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‘Parallels’
Targeted By
RIAA Wing

By IS HOROWITZ

NEW YORK- Parallel imports.
for years a problem of major propor-
tions for European labels, have
moved to the domestic front burner.

A stiff warning by WEA 1o its ac-
counts last week reinforced recent
moves by the CBS and Capitol la-
bels (Billboard, June 18) to stem
such imports by threatening legal
action against violators. At the same
time, it has been learned that the
Recording Industry Assn. of Amer-
ica has broadened the mandate of its
antipiracy division to encompass
parallel imports, in addition to other
illicit ploys that replace legitimate
sales of recording in the U.S.

While hard figures are un-

{Continued on page 72)

NEW YORK -There are no

kiddie rides at Tower Records’
new complex on the corner of
Broadway and East Fourth St.
here. But the store, which opens
Friday (24) for public preview,
might as well be known as the
Disneyland of record retail es-
z tablishments.
b Over $250,000 will be spent to
promote the grand opening,
which will feature current and
catalog merchandise for $5.99.
The campaign kicks off with a
teaser ad heralding “the world’s
largest record store” in the June
24 New York Times. .

The 28,000 square foot site,
bathed in pastel colors and soft
neon lights, is a veritable pleas-
ure palace for the record and

NEW YORK SUPERSTORE

$250G Ad Blitz
Marks Tower Bow

By LEO SACKS

tape consumer, featuring over 1.5
million audio and video tape
units, three floors and a mezza-
nine devoted to virtually every
musical taste.

Housed in the Silk Building at
692 Broadway, the store is the
first on the East Coast for the 33-
unit chain, whose home base is
Sacramento, Calif. “We're in a
new market, 3,000 miles from
home, but we're not locked into
any particular price and we cer-
tainly don’t want to put people
out of business,” says Stan Go-
man, division manager for
Tower. “Our major distributors
are telling us that the competi-
tion is nervous, but competition
is a healthy thing.”

(Continued on puge 70)
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e MANUFACTURER SHIPMENTS of records and prerecorded tapes
tumbled by almost 18% in unit terms between 1979 and 1982. but their value
at list hardly changed. These and other newly released RIAA statistics are de-
tailed on pages 3 and 70.

® WMAQ CHICAGO’S new vice president and general manager is Tom
Hoyt of Bonneville. Now attention is turning to the other key NBC manage-
ment vacancy, at Gotham’s WNBC. Radio, page 15.

e THE MUSICLAND CHAIN is being racked with computer software in

Fogelman, Solomon
Fear ‘1st Sale’ Loss

By EARL PAIGE

LOS ANGELES—Even as the
Senate bill governing record rental
passed from committee hearings to
the full Senate floor last week (sepa-
rate story, page 3), key record retail-
ers voiced public concern over
scuttling the First Sale Doctrine.

At issue is their anxiely that pas-
sage of the bill to protect copyright
owners against unauthorized rental
of sound recordings could create a
legal precedent for other home en-
tertainment areas, including video.

Although the rift between record/
tape and video interests on this issue
has been underscored by formal Na-
tional Assn. of Recording Merchan-
disers (NARM) support for the leg-
islation despite opposition from its
sister organization, the Video Soft-
ware Dealers Assn. (VSDA), recent
meetings between NARM and
VSDA leaders—the first to date be-

27 stores, via an arrangement with Berkeley’s SKU. The test will be evaluated
after 90 days. Page 3.

® CROSS-PROMOTION is the thrust of current Sony activity on behalf of
its video albums and 45s. A recent campaign for Duran Duran exemplifies the
firm’s apprcach. Video, page 32.

e JERRY DAVID MELLOY has left WHAS Memphis after 17 years. The
station’s first air personality—that’s what he became in 1967—talks about his

tween the two groups--now appear
to have blurred their original differ-
ences.

NARM president Lou Fogelman
concedes that the video sector’s con-
trasting position now proves more
understandable in the wake of the

(Continued on page 70)

Billhoard Sets
Chart Changes

NEW YORK—Billboard is imple-
menting a program of chart changes
to reflect radio airplay and retail
sales more comprehensively than
before. These affect the Top LPs &
Tape. Hot 100 and Black Singles
charts. In addition, the two-tier star/
superstar system used to identify

(Continued on page 72)
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KATE BUSH has achieved international stardom on the strength of four
uniquely acclaimed albums and an on-stage persona which has translated
to worldwide sales of millions of her records. Her new EMI-America mini
album (MLP 19004) combines the dynamism of her live performance and
her ground breaking classic ‘BABOOSHKA" with a previously unreleased
track as well as two songs from her DREAMING album. (Advertisement)

experiences. Radio, page 15.

® A MANAGEMENT DISPUTE has broken out publicly over Michael
Jackson. Surprisingly acrimonious, it’s between the singer’s father, Joe Jack-
son, and Weisner/DeMann, who both had separate contracts with Jackson
that expired in March. Page 3.

PETER GABRIEL PLAYS LIVE. His first live recording. Sixteen cuts of live
Gabriel including the previously unrecorded "I Go Swimming,” a concert
favorite. Other tracks include “Biko,” “Solsbury Hill,” “D.LY.," “Intruder,’
“Shock The Monkey.” Produced by Peter Gabriel and Peter Waish. On Gef-
fen Records and Cassettes. Manufacturer's suggested fist price for double
LP or cassette: $10.98. 2GHS 4015. (Advertisement)

(Adverti )

It’s the

in history!

biggest, maddest
cassette promotion )

CBS" 15 a trademark ot CBS Inc. ¢ 1983 CBS Inc

AND GETMAD.MAD
JAVINGS ON ALL
CBS CASSETTES!

Just look for the red lettering
on the spine!

wwWwW americanradiohistorv com


www.americanradiohistory.com

©1983 Capitol Records, Inc.



www.americanradiohistory.com

New Figures:
Sharp Drop
In Shipments

By IS HOROWITZ

NEW YORK — Manufacturer
shipments of recorded product de-
clined by 17.9% in units from 1979 to
1982, but only a fraction of 1% in
value at suggested list for the four-
year period, according to revised in-
dustry statistics issued last week by
the Record Industry Assn. of Amer-
ica (RIAA).

Full figures, p. 70

The newly developed data takes
into account information secured
from a panel of 13,000 families
keeping diaries on purchases. The
NPD Special Industry Services in-
put significantly altered earlier esti-
mates of the proper weight to be
given shipment reports from RIAA
member companies.

The RIAA originally released its
figures for 1982 shipments in April
(Billboard, April 16). But a storm of
criicism was strred when it was
learned that the trade group had
compared that year’s data, using the
new methodology, with figures for
1981 based on now discredited sta-
tistical assumptions.

The NPD input indicated that
non-reporting labels contributed
about 15% of total industry ship-
ments, rather than the 10% esti-

(Continued on page 70)

CONFIDENTIAL VISIT—Nona Hendryx, whose new RCA single, “Transfor-

2

mation,” has just been released, visits with Nick Ashford and Valerle
Simpson at the Ritz in New York, where her band, Propaganda, performed in
support of her self-titied LP.

Panel Passes Audio Rental Bill

Judiciary Committee Sends Legislation To Full Senate

By BILL HOLLAND

WASHINGTON—-The Senate
Judiciary Committee, by voice vote,
passed the audio rental bill, S. 32,
Thursday (16), sending the marked-
up legislation to the full Senate for
discussion and passage. The meas-
ure was the last item to be scheduled
for committee markup during a busy
session, and follows an earlier sub-
committee markup and passage
May 26 (Billboard, June 4).

The audio rental bill requires the
permission of sound recording copy-
right owners (record companies) be-
fore rental can be lawfully author-
ized. S. 32 has been further
strengthened by an amendment to
protect the nation’s publishers and
songwriters. The amendment, intro-
duced by Sen. Orrin Hatch (R-
Utah), also requires the permission
of the copyright owner “of the un-
derlying musical works” for rental
through a compulsory license agree-

Musicland In Computer Move;
Tests Software Via Rack Scheme

By FAYE ZUCKERMAN

LOS ANGELES—The nation’s
largest record retailer, Musicland, is
testing computer software in 27 of its
almost 400 stores. The chain, which
already sells computer hardware
and video games, thus joins Record
Factory, Nickelodeon, Music Plus
and Big Ben’s Records & Tapes
among recent entries into the soft-
ware merchandising field.

Musicland is looking to determine
how suitable the record retail envi-
ronment is for computer software,
and will examine the results after 90
days. The test stores have for two
weeks been carrying approximately
150 titles for Apple, Commodore,
Atari, Timex and Texas Instruments
computers, and allotting nearly 35
square feet of floor space and an en-
tire wall per store. It’s being done in
conjunction with Berkeley-based
software distributor SKU, which is
providing complete rackjobbing
services and is training Musicland
salespeople on how to sell these
goods.

After nearly two months of suc-
cessfully selling computer hardware
and video games, Bob Henderson,
spearheading the software test, de-
clines comment on the company’s
latest probe. But at one of the com-
pany’s Colorado stores, the assistant
store manager notes that sales thus
far are going smoothly: “We have
received few returns or complaints
from customers.”

The typical buyer of computer
software there is more than 25 years
old and comes to the store specifi-
cally to purchase software, the
spokesman says. He cites a book-
keeping program for Atari comput-
ers and instructional software on all

formats as the most asked about
packages.

Generally, though, the store’s typ-
ical record buyers, mostly under 25,
do not show much of an interest in
the software. “They are only inter-
ested in buying records,” he says,
noting about 20 software titles sell a
week, which, he estimates, accounts
for some 8% of the store’s sales.

Computer hardware and video
games continue to be big sellers.
“Video games are a high ticket
item,” the assistant store manager
explains. “We attended several
seminars on how to sell these prod-
ucts before they were introduced
into the store. Both software and
video games virtually sell them-

selves—little sales help is required.
More sales skills are needed to sell
the hardware.”

If the test is successful, Musicland
will start to integrate such product
into its regular stores” product mix
this January. It could begin the inte-
gration process as soon as Septem-
ber if the industry really booms, says
G. Robert Brownell, vice president
and general manager of SKU. “It is
«till too early to tell how the test is
going. It takes about a full 90 days
before we can make any determina-
tions,” Brownell adds.

SKU and Musicland have put to-
gether a newspaper promotion to
highlight the new product area.

(Continued on page 70)

ACCOUNTS DIVERSIFYING

Discos CBS Handles
Non-Latin Product

By ENRIQUE FERNANDEZ

NEW YORK-—Discos CBS Inter-
national, the division formed by
CBS more than three years ago to

service the Latin U.S. market and

Puerto Rico, has begun distribution
of the major’s regular, non-Latin
product to its accounts. The move is
in response to market research con-
ducted a year ago via qUestionnaires
in a hits compilation album, which
showed that Latin buyers are inter-
ested in both Latin and non-Latin
product.

Discos CBS’ vice president and
general manager Ron Chaimowitz
calls the move “a great opportunity

ment plan similar to the one
presently in place between publish-
ers and record companies.

The amendment is built into the
legislation to protect copyright own-
ers should future technological
progress make record rental a profit-
able undertaking for the music in-
dustry.

On the House side, where a simi-
lar bill has also been split from the
video rental issue and the compli-
cated and hotly contested Home
Recording Rights Act (which, in ad-
dition to exempting non-commercial
home taping from copyright in-
fringement, contains a royalty provi-
sion for copyright owners), there
have been no hearings or markup
sessions scheduled for this month.
However, a staffer on the subcom-
mittee on courts, civil liberties and
the administration of justice now
says there is “a chance” that Sub-
committee Chairman Robert W.
Kastenmeier (D-Wisc.) may now
schedule a hearing in July or Au-
gust, “although Kastenmeier has
said that the first intellectual prop-
erty issue he wants to deal with is
computer microchips.”

Feeling on the House side contin-
ues to pin further actions on the so-
called Betamax case decision by the
Supreme Court. There is also con-
cern that during the summer
months, hearing dates are fewer in
number than during the rest of the
year.

(Continued on page 72)

Who Guides Jackson’s Career

Singer’s Father, Management Team In Power Struggle

By PAUL GREIN

LOS ANGELES—Michael Jack-
son’s mastery of the sales charts this
year belies a rather rancorous
struggle for control of the singer’s
career between his father, Joe Jack-
son, and the management team of
Ron Weisner and Freddy DeMann.

The senior Jackson and Weisner/
DeMann had separate management
contracts with the artist, but both
deals lapsed in March. Michael has
not renewed with either party, or
signed with any other management
company. But Weisner/DeMann is
continuing to serve in a manage-
ment function in connection with
the projects that were in progress at
the time the terms of their agreement
expired, namely the “Thriller” al-

bum and a forthdoming Jacksons al-
bum, due at the end of the summer.

Joe Jackson says the co-manage-
ment arrangement with himself and
Weisner/DeMann expired March
12 “and they have been put on no-
tice that it will not be renewed. As
far as I'm concerned it’s over. They
don’t have a contract and my boys
are not re-signing with them.

“There are a lot of leeches trying
to break up the group. A lot of
people are whispering in Michael’s
ear. But we know who they are.
They’re only in it for the money. I
was there before it started and I'll be
there after it ends.”

The senior Jackson says he en-
tered into an agreement with Weis-
ner/DeMann in 1978 “because there
was a time when I felt I needed white

www americanradiohistorv com

help in dealing with the corporate
structure at CBS and thought they’d
be able to help. But they never gave
me the respect you expect from a
business partner.” :

Advised of his father’s comments,
Michael Jackson responds: *“I don’t
know what would make him say
something like that. To hear him
talk like that turns my stomach. I
don’tknow where he gets that from.”

Jackson has drafted a formal
statement: “I happen to be color-
blind. I don’t hire color; I hire com-
petence. The individual can be of
any race or creed as long as I get the
best. I am president of my organiza-
tion and I have the final word on ev-
ery decision. Racism is not my

(Continued on page 62)

for Latin retailers, who in the past
would notcarry American product at
all.” Chaimowitz explains that, since
most Latin accounts stayed away
from American product, Discos CBS
is not taking business away from
anyone: “It’s add-on business.”
The label has been implementing
this type of distribution in Puerto
Rico for the past year, and the idea
to do the same in the U.S. was con-

sidered a natural outgrowth of that.

experience. This spring, Discos CBS
experimented with Columbia’s Julio
Iglesias compilation LP, “Julio,”
which was released jointly by Co-
lumbia and Discos CBS, According
to Chaimowitz, the success of the
“Julio” LP prompted major rackjob-
bers to start carrying Latin product.

Discos’ creative operations man-
ager, Sergio Rozenblat, says he con-
siders the label a natural for this
move, since it has access to both the
Latin and American record worlds,
“two worlds that rarely intersect.”
The label is aiming at making Amer-
ican product 25% of total sales,
though the Puerto Rican market will
probably yield 35% to 40%.

“Right now we’re going through
an education process with our ac-
counts,” says Chaimowitz, “sending
them catalogs, telling them to watch
Billboard’s charts and advising them
on what to buy, just like we advise
Anglo accounts on Latin product.

“The next step is to go inter-
national. We’re aiming to be the ex-
clusive distributor of CBS non-Eng-
lish language product in the U.S,,
and we plan to start with Brazilian
and French records.”
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News

Billboard photo by Chuck Pulin
SUPERMAN IV?—Ray Davies of the
Kinks makes like Clark Kent at the
Nassau Coliseum on Long Island.

CBS Unveils ‘Red’
Cassette Discounts

By IRV LICHTMAN

NEW YORK-CBS Records is
launching a national summer pop
casselte program, hoping consumers
will see “Red” and take advantage
of special discounts.

Pegged to red lettering on a white
background common to all CBS pop
cassette spines, the label has created
a mad-looking, overjoyed character
named “Red,” who appears on ad
merchandising material under the
theme of “See Red And Get Mad,

MOST-PERFORMED SONG

‘Always’ Is Leading
BMI Award Winner

LOS ANGELES--“Always On
My Mind” earned top honors as
BMI's most-performed song of 1982,
while country writers Rhonda J.
Fleming and Dennis Morgan earned
more performance awards (four)
than any other writers for the second
consecutive year.

These awards—plus 11 citations
for Warner-Tamerlane, topping the
publisher awards — highlighted
BMTI’s annual awards presentations
here Tuesday (14) at the Beverly
Wilshire Hotel. The event saw 139
writers and 96 publishers of 109
songs earn certificates of achieve-
ment for most-performed songs in
1982.

Special engraved glass plaques
were presented to “Always On My
Mind” writers Johnny Christopher,
Mark James and Wayne Carson
Thompson, while Rose Bridge Mu-
sic and Screen Gems-EMI, co-pub-
lishers of the song, shared the pub-
lisher prize.

The ceremonies, at which awards
were handed out by BMI president
Ed Cramer, senior vice president of
performing rights Thea Zavin and
Califormia vice president Ron An-
ton, saw runner-up writer awards to
Sara Allen, Daryl Hall, Waylon Jen-
nings and Tom Snow, for three per-
formances each. Double winners
were Kenneth Bell, Jonathan Cain,
Bruce Channel, Paul Davis, Steve
Dorff, Tim DuBois, David Foster,
Merle Haggard, Sonny Limbo, Da-
vid Malloy, Stevie Nicks, John
Oates, Dolly Parton, Stephen Perry,
Carole Bayer Sager, Thom Schuyler,
Terry Skinner, Even Stevens, Wayne
Carson Thompson, J.L. Wallace and
Hank Williams Jr.

Following Warner-Tamerlane
among publishers was last year’s top
publisher, the Welk Music Group,
with eight citations. Other multiple
winners were Tree, eight; Unichap-
pell and Irving Music, six; Screen
Gems-EMI, four; and Blackwood
Music, Briarpatch Music, Debdave
Music, the Fust Buzza/Hot Cha
Music Group, Peso Music and Snow
Music, three.

Double citations were earned by
Acuff-Rose/Fred Rose Music
Group, ATV Music, Bocephus Mu-
sic, Careers Music, Carole Bayer Sa-
ger Music, Cedarwood Publications,
Ensign Music, Fleetwood Mac Mu-
sic, Foster Frees Music, Little River
Band Music, Lowery Music, Music

Ze Records Moving

NEW YORK —Ze Records is mov-
ing its office here on June 20 to
850 Seventh Ave., Suite 1205. The
zip code is 10019 and the telephone
number. (212) 245-7233, remains the
same.

Corp. of America Group, Rose
Bridge Music, Shade Tree Music,
Tom Collins Music, Velvet Apple
Music, Waylon Jennings Music,
Web 1V Music, Weed High Night-
mare Music and Welsh Witch Pub-
lishing.

Nine honored songs were honored
with citations marking previous
awards, with “(Sittin’ On The) Dock
Of The Bay” topping this list with its
third award. Writers are Steve Crop-
per and Otis Redding, and the pub-
lisher is Irving Music. The song
earned awards in 1968 and 1969.

Winning their second awards
were: “Daddy’s Home” (1973),
“Hey Baby” (1962), “I Wouldnt
Have Missed It For The World”
(1981), “Let’s Hang On” (19695),
“Mountain Of Love” (1964), “Oh
Girl” (1972), “Slow Hand” (1981)
and “Wake Up Little Susie” (1957).

Winners of citation included
writers whose works are represented
here by BMI through reciprocal
agreements with performing rights
societies in Australia (APRA), Eng-
land (PRS), South Africa (SAMRO)
and Sweden (STIM).

A complete list of the BMI award
winners will appear in next week’s
Billboard.

Mad Savings On All CBS Cas-
settes.” The label is enabling ac-
counts to pass along consumer sav-
ings via an extra 5% discount, in
addition to an extra 30 days dating.

The “See Red” campaign, created
by Gotham Advertising, CBS’ full-
service ad agency, covers tv and ra-
dio spots, print ads and point-of-
purchase material. A 25-second and
a 10-second tv spot have been
created, with the 25-second spot
having a combination of animation
and live action, an approach that al-
lows the live action portion to be
changed and updated periodically.
The 10-second spot is strictly anima-
tion.

The television strategy is to run a
national MTV campaign as an over-
lay that is supported by individual
market buys on local stations. For
radio, two 60-second spots have
been produced to cover both coun-
try and pop formats.

With newspapers, two-color ads
utilizing red as a second color to sup-
port the basic concept, highlight
product and give the ads added im-
pact will be used. A campaign
broadside notes that research statis-
tics from the Newspaper Advertising
Bureau indicate that a second color
achieves 70% more impact and mes-
sage retention and results in an aver-
age sales increase of 64%. The
broadside also notes that “to insure
the most cost-efficient use of the ad-
vertising dollars and achieve fre-
quency of insertions,” the label will
do multi-dealer listing ads.

“We are determined,” CBS says,
*“to move a heavy volume of prod-
uct, and the best way to achieve this
1s by generating multiple purchases.
We have prepared an assortment of
motivating copy lines that will offer
super values when the consumer
purchases two or more cassettes.”

In-store merchandising materials
include bag stuffers carrying dealer
name and pricing information, mo-
biles, counter displays, posters, stick-
ers, buttons and [5-foot banners.

New RCA Shuffle Of
Senior Management

NEW YORK —RCA Records has
reorganized its senior management
team, signalling an end to “autono-
mous” pop and black music divi-
sions. The new look is under the
aegis of Don Ellis, vice president of
the label’s U.S. and Canadian oper-
ations,who earlier this year replaced
Jack Craigo, the architect of RCA’s
“autonomous” approach.

In comes Gregg Geller, former
Epic a&r vice president, to assume a
new post. vice president of music
operations (Executive Turntable,
this page). Out go three executives:
Joe Mansfield, vice president of con-
temporary music; Vince Pellegrini,
vice president of merchandising;
and Dan Loggins, vice president of
East Coast a&r. Paul Atkinson, West
Coast a&r vice president, is unaf-
fected by the changes.

In all, some 30 staffers—or about
2% of the label’s 1,500 U.S. person-
nel—will lose their jobs, mostly sec-
retarial or administrative. Geller
now has RCA’s marketing team re-
porting to him, in addition to consol-
idated responsibilities for contem-
porary, black and international a&r,
as well as creative services and prod-
uct management.

In another move reflecting a uni-
fied stance in the pop and black
areas, John Betancourt, vice presi-
dent of promotion, is now respon-
sible for both pop and black promo-
tion. Bill Staton, formerly chief of
RCA’s black music unit, reports to
Betancourt as vice president of black
music promotion. The country mu-
sic promotion force continues to re-
port directly to the RCA Nashville
operation, although it’s suggested
that stronger ties will exist between
Betancourt and country promotion.

In addition to Geller and
Betancourt, the following also report
to Ellis: Joe Galante, vice president,
Nashville; John Ford, vice president
and general manager, RCA Rec-
ords-Canada; Tom Shepard, vice
president of Red Seal, Leonard
Adelman, director of administra-
tion; and Alan Grunblatt, manager
of market research.

Ellis says the new structure re-
flects a “shift from a focus on prod-
uct categories to a focus on artist de-
velopment in all market areas. This
new organization consolidates func-
tions on a company-wide basis, re-
duces levels of management and im-
proves lines of communication.”

www.americanradiohistorv.com

RED-Y TO GO—Celebrating the launch of CBS Records’ “See Red” cassette

campaign are, from left, Ron McCarrell, vice president of marketing for

E/P/A; Mike Martinovich, CBS' vice president of merchandising; “Red”’; Co-

lumbia vice president of marketing Bob Sherwood; and Linda Barton, vice
president of Gotham Advertising.

_Executive Turntable |

Record Companies

Gregg Geller has been named division vice president of music operations, a
new post, at RCA Records in New York as part of a restructuring of the com-
pany (separate story, this page). Geller was -
formerly vice president of a&r for Epic Rec-
ords. Joe Mansfield, vice president of con-
temporary music; Vince Pellegrini, vice pres-
ident of merchandising; and Dan Loggins,
vice president of East Coast a&r have left the
label. . .. Atlantic Records in New York has
appointed Linda Jasmin Moran assistant
vice president. Moran continues to serve as
executive assistant to Atlantic vice chairman
Sheldon Vogel and Atlantic/WCI consultant Ted Jaffee. . . . Kent Crawford
has been named national sales manager of albums for Warner Bros. Records
in Burbank. He was assistant to the vice president of sales.

A&M Records has appointed Laura Reitman director of video program-
ming, a new post, in Los Angeles. She was director of creative affairs for The
Entertainment Channel. . . . Elektra/Asylum Records has upped Dave Cline to
national singles sales manager and West Coast regional marketing director,
based in Los Angeles. He was national sales manager. . . . CBS Masterworks in
New York has appointed Christine Bronder a&r administrator. She joined the
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company last year. . . . Elektra/Asylum Records has appointed Mitchell Kras-
now a&r representative in New York. He has served as a college intern in the
Warner Bros. Records promotion department. . . . Daniel Wynn has been ap-
pointed an attorney in the records section of the CBS law department. . . .
Sparrow Records has named Bob Angelotti director of special markets and
publicity in Canoga Park, Calif. He was vice president and director of media
relations for Joy Productions, North Hollywood, Calif. . .. BMO Records’ ex-
ecutive management team includes Chris Maduri, vice president and general
manager, Mark Avsec, staff producer and vice president of a&r; and Joel
Rothstein, marketing and promotion consultant. The label, formed by the Bel-
kin-Maduri Organization, based in Cleveland, is distributed by CBS. The
deal does not affect Belkin-Maduri’s Sweet City label pact with MCA.

Publishing

BMI has appointed Robert Buzzetta internal auditor in New York. He was
assistant to BMI’s controller. ... The Word Record & Music Group in Nash-
ville has named Patricia Strawbridge professional manager. She held a similar
position for the Ed Penney Music Company there. . . . Rusty Jones, director of
business affairs for ASCAP in Nashville, has left the company to join the law
firm of Langford, Switzer & King there.

Pro Equipment/Video

MGM/UA Home Video has restructured its worldwide marketing organiza-
tion. Bill Gallagher, vice president of sales, becomes vice president of sales
marketing. National sales manager Saul Melnick takes over as vice president
of sales. They are based in New York. ... Charles Mitchell has been named
division vice president of programs and Richard Klinger has been appointed
division vice president of West Coast programs for RCA VideoDiscs. Mitchell,
based in New York, was the company’s director of special programs. Klinger,
located in Los Angeles, was West Coast director of programs. . . . Daniel Grady
has joined Bose Corp., Framingham, Mass., as vice president of finance and
chief financial officer. ... At Embassy Home Entertainment, Bob Cook has
been upped to vice president of sales and marketing, based in Los Angeles.
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and at additional mailing office. Current and back copies of Billboard are available on microfilm
from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North
Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard, P.0.
Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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JUNE 25. 1983, BILLBOARD

News

i
YAKETY YAK—Alerting the industry to the Elektra slgnlng of imagination and
the release of the single, “Looking At Midnight,” are, standing from left,
George Greif, the group’s domestic representative; Eliot Cohen and Eliis
Eliias of Red Bus Records in London; and E/A chairman Bob Krasnow.

A “L Music In Cannes Fest Spotlight

Soundtracks, Concerts Get Attention At Film Event

By DORIS TOUMARKINE

CANNES—Music was very much
in evidence at the recent 36th annual
Cannes Film Festival. Representa-
tives of a number of film studios and
video firms made it clear that music,
whether in the form of concert fea-
tures or simply strong soundtracks,
is an important part of their plans.

Typical of the many video execu-
tives here with a background in the
record business and a commitment
to music projects was Mike Carter,
general manager of year-old British
independent software distributor
Video Tape Center (VTC), who was
enthusiastic about his firm’s acquisi-

‘Flashdance’ Welded To

By PAUL GREIN

The “Flashdance” soundtrack
moves up to No. | this week as Irene
Cara’s title smash holds at No. 1 on
the Hot 100 for the fifth straight
week. The song is also No. 1 for the
third week on the dance/disco chart
and is up to number two black and
number four in the UK.

“Flashdance” is the first sound-
track to reach No. 1 on Billboard’s
pop album chart since another Poly-
Gram release, “Chariots Of Fire,”
last year. Like “Flashdance,” that
soundtrack was also No. | simulta-
neously with a single from the set,
Vangelis’ instrumental title theme.

In the past 20 years, eight other
songs from motion pictures have hit
No. I at the same time that the Te-
spective soundtracks topped the al-
bum chart. The Beatles accom-
plished the feat with “A Hard Day’s
Night” (1964), “Help!” (1965) and
“The Long And Winding Road”
from “Let It Be” (1970).

In 1975, Earth, Wind & Fire hit
No. 1 with “Shining Star” at the
same time the “That’s The Way Of

The World” soundtrack was No. 1
on the album chart. And two years
later Barbra Streisand scored with
“Evergreen” and the “A Star Is
Born” soundtrack.

In 1978, “Saturday Night Fever”
was No. | at the same time as three
(count ’em) singles from the set: the
Bee Gees’ “Stayin’ Alive” and
“Night Fever” and Yvonne Elliman’s
“If I Can’t Have You.” And that
same year, the “Grease” soundtrack
was No. | at the same time as
Frankie Valli’s smash title track.
Both collections, of course, were on
RSO.

* K *

A&M Again: A&M has three sin-
gles in Billboard’s top 10 for the first
time in six years as the Police’s “Ev-
ery Breath You Take” leaps 10
notches to number four in its fourth
chart week, Styx’s “Don’t Let It
End” holds at number seven, and
Sergio Mendes’ “Never Gonna Let
You Go” jumps five points to num-
ber eight.

The last time the label had three
simultaneous top 10 singles was in
August of *77, when it scored with

% FINAL REPORTS/SUMMER CES

Comics Action

Computer, Game
Firms Get In On

Roooss

CHICAGO-TIt used to be “you’ve
read the book and seen the movie,
now play the game.” CES attendees
can attest to another licensing twist—
the comics—as part of new computer
and video game products coming
this fall.

Johnny Hart, creator of both
“B.C.” and “The Wizard Of Id,” has
pacted with Canada-based Sydney
Development Corp., which will use
those strips’ characters in game and
educational software. Parker Bros.
has tapped Marvel Comics for game
ideas. It will be rolling out a new su-
perhero game pitting Spiderman
against his nemesis, the Green Gob-
lin.

Even true-to-life superhero Cap-
tain Sticky will be honored via a
leading role in Datamost’s promo-
tion and advertising, as well as in a
series of computer games, “Cosmic
Tunnels.” (Sticky took time off from
his superhero schedule to make per-
sonal appearances at CES.)
(Continued on page 64)
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Chartbeat

Top Spot

Peter Frampton’s “I’m In You,” Rita
Coolidge’s “Higher And Higher”
and Pablo Cruise’s “Whatcha
Gonna Do” (and, after Frampton
dropped out, the Brothers Johnson’s
“Strawberry Letter 237).

The current triple-play is espe-
cially sweet for A&M because it in-
volves a return to the top 10 for
Mendes, who was last in the winner’s
circle in the summer of *68 with “The
Look Of Love” and “Fool On The
Hill.” Those hits were also on A&M,
before Mendes fell from view with a
series of low-charted (and non-
charted) releases on Bell and
Elektra.

“Never Gonna Let You Go” also
marks a return to the top 10 for the
venerable songwriting team of Barry
Mann & Cynthia Weil, who last
made the mark (as a team) in 1978
with Dolly Parton’s “Here You
Come Again” and George Benson’s
remake of the Drifters’ “On Broad-
way.”

In recent years, both Mann and
Weil have scored major hits with
other collaborators. Mann and Dan

(Continued on page 72)

tion of “Australia Now,” a 70-min-
ute rock documentary featuring 17
Australian groups, including Men
At Work, Split Enz, Inxs and
Goanna. VTC, which has all rights
worldwide except for Australia,
plans to release the film this summer
in London as a “theatrical live
show,” combining showings of the
film with a live concert.

American pay-tv services HBO,
Showtime and The Movie Channel
were looking at films and talking to
producers. Former Polydor vice
president Stephen Scheffer, now
HBO’s executive VP in charge of
film programming, waxed enthusi-
astic about the importance of music
in HBO’s lineup, noting that the
video clips, which a few years ago
began replacing short subjects, have
become “terrific intermission pro-
gramming.” While HBO does not
foresee any increase in original mu-
sic programming in the near future,
Scheffer assured that “it certainly
won’t diminish.” He also under-
scored the fact that HBO will con-
tinue to feature only major artists
like Stevie Nicks, Simon & Garfun-
kel and Olivia Newton-John, whose
specials have done extremely well.

There was some hype in the local
festival press regarding Paul
McCartney’s Runyonesque musical
comedy film “Give My Regards To
Broad Street,” a work-in-progress
which 20th Century-Fox will release
theatrically in the U.S. McCartney
produced, stars in, wrote and com-
posed several new songs for this
MPL production. The subject—a
day in the life of McCartney—is, ac-
cording to a quote from the ex-
Beatle, “a mixture of what the public
imagines my life to be and what it
actually is.” The score also includes
eight classic Beatle tunes.

Another ex-Beatle, George Harri-
son, is a principal of HandMade
Films, which has five new titles in
preparation. HandMade screened
“Scrubbers,” a film about a girls’
prison, directed by Mai Zetterling.

With no fanfare, Neil Young’s
“Human Highway,” with music by
Young and Devo, unspooled in the

market. Also surprisingly low-key
was word surrounding Rolling
Stones bassist Bill Wyman’s “Digital
Dreams,” on which principal pho-
tography was completed in March.
“Digital Dreams” surfaced only
briefly on paper with the scattershot
distribution of a colorful brochure
about the film.

This year, as in recent years, the
Cannes Festival offered an impres-
sive array of concert films. Miramax
Films, which in the past has distrib-
uted Paul McCartney’s “Rock
Show,” “The Concert For Kam-
puchea” and “The Secret Police-
man’s Other Ball,” was in-town to
promote “Ziggy Stardust,” the Da-
vid Bowie concert film shot by D.A.
Pennebaker in London in 1973.
Miramax chief Harvey Weinstein
predicted that “Ziggy Stardust”
would be “a triple threat that will
work well in all media—theatres,
video and tv,” with its greatest po-
tential for profit lying in the theatri-
cal area.

Weinstein expects “Ziggy Star-
dust” to open in late November or
early December in New York. RCA
Records will release the film’s
soundtrack, probably 30 to 40 days
prior to the premiere.

In what appears to be a trend
towards concert films with a differ-
ence, Miramax screened a 10-minute
clip of the work-in-progress “3-D
Rock—The Next Wave.” The clip fea-
tured Aerosmith in performance,
though the completed film will offer
seven or eight other rock groups.
Aerosmith manager David Krebs is
executive producer of the film. The
filmmakers, who hold that “the
demographics of 3-D are the same as
those of rock’n’roll,” promise that la-
ser and pyrotechnic effects will be
used throughout the film.

“We Will Rock You,” a concert
film of Queen performing at the
Montreal Forum, boasted innova-
tive MobileVision technology. Ac-
cording to the press material, the
technology allows for a new viewing
system including a 60- by 80-foot
screen that is five stories high; two

(Continued on page 70)

Digital Audio Is More Than CD;
New VCR Processors On Display

CHICAGO-This year’s Summer
CES may have seen Compact Disc
hardware and software eclipsing
other audio products, but a tour
through this vast electronics mart
still yielded clues to digital tech-
nology’s other inroads to the con-
sumer marketplace.

The comparatively unsung field
of costlier digital audio processors
for use with half-inch video record-
ers showed modest growth in terms
of competing designs, as well as
hints of continuing reductions in
price. With Sony’s foothold in this
market already established, other
suppliers at CES were showing their
own processors, in both production
models and prototypes.

Technics has quietly diversified its
digital audio line, which already in-
cludes a separate SV-110 model
digital audio processor for use with
VCRs and its single chassis SV-P100
digital recorder, which combines
electronics and a half-inch tape
transport in an unusual, vertically
oriented package. Now the firm is

Reports on this page and page 64
conclude Billboard’s coverage of the
Summer Consumer Electronics Show
in Chicago June 5-8. Previous reports
appeared in the June 18 issue. The
event was covered by Laura Foti, Bill-
board’s video editor; Is Horowitz, ex-
ecutive editor; Moira McCormick,
Midwest editor; Sam Sutherland, Los
Angeles bureau chief; and Faye
Zuckerman, computer software &
video games editor.

marketing a compact digital audio
processor intended for use with
smaller portable VCRs, dubbed the
SV-100.

That company, a division of Mat-
sushita, is also among those report-
edly exploring future digital record-
ing formats built around the existing
Philips audio cassette format. How-
ever, the only prototype for such a
machine previewed in Chicago was
Sharp’s CX-3, in which layout and
controls approximate one of the
larger, high-end analog cassette
recorders. No market plans for that

o

unit have been set, however, and
Sharp representatives declined to of-
fer probable price points for such a
device.

Other companies with new audio
processors for VCR interface in-
clude Hitachi, Nakamichi and San-
sui, which has set July rollout for its
“Tricode” PCM unit. That unit was
first shown at CES in Las Vegas dur-
ing January, where the company
displayed the processor as a pro-
totype.

The production version, dubbed
the PC-XI, retains the manufac-
turer’s claimed improvements in
data reading accuracy, said to allow
recording and playback at the
slower EP speed settings on VCRs.
When it was previewed in Las
Vegas, Sansui said it expected the
processor to carry a retail price of
about $1,600. But plans now call for
a suggested list of $1,000, attributed
to an increase in production plans
and the opening of a new, highly
automated factory.

SAM SUTHERLAND

Join The Ranks

Alda, Jenner

Of Spokesmen

CHICAGO—Celebrities will con-

tinue to play an importantrole in the
marketing of consumer electronics
products, it was evident at CES this
summer. Alan Alda made a personal
appearance at an Atari reception to
announce he is now the company’s
official spokesman. Bruce Jenner,
doing the same for Activision, has
signed on to promote its newest
game, “Decathlon.”

In a 10-minute speech which was
more like a standup routine, Alda
told a crowd of some 250 that he and
Atari are both in the entertainment
and communication business. “I will
be helping Atari get this country in
touch with computers. We both play
a role that goes beyond just making
people laugh. We want to entertain
and give insight into learning and
communicating,” he explained.

Though admitting to owning a
computer that he has “never” used,
Alda assured that he will start to use
an Atari, which he called “a friendly

(Continued on page 64)
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Are you sure your pre-recorded cassettes do offer state-of-the-art
sound quality? Do you use BASF chrome tape?

Pre-recorded cassettes can fully share in
the tremendous success of the compact
cassette system, which has become the
number one music entertainment system in
the world, if the sound quality matches that
of personal recordings on stase-of-the-art
blank tapes; e.g. BASF's chrome tapes.

Too many of the tapes used for pre-recorded
cassettes suffer from outdated recording
~ properties, resulting in a dull overall sound
quality.

~ BASF, one of the world’s leading manu-
‘facturers of pure chrome tapes, offers you

e key to update the sound quality of your

jCassettes, with its unique concept:

chromium dioxide tape at 120 us EQ

What is behind it?

BASF’s pure chrome audio tapes are true
low noise tapes. This allows the usage of the
120 us EQ, being the common standard for
pre-recorded cassettes anyhow, resulting
in an ideally balanced load characteristic.

No surprise that one of the world’s leading
record review magazines, the British

“The Gramophone” writes in its “Critics’
Choice™(12/82).

“Against a profusion of riches the selection
of merely six cassettes is difficult indeed,

but the first choice is not. It must be the
astonishing HMV chrome issue of Jochum’s
digital Bavarian performance of Bach’s
Mass in B minor, where the choral sound has
an incisive clarity that makes one think one
is listening to the master tape! A remarkable
achievement”

Do we really need tc argue any more?

Leading music companies are already using
BASF chrome tape for their top quality
MusiCassettes. Find out what they already
know. Put state-of-th=-art sound quality in
your pre-recorded cassettes with BASF
chrome tape.

BASF Aktiengesellschaft
Gottlieb-Daimler-Str. 10
D-6800 Mannheim 1
Telephone: 06 21/40 08-1
Telex: 464 990 basfd

BASF Systems Corporation
Crosby Drive

Bedford, MA 01730

Tel: (617) 271-4000

© BASF
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British Trio Captures Top
Seoul Song Festival Prize

By BYUNG-HOO SUH

SEOUL—The British female trio
A La Carte, singing the German
song “Radio,” carried off the grand
prize at the 1983 Seoul Song Festi-
val, held May 28 at the Sejong Cul-
tural Center. A total of 17 entrants
from 15 countries competed.

The West Berlin-based Hansa/
Coconut Records group, which con-
sists of singers Jenny Renshaw, Joy
Martin and Katie Humble, won
$20,000 in cash. A total of $54,000
was awarded at the sixth annual fes-
tival, sponsored by Munhwa TV &
Radio Broadcasting.

The $10,000 second prize went to
host country Korea’s Bo-Yeon Kim
for “Flower Of Burning Life,” writ-
ten by Chun-Suk Park. Kim, a lead-
ing Korean film and tv actress as
well as a singer, has released six LPs
since 1977. Park is a renowned song-
writer, with some 1,000 tunes to his
credit.

One of the two $6,000 silver prizes
went to Christy Essien Igbokwe of
Nigeria, who sang “Be Good,” com-
posed by her husband, Edwin
Chucks Igbokwe. Two native dancers
accompanied her during her reggae-
flavored performance.

The other silver prize was won by
Korea’s Si-Nae Yoon & Young-
Rock Chun for their duet, “Sympa-
thy Of Love.” The three bronze
~rizes of $4,000 each went to Christ-

obal of Chile for “My Fancy,” Ana-
cani of Mexico for “Never” and Ing-
rid Peters of West Germany for
“How Could I Know?”

Among the judges at the Seoul
Song Festival were Billboard pub-
lisher Lee Zhito; Olavo Antonio
Bianco of Copacabana Records Bra-
zil; Gaylon J. Horton, president of
Welk Televideo International; Flor-
ence Chan; manager of Hong Kong
Capitol Artists; Kozlowska Patrick,
director of artist development, CBS
France; Chang-Kwon Choi, direc-
tor of Korean music firm Mirinae;
and Ok-Yoon-Khil, Korean band-
leader.

Yong-Kie Min, director of MBC
Radio & TV, served as chairman of
the judging committee. Bob Weiss,
president of One World Of Music,
was the festival’s international lia-
ison advisor, and Armond E. Char-
bonneau of Hawaiian International
Productions was involved in se-
curing talent.

@ Billboard presented two special

.awards at the Seoul Song Festival

this year, to silver prizewinners Si-
Nae-Yoon & Young-Rock Chun
(better known as solo performers,
who record for Jigu Records) and
Anacini of Mexico (a nine-year vet-
eran of Lawrence Welk’s tv show).
The awards were made by Billboard
publisher Lee Zhito.

SEQUL SUCCESS—British group A La Carte savors the moment of victory at
the Seoul Song Festival, where they captured the annual event’s grand prize.
More photos, page 60.

RECORD/TAPE SALES DOWN 27.8%

News/ Internohonal

g

BACK TO THE LIGHT—That's not
only the title of Serge Ponsar’'s de-

but album for WEA International, but '

also the pose he struck with the
company’s a&r director, Ruby Mer-
jan, during the LP cover photo ses-
sion. Ponsar, who has signed a
worldwide deal with WEA Inter-
national, wili have his first single,
“Out in The Night,” released In the
U.S. through Warner Bros. this
month.

Agreement On
German Video
Ratings Test

MUNICH—After five months of
negotiations, the German Video
Producers’ Assn. and the German
Film Industry Organization have
agreed to start testing a joint ratings
system. Video officials here consider
the pact a vital show of “good will”
to head off increasing political pres-
sure for governmental controls over
video programming,.

At a directors’ meeting of Bun-
desverband Video in Duesseldorf,
June 8, the Producers’ Assn. en-
dorsed the move, and unanimously
approved continuing action towards
a voluntary program ratings system.
“We want to show our readiness to
control our own programs,” says
managing director Joachim Birr.

Immediately following the meet-
ing, Birr wrote to the West German
Family Minister to notify him of the
development and ask for a meeting,.
The Family Ministry last month an-
nounced plans to develop legislation
controlling distribution of video

(Continued on page 60)

Bleak Picture For Italian Market

By VITTORIO CASTELLI

MILAN-—Sales of albums, singles
and prerecorded cassettes in Italy
during the first four months of this
year totalled 10.89 million units,
down 27.8% on the same period in
1982 and down 28.3% on the last
four months of last year. That’s the
bleak picture which emerges from
market research by Intermatrix
Italia, commissioned by Associ-

Oberstein To Be
New IFPI Chief

LONDON—Maurice Oberstein,
U.S.-born chairman of CBS Records
U.K,, is set to become the new chair-
man of British Phonographic Indus-
try (BPI), the national IFPI branch.

His appointment will be formally
confirmed at the BPI annual general
meeting June 22, with no other nom-
inations received by the official clos-
ing date. The post had been held by
Chris Wright, co-chairman of
Chrysalis Records, who has indi-
cated his decision to retire.

azione dei Fonografici Italiani
(AF1), the national IFPI branch.

The singles sector was hardest hit
by the slump, down two million
units on the-4.5 million registered in
the first four months of last year.
There were also poor performances
in the sales of midprice and budget
albums and in domestic pop prod-
uct.

In addition to reflecting the effect
of a mercurial economic situation,
complicated by indecisive govern-
ment financial legislation, the report
projects future short-term prospects.
It sees total unit sales of roughly
12.44 million units in the second
four-month period of this year, up
some 6.3% over the January-April
figures, but still a long way from
making up dramatically lost ground.

The latest round of fiscal and leg-
islative hassles first rattled the Ital-
ian record industry last August. At
that time, AFI was urging the gov-
ernment to opt for a lower Value
Added Tax on records and prere-
corded cassettes, emphasizing the
cultural assets of the product. Re-

corded product had been taxed at
15%, with books, including porno-
graphy, at just 2%. Instead, the gov-
ernment then included records and
prerecorded tapes in a general VAT
increase from 15% to 18%, causing
further alarm in ‘the record mdustry

However, the political situation
changed quickly, and that law was
never passed. AFI again stepped up
the pressure and persuaded the gov-
ernment to recognize the cultural
value of records and tapes, and the
VAT level was reduced to 10%. That
reduction, coming in mid-Novem-
ber, was too late to affect the Christ-
mas sales season.

But the flash of optimism didn’t
last long. Recorded music, though
now recognized as a cultural me-
dium, was abruptly pushed into the
“luxury goods” category, a product
sector hit, as of Jan. 1, by a new 16%
government tax on “consumption.”
This new tax, set on top of the VAT
levy, meant that retailers and manu-
facturers had to pay a 16% sales tax
not only on actual sales but also on

(Continued on page 59)
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QUARTERLY GERMAN FIGURES

LPs Plunge As 45s,

Budget Tapes Surge

By JIM SAMPSON

MUNICH-The strongest first
quarter singles action to date, cou-

" pled with improved budget cassette

turnover, helped the German record
industry register a stable unit sales
report for the first three months of
1983. Regular-price product took a
beating, however, and the industry
reports lower revenues overall.

The consumer move away from
full-price repertoire to budget tapes
and singles, which started about 18
months ago, is shown in a compari-
son of the market shares achieved by
these last two formats in’'1978 (37%)
and in 1983 (50%). Catalog, in par-
ticular, is not moving. And many ex-
ecutives say the lower entries on the
sales charts are showing much lower
turnover than they did five years
ago.

According to the industry associ-
ation Phonoverband, which repre-
sents 90% of retail dealer sales in
Germany, 41.9 million units moved
in the first three months of this year,
just 100,000 less than in 1982. Sharp
increases in singles (up 18% to 13.3

million) and budget tapes (up 12%
to 7.6 million) were offset by a drop
in full-price LPs (down 19% to 12.1
million). Budget LPs (5.8 million)
and full-price tapes (3.1 million) re-
mained stable. Classical market
share rose slightly to 9.4%.

Phonoverband reports that its
members have reacted to the contin-
uing revenue slide by cutting new re-
lease schedules to minimize their
risks. Home taping is held respon-
sible for lower sales figures for chart-
toppers, while the singles surge is at-
tributed to “the attractiveness of re-
cent releases.”

An improvement in music sales is
linked to overall economic recovery,
especially among young people, ac-
cording to Phonoverband. But
pointing to miserable catalog de-
mand, the association observes that
many consumers have been “forced
away from record shops” by mer-
chandizing and display catering ex-
clusively to a younger, hit-oriented
audience. An easy solution to this
marketing problem is not included
in the report.

b/

R PP

Abba’s Aghétha A Solo Hit

STOCKHOLM-The first solo LP by Agnetha Faltskog of Abba,
“Wrap Your Arms Around Me,” is shaping up as one of Sweden’s fast-
est selling albums this year. Record company Polar claims to have
shipped over 100,000 copies within 48 hours of release, giving the al-
bum instant platinum status in this territory.

Produced by Mike Chapman and digitally recorded at Polar Music’s
studios here, the record features specially-penned contributions from
Russ Ballard, David Clark Allen, Susan Lynch, Larry Whitman and
others. Its release follows the success of the artist’s single “The Heat Is
On,” released here one month before the album and a top 10 hit in all
major European territories for the singer, who recently completed a
wide-ranging Eurpoean promotional tour. The single is also out in Aus-
tralia (RCA) and Japan (Discomate) and is set for U.S. and Canada re-
lease later this summer through Polydor.
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Commentary

Restoring Video Sales Profits

By JOHN F. DINWOODIE

When one studies the history of the home videocassette in-
dustry, it soon becomes evident that the founding fathers were
wrong and their policies doomed to failure. They saw home
videos of movies as items for sale. The consumer would pur-
chase movies and create a library for his
personal use—or so they thought.

However, it didn’t take long to dis-
cover that most videocassette users did
not want to own movies, but they would
rent. As a result, we dealers have seen
fluctuating prices, a variety of studio
rental plans, and now proposed federal
legislation to control rental.

The conclusion cannot be denied that
the studios continue, as they did in the
past, to create obstacles for the dealer
who is anxious to develop a sale market.
There is a sale market out there, but it is
becoming increasingly difficult for the
dealer to maintain adequate inventories
to satisfy customers who want to buy.

Let’s review some background. -
About five years ago we read that a
company called Magnetic Video would
release 50 (yes, 50!) titles on video-
cassette under license from 20th Cen-
tury-Fox. In order to acquire these titles
a company or individual (notice I don’t
use to term dealer, because there were
none then) was required to sign a contract not to rent these ti-
tles, or others furnished by Magnetic Video.

Since this rather modest beginning, many producers have en-
tered the marketplace, some successfully, and others long since
gone. How many among us remember Cinema Concepts, Video

* Warehouse, or even Allied Artists Video?

In almost all cases a no-rental contract was a standard condi-
tion for doing business. Paramount was one exception. It ac-
knowledged the rental market early on and added a surcharge

to share in the revenues. Disney was another, and released its

titles in both rental-only and sale-only packages.

Dinwoodle: “Their rental plans were a
disaster.”

uing availability of product from other sources (some renting
dealers even bought at retail) are considered, the problem be-
comes massive.

Two-step distribution also had its effect. Distributors trying
to develop their markets found, on oc-
casion, that they were competing
directly with studios for the dealers’
business. We found a situation where
the dealer/studio relationship was
based on a contract which could not be
enforced, either legally or practically,
and the growth of a distribution net-
work that turned its back on the sale-
only policy, often actively encouraging
rentals.

The studios reacted by increasing
prices, and the effect on the consumer,
the final ingredient in the equation,
should have been anticipated. Faced
with an inflated purchase price, many
who would have bought opted to rent.

At the first national meeting of the
Video Software Dealers Assn. last fall,
Paramount announced it would release
“Star Trek II” at a suggested list price of
$39.95. Since that time the trend toward
lower list prices has been more pro-
nounced, as attempts were made to bol-
ster sagging videocassette sales.

While lower prices on new titles seems like a good idea, we
also saw an alarming number of catalog titles being reduced
without regard to the “stocking” dealer. This is one dealer who
supports the sale of videocassette product, but who now sees the
value of his inventory being diminished. .

Dealers are facing the tough choice of maintaining sales in-
ventory and writing off losses, or backing off on product spread
and sacrificing impulse sales. In our own case, we now stock
about half the for-sale inventory we formerly carried. It was a
tough decision, but we can no longer continue to absorb losses
imposed at the whim of the studio.

‘The studios continue, as they did in the past, to create
obstacles for the dealer anxious to develop a sale market’

How then did the studios lose control of their for-sale pol-
icies? It seems that it should have been simple enough to ad-
minister a system where a dealer who did not follow the letter
and spirit of a sale-only contract could be cut off from his sup-
ply-

In the real world, however, it was far from simple, and there
were at least three factors at work to compound the difficulties.

Prime among them was, and is, the First Sale Doctrine. This
provided the dealer with the legal “loophole” to dispose of the
videocassette as he pleased once he purchased it from the stu-
dio. Could control then have been maintained by refusing to
sell product to dealers who were under contract but persisted in
renting? Possibly, but when the cost of policing, and the contin-

The sale of videocassettes can be a viable and profitable busi-
ness activity. But any dealer who attempts it must be able to
protect himself with a strong distribution system whereby same
day (at best) or next day (at worst) delivery is assured. He can
no longer afford to stock large quantities of movies when their
value can fall drastically overnight.

Studios have cut profit margins on for-sale product to the
point where many dealers can no longer afford to carry it. They
have built a market on quicksand. Their rental plans were a dis-
aster for themselves and for dealers. It’s no wonder that any
new plans the studios offer will be viewed with skepticism.

John Dinwoodie operates Video Specialties out of Houston.

Letters To The Editor

47 Million Viewers

It was very disillusioning to see that there was no
coverage in Billboard's May 28 issue of the Motown
television special, a two-hour prime time show with

huge ratings. This show is probably the most important

television event that has happened in and for the mu-
sic business in the last 25 years, as it presented record
business built-and-bred talent on a national two-hour
television show. You and your staff have completely
missed reporting on the music/television event of this
quarter. century, that reached 47 million viewers.
Jay Lasker,
President, Motown Records
Los Angeles
Editor’s note: Jay Lasker gives Billboard
less credit than he might have for coverage of
“Motown 25,” published in six issues before
and after its May 16 screening. Nevertheless,
the news of the show’s ratings success should
have received more prominence in our pages.
Motown has every right to be proud of its ac-
complishment.

Stamp-’Em-Out Attitude

Isn't it funny how it often takes an outsider to see
what is wrong. Such is the case with a letter by Todd
Post, a college student, published here a while back.

He points out clearly the feelings of the average
consumer of recordings. First, the cost is too high. No
one wants to take a chance on a new group for $8.98,

or more. There is so much really good new music ex-
ploding onto the scene that will be passed over by
record buyers because it is overpriced.

Secondly, he hits the nail squarely on the head in
criticizing the quality of the average American press-
ing. Do we still think consumers can't discern the qual-
ity of records? Do European and oriental consumers
have better ears than Americans? It's attitudes like
this that give the industry the fast-food, stamp-'em-
out mentality that results in millions of returns, wasted
time and money.

At this point in time, it is quite possible to make
better records for fess. Bob Burr

President, QL Records
Coral Gables, Fla.

A Neglected Market

As a big band historian, enthusiast and even musi-
cian, | was delighted with Jon Holiday's commentary in
your June 18 issue. What made me especially happy
was the heading, “It's More Than Just Nostalgia.”

How true! And how sad that the record companies
don't realize this. A few months back when | appeared
on Larry King's nationwide phone-in talk show, | was
knocked out by the fact that about one out of every
three callers seemed to be in his or her 20s. They
asked serious, intelligent and probing questions that
proved they were really interested in big band music.
Nostalgic? Of course not. They weren't even born when
the big bands held sway.

What the big record companies also fail to realize is
that there are now about half a million students play-
ing in high school and college big bands. Add to those
the many others who listen to this music but don't per-
form it, and you've got one hell of an untapped poten-
tial out there.

But where do they get their records? Either through
mail order, which has been highly successful in mar-
keting big band records (the Reader's Digest 10-record
set has reportedly sold close to two millions sets, or 20
million records; Time-Life has recently begun a second
big band series; the new Franklin Mint 100-record set
is doing exceedingly well), or else they've had to settle
for some of the schlock bootlegged material that fills
many dealers’ bins.

Whatever big band LPs the majors have released, it
seems to me, have been woefully under-promoted and
under-distributed. Why won't they open their eyes and
ears, not to mention their vaults? | can't figure it out.

Can they? George T. Simon
New York

Stunned & Happy

We were stunned when we saw “| Must Be Crazy" in
the list of recommended pop single records May 28. |
can't tell you what an honor that is to the Privates. We
thank you for your help and support; there are so few
who lend it.

Joe Bace
North Bergen, N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway New York, N.Y. 10036.
www.americanradiohistorv.com
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YOUR
LISTENERS
GAN'T GET
ENOUGH
OF
JACKIE

America's a nation of soap opera addicts.

And 25 million of them love Jackie Zeman,
the sexy star of TV's #1 rated” serial drama, 'y,
General Hospital. '

It's little wonder then that Soap Talk, hosted
by Jackie Zeman. is a hit on over 300 radio
stations. Aired in drive time. it can help

you capture part of this lucrative market.+
Call Julie Eisenberg at (212) 887-5690. v
She can tell you how to hitch your ratings to 4
our Soap Talk star, Jackie Zeman.

* (NT1) 1983 TV Industry— Accepted Audience Estimates.

+ 77% of General Hospital women viewers 18-34 listen to radio
on an averzge weekday: 66% of them during drive time
(1982 Simmons Study of Media & Markets.)
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Vox Jox

Simpson Upped At WBAP/KSCS

By ROLLYE BORNSTEIN

R.T. Simpson is promoted to oper-
ations manager for WBAP/KSCS
Ft. Worth. Simpson, who has been
programming the FM since January,
’81 after several years in Denver as
PD of KLZ and KERE, fills the void
created when Sandy Beach returned
to Buffalo. So how abouta PD?R.T.
will be appointing two of them, one
for AM and one for FM, but don’t
call. He’s hoping to fill them within
the Cap Cities ranks. Quite a few
people in the company are inter-
ested, so since they’ll get the first
shot, forget it for now.-However, if
you’re the traffic girl in Providence,
here’s your big break.

* * K

Wilke In The Morning (Bob Wil-
kinson), who was replaced by Lee
Sherwood in the morning at Gan-
nett’s St. Louis country outlet KSD,
continues in mornings, continues
with Gannett but leaves town. He
fills the morning slot at similarly for-
matted 3WE (WWWE) Cleveland,
filling the vacancy created when
Rick Morrow and Ron McGuire left
for Tampa’s WFLA earlier this year.

* * K

All that speculation about what
Los Angeles radio station former
WLS PD Ric Lippincott would pro-
gram was revealed last June 10, as
Greater Media’s KHTZ had a gen-
eral staff meeting to announce the
departure of Jim Conlee and the ar-
rival of Lippincott, who assumed his

A

MUSIC TELEVISION -

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 31.

PD duties the following Monday
(13). Changes in the station? Noth-
ing more than minor adjustments at
this point.

You can hear a former K-Hitter,
Joe Cipriano (who still does week-
ends at the station), on the “Porky’s
II--The Next Day” movie spot,
which is currently running nation-
ally. And if all goes well you may
soon see him in a situation comedy
pilot entitled “With No Commercial
Interruption.” If all else fails, catch
him on The Creative Factor’s “Con-
cert Magazine.”

* K K

Pam Finn, midday personality
and promotion director at Ken
Dowe’s KLTE Oklahoma City (and
one of Oklahoma’s most eligible sin-
gles), is upped to operations man-
ager at the adult contemporary FM.
She replaces Tony Stone, who
recently resigned, which means
KLTE PD Randy Kemp now re-
ports to Pam.

Tom Weaver leaves his post as ex-
ecutive VP of Mack Sanders’ Jaco
Broadcasting to assume the same
post for All-Pro Broadcasting. The
chain, owned by former major
league baseball player Willie Davis,
includes WAWA/WLUM Mil-
waukee, KACE Los Angeles, KQIN
Seattle and KYOK Houston.

Mike Wolf fills the WLS-AM-FM
Chicago weekend swing opening
created when Don Geronimo left for
Pittsburgh. Wolf was assistant PD
and MD at AOR outlet WQFM Mil-
waukee, where Andy Geralds is the
new music director.

Quincy McCoy, who left his PD
post at St. Louis urban outlet
KMIJK, segues to Metromedia’s
WASH in D.C. He’s doing an eve-
ning shift and serving as Bill Tan-
ner’s assistant PD.

* * %

Steve Bell resigns his post as PD of
Kansas City’s KMBZ after more
than a decade. Filling in for the time
being is traffic ace and part-time
jock Bill Morse. ... Chris Miller
leaves Houston’s KLOL, with no
new PD announced there. ... Also
no new PD at Elizabeth City, N.C’s
WMYK, as Bill Simmons leaves the
Norfolk area’s modern music/AOR
outlet. ... Here’s a new title: week-
end operations manager. The new
guy filling it at WMCA New York is
former WNAB Bridgeport, Conn.
PD Russ Garrett.

AFTER 17 YEARS AT MEMPHIS OUTLET

Looking for work? Check with
Jim Zippo at KITE Corpus Christi,
Jim, who was last at KINT El Paso,
is the new KITE PD. He replaces
Mark Driscoll, who recently left the
station, and has a couple of immedi-
ate vacancies to fill.

Congratulations to Ed Salamon,
who celebrates his 10th anniversary
in country radio. Ed became PD at
Pittsburgh’s WEEP on June 27,
1973. ... When KZAM Seattle ap-
plied for the KLSY calls, specula-
tion had the Sandusky AOR outlet
moving in an AC direction similar to
the chain’s KLSI Kansas City using
George Johns adult contemporary
format. Confirmed: the classy switch
occurs next month.

(Continued on page 24)

VACANCY FINALLY FILLED

Hoyt Named VP/GM
At Chicago’s WMAQ

CHICAGO-—-Tom Hoyt has been
named vice president and general
manager at NBC’s country outlet
here, WMAQ, ending several weeks
of speculation as to who would get
the job Dave Martin gave up to re-
turn home to Cincinnati to manage
WLW.

Since February, Hoyt has been
vice president of sales and market-
ing for Bonneville Broadcasting Sys-
tems, an association he began while
a principal in KYSR-AM-FM El
Paso. Hoyt, who sold his interest in
the stations in January, also con-
sulted Jack McCoy’s San Diego-
based Unidyne Technology while in
Texas. But he is probably best
known for his tenure as president

Boyles Makes Transition
From Country To Urban

MEMPHIS—Veteran country
music radio station general manager
Don Boyles is putting all the knowl-
edge he acquired in selling special-
ized radio to work here. He now
manages Plough’s WKDJ, formerly
WMPS, a top 40 turned country AM
which now programs black contem-
porary, and its urban contemporary
FM, WHRK.

“In 1960, when I started selling
country radio on the streets of Ft.
Worth for a station that was 11th out
of nine, the ethnic connotation was
alive and well. The ad community
was rebellious. They didn’t recognize
country as general market radio. It
was a specialty. Only rednecks and
low income people listened, they
thought,” says Boyles, whose new
position as GM of WKDJ/WHRK
marks a return to Plough (in the *70s,
he managed the company’s WSUN
in Tampa).

“There’s a similar situation with
urban radio today. It’s not as strong
as in the early days of country, but I
can relate quite well to what I'm
doing now because of my back-
ground.”

Boyles, who left Tampa to man-
age Viacom’s WKHK in New York
prior to sales management jobs at
KLZ Denver and KYSR El Paso,
says, “The day is going to come, and
it’s not too far off, that Memphis will
consider urban radio as general

Jerry Melloy Quits WHAS Post

LOUISVILLE—After 17 years at
WHAS, Jerry David Melloy has re-
signed.

“I had been out on sick leave for
quite a while, and when I came back
they asked me what I'd like to do,”
he explains. “I thought about it and
came to the conclusion that what I
really wanted to do was to get out
and do some other things, so I re-
signed. It was all very amicable and
maybe somewhat expected.”

Melloy joined WHAS in 1966 as a
radio/tv staff announcer, becoming
the station’s first radio personality a
year later. He moved up the ranks to
music director, PD and operations
manager of clear channel WHAS
and its highly rated class C country
FM, WAMZ.

“Probably one of the things I'm
most proud of was taking ’AMZ and

watching it grow. I'm proud of
bringing in Coyote Calhoun (a
former screaming rock’n’roll jock
from WAKY here who now pro-
grams WAMZ), but the thing that
stands out most is the consistency in
the ratings and sales that WHAS has
maintained. It was never an easy job
to rebuild and then maintain a giant
like that. It’s a delicate balance.

“Consistency is important, but it’s
not enough. You have to constantly
come up with new ideas and fresh
faces while maintaining the quality
people—some of whom, like Milton
Metz, have been here for years,”
Melloy says.

Several months ago, Melloy
stepped down from his operations
manager post for health reasons. At
that time, GM Mike Crusham
elected to change the focus of the po-
sition.

“When I had it,” says Melloy, “it
encompassed all of the program-
ming aspects. I made all the deci-
sions for the AM and, with Coyote,
made them for the FM. Now the job
description has changed. Brench
Boden, who's been at the station for
more than 25 years, was appointed
operations director about six months
ago, and he’s not involved in the
programming end at all.”

Boden’s responsibilities encom-
pass sales and station promotions
and creative work. PD Dennis Nu-
gent, formerly of WTVN, handles
the programming chores.

“As for me,” concludes Melloy, “I
may stay in Louisville for a while,
I'm talking to a couple of people
about consulting, but for the first
time in years, I'm open.”

www.americanradiohistorv.com

market radio.

“Look at it this way: ethnic radio
is minority radio. With more than
40% of the Memphis population
being black, that’s not a minority.
Black buying power can’t be ig-
nored.”

Bill Adkins is currently PD of
WKDJ, while WHRK, which also
has a substantial young white adult
audience, is programmed by Doc
Jones. “If more than 40% of the city
is black and five stations are trying
for that audience while 11 stations
are splitting up the remaining 55%,
numbers alone tell me I'm in a good
position,” says Boyles.

and chairman of the board of Heftel
Broadcasting Co., based in Chicago,
which he ran from October, 1978
through December, 1981.

Hoyt, who assumes his new posi-
tion immediately, started his man-
agement career in 1971 as VP/GM
of Houston’s KRBE. No changes are
expected at WMAQ, which has been
the dominant country station in Chi-
cago since switching from its old-
line MOR approach to country in
1974 under program director Lee
Sherwood. Ted Cramer currently
occupies that position.

“Having lived in Chicago for the
past five years,” says Hoyt, “I’'m very
familiar with not only the market,
but the station. WMAQ is the most
listened-to country music station in
America, but the really exciting part
about this job right now is that NBC
is once again active and moving.”

The question now being asked is
who will fill the other NBC opening,
that of general manager of New
York’s WNBC. A decision is ex-
pected in the next two weeks.

Watermark Changes?

LOS ANGELES—Reports cir-
culating late last week suggested
that there are major changes
forthcoming at Watermark. Re-
structuring that will change the
scope of the Los Angeles-based
syndicator, bought by ABC last
year, is said to be imminent.
Company officials were unavail-
able for comment at press time.

Urban Scene Covered By
New Crocker Newsletter

By NELSON GEORGE

NEW YORK-—Frankie Crocker,
already one of the most influential
programmers in urban radio, is
looking to expand that influence via
the launch of The Urban Contem-
porary Music Report, a twice-
monthly newsletter being distrib-
uted to record retail outlets through-
out the New York metropolitan
area. The publication is accepting
label advertising,

Executive editor Jodi Williams,
who is also a columnist for Black Ra-
dio Exclusive, claims that 100,000
copies of the first issue have been
printed, and are being distributed to
retailers primarily through one-
stops.

Williams makes it clear that “this
is Frankie’s own project, and it has
nothing to do with WBLS.” She
adds, “The different charts of top al-
bums, top singles and hot club rec-
ords are all based on Frankie’s own
survey of the market.”

In the initial issue, there is no list-
ing of upcoming singles, though
Williams says Crocker “will make
‘pick hits’ in issues to come.” As to
whether records cited in the report
will then appear on the WBLS play-
list, Williams says, “The station and
the report are two separate entities.”

Atlantic, RCA, Elektra, Arista
and Epic have advertisements in the
first issue, though Williams, who
doubles as advertising manager, as-
serts, “The report will not be sup-
ported solely by the record industry,
but from clubs and other vendors as
well.”

In addition to the charts, the
newsletter has a Williams-authored
column, lists upcoming concerts,
and reviews shows. Plans are under-
way, Williams adds, to make the
publication a weekly and hopefully
a full-scale magazine in 1984.

Audit: NPR
In Trouble

WASHINGTON—An audit
conducted by a firm hired by Na-
tional Public Radio reported
Thursday (16) that the finan-
cially beleaguered network has a
deficit that presently stands at
$6.5 million. And it warned that
NPR may be unable to continue
in existence.

The audit, conducted by
Coopers & Lybrand, reported a
net loss of $4.5 million from the
beginning of the financial year,
Oct. 1, 1982, to April 30, 1983. It
also reported a working capital
deficit of $6.5 million and an
overall deficit of $1.2 million.

Officials of the auditing firm
were pessimistic about NPR’s fu-
ture, but board chairman Myron
Jones said, at a press conference,
“We are wounded . .. but we are
not mortally wounded. We will
survive.”

NPR has already cut its work
force by 154 employees, reduced
its budget by half, and axed sev-
eral popular programs.
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Soft AC In At KGIL-FM
In San Fernando Valley

LOS ANGELES—On July 1, San
Fernando Valley’s KGIL-FM drops
the “ballads, blues and big bands”
format it’s been simulcasting with
KGIL-AM for the past several years

Prince’s ‘1999°
Gets New Shot
At Pop Stations

By PAUL GREIN

LOS ANGELES—What a differ-
ence six months can make. Prince’s
single “1999” ran into resistance at
many pop stations when it was first
released last fall. But in the four
weeks since its rerelease by Warner
Bros., the record has already shaped
up as a major hit. It sprints to num-
ber 33 on this week’s Hot 100, 11
points higher than it peaked in its
first chart run last winter.

Of course, much has changed in
the past six months, including the
outlook for dance records in general
and black dance records in particu-
lar. And the top 10 success of
Prince’s “Little Red Corvette” single
and “1999” album has proved to
programmers that Prince has mass
appeal, something that was still in
doubt when “1999” was first issued.

According to Warner Bros., up-
wards of 150 pop reporting stations
are now playing the record, com-
pared to fewer than 50 when it was
first released. One of the stations
that’s on the record now that wasn’t
last winter is top 40-formatted
WOKI-FM in Knoxville. In fact, the

(Continued on page 63)

to adopt what program director
Mike Lundy calls “rockin’ easy in
the Valley,” a soft adult contempo-
rary format “positioned somewhere
between KOST and KHTZ.”

“The reality of the FM is thatit’s a
station just for the Valley,” states
Lundy, who adds that the 3kw class
A signal covers much less than half
of the Los Angeles metro area.
“Consequently, we’'re not expecting
to do anything in the numbers with
the switch. We never have and we
probably never will, but there are
two things we are very good at. One
is bringing bodies into client loca-
tions, the other is making money.

“So the real reason we’re making
the switch is to expand the demo’s
we’'ve already gotten. We couldn’t
have done this if the AM weren’t
very strong in its (nostalgia) format
locally, but since it is, we’ll be trying
to pick up some of the youngerside.

“The FM format will be similar to
our station in Monterey, KWAYV.
We'll be using no personalities ini-
tially. It will be fully automated. Jay
Stevens at More Music Program-
ming in La Canada is doing the cus-
tomized tapes for us.” Those tapes—
which Stevens will have the right to
syndicate, should KGIL’s success in-
dicate such possibilities—include
only hits, 40% of which are currents.

KGIL is unique in that while it is
a suburban station, it’s saddled with
an extremely high payroll. “We’ve
got a staff of 40 and we’re a union
shop, IBEW and AFTRA,” says
Lundy. “But we've also got an excel-
lent sales staff. In spite of the over-
head and no ratings, we’re making
lots of money. Our sales people
know it’s a concept sell, but we really
can pull people into those stores.”

STATION: Attention all AOR and
urban outlets
CONTACT: Gary Reynolds, (414)
529-5500
CONCEPT: Promotional tie-in op-
portunities with Miller Beer
EXECUTION: Miller is sponsoring
a summer-long promotion and is
looking to tie in with AOR outlets in
various cities around the country.
It’s a corporate sponsorship of sev-
eral up-and-coming bands, the
package is totally flexible, and
Miller provides plenty of support
material, allowing you to make a
major impact on a minor budget.
Urban personalities also have an
interesting opportunity with Miller,
as Reynolds is building a promotion
for the company around on-air and
club jocks and is currently looking
for successful personalities in key
cities.

* Kk K

STATION: KIIS-FM Los Angeles
(top 40)

CONTACT: Chris Conway, promo-
tion director

CONCEPT: Movie showing
EXECUTION: Movie premieres
have become commonplace radio
fare, especially in Los Angeles, so
when KIIS was offered an exclusive
showing of the latest James Bond
movie, “Octopussy,” Conway felt it
needed more spice. He contacted a
few local advertisers and came up
with a package whereby 100 winners
would receive a hand-held Octopus
game (the latest electronic gismo
from Nintendo), an “Octopussy” T-
shirt, a reception on the MGM lot

. Pro-Motions

and tickets to the screening. Not only
were the listeners impressed but the
station netted some good spot sched-
ules.

* Kk %

STATION: WPLJ New York
(AOR)

CONTACT: Debra Stein, publicist
CONCEPT: Midnight Movies
EXECUTION: Late night show-
ings, a popular pastime with AOR
audiences since the cult following of
“The Rocky Horror Picture Show,”
are a natural album rock promotion.
Developing that resource beyond a
one-shot deal, WPLJ, in conjunction
with UA Theatres, has come up with
the “UA/WPLJ Summerock Film
Festival.” Every weekend at mid-
night from July 4 through Labor
Day a different rock’n’roll classic
will be featured at all the UA
theatres throughout the New York
Metro area with WPLIJ listeners re-
ceiving a dollar off the admission
price by showing their WPLJ-FM
card. In addition to their availability
at the station and participating
sponsors, the cards are being distrib-
uted through July 4 at all UA
theatres, positioning the station as
presenter of the movies and gaining
it a good spot schedule in the proc-
ess. .

* Kk K

Don’t forget! The BPA (Broadcast
Promotion Assn.) is holding its an-
nual convention June 23-26 at The
Fairmont Hotel in New Orleans,
and this year’s event promises to be
much more radio-oriented.

ROLLYE BORNSTEIN

By BILL HOLLAND

The annual summer meeting of
the joint board of directors of the
National Assn. of Broadcasters
(NAB) took place here last week,
with plenty of activity. On the
agenda were elections for both the
radio and tv.board as well as for the
joint board chairmanship, the ham-
mering out of legislative and regu-
latory policy (especially in the
House) and the problem of how to
handle the announcement that
nearly 50 representatives of the
country’s top major station groups
are forming a “caucus” to see that
their needs are met in Congress and
at the FCC.

The NAB won’t be jilted by the
group operators, they say, and they
will continue to support it, but tem-
porary chairman of the group, Out-
let Co. broadcasting division chair-
man David Henderson, says that the
caucus is needed if the needs of the

Washington Roundup

group operators “are not parallel”
with those of the NAB. More on the
results of the NAB joint board of di-
rectors meeting next week.

* Kk Kk

Speaking of broadcaster problems
in the House, where radio deregula-
tion stalled after a stiff-arm hearing
May 24, after being lumped together
with tv deregulation and possible
public interest quantification stand-
ards becoming the new banner of
Communication Subcommittee
chairman Tim Wirth (D-Colo.) as a
trade-off for extended licenses: Sub-
committee staffers now say that no
further broadcast deregulation hear-
ings have been scheduled while
Wirth turns his attention to cable
and AT&T matters. Press aide Ro-
berta Weiner says Wirth is waiting
for the FCC to come forward with
data on present programming in the
areas of public affairs, news and lo-
cal programming. (Wirth also asked
the NAB for similar data.) A date for

more hearings on broadcast matters
was to be considered at a subcom-
mittee members’ meeting last Friday
amn.

* kK

The FCC has formally released its
May 12 decision to repeal or modify
its personal attack and political edi-
torializing rules and is seeking pub-
lic comments. Well, actually, “an
original and five copies of all com-
ments.”

* Kk K

It comes as not much of a surprise
that recently resigned National Pub-
lic Radio chief Frank Mankiewicz
has landed a Washington lobbying/
PR job, but what is surprising is that
the firm the former Robert F. Ken-
nedy press secretary is going to,
Gray & Co,, is owned by Robert
Keith Gray, said to be a staunch Re-
publican. Mankiewicz, staunch as
the next guy, joins the firm July 5 as
vice president.

Most Added Records

-
The week’s five most added singles at Billboard’s reporting stations in each of four formats.
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# of Billboard’s  # of Billboard’s Key stations
stations stations adding title
adding record now reporting this week
Title, Artist, Label this week record include
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“Rock And Roll Is King,” ELO, Jet 60 60 KIQQ-FM, KFRC-AM, WGCL-FM,
WLOL-FM, WCAU-FM, WZGC-FM
“Take Me To Heart,” Quarterflash, WCAU-FM, WRQX-FM, KIMN-AM,
Geffen 42 KRSP-AM, WBZZ-FM, WBEN-FM
“Cuts Like A Knife,” Bryan Adams, WLS-FM, WRQX-FM, WZGC-FM,
A&M 32 KHFI-FM, WCCK-FM, WBJW-FM
“Stop In The Name Of Love,” Hollies, WLOL-FM, WNBC-AM, WQXI-FM,
Atlantic 31 95 KRSP-AM, WEZB-FM, KBEQ-FM
“Maniac,” Michael Sembello, WNBC-AM, KIMN-AM, KNBQ-FM,
Casablanca 91 WHYT-FM, KHTR-FM, WKTU-FM

“BIACK > v
. it L W L Lo v (B siations) i o iy =
“Crazy,” Manhattans, Columbia 24 50 WJLB-FM, WIMO-AM, WVEE-FM,
WDAO-FM, KAPE-AM, WGCI-FM
“Just Be Good To Me,” S.0.S. Band, WRKS-FM, KRNB-FM, WAOK-AM,
Tabu 20 21 WLOK-AM, KOKA-AM, WNHC-AM
“Bad Boy,” Skyy, Salsoul 19 4“4 KMJQ-FM, WVEE-FM, WAMO-FM,
WDAO-FM, WGCI-FM, WNHC-AM
“In The Groove,” Ronnie Laws, KGFJ-AM, WIMO-AM, KMJQ-FM,
Capitol 18 22 WAOK-AM, WUFO-AM, WDAS-FM
“She Works Hard For The Money,” WKTU-FM, WDIA-AM, WAMO-FM,
Donna Summer, Mercury 14 60 KZEY-AM, WANT-AM, WJAX-FM
o T % COUNTRY TR ¥ AL - T
i B e L TR (124 Stations) w Sy
“Goin’ Down Hill,” John Anderson, KLZ-AM, KMPS-AM, KIKK-FM,
Warner Bros. 59 59 WMC-AM, WPLO-AM, WSOC-FM
“Night Games,” Charley Pride, RCA 57 57 KNIX-FM, KGA-AM, WMAQ-AM,
WPLO-AM, WHN-AM, KYNN-AM
“Why Do I Have To Choose,” Willie KLAC-AM, KIKK-FM, WDAF-AM,
Nelson, Columbia 4“4 70 WMC-AM, WSOC-FM, KRMD-FM
“Poor Side Of Town,” Joe Stampley, KNIX-FM, KVEG-AM, KGA-AM,
Epic 37 60 WONE-AM, KRMD-FM, WELE-FM
“I’m Only In It For The Love,” John KIKK-FM, KKYX-AM, WDGY-AM,
Conlee, MCA 37 37 WMAQ-AM, WMC-AM, WPLO-AM
£ : ADULT CONTEMPORARY =
& 8o sy mmnﬂnu’!« £ % . I A
“All Time High,” Rita Coolidge, A&M 27 38 KHOW-AM, KPPL-FM, KIXI-FM,
KPLZ-FM, WENS-FM, WLAD-AM
“Every Breath You Take,” Police, KNBR-AM, WKRC-AM, WZZP-FM,
A&M 15 44 WYEN-FM, WLAD-AM, WWSW-AM
“Come Dancing,” Kinks, Arista 15 41 KIKI-FM, WGAR-AM, WWSW-AM,
] WENS-FM, WYEN-FM, WGR-AM
“Stop In The Name Of Love,” Hollies, WGAR-AM, KMGC-FM, KNBR-AM,
Atlantic 14 53 KHTR-AM, WSB-AM, WTVN-AM
“The Border,” America, Capitol 14 22 KHOW-AM, KPPL-FM, KKUA-AM,

KSL-AM, KEZL-FM, WICC-AM
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UNITED THEY STAND-—Larry Eigart, center, whose RCA LP, “Hooked On

Swing,”

was certified double platinum, was one of the recording stars who

turned out for a party thrown by The United Stations for its “Great Sounds”
program. Writer Doug Hall, left, and United president Nick Verbitsky are
shown with the swingmeister.
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‘Cousm Brume

ocking

TV Station In Atlanta

By RUSSELL SHAW

ATLANTA—Those who used
to listen to New York disk jockey
Bruce “Cousin Brucie” Morrow
can now see him in Atlanta on
WATL-TV, a UHF facility pur-
chased last year by Morrow and
his business partner Bob Siller-
man which provides an acces-
sible rostrum for “Cousin
Brucie’s” latest concept—a series
of one-hour programs entitled
“Juke Box Video.”

Morrow, also heard weekly on
the CBS Radio network and
monthly on New York’s WCBS-
FM, flies to Atlanta at least twice
a month to tape several localized
“Juke Box Video” programs.
These shows, broadcast daily on
WATL, are essentially composed
of eight to 10 video clips of musi-
cal performances interspersed
with “Cousin Brucie’s” unre-
hearsed, often spontaneous ban-
ter, and occasional remotes.
Morrow additionally does one
live show during each fortnightly
visit, interspersing clips with
phone-in trivia contests and prize
giveaways.

The veteran broadcaster de-
fines his programming strategy
for “Juke Box Video” as “trying
to develop the concept of radio
on television. I’'m trying to bring
back the days when the man on
the radio was your friend, before
all these consultants deperson-
alized radio. Whether you're

dealing with radio or television,
the guy at the local station will
know if the ‘Mayor has a tooth-
ache, or Mrs. Jones’ dog is sick.
How can you develop that kind
of intimacy when every move
you make is programmed out of
Denver?”

Musical selections for “Juke
Box Video” are varied. A recent
show, for example, had a Hall &
Oates/Def Leppard segue. “I
don’t believe in narrowcasting,
and I'm not competing with
MTV,” Morrow states. “1 will
riot, however, play anything that
is obscene or offensive. Recently,
we vetoed an Iron Maiden clip
for that reason.”

For Bruce Morrow the per-
former, the on-air expansion
from radio to television has been
a smooth one. He admits, “Basi-
cally, I love doing radio, but I en-
joy doing television. With radio,
in the studio you’re locked up in
a kind of ‘magic kingdom,” but
television has its own uniqueness
t00.”

As broadcasting entrepre-
neurs, Sillerman-Morrow Enter-
prises now owns six radio stations
in addition to WATL. Several
properties are under considera-
tion for acquisition, and last
year’s WATL purchase was the
first for the company outside the
Northeast.
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‘SKY PATROL’

By LEO SACKS
power of radio when it

NEW YORK —Al Ford, the cele-
brated “Sky Patrol” traffic reporter
for WDAE Tampa, says he doesn’t
give a damn about ratings. He's
more interested in saving people’s
lives.

The broadcaster, who recently cel-
ebrated his 15th year of continuous
service for the station with his
88,000th report, has logged over 1.4
million air miles in his 54 years. “I've
circled the globe the equivalent of 25
times,” he says, “and that’s a lot of
talking.”

Flying his Cessna 152 over the
major metropolitan areas of Tampa
Bay at 1.000 feet, Ford says that he
feels his morning and afternoon
broadcasts each weekday for the big
band station underscore his strong
sense of responsibility 10 the com-
munity. “I was raised in poverty, and
people always took care of me,” he

tainly fulfills that.”
Ford, whose veteran

when he retired from the

on July 4, 1981.

says. “I've always believed in the

helping people, and saving lives cer-

contemporaries include Jim Cav-
anaugh of WGN Chicago and Don
Miller of KMOX St. Louis, was a
traffic sergeant and director of the
Tampa Police Band when he was
approached by the management of
WDAE to assist the outlet in its
fledgling traffic broadcasts. He went
to work for the station full-time

lieutenant in 1974. Since then he’s
“lost count” of the number of gen-
eral managers and program direc-
tors he’s worked for as the format
changed from rock to contemporary
and back torock, prior to originating
Taft’s “Primetime™ nostalgia format

Piloting in three controlled air
zones five hours each day, the silver-

WDAE Tampa’s Al Ford Marks
15 Years Of Traffic Reports

haired, hazel-eyed Ford says that he
often feels like “a small mite on the
back of a St. Bernard dog.” But he is
proud of his safety record, which in-
cludes 10 emergency landings, and
he recently wrote to the Federal
Aviation Administration in Wash-
ington to commend the traffic con-
trollers at MacDill Air Force Base
and the Tampa International and St.
Petersburg-Clearwater Interna-
tional airports for their assistance.

He has raised tens of thousands of
dollars for local charities on behalf
of the police department and the sta-
tion over the years. But he says his
greatest thrill is when he concludes a
speaking engagement and someone
tells him, “Hey, thanks for saving my
life, AL.”

Ford has demonstrated his com-
munity involvement in such other
areas as assisting law enforcement
agencies in rescuing accident vic-

(Continued on page 24)
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GREAT FOOD
OPEN 24 HOURS
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206 S. Beverly Dr.
at Charleville, Beverly Hills, CA
(213) 274-5658
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Catch two new hits by
a pair of pop

favorites!

THE ONLY COMPLETE HISTORY OF BILLBOARD’S
“HOT 100” IN TWO EASY-TO-USE FORMATS.
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Comprehensive chart data on every record to ever
hit the ‘‘Hot 100", arranged by artist.

COMPLETE ARTIST SECTION lists, in chronologi-
cal order, each artist’s charted records and shows
date record first charted, highest position reached
on “‘Hot 100", total weeks charted, record label
and number, and much more, including all-new
features.

COMPLETE TITLE SECTION cross-references all
titles alphabetically and shows highest position
record reached, year of peak popularity, and more.
TOP ARTIST & RECORD ACHIEVEMENT SECTION
CHRONOLOGICAL LISTING OF ALL #1 RECORDS
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Order yours today!
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POP ANNUAL 1955-1982
A wealth of information on every “Hot 100" hit of
28 years, arranged by year.
COMPLETE YEAR-BY-YEAR SECTION lists ALL
charted records in rank order (Pos. #1-#100) for
each year, and shows date each record attained
peak popularity, total weeks charted, final ranking
for entire year, highest position reached on “"Hot
100", and much more, including all-new features.
COMPLETE TITLE SECTION (!dentical to Title Sec-
tion in TOP POP 1955-1982)
TOP 100 RECORDS OF EACH DECADE & OF ALL
TIME
ACADEMY AWARD & GRAMMY AWARD WINNERS
SPECIAL CHRISTMAS SECTION
DELUXE HARD COVER — OVER 700 PAGES

Compiled by Joel Whitburn with exciusive rights as licensed between Billboard Publications, Inc. and
Record Research Inc. Published and sold exclusively by Record Research Inc.

each=
each=

0 )'d like more information before
ordering. Please send me a
brochure describing both books in
more detail.

Mail to:

Record Research Inc.

P.0O. Box 200

Menomonee Falls, WI 53051

$2.00
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Michael Jackson. For unprecedented achievement

in the world of popular music.

First to be #1 on pop single, pop album, R&B single, and R&B album

charts simultaneously. And at the same time,
#1 on Britain’s single and album charts.

Johnny Christopher, Mark James,
Wayne Carson Thompson. Writers of
‘Always On My Mind,”
the most performed song of 1982.
o |
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alutes:

The 139 writers of the

most performed songs of 1982.

Deborah Allen Robin Gibb William Miller
Janna Allen Graham Goble (APRA)  John Moffat

Sara Allen Tom Grant Dennis Morgan
Benny Anderson (STIM) Mark Gra William Morrison
Max Barnes Jay Graydon Wood Newton
Brenda Barnett 1Lee Greenwood Stevie Nicks
Kenneth Bell Merle Haggard John Oates
DeWayne Blackwell Daryl Hall Paul Overstreet
Kent Blazy Stewart Harris Randy Owen

Don Bowman Robert Hatch Marty Panzer
Bobby Braddock David Colin Hay (APRA) Alan Parsons (PRS)
Milton Brown Michael Heene Dolly Parton

Ed Bruce Kenneth Hirsc Leslie Pearl
Lindsey Buckingham Dean Holloway James Pennington
Eddie Burton Jim Hurt Stephen Perry
Boudleaux Bryant Michael Jackson Webb Pierce

Felice Bryant Mark James Dean Pitchford
Jonathan Cain Waylon Jennings Eddie Rabbitt
Rosanne Cash Wil}l, Jennings Teddy Randazzo
Charles Chalmers Larry Keith Denny Randell
Carl Chambers Paul Kelly Eugene Record
Bruce Channel Paul Kennerley Otis Redding
Johnny Christopher Buddy Killen Donald Reid
Michael Clark Frederic Knipe Sandra Rhodes
Margaret Cobb Robert Lang (SAMRO)  Bruce Roberts
Tony Coleman Larry Lee Kent Robbins

Bob Crewe Sonny Limbo Randall Jay Rogers
Steve Cropper Sandy Linzer John Russell
Michael Curtis Lea Maalfrid (PRS) Graham Russell (APRA)
Richard Curtis Layng Martine Jr. Carole Bayer Sager
Paul Davis Ronnie McDowell Neal Schon

Steve Dorff Parker McGee

Harold Dorman Don McLean

Tim Dubois Christie McVie

Bobby Emmons David Malloy BMI
John Farrar Ron Miller

Rhonda J Fleming

David Foster

Dallas Frazier

Larry Gatlin AN

Snuff Garrett
Michael Garvin
Barry Gibb
Maurice Gibb

Thom Schuyler

Troy Seals

Terry Shaddick

James Sheppard

Glen Shorrock (APRA)
Terry Skinner

Johnny Slate

Keith Stegall

Tom Snow

Bobby Springfield

Rick Springfield

Lou Stallman

Even Stevens

Frank Sullivan

Wayne Carson Thompson
Sonny Throckmorton
Kerryn Tolhurst (APRA)
Daniel Tyler
Bjorn UK/aeus (STIM)
Rafe Van Hoy

Cindy Walker
JL.Wallace

Cynthia Weil

Bobby Weinstein
Hank Williams

Hank Williams Jr.
Bobby Wood

Eric Woolfson (PRS)

Wherever there’s music, there's BMI.
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JUNE 25, 1983, BILLBOARD

Billboard. Singles Radio Action

Playlist Top Add Ons e

EDDY GRANT—Electric Avenue (Epic)

THE POLICE~Every Breath You Take (A&M)
MICHAEL SEMBELLO—Maniac (Casablanca)

Based on station playlists through Tuesday (6/14/83)

TOP ADD ONS -NATIONAL

QUARTERFLASH—Take Me To Heart (Geffen)
THE HOLLIES —Stop In The Name Of Love (Atlantic)
STEVIE NICKS—Stand Back (Modern)

BREAKOUTS-NATIONAL

ELO—Rock And Roll Is King (Jet Records)
CROSBY, STILLS AND NASH—War Games (Attantic)
DIANA ROSS—Pieces Of lce (RCA)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

*PRIME MOVERS~those records registering good upward movement on the
station's playlist as determined by station personnel.

* % KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
oADD-ONS—AIl records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS-Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

K—Key Add, A—Add, B—Debut, P—Prime Mover. Q—Key Prime Mover.

Pacific Southwest Region

THE POLICE—Every Breath You Take (A&M)

EDDY GRANT—Electric Avenue (Epic)

MICHAEL JACKSON—Wanna Be Startin’
Something (Epic)

mmmm ® TOP ADD ONS smmm

QUARTERFLASH-Take Me To Heart (Geffen)

MICHAEL SEMBELLO—Maniac (Casablanca)

THE HOLLIES-Stop In The Name Of Love
(Atlantic)

ssmmmes BREAKOUTS sesss

ELO—Rock "N’ Roll Is King (Jet)

CROSBY, STILLS AND NASH—War Games
(Atlantic)

AMERICA—The Border (Capitol)

KCPX-FM—Salt Lake City
(Gary Waldron—M.D.)
w % SERGID MENDES—Never Gonna Let You Go 16-10
# % THE POLICE—Every Breath You Take 29-13
# THE BEE GEES—The Woman In You 18-14
* EODY GRANT—Electric Avenue 30-17
* IJ)URQN DURAN-Is There Something | Shoutd Know
6-2
oo THE FIXX —-Saved By Zero
oo SMOKEY ROBINSON—Blame It On Love
© MICHAEL JACKSON—Wanna Be Startin’ Something B
© THE HOLLIES—Stop In The Name Of Love B
© AMERICA—The Border B
© TON| BASIL~Rock On B
© CHARLIE-It's Inevitable B
© LOUISE TUCKER—Midnight Blue B
© BERTIE HIGGINS—Pirates And Poets A
© JEBRA—Who's Behind The Door A
© STARPOINT—Don't Be So Serious A
® PETE SHELLEY—Telephone Operator A
© MADNESS—Our House A

KDZA-AM—Pueblo
(Rip Avila—M.D.)
# % CULTURE CLUB—Time 4-2
% STYX—Don't Let 1§ End 5-4
 DARYL HALL ANO JOHN DATES—Family Man 6-5
 THE TUBES—She's A Beauty 7-6
% KAJAGOOGOO-Too Shy 14-9
oe MICHAEL SEMBELLO—Maniac
@0 QUARTERFLASH—Take Me To Heart
© DURAN DURAN—Is There Something | Should Know

© THE HOLLIES—Stop in The Name Of Love B

o DONNA SUMMER—She Works Hard For The Money B
© STEVIE NICKS—Stand Back B

© BRYAN ADAMS—Cuts Like A Knife B

© DIANA ROSS—Pieces Of Ice A

© AMERICA—The Border A

® TACO— Puttin’ On The Ritz A

© CROSBY, STILLS AND NASH— War Games A

© BILLY 1DOL— White Wedding A

© PATRICK SIMMONS— Don't Make Me Do It A

KIIS-FM—Los Angeles
{Michael Schaefer—M.0.)

KIMN-AM—Denver
{Gloria Avila-Pere2—~M.D.)

w  {RENE CARA—Flashdance . . .

# % CULTURE CLUB-Time 3-2

 EDODY GRANT—E lectric Avenue 8-4

 MICHAEL JACKSON—Beat It 5-5

* BRYAN ADAMS—Straight From The Heart 7-6

®o BRYAN ADAMS—Cuts Like A Knife

oo QUARTERFLASH—Take Me To Heart

© CHRIS DE BURGH—Don't Pay The Ferryman B

© DEBARGE—AIl This Love B

© MICHAEL SEMBELLO—Maniac A

© CROSBY, STILLS AND NASH—War Games A

© ROMAN HOLLIDAY—Stand By A

What A Feeling 1-1

KIQQ-FM—Los Angeles
{Robert Moorhead—M.D.)
© BANANARAMA-Shy Boy B
o NEW EDITION—Candy Girl B
© WHAM—Bad Boys B
© NEW ORDER—-Blue Monday/The Beach B
© THOMAS DOLBY—Europa And The Pirate Twins B
© LITTLE RIVER BAND—We Two B
© MEN AT WORK—[t's A Mistake A
© HEAVEN 17—We Live So Fast A
© BRYAN ADAMS—Cuts Like A Knife A
® TACO—Putting On The Ritz A
© DIANA ROSS—Pieces Of A Dream A
® ELD~Rock And Roll Is King A
© BONNIE TYLER-Total Eclipse Of The Heart A
© SHALAMAR—Dead Give Away A
© THE COCONUTS—Why Did You Have To Love Like
You DidA

KKXX-FM—Bakersfield
(Scott Marcus—M.0.)
# % DURAN DURAN—!s There Something | Shoutd
Know 27-12
# % THE POUCE—Every Breath You Take 28-14
* KAJAGOOGOO0~Too Shy 4-1
* EDDY GRANT—Electric Avenue 12.7
% ELTOMN JOHN—I'm Still Standing 17-8
oo ELO—Rock And Roll Is King
@ BRYAN ADAMS—Cuts Like A Knife
o CHAMPAIGN—Try Again B
© MICHAEL SEMBELLD-Maniac B
© STEVIE NICKS—Stand Back B
© DEF LEPPARD—Rock Of Ages B
© THE HOLLIES—Stop in The Name Of Love A
© THE KINKS—Come Dancing A
© DEBARGE—AIl This Love A
© MEN WITHOUT HATS—Safety Dance A

KLUC-FM—Las Vegas
(Randy Lundquist—M.0.)
# % [RENE CARA—Flashdance . . . What A Feeling 1-1
% THE TUBES—She's A Beauty 5-4
# ELTON JOHN—V'm Still Standing 14-6
* MADNESS—Our House 12-7
# THE POLICE—Every Breath You Take 17-9
oo QUARTERFLASH—Take Med o Heart
oo THE HOLLIES—Stop In The Name Of Love
© STEVIE NICKS—Stand Back B
© THE BEE GEES—The Woman In You B
© THE HUMAN LEAGUE—(Keep Feeling) Fascination A

KOARQ-FM—Denver
(Allan Sledge—M.D.)
© THE HOLLIES—Stop In The Name Of Love B
° BOB SBEGEI AND THE SILVER BULLET BAND—Roll Me
Away
© DEBARGE—All This Love B
© THE FIXX—Saved By Zero B
o CROSBY, STILLS AND NASH—War Games A
© QUARTERFLASH—TAKE Me To Heart A
© DAVE EOMUNDS—Slipping Away A
© THE HUMAN I.EAGU[—(Keep Feeling) Fascination A
© AMERICA—The Border A
© THE GREG KIHN BAND— Love Never Falls A

*h g&clI:]AEL JACKSON—Wanna Be Startin' Somethi

# % THE POUICE —Every Breath You Take 24-14

* EOOY GRANT—Electric Avenue 8-5

* KAJAGOOGOO—Too Shy 9-7

 DONNA SUMMER- She Works Hard For The Money
17-12

KFMB-FM (B100)—San Diego
(Glen McCartney—M.D.)
e nAK[D EYES—Always Something There To Remind

e 8-4
# % DEBARGE—AIl This Love 18-8
# THE POLICE—Every Breath You Take 25-12
* CHAMPAIGN-Try Again 21-15
* CHRISTOPHER CROSS—No Time For Taik 24-19
@ DARYL HALL AND JOHN OATES—Family Man
oo ALABAMA—The Closer You Get
© THE KINKS—Come Dancing B
© THE HOLLIES—Stop n The Name Of Love B
© LITTLE RIVER BAND—We Two B
© AMERICA—The Border A

KGGI (99-1-FM)—Riverside
(Kraig Hubbs—M.D.)
# % DAVIO BOWIE—Let's Dance 3-2
# % EODY GRANT—Electric Avenue 18-8
# THE POLICE—Every Breath You Take 30-19
* MAONESS—Our House 27-20
* THE ISLEY BROTHERS—Between The Sheets 29-21
oo MICHAEL SEMBELLO-Maniac
oo ELTON JOHN—I'm Still Standing
© PRINCE-1999 B
© PAUL ANKA—Hold Me Til The Morning Comes B
© CHRIS DE BURGH—Don't Pay The Ferryman A
© DENIECE WILLIAMS—Do What You Feel A

KRQQ-FM—Tucson
(Zapolian/ Norris—M.D.)
# % IRENE CARA—Flashdance . . . What A Feeling 1-1
# % EDDY GRANT—Electric Avenue 3-2
# NAKED EYES—Always Something There To Remind

Me 6-4
# CULTURE CLUB—Time 13-5
* UTTLE RIVER BAND-We Two 18-11
oo DAVID BOWIE- China Girl
oo QUARTERFLASH—Take Me To Heart
© MICHAEL JACKSON—Wanna Be Startin’ Something B
© STEVIE NICKS—Stand 8ack B
© THE KINKS—Come Dancing B
© DEBARGE—AII This Love B
® ELO—Rock & Rolt Is King A
© PRINCE-1999 A
© THE FIXX—Saved By Zero A

KRSP-AM—Salt Lake City
(Barry Moll-M.0.)
# # EDDY GRANT—Electric Avenue 4-3
* % PRINCE-1999 124
# THE POLICE—Every Breath You Take 22-11
# MICHAEL JACKSON—Wanna Be Startin' Something

181
# DURAN DURAN-Is There Something | Should Know
25-18

oo DEBARGE—AIl This Love

®o QUARTERFLASH—Take Me To Hearl
© MICHAEL SEMBELLO—Maniac B

© DEF LEPPARD—Rock Of Ages B

© BRYAN ADAMS—Cuts Like A Knife B
© STEVIE NICKS—Stand Back B

© LOVERBOY—Hot Girls In Love B

© BILLY IDOL—White Wedding A

© THE HOLLIES—Stop In The Name Of Love A
© CROSBY, STILLS AND NASH—War Games A

KRTH-FM—Los Angeles
(David Grossman—M.D.)
# % IRENE CARA—Flashdance . . . What A Feeling 3-1
* % EDDY GRANT-Eleclric Avenue 7-2
# THE POLICE-Every Breath You Take 15-7
* 2D((])lll‘!‘ll SUMMR—She Works Hard For The Money
* DAYIO BOWIE - China Girl 26-20
oo THE HUMAN LEAGUE —(Keep Feeling) Fascination
oo SHALAMAR-Dead Give Away
© EURYTHMICS—Sweet Dreams B
© MICHAEL SEMBELLO—Maniac B
® TACO—Putting On The Ritz B
© NEW EOITION—Candy Girl A
® ELD~Rock And Roll Is King A

KZZP-FM—Phoenix
(Randy Stewart—P.D.)

w % IRENE CARA—Flashdance . . .

# % CULTURE CLUB—Time 2-2

# THE POLICE—Every Breath You Take 22-13

* ;AlIClI;AEI. JACKSON—Wanna Be Startin’ Something

% CHAMPAIGN—Try Again 25-19

oo ROD STEWART—Baby lane

oo STEVIE NICKS—Stand Back

® EURYTHMICS—Sweet Dreams B

® PRINCE-1999 A

What A Feeling 1-1

* ® LDVERBOY—Hot Girls In Love X

XTRA-AM—San Diego
(Jim Richards—M.D.)

w % RENE CARA— Flashdance . . .

# % CULTURE CLUB—Time 2-2

* MADNESS—Our House 6-3

* STYX—Don't Let It End 10-6

* KAJAGOOGOO-Too Shy 167

oo MICHAEL SEMBELLD—Manaic

@0 DIANA ROSS—Pieces Of Ice

© DEF LEPPARD—ock Of Ages B

© CHRIS OE BURGH—Don't Pay The Ferryman B

© EURYTHMICS—Sweet Dreams B

© LOVERBOY—Hot Girls |n Love B

® THE FIXX—Saved By Zero B

® ELD—Rock & Roll Is King A

What A Feeling 1-1

Pacific Northwest Region

mmm X PRIME MOVERS e

THE POLICE~Every Breath You Take (A&M)

EDDY GRANT-Electric Avenue (Epic)

SERGIO MENDES—Never Gonna Let You Go
(A&M)

msmmm® TOP ADD ONS s

STEVIE NICKS—Stand Back (Modern)

THE HOLLIES—Stop In The Name Of Love
(Atlantic)

QUARTERFLASH—Take Me To Heart (Geffen)

o BREAKOU TS smas—

TACO—Puttin’ On The Ritz (RCA)
ELO-Rock And Roll Is King (Jet)

g
KBBK-FM—Boise
(Tom Evans—M.0.)

# % MADNESS—Our House 22-13

% DEF LEPPARD—Rock Of Ages 30-20

 EDDY GRANT—Electric Avenue 159

# THE POLICE—Every Breath You Take 19-12

# MICHAEL JACKSON—Wanna Be Startin’ Something

2519
oo DAVE EOMUNDS—Slipping Away
®e ELO—Rock And Roll Is King
. gURAN DURAN—(s There Something | Should Know

© MICHAEL SEMBELLO—Maniac B

© DEBARGE—AIl This Love B

© STEVIE NICKS—Stand Back B

© JIM CAPALDI—That's Love B

© ROD STEWART—Baby Jane B

© MEN WITHOUT HATS—Safety Oance A
© MARTIN BRILEY—The Sait In My Tears A
© AMERICA—The Bordes A

KCBN-AM—Reno
(Jim O'Neil—M.D.)
% PRINCE—1999 23-13
# % THE FIXX—Save By Zer0 21-14
# MARTIN BRILEY—The Sait In My Tears 13-8
* SHERIFF—When I'm With You 17-11
# THE POLICE-Every Breath You Take 27-18
®e ELD-Rock And Roll Is King
oo MEN WITHOUT HATS—Safety Dance
© TACO—Puttin’ On The Ritz A
© DEVD- Theme From Doctor Detroit A
© JDAN JETT— Fake Friend A
© TOM DOLBY— Europia And The Pirates A

KCNR-FM—Portland
(Richard Harker—M.D.)
# % IRENE CARA—Flashdance . . . What A Feeling 4-1
* % SERGIO MENDES—Never Gonna Let You Go 11-8
+ RICK SPRINGFIELD—Affair Of The Heart 15-12
# LITTLE RIVER BAND—We Two 17-14
* JIM CAPALDI-That's Love 19-16
oo THE HOLLIES—Stop In The Name Of Love
®o AMERICA—The Border
® ROD STEWART—Baby Jane B
® THE FIXX—Saved By Zero B
© DEBARGE—AIl This Love B
© EURYTHMICS—Sweet Oreams B
© BOB SEGER AND THE SILVER BULLET BAND—Roll Me

Away B .
© AFLOCK OF SEAGULLS—Wishing B
© QUARTERFLASH—Take Me To Heart B
® STEVIE NICKS—Stand Back A
© ALABAMA—The Closer You Get A
© DAVE EDMUNDS—Slipping Away A

KFRC-AM—San Francisco
(Xate Ingram—M.D.)
# % THE POLICE—Every Breath You Take 13-1
" m:g EYES—Always Something There To Remind
Me 4.
* :ICHAEL JACKSON—Wanna Be Startin’ S hi
4

© DAVID BOWIE—China Girl B

® TACO—Puttin’ On The Ritz A

© JUKULA—Scatterlings Of Africa A

© RANK AND FILE-Amanda Ruth A

® JOAN JETT—Fake FriendsA -

© THE EUROPEANS—The Animal Song A

 SERGIO MENDES—Never Gonna Let You Go 16-8

# DURAN DURAN—Is There Something [ Should Know
2310

oo MADNESS—Our House

®o THE KINKS—Come Dancing

® STEVIE NICKS—Stand Back B

© THE BEE GEES—The Woman In You B

© DIANA ROSS—Pieces Of Ice A

® ELD—Rock And Roll Is King A

© ANGELA BOFILL—Tonight | Give In A

© TACO—Puttin' On The Ritz A

© BERLIN-The Metro A

KIRB-AM—Spokane
(Brian Gregory—M.D.)
# % THE BEE GEES—The Woman In You 24-20
% THE POUICE— Every Breath You Take 18-13
 STEVIE NICKS—Stand Back 27-22
 WILLIE NELSON & MERLE HAGGARD— Pancho &
Lefty 29-24
oo EURYTHMICS—Sweet Dreams
oo PRINCE-1999
© MICHAEL SEMBELLO—Maniac B
© THE HOLLIES—Stop In The Name Of Love B
© LOUISE TUCKER—Midnighi Blue B
© QUARTERFLASH—Take Me To Heart B
© AMERICA—The Border B
© ROMAN HOLLIOAY—Stand By A
© PAUL ANKA—Hold Me 'Till The Morning Comes A
© DURAN DURAN—Is There Something | Should Know A

North Central Region

mmm *k PRIME MOVERS cumaes

EDDY GRANT -Electric Avenue (Epic)

MADNESS—0ur House (Geffen)

IRENE CARA—Flashdance . . . What A Feeling
(Casablanca)

mmmm® TOP ADD ONS mamws

STEVIE NICXS—Stand Back (Modern)

LOVERBOY—Hot Girls In Love (Columbia)
QUARTERFLASH—Take Me To Heart (Geffen)

e BREAKOUTS e

ELO—Rock And Roll Is King (Jet Records)

KNBQ-FM-Tacoma
(Boua Roberts—M.D.)
% EDDY GRANT—Electric Avenue 6-4
# % THE POLICE—Every Breath You Take 19-10
* DEBARGE—AIl This Love 23-19
* PRINCE-1999 27-20
 CHRIS OF BURGH—Don't Pay The Ferryman 29-25
© OEF LEPPARD—Rock Of Ages B
© STEVIE NICKS—Stand Back B
° gURAN DURAN-Is There Something | Should Know

© DAVE EDMUNDS—Slipping Away B

© CROSBY, STILLS AND NASH—War Games A
® ELD—Rock And Roll Is King A

© SHALIMAR—Dead Giveaway A

© MICHAEL SEMBELLO—Maniac A

© LOUISE TUCKER—Midnight Blue A

® TACD—Puttin’ On The Ritz A

KRLC-AM—Lewiston
(Jack Armstrong—M.0.)
# % KENNY ROGERS—AIl My Life 4-1
# % SERGIO MENDES—Never Gonna Let You Go 5-3
# JiM CAPALDI—That's Love 8-4
 NEIL DIAMOND- Front Page Story 7-5
+ IRENE CARA—Flashdance . . . What A Feeling 9-7
oo SMOKEY ROBINSON—Blame It On Love
oo CHAMPAIGN~Try Again
® THE HOLLIES—Stop In The Name Of Love B
© LOUISE TUCKER—Midnight Blue B
© THE POLICE—Every Breath You Take B
© GEORGE C. FISHDFF Summer Love A
© F.0. DAVID—Words A
© JOHN SCHNIEOER AND JOE MiCHAELS~Are You
Lonesome Tonight A
© QUARTERFLASH—Take Me To Heart A

KUBE-FM—Seattle
(Tom Hutyler—M.0.)
% EDDY GRANT—Electric Avenue 10-6
# % THE TUBES—She's A Beauty 129
 ELTON JOHN—'m Still Standing 14-10
* KAJAGDOGOO~Too Shy i5-11
* THE POLICE-Every Breath You Take 17-12
oo CHRIS DE BURGH—Don't Pay The Ferryman
oo PRINCE-1999
© DEBARGE—Ail This Love B
© QUARTERFLASH—Take Me To Heart B
© DURAN DURAN—Is There Something | Should Know

B
° :ms SEGER AND THE SILVER BULLET BAND—Roll Me
\Wa!
° EURVTHMI('.S Sweet Oreams A

KTAC-AM—Tacoma
{Bob Sherwood—M.D.)
* % SERGIO MENDES—Never Gonna Let You Go 6-5
# % JIM CAPALDI—That's Love 9-6
 CHRISTOPHER CROSS—No Time For Talk 10-8
+ |RENE CARA—Flashdance . . . What A Feeling 13-9
* ALABAMA—The Closer You Get 16-11
© LITTLE RIVER BAND—We Two B
® LOUISE TUCKER—Midnight Blue B
© THE HOLLIES—Stop In The Name Of Love A
© THE POLICE—Every Breath You Take A
© DIDNNE WARWICK—AIl The Love In The World A

KYYA-FM—Billings
{Charlie Fox—M.D.)
% EDDY GRANT—Electric Avenue 9-5
# % THE KINKS—Come Dancing 17-11
* KAJAGOOGOO—Too Shy 18-12
# THE POLICE—Every Breath You Take 20-13
* SERGIO MENDES—Never Gonna Let You Go 25-17
oo BRYAN ADAMS—Cuts Like A Knife
oo THE FIXX—Saved By Zero
® ROD STEWART—Baby Jane B
o CHAMPAIGN—Try Again B
© DONNA SUMMER—She Works Hard For The Money B
® CHRIS OF BURGH—Don't Pay The Ferryman B
® EURYTHMICS—Sweet Dreams B
© PRINCE-1999 A
© DEBARGE—AIl This Love A
© LOVERBODY—Hot Girls In Love A
© THE HOLLIES—Stop In The Name Of Love A

KYYX-FM—Seattle
{Elvin Ichiyama—M.0.)
% MADNESS—Our House 2-1
# % THE POLICE—Every Breath You Take 11-4
* EURYTHMICS - Sweet Oreams 12-6
 SPANDAU BALLET- Lifefine 16-14
# DURAN DURAN—[s There Something | Should Know

29-22
oo HAYSE FANTAYZEE—Shiney Shiney
o MEN WITHOUT HATS—Safety Oance B
® U2—Two Hearts Beat As One B
© SHRIEKBACK—All Lined Up B
® THE TALKING HEADS—Burning Down The House B

www.americanradiohistorv.com

WCIL-FM—Carbondale
(Tony Waitekus—M.0.)
# % NEW EDITION—Candy Girl 20-3
# % STYX—Don't Let It End 12-8
 LZ YOP—Gimme All Your Lovin’ 17-11
# NICK LOWL—Wish You Were Here 22-17
# THE KINKS—Come Dancing 29-19
© JIM CAPALDIThat's Love B
® MICHAEL JACKSON—Wanna Be Startin’ Something B
© DAVE EDMUNDS—Slipping Away B
© SERGID MENDES—Never Gonna Let You Go B
® DEVO—Theme From Doctor Detroit B
© DURAN DURAN—Is There Something | Should Know

B
© MARTIN BRILEY—The Salt In My Tears A
© LOVERBOY—Hot Girls In Love A
© MICHAEL SEMBELLO—Maniac A
© SPARKS—Cool Places A
© ROMAN HOLLSOAY —Stand By A
© JOAN JETT—Take Friends A
© MICHAEL JACKSON—P.Y.T. (Pretty Young Thing) A

WGCL-FM—Cleveland
(Tom Jeffries—M.0.)

oo DIANA ROSS—Pieces Of Ice

oo THE GREG KIHN BAND—Love Never Fails

© STEVIE NICKS—Stand Back B

© BRYAN ADAMS—Cuts Like A Knife B

© EURYTHMICS—Sweet Dreams B

© THE FIXX—Saved By Zero B

© BLLY IDOL—White Wedding A

© 102 NETTO-Fade Away A

® ELO—Rock And Roll Is King A

o FAREWEATHER—Poltergeist A

WHYT-FM—Detroit .
{Lee Madison—M.0.)
# » IRENE CARA—Flashdance . . . What A Feeting 1-1
# % THE POLICE—Every Breath YouTake'17-4
# SERGIO MENDES—Never Gonna Let You Go 13-8
% STYX—Don't Let It End 21-13
* MADNESS—Dur House 28-17
oo DAVID BOWIE—China Girl
®o GLADYS KNIGHTS & THE PIPS—Save The Overtime
For Me
© LOVERBOY—Hot Girls In Love B
® BILLY IDOL—White Wedding B
© ROD STEWART—Baby Jane B
® A FLOCK OF SEAGULLS —Wishing B
© MARTIN BRILEY—The Sait n My Tears B
® THE HOLLIES—Stop In The Name Of Love A
© BRYAN ADAMS—Cuts Like A Knife A
© MICHAEL SEMBELLO—Maniac A
© QUARTERFLASH—Take Me To Heart A
o DEF LEPPARD—Rock Of Ages A

WIKS-FM—Indianapolis
(Jay Stevans—M.0.)
% STYX—Don’t Let It End 13-5
+ # EDDY GRANT—Electric Avenue 25-12
* PRINCE-1999 27-20
+* MADNESS—Dur House 29-23
* DEF LEPPARD—Rock Of Ages 30-25
oo AMERICA—The Border
oo CHARLIE-It's Inevitable
© ROD STEWART—Baby fane B
© JOAN ARMATRADING —Orop The Pilot B
© DONNIE (RIS—Do You Compute A
© RED ROCKERS—China A
© DAVE EDMUNDS—Slipping Away A
© BANANARAMA—Shy Boy A

WKDD-FM—Akron
{(Matt Pattrick—P.D.)
% EDDY GRANT—Electric Avenue 5-2
+ % LUITTLE RIVER BAND—We Two 7-3
# ELTON JOHN—I'm Still Standing 13-11
# THE POLICE—Every Breath You Take 25-20
* THE GREG KIHN BAND—Love Never Fails 27-22
®e ELO—Rock And Roil Is King
oo CROSBY, STILLS AND NASH—War Games
© DONNIE IRIS—Do You Compute B
© DAVID BOWIE—China Girl B
© THE FIXX—Saved By Zero B
© QUARTERFLASH~Take Me To Heart A
© AMERICA—The Border A
® JOE COCKER—Threw It Away A
© JOE WALSH—Space Age Whiz Kid A
® THE HUMAN LEAGUE —(Keep Feeling) Fascination A

WKJJ-FM—Louisville
(Jim Golden—M.0.)
# % CULTURE CLUB—Time 4-2
* % LOU RAWLS—Wind Beneath My Wings 5-4
# RONNIE MILSAP—Stranger In My House 6-5

* MEN AT WORK—Overkill 11-8
* IRENE CARA—Flashdance . . . What A Feeling 13-9
© JIM CAPALDI-That's Love B

© CHRISTOPHER CROSS—No Time For Talk B

WKRQ-FM—Cincinnati

(Tony Gailuzzo—M.0.)
## IRENE CARA—Flashdance . . . What A Feeling 6-1
L2 :AI(:MUACKSON—Wanm Be Startin’ Something

* DARYL HALL AND JOHN DATES—Family Man 10-7

* :l‘AKlEZDSEYES-AInys Something There To Remind
e 12-

* EDDY GRANT—Electric Avenue 13-10

®o KAJAGOOGOO—Too Shy

®o STEVIE NICKS—Stand Back

WOMP-FM —Bellaire
(Don Michales—M.D.)

* & STYX—Don't Let it End 2.1
+ % MADNESS—Our House 8-3
* EDDY GRANT—Electric Avenue 13-5

+ KAJAGOOGOO—Time 7-6
* ?llcl?il JACKSON—Wanna Be Startin’ Something
oo DONNA SUMMER—She Works Hard For The Money
oo THE HUMAN LEAGUE—(Keep Feeling) Fascination
© PRINCE-1999 A
® LOVERBOY—Hot Girls In Love A
® ELD—Rock And Roli is King A
© CROSBY, STILLS, AND NASH—War Games A

WXGT-FM—Columbus
{Teri Nutter—M.0.)
# % EDDY GRANT—Electric Avenue 10-6
# % THE POLICE —Every Breath You Take 17-11
# MADNESS-Our House 23-16
* ROD STEWART—Baby Jane 21-17
* g:ClI;AEl JACKSON—Wanna Be Startin’ Something
oo DURAN DURAN—Is There Something | Should Know
oo QUARTERFLASH-Take Me To Heart
© THE KINKS—Come Dancing B
© STEVIE NICKS—Stand Back B
© LOVERBOY—Hot Girls In Love B

Southwest Region
mmm* PRIME MOVERS mmmm
THE POLICE—Every Breath You Take (A&M)

EDDY GRANT-Electric Avenue (Epic)
CULTURE CLUB—Time (Virgin/Epic)

mmsme TOP ADD ONS mumsmm

MICHAEL SEMBELLO —Maniac (Casablanca)

MARTIN BRILEY—The Salt In My Tears
{(Mercury)

QUARTERFLASH—Take Me To Heart (Geffen)

s BREAK OUT S s

ELO—Rock And Rall Is King (Jet)

KAFM-FM-Dallas
{Pete Thompson—M.0.)
* % EDDY GRANT—Electric Avenue 1-1
# % [RENE CARA—Flashdance . . . What A Feeling 2-2
% THE POLICE—Every Breath You Take 9-3
+ PRINCE-—1999 20-11
* MADNESS—Our House 23-15
oo MICHAEL SEMBELLO-Maniac
@e ELO—Rock And Roll Is King
© DEF LEPPARD—Rock Of Ages B
© DONMA SUMMER—She Works Hard For The Money B
© STEVIE NICKS-Stand Back B
© QUARTERFLASH-Take Me To Heart A
© MARTIN BRILEY —The Salt In My Tears A
© TOTD—Waiting For Your Love A

KBFM-FM—McAllen-Brownsville
(Bob Mitchell—M.0.)

# % CULTURE CLUB—Time 3-1

# % STYX—Don't Let It End 4-2

* EDDY GRANT—Electric Avenue 6-4

 THE KINKS—Come Dancing 7-5

* THE POLICE—Every Breath You Take 18-10

oo THOMAS DOLBY—Europa And The Pirate Twins

ee ELO—Rock And Roll Is King

© DIANA ROSS—Pieces Of Ice A

© DAVID BOWIE—China Girl A

© AMERICA—The Border A

® CHARLIE-(t's Inevitable B

© MARTIN BRILEY—The Salt n My Tears B

© RED ROCKERS—China B

KHFI-FM—Austin
(Ed Vatkman—M.0.)
# % MICHAEL JACKSON—Wanna Be Startin’ Something

10-5
# % THE TUBES—She's A Beauty 11-9
# THE POLICE—Every Breath Yoy Take 20-10
 DEF LEPPARD—Rock Of Ages 27-11
* PRINCE-199924-17
oo MARTIN BRILEY—The Salt In My Tears
oo MICHAEL SEMBELLO—Maniac
° gURAN DURAN-Is There Something | Should Know

(Continued on opposite page)
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© CHRIS DE BURGH—Don't Pay The Ferryman B

° :08 SB[GER AND THE SILVER BULLET BAND—Roll Me
\wa

© STEVIE NiCKS—Stand Back B

© EURYTHMICS~Sweet Dreams B

© THE HOLLIES—Stop In The Name Of Love A

© BRYAN ADAMS—Cuts Like A Knife A

© DAVID BOWIE—China Girl A

© QUARTERFLASH—Take Me To Heart A

KILE-AM—Galveston
{Scott Taylor—M.D.)
# % BILLY IDOL—White Wedding 19-13
# # ROD STEWART—Baby Jane 23-19
# THE BEE GEES—~The Woman In You 24-20
# THE POLICE—Every Breath You Take 27-22
# STEVIE NICKS—Stand Back 34-30
oo LOVERBOY—Hot Girls In Love
oo BRYAN ADAMS—Cuts Like A Knife
© DEF LEPPARD—Rock Of Ages B
© ELTON JOHN-I'm Still Standing B
® THE FIXX—Saved By Zero B
o DAVID BOWIE—China Girl B
© CHARLIE-It's Inevitable A
® QUARTERFLASH—Take Me To Heart A
® INXS—The One Thing A
 RITA COOLIDGE—A! Time High A

KKBQ-AM—Houston
(Patty Hamilton—M.D.)
# % THE POLICE—Every Breath You Take 25-7
# % DURAN DURAN—Is There Something | Should
Know 27-22
* MADNESS—Qur House 26-23
# A FLOCK OF SEAGULLS—Wishing 28-24
# BILLY I0DL—White Wedding 22-20
oo TACO—Puttin’ On The Ritz
oo JOAN JETT—Fake Friends
© MICHAEL SEMBELLO—Maniac B
® BERLIN—The Metro A

KOFM-FM—0Oklahoma
(Dave Duquesne—M.0.)
# % CULTURE CLUB—Time 4-2
# % KENNY ROGERS—AIl My Life 6-3
# IRENE CARA—Flashdance . . . What A Feeling 8-4
# STYX—0Oon't Let It End 11-7
* LEE GREENWOOD-1.0.U. 20-12
oo JAMES INGRAM WITH PATTI AUSTIN—How Do You
Keep The Music Playing
e PAUL ANKA—Hold Me Till The Morning Comes
© CHAMPAIGN—Try Again B
© THE POLICE —Every Breath You Take A
© JOURNEY—Faithtfully A

KROK-FM—Shreveport
(Gary Bennett—M.D.)
# % JOURNEY—Faithfully 1-1
# % CULTURE CLUB—Time 2-2
* KAJAGOOGDO—Too Shy 10-6
# ELTON JOHN—I'm Still Standing 11-7
# THE TUBES—She's A Beauty 12-8
oo DIANA ROSS—Pieces Of Ice
oo LOUISE TUCKER—Midnight Blue
© DEBARGE—AIl This Love B
© DONNA SUMMER—She Works Hard For The Money B
© THE HUMAN LEAGUE—(Keep Feeling) Fascination B
© MARTIN BRILEY—The Salt In My Tears A
© PRINCE-1999A
© BRYAN ADAMS—Cuts Like A Knife A
® DXO-Dance All Night A

KSEL-FM—-Lubbock
(Stan Castie—M.0.)
# % CHRISTOPHER CROSS—No Time For Talk 13-10
w % LEE GREENWOOD-1.0.U. 1511
# PAUL ANKA—Hold Me 'Till The Morning Comes 18-14
 DEBARGE—Ail This Love 21-15
% JIM CAPALDI—That's Love 22-16
oo STYX—Don't Let It End
oo CRYSTAL GAYLE—Our Love Is On The Faultline
® THE HOLLIES—Stop In The Name Of Love B
© LITTLE RIVER BAND—We Two B
© CHAMPAIGN—Try Again B
© DIONNE WARWICK—AIl The Love In The World A

oo THE GREG KIHN BAND—Love Never Fails
© THE HOLLIES—Stop In The Name Of Love A
® ELD—Rock & Roll Is King A

KDVY-FM—Topeka
(Tony Stewart—M.D.)
# % THE POLICE— Every Breath You Take 10-5
# % SERGID MENDES—Never Gonna Let You Go 12-8
# STEVIE NICKS— Stand Back 16-11
 LOVERBOY— Hot Girls In Love 22-14
" 20“2" DURAN-Is There Something | Should Know
4-1
oo AFLOCK OF SEAGULLS—Wishing
o® ELD-Rock And Roll Is King
© BRYAN ADAMS—Cuts Like A Knife B
© THE HUMAN LEAGUE~ (Keep Feeling) Fascination B
© QUARTERFLASH-Take Me To Heart B
o DAVE EDMUNDS-Slipping Away B
© ROD STEWART—Baby Jane A
© BILLY IDOL—White Wedding A
© RED ROCKERS—China A

KDWB-AM—Minneapolis
(Lorrin Palagi—M.D.)
# % ELTON JOHN—I'm Still Standing 12-7
# % SERGID MENDES—Never Gonna Let You Go 16-13
+ BOB SEGER AND THE SILVER BULLET BAND—Roll
Me Away 18-15
* KJAGOOGOO-Too Shy 23-17
* gllllgl DURAN-Is There Something | Should Know
11

KEYN-FM—Wichita
(Don Pearman—M.0,)
# % ELTON JOHN—I'm Still Standing 14-8
* % SERGIO MENDES—Never Gonna Let You Go 16-13
# THE POLICE— Every Breath You Take 18-14
# EDDY GRANT—Electric Avenue 19-15
# THE TUBES-She's A Beauty 21-18
oo DEBARGE—AIl This Love
oo BRYAN ADAMS—Cuts éike AKnife
© MADNESS—OQur House
© BILLY IDOL—White Wedding A
© REO ROCKERS—China A
© MICHAEL SEMBELLO—Maniac A

KFYR-AM—Bismarck
(Dan Brannan—M.0.)
# % DARYL HALL AND JOHN DATES—Famity Man 2.1
# % CULTURE CLUB-Time 6-3
* EDDY GRANT—Electric Avenue 7-4
# THE POLICE—Every Breath You Take 19-11
* ELTON JOHN—I'm Still Standing 15-10
oo THE FIXX-Saved By Zero
oo PRINCE-1999
® QUARTERFLASH—Take Me To Heart A
© DURAN DURAN—Is There Something | Shoutd Know A
© TACO~Puttin’ On The RitzA
® CHRIS DEBURGH—Don't Pay The Ferryman B
© LITTLE RIVER BAND—We Two B
© MADNESS—Our House B

KHTR-FM-St. Louis
(Ed Scarborough—M.0.)
# % THE POLICE—Every Breath You Take 16-4
# % DURAN DURAN—Is There Something | Should
Know 2315
* DEF LEPPARD—Rock Of Ages 30-21
oo MICHAEL SEMBELLD—Maniac
oo THE HOLLIES—Stop In The Name Of Love
o LOVERBOY—Hot Girls In Love B
© EURYTHMICS—Sweet Dreams B
® ELD—Rock And Roll Is King A

KIOA-AM—Des Moines
{(Mike Judge—M.D.)
# % IRENE CARA—Flashdance . . . What A Feeling 5-3
s % JIM CAPALDI-That's Love 7-5
* DEBARGE—AIl This Love 18-10
* LITTLE RIVER BAND—We Two 21-18
+ THE POLICE— Every Breath You Take 30-23
oo JOE COCKER-Threw It Away
oo AMERICA—The Border
© LOUISE TUCKER—Midnight Blue B
© DIONNE WARWICK—All The Love In The World B
. NAKAED EYES—Always Something There To Remind
Me
© DIANA ROSS—Pieces Of Ice A

KVOL-AM—Lafayette
(Phil Rankin—M.0.)
# % CULTURE CLUB-Time 2-1
# % CHAMPRIGN —Try Again 8-6
# SERGIO MENDES—Never Gonna Let You Go 109
 EODY GRANT—Electric Avenue 18-13
* JIM CAPALDI-That's Love 23-15
oo THE FIXX-Saved By Zero
oo JOE WALSH—Space Age Whiz Kid
L] gum DURAN—Is There Something | Should Know

© STEVIE NICKS—Stand Back B

© THE HOLLIES—Stop In The Name Of Love B
© LOVERBOY—Hot Girls In Love B

© QUARTERFLASH—Take Me To Heart A

© THE GREG KIHN BAND—Love Never Fails A
© 2EBRA—Who's Behind The Door A

© CHARLIE-It's Inevitable A

© LOUISE TUCKER~Midnight Blue A

© SHOR PATROL—Loverboy A

© TONY JOE WHITE—Swamp Rap A

Midwest Region

mmms®* PRIME MCVERS mmmm

THE POLICE-Every Breath You Take (A&M)
EDDY GRANT-Electric Avenue (Epic)
MADNESS~Our House (Geffen)

e ® TOP ADD ONS usmems

BRYAN ADAMS-Cuts Like A Knife (A&M)

QUARTERFLASH—Take Me To Heart (Geffen)

SERGIO MENDES—Never Gonna Let You Go
(A&M)

s B REAKOUTS eo—

ELO~-Rock And Roll Is King (Jet)

KBEQ-FM—Kansas
(Todd Chase—M.D.)

# % IRENE CARA—Flashdance . . .

# % STYX—Don't Let It End 12.5

# BOBSEGER AND THE SILVER BULLET BAND—Roll
Me Away 31-26

* MADNESS—Our House 35-28

* CHARLIE-It's Inevitable 37-29

What A Feeling 1-1

E o BRYAN ADAMS—Cuts Like A Knife

KKLS-AM—Rapid City
{Randy Sherwyn—M.0.)
# % IRENE CARA—Flashdance . . . What A Feeling 1-]
# % LITTLE RIVER BAND—We Two 5-3
# THE KINKS—Come Dancing 10-5
# THE POLICE—Every Breath You Take 20-13
* STEVIE NICKS—Stand Back 24-17
oo MADNESS—Our House
oo EURYTHMICS—Sweet Oreams
© BRYAN ADAMS—Cuts Like A Knife B
o A FLOCK OF SEAGULLS—Wishing B
© EDDY GRANT—Electric Avenue B
© ELD—Rock And Roll Is King A

KMGK-FM—Des Moines
{Michael Stone—M.0.)

# % CULTURE CLUB—Time 4-1

# % EDDY GRANT—Electric Avenue 8-4

# THE TUBES—She's A Beauty 9-5

* KAJAGOOGOD—Too Shy 13-6

* ELTON JOHN—I'm Still Standing 11-7

oo DEBARGE-Al This Love

oo MICHAEL SEMBELLO—Maniac

© THE HOLLIES—Stop In The Name Of Love B

© BRYAN ADAMS— Cuts Like A Knife B

o DAVE EDMUNOS—Slipping Away B

© RED ROCKERS—China B

© QUARTERFLASH—Take Me To Heart A

© DAVID BOWIE—China Girl A

© CHARLIE-It's tnevitable A

o CROSBY, STILLS AND NASH—War Games A

© ROMAN HOLLIDAY—Stand By A

KQKQ-FM—Omaha
(Mark Evans—P.0.)
# % EDDY GRANT—Electric Avenue 3-1
# % RICK SPRINGFIELD~Affair Of The Heart 2-2
# PRINCE-1999 5-3
* MADNESS—Our House 13-8
 THE POLICE—Every Breath You Take 19-11
© QUARTERFLASH—Take Me To Heart B
© MICHAEL SEMBELLD—Maniac A
o JOE WALSH—Space Age Whiz Kid A
© THE F!XX—Saved By Zero A
® ELO—Rock & Roll King A

KRNA-FM—-lowa City
{Bart Goynshor—P.0.)
# % EDDY GRANT—Electric Avenue 1.1
# % RICK SPRINGFIELD—Affair Of The Heart 4-2
# THE POLICE—Every Breath You Take 12-4
# PRINCE-1999 16-6
* ROD STEWART—Baby Jane 14-11
©® MICHAEL SEMBELLO—~Maniac
oo ELO-—Rock And Roll Is King
. :OB SBEGER AND THE S|LVER BULLET BAND—Roll Me
way
© CHRIS DE BURGH—Don't Pay The Ferryman B
© SERGIO MENDES—Never Gonna Let You Go A
© BiLLY {00L—White Wedding A

KSTP-FM (KS-95)—St. Paul
(Chuck Napp—M.D.)
# % JOURNEY—Faithfully 2-1

# % SERGIO MENDES—Never Gonna Let You Go 7-5
# LITTLE RIVER BAND—We Two 12-9

# CHRISTOPHER CROSS—No Time For Talk 14-12
# JIM CAPALDI-That's Love 17-13

WCCO-FM—Minneapolis
(Curt Lundgren~M.D.)
# % ELTON JOHN~I'm Still Standing 12-10
# % THE POLICE—Every Breath You Take 16-11
# THE BEE GEES—The Woman In You 13-12
 JOURNEY—Faithfully 14-13
* LITTLE RIVER BAND—We Two 15-14
oo LOUISE TUCKER—Midnight Blue
@0 CRYSTAL GAYLE—Our Love Is On The Faultline
© JIM CAPALDI-That's Love B
© SMOKEY ROBINSON—Blame It On Love A
© PAUL ANKA—Hold Me Tii The Moming Comes A

WKAU-AM-FM—Appleton
(Rich Alien—M.D.)
s % EDDY GRANT~Electric Avenue 4-1
* % SERGID MENDES—Never Gonna Let You Go 12-7
* MADNESS—Our House 159
# THE POLICE—Every Breath You Take 20-15
# DURAN DURAN—Is There Something | Should Know

31-23
oo AFLOCK OF SEAGULLS —Wishing
oo QUARTERFLASH—Take Me To Heart
© BRYAN ADAMS—Cuts Like A Knife B
© THE HUMAN LEAGUE—(Keep Feeling) Fascination B
© DEBARGE—AIl This Love B
© STEVIE NICKS—Stand Back B
© DAVID BOWIE—China Girl A
© CROSBY, STILLS AND NASH—War Games A
© DAVE EDMUNDS—Slipping Away A

WKTI-FM—Milwaukee
(John Grant—M.D.)
# % THE TUBES—She's A Beauty 14-9
# % THE POLICE—Every Breath You Take 16-10
# PRINCE-199923-15
* LOVERBOY—Hot Girls In Love 24-20
 BOB SEGER AND THE SILVER BULLET BAND—Roll
Me Away 25-21
oo DEBARGE—AIl This Love

les Radio Action.

Based on station playlists through Tuesday (6/14/83)

© QUARTERFLASH-Take Me To Heart B

© THE FIXX—Saved By Zero B

® STEVIE NICKS—Stand Back B

© ROD STEWART—Baby Jane B

© ROBERT PALMER—You Are In My System B

© SERGID MENDES—Never Gonna Let You Go A
© A FLOCK OF SEAGULLS-Wishing A

© EURYTHMICS —Sweet Dreams A

WZOK-FM—Rockford
(Tim Fox—M.D.)
% THE TUBES—She’s A Beauty 4-1
* * CULTURE CLUB-Time 5-3
* DARYL HALL AND JOHN DATES—Family Man 6-4
* IRENE CARA—-Flashdance . . . What A Feeling 7-5
* EDDY GRANTEleciric Avenue 8-6
®@ SERGID MENDES—Never Gonna Let You Go
oo PRINCE-1999
© CHRIS DE BURGH—Don't Pay The Ferryman A

Northeast Region
mmsm#* PRIME MOVERS s

THE POLICE-Every Breath You Take (A&M)

IRENE CARA-Flashdance . . . What A Feeling
(Casabtanca)

EDDY GRANT—Electric Avenue (Epic)

mmam® TOP ADD ONS s

THE HOLLIES— Stop In The Name Of Love
(Atlantic)

MICHAEL SEMBELLO— Manaic (Casablanca)

QUARTERFLASH - Take Me To Heart (Geffen)

s BREAKOU T S eo—

ELO- Rock And Roll Is King (Jet Records)
MEN WITHOUT HATS— Safety Dance

.o "*D"ﬁ;gg House o (Backstreet)

O TR S T T e CROSBY, STILLS AND NASH— War Games

o STEVIE NICKS—Stand Back B (Atlantic)

© QUARTERFLASH—Take Me To Heart B - -

WKZW-FM—Peoria
{(Mark Maloney—P.D.)

# # IRENE CARA—Flashdance . . .

# % JOURNEY—Faithfully 4-2

* SCANDAL—Love's Got A Line On You 5-5

+* THE TUBES—She's A Beauty 8.7

oo QUARTERFLASH—Take Me To Heart

oo BRYAN ADAMS—Cuts Like A Knife

© MICHAEL JACKSON—Wanna Be Startin’ Something B

» B0B SEGER AND THE SILVER BULLET BAND—Roll Me

Away
© ROD STEWART—Baby Jane B
© SERGID MENDES—Never Gonna Let You Go A

WLOL-FM—Minneapolis
(Gregg Swedberg—M.0.)
# % EODY GRANT—Electric Avenue 5-1
# % THE POLICE —Every Breath You Take 7-2
# ELTON JOHN—I'm Still Standing 11-8
# CHRIS DE BURGH—Oon't Pay The Ferryman 16-13
# DDNNA SUMMER—She Works Hard For The Money

What A Feeling 3-1

2320
oo ELD—Rock And Rl Is King
® TOTO—Waiting For Your Love A
© MEN WITHOUT HATS—Safety Dance A
© CHARLIE-It's Inevitabie A
© THE HOLLIES—Stop In The Name Of Love A
© A FLOCK OF SEAGULLS—Wishing B
© SERGIO MENDES—Never Gonna Let You Go B
© AMERICA—The Border B

WLS-AM —Chicago
(Dave Denver—M.D.)
# % EODY GRANT—Electric Avenue 9-5
# % THE POLICE—Every Breath You Take 12-6
# DARYL HALL AND JOHN OATES—Family Man 19-13
* MADNESS—Our House 36-22
* SERGIO MENDES—Never Gonna Let You Go 33-26
o STEVIE NICKS-Stand Back B
© DURAN DURAN—is There Something | Should Know A

WLS-FM—Chicago
(Dave Denver—M.0.)
# % EDDY GRANT—Electsic Avenue 9-5
# % THE POLICE—Every Breath You Take 12-6
* MADNESS—Our House 36-22
# DARYL HALL AND JOHN OATES—Family Man 19-13
oo KAIAGOOGOO—Too Shy
© STEVIE NICKS—Stand Back B
© DURAN DURAN—Is There Something | Should Know A
© BRYAN ADAMS—Cuts Like A Knife A
© DEF LEPPARO—Rock Of Ages A

WRKR-FM—Racine
(Steve Warren—M.D.)
*  RICK SPRINGFIELD —Affair Of The Heart 10-5
+ % DARYL HALL AND JOHN OATES—Family Man 14-8
* KAJAGOOGOD—-Too Shy 13-10
 PRINCE-1999 16-11
* EDDY GRANT~Electric Avenue 21-14
oo TEARS FOR FEARS~Mad World
© MICHAEL JACKSON—Wanna Be Startin' Something B
© MADNESS—Our House B
© BOB SEGER AND THE SILVER BULLET BAND—Rolt Me

Away B
© QUARTERFLASH—Take Me Away B

WSPT-FM—Stevens Point
(Brad Fuhr/Dianne Tracy—M.D.)
# % IRENE CARA—Flashdance . . . What A Feeling 1-1
* % EDOY GRANT—Electric Avenue 3-2
# THE TUBES—She’s A Beauty 11-3
# THE POLICE—Every Breath You Take 30-21
oo QUARTERFLASH—Take Me To Heart
oo BRYAN ADAMS—Cuts Like A Knife
© AFLOCK OF SEAGULLS—Wishing B
© BILLY IDOL—White Wedding B
© THE FIXX—Saved By Zero B
© THE GREG KIHN BAND—Love Never Fails B
© SERGIO MENDES—Never Gonna Let You Go B
© MARTIN BRILEY—The Sait In My Tears B
© LITTLE RIVER BAND—We Two B
© CROSBY, STILLS AND NASH—War Games A
© THE HUMAN LEAGUE—(Keep Feeling) Fascination A
o DAVE EDMUNOS—Slipping Away A
© DEF LEPPARD—Rock Of Ages A

WZEE-FM—Madison
(Matt Hudson—M.D.)
* # EDDY GRANT~Electric Avenue 3-1
* & STYX~Oon't Let It End 5-3
 MICHAEL JACKSON—Wanna Be Startin’ Something

15-10
# CHRIS DE BURGH—Don't Pay The Ferryman 16-11
* MADNESS—Our House 21-14
®e PRINCE—1999
oo NAKED EYES—Always Something There To Remind

Me
© CHAMPAIGN—Try Again B
© DEF LEPPARD—Rock Of Ages B
© MICHAEL SEMBELLO~Maniac B
© LOVERBOY—Hot Girls In Love B

WACZ-AM-Bangor
{Michael 0'Hara—M.0.)

#  IRENE CARA—Flashdance . . .

# % STYX—Oon't Let It End 6-3

# EDDY GRANT—Electric Avenue 7-4

# LIONEL RICHIE-My Love 8-5

* LOVERBOY—Hot Girls In Love 28-21

® SHERRIFF—When I'm With With You B

® QUARTERFLASH—Take Me To Heart B

© MICHAEL SEMBELLD—Maniac B

© DEBARGE—AIl This Love A

® ELD—Rock & Roll Is King A

© JDAN JETT & THE HEARTBREAKERS—Fake Friends A

WBEN-FM—Buffalo
(Roger Christian—M.0.)

# # BILLY IDOL—White Wedding 12-9

* % LOVERBOY—Hot Girls In Love 39-12

* STYX—Don't Let It End 22-19

# GLADYS KNIGHT AND THE PIPS—Save The Overtime
For Me 33-21

* ROD STEWART—Baby Jane 32-22

oo DEF LEPPARD—Rock Of Ages

oo QUARTERFLASH-Take Me To Heart

® THE HOLLIES—Stop In The Name Of Love B

© THE HUMAN LEAGUE—(Keep Feeling) Fascination A

© DOUBLE IMAGE—Night Pulse A

© LUARA BRANIGAN—How Am 1 Supposed To Live
Without You A

WBLI-FM—Long Island
(Bill Terry—P.D.)

% % [RENE CARA—Flashdance . .

& STYX—Don't Let It End 12.6

* RICK SPRINGFIELD—Affair Of The Heart 8.7

* DARYL HALL AND JOHN DATES— Family Man 15-12

* SERGIO MENDES—Never Gonna Let You Go 17-14

®o JIM CAPALDI-That's Love

oo A FLOCK OF SEAGULLS —Wishing

© MADNESS—Our House B

© THE BEE GEES—The Woman In You B

© QUARTERFLASH—Take Me To Heart A

© THE HUMAN LEAGUE - (Keep Feeling) Fascination A

© BILLY IDOL—White Wedding A

WCAU-FM—Philadelphia
(Glen Kalina—M.D.)
* % [RENE CARA—Flashdance . .. What A Feeling 1-1
* % BILLY IDOL—White Wedding 3-2
# THE POLICE—Every Breath You Take 9-3
# MICHAEL JACKSON—Wanna Be Startin’ Something
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# A FLOCK OF SEAGULLS—Wishing 23-17
oo ELO—Rock And Roll Is King
oo PETER TQSH—Johnny B. Goode
© MICHAEL SEMBELLO—Maniac B
© THE HOLLIES—Stop In The Name Of Love B
 JOE WALSH—Space Age Whiz Kid B
© BRYAN ADAMS—Cuts Like A Knife B
® QUARTERFLASH—Take Me To Heart B
o MTUME—Juicy Fruit B
© LOZ NETTO—Fade Away B
o CHRIS MANCIN:—City Girl A
o AL JARREAU—Boogie Down A
© U2—Two Hearts Beat As One A
© MEN WITHOUT HATS—Safety Dance A
o CROSBY, STILLS AND NASH—War Games A
© AMERICA—The Border A

WIGY-FM—Bath -

(Scott Robbins—M.0.)
# % |RENE CARA—Flashdance . ..
* % KAJAGOOGOO—Too Shy 5-3
* EDDY GRANT—Electric Avenue 7-4
* THE POLICE—Every Breath You Take 18-11
* MICHAEL JACKSON—-Wanna Be Startin’ Somethi

What A Feeling 1-1

- Wahat A Feeling 1-1

What A Feeling 1-1

© THE GREG KIHN BAND—Love Never Fails B
© DAVID BOWIE—China Girl B

© MADNESS-Our House B

© LITTLE RIVER BAND—We Two B

WGUY-AM—Bangor
(Bil Pasha—M.D.)
# % KAJAGOOGOO—Too Shy 10-4
# % ELTON JOHN—I'm Still Standing 9-5
* STYX—Don't Let It End 14-11
* lz)gl%ll DURAN-Is There Something | Should Know

# THE POLICE—~Every Breath You Take 26-22
oo BRYAN ADAMS—Cuts Like A Knife

oo DIANA ROSS—Pieces Of Ice

© MICHAEL SEMBELLD—Maniac B

© JOAN ARMATRADING—Drop The Pilot B

© THE GREG KIHN BAND-Love Never Fails B
© AL JARREAU—Boogie Down B

© JIM CAPALDI-That's Love B

© THE FIXX—Saved By Zero B

© SMOKEY ROBINSON—Blame It On Love A
© SHALAMAR—Dead Giveaway A

© DEF LEPPARD~Rock Of Ages A

© AMERICA—The Border A

© THE STOMPERS—Never Tell An Angel A

o MEN WITHOUT HATS—Safety Dance A

© DONNIE IR!S—Do You Compute A

© ROMAN HOLLIDAY —Standby A

© GOANNA-Solid Rock A

© DAVID BOWIE—China Girl A

WHEB-FM-Portsmouth
(Rick Dean—M.0.)

# # |RENE CARA—Flashdance .

% w STYX—Don't Let It End 8-5

* RICK SPRINGFIELD—Affair Of The Heart 11-9

# EDOY GRANT—Electric Avenue 16-10

* JOURNEY—Faithfully 13-11

© DURAN DURAN—Is There Something | Should Know A

® PRINCE-1999 A

® MICHAEL SEMBELLD—Maniac A

© BRYAN ADAMS—Cuts Like A Knife A

WHFM-FM—Rochester
{Marc Cronin—M.D.)
# % EDDY GRANT—Electronic Avenue 9-4
# % THE POLICE—Every Breath You Take 19-8
* MADNESS—Our House 22-14
# STEVIE NICKS—Stand Back 28-20
» PRINCE-1999 34-25
oo MICHAEL JACKSON—Wanna Be Startin' Something
oo David Bowie—China Girl
® A FLOCK OF SEAGULLS—Wishing B
L] gUWAN DURAN—Is There Something | Shouid Know

..What A Feeling 1-1

© THE HOLLIES—Stop In The Name Of Love B
© LDUISE TUCKER—Midnight Blue B

o DAVE EDMUNDS—Slipping Away A

© TACO—Puttin’ On The Ritz A

WIFI-FM (1-92)—Philadelphia
{Roy Laurence, P.0./Lee Paris—M.0.)

# % DURAN DURAN—Is There Something | Should
Know 15-3

# % AFLOCK OF SEAGULLS—Wishing 12-4

* EURYTHMICS—Sweet Dreams 21-14

# YELLO—! Love You 26-18

* X~Breathless 29-19

oo ROBERT HAZARD—Change Reaction

oo MDDERN ENGLISH—Someone’s Calling

© POLECATS—Make A Circuit With Me A

© PRINCE-1999 A

® DNE-TWO-THREE—Runaway A

© THOMAS DOLBY—Europa And The Pirate Twins A

© THE B-52"S—Legal Tender A

® BURNING SENSATIONS—Belly Of The Whale A

® R.E.M.—Radio Free Europe A

© GOANNA—Solid Rock A

© WHAM—Bad Boys B

WROR-FM—Boston
(Gary Berkowitz—M.D.)
% DARYL HALL AND JOHN DATES—Family Man 3-1
% EDODY GRANT—Electric Avenue 10-5
# DEBARGE—AIl This Love 12-6
# THE POLICE—Every Breath You Take 31-14
* BILLY I0OL—White Wedding 26-18
oo QUARTERFLASH—Take Me To Heart
oo JOE WALSH—Space Age Whiz Kid
© THE KINKS—Come Dancing B
© STEIVE NICKS—Stand Back B
© MICHAEL SEMBELLO—Maniac B
© THOMAS DOLBY—Europa And The Pirate Twins A
© THE HUMAN LEAGUE—(Keep Feeling) Fascination A

Playlist Prime Movers *
Playlist Top AddOns @

oo LITTLE RIVER BAND—We Two
© TACO—Puttin’ On The Ritz B
© MICHAEL SEMBELLO— Maniac A

WOKW-FM—Ithaca
{Denny Alexander—M.D.)

# % IRENE CARA—Flashdance . . . What A Feeling 3-1

# % THOMAS DOLBY—She Blinded Me With Science 8-
4

 KENNY ROGERS—AIl My Life 12-8
# THE KINKS—Come Dancing 21-17
* ’2‘:‘:1';“'. JACKSON—Wanna Be Startin’ Something

oo QUARTERFLASH—Take Me To Heart

@ ELD—Rock And Roll Is King

© BRYAN ADAMS—Cuts Like A Knife B

® THE FIXX~Saved By Zero B

o DONNIE IRiS—Do You Compute B

© STEVIE NICKS—Stand Back A

© ROBERT PALMER-You Are In My System A
© PRISM-Beat Street A

© MEN AT WORK—It's A Mistake A

© SHALAMAR— Dead Giveaway A

WPHD-FM-Buffalo

(Harv Moore—M.0.)
* & EDDY GRANT -~ Electric Avenue 1-1
% % THE POLICE— Every Breath You Take 4.2
# STEVIE NICKS—Stand Back 13-3
# LDVERBDY—Hot Girls In Love 14-6
 ELTON JOHN—I'm Still Standing 12-11
oo THE GREG KiHN BAND—-Love Never Fails
oo U2_Two Hearts Beat As One
© QUARTERFLASH—Take Me To Heart B
© CROSBY, STILL AND NASH—War Games A
© ZEBRA—Who's Behind The Door A
© DDNNIE IRIS—Do You Compute A

WFEA-AM (13 FEA)—Manchester
(Rick Ryder—M.D.)

# % CULTURE CLUB—Time 1-1

# % EDDY GRANT—Electric Avenue 5-4

* SERGIO MERDES~Never Gonna Let You Go 6-5

* THE KINKS—Come Dancing 9-8

+ THE POLICE—Every Breath You Take 25-20

oo THE FIXX—Saved By Zero

oo BERLIN-The Metro

© THE HOLLIES—Stop In The Name Of Love B

© PAUL ANKA—Hoid Me 'Til The Morning Comes B

© PRINCE-1999 B

o gum DURAN-Is There Something | Should Know

o THE BORDER—America A
© WAR GAMES— Crosby, Stills And Nash A
© ROMAN HOLLIDAY—Stand By A

WPST-FM—Trenton
(Tom Taylor—M.D.)
# % NAJAGOOG00—Too Shy 9-6
# % MADNESS—Our House 14-8
 ELTON JOHN—I'm Still Standing 21-16
# THE POLICE—Every Breath You Take 28-20
* PRINCE-1999 36-31
oo BRYAN ADAMS—Cuts Like A Knife
oo CHARLIE-It's Inevitable
o DEBARGE—AIl This Love B
© MICHAEL JACKSON—Billie Jean B
® QUARTERFLASH—Take Me To Heart B
© AMERICA—The Border B .
© MARTIN BRILEY—The Salt In My Tears B
L] gARSHAl CRENSHAW—Whenever Your On My Mind

© RED ROCKERS—China B

© CROSBY, STILL AND NASH—War Games A
® MICHAEL SEMBELLD—Maniac A

® ELO—Rock And Roll King A

WRCK-FM—Utica Rome
{Jim Rietz—M.0.)

+ % THE POLICE—Every Breath You Take 13-5

* % DEF LEPPARD—Rock Of Ages 20-13

" ZDéJng DURAN—Is There Something § Should Know
-21

# LDVERBOY—Hot Girls In Love 29-22

 STEVIE MICKS—Stand Back 30-25

oo CROSBY, STILLS AND NASH—War Games

oo ELD—Rock And Rol! Is King

© PRINCE-1999 B

© JOE WALSH—Space Age Whiz Kid B

© MICHAEL SEMBELLO— Maniac B

© RED ROCKERS—China B

© U2—Two Heart Beat As One A

® DONNIE IRIS—Do You Compute A

© DOUBLE IMAGE—Night Pulse A

® ELO—Rock And Roll Is King A

WKCI-FM—New Haven
{Danny Lyons—M.D.)
# % DARYL HALL AND JOHN OATES—Family Man 4-3
# % EDDY GRANT—Electric Avenue 5-4
 THE TUBES—She's A Beauty 7-5
* THE POLICE—Every Breath You Take 127
+ CHAMPAIGN—Try Again 9-8
oo THE HOLLIES—Stop In The Name Of Love
© ROD STEWART—Baby Jane B
© THE KINKS—Come Dancing B
© DURAN DURAN—Is There Something | Should Know

B
© MICHAEL SEMBELLD—Maniac B

WKFM-FM—Syracuse
(John Carucci—P.D.)
* % IRENE CARA—Flashdance . . . What A Feeling 1-1
* % THE POLICE—Every Breath You Take 17-12
# MICHAEL JACKSON—Wanna Be Startin’ Something

20-15
# DURAN DURAN—Is There Something | Should Know

25-18
* PRINCE-1999 30-23
oo CROSBY, STILLS AND NASH—War Games
oo DIANA ROSS—Pieces Of Ice
© BRYAN ADAMS—Cuts Like A Knife B
© JOE WALSH—Space Age Whiz Kid B
© DONNIE tRIS—Da You Compute A
© U2—Two Hearts Beat As One A
© AMERICA—The Border A
© ZEBRA—Who's Behind The Door A
o PAUL ANKA—Hold Me 'Till The Morning Comes A
o SMOKEV‘ ROBINSON—Blame It On Love A

20-14
oo MEN AT WORK—It's A Mistake
® DEF LEPPARD—Rock Of Ages B
© MICHAEL SEMBELLO—Maniac B
® THE HOLLIES—Stop In The Name Of Love A
© ROMAN HOLLIDAY—Stand By A
® THE B-52'S —Legal Tender A
© BANANARAMA— Shy Boy A

WFLY-FM—Albany
(Jack Lawrence—M.0.)
# % THE TUBES—She's A Beauty 10-7
% KAJAGOOGDO—Too Shy 13-8
* MICHAEL JACKSON—~Wanna Be 14-9
 THE POLICE—Every Breath You Take 20-17
* PRINCE-1999 22-19
oo DAVE EDMUNDS—Slipping Away
oo BOB SEGER AND THE SILVER BUllﬂ BAND—Roll
Me Away
. ElO—Rock And Roll s King A
o MEN WITHOUT HATS—Safety Dance A
o DURAN DURAN—Is There Something | Should Know
B

© BRYAN ADAMS—Cuts Like A Knife B
© EURYTHMICS—Sweet Dreams B

www.americanradiohistorv.com

WKTU-FM—New York City
{(Michael Ellis—M.D.)

# % {RENE CARA—Flashdance . . .

# % CULTURE CLUB—Time 8-6

# CHAMPAIGN—Try Again 13-11

% RUN-D.M.C.—It's Like That 23-17

oo GEORGE BENSON—Inside Love (So Personal)

oo MICHAEL JACKSON—Wanna Be Startin’ Something

© FREEZE-I.0.U.B

© THE POLICE—Every Breath You Take B

© DONNA SUMMER—She Works Hard For The Money B

© NAJAGOOGOO—Too Shy B

© MICHAEL SEMBELLD—Maniac A

© JAMES INGRAM WITH PATTI AUSTIN—How Do You
Keep The Music Playing A

WNBC-AM—New York City
(Babette Stiland—M.D.)

# % JOURNEY—Faithfully 10-6

# % ELTON JOHN—1'm Still Standing 11-8

# THE KINKS—Come Dancing 14-13

# THE POLICE—Every Breath You Take 20-15

4 MADNESS—Our House 24-20

oo THE HOLLIES-Stop in The Name Of Love

What A Feeling 1-1

WSPK-AM—Poughkeepsie
(Chris Leide—M.D.)
# % STYX—Don't Let It End 2-1
# % RICK SPRINGFIELO—Affair Of The Heart 3.2
* KAJAGOOGO0-Too Shy 5-3
# ROD STEWART—Baby Jane 8-5
# THE POLICE— Every Breath You Take 15-6
®e TACD—Puttin’ On The Ritz
oe ELO—Rock And Roll Is King
© QUARTERFLASH—Take Me To Heart B
o CROSBY, STILLS AND NASH—War Games B
© DAVIO BOWIE—China Girl B
© THE HOLLIES—Stop In The Name Of Love B
© PRINCE-1999 B
© MATT JORDAN FUTURE BAND—Sometimes Love A
© BRYAN ADAMS— Cuts Like A Knife A
© MICHAEL SEMBELLO—Maniac A
© )DE WALSH—Space Age Whiz Kid A
© AMERICA—The Border A

WTIC-FM—Hartford
{Mikie West—M.0.)
# # [RENE CARA—Flashdance . . . What A Feeling 1-1
i MICSHAEL JACKSON—Wanna Be Startin' Something
11

# THE POLICE—Every Breath You Take 21-14
* STEVIE NICKS—Stand Back 27-21

% MADNESS—Our House 29-22

oo THE KiNKS-- Come Dancing

oo THE FIXX—Saved By Zero

© THE HOLLIES—Stop In The Name Of Love A

WTRY-AM—Albany
(Bill Cahill—M.D.)
## CULTURE CLUB—Time 4-2
# % JOURNEY—Faithfully 5-3
# SERGIO MENDES—Never Gonna Let You Go 10-7
* MADNESS—Our House 20-15
* THE KINKS—Come Dancing 27-22
oo ELO—Rock And Roll Is King
oo MEN WITHOUT HATS—Safety Dance
© QUARTERFLASH—Take Me To Heart A
© BRYAN ADAMS—Cuts Like A Knife B
® MICHAEL SEMBELLO—Maniac B
© DONNA SUMMER—She Works Hard For The Money B
© LOVERBOY—Hot Girls In Love B

WTSN-AM—Dover
(Jim Sebastian—M.0.)
© PRINCE-1999 B
© AFLOCK OF SEAGULLS—Wishing B
© THE HOLLIES—Stop In The Name Of Love B
© MICHAEL SEMBELLO—Maniac B
© LOUISE TUCKER—Midnight Blue B

(Continued on page 22)
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WXKS-FM—Boston
(Jeni Donaghey—M.D.)
% % THE STOMPERS—Never Tell An Angel 1.1
% THE POLICE - Every Breath Yoy Take 21-7
# ROD STEWART—Baby Jane 22-13
# PHYLLIS HYMAN—Riding The Tiger 34-17
* THE ISLEY BROTHERS—Between The Sheets 27-22
® STARPOINT—Don't Be So Serious B
® THE KINKS—Come Oancing B
© HIGH INERGY—He's A Pretendes B
© LDVERBOY—Hot Girls In Love B
© AL JARREAU—Boogie Down B
© RED ROCKERS—China B
© MTUME—Juicy Fruit A
© MEN WITHOUT HATS—Safety Oance A
© JOE WALSH-Space Age Whiz Kid A
© BANANARAMA- Shy Boy A
© DAYID BOWIE-China Girl A

Mid- Atlantic Region
mmm* PRIME MOVERS vumm

THE POLICE~ Every Breath You Take (A&M)

EDDY GRANT- Electric Avenue (Epic)

MICHAEL JACKSON— Wanna Be Startin’
Something (Epic)

mmmem® TOP ADD ONS s

QUARTERFLASH~ Take Me To Heart (Geffen)

BRYAN ADAMS~ Cuts Like A Knife (A&M)

THE HOLLIES— Stop In The Name Of Love
(Atlantic)

e BREAK QU TS eae—

ELO— Rock And Roll s King (Jet)
CROSBY, STILLS AND NASH— War Games
(Atlantic)

WAEB-AM—Alientown
(befferson Ward—M.0.)
# % KENNY ROGERS —All My Life 10-4
s % JAMES INGRAM WITH PATT! AUSTIN—How Do You
Keep The Music Playing 9-6
* DEBARGE—AIl This Love 22-14
# THE HOLLIES—-Stop in The Name Df Love 21-17
# PAUL ANKA—Hold Me 'Tili The Morning Comes 24-19
oo CRYSTAL GAYLE—Our Love Is On The Faultline
oo DIONNE WARWICK— All The Love In The World
@ THE POLICE— Every Breath You Take B
© LOUISE TUCKER— Midnight Blue A

WBSB-FM —Baltimore
(Rick James/Jan Jefferies—M.D.)
# # |RENE CARA—Flashdance . . . What A Feeling 1-1
% DAVID BOWIE—Let's Dance 2-2
# EDDY GRANT—Electric Avenue 4-3
* KAJAGOOGDO—Too Shy 12
# THE KINKS—Come Dancing 14-9
@ THE HOLLIES—Stop In The Name Of Love A
o DIANA ROSS—Pieces Of ce A

WBZZ-FM—Pittsburgh
{Chuck Tyler—M.0.)
% SERGI0 MENDES—Never Gonna Let You Go 9-5
# % MICHAEL JACKSON—Wanna Be Startin' Something

20-12
 THE POLICE—Every Breath You Take 26-16
 DEBARGE—AIl This Love 23-18
* MADNESS—Our House 28-20
oo QUARTERFLASH-Take Me To Heart
®e ELO—Rock And Roil Is King
© BRYAN ADAMS—Cuts Like A Knife A
® LOVERBOY—Hot Girls In Love A
o DONNA SUMMER—She Works Hard For The Money A

WCCK-FM—Erie
()J. Sanford—-M.D.)
% ALEX CALL—Just Another Saturday Night 5-3
% MARTIN BRILEY—The Salt In My Tears 8-5
 GARY MOORE —Always Gonna Love You 11-8
# LINDA RONSTADT—Easy For You To Say 21-14
* PRINCE-1999 26-17
oo MEN AT WORK—it's A Mistake
oo BRYAN ADAMS—Cuts Like A Knife
© THE GREG KiHN BAND- Love Never Fails B
© GOANNA— Solid Rock B
® DONNIE IRIS— Oo You Compute B
® JUKULA- Scatterlings Of Africa B
© DEBARGE— All This Love B
® ZEBRA— Who's Behind The Door B
® ELO- Rock And Roll Is King A
© SHALAMAR— Dead Giveaway A
© PRISM— Beat Street A
® QUARTERFLASH— Tahke Me To Heart A
® STEVIE NICKS— Stand Back A

WCIR-FM—Beckley
{Jim Martin-M.D.)
% PRINCE-1999 5-1
% STYX—Don't Let it End 3-3
# CULTURE CLUB—Time 6-5
# THE TUBES—She's A Beauty 7-6
# MICHAEL JACKSON—Wanna Be Startin' Something

17-8
®o CHRIS MANCINI-City Gir!
®e ELO-Rock & Roll Is King
® ROD STEWART--Baby Jane B
© LOVERBOY—Hot Girls In Love B
® THE POLICE—Every Breath You Take B
© EURYTHMICS—Sweet Dreams B
® CROSBY, STILLS AND MASH-War Games A
® CHARLIE-1t's Inevitable A
© DONNA SUMMER—She Works Hard For The Money B
© DIANA ROSS—Pieces 0f Ice A
® BONNIE TYLER—Total Ectipse Of The Heart A

WFBG-AM —Altoona
(Tony Booth—M.D.)
% EDDY GRANT—Electric Avenue 13-7
w # THE POLICE—Every Breath You Take 23-16
 ROD STEWART—Baby Jane 31-23
 BOB SEGER AND THE SILVER BULLET BAND—Roll
Me Away 38-30
% MADNESS—Qur House 27-18
oo QUARTERFLASH-Take Me To Heart
oo BRYAN ADAMS—Cuts Like A Knife
® DURAN DURAN~Is There Something | Should Know

[
© DEBARGE-All This Love B
© THE FIXX—Saved By Zero B
© DIANAROSS—Pieces Of Ice A
© TONY JOE WHITE—Swamp Rap A
© SHOR PATROL~Loverboy A
® PETER TOSH—Johnny B. Goode A
© CROSBY, STILLS AND NASH—War Games A

WKRZ-FM—Wilkes-Barre
(Jim Rising~M.D.)
* % KAJAGOOGOO—Too Shy 8-4
* % STEVIE NICKS—Stand Back 26-14
 DEF LEPPARD—Rock Of Ages 40-16
 THE FIXX—Saved By Zerp 32-27
 MICHAEL SEMBELLO—Maniac 34-29
© THE GREG KIHN BAND-Love Never Fails B
® THE HOLLIES—Stop In The Name Of Love B
© DEBARGE—AIl This Love B
© JOE WALSH—Space Age Whiz Kid B
® JOAN ARMATRADING—Orop The Pilot B
© THE HUMAN LEAGUE—(Keep Feeling) Fascination A
® TACO—Puttin’ On The Ritz A
© MEN WITHDUT HATS -~ Safety Oance A
© GOANNA- Solid Rock A
® CHARLIE- It's Inevitable A
© THOMAS DOLBY— Europa And The Pirate Twins A
® SHALAMAR— Dead Giveaway A

WNVZ-FM—Norfolk
(Steve Kely—M.D.)
% MADNESS—Our House 6-1
%% MICHAEL JACKSON—Wanna Be Startin’ Something

169
 THE POLICE—Every Breath You Take 20-10
 THE BEE GEES—The Woman In You 24-20
* ROD STEWART—Baby Jane 35-27
© EURYTHMICS—Sweet Dreams B
© STEVIE NICKS—Stand Back B
© DURAN DURAN—Is there Something | Should Know B
© BRYAN ADAMS-Cuts Like A Knife B
© DEF LEPPARD—Rock Df Ages B
® MTUME-Juicy Fruit A

WQXA-FM—York
(Dan Steele—M.D.)
% CHAMPAIGN—Try Again 12-9
w % KAJAGOOGOO—Too Shy 14-10
* JIM CAPALDI-That's Love 19-16
A FLOCK OF SEAGULLS—Wishing 20-17
* DEBARGE-All This Love 24-20
eo EDDY GRANT—Electric Avenue
oo THE HUMAN LEAGUE—(Keep Feeling) Fascination
® PRINCE-1999 B
® BILLY IDOL—White Wedding B
© AMERICA—The Border A
© CROSBY, STILLS AND MASH—War Games A

WRQX-FM —Washington
(Mary Tatem—M.D.)

1 21 :I‘M;Il) EYES—Always Something There To Remmd
e

% EDDY GRANT—Electric Avenue 5-3

* DARYL HALL AND JOHN OATES—Family Man 6-4

 THE POLICE—Every Breath You Take 7-5

% CULTURE CLUB-Time 11-9

oo BRYAN ADAMS—Cuts Like A Knife

oo QUARTERFLASH—Take Me To Heart

WRVQ-FM—Richmond
(Jim Payne—M.D.)
* % MADNESS—Our House 14-10
* IlA7IClI1AEL JACKSON~-Wanna Be Startin' Something
# THE POLICE—Every Breath You Take 25-15
* DEBARGE—AIl This Love 23-20
oo DEF LEPPARD—Rock Of Ages
oo THE HUMAN LEAGUE—(Keep Feeling) Fascination
© LOVERBOY—Hot Girls In Love B
© QUARTERFLASH—Take Me To Heart B
® BERLIN-The Metro B
© THE HOLLIES—Stop In The Name Of Love B
© CROSBY, STILLS AND NASH—War Games B
© BRYAN ADAMS—Cuts Like A Knife B
® MICHAEL SEMBELLO—Maniac A
® ELO—Rock And Roll Is King A

WXIL-FM—Parkersburgh
(Paul Demille—M.D.)
s STYX—Don't Let It End 1-1
% MARTIN BRILEY—The Salt In My Tears 6-3
* PRINCE—1999 34-18
* GARY MOORE—Always Gonna Love You 20-14
% JOURNEY -After The Fire 13-11
oo ELO—Rock And Roll Is King
oo MEN AT WORK—It's A Mistake
® MICHAEL JACKSON—Wanna Be Startin’ Something B
© BRYAN ADAMS—Cuts Like A Knife B
L] gURAN DURAN—Is There Something | Should Know

© THE GREG KIHN BAND—Love Never Fails B

® AFLOCK OF SEAGULLS—Wishing B

© THE HUMAN LEAGUE—(Keep Feeling) Fascination B
© LOUISE TUCKER—Midnight Blue B

© LINDA RONSTADT —Easy For You To Say B

® AMERICA—The Border B

® LOVERBOY—Hot Girls in Love B

© QUARTERFLASH—Take Me To Heart A

© ROBERT PALMER—You Arz In My System A

® DONNIE IRIS—Do You Compute A

WHTX-FM—Pittsburgh
(Keith Abrams—=M.D.)
% PRINCE-1999 23-16
# # STEVIE NICKS—Stand Back 30-22
 SERGIO MENDES—Never Gonna Let You Go 13-6
# THE POLICE—Every Breath You Take 19-12
% A FLOCK OF SEAGULLS—Wishing 20-13
oo THE HOLLIES—Stop In The Name Of Love
@0 THE FIXX—Saved By Zero
L] IIB)UIWI DURAN—Is There Something | Should Know

© MICHAEL SEMBELLO—Maniac A
® ELO~Rock And Roll s King A

WZYQ-FM—Frederick
(Xemosabi Joe—M.D.)
# # EDDY GRANT—Electric Avenue 2-1
w % STYX—Oon't Let It End 10-3
 JOURNEY —Faithfully 11-5
# CHRIS DE BURGH-Don't Pay The Ferryman 147
* MICHAEL JACKSON—Wanna Be Startin’ Something
21-14

oo ELD—Rock And Roll Is King

oo DIANA ROSS—Pieces Of Ice

© PRINCE-1999B

© MADNESS—Our House B

© JIM CAPALD{—That's Love B

© CHAMPAIGN—Try Again B~

© DAVE EDMUNDS—Slipping Away B
© JOAN JETT—Fake Friends A

© DEF LEPPARD—Rock Of Ages A

© JOAN ARMATRADING—Drop The Pilot A
® BILLY IDOL—White Wedding A

Southeast Region

% PRIME MOVERS s

THE POLICE- Every Breath You Take (A&M)
EDDY GRANT -~ Electric Avenue (Epic)
MADNESS- Our House (Geffen)

meem® TOP AOO ONS s

BRYAN ADAMS - Cuts Like A Knife (A&M)
MICHAEL SEMBELLO— Maniac (Casablanca)

 DEBARGE—AIl This Love 13-8

* NAKED EYES—Aiways Something There To Remind
Me 17-10

* JOURNEY—Faithfully 14-11

oo MICHAEL JACKSON—Human Nature

® THE POLICE—Every Breath You Take B

© ELTON JOHN—I'm Still Standing B

WBBQ-FM—Augusta
(Bruce Stevens—M.D.)
wh mzCMAEL JACKSON—Wanna Be Startin' Something

7K
# w EDDY GRANT—Electric Avenue 15-10

* MARTIN BRILEY-The Salt In My Tears 24-19

w THE POLICE—Every Breath You Take 30-21

* MADNESS—Our House 29-22

oo ELO—Rock & Roll Is King

oo DIANA ROSS—Pieces Of Ice

© DEF LEPPARD— Rock Of Ages B

© BRYAN ADAMS— Cuts Like A Knife B

© QUARTERFLASH— Take Me To Heart B

© THE HUMAN LEAGUE - (Keep Feeling) Fascination A

 LITTLE RIVER BAND-We Two 13-10

% THE KINKS—Come Dancing 15-13

oo QUARTERFLASH-Take Me To Heart

oo CROSBY, STILLS AND NASH—War Games
® PRINCE-1999B

® CHARLIE-It's Inevilable A

® TACO—Puttin’ On The Ritz A

® ELO—Rock And Roll Is King A

WDCG-FM—Durham
(Randy Xabrich—M.D.)

w % [RENE CARA—Flashdance . . .

% CHAMPAIGN —Try Again 4-3

What A Feeling 1-1

- # THOMAS DOLBY—She Blinded Me With Science 20-4

* THE POLICE—Every Breath You Take 15-6

+ EDDY GRANT—Electric Avenue 12-7

® PRINCE-1999 B

© DONNA SUMMER—She Works Hard For The Money B
© BOB SEGER AND THE SILVER BULLET BAND—Roll Me

Away B
o THE MDLUES—Stop InThe Name Of Love A
© DURAN DURAN—Is There Something | Should Know A

WBCY-FM—Charlotte
(Bob Xaghan—M.D.)

w w THE POLICE - Every Breath You Take 16-3

# % EDDY GRANT—Electric Avenue 21

* KAJAGOOGOO—Too Shy 13-10

* u;cum JACKSON—Wanna Be Startin' Something
18-14

* PRINCE—1999 23-16

o¢ MICHAEL SEMBELLO—Maniac

@ ELO—Rock And Roll Is King

® STEVIE NICKS—Stand Back B

© THE FIXX—Saved By Zero B

L] :08 SBEGER AND THE SILVER BULLET BAND—Roll Me
\way

® EURYTHMICS—Sweet Dreams A

© QUARTERFLASH—Take Me To Heart A

© A FLOCK OF SEAGULLS—Wishing A

® TOTO-Waiting For Your Love A

QUARTERFLASH~ Take Me To Heart (Geffen)

somsmmem B REAK QU T S msesem

ELO- Rock And Roll Is King (Jet Records)

DIANA ROSS— Pieces Of ice (RCA)

CROSBY, STILLS AND NASH— War Games
(Atlantic)

WAEV-FM —Savannah
().D. North—M.D.)
s {RENE CARA—Flashdance . . . What A Feeling 3-1
ww SERGIO MENDES—Never Gonna Let You Go 8-4
 DARYL HALL AND JOHN OATES—Family Man 11-5
 ELTON JOHN—I'm Still Standing 18-9
% THE BEE GEES—The Woman In You 16-11
oo STEVIE NICKS—Stand Back
@e LOUISE TUCKER—Midnight Bive
@ MADNESS—Our House B
© ROD STEWART—Baby Jane B
© THE HOLLIES—Stop In The Name Of Love B
© THE HUMAN LEAGUE—(Keep Feeling) Fascination A
@ THE STOMPERS—Never Tell An Angel A
© DOUBLE IMAGE—Night Pulse A
® GOANNA—Solid Rock A

WANS-FM—Anderson/Greenville
(Rod Metts—M.D.)
% DARYL HALL AND JOHN OATES—Family Man 5-3
w EDDY GRAMT—Electric Avenue 10-7
* MICHAEL JACKSON—Wanna Be Startin’ Something
16-10

* BRYAN ADAMS —Cuts Like A Knife 18-14

% THE POLICE—Every Breath You Take 23-15
oo DIANA ROSS—Pieces Of Ice

oo ELO—Rock And Roll Is King

o DEBARGE—AIl This Love 8

o CHRIS DE BURGH—Don't Pay The Ferryman B
© ALTERED IMAGES—Don't Tatk To Me About Love B
® DEF LEPPARD—Rock Of Ages A

® QUARTERFLASH—Take Me To Heart A

© MARTIN BRILEY—The Salt In My Tears A

© GOANNA-Solid Rock A

WAXY-FM—Ft. Lauderdale
{Rick Shaw—M.D.)
w % CULTURE CLUB—Time 9-5
% JAMES INGRAM WITH PATT! AUSTIN—How Oo You
Keep The Music Playing 11-6

WBGM-FM-Tallahasse
(Al Brock—P.D./Jack Norris—M.0.)
ww STYX—Don't Let It End 5-3
# # THE POLICE—Every Breath You Take 21-12
s MQICHAEL JACKSON—Wanna Be Startin’ Something
19-14
* CHAMPAIGN—Try Again 22-18
* STEVIE NICKS—Stand Back 36-28
oo ELO-Rock And Roli Is King
@o THE HOLLIES—-Stop In The Name Of Love
@ DEBARGE~-A}| This Love B
® LOVERBOY—Hot Girls In Love B
© THE HUMAN LEAGUE - (Keep Feeling) Fascination B
© DAVE EDMUNDS -Shipping Away A
© MTUME-Juicy Fruit A
® CROSBY, STILLS AND NASH—War Games A

WKXX-FM—Birmingham
(Steve Davis—M.D.)

i NAKEDBEYES—AIways Something There To Remind
Me 11

w % THE POLICE—Every Breath You Take 20-14

 ALABAMA—The Closer You Get 9-5

 LEE GREENWDOD-1.0.U. 24-19

* MADNESS—Our House 27-22

© PRINCE-1999 B

© EURYTHMICS—Sweel Oreams B

® STEVIE NICKS—Stand Back B

© QUARTERFLASH—Take Me To Heart A

@ MICHAEL SEMBELLO—Maniac A

@ BRYAN ADAMS—Cuts Like A Knife A

WCGO-FM—Columbus
(Bob Raleigh—M.D.)
* w EDDY GRANT—Electric Avenue 7-3
* % STYX-Don't Let It End 6-5
# THE TUBES—~She's A Beauty 9-7
 ELTON JOHN—I'm Still Standing 11-8
 JOURNEY—Faithfully 10-9
oo MARTIN BRILEY—The Salt In My Tears
o THE HOLLIES—Stop In The Name Of Love
© MICHAEL JACKSON—Wanna Be Startin’ Something B
© STEVIE NICKS—Stand Back B
® CHRIS DE BURGH—Don't Pay The Ferryman B
© DEBARGE—AN This Love B
© BONNIE TYLER-Total Eclipse A
© DAVE EDMUNDS—Slipping Away A

WCSC-AM—Charleston
(Chris Bailey—M.D.)
# % ELTON JOHN—I'm Still Standing 10-6
% KAJAGOOGOO—Too Shy 11-7
* EDDY GRANT—Electric Avenue 6-2

WEZB-FM—New Orleans
(Jerry Lousteau—M.D.)
% SERGIO MENDES—Never Gonna Let You Go 6-3
% MADNESS—Our House 11-6
 ELTON JOHN-I'm Still Standing 15-10
 THE POLICE - Every Breath You Take 19-11
s lzlgll!gn DURAN- Is There Something | Should Know
oo DIANA ROSS -Pieces Of Ice
oo BRYAN ADAMS—Cuts Like A Knife
® MICHAEL SEMBELLO—Maniac B
® DEF LEPPARD—Rock Of Ages B
® AFLOCK OF SEAGULLS—Wishing B
® THE HOLLIES—Stop In The Name Of Love A

WFLB-AM—Fayetteville
(Larry Canon—M.D.)
* # SERGIO MENDES—Never Gonna Let You Go 10-5
% KAJAGOOGOO—Too Shy 12-6
 THE KINKS—Come Dancing 25-15
w THE POLICE—Every Breath You Take 31-24
# THE HOLLIES—Stop In The Name Of Love 35-29
*o AMERICA—The Border
oo ELO—Rock And Roll Is King
© QUARTERFLASH—Take Me To Heart B
@ BRYAN ADAMS—-Cuts Like A Knife B
@ DEF LEPPARD—Rock Of Ages B
© DAVE EDMUNDS—Slipping Away B
© LEE GREENWOOD—1.0.U.B
© TDNY JOE WHITE—Swamp Rap A
© CROSBY, STILLS AND MASH—War Games A
® TACO—Puttin’ On The Ritz A
® LOUISE TUCKER—Midnight Blue A
© THE STOMPERS—Never Tell An Angel A
© TONY CAREY —West Coast Summer Night A
© RITA COOLIDGE—AIl Time High A

WFMF-FM—Baton Rouge
(Johnny “A"—M.D.)

 w [RENE CARA—Flashdance . .. What A Feeling 21

# % MICHAEL JACKSON—Wanna Be Startin’ Somethi

L84 DOlllgA SUMMER-She Works Hard For The Money
14-

# THE POUCE—Every Breath You Take 20- 14
 DEF LEPPARD—Rock Of Ages 19-15

% MICHAEL SEMBELLO-Maniac 29-17

oo SHALAMAR—-Dead Giveaway

®e E10-—Rock And Roll Is King

© QUARTERFLASH—Take Me To Heart B

® THE BEE GEES—The Woman In You B

© ROBERT PALMER—You Are in My System A

WINZ-FM—Miami
(Mark Shands—M.D.)
 # IRENE CARA—Flashdance . . . What A Feeling 1-1
# % THE POLICE—Every Breath You Take 10-2
* MTUME-Juicy Fruit 5-5
 DEF LEPPARD—Rock Of Ages 12-8
* gﬁl;«um LEAGUE—(Keep Feeling) Fascination
® THE FLIRTS— Jukebox
oo SHALAMAR— Oead Giveaway
© THE WHISPERS—Keep On Lovin' Me A
© MIGUEL BROWN—So Many Men So Little Time B
® NEW EDITION—1Is This The End B
® JOAN JETT—Fake Friends A

WISE-AM—Asheville
(John Stevens—M.D.)
+ # EDDY GRANT— Electric Avenue 13-4
% THE KINKS—Come Dancing 15-5
* PRINCE—-1999 20-6
# ELTON JOHN—I'm Still Standing 23-17
* CHAMPAIGN-Try Again 27-18
oo LOVERBOY—Hot Girls In Love
oo DIAMA ROSS—Pieces Of fce
© DEF LEPPARD—Rock Of Ages B
@ BRYAN ADAMS—Cuts Like A Knife B
® THE HOLLIES—Stop In The Name Of Love B
® DEBARGE—AIl This Love B
© MARTIN BRILEY—The Salt In My Tears B
® THE FiXX—Saved By Zero B
. gURAII DURAN-Is There Something | Should Know

© THE HUMAN LEAGUE~(Keep Feeling) Fascination B
@ DONNA SUMMER-She Works Hard For The Money B
© QUARTERFLASH—Take Me To Heart B

© AMERICA—The Border B

® CROSBY, STILLS AND NASH-War Games A

© SMOKEY ROBINSON—Blame It On Love A

® CHARLIE—It's |nevitable A

© ROMAN HOLLIDAY—Stand By A

® TACO—Puttin’ On The Ritz A

® ELO—Rock And Roll Is King A

© TONY JOE WHITE—Swamp Rat A

WIVY-FM-Jacksonville
(Dave Scott—M.D.)

w w IRENE CARA—Flashdance .

ww STYX—Don't Let t End 4-2

* CHRISTOPHER CROSS—No Time For Talk 8-4

* BILLY IDOL—White Wedding 12-6

* JOURNEY-Faithfully 15-8

oo RITA COLLIDGE—All Time High

e TOTO-Waiting For Your Love

.. What A Feeling 2-1

19-12
* EDDY GRANT—Electric Avenue 22-15
# THE POLICE—Every Breath You Take 21-16
% ROD STEWART—Baby Jane 23-19
oo MICHAEL SEMBELE0—Maniac
oo THE HOLLIES—Stop In The Name Of Love
© OEBARGE-AIl This Love B
© DONMA SUMMER—She Works Hard For The Money B
L] gURM DURAN—Is There Something | Should Know

® KAJAGDOGOO-Too Shy A

WHHY-FM—Montgomery
(Mark St. John—M.0.)
w % STYX—Don't Let It End 4-2
% MICHAEL SEMBELLO—Maniac 27-23
* EURYTHMICS—Sweet Dreams 17-13
# THE POLICE~ Every Breath You Take 21-16
* lzlu%n DURAN—Is There Something | Should Know
6
oo ElO—Rock & Roll King
® DIANA ROSS—Pieces Of Ice
L] BILLV 1DOL—White Wedding B
© QUARTERFLASH—Take Me To Heart B
© BRYAN ADAMS—Cuts Like A Knife B
® DEF LEPPARD—Rock Of Ages A
® STARBUCK—Full Cleveland A

WHYI-FM—Miami
(Robert W. Walker/Frank Amadeo—M.D.)
* % JOURNEY—Faithfully 9-5

WIDQ-FM—Meridian
(Chuck McCarthey—M.D.)
w % KAJAGOOGOO-Too Shy 14-7
w % THE KINKS—Come Dancing 17-10
# CULTURE CLUB—Time 2-1
* LITTLE RIVER BAND—We Two 10-5
* ELTON JOHN—I'm Still Standing 11-6
@0 QUARTERFLASH—Take Me To Heart
®o THE HOLLIES—Stop In The Name Of Love
L] gUIWI DURAN-Is There Something | Shoutd Know

© LEE GREENWODD-1.0.U. B
© BRYAN ADAMS—Cuts Like A Knife A
© RITA COOLIDGE—AIl Time High A

WIDX-AM-Jackson
(Bill Crew—M.D.)
% DEBARGE—AIl This Love 10-7
* % JAMES INGRAM WITH PATT} AUSTIN—How Do You
Keep The Music Playing 12
 LITTLE RIVER BAND—We Two 14-11
* MADNESS~Our House 15-12
* KAJAGOOGOO—Too Shy 20-16
© THE HOLLIES—Stop In The Name Of Love B
© LEE GREENWOOD-.0.U. B
© BRYAN ADAMS—Cuts Like A Knife B
© DAVE EDMUNDS—Slipping Away B
® A FLOCK OF SEAGULLS —Wishing B
© DURAN DURAN-Is There Something 1 Should Know

© DIANA ROSS—Pieces Of Ice B

© MICHAEL JACKSON—Wanna Be Startin' Something B

® LITTLE RIVER BAND—We Two A

© CHAMPAIGN—Try Again A

® EURYTHMICS—Sweel Dreams A

® ELO—Rock & Rolt Is King A

© BILLY PRICE AND THE KEYSTONE RHYTHM BAND—
She’s Tough A

WXLK-FM—Roanoke
(David Lee Michaels—M.D.)
% EDDY GRANT—Electric Avenue 3-1
% EURYTHMICS—Sweet Oreams 14-3
# MICHAEL JACKSON—Wanna Be Startin' Something

209
* PRINCE-1999 15-12
* JOE WALSH—Space Age Whiz Kid 29-16
®e TACO-Puttin’ On The Ritz
oo THE HOLLIES—Stop In The Name Of Love
© DAVID BOWIE—China Girl B
© CHRIS DE BURGH—Oon't Pay The Ferryman B
® SYLVIA—Snapshot B
© DEBARGE—AIl This Love A
© LEE GREENWDOD—1.0.U. A
© MEN AT WORK—It's A Mistahe A

WYCR-FM-York
{)J. Randolph—M.D.)
 w |RENE CARA-Flashdance . . .
% STYX—-Don't Let It End 4-3
 CULTURE CLUB—Time 5-5
# ELTON JOHN~I'm Still Standing 8-6
 EDDY GRANT=Electric Avenue 117
@0 AMERICA—The Border
oo CROSBY, STILLS AND NASH—War Games
© DURAN DURAN—Is There Something | Should Know

[
© DEF LEPPARD—Rock Of Ages B
© CHRIS DE BURGH—Don't Pay The Ferryman B
® EURYTHMICS—Sweet Dreams B
© DAVID BOWIE—China Girl A

What AFeeling 1-1

LONDON: (01) 439-9411
TOKYO: (03) 449-3761
MILAN: 282-91-58

Before you plan your next
trade ad—check THE FACTS!

92% of Radio Professionals who subscribe to Billboard
pass their copies on to almost 6 key
people within their station!

It's a fact from
Billboard's
AD SELL STUDY #2

Phone your Billboard representative today

for a complimentary copy
NEW YORK: (212) 764-7356
LOS ANGELES: (213) 859-5316
NASHVILLE: (615) 748-8100
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® TOTO—Waiting For Your Love B
® ELO—Rock And Roll Is King B
© DAVID BOWIE—China Girl A

WKRG-FM—Mobile
(Scott Griffith—M.D.)
* % STYX—Don't Let It End 3-1
* % KAJAGOOGOO-Too Shy 6-2
* EDDY GRANT—Electric Avenue 9-3
# THE KINKS—Come Dancing 14-10
* g?’z‘;‘ SUMMER—She Works Hard For The Money

oo ELO—Rock And Roll King

oo AMERICA—The Border

® THE HUMAN LEAGUE—(Keep Feeling) Fascination A
® DEF LEPPARD—Rock Of Ages B

® THE FIXX—Saved By Zero B

® A FLOCK OF SEAGULLS—Wishing B

WBJW-FM-Orlande
(Tery Long—M.D.)

o % IRENE CARA—Flastidance . . .

o % STYX—Den't Let It End 6-3

 THE TUBES—She's A Beauty 10-7

* EDDY GRANT—Electric Avenue 14-8

* ;A(;clI;AEl JACKSON—Wanna Be Startin’ Something

oo BRYAN ADAMS—Cuts Like A Knife

oo ELO—Rock And Roll Is King

WMC-FM (FM-100)—Memphis
(Tom Prestigiacomo—M.D.)
oo QUARTERFLASH- Take Me To Heart
° ?LA:'S KNIGHT ANO THE PIPS—Save The Overtime
or Me A
© AMERICA—The Border A

WOKI-FM—Knoxville

(Gary Adkins—M.D.)
W % PRINCE-1599 1-1
% EDDY GRANT—Electric Avenue 52
* KAJAGOOGOO~Too Shy 7-6
+ THE TUBES-She's A Beauty 97
* BILLY IDOL—White Wedding 13-11
oo THE HOLLIES—Stop In The Name Of Love
oo |OE WALSH—Space Age Whiz Kid
® ELO—Rock And Roll Is King A
© CROSBY, STILL AND NASH—War Games A
© SMOKEY ROBINSON--Blame It On Love A
® THOMAS DOLBY—Europa And The Pirate Twins A
© DONNIE IRIS—Do You Compute A

WQEN-FM—Gadsden
(Leo Davis—M.D.)
o % EDDY GRANT—Electric Avenue 1-1
* % PRINCE—1999 5-2
 LEE GREENWOOD—1.0.U. 189
% DEF LEPPARD—Rock Of Ages 27-16
* MICHAEL SEMBELLO—Maniac 28-20
oo A FLOCK OF SEAGULLS—Wishing
oo ELO—Rock And Roll Is King
© THE HUMAN LEAGUE—(Keep Feeling) Fascination B
L] gURAN DURAN—Is There Something | Should Know

® QUARTERFLASH—Take Me To Heart B

® THE HOLLIES—Stop In The Name Of Love B
© THE GREG KIHN BAND—Love Never Fails B
® TOTO—Waiting For Your Love A

© RITA COOLIDGE—AHN Time High A

WQUE-FM—New Orleans
(Chris Bryan—M.D.)
w % DEBARGE—A)| This Love 12.7
% % THE KINKS—Come Dancing 15-10
% ROD STEWART—Baby Jane 16-13
% DARYL HALL AND JOHN OATES—Family Man 17-14
o THE POLICE—Every Breath You Take 23-20
®o DIANA ROSS—Pieces Of Ice
oo ELO—Rock And Roll Is King
© STEVIE NICKS—Stand Back B
© DONNA SUMMER—She Works Hard For The Money B
® PAUL ANKA—Hold Me Til The Morning Comes B
© SMOKEY ROBINSON—Blame It On Love A

WQUT-FM-Johnson City
{(Dave Adams—M.D.)
s % STYX—Don't Let It End 6-2
% % RICK SPRINGFIELD —Affair Of The Heart 117
% DARYL HALL AND JOHN OATES—Family Man 12-8
o JIM CAPALDI—That's Love 22-10
* THE TUBES—She’s A Beauty 24-15
oo CHAMPAIGN-Try Again
oo ELO—Rock And Roll Is King
® MICHAEL JACKSON—Wanna Be Startin’ Something B
© THE POLICE—Every Breath You Take B
® THE KINKS—Come Dancing B
© MADNESS-0Our House B

WQXI-FM—Atlanta
(Jeft McCartney—M.0.)
% % THE POLICE—Every Breath You Take 20-9
+ % MADNESS-Qur House 22-15
* PRINCE-199927-19
% LEE GREENWOOD-1.0.U. 29-21
oo EURYTHMICS—Sweet Dreams
® MICHAEL SEMBELLO—Maniac B
© THE HOLLIES—Stop In The Name Of Love A
® ELO—Rock And Roll Is King A
© DIANA ROSS—Pieces Of lce A
® QUARTERFLASH—Take Me To Heart X
® STEVIE NICKS—Stand Back X
® JIM CAPALDI-That's Love X
© DONNA SUMMER—She Works Hard For The Money X
© DURAN DURAN-Is There Something | Should Know X

WRBQ-FM-Tampa
(Pat McKay—M.D.)
i sll;JHAEl JACKSON—Wanna Be Startin’ Something

What A Feeling 1-1

s SERGIO MENDES—Never Gonna Let You Go 10-8
 THE TUBES—She’s A Beauty 21-11

# MICHAEL SEMBELLO—Maniac 18-13

% THE POLICE—Every Breath You Take 29-14

oo DEF LEPPARD~Rock Of Ages

®e ELO—Rock & Roll Is King

® TACO—Puttin' On The Ritz A

WSEZ-FM-Winston-Salem
(Steve Finnegan—M.D.)
% MADNESS-Our House 15-10
o % THE POLICE—Every Breath YouTake 21-14
 IRENE CARA—Flashdance . . . What A Feeling 1.1
 SERGIO MENDES—Never Gonna Let You Go 7-6
 EDDY GRANT—Electric Avenue 12-8
oo AMERICA—The Border
oo U2—Two Hearts Beat As One
© BRYAN ADAMS—Cuts Like A Knife B
© QUARTERFLASH—Take Me To Heart B
© THE GREG KIHN BAND—Love Never Fails B
© SMOKEY ROBINSON—-Blame It On Love A
® GOANNA-Solid Rock A
© LOUISE TUCKER~Midnight Blue A
® LDZ NETTO—Fade Away A
© THOMAS DOLBY—Europa And The Pirates A

WSGF-FM—Savannah
().P. Hunter—-M.D.)
% % THE POLICE—Every Breath You Take 37-27

% STEVIE NICKS—Stand Back 36-30

 ELTON JOHN—1'm Still Standing 16-11

* EURYTHMICS—Sweet Dreams 26-21

* MADNESS-Our House 34-28

oo 0X0-Dance All Night

oo MEN WITHOUT HATS—Safety Dance

© LOVERBOY—Hot Girts In Love B

® DEF LEPPARD—Rock Of Ages B

® TACO—Puyttin’ On The Ritz B

® THE HUMAN LEAGUE—(Keep Feeling) Fascination B
. gURAN DURAN-Is There Something | Should Know

© CROSBY, STILLS AND NASH—War Games A
© MENAT WORK—It's A Mistake A
® SHALAMAR—Dead Giveaway A

WSKZ-FM—Chattancoga
{Eric Page—M.D.)
% CULTURE CLUB—Time 2.1
9% DARYL HALL AND JOHN OATES —Family Man 6-4

 EDDY GRANT—Electric Avenue 9-5

* MADNESS— Our House 15-7

* THE POLICE—Every Breath You Take 17-9

oo THE HUMAN LEAGUE—(Keep Feeling) Fascination
oo DAVID BOWIE—China Girl

® QUARTERFLASH—Take Me To Heart B

® THE FIXX—Saved By Zero B

© MICHAEL SEMBELLO—Maniac A

© STEVIE NICKS—Stand Back A

WTIX-AM—New Orleans
{Gary Franklin—M.D.)
% [RENE CARA—Flashdance . . . What A Feeling 1-1
% % MICHAEL JACKSON—Wanna Be Startin’ Something

4-2
% THE POLICE—Every Breath You Take 10-3
% MADNESS—-0ur House 11-7
* WAJAGOOGOO-Toc Shy 14-9
© RED ROCKERS—China 8
© DAVID BOWIE—China Girl B
® JOAN ARMATRADING—Drop The Pilot B

© MICHAEL SEMBELLO—Maniac B

© DOUBLE IMAGE—Night Pulse B

© CROSBY, STILLS AND NASH—War Games A
® BRYAN ADAMS—Cuts Like A Knife A

® DEBARGE—AIl This Love A

® LOUISE TUCKER—Midnight Btue A

© DIANA ROSS—Pieces Of lce A

® ELO—Rock And Roll Is King A

WWKX-FM—Nashville
(John Anthony—M.D.)
% % EDDY GRANT—Electric Avenue 1-1
ke :MCSHAEL JACKSON—Wanna Be Startin’ Something

* STYX—Don't Let it End 11-7

* MADNESS—Our HOuse 15-11

* THE POLICE—Every Breath You Take 27-17
oo ELO-Rock And Roll Is King

oo RED ROCKERS—China

® DEF LEPPARD—Rock Of Ages B

® MTUME-Juicy Fruit B

© DURAN DURAN—Is There Something | Should Know

B
© A FLOCK OF SEAGULLS—Wishing A

© AMERICA—The Border A
® U2-Two Hearts Beat As One A

© THE HUMAN LEAGUE—(Keep Feeling) F
o DAVE EOMUNDS—Slipping Away A

WZGC-FM—Atlanta
(John Young—M.D.)

WYKS-FM—Gainsville
(Lou Rodriguez—M.D.)
9 % MADNESS—Our House 4-1

% % CHRIS DE BURGH—Don't Pay The Feriyman 6-2

« EURYTHMICS—Sweet Dreams 8-4

* THE POLICE—Every Breath You Take 11-5

* STEVIE MCKS—Stand Back 19-13
oo CHARLIE-It's Inevitable

oo ELO—Rock And Roll Is King

© DAVID BOWIE—China Girl B

© THE HUMAN LEAGUE—(Keep Feeling) Fascination B
© THE GREG KIHN BAND—Love Never Fails B

® DEFLEPPARD—Rock Of AgesB
® JOAN ARMATRAOING—Drop The Pilot A

%% EDDY GRANT—Electric Avenue 2-1

%% THOMAS DOLBY—She Blinded Me With Science 3-

3
# MICHAEL JACKSON—Beat it 10-6
* KAJAGOOGOO—Too Shy 12-8

oo DIANA ROSS—Pieces Of Ice
oo ELO—Rock And Roll Is King

© BOB SEGER AND THE SILVER BULLET BAND—Roli Me

Away B
® EURYTHMICS—Sweet Dreams B
® THE FiXX—Saved By Zero B
® DEF LEPPARD—Rock Of Ages A
© BRYAN ADAMS—Cuts Like A Knife A

# THE POLICE—Every Breath You Take 27-20

NEW MUSIC SEMINAR

TUESDAY AND WEDNESDAY, JULY 5TH AND 6TH,
New York Hilton, 53rd Street and 6th Avenue,

J{ SCHEDULE OF EVENTS ¥

10:00 am - 11:00 am: Keynote Address
Miles Copeland: IRS Records.

11:30 am - 1:00 pm:

Independent Labels & Distribution
Tom Silverman: Tommy Boy, moderator

Marty Blecman: Megatone
Mark Cope: Faulty
Arnie Handwerger: Quality

Marty Scott: The Jem Group

Joe Robinson: Sugarhill
Mike Wilkinson: Importe/12
Miller London: Motown
Geoff Travis: Rough Trade
Rick Harte: Ace of Hearts

Urban Music Promotion
Juggy Gayles: moderator
Vernon Slaughter

Bobby Shaw: Warner Bros.

Keith Jackson: Elektra
Larry Yasgar: Atlantic
Joey Bonner: Prelude
Chuck Rush: Tommy Boy
Danny Glass: Chrysalis
Max Kidd: D.E.T.
John Brown: A&M

New Technologies

. Records

Publishing

Harold Orenstein: moderator, NYC
Lionel Conway: Island Music
Steve Howard: Zomba

Julie Lipsius: Lip Services

Robert Gordy: Jobette

Jay Morgenstern: Warner Music
Richard Griffiths: Virgin Records
Steve Love: ATV Music

Lucien Grange: RCA Music

5:30 Pm-7:00 pm: Album Radio

Steve Smith: Album Network, moderator
John Gorman: WMMS, Cleveland

Buck McWilliams: WIOT, Toledo

Greg Torrington: CHEZ, Ottowa

Norm Winer: WXRT, Chicago

Alan Sneed: WKLS, Attanta

Oedipus: WBCN, Boston

Al Peterson: Pollack Communications
Lisa Richards: Philadelphia

Brian Krysz: WWTR, Ocean City Maryland

Video Software

Kurt Munkacsi: Producer/Engineer moderator

Chuck Mitchell: RCA Video

isc

Dennis Pence: Sou Beta Hi Fi
a

Robert Woodwig:

ster Disc

Frank Dickinson: Digital by Dickinson

Richard Burgess: Producer

Robert Heiblim: Dannon America

Pool Directors Forum & Dance Promotion
Mark Josephson: Rockpool, co-moderator

1:30 pm - 3:00 pm: Retail & Marketing
Vince Pellegrino: RCA Co-moderator
Bob Sherwood: CBS, Co-moderator

Barry Kobirn: Important
Peter Gordon: Thirsty Ear

Stan Goman: Tower Records
Gene Fink: Dance Distributors

Bob Miller: import-O-Disc

Joe Regis: Side One Marketing

Tom Draper: Warner Bros.

Publicity

Laura Foti: Billboard, moderator

Toni Basil: Chrysalis Artist

Arnold Levine Productions

Tony Powers: Artist and Video director
Tima Surmelioglu: Sound and Vision
Randy Hook: Arista

Cart Grasso: I.R.S./Cutting Edge
Cynthia Friedland: A.T.I.

John O'Donnell: Sony Video 45's
John Sykes: MTV

Grey Ryles: Billboard, co-moderator
Steve Stoff: RCA

Brad LeBeau: Musico

Eric Vinitsky: Elektra

Cindy McCormick: Independent
Jerry Lembo: Independent

Dennis Wheeler: Independent
Frank Murray: Quality

Dennis Gordon: Polygram

Robynne Modiano: Isiand

10:00 pm Talent Showcase

Nancy Goldstein: Ind. Publicity, moderator

Susan Blond: Epic

Ellen Smith: Island

Ken Reynolds: Polydor
Doreen D'Agostino: Capitol
Dennis Fine: Arista

Susan Binford: MTV
Rhonda Shore: Chrysalis

DJ’'s & Remixers-

Monica Lynch: Tommy Boy moderator

A.J. Kemp: WZEN
John Benitez
Francois Kevorkian
Jonathan Fearing
Mark Kamins

Ivan |van

Eagle Anderson
Roy Freedom
Bambaataa Aasim
John Morales

at a club to be announced.
JoBoxers

Ministry

Men Without Hats

12:30

PM - 2:00 pm: Charts & Trades
Mark Josephson: Rockpool: moderator
Tom Noonan: Billboard

winki Sims: Jack The Rapper
Stephanie Shepherd: Dance Music Report
Bob Haber: Progressive Media

Ron Feli: Gavin Report

Bill Hard: FMQB Album Report

Joe Loris: Impact

JB Carmichael: Cashbox

Malcolm Mather: Gallup

Artists

Club

Ed Rosenbiatt: Geffen Records moderator
Marvin Gaye

Thomas Dolby

Laurie Anderson

Midge Ure: Ultravox

Jerry Casale: Devo

Marty n Ware: Heaven 17

Phillip Glass

Jane Wiedlin: Go-Go's

Plus surprise guests. Faico
Management and Promotion
Haoui Montaug: club veteran moderator
Rudolph: Danceteria, NYC

Blue: The Roxy, NYC

Sal Abbatielo: Disco Fever, Bronx, NY
Dodi Bowers: 9:30 Club, Wash., DC
Sanford Kelliman: | Beam, SF

Susan Tompkins: The Saint, NY

Steve Mass: Mudd Management, NY
Steve McClellan: First Ave., Minneapolis

Joe Shanahan: Metro/Snort Box, Chicago

Mike Pickering: Hacienda, Manchester, Eng.

2:30 pm - 4:00 pm: Rhythm Radio

Joe Tamburro: WDAS, Phitadelphia
Donnie Simpson: WKYS, DC

Larry Jones: WHRK, Memphis

Barry Richards: WAIL, New Orleans
Sonny Joe White: WXKS, Boston

Lynn Tolliver: WZAK, Cleveland

Jerry Clifton: New World Communications
Mr. Magic: WBLS, NY

Dennis McNamara: WLIR

Artist Management

Wednesday, July 6th

10:30 am - 12:00 pm:

A&R

Ron Goldstein: Island U.S. moderator
Bob Krasnow: Elektra

Kenny Gamble: Gamble & Huff
Marvin Schlacter: Prelude

Simon Draper: Virgin Records

Gil Freisen: A&M Records

Mark Dean: Innervision

Roy Eldridge: Chrysalis

Howie Klien: 415 -

Music Law

3:30pm-5:00 pm: Producers

John Luongo: Pavillion, moderator

Arthur Baker: Streetwise
Steve Lillywhite
Bobby Orlando: Bob Cat

Richard Gottehrer: Instant Records

Harvey Fuqua

Nile Rodgers & Bernard Edwards:

Talent and Booking

Martin Kirkup,
John Huie:
Seth Hurwitz: IMP/930 Club

Jerry Brandt: The Ritz, NYC

A&M moderator
rontier Booking Intl.

Ruth Polsky: Blind Dates/Danceteria, NYC
Andy Hewitt: The Greek Theatre, LA

Wayne Forte: ITG
Rob Haliet: Derek Block

Jay Boberg: IRS Records: moderator
David Gentle: London

Paul Shindler: NYC

Stu Sitfin: NYC

Johanon Vigoda: LA

Paul Rodwell: London

Nick Pedgrift: London

Album Radio Promotion

Jerry Jaffe: Polygram: moderator
Ken Benson: EMt

Bill Bennett: Epic/Portrait/Assoc.
Bruce Moser: Independent

Paul Rappaport: CBS

George Meier: Polygram

Marko Babineau: Ag

Jeff Cook: Arista

Lenny Bronstein: Ind. Promo
Eric Heckman: Chrysalis

Kenny Puvogel: Warner Brothers

Roby Krawitz: Elektra

Press

Joel Webber: Uproar Records, moderator
Mark Rye: Bill Nelson

Mike Gormley: L.A.P.D.

Andy Ferguson: Thomas Dolby/Undertones
Bruce Findlay: Simple Minds/China Crisis
Michael Kienfner: Bus Boys

Tim Devine: Dream Syndicate

Stevo: Some Bizzare

Fred De Mann: Michael Jackson/Madonna
Bob Singerman: Singer Management

Vic Garbarini: Musician, Moderator
David Fricke: Melody Maker, Musician
Bill Stephen: Output

Gregory Tate: Village Voice

Roman Kozak, Billboard

Stuart Matranga, Rock Bill

Mike Dreese, Boston Rock

Glenn O'Brien: Interview

Jon Pareles: New York Times

4:30 pm - 6:30 pm: New Music Radio

Bill Hard: FMQB Album Report, moderator

Lee Abrams: Burkhart, Abrams, & Associates

Rick Carroll, Carroll, Schwariz and Groves
Russ Mottla: WFNX, Lynn, Mass.

Paul Christy: Christy, Rose Associates
Ted Taylor: KUSF, SF

Frankie Crocker: WBLS, NY

More to be Announced!

WORLD SPINNING EXPOSITION
Whiz Kid: Winner last two years
Wanda Dee: Fastest Female Spinner
Little Dee: Fastest Little Spinner
Charlie Chase: Cold Crush
Mastermind: 4 British DJ’s on

5 turntables at once!

6:15 pm Closing Address
Speaker to be Announced.

9:00 pm Entertainment Showcase
at the Ritz featuring
Fun Boy Three

Trouble Funk

12:00

November Group
am Entertainment Showcase

at Danceteria featuring AZTEC CAMERA,
DREAM SYNDICATE, JOHNNY DYNELL

with Ne
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® Continued from page 15

If you're looking for a good jock,
check out Kirk Russell. We first
heard this guy in El Paso while driv-
ing across the country a couple of
years ago. If you’ve ever done that,
you know what 1t’s like to find an
oasis of talent in that infamous vast
wasteland. Rolling into Texas, we
happened upon KIFM and found
him. Now you can find him at (303)
685-9551. An air check adorns his
answering machine, so call. He’s
currently doing afternoons in Colo-
rado Springs at KIIQ. As to why he’s
looking, here's a clue: he’s survived
51 jock changes and seven format
variations in a 10-month period.
KIIQ is currently “modern rock,”
and GM Jessie Bullet has just re-
signed to buy into a Southern Cali-
fornia station he’ll be managing.

Pat Garrett is also out and about.
Out at Century’s KMGG in Los An-
geles, about a week after his two-
year contract expired. For all the de-
tails, given him a call at (714) 594-
7191.

Need a PD? Try Gary Balaban,
formerly of WLTT Washington and
WMGK Philly, at (703) 683-1728.

. And if you’re looking afor a
multi-talented radio guy currently in
Southern California (but willing to
move), don’t forget Larry Knight at
(619) 562-4360.

* Kk K

Peter Fokoury joins Washington’s
KIX106 (WPKX Alexandria), doing
weekends on the country outlet. He
comes from Fairfax’s WEEL, for-
merly country and now news/talk.

. Looking for someone to call in
the middle of the night? Consider
(604) 685-LIVE (5483). That’s the
24-hour prerecorded service from
Canada’s all-jazz station, CJAZ-FM
Vancouver. Updated daily, it in-
cludes all the major entertainment
events and jazz happenings in the
Pacific Northwest.

If you’re in Hartford and missed
your favorite soap opera, providing
it's “The Guiding Light” or “Gen-
eral Hospital,” you can get a fast up-
date each morning at 10:50 on
Danny Lyons’ midday show on *TIC-
FM. Speaking of hospitals and

Hartford, our wishes for a speedy re-
covery go to Charlie Parker, PD of
WDRC for more than 20 years,
who’s recovering in Hartford Gen-
eral from bypass surgery.

* KX %

What’s going on in Pittsburgh?
Well, at KDKA, the search is still on
for a PD, according to GM Dan
Friel, who doesn’t anticipate a deci-
sion in the next few weeks. Fifteen-
year morning man Jack Bogut is still
firmly ensconsed, but word is he’s
working without a contract. . .. All-
news KQV dropped its nightly
sports talk show; an economic cut,
some speculate. ... WHTX (Hit Ra-
dio 96) morning personality Randy
Miller managed a miraculous feat.
He got Interior Secretary James Watt
to autograph a Beach Boys album
while in town recently. ... Congra-
tulations to WHTX/WTAE GM
Ted Atkins. The former rock jock
and programmer celebrates his 10th
year as GM of the highly rated facil-
ities.

Well, the Michigan moving van
that took WOMC Detroit PD Chuck
Morgan to Chicago to program
WKQX (Q-101) and returned to
Motown with former WK QX assist-
ant PD Lorna Ozman, who now pro-
grams WOMC, is headed back to the
Windy City with Kurt Kelly. Kurt, a
Michigan native who's spent the last
four years in Detroit at Tower 92
(Golden West’s former WTWR) and
WOMC (FM-104), will be in charge
of the music research department at
’KQX and will also pull an airshift.

The B-100 San Diego (KFMB-
FM) morning show has an addition:
the “B-100 Padres Report,” featur-
ing third baseman Tim Flannery,
heard weekdays at 7:50 a.m. on the
Jon Michael K show. Not only does
Flannery recap the previous day’s
game and highlight upcoming chal-
lenges, but he allegedly does it with
a sense of humor.

* K K

If you’re an oldies fanatic any-
where near New York, we don’t
have to explain the wonders of
WLNG. If not, take a drive out to
Long Island (this advice is void west
of the Monongahela—it’s good, but

Vox Jox

BILLBOARD RADIO JOB MART

* Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
llllbnrl Joh mrL |5I5 amlw:‘ lllw York,

RADIO JOB PLACEMENT
DJ's news-programmers-sales-management—
if you are ready to move up, NBTC can help.
National, the nation’s ieading radio place-
ment service, places personnel in all size
markets from coast to coast. For confidential
details, inciuding registration form, enclose
one dollar postage and handling to:
NATIONAL BROADCAST TALENT
COORDINATORS
Dept. L P.O. Box 20551
Birmingham, AL 35216 205-822-9144

| POSITION AVAILABLE

DJ WANTED

To play in Killington, VT. 3 or 4
nights a week this summer. Must
have references. Contact: Jeff
Gebhris.

(802) 672 3330

= Position 764-7388 (locally) or
Available By, EE?.’E.E:. '2.'4.:' e
« Services

- $30.00 per inch & r-i PAYMENT MUST ACCOMPANY ORDER -
i Name 5
WE ACCEPT | Address {
ALL MAJOR : City State Zip |I
CREDIT CARDS : Telephone !
. 1 = -

INSIDE COUNTRY
Designed With The Country DJ In
Mind. Current artist bios, Monthly
Calendar, Country Trivia. We do the
research! You sound informed! For

more information
inside Country
6000 Fulton Ave., Suite 12-B
Van Nuys, CA 91401

COUNTRY MUSIC LIBRARIES

Buy—Lease—Barter (any station)

Your choice oldies pius current service.
Priced beiow reel lape syndication.

Bill Taylor
213-791-4836
1425 E. Orange Grove
Pasadena, CA 91104

Advertising Brings Results

nothing’s thar good) and check out
1600 on your AM dial. Who listens?
Well, just last week, GM Paul Sidney
was broadcasting from a remote, of-
fering several gas barbeque grills to
the first listeners to arrive on the
scene with the correct answer to the
trivia question: Who had the 1956
hit “Two Different Worlds™? Among
those in the Hamptons knowing it
was Don Rondo were WNBC’s Roz
Frank and Ellen Kaye, WYNY’s
Katherine Smith and ABC-TV’s
*“Good Morning America” producer
Fred Farrar. Frank, who does traffic
on Imus’ show, will have to live that
one down for a long time to come.

Kevin McAteer moves from week-
ends to evenings at Providence’s
country leader, WHIM, as Mike
Bessette leaves the station to do
mornings at Jimmy Noe's Monroe,
L.A. outlet, KNOE.

Rock’n’roll writer Stephen King
has bought himself a rock’n’roll ra-
dio station in his hometown, as Ac-
ton communications has sold
WACZ Bangor, Me. to King’s Zone
Corp. King’s interest in the station
dates back to an article he did on
WACZ top 40 legend John Marshall.

* K K

Some restructuring at Harte
Hank’s Phoenix outlets: KQYT GM
Mike Horne moves into the position
of station manager for both easy lis-
tening KQYT and AC KOY, as the
two stations move under one com-
mon roof. (And if you've ever seen
KOY’s Spanish-like studios near
downtown Phoenix, you know it’s a
nice roof.) With this announcement
comes word that KOY GM and Hart
Hanks radio division president Gary
Edens becomes GM of both facil-
ities.

Ed Winton, Tampa-area radio sta-
tion owner and beautiful music syn-
dicator, has been elected president
of the International Beautiful Music
Assn. (which is a group of radio sta-
tions, syndicators, record companies
and music suppliers that specialize
in easy listening formats in the Eng-
lish-speaking countries). You may
remember Ed from his days with
Gordon McLendon at the Liberty
Network in the ’50s, or the time he
spent in Miami in the mid "60s when
he owned WOCN-AM and bought
WAEZ from Arthur E. Zucker,
switching it to WOCN-FM (“A new
ocean is coming to Miami”), later
selling to Guy Gannett, who turned
it into Zeta 4. WINZ-FM, today
known as I-95.

He moved to Tampa, in the late 60,
putting WWBA on the air (“A new
bay is coming to Tampa™), later sell-
ing it to Metromedia. Winton, who
currently owns St. Petersburg’s
WLFW, replaces Art Keller of EZ
Communications.

Dallas’ all-oldies outlet, KAAM,
just switched to AM stereo. John
Shomby, PD of the Bonneville AM/
FM combo, expects receivers in the
market (Kahn, Sansui and Sony) by
early fall.

Atlanta’s first community/cable
station is slated to debut next month.
KLOW (K, in Atlanta?) will operate
on a carrier current at 640 kHz in the
southwest portion of the city and
will serve Fulton, Cobb and DeK alb
counties via cable FM. Broadcasting
24 hours a day to more than 100,000
Georgians, the commercial outlet
will program a blend of top 40 and
r&b.

* Kk K

KZRO (FM 104), a classic C li-
censed to Marshall, Ark., signed on
with its live country format April 25.
Lineup includes “The Big D,” PD
Dennis Veazey, doing mornings;
“The Flash,” MD Neil Thompson,

WwwWw.americanradiohistorv.com

middays; “Crazy Dave” Stevens af-
ternoons, and Darrell Treat nights.
Weekends include Jay MecCallie,
Lisa West, Vickie Phillips, Alan
Phipp and station principcal Coy
Horton.

Houston, Mo.’s KSCM-FM is no
longer simulcasting its AM (KBTC)
country format. The FM is now into
AC and top 40, with some soft rock
thrown in. In a word: contem porary.
In another word, the station’s cur-
rent record service is: none. Send
product to PD Mark Adams.

WGN radio personality “Chicago
Ed” Schwartz celebrated his first an-
niversary doing overnights from the
Windy City June 10. His show, if
you’re not in his enormous coverage
area, is a blend of comedy, inter-
views and old radio programs.

* Kk K

Congratulations. ... to FM 104
(KJQY), Westinghouse’s San Diego
beautiful music facility, on winning
Group W’s Winners Circle Award,
presented to the highest billing FM
in the chain. ... to KIKK Houston
for its six Texas AP awards, includ-
ing station of the year. ... to West-
inghouse’s WIND Chicago, which
won the 1983 Peter Lisagor Award
from Sigma Delta Chi for coverage
(in three languages) of the Tylenol
cyanide poisoning . .. to WPLJ New
York’s production director Brown-
hold (we’re sure the guy has a first
name, but it’s nowhere to be found
in the five-paragraph press release)
for winning a local award from the
second annual International Radio
Festival of New York. ... to WCBN
Baltimore, which for the 10th consecu-
tive year wins the top award from
the Chesapeake AP Broadcasters,
and to ‘CBN’s Ellen Beth Levitt,
who won an award for outstanding
in-depth reporting from the group.

(Continued on page 63)

MUSIC TELEVISION

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 31.

WDAE Tampa
‘Sky Patrol’

® Continued from page 17
tims, distraught motorists, stranded
boaters and capturing criminals. “1
followed one guy after a burglary 1
saw him commit,” he recalls. “When
he hid under a house, the police
knew just where to find him.”
_The Tampa Bay area is a “traffic
disaster area,” he notes. “We’re not
investing in enough roads to parallel
the growth of the region, which
seems to make my job even more of a
necessity. So you can bet that I'm
looking forward to my 100,000th
broadcast. And to saving one more
life.”

'YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago
1. My Love, Paul McCartney & Wings,
Apple
2. Playground In My Mind, Clint Holmes,
Epic
3. I'm Gonna Love You Just A Little More
Baby, Barry White, 20th Century
Will It Go Round In Circles, Billy
Preston, A&M
. Give Me Love, George Harrison, Apple
. Pillow Talk, Sylvia, Vibration
. Kodachrome, Paul Simon, Columbia
. Daniel, Elton John, MCA
. Long Train Running, Doobie Brothers,
Warner Bros.
10. Right Place Wrong Time, Dr. John, Atco

POP SINGLES—20 Years Ago
. Sukiyaki, Kyu Sakamoto, Capitol
. It's My Party, Lesley Gore, Mercury
. Hello Stranger, Barbara Lewis, Atlantic
You Can’t Sit Down, Dovells, Parkway
Biue On Blue, Bobby Vinton, Epic
. Da Doo Ron Ron, Crystals, Philles
. Those Lazy-Hazy-Crazy Days Of Summer,
Nat King Cole, Capitol
. Still, Bill Anderson, Decca
. | Love You Because, Al Martino, Capitol
10. One Fine Day, Chiffons, Laurie

TOP LPs—10 Years Ago

1. Living In The Material World, George
Harrison, Apple

2. Red Rose Speedway, Paul McCartney &
Wings, Apple

3. Houses Of The Holy, Led Zeppelin,
Atlantic

4. There Goes Rhymin' Simon, Paul Simon,

. Columbia
5. 1967-1970, Beatles, Apple
6. gi:.:ond Girl, Seals & Crofts, Warner

-
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7. The Dark Side Of The Moon, Pink Floyd,
Harvest

8. Made In Japan, Deep Purple, Warner
Bros

9. They Only Come Out At Night, Edgar
Winter Group, Epic
10. Call Me, Al Green, Hi

TOP LPs—20 Years Ago
1. Days Of Wine And Roses, Andy Williams,
Columbia
2. Moving, Peter, Paul & Mary, Wamer
Bros.

. West Side Story, Soundtrack, Columbia
. Vaughn Meader & The First Family Voi.
2, Cadence
. Surfin’ US.A,, Beach Boys, Capitol
. | Wanna Be Around, Tony Bennett,
Columbia
. Peter, Paul & Mary, Warner Bros.
. Lawrence Of Arabia, Soundtrack, Colpix
9. Songs | Sing On The Jackie Gleason
Show, Frank Fontaine, ABC-Paramount
10. It Happened At The World’s Fair, Elvis
Presiey, RCA .

[t L R2]
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COUNTRY SINGLES—10 Years Ago

1. Satin Sheets, Jeanne Pruett, MCA

2. Don't Fight The Feelings Of Love,

Charley Pride, RCA

3. Kids Say The Darndest Things, Tammy
Wynette, Epic

. Ravishing Ruby, Tom T. Hall, Mercury

. Yellow Ribbons, Johnny Carver, ABC

. Sweet Country Woman, Johnny Duncan,
Columbia

. Why Me, Kris Kristofferson, Monument

L (S)z;nd Me No Roses, Tommy Overstreet,

U o
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9. Too Much Monkey Business, Freddy
Weller, Columbia

10. Love Is The Foundation, Loretta Lynn,
MCA

SOUL SINGLES-10 Years Ago
1. One Of A Kind, Spinners, Atlantic
2. Daddy Could Swear, | Declare, Gladys
Knight & the Pips, Soul
3. Time To Get Down, 0'lays, Philadelphia
International
. I'm Gonna Love You Just A Little More
Baby, Barry White, 20th Century
. Doing It To Death, JB.'s People, 621
. Natural High, Bloodstone, London
. Get Off My Mountain, Dramatics, Voit
. Give Your Baby A Standing Ovation,
Delis, Cadet
9. You'll Never Get To Heaven, Stylistics,
Avco
10. 'l Aiways Love My Mama, intruders,
Gamble

o~
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Radio Entertainment Network, a
Pasadena-based production firm, is
syndicating a series of daily radio
features called “The Olympic Min-
ute.” Sanctioned by the Los Angeles
Olympic Organizing Committee, the
60-second vignettes, highlighting
little-known but noteworthy aspects
of both the modern and ancient
Olympics, debuted on 50 stations
over the Memorial Day weekend.

Featured Programming

This year is the 20th anniversary
of “Please Please Me,” the Beatles’
first No. 1 single in England, and
Watermark/ABC Radio Enterprises
is celebrating the occasion with a 26-
week series of one-hour shows
hosted by Ringo Starr. Over 325 sta-
tions premiered “Ringo’s Yellow
Submarine ... A Voyage Through
Beatles Magic,” earlier this month,
with Ringo discussing the grueling

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates
indicate local stations have option of
broadcast time and dates.

June 20, Graham Nash, Tony Hicks, Guest
D.J., Rolling Stone Productions, one hour.

June 20-24, Phil Coliins, Inner-View, Inner-
View Network, one hour.

June 20-26, Stan Kenton Tribute, part one,

Survey For Week Ending 625783

These are best selling middie-of-the-road singles compiled from

radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
MMA LET YOU GO
ALM

Mann & W,

Subscriber stations receive 20new  days of 12-hour shows in Hamburg. Music Makers, Narwood Productions, one hour. 21 z2| 9| AL MYLFE
shows every month through July 27, The series, distributed on disk, cul- June 20-26, Charly McCiain, Country Kenny Rogers, Liberty 1495 (Warrier House Of Music, BMI/WB Gold, ASCAP)
1984, the day before the 1984 Sum-  minates Nov. 26 with a live call-in ' S | | of marsiow
Olvmbic G beein. Hosted AT Closeup, Narwood Productions, one hour. Jim Capaldi, Atlantic 7-89849 (Warner Bros., ASCAP)
mer Olympic Games begin. Hoste program originating f_rom KLQS June 23-25, Air Supply, Rockweek, Contin- ﬁ 71 9 FLASHDANCE ... WHAT A FEELING
Py nEWsman Joseph Benti, the.serles Los Angeles, during which Starr will uum Radio Network, one howr. Irene Cara, Casablanca 811440-7 (Polygram) (Chappell/Famous/GMPC/Alcor,
is available on a barter basis in the take calls from listeners on topics June 23-26, Del Shannon, Gary Puckett, Don ASCAP)
top 100 market.? through REN’s Bob ranging from the long and winding & Deanna On Bleecker Street, Continuum Net- 3 1 & ey ;’:ﬁ"l}ia':f:dsrcgm‘bia 38:03801 (Stonebridge/New Hidden Valley, ASCAP/
Ryan and cash in others. Those sales road to day tripping to living eight work, one hour. Carole Bayer Sager, BMI) '
are handled by Stan Monteiro, who days a week. June 24-26, Dionne Warwick, Dick Clark's 6 6| 1 TIME o
handled marketing and promotion Rock Roll And Remember, United Stations, four Culture Club, Virgin/Epic 34-03796 (Virgin/Chappell ASCAP)
for the Epic and Columbia labels for o N . b1 Blélﬁarr::s é%s 1660 (Motown) (Jobete, ASCAP)
a 10-year period. A second show, George Alexander, who managed June 24-26, Ray Conniff, Great Sounds, ﬂ n) s 104,
“Women In Sport: The Olympic a reducing resort in Southern Cali- Umjted Szt:t;)gsifoua hours. e " Lee Greenwood, MCA 52199 (Vogue/Welk/Chriswald/Hopi/ MCA, BMI/ASCAP)
Connection,” is due in the fall. . une 24-26, Tom Jones, Weekly Country Mu- 9 9 7 HOW DO YOU KEEP THE MUSIC'PLAYING
* x * }fncgsr:a“f?lr)emlg;fii?gi:t (’i’e:ar?:;vn;’(;‘-, sic Countdown, United Stations, three hours. w ]| 7] Nomeronak e Quest 72I6I8 (Ramer Bos) (WS, ASCAP
4 -
The ABC Information Network is second daily feature syndicated by Sp ::;f \fl‘:silﬁv'oozo?)nite;va()ﬂ;log?s The Record Christapher Cross, Warner Bros. 7-29662 (Pap ‘N’ Roll, ASCAP)
also gearing up for the ‘84 Olympics. ~ Gert Bunchez & Associates of St. June 24-26, Con Funk Shun, Special Edition, ol I ks sggAv?;Sgin(lrving/Down "N Dixie/Chinnichap, BMI)
Keith Jackson of ABC Sports .has Louis. Alexander, who developed a Westwood One, one hour. 2| 3| n| -mruow .
been signed to anchor 200 reports weight loss program at the resort June 24-26, Rock Drummers, Rock Chroni- Lionel Richie, Motown 1677 (Brockman, ASCAP)
called “The Olympic Tradition Con- based on a low-carbohydrate, low- cles, Westwood One, one hour. ¥r|s| 7| oowtiamEm
< . . . . . . Styx. A&M 2543 (Stygian Songs, ASCAP)
tinues.” The 90-second daily feature ‘fat diet combined with exercise and June 24-26, Salute to Allan Sherman, Dr. De- |6 s HOLD ME 'TIL THE MORNIN' COMES
will begin Oct. 10 and continue ‘psychological behavior modi-  mento, Westwood One, two hours. Paul Anka, Columbia 38-03897 (Squwanko/Faster Frees, BMI)
through ABC’s coverage of the Win- fication,” will offer advice on nutri- June 24-26, A Flock of Seagulis, U2, Rock Al- * 3| 4 TRY AGAIN
ter Games on Feb. 8, 1984. The tion and exercise, reviews of weight bum Countdown, Westwood One, one hour. A ) [N 58%"'8:"‘8"} :8:1";:3':{83253 (Walkin, BM1)
broadcasts, spotlighting not only ~ l0ss books and clinics, and inter- June 2426, 20 Years Of British Rock, part Eddie Rabbitt, Warner Bias. 7-29712 (Debdave/Briarpatch, BMI)
g i views with experts in the field. First ~ one, The Source, NBC, three hours. r
Olympic personalities but coaches, i T (e June 25, Chuck Berry, Solid Gold Saturday m 5 WE TWO
arents and Los Angeles city offi- clearances are schedule or later ) » Lhu 3 Little River Band, Capitol 5231 (Screen Gems-EMI, BMI)
e o resume% Fob. 30 and  this summer, and the show is avail-  Night, RKO Radioshows, five hours. B | 3| stopw me name oF Love
1] '1 % : el5le G & @b G banies bedh, June 25, Carl Perkins, Tanya Tucker, Silver ﬁ' The Hollies, Atlantic 7-89819 (Stone Agate, BMI) ‘E
runs untt July 26. (Continued on page 63) Eagle, ABC Entertainment Network, 30 minutes. 3 I e lv-vg%gLZD(Gibb Brathers, BMI, admin. Unichappell, BMI) z
* K K p g . ;un; 2t5, R'l(ngo's Ile"()w Submarlne, ABC-FM ﬁ 0 2 EVERY BRUTH'VOU TAKE . k : g g
adio Ivetwork, one nhour. The Police, A&M 2542 (Magnetic/Reggatta/llegal, BMI} 33
BOOKER T. OF THE M. G."S WAS A MEMBER OF WHAT June 25-26, David Ailan Coe, Jerry Reed, Da- 2| 21| 7| PONCHO & LEFTY -
Py vid Frizzeli, Mickey Gilley, Lee Arnold On A Willie Nelson & Merle Haggard, Epic 34-03482 (United Artists/Columbine, ©
i ( \ g Country Road, Mutual Broadcasting, three ol 2| as,%m;m BLUE _8
~ ; G = e) hours. Louise Tucker, Arista 1-9022 (Chartel, BMI) o
c<rt S P EC l A L . < e e #| 5| Cystal Goyle, Waroer Bras. 7-29710 (Rondor PTY LTD/lrving, BMI) e
A H 8 A fysial Layle. Wwarner Bros. /- ondor rving,
wi A K p o mzaﬁeggmztmmﬁl:’:er::‘:'r'sp h, Rock USA, fr{s| s mvou AND YOUR LOVER ARE LOVERS AGAIN g
g . Engelbert Humperdinck, Epic 34-03817 (Warner House Of Music/Pullman/
: RHYTHM o« BUES B U U I-U s June 25-26, Doris Day, Musical, Watermark, Wagrnev-TamerIane/Daticab?), BMI) -~ oy ;
e gty ol three hours. 25 18 12 OVERKILL
; '1¢‘5f._.'-1'-JEJ?/ ] 9 B I & ] 982 ® June 25-26, Laura Branigan, Hot Ones, RKO ﬁ' a1 4 gg&é\tn:v:;:klhgommbia 3803785 (pril, ASCAP) ©
Radioshows, one hour. The Kinks, Arista 1054 (Davray, PRS)
§ S U P P I. E H E H .I-S June 25-26, Mal Evans, road manager for the 27 | 14 ] 16 MORNIN'
- I $ 40 uu = Beatles, Soundtrack Of The 60s, Watermark, ﬁ' m Al Jarreau, Warner Bros. 7-29720 (Aljarreau/Garden Rake/Foster Frees, BMI)
ALL TIME HIGH
&) onty : T | e O ichael Bolton. the Call King B | Rita Coolidge, A&M 2551 (Blackwood, BMI)
P Singles AND Albums > June 26, Michael Solton, the Lafl, Ring Bis- B9 M EASY FOR YOU TO SAY
D g - cuit Flower Hour, ABC Rock Radio Network, one | Linda Ronstadt, Asylum 7-69838 (Elektra) (White Oak Songs, ASCAP)
» Pop AND Sout & hour. Pri 2| ¢ I'M STILL STANDING
> . June 26, Producer profile: Ted Templeman, Elton John, Geffen 7-29639 (Warner Bros.)
- All in one Book!!! ) -n Rolling Stone’s Conti History Of Rock and 31 (31| 5 ALWAYS SOMETHING THERE TO REMIND ME
O \ v Roumiaco':ei Ron;.mu'j“m:s Eory ' ock an ﬁ- Naked Eyes, EMI-America 8155 (Intersong Music, ASCAP)
) oil, ock Radio Network, one hour. m THE BOROER
<Zt Fantastic reference books—based upon 12> June 26, The Fixx, BBC Rock Hour, London America, Capitol 5236 (April/Russell Ballard/Poison Oak, ASCAP)
= _ @ | 2| 13| soutare
@ BILLBOARD Charts ] Top Rock & Roll and e wa}::‘ee"gzt;" ‘:‘iikh(:)";rin er. Carming Aopice Laura Branigan, Atlantic 7-89868 (Youngster Musikverlag GmbH, GEMA)
oc  Rhythm & Blues Music of the last 33 years| ™ | GuestD.J., Rolling Stone Pﬁod'uctions one :gur' L IEA Listiratar i SEEH (PolyGram) (Gibb B happell, BMI)
Jo ' . e Bee Gees, -1 (PolyGram) (Gi rothers/Unichappell,
o < June 27-July 3, Stan Kenton Tribute, part 3 2 INSIDE LOVE
v» IN THIS INVALUABLE 805-PAGE HARDBOUND REFERENCE ? two, Music Makers, Narwood Productions, one * lieorge Benson, Warner Bros. 7-29649 (Music Corporation Of America/Kashif,
< BOOKPLUSTHE 1981 & 1982 SUPPLEMENTS YOU WILL FIND: hour. =l 513 E""M'zu i
= The TOPPOPULAR SINGLES AND ALBUMS and the TOP . June 27-July 3, Bellamy Brothers, Country fraryl Hall & John Oates, RCA 13507 (Virgn/ Chappell/Josef Weinberger, PRS/
:(9 RHYTHM & BLUES SINGLES AND ALBUMS of every =) Closeup, Narwood Productions, one hour. P L N IBP/April, ASCAP)
) e FAITHFULLY
©  month of every year from 1950-1982. PLUS the TOP POP June 27-July 1, Joan Jett, Pete Townshend, Journey, Columbia 38-03840 (Twist And Shout, ASCAP)
0O & R & B SINGLES AND ALBUMS of the year for every > Johnny Rotten, Inside Track, DIR Broadcasting, a2 SUMMER PIANO POWER 2
[a) year from 1950-1982 (except R & B albums which are for r 90 minutes. _ ﬁ | George FisLh?)‘f,fs/MMG 9 (George Fishoff/White Forest, ASCAP)
% 1956'19_82) P.LUS more than_ 1400 trivia queStion_s and )Z> |nnJ:,‘:ig;.Jrrgwld,jkou;::yﬂ::r one, Inner-view, s agrtI; ;gliitn,Lg‘I’d[I-America 8160 (Great Pyramid/Mercury Shoes, BMI)
3 answers including such categories as Real Names of Singers, = July 1-3, Styx, Off The Record Special, West- o | u| 15 1 WON'T HOLD YOU BACK
T  Group Trivia, etc., etc.l! PLUS 6 INDEXES! (You will find &5 | 004 One. two hours. ' P e ;‘;:’A'NCGO[';"‘I:"'BM3YB'3(3)?1987[(Re"‘a"“' Veets. ASCAP)
8 every artist and every song that made Billboard’s week/y top ~ ~ July 1-3, George Duke, Special Edition, West- Ronnie Milsap, RCA 13470 (Lodge Hall, ASCAP)
10 singles and top 5 albumsl! (Artist, record title, record wood One, one hour. 2 |4 13 YOU HAVEN'T HEARD THE LAST OF ME
°® fabel & serial #, the year(s) each record made the Top 10 o July 1-3, Rock Survivors, Rock Chronicles, ) e l & ;f‘tfl'"f“;"’l"s&’;;as 1052 (Snow. BMI/Kaz April. ASCAP)
and if it made # 1 are all included!!) Weit:wtid302e. r(;:eo?(}uru' Or Demento. West Robbre Patton, Atlantic 7-89955 (Red Srapper/Adel, ASCAP)
~. uly 1-3, Foul uly, Dr. Demento, West- 4 | & | 16 MINIMUM LOVE
% 52 MONTHLY AND ANNUAL CHAHTS PEH YEAH !!!! wood One, two hours. . Mac McAnally, Geffen 7-29736 (Warner Bros.) (I've Got The Music/Songs
{Costs less than $1.25/year) = July 1.4, Beachboys, Ventures, Don & Tailars, ASCAP/BMI)
8---- S S SN G I G S S S S Smem e mmememem L 00 0p Bleecker Street, Confinuum Net- L R i’ M,:GHYBB,E, g g 7-29791 (Gold Hori
& BLUEBERRY HILL PUBLISHING CO. O | wokomehow ARy v Mo Bios T-2373L (Gld Horzon, Bl/Goldn T
[ 55 P AT, S fuminity, BIE, (Rl Prices include postage = July 1-4, Beachboys, Rockweek, Contiuum 4% 4| 38 STRAIGHT FROM THE HEART -
<« Please send me: Forelgn orders that g Radio Network, one hour. 7 || 11 vB;});:; cg%m'sj,o.&%(;d "2236 greshns, Comnurefm 41
I —To50-1982 st sa0.00 - a7 o0, e |'m July 1-4, 20 Years Of British Rock, part two, Carl Wilson, Caribou 4-03590 (Epic) (Siren BMI)
= —— copy(ies) of TOP 10’s & TRIVIA (For supplement only | The Source, NBC, three hours. 48 (4715 WIND BENEATH MY WINGS
o 1950-1980 at $35.00 :ﬁld 52-52) tsin LS O July 2, Gary Lewis & the Playboys, Solid Gold il 5 wnga&;;[fgif"3403753 (Warner-Tamerlane, BMI/WB, ASCAP)
O  ——copylles) of 1981 SUPPLEMENT at $6.00 { /W Payrmenis In LS. § T | Saturday Night, RKO Radioshows, five hours. ; ! )
lars only! . Dan Fogelberg, Full Moon/Epic 34-03525 (Hickory Grove/April, ASCAP)
T —=CEEls) oF 1008 SURAHENENS ol S § July 2, Loretta Lynn, Oak Ridge Boys, Ala- | | 5o | 49 | 17 |  WHAT EVER HAPPENED TO OLD FASHIONED LOVE
C  Name : < bama, Best Of The Silver Eagle, ABC Entertain- B.J. Thomas, Cleveland international 38-03492 (CBS) (Old Friends, BMI)
L ment Network, 90 minutes.
G Address. O July 2-3, Phil CoIIiI:s Captured Live, RKO Ra- * Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
2 city State Zio > dioshows ‘:)0 - ! ' @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recarding Industry
w Check or money order for full amount must accompany order. % July 2_'3’ Quarterﬂ:'sh, Hot Ones, RKO Radio- LTI A AL T
av3al SYM viiva3s 113N L ¢OML 33SSINNIL o3 | shows, one hour.
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Rock Albums

WEEKS

THE FiXX—Reach The Beach, MCA “1”1

DEF LEPPARD—Pyromania, Mercury

THE POLICE—Synchronicity, A&M

STEVIE NICKS—The Wild Heart, Modern
DAVID BOWIE—Let's Dance, EMI/America
LOVERBOY —Keep 1T Up, Columbia

DURAN DURAN—Is There Something | Should
Know?, Capitol (12 inch)

1.Z. TOP—Eliminator, Warer Bros.

MEN AT WORK—Cargo, Columbia

THE KINKS—State Ot Confusion, Arista (45)
U2-War, Island

ZEBRA-Zebra, Atlantic

DAVE EDMUNDS—Information, Columbia

A FLOCK OF SEAGULLS—-Listen, Jive/Arista
INXS—=Shabooh, Shoobah, Atco

RED ROCKERS—China, Columbia (EP)
BRYAN ADAMS—Cuts Like A Knife, A&M
FASTWAY —Fastway, Columbia

THE TUBES—0utside/Inside, Capitol

IRON MAIDEN—Piece Of Mind, Capitol
CROSBY, STILLS & NASH—Allies, Atlantic

MARTIN BRILEY—0ne Night With A Stranger,
Mercury

BLACKFOOT—Siogo, Atco

KROKUS—Headhunter, Arista

GOANNA-=Spirit Of Place, Atco

QUIET RIOT—Metal Health, Pasha

EDDY GRANT-Electric Avenue, Portrait (12 inch
PLANET P—Pianet P, Geffen

JOAN ARMATRADING—The Key, A&M
MADNESS—-Our HOuse, Geffen (45)

RICK SPRINGFIELD-Living In Oz, RCA
MARSHALL CRENSHAW—Field Day, Warner Bros.

THE EURYTHMICS—Sweet Dreams (Are Made Of
This), RCA

JOAN JETT AND THE BLACKHEARTS-Fake Friends,
MCA/Blackheart (12 inch)

URIAH HEEP—Head First, Mercury
R.E.M.—Murmur, [ RS.

DONNIE IRIS—Fortune 410, MCA

ELTON JOHN-Too Low For Zero, Geffen
MINISTRY—With Sympathy, Arista

PINK FLOYD-The Final Cut, Columbia

THE PLIMSOULS—-Everywhere At Once, Geffen
CHRIS DE BURGH-The Getaway, A&M
QUARTERFLASH-Take Me To Heart, Geffen (45)
TALKING HEADS—Speaking In Tongues, Sire
)M CAPALDI-Fierce Heart, Atlantic

TEARS FOR FEARS—The Hurting, Mercury
MARILLION=Script For A Jester's Tear, Capitol
JOURNEY—Frontiers, Columbia
ARCHANGEL—Archange!, Portrait

JOE WALSH-Space Age Whiz Kid, Full Moon (12
Inch)

Top Adds

1 | THE POLICE-Synchronicity, A&M
STEVIE NICKS—The Wild HEart, Modern
LOVERBOY—Keep It Up, Columbia

JOAN JETT AND THE BLACKHEARTS—Fake Friends, MCA/
Blackheart (12 inch)

CROSBY, STILLS & NASH-—Allies, Atlantic
TALKING HEADS—Speaking In Tongues, Sire
DONNIE IRIS—Fortune 410, MCA
SHOOTING STAR-Buyning, Virgir/Epic
ELO—Rock ‘N’ Roll Is King, Jet (45;

10 | PETER GABRIEL—Plays Live, Geffen
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Survey For Week Ending 6/25/83

Top Tracks

ARTIST—Title, Label

THE POLICE—Every Breath You Take.
A&M .

WEEKS
AT 3# 1

STEVIE NICKS—Stand Back, Modern
LOVERBOY—Hot Girls In Love, Columbia
DEF LEPPARD—Rock Of Ages, Mercury

DURAN DURAN—Is There Something | Should
Know?, Capitol

THE FIXX—-0One Thing Leads To Another, MCA
DAVID BOWIE—China Gifl, EM!-America

DAVE EDMUNDS-Slipping Away, Columbia
DEF LEPPARD-Too Late For Love, Mercury
THE TUBES—She's A Beauty, Capitol

IRON MAIDEN-The Flight Of Icarus, Capitol
ZEBRA-Who's Behind The Door, Atlantic
MADNESS—Our House, Geffen

PINK FLOYD—Not Now John, Columbia
DAVID BOWIE—Modern Love, EMI-America
U2-Two Hearts Beat As One, Island
INXS—Don't Change, Atco

EDDY GRANT-Electric Avenue, Portrait

THE KINKS—Come Oancing, Arista

RED ROCKERS—China, Columbia

2.Z. TOP-Gimme All Your Lovin', Warner Bros.
MARTIN BRILEY-Salt in My Tears, Mercury

| A FLOCK OF SEAGULLS—Wishing, Jive/Arista

BRYAN ADAMS—Cuts Like A Knife, A&M

MEN AT WORK—Dr. Heckyll And Mr. Jive,
Columbia

FASTWAY—Say What You Will, Columbia
MEN AT WORK-It's A Mistake, Columbia
RICK SPRINGFIELD—Affair Of The Heart, RCA

CULTURE CLUB—Church Of The Poisoned Mind,
Virgin/Epic

THE FIXX—Saved By Zero, MCA
GOANNA-Solid Rock, Atco

MARSHALL CRENSHAW—Whenever You're On My
Mind, Warner Bros.

ROBERT PALMER—You Are In My System, Isiand
CROSBY, STILLS & NASH—War Games, Atlantic

U2-Sunday, Bloody Sunday, istand

1.1. TOP—Got Me Under Pressure, Warner Bros.
ELTON JOHN-I'm Still Standing, Geffen

THE EURYTHMICS—Sweet Dreams (Are Made Of
This), RCA

INXS—The One Thing, Atco

BILLY IDOL—White Wedding, Chrysalis
TEARS FOR FEARS—Change, Mercury
QUIET RIOT—Metal Health, Pasha
FASTWAY—Easy Livin, Columbia

MEN AT WORK—High Wire, Columbia
KROKUS-Screaming In The Night, Arista
PLANET P—Static, Geffen

JOAN ARMATRADING—Drop the Pilot, A&M

THE HUMAN LEAGUE—(Keep Feeling) Fascination,
A&M

KAJAGOOGOO-Too Shy, EMI-America

NAKED EYES-Always Something There To Remind
Me, EM!

DAVID BOWIE—Let's Dance, EMI/America

DEF LEPPARD-Photograph, Mercury
MARILLION—He Knows, You Know, Capitol
MEN AT WORK—Overkill, Columbia

JOURNEY -Separate Ways, Columbia

PLANET P-Why Me?, Geffen

BRYAN ADAMS-Straight from The Heart, A&M
PINK FLOYD-The Hero's Return, Columbia
THE TUBES—Monkey Time, Capito!

DURAN DUBRAN-Girls On Film, Capitol

Radio

"~ New On The Charts_|

This weekly feature is designed to spotlight new urtists
on Biliboard’s pop, country and black music charts.

THE STOMPERS

You can tell by the party feel of the Stompers’ new Boardwalk single,
“Never Tell An Angel (When Your Heart’s On Fire),” that the Boston-based
quartet has had fun honing its pop, rock and soul roots on Beantown’s bar-
band circuit. The tune, built around the great Motown bass line of the Su-
premes’ “You Can’t Hurry Love,” moves to 88 on this week’s Hot 100.

“I wanted to pick a name for the group that made us sound like ordinary
guys,” says lead singer and guitarist Sal Baglio, who placed a series of “want
ads” with drummer Mark Cuccinello to land keyboardist Dave Friedman and
bassist Stephen Gilligan.

There’s a lot to be said for the good-time simplicity of their self-titled debut
album, which was produced by Ritchie Cordell and Glen Kolotkin. Such cuts
as “Rock, Jump And Holler” and “Leave It In Motion” are a refreshing depar-
ture from the synth-pop trend and a promising first effort from the band which
won the first annual Miller High Life Rock To Riches Talent Search contest.

For more information, contact the Double Eagle Music Organization, 29

A compilation of Rock Radio Airplay as indicated by the

nations leading Album oriented and Top Track stations.

WWW.americanradiohistorv.com

Commonwealth Ave., Boston, Mass. 02116, (617) 267-7189.

PATRICK SIMMONS

Patrick Simmons, a founding
member of the Doobie Brothers, sur-
prised a few people when “So
Wrong,” the debut single from his
Elektra LP, “Arcade,” hit the dance
charts with its chugging synthesizer
sound. But his second single, “Don’t
Make Me Do It,” sounds a bit more
familiar to those who have followed
the singer/guitarist from the days
when the Doobies scored their first
gold single, “Black Water,” in 1974.

The track, which climbs to 77 on
this week’s Hot 100 chart, was com-
posed by Huey Lewis & the News
and produced by John Ryan and
Ted Templeman. It cleverly quotes
from Nils Lofgren’s “Back It Up”
and features strong bass playing by
Willie Weeks and brassy punch
from the Tower Of Power horns.

“Rock’n’roll is the bizarre edge to
my life,” Simmons says. “I keep
healthy, I work hard, and I don’t
have a lot of other people handling
things for me.” Making a solo al-
bum, he adds, was “frightening, ex-
citing, humbling and challenging.”

For more information, contact
Bruce Cohn, P.O.B. 878, Sonoma,
Calif. 95476, (707) 938-1212.

PAULETTE CARLSON

Minnesota-born Paulette Carlson,
the latest artist to be signed under
RCA’s “Rising Star” mini-LP series,
debuts this week on the country sin-
gles chart at starred 89 with “You
Gotta Get To My Heart (Before You
Lay A Hand On Me).”

Shortly after Carlson moved to
Nashville in 1978, she was singing
demos in songwriter Carmol Tay-
lor’s office when Gail Davies walked
by. Davies was struck by Carlson’s
voice and asked her to sing with her
that night at the Exit/In. For the
next two years, she sang harmony
with Davies on the road and in the
studio. Through their tours with the
Oak Ridge Boys, Carlson was in-
vited by Duane Allen to join the
group’s in-house production com-
pany, Rockland Roadhouse, and its
publishing firm, Silverline/Goldline
Music. At the same time, Carlson
caught the ear of RCA producer
Tony Brown and was signed to
the label.

For more information. contact
Rockland Roadhouse Management,
(615) 824-7273.
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A Billboard. report on
NEW MUSIC in America

On vinyl, alive, and on the air...
New Music is making waves!

Billboard focuses on the sound that’s creating

the culture of a generation. As programmers,
retailers, record company executives and other key
music motivators seramble for information,
Billboard pulls it all together with interviews,
reviews, surveys and analysis—where New Music
came from and where it’s going, the facts, the
myths, and the response from an industry dazed

but enthused.

Issue Date—dJuly 9—Ad Deadline—June 24

Bonus distribution at the New Music Seminar, July 5-6 N.Y. Hilton

Billboard looks at New Music in America
and its impact on:

Radio — How New Music influences formats and
ratings in key markets, and its potential for generating
audience.

Venues — From NY to LA, the small clubs to the large
halls. Interviews with owners and promoters on New
Music-as-new-business.
TV/Video/Cable — Television’s role in breaking New
Music.

international — A recap of New Music’s status in the
U.K. and Europe.

Future — What's the Next Wave and who’s riding it.

Show your colors. Support the Red, White and New!

Reserve advertising space now. Contact Christine Matuchek in
L.os Angeles (213-859-5316), or call any Billboard Sales Office around the world.

Billboa

A
\

The International Newsweekly of Music and Home Entertainment

1515 Broadway, New York, N.Y 10036
New York City: 212-764-7356; Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321; Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641;, Sydney, Australia: 436-2033.
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THANKS DIBBS—The kids at the Tower Records store in Sherman Oaks,
Calif. sure were appreciative when singer Dibbs Preston autographed the
Rockats’ new RCA mini-album, ‘‘Make That Move,” for their parents.

Fla. Dealer Happily
Breaks His Chain

By EARL PAIGE

Retailing

LOS ANGELES—Homefolks News & Records on
Broad Street in downtown Augusta is probably the
oldest continuously operated record store in the U.S.
Local historians trace the original combination news,
book and record store back to 1907. Its ownership over
the early years is hard to trace.

In 1969, it was acquired by Kinsella News Co.. a lo-
cal magazine/book distributor, and Kinsella's William
Kelly determined to expand its concept. Kelly, with the
aid of general manager Robert Allen Rautenstrauch,
today has a chain of six stores in the southeastern
Georgia area. Kelly and Rautenstrauch. whose profes-
sional name is Robert Allen, envision future stores in
such sites as Aiken, S.C. and Thompson, Ga. Kelly
even foresees a store in Hilton Head. S.C., where he has
a summer home.

When Kinsella obtained the original 5.600 square
foot downtown location, Homefolks™ gross volume was
about evenly split between printed matter and records.
Thirteen years later, the same ratio holds. Records and
related product does about $1.5 million annually. That

2

NATION’S OLDEST RECORD DEALER?:wzszszzsscrzris

Augusta’s Homefolks Grows

ratio holds, too, for the five other Homefolks opened
since then.

Rautenstrauch joined Homefolks in 1974 as gencral
manager. For two-and-a-half years before that. he
worked part-time as a clerk and then as manager of a
Homefolks store. Kelly had opened a 2400 square
footer in Southgate Plaza and a 1,400 square footer in
Columbia Square in Martinez, Ga. The affinity for
shopping centers persists, except for the flagship store.
which has moved to another downtown location in
about 1,700 square feet.

In 1976, Homefolks opened a 2.900 square foot store
in National Hills. This was followed in 1979 by a 1,200
square foot outlet in the North Hills development of
North Augusta, S.C., and in 1981 by a 1.300 square
footer in Daniel Village.

Records/tapes/accessories share half the space with
news and softcover materials. When one walks into a
Homefolks store, one finds a large rack of out-of-town
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These Video Dealers

Products

Keep Things Relative

LOS ANGELES—With the June
10 sale of his Chapter Three outlet
on the Georgia Tech campus in At-
lanta., Madison Dougherty has
ended more than 10 years of chain
operation. He now has only one re-
maining store—in Gainesville, Fla.,
across from the Univ. of Florida
campus—and he says it’s a relief.

The 1,000 square foot unit was the
original store in the Chapter Three
chain, which once boasted five out-
lets in Atlanta and one in Lexington,
Ky. It has nearly always been at its
present location. “It was just 540
square feet when it opened in 1972
about six doors away.” says
Dougherty. who bought the store
along with the name, which comes
from the title of a Manfred Mann al-
bum.

There are three remaining Chap-
ter Three units in Atlanta under in-
dividual ownership. In addition to
the Georgia Tech store, being oper-
ated for the new owner by Madison’s
brother Harry, there are stores on
Holcolm Bridge and North High-
land.

“The other two Atlanta stores
closed because we lost leases,”
Madison Dougherty says. “The
Peachtree store did very well. We
had one on Highway 41, too.”

Dougherty's peak expansion oc-

curred in 1977-78, when five Atlanta
stores were opened. Since then, it's
been tougher to hold profits with the
low markups forced on him by
larger chains—"and tough to find
the right help,” he adds. Madison
and Harry Dougherty’s last stab at
expansion came late last year when
they opened a store in Tallahassee,
which closed after six months.

Dougherty says he will now con-
centrate on his one store and expand
by adding new lines. “We intend to
go into video, with a rental club and
all.,” he says, although until now he
has resisted video, including games.

As might be expected with a store
near a university campus, Chapter
Three does well in lifestyle merchan-
dise. “It’s between 5%-10%" of total
volume, estimates Bill Loose, who's
been in the store for two years. An-
other successful product area is ac-
cessories, from cleaning kits to carry-
ing cases. Blank tape lines carried
are Maxell, TDK and BASF.

Until recently, $8.98 LPs were
priced at $6.99, but Dougherty just
raised 10 $7.49 in an effort to open
some profit margin. Steady specials
range from $5.99 t0 $6.49. A few im-
port singles are handled at $2.79.
There is some record rental. too. but
Loose says this will be scaled down:
“You rent a jazz album once in a
lifetime and you're stuck with it.”

TUSTIN, Calif.—Father and son
Earl and Michael Jacobs operate
here with a novel twist: the son racks
his father’s store, while the father
racks his son’s.

That's only part of the unusual
story of Earl Jacobs. a physicist. one-
time college professor and 25-year
veteran of such giant firms as Xerox
who has ended up with a video store
called The Electric Eye.
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Jacobs says Electric Eye, which
will celebrate its first anniversary
next month, came about because he
! and his wife Doreen “wanted a busi-
| ness we could be in together” He
é continues, “We considered various
%E 32"& - criteria. We didn’t want a perishable
:
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product, and nothing time-urgent,
so that ruled out food. No judgment
product, so that excluded ready-to-
P wear clothing. I wanted something
technologically challenging, and
Dorrie also wanted something
strong and challenging.”

A

Up to e?ght hours of recording time
is offered in BASF’s new VHS-T160
blank video tape.

Why Electric Eye as a name?
“Well. in our initial research we saw
that everything was ‘Video Station.’
‘Video Connection,” ‘Video Cross-
roads,’ ‘Video Depot.’ “Video Junc-
tion” and on and on.” Two adjacent
signs of the same size outside the
1,600 square foot store in a strip
shopping center here solve any iden-

tity problem. One reads “The Elec-
tric Eye.” The other reads “Videos-
Computers™ and in smaller print
spells out several other products
handled.

Today, despite the owners’ initial
reluctance, the store does handle
video games—but only because son
Michael is so into them that execu-
tives from manufacturing firms be-
gan to sound him out. “He’s racking
about six other stores including
ours,” Earl Jacobs says.

“We found video games in a video
store a total disaster. They're per-
ishable, for one thing. Also, the hype
involved is unreal. I simply couldn’t
keep up day to day.” Thus, last No-
vember, Michael opened up a sepa-
rate 1,600 square foot store for
games only, seven miles away in Or-
ange. And now, in an innovation
that could spell further expansion
for The Electric Eye, Earl Jacobs is
racking prerecorded video in a 500
square foot area of his son’s store.

Diversifying into personal com-
puter software proved almost as dis-
astrous as video games for the
Jacobses. “We found you can end up
spending three or four hours with a
customer,” notes Earl. Now only
around 100 software items and some
Texas Instruments units are stocked.

Sennheiser has a curiosity-inviting

thermoform head inside its new

package, which has detailed prod-
uct information on the back.
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Under1roof.

Record &
Tape Care

Products

Try our open house policy
on profits for you

Grecaran

46-23 Crane St.L.I.C.NY 11101
(212) 392-6442

Magnetics
Styli
POWER
DRIVE

Headphones
& Speakers

o
° o .

Bose has redesigned its top-of-the-

line 901 Direct/Reflecting loud-

speaker system. The new Series V

version was designed to handle dig-

itally recorded material and lists for
$1,400 per pair.
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The Largest Selection

B Fully Licensaed Posters

il cihar yoarth oriented merchandise

- To order call TOLL FREE
1-800-221-6730

in New York 212-441-5500
. Froe catalogue available,

DEALERS ONLY

'  FUNKY ENTERPRISES, INC. -
13205 Attantic Averue, Richmond Hill, N.Y. 11418
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MATTEL ELECTRONICS IS
REVOLUTIONIZING THE WAY MUSIC
IS BEING PLAYED.STARTING WITH

THE RHYTHM SECTION.

At Mattel Electronics, were making it our business to revolutionize
yours. So, we introduced Synsonics"Drums.

The first compact electronic drumset that anyone can playand sound
like a pro. It's computerized, so it can be played with drumsticks or with
the touch of a button.

And, we made its price as attractive as its unique features.

In1983,welll introduce Synsonics Rhythm Maker, and the technology
of Synsonics’Drums will be available to finger-tappers everywhere.

Your customers will be able to keep the beat to the music that makes
them move. For a price that will help the Rhythm Maker move fast, too.

You see, we're not just out to revolutionize the way music’s being
played. We're planning to revolutionize the way it'll sell.

And, indeed, we're planning other additions to our Synsonics’line.

The revolution continues. 1
So, make room on your shelves. SW\SOMCS
INC. 1982. All Rights Reserved. Each sold separately.

FROM MATTEL ELECTRONICS.

©MATTEL,
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the Boogie chain 11 years ago.

tinue to be run by Cary Belcher.

City and Port Huron.

——SOLD TO FULL MOON’S SEVERSON—

Three Boogie Stores Change Hands

LOS ANGELES—Doug Severson, president/founder of the four-store
Full Moon Records chain, Rochester, Mich., has acquired three Kala-
mazoo-area Boogie Records stores from Eric Robbard. Robbard founded

Severson purchased the first Boogie store, exclusive of the current three-
store deal, late last year in Mt. Pleasant, Mich. That store’s name was
changed to Full Moon Records. The three Boogie stores just acquired will
remain Boogie Records outlets, Severson states.

The Boogie location in downtown Kalamazoo, which is 3,000 square feet
and was Robbard’s headquarters, will continue to be managed by Keith
Howard. The 2,500 square foot store in suburban Portage, Mich. will be
managed by Dick Severson, Doug’s brother, formerly a manager with Dis-
count Records and a buyer with a Tower Records San Diego store. Boogie's
all-classical outlet adjacent to the downtown Kalamazoo store will con-

Severson’s other Full Moon outlets are located in Rochester, Travers

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuiation albreviations are used:
LP—album; EP—extended play; CA—cassette;
8Y—8-track cartridge. Multiple records and/or
tapes in a set appear within parentheses follow-
ing the manufacturer number.

POPULAR ARTISTS

ALLEN BROTHERS
Clara’s Boys
LPRounder0154........ ... ..... ... ...
BENSON, GEORGE
In Your Eyes
LP Warner Bros. 23744
BiG DADDY
What Ever Happened To The Band Of'569
LP Rhino RNLP 852 . ceee ... ... . 5898
BOGGS, DOCK
His Twelve Original Recordings
LP Folkways RBF654 ... ... . .
BOYENS, PHYLISS
1 Really Care
LP Rounder0162..... ..
BROWN, JAMES
Can Your Heart Stand It
LP Solid Smoke SS-8013 (Rhino) ...
Live & Lowdown At The Apollo
LP Solid Smoke SS-8006 (Rhina) .

BURNETT, JOHNNY & DORSEY

.$8.98

$10.98

...$8.98

$8 98

$8.98

New LP/ TapeReleases.

O g9

2832 Spring Grove Avenu-e
Cincinnati, Ohio 35225
(513)681-8400

Together Again
LP Solid Smoke SS-8005 (Rhino}. .......... $8 98
CARTER. CARLENE
C’Est Ci Bon
LP Epic BFE 38663 (CBS) ... ... ... No List
CABET38663.... ..... .. ...coocoiin .. No List
CRENSHAW, MARSHALL
Field Day
LP Warner Bros. 23873
DANIELS, CHARLIE, BAND
A Decade Of Hits

LP Epic FE 38795(CBS)... ......... .. ... No List
CAFET 38795 ..... ... .. No List
EINSTEIN'S RICEBOYS
Civil Rice
LPQLdigital 1002.. ...... .. .. ... .. $4.99
LPimport JVC 1002 .... $8.99
CAchrome QLCC 1002 ... $6.99
CAmetal QLMC1002. ... $9.99
ELECTRICLIGHT ORCH.
Secret Messages
LP JetQZ 38490(CBS) .. Nolist
CA QZT 38490 . ... ..Nolist
ESQUIRES & MARVELOWS
Chi-Town Showdown LP
LP Sold Smoke SS-8017 (Rhino) ...$898
FARROW, CEE
Red & Blue
LP Rochsire XR 22006
FLAMINGOS
Golden Teardrops
LP Solid Smoke SS-8018 (Rhino) .. . . $8 98
FLO & EDDIE & THE TURTLES
The History Of
LPRhinoRNTA1998. . .. ...... .. ..$19 98
FULLER, BOBBY
Tapes
LP Rhino RNLP 057 ...$8 98
UNTER, IAN
All Of The Good Ones Are Taken
LP Columbia FC 38628 (CBS) ... . ..... No List
CAFCT3862B.. . ... .. ... No List
I-LEVEL
I-Level
LP Epic/Virgin BFE 38793 1CBS) .No List
CABET 38793 .. ... ...No List
JONES, RICKIE LEE
Girl AtHer Volcano
LP Warner Bros. 23805
JOURNEY
Frontiers
LP Columbna half- speed mastered HC 48504
(CBS} ... .. . NoList
in The Begmnmg
LP Columbia KG 36324 (2) CBS} No List
CAKGT 36324 .No List
KAJAGOOGOO

White Feathers
LP EMI America ST-17094

LAWSON, JOYCE
Joyce Lawson
LP Mutt & Jeff MJ 5010

LEWIS, BARBARA
{Continued on page 46)
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DIVIDER CARDS

ALL SIZES AVAILABLE

19¢ 2na uo
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street. Brooklyn, N.Y. 11211

AL-LEN CUTTING CO.

Special Volume Rates

We Buy Used and
Obsolete Cards

Z
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BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way.
Carson City. Nev 89701

Game Monitor

Conservatism The Keynote At CES

By TIM BASKERVILLE

Even in the pandemonium of the
Consumer Electronics Show floor
recently, the enormity of the market
forces at work in the recreational
computer software industry pro-
vided a sobering counterpoint to the
festive booth setups, as the mostly
young companies described their
gearing up for penetration of mass
merchandising outlets.

Six months ago, at the Las Vegas
CES, nearly all the software publish-
ers — independents included — were
forecasting mass-market advertis-
ing, with television coverage, as
early as this Christmas. In Chicago,
with the hindsight provided by such
well-financed failures as Data Age
and U.S. Games, and with increas-
ing evidence that the already-estab-
lished major players in the VCS
market were about to reassert their
primacy there—while turning their
sights onto the software market—
conservatism was the keynote struck
by executives of all the leading soft-
ware publishers.

Of course, the software companies
are hardly in retrenchment, many of
them having registered 200% and
300% growth rates over the past year.
They are the beneficiaries of the
widely installed base that results
from the sometimes self-destructive
price-slashing on the part of hard-
ware manufacturers.

But the knowledge that fortunes
change in a moment—witness the
suddenly reduced sales forecast and
subsequent plunge of Texas Instru-
ments stock early last week—was
acutely present in everyone’s fore-
casts.

In one way or another, all are pre-
paring plans for mass marketing ef-
forts. Strategies include:

® Dropping prices on all or se-
lected product, as Penguin and
Datasoft have, the latter in a special
low-price line tagged Gentry;

® Making the move into already
mass-merchandised product lines
such as software for Colecovision
and Atari’s game machines, as Bro-
derbund, Sierra On-Line and Micro
Lab have done, thereby establishing
brand identity with the huge net-
work of VCS cartridge distributors
and retailers to whom Activision,
Imagic and Atari have so far been
the dominant names.

Except for Micro Lab, which
plans a major television campaign in
support of the “Miner 2049er” for
Colecovision, no independent soft-
ware suppliers have added the high
expenditure of tv ads to their budg-
ets. Synapse had a series of commer-
cials in production but shelved them

New Salesman
At City 1-Stop
Hits The Road

LOS ANGELES—City 1-Stop
here is taking a page from the indus-
try’s history. 1t's adding a travelling
salesman working out of Denver to
cover Colorado, Idaho, Wyoming
and Utah, reviving a practice that
dates back to more than two decades
ago.

Mike Ketchum, veteran with Mer-
cury Records who for the past five
years has been RCA’s Denver
branch chief, has joined City. City’s
Sam Ginsberg has appointed Jim
Gilson, inside phone sales, to work
in conjunction with Ketchum’s road
activities.
www americanradiohistorvy com

in favor of everyone's favorite ad-
vertising media—video game and
computer “buff” magazines, and in-
store support in the form of point-of-
purchase material and what they
hope are self-selling packages with
strong brand identification.

The looming fear on the floor was
that of glut and inventory building,
especially among the buyers already
burned once in the VCS market.
One distributor’s solution, which in-
dicates the seriousness with which
distributors regard the pitfalls of
software selling: a deal that allows
him to become a subdistributor for
one of the major software distribut-
ing outfits.

Essentially, his is an agreement

whereby the experienced distributor
“racks” the less experienced distrib-
utor and does inventory and billing
periodically, removing the risk of
participating in the software busi-
ness for the distributor.

The suppliers themselves don’t
wish to fill the pipeline indiscrimi-
nately. Sirius’ Jerry Jewell remarks
that his company is entirely happy
shipping daily to keep outflow at a
realistic rate. But the urge to come to
market is fierce, and could very
quickly be resolved in the computer
software market with what Commo-
dore specialist United Microware
Industries president Russ Bedord
foresees as “a shakeout of products,
not companies.”

Billboard =

Top25

Survey For Week Ending 6/25/83

Video Games.

ight 1983, Billboard Pul
wd in & refrigval system, or
photnompyng, racorming, or ath

&, without tha prior writhen pes

_1.:'5 These are the best selling home video games -
% E ::ggir: sr:pn; I’rte:‘t::eillno.utlets by the Billboard % E E % -
S| #| me Sle|B|5|E
= | = | Copyright Owner/Manufacturer, Catalog Number SEIBIEIE
CENTIPEDE-Atari CX 2676 o |e
2 |2 |17 MS. PAC-MAN—Atari CX 2675 °
3 (12 |3 ENDURO—Activision AX-026 U
413 1|39 PITFALL—Activision AX-108 ° °
5 (5 |41 FROGGER—Parker Bros. 5300 e |o ®
6 |7 |7 KEYSTONE KAPERS—Activision AX-025 o
714 |23 RIVER RAID—Activision AX-018 ®
8 |8 |17 PHOENIX—Atari CX-2673 °
9 |6 |15 DONKEY KONG JR.—Coleco 2601 B o B
10 19 (41 DONKEY KONG—Coleco 2451 ° oo
11 |14 (15 ZRXXON—Coleco 2435 b b -
12 (10 11 SERQUEST—Activision AX-022 U
13 |11 (41 PAC-MAN—Atari CX 2646 e e
14 |17 |5 GORF— Coleco 2449 o
15 |15 | 5 DOLPHIN— Activision AX-024 o | | )
16 |13 (23 VANGUARD—Atari CX-2669 ® :
17 |18 |7 OINK—Activision AX 023 ° !
18 |24 (19 SPIDER FIGHTER—Activition AX-021 ® |
19 |25 (10 JEDI ARENA—Parker Bros. 5000 ® :
20 |16 |10 SPACE FURY—-Coleco 2415 | |®
21 (20 |21 DRAGONFIRE-Imagic 1A 3611 ol | |®
22 Fﬂlﬂ LOOPING—Coleco 2603 .
23 IZICZMY  PEPPER li—Coleco 2605 | |e
24 (23 |7 SMURF RESCUE IN GAGAMEL'S CASTLE-
Coleco 2465 o |ofe
25 |22 |3 STRAWBERRY SHORTCAKE MUSICAL
MATCHUPS—Parker Bros. 5910 o
eDenotes cartridge availability for play on hardware configuration.
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CBS Electronics has a line of five games designed for the Atari 5200 game
system. The licensed titles will be fallowed by six more in the fourth quarter.

YAMAHA ccss cauanizen vee-a00

Yamaha has introduced a five-band equallzer for the car. The YGE600 can
store in memory up to three tone curves to tailor sound to a car's interior.
Price is $200.

JVC’s 30-watt R-K22 receiver features a built-in five-band graphic equalizer
and 12 station presets for $250.

Professional applications of hait-inch and EFP video systems caused Fuji to
bring out two models of Super High Grade, HG 421 for “M’ format and HG
H321 for Betacam. Prices were not disclosed.

The Revox B261 synthesizer tuner with 20 station presets was designed as a

companion to the new 150-watt B251 amplifier. Both are compatible with a

new infrared remote control system for all Revox 200 Series components. The
tuner is $1,500.

NewProdudts

HONE’S ONE STOP RECORDS & TAPES

SOUL - ROCK - GOSPEL + COUNTRY + WESTERN & RAP
SPECIAL LOW DISCOUNT PRICES

IF YOU WANT THE LATEST OF ANY TYPE OF SOUND,
WE HAVE IT. IF NOT, WE'LL GET IT!

We have many other specials which change weekiy. We ship anywhere the same day.

Tapes & LP’s start from $3.00—12" from $£1.50—45’s from 87¢
We supply U.S. Army through N.A.F.A. contract.
For more information

/ C\U] HONE'S ONE STOP Recorgs

RECORD DISTRIBUTORS o
217 BRONX TERMINAL MARKET. BRONX. N.Y. 10451 [ Accessoyjo,
Ask for Johnny or Chuck « (212) 282-0267 - (212) 590-7286

Wholesaja
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Retailing

76-Year-Old
Homefolks In
Augusta Grows

® Continued from page 28

newspapers near the register, where
singles are displayed at $1.65. All the
top national magazines, including
Billboard, are carried, along with
more than 3,000 softcover book ti-
tles. Approximately 1,000 softcover
instructional manuals are also
stocked.

Thousands of different LP titles
are stocked, housed in customized
browsers, while cassettes are behind
plexiglass. Albums above $5.98 list
are 31 off on shelf, while catalog in-
ventory below that is ticketed at list.
Homefolks offers a wide array of
cutouts and deletions starting under
Sl

Racks hold TDK, Maxell and
Memorex blank audio tape and
Maxell blank videotape, along with
Allsop and Dustbuster tape and
record care kits and Technidyne per-
sonal stereos. Savoy and Lebo carry-
ing cases are also in stock. The stores
have recently been equipped with a
full inventory of T-shirt transfers
and T-shirts, along with electronic
iron-on machines. Rautenstrauch
predicts that T-shirts will mean big
additional volume because of the
wide selection of blank shirts and
transfers.

“We sell tickets in every store for
every event possible. We sell them
for all the events at the Carolina
Coliseum in Columbia, S.C. and for
the local Civic Center. We charge 40
cents per ticket sale to the promoter.
We enjoy the extra exposure we get
in concerts’ print and tv and radio
advertising,” Rautenstrach says.

He adds that he is perturbed be-
cause label advertising allowance is
so hard to come by. He recently
wrote to all Atlanta distributors, dis-
cussing his plight. He does not deal
directly with the area’s distributors.
“I prefer to do the bulk of my busi-
ness with David Picket of One-Stop
Record House in Atlanta. I’d rather
pay them the extra percentage, be-
cause it frees my managers from
worrying about overstock prob-
lems.”

Rautenstrauch advertises prima-
rily on WBBQ-AM-FM and
WYMX-FM, both in Augusta.
“Records sell where you hear them
played. I’m sorry we don’t have
MTV to work with here, t0o,” he
says.

RCA Offering
Store Computer
Maintenance

NEW YORK-—-RCA Service Co.
has been contracted to provide in-
stallation and 12 months of on-site
maintenance for a new Apple Com-
puter-based data processing system
developed for use by retailers by ITT
Diversified Credit Corp.

The system is being marketed as a
complete package, including five ac-
counting application programs, de-
signed by Great Plains Software;
general ledger, accounts receivable,
accounts payable, payroll and in-
ventory management programs. It
includes an Apple III 256,000-byte
central processing unit, a five-mil-
lion-byte profile hard disk storage
memory device, a monitor viewing
screen and a printer.

Another service included in the
complete package is a toll-free hot-
line on which retailers can call a cen-
tral “help desk” for immediate re-
sponse to hardware, software or
application problems.

www americanradiohistorvy com

Video

_ Music Programming

As of 6/15/83

MTV Adds & Rotation

This report does not include those videos in recurrent or oldie rotations. For further
information, contact Buzz Brindle, director of music/programming,
MTV (212) 944-5399.

NEW VIDEOS ADDED:
Bee Gees, “The Woman In You,” RSO
Blancmange, “Blind Vision,” Island
The Coconuts, “Did You Have To Love Me,” EMI America
Marshall Crenshaw, “Whenever You’re On My Mind,” Warner Bros.
The Difference, “PMT (She’s Avoiding You),” Enigma
Heaven 17, “Temptation,” Arista
Hollies, “Stop In The Name Of Love,” Atlantic
Saxon, “The Power And The Glory,” Carrere/CBS
Donna Summer, “She Works Hard For The Money,” Mercury
Lulu Temple, “Don’t Say No,” Columbia

HEAVY ROTATION (34 plays a day):
David Bowie, “China Girl,” EMI America
David Bowie, “Let’s Dance,” EMI America
Duran Duran, “Is There Something T Should Know,” Capitol
Eddy Grant, “Electric Avenue,” Portrait
Michael Jackson, “Billie Jean,” Epic
Kinks, “Come Dancing,” Arista
Lover Boy, “Hot Girls In Love,” Columbia
Madness, “Our House,” Geffen
Men At Work, “It’s A Mistake,” Columbia
Police, “Every Breath You Take,” A&M
Rod Stewart, “Baby Jane,” Warner Bros.
Tubes, “She’s A Beauty,” Capitol
ZZ Top, “Gimme All Your Lovin’,” Warner Bros.

MEDIUM ROTATION (2-3 plays a day):
A Flock Of Seagulls, “Wishing,” Jive/Arista
Bryan Adams, “This Time,” A&M
Joan Armatrading, “Drop The Pilot,” A&M
Blackfoot, “Teenage Idol,” Atco
Bow Wow Wow, “Do You Wanna Hold Me,” RCA
Martin Briley, “Sait In My Tears,” Mercury
Burning Sensations, “Belly Of The Whale,” Capitol
Def Leppard, “Rock Of Ages,” Mercury
Dave Edmunds, “Slipping Away,” Columbia
Eurythmics, “Sweet Dreams,” RCA
Fastway, “Say What You Will,” Columbia
Fixx, “Saved By Zero,” MCA
Goanna, “Solid Rock,” Atco
Daryl Hall & John Oates, “Family Man,” RCA
Human League, “Fascination,” A&M
Inxs, “Don’t Change,” Atco
Elton John, “I’m Still Standing,” Geffen
Journey, “Faithfully,” Columbia
Kajagoogoo, “Too Shy,” EMI America
Krokus, “Screaming In The Night,” Arista
Quiet Riot, “Metal Health,” Pasha
Red Rockers, “China,” 415/Columbia
Roman Holliday, “Stand By,” Jive/Arista
Michael Sembello, “Maniac,” Casablanca
Sparks, “Cool Places,” Atlantic
Rick Springfield, “Affair Of The Heart,” RCA
Styx, “Don’t Let It End,” A&M
Peter Tosh, “Johnny B. Goode,” EMI America
U2, “Two Hearts Beat As One,” Island
Zebra, “Who’s Behind The Door,” Atlantic

LIGHT ROTATION (1-2 plays a day):
Altered Images, “Don’t Talk To Me About Love,” Portrait
Arc Angel, “Tragedy,” Portrait
Bananarama, “Shy Boy,” London
Belle Stars, “Sign Of The Times,” Warner Bros.
Blasters, “Barefoot Rock,” Slash
Blue Rose, “Don’t You Know,” Estate/CBS
Joe “King” Carrasco, “Party,” MCA
Thomas Dolby, “Europa,” Capitol
DNA, “Doctors Of The Universe,” Boardwalk
Iron Maiden, “Flight Of Icarus,” Capitol
Juluka, “Scatterling,” Warner Bros.
Greg Kihn, “Tear That City Down,” Berserkley
Marillion, “He Knows You,” Capitol
Modern English, “Someone’s Calling,” Sire
Meat Loaf, “The Razor's Edge,” Cleveland International
Mental As Anything, “If You Leave Me,” Oz
Gary Myrick, “Guitar Talk, Love And Drums,” Epic
Planet P, “Static,” Geffen
Ramones, “Psychotherapy,” Sire
Roxy Music, “Can’t Let Go,” EG/Warner Bros.
Jules Shear, “Whispering Your Name,” EMI America
Telephone, “Ca,” Virgin
Triumph, “When The Lights Go Down,” RCA
20/20, “Jack’s Got A Problem,” Enigma
Bonnie Tyler, “Total Eclipse Of The Heart,” Columbia
Uriah Heep, “Stay On Top,” Mercury
Alan Vega, “Wipeout Beat,” Elektra/Ze
X, “Breathless,” Elektra
Yello, “I Love You,” Elektra

WEEKEND EVENTS:
Saturday Concert: Thompson Twins, June 25
Sunday Special: Liner Notes, June 26

3t

advogTlig ‘€86l 'S¢ ANNP


www.americanradiohistory.com

32

JUNE 25, 1983, BILLBOARD

Video

Sony ‘LPs’ Getting All-Out Push

‘Convergence Of Interest’ Leads To Cross-Promotions

By LAURA FOTI

NEW YORK-—Sony’s infant
video software division has released
its first “Video LPs” and is proving it
knows how to work with program
producers for maximum promo-
tional impact.

The company’s Video 45s, intro-
duced in March, have been pro-
moted via in-store appearances, ra-
dio give-away drawings and the like.
Duran Duran’s video album was
promoted across the board, and was
even taken on a six-city tour to
create consumer interest.

“The concept we're developing,”
says John O’Donnell, national man-
ager of video software operations,
“is one of cooperation, with the
record companies or whoever has an
interest in video music. With Duran
Duran we did a tour that got a lot of
players involved: Sony’s hardware
division, to promote Beta Hi-Fi; the
software division; EMI Music Video,
which produced the program;
Thorn EMI, as the publisher of the
full-length version; Capitol Rec-
ords, club owners and local radio
stations. We’d even planned to get
retailers involved, but there were too
many time constraints. That would
be the next step: a drawing for a
Beta Hi-Fi system promoted on ra-
dioand held at a store, for example.”

O’Donnell notes a “real conver-
gence of interest on the part of a lot
of different people. The record and
the video definitely gohand in hand,

and Capitol Records was very will-
ing to participate in these promo-
tions because anything we do with
the video promotes the band.”

In another case, he says, Sony

launched a promotion for one of its
video releases in which the record
company refused to take part. “They
didn’t want to get involved, partly
because they hadn’t produced the
video, and because they said pro-
moting the video would cannibalize
sales of the record. 1T think they
missed some great cross-merchan-
dising opportunities. When we work
together, the message reaches more
people.”

Promotion through clubs will be-
come an even more important part
of Sony’s activities, O’Donnell be-
lieves. “For one thing, when the
dealers see the crowd reaction they
realize that this is a viable product.”
Club promotion is particularly use-
ful for such specialized titles as
“Live Hamp” with Lionel Hampton
and “The Bill Watrous Refuge
Band,” hesays. “Jazz is very narrow.
We have to zero in on specialty
magazines and clubs. We promoted
Duran Duran at Studio 54; for jazz
it would be more like the Bottom
Line. We've also been approached
by a club owner to do a series of jazz
evenings in New York.”

A current priority is a cross-pro-
motion with MTV, O’Donnell states.
A customer response card enclosed
in the Duran Duran Video 45 indi-

cated that close to 90% of purchasers
watched MTV.

Sony did not exhibit at the recent
Consumer Electronics Show in Chi-
cago, but did rent suites in a hotel.
O’Donnell explains this is because
the company is in the midst of dealer
meetings in cities around the coun-
try. To date, 50 such meetings have
been completed, with more to follow
in August and September. The soft-
ware division is a part of the meet-
ings.

Current Video 45s feature Duran
Duran, Jesse Rae, Todd Rundgren,
Utopia and Bill Wyman; upcoming
are releases from Blotto, A Flock Of
Seagulls and Tony Powers. In addi-
tion, Sony is releasing “Danspack.”
a collection of five songs by Shoxlu-
mania, Man Parrish, Living and
Richard Bone, in July. In the fall,
there will be singles from Sony’s
three jazz Video LPs; as well as from
Rod Stewart and Elton John.

JAZZY—Thousands showed up for
a demonstration of “Jazzercise,” a
program developed by Judi Shep-
pard Missett, held at Atlanta’s Pe-
rimeter Mall. The promotion was
sponsored by Franklin Music and
MCA distributing to support “Jazz-
ercise,” available on videodisk,
videocassette and MCA Records.

SMALLER OPERATORS TARGETED

Japanese VCR
Production
Hits New High

TOKYO-—Japanese VCR pro-
duction hit a record 1.446 million
units in April, 42.5% up on the
same month last year, according
to statistics from the Electronic
Industries Assn. of Japan (EIAJ).
That figure tops the previous
record of 1.274 million units, set
in November, 1982.

The figures reveal April ex-
ports of 1,069 million units, up
279% on the same month in
1982. Among the exports,
419,000 units went to the U.S., up
105.3% on last April.

Total production of VCRs in
Japan for the first four months of
this year came to 4.797 million
units, up 25.6% on the January-
April period of 1982. And total
exports for the first four months
came to 3.840 million units, up
22.7% on the same period in

1982.

New Antipiracy Group In Britain

By PETER JONES

LONDON--A new trade organi-
zation, dubbed Impact, has been set
up here to counter video pirates who
sell their cassettes in bars and clubs
or through door-to-door house calls.
The group aims to stop the inroads

[F IT'S COING ON HBO
COME S

E LHO,

If you’ve made a deal with a cable or TV network for the future but .you need the
money now, there’s a very good chance The Lewis Horwitz Organization can help.

That's because at LHO, entertainment lending is all we do. So syndication deals are
no mystery to us, and neither is interim funding or completion guarantee commitments.
We've become the most respected lender in film, music and TV by understanding the
various and complicated nuances of show business financing and helping our clients make
the most of their lendable assets.

In fact, at LHO you might just say we've written the book on entertainment lending.
And we’ve made it our philosophy to say yes, even on long term loans of up to 2 years.

So to borrow money, contact The Lewis Horwitz Organization,

9808 Wilshire Blvd., Beverly Hills, CA 90212. {213} 275-7171.

Creative lending for the entertainment industries.

© 1983 The Lewis Horwitz Organization. Secured by real or personal property or a combination thereof.

WwWWwWWwW.americanradiohistorv.com

being made by illegal dealers, said to
account for around 60% of all video
software trade, into the legitimate
trade sector.

Impact hopes to start bringing lo-
cal prosecutions in July, while na-
tional aspects of the antipiracy battle
continue to be handled by FACT,
the Federation Against Copyright
Theft, set up last year. The latter
group has been carrying out regular
raids in the London area, which re-
portedly yielded nearly 2,500 pirate
videocassettes in just five days early
this month.

Impact chairman Michael Traill,
who heads a chain of surburban
video shops, says: “We're after the
smaller operator, the guy who runs
off a few copies, puts them in the
back of his car and goes off door-to-
door, selling them at one pound
(around $1.50) a time.”

He insists it is by no means a “vig-
ilante” group: “Our prosecutions
will go through five lawyers we’re
appointing. Proof of offenses will be
provided by a private investigation
agency.”

Traill agrees that prosecutions
could be costly, up to $1,500 in some
cases. But he notes that Impact is to

be financed by annual subscriptions
of roughly $40 from each of the
25,000 or so video retailers of vari-
ous status currently trading in Brit-
ain.

Meanwhile, FACT’s national
campaign is centering on sifting
through information culled from
3,000 letters and phone calls about
suspected piracy received from the
public over the past six months. Says
Robert Birch, director general: “We
asked for any helpful information
about how the pirates are operating.
Now we're assembling the facts,
building up extensive files on the big
boys in organized crime, the ones we
believe to be on top of the piracy
pile.”

Copying equipment worth “hun-
dreds of thousands of pounds” has
been confiscated, says Birch, includ-
ing one especially sophisticated ma-
chine capable of making 700 copies
a day from one master tape or film.

The FACT and Impact cam-
paigns are being stepped up as hefty
penalties, including lengthy jail sen-
tences and fines of $1,500 for every
pirated video seized from dealers,
become available under new laws on
July 13.

German Plant Strengthens
JVC’s European Foothold

HAMBURG-The new video-
casette production plant set up by
JVC, at a total cost of $21.5 million,
has been formally opened in Muen-
chengladbach. It is the first wholly-
owned operation of this kind opened
in Europe by a major Japanese com-
pany.

With 100 employees, the plant is
set to produce three million video-
cassettes this year, with the capacity
increasing to 10 million units an-
nually. At least half of the raw mate-
rials used in production until the
end of this year will come from Eu-
ropean sources. such as BASF and
3IM.

JVC, with its VHS system com-
fortably established as the world-
wide market leader, estimates an in-
crease in world demand for
videocassettes of some 40% this year,
to a total of 260 million units. Cor-
porate estimates are that the figure
will jump to 400 million in 1985, a
third of which will be sold in Euro-

pean territories.

With the building of this German-
based plant, JVC is acting on its de-
termination not to depend so much
on export trade as video develops. Its
first step in this direction was along
cooperative lines, with the formation
of J2T-Holding BV in Rotterdam,
Holland, a group which now has
video recorder manufacturing
plants in Berlin and in Newhaven,
England. It is a cooperative project
with Thorn EMI of the U K. and the
Hanover-based German Telefunken
Rundfunk and Fernseh Gmbh.

In fact, there should have been a
third initial “T” in the group:
French electronic giant Thomson-
Brandt had to pull out of the pact for
political reasons. Thomson-Brandt
is now a 75% shareholder in AEG.

At the plant opening ceremony in
Muenchengladbach, JVC president
Ichiro Shinki said the J2T operation
was acting as a model for future in-
ternationally cooperative projects.
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By LAURA FOTI

® Winning Team: Writer/direc-
tor Bob Giraldi, producer Antony
Payne and choreographer Michael
Peters, the gang that brought you
Michael Jackson’s “Beat It,” have
teamed up again, this time for Diana
Ross’ latest. The three completed

taping this weekend for “Pieces Of

Ice,” from Ross” upcoming RCA al-
bum, “Ross.” John Goodhue is act-
ing as on-line producer of the com-
plex project, which involves dozens
of dancers and exotic costumcs.

® Different Strokes: The Differ-
ence, an English band, has a video
airing on MTV—but no record deal.
“PMT (She’s Avoiding Me)” was
produced by Paul Flattery and di-
rected by Dan Halperin of Flattery &
Halpern. The group has a four-song
EP distributed by Enigma Records.

® National Deal: ATI Video, pro-
ducers of “Night Flight,” “Radio
1990” and “FM-TV.” has signed an
agreement with National Video
Center of New York for taping of all
three shows. In recent months ATI
taped interview scgments at Na-
tional with such artists as Devo.
Grace Jones and Lou Reed.

® Fleshy: The Flesh Eaters have
completed a video for their song
“The Wedding Dice” from the Ruby
Records LP “Forever Came Today.”
The video blends performance with

ITA Certification
Set For Canada

NEW YORK-—-The Inter-
national Tape/Disc Assn. (ITA)
and the Home Video Board of
Canada have inaugurated an
ITA Golden Vidcocassette
Award program in Canada. All
video programs already released
will qualify for certification.

The qualification for an award
for sales in Canada will be a min-
imum gross label revenue from
sales and/or rentals of $150,000
(Canadian) for a prerecorded
program on videocassette.

As is the case in the US,
where an ITA certification pro-
gram has been in existence since
1980, an audit of the company’s
books by an independent certi-
fied public accounting firm will
be necessary to establish quali-
fication. Recipients of the awards
will be announced regularly as
their qualifications are substan-
Liated.

the ghost story of a love affair that
ends in tragedy. Upcoming will be a
video for the song “Poison Arrow.”
Both videos were conceived by vo-
calist Chris D., directed by Gary
Walkow and filmed by Ira Eichner
tor Frolix Films.

® Stubborn Guy: Philip Davey of

Music Monitor

KEEFCO directed the video for
“Stubborn Kinda Fella” by the Fat
Larry Band on Virgin Records. In
addition, he served as director for
Lita Ford’s “Out For Blood” on
PolyGram. John Weaver produced.

® In Concert: Dionne Warwick
was captured on film during a per-

formance at the Rialto Square
Theatre in Joliet, 11l. The resulting
program is a co-production of the
Chicago Program Group of WTTW
and Ken Ehrlich of K E. Enterprises
as part of the concert series ““Music-
anmerica Live.”

@ Second Single: Rainbow Group

Video Productions of Jamesport,
N.Y, which beat Sony to market
with the first “video single™ in the
U.S., will release its sccond offering
this fall. Adwar Video of New York
is supplying technical input. The
songs are “True Tonight” and *No
Free Transfers.”

Vestron Deals:
ARC, Sherwood

NEW YORK—Vestron Video has
made an exclusive arrangement with
Artists Releasing Corp. (ARC) for
two current theatrical releases, and
has cntered into an agreement with
David Begelman’s Sherwood Pro-
ductions for six more feature films.

The ARC arrangement involves
the licensing for home video of “Vig-
ilante” and “The House On Sorority
Row.,” to be released on video-
cassette in August and July, re-
spectively. “The House On Sorority
Row™ will also be released on CED-
format videodisk in August. The
Vestron/ARC  relationship  began
earlier this year, when Vestron re-
leased ARC’s “The Incubus” and
agreed 1o release “They Call Me
Bruce?”

Vestron will also become the ex-
clusive distributor for current and
upcoming pictures from Sherwood.
First release under the agreement is
“Mr. Mom,” to be released theatri-
cally in July, starring Teri Garr and
Michael Keaton. It will be followed

(Continued on page 35)

Introducing a whole new market:

Remember the 45 r.p.m’s that turned
kids into rabid record collectors in the
50’s and the 60’s? Well, here are the 45’
for the video generation, the enormous
music video market that, until now,
couldn’t afford to buy music video.

Sony Video 455™ are going to turn

them into collectors.

Because we've got what it takes to doit.

SONY VIDEO 45’s / Music for your eyes.

Them

PPN — O,
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u
—

We've got the sound. Not the second-
hand sound they get taping off the
tube. Beautiful sound, Sony®sound,
high-quality stereo tracks.
0‘ We've got the price, the price that

makes music video collectable.

And we've got the groups: Duran
Duran, Michael Nesmith, Jesse Rae,
Todd Rundgren, Bill Wyman, Utopia—

= O

SIC yidc;gcollectors!

in Beta and VHS. And that’s just for
starters — jazz 45’s are on the way.

Now they can afford to buy them,
give them, collect them. And this sum-
mer when our 4-color ads hit the music
books, the buff books, the video books,
when our commercials hit MTYV, you're
going to see it happen.

So stock up and stand back.

© 1983 Sony Corporation of America. Sony is a registered trademark of Sony Corporation. Video 45 is a trademark of Sony Corporation of America.
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“FRANCES”
Thorn EMI Home Video—15
In spite of a list price of $69.95, “Frances™ has moved swiftly to occupy a top
position on the chart-—among a majority of lower-priced movers. Perhaps the
success is due at least in part to the movie’s limited theatrical run when it was

released late last year.

Jessica Lange stars as 1940s film star Frances Farmer, an outspoken oppo-
nent of the studios’ star system whose determination to stand up for her own

rights cost her her identity.

This feature is designed 1o spoilight titles making their debut on Billhoard’s

Videocassette Top 40.

~ Fast Forward

Something New In Games
To Turn Consumers On

Bv KEN WINSLOW

Up 1o now about the only thing
video games and prerecorded video
softwarc have had in common has
been the usc of a television screen
for display. As separate product con-
cepts, games and videos have each
begun to plateau. Game designers
are running out of options. Holly-
wood’s back libraries are running
out of product. And the public is
running out of gas.

But a marriage is in the works be-
tween the microprocessor and the
videodisk player whose offspring
will hit the arcades by the end of this
year—and entertainment retailers
starting nexlt year.

“Game video” will emerge as one
of the truly original and leading soft-
ware products of this interactive age.
And there is no way theaters and pay
v can touch it.

Electronic games and vidcos have
different origins: board games and
theatrical motion pictures, respec-
tively. And while each has raced fast
and furiously down the electronic
road, games are still basically lines
and circles controlled by joysticks

Lee-Myles Assoc.,Inc.

160 East 56th Street, Dept.V
NYC.NY. 10022 Tel 758-3232

Serving the graphic neads of the music industry since 1952

C

and hit buttons and videos are still
basically movies controlled by start
and stop buttons.

Game videos combine the con-
cepts of board play and motion pic-
tures into something that has got to
be experienced to be believed. Using
joystick. hit button and variations of
these as controliers, animated and
even live action-adventure scencs
arc operated under the precise con-
trol of the player or players accord-
ing to different picture scenarios.

Games on disk can get very clabo-
rate. as three, four, five and more
picture tracks are intercut with
graphic and textoverlays introduced
from microprocessor memory. With
stereo sound mixed in, it is easy to
see how game vidco can become the
ultimate grabber. You’re not going
to find this kind of action on HBO,
on Warner Amex’s Qube oron a net-
work “Night At The Movies.”

The technology already in place
for this is the videodisk, to provide

(Continued on opposite page)

OLYMPIC HISTORY—Sportswriter
Dick Schaap, center, has been
signed by Catzel, Thomas & Associ-
ates, a Los Angeles-based produc-
tion company, to write the script for
“The Pursuit Of Excellence,” a 24-
minute multimedia history of the
Olympic Games being produced for
the 1984 Arts Festival. Producers
are Kit Thomas, left, and David Cat-
zel, right.

Billboarde

Videocasselte Top 40
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Weeks on Chart

formats.
TITLE
Copyright Owner, Distributor, Catalog Number

JANE FONDA'S WORKOUT A (ITA)
KVC-RCA, Karl Video Corporatign 042

AN OFFICER AND A GENTLEMAN A
Paramount Pictures, Paramount Home Video 1467

FIRST BLOOD &
Thorn/EMI 1573

AIRPLANE II: THE SEQUEL @
Paramount Pictures, Paramount Home Video 1489

LDRDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

SOPHIE'S CHOICE
CBS-Fox Video 9076

PLAYBOY VIDEO VOLUME 2
CBS-Fox Video 6202

BLADE RUNNER A
Embassy Home Entertainment 1380

BEST FRIENDS
Warner Brothers Pictures, Warner Home Video 11265

STAR TREK II-THE WRATH OF KHAN (iTA) A
Paramount Pictures, Paramount Home Video 1180

LOVESICK
Warner Brothers Pictures, Warner Home Video 20011

STAR TREK: THE MOTION PICTURE A
Paramount Pictures, Paramount Home Viden 8858

ROCKY II! @ (ITA)
CBS-Fox Video 4708

MY FAVORITE YEAR
MGM/UA Home Video 800188

FRANCES
Thorn/EMI 1621

THE TOY
RCA/Columbia Pictures, Home Video 10538

THUNDERBALL
CBS-Fox Video 4611

STAR WARS
CBS-Fox Video 1130

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

GREASE @
Paramount Pictures, Paramount Home Video 1108

LET'S SPEND THE NIGHT TOGETHER
Embassy Home Entertainment 1231

ALICE IN WONDERLAND
Walt Disney Home Video 36

POLTERGEIST A (1TA)
MGM/UA Home Video 800165

PLAYBOY @
CBS-Fox Video 6201

THE COMPLEAT BEATLES @
MGM/UA Home Video 700155

AIRPLANE! A
Paramount Pictures, Paramount Home Video 1305

TIMERIDER
Pacific Arts, Video Records; MCA Dist. Corp. 528

THE BOAT (DAS BOOT)
RCA/Columbia Pictures Home Video 10149

FIREFOX @
Warner Brothers Pictures, Warner Home Video 11219

JAZZERCISE
MCA Distributing Corporation 55089

STRAWBERRY SHORTCAKE IN BIG APPLE CITY
Family Home Entertainment, MGM/UA Home Video 338

VIDEODROME
Universal City Studios Inc., MCA Dist. Corp. 71013

EVERYDAY WITH RICHARD SIMMONS/FAMILY FITNESS
Karl Video Corporation 043

BLACK SUNDAY
Paramount Pictures, Paramount Home Video 8855

STILL OF THE NIGHT
CBS-Fox Video 4711

OCTAGON
Media Home Entertainment M226

THE WHO ROCKS AMERICA
CBS-Fox Video 6234

MASH—GOODBYE, FAREWELL, AND AMEN
CBS-Fox Video 1215

JACKI SORENSON'S AEROBIC DANCING
MCA Distributing Corp. 55090

THE SECRET OF NIMH
MGM/UA Home Video 800211

These are best selling videocassettes compiled from
retail sales, including releases in both Beta and VHS
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@ Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced,
Stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical;
photocopying, recording, or otherwise, without the prior written permission of the publisher.

These are most popular videocassette rentals, in both
Beta and VHS formats, compiled from a survey of re-
tailers and wholesalers.

TITLE

Copyright Owner, Distributor, Catalog Number

FIRST BLOOD

Thorn/EMI 1573

SOPHIE'S CHOICE
CBS-Fox Video 9076

AN OFFICER AND A GENTLEMAN
Paramount Pictures, Paramount Home Video 1467

BEST FRIENDS
Warner Brothers Pictures, Warner Home Video 11265

THE TOY
RCA/Columbia Pictures, Home Video 10538

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

AIRPLANE 1I-THE SEQUEL
Paramount Pictures, Paramount Home Video 1489

LOVESICK
Warner Brothers Pictures, Warner Home Video 20011

MY FAVORITE YEAR
MGM/UA Home Video 800188

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

TIMERIDER
Pacific Arts, Video Records, MCA Distributing Corp. 528

CREEPSHOW
Laurel Show Inc./Warner Brothers Pictures, Warner Home
Video 11306

JANE FONDA'S WORKOUT
Karl Video Corporation 042

BLADE RUNNER A
Embassy Home Entertanment 1380

VIDEODROME
Universal City Studios Inc.. MCA Distributing Corp. 710:3

FRANCES
Thorn/EMI 1621

TEX
Walt Disney Home Video 123

THE BOAT (DAS BOOT)
RCA/Columbia Pictures Home Video 10149

ROCKY 1Il @ (ITA)
CBS-Fox Video 4708

STILL OF THE NIGHT
CBS-Fox Video 4711

POLTERGEIST A
MGM/UA Home Video 800165

NIGHT SHifFT
The Ladd Co., Warner Home Video 20006

THE SECRET OF NiMH
MGM/UA Home Video 800211

CLASS OF '34
Vestron V-5022

THEY CALL ME BRUCE
Vestron V-5015

MISSING
Universal City Studios Inc., MCA Distributing Corp. 71009

KISS ME GOODBYE
CBS-Fox Video 1217

THE WORLD ACCORDING TO GARP
Warner Brothers Pictures, Warner Home Video 11261

YOUNG DOCTORS IN LOVE
Vestron VA-5012

I, THE JURY
CBS-Fox Video 1186

FIREFOX @
Warner Brothers Pictures, Warner Home Video 11219

THE BEST LITTLE WHOREHOUSE IN TEXAS @ (ITA)
Universal City Studios Inc., MCA Distributing Corp. 77014

MONSIGNOR
CBSFox Video 1108

FAST TIMES AT RIDGEMONT HIGH
Universal City Studios Inc., MCA Dist. Corp 77015

PLAYBOY VIDEO VOLUME 2
CBS-Fox Video 6202

ANNIE (ITA)
RCA/Columbia Pictures Home Video 10008

THUNDERBALL
CBS-Fox Video 4611

THE OCTAGON
Media Home Entertainment M226

TRON (ITA)
Walt Disney Home Video 122

STAR TREK II—-THE WRATH OF KHAN (ITA)
Paramount Pictures, Paramount Home Video 1180

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Of America seal for sales of 50,000
units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesate. (Seat
indicated by ITA seal).
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® Continued from opposite page

the animated or live action frame se-
quences, and the microcomputer, 0
keep track of where the player is and
the picture sequence options avail-
able from any given point on the
disc.

Nothing new has to be invented or
debugged. [U's a wide open field that
creative people are now moving
into.

The nature of the paralle! track
videodisk makes it an ideal medium
on which to put the many different
picture frames required. The pickup
transducer can be quickly made to
move laterally across the disk from
point to point under very precise
computer control.

Any of the world’s three presently
working vidcodisk systems can pro-
vide both the arcade and home game
video players. But the LV laser opti-
cal system operaling in the CAV
(constant angular velocity) mode is
currently in a better position to do
this than the CED and VHD (in Ja-
pan) systems.

The leading advaniages of the
present LV-CAV system for game
video are the use of a no-wear laser
beam as the pickup method and the
allocation of one single full 360-de-
gree rotation of the disk for each pic-
ture frame. While the contact stylus
and the multiple frames per full
circle revolution of the CED and
VHD systems can be dealt with, the
LV-CAV system keeps everything
simple.

The one-side capacity of an LV-
CAV disc is roughly 54,000 picture
frames, which in regular motion
play are used at the rate of 30 frames
per second or 1,800 frames per min-
ute. This offers plenty of picture
frame opportunities for the game
video program designer.

Add to this solid state micro-
processor the capability for overlaid
graphics and caption text, and there
seems no end of capacity for a varied
number of visual scenarios to be
made available from any play point
during the game.

Pioneer Video industrial sales vice
president Ron Butler, who is spear-
heading the work with developers,
says that still another option is to use
the audio Compact Disc as a
graphic, text and computer control
data carrier to accompany the LV-
CAYV game video picture disk.

The key to realistically sustained
action is the ability of the LV player
to rapidly play back the specified
track frames, which will not be adja-
cent to each other. Current Pioneer
industrial models PR-7820 and PR-
8210 have a worst-case maximum
rated re-cuing time of under five sec-
onds between the first and the
54,000th frame.

Of course, game video designers
will put the related picture frame
tracks as close to each other as pos-
sible, making the wait time almost
indistinguishable from the normal
30th of a second it takes to go be-
tween adjacent tracks. And the game
designer can call on graphics, text
and sound from solid-state memory
to mask any wait time considered
too long.

I played a “Dragon’s Lair” ani-
mated adventure game prototype by
Starcom and a “Quarter Horse
Race” live action betting game with

Vestron Deals

® Continued from page 33

by “Only In Rio,” starring Michael
Caine and Joseph Bologna, and
“Buckaroo Buanzai” starring Peter
Weller, both in 1984.

These agreements follow Vestron
distribution deals with Orion, ABC
Motion Pictures and a number of
other independent studios.

10 horses by Electro Sport, and can
tell you that there is total involve-
ment. Priced at 50 cents instead of
the more routine 25 cents, the play
value is 10 times better than what
has been available.

And because this is basically a
marriage of the existing fast-re-

sponding parallel track videodisk
and the microcomputer, the game
videos now being produced by six or
eight manufacturers for arcades this
year are almost certain to be mar-
keted in similar form through retail-
ers 1o consumers next year.

This is what Pioneer Video thinks,

and it ought to know. Pioneer’s in-
dustrial LV laser optical disk play-
ers, now being used for arcade game
videos, operate under computer con-
trol. Pioneer’s home LV players,
which are also sold by Magnavox,
Philco and Sylvania, can also oper-
ate under computer control and can

~ Fast Forward

play back similar versions of the
same arcade game video software re-
leases.

(Ken Winslow is publisher of the
Videoplay Report, a newsletier
analyzing developmenis in video
hardware and software. He is bused in
Washington, D.C.)
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sibood Hot Country Singles.

TITLE-Artist (Producer)
Writer. Publ:sher, Licensee, Label & Number (Dit. Label)

FOOL FOR YOUR LOVE—ickey Giltey (1.E. Norman)
D. Singleton; Jensing/Black Sheep, BMI; Epic 34-03783

LOVE IS ON A ROLL—Don williams (D. Williams, G. Fundis)
R. Cook, ). Prine; Roger Cook, BMI/Big Ears/Bruised Oranges, ASCAP; MCA
52205

OH BABY MINE (| GET SO LONELY)—S(alIer Brothers (). Kennedy)
P. Ballard; Edwin H. Morris, ASCAP; Mercury 811-488-7 (PolyGram)

HIGHWAY 40 BLUES—ricky Skaggs (R. Skaggs)
L. Cordie; Amanda-Lin, ASCAP, Jack & Bill, ASCAP (c/0 Welk GP); Epic 34-
03812

YOU CAN'T RUN FROM LOVE—tddie Rabbit (D. Malloy),
E. Rabbitt, D. Malloy, E. Stevens; Deb Dave/Briarpatch, BMI; Warner Bros. 7-
29712

1.0.U.—Lee Greenwood (J. Crutchfieid)
K. Chater, A. Roberts; Vogue (Welk Music Group)/Chriswald/Hopi Sound/MCA/
BMI/ASCAP; MCA 52199

IN TIMES LIKE THESE—Barbara Mandrei (T. Collins)
R. Fieming, D. Morgan; T. Coilins, BMI; MCA 52206

THE CLOSER YOU GET—alabama (H. Shedd, Alabama)
).P. Pennington, M. Gray; Irving/Down 'N Dixie/Chinnichap, BMI; RCA 13524

STRANGER IN MY HOUSE—ronnie Mitsap (R. Milsap, T. Collins)
M. Reid; Lodge Hall, ASCAP; RCA 13470

THE LOVE SHE FOUND

IN ME—Gary Morris (B. Montgomery, M. Morgan, P. Worley)

D. Linde, B. Morrison; Southern Nights, ASCAP; Warner Bros. 7-29683

PANCHO & LEFTY—willie Neison &
Merle Haggard (C. Moman, W. Nelson, M. Haggaid)
T. Van Zandt; United Artist/Columbine, ASCAP; Epic 34-03842

SNAPSHOT—sylvia (T. Collins)

R. Fleming, D.W. Morgan; Tom Collins, BMI; RCA 13501

| ALWAYS GET LUCKY WITH YOU —George Jones (B. Sherrill)

T. Whitson, F. Powers, G. Church, M. Haggard; Shade Tree, BMI; Epic 34-
03883

OUR LOVE IS ON THE

FAULTUNE—CrystaI Gayle (A. Reynolds)

R. Kirk; Rondor PTY LTC/lrving, BMI; Warner Bros. 7-29719

ALL MY L|FE—Kenny Rogers (D. Foster, K. Rogers)

V. Stephenson, D. Robbins, ). Silbar; Warner House of Music/WB Gold, BM1
ASCAP; Liberty 1495

YOUR LOVE'S ON THE LINE—Earl Thomas Conley (N. Larkin)

E.T. Conley, R. Scruggs; Blue Moon/April, ASCAP/Full Armor, BMI; RCA 13525
| WONDER WHO'S HOLDING MY

BABY TONIGHT—The whites (R. Skaggs)

D. Clark, V. Clark, ). Halterman; Laurel Mountain, BMI, Hall Clement, BMI
(c/0 Welk Music GP), Ricky Skaggs, BMI; Warner/Curb 7-29659

HE'S A HEARTACHE (LOOKING FOR

A PLACE TO HAPPEN)—Janie Fricke (B. Montgomery)

). Silbar, L. Henley; Bobby Goldsboro, ASCAP/House Of Gold, BMI; Columbia
38-0389%

YOU'RE OUT DOING WHAT I'M HERE DOING WITHOUT-
Gene Watson With The Farewell Party Band (R. Reeder, G. Watson)

B. Roberts, A. Frizzell, Desert Rose/Ski Slope, BMI; MCA 52191

AFTER THE GREAT

DEPRESSlON—Ram Bailey (R. Bailey)

R. Bailey, H. Cochran, R. Porter; Sandy-Port, ASCAP/Tree, BMI; RCA 13512
POTENTIAL NEW BOYFRIEND —Dolly Parton (G. Perry)

S. Kipner, J.L. Parker; April/Stephen A. Kipner, ASCAP/ATV, BMI; RCA 13514
| LOVE HER MIND—The Bellamy Brothers (D.&H. Bellamy)

D. Bellamy; Bellamy Brotheis/Famous, ASCAP; Warner/Curb 7-29645

THE RIDE—David Altan Coe (B. Sherrill)
).B. Detterline, Jr., G. Gentry; Algee/Newwriters, BMI; Columbia 38-03778%

LOST IN THE FBELING—Conway Twitty (C. Twitty, J. Bowen)

L. Anderson; OId Friends, BMI; Warner Bros. 7-29636

EVERYBODY'S DREAM GIRL—Dan Seals (K. Lehning)

D. Robbins, V. Stephenson, D. Seals; Warner House of Music/WB Gold/Pink
Pig, ASCAP/BMI; Liberty 1496

DON'T YOUR MEM'RY EVER SLEEP

AT NIGHT—steve Wariner (T. Collins)

S. Dean, R. Hatch; Tom Collins, BMI; RCA 13515

YOU'RE NOT LEAVIN' HERE TONIGHT—Ed Bruce (T. West)

K. Chater, T. Rocco, C. Black; Bibo, ASCAP/Vogue (Welk Music Group), BMI/
Chappell, ASCAP; MCA 52210

LOVE SONG—Tne Oak Ridge Boys (R. Chancey)

S. Runkle; Youngun, BMI; MCA-52224

LOVE AFFAIRS—Michael Murphey ().E. Norman)

M. Murphey, M. d'Abo; Timberwolf/d’Abo, BMI; Liberty 1494

IT'S YOU —Kieran Kane (). Bowen, ). Stroud)

B. Channel, K. Kane, R. Kane; Oid Friends/Liltom, BMI/Kieran Kane, ASCAP;
Warner Bros. 7-29711

LEAVE THEM BOYS ALONE-

Hank Williams Jr. (). Bowen, H. Williams Jr.)

D. Dillon, H. Williams Jr., G. Stewart; Tree/Forest Hills/Tanya Tucker, BMI;
Warner/Curb 7-29633

ATLANTA BURNED AGAIN LAST

NIGHT—atlanta (A.M. Bogdan, L. McBride)

). Stevens, ). Dotson, D. Rowe; Chardax, BMI; MDJ 4831

WHERE ARE YOU SPENDING YOUR

NIGHTS THESE DAYS—David Frizzel (S. Garrett, S. Dorff)

M. Brown, S. Dortf, D. Thorn, S. Garrett; Peso/Wallet, BMI; Viva 7-29617

WITHOUT YOU —7.c. Sheppard (8. Killen)
P. Ham, T. Evans; Apple, ASCAP; Warnes/Curb 7-29695

Survey For Week Ending 6/25/83

2E | pE 52 TITLE Artist (Producer) ox | 5x 5; TITLE-Artist (Producer)
=z s§ 25 Writer. Publisher Licensee Label & Number (Dist. Label} £y | 5% 25 Writer, Publisher, Licensee, Label & Number (Dist Label)
P! 53 | 6 | EASY ON THE EYE-tary cati Pr| 75 | 2 | THE EYES OF A STRANGER=Davie wils (. Mevi)
& The Gatlin Brothers Band (). Crutchfield, L. Gatlin) S. Davis; Dick James, BMI; RCA 13541
L. Gatlin; Larry Gatlin, BM1; Columbia 38-03885 77 3 SHE'S READY FOR SOMEONE TO
P! %0 | 6 | GoOD OLE BOYS/SHE'S READY FOR SOMEONE TO LOVE lﬁ S DY FoR M .
HER‘”’””Y Reed (R Hal) Giesoie. €. Black. T, Toceo, 1. Gillespie, SC’TI‘:3':ack,roﬂib':/ssgﬁébo:;!:jcd)eik Music Group,
:i}dlxzaib:c/ec’hab:ew’rs’énﬁ -33'%@'505;’%‘ o('WJéIk IM:ss?ée,Gro-up;.ac;éSAEI;I-EIE};" B AR SESAC Lhap el TASChE JareACurbzse R
13527 70 | 48 9 | ONCE YOU GET THE FEEL
37 | 27 | 12 | OLD MAN RIVER OF IT—Con Hunley (S. Doriff)
(|'VE‘ COME TO TALK AGMN)—MEI McDame_l (L. Rogers) ) D. Dillon, L. Butler; Tree/Larry Butler (Tree Group), BMI;, MCA 52208
2.2158ca||e, D. Hogan; Vogue/Partner/Julep (Wetk Music Group), BM!; Capitol 711 73 4 YOUS STILL GOT ME_DSaC“: Rogers (Not Listed)
H.L. Shields; Chip N' Dale, ASCAP; Mr. Music-016
38 | 22 | 12 | FLY INTO LOVE—Charly McClain (Chucko Productions)
; : ) : ) Enie 34 72 {63 | 10 | CHANGES—Tanya Tucker (D. Malloy)
1 2 7 :I.LvtngYh(‘).UL::[;’S‘;n(’)lljJ;anL(L)a\;l‘Ejf(‘)'AMRuélc{md (AT, LB A8 EXE T. Tucker, F. M:y’:ayras, Eu,ckzlve(n; Ta:yaoyTucm/Milene, ASCAP; Arista 1053
LOVERS AGMN—Engelben Humperdinck (E. Stevens) 3 65 20 %oi’EdaE,UEEaEVBs;:?:I'YG:‘?:;"(SAS%T’:F"VJ S. Do’V_!) 7.29778
). Buckingham, M. Gray; Warner House/Puliman/Warner-Tamerlane/Daticabo. ) b Ly ¢ ' A
BMI; Epic 34-03817 74 | 44 17 COMMON MAN—John Conlee (B. Logan)
ﬁ 45 5 PREC|0US LOVE —The Kendalis (B. Ahern) S. Johns; Lowery/Legibus/Captain, BMI; MCA-52178
() o= e, L Ly BV (Giane) Y [ ITB) | 1M ONLY IN 1T FOR THE LOVE=Jone coree (8 Logan)
ﬁ 49 3 YOU'RE GONNA RUIN MY g f}\egé K', Brooks, R. Van Hoy; Posey/Golden Bridge/Unichappell/Van Hoy,
BAD REPUTATION—ronnie McDowell (8. Killen) IR L)
). Crossan; Tree, BMI; Epic 34-03946 76 | 56 | 18 FOOLIN'—)ohnny Rodriguez (R. Atbright)
ﬁ 47 6 OVER YOU —Lane Brody (T. Bresh, L. Brody) , R. Mooney; Ace in the Hole, BMI; Epic 34-03598
A. Roberts, B. Hart; Colgems-EMI/Fathers, ASCAP/BMI; Liberly 1438 77 55 15 I'M MOVIN' ON—Emmonu Harris (B. Ahern)
ﬁ 53 3 | AHRE! CAN_’T PUT OUT—George Strait (B. Mevis) H. Snow; Rightsong, BMI; Warner Bros. 728729
I, P [IEs (i, ERSEL LD e ﬁ 83 | 2 | NO FAIR FALLIN' IN LOVE—an Gray (R. Childs)
44 | 31 | 15 | MY LADY LOVES ME J.S. Sherrill; Sweet Baby, BMI; Jamex 45-010
JUST AS | AM)—Leon Everette (K. Dean, L. Everette) i
QU AS Lo o e | o7 | 2 | WHn v0U LEAVE THAT WAY YOU
= eely (R. Chan
ﬁ 50 5 | IF 1 DIDN‘T LOVE YOU—gus Hardin (R. Hall) S. Clark, ). MacRae; Musiimcily, AYSCAP; Mcncegzzzs
R. Van Hoy, D. Alien; Unichappell/Van Hoy, D. Allen; Unichappell/Van Hoy/ 80 68 10 3/4 TIME c @ G
Posey, BMi; RCA-13532 ] —Ray Charles (R. Charles] .
ﬁ 54 3 MEY BARTENDER—Johnny Lee (1. Bowen) T.). White; Tennessee Swamp Fox, ASCAP; Columbia 38-03810
ﬁ F. Dixon; El Camino, BMI; Full Moon 7-29605 (WEA) 81 [ 62 | 14 SINGING THE BLUE&—GaiI Davies (G. Davies)
51 5 THE JOGGER—Bobby B ®. Bare) M. Endsley; Acufi-Rose, BMI; Warner Bros. 7-29726
S. Silverstein; Evil Eyoe, YBM!a;”Cqumb?;E38-03809 ﬁ m THIS AIN'T TENNESSEE &
ﬁ 52 | 4 | WAY DOWN DEEP—vern Gosdin (8. Mevis) HE AIN'T YOU,—Sara "Honeybear" Hickey (T. O'Brien)
M.D. Barnes, M.T. Barnes; ATV/Hookit, BMI; Compleat-108 (Polygram) L. Bastian, Jim Shaw; ATV/Biue Book, BMI; PCM 203
49 | 46 8 | FLAME IN MY HEART—Delia Bell (E. Harris) 83 | 76 | 20 | WHATEVER HAPPENED TO OLD
B. Spurlock, G. Jones; Glad, BMI; Warner Bros. 7.29653 FASHIONED LOVE—B.. Thomas (P. Drake) -
50 35 15 LUCILLE (YOU WON'T DO YOUR DADDY'S L. Anderson; Oid Friends, BMI: Cleveland International 38-03492 (CBS)
W||.L)—Waylon Jennings (W. Jennings) 84 88 2 LIFE OF THE PARTY —carl Miller (P.E. Miller)
R. Penniman, A. Collins; Venice, BMI; RCA 13465 C. Milier; Country Bach, BMI; Country Bach 0004 (NSO)
A 57 | 5| WERE STRANGERS ﬁ EZITB) | LET'S GET OVER THEM
AGAIN—Merle Haggard & Leona Williams (M. Haggard & L. Williams) TOGETHER—Moe Bandy (Featuring Becky Hobbs) (R. Baker)
L. Williams, M. Haggard; Shade Tree, BMI; Mercury-812-2147 (Polygram) C. Craig, K. Stegali; Screen Gems-EM!/Blackwood, BMI; Columbia 38-03970
52 | 37 | 16 | YOU TAKE ME FOR 86 | 60 8 | THUANA SUNRISE—Bama Band (L.-Morris)
GRANTED —Merle Haggard (M. Haggard, R. Baker) D. Hatfield; Surf and Sand. BMI; Soundwaves 4707 (NSD)
L. Williams; Shade Tree, BMI; Epic 34-03723 ﬁ m INSIDE STORY—Ronnie Ropers (1. West)
ﬁ 58 | 5 | IT AIN'T REAL (IF IT i R. Rogers; Sister John, BMJ; Epic 34-03953
AIN'T YOU)—Mark Gray (B. Montgomery, S. Buckingham) ' -
M. Gray F. Sezser; Irrving'/aI;own N 'Bis.:':?ce TheuPcAJ:igc/aW”;rnerTamerlane, ﬁ m e &ﬂfiﬁ. LY,E,,,“ETY,EE, %EME.NMZ::, T;',f,",;',,,f’?,dzg(:,’;""" EnEY
BMI; Columbia 38-03893 ! ) ' L
| 59 | 5| LYIN, CHEATIN', WOMAN CHASIN', HONKY TONKIN', oo gl oo B S Un LY T (R 5 TR R LAY
' — Paulette Carlson (N. Wilson, T. Brown
r":AICSMKaEL Enmgm Jﬂ,‘c’ alLy"";‘;‘CALPY;"%:;SCZ';’l';eY) B. Arledge, ). McBee; United Artists, ASCAP; RCA 13546
90 | 85 3 | ON THE WINGS OF MY VICTORY—glen Campbell (J. Fuller)
ﬁ 61 3 DREAM BABY (HOW LONG MUST | B. Corhin; Sabal, ASCAP; Atlantic America 7»99533 ampbell (. Fuller
DREAM)—Lacy ). Dalton (B. Sherrill)
C. Walker; Combine, BMI; Columbia 38 03926 91 74 6 LOVER IN D!SGU|SE—Wayne Massey (J. quell, M. Danief)
56 36 16 IN THE MIDDLE OF THE ). Dowell, B. Mevis; Hoosier/Jack and Bill; Welk Music Group; ASCAP; MCA 52211
NIGHT—Mel Tillis (H. Shedd) 92 | 78 6 | FADE TO BLUE—Ed Hunnicutt (0. Burgess)
B. Corbin; Sahal, ASCAP; MCA 52182 E. Hunnicutt, D. Knutson, D. Burgess; Young Beau/Tapadero, BMI; MCA 52207
ﬁ 64 3 | SHOT FULL OF LOVE—nitty Gritty Dirt Band (R. Landis) 93 | 71 | 13 | YOU GOT ME RUNNIN'=Jim Glaser (D. Tolle)
B. McDill; Hall-Clement, Welk Music Group, BMI; Liberty 1499 P. McGee; Dawnbreaker, BMI; Noble Vision 102
ﬁ 80 2 WHY DO | HAVE TO CHOOSE—winie Nelson (C. Moman) 94 92 3 FROM COTTON TO SATIN—Jack Greene (E.E. Owens)
W. Nelson; Willie Nelson, BMI; Columbia 38-03965 ). Best, D. Chamberlain; Jim Martin, ASCAP; EMH-0019
x| 70 | 3| WHAT IF 1 SAID 1 LOVE YOU—Marty robtins @ Motganen) 95 [ 93 | 20 | IF YOU'RE GONNA DO ME WRONG
C. Black, T. Rocco; Chappell/Intersong, ASCAP; Columbia 38-03927 (DO IT R|GHT)—Vem Gosdin (B. Mevis)
ﬁ m GOIN' DOWN HILL—John Anderson (F. Jones, J. Anderson) V. Gosdin, M. Barnes; Hookit/Blue Lake, BMI; Compleat 102 (Polygram)
) 1.0. Anderson, X. Lincoln; John Anderson, BMI; Warner Bros. 7-29585. 96 94 18 TOUCH ME (|'|.L BE YOUR FOOL
ﬁ m NIGHT GAMES—Ccharley Pride (N. Wilson) ONCE MORE)—Tom Jones (G. Mills, S. Popovich)
N. Wilson, B. Mevis; Royalhaven, BMI/G.1.D,, ASCAP; RCA 13542 A. Downing; ATV, BMi; Mercury 810-445.7 (Polygram)
ﬁ 67 4 A TASTE OF THE WIND—)ames & Michael Younger (R. Chancey) 97 81 3 HEART FOR A HEART—Robin Lee (). Morris)
1. Williams, A.M. Williams; Our Child's, BMI; MCA-52222 Lobo, J. Raymond; Famous/Boo, ASCAP/Little Jeremy/Tree, BMI; Evergreen
ﬁr 72 | 2| TULSA BALLROOM—Dotiie est (S. Garrett, S. Dort) o
- D. Blackwell, ). Durrill; Peso/Wallet, BMI; Liberty 1500 98 | 96 | 16 | LITTLE OLD FASHIONED
ﬁ 82 2 POOR SIDE OF TOWN—)oe Stampley (R. Baker) KARMA—willie Nelson (W. Nelson, B. Spears)
). Rivers, L. Adler; EMP, BMI; Epic 34-03966 W. Nelson; Willie Nelson, BMI; Columbia 38-03674
65 | 66 | 4 | COTTON FIELDS—Tennessee Express (L Rogers) 99 | 90 | 3 | THAT OLD TIME FEELIN'—Rex Gosdin; (Not Listed)
ﬁ H. Ledbetter; Folkways, BMI, RCA-13526 R. Gosdin, C. Halupice; Shelby Singleton/Bethel/Key Ring, BMI; Sun 1178
79 | 2| WALK ON—Karen Brooks (8. Ahern) 100 21 | YOU'RE THE FIRST TIME I'VE THOUGHT
K. Brooks; Warner.-Tameriane/Babbling Brooks, BMI; Warner Bros. 7-29644 9 ABOUT LEAVING—Reba Mclntire (. Kennedy)
67 69 4 YES—Billy Swan (L. Rogers) D. Lee, K. Chater, Maple Hill/Hall-Clement/Vogue (Welk), BMI; Mercury 3387
D. Robertson, B. Swan; Music City, ASCAP/Sherman Oaks, BMI; Epic 34-03%17 (Polygram)

* Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn.
of America seal for sales of 2,000,000 units (seal indicated by triangle).

Distributed by: ELM RECORDS

ELM[¢:

P O.Box 1100

RECORDS

SOME OVERSEAS LICENSES AVAILABLE

Produced by: Edd McNeely
Co Producer:

Lloyd Green

Westminster, CA92683
(714)898-7317
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Records & Cassettes
INCLUDES:

CALL ME

CRAWLING OUT OF TOWN
N\ DIM LIGHTS., THICK SMOKE AND BOOZE
I DIDN'T EVEN KNOW HER NAME

DON'T LET THE DOOR SMACK YOUR BACK
(WHEN YOU WALK OUT)
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From Fred Foster—chairman , Bob Beckham — president,
Johnny MacRae—vice president, Al Cooley—general manager,
Woody Bomar—professional manager, Bill Anthony—
west coast office, Tex Davis—promotion
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ALMOST CALLED HER BABY—Larry Gatlm d s MYBABY S GONE—aGary Goodnight (Dennis Lmde]
and the Gatlin Brothers Band (Larry Gatlin) Produced by = Produced by Jack Eubanks, Soundwaves

U ORI Eer I GO ¥ ~NO FAIR FALLING IN LOVE—yan Gray John Seot Sherril
AMERICAN MADE—The 0ak Ridge Boys l[]nPleny—McManus] . Produced by-Ralph Childs, Jamex

%ﬁ
Produced by Ron Chaacey: NJCA 7 - fs \ %  ONE LESS. LUNELY NIGHT —gessie Burns (Breekdlove Morrison-MacRae)
BORN TO LUV&ME- ay Charles{Bob Mnrns*on] | Produced hyTony Mlglgure and Jim Williamson, Chgfchﬂl

Produced by Ray Charies: Columbia 5% : 71| RAINBOWS &BUTFERFE 3-~Bllly8wan(John Flynn)
BREAKIN' IT—Loretta Lymt Mark Gertmno] g 4 »Pmducedbytarry Ragers,a@plc%‘r g

ley. MCA: - ;
Produced by Owen,Bradiey. MC » SHINE UN—GeorgeJones (MacRae- Morrlsonlﬁ
COME AS YOU WERE——Jerry Lee Lewis (Paul Craft) s Produced by Billy Sherrill, Epic

Producediby Run/Cignclp MCA' = __ IR N SURE FEELS LIKE LOVE—Larry Gagtlmand;
DREAM BABY—Lach Dalton [Cmdy Walker] v | s d thé Gatlin Brothers Band (Larry Gatlin] *
Produced by Billy Shemll Columbia ?"5 ) Ptﬂduced txy Jerry Crutchhel’d and Larry Gatlm Cuiumbua

EASE THE FEVER-— Carrie SlyetMornsmﬁerfm“Zérface?\ i e ?74 JlME—Ra?“Charles\’{Tvﬁnyy Joé Whlte] : ﬁ

Produced by Al [;uﬂmusrnd’ay “Produced by Ray Charles. Columbia By
EASY ON THE EYE—Mrry Gatlin . WEDIDBUTNOW. ... ... °© %*

and the Gatlin‘Bfothers Band (Larry Galling ~ YOU DON'T— Conwa
y Twitty (McManus: Bomar thford]
Produced by Jerry Critchiield aad Larry Gatlin. Columbia Produced by Jimmy Bowen ang@[:unway Twitty . Warner Brothers

EVERTHING'S BEAUTIFUL— Uunnygrtauandwnlne Nelson s WILD & BLUE—JnhnAﬁd“erson (John Scott Sherrill]
(Dolly Parton) Produced by Fred Foster. Monuments;; Borg, a8 Ry Prnduced by Frank Jones and John Anderson. Warner Brothers

AFIRE | CAN'T PUT OUT —George Strait \ WHEN YUU LEAVE THAT WAY —Sam Neeley (Clark-MacRae)
{Darrell Staedtler) Produced by Ron Chancey. MCA

e
&

g
"“*‘*%‘*ﬁ &

o S i o o v

Produced by Blake Mevis. MCA YES—Billy Swan (Swan-Robertson)

THE LOVE SHE FOUND IN ME— Gary Morris Produced by Larry Rogers. Epic

(Linde-Morrison) Produced by Bob Montgomery. YOU CAN'T TAKE MY LOVE

Marshall Morgan and Paul Worley. Warner Brothers OFF THE BED— Dottie West (Hupp-Morrison)

LOVE SONG—The 0ak Ridge Boys (Steve Runkle) AR L

. YOU'RE GONNA LOVE YOURSELF

Produced by Ron Chancey. MEA IN THE MORNING—Willie Nelson and Brenda Lee (Donnie Fritts)
LYIN' CHEATIN' WOMAN CHASIN' HONKY TONKIN Produced by Fred Foster. Monument
WHISKEY DRINKIN' YOU—Loretta Lynn (Dobbins-McManus) SHE'S GONE TO L.A. AGAIN — mickey Clark (Mickey Clark)
Produced by Ron Chancey, MCA Produced by Turley Richards, Monument

Coming Attractions

IT'S NOT THE FALL IN FALLIN’IN LOVE SWAMP RAP—Tony Joe White THAT’S WHAT I LOVE ABOUT YOU —
THAT HURTS YOU — Steve Clark (Clark-Macrae) (Tony Joe White) Produced by Clifford Curry (DiPiero-Cain)
Produced by Jerry Kennedy, Phonogram-Mercury Ron Reynolds, Columbia Complete Music

35 Music Square East, Nashville, Tenn. 37203
(615) 255-0624
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Fan Fair Sets Attendance Record
12th Annual Nashville Event Draws Almost 17,000

By KIP KIRBY

NASHVILLE—It was the largest
and most lucrative Fan Fair in the
event’s |2-year history. By the
time the totals were tallied, close to
17,000 visitors had attended the
week-long activities, depositing in
their wake approximately $4 million
in revenue for this community.

This figure was based by vice
president Dick Kenney of the Nash-
ville Chamber of Commerce on the
$50 Fan Fair registration fee, plus an
estimated daily expenditure per per-
son of $192 spread over a five-day
stay.

As in past years, several record
companies used the event as an op-
portunity to import top brass for in-
house staff meetings sandwiched be-
tween scheduled label events. The
largest contingent was brought in by
PolyGram, which hosted 16 of its ex-
ecutives, including president Guen-
ter Hensler and executive vice presi-
dents Mel llberman and Jack
Kiernan.

Vic Faraci, vice president of mar-
keting, and Bob Merlis, vice presi-
dent of publicity, represented
Warner Bros. RCA brought in Jose
Menendez, division executive vice
president of operations, and Don
Ellis, division vice president, U.S.
and Canada.

The MCA contingent was led by
newly appointed Records Group
president Irving Azoff, making his
first appearance at Fan Fair. Along
with Azoff were executive vice presi-
dent Jerry Sharell, promotion vice
president Steve Meyer, and Joan
Bullard, vice president of press and

artist development, among others.
Azoff took advantage of the occa-
sion to host a press breakfast to rein-
force MCA’s Nashville involvement
and 1o scotch rumors that he would
make significant changes in the local
operation. Azoff stressed that divi-
sion president Jim Foglesong would
have total autonomy and an unlim-
ited budget to develop new talent, go
after roster acquisitions and delve
into other areas, such as video.
During his impromptu remarks,
Azoff said that he believes the indus-
try’s six major distribution arms will
be reduced shortly to five, indicating
that he believes either PolyGram,
RCA or Capitol/EMI/Liberty will
be the one to fold. Noting that there
have been times when the profits
from the country division have
helped carry MCA Records, Azoff
gave full support to Foglesong and
promised a marked deviation from

Eight Get Stars On
Nashville Walkway

NASHVILLE—A total of eight
inductees were named to the
Walkway Of Stars during Fan
Fair Week in Nashville. The cer-
emony, which took place at the
Country Music Hall Of Fame
Museum on Music Row, hon-
ored R.C. Bannon, Riders In The
Sky, Reba McEntire, B.J.
Thomas, Billie Jo Spears, Al-
cyone Bate Beasley, the Bailes
Brothers and Carson J. Robison
with individual gold stars along
the Walkway.

the label’s former stance of conser-
vatism. And when asked whether he
thought Nashville-based acts should
look to the West Coast for manage-
ment, Azoff replied that he would
encourage good management 10
move to Nashville instead.

At times during the week, it
seemed as if even the Nashville State
Fairgrounds had become too small
to hold the overflow of people
crowding into the 15,000-capacity
grandstands to view the numerous
concerts. However, spokespersons
for both the CMA and the Grand
Ole Opry, which sponsor the event
annually, denied reports that they
were considering moving Fan Fair
to the expanded Opryland conven-
tion center in 1984,

PRESIDENTIAL RECEPTION—Newly appointed president of MCA Records
Group Irv Azoff, left, chats with MCA artists Jimmy Buffett and Barbara Man-
drell at a Nashville reception for Azoff.

SEEN AS POTENTIAL CAREER BOOSTS

Artists’ Autobiographies Pay Off

By EDWARD MORRIS

NASHVILLE—While no one sug-
gests that a published autobi-
ography is essential to stardom,
country music performers are find-
ing that such books are useful in
creating new audiences and keeping
old ones.

At their worst, as one talent man-
ager notes, these circumspect confes-
sionals give the performer a “posi-
tive” image. At their best, says
another, they can be a greater career
boost than a hit record album.

Because book publishers continue
to be eager to ride the country music
bandwagon, an artist need be nei-

MERGER SWELLS PUBLISHER’S OPERATION

Warner Bros. Music Strikes Gold

NASHVILLE — Acquisitions
aren’t unusual in this publishing
community. But when Warner Bros.
Music acquired Bob Montgomery's
successful House Of Gold Music in
January, it merged Nashville’s two
hottest pop publishers.

Overnight, it swelled the size of
Warners’ songwriting staff to more
than 25, and expanded its offices
into two separate Music Row build-
ings. Yet Tim Wipperman, newly-
named vice president of Warner
Bros. Music in Nashville, says he has
been “amazed™ at the smoothness of

the transition.

While acquiring the lucrative
House Of Gold catalog (among its
copyrights is the Alabama hit,
“Feels So Right™), Warner Bros. en-
tered into a separate joint publishing
venture with Montgomery. In his
new companies, Writer's House and
Bob Montgomery Music, Montgom-
ery retained nine of his former
House Of Gold writers. Four others
moved over to Warner Bros., and
Montgomery helped the rest find
positions with different publishers.

With the in-house presence of

GREAT GATHERING—The Statler Brothers seated tune-up backstage prior

to the Fan Fair PolyGram label show. Looking on from left are PolyGram exec-

utives Guenter Hensler, president and chief operating officer/PolyGram New

York; Jack Kiernan, executive vice president/ marketing & sales/PolyGram

New York; Joe Polidor, country marketing director; Mel liberman, executive
vice president/PolyGram New York.

Montgomery, who has produced
such acts as Razzy Bailey, Eddy Ar-
nold and Ray Stevens and currently
works with Janie Fricke, Mark Gray
and Lloyd David Foster, and pro-
ducer/writer Steve Buckingham,
who’s worked with Alicia Bridges,
Dionne Warwick, Michael Johnson
and Bettye Lavette, Warners isn’t
lacking creative studio talent. The
company is also developing several
of its own artist/writers, among
them Gary Morris, Karen Brooks,
Van Stephenson and Mark Gray.
Another Warners writer, Michael
Clark. recently finished producing
Lynn Anderson’s newest album,
“Back,” for Permian Records.
Wipperman encourages co-writ-
ing among his staffers. He also sup-
ports the company’s “writers’ ex-
change program,” which calls for
Warners songwriters to spend time
traveling from Nashville to Los An-
geles to write with each other. Wip-
perman says he’s found putting his
songwriters with recording artists
who don’t write frequently also pro-
vides built-in outlets for material.
“When you’ve got strong writers,
it helps to get them working with
name artists who don’t write them-
selves much,” Wipperman explains.
Depending on the situation, Warn-
ers often picks up the tab for the bi-
coastal trips without making the ex-
penses incurred recoupable against
future royalties. Wipperman says he
believes the program guarantees
more diversified writers and more
song cuts, though he admits Warners
has considered the possibility of get-
ting a corporate apartment in Los

{Continued on opposite page)
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ther aged nor a superstar to aspire to
an autobiography. Notoriety or
imaginative packaging is all that is
required.

Earlier this month, Louise Man-
drell presented her “The Mandrell
Family Album™ to the American
Booksellers Assn. convention in
Dallas by giving a concert for the
registrants. Published by Thomas
Nelson, the book is a compilation of
reminiscences, photos, a four-color
pull-out poster and a souvenir
record that has two of Mandrell’s
hits on one side and a “chat™ with
the reader on the other. In recent
years, there have been as-told-to
books published on Loretta Lynn,
Tammy Wynette, Hank Williams
Jr.. Minnie Pearl, Merle Haggard,
Jeannie C. Riley, Jerry Clower and
others.

Lynn’s “Coal Miner’s Daughter”
remains the most successful book of
the genre, spawning, among other
benefits, an Academy Award-win-
ning movie. Wynette’s “Stand By
Your Man™ became a moderately
successtul made-for-tv film.

David Skepner, Lynn’s manager,
says the book was inspired by noth-
ing more than people’s curiosity
about the “elements that made up

her life,” but that it developed into a
career-expanding windfall. He says
the book has sold more than two
million copies and has thus reached
audiences unattainable by her rec-
ords alone.

Skepner does not, however, see
the autobiography as a vehicle for
everybody. “A lot of people want to
put out books, but they don’t have
anything to put in them. A book for
a book’s sake is just paper.”

Pocket Books has issued the pa-
perback versions of “Stand By Your
Man,” “Minnie Pearl: An Autobiog-
raphy” and Merle Haggard’s “Sing
Me Back Home: My Story.” Linda
Vilensky, a publicist for Pocket
Books, says the company routinely
ties in its promotions with what the
artist is doing professionally. Pocket
Books gave selected country radio
stations free promotional copies of
all three books to use as contest
prizes.

The publisher also worked with
Wynette and Haggard’s booking
agencies to see that bookstores were
stocked in the cities where the artists
were holding concerts. Liza Hatcher
Dawson, a Pocket Books editor, says
all three books have sold satisfac-

{Continued on page 56)
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Gilley Fools His Way
Into The Top Spot Again

Obviously no dolt when it comes
to sizing up the charts, Mickey Gilley
this week tops them for the 16th time
by admitting that he’s just a “Fool
For Your Love.” Meanwhile, on the
LP honor roll, Alabama's “The
Closer You Get™ stays at No. | for
the 11th consecutive week.

In other news, the Statler Brothers
are having their strongest showing
with “Oh Baby Mine (I Get So
Lonely),” at starred 3. since “Who
Am | To Say” occupied a similar
spot in late 1978 and “Do You
Know You Are My Sunshine” hit
No. | a few months earlier that year.
John Anderson swings in with this is-
sue’s highest debuting country
single, “Goin’ Down Hill,” at starred
60. And Sara “Honeybear” Hickey
enters with the oft-recorded “This
Ain’t Tennessee And He Ain’t
You"—-not to mention the most cloy-
ing stage name in recent memory.

Country music has more fools

than it does drunks, rednecks,
cheaters, truck drivers or self-serving
references to Willie Nelson—if you
believe the song titles. Fools may
even outnumber mothers and cow-
boys, for, as Gilley reiterates, beinga
fool is a condition of being in love.

Most of the best names in country
have been fools at one time or an-
other: Hank Snow (“Fool Such As
I”), Slim Whitman (*I'm A Fool™),
Mel Tillis (“The Arms Of A Fool™),
Jerry Lee Lewis (“Who Will The
Next Fool Be™), Elvis (“Fool™),
George Jones (“A Day In The Life
Of A Fool™) and Tom Jones and Big
Al Downing (“Touch Me (I'l Be
Your Fool Once More)™).

There are all kinds of fools out
there, jostling each other in their
doomed pursuit of love, among
them *“Unfaithful Fools,” “Honky
Tonk Fool.” “First Class Fool,”
“April’s Fool,” “Friday Night Fool.”

(Continued on opposile puge)
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By KIP KIRBY

They came like Kodak-bearing lemmings to

the sea, idolaters paying homage to their icons.

By the time they left, the almost 17,000 Fan Fair
survivors could point to sunburns, blisters and
shopping bags full of country music memo-
rabilia as proof of their diehard devotion.

It was, by everyone’s count, the biggest Fan
Fair on the books. it generated more media cov-
erage, including "Good Morning America,” “En-
tertainment Tonight,” and Newsweek. It pro-
duced huge crowds that
surged spontaneously at
the mere announcement
of a major star signing
autographs. It offered
concerts that always
seemed to start late and
end even later (but then
who cared, with those
lineups?).

There was the usual mix of certified celebri
ties and on-the-fringe hopefuls. This year's
contingent of memorable would-be's included
“The Singing Surgeon” from Meridian, Miss.,
whose press kit listed phone numbers for his
booking and personal appearances but some-
how failed to include one for making surgical ap-
pointments; Marty Merchant, billed as “E.T.'s
Helping Santa”; and “Cerrito the Italian Cow-
boy.” Something for everyone, indeed.

Fan Fair has evolved into a powerful promo-
tion for artists, record companies and merchan-
disers. Every major label in Nashville—with the
notable exception of Capitol/EMI/Liberty—took

Chart

_ Fax

o Continued from opposite puge

“Perfect Fool” and the one always to
be kept at arm’s length, “That Kind
Of Fool.” Often, fools come in pairs,
as witness “Everytime Two Fools
Collide,” “Fools For Each Other”
and “Takes A Fool To Love A
Fool.”

Somctimes, fools are incorrigibly
foolish (“Fool Who Fooled
Around”). accommodating
You're Looking For A Fool”), tran-
sitory (“Fool Passin” Through™),
congenital (“Born A Fool™), contra-
dictorily sagacious (‘Wisdom Ot A
Fool”) or sclf-destructive (“The
Fool Strikes Again™). Some are into
self-denial (I Ain’t No Fool™),
while others confess their condition
(“I'm A Fool To Care”).

Is it any wonder, then, that Jack
Greene, Brian Collins and Bill Med-
ley have all sung so convincingly of
the nced to build a “Statue Of A
Fool™? EDWARD MORRIS

h

DON
RENO

Wiriter of “Dueling Banjos”

ONE OF OUR
“4 ACES”

WAYNE CARSON

JACK GREENE
RONNIE RENO

Exclusively On

EMH RECORDS

Show Promotions
38 Music Sqg. East
Suite 111
Nashville, TN, 37203
(615) 255-3009

Nashville Scene

advantage of the opportunity to present its tal-
ent. The grandstands stayed full from afternoon
until far into the night with music under the
stars; on the final day of the MCA and RCA con
certs, many fans never bothered to leave the
bleachers despite a three-hour wait between
shows.

As the long week wore on, the crowd-pleasers
were obvious. Johnny Rodriguez, making a
strong comeback move after too long away from
the recording scene. ... The Statler Brothers,
with their first Fan Fair date in several years. . .
B.J. Thomas, with his powerful conclusion to the
CBS Records Show. ... Reba McEntire, whose
rising popularity could be measured visually by
the sheer number of hands she had to shake
while singing. ... Rick & Janis Carnes, who
penned the first two singles for the Whites—and
sounded uncannily like the Whites in their brief
set on the Warner Bros. show.

But if there was one standout who stole this
year's Fan Fair, it was Lee Greenwood. In his rel-
atvely short career with MCA, Greenwood has
clearly won the fans' hearts. His dynamic per-
formance on the MCA show was sensational;
he's an entertainer in the truest sense of the
word. Greenwood spent long, hot hours signing
autographs, handling interviews and posing for
fuzzy snapshots with thrilled admirers from all
over the country. It would be difficult to gauge
how many new fans Lee picked up from Fan
Fair—but it was obvious he already had plenty
going in.

Irv Azoff, the new president of MCA Records,
made his first Nashville visit since taking over
the reins a few weeks ago; though he didn't cart
around a shopping bag full of Fan Fair '83 me-
mentos, he looked suitably impressed with the
general craziness and hoopla. MCA's show gave
him a chance to see the label's country acts in
motion—and Azoff contributed his own coup de
grace by bringing out Jimmy Buffett for a good-
naturedly loose version of ““Margaritaville.”

Security was better than ever this year. By
the second day, the police and guards had fig-
ured out exactly how to control the enormous
overflow of people and allow everyone time to
get their pictures without running amok in the
heat. By the RCA’'s show, the last of the week,
people were nearly satiated with live music.
Louise Mandrell checked into the hospital with a
stomach disorder and exhaustion after hosting
the Monday night Music City News Country
Awards, playing two competitive hours in the
All-American Country Games Tuesday afternoon
(where she helped sister Barbara's team win for
the second year in a row), and then tossing a
dinner dance at the Armory for her fan club. But
she insisted on leaving the hospital long enough
Thursday evening to do a full set at the RCA
show. It was a particularly strenuous set, full of
dance numbers and costume changes. She fal-
tered noticeably only once, when she dropped
her spangled baton in the middle of a twirling
routine. She stopped the show and insisted on
repeating the move twice more until she suc-
ceeded. Mandrell's performance despite her
hospitalization made a sharp contrast to the no-
shows by Loretta Lynn and Tammy Wynette,
who lived up to advance rumors that they would
cancel at the last minute.

Rlabama closed the RCA show, though it was
nearly midnight when they went on. Regret-
tably, the group’s volume level ranged between

AUTOGRAPH BOOTH—RCA artists Paulette Carlson, far right, and Steve

loud and unbearable, and steady lines of people
began streaming up the aisles of the grand-
stands toward the exits when it became obvious
that no adjustment was being made.

It would be easy to speculate that it was late,
after all, and that the fans who left were elderly;
but that wouldn't teil the whole story. Alabama
walks a narrow line with its audiences: though
many of its fans happen to be teenagers weaned
on country-rock who think the band 1s the hot-
test thing since Lynyrd Skynyrd, Alabama has
other audiences. It draws middle-aged people
who come because they enjoy their records on
the radio, and older people who come because
they are the CMA entertainers of the year.

While loud sound can be tolerated, overly
shrill sound defeats its objectives. It obscures
vocal arrangements, distorts harmonies, and
causes listeners to concentrate more on the vol
ume level than on the music. Such was the case
with Alabama's Fan Fair appearance—and unfor
tunately, many of those in the crowd who left
early were neither old nor disinterested. They
left to preserve their eardrums.

WB Music
In Nashville

® Continued from opposite page

Angelces 10 help defray hotel costs.

Wipperman expects the House Of
Gold acquisition to continue his di-
vision’s substantial tochold on the
pop market. He points out that
nearly all of his staff writers have al-
ready logged top 10 or No. | hits, in
either pop or country. At the mo-
ment, he isn’t actively seeking addi-
tions to the statf.

“We're concentrating now on in-
corporating all our writers under
one umbrella,” he says. “We're also
looking for recording situations for a
few of our writers.”

At the weekly Friday staff meet-
ings, all writers get together to listen
to what's been written and to cast
songs. It’s up to professional man-
agers Johnny Wright and Don Daily
to pitch the songs. Regular office op-
crations are overscen by Robert
Frye.

Wipperman credits Warner Bros.
professional manager Michael
Sandoval. based in Los Angeles.
with helping his Nashville writers
achicve pop status. And pop will
continue to be a major push for his
division’s writers. who include,
among othcrs, Troy Scals, Mark
Gray. Eddie Setser. Michael Clark,
Steve and Jan Buckingham (who
share a joint publishing venture with
WB), Van Stephenson, Jeff Silbar.
Sam Lorber, Tim DuBois, Kurt

Howell. Johnny Slate and Wood
Newton.

f3

Wariner, far left, sign autographs in the label booth at Fan Fair. Looking on
from left are label executives Jose Menendez, division executive vice presi-
dent, vperations; Joe Galante, division vice president, RCA Records, Nash-
ville; and Don Ellis, division vice president, RCA Records-USA & Canada.
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Columbia/Cleveland International’'s B.J. Thomas signs autcgraphs at his first
Fan Fair appearance.

PolyGram artist Reba McEntire shakes hands with —

eager fans at the label’s showcase.
Lee Greenwood is called back to

the stage by a standing ovation af-
= = ter his exuberant performance on
MCA’s show.

i

RCA artist Jerry Feed signs autographs for some of the estimated 17,000 fans
that attenced this year’s event.

Vern Gosdin chats with fans at the
Compleat Records booth.

Ronnie McDowell share a micro-
phone for the closing number at the
CBS Records show.

With his upcoming album en-

titied ‘“For Every Rose,”’

Epic’s Johnny Rodriguez

passes out reminder roses to
his fans.

Crystal Gayle poses for photo after photo at the
Warner Bros. booth.

RCA artist Gus Hardin signs autographs at the label’s booth.

’) Recently re-signed Mercury/PolyGram artist Tom T.
Hall sings his 1973 hit, 'l Love,” to one of Fan Fair’'s

www americanradiohistorv com

advog17Ig ‘€861 'Sz INNM



www.americanradiohistory.com

FEALVIR IS AN ERS AL ]} [N L)
(wei9klod) £-916Z18 edue|qese)
‘A¥SONIEW "0 ‘Ol12qIaS ‘W ‘(0]j3qUag |3LYIIW ‘Buowey |1ug)

onequas PeWIN—JYINYN | v | 86

:mg.zU_,_ﬁ__a,_:iis,_s:_____3

swspel BEPIN—9N|HLINOS
NILYYLS 38 YNNYM | § | LI

(021y) 99866-, Pue(s| :juelj 'q ‘(Jowieq Haqoy)

sowied Wasod—IWI[SAS AW NI 3¥Y NOA |7 | 88

4
$
2: 000

(ueiafied) yor-y spieeay Ss..uwﬂouo“.uncﬁﬁzwm_ﬁ v G8 28 ‘vewdiag ‘WR'y ‘puesdal W _Aﬂwwhmz_w»ccﬁ%q w_mﬁ%%.wa.»uﬁ_o_mw , L1265 londe) :|jighep ‘193504 ‘1ayieyn ‘(19304 pireq)
uisny IRed ypm weiduj SEEIwz_><._L saqnj o_:l>.—:<mm ] m.mIm Al mﬁ
SR+ uu%m:.‘um_..—._s:r.."uﬂ:%_‘:—“ Vi 26 JISNW 3HL 433X NOA 00 MOH L Ly Ly GGI8 EdLBWY-|W3 ‘piaeq “H ‘yaeseydeg ‘g ‘(p|dysuely Auoj)
_ ﬁ B0ZZ 3SIMIIING [UNZUO( ‘W ‘IS "W '(UNZUof "W ‘LIBIS W) 63 paen—3 I ONINIFY OL
s e teneg o (Rpas ) woupd N—1419 AQNYD | 8 | 87 | OF J4IHL INIHLIWOS SAYMTY | 91 | 8 | €I
1ahag aujuesy suumesy azeW— a3y JHL SI JA0T 14 08 08 AR ' O] (03 _=S—_vm=mﬁmwmm_no_u”“mw 0v8£0-8¢ 1IN0y ‘uie) .ﬁm__“”w_m UIAY, ‘au0IS A1)
9506°1 BISUY/3N ‘paque] Yy ‘paquie] °§ ‘(suljod 213g) T foqiao1=3A07 NI STHI9 LOH | € 05 =ATIN4HLIY4 | TT | 21| ¢1

kepiion vewoy— g NYLS l G6

8667 wav ‘Jupenjeunty - ‘(Keseg |ep)

Suipesjewly :moqlhO.__n_ JH1L LOZQ m 6L

L1869/ B3| 'smaN 3yl 3 sima 'Y ‘(ueky uyor)
suowwas wied—11 0@ IW INVYN LNOQ | ¢ 12
(023y)

29866-/ ddenp ‘sewoy] ‘| ‘(Sewoy) A1sa] ‘ysiweag uiAdy)

A= 1GVLIAINI S

L2006 VDY ‘uniag ‘(Jayied pireq)

®el—=7114 JHL NO (NILLNd

66866-/ 031y ‘piemoy S ‘(seanq soaal))

ue9=3J0¥ @Ios | € €8

6SLE0-pE 2143 ‘uosyoe[ "W ‘(sauof Aoutnp)
@ oowerRPeRw—11 1y3g | 8T | 11| TI

1918 e2lawy-|W3
‘oo3003eley s33ag "N ‘|yewi] ‘(sapoyy ¥IN ‘uoisiny] uijo))

cosoodelty—AHS 00L | OT | GI

LBYET WY ‘die]
'q ‘NSl °g ‘preydundg 'y ‘(Jayasaiq g ‘playdunids yory)

pryBunds ¥— | YIH JHL 40 ¥IV4dY | 1T | 6

0¥SZ WRY ‘I19M "D ‘wuel 'g ‘(sapuay oidiag)

sspuaw ois— (9 (10A 137 YNNOD ¥3IAIN | 1T | €1
£952 WY ‘3unojaq °q ‘(xAIS)

*is—QN3 LI 137 LNOQ | 6 L

LOSET YO ‘M3d "W ‘Aliey "W '3kl

61868-L JJuBRY PUBIOH ‘131200 ‘FUE||OHY
‘(ssig |neq ‘uosuyor K3juels ‘yseN weyes9 ‘saljoy syj)

sauon a1—3707 40 INYN JHL NI dOLS | v | 16
£0967- "S01g Jauep 'ssoy ‘W ‘(ueikog uyo) |
useiauend— 1NYIH 01 IW WYL | ¢ 69

£1225 YIW
‘sa13y ‘||euaalg 'weiQ-isap ‘SpPoop ‘uiuing ‘(auiy padny)

™4 2ul—-0Y43Z A9 QIAYS | S 9%

LYSZ WY 'silie) ‘Ae(yeq ‘(andea] uewny ‘Juaysny uilew)
andea] uewny ayj

—~NOILYNIISYS (9NN 433N | & Gy

£66 WY
'ajue|ep [ ‘swepy ‘g ‘(wejunowsed|) qog ‘swepy uelig)

swepy vebig—J4INY ¥ 3NN SLND | € ¢S

00

89868-/ ULy ‘UBLIEM ' ‘NBIILBWAIY ‘W ‘(3HYM woef) W ‘uuay 'y _mmm“wmm_. Lmﬁcwzﬂ_m.“ _.M_mw%o uyor g iley Ikieg)
60GE0-PE 21d7 ‘vosyae[ ‘W ‘(sauor Kauind) uedwesg eine1—JY141170S Q1 1¢ 6¢ NYW ATIWYA 6 01
@ !V PRWRW—NYI[ I8 (€ | OL 1692t-% Sieskiy) ‘jopy ‘g ‘(Kasioy yyiay) 8618 EILBWY-|W] ‘aimog ‘Q ‘(sia3poy 3y ‘ammog piaeq)
o1 vou frces 1 e ey 59 on A1a—DNIQQIM FLIHM | 9 | Zb wog pea—JINYQ S.131 | V1 | €
3 3 : . ! 3
ssoy eveld—39| 40 S3931d 9£G¢ ZV5Z WY ‘Bung ‘(edif04 ay) ‘weyspeqd y3ny)

W3V ‘eudey ‘swepy ‘(wejunowseal) qog ‘swepy uekig)
suepy vebid— | NYIH JHL WOY4 LHOIVYLS | 9T | 6¢
9p/6Z-L "S01g 13usep ‘3Iulg ‘(dIullg)
2uid—3113A409 A3y L1 | 8T | 9¢

1162 W3Y ‘ydungag ") ‘(duiy uadny)

yBingag sud—NYWAYYI4 JHL A¥d LINOQ | 6 GE

¥0L§
jondes ‘uay [ ‘Agloq ‘1 ‘(Aqoq 1 ‘audasn-asauy wiy)

faoq sewoul—39N3|)S | , trmitod) 144118 EXIRAESED ‘1vpas
HLIM 3W Q3ANING IHS | 6T | 02 | ¥¢€ e | 'esiod ) ‘(3poioN otde
v

2id 24l—3)Y1 NOA HIVIHE AM3AT | ¢ !
(213) £6.£0-L8 39)/Meipod eIy 3 ‘(uesy 3)
wei fep3—JNIAY JIYLOITI | IT | ¥

96.£0
-p¢ d3/widnp B1e1) "W ‘sSoW [ ‘ABH 'Y ‘(FUIAST 3A3)S)

ang amin)—3 1L 11 [

8£26 loyde) kgjog ‘| ‘(uospagey Agjog uediow sewoy))
Agjoq SEaﬁlmz_;.—
J1Vdld IHL ONY vdO¥ni |¢ 18

71868/ dNueny
‘sjjug °§ ‘(uoysuyor Asjueys ‘ysey weyess ‘sjng uaydalg)
useN 3 silus ‘Aasoi0— QYT Yy M E

19££0-8¢ E1qwn|o) 's83Q 'S ‘Jydtuy
"9 yBiuy g ‘o1ey [ ‘Ypws 'y ‘(SIBAKS T Y| ‘ssaMAS 57)
sdig 2y} 3 w3y skpe—J I Y04

R-C -SR-S - S -

e s 4§

9686Z-/ S0IQ leutep 13Uy (3IUL4) s

e AR WRAHAHE AR K

1E- P\ ]
uz_hzm>c WI.F m><m w wN wu—_:n_|mmmﬁ % @M a SNIIM 4 i H (] ; I
(19ge7 .w:::n_bm_cv 13quny g 13ge] ‘J3pip (193poid) mm Zc (13qeq Sunnguisiq) 13quinN g [s9e7 4ajipm (133npold) _ mm mm mw (13ge7 Runqiyysiq) QNN 3 [3qe] ‘18)um (13Inpoly) mm mm MM
ISIMY—371I1L | 3¢ | =* ISIY—J71IL 3¢ | %5 | 37 ISIUY=I1141 | 3¢ | *5 |57

‘(aj3uelly £q pajedIpur 1eas) SHUN (00'000°Z JO S3Ies Joj [eas ealsawy Jo "ussy AISnpu| 3ulpioday W “(jop Ag pajealpui (Bas) SHUN 000'000'T 4O S3|es 10} |eas eali3wy 4o "ussy Ansnpu)
Fuipioday @ ‘suied jueayudis Buresysuowap spInpoid 19410 0) PIPIEME 3J. SIB)S ¥ “(SIFAO 3wiid) Yaam siy} suled sajes pue Aejdiie ysajesid ayy 3uijessuowap spanposd asoyy o) pap.eme ale siejsiadng -

*13ys|ignd ayy jo
uo|ssiwiad uapum sopd ay) Jnoyym asimiaylo Jo Buy
-p10231 ‘Buihdodojoyd ‘jesueyoaws ‘0juosjd2)a ‘sueaw
Aue Aq 10 uuoj Aue uy papwisues) 10 walsks |eaauy
-3J e u| pa1o}s ‘pasnpoidas aq Aew uopesyqnd sy} jo
yed oN *au) ‘suofied)ignd pieoqiig ‘e86 | WybHAdoD

€86} ‘SZ INNC DNIANI MIIM HOAL

www americanradiohistorv com


www.americanradiohistory.com

D) pubd YINQR0Y “SUD3S 0 SYIOUIIPD] 310 , IPOIY OIPIA PUD oSIUDY Y, 3POIY OIPIA @SIWDY 343 SI0FS YiIM 351 J0j OS|Y Ju] UOIY JO SYIOWIPOL} 31D o,  WISAS 12indut) 03pif PUO o, 009 & HOIY w, WRISAS 13inD1110) D3PI w (9L g, 1101V ¥Yi ytim 350 107

TWV9 uE NI NOA 1Nd IM

I "YOV8 9NINYNL ON $5.3Y

1YVIS NOA DNO “YITTIIW A4YVT \E JWV9 030IA MIN INIONITIVH) K1

(e1Y913) BE869-L WNIASY Q09 T ‘(19Usy 131ad)
Wesuod epin—AYS 01 NOA Y04 ASY3
661 (onde) ‘tuuey “qy ‘(uophay Koei)
HS—NOA HLIM W. NIHM

G126 toyde) ueing ueinq ‘(uoisinyy uije))
ueing _E:SIOE

(weiBkjod) 6819/ Aindsay ‘swepy

'y ‘U0SIajeq | ‘pueimoy 'y ‘(A3juejsuip ueyy ‘133uey a3Alg)
siauuny wiup s420-N33713 NO IW0D
(nd3) 889z¥-v

sljeskiy) ‘uejal "d ‘apio9 4 '(uewa(o] 13ja4 ‘0pjeIaY |1aN)
1618128 14— YJINYYULS ¥ 404 ININOOT
G19£0-8€ BIQWINIO) [U3RIY "y ‘YHwS 7 ‘(e1ouog IUIp)
ePUES—10A NO 3INIT ¥ 109 S.3A01

9601 eisuy :Aemaa ‘auun) ‘A3jieg ‘(uypes y)

sumy vostwou -3 IS YNOA NO 3A0T
{en¥213) 61869

| 'siaAlkg "4 ‘aleq "W ‘olle9 [ ‘(ll) ‘S1anlhg "4)
Jeusieds— AYMYIAID QY3d

(VOW)

S1726 19aiisydeg ‘ajese) "A'D ‘yInegsiayion ‘W ‘(0A3q)

®0—-1104130 401300 WOY¥d IWIHL

0Z.6¢-L 'so.q
Jauiep 4193504 "Q ‘uopkesny [ ‘neaiser 'y ‘(uopkerq Kef)

nesse(— NINYOW

(VOW) Z£225 198415420 [UBA| ‘(pueing diep)

SIEH inouiM WN—JINYQA ALI4VS FHL
G0666°L 0 BdUAYNNY "W ‘ssiuey 'y ‘(zndQ wiew)
SU—9NIHL INO 3HL

LLL1Z1 viempieog ‘oi3eg - ‘(ujojoy U3l ‘|13pJo) 3Iydny)
siadwois 2ul—39NY NY 1131 YIAIN
(enyep3)

{¥869-L £3yiasag yBup ‘uyry ‘(vewyney 3ury mayPew)
pueg uuni 3219— ) AYY4 03[

6GSE0-vE 9103 ‘Kasaig 'y ‘saduog Yy ‘(u3p3 uyor)

4 34l v —YYSSIWNOY Y30

(68E0-8E ®IQWNIO) '43)s04 "Q ‘eyuy 4 ‘(jueiq Auusq)
P ned=SINQ)

NINYOW 3HL 1. IW QT0H

¥296¢

-7 'SN1A lamea ‘upnivin Cw ‘neaner w ‘{uonkein fery

-[ 1ej0g !

01

3

€¢

01
€1

61

14!

el
0¢

16

vL

4

L8

9
€L
89

LL

1L

9
68

69
€9

06

001
66
86

L6

96
G6
v6

6

16

68

L8
98

Goy1 AMagHy lieqis

‘[ 'suiqqoy ‘g ‘vosuayda)s ‘A ‘(sia80y Auuay ‘iajso4 piaeq)
satoy huai=3417 AW T1¥

220671 Bisiy

29QJBYS ‘NS ‘uaroylaag ‘(§aqieyg aley) ‘pwg wi)
oL asna=3n18 LIHIINGIN

9¢75 (opdeg ‘jjauung 'Q ‘piejieg 'y ‘(piejeg ssny)
2UY-Y430409 IHL

99868+ dMUeY '19eW Y 13 'Y ‘(19BN ||3sSnY ‘jaey uoy)
uifpaip auef pue e._gmlmuo<._n_ 1009

('soig

JUleM) 8E96Z-( UBYRD PIOMEIY [ ‘(Ud}jRq UBA Y |3lueq)
Uk — Q0¥ 1IN IHL

1196¢-L

'S01g J3UJEM/UOOW |INJ ‘B[_YIA [ ‘ysiem [ ‘(ikzawkzs j|ig)
WIEM T—QIN ZIHM 39V 3JvdS

L6SE0-8€ elqunjo) liayjeyn s ‘(0jo))

%el=Y¥Jv8 NOA QT0H LNOM |

98.£0-8¢

elquinjoy ‘AiejajBuis [ ‘yuyty [ 'iIH ‘0 ‘(3uyey pireq)
sopoy pa—YN|H)

79967-( 'soig Jauley 'ss01) ) ‘(uerpew( |3RYdIK)

o1y ssudoisud—y 1y 1 Y04 IWIL ON

(e13%913) 07869- kapyiasag !ssejdnog

d "YUk “WEUM ‘uyiy ‘(uewyney Buly maylen)
Pug Uy 319—G7|¢4 YIAIN IA0T
OLYET ¥OY P13y "W ‘(sujjo) wo) ‘des|iy aluuoy)
desiw awvcy—3GNOH AN NI YIINVYLS
(01d3) $96£0-p I3[ 'duuky °( ‘(3uuky yay)
0:=ODNIX SI 1704 .N. ¥J0¥

(wesnkod) £-61Z 118 Kindsayy ‘adueq
‘Joi||3/a8eARS ‘shiim/Iel) ‘(aBue  LnW,, ‘uyor Hagoy)
pieddan 20— H4y¥90L0Hd

¥2SET
Y0¥ ‘Ae1n "W ‘uojBuluuag 'd'[ ‘(Pweqely ‘ppays ploiey)

eweaev— |39 10A ¥3S01D IHL

(weinkiod) /-409218
Ainasew Hoii3 ‘aduey ‘yie)) ‘(3duey N, uyor paqoy)

Piedts1 20-G39Y 40 YI0Y

66215 YOW 'suagoy 'y ‘1ajey) 'y ‘(playynnig ')
poomuaaln ww._l..:.o._

(wetghjod) £-G91Z18 Kindsal ‘Aa|ug "W ‘(uewajo] Jajaq)
foiug uien—Gyy3L AW NI 1TYS FHL

5918

‘aimog ' ‘(sieBpoy ayiN ‘aimeg pireq)
3imog PAea—TY|D YNIHD
£[8€0-8€ erquinjo) auuky ° ‘(uuky Yay)

spunuipy sreq— AYMY 9INIddITS

edudWY-|3 ‘dog |

I

09

8L
8
b

69

Gl
LS

99
)4

¥9
144

Iy

8¢

19
GG
14

96
€G

89

41

Yol
w

1

9

3!

09

1

86

25

@
o

H#E SN s

£EGET YO ‘Memalg ‘xouudt ‘(Jiemals 'y piae()
swphn—gNYIYa J3IMS
GEZS (oydey t1a3ag g ‘(auino] Awwir)

pueg 13|Ing ayj puy sadag so8—AYMY IW 110¥

(wesgkiod) £-0L£218
Kindsay ‘uendewq ‘W ‘1swwng -q ‘(uerew( jaeyaiw)

sawwng euvog— t INOW
JH1 404 QHVYH SYHOM 3HS

9007 €Isly /aN[ ‘spjoukay
d ‘k3|spney "4 ‘31005 "y ‘31035 "W ‘(HAIMOK 3NIW)

sindeas 40 ¥ol4 V= NIHSIM

6v868-L Uy !pjede] [ ‘(pooMuIy BA3lS)
iede) W—JA0T S.LYHL

(023y) £9866-L UI2POW 'SYIIN 'S ‘(3uno] Awwir)

SYUN s — WG QNYLS

80962,
's04g Jaulep ‘SIABQ ‘LemalS ‘(pMoQ Wo] ‘Yemdls poy)

HERaS PU—INY[ AQYE

££26 10yide) ‘ueinq ueinq ‘(ueanq ueing ‘3P ue)
ueng veng—MONY

ATNOHS | INIHLIWOS F¥3HL SI
(wesnkjog)

L-€£1ET8 OSY ‘9919 "W ‘9919 ¥ ‘9919 “g ‘(ainien Ayqly
‘UoSpJRYILY |seY ‘qQIY BIINEW ‘qQID UiqoYy ‘qqH Aileg)

s839 338 3ul—~1OA NI NYWOM 3HL

£95£0-8¢
eIqunjo) ‘Keq ‘W ‘VHEW "¥ ‘Uep|eM ‘Q ‘(Binquassely 9)

uBiedwedd— NIY9Y AYL
1€26 loyide) :2)qo9 "9 ‘(asoy aiui3 ‘pueg JaAly AN}

pueg Jay AMT— (ML IM

(umojop)
0991 Apioy ‘adieqaq '3 '(e3ieqaq eip(3 ‘Apioy suy)

ee20—3A07 SIHL 1Y

LL91 umojop
‘D1ya1y " ‘(j9eyatwie) Auoyjuy sawey ‘alydry jauor)

Ay puen—3A07 AW

('soag JauleM) 89967-( Uayd9
‘uewaloq "9 ‘ykws 9 ‘(Aajueisuip uey ‘1a8ue aaig)

sS3upER—3SMNOH ¥NO

G6L£0-8€ BIGWN(0) Key " ‘(UBPW 1933d)
HOM W LA—TTINYIA0

¥SOT eisily ‘saineq "y ‘(saieq Aey)

SN 41-9NjINYA IW0D

(soug

1muibu) reary. s wanan findnpr ca finnae o epinar el

01

A

A

L€
133

14

0¢
8¢
9¢

[l

43

e

£¢
(44

G¢

1¢

61

o0
o~

[
o~

&

81

#4 f4H

R TR R R

www americanradiohistorv com


www.americanradiohistory.com

44 3% K Kk Kk ok k ok ok ok ok ok ok ke ke ke ok ke ok ok ok ok ok ke ke kK

JUNE 25, 1983, BILLBOARD

quency.
ONLY)

ONLY)

DER): $1.55 per word—Minimum ad order $31.00

[] DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR
REVERSE LAYOUTS): $64.00 per inch. 4 insertions $58.00
per. 12 insertions. $55.00 per. 26 insertions $52 00 per. 52 1n-
sertions. $42.00 per Price discounts based on consecutive issue fre-

[] FANCY BORDER. $5.50 PER INSERTION (DISPLAY ADS
] REVERSE CHARGE: $6 50 per insertion. (DISPLAY ADS

[] BOX NUMBER ¢ o Biliboard, $6.00 service charge.
[] FOREIGN ADS NOW SAME PRICE AS U.S.

PAYMENT MUST ACCOMPANY ORDER

AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS

Check Heading You Want

ADDRESS ALL ADS: Billboard Classified. *
1515 Broadway, New York. N.Y. 10036

Phone: Jetf Serrette 212/764-7388—In New York
[800] 223-7524 Toll Free—out of State

Check Type of Ad You Want
[] REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR-

All major credit cards accepled

XXX KRN X

EXNNNERREXXE NN XXX

a2 [] Amer. Express

ADDRESS [] Diners Club
[] Visa

ciTv STATE ZIP__ [ Master Chg

TELEPHONE Bank =

[ HOME VIDED
[ SONGWRITERS
[ JOBS AVAILABLE
[ HELP WANTED

[J COLLEGES

[] REHEARSAL SPACE
[J ANNDUNCEMENTS
[] MANY OTHERS

[J BUSINESS
OPPORTUNITIES

[ REAL ESTATE

[ FOR SALE

[ GOLDEN OLDIES

[] MISCELLANEOUS

[] DISTRIBUTING SERVICES

[J ELECTRONIC GAMES

Credit Card Number,

* %k ok Kk ok ok ok ok ok ok ok ok ok Kk

Expires

Signature

* J sk Kk dok ok ok ok ok ok ok ok ok ok kok ok ok ok ok Kk ok kK

FOR SALE

20/20
SEX TRAP
Featuring the Hit
“JACK'S GOT A PROBLEM”
Now Avallable on Enigma Records
Album or Cassette 6.98 List Price
“SEE THE VIDEO ON MTV"

Distributed by
GREENWORLD DISTRIBUTION
Specialists in American Independents

and Imported Records From 30
Countries Write or Call for Our
Extensive Free Catalogue
Greenworld Distribution
20445 Gramercy Place, Box 2896
Torrance, CA 90509
(213) 533-8075 [CA, AK. Hi]

{800) 421-2085 (Toll Free)

NEW IMPROVED
AMPEX STYLE
CASSETTE BOX

New “Easy Open™ Snap Locks
Smooth—No Sinks

Dyna Day is also exclusive manufacturer
of the patented

Automatic Boxing Machine
Opens Ampex Style and soft
poly box, inserts cassette and
closes box at rate of up to 90/
minute!

Dyna Day Plastics, 6270 S. Country Club Rd.
Tucson, AZ 85706 « 602-746-1001

[y [ORNERS

ROCK-JAZZ-C&W-MOR-CLASSICAL-LPs

PRICED TO MOVE FROM 35¢ TO $1 75!
BEST OF DAVID BOWIE NOW 33 50
430 Falmouth Road
North Babylon, N.Y. 11704
For Free Catalog Call (516) 587 7722

COMPLETE LACQUER
CUTTING FACILITY

Naumann Lathe Neve Console Decca
cutting rack amphtier with F C L Studer
playback and record umts. Tannoy moni-
tors with Quad amphtfier Dolby noise re-
duction units Also Scully 8-track 1" R&P
unit For full details call

(514) 384-6667

EXPORT TO ALL
FOREIGN COUNTRIES
12" & LP’'s
Wea specialize in all disco re-
leases from—U.S. — CANADA —
GERMANY — ITALY — HOLLAND
— ENGLAND — FRANCE, Try us
IMPORT-0-DISC
855 [E| Cankdin 1.
Farmimpdale. .Y, 11735
[SHE) EM-A545 Telex, 475 5158 NPT DIGC MNL-DY

DANCE FLOOR

X K K Kk ok ok Kk *

THE MUSIC SERVICGES x
MDOULAR LIGHTED DANCE FLODR

Distnibutors welcome — trouble free —
low cost — controllers available.

Call or write: *
X MUSIC SERVICE *
327 S. Miller Rd.. Akron, OH 44313
« (216) 867-1575

CASSETTES

Cut-outs and imports at a budget
price —we specializein cassettes
and 8-track tapes. call or write
for free list and prices.

J S J DISTRIBUTORS

6620 W. Belmont, Chicago, IL 60634
(312) 286-4444

EXPORTER & U.S.A.
WHOLESALER-ACCESSORIES
VIDED GAMES. ACCESSORIES, AUDIO

PRODUCTS. 12" RECORDS. COMPUTER
SOFTWARE AND JOY STICKS.

STRATFORD DIST. INC.
815 SECOND AVENUE
NEW HYDE PARK. NY 11040
NY—212-343-6920, 516-352-4200
800-645-6558 Telex 6852201

PROFITS DOWN? - -

# v LI
Thausands of (188 &0 asscc led Albars o
8-Tracks: and Oagselies availsbie &l *
BURHIEE T geicew Cull or write fnr our
frae gladl axtalig .
RECORD-WIDE DISTRIBUTORE, INC. «
17EE Chasa Dy, o
Fenton (&t Louds) MO, E3026
{314} 343-T100

COMPACT DISCS
Over 250 titles in stock. We
ship anywhere in North America.
RHYTHMS
2485 Queen St. East
Toronto, Ont. Canada M4E 1H9

For catalog call: (416) 694-8522

WHILE OTHER PEOPLE are raising their
prices. we are slashing ours. Major label LP's as
low as 50¢. Your choice of the most extensive list-
ings available. Send $5.00 for catalogs. Scorpio
Music. Box 391-BC, Bensalem, PA 19020, USA.

COMEDY MATERIAL

ONE-LINERS NOTEBOOK IS HERE!
Over 1,000 comedy lhines compiled and up-
dated from the pages of the popular "The
Radio Personalty!” Politics, sex TV.
sports, it's all there! Topical witty. irreverent!
It you believe you owe your listeners the
best join the fun now Just make your
check or money order for $15 00 payable to.

KEN MAYS, P.O. BOX 1374
Maltland, FL 32751 and
L__ ask for ONE-LINERS NOTEBOOK

FUN-MASTER

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
"“THE COMEDIAN"

12 Available ssues $50—Plus 5 postage
"HOW TO MASTER THE CEREMONIES * §15 plus $3 postage
ANNIVERSARY ISSUE |Alt ditterentj $40 plus 83 posiage
35 "FUN-MASTER Gao Fites lall differenil
§100 plus $10 postage
BILLY GLASON
200 W. 54th St.. N.Y C 10019 (212) 265-1316
NO FREEBIES I'M PROFESSIONALY"

NOT COMEDY: CURRENT artist bios, daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy, Box 20093-A.
Long Beach. CA 90801.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O’Liners.
1237 Armacost. 26-B. Los Angeles, CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter!
Individualized Serivce! We have it all. FREE in-
formation package. PETER PATTER. P.O. Box

Professional Audio
Recording

TAPE

Reels * Cassettes
Ampex ¢ 3M
Ask for our recording supply

Polyline -

312/298-5300
2;1233 Rand Rd s Des Plaines, IL 60016
4

* EXPORT EXPERTS *

Efficiency . . . our spacialty!

New Wave, mr. I]m:l Poag, Coumt
az, Raggae. R&8

Raggae
PROMPT SERVIGE TO i.I.I. COUNTRIES
RECORDS, TAPES, AUDID, VIDED
GOOD PRICES — GOOD FILL

Maxi Music

150 Massau Stroad, (Sulte 1438)
Mow York, N.Y. 10038
Phone {212) 962-4930
* TELEX 239063 Maxi W
Domestic Inquiries Welcome

EQUIPMENT FOR SALE

NEUMANN MASTERING SYSTEM

Inclyding tape machine, SX68 Head
VvGe6 Amplifier Rack, Level Sets HF
Limiters, Elliptical Equalizer and Variable
pitch and depth. $38.500.00 Dolby M16
track noise reduction $8,500.00.

Call: JIM
(513) 681-8402

PIANO FOR SALE

STEINWAY
BABY GRAND

5 7'=—Ebony with a custom

acrylac top — Beautiful sound.

Have fo =ee to appreciate.
(213) 656-4314

MANAGER WANTED

M.0.R. POP/
COUNTRY CROSSOVER

First Class Singer/Entertainer 25
with commercial appearance and
sound who has a professionally
packaged act seeks quality asso-
ciation with a strong personal man-
ager who has a track record in the
entertainment and recording In
dustry. Tape, pictures and resume
upon request

H & R Productions
Box 45
Woodmere, NY 11598

www americanradiohistorv com

FREE

(Bedvice)

MAKE YOUR
CLASSIFIED
AD PAY!!

How? By running it consist-
ently and by making sure
your ad is in position when
that prospectis ready to BUY.
The most effective classified

ad campaigns are those that
call for ads being repeated
and measurement taken after
6 to 8 weeks. Keep in close
‘contact with me (Jeff) at Bill-
board.
Call
(B00) 223-7524

or
{212) 764-7388

I'll make sure your advertise-
ment is in the RIGHT POSI-
TION for maximum exposure.

BOXES FOR
AUDIO & VIDEQ

BOXES FOR
STEREOD 8 & CASSETTES

12 Piller Prool Heighis & form if. Beautiful

Siock designs & cusiom printing
IN STOCK—INSTANT SHIPMENT
Low Prices—Free Samples

PAK-WIK CORPORATION
128 Tiveli 5. Asmy, NY 12207
(518) 4654556 Collect

VHS & BETA BOXES

CHART RECORD
SERVICES

THE FASTEST. MOST DEPENDABLE
SERVICE IN THE WORLD

Attn: INTERNATIONAL RAOX STATIONS. OSCOTHEQUES
and PAVATE COLLECTORS
Subscribe to our AUTOMATIC AIRMAIL SERVICE for 45's.
LP’s. and Casseltes lrom all the charts

Special Orders Welcome

AIRDISC USA

P.O. Box 835, Amityville, N.Y. 11701

JOBS AVAILABLE

WANTED: SINGERS. DANCERS, all Theatri-
cal Artists. RESUMES: Chicago Fame Cultural
Center. 220 S. State Street-Rm. 1612, Chicago. Il-
linois 60604.

CASSETTE TAPE

SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY-TO USE 'IN-EXPENSIVE
RE-USEABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—

CONTACT

C& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE KY 42240

502/885-8088

AMPEX TAPE
SALE

66456!!

Y x 7"—list $16.19—sale $7.38
%" x 10"—List $39.79—sale $20.98
%" x 10" —List $65.99—sale $32.78

Prices slightly higher for single
unit or single carton quantities.

(Anvil cases 50% off)
WEST LA MUSIC

11345 Santa Monica Blvd.
West Los Angeles CA 90025
(213) 477-1945

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK

Direct trom manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—Ampex & Agta
bulk and reel master tape from %' to 2"
Cassette duplication available Call for
brochure
ANDOL AUDIO PRODUCTS. INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

WHY PAY MORE ?
casselte sgtrk bianks, 3m tape

1-45 any amount cass..61 arrk .84
46-60 any amount - 9 .92
61-80 any amount - .75 ~~'1.01
81-90 any amount - .85 - 1.10

CASSETTE & 8TAK DUPLICATORS, CUSTOM
DUPLICATION, SHRINK WRAP & LABEL ADD25C

TRACKMASTER'INC

1310 South Dixie Hwy. West
Pompano Beach Fla.33060

Tel: (305) 943-2334

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Selection—Best Service—Best Fiil

MAXELL - TDK - DISCWASHER - SONY
- MEMOREX - FUJI - ASTROCADE - SHURE
- AMARAY - SCOTCH - SAVOY - RECOTON
. EVEREADY - AUDIO TECHNICA - DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many, many
more’ SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept A 1035 Lows Dr. Warminsler. PA 18974 {215 441 8900

DEALERS ONLY
TOLL FREE ORDERING: (800) 523-2472

BEMUINE STYLI, HEADPHONES, CARTRIDGES
W tribute al besi factory {or balow)
pr io IRe frace on: BHURE, KUDIO
TECHMICA,  MICKEMING, DNTOFON. ADC  STANTOM.
BRADD, SENNHEISER.

(800) 223-0111
{212) 435-5100

MAGHETRONIX INDUSTRIES
16689 45ih 51, Brookiyn, NY 11204
’ -5 8 INT]

PRODUCERS—ARTISTS—STUDIOS
REAL--TIME

CHROME DUPLICATION

ON AGFA FROM ANY MASTER

Superb quality—fast—cheap.
(802) 862-8881

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
ferent lengths in one minute increments
Prices start at 85

- 8-T & cass Duplicators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supples

CALL TOLL FREE 1 (800) 237-2252

In Flonda cail collect (813) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue "C” Holmes Beach. Florida 33510
Master Card & Visa Welcome

CASSETTE & 8 TRACK

BLANK TAPES
All lengths 2 min. thru 96 min. Best
Prices and Best Quality. Call or write
for price list. Samples sent upon
request.

LOREN WHOLESALE, INC.
4950 W. 13th Lane
Hialeah, Florida 33012
Tel: (305) 558-3221

annnnas buttons, buttons, BUTTONS! anansag
; Ordera $500r $100 Button Master sampier pak 'osee all the :
-
=
-

newest of our 60,000 designs’ We're Ihe world s largest m
dist of licensed and novelly pins with over 100 new :
designs weekly! We take lull returns and even take returns =
ot other buttoncompanies stuff yougotstuck with' If you re -
paying more than40¢ per butlon you re getting ripped sif!!
Kigs that can t swing 8 98 for anp can aftord a buck for a
button' Ask for our 83 catalog NOWH -

Butlon Master. P O Box 129 Bridgeport PA 19405 :
1-(B00) 523-1197-{natlonal} 1f you dont have a phone m
1-(215) 277-1966-(PA) directory listing of business
card—dont waste your ime

LR ERRRRRERRRRD]

Bution addicts need their habitual fic. We
supply uncut humor and potent originality
straight from the source. Don't deal junk! We
push buttons! T-SHIRTS alsol Free illustral-

ed order form and samples!
EPHEMERA, Inc. (415) 552-4199
P.0. Box 723 San Francisco, CA 94101

POSTERS

Largest Selection of
Rock Posters

ZAP ENTERPRISES

1251-3 Irolo St, Los Angeles. Calf 90006
(213) 732-3781
DEALERS ONLY

VOICE SPECIALIST

MAN OF MANY
VOICES NEEDED

Creative person to wnte and produce
radio commercials $25.000 per year and
up Send demo tape’resume to

P.0O. Box 45686

Tulsa, OK 74147

Ottices in Hollywood FL and Tulsa. OK

(Continued nn nooe 61
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REAL ESTATE

JUNE 25, 1983, BILLBOARD

NIGHT

CLUB

in the SUN BELT

Oklahoma

Free-standing building, 6 mo’

growth area of Oklahoma. 12,

ing capacity, state-of-the-art
405-946-7100

City, 0K
s old, located in the fastest
000 sq. ft., 3 bars, 500 seat-
sound system

Jerry Hocker

J. R. FULTON & CO.

Oklahoma

HELP WANTED

MARKETING DIREGTCR/
PRODUCT MANAGEMENT

LOGATION—~NEW YORK

Creative/Energetic  Marketing Profes
sional seeks position with major label
Experience Currently Advertising Di
rector for international Corporation, Ac
count Management top N.Y Agency—

Major package goods account General
Mngr./V P. Consumer Electronics Corp
V.P. Public Relations Company. 5 yrs
Music Industry background in the UK
Reply to

Box 7511, Billboard
1515 Broadway,
New York, NY 10036

SALES REP
WANTED

VERY LARGE LEADING
AUDIO AND VIDEO TAPE
MANUFACTURER FROM
KOREANEEDS ABLE SALES
REP OR REP ORGANIZA!
REP OR REP ORGANIZA-
TION.

EXCELLENTOPPORTUNITY
FOR PERSON LOOKING FOR
HIGH INCOME AND FUTURE.

SEND RESUME TO:

SUNKYONG

INTERNATIONAL INC.
235 W. 132nd St.
Los Angeles, CA 90061

RECORD COLLECTORS

RECORD COLLECTORS/RECORD DEAL-
ERS. Are vou a collector, dealer, or do you want
to become one, of: GERMAN SYNTHESIZER/
KRAUTROCK, NEW WAVE and/or NEW
PSYCHEDELIA, SIXTIES PUNK/PSYCHE-
DELIA OBSCURITIES. SKY. BRAIN, EVA,
EDSEL or other rarities and GERMAN IM-
PORTS? Send two big IRC's for huge record-list.
We carry all available discs + 1000's of ranties.
We carry the unusual! RETAIL & WHOLE-
SALE!' Write: RIMPO RECORDS/MARKT-
GASSE 17/7400 TUBINGEN WEST-GER-
MANY-TEL! 07071-23456.

MANUFACTURERS,

ONE-STO
$40.00 per c

(NO X-RATED PR
ADVERTISED IN

0000000 900
VHS BLANKS ®

TEL. {(516) 585-9600
TWX. 510-227-1585

FOR DUPLICATORS ®
NOW IN STOCK ®
WITH VHS LOGO, FROM

LICENSED MANUFACTURER®
T-0 1.75 ®

T-30 4.23
T-60 5.53 ®
T-90 6.78 ®
T-1ol5PS | 7.25 PY
NC. ®
®

City, OK

YOUNG AGGRESSIVE
MERCHANDISING COMPANY

Meeds the talents of a sharp, G.0./
typist, top skills a must. Dictaphone,
type 80 wpm. Shorthand/or speed
writing, knowledge of the Lexltron
word processor and telex & plus.
Good composition, -gremmar  and
spalling essential. Must be willing
to do a variety of bookkeeping and
g.0. duttes—journal entri

fHimg, collating, Xeroxing, edc Send
regume to:

GORDON BENNETT

& ASSOCIATES
#335 Sunsel nl%;g:ls;izm
L
or ;?Mm 656-7370

EXPERIENCED PD WNOE FM TM
FORMAT — COUNTRY SEND TAPE &
RESUME ERIC ANDERSON—GM
529 BIENVILLE ST. NEW ORLEANS,
LA. 70130 EOE M/F

EARN $400 PER 1000 STUFFING ENVE-
LOPES AT HOME. NO EXPERIENCE
NEEDED. FREE DETAILS. ENCLOSE
STAMPED ENVELOPE. MARILLO, 1616 W.
)ONQUIL CHICAGO, ILLINOIS 60626.

MATURE ANNOUNCER TO do mid- day show.
Tapes and resumes to: G.M. KBET Radio P.O.
Box 11710, Reno. NV. 89512, No Calls!

WANTED: TALENT BOOKING Agents. RE-
SUMES TO: Chicago Fame Cuttural Center, 220
S. State Street-Rm. 1612, Chicago, Illinois 60604.

STUDIO MANAGER FOR major Manhattan 24
track recording facility. Send resume—replies
confidential. Box 7512, Billboard. 1515 Broadway.
New York, NY 10036.

SONGWRITERS

SONGWRITERS

We bring your songs to iife inexpensively with
top session players from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Cal wrte for free sample tape

MOONLIGHT DEMOS

213 893-0257 or 665-7464 - 5313 Baxman Ave
Box 124 - No Hol ywood CA 91601

POSITION WANTED

AMBITIOUS BLACK WOMAN seeks entry po-
sition in recording or management. San Francisco
area and Western Region. Norma Beauchamp.
(415) 239-8778, 509 Shields St., San Francisco, CA.
94132.

VIDEO MARKETPLACE for .

DISTRIBUTORS,
PS etc.

olumn inch

Pay for three (3] ads—GET 1 FREE

®
®
®
®
L
®
®
®
ODUCTS MAY BE
THIS SECTION) ®
0000000 00
MUSIC-VIDEO’S PRODUCED @
From $1500
Creatively produced wvideos that will .
develop your stage performance into a
®
®
®
®
®
®
®
®
®

distinctively onginal TV image. Be a part
of the future. call Trey (404) 923-2098

CLUB I
PRODUCTIONS

XEEEXEXXXX
CLASSIFIED
ADVERTISING
DOESN'T COST,

IT PAYS.
XEEREEXEXXXK

® Continued from page 30

Hello Stranger
LP Solid Smoke SS-8014 (Rhuno}...... ... $8.98

MANHATTANS
Follow Your Heart
LP Solid Smoke SS-8007 {(Rhino)

MARVELOWS, see Esquires

MORGAN, TOM, & THE GOOD OLD
BOYS
Maple On The Hill
LP Folkways FTS31072........ P

NRBOQ
Scraps
LP Rounder 3055.

NAZZ
Nazz
LP Rhino RNLP 109
Nazz Nazz
LP Rhino RNLP 110 .......
Nazz [l]
LPRhino RNLP 111 ...,

NELSON, WILLIE

Tougher Than Leather
LP Columbia half- speed mastered HC 48248
(CBS) .. . Nolst

NORMAN, NORM

Norm Norman

EP High Velocity XR22008
PAGE, LARRY, ORCH.
Kinky Music

LP Rhino RNLPO58 .... . ...

.$8 98

..$8 98

.$8.98
. $8.98

..$8 98

.$898

POLKEROS DE BEN TAVERA KING, LOS
Border Bash

LP Folkways FD 6528 ... . .. ..
RAGE

Nice ‘N Dirty

LP Carrere BFZ 38460(CBS) L

CABZT 38460 ....... .
RATT

Ratt

LP Time Coast TC 2203

.$9.98

.No List
No List

GOLDEN OLDIES

1.0 0 . & & & & ¢
* YOUR OLDIES CONNECTION *
LOWEST PRICES - FASTEST SERVICE

* Quantity discounts, 1000's of
hard to get titles. Giant cata-
log $1.00 (Free to radio M

stations).
GOLD VAULT %
x »*

Box 202—Oshtemo, Ml 49077
(616) 349-9413
R R
45 RPM RECORDS
THOUSANDS IN STOCK

af tha 50'5, Bl's. PlFs and 80's

 RECORDS UNLIMITED

TE66 Balalr Rd., Baltimore, Md 21238
tJEI'E} B&2-2262

* %k k k k k Kk

X DISCOUNT OLDIES *
SEND $1.00 FOR CATALOG
OVER 10,000 OLDIES )¢

SPECIAL DISCOUNT T0 RADID STATIONS
DISCOUNT OLDIES
BOX 77-B
NARBERTH, PA 19072

x (215) 649-7565 *
XXXXXXXX

National club & College circuit now an
operation. Over 3,000 clubs & 1,100 colleges
listed. Major sponsorship and promotion.
No Agency sees. Free membership. Call
or write for details. PAN (Performing Artists
Network of North America)

P.O. Box 162-F

Skippack PA 19474
(215) 489-4640

INVESTORS WANTED

CONCERTS

Promoters looking for shrewd
investors for super-star R&B con-
cert at Madison Square Garden
at N.Y.C. Please call:

(212) 410-6127
Monday-Friday 12 to 7 p.m.

OPPORTUNITIES

RADIO JOBS! —————
10 000 radio jobs a year tor men and women are isted
in the American Radio Job Market weekly paper Up
to 300 opemings every week'! Disk Jockeys News-
people and Program Directors. Engineers Sales
people Small mediwm and major markets all for-
mats Many jobs require hittie or no experience’ One
week computer list §6 00 Special Bonus six con-
secutive weeks only $14 95—you save $21

AMERIC AN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

www americanradiohistorv com

New LP/ Tope Releases

REDDINGS
Back To Basics
LP Believe In A Dream FZ 38690 (CBS)
CAFZT 38690

SHEPPARDS
The Sheppards
LP Solid Smoke SS-8004 (Rhino) .. ........ $8 98
SMITH, DICK
tnitial Thrust
LP Warner Bros. 23835
THREESTOOGES
Madcap Musical Nonsense
LP RhinoRNLP 8BO8......... ...
TUCKER, JR.
Jr. Tucker
LP Geffen GHS 4009
VAN DYKES
No Man Is An Island
LP Solid Smoke SS-8016 (Rhino}...
VARIOUS ARTISTS
New Sounds Ramblin’ Coast To Coast:
Early Days Of Bluegrass, Vol. 3

..No List
No List

...$8.98

$8.98

LP Rounder 1015 ... .. %898
San Francisco Blues Festival, Vol. |
LP Solid Smoke SS-8009 (Rhino) . .$8 98
San Francisco Blues Festival, Vol [l
LP Solid Smoke SS-8010 {Rhino) ... . $8.98
San Francisco Blues Festival, Vol. 11l
LP Solid Smoke SS-8011 {Rhino) $8.98
VELONS
Come & Get These Memories
LP Solid Smoke SS-8008 (Rhino) . $8 98
WAINWRIGHT, LOUDON, (It
Fame & Wealth
LP Rounder 3076. $8 98
WEDGE, THE
Surf Party ‘83
LP Rhino RNLP 098. $8 98
WYNETTE, TAMMY
Even The Strong Get Lonely
LP Epic FE 38744 (CBS) No List
CAFET 38744 ... ... No List

JAZZ

DeLUCIA, PACO, See John MclLaughlin
DIiMEOLA, AL, See John Mclaughlin

ENRIQUEZ, BOBBY
Espana
LP GNP Crescendo GNPS 2155

FARMER, ART, QUARTET
Warm Valley

LP Concord Jazz CJ212 $8 98
HICKS, GEORGE
Ragtime: Tickled Pink

LP Folkways FS 3165 $9 98

MATTHEWS, DAVID
Grand Cross
LP GNP Crescendo GNPS 2157

ANNOUNCEMEN

“CIVIL RICE”

QL Records s pleased to announce the release
of EINSTEINS RICEBOYS Direct-to-Digital
album “CIVIL RICE” (QL 1002) In our test
marketing of leading college radio stations
CIVIL RICE" went straight into top 10 on
most This 11 song audiofile album will retail
for $4 99 Imported Japanese pressings will
retail at $8 99 Also available on chrome and
metal cassette. and Compact Disc Distribu
tion by IMPORTANT RECORDS. New York The
QL stands for Quality Get used to it

RECORDS

CORAL GABLES, FL / (305) 446-2477

mm@

LB BRART
Ty USE

MUS SlC

A NT':"N J ADIO-T

INOUIRE ON STATION
LETTERHEAD

RECORD SOURCE

INTERNATIONAL
1515 Broadway

New York. NY 10036

RUN YOUR CLASSIFIED ad in America’s # |
Consumer Music Magazine, ABC audited, $1.25
per word. Display $100.00 per column inch, Major
credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

DEADLINES
FOR
FUTURE ISSUES

JULY 2nd ISSUE—JUNE 20th
JULY 9th ISSUE—JUNE 27th

JULY 16th ISSUE—JULY 1st
JULY 23rd ISSUE—=JULY 11th
JULY 30th ISSUE—JULY 18th
AUG. 6th ISSUE—JULY 25th
AUG. 13th ISSUE—-AUG. 13t

MCcLAUGHLIN, JOHN, AL DIiMEOLA,
PACO DeLUCIA

Passion, Grace & Fire

LP Columbia FC 38645 (CBS) ...NoList
CAFCT 38645 .......... «veeeiinns . No List
METHENY, PAT, GROUP
Travel

LP ECM 23791 (Warner Bros.}

TINGSTAD, ERIC
On The Links
LP Cheshire CT 101
VARIOUS ARTISTS

The Young Lions
LP Elektra/ Musician 60196

GOSPEL

SHELTER
Prophets & Clowns
LP Roof Top RTO1300
SINGING AMERICANS
Everybody Ought To Praise The Lord

LP RiverSong JU 38797 1CBS) .No bist
CAJUT 38797 . . No List
WOLFE, LANNY,TRIO
Behoid

LP He Cometh! Impact R3783

CLASSICAL

BACH, JOHANN SEBASTIAN
Organ Works (Prelude & Fugue in E-Flat,
Choral Preludes, Trio Sonata InC,
Fantasia & Fugure in G Minor)
Ella
LP Hungaroton SLPX 12484 (Qualiton..... $9.98
St. Matthew Passion (Highlights)
Ameling, Haefliger, McDaniel, Ambrosian
Singers, English Chamber Orch., Somary
CAVanguard Everyman Classics
CSRV377 ... caa  macos $3 98

BEETHOVEN, LUDWIG VAN
Three Piano Sonatas (Moonlight,
Pathetique, Waldstein}
Hungerford

CAVanguard Everyman Classics
SCRV 389 . .

BOCCHERINI, LUIGI
Guitar Quintet, No. 2, La Ritirata Di
Madrid; String QuintetIn E, Op. 13, No.
5

$3 98

Schneider, Galimir, Tree, Soyer, Harrell,
Diaz
CA Vanguard Everyman Classics
CSRV 291

COPLAND, AARON
Lincoln Portrait; Quiet City; Our Town;
An Qutdoor Overture
Heston, Utah Symph. Orch., Abravanel
CA Vanguard Everyman Classics
SCRV 348

HANDEL, GEORGE FRIDERIC
Roya! Fireworks Music; Water Music
Vienna State Opera Orch., Appia,
Prohaska

CA Vanguard Everyman Classics
CSRV 209 .

HAYDN, FRANZ JOSEPH
Symphony No. 100 (Military).
Symphony No. 101 (Clock)
Vienna State Opera Orch., Woldike

CA Vanguard Everyman Classics
CSRV 187 .

KODALY, ZOLTAN
Choral Music, Vol. 3 {Children’s &
Female Choruses)
Budapest Kodaly Choir, Andor
LP Hungaroton SLPX 12492 (Quahton}

LANG, ISTVAN
Double Concerto For Clarinet & Harp;
String Quartet No. 3
Kodaly Quartet, Budapest Symph. Orch.,
Lehel

LP Hungaroton SLPX 12413 (Qualiton)

LISZT, FRANZ
Choral Works, Vol. 7
Nagy. Chorus Jeunesses Musicales
LP Hungaroton SLPX 12234 (Qualiton).
Four Hungarian Rhapsodies
Vienna State Opera Orch.. Fistoulari
CA Vanguard Everyman Classics
CSRV164.. . e

MAHLER, GUSTAV
Songs From ’’Des Knaben Wunderhorn'’
Forrester, Rehfuss, Vienna Festival
Symph. Orch., Prohaska

CA Vanguard Everyman Classics
CSRV 285 . .
Symphony No. 4
Davrath, Utah Symph. Orch., Abravanel
CA Vanguard Everyman Classics
CSRvV 388 -

MENDELSSOHN, FELIX
Symphony No. 4 ({talian); Music For A
*’Midsummer Night’s Dream’’
Vienna State Opera Orch., Golschmann
CA Vanguard Everyman Classncs
CSRV 161 .
MOSONYI, MIHALY
Piano Concerto In E Minor;
Mendelssohn: Songs Without Words,
Op. 38
Nemes, Budapest Symph. Orch., Lehet
LP Hungaroton SLPX 12443 (Qualiton} $9 98

MOZART, WOLFGANG AMADEUS
The Four Horn Concertos
Linder, Vienna State Opera Orch.,
Swarowsky

CAVanguard Everyman Classics
CSRV173

.$3 98

$3 98

$3 98

.$398

..$9 98

$9 98

$9.98

.$3 98

.$3 98

..$3 98

$3 98

. $3.98

To get your company’s new album
and tape releases listed, either send
release sheets or else type the infor-
mation in the above format on your
letterhead. Send to Bob Hudoba, Bill-
board, 2160 Patterson St., Cincin-
nati, Ohio 45214.
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Billboard. Z (oo e
ANNUAL AD DEADLINE
FOCcUS onN JULY 5

From Storyville to the White House, Jazz has come a long way,
and Billboard salutes the American sound heard round the
world. On synthesizer or sax, Jazz is as vibrant as ever.

Don't miss Billboard's Special Editorial Focus on the people
and places behind the sound.

Reserve advertising space now. Contact Don Frost in New York
(212-764-7352), or call any Billboard Sales Office around the world.

Billboard

The International Newsweekly of Music and Home Entertainment

1515 Broadway, New York, N.Y 10036
New York City: 212-764-7356; Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321; Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641; Sydney, Australia: 436-2033.
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Pro Equipment & Services

Nashville Studios Cool To Digital

But Many Are Enthusiastic About Getting Into Video

By RADCLIFFE JOE

NEW YORK-—Even as industry
and consumer awareness of digital
recording continues to increase via
the Compact Disc hoopla. enthusi-
asm for it among studio operators
surveyed by Billboard is very much
a matter of personal opinion. In
Nashville, for example. the con-
sensus is that present digital tech-
nology is too expensive, not suf-
ficiently different from state-of-the-
art analog and too far away from
wide consumer acceptance to justify
the substantial investment.

Yet if Nashville studio operators
are only lukewarm about digital—
they see widespread involvement as
at least three to five years away—
many are excited about video. A
number of studios have made sig-
nificant financial commitments to it,
and others are renting video equip-
ment on a regular basis to supply the
increasing demand by their clients.

At the two-year-old Bullet
Recording Studio. manager Piers
Plaskitt discloses that when presi-
dent and co-owner Randy Holland
began researching the market for a
new studio. he found *“video crop-
ping up all over the place.” Plaskitt
says that Holland found a vast num-
ber of people in music, commercial
and network video who wanted a
place to edit, to shoot. and for other
types of video work. “The demand
was there, and it was very obvious

that we would have to incorporate
video into our facility,” he says.

The decision to include video in
the overall plans for the studio
added significantly to its $2 million
price tag. However, Plaskitt says he
feels the effort and expenditure were
worth it. as the studio’s video busi-
ness has been growing steadily, and
video played an important role in
helping the facility through the diffi-
cult early days of its operation.

Plaskitt says that as a new facility,
Bullet Recording was ideally posi-
tioned to install digital equipment;
instead, Holland opted for a state-
of-the-art Solid State Logic console.
He adds. “We tested all the available
digital equipment, then compared
the results with half-inch analog
recordings, and decided that al-
though there was some difference, it
was not sufficiently significant to
justify the added cost.”

The studio manager also adds that
Bullet would have had to charge
clients as much as $200 an hour for
studio time for digital, as compared
to $140 an hour for analog. “We
didn’t think our clients would have
been willing to pay those rates,” he
says.

Plaskitt admits that it was risky
starting an expensive new recording
studio in the middle of a recession,
but states that although the first few
months were “tricky.” business has
continued to build since then. Plas-
kitt says that in the early days of op-

With your apex printer
you'll print label copy
right on your cassette.

Printup to 5,000 units per hour.

Save time, money, trouble, space.

Eliminate inventory problems, costly label overruns.
Save 3¢ or more per cassette.

-

audie

AUDIOMATIC CORPORATION b e

400 Madison Avenue

New York, New York 10017
Telephone: (212) 308-6888
~ Telex: 12-6419

cration the studio recorded “many
artists that [ had never heard about.
We also did a lot of work with inspi-
rational artists and today we regu-
larly record product for Word Rec-
ords.”

To help control costs, the studio
employs only a small permanent
staff, and depends on freelancers for
much of its work. Plaskitt says that
the advantage in using freclancers is
that “you can pick from the cream of
the crop.”

To date, one of the biggest acts to
use Bullet is the rock group Kansas.
The studio has also been attracting a
lot of sound-to-film and sound-to-
video recordings, as well as some
film soundtracks.

At the Music Mill studio, Harold
Shedd, owner and general manager,
feels that commercial digital for his
facility is at least three years away.
Shedd says that the new Studer
analog consoles “are close to digital
in quality.” For those clients who
ask for digital now, the firm rents the
equipment. It does the same with
video, although Shedd says that
video, like digital, is “the coming
thing for the industry.”

Shedd stresses that his firm is con-
stantly monitoring changes and
trends in the studio business, and
upgrades its facility to stay abreast
of those changes.

Shedd says that he sees an upturn
in the economy on the way, and that
business at the Music Mill has
picked up significantly within the
past 30 to 60 days. “There is a defi-
nite upturn in studio rental busi-
ness,” he says.

Although Shedd admits that the
soft economy has hurt his business,
he says that regular clients, among
them Mel Tillis, Alabama, Dr. Hook
and Eddie Rabbitt, have helped
keep the proverbial wolves from the
studio door.

Glenn Snoddy, president and

(Continued on page 49)

Beatles Exhibit
At Abbey Road

LONDON—EMTI's Abbey Road
studios are being opened to the pub-
lic for the first time in July for an ex-
hibition in tribute to the Beatles.

Visitors to Studio Two, where the
Beatles recorded, will be able to hear
unreleased tapes of the group, watch
film clips and inspect some of the
original studio equipment which
helped the quartet create recording
history.

From July 18 to Sept. 11, there
will be three separate presentations
a day. After cach. visitors will be
given tea and biscuits and allowed to
wander around the studio, in which
microphones and speakers are posi-
tioned exactly as they were when the
Beatles recorded their first chart
single, “Love Me Do.”

The exhibition, mainly covering
the 1962-69 period, also includes
later material from the Wings era,
donated by Paul McCartney. Abbey
Road staffers edited a mix of film
footage and stills, plus sound
dubbed from original masters re-
tained by the studio, for a one-hour
audio/visual presentation.

Reason for the Abbey Road
“tourist scason.” on offer through
the London Tourist Board and vari-
ous individual travel opcrators, is
that the studio is being refurbished.
The most notable change is the in-
stallation of a new mixing console in
the control room.

www americanradiohistorv com

Digital Synthesizers
In NAMM Spotlight

CHICAGO-The role of the com-
puter in the future of music comes
into sharp focus at the 1983 exposi-
tion of the National Assn. of Music
Merchandisers (NAMM), which be-
gan at McCormick Place here Satur-
day (18) and runs through Tuesday
(21).

Digital synthesizers capable of ap-
proximating the sounds of a broad
range of instruments from acoustic
pianos to drums will be shown by
such companies as New England
Digital, Yamaha, Syntauri and
Kurzweil Music Systems. They will
be vying for attention from the more
than 20,000 registrants with more
conventional musical instruments
and professional sound systems.

In addition to the close to 500 ex-
hibitors who will be displaying their
wares over some 250,000 square feet
of display space, the exposition will
feature a full schedule of educa-
tional seminars ranging from test
procedures and alignment of profes-
sional audio equipment, to the suc-
cessful running of recording studio
operations in retail music stores. Ac-
cording to Larry Linkin, NAMM’s
executive vice president, the semi-
nars will be conducted by prominent
industry-ites, and are expected to at-
tract capacity crowds.

The seminar on test procedures
and alignment of professional audio
equipment will be conducted by
John Roberts of Phoenix Audio
Labs. Roberts will deal with under-
standing and using basic audio test
equipment. Subjects for this seminar

will include the alignment of mixing
consoles, tape recorders, electronic
crossovers and measurement of
speaker system impedance and reso-
nance.

The seminar addressing ap-
proaches to running successful stu-
dio operations in retail music stores
will be conducted by Dr. Ray Wil-
liams, NAMM’s director of market-
ing and education.

NAMM registrants will also have
the option of attending a seminar on
the selection and use of loud-
speakers for sound reinforcement
systems. This seminar, to be
presented by Larry Lutz of Altec
Lansing, will provide information
on various types of available loud-
speaker systems, their advantages
and disadvantages. and how to in-
corporate them so that they provide
optimum results.

There will also be a seminar on
understanding instrument amplifi-
cation, conducted by Paul Rivera of
CBS/Fender. Topics scheduled for
discussion at this seminar include
studio recording techniques for in-
strument amplifiers, interface with
effects devices, choosing the correct
instrument amplifier, and loud-
speaker and safety considerations.

Rounding out the seminar sched-
ule will be a discussion on emerging
trends in music retailing conducted
by Tom Noon and Jim Leas of In-
dustry Insights, a managing consult-
ing firm. All seminars will be held in
the John Evers Theatre at
McCormick Place.

Billboard Photo by Chuck Pulin

NAKED EYES—Pete Byrne, left, and Rob Fisher, right, of the EMI Records
group Naked Eyes, put the finishing touches on their latest recording,
“Promises, Promises,” at Sigma Sound Studio, New York. Also in picture are
producer John ‘‘Jellybean” Benitez, second from left, and engineer Jay Mark.

tions and prices — call or wnte to

TLR MARKETING CORP.

Exclusive Distributor

Tel.: 914-968-1605

Introducing reliability. . .

?@E Model 515

Automatic Cassette Loader

Speed and accuracy are valuable only when
your casselte loader 1s operating without pro
blems. Now, with the TTL Model 515 Automatic
Casselte Loader you can have the rehability
which guarantees top speed and highest
accuracy all the time

Precision-bullt with many extra features. such as
unique scissor action sphicing system, buiit in
- qualty control system and lowest operating

— . — — 1 noise. the 515 1s a compact. modular design unit
with simple to“reach electronic and mechanical components-—easy to
operate. easy o maintain Lowest downtime of any loader in the market

Dollar for dollar you cannot buy more production capacity. accuracy and
reliability than you will find in the 515 Get all the information on specifica

2 Bashford Sireet, Yonkers, NY 10701 195 Kinderkamack Rd

A-V MARKETING CORP.

Exclusive Sales Agent

Emerson, NJ 07630
Tel.: 201-967-7240
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Nashville Studios Cool To Digital

® Continued from page 48

general manager of Woodland
Sound Studios, says he believes digi-
tal technology is changing so rapidly
that it would be prudent for any stu-
dio operator to stand back and ob-
jectively assess what is most likely to
survive before making any financial
commitment.

Because of his philosophy,
Snoddy has steered clear of making
any significant financial commit-
ment to digital. Instead, like many
other studio operators in the Nash-
ville area, he rents the equipment
when the occasion demands it. How-
ever, he suggests that studio oper-
ators wanting to familiarize them-
selves with digital may want to
consider the Sony F1 unit, which he
describes as an economical way to
introduce oneself to the technology.

Snoddy is just as cautious with
video, although he feels more
strongly about the potential of this
technology for his business than he
does about that of digital. Woodland
Sound, which prides itself on being
the oldest independent recording
studio in Nashville, is enjoying an
increasing amount of video work,
but for the time being Snoddy is
content to rent most of the needed
equipment, until he has a better
handle on the direction in which the
business is going.

Overall, Snoddy admits that be-
cause of the weak economy, business
at his studio has been off by between
10% and 15%. “However,” he says,
“there has been much talk of late by
key record company executives that
an upturn is in the making, and we
look forward to that turnaround.”
When the upturn comes, he suggests,
there will be steady, longterm
growth that will help many studio
operators recoup at least some of
their losses of the past two years.

Regular recording acts at Wood-
land Sound include Barbara Man-
drell, the Oak Ridge Boys and
Brenda Lec. In addition, a generous
helping of gospel, pop and jingles
recordings has been helping to tide
the company over the rough periods.
Also helping to augment the facil-
ity’s income is its disk mastering de-
partment, which, according to
Snoddy, “has e¢njoyed considerable
increase in business over the past
year.”

Travis Turk, studio manager at
Sound Shop, sees the advent of seri-
ous digital as about six years away
He believes that the sluggishness of
the economy has slowed the accept-
ance of digital technology, and adds
that because of these mitigating fac-
tors, his company does not foresee
any serious financial commitment to
digital in the near future.

Turk i1s much more optimistic
about video: “Video will be a tre-
mendous force in our business in the
future, and we are gearing for it.”” At
present the firm offers its clients
video synchronization, and it is
planning to offer additional video
services in the near future.

Although Sound Shop enjoys the
patronage of such artists as Dolly
Parton, Janie Fricke and T.G. Shep-
pard, it too has felt the crunch of the
weak economy. Turk says that the
last half of last year “was a bad time
for us.” He continues, “What is con-
fusing about the industry is its radi-
cal up-and-down changes.”

Jim Williamson, co-owner, presi-
dent and general manager of Sound
Emporium, does not see digital as a
cure-all for the ills facing the record-
ing business. “I do not see the feasi-

bility in committing the studio to
more than $250,000 in digital equip-
ment until I see significant move-
ment at the consumer end of the

business,” he says.

However, Williamson sces video
as “very important. We think it is the
direction of the future for the busi-

ness.” Sound Emporium has a fully
equipped video room, and offers
many video services (o its clients,
who include Merle Haggard, Andy
Williams, Julie Andrews and
Johnny Holliday.

Sound Emporium opened its

The RamsaWR-8724.

A better mix for your

money.

doors in 1969, and over the past year
the facility has been buffeted by the
economy. However, Williamson
notes that last month was one of the
best, financially, in the history of the

facility.

RAN

The Ramsa WR-8724 is

a dependable, easy to
use, high performance
sound reinforcement mixer.
It gives you extraordinary
flexibility in mixing with
24 input modules and 7
output modules (11 output
busses) including 4 Group,
1 Mono Master, 2 Send
and 2 Echo Busses.

And what makes the
WR-8724 particularly
unusual are features you'll
rarely find on other boards.
Like the Mono Matrix
Module. It allows you to

same time that you're

boards do, but also throu
your PA speakers. Or

and speakers.

Please send me more information about the Ramsa WR-8724.
Name

PLEASE PRINT

Address__
City
Phone ( )

Return Coupon To: Panasonic Industrial Company, Professional
Audio Systems, One Panasonic Way, Secaucus, N.J. 07094.

State Zip

have mono output at the

making a stereo recording.
The Mono Solo switch

allows you to solo not just

in headphones like some

through both headphones

The Ramsa WR-8724
gives true accuracy and
precision in sound control
with 10 meters including
solo metering.

gh | able. With 3-position High
and continuous control
in the midrange.

There's VMaster Send
Control with a 3-band
equalizer so performers
can monitor specific
signals on stage without

The EQ system is remark-

and Low frequency controls

the extra cost of a separate
equalization system.

And all of this Ramsa
wizardry is linked by wide
band, low distortion
circuitry for crisp, clean,
clear sound.

But most astonishing
about the Ramsa WR-8724
is not just its impeccable
performance and number
of features. It's the fact that
Ramsa gives you the kind
of performance/feature
combination you'll find in
boards costing far more.

So if you want a better
mix for your money, look
for the Ramsa WR-8724.

Panasonic.

PROFESSIONAL AUDIO SYSTEMS
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TASCAM RECORDER—This Tascam cassette deck, model 122-B, is de-

signed for use in recording and broadcast studios, and with sound reinforce-

ment systems. It features front panel bias and record level calibration trim-

mers, and presets for normal, chrome and metal tape. Its three-head design
allows simultaneous off-tape monitoring during recording.

Pro Equipment & Services

PART OF FIRM’S EXPANSION

Editel Opens Vid Sound Room

NEW YORK-—A state-of-the-art
sound mix room, built specifically
for video mixing, has been opened
here as part of an expansion pro-
gram by Editel-New York, a video
post-production facility owned
jointly by Bell & Howell and Colum-
bia Pictures.

The room was designed and built
by Vin Gizzi, a Juilliard graduate
who works as an audio consultant
and technical facilities designer. It is
built on a “floating floor,” and uti-

lizes double wall construction for
acoustical isolation from the rest of
the Editel facility.

According to Gizzi, room re-
sponse is within 3dB over the au-
dible range. He adds that good lines
of sight to the 30-inch video monitor
are provided for more than a dozen
people.

The room features an SSL 6000
series console designed to Gizzi’s
specifications. It is fitted with 32 in-

This Is
Bob
Ludwig.

He Is The
Engineer
Behind

The

Disk
Mastering

Of

Over

One Hundred
Platinum

And

Gold Albums
And A

1981

Grammy Award
Winner.

MAGNETIC TAPE DIVISION  so.ra.movars: (W o

The Mastering Choice of the Masters.

d, 0t R T

Mr. Ludwig accepts no compensation for his endorsement.
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puts, expandable to 48, and six mix
busses. SSL's Events Controller is an
integral part of the control matrix,
and is used to cue non-synchronous
tape machines, fire cue lights, switch
digital processors or roll cartridge
players.

Automated dynamic mixing and
the ability to organize and store -
tles, cues and SMPTE locations are
some of the features of the SSL com-
puter console used on the project.
Also featured are Studer models
A800 and A80 tape machines in 24/
16-track and eight/four-track con-
figurations. All tape machines fea-
ture Dolby noise reduction systems,
according to Gizzi.

Also incorporated into the system
are a 35/16mm playback machine,
as well as stereo audio cartridge ma-
chines used primarily for sound ef-
fects and sweetening. The mix room
can interface with any of Editel’s 27
one-inch VTRs or two-inch quad
machines, according to Gizzi. Video
in session is supplied by a Sony
model BVU 800 with high speed
search.

Gizzi says that the capability of
the system’s Q-Lock is expanded
through a unique synchronizer sys-
tem from Audio Kinetics. Through
this system, five tape machines may
be simultaneously controlled and
synchronized from a single key-
board.

The room’s outboard equipment
includes AMS model 1580, Lexicon
super prime time, Scamp modules,
Pultec equalizers and UREI limiters
and notch filters. Echo is provided
by an EMT model 140, Lexicon
model 224X and AKG model BX10.
Power amplifiers used are McIntosh,
with monitors by UREI, ROR and
ADS.

Sony Marketing
Digital Reverb

NEW YORK —Sony’s Profes-
sional Audio Products division has
begun marketing a new digital re-
verberator with expanded software.
According to George Currie, vice
president and general manager of
Sony Professional Audio Products,
the unit, model DRE-2000, is ca-
pable of greater programming ca-
pacity and acoustic parameters.

Other improvements made in the
DRE-2000’s programs include wider
stereo width of reverberation, higher
echo density, smoother decay, and
the addition of a second, independ-
ently-controlled early reflection.
The features, which Currie says con-
tribute to more natural rever-
beration effects in the unit, can be
utilized in the upgrading of earlier
systems in the genre.

In addition to factory pre-set
memory modes, the DRE-2000 of-
fers the user the ability to compose
complex programs of acoustic char-
acteristics for instant recall, says
Currie. He adds, “Tests of different
programs are possible, as well as
smooth changeover of various pro-
grams, while the actual mix-down
recording is taking place.”

The DRE-2000 uses 16-bit quan-
tization, and features four rever-
beration modes, two echo modes,
and two delay modes. The unit can
interface directly with either digital
or analog systems, and produces
spring and plate effects, concert hall
acoustics, and high frequency rever-
beration characteristics.
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By ERIN MORRIS

In Nashville at Woodland Sound Studios,
Conway Twitty working on overdubs for a Warner
Bros. Christmas album, with Twitty and Jimmy
Bowen producing. Ron Treat is behind the
board, with assistance from Ken Criblez and Tim
Farmer. ... Tommy Roe is in the studio with pro-
ducer Nelson Larkin. David McKinley is engi-
neering, with Andy Benefield seconding. .. .
Herman Harper producing the Florida Boys for
Word, with Ken Corlew at the console.

Brice Henderson at Sound Emporium Studios
working with producer Scott Tutt and engineer
Jon d’Amelio. ... Sonny James finishing self-
produced project for Dimension with Rick Hor-
ton engineering. . .. Jim Fogleson producing the
Thrasher Brothers for their next MCA release,
with Jim Williamson at the board. ... Johnny
Hallyday and producer Pierre Billon cutting
tracks for Phonogram. Charlie Tallent is engi-
neering the project, with Cathy Potts assisting.

At Emerald Sound, J.D. Souther cutting
tracks with producer David Malloy and engineer
Joe Bogan. ... K.T. Oslin laying Warner Bros
tracks with producer Jimmy Bowen and engineer
Steve Tillisch. Keith Odle and Russ Martin are
assisting. ... RCA artist Louise Mandrell work
ing with producer Eddie Kilrey and engineer Bo-
gan. Malloy producing Eddie Rabbitt for Warner
Bros., with Bogan at the board. Kilroy also pro-
ducing Randy Wright for MCA, with Bogan engi-
neering.

At Buliet Recording, Earl Richards producing
the Cabin Fever Band for El Dorado, with Jim
Baird engineering. ... Randy Holland is engt-
neering and Stan Cornelius is producing a Cindy
Goody project. .. . Neil Kernon continuing work
on the mixing of Kansas' next LP, with Danny
Mundhenk seconding. Producer Richards
mixing new LP by Markin Dinning, with Baird
engineering and Glen Wade assisting. . .. Rich-
ards, Jim Isbell and Fred Carter Jr. continuing
production work on new Younger Brothers proj-
ect. .. .Moses Dillard producing tracks on Greg
Williams. Baird is engineering the project.

In Austin, at Pedrenales Recording Studio,
Asleep At The Wheel completing new album
tracks with co-producers Ray Benson and Willie
Nelson. Engineering the project is Larry Green-
hill, with Bobby Arnold assisting.

In New York City at Blank Tapes Recording
Studios, John Morales and Sergio Munzibai mix-
ing Thelma Houston and Wilton Felder for MCA,
with Butch Jones engineering. . .. Mark Kamins
mixing Warren Doris for Island Records, with
Jones at the controls. . .. Richie Rivera mixing
the Bee Gees for PolyGram, with Jones and
Roger Keay at the board. . .. Butch ingram mix-
ing Blue Magic for Atlantic, with Joe Arlotta en-
gineering.

MUSICAL MONITOR—This new
speaker system from Altec Lansing
is designed to function as a high-
level, on-stage monitor, as well as a
compact full-range PA speaker. The
unit, model 937, features Aitec’s
patented Mantaray constant direc-
tivity horn, a newliy-developed, high
efficiency, linear-response 12-inch,
low frequency driver, and a com-
puter designed enclosure. Itis being
introduced at the NAMM show in
Chicago.

At The Record Plant in New York City, Peggy
King working with producer Bob Bach and engi-
neer Jay Messina.

Producer Steve Burgh and engineer Michael
McDonald mixing an LP by Toby Lynn for
Vallhalla at Skyline Studios.

At Greene Street Recording, dance-rock
group This mixing their upcoming EP, with Greg

— -

Studio Track

Thornwood and Jerry Thichava at the board.

At Right Tracks Studios, producer Kenton Nix
working with Gregori Hunte on a new EP, with
David Stone engineering.

In Detroit at The Disc Ltd., Carl ). Vest and
Sargikel Deleen producing You, with Earl Size
engineering.

In Scarborough, Ont. at Phase One Recording

The Otari
%" eight channel
MK 111-8

Studios Limited, Mick Ronson producing Lisa
Dal Bello EP for Capitol. . . . Bob Ezrin producing
the new Alice Cooper 2lbum. . .. Rick La Vay in
the studio with producer Peter Waterman. . ..
Terry Brown producing Tic Toc for Dalcorte Rec
ords.

At Sigma Sound Studios in Philadelphia, RCA
artist Robert Hazard producing himself with Ar-

thur Stoppe engineering and John Wisner assist-
ing. ... Kenny Gamble has been producing the
Stylistics for Philadelphia International with Joe
Tarsia engineening.

Editor's note: All maierial for the
Studio Track column should be directed
1o Erin Morris in Billbourd’s Nashville

office.

$150.00 per
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Before Producer/Artist Jeff
Baxter rolls into expensive
studio time, he rolls tape on an
Otari machine. At Home. In his
studio, Casual Sound.

“The Otari saves me a great
deal of time and money. A
recording studio uwas never
intended to be a
hour rehearsal hall, so I work
out ideas and refine the tunes
before [ go into the studio.

All my pre-production
recording for the last several
years has been on my Otari.
That machine has never left
my studio, —it’s been
incredibly reliable.

There’s a lot of musical
moments that have been
captured on that machine
...some of which have been

directly transferred to the final
multitrack masters. ..
Randall, Doobie Brothers, on
and on. The Steely Dan
Pretzel Logic album was
mastered on an Otari 2-Track.
And, that’s obviously a
statement in itself. .. how I feel
about the quality of the sound.”

Jeff Baxter’s always been into
instruments that musicians can
afford. It’s obvious that he’s also
been heavily involved at the
leading-edge of recording
technology.

Besides telling you his feelings
about Otari tape machines, there's
just one other tip Jeff would
like to leave you with:

“Try anything and every-
thing and always roll tape.

Elliot

"

=

0}
ﬂﬁﬂ .J.-.ﬁ. Technology You Can Touch.
Otari Corporation, 2 Davis Drive, Belmont, CA 94002
Tel: (415) 592-8311 TFelex: 910-376-4890
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ROVA SAXOPHONE QUARTET ON TOUR

Ensemble Penetrates Iron Curtain

By JACK McDONOUGH

BERKELEY, Calif.—In an up-
beat shift in the often cautious jazz
dialog between the U.S. and Com-
munist bloc nations, an avant-garde
ensemble is touring seven Russian
and Romanian cities this month,
with a small video crew on hand to
tape performances and hoped-for
musical exchanges with musicians
there.

The Rova Saxophone Quartet be-
lieves it's the first avant-garde group
to crack that barrier, via an itinerary
that takes them to Moscow, Lenin-
grad and Riga in the US.S.R. and
Bucharest, Brasov, Timisoara and
Sibiu in Romania. In some cities, the
group is slated to play venues secat-
ing about 1,000. Other stops, notably
Riga and Sibiu, are music festivals.
In Bucharest, the ensemble will play
the 4,500-seat ballroom of a 15th
century castle.

The company will be traveling as
private citizens and “amateur musi-
cians,” with the trip being coordi-
nated by Friendship Ambassadors
Inc. of Upper Montclair, N.J. under
the logo “Jazz Celebration 83.” with
the West Virginia Wesleyan college
band part of the package. Eva Soltes
of Berkeley is acting as producer for
the shows.

The invitation to Rova was ex-
tended by the Leningrad Contem-
porary Music Club, which in 1981
voted the Quartet “top combo™ in
its jazz poll. (The group also popped
up in the “best group™ category
in last year’s reader’s poll in Poland’s
Jazz Forum magazine.)

The Quartet has four releases on
its own Berkeley-based Meta-
language label. plus albums on Eu-
ropean labels Moer, Ictus and Fore.
A forthcoming package on the Ital-
ian Black Saint label will feature
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compositions by Steve Lacy.

Video on the trip will be done by
John Rogers and Jim Mayer, whose
company is Ideas In Motion. Audio
will be handled by Bob Schumaker
of 1750 Arch Records of Berkeley.
The contingent will also include
Charles Sheer, music writer for the
Oakland Tribune. A live album is
being considered.

“It is a rare thing to be able to do
this,” says Soltes, commenting on
the video approval. “We won’t know
what latitude we’ll have until we get
there. Our hope is to get as in-depth
a look at Soviet life and Soviet reac-
tion to music as is pragmatic while
strictly adhering to the wishes of the
Soviets.

“We want to look at music as the
language of people of estranged
countries and to get a look at Soviet
attitudes toward jazz. Jazz has been
an issue there since the Bolsheviks
took over. They have confronted
jazz in a political way as well as in a
musical and cultural way. whereas
in America jazz artists are notor-
iously apolitical. My guess is that at
this point jazz must be almost a
transplanted culture there. They
have taken it on and gone on to de-
velop it completely in their own
way.”

San Francisco PBS outlet KQED
is serving as television contact in de-
cisions affecting ultimate use of the
tapes.

More GDs
Due From
RealTime

LOS ANGELES-—RealTime Rec-
ords, already competing for the
emerging Compact Disc market via
its first jazz and classical sampler al-
bums, steps up its summer CD re-
lease program with an ititial focus
on jazz.

The label, a division of the Miller
& Kreisel Sound Corp. group of au-
dio retailing and manufacturing
concerns, shipped its sampler titles
in March. June plans call for the CD
release of two titles already in re-
lease as LPs: “Darn That Dream,”
featuring Joe Farrell and the late Art
Pepper, and Freddie Hubbard’s
“Back To Birdland,” which includes
Richie Cole and George Cables.

RealTime’s use of its own custom-
modified Sony PCM-1610 digital
master recorder for its productions
since 1980 led to the labels’ early an-
nouncement of CD plans, accom-
panied by a catalog price reduction
for its audiophile LP products. Now
the label’s schedule calls for its en-
tire list of digitally recorded masters
to be released in the newer Sony/
Philips configuration.

Thus, August will bring CD ver-
sions of product by Jack Sheldon &
His Late Show All-Stars and the
John Dentz Reunion Band, latter a
quartet featuring guests Chick
Corea and Ernie Watts. Fall releases
will include CD versions of product
by Don Menza & His "80s Big Band,
wild Bill Davison & Eddie Miller,
Joe Marino and an ensemble date
with Joe Farrell, George Cables and
John Dentz. Classical product will
also be spotlighted in the August re-
lease.

The Culver City-based firm has its
CDs manufactured by CBS/Sony in
Japan.
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SWEET SENDOFF—Flutist James Newton celebrates his new, eponymous al-

bum for Gramavision and a week of SRO shows at New York’s Sweet Basil at

a party hosted there by Gramavision and PolyGram principals. Seen from left

are Diana Calthorpe, Gramavision vice president; Newton; Barry Feldman,

pop and jazz manager, PolyGram Classics, and Jonathan F. P. Rose, Grama-
vision president.

Palo Alto Pacts For Europe

PALO ALTO, Calif.—Palo Alto
Records and ltaly’s Ducale SpA.
have pacted for distribution and
manufacturing of the young Ameri-
can label’s catalog for Europe, the
UK. and Ireland.

The three-year deal, negotiated
for Palo Alto by Bobby Weiss’ One
World Of Music agency, will see
product pressed in ltaly by Ducale.
Ducale owner Davide Matalon and
Palo Alto’s Dr. Herb Wong closed
the pact here, specifying activation
of the entire 28-album catalog in
those territories. Ducale and its lis-
teners expect to begin shipping in
September.

Distribution includes Italy, Eng-
land, Eire, France, Belgium, the
Netherlands, Sweden, Denmark,

Norway, Finland, Spain, Portugal.
Germany, Austria, Switzerland,
Greece and Cyprus. Palo Alto has
existing arrangements for distribu-
tion in the Far East; Weiss is now
planning to seek licensing for
Australasia, South America, Africa
and the Near East.

Wong recently shortened the la-
bel's name from Palo Alto Jazz, ow-
ing to crossover activity onto r&b
and pop playlists for such roster acts
as George Howard, Dianne Reeves
and David Diggs’ Realworld. The
roster is still firmly rooted in con-
temporary jazz via such artists as
Richie Cole, Mal Waldron, Free
Flight, Terry Gibbs & Buddy De-
Franco, Elvin Jones and others.

Northsea Festival Refuses
Dutch GovernmentSupport

ByWILLEM HOOS

AMSTERDAM—Organizers of
this year’s eighth Northsea Jazz Fes-
tival have turned down a subsidy of-
fer by the Dutch government which
they say is so small as to be “humili-
ating”. The Ministry of Culture here
had offered $20,000 towards the cost
of the event, or some 2.5% of a total
expenditure estimated at $800,000.

Northsea representatives had
asked for a subsidy of $60,000. Says
spokesman Wiebe Buma: “In our
opinion, the grant offered is such a
small amount of money that we are
feeling really humiliated.”” The Min-
istry of Culture, though, says it is
amazed by the refusal, and notes:
“Our subsidy policy is based on the
involvement of national groups and
solo artists in the festival. If you take
into account that a limited number
of Dutch jazz acts has been signed
for this year’s show, $20,000 is a fair
subsidy.”

Due to be held July 8-10 in the
Hague Congress Centre, the North-
sea Festival is one of Europe’s larg-
est and most ambitious such events,
and last year attracted some 35,000
visitors. Now, says Buma, “We shall
have to find some other financial
means to present a good jazz event,
and that means we have to find extra
sponsors.” Currently, Northsea’s
main sponsor is U.S. tobacco firm
Philip Morris.

Artists set to appear at the three-
day show include Oscar Peterson,
Ray Charles, Woody Herman, Li-
onel Hampton, Dizzy Gillespie, Ar-
chie Shepp, Chick Corea, Freddie
Hubbard, Nina Simone, Herbie
Mann, Monty Alexander and the

Art Ensemble of Chicago. Due to the
financial difficulties, Ella Fitz-
gerald, originally scheduled to ap-
pear, will not take part. Special events
planned include a tribute to pianist/
songwriter Mose Allison, who wikh
perform, and a gospel festival fea-
turing such acts as the Stars of Faith,
the Barrett Sisters and the Sensation-
al Nightingales.

Film Distribution
Company Bows

NEW YORK—A new company,
Rhapsody Films, has been formed
here to handle the distribution of
jazz and blues films for all markets
in the U.S. According to filmmaker
Bruce Ricker, who heads the firm,
Rhapsody is the first company to
provide such a service.

Among the filmmakers whose
work will now be available through
Rhapsody are music documenta-
rians Les Blank, D.A. Pennebaker
and Christian Blackwood. Rhap-
sody will also handle films released
by the British firm TCB, and will act
as booking agent for jazz film archi-
vist David Chertok.

Ricker, who is best known for his
feature-length documentary on
Kansas City jazz, “The Last Of The
Blue Devils,” will also be producing
a jazz film festival that will be in-
corporated into the Kool Jazz Festi-
val in several cities this year. Ricker
can be contacted through Rhapsody
Films at 30 Charlton St., New York,
N.Y. 10014; (212) 243-0152.
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By MICHAEL WAY

he economic recession has at last hit the French
record industry after years of commendable and en
vied buoyancy. Statistics for 1982 sales, while show-
ing a 3% increase (wholesale, and pre-tax) over
1981 figures, nevertheless have to be seen in the
context of a national 10% inflation rate.

The figures, estimates as is the way with the
French industry, released by the French record in-
dustry organization SNEPA, show these sales at
$347 million, taking an exchange rate of 7.2 French
francs against the U.S. dollar, as compared with
$336.8 million the previous year. However the latter
figure is taken at the same exchange rate, though
the dollar was lower against the franc this time last
year.

A major problem area in 1982 was the LP, with an
estimated 58 million units sold against 63.8 million
in 1981, representing a hefty dip of 9%.

Against this, the single rose to an estimated 58
million units against 56.9 million the previous year,
while the cassette, after years of rapid expansion in
France, levelled off at 27 million, against 26.7 mil-
lion in 1981, up 1%.

The causes of sales falling are various, according
to industry circles, though several record companies
reported a slight upturn in performance in the first
quarter of this year after a disastrous last half of
1982.

Home taping, a wider range of home entertain-
ment and the recession itself are just some of these
causes, as they are in most other territories, though
France additionally faces a crippling 33%% Value
Added Tax on both software and hardware, a per-
manent brake on expansion.

In video, there are now an estimated one million
] VCRs in use, with software sales matching this total
‘ 1 on an annual basis. However, as hardware demand

continues, the government has intimated it will lift,
as soon as possible, import restrictions, through the
centralized inland customs clearing house at
Poitiers, which it imposed last fall to slow down the
flood of Japanese imports.

As easing of Japanese restrictions on French im-
ports is deemed the major reason for the end of
what has come to be known as “the Poitiers night-
mare.” Yet demand for hardware and software in
video-has apparently been dimmed in any way by

the $60 annual levy on VCRs. Meanwhile the Com
pact Disc reached France with more impact than
most predicted and though it's too early to go into
detailed analysis on launch progress, dealers are re-
porting more demand than expected for hardware,
while more record companies are putting catalogs
into the format.

These summery months, however, create contro-
versy in the anticipation of a planned entertainment
sector government bill, being pushed through by
Georges Fillioud, communications minister, to give
a shot in the arm to the record industry.

In the fall of 1982, details were leaked of plans to
begin the legislative process to ratify the Rome
Convention (notably on neighboring rights), along
with a levy on blank tape, compensation at least in
part for losses caused by home taping in a country
where there are an estimated 28 million cassette
players.

Not that many industry leaders are enthusiastic
about the proposed bill, many considering that far
too much time has been lost in enacting either of
these two major measures. Others insist that in a
period of price-cutting, it is up to the record com-
pany chiefs to assuage their own ills.

Interviews with leading executives show the seri
ousness of the situation in France, even though the
industry crisis has not proven as deep-rooted as in
countries like the U.S. and U.K.

One with a more optimistic approach is Patrick
Zelnik at Virgin France, which has shown consider-
able growth in the three or so years of its existence,
signing such major French acts as Julien Clerc and
the Telephone group from Pathe Marconi and Rich-
ard Gotainer from Phonogram.

This talent-gathering, backed with such success-
ful acts from the British parent company like Or-
chestral Manouevres In The Dark and Mike Oldfield
strong sellers in this territory, says Zelnik, means

*Virgin found opportunities in a stagnant market by
taking on artists.

A phenomenon of the French record industry is
that acts do not often change labels.

Economies made by putting out more *‘live’ al
bums of both estimated and newly-launched acts,

(Continued on page F-2)
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A Billboard Spotlight

JUNE 25, 1983 BILLBOARD

Francois Dacla, president, RCA France

Alaln Levy, president, CBS France:
“Now France's record industry has the
same probiems as the rest of-Eurape.”

LOW ECONOMY, HIGH TAXATION MENACE MUSIC

Industry Strains To Maintain Investment
Levels Amid Atmosphere Of Recession

® Continued from page F-1

rather than studio productions, means that the crisis is **help-
ing to clean up the French record irdustry,” inSists Zeinik. Eut
he repeats that the record industry is suffering less than ather
commercial sectors, such as the construction business.

Zalnik, with Polydor before heading up the Virgin operation
in France. notes too that more record companies:in France are
hiring young personnel both with rock music and manager:al
experience, adding “‘that trend must prove a gocd invesiment
for the future.”

On the negative side, he sees (as does the whole industry)
homme copying as a major problem. But he also attacks poor
promotion and publicity for recorded material among reco-d
companies and also the lack of a national sales-based hit pa-
rade, which would be a vital promotional asset.

Fer Roger Maruani, managing director of Barclay Records,
there is now "*a worldwide problem for creators due to homre
copying and, in France, -by the country's failure to ratify the
Rome Convention, especially in its neighboring rights implica-
tions.’

He says: “This twin-headed problem will eventually lead to
lower investments by record companies which in turn will add
up to even worse news for the individual creator.”

Maintaining investment in an atmosphere of recession was
a recurrent theme throughout this research into the state of
France's record “nation,” notably after the six-month wage
and price freeze of last year in an economic period wh:ch ha
seen most companies cost-cutting i various sectors 2s prot-
its falt and inflation continues at an annual levelover 10%.

And with the national foreign trade balance getting wors2
and worse, the French record industry, which has traditionally
been domestic market-oriented, has stilt to find the formula
for major exports to profitable territories like the U.S., Japan
and key Western European countries.

Geoffroy du Laz, managing director. WEA Filipacchi, mean-
while emphasizes the French industry’s ‘‘reasonab'e ap-
proach’” on prices for recorded material (an album costs
arourd $9, which is highly competiive within Europe, giver:
that France is the only territory whicn imposes 2 33'3% Value
Added Tax rate.

Celphine’s ‘“big three™ artists,
trom teft: Nicolas de Angelis,
Richard Ctaydermar, Jean-
Claude Borelly.

Paul de Senneville, president,
Oeiphine Records

WEA, he says, is one of the few companies in France to
charge less for cassette equivalents of LPs, sometimes as
much as 15% less. especially in a market where the cassette is
progressing rapidly at the expense of the album.

Now WEA is plarning tape-only contigurations for certain
catalog sectors, he adds, noting that with some roster acts,
cassette sales are riow as high as for albums.

WEA France has also made a number of major signings in
the past year or so, notably chansonnier Guy Beart and imper-
sonator Theirry Le Luron. And this year the company is install-
ing new computer equipment to speed up market and sales

Pt

\//
analysis in the five regions it operates within this territory.

But du Laz, too, evokes the investment problem, comment-
ing that WEA, which he places in fourth position among
French companies, w.th a 10% market share, might be forced
to reduce spending if the economic situation facing the indus-
try continues to deteriorate.

At CBS France, Alain Levy, president, reports ‘‘an average
year only,”" complain ng that albums promised for year-end
1982 from such big-selling acts as Julo Igesias, Francis Ca-
brel and the groups Frust and Police were delayed.

Michael Way is Billboard's chief correspondent in France
based in Paris.

Jacques Calitart, president,
Phonogram, France, with Ywes
Montand, left, one of France's
most enduring record seliers.

WEA-Filipacchi Group: From feft to right: Bernard de Bosson. vice president; joint owner
Daniel Fliipacchi, head of ome of France’s top publishing houses; Nesuhi Ertegun, presi-
dent, WEA International; Geoffroy du Laz, managing director, WEA-Filipacchi.

Pascal Farcoull,
Disc’AZ, France

president,

In particalar, he racalls the "‘disastrous™” month registered
back in September. 1982, after the big-spending vacation pe-
ricd, when record sales dipped an alarming 7%. *‘I've never
seen that before,” he says. *‘The French record industry,
which seemed so protected not long ago, is now-confronted
with the same probiams as in the restof Europe.”

He reports that while foreign (mainly U.3.) releases are
being maintained, C3S is being far more selective on domes-
tic product, concentzating on real sales pctential. And, acds
Levy, there are profit margin problems in the industry ie-
cause companies are forced to keep prices down just to-be

Michet Poutain, managing director of Arabetia, now in its fourth year as
an independent dperation, plans expansion Into film music and video
games.

Roger Maruani, managing Glrector Barctay Records, sees fower invest-
ment as even worse news Jor individua: creators than the menace of
home taping.

competitive.

While Levy estimates that the government-:mposed wage
freeze last year cost CBS France about 2% in earnings.
Jacques Caillart, president of Pnonogram, France, put hi
company's dowrturn nearer the 5% mark though he says
performance did pick up considerably at the end of the year.

He says: '‘What the French industry needs now 1s more aid
to maintain its creative potential. in particular I'm hoping for
a government levy on blank tape. At the same time, | have t
admit that such a levy will never replace the number of ar
bums lost through home copying

Caillart 1s particularty criticai of the large number of smail
private FM radio staticns which a:d home copying by playing
whole albums at a time. This has prompted Phonogram to
halt its record service :0 such stations. Biliboarc:

Jacques Caitlart, presldent, Phonogram, with Nana
Mouskouri: * Our industry needs more tinancial aid to
maintain its sreative potential.”
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HIT REPERTOIRE TO CD

krench Superstars Lead Talent Parade
To Sustain Creative Momentum

By CAMILIO DACCACHE

The French record industry continues to depend to a large
extent on the creations and sustenance of national superstars
to maintain its turnover, even though many of these major tal-
ents have little or no reputation outside French-speaking terri-
tories.

Julien Clerc, a Virgin act, is a typical example of an artist
who means little outside France but is a mega-seller to French
record buyers. Others in this category include Sylvie Vartan
(RCA), France Gall (WEA) and Mireille Mathieu (Arabella).

The teaming of Mathieu with ““Dallas’ star Patrick Duffy
was one of the more inspired initiatives that has brought suc-
cess to Arabella, French affiliate of the German Ariola com-
pany. “It's been a good year for us,"" says Michel Poulain, Ara-
bella’s managing director, “*with success by both national and
international acts."

He quotes the case of British group Imagination which has
sold 600,000 copies of their “Just An lllusion’ album and
more than a million singles. Gold disk status was also
achieved by the single '‘Pass The Dutchie,’' by another British
group, Musical Youth.

On Arista, the Arabella company has had success with Alan
Parsons Project and with the ‘“‘Heartbreaker album of
Dionne Warwick, which struck gold and marked a major come-
back for her in France.

From Ariola Benelux came *Midnight Blue,” a single by
Louise Tucker which sold 800,000 copies. And in the film
score area, the “'E.T."” soundtrack on the MCA |abel has sold
100,000 albums.

Poulain places great hopes for the future on Gerard Lenor-
man, whose new album has just been released.

Looking at the future of the French market in general, Pou-
lain acknowledges that the price of an LP has been raised to
the point where the law of diminishing returns could operate.
With this in mind, he is considering developing an inter-
mediate format which might be a maxi-single or the six-title
LP.

Poulain notes that the free radio stations in France have
played a big part in helping launch new artists but the adverse
side of this, he feels, is that they do *‘exacerbate the home
taping problem."" He has similarly ambivalent views about the
advent of the Compact Disc which, while acknowledging it as
the format of the future which may generate a renaissance of
interest in recorded music, can also be seen as an ideal mas:
ter for private copying.

into Video

As well as moving ahead on the record front, the Carrere
company has engaged in major expansion in the video field
through its totally autonomous video division.

On the record side, Jean-Louis Detry, director general, an-
ticipates a turnover increase of 40% in 1983, compared with

the figures last year, a particularly encouraging sign in a stag-

nating market. Among the star talents on the Carrere label
are Gerard Berliner, David Christie and Linda de Souza, each
of whom has scored gold singles. Carrere chalked up other
gold disks with the soundtrack of the film *‘La Boum, No.2,"
and the LP from the television program '“Gym Tonic."

But incontestably the star of the year has been singer F.R.
David whose song “Words' has broken all sales records.
Achieving triple platinum status in France, the record has also
done well abroad particularly in Germany where it won a
double platinum award and was top of the charts for three
months.

The song has also been a major success in Japan and in the
UK., (number two in the Music Week chart). The disk has also
been released in the U.K. by Carrere/Polydor.

Among the new releases Detry has high hopes for those by
Julie, Toto Cutugno, Les Sparks, Ricci e Poveri and the latest
album from Sheila, which has had a good response to airplay.
There has been good reaction, too, from the media. to the new
album by British hard-rock band Saxon.

Carrere’s video division, initiated in September last year,
has taken off with great rapidity, increasing turnover by 25%
each month. The division operates on two bases—acquiring li-
censes for video productions on the one hand and operating
solely as a distributor on the other.

Among the programs released by Carrere are the American
series “‘Dallas" —102 episodes spread over 51 cassettes—and
“Gym Tonic," an aerobic series made specially for French TV.

In addition, Carrere handles many feature films and video
games including those produced by Imagic, Tiger-Vision,
Spectra-Vision and Tellysys.

Good Year

Alain Levy, head of CBS France, reports an impressive year
for his company and in terms of national produce, Jean-Jac-
ques Goldman has been one of the major breakthroughs of
the year. His second album, released in November last year
has sold more than 250,000 copies and three singles taken
from the album have collectively topped the two million mark.

CBS is looking for substantial success this summer from
new girl singer Jacky Quartz and new signing Elli and Jackno,
plus Louis Chedid and Alain Chamfort. Coming up in Septem-
ber are new albums by Francis Cabrel, the group Trust and
Jean-Patrick Capdevilie.

On the international side, Levy notes that substantial sales

figures have been achieved by *'Eye Of The Tiger,” by Survi-
vor; ‘Der Kommissar,' by Falco; **Africa" by Toto; **Wot," by
Capt. Sensible; and, above all, by the A&M group Supertramp,
whose last LP achieved platinum status with sales of 450,000.

However, one of the most spectacular successes has been
that of Michael Jackson whose single *“Billie Jean'* went gold
eight weeks after its release. Now CBS is hoping that Jack-
son’s “‘Beat It,'’ taken from the same "“Thriller’* LP, will also
achieve gold status, thanks to substantial radio and disco pro-

motion, as well as video clips which have had much TV expo-
sure. The “Thriller" album has sold 250,000 copies and is
heading for a platinum award with an expected 400,000 sales
by the end of the summer.

Among new international releases are albums by Asia,
Quarterflash and Julio Iglesias. Iglesias is one of the latest
CBS artists who will be appearing on Compact Disc. While hav-
ing considerable faith in the CD system. Levy insists that the
important thing for the future is not the format but the prod-
uct.

Clayderman on CD

The 1982-1983 season has been dominated as far as Del-
phine Productions is concerned by a series of 17 sellout con-
certs given by pianist Richard Clayderman at the Salle Pleyel
in Paris.

Paul de Senneville, Delphine's president, notes that the
stage success of Clayderman has led to tremendous sales of
the album **Coleur Tendresse' and of the double album *‘Live
From Pleyel,” both of which have gone gold.

The international audience for Clayderman is increasing all
the time and his albums have topped the charts in Australia,
Japan and New Zealand. In the U.K., where the pianist’s al-
bums are distributed by PolyGram, there has also been re-
markable success.

A new album by Clayderman is due for release in France
this fall and will be distributed by AZ, with whom the artist
recently re-signed a distribution contract. Another artist mak-
ing substantial progress at Delphine is guitarist Nicholas de
Angelis who has been the supporting act at the Clayderman
concerts, and there has been success, too, for the Pop Con-
certo Orchestra’s "'"Eden Is A Magic Word,'" a song taken from
a Telefunken television commercial.

Delphine is also planning to record another TV commercial
theme—the one used for Hollywood chewing gum.

Finally, de Senneville notes Richard Clayderman is now
available on Compact Disc. The first releases are already out
in Japan and will shortly be available on the French market.

French-U.S. Style

New York-Paris Productions, a company set up two years
ago by Yves Hyatt, is dedicated to the production of records
which are 100% French in style but have American production
standards.

Having discovered and launched the Droids group for Bar-
clay, and the Wet group (CBS), Hyatt is now launching the new
five-piece group Mobo, whose new single, “The Dalton Sis-
ters," is distributed in France by AZ. The disk is shortly to be
released in Germany, Italy and the U.S., where the first single
of the group was put out in 1982 on the Handshake label.

‘The Dalton Sisters'” was recorded in Paris and mixed at the
Sigma Sound studios in New York.

Another success for New York-Paris Productions has been
the song ‘‘Never Wanna Be Without Your Love,” written by
Philippe Saisse, leader of Wet and recorded by Narada Mi-
chael Warden and Angela Bofill on their last album.

Summer Seller

For Bernard Guillaumat, head of French repertoire at
Phonogram, one of the major successes has been Jean-Luc
Lahaye whose song ‘‘Femme Que J'Aime™ was the best-sell-
ing single released by Phonogram in the summer of 1982.

Also establishing themselves in the French roster are Char-
lelie Couture, Francis Lelanne and Alain Bashung whose LP
“Play Blessures,’" was a surprise hit. Well-established Phono-
gram artists like Nana Mouskouri, Serge Llama and Johnny
Hallyday have also consolidated their reputations with solid-
selling albums, helped by successful stage appearances.

Camilio Daccache is editor of Video Sept and a Paris-
based freelance writer.
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Top left, Richard Clayderman,
Deiphine.

Yoo right, Jean-Luc Lahaye,
Phonogram

Bottom left,
Geldman, CBS

dean-Jacques

Battom right, Laurent Voulzy,
RCA

Among the new talents in the Phonogram catalog are Paul
Personne, and a group called Les Costards, both of whom
have released six-title LPs, a format which Phonogram feels is
ideal for upcoming artists.

Phonogram is also setting considerable store by the Com-
pact Disc with releases by Paul Mauriat, Barbara. Johnny Hal-
lyday and Alain Bashung. New LPs set for release in the fall
feature Jane Birkin, Serge Gainsbourg, Mort Schuman and
Johnny Hallyday.

in the international sector, Jean-Paul Commin, who heads
up that division, notes that the biggest-selling single currently
is “"Come On Eileen” by Dexys Midnight Runners, which,
though released last September, did not really take off until
April this year. Sales are now in excess of 300,000. Similar
sales results have been achieved by Dire Straits and there has
been an excellent response to albums by Marianne Faithfull,
Robert Palmer, ABC (‘Look Of Love') and U2 (‘War').

There has been a good radio reaction to the new Elton John
album and to "“Confrontation,’ recorded by Bob Marley in
1979-80.

Eurovision Triumph

The enrichment of its national repertoire has helped Poly-
dor maintain its upward trend, which has seen turnover in-
crease by 67% over the last three years. Also contributing to
the sales picture have been international artists and some
highly successful children’s records.

Among the French talents on the label one of the most suc-
cessful has been Pierre Bachelet with a double platinum
award for nis single “Les Corons."

Other national artists showing great promise are Gilles
Langoreau and Gerard Presgurvic whose single ‘‘Detective’
introducec a new element to the French chanson.

In the international field, Roxy Music made a big impact
with their LP *‘Avalon' and Barclay James Harvest scored
with “Ring Of Changes’* which Polydor has released simulta-
neously on LP, cassette and Compact Disc—a first.

This year has seen important new albums by Pierre Bach-
elet, Serge Reggiani and Renaud and a platinum award to the
group Les Forbans for their single **Chante.” Polydor has also
had a Eurovision triumph with ““Si La Vie Est Cadeau’" by Co-
rinne Hermes which is making an impact throughout Europe.

Polydor is placing great emphasis on developing young tal-
ent such as Daniele Borano, Christian Ravasco and Francois
Bernheim. And as well as promoting its roster in the French
market, Polydor is doing its best to find markets outside
France for artists like Renaud, Georges Moustaki and Serge
Reggiani.

It is hoped the success of the English version of *Solitaire,
by Laura Branigan will help gain recognition in foreign terri-
tories for Martine Clemenceau who has already written an al-
bum for Italian singer Milva. International exposure is also
being sought for Daniele Borano, Gilles Langoreau and Gerard
Presgurvic. Billboard
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£ JEAN-LOUP TOURNIER OF SACEM

A Billboard Spotlight

JUNE 25, 1983 BILLBOARD

Compulsory License System

Deprives

Negotiation Rights To Authors

SACEM, the world’s oldest authors' society, founded in
1851, distributes performance royalties to more than 50,000
authors, composers and publishers around the world, includ-
ing 20,000 in France.

In this interview, Jean-Loup Tournier, its managing director
for 22 years, describes the work of the Societe.

When France's Socialist government came to power in May,
1981, the monopolistic nature of the French performing and
mechanical rights societies, SACEM and SDRM, was the sub-
ject of considerable debate.

But Jean-Loup Tournier staunchly defends the monopoly
SACEM and SDRM enjoy *‘because it is the only way to be ef-
ficient and collect reasonable amounts with reasonable over-
heads."”

Tournier points out that all countries have monopolistic au-
thors' societies, except the U.S., Canada and Brazil and adds:
*There is, in any case, no real competition in those three
countries as far as music users are concerned because they
have to have licenses from all the societies involved.

“Competition does exist among their members—and we
welcome this. But it also exists in Europe where any member
of any society can leave it to join another.”

Another criticism which has been made of SACEM is that its
operating costs of 30% of turnover are excessive. Tournier re-
jects this totally.

“It is the same situation as in the societies of Germany and
Italy,” he says, ‘‘and very well justified. Doing a thorough job
for its members by collecting from all sources, not merely ra-
dio and television, costs SACEM a lot of money."

In 1981, SACEM and SDRM had an income of $161 million,
up 9.6% on the previous year, with investment and subscrip-
tion revenue of $15 million, an increase of 21%.

But with running costs of around $40, up 13.8% and pay-
ments to members worldwide at $118 million (up 10.8%),
Tournier regards the 1981 performance as ‘‘mediocre.”

And although charges to members are 30%, management
costs are 24% of income, the remaining 6% being provided by
investment and subscription income.

Says Tournier: *‘Any society that does a compiete job can't
work with less than a 30% overhead. When you limit yourself

to negotiating contracts with the big media sectors and you
don't take the time and the effort to collect from ali sources
and to make a large distribution based on thcusands of pro-
grams from all over the country, then you can work on a 20%
overhead.

With SACEM employing a staff of around 600 in Paris, and
with more than that in some dozen regional bureaus around
France, Tournier says: *“Our members are quite happy with
the situation. My last annual report was adopted unani-
mously.

France is preparing to draft a new internal law which will

permit ratification of the Rome Convention, netably on neigh-
boring rights, a move which Tournier says is “‘the first time in
20 years that such political will has been expressed.”

While welcoming the decision, Tournier says that SACEM
has one reservation: that the authors and composers don't
lose to artists their exclusive rights on their works as that
“would give the artists the status of authors.”

SACEM believes artists should get **what they need to pro-
tect their jobs and their interests and we are sorry there aren’t
such rights in France, particularly as these exist in ather coun-
tries within the European Economic Community,” says Tour-
nier.

While neighboring rights payments will effectively involve
payment by France's three main commercial radio stations,
the record companies and the state-run Radio France network
have been in litigation for eight years now over similar pay-

ments, with hints that the record manufacturers would win on
appeal.

Radio France stopped paying neighboring rights when the
old ORTF broadcasting service split up in 1974, whereas the
commercial stations have never made such payments, using
the argument that radio play and exposure is publicity for the
producer.

Tournier comments that although he doesn’t know the
sums involved at this early stage, he feels they will *'be fairly
generous. | don't think it will be a mere token acceptance.”

He goes on: “The unions representing artists in France, the
musicians and the interpreters, are very serious. They want
these rights and have already won some very good lawsuits on
this subject. They are entitled to these rights in order to pro-
tect their jobs because there is a lot of employment at this
time."”

On the free radio situation in France, Tournier says he
hopes SACEM will obtain some reasonable copyright payment
from the $15,000 contribution to costs offered to individual
stations by the government. He believes the stations cannot
obtain exemption from copyright payment on grounds of
claiming to be non profit-making organizations as some have
already tried to do.

Compensation to rights holders for home taping of audio
and videocassettes is expected to be another feature of cul-
ture minister Jack Lang’s audiovisual sector legislation and
here Tournier expresses his feeling of *‘great satisfaction after
a long, long fight.”

He says: “‘We are also happy that the government has in-
cluded the record companies and artists, as well as writers,
composers and publishers.” But he admits there will be
strong opposition in the debate on the draft law from other
ministries, notably industry (which takes in the hardware and
blank tape sector) and finance (which is keen on keeping re-
tail prices down as low as possible).

While no tape surcharge/levy has yet been mentioned offi-
cially, Tournier says that SACEM is pushing for 15% of the
wholesale price, which he feels is fair, though it has been
deemed too small by some parts of the industry.

{Continued on page F-8)
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7 ET 9 RUE PIERRE DEMOURS 75017 PARIS TELEPHONE 572.11.90+

ALL THE VIDEO

PRODUCTION

MOBILE

Light Unit
1 Broadcast Camera
1 Videorecorder, 1 inch

Average Unit (Bijou)
2 or 3 Cameras
1 or 2 Videorecorders, 1 inch

Heavy Unit (Beast)

2 to 6 Cameras

1 to 4 Videorecorders, 1 inch
Audio Console, 24 Channels

STAGE
30 metres? + Editing Suite
140 Metres? + Editing Suite

Coming in 1984
400 metres? + Editing Suite
Sound & Vision

IS HERE FOR YOU

IN THE CENTER OF PARIS

LABORATORY
TRANSFER

All Standards

All Formats

2 Telecinemas, Rank Cintel
(Optical & Double Band)
Pal—Secam—N.T.S.C.

4 Videorecorders, 2 inches
4 Videorecorders, 1 inch—C
2 Videorecorders, 1 inch—B

DUPLICATION
VHS-V2000-Betamax

(Pal-Secam)
500 Slaves

POST PRODUCTION
EDIT.
Editing Suite, 3/4 U-Matic +BVU

Editing Suite, 1 inch 4 Videorecorders
Editing Table

Cox Mixer

Character Generator

Sound Console

NEW

VIBEO STUDIO

Editing Table HPE-1

4 Videorecorders, C-Ampex
Mixer, 3 effects (Cascade)
Digital effects (Vital)

2 RGB Colorizers

1 Color Balance Corrector
1 Writing Synethesizer

SOUND STUDIO
1 Console, 32 Channels
(Cleve Green, Schlumberger)

1 Multitrack

Enslaved Audio & Video
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Compulsory License

® Continued from page F-6

Says Tournier: “‘But it is quite outrageous for the tape in-
dustry to say that we are benefitting from home taping be-
cause the public later goes out and buys the records.

“It's very easy to see that the record business, which has
been very stagnant of late, is definitely suffering from this
phenomenon.” And he cites a survey which showed that 85%
of blank tape purchasers did private copying of music and
adds that in 1981, 17 million prerecorded cassettes were sold
in France against a total of 40 million blank tapes.

Tournier is a resolute champion of the rights of authors and
composers and strongly opposes the-compulsory license sys-
tem which pertains in the U.S. and U.K. He describes the com-
pulsory license as ‘‘the complete expropriation of the author’s
or composer's rights, supposedly in the interest of the general
public.”

Tournier goes on: *‘I am fundamentally opposed to the sys-
tem because | feel there is one in a better position than the
writer or his representative to say what he wants for his goods.
As in all trading, the one who sets the price is the one who has
the goods.

“The compulsory license system prevents the operation of
normal hard and tough negotiation which leads to the even-
tuat fair price. If you don’t have a fight, as we do in France, for
a price with the users, then you're bound to come to a figure
which is either too high for the user or too low for the creator.”

And if compulsory licenses have to be applied, Tournier
says he prefers that judges award them rather than the state,
which happens to be an important user of works.

He does, however, believe the compulsory license system is
useful in cases where cable users need to clear rights quickly
in the absence of a collective organization representing all
rights holders. Now, though, collective organizations are
being formed precisely to negotiate rights with cable oper-
ators and thus prevent compulsory licenses, he says.

On the video front, SACEM has just won a first point for its
members in acquiring payment on musical content of feature
films, with talks now under way to cover musical content in
original works.

Says Tournier: *The film score deal is 1.8% of the wholesale
price and what we want now is 10% of the wholesale price to
cover all copyright interests, including music and the film au-
thors' rights in all videocassettes.’

In a broad-ranging summary in which he says he is still pes-
simistic about the general copyright situation around the
world, Tournier lists his three priorities for an organization
such as SACEM.

‘One, a worldwide political will to protect not what they call
‘creation,” which is a terrible word because it means nothing

7/wmce

and is a perfect alibi for governments, but for a reasonable
payment to authors of works and the promotion of production
through the normal ways of the market.”

On this first point, Tournier charges that of the 157 coun-
tries in the world, only about 30 afford proper protection for
writers, while 90 of the 157 are signatories to the Universal
Copyright Convention or the Berne Convention. He says:
“That means that 60 countries claim to protect writers and
don’t, which is surely one of the biggest shames of current
times.”

His second point: ‘‘An appeal to the World Intellectual Prop-
erty Organization (WIPO) in Geneva to stop studying legal
questions and give priority to technical and practical prob-
lems to establish an efficient system of collection for thou-
sands, millions, of writers in the world who don’t enjoy proper
protection.”

And thirdly, says Tournier: ““To have the public change its
mind about who we are and what we are supposed to be; that
is, not just people who collect a lot of money and spend it.
That is a great problem of public relations to which we should
give great emphasis as our image is still a bad one, because
we’re collecting in the money and people don't want to pay.”

Tournier backs this up in defining why he is pessimistic for
the future, especially in respect of new technology. “‘I'm
afraid there is an absence of political will which is absolutely
indispensable to grant writers and publishers the rights they
need to be in a strong position to bargain with new users like
cable television and the manufacturers. of blank audio and
videocassettes.

“If you don't have the political will then the writers are dead
ducks because they don't sell goods which are tangible. They
sell intellectual goods and are completely without the means
to negotiate if they don't have strong rights.

“I'm also afraid governments have forgotten writers. They
see the successes of the big stars and they feel new tech-
nology is helping the writers but they don’t know how much
money, or rather how little, the writers make.”

Tournier recalls his report to a meeting of CISAC in Rome
on the fall in the price of copyright and the income of writers.

He says: ‘“Many governments don't have the data and,
being under the political pressure of the users, are not able, or
don't have the will, to change the law and bring in new rights
for the writers.” MICHAEL WAY

Credits: Special Issues Editor, Ed Ochs; Special Issues Coordinator, Robyn
Wells; Internationatl Editorial Director, Mike Hennessey; International
Editor, Peter Jones; Cover & Design, Kim Bucknam
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TOSH TURNS UP—Shanachie Records’ Judy Mowatt plays the new First City

T
b1

Billboard photo by Chuck Pulin

Cabaret in New York, and is joined on stage by Peter Tosh. See review, page 54.

Cotton Carnival MusicFest
Posts Jump In Attendance

By ROSE CLAYTON

MEMPHIS—Advance ticket sales
for the third annual Cotton Carnival
MusicFest here had more than
doubled last year’s figures when the
10-day event got underway May 27.
According to Joe Pecor, marketing
director for Festivals Inc. which
coordinated MusicFest, a favorable
weather forecast, the event’s grow-
ing popularity, and a more balanced
lineup were responsible for the in-
creased sales.

In its first year, MusicFest lost
$700,000. Last year it managed to
show a $14,000 profit, although the
rain-plagued Cotton Carnival proj-
ect overall lost $140,000.

“We sold 25,000 tickets before we
opened last year,” Pecor reports.
“This year we sold 35,000 direct to
corporations and 23,000 through
Ticket Hub (a local ticket outlet).”

Advance tickets sold for $4 for
adults and $1 for children under I1.
Regular admission was $6 for adults
and $1 for children. Tickets included
midway access.

“Our shows mixed and matched
beautifully,” Pecor comments, citing
three shows as especially good
draws. “We had Jerry Lee Lewis, a
local favorite, on Sunday (29), with
Roy Orbison, who hasn’t played
Memphis in 14 years. Both started
their careers here at Sun Records.
We also had Larry Gatlin and Lacy
J. Dalton, which helped broaden the
show’s appeal.” The other top

shows, Pecor says were the Beach
Boys, Firefall, and Rick Christian on
Tuesday (31) and Marvin Gaye on
Wednesday ().

Other headliners on the main
stage included: the Bar-Kays, the
Whispers and Phyllis Hyman (27);
Cheap Trick, Night Ranger, the
Elvis Brothers, the Breaks, and the
Crime (28); LeRoux, the Allen Col-
lins Band, Molly Hatchet, Keith
Sykes and the Ronnie Hammon
Band (30); the Greg Kihn Band,
Red Rocker and Calculated X (2);
Kool & the Gang and the Dealers
(3); “Dick Clark’s Good OV
Rock’n’Roll”—Chuck Berry, Johnny
Rivers, the Shirelles, the Coasters
and Freddie Cannon (4); and the
Bellamy Brothers, George Jones,
Jerry Jeff Walker and Tanya Tucker
(5)-

In addition to the acts featured on
MusicFest’s main stage, Budweiser
and Miller beer each sponsored a
country and rock/r&b, stage with
three shows daily. Acts on the coun-
try stage included Gary Morris (28),
Johnny Rodriquez (29, 30), Johnny
Paycheck (31), the Thrasher Bros.
(1), Gene Watson (2, 3) and the Bill
Black Combo and Shylo (4). On the
rock/r&b stage were Wilson Pickett
(27, 28), Paul Barrere & Friends (29,
30), the Fatback Band (31, 1), the
Gregg Allman Band (2, 3), Jimmy
Hart (4) and Rufus and Carla
Thomas (5).
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INTERNATIONAL DISCO FIRM

Juliana’s Holdings Goes Public

By RADCLIFFE JOE

NEW YORK-—Juliana’s Hold-
ings, a Hong Kong-based company,
has become the first international
discotheque operation to have its
stock publicly traded. The 17-year-
old firm, which owns and/or oper-
ates close to 120 discos around the
world, went public on the London
Stock Exchange June 1.

According to Tom Vaughan, co-
founder of the company, and head
of its North American operations,
Juliana’s went public with 25% of its
holdings, and was oversubscribed
within a week of trading. Of the ini-
tial 1.3 million shares offered, close
t0 67,000 were bought by the firm’s
employees.

Initial asking price of the stock
was $3.56 per share. This was aimed
at raising several million dollars in
operating capital for the company.
According to Vaughan, the stock has
rapidly appreciated in value, and is
now trading at close to $5 per share.

With the money realized, Ju-

liana’s plans on further expanding .

its operation, which already has of-
fices in Hong Kong, London, Can-

Park Board OKs
Soldier Field
For ChicagoFest

CHICAGO-The on-again, off-
again ChicagoFest is on again—this
time for keeps. The Chicago Park
District Board last Tuesday (16) ap-
proved a contract submitted by past
Fest producers Festivals Inc. of Mil-
waukee to hold ChicagoFest at Sol-
dier Field sports stadium Aug. 12-
21

Board president Jack McHugh ac-
knowledged the probability of traf-
fic snarls and other problems in-
volved in producing this year’s
music and food gala, but held that
“the merits of ChicagoFest outweigh
the minuses.” The Park District
stands 1o gain more than $1 million
from this year’s Fest, according to
Festivals Inc. president Tom Drilias.

ChicagoFest '83 appeared dead
after Mayor Harold Washington re-
jected a proposal from Festivals Inc.
and a group of private investors to
hold the five-year-old event at its
traditional location, city-owned Navy
Pier. Included in that plan was an
offer to make some of the repairs
that were reported to be badly
needed at the Pier.

Soldier Field appears to be in bet-
ter shape than Navy Pier, however,
according to mayoral press secretary
Grayson Mitchell. It also has better
public transportation facilities and
more space.

Hong Kong Gets
Its First Major
Pop Music Hall

By HANS EBERT

HONG KONG-—The 12,000-seat
Hung Hom Coliseum here, six times
larger than the previous biggest
venue in Hong Kong, has staged its
first pop concerts. It is hoped that
the Coliseum’s emergence as a show-
case hall will attract top inter-
national names to this part of the
world.

Three consecutive shows by lead-
ing local artist Sam Hui proved the
suitability of the hall, previously

(Continued on page 55)
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ada and New York, and which two
years ago acquired the Bacchus dis-
cotheque chain, thereby giving itself
additional leverage on the inter-
national discotheque market. In the
past year, the firm has built several
new clubs throughout the U S., Can-
ada and the Caribbean, thereby
bucking the popularly-held belief
that disco as an entertainment form
is on its way out.

Vaughn and his brother Oliver
started Juliana’s in 1966 with less
than $500 in borrowed money. The
company began life as a mobile op-
eration, playing for Britain’s upper
class, with whom they had many
connections.

Today, Juliana’s either owns or
operates clubs in Europe, Asia, the
Middle East, Africa, North and
South America and the Caribbean.

The client list includes such hotel
chains as the Hilton, Sheraton,
Hyatt, Inter-Continental and Four
Seasons. Juliana’s has also outfitted
and maintains discotheques for the
cruise ships of many major lines.

The Vaughan brothers, products
of the British aristocracy, attribute
much of their success to belief in the
viability of the discotheque industry
and dedication to applying much of
today’s new technology to the disco-
theque concept. As a result, many of
their rooms feature technological
designs that include comput-
erization, lasers and video. “We be-
lieve that the discotheque of the fu-
ture should offer a total
entertainment experience, rather
than just concentrate on flashing
lights and loud music,” states Tom
Vaughan.

Promoter Brings Nashville
To Southern New Jersey

BUENA, N.J.—To provide a vi-
able alternative to the casino gam-
bling hotels in nearby Atlantic City,
John Casseli has embarked on a new
venture to bring Nashville’s sound
of music to southern New Jersey.
For the past eight years, Casseli has
been operating the Buena Vista
Campgrounds. Now, he has taken
on an added role as country music
concert promoter.

Starting May 29 with Donna
Fargo, Casseli has launched his
Buena Vista Country Music Festi-
val, which he bills as “the family
place to be in ’83.” He’s looking to
attract country music lovers from
Atlantic City, Wildwood, N.J., Wil-
mington, Del.,, and Philadelphia to
his 175-acre campsite.

In addition to Fargo, other coun-
try artists already booked include
Tom T. Hall, the Bell Brothers Show
and Hank Williams Jr. Casseli says

there will be a “surprise guest” on
Labor Day, Sept. 5.

Casseli says his decision to bring
Nashville to South Jersey started
only three months ago, when he con-
tacted Billy Nocco, a friend long ac-
tive in promoting country music
events. After meeting with agents in
Nashville, they decided to take the
plunge all summer long.

For his Country Music Festival,
Casseli built an open-air theatre
with a 40- by 60-foot stage on the
campgrounds. He also put up miles
of new fences, constructed large
dressing rooms, for the headliners
and built permanent rest rooms. For
the concertgoers joining the camp-
ers, Buena Vista Campgrounds also
features 100 picnic tables, along
with a three-story water slide, min-
iature golf, playground and a pet-
ting zoo.
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JUNE 25, 1983, BILLBOARD

Survey For Week Ending 6/25/83

The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of

seflouts and dates(s).

e TOM PETTY, MEN AT WORK, STRAY CATS, NIGHT RANGER, PLIM-

SOULS—$675,000, 30,000, $22.50, Rockin' Chair Prods. Presents, Cala-
veras County Fairgrounds, Angels Camp, Calif., two sellouts, June 4-5.

e JOURNEY, BRYAN ADAMS—$581,505, 44,008 (54,358), $14 & $13, Jam

Prods., Rosemont Horizon, Chicago, three shows, June 10-12.

e ALABAMA, JANIE FRICKE, LEE GREENWOOD—$563,260, 37,684 (Unlim-

ited capacity), $15, Keith Fowler Presents, Ft. Payne (Ala.) High School,
benefit, June 11.

e BOB SEGER & THE SILVER BULLET BAND, MICHAEL BOLTON—$364,673,

28,128, $13, Frank J. Russo, Pittsburgh (Pa.) Civic Arena, two sellouts,
June 6-7.

e BOB SEGER & THE SILVER BULLET BAND, MICHAEL BOLTON—$288,869

22,300, $13 & $12, Frank J. Rosso, Providence (R.1.) Civic Center, two sell-
outs, June 9-10.

® BOB SEGER & THE SILVER BULLET BAND, MICHAEL BOLTON—$283,455,

22,438, $13 & $12, Don Law Co., Worcester (Mass.) Centrum, two sellouts,
June 12-13.

e KINKS, ROBERT ELLIS ORRAL—$215,323, 19,080 (22,420), $11.50 &

$10.50, Don Law Co., Worcester (Mass.) Centrum, two shows, June 10-11.

e DEF LEPPARD, GARY MOORE, KROKUS—$153,736, 14,295, $10.75, DiCe-

sare-Engler Prods., Pittsburgh (Pa.) Civic Arena, sellout, June 5.

e ZZ TOP, QUIET RIOT—$119,956, 10,431 (17,278), $11.50, Feyline

Presents—New West Pres./Contemporary Prods., Kemper Arena, Kansas
City, Mo., June 10.

o STYX—$114,831, 8,506 (12,000), $13.50, Mid-South Concerts, Mid-South

Coliseum, Memphis, Tenn., June 9.

e DEF LEPPARD, KROKUS, GARY MOORE—$113,112, 10,988 (13,418),

$10.50 & $9.50, Festival East, Buffalo (N.Y.) Memoria! Auditorium, June
12.

e KINKS, ROBERT ELLIS ORRAL—$108,525, 9,500, $11.50, Don Law Co.,

Cumberland County Coliseum, Portland, Maine, sellout, June 9.

® GREG KIHN BAND, NIGHT RANGER—$107,000, 6,358 (8,400), $17, Tri-

Star Prods./American Dream Presents, George M. Sullivan Arena, Anchor-
age, Alaska, June 6.

e BEACH BOYS, FIREFALL—$101,998, 8,400, $12.50 & $11.50, New West

Presentations/Contemporary Prods., Starlight Theatre, Kansas City, Mo.,
sellout, June 8.

e ZZ TOP, SAMMY HAGAR-—$96,000, 8,000, $12, Contemporary Prods.,

Expo Square, Tulsa, Okla., sellout, June 9.

e JONt MITCHELL—$88,128, 8,219, $12,50 & $9.50, in-house, Concord

(Calif.) Pavilion sellout, June 12.

e BEACH BOYS, FIREFALL—$80,631, 6,698 (7,500), $12.50 & $11.50, New

West Presentations/Contemporary Prods., Bicentennial Center, Salina,
Kansas, June 7

e ZZ TOP, SAMMY HAGAR—$72,618, 6,916 (10,000), $10.50, Mid-South

Concerts, Barton Coliseum, Little Rock, Ark., June 8.

o CONWAY TWITTY—$70,620, 5,945 (5,979), $12, in-house Little Nashville

Opry, Nashville, Ind., three shows, hosue gross record, house attendance
record, June 11.

o CHICAGO, MICHAEL PRITCHARD—$56,879, 4,946, $11.50, Mid-South

Concerts, Mud Island Amphitheater, Memphis, Tenn., sellout, June 8.

o CHICAGO, MICHAEL PRITCHARD—$47,271, 4,502 (10,000), $10.50, Mid-

South Concert, Barton Coliseum, Little Rock, Ark., June 7.

e PUBLIC IMAGE, LTD.—$44,000, 4,400, $11 $9.50, Golden Voice Promo.,

Hollywood (Calif.) Paliadium, sellout, June 11.

® MEG CHRISTIAN, CRIS WILLIAMSON—$38,700, 3,013, $15,$12.50&$10,

Olivia Records, Center Opera House, Seattle, Wash., sellout, June 11.

e MEG CHRISTIAN, CRIS WILLIAMSON—$35,740, 3,000, $12.50 & $10,

Olivia Records, Santa Monica (Calif.) Civic Center, sellout, June 10.

e TOM PETTY, RENEGADES—$35,366, 3,040, $11.50, Rockin' Chair Prods.

Presents, Bakersfield (Calif.) Civic Auditorium, sellout, June 1.

e FLOCK OF SEAGULLS, THE FIXX—$25,375, 2,281 (3,617), $11.75, Di-

Cesare-Engler Prods., Stanley Théater, Pittsburth, Pa., June 7.

o THE STRAY CATS, H0JO—%$25,373, 2,279, $11.50 & $10.50, Bill Graham

Presents, The Warfield, San Francisco, Calif., sellout, June 7.

e BLACK FLAG, THE MISFITS, THE VANDALS—$19,548, 2,800 (3,500), $8 &

$7, Golden Voice Promo., Santa Monica (Calif.) Civic Aud., June 12.

o CAMEO—%$14,737, 1,179 (2,690), $12.50, Evening Star Prods., Celebrity

Theatre, Phoenix, Ariz., June 11.

e BOBBY & THE MIDNITES, MAX CREEK—$13,250, $1,237 (2,000), $10.50,

Cross Country Concerts, The Agora, W. Hartford, Conn., June 2.

e MILLIE JACKSON, GARY DELLAMORE & THE SEASHORES—$10,752,

1,087 (2,000), $10, Fantasma