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ROCK ACTS AID SURGE

Big Singles Winning
Bigger Market Share

This story prepared by Leo Sacks
in New York and Ear! Paige in Los
Angeles.

NEW YORK-—The nation’s lead-
ing record and tape chains are mar-
keting 12-inch dance music singles
with a fervor reminiscent of the hey-
day of the disco era, due primarily to
the influx of rock-oriented acts in a
field long dominated by black artists.

Big singles have been a fact of life
for years at inner city specialty stores
and chains. But the growth of the ur-
ban contemporary radio format,
which feeds on extended-play prod-
uct, and the exposure white acts are
receiving on black radio has given
even the most conservative retailers
a new universe of product to market.

Sales of the configuration have
doubled each week since the June
opening of Tower Records here, ac-
cording to 12-inch buyer Vince
Aletti. The music critic and former
a&r executive says he's selling hits to
a diverse group of shoppers. At the
same time, he says, he’s using his
critical sensibility to make “intelli-

T,

gent choices” when buying new re-
leases so that he can anticipate
“what the charts might be like in two
weeks time.”

Interest in 12-inch sales at major
chains comes as a pleasant surprise
10 Stephanie Shepherd, managing
editor of Dance Music Report, the
influential tip sheet and consumer
guide to new dance product, who
says that such films as “Flashdance™
and “Staying Alive” have “revital-
ized” the dance music scene in a
popular context. “It's not ‘disco’
anymore, and that's helped the
chains. There’s a wider range of
product, given the success of rock
and new wave acts with the format.
What worries me is that the majors
are flooding the market with every-
thing under the sun.”

Aletti concurs that major labels
are “easily led” in the 12-inch arena.
“Their a&r ears aren’t as strong in
this respect as they are at smaller la-
bels, which have a better sense of
who their market is,” he explains.

(Continued on page 25)
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LITTLE RIVER BAND is exploding again! From Maine to Manhattan Beach,

MCA. Page 3.

YOU'RE DRIVING ME QUT OF MY MIND, the second hit single from their

smash album THE NET is rocketing up the charts on its way to the top.
Catch LITTLE RIVER BAND now! On record and on their HBO In Concert

Special, Live From Australia. From Capitol.

(Advertisement)

Canada
Irked By
Parallels

By KIRK LaPOINTE

TORONTO Controversy
over parallel imports broke out
again in Canada last week. The
availability of Mexican-manu-
factured albums, including Mi-
chael Jackson’s “Thriller,” pro-
voked CBS Records to threaten
legal action against the Discus
chain, and similarly exercised ex-
ecutives at two other firms, A&M
and WEA. All three companies
contended the product violated
their exclusive trademarking and
copyrights.

Canada has in the past been a
source of parallel product
shipped into other markets in-
cluding the U.S. and Europe.
The tables have turned on this
occasion in part because of the
continued devaluation of the
Mexican peso against the Cana-
dian dollar.

(Continued on page 56)

® NARAS AND CBS-TV are at odds over the site of the 1984 Grammy
Awards telecast. The trustees of NARAS say they have twice voted unani-
mously for Nashville, but the network is insisting on Los Angeles. This dispute
is likely to figure prominently in contract renegotiations between the two par-
ties after the 1985 telecast. Page 3.

e VIDEO RETAILERS have come up with a new technique in their lobby-
ing campaign against the proposed repeal of the First Sale Doctrine. They’ve
started videotaping “electronic petitions™ to be sent to Capitol Hill. Page 4.

® A “LOVE SONG” FORMAT has replaced Bonneville's “experimental”
easy listening sound at WLAK Chicago. Jack Taddeo is the Viacom outlet’s
new program director. Radio, page 12.

e MOTOWN’S LEGAL WOES are continuing. Associated Distributors of
Phoenix has become the third of the label's distributors, following Schwartz ]
Bros. and Big State, to file suit over Motown’s defection from the indie ranks to

® KRLA PASADENA’S JACK ROTH has resigned as program director af-
ter seven years. The station. which has close ties to the local Hispanic commu-
nity, has been having ratings trouble since new owners took over almost four

years ago. Radio, page 12.

Warner Opens Purse:
Computer Software
Firms Are Courted

By FAYE ZUCKERMAN

LOS ANGELES—Warner Pub-
lishing’s newly formed Warner Soft-
ware division is looking to make a
fast entry into the burgeoning com-
puter software industry via major
acquisition offers.

One major software publisher
based here, DataSoft. is said to be
close to an equity agreement whereby
Warner Software would reportedly
purchase 50% of the company. Says
Pat Ketchum. president of DataSoft,
“Nothing has been set yet. and I pre-
fer not to comment. All [ can say is
that Warner is one of several com-
panies we have been talking to.”

Other Silicon Valley computer en-
trepreneurs, including Epyx. Bro-
derbund. Creative Software. Sy-
napse, Sirius Software, Sierra On-
Line and Datamost, report that
Warner Software had made acquisi-
tion overtures.

Warner Software president Albert
Litewka declines comment on the
proposed acquisition or on Warner's

efforts to woo other major third
party software firms.

Several of the top software makers
based in Northern California say
they also participated in earlier ac-
quisition negotiations with the new
Warner division. Jerry Jewell, presi-
dent of Sirius Software, recalls being
approached by Warner representa-
tives last January. “Basically, we
could not agree on philosophy.™ he
explains.

“It turned out to be all con-
fused. At the exact same time
Warner Software was meeting with
us, two Atari divisions were trying to
make a deal whereby one would do
our international distribution and
the other wanted to take charge of
our domestic disbursement. And on
top of that, we had filed legal action
against Atari for trademark in-
fringement,” he says.

Furthermore. Jewell says. “They
could really only offer us money.”

(Continued on puge 62)
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Now you can dance your way to mental health with Will Powers’ debut
album, “Dancing For Mental Health.” This LP will help you win friends,

influence people and kick up a storm whether you're on the dance floor or
by your all-important self! Featuring the single, “Adventures In Success.”
Also available on commercial 12”. Island Records On Cassette. LP 90102
7-99868 12"-0-99862.
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NASHVILLE — The refusal of
CBS-TV to honor the National
Academy of Recording Arts & Sci-
ences’ two unanimous votes to hold
the 1984 Grammy ceremonies in
Nashville promises to become a key
point of contention when the con-
tract between the two organizations
is renegotiated following the 1985
broadcast. CBS-TV, invoking its
contractual right to choose the ema-
nation site for the Grammy show,
has again selected Los Angeles.

This is not the first time the ques-
tion of locale has caused dissension.
In 1975, the Chicago chapter of
NARAS complained that Chicago
was being nudged out of its rightful
role as a Grammy show host city in
1976, even though provisions for a
circulating Grammy site had al-
ready been agreed on within
NARAS. Again, CBS-TV was cited
as being the force for relocation, and

NARAS, CBS-TV In Flap
Over Site For ’84 Grammys

the Grammy ceremonies during
1976 were, indeed, held in Los An-
geles.

Michael Melvoin, national presi-
dent of NARAS, says that the
group’s board of trustees voted
unanimously for the Nashville site at
meetings in May, 1982 and May,
1983. He adds that he and Grammy
producer Pierre Cossette also met
with network executives in an at-
tempt to have the NARAS choice
honored.

“Both Pierre and I were—and still
are—totally committed to Nashville
for the 1984 Grammy awards,” Mel-

By KIP KIRBY

voin asserts. “When we met with
CBS a month ago in their offices, we
made our case as strongly as we
could, hoping to influence their de-
cision.

“Unfortunately, CBS does not be-
lieve that the nominees and the re-
mainder of the music industry out-
side country would travel to
Nashville for the telecast. CBS
viewed our many assurances of co-
operation in obtaining talent for the
show—assurances which we had re-
ceived freely and lavishly from a
number of record labels—as not

worth the paper they were printed
on.”
Through its publicity department
in New York, the network has re-
sponded with the statement that it
made the override decision “based
on its professional judgment and
from taking input from the creative
community that Los Angeles would
best serve the interests of the
Grammy broadcast in terms of its
production and availability of tal-
ent.”

According to Melvoin, it was just
such an issue that caused NARAS to
abandon its telecast agreement with
ABC-TV and move to CBS in the

first place. And, coincidentally, it
was Nashville that had been chosen
for the telecast that year as well. The
last Grammy show emanating from
Nashville was in 1973, the first year
of the CBS/NARAS deal.

“CBS’s position in refusing Nash-
ville against the unanimous wishes
of our trustees,” Melvoin claims,
“is that in 1973, Nashville was still a
novelty. Now they feel that national
tv from Nashville has become com-
monplace and holds no industry in-
terest. They are also concerned that
it would be hard to get the talent
they need for the show to travel to
Nashville.”

As to why NARAS didn’t insist on
the right of site approval when it
went with CBS, Melvoin says, “In
retrospect, it certainly would have
better suited our purposes. At that
time, however, CBS agreed enthusi-

(Continued on page 70)

Rent-A-Record
Chief Responds
To Complaints

By JOHN SIPPEL

LOS ANGELES—“The Rena
Rent-A-Record concept is like any
other business. We are going to have
some good franchises and some bad
ones. We are still opening outlets in
the U.S.” So replies David Nancoff
to reports of unrest among some
franchisers in his innovative rental
business (Billboard, Aug. 13).

“Les Norton has a right to be up-
set,” Nancoff continues in regard to
the accusations of the Laredo, Tex.
franchisee who made a variety of
charges last week. Nancoff says he
provided Norton with the original
invoices showing the merchandise
he provided was new. He says he
was able to act only as an inter-
mediary in the return of merchan-
dise by Norton to Records On
Wheels, the Toronto sub-distributor
who shipped the goods to Norton.
To his understanding, Nancoff says,
Norton received only a partial $800
cash settlement on a claimed $3,000
return because a Cincinnati Rena
return was mis-returned to Norton,
then charged back against Norton's
account.

Nancoff says he believes Mark
Thomas’ three Alley stores did not
succeed in the Chicago area because
Thomas had insufficient album
stock in the stores. “He bought only
$3,000 worth of albums for each

(Continued on page 62)

Third bistributor Sues Motown

"~

Associated Seeks $500,000 In Suit Over Label’s Exit

By LEO SACKS

NEW YORK—-Motown Records,
MCA Inc. and MCA Distributing
Corp. have been slapped with a
third suit over Motown’s switch to
MCA for distribution.

Associated Distributors of Phoe-
nix, which covers Arizona, New
Mexico and paris of Texas, Nevada
and California, is seeking com-
pensatory damages of $500,000 and
an injunction preventing Motown
from terminating its distribution
agreement for “at least” one year.
The suit, filed in Federal court in
Phoenix, alleges breach of oral con-
tract, fraudulent conduct, inter-
ference with Associated’s business
relationships, and conspiracy.

Judge Charles Hardy of U.S. Dis-
trict Court in Phoenix is expected to
rule Tuesday (16) on Associated’s
motion for a preliminary injunction.
He was assigned the case after U.S.
District Court Judge Earl Carroll
blocked Associated’s bid for a tem-
porary restraining order on Aug. 5.

Associated’s case was prepared by
Arent, Fox, Kintner, Plotkin &
Kahn in Washington. The firm also
represents Schwartz Bros. Inc.,
which has sued Motown over the la-
bel’s switch to MCA for distribution
in the mid-Atlantic region. Big State
Distributing in Dallas has also taken
Motown to court (Billboard, Aug.
13). The company is seeking
$450,000 in annual damages for an

STAR STUDDED LINEUP—The major forces behind Kenny Rogers’ RCA de-

but LP “Eyes That See In The Dark” pause for the camera. The LP, produced

by Barry Gibb, features the current single “Islands In The Stream,” a duet

with Dolly Parton. Plctured, from left, are RCA Records president Bob Sum-
mer, Gibb, Parton and Rogers.

indeterminate period, plus $3 mil-
lion in exemplary and punitive dam-
ages.

Motown has been ordered by a
Maryland judge to supply Schwartz
Bros. with product through Sept. 19.
The label, however, has failed to ful-
fill at least 10 orders for new mer-
chandise since July 15, according to
Schwartz Bros. attorney James
Hulme, who has asked Judge Arthur
Ahalt of Prince George's Circuit
County Court to find Motown in
contempt for failing to comply with
his ruling. Last week the label
shipped promotional copies of new
albums by Smokey Robinson, Rick
James and Junior Walker, as well as
the “Get Crazy” soundtrack, but at
presstime, Schwartz Bros. had not

received the merchandise, according
to Hulme. Motown attorney Robert
Downing of Sidley & Austin in Chi-
cago could not be reached for com-
ment.

Ken Dobin, buyer for the Waxie
Maxie chain, with 20 stores based in
the Washington market, says that he
will investigate the legality of pur-
chasing the new titles from a one-
stop outside the Schwartz Bros. terri-
tory if the distributor has not
shipped the releases to his stores by
the end of this week.

“The only one I'm worried about
is Rick,” says Dobin, who estimates
that black product represents one-
third of the chain’s unit sales. “I'm

(Continued on page 70)

SUPPLIER DOUBLES CAPACITY

A&M Selects Denon
For CD Pressing

By IS HOROWITZ

NEW YORK-—Denon, fast be-
coming a major supplier of Compact
Discs to American labels, has nego-
tiated a custom pressing deal with
A&M Records which calls for initial
delivery of CDs bearing the A&M
logo by early October.

Robert Heiblim, Denon director
of marketing and sales, who has just
returned from a trip to company
headquarters in Japan, also reports
that talks with the Warner group
aimed at a two-year production pact
covering 80 to 90 CD titles are well
advanced. It provides for delivery
beginning by late October.

At the same time, it has been
learned that the agreement between
Denon and RCA Records (Bill-
board, July 23) stipulates delivery to
RCA of a minimum of 1.5 million
CDs over a two-year period. First
shipments are due here in Septem-
ber.

The production commitment to
Warner is in the area of 50,000 to
70,000 CDs a month, says Heiblim.
The deal with A&M calls for deliv-
ery of 10,000 disks a month to start,
spread over five titles.

Production capacity at the firm’s
CD plant in Kawasaki, a suburb of
Tokyo, is now 150,000 a month, says
Heiblim, but that quantity is sched-
uled to double next month. Expan-
sion capability will allow a substan-
tial increase over that figure should
demand continue to rise, he adds.

www americanradiohistorv com

Denon is currently marketing
some 45 CD titles of its own in this
country, importing them at the rate
of 25,000 disks a month. Heiblim
says these are being sold to a web of
about 350 hi fi dealers who normally
stock Denon hardware, as well as to
a growing number of record retail-
ers. About 60 outlets in the latter cat-
egory are now being serviced.

Price to the trade 1s $12 a disk, but
this will be cut to as low as $9.50
each for volume purchases soon, he
says, reflecting economies in pro-
duction.

See Front Line Label

NEW YORK-Front Line Man-
agement is forming a new custom la-
bel that will be marketed by MCA
Records, according to sources close
to the negotiations.

Larry Solters, MCA’s vice presi-
dent of artist development, says that
he has “no knowledge™ of the
launch. However, sources indicate
that Michael Rosenblatt, vice presi-
dent of a&r for Sire Records, will
join Front Line in an a&r capacity,
based in New York. Rosenblatt says
that he’s “still at Sire” and that his
talks with Michael Rosenfeld of
Front Line Management (formerly
headed by MCA Records president
Irving Azoff) involved a “manage-
ment” position.

Senate He;ring
Is Scheduled On
Home Taping Bill

WASHINGTON-The Senate
Judiciary Committee has moved the
Home Recording Act of 1983 back
into the active legislative pipeline,
scheduling a hearing on the contro-
versial bill for Oct. 25. The call for
the hearing was issued by Sen.
Charles Mathias (R-Md.), author of
the bill that would legalize not-for-
profit home taping of music and
video, but require a royalty on the
sale of recorders and blank tape to
compensate copyright owners.

The proposed legislation had
languished in subcommittee pend-

(Continued on page 70)
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Scotti Brothers Into Live Shows

Firm Producing International Tour For Sylvie Vartan

LOS ANGELES—Scotti Brothers
Entertainment is expandinginto live
theatrical productions via an am-
bitious international tour for French
singer Sylvie Vartan. The tour is
scheduled to start early next month
in Paris.

According to chairman Tony
Scotti, the Vartan show is being
budgeted at $2.5 million as “a
worldwide vehicle—after touring
France and Europe, the show will
tour the rest of the world, arriving in
Los Angeles to coincide with the
Olympics.”

He attributes that budget to the
demands for a large-scale stage pres-
entation that will exploit larger facil-
ities such as the Palais de Congres in
Paris, where Vartan opens Sept. 12
for an unprecedented 10-week run
expected to attract approximately

300,000 ticket buyers. “This will be
the longest run for a single artist
there,” he adds. “Very few acts have
been able to fill the hall for more
than a few weeks.”

Scotti confirms that his firm han-
died arrangements for Vartan’s ap-
pearances at the Beverly Theatre
here earlier this year, “but we didn’t
produce that show, which was basic-
ally her French stage show.” For the
upcoming tour, however, Scotti En-
tertainment has overseen the crea-
tion of a complete production staff
with both French and American
personnel, including choreographer
Claude Thompson. costumer Bob
Mackie and musical director John
D’Andrea.

In France, Vartan’s shows will be
co-produced with C.C. Productions

of Paris. Scotti indicates that a live
album will be recorded, and the firm
is also contemplating videotaping
concerts for possible after-market
exploitation.

No specific second presentation
has been firmed, with Scotti noting
that several possible ventures are
under consideration but “we prob-
ably won’t settle on the next one be-
fore early 1984—we want to see this
project through first.”

As for the new sector’s impact on
the multi-faceted Scotti operation,
Scotti says no separate division has
been created as yet. “We're drawing
from a number of our existing divi-
sions, from our studio operations to
our recording, marketing and pro-
motion arms.”

SAM SUTHERLAND

Video Dealers Tape Themselves
In Pro-First Sale Lobbying Ploy

BY EARL PAIGE

LOS ANGELES--US. video re-
tailers are employing new lobbying
strategies in their battle against the
proposed repeal of the First Sale
Doctrine. The latest approach is the
videotaping of “electronic petitions”
to be sent to Capitol Hill.

Assembled video dealers were re-
corded in Tucson Aug. 3, in Phoenix
the next day, and in San Francisco
Aug. 10. Additional taping sessions
were scheduled for last weekend at a

distributor open house in San Diego.

Joining forces in the building lob-
bying effort are the Video Sofiware
Dealers Assn. (VSDA), the Home
Recording Rights Coalition
(HRRC), Sony Corp. and the office
of U.S. Senator Dennis DeConcini.
“We want to show there are real
faces to go along with all those deal-

ers’ names out there opposed to First

Sale repeal (the pending bills S. 33
and H.R. 1029),” says attorney Jef-
frey Cunard of the Washington law
firm Leva, Hawes, Symington, Mar-

Schedule Is Unveiled For
Second VSDA Convention

By LAURA FOTI

NEW YORK-Six panel discus-
sions have been set for the second
annual Video Software Dealers

* Assn. (VSDA) convention, to be

held Aug. 28-30 at the Fairmont Ho-
tel in San Francisco. Covering the
manufacture, distribution and re-
tailing of video software and related
products, they round out a schedule
that also includes presentations and
exhibits.

The opening business session on
Aug. 29 consists of a welcome from
Frank Barnako, VSDA president,
followed by a keynote speech. *“Mer-
chandising For Sales & Rental.”
moderated by Bob Bigelow of Bige-
low Video in Minneapolis, follows.
Panelists are Troy Cooper of Video
Store Galore in Lafayette, La.; Jeff
Freddman of Planet Video in Li-
vonia, Mich.; Michael Hargreaves
of the Video Station in Robbinsdale,
Minn.; Tom Keenan of Everybody’s
Video Vault in Portland; and Roger
Larsen of the Video Company in
Larkspur, Calif.

Following is a panel called “The
Growth Profit Centers: Accessories
& Games,” moderated by consultant
Linda Rosser of Dialogues in Phoe-
nix. Rosser’s panelists include G.
Robert Brownell of distributor
SKU, Earl Jacobs of Electric Eye,
Michael Katz of Epyx, Donald
Kingsborough of Atari, Richard Li-
onetti of Softsel and Jon Monday of
Romox. An Afternoon workshop,
“Advertising, The Low Cost Ap-
proach,” is moderated by Weston
Nishimura of Video Space in
Seattle.

Tuesday morning opens with a
breakfast meeting for VSDA mem-
bers, followed by a general panel,

“Profits Are The Key.” Moderator
Arthur Morowitz of Video Shack in
New York appears with Robert
Blattner of RCA/Columbia Pictures
Home Video, Mel Harris of Para-
mount Home Video, Lawrence Hil-
ford of CBS/Fox Video, Gene Gia-
quinto of MCA Home Video,
Mickey Hyman of MGM/UA Home
Video, Jim Jimirro of Walt Disney
Home Video, Warren Lieberfarb of
Warner Home Video and Nicholas
Santrizos of Thorn EMI Video.

A distributors’ panel will be mod-
erated by Gene Silverman of Video
Trend, and will include Les Baskind
of LB Distributors in San Francisco,
Larry Beyer of ZBS Video in Cleve-
land, Noel Gimbel of Sound Video
Unlimited in Niles, 1ll., John Gal-
lagher of Media Concepts in St. Pe-
tersburg, Fla., Jim Schwartz of
Schwartz Bros. in Lanham, Md. and
Jack Silverman of Commtron in Des
Moines.

Later Tuesday morning, the
“Computerizing Your Business”
panel turns to operations. Jack Mes-
ser of the Video Store in Cincinnati
moderates a panel consisting of Ed
Empey of Lake Stevens Video in Ev-
erett, Wash., Bill Hohl of Video
Shack i1n Pleasanton, Calif., Jim
Lahm of Video Cross Roads in Or-
ange, Calif,, John Marmaduke of
Hastings Books, Records & Video in
Amarillo and Delmar Norton of
Rent-A-Flick in Salt Lake City.

“Brown Bag Video” that after-
noon is moderated by Bob Skidmore
of Video Corner and includes attor-
ney Robert Pope and retailers and
manufacturers. An awards banquet
closes out the convention.

tin & Oppenheimer, which repre-
sents both Sony and HRRC.

Cunard, who has been criss-cross-
ing the country to address dealer
meetings, says the idea of video-
taping dealers evolved during
VSDA and HRRC strategy sessions.
He adds that the videotape commu-
nication is two-way. On Aug. 2, Cu-
nard and Phoenix consultant Linda
Rosser, who’s the VSDA'’s treasurer,
taped an interview with DeConcini
in his Washington office to be
screened at the regional VSDA
meetings. At the same Washington
taping session, DeConcini was
presented with an official “resolu-
tion of appreciation” from VSDA,
Rosser says.

How the Arizona senator figures
in the new strategy involves an
ironic twist, Cunard notes: “When
the Mathias and Edwards bills were
first introduced, the issues of audio
and video taxes (royalties) were
combined in one bill with First Sale
repeal—First Sale was section five of
the bill. Then it was decided to break
the bill into three bills, and Congress
is now treating the legislation sepa-
rately.”

However, the DeConcini bill is
single-minded and addresses just the
exemption of home taping by the
consumer, he asserts. If the DeCon-
cini bill (S. 175 and H.R. 175)
alone were passed, First Sale would
remain status quo, Cunard indi-
cates. Thus VSDA and HRRC have
moved tightly together in supporting
the DeConcini bill because it pro-
vides a sharply focused opposition.

Whether the VSDA/HRRC/De-
Concini coalition is realistic or not,
VSDA leaders report that Cunard’s
speeches and the videotaping ses-
sions are galvanizing retailers.
“Some were stunned when they
heard what First Sale repeal could
mean to their business,” says Cincin-
nati dealer Jack Messer, a VSDA
board member. Messer organized a
luncheon meeting Aug. 9 that Cu-
nard was unable to record because
he was due the nextday in San Fran-
cisco.

VSDA board member John
Pough, a Santa Ana dealer who
helped organize the Tucson and
Phoenix gatherings, says that dealers
and even manufacturer representa-
tives at the various meetings have of-
ten been confused by the three sepa-
rate bills pending in Congress—and
that their confusion is compounded

(Continued on page 58)
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LEVINE TIES DG KNOT—James Levine, second from left, signs longterm
recording pact with Deutsche Grammophon during break from conducting
chores at the Salzburg Festival. Marking the alliance, from left, are Guenther
Breest, DG producer; Dr. Andreas Holschneider, president DG production;
Levine's manager, Ronald Willford of Columbia Artists; and Christoph
Schmoekel, DG counsel. Lots of Mozart, including the complete cycle of sym-
phonies, is planned.

" Executive Turntable

Konowitch

Record Companies

Warner Bros. Records in Nashville has made a number of appointments.
Bruce Adelman has been promoted to national promotion director. Nancy So-
linski has been upped to national promotion manager. Randy Carlisle has
been appointed national sales coordinator, and Martha Sharp moves up to na-
tional director of a&r. Paige Rowden joins the label as a&r coordinator, and
Janice Azrak has been elevated to national director of publicity. In addition,
Cathey Phillips has been upped to publicity assistant, and Abbe Demontbreun
has been named assistant to label vice president Jimmy Bowen.

RCA Records has appointed Donald Whalen division vice president of new
business development in New York. He moves from the RCA Corp., where he
was staff vice president of special studies. . . . Arista Records has made two ap-
pointments in New York. Abbey Konowitch has been appointed vice president
of a&r, and Roy Lott has been promoted to vice president of business affairs.
... Lori Lambert has been appointed supervisor of marketing commitments
for CBS Records marketing services. She was coordinator of the department.
... Michael Vallone is the new director of video and promotion administration
for RCA Recordsin New York. He comes to RCA from MultiMedia Marketing.
York. He comes to RCA from MultiMedia Marketing.

IRS Records in Los Angeles has appointed Alicia Culver director of college
radio, dance club and video promotion. She was promotion director for Faulty
Products. . . . Kent Cooper has joined Elektra/Asylum Records in New York as
director of production planning. He was the label’s director of financial
planning. . .. Steve Brack has joined Chrysalis Records in Los Angeles as West
Coast regional promotion manager. He was national promotion director for
Boardwalk Records. . . . Pavillion Records in New York has appointed Freddy
Bastone manager of national rock promotion and rock retail marketing, He
was a DJ at various clubs in the city. . . . Concord Records has hired Joanie Kay
to head its sales and promotion staff in Hacienda Heights, Calif.

Marketing

Important Record Distributors Inc. has named Lee Eichenbaum corporate
controller in New York. He was assistant controller for Boardwalk Records.

Publishing

Warner Bros. Inc. has appointed Joel Sill vice president of music. Sill joins
the company from a similar position at Paramount Pictures. Warner Bros. has
also upped Robert Frye to office manager of its music operation in Nashville.
... Phil Johnson has been named vice president of product development for
the Benson Co. in Nashville. He was an independent producer and songwriter.
- .. Rick Neigher has been appointed West Coast creative director of the Welk
Music Group’s Hollywood division. He was a member of the Capitol group
Avalon. ... The Peer-Southern Organization has appointed Omar Marchant
special representative for Latin America. He will be based in Miami.

Video/Pro Equipment

CBS/Fox Video has promoted Debra Gonsher to director of program devel-
opment. She was manager of program development. . . . Paul Culberg assumes
the newly created post of vice president of marketing and international sales

(Continued on page 62)
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July 31
August 3
August 11
August 12
August 13
August 14
August 19, 21
August 27
August 29
August 30
September 2
September 5

City

Chicago, lllinois
Great Falls, Montana
Denver, Colorado
Wichita, Kansas
Kansas City

Wausau, Wisconsin
Lake Tahoe

Catalina Island, California
Lancaster

Boise, Idaho
Cleveland, Ohio
Seattle, Washington

Venue

Park West

Montana State Fair
Turn of the Century
Cotillion Ballroom
Uptown Theater
Wisconsin Valley Fair
Caesar’s Palace
Avalon Casino
Antelope Valley Fair
Idaho State Fair
Cleveland National Air Show
Seattle Coliseum

On Passport Records and Cassettes.

Ma-keted by jreecoms nc., South Plainfield. NJ 07080, Reseoa, CA 91335,
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News

NARM Plans
‘Landmark’
Distrib Meet

NEW YORK—"At this very criti-
cal time in the history of independ-
ent distribution in the music busi-
ness, the second annual Inde-
pendent Distributors Conference
will be a landmark event.” promises
the National Assn. of Recording

Merchandisers (NARM) in releas- -

ing the schedule of the meet at the
Hyatt Palm Beach in West Palm
Beach, Fla., Sept. 30-Oct. 2.

Keynote speakers at the meeting.
titled “Declaration of Independ-
ents,” will be retailer Barrie Berg-
man. chairman of the Record Bar;
racker David Lieberman of Lieber-
man Enterprises; and attorney/
manager Gerry Margolis.

There will be panel discussions
and presentations on “The Retail
Connection.” “The Charts,” “Is Ra-
dio The Sound Of Our Future?”
“The Independent Power Of Our
Music,” “Clubs & Pools,” “Alterna-
tive Product Lines,” “Accessories,”
“Video Software,” “Video Games &
the Home Computer Gamut” and
“Where Do We Go From Here?”

In addition, a number of one-to-
one meets are scheduled between
the labels and distributors. This will
be the first encounter between the
distributors and members of the In-
dependent Label Coalition, newly
formed to create a common front in
dealing with the problems of inde-
pendent labels.

DELUXE SINATRA

By SAM SUTHERLAND

LOS ANGELES—When you've
already marketed a boxed rock al-
bum collection at a whopping $325,
what do you do for an encore? In the
case of Mobile Fidelity Sound Lab,
which offered its audiophile Beatles
collection last fall as a limited edi-
tion item, the answer is to deliver a
new $350-list package on Frank Si-
natra.

The Chatsworth, Calif. company
unveiled its choice of Sinatra as the
next subject for such a “coffee table
album” approach during the Sum-
mer Consumer Electronics Show in
Chicago, but actual programming
for the collection and the prelimi-
nary market blueprint are only now
being completed.

According to Herb Belkin, presi-
dent, ali 22 of Sinatra’s Capitol al-
bums were licensed for considera-
tion in the package. Of those, three
soundtrack offerings were elimi-
nated due to the inclusion of other

f O s e P st L.

WET CEMENT—Barry Manilow leaves his handprints as the first artist in-

ducted into the Pacific Amphitheatre’s Wall of Fame, which will be located

just outside the box office of the new 18,765-seat venue in Costa Mesa, Calit.

Looking on are various top officials from the Nederlander organization and
the Amphitheatre.

TO PROMOTE McLAREN SINGLE

McDonald’s, Island Label
Jumping Rope Together

By ROMAN KOZAK

NEW YORK—Island Records has
joined forces with McDonald’s and
the Double Dutch League to pro-
mote Malcolm McLaren’s “Double
Dutch” single.

Double Dutch, which inspired
McLaren’s song and an earlier hit
(“Double Dutch Bus”) by Frankie
Smith a couple of years ago, is a
form of jumping rope, using two
ropes. The Double Dutch League
holds competitions which are also
sponsored by McDonald’s and are
often held at the fast food chain’s
parking lots. The competitiors are
usually girls in their early teens.

According to Eddie Gilreath, Is-
land’s vice president of sales and
marketing, who devised the pro-
gram, the label is involved by tying
radio station promotions around the
Double Dutch competitions and
demonstrations, which are taking
place this summer at about 50
McDonald’s outlets.

There is also a cross-merchandis-
ing program with local retailers, who
are being supplied with elaborate
three-dimensional in-store display
models of the “Duck Rocker,” the
giant portable stereo shown on the
cover of McLaren’s “Duck Rock”
LP. There are also in-store die-cut
boards, color slicks, posters and
streamers. The promotion is being
backed by a radio advertising cam-

paign.

material, two additional titles were
declined because of their sonics, and
a Sinatra Christmas collection was
withheld for release later as a single,
half-speed mastered Mobile Fidelity
album.

Thus, the collection will now in-
clude 16 albums, packaged in a
heavy-duty presentation case
sheathed in silver fabric. As with the
Beatles package, Mobile Fidelity is
also including a Geo-Disc phono
cartridge alignment tool in each set.

“Of the 16, four are mono record-
ings,” notes Belkin. “That’s proven
very exciting for us, since they were
recorded so well at the time, with
such depth of imagery, that they
have all the impact of the best
stereo—we feel we now have four al-
bums that are truly audiophile
mono.” He adds that Sinatra’s long-
standing insistence on recording live
with accompaniment is a factor as
well.

Individual album packaging dif-

Some events have already been
held. In Fort Lauderdale, WRBD-
FM plugged the appearance of a
title-holding Double Dutch team,
who were flown in especially for the
event. During the demonstration,
WRBD gave away copies of the
McLaren 12-inch single. In Phila-
delphia, WDAS-FM promoted the
regional finals. hosted by station per-
sonality Doug Henderson Jr. The
station also gave away copies of the
record.

But Double Dutch contestants get
more than trophies and records.
Island and McDonald’s also con-
tribute to a scholarship fund for
them, says Gilreath. “When we re-
leased ‘Buffalo Gals’ (the single
prior to ‘Double Dutch’) we discov-
ered that urban contemporary radio
and the black community were re-
sponsible for selling close to 150,000
12-inch and seven-inch singles,”
says Ron Goldstein, president of Is-
land Records. “Our program is de-
signed to recognize that acceptance
by the black market.”

MclLaren himself, who is de-
scribed by Goldstein as the
“Svengali” behind the Sex Pistols,
Adam & the Ants and Bow Wow
Wow, is not planning to make any
personal appearances in conjunc-
tion with the Double Dutch promo-
tion, adds Gilreath.

Mobile Fidelity Releasing
16-Album Audiophile Set

fers somewhat from the Beatles set,
which utilized generic sleeves and a
separate booklet including the origi-
nal British album sleeves. Belkin
says each haif-speed disk will be of-
fered in an outer slipcase replicating
the outside box graphics; inside the
case, a three-panel heavy board re-
producing the old Capitol sleeves,
and incorporating a detailed index
of session and musician informa-
tion, will contain the LP.

When the set ships on Oct. 1,
product will flow through the same
account base used for the Beatles set.
That collection was also sub-
sequently marketed through Time-
Life Records, and Belkin reports
that Mobile Fidelity is now hud-
dling with the direct marketer on a
similar arrangement covering a
small allotment of Sinatra packages.

“We did so well with the Beatles
set, which is now effectively sold out,
that it would be difficult to change
our approach to any advantage,” he
says. “We expect to attract a similar
amount of media exposure on this,
and we’re already working on cov-
erage through television and major
magazines as well as enthusiast buff
books.”

The total production, too, will re-
peat the Beatles strategy, with 25,000
sets to be the maximum produced.
“We feel that’s just about right.” he
says of that volume. “It’s enough for
our dealer network to handle effec-
tively, yet it’s still small enough to
give the set a valuable after-market
allure for collectors.”

But can Mobile Fidelity follow Si-
natra? Belkin says a second rock act
has already been selected for a simi-
lar collection in 1984, although he
won’t divulge its identity. Overall.
though, he suggests there may be
perhaps a half dozen artists or
groups with sufficient critical lustre
and enduring market appeal to jus-
tify the high-ticket boxed sets.
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SHANACHIE BEATS IT—The Raybeats have recently signed to Shanachle

Records, with their label debut LP due in September. The deal points to a new

music direction for Shanachie. Pictured from left are the Raybeats’ Pat Irwin;

the label’s chief executive officer, Dan Collins; the group’s Don Christensen;

Shanachie president Richard Nevins; the group’s Jody Harris; producer Joe
Blaney; and the Raybeats’ agent, Bob Singerman.

Chartbeat

Culture Club Leads Frosh;
Costello Cracks Hot 100

By PAUL GREIN

Culture Club this week becomes
the first act in the past 20 years to lift
three top 10 singles from its debut al-
bum. The band accomplishes this
feat as “I'll Tumble 4 Ya” sprints to
number 10, on the heels of the num-
ber two hits “Do You Really Want
To Hurt Me” and “Time.” All three
cuts are from the group’s gold album
“Kissing To Be Clever.”

The Supremes, Blood, Sweat &
Tears and Air Supply each culled
three top 10singles from their break-
through albums, but each had issued
an album previously. Several other
fast-breaking acts have been able to
pull two top 10 singles from their de-
but albums, including Men At
Work, Christopher Cross, Andy
Gibb, Chicago, the Lovin’ Spoonful,
the Dave Clark Five and Lesley
Gore.

Culture Club is one of several
British acts setting records on this
week’s top charts. Elvis Costello
cracks the Hot 100 for the first time
in his career, as “Everyday 1 Write
The Book” bows at 82. The song was
produced by Clive Langer and Alan
Winstanley, who also handled
Dexy’s Midnight Runners’ No. 1
smash “Come On Eileen” and Mad-
ness’ recent top five hit “Our
House.”

Costello first hit Billboar.d’s al-
bum chart in December, 1977 with
“My Aim Is True.” He collected his

first (and to date, only) top 10 album
in March, 1979 with “Armed
Forces.” Costello’s biggest U.S. sin-
gles until now were “Watching The
Detectives” and “Accidents Will
Happen,” both of which “bubbled
under” the Hot 100 in the late *70s.

Duran Duran’s debut album en-
ters the top 10 this week, six months
after the group cracked the top 10
with its second album, “Rio.” Both
albums have produced top five sin-
gles, in “Is There Something I
Should Know” and “Hungry Like
The Wolf.”

And the Police’s single “Every
Breath You Take” logs its seventh
week at No. |, tying Michael Jack-
son’s “Billie Jean” as the longest-
running chart-topper of the year.
Last year’s top-charting singles also
notched seven weeks at No. 1: Joan
Jett & the Blackhearts® “I Love
Rock’n’Roll” and Paul McCartney
& Stevie Wonder’s “Ebony And
Ivory.” The last single to have more
than seven weeks at No. 1 was Olivia
Newton-John’s “Physical.”

* K %K

Berlin’s Back: Irving Berlin is back
in the top 10 this week for the first
time in more than 25 years, as Taco’s
revival of “Puttin’ On The Ritz”
surges three notches to number nine.
It’s Berlin’s first top 10 hit since
1954-55, when he scored with Eddie

(Continued on page 62)

MUSHROOM SUBSIDIARY

0z Label Adds Offices, Staff

LOS ANGELES—Oz Records, es-
tablished here earlier this year as a
subsidiary of the Australian Mush-
room Records operation, is adding
offices and key staff in New York
and London as the flow of Oz prod-
uct through its A&M deal steps up.

Under the expansion plan, Gary
Ashley, one of Mushroom’s directors
and a shareholder, will head up the
company’s English and European
operations from A&M’s London of-
fice. Meanwhile, former A&M pro-
motion staffer Dana Morris has
been tapped as director of East
Coast operations, working from
Champion Entertainment’s New
York offices at 130 West 57th St.
there.

Formed by Mushroom managing
director Michael Gudinski as a con-
duit for Australian talent in overseas
markets, Oz already maintains an
office here on the A&M Records lot
in Hollywood; headed by Anne
Wright, director of North American
operations.

Oz has already released albums
by Mental As Anything, Jo Jo Zep
and Split Enz principal Tim Finn
through its association with A&M.
Also due in the months ahead are re-
leases from Hunters And Coliectors,
Machinations, the Expression and
Wendy & the Rockets, as well as the
first compilation set to be culied ex-
clusively from Australian acts,
“Maiden Australia.”
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Jazz Package
Is Japan-Bound
After 30 Years

TOKYO—For the first time in 30
years, Norman Granz’s “Jazz At The
Philharmonic” package is to visit Ja-
pan, playing a four-city, five-concert
tour in October. The trek is spon-
sored by Kyocera Corp., a ceramics
firm which recently absorbed the
Yashica camera company.

The last visit, in 1953, featured
Gene Krupa, Oscar Peterson and
Ella Fitzgerald for concerts in Tokyo
and Osaka, and was seen as a land-
mark in th Japanese music market.

This year’s package is a four-part
presentation, consisting of two all-
star jam sessions and performances

by Fitzgerald and Peterson. Musi-
cians taking part include Louis Bell-
son and Martin Drew (drums),
Clark Terry and Harry Edison
(trumpet), Eddie “Lockjaw” Davis
and Zoot Sims (tenor sax), Al Grey
and J.J. Johnson (trombone).

The JATP package will visit
Tokyo, Osaka, Yokohama and Na-
goya. Shin Watanabe, president of
Watanabe Productions, Japan’s big-
gest talent and promotion agency,
says television/video deals are being
worked out.

News/ International

BPIVS. U.K. DISTRIBUTOR

Record Damages In
Bogus Cassette Case

By PETER JONES

LONDON—Record damages to-
taling more than $250,000 have been
awarded to the British Phonogra-
phic Industry (BPI), with CBS the
main plaintiff, following a High
Court case here against a distribu-
tor/wholesaler found to be dealing
in counterfeit audiocassettes:

The award, made against Mid-
lands-based Stephen Samuels, fol-
lowed the seizure of 8,000 cassettes
from a warehouse by officials of
Nottingham’s trading standards de-
partment.

The case, involving a major dis-
tributor rather than a retailer, is seen
as a breakthrough in the BPI antipi-
racy campaign, which was strength-
ened recently when the trade group
obtained a “class injunction” (Bill-
board, July 9). This enables action to
be taken against anybody found to
be trading in a specific named coun-
terfeit product, whether or not that
person’s name or address is known.

This flexibility is proving helpful

AFTER 14 YEARS WITH PHONOGRAM

Charisma Pacts With

LONDON—Charisma Records
here has ended its 14-year associ-
ation with Phonogram and opted for
a new deal under which Virgin Rec-
ords will handle the manufacture,
sales, promotion and distribution of
all new product. Under the contract,
Virgin acquires the entire Charisma
catalog for the UK. as of now and
for the world, excluding North
America, from the end of 1984.

At the same time, Virgin chief
Richard Branson has announced a
new label, 10 Records. Branson says
the label will have “a very wide-
ranging music policy.”

Charisma, founded by one-time
sports journalist Tony Stratton
Smith, was at the center of hectic
U K. music industry bidding in 1981
when Smith said he was “thoroughly
disenchanted” with major record
companies and was looking for a
buyer for his independent oper-

CBS Portugal

ation. It was understood then that
Branson nearly closed the deal, out-
bidding both Chrysalis and RCA.
But at the 11th hour, Smith signed a
new deal with Phonogram.

Now, to facilitate the deal with
Virgin, Phonogram U.K. and
Phonogram International have
agreed to early termination of their
respective license deals. The former
had six months to run; the latter had
nearly a year.

Both Stratton Smith and Phono-
gram U.K. managing director Brian
Shepherd insist the parting is “ami-
cable.” Says Stratton Smith: “It’s
rather like losing a parent, a particu-
larly wise parent.” He now reverts to
the role of managing director, which
he resigned in 1977 to operate as
chairman.

One early effect of the Charisma-
Virgin deal is that the Virgin sales

Celebrates

A Successful First Year

LISBON—A dinner party organ-
ized by CBS Portugal to celebrate
one year of successful operations in
this market turned into a double cel-
ebration when company head Car-
los Pinto sprang the surprise news
that the first platinum disk to be
awarded in the Portuguese record
industry had gone to Simon & Gar-
funkel’s live album, “The Concert In
Central Park”.

The award, given for sales of
60,000 units, was instituted in Janu-
ary. CBS International president
Alan Davis collected the disk, along
with four gold awards for sales of al-
bums by Julio Iglesias and Roberto
Carlos. Davis was attending the din-
ner along with new business devel-
opment head Peter Bond from New
York, and John Dolan, Pat Hurley
and John Field from CBS’ Euro-
pean Operations office in Paris.

In his introductory speech, Pinto
referred to the growing success of
CBS International acts in the terri-
tory. Michael Jackson, Toto, Eddy

Grant and Men At Work are cur-
rently all in the local top 10 chars,
and Barbra Streisand has received
silver disks for sales of the albums
“Guilty” and “Memories.”

Pinto also expressed confidence in
the potential of Portuguese singers
Paulo Alexandre and Ana Faria,
first local artists to sign with CBS
Portugal, and promised full support
for domestic talent. CBS Portugal’s
aim, he said, was to be the country’s
leading record company within a
short time.

Davis had some special words of
encouragement for Alexandre and
Faria, and also thanked local staff
for their efforts, saying he was im-
pressed by the success of CBS artists
in the Portuguese market. Bond,
who was responsible for recruitment
of staff when the operation, which
now employs some 30 people, was
first being set up, said that having
watched the baby crawling in the
early days, he was happy to see it
walking and growing.

in dealing with street and market
traders who often operate under
phony names. In the past week or so,
thousands of tapes have been confis-
cated from market traders in Lon-
don’s Carnaby Street and Berwick
Street areas.

In another BPI antipiracy exer-
cise, a “search-and-seize” raid was
made on a lock-up garage in East
London where “an enormous cache”
of material was found, including
248,000 inlay cards, 500,000 side la-
bels, 2,800 finished cassettes, and “a
substantial number of documents.”

Patrick Isherwood, BPI legal ad-
viser, says: “These results, coming
after months of painstaking effort
and investigation, are highly grat-
ifying. The pieces of the jigsaw are
finally starting to fit together. Now
there’s every indication of a big re-
duction in illegal activity in street
markets, an area normally very diffi-
cult to police or control.”

Virgin

and promotion team will handle a
new Genesis album and single,
along with other imminent Chari-
sma product, which includes a new
single from Malcolm McLaren and
an early-1984 LP from Peter Ga-
briel. Virgin is also drawing up rere-
lease plans for around 80 in-demand
but currently unavailable Charisma
catalog titles.

Stratton Smith says: “We’ve got to
rationalize, get back to the roots.
We've got to prune the artist roster
and opt for a lower product commit-
ment. The truth is that over the past
year or so we've been stifled by
growing overheads and selling costs,
with a marketing budget running
out of control. I check the books and
see most of our investment has been
in services and not in product, and I
never intended the company to de-
velop along those lines.”

(Continued on page 57)

Japanese,
- Czech Labels
Team On CD

PRAGUE—A Compact Disc
co-produced by Nippon Colum-
bia in Japan and Czechoslo-
vakian record company Sup-
raphon was unveiled here at a
special exhibition commemo-
rating 20 years of trading and
cultural links between the two
companies.

The recording is of Dvorak’s
“New World Symphony,”played
by the Czech Philharmonic con-
ducted by Vaclav Neumann. It
had its first public airing in the
Prague Theatre of Music. The ex-
hibition was jointly opened by
Nobutaka Matsamura, president
of Nippon Columbia, and Supr-
aphon president Jan Kvidera.

The resultant media publicity
has created substantial Compact
Disc interest here, among both
the public and the state author-
ities responsible for the Czech
recording industry.
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UNIVERSAL AFFAIR—CBS recording artist Jose Luis Rodriguez performs at
the recently concluded 1983 Miss Universe pageant. Rodriguez, who sang
with each of the flve semi-finalists, is pictured here with Miss New Zealand,
ultimately crowned the new Miss Universe.

PRERECORDED TAPES UP

Record Production
Declines In Japan

By SHIG FUJITA

TOKYO-—Japanese record pro-
duction during the first six months
of this year totalled 73.43 million
units, down 2% from the first half of
1982, according to statistics from the

. Japan Phonograph Record Assn.

This downturn compares with the
10% decrease in production during
the whole of 1982 as compared with
1981. The monetary value of records
produced in the first half of this year
was $301 million, down 3% from the
first six months of 1982.

But production of prerecorded
tapes totalled 46 million units in the
January-June period this year, up
7% from last year, with a total value
of $248 million, up 8%. Total value
of record and prerecorded tape pro-
duction for the first half of 1983 was
$549 million, 2% more than last year.

Juzaburo Kamei, managing direc-
tor of JPRA, says that record pro-
duction this year has been better
than had been expected. He says he

believes that record manufacturers
are constructively increasing pro-
duction in an attempt to produce
hits, and that increased production
is not necessarily tied to increased
sales.

He adds: “It’s anybody’s guess
what will happen over the rest of the
year, but what the industry needs is
the sales impetus of a million-seller
or two. The problem is that record
companies find it hard to invest in
new artists because of the tight fi-
nancial situation, so the general pol-
icy is to stick with established
names.”

Pointing out that Compact Disc
manufacturers have not yet decided
their expansion plans, Kamei says
that JPRA will probably include CD
software in its statistics beginning
next year. “It really is too early to
make predictions on how the CD
market will grow,” he stresses.

-

ROBBINS, SPIELMAN & CO.
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Commentary

Blinded By Marketing Myopia

By GORDON C. BRUNER 11

What business are you in? Careful now—your answer will re-
flect your business philosophy and could also indicate the
health of your company.

As a subscriber to Billboard for the last six years, I have
found it amusing to-note the multitude
of philosophies and practices common
in the recording industry that run coun-
ter to what we teach in the university
about business strategy. The remarks I
make here could be disregarded as ivory
tower thinking, but to the extent that
some have engaged in name-calling,
finger-pointing, and other Band Aid re-
sponses to deep-seated strategic prob-
lems, it is time that they sat down and
listened. It’s back to school.

The basis for my thoughts comes pri-
marily from a well-known article pub-
lished in 1960 by Dr. Theodore Levitt (a
featured speaker at NARM’s first video
conference and a professor at the Har-
vard Graduate School of Business). The
article has been required reading for
most marketing majors for many years,
and it continues to be a source of en-
lightenment even for those of us who
have read it several times.

Apparently, those in the recording in-
dustry have never read the article or,
having read it, did not feel it was really
applicable. It is my purpose here to
make generous use of Dr. Levitt’s origi-
nal thoughts to drive home a point. If
your answer to my initial question above is “recording indus-
try,” you may be suffering from a management disease Dr. Lev-
itt named “marketing myopia.”

This position would advocate that the industry is hurting and
will continue to suffer because the companies are record ori-
ented rather than music oriented; they are product oriented
rather than consumer oriented. This is marketing myopia, be-
cause the business has been defined so narrowly as to assure its
premature failure. Even defining it as the “home entertainment
industry” might not be too broad, especially for the large firms.

Bruner: “Companies are record oriented
rather than music oriented.”

make inexpensive home delivery of superior quality music are
heading into the outstretched arms of consumers. These other
methods of getting music to consumers may be viewed as up-
starts and bastards, but they are riding a wave of inevitability,
since they satisfy a powerful need better
than the conventional channel.

I have gotten the distinct impression
from statements many of you have
made of late that there is something sa-
cred about the way you do business. It
seems you truly believe music must be
put on vinyl or rape and shipped to
record stores where it is then so/d to con-
sumers. But this is just one way to pro-
duce and deliver the product. It cer-
tainly is not the most efficient and
effective system given the state of the art
in marketing and technology that is now
available.

It seems that you record company ex-
ecutives have fallen in love with your
product, or at least have become enam-
ored with a certain form of software and
a particular way of delivering it. This
love has blinded you! Now that others
have come along with alternate delivery
systems, some of you have set out in a
jealous rage to fight them, sue them,
and attempt to make laws to banish
them into nonexistence.

This sort of response is unhealthy and
is reminiscent of the situation mom and
pop grocery stores found themselves in
during the 1930s. In an effort to stop the growth of supermarket
chains, they lobbied for passage of the Robinson-Patman Act.
Although they were successful in getting the act passed, it failed
to significantly alter their fate.

The same will be true for the recording industry. If more ef-
fort were spent on determining consumer needs and satisfying
them rather than on lobbying for protection of outmoded mar-
keting systems, then the need for such laws would be substan-
tially less. The desire for government protection is an indication
that the industry has not learned to listen; the status quo is de-

‘In this land of hungry entrepreneurs, if a company’s own
efforts do not make a product obsolete, another’s will’

You see, how you define your product/business will deter-
mine your perception of competition. If you say you are in the
recording industry, then it appears that your main competition
is other record companies. But current conditions are evidence
that this is an inaccurate assessment. So, if you define yourself
as being in the music business, your competition is seen to be all
forms of producing and delivering music to consumers, e.g.,
home taping, radio and television broadcasts, and satellite/
cable transmissions.

Finally, if you see yourself as being in the home entertain-
ment business, then your competition widens to include video
games, videodisks/tapes, and. many other less sophisticated
forms of amusement.

It must be undcrstoodjust whatitis that is being consumed—
and it certainly is not records! Consumers are merely purchas-
ing the ability to have music at home and/or on the go. To the
extent that they are required to go out of their way to a record
store, to buy music they feel is overpriced, to listen to inferior
reproductions of the music, then the record purchase is not one
which will be entered into frequently. There are too many eas-
ier ways for them to satisfy their needs.

The name of the game, then, is to reduce the hassle the cus-
tomer must go through to satisfy the need. Companies that

sired in an environment that demands constant adaptation.

So what are the firms in the industry to do? Dr. Levitt main-
tained that for a business to survive in the long run, it must en-
gage in “creative destruction” and plan the obsolescence of
whathas produced its livelihood. That is because, in this land of
hungry inventors and entrepreneurs, if a company’s own ettorts
do not make a product obsolete, another’s will.

Further, marketing cannot continue to receive stepchild
treatment. That is not to say that promotion is currently ig-
nored. But promotion is not marketing!

Selling and advertising by themselves are little more than
tricks to separate people from their money. Marketing is a
coordinated effort by the whole of a company to discover, de-
velop, stimulate and satisfy a consumer need. The customer is
the beginning and the end of a business, not a song, nor a band,
nor an executive.

Now that you have had the lesson, I will ask you again: what
business are you in?

Dr. Gordon Bruner is a visiting professor at the Univ. of
Texas at Tyler und is a researcher in the areda of consumer be-
havior.
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Hailing Motown’s Move

Hurray, Berry Gordy! After reading Billy Emerson’s
article in the Aug. 6 issue | could no longer hold in my
emotions.

First, with the style of music aid magic that Mo-
town has created over the past 20 years, how can he
say that the independent distributor is “totally respon-
sible” for making Motown’s black sound work? That
sound was made by Berry Gordy Sr., Berry Gordy Jr.,
and the fine stable of artists that Motown discovered
over the years.

Emerson makes it sound as if Motown owes him a
great debt for making a move that will aid the com-
pany. What if MCA offered them a great deal of money?
Motown is a business, too, and if they can profit by
going in a different direction, then they should. That's
free enterprise. Sure, Emerson's distribution was a
help. But it also profited from Motown's success.

Gordy should have to answer only to himself, his
company and his artists. If going to “major” distribu-
tion will aid him, fine. Emerson should be grateful to
Motown for all the years of service and profit and wish
them continued success. Motown is no longer a minor-

iy. T.J. Hall Jr.
Night Fever Productions
Charlotte, N.C.

Soft Sheen Responds

In reference to your article, “Soft Sheen Backing
Maze Concert Tour” (Billboard, July 30), we do appre-
ciate mention of our corporate tie-in with Maze. How-
ever, our company is quite disturbed by your state-
ment, “Maze had previously been associated with the
Budweiser Superfest concerts, but the group signed on
with Soft Sheen following the protest organized by Rev.
Jackson over Anheuser-Busch's involvement in these

www.americanradiohistorv.com

shows.”

Paul Lamonica of Associated Booking Corp., Norma
Sutton and myself (of Soft Sheen) have personally
been involved in negotiations with Maze. At no time
did Maze or ABC infer that Budweiser or any other
party was involved in the decision to tie in with Soft
Sheen.

Your article implies that Maze submitted to pres-
sure from Rev. Jackson. This is an inaccuracy. Soft
Sheen and Maze entered into this arrangement for our
mutual benefit, not, as your writer assumes, as a boy-
cott of Budweiser. Soft Sheen has a strong philosophy
of its own and does not submit to outside pressures or
influences in making decisions of this type. This ar-
rangement was divorced from political considerations.

Qur record speaks for itself.
Terri Gardner

Soft Sheen Products Co.
Chicago
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‘ALL HITS, NO INSTRUMENTALS’ IN CHICAGO

WLAK Switches To Love Songs

By LEO SACKS

NEW YORK—Norm Feuer has
seen the future and has instituted a
“love song” format at WLAK Chi-
cago, where Jack Taddeo is the Via-
com outlet’s new program director.

“The music is familiar—all hits, no
instrumentals,” says the president of
the chain’s radio division, who over-
saw last week’s switch to the new
sound with Bill Figenshu, Viacom’s
national program director. Figenshu
and Taddeo, who comes from
WKSZ Media, Pa., compiled the
music list.

Feuer, taking a cue from WPIX
here, is promoting a “nothing but
love songs” approach. “Yes, we
might have taken the idea from
'PIX, but they’re certainly not the
first station to use the love song
theme,” he says. “And musically,

Vegas FM
Bucks Trend
To Music

LAS VEGAS—While it has long
been the goal of many AM stations
to increase their ratings by offering a
wider variety of entertainment, news
and sports programming, FM out-
lets traditionally rely on the band’s
clarity of music transmission.

That will not be the case in Las
Vegas this fall when KMZQ signs
on. Although the Class C 100kw FM
at 100.5 would be technically suited
for a more music approach, GM
Don Marcell has decided to buck the
trend and try “an original format”
on the new frequency, hotly con-
tested by competing applicants for
the past six years.

His plans for the station, which is
surrounded on the dial by two suc-
cessful music outlets, are the talk of
area broadcasters who are stunned
by what he was willing to offer the
Univ. of Nevada for the rights to the
UNLYV Rebels football and basket-
ball broadcasts. “It’s more than any
FM has ever paid, probably in any
market,” comments one competitor.

Marcell, who describes his format
as similar to Albuquerque’s KOB,
defends that move saying, “It’s our
philosophy that if you attract and
put a substantial amount of money
into a sports program, then why
have one sports audience, and then
during the day or weekdays not
serve that audience? And so what we
have done is to think through our to-
tal communications clock.” As a
consequence, the station will feature
a segment on sporis every 30 min-
utes, including up-to-date sports
scores and race results.

To achieve that product, KMZQ,
headed by president Stanley K.
Karas, has signed ESPN's Randy
Rosenbloom as football play-by-
play announcer and as the station’s
morning news and sports anchor.
Afternoon news/sports announcer
Len Howard will also handle bas-
ketball play-by-play.

The station, targeting adults 30-
44, will feature several personalities
and a music format consulted by Ed
Winton, president of the Winton
Consulting Group. Winton has used
the easy listening format on stations
which he has both owned and con-
sulted in the Tampa Bay area.

“We have several things we’ll fea-
ture on KMZQ,” says Marcell.
“Some of them are subtle, but some
will come as total surprises.”

there’s no comparison because
they're AC.”

He contends that the station,
which had judged Bonneville’s “ex-
perimental” easy listening sound a
failure (Billboard., Aug. 13), is pio-
neering “a new approach” to the
beautiful music format. “It’s not AC
by any stretch of the imagination,”
he says, noting that such artists as
Kenny Rogers, Barry Manilow, Bar-
bra Streisand and Carly Simon are
“in,” but that performers like Men
At Work and Culture Club are
“out.”

Media buyers, as a rule, “have a

problem with beautiful music,” he
continues. “But we’re going to fill a
void that will super-serve the ne-
glected 35-44 demo. In our view, it’s
the future way of doing business in
this area.”

Feuer, who’s keeping his air staff
intact “at this stage of the game,” ex-
plains the secrecy surrounding the
format change: “I wanted to keep
people guessing,” he says. “l didn’t
want to give anyone in the market a
chance to reposition themselves.” A
creative campaign developed by the
Zechman agency in Chicago will
bow shortly.

oy _' E

BUNNIES AND FISH—KHTZ-FM Los Angeles air personality Charlie Tuna

interviews Los Angeles Playboy Club bunny Paula Bond after she was se-
lected the club’s 1983 bunny of the year.

i

LOS ANGELES—After seven
years of programming Pasadena’s
KRLA, Jack Roth has resigned.
“Maybe it isn’t as much fun as it
used to be.” he says.

Roth joined the station when Art
Laboe was in charge. Laboe, who
was as devoted to the Mexican com-
munity of East Los Angeles as it was
to him—that association dated back
to 1955 when Laboe hosted dances
at El Monte Legion Stadium and
broadcast nightly on KPOP—put a
great deal of his own money in the
facility to see it through rough finan-
cial times during its long license
battle.

When the new owners, a consor-
tium of interest groups headed by
Bob Hope. took over almost four
years ago, they failed to recognize
what Art Laboe knew: that the key
to the station’s success lay in catering
to the large Latin community. half of
which speaks only English and was
raised on the soft soul sound in-
digenous to the area. Instead. they
went after the mass appeal dollar.

Roth tried to deliver manage-
ment’s conception of the station, but
failed. Contests that appealed to one
segment, music geared totally to an-
other, and a never-ending string of
personalities who somehow didn’t
fit, brought the station to new ratings

When consultants Burt Sherwood

Vox Jox

depths.

Simon Named To KKHR Staff

By ROLLYE BORNSTEIN

As KNX-FM Los Angeles readies
itself for the conversion from AOR
(actually, that’s not a totally accu-
rate description of what the station is
doing now, but it will all be a moot
point soon) into hit radio, the air-
staff of soon-to-be KKHR is being
lined up. The first appointment, that
of morning man Lou Simon, has just
been announced. Simon, who had
been doing afternoons at Phoenix’s
KZZP, is currently handling mid-
days at the Arizona outlet.

Another former KZZP air person-
ality, morning man Crazy Dave Otto,
hasrelocated. He's now doing 6 to 10
a.m. on Dallas’ WFAA, which has
applied for new calls (but we can't
remember what) for its “progres-
sive/oldies” format (it’s even harder
to describe than KNX-FM’s ap-
proach. Dennis Anderson from
Wichita’s KQAM, who had been
filling the WFAA morning slot on
an interim basis, has now moved to
the 3 to 8 p.m. shift.

KMET Los Angeles, one of the
most stable AORs in the country un-
til recently, will undergo a couple of
major lineup changes later this
month. Seven-year morning vet Jeff
Gonzer moves to afternoons, replac-
ing David Perry, who resigned last
month, while the KISW Seattle
morning team of John Langan and
Mike West move down the coast to
handle mornings at the Mighty Met.

L

Bobby Skafish, one of Chicago’s
most prominent progressive music
personalities on WXRT there, has
“sold out” or “come to his senses”
depending on who you talk to. In ei-
ther case, he’s joined the airshift
staff of WLUP (its biliboard was
correct; they are changing the
Loop). He'll be doing 6 to 10 p.m.

Former evening personality Bill
Evans is expected to remain with the
station. Skafish’s contract, by the
way, was negotiated by none other
than Loop morning sportscaster and
attorney Bruce Wolff.

Bernie Kvale’s back in action. The
longtime WLW Cincinnati sales ex-
ecutive is back in his hometown of
Chicago as VP/GM of RKO’s
WFYR, replacing Jim Barker, who
resigned last week. Kvale, who
served as WLW’s sales manager
back in the days when it was owned
by Avco, was elevated to GM while
Joe Scallon’s Mariner Broadcasting
controlled the 50kw powerhouse. . ..
Speaking of RKO managers who've
resigned, Tom Baker, GM of Bos-
ton’s WROR, tendered his notice
last week after five years.

Now that it looks like WLAK Chi-
cago will be going AC, the latest
word is that WXFM there may be
headed in the same direction.’XFM,
licensed to EImwood Park, is an FM
religious outlet at 104.9 which
owner Robert Victor is willing to
sell. Word is Cox Communications
might be willing to buy, to the adult
contemporary tune of $10 million.

And from the Merchandising
Mart, WMAQ now covers Chicago
with AM stereo (the Kahn system),
and PD Ted Cramer has even better
news: receivers that pick it up
should be available by next month.

* kK

Several changes at KSSK Hono-
lulu since Aku’s death last month,
and even more changes at KSSK’s
FM counterpart KULA, as Heftel
Broadcasting and KSSK/KULA
GM Earl McDaniel have realigned
both facilities. Filling the huge
morning void on KSSK created by
Aku’s passing will be the new team
of Price & Perry (if you have to go,
isn’t it nice to know it took two
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people to replace you?). Price is
Larry Price, who has been handling
mornings on an interim basis, and
Perry is former program director
and afternoon drive jock Michael
W. Perry. If the word “former”
sparks your interest, then jot down
the new PD’s name: Dale Machado.
Dale’s been with the station for
years, starting as Aku's producer
and rising to production director, a
post he'll continue to hold. Filling
the afternoon slot at the full-service
AC outlet known as “The Super Sta-
tion” is well-known Hawaiian radio
personality Kimo Kahoano.

As for the FM, KULA has
dropped automation and now bills
itself as “Light Rock, Less Talk,”
which pretty much sums up the
sound conceived by Heftel’s Ken
Wolt and C.C. Matthews (some guys
will do anything for a Hawaiian va-
cation). It's programmed by Jim Pe-
ters (another longtime Island radio
vet, most recently with KMAI’s mid-
day show).

* ok k

Programming an all-news station
in Anaheim with an Orange County
budget, going up against two high-
powered megabuck all-news outlets
in Los Angeles, is enough to make
anyone turn to basket-weaving.
Luckily, PD Dave Forman didn’t
have to resort to that; he owns a
recording studio. Forman has re-
signed his post as PD of Anaheim’s
KNWS and its well-known AOR sis-
ter station, KEZY, after six years in
that position. Programming KNWS
(which was KEZY-AM, an AOR
outlet, turned oldies until its switch
to news last year) will be Bill Cooper.
Cooper, an anchor on the AM in the
past, was news director of L.A.’s
KRLA and a news writer for KFWB
across town. ... Filling Forman’s

(Continued on page 15)

= ‘FUN’ WANES AFTER SEVEN YEARS::

- Roth Steps Down
From KRLA Post

o
%

and Bill Hennes were brought in this
year, they were handed a very de-
pressed facility. At least they knew
what didn’t work: all “British inva-
sion” was out.

Things looked better in the winter
book. which was completed shortly
after their arrival was up. Roth had
gone back to the basics, appealing to
the largely Hispanic audience with
Mucho Morales doing nights, using
Laboe’s old ploy of requests and
dedications. But Mucho isn’t Art—or
maybe it was just harder to regain an
audience the third time around.

It sounded right, thought Roth,
but the numbers were wrong. The
spring book showed only a 1.7. Sher-
wood and Hennes fought to remove
the Hispanic influence, but Roth
won the battle. Requests and dedi-
cations would stay. The station
would not change direction again.

“That’'s why everyone was
shocked around here,” comments
Roth on his resignation. “While it's
no sccret that there has been some
animosity between the consultants
and myself, management has been
backing me all the way. My relation-
ship with Burt West (GM of KRLA)
has been good, but there are a lot of
things I've wanted to do.

“This has been an all-consuming
job. There has never been the time to
develop the projects I've had in
mind. I'm interested in writing, syn-
dication and television, and maybe
I'll be selling Thom McAnn shoes in
a couple months, but at least [ won't
be a guy whosays ‘I should have.””

ROLLYE BORNSTEIN

Fort Worth's
WBAP Tightens
Country Playlist

By KATY BEE

FORT WORTH—WBAP here has
tightened its playlist to 30 records in
recent weeks. The reason, appar-
ently, is simple: the station is enforc-
ing its own policy.

“We had become lax in our pro-
gramming,” says R.T. Simpson, op-
erations manager of the legendary
country powerhouse. “There really
is no new music policy or departure
from the past. We are just tightening
back to the basic top 30 that the clear
channel format intended to project
all along.”

Like many clear channel AMs,
Simpson says, WBAP is “more talk,
weather and information oriented.
We carry the Maverick and Ranger
games here, too.” Comparing
WBAP to its FM counterpart KSCS,
which utilizes the “Continuous
Country” format and is leading all
area country statiens with a 7.2—
ranking it second overall in the Dal-
las/Fort Worth metro—Simpson,
surprisingly, notes, “There are not as
many currents included on the AM.
The ‘Continuous Country’ approach
on the FM simply leaves more time
available to program music.”

Regardless, Simpson welcomes all
promotion calls at WBAP concern-
ing new product. However, he adds,
“We basically program from Bill-
board, Radio & Records and
Gavin.” As far as WBAP’s plans for
maintaining its stronghold in the
market—the station currently stands
at a healthy 6.0—Simpson keeps the
music policy brief: “We will stick
with the hits.”
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Dick Clark’s “National Music Survey” has rocketed
to the top on over 520 Mutual stations across the
country. And nowy, it's sounding better than ever.

With more music to bring you more listeners.
Fewer commercial breaks, to keep them tuned
in to your station. And to give you the finest
sound on the dial, Mutual’s now broadcasting
“National Music Survey” in stereo — via satellite.

Let Dick Clark take your station up the charts,
behind the scenes, and into the hottest sounds
of today’s music. With Dick Clark and Mutual,

the sound of success never sounded better.

Dick Clark’s National Music Survey
Mutual .l

MUTUAL BROADCASTING SYSTEM

www.americanradiohistorv.com
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SUCCESS HAS NEVER TASTED SO HOT.

jé?ﬁ/o ng&g,_a
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FIRST THERE WAS

“NEVER GONNA LET YOU GO'....

The hottest ballad of the Summer. And the biggest U.S. hit of Sergio’s career. #1 A/C. #4 Billboard Hot 100.

Top 30 Black. Now shaping up as a global success story.

AND NOW THERE'S

“RAINBOW'S END'....

The beginning of another winner. The second single from his hit album.

Produced by Sergio Mendes.

SERGIO MENDES HAS ARRIVED
On A&M Cassettes & Records.

© 1983 A&M Records, Inc . All Rights Reserved X

www.americanradiohistorv.com
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® Continued from page 12

PD post at KEZY is air personality
David Symonds, a former Radio One
(as in BBC) personality, while Amy
Hiatt is upped to MD, replacing
Larry Reisman.

* * Kk

Now that Plough’s Tampa outlet
is segueing from AOR to top 40, GM
Gary Kines has made a few an-
nouncements about the Dwight
Douglas-consulted station. One is
the appointment of Steve Davis as
PD (he’s currently the assistant PD
at Birmingham’s KRXX, a station
he used to program prior to joining
Atlanta’s Z-93 and Chicago’s
WBBM-FM). The other is a call let-
ter change to WZNE, known on the
air as “Z98.”

* X K

As Perry Ury, president of the Ten
Eighty Corp. (WTIC-AM-FM Hart-
ford), devotes more time to
“Radius” (what’s Radius, you ask?
It’s an alternative long distance tele-
phone company recently acquired
by Chase Communications, the or-
ganization that owns Ten Eighty), a
few promotions have been an-
nounced. Congratulations are in or-
der for vice president of operations
Tom Barsanti and vice president of
sales Robert Dunn. Both have been
upped to senior vice presidents of
Ten Eighty.

Also moving up is Joe Restifo.
The veteran Cleveland programmer,
who has been serving as national op-
erations manager for Al Ham Pro-
ductions, the originator of the “Mu-
sic Of Your Life” format, has been
upped to vice president of oper-
ations for Ham’s outfit.

All American Cathy Dougherty,
news anchor for Storz’ WHB Kansas
City (Middle America at its finest),
has gone South and ethnic. Appeal-
ing to Miami’s large Hispanic popu-
lation, she’s been transformed into
Cathy Cruse and as such accepts the
coveted news director/morning an-
chor slot on Y-100 there. She re-
places Jim Reihle, who reunites with
Tanner In The Morning on WASH-
ington.

Speaking of Kansas City, long-
time AM AC outlet KMBZ is
adopting a “more talk and less mu-
sic” format as the Bonneville-owned
station moves further away from AC
and more towards information. That
means a programming opportunity
for a good news/talk PD.

Easy listeners to Bonneville-pro-
grammed KEZB El Paso got the
shock of their lives last week. The
station is now B-94, a top 40 outlet
programmed by Ron Haney, who’s
looking for an afternoon person-
ality.

* Kk K

It’s official: “Banana” Joe Mon-
tione and his partners in Starview
Media now own “92 Rock™ in York,
Pa. As nostalgia-formatted WRHY
fades into the past, top 40 WHTF
enters the scene, with Montione
doing afternoons while continuing
to program WILK Wilkes Barre.
Filling some of the void at WILK
while Joe commutes are Frank E.
Warren and Shivaun C. Henahan,
who’ve been upped to assistant PD
and music director respectively.
Former MD Don Randler now han-
dles the music in York.

KILO 94 Colorado Spring’s
morning opening has been filled—
twice. The offending duo is Bell &
Brull, two former musicians who
find more money in playing other
people’s records than making their
own. Jennifer Bell continues as the
station’s assistant PD, while Dave
Brull vacates middays but continues

Vox Jox

as production director.
Congratulations to Jack Randalil.
The WAWA/WLUM PD has been
promoted to assistant manager of
the Milwaukee All-Pro outlets. ...
Down the road a piece, a change in
the reins of Racine’s WRKR has oc-
curred. Steve Warren vacates his
programming position, and Pat
Martin, most recently PD of Mil-
waukee’s country-formatted WBCS,
takes over as PD of the top 40 outlet.
Warren devotes more of his atten-
tion to his smaller market consult-
ancy, The Programming Co-op,
while looking at other Milwaukee
programming opportunities.
* * Kk

Changes at Tulsa’s adult contem-
porary Christian outlet: PD and
morning man Mike Adams resigns to
open a programming consultancy.
Replacing him in mornings is Randy
Fuller, who comes across town from
KRAYV, while Tim McDermott is
named PD of the class C FM outlet.
New to the evening shift is Jim
MecNicholas, who had been with
Chicago’s WCRM.

(Continued on page 22)
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Long Unveils New Consultancy

Former TM President Seeks To ‘Educate’ Clients

DALLAS—Dissatisfied with the
consultants he used at his own sta-
tion, Jim Long, longtime president
of TM Companies, and currently a
principal in Long-Pride Broad-
casting, has developed “a concept
he’d trust his own stations with,”
says Dave Gariano, manager of pro-
gram consultation for the newly
formed Jim Long & Partners, a con-
sultancy based here.

“We’re trying to educate people to
the point that no longer can you ex-
ist with syndicated programming or
consultants not concerned with the
specifics of your market,” says Ga-
riano, a former associate of Sebas-
tian/Casey, and more recently PD of
Doubleday’s WLLZ Detroit. “Un-
less you understand the history,
competition and unique aspects of
an individual market, you really
can’t do an effective job.”

What Jim Long & Partners will do
is “help stations explore and investi-
gate their markets in a cost effective
way. The stations do the legwork
within our guidelines, and we’ll do
the compilation,” says Gariano, who

'Most Added Records |

The week’s five most added singles at
Billboard’s reporting stations in each of four formats.

# of Billboard’s  # of Billboard’s
stations stations
adding record now reporting
Title, Artist, Label this week record
i HOT 100
o SSedewy o0
1 “True,” Spandau Ballet, Chrysalis 43 95
2 “Tell Her No,” Juice Newton, Capitol 37 7
3 “Telefone Long Distance Love
Affair,” Sheena Easton, EMI America 36 36
4 “Big Log,” Robert Plant, Atlantic 28 60
5 “Someone Belonging To Someone,”
Bee Gees, RSO 28 29
— BLA(f‘]c .
®0Stations)
1 “I Know,” Philip Bailey, Columbia 25 55
2 “Pilot Error,” Stephanie Mills,
Casablanca 23 38
3 “Talk To Me,” Lew Kirton,
Believe In A Dream 22 23
4 “Say It Again,” Shawn Christopher,
LARC 21 21
5 “Party Train,” Gap Band, Total
Experience 16 59
COUNTRY S
el . (124 Seations)
1 “Lady Down On Love,” Alabama, \
RCA 92
2 “You Got A Lover,” Ricky Skaggs,
Epic 101
3 “Midnight Fire,” Steve Wariner, RCA 36 88
4 “Anybody Else’s Heart But Mine,” )
Terri Gibbs, MCA 35 57
5 “Guilty,” Statler Brothers, Mercury 34 68
Gy ADULT CONTEMPORARY )
................................... (B4 Nations) .
1 “Rainbow’s End,” Sergio Mendes,
A&M 15 48
2 “Don’t You Know How-Much I Love
You,” Ronnie Milsap, RCA 15 43
3 “Lady Love Me,” George Benson,
Warner Bros. 14 41
4 “Nights Are Forever,” Jennifer
Wamnes, Warner Bros. 12 50
5 “Somebody’s Gonna Love You,” Lee
Greenwood, MCA 12 20
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points out that unlike other com-
panies, Long has “a real world labo-
ratory to work in.” Gariano is refer-
ring to the company formed by Long
and entertainer Charley Pride,
which owns Wichita’s successful top
40 outlet KEYN and its AM oldies
counterpart KQAM and has re-
cently purchased country-formatted
KAYD/KAYC Beaumont.
“Sometimes consultants get into
one format,” continues Gariano,
“and then they branch out into areas
they know little about.” To avoid
that, Long & Partners has estab-

AFTER FIVE YEARS

lished the concept of “master con-
sultants”—working local program-
mers who will be “idea people” for
client stations.

First on the list is Charlie Ochs,
PD of Houston’s KIKK-AM-FM.
“Charlie’s a very successful country
programmer daily dealing with the
problems of the job,” says Gariano.
“As such, he can be a great resource
for a client station.” The company
will utilize Ochs and others like him
in an advisory capacity. Client sta-
tions will deal with Gariano, who in
turn will seek the advice of Ochs.

Douglas Exits KXOK
For Post At WCZY

DETROIT—After five years in ev-
ery capacity short of engineer at
KXOK St. Louis, Lee Douglas, who
assumed the GM position at the
Storz outlet 16 months ago, has re-
signed to become station manager of
Gannett’s WCZY here.

“It’s the number two position at
the station,” says Douglas, a former
air personality and programmer of
several well-known top 40 outlets,
including New York’s 99X and
Miami’s WMYQ. “I'll be primarily
functioning to head up the program-
ming effort, but I’ll be involved with
every aspect of the station.”

With the announcement of
Douglas’ arrival, GM Jim Mulla
also promoted WCZY operations
manager Dave Shafer to the post of
operations director for WCZY and
its AM counterpart WLQV.

Describing the AC-formatted
"CZY, home of several longtime De-
troit personalities, including highly
paid morning: man Dick Purtan,
Douglas says, “We’ll continue in an
adult contemporary direction. Gan-
nett is prepared to do whatever is
necessary to really win, and I've
never had that opportunity before.”

Since Douglas’ arrival at KXOK
nearly six years ago, the station has
shifted from top 40 to AC to, as of
this spring, an all-talk direction.
“We doubled our audience after
eight weeks with the format and re-
established the station. Talk was the
one void in the market. Everybody
thinks of KMOX, but they’re talking
only four hours a day. The rest of the
time they’re news or sports,”
Douglas says.

“I think KXOK will be successful.

It’s a slow growth format, but they
should have a good fall book. I've
done as much as I could to position
the station, so the offer from Gan-
nett really came at the right time,” he
continues.

At this point KXOK has neither
an official GM nor a PD. Morning
personality Gary King has been pro-
gramming the station on an interim
basis, but no decision from Storz’
Omaha headquarters has been an-
nounced.

Dallas/Ft. Worth
Study Measures
AM Awareness

LOS ANGELES—News and in-
formation, interesting personalities
and country music are what draws
the Dallas/Fort Worth radio au-
dience to the AM band, according to
a joint listener research study con-
ducted by five area radio stations.

The management of KAAM,
WBAP, KLIF, KFJZ and WFAA
“were hoping to find a unique AM
listener benefit that could be pack-
aged into some kind of co-op adver-
tising campaign,” according to
KAAM GM Bill Steding, who adds
that the results “were not surprising
and a little disappointing.”

Among the complaints about AM
cited by hsteners were too much talk,
poor sound quality and a lack of
programming options. In view of the
inconclusive findings, the AM
awareness campaign is on hold.

LONDON, DANIELS JOIN STAFF

KLAV Adds New Personalities

LAS VEGAS—This city’s “Superhit station,” as KLAV is now billed, is gear-
ing up heavily for the fall book. GM Morgan Skinner has hired longtime local
personality Jack London to do mornings and another local mainstay, Jack
Daniels, as operations manager and midday jock for the top 40 outlet.

Both personalities move over to the class C FM from KORK here. Skinner,
himself a former KORK employee and the only RAB certified radio market-
ing consultant in Nevada, is looking beyond the local station in formulating

his plans for KLAV.

“We expect to be consulting other stations as well,” he says, “Not top 10
markets, maybe not even top 40, but there are a wealth of smaller market facil-
ities we can really be of service to.” He adds that he looks forward to ownership

opportunities in the near future.

Skinner describes KLAV’s formatas “similar to ‘Hot Hits,” heavy dayparting.
It’s really ROR —rhythm oriented rock. It’s not a change in format, just a re-

finement.”

In addition to London and Daniels, who is using the airname J. Daniels to
avoid conflict with another air personality of the same name at KRAM here,
the station features Ted Kramer on afternoons, Shawn St. John Nights, and

Mike Evans overnights.

advoging ‘€86l ‘0z LSNONY
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Spanish-Language WOJO Gaining Ground In Chicago

By MOIRA McCORMICK

CHICAGO — When 24-hour
Spanish FM station WOJO here
jumped a full share point from the

fall Arbitron book to the winter one
(2210 3.2), and leaped from 22nd to
12th 1n overall ranking, it was widely
assumed that the newly imple-
mented Differential Survey Treat-

ment was responsible. But WOJO
vice president and general manager
Athena Sofios attributes the rise in-
stead to the fact that Arbitron put
the 1980 census into effect, which in-

creased the weighting of Hispanic
responses.

The numbers look good, but
Sofios feels they’d be even more dra-
matic if Arbitron’s methodology

AUGUST 20, 1983, BILLBOARD

As Program Director, yourcf'ob
is to get and keep listeners. To do
that you need good strategy, deter-
mination and the best tools to

work with.

At AP Network News, we want

You're looking at a man who ood use some good‘ws.

The new AP Network News.

minute versions.

Our new reports are short, and
they’re jammed with reliable infor-
mation. You’d expect that from AP.

We've added these reports to our
schedule of hourly newscasts,
already available in 2 and five

»l

News has expanded its feature pro-
gramming, from consumer affairs to
computer news. It’s information

programming you and your

audience will enjoy. .
Best of all, our increased service
comes without an increase in cost.

to help. That’s why we’re generating
an additional 24 dynamic, drive-
time news updates each day. All free
of commercial clearances.

A two-minute NewsWatch
highlights breaking news at the
bottom of the hour. Our 60 second
NewsMinute features the top stories
at two minutes before the hour.

What’s more, they add un-

matched flexibility to your overall
programming.
And AP Network News actually
helps you keep listeners tuned to
your station while keeping them
tuned-in to the world.

There’s more. AP Network

So, if you can use some good
news in your ratings battle, call
Glenn Serafin at (212) 621-1511 for
more information and our latest
demo tape. He'll explain how AP
means good news for your lis-

1 teners—and good news for
[AP | you at ratings time.
WIS N

Associated Press Broadcast Services. Without a doubt.
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more accurately reflected Chicago’s
Hispanic community. The spring
book’s drop to 2.8, she maintains,
“doesn’t signify we lost listeners—we
have the same listeners this year as
last. Tt’s just that fewer people re-
sponded this time around.
“Although they (Arbitron) have a
set (weighting) percentage, they
don’t keep constant the number of
Spanish diaries they send out. So
the number of respondents varies,
and our share goes up and down de-
pending on who gets the book.
“Additionally, the initial phone
call and letter (to potential partici-
pants) are both in English.” Sofios
explains thata considerable percent-
age of Chicago’s Hispanic popu-
lation neither speaks nor reads any-
thing but the most rudimentary
English, “and if you don’t know
English you’re likely to toss out an
official-looking document like that.”
WOJO does not subscribe to Arbi-
tron, says Sofios. “If there were com-
petition in the Spanish market, we
might. We don’t sell dayparts; we
sell WOJO first as Spanish, second
as Chicago, and third as a station.”

Sofios says that the lack of compe-
tition in the Chicago metro area
(which she maintains has substan-
tially more Hispanics than the cen-
sus shows—at least 10% of Chicago’s
7.5 million people) is due to several
things. “We have a maximum FM
signal, which is expensive,” she ex-
plains. “Also, Spanish radio is diffi-
cult to sell, and a lot of people are
hesitant to jump into it.”

Difficulties aside, WOJO has
made “dramatic” leaps in sales each
year since converting to 24-hour
non-brokered Spanish in 1980.
Sofios cites a “steady 20% increase in
sales” over the past two years and
says she expects the same or better
this year.

WOJO’s numbers increases have
had little or no effect on potential
advertisers, according to Sofios, al-
though they have “caused more at-
tention from other stations and
media buyers.” Advertisers, how-
ever, “are not going to buy Spanish
unless they have a mindset to buy
Spanish,” she says. “Language is not
as big a problem as a cultural bar-
rier” to advertisers wanting to make
the leap into Spanish radio, she
adds.

“When we talk to potential adver-
tisers going into the Spanish market,
we frequently have to act as cross-
cultural interpreters,” she continues.
She cites as example an MCI repre-
sentative who was looking into ad-
vertising on WOJO, and whose pro-
posed ad strategy was similar to
MCI’s television commercial in
which a middle-aged couple is cry-
ing about the phone bill from their
son.

Sofios had to explain that such an
approach would alienate the ex-
tremely family-oriented Hispanics—
“Money is no object when it comes
to Mom and Dad”—and suggested
an alternate scenario depicting doz-
ens of cousins and aunts and uncles
lined up waiting to talk.

The breakdown of Chicago’s His-
panic population is almost identical
to national figures: 65.6% Mexican,
16.7% Puerto Rican, 59% Cuban
and 11.9% other nationalities.
WOJO reflects this diversity in the
community with its “international
Spanish” programming. An-
nouncers speak accent-free, dialect-
free Spanish, music programming is
a mix of all nationalities (though
Sofios says slightly more Mexican
music is played in keeping with the
population breakdown), and inter-
national news covers the gamut of
Spanish-speaking countries.
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Billboard. Singles Radio Action

MICHAEL SEMBELLO—Maniac (Casablanca)

THE HUMAN LEAGUE—(Keep Feeling) Fascination (A&M)
BONNIE TYLER—Total Eclipse Of The Heart (Columbia)

mined by station personnel.

personnel.

%% KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
*PRIME MOVERS—those records registering good upward movement on the
station’s playfist as determined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

oADD-ONS—AIl records added at the stations listed as determined by station

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

Pacific Southwest Region

mmm* PRIME MOVERS =mmm

EURYTHMICS-Sweet Dreams (RCA)

THE HUMAN LEAGUE—(Keep Feeling)
Fascination (A&M)

CULTURE CLUB-I'll Tumble 4 Ya (Virgin/Epic)

mmm® TOP ADD ONS s

SPANDAU BALLET-True (Chrysalis (CBS))

LAURA BRANIGAN-How Am | Supposed To Live
Without You (Atlantic)

FRANK STALLONE-Far From Over (RSO)

s BREAKOUTS mmm

THE ANIMALS-The Night (1.R.S.)
EDDY GRANT-! Don't Wanna Dance
(Portrait/lce)

KDZA-FM—Pueblo
{Rip Avila-M.0.)
s MICHAEL SEMBELLO-Maniac 4-1
Y& RITA COOLIDGE-AI Time High 105
% QUARTERFLASH-Take Me To Heart 118
* THE HUMAN LEAGUE—(Keep Feefing) Fascination 14-9
% ELO—Rock 'N' Roll Is King 16-11
© JUICE NEWTON-Teli Her No
© SERGIO MENDES—Rainbow's End
© THE TALKING HEAOS-Burning Down The House
© THE ANIMALS-The nghl
© EDOY GRANT-! Don't Wanna Dance
. cOIIIE MILSAP-Don't You Know How Much | Love
u

KFMB-FM (B100)-San Diego
{Glenn McCartney-M.0.)

i MICHAEL JACKSON-Human Nature 5-3

Jri DONNA SUMMER-She Works Hard For The Money

95
% MICHAEL SEMBELLOManiac 20-8
* RITA COOLIDGE-AIl Time High 12-10
% BILLY JOEL-Teft Her About It 19-14
oo HERB ALPERT-Garden Party
oo RONNIE MILSAP-Don't You Know How Much | Love

You
© AR SUPPLY-Making Love Out Of Nothing At All
© SPANDAU BALLET-True

KGGI-FM (99-1-FM)—Riverside
(Kraig Hubbs—M.D.}

%% THE POLICE-Every Breath You Take 1-1

%% MICHAEL SEMBELLO-Maniac 3-3

% CULTURE CLUB'l Tumbe 4 Ya 6-5

J MTUME-Juicy Fruit 18-10

% AIR SUPPLY-Making Love Out Of Nothing At All 19-12

oo RITA COOLIOGE-AIl Time High

oo STACY LATTISAW-Miracles

© THE MANHATTANS—Crazy

© SMOKEY ROBINSON AID SARBARA MITCHELL-
Blame It On Love

KNS-FM-Los Angeles
{Michael Schaefer-M.D.}
e EURYTHMICS-Sweet Dreams 3-2
*k Dgnkl OURAN-is There Something | Should Know

% THE HUMAN LEAGUE—(Keep Feeling) Fascination 5-4
% SHERRIFF-When |'m With You 20-14

* WHAM-Bad Boys 22-15

oo SPANDAU BALLET-True

© MEN WITHOUT HATS-The Safety Dance

© SHEENA EASTON-Telefone (Long Distance Love Affair)

KIMN-AM-Denver
{Gloria Avila-Perez-M.0.}
% EURYTHMICS-Sweet Dreams 2-1
Y& MICHAEL SEMBELLO-Maniac 4-2
% DONNA SUMMER-She Works Hard For The Money 5-4
 MEN AT WORK-It's A Mistake 6-5
% THE HUMAN LEAGUE—(Keep Feeling) Fascination 9-7
ee JEFFREY 0SBORNE—Don't You Get So Mad
© SHALAMAR-Dead Giveaway
© BONNIE TYLER-Total £ctipse Of The Heart
© ELTON JOHN-Kiss The Bride
© SPANDAU BALLET-True
3 Lnn'gu RIVER BAND-You're Driving Me Out Of My
Ni

KiQQ-FM-Los Angeles
{Robert Moorhead—M.0.)

© ARETHA FRANKLIN-Get It Right

© LAURA BRANIGAN-How Am | Supposed To Live
Without You

© NiNA-99 Balicons

© BAD MANNERS-That'll Do Nicely

© THE TUBES-Tip Of My Tongue

© EDOY GRANT- Don't Wanna Dance

® SPARKS- Wish | Looked A Little Better

© THE COCONUTS-If | Only Had A Brain

© SPANDAU BALLET-True

© ELVIS COSTELLO AND THE ATTRACTIONS£veryday
| Write The Book

© THE KINKS-Don't Forget To Dance

© SHEENA EASTON-Telefone (Long Distance Love Affair)
© MADNESS-It Must Be Love

KKXX-FM-Bakersfield
{Dave Kamper-M.0.)
%% DAVIO BOWIE—China Girl 11-7
% CULTURE CLUB-I'll Tumble 4 Ya 18-10
% JACKSON BROWNE—Lawyers In Love 24-14
% MEN WITHOUT HATS-The Safety Dance 23-19
% NAKED EYES-Promises Promises 25-20
oo BONNIE TYLER-Total Eclipse Of The Heart
oo SPANDAU BALLET-True
* AR SI.IPPLY-Makm%MM Out Of Nothing At All
© ELTON JOHN—Kiss
© JUICE NEWTON-Tell Her No
« ROBERT PLANT-Big Log
© SHEENA EASTON-Telefone (Long Distance Love Affair)

KLUC-FM-Las Vegas

{Randy Lundquist-M.D.)
%% THE POLICE-Every Breath You Take 1-1
%% QUARTERFLASH-Take Me To Heart 22
* LOVERBOY-Hot Girls In Love 3-3
% CULTURE CLUB-'ll Tumbie 4 Ya 8-5
* BILLY JOEL-Tell Her About It 23-13
oo SPANDAU SALLET-True
oo JUICE NEWTON-Tell Her No
© FRANK STALLONE-Far From Over
© STRAY CATS—(She's) Sexy + 17
© RITA COOLIDGE-AH Time High
© HEART-How Can | Refuse
© STYX-High Time

KOAQ-FM-Denver
{AHan Sledge-M.0.)
Jr EURYTHMICS-Sweet Dreams 3-2
J& MEN AT WORK-t's A Mistake 6-3
% GULTURE CLUB'll Tumble 4 Ya 138
* MICHAEL JACKSON-Human Nature 17-12
% NAKED EYES-Promises Promtses 1413
oo SHALAMAR-Dead Givea
oo PEABD BHYSOI/HOGEIITA FLACK-Tonight |
Celebrate My Love
© JUICE NEWTON-Tell Her No
© SPANOAU BALLET-True
© FRANK STALLONE—Far From Over
© BONNIE TYLER-Total Eclipse Of The Heart
© THE BEE GEES-Someane Belonging To Someone
© ROBERT PI.‘”T-BI% si)g
© THE TALKING HEA| urning Down The House
© STYX-High Time

KRQQ-FM-Tucson
{Zapotian/Norris-M.0.)

Yok EURYTHMICS-Sweet Dreams 2-2

ak Dglll SUMMER-She Works Hard For The Money
6-

% BONNIE TYLER-Total Eclipse Of The Heart 153
% DURAN DURAN-Is There Something | Should Know
127

* THE FIXX-Saved By Zero 18-11

oo DI0—Rainbow In The Dark

oo ROBERT PLANT-Big Log

© NAKED EYES-Promises Promises

© ASIA-Don't Cry

© FRANK STALLONE—Far From Over

© SERGIO MENDES—Rainbow's End

© AGNETHA FALTSKOG—Can't Shake Loose

KRSP-AM-Salt Lake City
{Barry Moll-M.0.)
%% THE POLICE—Every Breath You Take 2-1
sk MICHAEL SEMBELLO-Maniac 3-2
% EURYTHMICS-Sweet Dreams 74
% DONNA SUMMER-She Works Hard For The Money 96
% THE HUMAN LEAGUE—(Keep Feefing) Fascination

1811
oo BONNIE TYLER-Total Eclipse Of The Heart
o LITTLE RIVER BAND-You're Driving Me Out of My

Mind
© CHARLIE-it's Inevitable
© STRAY CATS—(She's) Sexy + 17
© AIR SUPPLY-Making Love Out Of Nothing At All
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© SHALAMAR-Dead Giveaway
© RITA COOLIOGE-AIl Time High
© ELTON JOHN-Kiss The Bride
© JEFFREY OSBORNE-Don't You Get So Mad

KRTH-FM-Los Angeles
{David Grossman-M.0.)
%% EURYTHMICS-Sweet Dreams 2-1
%% CULTURE CLUBl Tumble 4 Ya 6-3
% THE HUMAN LEAGUE—(Keep Feeling) Fascination 8-5
* WHAM-Bad Boys 19-11
* NAKED EYES—Pwmnses Promises 17-14
oo THE ANIMALS-The Night
oo SMOKEY ROBINSON AND BARSARA MITCHELL-
Blame It On Love
© LAURA BMNIGAH—HW Am | Supposed To Live
Without You
© RiCK SPRINGFIELD-Human Touch

KZZP-FM~Phoenix
{Randy Stewart-P.0,)
Y% LOVERBOY-Hol Girls In Love 11-9
%k MICHAEL JACKSON-Human Nature 24-18
% CULTURE CLUB-I'll Tumble 4 Ya 18-11
* BILLY JOEL-Tell Her About It 27-22
* MEN WITHOUT HATS-The Safety Dance 28-24
oo LAURA BIANIGAN—HW Am | Supposed To Live

Without Yo
oo FRANK STALLONE—Far From Over
© ASIA-Don't Cry
© STRAY clTS—(She’s) Sexy + 17
© RITA COOLIOGE-A!l Time High

Based on station playlists through Tuesday 8/9/83)

SPANDAU BALLET—True (Chrysalis (CBS)
ELTON JOHN—Kiss The Bride (Geffen)
JUICE NEWTON—Telt Her No (Capitol)

XTRA-AM-San Diego
{dim Richards-M.D.)
% MICHAEL SEMBELLO-Maniac 3-2
ak DO:NA SUMMER-She Works Hard For The Money

11-
s THE POLICE-Every Breath You Take 1-1
% EURYTHMICS-Sweet Dreams 4-3
eo BONNIE TYLER-Tota! Eclipse Of The Heart
oo EODY GRANT—I Don't Wanna Dance
© MICHAEL JACKSON-Human Nature
© JEFFREY OSBORNE-Don't You Get So Mad
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© WHAM-Bad Boys
© PEABO BRYSON/ROSERTA FLACK-Tonight |
Celetrate My Love
* JUICE IEVITIJN—T:II Her No
© STYX-High Time
© THE 8EE GEES-Someone Belonging To Someone

Pacific Northwest Region

mmm* PRIME MOVERS =mmm

THE HUMAN LEAGUE(Keep Feeling)
Fascination (A&M)

EURYTHMICS-Sweet Dreams (RCA)

THE POLICE-Every Breath You Take (A&M)

mmmmm® TOP ADD ONS commm

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

RICK SPRINGFIELD-Human Touch (RCA)

STRAY CATS—(She's) Sexy + 17 (EMI-America)

s BREAKOUTS mms
SHEENA EASTON-Telephone (EMI-America)

KBBK-FM-Boise
{Tom Evans—M.0.)
%% BONNIE TYLER-Total £clipse Of The Heart 26-16
4% FRANK STALLONE—Far From Over A-24
% MEN WITHOUT HATS-The Safety Dance 8-4
% JOAN JETT AND THE BLACKHEARTS-fake Friends
16-12

% NAKED EYES—Promises Promises 25-21

© STRAY CATS—(She's) Sexy + 17

@ BILLY JOEL-Tell Her About It

© AtR SUPPLY-Making Love Out Of Nothing At All

© RITA COOLIDGE-AIl Time High

© STYX-High Time

© BILLY 100L-Dancing With Myself

© SHEENA EASTON-Telefone (Long Distance Love Affair)
© AGNETHA FALTSKOG-Can't Shake Loose

© EODIE RABSITT-You Put The Beast In My Heart

KCBN-AM-Reno
(Jim 0'Nef-.0.)
% MEN WITHOUT HATS-The Safety Dance 1-1
Yok JACKSON BROWNE—Lawyers in Love 148
% BONNIE TYLER-Total £clipse Of The Heart 159
% F.R. DAVID-Words 20-13
% MECO-Ewok Celebration 28-20
oo ELTON JOHN-Kiss The Bride
oo intﬁ)ll EASTON-Telefone (Long Distance Love
aif)
© JUICE NEWTON-Tell Her No
© FRANK STALLONE—Far From Qver
© THE KINKS-Don't Forget To Dance
© THE ANIMALS-The Night
© CHRIS OE BURGH-Ship To Shore
© EDDY GRANT— Don't Wanna Dance
© HEART-How Can | Refuse

KCNR-FM—Portland
{Richard Harker-M.D.)
sk THE POLICE-Every Breath You Take 1-1
Jek EURYTHMICS-Sweet Dreams 2-2
% QUARTERFLASH-Take Me To Heart 4-3
% MEN AT WORK-it's A Mistake 11-5
% ELO—Rock ‘N’ Roll Is King 13-10
oo MICHAEL JACKSON-Human Nature
oo MEN WITHOUT HATS-The Safety Dance
© AIR SUPPLY-Making Love Out Of Nothing At All
© BILLY JOEL-Tell Her About It
© MICHAEL SEMBELLO-Maniac
© RICK SPRINGFIELD-Human Touch
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

KFRC-AM-San Francisco
{Kate Ingram—M.0.)
®o RICK SPRINGFIELD-Human Touch
®o RICK JAMES—Cold Blooded
© SPANDAU BALLET-True
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
© THE GAP BAND-Party Time
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© MADNESS-It Must Be Love

KJRB-AM-Spokane
{Brian Gregory-M.0.}

%% PAUL ANKA—Hold Me Til The Mornin' Comes 8-3

%% SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love 14-11

% AMERICA-The Border 12-8

* RITA COOLIDGE-AN Time High 15-10

% LAURA BRANIGAN-How Am ! Supposed To Live

Without You 19-14
© RONNIE MILSAP-Don't You Know How Much i Love

You
© BONMIE TYLER-Total Eclipse Of The Heart
© JUICE NEWTON-Tell Her No
© THE BEE GEES-Someone Belonging To Someone
© THE KINKS-Don't Forget To Dance
© SERGIO MENOES—Rainbow's End

KNBQ-FM-Tacoma
{Sean Lyrch-M.D.}

% DAVID BOWIE-China Girl 7-5

ok THEOHUNAI LEAGUE—{(Keep Feeling) Fascination
13-1

% AMERICA-The Border 21-18

Y SHALAMAR-Dead Giveaway 23-19

* LITTLE RIVER BAND-You're Driving Me Out Of My
ind 29-26

Mind 29-
© HEART-How Can | Refuse
© MEN WITHOUT HATS-The Safety Dance
© ELTON JOHN—Kiss The Bride
© THE KINKS-Don'l Forget To Dance
© THE BEE GEES—Someone Belonging To Someone
© SERGI0 MENDES-Rainbow’s End

KRLC-AM-Lewiston
(Steve Tracy -M. D.}
© BILLY JOEL-Tell Her About It
© SERGI0 MENDES—Rainbow's End
© JOHN DENVER AND EMMYLOU HARRIS-Wild
Mountana Skies
© GEORGE BENSON-Lady Love Me
© RONNIE MILSAP-Don't You Know How Much | Love

You
© BONNIE TYLER-Total Eclipse Of The Heart
® SPANDAU BALLET-True
® JIK GLASER-The Man In The Mieror

KSFM-FM-Sacramento
(Mark Presten—M.0.}
Jr% NEW EDITION-Candy Girt 54
Yk DAVIO BOWIE-China Girl 10-7
% SHALAMAR—Dead Giveaway 16-13
% MICHAEL JACKSON-Human Nature 18-14
oo GEORGE BENSON-Lady Love Me
oo WHAM-Bad Boys
© STRAY CATS—(She's) Sexy + 17
© RICK JAMES—Coid Blooded
© JEFFREY DSBORNE-Don't You Get So Mad
© SPANDAU BALLET-True
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© STEVIE NICKS-Stand Back

KTAC-AM-Tacoma
{Rob Sherwood-M.0.)
%% MICHAEL JACKSON-Human Nature 15-7
Jek MEN AT WORK-it's A Mistake 13-10
% LAURA BRANIGAN-How Am | Supposed To Live
Without You 18-11
% BILLY JOEL-Teil Her About It 23-14
* AR SUPPLY-Making Love Out Of Nothing At All 24-17
© HERB ALPERT-Garden Party
© ELO-Rock "N’ Roll Is King
© CRYSTAL GAYLE-Baby, What About You

KUBE-FM-Seattle
{Tom Hutyler-M.0.)
%% THE POLICE-Every Breath You Take 1-1
% TACO-Puttin’ On The Ritz 2.2
* EURYTHMICS-Sweet Dreams 6-3
* MICHAEL SEMBELLO-Maniac 10-5
* THE HUMAN LEAGUE—(Keep Feeling) Fascination 12-7
oo MEN WITHOUT HATS-The Safety Dance
oo SHALAMAR-Dead Giveaway
© FRANK STALLONE—Far From Over
© LAURA BRANIGAN-How Am 1 Supposed To Live
Without You
© HEART-How Can | Refuse
© BONNIE TYLER-Total Eclipse Of The Heart
© STRAY CATS—(She's) Sexy + 17
© ELTON JOHN-Kiss The Bride

KYYA-FM-Billings
(Charlie Fox-M.0.]

Jc THE HUMAN LEAGUE~(Keep Feefing) Fascination
3.8

1
Jr JACKSON BROWNE—Lawyers In Love 17-13
* JOURNEY-After The Fall 21-16
* MICHAEL JACKSON-Human Nature 23-17
% BILLY JOEL-Tell Her About It 26-20
oo SHALAMAR-Dead Giveaway
oo STRAY CATS—(She's) Sexy + 17
© FRANK STALLONE—Far From Over
© AIR SUPPLY-Making Love Out Of Nothing At All
© BONNIE TYLER-Total Eclipse Of The Heart
© ELTON JOHN-Kiss The Bride
© JEFFREY OSBORNE-Don't You Get So Mad
© GEORGE BENSON-Lady Love Me

KYYX-FM-Seattle
{Elvin Ichlyama-M.0.,)
© ELVIS COSTELLO AND THE ATTRACTIONSEveryday
1 Write The Book
© FREUR—Doot-Doot
© TIM SCOTT-Swear
© KISSING THE PINK-Maybe This Day
© AGNETHA FALTSKOG—Can't Shake Loose
© ASIA-Don't Cry
© CHARLIE-It's Inevitable
© TOM TOM CLUB-The Man With The Four Way Hips
© MINOR DETAILS-Canvas Of Life

North Central Region

mmm % PRIME MOVERS =mmm

BILLY JOEL-Tell Her About it (Coiumbia)
TACO-Puttin’ On The Ritz (RCA)
DAVID BOWIE-China Girl (EMI-America)

mmmmm® TOP ADD ONS smmmm

SPANDAU BALLET-True (Chrysalis (CBS))

GEORGE BENSON-Lady Love Me (Warner
Brothers)

ROBERY PLANT-Big Log (Swan Song)

semmmm BREAKOUTS seasssm
KENNY ROGERS-Scarlet Fever (Liberty)

WBZZ-FM-Pittsburgh
{Chuck Tyler-M.0.)
© MEN WITHOUT HATS-The Safety Dance
© JACKSON BROWNE-Lawyers In Love
© RITA COOLIDGE-A!l Time High
© JEFFREY 0SBORNE-Don't You Get So Mad
© THE POLICE—King Of Pain

WCCK-FM—Erie
(J.J. Sanford-M.D.}
sk BONNIE TYLER-Total Eclipse Of The Heart 4-1
Y RICK SPRINGFIELD-Human Touch 12-5
% ELO-Rock 'N' Roll Is King 10-6

www.americanradiohistorv.com

SHENNA EASTON—Telefone (Long Distance Love Affair) (Emi-America)
THE BEE GEES—Someone Belongs To Someone (RSO)
THE ANIMALS—The Night (1.R.S.)

* A FLOCK OF SEAGULLS-Wishing 147

% STEVIE NICKS-Stand Back 178

oo 808 WELCH-Fever

oo AGNETHA FALTSKOG-Can'l Shake Loose

© STRAY CATS—(She's) Sexy + 17

© DEF LEPPARD-Stage Fright

© RICK JAMES-Cold Biooded

© RITA COOLIDGE-AIl Time High

. LITn:LE RIVER BAND-You're Driving Me Dut Of My
Mi

© HEART-How Can | Refuse

© OEF LEPPARD-Fooling Around

© AXE—Heat In The Street

o KANSAS-Fight Fire With Fire

WGCL-FM—Cleveland
{Tom Jetteries-M.0.)
%% QUARTERFLASH-Take Me To Heart 8.7
ok mt HUMAN LEAGUE—(Keep Feefing) Fascination

* DAVID BOWIE-China Girl 10-9

% STRAY CATS—(She's) Sexy + 17 20-18
* SHALAMAR-Dead Giveaway 21-19

o ROBERT PLANT-Big Log

oo CHRIS DE BURGH-Ship To Shore

© BONNIE TYLER-Total Eclipse Of The Heart
© PAUL ANKA-Hold Me 'Tit The Momin' Comes
© SPANDAU BALLET-True

© JUICE NEWTON-Tell Her No

© HEART-How Can | Refuse

© STYX-High Time

© THE KINKS-Don’t Forget To Dance

© PETER GABRIEL-Salisbury Hilt

WHTX-FM-Pittsburgh

{Keith Abrams—#.D.)
& THE POLICE-Every Breath You Take 1-1
%% THE FIXX-Saved By Zero 74

ELTON JOHN-Kiss The Bride (Geffen)
STRAY CATS-(She’s) Sexy + 17 (EMI-America)
s BREAKOUTS mas

MADNESS-It Must Be Love (Geffen)
= e s )

KAFM-FM-Dallas
(Pete Thompson—M.0.)
s EURYTHMICS-Sweet Dreams 3-1
sk RICK SPRINGFIELD-Human Touch 7-3
% MEN WITHOUT HATS-The Safety Dance 12-5
* BONNIE TYLER-Total £clipse Of The Heart 20-8
oo LAURA BRANIGAN-How Am | Supposed To Live
Without You
oo ROBERT PLANT-Big Log
© SPANDAU BALLET-True
© ELTON JOHN—Kiss The Bride
© DAVID BOWIE-Modern Love

KBFM-FM—McAllen-Brownsville
{Bob Mitchei-M.D.)

Y% THE POLICE-Every Breath You Take 1-1

%% EURYTHMICS-Sweet Dreams 3-2

“ MICHAEL SEMBELLO-Maniac 43

% MEN AT WORK—it's A Mistake 54

% BILLY JOEL-Tell Her About It 21-16

oo STYX-High Time

oo EDDY GRANT-I Don't Wanna Dance

© ELTON JOHN—Kiss The Bride

© SPANDAU BALLET-True

© GEORGE BENSON-Lady Love Me

© CLUB HOUSE-Do It Again Billie Jean Mediey

© MADNESSt Must Be Love

© SHEENA EASTON-Telefone (Long Distance Love Affair)

© JUICE NEWTON-Tell Her No

% THE HUMAN LEAGUE—(Kwp Feeling) Fascination 9-5

% TACO-Puttin' On The Ritz 30-14

% BILLY JOEL-Teil Her About It 25-15

oo GEORGE BENSON-Lady Love Me

oo JEFFREY OSBORNE-Don't You Get So Mad

© DAVID BOWIE-China Girf

© LAURA BRANIGAN-How Am { Supposed To Live
Without You

© EDDY GRANT— Don't Wanna Dance

© RITA COOLIDGE-A! Time High

© ELTON JOHN-Kiss The Bride

© KENNY ROGERS—Scarlet Fever

© BILLY PRICE AND THE KEYSTONE RHYTHM
BAND-Highjackin' Love

WHYT-F M-Detroit
{Lee Malcolm—M.D.}
& THE POLICE—Every Breath You Take 1-1
Jede TACO-Puttin’ On The Ritz 73
% MITCH RYDER-When You Were Mine 16-11
* AStA-Don't Cry 26-17
% FRANK STALLONE—Far From Over 40-23
oo GEORGE BENSON-Lady Love Me
oo SPANDAU BALLET-True
© STRAY CATS—(She's) Sexy + 17
© JACKSON BROWNE—Lawyers In Love
© JOURNEY-After The Fall
o AlR SUPPLY—MaIung Love Out Of Nothing At All
© THE TUBES-Tip Of My Tongue
© THE TALKING HEAD ummg Down The House
© JUICE NEWTON-Tell Her No
© LOUISE TUCKER—Midnight Blve

WHYW-FM-—Pittsburgh

(Jay Cresswell-M.0.)

%% SMOKEY ROBINSON AND BARBARA
MITCHELL-Blame It On Love 17-11

% BILLY JOEL-Tell Her About It 18-13

* LEE GREENWO00D-1.0.U. 10-7

* GEORGE BENSON-Lady Love Me 20-16

© KENNY ROGERS-Scarlet Fever

@ AIR SUPPLY-Making Love Out Of Nothing At All

© AMERICA-The Border

© CLUB HOUSE-Do It Again Billie Jean Mediey

WKDD-FM-Akron
{Matt Pattrick-M.0.)

%% DAVID BOWIE-China Girl 1.1

s & EURYTHMICS-Sweet Dreams 10-8

% RICK SPRINGFIELD-Human Touch 14-11

% MICHAEL SEMBELLO-Maniac 15-13

* 'll'rf HUMAN LEAGUE—(Keep Feeling) Fascination
-4

oo SPANDAU BALLET-True

o0 JUICE NEWTON-Tell Her No

© ASIA-Don't Cry

© FRANK STALLONE—Far From Over

© STRAY CATS—(She's) Sexy + 17

© ELTON JOHN—Kiss The Bride

© SERGIO MENDES—Rainbow's End

© THE TALKING HEADS—Burning Down The House

© ROBERT PLANT-Big Log

© HEART-How Can | Refuse

© SHALAMAR-Dead Giveaway

WOMP-FM-Bellaire
(Owayne Bonds-P.0.)
%% TACO-Puttin' On The Ritz 2-1
Jk JACKSON BROWNE—Lawyers In Love 13-7
% MICHAEL SEMBELLO-Maniac 53
* BILLY JOEL-Tell Her About It 20-16
% MEN WITHOUT HATS-The Safety Dance 28-17
©0 JUICE NEWTON-Tell Her No
oo STARBUCK-The Full Cleveland
© SPANDAU BALLET-True
© LAURA BRANIGAN-How Am | Supposed To Live
ithout You
© SHALAMAR-Dead Giveaway
© GEORGE BENSON-Lady Love Me
© FRANK STALLONE-Far From Over
© BONNIE TYLER-Total clipse Of The Heart
© SHEENA EASTON-Tetefone (Long Distance Love Affair)

Southwest Region

mmm % PRIME MOVERS mmmm

CULTURE CLUB-"ll Tumble 4 Ya (Virgin/Epic)

DONNA SUMMER-She Works Hard For The
Money (Mercury)

MICHAEL SEMBELLO-Maniac (Casablanca)

mmmm® TOP ADD ONS smmmmm
SPANDAU BALLET-True (Chrysalis (CBS))

KHFI-FM-Austin
(Ed Velkman—¥.0.)
% MEN WITHOUT HATS-The Safety Dance 20-10
Yok BONNIE TYLER-Total Eclipse Of The Heart 21-16
* DEBRA HURD-Gotta Broken Heart Again 26-18
% BILLY JOEL-Tel Her About It 27-20
% NAKED EYES—Promises Promises 28-22
oo AIR SUPPLY-Making Love Out Of Nothing At A
oo STRAY CATS—(She's) Sexy + 17
© FRANK STALLONE-Far From Over
© ASIA-Don't Cry
© ELTON JOHN-Kiss The Bride
© STEVIE RAY VAUGHAN-Pride And Joy
© JUICE NEWTON-Tell Her No
© JEFFREY OSBORNE-Don't You Get So Mad
© SPANDAU BALLET-True
© PRIVATE LIVES-Crack In The World
© MADNESSHt Must Be Love

KILE-AM—Galveston
(Scott Tayler-M.0,)

%% QUARTERFLASH-Take Me To Heart 10-5
Yo CULTURE CLUB'N Tumble 4 Ya 19-14
% JOURNEY-After The Fall 23-16
% MICHAEL JACKSON-Human Nature 28-17
% RICK SPRINGFIELD-Human Touch 24-18
o0 JUICE NEWTON-Tell Her No
oo THE KINKS—Don't Forget To Dance
© NAKED EYES—Promises Promises
© LITTLE RIVER BAND-You're Driving Me Out Of My

Nind

i
© STRAY CATS—(She's) Sexy + 17
© ELTON JOHN-Kiss The Bride
© SPANDAU BALLET-True
© MEN WITHOUT HATS-The Safety Dance
© RONNIE MILSAP-Don't You Know How Much | Love
You
© ZEBRA-Who's Behind The Door
© THE BEE GEES—Someone Belonging To Someone

KITY-FM-San Antonio
{Gary Mitchel-M.0.)
%% THE POLICE-Every Breath You Take 1-1
Yok TACO-Puttin' On The Rit 26-14
% ELO—Rock ‘N’ Rotl Is King 32-23
Y CULTURE CLUB-ll Tumble 4 Ya 33-26
% MAONESS-Our House 40-29
oo HEART—How Can | Refuse
oo STRAY CATS—(She's) Sexy + 17
© RITA COOLIDGE-A! Time High
© BILLY JOEL-Tell Her About It
© FRANK STALLONE—Far From Over
© AIR SUPPLY—Making Love Out Of Nothing At All
© NAKED EYES-Promises Promises
© EDOY GRANT— Don't Wanna Dance
© SERGIO MENDES—Rainbow's End
© DERAN CRAIG-One Mind, Two Hearts
© LAURA SRANIGAN-How Am | Supposed To Live
Without You
© F.R. DAVID-Words

KOFM-FM—Oklahoma
(Oave Duquesne—M.0.}
%% PAUL ANKA-Hold Me 'Tit The Mornin' Comes 2-1
%% RITA COOLIOGE-AIl Time High 5-2
* MEN AT WORK-It's A Mistake 8-4
* JACKSON BROWNE-Lawyers In Love 18-9
% CRYSTAL GAYLE-Our Love Is On The Faultline 19-14
oo SERGIO MENDES—Rainbow's End
© QUARTERFLASH-Take Me To Heart
© BILLY JOEL-Tell Her About It
© CULTURE CLUB-I'Hl Tumble 4 Ya
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© AIR SUPPLY-Making Love Out Of Nothing At All
. TOTO—Walbng_FSor Your Love
© THE HOLLIES-Stop in The Name Of Love

KROK-FM-Shreveport

(Peter Stewart-M.D.)
s QUARTERFLASH-Take Me To Heart 10-4
Yok AMERICA-The Border 15-3

(Continued on page 19)
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® Continued from page 18

+ JACKSON BROWNE-Lawyers In Love 32-21
+ MICHAEL SEMBELLO-Maniac 34-22

% ASIA-Don't Cry 40-34

oo SERGIO MENDES—Rainbow's End

oo MADNESS—It Must Be Love

© SHALAMAR-Dead Giveaway

© ELTON JOHN—Kiss The Bride

© ELO—Rock "N’ Roll Is King

© SPANDAU BALLET-True

o KAJAGOOBOO-Hang On Now

© SHEENA EASTON-Telefone (Long Distance Love Affair)

KZFM-FM—Corpus Christi
(John Steele-M.0.)

4 STEVIE NICKS-Stand Back 4-3

% MEN AT WORK-It's A Mistake 8-5

+ EURYTHMICS-Sweet Dreams 11-7

+ JOURNEY-After The Fall 10-9

* ASIA-Don't Cry 20-15

© BONNIE TYLER-Total Eclipse Of The Heart

© ELO-Rock ‘N’ Roll Is King

@ HEART-How Can | Refuse

® LINDSEY BUCKINGHAM-Holidsy Road

© SPANDAU BALLET-True

WEZB-FM—New Orleans
{Nick Dazoo-M.0.)
% MICHAEL SEMBELLO-Maniac 3-1
% CULTURE CLUB-I'l Tumble 4 Ya 73
* AIR SUPPLY-Making Love Out OF Nothing At All 105
* ?;J;m SUMMER-She Works Hard For The Money

% LOVERBOY-Hot Girls In Love 29-16

oo ELTON JOHN-Kiss The Bride

oo BONNIE TYLER-Total Eclipse Of The Heart

© MICHAEL JACKSON-Human Nature

© MEN WITHOUT HATS-The Safety Dance

© THE POLICE-King Of Pain

© LAURA BRANIGAN-How Am | Supposed To Live
Without You

WQUE-FM—New Orleans
{Chris Bryan-M.D.) .

%% RITA COOLIDGE-AN Time High 17-13

% AIR SUPPLY-Making Love Qut Of Nothing At All
19-14

J BILLY JOEL-Tell Her About It 20-15

% MICHAEL JACKSON-Human Nature 25-19

% LAURA BRANIGAN-How Am | Supposed To Live

Without You 24-20

© FRANK STALLONE-Far From Over

© CRYSTAL GAYLE-Our Love Is On The Faultline

© SPANDAY BALLET-True

© NAKED EYES—Promises Promises

© JEFFREY OSBORNE-Don't You Get So Mad

© GEORGE BENSON-Lady Love Me

WTIX-AM—New Orleans
(Barney Kilpatrick M.D.}
Kk :Jzozlll SUMMER-She Works Hard For The Money

Y% MICHAEL JACKSON-Human Nature 16-11
J GULTURE CLUB-'ll Tumble 4 Ya 17-14
 SHALAMAR-Dead Giveaway 26-18

% MEN WITHOUT HATS—The Safety Dance 31-24
oo SPANDAU BALLET-True

@0 THE ANIMALS-The Night

© STRAY CATS—(She's) Sexy + 17

© ASiA-Don't Cry

© TONY CAREY-West Coast Summer Nights

© BONNIE TYLER-Total Eclipse Of The Heart

© ROBERT PLANT-Big Log

© HERB ALPERT-Garden Party

© THE BEE GEES-Someone Belonging To Someone
© TEARS FOR FEARS—Change

© MADNESSt Must Be Love

Midwest Region

mmm % PRIME MOVERS mmmm

QUARTERFLASH-Take Me To Heart (Geffen)
MEN AT WORK-It's A Mistake (Columbia)
MICHAEL SEMBELLO-Maniac (Casablanca)

mammm® TOP ADD ONS mummm

ELTON JOHN-Kiss The Bride (Geffen)
SPANDAU BALLET-True (Chrysalis (CBS))
STYX-High Time (A&M)

mmmmm BREAKOUTS s
SHEENA EASTON-Telephone (EM!-American)

KBEQ-FM—Kansas City

(Todd Chase—M.D.)

oo inEEIA EASTON-Telefone (Long Distance Love
air)

oo EDDY GRANT Don't Wanna Dance

© SPANDAU BALLET-True

© TACO-Puttin’ On The Ritz

KDVV-FM-Topeka
(Towy Stewart-P.0.)
ek MICHAEL SEMBELLO-Maniac 114
s QUARTERFLASH-Take M To Heart 126
* THE FIXX-Saved By Zero 159
¢ DONNA SUMMER-She Works Har For The Money

J MEN WITHOUT HATS-The Safety Dance 38-25
oo LITTLE RIVER BAND-You're Driving Me Out Of My

Mind
oo JEFFREY 0SBORNE-Don't You Get So Mad
© ELTON JOHN—Kiss The Bride
© GEORGE BENSON-Lady Love Me
© FRANK STALLONE-Far From Over
© BONNIE TYLER-Total Eclipse Of The Heart
© ROBERT PLANT-Big Log
o STY)-High Time

KDWB-AM—Minneapolis

(Loerin Palagi-P.D.}

*k ﬂglgll SUMMER-She Works Hard For The Money
151

Je& RITA COOLIDGE-AK Time High 13-10

+ LOVERBOY-Hot Girls In Love 25-13

J BILLY JOEL-Tell Her About It 22-16

+ LITTLE RIVER BAND-You're Driving Me Out Of My

Mind 28-20

oo SPANDAU BALLET-True

oo F.A. DAVID-Words

® JUICE NEWTON-Tell Her No

© ASIA-Don't Cry

KEYN-FM-Wichita

{Don Pearwan-M.D.}
A MICHAEL SEMBELLO-Maniac 5-2
oo MEN AT WORK—t's A Mistake 93

% DONNA SUMMER-She Works Hard Fer The Money

114
+ JACKSON BROWNE-Lawyers In Love 14-10
oo TACO-Puttin’ On The Ritz
oo SPANDAU BALLET-True
© ELTON JOHN—Kiss The Bride
© STRAY CATS-(She's) Sexy + 17
© JUICE NEWTON-Tell Her No

KFYR-AM-Bismarck
{Oan Brannan—M.D.)
+ 4% THE POLICE-Every Breath You Take 1-1
e MEN AT WORK-t's A Mistake 6-4
% RICK SPRINGFIELD-Human Touch 19-11
+ JACKSON BROWNE-Lawyers In Love 17-14
+ BONNIE TYLER-Total Eclipse Of The Heart 20-15
© AIR SUPPLY-Making Love Out Of Nothing At All
© MICHAEL JACKSON-Human Nature
© JOURNEY--After The Fall
© HEART-How Can | Refuse
o F.R, DAVID-Words
© AMERICA-The Border
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© MADNESS—It Must Be Love

KHTR-FM-St. Louis
(Ed Scarberough-P.0.)
4% RICK SPRINGFIELD-Human Touch 26-21
& ASIA-Don't Cry 27-22
J ELO—Rock ‘N’ Roll Is King 8-5
4 MEN WITHOUT HATS-The Safety Dance 13-9
4 QUARTERFLASH-Take Me To Heart 14-10
oo LAURA IIAIIGAHW Am | Supposed To Live

Without Y
oo hrr}u mvzn BAND-You're Driving Me Out Of My
in
© STRAY CATS—(She's) Sexy + 17
© JACKSON BROWNE-Lawyers In Love
© NAKEO EYES—Promises Promises
© ELTON JOHN—Kiss The Bride
© BONNIE TYLER-Total Eclipse Of The Heart

KIOA-AM-Des Moines
[Mike Judge-—M.D.)

4 LAURA BRANIGAN-How Am | Supposed To Live
Without You 11-6

Jed MICHAEL JACKSON-Human Nature 15-8

J MEN AT WORK-t's A Mistake 14-10

J BILLY JOEL-Tel Her About It 23-13

¥ F.R. DAVID-Words 19-16

© AlR SUPPLY-Making Love Qut Of Nathing At All

© SERGIO MENDES—Rainbow's End

© RONNIE MILSAP-Don't You Know How Much | Love

You
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© KENNY ROGERS—Scarlet Fever
© THE KINKS-Don't Forget To Dance
© SPANDAY BALLET-True
© LEE GREENWOOD-Somebodys Gonna Love You

KKLS-AM-Rapid City
{Randy Sherwyn-P.D.)
% THE POLICE-Every Breath You Take 1-1
Jek STEVIE NICKS-Stand Back 2-2
+ THE HUMAN LEAGUE—(Keep Feeling) Fascination 11-7
% RICK SPRINGFIELD-Human Touch 17-11
J JACKSON BROWNE-Lawyers In Love 19-17
oo THE ANIMALS-The Night
oo STYX-High Time
© ELTON JONN-Kiss The Bride
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© TAGO-Puttin’ On The Ritz
© BONNIE TYLER-Total Eclipse Of The Heart

KMGK-FM-Des Moines
{Michael Stone—M.D.)

% MEN AT WORK—It's A Mistake 146

4% QUARTERFLASH-Take Me To Heart 13-9

J DAVID BOWIE-China Girl 16-12

% CULTURE CLUB-{'ll Tumble 4 Ya 17-13

% RICK SPRINGFIELD-Human Touch 20-15

© CHRIS DE BURGH-Ship To Shore

© EDDY GRANT-I Don't Wanna Dance

© HEART-How Can | Refuse

* STYX-High Time

® THE KINKS-Don't Forget To Dance

© THE COCONUTS-If | Only Had A Brain

KQKQ-FM—Omaha
(Jay Taylor-#.0.)
% THE POLICE—Every Breath You Take 1-1
¥ MICHAEL SEMBELLO-Maniac 2-2
* EURYTHMICS-Sweet Dreams 4-3
% DONNA SUMMER-She Works Hard For The Money 7-4
* LOVERBOY-Hot Girls In Love 5-5
oo BONNIE TYLER-Total Eclipse Of The Heart
oo SPANDAU BALLET-True
© ELTON JOHN-Kiss The Bride
@ STYX-High Time
© SHALAMAR-Dead Giveaway
® JYICE NEWTON-Tell Her No

KRNA-FM-lowa City
(Bart Goynsher—P.D.)
% EURYTHMICS—Sweet Dreams 21
Jck MEN AT WORK-t's A Mistake 6-3
% MICHAEL SEMBELLO-Maniac 12-6
J JACKSON BROWNE-Lawyers In Love 14-8
% DEF LEPPARD—Rock Of Ages 15-10
© FRANK STALLONE-Far From Over
© ELTON JOHN-Kiss The Bride
© SHALAMAR-Dead Giveaway
© BONNIE TYLER-Total Ecllpu Of The Heart
o GEORGE BENSON-Lady Love Me
© SPANDAY BALLET-True
© HEART-How Can | Refuse
© STYX-High Time
© ROBERT PLANT-Big Log
© SHEENA EASTON-Telefone (Long Distance Love Affair)

KSTP-FM (KS-95)-St. Paul

{Chuck Napp-M.0.)
© TACO-Puttin’ On The Ritz

WCIL-FM—Carbondale
(Teny Waitekus—P.D.}
4% DEF LEPPARD—Rock Of Ages 2-1
4% NEW EDITION-Candy Girl 3-2
4 TACO-Puttin’ On The Ritz 21-4
+* QUARTERFLASH-Take Me To Heart 17-13
+ AIR SUPPLY-Making Love Out Of Nothing At All 23-14
© STRAY CATS—(She's) Sexy + 17
© MICHAEL JACKSON-Human Nature
© 1.1 TOP-Sharp Dressed Man
© RITA COOLIDGE-AK Time High
® BONNIE TYLER-Total Eclipse Of The Heart

WKAU-AM-FM-Appleton
{Rich Alen-30.D.]
Heke ASIA-Don't Cry 23-19
sk JOAN JETT AND THE BLACKHEARTS-Fake
Friends 27-23
¢ BILLY JOEL-Tell Her Abourt It 28-24
% MEN WITHOUT HATS-The Safely Dance 32:27
 BONNIE TYLER-Total Eclipse Of The Heart 3328
oo SPANDAU BALLET-True
o+ SHEENA EASTOR-Teele (Long Distance Love

air)
© MICHAEL JACKSON-Human Nature
© FRANK STALLONE—Far From Oves
© ROBERT PLANT-Big Log

© JUICE NEWTON-Tell Her No

WKTI-FM—Milwaukee
{John Grant-M.D.)
% THE POLICE-Every Breath You Take 1-1
Jc% MEN AT WORK-It's A Mistake 2-2
J MICHAEL SEMBELLO-Maniac 9-3
* g}‘)lll DURAN-Is There Something | Should Know

% OEF LEPPARD-Rock Of Ages 14-10
© MICHAEL JACKSON-Human Nature .
© MEN WITHOUT HATS-The Safety Dance

© AIR SUPPLY-Making Love Out Of Nothing At All
© TAGO-Puttin' On The Ritz

« BONNIE TYLER-Total Eclipse Of The Heart

® STRAY CATS-(She's) Sexy + 17

WKZW-FM-Peoria
(Mark Maleney-M.0.)
% QUARTERFLASH-Take Me To Heart 5-3
% EURYTHMICS-Sweet Dreams 14-8
% THE POLICE-Every Breath You Take 1-1
% DONNA SUMMER-She Works Hard For The Money 3-2
+ MICHAEL SEMBELLO-Maniac 3-6
oe AR SUPPLV—Makin%heLm Qut Of Nothing At All
oo ELTON JOHN-Kiss L
© DAYID BOWIE—China Gir
© MEN WITHOUT HATS-The Safety Dance
© HEART-How Can | Refuse
© PEABO BRYSON/ROBERTA FLAGK-Tonight |
ate My Love
* TEARS ron FEARS-Change
® CHRIS DE BURGH-Ship To Shore
© LINOSEY BUGKINGHAM-Holiday Road
® THE KINKS-Don't Forget To Dance
© STYX-High Time
© MINISTRY-| Wanted To Tell Her
© EDOY GRANT- Don't Wanna Dance

WLOL-FM-Minneapolis
(Gregg Swedberg—M.0.)
J% THE POLICE-Every Breath You Take 1-1
4 EURYTHMICSSweet Dreams 2-2
4 MICHAEL SEMBELLO-Maniac 3-3
+ QUARTERFLASH-Take Me To Heart 5-4
* MEN AT WORK-It's A Mistake 10-6
@o HEART-How Can | Refuse
oo EODIE RABBITT-You Put The Beast In My Heart
© ELTON JOHN-Kiss The Bride
. UTTLE RIVER BAND-You're Driving Me Out Of My

Mind
© CHARLIE-It's Inevitable
® STYX-High Time
© GEORGE BENSON-Lady Love Me
® THE TALKING HEADS—Burning Down The House
© PETER GABRIEL-Soisbury Hill

WLS-AM—Chicago
{Dave Derver-M.D.)
Je MECO-Ewok Celebration 6-4
4 DONNA SUMMER-She Works Hard For The Money

-10
% ASIA-Don't Cry 33-14
+ QUARTERFLASH-Take Me To Heart 26-22
4 TACO—Puttin’ On The Ritz 43-24
© MEN AT WORK-Overkill
© MARTIN BRILEY-The Sait In My Tears

WLS-FM—Chicago
(Dave Denver—M.D.)
*k gzolloll SUMMER-She Works Hard For The Money

% CHARLIEIt's Inevitable 42-34

4 AStA-Don't Cry 33-14

4 QUARTERFLASH-Take Me To Heart 26-22
oo ELO-Rock 'N' Roll Is King

© MEN AT WORK—Overkill

. WNAP-FM—Indianapolis

(Larry Mago-M.D.}
% THE POLICE—Every Breath You Take 1-1
4% QUARTERFLASH-Take Me To Heart 2.2
% MEN AT WORK-t's A Mistake 3-3
4 MICHAEL JACKSON-Human Nature 96
% RITA COOLIDGE-ANl Time High 10-8
oo MICHAEL SEMBELLO-Maniac

WRKR-FM-Racine
(Steve Warren—P.D.)
oo THE HUMAN LEAGUE—(Kup Feeling) Fascination
oo JOURNEY--After The Fall
© SPANDAU BALLET-True
© THE KINKS-Don't Forget To Dance
o STYX-High Time

WSPT-FM—Stevens Point
(Dianne Tracy-M.D.)

© FRANK STALLONE—Far From Over

© TAGO-Puttin’ On The Ritz

© ASIA-Don't Cry

© AIR SUPPLY-Making Love Out Of Nothing At All

© ELTON JOHN—Kiss The Bride

© JEFFREY OSBORNE-Don't You Get So Mad

WZEE-FM—-Madison
{Matt Hudson-M.D.)
#% DEF LEPPARD-Rock Of Ages 1-1
% THE POLICEEvery Breath You Take 2-2
* mn SUMMER-She Works Hard For The Money

+ DAVID BOWIE-China Girl 25-19
J SHALAMAR-Dead GW:_!W a1

itz
© THE TALKING HEADS—Bumning Down The House
© THE ANIMALS-The Night
© NAKED EYES-Promises Promises
© SPANDAU BALLET-True
© ELTON JOHN-Kiss The Bride
® WHAM-Bad Boys
o LITTLE IIVEII BAND-You're Driving Me Out Of My

Mind
© BILLY ID0L-Dancing With Myself

WZOK-FM-Rockford
(Tim Fox-M.D.)

% EURYTHMICS—Sweet Dreams 4-1
% ELO—Rock ‘N’ Roll Is King 53
 MEN AT WORK-t's A Mistake 7-4
4 MICHAEL SEMBELLO-Maniac 9-5
 QUARTERFLASH-Take Me To Heart 138
oo MICHAEL JACKSON-Human Nature
®o JOURNEY-After The Fall
© SHALAMAR-Dead Giveaway
o Iil'rn‘rl.i RIVER BAND-You're Driving Me Out Of My

Il

WZPL-FM-Indianapolis
(Jay Stevens—M.D.}
s MICHAEL SEMBELLOManiac 3-1
Jri EURYTHMICS-Sweet Dreams 6-2
+ DONNA SUMMER-She Works Hard For The Money 4-4
+ PRINCE-1999 5-5
J MEN AT WORK-It's A Mistake 7-6
oo THE KINKS-Don't Foret To Dance
®o THE BEE GEES-Someone Belonging To Someone
© STV E-High Time
« SERGIO L!II!S—WS End
® JUICE NEWTON-Telt Her No
© SPANDAU BALLET-True
© THE TALKING HEADS—Buming Down The House
© KAJAGOOGOO-White Feathers
© SHEERA EASTON-Telefone (Long Distance Love Affair)

les Radio Action

Based on station playlists through Tuesday (B/9/83)

© THE ANIMALS-The Night
© BETTE MIDLER-A!l | Need To Know
© RONNIE MILSAP-Don’t You Know How Much | Love

You
© HEART-How Can | Refuse

Northeast Region

mmm* PRIME MOVERS mmmm

THE POLICE-Every Breath You Take (A&M)

MICHAEL SEMBELLO-Maniac (Casablanca)

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

mammm® TOP ADD ONS s

SPANDAU BALLET-True (Chrysalis (CBS))
JUICE NEWTON-Telt Her About [t (Capitol)
ELTON JOHN-Kiss The Bride (Geffen)

mmmmmm BREAKOUTS memmam

SHEENA EASTON-Telephone (EMI-America)

The Bee Gees-Someone Beiongs To Someone
(RS0)

THE ANIMALS- The Night (LR.S.)

WACZ-AM-Bangor
(Michael 0'Hara-M.D.)
+ 4% THE POLICE-Every Breath You Take 1-1

© JOURNEY-After The Fail

® BILLY JOEL-Teil Her About It

® THE MANHATTANSCrazy

© SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love

© STRAY CATS—(She's) Sexy + 17

© SPANDAU BALLET-True

© RUFUS FEATURING CHAKA KHAN-Ain't Nobody

© THE BEE GEES-Someone Belonging To Someone

© WHAM-Bad Boys

© JUICE NEWTON-Tell Her No

® CLUB HOUSE-Do It Again Billie Jean Medley

© SHEENA EASTON-Telefone (Long Distance Love Affair)

WHEB-FM—Portsmouth
(Rick DearM.D.)
ok TN: HUMAN LEAGUE—(Keep Feeling) Fascination

4 QUARTERFLASH-Take Me To Heart 29-19
# EURYTHMICS-Sweet Dreams 12-8

% THE FIXX-Saved By Zero 16-9

+ SHALAMAR-Dead Giveaway 22-17

®o BILLY JOEL-Tell Her About It

oo BILLY 100L-Dancing With Myself

© ROBERT PLANT-Big L

g
o RICK SPRINGFIELD-Human Touch

© JOURNEY-After The Fall

© JOAN JETT AND THE BLACKHEARTSFake Friends

© STRAY CATS-(She's) Sexy + 17

© ELTON JOHN-Kiss The Bride

© LITTLE RIVER BAND-You're Driving Me Out Of My
Vi

ind
© TEARS FOR FEARS—Change
© FRANK STALLONE-Far From Over
© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book
© THE POLICE-Synchronicity
© TEARS FOR FEARS—Pale Shelter
© TALKING HEADS-Girlfriend Is Bettes
© DAVIO BOWIE-Modern Love
© B-52'S-Song For A Future Generation
© B-52'S-Whammy Kiss

4% THE HUMAN LEAGUE—(Keep Feeling) F
2017

4 JOURNEY—After The Fall 23-21

J MICHAEL JACKSON-Human Nature 29-27

J JACKSON BROWNE—Lawyers In Love 30-28

© TAGO-Puttin’ On The Ritz

© ELTON JOHN-Kiss The Bride

® SPANDAU BALLET-True

© SPANDAU BALLET-True

® ROBEAT PLANT-Big Log

© SHALAMAR-Dead Giveaway

o SHEENA EASTON-Telefone (Long Distance Love Affair)
© EDDIE RABBITT-You Put The Beast In My Heart

WBEN-FM-Buffalo
(Roger Christian-M.0.)
44 MICHAEL SEMBELLO-Maniac 43
% BILLY JOEL-Teil Her About It 13-3
+ RICK JAMES—Cold Biooded 20-11
 AIR SUPPLY-Making Love Out Of Nothing At All 35-22
4 THE PLIMSOULS-A Million Miles Away 40-33
o0 JULUKA-Scatterlings Of Africa
@0 JYICE NEWTON-Teil Her No
© STRAY GATS—(She's) Sexy + 17
© ARETHA FRANKLIN-Get It Right
© BONNIE TYLER-Totat Eclipse Of The Heart
© ELTON JOHN—Kiss The Bride
© CHRIS DE BURGH-Ship To Shore

WBLI-FM—Long Island
(Bill Terry-P.D.)
Je EURYTHMICS-Sweet Dreams 4-2
*k ggmu SUMMER-She Works Hard For The Money

J MICHAEL SEMBELLO-Maniac 8-6

% STEVIE NICKS-Stand Back 9-7

J MEN AT WORK-It's A Mistake 14-9

oo ELTON JOHN-Kiss The Bride

oo BONNIE TYLER-Total Eclipse Of The Heart
® MICHAEL JACKSON-Human Nature

© MEN WITHOUT HATS-The Safety Dance

© BILLY JOEL-Tefl Her About It

© ASIA-Don't Cry

© RICK SPRINGFIELD-Human Touch

© GEORGE BENSON-Lady Love Me

© JEFFREY 0SBORNE-Don't You Get So Mad

WCAU-FM-Philadelphia

(Glen Katina-M.0.)

% BILLY JOEL-Tell Her About It 16-10

4 NAKED EYES—Promises Promises 30-25

4 STRAY CATS—(She's) Sexy + 17 35-27

J SPANDAU BALLET-True 36-28

% RICK JAMES—Cold Blooded 40-33

oo HEART-How Can | Refuse

oo ‘s\ggm EASTON-Telefone (Long Distance Love
air)

© SERGIO MENDES—Rainbow's End

© AlR SUPPLY-Making Love Out Of Nothing At All

© MIDNIGHT STAR-Freak-A-Zoid

© ELTON JOHN—Kiss The Bride

© THE MANHATTANS-Crazy

© JUICE NEWTON-Tell Her No

© THE ANIMALS-The Night

© THE TALKING HEADS-Buming Down The House

© THE BEE GEES-Someone Belonging To Someone

© RONNIE MILSAP-Don't You Know How Much | Love

You
© CLUB HOUSE-Do It Again Billie Jean Mediey

WFEA-AM (13 FEA)-Manchester
(Rick Ryder-M.D.)

% THE POLICE-Every Breath You Take 1-1

ek MEN AT WORK-It's A Mistake 9-4

4 QUARTERFLASH-Take Me To Heart 10-6

4 TACO-Puttin' On The Ritz 11-8

% THE FIXX-Saved By Zero 14-9

©o JACKSON BROWNE—Lawyers In Love

© CRYSTAL GAYLE-Baby, What About You

* AIR SUPPLV-Makm%_w Out Of Nothing At All

® LITTLE RIVER BAND-You're Driving Me Out Of My

Mind
© THE BEE GEES-Someone Belonging To Someone
© SHEENA EASTON-Telefone (Long Distance Love Affair)

WFLY-FM—Albany
{Jack Lawrence-M.0.)
% THE POLICE-Every Breath You Take 1-1
4k MICHAEL SEMBELLO-Maniac 4-2
J EURYTHMICS—Sweet Dreams 9-4
4 MEN WITHOUT HATS-The Safety Dance 16-9
+ BONNIE TYLER-Total Eclipse Of The Heart 30-16
oo SPANDAU BALLET-True
o STYX—ngthune

* GEORGE lEllS“—udy Love Me
© ELTON JOHN—Kiss The Bride

© ARETHA FRANKLIN-Get It Right
© SERGIO MENDES—Rainbow's End

WGUY-FM—-Bangor
{Larry Clark-1.0.)
4 THE POLICE-Every Breath You Take 1-1
ek MICHAEL SEMBELLO-Maniac 7-5
* MEN WITHOUT HATS-The Safety Dance 188
* MEN AT WORK-{t's A Mistake 159
* SHALAMAR-Dead Giveaway 23-15
oo STACY LATTISAW-Miracles
oo JACKSON BROWNE-Lawyers In Love
© NAKED EYES—Promises Promises
o FRANK STALLONEFar From Over
o RICK JAMES-Cokd Blooded

WIGY-FM-Bath
(Scott Robbins—M.D.)
4% DEF LEPPARD—Rock Of Ages 4-1
% MICHAEL SEMBELLO-Maniac 6-3
+ LOVERBOY-Hot Girls In Love 11-9
+ BONNIE TYLER-Total Eclipse Of The Heart 14-12
4 DAVID BOWIEChina Girl 18-14
oo MEN WITHOUT HATS-The Safety Dance
oo HEART-How Can | Refuse
o ROBERT PLANT-Big Log
© JAN HUNTER-AIl The Good Ones Are Taken
@ SHEENA EASTON-Telefone (Long Distance Love Affair)

WKCI-FM (KC-101)-New Haven
(Stef Rybak-M.D.)

% MICHAEL SEMBELLO-Maniac 2-1

Jek EURYTHMICS-Sweet Dreams 3-2

* MEN AT WORK-It's A Mistake 6-4

* THE HUMAN LEAGUE—(Keep Feeling) Fascination 9-5

+ TAGO-Puitin’ On The Ritz 14-11

oo STRAY CATS~(She's) Sexy + 17

oo SPANDAU BALLET-True

© BONNIE TYLER-Total Eclipse Of The Heart

© LAURA BHAIIGAHM Am | Supposed To Live
Without Y

© SERGI0 HEIDES—RamIm s End

WKFM-FM~Syracuse
(John Carueci-P.D.)
J ¥ THE POLICE-Every Breath You Take 1-1
Yk MICHAEL SEMBELLO-Maniac 5-3
% MEN WITHOUT HATS-The Safety Dance 17-12
% ASIA-Don't Cry 28-16
% BILLY JOEL-Tell Her About It 29-19
oo THE ANIMALS-The Night
oo THE BEE GEES-Someone Belonging To Someone
© STRAY CATS-(She's) Sexy + 17
o THE TALKING HEADS-Buming Down The House
© SPANDAU BALLET-True
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
© ELTON JOHN—Kiss The Bride
© JEFFREY OSBORNE-Don't You Get So Mad
© THE KINKS-Don't Forget To Dance
© PETER GABRIEL-Salisbury Hill
© KAJAGOOGOO-Hang On Now
© THE $.0.5. BAND-Just Be Good To Me
© WHAM-Bad Boys
© MADNESS—It Must Be Love
o SHEENA EASTON-Telefone (Long Distance Love Affair)
© THE COCONUTSI{ 1 Only Had A Brain

Playlist Prime Movers
Ploylist Top Add Ons @

o THE TUBES-Tip Of My Tongue

© GEORGE BENSON-Lady Love Me

© THE BEE GEES—Someone Belonging To Someone
® ELTON JOHN—Kiss The Bride

o RITA COOLIDGE-All Time Hifh

© CLUB HOUSE-Do It Again Billie Jean Mediey

WPST-FM-Trenton
{Tom Taylor-M.D.}
% BONNIE TYLER-Total Eclipse Of The Heart 5-4
% TAGO-Puttin’ On The Ritz 23-14
% MEN WITHOUT HATS-The Safety Dance 22-15
% BILLY JOEL-Tell Hes About It 24-16
+ FRANK STALLONE-Far From Over 30-24
oo PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
oo THE KINKS—Donl Forget To Dance
© STRAY CATS—(She's) Sexy + 17
© HEART-How Can | Refuse
© LINDSEY BUCKINGHAM-Holiday Road
© THE ANIMALS-The mgm
© JUICE NEWTON-Telt Her
© ELVIS COSTELLO AIIJ Tut ATTRACTIONS-Everyday
| Write The Book
o F.R, DAVID-Words
© ROBERT PLANT-Bi 5
© THE TALKING HEADS-Buming Down The House

WRCK-FM-~Utica Rome
(Jim Riotz-N.D.)
& ASIA-Don't Cry 16-13
Jed MARTIN BRILEY-The Salt In My Tears 23-19
* {E;ITALKING HEADS-Burning Down The House

J STRAY CATS-(She's) Sexy + 17 27-23

% BILLY JOEL-] Tell Her About It 28-24

oo STYX-High Ti

oo ELVIS GOSTEU.O AND THE ATTRACTIONS-
Everyday | Write The Book

© BONNIE TYLER-Total Eclipse Of The Heart

© ROBERT PLANT-Big Log

© SHALAMARDead Giveaway

© PETER GABRIEL-Salisbury Hill

© MINISTRY-| Wanted To Tell Her

© AXE-Heat In The Street

WROR-FM-Boston
(Kay Berkowitz—M.D.}
% THE POLICE-Every Breath You Take 1-1
4% MICHAEL SEMBELLOManiac 10-2
J EURYTHMICS—Sweet Dreams 7-4
 MEN AT WORK-t's A Mistake 179
+ MEN WITHOUT HATS-The Safety Dance 20-14
oo NAKED EYES-Promises Promises
o0 JACKSON BROWNE-Lawyers In Love
© LITTLE RIVER BAND-You're Driving Me Out Of My

Mind
© GEORGE BENSON-Lady Love Me
© ASIA-Don't Cry
* EDDY GIAIT—I Don't Wanna Dance
© SPANDAU BALLET-True
© AIR SUPPLY-Making Love Out Of Nothing At All
© RICK SPRINGFIELO-Affair Of The Heart
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

WSPK-AM-Poughkeepsie
(Chris Leide-M.D.)
44 BONNIE TYLER-Total Eclipse Of The Heart 21-12
Jcde SPANDAU BALLET-True 38-29
+ MICHAEL JACKSON-Human Nature 16-11
% ASIA-Don't Cry 33-27
+ AIR SUPPLY-Making Love Out Of NolhlnguAl All 38-33
° LlT:"LE RIVER BAND-You're Driving Me Out Of My
in
© JOURNEY—After The Fall
© THE ANIMALS-The Night
© LOUISE TUCKER-Midnight Blue
© EDDY GRANT- Don't Wanna Dance
© THE TUBES-Tip Of My Tongue
© JUICE NEWTON-Tell Her No
© SHEENA EASTON-Telefone (Long Distance Love Affair)

WTRY-AM-Albany
(Bill Cabii-M.0.)
% THE POLICE-Every Breath You Take 1-1
Jed EURYTHMICS-Sweet Dreams 7-4
J LOVERBOY-Hot Girls In Love 9-5
+ MEN AT WORK-It's A Mistake 138
+ ELO-Rock "N’ Roll Is King 14-10
oo JUICE NEWTON-Tell Her No
® AIR SUPPLY-Making Love Out Of Nothing At Al
© STRAY CATS~(She's) Sexy + 17

WKTU-FM—New York City
(Frankie Blue—M. D.)
% THE POLICE-Every Breath You Take 8-1
Jed DONNA SUMMER-She Works Hard For The Money

42
+ PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 24-18
* MIGUEL BROWN-So Many Men, So Littie Time 28-24
% FIRST CHOICE—Let No Man Put Asunder 27-25
oo THE ISLEY BROTHERS—Choosey Lovers
oo THE KINKS—Come Dancing
oo JIMMY SPICER-Money
© RONNIE DYSON-AIl Over Your Face

WNBC-AM-New York City
(Babette Sfiriand-M.D.)
¢ DONNA SUMNER-She WorksHar For T Morey

*k HEI AT WORK-t's A Mistake 9-5

4 ROD STEWART-Baby Jane 128

4 QUARTERFLASH-Take Me To Heart 15-10

+ JACKSON BROWNE-Lawyers In Love 17-12

oo JOURNEY—After The Fall

oo MEN WITHOUT HATS-The Safety Dance

© FRANK STALLONE—Far From Over

© THE ANIMALS-The Night

o F.R, DAYID-Words

® AONNIE MILSAP-Don't You Know How Much | Love

You
© EDDY GRANT- Don't Wanna Dance

WOKW-FM-Ithaca
{Oenny Alexarder-M.D.}
4 BONNIE TYLER-Total Eclipse Of The Heart 8-6
4 ELO-Rock "N’ Roll Is King 11-10
+ ROD STEWART—Baby Jane 16-13
4 MEN WITHOUT HATS-The Safety Dance 17-14
% RICK SPRINGFIELD—Human Touch 19-16
oo AXE-Heat In The Street
oo DEF LEPPARD—Fooling Around
© TACO-Puttin' On The Ritz
© JEFFREY OSBORNE-Don't You Get So Mad
© JOE ESPOSITO-Lady, Lady, Lady
© KANSAS-Fight Fire With Fire
© JUICE NEWTON-Tel Her No
© THE ANIMALS-The Nigh!

WPRO-FM—Providence

(Tom Cuddy-M.0.}
4 DAVID BOWIE-China Gid 23-22
Sk FRANK STALLONE-Far From Over 30-24
4 LOVERBOY—Hot Girls In Love 15-10
+ MEN WITHOUT HATS-The Safety Dance 18-14
* JACKSON lmn!—l.uyefs In Love 19-15
© NAKED EYES—Promises Promises
© SHALAMAR-Dead Giveaway
© AIR SUPPLY--Making Love Out Of Nothing At Al
© BONNIE TYLER-Total Eclipse Of The Heart

WTSN-AM—Dover
(Jim Sebastian—M.D.}

% THE POLICE—Every Breath You Take 1-1
44 MICHAEL SEMBELLO-Maniac 3-2
J DONNA SUMMER-She Works Hard For The Money 4-3
+ EURYTHMICS—Sweet Dreams 54
+ THE HUMAN LEAGUE—(Keep Feeling) Fascination 85
oo JUICE NEWTON-Tell Her No
oo ROBERT PLANT—Big Log

© STRAY GATS—(She's) Sexy +
o JEFFREY 0SBORNE-Don't You Get So Mad
® ELTON JOHN-Kiss The Bride
° I'il‘:u RIVER BAND-You're Driving Me Qut Of My

1
o STYX-High Time
o SPANDAU BALLET-True
o RiTA COOLIDGE-AI Time High

WXKS-FM-Boston
{Joni Donaghey-M.0.)
e MEN WITHOUT HATS-The Safety Dance 7-3
e SHALAMARDead Giveaway 16-11
+ ROMAN HOLLIDAY-Stand By 21-13
+ LIGUID GOLD-What She Got 28-18
* THE MANHATTANS-Crazy 25-19
oo NEW EDITION-Is This The End
© GEORGE BENSON-Lady Love Me
© SPANDAU BALLET-True
© HIGH INERGY-Back In My Arms Again
© LITTLE RIVER BAND-You're Driving Me Out Of My

Mind
© THE GAP BAND-Party Time

Mid-Atlantic Region
mmm % PRIME MOVERS mmmm

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

EURYTHMICS-Sweet Dreams (RCA)

mammm® TOP ADD ONS mamam

ELTON JOHN—Kiss The Bride (Geffen)

JEFFREY OSBOURNE-Don't You Get So Mad
(A&M)

AIR SUPPLY-Making Love Out Of Nothing At All
(Arista)

(Continued on page 20)
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® Continued from page 19
mmmm— BREAKOUTS mmmm

SNUFF-Bad Bad Billy (Warner Brothers)

WBSB-FM-Baltimore
{Jan Jetferies--M.D.)
#% THE POLICE-Every Breath You Take

11
9 BONNIE TYLER-Total Eclipse Of The Heart 1-1
“* MICHAEL SEMBELLO-Maniac 2-2
% EURYTHMICS—Sweet Dreams 6-3
* DONNA SUMMER-She Works Hard For The Money 4-4
oo PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
oo ELTON JOHN—Kiss The Bride
© RITA COOLIDGE-ANl Time High
© STRAY CATS—(She's) Sexy + 17

WCIR-FM~Beckley
{Bod Spencer--M.D.)
A BONNIE TYLER-Total Eclipse Of The Heart 1-1
% MICHAEL SEMBELLO-Maniac 124
* DAVID BOWIE-China Girl 16-7
% RICK SPRINGFIELD-Human Touch 20-10
% MICHAEL JACKSON-Human Nature 38-21
®o AMERICA-The Border
oo LOUISE TUCKERMidnight Blue
 F.R. DAYID-Words
* NAKED EYES-Promises Promises
© SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame it Dn Love
© GEORGE BENSON-Lady Love Me
© BILLY JOEL-Tell Her About It
© FRANK STALLONE-Far From Over
© PAUL ANKA-Hold Me 'Til The Mornin' Comes
@ CRYSTAL GAYLE-Baby, What About You
@ ELTON JOHN-Kiss The Bride
© SERGIO MENDES—Rainbow's End
© HERB ALPERT—Garden Party

WFBG-AM-Altoona
{Tony Booth--M.D.)

% ASiA-Don't Cry 20-13

Jd JOAN JETT AND THE BLACKHEARTS-Fake
Friends 25-16

% MEN WITHOUT HATS-The Safety Dance 30-18

“* NAKED EYES—Promises Promises 28-22

J AIR SUPPLY-Making Love Out Of Nothing At All 38-29

®e TACO-Puttin' On The Ritz

oo MADNESS-it Must Be Love

© GEORGE BENSON-Lady Love Me

@ FRANK STALLONE-Far From Over

@ THE KINKS-Don't Forget To Dance

© JUICE NEWTON-Tell Her No

© JIM CAPALDI-Living On The Edge

© SNUFF-Bad, Bad Billy

© THE BEE GEES-Someone Belonging To Someone

© SHEENA EASTON-Telefone (Long Distance Love Affair)

© MADNESS-it Must Be Love

WKRZ-FM-Wilkes-Barre
{Jim Rising--P.D.)
% TACO-Puttin’ On The Ritz 84
ek DAVID BOWIEChina Gil 12:9
+ ELO-Rock ‘N’ Roll Is King 17-11
+“ MEN WITHOUT HATS-The Safety Dance 19-12
* THE HUMAN LEAGUE—(Keep Feeling) Fascination

2516
o 'L‘ITDILE RIVER BAND-You're Driving Me Out Of My

© STRAY CATS(She's) Sexy +
© JEFFREY O0SBORNE-Don't You Get So Mad
o cl)l"ll! MILSAP-Don't You Know How Much | Love

o
© THE TUBES-Tip Of My Tongue

© CHRIS DE BURGH-Ship To Shore

@ GARY MYRICK-Messages Is You

@ THE BEE GEES-Someone Belonging To Someone
© ROBERT PLANT-Big Log

© HEART-How Can | Refuse

@ ELTON JOHN—Kiss The Bride

© QUIET RIOT-Cum On Fee! The Noize

© THE ANIMALS-The Night

© LYDIA MURDOCK-Superstar

WNVZ-FM-Norfolk
{Steve Keity--.0.)
Jek MICHAEL SEMBELLO-Maniac 3-1
Je% MEN WITHOUT HATS-The Safety Dance 179
% JOURNEY-After The Fall 24-19
% BILLY JOEL-Tell Her About It 26-20
% ASIA-Don't Cry 31-26
© NAKED EYES-Promises Promises
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© LAURA BRANIGAN-How Am | Supposed To Live
Without Y

ou
© GEORGE BENSON-Lady Love Me
© fITA COOLIDGE-AIl Time High
© BONNIE TYLER-Total Eclipse Of The Heart
© MICHAEL JACKSON-Wanna Be Startin’ Somethin’
© JEFFREY OSBORNE-Don't You Get So Mad
© STRAY CATS—(She's) Sexy + 17
© RICK JAMES—Cold Blooded
© SNUFF—Bad, Bad Billy
© RONNIE MILSAP-Don't You Keow How Much ! Love

You
© SPANDAU BALLET-True
© JUICE NEWTON-Tell Her No
o AIR SUPPLY-MMnh”Lm Out Of Nothing At Al
@ ELTON JOHN—Kiss The Bride
© STYX-High Time
© THE $.0,S. BAND-Just Be Good To Me

WQXA-FM-York
(Dan Steele—M.0.}
ek MEN WITHOUT HATS-The Safety Dance 147
ek QUARTERFLASH-Take Me To Heart 11
* DAVID BOWIEChina Girl 18-12
 RITA COOLIDGE-AH Time High 19-14
¢ ELO-Rock ‘N’ Roll Is King 20-17
oo JUICE NEWTON-Tet Her No
oo ROBERT PLANT-Big Log

WRQX-FM-—Washmgton
{Mary Tatem--M.0.}
© JEFFREY 0SBORNE-Don't You Get So Mad
© DAVID BOWIEChina Gil
« RIK SPRINGFIELD-Human Touch
© AIR\SUPPLY-Making Love Out Of Nothing At Al
@ MECO—Ewok Celebration

WRVQ-FM—Richmond
{Jim Paywe--M.D.)
i TACO-Puttin’ On The Ritz 114
Jek MEN WITHOUT HATS-The Safety Dance 13-5
4 BILLY JOEL-Tell Her About It 235
% THE HUMAN LEAGUE—(Keep Feeling) Fascination 18-7
J BONNIE TYLER-Total Eclipse Of The Heart 33-9
@e ELTON JOHN-Kiss The Bride
oo HEART-How Can | Refuse
@ SNUFF—Bad, Bad Billy
© JEFFREY OSBORNE—Don't You Get So Mad
© STRAY CATS—(She's) Sexy + 17
© RICK JAMES-Cold Blooded
© FRANK STALLONE-Far From Over
© GEORGE BENSON-Lady Love Me

UL g

© SPANDAU BALLET-True
© LITTLE RIVER BAND-You're Driving Me Out Of My

Mind
© AIR SUPPLY-Making Love Out Of Nothing At All

WXIL-FM-Parkersburgh
{Paul Demitie--M,D.}

% PEABO BIYSGN/ ROBERTA FLACK-Tonight t
Celebrate My Love 4-1

4k WICHAEL SENBELLO-Manic 83

 DONNA SUMMER-She Works Hard For The Money

158
% MICHAEL JACKSON-Human Nature 17-9
J MEN WITHOUT HATS-The Safety Dance 27-17
oo MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
oo THREE DOG NIGHT-It's A Jungle Out There
© 2.2. TOP-Sharp Dressed Man
© CULTURE CLUB'll Tumble 4 Ya
© SPANDAU BALLET-True
© RITA COOLIDGE-A! Time High
© STYX-High Time
© THE ANIMALS-The Night
© SNUFF—Bad, Bad Billy
© JIM CAPALDI-Living Dn The Edge
@ HEART-How Can | Refuse
© AXE—Heat In The Street
© SHEENA EASTON-Telefone (Long Distance Love Affair)
@ B08 WELCH-Fever

WXLK-FM-Roanoke
{David Lee Michaels—M.D.}
© ASIA-Don't Cry
© STRAY CATS—{(She's) Sexy + 17
© DEF LEPPARD—Rock Of Ages
© QUARTERFLASH-Take Me To Heart
© THE KINKS-Come Dancing
© JOURNEY-After The Fall
© DIANA ROSS—Pieces Df Ice
@ ELO-Rock 'N" Roll Is King
© RICK SPRINGFIELD-Human Touc
@ AIR SUPPLY-Making Love Dut Of Notmng At All
© AMER{CA-The Border
© MEN WITHOUT HATS-The Safety Dance
© ELTON JOHNKiss The Bride
@ STARBUCK-The Full Cleveland
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book
© GEORGE BENSON-Lady Love Me
© JUICE NEWTON-Tell Her No
. eONNIE MILSAP-Don't You Know How Much | Love
o

WYCR-FM-York
{d.J. Randoiph—M.D.}
% THE POLICE—Every Breath You Take

I-1
% EURYTHMICS-Sweet Dreams 5-3
% JACKSON BROWNE-Lawyers In Love 22-15
% TACO-Puttin’ On The Ritz 25-19
+ NAKED EYES—Promises Promises 27-22
© AR SUPPLY-Making Love Out Of Nothing At All
© FRANK STALLONE-far From Over
© MEN WITHOUT HATS-The Safety Dance
® JUICE NEWTON-Tell Her No
© BONNIE TYLER-Total Eciipse Of The Heart
o STYX-High Time
© RONNIE MILSAP-Don't You Know How Misch | Love

You
© SPANDAU BALLET-True
@ THE BEE GEES-Someone Belonging To Someone

WZYQ-FM-Frederick
. {Kemosabl Joe—M.D.)
sk EURYTHMICS-Sweet Dreams 11-1
Y% MICHAEL JACKS ON—Human Nature 30-20
% MICHAEL SEMBELLO-Maniac 33-23
% BILLY JOEL-Tell Her About It 36-25
“ FRANK STALLONE-Far From Over 35-27

Southeast Region

mmmmk PRIME MOVERS mmmm

THE HUMAN LEAGUE-(Keep Feeling)
Fascination (A&M)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

AR SUPPLY-Making Love Out Of Nothmg At Al
(Arista)

mmammm® TOP ADD ONS mmmmm

ROBERT PLANT-Big Log (Swan Song)
SPANDAU BALLET-True (Chrysalis (CBS}))
JUICE NEWTON-Tell Her No (Capitol)

mmmm BREAKOUTS mmmmmm

THE BEE GEES-Someone Belonging To Someone
(RSO)

SHEENA EASTON-Telefone (Long Distance Love
Affair) (EMI-America)

RONNIE MILSAP-Dont You Know How Much |
Love You (RCA)

WAEV-FM-Savannah
{J.0. North--M.D.}
© MEN WITHOUT HATS-The Safety Dance
© FRANK STALLONE-Fa From Over
© SPANDAU BALLET-True
@ ROBERT PLANT-Big Log
© THE KINKS-Don't Forget To Dance
© THE BEE GEES—Someane Belonging To Someone
© SHEENA EASTON-Telefone (Long Dlstm Love Affair)
© MADNESS—it Must Be Love

WANS-FM-Anderson/Greenville
{Rod Metts--M.D.)

s MICHAEL SEMBELLO-Manizc 6-3

-k MEN AT WORK-It's A Mistake 9-7

* JACKSON BROWNE—Lawyers In Love 14-10

% GULTURE CLUB—'H Tumble 4 Ya 18-13

* RICK SPRINGFIELD—Human Touch 23-17

oo JUICE NEWTON-Telt Her No

oo ROBERT PLANT-Big Log

@ AR SUPPLY-Making Love Out Of Nothing At All

© BONNIE TYLER-Totat Eclipse Of The Heart

* GEORGE BENSON-Lady Love Me

* RITA COOLIDGE-AN Time High

@ STRAY CATS—(She's) Sexy + 17

® SPANDAU BALLET-True'

-PAULAWﬂe'ﬁ The Mornin® Comes

LR . Lauderdale 3¢
{Kenny Lee--M, .Il.)
% THE POLICE-Every Breath You Take 1-1
dok Dgllll SUMMER-She Works Hard For The Money
4

J MICHAEL SEMBELLO-Maniac 6-3
% RITA COOLIDGE-ANl Time High 7-6

% CULTURE CLUBI'll Tumble 4 Ya 9.7

oo EURYTHMICS-Sweet Dreams

oo LAURA BRANIGAN-How Am | Supposed To Live
Without You

® PAUL ANKA-Hold Me Til The Mornin’ Comes

o QUARTERFLASH-Take Me To Heart

© CHAMPAIGN-Try Again

WBBQ-FM-Augusta
{Bruce Stevens--M.D.)
% SHALAMAR-Dead Giveaway 19-9
% RICK SPRINGFIELD~Human Touch 22-17
% MICHAEL JACKSGN-Human Nature 24-19
* BONNIE TYLER-Total Eclipse Of The Heart 27-22
* AIR SUPPLY-Making Love Out Of Nothing At All 40-30
oo THE BEE GEES-Someone Belonging To Someone
oo :n!ﬁ)’ll EASTON-Telefone (Long Distance Love
air
© MEN WITHOUT HATS-The Safety Dance
@ STRAY CATS—(She's) Sexy + 17
© SPANDAU BALLET-True
© ELTON JOHN-Kiss The Bride
© HEART-How Can | Refuse
© ROBERT PLANT-Big Log
@ AGNETHA FALTSKOG—Can't Shake Loose

WBGM-FM-Tallahassee
{Jack Norris--M.D.)
% LOVERBOY-Hot Girls In Love 11-7
ek MEN AT WORK-It's A Mistake ll-lZ
“ BILLY JOEL-Tell Her About It 27-1
“ AIR SUPPLY-Making Love Qut Of Nothmg At All 32.27
% ELTON JOHN—Kiss The Bride 37-34
oo F.R. DAVID-Words
oo SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame it On Love
© ROBERT PLANT-Big Log
© CLUB HOUSE-Do It Agam Billie Jean Mediey
@ JUICE NEWTON-Tell Her No
© SHALAMAR-Dead Giveaway
@ PAUL ANKA-Hold Me ‘Til The Mornin' Comes
© RONNIE MILSAP-| Don't Know How Much
© THE ANIMALS-The Night
@ ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

WBJW-FM—Orlando
{Terry Long--M, D.)
%k MEN AT WORK-It's A Mistake 14-9
% DONNA SUMMER-She Works Hard For The Money

19-14
 THE HUMAN LEAGUE—(Keep Feeling) Fascination
22-16

¥ BILLY JOEL-Tell Her About It 26-18

* ASIA-Don't Cry 28-22

© RICK SPRINGFIELD-Human Touch

o DEF LEPPARD-Rock Of Ages

© SHALAMAR-Dead Giveaway

© TACO-Puttin’ On The Ritz

© BONNIE TYLER-Total Eclipse Of The Heart
© STRAY CATS—(She's) Sexy + 17

WCGQ-FM—Columbus

(Bob Raleigh--M.D.)
% THE POLICE—Every Breath You Take 1-1
% BONNIE TYLER-Total Eclipse Of The Heart 3-2
* DONNA SUMMER-She Works Hard For The Money 5-3
* MICHAEL SEMBELLO-Maniac 8-5
J THE HUMAN LEAGUE—(Keep Feeling) Fascination
15-1

0
@ SHALAMAR-Dead Giveaway
@ FRANK STALLONE-Far From Over
© STRAY CATS—(She's) Sexy + 17
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© SPANDAU BALLET-True
@ HEART-How Can | Refuse
@ KAJAGOOGOOHang Dn Now
© JUICE NEWTON-Tell Her No
* SERGIO MENDES—Rainbow's End

WCSC-AM—Charleston
{Chris Bailey--M.D.}
Y% EURYTHMICSSweet Dreams 4-1
Y% MEN AT WORK-It's A Mistake 5-3
* MEN WITHOUT HATS-The Safety Dance 7-4
% MICHAEL SEMBELLO-Maniac 9-5
“ ELO—Rock 'N' Roll Is King 14-8
oo ELTON JOHN-Kiss The Bride
oo ROBERT PLANT-Big Log
© BONNIE TYLER-Total Eclipse Of The Heart
© FRANK STALLONE-Far From Over
@ AR SUPPLY-Making Love Out Of Nothing At Al
© GEORGE BENSON-Lady Love Me
© STRAY CATS—(She's) Sexy
o LITTLE RIVER BAND-Vou e Drmng Me Out Of My

Mind
© SPANDAU BALLET-True
© HEART-How Can | Refuse
© JUICE NEWTON-Tell Her No
© BETTE MIDLER-A! | Need To Know
© KAJAGOOGOOHang On Now
© CLUB HOUSE-Do It Again Billie Jean Mediey
® THE TALKING HEADS-Burning Down The House
. lvmmlIE MILSAP-Don't You Know How Much | Love

ou
© THE BEE GEES-Someone Belonging To Someone

© DERAN CRAIG-One Mind, Two Hearts

© MADNESS-it Must Be Love

© SHEENA EASTON-Telefone (Long Distance Love Affair)

WDCG-FM—-Durham
{Randy Kabrich--M.D.)
dok TI:E HUMAN LEAGUE—(Keep Feeling) Fascination

3
*k Dglll SUMMER-She Works Hard For The Money

* JAIIES INGRAM WITH PATTI AUSTIN-How Do You
eep The Music Pl ];

* nm COOLIDGE-AK Time High 20-12

oo RICK SPRINGFIELD-Human Touch

© BONNIE TYLER-Total Eclipse Of The Heart

© ELTON JOHNKiss The Bride

© NAKED EYES-Promises Promises

@ JEFFREY 0SBORNE—Don't You Get So Mad

o LITTLE RIVER BAND-You're Driving Me Dut Of My

Mind
© ROBERT PLANT-Big Log

WFLB-AM-Fayetteville
{Larry Canon-—-M.D.)
Y TAGO-Puttin' On The Ritz 4-1
% CULTURE CLUB-I' Tumble 4 Ya l&s
% MICHAEL JACKSON-Human Nature 20-
% AIR SUPPLY-Making Love Out Of Nommg ALl 3228
% SPANDAU BALLET-True 38-32
oo SHEENA EASTON-Telefone (Long Distance Love

Affair)

oo THE BEE GEES-Someone Belonging To Someone

© ASIA-Don't Cry

© FRANK STALLONE—Far From Over

. Iy\DNME MILSAP-Don’t You Know How Much | Love
(]

@ ELTON JOHN-Kiss The Bride

o STYX-Higa Tim

o KAJAGEHG00-Fing On
,‘S- HIDH INERGY-Back fn Iy Arms Again
;% GRS DE BURGN-Ship To Share .

g MADNESS - Wust Be Love -

WHHY-FM—Montgomery
(Mark St. John--M.D.)
*k 'ln:E POLICE-Every Breath You Take

~F

J RITA COOLIDGE-AIl Time High 16-11

% TACO-Puttin' On The Ritz 24-13

“* BONNIE TYLER-Total Eclipse Of The Heart 28-21

oo THE BEE GEES-Someone Belonging To Someone

®o ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book

® FRANK STALLONE-Far From Over

o JEFFREY OSBORNE-Don't You Get So Mad

© MEN WITHOUT HATS-The Safety Dance

© ROBERT PLANT-Big Log

* JOURNEY-After The Fall

® GEORGE BENSON-Lady Love Me

© JUICE NEWTON-Tell Her No

© SPANDAU BALLET-True

o coumi MILSAP-Don't You Know How Much | Love

o
® STRAY CATS—(She's) Sexy + 17
o F.R. DAVID-Words

WHYI-FM-Miami
{Robert W, Watker--M.D.)
% MEN WITHOUT HATSThe Safety Dance 6-2
% MIDNIGHT STAR-Freak-A-Zoid 9-4
+ MIGUEL BROWN-So Many Men, So Little Time 13-10
+ PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 19-15
+ FRANK STALLONE-Far From Over 22-17
oo BONNIE TYLER-Total Eclipse Of The Heart
oo SPANDAU BALLET-True
@ ASIA-Don't Cry
® STRAY GAYS-(She s) Sexy + 17
© FREEZE-.0
@ RICK .IAIES—CoM Blooded
© K.C, AND THE SUNSHINE BAND—Give It Up
© DEF LEPPARD-Fooling Around
© THE BEE GEES-Someone Belonging To Someone

WINZ-FM-Miami
{Mark Shands--M.D,)
% THE POLICE-Every Breath You Take 1-1
Jck NEW EDITION-Is This The End 2-2
* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 8-5
* FREEZE-1.0.U. 17-9
+ LOVERBOY-Hot Girls In Love 25-22
© PLANET PATROL-Cheap Thrills
© K.C. AND THE SUNSHINE BANDGive It Up
© SPANDAU BALLET-True

WISE-AM-Asheville
{John Stevens--M.D,)
Y% EURYTHMICS-Sweet Dreams 1-1
% THE HUMAN LEAGUE—(Keep Feeling) Fascination

128
“ RICK SPRINGFIELD-Human Touch 179
+ TACO-Puttin’ On The Ritz 20-16
“ JACKSON BROWNE-Lawyers In Love 21.17
ee ELYIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book
@o THE ANIMALS-The Night
@ SHALAMAR-Dead Giveaway
© ARETHA FRANKLIN-Get It Right
© BETTE MIDLER-AIl | Need To Know
@ LINDSEY BUCKINGHAM-Holiday Road
© STYX-High Time
© MADNESS-it Must Be Love

WIVY-FM-Jacksonville
{Dave Scott--M.D.}

% MICHAEL JACKSON-Human Nature 4-1

% LAURA BRANIGAN-How Am | Supposed To Live
Without You 6-2

+ PAUL ANKA-Hoid Me 'Til The Mornin’ Comes 12-5

J AR SUPPLY-Making Love Out Of Nothing At All 17-10

“ BILLY JOEL-Tell Her About It 20-13

oo SERGIO MENDES—Rainbow's End

@ THE KINKS-Don't Forget To Dance

WIXV-FM-Savannah
(J.P. Hunter--M.D.}
Jed 111:! HUMAN LEAGUE—(Keep Feeling) Fascination

% MICHAEL SEMBELLO-Maniac 6-3

* MEN WITHOUT HATS-The Safety Dance 7-4

+ ELO-Rock 'N' Roll Is King 10-6

+ BONNIE TYLER-Total Eclipse Of The Heart 21-15
oo JUICE NEWTON-Tell Her No

@o HEART-How Can | Refuse

© SPANDAU BALLET-True

o STYX-High Time

© KENNY ROGERS—Scariet Fever

 LITTLE RIVER BAND-You're Driving Me Out Of My

Mind
@ SHEENA EASTON-Telefone (Long Distance Love Affair)
© THE POLICE—King Of Pain
© DEF LEPPARD-Fooling Around
@ AXE-Heat In The Street

WJIDQ-FM-Meridian
{Chuck McCarthey--P.D.)
& DAVID BOWIE-China Girl 24-17
Jede BILLY JOEL-Tell Her About It 28-18
J SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love 29-21
* LOVERBOY-Hot Girls in Love 35-27
+ BONNIE TYLER-Total Ectipse Of The Heart 37-28
© ELTON JOHN-Kiss The Bride
© SHALAMAR-Dead Giveaway
© STRAY CATS(She's) Sexy + 17
@ JUICE NEWTON-Tell Her No
o F.R, DAVID-Words

© JEFFREY 0SBORNE-Don't You Get So Mad
* KAJAGOOGOO-Hang On Now
© SHEENA EASTON-Teletone (Long Distance Love Affair)

* ROBEAT PLANT-Big Log
© JUICE NEWTON-Tell Her No
© SHEENA EASTON-Telefone (Long Distance Love Affair)

WJDX-AM-Jackson
{BIll Crews--M.D.}
% MEN AT WORK-It's A Mistake 6-3
% RITA COOLIDGE-AIl Time High 7-4
* THE HUMAN LEAGUE—(Xeep Feeling) Fascination 138
% MEN WITHOUT HATS-The Safety Dance 20-14
¥ AIR SUPPLY-Making Love Out Of Nothing At All 25-16
oo SPANDAU BALLET-True
oo JUICE NEWTON-Tell Her No
© THE KINKS-Don't Forgel To Dance
© RONNE MiLSAP-Don't You Know How Much | Love

You
© SERGI0 MENDES—Rainbow's End

WQXI-FM-Atlanta
{Jetf McCartney--M.D.)
R 2 4 ?tlllml SUMMER-She Works Hard For The Money

% BONNIE TYLER-Total Eclipse Of The Heart 114

+ THE HUMAN LEAGUE—(Keep Feeling) Fascination 8-7
* AIR SUPPLY-Making Love Out Of Nothing At All 27-17
J MEN WITHOUT HATS-The Safety Dance 23-18

© BILLY JOEL-Tell Her About It

© ROBERT PLANT-Big Log

© JEFFREY OSBORNE-Don't You Get So Mad

© SPANDAU BALLET-True

© THE BEE GEES-Someone Belonging To Someane

WKRG-FM—-Mobile

{Scott Griffith--P.D,)
ok ?DNNA SUMMER-She Works Hard For The Money

% JACKSON BROWNE—Lawyers In Love 16-10

% LAURA BRANIGAN-How Am t Supposed To Live
Without You 18-13

% RICK SPRINGFIELD—Human Touch 23-19

% FAANK STALLONE-Far From Over 26-22

oo STYX-High Time

®e HEART-How Can | Refuse

© JUICE NEWTON-Tell Her No

© THE BEE GEES-Someone Belonging To Someone

@ THE KINKS-Don't Forget To Dance

o HGNME MILSAP-Don't You Know How Much | Love

o MIGHAEL JACKSON-P.Y.T. (Pretty Young Thing)

WKXX-FM-Birmingham
{Steve Davis--M.D.)
% BRYAN ADAMS—Cuts Like A Knife 12-8
Jede MICHAEL JACKSON-Human Nature 20-16
¥ ELO-Rock "N’ Rall Is King 17-14
J JOURNEY-After The Fall 18-15
“* BONNIE TYLER-Total Eclipse Of The Heart 27-20
oo ROBERT PLANT-Big Log
oo ELTON JOHN-Kiss The Bnde
© SHALAMAR-Dead Givea
© AIR SUPPLY-Making Love Out 0Of Nothing At All
© SPANDAU BALLET-True
© THE BEE GEES-Someone Belonging To Someone
© RONNIE MILSAP-Don't You Know aw Much | Love

You
© STRAY CATS—(She's) Sexy + 17

WMC-FM (FM-100)—Memphis
{Cynthia Mayweather--M, D.}

% THE POLICE-Every Breath You Take 1-1

Je% STEVIE NICKS—Stand Back 7-6

% CULTURE CLUB'Il Tumble 4 Ya 9-7

“ JACKSON BROWNE—Lawyers In Love 13-9

+* GEORGE BENSON—Lady Love Me 25-22

oo JUICE NEWTON-Tell Her No

oo THE KINKS-Don't Forget To Dance

@ RONNIE MILSAP-Don't You Know How Much | Love

You
@ THE BEE GEES-Someone Beionging To Someone
@ CHRIS DE BURGH-Ship To Shore

WOKI-FM—Knoxville
{Gary Adkins--M.D.}
3% THE POLICE-Every Breath You Take 1-1
Y% MICHAEL SEMBELLO-Maniac 7-6
% MEN WITHOUT HATS-The Safety Dance 13-10
% TACO-Puttin' On The Ritz 20-13
% BONNIE TYLER-Total Eclipse Of The Heart 25-19
*e JEFFREY 0SBORNE—Don't You Get So Mad
oo THE BEE GEES-Someone Belonging To Someone
@ HEART-How Can | Refuse
@ ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book
© SNUFF-Bad, Bad Billy
© KAJAGOOGOOHang On Now
© AGNETHA FALTSKOG-Can't Shake Loose

WQEN-FM-Gadsden
(Leo Davis--M.D.)
% CULTURE CLUB'll Tumble 4 Ya 14-9
Y4 JACKSON BROWNE-Lawyers In Love 17-13
% RICK SPRINGFIELD-Human Touch 3-5
% PAUL ANKA-Hold Me Til The Momin' Comes 21-16
% FRANK STALLONE-Far From Over 25-18
®o JUICE NEWTON-Tell Her No
@o THE BEE GEES-Someone Belonging To Someone
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
* ROBERT PLANT-Big Log
© MEN WITHOUT HATS-The Sa[f:? Dance
© SERGIO MENDES—Rainbow's
© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book

WQUT-FM-Johnson City
{Dave Adams--M.D.)
* % PRINCE-1999 8-5
% QUARTERFLASH-Take Me To Heart 16-7
+ MEN AT WORK-It's A Mistake 21-15
“ JACKSON BROWNE-Lawyers In Love 26-20
J JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing 28-23
®o HEART-How Can | Refuse
oo SHALAMAR-Dead Giveaway
© DONNA SUMMER-She Wotks Hard For The Money
© GULTURE CLUB—'l Tumble 4 Ya
© TACO-Puttin’ On The Ritz
© DAYID BOWIE—China Girl

WRBQ-FM-Tampa
{Ms, Diana Thomas--M.D.)

% THE POLICE-Every Breath You Take 1-1

4% THE HUMAN LEAGUE—(Keep Feeling) Fascination
137

4 AIR SUPPLY-Making Love Out Of Nothing At AK 18-8
+ LOVERBOY-Hot Girls In Love 129

* ASIA-Don’t Cry 20-16

© PAUL ANKA-Hold Me 'Til The Mornin' Comes

© NAKED EYES—Promises Promises

WSEZ-FM-Winston-Salem
{Steve Finnegan--M.D.)
% MICHAEL SEMBELLO-Maniac 1-1
Jede EURYTHMICS-Sweet Dreams 4-2
* JACKSON BROWNE-Lawyers In Love 14-10
+ BONNIE TYLER-Total Eclipse Of The Heart 34-14
+ ELO-Rock ‘N’ Roll Is King 35-26
oo STYX-High Time
#e SHEENA EASTON-Telefone (Long Distance Love

Affair)
© GEORGE BENSON-Lady Love Me
© JUICE NEWTON-Tell Her Mo
o 2.2, TOP-Sharp Dressed Man
© RONNIE MILSAP-Don't You Know How Much | Love

You
© SPANDAU BALLET-True
© THE ANIMALS-The Night
@ EDDY GRANT-| Don't Wanna Dance
© TEARS FOR FEARS-Change
@ THE BEE GEES-Someone Betonging To Someone

WSKZ-FM—Chattanooga
{Eric Page--M.D.)
% ELO-Rock 'N' Roll Is King 7-5
ok MEN AT WORK-It's A Mistake 9-6
+ THE HUMAN LEAGUE—(Keep Feeling) Fascination 10-7
J DAVID BOWIE-China Girl 12-9
“ JACKSON BROWNE-Lawyers In Love 13-10
oo SHALAMAR-Dead Giveaway
oo ELTON JOHN—Kiss The Bride
© ROBERT PLANT—B%&
© THE TALKING HEADS—Burning Down The House
© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book
© SPANDAU BALLET-True

WWKX-FM—Nashville
{Brian Sargent--M.D.}
Jc BONNIE TYLER-Total Eclipse Of The Heart 21-14
% MEN WITHOUT HATS-The Safety Dance 22-15
+ MICHAEL SEMBELLO-Maniac 1-1
+ THE HUMAN LEAGUE—(Keep Feeling) Fascination 14-8
+ CULTURE CLUB'li Tumble 4 Ya 18-13
oo JUICE NEWTON-Tell Her No
oo SPANDAU BALLET-True
@ BILLY JOEL-Tell Her About It
© AIR SUPPLY-Making Love Out Of Nothing At All
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
o STYX-High Time
© THE TALKING HEADS-Burning Down The House

WYKS-FM—Gainsville
{Lou Patrick--M.D.}

ek STEVIE NICKS—Stand Back 1-1
4 THE HUMAN LEAGUE—(Keep Feoling) Fascination
2

J MEN AT WORK-It's A Mistake 8-4

* JACKSON BROWNE-Lawyers In Love 106

+ CULTURE CLUB'Il Tumbie 4 Ya 15-11

oo THE KINKS-Don't Forget To Dance

oo TEARS FOR FEARS—Change

© STRAY CATS—(She's) Sexy + 17

© ROBERT PLANT-Big Log

© HEART-How Can | Refuse

© STYX-High Time )
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© MADNESS-it Must Be Love

WZGC-FM-Atlanta
{Jotn Young--M.D.).
% MTUME-Juicy Fruit 3-1
Jok MICHAEL SEMBELLO-Maniac 4-3
+ TACO-Puttin' Dn The Ritz 6-4
+ THE HUMAN LEAGUE—(Keep Feeling) Fascination 16-8
J MICHAEL JACKS ON-Human Nature 20-12
oo HEART-How Can | Refuse
oo ROBERT PLANT-Big Log
© BONNIE TYLER-Total Eclipse Of The Heart
® AIR SUPPLY-Making Love Out Of Nothing At All
© ASIA-Don't Cry
© BILLY JOEL-Tefl Her About it
© SPANDAU BALLET-True
© THE BEE GEES—Someone Belonging To Someone
© THE TALKING HEADS—Burning Down The House
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. |_Photo News

LOUIE LOUIE LUNATICS—KFJC’s Stretch Riedle, right, and Phil Dirt, center, prepase for the FREE ADVICE—RCA recording artist Jerry Reed stops by the weekly airstatf meeting at KIK
“Maximum Loule Louie” promotion during which several hundred versions of the rock classic Country (WPKX Washington) to offer this timely tig. Pictured, from left, are air personality Dan
will be heard on the Los Altos, Calif. station. Morgan, Reed and PD Bob Cole.

It

"
/
L 4
s

BACKSTAGE BUDDIES—Soclalizing after 3ob Seger’s Detrolt show are, fram left, Capitol Records’ Jay Hart; Seger;
WLUP Chicago air personallty Sky Daniels; CKLW’s Rosalie Trombiey; Kal Rudman and Robin Wren of Westwood One;
and Cralg Lambert of New Avenues Music.

BONA FIDE BARBARIANS—Cast members of the

Universal Studlos tour attraction “The Adventures

Of Conan’’ pay a visit to Ron O’Brian, air personality

at KIiIS-FM Los Angeles. The visit preceded the sta-

tion’s party held at Universal Studios and attended
by over 3,000 listeners.

AWy

MITCH RIDES AGAIN-—Sixties rock star Mitch Ry-

der, left, and KRTH Los Angeales air personality Brian

Beirne reminisce about the past and look forward to

the future with Ryder's recently released LP, pro-

duced by John Cougar. The Interview took place in
the statlon’s new studio.

21

THE *60s RESURFACE—Gary Owens, left, host of ABC Wa

EASY FOR YOU TO SAY—EZ Communications has recruited TM Productions in Dallas to
film a tv campaign for its four stations; WEZX Richmond, WEZC Charlotte, WYOR
Miami and WEZB New Orkeans. The 30-second spots feature popular songs placed iinto
the mouths of average people. Overseeing the production, from left, are TM’s vice pres|-
dent Buddy Scott; EZ Communications’ Bob Reich, Dan Vallle and Alan Box; and director

M | mmalric

www americanradiohistorv com

LOOKING IN ON THER LISTENERS—WSM Nashville’s termark’s *“Soundtrack Of The ’60s” syndicated program

“Waking Crew’’ broadcast their morning drive show from greets Walter Shenson, producer of “A Hard Day’s Night'

atop two hydraulic lifts by their billboard on 1-40. Tony Lyon and “Help.” The two met In conjunction with the program”.

hosted the show, which teatured Darlene Austin and a lot of drawing, whereby a listener won a trip to England to visl
horns honking in recognition. sites made famous by the Beatles.


www.americanradiohistory.com
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® Continued from page 15

“My son, the record star?” won-
ders Howard Stern’s mother. If she
didn’t believe it the first time, she
might let reality sink in this go-
around, as the WNBC New York af-
ternoon ‘personality has rereleased
the album that took D.C. by storm.
Actually, it was more like a drizzle,
but nonetheless “Fifty Ways To
Rank Your Mother” is now avail-
able on the WREN label. (WREN,
by the way, is an AM station in
Topeka which disavows any knowl-
edge of Washington-based WREN
Records.)

Vince Sanders, VP of news and
operations at the National Black
Network (NBN), a wholly owned
subsidiary of Unity Broadcasting,
adds to his duties, becoming VP/
GM of the company’s newly ac-
quired WWRL New York. WWRL,
a one-time black legend in New
York when Frankie Crocker (“Truly
the eighth wonder of the world, be-
fore me there was none, after me
there shall be no more”) did nights,
was donated by Viacom to the
United Negro College Fund, and
Unity Broadcasting purchased it
from the Fund last year. Sanders re-
places Orrin McDaniels at the AM
facility at 1600, which now features
an “inspirational and information”
format, programmed by air person-
ality Don Early Allen.

*x K* X

New York’s WYNY has named
Sam Hall news director. This ac-
tually marks a return to the NBC
fold for Hall, who was with WNBC
prior to joining WNEW and, more
recently, the RKO Two radio net-
work, where he was news manager.

Ry

MUSIC TELEVISION *

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 28.

. Across town at WNYC, they've
made a couple of appointments. An-
drew Berger is upped to music direc-
tor at the public radio station, while
engineering consultant Ernie Dachel
has been brought on board as man-
ager of radio operations and engi-
neering.

*x * *

The latest Pittsburgh controversy
does not surround Jack Bogut. Jay
Mitchell stars in this one. Mitchell,
who had been doing an oldies show
at Mike E. Harvey’'s WWWS before
joining Ted Atkins’ WTAE, is suing
WWWS for eight grand in back pay
and benefits. But the really inter-
esting part of the case is the suit over
the ownership of the oldies. Mitchell
apparently carted up his rarer finds
for use on the air, and when he left
he took the carts. He promised to re-
turn them—blank. It’s his contention
that the music recorded on them is
legally his. By the way, the O'Brien
& Garry court date for their dispute
over the dual contract issue (work-
ing for WHTX, they’re also signed to
WBZZ) has been set for Sept. 21. . ..
Back to oldies for a minute; Pitts-
burgh proclaimed a “Porky Ched-
wick Day” last week. Chedwick, an
air personality of long standing in
the market, currently does a black
oldies weekend feature on WAMO.
Among the festivities during
Chedwick’s day was an oldies party
in the park downtown.

Meanwhile, back at KDKA, word
is that Rick Starr has been back in
town. Starr, who programmed
KDKA in the late *70s before being
transferred to Group W’s WBZ Bos-
ton, has been helping out in pro-
gramming the Pittsburgh outlet until
a new PD is named.

*x * K

The booming California metro-
politan area of Chico, Paradise and
Oroville will be treated to a new ra-
dio station this fall. KR1J, an FM at
92.7, will begin broadcasting on Oct.
15 with Jim Flood as GM and Jan
Claire as operations manager.
Claire, who has spent the last two
decades in the Chico radio market,
says the class A facility will offer the
area’s only country format. ...
Speaking of new stations, Cousin
Brucie Morrow’s latest acquisition
for the Sillerman-Morrow fold is
complete. The firm now owns
WHMP-AM-FM in Northampton,
Mass.

* K* *

Vox Jox

BILLBOARD RADIO JOB MART |

= Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
Babowd b Mar. 1515 'm'ﬂ Now York,

= Position flocally) or
Available (L Ef%’i’.ﬁ. '3:}.‘." |-s'y'o'ﬂ a‘d’v‘:rll::'ni o

- Services

. $30.00 per inch 8 F'l PAYMENT MUST ACCOMPANY ORDER |——J

: Name

WE ACCEPT o !
ALL MAJOR ! City State Zip i
CREDIT CARDS : Telephone

SERVICES

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios, Monthly

Calendar, Country Trivia. We do the
research! You sound informed! For

more information write
Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

HAVE (4) YEARS EXPERIENCE WITHIN
SMALL TO LARGE CANADIAN MARKETS,
ALSO (5) YEARS EXPERIENCE IN HOTELS
AND NIGHTCLUBS AS A SUCCESSFUL
DISC-JOCKEY AS WELL. A TAPE IS AVAIL-
ABLE. SALARY IS NEGOTIABLE.

Please call:

(403) 328-1271

From the “Gee, I never knew he
was religious” department comes
word that Burkhart/Abrams/Mi-
chaels/Douglas & Associates has
apppointed Brad Burkhart as the
new chief of its latest diversification,
the Christian Radio Programming
Division. According to Brad’s dad,
Kent Burkhart, “Brad is known as
the leading authority on Christian
radio in the United States.” Most
recently, Brad served as Southeast
promotion director for Word Rec-
ords, a contemporary Christian la-
bel. He held that post for over two
years.

Also from Burkhart/Abrams etc.
comes word that a 28-page national
focus research overview, including
things like listeners’ reasons for fa-
vorite stations, tune-out factors and
logo retention is available for $500
per copy from B/A/M/D’s Focus
Research division. If you're inter-
ested, call Traci Douglas in Atlanta.

. B/A/M/D’s latest client, by the
way, is Willie Davis, who has signed
a longterm consultation agreement
covering his All-Pro chain, includ-
ing Milwaukee’s WAWA/WLUM,
L.A’s KACE and Houston’s
KYOK.

*x * x

Noble Broadcast Consultants has
just signed WOOS-FM Canton.
Consulting the AOR station will be
Rick Carroll, who will retain the
AOR format and inject limited new
music cuts to give it “a modern mu-
sic flavor.” ... General Entertain-
ment Management, Dan Garfinkel's
Cleveland-based promotional con-
sultancy, has just signed Toledo’s
WOHO/WWWM. . .. Dave Klemm
has signed Harte Hanks flagship sta-
tion KOY Phoenix. ... Jeff Pollack
adds to his fold with Louisville’s
WLRS and Sacramento’s KZAP. . ..
John Lund, meanwhile, has just
written “The Programming And
Promotion Planning Book,” a guide
for GMs and PDs who want to plan
for success in the upcoming book,
including such things as a calendar
of memorable events, as well as pro-
gramming and promotion tips. It’s
available for $39.95. Call Nellene
Teubner at (415) 692-7777 for all the
details.

Speaking of books, veteran PD
Bob Paiva has just released one
called “The Program Director’s
Handbook,” published by Tab
Books, of Blue Ridge Summit, Pa.

YesterHits.

- W
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—10 Years Ago

. Touch Me In The Morning, Diana Ross,

Motown

. Live And Let Die, Wings, Apple
. Brother Louie, Stories, Kama Sutra
. The Moming After, Maureen McGovern,

20th Century

. Let's Get It On, Marvin Gaye, Tamla

. Bad, Bad Leroy Brown, Jim Croce, ABC
. Get Down, Gilbert 0'Sullivan, MAM

. Delta Dawn, Helen Reddy, Capitol

. Uneasy Rider, Charlie Daniels, Kama

Sutra
Feelin’ Stronger Every Day, Chicago,
Columbia

POP SINGLES—20 Years Ago

. Fingertips, Little Stevie Wonder, Tamla
. Blowin’ In The Wind, Peter, Paul &

Mary, Warner Bros.

. (You're The) Devil In Disguise, Elvis

Presley, RCA

. Wipe Out, Surfaris, Dot
. Judy's Tum To Cry, Leslie Gore,

Mercury

. Candy Girl, Four Seasons, Veelay
. Hello Mudduh, Hello Fadduh, Allan

Sherman, Warner Bros.

. So Much In Love, Tymes, Parkway
. More, Kai Winding, Verve
. My Boyfriend’s Back, Angels, Smash

WAIT IN GOLD—Century Broadcasting Corp.’s, WAIT Chicago was the

recipient of the Broadcast Promotion Assn.’s 1983 international Gold Medal-

lion Award for its 30-second tv spot “Touch A Memory.” Cherie Koch, promo-

tion coordinator for Century, accepts the medaliion, while the station’s vice

president Harvey Wittenberg, right, and John Joyce, vice president of Cen-
tury’s ad agency, Bentley, Barnes & Lynn, look on.

. MikeHarrison_

What's A Picture Worth?

By MIKE HARRISON

Now that AOR television has be-
come the rage of the industry, the
iron law of emulation indicates that
VOR (video oriented rock) radio
shouldn’t be far behind. We take
you now into the studio control
room of a VOR station where the fi-
nal notes of “Every Breath You
Take” by the Police are trailing off.

JOCK: All right, there you have
the Police. Doesn’t that sound great
in black and white? Before that, we
heard “Hungry Like The Wolf” by
Duran Duran. That’s pretty wild at
the end there when they, have all
those outrageous scratches on their
faces. And we started the set off with
the Stray Cats’ new one, “Sexy And
17,” and you may have noticed we
played the version of that one that
you’ll never see on MTV, you know,
the one with the scene of the naked
lady. Right here on VFM, where we
tell you what you’re missing. (Into
spot break.)

With that the program director
enters the control room and ad-
monishes the jock. “Hey, Babe,
you’re talking too much. The whole
idea of this format is just like all the
other formats: give ’em the picture
in as few words as possible. Other-
wise how are we gonna get better
quarter hours than our direct com-

www americanradiohistorv com

petitor, MTV? After all, those guys
hardly say anything! 1t’s our job in
the media, whether radio or tv, to
condition people to ‘digest heavy
concepts in 30-second capsules or
less. All you had to say was, ‘We
heard the Police in black and white,
a scratchy Duran Duran and the
dirty version of the Stray Cats’ new
one.” See? You save about 40 sec-
onds.”

The jock dutifully takes it all in
and then asks the PD, “Hey Bill,
have you heard ‘Other Arms’ from
the new Robert Plant album? It’s a
goodie.”

The PD responds, “Yeah, it’s not
bad. But we can’t add it yet, because
there’s no video on it and I have no
research to go on. You know our
policy. If MTV ain’t on it, we sure as
hell aren’t gonna go on it either. By
the way, have this week’s radio
trades arrived yet? 1 wanna see
what’s happening on tv.” (Spot
break ends)

JOCK: Okay, getting back now to
the sound of video rock’n’roll, here
are the horny Kinks with “Come
Dancing.”

Mike Harrison is president of
Goodphone Communications in
Woodland Hills, Calif.

TOP LPs—10 Years Ago

. A Passion Play, Jethro Tull, Chrysalis
. V1, Chicago, Columbia
. The Dark Side Of The Moon, Pink Floyd,

Harvest

. Diamond Girl, Seals & Croﬂs Warner
Bros.

. Foreigner, Cat Stevens, A&M
. Made In Japan, Deep Purple, Warner
Bros.

. Fresh, Sly & the Family Stone, Epic
. Touch Me In The Morning, Diana Ross,

Motown

. Now & Then, Carpenters, A&M
. Leon Live, Leon Russell, Shelter

-

—

Swe~New

TOP LPs—20 Years Ago

. Days Of Wine And Roses, Andy Williams,

Columbia

. Little Stevie Wonder The 12 Year Old

Genius, Tamla

. West Side Story, Soundtrack, Columbia
. Moving, Peter, Paul & Mary, Warner
Bros.

. Trini Lopez At PJ's, Reprise
. Peter, Paul & Mary, Wamer Bros.

The James Brown Show, King
Shut Down, Various Artists, Capitol
Cleopatra, Soundtrack, 20th Century-Fox

. Bye, Bye Birdie, Soundtrack, RCA Victor

COUNTRY SINGLES-10 Years Ago

L

2.
3

10.

Louisiana Woman, Mississippi Man,
Loretta Lynn & Conway Twitty, MCA
Mr. Lovemaker, Johnny Paycheck, Epic
Everybody's Had The Blues, Merle
Haggard, Capitol

. Trip To Heaven, Freddy Hart, Capitol
. The Comner Of My Life, Bill Anderson,
MCA

. She’s All Woman, David Houston, Epic
. Slippin’ Away, Jean Shepard, United

Artists

. |f Teardrops Were Pennies, Porter

Wagoner & Dolly Parton, RCA

. Nothing Ever Hurt Me, George Jones,
Epic

Top Of The World, Lynn Anderson,
Columbia

- P s

SOUL SINGLES—10 Years Ago

. Let's Get It On, Marvin Gaye, Tamla

. Here | Am, Al Green, Hi

. Angel, Aretha Frankliin, Atlantic

. Nobody Wants You When You're Down

And Out, Bobby Womack, United Artists

. Are You Man Enough, Four Tops,

. If You Want Me To Stay, Sly & the

Family Stone, Epic

. Baby {'ve Been Missing You,

Independents, Wand

. | Was Checkin’ Out, She Was Checkin’

In, Don Covay, Mercury

. Meet That Lady, Isley Brothers, T-Neck
. Where Peaceful Waters Flow, Gladys

Knight & the Pips, Buddah
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Sign Of The Times: DIR Broad-
casting moves into the cable pro-
gramming arena next month when
the syndicator begins production of
a new haif-hour show called “Album
Flash” for HBO’s Cinemax channel.
Modeled after its “Inside Track” of-
fering, the show will profile record-
ing artists twice a month. Each in-
stallment will feature five clips and
12 minutes of on-camera interview.
DIR president Bob Meyrowitz
promises that at least three of the
clips will be shot specifically for the
show; the others will come from la-
bel sources.

“It’s strictly artist-oriented, giving
the performer the chance to talk
about himself,” he says, adding that
subjects could range from Bette
Midler to Michael Jackson to the
Rolling Stones to Stevie Wonder. “I
want more spread than MTV.”

* Kk K

Starfleet Blair, which has post-
poned its Donna Summer broadcast,
originally set for Aug. 6, until it can
provide her with a video simulcast,
will try again Aug. 31 when the firm
presents Culture Club live for NBC’s
The Source from the Tower Theatre
in Philadelphia.

* K K

Westwood One, which has cleared
over 300 stations for its 12-hour “US
Festival Concert Special” over the
Labor Day weekend, will record the
Pointer Sisters live from the St
Francis Hotel in San Francisco

when the NAB Programmer’s Con-
ference convenes there Aug. 29. The

Featured Programming

show will be taped for Westwood’s
“In Concert” series. NAB registrants
are invited; cocktails will be served
at 5 p.m.

* Kk K

Epic Records is preparing an in-

terview record with Michael Jack-
son, conducted at the singer’s home
in Encino, Calif., by De Ann Collins,
the news and public affairs director
for KMJQ Houston.

* Kk k

CBS Radio Networks were to sct
to begin satellite transmission to af-
filiates Monday (15). The “system-
atic dismantling” of landline service
by region begins Sept. 29. ... Blair
Radio, whose Minneapolis office has
a new telephone number (612-339-
8895), is now rapping KTBB/KNUE
Tyler, Tex. . . . KalaMusic, based in
Kalamazoo, Mich.. has customized a
blend of easy listening instrumentals
with Spanish vocals for WSUA
Miami. . .. Mutual sold out its three-
hour Glenn Miller special, “The
Man And His Music,” last weekend.
Smart sponsors included Chiquita
Bananas.

* K K

And Now A Word From Your Lo-
cal Station: San Diego Charger Kel-
len Winslow, arguably the NFL’s
premier tight end (that means he’s a
good football player), is teaming
with sportscaster Jerry Gross for a
weekday sports show heard four
times daily on country station
KSON-AM there. It’s called “Pro
Football Report.” LEO SACKS

LOADED WITH EXTRAS—Power 99FM (WUSL Phlladelphia) is giving away

this Ford Mustang as the grand prize in its latest promotional campaign, “The
Summer Of Their Lives.” Surrounded by female fans are the station’s air per-
sonalities BeeJ Johnson, left, and Gary Shepard.
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THE SHINING LIGHT OF THE NIGHT

GREAT FOOD
OPEN 24 HOURS
LARRY PARKER’S

—“_r d»
206 S. Beverly Dr.
at Charleville, Beverly Hills, CA
(213) 274-5658
Telephones at Each Dining Booth
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Below is u weekly calendar of up-
coming nerwork and syndicated music
specials. Shows with multiple dates
indicate local stations have option of
broadcast 1ime and duies.

Aug. 15, Bryan Adams, Rockline, Global Sat-
ellite Network, 90 minutes.

Aug. 15, Donnie lris, Guest D.1., Roling Stone
Productions, one hour.

Aug. 1521, Johnny Mathis, Music Makers,
Narwood Productions, one hour.

Aug. 15-21, Don Williams, Country Closeup,
Narwood Productions, one hour,

Aug. 19-21, The Cars' Ric Ocasek, Greg
Hawkes, The Source, NBC, two hours.

Aug. 19-21, Solar Records Special, part two,
Special Edition, Westwood One, one hour.

Aug. 19-21, The Session Players, Rock Chron-
icles, Westwood One, one hour.

Aug. 19-21, Dance Craze Songs, Dr. De-
mento, Westwood One, two hours.

Aug. 19-21, Jerry Reed, Weekly Country Mu-
sic Countdown, United Stations, three hours.

Aug. 19-21, Les Baxter, Great Sounds, United
Stations, four hours.

Aug. 19-21, Loverboy, Zebra, Rock Album
Countdown, Westwood One, one hour.

Aug. 19-22, Wilson Pickett, Ben E. King, Don
& Deanna On Bleecker Street, Continuum Net
work, one hour.

Aug. 20, Ray Stevens, Dick Clark's Rock Roll
And Remember, United Stations, four hours.

Aug. 20, Marvin Gaye, Solid Gold Saturday
Night, RKO Radioshows, 90 minutes.

Aug. 20, George Strait, Silver Eagle, ABC En
tertainment Network, 90 minutes.

Aug. 20, Ringo's Yellow Submarine, ABC En-
tertainment Network, one hour.

Aug. 20-21, Jethro Tull, Captured Live, RKO
Radioshows, 90 minutes.

Aug. 20-21, Little River Band, The Hot Ones,
RKO Radioshows, one hour.

Aug. 20-21, Countdown Summertime, RKO
Radioshows, six hours.

Aug. 21, Bob Seger, Spotlight Special, ABC
Contemporary Network, 90 minutes.

Aug. 21, Concept Albums, Rolling Stone's
Continuous History Of Rock And Roll, ABC Rock
Radio Network, one hour.

Aug. 21, Gary Myrick, Tears For Fears, King
Biscuit Flower Hour, ABC Rock Radio Network,
one hour.

Aug. 21-23, Gary Owens, Rockweek, Contin
uum Radio Network, one hour.

Aug. 22, Asia, Rockline, Global Satellite Net-
work, 90 minutes.

Aug. 22, James Young of Styx, Guest D.J.,
Rolling Stone Productions, one hour.

Aug. 22, Larry Graham, Special Edition, West-
wood One, one hour.

Aug. 22, On The Road Again, Rock Chronicles,
Westwood One, one hour.

Aug. 22, Robert Plant, Rock Album Count-
down, Westwood One, one hour.

Aug. 22, Loverboy, Rock Album Countdown,
Westwood One, one hour.

Aug. 22, Journey, Off The Record Specials,
Westwood One, one hour.

Aug. 22, Moe Bandy, Live From Gilley's, West-
wood One, one hour.

Aug. 22, Brian Jones, Rock ‘N’ Roll Never For-
gets, Westwood One, one hour.

Aug. 22-28, Four Freshmen, Music Makers,
Narwood Productions, one hour.

Aug. 22-28, Anne Murray, Country Cioseup,
Narwood Productions, one hour.

Aug. 26-28, Duran Duran, The Source, NBC,
90 minutes.

Aug. 26-28, On The Road Again, Rock Chron-
icles, Westwood One, one hour.

Aug. 26-28, Robert Plant, Loverboy, Rock Al-
bum Countdown, Westwood One, one hour.

Aug. 26-28, Sylvia, Weekly Country Music
Countdown, United Stations, three hours.

Aug. 26-28, Joe Williams, Great Sounds,
United Stations, four hours.

Aug. 26-28, Asia, The Source, NBC, 90 min-
utes.

Aug. 26-29, Danny & the Juniors, Joey Dee,
Don & Deanna On Bleecker Street, Continuum
Network, one hour.

Aug. 27, Petula Clark, Dick Clark’s Rock Roll
And Remember, United Stations, four hours.

Aug. 27, Loverboy, Superstar Concerts, West
wood One, one hour.

Aug. 27, Bubble gum groups of the '60s,
Solid Gold Saturday Night, RKO Radioshows,
one hour.

Aug. 27, Merle Haggard, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Aug. 27-28, Journey, The Hot Ones, RKO Ra-
dioshows, one hour.
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These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

ALL TIME HIGH
Rita Coolidge, A&M 2551 (Blackwood, BMI)

HOW AM | SUPPOSED TO LIVE WITHOUT YOU
Laura Branigan, Atlantic 7-89805 (April/Is Hot, ASCAP/Blackwood, BMI)
13 HOLD ME 'TiL THE MORNIN' COMES

Paul Anka, Columbia 38-03897 (Sq ko/Foster Frees, BM!)

9 THE BORDER

America, Capitol 5236 (April/Russell Ballard/Poison Oak, ASCAP)

) HUMAN NATURE

Michael Jackson, Epic 34-04026 (Porcara/John Bettis/WB, ASCAP)

8 BLAME IT ON LOVE

Smokey Robinson With Barbara Mitchell, Tamia 1684 (Motown) (Charaax, BMI)
10 EVERY BREATH YOU TAKE

The Police, A&M 2542 (Magnetic/Reggatta/lllegal, BMI)

14 ALL THIS LOVE

Debarge, Gordy 1660 (Motown) (Jobete, ASCAP)

4 TELL HER ABOUT IT

Billy Joel, Columbia 38-04012 (Joel Songs, BMI)

12 MIDNIGHT BLUE

Louise Tucker, Arista 1-9022 (Chartel, Arista, BMI)

7 'S A MISTAKE

Men At Work, Columbia 38-03959 (April, ASCAP)

8 PUTTIN' ON THE RITZ

Taco, RCA 13574 (UFA)

4 MAKING LOVE OUT OF NOTHING AT ALL

Air Supply, Arista 1-9056 (Lost Boys, BMI)

19 NEVER GONNA LET YOU GO

Sergio Mendes, A&M 2540 (ATV/Mann & Weil, BM1)

8 WORDS

F.R. David, Carrere 101 (PolyGram) (ASCAP)

5 GARDEN PARTY

Herb Alpert, A&M 2562 (Carbert, BMI)

4 BABY, WHAT ABOUT YOU

Crystal Gayle, Warner Bros. 7-29582
(Elektra/Asylum/Mopage/Cotillion/Moon & Stars, BMI)

12 TRY AGAIN

Champaign, Columbia 38-03563 (Walkin, BMI)

5 NIGHTS ARE FOREVER

Jennifer Warnes, Warner Bros. 7-29593 (Warner-Tameriane, BMI/John Bettis,
ASCAP)

3 RAINBOW'S END

Sergio Mendes, A&M 2563 (Warner-Tamerlane/Haymaker, ASCAP/David Batteau,
BmI)

16 1.0.U.

Lee Greenwood, MCA 52199 (Vogue/Welk/Chriswald/Hopi/MCA, BMI/ASCAP)
2 DON'T YOU KNOW HOW MUCH ! LOVE YOU

Ronnie Milsap, RCA 13564 (Kelso Herston, BMI)

2 LADY LOVE ME

George Benson, Warner Bros. 7-29533 (Hudmar, ASCAP/Newton House, BMI)
17 FLASHDANCE ... WHAT A FEELING

Irene Cara, Casablanca 811440-7 (Polygram)
(Chappell/Famous/GMPC/Alcor, ASCAP)

6 TONIGHT | CELEBRATE MY LOVE

Peabo Bryson/Roberta Flack, Capitol 5242 (Almo/Prince Street/Screen Gems
EMI, ASCAP/BMI)

5 WILD MONTANA SKIES

John Denver & Emmylou Harris, RCA 13562 (Cherry Mountain, ASCAP)

5 WAITING FOR YOUR LOVE

Toto, Columbia 38-03981 (E. Balastin'/Hudmar, ASCAP)

11 STOP IN THE NAME OF LOVE

The Hollies, Atlantic 7-89819 (Stone Agate, BMI)

5 ONE MIND, TWO HEARTS

Deran Craig, Curb 4-03982 (Hear No Evil/Miricott, BMI)

K) LAWYERS IN LOVE

Jackson Browne, Asylum 7-69826 (Elektra) (Night Kitchen, ASCAP)

15 HOW DO YOU KEEP THE MUSIC PLAYING

James Ingram With Patti Austin, Qwest 7-29618 (Warner Bros.) (WB, ASCAP)
TRUE

Spandau Ballet, Chrysalis 4-42720 (Reformation, ASCAP)

3 PLL TUMBLE 4 YA

Culture Club, Virgin/Epic 34-03912 (Virgin/Chappell, ASCAP)

8 TAKE ME TO HEART

Quarterflash, Geffen 7-29603 (Warner Bros.) (Narrow Dude/Bonnie Bee/Good/
WB, ASCAP)

10 SUMMER LOVE/PIANO POWER

George Fishotf, MMG 9 (George Fishoff/White Forest, ASCAP)

2 SWEET DREAMS

Eurythmics, RCA 13533 (Sunbury)

2 PROMISES, PROMISES

Naked Eyes, EMI-American 8170 (Rondor/Aimo, ASCAP)

DON'T FORGET TO DANCE

The Kinks, Arista 1-9075 (Davray, PRS)

SOMEBODY'S GONNA LOVE YOU

Lee Greenwood, MCA 52257 (Cross Keys/Unichappell/Van Hoy, ASCAP/BMY)
il ALL THE LOVE IN THE WORLD

Dionne Warwick, Arista 1-9032 (Gibb Brothers, BMI, admin. Unichappell, BMI)
12 COME DANCING

The Kinks, Arista 1054 (Davray, PRS)

15 THE CLOSER YOU GET

Alabama, RCA 13524 (Irving/Down 'N Dixie/Chinnichap, Careers, BMI)

13 WE TWO

Little River Band, Capitol 5231 (Screen Gems-EMI, BMI)

17 THAT'S LOVE

Jim Capaldi, Atlantic 7-89849 (Warner Bros., ASCAP)

14 TIL YOU AND YOUR LOVER ARE LOVERS AGAIN

Engelbert Humperdinck, Epic 34-03817 (Warner House Of Music/Pullman/
Warner-Tamerlane/Daticabo, BMI)

5 ROCK 'N’ ROLL IS KING

ELO, Jet 4-03964 (Epic) (April, ASCAP)

17 ALL MY LIFE

Kenny Rogers, Liberty 1495 (Warner House Of Music, BMI/WB Gold, ASCAP)
12 I'M STHL STANDING

Elton John, Geffen 7-29639 (Intersong, ASCAP)

15 DON'T LET IT END

Styx, A&M 2543 (Stygian Songs, ASCAP)

19 TIME

Culture Club, Virgin/Epic 34-03796 (Virgin/Chappell, ASCAP)

% Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Rock Albums

ROBERT PLANT—The Principle Of Moments,
Atlantic

LOVERBOY—Keep It Up, Columbia

THE FIXX—Reach The Beach, MCA
ASIA—-Alpha, Geffen

JACKSON BROWNE—Lawyers In Love, Asylum
STEVIE NICKS—The Wild Heart, Modern
CHARLIE—-Charlie, Mirage

DAVID BOWIE—-Let's Dance, EMI/America
KANSAS—Drastic Measures, CBS Associated
ZEBRA-Zebra, Atlantic

STRAY CATS—Rant N' Rave With The Stray Cats,
EMI-America

QUARTERFLASH-Take Another Picture, Geffen
DEF LEPPARD—-Pyromaria, Mercury

TALKING HEADS—Speaking In Tongues, Sire
1.1. TOP—Eliminator, Warner Bros.

DONNIE IRIS—Fortune 410, MCA

JOAN JETT AND THE BLACKHEARTS—Album,
Blackheart/MCA

HEART—Passionworks, Epic

JOE WALSH-You Bought It—You Name It, Full
Moon/Warner Bros.

ELO-Secret Messages, Jet

BRYAN ADAMS—Cuts Like A Knife, A&M
DFX2—Emotion, MCA

STEVIE RAY VAUGHAN-Texas Flood, Epic
PRISM—Beat Street, Capitol

IRON MAIDEN—Fiece Of Mind, Capitol
QUIET RIOT—Metal Health, Pasha

THE EURYTHMICS—Sweet Dreams (Are Made Of
This), RCA

BILLY JOEL—An Innocent Man, Columbia

IAN HUNTER—-AIl The Good Ones Are Taken,
Columbia

SHOOTING STAR—Burning, Virgin/Epic
DIO—Holy Diver, Warner Bros.
FASTWAY—Fastway, Columbia

ELVIS COSTELLO—Punch The Clock, Columbia

MEN WITHOUT HATS—Rhythm Of Youth,
Backstreet

CONEY HATCH-Outa HAnd, Mercury
ELTON JOHN~Too Low For Zero, Geffen
TRIUMPH—Never Surrender, RCA

RICK SPRINGFIELD-Living !n Oz, RCA
DANNY SPANOS~—Passion In The Dark, Pasha
MEN AT WORK-Cargo, Columbia

GARY MYRICK-Language, Epic

THE XINKS—State Of Confusion, Arista
DURAN DURAN-Duran Duran, Capitot
KROKUS—Headhunter, Arista

DAVE EDMUNDS—Information, Columbia
R.E.M.—Murmur, I.R.S.

SPYS—Behind Enemy Lines, EMI-America
THE ANIMALS—Ark, |.RS.
INXS—Shabooh, Shoobah, Atco

Top Adds

ASIA—Alpha, Geffen
THE ANIMALS—-Ark, |.R.S.

JACKSON BROWNE—Lawyers In Love, Elektra

HEART-Passionworks, Epic

DANNY SPANOS—Passion In The Dark, Pasha

ERIC MARTIN BAND-Sucker For A Pretty Face, Elektra

CONEY HATCH-Outa Hand, Mercury

MINOR DETAIL—Canvas Of Life, Polydor (12 Inch)
STRAY CATS—Rant N’ Rave With The Stray Cats, EMI-America
KANSAS-Drastic Measures, CBS
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Top Tracks

ARTIST-Title, Label

ASIA- Don't Cry, Geffen

THE POLICE— King Of Pain, A&GM

THE STRAY CATS— (She's) Sexy + 17, EMI-
America

JACKSON BROWNE— Lawyers In Love, Asylum
ROBERT PLANT— Other Arms, Atlantic
QUARTERFLASH— Take Me To Heart, Geffen
LOVERBOY- Hot Girls In Love, Columbia
TRIUMPH— All The Way, RCA

THE FIXX- Saved By Zero, MCA

TALKING HEADS— Burning Down The House, Sire
DAVID BOWIE- China Girl, EMI-America

1.1. TOP— Sharp Dressed Man, Warner Bros.
CHARLIE— It's Inevitable, Mirage

THE POLICE~ Wrapped Around Your Finger, A&M
STEVIE NICKS—- Enchanted, Modern

JOE WALSH— | Can Play That Rock 'N' Roll, Full
Moon/Warner Bros.

LOVERBOY— Queen Of The Broken Hearts,
Columbia

KANSAS— Fight Fire With Fire, Epic

STEVIE NICKS— Nothing Dver Changes, Modern
THE POLICE- Synchronicity [l, A&M

ROBERT PLANT— Big Log, Atiantic

DFX 2- Emotion, MCA

ZEBRA— Who's Behind The Door, Atlantic

THE POLICE~ Every Breath You Take, A&M
STEVIE NICKS— Stand Back, Modern

THE FIXX— One Thing Leads To Another, MCA
DEF LEPPARD~ Foolin, Mercury

STEVIE RAY VAUGHAN— Pride And Joy, Portrait/
Epic
ASIA— The Heat Goes Nn, Geffen

THE EURYTHMICS— Sweet Dreams (Are Made Of
This), RCA

IRON MAIDEN- The Flight Of Icarus, Capitol
DONNIE IRIS- Do You Compute, MCA

JOAN JETT AND THE BLACKHEARTS~ Fake
Friends, Blackheart/MCA

RICK SPRINGFIELD— Human touch, RCA
ELO~- Rock 'N’ Roll Is King, Jet

ROBERT PLANT— In The Mood, Atlantic
{RON MAIDEN- The Trouper, Capitol
DAVID BOWIE— Criminl World, EMI-America
ASIA— True Colors, Geffen

ZEBRA— Tell Me What You Want, Atlantic
JOAN JETT- The French Song, MCA

DEF LEPPARD- Too Late For Love, Mercury
BRYAN ADAMS-— This Time, A&M

DEF LEPPARD- Rock Of Ages, Mercury
DAVID BOWIE— Modern Love, EMI-America

DURAN DURAN- |s There Something | Should
Know?, Capitol

MADNESS— Our House, Geffen

INXS— Don't Change, Atco

THE KINKS— State Of Confusion, Arista
PETER GABRIEL— | Go Swimming, Geffen
HEART— How Can | Refuse, Epic
MICHAEL SEMBELLO- Maniac, Casablanca
BILLY JOEL- Tell Her About It, Columbia
LOVERBOY— Strike Zone, Columbia

THE KINXS— Come Dancing, Arista

IAN HUNTER— All The Good Ones Are Taken,
Columbia

FASTWAY— Say What You Will, Columbia
DAVE EDMUNDS- Slipping Away, Columbia
KROXUS— Screaming In The Night, Arista
MEN AT WORK— It's A Mistake, Columbia

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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" New On The Charts

This weekly feature is designed 1o spotlight new artists
on Billboard’s pop. country and black music charts.

o

DAVID GRANT

Long a stud in Britain’s stable of new music, David Grant is kicking up his
heels in the States with his Chrysalis debut “Stop And Go,” a starred 78 on the
Black Singles chart. Grant was half of the British funk group known as Linx,
which scored four songs in the U.K. top 20, including “Intuition.”

Culture Club producer Steve Levine directed “Stop And Go,” an upbeat
dance tune reminiscent of Michael Jackson’s “Wanna Be Startin’ Something.”
The Chrysalis artist wrote the tune with Derek Bramble, whose falsetto har-

monies augment Grant’s vocals.

The single’s video, directed by David Bowie’s “Let’s Dance” clip producer,
David Mallett, demonstrates Grant’s unique dancing style, an appealing inte-
gration of the steps founded by the Temptations and popularized by Michael

Jackson.

Grant is currently in the studio working on his debut LP, slated for a fall
release to coincide with a U.S. promotional tour.

For more information, contact Brian Freshwater, 81 Harley House, Marley-
bone Road, London NWi; (01) 487-5587.

SISSY SPACEK

Sissy Spacek’s portrayal of singer
Loretta Lynn earned her an Acad-
emy Award in the highly acclaimed
“Coal Miner’s Daughter.” But with
the entry of “Lonely But Only For
You” on Billboard’s Country Singles
chart this week at starred 79, Spacek
becomes a full-fledged country
singer in her own right.

ICs the realization of a lifelong’

dream for the tiny actress from Ty-
ler, Tex.,, who once called herself
“Rainbo” and played guitar in clubs
around Greenwich Village. Al-
though acting supplanted singing as
her full-time profession (thanks, in
part, to the influence of her actor
cousin Rip Torn and his equally fa-
mous wife Geraldine Page), Spacek
has never lost sight of her goal.

Production credit for Spacek’s de-
but album on Atlantic-America,
“Hangin® Up My Heart,” goes to
Rodney Crowell. The project was re-
corded at Builet Studios in Nash-
ville, though the birth of Spacek’s
baby halted production for several
months.

For more information, contact Al-
lantic-America Records, (213) 205-
7460.

THE RAKE

After working with several
backup bands, the Rake, a.k.a.
Keith Rose, stands alone in the
spotlight with his Profile Records re-
lease “Street Justice,” a starred 67 on
the Black Singles chart. Writers and
producers Larry Gottlieb and Marc
Blatte set out to stir emotions with
this project. “This is everyday news,
turn on the television, the radio, the
New York Post. ... It’s all there,”
says Blatte. With Rose’s passionate
reading of this haunting rap about
crime and vigilante-style justice, the
two have achieved their goal.

Rose began his singing and song-
writing career with the Constella-
tions, who worked with Dionne
Warwick for many years, and later
wrote songs and toured with Nor-
man Connors and Michal Urbaniak.
Prior to his collaboration with
Gottlieb and Blatte, Rose sang lead
with Lonnie Liston Smith and con-
tributed to the latter’s “Love Is The
Answer” LP for Columbia Records.

Future plans include opening
berths for such acts as Grand Master
Flash.

For more information, contact El-
liot Sears, 2 West 45th Si, Suite
1102, New York, N.Y. 10036, (212)
840-6855.
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S5creen data Corp of Cedar Knolls N.J. combats the eye fafique pfoblem as-
sociated with VDT’s by introducing Antiglare. The screen is awailable in over
200 snap-on or Integral models, with | st prices running frcr $42.50 to $5¢.

. NewProducts

Retailing

AT NEW ENGLAND’S DEORSEY SHOPS

Hardware Boosts Record Sales

By JOHN SIPPEL

LOS ANGELES—Record and
tape volume in the eight Deorsey
Records & Audio Shops in the upper
Northeast has grown during the past
three years because the chain has
continued diversifying its retail base
through hardware additions.

That's the view of Tony Arruda,
general manager of the seven Maine
and one New Hamsphire stores
known as “Leading New England
Home Entertainment Centers.” He
says that many new customers com-
ing in for audio, video, video game
and computer hardware and soft-
ware have impulsively picked up an
album or a single during their visits.

“We were literally forced into di-
versifying into audio hardware,
starting seven years ago when we
added the "Audio’ to our stores’
name,” Arruda explains. “We have a
little over one million population in
Maine, so we had to fortify our vol-
ume base. We felt, too, that in order

to dominate the business, we had to
have the players and the records and
tapes.

“Today, all sur eight stores are in
strip centers or malls. All stock ev-
erything the others do, but the quan-
tity of merchandise varies depend-
ing on the population and income
base,” Arruda continues.

“Over the years, we set audio
apart in a kind of open listening
room. We have glass partitions that
don’t go to the ceiling, but ade-
quately separate our audio areas
from the rest of the store. We stock a
broad range cf Technics, JVC and
Pioneer components. [t enables us to
supply a custcmer with an opening
system for $150, or we can go as high
as $2,000. All our units are set up
with switching boxes, so we can
demonstrate a wide range of differ-
ent brand product to produce the
componentry they might want,” Ar-
ruda states. They also carry and in-
stall car stereo.

Deorsey is heavily into video.

BIG SINGLES A BIG SALES FACTOR

games as well as cassette and hard-
ware and software. The eight outlets
both sell and rent videocassettes and
videodisks at $2.50 daily plus de-
posit. The hardware display con-
tains RCA, JVC and Canon cam-
eras, VCRs and videodisk
playbacks.

Deorsey has Atari and Coleco
hardware. The stores keep a min-
imum amount of game title catalog
inventory, preferring to stress the 25
to 35 key current hit game titles.

Deorsey is in its seventh month
with Commodore computers hard-
ware and Commodore, Texas In-
struments and Timex software. Ar-
ruda says early action in this area
has been “terrific.”

The eight stores are served from a
Portland, Me. warchouse with all
hardware and software. Lloyd Moss
is merchandising manager/buyer
for video game and computer mer-
chandise. All audio, car stereo, video
and accessories merchandising and
buying is done by Norm LeClaire.

Chains On 12-Inch Bandwagon

® Continued from page |

An import record will hit, for in-
stance, and the majors will be “se-
duced by the rush of energy it gener-
ates. even if it's only hot for a week.”
Nonctheless, Aletti says that major
labels are “more responsive™ to rec-
ords breaking overseas. particularly
in England, than in the past.

The boom, which demonstrated
its viability in the rock marketplace
in 1978 with releases by Rod Stewart
and the Rolling Stones, successfully
segued into the 1980s with hits by
Human League and Devo. More
recently, big singles by Soft Cell. the
Thompson Twins, Greg Kihn, Du-
ran Duran and David Bowie, among
others, have led to what Ben Bartell
of the Big Daddy Entertainment
Store chain in Chicago calls “an ab-
solute happening.” With a decent
master, he notes, “You can havea la-
bel in 15 minutes.”

Mark O’Brien of the Record Fac-
tory chain in San Francisco says that
many of the company’s 30 units now
stock as many as 400 12-inch titles.

company. “You have to know the
music inside out, which keeps you
far ahead.” he states. “Then, when
something brzaks domestically, it
usually flies oat of the door.”

Some chains, however, view deal-
ings with import distributors as a

headache. Buyer Kathy Schaaf of

the Denver-based Budget Tapes &
Records web says the company’s
billing and returns policies make it
difficult for her 78 stores to deal with
import product.

At the Tower store in New York,
though. they're vital to Aletti, who's
found that he can sell them compe-
titively at $3.99. He says he feels the
record business has learned from
the “mistakes™ made during the
height of disco’s popularity, noting
that “the same excesses we saw in
1978. when there were disco versions
of every tune conceivable, aren’t
there today. We just need to see a
more intelligent selection of 12-inch
product.”
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SHAPELY DISPLAY—Sy Splegleman left, reglonal sales manager for Parade

At Records, presents a first place award to Bob Westphal, assistant manager of

Record World in Hackensack, N.J., for its display of Joanie Greggains’ ex-
ercise LP and cassette.

Several months ago, he notes, some
were carrying “as few as five.”
Record Bar in Durham, N.C., buyer
Betsy Heady estimates that the prod-
uct category accounts for 3% of the
chain’s total prerecorded sales. De-
centralized purchasing enables the
company’s 150 units to react quickly
when a record breaks regionally, she
points out.

Fuji is packagmé its fine grain Beridox videocassettes with J-hoohk tl ster-
cards.

CLEARVIEW SPAGRIETT] BOX™

STARTS SALES.
STOPS STEALS.

ATT: MANUFACTURERS,
DISTRIBUTORS & RETAILERS

Increase sales — decrease |

shoplifting and packaging |

costs with Clearview Spaghetti

Boxes ... the NEW secure way

fo display cassette tapes.

[ Maximum security.

0O Maximum visibility.

] Box comes assembled.

O Cassettes and artwork can
be easily inserted.

O No sealing machine

needed.
0 Sizes: 3x12", 4¥%ax12", 6x12" |

for compact disc.
Write or call CAL KRUPA for info -

Singles buyer Pat Tidwell of Cam-
elot Enterprises in North Canton,
Ohio. is also enthusiastic about the
burgeoning 12-inch scene. “It’s
come back strongly from a year
ago,” she says. Crediting club play
for the revival of the format at the
chain’s 149 stores, Tidwell adds that
the singles are featured “on the walls
with all our other hot merchandise.”

The Tower Records store in the
Los Angeles suburb of West Covina
features 55 rows of bins, plus four
end racks, devoted exclusively to big
singles. Buyer Eddie Fritz calculates
that the unit does four times as much
business today as it did during
disco’s heyday. “The new age of the
single” has also gripped Bob Hein-

CUSTOM THERMOFORM NC lien of the Record Trading C'enle_rin Ennfnr Frmt‘.‘:mlng
2249 491h Avenue North » Minneapolis, MN 35430 » 612/522-£581 Sg‘r‘ggf]’afjlﬁ;:ehZrel‘]:;es“gj; e & nﬁm mmmm s :
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Now Playing

Software Specialty Distribs On Rise

By FAYE ZUCKERMAN

First there was the rise of the soft-
ware specialty store. Now there is the
rise of the specialty software distrib-
utor. Soft-Kat, which distributes ed-
ucational software only, and Kapri,
zn exclusive Commodore distribu-
tor, are examples of this new genre
of distributor. Alan Gleicher of Soft-
Kat has found the educational mar-
ket growing at such a rapid pace that
in less than a year his operation has
gone from a garage-front location to
& warehouse operation that repre-
sents some 150 titles. He says he has
mo intentions of adding other cate-
gories of software to his offering.

New software titles are sent to his
offices for review daily. “Sometimes
we have more than we can handle,
he reports.

Similar growth occurred for Kapri
International, says its president,
Chris Soular. This Sun Valley, Calif.
company was originally a record dis-
tributor but got out of records in
1981 when Commodore computer
software showed a similar “hit men-
tality” and offered more of a profit
than records and tapes, Soular says.

Comments Soular: “We saw the
parallels between the two industries.
We specialized in a software line,
just like we specialized in the kinds
of records we sold” (mostly classi-

Billboard -

Top25

ideo Games.

research department.
TITLE

Last Position
Weeks on Chard

Copyright Owner/Manufacturer, Catalog Number

Survey For Week Ending 8/20/83

These are the best selling home video games
compiled from retail outlets by the Billboard

Codeco Vision

Intelfivision

2| 2 |21 | CENTIPEDE-Atari CX 2676 oo
3| 3|25 | MS. PAC-MAN—Atari CX 2675 .
4 | 4 15| KEYSTONE KAPERS—Activision AX-025  |e| )
5| 5 |49 | FROGGER—Parker Bros. 5300 olof |eo
6| 9| 5| ROBOT TANK—Activision AX-028 . )
7 |15 | 5| JUNGLE HUNT-Atari-C-2688 () I ) I
8 (14 | 7| BURGER TIME-Intellivision 4549 B Y ) XIS
9 | 8|23 | DONKEY KONG JR.—~Coleco 2601 ol L
10 |10 | 7 | GALAXIAN—Atari CX 2684 elel | |
11| 7 [31 | RIVER RAID-Activision AX-018 ol | |°
12 | 6 |47 | PITFALL-Activision AX-108  |e .
13 |11 [25 | PHOENIX—Atari CX-2673 . N
14 [12 |23 | ZAXXON—Coleco 2435 o| |o
15 [17 | 7| MINER 2049-Tigervision 7008 |e
16 |16 | 9 | LOOPING—Coleco 2603 .
17 'NCICTNp | Q-BERT—Parker Brothers 5360 .
18 |18 |19 |  SEAQUEST-Activision AX-022 .
19 |19 [15 | OINK-Activision AX 023 . 0]
20 |20 |49 | PAC-MAN—Atari CX 2646 o|e]
21 (XK | POLE POSITION—Atari CX 2694 | oo
22 |13 {49 | DONKEY KONG—Coleco 2451 o| |ofe
REi| 28|19 |- BRCPHING Aatiyision AX-0% .
24 (24 | 3| TURBO-Coleco 2413 .
25|23 (13 GORF- Coleco 2449 °
oDenotes cartridge availability for play on hardware configuration

cal). The company’s clients range
from computer dealers to record
stores to mass merchandisers.

With the increase of the number
of mass merchandise clients, the
company has set up a racking divi-
sion. “We will put software in the
stores via a-van that will go to each
location. We have exclusive con-
tracts with HW Computers, National
Camera and Fedco Inc.,” Soular
says.

Although Soft-Kat does not rack,
company officials have found that
they need to send representatives
around to help their clientele—in-
cluding various audio/visual deal-
ers, record stores, bookstores, school
systems and schools—get acquainted
with this new kind of educational
product.

Notes Gleicher: “I found that
most of the people I saw throughout
the U.S. wanted demonstrations and
long explanations on educational
software. They were eager to learn
about computers. They need some-
one to sort out products and tell
them which titles fill their needs.”

According to a recent study by the
Qak Park, Ill. research firm Talmis,
the latest educational publishing
market is “storefront” computer
schools and specialized distributors.
“Now nearly 30% of all computer
stores and most rental facilities offer
classes to their customers,” the study
concludes. Hands-On Computers in
Atlanta and Micro Haven of Oak
Park, Ill. are examples of these new
storefront locations.

*x K K

Will the rise of the software spe-
cialty store be as fast and as explo-
sive as the rise of computer stores?
Some believe the answer is “no,” as
the number of mass merchandisers,
bookstores, record stores, drug stores
and so on begin to sell software
products. Others believe the answer
is “yes” and note that U.S. computer
stores went from 300 outlets in 1977
to 2,479 in 1983. By 1988, a Future
Computing study estimates, 7,000
computer stores will existin the U.S.
About 700 software specialty stores
have opened for business since mid-
1980.

*x K* *

As for new titles and conversions,
DataSoft of Chatsworth, Calif. is
packaging word processing car-
tridges “Spell Wizard” and “Text
Wizard” at a suggested introductory
retail price of $79.95. The price will
jump to $99 after Nov. 1. “Moon
Shuttle,” for Radio Shack comput-
ers and the Commodore 64, is also
now available.

Spinnaker, based in Cambridge,
Mass., will start to ship “Face-
maker,” which involves putting to-
gether a face from a variety of fea-
tures and then animating it to make
a facial expressions. The program is
available on diskette for Commo-
dore 64 computers and on ROM
packs, and on the same formats for
Atari home computers but not its
video game systems.

Another new Spinnaker title, “Up
For Grabs,” a word game in which
players must grab letters off a rotat-
ing cube before another player does,
comes on disk and ROM pack for
the Commodore 64. The educational
value lies in teaching vocabulary
skills and spelling.

Creative Software, which just ac-
quired Funware, a software maker

(Continued on page 40)
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New Software Wholesaler
Offers ‘Silent Salesman’

By CHERYL PARKER

FAIRFAX. Va.— Record/tape
and video retailers and mass mer-
chandisers debating a move into
computer software now have a new
option to consider: a free-standing
kiosk from which customers can get
answers to their questions and place
orders.

PC Telemart Inc., a new computer
software distributor, has been set up
here by Larry Stockett. The com-
pany’s major service to non-spe-
cialty retailers is an on-line point-of-
sale system. Stores with little or no
computer experience can use the
unit as an electronic shopping and
ordering system, as well as a “silent
salesman and traffic builder,” says
Stockett. The customer can access
information at the store, or from
home by dialing the local store and
paying the retailer a nominal con-
nect charge. .

Following a 20-store test launch in
the Washington area this week, there
will be 90 systems installed by fall
and a projected 3,000 units in outlets
nationwide by the end of the year,
Stockett reports. Each stand-alone
kiosk, consisting of a keyboard ter-
minal, screen and printer, will be
available to retail subscribers on an
all-inclusive $500 per month rental
basis and will connect with a host
computer at Telemart’s headquar-
ters. The continuously updated
database will contain close to 40,000
software titles with product descrip-
tions, capsule reviews and brief
demonstrations.

Through simplified search proce-
dures, dealers and their customers
will be able to narrow down soft-

ware choices, read about them and
electronically order from Telemart
for next-day shipment those pack-
ages not available on the shelf.

Through a co-op purchasing
agreement with such major distribu-
tors as Softsel and Micro D, software
ordered from the electronic kiosk is
subject to hefty trade discounts. “As
more retailers come on-line, the dis-
count to participants will grow,”
Stockett says.

Softsel chairman David Wagman

(Continued on page 28)

Allison Forms
Consultancy

LOS ANGELES—What may be
the first consultancy devoted to the
record/tape/video retailer has been
opened by Mike Allison, 15-year
veteran of Camelot Enterprises.

A.G. Enterprises, which is located
in Camelot’s home city of North
Canton, Ohio, specializes in formal-
izing company policies and proce-
dures into manual form; developing
recruiting, hiring and training pro-
grams; creating merchandising tech-
niques; organizing inventory and la-
bor controls; stiffening security, and
setting up office and warehouse sys-
tems to support store systems.

During his 15 years with the Paul
David organization, Allison ad-
vanced from a salesperson to man-
ager to regional supervisor. He was
director of retail operations for six
years prior to recently leaving the
firm.

DIVIDER CARDS

ALL SIZES AVAILABLE

15‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn. N.Y. 11211

AL-LEN CUTTING CO
Special volume Rates

We Buy Used and
Obsolete Cards

2
%
4
%
2
N

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockheed Way.
Carson City. Nev 89701

WORLD'S LARGEST DISTRIBUTOR OF
LICENSED ROCK & ROLL MERCHANDISE
WILL BE PREMIERING ITS FALL LINE AT

THE NEW YORK FASHION & BOUTIQUE
SHOW, AUGUST 27-30.

SEE US IN
BOOTHS 1540 - 1541 L

CALIFORNIA POSTERS
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Only Store In Town
Feels Price Pressure

LOS ANGELES—Independent
record/tape retailers often face a lot
of pressure even when they are the
only game in town. This is pointed
up by Debra Fuhrman of the Utopia
store in-Blyth, Calif., who carries a
large variety of merchandise and
finds she has to keep prices down
“because when people go out of
town they’ll find lower prices.”

Debra and her husband Tom pur-
chased the eight-year-old store last
October. Although she says “It hurts
to have to discount,” she sells $8.98-
list LPs at $8.49. She charges $1.75
for singles and carries the entire-Bill-
board Hot 100.

She notes that there are no car
stereo stores in Blyth, which has a
population of 7,500, so the store car-
ries Pioneer, Clarion and Mitsubishi
car units. It has also expanded into
personal stereo and other playback

. 832 gpriné éro-ve Avenue
Cincinnati, Ohio 45225
(513)681-8400

hardware. “I'd say car and personal
stereo are a third of our volume,” she
says.

Utopia also stocks a wide assort-
ment of musical instrument acces-
sories and novelties (incense, stick-
ers, etc.). But the store has stayed out
of video.

“There’s too many places renting
video, including Albertson’s and
Safeway (grocery stores),” Fuhrman
says. Not being in video, she adds,
presents her with a dilemma. The
2,400 square foot store will soon
have extra room in the back, she
says, and “I've been wracking my
brain on what to put in there.”

What she may end up putting
there, Fuhrman indicates, is more
prerecorded music. She says she al-
ready sells as much nostalgia and
catalog merchandise as she does new
releases. She purchases from one
Los Angeles one-stop and suppliers
in Phoenix and Tucson. Utopia’s
only competition in records and
tapes in this southeastern California
city is K-mart.

Utopia originated as the back part
of an appliance store owned by
Bucky Dobbs, who now operates
four such outlets. Fuhrman worked
there for five years. The partial re-
tirement of her father, Don Lind-
quist, brought about the opportunity
to purchase the store, which has
moved twice in its eight years.

Lindquist and Debra’s mother op-
erate a cosmetics business in one
part of the store. Her father spells
her during lunch. The store has only
one other employee. Hours are 9:30
a.m.-6 p.m., she says, “except Fri-
days and Saturdays, when we're
open to whenever traffic lets up.”

EARL PAIGE

HONE'S ONE STOP RECORDS & TAPES

For more information

SOUL + ROCK - GOSPEL « COUNTRY « WESTERN & RAP
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PROUD OWNER--BIll Lidle, owner
of the ComputerLand Satellite,
shows a working demonstration in-
side his software specialty store.

Software Kiosk
Takes Orders,
Gives Answers

® Continued from page 27

doesn’t argue with Stockett’s logic,
but says he feels PC Telemart may
be duplicating the efforts of major
distributors rather than offering
dealers a unique service. “Distribu-
tors like Softsel are already provid-
ing retailers with a solid source of in-
ventory and purchasing counsel,” he
says. “One has to wonder if this con-
cept is truly necessary.”

But according to Stockett, major
mass merchandisers are “very inter-
ested” in Telemart. “We hope to tai-
lor the service to individual retailing
techniques,” he says. “For example,
some stores will use the kiosk as a
primary sales tool—mainly mass
merchandisers and other non-com-
puter stores that want to avoid train-
ing limited personnel—while spe-
cialty outlets may use it simply to
supplement an already broad inven-
tory or to step up store traffic.”

Stockett says further “tailoring” of
the service to record/tape shops, au-
dio/video outlets, and others wish-
ing to concentrate on, for example,
entertainment or home educatjon
software, could involve offering re-
views of a revolving top 25, 50, or
100 “hit” package.

PC Telemart’s approach isn’t a
pioneering one; interactive point-of-
purchase systems are already in
place from such companies as Da-
tatron, which recently introduced a
computer-controlled videodisk unit
configured to demonstrate 149
games and education packages, and
CompuVision, which has already
leased or sold several hundred of its
own stand-alone software demon-
stration systems. Softwareland, a
specialty store chain, is also develop-
ing proprietary customer-interface
systems.

Where PC Telemart parts com-
pany with the others, however, is in
its efforts to extend to the retail envi-
ronment the electronic bulletin
board or “message center” support
concept that originated with home
computer hobbyists. Since Telemart
is a networked telecommunications
system much like The Source or
CompuServe, Stockett plans to en-
able users to post individual soft-
ware problems or questions on the
service—either at the store or from a
home computer linked to the store’s
kiosk—and to answer them within 24
hours via technical troubleshooters
at the company’s headquarters.

“We figure at least 80% of all soft-
ware problems are recurring and
therefore readily solvable by com-
puter—for example, poor documen-
tation, minor bugs, etc.,” Stockett
explains. “It’s a sort of on-line Ann
Landers arrangement, a new way of
self-help into computer literacy for
the dealer as well as the customer.”
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Video

. Music Programming

As of 8/10/83

MTV Adds & Rotation

This report does not include those videos in recurrent or oldie rotations. For further
information, contact Buzz Brindle. director of music/programming,
MTV (212)944-5399.

NEW VIDEOS ADDED:
Animals, “The Night,” IRS
Axe, “Heat In The Street,” Atco
Jim Capaldi, “Living On The Edge,” Atlantic
Crosby, Stills & Nash, “War Games,” Atlantic
The Cure, “The Walk,” Sire
Def Leppard, “Foolin’,” Mercury
Eurythmics, “Love Is A Stranger,” RCA
Elton John, “Kiss The Bride,” Geffen
Kajagoogoo, ‘“‘Hang On Now,” EMI America
Men At Work, “Dr. Heckle & Mr. Jive,” Columbia
Motorhead, “One Track Mind,” Mercury
Will Powers, “Adventures In Success,” Island
Bob Seger, “Makin’ Thunderbirds,” Capitol
Danny Spanos, “Excuse Me,” Pasha/CBS
Rod Stewart, “What Am | Gonna Do,” Warner Bros.
Violent Femmes, “Gone Daddy Gone,” Slash

HEAVY ROTATION (3-4 plays a day)
Asia, “Don’t Cry,” Geffen
David Bowie, “China Girl,” EMI America
Jackson Browne, “Lawyers In Love,” Elektra
Eurythmics, “Sweet Dreams,” RCA
Fixx, “One Thing Leads To Another,” MCA
Fixx, “Saved By Zero,” MCA
Loverboy, “Queen Of The Broken Hearts,” Columbia
Stevie Nicks, “Stand Back,” Modern
Robert Plant, “Big Log,” Atlantic
Police, “Every Breath You Take,” A&M
Michael Sembello, “Maniac,” Casablanca
Stray Cats, “Sexy + 17,” EMI America
ZZ Top, “Sharp Dressed Man,” Warner Bros.

MEDIUM ROTATION (2-3 plays a day):
Bryan Adams, “This Time,” A&M
B-52’s, “Legal Tender,” Warner Bros.
Charlie, “It’s Inevitable,” Mirage
DFX 2, “Emotion,” MCA
EBN/OZN, “AEIOU,” Elektra
lan Hunter, “All The Good Ones,” Columbia
Donnie Iris, “Do You Compute,” MCA
Joan Jett, “Fake Friends,” MCA
Joan Jett, “French Song,” MCA
Billy Joel, “Tell Her About It,” Columbia
Kansas, “Fight Fire With Fire,” Kirshner
Kinks, “State Of Confusion,” Arista
Krokus, “Eat The Rich,” Arista
Men Without Hats, “Safety Dance,” Backstreet
Quarterflash, “Take Me To Heart,” Geffen
Roman Holliday, “Stand By,” Jive/Arista
Shalamar, “Dead Giveaway,” Solar
Rick Springfield, “Human Touch,” RCA
Donna Summer, “She Works Hard For The Money,” Mercury
Talking Heads, “Burning Down The House,” Sire
Tears For Fears, “Change,” Mercury
Bonnie Tyler, “Total Eclipse Of The Heart,” Columbia
Joe Walsh, “I Can Play That Rock And Roll,” Warner Bros.

LIGHT ROTATION (1-2 plays a day):
Any Trouble, “Touch And Go,” EMI America
Backseat Sally, “Prove It,” Atlantic
Bouncing Balls, “American Anthem,” Tender
Martin Briley, “Put Your Hands On The Screen,” Mercury
Lindsey Buckingham, “Holiday Road,” Warner Bros.
Tony Carey, “West Coast Summer Nights,” Rocshire
Carlene Carter, “Meant It For A Minute,” Epic
Culture Club, “I'll Tumble 4 Ya,” Epic
Ronnie Dio, “Rainbow In The Dark,”.Warmer Bros.
Divinyls, “Only Lonely,” Chrysalis
Dave Edmunds, “Information,” Columbia
ELO, “Rock’'n’Roll Is King,” Jet
Espionage, “Sounds Of Breaking Hearts,” A&M
Lita Ford, ““‘Out For Blood,” Mercury
Peter Gabriel, “1 Don’t Remember,” Geffen
I-Ten, “Taking A Cold Look,” Epic
Iron Maiden, “Trooper,” Capitol
JoBoxers, “Just Got Lucky,” RCA
Eddie Jobson, “Turn 1t Over,” Capitol
Lapti-Nek, “Jabba Place Band,” PolyGram
Little Girls, “How To Pick Up Girls,” PVC/Jem
Malcolm McLaren, “Double Dutch,” Island
Madness, “1t Must Be Love,” Geffen
Ministry, “Revenge,” Arista
Naked Eyes, “Promises, Promises,” EMI1 America
Plimsouls, “A Million Miles Away,” Geffen
Quiet Riot, “Cum Feel The Noise,” Pasha/CBS
Rubber Rodeo, “How The West Was Won,” Eat
Peter Schilling, “Major Tom,” Elektra
Frank Stallone, “Far From Over,” RSO
Total Coelo, “Milk From Coconuts,” Chrysalis
Twisted Sister, “You Can’t Stop Rock & Roll,” Atlantic
UB 40, “I've Got Mine,” A&M
Waitresses, “Go Make The Weather,” Polydor
Wham, “Bad Boys,” Columbia
Neil Young, “Wondering,” Geffen
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This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used
LP—album; EP—extended play; CA—cassette.
BT—8-track cartridge. Multiple records and/or
tapes in a set appear within parentheses follow-
ing the manufacturer number.

POPULAR ARTISTS

A.C./D.C.
Flick Of The Switch

LP Atlantic B0100-1 .$8.98
CA80100-4 ..58.98
CA (6x12 Package) 80100-9.. .$8.98
AFTERNOON DELIGHTS
General Hospi-tale
LPMCAMCA-866........................... $3.98
AXE
Nemesis
LP Awico 90099-1 (A(Ianm:) ........ $8.98
CA90099-4-Y ... . . ...$6.98
AXTON, HOYT
Snowblind Friend/ Free Saitin’
CAMCAMCAC2-38036 ................... .$6.98
BAILEY, PHILIP
Continuation
LP Columbia FC 38725 (CBS) ... ...No List
CAFCT38725 ..o No List
BANDY, MOE
Devoted To Your Memory
LP Columbia FC 38726(CBS) .NoList
CAFCT 38726 .. .No List
BAUMANN
Strangers In The Night
LP Portrait BFR 38903 (CBS) .No List
CABRT 38903 .No List
BEATLES
in The Beginning
LP Polydor 24 4504 (PolyGram) $5.98
CACF4504 ... $5.98
BEE GEES
Main Course
LP RSO RS-1-3024 (PonGram) $5.98
CACT-1-3024 E $5.98
Odessa
LP RSO RS-1-3007 (PolyGram) $5.98
CACT-1-3007 $5.98
BELEW, ADRIAN
Twang Bar King
LP Istand 90108-1 (Atlantic) $8.98
CA90108-4 $8.98
BITCH
Be My Siave
LP Metal Biade / Enigma MBR 1007
BLONDIE
Autoamerican
LP Chrysalis PV 41290 (CBS) No List
CAPVT41290 .No List
Biondie
LP Chrysalis PV 41165 (CBS). No List
CAPVT 41165 No List
Plastic Letters
LP Chrysalis PV 41166 (CBS). No List
CAPVT 41166 .No List
BODINE
Bold As Brass
LP WEA Int'| WEA1801 (JEM)
BOHANNON
The Bohannon Drive
LP Compleat CPL-1-1005 (PoiyGram) ......$8.98
CACPL4-1-1005 $8.98

BROWNE. JACKSON
Lawyers in Love
LP Asyium 960268-1
BRYSON, PEABO, & ROBERTA FLACK
Born To Love
LP Capitol ST-12284

CHEAP TRICK
Next Position Please

LP Eric FE 38794 (CBS).. .. No List
CAFET 38794 No List
CLAPTON. ERIC
Another Trick
LP RSO RX-1- 3095(POIyGram) .$5.98
CACTX-1-3095 $5.98
CLARK, ROY
Superpicker/Hookin’ It
CAMCAMCAC2-38032 .$§6.98

CLINE, PATSY
A Portrait Of Patsy Cline/ Country Great

CAMCAMCAC2-38018 .$6.98
Sentimentally Yours/Showcase
CAMCAMCAC2-38015 $6.98
CLOWER, JERRY
Ciower Power/Live in Picayune
CAMCAMCAC2-38006 $6.98

Live From The Stage Of The Grand Ole
Opry!/On The Road

CA MCAMCAC2-38012 ...$6.98
Mouth Of Mississippi/ From Yazoo City
Mississippi Talkin’

CA MCA MCAC2-38005
COMMANDER CODY & HISLOST
PLANET AIRMEN

Hot Licks, Cold Steetl & Truckers
Favorites/ Country Casanova
CAMCAMCAC2-38031

CREAM
Live Cream, Vol. 1
LP RSO RS-1-3014 (PolyGram)
CACT-1-3014
CROPPER, STEVE
Playin’ My Thang
LP MCA MCA-851
CROSBY, BING
When Irish Eyes Are Smiling/
Shillelaghs & Shamrocks
CA MCA MCAC2-38022
DR'S
RX1. .. Groovin On The Grace
LP Epic FE 38789 (CBS)
CAFET 38789
DEE. LENNY
Golden Organ Favorites/ Most
Requested
CAMCAMCAC2-38014
Organ Music
LP MCA MCA-838

$6.98

$6.98

$5.98
$5.98

$3.98

$6.98

No List
No List

$6.98

$3.98

DEODATO
Whirtwinds/ Artistry
CAMCAMCAC2-38033
DORSEY, TOMMY, BAND

Tommy Dorsey Band
LPMCAMCA-854

DUB SYNDICATE
One Way System
CAROtRA-121

ELY, JOE
Honky Tonk Masquerade
LP MCA MCA-839 .
Joe Ely
LP MCAMCA-837
Live Shots
LP MCAMCA-868.

FARGO, DONNA
Brotherly Love
LP MCAMCA-860.
FENDER, FREDDY
The Best Of Freddy Fender/ Are You
Ready For Freddy
CA MCA MCAC2-38037 ..
FLACK, ROBERTA, see Peabo Bryson

GAP BAND
The Gap Band Il
LP Mercury SRM-1-3804 (PolyGram) ...... $5.98

.$6.98

.$3.98

.$3.98
$3.98

.$3.98

$3.98

$6.98

LP/TapeReleases

LYNN, LORETTA
Back To The Country/ They Don‘t Make
‘Em Like My Daddy
CA MCA MCAC2-38007
Don‘t Come Home A Drinkin’ (With
Lovin’ On Your Mind)/ You Ain’t Woman
Enough
CAMCA MCAC2-38001 g
Hymns/Who Says God Is Dead
CAMCAMCAC2-38000
When The Tingle Becomes A Chull/
Alone With You
CAMCAMCAC2-38010 $6.98

LYNN, LORETTA, & CONWAY TWITTY
We Only Make Beiieve/Louisiana
Woman, Mississippi Man

CAMCAMCAC2-38002 .
{Also see Conway Twitty & Loretta Lynn}

MCS5
Babes In Aarms
CAROIRA-122

MALARIA!
. . Revisited
CAROIRA-123

McCLINTON, DELBERT
Best Of
LPMCAMCA-857 ...
McCLOUD, CASPAR
Self Portrait
LP Attantic 80101-1 .
CA80101-4, ~
McENTIRE, REBA
Heart To Heart
LP Mercury SRM-1-6003 (PolyGram) ...... $5.98
CAMCR4-1-6003....... $65.98

$6.98

$6.98

$6.98

.$3.98

$8.98
..$8.98

Original Sountrack to "'Strang Brew'’
LP Mercury 814 1J4-1 M-1 (PolyGram)...$9.93
CA 814 104-4 M- , $9.93
MANDRELL, BARBARA
Love's Ups & Dcwns/ Lovers, Friends &

Strangers
CAMCA MCAC2-28030 $6.93
Spun Gold
LP MCA MCA-5337 $8.93
CAMCAC-5377. .....$8.93
This Is Barbara Mandrell/Mndmght
Angel
CAMCAMCAC2-38025 $6.93
MANHATTAN TRANSFER
Bodies & Souls
LP Atlantic 80104-1 $8.93
CA 80104-4 $8.93
MIDLER, BETTE
No Frills
LP Atlantic 8007C-~1 $8.98
CA 80070-4 $8.93
MILLS, STEPHANIE
Merciless
LP Casablanca 811 364-1 M-1
{PolyGram)....._. $8.98
CA811364-4 M1 $8.98
MINOR DETAIL
Minor Detail
LP Polydor 815 004-1 Y-1 (PonGram) ..... $8.98
CA815004-4Y-7 . $8.98
MONROE, BILL
Bluegrass Memories
LPMCAMCA872......... $3.98

MONROE, BILL, & HIS BLUE GRASS
BOYS

Special
CA MCAMCAC2-38017
MYERS, ALICIA
Alicia Myers
LPMCA MCA-867
ONE WAY
Fancy Dancer
LP MCAMCA-863.
Featuring Al Hudson
LPMCAMCA-842.
Lovels. . . One Way
LP MCA MCA-850.

ORPHAN
Lonely At Night
LP Portrait BFR 38873 (CBS)
CABRT 38873 .
PEACHES & HERB
2 Hot
LP Polydor PD-1-6172 (PolyGram)
CACT-16172 ...
PETERS, BERNADETTE
Bernadette Peters
LP MCAMCA-844.

POINT BLANK
Airplay
LP MCAMCA-841
American Exce$$
LP MCA MCA-855...

PRESTIGE
Prestige
LP Atlantic/ RFC 80105-1
CA80105-4. -
PRICE, LISA
Priceless

CA MCR4-1-3804 .. $5.98
The Gap Band V—Jammin’
LP Total.Experience TE-1-3004
{PolyGram) .. s5r $8.98
CATE5-1-3004 $8.98
GIBB, ROBIN
How.Old Are You?
LP Polydor 810 896-1 Y-1 (PonGram). ...$8.98
CA810896-4Y-1 $8.98
GRANT, EARL
Ebb Tide/Spanish Eyes
CA MCA MCAC2-38023 ... $6.98
HACKETT, STEVE
Please Don't Touch
LP Chrysalis PV 41176 (CBS) No List
CAPVT 41176 .No List
Spectral Mornings
LP Chrysalis PV 41223 (CBS). .No List
CAPVT 41223 No List
HAGGARD, MERLE
That's The Way Love Goes
LP Epic FE 38815 (CBS) No List
CAFET 38815 No List
HALL, TOMT.

Everything From Jesus To Jack Daniels

LP Mercury 814 025-1 M-1 {PolyGram).

CA814025-1 M1

HAYES, ISAAC, see Dionne Warwick

HEART
Passionworks

.$8.98
$8.98

LP Epnc QE 38800 (CBS) .No List
CAQET .38800
No List
HUNTER, IAN
Short Back ‘N’ Sides
LP Chrysalis PV 41326 (CBS) No List
CAPVT 41326 ........ No List
INXS
Deka-Dance
LP Atco mini 901 15-1-A (Atlantic) $4.98
CA90115-4-A $4.98
IRISH ROVERS
The First Of The Irish Rovers/The
Unicorns
CAMCAMCAC2-38035 $6.98

JETT, JOAN, & THEBLACKHEARTS

Joan Jett & The Blackhearts

CAMCA MCAC-5445 $8.98
{Note: Without bonus track)
JETHRO TULL
Minstrel In The Gallery
LP Chrysalis PV 41082 (CBS). .No List
CAPVT 41082 .. .No List
A Passion Play
LP Chrysalis PV 41040 (CBS). No List
CAPVT41040...... No List
Too Oid To Rock ‘N’ Roll
LP Chrysalis PV 41111 (CBS) .No List
CAPVT 41111 No List
JOEL, BILLY
An innocent Man
LP Columbia half-speed mastered
HC 48837 (CBS) .No List
JOHNSON, BRIAN, & GEORDIE
Brian Johnson & Geordie
LP MCA MCA-861 $3.98
JOLI, FRANCE
Attitude
LP Epic BFE 38829 (CBS) .No List
CABET 38829 No List
JONES, TOM
Darlin’
LP Mercury SRM-1-4010 (PolyGram) $5.98
CAMCR4-1-4010 $5.98
KENDALLS
Movin’ Train
LP Mercury 812 779-1 M-1 (PolyGram)...$8.98
CA812779-4-M-1 .$8.98
KLIQUE
It's Winning Time
LP MCA MCA-858 $3.98
KOTTKE, LEO
Guitar Music
LP Chrysalis PV 41328 (CBS) No List
CAPVT 41328 .No List
KRISMA
Rintintin
LP Atlantic 80103-1 $8.98
CA80103-4 $8.98
LA SALLE, DENISE
Guaranteed
LP MCA MCA-849 $3.98
LAKE, GREG
Manoeuvres
LP Chrysalis FV 41392 (CBS) No List
CAFVT41392 No List

LIGHT, ENOCH, & THE CHARLESTON

CITY ALL STARS
The Music Of The 1920’'s
LP MCA MCA2-4175
CAMCAC-4175

LOMBARDO, GUY

$8.98
$8.98

Dance To The Songs Everybody Knows/

The Best Songs Are The Old Songs

CAMCAMCAC2-38016

$6.98

McKENZIE, BOB, & DOUG

Bluegrass Instrmmentals / Bluegrass

..$6.98

$3.98

$3.98
$3.98

$3.¢8

No List
No List

$5.98
$5.98

.$3.98

..$3.98

.$3.98

....$8.98
.$8.98

(Continued on page 52)

“T0 MAKE A PROFIT,
YOU HAVE TO MAKE THE SALE.’

would earn greater profits. The only
trouble is no one is willing to pay a
“premium” for the cassette tape they
offer.

We know customers are willing to
pay a premium for Denon DX Cassette
Tape, because it's worth it. They will
hear the difference, but most
importantly, they are willing to try DX
Cassette Tape because they believe in
the Denon name.

“YOUR CUSTOMERS WILL SAY,
‘I CANHEAR CLEARLY NOW.'”

Denon promises only one thing to

www americanradiohistorv com

Many manufacturers have offe-ed
you so-called “premium” cassettes that

“THE HOTTEST NAME IN QUALITY AUDIO WILL BECOME
THE HOTTEST NAME IN PREMIUM CASSETTES.’

It's no wonder that members of the
Zonsumer Electronics industry refer to
Jenon as. “the hottest, fastest growing
Juality Audio Brand in the business!

In 1983. make Denon’s success
Jour own,

your customers. We don't say our
cassettes wilBplay on the moon; we
don't say the= will survive boiling in oil
We simply premise your customers that
the recordings they make on OX
Cassette Tape will sound more like reas
music than ay other brand on the

market.
“1982.

AVERY GOOD YEAR
“OR DENON”’

Three H-Fi Grand Prix Winners;
dozens of ravz reviews; and 100%
growth in sales—all done without
sacrificing Denon's product quality or
brand image.

For more information please contact Stephen
Lesser. Denon America. Inc.. 27 Law Drive
Fairfield. New Jersey 07006. (201) 575-7810

29

adyvod17I8 ‘€861 ‘02 LSNONY


www.americanradiohistory.com

30

AUGUST 20, 1983, BILLBOARD

Video

PROGRAMMERS OFFER THEIR VIEWS

What Makes A Good Promo Clip?

By ROB PATTERSON

NEW YORK-The explosion of
television programs utilizing promo-
tional video clips makes apparent
the preference of cable and broad-
cast programmers for conceptual
video over performance. But within
the conceptual, or *“mini-movie,”

THE DEADEND KIDS—Posing at the opening of the Police tour in Chicago

framework, what makes a successful
clip isn’t easily pinpointed.
Conceptualizations are generally
based on the mood and/or lyrics of
the song; the video may or may not
show the artist. Says Les Garland,
vice president of programming for
MTV, “Out o? the 25 to 30 videos we
get a week, now maybe two are of

are, left to right, John Sykes, vice president of production and promotion at
MTV, which Is sponsoring the tour; MTV VJ Martha Quinn; John Hule and lan
Copeland of Frontier Booking International.

Welk Unit Readies Music Shows

Country, Pop Packages Include Concerts, Reviews

By KIP KIRBY

NASHVILLE—Songwriters with
material published in the Welk Mu-
sic Group’s country catalog will
soon have new video outlets for their
compositions, as Welk Televideo In-
ternational (WTI) prepares to delve
into a series of related tv program-
ming projects.

Gaylon Horton, president of WTI
in Los Angeles, discussed his firm’s
forthcoming entry into the video
field while meeting there recently
with representatives of The Nash-
ville Network and various major la-
bels.

“With a country catalog such as
ours, it makes good sense that we de-
velop country product for video,
along with our pop music projects,”
Horton explains. Although Welk
Televideo won’t restrict its activities
solely to Welk-administered tunes,
material in its own catalog will re-
ceive priority.

WTI has packaged three separate
concert video specials since being
formed in January as a division of
Teleklew Inc., also owner of Tele-
klew Productions and the Welk Mu-
sic Group.

One package is a 1981 Merle Hag-
gard concert taped in Anaheim but
never widely distributed. The sec-
ond features performances by Char-
ley Pride and Sylvia, while the third
shows George Jones in concert at the
opening of his new Jones Country
when guests included Johnny Rodri-
guez, Terri Gibbs, Lacy J. Daiton
and Tom T. Hall.

Initially, WTI is offering the spe-
cials for cable syndication, but Hor-
ton says WTI will also negotiate
deals for home entertainment with
videodisk and cassette distributors.
Although WTI maintains a syndica-
tion partnership with MCA Tele-
vision, this deal is non-exclusive and
allows Horton’s division the right to
negotiate its own individual distri-
bution arrangements as well.

At the same time, WTI is currently

working on a pop music critics show
to be called “The Music Guide.”
This syndicated show will feature
Robert Christgau of the Village
Voice and Steve Pond of Rolling
Stone doing record reviews. Robert
Hilburn of the Los Angeles Times

the band playing.

“Videos that appear to be movies
seem to be the most successful and
have the most repeatability,” he
adds. Garland, who once used the
term “mini-movie,” now eschews it
for “visual song.” He explains,
“There are hooks in songs, and there
should be hooks in videos.” MTV re-
search into viewers’ favorite videos
consistently find that “10 out of 10”
are conceptual, he says.

Dick Ebersol, executive producer
of NBC’s “Friday Night Videos,”
seeks technically high-quality clips
that “truly enhance the lyric story-
line.” But other key considerations
are cropping up.

Cathy Roszell, program director
for Atlanta’s Video Music Channel,
looks for “the best use of social con-
sciousness. It seems a lot of the better
videos have that, while there are a
lot of negative messages in some oth-
ers.” Fellow programmers echo her
concern about gratuitous sex, vio-
lence and drug references in videos.

“l look for a sense of humor,
which we need more of,” says ATI
Video vice president Cynthia Fried-
land, producer of “Night Flight,”
“Radio 1990 and “FM-TV.” In
agreement is Brooke Bailey, pro-

(Continued on page 63)

and Mikal Gilmore of the Los An-
geles Herald Examiner will do rock

interviews and special pieces.
Horton says WTI is now exploring
the possibility of doing a similar ver-
sion for country syndication, with
(Continued on page 47)

MPAA Wins Lawsuit On
Dealer’s ‘Viewing Rooms’

NEW YORK-The Motion Pic-
ture Assn. of America has won a
lawsuit against Maxwell’s Video
Showcase of Erie, Pa. involving the
screening in the company’s two
stores of videocassettes in “viewing
rooms.” Judge G.E. Mencer held
that these showcase operations con-
stituted public performance and
were therefore infringements of the
copyright owners’ rights under Sec-
tion 106 of the U.S. Copyright Act.

“We find that the composition of
the audience at Maxwell’s is of a
public nature,” the court said, “and
that showcasing the plaintiff’s copy-
righted motion pictures results in re-
peated public performances which
infringe the plaintiff’s copyrights.

“Our finding is based on the view
that the viewing rooms at Maxwell’s
more closely resemble mini-movie
theatres than living rooms away
from home.
each performance at Maxwell’s is
limited in its potential audience size
to a maximum of four viewers at any
one time (but) the potential exists for
a substantial portion of the public to
attend such performances over a pe-
riod of time.”

The plaintiffs in the case were Co-
lumbia Pictures, Embassy, Para-
mount, 20th Century-Fox, Univer-
sal, Walt Disney and Warner Bros.
An evidentiary hearing will be held
Sept. 15 to determine the costs, attor-
ney’s fees and damages to which the
plaintiffs are entitled.

“The court in this decision con-
firms the distinction between own-

... We recognize that.

ership of a copy of the work and
ownership of the right to rent it for
purposes of public exhibition,” says
William Nix, MPAA vice president
and deputy general attorney. “The
case states in no uncertain terms that
the intention of the Congress was to
limit the exemption from liability for
performing a copyrighted work to
those situations involving individ-
uals in their homes—not widespread
commercial performance by show-
cases, hotels, bars or restaurants.”
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KINKY THOUGHTS—Ron Mael of Sparks gets creamed during the taping of

the clip of Atlantic group’s “All You Ever Think About Is Sex.” Atthe end of the
shoot, Mael faced over 400 whipped cream pies. The clip was produced by
Marcus Peterzell and directed by Pat Warner for E.J. Stewart Video.
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By FAYE ZUCKERMAN

LOS ANGELES—It’s not surpris-
ing to find the more than 50-year-
old film industry here eyeing full-
length and promotional video music
as a new profitable medium. Most of
the major video software companies
have already introduced music pro-
grams.

Relationships between the record
and film industries have already
emerged, mainly as a direct result of
increased pressure to produce highly
innovative, attention-getting clips.
The introduction of improved audio
in VCRs has heightened the demand
for video music.

Traditional independent film
companies, such as Dove Films
(Billboard July 30), are getting into
this new area. And longtime video
music producers like Simon Fields
are pairing up with filmm.akers. Jef-
frey Abelson, a producer/writer for
both music and film companies,
contends his latest music video at-
tempts to exemplify this new tie be-
tween the two entertainment indus-
tires.

This video, Billy Idol’s “Dancing
With Myself,” is the first dlip touse a
known film director (Tobe Hooper
of “Texas Chainsaw Massacre” and
“Poltergeist” fame). It adheres to
traditional film methods of produc-
tion, Abelson says. .

The Idol video, to be released this
week, will be followed by a Sheena
Easton clip, produced by Simon
Fields, that also used filmmakers
and some traditional film tech-
niques.

Abelson feels that video music

FROM HORROR FLICKS TO DANCING CLIPS—Tobe Hooper, right, director
of “The Texas Chalnsaw Massacre” and ‘“‘Poltergeist,” tries his hand at
video, directing Billy ldol’s “Dancing With Myself.”” Discussing the clip, from
left, are cameraman Danlel Pearl, Idol and assistant director Jules Lichtman.

www americanradiohistorv com

clips are forerunners to long-form
music that ultimately will be devel-
oped by the major film studios. “We
are seeing this happen,” he says.
“One example is Thorn EMI's music
video division. Record labels are not
about to spend hundreds of thou-
sands of dollars promoting an al-
bum. The tens of thousands of dol-
lars they already allot to the promos
have the companies concerned.”

Abelson and Fields spend a
longer than usual time planning a
script and scheming its implementa-
tion. Fields filmed Easton’s song
“Telephone” in a castle in La Can-
ada, Calif. on 351nm black and white
film to achieve the “horror movie” -
atmosphere.

Abelson, similarly, recalls spend-
ing “months” revising the script to
make sure Idol’s video tells the ‘cor-
rect’ story. The theme is achieved in
a futuristic setting where Idol, per-
forming on top of a skyscraper, at-
tracts a number of street kids who
join him on the roof and seemingly
dance by themselves.

Each video appears to be an
elaborate production. However,
each director worked with a budget
of less than $100,000: $50,000 for the
Easton clip and $70,000 for Idol’s.

RIAA July Totals

NEW YORK-—The video division
of the Recording Industry Assn. of
America certified three gold and two
platinum awards in July, compared
to two gold and one platinum award
for the same month last year.

Paramount Home Video garnered
one gold award for “Saturday Night
Fever” and both of the platinum
awards, for “The Godfather” and
“Grease.” This brings the company’s
1983 awards to a total of 24 gold and
six platinum.

MCA Home Video earned July’s
other two gold awards, for “Jaws II”
and “Missing.” The company has
earned 24 gold and two platinum
awards this year.

To date, 78 gold and 15 platinum
awards have been certified by the
RIAA this year, reflecting an upturn
in the marketplace. Only 37 video
awards were given in all of 1982,
with 25 gold and three platinum
earned through July. Fewer com-
panies were participating in the
awards program last year.

A gold award represents the sale
and/or licensed rental of at least
25,000 videocassette and videodisk
units with a retail value of at least $1
million. A platinum award repre-
sents double those values.
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MAXELL ADVANCES
STATE OF THE ART
TECHNOLOGY TOA

HIGHER STATE.

MAXELL INTRODUCES THREE NEW PREMIUM PRODUCTS.

Over the years, Maxell has been the leader in the
audio/video/computer software business. And the
advanced tape technology used to create our three
new products will keep us on top for years to come.

For the new XL-S Recording Tape, we developed a
superfine Epitaxial formulation. This greatly
increases its dynamic range, making the XL-S the
ideal tape for all high performance recording needs
and perfect for digital audio disc recording.

We also developed a totally new Epitaxial formula-

ry

tion for HGX Gold Videotape. Its superfine particles
deliver brighter chroma levels and higher audio
sensitivity. And the binding process, using molecular
fusion, gives our new VHS and Beta video cassettes
unmatched durability.

For the new Gold Standard Floppy Disks, which
exceed the industry standards in error-free perfor-
mance and durability, we have developed an improved
jacket. It is heat-resistant to 140° to withstand drive
heat without thermal expansion and without risk of
mistracking. This further extends disk life.

But product advances alone won' sell new products.
So Maxell backs you up with one of the best
marketing programs in the industry. And that gives

you profits few can match.
‘ maxeill
[T'SWORTH I'T.

(© 1983 Moxell Corporation of America, 60 Oxford Drive,
Moonachie, N.J. 07074
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Hotel Promoting

Itself

Via In-House Television

SAN FRANCISCO-The Fair-
mont Hotel here has created an in-
house television channel for its 700

rooms that provides a new means of

promotion for acts playing its Vene-
tian Room nightclub.

The channel, called Teletour, fea-
tures a 22-minute color clip that in-
cludes views of the Bay Area and
documentary information on the ho-
tel and the Venctian Room. The scg-
ment on the nightclub can be altered
as needed to accommodate slides or
videos of current acts booked at the
500-capacity room, one of the few
full-service U.S. dinner clubs left
outside of the Nevada showrooms.

Sally Bennett of the Fairmont's
public relations staff says that since
the Teletour service is so new, they
are still in the process of encour-
aging acts to supply suitable visuals
for inclusion. “The visuals will make
the acts that much more appealing

and interesting to guests who may be
undecided about seeing a particular
show,” she says. “It's so much more
of a tease if the guest can actually see
and hear a bit of an act before decid-
ing on the show.”

Bennett notes that, for some of the
more traditional Fairmon! acts, only
slides may be available. “but some
of our newer acts like Tina Turner or
Rita Coolidge probably have tapes
we could use.”

The program, which contains a
soundtrack of period pieces and li-
brary recordings, was produced by
Ralph Miller & Associates, using the
services of McCune Audio-Visual of
San Francisco. Teletour is also
planned for Fairmont properties in
Denver, Dallas and New Orleans,
making it more attractive for those
acts who are often booked by the
Fairmont for consecutive club ap-
pearances in two or more cities.

ON HEELS OF APRIL BLITZ

JVC Releases 18 More VHD Disks

TOKYO-The Victor Co. of Ja-
pan (JVC) has released a new 18-
title batch of VHD videodisks, fol-
lowing its 200 titles shipped in April
to link with the marketing of VHD
hardware. The batch includes nine
music packages and five in the Japa-
nese “karaoke” style of sing-along
music, in which instrumental sounds
are provided for family vocal
groups.

Among the music videodisks are
Tony Bennett’'s “On The Town.”
Sheena Easton's “Live At The Pal-
ace,” Elton John'’s “The Fox,” Paul
Mauriats live Tokyo concert record-
ing, the Commodores™ “In Las

rNew On |
The Charts

“THE FINAL
COUNTDOWN”
Vestron Video-23

The nuclear carrier USS Nimitz
has been thrown back in time during
routine mancuvers in the Pacific,
Dec. 7, 1980. It reappears near Pearl
Harbor on the same day in 1941 just
as the Japanese fleet is cruising
toward Hawaii. The ship’s officers
must decide whether or not to
change the course of history. The 93-
minute adventure stars Kirk
Douglas, James Farentino, Martin
Sheen and Katherine Ross and fea-
tures real film footage taken aboard
the USS Nimitz.

This feature is designed to spotlight
titles making their debut on Bill-
bourd’s Videocassette Top 40.

Vegas” and Fleetwood Mac's “Mi-
rage Tour,1982.”

A IVC list of the 20 best-selling
items from the initial 200 titles in-
cludes the five karaoke packages at
the top, followed by Olivia Newton-
John's “Physical,” the Yellow Magic
Orchestra’s videodisk and Ara-
besque's “Greatest Hits™ compila-
tion.

The company. summarizing some
five months of VHD videodisk soft-
ware action, says 32% of total sales
has been music titles and 30% mov-
ies, with karaoke accounting for 16%
and educational and instructional
items 12%.

Véstron Forms
Children’s Arm

NEW YORK-—Vestron Video has
fathered a child: a children’s pro-
gramming company called Chil-
dren’s Video Library. which will de-
velop and market video software for
home video and other outlets. Fi-
nancing and co-production of vari-
ous projects is expected, as well as li-
censing.

Vestron will serve as exclusive
worldwide home video distributor
for the line, which debuts with a
dozen titles in October. Among
those titles are “Benji’s Very Own
Christmas Story,” which comes
packaged with a plush toy: “Mighty
Mouse In The Great Space Chase,”
and "Free To Be ... You And Me.”
Children’s Video Library will re-
lease the first feature film starring
the Smurfs carly next year.

Austin Furst, president of the new
company and chairman of Vestron,
explains, “We're not a production
company; we're a marketing com-
pany. In the past six months we've
acquired a package of 100 picees of
children’s programming™ from Via-
com and other sources.

List prices for the new releases will
be $29.95 und $39.95, and packaging
will be bar coded for sale through
mass merchandisers. Furst declines
to discuss specific outlets, but does
say, “We have arranged some non-
traditional distribution channels.”
Packaging will display the list price
prominently.

Sandra Kavanaugh, a consultant,
is handling program acquisition and
development cfforts.

Billboard s
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These are best selling videocassettes compiled from
retail sales, including releases in both Beta and VHS
formats.

TITLE
Copyrig

ht Owner, Distributor, Catalog Number

48 HOURS

Paramount Pictures, Paramount Home Video v 5’:1
1139

JANE FONDA'S WORKOUT A (iTA)
KVC-RCA, Karl Video Corporation 042

THE VERDICT
CBS-Fox Video 1188

PORKY'S
CBS-Fox Video 1149

AN OFFICER AND A GENTLEMAN A (ITA)
Paramount Pictures, Paramount Home Video 1467

AIRPLANE 11: THE SEQUEL @
Paramount Pictures, Paramount Home Video 1489

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

FIRST BLOOD @ (ITA)
Thorn/EMI 1573

PLAYBOY VIDEO VOLUME 3
CBS-Fox Video 6203

STAR TREK II-THE WRATH OF KHAN (ITA) A
Paramount Pictures, Paramount Home Video 1180

ALICE IN WONDERLAND (ITA}
Walt Disney Home Video 36

SOPHIE'S CHOICE @ (ITA)
CBS-Fox Video 9076

WINNIE THE POOH (ITA)
Walt Disney Home Video 025

GREASE @ (ITA)
Paramount Pictures, Paramount Home Video 1108

AIRPLANE! A (ITA)
Paramount Pictures, Paramount Home Video 1305

MAD MAX
Vestron V-4030

THE TOY (ITA)
RCA/Columbia Pictures, Home Video 10538

BLADE RUNNER A (ITA)
Embassy Home Entertainment 1380

DURAN DURAN
Thorn/EMI TVD 1646

THIS IS ELVIS
Warner Brothers Pictures, Warner Home Video 11173

DISNEY'S STORYBOOK CLASSICS
Walt Disney Home Video 121

FRANCES
Thorn/EMI 1621

THE FINAL COUNTDOWN
Vestron V-4047

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox Video 6255

THE COMPLEAT BEATLES @
MGM/UA Home Video 700155

LOVESICK @
Warner Brothers Pictures, Warner Home Video 20011

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

MY FAVORITE YEAR
MGM/UA Home Video 800188

SATURDAY NIGHT FEVER @ (1TA)
Paramount Pictures, Paramount Home Video, 1307 A,
11134

PLAYBOY VIDEO VOLUME 2 @
CBS-Fox Video 6202

STAR WARS (ITA)
CBS-Fox Video 1130

STAR TREK: THE MOTION PICTURE A (ITA)
Paramount Pictures, Paramount Home Video 8858

THIS ISLAND EARTH
Universal City Studios, Inc. MCA Distributing Corp. 55076

PSYCHO
Universal City Studios, Inc. MCA Distributing Corp. 55001

JASON AND THE ARGONAUTS
RCA/Columbia Pictures Home Video 10346

ROCKY 11l (ITA)
CBS-Fox Video 4708

SAVANNAH SMILES
Embassy Home Entertainment 2058

STING 11
Universal City Studios, Inc. MCA Distributing Corp. 71015

STRAWBERRY SHORTCAKE IN BiG APPLE CITY (ITA)
Family Home Entertainment, MGM/UA Home Video 338
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These are most popular videocassette rentals, in both
Beta and VHS formats, compiled from a survey of re-
tailers and wholesalers.

TITLE

Copyright Owner, Distributor, Catalog Number

48 HOURS

Il’;gagmount Pictures, Paramount Home Video

THE VERDICT
CBS-Fox Video 1188

PORKY'S
C8S-Fox Video 1149

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

FIRST BLOOD (iTA)
Thorn/EMI 1573

SOPHIE'S CHOICE (ITA)
CBS-Fox Video 9076

MAD MAX
Vestron V-4030

THE TOY (ITA)
RCA/Columbia Pictures, Home Video 10538

FRANCES
Thorn/EMI 1621

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

AN OFFICER AND A GENTLEMAN (ITA)
Paramount Pictures, Paramount Home Video 1467

MY FAVORITE YEAR
MGM/UA Home Video 800188

BEST FRIENDS
Warner Brothers Pictures, Warner Home Video 11265

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

THE BEAST MASTER
MGM/UA Home Video 800226

AIRPLANE 11-THE SEQUEL
Paramount Pictures, Paramount Home Video 1489

BLADE RUNNER A (ITA)
Embassy Home Entertainment 1380

THE STING 1
Universal City Studios Inc., MCA Distributing Corp. 71015

JANE FONDA'S WORKOUT (ITA)
Karl Video Corporation 042

KISS ME GOODBYE
CBS-Fox Video 1217

SIX WEEKS
RCA/Columbia Pictures Home Video 91001

TIMERIDER
Pacific Arts, Video Records; MCA Distributing Corp. 528

NIGHT SHIFT
The Ladd Co., Warner Home Video 20006

ROCKY 1ll @ (ITA)
CBS-Fox Video 4708

STILL OF THE NIGHT
CBS-Fox Video 4711

THAT CHAMPIONSHIP SEASON
Cannon Films, Inc., MGM/UA Home Video 800221

I, THE JURY
CBS-Fox Video 1186

LOVESICK
Warner Brothers Pictures, Warner Home Video 20011

CLASS OF '84
Vestron V-5022

FAST TIMES AT RIDGEMONT HIGH (ITA)
Universal City Studios Inc., MCA Dist. Corp. 77015

SAVANNAH SMILES
Embassy Home Entertainment 2058

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox 6355

CREEPSHOW
Laurel Show Inc./Warner Brothers Pictures, Warner Home
Video 11306

POLTERGEIST A (ITA)
MGM/UA Home Video 800165

PLAYBOY VIDEO VOLUME 2
CBS-Fox Video 6202

STAR WARS (ITA)
CBS-Fox Video 1130

THE BOAT (DAS BOOT)
RCA/Columbia Pictures Home Video 10149

THIS IS ELVIS
Warner Brothers Pictures, Warner Home Video 11173

PSYCHO
Unwersal City Studios inc., MCA Distributing Corp. 55001

NATIONAL LAMPOON'S CLASS REUNION
Vestron V-5021

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Sea! indicated by dot). A Recording Industry Of America seal for sales of 50,000
units plus (32,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale. (Seal
indicated by ITA seal).
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*WEEK IN AND WEEK OUT,
THE MOST CREATIVE USE OF MUSIC
AND VIDEO ON TELEVISION TODAY”

—USA TODAY

NIGHT FLIGHT.” 16 hours a week of sights and sounds so innovative
and entertaining USA TODAY voted it one of the top ten prograns
on all of television. TV GUIDE called it “The Best Pap-Music Magazine*
on cable.

NIGHT FLIGHT. Theres never been anything like it before. It's the
first, the best, most critically acclaimed music magazine series ever
to hit the air.

Nothing proves that more than the loyal growing audience. Their

~ tremendous response has made NIGHT g |
FLIGHT one of the most popular shows
on television. And thats

VI DEO the best review of all.

© 1983 USA CABLE NETWORK
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ANN\VERSARY

original site
facade of

First in Mexico, first in Latin America, first in the
hearts of their colleagues and even competitors for
blazing the trail for independents in this region of the
world. That’s Discos Peerless, a company which laid
such a solid foundation 50 long but very monumen-
tal years ago.

As innovators for manufacturing records in its
own country, Discos Peerless was quite a visionary
move on the part of the two outstanding pioneers—
Gustavo Klinckwort and Eduardo C. Baptista. They
did what they had to do at the time; they started
something which was to be the blueprint of most all
national companies.

Prior to 1933, those who were in the business in
Mexico had to do it the hard way. They trekked to the
U.S., did the whole number of going into the studio,
to the pressing plant and finally heading home with a
bunch of cartons ready for business. It was a long
and arduous process. It also was costly.

Finally, though, the two immigrants from Europe—
Klinckwort from Germany, Baptista from Holland—
sat down with pencil and paper. They saw a new
“bottom line.”” One which made more sense profit-
wise.

And so it was done. Precisely on Monday, Aug. 14,
1933, both set up shop for the beginning of the new
era in Mexico and the rest of the countries below in
Central and South America. It was an inobscure
start. It was a challenge which would see the label
grow with amazing success.

The production of national product woutd take on
a new look. So would importation of foreign lines. So
would business flourish amidst a public which had—
and still has—a healthy appetite for music.

At first, all for Peerless did not go as well as hoped
for by Messrs. Klinckwort and Baptista. It was a mod-
est installation on the streets of Tacubaya. Some of
the equipment was crude, nevertheless sufficiently
functionable to get the company off the ground.

In 1936, a nephew of Klinckwort's, Leo Porias,
joined the organization to guide its commercial ven-
tures. To this day, he still is in the company, although
more on a consultancy basis.

Just operating on two presses in the beginning
was sufficient for Peerless. But the competition

of Peerless i
memories:

Legendary singer
Pedro infante.

933, today fust @

n Mexico City in1

forced them into re-investing in the firm.
Others got into the swim for the push for
the pesos. Along came RCA, then CBS,
later EMI-Capitol and still later PolyGram,
Ariola and WEA in the internationat lineup.
Other independents were breathing hard,
too. Orfeon was beginning to find the form-
ula in the late '30s and '40s; even the his-
toric breakaway by Baptista in the post-
World War || era for the formation of Discos
Musart.

Raw materials and other adversities saw
minimum growth for Peerless and the oth-
ers up until the late 1940s. But then the
boom began, one which reached a crest
just a few short years ago prior to the eco-
nomic crunch, not only in Mexico but
throughout the entire world.

Of all the stars in Mexico, the one who
was literally to become immortal in the
land belonged to Peerless. On one entry
alone, ‘‘Las Mananitas,’’ a song utilized for

senenading the betrothed, for birthdays,

for anniversaries, etc., became identified with him
just like Bing Crosby is aligned to ““White Christ-
mas."" He sold 7.5 million units of the song during his
lifetime. And today, 26 years after his demise, the
sales figures on the track have mushroomed to a cur-
rent tally of around 16 million. His name: Pedro In-
fante.

Mexico's musical “‘golden era’" also brought about
other giants who were to go on and become house-
hold names via the Peerless label. They included the
likes of: Augustin Lara, Lola Beltran, Tona La Negra,
Hermanos Dominguez, Juan and David Zaizar and
even the head of today's musicians’ union (SUTH),
Venus Rey.

Others in the pop genre flocked to the label: Los
Freddy's, Los Baby's, Los Solitarios, Los Sonor's,
among several. The top songwriters of the day in that
era also were knocking on the doors. They included,
besides Lara, Jose Alfreda Jimenez, Tomas Mendez
and Cuco Sanchez.

One of the foremost a&r directors of the day, Guil-
lermo Kornhauser, was instrumental in helping to

www americanradiohistorv com

Main entrance, Laguna Mayran = 232.

jure such great talents to the Peerless recording stu-
dios. He repeatedly came up with one winner after
another. Kornhauser was later spelled by Ing. Heinz
Klinckort, son of the co-founder and today sitting as
the president of the company.

Peerless has always been internationally minded,
and it was through their experimentation and
painstaking efforts that such lines as Tempo, Varsity
and Mercury from the U.S., Silver of Colombia, Mico
from the Philiipines, among many, were introduced
into the country during the early going.

Another example of Peerless’ innovativeness was
on the technical side. They were the first with the
magnetic tape and became a *pilot” for the MCl sys-
tem for advanced and more technically proficient
recordings in the country.

A brilliant marketing concept started by Peerless,
and which the campany still employs today, involves
the astute packaging concepts for its catalog, just

(Continued on page P-7)

BLAZING THE TRAIL FOR INDEPENDENTS:
Peerless Pioneers The Musical Americas
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Proud Parade Of Peerless Personalities

The parade of Peerless personalities over the
years has been a big one, during some eras being
categorized somewhat short of sensational. It has
been a big help in bolstering a catalog some refer to

in Latin America as being the “maximum.’’

Heading the list of luminaries throughout the dec-
ades is the legendary Pedro Infante, dead for 26
years but who still continues as a top seller for the
label. In fact, it was just last mionth in Los Angeles
that the city government there officially renamed a
couple of blocks after him, the first time such a dis-
tinguished commemoration took place for a Latin
singer.

But Infante was not the only one who graduated
into becoming a household name. Other home-
grown artists who made the penetration beyond the
borders of Mexico in one form or another because of

their waxing for Peerless include: Lola Beltran, David
and Juan Zaizar, Augustin Lara, Miguel Aceves
Mejia, Los Solitarios, La Prieta Linda, Los Freddy's,
Los Baby's, Dr. Alfonso Ortiz Tirado, Los Sonor's,
Juan Mendoza, Hermanas Landin, among many.

It all wasn't just the artistic touch of “Hecho En
Mexico” (Made In Mexico) either. Plenty of other
powerhouses from Europe, U.S. and other parts of
Latin America first had their introduction in the
country via licensed product. Some of those were:
Caterina Valente, Mantovani, Stanley Black, Werner
Mueller, Julio Jaramillo, Frank Chacksfield, Rolling
Stones, Sonora Dinamita, Sarita Montiel, Hugo
Blanco, Tom Jones and Engelbert Humperdinck.
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We Thank You
For Your
Support

congratulates
DISCOS PEERLESS
on its S0th anniversary

We are proud and delighted
to be associated with you for
many years on many successes.
Good luck to you for
the next 50 years.

GREVER

INTERNATIONAL, S.A.

Yautepec 107
Mexico 11, D.F.
Tel. 905/286-0599
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‘Peerless Executives Guide Living Legacy
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Ing. Heinz Klinckwort

The evolution of the executive staff of Discos Peer-
less has been—and seemingly will be—‘‘relatively”
tight. Although, there seems to be some indication
that there could be a shift to those outside of the fam.-
ily.

Following the departure of the late Eduardo C.
Baptista in the mid-1940s to set up his own Discos
Musart, it was more of the Klinckwort and Klinck-
wort-related clan who held the positions in the hier-
archy of the company. Some of those inciuded, be-
sides Ing. (Engineer) Heinz Klinckwort, the longtime
president of the company, such esteemed executive
personnel as cousins Leo Porias, at the helm of the
finances, and Fritz Ulrich, father of Peter and Jurgen
Ulrich, who headed the technological advancement
of the entire plant.

Peter, who up until late last year had been physi-
cally ensconced in Mexico, is still the general direc-

ing. Jiirgen Ulrich

tor. But he is guiding such fortunes of the company,
although from his post as head of the new U.S. affil-
iate, Bluebonnet Records in Houston, Tex. It was a
necessary step in order to put more attention to and
reap bigger dollar profits from the U.S. Latin market.
The move broke ties with Eliseo Valdez's Sunshine
Records after more than 15 years for such distribu-
tion._

Younger brother Jurgen, the on-scene general
manager in Mexico, assumes additional duties of
running the company, particularly during the occa-
sional absence of Ing. Klinckwort. Besides his over-
seeing of the entire operation, Jurgen has deived
more into the financial chores.

Since the recent departure of Frank Segura over to
RCA Mexico, Reinhard Kruska has added to his com-
mercial role that of international director. He is just
one of the multi-lingual executives on hand to help

7

Mr. Leo Porias

guide the fortunes of
Peerless through the
current turbulent
waters of the 1980s,
Another perfect-
speaking English-
language executive
of the firm is Rogelio
Villarreal, upped to
more promotional
and international
functions.

The new head of promotion and publicity, formerly
with Discos Helix, is longtime industry figure, Hector
Mejia. He, too, exempilifies the new rush-rush, fiery
attitude of the company in sustaining along with the
competition.

Mr. Fritz Ulrich

{Continued on page P-11)
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MEXICO

AND ITS EXCLUSIVE ARTISTS

PEDRITO FERNANDEZ
YOSHIO

LORENZO DE MONTECLARO
VALENTINA LEYVA

LA HERMANAS HUERTA
PAOLA

JILLGUERAS
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DISCOS PEERLESS

Gave us the opportunity

and we, here at

DAVID LINT ASSOCIATES,
INC. provided the very best
possible recording studio
equipment. This was done in
order to enable PEERLESS to
tailor the exact specifications
of sound quality for their
customer demands—and
listening pleasure. For this
we thank them!

GOOD LUCK
FOR THEIR NEXT
50 YEARS!

DAVID LINT
ASSOCIATES, INC.

3350 Scott Blvd.—Bldg. 5
Santa Clara, Ca. 95051
Tel. 408/727-0964
Telex 296666 LINT UR
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Peerless Pioneers

® Continued from puge P-3

about the biggest in the entire Latin American world.
Old product is made to look as fresh as when it first
hit the record shelves.

The pioneer label in its half-century history has not
just stopped with the importation of records and
tapes into the country. The Peerless line has soared
out into the open spaces of many countries below its
territory. Some of those who were looking to pick up
the wares of and distribute Peerless product else-
where included El Palacio De La Musica (Venezuela),
Onix (Ecuador) and Chantecler (Brazil).

In the U.S., a longtime partnership existed with
Sunshine Records in Miami (also involving Musart).
That one started in the late 1960s and just ended
earlier this year when Peerless opened up its own
outlets in the country under the name of Bluebonnet
Records and Tools, Inc.

The concept of Bluebonnet was one of the brain-
childs of Peter Ulrich, the brilliant engineer who rose
to vice president and general director of the label
during the 1970s. He is the son of Fritz Ulrich, associ-
ated with Peerless while it still had its growing pains.

Ulrich, in close association with Frank Segura, who
formerly headed the -international division, gave
Peerless a strong and aggressive youth movement.
The brother of Uirich, Jurgen Ulrich, became an in-
strumental part of the finance division. Latter today
has been placed in charge of many operational deci-
sions, as well, reporting to the active and still very
much involved Heinz Klinckwort.

The physical plant itself which began as a small,
store-type plant with its two presses in the back has
grown into a mammoth structure occupying two to
three normal city square blocks right in the heart of
Mexico City on Mariano Escobedo and Laguna De
Mayran.

It stands as a monument to the independent
movement.

Itis so solidly entrenched and rich in tradition that
it is not what has been for Peerless but what will be in
the next 50 years! Billboard

Personality Parade

® Continued from page P-4

very positive results in sales via the team behind
Peerless.

Right now, in the forefront of recent releases are
another batch of contemporaries from the so-called
old backyard. In this group are: Prisma, Veronica
Castro, Carmen Cardenal, Mario Pintor, Marco An-
tonio Vasquez, Anybal Pastor, Gonzalo Cabral, Car-
litos Flores, Anamia, Lino Lujan, Los Broncos De Rey-
nosa and a few more who are giving the company
added “‘zip” in these days of “‘zap.”

Peerless has always been in the forefront of trop-
ical music, much of the product having emanated
from its own shores. But there also has been heavy
emphasis from imported catalogs, and one of the
biggest for the company over a period of time has
been via Seeco.

Artists are prone to jump labels and pop up on one
of several over a respective career. But through
Seeco’s lineup, a goodly number of the following
found much notoriety from the Peerless pressings,
promotions and distribution: Sonora Matancera,
Celia Cruz, Daniel Santos, Bienvenido Granda, Car-
los Argentino, Celio Gonzalez, Nelson Pinedo, Bobby
Capo and Virginia Lopez.

Similar music from other Central and South Ameri-
can labels like CBS/Indica, Fuentes, El Palacio De La
Musica, FM, Fediscos, Fedisa even as far down as Ar-
gentina’s RCA branch and Microfon have had re-
ciprocal and straight licensee arrangements with
Peerless. They, too, have contributed to the wealth of
Peerless presentations.

Eras have come and gone with the hundreds who
have paraded over the airwaves locally and abroad
through Peerless efforts. It is the full intention of the
company to strive forward with as much, even more,
excellence in the next five decades, according to its
president, Heinz Klinckwort. Billboard

Credits: Special Issues Editor, Ed Ochs; Assistant Editor,
Robyn Wells; Special produced for Billboard by Marv
Fisher; Cover design & layout, Anne Richardson.

CONGRATULATIONS
DISCOS
EERLESS

May your
Electro Sound duplicators
continue to make
fine tapes
for you
for another fifty years.

AUDIOMATIC CORPORATION

www americanradiohistorv com

L-d

uswa|ddng Buisiuaapy pieoqiig v

advogag €861 ‘02 1SNOHNY


www.americanradiohistory.com

years leading i
In Mexico and

the oldest and
music compan

FAbrica de Discos Ceerless, S.A.de CV  La



www.americanradiohistory.com

the Music Industry
atinamerica

HEINZ KLINCKWORT
Executive President

/ e N
4 <
GUSTAVO KLINCKWORT
(1885-1959)

rless

EDUARDO C. BAPTISTA
(1898-1972)

- ‘_‘. \ : J
e | x /4

JURGEN ULRICH
General Manager

the most modern
in Mexico.

una de Mayran 232 ¢ 11320 México, D. F. TX: 017-77-606 FDPME


www.americanradiohistory.com

A Billboard Advertising Supplement

AUGUST 20, 1983 BILLBOARD

In addition to being the very first overall company
in Mexico and the first independent in Latin America,
Discos Peerless has plenty to crow about in being the
innovator for introducing various types of technical
equipment in the enormous Mexican marketplace.
At least a half-dozen is the count for being number
one.

The famed Neumann cutting apparatus was
brought in by Peerless in the late 1960s, approxi-
mately 10 years prior to any of the other major inter-
nationals or independents. They also paved the way
for A.B. Europa Film's high speed galvano system.

Prior to anybody else, the executive staff of the or-

in Breaking the Technical Barrier

The 12 new automatic presses at work, attended by two
employees.

ganization, expertly schooled in the rudiments of en-
gineering, became the forerunner of the use of the
Studer 8-track cut-in machine. The pride of their pio-
neering didn't stop there.

Before most other companies, including CBS, Mu-
sart, Ariola, Gamma, Gas, Capitol and PolyGram,
Electro-Sound's tape duplicating system was on the
assembly line, according to Messrs. Heinz Klinck-
wort, Peter and Jurgen Ulrich. Today, Peerless has
improved its tape duplication ratio from 16 to 1 to 64
to 1, one of the highest systems in the nation.

The PVC compounding system, supplied mainly by
the Leistritz extruder in West Germany, gave the

e

Pedro infante Recording Studio.

organization the jump in Mexico for such another
technical first. It further enhanced the output of its
enormous catalog.

One of the pride and joys of Peerless in breaking
through the technical barrier was the installation of
the MCI (now Sony/MCl) in the mid-1970s of their
fully automated and computerized 24-track console.
It triggered the construction of the label’s ultra-mod-
ern studio, with most of the other satellite equipment
being provided by David Lint Associates, King Instru-
ments, Gotham Instruments and JBL, among oth-
ers.

(Continued on page P-11)

S.A.DEC.V.

The most important manufacturer of magnetic tapes
and cassettes in México for professional, industrial
and domestic use, with the AMPEX technology,

CONGRATULATES

Discos Peerless, S.A.
on its 50t anniversary

AUREX, S.A. DE C.V./CALZ. MEXICO-TULYEHUALCO 3370/C.P. 13400 MEXICO, D.F.
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|
' Executive Guide

® Continued from page P-6

Antonio Chavez continues in his important role of
administrative manager, while Alfonso Ascencio
heads up the artistic department. Latter a little laid
back because of the economic austerity moves in
Mexico, but nevertheless seeking new artists all of
the time while picking his best spots in order to stay
within budget.

Sales manager Julio Lerma has his work cut out for
him in the periodic wholesale increases, constantly
looking to overcome the increased buying resistance
by the retail outlets.

|

Andres Cobo, another top engineer in the indus-
try, carries the full load of keeping the presses and
cassette wings going at the highest speed possible,
particularly in face of a down market.

Jose Luis Vela, another experienced executive in
the industry, is in charge of the company’s publish-
ing house, Predisa. Itis an exceptionally big job since
many of their copyrights are worked over and over
again via repackaging of past hits. And there have
been many of those for the label.

Luz Maria Santiago keeps the ship as tight as pos-
sible in these days seeking ways for personnel to re-
main on board and not drift off into the growing
number of unemployed nationwide. Billboard

The signing of a new contract with the group Los Kassino de
Chuco Pinto attracts Ing. Jurgen Ulrich, Peerless general
manager.

The Cleveland Symphony Orchestra visited Mexico when Peerless
distributed their recordings on the London label. Celebrating the
visit, are, from left: Conductor Lorin Maazel; Peerless classical
repertoire manager Jorge Blanco; Peerless sales representative
Alfonso Gouier, and Peerless director Peter Ulrich.

Technical Barrier

® Continued from page P-10

Toolex Alpha brought to Peerless and Mexico the
initial fully automatic presses. The total of 16 in-
creased their capacity substantially—and prompted
the thinking of the competitors to modernize them-
selves, too. The Klinckwort and Ulrich families had
the vision to keep that one step ahead whenever nec-
essary.

Apart from the Toolex Alpha in-put, Peerless
mushroomed its number of presses in the plant to
approximately 35. And that is featured by just about
the oldest, homemade completely mechanical press
in the land. That one is celebrating its 43rd birthday.

Other than the technical ““number ones," Peerless
ranks just about the top in sales of a single song in
the area, perhaps one of the most phenomenal sta-
tistics in the history of the music industry—the late
Pedro Infante’s interpretation of ‘‘Las Mananitas,”
the official Spanish-language birthday song.

According to Peerless’ records, it has sold more
than 15 million units, a mark which ranks right up
there with the late Bing Crosby’s “‘White Christmas.”
Infante’s entry is still selling now more than 26 years
after his death. Billboard
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TOASTS PEERLESS SPIRIT

The formation and endurance of Discos Peerless
in Mexico through five decades ges somewhat fur-
ther than the brick and mortar, the sweat and sales,
even the trials and tribulations. Great words of praise
and adulation have come from within and beyond
the borders of the country.

Itis a tribute which is quite rare in the annals of the
record and tape industry anywhere in the world. It
forms an unquestionable foundation of solidarity
coming from associates, as well as from those in the
competitive arena.

One of the outpourings of praise comes from
Eduardo L. Baptista, son of the co-founder of Peer-
less, Eduardo C. Baptista, who today is chairman of
the board of his own company, Discos Musart, an-
other of the powerful independents in the same land.

It was founded in the late 1940s, approximately 15
years after Peerless.

Having obtained his basic education in the indus-
try as a young man with Peerless earlier in the dec-
ade, Baptista, even after the departure with his fa-
ther to initiate Musart, has always had solid respect
and relations with the former company.

“We have always had a mutual respect for each
other, always competing with the others in the mar-
ketplace on a dignified and straightforward scale. {t
is a great tribute for them to have come this far, a
crossroad which many dream of but never attain,”
states the Musart executive.

Armando De Llano, CBS’s president in Mexico and
who also holds the same post in the record-and-tape
association (AMPROFON), views the Peerless rise to

CONGRATULATIONS
and BEST WISHES

th

ANNIVERSARY OF

FABRICA DE DISCOS
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prominence over the decades as a time when the la-
bel gave great input to the surge of the industry in
general.

“They were and are an extraordinary competitor,
but one which always gave a helping hand and coun-
sel to others, particularly PolyGram, Ariola and Gas.
Even to us the relationship has always been at the
most professional level,” says the veteran executive
who has devoted most of his entire lifetime to the in-
dustry and CBS. -

“PolyGram really was born from Peerless,’" recalls
Jose Luis Camacho, head of promotion for the inter-
national label. “‘From the Dusa repertoire which they
handled came the foundation for the start of our
company. Without such a catalog, it would have
never come to pass. Even a fairly recent acquisition,
London, helped to make things a lot sweeter for us."”’

The words and remembrances keep coming. One
company, relative newcomer to the field in Mexico,
Discos Ariola, has given it some thought. For them,
according to its promotion and publicity manager,
Raul Islas, “It has always been most cordial. Even
our general director, Fernando Hernandez, recounts
the days when he needed some suggestions pertain-
ing to radio and press and other matters of being a
participant in the industry.”

Publishers, almost as a solid frontin their feelings,
regard the year-in and year-out existence of Peerless
as one of ‘‘great importance. They have always con-
tributed with fine recordings of our music. They have
done it all, not only nationally but internationally, as
well,”” expounds Lic. Alberto Vega, the incoming gen-
eral director of Mundo Musical, a CBS affiliate.

The phrases of the latter are echoed by other edito-
rial stalwarts in the Mexican music industry. Some of
these incl wde: Jose Cruz (Beechwood); Charles Gre-
ver, Angel Hernandez (Grever International); Mario
De Jesus (Emlasa); Rogelio Brambila (Brambila);
Juan Del Rey (Edim); Edmundo Monroy (Edimusa).
Representatives of Pham/Emmi, Intersong, Rimo,
Geminis, among a few more of the major publishers
were in accord with their expressions.

From other far flung corners of the globe, particu-
larly throughout Latin America, companies that li-
cense product through Peerless—and vice versa—
the sentiments are similar. One, CBS’ affiliate in
Central America’s Costa Rica, Indica, puts it very pro-
foundly.

‘““Peerless has not only been a company—but a
school of integrity, how to be successful and ef-
ficient,”” expresses Indica’s a&r director, Luis Salas.
“The result of their longevity has given them a crea-
tiveness which makes for an outstanding selection of
material.”

“Qur relations with them for more than 20 years
has not always been on a business scale, but one
that has lofted onto a plateau of great friendship. We
have represented their product with tremendous
pride and care. They are a shining light amidst prac-
tices in the business which sometimes can get
shady,” concludes Eduardo Soto, general director of
Indica.

Dr. Conrado Dominguez, top executive with the
longtime Discos Fuentes in Colombia, regards Peer-
less as follows: **A catalog of music which certainly
ranks as one of the most represented for Mexico in
our country. We have never looked at them as a com-
petitor, but as another link for our company here.”

A relatively new company in Colombia, FM Discos,
succinctly describes it via its director and owner,
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Lo Baby’s have recorded for Peerless for more #han 20 years,

i .si zming ceremonies
producing one or more hits every y2ar. Atre-siZming c

's brothers, Carlos, Enrique.
e oo a Peerless president Heinz K

d Peerless general mana

linckwort, Peerless

With the group are ger Peter Ulrich.

director Leo Porias,an

Francisco Montoya: ““A wealth of material and a
wealthy experience working with them.”

‘‘Peerless has sustainedin the foundation of our
company, not just through its product here, but our
in their land,"” asides Ernesto Aue and Miguel Angel
Pina of El Palacio De La Musica in Venezuela. ‘It has
been a reciprocal arrangement approaching 25
years, something we look upon as more than another
testimony of good relations."’

European suppliers and otganizations also have
had solid relations on-and-off with Peerless through-
out the middle half of this century, and, again, in a
voice, have been most appreciative for the experi-
ence. Among those are companies like: Alpha Too-
lex, A.B. Europa, Telefunken, Carrere, UMIP, Leis-
tritz, Beck & Co., Iselmann, Decca and many more.

Included in a group of U.S. companies mindful of
the Peerless connection are: Audiomatic Corp., King
Instruments, J.B. Lansing Sound, Sunshine Records
& Tapes, Worldex, Gotham Audio and Finebilt. They
all have noted and acknowledged the outstanding
relationship.

Ieerless |eerless|eerless |eerless I eerless leerless cerless

Congratulations
~on o0 years
of Peerless performance

Armando and Emilio.

&

namia to the lzbel are, fr?m left,
ce president and genera
Houston to launch Blueponnet/
Peerless international director

Welcoming new artist A.
Peter Ulrich, Peeriess vi
manager (now based in
Peerless), Anamia, and
Frank Segura.

“Peerless gave us the momentum for our consoles
to be distributed widely in Mexico as a launching pad
for other parts of Latin America. For this we remem-
ber them fondly and with deep appreciation,” recall
executives Jeep Harned and Lutz Meyer during a pe-
riod six years ago when their company was not a part
of Sony. ““It was a big boost for us at that time."

David Last, who throughout the years of memories
in association with Peerless mainly through the
Seeco line, speaks of the company *‘. . . with great
admiration. One label it is a pleasure to do business
with."”

Another David—Lint—who through his company in
San Jose, Calif. has provided other special tech-
nology for Peerless, states how they have been a
standout client. *“They have made it a noteworthy ex-
perience for us,’”’ he says.

The list is practically endless from other major
companies like the RCAs, Capitols and WEAs, acom-
pilation of thoughts and feelings ranging from presti-
gious to fondness to a uniqueness in an industry
which has always had its ups and downs. Billboard

i
Aty .

Hermanos Zaizar celebrated 25 years of recording with
Peerless with a special two-hour tv show hosted by Raul
Yelazco, renowned Latin American entertainer. From left
are David Zaizar, Peerless’ Peter Ulrich, Raul Velazco, and

Juan Zaizar.
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® Continued from page 38

AGENT WANTED
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AGENT WANTED

EXPERIENCED MULTI-LINE COMMISSION AGENT TO
COVER MIDWEST AREA WITH GOOD QUALITY IM-
PORTED BLANK VIDEO CASSETTE TAPES.

Send resume to:
MS. KATHLEEN KAMINSKI
303 E. Wacker Dr., Suite 1414, Chicago, IL 60601
0 0 0 o e 1 3 05 53 e B R B 0 G 5

[ ) e B o e e e e

2] e ) e B S B 5

REAL ESTATE

|%3

West Shell
A REALTORE o

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available.
Ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call:

Ferd Clemen
513-721-4200

OUTSTANDING DEVELOPMENT
OPPORTUNITY
Beautiful Ozarks, 700 acres with 1% mile
frontage on spring fed river. Perfect for
landing strip. camping. floating, dude
ranch, much more. Executive home—
unlimited potential. $750,000. Excellent
owner financing
HUGHES REALTORS
P.0. Box 355. Willow Springs. MO 65793
(417) 469-4410

HELP WANTED

MUSIC WANTED

Any type of music. no lyrics—must be willing
to let song use my lyrics—should not be
studio recording—please send song on
cassette with name, address and telephone
number to:

DOUG McDONALD

4 Marvin Road, Pompton Plans, NJ 07444

SECRETARIES NEEDED NOW
Must have good telephone skills.
Top pay—top conditions and
fast advancement. Calli
NATIONAL CAREER

COMMUNICATIONS CENTER
1-206-627-0593

PRODUCTION MANAGER

For recording division of Smithsonian
Institution Press to coordinate production
of original and archival recordings. Seek
candidate with, at least. 6 years working
experience, 3 years of which should be
specialized experience in developing re-
cording projects. Minimum salary $24,500/
per annum.

Submit resume to:

Office of Personnel Administration
SMITHSONIAN INSTITUTION
Am. 1410, A & | Bullding

900 Jetterson Drive S.W.

Washington, D.C. 20560

Aftn: MPA-83-460-T

Deadiine tor applications August, 31, 1983

Smithsonianis an Equal Opportunity Employer

EARN $400 TO $800 a week, work 2-3 hours daily
processing mai! from home. No experience neces-
sary! No obligation! Send stamped enveiope to:
Walton, 1744 W. Devon, Suite 15, Chicago, 1L
60660.

PROFESSIONAL
MUSICIAN

ATTENTION
ROCK MANAGERS!

Experienced bassist im-
mediately available for

original Rock act. Will re-
locate internationally.

Call for portfolio, serious
inguiries only.

(513) 399-6708
Ask for Robert

BOOKS

“Performing With Charismatic Charm™” Com-
plete easy guide for all professional singers. $5.
HBA, P.O. Box 15472, Charisma, Detroit, MI
48215,

For Sale: 1220 seat music hall. One of the nicest in
the Ozark’s. Built in light and sound system.
Lobby duplication, inside of old barn. Two built
in apartments. Phone: (417) 442-7875.

INVESTORS WANTED

1.5 MILLION
NEEDED TO PROMOTE
ENTERTAINMENT CONCERTS
Write:

CHICAGO FAME ENTERTAINMENT
320 South State St. Rm 1612

Chicago, IIl. 60604
(312) 786-1466

News

GROUP HONORED BY MEMPHIS ASSN.

Songwriting Award For Bar-Kays

By ROSE CLAYTON

MEMPHIS—The Bar-Kays and
their producer, Allen A. Jones, re-
ceived the Memphis Songwriters
Assn.’s professional songwriter of
the year honor at its annual awards
show Aug. 14 at the Vapors.

The Mercury/PolyGram record-
ing group was recognized for its
current LP, “Propositions,” which
reached the top 10 on Billboard’s
Black LPs chart_ and for two of the
singles released from that album,
which broke into the Black Singles
chart’s top 20. The Memphis-based
band’s “Nightcrusin™ LP, also re-
leased during the MSA’s 1982-83
eligibility period, was the Bar-Kays’
sixth consecutive gold album. That
album’s “Hit And Run” reached the
top five on the Black Singles chart

WANTED

Seeking investors interested in fi-

nancially participating in concert

promotion, Chicago and Midwest area.
Cali:

Monday-Friday
between 8 AM-6 PM

(312) 743-5120

TOTAL ENTERTAINMENT COMPANY
tooking for shrewd investors to invest in super star
concerts throughout the Pacific N.W. and Can-
ada. Black Gold Entertainment, ¢/0 Jack Wil-
liams, P.O. Box 23211, Seattie, Wash. 98102. (206)
722.7227.

GOLDEN OLDIES

DISCOUNT OLDIES
BY PHONE

*MAIL-ORDERS ALSO ACCEPTED
215-649-7565

SAME DAY SERVICE

SPECIAL DISCOUNTS TO RADID STATIONS
SENO FOR CATALDG—OVER 10,000 OLDIES

DISCOUNT OLDIES

BOX 77-B. NARBERTH. PA. 19072

45 RPM RECORDS
THOUSANDS IN STOCK
Music of the & BO's, & and 80's

RECORDS UNLIMITED
7064 Belair Rd., Ballimore. Md 21236

262

b 40 20 Jb 40 2B 4B 20 4B 4 ¢
x WHOLESALE  »
OLDIES 45'S *
FAST SERVICE, GOOD SELEC-
J TION, GREAT PRICES AND X%
MANY HARD-TO-GET ITEMS.
¥ WE EXPORT. *
~ WRITE OR CALL FOR »*
OUR OLDIES CATALOG.
¥ L C OLDIES 7

* P.0. Box 79, Oshtemo, M! 49077 ‘.
(616) 344-0348

XXX XY XNXXEY

MISCELLANEQUS

EARN $400 TO $800 A WEEK WITH OUR
PROVEN ENVELOPE PROGRAM FROM
HOME, NO EXPERIENCE NECESSARY? NO
OBLIGATION? FREE DETAILS. SEND

STAMPED ENVELOPE TO: METZLER 4749
N. ALBANY, CHICAGO, IL. 60625.

NEW CREDIT CARD! Nobody refused! Also
Visa/Mastercard. Call 805-687-6000 Ext. C-1304.

COMEDY MATERIAL

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“"THE COMEDIAN"

12 Available lssues $50—Plus $5 postage
KOW TO MASTER THE CEREMONIES $15 plus $3 postage
ANNIVERSARY ISSUE (Al ditferent] $40 plus $3 poslage
35 "FUN-MASTER "~ Gaa Fies fall diftereml
$100 ps 810 postage

BILLY GLASON
200 W. 54th St N.Y.C. 10019 (212) 265-1316
NO FREEBIES {'M PROFESSIONAL'"

NOT COMEDY: CURRENT artist bios, daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O’Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter!
Individualized Serivce! We have it all. FREE in-
formation package. PETER PATTER, P.O. Box
402-B, Pinedale, CA 93650.

ANNQUNCEMENTS

{.1 ]
SAKTIES

4
« NEW MUSIC iiiep
A T.;.Eﬁ RADIO-TV U

INQUIRE ON STATION
LETTERHEAD:

RECORD SOURCE

INTERNATIONAL
1515 Broadway

New York, NY 10036

JET FOR LEASE!
This 4 engine jet carries 28 passengers
It belonged to "The King,” now avail
abie to you for worldwide travel

CORPORATE AIRWAY INC,
Box 2397, Syracuse, N.Y. 13220
(315) 458-3113
Telex: 91532

COUNTRY FORMAT STATIONS

I'm a new artist and | need your heip!
It you're willing to listen, 1'd like to send
you a copy of my record “WALKIN',

TALKIN', FALLIN' DOWN DRUNK & SHRIMP
BOAT BLUES =2". (C. Wiliams) Pro-
duced by Robbie Turner & Don Singleton.
Clear Lake Music—ASCAP. Write or Call:

CRUTCH WILLIAMS—(Clear Creek Recurds)
P.0. Box 521, Kemah, TX 77565 713-334-329

RUN YOUR CLASSIFIED ad in America's #1
Consumer Music Magazine, ABC audited, $1.25
per word. Display $100.00 per column inch. Major
credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

DEADLINES
FOR
FUTURE ISSUES

AUG. 27th ISSUE—AUG. 15th
SEPT. 3rd ISSUE—-AUG. 22nd

SEPT. 10th ISSUE—AUG. 29th

SEPT. 17th ISSUE—SEPT. 2nd

SEPT. 24th ISSUE—SEPT. 12th
OCT. 1st ISSUE—Sept. 19th
OCT. 6th ISSUE—Sept. 26th

www.americanradiohistorv.com

Members of the Bar-Kays, who
share co-writer credits with Jones on
all the tunes, are James Alexander,
Charles Allen, Michael Beard, Mark
Bynum, Larry Dodsop, Sherman
Guy, Harvey Henderson, Lloyd
Smith, Winston Stewart and Frank
Thompson.

Also being recognized by the
MSA were former Memphis resi-
dents, Johnny Christopher, Mark
James and Wayne Carson Thomp-
son, who were inducted into the
Memphis Songwriters Hall Of Fame
for the success achieved by their
tune “Always On My Mind.” It was
the MSA that first honored the
writers for Willie Nelson’s version
of “Always On My Mind,” written
in Memphis in 1969 and originally
recorded by Elvis Presiey in 1972

“Always On My Mind” wenton to
capture Grammys for the pop and
country song of the year after
achieving recognition as song of the
year from the Country Music Assn.,
the National Music Publishers Assn.
and the Nashville Songwriters Assn.
International. It ultimately became
BMTI's most performed song of 1982.
In addition, it amassed more awards
for Willie Nelson than any other
song he has recorded.

Special citations for outstanding

achievement were also given to
two Tennessee songwriting teams:
Rhonda Kye Fleming & Dennis
Morgan and Felice & Boudleaux
Bryant.

For two consecutive years, Flem-
ing and Morgan have been named
BMT’s songwriters of the year based
on the number of performances
their songs received and the Nash-
ville Songwriters Assn.’s songwriters
of the year based on Billboard’s
charts. According to the duo’s pub-
lishers, Collins Music, Fleming and
Morgan have had songs on the
charts every week, except three, over
a six-year period. Their biggest hits
have been released by Ronnie Mil-
sap, Barbara Mandrell and Sylvia.

The Bryants have had their coun-
try standard “Rocky Top™ declared
an official state song of Tennessee
and the Univ. of Tennessee’s foot-
ball fight song. One of the couple’s
numerous Everly Brothers hits,
“Wake Up Little Susie,” was cov-
ered by Simon & Garfunkel in 1982,
marking its chart comeback after 12
years. Additionally, the Bryants
have accumulated 14 BMI pop
awards, 22 BMI country awards,
three BMI r&b awards and five BM1
“millionaires™ awards.

OMING F AGE—Duran Duran stops at Studio 54 in New York to celebrate

group mémber Nick Rhodes’ 21st birthday en route to record a new album at
Air Studios in the Bahamas. Pictured from left are Andy Taylor, the birthday
boy, and recording artist Peter Baumann.

® Continued from puge 27

for Texas Instruments computers,
will be making its award-winning
“Pipes” available on the Tl 99/4A
and the Commodore 64 in ROM
packs. “Pipes” as seen on the VIC-20
involves preplanning and then exe-
cuting how a make-believe neigh-
borhood receives its water supply.

The main character is a plumber,
which the user controls. As the
plumber, one buys pipe direct from
the factory, puts the piping in place,
and hopes that there are no leaks
when one turns on the water. Al-
though game action gets tedious at
times—with the plumber constantly
running back and forth between the
factory and the water supply area—
planning the end results of no leaks
and using as little piping as possible
presents quite a challenge.

Sirius Software, Sacramento. has
brought out “Wavy Navy” for the
Atari home computers systems. The
company, which usually writes its
own game operating systems to get
faster action, describes this game as

~ Now Playing

a “navy” vessel that must fight off
enemy bombers and kamikaze fight-
ers.

Finally, GCE, a Milton Bradley
company based in Santa Monica,
has made “Star Castle.” an arcade
action game in which ‘‘energy
bombs™ become more aggressive the
longer it takes the player to break
through a protective covering. Once
through the covering, the user gets
five “highly” maneuverable star
cruisers. This game involves
“highly” toned reflexes.

GCE's “Web Wars™ is another
new entry to the marketplace. This
game entails fighting off a slew of in-
sect-like creatures inside a web.

*x X Kk

Coming soon: Look for “Gen-
esis,” a 3-D video game created for
the arcades by Design Labs of Los
Gatos. Calif.. to be made available
for personal computers by software
publisher DataSoft. The game is ex-
pected to be marketed nationwide in
the fourth quarter of 1983. A home
video game version is forthcoming.
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. StudioTrack

By ERIN MORRIS

NEW YORK

Paul Simon overdubbing for his upcoming
Warner Bros. release at Sigma Sound Studios.
Russ Titleman is producing the project, with
James Dougherty engineering and Jimmy Santis
assisting. ... Rhett Davies producing Capitol
recording act Industry. Davies and Santis are at
the board. ... Kajagoogoo cutting EMI tracks
with producer Mark Kamins. Jay Mark is engi-
neering, with Elisa Gura assisting. . .. Was (Not
Was) has finished mixing for an upcoming Gef-
fen release. John “Jellybean” Benitez handling
the production, with Mark engineering. Melanie
West is assistant engineer for the project. . .
John Luongo producing the Coconuts for EMI
America with Mark and Mike Hutchinson engi-
neering. Assistants include Glenn Rosenstein,
Linda Randazzo and West. ... Benitez mixed
cuts for the new Talking Heads release. Mark is
behind the board with Santis assisting.

At Chelsea Sound Studios, recording is in
progress for the soundtrack to Louis Malle’s new
Universal Pictures film “‘Crackers.” Glen Roven,
who wrote and arranged the music, is conduct-
ing for producer Ed Lewis, with Phil Bulla engi-
neering, Michael Allaire and Gene Curtis assist-
ing.

Kashif is producing tracks on Melba Moore
for Capitol at Celestial Sounds. Michael 0'Reilly
is engineering, with Larry DeCarmine seconding.
... Paul Lawrence Jones IIl mixing Lillo Thomas
for Arista. Carl Beatty is engineering, with Matt
Suskind assisting.

Shadow completing his latest calypso album
at Secret Sound Studios with producer lvan lvan
and engineer Tom Gartland. . .. Figures On The
Beach mixing 12-inch single with producer fvan
and engineer Scott Noll. Warren Bruleigh is as-
sisting.

At Greene Street Recording, RCA act Bow
Wow Wow mixing its 12-inch dance single with

producer Ivan and engineer Kurt Munkacsi. Joe
Arnold is assisting.
NASHVILLE

At Woodland Sound Studios, George Strait
cutting MCA album tracks with producer Ray
Baker. Rick McCollister is engineering with Tim
Farmer and Andy Benefield. ... Amy Grant is
working on her Myrrh Christmas album with pro-
ducer Brown Bannister. Ken Corlew is at the
controls, with assistance from Ken Criblez. . ..
Gail Davies cutting tracks for her next Warner
Bros. LP. McCollister is engineering. Davies is
self-produced. ... Jim Ed Norman is over-
dubbing two projects. One is Anne Murray’s
Capitol LP, the other is the Osmond Brothers’
album on Warner Bros. Marshall Morgan is engi-
neering. ... In Woodland's mastering depart-
ment, Denny Purcell is finishing singles on Syl-
via and Alabama and an album on Barbara
Mandrell. . .. The Oak Ridge Boys are working
with producer Ron Chancey for their upcoming
LP on MCA. Les Ladd is engineering, with assist-
ance from Corlew and Benefield. . . . RCA act Ty-
ler-David is overdubbing for its debut album
with producer Tom Collins. Ladd is behind the
board, with Farmer seconding. ... David
McKinley producing Nashboro act the Swanee
Quintet. The group is working on its next gospel
LP for that labe! with engineer Criblez.

Permian artist Katy Moffatt is at Sound Em-
porium, cutting with producer Jerry Crutchfield.
Billy Sherrill is engineering the project. . .. Sev-
eral Comstock artists in the studio with pro-
ducer Patty Parker, including Mike Rhodes,
Richard Beattie and Gail Wahl. Jim Williamson is
engineering the sessions, with Cathy Potts as-
sisting.

Lditor’s note: All material for the
Studio Track column should be di-

rected to Evin Morris in Billboard’s
Nashville office.

CHARLY’'S PARADISE—Coming off
the success of her recent single,
“Paradise Tonight,” on which she
teams with Mickey Gilley, Epic artist
Charly McCiain is back in the studio
to work on her ninth country album.
She is seen here with, from left, Lou
Bradley, engineer, Music Mill Stu-
dio, Nashville; and co-managers
Gene Ferguson and John Lentz.

Alshire Acquires

Cetec Duplicator

SUN VALLEY, Calif.—Alshire
Records has purchased a high speed
music cassette tape duplicator from
Cetee Gauss. The system, model
2400, gives Alshire the capability of
duplicating music on metal particle
and chromium oxide standard and
micro-cassettes. as well as standard
ferric oxide tapes.

Features of the new duplicator in-
clude adjustable dual capstan servo
system, front access modular elec-
tronics, an efficient tape loading sys-
tem, precision tape packer arms., re-
placeable tape cleaner cartridge.
advanced circuit technology and au-
tomatic componentry.

ervices

Indianapolis Studio
TRC In Expansion

By RADCLIFFE JOE

NEW YORK—A healthy concen-
tration of jingle producers and a rich
supply of local talent eager to record
are mainly responsible for an ag-
gressive expansion program at TRC
recording studios in Indianapolis.
The firm has opened a second 24-
track studio about five miles from its
original facility.

This is the third expansion in the
past seven years for the 10-year-old
studio. TRC came into existence in
1973 as a 16-track facility. It was up-
graded to 24 tracks in 1976 and ex-
tensively redesigned in 1980

The new studio. TRC Studio B.
was created out of the shell of an
existing facility. According to Gary
Schatzlein, TRC president. the new
room s designed to complement
Studio A. Studio A is equipped with
a Harrison model 3232 console.
while its new counterpart features
an MCI model JH-528 system. A
Valley People model 65K compuicer
15 used in Studio A, while the Studio
B computeris an MCI model JH-50.

Andy Symons, TRC’s senior engi-

neer, adds that certain aspects of

both studios were maintained con-
stant to ensure consistent sonic qual-
ity He points to the fact that both
rooms utilize MCl model JH-24
multi-track recorders and MCl
model JH-110 mixdown machines.
Studio B also features a Studer
model A-80. Both rooms use JBL

model 4455 speakers as primary
control monitors. Alternate monitor-
ing systems are available in both
rooms. Symons says.

The TRC executive adds that the
monitor amplifier in Studio A is a
Crown model PSA-2. while an
Acoustat Trans-Nova Twin-200 is
featured in Studio B. Both control
rooms were tuned by audio consult-
ant Jerry Milam.

An extensive array of outboard
gear is featured in both rooms. ac-
cording to Svmons. Studio A utilizes
a Lexicon model 224 digital echo,
while Studio B features an EM1 140
plate. Both studios feature AKG
model BX-20E echos, and both have
multiple noise gates. limiters, delay
lines and Aphex Aural Exciters. Mi-
crophones from most major manu-
facturers are used.

Although the expansions at TRC
have been significant, the studio is
not vet considering digital. Allan
Johnson. one of the engincers at the
facility. states candidly that many of
the studio’s customers cannot atford
digital at this time. However, he says
he believes that the studio will even-
tually develop digital capability.

Studio rates at TRC range from
$75 10 $115 an hour. depending on
the number of hours used. About
60% of the facility’s business comes
from jingle producers, with the rest
being derived trom music.

With your apex printer
you'll print label copy
right on your cassette.

Printup to 5,000 units per hour.

Save time, money, trouble, space.

Eliminate inventory probiems, costly label overruns.
Save 3¢ or more per cassette.

al Illl(.
AUDIOMATIC CORPORATION .

400 Madison Avenue

New York, New York 10017
Telephone: (212) 308-6888
Telex: 12-6419

VIDEO

STORAGE

CASES

Ideal For:

Holds Both VHS
and Beta Tapes

Duplication,
Rental and Retail

While providing permanent protection, JMC cases also
give an attractive consistency to any collection of
valuable video cassettes. Our case holds both VHS
and Beta formats and is available with a full

graphic window, half-window or plain with a
leather-grain finish. In addition to stock

colors white, black or brown, custom

colors are available on order. Made of

High-Impact Co-Polymer Propyiene,
JMC video Storage Cases are

the attractive answer to
video cassette protection.

201-334-2020
CALL

TODAY /g AME DAY
SHIPMENTS

Orders Taken By 10 am
Shipped by 4:30 pm

HIGH IMPACT
SCRATCH RESISTANT

NORELCO BOXES
SOFT POLY BOXES

BLACK, WHITE AND BLUE IN STOCK

CALL TODAY:

201-334-2020

No Minimum Order - Buy Direct From Manufacturer.

The Most Competitive Prices in the Industry!
JuUB | Joyce Molding Corporation

www americanradiohistorv com

501 Division Street Boonton, New Jersey 07005
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Pro Equipment & Services

Electro-Voice Sound At New Stadium

BUCHANAN. Mich.—Electro-
Voice loudspeakers and micro-
phones have been used in the new
British Columbia Place, a 60.000-

seat stadium in Vancouver. Canada.
The firn’s systems were also used at
the stadium carlier this year for cere-
monies honoring Queen Elizabeth !

of England. Electro-Voice speakers
were selected for use 1in the center
following comparative tests con-
ducted 1n the labs of the Nuational

Rescarch Council in Ottawa.
According to Bob Coffeen. of
Coffeen. Anderson, Fricke & Asso-
ciates, which designed the sound
system. a version of Electro-Voice’s
semi-distributed cluster system. plus
a nctwork of separate mixing assem-

blies and audio delays. have been
used to solve the stadium’s problems
of reverberant air-supported fabric
root and wide audience and stage
areas.

The system features 26 small Elec-
tro-Voice clusters. cach comprised of

AUGUST 20, 1983, BILLBOARD

tour model HR6040A constant di-
recuvity horns, and onc¢ model
TL606D bass loudspeaker assembly.
hung at heights of 135 feet around
the perimeter of the ball field. A
larger central cluster covers the ficld
and close-in setting. It can be moved
up or down to a height of 45 fect for
shows. or 160 fect for sports events.

CASRETTE § cARre n» N e . According to Coffeen. it includes 20
P high frequency horns, models
i HR6040A and HR4020A. along
‘ ’ - —~— 8 5 SONY | SONY K SONY SONY SONY  jh model DHIOI2A drivers and
= o T.|2O ASS . X SONY -z rr r - e eighl model TL606D bass assem-

| > 5 U"l? | (&) (&) 6)) 8 bh’f‘s
H G vnamicron O \ he completed assembly will also
EL A = f1’1) Chrome 0 5 .. .. L_SOO 8 8 8 ®) og include 96 model 100S two-way
: video cassette 2 ; [ speaker systems. which will serve

E
f:

> VIDEQ CASSETTE I scats bencath the upper balcony.
| Another six model FM12-3A stage
o i monitors and six model S15-3A
stage speaker systems will be used on
stage for monitoring and front-row
presence.
60 According to Harold Morin, di-
reclor of technical services for the
new facility, the objective of the
; - = ” > s ; r4— - sound installation for the building
g - was lo provide the highest possible
; = - | fidelity for events ranging from con-
certs to seminars to banquets. He
adds, “The loudspeakers were re-
quired to deliver up t0 90 db. plus or
minus 3 db at 4.5 feet from the floor.
For this purpose the Electro-Voice
PRO-12B ceiling speakcers were
used.” Morin explains that they
were selected for their wide disper-
sion angle at all frequencies, and for
the absence of “beaming.”

The congress hall of the center
teatures 90 Electro-Voice PRO-
12B’s. flush mounted. face down in
the 25-foot acoustic-tiled ceiling.
The 500-watt system includes ftour
digital delays and third octave EQs.
Each of the three mixer/preampli-
fiers has four mike inputs, patchable
o 24 remote mike receptacles. and
two line inputs.

The main exhibit hall features 90
Electro-Voice PRO-12Bs delivering
up to |.800 watts of power. They are
mounted face down on the concrete
ceiling. Thirty remote mike recep-
tables and two mixer/preamplifiers
add flexibility to the system. The
center's main entrance hall features
15 speakers.

Electro-Voice sound systems have
also been used in the Palais des
Congres de Montreal, Canada’s
largest convention and exhibition
center, which opened last May.
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Its no coincidence that
virtually all major tape suppliers
rely on OTARI video loaders.

The majors know that when it comes to video tape loading equipment, efficiency is
more than a matter of speed. It means long-run reliability that keeps them on-line and in
the black. It also means perfect splices and perfect tape packs. Every time. Time after time.

Otari equipment has been earning a reputation for quality, reliability and immediate
technical service since the introduction of both Beta and VHS formats.

If you're in the rapidly growing video duplication, or custom loading business, give
Mike Pappas, National Sales Manager, a call at 415/592-8311. He'll tell you why vou too
can rely on Otari. Otari Corporation, 2 Davis Drive, Belmont CA 94002,

TWX 910-376-4890.

Shure Debuts Two
New Microphones

CHICAGO -Shure Bros. of
Evanston has two new models in its
PE serics of moderately priced mi-
crophones. The PE86 and PE66 are
said to offer a performance level
similar to that of Shure’s SM micro-
phones.

Both models are dual-low imped-
ance and unidirectional. featuring
shock-mounted cartridges for in-
creased quietness of operation. The
PE 86's frequency response ranges
from 50 10 15000 Hz. while the
PE66s is 40 1o 10,000 Hz

Other features common to both
models include a fixed bass rolloff
and upper midrange presence peak.
The PE86 also comes cquipped with
a wind-minimizing buili-in spheri-
cal windscreen,

Both models are packaged with a
protessional swivel adapter and vi-
nyl gig hag. Uscr net prices are listed
as $125 for the PE86L-LC and
$109.25 for the PE66L-LC.

The VL-600 VHS Video Tape Loader.
Also available: 1'L-500 loader for Beta format.

m ﬂ E m ” Video Tape Loaders & Audio Tape Duplicators

1983, Otari Cop.
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__Rock’n'Rolling

The 1983 Model Anka
Rocks Into ‘New Place’

By ROMAN KOZAK

No doubt artists who visit Bill-
board must be a little disappointed
when they leave, because nobody
here makes much of a fuss over
them. A couple of autograph
requests at the chart department and
a few questions in editorial, and
that's about it—although out-of-
towners do enjoy the view from the
38th floor.

But with Paul
Anka, it was differ-
ent. Little old ladies
were popping out
of the woodwork to
catch a sight of him,
and guys were run-
ning across Times
Square to the
record stores, so they would have
something for Anka to sign. There
was no doubt that the man is a star.

And why not? He was already a
star at 16 with “Diana,” followed by
“Lonely Boy” and “Put Your Head
On My Shoulder.” He was part of
the first generation of rock’n’roll. It
was Paul Anka who wrote Buddy
Holly’s “It Doesn’t Matter Any-
more.”

In 1968, he wrote the lyrics to “My
Way,” since made memorable in dif-
ferent versions by Frank Sinatra,
Elvis Presley and Sid Vicious. In the
early '70s he had a big hit with
“You're Having My Baby,” and he
wrote the “Tonight Show” theme.
He’s currently near the top of the
adult contemporary chart with
“Hold Me °'Til The Morning
Comes.”

At age 42, he makes it a point to
remind the interviewer that he’s no
older than most of the members of
the Beatles and the Rolling Stones,
and that on his new album, “Walk A
Fine Line,” his debut for Columbia,
he’s got ex-Doobie Brother Mi-
chael MacDonald helping out as
well as Kenny Loggins, Peter Cetera
of Chicago, Toto’s Steve Lukather
and Jeff Porcaro, and vocalist Karla
DeVito.

“It was the direction I wanted to
go in,” he says. “It was my first 3l-
bum for CBS, and I'm trying to find
a new place in the *80s for myself. I
think it’s important to do something
a little different, to get out of the
easy prior groove that I was in.”

In a sense, it’s a trip back to
rock’n’roll. Anka is asked why he
ever left it in the first place.

“What happened was that the '60s
eliminated much of the focus of mu-
sic from the *50s, and when the Brit-
ish Invasion came I had to make the
choice: do I compete or do I go into
another dimension and have some
credibility as a performer and
writer? So what I did, I tended to my
craft, as did Bobby Darin, because |
just couldn’t compete with the
change, the next evolution. But [ was
writing. 1 did the ‘Longest Day’
theme and the ‘Tonight Show’
theme.

“This was away from the
rock’n’roll thing, but what ulti-
mately happened was that Chuck
Berry and all the others I came up
with went down, while the English
came in and were stealing our stuff.
And | thought that my only way of
surviving was to have credibility as a
performer and a writer, which is
what I did.

“The thing is, | knew who I was. |
couldn’t continue doing kids’ songs
and being a teen idol, and I realized

the inevitably of change that was
there.” "

Anka says he realized that he
couldn’t be on radio forever. No-
body can. But he could still earn a
very good living in the music busi-
ness without it. It wasn’t just playing
the Las Vegas circuit, which he did
very successfully, but also capital-
izing on his success abroad. For a
while in the ’60s he lived in Italy,
Anka says.

He also toured around Europe
and Asia and played in the U.S,, but
he never took part in any of the
rock’n’roll revival shows. “l was
never into that, but I do feel for the
guys who were,” he says. “It was a
special time in my life, and you can
sense a kind of emotional fiber that
goes through that. But [ was never a
part of the tours, because I was also
apart from it, being adult contempo-
rary, and there was never any reason
for it.”

Anka is currently on a U.S. and
European tour that will keep him on
the road until February. And he’s
still writing. He says he recently col-
laborated on some songs with Mi-
chael Jackson, one of which has just
been recorded by Johnny Mathis.

“I met Michael through a mutual
friend, and Michael used to come to
Vegas a lot with his family. They
would come to the shows. I sort of
grew up with them during a couple
of years. Then Michael came up to
my home a little while back and
stayed with me for a couple of days,
and I admired him a lot. I knew
things were going to pop for him,
and we discussed a lot of things,
business aspects.

“At that time I was planning the
album, and Michael started writing
with me, so we had about three or
four tunes. Then he got into his al-
bum project, but we met again
recently, and we did some things for

(Continued on page 46)

NEW YORK-—New music is
nothing new for Robert Sing-
erman, head of Singerman-
agement. Not when the firm’s
artists roster includes the dB’s,
Gun Club, Richard Hell & the
Voidoids, the Individuals, Chris
Stamey, Our Daughter’s Wed-
ding, Tom Verlaine and King
Sunny Ade, for the U.S.

In addition, Singerman also
$¢ books such acts as the Bad

Brains, Dream Syndicate,

Flesheaters, Love Tractor, Lydia

Lunch, Polyrock, Prince Charles,

Pylon, Martin Rev, Rubber Ro-
- deo, Alan Vega. Violent

Femmes, and about 20 others.

“We've been incorporated as

Singermanagement for the last

seven months, but I've been

doing this for the last three years.

Before that I was doing Outward

Visions, of which I am still chair-

man of the board, but that is

more jazz stuff,” he says.
Despite the recent commercial
success of new music, Singerman
says the floodgates have not
opened, and it’s still hard for the
new and esoteric acts to break

MANAGER PROFILE

Singerman Knows ‘New’

¥ i
Photo by Chuck Pulin
PAT & STEVIE—First City Cabaret
. principal Pat Kenny chats with
Stevie Ray Vaughan following
Vaughan’s SRO date at the new New
York venue.

& Venues

Survey Offers Overview
Of Rock Club Audience

NEW YORK—-Who goes to the
various rock showcase clubs and
venues around the country? How
old are they? How much money do
they have and what do they spend it
on?

These questions and more were
recently researched by the Simmons
Market Research Bureau for Rock-
Bill, the year-old magazine geared to
clubgoers. The magazine is given
away every month at Y6 top rock
clubs in 60 cities around the country.

Places where RockBill is regularly
available include the Ritz and the
Bottom Line in New York, the Bev-
erly Theatre and the Country Club
in Los Angeles, Tut’s in Chicago,
Ripley’s in Philadelphia, the City

There’s Life After Motels
For Sensations’ McGovern

By ETHLIE ANN VARE

LOS ANGELES-Tim McGov-
ern left the Motels in a much-publi-
cized and bitter dispute over the
band’s creative control between
himself and producer Val Garay.
But with his new group, Burning,
Sensations, McGovern is personally
keeping tabs on every aspect of the
act’s development.

McGovern knows exactly who’s
playing the single (“Belly Of The
Whale™) and the video, how many
tickets are sold at each gig, how
many copies of the EP are shipped
and how many returned, which mar-
kets he should approach and which
he should approach three times, how
to keep his tour costs down and
who’s writing what kind of reviews.

“This is my first time putting my
name on it and doing it my own way
in 20 years,” says McGovern. “I take
it a little more personnally this
time.”

Actually, McGovern has always
taken things rather personally. He
feels that he was the major factor in
turning the Motel’s “dark divorcee
music” (as he calls it) into a commer-
cial sound, and resents being kicked
out of the band.

through. “At this level it’s still
survival,” he says. “We don’t
have the Police or David Bowie,
so it’s still difficult. But King
Sunny Ade is doing very well
now, and I am working with a
management company from Eu-
rope on that tour, and also with
Paul Troutman, who is booking
the tour.

“Also, all the people (I now
manage) are professional musi-
cians now, which wasn’t the case
a few years ago, when we started
working with them. A lot of them
weren’t,anyway. And we’ve been
able to get a few of these bands
record deals. We helped put the
Bongos on RCA, the dB’s on
Bearsville and Gun Club on Ani-
mal/Chrysalis.

“In the new music sphere,
without capitalization, it still
takes a long time to get bands on
a level where they can make it.
But acts like REM, Marshall §
Crenshaw and the Waitresses,
who have made it a little bit, are
opening things up for the major

(Continued on page 46)
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According to McGovern, the split
happened after a business meeting
at Capitol in which Garay reneged
on his word to back “Only The
Lonely” as the single pick off “All
Four One.” The discussion over the
single escalated into a heated argu-
ment, which, within a few weeks, led
to McGovern getting thrown out of
the band, he says.

McGovern says he then decided
that the only thing to do was get
back into the bars and play music.
When he wrote the calypso-flavored
“Belly Of The Whale,” he knew he
had a song and, shortly after, he had
a record contract—with Capitol, of
all people. The EP reportedly sold
14,000 copies its first week and then
got lost in the shuffle.

“It got to the point where it looked
like it was going to stff.” says
McGovern, “but it just kept going on
its own.” Getting airplay has been
tricky, with a lot of attention from
new music stations like San Fran-
cisco’s KFOG and Los Angeles’
KROQ, but resistance from main-
stream outlets.

“You get into a bind. If you’re on
a progressive station, then you must
be progressive and can’t, by defini-
tion, be mainstream. I think *Belly’ is
a better crossover record than most
of the new music around, because it
doesn’t have that Euro-techno disco
sound,” McGovern says.

Burning Sensations are playing
continually in the Los Angeles area,

(Continued on page 46)

Club and Harpo’s in Detroit, Cardi’s
in Houston, and others.

According to Jay Coleman, pub-
lisher of RockBill, 2,500 copies of a
questionnaire were inserted among
the 500,000 copies of the magazine
that are distributed to clubs
monthly. He says that 20% of the
questionnaires were returned, a sta-
tistically significant response.

One thing Coleman says he
learned about his own magazine
from the study was how many
peo