS are experiencing billing increases of 
as much as 45(( compared to a year ago, according to participants at the recent 
Chicago conference of the Concert Music Broadcasters' Assn. Stations' early 
programming of Compact Disc material has generated strong listener re- 
sponse, it was also reported. Page 6. 

George's County, Md., termed the 
Arista /RCA ties a breach of con- 
tract, unfair competition. contrac- 
tual interference and conspiracy. 
During the course of the action. an 
interim agreement was reached call- 
ing for continued distribution by 
Schwartz Bros. in the territory cov- 
ered by the Lanham -based distrib- 
utor. 

A source close to the situation in- 
dicates that RCA will shortly assume 
distribution of Arista product in that 
area. "The relationships emerging 
between the parties will become 
apparent over time," says an attor- 
ney at Arent, Fox. Kintner, Plot- 
kin & Kahn. which represented 
Schwartz Bros. in the litigation. Nei - 

(Continued on page 70) 

START MESSAGE . WHAT YOU ARE SEEING IS THE ARTWORK FOR THE 

NEW RELEASE BY DONNIE IRIS .. DO YOU COMPUTE? ... NEW MUSIC 

FROM A VETERAN ROCK 'N' ROLLER! ... DO YOU COMPUTE? ... HIS NEW 

RELEASE TITLED "FORTUNE 410" IS NOW AVAILABLE ON MCA RECORDS 

AND CASSETTES (MCA -5427) ... DO YOU COMPUTE? ... END OF MES- 

SAGE ... BUT THE STORY ON "FORTUNE 410" HAS JUST BEGUN! 

(Advertisement) 

(Advertisement) 
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New Album on Atco Cassettes & Records 
A DIVISION OF ATLANTIC RECORDING CORPORATION 

PRODUCED 3Y AL NALL! FOR AL NALLI PRODUCTIONS, INC. 

MANAGEMENT: AL NALLI PRODUCTIONS 

® 1983 AMm,ric Recording Corp. A warner Communwohon. Co. 
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WINNERS AT THE 1982 AUSTRALIAN ROCK AWARDS 

BEST DEBUT SINGLE - SOLID ROCK 
BEST DEBUT A_BUM - SPIRIT OF PLACE 

MOST PROMISING NEW TALENT 

the debut "1 riple Platinum Australian Album,featuring the single SOLID ROCK 
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SPIRIT OF PLACE 
MANAGEMENT : IAN LOVELL - GREAT OCEAN MUSIC PTY. LTD. (AUST.) PH. (03)5340305 TLX : AA37300 

AMERICAN REPRESENTATION : ROGER DAVIES - RDv4. INC. LSA. PH. (213)8500662 TLX : 662520 

WORLDWIDE PUBLISHING : ULURU MUSIC PTY. LTD. (AUST.) PH. (03)5340305 TLX : AA37300 
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International Inc. 
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News 
FIRMS REMAIN OPTIMISTIC 

Direct Marketing 
Facing Problems 

By MP KIRBY 

NASHVILLE -Direct marketing, 
once a highly lucrative means of sell- 
ing album product, now faces a 
tough challenge as companies 
struggle to compete with a soft econ- 
omy, escalating production /adver- 
tising /licensing expenses, bigger la- 
bel guarantees and older 
demographics. 

The special products divisions of 
major record companies say they 
have noticed a "dramatic decrease" 
in the number of direct marketing 
projects they now license. But the di- 
rect response firms themselves 
steadfastly maintain there are sub- 
stantial profits to be made despite 
rising financial burdens. 

According to a survey conducted 
by the Direct Marketing Assn., 
which represents 2,600 member or- 
ganizations, these firms expect to 
double their sales within the next 
five years (discounting inflation). In 
fact, the trade association says that 
direct marketing has increased 15% 

annually for the past five years and 
shows no signs of slowing down. 
Though the organization doesn't 
break its members down enough to 
gauge record sales activity, its re- 

search does show that 23% of all 
adults bought a record or tape 
through direct response means last 
year. 

New research just completed by 
Maxwell Sroge Publishing, a Colo- 
rado Springs -based firm which 
monitors the direct marketing indus- 
try, shows that a total of $35 billion 
in sales was done through consumer 
mail order business in 1982. Of this 
figure, $500 million was done in rec- 
ords and tapes sales alone, a figure 
Sroge calls "very respectable." 

An earlier study done by Sroge 
showed that in 1980, $3.7 billion in 
sales of records /tapes was earned 
throughout the recording industry 
by both retail and direct response 
consumer . methods. Of this, $459 
million was accounted for by the 
mail order /direct marketing indus- 
try. 

Where once a hit album sold via 
television might have turned 
400,000 or 500,000 units, today's 
profits are being made on sales that 
often average far below this figure. 
This, combined with the fact that the 
costs of television time buys have 

(Continued on page 62) 

HARM Indie Distrib Committee 
Focusing On Plans For PR Push 

By IRV LICHTMAN 

NEW YORK -Plans by inde- 
pendent distributors to conduct an 
industry public relations campaign 
to enhance their image gain momen- 
tum during the first meeting of a 
new slate of NARM indie distribu- 
tor advisory committee members 
June 23 at the Amfac Hotel in Dal- 
las. The issue of the indies' image 
was also expected to be a topic of 
discussion at last weekend's Na- 
tional Assn. of Independent Record 
Distributors (NAIRD) convention 
in Chicago. 

The campaign, first revealed at 
the NARM convention in April and 
said to be funded by a $100,000 kitty 
provided by 12 independents, will 
reach out to artists, managers and 
producers, and to labels currently 
involved in p &d deals with branch 
majors. The support of other indie 
entities, such as pressing and tape fa- 
cilities and jacket fabricators, will 
also be sought. 

Billy Emerson of Big State Distri- 
buting in Dallas, new chairman of 
the NARM committee, notes that a 
vital element of the drive will be to 
discuss the "payment history" of in- 
dependent distributors. "The matter 
of independent distributors as non - 
payers is inaccurate on its face," he 

Will June Bust Out All Over? 
Police, Loverboy, Nicks LPs Due 

By PAUL GREIN 

LOS ANGELES -As "Thriller" 
and "Flashdance" brightened the 
spring, a number of superstar al- 
bums are set to heat up the summer 
selling season. Between now and La- 
bor Day, labels expect to release new 
albums by the Police, Stevie Nicks, 
Loverboy, Asia, AC /DC, the Roll- 
ing Stones, Billy Joel, Lionel Richie, 
Stevie Wonder and Jackson Browne. 

The Police's "Synchronicity," fol- 
lowup to the platinum sets "Zen - 
yatta Mondatta" and "Ghost In The 
Machine," kicks off the summer sea- 
son June 7, and will be followed the 
next week by Stevie Nicks' "The 
Wild Heart" and Loverboy's "Keep 
It Up," both of which were origi- 

nally slated for release in May. 
RSO's "Stayin' Alive" sound- 

track, featuring the Bee Gees' top 30 
hit "The Woman In You," is set for 
mid -June, along with Joan Jett & the 
Blackhearts' "Album" on MCA. The 
latter, long- delayed album was orig- 
inally slated for release on Board- 
walk. 

Though the double live album has 
fallen out of favor at most labels, 
Warner Bros. slates three such pack- 
ages for the month of June: the 
Doobie Brothers' "Live," Rufus & 
Chaka Khan's "Stompin' At The 
Savoy" and Peter Gabriel's "Plays 
Live" (on Geffen). And ECM issues 
yet another double live collection, 
the Pat Metheny Group's "Travels," 
last week. 

At the other end of the packaging 
spectrum, Warners is releasing a live 
10 -inch EP by Rickie Lee Jones, 
"Girl At Her Volcano," on Wednes- 
day (1). And Arista is looking to 
lower list pricing to boost sales of 
June releases by Q -Feel, Pete Shel- 
ley and Roman Holliday. The first 
two are albums listing for $6.98; the 
third, an EP listing for $5.98. 

A number of '60s veterans who 
have been out of the public eye for 
years are also represented with June 
releases. The Hollies' "What Goes 
Around" (Atlantic), featuring the 
chart single "Stop In The Name Of 
Love," is due in early June, to be fol- 
lowed in mid -month by Mitch Ry- 
der's "Never Kick a Sleeping Dog" 

(Continued on page 70) 

Hot Album Release Schedule: June 
Fifteen albums are set fbr release in June by acts that hit gold or platinum within the past 12 months, or with their 

latest releases. All are single -disk studio sets listing for $8.98 unless otherwise designated. Albums postponed from an 
earlier release schedule are marked with an asterisk. 

ARTIST TITLE LABEL RELEASE DATE FORMAT 

Crosby, Stills & Nash Allies Atlantic early June* Live 

Charlie Daniels Band Decade Of Hits Epic late June Hits 

Doobie Brothers Live Warner Bros. June 29 Double Live 

ELO Secret Messenger Jet /CBS late June Studio 

Joan Jett & the Blackhearts Album MCA June 22* Studio 

Rickie Lee Jones Girl At Her Volcano Warner Bros. June 1* Live 
10 -inch EP 

Loverboy Keep It Up Columbia 2nd week* Studio 

Stevie Nicks Wild Heart Modern June 10* Studio 

Original Movie Soundtrack Stayin' Alive RSO mid -June Soundtrack 

Police Synchronicity A&M June 7 Studio 

Quarterflash Take Another Picture Geffen June 15 Studio 

Diana Ross Ross RCA unspecified Studio 

Shalamar The Look Solar late June Studio 

Rod Stewart Body Wishes Warner Bros. June 1* Studio 

Donna Summer She Works Hard For The 
Money 

Mercury mid -June Studio 

says. "Otherwise there wouldn't be 
any independent labels." 

Indicating concern over the recent 
departures of such labels as Arista 
and Chrysalis to branch setups, 
Emerson declares, "The majors have 
done a better job of soliciting new 
lines, often by degrading our func- 
tions. We're not out there aggres- 

sively pursuing manufacturers." He 
adds that distributors, independent 
of NARM, will seek an individual to 
coordinate the PR campaign -one, 
in Emerson's words, who has a 
"strong background in independent 
distribution and has his heart in its 
welfare." 

(Continued on page 63) 

MARTELL AWARD -WNEW -FM's Scott Muni, 1983 Humanitarian Award hon- 
oree of the T.J. Martell Foundation for Leukemia & Cancer Research, and 
Joyce Bogart, West Coast dinner co- chairperson, are surrounded by the 
Foundation's supporters during a black tie dinner honoring Muni. Standing 
behind Muni and Bogart, are, from left: William Guest of Gladys Knight & the 
Pips; Ozzy Osbourne; Gladys Knight; Edward Patten of the Pips; Bruce 
Lundvall, president of Elektra /Asylum Records; Floyd Glinert, chairman of 
the Martell Foundation; Burt Bacharach; Carole Bayer Sager; Tony Martell, 
foundation president; and Bubba Knight of the Pips. The dinner raised nearly 

$1 million for cancer research. 

ABOUT 11/2% 

WEA Sets 

Wholesale 
Price Rise 

By JOHN SIPPEL 

LOS ANGELES -WEA has 
raised wholesale prices approxi- 
mately 11/2% to all accounts, effective 
May 30. The increase provides a 
new, slightly more favorable annual 
volume discount plateau structure 
for retailers. One -stops and rackjob- 
bers or "wholesalers" continue to get 
the same 9% off base prices. 

The WEA base price increase fol- 
lows a prior boost initiated Jan. 3, 
1983. Album wholesale prices show 
the following elevations: 

Suggested 
List Price 

Base Price 

Jan. June 

$5.98 $3.63 $3.68 
$6.98 $4.24 $4.30 
$8.98 $5.45 $5.53 
$11.98 $7.25 $7.36 

The wholesale base price on $ I.99 
list singles rises from $1.05 to $1.07. 

The annual retailer volume price 
plateaus remain the same, ranging 
from 1% off for volume from 
$40,000 to $87,499 annually through 
$165,000 to $324,999, where 5% is 
earned annually if such a volume is 
generated. The top plateau previ- 
ously was sales of $350,000 or over, 
receiving 7%. Under the new volume 
plateau, a retailer can earn 7% if vol- 
ume ranges from $325,000 to 
$999,999 and 8% if the retail account 
tops $1 million. 

WEA's directive states that "all in- 
voicing and issuance of new return 
authorizations as of May 30, 1983, 
will be in accordance with our new 
pricing schedule." 
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' News 
Non -Industry 
Firm Buys 

Turtles Chain 
LOS ANGELES -Clinton 

Holding Co. of White Plains, 
N.Y. has acquired the 26 Turtles 
stores from Alan Levinson, and 
Milton Saul (Billboard, May 28). 

A spokesman for the acquisitor 
would not divulge information 
about holdings of the company 
except to state that they were not 
in any form of retailing. He em- 
phasizes that Levinson and Saul 
will both remain in charge of 
the Georgia stores. Levinson 
himself states that he sees no 
changes forthcoming from the 
new ownership. 

Levinson, a 16 -year industry 
veteran, sold an Atlanta -based 
rack business to the now -defunct 
ABC Records rack division, after 
which he established the first 
Turtles outlet six years ago. 

The acquisition marks the first 
time that money from outside the 
industry has acquired a U.S. re- 
tail chain since American Can 
purchased the Musicland Group 
from the Heilicher brothers. 

BEHIND ALBUM, CONCERT 

RCA, HBO Join In 
Dolly Parton Push 

By IRV LICHTMAN 

NEW YORK -RCA Records and 
Home Box Office, the pay -tv net- 
work, have joined forces in an exten- 
sive cross- promotion for a cable - 
aired concert and a new album re- 
lease. Artist involved is Dolly Par- 
ton. 

"We're going to learn a lot, be- 
cause there's a lot of new ground 
being broken here," decalres RCA 
communications chief and former 
HBO executive Robbin Ahrold of 
the relationship involving the con- 
cert (it airs initially June 19) and 
Parton's new album, "Burlap & 
Satin." The LP features two songs, 
including her new single, "Potential 
New Boy Friend, " performed on the 
show. 

Ahrold says that the label is com- 
mitting a budget of six figures to 
promote the project, while Matt 
Blank, vice president of consumer 
marketing, says HBO has allotted six 
figures on its own. Figuring heavily 
in the cross -promotion is a one -time 
simulcast over 55 FM stations at the 

first of six or eight airings of the con- 
cert, taped in London in March. 

In addition to Ahrold's role, 
RCA's efforts are being coordinated 
out of Nashville under bureau chief 
Joe Galante, Dave Wheeler, director 
of sales, and Randy Goodman, di- 
rector of marketing. 

Besides the FM simulcast efforts, 
the cross- promotion, keyed in many 
ways to retail participation, includes 
such other elements as: 

A nationwide "Trip To Nash- 
ville Sweepstakes" promoted by 
4,500 HBO affiliates and the simul- 
cast stations. HBO, RCA Records 
and Opryland have contributed five 
grand prizes of a five -day trip for 
two to Nashville for the CMA 
awards at Opryland, and hundreds 
of copies of "Burlap & Satin" and 
Dolly Parton picture disks as addi- 
tional prizes. One grand prize is re- 
served for an HBO affiliate partici- 
pating in the sweepstakes 
promotion. 

(Continued on page 62) 

SMILING FACES -Members of the group Chicago pause before partaking of celebratory chocolate gateau at a recent 
Los Angeles party hosted by WEA International in Los Angeles. The event lauded worldwide sales of the act's "Chi- 
cago 16" album through the multinational. In the adjacent photo, Nesuhi Ertegun and Iry Azoff socialize at the party, 

former in his capacity as president of WEA International, latter as manager of Chicago. 

Execulive Turnloble 

Roussel' Kravitz 

Record Companies 
Warner Bros. Records has named Ewell Roussell vice president and general 

manager of its Nashville division. He was general manager and director of 
marketing for Elektra /Asylum Records in Nashville prior to the label's consol- 
idation with Warner Bros. there.... Robyn Kravitz has joined Elektra /Asylum 
Records in New York as director of national album promotion. She was direc- 
tor of modern music promotion for Arista Records.... Gregg Geller departs 
as vice president of a &r at Epic, a post he has held since 1981.... CBS 
Masterworks has appointed Meta Lau manager of a &r, based in New York. 
She joined the company in 1981. ... CBS Records has named JoAnn 
McDermott assistant controller of label finance in New York. She was analyst 
manager and associate director of financial analysis for Columbia Records... . 

Hank Hance rejoins Birthright Records in Los Angeles as vice president and 
director of national promotion. He comes to the label after three years with 
Savoy Records. 

Lau 

Publishing 
Bob Holmes has been named senior vice president and general manager of 

the Columbia Pictures Music Group. He was vice president of business affairs 
for music at the studio and is based in New York.... Quincy Jones Publishing 

in Los Angeles has appointed Jaymes Foster -Levy profes- 
sional manager. She has held similar positions with Jay Land- 
ers Music and United Artists Music. ... The Welk Music 
Group in Nashville has named Cynthia Rodgers director of 
administrative affairs, a new post. She was an administrative 
assistant. The company has also appointed Doyle Brown pro- 
fessional manager, based in Nashville.... Doug Minnick has 
been named professional manager for Almo /Irving Publish- 
ing. He joined the company in 1981 and was assistant to the 

Foster -Levy professional staff. 

Pro Equipment /Video 
Domenick Fioravanti has been named vice president and general manager 

of MTV in New York. He was vice president and general manager of WNBC- 
AM there. MTV has also named Dorene Lauer publicist. She was an account 
executive for Gail Roberts Public Relations in Los Angeles.... Panavideo 
in New York has appointed Steve Kahn general manager. He was instrumental 
in the creation of RCA Records' video department in 1972.... Jeffrey Nemer- 
ovski, vice president of marketing for Videowest Productions, has relocated 
from the company's headquarters in San Francisco to establish a sales and 
marketing operation in Los Angeles. 

Proton Corp., Torrance, Calif., has appointed Jay Eagle executive vice pres- 
ident of its domestic division. He was sales division manager for Yamaha Elec- 
tronics Corp.... Nortronics, based in Minneapolis, has named Steve William- 
son Northeast regional sales manager. He joined the company in 1980 as 
Western regional sales manager. 

Related Fields 
Rob Collins has been named assistant general manager of the Forum in Los 

(Continued on page 64) 

Video Dealer Groups Gearing For Lobbying Effort 
By EARL PAIGE 

LOS ANGELES -Video specialty 
retailer groups are gearing up for a 
summer of grassroots political action 
on the First Sale Doctrine issue, 
commencing next week at the Sum- 
mer Consumer Electronics Show 
(CES) in Chicago. 

Meetings now being planned are 
set for Atlanta, Cincinnati and 
Houston, according to organizers, 
who identify two pivotal factors. 
One is the gradual understanding of 
the issue's import by dealers previ- 
ously only vaguely acquainted with 
the doctrine. The other is the need to 
take the issue to the consumer. 

Acknowledging that much plan- 
ning of strategy will occur in Chi- 

CBS Video Games 
Changes Its Name 

NEW YORK -CBS Video Games 
has changed its name to CBS Elec- 
tronics and will be responsible for 
the development and marketing of 
video software for both video game 
and home computer systems, includ- 
ing titles formerly sold under the 
CBS Software brand name. 

cago as dealers meet formally during 
the Video Software Dealers Assn. 
(VSDA) board session, Cincinnati 
dealer Jack Messer says, "In our ear- 
lier meeting here (in Cincinnati 
March 29) we discovered that many 
dealers thought the First Sale Doc- 
trine had to do with a royalty on 
blank tape and VCRs. They did not 
understand the bills have been bro- 
ken up separately. This is why we're 
planning a second meeting after 
CES, probably in Ohio or maybe in 
Kentucky. We had wide representa- 
tion before," he says, adding that 
about 25 store owners were present. 

Another new development is that 
meetings are now being organized in 
markets where VSDA has no board 
representation. Four earlier gather- 
ings involved VSDA leaders and 
wholesalers. 

The string of earlier meetings be- 
gan March 14 in St. Petersburg, Fla. 
with a gathering involving around 
30 dealers and VSDA board mem- 
ber and distributor Bob Skidmore of 
Media Concepts. Messer, owner of 
four -unit Video Store in Cincinnati, 
says principals of the wholesale firm 
ADI /Video Concepts, Indianapolis, 
attended the March 20 Ohio session. 
VSDA leader and distributor -dealer 

Arthur Morowitz of Video Shack/ 
Metro Distributing hosted 100 store 
representatives April 17. Three days 
later, Minneapolis dealer and 
VSDA board member Bob Bigelow 
teamed with principals of new dis- 
tributor Video Marketing, drawing 
85 dealers. 

The involvement of distributors is 
noted by John Dinwoodie of Video 
Specialties and Lou Berg of Audio 
Video Plus, two Houston retailers 
who are organizing a meeting June 
15 at the Brookhollow Hilton. "We 
must remember," declares Din - 
woodie, "that the distributors repre- 
sent the studios and therefore there 
exists the possibility of conflict of in- 
terest. As an example, consider Para- 
mount, the only major studio that 
has never sold direct to the dealers. 
If Paramount were to desire to put 
pressure on dealers for any reason, 
their only leverage would be 
through the distributors, and in 
these circumstances, in whose inter- 
est would the distributors act ?" 

However, Dinwoodie says, 
Commtron, H.W. Daily, East Texas 
Periodicals and Video Services of 
America are all backing the meeting 
with financial and logistical assist- 
ance. "East Texas is doing two mail- 

ings -we're covering all of Texas in 
this," he says. 

The Houston meeting exemplifies 
the strategy of involving consumers, 
heretofore basically carried out by 
dealers putting petitions on counters 
and inviting media coverage at 
meetings. A major story ran in the 
St. Petersburg Times, and Bigelow 
was able to get television coverage in 
Minneapolis. 

"We're broadening the copyright 
issue by bringing in Henry Thomas, 
executive director of televised in- 
struction for the Spring Branch In- 
dependent School District," Din - 
woodie says. "He will discuss First 
Sale as it applies to a much broader 
community of copyright users than 
just software dealers. We do not in- 
tend the meeting to be a bitching ses- 
sion, but to explain the issue in terms 
of dealers' customers, too." 

In at least three instances, sub- 
sequent meetings or marketing 

events occurred after dealers ini- 
tially got together on First Sale, say 
several dealers and distributors. 
They also point to increased dealer 
and studio cooperation. 

In Florida, Skidmore and MCA 
hosted a dealer sneak preview April 
26 -a first, Skidmore claims. Bige- 
low says Warner Home Video held a 
Minneapolis product preview meet- 
ing May 1 for around 55 dealers. 
The third example is Messer's 
planned gathering in Ohio or Ken- 
tucky. 

Still another meeting is being ten- 
tatively planned for mid -June in the 
Atlanta area, according to Steve 
Goodman of four -unit Video Ware- 
house. Goodman, a VSDA board 
member, is hiring fellow board 
member Linda Rosser, former Phoe- 
nix retailer and now a consultant, 
who is helping to organize the gath- 
ering. 
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"walk a fine líne" 
Follow a leader into the future. 

Paul Anka has always created songs that are more than instant 

Top -10 hits. His songs have a reputation for becoming standards.. 

On "Walk A Fine Line;' his Columbia debut, he steps out 

in new directions and the quality of his work is as powerful 

as ever. Helping set the pace are some of today's most 

well -known and innovative performers including: 

Michael McDonald, Peter Cetera, David 

Foster, Jeff Porcaro, Steve Lukather, Karla 

DeVito and Kenny Loggins. 

Listen. You'll hear that 

Paul Anka doesn't just keep 

up with the times -he 

leads the way! 

"Columbia." ; ; are trademarks of CBS Inc ©1983 CBS Inc. 
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News 
CD CITED 

Classical 

Stations Post 

Billing Gains 
By IS HOROWITZ 

NEW YORK -Classical radio sta- 
tions are riding a prosperity wave, 
racking up billing gains of 10% to 
45% compared to a year ago, with 
Compact Disc now contributing 
measurably to the surge. This con- 
sensus was voiced during the confer- 
ence of the Concert Music Broad- 
casters Assn. in Chicago, May 18 -21, 
an event that attracted more than 70 
participants concerned with com- 
mercial classical radio. 

Listeners response to early pro- 
gramming of CD material was re- 
ported unusually strong and a natu- 
ral draw for advertisers seeking 
maximum consumer impact. Classi- 
cal stations, or course, have been in 
the forefront among broadcasters 
experimenting with the new tech- 
nology. 

Though many CMBA -affiliated 
stations have received complimen- 
tary CD players and some measure 
of priority in the supply of CD disks, 
general shortages of software were 
still inhibiting full -scale efforts, sta- 
tions reported. Some have gone to 
considerable effort and expense to 
secure disks from Europe and Ja- 
pan, it was said. 

Advertising revenues attributed to 
CD identification come not only 
from area audio dealers handling 
digital, but from a wide range of 
commercial firms anxious to benefit 
from the intense listenership stimu- 
lated by CD. 

Much interest was also shown in a 
plan being explored by the Metro - 

(Continued on page 44A) 

NABBED ? -No, Bryan Ferry is not getting a parking ticket. He was, however, stopped by a Chicago policeman outside 
station WXRT, which Ferry was visiting during the current Roxy Music tour. The cop wanted Ferry's autograph. 

Midwest Dance Distrib Booming 
Record Pool In Minneapolis Sprouts One -Stop Wing 

By MOIRA McCORNIICK 

MINNEAPOLIS -An eight -year- 
old record pool service here has be- 
come what is widely considered the 
Midwest's largest dance record dis- 
tributor. 

Under the record pool's Wide 
Angle Communications aegis, the 
dance record one -stop Missing Link 
now services almost two dozen retail 
operations in the Twin Cities area. 
According to founder Jerry Sylvers, 
Missing Link carries approximately 
100 titles, "almost exclusively 12- 
inch," and claims to have been mov- 
ing 1,500 pieces per title of the hot- 
test product. 

ChorEbeaE 
Black Rock's Iron Lock; 
Arista Works Kinks Out 

By PAUL GREIN 

Michael Jackson's "Thriller" 
(Epic) logs its 15th consecutive week 
at No. 1, pulling into a four -way tie 
for the longest run at No. 1 of any al- 
bum in the past five years. Impres- 
sively, all of the other albums to rack 
up 15 weeks on top since 1978 are 
also CBS releases: Pink Floyd's "The 
Wall" (Columbia), REO Speed - 
wagon's "Hi Infidelity" (Epic) and 
Men At Work's "Business As Usual" 
(Columbia). 

And with "Thriller" having 
directly followed "Business As 
Usual" into the No. 1 spot, CBS has 
had the nation's top pop album for 
the past 30 straight weeks. Both of 
these albums rose to the four -to -five 
million unit mark on the strength of 
back -to-back No. 1 singles, though 
in terms of gold singles, Jackson tops 
the Men by a handy margin of three - 
to-one. 

And with "Wanna Be Startin' 
Something" streaking up to 22 in its 
second week on the Hot 100 (and 
with "Human Nature" waiting in 
the wings), Jackson's gold singles 
tally could conceivably stretch to 
four or five before "Thriller" finally 
runs its course. Assuming it ever will. 

* 
About Time: the Kinks' "Come 

Dancing" (Arista) jumps to number 
28 this week, becoming the group's 
highest -charting single since "Lola" 
went top 10 in October, 1970. A pre - 

(Continued on page 61) 

Sylvers and partner /co- founder 
Walter McLean, both former disco 
DJs, began the distribution arm of 
Wide Angle in 1980. "The record 
companies were cutting back serv- 
ice, and the record pool became a 
victim; everyone began buying 
dance product from New York," 
Sylvers explains. "I was forced into 
the one -stop- business just to show 
the companies that we were moving 
product." 

The development proved to be 
profitable, states Sylvers. "The first 
year we netted $3,000, the next year 
$10,000, and last year $30,000," he 
says. "And right now we're running 
double last year's figures due to 
Pickwick's and Lieberman's clos- 
ings." 

Sylvers says Missing Link is turn- 
ing a comfortable profit on a local 
level, and at this point he has no 
plans for out -of -state expansion. He 
suggests that if he were to solicit ac- 
counts apart from Minnesota, they 
would be in the other areas covered 
by the Wide Angle record pool. 
Wide Angle currently deals with ac- 
counts in western Wisconsin, Iowa, 
Omaha, San Diego and Buffalo, as 
well as the Twin Cities. 

Missing Link's hottest title at 
present, according to Sylvers, is 
Minneapolis artist Bobby Brown's 
"Make You Mine (Tight Jeans)," 

which happens to be on one of the 
six labels of Wide Angle's recording 
arm, City Of Lakes Records. "It sold 
300 copies in six days, which in this 
market in incredible," Sylvers notes. 

City of Lakes is Wide Angle's 
"high energy r &b label," with 
"Make You Mine" its first release. It 
is soon to be followed by "Universal 
Taste," a 19- year -old local artist's 
project. 

Sylvers says six other production 
agreements are in negotiation in- 
volving Wide Angle's other labels, 
which include Numbers (new wave), 
Bulldog (rock), Eurotheque (Euro- 
pean splices), Ultradisc (gay -ori- 
ented), and r &b /dance (Wide 
Angle). 

LETTERS SENT 

WEA, CBS 

Clarity Policy 

On Returns 
NEW YORK -Both WEA and 

CBS have recently written to ac- 
counts clarifying policies on returns 
of cutout product. 

The WEA missive accompanies a 
32 -page listing of WEA deletions. 
The letter states, "All return requests 
for the product on this list must be 
received by the WEA branch no 
later than Nov. 4, 1983," while "all 
unauthorized returns for this prod- 
uct must be received by WEA prior 
to Feb. 3, 1984. 

"In addition to the selections on 
the enclosed list, any selection (ex- 
cluding new releases) not appearing 
in our January 1983 catalog that is 
currently acceptable for return may 
also be requested for return by Nov. 
4, 1983. No return authorization will 
be issued for any of the above men- 
tioned product after this date." 

The CBS communication, signed 
by Tom McGuiness, vice president 
of marketing branch distribution, is 
a clarification of a previous letter, 
sent last December. "Requests for 
return of any product not included 
in our January, 1983 catalog must be 
received by July 1 and shipment 
must arrive in Carrollton by July 29. 
In June you will receive a list of 
product deleted during the first six 
months of 1983. You will have until 
Dec. 30 to request RAs for that prod- 
uct and an additional 30 days to re- 
turn it," says the CBS letter. 

"While we initially had intended 
to copy only CBS Records sales per- 
sonnel on these cutout lists, it has 
been decided that all accounts re- 
ceive a direct mailing; however, 

(Continued on page 70) 

Cable Wakh 
Original Music Shows 

Keep ON -TV Turned On 
By LAURA F011 

ON -TV is emphasizing music on 
tv, with two original programs in the 
can and a strong music video clip 
program. The subscription -tv (STV) 
service, a subsidiary of Oak Media 

Cast LP An International Affair 
PolyGram, U.K. Label Join For `On Your Toes' Album 

By IRV LICHTMAN 

NEW YORK -An unusual al- 
liance of international companies is 
bringing about the June release of 
Rodgers & Hart's "On Your Toes," 
the original cast album of the cur- 
rent hit Broadway revival. 

While PolyGram Records will 
market the musical's caster in the 
U.S. and Canada, U.K. -based 
That's Entertainment Records will 
release the album there and 
throughout Europe under an affil- 
iate company, Condor. That's Enter- 
tainment is headed by John Yap, 
whose company specializes in re- 
leasing new and vintage original cast 
recordings. 

The fulcrum for the deal was the 
Rodgers & Hammerstein Office in 

New York. According to Ted 
Chapin, general manager of the mu- 
sic publishing /grand rights com- 
pany, album rights to the revival 
were retained by his company, in- 
stead of the usual practice of assign- 
ing such rights to the producers, in 
this case the Kennedy Center in the 
nation's capital. Funding to record 
the show was provided by Chappell 
Music, publisher of the score, That's 
Entertainment, and private invest- 
ors. 

The digital recording session took 
place Monday (23) at RCA's studios 
in New York. Another unusual fea- 
ture of the development was that the 
album was produced by Norman 
Newell, an English producer /lyricist 
who has recorded many Rodgers & 
Hammerstein London cast albums 
and others for Yap's company. 

While an unsuccessful 1954 re- 
vival of "On Your Toes" produced a 
mono Decca cast album in the U.S. 
(now available through DRG Rec- 
ords), the new package contains a 
previously unrecorded Rodgers bal- 
let from the show, "La Princesse Ze- 
nobia." Like the productions' famed 
"Slaughter On 10th Avenue," the sa- 
lirical ballet was choreographed by 
the late George Balanchine, who 
also worked on the revival before his 
recent death. 

Another feature of the "On Your 
Toes" revival is the use of Hans 
Spialek's original orchestrations. 
Spialek, 88, attended the session. 
The show was directed by George 
Abbott, who was a co- director of the 
original production and co -wrote 
the libretto with Rodgers & Hart. 
Abbott will be 96 on June 25. 

Development Corp., has taped the 
Temptations and the Righteous 
Brothers for airing on all three ON- 
TV systems in Los Angeles, Chicago 
and Miami, as well as the new satel- 
lite- delivered system based in Salt 
Lake City. 

Video clips shown on ON -TV sys- 
tems are coordinated at each indi- 
vidual office, with Los Angeles of- 
fering the most ambitious program. 
There, programmer Wenceslao de la 
Cerna puts together clip program- 
ming with a wide variety of musical 
formats. 

"We show a diverse collection, 
ranging from Alabama to new wave, 
reggae and black artists," de la 
Cerna says. "And beginning in July, 
we'll have a full -page ad in our sub- 
scriber guide telling which clips will 
be on that month." He points out 
that viewers are paying more atten- 
tion to that part of the programming. 

In part, the current interest in mu- 
sic video programming led to Oak's 
decision to invest in original shows. 
Another part of the reason may be 
STV's growing difficulties in attract- 
ing subscribers. One -channel STV 
systems are finding it tough going as 
more and more of the country gets 
wired for cable. ON -TV systems in 

(Continued on page 70) 
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, AR.wARS 
THE ORIGINAL 

MOTION PICTURE 
SOUNDTRACK 

MUSIC 
AND CONDUCTED 

COMPOSED 

BY JOHN WILLIAMS 

Ifjust one out of every i62 people 
who see the movie also buy 

the soundtrack album, we're platinum. 
Over 325 million people saw the movies Star Wars and The 

Empire Strikes Back. These movie fans were so thrilled with the 
soundtracks, they bought over two million copies! 

Now all the Star Wars' fans can complete the trilogy. And with 
those kinds of numbers in force, you know the force is with you! 

Produced by John Williams 
PolyGram Records 

1983, PolyGram Records, Inc. 
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THE HEART AND SOUL 
OF MUSIC 

80049 

featuring the single, 
"Weak At The Knees" 

7 -89831 

90079 

1mlASS PRODttCT[OIÌ ; f 
my . 1 . . . .. . . ..' c .' rr NCI 

featuring the single, 
"Sun Dancer" 

7 -99870 

90074 

* *featuring the single, 
"Magic #" 
7 -99914 

80058 

featuring the single, 
"Reach Out" 

7 -89858 

90069 

featuring the single, 
"B.Y.O.B." 

7 -99885 

90073 

* *featuring the single, 
"Land Of The Good Groove" 

7 -99878 

80053 

*featuring the single, 
"Don't Wait Another Night" 

7 -89828 

90085 

tfeaturing the single, 
"Buffalo Soldier" 

7 -99882 

90062 

* *featuring the single, 
"Sweat" 

7 -99891 

On Atlantic & Cotillion Records and Custom Labels 
'tJri Ab ,nb '*On L h%Iib,,l by fita, tUn 
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News / International 
MUNICH -The shortage of Com- 

pact Discs in Europe should be 
somewhat alleviated soon. WEA 
and CBS begin distribution 
throughout the continent in June, 
and the second PolyGram CD pro- 
duction chain in Hanover enters 
service. 

The three German PolyGram 
record companies, with 145 of the 
206 CD titles currently on the Ger- 
man market, report satisfaction with 
the launch thus far. But most non - 
PolyGram firms complain about the 
"catastrophic" CD delivery situ- 
ation. 

Several have pushed back their 
launch plans. And even PolyGram 
subsidiary Metronome concedes 
that some of its major license labels 
are not yet represented on CD due to 
the capacity shortage. 

Rolf Baehnk of Teldec Import 
Service (TIS), expected to have 
Compact Discs from Denon and Te- 

European CD Supply To Rise 
As WEA, CBS Enter Market 

larc on the market by now. He says: 
"Our orders, placed months ago in 
Japan, France and the U.S., haven't 
arrived. PolyGram, Denon, CBS - 
Sony and Technics just don't have 
the capacity." 

Ariola's Albert Czapski has some 
Virgin and Chrysalis CDs in distri- 
bution but must wait on for his first 
Ariola and Arista product. At Vir- 
gin, Udo Lange just received his first 
CD consignment from PolyGram, 
one month overdue. Herbert 
R.Kollisch of Stuttgart -based Inter - 
cord says he wanted to begin CD 
marketing this fall but now has to 
wait until early 1984 "because Poly - 
Gram has capacity problems." 

By JIM SAMPSON 

Although WEA wanted to make a 
major launch this month for 10 -15 
CD pop titles, PolyGram's inability 
to provide more than half the WEA 
order caused the firm to cut back its 
marketing plans. Explains Stefan 
Michel of WEA Germany: "Since 
we have so few available, no WEA 
Compact Discs will be given or 
loaned to anyone for promotional 
purposes. We don't want CD pro- 
motion until we can meet CD de- 
mand." 

While several CBS -Sony CD titles 
have already reached European 
dealers via direct import from Ja- 

pan, CBS is just beginning distribu- 
tion throughout the continent of 17 

pop and 15 classical titles manufac- 
tured in Japan and Hanover. Like 
all other current CD distributors, 
CBS will not offer any bonus or dis- 
counting on CD, nor will returns be 
accepted. The CBS dealer price of 
$11.65 is somewhat higher than the 
$9.20 ($10.85 for classical) now 
charged by PolyGram, RCA and 
Teldec. Nobody is predicting 
changes in CD prices or conditions 
for the rest of this year. 

The question of whether CD will 
spark a surge in music sales divides 
record companies into two groups: 
the haves and the have -nots. Teldec 

Import's Baehnk, pointing to the 
continuing capacity problems, calls 
CD- stimulated growth this year "out 
of the question." 

At Deutsche Grammophon -Poly- 
dor, however, CD coordinator Frie- 
der Haeusser claims: "We can al- 
ready talk about new market 
impulses from this new recording 
medium. A nationwide impact on 
market share and sales will be seen 
this fall at the latest." 

RCA sales chief Ernst Teske 
agrees with Haeusser, noting that 
80% of his client retailers in Ger- 
many have ordered CDs, although 
the firm has only 18 classical titles in 
stock. RCA's pop launch is not due 
before this fall. Asked what reasons 
dealers give for not going with CD, 
Teske notes "the continuing high 
price of hardware," still at around 
$800 and upwards here. 

(Continued on page 59) 

SEIZED TAPES, EQUIPMENT RETURNED 

Video Raid Fizzles In Australia 
By GLENN A. BAKER 

SYDNEY -"More egg on their 
faces than the Three Stooges ever 
had," observed one highly -placed 
and obviously disgusted Australian 
music industry figure as the Film Se- 
curity Office here meekly handed 
back 6,000 videocassettes and other 
equipment seized from seven 
branches of retail chain Electronic 
Sales & Rentals by federal police 
April 27. 

What gave every indication of be- 
ing a precise and prestigious anti- 
piracy move (Billboard, May 21) 
backfired loudly at the hands of a 
legal representative of the chain, who 

deftly contained all court activity 
within the area of technical points of 
law and well away from the ques- 
tions of copyright infringement. Un- 
der a barrage of obstructions con- 
cerning "inadequacies" of the 
search- and -seize warrant, the Film 
Security Office action ran aground. 

This was the first major action by 
the body, which was established six 
months ago to combat piracy inde- 
pendently of the highly successful 
Australian Record Industry Assn./ 
Australian Video Copyright Assn. 
(ARIA /AVCA), which has one of 
the most impressive antipiracy track 
records in the world. 

Says Joanna Simpson, AVCA 

BY ADVERTISING STANDARDS AUTHORITY 

deputy director: "It's a big, big blun- 
der. I can't understand how, if they 
were raiding for copyright infringe- 
ment, that matter got shoved right to 
the rear in every court hearing. This 
has put the cause of antipiracy and 
the invaluable assistance of federal 
police back five years. It'll be a long 
time before they undertake a major 
raid again. It was all so inept, and it's 
a terrible shame." 

When the decision to return the 
seized material was made by the 
High Court May 18, Electronic Sales 
& Rentals ensured that maximum 
political advantage was derived 
from the decision. Initial press com- 

(Continued on page 59) 

WEA U.K. Rapped On Campaign 
LONDON -The Advertising 

Standards Authority (ASA) here has 
criticized WEA U.K. for a marketing 
campaign which offered a free Echo 
& the Bunnymen cassette to buyers 
of the group's single, "The Cutter." 
Complaints were lodged initially on 
the grounds, upheld by the author- 
ity, that WEA advertisements didn't 
make it clear that the special offer 
was available only from selected 
outlets, or that the offer was re- 
stricted to just four copies of the cas- 
sette in each participating retail out- 
let. 

The ASA pondered a complaint 
from a member of the public in the 
eastern county of Norfolk, plus his 
local dealer, Martin Anscomb of 
Pop Inn. Says Anscomb: "We're 
fighting for survival as dealers. This 
business simply underlines our be- 
lief that certain shops, be they chart 
return dealers or multiples, are fa- 
vored by the big record companies, 
and that those favors are very much 
to the detriment of the smaller 
dealer. - 

"Some of these majors seem hell 
bent on exterminating the small spe- = BY U.K. CONSERVAT 

Video Nasties' Are Targeted 
LONDON -The Conservative Party has placed firm emphasis on 

countering the rise of sex and violence on videocassettes, the so- called 
"nasties," according to one section of its policy manifesto for the coming 
general election. The chapter bannered "Law, Democracy And The 
Citizen" stresses: "We'll respond to the increasing public concern over 
obscenity and offenses agaist public decency which often have links 
with serious crimes." 

Prime Minister Margaret Thatcher has underlined her personal inter- 
est in this subject. She says: "We'll introduce specific legislation to deal 
with problems such as the dangerous spread of violent and obscene 
videocassettes. That legislatibn will be welcome in every home in the 
country." 

In fact, the British Videogram Assn. (BVA) has already set up its own 
Videogram Standards Council to administer a certification system cov- 
ering sale and rental of videos here (Billboard, April 9). This scheme is 
scheduled to take effect in September. 

Says lain Muspratt, BVA executive: "We're not too worried about 
this election pledge for firm legislation because we're assured that the 
government will first give our voluntary industry scheme a fair chance." 

cialist shop, and all they're doing is 
promoting a further decline in 
record sales. If the W.H. Smith mul- 
tiple can advertise 100 prerecorded 
cassette titles on offer at just under 
four pounds (roughly $6), while 
record companies are announcing 
price increases, then surely it's ob- 
vious that the small independents 
are subsidizing the record com- 
panies' discounting and advertising 
backup campaigns for the mul- 
tiples." 

Anscomb says he had been in- 
formed the offer was restricted to 
high -turnover shops only, but that 
that fact wasn't clarified in the ad- 
vertisement. 

The ASA says WEA stated the 
free cassette was offered to all record 
shops regularly visited or contacted 
by telephone, but that didn't include 
the Pop Inn outlet. Now, says the au- 
thority, WEA has agreed to include 
information on supply restrictions 
should there be future promotional 
offers of this kind. 

However Stuart Till, WEA U.K. 
marketing manager, says the ASA 
decision was "hard" because the ad- 
vertisement did carry the line "Lim- 
ited Edition." He adds: "This was a 
totally legitimate marketing exer- 
cise. We don't agree the advertise- 
ment was misleading, though we'll 
make it more clear if we tackle a 
similar campaign in future. But it's 
fact that we can't make these special 
offers to all dealers, so we picked 
major accounts, and it is accepted we 
certainly went to outlets other than 
chart return shops." 

Hitachi Hustles To Meet 
VCR Demand In Germany 

HAMBURG -A shortage of 
hardware in the wake of the Euro- 
pean Economic Community trade 
agreement with Japan limiting video 
imports to Europe is driving up 
VCR prices in the West German 
consumer marketplace. Executives 
of Hitachi, which has just spent $10 
million on a new plant here, say the 
firm has had to air freight extra ma- 
chines from Japan in an attempt to 
meet the continuing high level of de- 
mand. 

The problems stem from the diffi- 
culty of predicting the exact scale of 
VCR sales internationally, accord- 
ing to the company. Last year, Japa- 
nese manufacturers produced some 
13 million machines in a global mar- 
ket expected to reach only nine mil- 
lion units, giving rise to European 
fears of overproduction and price 
war -hence the bilateral agreement 
holding this year's imports to last 
year's level. 

Now, however, it is clear that 

worldwide sales actually totaled 13 

million VCRs in 1982 and, at present 
rates of expansion, could reach 16 
million next year, suggesting that 
undersupply, not overproduction, 
will be the problem in future 
months, a situation leading inevita- 
bly to higher prices. Already, Ger- 
man firms like Saba, Bosch and 
Nordmende are being restricted in 
the quantities of raw Japanese hard- 
ware they receive. 

At the opening of the company's 
plant, Hitachi officials said they 
couldn't believe that West German 
manufacturers still genuinely be- 
lieved they needed protection 
against Japanese competition. Hi- 
tachi's machines, they point out, are 
already more expensive than some 
European models, selling at up to 
$1,200, compared to, for instance, 
the $800 of Grundig's V2000 record- 
ers. And Grundig, they feel, could 
sell much greater volume with the 

(Continued on page 60) 

Refuge 
from 

Road t 
Conveniently located between Hollywood 

and Beverly Hills, Le Parc Hotel is close to the 
recording studios and west coast headquarters of 
the major labels. 

Each of the 154 suites features a sunken living 
room with fireplace,wet bar, kitchenette and pri- 
vate balcony. Complimentary continental break- 
fast and limousine service within the area are just 
a few more reasons why Le Parc has become the 
Inn of the Industry. 

hôtel de luxe 
733 North West Knoll, West Hollywood, CA 90069 
(213) 855 -8888 
(800) 421 -4666, Nationwide (800) 252 -2152 in California 

or see your travel agent 

1 

9 
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Commenory 
The Music Video Runaround 

By JIMMY CARTER 
I have started to write this several times, but each time I 

stopped, thinking that I was perhaps making too big a thing 
about my frustration. However, enough is enough! 

Recently, I called Motown Records in Los Angeles. I'm 
aware of all the complaints lodged against MTV that no black 
artists are getting their videos aired. 
Since I am now assembling video clips 
for a new show the NBC local affiliate 
in Nashville is premiering on Saturday 
nights, I thought I would ask for some 
black music video we could use. 

Lionel Richie is a fellow Alabamian 
and an acquaintance, so I requested his 
video, "You Are," along with any others 
Motown might have for us to air. I was 
told by the label that I could buy a clip 
for my television station -but all the 
"free ones" were out and there was a 
"backlog of requests." They seemed un- 
concerned with my interest, and said 
they would try to handle requests 
"when we can." 

An isolated situation? Unfortunately, 
no. There are one or two labels I'm deal- 
ing with which do have their video act 
together, but they are the exception, not 
the rule. 

Since there are an increasing number 
of television stations across the country 
compiling videos for local and regional 
programming, I feel it's time to bring to light the difficulty we're 
having getting what we need. Remember, I am trying to give 
airtime to promote these artists, to help them sell their records. 
Isn't that the name of the game? 

Last week, I called RCA Nashville to get the new Ronnie 
Milsap video, "Stranger In My House," and was told that any- 
one who could approve my request was out of the office until 
Monday. I think the federal government could learn a lot from 
record companies about how to set up a bureaucracy. Calling 
labels is like calling the government: take a number and go to 
the back of the line. 

First of all, music videos and music on television are, without 
a doubt, the hottest items in the tv business, cable or over -the- 

unless you see the video on MTV or read about it in a produc- 
tion column in Billboard, you don't really know the video even 
exists. Release video schedules through announcements in the 
trades. 

Don't give 

1 

Is Ilke calling 
tuber and go to 

with videos are 
tors. 

Every programmer I know would tell you to take a hike if you 
tried to tell him the things you tell us. For example: Record com- 
panies push new product. If radio played nothing but new prod- 
uct, record companies would be happy, or at least, happier than 
if radio were content with playing all oldies. But by making it 
difficult and complicated for tv stations to obtain varied video 
programming, we are in effect being told what can be played 
and when. 

Tv producers (even local ones on network affiliate stations) 
are not a bad group of folks. We love music, and we want to 
work with you and your artists. But in order to do this, you've 

people asking for your product the royal run- 
around. Establish a system via the tele- 
phone to make videos easy to get. If 
you're worried about users keeping the 
videos, set up a one -time deposit system 
that could be handled like video rental. 
Get a corporate credit card number, 
and hold the charge slip; if the user 
doesn't return the video by the agreed - 
upon date, send in the receipt. 

Learn about television! Put count- 
downs and correct times on the tapes. 
Learn that tv is not stereo and balance 
the sound mix. 

Have the editors make two versions 
if you find it necessary to feature heavy 
sex or violence. Changing a shot or two 
can make the difference in getting a 

video aired during prime time program- 
ming in a market, especially where a 

show caters to family viewing. (You al- 
ready do this with certain records.) 

Don't treat tv people like we don't 
know what's going on. Many of us -if 
not most of us- started our broadcasting 
careers in radio. Many of us involved 

former radio program directors or music direc- 

Carter: "Calling labels the 
government: take a nu the 

back of the line." 

`There are one or two labels I deal with which have their 
video act together, but they are the exception, not the rule' 

air. The public loves seeing the song. The video is a proven 
commodity. It does promote record sales, and isn't that the 
point? 

Now, I'm aware that the video portion of the record industry 
is new and still in its growing stages. I'm aware that videos cost 
money. Dubs, the production and the administration of video 
are expensive. But you know, if you're going to get into the 
business, you have to make a sincere commitment. There's no 
room for "poor boying." 

Here are a few observations I'd like to pass on to record corn - 
panies from my own experience: 

Develop some kind of system to let video users know what 
type of material is available from your company. At present, 

got to help us. Get your people some help in your video depart- 
ments. They're telling us they're understaffed, overburdened, 
don't have time, don't have resources. 

We all know about cutbacks, but this is one developing area 
where efficiency becomes critical if you are to maximize the use 
of your video. Let's try to iron out the hassles so we can get on to 
what we both want to do: get more airplay for acts and sell 
more records. 

Jimmy Carter is executive producer at WSMV -TV in Nash- 
ville. His background includes television production and radio 
programming. 

letters Tolhe Editor 
Album Tinkering 

I've tried to remain liberal in my thinking about the 

record industry's plight with home taping, rent- a -rec- 

ords, promo copies for sale, and all other factors that 

take away from sales. I've even learned to live with the 

fact that the album I purchase for $6 or $7 may not 

include all the tracks the prerecorded cassette con- 

tains. 

But I don't think it is fair when I buy an album and a 

couple of weeks down the line that label changes the 

album by deleting one song and adding another. Very 

often the new track becomes a hit, and the only way I 

can get it is to spend additional money for the single. 

I'm not sure how to avoid this other than waiting 

four or five months after an album is released and hop- 

ing that all the tinkering is finished with. Of course, I 

could just avoid the entire situation and borrow a 

friend's copy. 
Scott Kenney 

New York City 

Audacious Comparisons 
I am afraid Jeffrey Kelly is in the wrong business. In 

his Goodphone Commentary May 21, headed "A New 

Frontier For Video Music," he had the audacity to com- 

pare super -punk -funk master Rick James with adult 

contemporary vocalist Neil Diamond in an effort to pro- 

vide MN with an excuse to discriminate against not 
just Rick James videos, but other soul or, as Billboard 
calls them, black artists. 

Overt discrimination continues to attack black art- 
ists in well engineered ways. The fact of the matter is 

that it does clearly exist, as evidenced by MTV and 

people such as Mr. Kelly. There are even a few sell -out 
blacks who support this type of discrimination. 

Jeffrey Ware 

Irvington, NJ. 

Artie Shaw Interviews 
Thanks for pointing out in the May 7 issue the up- 

coming "Artie Shaw Special" in the Nanvood Produc- 
tions' "Music Makers" series. However, it was not 

quite the coup the story claimed. 

While I was music director /morning drive DJ at 

WINW -AM in Canton, Ohio, I conducted a nearly hour- 

long telephone interview with Artie in May, 1981, and 

presented it as part of a four-hour radio special, "The 

Swinging' Mr. Shaw," for his 71st birthday on May 23 

of that year. Meanwhile, I recall that Chuck Cecil, of 

KGIL Los Angeles, interviewed Shaw for his "Swingin' 
Years" syndicated program in 1974. 

Incidentally, the Shaw radio feature I'm preparing 

now will include interviews with a number of Artie's 

original sidemen, many of whom are still active in mu- 

sic. Also, I'm compiling an Artie Shaw discography 

which will cover not only his own bands, but also his 

sideman years starting in 1928. 
Chris Popa 

WRCW -AM Canton, Ohio 

A Rental /Royalty Offer 
In an honest effort to be fair to all artists and musi- 

dans, I must ask for a means to pay royalties on rented 
records. 

I have been in business for three months and feel 

that we must find a method for rental stores to pay 

royalties. It is most important that this problem be re- 

solved now, without the costs being passed on to the 

public by royalties on blank tape. This method is ridic- 

ulous. It is unfair and foists the cost on the general 

public, not only the music buyer. 

I leave it open. Give me a fair assessment of royal- 

ties. Stop wasting the taxpayer's money by lobbying in 

a Congress with an already overcrowded docket. Let us 

resolve this matter within the industry. I am sending a 

copy of this letter to the RIAA. 

Dana R. Kleis 

Preview Rent -A- Record 

Fresno, Calif. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions 
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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At all the t beach 
parties they'll be playing 
RADIORADIOS "Great 
American Summer." 

Our July 4th weekend special 
is a new edition of "The Great 
American Summer " -an enor- 
mous hit with more than 200 
stations, the press and the pub- 
lic last year. It's a 6 -hour beach 
party of the top summer hits 
past and present. Plus a look 
back at festivals like Monterey 
Pop and Woodstock ...plus 
summer dance hits...plus lots 
more, produced by the 
Creative Factor. 

This is a July 4th weekend 
sparkler to start your summer 
right! And we follow with... 
AUGUST 13: MEMORY 
MAKERS. A three -hour 
summer party, featuring music 
trivia plus hits of the past 15 

years, with options for local- 
ized contests. 

LABOR DAY WEEKEND: 
SUPER CONCERT. We'll 
light up the sky with the big- 
gest acts in rock history. 

NEW YEAR'S WEEK- 
END: THE GREAT 1'S OF 
'83.The upbeat wrap -up of 
1983 -three hours of the great 
hits and artists of the year, plus 
trivia, fun and surprises. 

It's a winning lineup -so don't 
get left behind. Call Susan 
Jacobi at(212) 975-6917. 

WE CALL OURSELVES RADIORADIO BECAUSE 
WE HAVE SOMETHING TWICE AS GOOD 

www.americanradiohistory.com

www.americanradiohistory.com
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ST. LOUIS STATION SWITCHES QUIETLY 

Top 40 Out, Talk In At KXOK 
ST.LOUIS -It's perhaps one of 

radio's better kept secrets: St. Louis 
top 40 giant KXOK quietly aban- 
doned its 22- year -old format in fa- 
vor of talk April 11. According to 
GM Lee Douglas, the station now 
carries 17 hours of satellite-delivered 
programming Monday through Fri- 
day, with drive time done locally. 

Mornings are handled by KXOK 
acting PD and former afternoon 
man Gary King, who features news, 
information, traffic, weather, per- 
sonality and music- anywhere from 
"two to 10 records an hour," clarifies 
Douglas. King, steeped in top 40 
and AC radio, is adapting well. 
"There's definitely more show 
prep," he admits. "I spend four hours 
a day getting ready. It's exciting, 
though. When I was first getting into 
radio, my boss back then told me I 

was a Natural for this. I never 
thought much about it then." 

Afternoons are handled by an- 
other holdover from the old format, 
Pat Riley. The remainder of the day 
features a combination of ABC's 
Talkradio and NBC's Talknet. 

In making the decision to go up 
against veteran talk giant KMOX, 
Douglas says he reasoned, "Looking 
at a three- to five -year plan, nos- 
talgia, satellite music offerings and 
other options just didn't seem viable 

O over the long term. The most avail - 
m able AM audience lies with news/ 
g talk. 
m We're positioned as 'contempo- 

rary talk,' not traditional news /talk. 
We have no intention of going 

co directly head to head with KMOX. 
We'll be skewing younger " -sharing . with KMOX, beautiful music, "Mu- 

Zsic Of Your Life" and country. "But 

to some degree, we'll also be sharing 
with the ACs in the market." 

With the St. Louis switch, only 
two Storz stations continue in a top 
40 approach, and a modified one at 
that. WTIX New Orleans is still mass 
appeal, featuring heavy oldies, and 
WHB Kansas City leans toward 
adult contemporary. The remaining 
stations in the chain -WQAM 
Miami, WDGY Minneapolis and 
KOMA Oklahoma City -all feature 
country. 

KXOK started on the road to top 
40 dominance when the late Todd 
Storz took over the station in Janu- 
ary, 1961, competing with the legen- 
dary WIL, which at that time owned 
the top 40 market. Its on -air lineup 

KLAK Denver 
Makes Switch 
DENVER -Time was when an 

AM station would decide its mu- 
sical direction and possibly build 
a talk show around its core au- 
dience. Malrite's Denver AM 
KLAK has done just the oppo- 
site: the one -time country success 
story, which in recent years 
adopted Toby Arnold's "Unfor- 
gettables," has switched from 
nostalgia to AC. 

According to VP /GM Doug 
Brown, the hottest thing on the 
station was the afternoon sports 
talk program. With the addition 
of play -by -play and morning 
sports talk, nostalgia didn't re- 
late. Brown says he's hopeful the 
new AC approach will be more 
appealing to the station's obvious 
target, men 18 -54. 

Increase In Power Eyed 
By WMGM Atlantic City. 

ATLANTIC CITY -If you've 
wondered what became of the old 
WMGM New York call letters, 
they're here. And the station that has 
them is preparing to mount a threat 
to rock outlets in nearby Phila- 
delphia, which have long enjoyed an 
appreciable number of listeners in 
the Southern New Jersey resort 
areas -especially during the sum- 
mer, when Philadelphians flock here 
in great numbers. 

WMGM, now known as Rock 
104, has applied to the FCC for per- 
mission to increase its power from 
20,000 watts to 50,000 watts. The sta- 
tion, owned by South Jersey Broad- 
casting Inc., plans to extend its 145 - 
foot antenna to reach a total of 347 
feet. It also hopes to install a new 
transmitter: 

The AOR facility now covers 300 
square miles -a 30 -mile radius. If its 

expansion plans go through, it will 
cover 1,323 square miles -a 50 -mile 
radius. WMGM program director 
Tom McNally says this will bring the 
station's signal up to Camden, N.J., 
across the river from Philadelphia. 

According to the ratings, says 
McNally, the majority of Southern 
New Jersey's rock listeners currently 
tune to WMMR and WYSP in 
Philadelphia. WMGM is deter- 
mined to lure these listeners away. 
The increased power will also im- 
prove the stations's current coverage 
area in the other direction, allowing 
it to reach into Cape May and the 
other resorts at the bottom of the 
state, and into parts of Delaware. If 
FCC approval is granted, McNally 
says the power increase will take 
place this fall. 

MAURIE ORODENKER 

WMVY Trying `Soft' Album Rock 
CAPE COD -WMVY (FM 92.7) 

Martha's Vineyard (Tisbury) aban- 
doned its adult contemporary for- 
mat in favor of an approach termed 
"album music without the hard 
rock" May 2. It thus becomes the 
first station in the Cape Cod area 
playing album cuts as part of its 
regular programming. 

GM DiAnn Arcudi has retained 
Clark F. Smidt as a general consult- 
ant. Smidt, who also programs Hart- 
ford's WIOF, was instrumental in 

the development of the "softrock" 
format heard until last year on CBS' 
WEEI -FM in Boston. He also posi- 
tioned the AOR format on WCOZ 
and was in charge of operations at 
Boston's WBZ- AM -FM. 

Much like the "softrock" format, 
WMYV features a core of artists in- 
cluding James Taylor, Bonnie Raitt, 
Fleetwood Mac and Joni Mitchell. 
Additionally, feature nights, Thurs- 
day through Sunday, include r &b, 
jazz, solid gold and classical. 

featured several well -known person- 
alities, including Dan Ingram. 

But Storz persevered. Aided by 
his own staff of local stars, including 
Johnny Rabbitt, KXOK emerged 
victorious and, in 1967 WIL 
switched to news /talk. It abandoned 
that approach nine months later for 
the country format it is still airing. 

Another former competitor, KSD, 
also took a stab at news /talk for two 
years prior to successfully switching 
to country in 1981. But Douglas is 
confident his talk approach will suc- 
ceed. "The reaction is incredible. 
both to the local features and the sat- 
ellite programs. If nothing else, it's 
made me a believer in the new tech- 
nology. The quality is excellent." 

TROUBLEMAKER -Guitar whiz Stevie Ray Vaughan joins WPLJ jocks Jim 
Kerr, left, and Tony Pigg, right, at the Bottom Line in New York after a rousing 
blues -rock set with his band, Double Trouble, in support of their Epic album, 

"Texas Flood." The funny face belongs to comedian Gary Yudman. 

Vox Jox 
Walters 

By ROLLYE BORNSTEIN 

Last year Westinghouse's Los An- 
geles outlet, KFWB, eliminated the 
position of "executive editor," phas- 
ing out Ned Foster and incorporat- 
ing his duties into those of news di- 
rector Ed Pyle. (Near as we can tell, 
"executive editors" are like PDs. 
Westinghouse has them at most of its 
stations.) Now Westinghouse has 
announced the coming of a new one 
at KFWB. He's Fred Walters, who 
most recently was news director at 
Detroit's WXYZ, and KFWB GM 
Frank Oxarart has had his eye on 
him since they both worked together 
at Group W's KYW in Philly. 

The changes at San Diego's B -100 
(KFMB) are complete, with Jon Mi- 
chael K., formerly 5 to 9 p.m., firmly 
ensconced in mornings. Filling the 
evening opening is overnighter 
Frank Anthony, who is replaced by 
weekender John Fox. New to week- 
ends is Gary Hamilton from KBZT, 
Gene Knight continues middays, 
Danny Wilde stays in afternoons, 
and Kathy Aunan is still on 9 p.m. to 

I a.m. * * * 

When Chuck Morgan resigned his 
PD post at Metromedia's WOMC in 
Detroit to program WKQX, NBC's 
FM in Chicago, he must have had 
some pretty good things to say about 
his former gig -good enough that 
WKQX assistant PD Lorna Ozman 
went for it. Ozman, whose back- 
ground includes six years at 'KQX in 
capacities ranging from on -air to re- 
search, starts as WOMC PD June 13. 

Christine Woodward resigns her 
position as GM of Louisville's beau- 
tiful music outlet, WVEZ -a post to 
which she was promoted last Febru- 
ary-to become GSM at Jeff Smul- 
yan's WENS in Indianapolis, an AC 
outlet consulted by Bob Henabery. 
With that announcement comes 
word that Joseph Kelly, who was 
promoted to GM at WAKY last 
February, will now manage both 
Multimedia facilities. 

All KADE Boulder music director 
John Hancock wanted was a chance. 
Now he's got it, upped to PD at the 
AM station which switches this week 

. from AC to the AOR format he's 
been touting. Target audience is fe- 
males 25 plus. Former PD Michael 
Butts remains in mornings, while 
Dennis Constantine continues as op- 
erations director for KADE and its 
FM counterpart KBCO. 

* * * 
After 14 months managing Willie 

Davis' KYOK in Houston, Jim Mad- 

Named To KFWB Post 
dox resigns to pursue other interests. 
He's replaced by sales manager Don 
Rosette, who will be taking the ur- 
ban outlet in a more mass appeal 
black direction, with emphasis on 
community involvement. 

Jocelyn Clark is now director of 
advertising and promotion for "Chi- 
cago's Finest Rock." WXRT 93 FM. 

Awards Are 
Presented At 

New York Fest 
NEW YORK -The second an- 

nual awards ceremony culmi- 
nated the three -day Inter- 
national Radio Festival of New 
York, held May 18 -20 at the 
Sheraton Centre Hotel here. 

Workshops at the event, which 
were open to all at no charge, 
covered such topics as selling the 
Hispanic market, digital audio 
and public radio programming. 
A showcase of finalist spots and 
programs was also featured. 

Grand award winners in- 
cluded Lord, Geller, Federico, 
Einstein, New York for commer- 
cials; Tony Schwartz /New 
Sounds, New York for PSAs; 
KFWB Los Angeles for promos; 
KNX Los Angeles for news pro- 
grams; Quarry Lane Produc- 
tions, Montreal for entertain- 
ment programs; WBBM -AM 
Chicago for editorials, and 
WCAU -AM Philadelphia for in- 
formation programs. 

Malrite has already applied for a 
new set of calls in New York. Having 
acquired WVNJ Newark, Malrite is 
planning on calling it WHTZ. 

McVay has a great business on 
the side. The WBBG /WMJI Cleve- 
land VP of programming has added 
Metroplex's WMGG Tampa to his 
consultancy. 

The next time you look for Moo- 
ney Broadcasting's corporate head- 
quarters in Knoxville, check under 
its new name, SunGroup Inc. Same 
folks, same stations; WERC/ 
WKXX Birmingham, WLUY (for- 
merly WMAK) /WYHY Nashville 
and WBEY /WMYU Sevierville. 

Pay attention here. Meredith 
Broadcasting has sold WOW/ 
KEZO Omaha. Great Empire 
Broadcasting pays $1.9 million for 
AM WOW, now country, which fits 
nicely within the chain's snyergy. 
What doesn't fit is the fact that Great 
Empire also owns KYNN -AM -FM 
there. Dereg or not, the company has 
to spin off KYNN -AM, and it has. 
Buyer of that, and of KEZO, Mere- 
dith's AOR FM, is Albimar Com- 
munications, for an undisclosed 
price. 

Darrel Peters will be concentrat- 
ing on sex. The beautiful music pro- 
grammer will retain WSEX in Ar- 
lington Heights but has sold WXJY 
in Menomonee Falls (a Milwaukee 
suburb made famous by Joel Whit - 
burn) to H. Stewart Corbett Jr., who 
Savannah radio folks will remember 
formerly owned WHHR Hilton 
Head Island. 

(Continued on page 22) 

IN NORTHAMPTON, MASS. 

Morrow Buys Another Station 
NEW YORK- Cousin Brucie 

Morrow is back in the news, buying 
another radio station. The former 
WABC All- American, who is still 
periodically heard on WCBS -FM 
here, is a principal in Sillerman 
Morrow Broadcasting, which has 
just announced an agreement to 
purchase all the outstanding stock of 
Pioneer Valley Broadcasting Com- 
pany. The purchase price of the 
company's principal assets, WHMP- 
AM-FM Northampton, Mass., will 
be in excess of $1 million. 

Sillerman is Robert F. X. Siller- 
man, 35, a self -made millionaire be- 
fore he turned 21, who purchased 

WALL -AM -FM Middletown, N.Y. 
with Morrow in 1979. The goal then 
and now was to "surround New 
York City with monster radio sta- 
tions," as Morrow put it. To that 
end, they acquired Dover, N.J.'s 
WRAN -AM in 1980, and Dutchess 
County, N.Y: s WJJB last year. 

WALL -FM has since become 
WKGL (92K), featuring a post -Bea- 
tles oldies format, while the AM is 
now MOR, known at "The Music 
You Love." WJJB, called "98 
FaMe," is hard rock. 

Last year, Sillerman Morrow also 
acquired controlling interest in an 
Atlanta UHF facility, WATL -TV. 
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Rodio 
Woshinglon Roundup 

By BILL HOLLAND 

It looked as if Mutual Broad- 
casting was going to drop President 
Reagan's Saturday afternoon radio 
broadcasts, but the network decided 
last Tuesday (24) to keep carrying 
the Chief Executive's chats to the na- 
tion-as long as they're broadcast 
live. 

According to Tom O'Brien, Mu- 
tual's vice president for news, last 
week's decision had been over- 
turned after receiving White House 
assurances that the talks, which have 
been taped in recent weekends, 
would revert to live broadcasts 
again. Mutual had reasoned that 
there is less news value in taped 
talks. 

* * * 
The National Assn. of Broad- 

casters (NAB) is holding an antitrust 
compliance update seminar aimed 
at small and medium market broad- 
casters Wednesday (1) at the Shera- 
ton International Hotel, Chicago, 
NAB is offering the update to help 

MUSIC TELEVISION 'M 

This 24-hour video music chan- 
nel's playlist appears weekly in 
Billboard, with details of heavy, 
medium and light rotations, adds 
and eckend specials. Page 29. 

make broadcasters aware of situ- 
ations where they might "inadvert- 
ently run afoul" of antitrust laws. 

The U.S. Court of Appeals for the 
District of Columbia affirmed on 
April 19 the FCC's decision last year 
dismissing the NAACP proposal to 
break up AM -FM combos. 

* * * 
Beleagured National Public Ra- 

dio (NPR) announced last Tuesday 
(24) it will slash its budget nearly a 
third for fiscal year 1984. The 
budget reductions will mean more 
dismissals for on -air personnel, a 
75% reduction in the arts and per- 
formance division, and a 15% dip in 
the news and information division. 
The projected $17.6 million budget 
is almost $9 million shy of the 1983 
budgets. 

* * * 
Public comment is being invited 

about the proposal in the Senate to 
benefit the nation's 2,300 daytime - 
only AM radio stations. 

Sen. Bob Packwood (R- Ore.), 
chairman of the Commerce Com- 
mittee, is asking for public comment 
on S. 880, introduced in March by 
Sen. Larry Pressler (R- S.D.), which 
would allow the daytimers to oper- 
ate two hours before sunrise and two 
hours following sunset. It would also 
benefit more than 600 communities 
that now have no nighttime or early 
morning local AM radio service, in- 
cluding many rural and farm areas. 

Interested parties should send 10 
copies of their comments to Senate 
Commerce, Science & Trans- 
portation Committee, Communi- 
cations Subcommittee, Washington, 
D.C. 20510. Now get to those Xerox 
machines. 

Out Of The Box 
HOT 100 /AC 

HOUSTON -KKBQ -AM /FM program director John Lander says "there's 
no denying" the hit potential of "Saved By Zero" by the Fixx (MCA) and "Ev- 
ery Breath You Take" by the Police (A &M). "Our gut feeling is that these are 
top 10 tunes," he states. Lander also likes Adam Ant's "Car Trouble," a cut 
from his new Epic album, "Dirk Wears White Socks." "It doesn't have a mel- 
ody, per se, and it may sound obnoxious to some, but I think it's a solid rock 
song." 

AOR 
BABYLON, N.Y.- Expect the unexpected from Stevie Nicks on her new 

Modern single, "Stand Back," says WBAB music director Ralph Tortora. "It's 
perfectly in line with the new music direction that AOR is taking," he notes. 
"Whether the sound is calculated to fit the trend is almost irrelevant. It's not 
your typical Stevie Nicks." Tortora adds that all the station's jocks love the cut 
"Revenge" from Ministry's new Arista album, "With Sympathy," for its killer 
melody, and that the urban -sounding "Safety Dance," a Statik import from 
England by Men Without Hats which MCA plans to release domestically, em- 
bodies his attitude to a tee: "If you don't want to dance, go f * ** yourself." 

BLACK /URBAN 
CLEVELAND - Florence LaRue's lead vocal on the new Fifth Dimension 

single, "Surrender" (Sutra), is "absolutely super," says WDMT program direc- 
tor Bobby Magic. He's convinced that the tune, produced by Tony Camillo, 
has broad -based pop appeal. The harmonies are "wide and varied" on 
Champaign's "Let Your Body Rock" (Columbia), while Tyrone Brunson's 
"Hotline" (Believe In A Dream) makes it in power rotation for its smooth 
dance beat. Magic adds that Patrick Simmons' "Why You Givin' Up" 
(Elektra) reminds him of Michael Jackson's "Rock With You" for its rhythmic 
feel and vocals by Michael MacDonald. 

COUNTRY 
BOWLING GREEN, Ky.- WLBJ -FM music director Keith Richards says 

the recent music drought at the station has been quenched by George Strait's 
new single, "A Fire I Can't Put Out" (MCA). "Strait's style has a classy Texas 
flavor that we love," the programmer says. "He's an original who's made his 
mark in a very short time." The lyric and melodic simplicity of "Love Song" 
are what attracted him to the Oak Ridge Boys' latest for MCA, while "Bar- 
bara's Daughter" by Patti Page for the Plantation label captures her "soft and 
smooth" vocal qualities. "She certainly knows how to sing about heartache." 

LEO SACKS 

PUBLIC INTEREST AT ISSUE 

Deregulation Bill Stalls In House 
By BILL HOLLAND 

WASHINGTON -When the dust 
settled Tuesday (24) on Capitol Hill, 
after all the end -run schemes to by- 
pass the House Telecommunications 
Subcommittee and attach a radio 
and tv deregulation bill to the FCC 
Appropriations Bill had fizzled, one 
thing was clear -radio broadcasters 
are no farther along in achieving a 
workable bill in the house than they 
were 10 years ago. 

The week before, some members 
of the House Commerce Committee, 
with support from the National 
Assn. of Broadcasters (NAB), at- 
tempted to put an end to the resist- 
ance toward broadcast deregula- 
tion- especially tv deregulation -by 
staging an "end- around" House 
Telecommunications Subcommittee 

Chairman Tim Wirth (D- Colo.), 
and adding the bill as a rider to the 
annual FCC authorization bill. 

However, on May 19, Wirth sent a 
letter to Rep. John Dingell (D- 
Mich.), the powerful chairman of 
the House Commerce Committee, 
saying he'd abandon his push for a 
spectrum with extended license 
terms, if the bill was remanded to his 
subcommittee. The request was 
okayed by Dingell. 

Wirth suggested that the hearing 
Tuesday deal with quantification of 
the public interest standard instead. 
Again most of the worries about 
public interest non -entertainment 
programming, and quantified 
standards for insuring it, involve tv 
programming, but radio deregula- 
tion hopes were dragged along as a 
result. 

As a result, as Sis Kaplan of the 
National Radio Broadcasters Assn. 
(NRBA) put it, "The promise of full 
deregulation and property rights for 
radio broadcasters has now been 
shattered." A deregulation bill has 
already passed the Senate, but now, 
stuck with Congressional worries 
about how to quantify public inter- 
est standards, radio broadcasters are 
not much further along then they 
were in 1974, when the NRBA, with 
total deregulation nowhere in sight, 
proposed similar measures in order 
to gain some deregulation. (The 
FCC six years ago also rejected fixed 
percentage standards for public in- 
terest programming, and the Court 
of Appeals agreed that quantified 
guidelines would be inhibitive.) 

(Continued on page 16) 

Most Added Records 
The week's five most added singles at Billboard's reporting stations in each of four formats. 

Title, Artist, Label 

# of Billboard's 
stations 

adding record 
this week 

# of Billboard's 
stations 

now reporting 
record 

Key stations 
adding title 
this week 
include 

HOT 100 
(153 Stations) 

1 "Every Breath You Take," The Police, 
A&M 110 110 

KFI-AM, KUBE-FM, WLS-AM, 
WCAU-FM, WRQX-FM, KEYN-FM 

2 "Is There Something I Should 
Know ?," Duran Duran, Capitol 54 56 

KIQQ-FM, KRTH-FM, KFRC-AM, 
WXKS-FM, WCAU-FM, WZGC-FM 

3 "1999," Prince, Warner Bros. 53 54 KRTH-FM, WGCL-FM, WXKS-FM, 
WCAU-FM, WQXI-FM, WZGC-FM 

4 "Stand Back," Stevie Nicks, Modem 53 53 WBBQ-FM, WPHD-FM, KHTR-FM, 
WCAU-FM, WLOL-FM, KIQQ-FM 

5 "Saved By Zero," The Fixx, MCA 30 51 KFI-AM, WLOL-FM, WXKS-FM, 
KNBQ-FM, WTIX-AM, KBEQ-FM 

BLACK 
(80 Stations) 

1 "She Works Hard For The Money," 
Donna Summer, Mercury 31 32 

KGFJ-AM, KRNB-FM, WVEE-FM, 
WCHB-AM, WTLC-FM, WNHC-AM 

2 "Wanna Be Startin' Something," 
Michael Jackson, Epic 25 25 

WVEE-FM, WLOK-AM, WAOK-AM, 
WPLZ-FM, WBMX-FM, WCIN-AM 

3 "Stone Love," Kashif, Arista 20 27 XHRM-FM, WDAO-FM, KAPE-AM, 
WLOK-AM, KRNB-FM, KGFJ-AM 

4 "Boogie Down," Al Jarrean, Warner 
Bros. 19 42 

KGFJ-AM, WAOK-AM, XHRM-FM, 
WAMO-FM, WNHC-AM, WTMP-AM 

5 "Ready For Some Action," June 
Pointer, Planet 15 41 

WCIN-AM, WJMO-AM, WBMX-FM, 
WVEE-FM, XHRM-FM, WGCI-FM 

COUNTRY 
(124 Stations) 

1 "Love Song," Oak Ridge Boys, MCA 61 65 KEBC-FM, WXCL-AM, WHN-AM, 
WIRE -AM, WMAQ -AM, WPLO -AM 

2 "Leave Them Boys Alone," Hank 
Williams Jr., Warner /Curb 51 59 

KMPS-AM, WMAQ-AM, WSOC-FM, 
KRAK-AM, KEBC-FM, WKSJ-FM 

3 "Lost In The Feeling," Conway 
Twitty, Warner Bros. 36 95 

KLZ-AM, WIRE-AM, WDGY-AM, 
WSOC-FM, WUBE-FM, KYNN-AM 

4 "Where Are You Spending Your 
Nights These Days," David Frizzell, 
Viva 26 53 

KIKK-FM, WPLO-AM, WSOC-FM, 
KSOP-AM, KRAK-AM, WSLC-AM 

5 "Precious Love," The Kendalls, 
Mercury 23 65 

KLZ-AM, KSO-AM, WIL-FM, 
WEZL-FM, KKBC-FM, KTOM-AM 

ADULT CONTEMPORARY 
(84 Stations) 

1 "All This Love," Debarge, Gordy 19 50 KHOW-AM, KPPL-FM, KIXI-FM, 
WGAR-AM, KMGC-FM, KNBR-AM 

2 "Hold Me ' Til The Mornin' Comes," 
Paul Anka, Columbia 16 33 

KMGC-FM, WFYR-FM, KFMB-AM, 
WENS-FM, KMBZ-AM, KSL-AM 

3 "How Do You Keep The Music 
Playing ?" James Ingram with Patti 
Austin, Qwest 10 66 

WWSW-AM, WBAL-AM, WIP-AM, 
WRVR-FM, KEX-AM, KOMO-AM 

4 "Midnight Blue," Louise Tucker, 
Arista 10 18 

KHOW-AM, KFMB-AM, WRVR-FM, 
KOY-AM, KEX-AM, WGY-AM 

5 "All The Love In The World," Dionne 
Warwick, Arista 10 15 

KIXI-FM, KMBZ-AM, WLTA-FM, 
KSL -AM, KUGN -AM, WHIO -FM 

13 
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PRESENTS THE LATEST... 

2 
64 THE KING BISCUIT FLOWER HOUR 

May 29th 

The Must See Band Of 1983 -Ireland's 
most exciting export is currently exploding 
across America and King Biscuit is there. 
Presenting the FIRST RADIO CONCERT of 
U2's 1983 tour, recorded live at Boston's 
Orpheum Theatre. On more than 300 of 
America's top AOR stations, May 29 via 
the ABC Rock Radio Network. 

The ABC Rock Radio Network 

abe 

radio 
network 
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and THE GREATEST 

lite *dux 
On, SUPERGROUPS IN CONCERT 

June 4th 

The biggest concert act of the last 15 years 
and acclaimed as the best rock & roll 

band of all time, The Who were captured 
LIVE bySupergroups on their performance 
at Toronto's Maple Leaf Gardens. 
June 4 on Supergroups In Concert on 
more than 300 of America's top AOR 
stations via the ABC Rock Radio Network. 

Brings You The Best For Your Book! 
Produced by 

DIR Broadcasting 
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Radio 
Berkeley's KRE Increases Jazz Emphasis LYesieHis_ 

By JACK McDONOUGH 

BERKELEY -KRE -AM, in a 
move toward stabilizing its finances, 
has made a "format correction" that 
shifts it more definitively to "basic 
contemporary jazz sounds," accord- 
ing to programmer B.K. Kirkland. 

KRE, a class four (1,000 watt day- 
time) station owned and operated by 
Inner City, is a sister station to the 
more successful urban -formatted 
KBLX -FM. KRE's decision to pull 
"20% to 30% of the more pop -ori- 
ented artists" is designed to create 
better listener distinction between 
the two stations. 

The move comes at a time when 
KBLX has solidified its position in 
the market after a long fight. The 
winter Arbitrons show KBLX up to 
a 3.3 overall from a 2.6 in the fall, 
while its chief competitors, KSOL- 
FM and KDIA -AM, fell from 3.7 to 

Deregulation Bill 
Stalls In House 
s Continued from page 13 

Officials of the NAB and the 
NRBA endeavored to save radio 
from the upcoming legislative bog. 
NAB President Edward O. Fritts 
suggested that percentage standards 
not be applied to radio. NRBA's 
Kaplan could only say that, given 
"the art of possible," quantification 
legislation "at this time would be a 
step in the right direction, but it is 
not the answer." 

What now lies ahead for broad- 
casters is to try to strike a delicate 
balance with Wirth and other sub- 
committee members intent on some 
sort of quantification. NAB now 
says it is "not unwilling to discuss 
quantification" as part of a larger 
"package," but holds the line on no 
quantification for radio. And since 
tv is much more on the minds of the 
subcommittee, along with ensuring 
minority participation, some offi- 
cials are hopeful that in the months 
ahead, they will be able to separate 
the quite different area of radio 
deregulation from this increasingly 
complex and perplexing political 
tangle in the House. 

3.2 and 3.3 to 2.4 respectively. 
"It took a long time to bring 

KBLX to its present strength," says 
promotion director Sue Nordquist. 
"The feeling is that now that KBLX 
is completely on its feet, we want to 
put more attention on KRE," 

Both Kirkland and Nordquist ac- 
knowledge that the experiment may 
be a last shot for music on KRE. "On 
the KRE side," notes Kirkland, 
"we've been losing money con- 
sistently for over four years. But we 
have a commitment now from man- 
agement to give the full contempo- 
rary jazz sound a try." 

Kirkland breaks down KRE's 
programming into three categories 
of instrumental music: "straight - 
ahead jazz, softer trio material and 

so forth; contemporary artists like 
Chico Freeman, Freddie Hubbard, 
Miles Davis; and jazz fusion from 
George Benson, Bob James, Chuck 
Mangione." Now that the likes of 
Gladys Knight, Smokey Robinson 
and the Isley Brothers have been 
banished, all the vocal records on 
KRE will be jazz vocals. Most of the 
material will be "from within the last 
10 years, although we will go back 
and play some Cannonball Adder - 
ley, some material starting in the 
early '60s." The station will use a 
new phrase, "Bay Area's Best Jazz," 
to complement the "Progressive Mu- 
sic Connection" logo already estab- 
lished. 

The KRE move gives the Bay 
Area two fully committed jazz sta- 

CONTROVERSIAL SAN ANTONIO JOCK 

tions, the other being the well - 
known KJAZ -FM, which is also 
based in the East Bay, just a few 
miles from the KRE /KBLX offices. 
"KJAZ does a good job of covering 
more of the big band and straight - 
ahead sounds," says Kirkland, "and 
it's not our intention to compete with 
them. We want to offer a competi- 
tive product on the AM side of the 
dial. And we realize we won't be suc- 
cessful unless we can do enough in- 
teresting things to make people sac- 
rifice the quality of FM to listen to 
us. So we'll be offering an alterna- 
tive on both sides -KBLX as an al- 
ternative to the big pop stations that 
will play only one type of music, and 
KRE as an alternative to the tradi- 
tional jazz station." 

Ricci Ware Returns To KTSA 
By KATY BEE 

SAN ANTONIO -It's a tradition 
among aging disk jockeys to weather 
the years in rock'n'roll, then grav- 
itate over to a more accepting coun- 
try- formatted station. This city's top- 
flight, controversial jock Ricci Ware 
reversed that formula recently, go- 
ing from country KBUC -AM -FM to 
top 40 KTSA. But traditions do ring 
true here, since Ware first estab- 
lished himself at the rocker from 
1958 to 1970. 

Ware has "easily been the most 
well -known personality in San An- 
tonio for years," states KTSA's pro- 
gram director, Lee Randall. After 
his 25 -year tenure in the same mar- 
ket, he's back to block one, but in a 
new starting gate called AM Radio - 
1983. 

Admittedly, these contemporary 
times had to be administered to him 
upon arrival at KTSA two months 
ago. But rules and guidelines are not 
what makes Ricci Ware tick. Ran- 
dall admits, "His style is his own. It's 
a known departure from a conven- 
tional DJ." 

Flexibility is the key word in 
Ware's astounding ratings. Says the 
air personality of his special free- 
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(BAR &GRILL 

Where you can have 
your steak and sushi, too! 

Choice Steaks & Seafood 
Famous Sushi Bar 

TRY OUR SPECIALTIES 

P.G.'s own Garlic Steak 
Live Maine Lobsters ... $9.95 per lb. 

666 North La Cienega Boulevard 
659 -3022 

Luncheon served: Dinner: 
11:30 a.m. - 3:00 p.m. 6:00 p.m. - 10:30 p.m. 

Ricci Ware 

dom, "It's very unusual. I can't 
change now. Whatever I'm gonna 
say, I'm gonna say! That's what it's 
all about." 

Quite possibly, his outspokeness 
peaked during the Iranian hostage 
crisis. National attention came to 
Ware, via network tv, when Iranian 
students at San Antonio College de- 
faced public property in reaction to 
the Shah's visit to Lackland AFB in 
1979. It prompted him to speak out 
on the air. "It was not done as a pro- 
motional thing at all. That's the way 
I felt," explains Ware, noting that 
network news crews were there look- 
ing for a story to cover and they 
found his. However, he admits the 
notoriety "was helpful." 

What happened at KBUC after a 
dozen successful years there? "I hon- 
estly don't know," he says. "I was the 
biggest money -maker in town." One 
morning, says Ware, the general 
manager, Harold Banks, dropped 
the hammer on him. "The AM -FM 
outlet was recently sold to Sigmor- 
Shamrock. Maybe it's an austerity 
kick," reflects Ware, but adds, "They 
were 111/2 best years of my life 
there." 

KBUC program director Chan 
Hamon offers a different version of 
Ware's release. "He was well aware 
of the reasons. We have a recording 
of our meeting." Though Ware's 
popularity and ratings were still 
high when he was let go, and Hamon 
admits "He always has been a major 
personality in San Antonio radio," 
he will not disclose the reason for the 
mysterious departure. 

In KTSA's decision to hire Ware 
back after the 13 -year absence, Ran- 
dall contends, his controversial style 
was taken into consideration, al- 
though the station hadn't thought 
about bringing him back until he 
made his exit from KBUC. "It was 
the station owner's decision," Ran- 
dall says. 

Returning to KTSA is more than 
coming home for Ware. Trey Ware, 
his 19- year -old son, follows Dad's 
afternoon slot from 6 -10 p.m. A ra- 
dio "veteran" since age 12, the 
younger Ware eagerly pursued his 
famous father's trail. 

VIA LONDON WAVELENGTH 

More Rare Beatles On FM 
By BILL HOLLAND 

WASHINGTON -More than 250 
FM stations nationwide broadcast 
"More Beatles At The Beeb," a col- 
lection of rare and unreleased live 
BBC Beatles tracks syndicated by 
London Wavelength, the exclusive 
distributor of all BBC contemporary 
music programs, over the Memorial 
Day weekend. 

A similar program was broadcast 
last year, celebrating the 20th anni- 
versary of the Beatles' appearances 
(1962 -65) on the BBC. This year's 
model, however, featured some new 
tracks, including three of the earliest 
Beatles tracks, with Peter Best on 
drums. The new selections were Roy 
Orbison's "Dream Baby," Chuck 
Berry's "Memphis, Tennessee" and 
the Marvelettes' "Please, Mr. Post- 
man." 

There's additional good news for 
lovers of rare, live cuts: London 

Wavelength, according to its presi- 
dent Don Eberly, is busy at work as- 
sembling a "Rolling Stones At The 
Beeb" for release to stations this De- 
cember. The program will commem- 
orate the 20th anniversary of the 
Stones' first appearance on BBC 1, 

the pop music station. 
Eberly explains that Wavelength 

will express mail the custom LPs to 
stations. Integrated in the disk pack- 
age is six minutes per hour of na- 
tional sponsors. Local stations are 
also allowed six minutes per hour to 
sell locally. 

"The discs do not cost the station 
anything," Eberly explains. "We get 
our money from the national spon- 
sors." The sponsors for the Memo- 
rial Day "More Beatles At The 
Beeb" included Coors Beer, Maxell 
Tapes, Johnson & Johnson and 
Penthouse magazine. 

HITS FROM BILLBOARD 10 AND 

20 YEARS AGO THIS WEEK. 

POP SINGLES -10 Years Ago 

1. My Love, Paul McCartney & Wings, 
Apple 

2. Daniel, Elton John, MCA 

3. Frankenstein, Edgar Winter Group. Epic 

4. Pillow Talk, Sylvia, Vibration 

5. Tie A Yellow Ribbon Round The Old Oak 

Tree, Dawn. Bell 

6. You Are The Sunshine Of My Life, 
Stevie Wonder, Tamla 

7. I'm Gonna Love You Just A Little More 
Baby, Barry White, 20th Century 

8. Little Willy, The Sweet, Bell 

9. Hocus Pours, Focus, Sire 

10. Playground In My Mind, Clint Holmes, 
Epic 

POP SINGLES -20 Years Ago 

1. It's My Party, Lesley Gore, Mercury 

2. If You Wanna Be Happy, Jimmy Soul, 
S.P.Q.R. 

3. I Love You Because, Al Martino, Capitol 

4. Surfin' U.S.A., Beach Boys, Capitol 

5. Da Doo Ron Ron, Chrysalis, Philles 

6. Two Faces Have I, Lou Christie, Roulette 

7. You Can't Sit Down, Dovells, Parkway 

8. I Will Follow Him, Little Peggy March, 
RCA 

9. Losing You, Brenda Lee, Decca 

10. Sukiyaki, Kyu Sakamoto, Capitol 

TOP LPs -10 Years Ago 

1. Red Rose Speedway, Paul McCartney & 

Wings, Apple 

2. Houses Of The Holy, Led Zeppelin, 
Atlantic 

3. 19671970, Beatles. Apple 

4. They Only Come Out At Night, Edgar 
Winter Group, Epic 

5. 19621966, Beatles. Apple 

6. The Dark Side Of The Moon, Pink Floyd, 
Harvest 

7. The Best Of, Bread, Elektra 

8. Moving Waves, Focus, Sire 

9. Diamond Girl, Seals & Croft, Warner 
Bros. 

10. Billion Dollar Babies, Alice Cooper, 
Warner Bros. 

TOP LPs -20 Years Ago 

1. Days Of Wine And Roses, Andy Williams, 
Columbia 

2. Moving, Peter, Paul & Mary, Warner 
Bros. 

3. West Side Story, Soundtrack, Columbia 

4. It Happened At The World's Fair, Elvis 
Presley, RCA 

5. Lawrence Of Arabia, Soundtrack, Colpix 

6. Kingston Trio #16, Capitol 

7. Songs I Sing On The Jackie Gleason 

Show, Frank Fontaine, ABC -Paramount 

8. Peter, Paul & Mary, Warner Bros. 

9. I Wanna Be Around, Tony Bennett, 
Columbia 

10. Johnny's Newest Hits, Johnny Mathis, 
Columbia 

COUNTRY SINGLES -10 Years Ago 

1. Satin Sheets, Jeanne Pruett, MCA 

2. Baby's Gone, Conway Twitty, MCA 

3. You Always Come Back, Johnny 
Rodriguez, Mercury 

4. Kids Say The Darndest Things, Tammy 
Wynette, Epic 

5. What's Your Mama's Name ?, Tanya 

Tucker, Columbia 

6. Behind Closed Doors, Charlie Rich, Epic 

7. Bring It On Home, Joe Stampley, Dot 

8. Yellow Ribbon, Johnny Carver, ABC 

9. The Emptiest Arms In The World, Merle 
Haggard, Capitol 

10. Don't Fight The Feelings Of Love, 

Charley Pride, RCA 

SOUL SINGLES -10 Years Ago 

1. I'm Gonna Love You Just A Little More 

Baby, Barry White, 20th Century 

2. One Of A Kind, Spinners, Atlantic 

3. Leaving Me, The Independents, Wand 

4. Give Your Baby A Standing Ovation, 
Dells, Cadet 

5. Without You In My Life, Tyrone Davis, 

Dakar 

6. Daddy Could Swear, I Declare, Gladys 

Knight & the Pips, Soul 

7. Natural High, Bloodstone, London 

8. I Can Understand It, New Birth, RCA 

9. Pillow Talk, Sylvia, Vibration 

10. Finders Keepers, Chairmen of the Board, 

Invictus 

www.americanradiohistory.com

www.americanradiohistory.com


O N MCA RECORDS 

www.americanradiohistory.com

www.americanradiohistory.com


ar Cr- 
« \\ci`9ro12ß 

r 
5 35 

p0 

Salsoul Records Planet Records. 

www.americanradiohistory.com

www.americanradiohistory.com


Larry lUng's a winner. 
Now he's got a Peabody 

to pmve lt. 
When "The Larry King Show" won a 1982 Peabody 

Award, we were delighted. As host on his nightly interview /talk 
show for five years, Larry has built a loyal following. His 
millions of listeners, the 270 Mutual affiliates and 
many fine advertisers all knew Larry 
was a winner. Now it's nice to 
see the industry recognize the 
important public service he's 
performing. 

All of us at Mutual would 
like to say, "Congratulations, 
Larry," for a unique job 
uniquely done. 

Mutual 
Broadcasting 
System 

www.americanradiohistory.com

www.americanradiohistory.com
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Billboard. Sin9les Radio Action. 
Ploy list Prime Movers * Play list bp Add Ons Breakouts 

PRIME MOVERS- NATIONAL 
IRENE CARA- Flashdance ... What A Feeling (Casablanca) 

EDDY GRANT- Electric Avenue (Portrait /Ice) 
CULTURE CLUB -Time (Virgin /Epic) 

*PRIME MOVERS -those records registering good upward movement on the 

station's playlist as determined by station personnel. 

**KEY PRIME MOVERS -the two records registering the greatest proportionate 

upward movement on the station's playlist as determined by station personnel. 

ADD -ONS -All records added at the stations listed as determined by station 

personnel. 

**KEY ADD -ONS -the two key records added at the stations listed as deter- 

mined by station personnel. 

BREAKOUTS -Billboard Chart Department summary of Add On and Prime Mover 

information to reflect greatest record activity at regional and national levels. 

ENTRY SYMBOLS - 
N -Night Part, D -Day Part, H -Hit Bound, L -LP Cut, X- Extra, K- Key Add, 

A -Add, B- Debut, P -Prime Mover, Q- Key Prime Mover, RU- Reused Playlist 

From Last Week. 

Pacific Southwest Region 
* PRIME MOVERS 

STYX-Don't Let It End (A&M) 

MADNESS -Our House (Geffen) 

DAVID BOWIE -Let's Dance (EMI /America) 

TOP ADD ONS 
THE POUCE -Every Breath You Take (A &M) 

BOB SEGER AND THE SILVER BULLET BAND - 
Roll Me Away (Capitol) 

MICHAEL JACKSON -Wanna Be Startin' 
Something (Epic) 

BREAKOUTS JtJJJl1J1J1J1J1JJ 

DONNA SUMMER -She Works Hard For The 

Money (Mercury) 

THE BEE GEES -The Woman In You (RSO) 

PRINCE -1999 (Warner Bros.) 

KCPX -FM -Salt Lake City 
(Gary Waldron -ND) 

** STYX -Don't Let It End 14 -8 

**THE TUBES -She's A Beauty 15.11 

* NAKED EYES -Always Something There To Remind 

Me 18,12 

* KENNY ROGERS -All My life 21-17 
* PUNET P -Why Me 37-33 

SERGIO MENDES -Never Gonna Let You Go B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

MICHAEL JACKSON -Wanna Be Startin Something 8 
MARTIN BRILEY -The Salt In My Tears B 

KROKUS- Screaming In The Night B 

LOZ NETTO -Fade Away B 

DURAN DURAN -Is There Something I Should Know? 
A 

ROBERT HAZARD- Change Reaction A 

MAZE FEATURING FRANKI -Love Is The Key A 

STEVIE NICKS -Stand Back A 

ROMAN HOUDAY -Stand By A 

GOANNA -Solid Rock X 

DOLLY PARTON- Potential New Boyfriend X 

KDZA-AM -Pueblo 
(Rip Avila -MD) 

**IRENE CARA -Flashda nce, What A Feeling 9 -4 ** UONEL RICHIE-My Love 11-8 

* JOURNEY- Faithfully 13-9 
* RICK SPRINGFIELD -Affair Of The Heart 19.10 
* CULTURE CLUB -Time 20-11 

THE BEE GEES -The Woman In You B 

KENNY ROGERS -All My Life B 

DEBARGE -A0 This Love B 

MADNESS -Our House B 

ALABAMA -The Closer You Get B 

DAVE EDMUNDS -Slipping Away A 

THE POUCE -Every Breath You Take A 

STEVIE NICKS -Stand Back A 

PRINCE -1999 A 

THE GREG KIHN BAND -Love Never Fails A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

LEE GREENWOOD- 1.0.U. A 

A FLOCK OF SEAGULLS- Wishing X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

EURYTHMICS -Sweet Dreams X 

SCANDAL- Love's Got A Line On You X 

DEVO -Theme From Doctor Detroit X 

CARL WILSON -What You Do To Me X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

GEORGE BENSON- Inside Love (So Personal) X 

WEIRD AL YANKOVIC -Ricky X 

TIME E NELSON AND MERLE HAGGARD -Pancho And 

Lefty X 

KFI -AM -Los Angeles 
(Steve Labeau -MD) ** MADNESS -Our House 18 -9 ** STYX -Don't Let It End 1710 

* RICK SPRINGFIELD -Affair Of The Heart 23 -13 
* SPARKS -Cool Places 25.18 
* MICHAEL JACKSON -Wanna Be Stalin Something 

2720 
THE POLICE -Every Breath You Take 

BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

ELTON JOHN -I'm Still Standing B 

LITTLE RIVER BAND -We Two B 

THE FIXX -Saved By Zero A 

GEORGE BENSON- Inside Love (So Personal) A 

BRYAN ADAMS- Straight From The Heart X 

JOURNEY-Faithfully X 

MICHAEL SEMBELLO- Maniac X 

KFMB -FM -San Diego 
(Glen McCartney-MD) 

* * SERGIO MENDES -Never Gonna Let You Go 5 -2 

** LIONEL RICHIE-My Love 43 
* CULTURE CLUB -Time 8 .5 

* JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing 11.7 
* KENNY ROGERS -All My Life 17-11 

STYX -Don't Let It End B 

DERANGE -All This Love B 

JOURNEY- Faithfully B 

ELTON JOHN -I'm Still Standing A 

LITTLE RIVER BAND -We Two A 

LEE GREENWOOD- 1.0.U. A 

)OE COCKER -Threw It Away A 

DONNA SUMMER -She Works Hard For The Money X 

THE BEE GEES -The Woman In You X 

CHRISTOPHER CROSS -No Time For Talk X 

CHAMPAIGN -Try Again X 

KGGI (99- 1 -FM)- Riverside 
(Kraig Hablas -UD) 

* * IRENE CARA- Flashdance, What A Feeling 3-1 

* * PRINCE -Little Red Corvette 2.2 
* SERGIO MENDES -Never Gonna Let You Go 11 -10 
* CHAMPAIGN -Try Again 21-14 
* MICHAEL JACKSON -Wanna Be Startin' Something 

2722 
JIM CAPALDI- That's Love B 

ROD STEWART -Baby Jane B 

DONNA SUMMER -She Works Hard For The Money B 

HIGH INERGY -He's A Pretender A 

THE POLICE -Every Breath You Take A 

LINDA RONSTADT -Easy For You To Say X 

PRINCE -I999X 

KIMN -AM- Denver 
(Gloria Avila-Perez -MD) 

* * IRENE CARA- Flashdance, What A Feeling 5.1 
* * MEN AT WORK -Overkill 2-2 
* DAVID BOWIE -Let's Dance 3-3 
* LIONEL RICHIE -My Love 1.6 

MADNESS -Our House 

THE POLICE -Every Breath You Take 

EDDY GRANT -Electric Avenue B 

JWAGOOGOO -Too Shy B 

THE BEE GEES -The Woman In You B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

PRINCE -1999A 
BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

STEVIE NICKS -Stand Back A 

THE HOLLIES -Stop In The Name 01 Love A 

ALABAMA -The Closer You Get X 

SPARKS -Cool Places X 

THE GREG KIHN BAND-Love Never Fails X 

1.L TOP -Gimme All Your Lovin' X 

PAT BENATAR -Looking For A Stranger X 

SCANDAL -Love's Got A Line On You X 

KIQQ -FM -Los Angeles 
(Robert Moorehead -MD) 

GLADYS KNIGHT AND THE PIPS -Save The Overtime 
For Me B 

UNDA RONSTADT -Easy For You To Say B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

DAVID BOWIE -China Girl A 

NEW ORDER -Blue Monday /The Beach A 

EURYTHMICS -Sweet Dreams A 

DONNA SUMMER -She Works Hard For The Money A 

DURAN DURAN -Is There Something I Should Know? 

A 

ROBERT PALMER -You Are In My System A 

PETER TOSH -Johnn B. Goode A 

STEVIE NICKS -Stand Back A 

SHERRIFF -When I'm With You X 

DAVE EDMUNDS -Slipping Away X 

GEORGE BENSON- Inside Love (So Personal) X 

JIM CAPALDI- That's Love X 

LITTLE RIVER BAND -We Two X 

THE BEE GEES -The Woman In You X 

LOZ NETTO -Fade Away X 

PAUL ANKH -Hold Me 'Tit The Morning Comes X 

AFTER THE FIRE -Dancing In The Shadows X 

ROD STEWART -Baby Jane X 

MICHAEL SEMBELLO- Maniac X 

THE FIXX -Saved By Zero X 

JUNE POINTER -Ready For Some Action X 

THE MINISTRY- Revenge X 

KKXX -FM- Bakersfield 
(Scott Marcus -MD) ** DARYL HALL AND JOHN OATES- Family Man 14 -8 

** KAJAGOOGOO -Too Shy 21-14 
* THE TUBES -She's A Beauty 17 -9 

* SERGIO MENDES -Never Gonna Let You Go 24.18 
* LITRE RIVER BAND -We Two 32-24 

EDDY GRANT- Electric Avenue 
THE POLICE -Every Breath You Take 

EURYTHMICS -Sweet Dreams B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

DONNA SUMMER -She Works Hard For The Money B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

THE BEE GEES -The Woman In You B 

ROD STEWART -Baby lane B 

DURAN DURAN -Is There Something I Should Know A 

BILLY IDOL -White Wedding X 

MARTIN BRILEY -The Salt In My Tears X 

THE FIXX -Saved By Zero X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

KLUC -FM -Las Vegas 
(Mike Ranoy Lundquist -MD) 

** MICHAEL JACKSON -Beat It 3.1 

* * UONEL RICHIE -My Love 8 -4 

* IRENE CARA- Flashdance, What A Feeling 14.10 
* THE TUBES -She's A Beauty 1511 

Based on station playlists through Tuesday (5/24/83) 

TOP ADD ONS - NATIONAL 
THE POLICE -Every Breath You Take (A &M) 

MICHAEL JACKSON -Wanna Be Startin' Something (Epic) 

ROD STEWART -Baby Jane (Warner Bros.) 

* NAKED EYES -Always Something There To Remind 
Me 1813 
BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

THE POUCE -Every Breath You Take 

GEORGE BENSON -Inside Love (So Personal) B 

EDDY GRANT- Electric Avenue B 

EURYTHMICS -Sweet Dreams A 

ROD STEWART -Baby Jane A 

KOAQ -FM- Denver 
(Allan Sledge -MD) 

EDDY GRANT -Electric Avenue A 

DEBARGE -All This Love X 

INXS -The One Thing X 

BILLY IDOL -White Wedding X 

CHAMPAIGN -Try Again X 

THOMPSON TWINS -Love On Your Side X 

SPARKS -Cool Places X 

EDDIE RABBITT -You CN'T Run From Love X 

SHERRIFF -When I'm With You X 

KAJAG00000 -Too Shy A 

EURYTHMICS -Sweet Dreams A 

THE POLICE -Every Breath You Take A 

DONNA SUMMER -She Works Hard For The Money A 

MICHAEL JACKSON -Wanna Be Startin Something A 

KRQQ-FM -Tucson 
(Zapolian /Norris -M D) 

** DAVID BOWIE -Let's Dance 1.1 

**IRENE CARA- Flashdance, What A Feeling 6-2 
* PRINCE- Little Red Corvette 43 
* EDDY GRANT- ElecricAvenue 12.7 
* AL MRREAU- Mornin' 11.9 

STEVIE NICKS -Stand Back 

DURAN DURAN -Is There Something I Should 
Know? 

A FLOCK OF SEAGULLS- Wishing B 

WALTER EGAN -Fool Moon Fire B 

DAVE EDMUNDS -Slipping Away A 

THE POUCE -Every Breath You Take A 

SERGIO MENDES -Never Gonna Let You Go X 

UNDA RONSTADT -Easy For You To Say X 

WEIRD AL YANKOVIC -Ricky X 

EURYTHMICS -Sweet Dreams X 

ELTON JOHN-I'm Still Standing X 

BOB SEGER AND THE SILVER BULLET BAND-roll Me 
Away X 

SCANDAL- Goodbye To You LP 
THOMAS DOLBY -One Of Our Submarines Is Missing 
LP 

MEN AT WORK -Dr. Heckyll And Mr. Jive LP 

Pacific Northwest Region * PRIME MOVERS 

SPRINGFIELD -Affair OtThe Heart (RCA) 

CULTURE CLUB -Time (Virgin /Epic) 
IRENE CARA -Flashdance ... What A Feeling 

(Casablanca) 

TOP ADD ONS 

THE POLICE -Every Breath You Take (A &M) 

MADNESS -Our House (Geffen) 

THE BEE GEES -The Woman In You (RSO) 

aaraaaaaaaaar. BREAKOUTS r_ 
SERGIO MENDES -Never Gonna Let You Go 

(A &M) 

DURAN DURAN -Is There Something I Should 

Know? (Capitol) 

MICHAEL JACKSON -Wanna Be Startin' 

Something (Epic) 

KBBK -FM -Boise 
(Tom Evans -MD) 

** DAVID BOWIE -Let's Dance 3.1 
** IRENE CARA- Flashdance, What A Feeling 7-3 

* STYX -Don't Let It End 17.11 

* Journey- Faithfully 16-12 
* EDDY GRANT- Electric Avenue 27-21 

THE POUCE -Every Breath You Take 

BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

WALTER EGAN -Fool Moon Fire B 

THE KINKS -Come Dancing B 

CHIRSTOPHER CROSS -No Time For Talk B 

A FLOCK OF SEAGULLS- Wishing B 

INXS -The One Thing B 

THE naX -Saved By Zero A 

STEVIE NICKS -Stand Back A 

EURYTHMICS -Sweet Dreams A 

MADNESS -Our House X 

THE BEE GEES -The Woman In You X 

KENNY ROGERS -All My Life X 

JIM CAPALDI- That's Love X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

ALABAMA -The Closer You Get X 

THOMPSON TWINS -Love On Your Side X 

SPARKS -Cool Places X 

SERGIO MENDES -Never Gonna Let You Go X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

KCBN-AM -Reno 
(Jim O'Neill -MD) 

MICHAELJACKSON -Wanna Be Startin' Something 
STEVIE NICKS -Stand Back 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

ROD STEWART -Baby lane B 

THE MINISTRY- Revenge B 

THE POUCE -Every Breath You Take A 

DONNA SUMMER -She Works Hard For The Money A 

PRINCE -1999A 
ROMAN HOUDAY -Stand By A 

HOLLIES -Stop In The Name Of Love A 

KCNR -FM- Portland 
(Richard Harber -MD) 

** CULTURE CLUB -Time 3-2 

** JOURNEY- Faithfully 10 -8 

* STYX -Don't Let It End 13-11 

* IRENE CARA- Flashdance, What A Feeling 14-12 

* NAKED EYES -Always Something There To Remind 

Me 1714 

RICK SPRINGFIELD -Affair Of The Heart 
MADNESS -Our House 

LITTLE RIVER BAND-We Two B 

ELTON JOHN -1'm Still Standing B 

11M CAPALDI- That's Love B 

INXS -The One Thing A 

ROD STEWART -Baby lane A 

CARL WILSON -What You Do To Me X 

LINDA RONSTADT -Easy For You To Say X 

KFRC -AM -San Francisco 
(Kate Ingram -MD) 

* * IRENE CARA -Flashdance, What A Feeling 1,1 

* * DEBARGE -AII This Love 13 -A 

* RICK SPRINGFIELD -Affair Of The Heart 18 -9 

* EDDY GRANT -Electric Avenue 26-13 
* CAMEO -Style 20-17 

NAKED EYES -Always Something There To Remind 
Me 

SERGIO MENDES -Never Gonna Let You Go 

MICHAEL SEMBELLO- Maniac A 

THE POLICE -Every Breath You Take A 

DONNA SUMMER -She Works Hard For The Money A 

DURAN DORAN -Is There Something I Should Know A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

THE GREG KIHN BAND -Love Never Fails A 

THE BEE GEES -The Woman In You X 

HIGH INERGY -He's A Pretender X 

LOX NETTO -Fade Away X 

JUNE POINTER -Ready For Some Action X 

KIN-AM- Spokane 
(Brian Gregory-MD) 

* DARYL HALL AND JOHN OATES- Family Man 12.7 ** STYX -Don't Let End 118 
* LINDA RONSTADT -Easy For You To Say 18-14 
* LITTLE RIVER BAND -We Two 20-16 
* MADNESS -Our House 21 -17 

THE BEE GEES -The Woman In You B 

GEORGE BENSON -Inside Love (So Personal) 13 

VALUE NELSON & MERLE HAGGARD -Pancho & 
Lefty A 

LEE GREENWOOD -I.O.U. A 

DONNA SUMMER -She Works Hard For The Money A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

THE POLICE -Every Breath You Take A 

ROD STEWART -Baby lane A 

MICHAEL JACKSON -Beat It N 

KNBQ-FM -Tacoma 
(Boau Roberts -MD) 

* * RICK SPRINGFIELD -Affair Of The Heart 10 -5 

* * CULTURE CLUB -Time 13-6 
* ELTON JOHN -I'm Still Standing 22-17 
* EDDY GRANT- Electric Avenue 29 -19 
* THE BEE GEES -The Woman In You 33-23 

MICHAEL JACKSON -Wanna Be Startin' Something B 

SERGIO MENDES -Never Gonna Let You Got) 
MADNESS -Our House B 

CHAMPAIGN -Try Again B 

PRINCE-1999 A 

DURAN DURAN -Is There Something I Should Know? 
A 

TONY CAREY -West Coast Summer Nights A 

THE FIXX -Saved By Zero A 

THE POLICE -Every Breath You Take A 

A FLOCK OF SEAGULLS- Wishing A 

DAVID BOWIE -China Girl A 

INXS -The One Thing X 

DAVE EDMUNDS -Slipping Away X 

THOMPSON TWINS -Love On Your Side X 

SPARKS -Cool Places X 

EURYTHMICS -Sweet Dreams X 

ROXY MUSIC -More Than This X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

GEORGE BENSON- Inside Love (So Personal) X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

ROD STEWART -Baby lane X 

DEVO -Theme From Doctor Detroit X 

CARL WILSON -What You Do To Me X 

ALABAMA -The Closer You Get X 

BREAKOUTS - NATIONAL 
MADNESS -Our House (Geffen) 

PRINCE -1999 (Warner Bros.) 

DURAN DURAN -Is There Something I Should Know? (Capitol) 

KTAC-AM -Tacoma 
(Rob Sherwood -MD) ** UONEL RICHIE -My Love 1 -1 

* * CULTURE CLUB -Time 8.4 
* NEIL DIAMOND -Front Page Story 12 -7 

* KENNY ROGERS -All My Life 14 -8 

* SERGIO MENDES -Never Gonna Let You Go 22-15 
IRENE CARA- Flashdance, What A Feeling 
LEE GREENWOOD -I.O.U. 

CHRISTOPHER CROSS -No Time For Talk B 

MEN AT WORK- Overkill B 

LAURA BRANIGAN -Solitaire A 

KU BE-FM -Seattle 
(Tom Hutyler -MD) 

** NAKED EYES- Always Something There To Remind 
Me 116 

** CULTURE CLUB -Time 16 -8 

* MEN AT WORK -Overkill 4.2 
* RONNIE MILSAP- Stranger In My House 14-9 
* RICK SPRINGFIELD -Affair Of The Heart 15.10 

THE POLICE -Every Breath You Take 

MADNESS -Our House 

EDDY GRANT- Electric Avenue B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

THE KINKS -Come Dancing B 

LITTLE RIVER BAND -We Two B 

JIM CAPALDI-That's Love B 

THE BEE GEES -The Woman In You A 

CHRISTOPHER CROSS -No Time For Talk A 

North Central Region * PRIME MOVERS 

CARA -Flashdance ... What A Feeling 

(Casablanca) 

CULTURE CLUB -Time (Virgin /Epic) 

DARYL HALL AND JOHN OATES- Family Man 

(RCA) 

TOP ADD ONS 
THE POLICE -Every Breath You Take (MM) 
DEBARGE -All This Love (Gordy) 

MADNESS -Our House (Geffen) 

aaaalar_BREAKOUTSr_ 
ROD STEWART -Baby Jane (Warner Bros.) 

MICHAELJACKSON -Wanna Be Startin 
Something (Epic) 

DURANDURAN -Is There Something I Should 

Know? (Capitol) 

WGCL-FM -Cleveland 
(Tom Jefferies -MD) 

* * IRENE CARA- Flashdance, What A Feeling 1.1 

* * KAJAGOOGOO -Too Shy 6 -4 

* CULTURE CLUB -Time 7.5 
u RICK SPRINGFIELD -Affair Of The Heart 8.7 
* DARYL HALL AND JOHN OATES- Family Man 10.9 

DEBARGE -All This Love 
DAVID BOWIE -China Girl 

MADNESS -Our House B 

DAVE EDMUNDS -Slipping Away A 

DORAN DURAN -Is There Something I Should Know? 

THE POLICE -Every Breath You Take A 

SPARKS -Cool Places A 

EURYTHMICS -Sweet Dreams A 

PRINCE -1999A 
CHAMPAIGN -Try Again X 

WEIRD AL YANKOVIC -Ricky X 

A FLOCK OF SEAGULLS- Wishing X 

WHYT -FM- Detroit 
(Lee Malcolm -MD) 

** IRENE CARA- Flashdance, What A Feeling 1 -I 
** LAURA BRANIGAN- Solitaire 13,7 
* NEW EDITION -Candy Girl 25.14 
* CULTURE CLUB -Time 1915 
* THE TUBES -She's A Beauty 33-23 

BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

ROD STEWART -Baby Jane 
MADNESS -Our House B 

DEVO -Theme From Doctor Detroit B 

A FLOCK OF SEAGULLS -Wishing A 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music PlayingA 
GEORGE BENSON -Inside Love (So Personal) A 

CHRISTOPHER CROSS -No Time For Talk X 

LITTLE RIVER BAND -We Two X 

DERARGE -All This Love X 

THE BEE GEES -The Woman In You X 

THE KINKS -Come Dancing X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

SCANDAL -Love's Got A Line On You X 

ALABAMA -The Closer You Get X 

THOMPSON TWINS -Love On Your Side X 

MICHAEL JACKSON -Wanna Be Startin Somethin X 

WIKS -FM- Indianapolis 
(Jay Stevan -MD) 

** IRENE CARA- Flashdance, What A Feeling 16 -11 ** JOURNEY- Faithfully 19.12 
* LAURA BRANIGAN- Solitaire 18.13 
* RICK SPRINGFIELD -Affair Of The Heart 25.16 
* LITTLE RIVER BAND -We Two 29-23 

THE POUCE -Every Breath You Take 

DURAN DURAN -Is There Something I Should 
Know? 

DEXYS MIDNIGHT RUNNERS -Come On Eileen A 

SERGIO MENDES -Never Gonna Let You Go A 

PRINCE -1999A 
MARTIN BRILEY -The Salt In My Tears A 

AMY HOLLAND- Anytime You Want Me A 

EURYTHMICS -Sweet Dreams X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

THE FIXX -Saved By Zero X 

PAT BENATAR - Looking For A Stranger X 

JOAN ARMATRADING -Drop The Pilot X 

THE BEE GEES -The Woman In You X 

A FLOCK OF SEAGULLS- Wishing X 

ALABAMA -The Closer You Get X 

GEORGE BENSON- Inside Love (So Personal) X 

CHRISTOPHER CROSS -No Time For Talk X 

BILLY IDOL -White Wedding X 

DEVO -Theme From Doctor Detroit X 

DEXYS MIDNIGHT RUNNERS -The Celtic Soul 
Brothers X 

MADNESS -Our House X 

KENNY ROGERS -All My Life X 

THE KINKS -Come DancingX 
THOMPSON TWINS -Love On Your Side X 

WKDD -FM -Akron 
(Matt Pattrick -MD) 

* * RICK SPRINGFIELD -Affair Of The Heart 1 -4 

* * DARYL HALL AND JOHN OATES- Family Man 14-6 
* KAJAGOOGOO -Too Shy 1610 
* FRIDA -Here We'll Stay 20-18 
* MICHAEL BOLTON -Fool's Game 2823 

THE TUBES -She's A Beauty B 

DAVE EDMUNDS -Slipping Away B 

MADNESS -Our House B 

JOE JACKSON- Another World B 

SPARKS -Cool Places B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

THE POLICE -Every Breath You Take A 

DURAN DURAN -Is There Something I Should Know A 

STEVIE NICKS -Stand Back A 

MARTIN BRILEY -The Salt In My Tears X 

ROD STEWART -Baby lane X 

MICHAEL JACKSON -Wanna Be Startin' Somethin' X 

AFTER THE FIRE- Dancing In The Shadows X 

THE HOWES -Stop In The Name Of Love X 

WKJJ -FM- Louisville 
(Lim Golden -MD) 

* * TOTO -I Won't Hold You Back 3 -2 

* * UONEL RICHIE -My Love 8.6 
* CULTURE CLUB -Time 11 -8 

* LOU RAWLS -Wind Beneath My Wings 10-9 

* KENNY ROGERS -All My Life 15-11 
ALABAMA -The Closer You Get A -_ 

PETER ALLEN -You Haven't Heard The Last Of Me 

Yet X 

WKRQ-FM -Cincinnati 
(Tony Galluzzo -MD) 

* * BRYAN ADAMS -Straight From The Heart 2 -1 

** TOURNEY- Faithfully 5 -2 

* DEF LEPPARD- Photograph 6-3 
* SCANDAL- Love's Got A Line On You 14-8 
* IRENE CARA- Flashdance, What A Feeling 15.11 

CYCLE V- Seduce Me Tonight A 

BRYAN ADAMS -Cuts Like A Knife X 

JOURNEY -Send Her My love X 

WNAP -FM- Indianapolis 
(Larry Mego -MD) 

* * MEN AT WORK -Overkill I.1 
* * CULTURE CLUB -Time 6-4 
* LAURA BRANIGAN- Solitaire 2.2 
* LIONEL RICHIE -My Love 4-3 
* IRENE CARA- Flashdance, What A Feeling 12-9 

11M CAPALDI -That's Love 
CHAMPAIGN -Try Again 

JOURNEY- FaithfullyA 
ALABAMA -The Closer You Get A 

KENNY ROGERS -All My Life A 

WOMP -FM- Bellaire 
(Rich Mckenzie -PD) 

* * IRENE CARA- Flashdance, What A Feeling 4.1 

** DARYL HALL AND JOHN OATES- Family Man 7.2 
* STYX -Don't Let It End 83 
* JOURNEY -Faithfully 9.5 
* ELTON JOHN-I'm Still Standing 20.10 

THE POLICE -Every Breath You Take 

CHAMPAIGN -Try Again B 

JIM CAPALDI- That's Love 8 
THE FIXX -Saved By Zero B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

DERANGE -All This Love B 

EURYTHMICS -Sweet Dreams A 

THE BEE GEES -The Woman In You A 

MICHAEL JACKSON -Wanna Be Startin' Something X 

BERIlE HIGGINS- Pirates And Poets X 

PATRICK SIMMONS -Don't Make Me Do II A 

THE HOLLIES -Stop In The Name Of Love A 

STEVIE NICKS -Stand Back A 

WXGT -FM- Columbus 
(Teri Nutter -MD) 

* * IRENE CARA- Flashdance, What A Feeling 5.1 ** CULTURE CLUB -Time 11.1 
* DARYL HALL AND JOHN OATES- Family Man 17 -14 
* THE TUBES-She's A Beauty 24.17 
* ELTON JOHN -I'm Still Standing 11.19 

MICHAEL JACKSON -Wanna Be Startin Something 
ROD STEWART -Baby lane 

EDDY GRANT- Electric Avenue B 

KAUAGOOGOO -Too Shy B 

THE POUCE -Every Breath You Take A 

INXS -The One Thing X 

THE KINKS -Come Dancing X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

PAT BENATAR - Looking For A Stranger X 

Southwest Region * PRIME MOVERS 

SERGIO MENDES -Never Gonna Let You Go 

(A &M) 

CULTURE CLUB -Time (Virgin /Epic) 
EDDY GRANT- Electric Avenue (Portrait /Ice) 

TOP ADD ONS 

THE POLICE -Every Breath You Take (ABM) 
MADNESS -Our House (Geffen) 

ROD STEWART -Baby Jane (Warner Bros.) 

BREAKOUTS 

LEE GREENWOOD- 1.0.U. (MCA) 

MICHAEL JACKSON -Wanna Be Startin' 
Something (Epic) 

EURYTHMICS -Sweet Dreams (RCA) 

KAFM -FM- Dallas 
(Pete Thompson -MD) ** IRENE CARA- Flashdance, What A Feeling 1 -I ** DAVID BOWIE -Let's Dance 3 -2 

* CHRIS DE BURGH -Don't Pay The Ferryman 5-4 
* THE TUBES-She's A Beauty 14 -7 

* EDDY GRANT- Electric Avenue 22 -12 
STEVIE NICKS -Stand Back 
THE POLICE -Every Breath You Take 

MICHAELJACKSON -Wanna Be Startin' Something B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 
Away B 

A FLOCK OF SEAGULLS -Wishing B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

PLANET P -Why Me B 

MADNESS -Our House A 

DAVID BOWIE -China Girl A 

DURAN DURAN -Is There Something I Should Know? 
A 

THOMPSON TWINS -Love On Your Side X 

SERGIO MENDES -Never Gonna Let You Go X 

THE BEE GEES -The Woman In You X 

ROD STEWART -Baby Jane X 

KBFM -FM- McAllen- Brownsville 
(Bob Mitchell -MD) 

** RICK SPRINGFIELD -Affair Of The Heart 6-2 ** EDDY GRANT -Electric Avenue 1810 
* CULTURE CLUB -Time 9 -5 
* KAJAGOOGOO -Tao Shy 19-14 
* STYX -Dont Let It End 13 -9 

THE POUCE -Every Breath You Take 

STEVIE NICKS -Stand Back 

(Continued on page 20) 
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Yc_DL JI I I RAI IN 
The bigger they are, the harder they hit your audience. 
And rock superstars don't come any bigger than this year's 
Supergroups lineup on the ABC Rock Radio Network. 
The Rolling Stones. Jefferson Starship, The Who. John Cougar. 
Phil Collins. Loverboy. Billy Squier. Supergroups. 
Two hours of recorded live concerts delivered 17 times 
a year. The excitement this show generates can put your 
station light -years ahead of the competition. 
Contact Louise Callahan (212) 887 -5218. 

< RADIO T C»` 
Supergroups is produced by DIR Broadcasting 
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bon.. Ploylist Prime Movers * 
Ploylist Top Add Ons 

Continued from page 18 

MICHAEL JACKSON -Wanna Be Startin' Something B 

ROD STEWART -Baby Jane B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

MICHAEL JACKSON- Thriller L 

DEBARGE -All This Love A 

THE FIXX -Saved By Zero A 

EURYTHMICS -Sweet Dreams A 

GLADYS KNIGHT AND THE PIPS -Save The Overtime 
For Me A 

JOE COCKER -Throw It Away X 

SPANDAU BALLET- Lifeline X 

MAZE FEATURING FRANKI -Love Is The Key X 

BERLIN -The Metro X 

NONA HENDRYX -Keep It Confidential X 

HIGH INERGY -He's A Pretender X 

BILLY IDOL -White Wedding X 

MTUME -Juicy Fruit X 

MARY JANE GIRLS -Candy Man X 

MARTIN BRILEY -The Salt In My Tears X 

KHFI-FM -Austin 
(Ed Valkman -MD) ** JOURNEY- Faithfully 17.8 

* * ELTON JOHN -I'm Still Standing 25 -19 
* SERGIO MENDES -Never Gonna Let You Go 29-20 
* CHRISTOPHER CROSS -No Time For Talk 26.22 
* LITTLE RIVER BAND -We Two 27 -23 

MICHAEL JACKSON -Wanna Be Startin' Something B 

THE BEE GEES -The Woman In You B 

DEBARGE -All This Love B 

THE KINKS -Come Dancing B 

GEORGE BENSON- Inside Love (So Personal) B 

ROD STEWART -Baby lane A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

THE POLICE -Every Breath You Take A 

A FLOCK OF SEAGULLS -Wishing X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

DEVO -Theme From Doctor Detroit X 

KENNY ROGERS -All My Life X 

MADNESS -Our House X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

KILE -AM- Galveston 
(Scott Taylor -MD) 

* * IRENE CARA- Flashdance . What A Feeling 2 -1 

* * RICK SPRINGFIELD -Affair Of The Heart 9-5 
* CUTLURE CLUB -Time 14 -8 

* STYX -Don't Let It End 15 -11 
* SCANDAL -Love's Got A Line On You 33-25 

THE POLICE -Every Breath You Take 

DAVID BOWIE -China Girl 
ROD STEWART -Baby Jane B 

MICHAEL JACKSON -Wanna Be Startin Something B 

EURYTHMICS -Sweet Dreams B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

HIGH INERGY -He's A Pretender B 

DONNA SUMMER -She Works Hard For The Money A 

LEE GREENWOOD -I.O.U. A 

PRINCE -1999 A 

DURAN DURAN -Is There Something I Should Know? 
A 

MARTIN BRILEY -The Salt In My Tears A 

STEVIE NICKS -Stand Back A 

112 -New Year's Day X 

THOMPSON TWINS -Love On Your Side X 

SPARKS -Cool Places X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

SHERRIFF -When I'm With You X 

MICHAEL BOLTON -Fool's Game X 

DAVE EDMUNDS -Slipping Away X 

PLANET P -Why Me X 

KITY -FM -San Antonio 
(Mike Brandon -MD) 

A FLOCK OF SEAGULLS- Wishing B 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing B 

LITTLE RIVER BAND -We Two B 

HIGH INERGY -He's A Pretender B 

SHERRIFF -When I'm With You B 

THE TUBES -She's A Beauty B 

THE KINKS -Come Dancing B 

DEBARGE -All This Love B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

DAVE EDMUNDS -Slipping Away A 

CHAMPAIGN -Try Again A 

SPANDAU BALLET- Lifeline A 

LOZ NETTO-Fade Away A 

RED ROCKERS -China A 

GEORGE BENSON- Inside Love (So Personal) X 

DEXYS MIDNIGHT RUNNERS -The Celtic Soul 
Brothers X 

EURYTHMICS -Sweet Dreams X 

ROUT MUSIC -More Than This X 

THE BEE GEES -The Woman In You X 

AMY HOLLAND- Anytime You Want Me X 

THE MINISTRY- Revenge X 

KKBQ -AM- Houston 
(Patty Hamilton -MD) 

* * SHERRIFF -When I'm With You 18.15 
* * CULTURE CLUB -Time 20 -16 
* EDDY GRANT -Electric Avenue 21 -17 
* SERGIO MENDES -Never Gonna Let You Go 24-18 
* THE FLIRTS -Jukebox 2826 

THE TUBES -She's A Beauty 
MADNESS -Our House 

DURAN DURAN -Is There Something I Should Know 

THE FIXX -Saved By Zero A 

ROD STEWART -Baby Jane A 

DONNA SUMMER -She Works Hard For The Money A 

THE POLICE -Every Breath You Take A 

CHAMPAIGN -Try Again A 

ADAM ANT -Car Trouble X 

ZEBRA -Tell Me What You Want X 

EURYTHMICS -Sweet Dreams X 

ZZ TOP -Gimme All Your Lavin' X 

SPARKS -Cool Places X 

KOFM -FM- Oklahoma City 
(Dave Duquesne -MD) 

* * LIONEL RICHIE -My Love 2.1 
* * EDDIE BABBITT -You Can't Run From Love 5 -3 

* LINDA RONDSTADT -Easy For You To Say 9-6 
* SERGIO MENDES -Never Gonna Let You Go 15 -10 
* NEIL DIAMOND -Front Page Story 16-11 

PETER ALLEN -You Haven't Heard The Last Of Me 

Yet 

LEE GREENWOOD- 1.0.U. 

WRKR-FM -Racine 
(Steve Warren -MD) 

** CULTURE CLUB -Time 14.9 
** LIONEL RICHIE-My Love 21.10 
* STYX -Don't Let It End 17.12 
* RONNIE MILSAP- Stranger In My House 22.18 
* RICK SPRINGFIELD -Affair Of The Heart 33-20 

EDDY GRANT- Electric Avenue 

THE POLICE -Every Breath You Take 

KENNY ROGERS -All My Life B 

A FLOCK OF SEAGULLS- Wishing B 

THE FIXX -Saved By Zero A 

INXS -The One Thing A 

ROD STEWART -Baby lane A 

PRINCE -1999A 
EURYTHMICS -Sweet Dreams X 

Midwest Region 
* PRIME MOVERS 

STYX -Don't Let It End (A &M) 

IRENE CARA- Flashdance ... What A Feeling 

(Casablanca) 

EDDY GRANT- Electric Avenue (Portrait /Ice) 

TOP ADD ON'Stt 
THE POLICE -Every Breath You Take (A &M) 

BOB SEGER AND THE SILVER BULLET BAND - 
Roll Me Away (Capitol) 

STEVIE NICKS -Stand Back (Modern Records) 

BREAKOUTS 

ROD STEWART -Baby Jane (Warner Bros.) 

THE FIXX -Saved By Zero (MCA) 

MADNESS -Our House (Geffen) 

KBEQ -FM- Kansas City 
(Malta Britton -MD) 

* * DAVID BOWIE -Let's Dance 1- I 
* * LAURA BRANIGAN- Solitaire 2 -2 

* DARYL HALL AND JOHN OATES- Family Man 20 -10 
* CULTURE CLUB -Time 23-16 
* STYX -Don't Let It End 24-18 

PRINCE -1999 
THE POLICE -Every Breath You Take 

JOE WALSH -Space Age Whiz Kids A 

STEVIE NICKS -Stand Back A 

JIM CAPALDI- That's Love A 

KDW -FM- Topeka 
(Tony Stewart-MD) 

* * DAVID BOWIE -let's Dance 10.5 
* * RICK SPRINGFIELD -Affan Of The Heart I4-7 
* EDDY GRANT- Electric Avenue 21-4 
* DARYL HALL AND JOHN OATES- Family Man 20-16 
* ELTON JOHN -I'm Still Standing 32-24 

MICHAEL JACKSON -Wanna Be Startin' Something A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

THE POLICE -Every Breath You Take A 

STEVIE NICKS -Stand Back A 

EURYTHMICS -Sweet Dreams D 

INXS -The One Thing X 

KEYN-FM -Wichita 
(Don Pearman -MD) 

* RICK SPRINGFIELD -Affair Of The Heart 9 -6 

* NAKED EYES -Always Something There To Remind 
Me 10 -7 

STYX -Don't Let It End 14 -10 
JOURNEY- Faithfully 15 -11 

LITTLE RIVER BAND -We Two 1813 
MICHAEL JACKSON -Wanna Be Startin Something 
THE POUCE -Every Breath You Take 

DURAN DURAN -Is There Something I Should Know A 

SERGIO MENDES -Never Gonna Let You Go X 

A FLOCK OF SEAGULLS- Wishing X 

PAT BENATAR -Looking For A Stranger X 

CHAMPAIGN -Try Again X 

GEORGE BENSON- Inside Love (So Personal) X 

KENNY ROGERS -All My Life X 

KFYR-AM -Bismarck 
(Dan Brannan -MD) 

* * IRENA CARA- Flashdance, What A Feeling 3.1 
* * JOURNEY- Faithfully 10.4 
x RICK SPRINGFIELD -Affair Of The Heart 11.7 
* DARYL HALL AND JOHN OATES- Family Man 14 -9 

* CULTURE CLUB -Time 15 -10 
THE POLICE -Every Breath You Take 

THE HOLLIES -Stop, In The Name Of Love 

EDDY GRANT -Electric Avenue B 

ELTON JOHN -I'm Still Standing B 

KAJAGOOGOO -Too Shy B 

DEBARGE -All This Love A 

STEVIE NICKS -Stand Back A 

THE KINKS -Come Dancing X 

ALABAMA -The Closer You Get X 

INXS -The One Thing X 

ERIC CLAPTON -The Shape You're In X 

JIM CAPALDI- That's Love X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

WALTER EGAN -Fool Moon Fire X 

EURYTHMICS -Sweet Dreams X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

DAVE EDMUNDS -Slipping Away X 

CHRISTOPHER CROSS -No Time For Talk X 

LITTLE RIVER BAND -We Two X 

KENNY ROGERS -All My Lite X 

ROD STEWART -Baby Jane X 

BANANARAMA -Na Na Hey Hey (Kiss Him Goodbye) 
X 

KHTR- FM -St. Louis 
(Ed Scarborough -MD) 

** EDDY GRANT- Electric Avenue 16.9 
* * KAJAGOOGOO -Too Shy 28 -20 
* THOMAS DOLBY -She Blinded Me With Science 9 -6 
* CHRIS DE BURGH- Don't Pay The Ferryman 2519 
* Z.Z. TOP- Gimme All Your Lavin' 27-24 

DEF LEPPARD -Rock Of Ages 

STEVIE NICKS -Stand Back 
THE KINKS -Come Dancing B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

THE POLICE -Every Breath You Take A 

DURAN DURAN -Is There Something I Should Know? 

A 

DEVO -Theme From Doctor Detroit X 

DAVE EDMUNDS- Slipping Away X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

KIOA -AM -Des Moines 
(Mike Judge -MD) 

** KENNY ROGERS -All My Life 12 -7 

* * IRENE CARA- Flashdance, What A Feeling 15 -8 

* NEIL DIAMOND -Front Page Story 13-9 
* JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing 21-17 
* ALABAMA -The Closer You Get 29-23 

DEBARGE -All This Love B 

CRYSTAL GAYLE -Our Love Is On The Faultline B 

RITA COOLIDGE -I'll Never Let You Go B 

PAUL ANKA -Hold Me Tit The Morning Comes A 

THE BEE GEES -The Woman In You A 

BRYAN ADAMS- Straight From The Heart X 

FRIDA -Here We'll Stay X 

GEORGE BENSON -Inside Love (So Personal) X 

ENGELBERT HUMPERDINCK -Tit You And Your 

Lover Are Lovers Again X 

CHAMPAIGN-Try Again X 

DAN SEALS- Everybody's Dream Girl X 

THE KINKS -Come Dancing X 

SHERRIFF -When I'm With You X 

THE HOWES -Stop In The Name Of Love A 

KKLS -AM -Rapid City 
(Randy Sherwyn -MD) 

** MEN AT WORK- Overkill 1.1 

* * IRENE CARA -Flashdance, What A Feeling 4-2 
* STYX -Don't Let It End 8.4 
* DARYL HALL AND JOHN OATES- Family Man 13.8 
* JOURNEY- Faithfully 16-12 

THE POLICE -Every Breath You Take 
STEVIE NICKS -Stand Back 

JIM CAPALDI- That's Love B 

THE GREG KIHN BAND -Love Never Fails A 

EDDY GRANT- Electric Avenue A 

INXS -The One Thing X 

KENNY ROGERS -All My Life X 

ROD STEWART -Baby Jane X 

GEORGE BENSON -Inside Love (So Personal) X 

KMGK -FM -Des Moines 
(Michael Stone -MD) 

** CULTURE CLUB -Time 14.6 ** JOURNEY- Faithfully 16.7 
* THE TUBES- She's A Beauty 20-14 
* ROD STEWART -Baby lane 40.25 
* SERGIO MENDES -N ever Gonna Let You Go 34-28 

EURYTHMICS -Sweet Dreams 
THE FIXX -Saved By Zero 

MADNESS -Our House B 

MARTIN BRILEY -The Salt In My Tears A 

KQKQ -FM -Omaha 
(Mark Evans -PD) 

* * IRENE CARA- Flashdance, What A Feeling 2.1 
* * RICK SPRINGFIELD -Affair Of The Heart 10.6 
* JOURNEY- Faithfully 9 -8 
* EDDY GRANT -Electric Avenue 16-10 
* THE TUBES-She's A Beauty 15 -13 

PRINCE -1999 
THE POLICE -Every Breath You Take 

JIM CAPALDI- That's Love B 

EURYTHMICS -Sweet Dreams A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

ROD STEWART -Baby Jane A 

ALABAMA -The Closer You Get X 

KRNA -FM -Iowa City 
(Bart Goynshor -MD) ** MEN AT WORK -Overkill 1.1 

* * THOMAS DOLBY -She Blinded Me With Science 4- 

2 

* IRENE CARA- Flashdance, What A Feeling 12-4 
* DARYL HALL AND JOHN OATES- Family Man 14.7 
* EDDY GRANT- Electric Avenue 24-14 

THE POLICE -Every Breath You Take 

PRINCE -1999 
MICHAEL JACKSON -Wanna Be Startin' Something B 

ROD STEWART -Baby Jane B 

THE BEE GEES -The Woman In You B 

MADNESS -Our House B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

DURAN DURAN -Is There Something I Should Know? 
A 

THE HOLLIES -Stop In The Name Of Love A 

STEVIE NICKS -Stand Back A 

CHRISTOPHER CROSS -No Time For Talk X 

ELTON JOHN -I'm Still Standing X 

EURYTHMICS -Sweet Dreams X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

A ROCK OF SEAGULLS- Wishing X 

PHIL COLLINS-1 Cannot Believe It's True X 

THE FIXX -Saved By Zero X 

DONNA SUMMER -She Works Hard For The Money X 

SPARKS -Cool Places X 

KSTP -FM (KS- 95) -St. Paul 
(Chuck Napp -MD) 

* * BRYAN ADAMS -Straight From The Heart 5 -4 

* * SERGIO MENDES -Never Gonna Let You Go 13 -10 
* JOURNEY- Faithfully 9.7 
* ALJARREAU- Mornin' 9.8 

LnTLE RIVER BAND -We Two 

CHRISTOPHER CROSS -No Time For Talk 
ELTON JOHN -I'm Still Standing B 

KENNY ROGERS -All My Life X 

WCCO -FM- Minneapolis 
(Curt Lundgren -MD) 

** LAURA BRANIGAN- Solitaire 3.2 ** MEN AT WORK -Overkill 4-3 
* LIONEL RICHIE -My Love 6-4 
* CULTURE CLUB -Time 7-5 
* BRYAN ADAMS- Straight From The Heart 14.8 

AL JARREAU- Boogie Down 
THE POLICE -Every Breath You Take 

DARYL HALL AND JOHN OATES- Family B 

ELTON JOHN -I'm Still Standing B 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing A 

GEORGE BENSON- Inside Love (So Personal) X 

DEBARGE -All This Love X 

KENNY ROGERS -All My Lite X 

CHRISTOPHER CROSS -No Time For Talk X 

THE BEE GEES -The Woman In You X 

JIM CAPALDI- That's Love X 

CHAMPAIGN -Try Again X 

ALABAMA -The Closer You Get X 

LEE GREENWOOD- 1.0.U. X 

WKAU-FM -Appleton 
(Rich Allen -MD) ** RICK SPRINGFIELD -Affair Of The Head 4.2 

** STYX -Don't Let It End 11 -4 

* NAKED EYES -Always Something There To Remind 
Me 13.8 

* IRENE CARA- Flashdance, What A Feeling 15 -9 

* EDDY GRANT- Electric Avenue 32-20 
ROD STEWART -Baby lane 
BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

THE POLICE -Every Breath You Take A 

PRINCE -1999A 
EURYTHMICS -Sweet Dreams X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

SCANDL- Love's Got A Line On You X 

ALABAMA -The Closer You Get X 

BILLY IDOL -White Wedding X 

THE FIXX -Saved By Zero X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

WKTI -FM- Milwaukee 
(John Grant -MD) 

* * DARYL HALL AND JOHN OATES- Family Man 10 -6 

* * IRENE CARA- Flashdance, What A Feeling 12 -7 

* EDDY GRANT- Electric Avenue 22-17 
* PAT BENATAR -Looking For A Stranger 20.18 
* CHAMPAIGN -Try Again 21-19 

GOLDEN EARRING- Twilight Zone B 

ELTON JOHN -I'm Still Standing B 

THE POLICE -Every Breath You Take A 

ROD STEWART -Baby lane A 

CHRIS DE BURGH -Don't Pay The Ferryman A 

WKZW -FM- Peoria 
(Mark Maloney -MD) 

* * NAKED EYES -Always Something There To Remind 
Me6 -1 

* * BRYAN ADAMS- Straight From The Heart 3-2 
* STYX -Don't Let It End 5.4 
* JOURNEY -Faithfully 7.5 
* IRENE CARA- Flashdance, What A Feeling 13.8 

THE KINKS -Come Dancing 
CHRIS DE BURGH -Don't Pay The Ferryman 

THE FIXX -Saved By Zero A 

PRINCE -1999 A 

THE POLICE- Every Breath You Take A 

STEVIE NICKS -Stand Back A 

WLOL-FM -Minneapolis 
(Gregg Swedberg -MD) 

* * IRENE CARA- Flashdance, What A Feeling 6.1 
* * BRYAN ADAMS- Straight From The Heart 5.2 
* THE TUBES- She's A Beauty 16.10 
* EDDY GRANT -Electric Avenue 19-16 
* STYX -Don't Let It End 20 -17 

THE BEE GEES -The Woman In You 

STEVIE NICKS -Stand Back 
THE POLICE -Every Breath You Take A 

DONNA SUMMER -She Works Hard For The Money A 

ROD STEWART -Baby Jane B 

EURYTHMICS -Sweet Dreams B 

THE FIXX -Saved By Zero A 

RED ROCKERS -China A 

THOMPSON TWINS -Love On Your Side X 

DEVO -Theme From Doctor Detroit X 

DAVE EDMUNDS -Slipping Away X 

JOAN ARMATRADING -Drop The Pilot X 

GEORGE BENSON- Inside Love (So Personal) X 

MICHAEL BOLTON -Fool's Game X 

Northeast Region * PRIME MOVERS 

IRENE CARA- Flashdance ... What A Feeling 

(Casablanca) 

CULTURE CLUB -Time (Virgin /Epic) 
EDDY GRANT - Electric Avenue (Portrait /Ice) 

TOP ADD ONS 

THE POLICE -Every Breath You Take (A &M) 
DURAN DURAN -Is There Something I Should 

Know? (Capitol) 

PRINCE -1999 (Warner Bros.) 

BREAKOUTS 

ROD STEWART- Baby Jane (Warner Bros.) 

MICHAEL JACKSON- Wanna Be Startin' 
Something (Epic) 

STEVIE NICKS- Stand Back (Modern Records) 

WACZ-AM -Bangor 
(Michael O'Hara -MD) 

** DEF LEPPARD- Photograph 1 -1 

* * IRENE CARA- Flashdance, What A Feeling 9 -5 
* JOURNEY- Faithfully 12 -8 

* STYX -Don't Let It End 17.10 
* CULTURE CLUB -Time 16-11 

THE POLICE -Every Breath You Take 

CHRISTOPHER CROSS -No Time For Talk 
THE KINKS -Come Dancing B 

DONNA SUMMER -She Works Hard For The Money B 

PETER TOSH- Johnny B. Goode B 

THE GREG KIHN BAND -Love Never Fails A 

DURAN DURAN-Is There Something I Should Know? 
A 

MADNESS -Our House A 

FOGHAT- That's What Love Can Do A 

MICHAEL JACKSON -Wanna Be Startin' Something X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 
Away X 

ROD STEWART -Baby Jane X 

WBEN-FM -Buffalo 
(Roger Christian -MD) 

* * EDDY GRANT- Electric Avenue 9-3 
* * SERGIO MENDES -Never Gonna Let You Go 14.7 
* CHRIS DE BURGH -Don't Pay The Ferryman 12.9 
* MADNESS -Our House 23-16 

THE POLICE -Every Breath You Take 

DURAN DURAN -Is There Something I Should 
Know? 

ROD STEWART -Baby lane A 

THE FIXX -Saved By Zero A 

DONNA SUMMER -She Works Hard For The Money A 

DAVID BOWIE -China Girl A 

THE GREG KIHN BAND -Love Never Fails B 

MICHAEL SEMBELLO- Maniac A 

STEVIE NICKS -Stand Back A 

WBLI -FM -Long Island 
(Bill Terry-PD) 

* DAVID BOWIE -Let's Dance 1-I 
* IRENE CARA- Flashdance, What A Feeling 8.2 
PRINCE -Little Red Corvette 5.4 

LAURA BRANIGAN -Solitaire 9 -7 

LIONEL RICHIE -My Love 10.8 

UTTLE RIVER BAND -We Two 

MICHAEL JACKSON -Wanna Be Startin Something 
KAJAGOOGOO -Too Shy B 

CHAMPAIGN -Try Again B 

ELTON JOHN -I'm Still Standing B 

THE BEE GEES -The Woman In You X 

THOMAS DOLBY -She Blinded Me With Science X 

WCAU -FM- Philadelphia 
(Glen Kalina -MD) ** CULTURE CLUB -Time 8.4 

* * KAJAGOOGOO -Too Shy 9-5 
* THE TUBES -She's A Beauty 10.8 
* BILLY IDOL -White Wedding 16-10 
* ELTON JOHN -I'm Still Standing 20.15 

DURAN DURAN -Is There Something I Should Know 
THE POLICE -Every Breath You Take 

RED ROCKERS -China B 

THE KINKS -Come Dancing B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

ROD STEWART -Baby Jane B 

JIM CAPALDI -That's Love B 

STEVIE NICKS -Stand Back A 

DAVID BOWIE -China Girt A 

PRINCE-1999 A 

NEW EDITION -Candy Girl 
THE FIXX -Saved By Zero X 

DONNA SUMMER -She Works Hard For The Money X 

CARL WILSON -What You Do To Me X 

EURYTHMICS -Sweet Dreams X 

BOB SEGER AND THE SILVER BULLET BAND -Roil Me 

Away X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

MAZE FEATURING FRANKI -Love Is The Key X 

NONA HENDRYX -Keep It Confidential X 

JOAN ARMATRADING -Drop The Pilot X 

BERLIN -The Metro X 

AFTER THE FIRE- Dancing In The Shadows X 

ALABAMA -The Closer You Get X 

THE BEE GEES -The Woman In You X 

SHERRIFF -When I'm With You X 

DAVE EDMUNDS -Slipping Away X 

WIGY-FM -Bath 
(Scott Robbins -MD) 

* * IRENE CARA- Flashdance, What A Feeling 3.1 
* * RICK SPRINGFIELD -Affair Of The Heart 6-3 
* DARYL HALL AND JOHN OATES- Family Man 10.4 

* THE TUBES -She's A Beauty 8-6 
* CULTURE CLUB -Time 16-9 

PRINCE -1999 
MICHAEL JACKSON -Wanna Be Startin' Something 

ELTON JOHN -I'm Still Standing B 

DONNA SUMMER -She Works Hard For The Money A 

THE POLICE -Every Breath You Take A 

DURAN DURAN -Is There Something I Should KnowA 
BOB SEGER AND THE SILVER BULLET BAND -Even 
Now A 

GEORGE BENSON- Inside Love (So Personal) A 

THE HUMAN FEELING -(Keep Feeling) Fascination A 

MADNESS -Our House A 

KENNY ROGERS -All My Life A 

JOE WALSH -Space Age Whiz Kid A 

THE FIXX -Saved By Zero X 

GARY MOORE- Always Gonna Love You X 

JIM CAPALDI- That's Love X 

MARTIN BRILEY -The Salt In My Tears X 

ROUT MUSIC- More Than This X 

AMY HOLLAND- Anytime You Want Me X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

ALABAMA -The Closer You Get X 

WFLY-FM -Albany 
(Jack Lawrence -MD) 

** CULTURE CLUB -Time 10 -4 
* * EDDY GRANT -Electric Avenue 14.8 
* DARYL HALL AND JOHN OAATES- Family Man 17.9 
* SERGIO MENDES -Never Gonna Let You Go 24-16 
* THE TUBES -She's A Beauty 22 -19 

THE POLICE -Every Breath You 'fake 
THE HUMAN LEAGUE -(Keep Feeling) Fascination 

MICHAEL JACKSON -Wanna Be Startin' Something B 

CHAMPAIGN -Try Again B 

BILLY IDOL -White Wedding B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

STEVIE NICKS -Stand Back A 

PRINCE -1999A 
CHRIS MANCINI -City Girl A 

THE GREG KIHN BAND -Love Never Fails A 

DONNA SUMMER -She Works Hard For The Money A 

THE FIXX -Saved By Zero A 

DURAN DURAN -Is There Something 1 Should Know? 
A 

A FLOCK OF SEAGULLS- Wishing A 

ROD STEWART -Baby Jane X 

EURYTHMICS -Sweet Dreams X 

THE BEE GEES -The Woman In You X 

CHRISTOPHER CROSS -No Time For Talk X 

INXS -The One Thing X 

HIGH INERGY -His A Pretender X 

WGUY -AM- Bangor 
(Bill Pasha -MD) 

* IRENE CARA- Flashdance, What A Feeling 4-1 
* DAVID BOWIE -Let's Dance 3 -2 

EDDY GRANT- Electric Avenue 6-3 
LIONEL RICHIE -My Love 12.7 
DARYL HALL AND JOHN OATES- Family Man 16 -12 
THE POLICE -Every Breath You Take 

DURAN DURAN-Is There Something I Should 
Know? 

DONNA SUMMER -She Works Hard For The Money B 

STYX-Don't Let It End B 

ROD STEWART -Baby Jane B 

DEBARGE -All This Love B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination 8 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing B 

EURYTHMICS -Sweet Dreams A 

DAVE EDMUNDS- Slipping Away A 

MARTIN BRILEY -The Salt In My Tears A 

MARSHALL CRENSHAW- Whenever You're On My 
Mind A 

PRINCE -1999 A 

KENNY ROGERS -AlI My Life A 

DEVO -Theme From Doctor Detroit X 

MUSICAL YOUTH- Heartbreaker X 

PHIL COLLINS -I Cannot Believe It's True X 

LITTLE RIVER BAND -We Two X 

THE KINKS -Come Dancing X 

BILLY IDOL -White Wedding X 

HIGH INERGY-He's A Pretender X 

AMY HOLLAND- Anytime You Want Me X 

JIM CAPALDI- That's Love X 

THE F1XX -Saved By Zero X 

BOB SEGER AND THE SILVER BULLET BAND -We Two 

X 

MAZE FEATURING FRANKI -Lave Is The Key X 

BERLIN -The Metro X 

CARL WILSON -What You Do To Me X 

CHRISTOPHER CROSS -No Time For Talk X 

BOW WOW WOW -Do You Want To Hold Me X 

WHEB -FM- Portsmouth 
(Rick Dean -MD) 

** MEN AT WORK -Overkill 1.1 

* * IRENE CARA- Flashdance, What A Feeling 5-3 
* BRYAN ADAMS- Straight From The Heart 9.5 
* DARYL HALL AND JOHN OATES -Family Man 11.7 
* ELTON JOHN -I'm Still Standing 16-11 

MICHAEL JACKSON -Wanna Be Startin Something 
BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

ROD STEWART -Baby Jane B 

DONNA SUMMER -She Works Hard For The Money B 

THE KINKS -Come Dancing B 

LITTLE RIVER BAND- We Two B 

KENNY ROGERS -All My Life A 

ALABAMA -The Closer You Get A 

MADNESS -Our House X 

EDDY GRANT- Electric Avenue X 

WALTER EGAN -Fool Moon Fire X 

PRINCE -Little Red Corvette X 

KAJAGOOGOO -Too Shy X 

THE GREG KINN BAND -Love Never Fails X 

WIFI -FM (1.92)- Philadelphia 
(Lee Paris -MD) 

* * MADNESS -Our House 22-9 
* * A FLOCK OF SEAGULLS- Wishing 18 -12 
* EURYTHMICS -Sweet Dreams 16.13 
* DEVO -Theme From Doctor Detroit 28.17 
* ROBERT PALMER -You Are In My System 21 18 

X- Breathless 
YELLOW -I Love You 

BOW WOW WOW -Do You Wanna Hold Me B 

ALTERED IMAGES -Don't Talk To Me About Love B 

DEF LEPPARD- Photograph B 

DURAN DURAN-Is There Something I Should Know 
AB 

MINISTRY -Work For Love X 

THE BLASTERS- Barefoot Rock X 

KIX -Body Talk X 

BERLIN -The Metro X 

LOZ NETTO-Fade Away X 

WHAM -Bad Boys X 

WFEA-AM -Manchester 
(Rick Ryder -MD) 

* * MEN AT WORK- Overkill 1.1 

* * IRENE CARA- Flashdance, What A Feeling 8.2 
* CULTURE CLUB -Time 7 -4 

* NAKED EYES -Always Something There To Remind 
Me 9.7 

* KAJAGOOGOO -Too Shy 14.8 
THE KINKS -Come Dancing B 

THE TUBES -She's A Beauty B 

ELTON JOHN -I'm Still Standing B 

CHRISTOPHER CROSS -No Time For Talk B 

JIM CAPALDI- That's Love B 

MADNESS -Oar House A 

DURAN DURAN -ls There Something I Should Know? 

A 

EURYTHMICS -Sweet Dreams A 

PRINCE -1999A 
PATRICK SIMMON -Don't Make Me Do It A 

THE HOLLIES -Stop In The Name Of Love A 

DONNA SUMMER -She Works Hard For The Money X 

ALABAMA -The Closer You Get X 

BO SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

PAUL ANItA -Hold Me 'Til The Morning Comes X 

CHAMPAIGN -Try Again X 

PAT BENATAR -Looking For A Stranger X 

LEE GREWNW000- 1.011. X 

THOMPSON TWINS -Love On Your Side X 

CARL WILSON -What You Do To Me X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

ONE-TWO- THREE -Runaway X 

WKCI -FM -New Haven 
(Danny Lyons -MD) ** IRENE CARA- Flashdance, What A Feeling 3.1 

* * CULTURE CLUB -Time 6.4 
* DARYL HALL AND JOHN OATES -Family Man 12.6 
* TOURNEY- Faithfully 11.8 
* RICK SPRINGFIELD -Affair Of The Heart 10-9 

IWAGOOGOO -Too Shy B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

MADNESS -Our House B 

THE POLICE -Every Breath You Take A 

JIM CAPALDI -That's Love A 

EURYTHMICS -Sweet Dreams A 

PRINCE -1999A 

WKTU -FM -New York City 
(Michael Ellis -MD) 

* * DAVID BOWIE -Let's Dance 3-3 
* * IRENE CARA- Flashdance, What A Feeling 7.4 
* CULTURE CLUB -Time 15-11 
* LIONEL RICHIE -My Love 20-15 
* I LEVEL -Mindfield 27 -21 

MARY JANE GIRLS -Candy Man 
RUN D.M.C. -It's Like That 

PRINCE -Little Red Corvette B 

MENAGE-Memory A 

52nd STREET -Cool As Ice A 

STEVIE NICKS -Stand Back A 

WNBC -AM -New York City 
(Babette Stirland -MD) ** IRENE CARA- Flashdance, What A Feeling 3.1 

* * CULTURE CLUB -Time 9.4 
* BRYAN ADAMS- Straight From The Heart 13 -8 
* DARYL HALL AND JOHN OATES- Family Man 14.12 
* RICK SPRINGFIELD -Affair Of The Heart 19-14 

JOURNEY- Faithfully 
KAJAGOOGOO -Too Shy 

SERGIO MENDES -Never Gonna Let You Go A 

CHAMPAIGN -Try Again A 

WOKW -FM- Ithaca 
(Denny Alexander -MD) 

** NIGHT RANGER -Sing Me Away 15.12 
** CULTURE CLUB -Time 22-19 
* KENNY ROGERS -All My Life 2640 
* JOURNEY -Aker The Fire 32-26 
* BOB SEGER AND THE SILVER BULLET BAND -Roll 

Me Away 4035 
DURAN DURAN -Is There Something I Should 
Know? 

DEXYS MIDNIGHT RUNNERS -Come On Eileen 
PRINCE- Sk'A%A 
THE POLICE -Every Breath You Take A 

HIGH INERGY -He's A Pretender X 

THE BEE GEES -The Woman In You X 

SERGIO MENDES -Never Gonna Let You Go X 

THE KINKS -Come Dancing X 

CHAMPAIGN -Try Again X 

BERLIN -The Metro X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

PLANET P -Why Me X 

THE STOMPERS -Never Tell An Angel X 

WPHD -FM- Buffalo 
(Harr Moore -MD) 

** DAVID BOWIE -Let's Dance 1 - I 

* * MEN AT WORK- Overkill 2 -2 

* 02 -New Year's Day 3-3 
* RICK SPRINGFIELD -Affair Of The Heart 5.4 
* EDDY GRANT -Electric Avenue 10.7 

THE POLICE -Every Breath You Take 

STEVIE NICKS -Stand Back 
BOB SEGER AND THE SILVER BULLET BAND-Roll Me 

Away B 

ROD STEWART -Baby Jane B 

MARTIN BRILEY -The Salt In My Tears B 

THE FIXX -Saved By Zero B 

LITTLE RIVER BAND -We Two B 

MICHAEL BOLTON -Fool's Game B 

DAVID BOWIE -China Girl A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

RED ROCKERS -China B 

BERLIN -The Metro B 

THE STOMPERS -Never Tell An Angel A 

GOANNA -Solid Rock A 

ROXY MUSIC -More Than This A 

ROBERT HAZARD- Change Reaction A 

CARL WILSON -What You Do To Me X 

DEVO -Theme From Doctor Detroit X 

AFTER THE FIRE -Dancing In The Shadows X 

GARY MOORE- Always Gonna Love You X 

WPRO-FM -Providence 
(Tom Cuddy -MD) 

* * NAKED EYES -Always Something There To Remind 
Me 11.7 

**CULTURE CLUB -Time 16.10 
* STYX -Don't Let It End 19 -13 
* DARYL HALL AND JOHN OATES- Family Man 20-16 
* EDDY GRANT- Electric Avenue 29 -21 

JIM CAPALDI- That's Love 
PRINCE -1999 

THE BEE GEES -The Woman In You B 

MICHAEL JACKSON -Wanna Be Startin Something 8 

MADNESS -Our House B 

BILLY IDOL -White Wedding B 

ROD STEWART -Baby Jane A 

THE FIXX -Saved By Zero A 

DURAN DURAN -Is There Something I Should Know? 
A 

A FLOCK OF SEAGULLS- Wishing A 

CARL WILSON -What You Do To Me X 

Z.Z. TOP -Gimme All Your Lovin' X 

DEBARGE -All This Love X 

EURYTHMICS -Sweet Dreams X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 
Away X 

THOMPSON TWINS -Love On Your Side X 

DONNA SUMMER -She Works Hard For The Money X 

WPST-FM -Trenton 
(Tom Taylor -MD) 

* * ELTON JOHN -Fm Still Standing 34 -29 
* * BILLY IDOL -White Wedding 3830 
* KAJAGOOGOO -Too Shy 23 -17 
* THE KINKS -Come Dancing 42-32 
* SERGIO MENDES -Never Gonna Let You Go 24-20 

DAVID BOWIE -China Girl 
DURAN DURAN -Is There Something I Should 
Know? 

MICHAEL JACKSON -Wanna Be Startin' Something B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

ROD STEWART -Baby lane B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

A FLOCK OF SEAGULLS- Wishing B 

DONNA SUMMER -She Works Hard For The Money B 

THE FIXX -Saved By Zero A 

ROBERT HAZARD- Change Reaction A 

www.americanradiohistory.com
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Billboard. Singles Rodio Action 
Based on station play) ists through Tuesday (5/24/83) 

MA) 

Ploylist Prime Movers * 
Ploylist Top Add Ons 

THE GREG KIHN BAND -Love Never Fails A 

THE POLICE -Every Breath You Take A 

STEVIE NICKS -Stand Back A 

Mid- Atlantic Region 
* PRIME MOVERS 

IRENE CARA- Flashdance ... What A Feeling 

(Casablanca) 

EDDY GRANT- Electric Avenue (Portrait /Ice) 
STYX- Don't Let It End (A &M) 

TOP ADD ONS 
POLICE- Every Breath You Take (A &M) 

MICHAEL JACKSON- Wanna Be Startin' 
Something (Epic) 

BOB SEGER AND THE SILVER BULLET BAND - 
Roll Me Away (Capitol) 

BREAKOUTSrra 
DEBARGE- All This Love (Gordy) 
PRINCE- 1999 (Warner Bros). 

ROD STEWART- Baby Jane (Warner Bros.) 

WAEB-AM -Allentown 
(Jefferson Ward -MD) 

* * UONEL RICHIE-My Love 1.1 

* * CULTURE CLUB -Time 8.4 
* KENNY ROGERS -All My Life 17-11 
* IRENE CARA- Flashdance, What A Feeling 22-12 
* JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing 23 -28 
ALABAMA -The Closer You Get 
CHAMPAIGN -Try Again 

THE HOLLIES -Stop In The Name Of Love A 

LITTLE RIVER BAND -We Two X 

BARRY MANILOW -Some Kind Of Friend X 

MAC McANALLY- Minimum Love X 

DAN FOGELBERG -Make Love Stay X 

WBSB-FM -Baltimore 
(Rick James /Jan Jetteries -MD) ** DAVID BOWIE -Let's Dance 5 -2 

**DARYL HALL AND JOHN OATES- Family Man 8.5 
* CHAMPAIGN -Try Again 12 -6 

* STYX-Don't Let It End 15 -10 
* THE TUBES -She's A Beauty 21.14 

DEBARGE-All This Love 
THE POUCE -Every Breath You Take 

LEE GREENWOOD -I.O.U. B 

ROD STEWART -Baby Jane B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

PRINCE -1999A 
THE FIXX -Saved By Zero X 

GEORGE BENSON- Inside Love (So Personal) X 

DAVE EDMUNDS -Slipping Away X 

EURYTHMICS -Sweet Dreams X 

SERGIO MERDES -Never Gonna Let You Go X 

WBZZ -FM- Pittsburgh 
(Chuck Tyler -MD) 

** NEW EDITION -Candy Girl 1.1 

* * IRENE CARA- Flashdance, What A Feeling 4-2 
* THOMAS DOLBY -She Blinded Me With Science 3 -3 

* MEN AT WORK- Overkill 6 -4 

* EDDY GRANT- Electric Avenue 16.1 
DEBARGE -Alt This Love B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

MADNESS -Our House A 

THE POLICE -Every Breath You Take A 

THE HOLLIES -Stop In The Name Of Love A 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

JIM CAPALDI- That's Love X 

WCCK-FM -Erie 
(JJ. Sanford -MD) ** STYX -Don't Let It End 7.4 ** SAGA -Wind Him Up 14.1 

* KENNY ROGERS -All My Life 18.9 

* DEVO -Theme From Doctor Detroit 22-17 
* MARTIN BRILEY -The Salt In My Tears 2819 

THE POLICE -Every Breath You Take 
HOWES -Stop In The Name Of Love 

GARY MOORE- Always Gonna Love You B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

CARLOS SANTANA -Watch Your Step B 

THE BEE GEES -The Woman In You B 

HIGH INERGY -He's A Pretender B 

MICHAEL BOLTON -Fool's Game B 

PRINCE -1999 A 

LOUISE TUCKER- Midnight Blue A 

DURAN DURAN -Is There Something 1 Should Know? 
A 

CULTURE CLUB -Time X 

SERGIO MENDES -Never Gonna Let You Go X 

THOMPSON TWINS -Love On Your Side X 

THE KINKS -Come Dancing X 

CHAMPAIGN -Try Again X 

BERLIN -The Metro X 

LINDA RONSTADT -Easy For You To Say X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

A FLOCK OF SEAGULLS- Wishing X 

WCIR -FM- Beckley 
(Jim Martin -MD) 

* EDDY GRANT- Electric Avenue 9-1 
* UONEL RICHIE -My Love 4-2 
IRENE CARA- Flashdance, What A Feeling 83 
STYX -Don't Let It End 15.7 
DARYL HALL AND JOHN OATES- Family Man 18-9 
PRINCE -1999 
THE POLICE -Every Breath You Take 

DEBARGE -All This Love B 

LEE GREENWOOD -I.O.U. B 

MARTIN BRILEY -The Salt In My Tears B 

DURAN DURAN -Is There Something I Should Know? 
A 

DONNA SUMMER -She Works Hard For The Money A 

DEVO -Theme From Doctor Detroit D 

JIM CAPALDI- That's Love X 

ELTON JOHN -I'm Still Standing X 

THE KINKS -Come Dancing X 

LITTLE RIVER BAND -We Two X 

CHRISTOPHER CROSS -No Time For Talk X 

KENNY ROGERS -All My Life X 

EURYTHMICS -Sweet Dreams X 

MADNESS -Our House X 

THE BEE GEES -The Woman In You X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

ROD STEWART -Baby Jane X 

DAVID BOWIE -China Girl D 

THOMPSON TWINS -Love On Your Side D 

CHRIS DE BURGH -Don't Pay The Ferryman D 

GOANNA -Solid Rock D 

THE HOLLIES -Stop In The Name Of Love A 

STEVIE NICKS -Stand Back A 

WFBG -AM- Altoona 
(Tony Booth -MD) 

* * SERGIO MENDES -Never Gonna Let You Go 20 -13 ** JIM CAPALDI- That's Love 23-11 

* NAKED EYES -Always Something There To Remind 
Me 26 19 

* ELTON JOHN -1'm Still Standing 31-22 
* EDDY GRANT- Electric Avenue 31-30 

PRINCE -1999 
STEVIE NICKS -Stand Back 

CHRISTOPHER CROSS -No Time For Talk 8 
MADNESS -Our House A 

DURAN, DURAN -Is There Something I Should Know? 
A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

DAVID BOWIE -China Girl A 

MICHAEL SEMBELLO- Maniac A 

THE FIXX -Saved By Zero A 

DONNA SUMMER -She Works Hard For The Money X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

GOANNA -Solid Rock X 

JOAN ARMATRADING -Drop The Pilot X 

DAVE EDMUNDS -Slipping Away X 

AMY HOLLAND- Anytime You Want Me X 

GEORGE BENSON- Inside Love (So Personal) X 

EURYTHMICS -Sweet Dreams X 

DEXYS MIDNIGHT RUNNERS -The Celtic Soul 
Brothers X 

ALABAMA -The Closer You Get X 

LOZ NETTO -Fade Away X 

SHERRIFF -When I'm With You X 

THOMPSON TWINS -Love On Your Side X 

DEBARGE -All This Love X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

SPARKS -Cool Places X 

PAT BENATAR- Looking For A Stranger X 

WHYW -FM- Pittsburgh 
(Jay Cresswell -MD) 

* * IRENE CARA- Flashdance, What A Feeling 13-1 

* * RONNIE MILSAP- Stranger In My House 11.7 
* CHAMPAIGN -Try Again 15-9 
* DARYL HALL AND JOHN OATES -Family Man 17.11 
* SERGIO MENDES -Never Gonna Let You Go 19-14 

DEBARGE -All This Love B 

LITTLE RIVER BAND -We Two B 

NEIL DIAMOND -Front Page Story B 

FRIDA -Here We'll Stay B 

WKRZ -FM -Wilkes -Barre 
(Jim Rising -PD) 

** MEN AT WORK -Overkill 1-1 

* * IRENE CARA- Flashdance, What A Feeling 6-5 
* JOURNEY- Faithfully 13-11 
* KAJAGOOGOO -Too Shy 15 -12 
* STYX-Don't Let It End 17 -13 

THE POLICE -Every Breath You Take 

PRINCE -1999 
EURYTHMICS -Sweet Dreams B 

MICHAEL SEMBELLO- Maniac A 

DAVE EDMUNDS -Slipping Away A 

DURAN DURAN -Is There Something I Should Know? 
A 

ROD STEWART -Baby Jane A 

DAVID BOWIE -China Girl A 

STEVIE NICKS -Stand Back A 

THE FIXX -Saved By Zero X 

SHERRIFF -When I'm With You X 

AFTER THE FIRE- Dancing In The Shadows X 

A FLOCK OF SEAGULLS- Wishing X 

BOB SEGER AND THE SILVER BULLET BIND -Roll Me 

Away X 

DONNA SUMMER -She Works Hard For The Money X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

WNVZ -FM- Norfolk 
(Steve Kelly -MD) 

* * NAKED EYES- Always Something There To Remind 
Me 95 

* * JOURNEY- Faithfully 15.9 
* MADNESS -Our House 26 -15 
* SERGIO MENDES -Never Gonna Let You Go 29 -19 
* KAJAG00G00 -Too Shy 25 -17 

MICHAEL JACKSON -Wanna Be Startin' Something B 

THE BEE GEES -The Woman In You B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 
Away B 

ROD STEWART -Baby Jane A 

THE POUCE -Every Breath You Take A 

DONNA SUMMER -She Works Hard For The Money A 

CHRISTOPHER CROSS -No Time For Talk A 

DEBARGE -All This Love A 

WQXA -FM -York 
(Dan Steele -MD) 

* * CULTURE CLUB -Time 8.4 
* * RICK SPRINGFIELD -Affair Of The Heart 10 -6 

* LIONEL RICHIE -My Love 14.7 
* JOURNEY- Faithfully 16.8 
* STYX-Don't Let It End 17.9 

BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away 

ROD STEWART -Baby Jane 
THE POLICE -Every Breath You Take A 

DERANGE -All This Love A 

DONNA SUMMER -She Works Hard For The Money A 

NEIL DIAMOND -Front Page Story X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

EURYTHMICS -Sweet Dreams X 

WXIL -FM- Parkersburgh 
(Paul Demille -MD) 

** JOURNEY- Faithfully 1.1 

* * STYX -Don't Let It End 5-2 
* SAGA -Wind Beneath My Wings 

* KAJAGOOGOO -Too Shy 14.7 

* NIGHT RANGER -Sing Me Away 23-12 
PRINCE -1999 
LOUISE TUCKER -Midnight Blue 

MICHAEL BOLTON -Fool's Game B 

HIGH INERGY -He's A Pretender B 

CHAMPAIGN -Try Again B 

PINK FLOYD -Not Now John B 

GARY MOORE- Always Gonna Love You B 

THE POLICE -Every Breath You Take A 

MICHAEL JACKSON -Wanna Be Startin' Something A 

DURAN DURAN -Is There Something I Should Know? 
A 

HOLLIES -Stop In The Name Of Love A 

LEE GREENWOOD- I.O.U. X 

JOE JACKSON- Another World X 

JIM CAPALDI- That's Love X 

TOD RUNDGREN- Bang The Drum All Day X 

CARLOS SANTANA- Watch Your Step X 

BOB SEGER AND THE SILVER BULLET BAND- Roll 

Me Away X 

THOMPSON TWINS- Love On Your Side X 

BERLIN- The Metro X 

THE GREG KIHN BAND- Love Never Fails X 

PLANET P- Why Me X 

JOURNEY- After The Fire X 

WHTX-FM -Pittsburgh 
(Keith Abrams -MD) 

* * LIONEL RICHIE -My Love 4.1 

** IRENE CARA- Flashdance, What A Feeling 7.2 

* DAVID BOWIE -Let's Dance 6-3 
* EDDY GRANT- Electric Avenue 9.4 
* BRYAN ADAMS -Straight From The Heart 19.12 

A FLOCK OF SEAGULLS- Wishing 
THE POLICE -Every Breath You Take 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

DEBARGE -All This Love A 

JIM CAPALDI- That's Love A 

Southeast Region 
raaaa* PRIME MOVERS 

IRENE CARA- Flashdance ... What A Feeling 

(Casablanca) 

CULTURE CLUB- Time (Virgin /Epic) 
EDDY GRANT- Electric Avenue (Portrait /Ice) 

TOP ADD ONS 

THE POLICE- Every Breath You Take (A &M) 

PRINCE- 1999 (Warner Bros.) 

MICHAEL JACKSON- Wanna Be Startin' 
Something (Epic) 

BREAKOUTS 

ROD STEWART- Baby Jane (Warner Bros.) 

DONNA SUMMER- She Works Hard For The 

Money (Mercury) 

MADNESS- Our House (Geffen) 

WAEV -FM- Savannah 
(J.D. North -MD) 

* * NAKED EYES -Always Something There To Remind 
Me 2,1 

* * MEN AT WORK- Overkill 4 -2 

* IRENE CARA- Flashdance, What A Feeling 83 
* CULTURE CLUB -Time I0-7 
* STYX-Don't Let It End 2111 

THE POLICE -Every Breath You Take 

DONNA SUMMER -She Works Hard For The Money 
MADNESS -Our House A 

PATRICK SIMMONS -Don't Make Me Do It A 

BERTIE HIGGINS- Pirates And Poets A 

LITTLE RIVER BAND -We Two X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

EURYTHMICS -Sweet Dreams X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

DEBARGE -All This Love X 

ROD STEWART -Baby Jane X 

THE KINKS -Come Dancing X 

WANS -FM- Anderson /Greenville 
(Rod Melts -MD) 

* * UONEL RICHIE -My Love 6-1 
* * IRENE CARA- Flashdance ... What A Feeling 7.2 
* CULTURE CLUB -Time 9-4 
* JOURNEY- Faithfully 11.7 
* NAKED EYES -Always Something There To Remind 

M STEVIE NICKS -Stand Back 
THE POLICE -Every Breath You Take 

THE BEE GEES -The Woman In You B 

ROD STEWART -Baby Jane B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

GEORGE BENSON- Inside Love (So Personal) B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

EURYTHMICS -Sweet Dreams A 

SPARKS -Cool Places A 

DAVE EDMUNDS -Slipping Away A 

DONNA SUMMER -She Works Hard For The Money A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

BILLY IDOL -White Wedding X 

A FLOCK OF SEAGULLS -Wishing X 

THOMPSON TWINS -Love On Your Side X 

WAXY- FM -Ft. Lauderdale 
(Rick Shaw -MD) 

* * IRENE CARA- Flashdance, What A Feeling 1 -1 

** CHAMPAIGN -Try Again 5-4 
* MEN AT WORK- Overkill 9.6 
* DARYL HALL AND JOHN BITES -Family Man 12.8 
* STYX -Don't Let It End 15-14 

NAKED EYES -Always Something There To Remind 
Me B 

GEORGE BENSON- Inside Love (So Personal) A 

WBBQ -FM- Augusta 
(Bruce Stevens -MD) 

* * IRENE CARA- Flashdance, What A Feeling 4 -1 

** RICK SPRINGFIELD -Affair 0f The Heart 10 -7 

* STYX -Don't Let It End 15 -9 

* DARYL HALL AND JOHN OATES- Family Man 16-12 
THE POLICE -Every Breath You Take 

STEVIE NICKS -Stand Back 
MICHAEL JACKSON -Wanna Be Startin' Something B 

SERGIO MENDES -Never Gonna Let You Go B 

DONNA SUMMER -She Works Hard For The Money B 

EDDY GRANT- Electric Avenue B 

LEE GREENWOOD- 1.0.U. B 

DURAN DURAN-Is There Something I Should Know? 
A 

CHRIS DE BURGH -Don't Pay The Ferryman A 

LITTLE RIVER BAND -We Two X 

ROD STEWART -Baby Jane X 

WBCY-FM -Charlotte 
(Bob Kaghan -MD) 

* * IRENE CARA- Flashdance, What A Feeling 1.1 ** EDDY GRANT- Electric Avenue 16-5 

* JOURNEY- Faithfully 10.6 
* CULTURE CLUB -Time 13 -8 

* SERGIO MENDES -Never Gonna Let You Go 21.15 
THE POLICE -Every Breath You Take 

PRINCE -1999 
ROD STEWART -Baby Jane B 

THE BEE GEES -The Woman In You B 

LITTLE RIVER BAND -We Two B 

CHRISTOPHER CROSS -No Time For Talk B 

DURAN DURAN -Is There Something I Should Know? 
A 

BOB SEGER AND THE SILVER BULLET BAND -Roll 
Me Away A - 
DONNA SUMMER -She Works Hard For The Money A 

THE HOLLIES -Stop In The Name Of Love A 

PAT BENATAR- Looking For A Stranger X 

KENNY ROGERS -All My Lite X 

JIM CAPALDI- That's Love X 

THE KINKS -Come Dancing X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

MADNESS -Our House X 

WBGM- FM- Tallahasse 
(Jack Norris -MD) 

** IRENE CARA- Flashdance ... What A Feeling 3.2 
* * CULTURE CLUB -Time 6 -3 

* RICK SPRINGFIELD -Affair Of The Heart 10 -5 

* JOURNEY- Faithfully 14.8 
* EDDY GRANT -Electric Avenue 26-18 

THE POLICE -Every Breath You Take 

DURAN DURAN -Is There Something I Should Know 
ROD STEWART -Baby Jane B 

CHRISTOPHER CROSS -No Time For Talk B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

DONNA SUMMER -She Works Hard For The Money B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

EURYTHMICS -Sweet Dreams B 

JIM CAPALDI- That's Love B 

THE FIXX -Saved By Zero A 

PRINCE -1999A 
THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

RED ROCKERS -China X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

GEORGE BENSON- Inside Love (So Personal) X 

BILLY IDOL -White Wedding X 

THOMPSON TWINS -Love On Your Side X 

WKXX -FM- Birmingham 
(Steve Davis -MD) 

** CHAMPAIGN -Try Again 16.13 
** DARYL HALL AND JOHN OATES- Family Man 19-15 

* CHRISTOPHER CROSS -No Time For Talk 21.17 
* NAKED EYES -Always Something There To Remind 

Me 2620 
* DEBARGE -All This Love 2722 

MICHAEL JACKSON -Wanna Be Startin' Something B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

ROD STEWART -Baby lane B 

THE POLICE -Every Breath You Take A 

MADNESS -Our House A 

WCGQ-FM -Columbus 
(Bob Raleigh -MD) 

* * MEN AT WORK -Overkill 3.1 
* * IRENE CARA- Flashdance, What A Feeling 4.2 
* CULTURE CLUB -Time 5-4 

* LIONEL RICHIE -My Love 12.7 

* THOMAS DOLBY -She Blinded Me With Science 10.8 

MADNESS -Our House 

THE POLICE -Every Breath You Take 

MICHAEL JACKSON -Wanna Be Startin' Something A 

MICHAEL SEMBELLO- Maniac A 

ALABAMA -The Closer You Get X 

LITTLE RIVER BAND -We Two X 

ROD STEWART -Baby Jane X 

DEBARGE -All This Love X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

DONNA SUMMER -She Works Hard For The Money X 

THE GREG KIHN BAND -Love Never Fails X 

STEVIE NICKS -Stand Back A 

WCSC-AM -Charleston 
(Chris Bailey -MD) 

* * IRENE CARA- Flashdance, What A Feeling 4-2 
* * LIONEL RICHIE-My Love 8.5 
* RICK SPRINGFIELD -Affair 0f The Heart 10 -8 

* STYX -Don't Let It End 1510 
* THE BEE GEES- The Woman In You 2122 

THE POLICE -Every Breath You Take 

GLADYS KNIGHT AND THE PIPS -Save The 

Overtime For Me 

ROD STEWART -Baby lane B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

DONNA SUMMER -She Works Hard For The Money B 

ALABAMA -The Closer You Get B 

DURAN DURAN -Is There Something I Should Know? 
A 

THE FIXX -Saved By Zero A 

MADNESS -Our House A 

AL JARREAU- Boogie Down A 

PAUL ANNA-Hold Me 'Til The Morning Comes A 

WILLIE NELSON A MERLE HAGGARD -Pancho 8 
Lefty A 

DEVO -Theme From Doctor Detroit X 

CHAMPAIGN -Try Again X 

AFTER THE FIRE- Dancing In The Shadows X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

LEE GREENWOOD- I.O.U. X 

ROXY MUSIC -More Than This X 

DAVE EDMUNDS -Slipping Away X 

DEBARGE -All This Love X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

SPARKS -Cool Places X 

STEVIE NICKS -Stand Back A 

JOE WALSH -Space Age Whiz Kids A 

MAC He ANALLY -How Cool A 

WDCG -FM- Durham 
(Randy Kabrich -MD) 

** DAVID BOWIE -Let's Dance 9-3 
* * NAKED EYES -Always Something There To Remind 

Me 8-5 

* CULTURE CLUB -Time 12.8 
* MEN AT WORK-Overkill 14-II 
* SERGIO MENDES -N ever Gonna Let You Go 2116 

EDDY GRANT- Electric Avenue 
ROD STEWART -Baby Jane 

PAT BENATAR -Looking For A Stranger B 

CHRIS DE BURGH-Don't Pay The Ferryman B 

SCANDAL- Love's Got A Line On You X 

ALABAMA -The Closer You Get X 

DEBARGE -All This Love X 

LEE GREENWOOD- 1.0.U. X 

WEZB -FM -New Orleans 
(Jerry Lausteau -MD) 

* * NEW EDITION -Candy Girl 3 -1 ** STYX -Don't Let It End 10.8 
* DARYL HALL AND JOHN OATES- Family Man 15 -12 
* KAJAGOOGOO -Too Shy 25 -20 
* EDDY GRANT- Electric Avenue 26-22 

MADNESS -Our House B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

ROD STEWART -Baby lane B 

LITTLE RIVER BAND -We Two B 

THE BEE GEES -The Woman In You B 

THE POLICE -Every Breath You Take A 

DEBARGE -All This Love A 

JOE WALSH -Space Age Whiz Kid A 

STEVIE NICKS -Stand Back A 

CHRISTOPHER CROSS -No Time For Talk X 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

WFLB -AM- Fayetteville 
(Larry Canon -MD) 

* * CULTURE CLUB -Time I1.7 
* * CHAMPAIGN -Try Again 14.10 
* STYX -Don't Let It End 23 -16 
* SERGIO MERDES -Never Gonna Let You Go 25 -19 

* DEBARGE -All This Love 32-25 
STEVE NICKS -Stand Back 
THE POLICE -Every Breath You Take 

ROD STEWART -Baby Jane B 

MICHAEL JACKSON -Wanna Be Startin' Something B 

DONNA SUMMER -She Works Hard For The Money B 

DEVO -Theme From Doctor Detroit B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 
Away B 

A FLOCK OF SEAGULLS- Wishing B 

PRINCE-1999 A 

DAVID BOWIE -China Girl A 

DURAN DURAN-Is There Something I Should Know? 
A 

MICHAEL SEMBELLO- Maniac A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

BERLIN -The Metro D 

DAVE EDMUNDS -Slipping Away X 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

SHERRIFF - When I'm With You X 

BILLY IDOL- White Wedding X 

SCANDAL- Love's Got A Line On You X 

CHRIS DEBURGH- Don't Pay The Ferryman X 

MARTIN BRILEY- The Salt In My Tears X 

MADNESS- Our House X 

LEE GREENWOOD-1.0.U. X 

HIGH INERGY- He's A Pretender X 

BOXY MUSIC- More Than This X 

LOZ NETTO- Fade Away X 

WFMF -FM -Baton Rouge 
(Johnny "A" -MD) 

** IRENE CARA- Flashdance, What A Feeling 19.9 
** DARYL HALL AND JOHN OATES- Family Man 24 -18 

* DAVID BOWIE -Let's Dance 2-2 
* MEN AT WORK- Overkill 3-3 

* STYX -Don't Let It End 8.6 
CHRISTOPHER CROSS -No Time For Talk B 

LITTLE RIVER BAND -We Two B 

CHAMPAIGN -Try Again X 

DEBARGE -All This Love X 

EDDIE BABBITT -You Can't Run From Love X 

THOMAS DOLBY -She Blinded Me With Science X 

ALABAMA -The Closer You Get X 

GEORGE BENSON- Inside Love (So Personal) X 

WHHY -FM- Montgomery 
(Mark St John -MD) 

** IRENE CARA- Flashdance, What A Feeling 2.1 

** CHAMPAIGN -Try Again 10.7 
* DARYL HALL AND JOHN OATES- Family Man 15.8 
* SERGIO MENDES -Never Gonna Let You Go 20.15 
* EDDY GRANT -Electric Avenue 24-19 

THE POLICE -Every Breath You Take 

DURAN DURAN-Is There Something 1 Should 
Know, 

LEE GREENWOOD -I.O.U. B 

MADNESS -Our House B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 
Away A 

PRINCE- Pv%%P5A 

THE FIXX -Saved By Zero A 

DAVID BOWIE -China Girl A 

THE KINKS -Come Dancing X 

CHRISTOPHER CROSS -No Time For Talk X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

ROD STEWART -Baby Jane X 

GEORGE BENSON- Inside Love (So Personal) X 

A FLOCK OF SEAGULLS- Wishing X 

THE BEE GEES -The Woman In You X 

WHYI-FM -Miami 
(Robert W. Walker /Frank Amadeo-MD) 

* * PRINCE -Little Red Corvette 7-4 

* * NAKED EYES- Always Something There To Remind 
Me 13-6 

* CULTURE CLUB- Time 9.7 
* CHAMPAIGN -Try Again 10.8 
* EDDY GRANT- Electric Avenue 11.9 

PRINCE -1999 
THE POLICE -Every Breath You Take 

DONNA SUMMER -She Works Hard For The Money B 

DENIECE WILLIAMS -Do What You Feel A 

MADNESS -Our House B 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

THE BEE GEES -The Woman In You X 

ELTON JOHN- I'm Still Standing X 

EURYTHMICS- Sweet Dreams X 

INXS- The One Thing X 

WINZ -FM -Miami 
(Johnny Dolan -MD) 

* * IRENE CARA- Flashdance, What A Feeling 1.1 

* * MICHAEL JACKSON -Wanna Be Startin' Something 
194 

* NAKED EYES -Always Something There To Remind 
Me 86 

* CULTURE CLUB -Time 12 -9 

* MTUME -Juice Fruit 22-13 
JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing 
YELLO -I Love You 

JONZUN CREW- Space Cowboy B 

THE BEE GEES- The Woman In You B 

PRINCE- 1999 A 

THE GREG KIHN BAND- Love Never Fails A 

DURAN DURAN- Is There Something I Should Know? 
A 

MADNESS- Our House A 

KIX- Body Talk X 

MICHAEL SEMBELLO- Maniac X 

DENIECE WILLIAMS- Do What You Feel X 

KASHIF- I Just Gotta Have You X 

THE HUMAN LEAGUE- (Keep Feeling) Fascination X 

JULIOIGLESIAS -AmorX 

WISE -AM- Asheville 
(John Stevens -MD) 

** DEF LEPPARD- Photograph 5-3 

* * DAVID BOWIE -Let's Dance 6-4 
* LIONEL RICHIE-My Love 8.5 
* IRENE CARA- Flashdance, What A Feeling 11.6 

* KAJAG00G00 -Too Shy 1812 
THE POLICE -Every Breath You Take 

DAVID BOWIE -China Girl 
BILLY IDOL -White Wedding B 

THE BEE GEES -The Woman In You B 

EURYTHMICS -Sweet Dreams B 

PRINCE -1999A 
DURAN DURAN -Is There Something I Should Know A 

LOZ NETTO -Fade Away A 

THE STOMPERS -Never Tell Me An Angel A 

TONY CAREY -West Coast Summer Nights A 

STEVIE NICKS -Stand Back A 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

SPANDAU BALLET- Lifeline X 

DONNA SUMMER -She Works Hard For The Money X 

MICHAEL JACKSON -Wanna Be Startin' Something X 

ROD STEWART -Baby Jane X 

ROBERT PALMER -You Are In My System X 

GEORGE BENSON- Inside Love (So Personal) X 

NONA HENDRYX -Keep It Confidential X 

RED ROCKERS -China X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

DEVO -Theme From Doctor Detroit X 

SHERRIFF -When I'm With You X 

SPARKS -Cool Places X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

WIVY -FM- Jacksonville 
(Dave Scott -MD) 

* * UONEL RICHIE -My Love 2-1 

* * LAURA BRANIGAN- Solitaire 3 -2 

* CULTURE CLUB -Time 4-3 
* SERGIO MERDES -Never Gonna Let You Go 10.6 
* IRENE CARA- Flashdance, What A Feeling 13.8 

DEBARGE -All This Love 
JOURNEY- Faithfully 

BERTIE HIGGINS- Pirates And Poets X 

WBJW -FM- Orlando 
(Terry Long -MD) 

* * DAVID BOWIE -Let's Dance 2.1 
* * IRENE CARA- Flashdance, What A Feeling 7.4 

* LIONEL RICHIE -My Love 9.5 
* RICK SPRINGFIELD -Affair Of The Heart 13.1 

* CULTURE CLUB -Time 14-9 
ELTON JOHN -I'm Still Standing B 

THE KINKS -Come Dancing B 

MICHAEL JACKSON -Wanna Be Stavin' Something A 

JIM CAPALDI- That's Love A 

SERGIO MENDES -Never Gonna Let You Go A 

MADNESS-Our House A 

EDDY GRANT- Electric Avenue A 

LITTLE RIVER BAND-We Two A 

WJDX -AM- Jackson 
(Bill Crews -MD) ** IRENE CARA- Flashdance. What A Feeling 3-1 

* * MEN AT WORK -Overkill 5,2 

* SERGIO MENDES -Never Gonna Let You Go 8 -5 

* LIONEL RICHIE -My Love 9-6 
* STYX -Don't Let It End 12 -8 

THE POLICE-Every Breath You Take 

ROD STEWART -Baby lane 
EURYTHMICS -Sweet Dreams A 

DEVO -Theme From Doctor Detroit A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination A 

THE FIXX -Saved By Zero A 

PRINCE -1999A 
SPARKS -Cool Places A 

KAJAG00GOO -Too Shy 

WKRG-FM -Mobile 
(Scott Griffith -MD) 

* * IRENE CARA- Flashdance, What A Feeling 4.1 

** CULTURE CLUB -Time 13-5 
* DARYL HALL AND JOHN OATES -Family Man 16 -12 
* SERGIO MENDES -Never Gonna Let You Go 2014 
* EDDY GRANT - Electric Avenue 2921 

THE FIXX -Saved By Zero 
THE POLICE -Every Breath You Take A 

STEVIE NICKS -Stand Back A 

DONNA SUMMER -She Works Hard For The Money A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

AwayA 

BILLY IDOL -White Wedding X 

SHERRIFF -When I'm With You X 

EURYTHMICS -Sweet Dreams X 

A FLOCK OF SEAGULLS- Wishing X 

THOMPSON TWINS -Love On Your Side X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

WMC -FM (FM -100)- Memphis 
(Tom Prestigiacoma -MD) 

* * DAVID BOWIE -Let's Dance 11 
* * JOURNEY- Faithfully 6-4 
* THE BEE GEES -The Woman In You 16 -13 
* LITTLE RIVER BAND -We Two 23-18 
* GEORGE BENSON- Inside Love (So Personal) 22-20 

MICHAEL JACKSON -Wanna Be Slartin' Something 
THE POLICE -Every Breath You Take 

THE GREG KIHN BAND -Love Never Fails A 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

SCANDAL- Love's Got A Line On You X 

PLANET P -Why Me X 

EURYTHMICS -Sweet Dreams X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

STEVIE NICKS -Stand Bach A 

21 

WOKI -FM- Knoxville 
(Gary Adkins -MD) ** MEN AT WORK- Overkill 3.1 ** IRENE CARA- Flashdance, What A Feeling 93 

* JOURNEY- Faithfully 11.4 
* STYX -Don't Let It End 12.9 

* EDDY GRANT -Electric Avenue 18-12 
PRINCE -1999 
THE POLICE -Every Breath You Take 

THE BEE GEES -The Woman In You B 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

ROD STEWART -Baby Jane B 

MADNESS -Our House B C 
LEE GREENWOOD- 1.0.U. B 

EURYTHMICS -Sweet Dreams B 

MICHAEL SEMBELLO- Maniac A 

DURAN DURAN -Is There Something I Should Know A 

ALABAMA -The Closer You Get A 

MICHAEL JACKSON -Wanna Be Slartin' Something A 

DAVID BOWIE -China Girl A 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing X 

SPANDAU BILLET- Lifeline X 

DAVE EDMUNDS -Slipping Away X 

SPARKS -Cool Places X 

DONNA SUMMER -She Works Hard For The Money X 

DEVO -Theme From Doctor Detroit X 

AFTER THE FIRE -Dancing In The Shadows X 

CARL WILSON -What You Do To Me X 

THE HUMAN LEAGUE -(Keep Feeling) Fascination X 

JOAN ARMATRADING -Drop The Pilot X 

THE FIXX -Saved By The Zero X 

STEVIE NICKS -Stand Back A 

WQEN -FM- Gadsden 
(Leo Davis-MD) 

* IRENE CARA- Flashdance, What A feeling 2-1 

* CHAMPAIGN -Try Again 6-4 
TODD RUNDGREN -Bang The Drum All Day 26-16 
NAKED EYES- Always Something There To Remind 
Me 3019 
ELTON JOHN -I'm Still Standing 29-23 

PRINCE -1999 
THE POLICE -Every Breath You Take 

MICHAEL JACKSON -Wanna Be Startin' Something B 

LEE GREENWOOD- 1.0.U. B 

MARTIN BRILEY -,The Salt In My Tears B 

JIM CAPALDI- That's Love B 

THE KINKS -Come Dancing B 

ROD STEWART -Baby lane B 

CHRIS DE BURGH-Don't Pay The Ferryman A 

CHRISTOPHER CROSS -No Time For Talk A 

MICHAEL SEMBELLO- Maniac A 

STEVIE NICKS -Stand Back A 

PATRICK SIMMONS -Don't Make Me Do It X 

BOB SEGER AND THE SILVER BULLET BIND -Roll Me 

Away X 

THE Fill-Saved By Zero X 

TONI BASIL -Rock On X 

CARLOS SANTANA -Watch Your Step X 

WQUE -FM -New Orleans 
(Chris Bryan -MD) 

* * IRENE CARA -Flashdance, What A Feeling 8.4 
** SERGIO MENDES -N ever Gonna Let You Go 19-13 
* CHRISTOPHER CROSS -No Time For Talk 23-16 
* DEBARGE -All This Love 25.17 
* THE KINKS -Come Dancing 26-21 

ROD STEWART -Baby lane B 

LITTLE RIVER BAND -We Two B 

DARYLA HALL AND JOHN OATES- Family Man B 

JAMES INGRAM AND PATTI AUSTIN -How Do You 

Keep The Music Playing B 

KAJAGOOGOO-Too Shy A 

WQUT -FM- Johnson City 
(Dave Adams- MD) 

* BOB SEGER AND THE SILVER BULLET BAND - 
Even Now 3 1 

* MICHAEL JACKSON- Beat It 9-5 
MEN AT WORK- Overkill 11.7 
UONEL RICHIE- My Love 16.9 
STYX- Don't Let It End 23-15 
THE POLICE -Every Breath You Take 

MADNESS -Our House 
DARYL HALL AND JOHN OATES- Family Man B 

THE TUBES -She's A Beauty B 

ARENA CARA- Flashdance, What A Feeling 8 
LITTLE RIVER BAND -We Two B 

THE KINKS -Come Dancing A 

MICHAEL JACKSON -Wanna Be Startin' Something A 

STEVIE NICKS -Stand Back A 

ROD STEWART -Baby Jane X 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

KAJAGOOGOO -Too Shy X 

SERGIO MENDES -Never Gonna Let You Go X 

JIM CAPALDI- That's Love X 

THE BEE GEES -The Woman In You X 

INXS -The One Thing X 

(Continued on page 22) 
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Continued from page 21 

ALABAMA -The Closer You Get X 

DEF LEPPARD -Photograph X 

WQXI -FM- Atlanta 
(Jeff McCartney -MD) 

* * IRENE CARA -Flashdance, What A Feeling 11 
* * EDDY GRANT -Electric Avenue 15 -5 

* SERGIO MENDES -Never Gonna Let You Go 19-13 
* KAJAGOOGOO -Too Shy 23-15 
* BILLY IDOL -White Wedding 2721 

JAMES INGRAM WITH PATTI AUSTIN -How Do You 

Keep The Music Playing B 

THE TUBES -She's A Beauty B 

DEBARGE- All This Love B 

THE POLICE- Every Breath You Take A 

PRINCE- 1999A 
DONNA SUMMER- She Works Hard For The Money X 

JIM CAPALDI- That's Love X 

CHRISTOPHER CROSS- No Time For Talk X 

ELTON JOHN- I'm Still Standing X 

GEORGE BENSON- Inside Love (So Personal) X 

WRBQ-FM -Tampa 
(Pat McKay -MD) 

* * CULTURE CLUB -Time 14.8 
* * RICK SPRINGFIELD -Affair Of The Heart 13-10 
* EDDY GRANT- Electric Avenue I8-11 
* SERGIO MENDES -Never Gonna Let You Go 22-17 
* MICHAEL JACKSON -Wanna Be Startin' Something 

2627 
BILLY IDOL -White Wedding 
MADNESS -Our House 

MICHAEL SEMBELLO- ManiacA 
LEE GREENWOOD -I.O.U. A 

WSKZ-FM -Chattanooga 
(David Carroll -ND) 

* * THE TUBES -She's A Beauty 17.10 
* * LITTLE RIVER BAND -We Two 20 -13 

* DARYL HALL AND JOHN OATES- Family Man 18-11 
* ELTON JOHN -I'm Still Standing 21-15 
* KAUGOOGOO -Too Shy 22-17 

EDDY GRANT -Electric Avenue 
THE POLICE -Every Breath You Take 

A FLOCK OF SEAGULLS- Wishing A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away A 

THOMPSON TWINS -Love On Your Side X 

PAT BENATAR- Looking For A Stranger X 

MARTIN BRILEY -The Salt In My Tears X 

INXS -The One Thing X 

ROD STEWART -Baby Jane X 

WTIX -AM -New Orleans 
(Gar/Franklin-MD) 

** IRENE GARA- Flashdance, What A Feeling 1.1 ** STYX -Don't Let It End 7.3 
* CULTURE CLUB -Time 9-4 
* DARYL HALL AND JOHN DATES- Family Man 15.5 

RICK SPRINGFIELD -Affair Of The Heart 10 -6 

MARTIN BRILEY -The Salt In My Tears 
THE POLICE -Every Breath You Like 

MICHAEL JACKSON -Wanna Be Startin' Something B 

MADNESS-Our House B 

EURYTHMICS -Sweet Dreams 0 

THE HUMAN LEAGUE -(Keep Feeling) Fascination B 

THE KINKS -Come Dancing B 

DAVE EDMUNDS -Slipping Away B 

GEORGE BENSON- Inside Love (So Personal) B 

THE FIXX -Saved By Zero A 

KAJAG00000 -Too Shy A 

PRINCE -1999A 
THE HOLLIS- Stop In The Name 01 Love A 

LEE GREENWOOD-1.0.0 X 

WWKX-FM -Nashville 
(lohn Anthony -MD) 

* * IRENA CARA- Flashdance, What A Feeling 2.1 

* * MICHAEL JACKSON -Beat It 4-4 
* EDDY GRANT -Electric Avenue 23.11 
* THE TUBES -She's A Beauty 17.13 
* ELTON JOHN -I'm Still Standing 22-19 

THE POLICE -Every Breath You Take 

STEVIE NICKS -Stand Back 
ALABAMA -The Closer You Get B 

MADNESS -Our House B 

JIM CAPALDI- That's Love B 

THE KINKS -Come Dancing B 

ROD STEWART -Baby lane B 

MICHAEL UCKSON -Wanna Be Startin' Something B 

DONNA SUMMER -She Works Hard For The Money B 

BILLY IDOL -White Wedding A 

MICHAEL SEMBELLO- Maniac A 

THE FIXX -Saved By Zero A 

BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away X 

DEBARGE -All This Love X 

KENNY ROGERS -All My Life X 

MARTIN BRILLI -The Salt In My Tears X 

PATRICK SIMMONS-Don't Make Me Do It X 

WYKS-FM 
Rodriguez -MD) 

* * THE TUBES-She's A Beauty 3.1 
* * RICK SPRINGFIELD -Affair Of The Heart 8.2 

* U2 -New Year's Day 15 -6 

* CULTURE CLUB -Time 18.9 
* MADNESS -Our House 19-11 

THE POLICE -Every Breath You Take 

STEVIE NICKS -Stand Back 
BOB SEGER AND THE SILVER BULLET BAND -Roll Me 

Away B 

ROD STEWART -Baby Jane B 

THE GREG KIHN BAND -Love Never Fails A 

DURAN DURAN -Is There Something I Should Know? 
A 

SCANDAL- Love's Got A Line On You X 

TODD RUNDGREN -Bang The Drum All Day X 

THE CALL -The Walls Came Down X 

MARTIN BRILEY -The Salt In My Tears X 

PINK FLOYD -Not Now John X 

RED ROCKERS -China X 

BILLY IDOL -White Wedding X 

THE FlXX -Saved By Zero X 

WZGC -FM- Atlanta 
(John Young -MD) 

* * THOMAS DOLBY -She Blinded Me With Science 4- 

2 

* * CULTURE CLUB -Time 14 -10 
* LIONEL RICHIE- MyLove 7-4 
* DARYL HALL AND JOHN OATES- Family Man 12.7 

* EDDY GRANT -Electric Avenue 22-14 
DONNA SUMMER -She Works Hard For The Money 

PRINCE -1999 
A FLOCK OF SEAGULLS- Wishing B 

THE BEE GEES -The Woman In You B 

DEBARGE -All This Love B 

KENNY ROGERS -All My Life R 

MICHAEL IACKSON -Wanna Be Startin' Something A 

THE POLICE -Every Breath You TakeA 
DURAN DURAN -Is There Something I Should Know A 

CHRISTOPHER CROSS -No Time For Talk X 

ROD STEWART -Baby Jane X 

LEE GREENWOOD-1.0M. X 

MADNESS -Our House X 

Continued from page 12 

Barely a week after the announce- 
ment that Joe Montione, operations 
director of Wilkes Barre's WILK, 
would be going into ownership, he's 
announced the purchase of another 
facility. This time he's in partnership 
with Doug George, who owns 
WQBQ in Selinsgrove, Pa., which 
Montione consults. Together they're 
purchasing WRHY in Starview, Pa. 
(With a city of license like Starview, 
it figures they'd be nostalgia, but 
Montione is looking at younger 
available demos for the class A facil- 
ity at 92.7 which covers the York/ 
Harrisburg Market.) The station is 
currently owned by Harreah Broad- 
casters, which also owns WKBO 
AM in Harrisburg. 

Well -known Connecticut person- 
ality Danny Lyons is the new 9 -to- 
noon jock on 96 TIC -FM in Hart- 
ford. He's been at New Haven's 
WKCI (KC 101) for the past five 
years.... Colleen Cassidy, after sev- 
eral weeks in the WASHington music 
department, has been given the title 
of music director (which she held for 
several years when she and WASH 
pd Bill Tanner held court at Miami's 
Y -100). 

* * * 
Paul Randall Dickerson has a new 

Radio 
Vox lox 

home. The former WLAC and 
WMAK Nashville and WBT Char- 
lotte news personality is now news 
director at WSM Nashville. He suc- 
ceeds Mike Donegan, who's defected 
to video as producer for WSMV's 
Channel 4 magazine. . .. Stu 
Marckoon is the new news director 
at Elsworth /Bangor's WKSO, com- 
ing from Channel 7 there (WVII- 
TV), where he held the same post. 
PD Tim Moore will continue to an- 
chor the morning casts, with Marc - 
koon handling afternoons. . . . 

WSRZ Sarasota also has a new news 
director. He's Norm Hale. who 
worked at the station until 1981, 
when he went to Atlanta. He'll co- 
host the morning show with radio's 
only personality dentist, Dr. Charles 
Evan Crane. 

John Calhoun is upped from re- 
porter to news manager at NBC's 
WRC Washington, while Bruce 
Alan joins the station for the summer 
covering beach and bridge traffic re- 
ports. (We didn't make that up. And 
while we're doing a disclaimer, we 
should also mention that we do 
know Love 94 in Miami was once 
WGOS, not WGOB; Trip's last 
name is Reeb; Hattrik does not have 
a "c "; WROK is not in Chicago, and 
Randy Lane wasn't working at that 

BILLBOARD RADIO JOB MART 
Position Wanted 
Position 

Available 
Services 
$30.00 per inch 

WE ACCEPT 
ALL MAJOR 
CREDIT CARDS 

ADDRESS AU. ADS: JEFF SEBRETTE 

Billboard Job Mart. 1515 Broadway. New York, 

N.Y. 10036. Phone: (212) 764 -7388 (locally) or 

(800) 223 -7524 Out of Stale). Use any maior 
credit card when calling in your advertisement. 

r - PAYMENT MUST ACCOMPANY ORDER 

Name 

Address 

City 

Telephone 

State _ Zip 

SERVICES 

CURRENT AND CLASSIC AIRCHECKS! 
Current Issue x38 features KIIS /Rick Dees, KFI /Bobby Rich, KHTZ /Charlie Tuna, KYUU /True 
Don Bleu, KRLA /Dave Hull, KFRC /Bobby Ocean, KDAY /Jack Patterson, KPRI, Hot Hits KITS, 
Portland's AOR KRCK, and Seattle's KNBO. 90- minute cassette, $5.50. 
Classic Issue at C-31 features KHJ /Charlie Van Dyke -1975, KFWB /Elliot Field -1963, WRKO /Jerry 
Butler -1969, KFRC /Steve Lundy -1972, K100 /Robert W. Morgan -1974, 99X /Brian White -1974, 
KLOS /Jerry Longden -1973, & K100 -KGBS /Kris Eric Stevens -1974. Cassette, $10.50. 
Special Issue x S-16 features TEXAS! Houston's AOR's KLOL & KSRR, CHR KKK), & A/C KRBE. 
San Antonio's AOR's KISS & KXZL, CHR's KITY & KTFM and A/C KLSS. El Paso's CHR KAMZ 
and AOR's KLAO & KSET. Cassette, $5.50. 

CALIFORNIA AIRCHECK -Dept. BB -BOX 4408 -SAN DIEGO, CA 92104 -(619) 480 -8104 

INSIDE COUNTRY 
Designed W M The Country DJ In 
Mind. Current artist bics, Monthly 
Calendar, Country Trivia. We do the 
research! You sound informed! For 
more information. 

Inside Country 
6000 Fulton Ave., Suite 12 -B 

Van Nuys, CA 91401 

NATIONWIDE 
ANSWERING SERVICE 

Stay in touch when you travel. Toll 
free 48 state coverage. Only $59.00 
per month. 

Professional Answering Service 
1- 800 -341 -1518 ext. 101 

When Answering Ads . . . 

Say You Saw It in Billboard 

U.P.I. AWARD WINNING 

RADIO NEWS DIRECTOR 

With operations programming 
talk show and D.J. experience. 
Must re- locate, current employer 
selling to non -profit group. 
Reasonable salary requirements. 
No New England stations, please. 
Current market size 250,000 
plus - in person interview pos- 
sible. 

Call JACK 
(216) 323 -2140 

MUSIC BINGO 
No numbers, No tune -outs, played with your 
music, makes money, builds audience. Con- 
temporary version. $298 complete. 

Bill Taylor 
213 -791 -4836 

1425 E. Orange Grove 
Pasadena, CA 91104 

CH_VK BUELL.S 

k R 

TIMBERLINE 
PRODUCTIONS 

Box 9541 So. Station, 
Denver, CO 80209 

(303) 756 -9091 

Attention Program Directors 
Draw attention to your weekends inexpen- 
sively with well -known personality, Chuck 
Buell and a strong specialized program. Each 
week 3 hours of the hits from the 50's, 60's, 
& 70's and the stories behind them. Send or 
call for your demo tape today. 

station prior to going to WABB Mo- 
bile.) 

The Big Ape in Jacksonville 
(somehow it doesn't sound right to 
call a nostalgia station "the big ape," 
so we'll go with WAPE) has upped 
Bob Campbell to VP /GM. The 
former operations director replaces 
Ric Marcellan, who has resigned. 

* * * 
Suzanne Banks, WKTU New 

York's promotion director, has an 
assistant. Cary Goldberg comes on 
board as assistant promotions direc- 
tor at the urban outlet from WPLR 
New Haven, where she was advertis- 
ing and promotion coordinator. 

Joining KWSS -FM in Gilroy/ 
San Jose as promotions director is 
Peggy Weinstein, who had been 
with Chuck E. Cheese Pizza Time 
Theatre, which should have pre- 
pared her for radio. ... Della L. 
Kelly leaves the world of sales at 
Tulsa's KBBJ to join crosstown 
K95FM, where she becomes promo- 
tions director, replacing Greg Bol- 
den, who has resigned. 

Suburban Radio Group has re- 
newed its programming agreement 
with Drake Chenault. Six of the 
chain's stations, including urban 
WPEG Charlotte, will continue with 
DC for the next three years.... Gary 
Stevens (no, not the guy at Double- 
day is upped from MD to PD at 
KTYL Tyler while retaining his 6 to 
10 p.m. shift. Meanwhile, Janet 
Drake is promoted to operations 
manager for the AM -FM combo, 
where late night jock Pat O'Briant 
takes over as music director. Gary 
isn't the only familiar name around 
the station: Bud Polacek is the presi- 
dent and general manager. Yes, he is 
the same buy who was GM at At- 
lanta's Z -93. His company is Big 
Thicket Broadcasting. 

* * * 
WDOV Dover, Del. morning jock 

Rick Kimball is upped to music di- 
rector, as Bob Reinhardt moves up to 
PD. As for the rest of his staff, Bobby 
Morgan and Gary Cook have mid - 
days, Jerry Stewart does afternoons 
and Quinn does nights. We suspect 
Quinn has a first name (or is an Es- 
kimo), but Rick didn't mention it. 
Weekends are handled by Ann 
Marie, Jim Hutchins, Bill Bennett 
and DJ Long. 

Congratulations to Moriss Taylor, 
KHSL Chico morning personality, 
tv host and country performer, who 
celebrates 30 years of involvement 
with country music in the Chico, 
Calif. area. Commemorating that 
event and its 48th year in broad- 
casting, the station recently held 
Chico's largest parking lot dance. 

Happy Birthday to Sunny Joe 
White's Kiss (WXKS) Medford, 
Mass. and its AM, Arnie Ginsburg's 
"Music Of Your Life" outlet, on 
their fourth anniversary. Cele- 
brating in style, the fourth annual 
Kiss 108 party featured everyone 
from the Gap Band to Pia Zadora 
along with a crowd of 1,400 friends 
and fans. (Last year the employees 
bought the facilities from Heftel, 
making Kiss 108 the only privately 
owned top -rated station in the mar- 
ket.) 

If you're looking for the Warren/ 
Van Pelt Assn., which specializes in 
smaller market programming, 
they've changed their name. The ra- 
dio division of the three- year -old 
company is now known as The Pro- 
gramming Co -Op and can be 
reached in Racine at (414) 681 -1866. 

* * * 
If you want to hear what TM has 

to offer in the way of jingles, check 

out Chicago. With the addition of 
"Airpower," a custom package for 
WBBM -FM, seven area stations 
now sport the company's product. 

Congratulations to WQXR New 
York. Thé classical outlet's sixth an- 
nual radiothon raised over $400,000 
for the New York Philharmonic, 
bringing the total of the past six ra- 
diothons to over $2 million. 

Speaking of millions, congratula- 
tions to Gannett's radio division and 
its president Joe Dorton on its re- 
cent achievement of a million- dollar 
sales week. Not bad for a company 
that was happy with $200,000 a few 
years ago. 

Consultants Dave Klemm is host- 
ing two workshops: a two -day semi- 
nar July 22 -23 entitled "Changing 
Radio Role," examining listeners' 
needs, and a news writing workshop. 
If you're interested, call him at (203) 
868 -0505. Klemm, by the way, 
recently signed the Gulf Broad- 
casting Group, including Cleve- 
land's WQAL, WNDE /WFBQ In- 
dianapolis and Houston's KRLY. 

* * * 
Gallery Magazine has announced 

its "Golden 100 Awards." Joe 
Moore, former music consultant to 
the New York Daily News, spent the 
last year traveling around the coun- 
try listening to radio stations of all 
formats. Basing his judgment on the 
stations' programming and the air 
personalities' delivery of it, he has 
come up with his own Hot 100. 
Among the recipients were country 
jocks Tim Rowe at WMNI Akron, 
Arch Yancey at KNUZ Houston, 
Coyote Calhoun at WAMZ Louis- 
ville and Joe Patrick at WNOE -AM 
New Orleans. Across town at urban 
WAIL, Barry Richards got one, as 
did urban /black personalities Joe 
Tamburro at WDAS Philadelphia 
and Donnie Simpson at WKYS 
Washington. First Media's KUBE 
Seattle also had a winner, as top 40 
morning man Charley Brown was 
among the group. The entire list is 
published in the July issue of Gal- 
lery. 

Congratulations ... to Portland's 
Magic 107 (KMJK) on its recent 
Sigma Delta Chi, AP, UPI, AMA 
and Oregon Assn. of Broadcasters 
awards. Award -winning news direc- 
tor is Kent Phillips. ... to WOOD 
Grand Rapids on being named news 
station of the year by the Michigan 
AP ... to KEBC Oklahoma City for 
its Ohio State Award (the oldest pro- 
gram competition in broadcasting) 
... to KOMO and KIRO Seattle for 
their ARBY award, which has noth- 
ing whatsoever to do with roast beef. 
An ARBY is an Academy of Reli- 
gious Broadcasting Award of Excel- 
lence from the Religious Broad- 
casting Commission. Portland's 
KGW and Seattle's KVI also got 
them. 

The 1982 Champion Media 
Awards for Economic Under- 
standing have been doled out. West- 
inghouse walked off with all the 
prizes in the top 50 market category. 
KFWB Los Angeles, WINS New 
York and WBZ Boston shared the 
glory. Two smaller market awards 
went to WRAL Raleigh and one to 
WLRH Huntsville, Ala. The net- 
work prize was collected by RKO. 

Condolences to the friends and 
family of Laverne Drake. The long- 
time San Francisco music director 
(KSFO, KNBR, KI01) died in her 
sleep recently at her home in Eu- 
gene, Ore., where at 61 she contin- 
ued to be active in broadcasting un- 
til her death. 

(Continued on page 61) 
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We create great ads, album 
covers, tape labels, catalogs - 
You name it. We also set type 
make stats, and can even do 
the printing in our own plant. 
Let us show you what creati- 
vity & service mean. 

/-`cree MSies .Ássocintes. Inc. 
160 East 56th Street Dept. A3 

IMP NYC, NY 10022 Tel: 758 

Radio 
Feaured Programming 

MJI Broadcasting of New York, 
which syndicates the successful 
"Rock Quiz" show, now has a coun- 
try cousin. "Country Quiz" is now 
heard on over 100 country stations, 
including WHN New York and 
KLAC Los Angeles, and is formatted 
just like "Rock Quiz" as a 60- second 
trivia program based on a leading 
music personality. The first listener 
to call in with the correct answer re- 
ceives "a quality gift," from a coun- 
try book to a record to a magazine 
subscription. One of the first spon- 
sors of the show, whose host is pro- 
gram director Richard Neer of 
WNEW -FM New York, is Hormel, 
makers of those fabulous Spam 
Luncheon Meats. "Country Quiz," 
which is available on a barter basis 
from MJI, is produced by music 
journalist Dave Schulps. 

* * * 
"Joe Piscopo At Large" will debut 

the week of July 4 on a barter basis 
from the Clayton Webster Corp. of 
St. Louis. The popular "Saturday 
Night Live" personality will be fea- 
tured in a daily two- minute show 
covering a variety of subjects, in- 
cluding "The Big Stories On 
Sports," "Letters To Doug Whiner" 
and "A Few Minutes With Andy." 
Clayton Webster is offering market 
exclusivity for the show, whose pro- 
ducer is Torus Communications of 
New York. 

* * * 
Exclusive interviews with the stars 

of the new Universal film "Stroker 
Ace" are featured in an upcoming 
one -hour special produced by the 
Los Angeles -based Weedeck Radio 
Network. The syndicator's "Country 
Report" and "Country Report 
Countdown" stations have first re- 
fusal on the free show, which includes 

comments from "Stroker" stars Burt 
Reynolds, Ned Beatty, Jim Nabors, 
Parker Anderson and Loni Ander- 
son and music by Terri Gibbs and 
the Marshall Tucker Band. The spe- 
cial will be shipped in mid -June for 
broadcast prior to July 10. 

* * * 
If your news department is look- 

ing for featured programming per- 
taining to health and lifestyle mat- 
ters, check out the weekly reports 
available from the American Medi- 
cine News Service of New York ... 
WIND Chicago will carry the Chi- 
cago Sting's 1983 outdoor soccer 
season, and WEEI Boston will 
broadcast the New England Patriots 
this fall for the fourth consecutive 
year ... Kris Stevens Enterprises of 
Sherman Oaks, Calif., recently com- 
pleted its 365th program for CBS' 
RadioRadio Network ... Torbert 
Radio is now repping WCZY De- 
troit, WDNC /WDCG Raleigh /Dur- 
ham, KXZL -FM San Antonio, 
KTKT -AM /KLPX -FM Tuscon, 
WGNT -AM /WAMX -FM Ashville, 
W. Va., KSET -AM -FM El Paso and 
KCMS -FM Palm Springs, Calif.... 
And Narwood Productions has 
upped Al Leone to manager of sta- 
tion relations. 

* * * 
And now this word from your lo- 

cal station: Local country bands will 
be used exclusively to promote 
WPTR Albany's upcoming series of 
shows from historic Cohoes Music 
Hall in Cohoes, N.Y. beginning 
June 16. They'll be hosted by pro- 
gram director and morning man 
Steve Warren and modeled after the 
Grand Ole Opry concerts carried 
live over WSM Nashville. 

LEO SACKS 

MAKING MUSIC -Narwood Productions adds New York's WNEW -AM to its 
line up of over 200 stations airing "The Music Makers." Pictured in the 
WNEW studios are, from lett, Narwood president Ted LeVan, Jack Thayer VP/ 
GM of WNEW, Skitch Henderson, host of "The Music Makers" and WNEW PD 

Jim Lowe (of "Green Door" fame). 

* * * * * * * * * * * * * * * * * * * * * * * * * * 
THE SHINING LIGHT OF THE NIGHT 

GREAT FOOD 
OPEN 24 HOURS 

LARRY PARKER'S 
cleiki.Y HIL 

DINER 

206 S. Beverly Dr. 
at Charleville, Beverly Hills, CA 

(213) 274 -5658 
Telephones at Each Dining Booth 

* * * * * * * * * * * * * * * * * * * * * * * * * * 

Below is a weekly calendar of up- 
coming network and syndicated music 
specials. Shows with multiple dates 
indicate local stations have option of 
broadcast tinte and dates. 

May 30, Bono & the Edge of U2, Guest D.1., 

Rolling Stone Productions, one hour. 

May 30 -June 3, Pink Floyd, part two, Inner - 

View, Inner -View Network, one hour. 

May 30 -June 4, U2, Newsweek FM, Thirsty 

Ear Productions, 30 minutes. 

May 30 -June 4, The World Of Sammy Cahn, 

part two, Music Makers, Narwood Productions, 

one hour. 

May 30 -June 4, Moe Bandy, Country Closeup, 

Narwood Productions, one hour. 

June 2, A Flock Of Seagulls, The Source, NBC, 

live. 

June 3-5, Bob Seger, Dick Clark's Rock Roll 

And Remember, United Stations, four hours. 

June 3 -5, Earl Thomas Conley, Weekly Coun- 

try Music Countdown, United Stations, three 

hours. 

June 3 -5, Ed Ames, Great Sounds, United 

Stations, four hours. 

June 3 -5, Tubes, Off The Record Specials, 

Westwood One, one hour. 

June 3-5, Thelma Houston, Special Edition, 

Westwood One, one hour. 

June 3 -5, Hoyt Axton, Live From Gilley's, 

Westwood One, One Hour. 

June 3 -5, Eurorock, Rock Chronicles, West- 

wood One, one hour. 

June 3 -5, Here Comes Summer, Dr. Demento, 

Westwood One, two hours. 

June 3-5, Patrick Simmons, Inns, Rock Album 

Countdown, Westwood One, one hour. 

June 3 -5, Gladys Knight, Lakeside, The 

Countdown, Westwood One, one hour. 

June 3 5, Bob Seger, Santana, Def Leppard, 

Off The Record, Westwood One, one hour. 

June 4,Brother Lefty -A Musical Tribute To 

Lefty Friuell, Best Of The Silver Eagle, ABC En- 

tertainment Network, 90 minutes. 

June 4, The Greatest Hits Of Summer, Solid 

Gold Saturday Night, RKO Radioshows, five 

hours live. 

June 4 -5, Marty Balin, The Hot Ones, RKO Ra- 

dioshows, one hour. 

June 4-5, Ed Bruce, Tammy Wynette, Crystal 

Gayle, Ronnie McDowell, Lee Arnold On A Coun- 

try Road, Mutual Broadcasting, three hours. 

June 4 -5, Phil Collins, U2, Modern English, 

Kevin Rowland, Jim Capaldi, Rock USA, Mutual 

Broadcasting, three hours. 

June 4 -5, Sal Valentino, Beau Brummels, 

Soundtrack Of The 60s, Watermark, three hours. 

June 4 -5, Cyd Charisse, Fred Astaire, Ginger 

Rogers, Musical, Watermark, three hours. 

June 6, Billy Idol, Guest D.1., Rolling Stone 

Productions, one hour. 

June 6 -10, Tubes, Inner -View, Inner -View 

Network, one hour. 

June 6-11, Rosemary Clooney, Music Makers, 

Narwood Productions, one hour. 

June 6 -11, Johnny Rodriguez, Country 
Closeup, Narwood Productions, one hour. 

June 10 -12, Tex Beneke, Great Sounds, 

United Stations, four hours. 

June 10 -12, Roy Orbison, Dick Clark's Rock 

Roll And Remember, United Stations, four 

hours. 

June 10 -12, Loretta Lynn, Weekly Country 

Music Countdown, United Stations, three hours. 

June 11, The Great Bass Players, John Ent- 

wistle, Rolling Stone's Continuous History Of 

Rock And Roll, ABC Rock Radio Network, one 

hour. 
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These are best selling middle -of- the -road singles compiled from 

radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

8 MY LOVE WEEKS 

Lionel Richie. Motown 1617 (Brockman. ASCAP) 

2 2 10 YOU CAN'T RUN FROM LOVE 

Eddie Rabbitt, Warner Bros. 729712 (Debdave /Briarpatch, BMI) 

3 8 NEVER GONNA LET YOU GO 

Sergio Mendes, A &M 2540 (ATV /Mann & Weil, BMI) 

5 6 ALL MY LIFE 

Kenny Rogers, Liberty 1495 (Warner House Of Music, BMI /WB Gold, ASCAP) 

5 4 13 MORNIN' 
Al Jarreau, Warner Bros. 7 -29720 (Aljarreau /Garden Rake /Foster Frees, BMI) 

6 6 9 OVERKILL 
Men At Work, Columbia 38 -03795 (April, ASCAP) 

LS 
9 7 FRONT PAGE STORY 

Neil Diamond, Columbia 3803801 (Stonebridge /New Hidden Valley, ASCAP/ 

Carole Bayer Sager, BMI) 

11 6 FLASHDANCE ... WHAT A FEELING 

Irene Cara, Casablanca 811440 -1 (Polygram) (Chappell /famous /GMPC /'Alcor. 
ASCAP) 

10 8 TIME 
Culture Club, Virgin /Epic 34 -03796 (Virgin /Chappell ASCAP) 

0 13 6 THAT'S LOVE 

Jim Capaldi, Atlantic 7-89849 (Warner Bros., ASCAP) 

11 7 11 EASY FOR YOU TO SAY 

Linda Ronstadt, Asylum 169838 (Elektra) (White Oak Songs, ASCAP) 

z 18 4 HOW DO YOU KEEP THE MUSIC PLAYING 

James Ingram With Patti Austin, Qwest 7 -29618 (Warner Bros.) (WB, ASCAP) 

14 4 NO TIME FOR TALK 

Christopher Cross, Warner Bros. 129662 (Pop 'N' Roll, ASCAP) 

14 8 10 STRANGER IN MY HOUSE 

Ronnie Milsap, RCA 13470 (Lodge Hall, ASCAP) 

s 21 5 I.O.U. 
Lee Greenwood, MCA 52199 (Vogue /Welk /Chriswald /Hopi /MCA, BMI /ASCAP) 

17 10 SOLITAIRE 

Laura Branigan, Atlantic 7-89868 (Youngster Musikverlag GmbH, GEMA) 

19 7 DO IT FOR LOVE 

Marty Balin, EMI -America 8160 (Great Pyramid /Mercury Shoes, BMI) 

e 22 4 THE CLOSER YOU GET 

Alabama, RCA 13524 (Irving /Down 'N Dixie /Chinnichap, BMI) 

19 12 12 I WON'T HOLD YOU BACK 

Toto, Columbia 3803591 (Rehtakul Veets, ASCAP) 

1"S 
23 4 DON'T LET IT END 

Styx, A &M 2543 (Stygian Songs, ASCAP) 

21 16 12 SMILING ISLANDS 
Robbie Patton, Atlantic 789955 (Red Snapper /Adel, ASCAP) 

28 3 ALL THIS LOVE 

Debarge, Gordy 1660 (Motown) (Jobete, ASCAP) 

26 4 PONCHO & LEFTY 

Willie Nelson & Merle Haggard, Epic 34.03482 (United Artists /Columbine, 
ASCAP) 

24 15 10 YOU HAVEN'T HEARD THE LAST OF ME 

Peter Allen Arista 1052 (Snow, BMI /Kaz April, ASCAP) 

25 24 13 MINIMUM LOVE 

Mac McAnally, Geffen 7-29736 (Warner Bros.) (I've Got The Music /Songs 

Tailors, ASCAP /BMI) 
26 25 20 IT MIGHT BE YOU 

Stephen Bishop, Warner Bros. 729191 (Gold Horizon, BMI /Golden Torch, 

ASCAP) 

38 1 HOLD ME Ill THE MORNIN' COMES 

Paul Anka, Columbia 38-03897 (Squwanko /Foster Frees, BMI) 

30 4 FAITHFULLY 

Journey, Columbia 3803840 (Twist And Shout, ASCAP) 

29 29 5 STRAIGHT FROM THE HEART 

Bryan Adams, A &M 2536 (Irving /Adams Communications, BMI) 

33 2 WE TWO 

Little River Band, Capitol 5231 (Screen Gems-EMI, BMI) 

35 2 OUR LOVE IS ON THE FAULTLINE 

Crystal Gayle, Warner Bros. 7-29710 (Rondor PTY LTD /Irving, BMI) 

34 3 TIL YOU AND YOUR LOVER ARE LOVERS AGAIN 

Engelbert Humperdinck, Epic 34 -03817 (Warner House Of Music /Pullman/ 
Warner-Tamerlane/Daticabo, BMI) 

33 27 12 WIND BENEATH MY WINGS 

Lou Rawls, Epic 34 -03758 (WarnerTamerlane, BMI /WB, ASCAP) 

34 31 15 SOME KIND OF FRIEND 

Barry Manilow, Arista 1046 (Townsway /Angela, BMI) 

35 20 8 WHAT YOU DO TO ME 

Carl Wilson, Caribou 4 -03590 (Epic) (Siren BMI) * 11:=1, TRY AGAIN 

Champaign, Columbia 3803563 (Welkin, BMI) 
40 2 ALWAYS SOMETHING THERE TO REMIND ME 

Naked Eyes, EMI-America 8155 (Intersong /Blue Seas /Jac, ASCAP) * IC=1, MIDNIGHT BLUE 
Louise Tucker, Arista 1.9022 (Chartel, BMI) 
I'M STILL STANDING 

Elton John, Geffen 7 -29639 (Warner Bros.) * Er* COME DANCING 
The Kinks, Arista 1054 (Davray, PRS) 

41 36 18 MAKE LOVE STAY 

Dan Fogelberg, Full Moon /Epic 34 -03525 (Hickory Grove /April, ASCAP) 

42 37 7 AMOR 
Julio Iglesias, Columbia 303805 (Peer, BMI) 

43 41 10 WHERE EVERYBODY KNOWS YOUR NAME 

Gary Portnoy, Applause 106 (Addax, ASCAP) 

44 32 14 WHAT EVER HAPPENED TO OLD FASHIONED LOVE 

B.J. Thomas, Cleveland International 38-03492 (CBS) (Old Friends, BMI) 

45 42 12 WELCOME TO HEARTLIGHT 

Kenny Loggins, Columbia 3 &03555 (Milk Money, ASCAP) 

46 43 18 ONE ON ONE 

Daryl Hall & John Oates, RCA 13421 (Hot -Cha /Unichappell, BMI) 
47 44 17 BILLIE JEAN 

Michael Jackson, Epic 3403509 (Mijac /Warner -Tamerlane, BMI) 

48 39 15 TAKE THE SHORT WAY HOME 

Dionne Warwick, Arista 1040, Gibb Bros. /Unichappel (BMI) 
49 47 17 I'VE GOT A ROCK N' ROLL HEART 

Eric Clapton, Warner Bros. /Duck 7-29780 (WB /Warner -Tamerlane /Diamond 
Mine /Face The Music, ASCAP/ BMI) 

50 49 9 COME ON EILEEN 

Dexy's Midnight Runners, Mercury 16189 (Polygram) (Colgems -EMI. ASCAP) 

./ Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers). 

* Stars are awarded to other products demonstrating significant gains. Recording Industry Assn. of America seal 

for sales at 1,000,000 units (seal indicated by dot). Recording Industry Assn. of America seal for sales of 2,000,000 

units (seal indicated by triangle). 
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Rock Albums 

,MBE 
. 1 

ARTIST -Title Label 

6 MEN AT WORK- Cargo, Columbia 

2 

3 

4 

6 

7 

8 

9 

10 
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AT tt 1 
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DEF LEPPARD- Pyromania, Mercury 

DAVID BOWIE -Let's Dance, EMI /Amcrca 

Z.Z. TOP- Eliminator, Warner Bros. 

THE TUBES -Outside /Inside, Capitol 

INXS -Shabooh, Shoobah, Atco 

U2 -War, Island 

RED ROCKERS- China, Columbia (EP) 

THE FIXX -Reach The Beach, MCA 

RICK SPRINGFIELD -Living In Oz, RCA 

MADNESS -Our House, Geffen (45) 

THE POLICE -Every Breath You Take, A &M (45) 

DAVE EDMUNDS -Information, Columbia 

PLANET P- Planet P, Geffen 

KROKUS- Headhunter, Arista 

BRYAN ADAMS -Cuts Like A Knife, A &M 

DURAN DURAN -Is There Something I Should 
Know ?, Capitol (12 inch) 

MARTIN BRILEY -One Night With A Stranger, 
Mercury 

PINK FLOYD -The Final Cut, Columbia 

A FLOCK OF SEAGULLS- Listen, Jive /Arista 

FASTWAY -Fastway, Columbia 

ZEBRA- Zebra, Atlantic 

EDDY GRANT- Electric Avenue, Portrait (12 inch 

GOANNA -Spirit Of Place, Atco 

THE KINKS -State Of Confusion, Arista (45) 

STEVIE NICKS -Stand Back, Modern (45) 

CHRIS DE BURGH -The Getaway, A &M 

QUIET RIOT -Metal Health, Pasha 

JOURNEY- Frontiers, Columbia 

THOMAS DOLBY -The Golden Age Of Wireless, 

Capitol 

BLACKFOOT -Siogo, Atco 

TODD RUNDGREN -The Ever Popular Tortured 
Artist Effect, Bearsville 

BILLY IDOL -Billy Idol, Chrysalis 

PATRICK SIMMONS -So Wrong, Elektra (12 inch) 

JOAN ARMATRADING -The Key, A &M 

JIM CAPALDI- Fierce Heart, Atlantic 

MICHAEL BOLTON -Michael Bolton, Columbia 

MARILLION- Script For A Jester's Tear, Capitol 

URIAH HEEP -Head First, Mercury 

R.E.M.- Murmur, I.R.S. 

KAJAGOOGOO -White Feathers, EMI-America 

SCANDAL -Scandal, Columbia 

MOLLY HATCHET -No Guts, No Glory, Epic 

GARY MOORE- Corridors Of Power, Mirage 

TEARS FOR FEARS -The Hurting, Mercury 

STYX -Kilroy Was Here, A &M 

PRINCE -1999, Warner Bros. 

NAKED EYES -Naked Eyes, EMI /America 

IRON MAIDEN -Piece Of Mind, Capitol 

ELTON JOHN -loo Low For Zero, Geffen 

Top Adds 

THE POLICE -Every Breath You Take, A &M (45) 

STEVIE NICKS -Stand Back, Modern (45) 

THE KINKS -State Of Confusion, Arista 

DURAN DURAN -Is There Something I Should Know ?, Capitol 
(12 inch) 

IRON MAIDEN -Piece Of Mind, Capitol 

JOE WALSH -Space Age Whiz Kids, Atlantic (12 inch) 

KAJAGOOGOO -White Feathers, EMI -America 

ELTON JOHN -Too Low For Zero, Geffen 

THE MOLLIES -Stop In The Name Of Love, Atlantic (12 inch) 

ARCHANGEL- Tragedy, Portrait (12 inch) 
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THE TUBES -She's A Beauty, Capitol 

THE POLICE -Every Breath You Take, A &M 

Z.Z. TOP -Gimme All Your Lavin', Warner Bros. 

A FLOCK OF SEAGULLS- Wishing, Jive /Arista 

INXS -The One Thing, Atco 

U2- Sunday, Bloody Sunday, Island 

PINK FLOYD -Not Now John, Columbia 

DURAN DURAN -Is There Something I Should 
Know ?, Capitol 

DAVID BOWIE- Modern Love, EMI America 

DEF LEPPARD -Too Late For Love, Mercury 

DAVE EDMUNDS -Slipping Away, Columbia 

EDDY GRANT- Electric Avenue, Portrait 

MEN AT WORK -Dr. Heckyll And Mr. Jive, 

Columbia 

STEVIE NICKS -Stand Back, Modern 

BRYAN ADAMS -Cuts Like A Knife, A &M 

MEN AT WORK- Overkill, Columbia 

JOURNEY- Separate Ways, Columbia 

PLANET P -Why Me ?, Geffen 

MARTIN BRILEY -Salt In My Tears, Mercury 

MADNESS -Our House, Geffen 

BILLY IDOL -White Wedding, Chrysalis 

MEN AT WORK -High Wire, Columbia 

THE FIXX -One Thing Leads To Another, MCA 

KAJAGOOGOO -Too Shy, EMI -America 

RICK SPRINGFIELD -Affair Of The Heart, RCA 

DAVID BOWIE -Let's Dance, EMI /America 

CULTURE CLUB -Church Of The Poisoned Mind, 
Virgin /Epic 

TODD RUNDGREN -Bang The Drum All Day, 

Bearsville 

KROKUS- Screaming In The Night, Arista 

PLANET P- Static, Geffen 

THE KINKS -Come Dancing, Arista 

ZEBRA -Who's Behind The Door, Atlantic 

ELTON JOHN -I'm Still Standing, Geffen 

DURAN DURAN -Girls On Film, Capitol 

THE TUBES -Monkey Time, Capitol 

BRYAN ADAMS- Straight From The Heart, A &M 

DEF LEPPARD- Photograph, Mercury 

PINK FLOYD -The Hero's Return, Columbia 

TEARS FOR FEARS- Change, Mercury 

QUIET RIOT -Metal Health, Pasha 

ROXY MUSIC -Like A Hurricane, Warner Bros. 

R.E.M. -Radio Free Europe, I.R.S. 

DAVID BOWIE -China Girl, EMI -America 

FASTWAY -Easy Livin, Columbia 

RED ROCKERS- China, Columbia 

THE FIXX -Saved By Zero, MCA 

CHRIS DEBURGH -Don't Pay The Ferry Man, A &M 

MICHAEL BOLTON - Fool's Game, Columbia 

Z.Z. TOP -Got Me Under Pressure, Warner Bros. 

JOAN ARMATRADING -Drop the Pilot, A &M 

VANDENBERG- Burning Heart, Atco 

TRIUMPH -A World Of Fantasy, RCA 

TONY CAREY -I Won't Be Home Tonight, Rocshire 

THOMAS DOLBY -One Of Our Submarines Is 

Missing, Capitol 

FALCO -Der Kommissar (The Commissioner), A &M 

MODERN ENGLISH -I Melt With You, Sire /Warner 
Bros 

PINK FLOYD -Your Possible Pasts, Columbia 

THE HUMAN LEAGUE -(Keep Feeling) Fascination, 

A &M 

GARY MOORE -Don't Take Me For A Loser, Mirage 

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations. 

Rodio 
New On The Charts 

This weekly Jeanure is designed to spotlight new artists 
on Billboard's pop. countri' and black music charts. 

%"t6 
THE FIXX 

It's been almost a year since the Fixx scored critical praise with their debut 
album, "Shuttered Room," on which the quintet combined ominous lyrics 
with catchy melodies and infectious guitar lines. Tunes such as "Stand Or 
Fall" addressed future shock, while "Red Skies" depicted nuclear warfare. But 
the British group writes about more than gloom and doom, and "Saved By 
Zero," the first single from their new MCA album, "Reach The Beach," is a 
dose of spirited, quirky pop. It moves to a superstarred 69 on the Hot 100 chart. 

The tune, whose sense of drama and musical imagery recalls such techno- 
pop bands as Duran Duran and Human League, was produced by Rupert 
Hine. The band features vocalist Cy Cumin. guitarist Jamie West -Oram, 
drummer Adam Woods and keyboardist Rupert Greenwall. Plans are being 
made for a Stateside tour with A Flock Of Seagulls this summer. 

"We're aiming for something which sounds really good on any stereo, no 
matter how bad your hi -fi might be," says Curnin, who adds that "confidence 
is asking people to listen to you." 

For more infòrmation, contact Lynn Kellermann, MCA Records, 10 East 53rd 
St., New York, N.Y. 10022; (212) 888 -9700. 

RHETTA HUGHES 

"Angel Man," Rhetta Hughes' 
new single for Aria Records, has 
been a mainstay on the dance charts 
for several months. But now the 
tune, which sets its scene in a subway 
car and leads into a hero's ode to the 
Guardian Angels, has entered the 
Black Singles chart and jumps this 
week to 88. 

With his typically strong pop 
leaning and overall bright, "up" 
sound, producer Kenny Lehman 
guides Hughes through an array of 
electronic and string textures. 
Hughes says she recorded the tune 
as a tribute to the organization be- 
cause of its "humanitarian" ap- 
proach to the problems of urban liv- 
ing. 

"No one can deny that their in- 
fluence has had a positive effect on 
the direction of inner -city teens and 
young adults," she says. "They may 
be controversial, but the Angels 
have raised people's consciousness 
about safety" 

Hughes has developed a consider- 
able cult following in the black and 
gay communities from her role in 
"Dreamgirls" and from the song 
"Throwing It All Away," but "Angel 
Man" has a distinct pop appeal. 

For more information. contact 
Maryann Fisher, Aria Records, 1904 
Glenwood Road, Brooklyn, N.Y. 
11230; (212) 434 -8881. 

JUNE POINTER 

"As much as I want to be known 
as a Pointer Sister, I need to be rec- 
ognized as an individual, too," states 
June Pointer, the youngest member 
of the Pointer siblings whose debut 
45, "Ready For Some Action," 
moves to a superstarred 51 on the 
current Black Singles chart. 

The tough- rocking vocal and 
rhythm track, which recalls a mod- 
em-day interpretation of "Papa Was 
A Rolling Stone," is an inspired, al- 
beit unexpected production collabo- 
ration between Norman Whitfield 
and Richard Perry. The cut updates 
Whitfield's symphonic acid soul 
with Perry's commercial ear, and the 
result is brash, uptempo pop -rock 
that the Pointers' loyal cult will un- 
doubtedly appreciate. 

Taken from the Planet album 
"Baby Sister," the track shows, in 
June's words, "my aggressive, more 
sexual side. It's like acting, where 
you have to pull different characters 
out of yourself. I didn't want every 
song sounding just like the others." 

She acknowledges that "there was 
some pressure" in recording with 
producers of the caliber of Perry and 
Whitfield. "But it worked out great. I 
grew up working with both of 
them." 

For more information, contact El- 
liot Horne, RCA Records, 1133 Ave. 
of the Americas, New York, N.Y. 
10036; (212) 930 -4341. 
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Retailing 

OFF THE HIGHWAY -Ricky Skaggs takes a brief time -out from his tour 
through the Southeast to do an in -store autographing session at Peaches in 
Columbia, S.C., co- sponsored by WCOS radio. Skaggs signed copies of his 
gold Epic LP, "Waitin' For The Sun To Shine," as well as his newest, "High- 

ways And Heartaches." 

Bosses Field Queries 
At Western Meet 

By JOHN SIPPEL 

AMARILLO - The 101 store 
managers at the Western Merchan- 
disers convention here, May 18 -21, 
got a rare chance to probe the 
chain's departmental bosses in a 
query session on subjects ranging 
from store fixturing to retail's stake 
in hardware and video. Present on 
the dais were: Walter McNeer, exec- 
utive vice president; Bruce Shortz, 
vice president; Cindy Wisdom, ad- 
ministrative assistant; Jamey Rose, 
construction supervisor; Russ 
Erhler, book merchandiser; Brad 
Hampton, warehouse chief; Bebe 
Edmondson, music merchandiser; 
John Reid, boutique buyer; and 
Dan Stebbins, music buyer. 

In response to a question about 
how stores which accepted more 
than their share of gift certificates 
might be shorted. Shortz noted that 
a recent three -store study in El Paso 
showed the stores did a collective 
volume of $15,000 over the research 
period with less than $5 differential 
in coupons redeemed by each store. 
Shortz added that gift certificates 
represent such a small part of the 
WM volume that this category of 
buying is at the back of the priority 
list. 

A manager who asked about fu- 
ture fixturing for cassettes was told 
by WM president John Marmaduke 
that due to the industry's reluctance 

to formally standardize the pack- 
aging, it was useless to try to deter- 
mine display for the future. Marma- 
duke said that it appeared that 6- by 
12 -inch packaging would be con- 
firmed. 

When queried about stocking im- 
port titles in the stores, the panel 
stated that the stores recently had 
been offered the opportunity to 
stock such product, but only 16 
stores had responded affirmatively. 
Such a small response, Marmaduke 
said, stymied such additional mer- 
chandise acquisition. Reid added 
that he needs feedback to stock bou- 
tique items. 

Polygraph testing will be con- 
cluded, Marmaduke stated at one 
point, when pilferage goes below 
1 %. A new Wilkerson employee test 
aids in reducing polygraph testing, 
the panel added. In a further discus- 
sion of store theft, panelists said the 
stores were equipped with both Sen- 
sormatic and Checkpoint anti - 
shrinkage devices, but both concepts 
were lacking. The panel concluded 
the best anti -theft measure is a vigil- 
ant manager who encourages his 
employees to follow his example. 

Special orders are important, but 
there's a limit to the amount of time 
and effort that can be devoted to 
such requests, the panel agreed. 

(Continued on page 28) 

Ali ROCK FOR SALE! ja-i. 
THIS MONTHS FEATURES: 

TOUR PROGRAMS 
Iron Maiden $6.00 
Ozzy $3.00 
Black Sabbath $3.00 
Rush $6.00 
Tom Petty $3.00 
Van Halen '82 $6.00 
Go Go' 
Journey 
REO 
English Beat 
Stones '81 
Fleetwood Mac 

$3.00 
$3.50 
53.00 
$5.00 
$5.00 
$3.00 

POSTERS 
$3.50 

Michael Jackson 
Black Sabbath 
Adam Ant 
Judas Priest 
Iron Maiden 
Edward Van Halen 
David Lee Roth 
Go Go's 
Def Leppard 
Journey Frontiers 
Duran Duran 
Culture Club 

DECALS 
$2.50 

Iron Maiden 
Van Halen 
Stray Cats 
Loverboy 
Pink Floyd 
Judas Priest 
Ozzy 
Rush 
Rush Signals 
Rolling Stones 
Journey Frontiers 
Grateful Dead 

Also available: Buttons.Patches, Stickers, plus many more artists! 
All prices listed are retail All fully licensed merchandise. 

Free catalog available When ordering send check or money order plus 57.00 for shipping and 
handling. Cahlorma residents add 6' sales lax. 

Call toll free 1- 800 -852 -3087 In California 1- 800 -852 -8871 

Dealer CALIFORNIA POSTERS 
inquiries invited! 6601 Elvas Avenue 

Sacramento, California 95819 

Louisville's Vines Hanging On 
Veteran Dealers Expanding In Inventory, Not Outlets 

By EARL PAIGE 

LOUISVILLE -Long encircled 
by the record /tape retailing giants, 
Vine Records in center city Louis- 
ville keeps hanging on. Today, own- 
ers Kenneth and Helen Vine are 
looking forward to the arrival of the 
Compact Disc, which they hope will 
rejuvenate the business. 

In a classic mom -and -pop story, 
the Vines, who have been in the 
business since 1947, pulled back 
from six stores to two in the late 
1970s, aiming to maintain the two as 
full -line, full- service outlets. In re- 
flecting on Vine Records' expansion 
over the years, Helen Vine corn - 
ments, "We learned we couldn't run 
six smaller stores successfully, be- 
cause we had built our reputation on 
having everything in stock. The 
people expected it." 

Expansion today, therefore, is in 
inventory rather than outlets, notes 
Kenneth. In addition, the Vines are 
finding that the presence of their 
daughter, Carolyn Norman, who re 
joined the stores in 1980 after a nine - 
year absence, has given the oper- 
ation a new spirit. And CD has the 
Vines enthusiastic; they say it's one 
of the things they're most looking 
forward to at the Summer Consumer 
Electronics Show. 

The newest Vine store, 1,700 
square feet in the Shelbyville Plaza 
strip mall, is managed by Steve Rob- 
erts, a five -year employee. Kenneth 
notes that it is being steadily ex- 
panded in repertoire: "We have it 
10% classical records now, and we're 
putting in more black. We're open 
late and find people come from all 
parts of Louisville." 

The Shelbyville store, which 
opened last November, is a half mile 
from the Vines' fourth store, which 
opened in 1969 on Shelbyville Road. 
It thus represents a move rather than 
a new operation. 

"We always felt you should give a 
store a good chance," says Helen, 

Managers Told 

Work Closely 

With Employees 
AMARILLO -From first -day ori- 

entation through an annual personal 
appraisal; Western Merchandisers 
store managers were advised to liaise 
closely with clerks by consultant 
Louis Imundo during a session at 
the chain's semi- annual conclave 
here. 

Stressing individual attention to 
fellow workers, Imundo argued with 
WM vice president Bruce Shortz, 
who stated that his firm preferred 
general raises to "merit raises." 
Imundo said he believes such equal 
raises develop a mediocre employee 
attitude, which eventually drags 
down people's work habits. 

Imundo encouraged continual la- 
tent surveillance of a store's workers 
by the manager. "The employee is 
full of anxiety and apprehension the 
first day on the job," he cautioned. 
"First impressions can be strong." 
The former educator maintained 
that a manager's good example 
builds trust, the strongest successful 
bond for a good store group. 

To insure a good start, Imundo 
said, bosses should prepare the work 
staff for a new employee by telling 
them a bit about the novice before 
his arrival. All fellow workers should 
be personally introduced to the new - 

(Continued on page 28) 

noting that, for example, one of their 
stores, opened in 1961, wasn't closed 
until 1971 despite having been van- 
dalized and rebuilt, then badly 
burned during riots in 1968 and 
rebuilt again. Two stores opened in 
the early '70s -one heavily geared to 
country music, the other aimed at 
campus business and skewed to pop 
and classical -both closed in 1975. 

Vine Records' flagship store, in 
the downtown River City Mall, was 
opened in 1960. It is here that the 
Vines established their slogan, "If 
it's on record, it's at Vine Records." 
It has 2,500 square feet on two levels. 
The basement is used as an oper- 
ators' one -stop, Kentuckyana 
Record Sales, which dates back to 
1956. 

Helen Vine says the original store 
was a "hammer and nails" hardware 
outlet at 400 E. Broadway. In 1947, 
she recalls, "Kenneth said, ̀ You girls 
take that one counter and sell rec- 
ords.' " Says Kenneth: "I went on 

the road selling furniture and she 
(Helen) ran the business. That's why 
I still call her boss." 

Although Helen says that at one 
point, in 1954, "I thought I wanted 
to be a housewife" and get ont of the 
business, they have stuck with it. The 
original store evolved into an outlet 
on Broadway, eight blocks from to- 
day's flagship, which remained open 
from 1956 -1980. "We opened up 
about the time Elvis hit," Helen re- 
calls, "and we rode with it." 

Helen remembers that, at one 
time, "We used to know all the presi- 
dents and vice presidents of all the 
record companies. Now we're lucky 
to know just the sales managers." 

Records still represent 75% of the 
Vines' volume, though they are also 
into T- shirts, buttons and personal 
stereos. They've dabbled in video 
games, mostly from Atari, but note, 
"The discount stores give us a shel- 
lacking." 

TELEX NO. 126221 

1 

r 

DISTRIBUTORS OF AUDIO VIDEO TAPES ACCES5OFUE5 

DIRECT SERVICE TO YOU!! ONLY A TOLL FREE 

CALL AWAY. 1-800-221-3191 
OVER TEN MILLION DOLLARS IN INVENTORY AT ALL TIMES. 

WE SELL Itt4JOR BRANDS ONLY! 
.PANASONIC LING ATARI TOSHIBA JENSEN SONY SANYO TIMEX *EPSON 

*CLARION *AUDIO TECHNICA PIONEER RCA ACTiVI51ON M- NETW3K 
MATTEL CQLECOVISIQN *HITACHI *COMMODORE TEAC 

WE OFFER OUR CUSTOMERS THE FOLLOWING SERVICES 
DAILY SPECIALS PRODUCT INFORMATION BY PHONE EXPORT DIVISICN 

ONE -STOP DISTRIBUTION MONTHLY NEWSLETTER ON OUR SPECIALS 
SO IF YOU'RE LOOKING FOR A LARGE SELECTION AND EXTRA PROFITS... 

TAKE A BITE OF APPLE AND CALL (1- 804221 -3191) 

AUDIO TAPE 
SONY UCX C -90 ea 215 
SONY UCXS C -90 ea '2 49 
SONY UCXS C-60 ea '1 79 
FUJI FR Metal C90 ea $3 49 
FUJI FR II C -90 ea'2 19 
FUJI FR II C-60 ... ..... .... ea '1.49 
SCOTCH 207 Open Reel SPECIAL . ea '3.99 

'WE STOCK A COMPLETE UNE OF 
MAXELL AUDIO TAPE -CALL FOR PRICE 

PRE C.ES. SPECIAL 

SONY FeCr C -90 
$1 49 each 

VIDEO TAPE 
SONY L -500 MC 
SONY L -750 MC 
FUJI T -120 
BASF /MEMOREX / J V C T -120 

ea '6 79 
ea '8.25 
ea '8 19 
ea '7.99 

ACCESSORIES 
FAMOUS BRAND DELUXE CLEANING 

SYSTEM w /FLUID '839 
WATTS STYLUS CLEANER ' 99 
AUDIO TECHNICA AT605 ...'16.49 
AUDIO TECHNICA AT6002sPEOAL'4.49 
AUDIO TECHNICA AT607 '1.99 
ALLSOP VHS /BETA CLEANER... '13.99 
NORTRONICS VCR -50 

DELUXE VTR KIT '19.49 
AUDIO TECHNICA LS-1 

UFESAVER SYSTEM '6 79 
AUDIO TECHNICA PDO COMPLETE 

CLEANING SYSTEM '14.89 
AUDIO TECHNICA AT6010 

DISK WISK '3.89 
ROBINS TURNTABLE UGHT.. '9.99 

PERSONAL PORTABLES 

SONY WAll '65.00 
SONYWA55 '119.00 
SONY WMD6 5:22.00 
SONY WMR2 '99.00 
AIWA HSTO2 '99.00 
AIWA HSPO2 '80.00 
TOSHIBA KTS3 '49.00 
JVC CO1 `63.00 

NUMARK FLS 10 
Walkman Type Headphones 

$499 
'WE STOCK A COMPLETE UNE OF 

SOFTWARE BY ACTIVISIONCOLECO 
20th CENTURY M-NETWORK HES 

PARKER BROSU.S. GAMESNtWKOF 
MATTEL IMACIC STARPAT:d 
CREATIVE SOFTWARE TARA 

NORTRONICS VHS 
HEAD CLEANER $11 99 

NORTRONICS ICMP1441 
Head E Tape Path Cleaner. '5.99 

NORTRONICS (CMP145) 
Disk Head Cleaner '18.69 

NORTRONICS ICMP1601 
CRT Screen Cleaner '5.99 

NORTRONICS ICMP1621 
Head Spray Cleaner 16 oz. '9.49 

NORTRONICS ICMP5071 
Cleaning Swabs '9.49 

'WE STOCK A COMPLETE UNE OF 
ORIGINAL REPLACEMENT STYLI FOR 

EVERY MAJOR MANUFACTURER 

MAIL IN COUPON FOR FREE 240 PAGE CATALOGUE - PLUS WE 
WILL PUT YOU ON OUR MONTHLY MAIUNG UST 

Dealer Name 
Address 

Phone 

l.... 

State 
Resale Number 

Zip 

BONUS!! RECFIüE FREE G1FT WttA YOUR FRsT GROW! 
.....MM NM.M.M. 

h 

15 PARK ROW, NEW YORK CITY, N.Y. 10038 
CALL TOLL FREE 14800)121 -3191 IN NEW YORK: (212) 233-0747 
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SURPLUS 
* RECORS * 8 TRACK TAPES 
* CASSETTES 41_16.4, 

WE'RE SEND FOR FREE 

CATALOG LISTING 

Hoge Selection of 
Manufacturers' 
Deletions. Overruns, Closeouts. 

POP * SHOWS * MOVIES * JAll * ROCK 

COUNTRY & WESTERN * INSTRUMENTALS 

VOCALS a CLASSICS and much more! 
INAMEDIATE DE. NERV Cash In Or The Ertre Profits 

Thal Surplus Malm, Possible. 
847E BUY 

AND SELL 
SURPLUS SURPLUS RECORD 

B4-1M Dayton Aleaue 
Build 1g SA. PO Eno 479 1120 Wes! Exchange Avenue 
P. sac, N J 07C65 CI c ço. Illinos 64609 
231)-778 -0877 7212) 695 -1117 (312) 176.8432 
LIANNY WELLS PETER HYMAN MERRIL. OR JACX ROSE 

WORLD WIDE TELEX 133404 NY RECORD PAS 

and Tape Distributors 

This listing of new LP /Tape releases is designed 
to enable retailers and radio prog-ammers to be 
up-to -the minute on available new product. The 
following configuration abbreviations are used: 
LP- album: EP- extended play. CA- cassette: 
8T -8 -track cartridge. Multiple records and /or 
tapes in a set appear within parentheses follow- 
ing the manufacturer ncmber 

POPULAR ARTISTS 

ANDERSON, ALISTAIR 
Steel Skies 

LP Flying Fish FF -288 

ANDREWS SISTERS 
Boogie Woogie Bugle Girls 
LP MCA MCA -27082 55.98 
CA MCAC -27082 $ 5.98 

16 Great Performances 
LP MCA MCA -27081 -. _ ............. __$5.98 
CAMCAC -27081 ........ 55.98 

war, 

C 

WE HAVE 1,218 j 
OTHER TYPES OF 

REPLACEMENT NEEDLES AND 
CARTRIDGES WHERE 
THESE CAME FROM. IF 

We are always first with the latest so 
that P`anstiehl can continue to offer 
ycu the most complete line of re- 
placement needles and cartridges in 
the industry. And they're backed by 
o-1 -time deliveries, in -store support 
from experienced factory represen -- 
telives, outstanding dealer sales 
aids and tre highest profit margin 
you can get Contact us for informa- 
tion. Ptanstiehl Corp., 3300 Washing- 
ton St., P.O Box 498, Waukegan, IL 
601)85. 

ànstíeI,I '* 
No. 1 in replacement needles 

New LP /Tape Releases 
BAXTER, BRUCE 
Middle Of The Night 
LP Cheap Producer CP 101 

BLAND, BOBBY 
Introspective Of The Early Years 
CA MCA MCAC2 -41 72 $8.98 

Sweet Vibrations 
LP MCA MCA -27076.. $ 5.98 
CA MCAC -27076 $5.98 

Try Me, I'm Real 
LP MCA MCA -27078 55.98 
CA MCAC -27078 55.98 

CHARLIE 
Charlie 

LP Mirage 90098 -1 58.98 
CA 90098 -4 $8.98 

CLARK, ROY 
Greatest Hits, Vol. 

LP MCA MCA -27050 $5.98 
CA MCAC -2 7050 $ 5.98 

CRAWFORD, JESSE 
Wedding Music 

LP MCA MCA -27080 0 5.98 
CA MCAC-27080 55.98 

CROSBY, BOB, HIS ORCH., & 
THE BOB CATS 
The Best Of Bob Crosby 

CA MCAMCAC2 -4083 $8.98 

CROSBY, STILLS & NASH 
Allies 

LP Atlantic 8007 5 1 58.98 
CA 80075 -4 58.98 

D TRAIN 
Music 

LP Prelude PR L 14109/0898 

DAVIS, SAMMY, JR. 
Hey There! Its Sammy Davis Jr. At His 
Dynamite Greatest 
CA MCA MCAC2 -4109 58.98 

ECLECTRICITY 
Of The Heart 

LP Flying Fish FF -281 

EXPLOSIVES 
Restless Natives 

LP Ready Go RRLP 1001 56.98 

GARBER, JAN, & HIS ORCH. 
The Best Of Jan Garber 
CA MCA MCAC2 -4028 58.98 

GILL, JOHNNY 
Johnny Gill 

LP Cotillion 90103 -1 . $ 8.98 
CA 90103 -4 58.98 

HIGH ON POPS ORCH. & CHORUS 
High On America 

LP Parade PA 109 

HOLLIES 
What Goes Around . . 

LP Atlantic 80076 -1 58.98 
CA 80076 -4 58.98 

IRIS, DONNIE 
King Cool 

LP MCA MCA -27084 55.98 
CAMCAC- 27084.._ 55.98 

(Continued on page 57) 
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TITLE 

Artist 
Label, No. (Dist. Label) 

Dist. 
Co. 

Suggested 
List 

Prices 

LP, 

Cassettes, 
8 Track 

ac 

x 

2 44 DAVID BOWIE 1972 WEEKS 
The Rise And Fall AT sa 1 

Of Ziggy Stardust 13 

RCA AYL13842 RCA 

CBS 

5.98 

26 

77 

1 48 CAROLE KING 1971 
Tapestry 
Epic PE 34946 28 

3 10 38 THE WHO 1971 
Meaty, Beaty, Big And Bouncy 
MG 37001 MCA 5,98 29 

32 JOE JACKSON 1979 
Look Sharp! 
MM 3187 RCA 5.98 30 

30 THE PRETENDERS 1981 
Extended Play 
Sire SIR 3563 wEA 5.98 31 

8 48 BILLY JOEL 1974 
Piano Man 
Columbia PE 32544 CBS 

32 
9 38 JANIS JOPUN 1973 

Greatest Hits 
Columba PC -32168 CBS 

8 12 30 DON McLEAN 1971 
American Pie 
United Artists LN 10037 CAP 5.98 

33 

34 
9 14 16 SPYRO GYRA 1979 

Morning Dance 
Infinity 37148 MG 5.98 

10 6 40 THE WHO 1978 
Who Are You 
MG MCA 37003 MCA 5.98 

35 

11 3 16 TOTO 1978 
Toto 
Columbia PC -35317 COL 

36 

12 5 38 THE WHO 1970 
Live At Leeds 
MG 37000 MG 5.98 

37 

13 11 44 DAN FOGELBERG 1977 
Netherlands 
Epic PE 34185 , CBS 

38 

14 13 44 DAN FOGELBERG 1974 
Souvenirs 
Epic PE 33132 CBS 

39 

15 20 16 DAVID BOWIE 1974 
Diamond Dogs 
RCA AYLI -3889 RCA 5.98 

40 

16 17 34 RUSH 1975 
Rush 
Mercury SRMI -1011 POL 5.98 

41 

17 16 12 PSYCHEDEUC FURS 1981 
Talk Talk Talk 
Columbia PC -37339 COL 

42 

18 19 12 BOZ SCAGGS 

Columbia PC 36841 

1980 
Hits 

COL 
43 

19 23 34 RUSH 1975 
Fly By Night 
Mercury SRAf1.1023 POL 5.98 

44 

20 27 10 THIS YEAR'S MODEL 1978 
Elvis Costello 
Columbia PC 35331 COL 

45 

21 

22 

18 

30 

40 

20 

TOM PETTY & THE 
HEARTBREAKERS 1977 
Tom Petty & The Heartbreakers 
MCA 37143 MG 5,98 

46 

THE WHO 1974 
Odds and Sods 
MG 37169 MG 5.98 

47 

23 25 14 AI. GREEN 1975 
Greatest Hits Vol. I 

Motown 5283 IND 5.98 
48 

24 33 30 STEELY DAN 1976 
The Royal Scam 
MG 37044 MG 5.98 

49 

25 15 26 TOM PETTY & THE 
HEARTBREAKERS 1978 
You're Gonna Get It! 
MCA 37116 MG 5.98 

50 

o d 
TITLE 

Artist 
Label, No. (Dist. label) 

Dist. 

Co. 

37 28 RUSH 
Caress of Steel 
Mercury SRMI-1048 

1975 

POL 

Suggested 

List 
Prices 

LP, 

Cassettes, 
8-Track 

5.98 

28 12 KENNY LOGGINS 1977 
Celebrate Me Home 
Columbia PC 34655 COL 

29 34 STEELY DAN 
Katy Lied 
MCA 37043 

1975 

MG 5.98 

32 28 STEELY DAN 
Countdown To Ecstasy 
MCA 37041 

1973 

MG 5.98 

31 40 STEELY DAN 
Can't Buy A Thrill 
MG 37040 

1972 

MG 5.98 

22 46 DAN FOGELBERG 1972 
Home Free 
Epic Stock PC 31751 CBS 

40 16 STEPPENWOLF 
16 Greatest Hits 
MG 37049 

1973 

MG 5.98 

24 12 TOTO 
Hydra 
Columbia PC 36229 

1979 

COL 

36 14 LOGGINS AND MESSINA 1976 
"Best Of Friends" 
Columbia PC-34338 COL 

44 16 MOODY BLUES 1968 
In Search Of The Lost Chord 
Deram Der 18017 POL 5.98 

45 16 THE MOODY BLUES 1969 
On The Threshold Of A Dream 
Deram DER 18025 POL 5.98 

21 46 DAN FOGELBERG 1975 
Captured Angel 
Epic PE 33499 CBS 

39 16 JIMMY BUFFETT 1977 
Changes In Latitudes, Changes 
In Attitudes 
MG 37150 MG 5.98 

47 4 DAVID BOWIE 
Heroes 
RCA AYLI -3889 

1977 

RCA $5.98 

38 30 STEELY DAN 
Pretzel Logic 
MCA 37042 

1974 

MG 5.98 

41 8 MARVIN GAYE 
Greatest Hits 
Motown M5.191 

1976 

IND 5.98 

42 16 JANIS JOPLIN 
Pearl 
Columbia PC-32168 

1971 

COL 

35 36 ALAN PARSONS PROJECT 1979 
Eve 
Arista 9504 IND 5.98 

34 30 JOHN LENNON 
Mind Games 
Capitol SN.16068 

1973 

CAP 5.98 

26 42 THE MONKEES 1976 
The Monkees' Greatest Hits 
Arista ABM 4089 IND 5.98 

46 2 ELVIS PRESLEY 1973 
Pure Gold 
RCA ATLI-3732 RCA 5.98 

cia* JIMMY BUFFETT 1974 
Livin & Dying In 3/4 Time 
MG 37025 MG 5.98 

43 32 THE BEATLES 1976 
Rock 'N' Roll Music Vol. Il 
Captol SN -16021 CAP 5.98 

JACKSON 5 
Greatest Hits 
Motown M5-201 

1971 

HND 5.98 

50 6 BLUE OYSTER CULT 1978 
Some Enchanted Evening 
COL PC 35563 co L 

www.americanradiohistory.com

www.americanradiohistory.com


hati 

Why is this man smiling? 
FEATURES OF THE WEEK 

THE BEST POSTERS 
THE LARGEST SELECTION 
udy Uommea, F+/ Colas Fult $ím 

To Order Can 
1- 800.292 -2902 

Can !o Fine Catalog 
Omer Inquiries IrMIe J 

P.M'S, Ml, N, 5, AVE HEW PUPdt. r. MvM 

...because this Billboard 
ad SELLS! Ask Artemis... 
You'd be smiling too if THOUSANDS OF 
DOLLARS were pouring into your business in the 
last few months as a direct result of your advertis- 
ing program in Billboard. Allen LeWinter of 
Artemis Posters has this to say about the response 
to his current Billboard advertising campaign: 

"It's terrific, far beyond what I expected.. . 

we've been deluged with orders!" 
The bottom line? 

Shouldn't you be smiling too? Get Results with YOUR ad campaign in Billboard. 

" ... over 600 catalogue requests." 
" . .. 30 new orders for permanent in -store 
displays at $1000 each, a slow- moving item before 
my Billboard ad campaign." 

In addition to the "excellent trade response" 
that he was originally targeting, LeWinter was 
stunned to find an "unbelievably good mail order 
response" as well. Enthusiastic customers from 
around the world have been contacting Artemis 
and placing orders. 

Not only has new business increased, 
LeWinter states that this Billboard ad campaign 
made regular customers aware of new product. 

"These ads have given a note of legitimacy 
to what we do, and have established Artemis as 
a serious poster company." 

Billboard ad cam- 
paign results have 
everyone smiling 
at Artemis! From left 
to right: Jim Munro - 
C iiefExecutive Officer, 
Telemarketing Managers 
Melanie Popkin and 
Gary Parks." 

The International Newsweekly of Music and Home Entertainment 
1515 Broadway, New York, N.Y 10036 

New York City: 212 -764 -7356; Beverly Hills, California: 213 -859 -5316; Nashville, Tennessee: 615 -748 -8145; Toronto, Canada: 416- 365 -0724; 
London, England: (01) 439 -9411; Paris, France: 1- 745 -1441; Hamburg, West Germany: (040) 631 -4299; Milan, Italy: 28 -29 -158; 

Madrid, Spain: 232 -8000; Tokyo, Japan: (03) 498 -4641; Sydney, Australia: 436 -2033. 

I hotos by Chuck Pulir 
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Retailing 
Western Managers Told: 
Work Closely With Clerks Game Monitor 

Atari Moves To Protect Its Turf 
By TIM BASKERVILLE 

Atari's attitude toward reclaiming 
its reputation -and actual position - 
as undisputed market leader in 
home video games and its offshoot, 
recreational computing, can only be 
called impressive. The list of internal 
and external strategies (some of 
them in the bite -the -bullet category) 
taken to protect its turf goes on and 
on: 

There has been a new round of 
layoffs scheduled in Atari's manu- 
facturing staff; the dismissal of 225 
workers is over and above the 1,700 
being phased out by the transfer of 
its California production facility 
overseas. The new cuts, the company 
admits, reflect an ever -softening re- 
tail sector in the dedicated game 
market. 

Atari has been successful in 
turning back Parker Bros.' attempt 
to stop Atari from establishing ex- 

elusive distributorships. Parker Bros. 
dropped both its lawsuit and its ap- 
peal of the overturning of an injunc- 
tion against Atari's strategy, explain- 
ing that proving damages for the 
case would take longer than Parker 
Bros. could permissibly keep the 
case active. 

However, with upcoming car- 
tridges by Parker Bros. and espe- 
cially Activision showing promise, 
the remark of one distributor -that 
the segregation of lines would have 
the effect of more effective and 
deeper promotion for everyone's 
products -rings true. 

The general stability of the mar- 
ketplace, at any rate, can only be 
helped by the fact that the predomi- 
nant player will have a better handle 
on where and how much inventory 
exists. 

Atari has gathered an impres- 
sively long list of arcade games to be 
released later this year: these will 

KirK, 
JUNE 

MCA 
12 INCH DISCOS 

SOUL SONIC FORCE ... ($5.98 List) PLANET ROCK 

RAGS & RICHES ... ($5.98 List) LAND OF 1,000 DANCES 

PLANET PATROL ... ($5.98 List) PLAY AT YOUR OWN RISK 

THE MELODY MAKERS ... ($5.98 List) WHAT A PLOT 

NOTE -$5.98 List are on special for $3.25 each. (10 PER TITLE) 

ONLY 

SWEET GEE -Games People Play 
WARP 9 -Light Years Away 
D TRAIN -Music 
UPTOWN -I Know I'm Losing You 
IN DEEP -When Boys Talk 
ROCKETTS -Here Comes My Love 
GRANDMASTER FLASH -New York New York 
IRENE CARA -Flashdance ... What A Feeling 
RUN- D.M.C. -It's Like That (Sucker M.C.'s) 
BEGAN BEGAN -Stay In Touch 
ENRGY -Hard As A Rock It 

ELEANOR GRANT -Name Your Game 
NEW ORDER -Blue Monday 
SYMERON- Tonight (I'm Gonna Have You) 
MUSICAL YOUTH -Never Gonna Give You Up 
FONDA RAE -Heobah (Hey -O -Bah) 
PAUL SIMPSON CONNECTION -Lose Me. 

Use Me 
TIN PAN APPLE -Take The City With You 
SARAH DASH -Low Down Dirty Rhythm 
CAROL DOUGLAS -Gat Ya Where I Want Ya 
FAB 5 FREDDY- Change The Beat 
UNLIMITED TOUCH -No One Can Love Me 

Quite The Way You Do 
B BEAT GIRLS -For The Same Man 

EA. 

(Less than 10 per 
title $2.85 ea.) 

STARGAZE -You Can't Have It 

PATRICK COWLEY- Menergy 8 Megemedley 
WEST STREET MOB -Rock The Party 
M C CONNECTION- Burnin' For Another Shot 

(One More Shot Rap) 
ANGELA BOFILL -Too Tough 
C- BANK -One More Shot 
CLASS ACTION -Weekend 
FRESH FACE -Huevo Dancing 
IMAGINATION- Changes 
IN DEEP -Last Night A D.J. Saved My Life 
MARGIE JOSEPH -Knock Out 
NAIROBI -Soul Makossa 
NEW EDITION -Candy Girl 
SYLVESTER -Don't Stop 
SUGARHILL GANG -The Word Is Out 
TREACHEROUS THREE- Action 
VISUAL -The Music Got Me 
ELLIE HOPE -Lucky 
C.O.D. -In Bottle 
ROCKER'S REVENGE -Walking On Sunshine 
SPECIAL REQUEST -Salsa Smurf 
DAVID JOSEPH -You Can't Hide (Your Love 

Away From Me) 
WHODINI -The Haunted House of Rock 

OFFER EXPIRES JUNE 30. 1983. MINIMUM ORDER $50.00. TERMS: C.O.D. CASH OR 

CERTIFIED CHECK. ORDER SHIPPED SAME DAY. 

Please add freight. 

TAPE KING INC. 
220 West 19th Street, New York, NY 10011 

(212) 675 -0800 
TOLL FREE: 800 -221 -7938, 7939 

EXPORTING TO ALL COUNTRIES Our TELEX: 237891 
(Some Quantities Limited -Prices Subject to Manufacturer's Change) 

We Catalog all labels on LP's and Tapes Orders shipped same day 

make the company's fortunes much 
more predictable than the movie li- 
censes that tripped up its projections 
last year. To secure that latter area, 
however, Atari has entered an agree- 
ment with MCA to create a line 
tagged Studio Games, a move which 
apparently enables MCA to main- 
tain a presence in the field in name, 
without the manufacturing and 
marketing investment that sank late- 
comers Data Age and U.S. Games. 

Finally, and possibly most im- 
portantly, Atari has announced its 
plans to enter the third -party soft- 
ware market for the computers of 
five major companies: the Apple I1; 

Commodore's VIC -20 and 64; the 
IBM PC; Tandy /Radio Shack's 
Color Computer; and Texas Instru- 
ments' TI 99/4A. Product will ship 
this summer, in both cartridge and 
disk formats, the company says, and 
observers add that the company in- 
dicates it will place some stress on 
being able to deliver product 
quickly following announcement of 
availability. 

"Pac -Man" and "Donkey Kong" 
will be among the products Atari 
will provide for the various comput- 
ers; in the low -end, particularly, the 
name value of Atari's licenses could 
easily help provide the incentive to 
step up from game machines to com- 
puters. 

Recent Softsel "hot lists" have 
shown only a couple of Atari soft- 
ware products in the recreational 
best -seller top 50: both "Qix" and 

(Continued on page 61) 

Western Bosses 
Field Queries 

Continued Joan page 25 

McNeer pointed out that WM stores 
use the corporate one -stop facilities 
in Denver and Houston, which stock 
between 6,000 and 8,000 titles, in ad- 
dition to which ARC Distributing, 
Cincinnati, also works on hard -to- 
fill orders. Managers were advised to 
spell out in the beginning to special 
order customers the difficulty of ful- 
filling such requests in order to 
please patrons whose titles might be 
unobtainable. 

WM warehousing staffs are at- 
tempting to mark the outside of car- 
tons so that store managers will 
know immediately what is in incom- 
ing shipments. Marmaduke warned 
managers to avoid small orders, ex- 
plaining that freight costs continue 
to skyrocket, to the point where the 
home office may have to debit such 
costs to individual stores. Marma- 
duke told stores that every effort was 
being made to apply computer con- 
trols to all sales reports going out 
into the field, to be used as buying 
guides. 

When asked about WM's entry 
into computer software, Shortz an- 
swered that such new merchandise is 

a "volatile investment," which must 
be studied carefully. Recent experi- 
ence with video game cartridges has 
made WM apprehensive, he said. It 
was also pointed out that the num- 
ber of stores now into videocassettes 
will soon be cut from six to three. 
Shortz did note, however, that the 
Almagordo, N.M. store advertised 
Timex computers at $49.95 and 
moved 127 units in a short time. 

All Flipside stores acquired 
recently will have their names 
changed to Hastings over the next 
year. Rose stated, and many interi- 
ors will be refurbished at the same 
time. 

Continued from page 25 

comer immediately. Imundo also 
recommended immediately inform- 
ing the new staffer about preferable 
dress codes and specific respon- 
sibilities, as well as reviewing the 
corporate handbook and employee 
benefits with him. 

Followup meetings to determine 
the causes of problems should be 
scheduled, Imundo suggested, add- 
ing that if employees fail to deliver 
in four weeks, it may be necessary to 
fire them. Managers should then ask 
themselves in retrospect why such a 
person was hired. If an employee 
stays on, but it appears that he might 
not make it, Imundo recommended 
covering in writing every time he is 

reprimanded. Such documentation, 
he pointed out, can often save ex- 
pensive legal fees if that employee 
later gets fired and attempts to insti- 
tute suit. 

It's easier to praise than to criticize 

workers constructively. Imundo 
said, but to do the former increasingly 
burdens companies with subpar per- 
formance. When a clerk is perform- 
ing poorly, the manager should 
probe for the cause and inform the 
employee that a positive change 
must take place. Putting it on the 
line consistently builds mutual trust, 
Imundo pointed out, adding that 
corporate has a responsibility to pro- 
vide a guidance checklist to assist 
managers in proper evaluation. 

Employees should be given infor- 
mation a bit at a time, he said, noting 
that persons absorb only about 20% 
of what they are told and a good 
manager must assay the retention of 
each employee. Encouragement at 
the beginning is a powerful stimu- 
lus, he averred. 

New employees must often be re- 
minded of their duties and eval- 
uated, Imundo said. 

FEATURES OF THE WEEK 

THE BEST POSTERS 
THE LARGEST SELECTION 

Fully Licensed, Full Color, Full Size 

To Order Call 
1-800-292-2902 

Call for Free Catalog 
Dealer Inquiries Invited 

ARTEMIS, INC., 347 5TH AVE. NEW YORK, N.Y. 10016 

TAPE DISTRIBUTORS 
220 West 19th St.. N.Y., N.Y. 10011 212- 675 -0800 

LARGEST SELECTION OF 
PRE -RECORDED & BLANK CASSETTES 

Wholesale Price List 

MEMOREX 
BLANK CASSETTES 

MRXI C -30 MIN. 
MRXI C -45 MIN 
MRXI C -60 MIN. ...__ __.... 
MRXI C -90 MIN. 
MRXI C- 120 MIN 
MRXI C-60 MIN. 2 pk. 
MRXI C -60 MIN. 3 pk. 
MAXI C -90 MIN. 3pk. 
MRXI C -120 MIN. 3pk. 
MRX -2 C-90 MIN 3 pk 
DB C -60 MIN. 2pk.. _. _. 
DB C -90 MIN. 2 pk. .. __. 
8 TRACK 90 MIN. 2 Pk 
CASSETTES HEAD CLEANER 
CASSETTES CLEANER KIT 
8 TRACK HEAD CLEANER 
RECORD CLEANER 
RECORD CARE KIT 

SONY CASSETTES 
LNX 46 MIN... 
LNX 60 MIN 
LNX 90 MIN _. _. 
LNX 120 MIN 
CHF 60 MIN. 
CHF 90 MIN. 
SHE 60 MIN. 
SHF 90 MIN.. 
LNX 60 MIN. 2pk..... 
LNX 90 MIN. 2 pk. 
LNX 60 MIN. 3 pk... 

SCOTCH 8 TRACKS 
DYNRANGE 90 MIN. 2 pk 
HIGHLAND 90 MIN. 2 pk 
DYNRANGE 45 MIN 

SCOTCH CASSETTES 
HC 45 MIN. 
HC 60 MIN 
HC 90 MIN. 
HC 120 MIN. 
HC 60 MIN. 2pk. 
HC 90 MIN. 2 pk. 
HC 60 MIN. 3pk. 

$1.80 
1.90 
2.05 
3.10 
410 
3.15 
4.50 
5.99 
7.99 
5.99 
3.15 
150 
375 
1.00 
1.75 
1.25 
1.75 
3.50 

.$1.10 
1.20 
1.50 
2.10 
1.00 
1.25 
2.10 
2.75 
2.35 
2.99 
3.50 

$3.00 
3.25 
1.50 

$1.00 
1.15 
1.50 
2.00 
1.79 
2.39 
2.39 

AMPEX VIDEO 
AMPEX T 90 MIN. $6 75 
AMPEX T 120 MIN 8.00 

TDK BLANK CASSETTES 
DC 30 MIN. $ .90 SA 60 MIN $2.40 
DC 60 MIN 1.25 SA 90 MIN...... 2.75 
DC 90 MIN. 1.50 SAX 60 MIN.... 130 
DC 120 MIN 2.00 MA 60 MIN. 3.50 
AD 60 MIN. 1.35 MA 90 MIN. 5.50 

AD 60 MIN. 2 pk. $2.69 
DC 60 MIN. 2pk. 249 
DC 90 MIN. 2 pk. 2.99 
SA 90 MIN. 2pk. 5.00 
SA 60 MIN 2pk 4.50 
TDK HEAD CLEANER 1.25 
TDK SUPER VIDEO T120 9.50 

MAXELL CASSETTES 
UL 60 MIN.. $1.40 
MX 60 MIN.... 4.00 
LN 46 MIN. 2pk. ..... 2.40 
LN 60 MIN. 2pk... 275 
LN 90 MIN. 2pk.... 4.00 
LN 120 MIN. 2 pk.. 4.25 
UD90 MIN. 3pk 7.50 
UD90 MIN. 2pk 5.00 
UD60 MIN. 2pk 3.50 
UDXL2 60 MIN... 2.75 
UDXL2 90 MIN 3.00 
UDXL2 90 MIN 2 pk 5.99 
UDXL2 60 MIN. 2 pk _.. _ _. 5.49 
MAXELL VIDEO.._ . 9.50 

IMPORTED CASSETTES 
C60 MIN. 3pk $ .69 
C 90 MIN. 3 pk. _ 99 

AUDIO MAGNETICS 
HI BIAS 90 MIN. 2pk $1.99 
HI BIAS 90 MIN. 3pk 4.50 
TRACKS 60 MIN. 3pk 1.50 
TRACKS 60 MIN. 2pk 1.30 
TRACKS 45 MIN 85 
TRACKS 60 MIN .95 
TRACKS 90 MIN. 1.20 
TRACKS 120 MIN. 1.50 
TRACKS HEAD CLEANER 1.00 

MINIMUM ORDER $50.00 SOME QUANTITIES 
LIMITED. WE CARRY A FULL LINE OF 
PRERECORDED CASSETTES. 

ORDER SHIPPED SAME DAY. 

L TERMS: C.O.D. CASH OR CERTIFIED CHECK 
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Video 
Music Programming 

As of 5/25/83 

MTV Adds & Rotation 
This report does not include those videos in recurrent or oldie rotations. For 
further information, contact Buzz Brindle, director of music /programming, 

MTV (212)944 -5399. 

MTV NEW VIDEOS ADDED: 
Blasters, "Barefoot Rock," Slash 
DNA, "Doctors Of The Universe," Boardwalk 
Human League, "Fascination," A &M 
Krokus, "Screaming In The Night," Arista 
Marillion, "He Knows You Know," Capitol 
Meat Loaf, "The Razor's Edge," Cleveland International 
Mental As Anything, "If You Leave Me," Oz 
Planet P, "Static," Geffen 
Police, "Every Breath You Take," A &M 
Triumph, "When The Lights Go Down," RCA 

* 
MTV HEAVY ROTATION (3 -4 plays a day): 
David Bowie, "Let's Dance," EMI America 
Chris DeBurgh, "Don't Pay Ferryman," A &M 
Def Leppard, "Rock Of Ages," Mercury 
Duran Duran, "Is There Something I Should Know," Capitol 
Inxs, "The One Thing," Atco 
Michael Jackson, "Beat It," Epic 
Michael Jackson, "Billie Jean," Epic 
Men At Work, "It's A Mistake," Columbia 
Naked Eyes, "Always Something There To Remind Me," EMI America 
Planet P, "Why Me," Geffen 
Prince, "Little Red Corvette," Warner Bros. 
Tubes, "She's A Beauty," Capitol 
ZZ Top, "Gimme All Your Lovin'," Warner Bros. 

* 
MTV MEDIUM ROTATION (2 -3 plays a day): 
A Flock Of Seagulls, "Wishing," Arista 
Belle Stars, "Sign Of The Times," Stiff 
Bow Wow Wow, "Do You Wanna Hold Me" RCA 
Martin Briley, "Salt In My Tears," Mercury 
The Call, "Walls Came Down," Mercury 
Devo, "Dr. Detroit," Backstreet 
Dave Edmunds, "Slipping Away," Columbia 
Walter Egan, "Fool Moon Fire," Backstreet 
Goanna, "Solid Rock," Atco 
Eddy Grant, "Electric Avenue," Portrait 
Inxs, "Don't Change," Atco 
Elton John, "I'm Still Standing," Geffen 
Journey, "Chain Reaction," Columbia 
Journey, "Faithfully," Columbia 
Kajagoogoo, "Too Shy," EMI America 
Kinks, "Come Dancin'," Arista 
Madness, "Our House," Geffen 
Pink Floyd, "The Final Cut," Columbia 
Quiet Riot, "Metal Health," Pasha 
Red Rockers, "China," 415 /Columbia 
Roman Holliday, "Stand By," Arista 
Todd Rundgren, "Bang The Drum," Bearsville 
Scandal, "Love Has Got A Line On You," Columbia 
Michael Sembello, "Maniac," Casablanca 
Patrick Simmons, "So Wrong," Elektra 
Sparks, "Cool Places," Atlantic 
Rick Springfield, "Affair Of The Heart," RCA 
Styx, "Don't Let It End," A &M 
Donna Summer, "Romeo," Casablanca 
Thompson Twins, "Love On Your Side," Arista 
"Weird Al" Yankovic, "Ricky," Scotti Bros. 

* * * 
MTV LIGHT ROTATION (1 -2 plays a day): 
Altered Images, "Don't Talk To Me About Love," Portrait 
Joan Armatrading, "Drop The Pilot," A &M 
Marty Balin, "Born To Be A Winner," EMI America 
Bananarama, "Shy Boy," London 
Bangles, "The Real World," Faulty Products 
Blackfoot, "Teenage Idol," Atco 
Jim Capaldi, "That's Love," Atlantic 
Joe "King" Carrasco, "Party," MCA 
Depeche Mode, "Get The Balance Right," Sire 
Dexy's Midnight Runners, "Celtic Soul Brothers," Mercury 
Eurythmics, "Sweet Dreams," RCA 
Fizz, "Saved By Zero," MCA 
Ellen Foley, "Boys In The Attic," Epic 
Iron Maiden, "Flight Of Icarus," Capitol 
Kix, "Body Talk," Atlantic 
Lene Lovich, "Blue Hotel," Stiff 
Martha & the Muffins, "Dance Parc," RCA 
New Models, "Strangers In Disguise," JVC /JEM 
Musical Youth, "Heartbreakers," MCA 
Gary Myrick, "Guitar Talk, Love And Drums," Epic 
Nitecaps, "Go To The Line," Sire 
Robert Ellis Orrall, "I Couldn't Say No," RCA 
Polyrock, "Working On My Love," PVC /JEM 
Rail, "Hello," Label 
Ramones, "Psychotherapy," Sire 
Rank And File, "Rank And File," Warner Bros. 
Rockats, "Make That Move," RCA 
Nile Rodgers, "Land Of The Good Groove," Atlantic 
Pete Shelley, "Telephone Operator," Arista 
Roxy Music, "Can't Let Go," EG /Warner Bros. 
Single Bullet Theory, "Hang On To Your Heart," Nemperór 
Tears For Fears, "Mad World," Mercury 
Peter Tosh, "Johnny B. Goode," EMI America 

Publishing 
Leon Sylvers III Inks 

nk Deals With Chappell 
By IRV LICHTMAN 

CHECK IT OUT -Leon Sylvers Ill 
checks the charts with Irwin Robin- 
son, right, president of the Chappell 
Music Group, and Ira Jatte, senior 
vice president of Intersong, part of 

the Chappell operation. 

Print On 
Print 

Hal Leonard is out with two new 
personality folios: "Eric Clapton- 
Money & Cigarettes" ($6.95) and 
"Elton John Greatest Hits" ($4.95). 
The John release is a collection of 
the artist's big hits arranged for easy 
piano by Mac Huff. There are also 
two new additions to the company's 
piano /vocal /guitar series, "Love Is 
Blue & Other Great Standards" 
($7.95) and "Memory Plus 31 Giant 
Hits" ($7.95). "Love Is Blue" con- 
tains 34 songs. Organists have five 
new folios in an "EZ Play Today" 
big -note approach. All but one list at 
$5.95. They include "Heartlight," 
"The Best Of Kenny Rogers," "The 
Music Man" (songs from the show) 
and "The Complete Wedding Book" 
($7.95). 

Columbia Pictures Publications 
continues to spotlight its buyout of 
Big 3 Music, this time with a "get ac- 
quainted folio sampler," offering 24 
books with a list price of $232.85 at a 
50% discount, bringing the tab to 
$116.42. Similar offers are available 
for single sheets. Newcomers include 
"Styx /Kilroy Was Here" ($9.95), a 
Big 3 /Columbia "Tomorrow & 18 
Broadway Blockbusters" in the fol- 
lowing editions: piano /vocal/ 
chords ($6.95), simplified piano 
($6.95), all -organ ($6.95) and chord 
organ ($5.95). 

NEW YORK -. Chappell Music 
has concluded a far -reaching co- 
publishing agreement with hot pro- 
ducer /writer Leon Sylvers III. 

On an exclusive basis, the agree- 
ment covers Sylvers' own catalog as 
well as those of the entire roster of 
his own organization, Silverspoon 
Productions. Latter contains two 
wholly -owned publishing units, Mr. 
Dapper Music (BMI) and Richer 
Music (ASCAP), plus Satellite III 
(ASCAP), administered by Silver - 
spoon. 

Silverspoon is currently repre- 
sented with the No. 1 hit black single, 
"Save The Overtime For Me" by 
Gladys Knight & the Pips (Colum- 
bia), as well as charted albums by 
the group, the SOS Band and Janet 
Jackson. Due soon are Silverspoon- 
associated product from Real To 
Reel on Arista and Krystol on Co- 
lumbia, in addition to imminent 
placement on labels of Animation, 
Mickey Free, and Meyers, Philpart 
& Woods. 

Until recently, Sylvers, whose 
credits also include sessions by 
Shalamar, the Whispers, Dynasty 
and the Sylvers, has been an exclu- 
sive producer for Solar Records. But 
under a new arrangement with Solar 
he is beginning to produce outside 
acts while continuing to produce for 
the label. 

In addition to its producer roster, 
Silverspoon's writing staff includes 
Kenneth Aubrey, Glen Barbee, 
Vincent Bradley, Ralph Claybom, Ja- 
net Cole, Karen D. Floyd, Isaias 
Gamboa, Marquis Hair, Domonic 
Leslie, Matthew Leslie, Pete Leslie, 
Dana Marshall, Dany Meyers, Ron- 
ald Parker, Daniel Morgan, Wardell 
Potts Jr., Wilmer Raglin, Richard 
Randolph, Earnest Reed, Tina M. 
Scott, Ricky D. Smith, Roberta 
Stider, Leon F. Sylvers Jr., Nidra 
Sylvers, D'Marie Warren, David 
Bruce Williams and William Zim- 
merman. 

September Making Splash 
In The Kiddie Disk Field 

NEW YORK -September Music, 
operated by veteran publisher Stan- 
ley Mills, has augmented regular 
pop covers with a strong showing in 
the children's recording field. 

According to Mills, his company 
began to make its mark in kiddie al- 
bums and singles product several 
years ago with two Sesame Street re- 
leases, "Big Bird Discovers The Or- 
chestra" and "Getting Ready For 
School." These projects and more 
current representation have shown 
Mills that he doesn't "make a for- 
tune, but the income is steady. Every 
three months I get a nice check." 

In addition to the Sesame Street 
albums, which like most of his ef- 
forts in this field involve songwriter 
Paul Parnes, September has two al- 
bum releases on Kid Stuff featuring 

RONSTADT'S `EASY FOR YOU' HIS LATEST 

the Paddington Bear series, to be 
represented soon in folio form via 
Bradley Publications, handled by 
Columbia Pictures Publications. In 
print, Mills cites two successes from 
Hal Leonard based on Smurf prod- 
uct. Other kiddie releases with music 
published by September include the 
"Mr. Men" and "Little Miss" series, 
available through Metacom and Co- 
lumbia Special Products. Music is 
by Parnes, Bonnie Sanders and Ell 
len Schwartz. 

Mills, a board member of the Na- 
tional Music Publishers' Assn., cites 
activities in other music, such as cuts 
in country by Patti Page (Plan- 
tation), B.J. Thomas (Columbia) 
and, through his Galahad Music, a 
cut on Chet Atkin's first Columbia 
album. 

Webb Still Spinning Hit Songs 
By PAUL GREIN 

LOS ANGELES -In a year of 
sleek dance records like "Beat It," 
"Jeopardy" and "Flashdance," a 
classic -styled song by Jimmy 
Webb, "Easy For You To Say" is 
making its way to the Hot 100. The 
ballad, released as the third single 
from Linda Ronstadt's "Get Closer" 
LP, is in its seventh chart week. 

Webb, composer of such pop clas- 
sics as "Up, Up And Away" and 
"MacArthur Park," wrote "Easy For 
You To Say" four years ago. "That 
song could have laid in the trunk for 
a long, long time," he says. "I had 
showed it to quite a few people. 

"I write a lot of songs that I think 
have the potential to be hits. It 
doesn't hurt my feelings anymore 
when a producer tells me he doesn't 
feel the same way. It's happened so 
many times, I'm dulled to the sensa- 
tion." 

While Webb professes admiration 
for sound -oriented records ( "As a 
child of the '60s, I'm always knocked 
out by weird sounds and synthesiz- 
ers"), it's clear that his first love is 
classic songwriting. Citing E.B. 

White's "The Elements Of Style," 
Webb states: "I don't believe an art- 
ist should be swayed by fashion. 
You have to stick by your guns and 
write the stuff you think is good." 

Webb has high praise for the 
songs on Billy Joel's "The Nylon 
Curtain" and on Paul Simon's forth- 
coming album with Art Garfunkel, 
but says most of the best songs these 
days are coming out of Nashville. 
"For the past four or five years, 
country music has become the re- 
pository of good songwriting. It's 
kind of like the monks in the Middle 
Ages- Nashville is saving these good 
songwriters and keeping the whole 
idea alive." 

In addition to the Ronstadt 
record, Webb has songs on the latest 
albums by Waylon & Willie, Joe 
Cocker, Art Garfunkel and Glen 
Campbell. "It's kind of a renais- 
sance," Webb allows. "I don't know 
what's going on here, but I've had an 
awful lot of records in the past year 
or so." 

Does Webb attribute this upsurge 
to a better spate of songs? "No," he 
says. "I attribute it more to the 

whims of fashion than anything else. 
As a songwriter, you're in there for 
awhile and then people go looking 
for something else. Your job is to 
stay there like an old oak tree and 
put your roots down a little deeper 
and not get lonely or discouraged. 
One day they'll come back, and if 
you're still doing what you do, you 
can have another season of accept- 
ance and plenty." 

Webb, now 36 and the father of 
four sons, has several other outlets 
for his writing besides pop songs. 
He's working on a novel about 
World War II flying ace William A. 
Ran, and is also compiling a memoir 
aboufhis life in the '60s. He recently 
completed the book, music and lyr- 
ics to his first Broadway play, 
"Tuxedo," and has written a cantata 
for children's chorus called "The 
Animals' Christmas." 

Webb, who has handled his own 
publishing since 1969 through Can- 
opy Music and White Oak Songs, is 
also hoping to make another record. 
He's cut six albums over the years, 
for Warner Bros., Reprise, Asylum, 
Atlantic and Columbia. 
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Video 
Rockamerica Sponsors Meet 
New York Seminar To Follow New Music Confab 

NEW YORK - The new Music 
Seminar, to be held at the New York 
Hilton July 5 and 6, will feature a 
panel discussion on video software, 
but the topic will be discussed in 
more depth at a second conference 
the following day. Rockamerica, a 
video music distribution and pro- 
duction company based here, will 
sponsor the "Video /Music Semi- 
nar" July 7 at the Prince George Ho- 
tel. 

The day begins with a panel en- 
titled "Video /Music Perspectives," 
an executive session moderated by 
Rockamerica president Ed Stein- 
berg. Panelists set to date include 
Michael Gudinski, managing direc- 
tor of Mushroom Records in Aus- 
tralia; Martin Machat of the law 
firm Machat & Machat; and John 
O'Donnell, manager of the video 
software division for Sony. 

The following panel, "Cable And 
Broadcast TV," is moderated by 
Laura Foti, video editor for Bill- 
board. It features panelists Roger 
Erickson, manager of film and mer- 
chandising for CBS Records Inter- 
national; Allisonne Lewis, market- 
ing manager for EMI Music Video 
International; Thomas Lynch, pro- 
ducer of the WTBS show "Night 
Tracks "; Geoff Patack, associate 

producer of "Radio 1990 "; Jeffrey 
Peisch, news director for MTV; Gale 
Sparrow, director of acquisitions for 
MTV; and Cathy Roszell, program- 
ming director for Atlanta's Video 
Music Channel. 

After lunch, there is a panel en- 
titled "Artists /New Technology," 
moderated by Mia Amato of Mix 
magazine and Video Age Inter- 
national. Panelists are Siobahn Bar- 
ron of Limelight Film and Video 
Production; Capitol/ Harvest re- 
cording artist Thomas Dolby; Len 
Epand, vice president of press and 
video communications at Poly - 
Gram; Arnold Levine of Arnold Le- 
vine Productions; Tim Pope of GLO 
Productions; Clive Richardson of Is- 
land Pictures; video artist John San- 
born; and Dean Winkler, design en- 
gineer for Teletronics. 

"Club Promotion," the next panel, 
will be moderated by Mark Joseph- 
son of Rockpool. It features Dody 
Bowers of the 930 Club in Wash- 
ington, D.C.; Allan Cohen of 600 
North in Daytona Beach; Chipper 
McKearnin of Club Maximus in 
New City, N.Y.; Mike Overington of 
Studio 54 in New York; John Pren- 
tice of the Park Avenue Club in Mil- 
waukee and Joe Verange of the 
Metro Club in Boston. 

Matsushita VHS Recorder 
With Stereo Sound Bows 

TOKYO -Matsushita here has 
launched a new VHS - format video 
recorder whose stereo sound quality 
is claimed to match that of conven- 
tional audio hi fi systems. Priced at 
$1,250, the NV -800 went on sale in 
Japan at the end of May. It will be 
demonstrated at the Consumer Elec- 
tronics Show in Chicago, June 5 -8. 

Initial production will be 5,000 
units a month, according to Yutaka 
Kihara, deputy head of the com- 
pany's business department, with an 
eventual increase to 10,000 units 
monthly depending on demand. Ex- 
port marketing is also planned, 
though no date has yet been fixed. 

High density, hi fi quality sound 
has not previo.isly been possible 
with VHS systems due to the tape 
speed of only 3.335cm /second. But 
Matsushita has increased effective 
running speed by employing two ex- 
tra audio heads mounted on the ro- 
tating video head cylinder, which 
boost relative tape speed to some 
580cm /second and thereby permit 
high density audio helical recording. 

The high density signals recorded 
by the rotating heads are then super- 
imposed by video signals, but as the 
azimuth patterns of the two are dif- 

ferent, no cancellation occurs be- 
tween them. A fixed audio head in 
addition to the rotating heads makes 
the NV -800 compatible with existing 
VHS systems, and permits playback 
of normal prerecorded tapes. 

Other features of the new model 
include four video heads, which al- 
low a clear and noise -free picture in 
freeze frame and slow- motion 
modes, and a VHF -UHF tuner 
permitting the machine to be used as 
a stereo receiver. 

Kihara says domestic video de- 
mand in Japan is likely to divide be- 
tween simple, low -cost models and 
multi- function, top -of- the -range 
machines. Last year, domestic VCR 
sales totaled 2.4 million units, a fig- 
ure expected to rise in 1983 to some 
3 3 million, giving a national pene- 
tration of around 23 %, compared 
with 15% at the end of last year. 

Some 13.1 million VCRs were 
manufactured in Japan in 1982, and 
14 million are expected to be manu- 
factured this year. But sales were 
"unexpectedly good" in the first 
quarter of 1983, Kihara says, and 
this figure could result in a total pro- 
duction figure for the year ap- 
proaching 16 million machines. 

MUSIC TEACHER -Jules Shear recently completed his first video for EMI 
America. "Whispering Your Name," shot in England, is the debut single from 

the LP "Watch Dog." 

The final session, "Video Promo- 
tion /Publicity," is moderated by 
Rockamerica's Lyn Healy. Panelists 
are Howard Bloom of the Howard 
Bloom Organization; Perry Cooper, 
vice president of artist relations and 
media development at Atlantic Rec- 
ords; Bob Currie, a &r director for 
EMI Records U.K.; Robert Haver, 
publisher and editor -in -chief of Pro- 
gressive Media; Randy Hock, direc- 
tor of national promotion marketing 
for Arista Records; Denis McNa- 
mara, vice president programming 
for WLIR -FM; and Robynn Modi- 
ano, West Coast promotion for Is- 

land Records. 

RAIN OR SHINE -The Waitresses completed a video for "Make The Weather" 
from their Polydor album "Bruiseology." At the shoot are, left to right, Patty 
Donahue and Chris Butler of the band, and Chuck Statler, producer /director 

of the video. 

Music Monitor 
It's Hereditary: DNA, the new 

group composed of Rick Derringer 
and Carmine Appice, has completed 
a video for "Doctors Of The Uni- 
verse," the first single from their 
Boardwalk album "Party Tested." 
Shot in Los Angeles for Pendulum 
Productions, the clip was produced 
by Mary Guida and directed by 
Mark Rezyka. It combines anima- 
tion by Sam Kirson, dramatic scien- 
tific scenarios and performance 
footage. 

No Lie: Journey guitarist Neal 
Schon's new album with keyboardist 
Jan Hammer, "Schon & Hammer," 
features the cut "No More Lies," for 
which Jim Welch of Artists & 
Friends of San Francisco recently 
completed a video. The clip is being 
used to introduce the song during 
the current Journey tour on two 
giant screens flanking the stage. It 
features animation segments exe- 
cùted by Positive Video. 

How Sweet It Is: Philip Davey of 
KEEFCO recently completed a clip 
for "Candy Girl" by the Boston 
group New Edition. Label is Street- 
wise. 

Like Wow, Man: Richard Casey 
has directed two clips for MCA act 
DFX -2, and here, in his own words, 
is a description of how he "ventured 
through those rough -hewn hell - 
gates to enter the Hollywood demi- 
monde where Salvador Dali and 
Ralph Kramden wait expectantly 
for the boy who will deliver either a 
message from Godot or an anchovy 
pizza. Painted into an artistic corner 
by art director Barry Markowitz and 
producer John Marsh, (Casey) made 
his way through the 40 radio pro- 
grammers flown in for the occasion, 
the fantastic wall of eyes, the door of 
many knobs, the alluring girl in the 
bathtub, the man with the duck and 
assorted misplaced hep cats and 
misguided uptown swells." Was it 
worth all the trouble? 

World Premieres: IRS Records 
introduced its new show, "The Cut- 
ting Edge," on MTV Sunday (29) 
with the world premiere of the Po- 
lice's video for "Every Breath You 
Take." The show, which runs the 
third Sunday of each month, blends 
exclusive footage of acts from vari- 
ous labels, profiles of artists, an edu- 
cational segment entitled "Look 'n' 
Learn" (how to make a record), and 
video premieres. The May show also 
featured Jane Wiedlin and Sparks 
performing "Cool Places," London 
performance footage of Blancmange 
and Animal Nightlife, an interview 
with the English Beat, and the 
American tv debut of the Hunters & 
Collectors' video "Talking To A 
Stranger," from Australia. Set for 
the June 19 show are performances 

By LAURA FOTI 

by Simple Minds, Spandau Ballet 
and Haysi Fantayzee, as well as an 
interview and performance from the 
Bangles and the premiere of REM's 
new video, "Radio Free Europe." 
Carl Grasso of IRS is producer, and 
will be taping more segments June 
17 and 18 in Los Angeles. Materials 

JUST VISITING -Martin Briley, lett, 
talks with video director Chris Ga- 
brin on the set of "Salt In My Tears," 
recently completed in London for 
Mercury/PolyGram. In the video, 
Briley remains cool while his ex- 
wife cleans him out of house and 

home. 

for consideration and inquiries 
about the show should be addressed 
to IRS: at 1416 N. LaBrea Ave., Hol- 
lywood, Calif. 90028. 

Electrifying: "Electric Avenue," 
the video by Eddy Grant, was pro- 
duced by Lynn Miller of Limelight 
Productions and directed by Steve 
Banon. Rights are owned by GR 
Music Ltd. of the U.K. 

Special Effects: For the second 
year, Ron Hays is designing and di- 
recting the special effects, video dis- 
play and a multi -media spectacle for 
the US Festival. These include video 
projections, lasers, 36 searchlights, 
hot -air balloons, sound effects, sky- 
writing squadrons and blimps. 
Hays, with program coordinator 
Sandra Hay, has produced 11 hours 
of video programs for exhibition on 
five large- screen displays. During 
performances, he and two other di- 
rectors will show performance shots 
and electronic effects on the screens. 

Hello, Dolly: Dolly Parton was 
videotaped before an audience at 
the Dominion Theatre in London 
for a 90- minute Home Box Office 
special to premiere June 19. Helping 
out on the sound, which was dig- 
itally recorded, was the team of Rug- 
gles & Reber. "Dolly In Concert" 
was produced and directed by Stan 
Harris. 

WITH COMPILATION TAPES 

Rockworld Goes To School 
NEW YORK -College students 

around the country get their min- 
imum daily video requirements 
from Rockworld Video Marketing 
Corp. of Albany, N.Y. The com- 
pany, set up two years ago, supplies 
a different weekly compilation tape 
free to participating schools, which 
then air them on- campus: in pubs, 
over closed- circuit television or in 
dormitories. 

Maria DePaul, an account execu- 
tive for the firm, visits New York 
each week to pick up new video clips 
from record labels. The hour -long 
compilations are then programmed 
by Terry and Lisa Field of Rock- 
world, and contain between five and 
six minutes of advertising. Schools 
are required to air the tapes in their 
entirety, and to return them to Rock- 
world. 

Format is varied. A single tape 
may offer clips by country, black 
and rock artists, and DePaul claims 
the tapes' diversity has made compe- 
tition from MTV a minor threat. 
"When MTV first started up we 

were affected, but the schools are 
coming back to us because we're 
more diversified," she says. "We 
pick up all kinds of acts and respond 
to students' requests. We only lost 
two schools to MTV, and both of 
them came back." 

She adds that Rockworld tries to 
please students of all musical tastes: 
"We use just about every clip given 
to us, unless it's too obscure or ob- 
scene." She explains that the com- 
pany is getting more aggressive in its 
marketing to schools, in part be- 
cause of the increased availability of 
clips of all formats. 

There are currently 250 schools 
signed up, and DePaul estimates 
there will be between 400 and 450 
subscribers to the service by the fall. 
"The only problem we have signing 
up schools is if they don't have video 
equipment," she says, noting that, 
because the service is free, it is usu- 
ally accepted eagerly. 

Rockworld will attend academic 
conventions and conferences to sign 
on new schools in the coming 
months. 
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This listing of video releases is designed to 
enable wholesalers and retailers to be up-to- 
date on available new product. Formats In- 
cluded are Beta, VHS (Video Home System), 
CED (Capacitance Electronic Disk), and LV 
(LaserVision). Where applicable, the sug- 
gested list price of each title is given; otherwise, 
"No List" or "Rental" Is Indicated. All Informa- 
tion has been supplied by the manufacturers 
or distributors of the product. 

BASEBALL'S HALL OF FAME 
Donald Sutherland 

CED Vestron Video No List 

BATTLE BEYOND THE STARS 
Richard Thomas, Robert Vaughn, 
George Peppard 
Beta & VHS Vestron Video No List 

THE BEAST WITHIN 
Ronny Cox, Bibi Besch, Paul Clemens 

CED MGM / UA Home Video 
MD100172 829.95 

THE BEGUILED 
Clint Eastwood, Geraldine Page, 
Elizabeth Hartman 
Beta & VHS MCA Home Video $39.95 

THE BINGO LONG TRAVELING ALL- 
STARS & MOTOR KINGS 
Billy Dee Williams, James Earl Jones, 
Richard Pryor 
Beta& VHS MCA Home Video $49.95 

BLACKSTAR 
(Animated) 
Beta Family Home Entertainment/MGM/ UA 
Home Video F83 -40 829.95 
VHS FV3 -40 $29.95 

THE BOYS OF SUMMER 
Beta & VHS Vestron Video No List 

CANDID CANDID CAMERA 
Allen Funt 
Beta, VHS & CED Vestron Video No List 

CHATTERBOX 
Candice Rialson 

CED Vestron Video No List 

CLASS REUNION 
Beta, VHS, CEO & LV Vestron Video No List 

THE COMMITTEE 
Howard Hessman, Barbara Bosson, 
Peter Bonerz, Gary Goodrow, Carl 
Gottlieb 
Beta & VHS Pacific Arts Video $59.95 

CROSBY, STILLS & NASH: DAYLIGHT 
AGAIN 

Beta & VHS MCA Home Video 939.95 

DARK STAR -THE SPECIAL EDITION 
Beta & VHS VC1 $29.95 

DRESSED TO KILL 
Angie Dickinson, Michael Caine, Nancy 
Allen 

LV Vestron Video No List 

DRESSED TO KILL /TERROR BY NIGHT 
Basil Rathbone, Nigel Bruce 
Beta & VHS Nostalgia Merchant 6022 849.95 

THE EARTHLING 
William Holden, Ricky Schroder 

CED Vestron Video No List 

81 
Marcello Mastroianni 
Beta & VHS Vestron Video No List 

EL CID 
Charlton Heston, Sophia Loren 

LV Vestron Video No List 

EMANUELLE IN BANGKOK 
CED Vestron Video No List 

ENDANGERED SPECIES 
Robert Urich, JoBeth Williams 

CED MGM/ UA Home Video 
M D 100217 $ 29.95 

FORCE 10 FROM NAVARONE 
Harrison Ford, Robert Shaw, Barbara 
Bach 

LV Vestron Video No List 

GAS PUMP GIRLS 
LV Vestron Video No List 

THE GREAT SCOUT& CATHOUSE 
THURSDAY 

Lee Marvin, Oliver Reed, Elizabeth 
Ashley, Kay Lenz, Robert Culp 

CED Vestron Video No List 

HE KNOWS YOU'RE ALONE 
CED MGM/ UA Home Video 

M D 100220 829.95 
HUCKLEBERRY FINN 
Forrest Tucker, Larry Storch 
CED Vestron Video No List 

JINXED 
Bette Midler 
CED MGM / UA Home Video 

M D 100216 $ 29.95 
KENTUCKY FRIED MOVIE 
Bill Bixby, Jerry Zuker, James 
Abrahams, David Zucker, Donald 
Sutherland 
Beta & VHS Media Home Entertainment 

M233 $59.95 
KILLER FORCE 
Telly Savalas, Peter Fonda, Maud 
Adams 
Beta & VHS Vestron Video No List 

CAROLE KING: ONE TO ONE 
CED MGM / UA Home Video 

MD10021 9 $29.95 
KNIGHTRIDERS 
Ed Harris, Gary Lahti, Tom Savini, Amy 
Ingersoll 
Beta & VHS Media Home Entertainment 

M235 $54.95 
LADY IN RED 

Pamela Sue Martin Louise Fletcher, 
Robert Conrad 
Beta & VHS Vestron Video No List 

LASSIE'S RESCUE RANGERS 
(Animated) 
Beta Family Home Entertainment / MGM/ UA 
Home Video FB3 -41 829.95 
VHS FV3 -41 929.95 

THE LAST CHASE 
Lee Majors 

CED Vestron Video No List 

New Video Releases 
THE LONE RANGER 
(Animated) 
Beta Family Home Entertainment/ MGM / UA 
Home Video FB2 -42 $29.95 
VHS FV3 -42 $29.95 

LOVE AT FIRST BITE 
George Hamilton, Susan St. James 

LV Vestron Video No List 

MAD MAX 
Mel Gibson 
Beta & VHS Vestron Video No List 

MOONLIGHTING 
Jeremy Irons, Eugene Liponski, Jiri 
Stanislav, Eugeniusz Haczkiewicz 
Beta & VHS MCA Home Video 849.95 

MY FAVORITE YEAR 
Peter O'Toole, Mark Linn -Baker, Joe 
Bologna, Jessica Harper, Lainie Kazan, 
Cameron Mitchell, Adolph Green 

CED MGM/ UA Home Video 
MD100188 $29 95 

THE NEW ADVENTURES OF ZORRO 
(Animated) 
Beta Family Home Entertainment/MGM/ UA 
Home Video FB3 -44 829.95 
VHS FV3 -44 829.95 

NEWTON -JOHN, OLIVIA, see "Olivia In 
Concert' 

NORTH BY NORTHWEST 
Cary Grant, Eva Marie Saint. James 
Mason 

CED MGM/ UA Home Video 
MD100104 $39.95 

OLIVIA IN CONCERT 
Olivia Newton -John 

Beta & VHS MCA Home Video 539.95 

MARIE OSMOND: EXERCISES FOR 
MOTHERS -TO -BE 

Beta MGM / UA Home Video 
M8500222 $49.95 

VHS MV500222 $49.95 

RODAN 
LV Vestron Video No List 

SHAZAM 
(Animated) 
Beta Family Home Entertainment/ MGM / UA 
Home Video FB3-43 829.95 
VHS FV3 -43 829.95 

SHERLOCK HOLMES & THE SECRET 
WEAPON /THE WOMAN IN GREEN 
Basil Rathbone, Nigel Bruce, Lionel 

Atwill, Henry Daniell 
Beta & VHS Nostalgia Merchant 6021 $49.95 

SITTING DUCKS 
Michael Emil, Zack Norman, Patrice 
Townsend 
Beta & VHS Media Home Entertainment 

M231 $49.95 

SLEUTH 
Laurence Olivier, Michael Caine, Margo 
Channing 
Beta & VHS Media Home Entertainment 

M234 954.95 

THE STING II 
Jackie Gleason, Mac Davis, Teri Garr, 
Karl Malden, Oliver Reed 
Beta & VHS MCA Home Video 869.95 

TERROR BY NIGHT, see Dressed To Kill 

THAT CHAMPIONSHIP SEASON 
Robert Mitchum, Bruce Dern, Martin 
Sheen, Stacy Keach, Paul Scorvino 
Beta MGM/ UA Home Video 

M8800221 979.95 
VHS MV800221 $79.95 

VILLAGE OF THE DAMNED 
George Sanders 

CEO MGM / UA Home Video 
M D 100174 829.95 

WASN'TTHATA TIME! 
Weavers 

CED MGM / UA Home Video 
M D 100218 829.95 

WHAT'S UP TIGER LILY 
Woody Allen 

LV Vestron Video No List 

ZIEGFELD FOLLIES 
Fred Astaire, Judy Garland, William 
Powell, Lucille Ball, Gene Kelly, Red 
Skelton 
CED MGM / UA Home Video 

MD100173 529.95 

To get your company's new video re- 
leases listed, send the following infor- 
mation - Title, Performers, Distributor/ 
Manufacturer, Format(s), Catalog Num- 
bers) for each format, and the Suggested 
List Price (II none, indicate "No List" or 
"Rental ") -to Bob Hudoba, Billboard, 
2160 Patterson St., Cincinnati, Ohio 45214. 

ROCKAMERICA 

Thursday, July 7 THE PRINCE GEORGE HOTEL New York City 
An international conference of the leading figures in the video /music world emphasizing the practical applications of this expanding 

medium. Working professionals will discuss the specific use of video /music programming and technology in a variety of fields. 
The Seminar is an informational exchange keyed to the needs of the video /music industry. 

Further panelists to be announced Exhibition space available 

10 to 10:45AM VIDEO /MUSIC PERSPECTIVES 

MODERATOR Ed Steinberg- Rockamerica PANEUSTS Michael Gudinski- Managing Director. Mushroom Records. Australia: Martin Machar- Entertainment Attorney 
Machat and Machat: John O'Donnell- Manager of Video Software Division. Sony Consumer Products 

11 to 12:30PM CABLE and BROADCAST T.V. 

MODERATOR Laura Foti- Billboard PANEUSTS Roger Erickson- Manager. Film and Merchandising. CBS Records International Allisonne Lewis - Marketing Manager, EMI 
Music Video International. London: Thomas Lynch - Producer Night Tracks. WTBS Superstation. Geoff Patack -Associate Producer. Radio 1990'ATI Video. Jeffrey Peisch- 
News Director MTV: Cathy Roszeil- Program Director. Atlanta Music Channel, Gale Sparrow- Director of Acquisitions. MN 

1:30 to 3PM ARTISTS /NEW TECHNOLOGY 
MODERATOR Mia Amato -Mix, Video Age International PANELISTS Siobahn Barron -Limelight Film and Video Production: Thomas Dolby - Capitol; Harvest recording artist 
Len Epand- Vice President, Press and Video Communications, PolyGram Records: Arnold Levine -Arnold Levine Productions: Tim Pope -GLO Productions. Clive 
Richardson- Island Pictures. London. John Sanborn -Video Artist. Dean Winkler- Design Engineer, Teletronics 

3 to 4:30PM CLUB PROMOTION 
MODERATOR Mark Josephson - Rockpool PANEUSTS Doty Bowers -930 Club. Washington. D.C.. Allan Cohen -600 North. Daytona Beach. Chipper McKearnin -Club 
Maximus. New City: Mike Ovrington- Studio 54. New York. John Prentice -Park Avenue. Milwaukee: Joe Verenge -Metro. Boston 

4:30 to 6PM VIDEO PROMOTION /PUBLICITY 
MODERATOR Lyn Healy- RockamervcaiVideofile PANELISTS Howard Bloom- President. The Howard Bloom Organization. Perry Cooper -Vice President of Artist Relations 
and Media Development. Atlantic Records: Bob Currie -A&R Director, EMI Records (U. K.): Robert Haber - Publisher /Editor -in- Chief Progressive Media: Randy Hock - 
Director of National Promotion Marketing. Arista Records. Denis McNamara - Vice President. Programming. WLIR -FM, Robynne Modiano - West Coast Promotion Director 
Island Records 

r VIDEO /MUSIC SEMINAR REGISTRATION 

ADVANCE REGISTRATION $85 /DAY OF SEMINAR $95 

NAME 

TITLE CLUB OWNER V.J. 

COMPANY 

ADDRESS 

CITY STATE ZIP PHONE 

MAIL TO: 
ROCKAMERICA 
VIDEO /MUSIC SEMINAR 
41 E. 20th St. 
New York, NY 10003 
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Video 
Muscle Men Push `Motion' Tape 
NEW YORK -The men of Chippendales, an all -male cabaret in Los 

Angeles, have been touring the East Coast to promote their tape, 
"Muscle Motion," on Media Home Entertainment. The videocassette 
has been on the market for five months at a list price of $39.95. 

"It's selling well on the West Coast, where we're known," says Chris 
Letelier, one of the stars of the tape. "Now we're trying to promote it on 
the East Coast " A New York version of the Chippendales club will 
open this fall, he says, where Magique is currently in operation. 

Appearances include in- stores at New York's Crazy Eddie, the Video 
Place in Crystal City, Va., and Movies Unlimited in Drexel Hill, Pa. 
There are autograph signings and contests for lunches with the dancers 
and a free membership at a health club. All in -store appearances are 
advertised with signs and radio spots. The Chippendales men are also 
making appearances on radio and television news shows in all three 
cities. 

"The last time we were in New York was to promote our calendar at 
Bloomingdales." says Michael Rapp. "This time we're really showing 
people what we're all about." 

CBS /Fox U.K., Philips 
Sign Deal On LaserVision 

LONDON-CBS/Fox Video 
U.K. has finalizec a deal to supply 
more than 500,000 videodisks for 
Philips' LaserVision distribution 
worldwide. This contract, worth 
more than $6 million at trade prices, 
is seen as a reflection of Philips' con- 
cern over the s.ow marketplace 
buildup of LaserVision videodisk 
software from the major distribu- 
tors. 

The deal with CBS /Fox, certainly 
the biggest in that company's history 
and possibly the largest in the British 

CC 
video software industry, is clearly 

Q part of a Philips policy to tackle its 

mown distribution in order to ensure 
-1 adequate levels of software in the 
J U.K. and for the LaserVision launch 
m in new territories worldwide this 
P year. 
o) 

The material is to be drawn from 
titles already in the CBS /Fox cata- 

Zlog, but will also to <e in new product 
D set for release over the next few 

months. Roughly 100 titles. movies 
and specialist programs, are in- 
volved. Distribution is planned for 
the U.K., West Germany, Scandi- 
navia, the Netherlands, France, 
Australia, South Africa, Hong Kong 
and Singapore. 

Philips is now expected to place 
other large orders, though probably 
not of the same magnitude, with 
such other major software com- 
panies as Guild Home Video and 
Embassy Home Entertainment. 

Stephen Mandy, managing direc- 
tor of CBS /Fox Video U.K., says si- 
multaneous disk and videocassette 
release will be sought where possible 
on new titles. He claims LaserVision 
is "the most sophisticated of the rival 
videodisk systems." 

For Philips, the CBS /Fox deal is a 
strong answer to criticism that there 
is not enough software to feed the 
hardware range for LaserVision, 
now on show in an increasing num- 
ber of retail outlets. 

New On The Charts 

"TIMERIDER" 
Pacific Arts Video -* 

Michael Nesmith's first venture into full -length feature films (as producer, 
co-writer and soundtrack composer) also marks the video pioneer's second_ 
home video market release. Its entry into this week's chart thus preserves an 
enviable batting average, following the success of Nesmith's "Elephant Parts." 

Directed and co-written by William Dear, Nesmith's collaborator on the 
earlier project, "Timerider" offers an offbeat melding of science fiction, west- 

ern and motorcycle movie in its depiction of the exploits of Lyle Swann, a 

champion off -road motorcycle racer who finds himself hurtled back in time to 

1877 during a race across the Baja Peninsula. 
Fred Ward stars as Swann, and Peter Coyote and Belinda Bauer are also 

featured in key roles. Nesmith's hard rock score, which prompted Dolby 
Stereo for the original January theatrical rollout, is featured here in either 
VHS Dolby or Beta Hi -Fi. Both versions carry the suggested price of $59.95. 

This feature is designed to spotlight titles making their debut on Billboard's 
Videocassette Top 40. 

Billboard R Survey For Week Ending 6/4/83 

Videocassette Top 10 
c Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced 
stored in a retrieval system. or transmitted, in any form or by any means. electronic, mechanical . 
photocopying reco-ding, or otherwise, without the prior wr tten permission of the publisher 
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1 55 JANE FONDA'S WORKOUT (ITA) 

KVC RCA, Karl V'deo Corporation 042 

These are best selling videocassettes compiled from 

retail sales, including releases in both Beta and VHS 

formats. 

TITLE 

Copyright Owner, Distributor, Catalog Number 

2 2 15 

3 4 4 

4 15 2 

5 3 5 

6 6 7 

7 5 13 

8 18 2 

9 8 15 

10 7 28 

11 10 2 

12 22 24 

13 9 3 

14 28 6 

15 17 6 

16 26 2 

17 24 3 

18 21 3 

19 TIMERIDER 
Pacific Arts, Video Records; MCA Dist. Corp. 528 

20 12 4 

21 

22 11 22 

23 AIRPLANE! 
Paramount Pictures, Paramount Home Video 1305 

24 16 19 THE BOAT (DAS BOOT) 

RCA /Columbia Fictures Home Video 10149 

25 14 27 

26 25 8 THE SECRET OF NIMH 
MGM /UA Home Video 800211 

27 35 5 JACKI SORENSON'S AEROBIC DANCING 

MCA Distributing Corp. 55090 

28 C1=1, MY FAVORITE YEAR 

MGM /UA Home Video 800188 

29 29 3 MASH -GOODBYE, FAREWELL, AND AMEN 

CBS-Fox Video 1215 

30 13 16 STRAWBERRY SHORTCAKE IN BIG APPLE CITY 

Family Home Ertertainment, MGM /UA Home Video 338 

31 19 28 FIREFOX 

Warner Brothers Pictures, Warner Home Video 11219 

32 38 19 THE WORLD ACCORDING TO GARP 

Warner Brothers Pictures, Warner Home Video 11261 

33 31 4 BASKET CASE 

Media Home Entertainment M.220 

34 30 29 VICTOR /VICTORIA 
MGM /UA, Home Video 800151 

35 27 4 ROCK AND ROL- HIGH SCHOOL 

Warner Home V deo WAR 24054 

36 23 31 THE COMPLEAT BEATLES 

MGM /UA Home Video 700166 

37 20 10 CREEPSHOW 

Laurel Show Inc /Warner Brothers Pictures, Warner Home 

Video 11306 

38 32 21 MISSING 

Universal City Studios Inc., MCA Distributing Corp. 71009 

39 33 24 IRON (ITA) 
Walt Disney Hone Video 122 

40 34 11 MONSIGNOR 

CBS-Fox Video 

WEEKS 
AT u1 

2 

AN OFFICER AND A GENTLEMAN 

Paramount Pictires, Paramount Home Video 1461 

FIRST BLOOD 

Thorn /EMI 1573 

BEST FRIENDS 

Warner Brothers Pictures, Warner Home Video 11265 

AIRPLANE II: THE SEQUEL 

Paramount Pictures, Paramount Home Video 1489 

PLAYBOY VIDEO VOLUME 2 

CBS-Fox Video E202 

BLADE RUNNER 

Embassy Home Entertainment 1380 

LOVESICK 

Warner Brothers Pictures, Warner Home Video 20011 

ROAD WARRIORS 

Warner Brothers Pictures, Warner Home Video 11181 

STAR TREK II -TI-E WRATH OF KHAN (ITA) 

Paramount Pictures, Paramount Home Video 1180 

LET'S SPEND TI-E NIGHT TOGETHER 

Embassy Home Entertainment 1231 

ROCKY III (ITA) 

CBS-Fox Video 4708 

THUNDERBALL 

CBS-Fox Video 4611 

JAZZERCISE 

MCA Distributing Corporation 55089 

EVERYDAY WITH RICHARD SIMMONS /FAMILY FITNESS 

Karl Video Corporation 043 

VIDEODROME 
Universal City Studios Inc., MCA Dist. Corp. 71013 

STAR TREK: THE MOTION PICTURE 

Paramount Pictures. Paramount Home Video 8858 

THE WHO ROCKS AMERICA 

CBS-Fox Video E234 

GREASE 

Paramount Pictures, Paramount Home Video 1108 

LORDS OF DISCIPLINE 

Paramount Pictures, Paramount Home Video 1433 

POLTERGEIST (ITA) 
MGM /UA Home Video 800165 

PLAYBOY 

CBS -Fox Video E201 

WTAL 
.S 

2 

3 

4 

5 

6 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

2 

3 

25 

4 

5 

26 

24 

7 

6 

16 

8 

15 

9 

14 

10 

20 

11 

12 

18 

13 

19 

These are most popular videocassette rentals, in both 

Beta and VHS formats, compiled from a survey of re- 

tailers and wholesalers. 

TITLE 

Copyright Owner, Distributor, Catalog Number 

4 FIRST BLOOD 
thorn FMI l .' 

15 

3 

2 

15 

10 

2 

2 

19 

13 

2 

22 

3 

8 

6 

24 

3 

5 

19 

12 

22 

18 

17 19 

cm* 
30 14 

Ex: 1, 

27 9 

23 24 

22 28 

21 29 

cen, 
28 9 

37 4 

33 28 

36 24 

34 4 

3! 24 

32 10 

39 5 

29 5 

WEEKS 
ATp 1 

AN OFFICER AND A GENTLEMAN 

Paramount Pictures, Paramount Home Video 1467 

AIRPLANE II -THE SEQUEL 

Paramount Pictures, Paramount Home Video 1489 

BEST FRIENDS 

Warner Brothers Pictures, Warner Home Video 11265 

ROAD WARRIOR 

Warner Brothers Pictures, Warner Home Video 11181 

CREEPSHOW 

Laurel Show Inc. /Warner Brothers Pictures, Warner Home 

Video 11306 

LOVESICK 

Warner Brothers Pictures, Warner Home Video 20011 

TIMERIDER 
Pacific Arts, Video Records; MCA Distributing Corp. 528 

THE BOAT (DAS BOOT) 
RCA /Columbia Pictures Home Video 10149 

BLADE RUNNER 
Embassy Home Entertainment 1380 

VIDEODROME 
Universal City Studios Inc., MCA Distributing Corp. 71013 

POLTERGEIST 

MGM /UA Home Video 800165 

TEX 

Walt Disney Home Video 123 

THE SECRET OF NIMH 
MGM /UA Home Video 800211 

PLAYBOY VIDEO VOLUME 2 

CBS -Fox Video 6202 

ROCKY III (ITA) 
CBS -Fox Video 4708 

THUNDERBALL 

CBS-Fox Video 4611 

JANE FONDA'S WORKOUT 

Karl Video Corporation 042 

FAST TIMES AT RIDGEMONT HIGH 

Universal City Studios Inc., MCA Dist. Corp. 77015 

MONSIGNOR 
CBS-Fox Video 1108 

MISSING 
Universal City Studios Inc., MCA Distributing Corp. 71009 

NIGHT SHIFT 
The Ladd Co., Warner Home Video 20006 

THE WORLD ACCORDING TO GARP 

Warner Brothers Pictures, Warner Home Video 11261 

LORDS OF DISCIPLINE 
Paramount Pictures, Paramount Home Video 1433 

YOUNG DOCTORS IN LOVE 

Vestron VA-5012 

MY FAVORITE YEAR 

MGM /UA Home Video 800188 

HONKY TONK MAN 

Warner Brothers Pictures, Warner Home Video 11305 

THE BEST LITTLE WHOREHOUSE IN TEXAS (ITA) 

Universal City Studios Inc., MCA Distributing Corp. 77014 

FIREFOX 

Warner Brothers Pictures, Warner Home Video 11219 

VICTOR /VICTORIA 
MGM /UA Home Video 800151 

STILL OF THE NIGHT 

CBS-Fox Video 4711 

THE LAST UNICORN 

CBS-Fox Video 9054 

THE TEMPEST 

RCA /Columbia Pictures, Home Video 10455 

STAR TREK II -THE WRATH OF KHAN (ITA) 

Paramount Pictures, Paramount Home Video 1180 

TRON (ITA) 
Walt Disney Home Video 122 

AN EVENING WITH ROBIN WILLIAMS 

Paramount Pictures, Paramount Home Video 2319 

ANNIE (ITA) 

RCA /Columbia Pictures Home Video 10008 

HALLOWEEN III 
Universal City Studios Inc., MCA Distributing Corp. 71011 

INCUBUS 
Vestron V -4016 

LAST AMERICAN VIRGIN 

MGM /UA HOME Video 800190 

Recording Industry Of 6merica seal for sales of 25,000 units plus ($1,000,000 atter returns) (Seal indicated b dot). Recording Industry Of America seal for sales of 50,000 unit 

plus ($2,000,000 atter returns) (Seal indicated by triangle). (ITA) International Tape /Disc Assn. seal for net sales and /or rentals of at least $1,000,000 at wholesale. (Seal indicated 
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Black 
Veteran Hitmakers Span The Generations 

33 

By VERNON GIBBS 

In a business where the term "vet- 
eran" can be applied to acts that 
have been consistent chartmakers 
for at least five years, it is a testament 
to their generation -spanning appeal 
that many of the hitmakers currently 
on the black music charts have ca- 
reers that can now be counted in 
decades. Among those with at least 
l0 years of hits are Michael Jackson, 
George Clinton, Lionel Richie, 
Earth, Wind & Fire, the Bar -Kays, 
the Chi -Lites, Fatback and Chaka 
Khan. Those near or past 20 years of 
experience with current or recent 
hits include Smokey Robinson, 
Gladys Knight & the Pips, the 
Temptations, Dionne Warwick, 
Aretha Franklin, the Isley Brothers, 
Marvin Gaye and Nona Hendryx. 

Both lists have many acknowl- 
edged superstars. But equally im- 
portant are the acts that are more 
representative of the majority: the 
people who hit the upper regions of 
the charts with a series of memo- 
rable records and through per- 
sistence, hard work and skill even- 
tually make themselves forces to be 
reckoned with. It is these artists, who 
occupy the middle ground between 
veteran superstars and one -hit won- 
ders, who form the creative and fi- 
nancial base on which the music 
business is built. 

For those artists, it's much more 
difficult to maintain a chart pres- 
ence after their initial run. But there 
are many journeymen artists whose 
chart histories extend for a decade or 
more, and their ability to survive is 
one important indication of the 
longterm health of the music busi- 
ness in general, and the resiliency 
and character of the black music 
business in particular. 

The Bar -Kays were one of the first 
self- contained funk bands to hit the 
charts. Even though their first hit. 
1967's "Soul Finger," was mostly in- 
strumental, they were a full -fledged 
vocal band by the time they released 
classic "experimental funk" albums 
in the early seventies such as "Black 
Rock" and "Do You See What I 

See ?" In a business where the term 
"survivor" is often used carelessly, 
the Bar -Kays are true survivors, 
having gone through two major ca- 
tastrophies that would have de- 
stroyed most groups. A few months 
after "Soul Finger" topped the 
charts, all of the members except 
bass player James Alexander were 
killed in the same plane crash that 
took Otis Redding. Alexander, who 
was on another flight, was deter- 
mined to go on. 

"I was only 17 years old," he says. 
"When asked if I was going to con- 
tinue the Bar -Kays, I just said `yes.' 
All the original members were like 
brothers to me, and I felt they'd 
really want me to take the name fur- 
ther." Within a year he had formed a 
new band, and the Bar -Kays were 
back on track with their own record- 
ings while also providing backup for 
acts on the Stax label, including 
Isaac Hayes, the Staple Singers, 
Carla Thomas and Johnnie Taylor. 
The Bar -Kays had played on over 
$50 million worth of best -sellers 
when catastrophe struck again. Stax 
Records declared bankruptcy, and 
the group found itself not only with- 
out a contract, but in the midst of a 
legal controversy that would prevent 
the signing of another deal for more 
than two years. 

"I guess I would have to say that 
was the low point of our careers," 
says Alexander. "We went through 
some pretty lean times when there 
was no money coming in. All we 
could do was stay in Memphis, play 

local gigs and write. The will to suc- 
ceed kept us going during the rough 
spots, and families and friends 
didn't forsake us during those lean 
years. All that encouragement and 
moral support kept us going." 

Since signing with Mercury in 
1976, the Bar -Kays have put out 
seven albums, all of which have 
gone gold, according to Alexander. 
The Bar -Kays have developed a rep- 
utation as a solid, professional band 
that can be counted on to give an ex- 
citing performance. Equally impor- 
tant is their ability to be consistent, 
reliable record sellers. Explaining 
the Bar -Kays formula for success, 
Alexander says, "Everybody per- 
forms his role without ego problems. 
The thing that causes so many 
groups to stop selling and break up 
stems from ego problems and 
jealousy. In this band, everyone 
knows that part of what he does 
helps things to happen. They under- 
stand that it's not the individual but 
the unit. We're not just a recording 
unit; we're a corporation, and a suc- 
cessful one. Once you taste success 
you want to keep it going." 

Even though Alexander says he 
can't see himself playing bass in a 

1. Aretha Franklin accepting a gold record for "Jump To It," surrounded by 

members of the Four Tops. Franklin and the Tops have lengthy careers. 
2. According to black retailers, Lionel Richie's solo album has truly in- 

creased business. 
3. Nona Hendryx has been singing on hit records for over 20 years. 
4. Gladys Knight & the Pips want to last as long on the performing scene as 

the Mills Brothers. 
5. The Manhattans in the early 1960s. 
6. The Manhattans in the 1980s. 
7. Though only in his early 30s, Stevie Wonder has been having hits for 
20 years. 
8. The original Bar -Kays seen in the 1960s, when they recorded for Stax 
Records. 

funk band at 50, he does expect the 
Bar -Kays to keep going for several 
more years, since there are plateaus 
that have still eluded them. "We've 
never had a platinum album or a 
No. 1 record, and that's another in- 
centive that keeps us going. We 
know' we're gonna hit that home run 
soon because we've been hitting 
doubles and triples all along. We've 
all made a good living from this 
business, but getting a No. I record 
or a platinum album is important to 
us." 

For most recording artists past the 
five -year "veteran" stage, the race 
for No. 1 is probably foremost in 
their minds each time they get ready 
to record. But for one singer /song- 
writer now in her 22nd year as a 
chart contender, longevity has come 
from including other priorities. 

"I would like to make music that's 
consistently necessary," say Nona 
Hendryx, formerly of Labelle and 
Patti Labelle & the Bluebelles. 

The group had its first big hit, "I 
Sold My Heart To The Junkman," 
in 1961, while they were all still in 
high school. By the early '70's they 
had evolved into Labelle and went 
to No. 1 pop with the risque "Lady 
Marmalade," which also got them a 
gold album. By 1977, they-had opted 
for solo careers. In between the 
group's high points there were 
plenty of other chart records. And 
now with the release of her second 
solo album, Nona finds herself back 
on the charts. 

"Whether my record goes to No. 1 

or number 21, that's not the impor- 
tant thing for me. I've been to No. 1 

and I've been number 201, bubbling 
under as they call it, and I know No. 
1 is not so much the important thing 
in order to survive. The important 
thing is constantly being re -ener- 
gized. I think some people thrive off 
the challenge to be No. 1 because 
they need that charge, they need to 
be at the front of the line. 

"I have a lot of patience. There 
were times when I didn't have a lot 
of patience trying to get there, and I 

saw that for me it really screwed my 
mind up. I was more concerned with 
getting there than how I got there. I 

find I get more out of me when I take 
my time. Having a No. 1 record is 

fun, but it's not as exciting as giving 
birth. There are lots of things in life 
that are more exciting than a No. I 

record, sex included." 
Hendryx says that it was "the love 

of the music" that kept her in the 
business during the difficult finan- 
cial period that followed the 
breakup of Labelle and the release 
of a visionary, rock -oriented solo al- 
bum that may have been too far 
ahead of its time. "I enjoy the fact 
that I can provoke people to re- 
spond," she admits. "That to me is 
life, and it really gives me an aware- 
ness. But I also get that feeling in a 
way just singing in the shower be- 
cause I enjoy music. I've always 
made a living from it, though I 

haven't made huge amounts of 
money. 

"The most difficult time was 
about two years after Labelle broke 
up until a year and a half ago. The 
thing that worried me the most was 
just paying the rent, because I don't 
need a lot of money just to spend 
and I don't live the way most people 
expect me to. But the experience 
really centered me. I decided if it 
wasn't going to happen it wasn't go- 
ing to happen and I'd go on and ex- 
ist and be happy, and I started look- 
ing at what else I could do in music, 
because maybe a solo career wasn't 
meant to be. 

"I kept working with different 
bands, taking what money I had left 
to do demos, and working clubs, be- 
cause it doesn't matter what avenue 
you take to get there as long as 
you're getting there. The thing that 
some people do is they stop work- 
ing." 

Like James Alexander, Nona 
Hendryx can't imagine herself sing- 
ing the songs of her youth when 
she's 50. But like him, she expects to 
still be involved with music. 

In between her current recording 
and touring schedule, Hendryx is 
studying orchestration in order to 
"learn more about the craft of creat- 
ing music" and as a way to establish 
future employment alternatives. "I 
don't try to look on this as the record 
business. I look on this as my life, 
what 1 do. Recording is just one part 
of it. 

"The music business is not some- 
thing that I depend on for my exist- 
ence. I depend on myself to be 
productive. The record business 
changes every day. I cannot base my 
happiness on that." 

Gladys Knight & the Pips have a 
similar philosophy about records. 
They have been singing together for 
more than 30 years and have been 
making hit records since 1961's "Ev- 
ery Beat Of My Heart." Even though 
they intend to keep singing for as 
long as they can, Knight says they 
have never looked at record sales to 
measure their success. 

"If you depend on your records 
only, you're only as good as your last 
hit," asserts Knight. "We've focused 
our attention on our working ability 
from the very beginning. A record is 
gravy because it opens up certain 
things -for instance, it escalates your 
price. We wouldn't want to have to 
live and die off our records. We 
work the same places whether we 
have a record or not. 

"Our fans keep Gladys Knight & 
the Pips afloat regardless, and I 

think some of the cheers and the 
(Continued on page 41) 
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WILLIAM SALTER 

GIL SCOTT-HERON 
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SKYY 
BESSIE SMITH 
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LEON SYLVERS III 
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The Rhythm & The blues 
Motown Rapped; Rap Happening 

Block 

By NELSON GEORGE 

There have been a number of in- 
teresting phone calls to Billboard re- 
garding the recent Motown special 
on NBC -TV. Several musicians felt 
that the songwriters and session men 
didn't receive enough attention on 
the show. For example, Eddie and 
Brian Holland and Lamont Dozier 
made two brief, unacknowledged 
appearances and weren't mentioned 
at all during the 
evening. Aside 
from some early 
studio footage of 
Smokey Robinson 
in the studio and a 
sign that mentioned 
Motown band- 
leader Earl Van 
Dyke in the background during a 
Supremes film clip, none of the mu- 
sicians were either seen or men- 
tioned. The general consensus was 
that some airtime should have been 
set aside to pay tribute to these men 

(and some women) who played such 
an important part in "the Motown 
Sound." 

* * * 
Remember rap records? Those 

loud, obnoxious, repetitive 12 -inch 
pieces of vinyl with young kids 
rambling on about partying, smok- 
ing dope and hanging out? The stuff 
that radio detested ( "instant tune - 
out" was how one program director 
described them) and mainstream 
musicians joked about? 

Well, it's nice to see that rap rec- 
ords have grown up. "The Message" 
started a trend of tough, gritty rec- 
ords that still deal with street life, but 
in a judgmental, unromantic way. 
Grand Master Flash & the Furious 
Five's followup, "New York. New 
York," is even meaner and more 
hardcore than its predecessor, with 
bits of its story hitting with the 
trashy immediacy of the New York 
Post's front page. 

Run -DMC's "It's Like That" is a 

ROOTS RAP -At a recent press conference announcing this year's Reggae 
Sunsplash are (left to right) Dizzy Johnny of the Skatalites, Sunsplash pro- 
moter Tony Johnson, and Bankie Banks discussion the up coming music 

festival. 
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spacy, slightly new wavey look at the 
need for an education to make it to- 
day. This Profile 12- incher also has a 
"bonus beat" or extra track called 
"Sucker MC's" in which these two 
rappers, over a dub -like drum and 
bass rhythm, ridicule all rappers 
who steal rhymes, a definite "no no" 
in rap circles. "Money (Dollar Bill 
Y'all)" by Jimmy Spicer is about 
what it sounds like, our unending 
desire for the mean green. This is 
Spring Records' first rap release 
since Fatback's "King Tim III," the 
first rap record, back in 1978. 

* * * 
The Fifth Dimension, once a ma- 

jor force on the singles chart, have 
signed with Art Kass' Sutra Records. 
The veteran group's first single for 
Sutra, "Surrender," produced by 
Tony Camillo and written by Ash- 
ford & Simpson, will be available 
this month. 

* * * 
Short Stuff: Debbie McDuffie, a 

prolific writer and producer of com- 
mercials, has just signed a produc- 
tion deal with Epic, making her one 
of the few women to ever negotiate 
such a pact with a major label... . 

Deniece Williams and manager 
Myrna Williams flew to England to 
shoot a video of Williams' ̀Do What 
You Feel," while Gladys Knight & 
the Pips traveled to Manhattan's 
West Side to tape a "Save The Over- 
time For Me" video featuring a 
hoard of break dancers. ... The 
Jones Girls have fled ailing Phila- 
delphia International Records for 
RCA. ... There are strong rumors 
that David Geffen is wooing Ray 
Parker Jr. after his production of 
Junior Tucker for Geffen Records. 
... An interesting cast of characters 
was seen at Columbia's party for 
Marvin Gaye at Studio 54 on May 
16, including San Diego Padre star 
Steve Garvey, ex- heavyweight 
champ Ken Norton, and former 
third party Presidential candidate 
John Anderson. 

Radio Ads Mark 
Beginning Of 
BMA Campaign 

NEW YORK - Michael Mc- 
Donald, Luther Vandross, Hall 
& Oates, Earth, Wind & Fire, the Go- 
Go's, Kenny Loggins, Gladys 
Knight & the Pips, Teena Marie and 
Barry White are among the perform- 
ers who have agreed to record public 
service announcements in celebra- 
tion of June being Black Music 
Month. The announcements will 
also mark the beginning of an on- 
going Black Music Assn. campaign, 
"Black Music Is Universal," that, ac- 
cording to BMA executive director 
George Ware, "is an integral part of 
our efforts to broaden opportunities 
for acceptance of black music." 

Ken Smikle of Easy Communi- 
cations, who is coordinating the 
campaign for the BMA, says the or- 
ganization is still looking for more 
performers to participate. Smikle 
notes, "This isn't going to be a one - 
month effort, but something that 
will expand to include T- shirts, post- 
ers, prints ads, etc." The BMA hopes 
to use both white and black stars in 
print ads to emphasize black music's 
overall influence on all pop music. 

The PSAs are initially going to be 
shipped to approximately 300 black 
and urban stations. Any stations 
wishing to obtain them should call 
the BMA's national headquarters at 
(215) 545 -8600. 
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T00 LOW FOR ZERO, 

the new Elton John recording. 

Produced by Chris Thomas. it 

features ten original composi- 

tions by Edon John and Bernie 

Taupin. With Davey Johnstone 

on guitars. Dee Murray on bass 

and Nigel Olsson on drums, T00 

LOW FOR ZERO signals the re- 

newal of writing and recording 

collaborations which are among 

the most successful in the his- 

tory of popular music. 

T00 LOW FOR ZERO. 

Videos are available in support 

of the album, as are merchan- 

dising materials. A major sum- 

mer tour is planned in July and 

August, following a tour of 

China from May 26 until June 

10. In addition, Elton John will 

serve as guest "VJ" on MTV 

during the month of June. 

TOO LOW FOR ZERO 

(GHS /M5G 4006) will be avail- 

able May 23 on Geffen Records 

and Cassettes. The current sin- 

gle is "I'm Still Standing" 

(7- 29638) Manufactured and dis- 

tributed by Warner Bros. Re- 

cords Inc. © 1983 The David 

Geffen Company. 

GEFFEN RECORDS 

E L T O N J p H N 

s 

4 
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black 
Urban Programmers Walk A Musical Tightrope 

By LEO SACKS 

Urban contemporary radio pro- 
grammers are confident that the for- 
mat will weather fluctuations in its 

audience listening levels as the dec- 
ade progresses. But they also con- 
cede that the job won't be easy. 

From Los Angeles to Chicago to 
New Orleans, the urban sound, rec- 

ognized as the growth format of the 
1980s by most industry observers, 
saturates the dial with its mix of 
r &b- oriented records and love bal- 
lads in a pop, rock and dance setting. 

The competition is particularly cut- 
throat in New York, where WRKS 
promises "more music, less talk," 
WBLS professes "the difference is in 
the mix," and WKTU heralds "the 

Music has no color. 
Just tints and shades of feelings .. . 

reflecting ... a Total Experience. 
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hot one, where every second sizzles." 
Once perceived as an ethnic me- 

dium, urban radio no longer fits that 
description, in terms of either music 
programming or the advertising dol- 
lars it generates. Since the format 
continues to draw its listener core 
from blacks, and because urban and 
black stations pick from essentially 
the same pool of records, urban sta- 
tions have forsaken the black com- 
munity in the view of some black 
station programmers. Urban now 
boasts large percentages of white 
and Hispanic listeners, and in cities 
where there is a choice of urban out- 
lets, the task of determining the 
burnout factor of playlisted material 
can be a tricky business. 

"It's like walking a tightrope," ac- 
knowledges Michael Ellis, WKTU's 
music director, "especially for a sta- 
tion that strives for a cross- section of 
listeners. Of course, it's hard to 
please every taste, and the urban for- 
mat does swallow records faster than 
others. But it's something to expect, 
because the urban listener actively 
supports the record business as a 
consumer." 

Barry Richards, who programs 
WAIL New Orleans, says his playlist 
is dominated by black acts. But he 
refuses to describe the station as a 
"black" outlet. "Black stations play 
gospel and run church programs," 
he says. "We don't. We jam the hits, 
black and white. There's no room for 
racial supremacy when you're trying 
to be something for everyone." 

The key for an urban station, con- 
firms WRKS program director 
Barry Mayo, is to play white records 
that black people like and black mu- 
sic that appeals to whites. "Burnout 
would be a lot easier to perceive if 
we were programming for a specific 
group," he says. "But I'm dealing 
with three ethnic groups that like to 
hear records programmed three dif- 
ferent ways. The trick is to find a 
way music that's hip enough for 
blacks but hit -oriented for whites." 

To Jeff Harrison of KDIA San 
Francisco, urban radio, at its best, 
plays to its black core while attract- 
ing more whites. "When I think of 
what urban radio should sound like, 
I think of crossover music that each 
race will feel comfortable with. The 
music should be universal, combin- 
ing as wide a range of moods and 
feelings as possible." 

Some black- formatted program- 
mers are hard pressed to accept these 
definitions. Liz Satchel!, for ex- 
ample, asserts that urban contempo- 
rary is black radio "in disguise." The 
station manager and program direc- 
tor of WNJR Newark says she plays 
the same music as her urban com- 
petitors in New York, which her sig- 
nal covers, but that those stations 
have abandoned their "respon- 
sibility" to the black community. 

"It's to our advantage to position 
ourselves as a black station," she ex- 
plains. "We find it's more attractive 
to our core audience. There's a void 
for a good black station in this mar- 
ket, and while we have some white 
listeners, our base comes from the 
black community and we like to em- 
phasize that connection." 

Lee Jackson, the WEDR Miami 
program director, says he's heard 
"10,000 different explanations" of 
what urban radio is supposed to be, 
but that they still make "no sense" to 
him. 

"My format is pure black, strictly 
black, good rhythm and blues," he 
states. "We do incorporate some 
white artists quite naturally - 
Thomas Dolby, Hall & Oates, the 
Bee Gees. But our thrust is pretty 
specific." 

(Continued on opposite page) 
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Black 
Artists Span 
The Generations 

Continued from page 33 
standing ovations we get have a 
double meaning. The people are 
telling us to keep going and stay to- 
gether because what we're doing 
means something to them." 

With their latest single, "Save The 
Overtime For Me," hitting No. 1 on 
the black charts and rapidly moving 
up the pop charts, Gladys Knight & 
the Pips have their biggest record 
since "Midnight Train To Georgia." 
But the five years in between have 
seen little attrition in their drawing 
power, mostly because of the career 
decisions they made early on. 

"We knew we were gonna be 
around, but didn't know nothing 
about hits," Knight says. "We were 
getting plenty of work doing other 
people's records, so who needed a 
hit? We were getting over just as 
much as the people who had records, 
and we knew eventually we would 
have to make them, because that's 
what gets you further along. But we 
were more interested in entertaining 
the people even if it meant singing 
somebody else's records. 

"By the time we started making 
records, we were so good that not 
only would other groups copy our 
steps but some groups would fight 
rather that follow us on stage. Once 

(Continued on page 61) 

Veteran Acts: Standing On The Top 
More than a dozen of the top black music hits of the past year are by artists who have been appearing on the Billboard charts since the '60s, or 

even the '50s. Here's a representative list of these black music veterans, together with information on their first and most recent chart records. 

Entry Peak Peak Date 

Artist First Chart Hit Label Date Position" Latest Chart Hit Label Position Reached 

Bar -Kays "Soul Finger" Volt 5/67 #3 "She Talks To Me With Mercury #13 1/83 
Her Body" 

Chi -Lites "Give It Away" Brunswick 2/69 #10 "Bottoms Up" LARC #7 6/83 

George Clinton "(I Wanna) Testify" Revilot 7/67 #3 "Atomic Dog" Capitol #1 5/83 
(Parliament) 

Four Tops "Baby I Need Your Loving" Motown 8/64 #11 (pop) "I Believe In You And Me" Casablanca #40 3/83 

Aretha Franklin "Today I Sing The Blues" Columbia 10/60 #10 "Jump To It" Arista #1 4/82 

Marvin Gaye "Stubborn Kind Of Fellow" Tamla 10/62 #8 "Sexual Healing" Columbia #1 1/83 

Nona Hendryx "I Sold My Heart To The Junkman" Newtown 4/62 #13 "Keep It Confidential" RCA #22 5/83 
(Blue Belles) 

Isley Brothers "Shout" RCA Victor 9/59 #47 (pop) "Between The Sheets" T-Neck #3 6/83 

Gladys Knight & 

the Pips 

"Every Beat Of My Heart" Fury 5/61 #15 "Save The Overtime For Me" Columbia #1 5/83 

Manhattans "I Wanna Be (Your Everything)" Carnival 1/65 #12 "Honey Honey" Columbia #25 3/82 

Smokey Robinson "Bad Girl" Chess 10/59 93 (pop) "I've Made Love To You A Tamla =9 3/83 
(Miracles) Thousand Times" 

Diana Ross "Your Heart Belongs To Me" Motown 8/62 #95 (pop) "Muscles" RCA # 4 11/82 

(Sup remes) 
"Love On My Mind Tonight" Gordy #17 5/83 

Temptations "Dream Come True" Gordy 5/62 #22 

All peak positions refer to Billboard's r &b /soul /black charts unless otherwise specified. 

East Coast Retailers See Some Cause For Optimism 
By NELSON GEORGE 

Harlem, Washington, D.C. and 
Philadelphia are places where some 
of this country's most important and 
popular musicians grew up, learned 
their craft, and went on to make 
their mark. They are also the places 
where many of their brothers and 
sisters, the people who buy the rec- 
ords and the concert tickets, and 
who follow the shifts in pop music 
with seemingly unending interest, 
reside. It is these locations that are 
the spiritual home of much of to- 
day's black popular music (be it 
called r &b, soul, funk or rap), and 
where its health as an economic 
force can most truly be measured. 

For the men on the frontlines in 
Harlem, Philadelphia and Wash- 
ington, the retailers who serve pre- 
dominantly black customers, 1982 
was a year to forget. In fact, for 
many black retailers in these areas, 
1982 proved fatal. 

But 1983 is a new year. Those with 
the financial resources, experience 
and luck to survive have found some 
light at the end of the proverbial 
tunnel. But nobody is putting on 
shades. The light simply isn't that 
bright. 

Sales are up, and some of the top 

albums are as hot as any albums 
have been since 1979. Yet there's 
more than a hint of caution in the air 
at Douglass Stereo in Washington, 
Webb's Department Store in Phila- 
delphia, and Sikhulu's Records in 
Harlem. Just as many national econo- 
mists worry that the current recovery 
is fragile, these record sellers haven't 
been fooled by any "happy days are 
here again" rhethoric -at least not 
until the cash register really heats 
up. 

Last year was tough for the four 
Douglass Stereo stores in Wash- 
ington, "because it was really a bad 
year for the people here," says gen- 
eral manager John Walsh. "The 
people here are subsidized by the 
government in one way or another. 
They either work for the government 
or are getting some form of public 
assistance. When Reagan came in 
here and started laying off workers 
and cutting back on social programs, 
it had a tremendous negative affect 
on the attitudes of the people. Even 
those who still had money were 
afraid to spend much of it." 

But starting back during a "solid 
Christmas season" and through 
good months in January, February 
and March, Walsh has seen a turn- 
around. "Compared to this time last 
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year, business is up 15%," he says. 
The CBS Records family is leading 
the way with "Thriller" by Michael 
Jackson "selling and selling," and 
Gladys Knight & the Pips' "Save 
The Overtime For Me," Mtume's 
"Juicy Fruit" and the Isley Broth- 
ers' "Between The Sheets" injecting 
life into singles sales. Maze featuring 
Frankie Beverly, Al Jarreau, and the 
Whispers have all been steady, says 
Walsh. 

"The big names are selling and 
boosting revenues, though the 
middle level acts haven't picked up 
that much," says Walsh. Local acts 
like Trouble Funk, Slim and Experi- 
ence Unlimited, which for a time 
were the backbone of Douglass' 
business, are still consistent, repre- 
senting the best of an active local 
recording community. The Douglass 
stores have augmented record sales 
"by moving plenty of Walkmans," 
says Walsh. 

Aside from a better economic 
climate in his Washington, Walsh 
notes, "After a long dry spell, I think 
we're finally getting better product 
from the labels." Still, he realizes 
that the local economic upswing 
could be short -lived, since the bulk of 
local buyers still rely on government 
dollars. "People are still afraid of 
what may happen in the long run," 
says Walsh. 

To Bruce Webb of Philadelphia's 
Webb's Department Store, the long 
run is almost here. "Yes, sales are up 
for the top 15 to 20 records," he says. 
"Your Michael Jackson, Lionel 
Richie, Earth, Wind & Fire, are 
doing well. So are a few of the young 
acts. DeBarge is a surprise. Kashif 
and Steve Arrington, who both 
have familar sounds, have broken 
through. Even Thomas Dolby has 
crossed over. 

"But at the same time, established 
acts like Cameo, Con Funk Shun, 
George Duke, Lou Rawls and Nile 
Rodgers did little or nothing, and I 

blame a lot of the problem on the la- 
bels. They are now finally putting a 
lot of product in the street, but are 
actually doing less to promote it. 

"Through an organization of re- 

tailers I'm involved with, I keep in 
contact with the small mom and pop 
stores. They all say they hardly see a 
merchandising man anymore, ex- 
cept maybe from RCA or WEA. You 
don't get those displays anymore, 
and we never really got any co -op ad 
dollars, so on all non -hit product 
you gotta hope they either pick it out 
of the racks or hear it in the store." 

One of Webb's biggest headaches, 
he says, is that "labels incite you to 
buy 40 pieces of a record, because it 
is going to be a priority. Then it 
doesn't get any airplay or ad dollars 
or displays and sells six copies. After 
all that, they give you a hard time 
about taking them back." 

Philadelphia's black radio is 

dominated by stations, such as 
WDAS, that play several cuts from 
hit albums, a practice that means 
fewer slots are left for middle -level 
acts. Webb understands this is a 
problem, but feels the record indus- 
try has to be more aggressive in deal- 
ing with it. "If a station is going to 
play three cuts off of Michael Jack- 

son's album to attract listeners, that 
means you need more time buys to 
expose the other product. It's as 
simple as that." 

The reason that black retailers in 
particular have to be so concerned 
about non -hit material, Webb says, 
is linked to their location. "Most of 
us are drawing from a limited pool 
of buyers. That means at a certain 
point I'm going to sell about as many 
Michael Jackson or Lionel Richie al- 
bums as I'm going to. By the time of 
that third or fourth single, those acts 
are looking to pick up those down- 
town folks for additional crossover 
dollars. By that time I'm looking to 
move those work records -Rene & 
Angela or Eighth Day, for ex- 
ample." 

If Webb has one hero in the in- 
dustry it is Wendy Clark, alias 
"Lady B," who does a weekly rap 
show on WHAT. "Her show helps 
me move 100 to 150 12 -inch singles a 
week. When she busted Grand Mas- 
ter Flash's `New York, New York' I 

(Continued on page 43) 
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East Coast Retailers See Some Cause For Optimism 

Continued from page 41 

started selling 50 to 75 a week." 
Last year business was so bad for 

Sikhulu Shange that he decided to 
bring Ticketron into his 125th St. 
store. He hoped it would increase 
traffic. It did, and Shange was sorry. 
"All it did was create long lines of 
people, tied up my help, and in- 
creased shoplifting," Shange claims. 
"And with all that, we only got. 15 

cents on the dollar. That crowd wasn't 
into buying records. They'd come, 
buy their tickets, and leave." 

Ticketron even produced the 
strange sight of young whites 
camped out in front of the store even 
before it opened. "The white boys 
would come up here to get tickets for 
the Grateful Dead or whoever. They 
said they could get better seats and 
the service was better than at 
Macy's. But they didn't buy any rec- 
ords." 

Luckily for Shange, "Business is 
decent now compared to 1982. 
There is now some good product in 
the street. Mtume, the Isley Brothers, 
Gladys Knight & the Pips, Kashif 
and Marvin Gaye, especially since 
he appeared in New York, are big 
sellers. Since the Motown television 
special, I've been getting a lot of 
requests on older Motown product, 
particularly the Diana Ross an- 
thology. Two young Motown acts, 
DeBarge and the Mary Jane Girls, 
are doing well. In fact, the Mary 
Jane Girls are kicking ass. 

Funk Grows In 
British Market 

Continued from page 36 

duction. It's the first time that the 
U.S. has not wanted to remix a Brit- 
ish production. They're putting it 
out just as Phil_mixed it." 

At Streetwave, Morgan Khan is 
assembling a stable of black acts 
which closely emulates that of one of 
his idols, Solar Records' Dick Grif- 
fey. And he is soon to launch a new 
label, TSOL (The Sound Of Lon- 
don), aiming to recruit, groom and 
record new acts. 

Chris Gill is a London -based jour- 
nalist, editor of Black Echoes, and a 
specialist on the international black 
music scene. 

Urban Radio 
Programmers 

Continued from opposite page 

Joseph Tamburro of WDAS -FM 
Philadelphia adds that he resists the 
"urban" monicker because he gears 
his programming thrust to blacks. 
"But that doesn't mean we don't 
want white listeners or don't play 
pop records," he argues. "I just have 
to see black sales on a pop record. 
first." 

The last word belongs to Frankie 
Crocker. The venerable WBLS pro- 
gram director says that when he 
coined the phrase "urban contempo- 
rary" several years ago, he was being 
"flip" But then it occurred to him 
that the term was extremely apt. 

"I play music with rhythm and a 
beat; it's rhythm radio," he com- 
ments. "Rap, rock, dance, r &b, love 
ballads, music from movies, it's all 
there for the big city listener. And it's 
going to get bigger. Kids are getting 
smarter, watching the media for new 
styles. Blacks are getting punkier. 
Hey, 47 million people watched the 
Motown special on tv. Did you see 
how many kids looked like Michael 
Jackson the next day? You educate 
your listener, that's how he grows. 
And you grow with him." 

"Reggae is escalating, and I'm 
turning more of my store over it it 
and African music. King Sunny Ade 
has been doing nicely since he per- 

formed at Roseland. Even the down- 
town crowd is coming up here to get 
some of the imports I get from 
Ghana and other places." 

Overall profits are up 20% for 
Shange, though not all of it is attrib- 
utable to increased sales. "I did my- 
self a big favor when I got out of the 

one -stop business. That had gotten 
so bad that I was coming into work, 
my own business, with a negative 
spirit." 

. . . 1 1 
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25 West 43rd Street, New York. N.Y. 10036 (212) 382 -1476 

Streetwise Records Celebrates Black Music Month 

With Three Hot New Releases ! 

PAUL SIMPSON CONNECTION 

"USE ME, LOSE ME" 
SWRL 2209 

FREEEZ 

"ULU," 
SWRL 2210 

(Produced by Arthur Baker) 

and the debut LP by the brightest new discovery of 1983 

New Edition 
"CANDY GIRL'sWRL 3301 

(Produced by Maurice Starr and Arthur Baker) 
featuring the new smash HIT 

"Is THIS THE END ?" 
COMING THIS SUMMER: EXCITING NEW 12 -INCH RELEASES FROM 

Rockers Revenge Jellybean (Produced by John "Jellybean" Benitez) 

The Awesome Foursome Cuba Gooding 

All of us at STREETWISE 
would like to thank all the 

radio broadcasters. promot- 

ers. deeiays and independent 
distributors who helped 
make "CANDY GIRL' the 

No. 1 Black single in the 

country 

SUNSHINE DISTRIBUTORS 
New York 1212) 265 -3530 

MJS ENTERTAINMENT 
Miami (305) 592 -6085 

BIB DISTRIBUTORS 
Charlotte (704) 527 -0440 

JDC RECORDS 
Los Angeles 213) 519 -7393 

ACTION MUSIC SALES. INC. 
Cleveland (216) 243 -0300 

BIG STATE DISTRIBUTORS 
Dallas 1214) 631 -1100 

CITY HALL RECORDS 
San Francisco 1415) 457 -9080 

UNIVERSAL DISTRIBUTORS 
Philadelphia X215) 232 -3333 

STANS RECORD SERVICE 
Shreveport 13181 222 -7182 

SELECT -O -HITS 
Mempnrs )901 523 -1190 

ZAMOISKI COMPANY 
Baltimore 13011 644 -2900 

TARA RECORD AND TAPE 
Atlanta (404) 875 -8271 

AMI DISTRIBUTORS 
Detroit (3131 525 7600 

ASSOCIATED DISTRIBUTORS 
Phoenix 1602) 278 -5584 

43 

www.americanradiohistory.com

www.americanradiohistory.com


44 

Latin 
NEW -YORK BASED AROVOX CORP. 

Racker Helps Push `Julio' LP 
By ENRIQUE FERNANDEZ 

NEW YORK -Ervin Litkei, presi- 
dent of Arovox Record Corp., claims 
much of the success for Julio Ig- 
lesias' crossover LP "Julio" (Colum- 
bia) in the New York, New Jersey, 
Connecticut, Massachussetts and 
Pennsylvania markets. Working 
closely with CBS and the 
Woolworth retail chain, the whole- 
saler says he covered the area with 
records in less tian 48 hours prior to 
Iglesias' Radio City Music Hall con- 
cert. Litkei estimates LP and cassette 
sales at 20,000 units. 

Arovox, with CBS and Wool- 

ROOTS MUSIC -Mario Mutis blows 
on an indigenous South American 
flute at one of Los Jaivas' Chilean 
concerts during their recent South 

American tour. 

Survey For Week Ending 6/4/83 

Puerto 
Rico 

Top LPs TM, 

Copyright 1983, Billboard Publications, 
Inc. No part of this publication may be re- 
produced, stored in a retrieval system, or 
transmitted, in any form or by any means. 
electronic. mechanical. photocopying. re- 
cording, or otherwise, without the prior 
written permission of the publisher. 

This 

Week 

1 

Last 
Report 

ART ST- Title, Label 8 
Number (Distributing Label) 

ALEX Y LA 

ORQUESTA 

LIBERACION 
Las locas. Karen 73 

2 2 BONNYCEPEDA 
Arrasando con todo, Algar 33 

3 15 DANNY RIVERA 
TH 2229 

4 6 JULIO ANGEL Y LOS 

CONDES 
Romance para recordar, Music 
Stamp 001 

5 - CONJUNTO QUISQUEYA 
Queriendote y adorandote. Karen 

68 

7 10 WILLIE COLON 
Corazon guerrero, Fania 619 

8 12 MILLIE Y LOS VECINOS 
Acabando, Algar 32 

9 1 WILFRIDO VARGAS Y 

SANDY REYES 
Karen 71 

10 - ROBERTO CARLOS 
CBS 12320 

11 5 GILBERTO MONROIG 
A mi manera, Artomax 740 

12 - CAMILO SESTO 
Con ganas, Pronto 0704 

13 13 BOBBY VALENTIN 
Presenta al Cano Estremera, Bronco 
124 

14 - MIAMI SOUND MACHINE 
Rio, CBS 10330 

15 - CONJUNTO CLASICO 
Las puertas abiertas. Lo mejor 808 

worth, prepared a tv commercial that 
was aired on all the major networks. 
Woolworth provided window dis- 
plays and in -store promotion for 
over 300 stores, while Columbia 
supplied free posters and other ma- 
terial. The planning and marketing 
for the Woolworth campaign was 
done by the chain's executive buyer, 
J.M. Donahue. 

The success of the Iglesias cam- 
paign prompted Caytronics Corp. to 
plan a similar campaign with Aro- 
vox for the recent Camilo Sesto con- 
cert at the Felt Forum. And plans 
are currently underway to promote 
Motown artist Jose Feliciano 
through the New York rackjobber. 
The youthful supergroup Menudó s 

forthcoming New York appearances 
will also be handled by Arovox. 

The Hungarian -born Litkei says 
that his interest in Latin music dates 
back to his youth, when he would 
dance the Argentine tango in order 
to get close to the girls. On a more se- 
rious note, Litkei expresses his belief 
in the growing importance of Latin 
music and its appeal to non - Latins, 
In this respect, his rack operation 
plays an important role, by servicing 
areas where there are no Latin out- 
lets. 

A songwriter as well as a rackjob- 
ber and record company executive, 
Litkei says his entrance in the Latin 
field was largely motivated by an 
admiration for Julio Iglesias' songs. 
"Besides," adds Litkei, "I was a soc- 
cer player in my youth, and so was 
Julio. Soccer players always stick to- 
gether." 

English- Language Singles 
Due From Hacienda Label 

By JOYCE FANTIN 

CORPUS CHRISTI -Latin label 
Hacienda Records is currently re- 
leasing several English -language 
singles as part of its expansion into 
the country market. The Texas - 
based label, a leader in Mexican - 
American music, says it based its de- 
cision to enter the English- speaking 
market on the loss of the Mexican 
market -due to Mexico's economic 
woes -and the national decline in 
Latin record sales. 

The label's solution to the need to 
supplement company revenues was 
to add country artists to its roster 
and to produce English records by 
artists formerly associated only with 
the Spanish market. Hacienda's first 
efforts on the country side are singles 

from Haskell Watson, Mike Wil- 
liams and Danny Jones. In addition, 
Latin artist Rene Ornelas will re- 
lease an English single, "Let's Turn 
Off The Lights." 

Accordion virtuoso Steve Jordan 
also has an LP coming from Ha- 
cienda as part of the label's program 
to re- introduce this artist. Jordan ap- 
peared in New York recently as part 
of Texas culture celebrations in that 
city. 

Hacienda head Roland Garcia 
claims that results from radio sta- 
tions have been very positive: 
"We're excited that in our trips to 
Los Angeles, Nashville, and New 
York, people know about Ha- 
cienda." 

Notas 
Lisette Bares All -Musically 

"For Ingmar Bergman, I'd take 
off all my clothes," says Discos CBS 
artist Lisette, who recently refused 
to play a scantily -clad role in an Ar- 
gentine comedy about the seven 
deadly sins. "Mine was Lust, so you 
can imagine what the costume 
looked like." The Cuban -American 
singer was in New York recently to 
promote her new LP "Suspenso," 
and to look over possibilities for a 
live performance. 

Lisette laments the lack of Latin 
nightclubs in the city, which limits 
the choice of venues to concert halls, 
not the most appropriate for the 
kind of cabaret act Lisette has in 
mind. In the end, the singer may 
have to produce her own show at a 

non -Latin venue, like the Copaca- 
bana, and promote it in the Latin 
community. 

Lisette lives in Miami with her 
husband, Willy Chirino, one of that 
city's hottest stars and a leader in the 
salsa- fusion genre known as "the 
Miami sound." Chirino records for 
TH. 

* * * 

Other crooners have more pow- 
erful voices or are smoother stylists, 
but Camilo Sesto has the upper 
hand when it comes to driving his fe- 
male fans wild. At his recent Felt Fo- 
rum concert, Camilo turned up the 
heat and the ladies responded, mob- 
bing the stage, reaching out to touch 
their idol, who, characteristically, sat 

or kneeled precariously at the edge 
of the proscenium. 

After the concert the fans waited 
anxiously at the stage door, and 
when some noted that Camilo, in a 
diversionary move, had exited 
through another door, they raced to 
the street where Camilo's limo was 
momentarily stalled in traffic, throw- 
ing themselves on the car. 

Backstage, in a brief moment of 
calm, Camilo admitted he didn't 
know how his English- language LP 
"Camilo" (Arista) was doing. "I 
never know about these things," the 
Latin idol explained, "but then I live 
in a world of my own, far from the 
Earth." That world includes an ex- 
hausting tour schedule that has 
Camilo constantly on the move. 
"The important thing," he added, in 
reference to the LP, "is that it's a 
well -made album and I'm proud of 
it." 

* * * 

Spanish rocker Miguel Rios has 
been handed a special award by 

Polydor to mark 350,000 sales of the 
double album "Rock y Rios." The 
label claims it's the biggest selling 
package of all time in this territory. 
Rios is planning a new LP, "El Rock 
de una noche de verano (A Midsum- 
mer Night's Rock)," to be completed 
in the U.S., but first released exclu- 
sively in Spain. 

Oscar D'Leon is taking his salsa 
hand on tour to nine European 
countries, Israel and Japan. 

DAY OF PRIDE -Mario Alberto Milar performs at Los Angeles' Lincoln Park 
during the Cinco de Mayo (May 5) festival, celebrating Mexican independ- 
ence. The festival was sponsored by Budweiser and televised throughout 

California and Arizona. 
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ARTIST -Title, Label & 

Number (Distributing Label) 

ANIBAL BRAVO 
El gatito. Kubaney 40013 

CAMILO SESTO 
Con ganas, Pronto 0704 

CAMILO SESTO 
15 exitos de amor, Telediscos 1505 

MENDUO 
De coleccion, Profono 1601 

JOSE LUIS RODRIGUEZ 
La historia del idolo, CBS 30302 

BONNY CEPEDA 
Arrasando con todo, Algar 33 

JOSE LUIS PERALES 
Entre el agua y el fuego, CBS 80357 

MENUDO 
Una aventura llamada Menudo, Profano 
9094 

MENUDO 
Por amor, Profono 9089 

EMMANUEL 
En la soledad, RCA 0403 

EL GRAN COMBO 
Nuestro aniversario, Combo 2026 

JULIO IGLESIAS 
Julio, CBS 50333 

JOHNNY VENTURA 
El sueno, Combo 2028 

ANTHONY RIOS 
Bormquen 1452 

FERNANDITO VILLALONA 
El mayimbe, Kubaney 40006 
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ARTIST -Title, Label & 

Number (Distributing Label) 

LOS CAMINANTES 
Supe perder. Luna 1088 

MENUDO 
De coleccion, Profono 1601 

JULIO IGLESIAS 
Momentos, CBS 50329 

JULIO IGLESIAS 
Julio, CBS 50333 

CAMILO SESTO 
15 exitos de amor, Telediscos 1505 

VICENTE FERNANDEZ 
Exitos y mas exitos, CBS 20672 

JOSE ALFREDO JIMENEZ 
La musica inmortal de, Caytronics 1030 

EMMANUEL 
En la soledad, RCA 403 

LOS BONDADOSOS 
Por que te queme yo tanta, Profono 3101 

ROCIO DURCAL 
Canta lo romantico de Juan Gabrield, 
Pronto 0403 

CARLOS Y JOSE 
Rosa de Castilla, TH 2234 

AMOR Y RITMO 
Un adios triste, Fama 619 

LOS YONIC 
Con amor, Profano 3100 

LOS INVASORES DE NUEVO 

LEON 
Ni dada la quiero. TH 213 

JOSE LUIS PERALES 
Entre el agua y el fuego, CBS 80357 

FLORIDA TEXAS 
This 

Week 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

Last 

eport 

- 

2 

9 

1 

13 

5 

10 

15 

ARTIST -Title, Label & 

Number (Distributing Label) 

RAPHAEL 
Enamorado de la vida. CBS 

80367 

TOMMY OLIVENCIA 
TH 2222 

ROBERTO CARLOS 
CBS 12320 

DYANGO 
Bienvenido al club, Odeon 9000 

LUPITA D'ALESSIO 
De parte de quien, Orfeon 005 

GUSTAVO ROAS 
URI 10001 

PIMPINELA 
CBS 11317 

BASILIO 
Ni te imaginas, CBS 31301 

CAMILO SESTO 
Con ganas, Pronto 0704 

JULIO IGLESIAS 
Momentos, CBS 50329 

ANDY MONTANEZ 
Hoy y ayer, LAD 374 

JULIO IGLESIAS 
Julio, CBS 50333 

ROBERTO TORRES 
Charanga vallenata vol. 3, SAR 1034 

BOBBY VALENTIN 
Presenta al Cano Estremera, Bronco 124 

MENUDO 
Una aventura llamada Menudo, Profono 

9094 
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ARTIST -Title, Label & 

Number (Distributing Label) 

JULIO IGLESIAS 
Momentos, CBS 50329 

RAMON AYALA 
Mi golondrina, Freddie 1240 

JOSE ALFREDO JIMENEZ 
La musica inmortal de, Caytronics 1030 

JULIO IGLESIAS 
Julio, CBS 50333 

GRUPO MAll 
Special Edition, Cara 102 

JANIE C. RAMIREZ 
Mi vida la causa fuiste, Hacienda 16993 

ROCIO DURCAL 
Canta lo romantico de Juan Gabriel, 
Pronto 0103 

JUAN GABRIEL 
Cosas de enamorado, Pronto 0102 

VINCENTE FERNANDEZ 
La diferencia, CBS 20628 

LORENZO ANTONIO 
Como me gustas, Musart 1824 

LA MAFIA 
Regresa a mi, Cara 043 

VINCENTE FERNANDEZ 
Exitos y mas exitos, CBS 20672 

RAMON AYALA 
Una carta, Freddie 1250 

KATHY 
Mis ojitos, Musart 10907 

CAMILO SESTO 
Can ganas, Pronto 0704 

www.americanradiohistory.com

www.americanradiohistory.com


A BILLBOARD SPOTLIGHT 

ON 

41/ , losR% OCUOT 

LAS VEGAS RENO LAKE TAHOE 

A Market Profile On Nevada 

www.americanradiohistory.com

www.americanradiohistory.com


Z Are The Stars Out Tonight? 

w z 

TWO -WAIL PARTNERSHIPS: SHARING RISKS 

AND PROFITS OF GAMBLING WITH TALENT 
By LAURA DENI 

"I think the star policy will come back. It has to," predicts 
Sid Gathrid, veteran entertainment buyer. When the Perlman 
brothers bought the Dunes, Gathrid left his Caesars Palace 
entertainment position for a similar spot at the Dunes. Gath- 
rid was uptight. He'd had a bad week and it was only Tuesday. 

"I never thought of Las Vegas as just another road town. I 

always thought of Las Vegas as opening night ... every night. 
I never thought this town would start playing this many 
revues, this many Broadway shows. We've lost our glamour 
and glitter. 

"I've never heard anybody get off an airplane saying, 'I 

wonder what Broadway show is playing in Las Vegas,' be- 
moans Gathrid, who started out as a Philadelphia drama 
critic. "I have heard them say, 'I wonder when Diana Ross is 
going to be here. Or, is Frank Sinatra or Paul Anka here ?' The 
stars have to come back, for our sake." 

In an era of escalating production costs, coupled with 
record company promotional budget cuts, corporate sponsor- 
ship of concert tours has become a way of life for pop music 
acts who want road work. 

Likewise, a 'recession- proof' Nevada has circled the 
wagons. Casinos have witnessed their drop (amount lost by 
gamblers) dwindle and salary hikes price stars out of the 
Vegas marketplace. Necessity has mothered the breeding of 
inventive contracts. 

Two And Four Walls 
A 'four wall' is a straight lease agreement. Variation of a 

Laura Deni is a freelance entertainment writer based in Las 
Vegas. 
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Fred Lewis, 
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Bernard Rothkopf, 

two wall' are partnership agreements. Both have become 
commonplace in Las Vegas showrooms. Some predict the 
contract of the future. They're not everyone's pot of gold. 

We neither two nor four wall," says Gathrid. "We want no 
partners." It was Robert Goulet at the Dunes that kicked off 
the 'walling' by betting on himself. He was given no salary by 
the previous owners. The Dunes picked up all costs and split 
the gate with Goulet. On an SRO week the singer could bring 
his wife home a $40,000 paycheck. 

"I don't go for a two wall or a four wall," declares Steve 
Wynn, the enterprisingly shrewd Golden Nugget owner. 
"We're not that way. We go for quality. I'll pay for everything. 
My entertainers aren't my partners. A two or four wall is a way 
to buy bodies. I'm not interested in making a profit in the 
lounge." 

The MGM has no two or four wall deals. "Everything we 
have we pay for," says Bernie Rothkopf, president of the re- 

sort. He indicates they wouldn't consider that arrangement in 

either the Las Vegas or Reno properties. 
Other hotels do. 
"I think you're going to see a two wall as a new trend," pre- 

dicts Fred Lewis, Summa Corp. vice president. "Four wall re- 

quires private investment. A variation of the two wall is a way 
to go. You can split the risk and the profit, minimize your 
losses. You're going to see more of that kind of arrangement. 
We've gone with a two wall variation for years at the Silver Slip- 
per. 

"Then again, the problem still gets back to how many stars 
are left that can fill a showroom," Lewis questions. "I can 
name them, on the fingers of one hand. Sinatra can. Wayne 
Newton can to some degree. Ann -Margret can. It's embar- 
rassing that some of the great stars that we know very well, 
literally cannot get 100 people into a showroom. People who 
come to Las Vegas have seen enough of them. Neil Diamond, 
Kenny Rogers and Willie Nelson have proved that a major 
recording star can fill a room. We need to get the hot names. 
But they've priced themselves out of the market." 

Hank Castro, a partner in Las Vegas Recording Studio, is 

also involved in management. His client four walled the 
Sands. "You're buying the room, a showcase," he explains. 
You pay culinary, the maitre d', and comply with all existing 

union contracts. It's scale for the musicians and stagehands. 
You pay for rehearsal time. There's a list of things. The hotels 
are picky about what they let in the room. It's not that easy. 
You just can't walk in and four wall a room." 

We can't get hurt any more in the showroom," says Paul 
Lowden, 38, a high school dropout, former musician, who 
owns both the Hacienda and Sahara hotels. "We have to all 
deal in economic reality. Some of the managers are coming to 
us direct. Then the agencies, the William Morrises, are com- 
plaining, 'You're stealing our act.' The act wants to work, 
wants to deal," stresses the personable owner. 

As to whether agents are part of the problem, Lowden an- 
swers without hesitation. No question about it. I find they 
don't live in economic reality. Some do," he qualifies the accu- 
sations. "I don't want to put a collar around all of them." 

Nevada's economic structure is based, not upon the enter- 
tainment business, but upon the gambling industry. In the 
past, stars have been the lost leader whose purpose was to 
lure the customer into the casino. 

"To bring a warm body into your hotel, for the purpose of 
gambling, you are going to lose in some fashion," Lowden 
continues. "You're going to have entertainment, cheap 
rooms or a food leader. If you have entertainment that brings 
in a warm body, X number of dollars is lost per year. Let's say 
$5 or $10. That's a loss. In the good times, when we had a 

15% growth rate per year, the showroom loss per head would 
be overcome by the casino drop. It's that simple. Now you 
have factors working against you. It's slow economic times. 
The price charged has to remain stable. The same warm body 
comes, but the play is less. The casino drop is not there. You 
can no longer count on the casino overcoming the loss in the 
showroom." 

The exception is Frank Sinatra. During the eight days Si- 

Pay the winner 
Holmes Nendricksen, 

Harrah's 

Paul Lowden, 
Sahara Hotel 

Ste '' '_3ci;i;','? 

Golden Nugget 
})`i.L.r.J::e .r,-.... ..`.'..... á.. ,...... 

natra crooned at Resorts International in Atlantic City the 
drop was $6.5 million larger than it was during the same time 
frame the preceding year. Old blue eyes earned his $50,000 
per show. 

The kind of people to come to see Frank Sinatra can afford 
to play at the tables, at sufficient quantity and in sufficient 
numbers, to make the paying of Frank Sinatra worthwhile," 
analyzes Summa's Lewis. "The kind of people that an Eddie 
Rabbitt attract don't play that kind of game." 

Hotels are eliminating performers who don't cover their 
own costs. 

"I still find it difficult to understand why agents don't un- 
derstand what's happening in this business," continues Low- 
den. "Why we can't pay telephone number salaries. 

"A certain alleged superstar is a great act at $100,000. He 
becomes a mediocre act at $150,000. At $200,000 he's a ter- 
rible act. At $300,000 forget about him. It's how can I lose the 
least in the showroom and still bring the warm body to the ca- 
sino and experience some drop. 

Some acts bring players," adds Lowden. "Bill Cosby 
brings players. Fortunately Bill Cosby fills up the room. If he 
didn't, Bill Cosby at half a room is worth more to us, in the 
casino, than someone else filling the showroom." 

The Aladdin also works on variations of a two wall agree- 
ment. "Paul Anka was the first to agree," says hotel executive 
Don Digilio. "He's two -walling. I always thought it impressive 
driving down the Strip seeing one big name after another. We 
want to return to those old days. We feel this can happen only 
with the cooperation of the stars. They have to understand we 
can only charge $20 per person to get people into the show- 
room. We feel the trend in back to the name star policy, 
at a reasonable price," he emphasizes. "That's the key." 

Want Money's Worth 
Hilton Hotels' Henri Lewin keeps his showroom price down, 

making it the best bargain in town. "When Elvis was at his 
height, Col. Parker insisted on a low price because of cus- 
tomer courtesy. He said the customers of his star weren't the 
influential or the rich, but the crossroads of America. We co- 
operated. He never played any other showroom in Las Vegas. 

"We want to give customers enjoyment. We do not ex- 
change that for profit. We pay anybody anything they want, if 
they can fill the showroom." 

The signing of a star to shore up a sinking Bal De Moulin 
Rouge show not only saved the production but packed the 
place. 

"If you call now you can't get a seat," states Lewin. "Every 
night is oversold. There are 80 talented people. Suzanne Som- 
mers is adding a colossal ingredient." On her Monday night 
off, showroom counts drop. 

"Last Monday we had 1,400 without Suzanne Sommers," 
answers Lewin. "When Suzanne Sommers is there we have 
2,800. The superstars you're talking about never drew more 
than 900 people. Moulin Rouge alone is a magnificant show. 

(Continued on page N -8) 

Henri Lewin, Hilton Hotels 
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"I mean life at Harrah's, man. I've 
been all over the world and 
Harrah's is the place." 

That's Sammy Davis, Jr. talkin' 
so you know it's a sure thing. The 
good news about Harrah's is, 
there is no bad news! You're living 
to the hilt and loving every minute 
of it. It's goodbye humdrum and 
hello excitement! 

It's Entertainment 
The greatest entertainers, the 
Superstars, perform in Harrah's 

on continental cuisine or casually 
on American favorites. It's even a 

work out or massage followed by 
a little time in the sauna or 
whirlpool at the Health Club. It's 
the world the way you wish it 
really was. 

Harrah's Reno Hotel /Casino 
In Reno, where it all began 46 
years ago, you're in the middle of 
everything that's going on, there's 
never a lull. It's a Four -Star, 
Four - Diamond hotel /casino in 
the heart of downtown. Accom- 

modations are luxurious, 
dining is superb and casino 
action is non -stop. In the in- 
timate Headliner Room, you'll 
feel the superstars are per- 

forming just for you. And the 
Casino Cabaret lights up the 

the night with fabulous revues. 
II 

entertain in the South Shore 
Room and revues sizzle in 
the Stateline Cabaret. 

Heading East? 
You'll find that stamp of special 
luxury and excitement at Harrah's 

superlative Marina 
Hotel /Casino in 
Atlantic City. 

theatre - restaurants every night. 
In the cabarets, the musical 
superstars of tomorrow entertain 
and your pulse races to dazzling 
revues that glitter with sen- 
sational dancers, into the 
wee hours. And it's casino 
action around the clock 
that's fast and fun. 

It's Luxurious 
It's beautifully 
appointed rooms, 
original art and a 
fresh rose. It's 
friendliness that's 
contagious and ser- 
vice that's prompt 
and courteous. It's 
dining in elegance 

Harrah's Lake Tahoe 
Hotel /Casino 
America's only Five -Star, 
Five - Diamond hotel /casino 
set in the pine scented High 
Sierra, overlooking 
breathtaking Lake Tahoe. 
Enjoy luxurious accom- 

modations, gourmet dining 
and casino action 24 hours 

a day. Superstars 

Reservations: Call toll free 
7 a.m. to midnight, from 
Calif., Ore., Utah, Idaho 
and Ariz. 800 - 648 -3773; 
other states, 
800 - 648 -5070. 

In Nevada: 
Reno, 702 - 329 -4422; 
Tahoe, 702 - 588 -6606. 

Or call your Tavel Agent. 

For a week or a 
weekend - come 
to life at Harrah's! 

Harratts® 
Hotels and Casinos 

Reno, Lake Tahoe & Atlantic City 

Star studded entertainment, a legendary part of Harrah's. Look who's coming! 

Harrah's Reno 
Alan King 
Patti Page 
June 9 thru 15 

Mickey Johnny 
Gilley Lee 
June 16 thru 29 
Tony Bennett 
Rosemary Clooney 
June 30 thru July 13 
Mel Tillis 
July 14 thru 20 
Joan Rivers 
Jim Stafford 
July 21 thru Aug. 3 

Eddy Arnold 
The Lennon Sisters 
Aug. 4 thru 17 

Leo Sayer 
Aug. 18 thru 31 

Captain & Tennille 
Sept. 1 tiru 7 

John Davidson 
Sept. 8 thru 21 

Neil Sedaka 
Sept. 22 thru Oct. 5 
Loretta Lynn 
Oct. 6 thru 19 

Harrah's Tahoe 
Captain & Tennille 
June 10 thru 16 

Leo Sayer 
Charlie Callas 
June 17 thru 23 
Sammy Davis, Jr. 
Billy Crystal 
June 24 thru July 7 
(Except June 29 & 30) 
Peabo Bryson 
Billy Crystal 
June 29 thru 30 

Wayland Flowers 
& Madame 
July 1 & 2 
(2:00 a.m. Show 
Only) 
Loretta Lynn 
Jerry Van Dyke 
July 8 thru 14 

Mac Davis 
July 15 thru 28 
Don Rickles 
Debbie Reynolds 
July 29 thru Aug. 4 
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DEL WEBB'S 

GM 
Uldeer 

::::: TAVAt SIWA?A 
HOTEL -CASINO 

GRAND OPENINGS! 
LIBERACE'S TIVOLI GARDENS 

RESTAURANT, LAS VEGAS 
Grand Opening June 4 

MGM GRAND HOTEL, 
LAS VEGAS 

Opens June 16 -July 6 

CAESAR'S TAHOE, 
LAKE TAHOE 

Opens July 8 -14 
PERSONAL MANAGEMENT: 

Seymour Heller & Associates, a 

division of American Variety International, 
7060 Hollywood Blvd., Suite 1212, 

Los Angeles, Calif. 90028, 
(213) 462-7151 

PUBLIC RELATIONS: 

Jamle G. James, The James Agency, 

9 1 North La Cienega Blvd., 
Cálif. Angeles 
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Gamboling At Reno And Lake Tahoe 

CHART ACTS NEGOTIATE VACATION 
INTO PAYCHECK 

Odb 3 
ORCUOV 

"Las Vegas acts don't draw up here," says Phil Weidinger, 
public relations director of Caesars Tahoe, referring to the 
Tahoe area affectionately dubbed The Hill.' We tried it. They 
didn't draw. It's two different markets. The people here are 
the adult contemporary market. They want Boz Scaggs and 
Linda Ronstadt. Kenny Loggins played here three times and 
will be back. 

"We don't pay Vegas salaries," he continues. If they want 
to work here, that's the way it is. We have two walled and four 
walled," he says. As to whether that shared risk concept 
works, Weidinger quickly responds, "It sure does!" 

Across the street, at the Sahara -Tahoe, the Tubes played 
SRO. "It was a younger audience," says Jim Parsons, director 
of public relations. We probably won't have them back. Not 
because they did anything wrong." 

The audience, though, did. They failed to gamble. 
"I'm familiar with Las Vegas pricing," says Dorsey R. Brady, 

vice president of hotel operations. "We've had conversations 
with operators of our competitor's facilities. None feel it be- 
hooves us to get into price wars. That happened in Las Vegas. 
That's one reason they got themselves into that entertain- 

1,0g0°s 
irs.enry 

BO2 Scaggs 

:w. 

Linda Ronstadt 

Gordon Lightfoot;' 

LAS VEGAS RENO LAKE TAHOE 

ment bind. We know what we can pay. If we had XYZ in nego- 
tiation for our maximum; if the people across the street of- 
fered $5,000 more -the people across the street are going to 
get them. We know we can get X number of people into that 
showroom. If you've got another $10,000 added onto the en- 
tertainment budget, you can't get any more into that show- 
room." 

Showroom prices range $12 -$18. 
We can get $20 for specific entertainers," Brady adds. 

We price depending upon the cost of the show to us, and 
what we feel will be the draw. 

"There's no favoritism or star -struck attitude that will get 
somebody a booking. We have stockholders to answer to." 

Creative contracts, however, do exist. Many hot acts that 
won't work other clubs will agree to hit the Tahoe boards. 

The entertainers are looking for a semi -vacation," he re- 
lates. "They're treated royally, in first class accommodations. 
They have access to our boat. They look at it as a real break. 
So we can negotiate different kinds of deals." 

Warner Bros. artist Gordon Lightfoot sat in his Sahara 
dressing room following his dinner show. "This is like a vaca- 
tion," he says, referring to playing the hotel. "I get a good pay- 
check and everybody can use that. Maybe I could earn more 
on a concert tour," he ponders, then explains, "other contem- 
poraries have management and play the game. I don't. For 
me this is a good place to break in material. The audience are 
either very blase or not my typical audience. Besides, playing 
here is like a vacation." 

Back in the executive offices, Parsons is talking. "Here they 
get what they want to eat and TV in the dressing room. The 
next week they're playing the San Jose Fair Grounds. They 
change in the bathroom and walk through a dust bowl to get 
on stage. They don't have to make demands here because 
this is such a radical difference for the normal touring group." 

"Yes," agrees Brady, "Jefferson Starship came back at 
their request. They really wanted to come back. we've booked 
Marshall Tucker Band, Poco, Air Supply. Santana did well. 
When we booked those acts last summer we thought they'd all 
sell out. But the audiences were selective. Dr. Hook, who's had 
top 40 hits, played with Gary U.S. Bonds. They didn't do well. 
Marshall Tucker Band packed the place. The Atlanta Rhythm 
Section didn't. 

"I'm not saying we're into a mellow rock format. We have 
Paul Anka booked over Christmas. He'll do well. We're into 
anything that maximizes showroom counts, whether it be 
Anka, a Starship, or a Bette Midler." 

John Asquaga's Nugget in Sparks had "until a week ago 

(Continued on page N -6) 
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Thanks 
the Agents 

and Managers 
Presen 

and Past 
Pot Denotar Rush 

Aerosmith J. Geils Bond 
Journey Von Halen 
AC DC Scorpions 

The Kinks Missing Persons 
R.E.O. Speedwagon 

Def Leppard Tom Petty 
UFO Kiss 

Greg Kihn Band Blackfoot 
Cheap Trick 

George Thourogood 
Molly Hatchet Blue Oyster Cult 

Block Sabbath Ambrosio 
Ted Nugent Eddie Money 
Ramones Pat Travers Band 

Frank Zappa Romantics 
Outlaws B -52s 

Aldo Nova Foghot 
Firefall Jeon Luc Ponte 

Weather Report Pat Metheney 
Jeff Lorber Fusion Spyro Gyro 

The Dregs Don Siegel 
Willie Nelson Waylon Jennings 
George Jones Emmy Lou Harris 

Jimmy Buffet Hoyt Axton 
Delamy Brothers Jerry Lee Lewis 

Doug Kershaw Juice Newton 
Rick Nelson Buck Owens 

Kenny Rogers Jerry Jeff Walker 
Tanya Tucker The Dillards 
Doug Sahm Rusty Weir 

D.W. Stevenson Kingfish 
Vassar Clements 3 Dog Night 
The Grass Roots Uriah Heep 
The Cream Jimmy Hendrix 

Steppenwolf Traffic 
Jethro Tull Spirit 

Canned Heat Guess Who 
Lee Michaels Savoy Brown 

Sons of Champlin Elvin Bishop Bond 
Mountain 

Quicksilver Messinger Service 
Dave Mason 

Black Oak Arkansas 

Michael Schivo Presents 
953 E. Sahara, Suite 15A 

Las Vegas, Nevada 89104-3077 
Phone: (702) 798 -6405 
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z Acts Negotiate Vacation 
Continued from page N-5 

kept a low showroom profile," admits entertainment director 
Jim Thompson. "The prices for entertainers were exorbitant. 
They wanted $100,000- $200,000 a week. At 52 weeks a year, 
that's $10 million off the top. That's an easy way to go out of 
business." 

Although the Nugget is beginning a building phase, Thomp- 
son acknowledges that "the economy has been brutal. We've 
only committed to a couple of acts. I've gone throughout the 
country looking at lesser known headliners. We're holding the 
line on salaries. That includes acts that have worked here for 
years." Not just holding, but lowering. "To acts that say, 'We 
have to have $125,000,' we say, 'We don't blame you, but 
we're not agreeable to that.' We don't fault the act or the 
agency. 

"Harrah's, to their credit, has kept a strong headline pol- 
icy," continues Thompson. "The MGM is dedicated to their 
production show. The Hilton has an economically controlled 
show with Razzie Dazzle. We've all been holding the line." 

Thompson reports that "an act getting $200,000 in Vegas 
shouldn't expect anything near that" in any Reno venue. 
Prices for playing Reno top out at $70,000 a week. At Tahoe, 
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Spyro Gyra 

Artneúrlaÿ 

PRESENTING WORLD CLASS ATTRACTIONS 

Cabaret & Concerts: 

GWEN BRISCO 

RUTH BROWN 

ODIA COATES 

KAREN NELSON 

KELLEE PATTERSON 

MARLENA SHAW 

BOB ANDERSON 

MEL CARTER 

BILLY ECKSTINE 

NINO TEMPO & APRIL STEVENS 

SONNY 

JOANNIE SOMMERS 

DAKOTA STATON 

DODIE STEVENS 

DONNA THEODORE 

DORIS TROY 

TIMI YURO 

LUIS MORENO "MONSANTOS" 

JOHNNIE RAY 

DEL SHANNON 

TOMMY ROE 

CHARLES 

Revues: 

JACQUELINE DOUGUET 

DAVID IANNACI 

LAS VEGAS JEWEL BOX FANTASIES 

Jazz: 
PETE & CONTI CANDOLI 

LOU DONALDSON 

JAMES MOODY 

Orchestras: 
PEREZ PRADO 

Blues Festival: 

ALL AMERICAN BLACK & WHITE BLUES FESTIVAL. featuring 

RONNIE BARRON JOE UGGINS & THE HONEYDRIPPERS 

BLUE FRONT PERSUADERS ROY MILTON & HIS SOLID SENDERS 

BILL DOGGETT COMBO ROOMFUL OF BLUES 

RICHARD "GROOVE" HOLMES 

EDDIE HARRIS 

CHARLES EARLAND 
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,aa Vega() RecozdinS 6Pludioa 

4 2.4.8 -16 TRACK 

FACILITIES 

II©J 
SERVICE 

HOME Of 
"1001" SUPERSTARS 

5 GOLD RECORDS 

AND 2 GOLD REELS 

LEDE TM 
THE WORLDS 

LEADING 
CONTROL ROOM 

702 -457 -4365 
3977 VEGAS VALLEY DR. (Corner Boulder Hy & Sandhill) 

Co- Owners & Managers 
Chips Davis -President 
Hank Castro -Vice President 
Sheila Godfrey -Sec. Treas. 

Rock Music Dept. 
Tony Cannella- Producer -Eng. 

Black Music Dept. 
Eli Anderson- Producer -Arranger -Eng. 
Tex Richardson- Producer -Arranger 

Country Music Dept. 
Micheal Hufford- Producer -Arranger -Eng. 

tack on another $50,000. Anything else is the exception that 
makes the rule. 

"I fault Vegas for creating this monster," flatly charges 
Thompson. 

"Salaries are not important to Hilton. Performers are im- 
portant," declares Henri Lewin, executive vice president, Hil- 
ton Hotels Corp., in charge of gaming. He was at his Reno 
desk, a property he visits every Tuesday. "Superstars are 
made by people. A superstar is a magnetic person that brings 
in people. Anybody who wants to give that title to himself, can- 
not. We pay anybody anything they want IF they can fill the 
showroom. If they cannot, they're no superstar." 

Hilton, upon purchasing the property from the Dell Webb 
Corp., dropped the star policy, instituting a revue. "We 
bought a lemon and made it a peach," says the colorful Lewin. 
"There is not a day until September that isn't said out. 
" Razzle Dazzle is a magnificant show. For $10 first show, and 
$5 for the second show, it's dynamic." 

Harrah's, owned by Holiday Inn, has properties at Lake 
Tahoe and Reno. It's the granddaddy of the class operations. 
Holmes Hendrickson, in charge of entertainment, is a sea- 
soned, astute negotiator. 

"It's not my job to tell them what to do in Las Vegas. They 
got into a bidding war and paid a lot of dumb prices. They did 
it themselves, just like the athletes and the owners now. If the 
owners in Las Vegas had had the guts to say 'no,' it wouldn't 
have happened. We have the guts to say 'no.' If the guy says 
he's going someplace else, we say goodbye. Losing two artists, 
or ten, isn't going to put us out of business. 

"We pay big dollars, but not what some of the Las Vegas 
places pay," he stresses. "We will not bid on an act like it's a 

piece of meat. We offer them what they're worth and what 
they're worth to us. If they agree, we do business. If they 
don't, then we don't do business. They can go someplace else. 

"We believe in the star system. We don't disagree that 
some other places are playing production shows. Everybody 
has their reason. We've tried them. We've tried everything. 
The stars work better for Harrah's than any other form of en- 
tertainment. We won't give in to a ridiculous price structure. 
We won't give in to a one show a night policy. The public 
knows that 365 days a year there is a dinner show and a cock- 
tail show." 

Jefferson Starship 

- -:u:,ç,, 
lissa 

1an Chester 

Nor is the showroom for hire. Hendrickson won't enter into 
any type of a two or four wall contract. "We don't like part- 
ners. We do it ourselves. There's nothing wrong with that con- 
cept. It just doesn't fit us. If we're going to screw it up, we'll 
screw it up ourselves. 

"Recording success is the number one thing that makes a 

nightclub star draw for us," he analyzes. "Then you have tele- 
vision and movies. Daytime TV doesn't count. People who 
watch daytime TV don't go out at night to clubs." 

Appearing at Harrah's -Reno was John Davidson, with both 
a new act and image. Unlike Lightfoot, Davidson wouldn't try 
out new material opting for current top of the charts material. 
He also uses Nevada as a vacation spot, having his two chil- 
dren with him. 

Between shows, in his dressing room, he said he was con- 
tinuing with "That's Incredible," but after the demise of his 
daytime TV show, trying to regain his nightclub image. 

"Lots of legitimate TV actors have attempted to crack the 
Nevada scene and been unsuccessful," explains Hendrick- 
son. "Variety people, on TV, as a rule, have been successful. 
The people who appear, on a regular basis, on the Carson 
show, are more important to us. 

"Hotels in Vegas are all going to the same thing now, with 
the production show. I think you'll see the day when they'll all 

start playing stars again." 
LAURA DENI Billboard 

Credits: Special Issues Editor, Ed Ochs; Special Issues 
Coordinator, Robyn Wells; All editorial by Laura Deni 
in Las Vegas; Spotlight produced for Billboard by Bill 
Moran; Design, Kim Bucknam. 
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SILVER SLIPPER 
GAMBLING HALL & SALOON 
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8 Gold Records 
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Eddie 
Paul 
Doc 
Cheech 
Leon 
Jim 
Gladys 

I 

Luxury Audio Workshop 

RECORDING STUDIOS 

24 t ra e k 
2 STUDIOS 

STUDIO A: STUDIO B: 
API CONSOLE QUAD EIGHT CONSOLE 

3M M79 24 TRACK MCI 24 TRACK 
LAKESIDE MONITORS JBL CUSTOM MONITORS 

WITH TAD COMPONENTS 
ALL THE OUTBOARD 

EQUIPMENT AND MICROPHONES YOU WILL NEED 

ARTISTS AND PRODUCERS 
THAT HAVE SELECTED L.A.W. 
Rabbitt Neil Sedaka ENGINEERS: 

Anka Waylon Jennings AL SCHMITT Jr. 
Severmsen David Malloy LEE WAITERS 

and Chong Dionne Warwick MICHAEL MARTIN 
Silvers III Don Costa NIL_ SHOSTAK 

Stafford Marvin Gaye 
Knight and the Pips (Partial Listing) 
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RUSS LEWIS 
Comedy and Ventriloquist Shows 

LAUGHTER AND APPLAUSE 
INSURANCE 

"Russ Lewis breaks all precedent and 
headlines as the most incredible Ventrilo 
Comedian ever to cross the stage!" 

Sun Herald, Sydney, Australia 
A show for every time slot -5 -45 minutes. 
Back to back shows different every time. 

FUNTASTIC skits, routines and songs. 
On the bill with: Tammy Wynette, Sylvia, 
Louise Mandrel!, Liberace, Kenny Rogers, 
Dean Martin, Tennessee "Ernie" Ford, 
Dottie West, Janie Fricke, Alan King, 
Doug Kershaw, Victor Borge, John Schneider, 
Pat Boone, Dom DeLuise, Mitzi Gaynor, 
Jack Jones, Tony Bennet, Mike Douglas, 
Steven Allen, Rowan & Martin, Eddie Rabbitt, 
John Davidson, Jim Stafford -and more! 

U.S. VARIETY THEATERS INCLUDE: 
Nevada, Shara Vegas, Tahoe-Mainroom g 

and Lounge g 
Caesar's Palace- Lounge 
Flamingo Hilton- Lounge 
Harrah's Reno -Mainroom 
Hilton International -Mainroom 
Riviera -Thunderbird -Mainroom 
Golden Nugget- Sparks -Mainroom 
Dunes -Mainroom 

ooklyn Birch & Company HILARITY-with B r 

Currently booking '84 and '85. For calendar 
dates and information contact: 

Jackie Bright Productions 
(212) 247 -2930 

Home office of Russ Lewis: 

Russ Lewis Comedy & Ventriloquist Shows 
P.O. Box 30725 
Lafayette, LA 70503 
(318) 988 -3695 

- 
STUDIO A 

AFFORDABLE RATES TROUBLE FREE ENVIRONMENT 

(702) 451 -6767 
2570 E. TROPICANA #19 LAS VEGAS, NV 89121 
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Kenny Rogers 
Mickey Rooney 
Diana Ross 
Mel Tillis 
Bobby Vinton 
Dottie West 
Tammy Wynette.A 

co 
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FOR SALE 
Recording Studio Business, Equipment and Building. 

"The Only State of the Art Recording Studio in Las Vegas" 

L 

Equipment 
MCI JH 528 -28 Console w /Automation 
MCI JH 24 -24 Tape Machine w /AL Ill 
MCI JH 110A 2 Trk 
Ampex 440C 2 Trk 
EMT Gold Foil Echo 
Lexicon 224 Digital Reverb 
Eventide Digital Delay 
(2) Eventide Harmonizers 
Eventide Omnipressor 
Eventide Flanger 
Eventide Instant Phaser 
Orban De -Esser 
Delta Lab and MXR Digital Delays 
(4) Kepex (5) Gainbrains 
(4) UREI 1176 Limiters 
UREI LA 3A Limiters 
UREI LA 4A Limiters 
Dolby M -24H Noise Reduction 
(24) Dbx K -9 Cards 
(9) Crown Amplifiers 
Kawai GS -30 Grand Piano 

(60) Mics - Neumann, AKG, Sennheiser, 
Sony, ElectroVoice, Shure 

Complete Tascam BTrack System 
including 4 tape machines 

(8) Cassette Decks 
Hammond Organ 
Fender Rhodes 
Wurlitzer Electric Piano 
Yamaha Drum Set 
(2) 3/4" Video Machines /12" Color Monitor 
Sony DXL 1610 Camera 
ADS and Auratone Speakers 
(2) Tektronix Scopes 
4400 Amber Audio Test Set 
Other Test Equipment 
Graphic Equalizers 
JBL 43 -33 Monitors 
AKG and Sennheiser Headphones 
Atlas Mic Stands 
Spare Parts 
Plus much more... 

Land 11,000 Sq. Ft. Building 5,500 Sq. Ft. 

7. Paul Anka 
Glen Campbell 
Lynda Carter 
Cher 
Cheech & Chong 
LBill Cosby 
Jessie Coulter 

Clients 
Christopher Cross 
5th Dimension 
Lola Falana 
Englebert Humperdink 
Waylon Jennings 
Tom Jones 
Gladys Knight 

Johnny Lee 
Barbara Mandrell 
Ann -Margret 
Barbara McNair 
Wayne Newton 
Tony Orlando 
The Osmonds 

CALL (702) 384 -1212 FOR DETAILS 

RELATED 
MUSIC 

SERVICES 
INC. 

Phone (702) 361 -1559 

4620 W. Blue Diamond Road, 
Las Vegas, Nevada 89118 

Recording Studios 

Studio A - 24 Track 

Studio B - 16 Track 

LET US PUT YOU IN THE CENTER 

THE LAWLOR 

VENTS CENTE, 
at the University of Nevada Reno 

Reno, Nevada 89557 

For Booking and Information 
Call: Bob Dagitz (702) 784 -4659 

OPENING FALL OF '83 with 12.000 SEATS - SE 

Two -Wall Partnerships 
Continued from page N -2 

Suzanne Sommers, now, is our star. We will get others, which 
will do the same thing." Following Sommers as star of the 
Moulin Rouge will be Charo. 

Is the Hilton starting a trend towards hotels augmenting 
floundering production shows with a star? 

"No, Lewin replies. "You cannot copy. Our showroom seats 
2,000. Our dinner show is $16.50. It's a gourmet dinner. Our 
midnight show is $12.50. If you take today, Suzanne Som- 
mers, put her into Caesars and they charge $45 and don't give 
a dinner, and you have to pay $20 to get a right seat, the 
magic will not be there." 

Legs And Feathers 
Not all production shows are star trade -offs. Many are insti- 

tutions. 
The famed Lido de Paris show observes its 25th anniversary 

at the Stardust Hotel this summer. 
Since its debut on July 2, 1958, the Lido has played to more 

than 20 million theatergoers -a record unequalled by any Las 
Vegas stage production. 

On Sept. 2nd, the 16th edition of the Folies Bergere will be 
unveiled at the Tropicana. 

"We think we have the best production show in the world," 
flatly states Rothkopf about his MGM -Grand spectacular. 

That Broadway Beat 
The intention is to keep Broadway shows at the Desert 

Inn," says Fred Lewis, "for as long as we can. We don't antici- 
pate running out of material. We find that it's a more efficient 
use of the dollar. You get more bang for your buck out of it." 

Lewis adds that the presidents of each Summa property 
are autonomous. They answer to only one man, Phil Hannifin, 
senior vice president in charge of recreation. If the president 
wants to change the show policy, go back to the star policy, if 
they can show Hannifin this is clearly the way to make money, 
they can do it. We allow our hotels to run independently of the 
corporation regarding performance. Each manager is charged 
with getting to his own bottom line. How he gets there isn't 
fair for us to dictate to him." 

"I have a theory about Broadway shows," comments Low- 
den. "Here's the problem. You get a hit in New York, which 
makes it worthy of coming to Vegas. Lets take 'Cats.' If I ob- 
tain 'Cats' from New York before it gets to the Shubert in Los 
Angeles, I have a shot. Once it plays Los Angeles it's no longer 
good for Vegas. Give me 'Dreamgirls' before it went to L.A. 
and I can attract Los Angeles here." 

Brig. Gen. Harry Wald, president of Caesars Palace, smiles 
from behind his desk. He is easy going and affable. There 
are those who claim to have been in his presence when he 
wasn't. "We're very up in regards to '42nd Street,' " he softly 
says. "It's a nice change for six months. We've had Broadway 
before, 'Fiddler on the Roof,' 'Mame,' 'Sweet Charity' was 
here for a long time with Juliet Prowse. She did a super job. 
This engagement of '42nd Street' is the first time it's played 
west of the Mississippi. We plan to advertise in conjunction 
with David Merrick on all places west of the Mississippi. It's a 

super show." 
Contemporary Acts Wanted 

That advertising agreement with Merrick helped lose a 

Barry Manilow one -nighter. Wald indicates that Manilow was 
wrapped up. "We're very excited about Barry Manilow in con- 
cert. This hasn't been done by any other hotel, so we're being 
innovative." 

Beginning in June, Caesars will stage a series of concerts 
utilizing their 10,000 outdoor stadium. "We're not going to 
hard rock. We'll keep some assemblance of order. We'll make 
sure that people who pay to see the concert, enjoy the con- 
cert," Wald says. He adds that Manilow was signed on a 

"percentage of his engagement," rather than a straight sal- 
ary. 

What hadn't been finalized were all of those contract riders. 
They were numerous and "outrageously demanding" accord- 
ing to a hotel source. 

Advertising demands were one issue. According to a hotel 
source Manilow wanted the hotel to spend $50,000 in adver- 
tising his one -nighter. Hotels advertising such a performance 
would be more apt to opt for a $16,000 agreement. 

Manilow also wanted his name on the marquee, a request 
which seems reasonable. The advertising contract for the 
marquee is held by David Merrick for the run of "42nd 
Street." Merrick refused to give up the marquee for one night. 
Manilow packed up his repertoire and boogied on down the 
highway. 

"We went to the wall for that one," says a hotel official indi- 
cating that Caesars does have their price limits and won't be 
pushed around by anybody. The hotel also indicates that they 
are actively interested in negotiating reasonable contracts 
with red -hot acts. 

"We'll always try to buy entertainment at a level we can af- 
ford. If competition persists, we will offer only a certain 
amount," Wald assures. "We will bid in order to continue our 
star stable. But there will be a maximum." 

The Dunes hotel is also after the top of the chart record act. 
"We're doing a series of concerts with contemporary artists," 
Gathrid announces. "The kind of artists who haven't been 
playing showrooms. I don't think we'll go to hard rock, but we 
will go contemporary. We have a capacity of 20,000. 

"Also, we intend to do at least one giant two -three -day con- 
cert on our golf course, which has a capacity of 200,000. You 
can't get a Billy Joel into a showroom. I think they'll find they 
can make more money in Las Vegas than they can on the 
road." 

Steve Gatlin, business manager and spokesman for the 
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Gatlin Brothers agrees. "It used to 
be that you made more money on 
the road. With competition for the 
dollar, there are few towns where 
you can really do that well. Here 
(Las Vegas) playing four -six weeks, 
gives us a solid dollar base, instead 
of shaking the bushes for bucks. 
With the hotel paying for food, and 
rooms for the band, you do better. 
You can sit for a week, of course it 
don't sell records." 

Larry Gatlin and the Gatlin Broth- 
ers pack the Riviera twice nightly. 
They began as an opening act, ris- 
ing to headline stature. If hotel 
owners are willing to pay top dollar 
only to artists that fill the show- 
room, be it known that the Gatlin 
team does just that, has a contract 
that is about to expire. They also 
would like a piece of the pie. 

"We are fulfilling the option part 
of our original contract we signed as 
an opening act," says Steve Gatlin, 
who receives no additional money 
as act manager. He indicates that 
"neither does Larry as MC on 
stage." 

We enjoy working the Riviera. 
We have a good relationship there. 
There are three weeks left on our 
'83 contract. This is a delicate situ- 
ation. It's all dollars and how many 
asses you put in the seats. We put 
butts in those seats. We've made 
money for the hotel. We average 
1,600 -1,700 per night. The dinner 
show is 750. The cocktail show is 
850 -900 and we sold out twice per 
night. 

To pay somebody $250,000 a 

week who is pulling in 400 people a 

night is wrong. But if you fill it, 
you're entitled to good money," 
Gatlin declares. 

Tough For Newcomers 
The Dunes will be turning their 

showroom into a room for premiere 
comedy talent. "I don't mean a 

comedy store, or a place to try out 
new comedians," says Gathrid. 
"We're using Shecky Greene, 
Buddy Hackett, Alan King, Jerry 
Lewis. People of that stature. They 
will work here in multiple weeks. 
There won't be dinner. It's 8 -10 
shows per week. We'll be dark on 
Sunday or Monday." 

As for the Sands, once the home 
of Sinatra and his famed 'rat pack,' 
the hotel will never again be the 
same. "The Sands was considered 
the crown jewel of the Strip," philo- 
sophizes Lewis, conceding that the 
glue has come loose in the old 
lady's tiara. 

"We're going to remarket the 
Sands in a different direction. The 
market we're going after is the 
young, aggressive, fast turnover, up 
crowd." In other words a grind 
joint. That's a gambling phrase for 
getting the last dime out of the cus- 
tomer in something like slot play, 
rather than the high roller crowd. 
"The Sands is going to be more like 
Harold's Club in Reno. We're going 
to be talking bus tours. We're going 
to do our best to get bodies in there. 

We haven't made a final deci- 
sion on the showroom. The show- 
room was decimated when remod- 
eling was done. What you've got 
now is a stunted showroom, or a 

giant lounge. It seats 250. That's 
going to take a special kind of han- 
dling. I suspect we'll see a contin- 
uation of attractions to get people 
in, through either name recognition 
or the type of music that they play. 
Reportedly, Helen Reddy will play 
there following the Bottoms Up re- 
view. 

The Sinatra Switch 
After a 14 -year relationship with 

Caesars Palace, Frank Sinatra is 
taking his vocal cords to Glitter 
Gulch. Known for low- budget am- 
biance, the Casino Center section 

For in -depth coverage of rock 
promotion and recording studio 
activity in Las Vegas, turn to 
Talent & Venues and Pro Equip- 
ment & Services sections. 

has given notice they're going up- 
town. Joy overfloweth on Fremont 
Street. 

"Sinatra is still one of the few 
people who can manage to raise a 

crowd," admits Lewis. "I'm sure his 
association with Steve Wynn will be 
exploited to the fullest. That exploi- 
tation is going to benefit the down- 
town area. 

"We are becoming such a mix of 
downtown and Strip that it's hard 

to tell where one is ending. The fact 
that Sinatra is associated with 
Steve Wynn in Atlantic City is a nat- 
ural tie. Caesars Palace has gone to 
a show policy switch, so it's logical 
that Sinatra would go down to the 
Golden Nugget. It can't do anything 
but help downtown." 

"If you have an identity crisis, 
you will pay for it sooner or later. 
You create opportunities for other 
people to take away your busi- 

00192% QoQ 
ness," says Steve Wynn adding, 

we have definitely benefitted." 
Reports circulated that Caesars 

lost Sinatra because the star 
wanted ownership interest in Cae- 
sars. When those talks broke down 
Wynn took control. 

Wald emphasizes that there was 
no animosity in the parting. Refer- 
ring to Wynn's three -year exclusive 
contract for Frank's services, both 
as singer and spokesman, Wald 
smiles and says, "Three years isn't 
a very long time." Bdlboard 

We're Going 
To Make 

Beautiful Music 
Together. 

Let's face it. 
Certain places are so special, so magical, 
that you just have to be a part of them. 

That's why I moved over to the Nugget. 
It's my kind of place. 

Start Spreading The News. 
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Classical 
B'casters Report Billing Gains 
CD's Contribution To Boom Cited At Chicago Confab 

Continued _from page 6 

politan Opera to furnish downlink 
satellite capability to stations airing 
the Texaco-sponsored opera broad- 
casts. If the plan materializes, dish 
receivers will be supplied to the net- 
work of stations now receiving the 
program by telephone wire from 
nearby NPR stations fed by satellite. 
said Michael Bronson, media de- 

partment director at the Metopera. 
CMBA stations reported increas- 

ingly good results from the use of 
television as an advertising medium 
to promote classical radio. Among 
those who reported particularly 
good results were WTMI Miami, 
WQXR New York, KHFM Albu- 
querque, and KING Seattle. More 
are using promotions, many self -liq- 

OVER THE NEXT 18 MONTHS 

Franklin Mint Releasing 
30 -Disk Toscanini Series 

NEW YORK -Thirty records 
conducted by Arturo Toscanini, in- 
cluding performances never before 
issued on disk, will be released in a 
limited edition over the next 18 

months by the Franklin Mint 
Record Society. 

The direct marketing project 
draws on material from the RCA 
vaults, as well as recordings taken 
from broadcasts which have re- 
mained in the private possession of 
the Toscanini family. Several years 
in the preparation, the project also 
involved cooperation on the part of 
the American Federation of Musi- 
cians in working out reimbursement 
formulas. 

Special processing of the old mas- 
ters was accomplished to reduce 

ce background noises, says Stanley 
a Walker, vice president of the society. 

mPressings, priced at $10.75, are by 
Europadisk, and chrome Dolby-en- - 1 

Fci coded cassettes, duplicated at Spe- 

c 
cialty, are priced at $11.75. 

co Under the Franklin Mint market- ' ing plan, buyers commit to the entire 
.. series of recordings, to be shipped 

Zquarterly in five -disk (or cassette) 
5 volumes over an l8 -month period. -, The edition is limited to 9,500 sets 

worldwide, says Walker. 

Initial offering of the Toscanini 
set was made in Franklin Mint's own 
membership magazine, but others 
are planned in consumer publica- 
tions here and abroad. Walker says 
the society's marketing efforts in Eu- 
rope have been expanded, particu- 
larly where classical packages are in- 
volved. 

Franklin Mint's first classical set 
was a group of "100 Greatest 
Recordings," introduced in 1977. 
Since then two others have been pro- 
duced, one devoted to "Great Con- 
ductors," and the other a tribute to 
Eugene Ormandy. Walker says still 
another is now in the testing stage. 

Among Toscanini performances 
reaching disk for the first time under 
the Franklin Mint plan are selec- 
tions by Debussy, Stravinsky, 
Franck and Wagner. Orchestras in- 
clude the New York Philharmonic 
and the Philadelphia Orchestra. 

All titles have been approved for 
release by Toscanini heirs -his 
daughters Wanda and Wally, and 
his grandson Walfredo. Assisting in 
the project were John Pfeiffer of 
RCA and Allan Steckler, says 
Walker. Restoration work on much 
of the archival material was by 
Ward Marston, a full -time consult- 
ant for Franklin Mint. 

BROADCAST REVIEW 

uidating, and contests with prizes 
ranging from free records to exten- 
sive travel. 

Tim Davidson of KING, newly 
elected to the presidency of the asso- 
ciation, says the attendees re- 
sponded well to the new round -table 
workshop format that supplemented 
plenary sessions. A quarterly news- 
letter will be issued to keep members 
up to date, he adds. 

The new makeup of the CMBA 
board, in addition to Davidson, in- 
cludes Ed Koepke of KVOD Den- 
ver, vice president; Warren Bodow 
of WQXR, treasurer; Steve Shepard 
of KLEF Houston, secretary; and 
Lee Hanson of WQRS Detroit, who 
serves as past president. 

ANGEL GOES 
BAROQUE 

NEW YORK -Heavy emphasis 
on Baroque music figures in Angel 
recording plans over the next year or 
two, as interest in the period con- 
tenues high in markets served by the 
label's international divisions. 

This was one of the conclusions 
reached at a week -long series of rep- 
ertoire meetings held in London ear- 
lier this month which was attended 
by company representatives from 
the U.S., the U.K., France, Italy and 
Japan. The meetings followed an 
earlier conclave in Lohmar, Ger- 
many, for Angel /EMI marketing ex- 
ecutives. 

Other instrumental, opera and 
choral repertoire projections were 
made at the London sessions, some 
as many as three or more years in ad- 
vance in the case of the label's most 
active recording artists. This group 
includes Itzhak Perlman, Riccardo 
Muti, Klaus Tennstedt, Andre Prey- 
in and Simon Rattle. 

Grammys Saluted With Dignity 
NEW YORK -The classical 

community came up with its own 
salute to the genre's Grammy 
nominees and winners May 22 in a 
two-hour radio program aired first 
on WNCN here and then offered 
gratis via satellite to some 240 Na- 
tional Public Radio stations. It will 
also be made available on tape to 
commercial stations. 

The program realized one of the 
prime goals of its co- producer, the 
fledgling Assn. for Classical Music 
(AfCM), which has long com- 
plained of the token attention 
given classics on the nationally 
televised Grammy show. Further, 
it realized this goal with profes- 
sionalism, dignity and a show busi- 
ness flair that belied its volunteer 
elements. 

The hope, of course, is to dis- 
seminate much more widely the 
competitive drama associated with 
Grammys awarded classical 
recordings, and in the process help 
broaden the audience for classics. 
Too often, the classical winners are 
not even identified in routine cov- 
erage of the Grammy show. 

The choice of Beverly Sills of the 
New York City Opera and Gene 
Shalit of NBC's Today Show as co- 
hosts was apt, as was that of Martin 
Bookspan as announcer and inter- 
viewer. Their interaction with win- 

ners interviewed on the air was 
natural, and the introduction of 
winning recordings, played in sub- 
stantial excerpts, unfailingly inter- 
esting. 

Itzhak Perlman recalled for lis- 
teners the first time he played the 
Elgar Violin Concerto, before a 
movement of the Grammy winner 
was played. From choral director 
Margaret Hillis came a first -hand 
description of the difficulty experi- 
enced by American singers in pro- 
nouncing French idiomatically, a 
problem in the winning "Dam- 
nation of Faust" album with which 
she was identified. 

Clarinetist Richard Stoltzman 
spoke of his hope that the award 
may help focus attention on a rela- 
tively neglected area of the reper- 
toire, the Brahms Clarinet Sonatas, 
for which he won his Grammy 
along with pianist Richard Goode. 
And for those to whom the pro- 
ducer's craft is still a mystery, An- 
drew Kazdin trimmed away some 
of the misconceptions. The entry 
he was associated with is the com- 
plete recording of Wagner's 
"Ring" cycle as conducted by 
Pierre Boulez. 

One of the most moving epi- 
sodes was part of an interview 
taped by Glenn Gould only five 
days before his death on the some- 

times neglected need for deliberate 
tempos in the playing of contra- 
puntal music. He said new 
thoughts on this question led to his 
desire to remake the "Goldberg 
Variations," before the Aria and 
first two variations of the Bach 
work were played. 

James Levine, honored for his 
conducting of the Mahler Seventh 
Symphony, pleaded the case for 
less accessible works that "only 
yield their secrets to repeated hear- 
ings." 

Aside from providing two hours 
of good talk and music, will the 
program help stimulate a wider ac- 
ceptance for classics? Certainly, if 
the show were to be aired on sta- 
tions whose attention to classics is 
modest, not the case with WNCN 
or the NPR stations that have 
picked it off the satellite. 

Commercial stations will have 
access to the program at no charge 
but for the airing of commercials, 
low -key pitches by Maxell tape 
(any problem there ?) and the 
Baldwin Piano and Organ Co. 
Syndication is by WFMT in Chi- 
cago, which regularly offers pro- 
grams via satellite and tape to 
other stations, among them con- 
certs by the Chicago and San 
Francisco Symphonies. 

IS HOROWITZ 

CANDIDLY SPEAKING -Tower Records' giant new Manhattan store, due to 
be opened this summer, was the scene of a post -concert reception cele- 
brating the release of The Photographer" by Philip Glass on CBS Records. 
Huddle here, from lett, are Russ Solomon, Tower president; Glass; Joe Dash, 

Masterworks chief; and Paul Smith, CBS marketing head. 

More Stress On Midline 
At Moss Under Bookspan 

NEW YORK -When Martin 
Bookspan moves over full -time to 
Moss Music Group in September, a 
top priority for the firm's new direc- 
tor of a &r will be to open budget - 
oriented retail outlets to a wider se- 
lection of classics. 

Moss Music was one of the first to 
reach into such markets with its Al- 
legro cassette line, priced to con- 
sumers at $2.98 to $3.98, a concept 
adopted by almost all labels during 
the past two years. Moss has claimed 
that up to 15,000 outlets across the 
country now carry some classical 
recordings, if no more than a small 
selection of budget warhorses. 

Much of Bookspan's attention, he 
says, will be devoted to adapting 
catalog and new recordings to mid - 
price packages that can be marketed 
in these budget outlets. Low -price 
cassettes showed that a classical 
market exists, Bookspan says, and 
the challenge now is to broaden the 
penetration. 

Also on the front burner for the 

former coordinator of concert activi- 
ties at ASCAP is a program of Amer- 
ican opera recordings that could be 
done in cooperation with perform- 
ing groups and interested founda- 
tions. Thea Musgrave's "A Christ- 
mas Carol" and "Mary, Queen of 
Scots" are recent examples on the la- 
bel. 

Moss Music will continue fre- 
quent recordings with American or- 
chestras, says Bookspan, with proj- 
ects planned or in discussion with 
the Cincinnati, Atlanta, Minnesota, 
St. Louis and Baltimore orchestras. 
There will be sessions with the Cin- 
cinnati this month, and a series in 
Baltimore in October. 

Continuing recording programs 
are planned with Renata Scotto, the 
Tokyo String Quartet, Sherrill Mil - 
nes, Horacio Gutierrez, Elmar Oli- 
veira and Andre- Michel Schub. 
Bookspan says that about 25 new re- 
leases are expected on the Moss Mu- 
sic family of labels by the end of the 
year. 

Classical Notes 
Ellen Taaffe Zwilich, this year's winner of the 

Pulitzer Prize for composition, was among 22 

past winners of the award honored last week by 

BMI. About a dozen Pulitzer laureates affiliated 
with the performing rights organization at- 

tended a special reception in New York on 

Wednesday (25). First BMI composer to win a 

Pulitzer was William Schuman, in 1943. Three 

have won awards twice -Walter Piton, Elliott 
Carter and Roger Sessions. Zwilich, whose win- 

ning work is her Symphony No. 1 (Three Move- 

ments for Orchestra), is the first woman to re- 

ceive the award for composition. 
BMI also continues to nurture budding com- 

posers, and for the 31st year has again 

presented cash awards to a group of writers 

aged 15 to 25. The prizes were handed out by 

composer Milton Babbitt and BMI senior vice 

president Thea Zarin.... Frederica von Stade 

receives an honorary doctorate from the Mannes 

College of Music in New York this week. She 

graduated from the school in 1969.... Max Ru- 

dolf, former conductor of the Metropolitan Op- 

era and the Cincinnati Symphony, rejoins the 

faculty of the Curtis Institute this fall to direct a 

class in the art. 

Richard Adkr's "Wilderness Suite," recorded 

by the Utah Symphony under its associate con- 

ductor, Charles Ketchum, is due for release by 

RCA Records this month. Producer was Jack 

Pfeiffer, and support for the recording, as well 

as for the premiere performance in Salt Lake 

City, came from AT &T and the Bell Systems 

companies. 

Basso Samuel Rampey will record the title 
role in Rossini's " Maometto II," the original ver- 

sion of "Siege of Corinth," for Philips. He will 
also be featured in a pair of opera recordings for 

CBS Masterworks scheduled for sessions later in 

the summer.... Carnegie Hall has signed on as 

a corporate member of the Assn. for Classical 

Music, reports Gerald Widoff.... Owl Recording, 

in Boulder, Colo., has released the disk debut of 

the Columbine Chamber Players. The album in- 

cludes the world premiere recording of "Cha- 

risma" by lannis Xenakis. 

KUSC Los Angeles and its Venture County 

sátellite station, KCPB, have been broadcasting 
"Letters From Europe," a series of daily direct 

reports on activities of the Los Angeles Sym- 

phony during its tour on the Continent. Pro- 

ducer is Gail Eichenthal, who performed a simi- 
lar chore for the orchestra last year during its 
tour of the Far East. 

CMS Records, manufacturers and distribu- 
tors of the CMS, Desto and Summit labels, is 

moving to larger headquarters. New address, as 

of the last week in June, will be 226 Washington 

St., Mount Vernon, N.Y. 10553; (914) 667- 

6201.... Someone else has now completed a 

performing version of Mahler's Tenth Sym- 

phony. A performance of the edition by Clinton 

Carpenter will be presented in New York by the 

combined forces of the New York festival and 

New Amsterdam Orchestras June 8, with Clif- 

ford Gilmore on the podium. 

Gerard Schwarz, musical director of a num- 

ber of chamber orchestras, has been named mu- 

sic advisor to the Seattle Symphony. The post 

has been vacant since the death of Ranier Mie - 

del last March. 
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Pro Equipment & Services 
Michigan Studios Still Struggling 
Some Turn To Subsidiary Activities To Boost Business 

COUGAR PRODUCES -Mitch Ryder, left, and John Cougar take a break from 
the rigors of recording Ryder's new LP which is being produced by Cougar. 
The album is being recorded in the living room of an unfinished Indiana house 

with remote facilities supplied by Criteria Studios, Miami. 

WITH PINK NOISE SOURCE 

New Analyzer From Gold Line 
WEST REDDING, Conn. -The ations can be read on the Music 10 

Gold Line Co. has begun marketing real time analyzer. Since the 10 

a real time analyzer with built -in bands of the analyzer correspond to 
pink noise source. The firm says the the sliders of graphic equalizers, the 
unit, designated the Music 10, is de- musician can move the sliders up or 
signed to help professional musi- down, and see the effect to the room 
cians "rapidly equalize any room, directly on his analyzer display." 
with professional results." The unit's analyzer display also 

According to Gold Line engi- 
neers, the built -in pink noise source 
provides flat sound across the entire 
audio range. They state that by 
patching pink noise into a p.a. sys- 
tem, the musician sets a standard for 
comparison. 

They continue, "Since pink noise 
is flat when it enters a system, any 
variations from flat are the result of 
the room and the system. These vari- 

indicates three industry standard 
curves and feedback. The engineers 
explain that since the musician using 
the system will know at a glance the 
frequency causing the feedback 
problem, he can rapidly depress the 
correct slider on his EQ. 

They add, "The musician will also 
find that even under the pressure of 
a live performance, he can depress 
the correct slider without taking out 
much of the music." 

Nashville's Shock House Cuts Rates 
NASHVILLE -In a move aimed The new marketing thrust coin - 

at honing its competitive edge in the cides with the studio's second anni- 
fierce rivalry for recording studio versary. In its two years of operation, 
business here, the Shock House has the studio has recorded Faron 
slashed its rates from $65 an hour to Young, Leona Williams, the Origi- 
$45 an hour. nal Drifting Cowboys, Dean Dillon, 

Wayne Carson, Jeanne Pruett and 
others. 

Also as part of the new marketing 
package, the Shock House has 
opened a new production facility. 
Part II Productions, headed by 
Shockley, who produces the acts and 
works with them in finding labels to 
release their material. Part II is cur- 
rently producing such artists as 
Cooter Daniel, Monte Black, Willie 
Redden, Bill Carmack and D'Alice. 

The 24 -track facility is also in- 
cluding the free services of an engi- 
neer with these rates. To further so- 
lidify the studio's position, owner 
Mike Shockley, a former recording 
engineer with RCA, has added new 
equipment to the already state -of- 
the -art products in his facility. It in- 
cludes a Lexicon delay unit, Lawson 
echo plate, JBL speakers and a 
Fender Rhodes piano. 

EDISON ARCHIVES -Walter Welch, left, and William Storm, curators of the 
Syracuse Univ. Audio Archives in Syracuse, N.Y., get a "hands on" feel for a 
new 16 -track audio mixing console from MCI /Sony. The console will be used 
in the archives' Thomas Edison Rerecording Laboratory, which will be used 

exclusively for sound restoration and preservation. 

By CONSTANCE CRUMP 

DETROIT -The recession that 
has paralyzed the industrial Mid- 
west still grips recording studios in 
the Detroit area. But some hopeful 
signs have been seen by studio oper- 
ators. 

On the whole, subsidiary activities 
provide supplemental, in some cases 
total, income for studios. For ex- 
ample, Solid Sound, in Ann Arbor, 
is an Agfa tape dealer. 

"We wind and sell several thou- 
sand cassettes a month," owner Rob 
Martens reports. "That keeps us go- 
ing over rough spots." The studio 
has also turned to the in -house writ- 
ing, arranging, and producing ofjin- 
gles. "We have a couple of national 
clients that bring us more money 
per project than a month's worth of 
rock'n'roll bands," Martens says. 

Solid Sound is currently complet- 
ing work on a Hiram Walker indus- 
trial film. "To compete with New 
York or Los Angeles, we need con- 
stant maintenance. That's why we 
decided to produce in- house," Mar- 
tens says. 

Grosse Point's Cloud Born Produc- 
tions is finally starting to pick up a 
little bit, says engineer Mike deMar- 
tino. "It's been really rough. Our 
block rate has dropped to $60 an 
hour. We've spent most of our down 
time trying to cut some tunes, and 
hopefully, one of those will be a hit." 
Noting that advertising is problema- 
tic, deMartino says most of the stu- 

dio's business comes through word 
of mouth. "A digital drum machine 
and a lot of synthetic stuff are cus- 
tomer attractions, too," he says. 

Ken Glaza owns K & R Record- 
ing Studios in Southfield and serves 
as vice president of the Michigan 
Studio Owners Assn., a loose net- 
work of industry figures that meets 
informally every month. Glaza strong- 
ly opposes rate cutting. "I've never 
lowered my prices and I probably 
never will. The people who are lower- 

ing prices are the ones who've got 
enough money to buy a 24 -track 
board and call themselves a profes- 
sional studio. I'm beyond just giving 
service. I get involved in the project 
and in making the band a success. 

"Indirectly, the hobbyist type of 
studio is destroying the recording 
business in the state. They start out 
cheap, then find that they're forced 
to hold those prices to get business. 
They can't afford to upgrade equip - 

(Continued on page 46) 
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HAPPY UNION -Singer /actress Phyllis Hyman, right, seals a production pact 
with artist /producer Narada Michael Walden after Walden agreed to produce 
Hyman's newest album at the Automatt Recording Studios in San Francisco. (-- 

Walden's producing credits include Angela Bofill and Stacy Lattisaw. z z 
m 
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graphic window, half- window or plain with a 
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colors are available on order. Made of 
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JMC Video Storage Cases are 
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201- 334 -2020 
CALL 
TODAY 

HIGH IMPACT 

SCRATCH RESISTANT 

NORELCO BOXES 
SOFT POLY BOXES 

BLACK, WHITE AND BLUE IN STOCK 

SAME DAY 
SHIPMENTS 
Orders Taken By 10 am 
Shipped by 4:30 pm 

No Minimum Order- Buy Direct From Manufacturer. 

ICALL TODAY: 
201-334-2020 

The Most Competitive Prices in the Industry! 
JJ ! i Joyce Molding Corporation 

501 Division Street Boonton, New Jersey 07005 

www.americanradiohistory.com

www.americanradiohistory.com


46 

Pro Equipment & Services 

Billboard photo by Sarah Stein 
HALLYDAY SOUND -French artist Johnny Hallyday, center, discusses his 
U.S. recording project with producer Pierre Billon, right, and engineer Charlie 
Tallent. Hallyday has spent the past month at Sound Emporium Recording 
Studio, Nashville, recording material for Phonogram. Included in the project 
are many original songs, as well as French versions of hits by Jerry Lee 
Lewis, Kenny Rogers and Bob Seger. Arranger for the project is Eric Bouad. 

IN COMMUNICATIONS COMPLEX 

Film Scoring Studio Opening In Dallas 
IRVING, Tex. -A 48 -track 

recording facility, specifically de- 
signed for scoring for large- screen 
projection, is scheduled to open in 
the new multi -million -dollar Dallas 
Communications Complex here in 
June. The facility is believed to be 
the first of its kind in Texas. 

According to John Marshall, the 
studio's manager, the 8,000 square 
foot facility, Dallas Sound Lab, will 

provide a number of services to the 
new Dallas Communications Com- 
plex, a film facility, including audio 
for video, audio for film, and live 
broadcasts. It will also offer audio 
recording services for recording art- 
ists. The studio, now in its second 
phase of construction, will also have 
two film editing rooms, a screen 
room and a scoring room. 

With your apex printer 
you'll print label copy 
right on your cassette. 
Print up to 5,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 3c or more per cassette. 

a. 

°Pex Got,cfh, 
}-tto -ra Fia±7Hr 
rirtt pryt 

both °^Yax les}Ñy cassette 
yourDiant 

a11u1 
.0.01ATIC C0.0.710 

400 Madison Avenue 
New York, New York 10017 
Telephone: (212) 308 -6888 
Telex: 12 -6419 

HOTELS, UNION FINGERED 

Vegas Studios Report Problems 
LAS VEGAS -"Our problems are 

the hotels," charges pioneer studio 
owner Hank Castro of Las Vegas 
Recording. "When we record a star, 
instead of picking the best musicians 
from each hotel, you have to use the 
hotel's house band. This has hap- 
pened to me several times at several 
hotels. 

"I'll have a big star. I'll contact the 
best musicians in town. I mean super 
players," he stresses. "Then the hotel 
band leader (where the star is ap- 
pearing) calls saying: What are you 
doing with my star ?' 

"This is the truth," Castro empha- 
sizes. "I'm recording her, doing the 
best possible job. The band leader 
says, `You mean my band isn't any 

?' 

"That's not it," explains Castro. "I 
have a contract. When I give some- 
body a package I'm sticking my neck 
out. It had better be right. I want the 
best band. Five times I actually had 
to fire the boys I hired, and take the 
hotel band. The client walked out of 
here with a lousy product." 

Do you mean that if a Diana Ross 
comes in, wants to record, and is ap- 
pearing at Caesars ... 

"You use Caesars' band," finishes 
Castro. "We have to. I'll go further 
than that. If I don't hire the band, 
the hotel owner or manager calls 
saying: `I'm paying these guys hun- 
dreds of thousands of dollars a year. 
You mean they can't go into a studio 
to do a record ?' 

"That's hotel politics," Castro 
stresses. "Believe me, it's rough." 

Mich. Studios 
Still Struggling 

Continued from page 45 

ment when the time comes, but 
they're taking business away from 
legitimate studio owners in the 
meantime. It's the musician who 
really gets caught in the middle." 

Glaza says low demand in the De- 
troit metropolitan area, coupled 
with price cutting, which keeps pro- 
fessional studios from expanding, 
and a strong union keep studios on 
the rack. "I predict Detroit will get 
smaller and smaller. It's like a gas 
price war," he says. "You can't sell 
Delmonico steaks for 50 cents." 

United Sound's chief engineer 
Mike lacopelli says business has 
been better, but it goes in cycles. 
"We've tried to stick to our basic pol- 
icies on price structure," he reports. 
"It depends on the project." To at- 
tract customers, United is trying to 
be as visible as possible, he says. 
"We make sure local production 
companies know who we are. 
United's owner is a producer, so we 
have built -in business that is 60% to 
70% of our work. We don't really 
have to get out there and hustle; 
we're lucky. Generally, most of our 
music recording is major label." 

Dwight West, manager of RMJ 
Studio, says recording classes have 
eased recession woes. "We offer 
basic and advanced 10 -week courses 
so the general public can learn audio 
recording A to Z. That really helps," 
he notes. 

Rate cutting is almost a necessity, 
West adds. "I'm running a lot of spe- 
cials, like two hours for the price of 
one. We 24- trackers can't afford to 
give time away, but on the other 
hand we've got to be competitive." 
West says the studio has gotten only 
repeat business, no new clients for 
about the past six weeks. "We've cut 
some jingles, but on the whole, regu- 
lar recording is pretty dead," he says. 

If the hotel isn't picking up the 
recording costs, why give in? "They 
do up to l5 major tv specials and 
give us a lot of work," he answers. 

"We have a few good studio musi- 
cians," offers Lee Watters, 22, owner 
of the L.A.W. (Luxury Audio Work- 
shop). "It's mostly rhythm sections 
and piano. You have to hand pick." 

Lou Carto, owner of RMS Studio 
adds, "To a certain extent the musi- 
cians here are capable. What they 
are is lacking in studio experience. 
They need producers who can tell 
the musicians what they want." 

"The musicians union is geared 
toward live shows. They don't un- 
derstand recordings," continues 
Robin Freeman, a partner in Com- 
mercial Sound Studio. "They aren't 
interested and don't care. We had a 
South African producer in here with 
an $80,000 project. The next year he 
was ready again. The musicians 
union gave him so many problems 
he went to Los Angeles. 

"We did record Melissa Manches- 
ter live at the MGM -Grand, for an 
hour Radio Tokyo special. We re- 
corded both of Melissa's shows in 
one evening, and took the best out of 
both. They're so pleased they want 
to do a series of shows out of Las 
Vegas. 

"The musicians union doesn't 
have the personnel who have been 
involved in the recording industry 
like they used to," he continues. 

"The union membership are people 
who work in the pits, the show 
bands. Many musicians resent the 
union, feeling it doesn't help them 
unless they are in a hotel position. 
The Musicians Union is affiliated 
very closely with the AFL /CIO. 
We're getting back into that old 
Teamsters problem, especially the 
mentality." 

"Another thing," adds Castro, 
"the first people to meet the stars are 
the musicians. They complain about 
not getting studio work, so they say 
the studios aren't any good. This is 
their attitude. Local musicians come 
in without any producer. They walk 
out with a piece of tape. They don't 
make records here, they make tapes. 
So they bad -mouth the studio. You 
don't have the support of the local 
musicians." 

Mike Werner, vice president of 
the musicians' local, was contacted 
at union headquarters, and read the 
statements made by the local stu- 
dios. He was asked to respond. "It's 
too involved to discuss in two min- 
utes and I'm ready to go into a board 
meeting, honey," was his answer. 

Hotels dropping stars has also af- 
fected studio work. There are five 
24 -track studios in town. One spe- 
cializes in local jingles. The others 
report a drop in business. 

"The hotels cancelling star pol- 
icies has affected our business," ad- 

(Continued on opposite page) 

Billboard photo by Richard Wernig 

ROCK FANTASY- Engineer Rob Bengston "stretches across the board" at 
the Workshoppe Recording Studio, Douglaston, N.Y., to capture the sounds 
of Rick Derringer, as the latter works on his new album, "20,001: An Animated 

Rock Fantasy." The record is due for release this summer. 

Introducing reliability... 

iCa \ Model 515 
Automatic Cassette Loader 

1 

Speed and accuracy are valuable only when 
your cassette loader is operating without pro- 
blems. Now, with the TTL Model 515 Automatic 
Cassette Loader you can have the reliability 
which guarantees top speed and highest 
accuracy all the time. 
Precision -built with many extra features, such as 
unique scissor action splicing system, built -in 
quality control system and lowest operating 
noise, the 515 is a compact, modular design unit 

with simple -to =reach electronic and mechanical components -easy to 
operate, easy to maintain. Lowest downtime of any loader in the market. 
Dollar for dollar you cannot buy more production capacity, accuracy and 
reliability than you will find in the 515. Get all the information on specifica- 
tions and prices -call or write to 

TLR MARKETING CORP. A -V MARKETING CORP. 
Exclusive Distributor Exclusive Sales Agent 
2 Bashford Street, Yonkers, NY 10701 195 Kinderkamack Rd., 
Tel.: 914 -968 -1605 Emerson, NJ 07630 

Tel.: 201-967-7240 
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By ERIN MORRIS 

In Nashville at Music City Music Hall, RCA 

artist David Wills cutting single tracks with pro- 

ducer Blake Mevis. Bill Harris is engineering.... 
Glen Campbell in the studio laying vocals tracks 

with Charley Pride for Pride's upcoming RCA al- 

bum. Norro Wilson is producing the project, with 

Harris behind the board.... Jimmie Davis in the 

studio with engineer Bill Vandevort mixing his 

latest gospel project. ... The Family Brown 

working on next RCA single with producer Wil- 

son and engineer Harris. ... Mevis producing 

some material on the Kendalls' next Mercury/ 

PolyGram album, with Harris engineering. 

George Jones cutting at Eleven Eleven Sound 

for Epic. Billy Sherrill is producing.... Producer 

Ray Baker working with Merle Haggard, also for 

Epic.... Baker also producing Moe Bandy's next 

album, with engineer Ron Reynolds.... CBS art- 

ist Gary Wolf in the studio with producer Joe 

Chambers. ... Reynolds producing and engi- 

neering Tony Joe White's upcoming CBS release. 

. Producer Mark Sherrill cutting tracks on 

Mainstreet artist Penny DeHaven. 

Mastering at Disc Mastering Inc. includes an 

album and single by Vern Gosdin for Compleat, 

an album and single by Ray Stevens for Poly - 

Gram and an album by Chet Atkins for Colum- 

bia. All projects were mastered by Randy Kling. 

In Miami at Criteria Recording Studios, the 

Romantics working on their new album for Nem- 

peror with producer Peter Salley. Engineers for 

the project are Hal Hansford and Jim Sessody. 

Rock'n'roll band Brother's Grimm cutting an 

album on Cenec, with Mark McClurg producing 

and Sessody and Eric Schilling engineering.... 
Mastering by Mike Fuller includes Robin Gibb's 

solo album on PolyGram, Firefall's new single 

and album for Atlantic, an album by RCA act the 

Lamont Cranston Band, and singles by Rodway 

and Chilliwack.... Criteria's remote unit record- 

ing the Phil Garland Band, with audio produc- 

tion handled by Ron and Howard Albert. Ron Al- 

bert engineered the project. 

Reelsound's remote unit of Austin is record- 

ing the Osmond Brothers at Billy Bob's in Fort 

Worth. Bill Tullis, Malcolm Harper and Mason 

Harlow were at the console.... Billy Squier was 

recorded in Norman, Okla., San Antonio and 

Austin with producer David Knight and engi- 

neers Harper, Harlow and Chuck Sugar... , 

Vegas Studios 
Report Problems 

Continued from opposite page 

mits Freeman. "Mainly this is an 
overdub studio. With stars in town, 
they bring in tapes they're working 
on. We help them finish their al- 
bums. Our rates are $140 an hour. If 
it's a 250 -hour album project, we'll 
deal on price." 

"Everybody has lost a lot of busi- 
ness," agrees Castro. "I find myself 
hustling more to get business. I used 
to have three engineers working 
around the clock. Now I'm lucky to 
keep one busy. My business is doing 
well, because I'm established." 

Then why stay in Vegas? Pack up 
the board and open a studio in Los 
Angeles. 

"We've had several opportunities 
to open a studio elsewhere, includ- 
ing Santa Monica," relates Freeman. 
"We opened here because we felt the 
money would be here. For a period 
of three years it was. Then the stars 
went. It's turning around this sum- 
mer because of people like Paul 
Lowden, the Perlmans and Caesars 
doing outdoor concerts." 

Castro likes Las Vegas and play- 
ing poker until 5 a.m. "We wouldn't 
stand a chance in Los Angeles," he 
confesses. "That's the recording cen- 
ter of the world. It would be like me 
getting in the ring with Larry 
Holmes." 

Then why should people come to 
Las Vegas to record? 

"Here it's a vacation package. 
You're in a resort town. You don't 
have the L.A. traffic and smog. 
Come here and relax. If we're charg- 
ing $100 an hour, we'll give an hour 
a day off. That pays for the client's 
room and food. There are a lot of 
ways to work with our clients." 

LAURA DENI 

George Jones was recorded in Lafayette with Fat 

Music producing and Ken Sussa, Harper and 

Harlow engineering.... The remote unit was in 

Fort Worth to record Word artist Mike Warnke in 

concert. Neil Joseph produced the recording, 

with Harper, Harlow and Louis Valìs at the con- 

trols.... Vandenberg was recorded, with Biff 

Dawes producing and Harper, Harlow and Sugar 

engineering. ... Triumph cutting live in Dallas 

Studio Track 
and Amarillo, with Dave Thoener, Harlow, Har- 

per and Rusty Buckner engineering. 

At Britannia Studios, producers Danny Jor- 

don and Tom Gray remixing an LP for She with 

Russ Bracher engineering and Kent Luck assist- 

ing. ... California in the studio with producer 

Logan McKenknie and engineer Bracher.... 
Producers Snuff Garrett and Steve Dorff remix- 

ing Ray Price and David Frizzell for Viva and 

Dottie West for EMI America. Engineering are 

Greg Venable and Bracher. 

At Cherokee Recording Studios, the Stingers 

laying tracks for their debut six -song mini -al- 

bum. Kenny Keerner and Steve Kramer are pro- 

ducing the effort, with Phil Jamtaas engineering. 

In Van Nuys, Calif. at Rollin' Rock Studios, 

Ronny Weiser producing Ray Campi & the Rock - 

abilly Rebels' newest album. 

In Los Angeles at Gold Star Recording Studios 

Inc., Channel 3 working on a new album for 

Poshboy, with Jay Lansford and Robbie Fields 

producing and Stan Ross engineering. 

Editor's note: All material for the 
Studio Track column should be di- 
rected to Erin Morris in Billboard's 
Nashville office. 
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Billboard ... the international newsweekly ... is on the editorial 
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Look for Billboard's weekly coverage ... and soon 
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WHY SETTLE FOR TOP 10 
WHEN T.G. GIVES YOU #1? 

T.G. SHEPPARD'S GREATEST HITS 
1/4 -23841 

FEATURING EIGHT 441 SONGS 
AND "WITHOUT YOU," T.G: s LATEST SINGLE 

7 -29695 

BILLBOARD CHART POSITION 

I LOVED 'EM EVERY ONE #1 

PARTY TIME #1 

FINALLY #1 

WAR IS HELL (ON THE HOMEFRONT, TOO) #1 

WITHOUT YOU #13 
YOU FEEL GOOD ALL OVER #4 

LAST CHEATER'S WALTZ #1 

I'LL BE COMING BACK FOR MORE #1 

DO YOU WANNA GO TO HEAVEN #1 

ONLY ONE YOU #1 

PRODUCED BY BUDDY KILLEN FOR TREE PRODUCTIONS 
ON WARNER /CURB RECORDS AND CASSETTES 

j,[3, 
©1983 WARNER BROS. RECORDS INC. 
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WEEKS 
AT Olt 

OUR LOVE IS ON THE FAULTLINE -Crystal Gayle (A. Reynolds) 
R. Kirk, Rondor PIT LTD /Irving, BAIT Warner Bros. 7 -29719 

YOU'RE OUT DOING WHAT I'M HERE DOING WITHOUT - 
Gene Watson With The Farewell Party Band (R. Reeder, G. Watson) 
B. Roberts, A. Friuell, Desert Rose /Ski Slope, BMI; MCA 52191 

YOU CAN'T RUN FROM LOVE -Eddie Rabbitt (D. Malloy), 
E. Babbitt, D. Malloy, E. Stevens; Deb Dave /Briarpatch, BMI; Warner Bros. 7- 

29712 

THE RIDE -David Allan Coe (B. Sherrill) 
1.B. Detterline, Jr., G. Gentry; Algee /Newwnters. BMI; Columbia 38- 037789 

STRANGER IN MY HOUSE- Ronnie Milsap (R. Milsap). T. Collins) 
M. Reid; Lodge Hall, ASCAP; RCA 13470 

FOOL FOR YOUR LOVE -Mickey Gilley (I.E. Norman) 
D. Singleton; lensing /Black Sheep, BMI; Epic 3403783 

YOU TAKE ME FOR 

GRANTED -Merle Haggard (M. Haggard, R. Baker) 
L Williams: Shade Tree, BMI; Epic 34-03723 

MY LADY LOVES ME 

(JUST AS I AM) -Leon Everette (K. Dean, L. Everette) 
K. Stegall, C. Waters; Blackwood, BMI; RCA 13466 

IN THE MIDDLE OF THE 

NIGHT -Mel Trllis (H. Shedd) 
B. Corbin; Saba!, ASCAP; MCA 52182 

LOVE IS ON A ROLL -Don Williams (D. Williams, G. Fondis) 
R. Cook, 1. Prine; Roger Cook, BMI /Big Ears, Bruised Oranges, ASCAP; MCA 

52205 

LOVE AFFAIRS - Michael Murphey (1.E. Norman) 
M. Murphey, M. d'Aba; Timberwoll /d'Abo, BMI; Liberty 1494 

WITHOUT YOU -T.G. Sheppard (B. Killen) 
P. Ham, T. Evans; Apple, ASCAP; Warner/Curb 7-29695 

OH BABY MINE (I GET SO LONELY)- Statier Brothers (1. Kennedy) 
P. Ballard; Edwin H. Morris, ASCAP; Mercury 811488.7 ( PolyGram) 

I.O.U. -Lee Greenwood (1. Crutchfield) 
K. Chater, A. Roberts; Vogue (Welk Music Group) /Chriswald /Hopi Sound /MCA/ 
BMI/ASCAP; MCA 52199 

HIGHWAY 40 BLUES -Ricky Skaggs (R. Skaggs) 
L. Cordie, Amandalin, ASCAP, Jack 8 Bill, ASCAP (c /o Welk GP); Epic 34 

03812 

IN TIMES LIKE THESE- Barbara Mandrell (T. Collins) 
R. Fleming, D. Morgan; T. Collins, BMI; MCA 52206 

I'M MOVIN' ON- Emmylou Harris (B. Ahern) 
H. Snow: Rightsong, BMI; Warner Bros. 7 -29729 

THE LOVE SHE FOUND 

IN ME -Gary Morris (B. Montgomery. M. Morgan, P. Worley) 
D. Linde, B. Morrison; Southern Nights, ASCAP: Warner Bros. 7-29683 

PANCHO & LEFTY -Willie Nelson 8 

Merle Haggard (C. Moman, W. Nelson, M. Haggard) 
T. Van Zandl; United Artist /Columbine, ASCAP; Epic 34 -03842 

FLY INTO LOVE- Charly McClain (Chucko Productions) 
M. Wright, L. Anderson; Unart /Land of Music /Old Friends, BMI; Epic 3403808 

THE CLOSER YOU GET -Alabama (H. Shedd, Alabama) 
1.P. Pennington, M. Gray; Irving /Down 'N Dixie /Chinnichap. BMI; RCA 13524 

SNAPSHOT- Sylvia (T. Collins) 
R. Fleming, D.W. Morgan; Tom Collins, BMI; RCA 13501 

OLD MAN RIVER 

(I'VE COME TO TALK AGAIN) -Mel McDaniel (L. Rogers) 
R. Scale, D. Hogan; Vogue; Partner /Julep (Welk Music Group), BMI; Capitol 
5218 

ALL MY LIFE -Kenny Rogers (D. Foster, K. Rogers) 
V. Stephenson, D. Robbins, 1. Silbar, Warner House of Music /WB Gold, BMI, 
ASCAP; Liberty 1495 

FOOLIN' - Johnny Rodriguez (R. Albright) 
R. Mooney; Ace in the Hole, BMI; Epic 34-03598 

I ALWAYS GET LUCKY WITH YOU- George Jones (B. Sherrill) 
T. Whitson, F. Powers. G. Church, M. Haggard; Shade Tree, BMI; Epic 34- 

03883 

COMMON MAN -john Conlee (B. Logan) 

S. Johns; Lowery/Legibus /Captain, BMI; MCA -52178 

I WONDER WHO'S HOLDING MY 

BABY TONIGHT -The Whites (R. Skaggs) 
D. Clark, V. Clark, 1. Halterman; Laurel Mountain, BMI, Hall Clement, BMI 
(c/o Welk Music GP), Ricky Scaggs, BMI; Warner /Curb 7-29659 

SINGING THE BLUES -Gail Dames (G. Davies) 
M. Endsley; Acuff -Rose, BMI; Warner Bros. 7-29726 

AFTER THE GREAT 

DEPRESSION -Razzy Bailey (R. Bailey) 
R. Bailey, H. Cochran, R. Porter; Sandy-Port, ASCAP/Tree, BMI; RCA 13512 

YOU GOT ME RUNNIN' -tim Glaser (D. Tolle) 
P. McGee; Dawnbreaker, BMI; Noble Vision 102 

YOUR LOVE'S ON THE LINE -Earl Thomas Conley (N. Larkin) 
E.T. Conley, R. Scruggs; Blue Moon /April, ASCAP /Full Armor, BMI; RCA 13525 

WHATEVER HAPPENED TO OLD 
FASHIONED LOVE -8.1. Thomas (P. Drake) 
L. Anderson; Old Friends, BMI; Cleveland International 38-03492 (CBS) 
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POTENTIAL NEW BOYFRIEND -Dolly Parton (G. Perry) 

S. Kipner, I.L. Parker; April /Stephen A. Kipper, ASCAP /ATV, BMI; RCA 13514 

JOSE CUERVO -Shelly West (S. Garrett, S. Dorn) 
C. Jordan; Easy Listening /Galleon, ASCAP; Warner /Viva 7-29778 

3/4 TIME -Ray Charles (R. Charles) 
T.1. White; Tennessee Swamp Fox, ASCAP; Columbia 38-03810 

EVERYBODY'S DREAM GIRL -Dan Seals (K. Lehning) 
D. Robbins, V. Stephenson, D. Seals. Warner House of Music /WB Gold /Pink 
Pig, ASCAP /BMI; Liberty 1496 

DON'T YOUR MEM'RY EVER SLEEP 

AT NIGHT -Steve Wariner (T. Collins) 
S. Dean, R. Hatch; Tom Collins, BMI; RCA 13515 

YOU'RE NOT LEAVIN' HERE TONIGHT -Ed Bruce (T. West) 

K. Chater, T. Rocco, C. Black; Bibo, ASCAP 'Vogue (Welk Music Group), BMI 

Chappell, ASCAP; MCA 52210 

CHANGES -Tanya Tucker (D. Malloy) 
T. Tucker, F. Meyers, E. Raven; Tanya Tucker 'Milere, ASCAP; Arista 1053 

ONCE YOU GET THE FEEL 

OF IT -Con Hunley (S. Doriff 
D. Dillon, L. Butler; Tree /Larry Butler (Tree Group), BMI; MCA 52208 

IT'S YOU -Kieran Kane (J. Bowen, J. Stroud) 
B. Channel, K. Kane, R. Kane; Old Friends /Liltom, BMI/Kieran Kane, ASCAP; 

Warner Bros. 7-29711 

I LOVE HER MIND -The Bellamy Brothers (0.1H. Bellamy) 
D. Bellamy; Bellamy Brothers /Famous, ASCAP; Warner /Curb 7-29645 

HE'S A HEARTACHE (LOOKING FOR 

A PLACE TO HAPPEN) -Janie Fricke (B. Montgomery) 
1. Silbar, L. Henley; Bobby Goldsboro, ASCAP /House Of Gold, BMI; Columbia 

38 -03899 

TOUCH ME (I'LL BE YOUR FOOL 

ONCE MORE) -Tom Jones (G. Mills, S. Popovich) 
A Downing; ATV, BMI; Mercury 810-445 -7 (Polygram) 

YOU CAN'T LOSE WHAT YOU 

NEVER HAD -Lynn Anderson (M. Clark) 
M. Garvin. C. Waters, T. Shapiro; Tree (Tree Group) /0'Lyric, BMI; Permian 

82000 (MCA) 

LOST IN THE FEELING - Conway Twitty (C. Twitty, J. Bowen) 

L. Anderson; Old Friends, BMI; Warner Bros. 7-29636 

FLAME IN MY HEART -Delia Bell (E. Harris) 
B. Spurlock, G. Jones; Glad, BMI; Warner Bros. 7-29653 

SAVE ME- Louise Mandrel! (E. Kilroy) 
R.C. Bannon, D. Fleet. G. Fletcher; Rare Blue, ASCAP; RCA-13450 

IT HASN'T HAPPENED 
YET -Rosanne Cash (R. Crowell) 
1. Hiatt; Bug Music Bill, BMI; Columbia 38 -03705 

TILL YOU AND YOUR LOVER ARE 

LOVERS AGAIN- Engelbert Humperdinck (E. Stevens) 
1. Buckingham. M. Gray; Warner House /Pullman /Warner -Tamerlane' Dahcabo, 
BMI; Epic 34-03817 

GOOD OLE BOYS /SHE'S READY FOR SOMEONE TO LOVE 

HER -terry Reed (R. Hall) 
11. Wallace, T. Skinner, K. Bell /T. Rocco, I. Gillespie, C. Black; Hall -Clement, 

BMI /Bibo /Chappell, ASCAP/Somebody's (Welk Music Group), SESAC; RCA 

13527 

MORE & MORE - Charley Pride (N. Wilson) 
W. Pierce, M. Kilgore; Cedarwood, BMI; RCA-13451 

EASY ON THE EYE -Larry Gatlin 
8 The Gatlin Brothers Band (1. Crutchfield, L. Gatlin) 
L Gatlin; Larry Gatlin, BMI; Columbia 38-03885 

LOVERS AGAIN -Brice Henderson (S. Tutt) 
D.C. Gillon: Royal Haven. BMI; Union Station 1001-12 

LITTLE OLD FASHIONED 

KARMA -Willie Nelson (W. Nelson, B. Spears) 
W. Nelson; Willie Nelson, BMI; Columbia 38-03674 

ATLANTA BURNED AGAIN LAST 

NIGHT - Atlanta (A. M. Bogdan, L McBride) 
I. Stevens, 1. Dotson, D. Rowe; Not Given; MD1 4831 

TIJUANA SUNRISE -Rama Band (L Morris) 
D. Hatfield: Surf and Sand, BMI; Soundwaves 4707 (NSD) 

LOVE SONG -The Oak Ridge Boys (R. Chancey) 
S. Runkle; Youngun, BMI; MCA -52224 

NOBODY ELSE FOR ME- Stephanie Winslow (R. Ruff) 

S. Winslow; Checkmate, BMI; Oak 1056 

OVER YOU -Lane Brody (T. Bresh, L. Brody) 
A. Roberts, B. Hart; Colgems- EMVFathers, ASCAP /BMI; Liberty 1498 

PRECIOUS LOVE -The Kendalls (B. Ahern) 
B. Walls; Visa, ASCAP; Mercury 812.3007 (Polygram) 

LEAVE THEM BOYS ALONE - 
Hank Williams Ir. (1. Bowen, H. Williams Ir.) 
D. Dillon, H. Williams Jr., G. Stewart; Tree /Forest Hills'Tanya Tucker, BMI; 
Warner /Curb 7-29633 

MARY LEE -Rodney Lay 8 The Wild West (1.13. Barnhill) 
K. Stegall, S. Harris; Blackwood, BMI; Churchill 94020 (MCA) 

IF YOU'RE GONNA DO ME WRONG 

(DO IT RIGHT) -Vern Gosdin (B. Nevis) 
V. Gosdin, M. Barnes; Hookd/Blue Lake, BMI; Compleat 102 (Polygram) 

I JUST HEARD A HEART BREAK (AND I'M SO AFRAID 

IT'S MINE) -Tammy Wynette (G. Richey) 
L Wynette, 1. Taylor, G. Richey; ATV /First Lady /Sylvia's Mother, BMI; Epic 34- 
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IF I DIDN'T LOVE YOU -Gus Hardin (R. Hall) 
R. Van Hoy, D. Allen; Unichappell /Van Hoy, D. Allen; Unichappell'Van Hoy 

Posey, BMI; RCA -13532 

WHERE ARE YOU SPENDING YOUR 

NIGHTS THESE DAYS -David Email (S. Garrett, S. Dorn) 

M. Brown, S. Dort, D. Thorn, S. Garrett; Peso 'Wallet, BMI; Aiwa 7-29617 

FADE TO BLUE -Ed Hunnicutt (D. Burgess) 
E. Hunnicutt, D. Knutson, D. Burgess; Young Beaw Tapadero. BMI; MCA 52207 

THE JOGGER -Bobby Bare (B. Bare) 
S. Silverstein; Evil Eye, BMI; Columbia 38 -03809 

WE'RE STRANGERS 

AGAIN -Merle Haggard 8 Leona Williams (M. Haggard 8 L. Williams) 

L. Williams, M. Haggard; Shade Tree. BM); Mercury- 812.2147 (Polygram) 

IT AIN'T REAL (IF IT 

AIN'T YOU) -Mark Gray (B. Montgomery, S. Buckingham) 
M. Gray F. Setser; Irving, Down N' Dixie/ Face The Music /Warner-Tamerlane, 
BMI; Columbia 38.03893 

LOVER IN DISGUISE -Wayne massey (1. Dowell, M. Daniel) 
1. Dowell, B. Nevis; Hoesrer,lack and Bill, ASCAP; MCA 52211 

YOU'RE THE FIRST TIME I'VE THOUGHT 

ABOUT LEAVING -Reba McIntire (I. Kennedy) 
D. Lee, K. Chater; Maple Hill /Hall -Clement, Vogue (Welk). BMI; Mercury 3387 

(Polygram) 

LYIN', CHEATIN', WOMAN CHASIN', HONKY TONKIN', 
WHISKEY DRINKIN' YOU- Loretta Lynn (R. Chancey) 
R. McManus. G. Dobbins; Music City, ASCAP; MCA -52219 

I STILL LOVE YOU 

IN THE SAME OL' WAY -Moe Bandy (R. Baker) 
V. Warner; Baray, BMI; Columbia -38-03625 

AIN'T THAT THE WAY IT GOES -Dare Kemp (Gant, Vienneau) 
M. Sanders, 1. larrard; Milene'Alabama Band, ASCAP; Soundwaves -4702 (NSD) 

DON'T SAY YOU LOVE ME (JUST LOVE 

ME AGAIN) -Mike Campbell (l. Crutchfield) 
C. Clomnger, 1. Crutchfield; MCA, ASCAP'Music Corp. of America, BMI; 

Columbia 3803838 

WAY DOWN DEEP -Vern Goldin (B. Merls) 
M.D. Barnes, M.T. Barnes; ATV'Hookit, BMI; Compleat JOB (Polygram) 

YES -Billy Swan (L. Rogers) 

D. Robertson, B. Swan; Music City. ASCAP /Sherman Oaks, BMI; Epic 34.03917 

A TASTE OF THE WIND -lames 8 Michael Younger (R. Chancey) 

J. Williams, A.M. Williams; Our Child's, BMI; MCA-52222 

YOU STILL GOT ME -David Rogers (Not Listed) 
H.L. Shields; Chip N' Dale, ASCAP; Mr. Music-016 

AMERICAN MADE -Oak Ridge Boys (R. Chancey) 

B. Dipiero, P. McManus; Music City /Combine, ASCAP/BMI; MCA -52179 

IT'S A DIRTY JOB -Bobby Bare 8 Lacy 1. Dalton (B. Sherrill) 
D. Cook, R. Van Hoy; Cross Keys'Tree. ASCAP. Unichappell /Van Hoy, BMI; 

Columbia 38-03628 

COTTON FIELDS -Tennessee Express (L. Rogers) 

H. Ledbetter; Folkways, BMI, RCA -13526 

YOU'RE GONNA LOVE YOURSELF 

(IN THE MORNING) - Willie Nelson and Brenda Lee (F. Foster) 

D. Fritz; Combine, BMI; Monument 403784 (CBS) 

LOVE ME- Jeanne Pruett 8 Marty Robbins (W. Haynes) 

1. Pruett, Johnny Beinstock, BMI; Audiograph 45-454 

WILLIE, WRITE ME A SONG -Ray Price (S. Garrett) 
C. Crofford; Peso. BMI; Warner'Viva 7.29691 

PERSONALLY - Ronnie McDowell (B. Killen) 
P. Kelly; Tree /Five Of A Kind (Tree Group). BMI; Epic 34-03526 

AFTER THE LAST GOODBYE -Gus Hardin (R. Hall) 
B. McGuire, B. Henderson, E. Moore, G. Pearce; Fame, BMI /Rick Hall, ASCAP; 

RCA 13445 

AMARILLO BY MORNING -George Strait (B. Mees) 
T. Stafford, P. Fraser; Cotillion; Terry Stafford, BMI; MCA 52162 

SOUNDS LIKE LOVE - Johnny Lee (1.E. Norman) 
C. Black. T. Rocca; Chappell 'Bibo (Welk), ASCAP; Full Moon /Asylum 7.69848 

REMINISCING -Linda Nail (K. Phillips, S. Kesler) 
T. Wammack; Snakeman /Blue Moon 'hoe's Music, ASCAP; Grand Prix 3 (FR) 

TRAIN MEDLEY -Boxcar Willie (1. Martin) 
Various; Various; Main Street 954 (Capitol) 

SWINGIN' -lohn Anderson (F. Jones) 
L. Delmore; Music 'Hall Element Publ. (Welk Group); Warner Bros. 7.29788 

WE HAD IT ALL - Conway Twitty (R. Chancey, C. Twitty), 
T. Seals, D. Fritts; Danor; Irving, BMI; MCA 52154 

I.O.U. -Jimmy Dean (P. Baugh) 
J. Dean, L Markes; Plainview, BMI; Churchill 94024 (MCA) 

THIS COWBOY'S HAT - Porter Wagoner (S. Garrett) 
J. Brooks; Elektra/Asylum /Brooks Bros., BMI; Warner'Viva-2-29772 

I HAVE LOVED YOU GIRL 

(But Not Like This Before) -Earl Thomas Conley (N. Larkin) 
E. T. Conley; Blue Moon. ASCAP; RCA 13414 

Superstars are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). * Stars are awarded to other products demonstrating significant gains. Recording Industry Assn. of America seal 
for sales of 1,000,000 units (seal indicated by dot). Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 

SPRINGTIME HITS ! 

"SWEET COUNTRY MUSIC" 

By PEGGY SUE #192 

"NOBODY CAN DO IT LIKE MY BABY CAN" 

By DAVID HOUSTON #194 

Watch for new 
releases by 

SONNY WRIGHT 

JOY FORD 

EDDIE MOOR 

B'd LANCE PRobucr 
a,9 

Country /4,0 

International 
Records 

7Oti S 

1010 17th AVENUE SOUTH 

NASHVILLE, TENNESSEE 37212 

(615) 327 -4656 

Sherman Ford, President 
Tom Dean, V.P. Promo & Sales 
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Country 
EMI Has Hope For `Mercies' 
No Major Artists On `Sleeper' Film's Soundtrack LP 

By KIP KIRBY 

NASHVILLE -In its modest na- 
tional opening run, "Tender Mer- 
cies" has snagged rave reviews from 
film critics, some of whom are call- 
ing it the sleeper of the year. Now, 
coinciding with the movie's success, 
EMI America is releasing a country 
soundtrack which, like its namesake 
picture, could prove to be a sleeper. 

The soundtrack contains no major 
country artists. Several of the cuts on 
the album are performed by the 
songwriters who wrote the tunes. 
And Robert Duvall, the actor who 
stars in the film as country singer 
Mac Sledge, performs four songs 
himself, including "I've Decided To 
Leave Here Forever," a number he 
wrote himself; a previously -unre- 
leased Lefty Frizzell tune titled "It 
Hurts To Face Reality," which Du- 
vall first heard played by Frizzell's 
daughter Lois in Texas; and the gos- 
pel standard, "Wings Of A Dove," 
featuring a duet between Duvall and 
his real -life actress /wife Gail 
Young. 

The first single from the sound- 

track is "Over You," sung by EMI/ 
Liberty artist Lane Brody. The 
single is doing well on the charts, 
and the label hopes it may push both 
the soundtrack and Brody's own 
solo career. 

Because Universal Pictures isn't 

Boxcar Willie Releases 

Tribute To Rodgers 
NEW YORK -Main Street Rec- 

ords has issued a limited edition 
commemorative single by Boxcar 
Willie as a tribute to the late Jimmie 
Rodgers. The record, entitled 
"Hobo's Lament" and backed with 
Rodgers' "T For Texas," is pressed 
on gold vinyl and features a two - 
color picture sleeve. 

The release of the tribute single 
coincided with Boxcar's May 25 ap- 
pearance at the annual Jimmie 
Rodgers Memorial Festival in Meri- 
dian, Miss. Copies of the record are 
available through mail order only 
from JMHC Distributing in New 
York at $2.50 each. 

Columbia Reports Boom 
In Sales Of Print Music 

By EDWARD MORRIS 

NASHVILLE -Print sales of 
country music titles continue to soar 
for Columbia Pictures Publications 
by breaking into new markets and 
territories. Sales manager Bill Price 
reports that Columbia is now issuing 
country- oriented folios at a rate of 
five or more a month. 

"Country music is like gold for 
us," says Price. "It's stretching into 
territories that are new to it, such as 
the Northeast. Maybe it's not really 
correct to call it country music any- 
more." 

Titles made famous by Juice New- 
ton, Willie Nelson, Dolly Parton and 
Eddie Rabbitt sell "a tremendous 
amount," according to Price. He says 

Rex Gosdin Dies 

Of Heart Attack 
NASHVILLE- Singer and song- 

writer Equen Manual (Rex) Gosdin 
died in Stockbridge, Ga., Monday 
(23) of a heart attack. He was 45. 

Born in Alabama, Gosdin got his 
show business start singing gospel 
songs with his brothers on WVOK 
Birmingham in the early 1950s. 
Later, he worked in California. with 
a bluegrass group, the Golden State 
Boys, which ultimately included his 
brother, Vern. Following this pe- 
riod, Rex and Vern joined another 
California folk act, the Hillman, led 
by Chris Hillman. 

In 1966, the two Gosdins recorded 
an album with the Byrds' Gene 
Clark, aided by such sidemen as 
Hillman, Michael Clarke, Leon Rus- 
sell,_Doug Dillard and Glen Camp- 
bell. The brother act had its first 
chart success on the Bakersfield In- 
ternational label in 1967 with 
"Hangin' On." 

Rex subsequently had minor hits 
on MRC, Sabre and Grape Vine. 
His compositions include "The Rock 
I'm Leaning On," "Just Give Me 
What You Think Is Fair" and 
"When Love Was All We Had To 
Share." Gosdin is survived by his 
wife, Joyce, and a son, Michael. 

"You And I," the recent Eddie Rab- 
bitt-Crystal Gayle duo hit, is "one of 
the biggest sheet music sellers we've 
had in years" and has become a hot 
item in the wedding music market. It 
will be included in the forthcoming 
Columbia folio, "Popular Wedding 
Songs," "Could I Have This Dance," 
from "Urban Cowboy," is also mak- 
ing a strong showing in the wedding 
market. 

Another crossover, Price notes, is 
"Up Where We Belong," from "An 
Officer And A Gentleman." It is 
being adapted as a gospel song, as 
were such earlier Columbia holdings 
as "You Light Up My Life" and 
"What A Difference You've Made 
In My Life." 

Price also credits country music 
with relieving the stodginess of tra- 
ditonal music -teaching material. 
"Always On My Mind," for ex- 
ample, has become "a big item for 
the educational market" and is 
available in several elementary in- 
structional forms as well as in ar- 
rangements for marching and con- 
cert bands and choruses. Many other 
country titles have been incorpo- 
rated into the instructional and 
school markets, Price says. 

Among the mixed folios that are 
selling well for Columbia are "Top 
Country Hits Of 1982," at $12.95 re- 
tail; "Kings Of Country Music," 
$8.95; and "Country Ladies Of The 
'80s," $8.95. A matching folio has 
just been issued to Willie Nelson's 
"Tougher Than Leather" album. 
Other new titles are "The First Top 
25 Country Hits Of 1983" and 
"Country Superstars For Easy Gui- 
tar." 

Country songs are also being used 
to headline Columbia's popular 
"Plus" series which is packaged un- 
der a variety of omnibus titles, such 
as " `Hill Street Blues' and `Always 
On My Mind' Plus 24 Solid Gold 
Songs." The most lavish of the series 
is the "Plus 88" folios. By the end of 
this summer, Price reports, Colum- 
bia will publish its first "Plus 88" 
collection devoted solely to country 
music. 

distributing "Tender Mercies" on a 
mass -run national basis, the record 
company is hampered in its efforts 
to schedule a full -scale soundtrack 
promotion. Instead, it's trying to 
coordinate spot buys and giveaways 
in markets where the film has al- 
ready opened or will be opening 
shortly. 

Meanwhile, Duvall swung 
through Nashville recently for a 
day's press activity (though "Tender 
Mercies" has yet to be shown here). 
Duvall is no Johnny- come -lately to 
country music, even if his role as 
singer Mac Sledge is a sharp depar- 
ture from his roles in such films as 
"The Great Santini," "Apocalypse 
Now," "The Godfather" and 
"M *A *S *H." 

The same sense of low -keyed real- 
ism that the 52- year -old actor brings 
to his screen roles pervades his mu- 
sic. He sings and plays guitar in the 
film, and recorded all his own music. 
Charlie Feldman, head of Screen 
Gems /Colgems /EMI Music in 
Nashville, coordinated the songs for 
the soundtrack, but Duvall insisted 
on songs he felt fit the film's mood 
and message. 

Duvall says he didn't feel self - 
conscious handling a singing role in 
"Tender Mercies," admitting that 
his fascination with country music 
evolves in part from its shifting emo- 
tions. "It's simplistic yet complex. 
Like the character of Mac Sledge - 
he's rural complex." Some years ago, 
Duvall had been pencilled in to play 
the Henry Gibson country- singer 
role in Robert Altman's "Nash- 
ville"; that eventually fell through, 
but Duvall says he knew he wanted 
to play the part of singer Sledge the 
first time he read Horton Foote's 
"Tender Mercies" screenplay in 
1979. 

"The only bone of contention we 
had with the music is that the direc- 
tor (Bruce Beresford) was Australian 
and went around listening to Mo- 
zart," Duvall recalls. "I felt he 
should have given me more say in 
the song selection, since he's from 
Australia and I know more about 
country music than he does. I was 
the one who was going to have to 

(Continued on opposite page) 

MARITAL MUSIC -Merle Haggard, who records for Epic, joins wife Leona 
Williams in the studio for a duet album project they are co- producing. This 

will be Williams' first LP for Mercury /PolyGram. 

CharE Fax 
Jennings Does It Again; 

Coe Hits A New High 
Complain long enough and what 

do you get? A No. 1 hit -if you're 
Waylon Jennings and your corn - 
plaint is "Lucille (You Won't Do 
Your Daddy's Will)." The lament, 
which went to number 21 pop in 
1957 for its author, Little Richard, is 
Jenning's 11th chart -topping coun- 
try solo. 

Cruising into the superstarred 
number 5 slot this week is David Al- 
lan Coe's "The Ride." It's the highest 
Coe has ever been on the charts. In 
1975, he hit number 8 with the coun- 
try- formula sendup, "You Never 
Even Called Me By My Name." The 
strength of "The Ride" is also dem- 
onstrated by the fact that it has levi- 
tated Coe's album, "Castles In The 
Sand," to a starred 19 on the top LP 
list -again a record for Coe, who has 
long enjoyed his own special au- 
dience, but who has been commer- 
cially restrained by inexplicably 
skimpy airplay. Before "Castles," 
Coe's high -water mark on the album 
charts was number 40 for his 
"Greatest Hits" collection in 1978. 

SPECIALIST CONCERT FIRM 

"Cotton Fields," which enters the 
chart this week at starred 86 for Ten- 
nessee Express -and which may be 
an even more feared campfire song 
than "I've Been Working On The 
Railroad" -was a number 13 hit for 
the Highwaymen in 1962, when folk - 
dom was in bloom. And a Creedence 
Clearwater Revival cut of the song, 
rereleased in 1981, went to number 
50 in country. 

But the most promising graybeard 
this week is the Statler Brothers' 
cover of "Oh Baby Mine (I Get So 
Lonely)," crouching to spring into 
the top 10 from its niche at super - 
starred 14. This pre -rocker earned 
the Four Knights an asterisk's worth 
of music immortality when they 
lodged it into a number 3 spot on the 
pop charts in early 1954. A few 
months later, Johnny & Jack made it 
a number,5 country hit. 

Jennings' complaint to Lucille 
about her inconstancy is a theme 
that echoes through the history of 
blues and country. (There was an- 

(Continued on opposite page) 

Luckenbach Hot In San Diego 
By THOMAS K. ARNOLD 

SAN DIEGO -Back in the middle 
1970s, shortly after they graduated 
from high school, bothers Marc and 
Greg Oswald teamed up with a few 
of their friends to form a concert 
promoting firm in their native San 
Francisco. "But the notion of a 
bunch of kids trying to put on such 
shows in Bill Graham's backyard is 
just preposterous," says Greg Os- 
wald. "He's practically owned the 
town since the late 1960s, and we 
ended up not putting on a single 
show." 

So they gave up. They both 
moved to San Diego and enrolled in 
the Univ. of California at San 
Diego's paramedics program, from 
which they graduated in 1979. And 
they each took on full -time para- 
medics jobs in San Diego. 

Today, however, they're back in 
promoting, and as Luckenbach Pro- 
ductions, the two brothers have 
achieved the distinction of being one 
of only a handful of concert promot- 
ers in the United States to deal ex- 

clusively with country talent. 
And they've gone about it in some 

pretty unconventional ways -like 
putting on four- and five -hour con- 
certs with at least three acts and 
some sort of special event like a fire- 
works display at a time when other 
promoters all around the country 
seem to be cutting their productions 
to the bare essentials. 

Like hand -picking their 14 -man 
road and stage crew from country 
bars they frequented while passing 
out fliers to promote their early 
shows -not seasoned production 
personnel, but unemployed cowboy 
stuntmen and construction workers 
with no experience but plenty of 
love for country music. 

Like training that crew so well 
that last year Hank Williams Jr.'s 
management selected Luckenbach 
as the "promoters of the year" out of 
a field of more than 250 promoters 
they had dealt with on their 1982 
tour. 

And like snubbing such tradi- 
tional concert venues as the San 
Diego Sports Arena in favor of out- 

d000r spots like the Lakeside Rodeo 
Grounds, where they can assemble 
their own stage with their own 
equipment and their own crew -and 
thus save so much money that they 
can afford longer, more extravagant 
productions and higher- priced 
country acts that normally couldn't 
afford to play San Diego. 

"We can't afford to go into the 
Sports Arena with a country act," 
says Marc Oswald. "Nobody can, 
because by the time you add up 
union fees and facility rental, there's 
no room for profit. There just aren't 
that many big country acts, and 
there are also hardly any country 
promoters for precisely that reason. 
So what we do is go to places where 
the rent is low, and just build up ev- 
erything ourselves from scratch. 

"As a result, we can put on a show 
that would need 6,500 people in the 
Sports Arena to break even with 
only 3,500 people and still make 
money, charging the same ticket 
price, because our overhead is so 
low." 

(Continued on page 53) 
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Country 
Nashville Scene 

By KIP KIRBY 

It wasn't the concert finale that Merle Hag- 

gard expected. In fact, his ceremonial stage 

toast to the audience May 20 in Asheville, N.C. 

ended up splashing Haggard's name across na- 

tional newspapers and wire services -and found 

him with two of his band members locked up in 

a nearby jail. 
The problem stemmed from a relatively ob- 

scure North Carolina law which prohibits "pos- 

session and consumption of spirited liquors at 

certain locations." For the 

past two years, Merle has 

made toasting his fans 

from the stage a ritual 
gesture during his per- 

formances. Sometimes he 

uses liquor (i.e. Canadian 

Club); other times the 

bottle will have tea or wa- 

ter in it. This particular evening, Haggard was 

more excited than usual, since he was cele- 

brating the news that "You Take Me For 

EMI America's 
`Mercies' LP 

Continued from opposite page 

sing the music in the movie. That's 
why Charlie got involved -and 
that's when we started getting lovely 
songs like 'If You'll Hold The Lad- 
der'." 

Duvall is himself a fan of country 
music; as the son of a military father, 
he moved around the U.S. exten- 
sively in his childhood and devel- 
oped an affinity for what he calls 
"the old traditional kind of coun- 
try." He lists among his favorites 
Willie Nelson, Merle Haggard, 
Ricky Skaggs, John Anderson and 
George Strait, whom he saw per- 
form while shooting "Tender Mer- 
cies" on location in Texas. 

Though Duvall admits he's 
pleased by the critical acclaim 
"Tender Mercies" has earned, he 
says praise from musicians pleases 
him even more. Accolades from 
Willie Nelson and Emmylou Harris 
are uppermost in his mind. 

"Willie sat on my floor one night 
in New York and sang for 45 min- 
utes," he laughs, "and Emmylou sat 
on my floor and sang for an hour out 
in Los Angeles. She told me she 
liked the movie and liked the mu- 
sic -and Willie told me my character 
reminded him of Merle Haggard ?" 
It is obviously a compliment the ac- 
tor relishes. 

Chart 
Fax 

Continued from opposite page 

other inconstant Lucille, you may 
recall, lyrically villified by Kenny 
Rogers.) Hank Williams was, of 
course, the king of complainers. He 
brought more nuances of discontent 
to the form than anyone else before 
or since. Williams could (and did) 
run the gamut of complaints from 
the mildly annoyed "Why Don't 
You Love Me Like You Used To 
Do" to the tragically despairing 
"You Win Again." Hank Jr. com- 
plains because "All My Rowdy 
Friends Have Settled Down." 

Some country complaints are 
mere whinings, while others are tow- 
ering demands that the gods explain 
their capriciousness. A few are plain 
silly: "You're The Reason Our Kids 
Are Ugly," complained L. E. White 
& Lola Jean Dillon to each other in 
their understandably minor hit of 
1977. Some things just aren't worth 
complaining about. 

EDWARD MORRIS 

Granted" was going No. 1 on the country charts. 

Haggard had been told before going onstage 

that the statute prohibiting "spirited liquors in 

certain locations" existed, but decided to go 

ahead with the usual fan toast anyway. 

Following the performance, Merle and two 

members of the Strangers, Jim Belkin and Don 

Markham, were arrested and taken to jail for 

several hours until each was released on a $500 

security bond. Haggard must return to Bun- 

combe County District Court June 14 to appeal 

the charges. Although the police officers in- 

volved in the case made it clear at the time that 
Haggard was not being arrested for intoxication, 
subsequent stories in the press managed to ob- 

scure this fact, so the singer issued the follow- 

ing statement: 

"The ceremonial toast to my fans is a ritual 

that has been a part of my show for the past two 

years. It's a theatrical device, an age -old symbol 

of respect and affection. My fans are a vital part 

of my success, and I want them to feel that they 

are honored guests in my home. On the road, 

. the stage is where I entertain my friends.... Be- 

fore the show, I was told it was not legal to drink 
onstage, but under the circumstances, I felt the 

law was unfair and I decided to challenge it. 

"'Hopefully, I will be vindicated and the law 

will be changed. I can't emphasize enough that 
there was never any question raised about any- 

one being intoxicated. Half the time we don't 
even drink from the bottle -we just fake it. 

Sometimes it's tea or water in the bottle. I wish 

the media would convey this to the public; be- 

cause the real events tend to get blown out of 

proportion every time they're retold." 

* * * 

The cloud of terrifying twisters which went 

tearing through the Southwest two weeks ago 

left damage and devastation everywhere they 

touched. One small tornado whipped through 

the Fort Wayne area, cutting a swath through 

the high school stadium there and destroying all 

the lights and equipment readied for the up- 

coming June Jam featuring Alabama, Lee Green- 

wood and Janie Fricke. Efforts are now underway 

to clean up the mess and replace the equip- 

ment; the concert is still set for June 11, barring 

any other unforeseen weather surprises. 

Micheal Smotherman phoned Scene last 

week to say hello. He was in Nashville at Wood- 

land Sound doing vocals for his next album; al- 

though the tracks were cut in Los Angeles, 

Smotherman says he likes the "warm vocal 

sound" he gets here and enjoys working in 

Nashville. 

Recently, Scene spoke with Jeff Hanna, lead 

vocalist for the Nitty Gritty Dirt Band. The Nittys 

are back in the midst of the country music pic- 

ture again with a new single, "Shot Full Of 

Love." "Shot Full Of Love" was produced by 

Richard Landis, who contributed three numbers 

for the band to round out their forthcoming LP, 

recorded by Norbert Putnam in Nashville. One 

thing we were interested in finding out was why 

the band had returned to using its full name - 
the Nitty Gritty Dirt Band - rather than just the 

Dirt Band. 

"Well," replied Hanna, "We found people 

were really confused when we started calling 

ourselves just 'the Dirt Band.' They thought the 

original band had broken up and that we 

weren't the originals, or that we were a com- 

pletely different group altogether. We want ev- 

eryone to know we're still the same musicians 

they remember from 'Will The Circle Be Unbro- 

ken' days." 

Hanna says the band is thrilled by the ac- 

ceptance they're getting on "Shot Full Of Love." 

The production doesn't stray too far from 

Landis' original version of the song with Juice 

Newton; but the added dimension of the Nitty 
Gritty Dirt Band's fresh harmonies spice the ar- 

rangement up considerably. Right now, the 

members are relaxing until July, when they'll 
start a new tour -and by then, they'll also have 

their new Capitol album to promote as well. 

* * * 
Ronnie Milsap flew to Europe for a three - 

week promotional tour that covers six countries 
and nine major cities: London, Amsterdam, 

Brussels, Dublin, Rome, Naples, Milan, Frank- 

furt and Munich. This is Milsap's first trip to Eu- 

rope since 1979 and precedes a larger European 

concert tour slated for next year. 

OUT DOING WHAT? -Gene Watson recently appeared on NBC's "Fantasy" 
to sing his MCA single, "You're Out Doing What I'm Here Doing Without." 

Here Watson relaxes with hosts Leslie Uggams and Peter Marshall. 

Lineup Set For Celebrity Softball 
NASHVILLE -The sixth annual Celebrity Softball Tournament is 

scheduled for June 22 at Nashville's Greer Stadium, with a full roster of 
artists set to participate. 

Teams will include Barbara Mandrell, Conway Twitty, the Oak 
Ridge Boys' Richard Sterban and Joe Bonsall, the Gatlin Brothers, Syl- 
via, Lee Greenwood, Steve Warmer, David Frizzell, Tammy Wynette, 
Shelly West, Charlie McCoy and Jimmy Dickens. 

This year, the event will also feature participation by well -known 
sports and television figures. Among them will be Terry Bradshaw, 
Vince Ferragamo, Morgan Fairchild, Mr. T, John Schneider and Mi- 
chael Warren of "Hill Street Blues." 

In the support roles of coaches and umpires will be Nashville mayor 
Richard Fulton, Roy Acuff, Mel Tillis and Minnie Pearl, among others. 
Tickets are on sale at Greer Stadium, Twisty City and Barbara Man - 
drell's One -Hour Photo outlets. Proceeds from the sale of tickets ($5 for 
adults, $3 for children) benefit the Sumner County Humane Society. 
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ARTIST 

Title, Label 8 Number 

(Dist. Label) 

ALABAMA WEEKS 
The Closer voti Get. RCA AT #1 
CHI ! floSet 

R... 

THE OAK RIDGE BOYS 
American Made, MCA 5390 MCA 

KENNY ROGERS 
We've Got Tonight, Liberty 
LO 51143 CAP 

WILLIE NELSON 
Tougher Than Leather, 
Columbia QC-38248 CBS 

RONNIE MILSAP 
Keyed Up. RCA AHLI-4670 RCA 

MERLE HAGGARD AND 

WILLIE NELSON 
Poncho And Lefty, Epic FE 

37958 CBS 

SHELLY WEST 
West By West, Warner /Viva 
23775 WEA 

ALABAMA 
Mountain Music, RCA AHLI 
4229 RCA 

LEE GREENWOOD 
Somebody's Gonna love 
You, MCA 5403 MCA 

WAYLON JENNINGS 
It's Only Rock 8 Roll, RCA 

AHLI 4673 RCA 

GEORGE JONES 
Shine On, Epic FE 38406 CBS 

JOHN ANDERSON 
Wild And Blue, Warner 
Brothers 23121 WEA 

HANK WILLIAMS, JR. 
Strong Stuff, Elektra /Curb- 
60223 WEA 

THE BELLAMY BROTHERS 
Greatest Hits, Warner /Curb 
26397.1 WEA 

RICKY SKAGGS 
Highways And Heartaches, 
Epic FE 37996 CBS 

DON WILLIAMS 
Yellow Moon, MCA 5407 MCA 

BJ. THOMAS 
New Looks, Cleveland 
InternationalFC-30561 CBS 

WILLIE NELSON 
Always On My Mind, 
Columbia FC 37951 CBS 

DAVID ALLAN COE 
Castles In The Sand, 

Columbia FC-38535 CBS 

HANK WILLIAMS JR. 
Hank Williams Ir.'s 
Greatest Hits, Elektra /Curb 
60193 WEA 

ALABAMA 
Feels So Right, RCA AHLI 
3930 RCA 

GENE WATSON & THE 

FAREWELL PARTY BAND 
Sometimes I Gel Lucky. 
MCA -5384 MCA 

MERLE HAGGARD 
Going Where The Lonely 
Go, Epic FE 38092 CBS 

THE BELLAMY BROTHERS 
Strong Weakness, Elektra/ 
Curb 60210 WEA 

WILLIE NELSON WITH 
WAYLON JENNINGS 
Take It To The Limit, 
Columbia FC-38562 CBS 

EDDIE RABBIT 
Radio Romance, Elektra 
60160 WEA 

GNARLY McCLAIN 
Paradise, Epic FE-38584 CBS 

MICKEY GILLEY 
Fool For Your Love, Epic 
FE 38583 CBS 

RONNIE McDOWELL 
Personally. Epic FE 38514 

ALABAMA 
My Home's In Alabama, 
RCA Alit 3644 

VERN GOSDIN 
Today My World Slipped 
Away, AMI 1502 NSO 

MARTY ROBBINS 
Some Memories Just Won't 
Die, Columbia FC-38603 CBS 

JANIE FRICKE 
It Ain't Easy, Columbia FC 

38214 CBS 

T.G. SHEPPARD 
T.G. Sheppard's Greatest 
Hits, Warner /Curb 23841 WEA 

MEL TILTS 
After All This Time, MCA 

5318 MCA 

ELVIS PRESLEY 
I Was The One, RCA -AHL 

14678 RCA 

FLATLY BAILEY 
Greatest Hits, RCA -AHL 1 

4679 RCA 
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JOHN CONLEE 
John Conlee's Greatest 
Hits, MCA 5406 MGR 

RAY CHARLES 
Wish You Were Here 

Tonight, Columbia FC. 

38293 CBS 

CONWAY TWITTY 
Dream Maker, Elektra 

60182 WEA 

WILLIE NELSON 
Greatest Hits, Columbia KC 

237542 CBS 

TOM JONES 
Tom Jones Country, 
Mercury SRM1-4A62 POL 

BOXCAR WILLIE 
Best Of Boxcar Volume I, 

Main Street ST 73002 
(Capitol) CAP 

KENNY ROGERS 
Greatest Hits, Liberty LOO 

1072 CAP 

CRYSTAL GAYLE 
True Love, Elektra 60200 WEA 

CHRISTY LANE 
Here's To Us, Liberty LT 

51137 CAP 

REBA McENTIRE 
Unlimited, Mercury SRM-I- 
4047 POL 

ROY CLARK 
Turned Loose, Churchill CR 

9425 MCA 

LOUISE MANDREL! 
Close-Up, RCA-MHL 18601 RCA 

RANDY HOWARD 
All-American Redneck, 
Warner /Viva 28320 WEA 

VERN GOSDIN 
It You're Gonna Do Me 

Wrong (Do It Right), 
Compleat CPL-l-1A04 POL 

KAREN BROOKS 
Walk On, Warner Bros. 

23676 WEA 

DAVID FRIZZELL AND 
SHELLY WEST 
Frizzell West -Our Best To 

You, Warner /Visa 123754 WEA 

DELIA BELL 
Delia Bell, Warner Bros. - 
23838 WEA 

MERLE HAGGARD/ 
GEORGE JONES 
A Taste Of Yesterday's 
Wine, Epic FE-38203 CBS 

SYLVIA 
lust Sylvia, RCA AHLI 
4263 RCA 

CONWAY NUTTY 
Conway's #1 Classics -Vol. 
II, Elektra 60209 WEA 

LEON EVERETFE 
Leon Everette, RCAMHL-1 

8600 RCA 

RICKY SKAGGS 
Wade' For The Sun To 

Shine, Epic FE 37193 CBS 

CHARLEY PRIDE 
Country Classics. RCA AHL - 

14662 RCA 

EARL THOMAS CONLEY 
Somewhere Between Right 
And Wrong, RCA AHL-1- 
4348 RCA 

EMMYLOU HARRIS 
Last Date, Warner Bros. 1 

23740 WEA 

DOLLY PARTON 
Greatest Hits, RCA AHl 1- 

4422 RCA 

THE OAK RIDGE BOYS 
Greatest Hits, MCA 5150 MCA 

ED BRUCE 
You're Not Leaving Here 
Tonight, MCA 5416 MCA 

ROSANNE CASH 
Somewhere In The Stars, 
Columbia FC 37570 CBS 

LEE GREENWOOD 
Inside Out. MCA 5304 MCA 

MERLE HAGGARD 
Merle Haggard's Greatest 
Hits. MCA 5386 MCA 

PORTER WAGONER 
Viva Porter Wagoner. 
Warner 'Viva 23783 WEA 

WAYLON JENNINGS iL 

WILLIE NELSON 
WW II, RCA AHL- I-4455 RCA 

MARTY ROBBINS 
Biggest Hits, Columbia FC 

38309 CBS 

WILLIE NELSON 
Stardust, Columbia IC 

35.305 CBS 

JUICE NEWTON 
Quiet Lies, Capitol ST. 

12210 CAP 

GEORGE JONES 
Anniversary, Ten Years Of 

Hits, Epic RE 38323 CBS 

ANNE MURRAY 
Greatest Hits, Capitol S00 

11110 CAP 

-, Supe stars are awarded to those products demonstrating the greatest sa es gains this week (Prime Movers). 
* Stars are awarded to other products demonstrating significant gains. Recording Industry Assn. of America 
seal for sales of 500,000 units (seal indicated by dot). Recording Indust y Assn. of America seal for sales of 

1,000,000 units (seal indicated by triangle). 
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Talent &Venues 
Changes Set For 
Gotham's Palladium 

By STEVE WEITZMAN 

NEW YORK -The Palladium, 
this city's landmark rock'n'roll 
theatre, will be undergoing a change 
in appearance as it shuts down for 
the summer. 

The 3,400- capacity hall, known 
for its excellent sound, is one of the 
best known venues of its kind in the 
country. Operated by Ron Delsener 
since June, 1976, it has been New 
York's major midsized venue since 
the closing of the Fillmore East. 

Steven Greenberg, who designed, 
built and owned the Roxy Roller 
Rink, will be responsible for the "re- 

First City Is 

New Showcase 

In New York 
NEW YORK -This city will have 

another music showcase room with 
the grand opening June 13 of First 
City Cabaret, founded by music vet- 
erans Pat Kenny, of Kenny's Casta- 
ways and the Other End; Art 
D'Lugoff, of the Village Gate; and 
Jerry Wexler, senior vice president 
at Warner Bros. 

Located at 13th St. near Fourth 
Ave., the 500- capacity venue will 
operate as both a theatre and a mu- 

fx sic room. The venue is already open 
Q with a production of "Jacque Brel Is 

m Alive And Well And Living In 
-1 Paris." Currently scheduled to per- 

mform at the club are jazz pianist 
Rodney Franklin and singer Judy 

co 
(Continued on opposite page) 

furbishing," as he calls it, of the Pal- 
ladium. "We're going to clean it up 
and make it much prettier," Green- 
berg offers. As for the running of the 
theatre, he adds, "We entered into a 
15 -year lease for the facility. Ron 
(Delsener) and I, at this point in 
time, will be working together, and 
he'll be as active as he ever was. It's a 
partnership." 

Although sources hint that the or- 
chestra seats will be removed, details 
are sketchy at the moment. "The ar- 
chitectural plan hasn't been ap- 
proved yet," Delsener notes. The 
basic plan, he says, is to "make it 
more of a dance operation." The 
renovation will involve "the whole 
place. It's going to be bigger than it is 
now." Preliminary work is set to be- 
gin Wednesday (1). 

The type of acts to be presented in 
the future, according to Delsener, 
"could be anybody from what Radio 
City plays to what the Ritz plays." 
With regard to the frequency of 
shows, he adds, "We'll probably be 
doing more, because if the place 
looks incredible we could get Mar- 
vin Gaye or Bette Midler." 

Though Greenberg is enthusiastic 
about the project, he is guarded 
about the specifics. "I don't want to 
talk about what it will be, because 
when we reopen, I want people to 
come in and discover it for them- 
selves. It will be reopening in the fall 
and will be a very special facility for 
New York City." 

Will it still be called The Palla- 
dium? "I don't know," says Green- 
berg. "It's likely the name will be 
changed." 

MANAGER PROFILE 

Fitzgerald /Hartley Preparing To Expand 
By PAUL GREIN 

LOS ANGELES -Larry Fitz- 
gerald and Mark Hartley, whose 
six -year -old management com- 
pany represents Toto, the Tubes, 
the Brothers Johnson and Rufus, 
are on the verge of expanding into 
several other service areas. 

"Management companies today 
need to have a wider scope in terms 
of direction," says Fitzgerald, who 
ran Chicago's management com- 
pany from 1967 -77. "In order to 
survive in this climate you'd better 
be able to work in all aspects of the 
entertainment business. 

"As a result we need to be more 
diversified. Will we be producing 
cable shows? Yes. Will we be pro- 
ducing motion pictures? Yes. Will 
we be delivering soundtracks? Yes. 
Are we looking for something in- 
volving a musical approach for 
theatre? Absolutely." 

Hartley adds that they are also 
looking into the possibility of 
forming a small label or produc- 
tion entity to develop artists. 
"When you look at the pool of tal- 
ent around us, with clients we rep- 
resent and other people we deal 
with on a day -to -day basis, it's a 
natural extension," he says. 

Fitzgerald /Hartley, whose 
clients also include David Pack of 
Ambrosia, engineer /producer El- 
liot Scheiner and arranger /pro- 
ducer /writer James Newton -How- 
ard, is already involved in several 
ancillary areas. "Our philosophy 
was initially to be small and ex- 
tremely family- oriented," Hartley 
says. "Over the six -year period 

Billboard photo by Attila Csupo 

Partners: Mark Hartley, left, and Larry Fitzgerald at work In their Los An- 
geles office. 

we've slowly and gradually 
branched out. We have a graphics 
company (Splash Graphics) and a 
custom creative record division 
(Pic- Disc), and we're also involved 
in the business aspect of adminis- 
tering publishing for 25 people. 
We're not publishers, but we pro- 
vide a business management serv- 
ice, specializing in putting writers 
together for various projects." 

Still, Hartley acknowledge that 
the firm has been relatively slow to 
expand. "We're so picky some- 
times it's ridiculous," he says. Fitz- 
gerald agrees: "We're probably far 
more conservative than we should 

be. But if we'd taken on every 
client that's come to us for repre- 
sentation, we'd probably have 
scores of clients and a huge staff 
and an unbelievable overhead. 
And we don't want to do that. 

"When you have that many 
clients, you spread yourself too 
thin. You're reacting to situations 
instead of causing them to happen. 
Which is not to say we wouldn't 
enjoy having a few more successful 
artists. We're at a crossroads right 
at this moment. We're not sure 
whether we're going to maintain 
this status or not." 

(Continued on page 53) 

Rock Concert Scene In Nevada Is Seen As Healthy 
LAS VEGAS -"Artists are easier 

to work with," declares Nevada rock 
promoter Michael Schivo. "Instead 
of making it an absolute ballbuster 
of a deal, they've turned around, 
hoping for additional percentage 
monies. The extensive catering de- 
mands have lessened. They aren't 
spending money foolishly any 
longer. 

"The agents have to work with an 
economy that is not stable, as it was 
from '77 through '80. They are will- 
ing now to work with promoters they 
like and give them breaks needed to 
make lucrative deals." 

Rock promoting means bound- 
aries, much like a dog marking its 
territory. "Primarily this is my terri- 
tory," Schivo relates. As to whether 
other promoters can touch his turf, 
Schivo smiles. "Let's put it on this 
basis. I feel confident that no matter 
who does shows in my town, I will 
survive." That wasn't always the 
case. In 1972 a riot erupted when 
Deep Purple failed to make a Las 
Vegas Convention Center concert. 
That wasn't a Schivo date, but the 
next two were. They cancelled. 
"That cost me a lot in terms of time 
and reputation." The Las Vegas 
Convention Authority adopted a 
rock policy requiring the authority 
to approve concerts booked into the 
Convention Center. 

"This state has one of the most 
stringent security requirements in 
the country," stresses Schivo, elabo- 
rating, "Forty -three off -duty Metro 
police officers, at time -and -a -half, 
are required for shows at the Con- 
vention Center. Plus 30 private secu- 
rity and 20 contemporary security, 
which is a substantial amount of 
mnnev 

"At the Aladdin Theater the secu- 
rity is not as stringent, but the stage 
handbill is," he adds. "The Conven- 
tion Center is a right -to -work room, 
as is Reno. I have stagehands that 
have been with me for seven years. 
They are knowledgable as any 
ITASIE member." 

Schivo has shed his bearded, 
swinging rocker image for a grad 
student look. His rock promoter's 
head is on straight. He averages 50 
shows annually between Las Vegas, 
Reno, and small clubs. Like other 
promoters he's felt the lack of record 
company support. Gone are "buys 
from record companies for 24 spots. 
We miss that." 

The Las Vegas rock market is sim- 
ilar to Southern California, only 
smaller. "The traffic will bear no 
more than one major and one small 
show monthly. The broad -base de- 
mographics have disappeared. It's 
basically youth- oriented, junior 
high school through college. But if 
you book Spyro Gyra the crowd is as 
elegant as any out of a showroom. 
People in furs and jewelry, clean cut, 
30 -40 year olds." 

There are hot acts, though, who 
won't play Vegas on a bet. "The 
Aladdin and the Convention Center 
are established venues. There are 
acts that feel they don't want to be 
affiliated with the Las Vegas im- 
age." 

There is also the overexposure of 
neon. "I get calls all the time from 
people wanting to come in. They 
say, 'Take this deal to the Kinks or 
Missing Persons. We want to video 
it,' says Schivo in a disgusted tone. 
"In the words of Emmylou Harris' 
manager, 'That's just what we need, 
another live special from Las Vegas.' 

Las Vegas has to stand on its own 
merits. The bright lights and big -city 
neon isn't enough any longer. It's 
worn off. 

"I did the first r &b show in two 
years." It was the Gap Band at Ham 
Hall, on the Univ. of Nevada, Las 
Vegas campus. The 1,900 seater 
didn't sell out. 

"Twenty -five percent of Las 
Vegas blacks are unemployed," 
Schivo explains. "They cannot af- 
ford a $15 ticket. You're going to 
have to pull across. 

"The average Las Vegas ticket is 
$14. I'd like to see it go down. My 
first show was Three Dog Night for 
$3.50. My second show was Jethro 
Tull in the Convention Center. The 
ticket was $4. Now it's increased to a 
degree that the audience just may 
decide to sit one out. 

"Reno is 185,000 population. The 
surrounding areas boost it to 
250,000. Las Vegas is 400,000. We're 
not selling 7,000 consistently in Las 
Vegas. I don't know how Reno is go- 
ing to fill a 13,000 seater, or Las 
Vegás its 18,000 seater," he ques- 
tions, referring to the two new 
venues being constructed on the 
Univ. of Nevada campus. 

Schivo has the exclusive Trouba- 
dor booking rights, "the only rock 
nightery" booking 20 shows a year. 

"For two shows it holds 700, 
which is a small venue. But it has 
state of the art, light and sound. 
What does well is modern rock. The 
Troubador is perfect for new groups 
looking for places to play." Top 
ticket is $10 for George Thorogood, 
with 99% local clientele. 

"Years ago I brought in the dino- 
canrc of rock_ Stennenwolf_ Elvin Bi- 

shop. Currently we're going with the 
times." 

In Reno one venue has given rock 
their cancellation notice. "The music 
business isn't the most efficient use 
of our facilities. We're interested in 
filling the town with convention 
delegates where we get a better bang 
for our buck," says Jay Milligan, ex- 
ecutive director of the Reno Con- 
vention and Visitor Authority. 

He's willingly giving the music 
market to the new Lawlor Event 
Center situated on the Reno 
campus. Milligan will do all he can 
to help Lawlor get the rock crowd. 
"Absolutely," he promises. "We've 
already talked to them at great 
length about market theory" 

"We want to do musical entertain- 
ment. We'll do it however we have to 
do it," declares Bob Dagitz, director 
of the Lawlor Center. "If they want a 
percentage, or to go with a guaran- 
tee, we'll work with them." 

Dagitz came to Nevada from a 
similar position with Iowa State. 
"We did shows there every way un- 
der the sun," he relates. "Whatever it 
takes. We'll promote and co-pro- 
mote. We're looking at musical en- 
tertainment as a money maker. I'll 
be looking at each event on its own 
merits. 

"The main thing is to make the 
building generate its own way. I 
have to do 200 dates a year, aver- 
aging 3,000 people to break even, 
and that's five years down the road. 
I'm shooting for 25 rock concerts a 
year. I've got 63 dates on the books 
for the first fiscal year. To rent the 
arena for a rock show is $2,100 ver- 
sus 121/2%. Our guess is on conces- 
sions our percentage is the 25% 
range." 

Dagitz has total booking discre- 
tion. "If an act tears up the place, 
they'll fix the place," he calmly 
states. "I've done rock for 12 years - 
anything from Barry Manilow to Joe 
Cocker in his acid rock days. Noth- 
ing bothers me at all. 

"For an in- the -round show we go 
close to 13,000. No problem in hang- 
ing sound. You can hang a freight 
train. We have a theatrical grid, 
which is one of the interesting things 
about the facility. I used to rig, so I'm 
comfortable with the building." 

There are drawbacks. "When you 
payroll through a university it's ev- 
ery two weeks. Concerts West or Bill 
Graham or whomever, doesn't care 
to have their payroll part of the two - 
week run. We have to run our own 
parallel system. There are a number 
of possibilities we're looking at to 
solve that problem, including setting 
up a non -profit corporation." 

Dagitz intends to work with, not 
against, the hotels. "Some acts just 
plain don't play casinos," explains 
Dagitz. "The other side of the coin is 
we need to work closely with the ho- 
tels. It's essential that we don't get to- 
tally competitive. If the act has tradi- 
tionally played the casinos we're not 
going to try to take it away." 

"Reno is a tough place to do con- 
certs. I think the Lawlor Center will 
be another difficult place to do 
shows," remarks Holmes Hendrick- 
son, entertainment head honcho for 
Harrah's. "Reno is a small town. 
People here are spoiled with enter- 
tainment. They see all the entertain- 
ment there is to see on an on -going 
basis. Thirteen thousand seats are a 
lot of seats for Reno. They will have 
to bring in very big acts. 
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Talent &Venues 
Luckenbach Productions 
Concentrates On Country 

Continued from page 50 

Greg Oswald adds, "That also 
puts us in the position where we can 
put on shows in secondary markets 
like Bakersfield and Imperial -areas 
that other promoters normally stay 
away from. Then there's the fact that 
for a country act, you really don't 
need as elaborate a stage setup as 
you do for most rock acts. To coun- 
try audiences, it's as big a deal to just 
see Merle Haggard up on stage 
against a hillside as it is for a pop au- 
dience to see Diana Ross in the 
round in the Sports Arena, complete 
with lavish stage production and full 
orchestra." 

Luckenbach Productions' accom- 
plishments over the last two years 
speak for themselves. There's the 
fact that since they first entered the 
commercial promoting world in 
1981, the number of country con- 
certs in San Diego County has risen 
from one or two a year to nearly a 
dozen, nearly all produced by Luck - 
enbach. 

There's the annual Mountain Mu- 
sic Festival, co- sponsored by top - 
rated country station KCBQ -AM- 
FM, and currently in its second year 
at the Lakeside Rodeo Grounds. 
There's the fact that since last year, 
Luckenbach Productions has not 
just been putting on shows here in 
San Diego, but has been handling 
three- and four -date mini -tours for 
the likes of Mickey Gilley and Tom - 
pall Glaser all over the Southwest. 

And there are the actual shows 
themselves. "We can do a five -hour 
concert because we use our own 
people, so we don't have the union 
hitting us for double and triple over- 
time," Greg Oswald says. "And we 
can put on a concert anywhere." 

It wasn't always that easy, the 
brothers agree. They first got into 
the promoting business fresh out of 
paramedic school, when they were 
living together on a two-acre ranch 
in East San Diego County that they 
called Luckenbach Ranch -after 
Waylon Jennings' "Luckenbach, 
Texas." 

One day they decided to throw a 
huge party for their friends featur- 
ing a one -man band; they ended up 
having such a good time that they 
decided to host another party, this 
time on a much grander scale, to 
honor the hostages then still captive 
in Iran. Total attendance ap- 
proached 2,000, Marc Oswald re- 
calls, and that spring 1980 bash "was 
what started it all." 

Admitting they knew "absolutely 
nothing" about the business, the two 
brothers named their company after 
their ranch and began blindly call- 
ing agents and managers. Most 
turned deaf ears, they say, but one 

agent did, at last, listen. He hap- 
pened to represent Alabama, a new 
band that desperately wanted to 
play San Diego but had had little 
luck in securing a booking. A con- 
tract was quickly signed. 

By the time the concert date rolled 
around more than six months later, 
Alabama's career had taken off; the 
band had had four No. 1 country 
hits and their biggest hit to date, 
"Feel So Good," topped the country 
charts the week of the show. The 
concert sold out, and the brothers 
ended up with a $20,000 profit. 

Within three weeks, however, they 
had lost all their windfall. A Ray 
Price concert cost the fledgling pro- 
moters $8,000, and a Marshall 
Tucker Band show lost $15,000. 

"We were a little bit shell - 
shocked," Marc Oswald says. "We 
had gone so fast through three big 
acts, we didn't know which end was 
up. First we made all this money, 
then we lost it all, and we were really 
overwhelmed." 

For nearly a year, Luckenbach 
Productions took a hiatus. The 
brothers decided to assemble their 
own crew from people they had met 
at bars and at previous shows. They 
secured an exclusive booking ar- 
rangement with the Lakeside Rodeo 
Grounds to present an annual sum- 
mer concert series called the Moun- 
tain Music Festival. And they 
worked closely with Fahn & Silva 
Presents, one of San Diego's major 
rock promoters, to learn the busi- 
ness. 

It's paid off. The Mountain Music 
Festival got underway last June with 
a money- making Merle Haggard 
show. Further concerts by the likes 
of Hank Williams Jr., Lacy J. Dal- 
ton, and Tompall Glaser also made 
money. 

New York's 
First City Club 

Continued from opposite page 

Mowatt, with Bill Chinnock offici- 
cally opening the room June 13, fol- 
lowed by the New Models, Medium 
Medium, Single Bullet Theory and 
the Passions. 

Kenny says that the three- tiered 
club will schedule its theatrical per- 
formances early in the evening, fol- 
lowed by two music sets. A variety of 
musical acts will be presented. 

New sound and lights have been 
installed at the venue, which for- 
merly was a roller rink, says Kenny. 
The venue will have both tables and 
chairs and a place for dancing. 
Kenny promises admission prices 
will be "moderate." 

ra 
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Larry Fitzgerald 
& Mark Hartley 

Continued from page 52 

One of the reasons Fitzgerald and 
Hartley feel a need to broaden their 
service areas is that record com- 
panies are pulling back on radio ad- 
vertising while what print ads they 
do bankroll are increasingly geared 
more to price than to artist image. 
"Our problem," says Fitzgerald, "is 
how to project an artist's image to 
the general public. An artist had bet- 
ter have a successful record in terms 
of airplay -and you need all formats 
to be really successful. And it sure 
would help if the act could have an 
interesting approach video -wise, be- 
cause that does make a big differ- 
ence." 

Adds Hartley: "There's a more in- 
tensified drive towards marketing an 
artist's image. A lot of the current 
artists that you see quick activity on 
are very image -oriented. They're 
acts that have found a unique hook, 
whether it's musical, sociological or 
visual. 

"How does that relate to someone 
like Toto? Toto's unique hook is 
their musicianship and their profes- 
sional ability. The Tubes, on the 
other hand, are totally visual. Our 
attempt with them has been to get 
them to be a little more accessible, a 

little more mass." 
Fitzgerald /Hartley's biggest suc- 

cess to date has been with Toto, 
which swept this year's Grammy 
Awards with "Rosanna" and "Toto 
IV." Says Hartley: "Managing Toto 
is very different than any other 
group of six musicians because 
they're so productive. I can't imag- 
ine another six guys that are as pro- 
ductive as they are. 

"David Paich and Steve Porcaro 
are currently producing the Jack - 
sons, David just finished producing 
the title tune for Tommy Tutone's 
next album and David and Jeff Por- 
caro are going to produce Boz 
Scaggs. Steve Lukather just co-pro- 
duced an album with Keith Olsen on 
(the new group) i -10, the new Toto 
album is in the works, and they're 
also working on Diana Ross." 

The company's first management 
client was Rufus & Chaka Khan, 
whom they've represented since '77. 
Khan is no longer with the group, 
but will be featured on the next 
Rufus album, which Russ Thyret 
produced for Warner Bros. The al- 
bum features three sides recorded 
live at the Savoy and one side of 
newly -recorded studio material. 

The Brothers Johnson lost some 
yardage with their last studio 
album, the self -produced "Win- 
ners." But their next album will fea- 
ture a different producer /writer on 
each cut, with David Foster and the 
team of Maurice White and Wayne 
Vaughn already committed to the 
project. 

Though they only started their 
company in 1977, Fitzgerald and 
Hartley met in 1971, when Hartley 
was a student at the University of 
Colorado and Fitzgerald was Work- 
ing with Jim Guercio at the Caribou 
Ranch. Hartley went to work for 
CBS Records shortly afterward, and 
then for Guercio's Caribou Records, 
before they joined forces. 

Their first success was with the 
Pic -Disc division, which they 
formed in 1977 and which hit its 
peak in 1979 when they were press- 
ing 100,000 units a week, according 
to Hartley. "Suddenly we became vi- 
nyl importers," Hartley says. "We 
found ourselves in the manufac- 
turing business." 

The last word comes from Fitz- 
gerald: "We'd like to thank Irving 
Azoff for leaving the management 
business!" 

Survey For Week Ending 6 4 83 

Boxscore 
The following are among the top concert grosses nationwide reported through the survey week. Included are act(s), 
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of sellouts and 

dates(s). 

JOURNEY, BRYAN ADAMS -$608,834, 49,700, $12.50 & $11.50, Don Law 
Co., Centrum, Worcester, Mass., four sellouts, house attendance and house 
gross records, house fastest sellout, May 17 -20. 
BOB SEGER & THE SILVER BULLET BAND, MICHAEL BOLTON -$337,337, 
26,129, $13, Contemporary Prods. /New West Presentations, Kemper 
Arena, Kansas City, Mo., two sellouts, May 18 -19. 
BOB SEGER & THE SILVER BULLET BAND, MICHAEL BOLTON -$324,285, 
25,230, $13, Contemporary Prods., Checkerdome, St. Louis, two sellouts, 
May 21-22. 
JOURNEY, BRYAN ADAMS -$206,050, $17,450, $12.50, Harvey & Corky 
Prods., War Memorial Auditorium, Buffalo, N.Y., sellout, May 22. 
CHARLIE DANIELS BAND -$183,000, 30,500 (47,000 capacity), $8, $7 & 
$6, Silver Star Prods., Tampa (Fla.) Stadium, May 14. 
BOB SEGER & THE SULVER BULLET BAND, MICHAEL BOLTON - 
$177,320, 14,308, $13 & $11, in -house promotion /produced by Pace Con- 
certs, Univ. of Texas Frank Erwin Center, Austin, sellout May 13. 
OAK RIDGE BOYS, MICHAEL MURPHEY -$156,331, 14,481 (16,400), 
$12.50 & $9.50, in -house promotion, Concord (Calif.) Pavilion, two shows, 
one sellout, May 22. 
RICK NELSON, THE DRIFTERS, THE COASTERS, THE SHIRELLES, DEL 
SHANNON, BO DIDDLEY, LITTLE ANTHONY -$141,433, 8,400, $17.50 & 
$15.50, Joe Capetti Prods., George M. Sullivan Arena, Anchorage, sellout, 
May 14. 
KINKS, KIX- $133,059, 13,595, $10.50 & $8.50, Electric Factory Concerts, 
Spectrum, Philadelphia, sellout, May 21. 
STYX -$131,463, 9,811 (12,200), $13.50, Contemporary Presentations, 
Kansas Coliseum, Wichita, May 19. 
ZZ TOP, SAMMY HAGAR -$109,503, 9,522 (9,931), $11.50, Mid -South 
Concerts, Mid -South Coliseum, Memphis, May 13. 
ZZ TOP, SAMMY HAGAR -$108,249, 9,413, $11.50, Mid -South Concerts, 
Knoxville (Tenn.) Civic Coliseum, sellout, May 14. 
DARYL HALL & JOHN OATES, 0X0 -$93,138, 8,664, $10.75, Fantasma 
Prods., Jacksonville (Fla.) Coliseum, sellout, May 15. 
DARYL HALL & JOHN OATES, 0X0- $85,924, 8,156, $10.75, Fantasma 
Prods., Bayfront Center, St. Petersburg, Fla., sellout, May 17. 
DEF LEPPARD, KROKUS, JON BUTCHER AXIS -$66,775, 7,029 (9,000), 
$9.50, Mid -South Concerts, Mid -South Coliseum, Memphis, May 17. 
JOHN COUGAR, SCANDAL -$66,434, 5,800 (10,412), $11.50 & $10.50, 
Double Tee Promotions /Albatross Prods., Coliseum, Portland, Ore., May 
23. 
PRETENDERS, EMERALD -$59,420, 5,480 (6,000), $11.50, Stone City At 
tractions /462, Bronco Bowl, Dallas, two shows, one sellout, May 20 -21. 
KINKS, SCANDAL- $58,821, 4,988 (6, 243), $12.50 & $11.50, in -house pro 
motion /produced by Pace Concerts, Univ. of Texas Frank Erwin Center. 
Austin, May 12. 
HANK WILLIAMS JR. & THE BAMA BAND, MERLE KILGORE, LEON EVER - 
ETTE, CAMILLE -$50,038, 4,430, $11.50 & $9.50, Shelton Harrison 
Prods., Jackson (Tenn.) Coliseum, sellout, May 20. 
ROXY MUSIC, MODERN ENGLISH -$49,950, 4,162 (12,220), $12.50, Cel 
lar Door Prods., Baltimore Civic Center, May 23. 
JERRY GARCIA BAND -$49,800, 4,053 (4,350), $13 & $12, Feyline 
Presents, Rainbow Music Hall, Denver, three shows, two sellouts, May 20 
21. 
WHISPERS, VAUGHN WEST -$46,325, 3,706, $12.50, Darei Oliver /Hart 
to -Hart Prods., American Theatre, St. Louis, two sellouts, house gross and 
house attendance records, May 19. 
SCORPIONS, QUIET RIOT -$36,036, 4,019 (5,200), $10 & $9, Contempo- 
rary Presentations, Five Flags Center, Dubuque, Iowa, May 20. 
SCORPIONS, QUIET RIOT -$35,340, 3,877 (5,000), $10 & $9, Contempo- 
rary Presentations, Municipal Auditorium, Sioux City, Iowa, May 21. 
NORMA ZIMMER, KEN DELO, ARTHUR DUNCAN, GUY & RALNA HOVIS- 
$27,388, 2,790 (5,373), $11 & $9.50 & $6, Jerry Kramer Prods., Lansing 
(Mich.) Civic Center, "Stars of the Lawrence Welk Show," May 19. 
KINKS, WHITE ANIMALS -$26,123, 2,987 (4,424), $9.50 & $8.50, Sound 
Seventy Prods., Grand Ole Opry House, Nashville, May 17. 
JERRY GARCIA BAND -$14,850, 1,350, $11, Contemporary Presentations, 
Stages, E. St. Louis, Ill., sellout, May 23. 
CHEAP TRICK, LITTLE DIXIE -$14,500, 1,450, $10, Feyline Presents, Rain- 
bow Music Hall, Denver, sellout, May 22. 
SHOCK, VELVET -$9,800, 1,400, $7, Double Tee Promotions, Masonic 
Temple, Portland, Ore., sellout, May 21. 
SCANDAL -$9,671, 2,146 (2,900), $5 & $4, Feyline Presents, Rainbow Mu- 
sic Hall, Denver, two shows, one sellout, May 17 -18. 
BELLAMY BROTHERS, MARY MacGREGOR -$7,500, 600 (950), $12.50, 
Rock 'n Chair Prods., Hacienda, Fresno, Calif., May 20. 
THE BLASTERS, CHRIS BURROUGHS & THE NATIONALS -$4,385, 625 
(1,000), $7.50 & $6.50, Evening Star Prods., Devil House, Tempe, Ariz., 
May 22. 
RONNIE MONTROSE, MITCHELL FROM -$2,870, 404 (500), $7.75 & 
$6.75, Rock 'n Chair Prods., Fresno (Calif.) Star Palace, May 22. 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publi- 
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report, 
please call Patricia Bates in Nashville at 615/ 748-8120; Ancil Davis in New York at 212/ 
764-7314; or Hedy Weisbart in Los Angeles at 213/273.7040. 

VIDEO PIRACY ... 
IT'S BAD BUSIAESS ! 

call 
VSDA'S ANTI-PIRACY HOTLINE 

toll free 

800 - 257 -5259 
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ToIenI &Venues 

Joan Jett has left Boardwalk to 
sign with MCA Records. Kenny La- 
guna, Jett's manager, credits Steve 
Leeds, MCA's a &r man in New 
York, for the switch. As an indie 
promo man, Leeds was an early sup- 
porter of Jett's career. Debut MCA 
disk expected late this month. 

Jermaine Jackson, the last mem- 
ber of the original Jackson Five on 
Motown, has received his release 
from his Motown contract, accord- 
ing to the company. This is of partic- 
ular interest since Jermaine is mar- 
ried to and managed by .chairman 
Berry Gordy's daughter Hazel. The 
Motown founder says the split "was 
not only amiable, but wrapped in 
love." 

Elton John is in China this week 
to play, but not music. The Chinese 
government has invited the Watford 
soccer team, which John owns, to 
play a series of exhibition games, 

Act -ivities 
and he's going along for the ride.... 
Rolling Stone has established a mu- 
sic Hot Line you can call at 1 (900) 
410 -ROCK. First news on The Hot 
Line was about Genesis' Tony Banks 
having a solo LP, followed by a 
mini -interview in which Men At 
Work say their name came from a 
road sign, a spot for KPKE in Den- 
ver, and a Random Note saying that 
Bob Seger showered the stage with 
shaving cream and clowns during a 
set by opening act Jon Hall in San 
Diego. 

Wayne Newton will open the "I 
Love New York" concert series to be 
held between the two towers at the 
World Trade Center, beginning July 
9. Produced by Integrity Produc- 
tions, the Newton concert will be the 
first of eight such events, each ex- 
pected to attract upwards of 15,000 
people. Tickets for the Newton show 
will run from $12.50 to $22.50, with 

a $125 ducat allowing the bearer to 
join the performers backstage prior 
to the show for a cocktail party. 

Nick Ashford gave Valerie 
Simpson a 9.65 carat diamond for 
Mother's Day. ... Phil Collins will 
produce Adam Ant's next single..... 
Bobby Murcer of the New York 
Yankees has recorded "Skoal Dip - 
pin' Man," a country tune, for The 
Entertainment Company /Columbia 
Records. ... Epic is releasing a two - 
record set of 22 songs recorded by 
Big Maybelle in the early '50s. 

Jazz writer Arnold Jay Smith is of- 
fering a course at New York Univ. 
this summer. ... Former Blood, 
Sweat & Tears singer David Clayton 
Thomas will make a rare New York 
solo appearance at the Lone Star 
Cafe Tuesday (31). 

The Police will headline a date at 
Shea Stadium in August. 
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On vinyl, alive, and on the air... 
New Music is making waves! 

Billboard focuses on the sound that's creating 
the culture of a generation. As programmers, 
retailers, record company executives and other key 
music motivators scramble for information, 
Billboard pulls it all together with interviews, 
reviews, surveys and analysis -where New Music 
came from and where it's going, the facts, the 
myths, and the response from an industry dazed 
but enthused. 
Issue Date -July 9 -Ad Deadline -June 24 

Billboard looks at New Music in America 
and its impact on: 
Radio -How New Music influences formats and 
ratings in key markets, and its potential for generating 
audience. 
Venues- From NY to LA, the small clubs to the large 
halls. Interviews with owners and promoters on New 
Music -as- new -business. 
TVMdeo /Cable- lèlevision's role in breaking New 
Music. 
International - A recap of New Music's status in the 
U.K. and Europe. 
Future-What's the Next Wave and who's riding it. 

Show your colors. Support the Red, White and New! 
Reserve advertising space now. Contact Christine Matuchek in 

Los Angeles (213-859-5316), or call any Billboard Sales Office around the world. 

Billboard® 
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Rock'n'RoIIing 
Steve Miller Says He's 
Back In Music To Stay 

By ROMAN KOZAK 

" `Abracadabra' got me back into 
business," admits Steve Miller, who 
was in New York recently following 
the completion of the accompanying 
video for his new "Steve Miller 
Live" album. 

As part of his longterm active re- 
turn to the music business, Miller 
says he's going on a European tour 
in the summer after doing a few 
dates in the U.S. 
"After Europe we 
will do a few more 
dates in the U.S.," 
he says. "The other 
thing I am working 
on is my new mate- 
rial on my next al- 
bum, and depend- 
ing on how well it goes it will come 
out in the fall or next January." 

Miller says he now has a focus and 
a program, and for the next two - 
and -a -half years he expects to be out 
on the road and doing a lot of 
recording. The videocassette and 
videodisk of his live album will be 
out shortly on EMI, and Miller ex- 
pects that the promotion from them 
will flow over into his world tour. 

"Abracadabra" is virtually a new 
music dance record, and as such we 
asked Miller, a 24 -year veteran in 
the business, to comment on it and 
the direction of music in general. 
"To me it's not really new music," he 
says. "I find a lot of similarity be- 
tween a lot of new wave and a lot of 
Howlin' Wolf and Muddy Waters. 
What I did about five months ago 
was, I took my band to the studio 
and cut my 56 favorite blues songs. 
We just went in and did one after the 
other. 

"They came out just beautifully. It 
was sort of like going back to the 
well. I didn't want to sit around 
thinking of things to write. I wanted 
to play, and I just wanted to get into 
the studio as an exercise. We also did 
a bunch of rockabilly, and then I 

went back and listened to all that 
stuff, and just refreshed myself. 

"There is nothing really happen- 
ing as far as people writing really 
new music. I've fooled around with 
electronic music since 1964, so that 
doesn't seem real new to me, but I 

think the new thing that's evolved 
now is just the technology, the qual- 
ity of the instruments, the sound, 
and the video, the fact that now kids 
can make videos instead of old es- 
tablished directors making what 
they feel will sell. 

"And that's probably the new 
part, the new idea and fantasy that's 
been added. But musically, 'Blinded 
Me With Science' doesn't sound new 
to me. It sounds like a clever reas- 

sembly of a lot of ideas. And," he 
adds, "I really like it." 

Miller's tour dates are booked by 
Concerts West, but basically he's 
managing himself, and for the fu- 
ture he says that he's getting more 
involved with video, with a new 
video company. He also says that he 
plans to do four albums, one after 
the other, while checking out the 
various record companies as his deal 
with Capitol expires after one more 
LP. 

"After the `Abracadabra' LP I 

toured a lot in Europe and got back 
into focus," he says. "And the thing 
that I found out was something that 
I really hadn't bein sure of from my 
layoff. It was whether this is what I 
really wanted to do. And I sort of de- 
cided that I don't want to buy and 
sell real estate in Seattle and make 
millions of dollars. 

"What I really want to do is play 
guitar. And once I started going, I 

got real interested in what I was 
doing. And now I have a great pro- 
gram lined up, and if the public likes 
it, I'll probably sell a lot of records in 
the next few years." 

About the most striking video cur- 
rently being shown on MTV is Billy 
Idol's "White Wedding." With its 
sex and violence and Nazi images, 
it's probably also the most contro- 
versial. We asked Idol about it 
recently. 

"Some guy who saw it criticized it 
for being violent and anti -women, 
but I thought that was a really very 
jaundiced view of it," says Idol. 
"And what it's really about is that 
conventions don't lead to any sort of 
security. People are constantly using 
marriage as a means of making life 
secure -staying together for the kids 
and stuff when they really have no 
use for each other or hate each other. 

"So the video is really about that. 
There's a childbirth in it, and the 
dead bits and the mummified stuff, 
which isn't really violent but a way 
of waking people up out of things to 
make sure that you don't waste your 
time when things are finished and 
ended. 

"That's where the line `there's 
nothing fair in this world, there's 
nothing safe,' comes from, espe- 
cially in Manhattan, where you can 
have King Kong fall on you, let 
alone getting gunned down by a 
madman. So you spend all this time 
getting married, and making sure it's 
going to be all right, and there's a big 
bank balance, and insurance, and 
then an air conditioner falls and hits 
you on the head. And that's what the 
song is all about " 

THE DEFINITIVE HISTORY 
OF DANCE MUSIC 
Disco, Rock & Oldie Books. 
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TITLE(S), Artist, Label 

LET'S DANCE -David Bowie -EMI/ 
America (12 inch) 7805 

WEEKS 
AT #1 

6 

FLASHDANCE ... WHAT A FEELING -Irene Cara - 
Casablanca (LP cut) 8114921 (12 inch' remix) 

PHYSICAL ATTRACTION /BURNING UP-Madonna- 
Sire/Warner Bros. (12 inch) SRO -29715 

SAFETY DANCE -Men Without Hats -Backstreet (12 
inch) 

BLUE MONDAY /THE BEACH -New Order- Factory 
(12 inch) FACTUS 10 

HEAT YOU UP (MELT YOU DOWN) -Shirley Lites - 
West End (12 Inch) WES 22155 

BABY DOLL-Girls Can't Help It- Sire /Warner Bros. 

(12 inch) 29773 -OA 

MINDFIELD -I Level -Epic 
(12 inch) 49 -03856 

CANDY MAN -Mary Jane Girls -Gordy (7 Inch) (12 
inch") 

PARTY- Julius Brown -West End 

(12 inch) 22153 
YOU CAN'T HIDE -David Joseph -Mango (12 inch) 

MLPS 7804 
MUSIC -D Train - Prelude 

(12 Inch) PRLD 654 

COOL PLACES- Sparks -Atlantic 
(12 Inch) 0-89863 

SHY BOY /NA NA HEY HEY (KISS HIM GOODBYE) - 
Bananarama- London (LP Cuts) 

SHOT IN THE NIGHT -Paul Parker -Megatone (12 
inch) LP all cuts 

WHEN BOYS TALK -Indeep -Sound Of New York (12 
Inch) 

SO WRONG- Patrick Simmons - Elektra (12 inch) 
67929 

SAVE THE OVERTIME FOR ME- Gladys Knight And 
The Pips -Columbia (7 inch) 38 -3761 (12 
inch') 

WALKIN' THE LINE -Brass Construction -Capitol (12 
inch) 

THRILLER -Michael Jackson -Epic (LPall cuts) 
QE38112 

LIGHT YEARS AWAY -Warp 9 -Prism (12 inch) PDS 

460 
MEMORY- Menage -Profile 

(12 Inch) PRO-7022 

SAY YOU DO -Janet Jackson -A &M (12 Inch) 
SP 12059 

(KEEP FEELING) FASCINATION -The Human 
League -A &M (7 Inch) A &M 2547 

KEEP ON LOVING ME /TONIGHT -The Whispers - 
Solar (LP Cuts) 60216 

TOO SHY - Kajagoogoo -EMI America 
(12 inch) 9910 

HERE COMES MY LOVE- Rocket -Quality (12 inch) 
QUS 033 

SOLITAIRE -Laura Branigan -Atlantic (LP Cut) 
80052 (12 inch) 

OUR HOUSE- Madness -Geffen (12 inch) GEF-O- 

29667 
COOL AS ICE /TWICE AS NICE -52nd Street -A &M 

(12 Inch) SP 12058 
GET THE BALANCE RIGHT -Depche Mode -Sire (12 

inch) SRO 29704 
ELECTRIC AVENUE -Eddy Grant - Portrait (12 inch) 

4R9-03574 

JUICY FRUIT -Mtume -Epic 
(12 inch) 49 -03834 

WHAMMY/LEGAL TENDER /SONGS FOR THE FUTURE 
GENERATION -The B52's- Warner Bros. (LP CUTS) 

23819 
AGAIN AND AGAIN -Niki Lauran -Wave (12 Inch) BL 

1218 

YOU ARE IN MY SYSTEM -Robert Palmer- Island 
(LP Cut) 90065-1 (12 Untie) 

ALWAYS SOMETHING THERE TO REMIND ME- 
Naked Eyes -EMI (12 inch) Remix 9923 

BLIND VISION -Blancmange -Island (12 Inch) 
0 -99886 

LET NO MAN PUT ASUNDER -First Choice -Salsoul 
(12 Inch) 

LUCKY -Ellie Hope -Quality 
(12 inch) QUS 031 
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INSIDE LOVE (SO PERSONAL)- George Benson - 
Warner Bros. (7 Inch) 7 -29649 (12 Inche) 

LIKE A GHOST- Ignatius Jones -Warner Bros. (12 
Inch) WBO-29703 

SIGN OF THE TIMES -The Belle Stars -Warner Bros. 

(12 Inch) WBO-29657 

TAKIN' IT STRAIGHT -Cory Josias -Sire (12 inch) 
SRO -29665 

YOU CAN'T HAVE IT- Stargaze- T.N.T. (12 
Inch) 

THESE MEMORIES -0 Romeo -Bob Cat (12 Inch) 
BOB 26 

REACH OUT -Narada Michael Walden- Atlantic (12 
inch) 0 -89857 

KEEP IT CONFIDENTIAL -Nona Hendryx -RCA (12 
inch) PD 13438 

TELL ME- Sylvester -Megatone (12 Inch Re-Mix) MT 

108 

NEVER GIVE UP ON YOU -Marlena Shaw -South Bay 

(12 Inch) SB 22004 

ANGEL MAN -Rhetta Hughes -Aria (12 inch) AR 

1208 

ATOMIC DOG- George Clinton -Capitol 
(12 inch) 

SHE BLINDED ME WITH SCIENCE -Thomas Dolby - 
Capitol (12 inch) 

TIME -Culture Club- Virgin /Epic (LP Cuts) ARE 

38398 (12 Inch*) 
FOR THE SAME MAN -B Beat Girls -25 West (12 

Inch) 

TELEPHONE OPERATOR -Pete Shelly- Arista (12 
inch) CP730 

YOU AIN'T REALLY DOWN- Status IV -Radar (12 
Inch) RDR 12003 

THE MUSICS GOT ME- Visual -Prelude (12 inch) 
PRLD 650 

BOTTOMS UP -The Chi-Lites -Larc (12 inch) LP 

81502 

LIVE THE LIFE I LOVE- Fantasy -Quality (12 Inch) 
QUS 037 

AM /FM- Natasha -Emergency 
(12 Inch) 6536 

I'M OUT TO CATCH -Leon Haywood- Casablanca (12 
Inch) 8121641 

COMMUNICATIONS /LIFELINE -Spandau Ballet - 
Chrysalis (LP Cut) 

RIDING THE TIGER -Phyllis Hyman- Arista (12 Inch) 
AD 19041 

ALL LINED UP- Shriekback -Warner Bros. (12 Inch) 
WBO -29654 

MORNING MUSIC -St. Tropez- Destiny (12 Inch) HT 

1001 

LOVE TOWN- Booker Newberry Ill- Boardwalk (12 
Inch) NB 99905 -9 

CONNECT UP TO ME /PROVE IT /JIMMY JIMMY -Ric 
Ocasek -Geffen (LP Cuts) GHS 2022 (12 Inch' 

WORKING GIRL -Cheri -21 records (12 inch) T1D 

302 

SEX -Berlin -Geffen (LP Cut) GHS -2036 (12 inch') 
82004 

YOUNG GUNS (GO FOR IT)- Wham -Columbia (12 
inch) 44-3501 

TAKE ME TO THE TOP- Advance -Polydor (12 inçh) 
81115391 

TEARIN' IT UP -Chaka Khan -Warner Bros. (12 inch) 
WBO -29721 

SWEAT -The System- Mirage (7 inch) 99891 (12 
Inch') 

COPYRIGHT ON LOVE -Bobby Stewart -Warner Bros. 
(12 Inch) WBO -29692 

KISS ME -Tin Tin -Sire /Warner Bros. (12 inch) SRO - 

2975 
CANDY GIRL -New Edition -Streetwise (12 inch) 

SWRL 2208 
NEW YEAR'S DAY-U2--Island 

(12 inch) DMD 604 

JEOPARDY -Greg Kihn Band -Beserkley (12 Inch) 0- 

6732 
TONIGHT /CAN WE TRY AGAIN -Technique -Arial (12 

inch) ARD 1200 

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. 'anon- commercial 12 -inch 
.,. Superstars are awarded to those products demonstrating the greatest gains in audience response this week. * Stars are awarded to other products demonstrating significant gains for the week. 

ToIen &Venues_ 
Dancelrax 

By BRIAN CHIN 

As is periodically necessary, this week's column is devoted to catching up on 
the tremendous backlog of releases glutting the market currently -again, we 
apologize for our brevity and stress that records appearing here are to he classi- 
fied recommended. 

We can only say we're extremely grateful for the new records that do some- 
thing new with the Linn drum break, which has become a standing cliche of 
hip -hop. They are: Freeez's "1.O.U." (Streetwise I2 -inch ), produced by Arthur 
Baker in a street mode quite a distance from their jazz -funk "Southern 
Freeez," which ends in a fabulous, tricked -up "syllabic" break; Whodini's 
"Haunted House Of Rock" (Jive 12- inch), very wavish, with a long bonus - 
beat -type "Haunted" mix and- shrewd move -a vocodered version that will 
surely he popular with the kids; and Toney Lee's "Love So Deep" (Radar 12- 
inch), which takes a mainstream r &h approach a good couple of steps further 
with all sorts of driving twists and turns. 

Album cuts: "Mary Jane Girls" (Gordy) may well he Rick James' most com- 
mercial production yet; aside from "Prove It" and "Boys" on the "Party" side, 
note "Jealousy" (3:28), which will make a great video, and especially the lush 
"All Night Long." Brass Construction's "Conversations" (Capitol) brings 
members of Skyy on board and outdoes the latter group's last release, particu- 
larly on the cut "Walking The Line," a witty, almost slapstick slipping- around 
song that's all over the radio here in New York. 

Human League's "Fascination!" EP (A &M), we're pleased to note, includes 
both vocal and instrumental versions of the title single: also. "I Love You Too 
Much" (the strongest song here, really) will surely make a wonderful I2 -inch. 
Gladys Knight & the Pips' "Visions" (Columbia) indeed combines the best of 
old and new: the group's own productions are spirited ballads and upbeat 
soul, while "When You're Far Away" shows how fresh the familiar Solar 
sound can be with a strong lead vocal. 

Singles: Fonda Rae's "Heobah" (Posse), co- written and co- produced by her 
and a fast radio breakout here, is a real charmer. especially good in the choral 
stretches. ... Rod Stewart's "Baby Jane" (Warner Bros. promo 12 -inch) re- 
turns him to a highly produced studio sound and is essentially a pop /r &b 
record with dance potential.... Taka Boom's "To Hell With Him" (Prelude) is 

sung with wrath and gusto; Bob Esty's production aptly shows how rock and 
disco continue to fuse. 

DISCO /DANCE 12ea- 
U.S. & Imports 

(WHOLESALE FOR STORES) 
USA Canada England Germany 

Italy France Holland 

Some of our brand new releases are: 
U.S.& Canadian 12" European 12" 
So Many Men. So Little Tim e- Miguel 

Brown 
Guilty-Lime 
Build Me Up Buttercup -Shirley Scott 
Energy -Misty Blane 
Love School -Susan Stevens 
Sweet Little Rita-Chestnut Brothers 
American Man -Ladies Choice 
I.O.U.- Freeze 
Brother Louie -Red Point 
Come. Let's Have A Parry (remix) -Suzi 

o 
Putting On The Ritz -Taco 
Tic Toe- Valerie Krystal 
Scraper /Cavern -Liquid Liquid 
Get To You -Susan Stevens 
Come On -Sweet Heat 
Fools In Love -Stephanie Wells 
So Excited -Nance Martinez 
Are You Lonely- Hypnotic 
Helping Myself- Kendra 
Piece Of My Heart- Valerie Krystal 
All Of My Love -Kim Covington 
Watcha Gonna Do- Stephanie Wells 
I'm Free -Celi Bee 

JDC RECORDS 
BEST SELECTION OF 12" SINGLES IN THE U.S. 

OLDER CLASSICS, NEW WAVE, FUNK AND EURODISCO 
NEW RELEASES: 
ROFO: "Flashlight" (remix) 
LA FLAVOR: "Mondolay' (re- issue) 
WATSON -BEASLEY: 'Breakaway' (Import) 

FEATURED OLDIES; 
DESTINATION: "Move On Up" 

EVELYN KING: "Shame" 
ODYSSEY: "Native New Yorker" 

STORES AND ONE STOPS: SEND FOR OUR WHOLESALE CATALOGUE: 
D.J.'S: SEND FOR OUR BRAND NEW REVISED 50 PAGE CATALOGUE $4.00. 

213 -519 -7393 
2737 PACIFIC AVE. TELEX VIA ATT 4992046 INSIDE 

JDC RECORDS 
SAN PEDRO, CA 90731 

We have a complete selection of all U.S. 
releases and all import disco records. We 
also export to foreign countries. 

Love Your Body - Amanda Lear 
Explain The Reasons -First Light 
Cycles Woman -Cerrone (w /Santaná 

musicians) 
I Like Chopin -Gazebo 
On And On- Decadence 
Love Taker- Stefano Pulga 
Sexy Lady -Sun Fire 
Searchin' -Hazel Dean 
I'm Never Giving You Up -Sweet 

Dreams 
Run Me Down -Higsons 
Nobody's Diary/State Farm -Yazoo 
Okay Run -M. Basic 
Takin' Me To Paradise -Raynard J. 
K.K.K. -Gang 
Suicidal -Amin Peck 
Talk About -Phaex 
Crazy Family -Jock Hattie 
Young Boy -Life, Love And Liberty 
Around -Chiaro 
No Tengo Tiempo -Azul y Negro 
Satisfied- Madeleine Uzlo 
Stop. Don't Do This To Me -Phyl is 

Nelson 
Pretty Lover -Enzo Pursuader 
Happy Station -Fun Fun 
Shake It Up -Kozo 

Woman -Mirage 
Everybody Likes Dancing -Akaba 
I Can't Stand It No More -Hot Shot 
Singing In The Rain -Taco 
Sweet Memory (remix) -Belle Stars 
Stop And Go -David Grant 
Milk From The Coconut -Toto Cuelo 
Destiny- Vivian Vee 
You Keep Me Hanging On -Zina O 
Love Is To Love.. -Hot Shot 
Lover Lover -Joe Yellow 
Men Hungry- Maxine Dee 
I'm Hungry-Stopp 
A Dog In The Night -Mr. Master 
Vous le Vous Coucher -La Mama 
Maybe This Time -Norma Lewis 
Super Rhythm Tracks (similar to "Mix 

Your Own Stars") 
Dance Forever- Gaucho 
Come On -Jules Tropicana 
I'm Alive -American Fade 
The Night -Azul Y Negro 

Import LP's 
Kano 
Pete Richards 
Vivian Vee 

"Off The Record.. 
by Doug Shannon 
a complete DJ's 

guidebook. 

Call for Details 

IMPORT O DISC RECORDS 
855e CONKLIN ST , FARMINGDALE. NY 11735 

15161 694 4545 TELEX 4758158 IMPT DISC 

SNEAK PREVIEWS 
Another reason why dance music 
professionals read Dace Music Report 

When top radio programmers,disc jockeys and A &R men 
want to get the jump on soon -to -be released hits, they turn 
to DANCE MUSIC REPORT. 
With DMR's Sneak Preview column, they know what's com- 
ing before it hits the street. 

Subcrjbe Today! 
1 year -25 issues 

U.S. $35. 
Canada7Mex $40. 

C7 International $80. 
Please include your name, address, zip code 
and occupation on a separate sheet of paper 
with your remittance. All subscriptions paid 
in U.S. dollars. 

111)21116,4-;111.57-11 

LANCE 
MUSIC 
REPORT 

DANCE MUSIC REPORT 
Keeping you #1 
210 E. 90th St., New York, N.Y. (212) 860.5580 
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* Check Type of Ad You Want 

MARKETPLA,CE 
* REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR- * 
* DER): $1.55 per word -Minimum ad order $31.00. 

DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR * REVERSE LAYOUTS): $64.00 per inch, 4 insertions $58.00 
per, 12 insertions, $55.00 per, 26 insertions $52.00 per, 52 in- 

sertions, $42.00 per Price discounts based on consecutive issue he- 

quency. 

* FANCY BORDER, $5.50 PER INSERTION. (DISPLAY ADS 

ONLY) * COLLEGES 

REVERSE CHARGE: $6.50 per insertion. (DISPLAY ADS 

ONLY) 

* [1 BOX NUMBER c/o Billboard, $6.00 service charge. 

[] FOREIGN ADS NOW SAME PRICE AS U.S. 

ADDRESS ALL ADS: Billboard Classified. 

1515 Broadway. New York. N.Y. 10036 41( 

Phone: Jett Serretle 212/764 -7388 -In New York 

18001223 -7524 Toll Free -out of Stale Ts 

All major credit cards accepted 

Check Heading You Want 

* HOME VIDEO * SONGWRITERS 

JOBS AVAILABLE 

HELP WANTED 

* REHEARSAL SPACE 

ANNOUNCEMENTS 

MANY OTHERS 

* 
* * NAME 

* ADDRESS 

* CITY_ 

* TELEPHONE 

PAYMENT MUST ACCOMPANY ORDER 
AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS 

LI Amer. Express 

Diners Club 

El Visa 

Master Chg 

Bank # 
-STATE ZIP 

BUSINESS 

OPPORTUNITIES 

REAL ESTATE 

FOR SALE 

GOLDEN OLDIES 

MISCELLANEOUS 

DISTRIBUTING SERVICES 

ELECTRONIC GAMES 

Credit Card Number, 

Expires 

Signature T 
* * * * * * * * * * * * * * * * * * * * * * * * * * 

FOR SALE 

TOUCH! 

8.3 MILLION 

CUTOUTS & OVERRUNS 

IN OUR MAMMOTH WAREHOUSE 
Imports-Rock - Jazz - Country 

Oldies -Big Band -Soul -Easy Listening 
WE'VE GOT WHAT YOU WANT 

Come in and browse - stroll down out aisles 
If you're not in the L.A. area. 

Write or Call for our FREE CATALOG 

Symphonette Music 
4520 Valerio Street 
Burbank. CA 91505 

Call LEN at 1213) 846 -2707 

NEW IMPROVED 
AMPEX STYLE 
CASSETTE BOX 

New "Easy Open" Snap Locks 

Smooth -No Sinks 

Dyna Day is also exclusive manufacturer 
of the patented 

Automatic Boxing Machine 
Opens Ampex Style and sott 
poly box, inserts cassette and 
closes box at rate of up to 90/ 
minute! 

Dyna Day Plastics, 6270 S. Country Club Rd. 
Tucson, AZ 85706 602- 746 -1001 

IT MINERS 
ROCK .JAZZ -G&W- MOR CLASSICAL LPs 

PRICED TO MOVE FROM 355 TO $1.75! 
BJ THOMAS GREATEST HITS NOW 755. 

430 Falmouth Road 
North Babylon, N.Y. 11704 

For Free Catalog Call (516) 587 -7722 

COMPLETE LACQUER 
CUTTING FACILITY 

Naumann Lathe, Neve Console, Decca 
cutting rack amplifier with F.C.L., Studer 
playback and record units, Tannoy moni- 
tors with Quad amplifier, Dolby noise re- 
duction units. Also, Scully 8- track, 1" R&P 
unit. For full details call: 

(514) 384 -6667 

PROFITS DOWN? 
Thousands of titles on assorted Albums. 
8- Tracks and Cassettes available at 
BUDGET prices Call or write for our 
free giant catalog. 

RECORD -WIDE DISTRIBUTORS. INC. 
1755 Chase Dr. 

Fenton (St. Louis) MO. 63026 
(314) 343-7100 

EXPORTER & U.S.A. 
WHOLESALER -ACCESSORIES 

VIDEO GAMES. ACCESSORIES, AUDIO 

PRODUCTS. 12" RECORDS. COMPUTER 

SOFTWARE AND JOY STICKS. 

STRATFORD DIST. INC. 
815 SECOND AVENUE 

NEW HYDE PARK. NY 11040 
NY- 212 -343-6920, 516 -352 -4200 

800- 645 -6558 Telex 6852201 

DUPLICATION SYSTEM 

FOR SALE 
260 1" 240/120 IPS cassette dupli- 
cator -State of the Art- $42,500.00. 
Cassette loaders up to C -120 $3,260.00. 
8 track loaders $850.00. 8 track master 
maker 1" $6,100.00. Buy AII! 
$50,250.00. 

Call: 
(408) 727 -8750 

CASSETTES 
Cut -outs and imports at a budget 
price - we specialize in cassettes 
and 8 -track tapes. call or write 
for free list and prices. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, IL 60634 

(312) 286 -4444 

POSTERS 

elz LICENSED ROCK POSTERS E 

c and accessories c 
S 

XL. 42" x 58" Full Color Posters; Rush, N 
Genesis. Judos Priest also 23" x 35" - 

ITriumph, Devo, Iron Malden, Quarterflash, 
Nazareth, Rick Springfield, The Who, 

W Double Bros., Residents, Michael Jackson 
Ó & bumper stickers, patches, buttons. o 
o Complete Catalog Fully Licensed. ° 
L Bi -Rite Enterprises, el 

¡ Chicago, IL. 60608 ¡ 
(312) 376 -8575 (800) 621 -8551 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
1251 -3 koto St., Los Angeles, Calif. 90006 

(213) 732 -3781 
DEALERS ONLY 

DANCE FLOOR 

* * * * * * * * * 
* THE MUSIC SERVICES * 

MODULAR LIGHTED DANCE FLOOR 

T Distributors welcome - trouble free - * 
low cost - controllers available. * Call or write: 

4( MUSIC SERVICE * 
yy 327 S. Miller Rd., Akron, OH 44313 

(216) 

* 
) 861-1575 

L5 L Y T T T T T T * 
VOICE SPECIALIST 

MAN OF MANY 
VOICES NEEDED 

Creative person to write and produce 
radio commercials. $25,000 per year and 
up. Send demo tape /resume to 

P.O. Box 45686 
Tulsa, OK 74147 

Offices in Hollywood, FL and Tulsa, OK 

20/20 
SEX TRAP 

Featuring the Hit 
"JACK'S GOT A PROBLEM" 

Now Available on Enigma Records 
Album or Cassette $6.98 List Price 

"SEE THE VIDEO ON MTV" 

Distributed by 
GREENWORLD DISTRIBUTION 
Specialists in American Independents 

and Imported Records From 30 
Countries. Write or Call for Our 

Extensive Free Catalogue. 
Greenworld Distribution 

20445 Gramercy Place, Box 2896 
Torrance, CA 90509 

(2131 533 -8075 [CA, AK. HI] 
18001421 -2095 (Toll Free] 

WHILE OTHER PEOPLE are raising thei 
prices, we are lowering ours. Major label LPs a.. 
low as 505. Your choice. Write for free listing . 

Scorpio Music, Box 391 -BC, Comwells Hts., Pa. 
19020, USA. Dealers only. 

SMOKING & SNUFF ACCESSORIES. Send for 
our catalog of the very finest. $2. High Class, 4009 
Pacific Coast Hwy., Dept. BB Torrance, CA 
90505. 

PIANO FOR SALE 

YAMAHA 6 FT. C -3 HIGH -POLISHED 

GRAND PIANO 

Complete with Colson dolly, 
bench, and packing case. 
$12,000 or best offer. Automobile 
trade considered. 

CALL: BARB (during business hrs.) 

612 -784 -4451 

EQUIPMENT FOR SALE 

A.P.I. 
AUTOMATED CONSOLE 
32X12X32 - the latest modi- 
fications - excellent condition. 
The reason for sale is I just in- 
stalled a 48 channel 8108 Neve. 
Contact: 

BUDDY 
CONWAY RECORDING 

(213) 463 -2175 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 

RECORD PRESSING 
45's AND LP's 

COLORED VINYL 
SPECIAL PACKAGING 

QUALITY WORK 
FAST SERVICE 

Call Al Cohen for quotes 

PeTeR Pan: 
INDUSTRIES 

(201) 344 -4214 

FESTIVAL & 
NIGHTCLUB CIRCUIT 

Available for colleges and night 
clubs. Jump Jackson And His Blues 
Band, The Ink Spots, Single Pianists, 
Duos, Trios and other acts. Contact 
Rhythm And Blues Attractions, 8959 
So. Oglesby Chicago, III. 60617 - 
Phone: 312- 375 -4276. 

NOTICE 

FREE 
(Advice) 

MAKE YOUR 
CLASSIFIED 

. AD PAY!! 
How? By running it consist- 
ently and by making sure 
your ad is in position when 
that prospect is ready to BUY. 
The most effective classified 
ad campaigns are those that 
call for ads being repeated 
and measurement taken after 
6 to 8 weeks. Keep in close 
contact with me (Jeff) at Bill- 
board. 

Call 
(800) 223 -7524 

or 
(212) 764 -7388 

I'll make sure your advertise- 
ment is in the RIGHT POSI- 
TIONfor maximum exposure. 

CHART RECORD 
SERVICES 

THE FASTEST. MOST DEPENDABLE 
SERVICE IN THE WORLD 

Attn. If ERNATIONAL RADIO STATIONS. DISCCTHEOUES 

and PRIVATE COLLECTORS. 

Subscribe to ou AUTOMATIC AIRMAIL SERVICE for 35s. 

LP's. and Cassettes from all the Glaris. 
Special Orders Welcome 

AIRDISC USA 
P.O. Box 835, Amityville, N.Y. 11701 

BUTTONS 

di ups u batb18, tattoo, BUTTONS!Nppuu 
.Order a $50 or $100 8utba Mubr sampler pak to see all the : newest of our 00.000 designs! We're the world's largest 
-list. of licensed and novelty pins with over 100 new 

:designs moldy) We take fill returns and even take returns t of other buttoncompanies'stutt you got stuck with! If you're - 
paying more than 40e per button. yoù re getting ripped dill 

ve Kids that can't swing 898 for an Ip can afford a buck for a 

:button, Ask for our '83 catalog NOW 
balm Mule. P.O. Box t 29 Bridgeport. PA 19405 

á 1 -(800) 523.11N7 -Issa il It you don't have a phone 

.1-12151277-111111-FA) directory listing or business rwv 

card -don't waste your time 

ti 1111188118t81111111181881181188s 

BUY OR DIE 
Button addicts need their habitual fix. We 

supply uncut humor and potent originality 
straight from the source. Don't deal junk! We 

push buttons! T- SHIRTS also! Free illustrat- 
ed order form and samples! 
EPHEMERA. Inc. (415) 552 -4199 

P.O. Box 723 San Francisco CA 94101 

TAPES 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 

EASY -TO -USE I IN- EXPENSIVE 
RE- USEABLE 8 DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT. 

C& D SPECIAL PRODUCTS 
309 SEOUOYA DRIVE 

HOPKINSVILLE, KY. 42240 

502/885-8088 

WHY PAY MORE ? 
cassette a etnn( blanks, am tape 

1 -45 any amount cass..61 etrk.84 
46 -60 any amount - .69 -- .92 
61 -80 any amount .75 «1.01 
81 -90 any amount - .85 1.10 
CASSETTE a 8 TRK DUPLICATORS, CUSTOM 
DUPLICATION, SHRINK WRAP 8 LABEL ADO 255 

TRACKM ASTERTIivc 
1310 South Dixie Hwy. West 

Pompano Beach F1ä.33060 
Tel: (3051 943 -2334 

-BLANK AUDIO 8 VIDEO 
CASSETTE -8 -TRACK 

Direct from manufacturer -below whole- 
sale -any length cassettes -4 different 
qualities to choose from -Ampex 8 Agta 
bulk and reel master tape from ' /a" to 2" 
Cassette duplication available Call for 
brochure 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave., Brooklyn, N.Y. 11216 

Call Toll Free 800 -221 -6578 
N.Y. RES. (212) 435 -7322 

PROFESSIONAL BLANK TAPE 
Custom Cut 8 Track and Cassettes. 90 dif- 
ferent lengths in one minute increments. 
Prices start at .85. 

8 -T 8 cass. Duplicators Low cost Shrink 
Wrappers Tape Players 8 Recorders - Re- 
cording Supplies. 
CALL TOLL FREE 1 (800) 237 -2252 

In Florida call collect (813) 778 -4442 
BAZZY ELECTRONICS CORP. 

3015 Meow "C" Holmes Beach, Florida 33510 
Master Card S Visa Welcome 

AMPEX TAPE 
SALE 
"456" 

Fully equipped 24 track New York 
/á' x 10" - List $39.79 - sale $20.98 

/í' x l0" - List $65.99 - sale $32.78 

Prices slightly higher for single unit or 
single carton quantities. 

(Anvil cases 50 °0 oft) 

WEST LA MUSIC 
11345 Santa Monica Blvd. 

West Los Angeles CA 90025 
(213) 477-1945 

RECORD STUDIO 
FOR SALE 

RECORDING STUDIO 

Fully equipped 24 ttack New York 
City prime location -long lease 
for sale, low rent. 

(212) 382 -0660 
Ask for Paul or Nat 

PRODUCERS- ARTISTS -STUDIOS 

REAL -TIME 
CHROME DUPLICATION 
ON AGFA FROM ANY MASTER 

Superb quality- fast -cheap. 
(802) 862 -8881 

REAL ESTATE 

OAK RIDGE 
Orinda, Contra Costa County 

Commanding 360 degree views of 
surrounding hills and reservoir waters, 
this stunning 11 -room Contemporary 
rests on six acres of garden landscap- 
ing, a /a hour drive from San Francisco. 
Brilliantly designed for gracious indoor/ 
outdoor entertaining, each room opens 
to manicured lawns, walkways or the 
terraced pool entertainment area. 
Beautifully- maintained, the residence 
is complemented by custom appoint- 
ments, extensive built -ins and modern 
conveniences throughout. A separate 
one- bedroom apartment provides 
private accommodations for visitors 
or staff. 

$3,500,000 Brochure BB 21 -28 

SOTHEBY'S 
INTERNATIONAL REALTY 

7210 Beverly Boulevard 
Los Angeles, California 90036 

Telephone 213/934 -8877 

ATTENTION 
PRODUCERS AND 

WRITERS! 
Beautiful spacious home with 
large recording studio, 5 bed- 
rooms, 4 baths, formal dining 
room, den, 4 fireplaces, 42' 
heated pool -parklike setting. 
N.E. San Fernando Valley 

$299,950.00. 

CALL: JEAN 

ROCKING HORSE REALTY 

213 -361 -1235 

FOR SALE 
OPEN THIS SUNDAY 

1-4 
4 bedrooms - 3 baths 

English Tudor Mansion 

Guest House, Library, Maid's 
Room. 2 fireplaces, very roomy, 
Sunset /Fairfax. $299,500.00. 

Call 

Elaine or Maureen 
(213) 278 -0300 

Advertising Brings Results 
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HELP WANTED 

RETAIL MANAGEMENT 
Leading New York Metro area Record 
Chain now interviewing for manager and 
assistant manager positions. Current 
management experience and knowledge 
of records required. Send resume and 
salary req. to 

ALLAN BAILEY 
474 7th Avenue, New York, NY 10018 

TEMP 
OLYMPIC WALL ST. SERVICES 

Work in Wall St. 
Secy's -$100 bonus (after 70 hrs.) 
Clerical -$50 bonus (after 70 hrs.) 

SUITE 1065 
(212) 509 -7200 

EARN $400 PER 1000 STUFFING ENVE- 
LOPES AT HOME. NO EXPERIENCE 
NEEDED. FREE DETAILS. ENCLOSE 
STAMPED ENVELOPE. MARILLO, 1616 W. 
JONQUIL, CHICAGO, ILLINOIS 60626. 

DISTRIBUTORS WANTED 

WANTED 
NATIONAL DISTRIBUTORS 

"The Reel Cassette" 
A new special format of high quality 
audio cassettes. 
Reel to reel design in clear case gives this 
cassette the high tech look of the 80's. Avail- 
able in normal and high bias positions. 

R.J. BRAND ENT 
415 -753 -5528 

EQUIPMENT WANTED 

Used high speed Bagger 
and /or Shrink Tunnel in 
good condition. 

ONE -WAY RECORDS 
12 Commercial Rd. 

Albany, NY 12205 

RECORDS WANTED 

RECORDS WANTED 
Dumps, overstocks, or bankruptcies -for 
cash. 
New releases only -any quantities. Send 
list and information to: 

MR. MUSIC INC. 

P.O. Box 430 
Allston, MA 02134 

(No phone calls, please.) 

RECORDS WANTED 
LP's wanted for Mammoth Music Mart to 
benefit Les Turner ALS Foundation (Lou 
Gehrig's disease). Tax receipts issued 
with donation. Ship to. 

MAMMOTH MUSIC MART 
7450 No. McCormick Blvd. 

Skokie, IL 60076 
(312) 679 -3311 or (312) 272 -3315 

e 

PROFESSIONAL 
SERVICES 

* * * * * * * * ( DEMO TAPES WANTED 
ARTISTS - PRODUCERS - * SONGWRITERS WANTED Ar 

Professional quality demo tapes, cas- 
sette or reel, for evaluation for place- 
ment with national label. All tapes will T be reviewed and replies made with 
return of tape to sender. Send tape and .. $5 per tape (money order) for handling T and return charges to: 

* CACTUS 

* PRODUCTIONS, INC. * 
P.O. Box 322 

Ingomar. PA 151227 * 
* * * * * * * 

SITUATION WANTED 

If I had $100,000.1'd invest it in a 

growing Video software company. 

But I don't. However, my back- 
ground in the Music, Record and 
Publishing business should make 
me a valuable employee for you. 
I ran the show for one of CBS's 
toughest territories for 3 yrs. 
Presently, I am on the West Coast 
marketing records to retail chains 
and consulting for a music pub- 
lishing company. I am 26 yrs. old 
and ravin' to go. I'll re- locate for 
the right opportunity. 

Mail To: 
DOUGLAS FREEDMAN 

83011/: Bay St., Santa Monica, CA 90405 

EMPLOYMENT 
OPPORTUNITIES 

RADIO JOBS! 
10,000 radio jobs a year for men and women are listed 
in the American Radio Job Market weekly paper. Up 
to 300 openings every week!! Disk Jockeys, News - 
people and Program Directors, Engineers. Sales 
people. Small. medium and major markets, all for- 
mats. Many jobs require little or no experience! One 
week computer list $6.00. Special Bonus, six con- 
secutive weeks only 114.95 -you save $21. 

AMERICAN RADIO JOB MARKET 
6215 Don Gaspar, Dept. 2 
Las Vegas, Nevada 89108 

CRUISE SHIP JOBS! $14- $28,000! Caribbean, 
Hawaii, World. Call Cruiseworld for Guide, Di- 
rectory, Newsletter. 916-722-WI Ext. Billboard. 

SONGWRITERS 

SONGWRITERS\ 
We bring your songs to life inexpensively with 
top session players from THE DOOBIE BROS. 
BOZ SCAGGS. THE JACKSONS. GEORGE 
BENSON.etc. Call write for free sample tape 

/ 11V VI YL.R71 1 1 DEMOS rl/J 
213 893 -0257 or 665 -7464 5313 Bakman Ave 

Box 124 No Hollywood CA 91601 

SONGWRITER: THE GUILD was organized to 
help writers produce good songs and sell them. 
We've been very successful on placement. Na- 
tional Songwriters Guild, 2421 Walnut Rd., Pon- 
tiac, MI 48057. 

VIDEO MARKETPLACE for 

MANUFACTURERS, DISTRIBUTORS, 

ONE -STOPS etc. 
$40.00 per column inch 

Pay for three (3) ads -GET 1 FREE!! 
(NO X -RATED PRODUCTS MAY BE 

ADVERTISED IN THIS SECTION) 

VIDEOTAPE 

YOUR ACT! 
Lip Sync or live in our stu- 
dio with multi- camera pro- 
duction. 

$375 
Includes 1 Hr. studio 
time and 2 -10 min. 
master tapes. 

On location promo shooting 
is available. 

MARTIN VIDEO PRODUCTIONS 
1733 BROADWAY -AT 55TH ST. 

NEW YORK N.Y. 10019 
(212) 582 -6440 

VIDEOTAPES 
Hollywood Classics 

MANBECK PICTURES 

3621 -1 Wakonda Dr. 
Des Moines, IA 50321 

VHS BLANKS 
FOR DUPLICATORS 

NOW IN STOCK 
WITH VHS LOGO, FROM 

LICENSED MANUFACTURER 
T-0 1.75 
T -30 4.23 
T -60 5.53 
T -90 6.78 
T -105 7.25 

IPS INC. 
TEL. (516) 585 -9600 
TWX. 510-227-1585 

MUSIC- VIDEO'S PRODUCED 
From $1500 

Creatively produced videos that will 
develop your stage performance into a 
distinctively original TV image. Be a part 
of the future, call Trey (404) 923 -2098 

CLUB III 
PRODUCTIONS 

New LP /Tape Relevases 
Continued from page 26 

JAMO 
(My Jive) Backstabbing Friend 

LP Emerald Intl EIR1002LP No List 

KISSING THE PINK 
Naked 

LP Atlantic 80080 -1 $8 98 
CA 80080 -4 58.98 

LANE, RONNIE, see Peter Townshend 

LITTLE RIVER BAND 
The Net 

LP Capitol ST-12273 

MARLEY, BOB, & THE WAILERS 
Confrontation 

LP Island 90085-1 58.98 
CA 90085 -4 58.98 

MARTIN, FREDDY, & HIS ORCH. 
54 Great Waltzes 

CA MCA MCAC2 -4021 $8.98 

McLAREN, MALCOLM 
Duck Rock 

LP Island 90068 -1 58.98 
CA 90068 -4 58.98 

MILLS BROTHERS 
Greatest Hits 

LP MCA MCA -27083 55.98 
CA MCAC -27083 55.98 

N Y C PEECH BOYS 
Life Is Something Special 

LP Island 90094 -1 58.98 
CA 90094 -4 58.98 

NEEVA 
Neeva 
LP MSI MSI 2003 

NICKS, STEVIE 
The Wild Heart 

LP Modern 90084 -1 58.98 
CA 90084 -4 58.98 
(Available In Special 6 x 1 2 Cassette Package) 

GOLDEN OLDIES 

45 RPM RECORDS 
THOUSANDS IN STOCK 

Music of the 50's. 60 s 70's and 80s 
RECORDS UNLIMITED 

7968 Belair Rd., Baltimore, Md 21236 
(301) 882 -2262 

(Please no collect calls.) 
Send for Free Oldie catalog. All major credit 
cards accepted. 

OLDIES & COLLECTOR ITEMS 
LP's, the originals by major artists from 
the 60's thru the 70's. 
Big Rock, Pop, Jazz (etc.) selection at 
$2.50 per record or 5 records for $10. 
Also singles at $1.00 and up. 

Rare records available. Mail in your requests to: 

A -MAR RECORDS 
5151 Whitsett Ave., N. Hollywood, CA 91607 

(213) 508 -9083 

YOUR OLDIES CONNECTION 

LOWEST PRICES FASTEST SERVICE 

Quantity discounts, 1000's of hard to 
get titles. Giant catalog $1.00 (Free to 
radio stations) 

GOLD VAULT 
Box 202 -Oshtemo, MI 49077 

(616) 349 -9413 

COMEDY MATERIAL 

ONE- LINERS NOTEBOOK IS HERE! 
Over 1,000 comedy lines compiled and up- 
dated from the pages of the popular The 
Radio Personality!" Politics, sex, T.V., 
sports, it's all there! Topical, witty, irreverent! 
If you believe you owe your listeners the 
best, join the fun now. Just make your 
check or money order for $15.00 payable to 

KEN MAYS, P.O. BOX 1374 
Maitland, FL 32751 and 

ask for ONE -LINERS NOTEBOOK 

DEEJAY SPECIALS! MONTHLY gagletter! 
Individualized Service! We have it all. FREE in- 
formation package. PETER PATTER. P.O. Box 
402 -B, Pinedale, CA 93650. 

FREE SAMPLE OF radio's most popular humor 
service! Write on station letterhead: O'Liners, 
1237 Armacost, #6 -H, Los Angeles, CA 90025. 

NOT COMEDY CURRENT artist bios, daily 
calendar, much more for weekly pros! Write on 
letterhead for free issue: Galaxy, Box :0093 -A, 
Long Beach, ('A 90801. 

THE PROVEN WINNER! Clean, funny, guar- 
anteed! Free sample! Write on station letterhead 
to: Contemporary Comedy, 5804 -A Twineing, 
Dallas, Texas 75227. 

APPAREL 

r 
r ti 

DO NOT READ 
UNLESS YOU ARE 

VERY RICH! 
For sale one natural Somalia Leopard skin 
full length woman's coat with skin scarf. 
Made to order by (Sam BHano Furs) prior to 
endangered species act for 5 ft. 7 in., 140 
lbs, size 12 -14. Second owner. Both identi- 
tying names inside lining. Papers available. i 

Excellent condition -well cared for. (Sin- 
cere purchasers only) Write: 

P.O. Box 1136 
Laurel, MS 39440 

OBERTOTS, RICHARD MICHAEL 
When I Grow Up ... I Want To Write 
Songs 
LP Roll Top 102654MIN.... __. No List 

PAIGE, BARBARA 
Hear Me Now 
LP Epiphany ELP 4030 

RONNIE & THE JITTERS 
Roll Over 

EP Banana Recs. 

SAMPLE, JOE 
Voices In The Rain 

LP MCA MCA -27077 55.98 
CAMCAC -27077 55.98 

SAMPSON, DON 
Americansongs 

LP Revolver R101 
Coyote 

LP Revolver R102 

SPACEK, SISSY 
Hangin' Up My Heart 

LP Atlantic America 90100 -1 58.98 
CA 90100 -4 58.98 

THIN LIZZY 
Thunder & Lightning 

LP Warner Bros. 23831 

TOWNSHEND, PETE, & RONNIE LANE 
Rough Mix 
LP Atco 90097-1 5 6.98 
CA 90097 -4 56 98 

TWISTED SISTER 
You Can't Stop Rock 'N' Roll 

LP Atlantic 80074 -1 58.98 
CA 80074 -4 58.98 

VARIOUS ARTISTS 
Everything Went Black 

LP SST SST 01 5 

WALKER, JERRY JEFF 
Best Of 

LP MCA MCA -27075 55.98 
CA MCAC -27075 $ 5.98 

WARING, FRED, & THE 
PENNSYLVANIANS 
The Best Of 
CA MCA MCAC2 -4008 58.98 

WEAVERS 
The Best Of The Weavers 
CA MCAMCAC2 -4052 $8.98 

WILDLIFE 
Wildlife 

LP Swan Song 90078 -1 $8.98 
CA 90078 -4 $8.98 

JAZZ 

BARBIERI, GATO, see Tom Scott 
BASIE, COUNT 
The Dedication Series, Vol. XI (The 
Retrospective Sessions) 
CA MCA MCAC2 -41 30 ..58.98 

BERK, DICK 
The Rare One 

LP Discovery DS877 

COLTRANE, JOHN 
The John Coltrane Group Featuring Eric 
Dolphy & McCoy Tyner /The Other 
Village Vanguard Tapes 
CA MCA MCAC2 -41 37 58.98 

Concert In Japan 
CA MCA MCAC2 -41 35 58.98 

His Greatest Years, Vol. 3 
CA MCA MCAC2 -41 33 58.98 

Live In Seattle Featuring Pharoah 
Sanders 
CA MCAMCAC2 -4134 - 58.98 

The Mastery Of John Coltrane, Vol I 

(Feelin' Good) 
CA MCA MCAC2 -41 38 $8.98 

The Mastery Of John Coltrane, Vol I I 

(To The Beat Of A Different Drum) 
CA MCAMCAC2 -4139 $8.98 

The Mastery Of John Coltrane, Vol IV 

DISTRIBUTING SERVICES 

RECORDING TAPE ACCESSORIES 
24 -HOUR FREIGHT PAID SERVICE 
Best Selection -Best Service -Rest Fill 

MAXELL TDK DISCWASHER SONY 
MEMOREX FUJI ASTROCADE SHURE 
AMARAY SCOTCH SAVOY RECOTON 
EVEREADY AUDIO TECHNICA DYNA- 

SOUND BASF DURACELL SOUND 
GUARD TRACS ALLSOP many, many 
more! SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. A. 1035 Louis Dr.. W r.iwler. PA 18974 105) 441 -9900 

DEALERS ONLY 

TOLL FREE ORDERING: (800) 523 -2472 

GENUINE STYLI, HEADPHONES. CARTRIDGES 
We distribute at best factory (or below) 
pricing to the trade on SHUAE. AUDIO 

TECHNICA. PICKERING. ORTOroN. ADC. STANTON. 

GRA00. SENNHEISEA. 

(800) 223 -0111 
(212) 435-5100 

MAGNETRONIX INDUSTRIES 
1689 46th St., Brooklyn, NY 11204 

Telex: 426449 INTEL (ITT) 

DEADLINES 
FOR 

FUTURE ISSUES 
JUNE 11th ISSUE -MAY 27th 
JUNE 18th ISSUE -JUNE 6th 
JUNE 25th ISSUE -JUNE 13th 
JULY 2nd ISSUE -JUNE 20th 
JULY 9th ISSUE -JUNE 27th 

JULY 16th ISSUE -JULY 1st 
JULY 23rd ISSUE -JULY 8th 

(Trané s Modes) 
CA MCA MCAC2 -4140 $ 8.98 
(Also see Duke Ellington) 

DOLPHY, ERIC, see John Coltrane 

ELLINGTON, DUKE, with COLEMAN 
HAWKINS & JOHN COLTRANE 
The Dedication Series, Vol. X (The Great 
Tenor Encounters) 
CA MCAMCAC2 -4142 58.98 

HAWKINS, COLEMAN, see Duke 
Ellington 

JONES, QUINCY 
The Dedication series, Vol. 4 (The 
Quintessential Charts) 

CA MCA MCAC2 -4145 58.98 

KLEMMER, JOHN, see Tom Scott 
MANN, HERBIE 
Astral Island 

LP Atlantic 80077-1 58.98 
CA 80077 -4 58.98 

MULLIGAN, GERRY 
Little Big Horn 

LP GRP GRP -A -1003 

RANEY, SUE 
The Music Of Johnny Mandel 

LP Discovery DS875 

SANDERS, PHAROAH 
The Best Of Pharoah Sanders 
CA MCAMCAC2 -41St 58.98 
(Also see John Coltrane) 

SCOTT, TOM, JOHN KLEMMER, GATO 
BARBIERI 
The Dedication Series, Vol. XIV 
(Foundations) 

CA MCA MCAC2 -41 53 58.98 

SZABO, GABOR 
His Greatest Hits 
CA MCA MCAC2 -41 55 58.98 

TYNER, McCOY 
Reevaluations: The Impulse Years 
CA MCA MCAC2 -41 56 58.98 
(Also see John Coltrane) 

GOSPEL 

ANDREWS, INEZ 
Shine On Me 

LP MCA MCA -28115 55.98 

BROOKLYN TABERNACLE CHOIR 
So In Love 

LP Myrrh MS8 -6708 

CARD, MICHAEL 
Legacy 

LP Milk & Honey MH 1045 

DIXIE HUMMINGBIRDS 
In These Changing Times 

LP MCA MCA -28119 $ 5.98 

5 BLIND BOYS 
I've Been Born Again 
LPMCAMCA -28121 55.98 

HILL, TESSIE 
Yes He Can 

LP MCA MCA -28114 55.98 

HOBBS, AL, & ETERNAL LIGHT 
Some Kind Of Wonderful 

LP Onyx R382 

JACKSON SOUTHERNAIRES, see 
Williams Brothers 

JENSEN, GORDON 
Just In Time 

LP Dayspring DST-4110 

KNIGHT, MARIE, see Rosetta Tharpe 

MILLS BROTHERS 
Were You There 

LP MCA MCA -28116 55.98 

O'NEALTWINS 
Throw Out The Life Line 

LP MCA MCA -28117 55.98 

PILGRIM JUBILEE SINGERS 
Take Me To The Water 

LP MCA MCA- 28120..._ 55.98 

S C I YOUTH CHOIR 
The Lord Will Make A Way 

LP MCA MCA -28118 _.. 55.98 
THARPE, ROSETTA, & MARIE KNIGHT 

Gospel Keepsakes 
LP MCA MCA-28122 55 98 

WILLIAMS BROTHERS & JACKSON 
SOUTHERNAIRES 
With You In Mind 

LP MCA MCA-28113 _ 55 98 

THEATRE/FILMS/TV 

DOCTOR DETROIT 
Soundtrack 

LP Backstreet 8SR -61 20 ... 59.98 
CA BSRC.6120 _. .........59.98 

THE TEN COMMANDMENTS 
Music From The Soundtrack 
CA MCA MCAC2 -41 59 ...58.98 

CLASSICAL 

BARTOK, BELA 
Songs; Kodaly: Songs 
Suderburg, Steinhardt 

LP Turnabout /Vox TV 34791 _.$5 98 
CACT4791 55 98 

LISZT, FRANZ 
Songs 
Lindenstrand, Solyom 
LP Turnabout /Vox TV 34785 55 98 
CA CT 4785 _. 55.98 

To get your company's new album 
and tape releases listed, either send 
release sheets or else type the infor- 
mation in the above format on your 
letterhead. Send to Bob Hudoba, Bill- 
board, 2160 Patterson St., Cincin- 
nati, Ohio 45214. 

57 

www.americanradiohistory.com

www.americanradiohistory.com


RAY CAVIAlYO 
and 

RFC RECORDS 
continuing commitment to 

BLACK MZiSIC. 
Always was. Always will be. 

CHANGE -Their 4th LP for RFC, This Is Your Time keeps Change at 
the forefront in Black Music. Change, the group that has brought you 
such hits as "Lover's Holiday," "Searching," "Paradise," "Hold Tight," 
"This Is Your Time" and their just -released single "Don't Wait 
Another Night." 

Currently preparing for a summer tour, Change continues to grow 
and mature. Clearly, this Time it's time for Change. - Produced by Jacques Fred Petrus & Mauro Malavasi For Little Macho Music. 

-Artist Representative Andre Perry (201) 836 -2387 - Agency Norby Walters (212) 245 -3939 

TOMORROW'S EDITION -The group from Jersey City that are 
protegees of Kool & The Gang. A young band, already with two R6B 
chart singles under their belt, "U Turn Me On" and "In The Grooves" 
set the pace for their debut LP for RFC. Now completing their 2nd LP, 
Tomorrow's Edition are a major artist development project for RFC 
Records. Tomorrow's Edition, all the music that's fit to print. - Produced by Mel Odom for Mell -O Productions. 

I! 
ATLANTIIC 

ATTITUDE -The blockbuster debut single "We Got The Juice" has all 
America turned on to Attitude. Now Attitude is ready to turn on 
America with their debut LP "Pump The Nation" and the single "Love 
Me Tonight." Attitude. A major new group from RFC. Ready to tour for 
summer with a brand new LP and already established identity. Aren't 
You Juiced Yet? - Produced by Mic Murphy & David Frank for Science Lab Productions. 

Executive Producer: Ray Cauiano for RFC Records Inc. 

PRESTIGE -The new debut LP from Prestige is about to be released, 
the single "Cheating" will hit the streets shortly. Producer /artist Ed 
Terry is the creative source of Prestige; a multi- format sound that is 
certain to make a definite impact on Urban, Black and Pop formats. 
A total crossover package. - Produced by Ed Terry for Kiss Off Productions. Executive Producer -Ray Caviano. 

"Cheating " -A Ray Cauiano /Ed Terry Mix. 

n r1/4 

D SM Our strength is BLACK MUSIC. 
RECORDS TM 

RFC Records is exclusively distributed by Atlantic Records Recording Corp. 
A Warner Communications Company®' 

Ray Caviano, President RFC Records Inc. 75 Rockefeller Plaza New York, N.Y. 10019 (212) 484 -6422 
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Canada 
See Gov't Incentives 
For Industry Soon 

By KIRK LaPOINTE 

OTTAWA -The federal cabinet 
could approve a major policy and 
incentive program for the Canadian 
sound recording industry by the end 
of June, a senior adviser to Commu- 
nications Minister Francis Fox says. 

The finishing touches are being 
put on a package to be sent to the 
cabinet for deliberation before the 
House of Commons recesses for the 
summer break June 30. If approved, 
the measures would represent the 
first such policy for the industry, 
long thought to be highly over- 
looked by government. 

A major input into the policy is a 
comprehensive study of the record- 
ing industry by the respected To- 
ronto-based consultant firm Woods 
Gordon Ltd. Communications De- 
partment official John Watt, a 
former president of the Canadian 
Independent Record Production 
Assn., has been analyzing the report 
and has submitted a list of recom- 
mendations to Fox for presentation 
to the cabinet. 

But Sandra MacDonald, special 
adviser (culture) to Fox, says the 
Woods Gordon report and Watt's 
recommendations will not be made 
public. "Some of his (Watt's) recom- 
mendations are not practical," she 
says. Instead, his work will be modi- 
fied and transformed into public 
policy. 

Legislation backing the measures 
is expected to be put before the 
House of Commons in the fall. Be- 
fore that occurs, however, a high - 
powered cabinet committee exam- 
ining cultural policy revisions must 
deal with followup aspects of the 
broadcasting strategy and enact a 
new copyright policy. 

Still, MacDonald says all of this 
should occur in swift order. "There 

is very little work remaining to be 
done," she says. "It's just a question 
of getting cabinet attention." 

The powerful blue -ribbon com- 
mittee, including such key players as 
Finance Minister Marc Lalonde, has 
so far been quick to rubber -stamp 
most of what has been presented to it 
by Fox and then pass it on to the full 
cabinet for approval. 

Details of the proposed recording 
industry strategy are closely 
guarded. But it is known that the 
question of capital cost allowance 
investment write -offs for production 
and tape levies is being examined, 
among other things. 

Little has been said in recent years 
about federal policy in the recording 
sector. Indeed, executives have com- 
plained that the government hasn't 
paid enough attention to their corn - 
panies during troubled economic 
times. 

But Fox has set out in the last two 
years to remedy many of the cultural 
sector's ills; commissioning studies 
and moving forward with a broad- 
cast strategy March 1 as the first of 
his many programs. Although the 
minister has never publicly said so, it 
is believed that Prime Minister 
Pierre Trudeau has been the guiding 
hand in the programs. 

The Liberal government has also 
shifted dramatically to the right, 
economically speaking, in recent 
months, and has given more indica- 
tion that it wants industry to be the 
propellant for an economic recov- 
ery. 

Meanwhile, the Canadian 
Recording Industry Assn. has 
praised the recent federal budget for 
allowing certain recording studio 
equipment not manufactured in 
Canada to be imported duty-free. 

Talent Lineup Is Unveiled 
For Montreal Jazz Fest 

MONTREAL -Ella Fitzgerald, 
Ray Charles, Miles Davis, Sarah 
Vaughan, Oscar Peterson, Stan Getz 
and the Pat Metheny Group are 
among the featured performers at 
the fourth annual Montreal Inter- 
national Jazz Festival, scheduled for 
several sites here July 1 -10. 

The Series A shows at the St. 
Denis Theatre include Vaughan 
July 1, Metheny July 2, the VSOP 
Quintet featuring Herbie Hancock 
July 3, Charles July 4, Peterson and 
Zoot Sims July 6, Davis July 7 and 
Getz July 8. 

Series B includes late -night shows 
at the St. Denis, featuring Jimmy 
Smith (1), the Modern Jazz Quartet 
(2), the Paquito D'Riviera Quintet 
(3), Steps Ahead (4), Sphere (6), Air 
(7), the Chico Freeman Quintet (8) 
and the World Saxophone Quartet 
(9). 

Series C concerts at Le Spectrum 
at 9:30 p.m. feature UB -40 (1), Al- 
bert King and John Hammond (2), 
the Tito Puente All -Stars (3) Uzeb 
(4), Dianne Tell (6), Carla Bley (7), 
David Grisman (8) and Didier 
Lockwood and Christian Escoude 
(9). Tell's concert will be carried on 
Premier Choix pay tv. 

Additionally, there will be smaller 
Series D shows at the St. Denis 2, 
Series E cafe performances at the 
Grand Cafe and Series F film pres- 
entations at La Cinematheque 
Quebecoise. Fitzgerald will close the 
festival with the Series D contest 

winners in a concert broadcast live 
nationally on both First Choice and 
Premier Choix pay -tv July 9. 

A $75 "honorary member" ticket 
is good for 20 performances, includ- 
ing reserved seating at the Vaughan 
and Fitzgerald shows, all the Series 
A, four of the Series B, and two tick- 
ets for Series C, D, E and F. A $45 
"supporting member" ticket entitles 
holders to 10 performances, includ- 
ing reserved seating for three in 
Series A and three in Series B, plus 
one each in C, D, E and F. A $25 
"charter member" ticket entitles 
holders to one seat in five series 
among A, B, C, D, E and F. 

Molson's Breweries 
Sponsoring Concerts 

TORONTO -Molson's Breweries 
of Montreal has signed a $1 million - 
plus pact to sponsor concerts in To- 
ronto, Montreal, Vancouver and Al- 
berta that will include pay -tv and ra- 
dio simulcasts. Negotiations are still 
underway for national broadcast of 
at least 12 shows from the Canadian 
National Exhibition in Toronto. 

First Choice, the national pay -tv 
network, is believed to have the in- 
side track on the pay sponsorship. 
But there are expected to be com- 
mercial television broadcasts in the 
offing. 

News / International 
THREE GOLD DISKS IN SIX MONTHS 

German Virgin Wing Scoring 
MUNICH -Three sold -out con- 

certs by British band Culture Club 
marked the end of the first six 
months of Virgin Records' new op- 
eration in West Germany. Those six 
months produced three gold disks 
for the Munich -based outfit, includ- 
ing Germany's biggest selling single 
of 1982, "Maid Of Orleans" by Or- 
chestral Manoeuvres In The Dark. 

Udo Lange, who heads the oper- 
ation, says the Culture Club visit 
paid off immediately in sales of the 
new sigle "Church Of The Poison 
Mind," emphasizing the importance 
of concerts here as record promo- 
tional tools. 

Heaven I7's "Penthouse And 
Pavement" has given the British 
band broad -based public accept- 
ance in Germany, says Lange, with 
the followup LP looking like a po- 
tential No. 1 record. He also envis- 
ages further success for Toni Basil. 

Lange says: "Another major job 
for our German workforce is estab- 
lishing product from the Virgin op- 
eration in France. It's a tough nut to 
crack, but we're encouraged by in- 
terest so far on Julien Clerc, leading 
French band Telephone, Richard 
Gotainer and the Steve Hillage pro - 
toge Marc Seaberg." 

He says Australian band Hunter's 
Collectors has completed its second 
album in Conny Plank's Cologne 
studios and plans to build on exist- 

ing support for "down under" rock 
here by using Germany as its main 
base. 

Domestic product is also high in 
Virgin's German plans. Frankfurt- 
based "futuristic" group 4D is build- 
ing through progressive disco expo- 
sure and breaking through in Hol- 
land. Lange also notes that the third 
album by the local Fred Banana 
Band, which tours widely, has been 
released. 

Lange adds that progressive key - 
boardist /arranger /producer Michel 
Cretu is also scoring. He also notes: 

"The group Xmal Deutschland is 
gathering momentum in Scandi- 
navia and even in the U.K., where it 
has garnered rave reviews from the 
normally xenophobic and cynical 
British press." 

On the way from Virgin in Ger- 
many, says Lange, is a special cam- 
paign on Mike Oldfield, commemo- 
rating the 10th anniversary of his 
"Tubular Bells" breakthrough, with 
an album, concerts and a co-head - 
lining showcase on a midsummer 
rock festival here with Crosby, Stills 
& Nash. 

Two Tie For Yamaha Contest Prize 
TOKYO -The 25th Popular Song Contest, held by the Yamaha Mu- 

sic Foundation May 15 in Tsumagoi, south of Tokyo, ended in a dead 
heat between two entrants, 17- year -old high school student Makoh 
Kabesawa and 24- year -old graduate Minoru Komorita, who share the 
Grand Prize award. 

Both contestants are -like half of the 26 finalists- singer /songwriters 
who performed their own entries, titled respectively "Fuyu No Hana" 
( "Winter Flower ") and "Foreigner." In all, around 15,000 songs were 
submitted for the contest, with semifinals held in eight districts around 
the country. 

According to the Yamaha Music Foundation, 424,000 songs have 
been entered for the event since its inception in 1969. Many hits have 
resulted, among them Akiko Kosaka's "Anata," Crystal King's "Dai- 
tokai" and Amin's "Matsuwa." Former entrants who have since become 
successful popular artists include Kyoko Kosaka, Mayo Shono, Junko 
Yagami, Machiko Watanabe, Tsuyoshi Nagabuchi and Yuko Ishikawa. 

WEA, CBS ENTERING MARKET 

European CD Supply To Rise 
Continued from page 9 

At Phonogram, sales head Werner 
Hay says he hasn't heard any dealer 
complaints about the system itself, 
though he admits that only half of 
his dealers are now stocking CDs. 

Since DG- Polydor took the lead 
in handling domestic CD distribu- 
tion for all three PolyGram com- 
panies, its bestsellers are the most 
popular CD titles in this market so 
far. Leading the German sales chart 
is Nana Mouskouri's "Nana" on 
Philips, followed by the No. 1 classi- 
cal CD, "Ein Heldenleben" with the 
Boston Symphony Orchestra on 
Philips, and then "Love Over Gold" 
by Dire Straits on Vertigo. 

AT RCA, the bestselling CD is Ju- 
lian Bream's Spanish album. Tel - 
dec's Decca repertoire is led by Sir 
Georg Solti's "Pictures At An Exhi- 
bition" with the Chicago Symphony. 

The first simultaneous LP -cas- 
sette-CD release was claimed here 
May 16 when DG- Polydor put out 
Barclay James Harvest's "Ring Of 
Changes" in all three formats. 

One universally recognized CD 
advance over black disks is in qual- 
ity control. PolyGram spokesman 
Wolfgang Munczynski says only 
three out of every 1,000 CDs leaving 
Hanover are returned, most due to 
incorrect labeling. He asserts that 
not one CD has yet been brought 
back due to poor sound quality. 

Asked about the capacity situ- 
ation in Hanover, Munczynski re- 
veals that the number of CD presses 
is being doubled in June, from 24 to 
48. Thanks to accelerated expansion, 
Hanover's annual net production 
projection for 1983 has been upped 
to over 5.5 million CD units. 

Only two major German record 
companies remain uncommitted on 
CD. Teldec, which distributes Decca 
CDs through a license agreement, 
has not itself joined the digital disk 

bandwagon, except as developer of 
the now- scrapped competitive 
"mini -disk "system. Teldec confirms, 
however, that it is "checking the pos- 
sibility" of ordering Telefunken 
Compact Discs. 

EMI Electrola's Wilfried Jung re- 
mains just about the only senior in- 
dustry leader in Germany with some 
firmly expressed views opposing the 

Aussie Video 
Raid Fizzles 

Continued from page 9 

ments by the company spoke of the 
proprietors' reassured belief that 
"this is still a democratic country." 
And a company attorney flew to 
Washington, D.C. May 23 to deliver 
a letter of protest to President Rea- 
gan, requesting that he reprimand 
and discipline the Motion Picture 
Assn. of America, parent organiza- 
tion of the Film Security Office. 
Since the raid, Electronic Sales & 
Rentals has barely spent a day out of 
the daily press and appears to have 
significantly increased its regular 
electronic and print media advertis- 
ing schedules. 

The raids, involving some 26 offi- 
cers, were on stores in Sydney, Perth, 
Brisbane, Ipswich, Canberra, Gos- 
ford and Wollongong. In Sydney 
alone, some 3,000 videocassettes, 20 
VCRs, three video monitors and 
documents were seized. 

That same day, Electronic Sales & 
Rentals sought a Federal Court in- 
junction against the seizures, claim- 
ing the company had legitimately 
purchased the films and the right to 
copy them from certain vendors. 
This was refused, but the company 
later obtained a temporary injunc- 
tion against further raids. The firm 
also said it would seek $2 million in 
damages against the Crown. 

new medium, though he avers he is a 

"neutral" at heart "because I think 
CD may be overtaken by other tech- 
nologies, like the digital cassette, for 
example, which could create prob- 
lems for CD and can be used in both 
audio and video configurations." 

Jung insists: "We don't really 
need CD for the time being, but we 
are participating because we have 
obligations towards our artists. One 
thing is quite certain, though. CD 
will not save the music industry. My 
view is that we need to bring back 
excitement in the creative area, not 
on the sound carrier side. 

"I do think CD can mean addi- 
tional volume for our industry if we 
can manufacture all the software the 
market needs. Our investment in the 
Japanese Toshiba side is being ex- 
panded over the next six months, but 
EMI has no plans to manufacture in 
the U.S. or Europe. We're relying on 
PolyGram, and we know they have 
limited capacity there." 

MASTER PLACEMENT 
SERVICE 

Master Passed On? Rejected? 

It your master has been passed on, 
or. even turned down by the Major 
Labels. or, you just have not been able 
to get to the right decision making A &R 
Executive to have your finished product 
auditioned. send us your tape for a free 
evaluation. Label shopping is our 
specialty. Our placement of record 
masters for new acts includes: Capitol. 
RCA, Warner Bros.', Columbia, MCA, 
A&M Record Companies as well as 
many fine labels outside of the U.S.A. 
in: Japan, United Kingdom, Germany, 
France, Australia, South America, and 
Canada. We promise yeu-a prompt and 
courteous reply! 
Send your cassette to 

RECORD REVIEW BOARD 
P.O. Sox 2950 

Hollywood, California 90028 
(SASE Please) 
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BRITAIN 
(Courtesy of Music & Video Week) 

As of 5/28/83 
SINGLES 

This Last 
Week Week 

1 3 CANDY GIRL, New Edition, Lodon 
2 1 TRUE, Spandau Ballet, 

Reformation 
3 5 CAN'T GET USED TO LOSING 

YOU, Beat, Go-Feet 
4 2 TEMPTATION, Heaven 17, B.E.F. 
5 12 BAD BOYS, Wham, Inner Vision 
6 4 DANCING TIGHT, Galaxy, Ensign 
7 NEW EVERY BREATH YOU TAKE, 

Police, A &M 
8 20 NOBODY'S DIARY, Yazoo, Mute 
9 7 OUR LIPS ARE SEALED, Fun Boy 

Three, Chrysalis 
10 13 WHAT KINDA BOY YOU'RE 

LOOKIN' FOR (GIRL), Hot 
Chocolate, RAK 

11 17 BUFFALO SOLDIER, Bob Marley 
8 Wailers, Island 

12 NEW MONEY GO ROUND, Style 
Council, Polydor 

13 35 GLORY GLORY MAN UNITED, 
Manchester United Football 
Team, EMI 

14 10 BLIND VISION, Blancmange, 
London 

15 6 (KEEP FEELING) FASCINATION, 
Human League, Virgin 

16 38 JUST GOT LUCKY, JoBoxers, 
RCA 

17 9 WORDS, F.R. David, Carrere 
18 8 PALE SHELTER, Tears For Fears, 

Mercury 
19 NEW LOVE TOWN, Booker Newberry 

Ill, Polydor 
20 28 FEEL THE NEED IN ME, Forrest, 

CBS 
21 14 DON'T STOP 1HAT CRAZY 

RHYTHM, Modern Romance, 
WEA 

22 15 FAMILY MAN, Daryl Hall & John 
Oates, RCA 

23 27 MUSIC (PART 1), D Train, 
Prelude 

24 11 WE ARE DETECTIVE, Thompson 
Twins, Arista 

25 NEW LADY LOVE ME, George Benson, 
Warner Bros. 

26 16 BEAT IT, Michael Jackson, Epic 
27 34 STOP AND GO, David Grant, 

Chrysalis 
28 33 MORNIN', Al Jarreau, Warner 

Bros. 
22 SWEET MEMORY, Belle Stars, 

Stiff 
30 21 OVERKILL, Men At Work, Epic 
31 18 FRIDAY NIGHT (Live Version), 

Kids From Fame, RCA 
32 26 BLUE MONDAY, New Order, 

Factory 
33 NEW WAITING FOR A TRAIN, Flash 8 

Pan, Easy Beat 
34 NEW IN A BIG COUNTRY, Big Country, 

Mercury 
35 37 SHIPBUILDING, Robert Wyatt, 

Rough trade 
36 19 LAST FILM, Kissing The Pink, 

Magnet 
37 24 LET'S DANCE, David Bowie, EMI 

America 
38 36 COUNTDOWN /NEW WORLD 

MAN, Rush, Mercury 
39 25 TRUE LOVE WAYS, Cliff Richard 

8 London Philharmonic 
Orchestra, EMI 

40 NEW JUICY FRUIT, Mtune, Epic 

ALBUMS 
1 1 THRILLER, Michael Jackson, Epic 
2 2 TRUE, Spandau Ballet, 

Reformation 
3 NEW PIECE OF MIND, Iron Maiden, 

EMI 
4 3 LET'S DANCE, David Bowle, EMI 

America 
5 4 THE LUXURY GAP, Heaven 17, 

B.E.F. 
6 11 TWICE AS KOOL, Kool 8 Gang, 

De -Lite 
7 15 CHART ENCOUNTERS OF THE 

HIT KIND, Various, Ronco 
8 NEW CONFRONTATION, Bob Marley 8 

Wailers, Island 
9 6 THE HURTING, Tears For Fears, 

Mercury 
10 7 DRESSED FOR THE OCCASION, 

Cliff Richard 8 London 
Philharmonic Orchestra, EMI 

11 9 NIGHT DUBBING, Imagination, 
RAB 

12 13 QUICK STEP 8 SIDE KICK, 
Thompson Twins, Arista 

13 5 POWER CORRUPTION AND LIES, 
New Order, Factory 

14 10 CARGO, Men At Work, Epic 
15 8 FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 
16 12 MIDNIGHT AT THE LOST AND 

FOUND, Meat Loaf, Cleveland 
International 

17 NEW FEAST, Creatures, Polydor 
18 37 DIONNE WARWICK -THE 

COLLECTION, Arista 
19 14 SWEET DREAMS, Eurythmics, 

RCA 
20 18 THE KIDS FROM 'FAME' SONGS, 

Kids From Fame, BBC 
21 17 THE FINAL CUT, Pink Floyd, 

Harvest 
22 16 TOTO IV, CBS 
23 20 WHITE FEATHER, Kajagoogoo, 

EMI 
24 19 THE LAUGHTER A THE TEARS 

COLLECTION, Various, WEA 
25 27 H20, Daryl Hall A John Oates, 

RCA 
26 23 RIO, Duran Duran, EMI 
27 32 WAITING, Fun Boy Three, 

Chrysalis 

28 22 BUSINESS AS USUAL, Men At 
Work, Epic 

29 25 HELLO, I MUST BE GOING!, Phil 
Collins, Virgin 

30 29 RICHARD CLAYDERMAN, 
Delphine 

31 35 SHAPE UP AND DANCE WITH F. 
KENDAL (VOL 1), Lifestyle 

32 24 LIONEL RICHIE, Motown 
33 36 WHAMMY, 1352's, Island 
34 26 THE KIDS FROM FAME LIVE!, 

BBC 
35 NEW WORKOUT, Jane Fonda, CBS 
36 NEW RING OF CHANGES, Barclay 

James Harvest, Polydor 
37 30 CHIMERA, Bill Nelson, Mercury 
38 NEW THE ELEVENTH HOUR, Magnum, 

Jet 
39 21 LISTEN Flock Of Seagulls, Jlve 
40 NEW GET ON UP!, Various, RCA 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 5/30/83 
SINGLES This Last 

Week Week 
1 1 BRUTTOSOZIALPRODUKT, 

Geiersturzllug, Ariola 
2 2 LEUTCHTURM, Nena, CBS 
3 4 BEAT IT, Michael Jackson, Epic/ 

CBS 
4 3 LET'S DANCE, David Bowle, EMI 
5 9 JULIET, Robin Gibb, Polydor/ 

DGG 
6 6 BILLIE JEAN, Michael Jackson, 

Epic /CBS 
7 7 BUM BUM, Trio, Mercury/ 

Phonogram 
8 5 SWEET DREAMS ARE MADE OF 

THIS, Eurythmics, RCA 
9 8 HEY LITTLE GIRL, Icehouse, 

Chrysalis /Ariola 
10 10 MANUEL GOODBYE, Audrey 

Landers, Ariola 
11 19 BLUE MONDAY, New Order, 

Rough Trade 
12 12 UP WHERE WE BELONG, Joe 

Cocker 8 Jennifer Warnes, 
Island /Ariola 

13 11 TOO SHY, Kajagoogoo, EMI 
Electrola 

14 14 DER KNUTSCHFLECK, IXI, 
Metronome 

15 17 KLEINE TASCHENLAMPE 
BRENN, Markus, CBS 

16 18 TOTAL ECLIPSE OF THE HEART, 
Bonnie Tyler, CBS 

17 15 LOVE IS A STRANGER, 
Eurythmics, RCA 

18 13 DIE FISCHER VOPN SAN JUAN, 
Tommy Steiner, Polydor /DGG 

19 16 WENN ES DICH NOCH GIBT, 
Roger Whittaker, Aves/ 
Intercord 

20 25 OH TO BE AH, Kajagoogoo, EMI 
21 30 JULIE, Daniel, Ariola 
22 20 MR. ROBOTO, Styx, ABM /CBS 
23 24 GIVE IT UP, KC 8 SUNSHINE 

BAND, Epic /CBS 
24 23 CHURCH OF THE POISONED 

MIND, Culture Club, Virgin/ 
Ariola 

25 NEW JEOPARDY, Greg KIhn Band, 
Beserkley/WEA 

26 NEW SHAKE IT UP, Divine, Vanguard/ 
Metronome 

27 21 ICH STERBE NICH NOCH MAL, 
Nino De Angelo, Polydor /DGG 

28 NEW STEPPIN OUT, Joe Jackson, 
ABM /CBS 

29 28 IS THERE SOMETHING I 

SHOULD KNOW ?, Duran Duran, 
EMI 

30 NEW KARL DER KAEFER, Gaensehaut, 
Papagayo /EMI 

ALBUMS 
1 1 THRILLER, Michael Jackson, 

Epic /CBS 
2 2 NENA, CBS 
3 3 LET'S DANCE, David Bowie, EMI 
4 NEW STREICHELEINHEITEN, Peter 

Cornelius, Polystar 
5 9 ODYSSEY, Udo Lindenberg, 

Polydor/ DGG 
6 5 PRIMITIVE MAN, Icehouse, 

Chrysalis /Ariola 
7 6 SWEET DREAMS ARE MADE OF 

THIS, Eurythmics, RCA 
8 4 THE FINAL CUT, Pink Floyd, 

Harvest /EMI 
9 7 WHITE FEATHERS, Kajagoogoo, 

EMI 
10 10 TYPISCH ROGER WHITTAKER, 

Aves /Intercord 
11 8 THE GETAWAY, Chris De Burgh, 

A&M /CBS 
12 18 THE LUXURY GAP, Heaven 17, 

Virgin /Arloia 
13 15 KILROY WAS HERE, Styx, ABM/ 

CBS 
14 14 CARGO, Men At Work, CBS 
15 12 AMORE MIO, AI Bano & Romina 

Power, Baby /EMI 
16 11 NIGHT AND DAY, Joe Jackson, 

ABM /CBS 
17 16 LISTEN, A Flock Of Seagulls, 

Jive /Teldec 
18 13 JETZT KOMMT SHAKY, Shakin' 

Stevens, Epic /CBS 
19 17 THE HURTING, Tears For Fears, 

Mercury/Phonogram 
20 NEW FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 

JAPAN 
(Courtesy Music Labo) 

As of 5/30/83 
SINGLES 

This Last 
Week Week 

1 NEW SHOWER NA KIBUN, Toshihiko 
Tahara, Canyon /Johnny's 

2 2 MEGUMINO HITO, Rats 8 Star, 
Epic -Sony /PMP -Uncle F 

3 1 TENGOKUNO KISS, Seiko 
Matsuda, CBS -Sony /Sun 

4 3 MANATSUNO ICHIBYOU, 
Masahiko Kondo, RVC/ 
Johnny's 

5 4 YAGIRINO WATASHI, Takashi 
Hosokawa, Nippon Columbia/ 
Columbia-Burning 

6 6 KIMINI MUNEKYUN, YMO, Alla/ 
1980 -Fano 

7 7 NATSUIRONO NANCY, You 
Hayaml, Taurus /Sun -JCM 

8 5 ZOKKON LOVE, Shibugakitai, 
CBS -Sony /Johnny's 

9 11 HARENOCHI BLUE BOY, Kenji 
Sawada, Polydor /Anima- 
Watanabe 

10 10 MAKKANA ONNANOKO, Kyoko 
Koizumi, Victor /Burning -NTV 

11 NEW SUTEKINI CINDERELLA 
COMPLEX, Hlromi Go, CBS - 

Sony /Burning 
12 16 HATSUKOI, Kozo Murashita, 

CBS- Sony /April 
13 8 BODY SPECIAL 2, Southern All 

Stars, Victor /Amuse 
14 NEW MINIKUI AHIRUNOKO, Johnny. 

King /Crazy Rider 
15 15 NATSUONNA SONIA, Monta 8 

Junko, Nippon Phonogram/ 
PMP 

16 9 MEDAKANO KYOUDAI, Warabe, 
For life /TV -Asahi 

17 20 TOKIO KAKERU SHOUJO. 
Tomoyo HArada, Canyon/ 
Variety 

18 13 CHOTTONARA BIYAKU, Yoshie 
Kashiwabara, Nippon 
Phonogram / Dream 

19 12 NATSUIRONO DAIRY, Chiemi 
Horl, Canyon /Top 

20 14 HISAME, Akio Kayama, Nippon 
Columbia /Victor- Dailchl 

ALBUMS 
1 2 MOMENTOS, Julio Iglesias, Epic - 

Sony 
2 1 NO DAMAGE, Motoharu Sano, 

Epic -Sony 
3 3 PS ANATAE, Aming, Nippon 

Phonogram 
4 7 LET'S DANCE, David Bowie, 

Toshiba -EMI 
5 4 CARGO, Men At Work, Epic -Sony 
6 NEW IMA USHINAWARETA MONOO 

MOTOMETE, Chiharu 
Matsuyama, News 

7 5 STARGAZER, Masamichi Sugi, 
CBS -Sony 

8 12 THRILLER, Michael Jackson, 
Epic -Sony 

9 9 LANAI, You Hayami, Taurus 
10 6 VITAMIN, Epo, RVC 
11 11 HALO, Tulip, Toshiba -EMI 
12 8 FANTASY, Akina Nakamori, 

Warner -Pioneer 
13 10 SIXTEEN CARNIVAL, Hideml 

Ishikawa, RVC 
14 13 YOKAN, Mlyukl Nakajima, 

Canyon 
15 16 DEJA VU, Marlene, CBS -Sony 
16 NEW HIGHWAY DANCER, Johnny, King 
17 NEW MARATHON, Takuro Yoshida, For 

Life 
18 NEW MERRY CHRISTMAS MR. 

LAWRENCE, Soundtrack, 
London 

19 15 PRIVATE MAIL, Asami Kado, 
Teichiku 

20 17 REINCARNATION, Yumi 
Matsutoya, Toshiba -EMI 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 5/30/83 
SINGLES 

This Last 
Week Week 

1 7 TOTAL ECLIPSE OF THE HEART, 
Bonnie Tyler, CBS 

2 1 I WAS ONLY 19, Redgum, Epic 
3 3 BEAT IT, Michael Jackson, Epic 
4 2 BILLIE JEAN, Michael Jackson, 

Epic 
5 5 SAVE YOUR LOVE, Renee 8 

Renato, RCA 
6 6 DROP THE PILOT, Joan 

Armatrading, A&M 
7 4 IS THERE SOMETHING I 

SHOUILD KNOW, Duran Duran, 
EMI 

8 9 DER KOMMISSAR, Falco, A&M 
9 12 WHAM RAP, Wham, Epic 

10 10 1999, Prince, Warner Bros. 
11 17 ALWAYS SOMETHING THERE TO 

REMIND ME, Naked Eyes, EMI 
12 8 LET'S DANCE, David Bowle, EMI 

America 
13 16 LET THE FRANKLIN FLOW, 

Gordon Franklin, The 
Wilderness 

14 NEW SOLITAIRE, Laura Branigan, 
Atlantic 

15 11 DON'T PAY THE FERRYMAN, 
Chris De Burgh, ABM 

16 14 BABY I NEED YOUR LOVIN', Carl 
Carlton, RCA 

17 NEW DER KOMMISSAR, After The Fire, 
Epic 

18 13 WHITE WEDDING, Billy Idol, 
Chrysalis 

19 NEW DRACULA'S TANGO, Toto Coelo, 
Radialchoice 

20 15 SHOOP SHOOP DIDDY WOP 
CUMMA CUMMA WANG DANG, 
Monte Video 8 Cassettes, 
White Label 

ALBUMS 
1 1983 THE HOT ONES, Various, 

Festival 

2 2 THRILLER, Michael Jackson, Epic 12 15 JEOPARDY, Greg Klhn Band, 
3 3 CARGO, Men At Work,CBS WEA 
4 4 GREATEST HITS VOLUME 2, 

John Denver, RCA 
13 9 L'ITALIANO, Toto Cotugno, 

Carosello /Ricordi 
5 5 THE KEY, Joan Armatrading, 

A&M 
14 NEW LAST NIGHT A DJ ..., In Deep, 

Int /CGD -MM 
6 8 WATCH THE RED, Angels, Epic 15 16 ALRIGHT, Christopher Cross, 
7 6 THE FINAL CUT, Pink Floyd, CBS WEA 
8 9 SPIRIT OF PLACE, Goanna, WEA 16 13 ACOUARELLO, Toquinho, CGD - 
9 11 GO FOR IT, Various, CBS MM 

10 7 LET'S DANCE, David Bowle, EMI 
America 

17 NEW MAMMA MARIA, Ricci 8 Poveri, 
Baby /CGD -MM 

11 10 10,9,8,7,6,5,4,3,2,1, Midnight Oil, 
CBS 

18 14 VOLVEVO DIRTI, Donatella 
Milani, Ricordi 

12 NEW FASTER THAN THE SPEED OF 19 NEW TWIST '83, Artists, Five /CGD -MM 
NIGHT, Bonnie Tyler, CBS 20 NEW YOU CAN'T HURRY LOVE, Phil 

13 13 WAR, U2, Island Collins, WEA 
14 NEW THE NUMBER ONES, Beatles, 

Parlophone 
15 12 IV, Toto, CBS 
16 14 A CHILD'S ADVENTURE, 

Marianne Faithful!, Island 
NETHERLANDS 

(Courtesy Stichling Nederlandse Top 40) 
17 NEW SCREAM OF THE REAL, 

Radiators, EMI 
As of 5/28/83 

SINGLES 
18 18 ANOTHER PAGE, Christopher This Last 

Cross, Warner Bros. Week Week 
19 NEW HERE COMES THE NIGHT, Barry 1 1 BEAT, Michael Jackson, Epic 

Manilow, Arista 2 3 COMMENT CA VA, Shorts, EMI 
20 19 DESPERATE, Divinyls, Chrysalis 3 7 JULIE, Daniel, Arloia 

4 2 BREAKAWAY, Tracey Ullman, 
Stiff 

ITALY 
(Courtesy Germano Ruscltto) 

5 8 STARMAKER, Kids From Fame, 
RCA 

6 NEW THE HEAT IS ON, Agnetha 
As of 5/24/83 Faltskog, Polydor 

SINGLES 7 9 ORCHARD ROAD, Leo Sayer, 
This Last Chrysalis 
Week Week 

1 5 BILLIE JEAN, Michael Jackson, 
CBS 

8 5 JOHNNY B GOODE, Peter Tosh, 
EMI 

9 NEW PAPA'S GOT A BRAND NEW PIG 
2 3 AMICO E', Darlo Baldan Bembo & BAG, Pigbag, Y Records 

Caterina Caselll, CGD -MM 10 4 FOOD FOR THOUGHT, UB 40, 
3 7 DO YOU REALLY WANT..., Virgin 

Culture Club, Virgin 
4 2 CHI CHI CHI, COCO COCO 

COCO, Plppo Franco, Lupus/ ALBUMS 
Ricordi 1 1 THRILLER, Michael Jackson, Epic 

5 4 FACE TO FACE, Twins, Fonit 2 2 LET'S DANCE, David Bowie, EMI 
Cetra 3 3 UB 40 Live, Virgin 

6 12 LET'S DANCE, David Bowie, RCA 4 4 4 US (VIERUS), Doe Maar, Sky 
7 10 TWO HEADS ARE BETTER..., 

Cube, PolyGram 
5 6 NENA, CBS 
6 7 SURPRISE, Mezzolorte, 

8 1 VACANZE ROMANE, Matta Vandenbosch 
Bazaar, Arlston /Ricordl 7 8 LIVE, Kids From Fame, RCA 

9 6 I DIDN'T KNOW, PhD, Wee 8 5 THE FINAL CUT, Pink Floyd, 
10 11 VITA SPERICOLATA, Vasco Harvest 

Rossi, Carosello/RIcordI 9 9 THE KIDS FROM FAME, 
11 8 SHOCK THE MONKEY, Peter Soundtrack, RCA 

Gabriel, PolyGram 10 NEW PRIDE, Robert Palmer, Island 

TV Merchandiser Telmak 
Comes Back In Australia 

SYDNEY -Just one year after go- 
ing into voluntary liquidation, Aus- 
tralian specialist television merchan- 
diser Telmak Teleproducts has 
bounced back with a new owner and 
a string of record sales successes. 

The company, helmed by former 
K -tel executive David Hammer, was 
rivaling K -tel and J &B Records 
when it went under with debts ex- 
ceeding $2 million in March, 1982. 
In December, control of the ailing 
company was bought by Trafalgar 
Financial Corp., an Australian in- 
vestment company dealing in films, 
real estate and household commodi- 
ties, for an estimated $1 million. 

A decision was made last Decem- 
ber to pay an initial 50 cents on the 
Australian dollar to all creditors, 
with the balance to be paid out in 
approximately two years. The first 
payment is to be made in May. 

Buoyed with the stability of new 
ownership, Telmak has begun to re- 
peat the style of success which made 
it a viable contender for top tele- 
vision merchandising status before 
the collapse. 

"The Wonderful Wireless," a lav- 
ish double album of vintage radio 
broadcasts, has reportedly sold in 
excess of 40,000 units, remarkably 
high returns for a non -music pack- 
age in the current Australian eco- 
nomic recession. A sequel, "More Of 
The Wonderful Wireless," is now 
out, and the early signs are that it 
will do similarly big business. 

The compilation "Songs Of The 
Protest Era ", top 10 in both Sydney 
and Melbourne, has gone gold, 
while the MOR two -disk package 
(buy one, get one free) "Themes 
And Dreams" is double gold. Strong 

sales are also reported for packages 
by the Turtles, Annette Funicello, 
the Mamas & the Papas, Bing 
Crosby, Frankie Laine and Sacha 
Distel. And on the strictly novelty 
side, there's a big seller from Telmak 
tagged "Beatle Barkers, "an album 
of Lennon /McCartney songs ren- 
dered by barking dogs and sundry 
farmyard animals. 

Says Hammer: "Obviously we're 
delighted about trading our way out 
of receivership in such a short period 
of time. But the big challenge now is 
to normalize our relationships with 
all the Australian record companies. 
Over the past months we've been de- 
luged with offers of product from 
overseas, and when we combine na- 
tional and international product 
sources we'll have an extraordinary 
range of repertoire to incorporate 
into our television campaigns." 

GLENN A. BAKER 

Hitachi's New 
German Plant 

Continued from page 9 

capacity available to it, given a 
broader -based marketing push. 

Output of the new Landsburg 
plant is targeted at 200,000 machines 
annually. The German subsidiary 
Hitachi Consumer Products (Eu- 
rope) expects to employ up to 300 
staff immediately and up to 400 by 
1986, with additional investment 
also planned. The firm says the Ba- 
varian government's 8.75% invest- 
ment subsidy should be seen in the 
light of the new employment created 
for the region. 
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News 
Industry 
Events 

A weekly calendar of upcoming 
conventions, awards shows, seminars 
and other notable events. 

June 5 -8, Consumer Electronics 
Show, McCormick Place, Chicago. 

June 6-12, International Country 
Music Fan Fair, Tennessee State 
Fair Grounds, Nashville. 

June 7 -9, 6th Visual Communi- 
cations Congress East, Hilton Hotel, 
New York City. 

June 12 -15, National Cable Tele- 
vision Assn. convention, Astroworld 
Complex, Houston. 

June 16 -30, National Computer 
Graphics Assn. '83 conference and 
exposition, McCormick Place, Chi- 
cago. 

June 18 -21, National Assn. of Mu- 
sic Merchants Expo, McCormick 
Place, Chicago. 

June 21, National Music Publish- 
ers Assn. annual meeting, Plaza Ho- 
tel, New York City. 

June 23 -27, Broadcast Plómotion 
Assn. /Broadcast Designers Assn. 
convention, Fairmont Hotel, New 
Orleans. 

June 24-26, 2nd annual Midwest 
Music Exchange symposium, Bis - 
mark Hotel, Chicago. 

June 27 -29, Videotex '83 confer- 
ence & exhibition, New York Hilton. 

June 30, City Of Hope Music In- 
dustry Annual Dinner, Century Plaza 
Hotel, Los Angeles. 

* * * 
July 5 -6, New Music Seminar, 

New York Hilton. 
July 12 -14, Country Music Assn. 

board meeting, Four Seasons Hotel, 
Toronto. 

July 14-17, Pori Jazz Festival, 
Finland. 

July 22 -26, Australian Music Ex- 
hibition, Sydney. 

July 23 -27, International Assn. of 
Auditorium & Arena Managers con- 
ference, MGM Grand Hotel, Reno. 

July 24 -25, International Assn. of 
Auditorium & Arena Managers trade 
show, Reno Convention Center. 

July 24 -26, Institute for Graphic 
Communication Optical & Video 
Disc Systems conference, Holiday 
Inn, Monterey Bay, Calif. 

* * * 

Aug. 14 -16, Music Industry Assn. 
of Canada marketplace, Montreal 
Convention Centre. 

Aug. 28 -31, National Assn. of 
Broadcasters radio programming 
conference, St. Francis Hotel, San 
Francisco. 

Aug. 28 -31, Video Software Deal- 
ers Assn. second annual conference, 
Fairmont Hotel, San Francisco. 

* * * 

Sept. 22 -25, Electronic & Leisure 
Show, West Hall, Place Bonaven- 
ture, Montreal. 

Sept. 26 -30, Knowledge Industry 
Publications Video Expo New York, 
New York Passenger Ship Terminal, 
New York. 

Sept. 26 -30, Expo Beirut '83, 
Lebanon's first Int'1, Reconstruction 
& Trade Development Exposition & 
Conference, Beirut, Lebanon. 

Sept. 30 -Oct. 2, NARM Independ- 
ent Distributor's Conference, Hyatt 
Palm Beaches, West Palm Beach, 
Fla. 

* * * 
Oct. 2 -5, National Radio Broad- 

casters Assn. annual convention, 
Hilton Hotel, New Orleans. 

Oct. 11 -13, Internepcom U.K., 
Metrople Exhibition Centre & 
Brighton Exhibition Centre, 
Brighton, England. 

PRESTIGIOUS HONOR -Bill Boyd, executive director of the Academy of 
Country Music, and singer Barbara Mandrell flank Jo Walker- Meador, execu- 
tive director of the Country Music Association, as she displays the Jim 
Reeves Memorial Award presented to her at the Academy's 18th annual 

awards ceremony. 

Veteran Black Hitmakers 
Spanning The Generations 

Continued from page 41 

we started getting hits, the dollar 
hasn't been the uppermost thing. It's 
very important in any career, be- 
cause you've got to survive, but there 
were certain things that we wouldn't 
give up or give in to for the dollar. 

"We could have burned ourselves 
out playing big halls and not been 
exposed to the public in a certain 
kind of light and our show would 
have suffered. We opted to go into 
the smaller places that paid less 
money that showed Gladys Knight 
& the Pips off at their best. A lot of 

Game 
Monitor 

Continued from page 28 

"E.T. Phone Home" were for Atari 
computers only, and the former was 
up and down the list within a month, 
while the latter -different from the 
"E.T." game that disappointed the 
VCS division last year -is just start- 
ing up the chart. "Pac- Man," for 
Atari computer only, was winding 
down after over eight months on the 
chart. 

The longterm, chart- topping suc- 
cess of arcade translation such as 
"Frogger" and "Zaxxon," however, 
make it abundantly clear that Atari's 
market share could easily go up al- 
most exponentially when it releases 
"Pole Position," "Joust" and other 
arcade hits in several formats. 

(Prepared through the resources of 
Video Marketing Game Letter.) 

Bubbling Under The 

HOT 100 
101 -JUST ANOTHER SATURDAY NIGHT, Alex 

Call, Arista 1049 

102 -DO IT FOR LOVE, Marty Bolin, EMI Amer- 

ica 8160 
103 -ALWAYS GONNA LOVE YOU, Gary Moore, 

Atco 7 -99896 

104 -BODY TALK, Kix, Atlantic 7 -89852 
105 -JUICY FRUIT, Mtume, Epic 34 -03578 
106 -SOLID ROCK, Goanna, Atco 7.99895 
107 -CANDY MAN, Mary lane Girls, Gordy 1670 

(Motown) 
108 -MORE THAN THIS, Roxy Music, Warner 

Bros. 7-29912 
109 -UFELINE, Spandau Ballet, Chrysalis 4- 

42686 
110 -ANYTIME YOU WANT ME, Amy Holland, 

Capitol 5228 

acts that play the big concerts and 
stadiums, once the record dies you 
don't hear from them no more. 
We've played these places too, but 
we didn't develop the ego to think 
these were the only places we should 
play. We wanted to be entertaining, 
and that meant smaller venues. 
That's why today we can play the 
Vegas circuit; we groomed oursleves 
toward that." 

Even with their ability to work 
steadily, and even with the constant 
stream of chart records that have 
come over the years, Gladys Knight 
& the Pips have had to taste the lows 
that seem a part of many careers. 
They have been shortchanged by 
promoters and record companies. 
One of the reasons they had to 
record separately a few years ago 
was because litigation brought on by 
Gladys, who says she was tired of 
being cheated, prevented the group 
from recording together. 

With all that behind them, the 
group is looking forward to new 
challenges, including success as pro- 
ducers. But most of all, they want to 
continue singing together to a ripe 
old age -the way the Mills Brothers 
have. 

"We're after a record," says 
Gladys Knight. "The Mills Brothers 
stayed together for more than 50 
years. We admire the way they 
stayed together all that time, and 
that's what we intend to do. We have 
more of a challenge than the Mills 
Brothers did, because these days 
music changes every month. In or- 
der to stay out here we have to be 
versatile enough to keep adapting, 
and that's what makes it a challenge. 
We want our hits to go along with 
staying together." 

Bubbling Under The 

Top LPs 
201 -SOUNDTRACK, Local Hero, Warner Bros. 1- 

23827 

202 -JOHN CONLEE, Greatest Hits, MCA 5405 

203 -SHRIEKBACK, Care, Warner Bros. 1-23874 

204 -NRBQ, Grooves In Orbit, Bearsville 1- 

23817 (Warner Bros.) 

205 -GOANNA, Spirit Of Place, Atco 90081 

206 -KIDDO, Kiddo, A&M SP 6 -4924 

207 -HIGH INERGY, Groove Patrol, Gordy 6031 

GL (Motown) 

208 -T.G. SHEPPARD, Greatest Hits, Warner 

Bros. 1 -23841 

209 -VARIOUS ARTISTS, 25 Years Of Grammy 

Greats, Motown 5309 ML 

210- POLECATS, Make A Circuit, Mercury 

4228123581M1 (PolyGram) 

Market Quotations 
Annual 

High Low SECURITY 

As of closing, May 24, 1983 

PLE (Sales Low Close Changa 

1% Altec Corporation - 85 1% 1Y4 1% + % 

69% 48% ABC 12 170 64% 641/4 641 - 1/4 

44'/4 301 American Can 34 1270 441 431 441 + 1% 

17% 81 Automatic Radio 12 50 1514 15 15% + Y. 

77% 55 CBS 17 339 701 69% 70'/. - % 

40% 16% Coleco 11 4108 41 391/4 40 + 1% 

9% 6% Craig Corporation - 4 91 9% 9% Unch. 

84% 601 Disney, Walt 23 941 7414 73% 741 + K 
5% 3% Electrosound Group - 84 5% 5% 5% + 1 

27% 161 Gulf + Western 12 1114 261 26 26'/. - 54 

30'/4 18 Handleman 13 64 27% 27% 27% + 'A 

81 31 Integrity Entertainment 22 166 7% 71/4 714 + 54 

11% 6 K -Tel 45 78 11'/4 11% 111/4 Unch. 
661/4 47'/4 Matsushita Electronics 16 783 631 621 63% + 54 

16% 10% Mattel 7 3954 14 12% 131 + 1% 

42% 161 MCA 5 1066 38% 35% 36 + Y. 

86% 72% 3M 15 2466 87 851 86% + 1 % 

121 82 Motorola 26 1341 120% 118% 120 + 1 
67 47 No. American Phillips 12 22 651 64% 65 + 1 
18'/4 4 Orrox Corporation - 486 5 4% 4% + % 

22% 18 Pioneer Electronics - 9 22 21'A 21% + % 

30 13'/. RCA 17 2545 29% 28% 29 - % 

16% 12% Sony 12 7576 151/4 141 15% - 14 

321 25% Storer Broadcasting - 345 29% 29 29% + 1 
4% 2% Superscope - 23 31/4 31/4 31 + 'A 

57 38 Taft Broadcasting 14 282 52% 51% 521 + 1 

35'/. 25 Warner Communications 20 8878 30% 28% 30% + 1% 

OVER THE Sal.. Bid Ask OVER THE Sal.. Bid Mk 
COUNTER COUNTER 

ABKCO 1 11/4 Koss Corp. 1,200 51 5% 

Certron Corp. 9000 3% 3% Josephon Int'I 14,700 19% 19% 

Data Recoton 1 ,700 101 111 
Packaging 50 7% 8% Schwartz Bros. 2,100 21 3'/. 

Over- the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los An- 

geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor- 
nia 91505, (213) 841 -3761, member of the New York Stock Exchange, Inc. 

ChorEbeok 
Continued from page 6 

vious Arista single, 1978's "A 
Rock'N'Roll Fantasy," peaked at 
number 30. 

"Lola" was itself something of a 
comeback record. The Kinks were at 
their peak in terms of pop radio ac- 
ceptance from '64 to '66, when they 
scored six top 30 hits: "You Really 
Got Me" ( #7), "All Day And All Of 
The Night" ( #7), "Tired Of Waiting 
For You" ( #6), "Set Me Free" 
( #23), "A Well Respected Man" 
( #13) and "Sunny Afternoon" 
(#14). 

All of those hits were on Reprise; 
the group jumped to Arista in 1977 
and has a modest hit with "Sleep- 
walker," which peaked at 48. 

Another group that got its start in 
the British invasion of 1964 returns 
to the Hot 100 this week for the first 
time in eight years. The Hollies (At- 
lantic) debut at 79 with their remake 
of the Supremes' "Stop In The Name 
Of Love." 

The Hollies, for what it's worth 
(no, that was Buffalo Springfield), 
actually cracked the Hot 100 four 
months before the Kinks. The Hol- 
lies scored in May, 1964 with "Just 
One Look "; the Kinks didn't break 
through until September with "You 
Really Got Me." Back home in Brit- 
ain, the Hollies had even more of a 
head start; their "Just Like Me" hit 
the charts in May, 1963, a full 15 

months before "You Really Got 
Me." 

* * * 

Fast Start: The Police have the 
top new single of the week on both 
sides of the Atlantic with "Every 
Breath You Take" (A &M). The 
song, written by Sting, pops onto the 
U.K. chart at number seven and 
onto the American chart at number 
36. (It's easily the week's Most 
Added Record, cracking 110 of Bill- 
board's 151 reporting stations in its 
first week out.) 

The song is a good bet to become 
the group's first No. 1 American hit: 
"Every Little Thing She Does Is 
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Magic," its biggest hit until now, m 
peaked at three in December, 1981. su 

* * * 
Black Action: Mtume's "Juicy 

Fruit" (Epic) jumps to No. 1 on this W 

week's black chart, a little more than F. 
five years after Mtume scored his W 

first No. 1 black hit, as the co -pro- D 
ducer (with Reggie Lucas) of Rob- XI 

erta Flack & Donny Hathaway's Ci 
"The Closer I Get To You." The 
team also co- produced a string of 
high- charting hits for Stephanie 
Mills, though none of them hit No. 
1. The biggest, 1980's "Sweet Sensa- 
tion," reached number three black. 

And New Edition's "Candy Girl" 
(Streetwise), which topped the black 
chart three weeks ago, this week 
moves up to No. 1 on the British pop 
chart. It's been a great nine months 
for the Manhattan -based Streetwise 
label: last September the indie had a 
No. 1 dance/disco hit with "Walk- 
ing On Sunshine" by Rocker's Re- 
venge. 

That latter hit, which also climbed 
high on the British chart, was pro- 
duced by Arthur Baker, who co- 
owns the Streetwise label with Paul 
McCraven. Baker may be best 
known as the producer of last year's 
Million -seller "Planet Rock," by Af- 
rika Bambaataa & Soul Sonic Force 
on Tommy Boy Records. 

(Our thanks to Billboard's Dance 
Trax editor Brian Chin for his help 
with this week's column.) 

Vox Joxi 
Continued from page 22 

Congratulations to KFXM San 
Bernardino's Mark Mendoza, who 
recently married Julie Renee 
Enriques. KFI /KOST Los An- 
geles PD Jhani Kaye wanted to be 
sure we included the departure of 
Elton Smith. Elton has been in 
charge of `overnight admittance" at 
KFI for years and now joins the 
KTLA (Channel 5) security force. 

www.americanradiohistory.com

www.americanradiohistory.com


62 

News 
Changes In Industry Create New 
Challenges For Direct Marketing 

Continued from page 3 

quadrupled in many markets in the 
past three years, makes direct mar- 
keting album packagers all the more 
selective. 

"Six or seven years ago, you could 
move 700,000 to 800,000 units," re- 
calls Ira Pittelman, president of 
Heartland Music, a division of Tele- 
products, which numbers among its 
releases packages on George Jones 
and the Beach Boys. "Today, a quar- 
ter of a million units is considered a 
hit. The same late -night tv spot I 

used to buy in New York for $100 
now costs $400 or more -same sta- 
tion and probably lower ratings, 
too." 

As a result, direct marketing firms 
are often putting increased dollars 
into smaller markets where tele- 
vision time is easier and cheaper. 
Says Pittelman, "We can run George 
Jones promotions through small 
markets and do fantastic volume, 
without ever having to go into the 
more expensive major markets -es- 
pecially with our country product." 

Nick Hice, president of Charlotte - 
based Hice Music Corp., has just be- 
gun moving his firm into national 
direct marketing. His albums feature 
such artists as Jeannie C. Riley, 
Freddy Weller or Brook Benton 
doing new versions of their original 
hits plus new tunes rather than li- 
censed masters. Upcoming will be 
an international release of the Glenn 
Miller Band performing instrumen- 
tal arrangements of contemporary 
rock hits by groups like Chicago and 
the Doobie Brothers. 

"We aren't geared toward people 
who go into record stores," Hice 
states flatly. "A questionnaire we in- 
cluded with an Embers beach music 
package showed that 92% of our 
buyers had not even been into a re- 
tail record shop during the last 
year." 

Most of the television buys are still 

done on network affiliates or such 
cable- carried "superstations" as 
WTBS and WOR (and occasionally, 
for rock LPs, MTV). Local cable 
channels haven't put a dent in ad 
budgets yet because their viewership 
is limited and their audience hard to 
pinpoint. 

Industry veteran Herman Lieben- 
son, former owner of VNR Advertis- 
ing (considered the oldest direct 
marketing company in the field) and 
now a management consultant with 
the firm, questions the validity of 
vast tv expenditures. "We're spend- 
ing more dollars to reach fewef 
people," he says. "More people are 
out working these days. They aren't 
sitting at home all day watching the 
idiot tube." 

A spokesperson for La Buick & 
Associates Media in Palm Springs, 
Calif., now in its third year of exist- 
ence, claims business is "excellent." 
La Buick's sales have already ex- 
ceeded the $1 million mark, with the 
company growing annually. (It aver- 
ages between eight and 10 LPs a 
year.) "Direct marketing is a cash 
flow situation," says the spokes - 
person. "We've been careful not to 
over- invest in non -music areas." 

But for veteran VNR, diver- 
sification may indeed be the key to 
its 25 -year success story. According 
to Liebenson, VNR once did 99% of 
its sales in record /tape product; to- 
day, that figure ranges around the 
50% mark, with the remainder filled 
in by non -music items. 

Another veteran of the direct mar- 
keting industry is Candlelite Music, 
operated by president Wesley Wood 
in New York. Candlelite became a 
subsidiary of K -tel in 1981; K -tel 
handles its royalty administration, 
and Candlelite often uses K -tel li- 
censed masters for its compilations. 
However, Wood oversees Candle - 
lite's marketing autonomously. 

"I can sell a third less volume and 

RGII 
Record Manufacturing Corp. 

Audiophile 
Records 
Available 

QUALITY IS OUR PRIME 
OBJECTIVE. IF ITS 
YOURS,CALL US. 

RGEI 
RECORD manufRCTURInG CORP. 

A FULL SERVICE COMPANY 

750 Eighth Ave., New York, N.Y. 10036 (212) 354.4336 

Cutting, Plating. 
Labels. Jackets... 
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Thursday, July 7 THE PRINCE GEORGE HOTEL New York City 

10 to 10:45AM 
11 to 12:30PM 
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3 to 4:30PM 
4:30 to 6PM 

VIDEO /MUSIC PERSPECTIVES 
CABLE and BROADCAST T.V. 
ARTISTS /NEW TECHNOLOGY 
CLUB PROMOTION 
VIDEO PROMOTION /PUBLICITY 

ROCKAMERICA 
VIDEO /MUSIC SEMINAR 
41 E. 20th St. 
New York, NY 10003 

still keep the same revenue coming 
in," Wood says. "Our profit volume 
is up, and we're doing a lot more by 
mail now. Units may be down, but 
dollars .are up. We're doing more 
treasury set packages at $30 -$35 in- 
stead of single- record packages." 

Wood says he has "significantly 
reduced" the amount of money he's 
spending on television advertising. 
Instead, he's leaning heavily toward 
direct mail promotion, which allows 
him to home in on particular pur- 
chasers. And Nick Hice says that 
though 70% of this year's promotion 
budget for his firm is being spent in 
tv, he's considering utilizing radio 
more next, year to give him more 
control over targeting his audience. 

"I can pay a lot of money to adver- 
tise a Freddy Weller record on tv 
and reach millions of people who 
may not even know who Freddy 
Weller is," Hice explains. "But I can 
advertise on the No. 1 rated major - 
market radio station and target his 
audience exactly. It could mean 
larger sales volume in the long run." 

If the direct marketing profes- 
sionals are optimistic about their fu- 
ture, this opimism isn't begin echoed 
at the record label level. There, exec- 
utives point to the loss of such indus- 
try stalwarts as TV Records, Tampa 
Marketing, Lakeshore Music and 
Brookeville over the years. They also 
note that new entries into the field 
aren't exactly beating a path to the 
door. 

Says Tom Kraus, vice president of 
RCA's special products division, 
"There's been a real shake -out in the 
field; it's tremendously reduced. In 
the late '70s, we'd already have done 
10 special packages by this time of 
the year." 

Over at Warner Bros., special 
products vice president Tony Pepi- 
tone observes, "the direct response 
business still exists -but business 
isn't what it was. Even the big seller 
album packages are down as much 
as 40% in volume from three to five 
years ago." 

Pepitone calls the direct market- 
ing industry "a small profit business, 
whose potential per album comes in 
pennies, not dollars. There's been a 
definite decline. They're doing fewer 
releases, getting fewer sales, and 
they've got fewer dollars for market- 
ing." 

One label spokesperson com- 
ments that major record companies 
are now asking for higher guaran- 
tees on pressing, resulting in more 
off -label cuts in some direct re- 
sponse LP packages. And Columbia 
Records recently closed shop on its 
Vista Marketing, which handled tv 
music packages through the Colum- 
bia Record Club. 

Although few are willing to pre- 
dict the future of the direct market- 
ing record industry, Ed Pfeiffer, vice 
president of public relations for the 
Direct Marketing Assn., says mem- 
bers appear to be finding ways to 
strengthen their sales. 

"Our research shows more firms 
going into telephone sales and tv 
sales through 800 numbers," Pfeiffer 
explains. "In fact, in 1981, total tele- 
phone sales exceeded tv sales for the 
first time in the history of the direct 
marketing industry. And phone 
sales accounted for $11.5 billion ver- 
sus $10.6 billion in direct mail. With 
so many people working now, order- 
ing by phone or by mail has become 
an attractive alternative to fighting 
store traffic." 

lifelines 
Births 

Girl, Jane, to Jan and Ivona Ham- 
mer, May 18 in Carmel, N.Y. He is a 
Columbia recording artist. 

* * * 
Boy, Gregory, to Carol and Jon 

Peisinger, May 19 in New York. He 
is president of Vestron Video. 

* * * 
Boy, Brinton Kyle, to Sondra and 

Dave Loggins, May 19 in Nashville. 
He is an MCA Music songwriter. 

* * * 
Boy, Jeremy Kyle, to Marci and 

Dale Howard, May 10 in Nashville. 
He is an engineer for WLUY; she is 
an air personality for WSIX -FM 
there. 

* * * 
Girl, Eileen, to Susan and John 

Hayes Jr., April 30 in San Francisco. 
He is president and general manager 
of KYUU -FM there. 

* * * 
Boy, Paul John 3d, to Mary Jane 

and Paul John Bezilla, March 30 in 
Burbank. He is general counsel for 
K -tel International Inc. 

* * * 
Boy, Justin James, to Hannah and 

Jay Hamilton, May 11 in Seattle. He 
is an air personality for KMPS -FM 
there. 

* * * 

RCA, HBO In 

Push On Parton 
Continued from page 4 

Newspaper, radio and tv adver- 
tising promoting both the HBO spe- 
cial and the album, with heavy con- 
centration in the simulcast markets. 

An in -store display contest for 
RCA merchandisers featuring RCA 
merchandising materials, 24- by 36- 
inch four -color posters promoting 
the special and album, and a tune -in 
notice included on the album 
sticker. RCA will award to winning 
record dealers three grand prizes of 
a trip to Atlantic City to see Parton 
in concert this fall. 

A special promotion kit to HBO 
affiliates, providing a poster, sweep- 
stakes entry blanks, and special ad 
materials. In addition, a special edi- 
tion picture disk can be used by af- 
filiates as a direct mail offer to sub- 
scribers. 

A combined publicity cam- 
paign targeted to tv and music edi- 
tors, including preview tapes of the 
HBO concert and review copies of 
the album. 

In addition to Matt Blank, HBO 
executives directing the pay chan- 
nel's efforts include Lance Fried- 
man, consumer promotion /ad chief, 
and Molly Seagrave, director of cor- 
porate affaiis. 

Blank says /HBO hopes to reach 
two- thirds of HBO's subscriber base 
of 12 million homes, offering a po- 
tential audience of about 25 million 
viewers. He notes that HBO meas- 
ures tune -in to its programming and 
"level of satisfaction" through 
monthly diary surveys. 

In the past, HBO music program- 
ming of concerts, dubbed "Standing 
Room Only," has included perform- 
ances by Diana Ross, Simon & Gar- 
funkel and Olivia Newton -John. 
Ahrold suggests that a similar asso- 
ciation with HBO is likely concern- 
ing a Kenny Rogers concert in the 
fall, to tie in with Rogers' first album 
for RCA. He officially joins the la- 
bel's talent roster June 1. 

Boy, Evan, to Paula Giuggio -Shea 
and Paul Terry Shea, May 17 in Fan- 
wood, N.J. He is editor of Audio 
Times magazine. 

* * * 
Boy, Daniel Howard, to Betsy 

Strandberg and Joe Hackney, April 
30 in Chapel Hill, N.C. She is general 
manager of the Record Bar chain's 
ad agency, AD- Ventures. 

Marriages 
John Surrell to Sue Finn, April 30 

in South Lake Tahoe, Calif. She is an 
assistant manager of the Old Wal- 
dorf club in San Francisco. 

* * * 
Philip Bashe to Patty Roma - 

nowski, June 19 in Jericho, N.Y. He 
is senior editor of Circus magazine. 
She is editor of Rolling Stone Press. 

Deaths 
Equen Manual (Rex) Gosdin, 45, 

the singer /songwriter, of a heart at- 
tack May 23 in Stockbridge, Ga. 
(separate story, page 50). 

* * * 
Robert Kirstein, 67, of a heart at- 

tack May 21 in Los Angeles. He was 
marketing director of Contemporary 
Records and had also worked for 
Fantasy /Milestone /Prestige during 
his 35 -year industry career. Kirstein 
is survived by his wife, Eve. 

* * * 
Nico Antippas, 52, head of Poly - 

Gram Records in Greece for the past 
20 years, after a long illness May 6 in 
Athens. He was instrumental in the 
1963 merger between the Siemens 
and Philips record departments that 
led to the establishment of Helladisc, 
now PolyGram Greece, and was pres- 
ident of the Greek group of IFPI 
from 1973 -1977. 

* * * 
Pete Farndon, 30, of an accidental 

drowning April 14 at his home in 
London. He was the original bassist 
for the Pretenders and is survived by 
his wife, Conover. 

* * * 
Mary Collins, 58, of a heart attack 

April 30 in West Hartford, Conn. She 
is survived by her husband, Arthur 
Jr.; two sons, Arthur 3d, president of 
Rolling Stones Records, and Danny, 
production assistant for Atlantic 
Records Studios in New York; and a 
daughter, Mary Wilson. 

* * * 
Berton Swartz, 52, after a long ill- 

ness April 18 in Somers Point, N.J. 
Known professionally as Buddy 
Savitt, the saxophonist toured with 
Woody Herman at age 16 and later 
played on sessions for the Cameo - 
Parkway label. He is survived by his 
wife, Evelyn, two daughters and a 
brother. 

* * * 
Sophie Tobias, 81, April 29 in Los 

Angeles. The wife of veteran ASCAP 
songwriter Harry Tobias for more 
than 50 years, she is also survived by 
a daughter, two brothers, a sister and 
two grandchildren. 

* * * 
Bronislaw Kaper, 81, April 26 in 

Los Angeles. A prolific composer of 
music of films, Kaper's compositions 
included "Invitation," "All God's 
Chillun Got Rhythm" and "Hi Lili, 
Hi Lo." He won an Academy Award 
in 1953 for his score for the movie 
"Lili," one of many he wrote during a 
30 -year tenure at Metro- Goldwyn- 
Mayer. 
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ELTON JOHN -Too Low For Zero, Geffen GHS4006. 

(Warner). Produced by Chris Thomas. John's third Geffen al- 

bum may be his all- around best release since his mid -70s hits 
"Captain Fantastic" and "Blue Moves." The album marks 

John's reunion with lyricist Bernie Taupin and with his old 

band; guitarist Davey Johnstone, bassist Dee Murray and 

drummer Nigel Olsson. Among the standout tracks are the hit 

single "I'm Still Standing," an uptempo dance floor tune 
reminiscent of "Saturday Night's Alright For Fighting," and 

"Kiss The Bride," a feisty midtempo track which would make 

a strong second or third single. This album reflects John's 

continued artistic comeback, which began with last year's 
"Jump" collection. 

ORIGINAL SOUNDTRACK- Return Of The Jedi, RSO 811 

767 (PolyGram). Produced by John Williams. With anticipa- 

tion for the third segment of the "Star Wars" saga making 

this weekend's national launch a safe bet for boxoffice 

triumph, the outlook for the third soundtrack spinoff is only 

marginally less solid. If unlikely to match the original for 
sales, this package should move briskly on souvenir value 

alone, thanks to an attractive package and photo booklet. The 

music within offers Williams' reliably stirring symphonic vari- 

ations on a now familiar set of motifs, along with two winsome 

imaginings of extraterrestrial pop, complete with alien lyrics. 

IRON MAIDEN -Piece Of Mind, Capitol ST- 12274. Pro- 

duced by Martin Birch. The second generation heavy metal 

quintet delivers another predictably frenzied essay on what 

now looms as a true rock tradition: flailing, furious hard rock 

driven by razor -sharp guitars, pummeling bass lines and ex- 

plosive drumming, capped by Bruce Dickinson's howling lead 

vocals. As on prior albums, smatterings of biblical hellfire and 

brimstone compete with apocalyptic playlets straight out of 

"Dungeons And Dragons" to offer lyrics as turbulent as the 
music. It's headbangers' heaven. 

JUNE POINTER -Baby Sister, Planet BXL1 -4508 (RCA). 

Produced by Richard Perry. Pointer's first album apart from 

the Pointer Sisters should be a major hit in both the pop and 

black markets. The bulk of the album has the sassy, sexy 

dance /pop approach that has given the Pointers a string of 

hits over the past five years, though there are also some dif- 
ferences. "Ready For Some Action," co- produced by Perry 

and Norman Whitfield, has the complex, symphonic sweep of 

the Temptations' "Papa Was A Rolling Stone;" "To You, My 

Love" is a soft and very pleasing pop ballad. 

CHUCK MANGIONE- Journey To A Rainbow, Columbia FC 

38686. Produced by Chuck Mangione. Mangione's una- 

bashed romanticism brings the usual warmth to this latest 
smaller group outing, which holds to the interplay of Man - 

gione's current quintet. The front man's ripe flugelhorn 
plumbs such typically lush melodies as the title song and "Do 
I Dare To Fall In Love," sharing the foreground with Chris Va- 

dala's reeds and Peter Harris' guitars. 

VARIOUS ARTISTS -25 #1 Hits From 25 Years, Motown 
5308ML2. Various Producers. Motown has, in fact collected 
48 No. 1 pop records over the years, making this a selected 
sample of some of the most memorable. (And for that matter, 
the album includes two tracks that reached No. 1 black, but 
not pop: Marvin Gaye's classic "What's Going On" and Rick 

James' smash "Give It To Me Baby. ") Highlights: "You Can't 

Hurry Love," "Tears Of A Clown," "Just My Imagination," 
"Reach Out I'll Be There," "My Girl." Some highlights. Some 

history. 

WAITRESSES -Bruiseology, PolyGram 810 980. Produced 
by Hugh Padgham & Chris Butler. The Waitresses "Know 
What Boys Like" and with this LP what "A Girl's Gotta Do," 
and on the strength of tougher, tighter music and Patty 
Donahue s vocals, the band is headed for a longer stay on the 
charts. Donahue has since opted for a solo career, but with 
Holly Vincent taking over vocals, and the band's solid modern 
music direction on 'Make The Weather" and "Everything's 
Wrong If My Hair Is Wrong," the Waitresses are bidding to 
become both a lyrical and musical challenge for the Go -Go's 

crown. 

THE NEW GAITHER VOCAL BAND - Passin' The Faith Along. 

DaySpring DST -4102. Produced by Billy Smiley & Warren Pe- 

terson. The Gaither Vocal Band has a contemporary sound 
with their quartet vocals, reminiscent of the Imperials yet dis- 

tinctly their own. As with all Gaither albums, the quality of 

the materail shines, especially "I Don't Mind, "and the ballad, 
"No Other Name But Jesus." The album contains a nice mix- 

ture of up tempo numbers such as "Majority" and "You 

Might Forget The Singer" as well as slower numbers such as 

"Love Them While We Can." This is an outstanding album 
from a group who have proven themselves commercially suc- 

cessful. 

SANDI PATH -More Than Wonderful. Impact R 3818. Pro- 

duced by David Clydesdale, Greg Nelson, Sandi Patti Helver- 
ing. Sandi Patti has exploded on the gospel scene in the past 

several years and this album, which features a live perform- 
ance before an enthusiastic audience, shows all the reason 

why she has quickly become a top name. With songs such as 

"We Shall Behold Him" and "How Majestic" from the past 

and current numbers "More Than Wonderful" (with Lamelle 
Harris) and "Because of Who You Are" as well as her between 

song patter that is entertainment from the heart, Sandi cap- 

tures both the live audience and the record listener. 

44(Country 
LACY J. DALTON -Dream Baby, Columbia FC38604. Pro- 

duced by Billy Sherrill. Dalton's strength has been her ability 
to find marvelous songwriters with great material; her weak- 

ness in the past was matching her vocals to the lyrics. This 

time, she's slipped into a new, restrained sensitivity which 

makes her husky style much more intriguing. This album has 

fine original material (plus, of course, the title cover) and 

none of the distracting brassiness of former Dalton packages. 

Plus she's cowritten four of the cuts herself, and they're win- 

ners, too. 

4r\\iA/pi, 

Block 
JAMES BROWN -Bring It On!, Churchill /Augusta CAS - 

22001. Produced by James Brown. Now appearing in the box 

office bonanza "Doctor Detroit," James Brown is probably 

reaching his widest audience yet in '83. "Bring It On" is J.B. 

at his timeless, taunting best, with absolutely no compromise 

to the fad of the day, filling the groove with his feverish brand 

of dance excitement. "You Can't Keep A Good Man Down" is 

the other basic Brown chugger, while he also stops to record 

"Tennessee Waltz," "The Right Time" and "For Your Precious 

Love." J.B.'s Internationals provide the horns. 

SUBURBAN LAWNS -Baby, I.R.S. SP70503. (A &M). Pro- 
duced by Richard Mazda. This five -song mini -album shows 

the West Coast quartet maintaining its antic, good- humored 
experimental instincts while shrewdly holding to a crisp, 
dancefloor pace. Content and the vocal doodlings of Su Tis- 

sue and William Ranson don't augur mainstream clout, but 
new rock aficionados will be receptive. 

FirslTimeAtound 
GR EG HAWKES -Niagra Falls, Passport PB 6022 (HEM). 

Produced by Greg Hawkes. Greg Hawkes is no stranger to 
recording: he's the keyboard player for the Cars. But this is 
his solo album and on it he plays just about all the instru- 
ments, which in this case consists mostly of synthesizers and 
drum machines. Most of the album is instrumental as well, 
which may limit its commercial potential, but which at the 
same time makes for excellent modern mood music. And, un- 
like Ric Ocasek's recent solo album, this doesn't sound like 
the Cars. 

DEBBIE CAMPBELL -Two Hearts, Churchill Records CR 

22002. Produced by Peter Nicholls. Campbell describes her 
music as "reminiscent of 1950's rock with a touch of the 
blues," but mostly it's country rock delivered in a strong dis- 
tinctive voice with admirable verve and swagger. Campbell 
has written nine of the 11 songs here, and with solid and eco- 
nomical band behind her she delivers them effortlessly. 

POLECATS -Make A Circuit With Me, Mercury 812 358. 
Produced by Dave Edmunds. Anyone familiar with the Stray 
Cats and producer Edmunds will want to check out the Pole- 
cats, gaining airplay with "Make A Circuit With Me," fitting in 
perfectly with old and new music formats. Six -songs at $6.98 
should be right price to break the spunky band. "Make A Cir- 
cuit" produced by Chris Hughes & Ross Cullum (Tears For 

Fears), along with "Juvenile Delinquent." 

THE STICK MEN -Get Onboard, Red Music Record EP 004. 
Produced by the Stick Men. The Stick Men play a sort of no 
wave funk rock, but being from Philadelphia they also know 
their audience will not just accept pose for it's own sake. 
There has to be a solid rock base to all this, and that there is. 

Amid all the quirky off rhythms you can hear an accessible 
good -time band emerging. 

OUTSETS, Plexus Records MKE 218718. Produced by Gar- 
land Jeffries. Calling itself a "punk /funk /voodoo band" the 
Outselts are a three -man group led by singer /guitarist Ivan 
Julian. The four songs here reveal an intelligent approach to 
contemporary music, eschewing easy electronics in favor of 
solid songwriting concepts. 

Billboard's 
Recommended LPs 

Pop 
FOGHAT- Zig -Zag Walk, Bearsville 23888. Produced by Franz 

Leipkin. The Foghat name has branded many hits through the 
years, spanning blues -rock, pop -rock, and now a pop -rock- 

abilly closer to new music than anything they've done before. 
"That's What Love Can Do" is the highly chartable single. The 

music and vocals of Dave Peverett switch Foghat into yet an- 

other gear while retainig some continuity with their hard 

boogie -band roots. Foghat goes Stray Cats. 

DOC HOLLIDAY- Modern Romance, A &M SP6-4947. Pro- 

duced by Mack. Hard -rock Holliday rides again, this time, 
armed with some heavy modern metal and techno -pop ac- 

cents picked up recording in Germany. Bruce Brookshire's 
throat -scorching vocals, pounding rock rhythm machine, and 

slide guitar flings power "City Night," "Dreamin' " and 

"Gimme Some." Lack of single outstanding song could limit 
this arena arouser. 

PETER TOSH -Mama Africa, EMI SO. 17095. Produced by Pe- 

ter Tosh. It's a tribute to the durability of the song, that Peter 
Tosh's reggae rendition of "Johnny B. Goode," is the highlight 
of this new LP. The other seven cuts here, notably the title 
track, are first class in their own right, but that old Chuck 

Berry classic seems to shine above all the rest. That's not to 
put down Tosh's songwriting but here he's taken on a master. 

BOB STEWART -How About Me, VWC Records 101. No pro- 

ducer listed. The veteran singer croons a bumper crop of 14 

songs, including Irving Berlin's lesser known beauty of a title 
song. Back by a jazz quintet headed by pianist /arranger Har- 

old Danko, Stewart sings with after -midnight feeling and re- 

spect for lyric content. "Green Dolphin Street," "It Never En- 

tered My Mind" and "If There is Someline Lovelier Than You" 
are among the gold Stewart mines so well. 

AMY HOLLAND -On Your Every Word, Capitol ST- 12178. Pro- 

duced by Michael McDonald. Holland's second Capitol album 

should draw pop and AC play with its mix of pretty ballads 
and somewhat funky midtempo cuts. Producer McDonald has 

toned down the Doobie -isms, though there is still an identi- 
fiable Southern California pop -rock stamp. One of the high- 
lights is a remake of Holland- Dozier -Holland's "Shake Me, 

Wake Me (When It's Over)." 

PINK FLOYD- Works, Capitol ST- 12276. Produced by Pink 
Floyd, Norman Smith, Joe Boyd. A well- designed single disk 
anthology, this sampling of the band's EMI output is slanted 
more toward their earlier, most surrealistic albums. Its key 

audience will likely be confirmed fans, however, since its 
best -known tracks come from the legendary "Dark Side Of 

The Moon." 

NEIL DIAMOND- Classics/The Early Years, Columbia PC 

38792. Produced by Jeff Barry, Ellie Greenwich. This album 
consists of the original hit recordings from Diamond's mid - 
'60s Bang career, including such wonderful pop tunes as 

"Shilo," "Solitary Man," "You Got To Me" and "Kentucky 
Woman." In some respects this is the best work of Diamond's 
career, it's engaging and unpretentious and bristles with pop 

energy. 

block 
MICHAEL HENDERSON- Fickle, Buddah /Arista BDS 6004. 
Produced by RR Paul Lawrence Jones Ill, Thomas McClary 

and Michael Henderson. On the cover of his last album, 
"Slingshot," Michael Henderson wore only, as the title im- 

plied, a small strip of material. This time around, he's up to 

his ears in leather. But in both cases the music shows a versa- 

tility ranging from tender ballads to partying funk. Among the 

best cuts on this more refined set (both inside and out); "You 

Wouldn't Have To Work At All," "Feeling Like Myself Once 

Again" and "Whip It." 

MICHAEL WYCOFF -On The Line, RCA ALF1 -4563. Produced 
by Webster Lewis. Singer /keyboardist Wycoff returns in total 
vocal control of his straight -ahead pop -funk parade. "On The 

Line" showcases Wycoff's sensuous dance appeal,, while 
"There's No Easy Way" reveals the singer alone with a strong 
song. Whichever way he turns his voice, Wycoff sings with a 

confidence and ease that marks those who have made it 

BANKIE BANX- Soothe Your Soul, Redemption Records RA 

102. Produced by Nik Douglas. Centerpiece of this LP is a 

nearly seven -minute song, "Remember Bob," which was re- 

corded as a tribute to the late Bob Marley. Banx himself is not 
from Jamaica, he comes from Anguilla, but he has established 
himself around the east Caribbean for the mainstream type of 

reggae music presented here. Address: Suite 108, 1319 Sec- 

ond Ave., New York, N.Y. 10021. (212) 570 -1764. 

jazz 
LAURINDO ALMEIDA /CHARLIE BYRD -Latin Odyssey, Con- 
cord Jazz C1211. Produced by Carl E. Jefferson. Bob Magnus- 
son, Joe Byrd, Chuck Redd and Jeff Hamilton alternately pro- 
vide background for two of the world's finest guitarists. The 
nine tracks cover a broad spectrum, most with an emphatic 
Latin feel. The interplay between the two leaders is gently 
compatible, with the Mexican "Estrellita" particularly effec- 

tive. There are no fireworks here -it is simply tasteful, me- 

lodic, moving chamber jazz of the highest order. 

ERNESTINE ANDERSON -Big City, Concord Jazz CJ214. Pro- 

duced by Carl E. Jefferson. An outstanding vocal LP with 

Hank Jones, Monty Budwig and Jeff Hamilton contributing to 

its success. Anderson has somehow never achieved the re- 

nown, the celebrity, she has so long deserved, but her unar- 

guable talents are evident on these nine titles. Among them: 

"Spring Is Here," "Street Of Dreams" and "I Didn't Know 

What Time It Was." 

MAX ROACH QUARTET -In The Light, Soul Note SN1053. Pro- 

duced by Giovanni Bonandrini. Drummer Roach fronts a cozy 

little combo comprised of Cecil Bridgewater, Odean Pope and 

Calvin Hill. The seven cuts include "Good Bait," "Straight No 

Chaser" and "Ruby My Dear." All were recorded last July for 

an Italian diskery. It's contemporary bop, and well- executed 

by the New York foursome. 

JIM GALLOWAY'S QUARTET /JAY McSHANN -Thou Swell, 

Sackville 4011. Produced by John Norris and Bill Smith. Gal- 

loway, born in Scotland and now a Canadian, plays a neat 

batch of soprano on nine timeless tunes. Pianist McShann, 

bassist Don Thompson and drummer Terry Clarke are with 

him -beautifully -all the way on this 1981 Toronto session. 

Titles range from Dvorak's "Humoresque" to Ellington's 
"Black Butterfly," but each has its moments of beauty. 

ART FARMER QUINTET- Mirage, Soul Note SN1046. Pro- 

duced by Art Farmer. Recorded last September in New York 

for an Italian label, six tracks by one of the most talented 
flugelhorn players come off well. He is backed by Clifford Jor- 

dan, tenor; Fred Hersch, piano; Ray Drummond, bass, and 

Akira Tana, drums. Charlie Parker's "Barbados" is a particu- 
larly impressive performance. Listening to Farmer's musi- 

cianship is a pleasure. Notes are by Ira Gitler, who says he 

served as the "A & P man" on Farmer's first session as a 

leader. 

BUTCH MILES OCTET -Salutes Count Basie, Famous Door 

HL145. Produced by Harry Lim. Drummer Miles and his 

seven sidemen romp through six tracks, all titles identified 
with the Basie band. Freddie Green's rhythm guitar sparks a 

strong rhythm section on tunes like "Topsy" and "Hail To The 

Chief." It is Miles' sixth LP for the enterprising Long Island 

label and one of the most salable. His horns include Frank 

Wess, Jorge Anders, Marky Markowitz and Glenn Zottola. Un- 

reservedly recommended. 

gospel 
VARIOUS -The Wedding Album. Maranatha MM0101A. Pro- 

duced by Tom Coomes. The gospel field is cognizant of "filling 
needs" and there has long been a need for a collection of 
wedding songs for people to pick from when they get married. 
This album collects ten very good ones and packages them 
with a songbook. There is definitely a market out there for 
this product for both the gospel and non -gospel audiences. 

Spotlight -The most outstanding new product of the week's releases 

and that with the greatest potential for top of the chart placement: 
picks -predicted for the top half of the chart in the opinion of the 

reviewer; recommended -predicted to hit the second half of the chart 
in the opinion of the reviewer, or albums of superior quality. Albums 
receiving a three star rating are not listed. Reviewers: Dave Dexter 

Jr., Laura Foti, Paul Grein, Is Horowitz, Peter Keepnews, Kip Kirby, 

Roman Kozak, Iry Lichtman, Edward Morris, Ed Ochs, Leo Sacks, Sam 

Sutherland, Robyn Wells, Adam White. 

NARM Arm 
Sets PR Push 

Continued from page 3 

The get- together will also set 
plans for the second annual Inde- 
pendent Distributors Conference, to 
be held Sept. 30 -Oct. 2 at the Hyatt 
Palms Beaches in West Palm Beach, 
Fla. 

Besides Emerson, other com- 
mittee members for the 1983 -84 
NARM year include: John Cassetta, 
Alpha; Tony D'Alesandro, M.S.; 
Warren Hildebrand, All South; 
George Hocutt, California Record 
Distributors; Steve Marmaduke, 
Western Merchandiers; Ron Schaf- 
er, Piks; Jim Schwartz, Schwartz 
Bros.; Leonard Silver, Action; and 
Jerry Winston, Malverne. 

For The Record 
In a report on a merchandising 

panel at the Billboard Video Games 
Conference (Billboard, May 7), ref- 
erence to a CBS Video Game Club 
ad included incorrect prices for car- 
tridges as part of a Gemini player of- 
fer. The prices are $24.95 for the first 
cartridge and $29.95 for the next five 
at the club price. 
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ó° ?n Pop n\\ 
STEVIE NICKS -Stand Back (4:18); producer: Jimmy 

!ovine; writer: S. Nicks; publisher: Welsh Witch, BMI; Modern 

7- 99863. One of the most added records on pop radio this 
week is this long- awaited preview of Nicks' second solo al- 

bum, "The Wild Heart." This time her quirky, stylized singing 
and moody lyrics are set to a crisp dance beat, complete with 
synthesizers and pulsing bass line. 

HOLLIES -Stop In The Name Of Love (3:06); producers: 
Hollies, Graham Nash, Stanley Johnston, Paul Bliss; writers: 
Holland, Dozier, Holland; publisher: Stone Agate, BMI; Atlan- 
tic 7-89819. The good old days must be back again: all the 
original Hollies, including Graham Nash, join forces again to 
weave their inimitable harmonies around the classic Su- 

premes hit. 

LOVERBOY -Hot Girls In Love (4:05); producers: Bruce 
Fairbairn, Paul Dean; writers: P. Dean, B. Fairbairn; publish- 
ers: Dean of Music /Blackwood, BMI; Columbia 38- 03941. 
The power -pop quintet returns will all the megatonnage it can 

muster in this explosive track from the new "Keep It Up" LP. 

AOR and pop airwaves should sizzle accordingly. 

recommended 
MODERN ENGLISH- Someone's Calling (3:53); producer: 
Hugh Jones; writer: Modern English; publisher: Beggars Ban- 
quet, ASCAP; Sire 7- 29598. 

JOE WALSH -Space Age Whiz Kids (3:40); producer: Bill 
Szymczyk; writers: Joe Walsh, Joe Vitale; publishers: Wow & 

Flutter, ASCAP /Marinara. BMI; Full Moon /Warner Bros. 7- 

29611. 

UNIPOP -Let's Make Majik (2:48); producers: Sonny Limbo, 
Scott Maclellan; writers: P. Loiacono, M. Loiacono, S. Limbo; 
publishers: Lowery/Kat Family/Unichappell, BMI; Kat Family 
ZS4 03848. 

HELEN REDDY -Imagination (3:58); producer: Joe Wissert; 
writer: Dane Jeffries; publisher: Warner Bros., ASCAP; MCA 

MCA -52221. 

TRIUMPH -All The Way (3:10); producers: Triumph, David 
Thoener; writer: Triumph; publisher: Triumphsongs, CAPAC; 
RCA PB- 13539. 

FREUR - Doot -Doot (3:45); producers: Freur, Alex Burak; 
writer: Freur; publisher: not listed; Epic 34- 03909. 

61ack 
recommended 

FATBACK -Is This The Future? (3:45); producers: Bill Curtis, 

Gerry Thomas; writer: Gerry Thomas; publishers: Sign of the 

Twins /Fired -Up, ASCAP; Spring SPR- 1.3032. 

GEORGE DUKE -Born To Love You (3:10); producer: George 

Duke; writer: G. Duke; publisher: Mycenae, ASCAP; Epic 34- 

03920. 

VICTOR TAVARES -Show Me (2:54); producer: Tony Valor; 

writers: B. Wheeler, O. Canterbury, T. Valor; publisher: Listi, 

BMI; Mataco MAL 2088. 

BRIDGET COOPER -(Get Into) The Love Groove (4:16); pro- 

ducer: Wallace Mitchell; writer: Calvin Hodge; publishers: 

Love Groove /Sunchild, BMI; Birdie BF7004. 

GEORGE STRAIT -A Fire I Can't Put Out (2:55); producer: 
Blake Mevis; writer: Darryl Staedtler; publisher: Music City, 

ASCAP; MCA MCA -52225. There's magic in the combination 
of artist and producer in this team; once again they've turned 
up with a winner. The heat of love's smoldering embers is the 
message, but the mood comes from Strait's earnest vocal. 

KAREN BROOKS -Walk On (3:22); producer: Brian Ahern; 

writer: Karen Brooks; publisher: Warner- Tamerlane /Bab- 

bling Brooks, BMI; Warner Bros. 7- 29644. Brooks is as per- 

suasive in her possessive mode here as she was in her no- 

strings pose in the recent "If That's What You're Thinking." 
The Mexican -flavored arrangement, with its heavy beat, gives 

the kind of substance necessary to carry a strong voice like 
Brooks'. 

RONNIE ROGERS- Inside Story (3:11); producer: Tommy 

West; writer: R. Rogers; publisher: Sister John, BMI; Epic 34- 

03953. Rogers has a good eye for images and the vocal ability 
to make them stick -as he does here again and again. Al- 

though the we- cheat -from necessity theme is a bit thread- 

bare, Rogers seizes on the right details to freshen it. 

MARSHALL TUCKER BAND -A Place I've Never Been 

(2:59); producer: Marshall Tucker Band; writer: Toy 

Caldwell; publisher: Marshall Tucker, BMI; Warner Bros. 7- 

29619. After years as a foremost proponent of country/rock, 
this group seem to have swerved straight into no- holds- 

barred country, and the results are excellent. Has country 

found a new Eagles? 

recommended 
SAM NEELY -When You Leave That Way You Can Never Go 

Back (3:50); producer Ron Chancey; writers: Steve Clark, 

Johnny MacRae; publisher: Music City, ASCAP; MCA MCA - 

52226. 

TOM WOPAT -Sha -Marie (3:14); producer: Mike Post; 

writers: B. Darnell, B. Hall; publisher: Central Songs, BMI; 

Columbia 38- 03947. 

RAY STEVENS -Mary Lou Nights (3:26); producers: Jerry 

Kennedy, Ray Stevens; writer: R. Stevens; publisher: Ray Ste- 

vens, BMI; Mercury 812 496 -7. 

RICH LANDERS -What Goes Up Always Comes Down (2:37); 

producer: Brien Fisher; writer: Rich Landers; publishers: Es- 

crow/Muhlenberg, BMI; AMI 1313 (c /o N.S.D.) 

SONJA YANCEY -It's So Easy (3:30); producer: Vernis Pratt; 
writers: V. Pratt, B. Faulkner, W. Davis; publishers: Fish -Pratt, 
ASCAP /Fancy Pants, BMI; Monument WS4 03873. 

STEVE DOUGLAS -No Fair Cheating (2:36); producer: Charlie 
Booth; writers: Thomas H. Adair, Steven Ward Douglas; pub- 
lisher: Banka, BMI; Banka B -5483 (c /o N.S.D.) 

HANK THOMPSON -Once In A Blue Moon (2:48); producer: 
Hank Thompson; writer: Marc Rossi; publisher: Songmaker, 
ASCAP; Churchill CR 94026. 

FirsETime Around 
JUNE POINTER -Ready For Some Action (3:59); produc- 

ers: Richard Perry, Norman Whitfield; writer: Norman 

Whitfield; publishers: Tamerlane /May Twelve, BMI; Planet 
YB- 13522. Though Pointer is billed as a solo artist, she's got 
her sisters on backing vocals, so the sound isn't much differ- 
ent from the group's when they tackle a rocker. But the 
Perry/Whitfield production does add a new sharp edge, and 

the rambunctious teen theme of the lyrics is one that young 
listeners will approve. 

JOHNNY GILL -Super Love (3:59); producer: Freddie Per - 

ren; writers: Freddie Perren, Keni St. Lewis, Elliot Wolff; pub- 
lishers: Perren- Vibes, ASCAP /Bull Pen, BMI; Cotillion 7- 

99859. This 16- year -old D.C. native debuts with an upbeat 
r &b love song that's appropriately innocent and engaging; 
but if it weren't for the material, you'd never guess the 

singer's age. Gill is a remarkably mature artist with a strong 
tenor voice, a firm sense of style, and a promising future. 

WILL POWERS- Adventures In Success (8:05); producer: 
Lynn Goldsmith; writers: L. Goldsmith, R. Palmer, Sting; pub- 
lishers: Adrenalynn /Magnetic, BMI /Ackee, ASCAP; Island 
DMD 638 (7 -inch version also available, Island 7- 99868). 
This record is the self -help movement's first 12 -inch single, in 

which the tranquil and inspiring Mr. Powers speaks his les- 

sons in personal fulfillment over a dance -rhythm track com- 

posed by Robert Palmer and Sting. Oddly, the seven -inch edit 
omits the satirical punch lines that clue the listener in on 

whose self is supposed to get helped the most. 

DiscolDoncè 
FONDA RAE -Heobah (Hey -O -Bah) (8:04); producers: 

Fonda Rae, Freddie Perez, Danny Weiss; writers: F. Rae, F. 

Perez; publishers: W.D. /Sandbox /Perez, ASCAP; Posse POS 

1207. A cryptic lyric and bass drone give a mysterious tribal - 

dance atmosphere to this hypnotic 12 -inch single. Rae is a 

powerful vocalist with an impressive range and the kind of 

forceful presence that commands attention. 

recommended 
WHAM! -Bad Boys (3:20); producer: Steve Brown; writer: G. 

Michael; publisher: Chappell, ASCAP; Columbia 38- 03932. 

SINNAMON -I Need You Now (5:23); producers: Darryl 
Payne, Stephen Cumberbatch; writers: S. Cumberbatch, H. 

Brooks, M. Bailey; publisher: Zomba; live /Arista JD 1 -9029 
(12 -inch single). 

COOKIE -Can't Judge A Book By Its Cover (6:55); producers: 
M. Edwards, D. Weiss; writer: Mike Edwards; publisher: W.D., 

ASCAP; Connection C 2807 (c /o Peter Pan Industries, New- 

ark, NJ. (201) 344 -4214) (12 -inch single). 

KIM LEWIS- (Let's All) Fantasize (6:08); producers: Lew 
Hanson, Skip McDaniel; writer: Philip Hanson; publishers: In- 
surance City /3 Seas, ASCAP; 3C 12C -10000 (c /o Laurie Rec- 

ords, Monsey, N.Y. (914) 425 -7000. (12 -inch single). 

WHODINI -The Haunted House Of Rock (6:33); producers: 
Willesden Dodgers; writers: J. Hutchins, N. Green, P. Harris; 
publisher: Zomba; Jive /Arista JD 1.9026 (12 -inch single). 

amkt 
ònteporory 

STEPHEN BISHOP - Tootsie (4:15); producer: Dave Gru- 
sin; writers: Dave Grusin, Marilyn & Alan Bergman; publish- 
ers: Gold Horizon, BMI /Golden Torch, ASCAP; Warner Bros. 7- 
29626. Bishop got to the top of the AC chart last month with 
the theme from the smash movie, and now offers another 
item from the soundtrack LP. The lyrics on this uptempo 
charmer carefully refer to a generic " tootsie," so enjoyment 
of the record is not dependent on familiarity with the film. 

MAC McANALLY -How Cool (3:42); producers: Terry 
Woodford, Clayton Ivey; writer: Mac McAnally; publisher: I've 
Got the Music, ASCAP; Geffen 7. 29602. The followup to the 
top 10 AC hit "Minimum Love" is another showcase of 
McAnally's gift for melody and his wryly literate way of turn- 
ing a phrase. This time there's a stinging rhythm guitar be- 
hind the sweet harmonies, making the record equally appro- 
priate for pop and AC playlists. 

recommended 
LOUIE TUCKER -Midnight Blue (3:46); producers: Tim Smit, 
Charlie Skarbek; writers: Beethoven, Smit, Skarbek; pub- 
lisher: Chartel; Arista AS 1 -9022. 

Picks -a top 30 chart tune in the opinion of the review panel which 
voted for the selections released this week; recommended -a tune 
predicted to land on the Hot 100 between 31 and 100. 

`Night Tracks' Video Clip Show 
Debuting on Turner Cable Net 

Continued from page 1 

plays any comparison to MTV. 
Eschewing "narrowcasting" and 
video jocks will help the station ap- 
peal to a wider demographic. he 
feels. Voiceovers by Los Angeles air 
personalities Bob Coburn of KLOS 
and Joanne Erhart of KNX and 
computer graphics designed by 
Digital Products Inc. of Los Angeles 
will be interspersed between clips. 

Consultant Dwight Douglas. pres- 
ident of the Burkhart /Abrams radio 
research firm in Atlanta. says the 
sound of the show will be similar to 
the music heard on KIQQ or KITS in 
Los Angeles, with a little hit of New 
York's WYNY. WPLJ and WRKS 
thrown in. The firm, which also con- 
sults MTV. will determine the play - 
list for each show based on the "suc- 
cess ratio" of the most requested 
songs in the country that week. The 
company consults 50 radio outlets in 
addition to its 80 "Superstars" sta- 
tions. 

A half -page ad for the station in 
the May 28 -June 3 issue of TV 
Guide spotlights Men At Work, Hall 
& Oates and Billy Joel, but executive 

producer Scott Sassa says the acts do 
not necessarily represent the show's 
programming thrust. "They were 
picked for their audience familiar- 
ity," he maintains. noting that his 
target demographic is the 18 -40 age 
group. 

Lynch, who says that plans for 
FM simulcast are in the works. ex- 
plains that he wants the show to de- 
velop an image for breaking devel- 
oping acts. He cites Bananarama and 
the Belle Stars as "palatable" new 
music groups with top 40 appeal, and 
Lionel Richie and Stevie Wonder as 
performers with genuine biracial ap- 
peal. "Any song that's in the top 40 

has a built -in black and white core, 
as far as I'm concerned," he says. 

Scheduled to appear on the first 
weekend are clips by Michael Jack- 
son, Kenny Rogers and Sheena 
Easton. Kool & the Gang, Madness, 
the English Beat and Eddie Rabbitt, 
although Douglas says that he's 
"having trouble" locating country 
videos with "mass appeal." 

Clips by groups with either inde- 
pendent or major releases will be 
considered, according to Lynch, 
who says the Saturday show will be 
the same as the Friday broadcast but 
with a different running order. 

Execulive Turntable 
Continued from page 4 

Angeles. He has been the arena's operations director since 1978.... Margie 
Dixon is the new studio manager for Sigma Sound Studios in Philadelphia.... 
Bill Dobishinski has been named associate of the entertainment division for 
the law firm Ervin, Cohen & Jessup in Los Angeles.... Dick Beacham and 
Brenda Sherick have joined the staff of the Joe Taylor Artist Agency in Nash- 
ville.... Diane Walsh has joined Public I Publicity Services in New York as an 
account executive. 

POLYGRAM PUSH -PolyGram Nashville marketing director Joe Polidor, left, 
and senior vice president Frank Jones watch as engineer Alan Stoker demon- 
strates the signal processing equipment used to remaster the label's new 
$5.98 country reissue series, which is being remastered under the auspices 

of the Country Music Foundation. 
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Save on 2 new hits by 
a pair of pop favorites 

Joel Whitburn's new, revised 
Top Pop 1955 -1982 and Pop Annual 1955 -1982 
The only complete history of Billboard's "Hot 100" charts in 2 easy -to -use formats. 

ARTIST BY 
ARTIST 

Joel Whitburn's TOP POP 1955 -1982 
Complete chart data for every record to ever hit the "Hot 100 ", arranged by Artist. 
COMPLETE ARTIST SECTION: Lists in chronological order each artist's charted 
records, and shows for each record: Date record first charted; Highest position 
reached on Billboard's "Hot 100" chart; Total weeks charted; Total weeks record 
held the #1 and #2 position; Record label and number. 
Also indicated are all RIAA- certified Million & Platinum sellers; all Top 10 titles in 
bold type; and all Christmas, Instrumental, Novelty, Comedy, Spoken, and 
Foreign Language records -and more. 
NEW FEATURES! PLUS: 
New! All records listed in chronological order 

by date first charted 
New! Artist trivia appears directly below 

artist's name 
New! Title trivia appears directly below title 
New! Broadway show and movie soundtrack 

titles are indicated 
New! Numerical listing of each artist's hits 

ted! 
Futlt9 uP w r 

Special Introductory 
Offer 

A 
BcTH 

BOpKS ̀ r 

Complete Title Section with all titles 
cross -referenced alphabetically and 
showing highest position record reach- 
ed, year of peak popularity, and more. 
Top Artist & Record Achievement Sec- 
tion 
Chronological Listing of All #1 Records 
Top 100 Artists 
Deluxe Hard Cover 
Over 700 Pages 

each 31, 1983 
5000 Regularly 

r n . 
Offer ends 

Jul9 

Order 

tides; 60 0 
Compiled by Joel Whitburn with exclusive rights as licensed 
between Billboard Publications, inc. and Record Research Inc. 
Published and sold exclusively by Record Research Inc. 

JOEL WHITBURN'S 

pop 
s 

N- \ , ,, , e 
1955 MY PRAYER HONEYCOMB 
TAMMY TEQUILA VENUS EL PASO 
RUNAWAY ALLEY -OOP TELSTAR 
SHEILA SURF CITY MY GUY RAG DOLL 
DOWNTOWN HANKY PANKY 96 TEARS 
HAPPY TOGETHER HEY JUDE DIZZY 

PROUD MARYBROWN Slf É 000 AAGGIE 
MAY AMERICAN PIrPto..000- `a ,NJOS 
THE STREAK , c." "Ptsy ,,.ENVOY 
SIR DUKE HOT, V``` ..jfiNIA NIGHT 
FEVER MY SI.,rtONA POP MUZIK 
FUNKYTOWN ENDLESS 
PHYSICAL FAMEE MICKEY 1982 

YEAR BY 
YEAR 

Joel Whitburn's POP ANNUAL 1955 -1982 
A wealth of information on every "Hot 100" hit of 27 years, arranged by Year. 

COMPLETE YEAR BY YEAR SECTION: Lists all charted records in rank order 
(Pos. #1- #100) for each year, and shows for each record: Date attained peak 
popularity; Total weeks Charted; Final ranking for entire year; Highest position 
reached on Billboard's "Hot 100" chart; and Artist's name. 
Also indicated are all RIAA- certified Million & Platinum sellers; and all 
Christmas, Instrumental, Novelty, Comedy, Spoken, and Foreign Language rec- 
ords -and more. 
NEW FEATURES! 
New! Date record attained peak position 
New! Total weeks record held peak position 

(for all positions) 
New! Symbols indicating which pop chart 

was used to determine peak position 
(prior to "Hot 100" debut in 1958) 

New! Title trivia 

PLUS: 
Complete Title Section (Identical to 
title section in Top Pop 1955-1982) 
Top 100 Records of Each Decade & of 
All Time 
Academy Award and Grammy Award 
Winners 
Special Christmas Section 
Deluxe Hard Cover 
Over 700 Pages 

Order your set now and save! 
Pop Set (Includes Top Pop '55 -'82 

& Pop Annual '55 -'82) sets x $90 each = 
(Limited time offer! Orders must be 
postmarked no later than midnight, 
July 31, 1983 to qualify for this 
special set price.) 

Top Pop '55 -'82 copies x $50 each = 

Pop Annual '55 -'82 copies x $50 each = 

Postage and handling $2.00 
(Overseas and Canadian customers, please see special 
rates under "Terms & Conditions. ") 
Total: Enclosed is my check or money order for 

I'd like more information before ordering. Please send me 
a brochure describing both books in more detail. 

Name 

Address 

City State Zip 

TERMS & CONDITIONS 
Check or money order for 
full amount must accom- 
pany order. Overseas 
orders add $3.00 per book 
and $1.00 per supplement. 
All Canadian orders add 
25% to total unless in U.S. 
dollars. 

Record Research Inc. 
P.O. Box 200 
Menomonee Falls, 
WI 53051 
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WITH THE HELP OF `PIRATES' 
RKKIE LEE JONES HAS CAPTURED 

ASITYi 
When Rickie Lee Jones won the 1979 

Grammy for best new artist, it was the 
beginning of even better things to come. 

Four years later, Rickie Lee is still 
making hits. And still winning awards. 

Her latest gold album, Pirates, is a 
successful blend of jazz, rhythm -and- 
blues and contemporary rock influence. 
Its diverse musical style has earned 
her our latest Scotty award, given by the 
Scotty Board of Governors. 

Our congratulations go to Rickie Lee 
Jones, Producers Lenny Waronker and 
Russ Titelman, Engineer Lee Herschberg 
and Warner Brothers Studio. 

To even qualify for Scotty nomination, 
an album must go gold or platinum 

by RIAA standards and be mastered 
on Scotch'" Recording Tape. 

Scotty winners will share their 
experience with someone less fortunate, 
because we award $1,000 in their name 
to the Muscular Dystrophy Association. 
That money goes toward helping kids 
like Geoffrey McWilliams. 

We also award a $5,000 music schol- 
arship to a promising new artist chosen 
by the top Scotty winner of the year. 

To nominate an artist for this 
year's Scotty competition, contact your 
3M Field Representative for details and 
forms. Well make a donation to the MD 
Association for each qualified nomination. 

TtT)qmy ... 'FifM. 

The competition is tough, but with a 
lot of talent and a little luck, your nominee 
could join the ranks of top artists like 
Rickie Lee Jones. 

Magnetic A/V Products Division /3M 

Geoffrey McWilliams 
Los Angeles 
MD Association 
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FOR WEEK ENDING JUNE 4, 1983 

I.0 qJ 

c Copyright 1983. Billboard Publications. Inc. No part of this pub - 
hcat on may be reproduced. stored in a retrieval system, or trans- 
mitted, in any form or by any means, electronic. mechanical. 
photocopying, recording, or otherwise. without the prior written 
permission of the publisher. 

Compiled from national retail 
stores and one stops by the Music 
Popularity Chart Dept. of Bill 
board. 

MINI 
rmle 

Label, No. (Dist. Label) Dist. Co. 
RIM 

Symbols 

Suggested 

List 
Prices 

LP, 

Cassettes, 

8 -Track 

Black LP/ 

Country LP 

Chad 

24 MICHAEL JACKSON 
Thriller 
Epic QE 38112 

WEEKS 
AT w I 

15 

CBS BLP 1 

2 6 SOUNDTRACK 
Flashdance 
Casablanca 8114921 (Polygram) POL 8.98 BLP 7 

3 5 !l MEN AT WORK 
Cargo 
Columbia QC 38660 

4 18 
41 

5 6 

DEF LEPPARD 
Pyromania 
Mercury 8103081 (Polygram) POL 

DAVID BOWIE 
Let's Dance 
EMI- America ST 17093 CAP 

8.98 

8.98 

6 6 16 JOURNEY 
Frontiers 
Columbia QC 38504 

7 12 STYX 
Kilroy Was Here 
MM SP 3734 8.98 

8 8 32. 

9 9 29 

DDARYL HALL & JOHN OATES 

RCA AFL1.4383 

PRINCE 
1999 
Warner Bros. 1.23720 

8.98 BLP 30 

10.98 BLP 12 

12 16 BRYAN ADAMS 
Cuts Like A Knife 
AM SP -6 -4919 8.98 

11 10 33 

12 11 9 

LIONEL RICHIE 
Lionel Richie 
Motown 6007 ML 

PINK FLOYD 
The Final Cut 
Columbia QC 38243 

IND 8.98 BLP 3 

CBS 

13 8 JARREAU 
Jarrean 
Warner Bros. 1-23801 

15 12 

WEA 8:98 BLP 4 

THOMAS DOLBY 
The Golden Age Of Wireless 
Capitol ST 12271 CAP 8.98 

17 6,, KICK SPRINGFIELD 
Livinng In Oz 
RCA t -4660 8.98 

18 22 CULTURE CLUB 
Kissing To Be Clever 
Virgin /Epic ARE 38398 CBS 

17 14 49 MEN AT WORK 
Business As Usual 
Columbia ARC 37978 CBS 

BLP 36 

BLP 57 

18 16 53 DURAN DURAN 
Rio 
Capitol ST -12211 CAP 8.98 

20 7 22. TOP 
Eliminator 
Warner Bros. t-23774 8.98 

20 19 12 

26 10 

22 22 7 

23 23 11 

24 21 21 

U2 
War 
Island 90067 (Also) 8.98 

THE TUBES 
Outside /Inside 
Capitol ST-12260 8.98 

JOAN RIVERS 
What Becomes A Semi - 

Legend Most? 
Geffen GHS 4007 (Warner Bros.) WEA 8.98 

ALABAMA 
The Closer You Get 
RCA AHL1-4663 RCA 8.98 CLP 1 

BOB SEGER AND THE SILVER 
BULLET BAND 
The Distance 
Capitol ST 12254 CAP 8.98 

29 7 

26 25 59 

27 24 13 

EDDY GRANT 
Killer On The Rampage 
Portrait /Ice 060 38554 (Epic) CBS 

TOTO 
Toto IV 
Columbia FC 37728 

BLP 21 

GREG KIHN BAND 
Kihnspiracy 
Beserkley 60224 (Elektra) 8.98 

28 27 54 JANE FONDA 
Jane Fonda's Workout 
Record 
Columbia C52 3B054 

29 28 13 ADER THE FIRE 

Epic FE 38282 CBS 

30 30 9 LAURA BRANIGAN 
Branigan 2 
Atlantic 80052 8.98 

31 31 7 CARLOS SANTANA 
Havana Moon 
Columbia FC 38642 

24 DEBARGE 
All This Love 
Gordy 6012 GL (Motown) IND * 119 2 MAZE 
We Are One 
Capitol 3112262 

38 6 JOAN ARMATRADING 
The Key 
RAM SP 912 RCA 

BLP 55 

8.98 BLP 5 

8.98 BLP 13 

8.98 

ARTIST 

Title 

Label, No. (Dist. Label) Dist. Co. 

S 

RIM 
Symbols 

Suggested 

List 
Prices 

LP, 

Cassettes, 

8 -Track 

Black LP/ 

Country LP 

Chart. 

no 

ARTIST 

Title 

Label, No. (Dist. Label) Dist. Co. 
RIM 

Symbols 

69 

Suggested 

List 

Prices 

LP, 

Cassettes, 

8 -Track 

Black LP/ 
Country LP 

Chad 

NAKED EYES 
Naked Eyes 
EMI -America ST 17089 CAP 8.98 

72 74 10 CHAMPAIGN 
Modern Heart 
Columbia FC28384 

115 2 A FLOCK OF SEAGULLS 
Listen 
live /Arista JL8 -8013 8.98 

73 50 64 WIWE NELSON 
Always On My Mind 
Columbia FC 37951 

BLP 9 

CLP 18 

41 35 OLIVIA NEWTON -JOHN 
Oliviá s Greatest Hits, 
Vol. 2 
MCA MCA 5347 MCA 8.98 

40 40 19 SCANDAL 
Scandal 
Columbia FC 38194 

1 
45 5 EARL KLUGH 

Low Ride 
Capitol ST 12253 

CBS 

8.98 BLP 28 

42 42 11 PLANET P 

Planet P 
Genen GHS 1000 (Warner Bros.) WEA 6.98 

61 8 KROKUS 
Head Hunter 
Arista AL 9623 8.98 * 49 6 RONNIE MILSAP 
Keyed Up 
RCA AHL1-4670 8.98 CLP 5 

62 5 SERGIO MENDES 
Sergio Mendes 
MM SP 4937 

46 46 12 

* 59 3 

48 33 10 

8.98 BLP 33 

INXS 
Shabooh Shoobah 
Alcq10012 WEA 

GLADYS KNIGHT AND THE PIPS 
Visions 
Columbia FC 38205 CBS 

JUUO IGLESIAS 
Julio 
Columbia FC38640 

8.98 

86 3 DAVE EDMUNDS 
Information 
Columbia FC 38561 

75 54 12 WIWE NELSON 
Tougher Than Leather 
Columbia QC 38248 

76 69 16 

CBS CLP 4 

ERIC CLAPTON 
Money And Cigarettes 
Warner Bros. /Duck 1-23773 

77 60 15 OAK RIDGE BOYS 
American Made 
MCA 5390 MCA * 184 2 BILLY IDOL 
Billy Idol 
Chrysalis Pi 41377 

79 70 32 MISSING PERSONS 
Spring Session M 
Capitol ST 12228 

80 76 9 JOHN ANDERSON 
Wild & Blue 
Warner Bros. 123721 

BU' 8 

81 83 17 ANGELA BOFILL 
Too Tough 
Misia AL 9616 

82 85 15 THOMPSON TWINS 
Side Kicks 
Arista AL 6607 

CBS 

49 36 13 

50 39 16 

65 9 
I 

63 6 

53 35 

KENNY ROGERS 

We've Got Tonight 
Liberty 10.51143 

BERUN 
Pleasure Victim 
Geffen GHSP 2036 

CAP 8.98 CLP 3 

6.98 

CHRIS DEBURGH 
The Getaway 
AM SP 4929 8.98 

MADNESS 
Madness 
Geffen GHS 4003 (Warner Bros.) WEA 8.98 

29 PAT BENATAR 
Get Nervous 
Chrysalis FV-41396 8.98 

54 47 18 THOMAS DOLBY 
Blinded By Science 
Capitol NIP 15007 5.98 

55 55 10 WHISPERS 
Love For Love 
Solar 60216 (BAN) 8.98 BLP 2 

56 51 28 PHIL COWNS 
Hello, I Must Be Going 
Atlantic 80035-1 8.98 

66 9 KASHIF 
Kashif 
Arista AL 9620 IND 8.98 BLP 15 

58 53 5 CAMEO 
Style 
Atlanta Mists 811072-1-M -1 

( PolyGam) POL 8.98 

59 57 65 ALABAMA 
Mountain Music 
RCA AFL1.4229 8.98 CLP 8 

60 37 13 

61 58 19 

EARTH, WIND & FIRE 
Powerllght 
Columbia TC 38367 

TRIUMPH 
Never Surrender 
RCA AFL I-4382 

CBS BLP 17 

8.98 

62 56 25 GEORGE CUNTON 
Computer Ganses 
Capitol ST 12246 8.98 BLP 11 

63 52 5 PATRICK SIMMONS 
Arcade 
Eektra 60225 8.98 

* 97 4 R.E.M. 
Murmur 
I.R.S. SP70604 (ABM) 

84 87 11 THE CALL 
Modern Romans 
Mercury 4228103071-M-1 
(PolyGram) POL 

85 93 96 

86 91 65 

127 4 

88 78 37 

89 92 7 

JOURNEY 
Escape 
Columbia TC 37408 CBS 

DEF LEPPARD 
High & Dry 
Mercury SRM 14021 (Polygram) POL 

JONZUN CREW 

Lost In Space 
Tommy Boy TBLPI001 IND 

KENNY LOGGINS 
High Adventure 
Columbia TC 38127 CBS 

ROYAL PHILHARMONIC 
ORCHESTRA 
Hooked On Classics III 
RCA AFL1 -4588 

90 68. -47 

91 94, 11 

*128 5 

101 7 

* 114 7 

JOE JACKSON 
Night And Day 
AM SP -4906 

JON BUTCHER AXIS 
Jon Butcher Axis 
Poydor 810059 -1-Y-1 ( PolyGram) POI 

MARTIN BRILEY 
One Night With A Stranger 
Mercury 810332 -I1A-1 ( PoyGram) POL 

NONA HENDRYX 
Nona 
RCA 1111-4565 

QUIET RIOT 
Metal Health 
Pasha BEZ 38443 (Epic) CBS 

95 98 4 THE BLASTERS 
Non - Fiction 
Stash/Warner Bros. 123818 

96 79 24 NIGHT RANGER 
Dawn Patrol 
Boardwalk NB 332594 IND 

*caul DENIECE WIWAMS 
I'm So Proud 
Columbia FC 38622 

99 2 THE FIXX 
Reach The Beach 
MCA 39001 MCA 6.98 

98 73 24 SAMMY HAGAR 
Three Lock Box 
Gegen GHS 2021 (Warner Bros.) 

4s 

65 67 8 BANANARAMA 
Deep Sea Skiving 
London 422810102 -IÑ - -1 ( PolyGram) POL 8.98 

71 3 WILLIE NELSON AND WAYLON 
JENNINGS 
Take It To The Limit 
Columbia FC 38562 CBS CLP 25 

67 64 5 FALCO 
Einzelhaft 
AM SP 6 -4951 6.98 

193 2 LAKESIDE 
Untouchables 
Solar 602041 ( Elektra) 

158 2 MTUME 
Juicy Fruit 
Epic FE 38588 

35 32 17 DEXYS MIDNIGHT RUNNERS 
Too -Rye -Ay 
Mercury SRM-1 -4069 (Polygram) POL 8.98 

70 48 49 STRAY CATS 
Built For Speed 
EMI America ST 17070 

44 3 THE 8-52'S 
Whammy 
Warner Bros. 1.23831 WER 8.98 

72 9 ROXY MUSIC 
The High Road 
Warner Bros. 1-23808 

8.98 BLP 10 

CBS 

CAP 

WEA 

BLP 6 

8.98 

5.99 

99 84 30 

100 105 82 

101 90 16 

THE ENGLISH BEAT 
Special Beat Service 
I.R.S. SP 70032 (AM) 

LOVERBOY 
Get Lucky 
Columbia FC 37638 

DURAN DURAN 
Duran Duran 
Capitol ST 12158 CAP 

102 77 26 GOLDEN EARRING 
Cut 
21 Records T 119004 (Polygram) POI 

103 96 12 MODERN ENGLISH 
After The Snow 
Sire 1 -23821 Warner Bros.) WEA_ 

104 110 17 MERLE HAGGARD/WIWE NELSON 
Poncho & Lefty 
Epic FE 37950 CBS 

105 100 31 ADAM ANT 
Friend Or Foe 
Epic ARE 38370 CBS 

8.98 

8.98 

8.98 

8.98 

8.98 

6.98 

8.98 

6.98 

8.98 

L98 

8.98 

8.98 

6.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

CLP 2 

CLP 12 

BLP 18 

BLP 34 

BLP 56 

CLP 6 

^; Superstars are awarded to those products demonstrating the greatest sales gains this week. * Stars are awarded to other products demonstrating significant gains for the week. Recording Industry Assn. of America seal for sales of 500,000 units 

seal indicated by dot). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by tri ogle) 
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AT TRUSTEES MEETNG 

Melvoin Is Elected 
NARAS President 

LOS ANGELES -Musician Mike 
Melvoin was elected national presi- 
dent of the Recording Academy 
(NARAS) at a three -day trustees 
meeting last week in La Jolla, Calif. 
Also elected were Dan Morgenstern 
of New York as national first vice 
president and Jules Chaikin of Los 
Angeles as national secretary- treas- 
urer. 

In other moves, the trustees voted 
to increase the number Grammy 
Awards categories to a record 67 by 

`Help Line' 

For Cancer 
NEW YORK -A music indus- 

try "helpline" has been estab- 
lished in conjunction with the 
AMC Cancer Research Center. 
The toll -free telephone service 
offers information and coun- 
seling on causes, prevention, 
treatment and rehabilitation, 
from persons with access to the 
latest findings on cancer. 

The toll -free number is 800- 
525 -3777 and is in operation 
daily from 10:30 a.m. to 7 p.m., 
eastern standard time. Calls may 
be made as often as desired and 
confidentially is assured. 

A wide spectrum of the music 
industry contributed funds for 
the service, among them record 
companies, publishers, talent 
agencies, artists, trade associ- 
ations, artists and other individ- 
uals. 

adding one more video category and 
two more each to the Latin and gos- 
pel fields. They also changed several 
eligibility requirements, including 
returning the criterion for song of 
the year Grammys to songs released 
for the first time during the eligibil- 
ity period, rather than allowing the 
nomination of any songs released on 
records during that period. (Bill- 
board advocated this change in an 
editorial in its Publishing section, 
Jan. 29.) 

The trustees also removed the 25- 
year -old time limitations heretofore 
imposed in the best historical cate- 
gory. And the trustees voted to re- 
duce from three to two the number 
of entries members would be permit- 
ted to make in each category, and 
from nine to seven the number of 
fields in which they could vote in the 
final round of the Grammy Awards. 

The trustees also voted to recog- 
nize those recording studios in- 
volved with Grammy Award win- 
ners by making special plaques 
available to them. And they met 
with Pierre Cossette, executive pro- 
ducer of the annual Grammy 
Awards shows, to discuss various as- 
pects of next year's telecast, includ- 
ing the possibility of another three - 
hour event. 

Outgoing academy president Bill 
Ivey also revealed more recipients of 
the 1983 President's Merit Award 
certificates: NARM, 3M, the RIAA, 
Berry Gordy, Phonolog and the 
Country Music Assn. Earlier recipi- 
ents this year were Pierre Cossette 
and Christine Fanion, NARAS' na- 
tional executive director since its 
inception 25 years ago. 

New Companies 
Direction G.A., a record produc- 

tion and management firm, formed 
by George Annesley, P.O.B. 12503, 
Pittsburgh, Pa. 15241; (412) 221- 
3473. 

* ** 
Earwax Records, formed by 

Andre Montell. First signing is Wee 
Gee. 18329 W. McNichols Rd., De- 
troit, Mi. 48219; (313) 538 -7770. 

Settlement In 

Schwartz Suit 
Continued from page 1 

ther he nor other parties to the settle- 
ment would comment further. 

The Schwartz Bros. suit emerged 
after considerable speculation that a 
number of Arista distributors might 
take action, individually or in a class 
suit, to test antitrust laws in relation- 
ship to label defections to branch 
operations. So far, however, 
Schwartz Bros. is the only indie 
known to have sought legal redress. 

While both Arista and RCA be- 
lieve the Justice Department and the 
Federal Trade Commission have 
tacitly approved the deal -giving 
RCA at least a 50% stake in Arista - 
the FTC has been raising questions 
on industry distribution structure, in 
large part as a result of complaints by 
such companies as Boardwalk Rec- 
ords (Billboard, May 21, 28). The re- 
moval of Pickwick from the main- 
land distribution scene was to a 
great degree laid on the doorstep of 
Arista by Pickwick's Jim Moran. 

Hugh Kelly & Company, an enter- 
tainment consulting firm, formed by 
Geoffrey Kelly. 159 East 33rd St., 
New York, N.Y. 10016; (212) 683- 
2040. 

* * * 
Ken Shepherd & Associates, a 

management and record promotion 
firm, formed by Ken Shepherd. First 
signing is MCA artist Micki 
Fuhrman. P.O.B. 9104, Shreveport, 
La. 71109; (318) 688 -4999. 

* * * 
Redwood Promotions, a concert 

production firm, formed by Marilyn 
Shantz. 2 -7 Walmsley Blvd., To- 
ronto, Ontario, M4V 1X5; (416) 488- 
1995. * * * 

Remember Music Inc., a record 
promotion, management, produc- 
tion and legal service firm, formed 
by Cindy Romero and Jill Gold. 
11636 Ventura Blvd., Studio City, 
Calif. 91604; (213) 763 -1626. 

* * * 
Rock Wave Productions, a concert 

promotion firm, formed by Carl 
Davis and Joe Macaluso. 16820 
Foothill Blvd., Fontana, Calif. 
92335; (213) 259 -3276. 

* * * 
Southeast Media Research Inc., 

specializing in broadcast research, 
formed by Don Hagen. P.O.B. 1769, 
St. Simons Island, Ga. 31522; (912) 
638 -5948. 

* * * 
Spinning Reels Inc., a cable pro- 

duction company, formed by Shelia 
Nevins. 515 East. 89th St., New 
York, N.Y. 10028; (212) 876 -9024. 

News 

Billboard photo by Laura Ledine 

BUSHED - Members of MCA's new group the Lost Tropics keep their cool at 
the label's New York offices. Bottom row, left to right, are Roma Baran, the 
group's producer, and Monica Serra and Terry Bacon of the group. Top row, 
from lett, are Bruce Levinson, the group's manager, Steve Leeds, MCA's East 
Coast a &r director, and group members M.E. Miller, Jerry James and Steve 

Kauf man. 

Cable Watch 
Continued from page 6 

Dallas, Phoenix and Detroit have all 
gone under since the first of the year. 

As for the two original programs 
taped to date, they will be distrib- 
uted to other pay -tv outlets through 
the Oak Media Distribution Corp. 
subsidiary. The Temptations were 
taped Monday (23) at Harrah's Ho- 
tel and Casino in Atlantic City, in 
conjunction with Estate Films. Di- 
rector /producer was Gary Legon; 
Niles Siegel co-produced. 

ON -TV is also airing Siegel's "To 
Basie With Love," taped at Radio 
City Music Hall last year, and Le- 
gon's Nancy Wilson special. 

* * * 

Home Box Office has had a strong 
music lineup for some time now, 
with Dolly Parton, Kenny Rogers, 
Fleetwood Mac, Billy Joel and many 
others taped exclusively for the pay 
channel. And they'll be putting it all 
together in a special package for the 
July 4 weekend. 

"The HBO Summer Music Festi- 
val" is a four -day event featuring 17 

acts, highlighted by the Who's final 
performance, which makes its pay -tv 
debut July 4. "Billy Joel In Concert: 
A Television First" makes its debut 
July 24. 

In the nearer future, HBO offers a 
unique (and yes, exclusive) special 
June 14. Entitled "When The Mu- 
sic's Over," it features performance 
footage and interviews with 11 art- 
ists whose music lives on after their 
deaths. The artists are Bill Haley, 
Buddy Holly, Sam Cooke, Otis Red- 
ding, Jimi Hendrix, Janis Joplin, Jim 
Morrison, Jim Croce, Cass Elliott, 
Elvis Presley and John Lennon; con- 
temporary (that is, living) musicians. 
supply commentary and interviews. 

* * * 
This week, representatives from 

Showtime and the Movie Channel 
will meet with a representative of the 
Justice Department's antitrust divi- 
sion to discuss the proposed merger 
of their services. Negotiations are 
currently stalled, as the Justice De- 
partment apparently feels that a 
merger of Viacom, Warner Commu- 

nications, American Express, Para- 
mount and Universal violates anti- 
trust policy. 

Showtime and the Movie Channel 
are the largest pay -tv services in the 
country, behind Home Box Office, 
and obviously there is hope that a 
merger would allow them to com- 
pete more effectively. The merger 
would also put Universal and Para- 
mount in the pay -tv business 
directly, and allow them to have 
more control over (and revenues 
from ?) their pictures' airing. 

Stars' Albums 
Due In June 

Continued from page 3 

on Riva and Dean Martin's "The 
Nashville Sessions" on Warner Bros. 
(And Vanilla Fudge is expected 
later in the summer on Atlantic, 16 

- years after its first hit on Atco.) 
Two acts that climbed high on the 

charts with their debut albums last 
year will seek in June to beat the 
sophomore jinx. Quarterflash's 
"Take Another Picture" on Geffen is 
due June 15, to be followed a week 
later by Jeffrey Osbome's "Stay With 
Me Tonight" on A &M. And in a re- 
verse twist, Duran Duran, which 
broke through with its second Capi- 
tol album, "Rio," will see a reissue of 
its first, which features the current 
single "Is There Something I Should 
Know." 

Also due before Labor Day are al- 
bums by the Human League, .38 
Special, Rick James, Robert Plant, 
Aldo Nova, Survivor, the Motels, 
Missing Persons, Juice Newton, Ray 
Parker Jr., Aretha Franklin, Air 
Supply, Eddie Rabbitt and Roger 
Hodgson of Supertramp. 

VOTE IS UNANIMOUS 

WEA, CBS, 
Return Policies 

Continued from page 6 

rather than make one each time se- 
lections are deleted, we shall do so 
each time a new catalog is printed 
with a deadline for requesting re- 
turns of such deleted product six 
months later," the letter continues. 

"It should also be understood that 
all returns of deleted product are ap- 
plied against your balance of allow- 
ances under our exchange pro- 
gram." The letter also notes, "No 
requests for returns of 8 -track car- 
tridges will be issued after Sept. 30, 
1983. And returns authorized must 
be received at Carrollton by Oct. 28, 
1983." 

Senate Panel OKs 
Bill On Audio Rental 

Continued from page 1 

linguishes rights after first sale. The 
language of the bill does not pro- 
hibit record rentals, but does require 
the permission of the copyright own- 
ers of the sound recording and the 
underlying music works (and, im- 
plicitly, a resultant fee for permis- 
sion for rental, although no fee is 
mentioned in the language of the 
legislation). 

Built into the bill is an eye to the 
future if record rentals, in the years 
to come, prove profitable to the in- 
dustry-for example, with the Corn- 
pact Disc or other new technology. 
In such a theoretical case, the pub- 
lishers and songwriters would be en- 
tering into a rental contract similar 
to the present one for the sale of the 
songs. In that case, the record com- 
panies, through such a compulsory 
licensing plan, would be given the 
rights for permission for rental. 

Staffers on the subcommittee say 
that the full Judiciary Committee 
could hold an executive meeting as 
early as the first weeks of June on the 
bill. However, on the House side, 
there are no plans yet, even on the 
subcommittee level, to hold further 
hearings. And according to Roberta 
Haeberle, legislative assistant to 
Rep. Don Edwards (D- Cal.), who 
introduced a similar measure last 

January, "it would be very rare if the 
(House) subcommittee did not hold 
at least one day of hearings of its 
own." At present, no such meeting is 
planned, according to subcommittee 
staffers, which means full House 
passage is not likely before late sum- 
mer at the earliest. 

The music industry coalition was 
pleased by the Senate subcom- 
mittee's action. Stan Gortikov, 
spokesman for the coalition and 
president of the Recording Industry 
Assn. of America (RIAA), issued 
this statement: "S. 32 places control 
of the audio record rental just where 
it belongs -in the hands of the copy- 
right owners. Continuing positive 
action in the Congress will curtail a 
budding practice that is ominous to 
creators and the entire music corn- 
munity." 

George Weiss, president of the 
Songwriters' Guild, formerly the 
American Guild of Authors & Com- 
posers, hailed the development. "We 
are heartened by the subcommittee's 
action, which recognizes the plight 
of songwriters, their publishers, and 
those who record our music. We 
hope that this first step in helping 
legislation catch up with technology 
will slow the speed of the uncon- 
scionable erosion of copyrights hap- 
pening today," Weiss said. 
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137 104 34 BILLY JOEL 
The Nylon Curtain 
Columbia TC 38200 CBS 

169 174 2 THIN LIIIY 
Thunder And Lightning 
Warner Bros. 1.23831 WEd 8.98 

lT 
153 2 LEE GREENWOOD 

Somebody's Gonna Love 

You 
MCII 5403 MG 8.98 CLP 9 

170 166 90 WIWE NELSON 
Willie Nelson's Greatest 
Hits And Some That Will 
Be 
Columba KC2375/2 CBS 

106 82 25 BARRY MANILOW 
Here Comes The Night 
Arista AL 9610 RCA 8.98 

107 89 7 HANK WIWAMS, IR. 
Strong Stuff 
Elektra /Curb 1 -60223 WFA 8.98 CLP 13 

139 136 52 THE CLASH 
Combat Rock 
Epic FE 37689 CBS Ylf 

BOB JAMES 
The Genie 

a Fe CBS 

108 81 30 DAN FOGELBERG 
Greatest Hits 
Full Moon /Epic FE 38308 CBS 

140 125 21 WALL OF VOODOO 
Call Of The West 
IRS 5P.10026 AAA 8.98 

172 161 46 JUDAS PRIEST 
Screaming For Vengeance 
Columbia FC 38160 CBS 

109 75 16 CHRISTOPHER CROSS 
Another Page 
Winer Bros. 123757 WFA 8.98 

141 139 37 ABC 
The Lexicon Of Love 
Mercury SR/A-1-4059 (Polygram) POL 8.98 

173 169 52 GAP BAND 
Gap Band IV 
Total Experience TE-13001 
(Payeram) POL 8.98 BLP 42 110 80 13 ULTRAVOX 

Quartet 
Chrysalis FV 41394 CBS 

- 

142 150 34 LUTHER VANDROSS 
Forever, For Always, For 
Love 
Epic FE 38235 CBS BLP 29 

174 178 4 SPANDAU BALLET 

Chrysalis 06041403 (FDIC) CBS 122 3 THE WHO 
The Who's Greatest Hits 

MG i.9ó 189 2 EURYTHMICS 
Sweet Dreams Are Made Of 
This 
RCA AFLI 4681 RCA 8.98 

* DOLLY PARTON 
Burlap & Satin 
RCA AK 14691 RCA 8.98 l 

1Rf 
133 5 TEARS FOR FEARS 

The Hurting 
Mercury 8110391 (PdyGram) POI. 1.98 176 176 115 ALABAMA 

Feels So Right 
RCA AHL1393o ec 8.98 CLP 21 

144 107 

- 

11 PETE TOWNSHENb 
Scoop 
Aten 90063 wG 8.98 

113 106 16 SIMPLE MINDS 
New Gold Dreams 
A&M SP6-4928 RCA 8.98 177 172 106 PINK FLOYD 

The Wall 
Columbia PC-2 36183 CBS 

145 130 30 HANK WIWAMS JR. 
Greatest Hits 
Bektra /Curb 160193 WG 8.98 CLP 20 

114 108 11 MOLLY HATCHET 
No Guts No Glory 
Epic FE 38429 CBS czni VARIOUS ARTISTS 

25 #1 Hits From 25 Years 
Motown 6308 ML2 IND 9.98 

115 116 15 MELISSA MANCHESTER 
Greatest Hits 
Arista Al 9611 RG 8.98 

146 152 13 DIRE STRAITS 
Twisting By The Pool 
Warner Bros. 0 -29800 wG 4.98 

. . 

THE WAITRESSES 
Bruiseology 
Polydor 422810980 ( PolyGram) POL 8.98 

1 
W 

126 6 SPARKS 
In Outer Space 
Atlantic 80055 NBA 8.98 

147 148 6 GEORGE DUKE 
Guardian Of The Light 
Epic FE 38513 CBS BLP 62 

180 183 95 STEVIE NICKS 
Bella Donna 
Modern Records MR 38139 (Atco) PEA 6.98 

117 120 9 PLACIDO DOMINGO 
My Life For A Song 
Columbia FM 31199 CBS 

,, 185 2 FASTWAY 
Fastway 
Columbia BFC 38662 CBS 

181 

182 

177 

186 

94 AL JARREAU 
Breakin' Away 
Warner Bros. BSK 3576 NBA 8.98 

129 4 MARY JANE GIRLS 
Mary Jane Girls 
Gordy 6040GL (Motown) IND 8.98 BLP 24 

149 151 7 GARY MOORE 
Corridors Of Power 
Mirage 90077 (Also) NBA 8.98 30 THE FIXX 

Shuttered Room 
MCA MG 5345 MG 8.98 

119 95 57 JOHN COUGAR 
American Fool 
Rive /Mercury RVL 7501 (Polygram) POL 8.98 

160 3 MILES DAVIS 
Star People 
Columbia FC 38657 CBS 183 157 41 ROYAL PHILHARMONIC 

ORCHESTRA CONDUCTED BY 
LOUIS CLARK 
Hooked On Classics II 
RCAAFLI -4373 RCA 8.98 

120 

121 

112 

88 

6 

29 

ROBERT PALMER 
Pride 
Island 90065 (Atco) WEA 8.98 

8.98 

159 3 WEIRD AL YANKOVIC 
Weird Al Yankovic 
Rock 'N' Roe BFZ 38619 (Scotti 
Bros. /Epic) cgs TOM PETTY AND THE 

HEARTBREAKERS 
Long After Dark 
Bxksireel /MG BSR 5360 MCA 

152 

153 

141 

131 

33 

48 

SAGA 
Worlds Apart p 
Portrait ARR 38246 (Epic) CBS 

184 

185 

187 

156 

3 

8 

MARTHA AND THE MUFFINS 
Danse Parc 
RCA AFL I 4664 RCA 8.98 

122 113 13 STEVE ARRINGTON'S HALL OF 
FAME 

Steve Arrington's Hall Of 

úámti 80049 WER 8.98 BLP 32 

BARBRA STREISAND 
Memories 
Columbia TC 37678 CBS 

JOE SAMPLE 
The Hunter 
MCA 5397 MG 8.98 

Y THE ISLET BROTHERS 
Between The Sheets 
T -Nark FZ 38674 (E ) CBS BLP 20 

186 154 44 BILLY SQUIER 
Emotions In Motion 
Capitol ST 12211 GP 8.98 123 135 470 PINK FLOYD 

Dark Side Of The Moon 
Nerved SMAS 11163 (Capitol) CAP 8.98 - 15 142 THE SYSTEM 

Sweat 
Mirage 90062 (Atoo) NBA 8.98 BLP 31 

187 190 2 WALTER EGAN 
Wild Exhibitions 
Backstreet 8SR 5400 MG 8.98 

124 121 136 KENNY ROGERS 
Greatest Hits 
Liberty LOO 1012 CAP 8.98 CLP 44 

156 143 CON FUNK SHUN 
To The Max 
Mercury SRM 1-4067 ( Poygram) POL 8.98 BLP 28 

1 
1.. 

MICHAEL HENDERSON 
Fickle 
Buddah BDS 6004 ( Arista) RG 8.98 

141 3 ELVIS PRESLEY 
I Was The One 
RCA AHL1-4678 RG 8.98 CLP 36 

157 146 ROBERT EWS ORRALL 
Special Pain 
RCA MFL18502 RG 5.98 

189 191 2 KIX 
Cool Kids 
Atlantic 80056 wEA 8.98 

1 
ïY 

149 3 JANE FONDA 
Jane Fonda's Workout 
Record For Pregnancy, 
Birth, & Recovery 
Columbia CO 238675 CBS 

158 163 9 KING SUNNY ADE 
Ju Jo Music 
Mango MLPS 9712 (Island) IND 8.98 

1i 
' w,a.,.,r 

R+F+ 

URIAH HEED 
Head First 
Mercury 11z812313M1 (PdyGnm) POL 8.98 

127 138 99 MICHAEL JACKSON 
Off The Wall 
Epic FE 35745 CBS 

1 
1R( 

THE CHI -LITES 
Bottoms U p 
Lan LR 8103 (MG) MG BLP 19 898 

191 195 2 THE BELLE STARS 
The Belle Stars 
Warner Bros. 123866 NBA 8.98 

128 103 29 MARVIN GAYE 
Midnight Love 8 
Columbia FC cgs BLP 38 1<3f 

170 4 ZEBRA 
Zebra 
Atlanta 80054 wEA 8.98 

192 167 11 ROBERT HAZARD 
Robert Hazard 
RCA MOLI -8500 RG 5.98 

145 4 RED ROCKERS 
Good As Gold 
Columbia BFC 38629 CBS 

193 197 3 BJ. THOMAS 
f Nev Looks 

Columbia FC 38561 CBS CLP 17 

1 Y HEAVEN 17 
Luxury 

86 
8.98 * 173 3 JIM CAPALDI 

Fierce Heart 
Atlantic 80059 REA 8.98 

194 100 22 MUSICAL YOUTH 
The Youth Of Today 
MCA 5389 MG 8.98 BLP 67 

162 111 6 WAYLON JENNINGS 
It's Only Rock And Roll 
RCA ANLI4673 RG 8.98 CLP 10 

f8 
137 5 MICHAEL BOLTON 

Michael Bolton 
Columbia BFM 38537 CBS 

""' r * SISTER SLEDGE 
Betcha Say That To All The 
Girls 
Coulon 90069 (Ake) WG 

8.98 BLP 43 

163 168 4 LOU BAWLS 
When 

FE 
The Night Comes 

CBS 132 102 30 PSYCHEDELIC FURS 
Forever Now 
Columbia FC 38261 CBS 

1 
1. 

188 2 THE YELLOWJACKETS 
Mirage A Trois 
Warner Bros. 1 -23813 YFDI 8.98 

196 

197 

155 

165 

34 

5 

NEIL DIAMOND 
Headlight 
Columbia TC 38359 CBS 

133 132 13 O'BRYAN 
AS I You 

Capitol c p GP 8.98 BLP 16 165 118 27 UTTLE RIVER BAND 
Greatest Hits 
Capitol ST 12247 CAP 8.98 

RANK AND FILE 
Sundown 
Slash/Warner Bms. 123833 WG 8.98 134 123 13 GEORGE WINSTON 

December 
Windham Hill C (025 IND 8.98 166 109 24 FOREIGNER 

Records 
Mantic antic 80999 NEA 8.98 

198 162 
- 

50 PHIL COWNS 
Face Value 
Atlantic 16029 wEd 8.98 

135 

136 

124 

140 

11 80W WOW WOW 
The Going Gets 

Tough, The Tough Get 
Going 
RCA AFL 1 -4570 RCA 8.91 

167 117 6 0X0 
Oso 
Geffen GHS MI (Warner Bros.) WEA 8.98 

199 147 11 THE KIDS FROM FAME 
Fame -Live 
RCA AFL14674 RG 8.98 

17 HEAVEN 17 
Heaven 17 
Arista AL 6606 RCA 6.98 

168 134 6 STEVE MILLER BAND 
Steve Miller Band Live 
Capitol ST 12263 CAP 8.98 

200 194 29 THE BAR -KAYS 
Proposition 
Mercury SRM.I-4065 (Polygram) POL 8.98 BLP 27 

71 

TOP LPs &TAPE 
A- z (LISTED BY ARTISTS) 

Champa gn 
Chi -Lites 
Eric Claoton 

72 
159 

76 

Jane Fonda 
Foreigner 
Gap Band 

28,126 
166 
173 

Kis 
Earl Klugh 
Gladys Knight 6 The Pipa 

189 
41 
46 

Robert Ellis Orrall 157 
Oro 167 
Robert Palmer 120 

Sparks 
Rick Springfield 
Billy Squler 

116 
15 

186 
Clash 139 Marvin Gaye 128 Krokus 43 Dolly Parton 175 Stray Cats 70 
George Clinton 62 Golden Earring 102 Lakeside 68 Tom Petty And The Heartbreakers ..121 Barbra Streisand 153 
Phil Collins 58,198 Eddy Grant 25 Little River Band 165 Pink Floyd 12,123,177 Styx 7 

ABC. 141 Con Funk Shun 156 Lee Greenwood 138 Kenny Loggins 88 Planet P 42 System 155 
Bryan Adams 10 John Cougar 119 Sammy Hagar 98 Loverboy 100 Elvis Presley 125 Tears For Fears 112 
After The Fire 29 Christopher Cross 109 Merle Haggard /Willie Nelson 104 Madness 52 Prince 9 Thin Uzzy 169 
Alabama 23, 59, 176 Culture Club 16 Daryl Hall & John Oates 8 Maze 33 Psychedelic Furs 132 B.J. Thomas 193 
John Anderson 80 Miles Davis 150 Robert Hazard 192 Melissa Manchester 115 Quiet Riot 94 Thompson Twins 82 
Adam Ant 105 Debarge 32 Heaven 17 136,161 Barry Manllow 106 Rank And File 197 Toto 26 
Joan Armatrading 34 Chris Deburgh 51 Michael Henderson 188 Martha And The MOM* 184 Lou Rawls 163 Pete Townshend 144 
Steve Arrington's Hall OI Fame 122 Dei Leppard 4,86 Nona Hendryx 93 Mary Jane Girls 118 Red Rockers 129 Triumph 61 
Bananarama 85 Dexÿ s Midnight Runners 35 Billy Idol 78 Men At Work 3, 17 R.E.M 83 Tubes 21 
Bar -Kays 200 Nell Diamond 196 Julio Iglesias 48 Sergio Mendes 45 Lionel Richie 11 Uriah Heep 190 
Belle Stan 191 Dire Straits 146 Inns 53 Steve Miller Band 168 Joan Riven 22 Ultravox 110 
Pat Benatar 47 Thomas Dolby 14,54 isley Brothers 154 Ronnie Milsap 44 Kenny Rogers 49, 124 U2 20 
Berlin 50 Placido Doming* 117 Joe Jackson 90 Missing Persons 79 Rosy Music 71 Luther Vandross 142 
Blasters 95 George Duke 147 Michael Jackson 1,127 Modern English 103 Royal Philharmonk Orchestra 183 Various Artists 178 
Angela Boll!) 81 Duran Duran 19,101 Bob James 171 Molly Hatchet 114 

-89, 
Saga 152 Waitresses 179 

Michael Bolton 131 Earth, Wind, 6 Rre 60 Al Jarreau 13,181 Gary Moore 149 Joe Sample 185 Wall Of Voodoo 140 
David Bowie 5 Dave Edmunds 74 Waylon Jennings 162 Mtume 69 Carlos Santana 31 Whispers 55 
Bow Wow Wow 135 Walter Egan 187 Billy Joel 137 Musical Youth 194 

_. 
Scandal 40 Who 111 

Laura Branigan 30 English Beat 89 Jonzun Crew 87 Naked Eyes 37 Bob Seger 24 Deniece Williams 97 
Martin Briley 92 Eurythmics 143 Journey 6,85 Willie Nelson 08, 73, 75,170 Patrick Simmons 63 Hank Williams, Jr. 107, 145 
Jon Butcher Axis 91 Falco 87 Judas Priest 172 Olivia Newton-John 99 Simple Minds 113 George Winston 134 
B -52's 36 Fastway 148 Kashlf 57 Steele Nicks 190 Sister Sledge 195 Weird Al Yankovic 151 
Cali 84 Flu 84,182 Kids From Fame 199 Night Ranger 99 SOUNDTRACKS: Yellow Jackets 164 
Carneo 58 Flock 01 Seagulls 38 Greg Kihn Band 27 Oak Ridge Boys 77 Flashdance 2 Zebra 160 
Jim Capaldl 130 Dan Fogelberg 108 King Sunny Ade 158 O'Brian 133 Spandau Ballet 174 Z.Z. Top 19 
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News 

BEAT IT -Martha Qu nn of MTV presents a platinum album of Michael Jack- 
son's "Thriller" to Drake Hall, PD of KTXQ -FM in Dallas, on behalf of Epic 
Records. The reason Hall is getting the award is because his was the first 
AOR station in the country to play Jackson's "Beat It." The presentation took 

place at a bowling party sponsored by the T. J. Martell Foundation. 

FOR TV STATIONS 

BMI Seeks End To 
CBS Music Licenses 

By IS HOROWITZ 

NEW YORK -At week's end, 
CBS Inc. was awaiting a court deci- 
sion on its petition for an injunction 
to prevent the cancellation by BMI 
of music performance licenses for 
CBS owned and operated television 
stations. Denial of the injunction by 
the New York State Supreme Court 
could subject the CBS stations to 
copyright infringement suits for the 
performance of music controlled by 
BMI. 

The rights organization had put 
CBS on notice that it would termi- 
nate the licenses unless a new agree- 
ment could be reached. The old con- 
tract, asserts BMI, was a month-to- 
month deal which could be can- 
celled by either party upon 30 days' 
notice. 

BMI has been seeking a higher fee 
structure, while CBS wants to main- 
tain licenses in force even as it seeks 
a reduction in rates, under "most fa- 
vored nations" clauses, that would 
be comparble to those currently in 
effect for independent tv stations. 

Fees paid by independent stations 
have been rolled back to 1980 levels 
(down about 20 %) pending resolu- 
tion of an appeal in the so- called 
Buffalo Broadcasting case of a deci- 
sion by a lower court holding the 

blanket license in restraint of trade. 
Network owned and operated sta- 
tions were not parties to the class ac- 
tion brought in behalf of indie tv sta- 
tions in the Buffalo Broadcasting 
case. 

BMI says in a court response to 
CBS that an agreement had been 
reached on the parameters of a new 
rate structure on April 29, but it was 
later repudiated by CBS. This 
aborted agreement, says BMI, gave 
CBS the option of a flat -fee license 
agreement for its five stations of $2 
million for one year, or an interim 
arrangement of $1.85 million subject 
to retroactive adjustment. 

The rights organization suggests 
in a court document that "a CBS cost 
cutting drive, initiated after April 
29," may explain its change of heart. 

Ed Cramer, president of BMI, 
puts it even more strongly. He says, 
"If welshing on deals is part of the 
new CBS morality, then I can only 
paraphrase the old song: Won't you 
come home, Bill Paley, won't you 
come home." 

BMI recently reached agreement 
with owned and operated stations in 
the ABC fold which it describes as 
"favorable," and is still negotiating 
with NBC. 

=MASSIVE $ COMMITMENT 

WNEW -FM Backs Shows 
NEW YORK -WNEW -FM will make the biggest dollar commitment 

to a summer promotion in its history when the AOR station launches 
the "Miller Time Concerts At The Pier" series here June 29 with a show 
starring U2. 

The series, sponsored by Miller Beer and promoted by Ron Delsener, 
will be cross- promoted with the Crazy Eddie retail chain and the Daily 
News, according to Michael Kakoyiannis, vice president and general 
manager of WNEW -FM. The shows will take place on Pier 84, over- 
looking the Hudson River on 12th Ave. and 43rd St., and feature, 
among others, the Beach Boys, Santana and Men At Work for two 
nights. Other acts booked through Sept. 1, when the series concludes 
with Culture Club, include Elvis Costello, Jefferson Starship, Utopia, 
the Tubes, a reunion of the Animals and a "Tennis Rock" bill incorpo- 
rating some of the sport's most musical stars. 

The executive expects to fare "considerably better" than his cross- 
town AOR rival, WPLJ, did as last year's co-sponsor with Dr Pepper. "It 
was a financial disaster," he says. "We put together a package that made 
sense. Granted, the economy was a factor. But they were promoting 
groups and not playing their records, so the festival had a real credi- 
bility problem. Ticket buyers know who's playing what." 

Russ King, director of advertising and promotion for WPLJ, says that 
Delsener asked the station to support the entire series, but that the outlet 
was only willing to promte the more rock- oriented shows. "A lot of the 
acts weren't on target for us," he explains. "They were jazz and folk - 
related, and it didn't seem to fit our overall summer marketing and pro- 
gramming plans. Ron wanted one station, lock, stock and barrel, and 
that's his prerogative." LEO SACKS 

SENATE MODIFIES ANTI -LOOPHOLE LAW 

Calif. Tax Bill Nears Passage 
By SAM SUTHERLAND 

LOS ANGELES -A controversial 
new California tax bill that would 
sweep away exemptions affecting 
the music, video, motion picture and 
electronic game industries inched 
nearer passage while losing some of 
its bite Thursday (26). The state Sen- 
ate voted 30 -10 in favor of AB.1428, 
the `loophole" legislation authored 
by Assembly Speaker Willie Brown 
(D -San Francisco) and championed 
by Gov. George Deukmejian. 

However, the bill as approved 
Thursday already diluted the impact 
of the original Brown -Deukmejian 
initiative sufficiently to make the 
likelihood of outright passage slim. 
Floor debate over the measure -de- 
signed to plug the state's serious 
budgetary gap with $466 million in 
added revenues by eliminating spe- 
cial interest exemptions in a wide ar- 

ray of businesses -reportedly au- 
gured a turnaround Friday (27), 
when the bill was to again go before 
the Assembly. 

If, as anticipated, the Assembly 
refuses to pass the bill as amended in 
the Senate, both bodies will appoint 
members to a conference committee, 
which would then convene to study 
the matter. Deukmejian has indi- 
cated his unwillingness to sign the 
bill if it is substantially amended 
from the form voted on by the As- 
sembly May 16. 

As approved by the Assembly, the 
bill would have reversed past battles 
between the State Board of Equal- 
ization and both the recording and 
motion picture industries, which 
each waged successful but costly 
battles to overturn rulings that 
would eliminate tax exemptions. 
More recently, independent produc- 

ers and engineers in the recording 
field overturned a similar ruling 
through passage of a clarifying bill, 
AB.2871 (Billboard, Sept. 4). 

In the Senate, however, finance 
committee hearings allowed lobby- 
ists to press for diminution of 
AB.1428's deeper tax bite. In its 
amended form, increased tax liabil- 
ity estimated at up to $9 million in 
state and local revenues on master 
recordings would be sharply re- 
duced to about $5.1 million, accord- 
ing to Jonathan Lewis, a lobbyist 
representing Capitol Records during 
last week's hearings. 

Eliminated from the original bill 
was a proposed 6% sales tax on coin - 
operated games, with the amended 
bill substituting a $100 assessment 
per machine annually. Left intact, 
however, was a 6% sales tax ear- 
marked for home video movie rent- 
als. 

InsideTrack 
NARM's board of directors is slated to hold its first 

meeting with counterparts on the Video Software Dealers 
Assn. (VSDA) board Saturday (4) at the Summer Con- 
sumer Electronics Show in Chicago, according to Lou Fo- 
gelman, NARM president and SHOW Industries chief. 
The NARM group will also break with past tradition by 
holding its own annual post mortem critique of the 
NARM convention while at CES. Their brethren in the 
video organization have held advisory board meetings at 
past Winter and Summer CES huddles, however, and 
this time around will convene on their own to plan their 
Aug. 28-31 convention in San Francisco. 

Into The Valley: No formal announcement has sur- 
faced, but expect A &M's creative services chief, Jeff 
Ayeroff, to start parking his Porsche in Burbank. He's 
leaving the lot to join Warner Bros. in a new vice presi- 
dency. 

Amarillo Replay: The Western Merchandisers con- 
vention last week saw looser purse strings for its sup- 
pliers as more than 75 label reps, from local salespersons 
to national marketing executives, were on hand in Ama- 
rillo. Live talent during the four -day bash included 
Cameo, George Strait, Rory Block and Dave Edmunds, 
who performed on a special stage built at WM's expense 
by Dallas -based Showco, which also supplied top -notch 
audio and lighting for the shows, held in the Hilton Inn's 
huge indoor atrium. Founder /chairman Sam Manna - 
duke meanwhile delivered several of the confab's best 
lines, including his videotaped confrontation with Presi- 
dent and Mrs. Reagan during the CMA gathering at the 
White House, shown at the convention. Marmaduke, as 
CMA chairman, presented the Reagans with CMA jack- 
ets and told them they couldn't penetrate the backstage 
area at country gigs without them.... Also seen in Ama- 
rillo was Larry Baunach, former country promo ace with 
such labels as Dot, Cyclone and ABC, who's now a re- 
gional rep for Sunset Books. 

CD + CES = Promotion: Chicago's WFMT -FM will 
beat the digital drum for CES delegates when the station 
focuses its 9 a.m. to 6 p.m. programming exclusively on 
Compact Disc titles on June 6 -7. The station's library of 
110 CD titles was collected in Japan by staffer Rich War- 
ren and in Europe by Ray Nordstrand, another WFMT 
executive. Also set to plug the new format during CES is 
Art Shulman, co- principal of Laury's Records, the Chi- 
cago retailer, which will be touted as having the largest 
U.S. retail array of CDs via sandwich boards on the CES 
floor. Shulman recently toured Europe to strengthen 
supply lines for the disks. . .. Meanwhile, pre -CES 
scuttlebutt is building around the prospect of CD players 
from Sanyo and Fisher priced at $500 and ready for deliv- 
ery later this month. That would represent a sharp drop 
from the current lowest price, Magnavox /Philips' $800 
unit. 

Video Plus: After successfully launching its first 
Videon store last year (Billboard, Oct. 23), Music Plus 
plans to open its second outlet July 1 in Venice, Calif., at 
the corner of Washington and Lincoln Boulevards. Lo- 
cation will be at rear of the record /tape outlet opened 
there last December. 

Anniversary Present: Berry Gordy Jr. got the latest 
tribute for his Motown empire's 25th courtesy of the na- 
tion's tv viewers, who tuned in the May 16 NBC -TV spe- 
cial in sufficient numbers to make it the top rated show 
of the entire week. In view of the once traditional belief 
that pop music couldn't post strong prime time numbers, 
that's indeed an achievement -especially since this out- 

ing focused on black pop. Track wonders if AOR pro- 
grammers see any lesson in those numbers. 

Wild Workout: Rock traditionalists trying to ride the 
fitness boom but underwhelmed by their usual music ac- 
companiment may be converted by the arrival of the first 
video exercise cassette sporting its own ducktail chic. 
"Rockabilly Glamourcize" is shipping now from Intra- 
Video Properties, and offers "21 Hot Rockin' Hits" by 
such unrepentant old wavers as Ray Campi & His Rock - 
abilly Rebels, Jimmie Lee Maslon, Johnny Legend and 
Rip Masters, along with the requisite bevy of scantily 
clad ladies to demonstrate the steps. Package is the latest 
brainstorm for San Fernando Valley rockabilly fanatic 
Ronny "Rollin' Rock" Weiser. 

Sendoffs: Musical brothers Mack and Hal David were 
honored this month by MUSIC, a non -profit outfit de- 
voted to helping develop the music department of the 
Los Angeles Public Library, which mounted a special ex- 
hibit at the institution's downtown central library May 9- 
27.... Promo veteran Billy Bass took the ribbing with 
glee when his new boite, Billy's Bar -B -Q, opened in Bev- 
erly Hills last Thursday (19) with a grand opening party. 
Music, radio and film biz folk attended to sample the 
chicken and ribs, since tasted by industry pros at the first 
private parties held there, one hosted by A &M for vis- 
iting program directors, the second held by Michael 
Lippman and wife Nancy for son Joshua's sixth birthday. 

Furthermore: The Hollywood Bowl became the site 
for a private company function for the first time last 
Monday (23) when the CBS Television Network held a 
gala for reps from its more than 200 station affiliates. 
The New American Orchestra, the five -year old en- 
semble led by Jack Elliott, performed, an appropriate 
choice given Elliott's long years of service in television 
music, including his days as music director for CBS' 
Judy Garland series. Edited by SAM SUTHERLAND 

BackTrack 
30 years ago this week: Milt Gabler replaced Jimmy 

Hilliard, who resigned as Decca a &r boss. ... The 
Gale Agency packaged Ruth Brown, the Clovers, the 
Buddy Johnson band, Lester Young's combo, Dusty 
Fletcher, Wynonie Harris and ex -champ Joe Louis for 
one -nighters.... Jack Gibson of WMBM Miami got 
arrested when he backed up traffic offering a case of 
beer to anyone coming to the station to tell him what 
Ballantine beer's three- circle logo meant. ... Gypsy 
jazz guitarist Django Reinhardt died, as did violinist 
Albert Spaulding. 

20 years ago this week: Lionel Newman named mu- 
sical director at 20th Century-Fox studios. ... Chuck 
Dunaway moved into the PD slot at KLIF Houston, 
replacing Chuck Benson, who moved to WGR Buf- 
falo.... Ted Ponseti opened his own indie promo of- 
fice in San Francisco. 

!0 years ago this week: The U.S.S.R. began partici- 
pation in the Universal Copyright Convention ... 
Vaughn Monroe, 62, passed away. ... Gene Norman 
aimed GNP -Crescendo toward stronger catalog, with 
a prediction that the labels would issue from 200 to 
300 vintage albums in 24 months. ... One -time op- 
thalmologist Jules Stein stepped down as chairman 
of the board of MCA, which he founded. 
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ABBA's AGNETHA FÄLTSKOG ON HER 

SOLO LP ''WRAP YOUR ARMS AROUND ME"! 
INCLUDES THE FIRST HIT SINGLE 

"THE HEAT IS ON"! 
PRODUCED BY MIKE CHAPMAN AND 

ENGINEERED BY MICHAEL B. TRETOW! 

II 

A POLAR MUSIC INTERVATIONAL PRODUCTION 

STODHOLM, SWEHN 
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THE OLD `ART MEETS COMMERCE" 
BY RICKIE LEE JONES 

I had this discussion with some 
boys from Merchandising, and 
they thought I should explain why 
my new album, Girl At Her Volcano 

is a 10 -inch disk. 
When Lenny Waronker, 

Bob Regehr and I first dis- 
cussed the possibility of 
releasing a recording of live 
performance material, it 
seemed to us a mediocre idea 
to simply release another 
"live" LP. 

I had seven or eight songs 
I wanted to do, part perfor- 
mance, part studio, not 
enough to fill a 12 -inch LP. 

Since this record consists pri- 
marily of ballads, old songs, 
why not release it in the old 
jazz format: a 10 -inch? So, 
we resolved at the onset of 
this project that it would be a 

10 -inch record, a format 
which would also accentuate 
the fact that it is a diversion 

from my "regular" art. 
I wrote only one song on this 

album. The two albums that I 

wrote previously are quite dif- 
ferent from this one, and yet these 
songs are very much a part of me, 
of my writing and, especially, of 

my live shows. An integral part 
and, I think, an essential presenta- 
tion a: this time, on the 10 -inch, in 
the summertime, 1983. 

And the fact is that, if this mate- 

think this is the direction I'm 
going in -cover tunes, they would 
think, or ballads at best. Neither 
correct and either disastrous to this 
writer's career (I had to say that. 

I've always wanted to say "to 
this writer." You know, like 

Bobby Hilburn). And, with 
the 12 -inch, it would be all too 
easy to charge 12 -inch prices, 
and we cannot allow that. 

I have worked very hard 
on this album. I've inte- 
grated some songs from my 
long bygone youth, sum- 
mertime stuff, so that it's not 
merely a jazz novelty item. I 

think the 10-inch has great 
potential. 

I annnot doing.this to be a 

pain in the ass. I think it can 
work. It is a good idea. 

Remember that we are in 
a creative business. Those 
two words need not cancel 
each other out. Don't go 
bananas over new ideas that 

come your way simply because 
you've never tried them before. It is 

your business to be creative. 
Besides, considering the shape 

everyone says the record business is 

in, what have you got to lose? 

rial were released on a 12 -inch, it 
would be received as the third 
Rickie Lee Jones album, and not as 

a special project. You know as well 
as I how important the package is. 

It would be a mistake for people to 

Lush Life Walk Away Rene Hey, Bub My Funny Valentine 
Under The Boardwalk Rainbow Sleeves So Long Something Cool* 

Rickie Lee Jones: Girl At Her Volcano 

A specially -priced mini album produced by Rickie Lee Jones. 
On Warner Bros. Records and Cassettes, the street date is June 6. 

*On cassette ouly. 

4)1983 Warner Bros. 12,01,1, hi,. 
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