—I. SM 14011

APER

-

" Billbo

PBOG9GREENLYMONT QO MARRGE ——
“ONTY GREENLY 03 10
3740 ELM ucy

LONG PEACH

Ca QOCRO7

88th
YEAR
®

A Biliboard Publication

The International Newsweekly Of Music & Home Entertainment

Oct. 1, 1983 @ $3 (U.S))

Fewer Acts

OCTOBER RELEASE SCHEDULES

[
] [
. PlamingBig Labels Fire Hot Product Salvo

By PAUL GREIN (pending finalization of May's ex- planned for the end of the month: un- No. 1 with his last album, “Tug Of
a" Tours pected signing with Capitol). Also titled studio sets by the Pretenders War,” is due Oct. 27 with “Pipes of
LOS ANGELES—The holiday due: the Qwest debut of James In- ard Thomas Dolby. Peace.” The album features two du-
By ROMAN KOZAK sales drive gets under way in earnest gram, who sang lead on two top 20 Leading the list of the month’s top ets with Michael Jackson, in much
this month, with labels set to release hits on Quincy Jones' platinum al- releases is John Cougar Mellen- the same way that McCartney's last
NEW YORK-—After what has new albums >y more than two dozen bum “The Dude™ and also had a No. camp’s “Uh-Huh,” the followup to album featured two duets with Stevie

been described as a glutted and “hit gold or plat num acts. Included are 1 gold single earlier this year with last year's triple platinum “*American Wonder.
or miss” live concert scene over the the studio fcllowups to top-charting Patti Austin. Fool,” which spawned back-to-back Wonder is also expected at mid-
» summer, fewer acts appear to be go- albums by Jehn Cougar Mellencamp Epic plans a mid-month release for gold singles. Also, the Rolling month with “People Move Human

e

'

ing out on the road this fall.

Not that it’s going to be all that
quiet. Billy Joel, Stevie Wonder, Lio-
nel Richie, AC/DC, Robert Plant,
Men At Work, Genesis, Black Sab-
bath, Loverboy, Talking Heads, the
Police and Joan Jett, among others,
will all be working. However, say a
number of agents surveyed, this is
still considerably less than the num-
ber of artists out during the summer,
when an overcrowded schedule was
among the factors blamed for several
top acts being forced to either cancel
shows or play to disappointing
crowds.

According to the agents, Men At
Work, Stevie Nicks, Stray Cats, Rick
Springfield, Marvin Gaye, Robert
Plant, the Hollies, Asia, Styx and
others all suffered through less than

(Continued on page 68)

Hot on the heels of “LOVE IS THE KEY” and “NEVER LET YOU
DOWN,” the new single by MAZE FEATURING FRANKIE
BEVERLY is “WE ARE ONE" (B-5285). The third hit from the

(as he's ncw billed), the Rolling
Stones, Pail McCartney, Stevie
Wonder and Lionel Richie.

Also expezted in October: Barbra
Streisand’s soundtrack to “Yentl,”
Paul Simons *“‘Hearts And Bones™
(which was antil recently going to be
a Simon & Garfunkel album), and
the Carperters’ “Voice Of The
Heart," a collection of previously un-
released studio material cut between
1976 and June, 1982 by the late Ka-
ren Carpentzer, who died Feb. 4.

October's flood of superstar re-
leases also i1 cludes hits collections by
Barry Man low, the Alan Parsons
Project, El+is Presley and Kenny
Rogers (a two-record, 20-song set
covering his Liberty career); live sets
by the Doors and Sammy Hagar; and
solo debut 1lbums by former Eagle
Don Felder and Queen's Brian May

smash album, “WE ARE ONE” (ST-12262). On Capitol.

(ADVERTISEMENT)

Culture Club’s *“*Colour By Num-
bers,” the band’s followup to the gold
“Kissing To Be Clever,” which was
the first debut album in nearly two
decades to spawn three top 10 hits.
Two other key new music releases are

Stones, who've reached No. | with all
eight of their previous studio albums
on Rolling Stones/Atlantic, will issue
their final studio album through that
distributor on Halloween.

Paul McCartney, who returned to

Plays,” his first studio set since
1980's platinum “"Hotter Than July.”
And Motown colleague Lionel Ri-
chie is due Oct. 6 with “Can’t Slow
Down,” which was originally set for

(Continued on page 68)

Urban Contemporary Vidclip Shows Booming

By LAURA FOTI and
NELSON GEORGE

NEW YORK—The number of
outlets for urban contemporary video
clips is exploding, as programmers,
mostly local and many tied in with
radio stations, discover this new
source of programming material.

In the last few months, a number
of shows have been created, while

e THE HOME COMPUTER INDUSTRY is perceived as excessively vola-
tile by many retailers, who are reporting extremely conservative hardware buy-
ing patterns. Page 3. At the same time, a number of record/tape chains say they
are wary of the dedicated video game business as they head into the crucial final
quarter. Retailing, page 24.

o “GAMERADIO?” is the new format at Media-com’s WNIR Akron. It's a
way to “‘take the excitement of game shows and adapt them to radio,” according
to Media-com's national marketing director, Bill Klaus. The company is now in
the process of syndicating the concept. Radio, page 12.

o KMET’S MIKE HARRISON, an eight-year veteran of the Los Angeles
AOR outlet, has been named program director, succeeding Sam Bellamy. GM
Howard Bloom says the appointment of Harrison does not signal a change of di-
rection at the Metromedia station. Radio, page 12.

o RCA’S FIRST COMPACT DISCS are being solicited, with 12 titles set for
U.S. release next month and another 12 due in November. Meanwhile, more
details have emerged on the CD promotional partics set for next month.sponsored
by WEA, PolyGram, Sony and High Fidelity magazine next month. Page 3.

e NARM WILL MOVE its offices to Los Angeles and establish its first New
York satellite wing as part of a reorganization announced at last week’s retailer
advisory committee gathering in Carlsbad, Calif. Page 3.

others have expanded. They program
with record company-supplied video
clips, live performances, interviews
and computer graphics, and many
are  hosted by local radio
personalities.

Nationally, there are still very few
shows programming urban videos ex-
tensively, although all but the most
rock-oriented include a small per-
centage.  Turner  Broadcasting's

“Night Tracks™ on Friday and Satur-
day nights uses urban clips, as do
ATI Video's “Night Flight,” “FM-
TV and “"Radio 1990."

Among the urban-oriented nation-
al shows are the syndicated “Gavin &
Lott Show: A Black Music Maga-
zine” and Black Entertainment Tele-
vision's "'Video Soul.” The former. a
30-minute weekly series, has been

(Continued on page 62)

original ALICE COOPER BAND, & scngwriter of such Alice Cooper

classics as “NO MORE MR. NICE GUY" & “SCHOOLS OUT". Mi-
chael’s solo debut LP spotlights new originals, “TO0 YOUNG" &
“GINA”, plus a remake of everyonz's favorite, “FRIDAY ON MY
MIND". Available on LP & cassette from EURO TEC RECORDS

(ET 4-27-1). Produced by Bruce Ceplin & Michael Bruce.
(Adverti

W)

EXCLUSIVE INTERVIEW

to call your album

at the beach.

Ryder and Ozzy
Osbourne in the stu-

: Well, we all met at

dio? How did that

an album in much

together, individu- A, Yeah, if you'll call
{mdy who'’s
very rich and will

als in search of

up some|
one common goal.

Realistically

what we set out to

legendary. Will you

give us the money.

WITH WAS (NOT WAS)! musical marriage speaking, we think We were thinking your “target nedSeals Theimating
Q: Why did you decide come about? we've achieved of a holographic audience”? (RO

Born To Laugh the YMCA and achieve. & reg}-dimepsional gets born under
At Tornadoes? decided that one Q: Your live appear- quadroplectic sound the sign of Aries
A: We found the title day we'd like to do ances are few but system —small who have watched

venue dates in sup-
port of secondary

Q: What was it like to the same way as we tour to support hours of either
WOI'?{ vtrvi?h Mell play basketball thlils alburgg markets and arena Perry Mason, Global
Torme, Mitch shows throughout Zobel or The Ernie

the major crossover
cities.

Believe In The Music. ..Redeem Your Soul.”

: What exactly is

tour ensemble with  a; Sjamese twin mid-

a minimum of 300

Kovacs Show.

Born To Laugh At Tor-
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As the former lead singer of one of
the world’s most popular groups,

was responsible for writing and
performing more than just a few of

Little River Band’s greatest hits.

Now he’s on his own and you should hear
the hits he’s making. » -

. ST-12222
The solo album debut from

Glenn Shorrock.
Featuring the single,

B-5267
It’s a reputation lived up to.

Produced by John Boylan
Management: Glenn Wheatley
._“G_ULGUA_L|'_!
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e On Records and High Quality XDR Cassettes
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WINNING FRIENDS—Atlantic Rec-

ords chairman Ahmet Ertegun

greets Laura Branigan at a party

following her recent Carnegie Hall
debut.

Dealers Cautious On Computer Buys

By FAYE ZUCKERMAN

NEW YORK—Retailers, who
have not forgotten last year's video
game debacle, perceive the computer
industry as too volatile, and are re-
porting extremely conservative hard-
ware buying patterns. They are also
complaining about the hardware
companies, which have yet to deliver
new product.

As for manufacturers, Mattel has
announced a $156 million loss for its
fiscal quarter. Software maker Ac-
tivision, now ending its second quar-
ter, reports that a $3 to $5 million
loss after taxes is likely, and video
game producer Imagic has an-
nounced it will lay off 40 white collar
workers. Other companies, like
Atari, which were hoping to be in the
black by year’s end, say they only ex-
pect to break even.

Coleco and Commodore, though
the only majors reporting earnings,
have angered many retailers—Com-
modore because of its price slashing,
and Coleco because it has yet to de-
liver its new home computer system,
Adam. Coleco reports it has received
some 500,000 orders for its new com-
puter system.

Bruce Shortz, vice president of re-
tail for the more than 100-unit Hast-
ings Records based in Amarillo,
notes: “It’s nearly October, and we
have not received (Coleco hardware)
products. They say that this year was
to be the Christmas of the home com-
puter. It looks like it may be next
year.”

The electronics store chain Pied
Piper Music sold out of all its Atari
400/800 computers ‘“‘weeks ago,”
says Bob Hofstetter, the audio/video
division manager for the West Vir-

RCA Starts Soliciting First CDs

11 Red Seal Titles, ‘Hooked On’ In Initial Release

By IRV LICHTMAN

NEW YORK—RCA Records has
started solicitation of the initial 12
Compact Disc titles to be marketed
by the label in the U.S. next month
(Billboard, Aug. 13). An additional
12 releases, leaning heavily on the la-
bel’s top pop attractions, is scheduled
for November marketing.

The October release consists of 11
Red Seal titles, plus the first volume
of RCA’s best-selling “Hooked On
Classics” series. Offered in a prepak
of 30 CDs, each Red Seal title will
carry a wholesale price of $12.50,
while pop product will be sold at
$11.70. The label is adopting a no-list
policy already established by Poly-
Gram, CBS and WEA, all of which
have marketed CD product here over
the past several months. During a
“launch period,” said to run through
the end of the year, there will be no
returns privileges, while open stock
ordering will be accepted by the end
of the year.

In terms of dealer availability,
RCA CDs will be offered to all ac-
counts. The label thus takes the same
position as WEA did after initially
limiting orders to key accounts (Bill-
board, Sept. 17).

While PolyGram continues to sell
to a select universe of accounts, some
observers of the CD scene in the U.S.
view the all-account WEA and RCA
approach as a sign of some disap-
pointment in the current movement
of CD software, citing lagging sales
of the high-cost CD player as a main
reason. RCA sales chief Larry Gal-
lagher, however, says RCA considers
“all of our customers ‘flagship’
customers.”

In announcing RCA’s introduc-
tion of CD product here, label presi-
dent Bob Summer acknowledged
“the importance of classical music to
the audiophile segment of the mar-

ket,” but further stressed a desire to
reach pop and country music fans.
This is evidenced in the November ti-
tles, including albums by Alabama,
John Denver, Eurythmics, Ronnie
Milsap, Kenny Rogers, Diana Ross,
Rick Springfield and Taco.

Denver’s new album, “It’s About
Time,” is his 21st for the label and his
second to be recorded digitally. He is
the sole pop artist on RCA with a
CD recorded digitally, although
Summer notes that CDs drawn from
analog masters will be digitally re-
mastered on digital editing and digi-
tal rerecording equipment under the
supervision of RCA Studio engineers
in New York.

L4

Although the initial batch of RCA
CDs, housed in 6-byl2-inch trans-
parent blister packs, do not specify
whether the product is digitally re-
corded or taken from analog sources.
a spokesman for the label says the
company is ‘““leaning” toward a cover
statement on future CDs that could
read, when applicable, “From A Dig-
ital Source.”

RCA establishes a first in the
world of original cast albums with
the scheduled November release of
the CD version of “La Cage Aux
Folles,” already one of the label’s
top-selling analog albums (see sepa-
rate story, page 6).

(Continued on page 61)

STATIONS, VENUES SET IN 17 CITIES

ginia stores. He is waiting to receive
Atari 600XLs and 800s.

“‘Stereos are much nicer,” Hofstet-
ter says. ‘‘The whole computer indus-
try is nuts. I only buy a few Commo-
dores at a time. My experience with
that company is (that) they drop the
price continually.”

Because of Commodore’s inconsis-
tent pricing philosophy, Hofstetter
has made special consignment deals
with his hardware distributor. “It’s
either feast or famine with that com-
pany,” he adds. In the end, he says,
he can only sell Commodore hard-
ware at a 12% markup.

In fact, a spokeswoman for Com-
modore explains that as a result of
the company's documented price-
slashing philosophy, it will no longer
give out any suggested retail prices.
She also assures that the company is
making disk drives for its Commo-
dore 64 machine now. “We had un-

derestimated the demand. I assure
you that we will be shipping them
this week,”” she says.

The disk drive is currently being
advertised in the Best Product Inc.
catalog, one of the largest in the
country, for $259. But discounters’
price is only $200. Additionally, the
64 sells for $199, while the Commo-
dore VIC-20 is being sold for $78.

Interestingly, the Coleco Adam
does not appear in the company’s
1983-84 catalog or in Sears’ Catalog.
A spokesman for the more than 190
Best stores reports that Best is only
placing “‘modest orders” for the ma-
chine. “Our buyer is skeptical about
even getting the Adam in stock for
the Christmas selling season.”

Buyers for both Best and its 17 re-
gional Jefco stores in the Pacific
Northwest, say they find the comput-
er industry extremely young, volatile

CD Listening Galas Ready To Roll

By SAM SUTHERLAND

LOS ANGELES—Seventeen U.S.
markets have been set to host Com-
pact Disc promotional listening par-
ties sponsored by WEA, PolyGram,
Sony and High Fidelity magazine
next month. The CD galas, to be co-
sponsored with local radio stations,
represent the opening volley in ef-
forts to spread awareness of the new
digital configuration to the youth
market for recorded product (Bill-
board, Sept. 24).

Under the promotion’s “Date
With Digital” banner, 18 FM radio
stations will provide on-air promo-
tion for the events along with limited
invitations via station giveaways.
Key CD retail accounts, comprising
both record/tape outlets and audio
hardware dealers, will also give away
the customized invitations.

The parties, expected to last up to
three hours, will be held at area

clubs, concert halls, hotels or other
suitable venues, where the principals
will create special hardware/software
display areas with customized fix-
tures, stepdowns and a variety of in-
store merchandizing aids. Additional
signage will plug area hardware and
software stores where players and
CDs can be purchased.

Sony will meanwhile provide three
CDP-101 Compact Disc players for
each part, including one unit to be
given away as a grand prize for a win-
ning attendee announced at the end
of the event. The other players will be
used for demonstrating CD titles.
Sony will also provide other audio
hardware prizes for use in the give-
away at each party, along with T-
shirts emblazoned with “Sony Digi-
tal Audio™ for the first 200 attendees
at each party.

Other prizes offered will include a
selection of CD software and ten free
subscriptions to High Fidelity per

next week’s issue.

Donnelley is a publicly held printing company. the

People.

New Billboard Production Facilities

Readers of Billboard this week will notice changes in
the appearance of certain charts and editorial matter.
These are the result of a switch in typesetting and compo-
sition functions, from Billboard Publications’ own graph-
ic arts division in Cincinnati to an outside service bureau,
R.R. Donnelley & Sons Co. in New York.

The move marks the beginning of a new program to up-
grade the magazine’s content and presentation. It is de-
signed to reflect the evolving needs of Billboard’s readers
in all aspects of the music and home entertainment indus-
tries. Further chart improvements will be announced in

largest of its kind in the U.S., with sales currently in ex-
cess of $1 billion. Among the publications it handles are
Time, Life, Money, Sports Illustrated, Car & Driver and

Billboard has its own magazine composition module
within Donnelley’s East Coast composition and prelimi-
nary facility. Formed three years ago to service the peri-
odical industry, this facility is located at 80 Pine St. in the
financial district of New York.

Billboard Publications Inc. has phased out its graphic
arts division in Cincinnati, where Billboard itself was

founded in 1894. The magazine will continue to be print-

ed by United Color Press of Dayton, Ohio.

www.americanradiohistorv.com

event. That publication will also dis-
tribute three different handouts, in-
cluding a 16-page booklet, ““A Basic
Guide to Compact Discs.”

Participating stations will also
field top radio personalities in each
market to act as emcees for the
events. Radio Stations involved are
primarily pop- and AOR-formatted,
with the exception of Denver’s
KVOD. That market will be unique
in its selection of two separate radio
sponsors; the other outlet slated to
participate is rock-oriented KBPI.

Following are the markets, radio
outlets and venues now planned, list-
ed by date:

Oct. 10: San Francisco—KMEL,
at  Wolfgang’s; Denver—KBP1/
KVOD, at Turn Of The Century;
Cleveland—WMMS, at The Agora;
Minneapolis— WLOL, at Summer-
fields.

Oct. 11: Boston—WBCN, at The
Parddise; Houston—KSRR, at
Rockers; Detroit—WRIF, at The
Main Act.

Oct. 13: Dallas—KZEW, at Tan-
go's; Seattle— KISW, at Astro Park.

Oct. 18: New York—WNEW-FM,
at The Ritz; Philadelphia—WMMR,
at Quincy’s (Adam’s Mark); Mi-
ami—WSHE, at Button's South.

Oct. 19: Washington, D.C.—
DC101 (WWDC-FM), at Bayou
(Georgetown).

Oct 27: Chicago—WXRT, at the
Museum of Contemporary Art, At-
lanta—WKLS, at Timothy Johns.
Oct. 30: Los Angeles—KLOS, at
S.LR. rehearsal studios.
Nov. l: San Diego—KGRB, at Islan-
dia Hotel.

and in turmoil. Because the home
computer market has become suscep-
tible to reversals, they report that
they are placing conservative orders.
Meanwhile, J.C. Penney’s and Ser-
vice Merchandising’s newest catalogs
have the Adam advertised as an ex-
pansion module for ColecoVision
game units selling at about $450.
And at a slightly higher price, the
catalogs include an Atari home com-
puter system: a $500 offering on its
memory expansion system and $100
for its 99/4A computer after a $50

rebate.
Atari is promising to start shipping
its 800XL machine by October. Its
(Continued on page 62)

NARM To Move
Its Headquarters
To Los Angeles

By EARL PAIGE

CARLSBAD, Calif.—In a vigor-
ous reorganization, the National
Assn. of Recording Merchandisers
will move its offices to Los Angeles
by mid-March and establish its first
New York satellite wing. The plans,
including a new merchandising pro-
gram centered on gold LP product,
were revealed here Wednesday (21)
during a radically streamlined retail-
er advisory committee gathering.

Hailing the NARM board deci-
sion, president Lou Fogelman of
Show Industries said the move is part
of an “orderly transition™ by which
former executive vice president Joe
Cohen has transferred leadership to
Dan Davis, now officially holding
this title. Cohen will be an outside

(Continued on page 62)
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IN CALIFORNIA, ARIZONA

Regional One-Stops Join Forces

By JOHN SIPPEL

LOS ANGELES—Regional one-
stops have formed an informal asso-
ciation, aimed at providing stronger
cooperation among its members in
California and Arizona.

At its first meeting here Tuesday
(20), representatives of one-stops de-
cided to form a credit wing under the
supervision of the National Credit
Managers' Assn. In addition, prima-
ry problems facing one-stops were
probed: so that Pat Moreland of City
1-Stop here can bring a unified opin-
ion to the Nov. 2-4 NARM one-stop
conference in Scottsdale, Ariz. The
regional group intends to hold its

first credit-oriented meeting in Octo-
ber, with Sy Student of the NCMA
present.

Among problems agreed upon to
present at the NARM national one-
stop meet were irregular visits from
manufacturer reps; revision of return
priveleges to provide a necessary
cushion for one-stops; and deferred
billing for catalog purchases.

The meeting agreed that up to 10
years ago, one-stops generally en-
joyed a 10% spread over retailers in
that they purchased goods, ware-
housed them, then sold them and
waited up to 60 days for payment,

where industry retailer customers,
they claim, buy goods and are able to
sell them off more quickly for cash.

Present at the first one-stopper
meet were: Moreland, Sam Ginsberg
and Ginger Beattie, City 1-Stop;
John Jackson, John's Music; Bob
Williams, W&W Wholesale; Bob
McNellis, Music Brokers; Jim Hoag,
Brown Records; Buddy Robinson,
Music Operators’ Service; Bruce
Ogilvie, Abbey Road; George Morte,
Sun State Distributing; Al Coscia,
Sounds Good; Jim Callon, JDC Re-
cords; and Nash Lazalde, California
Music.

Counterfeiters Targeted In Calif.
New State Trademark Law Provides Stiff Penalties

LOS ANGELES—Persons convict-
ed in California courts on charges of
making, selling or displaying coun-
terfeit goods now will be liable for
payments of up to three times their
profits and three times all damages
incurred through their conduct.

This severe punishment meted out
to guilty parties is provided for by
Assembly Bill 1555, proposed by As-
semblyman Gray Davis (D-Beverly
Hills) and signed into law Aug. 25 by
Gov. George Deukmejian.

Davis, appearing Tuesday (20) be-
fore the opening meeting of the 1983-
84 monthly gatherings of the Califor-

nia Copyright Conference, stated
that California’s $8 billion share of
the estimated $16 billion annual
counterfeit trade worldwide led him
to introduce the statute. The bill was
written with the aid of the state bar
association and the Coalition Against
Counterfeiters, he said.

“One out of every five albums is
counterfeit,” Davis said. He also
pointed out the important applica-
tion of the law on the large number of
alternative merchandise items, such
as shirts and other artist-licensed
merchandise. Counterfeit mechanical
parts, meanwhile, have contributed

Coleco’s Adam Computer
Receives FCC Approval

NEW YORK—The Federal Com-
munications Commission Thursday
(22) approved Coleco’'s complete
home computer system, the Adam.
The company plans to start shipping
the product the first week in October,
and the Adam is expected to sell for a
$700 suggested retail price.

The FCC approval, after testing
for radiation levels, comes nearly 45
days after the original shipment for
the Adam. Delays are being blamed
not on the FCC, but on Coleco,
which was spending the extra time to
further test the system. Earlier in
September, after the FCC had ap-

proved the keyboard and the memory
module, it suspended its testing be-
cause it was missing some key com-
ponents and software. The company
quickly supplied the government
agency with the needed parts.

Al Kahn, senior vice president of
marketing for the Hartford, Conn.
company, says Coleco has some
400,000 orders for the product. *We
plan to go ahead with our advertising
and marketing strategy for the sys-
tem,’" he adds.

The advertising and marketing
plans include some five tv commer-

(Continued on page 61)

EIGHT-MONTH FIGURES

to 11 helicopter crashes in the U.S,,
while more than 300 heart pumps
were found to contain defective,
counterfeit parts, he said.

Under provisions of the new trade-
mark law, a state judge can issue a
seizure order without notice to sus-
pected pirates. Previously, when such
a notice was received by a counter-
feiter, it enabled him often to move
out or conceal illicit goods from en-
forcement officers when they arrived
with a search warrant. The measure
also aids in the arrest of nomadic
peddlers, such as those who illegally
sell counterfeit licensed artist goods
at concerts, Davis noted.

Davis said that his staff is working
with state officials, hoping to create a
form which will make it easier to in-
stitute action against an alleged
counterfeiter.

Pat Radan, legislative assistant to
Davis, said the legislator’s office has
received communications from many
persons and organizations in the U.S.
and abroad, seeking information en-
abling them to initiate a similar coun-
terfeiting deterrent.

The law specifically sets forth
stringent measures against persons
who cause the seizure of goods which
are not counterfeit. Such an offender
would incur costs against defending
such a seizure of non-counterfeit
goods, any damages incurred by per-
sons having an interest in-the seized
goods, and punitive damages if war-
ranted.

ASCAP Posts Gain In Revenues

LOS ANGELES—ASCAP’s total
receipts of $136,538,000 for the first
eight months of 1983 showed a gain
of $11,689,000 or 9.36% over the
$124,849,000 accrued over the same
period in 1982 (Billboard, Sept.,
24,1982).

That the world’s largest licensing
organization maintains a thrifty
house was evidenced by a decrease of
.03% in operating expanses as a per-
centage of total revenue.

Strongest support to the ever-
climbing ASCAP receipts this year
was revenue from domestic licensees.
The financial report, released to a
membership meeting here Wednes-
day (21), showed domestic licensees
contributing $114,681,000, a rise of
10.5% or $10,900,000, over 1982's
$103,781,000.

Interest from investments dipped
21.6%, from last year's $3,337,000 to
$2,615,000. For the first eight
months of 1983, membership dues

were $484,000, up $7,000 or 1.4%
over 1982’s $477,000.

Total domestic receipts were
$117,780,000 this year, up
$10,815,000 or 9.4% over last year's
$107,595,000. Receipts from foreign
societies for the first two-thirds of
calendar 1983 were $18,758,000, an
increase of $1,504,000 or 8.7% over
1982's $17,254,000.

Distribution for the first eight
months this year amounted to
$88,089,000, of which $75,447,000
was from domestic sources and
$12,642,000 was from foreign
sources. Chronological distribution
from domestic sources was: Febru-
ary/March, $26,500,000; May/June,
$32,697,000, and August (writers
only), $16,250,000.

Members received a foreign distri-
bution of $12,642,000 July 11, from

the following foreign affiliates for
1981: England, $6,866,000; France,

$2,909,000; Germany, $1,752,000;
Sweden, $598,000; and South Africa,
$351,000. Included was another
$166,000 from miscellaneous coun-
tries for unidentified time periods.

Members were told to expect an-
other distribution from foreign
sources amounting to $15 million in
December.

Salaries for the New York head-
quarters and 20 branches was
$10,734,000, compared to $9,979,000
in 1982. The average number of em-
ployees in 1983 was 781, compared to
761 in the prior year. Expenses for
the 21 offices totalled $13,414,000
this year as opposed to $12,138,000
the year before. Total overhead, sala-
ries plus expenses, was $24,148,000
in 1983, compared to $22,117,000 in
1982. Operating cost as a percentage
of total revenue was 17.69% for the
first eight months of 1983, compared
to 17.72 in 1982.

JOHN SIPPEL
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_Executive Turntable

contract between the Glen Miller Orchestra and the Jim Halsey Company

are, from left, the company’s president, Jim Halsey; Gienn Miller Produc-

tions president David MacKay; and Richy Barz, managing director of the
Halsey Company’s New York office.

Record Companies

At Atlanta-based MDJ Records, Dave Mack has been named executive vice
president. He was handling country promotion for Warner Bros. Records there
... Harold Sulman has joined MCA Records in Los Angeles as vice president of
sales. He was director of sales and distribution for GRP Records . . . Epic/Por-
trait/Associated Labels has promoted Lennie Petze to vice president and senior

Petze Rothrﬁan

Sulman

manager of a&r for Epic and Portrait in its New York Headquarters. He was
vice president and general manager of Portrait . . . Robin Rothman has been ap-
pointed director of label operations for Geffen Records in Los Angeles. He was
national marketing director for Starstream Communications Group.

Sparkle Kemp has been named merchandising manager for RCA Records in
New York. She was head of Sparkel Productions. .. Island Records, New
York, has recruited Bobby Ghossen as national director of dance music promo-
tion. He was with RFC/Atlantic . . . PolyGram Records has added two to its
New York staff. Cynthia Badie joins as East Coast region promotion manager
for the Label's black music division, and George DeVito has been named a&r
manager for PolyGram special projects. Badie was part of RCA’s promotion
staff. DeVito was an a&r executive for Columbia House.

Ron Fair has been appointed director of West Coast a&r for Chrysalis Rec-
ords in Los Angeles. He was West coast manager of a&r for RCA Records
... EMI America/Liberty Records has named Jamie Cohen West Coast a&r
director in its Los Angeles headquarters. He was vice president of Slash Rec-
ords . . . Allegiance Records, Hollywood, has promoted Marty Goldrod to exec-
utive vice president and general manager. He was general manager.

Publishing
Barbara Marcus has been named executive director of Songwriters Resources
& Services in Hollywood. She was publicist for UCLA Extension’s entertain-
ment industry programs.

Video/Pro Equipment

CBS/Fox Video has made two promotions in its New York headquarters.
Len White, formerly vice president of sales, moves up to senior vice president of
sales and marketing, North America. Jerry Sobczak has been promoted to di-
rector of sales and marketing administration. He was sales administration mana-
ger . . . Susie Peterson assumes the new position of director of new product de-
velopment for MCA Home Video in Universal City, Calif. She was director of
public relations for MCA Home Video and Universal Pay Television . .. Don
Johnson has been named director of program development for Eye & Ear Tele-
corp Inc. in Chicago. He was a producer for WBBM-TV.

Related Fields

The Los Angeles-based promotion firm Back To Back Entertainment has ap-
pointed Ray White national director of artist relations. He continues as presi-
dent of White Lightning Productions . . . Stage One Entertainment, Elizabeth,
N.J.,, has appointed Roger Abramson producer and talent buyer. He was vice
president of Belkin Productions.

~ L. .
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JOSE LUIS RODRIGUEZ
*EL PUMA.ON TOUR.

DATES CITIES
OCT 1 CONCORD FAVILLIOM, SAN FRANCISCO, CA.
6-3 GREEK THEATRE, LOS ANGELES, CA.
9 PACIFIC AMPHITHZATRE. COSTA MESA, CA.
12 McALLEN HKGH SCHOOL. FOOTBALL STADIUM, McALLEN, TX.
13 CIVIC CENTRE AUCITCRIUM, NUEVO LAREDO, TX.
15 TRINITY UNIVEZRSITY /LAURI AUDITORIUM, SAN ANTONIO, TX.
16 SUMMIT THEATRE. HO JSTON, TX.
20 BILLY BOB'S, FORT WOR™H, TX.

22-23 HOLIDAY STAR THEATRE, MERRILLVILLE, IND.
28-30 RADIOCITY MUSIC HALL, NE'W YORK, N.Y.

NOV 3-5 THEATRE OF FERFORMIMNG ARTS, MIAMI BEACH, FL

THE ALBUMS

José Luis Rodriguez

D L3031

ON DISCOS CBS INTERNATIONAL.

1-800-527-2847

CbS RECORDS INTERNATIONAL. IN THE WORLD OF MUSIC OUR BUSINESS IS THE WORLD.

wWwWwW americanradiohistorv.com
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News

DISTRIBUTOR & ONE-STOP

Paulson Launching
Wholesale Operation

LOS ANGELES—A new inde-
pendent label wholesaler opens Oct.
3 when former Pickwick Distributing
senior vice president Eric Paulson
launches his Navarre combine as a
distributor and one-stop for records,
tapes and computer software.

The 20-year wholesaling veteran
will head a three-pronged Minneapo-
lis-based company. Former Pick-
wick, Arista and Jet Records promo/
marketing executive Jerry Bix will
top the record/tape/accessories area.
Melody Sweetin, last with the Great
American  Music/Wax  Museum
chain as buyer, will head purchasing
for the indie distribution wing.

Navarre’s computer software dis-
tribution from all major third-party
manufacturers, along with correlated

Fast Start For
‘La Cage’ LP

NEW YORK—RCA Records
says its cast album of the hit musical,
“La Cage Aux Folles,” has a better
track record in sales after 30 days on
release than three of its all-time best-
sellers had in their first 90 days on
the market.

The album, cut prior to the show’s
opening on Broadway Aug. 21 and
released that day, has sold 130,000
copies over the past month, the label
reports. On Billboard's Top LPs &
Tapes listing this week, the album
moves from 179 to 81 with a bullet.

RCA cites sales figures after 90
days for its three all-time best-selling
Broadway albums: “Hair,” 53,000;
“Fiddler On The Roof,” 78,000; and
*Hello, Dolly!,” 150,000. ‘“Hair” is
RCA’s all-time best-selling Broad-
way caster at five million so far;
“Fiddler” is second with two million;
and *“Hello, Dolly!” ranks third at
1.5 million.

accessories, will be headed by an ex-
ecutive to be named next week, along

with a chief buyer.
Doug Ackerman, former national

one-stop director for Lieberman En-
terprises, will be Navarre’s record/
tape/computer software/accessories
one-stop boss. Marilyn Gabbert,
Paulson’s executive secretary at Pick-
wick, will act as administration
manager.

Navarre will be housed in a 12,000
square foot facility at 7300 32nd Ave.
N., Chrystal, Minn.; phone: (612)
535-8333.

Paulson says that he will also be
announcing a new controller, ware-
house manager and promotion per-
sons late this week. He anticipates a
staff of from 25 to 30. Key Navarre
executives will be involved in a com-
pany stock participation program,
Paulson says.

“We will be covering Minnesota, -

Iowa, Nebraska and the Dakotas,”
Paulson adds. “We think the mar-
riage of recorded product and com-
puter software is a natural. They are
counter-cyclical.” JOHN SIPPEL

X

MUSIC TELEVISION *

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 28.

Chartbeat

Joel Totally Eclipsed By Tyler

Rob Hoerburger minds the charts
this week for Paul Grein, who has en-
rolled in a detoxification center for
chart addicts.

Bonnie Tyler’s “Total Eclipse Of
The Heart” knocks Billy Joel’s “Tell
Her About It” from the top of the
Hot 100 this week, giving Columbia
successive chart-toppers for the sec-
ond time this year. Men At Work’s
“Down Under” and Toto’s ““Africa”
exchanged places at the top in
January.

In recent years, it's been rare for
one label to place successive No. 1
singles on the Hot 100. The last label
before Columbia to do so was EMI
America, which scored in 1981 with
Sheena Easton’s “Morning Train”
and Kim Carnes’ *‘Bette Davis Eyes.”
Columbia did it in 1980 with hits by
Joel and Paul McCartney, and RSO
had back-to-back number ones .in
1978 with records by John Travolta/
Olivia Newton-John and Andy Gibb.
Earlier in the year, RSO strung to-
gether an incredible six No.1 singles.

“Eclipse” is the fifth record to
reach the top this year in both the
U.S. and the U.K,, following “Down
Under,” Michael Jackson’s ‘‘Billie
Jean,” David Bowie’s “‘Let’s Dance”
and the Police’s “Every Breath You
Take.” Spandau Ballet’s ‘“‘True”
could become the sixth; it reached
No. 1 in Britain in April, and makes
a strong move from 13 to seven this
week in America.

Although British acts have taken a
large chunk of American chart activ-
ity since the original Invasion in
1964, Tyler is one of an elite group of
British women to reach No. 1 or even
the top 10. Olivia Newton-John dom-
inates with eight of the top 20 records
by British women since 1964. Not
counting multinational groups or
duos, here is a list of those records
and artists, followed by peak posi-
tion, weeks at that postition, and
year:

|

CableWatch

Sid Bernstein Back In The Limelight

By LAURA FOTI

Not since he booked the Beatles
into Shea Stadium has Sid Bernstein
received as much recognition as he is
receiving now. His program on cable
in Mahatttan and Long Island, *“‘Sid
Bernstein Presents: Careers On The
Line,” has people stopping him on
the street. “They haven’t done that
since the Beatles—and that was for
tickets, of course,” he says.

The show grew out of an appear-
ance Bernstein made on another local
cable show, *“The Phil Schapiro
Show.” On his new show, which is
produced and directed by Fred
Dukes, viewers call in with questions
such as how to get a recording con-
tract. Singers and other artists make
appearances, and others in the enter-
tainment business discuss their jobs.

*I see this as a place to launch and
discover talent,” Bernstein says. “I
know there’s a large audience out
there, and an enormous number of
talented people. Reaction has been
marvelous.” Upcoming guests in-
clude Dee Anthony, manager of Pe-
ter Allen.

* % %

The word “uptown” connotes so-
phistication and style, and that’s just
the approach Group W is taking to
its five-year-old pay channel by the
same name. Billed as ‘““Manhattan’s
Moviechannel,” “‘Uptown” serves
Manhattan cable subscribers above
79th St.

“In 1982 we saw that the service
wasn’t growing and that, in fact, peo-
ple were dropping it,” says Janet Fos-

ter, vice president of programming.
“We did some research and found
the neighborhood had changed since
we started up, and we weren’t chang-

FBI Seizes
200 Alleged
Pirate Videos

NEW YORK—More than 200 al-
leged pirate video cassettes of feature
films and concert performances were
seized at a retail store in Del City,
Okla., according to the FBI in Okla-
homa City. The FBI says a federal
search warrant was executed at Jim
and Mary’s TV and Appliances store
Sept.15.

No arrests were made, according
to the FBI, and the investigation is
said to be continuing. Cooperating in
the action weere the RIAA antipir-
acy unit and the Motion Picture
Assn. of America security office.

Among the videocassettes seized
were live concert performances of the
Go-Go’s, the Beach Boys, Elvis Pres-
ley and Tom Jones. Some of the
films, such as “The Empire Strikes
Back” and “Warlords Of Atlantis,”
had not yet been released in video-
cassette form.

ing with it.”

“Uptown” had started as a “B”
movie channel, showing ‘“drive-in-
type” movies, according to Foster.
“We found there was no longer an
audience for kung fu movies.” There

was, however, an audience for for-
eign films and limited-distribution

art films such as “Eating Raoul.”
“We made the change, but we
wanted to make sure our existing
subscribers were happy before we be-
gan promoting the service to new
subscribers,” says Foster. Recent
market research data verifies the suc-
cess of the channel’s new look, and a
strong promotional push has begun.
Current programming ties in with

the annual New York Film Festival, -

as “Uptown” shows titles from previ-
ous festivals. There is also a promo-
tion offering free tickets to the
Broadway show “La Cage Aux
Folles,” tied in with a showing of the
original movie, and festivals featur-
ing the films of Hitchcock and
Bergman.

“The individual films are the draw,
and that’s how we’ve designed our ad
campaign,” Foster says. “A lot of
people talk about going to see these
films, and never actually get to the
theatre. They’re the kind of movies
everyone feels they should have seen,
and with ‘Uptown’ they can wipe out
10 in a month.”

www.americanradiohistorv.com

. “Physical,” Olivia Newton-
John, #1-10, 1981

2. “To Sir With Love,” Lulu,
#1-5, 1967

3. “Magic, * Olivia Newton-John,
#1-4, 1980

4. “Morning Train,” Sheena Eas-
ton, #1-2, 1981

5. “Downtown,”
#1-2, 1965

6. “I Honestly Love You,” Olivia
Newton-John, #1-2, 1974

7. “My Love,” Petula Clark, #1-
2, 1966

8. “Have You Never Been Mel-
low,” Olivia Newton-John,
#1-1, 1975

9. “Total Eclipse Of The Heart,”
Bonnie Tyler, #1-1 so far,
1983

10. “Right Back Where We Start-
ed From,” Maxine Nightin-
gale, #2-2, 1976

11. “Heart Attack,” Olivia New-
ton-John, #3-4, 1982

12. “Hopelessly Devoted To
You,” Olivia Newton-John,
#3-2, 1978

13. “It’'s A Heartache,” Bonnie
Tyler, #3-2, 1978

14. “Please Mr. Please,” Olivia

Newton-John, #3-2, 1975

“A Little More Love,” Olivia

Newton-John, #3-2, 1978

16. “I Know A Place,” Petula
Clark, #3-1, 1965

17. “This Is My Song,” Petula
Clark, #3-1, 1967

18. “For Your Eyes Only,”
Sheena Easton, #4-4, 1981

19. “You Don’t Have To Say You
Love Me,” Dusty Springfield,
#4-1, 1966

Petula Clark,

1

wn

. “Lead Me On,” Maxine
Nightingale, #5-2, 1979

Tyler is the first Welsh act to reach
No.l in the U.S. Tom Jones got as
high as two with “She’s A Lady” in
1971, and Shirley Bassey reached
eight with “Goldfinger” in 1965.
Acts from England (Police, David
Bowie) and Ireland (Dexy’s Mid-
night Runners) have topped the
American chart so far in 1983, leav-
ing Scotland the only part of the Brit-
ish Isles to go without an American
No. 1.

Finally, on the album chart, Ty-
ler’s “Faster Than The Speed Of
Night” vaults nine notches to num-
ber eight. The album chart has
proved even tougher territory for
British women. Only Julie Andrews
(on the soundtracks from ‘Mary
Poppins”
sic”’) and Olivia Newton-John have
reached the top. The highest peak of
Petula Clark was 21, Lulu 24, Sheena
Easton 24 and Maxine Nightingale
45. Even the legendary “Dusty In
Memphis” got no higher than 99.

¥ % ¥

Stayin’ Alive (and well): The Bee
Gees may be having problems with
their own singles lately, but Kenny
Rodgers & Dolly Parton’s ‘“‘Islands
In The Stream,” written by the Gibb
brothers and produced by Barry

Gibb, Karl Richardson and Albhy
Galuten, rockets into the top 10 this
week. This is the eighth consecutive
year that a Gibb production has
reached the top 10, and that’s some-
thing that not even Phil Ramone has
done (yet).

FRIENDLY FELLOWS—Pictured at the signing of a new distribution agree-

ment between MCA Distributing and AVI and Nashboro Records are, from

left, label consultant George Greif; AVl and Nashboro president Ray Har-

ris; MCA Distribution president AL Bergamo; and Michael Frechette, direc-
tor of financial operations for Nashboro.

Belwin-Mills Joins Forces
With ‘Music Of Your Life’

NEW YORK—A line of folio
publications will be offered specifi-
cally to listeners of 160 “Music Of
Your Life” radio stations as part of a
joint venture established by Belwin-
Mills Publishing Corp. and Al Ham’s
radio programming and marketing
organization.

The agreement, reached here
Thursday (22) between Ham and
Belwin-Mills  president Martin
Winkler, also calls for a ““first phase”
development of a “Music Of Your
Life” journal, to be offered free to
some 750,000 members of a “Music
Of Your Life” club. Total “ Music Of
Your Life” audience is estimated at
seven million.

Geared toward the big band, mel-
low music format of the Ham sta-
tions, the folio line will be launched
via a $14.95 “Top Fifty Favorites
From ‘The Music Of Your Life,”
based on a playlist consensus provid-
ed by the chain of syndicated
stations.

Russ Martens, former chief of the
Big 3 print division who recently

joined Belwin-Mills, has been ap-
pointed director of publication activi-
ties for the joint venture. Plans calls
for the journal to be individually cus-
tomized for each station in each mar-
ket through a flexible center section
devoted to their local news and local
promotions. Martens also indicates
that the national journal will be grad-
ually positioned to attract national
advertising “‘consistent with the in-
terests of ‘Music Of Your Life’ sta-
tions and their audience.”

Martens envisions a first journal
mailing to selected markets this fall,
with quarterly issues anticipated in
1984. Assisting Martens in the joint
venture is marketing veteran Jay
Leipzig, while Martens will be inter-
facing with Joseph Restifo, vice pres-
ident and national operations manag-
er of Al Ham Productions Inc., in the
station-to-station drive to implement
the national journal. Dom Cerulli,
the music feature writer and former
label executive, has been named con-
tributing editor of the journal.

IRV LICHTMAN

and “The Sound Of Mu- .
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LP AFL1-4683

Cassette AFK1-4683
Digital LP AKC1-4740
Digital Cassette AKK1-4740

" Produced by John Denver and

Barney Wyckoff
Executive Producer—Milt Okun

Jerry Weintraub Management |l

RCA-

Records and Cassettes
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“Are you sure your pre-recorded cassettes do offer state-of-the-art
‘sound quality? Do you use BASF chrome tape?

Pre-recorded cassettes can fully share in
the tremendous success of the compact
- cassette system, which has become the
number one music entertainment system in
the world, if the sound quality matches that
- of personal recordings on state-of-the-art
_blank tapes; e.g. BASF's chrome tapes.

- Joo many of the tapes used for pre-recorded
" cassettes suffer from outdated recording
properties, resulting in 3 dull overall sound
uality.

F, one of the world's leading manu-
=5 cturers of pure chrome tapes, offers you
- the key to update the sound quality of your
- MusiCassettes, with its unique concept:

chromium dioxide tape at 120 us EQ

What is behind it?

BASF’s pure chrome audio tapes are true
low noise tapes. This allows the usage of the
120 us EQ, being the common standard for
pre-recorded cassettes anyhow, resulting
in an ideally balanced load characteristic.

No surprise that one of the world’s leading
record review magazines, the British

“The Gramophone” writes in its “Critics’
Choice” (12/82).

“Against a profusion of riches the selection
of merely six cassettes is difficult indeed,

MWW americanradiohi

but the first choice is not. It must be the
astonishing HMV chrome issue of Jochum’s
digital Bavarian performance of Bach’s
Mass in B minor, where the choral sound has
an incisive clarity that makes one think one
is listening to the master tape! A remarkable
achievement”

Do we really need to argue any more?

Leading music companies are already using
BASF chrome tape for their top quality
MusiCassettes. Find out what they already
know. Put state-of-the-art sound quality in
your pre-recorded cassettes with BASF
chrome tape.

BASF Aktiengesellschaft
Gottlieb-Daimler-Str. 10
D-6800 Mannheim 1
Telephone: 06 21/40 08-1
Telex: 464 990 basfd

BASF Systems Corporation
Crosby Drive

Bedford, MA 01730

Tel: (617) 271-4000

BASF
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DAZZLING DISPLAY—Members of Tot

&

o bask in the glow of 17 gold and

platinum awards from 14 countries at a presentation made by CBS Rec-

ords International President Allen Davis, center, in Los Angeles. Group

members, from left, are David Paich, Steve Lukather, Mike Porcaro, Bobby
Kimball, Steve Porcaro and Jetf Porcaro.

Peter Tosh Signs
For Swaziland Show

JOHANNESBURG—Reggae sing-
er Peter Tosh has been signed by
South Africa’s Minc Promotions to
play a single concert in Swaziland
Dec. 17, ending a year of negotiation.

Now the 18-month-old booking
agency hopes to lure Kool & the
Gang to the same venue, the Swazi
national football stadiumi in Mba-
bane, for a show next year. It’s a
16,000-seat arena, but by using the
open playing field Minc looks to ac-
commodate a crowd of 25,000,
charging a flat $9 ticket price.

Tosh, who moves to Swaziland af-
ter two concerts in Zimbabwe, has re-
portedly sold a total of 500,000 units
of his last five albums in South Afri-
ca, mainly to black buyers. CCP, an
EMI subsidiary which deals mainly
in black music, says his latest album,
"“Mamma Africa,” has topped the
platinum award level of 40,000 units
four months after its release.

Tosh’s latest single, "“Johnny B.
Goode,” is in the top 10 here. The
chart is based mainly on returns from
selected white sales outlets. The sin-
gle has been featured on all the top

television pop shows, black and
white.

Tosh’s visit to Mbabane is consid-
ered significant. This is the most cen-
tral point for South African promot-
ers who wish to bring artists to
southern Africa who, for political
reasons, refuse to perform in South
Africa itself. It’s located some four
hours’ drive from both Johannesburg
and Durban.

Robbie Mann, Minc Promotions
partner, says he has obtained permis-
sion from the Swazi government to
have all border posts kept open for an
extra three hours on the day of the
concert. He adds that he doesn’t
think the prescribed cholera injection
for Swaziland entrants will affect at-
tendance figures.

Minc has put shows together in
most of the major South Affican cen-
ters, but Tosh is its first international
signing. As the concert is in the mid-
dle of the traditional thundery period
of the summer, he’s invested $9,500
to insure, for $105,000, against rain.
Two Swazi bands and three black
(Continued on page 57)

ANTIPIRACY ‘BREAKTHROUGH’

News/ International

Japanese C’right Changes Urged

Committee Urging Gov’t Action On Rental, Copying

TOKYO—A copyright council com-
mittee is to advise the Japanese gov-
ernment’s cultural affairs ministry
that copyright holders should be giv-
en the legal right to give or withhold
permission for record and video soft-
ware rental businesses to use their
works.

The group also suggests that rec-
ord companies and artists might be
given that right for a specific period
of one year after release of the prod-
uct. And it is seeking legal guidelines
for firms involved in copying and

KSAYS GROUP “IS

dubbing operations. The committee’s
overall aim, it says, is to protect the
copyright holder from the *“serious
damage” caused by the still-escalat-
to find ways of coping with the con-
troversial rental and copying busi-
ing rental business in Japan.

A special bill to amend the Japa-
nese copyright act is being prepared
and is likely to be debated in the na-
tional parliament around the end of
January. The committee has been
studying weaknesses in existing copy-
right law since early this year, hoping

IN GOOD SHAPE’”

Anderson

By MIKE HENNESSEY

STOCKHOLM-—Abba manager
Stig Anderson describes as “‘irrespon-
sible and ill-informed” a rash of sto-
ries in the European presssaying that
he and the group are in serious finan-
cial difficulties and that Abba has de-
finitively disbanded. b

*“Abba is in good shape and our fi-
nancial investments are sound. The
group is worth about $75 million and
will certainly be recording again,”
Anderson says.

Conjectural stories alleging that
the Anderson/Abba empire was in
ruins and that the whole enterprise
was facing bankruptcy first appeared
in the Swedish papers following sus-
pension by the Stockholm Stock Ex-
change of trading in the company
Kuben AB, in which Anderson and
Abba have a 20% stake.

Says Anderson: “There were prob-
lems with Kuben because the compa-
ny was borrowing money at high in-
terest rates to buy up other
enterprises. However, the problems
have been resolved, a new president
has been appointed and, in any case,

London Cassette Factory Raided

By PETER JONES

LONDON—Police raiding East
London factory premises as a finale
to a concerted investigation into a
multi-million-dollar counterfeit per-
fume racket say they also “happened
upon” a fully-equipped factory, in
full operation, producing illegal
audiocassettes.

The British Phonographic Indus-
try (BPI) was notified of the discov-
ery at lunchtime on Sept. 16, and two
hours later had obtained Anton Pil-
lar “search-and-seize™ orders against
four men. Those orders were execut-
ed that evening at various addresses
in London.

The factory was cleared under the
terms of the warrant. A full range of
duplicating equipment and “a very
substantial number of cassettes” was
removed, along with inlay cards, side
labels, cassette boxes and art work,
plus “important documents,” ac-
cording to police.

Says Patrick Isherwood, BPI legal
adviser: *“We see this as a very impor-
tant breakthrough in our antipiracy
fight here. We’ve been investigating
this particular piracy ring for 18
months, and it’s been a long, hard
and expensive operation. This factory
was extremely well-equipped and ca-
pable of producing very substantial
quantities of illegal cassettes.” Four
men are to appear in the High Court
on Oct. 7 in connection with the raid.

Though the BPI has been very suc-
cessful in tracking down counterfeit
cassettes at the retail level during the
past year or so, particularly in the
street-trader, open-air market field,
it’s the first time a manufacturing
source of this size has been uncov-
ered. The raided perfume factory,
said by police to be a potential $40
million counterfeiting operation, was
on premises near the cassette factory.

Isherwood says that in the week
prior to this “big” raid, BPI had
seized thousands of illegal pirate cas-
settes by such name artists as David
Bowie, Duran Duran, Michael Jack-
son and Culture Club, mainly from

street traders under a Class Injunc-
tion granted earlier this year in the
High Court under which the trade
watchdog organization can act
against anyone believed to be trading
in illegal recordings, even if names
and addresses of traders aren’t
known.

Apart from the actions against in-
dividual traders, BPI says police in
the west of England have acted on its
fed-through information to seize
bootleg tapes of live performances by
top acts as well as duplicating equip-
ment and blank tapes. Court appear-
ances will follow.

245 Japanese yen to the U.S. dollar.

More Low-Price CD Players Due

TOKYO—Sony, NEC Home Electronics, Toshiba and Hitachi are lined
up with marketplace launch dates for new lower-priced Compact Disc play-
ers, following the lines already unveiled by Matsushita, Nippon Gakki and
Pioneer. All these new players are aimed at the “man-in-the-street” audio
fans rather than the up-market hi fi buffs.

The use of integrated circuits has led to the price reduction of the players
to the $450-$695 range in the Japanese market, taking the exchange rate of

Sony’s CDP-118, smallest yet of the Sony hardware range, is due out Oct.
1, priced at $470. The company’s CDP-501 ES follows on Oct. 21, selling at
$685, with remote control. NEC Home Electronics will sell its CD-705
($685) beginning Oct. 21 and claims its 16-bit digital filter helps audio
strength in low frequency and clarity in the high frequencies.

Toshiba’s XR-Z70 ($570) will hit the market Oct. 16, followed by the XR-
Z70K ($695) in mid-November. Hitachi’s DAD-3000 ($449) will bow Nov.
1 and is smaller by a fifth than the company’s earlier models.

g
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it represents only a small part of our
investment portfolio.”

Kuben AB was originally 100%
owned by Polar Music Invest, the
holding company of the Anderson-
/Abba empire, but 70% of PMI was
sold off last October. Anderson and
Abba also have a 40% interest in
Stockholms Badhus, a real estate
company worth $100 million, and in
Infina, a leasing company; Monark, a

cycle manufacturer, and Stiga, which .

makes lawnmowers.

Anderson admits that he and the
group lost more than $5 million in
speculative dealings in the oil spot
market. But he says this is insignifi-
cant set against Abba’s turnover
from record sales, films and personal

nesses here, which are currently
flourishing with virtually no regula-
tions curbing them.

In a proposed revision of the copy-
right act section which permits re-
production of works for private use,
the committee is proposing a stipula-
tion obliging copying and dubbing
companies to pay royalties for repro-
ductions. If that goes through parlia-
ment, rental/copying firms will have
to first obtain approval from copy-
right holders, then pay royalties.

Denies Abba Rumors

appearances over the years, which he
estimates at $150 million. And he
dismisses as ‘‘ludicrous” and *pure
invention” press stories that Abba
had suffered huge losses by doing
barter deals with East European
companies and accepting payment in
Russian oil and Polish coal and
potatoes.

“I did consider barter deals at one
time,” Anderson says. *But the com-
modities I was offered could not have
been sold in Western countries, so I
abandoned the idea. Instead we got
paid in Western currency by coun-
tries like Poland in return for giving
them the rights to press a certain
number of Abba albums.”

(Continued on page 57)

Main world patents

of technology.
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Commentary

A Good Return On Investment

By ALAN SMITH

In earlier and economically simpler times, the creative arts
functioned largely under a system of patronage. Composers,
painters, playwrights and various other members of the artistic
community frequently received support from more affluent
members of society. Most often, a one-
to-one relationship between artist and
patron existed and the exchange of mon-
ey or goods for services was quite clear-
cut. Not so today!

Over the years, the demand for at least
one creative product—music—has slow-
ly but inexorably grown to almost incon-
ceivable proportions. Simultaneously,
the supply of music of all kinds has
mushroomed, the creative process still
nurtured by a form of patronage, only
now a far more complicated system. And
whether we realize it or not, directly or
indirectly, most of us are today's
patrons.

Under the U.S. Copyright Law—a
law designed to ensure response to the
constantly growing public demand for
new work—the writer retains certain
rights to his/her creations. Though they
cannot be seen and packaged, these
rights are as real and important to writ-
ers as such other types of property as a
car, a house, or a storeroom of groceries.
For obvious reasons, they are often re-
ferred to as ‘‘intangible rights.”

From the standpoint of the composer or songwriter, the most
significant of these rights—and the only one with which I am
specifically concerned—is the right of public performance. The
economic mechanics involved are very simple. Each time a writ-

Smith: “Since its formation 40 years ago,
BMI has collected and distributed more  buy?,

than $850 million.”

In any event, back to the fundamental question: what did all
this money buy?

The question can be answered in several ways. The money dis-
tributed by performing rights organizations has encouraged tens
of thousands of men and women to cre-
ate countless pieces of music for us to use
and enjoy. The current BMI roster of af-
filiates contains nearly 70,000 writers
and publishers, and our repertoire pro-
vides about 1.5 million titles ranging
from contemporary concert music (BMI

winners) to whatever’s in the top posi-
tions on today’s charts, be it mainstream
pop music, country, rock, ‘“new music,”
or what have you.

Very simply, then, by one measure,
the money collected and distributed over
the past four decades has encouraged a
great many people to create a monumen-
tal reservoir of musical pleasure in which
all of us constantly share. It surrounds
us today, almost as if it were a part of the
air we breathe.

Still not satisfied? Looking for dollars
and cents return on investment? There
are several ways of responding to the
question, “What did all this money
" and one of them is in terms of
dollars and cents, because the fees paid
really are an investment.

Much of the $850 million BMI has collected and distributed
came from broadcasters. Spread out over the nearly 10,000
broadcast outlets in business today and averaged across the past
40-plus years, it really isn’t as mind-boggling a sum as appears at

writer affiliates include 22 Pulitzer Prize-

‘Tens of thousands of men & women were encouraged to
create countless pieces of music for us to use & enjoy’

er’s work is publicly performed, he/she is entitled to a fee.

As for payment, it is determined in much the same way as a
metered cab ride. Instead of so much per mile traveled, however,
it’s so much per performance. The big distinction has to do with
measurement. It’s very easy for the rider to determine the dis-
tance from one place to another and the amount of money need-
ed for payment. It automatically registers on the meter. But it is
far more difficult for writers to know when or where their songs
are performed, and for users to know which writers to pay and
how to find them.

Obviously, without some practical means of measuring perfor-
mance and/or collecting and distributing payments, the whole
system would collapse and we'd all suffer. In the United States,
BMI is one of the two non-profit-making performing rights orga-
nizations that provides this essential middleman service.

OK, so much for background. In practice, what has all this
meant?

Since its formation slightly over 40 years ago, BMI has collect-
ed and distributed more than $850 million. The bulk of that
money is from fees paid by broadcast licensees and, in aggregate,
it is an undeniably substantial sum.

Just what did all this money buy? Who did this non-govern-
mental distribution system benefit? Even more to the point, what
did it do for you? Certainly the system could have been managed
by the government, but, in a refreshingly untypical manner, the
legislature decided that it would be best handled privately. We
were thus spared umpteen layers of regulation and very expen-
sive red tape.

first blush. Moreover, when placed on a balance scale with what
the investment actually bought, the results are quite astonishing.

I don’t know the relationship between food and beverage costs
to the overall operating costs of a restaurant. But I think they
must represent a major percentage of that business' total
expenses.

Well, what is “food and beverage™ to the vast majority of
broadcast businesses? What raw product do they purchase and
prepare? What product do they serve at a profit? The answer is
very simple: music. And the fact is that broadcasters serve it in
portions that are almost incomprehensively large.

During the last 12 months there were approximately 215 mil-
lion performances of BMI-licensed compositions on U.S. com-
mercial radio. If one were to assume, for the sake of simplicity,
that each of these selections was three minutes in length, then
we’re talking about 645 million minutes of interrupted BMI-li-
censed music. Incidentally, 645 million minutes boils down to-
more than 12 centuries of wall-to-wall music. What would 12
centuries of power and heat wave cost? Imagine 1,200 years of
salary and expenses for the engineering and sales staffs. I don't
even want to think about numbers that big.

The truth of the matter should be quite clear. The consump-
tion—within just one year—of 12 centuries worth of continuous
music represents an awful lot of product used. So you see, we
really do get a very big return on a very small investment.

Alan Smith is vice president of Broadcast Music Inc. in New
York.

Letters To The Editor

Classic 12-Inch Singles

While it is quite easy to find current dance-rock
hits on 12-inch, it is almost impossible to locate
past hits in local record stores. Mail-order services
are asking as much as $30 for the remixed ver-
sions of “Shake Your Body Down To The Ground”
by the Jacksons and “Let Me Take You Dancing”
by Bryan Adams. Even huge dance/disco hits like
“Hot Stuff” and “I Love The Night Life” are diffi-
cult, if not impossible, to buy.

Now that the 12-inch single has proven itself to
be popular (and profitable), it is time the major la-
bels started to rerelease classic 12-inchers from
the past.

Bill Unger
Howard, Pa.

Victim Of A Cheap Shot

This is in reference to the recent indictment of
John Scher.

I have been a musician for 15 years. When | be-
gan in this business, concert promoting was a
shabby affair. Shows started late, security was lax,
insurance was nonexistent, payment for services
was questionable and technical failures crippled
shows. Bands were cheated and fans were cheat-
ed. Since that time, the concert business has ma-
tured and become big-time.

In today's market, premier acts only want to
perform for premier promoters. What's wrong with
that? Why should a top act risk its safety, the audi-
ence’s safety, and thousands of dollars on a novice
promoter? When a concert tragedy occurs, people
remember the name of the band, not the promoter.
No band needs that responsibility.

Before John Scher’s promoting career, music
fans from our state were forced to go to New York
to see all major concerts. New Jersey was deemed
too unimportant for the major shows. Now, thanks
to Mr. Scher, the biggest acts in the world appear
here.

John Scher has brought a tremendous amount
of prestige, as well as tax revenues, jobs and mon-
ey to our state. He has also promoted family enter-
tainment such as circuses, horse shows and free
park concerts. Every year, some politician has tak-
en a cheap shot at him and tried to close him
down. Wouldn't investigatory money be better
spent finding dumpers of 50-gallon barrels of le-
thal chemicals?

As a musician, concert-goer and concerned citi-
zen, | am shocked at the money spent on investi-
gating Johr Scher. For all the good that will come
from this harassment, the money may as well be
given to James Watt to promote another Wayne
Newton show.

James Brown
Madison, N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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This is not the reason.

Why Our Cassettes Sound Better.

Cassettes from Warner Bras., Elektra/Asylum and Atlantic
sound better than ever because they are better than ever. Here are

At WEA Manufacturing, we're
using improved cassette shells
which provide better tracking
and azimuth control

We record only on premium
quality tape using first genera-
tion masters

We are the first major manu-
facturer to use the Dolby HX
Professional* system—giving
you cleaner highs and louder
louds, regardiess of your play-
back equipment

the real reasons why:

ABOUTDOLBY HX PRO:
Dolby HX Prais a pracess which
monitors the music being
recorded and adjusts tape bias—
instantanecusly—to suit the
material. The resultis a dramatic
improvement in high-frequency
reproduction.

Unlike noise reduction systems,
Dolby HX Pro is usec only during
the recording process. So you get
better fidelity and a playback level
increase of up to 6 db with any
cassette player.

It's a difference you’li hear on
every cassette we manufacture,
because the difference isin the
cassette.

Record companies such as
Warner Bros., Elektra/Asylum
and Atlantic are striving to
meet the demands posed by
sophisticated consumers and
advanced playback equip-
ment. At WEA Manufacturing,
we’re proud to implement the
new technologies which meet
these challenges.

WEA Manufacturing Music Made Better

*Dolby and the double-D symbol are trademarks of Dolby Laboratories Licensing Corporation
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‘Audio Arcade’ Aired In Akron

Media-com Syndicating WNIR’s Game-Show Concept

LOS ANGELES-—The games peo-
ple play are being played on the radio
daily in Akron, as Media-com, Inc.,
the owner of WNIR has come up
with a new format, “Gameradio,
America's Audio Arcade.” The com-
pany is in the process of syndicating
the concept.

The idea evolved out of a need per-
ceived by former WNIR PD and Me-
dia-com national marketing director
Bill Klaus. “The Cleveland/Akron
ADI has over 40 stations,” he ex-
plains. *We had to come up with a
unique idea.” WNIR, a class A FM
facility licensed to Kent, decided to
try talk, while its AM counterpart,
the logical choice for that program-
ming, remained country.

“As the format started to catch on,
we noticed that unlike the AMs
(which were plagued with upper-
demo listeners) our callers were
younger people in their late 20s and
30s,” Klaus says. Even so, the ratings
picture a year ago showed WNIR,
which does not subscribe to Arbi-
tron, far from a success at 2.9, 12
plus.

“We wanted to be more in synch
with our younger listeners and decid-
ed upon a ‘talk of the future’ type of
format,” Klaus says. “The straight,
informative issues-oriented approach
seemed to us to be the news/talk for-
mat of the '60s. Looking at talk in the
'80s, we were trying for a sound that
was entertaining to listen to, period.”

Amidst the “light fun conversa-

tion™ of morning drive and the ‘‘dial-
a-date” evening fare, Media-com
stumbled upon the *“Gameradio”
concept. “We experimented with the
idea on the weekend earlier this year,
and it did so well we now have it on
daily from 3-8 p.m." Last spring's
Arbitron showed WNIR up to a 4.6,
12 plus.

Hosted by Bob Roberts and Joey
Harper, “the idea of ‘Gameradio’ is
really to take the excitement of tv
game shows and adopt them to ra-
dio,” says Klaus. Admitting the con-
cept is hard to grasp, he describes one
card game, Eliminator Blackjack, as
“having two to six contestants on the
line competing against each other
and the house.” The games have been
set up so the listener at home feels as
if he were a part of the action, while
the caller on the line has a chance at a
prize.

“Every game has a winner,” he
continues, “anywhere from a $25
dinner to a trip to Hawaii, and ‘Ga-
meradio’ gives listeners a chance to
participate, something tv game shows
can't.” Prizes, which Klaus says run
in the neighborhood of $10,000 a
year, are often traded out with partic-
ipating sponsors.

“What we supply (for syndica-
tion),” says Klaus. "is the total pack-
age except the local host, and we do
provide training for them.” Klaus
also provides game cards, support
materials and the research to make it
all work—research that is both time-

FROM HENRY TO MALRITE

and cost-prohibitive for a local sta-
tion to undertake. “The research in a
facts game, for instance, is exhaus-
tive. You not only have to come up
with the questions, but the answers
must be documented as well. We do
all that.”

Klaus, who can be reached at
WNIR, is a man with plans. “We ex-
pect to be on satellite-delivery nation-
wide in the future with this,” he says.
But for now, he's content to plan his
next move. “We'll have families chal-
fenging each other—whole compan-
jes. .. ROLLYE BORNSTEIN

STYX GET WHIPPED—WMET Chicago’s Jim Corboy, left, lays it on thick
for Styx member Tommy Shaw’s 30th birthday. Jim Cahill of Front Line
Management, right, arranged the sticky celebration.

Vox Jox

Riley Back at WIBC Indianapolis

By ROLLYE BORNSTEIN

Riley is back doing afternoons at
WIBC Indianapolis. But before all
you Chuck Riley fans reach for your
radios, please note that Chuck is alive
and rich in Los Angeles, cleaning up
in the voice-over biz (you can hear
him on everything from Coors Light
to ‘Entertainment Tontght,” while the
Riley filling Chuck’s former drive
shift is Pat Riley, who makes the
move from Storz' KXOK St. Louis.

Mitchell Moves To KLAK/KPPL

LOS ANGELES—"My main in-
terest in going into management is to
be n a position to protect the product
we work so hard to build,"” says pro-
grammer Robin Mitchell, operations
manager of Portland’'s KYTE/
KRCK. Thus he turned down an op-
portunity to manage a soon-to-be-ac-
quired classical outlet within his own
company to become operations man-
ager of Malrite's KLAK/KPPL
Denver.

The last three years in Portland
have been unusual for Mitchell, a na-
tive of the city whose programming
background includes PD stints at Se-
attle’s KOL, Boston's WRKO and
Cincinnati's WSAI before he re-
turned to the Pacific Northwest to
help Pat O’Day sign on KYYX in
1976. *We've been through GM and
format changes and new owners,” he
notes.

Nonetheless, Mitchell was looking
forward to working with Charlton H.
Buckley's Henry Broadcasting (the
“H" is for Henry, he reveals). A new
president/CEQO, Bob Fauser, was
coming to Portland to manage both
properties as the company looked to
expand (KYTE/KRCK are Buck-
ley's first stations).

But just as Fauser was getting used
to his office, Mitchell walked in and
explained the Malrite offer. “I hit
him with this on the first day he was
on the job, but it was a decision that
couldn’t wait,” Mitchell says.

Fauser, knowing of Mitchell's as-
pirations was able to offer him a
management position at KVOD, the
station Buckley is purchasing ironi-
cally, also in Denver. “But the sta-
tion is classical and will remain clas-
sical,” a format not within Mitchell’s
objectives, he points out.

“When Jim (Wood, Malrite na-
tional program director) called me, I
got that old adrenaline rush. KPPL is
the top-rated AC in the market, and

Malrite is prepared to do whatever it
takes to make it even more dominant.
There's nothing wrong with the sta-
tion. I'll just define and implement a
program of long-range goals and

work to develop a station
personality.™

Regarding personalities, KPPL
boasts some of Denver's better

known names, including morning
man Chuck Buell and KHOW's
Scott Fisher in afternoons.

Former KPPL PD Roger White
remains with the station and has been
offered the job of programming
KLAK. “We've done a lot of re-
search on KLAK (which is now nos-
talgia/MOR -formatted), and people

Mike Harrison
To PD Post At

LOS ANGELES—While some
called it “'a left field pick™ and others
considered it “‘a natural progres-
sion,” one thing is clear: the appoint-
ment of Mike Harrison as program
director of KMET here last week had
everyone talking.

“I talked to a number of very
prominent people,” says Howard
Bloom, GM of the legendary Metro-
media AOR. “But I was looking for a
particular puzzle part, and [ found it
in Mike.” He didn’t have to look far.
For the past eight years, Harrison
has served as a personality and talk
show host, anchoring the weekend
“Harrison's Mike™ feature.

Bloom, who confirms that consul-
tant Lee Abrams will continue to be
involved in the station’s plans, says
the change from former PD Sam Bel-
lamy to Harrison does not signal a
change in direction at the station.
“That’s part of the reason I selected
Mike. He was familiar with KMET's
philosophy,” Bloom says.

still perceive it as sports and country.
(The sports are still there.) If people
think that’s what it is, maybe that’s
what it should be. Whatever it be-
comes, it will surprise a few people,”
Mitchell says.

A successor for Mitchell, who will
remain in Portland through October
7, has not been named. [ wanted to
wait until Bob (Brooks, KRCK assis-
tant PD) returned from vacation.”

Brooks, who was out of the coun-
try and unaware of Mitchell's move,
is said to be a front-runner for the
job.

Is Named
KMET

“‘One thing's for sure,™ says Harri-
son, who was WNEW-FM New
York morning man in the early '70s.
“A station such as this is a team ef-
fort, and that's something that nei-
ther [ nor any other program director
should ever forget about really mean-
ingful radio. KMET has a deep rela-
tionship with the Southern California
community, and my goal is to see it
evolve gracefully, but not at the ex-
pense of its wonderful and valuable
legend.™

Harrison, who coined the phrase
“AOR" while programming San
Diego's KPRI, is the president and
director of Goodphone Communica-
tions, a production, publishing and
consultation company he formed in
1978. A former managing editor of
Radio & Records magazine, Harri-
son is also the past publisher of
Goodphone Weekly, which was ac-
quired by Billboard Publications in
1980.

www.americanradiohistorv.com

Seems KXOK has been having its
share of turmoil since its switch to
news/talk (rumors that it's for sale
have been flatly denied by Storz), but
Riley was able to continue to add
some music to his drive time show
“for the time being.” Well, the time
has come and gone, and word is that
Riley isn't the only name leaving.
* * K

Wilkie-in-the-morning is back in
area code 314. Earlier this year, Gan-
nett transferred Wilkie (Robert E.
Wilkinson) from his morning post at
KSD St. Louis (as they brought in
Lee Sherwood) to the same shift on
Cleveland’'s WWWE. No sooner did

he arrive than the announcement was
made that the North Coast’s Cow-
boys and Indians outlet would aban-
don the country for AC. Sensing op-
portunity, WIL-AM St. Louis
brought him back to do mornings, as
Kevin Kitchens moves to middays,
with Dan Wiese leaving the country
outlet.

Over at KSHE, Jack Silver was
promoted to PD about a minute and
a half before the sale from Century to
Emmis was announced. Just after
that announcement but unrelated to
it, was Mark Klose’s move. Mark,
who's been an air personality at the
AOR outlet for the past 12 years, has
gone conservative, joining KMOX
across town as half of the afternoon
block. The other half is 20-year sta-
tion vet Bob Osborne, who fossil
rockers will remember from his WI
days ... Across town at KMIM,
VP/GM Barry Baker has made a
stellar move. Defecting to radio-
with-pictures, Baker is the new GM
at KPLR-TV, a nice independent V
on Channel 11 with about 100
CATVs on line.

* * K

At Inner City's KGFJ Los Ange-
les, morning jock Levi Booker adds
to his duties as PD, taking over the
long vacant shift from J.B. Stone,
who programs Stevie Wonder's
KJLH across town.

* Kk K

Now that Mark Coppola’s a movie
star (we'll go to that one on the next
page), he’s no longer with WPLJ
New York, and if there were any
doubts in your mind that the ABC
FM outlet was playing the hits, his
top 40 replacement, Peter Bush will
put them aside. Bush, who now does
Coppola’s old night shift was former-
ly at New Haven's WKCI . . . Speak-
ing of KC101, former PD Curt Han-
sen will be joining Vince Cremora’s
new company when it officially takes
over Westport's class B FM outlet,

WDIJF, later this year.
* * K

Tom Baker's replacement at Bos-
ton's WROR has been announced.
Joining the RKO FM there as VP/
GM is Joe Kelly, the former GM of
Multimedia’s WAKY/WVEZ in
Louisville. Coming up from the ranks
of sales, Kelly's background includes
VP/director of national sales devel-
opment for Broad Street (Insilco) as
well as management and sales posts
with Storz and Bartell.

* Kk K

Some high-altitude movement, as
CBS Inc. has realigned the guys at
the top. Reporting to president Gene
Jankowski are four executive VPs, as
follows: Neal Pilson in charge of
sports and the radio division (which
means that CBS Radio prestdent Bob
Hosking now reports to him), Thom-
as Leahy running the television net-
work and entertainment division,
Van Gordon Sauter in charge of news
and the owned stations division, and
James Rosenfield as senior executive
VP/finance operations and develop-
ment . . . Joining the CBS Radio divi-
sion as VP/controller, reporting to
Hosking, is Michael O’Neal.

*x KX X

Sandusky president Toney Brooks
won't have much time to enjoy the
California sunshine. He'll be back on
the fixing line for the time being as
GM of the company's KEGL Dallas,
while Wayne Walker becomes VP/
sales for the AOR outlet. Coming in
as VP/operations is KFRC local
sales manager Norm Rau. Actually,
this cuts down on Walker's midday
commute time, as the “Eagle's” stu-
dios in Arlington are more than a
stone's throw from the sales offices in
Dallas. (Continued on page 21)

R

MUSIC TELEVISION *

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 28.
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STATION:
Col. (AOR)
CONTACT: David Rahn promotion
director

CONCEPT: James Watt sees the
Beach Boys

EXECUTION: What started out as a
topical on-the-air joke became a full-
fledged promotion as KADE morn-
ing man Michael Butts invited interi-
or secretary James Watt to see the
Beach Boys perform at Mile High
Stadium, July 24. Butts first sent a
letter to Watt enclosing everything
he'd need to attend: hotel reserva-
tions, plane tickets and passes to the
event. He followed up the invite with
several telephone calls, which netted
him no response but plenty of on-air
humor. Once he received the official
turn-down from the secretary’s secre-
tary, he then made the same offer to
President and Mrs. Reagan, “‘because
Nancy loves the Beach Boys.” As
time went on and the concert drew
near, Butts turned to the Denver
phone book where he located another
James Watt, who, along with his
mother, thoroughly enjoyed the
show. Cost of the entire promotion:
“$10.97 for an express mail enve-
lope,” says David Rahn. Of course,
there was the outside chance the
price would be significantly higher if
Watt had attended. “If he did, it
would have been worth it, but as it
was, 10 bucks got us nationwide
newspaper coverage.”

KADE-AM Boulder,

STATION: KDKE Phoenix (AOR)
CONTACT: Cindy Spodek, promo-
tion director

Pro-Motions

GOING FIRST CLASS—Two lucky WSYP Philadelphia listeners enjoy

newly acquired floor seats at a recent ZZ Top concert. By wearing any-
thing with “WSP” on their bodies, the boys got spotted and relocated as
part of the station’s “Ticket Upgrade” promotion.

CONCEPT: Give a ticket to the
police

EXECUTION: In a rather unusual
tie-in, KDKA paired the Arizona
Department of Public Safety with an
upcoming rock concert in its “Give a
Ticket To The Police™ promotion.
Listeners were asked to submit a let-
ter describing something good a
Phoenix police officer had done for
them or a friend. The five letters cho-
sen were read on the air, and the
writers and the policemen cited each
received tickets to the recent Police
concert.

STATION: WYSP Philadelphia

(AOR)
CONTACT: Marie Lucidi, promo-
tion director
CONCEPT: Ticket upgrades
EXECUTION: While tickets to rock
concerts are not usually hard to come
by, good ones are in great demand.
Rather than just give them away on
the air, "YSP started an “upgrade™
feature. In order to qualify, listeners
must wear anything with ‘YSP’ on
their bodies (see photo, above). When
spotted by someone from the station,
they are escorted to a prime location,
like this guy enjoying ZZ Top.
ROLLYE BORNSTEIN

The powerful chairman of the
House Commerce Committee, Rep.
John D. Dingell (D-Mich.) has given
Communications Subcommittee mem-
bers an Oct. 15 deadline to come up
with a suitable broadcast deregula-
tion ““consensus” bill if they are to
proceed with plans to pass such a
measure this session.

“Right now, there really isn’t a
complete bill,” says a staff member,
“but we’re working like hell on it,
both staff and the members.” The
subcommittee is working toward
having a consensus bill finished by
the end of the month. It will include
main elements of the Tauke-Tauzin
and Swift bills, and must include
public interest standards, to get Din-
gell’s support.

Broadcasters, notably the National
Assn. of Broadcasters (NAB), have
continued to marshall co-sponsor
support for the Tauke-Tauzin bill.

Washington Roundup

They need 218 members; they have

191. Broadcast deregulation has been

stalled in the House since May. A

Senate version passed in February.
* A K

Last Thursday, (22) the Federal
Communications Commission, which
wants to loosen restrictions on multi-
ple ownership of stations, opened up
the proposal to comment from the
public at its regular weekly meeting.
The FCC rules currently limit own-
ership to seven AM stations, seven
FM stations and seven tv outlets.
Whether rules will be eliminated en-
tirely depends on response and Com-
mission caution in determining iden-
tification  and  percentage  of
ownership in companies.

*x Kk %

The National Religious Broadcast-
ers (NRB) will be holding its annual
convention here January 29-Feb. I.

BIG BAND’S
NEWEST ...
LARGEST!

Library Service

200 Hours — 4000 Songs

Live or Automation (Mono & Stereo)

Call EV WREN Collect for Brochure and Cassette
(303) 571-0292

Wren Langkamp Media Productions, Inc.
1222 Glenarm Place
Denver, CO 80204

President Reagan, who spoke last
year, has been invited to speak again,
according to the NRB. Also planned
is an NRB Media Expo with a host of
exhibitors.

*x k K

The NAB, mulling over in-house
restructure suggestions—two sepa-
rate organizations, one radio, one
tv—has retained an outside manage-
ment consultant “to give guidance™
for a “thorough report” to its struc-
ture study committee. Outgoing
board member and NBC executive
Peter B. Kenney, who made the sug-
gestion earlier this year, has also been
invited to talk with the committee.
The restructure tips are not thought
of very highly by the NAB brass at
this time.

*x Kk %

The chairman of the group check-
ing out alternative financing schemes
for public broadcasting, FCC Com-
missioner James Quello, has once
again gotten the message that com-
mercial advertising *“‘is inconsistent
with the essential nature™ of public
broadcasting, and that the bottom
line solution to funding problems
must be found back where it all start-
ed—in the halls of Congress.

“*Adequate levels of federal fund-
ing” is the answer, according to the
NAB’s task force on public broad-
casting funding. The task force's
study backstops the first report of the
temporary commission itself.

*x Kk %

WBBY, the jazz station in Wester-
ville, Ohio, lost its license in an FCC
comparative renewal decision Sept.
16. Administrative Law Judge John
Conlin ruled that Mid-Ohio Commu-
nications Inc., present owner of the
station, is to be denied renewal and
has granted the application of a com-
peting broadcast company, Metro
Broadcasting Inc., on the basis of its
integration proposal of ownership in-
terest in management positions.

www.americanradiohistorv.com

WTKS Unveils Surprise:
Easy Listening, Not News

By BILL HOLLAND

WASHINGTON—In yet another
chapter in one of the more confusing
and complicated ownership-and-for-
mat-change stories of the year, the
Outlet Co.’s Washington station
WTKS (102.3 FM), bought last Jan-
uary for $2.1 million with the ex-
pressed plan of turning it into an all-
news FM adjunct of sister station
WTOP here, hit the airwaves Friday
(23) with a surprise easy listening for-
mat instead.

Station executives at both stations
had no comment on the surprise
move. But some sources say the for-
mat, provided by Carson Radio Ser-
vices, would be less expensive than an
all-news format with a corps of edi-
tors and reporters.

On deck for mornings will be for-
mer WASH jock Jerry Clark, along
with WTOP operations manager
Kurt Henschen. Michael Douglass is
vice president and general manager
of both stations. A source says Outlet
has applied for new call letters for the
station:WRLX, as in relax.

The decision follows a series of
hard-to-follow corporate actions, the
most recent being the sale of the en-
tire Outlet Co. empire for $322 mil-
lion last May to Rockefeller Center
Inc. That deal has yet to receive final
approval from the FCC.

WTKS-FM, until this year, was
WHFS, the last of the renegade “no-
format™ progressive rock stations,
programming an eclectic blend of
new wave, reggae and cult-favorite
mainstream rock and jazz. Some of
the WHFS stockholders last May
signed a deal to buy WEAM, an AM
Station in Arlington, VA, for $1 mil-
lion, and plan to put the old WHFS
format back on the air in AM stereo.
Plans to move forward with the
change have been impeded by the ac-
tions of a listener group that is pro-
testing that format change from big
band music to rock.

In addition, sources say there are
indications that yet another broad-
caster has attempted to negotiate the
sale option for WEAM.

' Most Added Records.

The week'’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
HOT 109
(153 Stations)
1 “Uptown Girl,” Billy Joel, Columbia 58 83
2 “Love Is A Stranger,” Eurythmics,
RCA 30 66
3 “Automatic Man,” Michael Sembello,
Warner Bros. 29 52
4 “Love Is A Battlefield,” Pat Benatar,
Chrysalis 28 47
5 “My Town,” Michael Stanley Band,
EMI-America 27 28
BLACK
(94 Stations)
“Fix It,” Teena Marie, Epic 32 32
2 “Forever By Your Side,”
Manhattans, Columbia 28 36
3 “Up Front,” Diana Ross, RCA 27 31
4 “All Night Long (All Night),” Lionel
Richie, Motown 24 76
5 “On Target,” Jones Girls, RCA 20 39
COUNTRY
(124 Stations)
1 “Houston (Means I’'m One Day
Closer To You),” Larry Gatlin and the
Gatlin Brothers, Columbia 36 76
2 “Queen Of My Heart,” Hank
Williams Jr., Warner Bros. 34 34
3 “Black Sheep,” John Anderson,
Warner Bros. 33 78
4 “Heartache Tonight,” Conway
Twitty, Warner Bros. 32 92
5 “Tell Me A Lie,” Janie Fricke,
Columbia 24 102
ADULT CONTEMPORARY
(84 Stations)
1 “All Night Long (All Night),” Lionel
Richie, Motown 20 60
2 “Spice Of Life,” Manhattan
Transfer, Atlantic 15 52
3 “Uptown Girl,” Billy Joel, Columbia 14 21
4 “A Little Good News,” Anne
Murray, Capitol 11 36
5 “Trouble In Paradise,” Al
Jarreau,Warner Bros. 10 40
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You've got to think big when the crities are talking like this.
“The new act that record business insiders are betting on
most heavily this fall is the militant-sounding British rock
quartet Big Country, who have already had two English hits.
Their hard, guitar-based, folk-rock is built around two lead
guitars that suggest the flare of electrified bagpipes.”

—THE NEW YORK TIMES

ING THE GOUNTRY
BY STORM!

818-870

“Here’s a big-noise gu:tar band from Britain that blows the
knobs off all the synth-pop diddlers and fake-funk-frauds who
are cluttering up the charts these days. Big Country mops up
the fops with an air-raid guitar sound that's unlike anything
else around.” ROLLING STONE

_ BIG COUNTRY. _
Taking the country by storm with their new album, “The Crossing.”

v H “ H " g
@ The Single “In A Big Country”....Shipping Now!! s
el 814-467-1 b Il

Produced by Steve Lillywhite.
www.americanradiohistorv.com
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Bilboard. Singles Radio Action.

Playlist Prime Movers *

Playlist Top Add Ons e

BONNIE TYLER-Total Eclipse Of The Heart (Columbia)

THE POLICE-King Of Pain (A&M)
SPANDAU BALLET-True (Chrysalis)

Based on station playlists through Tuesday (9/20/83)

LIONEL RICHIE-AIl Night Long (All Night) (Motown)
BILLY JOEL-Uptown Girl (Columbia)
HUEY LEWIS AND THE NEWS—Heart And Soul (Chrysalis)

mined by station personnel.

personnel.

*%KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

oeKEY ADD-ONS—the two key records added at the stations listed as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

BREAKOUTS—Biltboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

Pacific Southwest Region

mmm % PRIME MOVERS =mmm

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

STRAY CATS(She’s) Sexy + 17 (EMI-America)

THE POLICE-King Of Pain (A&M)

mmmmm® TOP ADD ONS smmmm

BILLY JOEL-Uptown Girl (Columbia)

HUEY LEWIS AND THE NEWS-Heart And Soul
(Chrysalis)

LIONEL RICHIE-AI! Night Long (All Night)
(Motown)

mmmmm BREAKOUTS amammm

QUIET RIOT-Cum On Feel The Noize (Pasha)
JOURNEY-Send Her My Love (Columbia)
PAT BENATAR-Love [s A Battlefield (Chrysalis)

KDZA-AM-Pueblo

(Rip Avila-M.D.)

Yok LAURA BRANIGAN-How Am | Supposed To Live
Without You 8-6

« e SPANDAU BALLET-True 14-8

% MEN WITHOUT HATS-The Safety Dance 10-9

# STRAY CATS-(She's) Sexy + 17 15-12

+ THE POLICE-King Of Pain 23-18

oo BILLY JOEL-Uptown Girl

oo EURYTHMICS-Love Is A Stranger

© THE MOODY BLUES-Sitting At The Whee!

© THE MOTELS-Suddenly Last Summer

o STEVIE NICKS-If Anyone Falls

© PAT BENATAR-Love Is A Battlefield |

© AGNETHA FALTSKOG—Can't Shake Loose

© QUARTERFLASH-Take Another Picture

© JACKSON BROWNE-Tender is The Night

KFMB-FM (B100)-San Diego
(Glenn McCartney-M.D.)

@e RITA COOLIDGE-Only You

@ ANNE MURRAY-A Little Good News 1

© MICHAEL MARTIN MURPHY-Don't Count the Rainy

Days
© DEBORAH ALLEN-Baby | Lied
© THE WHISPERS-This Time

KGGI-FM (99-1-FM)—Riverside
{Kraig Hubbs-M.D.)

Y% BONNIE TYLER-Total Eclipse Of The Heart 15-1

sk MEN WITHOUT HATS-The Safety Dance 10-2

% EURYTHMICS-Sweet Dreams 9-3

* WHAM U.X.—Bad Boys 22-10

oo LAURA BRANIGAN—How Am | Supposed To Live
Without You

oo LIONEL RICHIE-AN Night Long (All Night)

© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

© PRINCE-Delirious

© THE MOODY BLUES-Sitting At The Wheel

KIIS-FM-Los Angeles
{Michael Schaefer-M.D.}
ok MEN WITHOUT HATS-The Safety Dance 1-1
Jek STRAY CATS-(She's) Sexy + 17 4-2
 SHALAMAR-Dead Giveaway 5-3
% BONNIE TYLER-Total Eclipse Of The Heart 8-4
% THE TALKING HEADS-Burning Down The House 19-9
®e ROD STEWART-What Am | Gonna Do
@ HUEY LEWIS AND THE NEWS-Heart And Soul
© THE $.0.5. BAND-Just Be Good To Me
© KENNY ROGERS WITH DOLLY PARTOM-Islands in
The Stream
@ STEVIE NICKS-If Anyone Falls
© EURYTHMICS-Love Is A Stranger
© BOB SEGER-Old Time Rock & Roll
@ BILLY JOEL-Uptown Girt
® PETER SCHILLING-Major Tom (Coming Home)
© MIDNIGHT STAR-Freak-A-Zod

© THE TUBES-The Monkey Time

© JOURNEY-Send Her My Love

® AC/DC—Guns For Hire

© AR SUPPLY-Making Love Qut Of Nothing At All

KKXX-FM-Bakersfield
{Dave Kamper—M.D.)

%% BONNIE TYLER-Total Eclipse Of The Heart 1-1

Yk THE POLICE-King Of Pain 13-4

s SHEEMA EASTON-Telefone (Long Distance Love
Affair) 16-11

% KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream 20-13

% THE FIXX-One Thing Leads To Another 21-14

®o THE TALKING HEADS—Burning Down The House

oo HUEY LEWIS AND THE NEWS-Heart And Soul

@ LIONEL RICHIE-Ali Night Long (All Night)

® STEVIE NICKS-If Anyone Falls

© THE MOTELS-Suddenly Last Summer

© MADNESS-t Must Be Love

* DAVID BOWIE-Modern Love

® BILLY JOEL-Uptown Girl

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© PAT BENATAR-Love Is A Battlefield

KLUC-FM-Las Vegas
(Randy Lundquist-M.D.}
s % THE POLICE—King Of Pain 6-1
ok STRAY CATS—(She's) Sexy + 17 159
% HEART-How Can | Refuse 16-11
% ROD STEWART-What Am | Gonna Do 20-14
% KENNY ROGERS WITH DOLLY PARTON-Isfands in
The Stream 22-16
®e BILLY JOEL-Uptown Girl
@e DAVID BOWIE-Modern Love
© BRYAN ADAMS-This Time
© PRINCE-Delirious
@ STEVIE NICKS-If Anyone Falis
© THE MOTELS-Suddenly Last Summer
© PAT BENATARLove Is A Battlefield
* BOB SEGER-0Id Time Rock & Roll
o QUARTERFLASH-Take Another Picture

KOAQ-FM—Denver
{Allan Sledge—M.D.}
oo goulte JETT AND THE BLACKHEARTS-Everyday

eopl
oo EURYTHMICS-Love Is A Stranger
© QUIET RIOT-Cum On Feel The Noize
© STACY LATTISAW-Miracies

KRQQ-FM-Tucson
(2apolian/Norris-M.D.)

% TACD-Puttin’ On The Ritz 1-1

Jed BILLY JOEL-Teil Her About It 9-7

% SPANDAU BALLET-True 12-9

% MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

519
% THE TALKING HEADS—Burning Down The House

2%
@e PRINCE-Delifious
oo GLENN SHORROCK-Don't Girls Get Lonely
© AIR SUPPLY-Making Love Out Of Nothing At Al
o STEVIE NICKS-if Anyone Falls
© LIONEL RICHIE-AIl Night Long (All Night)
© HUEY LEWIS AND THE NEWS-Heart And Soul

KRSP-AM-Salt Lake City
{Barry Mol-M.D.)
oo QUIET RIOT-Cum On Feel The Noize
oo HUEY LEWIS AND THE NEWS-Heart And Souf
© LIONEL RICHIE-AIl Night Long (All Night)

KRTH-FM-Los Angeles
{David Grossman—M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 1-1
Yook SHALAMAR-Dead Giveaway 4-3
% STRAY CATS—(She's) Sexy + 17 54
% RICK JAMES-Cold Blooded 8-6
* SPANDAU BALLET-True 9-7
@ THE TALKING HEADS—Burning Down The House
®e BILLY JOEL-Uptown Girl
© THE §.0.5. BAND-Just Be Good To Me
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book
© RUFUS AND CHAKA KHAN-Ain'l Nobody
© B0B SEGER-Oid Time Rock & Roll
© EURYTHMICS-Love Is A Stranger
@ JOURNEY-Send Her My Love
© JOBOXERS-)ust Got Lucky

KIMN-AM-Denver
{Gloria Avila-Perez-M.D.}
sk MEN WITHOUT HATS-The Safety Dance 1-1
%% BONNIE TYLER-Total Echipse Of The Heart 2-2
% BILLY JOEL-Tell Her About it 3-3
% AIR SUPPLY-Making Love Out Of Nothing At Al §-4
% FRANK STALLONE-Far From Over 8-5
oo LIONEL RICHIE-All Night Long (All Night)
@e BILLY JOEL-Uptown Girl
@ PAT BENATAR-Love Is A Battleleld
© DAVID BOWIE-Modern Love
o MEN AT WORK-Dr. Heckyl And Mr. Jive
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
© MICHAEL SEMBELLO—Automalic Man
© JOBOXERS-just Got Lucky
© PETER SCHILLING-Major Tom (Coming Home)
® STACY LATTISAW-Miracles

KIQQ-FM-Los Angeles
(Robert Moorhead-M.D.)
© DEF LEPPARD-Foolin’
© LIONEL RICHIE-AIl Night Long (A Night) -
© MIDNIGHT STAR-Freak-A-Zoid
o THE HUMAN LEAGUE-Mirror Man
© THE CULTURE CLUB-Karma Chameleon

KZZP-FM-Phoenix
{Randy Stewart-P.D.}

% THE POLICE-King Of Pain 13-6

%% THE FIXX-One Thing Leads To Another 28-18

% SHEENA EASTON-Telefone (Long Distance Love
Aflair) 25-20

% KENNY ROGERS WITH DOLLY PARTON-Istands in
The Stream 29-24

% THE TALKING HEADS-Burning Down The House

30-2
oo PRINCE-Delinous
@e MADNESS-It Must Be Love
© THE MOODY BLUES-Sitting At The Wheel
© BILLY JOEL-Uptown Girt
© THE POLICE—King Of Pain

XTRA-AM-San Diego

{Jim Richards-M.D.)
%% MEN WITHOUT HATS-The Safety Dance 1-1
%i BONNIE TYLER-Total Eclipse Of The Heart §-3
* SHALAMAR-Dead Giveaway 10-6
¥ THE POLICE-King Of Pain 12-7
¥ THE FIXX-One Thing Leads To Another 13-9
®e MICHAEL JACKSOM-P.Y.T. (Pretty Young Thing)
o QUIET RIOT-Cum On Feel The Noize
© DAVID BOWIE-Modern Love

© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book

© HUEY LEWIS AND THE NEWS—Heart And Soul

@ MICHAEL SEMBELLO-Automatic Man

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© PAT BENATAR-Love Is A Battiefield

© AGNETHA FALTSKOG—Can't Shake Loose

© NENA-99 Luftballons

Pacific Northwest Region

mmm% PRIME MOVERS =mmm

AR SUPPLY-Making Love Out Of Nothing At All
(Arista)

THE POLICE-King Of Pain (A&M)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

mmmmm® TOP ADD ONS ammmm

BILLY JOEL-Uptown Girl (Columbia)

STEVIE NICKS-{'ll Tumbie 4 Ya (Modern)

LIONEL RICHIE-AIl Night Long (ANl Night)
(Motown)

mmmmm BREAKOUTS sammmm
PAT BENATAR-Love Is A Battlefield (Chrysalis)

KBBK-FM-Boise
(Tom Evans-M.D.}
% DEF LEPPARD-Foolin’ 19-15
Jed ELTON JOHN—Kiss The Bride 20-16
% ROBERT PLANT-Big Log 24-19
% THE FIXX-One Thing Leads To Another 29-24
% THE MOODY BLUES-Sitting At The Wheel 30-25
oo JOAN JETT AND THE BLACKHEARTS-Everyday
People
oo EURYTHMICS-Love Is A Stranger
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© MEN AT WORK-Dr. Heckyl And Mr. Jive
© THE MOTELS-Suddenly Last Summer
® STEVIE NICKSf Anyone Falls
© LOVERBOY-Queen Of The Broken Hearts
® BILLY JOEL-Uptown Gir
© PAT BENATAR-Love Is A Battlefield
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

KCBN-AM—Reno
{Jim O’Nell-M.D.)
Yk DAVIO BOWIE-Modern Love 37-29
sk EURYTHMICS-Love Is A Stranger 39-30
% LIONEL RICHIE-AIl Night Long (All Night) 36-26
% KANSAS-Fight Fire with Fire 35-27
% THE MOODY BLUES-Sitting At The Wheel 32-28
@o MADNESS-It Must Be Love
*o JEFFREY OSBORNE-Don't You Get So Mad
o HUEY LEWIS AND THE NEWS-Heart And Soul
© AGNETHA FALTSKOG—Can't Shake Loose
© MICHAEL JACKSON-Human Nature
© ROD STEWART-What Am | Gonna Do
© PAT BENATAR-Love Is A Battlefield
© BRYAN ADAMS-This Time
© THE HUMAN LEAGUE-Mirror Man
© GLENN SHORRDCK-Don't Girls Get Lonely

KCNR-FM—Portland
{Richard Harker-M.D.)

Jr MICHAEL JACKSON-Human Nature 7-2

Y LAURA BRANIGAN-How Am | Supposed To Live
Without You 10-5

% AIR SUPPLY-Making Love Out Of Nothing At All 116

* ASIA-Don't Cry 12-8

¥ BONNIE TYLER-Total Eclipse Of The Heart 17-13

o THE HUMAN LEAGUE—(Keep Feeling)Fascination

© SHEENA EASTON-Telefone (Long Distance Love Atfair)

© THE FIXX-One Thing Leads To Another

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© LIONEL RICHIE-AIl Night Long (ANl Night)

KJRB-AM-Spokane
(Brian Gregory-M.D.)
s AIR SUPPLY-Making Love Out Of Nothing At All 3-1
& GEORGE BENSON-Lady Love Me 16-10
¥ LEE GREENWO0D-Somebody's Gonna Love You 19-14
¥ CRYSTAL GAYLE-Baby, What About You 22-18
¥ THE COMMODORES-Only You 24-19
© LIONEL RICHIE-AIl Night Long (All Night)
® BILLY JOEL-Uptown Girl
© THE POLICE-King Of Pain
© ANNE MURRAY-A Little Good News

KNBQ-FM-Tacoma
{Sean Lynch-M.D.)
® STEVIE NICKS-If Anyone Falls
© HUEY LEWIS AND THE NEWS-Heart And Soul
© BRYAN ADAMS-This Time
* DAVID BOWIE-Modern Love
@ BILLY JOEL-Uptown Girl
© MEN AT WORK-It's A Mistake

KRLC-AM-Lewiston
{Steve Tracy-M. 0.}
Jeoe BILLY JOEL-Tell Her About It 1-1
s SPANDAU BALLET-True 3-2
% AIR SUPPLY-Making Love Out Of Nothing At All 6-4
% BONNIE TYLER-Total Eclipse Of The Heart 11-7
s KENNY ROGERS WITH DOLLY PARTON-Istands In
The Stream 14-9
ee BILLY JOEL-Uptown Girl
oo MATTHEW WILDER-Break My Stride
© JEFFREY O0SBORNE-Don't You Get So Mad
© LIONEL RICHIE-AIl Night Long (All Night)
© CARLY SIMON-You Know What To Do
© MEN AT WORK-Dr. Heckyl And Mr. Jive
@ THE WHISPERS-This Time

* THE GAP BAND-Party Trai 22-18
% THE TALKING HEADS-Burning Down The House

%19
o JOURNEY-Send Her My Love
oo MICHAEL SEMBELLO-Automatic Man
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
* DAVID BOWIE-Modern Love
© THE MOTELS-Suddenly Last Summer
© MATTHEW WILDER-Break My Stride

KTAC-AM-Tacoma
{Reb Sherwood-M.D.)
%k AIR SUPPLY-Making Love Qut Of Nothing At All 4-2
% JENNIFER WARNES-Nights Are Forever 5-3
* SPANDAU BALLET-True 12-7
% KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream 11-8
* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 15-12
oo MANHATTAN TRANSFER-Spice Of Life
o0 in;z)ua EASTON-Telefone (Long Distance Love
air,
© THE BEE GEES-Someone Belonging To Someone
* JARREAU-Trouble In Paradise

KYYA-FM-Billings
{Charlie Fox-M.D.}
% BONNIE TYLER-Total Eclipse Of The Heart 2-1
s THE POUICE-King Of Pain 11-4
% AIR SUPPLY-Making Love Out Of Nothing At All 10-6
% SPANDAU BALLET-True 157
* ELTON JOHN-Kiss The Bride 23-20
®e PRINCE-Delirious
oo DAVID BOWIE-Modern Love
© BOB SEGER-OId Time Rock & Roll
© LIONEL RICHIE-AIl Night Long (Al Night)
© BRYAN ADAMS-This Time
© MEN AT WORK-Dr. Heckyl And Mr. live

KYYX-FM-Seattle
(Elvin Ichiyama—¥.0.}
%% THE POLICE—King Of Pain 1-1
dk STRAY CATS—(She’s) Sexy + 17 2:2
% THE FIXX-One Thing Leads To Another 4-3
* PETER SCHILLING-Major Tom (Coming Home) 5-4
¥ ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book 6-5
*o MACHITNATIONS—Pressure Sway
@o |GE HOUSE-Hey Little Girl
® THE WOHLD-Take Me To Heart
® X-New World
* LORDS OF THE NEW CHURCH-Dance With Me

North Central Region
mmm% PRIME MOVERS =mmm

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

AR SUPPLY-Making Love Out Of Nothing At All
(Arista)

SPANDAU BALLET-True (Chrysalis)

mmmmm® TOP ADD ONS ammmm

STEVIE NICKS-If Anyone Falls (Modern)

LIONEL RICHIE-A!I Night Long (All Night)
(Motown)

HUEY LEWIS AND THE NEWS-Heart And Soul
(Chrysalis)

mmmmmm BREAKOUTS samss

MICHAEL STANLEY BAND-My Town (EMI-
America)

WB1ZZ-FM-Pittsburgh

{Chuck Tyler-M.D.)
Yk BONNIE TYLER-Total Eclipse Of The Heart 3-1
Yok AIR SUPPLY-Making Love Out Of Nothing At All

10-6
¥ LAURA BRANIGAN-How Am | Supposed To Live
Without You 16-7
% SPANDAU BALLET-True 10-8
* THE POLICE—King Of Pain 17-14
oo THE KINKS-Don't Forget To Dance
oo QUIET RIOT—Cum On Feel The Noize
© THE TALKING HEADS-Burning Down The House
@ STACY LATTISAW-Miracles
@ STEVIE NICKS-If Anyone Falls
* DAVID BOWIE-Modern Love
@ MICHAEL SEMBELLO-Automatic Man

WCCK-FM—Erie
{J.J. Sanford-M.D.}

s DEF LEPPARD—Foolin' 19-11

%% THE POLICEKing Of Pain 18-12

% LIONEL RICHIE-AIl Night Long (All Night) 22-13

% HEART-How Can | Refuse 24-18

% JOAN JETT AND THE BLACKHEARTS-Everyday
People 30-22

oo MEN AT WORK-Dr. Hecky! And Mr. Jive

oo MICHAEL STANLEY BAND-My Town

© GHEAP TRICK-Dancing The Night Away

© EURYTHMICS-Love Is A Stranger

© MATTHEW WILDER-Break My Stride

© SHEENA EASTON-Telefone (Long Distance Love Affair)

© MITCH RYDER-The Thrill Of It All

® STACY LATTISAW-Miracles

© GRAHAM PARKER-Life Gets Belter

o QUIET RIOT—Cum On Feet The Noize

© QUARTERFLASH-Take Another Picture

© DAVE EDMUNDS-Information

® J0 J0 ZEP-Losing Game

* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© THE ROMANTICS-Tallang In Your Sleep

* JOBOXERS-Just Got Lucky

© AG/DC~Guns For Hire

KSFM-FM-Sacramento
(Chris Collins—M.D.)

s STRAY CATS-(She's) Sexy + 17 9-§

sk THE POLICE—King Of Pain 12-6

v BILLY JOEL-Tell Her About It 20-15

WGCL-FM—Cleveland

(Tom Jetferies-M.D.}
Y BONNIE TYLER-Total Eclipse Of The Heart 1-1
Y MEN WITHOUT HATS-The Safety Dance 4-2
v SPANDAU BALLET-True 7-4
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MICHAEL JACKSON-P.Y.T. (Pretty Young Thing) (Epic)
PAT BENATAR-Love Is A Battlefield (Chrysalis)
JACKSON BROWNE-Tender Is The Night (Asylum)

% MIGHAEL STANLEY BAND-My Town 8-5

% AIR SUPPLY-Making Love Out Of Nothing At All
ee LOVERBOY—Queen Of The Broken Hearts

®o AGNETHA FALTSKOG—Can't Shake Loose

WHTX-FM-Pittsburgh
{Keith Abrams—M.D.}

& KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 20-14

%% PRINCE-Delirious 22-18

oo STEVIE NICKS-It Anyone Falls

oo BILLY JOEL-Uptown Girl

© THE $.0.S. BAND-Just Be Good To Me

© DAVID BOWIE-Modern Love

o LIONEL RICHIE-All Night Long (All nght)

© BRYAN ADAMS-This Time

© MATTHEW WILDER-Break My Stride

® JOBOXERS-Just Got Lucky

WHYT-FM-Detroit
[Lee Malcolm—M.0.)
s AIR SUPPLY-Making Love Out Of Nothing At All 8-1
%% BONNIE TYLER-Total Eclipse Of The Heart 9-2
% NAKED EYES-Promises Promises 6-3
% PRINCE-Delirious 216
* LAURA BRANIGAN-How Am | Supposed To Live
Without You 14-8
oo HUEY LEWIS AND THE NEWS—Heart And Soul
@ AGNETHA FALTSKDG—Can't Shake Loose
© LIONEL RICHIE-AIl Night Long (All Night)
® STEVIE NICKS-f Anyone Falls
© WHAM U.K.-Bad Boys

WKDD-FM-Akron
{Matt Pattrick-M.D.}
sk BILLY JOEL-Tell Her About It 7-2
%% FRANK STALLONE-Far From Over {17
% SPANDAU BALLET-True 13-10
* THREE 00G NIGHT-I Can't Help it 18-13
% THE POLICE—King Of Pain 20-15
®o JOAN JETT AND THE BLACKHEARTS-Everyday

People
oo MICHAEL STANLEY BAND-—My Town
@ HUEY LEWIS AND THE NEWS-Heart And Soul
@ STEVIE NICKS-If Anyone Falls
© MADNESS-t Must Be Love
© THE MOODY BLUES-Sitting At The Whee!
© MEN AT WORK-Dr. Hecky! And Mr. Jive
© GENESIS-Mama
© MICHAEL SEMBELLO-Automatic Man
© THE ANIMALS-The Night
© EDDIE AND THE CRUISERS-On The Dark Side
© ELVIS COSTELLO AND THE ATTRAGTIONS—Everyday
| Write The Book

WKJJ-FM—Louisville
{Jim Golden-M.D.)
% LOUISE TUCKER-Midnight Biue 5-4
* % BONNIE TYLER-Total Eclipse Of The Heart 6-5
% KENNY ROGERS WITH DOLLY PARTOM-Islands In
The Stream 10-7
% SPANDAU BALLET-True 11-9
% GEORGE BENSON-Lady Love Me 14-11
oo JARREAU-Trouble In Paradise
@ NAKED EYES-Promises Promises
o LEE GREENWOOD-Somebody's Gonna Love You
© THE COMMODORES-Only You
® THE BEE GEES-Someone Belonging To Someone
© LIONEL RICHIE-AI! Night Long (All Night)

WKRQ-FM—Cincinnati
{Tony Galluzze-M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 1-1
%k BRYAN ADAMS-This Time 3-2
% STEVIE NICKS-Stand Back 7-4
% RICK SPRINGFIELD-Human Touch 12-7
% BILLY JOEL-Tell Her About it 12-7
oo DEF LEPPARD-Foolin'
*e JEFFREY 0SBORNE-Don't You Get So Mad
© HUEY LEWIS AND THE NEWS-Heart And Soul
© ELVIS COSTELLO AND THE ATTRACTIONSEveryday
| Write The Book

WOMP-FM-Bellaire
{Dwayne Bonds-P.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 1-1
Y THE POLICE—King Of Pain 7-2
# JUICE NEWTON-Tell er No 53
J KENNY ROGERS WIiTH DOLLY PARTON-Islands In
The Stream 12-5
¥ PRINGE-Delirious 22-13
@ CARLY SIMON-You Know What To Do
@ EURYTHMICS-Love Is A Stranger
© DIANA ROSS-Up Front
© THE FIXX-One Thing Leads To Another
© MEN AT WORK-Dr. Heckyl And Mr. Jive
© STEVIE NICKS-If Anyone Falls
© DEF LEPPARD-Foolin’
© PAT BENATAR-Love Is A Battlefield
© QUIET RIOT-Cum On Feel The Noize

WXGT-FM-Columbus
{Teri Nutter-M.D.)
Yo TACO-Puttin’ On The Ritz 7-4
& MICHAEL JACKSON-Human Nature 11-7
* AIR SUPPLY-Making Love Out Of Nothing At All 19-13
¥ THE TALKING MEADS-Burning Down The House

2218
% SPANDAU BALLET-True 25-20
®o LIONEL RICHIE-AIl Night Long (A!l Night)
oo DAVID BOWIE-Modern Love
© THE FIXX-One Thing Leads To Another
© BRYAN ADAMS-This Time
® PAT BENATAR-Love Is A Battlefield

Southwest Region

mmm% PRIME MOVERS =mmm

THE POLICE-King Of Pain (A&M)

BONNIE TYLER-Total Eclipse Of The Heart
(Cofumbia)

SPANDAU BALLET-True (Chrysalis)

mmmmm® TOP ADD ONS s

THE MOTELS-Suddenly Last Summer (Capitol)

BILLY JOEL-Uptown Girt (Cofumbia)

LIONEL RICHIE-A Night Long (ANl Night)
(Motown)

e BREAKOUTS s

JACKSON BROWNE-Tender Is The Night
(Asylum)

KAFM-FM-Dallas
(Pete Thompson-M.D.}
Jr SPANDAU BALLET-True 2-1
%% THE POLICE—King Of Pain 4-2
% STYX-High Time 10-4
% THE FIXX-One Thing Leads To Another 16-9
* DEF LEPPARD-Foolin’ 23-13
oo PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
oo BILLY JOEL-Uptown Glrl
© JOURNEY-Send Her My L
© ELVIS COSTELLO AND TME ATTRACTIONS-Everyday
| Write The Book
. .;OAN JETT AND THE BLACKHEARTS-Everyday

eople
© MICHAEL SEMBELLOAutomatic Man
© HUEY LEWIS AND THE NEWS—Heart And Soul

KBFM-FM—McAllen-Brownsville
(Bob Mitchell-M.D.)

Y% BONNIE TYLER-Totat Eclipse Of The Heart 3-1

%ok ASIA-Don't Cry 22

* MEN WITHOUT HATS-The Safety Dance 4-3

* FRANK STALLONE-Far From Over 6-5

* THE POLICE-King Of Pain 96

oo BILLY JOEL-Uptown Girl

o PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© PAT BENATAHove Is A Battlefield

. |J’olm JETT AND THE BLACKHEARTS-Everyday

eople
© LAURA BRANIGAN-How Am | Supposed To Live
Without You

KILE-AM—Galveston
(Scott Taylor-M.D.}

sk THE POLICE-King Of Pain 11-6

ok STRAY CATS-(She's) Sexy + 17 1511

% ANNE MURRAY-A Little Good News 21-16

* SHEENA EASTON-Telefone (Long Distance Love
Affair) 23-18

* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 30-23

oo DEF LEPPARD-Foolin'

o0 STACY LATTISAW-Miracles

© THE TALKING HEADS—Burning Down The House

© DAVID BOWIE-Modern Love

o LIONEL RICHIE-AIl Night Long (All Night)

© MICHAEL SEMBELLO-Automatic Man

« KANSAS-Fight Fire With Fire

* JARREAU-Trouble In Paradise

© JACKSON BROWNE-Tender Is The Night

© GLENN SHORROCK-Don't Girls Get Lonely

KITY-FM-San Antonio
{Frank Waish-M.D.)
Y% BONNIE TYLER-Total Eclipse Of The Heart 1-1
ok MIDNIGHT STAR-Freak-A-Zod 9-3
% ASIA-Don't Cry 118
% THE POLICE—King 0! Pain 17-13
% DONNA SUMMER-Unconditional Love 22-18
oo PRINCE-Delirious
oo MICHAEL SEMBELLO-Automatic Man
© HERBIE HANCOCK—Rockit
© THE TALKING HEADS-Burning Down The House
@ STEVIE NICKS-f Anyone Falis
© RICK SPRINGFIELD-Human Touch
© QUIET RIOT-Cum On Feel The Noize
© ALABAMA-Lady Down On Love
© EDDIE AND THE CRUISERS-On The Dark Side

KKBQ-AM—-Houston
(Patty Hamilton—M.D.)
% AIR SUPPLY-Making Love Out Of Nothing At All
-3

11
%% QUIET RIDT-Cum On Feel The Noize 25-17
% BILLY JOEL-Tell Her About It 12-9
% THE FiXX-One Thing Leads To Another 17-15
* SHALAMAR-Dead Giveaway 26-21
oo THE TALKING HEADS—Burning Down The House
© PAT BENATAR-Love Is A Battlefield
© LIONEL RICHIE-ANl Night Long (All Night)
© THE MOTELS-Suddenly Last Summer

KOFM-FM—0Oklahoma
{Dave Duquesne—M.D.)

s SERGIO MENDES—Rainbow's End 8-4

Yo SPANDAU BALLET-True 13-6

% GEORGE BENSON-Lady Love Me 12- 7

¥ NAKED EYES-Promises Promises 14-9

% KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 23-13

oo LIONEL RICHIE-AIl Night Long (All Night)

© JENNIFER WARNES-Nights Are Forever

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

® JEFFREY OSBORNE-Don't You Get So Mad

© JUICE NEWTON-Telf Her No

KROK-FM-Shreveport
{Peter Stewart-M.D.}
Yok PRINGE-Delirious 40-31
s THE KINKS-Don't Forget To Dance 39-32
% THE POLICE-King Of Pain 22-17
% JUICE NEWTON-Tell Her No 24-18
% RONNIE MILSAP-Don't You Know How Much | Love
You 34-29
oo BILLY JOEL-Uptown Girl
@o MEN WITHOUT HATS-The Safety Dance
© LIDNEL RICHIE-AIl Night Long (All Night)
© HUEY LEWIS AND THE NEWS-Heart And Soul
© DAVID BOWIE-Modern Love

(Continued on page 18)
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On December 6, Westwood One, in conjunction with Geffen Records, exclusively will beam Asia’s “Asian Invasion” concert
live-via-satelli:e from the Budokan in Tokyo to radio stations throughout the world . .. without commercial interruption.

And Westwood One invites everyone in radio to participate in this historic broadcast.

Westwood Or.e, the leader in satellite stereo simulcasts, will be simulcasting Asia’s performance with MTV in those markets
receiving the cable channel.

Westwood Orre, on a non-exclusive basis, will license all radio stations wishing to take part . .. at no charge. Westwood One will be
delivering the stereo audio signal via several satellites in order to maximize the coverage of Asia’s special concert. And Westwood
One will assist radio stations in arranging local satellite hookups.

For details about the audio licensing and delivery of this major rock 'n’ roll event, contact your Westwood One representative
immediately a' 213-204-5000.

- WESTWOOD ONE

America’s number one producer of nationally sponsored radio programs, concerts and specials
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Based on station playlists through Tuesday (9/20/83)

Ploylist Prime Movers
Ploglist Top AddOns @

OCTOBER 1, 1983, BILLBOARD

® Continued from page 16

© BRYAN ADAMS-This Time

o JOURNEY-Send Her My Love

© STACY LATTISAW-Miracles

© DEF LEPPARO-Foolin’

* JOBOXERS-just Got Lucky

© ROMAN HOLLIOAY-Don't Try And Stop It

KVOL-AM--Lafayette
(Phil Rankin-M.D.)
%k BILLY JOEL-Tell Her About It 1-1
Yk SPANOAU BALLET-True 10-8
* THE POLICE-King Of Pain 14-9
% THE FIXX-One Thing Leads To Another 21-13
% MAONESS-It Must Be Love 25-17
© MEN AT WORK-Dr. Hecky! And Mr. Jive
© DEF LEPPARD-Foolin’
* DONNA SUMMER-Unconditional Love
@ STACY LATTISAW-Miracles
@ PAT BENATAR-Love Is A Battlefield
@ BILLY JOEL-Uptown Girl
* JACKSON BROWNE-Tender Is The Night
© QUARTERFLASH-Take Another Picture

KZFM-FM—Corpus Christi
(John Steele-M.0.)

*k A;I SUPPLY-Making Love Out Of Nothing At Al
127

% FRANK STALLONE-Far From Over 15-11
* ROBERT PLANT-Big Log 21-15

% THE POLICE-King Of Pain 20-16

* ROD STEWART-What Am | Gonna Do 26-24
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© BRYAN ADAMS-This Time

© THE MOOOY BLUESSitting At The Wheel
@ PAT BENATAR-Love Is A Battlefield

o LOVERBOY-Queen Of The Broken Hearts

© THE ANIMALS-The Night

© EURYTHMICS-Love Is A Stranger

WEZB-FM-New Orleans
{Nick Bazoo-M.D.)

s BILLY JOEL-Tell Her About It 1.1

Y LAURA BRANIGAN-How Am | Supposed To Live
Without You 14-10

* NAKEO EYES-Promises Promises 21-16

“ LIONEL RICKIE-AIl Night Long (AUl Night) 27-17

Y MEN AT WORK-Dr. Heckyl And Mr. jive 30-25

@o STEVIE NICKS-If Anyone Falls

oo THE MOTELS-Suddenty Last Summer

© OEF LEPPARD—Foolin’

© JUYICE NEWTON-Tell Her No

© THE KINKS-Don't Forget To Dance

© THE TALKING REAOS-Burning Down The House

WFMF-FM-Baton Rouge
{Jokany “A"-M.D.)
i BONNIE TYLER-Total Eclipse Of The Heart 4-1
% LAURA BRANIGAN-How Am | Supposed To Live
Without You 2-2
% AIR SUPPLY-Making Love Out Of Nothing At All 6-5
* MEN WITHOUT HATS-The Safety Dance 159
© MEN AT WORK-Dr. Heckyl And Mr. jive

WQUE-FM-New Orleans
(Chris Bryan—M.D.)
%k SPANOAU BALLET-True 10-6
%o JEFFREY 0SBORNE-Don't You Get So Mad 12-7
% THE POLICE-King Of Pain 13-8
% BONNIE TYLER-Total Eclipse 0| The Heart 16-9
% STEVIE NICKS-If Anyone Falls 24-20
oo MAONESS-It Must Be Love
oo DEBORAH ALLEN-Baby | Lied
© LIONEL RICHIE-AIl Night Long (All Night)
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© PRINCE-Delirious
© BILLY JOEL-Uptown Girl
@ JACKSON BROWNE-Tender Is The Night

WTIX-AM-New Orleans
(Barney Kidpatrick M.0.)
“ % BONNIE TYLER-Total Eclipse Of The Heart 5-2
o STRAY CATS—(She's) Sexy + 17 116
% THE POLICE-King Of Pain 19-12
“ THE FIXX-One Thing Leads To Another 24-17
% THE MOOOY BLUES-Sitting At The Wheel 26-23
oo HUEY LEWIS AND THE NEWS-Heart And Soul
oo KLIQUE-Stop Doggin' Me Around
o DAYIO BOWIE-Modern Love
© MEN AT WORK-D:. Heckyl And Mr. Jive
o THE 5.0.5. BAND-Just Be Good To Me
o ROD STEWART-What Am | Gonna Do
o EDOY GRANT-I Don't Wama Oance
© THE HUMAN LEAGUE-Mirror Man
® THE MOTELS-Suddenly Last Summer
o DEBORAK ALLEN-Baby | Lied

Midwest Region

mmm% PRIME MOVERS =mmm

BONNIE TYLER-Total Eclipse Of The Heart
{Columbia)

BILLY JOEL-Tell Her About It (Columbia)

THE POLICE-King Of Pain (A&M)

mmmmm® TOP ADD ONS ummmm

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

BILLY JOEL-Uptown Girl (Columbia)

HUEY LEWIS AND THE NEWS-Heart And Soul
(Chrysalis)

s BREAKOUTS s

MICHAEL STANLEY BAND-My Town (EMI-
America)

KBEQ-FM—Kansas City
(Todd Chase-M.D.}
%% SHALAMAR-Dead Giveaway 6-3
Yok ASIA-Don't Cry 74
% BILLY JOEL-Tell Her About It 8-5
* MEN WITHOUT HATS-The Safety Dance 14-11
* JEFFREY OSBORNE-Don't You Get So Mad 18-16
o QUIET RIOT-Cum On Feel The Noize

KDVV-FM-Topeka
{Tony Stewari-P.0.)

Y% SHALAMAR-Dead Giveaway 11-6

s % THE POLICE-King Of Pain 13-7

% SHEENA EASTON-Telefone (Long Distance Love
Affair) 21-13

% THE FIXX-One Thing Leads To Another 24-16

“ KENNY ROGERS WITH OOLLY PARTON-Islands In
The Stream 40-23

oo MEN AT WORK-Dr. Heckyl And Mr. Jive

oo EURYTHMICS-Love Is A Stranger

© LIONEL RICHIE-AIl Night Long (All Night}

© JEFFREY 0SBORNE-Don't You Get So Mad

© THE MOTELS-Suddenly Last Summer

© DAVID BOWIE-Modern Love

© ELVIS COSTELLO AND THE ATTRACTIONSEveryday
| Write The Book

© BILLY JOEL-Uptown Girl

KDWB-AM-Minneapolis
{Lorrin Palagi-P.D.)

#ok SPANDAU BALLET-True 8-4
%% ASIA-Don't Cry 115
* THE FIXX-One Thing Leads To Another 16-10
# THE POLICE-King Of Pain 21-17
 THE MOTELS-Suddenly Last Summer 24-20
oo HUEY LEWIS AND THE NEWS-Heart And Soul
oo PEABO BRYSON/ROBERTA FLACK-Tonight |

Celebrate My Love
© LIONEL RICHIE-AHl Night Long (All Night)

KEYN-FM-Wichita
(Don Pearman-M.0.)
% % BONNIE TYLER-Total Eclipse Df The Heart 9.3
*% AIR SUPPLY-Making Love Out Of Nothing Al All
107

* SPANDAU BALLET-True 15-10

% SHEENA EASTOM-Telefone (Long Distance Love
Affair) 22-18

* STEVIE NICKS-If Anyone Falls 24-20

®e PAT BENATAR-Love Is A Battiefield

@o PRINCE-Delirious

© DAVIO BOWIE-Modern Love

© HUEY LEWIS AND THE NEWS—Heart And Soul

© THE TALKING HEADS-Burning Down The House

o AGNETHA FALTSKOG-Can't Shake Loose

© THE MOTELS-Suddenty Last Summer

© KANSAS-Fight Fire With Fire

© ROD STEWART-What Am | Gonna Do

© JUICE NEWTON-Tell Her No

@ NAKED EYES-Promises Promises
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celetrate My Love

WCIL-FM—Carbondale
(Tony Waitekus-P.0.)
 LAURA BRANIGAN-How Am | Supposed To Live
Without You 20-16
% KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 24-18
* ;’ngTALKmG HEADS-Burning Down The House
7.

@e PRINCE-Delirious

@ ELTON JOHN-Xiss The Bride

© QUIET RIOT-Cum On Feel The Noize

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© THE MOTELS-Suddenly Last Summer

@ LIONEL RICHIE-AIl Night Long (All Night)

o SHEENA EASTON-Telefone (Long Distance Love Alfair)
® THE FIXX—One Thing Leads To Another

WKAU-AM-FM-Appleton
{Rich Allen—M.D.)
Yk AIR SUPPLY-Making Love Out Of Nothing At All 4-2
Y& THE POLICE—King Of Pain 11-6
% STRAY CATS—(She's) Sexy + 17 13-8
* SPANOAU BALLET-True 17-11
¥ THE FIXX-One Thing Leads To Another 26-20
@e LIONEL RICHIE-AIl Night Long (All Night)
ee BILLY JOEL-Uptown Girl
® STEVIE NICKS-If Anyone Fails
@ HUEY LEWIS AND THE NEWS-Heart And Soul
@ MEN AT WORK-Dr. Heckyl And Mr. Jive
© EURYTHMICS—Love Is A Stranger
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book
© MICHAEL STANLEY BAND-My Town

KFYR-AM—Bismarck
(Sid Hardt-M.0.)
Yi BONNIE TYLER-Total Eclipse Of The Heart 2-1
“% LAURA BRANIGAN—How Am | Supposed To Live
Without You 14-8
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 15-11
 JUICE NEWTON-Tell Her No 16-13
% SHEENA EASTOMN-Telefone (Long Distance Love
Affair) 20-16
© MADNESS-It Must Be Love
© EURYTHMICS-Love Is A Stranger
© BRYAN ADAMS-This Time
© MICHAEL SEMBELLO-Automatic Man
© WILLIE NELSON WITH WAYLON JENNINGS-Take It
To The Limit

KHTR-FM--St. Louis

(Ed Scarborough—P.D.)
Y% THE POLICE—King Of Pain 14-8
J % THE FIXX-One Thing Leads To Another 16-11
% NAKED EYES-Promises Promises 19-14
“ THE MOODY BLUES-Sitting At The Wheel 27-22
% AGNETHA FALTSKOG-Can't Shake Loose 30-24
oo SHEENA EASTON-Telefone (Long Distance Love

Aftair)
oo ROBERT PLANT-Big Log
© KENNY ROGERS WITH OOLLY PARTON-islands In
The Stream
@ QUIET RIOT-Cum On Feel The Noize
* KANSAS-Fight fire With Fire
@ PRINCE-Delirious
© R0O STEWART-What Am | Gonna Do
© THE TALKING HEAOS-Burning Down The House
© OEF LEPPARO-Foolin’
© MICHAEL STANLEY BANO-My Town

KIOA-AM-Des Moines
[Mike Judge-M.0.)

oo OEBORAH ALLEN-Baby | Lied

oo MATTHEW WILDER—Break My Stride

© PETER ALLEN-Once Before | Go

© ALABAMA-Lady Down On Love

KKLS-FM—Rapid City
{Randy Sherwyn—P.0.)
% ASIA-Don't Cry 1-1
“% BONNIE TYLER-Total Eclipse Of The Heart 6-2
% THE POLICE—King Of Pain 9-7
% THE KINKS-Don't Forget To Dance 21-14
% MAONESS-1t Must Be Love 23-17
oo THE HUMAN LEAGUE-Mirror Man
oo MICHAEL STANLEY BAND-My Town
© THE MOTELS-Suddenly Last Summer
o STEVIE NICKS-If Anyone Falls
* DAVID BOWIE-Modem Love
© LIONEL RICHIE-AIl Night Long (All Night)
© PAT BENATAR-Love s A Battiefield
o LOVERBOY-Queen Of The Broken Hearts

KMGK-FM-Des Moines
(Michael Stone-#.0.)

Yk LAURA BRANIGAN-How Am | Supposed To Live
Wwithout You 16-12

Yk THE POLICE—King Of Pain 18-9

% GEORGE BENSON-Lady Love Me 19-14

+ JEFFREY OSBORNE-Don't You Get So Mad 20-15

* THE KINKS-Don't Forget To Dance 23-19

oo BILLY JOEL—Uptown Girl

oo MICHAEL SEMBELLO-Automatic Man

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© EURYTHMICS-Love Is A Stranger

© HUEY LEWIS AND THE NEWS—Heart And Soul

© JOAN JETT AND THE BLACKHEARTS-Everyday

Peopie
 BOB SEGER-OK Time Rock & Roll

KQKQ-FM—-Omaha

(Jay Taylor-M.D.)
sk BONNIE TYLER-Total Eciipse Of The Heart 1-1
%k ASIA-Don't Cry 4-3
% THE POLICE—Xing Of Pain 8-4
% AIR SUPPLY-Making Love Out Of Nothing At All 6-5
% STRAY CATS-(She's) Sexy + 17 10-8
oo MEN AT WORK-Dr. Heckyl And Mr. Jive
®e BILLY JOEL-Uptown Girl
o THE MOTELS-Suddenty Last Summer
© HUEY LEWIS ANO THE NEWS-Heart And Soul
© MICHAEL SEMBELLO-Automatic Man
o LOVERBOY-Queen Of The Broken Hearts

KRNA-FM-lowa City
(Bart Goynshor-P.D.)
% THE POLICE-King Of Pain 6-1
%k ASIA-Don't Cry 2-2
% ELTON JOHN-Kiss The Bnde 53
% FRANK STALLONE-Far From Over 7.5
% SPANOAY BALLET-True 12-6
o LIONEL RICHIE-A!l Night Long (ANl Night)
o HUEY LEWIS AND THE NEWS—Heart And Soul
© MEN AT WORK-Dr. Heckyl And Mr. Jive
@ BILLY JOEL-Uptown Girl
© JACKSON BROWNE-Tender Is The Night
© EURYTHMICS~Love is A Stranger
© MICHAEL STANLEY BAND-My Town
© QUARTERFLASH-Take Another Picture

KSTP-FM (KS-95)-St. Paul
(Chuck Napp-M.D.)

Yok BILLY JOEL-Tell Her About It 1-1

& SPANOAY BALLET-True 6-4

% KENNY ROGERS WITH DOLLY PARTON-islands in
The Stream 9-5

“ BONNIE TYLER-Total Ecfipse Of The Heart 11-8

o LIONEL RICHIE-AIl Night Long (Al Night)

WKTI-FM—Milwaukee
(John Grant-M.0.}
*% BONNIE TYLER-Total Eclipse Of The Heart 3-1
i THE POUICE—Xing Of Pain 7-3
* FRANK STALLONEFar From Over 14.7
% THE FIXX-One Thing Leads To Another 18-13
% STEVIE NICKS-If Anyone Falls 20-15
© LIONEL RICHIE-AIl Night Long (AH Night)
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© HUEY LEWIS AND THE NEWS-Heart And Soul
© THE MOTELS-Suddenly Last Summer
© BILLY JOEL-Uptown Girl
o LOVERBOY-Queen Of The Broken Hearts

WKZW-FM-Peoria
(Mark Maloney-M.D.)
Yok BILLY JOEL-Tell Her About It 1-1
%% BONNIE TYLER-Totat Eclipse Of The Heart 6-2
% THE POLICE—King Of Pain 5-3
* ASIA-Don't Cry 9-4
% FRANK STALLONE-Far From Over 12-6
oo GEORGE BENSON-Lady Love Me
oo BILLY JOEL—Uptown Girl
© THE MOOOY BLUES-Sitting At The Wheel
o LIONEL RICRIE-AIl Night Long (All Night)
© MEN AT WORK-Dr. Heckyl And Mr. Jive
@ HUEY LEWIS AND THE NEWS-Heart And Soul
* JOURNEY-Send Her My Love

WLOL-FM—-Minneapolis
(Gregg Swedberg-M.0.)
% BONNIE TYLER-Total Eclipse Of The Heart 1-1
Y% NAKEO EYES—Promises Promises 7-4
* SPANDAU BALLET-True 8-5
% THE FIXX-One Thing Leads To Another 11-9
% BRYAN ADAMS-This Time 12-10
oo MICHAEL SEMBELLO-Automatic Man
ee BILLY JOEL-Uptown Girl
@ QUIET RIOT-Cum On Feel The Noize
© THE ANIMALS-The Night
* JOBOXERS-Just Got Lucky

WLS-AM—Chicago
(Dave Denver-M.0.}
* % BONNIE TYLER-Total Eclipse Of The Heart 62
%% BILLY JOEL-Tell Her About It 8-6
* MR SUPPLY-Making Love Out Of Nothing At Al 15-9
* FRANK STALLONE-Far From Over 16-12
* LAURA BRANIGAN-How Am | Suppased To Live
Without You 27-18
© RICK SPRINGFIELD-Human Touch
© OEF LEPPARD—Foolin’
© JOURNEY-After The Fall

WLS-FM—Chicago
{Dave Deaver-M.0.)
%% BONNIE TYLER-Total Ecfipse Of The Heart 6-2
Yo BILLY JOEL-Tell Her About It 8-6
* AIR SUPPLY-Making Love Out Of Nothing At Alf 15-9
% FRANK STALLONE-Far From Over 16-12
* LAURA BRANIGAN-How Am | Supposed To Live
Without You 27-18
© RICK SPRINGFIELD-Human Touch
© OEF LEPPARD-Foolin’
© THE TALKING HEAOS-Buming Down The House

WNAP-FM-Indianapolis

{Larry Mago-M.D.)
Y BILLY JOEL-Tell Her About 1t 1-1
%% AIR SUPPLY-Making Love Out Of Nothing At All 3-2
* BONNIE TYLER-Total Echpse Of The Heart 4-3
* SPANDAY BALLET-True 9-5
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 10-6
@e LIONEL RICHIE-ANl Night Long (All Night)
oo PEABO BHYSONIROBEHTA FLACK-Tonight |

Celebr.
o THE GOIMDDOHES-OM You
© MANHATTAN TRANSFER-Spice Of Life
@ NAKED EYES-Promises Promises

WRKR-FM—Racine
(Pat Martin-P.0.)

Y% MEN WITHOUT HATS-The Safety Oance 1.1

& OEF LEPPARD-Foolin’ 17-7

“ BILLY JOEL-Tell Her About It 18-8

% FRANK STALLONE—Far From Over 19-10

* ;’;OE TALKING READS-Buming Down The House
12

®e MICHAEL STANLEY BAND-My Town
oo LOVERBOY-Queen Of The Broken Hearts
© MADNESS-It Must Be Love

© JOBOXERS-Just Got Lucky

WSPT-FM-Stevens Point
(Dianne Tracy-M.D.)
% MEN WITHOUT HATS-The Safety Dance 2-1
%% TACO-Puttin' On The Ritz 4- 3
* STRAY CATS—(She's) Sexy + |
* AIR SUPPLY-Making Love Out Ol Nothmg AL ANl 8-6
* THE POLICE—Xing Of Pain 13-7
oo LIONEL RICHIE-ANl Night Long (Al Night)
oo BILLY JOEL-Uptown Girl
o KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
o GEORGE BENSON-Lady Love Me
© MAONESS-It Must Be Love
© HUEY LEWIS AND THE NEWS-Heart And Sou!
© JACKSON BROWNE-Tender Is The Night
@ EURYTHMICS—Love Is A Stranger
o QUARTERFLASH-Take Another Picture

WZEE-FM—-Madison

(Matt Hudson—M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 4-1
ok STRAY CATS—(She’s) Sexy + 17 6-4
% FRANK STALLONEFar From Over 7-5
% THE POLICE-King Of Pain 8-7
% OEF LEPPARD—Foolin’ 19-9
@o MICHAEL STANLEY BAND-My Town
oo THE TUBES-The Monkey Time
© JOURNEY-Send Her My Love
© PAT BENATAR-Love Is A Battlefield
© DAVID BOWIE-Modern Love
© THE $.0,S. BAND-Just Be Good To Me

WZOK-FM—Rockford
{Tim Fox-M.0.}
& MEN WITHOUT HATS-The Safety Dance 4-1
%% MICHAEL JACKSON-Human Nature 5-2
% OONNA SUMMER-She Works Hard For The Money §-3
* BONNIE TYLER-Total Eclipse Of The Heart 11-5
% AIR SUPPLY-Making Love Qut Of Nothing At All 12-6
oo MEN AT WORK-Dr. Heckyl And Mr. Jive
oo THE TALKING HEADS-Burning Down The House
© THE MOOOY BLUES-Sitting At The Wheel
o LOVERBOY-Queen Of The Broken Hearts
@ QUIET RIOT-Cum On Feel The Noize

WIZPL-FM—Indianapolis
(Jay Stevens-M.0.)
Yo BILLY JOEL-Tell Her About It 1-1
%% BONNIE TYLER-Total Eclipse Of The Heart 2-2
+ THE FIXX-One Thing Leads To Another 4-3
¥ ASIA-Don't Cry 54
* NAKED EYES—Promises Promises 6-5
oo HERBIE HANCOCK-Rockit
oo QUARTERFLASH-Take Another Picture
© AC/0C-Guns For Hire
© MICHAEL STANLEY BAND-My Town
o THE COMMODORES-Only You
© THE HUMAN LEAGUE-Mirror Man
© RUFUS ANO CHAKA KHAN-An't Nobody
© DEBORAK ALLEN-Baby | Lied
© PAUL YOUNG-Wherever | Lay My Hat

Northeast Region
mmm% PRIME MOVERS =mmm

THE POLICE-King Of Pain (A&M)

SPANDAU BALLET-True (Chrysalis)

AIR SUPPLY-Making Love Out Of Nothing At All
{Arista)

mmmmm® TOP ADD ONS s

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

PEABLO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love (Capitol)

BILLY JOEL-Uptown Girl (Columbia)

mmmm BREAKOUTS mmmmm

PAT BENATAR-Love Is A Battlefield (Chrysalis)
MICHAEL STANLEY BAND-My Town (EMI-
America)

WBEN-FM-Buffalo
|Roger Christian-M.0.)
“% THE POLICEKing Of Pain 14-6
Yo STRAY CATS-(She's) Sexy + 17 11-7
% THE TALKING REAOS-Burning Down The House 199
% THE FIXX-One Thmg Leads To Another 20-10
* PRINCE-Deiirious 27-12
oo PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
oo PAT BENATAI-Love Is A Battlefield
© STACY LATTISAW-Miracles
@ HUEY LEWIS AND THE NEWS-Heart And Soul
© DAVID BOWIE-Modern Love
@ AGNETHA FALTSKOG-Can't Shake Loose
© MEN AT WORK-Dr. Heckyl And Mr. five
© BILLY JOELUptown Girt
© EURYTHMICS—Love Is A Stranger
© LOVERBOY—Queen Of The Broken Hearts

WBLI-FM-Long Island
(8ill Terry-P.0.}
Y BILLY JOEL Tell Her About It 2-1
%% BONNIE TYLER-Total Eclipse Of The Heart 2-2
Yk AIR SUPPLY-Making Love Out Of Nothing At All

10-5
¥ AIR SUPPLY-Making Love Out Of Nothing At All 10-5
% THE POLICE-King Of Pam 16-11
% STRAY CATS—(She's) Sexy + 17 1512
o EEABO BHVSON/IOBEITA FLACK-Tonight
lebrat
oo PEABD BMSON/ROBEIT‘ FLACK-Tonight |
Celebrate My Love
®e STACY LATTISAW-Miracles
© THE TALKING HEADS-Butning Down The House
© PRINCE-Delirious
© HUEY LEWIS AND THE NEWS-Heart And Soul
* DAYID BOWIE-Modern Love
© SHALAMAR-Dead Giveaway

WCAU-FM-Philadelphia
(Glen Kalina-M.D.)
%% FRANK STALLONE-Far From Over 8-1
¥k THE FIXX-One Thing Leads To Another 17-14
* 12’;1E TALKING HEADS-Burning Down The House
-17

* THE $.0.S. BAND-Just Be Good To Me 25-18

% STACY LATTISAW-Miracles 24-19

@ QUARTERFLASH-Take Another Picture

oo BILLY JOEL-Uptown Girl

© JOAN JETT ANO THE BLACKHEARTS-Everyday

le

@ CEE FARROW-Should | Love You

* HERBIE HANCOCK-Rockit

© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

© 80B SEGER-OId Time Rock & Roll

© MICHAEL SEMBELLO-Automatic Man

@ DEF LEPPARD-Foolin’

© MICHAEL STANLEY BAND-My Town

© THE HUMAN LEAGUE-Mirror Man

WGUY-FM—-Bangor
{Larry Clark-M.0.)
% THE POLICE-King Of Pain 13-
%% EDOY GRANT-i Don't Wanna Dance 20-12
* WHAM U.K.-Bad Boys 19-14
% ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book 25-16
* GEORGE BENSON-Lady Love Me 30-19
@o PAYL YOUNG-Wherever | Lay My Hat
oo MATTHEW WILDER-Break My Stride
© HUEY LEWIS AND THE NEWS—Heart And Soul
© AIR SUPPLY-Making Love Out Of Nothing At Ali
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

www.americanradiohistorv.com

© LIONEL RICHIE-AI! Night Long (All Night)
© MANHATTAN TRANSFER-Spice Of Life

© THE MOTELS-Suddenly Last Summer

o BERLIN-Masquerade

© BILLY 100L-Dancing With Myself

@ THE TUBES-The Monkey Time

© PAT BENATAR-Love Is A Battlefield

© QUIET RI0T-Cum On Feel The Noize

© MICHAEL STANLEY BAND-My Town

WHEB-FM—Portsmouth
{Rick Oean-M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 1-1
%% THE POLICE-King Of Pain 6-3
% THE FIXX-One Thing Leads To Another 11-6
% THE MOTELS-Suddenty Last Summer 20-11
% THE MOODY BLUES-Sitting At The Wheel 27-13
oo JOURNEY-Send Her My Love
oo MICHAEL STANLEY BAND-My Town

WHFM-FM-Rochester
{Marc Cronin—M.D.)
%% THE TALKING READS—Burning Down The House

164
Y THE POLICE-King Of Pain 21-14
% NAKED EYES-Promises Promises 12-§
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 23-18
* THE MOTELS-Suddenly Last Summer 31-24
oo STEVIE NICKS-If Anyone Falls
oo ROD STEWART-What Am | Gonna Do
© SHEENA EASTON-Telefone (Long Distance Love Affair)
@ STACY LATTISAW-Miracles
© MICHAEL SEMBELLO-Automatic Man

WIGY-FM—Bath
(Scott Robbins-M.0.)
% BONNIE TYLER-Total Eclipse Of The Heart 1-1
%% THE POLICE—King Of Pain 7-5
% FRANK STALLONE-Far From Over 9-6
% THE FIXX-One Thing Leads To Another 13-9
oo THE TALKING HEADS-Burning Down The House

@ MICHAEL STANLEY BAND-My Town

oo JACKSON BROWNE-Tender Is The Night

© QUIET RIOT-Cum On Feel The Noize

© AIR SUPPLY-Making Love Oul Of Nothing At Alf
o AGNETHA FALTSKOG-Can't Shake Loose

© BILLY JOEL-Uptown Girl

@ PAT BENATAR-Love Is A Battlefield

© THE TUBES-The Monkey Time

o PAUL YOUNG-Wherever | Lay My Hat

WKCI-FM (KC-101)~New Haven
{Stef Rybak-M.0.)

%% BONNIE TYLER-Total Eclipse Of The Heart 1.1

s MEN WITHOUT RATS-The Safety Dance 2-2

% AIR SUPPLY-Making Love Out Of Nothing At All 11-7

% THE TALKING READS-Burning Down The House

15-11
“ THE FIXX-One Thing Leads To Another 20-13
oo DAVID BOWIE-Modern Love
oo DONNA SUMMER-Unconditional Love
© BILLY JOEL-Uptown Girl
o ROBERT PLANT-Big Log
@ PRINCE-Delirious
© BRYAN ADAMS-This Time
© PAT BEMATAR-Love Is A Battlefield
@ MICHAEL SEMBELLO-Automatic Man
© THE KINKS-Don't Forget To Dance

WKFM-FM-Syracuse
{John Carueci-P.0.)
Y% BONNIE TYLER-Total Eclipse Of The Heart 5-1
% ROBERT PLANT-Big Log 12-9
% THE POLICE-King Of Pain 12-9
% THE KINKS-Don't Forget To Dance 25-16
% THE FIXX-One Thing Leads To Another 31-20
oo BILLY JOEL-Uptown Girl
oo GLENN SHORROCK-Don't Girls Get Lonely
© LIONEL RICHIE-AIl Night Long (All Night)
© DAVID BOWIE-Modern Love
© AGNETHA FALTSKO0G-Can't Shake Loose
o MATTHEW WILDER-Break My Stride
© J0 JO ZEP-Losing Game

WKTU-FM—New York City
(Frankie Blue—M. 0.)

%% EURYTHMICS-Sweet Dreams 1-1

%% THE POLICE-Every Breath You Take 25-7

% PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 20-10

% FRANK STALLONE-Far From Over 19-16

% SHANNON-Let The Music Play 30-18

oo RICK SPRINGFIELD-Human Touch

@o GLORIA GAYNOR-| Am What | Am

© BONNIE TYLER-Total Eclipse Of The Heart

* LOVE BUG STARSKY-You Gotta Believe

© SPANDAY BALLET-True

o LIONEL RICKIE-AIl Night Long (A!l Night)

© MADONNA Holiday

o NEW YORK CIT! PEECH B0YS—On a Jouney

© TWILIGHT 22-Electric Kingdom

WNBC-AM—New York City
[Babette Stirand-M.0.)
Ji BONNIE TYLER-Total Eclipse Of The Heart 2-1
Yk MEN WITHOUT HATS-The Safety Oance 12-4
% AIR SUPPLY-Making Love Out Of Nothing At All 11-9
* SPANOAY BALLET-True 119
* STACY LATTISAW-Miracles 20-14
oo KENNY ROGERS WITH DOLLY PARTON-Islands ln
The Stream
®e BILLY JOEL-Uptown Girl
© GEORGE BENSON-Lady Love Me

WOKW-FM-Ithaca
(Chartie Mitchel—M.0.)
%k KENNY ROGERS WITH OOLLY PARTON-Islands In
The Stream 11-6
%% STRAY CATS-(She's) Sexy + 17 149
% THE POLICE-King Of Pain 22-13
% DEF LEPPARD—Foolin' 25-16
% THE FIXX-One Thing Leads To Another 30-20
e PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
oo QUIET HIOT—Cum On Feel The Noize
@ ELTON JOHN-Kiss The Bride
© THE TALKING HEADS-Burning Down The House
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book
o LOVERBOY-Queen Of The Broken Hearts
© LIONEL RICHIE-AIl Night Long (All Night)
o THE MOTELS-Suddenly Last Summer
© EURYTHMICS-Love Is A Stranger
© MEN AT WORK-Dr. Heckyl And Mr. Jive
© MITCH RYDER-The Theifl Of 1t All
© STACY LATTISAW-Miracles
© THE ROMANTICS-Talking In Your Sieep
* J0 JO ZEP-Losing Game
© QUARTERFLASH-Take Another Picture
© MICHAEL STANLEY BAND-My Town
© MATTHEW WILDER-Break My Stride
© AC/DC—Guns For Hire
© MICHAEL SEMBELLO-Automatic Man

WPRO-FM—Providence
{Tom Cuddy-M.D.)
“k SPANDAU BALLET-True 9-6
Y STRAY CATS-(She's) Sexy + 17 179
% SHEENA EASTON-Telefone (Long Distance Love
Adfair) 22-15
* DONNA SUMMER-Unconditional Love 21-16

* PRINCE-Delirious 29-18

© LIONEL RICKIE-AIl Night Long (All Night)

© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© BRYAN ADAMS-This Time

o STEVIE NICKSIf Anyone Falls

© THE MOTELS-Suddenty Last Summer

@ BILLY JOEL-Uptown Girl

. 'J’onn JETT AIID THE BLACKHEARTS-Everyday

eople
© MEN AT WORK-Dr. Heckyl And Mr. Jive
o EURYTHMICS-Love Is A Stranger
© PAUL YOUNG-Wherever | Lay My Hat

WPST-FM-Trenton
{Tom Taylor-M.D.)
s AIR SUPPLY-Making Love Out Of Nothing At Alf 7-5
Yk SPANOAU BALLET-True 167
% THE POLICE—King Of Pain 17-8
 THE TALKING HEADS-Burning Down The House
3-u
% THE FIXX-One Thing Leads To Another 26-19
oo AIR SUPPLY-Making Love Out Of Nothing At All
oo JOURNEY-Send Her My Love
o LOVERBOY—Queen Of The Broken Hearts
o LIONEL RICHIE-AN Night Long (All Night)
© BILLY JOEL-Uptown Girl
© JACKSON BROWNE-Tender Is The Night
© AGNETHA FALTSKOG—Can't Shake Loose
© JOBOXERS-Just Got Lucky
@ HUEY LEWIS AND THE NEWS-Heart And Soul
© QUARTERFLASH-Take Another Picture
© QUIET R10T-Cum On Feel The Noize
© ROMAN HOLLIOAY-Don't Try And Stop It
© MICHAEL SEMBELLO-Automatic Man

WRCK-FM-Utica Rome
{Jim Rietz-M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 5-3
Yk THE FiXX-One Thing Leads To Another 11-8
% DEF LEPPARD-Foolin' 12-10
* THE MOODY BLUES-Sitting At The Wheel [7-13
#* QUIET RIOT-Cum On Feel The Noize 20-15
oo JOURNEY-Send Her My Love
oo QUARTERFLASH-Take Another Picture
© DAVID BOWIE-Modern Love
@ THE KINKS-Don't Forget To Dance
© GENESIS-Mama
o MEN AT WORK-Dr. Heckyl And Mr. Jive
© BOB SEGER-OId Time Rock & Roll
© THE TUBES-The Monkey Time
© AC/DC-Guns For Hire
© MICHAEL STANLEY BAND-My Town
© BILLY IDOL-Dancing With Myseif

WROR-FM-Boston
{Kay Berkowitz-M.D.)
sk BILLY JOEL-Tell Her About ft 1-1
J% MICHAEL JACKSON-Human Nature 5-3
% SPANDAU BALLET-True 9-4
% AIR SUPPLY-Making Love Out Of Nothing At All 10-5
* GEORGE BENSOM-Lady Love Me 15-10
@o LIONEL RICHIE-AIl Night Long (All Night)
oo MANHATTAN TRANSFER-Spice Of Life
o JARREAU-Trouble In Paradise

WSPK-AM-Poughkeepsie
[Chris Leide-M.D.)

%% FRANK STALLONE-Far From Over 1-3

% MAONESS-It Must Be Love 13-4

% ROD STEWART-What Am | Gonna Oo 35-27

¥ PRINCE-Delirious 38-28

* THE $.0.5. BAND-Just Be Good To Me 39-29

© LIONEL RICHIE-AIl Night Long (Al Night)

© MANHATTAN TRANSFER-Spice Of Life

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© STEVIE NICKS—If Anyone Falls

© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

o JOBOXERS—just Got Lucky

© MIGUEL BROWN-So Many Men, So Little Time

© BILLY JOEL-Uptown Girl

© MICHAEL SEMBELLO-Automatic Man

© DAVIO BOWIE-Modern Love

© MATTHEW WILOER-Break My Stride

WTIC-FM-Hartford
(Mike West-M.0.}
Y& THE POLICE—Kil Ol Pain 53
%% BONNIE TYLER-Total Eclipse Of The Heart 3-1
 SPANDAY BALLET-True 10-5
% THE FIXX-Dne Thing Leads To Another 18-14
* LIONEL IICME-AII Nngﬁl l.:nns (Al nght ) 0-17
© MEN AT WORK-D
* PEABD BIVSON/ MBEITA FLACK-TomgM i
Celebrate
. MICHAEL JACKSOII-P.Y.T. (Pretty Young Thing)

WTRY-AM-Albany
(Bit CahitM.0.)
o AIR SUPPLY-Making Love Out Of Nothing At All 9- 5
“% STRAY CATS-(She's) Sexy + 17 129
% SPANOAU BALLET-True 14-10
“ LAURA BRANIGAN-How Am | Supposed To Live
Without You 15-13
+ THE TALKING HEAOS-Buming Down The House

20-14

oo LOVERBOY-Queen Of The Broken Hearts

@o EURYTHMICS-Love Is A Stran lje

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

WTSN-AM-Dover
{Jim Sebastian—M.0.)
Yo BILLY JOEL-Tetl Her About It 2-1
%% BONNIE TYLER-Total Eciipse Of The Heart 3-2
% SPANDAU BALLET-True 98
% THE POLICE—King Of Pain 10-7
+ ROBERT PLANT-Big Log 19-14
oo 808 SEGER-OId Time Rock & Rolf
oo STEVIE NICKS-If Anyone Falis
oo JOAN JETT ANO THE BLACKHEARTS-Everyday

People
© BILLY JOEL-Uptown Girt
@ STEVIE NICKS-If Anyone Falls
@ AGNETHA FALTSKOG-Can't Shake Loose
© EURYTHMICS—Love Is A Stran “
© PEABO BMSON/MBENTA FLACK-Tonight |
Celebrate My
© RUEY LEWIS AND THE NEWS-Heart And Soul
@ THE ANIMALS-The Night
* DONNA SUMMER-Unconditional Love

WXKS-FM—-Boston
(Jeni Donaghey-M.0.|

Yoo BILLY JOEL-Tell Her About It 1-1

%k LIQUID GOLD-What's She Got 8-22

* Illcslltl. JACKSON-P.Y.T. (Pretty Young Thing)
14-1

% BONNIE TYLER-Total Eclipse Of The Heart 17-12

% PRINCE-Deiirious 24-19

oo LAURA BRANIGAN-How Am | Supposed To Live
Without You

oo ROBERT PLANT-Big Log

o BRYAN ADAMS-This Time

© STEPHANIE MILLSPilot Error

© BILLY JOEL-Uptown Girl

© AGNETHA FALTSKOG-Can't Shake Loose

o QUIET RIOT-Cum On Feel The Noize

© PIA ZADORA-Rock It Out

(Continued on page 20)
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OCTOBER 1, 1983, BILLBOARD

® Continued from page 18

Mid-Atlantic Region
smma % PRIME MOVERS =mmm

KENNY ROGERS WITH DOLLY PARTON-Islands
In The Stream (RCA)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

THE POLICE-King Of Pain (A&M)

mammn® TOP ADD ONS mmmm

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

BILLY JOEL-Uptown Girl (Columbia)

JOAN JETT AND THE BLACKHEARTS-Everyday
People (Blackheart/MCA)

s BREAKOUTS s

GORDON LIGHTFOOT-Send Her My Love
(Columbia)

MICHAEL STANLEY BAND-My Town (EM!-
America)

WAEB-AM-Allentown
{Hike Chapman—M.D.}
Yk SPANDAU BALLET-True 7-3
% KENNY ROGERS WITH OOLLY PARTON-Islands In
The Stream 11-6
* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 239
% LEE GREENWOOD-Somebody's Gonna Love You 16-14
* JARREAY-Trouble In Paradise 22-19
oo KLIQUE-Stop Doggin' Me Around
oo THE COMMOOORES—Only You
* JARREAY-Trouble In Paradise
© MANHATTAN TRANSFER-Spice Of Life
© THE BEE GEES-Someone Belonging To Someone
© ANNE MURRAY-A Littie Good News

WBSB-FM-Baitimore
(Jan Jetteries-M.D.)

s BILLY JOEL-Tell Her About It 3-1

%% BONNIE TYLER-Total Eclipse Of The Heart 7-2

% THE §.0.S, BAND-Just Be Good To Me 7-6

% THE POLICE—King Of Pain 14-9

4 KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 21-11

oo ZAPP-| Can Make You Dance

o BILLY JDEL-Uptown Girl

© LIONEL RICHIE-AIl Night Long (All Night)

® JOAN JETT AND THE BLACKHEARTS—Everyday
People

WCIR-FM—Beckley
{Bob Spencer-M.0.)
i AIR SUPPLY-Making Love Out Of Nothing At All 1-1
s BILLY JOEL-Tell Her About It 5-2
% SHALAMAR-Dead Giveaway 12-8
% SPANDAU BALLET-True 17-9
 KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream 18-16
@ HUEY LEWIS AND THE NEWS—Heart And Soul
@e STEVIE NICKS-If Anyone Falls
« LIONEL RICHIE-AIl Night Long (All Night)
© EDDIE RABBITT-You Put The Beat In My Heart
© MADNESS-It Must Be Love
® THE COMMODORES—Only You
© MANHATTAN TRANSFER-Spice Of Life
© LEE GREENW00D-Somebody’s Gonna Love You

WFBG-AM-Altoona
{Tony Booth-M.D.}
Yk SPANDAU BALLET-True 14-5
% THE POLICE-King Of Pain 21-12
* PRINCE-Delirious 30-25
% STEVIE NICKS-If Anyone Falls 38-32
% JOAN JETT AND THE BLACKHEARTS—Everyday

eople 40-34
oo LIONEL RICHIE-AIl Night Long (All Night)
oo JOURNEY-Send Her My Love
© LOVERBOY—Queen Of The Broken Hearts
© DAYID BOWIE-Modern Love
® PAT BENATAR-Love Is A Battiefield
® BILLY JOEL-Uptown Gl
® JACKSON BROWNE-Tender Is The Night
© CARLY SIMON-You Know What To Do
® JAMES INGRAM-Party Animal
© AC/DC—Guns For Hire
* QUARTERFLASH-Take Another Picture
® PAUL YOUNG-Wherever | Lay My Hat
o KANSAS-Fight Fire With Fire
® MICHAEL STANLEY BAND-My Town

WNVZ-FM-Norfolk
{Jeft Morgan-M.D.)
s BONNIE TYLER-Total Eclipse Of The Heart 3-1
%% SPANDAU BALLET-True 86
% THE POLICE—King Of Pain 18-13
 KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 26-19
% THE FIXX-One Thing Leads To Another 36-26
® STEVIE NICKS-If Anyone Falls
« LIONEL RICHIE-AIl Night Long (All Night)
© DAYIO BOWIE-Modern Love
© HUEY LEWIS AND THE NEWS—Heart And Soul
© MEN AT WORK-Dr. Heckyl And Mr. Jive
© JOAN JETT AND THE BLACKHEARTSEveryday

People )

« DONNA SUMMER-Unconditional Love

© MICHAEL STANLEY BAND-My Town

© KANSAS-Fight Fire With Fire

© PAT BENATAR-Love Is A Battiefield

o LOYERBOY-Queen Of The Broken Hearts

© EURYTHMICS-Love Is A Stranger

@ MICHAEL SEMBELLO-Automatic Man

@ ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

® BILLY JOEL-Uptown Girl

WQXA-FM-York
(Dan Steele-M.D.)
% BONNIE TYLER-Total Eclipse Of The Heart 8-5
%% THE POLICE—King Of Pain 11-7
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 18-10
% STRAY CATS—(She's) Sexy + 17 16-12
% ROBERT PLANT-Big Log 20-17
oo STACY LATTISAW-Miracles
oo MICHAEL SEMBELLO-Automatic Man
* PRINCE-Delirious
® LIONEL RICHIE-AIl Night Long (All Night)
© STEVIE NICKS—If Anyone Falls
® MEN AT WORK-Dr. Heckyl And Mr. Jive
® BILLY JOEL-Uptown Girl

WRQX-FM-Washington
{Mary Tatem—M,0.)

%% FRANK STALLONE-Far From Over 2-1

sk EURYTHMICS—Sweet Dreams 6-4

% THE POLIGE—King Of Pain 9-5

% AIR SUPPLY-Making Love Out OI Nothing At Al 119
* BONNIE TYLER-Total Eclipse Of The Heart 24-17

®o STRAY CATS—(She's) Sexy + 17

oo LIONEL RICHIE-AN Night Long (ANl Night)

® JOURNEY-Send Her My Love

WRVQ-FM—Richmond
(Bob Lewis-M.0.)

s BILLY JOEL-Tell Her About It 1.1

%% AIR SUPPLY-Making Love Out Of Nothing At All
20-12

% STRAY CATS—(She's) Sexy + 17 21-

% KENNY ROGERS WITH DOLLY PAKTON-IsIands In

The Stream 28-17
*e MADNESS-It Must Be Love
oo JOAN JETT AND THE BLACKHEARTS—Everyday

People
© THE §.0.S. BAND-Just Be Good To Me
© LIONEL RICHIE-AIl Night Long (All Night)
© MANHATTAN TRANSFER-Spice Of Life
® BILLY JOEL-Uptown Girl
© STEVIE NICKS—If Anyone Falls
® JOURNEY-Send Her My Love
© ROBERT PLANT-Big Log
© LIONEL RICHIE-AL Night Long (Al Night)
® BILLY JOEL-Uptown Girl
« ROBERT PLANT-Big Log
© PRINCE-Delirious
© BRYAN ADAMS-This Time
© THE KINKS-Don't Forget To Dance
© LOVERBOY-Queen Of The Broken Hearts

WXIL-FM—Parkersburgh
(Pawl Demille—M.0.)
%% LAURA BRANSGAN—How Am | Supposed To Live
Without You 2-1
Yk AR SUPPLY-Making Love Out Of Nothing At All 3-2
% SHEENA EASTON-Telefone (Long Distance Love
Affair) 10-§
* DEF LEPPARD-Foolin' 15-7
s LIONEL RICHIE-AI! Night Long (All Night) 26-18
@0 JOBOXERS—Just Got Lucky
oo QUARTERFLASHK-Take Another Picture
* JOURNEY-Send Her My Love
© BOB WELCH-Fever
© EURYTHMICS—Love Is A Stranger
® ELTON JOHN—Kiss The Bride
* DAYIO BOWIE-Modern Love
® BILLY JOEL-Uplown Girl
© THE TALKING HEADS-Burning Down The House
© MICHAEL STANLEY BAND-My Town
© OAVE EDMUNOS-Intormation
© AG/DC—Guns For Hire
® MATTHEW WILDER-Break My Stride
® QUIET RIOT-Cum On Feel The Noize
© THE ROMANTICS-Talking In Your Sleep
© MICHAEL SEMBELLO-Automatic Man
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celetrate My Love
* J0 JO ZEP-Losing Game

WXLK-FM—Roanoke
{Oen 0’ Shea-M.D.)
%% FRANK STALLONE-Far From Over 2-1
Je i BILLY JOEL-Teil Her About it 3:2
% SPANOAU BALLET-True 6-4
% MEN WITHOUT HATS-The Safety Dance 86
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 14-8
oo JOURNEY-Send Her My Love
oo EURYTHMICS-Love Is A Stranger
® PRINCE—Delirious
« HUEY LEWIS AND THE NEWS-Heart And Soul
® JOBOXERS-Just Got Lucky
® AGNETHA FALTSKOG-Can't Shake Loose
® LIONEL RICHIE-AIl Night Long (All Night)
® BILLY JOEL-Uptown Girf
© MICHAEL STANLEY BAND-My Town

WYCR-FM-York
{J.J. Randolph-M.D,)
Y% BONNIE TYLER-Total Eclipse Of The Heart 4-1
%% STRAY CATS—(She's) Sexy + 17 10-6
% FRANK STALLONE-far From Over 11-7
* THE POLICE—King Of Pain 16-10
4 ELTON JOHN-Kiss The Bride 24-18
® LOYERBOY—Queen Of The Broken Hearts
® PRINCE-Delirious
© PEABO BRYSON/ROBERTA FLAGK-Tonight I
Celebrate My Love
© MATTHEW WILDER-Break My Stride
© MICHAEL STANLEY BANO-My Town

WZYQ-FM—Frederick
(Kemosabi Joe-M,0.)

%% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 4-1

%% SPANOAU BALLET-True 15-5

% FRANK STALLONE-Far From Over 11-9

% BONNIE TYLER-Total Eclipse Of The Heart 20-10

% THE FIXX~One Thing Leads To Another 18-14

®o MICHAEL STANLEY BAND-My Town

@ ROMAN HOLLIDAY-Don't Try And Stop It

o SHALAMAR—Dead Giveaway

® SHEENA EASTON-Telefone (Long Distance Love Affair)

© MADNESS-It Must Be Love

® AGNETHA FALTSKOG-Can't Shake Loose

® AC/OC—Guns For Hire

@ HEART-How Can | Refuse

© DAYID BOWLE-Modern Love

© GENESIS-Mama

Southeast Region
mmms % PRIME MOVERS =mma

KENNY ROGERS WITH DOLLY PARTON-Islands
In The Stream (RCA)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

SPANDAU BALLET-True (Chrysafis)

mamam® TOP ADD ONS mmmm

BILLY JOEL-Uptown Girl (Columbia)

DONNA SUMMER-Unconditional Love (Mercury)

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

s BREAKOUTS mmmmmm

PAT BENATAR-Love Is A Battlefield (Chrysalis)
MICHAEL STANLEY BAND-My Town (EMI-
America)

WAEV-FM-Savannah
(J.0. North-M.D.)
%k BONNIE TYLER-Total Eclipse Of The Heart |-1
Y BILLY JOEL-Tell Her About It 2.2
% SPANDAU BALLET-True 8-4
% FRANK STALLOME-Far From Over 11-6
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 13-10
oo PAUL YOUNG-Wherever | Lay My Hat

oo JACKSON BROWNE-Tender Is The Night
® BILLY JOEL-Uptown Gir
® JARREAU-Trouble In Paradise

WANS-FM—Anderson/Greenville
{Rod Metts-M.0.)

% THE POLICE—King Of Pain 9-3

%k SPANDAU BALLET-True 12-8

% STRAY CATS—(She’s) Sexy + 17 16-12

% THE TALKING HEADS-Burning Down The House

3-14

% THE FIXX-One Thing Leads To Another 29-20

oo BILLY JOEL-Uptown Girl

oo BOB SEGER-Oid Time Rock & Roll

© LIONEL RICHIE-AN Night Long (AH Night)

© MEN AT WORK-Dr. Heckyl And Mr. Jive

® ELVIS COSTELLO AND THE ATTRAC TIONS—Everyday
| Write The Book

* DAVID BOWIE-Modern Love

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© MANHATTAN TRANSFER-Spice Of Life

© JOURNEY-Send Her My Love

© EURYTHMICS-Love Is A Skanger

WAXY-FM-Ft. Lauderdale
{Kenny Lee-M.0.)
%% BILLY JOEL-Tell Her About It 4-2
*o% AIR SUPPLY-Making Love Out Of Nothing Al Al 2-1
* BONNIE TYLER-Total Eclipse Of The Heart 9.5
* LAURA BRANIGAN-How Am | Supposed To Live
Without You 109
* SPANDAU BALLET-True 15-10
© KENNY ROGERS WITH OOLLY PARTON-Islands In

T{re Stream
© LIONEL RICHIE-AI Night Long (All Night)

WBBQ-FM—Augusta
{Bruce Stevens—M.D.)
®o JOAN JETT AND THE BLACKHEARTS—Everyday

Peopie

ee PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

® BiLLY JOEL-Uptovm Girl

* DONNA SUMMER-Unconditional Love

© PAT BENATAR-Love Is A Battlefield

WBCY-FM—Charlotte
{Bob Kaghan—M,0.)
%% BONNIE TYLER-Total Eclmse 0! The Heart 1-1
o SHALAMAR-Dead Giveaway 13-
% SPANDAU BALLET-True 159
% KENNY ROGERS WITH OOLLY PARTON-Islands In
The Stream 16-10
% THE TALKING HEADS-Burning Down The House

18-13

oo MICHAEL SEMBELLO-Automatic Man

e PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

« LIONEL RICHIE-AIl Night Long (All Night)

® MEN AT WORK-Dr. Heckyl And Mr. Jive

© THE MOTELS-Suddenty Last Summer

© BRYAN ADAMSThis Time

© PAT BENATAR-Love Is A Battlefield

© MICHAEL STANLEY BAND-My Town

WBJW-FM-Orlando
[Terry Long-M. D.)
*x MEN VIITNDUT HATS-The Safety Dance 10-4
s SPANDAU BALLET-True 11-8
% THE POLICE—King Of Pain 13-11
% ELTON JOHN-Kiss The Bride 18-15
% ROBERT PLANT-Big Log 24-19
®e BILLY JOEL-Uptown Girl
© THE MOTELS-Suddenly Last Summer
@ STEVIE NICKS-If Anyone Falls
* DAVIO BOWIE-Modern Love
@ THE KINKS-Don't Forget To Dance
® THE FIXX-One Thing Leads To Another

WCGQ-FM—Columbus
(Ralph Carol-M.D.)

Yk THE POLICE-Every Breath You Take 1.1

%% BONNIE TYLER-Total Eclipse Of The Heart 2-2

* KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 14-3

* THE POLIGE—King Of Pain §-5

% AIR SUPPLY-Making Love Out Of Nothing At All 10-6

e PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

ee DEF LEPPARD-Foolin’

® STEVIE NICKS-If Anyone Falls

© MEN AT WORK-Dr. Heckyl And Mr. jwe

© THE $.0.5. BAND-Just Be Good To Me

© ELVIS COSTELLO AND THE ATTRACTIONSEveryday
| write The Book

® JOBOXERS-Just Got Lucky

® THE ANIMALS-The Night

© MICHAEL SEMBELLO-Automatic Man

WDCG-FM-Durham

{Randy Kabrich-M.D.}
Y BONNIE TYLER-Total Eclipse Of The Heart 2-1
ke MEN WITHOUT HATS-The Safety Dance 4-2
* RICK SPRINGFIELO—Human Touch 10-8
* AIR SUPPLY-Making Love Out O1 Nothing At All 18-10
% WAKED EYES—Promises Promises 15-11
© LIONEL RICHIE-AIl Night Long (Al Night)
® STEVIE NICKS-If Anyone Falls
© RO0 STEWART-What Am | Gonna Do
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
® JOURNEY-Send Her My Love
@ BILLY JOEL-Uptown Girl

WFLB-AM—Fayetteville
{Larry Canon-M.0.)
% BONNIE TYLER-Total Eclipse Of The Heart 3-1
s KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 11-7
% SHEENA EASTON-Telelone (Long Distance Love
Affair) 16-10
* THE MOODY BLUESSitting At The Wheel 25-18
4 LIONEL RICHIE-AIl Night Long (All Night) 31.27
ee BILLY JOEL-Uptown Girl
oo MATTHEW WILOER—Break My Stride
© MANHATTAN TRANSFER-Spice Of Life
® JACKSON BROWNE-Tender Is The Night
© HUEY LEWIS AND THE NEWS-Heart And Soul
* DONNA SUMMER-Unconditional Love
® KLIQUE-Stop Doggin' Me Around

WHYI-FM-Miami
(Frank Amadeo-M.0.)
%% BONNIE TYLER-Total Eclipse Of The Heart 1-1
%% THE §,0.S, BAND-Just Be Good To Me 7.4
* DEF LEPPARD-Foolin’ 11-8
% HERBIE HANCOCK-Rockit 20-15
% LIONEL RICHIE-AIl Night Long (All Night) 23-16
oo QUIET RIOT—Cum On Feel The Noize
®o KLIQUE-Stop Doggin’ Me Around
© WHAM U.K.—Bad Boys
* DONNA SUMMER-Unconditional Love
o SHALAMAR-Coun! On Me
® THE FIXX-One Thing Leads To Another

WINZ-FM-Miami
{Mark Shands-M.0.)
Y% BONNIE TYLER-Total Eclipse Of The Heart 1-1
%k AIR SUPPLY-Making Love Out OF Nothing At All 3.2
% THE $.0,S. BAND-Just Be Good To Me 4-4
% LIONEL RIGHIE-AIl Night Long (All Night) 27-7
% HERBIE HANCOCK—Rockit 9-9

Based on station playlists through Tuesday (9/20/83)

oo KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
o is!ﬁ)m& EASTON-Telefone (Long Distance Love
air
* DONNA SUMMER-Unconditional Love
© KENNY ROGERS WITH OOLLY PARTON-islands In
The Stream
© THE TALKING HEADS-Burning Down The House
© ROMAN HOLLIDAY-Don't Try And Stop It
© NENA-SS Luftballons

WISE-AM-Asheville
(John Stevens-M.D.)

Yo BILLY JOEL-Tell Her About It 4-1

%% THE TALKING HEAOS-Burning Down The House
2317

% MADNESS—It Must Be Love 25-20

% THE MOTELS-Suddenly Last Summer 33-21

% PRINCE-Delirious 28-24

oo JARREAU-Trouble In Paradise

oo BILLY JOEL-Uplown Girl

* DAVID BOWIE-Modern Love

® STACY LATTISAW-Miracles

* HUEY LEWIS AND THE NEWS-Heart And Soul

© JOBOXERS—Just Got Lucky

* PEABO BIVSDN/IOBEI\TA FLACK-Tonight |
Ceiebrate My Love

* MICHAEL STANLEY BAND-My Town

© QUARTERFLASH-Take Another Picture

© PAUL YOUNG-Wherever | Lay My Hat

WIVY-FM—Jacksonville
{Dave Scott-M.D.)
Jek AIR SUPPLY-Making Love Out Of Nothing At All 1-1
Yk SPANDAU BALLET-True 3-2
* GEORGE BENSON-Lady Love Me 6-5
% BONNIE TYLER-Total Eclipse Of The Heart 146
* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 20-17
o ‘S\NEE)HA EASTON-Telefone (Long Distance Love
ffair’
oo STEVIE NICKS—If Anyone Falls

WIXV- FM—Savannah
{J.P. Hunter-M.0.)

% KENNY IDGEIS WITH OOLLY PARTON-Islands In
The Stream 12-§

%% DEF LEPPARD-Foolin' 15-9

% THE FIXX-One Thing Leads To Another 20-14

% THE MOOOY BLUES-Sitting At The Wheel 24-17

% PRINCE-Delirious 28-19

o GARLY SIMON-You Know What To Do

*o THE ROMANTICS—Talking In Your Sleep

* MADNESS-it Must Be Love

® THE MOTELS-Suddenly Last Summer

* LOYERBOY-Queen Of The Broken Hearts

© MICHAEL SEMBELLO-Automatic Man

© QUARTERFLASH-Take Another Picture

® QUIET RIOT-Cum On Feel The Noize

. gDAN JETT AND THE BLACKHEARTS-Everyday

eople
® MEN AT WORK-Dr. Hecky! And Mr. Jive
* J0 JO ZEP-tosing Game

WJDQ-FM—-Meridian
(Chuck McCarthey-P.0.)
%% THE POLICE—King Of Pain 20-10
%% THE FIXX-One Thing Leads To Another 28-17
* ELTON JOHN-Kiss The Bride 18-14

- % KENNY ROGERS WITH DOLLY ;’AITDI—Islands In

The Stream 10-5

% PRINCE-Delirious 30-24

© ROBERT PLANT-Big Log

© LIONEL RICHIE-AIl Night Long (AU Night)

© MEN AT WORK-Or. Heckyl And Mr. Jive

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

® STACY LATTISAW-Miracles

@ BILLY JOEL-Uplown Girl

© THE TUBES-The Monkey Time

* AGNETHA FALTSKOG-Can't Shake Loose

© MATTHEW WILDER-Break My Stride

® JARREAU-Trouble In Paradise

© HUEY LEWIS AND THE NEWS—Heart And Soul

© MEN AT WORK-Or. Heckyl And Mr. Jive

© LIONEL RICHIE-AIl Night Long (All Night)

WKRG-FM—Mobile
{Scott Griffith-P.D.}
% BONNIE TYLER-Total Eclipse Of The Heart 1-1
*k ASIA-Don't Cry 11-§
% SPANDAU BALLET-True 13-7
* SHALAMAR-Dead Giveaway 17-13
% THE POLICE-King Of Pain 19-14
oo M{CHAEL SEMBELLO-Automatic Man
oo JACKSON BROWNE-Tender Is The Night
® LOVERBOY—Queen Of The Broken Hearts
® STACY LATTISAW-Miracles
@ ELYIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book
® BILLY JOEL-Uptown Girl
© QUARTERFLASH-Take Another Picture
© PABLO CRUISE-Will You Won't You
* BOB SEGER-O0id Time Rock & Roll

WKXX-FM-Birmingham
(Steve Davis—M.0.)
ok SPANDAU BALLET-True 13-9
%% GEORGE BENSON-Lady Love Me 17-12
* JEFFREY 0SBORNE-Don't You Get So Mad 18-14
% SHEENA EASTON-Telefone (Long Distance Love
Affair) 24-17
% THE MOODY BLUES-Sitting At The Wheel 28-23
oe THE FIXX—One Thing Leads To Another
oo PAT BENATAR-Love Is A Battlefieid
© LIONEL RICHIE-AU Night Long (All Night)
® THE MOTELS-Suddenly Last Summer
© HUEY LEWIS AND THE NEWS-Heart And Soul
© DONNA SUMMER-Unconditional Love
® JOBOXERS—Just Got Lucky
@ STACY LATTISAW-Miracles
® MICHAEL SEMBELLO-Automatic Man

WMC-FM (FM-100)—Memphis
{Cynthia Mayweather-M. D.)

Jede BILLY JOEL-Tell Her About it 1.1

Y4 BONNIE TYLER-Total Eclipse Of The Heart 2-2

% SPANDAU BALLET-True 11-5

% AIR SUPPLY-Making Love Out Of Nothing At All 23-10

% KENNY ROGERS WITH DOLLY PARTON-Islands In

The Stream 28-23

oo BILLY JOEL-Uptown Girl

oo DAVID BOWIE-Modern Love

© THE $.0.S. BAND-just Be Good To Me

© EURYTHMICS—Love Is A Stranger

WOKI-FM—Knoxville
(Gary Adkins-M.0.}
% BONNIE TYLER-Total Eclipse Of The Heart 1-1
%% BILLY JOEL-Tell Her About It 3-2
% THE TALKING HEADS-Burning Oown The House 10-9
% MIDNIGHT STAR-Freak-A-Zoid 14-12
* PRINCE-Delirious 23-18
oo MICHAEL SEMBELLO-Automatic Man
oo BILLY JOEL-Uptown Girl
® LOYERBOY—Queen Of The Broken Hearts
* MINOR DETAIL-Canvas Of Life
© LIONEL RICHIE-AI Night Long (All Night)
© EURYTHMICS—Love Is A Stranger
® JOURNEY-Send Her My Love
® THE TUBES-The Monkey Time
® RICK SPRINGFIELD-Human Touch
@ BERLIN-Masquerade

www americanradiohistorv.com

WQEN-FM—Gadsden
(Leo Davis-M.D.)
Y THE FIXX-One Thing Leads To Another 12-8
%% PRINCE-Defirious 16-9
* WHAM U.K.-Bad Boys 22-13
% MEN AT WORK—Dr. Heckyl And Mr. Jive 21-14
% THE COMMODORES-Only You 30-19
oo BILLY JOEL-Uptown Girl
*o JACKSON BROWNE-Tender Is The Night
® ALABAMA-Lady Down On Love
® STEVIE NICKS-If Anyone Falls
© LIONEL RICHIE-ANl Night Long (AN Night)
© HUEY LEWIS AND THE NEWS—Heart And Soul
* DAVID BOWIE-Modern Love
© LOVERBOY-Queen Of The Broken Hearts
© THE HUMAN LEAGUE-Mirror Man
* JOBOXERS-Just Got Lucky

WQUT-FM-Johnson City
(Dave Adams-M.D.)
%% BILLY JOEL-Tell Her About It 8-1
% AIR SUPPLY-Making Love Out Of Nothing At All

17-12
* BONMIE TYLER-Total Eclipse Of The Heart 21-14
 SPANDAU BALLET-True 26-18
% THE POLICE—King Of Pain 28-22
®e JACKSON BROWNE-Tender Is The Night
oo BILLY JOEL-Uptown Girl
© THE MOODY BLUES-Sitting At The Wheel
® ROO STEWART-What Am | Gonna Do
© MADNESS—It Must Be Love
© THE TALKING HEADS-Burning Down The House
* DAVID BOWIE-Modern Love
© THE KINKS—Don't Forget To Dance
© LOVERBOY—Queen Of The Broken Hearls

WQXI-FM—Atlanta
(Jeff McCartney-M.0,)

ke KEN;IV IGGEHS WITH OOLLY PARTON-islands In
The Stream 1

% THE TALKIlIG HEADS-Burning Down The House

10
% THE FIXX-One Thing Leads To Another 17-10
* PRINCE-Defirious 23-15
% LIONEL RICHIE-AIl Night Long (All Night) 25-20
oo DONNA SUMMER-Unconditional Love
© DAVID BOWIE-Modern Love
© ELVIS COSTELLO ANO THE ATTRACTIONS£veryday
| Write The Book
© STACY LATTISAW-Miracles

WRBQ-FM-Tampa
(Ms. Oiana Thomas-M.D.|
%% BONNIE TYLER-Total Eclipse Of The Heart 1-1
% KENNY ROGERS WITH OOLLY PARTON-Islands In
The Stream 11-6
% LAURA BRANIGAN-How Am | Supposed To Live
Without You 15-10
* DEF LEPPARD-Foolin' 23.17
* ROBERT PLANT-Big Log 30-23
@o THE TALKING HEADS—Burning Down The House
oo BILLY JOEL-Uptown Girl

WSEZ-FM-Winston-Salem
{Steve Finnegan—M.0.}
Y% BONNIE TYLER-Total Eclipse Of The Heart 1.1
%k SPANOAU BALLET-True 42
% SHALAMAR-Dead Giveaway
% KENNY ROGERS WITH DDLLY PARTON-Islands In
The Stream 14-10
% PRINCE-Delirious 20-13
o HUEY LEWIS AND THE NEWS-Heart And Soul
o DONNA SUMMER-Unconditional Love
© LIONEL RICHIE-AH Night Long (All Night)
* DAVID BOWIE-Modern Love

© JOAN JETT AND THE BLACKHEARTS-Everyday
People
© EURYTHMICS-Love Is A Slranger

WSKZ-FM—Chattanooga
{Eric Page-M.0.)
Yk ELTON JOHN-Kiss The Bride 10-7
%k AIR SUPPLY-Making Love Out Of Nothing At All

148
* STRAY CATS—(She's) Sexy + 17 129
* SPANDAU BALLET-True 13-10
© LIONEL RICHIE-A! Night Long (ANl Night)
© BILLY JOEL-Uptown Gir
© EURYTHMICS-Love Is A Stranger
© SHEENA EASTON-Telefone (Long Oistance Love Affair)
© DAVIO BOWIE-Modern Love

WWKX-FM-Nashville
{Brian Sargent-M.0.)
% KENNY ROGERS WITH OOLLY PARTON-Islands In
The Stream 3-1

%% THE POLICE—Xing Of Pain 11-7

% THE FIXX-One Thing Leads To Another 13-§

* T:E TALKING HEADS-Burning Down The House
16-10

% PRINGE-Delirious 23-13

®e BILLY JOEL-Uptown Girl

oo EURYTHMICS-Love Is A Stranger

© HUEY LEWIS AND THE NEWS-Heart And Soul

© MEN AT WORK-Dr. Heckyl And Mr. Jive

© STACY LATTISAW-Miracles

© THE MO0OOY BLUES-Sitting At The Wheel

© JOAN JETT ANO THE BLACKHEARTSEveryday
People

© JOURNEY-Send Her My Love

© MICHAEL SEMBELLO-Automatic Man

* DONNA SUMMER-Unconditional Love

WYKS-FM-Gainsville
{Leu Rodriguez-M.0.)

%% THE POLICEKing Of Pain 2-1

%% THE TALKING HEAOS-Burning Down The House
82

% HEART—How Can | Refuse 6-5

% SHEENA EASTON-Telefone (Long Distance Love
Attair) 128

% THE MO0OY BLUES-Sitting At The Wheel 15-11

oo JOBOXERS-Just Got Lucky

oo QUIET RIOT-Cum On Feel The Noize

© PAT BENATARLove s A Battlefield

© DAVID BOWIE-Modern Love

© MICHAEL STANLEY BAND-My Town

© THE HUMAN LEAGUE-Mirror Man

® MEN AT WORK-Dr. Heckyl And Mr. Jive

WZGC-FM-Atlanta
(Jehn Young—M.D.)

% KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 10-1

*k TI;E TALKING HEADS—Burning Down The House

* SPA'IDAU BALLET-True 18-10
* THE POLICE-King Of Pain 17-11
* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

29-20
oo PEABO BRYSON/ROBERTA FLACK-Tomght |
Celebrate My Love
oo PAT BENATAR-Love Is A Battiefield
@ JOAN JETT ANO THE BLACKHEARTS-Everyday
P

© STACY LATTISAW-Miracles

© HUEY LEWIS AND THE NEWS-Heart And Soul
© EURYTHMICS—Love Is A Stranger

* JOBOXERS-Just Got Lucky

® BILLY JOEL-Uptown Girl

© BRYAN ADAMS-This Time

ik Billboard.
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and prices:

The definitive listings of the top singles and
albums throughout the history of record
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Radio

YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 YEARS AGO

. We're An American Band, Grand Funk,
Capitol

. Let’s Get It On, Marvin Gaye, Tamla

. Half-Breed, Cher, MCA

. Loves Me Like A Rock, Paul Simon,
Columbia

. Delta Dawn, Helen Reddy, Capitol

. Higher Ground, Stevie Wonder, Tamla

. Say, Has Anybody Seen My Sweet
Gypsy Rose, Dawn featuring Tony Orlando,
Bell

. Who's That Lady, Isley Brothers, T-Neck

. My Maria, B.W. Stevenson, RCA

10. Ramblin’ Man, Allman Brothers Band,

Capricorn

—
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POP SINGLES-20 YEARS AGO

Blue Velvet, Bobby Vinton, Epic

Sally, Go Round The Roses, Jaynettes,
Tuff

Be My Baby, Ronettes, Philles

Heat Wave, Martha & the Vandellas, Gordy
My Boyfriend's Back, Angels, Smash
Then He Kissed Me, Crystals, Philles
Wonderful! Wonderful!, Tymes, Parkway
Mickey's Monkey, Miracles, Tamla

Cry Baby, Garnet Mimms & the Enchanters,
United Artists

10. If | Had A Hammer, Trini Lopez, Reprise

wENONmE®Ww N

TOP LPs—10 Years Ago

. Brothers & Sisters, Alman Brothers Band,
Capricorn

. We're An American Band, Grand Funk,
Capitol

. Killing Me Softly, Roberta Flack, Atlantic

. Los Cochinos, Cheech & Chong, Ode

. Innervisions, Stevie Wonder, Tamla

. Let’s Get It On, Marvin Gaye, Tamla

. Deliver The Word, War, United Artists

. Long Hard Climb, Helen Reddy, Capitol

. VI, Chicago, Columbia

. The Dark Side Of The Moon, Pink Floyd,
Rarvest

—
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TOP LPs—20 Years Ago

. My Son, The Nut, Allan Sherman, Warner
Bros.

. Trini Lopez At PJ's, Reprise

. Bye Bye Birdie, Soundirack, RCA Victor

. Peter, Paul & Mary, Warner Bros.

. Moving, Peter, Paul & Mary, Warner Bros.

. Ingredients In A Recipe For Soul, Ray
Charles, ABC-Paramount

. Sunny Side, Kingston Trio, Capitol

. West Side Story, Soundtrack, Columbia

. The James Brown Show, King

. Days Of Wine And Roses, Andy Williams,
Columbia

O W 00~ DN EBEWN —
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COUNTRY SINGLES-10 Years Ago

1. Blood Red & Goin’ Down, Tanya Tucker
Columbia

. You're The Best Thing That's

Happened To Me, Ray Price, Columbia

. Kid Stuff, Barbara Fairchild, Columbia

. You've Never Been This Far, Conway

Twitty, MCA

. Ridin’ My Thumb To Mexico, Johnny

Rodriguez, Mercury

. You Really Haven’t Changed, Johnny
Carver, ABC -

. Rednecks, White Socks & Blue Ribbon
Beer, Johnny Russell, RCA

. Can | Sleep In Your Arms, Jeannie
Seely, MCA

. Just What | Had In Mind, Faron Young,

Mercury

If Teardrops Were Pennies, Porter

Wagoner & Dolly Parton, RCA

W 0 ~N o, W Aaw N
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® Continued from page 12

Ross Brittain was out of work
about five minutes. When fellow At-
lanta alumnus Scott Shannon heard
that Brittain was out at WABC New
York, he snapped him right up and
enlisted him as part of the Z morning
zoo on Malrite’s WHTZ there. In ad-
dition to Shannon and Brittain, Z-
100’s morning madness includes J.R.
Nelson and Claire Stevens, who hail
from White Plains’ WZFM. Their
latest anti-PLJ antic is “Wimpstock
One,” a benefit concert for the ailing
“WIMP” featurning Tommy Roe
and Bo Donaldson . .. Taking over
Cat Simon’s Z-100 afternoon slot will
be Jeff Hooker, who comes on board
December 4 from Chicago’s WBBM-
FM.

Also leaving Chicago is WLS-AM-
FM newsman Harley Carnes, who
joins sister station WABC as part of
the “Brian Wilson and Everyone
Else” morning show . .. Meanwhile,
at WPLJ, 10 p.m. to 2 a.m. jock
Marc Coppola has started filming
“The Cotton Club.” Coppola, whose
uncle Francis Ford got him interest-
ed in radio when he played the part
of the announcer in ‘“Apocalypse
Now,” has been hired for some on-
camera scenes this go-'round. He’ll
play Ted Husing, a sports announcer
from the 30s, in the movie starring
Richard Gere.

One more Chicago exit, as
WBBM-AM sports anchor David
Eanet leaves the Windy City for
WRC. He'll be sports director for the
Washington news/talk outlet.

LR

Talk-show host extraordinaire
Mike Miller left his post at ABC’s
WXYZ Detroit (he did mornings) to
return to evenings in the Northeast—
he did them for four years at Hart-
ford’s WTIC. Now he can be heard
from 6 to 10 p.m. on Boston’s
WHDH, which adds even more talk

Parlante and Lon Landis.

Here’s a blast from the past: Gary
Granger. Granger, a former “Keener
Detroit” and “Quixie Atlanta” jock
who joined WSHE Ft. Lauderdale
while it was still WSRF-FM and has
been GSM at West Palm Beach’s
WIZD for the past three years, is
back in the limelight as president and
general manager of Brill Media’s
WYNT/WPVA in the Petersburg/
Richmond Market.

*x Kk KX

They’'ve got a replacement for
Rick Starr at Group W’s WBZ Bos-
ton. Starr, who left that post to be-
come station manager of Group W's
KDKA, is succeeded by his assistant
Chris Cross. Prior to his adoption by
“Mother W” in 1981, Cross survived
a stint as PD of WITS there.

As Randy Thomas leaves the after-
noon slot at Milwaukee’s WZUU, a
new lineup ensues. “Larry the Leg-
end” continues to hold down morn-
ings at the Malrite FM, but now he’s
followed by music director Michael
St. James from 9 am. to 2 p.m,
while 9-year station vet Charlie Mc-
Carthy handles afternoons, with
Rick Davis and Grant Field still do-
ing nights and overnights.

Pat Shanahan, a big name in Mil-
waukee when he programmed WRIT
in its heyday, is back in the market as
promotion director and morning
man for Pat Martin’s WRKR
Racine.

* Kk *x

Steve Lloyd returns to Portland’s
KGW, where he worked in the mid-
*70s when it was top 40-formatted
“Super 62.” He'll handle afternoons.
Moving up at the King outlet is 10
p.m. to 2 a.m. jock Brian Matthews,
who now does 6 to 10 p.m., while
overnighter Joanne McCall fills his
former slot, and Tom Scott becomes

Vox Jox

now serves as early morning anchor.

Larry Snider, former KZAM Seat-
tle morning man, is now doing after-
noons at KLSY, and as the two sta-
tions are one and the same, about the
only thing Larry has to change are
his sleeping habits and music taste.
Joining the adult contemporary out-
let as morning news co-anchor is
Dennis Shannon, who comes from
KOTY in Washington’s Tri-Cities
area.

* X *x

With Mark Kaplowe vacating the
PD seat at Orlando’s Y-106 (WHLY)
to become assistant PD morning per-
sonality at General Communicorp’s
New Haven sister station, WPLR,
Bill Michaels is upped to PD. Mean-
while, Randy Molnar becomes pro-
duction director at the central Flori-
da AC outlet.

Mitch Faulkner is upped to assis-
tant PD at Mike Roberts’ WIGO At-
lanta ... Jeff Mason moves from
weekends to 7 to midnight at Hous-
ton’s KRBE. .. Carolyn “Crunch”
Poland is upped to promotion direc-
tor at Gannett’'s KSD-FM St. Louis
while continuing as half of the morn-
ing team of “Morgan and
Crunch” ... Chris Taylor leaves
KSO Des Moines to join Mel Tillis’
KIXZ/KMML Amarillo, where
he’ll do mornings.

Dan Krulewitch fills the blues and
jazz gap in Chicago now that WXFM
has been sold. As ““Dano” he hosts
“Blues Overnight,” which features
blues, jazz and reggae on Highland
Park’s WVVX.FM ... Gary Lesters

was happy at Newark’s WVNJ-AM-
FM—happy enough to stay 33 years.
But as both stations were sold and he
doesn’t speak Spanish (the AM’s new
format), nor can he relate to top 40
(the FM’s incarnation as WHTZ),
he’s now looking for work in the New
York area. Call him at (201) 994-
9191.

. Beau Reyes joins 13K (KLYD)
Bakersfield as PD, while former PD
Kevin Rush defects to beautiful mu-
sic and sales at KGFM there. Also
joining 13K are Jeff Ryan and Rick
Simon. Ryan, who comes from Lan-
caster’'s KAVL, now does middays
and production with Simon, the for-
mer music director of crosstown
KGEO, handling afternoons and
music.

* ok X

The latest icing on WDMT Cleve-
land’s cake is a new set of jingles pro-
duced by Otis Conner featuring FM
108’s new station-image slogan “This
is it.” Apparently a competitor
caught wind of that phrase a few
weeks ago and used it on the air until
Conner informed them that they
were not “it” and the phrase had
been copyrighted.

What does 15 tons of equipment
and four new towers get WANN An-
napolis? Fifty thousand watts (up
from 10KW) and a five-state cover-
age area. Don't try to get the station
at night, though; the black outlet (in
that format since 1948) is a daytimer
at 1190.

(Continued on page 61)

BILLBOARD RADIO JOB MART

SOUL SINGLES-10 Years Ago
Higher Ground, Stevie Wonder, Tamla
Let’s Get It On, Marvin Gayle, Tamla
Keep On Truckin’, Eddie Kendricks,
Tamla
Ghetto Child, Spinners, Atlantic
Stoned Out Of My Mind, Chi-Lites,
Brunswick
Midnight Train To Georgia, Gladys
Knight & the Pips, Buddah
Get It Together, Jackson 5, Motown
I've Got So Much To Give, Barry White,
20th Century

. Theme From “Cleopatra Jones,” Joe

Simon & the Mainsireeters, Spring
10 Murte € Land Millia larkenn Snrine
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the station insomniac. Back in the
KGW newsroom is Mike Beard, who

by going all-news from 5 to 6 p.m.
with ““News Watch,” hosted by Bob

- Out Of The Box____

HOT 100/AC

ORLANDO—WBJW program director Gary Mitchell isn’t one to mince
words. He’s a man who knows what his listeners like, such as David Bowie’s
“Modern Love” (EMI America), Bryan Adams’s ‘‘This Time” (A&M), “If
Anyone Falls” by Stevie Nicks (Modern), and “Suddenly Last Summer” by the

Motels (Capitol).
AOR

CLEVELAND—The new Little Steven single, ‘*Solidarity” (EMI America),
is “a shocker,” according to WMMS program director John Gorman. It’s a reg-
gae tune with the “unmistakable” Miami Steve vocal sound, and he urges pro-
grammers to check into the disk because “the label isn’t even working it. We had
to buy it.” Boys Brigade, a new Capitol band with a U2 feel, whose self-titled
album features *“The Passion Of Love,” has also made a big splash at the station.
Gorman says that the album is one of the finest debut LPs he has heard all year.
He adds that Lisa Price sings with true rock conviction on her first album,
“Priceless,” for Mirus Music. *“Can’t Hold On Forever” suggests the influence
of Pat Benatar, he says, “‘but comparisons fade after subsequent listens.”

BLACK/URBAN

BOSTON—Jeni Donaghey, the WXKS music director, opines that Annie
Lennox of the Eurythmics sounds like Donna Summer on the group’s new RCA
single, “Love Is A Stranger.” *“I'm reminded very much of Donna’s days with
Giorgio Moroder,” she says. Paul Young’s remake of Marvin Gaye’s “Wherever
I Lay My Hat” (Columbia) evokes “a Sam Cooke kind of groove,” in her esti-
mation. She calls the cut “soul food for the *80s.”” And she says “Modern Love,”
the new David Bowie single for EMI America, is “‘a perfect pop song. We felt it
should have been the second single all along.”

COUNTRY

RENO—KONE program/music director Martin Flynn recognizes that
“Wind Beneath My Wings” by Gary Morris is “way too good a song to ever
chart big.” But that isn’t stopping him from plugging the singer’s new Warner
Bros. single. Another current favorite is “Scotch And Soda™ by Ray Price
(Viva). Flynn isn’t sure whether his older demos will relate to the song because
it’s a catchy remake of the Kingston Trio classic or because his listeners identify
with the drink TL.EO SACKS

www.americanradiohistorv.com

ADORESS ALL ADS: JEFF SERRETTE

Billboard Job Mart. 1515 Broadway. New York.

- Position Wanted
MY, -10036. Phens: [212) To4.7380 localy] or

+ Position Y. 5
. [800] 223-7524 (Oul of ‘State). Use any major
Available credit card when calling in your advertisement.
- Services

. $30.00 per inch ~ : . r-i PAYMENT MUST ACCOMPANY ORDER l——'

|

I

: Name -
WE ACCEPT | Address - i
ALL MAJOR ! cry state ze |
CREDIT CARDS ! Teiephone g

—— . T S————— et -
SERVICES

UNEMPLOYED?
We Need Radio People!

During the past month over 75 radio stations in 30 dif
Jerent states placed job orders with National. This in
cluded smali, medium and major markets We received
placement orders for announcers, PDs, News people and
Sajes people. maie temale and minormes i you are
registered with National you know what we do # you
are looking for a radio job and you are not yet registered
with us ask a fellow broadcaster abou! National For
compiete confidential dstads, mciuding regisirations form
enclose $1 00 postage and handing to
NATIONAL BROADCAST TALENT COORDINATORS
Dept L P O Box 20551 Brmingham AL 35216
ACT NOW! (205)822-9144
il 1

HOT FOR FALL
One-Minute Daily Soap Opera:

PARTY LINE SIZZLES
Send or catl for demo and deat.

FULLER
Box 153. LaGrange. IL 60525
(312} 579-9578

Entry level position as disc jockey
in New York State or New England
available in Spring of 1984. AAS
in radio broadcasting. Contact:
Tom Tortorella
[(212) 254-5755

INTRODUCING

NEW STARS ON THE HORIZON ATT:
TRADE REPORTING STATIONS! ALAN
HALE KIM DUFRENE—POP/ROCK PAUL
GREGORY—POP/ROCK DAVID WEINER—
POP/ROCK GARY UNGER—COUNTRY/
GOSPEL BETTY PARSONS—COUNTRY/
GOSPEL DOLLY COULTER—COUNTRY/
AC/POP JUDY McCLARY—COUNTRY
POPING, SPREDING & BREAKING ON 700
STATIONS. FOR DJ COPIES PLEASE
WRITE ON YOUR LETTERHEAD TO:
AMERICANGROOVE / GOLDDREAM / ECIA
RECORDS. P.O. BOX 3664 DAVENPORT,
IOWA 52802. HEARD BY MILLIONS ON
AMERICAN BANDSTAND DISTRIBUTORS
INQUIRIES WELCOME, SEE YOU AGAIN
AT INT. MUEXPO. I'M IMPRESSING THE
BBC ON PRIMARY MARKETS. 319-322-
1976 HEARD ON NATIONAL Tv.

INSIDE COUNTRY

Designed With The Country DJ

Mind. Current artist bios Monthl;
Calendar. Country Trivia. We do thg
research! You sound informed' For
more information write

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

"CHYCK BUELLS

Attention Program Directors

F‘ 'k Draw attention to your weekends inexpen-

Lk sively with well-known personality, Chuck

p;g‘:jgh‘g:s Buell and a strong specialized program. Each
week 3 hours of the hits from the 50's, 60's,

& 70's and the stories behind them. Send or

Box 9541 So. Station,
Denver, CO 80209
call for your demo tape today.

(303) 756-9091

21
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OCTOBER 1, 1983, BILLBOARD

Billboard«

Rock Albums & Top Tracks

Survey For Week Ending 10/1/83

€ Copyright 1983. Billboard Publications. Inc. No part of this publication may be reproduced,
stored in a retrieval system. or transmitted.-in any form or by any means, electronic, mechanical
photocopying. recording. or otherwise, without the prior written permission of the publisher

Rock Albums

ARTIST—Title, Label

THE POLICE-Synchronicity, A&M

ROBERT PLANT-The Principle Of Moments,
Atlantic

ASIA-Alpha, Geffen

HEART-Passionworks, Epic

THE MOODY BLUES-The Present, Threshold
JACKSON BROWNE-Lawyers In Love, Asylum
KANSAS-Drastic Measures, CBS

THE MOTELS-Little Robbers, Capitol

BIG COUNRY-The Crossing, Mercury
Genesis—Mama Atlantic (12 inch)
RAINBOW-Bent Qut Of Shape, Mercury
STEVIE NICKS-The Wild Heart, Modern

STRAY CATS-Rant N' Rave With The Stray
Cats, EMI-America

THE FIXX-Reach The Beach, MCA
AC/DC-Flick Of The Switch, Atlantic

PAT BENATAR-Live From Earth, Chrysalis
LOVERBOY-Keep It Up, Columbia

MICHAEL STANLEY BAND-You Can't Fight
Fashica, EMI America

QUIET RIOT-Metal Health, Pasha

TALKING HEADS-Speaking In Tongues, Sire
DANNY SPANOS—Passion In The Dark, Pasha
ELVIS COSTELLO-Punch The Clock, Columbia
HUEY LEWIS AND THE NEWS-Sports, Chrysalis
BILLY JOEL-An Innocent Man, Columbia
PETER SCHILLING-Error In System, Elektra
DEF LEPPARD—Pyromania, Mercury

THE KINKS~State Of Confusion, Arista

THE ROMANTICS~In Heat, Nemperor
DIO-Holy Diver, Warner Bros.

BONNIE TYLER-Faster Than The Speed Of
Night, Columbia

DOKKEN—Breaking The Chains, Elektra
ALDO NOVA-Subject, Portrait
GRAHAM PARKER-The Real Macaw, Arista

MEN WITHOUT HATS-Rhythm Of Youth,
Backstreet

Y&T-Mean Streak, A&M
2.2. TOP-Eliminator, Warner Bros.
HELIX-No Rest For The Wicked, Capitol

| THE ANIMALS-Ark, I.R.S.
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THE BREAKS-The Breaks, RCA
STEVIE RAY VAUGHAN-Texas Flood, Epic
ZEBRA-Zebra, Atlanta

ERIC MARTIN BAND-Sucker For A Pretty Face,
Etektra

BRYAN ADAMS—Cuts Like A Knife, A&M
CHEAP TRICK-Next Position Please, Epic
DAVID BOW!E-Let's Dance, EMI-America
CONEY HATCH—Outa Hand, Mercury
BILLY IDOL-Billy Idol, Chrysalis

ELTON JOHN-Too Low For Zero, Geffen
SOUNDTRACK-Mike’'s Murder A&M
MINOR DETAIL-Minor Detail, Polydor

Top Adds

THE MOTELS-Little Robbers Capitol

ALDO NOVA-Subject Portrait

HUEY LEW!S AND THE NEWS-Sports Chrysalis
THE ROMANTICS-In Heat Nemperor
SURVIVOR-Still In The Game Scotti Bros. (45)
KISS-Lick It Up Mercury (45)

PAT BENATAR-Live From Earth Chrysalis

Y & T-Mean Streak A&M
SOUNDTRACK-Mike's Murder A&M

JAMES HOUSE-James House Atlantic
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Top Tracks

ARTIST—Title, Label

THE POLICE-King Of Pain, A&M

TRIUMPH-AIl The Way, RCA

ROBERT PLANT-Other Arms, Atlantic
ROBERT PLANT-In The Mood, Atlantic
HEART-How Can | Refuse, Epic

THE MOODY BLUES-Sitting At The Wheel,
Threshold
JACKSON BROWNE-For A Rocker, Asylum

ASIA-The Heat Goes On, Geffen
THE MOTELS-Suddenly Last Summer, Capitol

THE POLICE-Wrapped Around Your Finger,
A&M

KANSAS-Fight Fire With Fire Epic
BIG COUNTRY-In A Big Country, Mercury
GENESIS-Mama, Atlantic

2 | RAINBOW-Street Of Dreams, Polydor
12 | THE POLICE-Synchronicity 11, A&M
| ASIA-Don't Cry, Geffen

9 11
14 (10
1 8
6 5
12 | 6
5 7
7 4
13 {13
|
|3 |8
|26 4
8 3
18
19
10 | 9
1
16 | 18
15| 6
20 | 11
28 | 7
25| 6
291 3
321! 8
56 | 4
27 | 2
34| 2
17| 9
30‘ 6
21110
46 3
33| 3
45| 6
52 | 18
23| 13
24| 13
35| 12
| T
40| 3
221 13
53| 8

|

47 |

THE STRAY CATS—(She's) Sexy + 17, EMI
America

THE FIXX-One Thing Leads To Another, MCA
DANNY SPANOS-Hot Cherie, Epic

TALKING HEADS-Burning Down The House,
Sire

ASIA-True Colors, Geffen

D10-Rainbow In The Dark, Warner Bros.
QUIET RIOT-Cum On Feel The Noize, Pasha
BRYAN ADAMS-This Time, A&M

BONNIE TYLER-Total Eclipse Of The Heart,
Columbia

STEVIE NICKS—If Anyone Falls, Modern
PAT BENATAR-Love s A Battlefield, Chrysalis

MICHAEL STANLEY BAND-My Town, EMI-
America

BILLY JOEL-Tell Her About It, Columbia

| MEN WITHOUT HATS-The Safety Dance,

Backstreet

LOVERBOY-Queen Of The Broken Hearts,
Columbia

SHOOTING STAR-Straight Ahead, Virgin/Epic

ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book, Columbia

THE ANIMALS-The Night, I.RS.

THE POLICE-Every Breath You Take, A&M
JACKSON BROWNE-Lawyers in Love, Asylum
DEF LEPPARD-Foolin’, Mercury
LOVERBOY-Strike Zone, Columbia

THE BREAKS-She Wants You, RCA

DEF LEPPARD-Comin’ Under Fire, Mercury
2.2.TOP-Sharp Dressed Man, Warner Bros.

ERIC MARTIN BAND-Sucker For A Pretty Face,
Elektra

STEVIE RAY VAUGHAN-Pride And Joy,
Portrait/Epic

THE KINKS-Don’t Forget To Dance, Arista
BILLY JOEL-Uptown Girl, Columbia
AC/DC-Flick Of The Switch, Atlantic

STEVIE NICKS—Enchanted, Modern

STEVIE NICKS-Nothing Ever Changes, Modern
JACKSON BROWNE-Cut It Away, Asylum
ZEBRA-Who's Behind The Door, Atlantic

CONEY HATCH-First Time For Everything,
Mercury

STEVIE NICKS-Stand Back, Modern

JOE WALSH-I Can Play That Rock 'N’ Roll, Full
Moon/Warner Bros.

HELIX-Heavy Metal Love, Capitol
QUIET RIOT-Slick Black Cadiilac, Pasha/Epic

PETER SCHILLING-Major Tom (Coming Home),
Elektra

DAVID BOWIE-Modern Love, EMI America
DEF LEPPARD-Rock Of Ages, Mercury
Y&T-Mean Streak, A&M

AC/DC-Guns For Hire, Atlantic
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|

—

Radio

_ New On The Charts

Don’t be fooled by this group’s San Francisco address. Y&T are the epitome
of macho metal, and after three LPs, they have finally charted with their fourth,
A&M’s ““Mean Streak,” which jaunts up the Hot LPs & Tape chart to XX. First
formed in 1972, Y&T, formerly known as Yesterday & Today after the Beatles's
LP, have long had a devoted following in the Bay Area.

Under their belt already is a U.K. tour with AC/DC, an award for best bay
area club band in last year's Bay Area Music Awards, and most importantly, a
BAM award for Dave Meniketti as guitar player of the year.

So why the jet lag in record sales? Leader Meniketti cites a tendency to under-
produce their last LPs, striving for a live and somewhat raw sound. With the
help of producer Chris Tsangarides, this LP reveals an increased emphasis on
vocal harmonies and cleaner orchestrations, most notably on “Lonely Side of
Town™ and “*Straight Through The Heart.” Not to fear, Frisco fans, the title cut
and “Down and Dirty” hold intact that spontaneity that made them your

favorites.

The group has hit the highway again for a nationwide tour in hopes of ex-
panding the demographics of their fan club.

For more information, contact Quadrangle Management, 9000 Sunset Blvd.,
Suite 611, Los Angeles, Calif. 90069; (213) 550-1010.

AZTEC CAMERA

Record sales are finally catching
up with press recognition for this
Scottish quartet, as their Sire debut
“High Land, Hard Rain” gravitates
to 151 on the Hot LPs & Tape chart.
Alternately hailed and harassed as a
60s revivalist, 19-year-old group
leader Roddy Frame does little to
deny the image with his everpresent
leather fringe jacket and a jazzy
acoustic guitar style, reminiscent of
his mentor Neil Young. In Frame’s
words, “We’re a traditional pop
group. We're happy, not cynical, not
bitter.”

Initially formed in 1980 by Frame,
Aztec Camera solidified its lineup in
’82 with bassist Campbell Owens,
drummer Dave Ruffy and guitarist
Craig Cannon and released two hit
singles for Rough Trade Records,
“Oblivious” and *“Pillar to Post,”
both standouts on this LP.

One of the few contemporary
groups meeting Elvis Costello’s ap-
proval, Aztec Camera is currently
opening the artist’s shows. *“I think
more and more people are starting to
get into Aztec Camera because they
recognize us as a really human thing.
It’s no big production or any of that
stuff,”” says Frame.

For more information, contact Bob
Johnson, 8 Victoria Terrace, Queens-
town Road, London SW8 3QE, En-
gland (01) 662-6577.

STEVE EARLE
& the DUKES

If rockabilly enjoys a revival on
country radio, it will owe a debt in
part to the energies of Steve Earle,
who debuts on the Hot Country Sin-
gles chart this week at starred 84
with his own “Nothin® But You.”

Earle grew up in San Antonio,
Tex. and moved to Nashville in 1974,
The first thing he did there was be-
come an unpaid extra for free hot
dogs and soft drinks during the film-
ing of Robert Altman’s movie,
*“Nashville.” As he began performing
in local bars in Music City, Earle
linked up with other writer/artists
like Guy and Susannah Clark, Rod-
ney Crowell and Townes Van Zandt.
Eventually, after a foray into Mexico,
he returned to Nashville to concen-
trate on his own career.

As a writer, Earle’s songs have
been cut by Carl Perkins, Johnny Lee
and Zella Lehr. He ran a publishing
company for Pat Carter and Roy
Dea, now his producers. A four-song
EP caught the attention of Epic,
which signed him earlier this year.
Steve Earle & the Dukes (his two-
piece backup band) have fronted
shows for Hank Williams Jr., Johnny
Lee and David Allan Coe, among
others.

For more information, contact John
Lomax, P.O. Box 120316, Nashville,
Tenn. 37212, (615) 373-1574.
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Now soap opera addicts can get a
quick one-minute radio fix, as six
Chicago voice-over talents have
banded together to produce the 13-
week, 65-episode series *“Party Line.”
Available on a cash basis, the one-
minute melodrama stars WKQX
Chicago weekender Al Mitchell as
Mark McGregor. The Charlie Fuller
production centers around McGre-
gor, a rich businessman with a sensu-
al but naive wife, Gail; a daring and
delightful love interest, Christy Bell;
a best friend, Stan-the-dentist, who
has eyes for Gail, and the dentist’s
wife Cathy who is Gail's best friend.

Then there’s the bad guy, Peter
Moreno, a shady character who’s
been involved with Christy and now
has this on-and-off thing “so to
speak, as it were,” with Cathy, prov-
ing that the complicated combina-
tions between six people, who only
speak on the telephone for one min-
ute a day, can multiply geometrical-
ly. If you're still reading, then you
may be a candidate for this feature,
and if you are, call Charlie Fuller for
a demo tape at (312) 579-9578.

* KA Kk

Producy;
Prose "Clicy,

(i Chisas
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Featured Programming

A couple of Thanksgiving specials
announced by Mutual: “The Great
Entertainers,” an annual country tra-
dition, features candid interviews/re-
corded live at the CMA Awards Ban-
quet interspersed with the music of
each CMA “entertainer of the year”
from 1970-83. Lee Arnold hosts the
three-hour special.

Contemporary stations can pick up
on three hours of Fleetwood Mac,
with Stevie Nicks and Chicago, host-
ed by Dick Clark. Clark will also be
hosting a three-hour special this
weekend (1-2) featuring Lionel
Richie.

* Kk K

New to the ABC Contemporary
Network is “Father Harry: God
Squad” hosted by Father Harry
Schlitt, well-known for his radio spe-
cials dealing with the problems that
plague young people. Sixty seconds
in length, the feature runs five times a
week and will be fed in bulk down the
network line Wednesdays at 8:05
p.m., with a re-feed on Saturdays at
5:18 p.m.

* Kk K

Bob Benson moves up from his
post of VP/ABC news and sports, ra-
dio, to the newly created post of VP/
senior executive, ABC Radio Net-
works, reporting to Ed McLaughlin.
Benson, the one-time national news
director for Don Burden’s infamous
Star Broadcast Group, first joined
ABC as news director of WLS in
1968 (leaving briefly in the mid-70’s
to join the Associated Press). He will
be in charge of affiliate and audience
development, as well as planning and
operations for the six ABC networks.

* K

CBS Radio’s coverage of the 1983
World Series begins Tuesday (11),
and the network has compiled a
world class broadcast team for the
event including Jack Buck’s play-by-
play and Detroit manager Sparky
Anderson’s analysis, complemented
by CBS' Win Elliot.

(Continued on page 55)

LT,

ive the gift
of music.

B
N
S
N
S
S
s

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Sept. 25-28, Van Halen, Rockweek, Con-
tinuum Radio Network, one hour.

Sept. 25-Oct.1, Robert Palmer, BBC Rock

Hour, London Wavelength, one hour.

Sept. 25-Oct 1, Thompson Twins, OMNI/
Penthouse Magazine College Rock Concert,
London Wavelength, one hour.

Sept. 26, Steve Perry of Journey, Guest
D.J.,Rolling Stone Productions, one hour.

Sept. 26, Men At Work, Rockline Global
Satellite Network, 90 minutes.

Sept. 26, Fixx, Inner-View Network, one
hour.

Sept. 26-30, Rolling Stones, inside Track,
DIR Broadcasting, 90 minutes.

Sept. 26-Oct. 2, Patti Page, Music Mak-
ers, Narwood Productions; one hour.

Sept. 26-Oct. 2, John Anderson, Country
Closeup, Narwood Productions, one hour.

Sept. 29-Oct. 3, Melanie, The Searchers,
Paul McCartney, Don & Deanne On Bleecker
Street, Continuum Network, one hour.

Sept. 30-Oct. 2, BJ. Thomas, Weekly
Country Music Countdown, United Stations,
three hours

Sept. 30-Oct. 2, Tom Jones, Dick Clark’s
Rock Roll and Remember, United Stations,
four hours.

Sept. 30-Oct. 2, Nancy Wilson, Great
Sounds, United Stations, four hours.

Sept. 30-Oct. 2, Johnny Rodriguez, Live
From Gilley's Westwood One, one hour.

Sept. 30- Oct. 2, Stray Cats, Moody Blues,
Rock Album Countdown, Westwood One, one
hour.

Sept. 30-Oct. 2, Bryan Adams, in Concert,
Westwood One, one hour.

Sept. 30-Oct. 2, Dazz Band, Budweiser
Concert Hour, Westwood One, one hour.

Sept. 30-Oct. 2, Bob Seger, Star Trak Pro-
file, Westwood One, one hour.

Sept. 30-Oct. 2, Quarterflash, Off The Re-
cord Special, Westwood One, two hours.

Sept. 30-Oct. 2, Nona Hendryx, Special
Edition, Westwood One, one hour.

Sept. 30-Oct. 2, Bass Players, Rock
Chronicles, Westwood One, one hour.

Sept. 30-Oct. 2, Television Songs, Dr. De-
mento, Westwood One, two hours.

Sept. 30-Oct. 2, Roy Clark, Solid Gold
Country, United Stations, three hours.

Sept. 30-Oct. 2, Doors, The Source, NBC,
two hours.

Sept. 30-Oct. 2, Paul Kantner, Motels,
DFX2, Off The Record, Westwood One, one
hour.

Sept. 30-Oct. 2, Klique, Herbie Hancock,
Countdown, Westwood One, one hour.

Oct. 1, Little Richard, Solid Gold Saturday
Night, RKO Radioshows, five hours live.

Oct. 1-2, Hollies, The Hot Ones, RKO Ra-
dioshows, one hour.

Oct. 3, Martha Davis, Guest D.J., Rolling
Stone Productions, one hour.

Oct. 3, Ronnie James Dio, Inner-View Net-
work, one hour.

Oct. 3-9, Buddy Rich, Music Makers, Nar-
wood Productions, one hour.

Oct. 3-9, Charlie Danieis, Country Clo-
seup, Narwood Productions, one hour.

Oct. 7-9, Heart, Off The Record Special,
Westwood One, two hours.

Oct. 7-9, Charlie Pride, Jerry Reed, Tanya

.Tucker, Live From Gilley's, Westwood One,

one hour.

Oct. 7-9, Fixx concert, The Source, NBC,
90 minutes.

Oct. 7-9, Synthesizers In Rock, Rock
Chronicles, Westwood One, one hour.

Oct. 7-9, Eddy Arnold, Solid Gold Country,
United Stations, three hours.

Oct. 7-9, Sammy Kaye, Great Sounds,
United Stations, four hours.

Oct. 7-9, Waylon Jennings, Country Count-
down, United Stations, three hours

Oct. 7-9, Dr. Hook, Dick Clark’s Rock Roll
And Remember, United Stations, four hours.

Oct. 7-9, Great Girl Groups, Don & Deanna
On Bleecker Street, Continuum Network,
one hour.

Oct. 8, Gary Puckett & the Union Gapp,
Solid Gold Saturday Night, RKO Radioshows,
five hours live.

Oct. 8-9, Jeffery Osborne, The Hot Ones,
RKO Radioshows, one hour.

Oct. 10, Colin Hay of Men At Work, Guest
D.J., Rolling Stone Productions, one hour.
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These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number {Dist. Label) (Publisher, Licensee)

MAKING LOVE OUT OF NOTHING AT ALL
Air Supply Arista 1-9056 (Lost Boys, BMI)

TRUE
Spandau Ballet Chrysalis 4-42720 (Reformation. ASCAP)

LADY LOVE ME
ge':lf)ge Benson Warner Bros. 7-29533 (Hudmar, ASCAP/Newton House/Careers,

ISLANDS IN THE STREAM ]
Kenny Rogers Duet Wlth Dolly Parton RCA 13615 Gibbs
Brothers, mchappel
RAINBOW'S END
Sergio Mendes A&M 2563 (Warner-Tamerlane/Haymaker, ASCAP/David
Batteau, BM1)
HOW AM | SUPPOSED TO LIVE WITHOUT YOU
Laura Branigan Atlantic 7-89805 (April/Is Hot, ASCAP/Blackwood, BMI)
TONIGHT | CELEBRATE MY LOVE
?son/Robena Flack Capitol 5242 (Almo/Prince Street/Screen Gems
EMI,ASC P/BMI)
BABY, WHAT ABOUT YOU
(s)gstalBGa{le Warner Bros, 7-29582 (Elektra/Asylum/Mopage/Cotillion/Moon &
rs
HUMAN NATURE
Michael Jackson Epic 34-04026 (Porcara/John Bettis/WB, ASCAP)
TOTAL ECLIPSE OF THE HEART
Bonnie Tyler Columbia 38-03906 (E.B. Marks/Lost Boys, BMI)
DON'T YOU KNOW HOW MUCH | LOVE YOU
Ronnie Milsap RCA 13564 Kelso Herston, BM!
ALL NIGHT LONG (ALL NIGHT)
Lionel Richie, Motown 1698 (Brockman, ASCAP)
TELL HER NO
Juice Newton Capitol 5265 (Mainstay, BMI)
SOMEBODYS'S GONNA LOVE YOU
Lee Greenwood MCA 52257 (Cross Keys/Unichappell/Van Hoy ASCAP/BMI)
YOU PUT THE BEAT IN MY HEART
Eddie Rabbitt Warner Bros. 7-39512 (Malven/Cottonpatch/Dejamus, ASCAP)
ONLY YOU
Commodores Motown 1694 (Old Fashion ASCAP)
SPICE OF LI
Manhattan Transfer Atlantic 7-89786 (Rodsongs/DJA/Samusic/Almo,ASCAP)
NIGHTS ARE FOREVER
itasngg;; Warnes Warner Bros. 7-29593 (Warner-Tamerlane, BMi/John Bettis,

ALL TIME HIGH

Rita Coolidge AZM 2551 (Blackwood, BMI)

HOLD ME TIL THE MORNIN' COMES

Paul Anka Columbia 38-03897 (Squwanko/Foster Frees, BMI)

SOMEONE BELONGING TO SOMEONE

The Bee Gees RSO 815235-7 (Polygram) (Gibb Brothers/Unichappell, BMI)
PROMISES, PROMISES

Naked Eyes EMi-America 8170 (Rondor/Almo, ASCAP)

TROUBLE IN PARADISE

Jarreau Warner Bros. 7-29501 (M|ghty Mathieson/Garden Rake/Slapshot,BMI)

TELEFONE (LONG DISTANCE LOVE AFF l?‘ .
Sheena Easton EMI-America 8172 (Mighty Mathieson/Slapshot, BMI)

GARDEN P,

Herb Alpert A&M 2562 (Carbert, BMI)

A LITTLE GOOD N

Anne Murray, Capltd 5264 (Chappell/Bibo, ASCAP
EVERY BREATH YOU TAKE

The Police A&M 2542 (Magnetic/Reggatta/lllegal,BMl)
DON'T GET SO

Jeffrey Oshorne A&M 2561 (Almo/March 9/Gravity

Raincoat/WB ASCAP/Haymaker/Warner-Tamerlane, BMI)

DON'T COUNT THE RAINY DAYS

Michael Mul . Liberty 1505 (Tree/Ensign/United Artists/Ides Of
March,BMI// P)

DON'T FORGET TO DANCE

The Kinks Arista 1-9075 (Davray, PRS)

BLAME IT ON LOVE

Smokey Robinson With Barbara Mitchell Tamia 1684 (Motown) (Chardax, BMI)
IT'S A MISTAKE

Men At Work Columbia 38-03959 (April, ASCAP)

UPTOWN GIRL

Billy Joel Columbia 38-04149 (Joel Songs, BMI)

THE BORDER

America Capatol 5236 (April/Russell Ballard/Poison Oak, ASCAP)
BABY I U

Deborah Allen RCA 13600 (Posey/Unichappell/Van Hoy, BMI)

LAWYERS IN LOVE
Jackson Browne Asylum 7-69826 (Elektra) (Night Kitchen, ASCAP)

PUTTIN' ON THE RITZ
Taco RCA 13574 (UFA)

WORDS
FR. David Carrere 101 (Polygram) (ASCAP) (Cezame, ASCAP)

KING OF PAIN
The n:e A&M 2569 (Magnetic, BMI)

Mnchael Sembello Casablanca 812516-7 SPoiygram)
(Intersong/Famous/WarnerBros., ASCAP

MIDNIGHT BLUE )
Louise Tucker Arista 1-9022 (Chartel/Ansta BMD)

NEVER GONNA LET YOU
Sergio Mendes A&M 2540 (ATV/Mann & Weil, BMI)

SWEET DREAMS

Eurythmics RCA 13533 (Sunbury, ASCAP)

ALL | NEED TO KNOW

Bette Midier Atlantic 7-89789 (ATV/Mann And Weil/Braintree/Snow,BMI)

10U,
Lee Greenwood MCA 52199 (Vogue/Welk/Chriswald/Hopi/MCA, BMI/ASCAP)
ALL THIS LOVE
Debarge Gordy 1660 (Motown) (Jobete, ASCAP)
FLASHDANCE..WHAT A FEELING
kserée c)ara Casablanca (Pol'ygram) 811440-7 (Chappell/Famous/GMPC/Alcor,

TRY AGAIN
Champaign Columbia 38-03563 (Walkin, BMI)
I'tL TUMBLE 4 YA

Cutture Club Virgin/Epic 34-03912 (Virgin/Chappetl, ASCAP)

(O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
[ ] Recofdmg Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000000 unlts (seal indicated by triangle).
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Retailing

Chains Cutting Back On Vidgames

Many Say They’re Stuck With Excess Merchandise

By EARL PAIGE

LOS ANGELES—A number of
record/tape retail chains are wary of
the dedicated video games business as
they head into the crucial final quar-
ter. Most indicate they will stock

only the hits and abandon catalog.

Several chains surveyed admit they
are still hung with excess merchan-
dise caused by too much depth and
breadth. Many agree that their buy-
ing policies will have to be adjusted.

Mitch Perliss of 26-unit Music
Plus here describes one of the most
restrictive buying policies. “We're
going only with arcade-type games,”
he says, reflecting the need for a
cross-merchandising and  arcade
track record. He adds that the chain
is now reducing prices on catalog and
trimming down. Activision’s *De-
cathlon” is one of the few non-arcade
titles he is stocking, Perliss says.

Like several chain executives sur-
veyed, Ben Bartell of Big Daddy’s
Home Entertainment Store says the
10-unit Chicago chain will approach
video games of the console type, as
opposed to computer games, ‘with

great caution and trepidation. We're
watching inventories like a hawk.”

Big Daddy’s strategy for the com-
ing final quarter is to carry no catalog
and feature “very thin” lists. “If it's a
top 15 or a top 20, then that’s it,”
Bartell says. While he expects com-
petition will find him still “blowing it
out at between $22.95 and $27.95, we
won'’t be giving it away as we did last
year. I intend to maintain a selling
price that will support the inventory
we have to sustain.”

Bartell acknowledges the chain’s
policy will make Big Daddy’s unpop-
ular with some distributors. “We
won't be expecting the large amounts
of advertising allowances we had be-
fore. Sure, there will be some whole-
salers who will be unhappy with us.
But I think there are just as many un-
happy wholesalers regardless. Two
approached us this week,” he says.

“The amounts of inventories out
there on Imagic and Mattel is outra-
geous. I don’t think the public is like-
ly to buy some of the merchandise
even at $5.99, Bartell says. He adds
that the video games business
stopped dead May I.
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* Help You Develop and Achieve
Campany Objectives
Offer Personal ond Confidential

Services
Customize Plans for Any Size
Compony
Help You Solve Inventary,
Security, and Other Business
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CALL COLLECT!

Mike Allison, President

A.G. Enterprises

[216) 497-9924
Ask For Our Information Pocket
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Many record stores are finding long profits in rock-n-roll
accessories from C.P. Rock! Posters, tour programs, buttons,
paiches, etc. Everything in our huge selection is fully licensed
and absolutely guaranteed to sell!

California Posters
6601 Elvas Avenue
Sacramento, California 95819

Call toll free 1-800-852-3087
In Catiforma 1-800-852-8871

Write for a free complete catalog
Wholesale and retail requests welcome!

As with several chain spokespeo-
ple, Bob Tolifson of San Francisto's
30-unit Record Factory, says he finds
that many buyers were ill-equipped
for the volatility with which the vid-
eo games business initially exploded.
Record Factory has changed buyers.
he notes.

Record Factory patiently stayed
with video games despite many dis-
appointments, Tolifson says. More-
over, the chain aggressively moved
into computer games. “That will rep-
resent the majority of our direction,
though we also carry educational and
business computer software,” he
says.

As for dedicated video games, Re-
cord Factory is toying with the idea
of purchasing some distress titles and
having a trailer truckload sale in a
parking lot. “We've even talked of
pricing it by the pound the way West-
ern Merchandising did at its whole-
sale warehouse Amarillo sale,” Tolif-
son says.

Tolifson maintains that Record
Factory has carved out its own niche.
“We understand the business, and
many of our competitors have either
gotten out of video games or never
were in it. He contends that Record
Factory has pushed dedicated games
all along. “*Our ads are well rounded.
We'll mention everything Atari has.
The ad allowance money has been
sufficient, too, often 25%. It’s just
that there seemed to be as many cut-
outs as there were new releases com-
ing out,” Tolifson says.

Buyers at 32-unit Tower Records
are no longer buying “‘sixes of every-
thing that comes out,” says Robby
McDonald, manager of Tower’s new
Sunset Strip video specialty store, re-
flecting the careful attitude that is
now widespread among record/tape
chains.

However, because the Sunset Tow-
er Video store is totally new, McDon-

(Continued on page 26)

Video Dealers
Intensify Fight
On First Sale

LOS ANGELES—Video specialty
retailers are stepping up the pace in
their battle against First Sale Doc-
trine repeal, as vowed at the Video
Software Dealers Assn. (VSDA) con-
ference in late August. Four meetings
have been or will be held in Arizona
alone.

Among the more dramatic moves
is a plan by the Southern California
VSDA chapter to place a full-page ad
in the Orange County Register invit-
ing consumers to visit stores and sign
petitions. VSDA treasurer John
Pough, a Santa Ana dealer, says the
ad will be timed for the anticipated
Oct. 25-27 hearings on video rental

. bills in Congress. VSDA plans to

hold an Oct. 26-27 board meeting in
Washington

VSDA board member Bob Bige-
low of Minneapolis was in Arizona
for meetings Sept. 14-15 following
the Southern California chapter
meeting Sept. 13. Bigelow organized
a meeting set for Wednesday (21) in
Minneapolis, at which he expected
100 dealers.

Tucson dealer Jim Talkington and
Phoenix dealer Art Lauer organized
meetings set for Sept. 22 and 28, the
latter at Phoenix’s Hotel Westcourt,
where U.S. Senator Dennis Dicon-
cini’s office will make a presentation.
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This compact disc player, the Model XL-V1 from JVC Company of America,

features front-loading and random track selection. The unit offers unparal-

leied frequency response of 5Hz to 20KHz, plays up to 75 minutes per
compact disc and retails for $1,000.
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The originator of “Mister Disc,” a personal portable phono system, Audio

Technia U.S. Inc. of Stow, Ohio, is offering a package of sales promotion

aids to its dealers, included is a chrome counter-top display stand, four-
color poster, easel-back counter card and counter mat.

Leading Edge Products, Inc., Canton, Mass., matches the downward spiral

of microcomputer prices with the Gorilla Banana printer, a dot-matrix, trac-

tor-feed printer priced at $249.95. The Banana prints 50 characters per
second with graphics capability.

——AS KXYZ SWITCHES FORMAT

Texas Dealer Comes To Rescue

LOS ANGELES—Dave Brichler, vice president and general manager of
Texas Tapes & Records, South Houston, went all out last week to help
KXYZ there switch its programming thrust to 20% pop/rock and 80%
Hispanic.

The longtime Hispanic station decided to split its time between Latin and
pop, causing program director Eleazar Garcia to call Brichler for assistance.
Brichler suggested Garcia get Billboard’s top singles for the past 30 months
as a basis for the library. Brichler contacted Nancy Ehrlich of Billboard’s
New York office, who mailed monthly copies of the singles charts for the
period.

Brichler delivered about half of the essential library from the large Hous-
ton suburban store's inventory and special-ordered the rest with delivery ex-
pected this week.

Brichler regularly works closely with Houston FMers KLOL, KSRR and
KPFT in finding necessary record product which has not been sent to the
stations by labels.

L ol B
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Universal Distrib Opens Video Arm

LOS ANGELES—Universal Distributing, Philadelphia’s oldest indepen-
dent label distributorship, is opening a separate division devoted to video
software and accessories.

Lenny Rakliff, longtime Universal executive, has been appointed vice
president of the new wing by Harold Lipsius, Universal president. He had
been general manager.

As in audio products, the video division will distribute as well as one-stop
products. Thus far, Rakliff says, Universal is a.distributor for USA, Vestron,
Embassy, MGM/UA, Warner Bros., Caballero, Family Home Entertain-
ment and Monterey software.

Universal also intends to handle accessories. TDK, Memorex and Maxell
blank video tape and LeBo and Allsop accessories are being stocked.

The new video department is housed in a separate 20,000 square foot
building behind the Universal warehouse. Rakliff expects to employ from 30
to 40. Seven will be salespersons, under an as yet to be appointed sales man-
ager. Rakliff is currently doing the buying but expects to appoint others to
handle this assignment.

DIVIDER CARDS

ALL SIZES AVAILABLE

]5‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert
(212) 782-2322
109 So. 5th Street, Brooklyn N.Y . 11211
AL-LEN CUTTING CO.

Special Volume Rates

We Buy Used and
Obsolete Cards

CUSTOM PRESSING

2835 Spring Grove Avenue
Cincinnati, Ohio 45225
(513)681-8400
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SIX-MONTH PROMOTION

Coupons Pay Off For Rainbow

By EARL PAIGE

SAN FRANCISCO—The idea of
a coupon redemption promotion is
such a traditional concept that many
record/tape chains tend to forget it
can be used over and over to generate
store loyalty and added volume. This
is the view of Rolf Filosa at 18-unit
Rainbow Records here, which is cur-
rently in the midst of its second cou-
pon promotion.

“The record labels may not see this
as increasing their volume all that
much, but for us it heips to identify
us from the other stores,” explains
Filosa, the chain’s controller. “It's
just one more way to get people to
come to Rainbow more often.”

Rainbow ran the promotion for six
months last year and is into it once
again for a similar time span. Some
chains, however, stay with a coupon
program continually, claims Mark
Finell, vice president of Leber-Krebs,
the packager supplying Rainbow,
who mentions Waxie Maxie in Wash-
ington as one example.

At Rainbow, Filosa characterizes
the main theme of the promotion as
the offer of “free records.” Essential-
ly, the coupon redemption program
is simple for the consumer. A coupon
holder sheet, about nine inches long,
has 15 spaces. One is filled in by
Rainbow. The color scheme is ma-
genta and blue with a “Give The Gift
Of Music” logo at the top.

“The customer receives a coupon
for every $5 spent in the store, re-
gardless of what it is,” Filosa ex-
plains. A short-term redemption of-

fers a $5.98 list LP for 10 coupons
filled in, an $8.98 list LP if the whole
sheet is full.

Filosa, who was a corporate finan-
cial officer before joining Rainbow
three years ago, is enthusiastic about
the way the program can be tracked.
Each coupon is numbered in series,
he explains. “We do a weekly control
sheet. We know what each store is
doing, and we can work with manag-
ers where, say, the program falls off
for any reason,” he says.

Leber-Krebs can customize the
printed message to the consumer,
and Rainbow’s goes right to the main
benefit for both consumer and store.
“Why are we giving away free re-
cords and tapes?” is a headline. Then
the text says that Rainbow appreci-

ates the customer’s business and
wants to keep it.

Leber-Krebs’ Finell, who notes
that Strawberrys and Record World
are among the other chains using the

(Continued on page 28)

ARTEMIS
OSTER P

www.americanradiohistorv.com

New Issue Date: October 22

BILLBOARD SPOTLIGHTS
THE BREAKING OF CD

Ad Deadline: September 30

2


www.americanradiohistory.com

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP

2201 Lockheed Way
Carson City, Nev 69701

A FREE CD—Jerry Glacieux, right,
walks away from a Camelot Enter-
prises sales convention as the
winner of a Magnavox CD player
and a collection of CDs from John
Harper of PolyGram Classics. Gla-
dieux is Camelot’s vice president
of marketing.
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Saan OTHER TYPES OF
.52 REPLACEMENT NEEDLES AND
CARTRIDGES WHERE
THESE CAME FROM.

v We are always first with the latest so
that Pfanstiehl can continue to offer
you the most complete line of re-
placement needles and cartridges in
the industry. And they’re backed by
on-time deliveries, in-store support
from experienced factory represen-
tatives, outstanding dealer sales
aids and the highest profit margin
you can get. Contact us for informa-
tion. Pfanstiehl Corp., 3300 Washing-

ton St., P.O. Box 498, Waukegan, IL

60085.
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Now Playing

Industry Expects Price Stability

By FAYE ZUCKERMAN

Computer giant Texas Instru-
ments’ and software publisher Rock-
lan Corp.’s recently announced price
drops on software titles were viewed
by most with less than a moment’s
notice. Bruce Entin, vice president of
corporate communications for Atari,
called the price drops a “non-event.”

Perhaps if Rocklan and Texas In-
struments made top-selling titles,
then their price adjustments would
have an effect, Entin suggests. Atari
has no plans to change its current
software price structure. Neither do
the computer software makers.

But while fear of kamikaze price-
cutting still abounds, companies like
Synapse Software assure that price
changes take six months to plan and
none are being discussed.

Retailers continue to buy conser-
vatively, observes Mike Kelley, video
sales manager for Danjay Music &
Video, a one-stop based in Denver.
This summer, he reports, Thorn
EMI, Sirius Software and Synapse
trimmed about $5 off their suggested
retail price list. **I think that for the
remainder of the year software will
hover at the $25-$29 price range,” he
says.

According to software distributors
SKU and Softsel, prices have already
come down slightly. “Prices can
change at any time,” says Bob Leff,
president of Softsel. “'It depends on
the market and what is needed to
make a decent profit.”” Leff adds that
dropping prices to spur sales is a
common marketing strategy. *I
would question product quality of a
company choosing such a marketing
plan.”

Rocklan’s Jim Gonzalez explains
that the new pricing is an attempt to
bring stability to an increasingly vol-
atile software industry. *We reduced
prices to foster sales, and to not have
to take returns,” he says. Rocklan, he
adds, wants its policies to be more
like the record industry, which only
takes back defects. ““The responsibil-
ity to move product should be the
dealer’s.”

The new prices: Texas Instru-
ments’ suggested retail will range
from $24.95 to $39.95. Previous
prices were $29.95 to about $69.95.
Some 38 selected titles in the soft-
ware educational, information man-
agement and recreational categories
received the price adjustment.

As for Rocklan, its new structure
includes $34.95 for its 16K car-
tridges, $24.95 on 8K products and
$29.95 for floppy-based programs.

Chains Cut Back
On Vidgames

® Continued from page 24

ald says, “We're going to give it an
extra shot at this store. We'll be bicy-
tling some of our overstock from oth-
er units in here. We'll have more cat-
alog, at least through Christmas, and
hopefully we can sell through some
of the items the other stores had trou-
ble moving.”

As major record/tape chains alter
their buying habits, at least one dis-
tributor spokesman reflects the kind
of unhappiness Bartell mentions.
Barry Furman, co-owner of R&S
Distributing, Bridgeport, N.J., says,
*It’'s (video games) a different busi-
ness than the record business.” He
suggests that catalog and more
breadth is required.

www americanradiohistorv.com

Educational software is reduced to
$34.95.
* X

Ingram Book Co. of Nashville wili
begin to ship computer software and
video games from its City of Indus-
try, Calif. warehouse in an attempt to
get product to the Western states and
Hawaii faster. Ingram, said to be the
largest distributor of trade books in
the U.S,, distributes video games and
computer software to an estimated
4,000 retail clients. The company
now boasts of carrying some 1,300
software titles in its catalog.

* * *
Coming soon: GCE’s long-awaited

3-D imager and 3-D “Mine Storm"”
will not arrive at stores until October.

They originally had a September
shipping date. “*‘Melody Master,” as
well as 3-D *“Pole Position™ and
“*Narrow Escape,” will also have Oc-
tober releases.

New products from Sirius Soft-
ware include “'Bandits” and *‘Final
Orbits,” a 3-D simulated battle in
space that comes with a free game
called “Bumper Bash,” a pinball sim-
ulation program. These games are be-
ing released for Commeodore
computers.

Finally, Electronics Arts is look-
ing toward October release dates for
its Commodore versions of *Worms”
and “Axis Assassin.” Versions of
these packages for other machines
are due in November.

Billboard=

Top25

Video

Survey For Week Ending 10/1/83

Games.

© Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical.
photocopying. recording, of otherwise. without the prior written permission of the publisher.

c | 5 | These are the hest seing home video games | | Isl.
k- ‘é’ compiled from retail outlets by the Billboard g s 2isl |
z & ° research department 8|3 g % :‘il
é 5 g Z:)prfight Owner/Manufacturer, Catalog Number 5 E | S E .g

Q-BERT—Parker Brothers 5360
2 | 5 |13 | BURGER TIME-Intellivision 4549
32|17 ENDURO-Activision AX-026 L4
4 167 POLE POSITION-Atari CX 2694 ||
51| 4|27 CENTIPEDE-Atari CX 2676 |®|®] |
6 | 8 |11 JUNGLE HUNT-Atari C-2688 !0 !
717 |11 ROBOT TANK-Activision AX-028 ° ‘
8§ |33 MS. PAC-MAN-Atari CX 2675 °
9 |14 5 DECATHLON-Activision AZ 030 ®
10, 9 | 53 PITFALL-Activision AX-108 ® ®
11112 5 KANGAROO-Atari CX 2689 ° o
12 | 13 | 55 FROGGER—Parker Brothers 5300 °|e L4
13|11 37 RIVER RAID-Activision AX-018 ® ®
14 10 | 21 KEYSTONE KAPERS-Activision AX 025 | e
15 16 | 13 MINER 2049-Tigervision 7008 ®
16 (20| 29 DONKEY KONG JR.—Coleco 2601 L4
17 | 23 | 31 PHOENIX-Atari CX 2673 ®
18| 25 | 55 DONKEY KONG—Coleco 2451 ° o
19|19 13 GALAXIAN-Atari CX 2684 ® : L4
2 |17 | 5 CRACK POTS—Activision AX 029 L
21 151 29 ZAXXON—Coleco 2435 ° °
22|22 3 PLAQUE ATTACK-Activision AX 027 ®
23| 18 55 PAC-MAN-Atari CX 2646 e o
24 MR. DO!-Coleco 2622 ® o
25| 21| 15| LOOPINGColeco 2603 o |

*Denctes cotndge svaabiy for play on harchare cotguaton. | | | |||



www.americanradiohistory.com

- Retailing

Jury Out On Computers, Video

Some Chains Still Mulling Additions To Product Mix

By FAYE ZUCKERMAN

NEW YORK-—Muajor record/tape
chains are having mixed reactions 1o
the 1dea of inventorying computer
and  video programming.  Some
chains, such as Sun Francisco's Re-
cord Fuactory and the Minneapolis-
based Musicland, have successtully
merchandised computer products,
while others, like Tower Records.
cite poor sales figures for software.

A number of major record/tape
chains—Houston's Cactus Records
Denver's Budget Records & Tapes
and Great American  Music/Wax
Museum——say they are scrutinizing
the software arena, but have no im-

mediate plans to jump !”' Records store or are located inside eryday computer consumer,” he Injection

Mf“‘ record stores still plan to car- the store. Stan Goman. division man- notes. "They secem to be more like a gAOIdgd

ry video games. They say they are ager for the 33 Tower stores, notes late night place to buy records.” Py Bvioe
S

hoping sales will pick up as the flat
summer comes 1o an end. But many
are finding they can’t compete with
mass  merchandisers’  heavily  dis-
counted video game prices. The re-
cord stores have already compressed
their margins to less than a 25%
markup. they say. Previously, they
were getting 30% 1o 35%.
Meanwhile, many retailers have
started to rent and sell video. Most
have found this product area easy to
merchandise and a boon to sales, and
plan to delve deeper into video.
Record Factory has been test mar-
keting video at one store for nearly
six weeks. The store carries some 400
titles; children’s programming is the
only category of video product “not

moving,” according to Sterling La-
nier. president of the chain.

As for computer software, he ob-
serves, “Customers seem  content
buying software at 4 convenient loca-
tion. It doesn’t seem to be that price
sensitive. It scems that consumers are
not price-snopping software.”

Currently, he reports that the
markup on computer programs for
his stores 15 about 30% . "*Prices vary
from about $20 to $50.” he adds.

Although Record Factory is just
now entering into the merchandising
of video software. Tower Records has
some eight locations which rent and
scH video. These locations are either
separate storefronts near a Tower

that the video stores tend to rent
more video than they sell. Music-re
lated videos have become a consistent
top seller.

However, he adds, "We did sell
about 100 *Flashdance’ videos in a
week. Laserdisk and CED uare also
selling.™

But, Goman admits, “We failed
miserably at selling computer soft-
ware. 1 hate to have to say that. We
tried everything, but we couldn’t get
(computer) software to work for us.’

Tower stores will continue to have
software i their product mix until
January. If sales have remained flat.
the plan is to discontinue carrying
such product. “We found that selling
computer software was too labor in-

ENTERPRISES

tensive.,” Goman says.

Additionally, video games are not
selling as expected. "Our margins (on
video gumes) are compressed. We
can't compete with the mass mer-
chandisers. They offer the product as
a loss leader.” he states.

David Blumstein, executive vice
president of Softsel, one of the largest
computer software distributors, ex-
plains that in order for stores to suc-
cessfully merchandise such product,
they first need to make a commit-
ment by hiring appropriate salespeo-
ple, and then need to look closely at
the market already being serviced.
"My impression of Tower Records is
that they do not really attract the ev-

As tor the Great American Music/
Wax Museum stores, based in Min-
neapolis. they do not carry video or
computer software. They do, howev-
er, sell video games. According to
Jan Jordan, vice president in charge
of purchasing and operations. ~“We
are looking at computer software
closely. The industry is still forming.
We are waiting for the dust to settle
before entering that market.”

In respect to selling video pro-
gramming. Jordan says the company
is unlikely to carry such product.
“*We are not sure we want to be in the
rental business,” she adds. As for vid-
eo games, which the stores have been
selling for about two years, "1t's cut-

(Continued on page 55)
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Record Bar Outlook ‘Healthy’

Finance VP Surles Presents Encouraging Picture

By KIP KIRBY

DURHAM, N.C.—Given the com-
bined demise of video games and an
apparent upswing throughout the rec-
ord industry. Record Bar’s economic
projection for the coming year is
“very healthy.”

That's the outlook from Dan
Surles, senior vice president of fi-
nance for the retail chain, who was
interviewed during Record Bar’s re-
cent convention here. "Our inven-
tories are up $1 million, and our ac-
cessories inventory is up more than
$1 million,” says Surles. “At the
same time, Record Bar's accessories
have exploded, with sales now up
619 over 1982 Surles says he
thinks the boom in personal sterco
equipment s partly responsible for
the escalation.

Individual stores, drawn into the
new Record Bar philosophy of “'par-
ticipatory management,” play a
much stronger role in determining
their function within the company.
Managers are now handling their
own budgeting and preparing their
own profit-and-loss statements. They
are also sharing in a heavily re-
vamped profit program in which they
are able to receive benefits from their
stores’ own profits regardless of how
the rest of the chain profiles finan-
cially. Surles says that an internal au-
dit program has been developed this
year. At the convention. president
Ron Cruickshank unveiled a restruc-
tured benefits plan for all employees.

The chain has committed itself to
providing each employee within its
operation 16 hours of training annu-
ally. It plans to prepare a special vid-
eo training film to be used toward
this goal. Additionally, as part of its
new human resources department,
Record Bar has hired Ethan Levine.
a training specialist, to work in-house
with managers and supervisors in an
ongoing company-wide communica-
tions program.

Surles says he expects the antici-
pated success of Record Bar's newest
venture, Napoleon's Grocery, to ac-
count as well for increased dollar vol-
ume within the operation. The first
Napoleon's gourmet mall outlet
opens Nov. 1 in Charlotte, N.C., and
the company hopes to have a sales
projection by Dec. 25 based on initial
response.

Assuming the idea takes off. the
growth for Napaleon’s calls for three

stores operating at a 7% profit mar-
gin with a volume of $800,000 by
Oct. 31, 1984, the end of Record
Bar’s fiscal calendar year. Another
five to 10 stores would then be
launched in 1985 with a projected
sales total of $4 million and an 8%
profit. If the concept takes hold, by
1988 there could be as many as 70
Napoleon's Grocery outlets in na-
tional mall locations, bringing Re-
cord Bar approximately $45 million
dollars in sales at 9% profit.

Barrie Bergman, chief of the chain,
says he came up with the concept for
the gourmet food centers two or

three years ago, “when the record in-
dustry was at its worst and [ was
looking for new ways to diversify as
well as use our people in a new cre-
ative way.” If the mall gourmet chain
prospers, he says, he envisions a time
when Napoleon’s and Record Bar
outlets housed in the same mall
might be supervised jointly by one
manager.

*I see this as a way to provide op-
portunity for advancement within
the company,” says Bergman. “We
want to be able to reward our em-
ployees and give them new ways to
continue moving up in Record Bar.”

Purchaser Bennett Sees
Slow Software Movement

By KIP KIRBY

DURHAM, N.C.—Record Bar
will move *cautiously™ in the area of
home computer software in the next
12 months, but blank videotape and
Compact Discs are likely to become
even more important to the chain.
That’s the analysis provided by Steve
Bennett. director of purchasing, who
also notes that cassette sales have
now moved several percentage points
ahead of LPs throughout the chain.

Bennett says that there are no
plans for entering the video rental
field. and that Bar's current inven-
tory of video game titles will proba-
bly be phased out gradually. “We
don’t feel that a mall site is a good
potential for video rental.” he
comments.

Compact Discs are now offered in
about 20 Record Bar outlets, al-
though fewer than 10 of the stores ac-
tually stock complete title inventory.
CD sales appear to be strongest in the
chain’s “‘better Southeastern mall
stores,” according to Bennett.

Bennett says he is sceing “a sub-
stantial increase in 12-inch product.”
up considerably from last year, a
growth he attributes to the revival of
dance music plus better graphics and
packaging by manufacturers in this
format. However. EPs and mini-LPs
from major labels have not done par-
ticularly well in the chain, he says.

Record Bar is going even more
heavily into employee incentive pro-
grams, with clerks and managers be-

Bar’s Levy Points To
Boom In Accessories

DURHAM, N.C.—Special prod-
ucts continue to be a niajor source of
income for Record Bar, according to
newly named special products man-
ager Bruce Levy. Accessories now
account for 159 of total sales in the
chain’s 148 stores, and Levy projects
that by the end of fiscal 1984, these
lines could account for a hefty 20%
of total Bar volume.

The chain will be taking a much
more aggressive sales approach in the
coming year with accessories. Key
items in growth are personal stereos
and “boom boxes™ which already ac-
count for roughly 39%-4% of sales
throughout Record Bar.

In fact, says Levy. the phenomenal
growth of special products is creating
the need for complete reevaluation of
the Record Bar merchandising, or-
dering and fixture system. “The
number of products we are now car-
rying has actually outgrown the sys-
tem we've been using. Music-related
accessories will be given a heavy push

.- A

As a result, inventories are coming
under closer monitoring. New cash
registers, installed store-wide in July,
allow for individual sales breakdown
by category in each store. plus the
ability to track cost of goods sold in
each location.

Levy indicates that store display
materials are also being evaluated,
with slat-wall fixtures becoming a
staple piece of equipment. Their flex-
ibility makes them ideal, he explains,
for spotlighting all kinds of merchan-
dise, including t-shirts, blank audio
and video cassettes and graphics tied
in with hot prerecorded product.

Another shift in emphasis for the
retail operation is the entrance of
higher ticket product. “*Several years
ago you wouldn't have seen us stock-
ing items with $100 price tags.” Levy
comments. “Now we're finding that
people are more interested in buying
quality items such as personal stere-
os. Pricing does not scem to be as

eritical a factar ™

ing offered spiff on a variety of items
through special promotions. In addi-
tion to ongoing blank audio and vid-
cocassette incentives, there will be a
full-scale incentive campaign
throughout the chain for Christmas;
employees can make as much as $5
on higher priced items, such as porta-
ble tape recorders and “boom boxes,”
i addition to other items.

Record Bar carried a limited line
of telephones this past year but is
now reevaluating the situation, ac-
cording to Bennett. "We aren’t sure
about telephones,” he says. “Our pri-
ority is to become a full-service home
entertainment store with an emphasis
on music-related items.”

STORE GOES MAD-—Madness
members make an appearance at
Strawberrys Records & Tapes’
Copley Square, Boston outlet.
While there, they filmed an inter-
view for “Video Beat,” a local vid-
eo music tv show. Pictured from
left are the program’s VJ Cindy Ba-
lin and Madness members Mike
Barson and Lee Thompson.

Coupons Click
For Rainbow

® Continued from page 25

program, points out that coupon col-
lections can boost loyalty: “*Once the
customer has four, five, six coupons,
he won’t be lured away even by a sale
on an LP he wants. He may wait to
buy the LP at the store with the
coupons.”

As a packager, Leber-Krebs sup-
plies the whole program: coupon
books, posters, ad support, buttons
and counter cards.

Neither Finell nor Filosa will go
into details involving cost. But Filosa
does volunteer, “If every customer
redeemed coupons, we'd lose a cou-
ple of points of gross profit margin.”
But of course, he adds, not all cus-
tomers do redeem: “They take the
slip home, lose it, whatever.”

Nevertheless, Filosa maintains, the
coupon promotion provides a power-
ful and constant incentive. “*Say the
ring-up is an odd figure, $9 or so,” he
points out. *“The customer picks up a
butterfly for a single, or any other
kind of accessory, to get the sale to
$10 and two coupons.™
www americanradiohistorvy com

Video
. Music Programming

As 0f 9/21/83

This report does not include these videos 1n recurrent or oldie rotations For further mformation, contact Buzz Brindle,
director of musie/programming, MTV (212) 944-5399,

NEW VIDEOS ADDED:
Pat Benatar, "*Love Is A Battlefield,”” Chrysalis
Berlin, “Masquerade,” Geffen
Cheap Trick, I Can’t Take It,” Epic
Billy Joel, **Uptown Girl,” Columbia
Tim Finn, *‘Made My Day,” Oz
9 Ways To Win, “Close To You,” Atlantic
Southside Johnny & the Jukes, “Trash It Up,” Mirage
Taxxi, "Gold And Chains,” Fantasy

HEAVY ROTATION (maximum 4 plays a day):
Asia, “The Smile Has Left Your Eyes,” Geffen
David Bowie, “Modern Love,” EMI America
Def Leppard, "Foolin’,” Mercury
Ronnie Dio, **Rainbow In The Dark,”” Warner Bros.
Fixx, “One Thing Leads To Another,”” MCA
Genesis, “Mama,” Atlantic
Heart, “How Can I Refuse,” Epic
Billy Idol, “Dancing With Myself,”" Chrysalis
Billy Joel, “Tell Her About It,”” Columbia
Kansas, “Fight Fire With Fire,” CBS Associated
Huey Lewis, “Heart And Soul,” Chrysalis
Loverboy, “Queen Of The Broken Hearts,” Columbia
Men Without Hats, ““Safety Dance,”” Backstreet
Moody Blues, “Sittin’ At The Wheel,” Threshold
Naked Eyes, “Promises Promises,” EMI America
Robert Plant, “Big Log,™ Atlantic
Quiet Riot, ““*Cum On Feel The Noize,” Pasha/CBS
Rainbow, “Street Dreams,” Polydor
Frank Stallone, “Far From Over,”” RSO
Stray Cats, “Sexy + 17, EMI America
Talking Heads, “Burning Down The House,” Sire
Bonnie Tyler, “Total Eclipse Of The Heart,” Columbia
ZZ Top, “Sharp Dressed Man,”” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):
Alarm, “The Stand,” IRS
Animals, “The Night,”” IRS
Big Country, “In A Big Country,” Mercury
Coney Hatch, *‘First Time For Everything,” Mercury
Jim Capaldi, *Living On The Edge,” Atlantic
Elvis Costello, *‘Everyday [ Write The Book,” Columbia
Dave Edmunds, " Information,” Columbia
Eurythmics, “Love Is A Stranger,” RCA
Mick Fleetwood, I Want You,” RCA
Helix, ““Heave Metal Love,” Capitol
Joan Jett, “Everyday People,” MCA
JoBoxers, “Just Got Lucky,” RCA
Elton John, “‘Kiss The Bride,” Geffen
Kinks, “Don’t Forget To Dance,” Arista
Eric Martin Band, “Sucker For A Pretty Face,” Elektra
Graham Parker, “Life Gets Better,”” Arista
Peter Schilling, **Major Tom,” Elektra
Spandau Ballet, “True,” Chrysalis
Michael Stanley, “My Town,” EMI America
Neil Young, “Wondering,” Geffen

LLIGHT ROTATION (maximum 2 plays a day):
A Flock Of Seagulls, “Talking,” Jive
Axe, “Heat In The Street,” Atco
Aztec Camera, “Oblivious,” Sire
Peter Baumann, “Strangers In The Night,” Portrait
Cobra, “Blood On Your Money,” Epic
Dave Davies, “Mean Disposition,” Warner Bros.
Howard Devoto, “*Rainy Season,” A&M
ELO, “Sweet Messages,” Jet
Cee Farrow, “Should I Love You,” Rocshire
Fastway, **We Become One,” Columbia
Fleshtones, “Right Side Of A Good Thing,” IRS
Grand Alliance, *Helpless,” A&M
Eddy Grant, ““I Don’t Wanna Dance,” Portrait
Herbie Hancock, “Rockit,” Columbia
Joey Harris & the Speedsters, “You Never Call Me,”” MCA
Human League, “Mirror Man,” A&M
Inxs, “To Look At You,” Atco
Kagney & the Dirty Rats, “Dirty Rats,” Motown
Nils Lofgren, “*Across The Tracks,” Backstreet
Minor Detail, “*Canvas Of Life,”” Polydor
Oingo Boingo, “Nothing Bad Ever Happens To Me,” A&M
R.E.M., “Radio Free Europe,” IRS
Ramones, “Time Has Come Today,” Warner Bros.
Roman Holliday, “Don’t Try To Stop It,” Jive
Tim Scott, “Swear,” Warner Bros.
Spys, “Midnight Fantasy,” EMI America
Rod Stewart, “What Am I Gonna Do,”” Warner Bros.
Tears For Fears, “Pale Shelter,” Mercury
Translator, “Un-Alone,” Columbia
Twisted Sister, “You Can't Stop Rock & Roll,” Atlantic
Units, ““Girl Like Me,” Epic
Mari Wilson, **Just What I've Always Wanted,” London
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Video

POINTERS FOR PONTY—Jean-Luc Ponty and members of the Joffrey Bal-

S

g B W

let get some tips from the producer of Ponty’s latest video, Ken Walz,
right. Looking on is director Adam Friedman.

Sales Figures Surprise
Record Factory Outlet

NEW YORK-—As the first Rec-
ord Factory outlet to merchandise
videocassettes, the Colma/Daly City,
Calif. store stands out from all others
in the 30-store San Francisco chain
(Billboard, Sept. 17).

Since July 15, when the store intro-
duced video software, sale and rental
business has been better than ex-
pected.

In fact, Ginger Martin, the manag-

er of the store, says, she had original-
ly expected only to rent titles. “We
didn’t even put the list price on the
products. We had to keep looking the
prices up. [ never expected to sell
that much product,™ she says.
" Since the introduction of video, she
says she has noticed a new kind of
customer frequenting the store. "It
seems like families are coming into
the store and an older clientele. With
the new product, we have increased
the demographics of our customer
base.”

But it wasn’t that easy for the store
to get established as a marketer of
video products. Its biggest competi-
tion was a Wherehouse Records store
across the freeway that was rumored
to be doing “record” rental and sales
for the entire chain of more than 100
stores.

To date, only about 1% of the
store’s total sales comes from the vid-
eocassettes. Nearly 72% of the sales
are records and tapes—with some
15% accounted for by computer soft-
ware and video games. “If we sell
four movies a week we have done
well,” says Martin.

As this store gets established as a
seller of video software, Martin be-
lieves that sales and rentals will con-
tinue to rise. “We are finding more of
our traditional record and tape cus-
tomers becoming involved with vid-
€0,” she says.

SCHEDULE BEING FINALIZED

- Music Clip Boom In Full Swing

Industry Ranks Swell As Number of Outlets Grows

By LAURA FOTI

NEW YORK—The gold rush is
on. The explosion of the video music
industry can be documented by the
increasing numbers of its ranks, the
attraction to it of those in related
fields, and the number of new firms
offering support services.

More video music is being pro-
duced now than cver, and there are
more outlets for it on television and
in venues. Companies have sprung up
that offer video installations and pro-
gramming for clubs, colleges and
other outlets and that make recom-
mendations to record companies
about the best utilization of the op-
portunities provided by video.

Management companies that pre-
viously only represented artists are
now seeking work for their “video di-
rectors.” Commercial, film and tele-
vision directors have experimented
with the genre, with some offering
their services at substantially reduced

Embassy Launches
New Children’s Line

LOS ANGELES—Embassy Home
Entertainment, following the lead of
MGM/UA, Vestron, RCA/Colum-
bia Pictures and some others, has
launched a new line of children’s pro-
grams for the home video market.
The line,"Children’s Treasures,” pre-
mieres in October.

Special packaging will give this
line a unique identification, accord-
ing to Bob Cook, Embassy's vice
president sales and marketing. Re-
lease will be staggered, beginning
with “The Further Mis-Adventures
of Ichabod Crane” and *‘Raccoons
And The Lost Star™ on Oct. 14.

In November, Embassy will re-
lease a collection of Christmas stories
on Videodisk as well as cassette. Af-
ter the Christmas season, Embassy
will release one or two titles per
month. Prices will start at $24.95.

New Panelists For Billboard Meet

NEW YORK-—Panel members
and ancillary activities for Bill-
board’s fifth annual Video Music
Conference are being firmed up, and
a number of new appointments have
been made.

The conference runs Nov. 17-19 at
the Huntington-Sheraton Hotel in
Pasadena, Calif.

Opening the conference on Thurs-
day, Nov. 17 will be keynote speaker
Bob Pittman, a founder of MTV and
currently executive vice president
and chief operating officer of Warner
Amex Satellite Entertainment Co. A
second keynote speaker, to be an-
nounced, will open Friday's sessions.

Pittman’s address will be followed
by a presentation entitled A History
of Visual Music,” which will trace
the combination of music and visuals
from ancient times through the
1950s. Presenter is Bill Moritz, a vi-
sual music art historian, lecturer,
writer and filmmaker.

Three hours of presentations by
television programmers follow. Pro-
ducers of local, syndicated and na-
tional programs have been invited to
show samples of their programming,
discuss their policies and philoso-
phies and answer questions.

In the evening, conference regis-
trants are invited to a reception spon-
sored by MTV and to showcases of
the latest video music product.

Friday's panels are:

e “Parts Of The Whole: Lighting,

Choreography & Art Direction,”
moderated by Jefferson Graham of
the Hollywood Reporter. New panel-
ist is Sam Nicholson, owner of Xe-
non, a Hollywood-based production
company.

e “The Computer Age: Graphics
& Antmation,”” moderated by Jim
McCullaugh of Software Merchan-
dising. Panelists are: Robert Abel of
Robert Abel & Associates, Mark Al-
len of Pilot Productions, Rebecca Al-
len of the New York Institute of
Technology, David Catzel of Catzel
Thomas & Associates, Peter Conn of
Homer & Associates, Mike Cotton of
Capitol group the Tubes and Brian
Ross of Image West.

e “Fix It In The Mix: Audio &
Video Pre- & Post-Production Tech-
niques,” moderated by David
Schwartz of Mix Magazine. New
panelists are Tim Boyle of the Re-
cord Plant, Lou Casabianca of Speed
Of Light Communications, Ken Ehr-
lick of Ken Ehrlick Productions and
Jim Lautz of Positive Video.

® A Unique Vision: Artists & Di-
rectors,” moderated by Laura Foti of
Billboard. New panelists are Gerald
Casale of Warner Bros. group Devo,
Jeff Porcaro of Columbia group Toto
and director Simon Fields of Lime-
light Productions.

Saturday’s panels are:

® “An Hour Or More: The Future
For Long-Form Programs,” moder-
ated by Bruce Apar of Home Viewer

Magazine. New panelists are Jeff
Abelson of Parallax Communica-
tions and Betty Bitterman of Home
Box Office.

® “On The Beam: Satellite Deliv-
ery,” moderated by special events
producer Vicki Lynn. Panelists are:
Jack Calmes of World Show Vision
Network, Peter Gerwe of UNUSON,
Kevin Hamburger of Warner-Amex,
Nyhl Henson of Nyh! Henson Enter-
prises, Robin Rothman of Geffen Re-
cords and Gary Worth of Wold
Communications. Joseph Pelton of
Intelsat will be present via a video-
taped speech.

e “Selling The Artist: Video As
Promotion,” moderated by Adam
White of Billboard. New panelists are
Len Epand of PolyGram, Bill Gerber
of Lookout Management and Pat
Morrow of Nocturne, Inc. Mike
Greene of Atlanta’s Video Music
Channel replaces Cathy Roszell of
the same company.

® “Making The Scene: Clubs &
Campuses,” moderated by Faye
Zuckerman of Billboard. New panel-
ists are Ed King of Sound Unlimited
Systems, Dave Hershenson of the
Red Onion chain, Jack Millman of
Video Music International and Sven
Risom of Sony.

Special events will be announced
later. For more information, contact
Kris Sofley in Billboard’s Los Ange-
les office at (213) 273-7040 or Laura
Foti in New York at (212) 764-7427.
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rates or even at no charge.

Former record company staffers
by the score have set up small firms
to market video clips. service clubs,
produce and direct clips and repre-
sent artists and directors. Some rec-
ommend budgets and personnel for
various projects.

Radio station program directors
and DJs. too, are getting into the vid-
co act, and tying in with local televi-
sion  channels  to  co-produce
programs.

Some symptoms of a burgeoning
business:

Randy Hock, formerly director of
national promotion  marketing at
Arista, has gone out on his own, rep-
resenting video directors and provid-
ing marketing input to record com-
panies. He is based in New York.

Kort Falkenberg and Kimberly
Bellman, formerly in-house video
producer/director and a&r adminis-
trator. respectively. for Chrysalis.
have formed a film and video produc-

tion company, Reel Magic. in Wood-
land Hills, Calif.

Videomusic Arts, a division of Per-
kins-Hill Productions in New York,
has been formed to represent artists
and directors and provide artistic ser-
vices to the music industry.

Instant Replay. based in Coconut
Grove. Fla., has emerged as a steady
supplier of support services for those
in the field. with an emphasis on mu-
sic news on video. provided to MTV,
among others.

Music Vision, in Memphis. is a
new two-hour-per-week  television
show headed by David Less. former-
ly with Atlanta’s Video Music Chan-
nel. Other new shows start alntost
daily. with many others planned for
the coming months.

Cracken Productions, in Forest
Hills, N.Y.. offers “montage video™
for songs that have no accompanying
video. Bob Macken is marketing his
technique to record companies and tv
programmers.

Video Gems Sets Series

LOS ANGELES—Video Gems
has become the second videocas-
sette duplicator/distributor in  this
area to take on the disbursement and
copying of music programming in
Beta Hi-Fi and Dolby VHS stereo.
The firm joins Video Associates of
Los Angeles, which duplicates **Po-
lice Around The World™ in stereo
and is hoping to get limited distribu-
tion in non-traditional video outlets
for the long-playing video.

Video Gents has acquired the
exclusive marketing rights to 22 orig-
inal music features put out by Gene-
sis Home Video, Beverly Hills. Initial
releases will be “Blues 1. featuring
B.B. King and Linda Hopkins, and
“Rhythm & Blues 1. hosted by Billy
Eckstine, with performances by Ruth

extended.

retail price.

lar list price of “Oz" is $59.95.

Brown, Billy Preston and Gloria
Lynne.

The series is entitled “*America’s
Music,” with a suggested list price of
$49.95 on each hour-long video-cas-
sette. The series was taped live at
A&M Records' studio.

Joseph C. Infante, president of
Video Gems. explains that historic
footage, clips and original live perfor-
mances are used to document and
showcase American music. In addi-
tion to those two titles, jazz, folk.
country, soul and gospel programs
will be forthcoming. Patti Page,
Doug Kershaw, Razzy Bailey, Eddie
Dean, Sylvia, Jerry [ ee Lewis, Moe
Bandy. Terry Gregory and Ricky
Skaggs are slated to appear in up-
coming videos.

‘STRAWBERRY’ TIE-IN

‘0z’ Bonus From MGM/UA

NEW YORK—MGM/UA Home Video's philosophy seems to be, if
you're going to sell one videocassette, why not sell two? The company last
month offered a reduced price to distributors on the movie “*Fame™ for each
copy of “The Kids From Fame™ purchased. Now that practice has been

This month, in a promotion entitled “The Bonus Of Oz, MGM/UA will
offer distributors a special price on “The Wizard Of Oz.” For every copy of
the new “Strawberry Shortcake's Housewarming Party™ bought, distributors
may buy “Oz" at a price that will allow dealers to offer the title for a $39.95

“We think ‘Strawberry Shortcake® will be strong for Christmas,” says Saul
Melnick, vice president of sales. “It's a proven seller. and ‘Oz’ is a good title

to tie in with. We've never offered ‘Oz’ at a reduced price befare.” The regu-

SMOKEY SPOOF—British guitarist Richard Thompson shoots his first vid-
eo, “Wrong Heartbeat,” at Videowest Productions in San Francisco. Erik
Nelson directs this takeoff on rock video cliches.
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IRIFY.IN(% FEATURES COMING IN OCTOBER ON VIDEOCASSETTE!

-,

n
Columbia

| Pictures

RCA/COLUMBIA PICTURES HOME VIDEO, 2901 WEST ALAMEDA AVENUE, BURBANK, CALIFORNIA 91505
© ARTWORK AND DE SIGN 1983 RCA/COLUMBIA PICTURES HOME VIDEO. ALL RIGHTS RESERVED
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These are best selling videocassettes compiled frem
retail sales, including releases in both Beta and VHS
formats.

TITLE

Copyright Owner, Distributor, Catalog Number

48 HOURS WEEKS H
Paramount Pictures, Paramount Home Video "lfl
1139

FLASHDANCE
Paramount Pictures. Paramount Home Video 1454

JANE FONDA'S WORKOUT A (ITA)
KVC-RCA, Karl Video Corporation 042

PORKY'S
CBS-Fox Video 1149

THE OUTSIOERS
Warner Brothers Pictures, Warner Home Video 11310

AN OFFICER AND A GENTLEMAN A (ITA)
Paramount Pictures, Paramount Home Video 1467

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

BAD BOYS
Thorn/EMI 1633

THE BEASTMASTER
MGM/UA Home Video 80026

YOU ONLY LIVE TWICE
CBS-Fox Video 4526

THE VERDICT
CBS-Fox Video 1188

ALICE IN WONDERLAND (ITA)
Walt Disney Home Video 36

STILL SMOKIN'
Paramount Pictures, Paramount Home Video 2315

FIRST BLOOD @ (ITA)
Thorn/EMI 1573

DURAN DURAN
Thorn/EMI TVD 1646

MAD MAX
Vestron v-4030

AIRPLANE Hi: THE SEQUEL @
Paramount Pictures, Paramount Home Video 1489

THE TOY (ITA)
RCA/Columbia Pictures. Home Video 10538

PLAYBOY VIDEO VOLUME 3
CBS-Fox Video 6203

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox Video 6255

SOPHIE'S CHOICE @ (ITA)
CBS-Fox Video 9076

WINNIE THE POOH (ITA)
Walt Disney Home Video 025

BLADE RUNNER & (ITA)
Embassy Home Entertainment 1380

THIS IS ELVIS
Warner Brothers Pictures, Warner Home Video 11173

GREASE @ (ITA)
Paramount Pictures, Paramount Home Video 1108

STAR TREK I|-THE WRATH OF KHAN (ITA) A
Paramount Pictures, Paramount Home Video 1180 6

DISNEY'S STORYBOOK CLASSICS
Walt Disney Home Video 121

MY FAVORIE YEAR
MGM/UA Home Video 800188

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

STAR TREK: THE MOTION PICTURE A (ITA)
Paramount Pictures, Paramount Home Video 8858

LOVESICK @
Warner Brothers Pictures, Warner Home Video 20011

SATURDAY NIGHT FEVER @ (ITA)
Paramount Pictures, Paramount Home Video, 1307 A,
1113A

THE MISSIONARY
Thorn/EM! 1605

AIRPLANE! A (ITA)
Paramount Pictures, Paramount Home Video 1305

STRAWBERRY SHORTCAKE IN BIG APPLE CITY (ITA)
Family Home Entertainment, MGM/UA Home Video 338

SIX WEEKS
RCA/Columbia Pictures Home Video 91001

SAVANNAH SMILES
Embassy Home Entertainment 2058

VIGILANTE
Vestron v-4063

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

PLAYBOY VIDEO VOLUME 2 @
CBS-Fox Video 6202
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These are most popular videocassette rentals, in both
Beta and VHS formats, compiled from a survey of re-
tailers and wholesalers.

TITLE

Copynight Owner, Distributor, Cstalog Number

48 HOURS :lrizﬁ
Paramount P‘ictures. Paramount Home Video n

1139

PORKY'S
CBS Fox Video 1149

BAD BOYS
Thorn/EMI 1633

THE QUTSIDERS
Warner Brothers Pictures, Warner Home Video 11310

THE VERDICT
CBS-Fox Video 1188

SOPHIE'S CHOICE (ITA)
CBS-Fox Video 9076

HIGH ROAD TO CHINA
Warner Brothers Pictures. Warner Home Video 11309

FIRST BLOOD (ITA)
Thorn/EMI 1573

THE BEASTMASTER
MGM/UA Home Video 800226

THE TOY
RCA/Columbia Pictures, Home Video 10538

AN OFFICER AND A GENTLEMAN (ITA)
Paramount Pictures, Paramount Home Video 1467

MAD MAX
Vestron V-4030

ROAD WARRIOR @
Warner Brothers Pictures. Warner Home Video 11181

STILL SMOKIN'
Paramount Pictures, Paramount Home Video 2315

JANE FONDA'S WORKOUT (ITA)
Karl Video Corporation 042

FLASHDANCE
Paramount Pictures. Paramount Home Video 1454

FRANCES
Thorn/EMI 1621

THE FINAL COUNTDOWN
Vestron V-4047

SIX WEEKS
RCA/Columbia Pictures Home Video 91001

SAVANNAH SMILES
Embassy Home Entertainment 2058

YOU ONLY LIVE TWICE
CBS-Fox Video 4526

THE MAN FROM SNOWY RIVER
CBS-Fox Video 1233

MY FAVORITE YEAR
MGM/UA Home Video 800188

THE KING OF COMEDY
RCA/Columbia Pictures Home Video 191200

BEST FRIENDS
Warner Brothers Pictures. Warner Home Video 11265

NIGHT SHIFT
The Ladd Co.. Warner Home Video 20006

PLAYBOY VIDEO VOLUME 3
CBS-Fox Video 6203

CREEPSHOW
Laurel Show Inc./Warner Brothers Pictures, Warner Home
Video 11306

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

I, THE JURY
CBS-Fox Video 1186

DURAN DURAN
Thorn/EMI, TVD 1646

THAT CHAMPIONSHIP SEASON
Cannon Films, Inc., MGM/UA Home Video 800221

KISS ME GOODBYE
CBS-Fox Video 1217

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox Video 6355

CLASS OF '84
Vestron V-5022

AIRPLANE 11-THE SEQUEL
Paramount Pictures, Paramount Home Video 1489

THE STING II
Universal City Studios Inc., MCA Distributing Corp. 71015

BLADE RUNNER A (ITA)
Embassy Home Entertainment 1380

STILL OF THE NIGHT
CBS-Fox Video 4711

THE MISSIONARY
Thorn/EMI 1605

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Of America seal for sales of 50,000
units plus (32,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale. (Seal
indicated by ITA seal).
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® Contestants Ready: A combina-
tion game show and live concert de-
buts in New York Saturday (1) at 1:30
p.m. on Channel 7. Entitled “The
Pop 'N* Rocker Game," it is hosted
by Jon “Bowzer” Bauman of Sha Na
Na. Irene Cara and QOingo Boingo
are slated to appear in the first show.
Look for Tommy Tutone, America,
Ashford & Simpson and the Plim-
souls to appear in upcoming shows.

® Premiere Video: Alligator Re-
cords of Chicago launched its first
video clip, featuring Big Twist & The
Mellow Fellows, an R&B band. Pro-
duction and direction were headed by
Michael Dawson. The clip portrays
Twist and the fellows turning partici-
pants of a seemingly stuffy cocktail
party into R&B fanatics. It was
filmed at the Crystal Ballroom of
Chicago’s Blackstone Hotel.

e And For Another Twist: Chuck
Francour's video clip, “'Prisoner of
Rock ‘N Roll,"” was produced by
Gary Prato and Paul Brooks.

® Trick Or Treat: Astro Rock
TV’s “You Party Animal” by Robin
Diamond will premiere on music tele-
vision stations this Halloween.

® Firefighting: Kansas has com-
pleted a video clip for the song
“Fight Fire With Fire,” the single
from their latest CBS Associated al-
bum, “Drastic Measures.”"” Shot at

Videotape Rental Set
At Provi-Soir Chain

MONTREAL—Logascope  Inc.
will soon start renting videotapes
through the Provi-Soir 24-hour con-
venience store chain in Quebec.

Logascope spokesman Jean-Claude
Grunler says the move won't pose
much competition. to existing video
rental outlets, since only about 15 ti-
tles will be available through the 185-
store chain. Titles will be renewed
each month, and Logascope hopes to
garner about 20% of the Quebec
market by the end of 1984 through
this and other marketing efforts.

 Music Monitor

the Charlie Chaplin soundstage at
A&M Studios in Hollywood by di-
rector Don Orlando of Pendulum
Productions, the clip incorporates
special effects, animation and surreal
imagery.

® Just Folk: CSI Productions of
Compton, Calif. shot three clips for
Joan Baez, for release on European
television in conjunction with her
current tour. The three-camera shoot
captured Baez performing “*Warriors
Of The Sun,” **Children Of The '80s™
and "It's Over.”

Chart Repeat

Due to production difficulties,
the Videocassette Top 40 (sales
and rental) on this page is a re-
peat of the chart published last
week. Billboard will bring this in-
formation up to date in next
week’s issue.

Music Titles
From Monterey

LOS ANGELES—Monterey Home
Video, an arm of Family Home En-
tertainment, is releasing three new
music titles: the country program “A
Celebration,” “The Tubes. .. Live
At The Greek™ and *‘Boogie As-
sault,” featuring Canned Heat. All ti-
tles are an hour long and list for
$39.95.

"A Celebration™ is an hour-long
benefit concert staged at the Forum
in Los Angeles for the late country
performer/songwriter Dorsey Bur-
nett. It features Glen Campbell, Kris
Kristofferson, Tanya Tucker, Gary
Busey and Maureen McGovern.

“Live At The Greek” features
such Tubes songs as “White Punks
On Dope,” *Don't Touch Me There™
and “Remote Control."” The Canned
Heat title 1s the first from that group
and is timed to reach the market at
the same time as their new album of
the same name.

All titles are available in VHS ste-
reo and Beta Hi-Fi.

Meet The Rutles Via Pacific Arts

LOS ANGELES—It's not “The
Compleat Beatles,” but Pacific Arts
Video Records is hoping to attract
some of the same audience with its
November release “The Rutles.”

Monty Python member Eric Idle
created the comedy film, which stars
the Rutles, a nonexistent band that
looks like the Beatles, but isn't;
sounds a lot like them, but isn't; has
similar adventures; and somehow
achieves the total demolition of all
Beatle mythology, while at the same
time reminding the audience of those

times. Songs in the program include
“The Fool On The Pill,” “Your
Mother Should Go™ and *'Tragical
History Tour.™

Idle stars, along with Neil Innes,
John Halsey and Rikki Fataar.
Guests include George Harrison,
Bianca Jagger, Gilda Radner, Dan
Aykroyd, John Belushi and Michael
Palin. Directors were Gary Weiss
and Eric Idle; executive producer
was Lorne Michaels. The 70-minute
film, originally shown on NBC-TV,
will list for $59.95.

TWISTIN' THE NIGHT AWAY—BIg Twist & the Mellow Fellows in produc-

tion on the first video for their label, Alligator Records. The clip, “300

Pounds Of Heavenly Joy” from their “Playing For Keeps” LP, was filmed at
Chicago’s Blackstone Hotel.
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Pro Equipment & Services

Texas Studios Aim To Diversify
Operators Eye Music Video, CD To Avoid Slumps

By MARTHA FISCHER

DALLAS—Texas-based record-
ing studio operators are taking a hard
look at potential areas of diversifica-
tion to help them through difficult
economic periods such as the recent
recession in the music industry
nationwide.

Echoing the sentiments of many of
his competitors all over the state,
Russell Whitaker of Dallas Sound
Labs states that he will never again
rely exclusively on the recording in-
dustry, or on a single studio opera-
tion, to keep his business solvent.

“Henceforth we will offer auxiliary
services to attract business from a va-
riety of markets including feature
films, industrial movies, jingles, al-
bum production, tv commercials and
interlock sweetening,” he says.

One area of potential business that
is riveting the attention of the Texas
studio owners is the Compact Disc.
“Once it takes hold it will signal an
economic boom for the recording in-
dustry,” says Gordon Perry of Good-
night Audio, Dallas.

Les Studdard of January Sound,
Dallas, agrees: “I'm looking forward
to the Compact Disc; it’s obviously a
product that is going to have positive
implications for the studio industry.”

Michael Borvsky of Free Flow
Productions in Austin says that de-
mand is already outstripping supply.
“It’s a great concept, and soon it will
be portable, too.”

Many Texas studio operators are
also hoping to capitalize on the
mushrooming music video business.
However, they contend that a great

_number of acts will have to foot the

cost of production of their own music
video clips. "It will be the price they
have to pay for breaking into the big
time,” says Paul Christensen, presi-
dent of Omega Audio, Dallas. He
says that the introduction of the pay-
ment of residuals on the use of music
videos will eventually help some of
the groups to offset production costs.

Steve Wiener of Third Coast Vid-
eo, Austin, worries that music video
outlets like MTV are not yet turning
profits, and that the burden of paying
residuals would be tough on them,
with the ripple effect feeding back
down to the recording studios.

At the risk of hurting his own busi-
ness, which is hoping to share in the
music video recording pie, I{qghie
Meaux of Sugar Hill Studios, Hous-
ton, warns performing artists that
over-exposure to the music video me-
dium may result in a fall-off of atten-
dance at live concerts. He also argues
that it is unfair to bands to use their
video clips and not pay them
residuals.

As the feature film industry builds
in Texas, more and more recording

MANUFACTURERS REPS
WANTED

Large Manufacturer of CO
Cassettes and Cassette Tape
needs Representatives to
call on Duplicators and Cas-
sette Blank Loaders.
Territories that are open:
Southwest and North West.
Send Complete details to:

BOX 913

Billboard

1515 Broadway

New York, NY 10036

or Call:

(516) 293-1220

studios are offering film makers au-
dio-to-film and audio-to-video capa-
bilities. As Whitaker explains, “They
(film industry operators) can do all
their scoring at once at our Dallas
Sound Labs. They can start with a
spotting session in our viewing the-
atre, go off and write the score, then
come back and record it, mix it and
finish it here.”

Allied Film Labs is scheduled to
move its facilities into the Dallas En-
tertainment complex, and Whitaker
says that when this move is accom-
plished, *“It will be possible to do a
film from start to finish at the com-
plex with everything but optical
effects.”

Other areas that the Texas studios
are targeting include:

e Country music videos.

e Startup bands with relatively
small budgets for audio and video
recordings.

® Working closely with large and
small cable tv companies on the de-
velopment of music videotapes for
their markets.

® Actively soliciting labels that of-
fer contemporary Christian music.

® The production of music and
commercials for the Latin market.

The Texas studio operators feel
that additional strides can be made if
the music industry offers:

® Better written songs.

® A greater volume of artists and a
wider variety of music in the charts.

® A more realistic approach to the
business instead of the prevailing
“megadollars” attitude.

e A sharper focus on consumer
needs.

® The establishment, by a major
record label, of an a&r office some-
where in Texas.

® More local radio backing for lo-
cal artists.

Many Texas studio operators agree
that while strides are being made in
their efforts to overcome the econom-
ic malaise of the past few years, these
gains are being threatened by sky-
rocketing union fees, excessive perks
and the age-old problem of bands get-
ting their music charted.

They say that in some concert
halls, union fees for the videotaping
of live concerts have tripled. Mal-
colm Harper of Reelsound Record-
ing, Austin, charges that this attempt
to cash in on the music video produc-
tion boom is resulting in project
cancellations.

Studio operators are also charging
that some competitors are using ex-

Frank Zappa Buys
Sony Digital System

NEW YORK—Frank Zappa has
acquired a Sony PCM-3324 digital
recording system. Zappa already
owns a Sony PCM-1610 two-track
digital audio mastering system.

Zappa, believed to be one of the
few recording artists in the world to
own a complete digital system, will
use the equipment to record “Zappa,
Volume One,” an LP of orchestral
compositions, which will be released
on his own Barking Pumpkin label.
The compositions, written by Zappa
between 1968 and 1979, will be per-
formed by the London Symphony
under the direction of Kent Nagano,
assistant conductor of the Oakland
Symphony and music director of the
Berkeley Symphony.

Zappa states that his decision to
buy digital equipment was based on
the “astonishing difference between
digital and analog.”

pensive perks such as video games
and whirlpool baths to lure custom-
ers. They claim that it is wasteful and
succeeds only in jacking up the cost
of studio time.

Also troubling the studios is the
ongoing problem of groups needing
to have a hit on the audio or video
charts before being able to get
airplay.

EECO Bows Vid
Editing System

SANTA ANA, Calif—EECO
Inc. has begun full production of its
Intelligent Video Editing System
(IVES). Delivery of production units
of the system will begin immediately,
according to George Swetland of
EECO.

Swetland states that the unit is be-
ing marketed through the firm’s dis-
tributor network in the US. and
Canada. EECO distributors are lo-
cated in Los Angeles, Elk Grove Vil-
lage, 111.; Rockville, Md; Needham
Heights, Mass; Mountain Lakes,
N.J.; New York City; Portland, Ore.;
Philadelphia; Seattle, and Toronto.

The IVES system is a complete
time code video editing machine de-
signed as a self-contained package to
provide turnkey post-production ca-
pabilities. Swetland says that it offers
affordability and performance as well
as a host of user friendly features.
“The system performs precision sin-
gle-source record SMPTE, or control
track editing, and provides all the
necessary -pre- and post-edit func-
tions,” he adds.

Among the features incorporated
in IVES are:

e EECO’s VideoMaster control,
which allows the performance of sev-
en different motion control and edit
preview functions from a single
control.

e A one-button command that
performs a direct copy from the play
recorder to the record VTR, or vice-
versa.

e A one-button command that
automatically strips the record tape
with continuous SMPTE time code,
control track pulses and video black.

e An internal audio mixer and
monitor which can blend audio in-
puts from a microphone jack or an
auxilliary audio line jack with the au-
dio track of the play VTR for record-
ing on to the record VIR audio
track.

PREPARING CASH—Columbia artist Johnny Cash goes over his sheet mu-
sic with producer Brian Ahern, left, as the two prepare to record the final
track for Cash’s new LP, “Johnny 99,” at Enactron Truck Studio, Los

Angeles.

Schubert Group
Adds Innovative

GARDENA,Calif.—The  Schu-
bert Systems Group, based here, has
acquired the assets of Innovative Au-
dio Inc., in a move aimed at expand-
ing Schubert into a full-service sound
reinforcement company.

Schubert Systems was formed in
1979 by Dirk and S. Roy Schubert,
and has, in the past, provided elec-
tronics, monitors and PA systems for
such acts as Toto, Willie Nelson and
the Doobie Brothers. This season the
expanded company is on the road
with Willie Nelson, Paul Anka,
Christopher Cross and the Hollies.

According to David Morgan, the
newest partner and manager of Schu-
bert Systems, the firm develops or
customizes many of its own products,
including mixing consoles, cross-
overs, equalizers, intercoms and
snake systems. In addition, Schubert
intends to introduce its own line of
programmable mixing consoles by
1985.

The current complement of equip-
ment owned and operated by Schu-
bert Systems includes consoles by
Jim Gamble, (modified to Schubert
specifications), JBL biamped moni-
tor systems, JBL four-way phased
PA systems driven by Schubert
transformerless minimum  delay
crossovers, and Cerwin Vega Metron
amplifiers. Schubert also provides a
full range of analog and digital ef-
fects, including two new Lexicon
model 224X digital reverbs with Larc
remote controls.

JOHNNY’S MIRAGE—Southside Johnny, second from right, is a portrait in

concentration as he listens to a playback of his latest recording, “Trash It

Up,” recently released on Mirage Records. In the studio with Southside

Johnny are, from left, guitarist and associate producer Billy Rush, produc-
er Nile Rodgers, and engineer Jason Corsaro.
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A.F. Associates
Building Facility

NEW YORK-—Manhattan Trans-
fer, a recently formed company based
here, has retained A.F. Associates
Systems Division to design and build
a film-to-tape/tape-to-film facility.

According to Richard Sirinsky,
vice president and general manager
of A.F. Associates, the new facility
will house two innovative color cor-
rection suites for film-to-tape trans-
fers. These will be centered on the
Rank Cintel Mark IIIC digital tele-
cine and the Rank Ferrit magnetic
sound system. The facility’s third
suite will house a Teledyne Kine-
scope recording system for the trans-
fer of tape in all formats to 35 and 16
mm film.

Sirinsky claims that, when com-
pleted, Manhattan Transfer will be
the first facility in this country with
the ability to transfer videotape di-
rectly to 35mm negatives. He says
that the facility will also be equipped
with Ampex model VPR3 VTRs.

Tom Canavan, manager of A.F.
Associates, explains that many of the
innovative uses of equipment and
space in the new company wer¢ in re-
sponse to specific requirements stipu-
lated by Howard Burch, head of
Manhattan Transfer. Burch was for-
merly with EUE/Editel here.

Manhattan Transfer is located on
Fifth Avenue. The facility is expected
to be operational by mid-fall.

Seminar To Focus On
Sony Digital Processor

NEW YORK~—A seminar on the
use of the Sony PCM F-1 Digital
Processor in professional audio appli-
cations will be held here Wednesday
(28). The seminar, which is spon-
sored by Audio-Techniques Inc., will
be in Studio A at RCA Recording
Studios, 1133 Ave. of the Americas.

The program will include demon-
strations of the PCM F-1 in several
different systems along with presen-
tations of F-1 applications in video,
film, disc mastering, Compact Disc
and remotes. Seminar leaders will in-
clude Tom Steele of Frankford
Wayne Disc Mastering; Gus Skinas
of Sony Digital; David Smith, Audio
manager, Editel; and Tom Jung, in-
dependent producer/engineer.

Fee for the seminar is $60. Lunch
and beverages will be served to all
participants.
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By ERIN MORRIS

LOS ANGELES

At The Complex, Jive/Arista recording act
Q-Feel mixing the second single from their lat-
gst album with producers Martin Page and
Brian Fairweather. George Massenburg is
engineering . . . Joyce Kennedy istrackingher
solo LP for A&M, with Jeffrey Osborne pro-
ducing and Tom Vicari engineering. Murray
Dvorkin is seconding.

Producer Gordon Mills is mixing Tom
Jones’ upcoming album release at Britannia
Studios. Greg Venable s behind the board
_ Bill McClure is producing Delores Be-
dard, with Russ Bracher engineerng and
Kent Luck assisting . . . Shelly West laying
tracks for new LP with producers Snuff Gar-
rett and Steve Dorff. Ken Suesov is al the
console, with Bracher assisting . . . Dorff pro-
ducing Allan Frizzell’s latest effort, with
Bracher and Luck engineering.

At Mars Studio, Curtis Nolen is producing
Rockwell for Motown. Arne Frager is behind
the board . . . Dana Meyers is producing the
Spinners’ next album. Scot Skidmore is en
gineering . . . Al Daniels and Frager are co-
producing Catch for Variety International.
Frager and Skidmore are at the board.

Current activity at Eldorado Recording
Studio inciudes Burning Sensations finish-
ing mixes on their upcoming Capitol LP, with
Tom McGovern and David Jerden co-pro-
ducing. Jerden is engineering . . . Allantic art-
ist Marc Jordan cutting tracks for his upcom-
ing album. Jordan is producing with John
Capek, and Jerden is at the controls . . . A&M
act Color Me Gone is finishing its next LP with
producers David Anderle and Liam Stern-
berg. Ed Stasium is engineering.

Teena Marie is producing herself for her
first Epic LP at Larrabee Sound. Bobby

Studio Track

Brooks is engineering, with assistance from
Sabrina  Buchanek and Car Johnson

. Jimmy Jam and Terry Lewis are co-pro-
ducing Cheryl Lynn's newest LP, with Taavi
Mote at the console . . . Ron Kersey is pro-
ducing an album by Avis Harrel. Barry Ru-
dolph i3 at the board, with assistance from
Brad Coker . . . Solar recording group The
Dells has been working on its latest project un-
der the production of Reggie Calloway. The
effort 1s being engineered by Steve Hodge
with assistant  Judy  Clapp . . . Producer
Chuck Jackson has been dubbing strings for
the upcomirg Dells LP, to be released or
Larc. Carmine Rubino is engineering.

At Skip Saylor Recording, Donnie Barren
Is working an a self-produced project for City
Lights. The EP is being engineered by Jon
Gass . . . Producer lan Ainsworth is mixing
the Brat, with Ainsworth and Skip Saylor
sharing engineering duties . . . Shooter is
fracking four sides with producer Mark Cuts-
forth and engineer Tom McCauley.
ELSEWHERE

In Sausalito, Calif. at The Plant Studios,
Ron Nevison producing and engineering
Grace Slick's new solo album for RCA. Rick
Sanchez is assisting . .. Ted Nugent re-
cording and mixing his upcoming Atlantic pro-
ject. Ashley Howe is producing and engineer-
ing, with assistance  from Kevin
Eddy . Sksh Records artist Bonnie
Hayes is praducing Robin & the Rocks, with
Ann Fry engineering and Ross Williams
seconding.

Silent Treatment is recording its first EP
with producer Tom R. Duncan at Desitrek
Studios in “ortland, Ore. Doug Debrow is
engineering.

Maslering at Criteria Studios in Miami in-
cludes Gang of Four's latest EMI London re-
lease. The album was produced by Ron &

|

Howard Albert ard was mastered by Mike
fuller .. . Brian Lawrie is cutting single
tracks with procicer Mike Lewis and eng
neer Dennis Hetzendorter. Jim Sessedy is
secending.

Roma cutting iracks at Orange Entertain-
ment Center in Jrange, Calif. Bob Heinlein
is producing, witn Jim Melonakos engineer-
ing. The group s finishing an LP

Editor’s nete: All materiat for the
Studio Track coiumn should be di-
rected to Erin Morrts in Billboard’s
Nashville office.

AT AES CONVENTION

Encore For dbx Digital Tour’

NEWTON, Mass.—The profes-
sional products division of dbx will
give audiences at the upcoming Au-
dio Engineering Society convention
an encore performance of the *‘dbx
Digital American Tour 1983, ac-
cording to Lance Korthals, director
of marketing and sales for the
company.

The *“‘tour" includes a multimedia
presentation covering the advent of
dbx’s new digital audio technology.

>
—

NEW TEAM-—-Team Records artist Big Al Downing works on tracks at
Weodland Sound Studio in Mashville with new producer Ray Baker, center.
Looking on, right, is engineer Les Ladd.

It also highlights what Korthals de-
scribes as the significance of the
firm's model 700 digital audio pro-
cessor in the marketplace. Korthals
will make the presentation with the
assistance of Les Tyles, dbx's head of
engineering.

The “‘tour,” which stopped in six
major cities nationwide this summer,
will be presented several times during
the run of the AES convention. It
will be conducted at the facilities of
Studio Instrument Rentals, not far
from the New York Hilton hotel site
of the AES convention.

dbx’s model 700 Digital Audio
Processor utilizes the Companded
Predictive Delta Modulation
(CPDM) approach to digital process-
ing. Korthals explains that dbx’s aim
in designing a digital audio processor
was 10 achieve a sound quality and
dynamic range better than what is of-
fered by the PCM systems. The unit
is priced at about $5,000, and Korth-
als says that this pricing “will allow
most studios to get into digital
recording.”

Other products to be shown by dbx
at the AES convention include noise
reduction systems as well as several
products from the dbx OEM line, in-
cluding the model 2150 series of volt-
age-controlled amplifiers, the 221 se-
ries of tape noise reduction cards,
and the 321 series of satellite noise re-
duction cards. Ongoing demonstra-
tions of the entire dbx line of profes-
sional recording and broadcast
equipment will be located in the
firm’s booth on the convention floor.
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Billboard is the weekly authority on pro
sound equipment, and when the Audio
Engineers Society Convention meets

in New York October 9-12, Billboard will

be there.

Billboard is uniquely qualified to bring
editorial coverage of AES to AES—and
to thousands of readers who look to
Billboard every week for the latest news
in pro sound. An advertisement in
Billboard’s October 15 issue will reach
pro sound buyers at AES via bonus
distribution at the convention and around
the world through regular circulation.

Issue Date: October 15
Ad Deadline: September 30

For full details, contact any Billboard Sales Office around the world.

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316;
Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321,
Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641,

Sydney, Australia: 436-2033.
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Fast-paced development in all the media fields dent producers and varieties publishers from
today means rich new opportunities in the varieties 55 countries around the world.
record market. That’s why dynamic promotion is Midem 84: the impact
increasingly important in ord;r fqr professiqnals to of international promotion
:(:ggsltlrl; - and forge ahead - in this challenging Helping you enhance your public relations is also
‘ The best place to accomplish that goal is at Midem Midem’s job. At the Market, you will have direct

access to the whole range of public opinion leaders:
international journalists, radio and television spokes-
men, and other key professionals.

84 - The International Record and Music Publi-
shing Market.

Midem 84: the power Contacts and contracts - that's what Midem offers

of an international sales market you at first hand. In 1984, make your office at

Midem’s job is to stimulate the negotiations that Midem your base for new business and rewarding

will help you promote your business. You will promotional operations.

benefit from direct and easy exchange with the

varieths professionals Whp buy, sell and dlstnbu.te. For details on events scheduled, galas, Market publica- 3]
You will meet top executives from the large natio- tions and reservation of your office-stand at Midem 84, g
nal and international companies as well as indepen- simply return the Coupon below. Today. 2

MIDEM’84

* I8th International Record and Music Publishing Market
Palais des Festivals, Cannes - France - 23-27 Janvier 1984.

Please send me without any obligation, information for “Participant”. BBD
Name: Position:
Company:

Main activity of this Company:
Address:

Tél.:

Please return this coupon to:

Commissariat Général: 179, Avenue Victor-Hugo 75116 Paris (France) - Tél.: (33) (1) 505.14.03 - Télex 630.547 MIDORG
U.S. representative Harvey Seslowsky - Perard Associates (Syosset Office) 100 Lafayette Drive, Syosset, N.Y. 11791 - Tél. : (516) 364.3686 - Télex 6852011
U.K. representative Jack Kessler - International Exhibition Organisation Ltd 9 Stafford Street, London W1X 3PE - Tél.: (01) 499.23.17 - Télex 25230

www.americanradiohistorv.com
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The Music Industry

Division of the

United Jewish Appeal-
Federation of Jewish
Philanthropies Campaign
is honoring

Barbra Streisand

at its 1S8th anniversary

L 4

dinner/dance
Saturday, If you plan to attend, For further information
October 29th,1983 make your reservations | and reservations please call:
at 7:00 PM now. Due to the high John Kraushar,
Sheraton Centre demand for tickets UJA-Federation Campaign
Imperial Ballroom priority will be given to | (212) 980-1000, Ext. 176.
53rd Street & the purchasers of tables.
Seventh Avenue, The ad deadline for
New York City the Souvenir Journal

is October /th.



www.americanradiohistory.com

AUBAWIOD SUCHIBOILINWILLIOTS iDUIRA W e ‘Padigsoy SIUBIY |1y DNI IHVLY £461 5> BBl USWEN 3 PUB wIRWapRIL JN) IHYLY A9 asuad)) sapunpaifiioenuew P oowen Aq peubisep puBpaiesubua 91 iy

1SOd 310d %

G dd

sS40

(21d3) /98¢ 74 #99N-1
$}99YS 8y usamjag
SYIHLOHE AFTSI IHL

8l

S8

L8

868

Yim

(S0ig JaUIEM) 900V SHD Uaen
0J37 104 M0 00
NHOf NO113

Ll

£8

98

868

LEL

86008 dHueny
aloy9 enpipul
ALNOd INT-NVAT

98

58

S840

1168€ 048 elqunio)
Juseluey
WN-WYHM

96

868

VYo

G008 v eisly
J3)UNYH peay
SNYOUN

514

8.

€8

sS40

¥G08€-2X0 erqunio)
pi028Y JNOYIOM S,BpUo4 auef
YANO4 INVT

L.

€L

4]

866

Yo

v¢8y-108H YOu
$3)j04 xny 38e) e
1SYJ TYNIDIHO

61

868

Yim

25008 dnuepy
Z uediuelg

NVOINVYE YaNyl

9c

18

08

868

YOW

1€YG VOW
spiy A1
YHAD 0¥AdS

99

6.

868

LEL

{1852-1 soug lawiepm
saysipm Apog
L4YM3LS a0y

Sl

29

8.

868

10d

(wei3hiod) 120v-1-WHS KIndssiy
SRR
QyvddIn 430

c8

7

LL

$80

0818¢ J4 elquiniod
Aydin a1pp3
AHJYNW 31003

ve

LL

9L

1470

868

VYo

£99%-TTHY YO
199 No 18507 Ay}
YWvavy

8¢

74

868

Yo

£208-8 TV eisly
MeIRIN [B9Y By
HINYVYd WYHWYD

6.

868

LEL

9€8EZ-1 'S01g soulem
13mQ AoH
01a

St

|22

€L

86G | v 10521 WY $a0 0998€ 0D eiqumo)
uorjeuiase 0d1e)
JNIVIINYWAH IHL | 9L | IS 8G A 4 NYOM IV NIW | ¢Z2 | 82 | 62
868 | VoW L% VOW/Heayxoe|g $89 ¥058¢ 00 eiquinjo)
wnqly SENTTE
® SLIYYIHNIVIE v AINMNOf | €€ | 92 | 82
JHL ONY LI3r NYOf | 2} | LE LS —
868 | 10d (weiBAj0d) 2062-1141 PloysaIyL
868 | VM (021y) £9006 pues| MIEREYRIENT
ep sIN8 00N 3L | v | ez |(22)
® N |62 | 95 9g
11418 868 | 10d (we13K0d)1-692218 Aindsay
868 | vou £87-114v VOH ASUOW By 104 pieH SYJOM BYS
0lH ® YIWWNS WNNOG | 2L | v2 | 92
\ 4 S31V0 NHOf B 1IYH 1A¥YA | 6V | €V | GS
ot d1) | 868 | wvou 169113V ¥y
6d18 S99 (o1d3) £698¢ 74 nqey YJeq ay| Uj 33S Jey) 9k
asly 3y uo SY3904 ANNIN Z | e9|( .I.H )
ONVE 'S'0'S JHL 9 | LS _
e $80 1688¢ 04 BIqWN|o)
868 | v 6165°9-dS WY %30[9 8Y] yaung
3jluy ¥ 3 sInY 0T131S0JISIN1T | 8 | G2 | ¥2
\ 4 SNVYQY NYAHE | €€ | G €S
9¢ 419 868 | Yoo 189-1714V ¥
868 | 10d (weiBhiod) 1-0/8218 Kindsaw | SIyL
Buisso) ay) | JO 9PRI 81y SwWeal( Joamg
AUINNOD 9IS | 2 |pLL @ SOINHLAYNG | 61 | €2 | €2
268 | v 81088 1V BISLY G6d19 | 868 | vim ('s0g 1aulepm) £88€7-1 3115
uoisnyuo) JO 81e1S sanduo) u| Suyredg
SANIM IHL | ZL | 6F LS Y SAY3IH ININIYL IHL | SL | 61 r44
868 | dv0 vL221 1S jonde) 868 | VIM LLETT S0 Jaulepm
pully jo 8dsld
° NIGIVW NOuI | 24 | 2v | 08 v vz | zz|(s2)
80 2998€ 948 eiquinjo) S8 £0/8£00 €1qwnjo)
Aemyseq dn ) daay
AYMISYd | 61 | 8F 6% v AOGH3IN0T | ¥L | 9L (174
v 419 868 | vod ; 06y dS k,_% 1419 86'8 | VYOW (umojow) 19 £409 Ap109
1yaluo] sy ylim AeIS pspoo|g pio)
IN¥0ESO AMA4Ir | 6 | 05 | 8 sawvrxom | 9 | oz |(et)
Zdig | 868 | vim (eappa3) 6£209 ejog 868 | dv0 201£1-0S BOUBUY-|IN3
%007 8y ) sje)
YYWYTVHS 6 | 88 | L¥ B11S 3] YUM 8ARY N, juey
S1V) AVHIS v |1
868 | vIm  (soig ssulepy) €10y SHY Uayjen e
unooy s, Apoahianl 868 | vIm 00108 onueny
INNOA TI3N L | 9v | 9 4aums ay1 3O Aot 4
2/ | v | 81
91 418 580 v188€ 34 eIquiniod @
Y20yg ainjny Wwdg | 88 | 4w £6041 1S EJUBWY-|W3
¥OOONVH 3I843H | S | /¥ e aoueq 5,397
A 4 3IM049 GIAVA | €2 | GL 9l
:R) £0p11-ADg StJeshiy) -
ani| 866 | 710d (weidhjod) 1-692€18 0SY
1371v9 NYANYLS L 2S anjy 3utkes
e; v wavdiannng | 2Ll oe o6l

www americanradiohistorv com


www.americanradiohistory.com

arrying
heTradition

WITH 308B K NGS

¢

ABC Watermark ;‘M .

k \rm‘n T ;ﬂ...-,q -
.+ 3575 GAHUENGA- f@ww"”

555, "=
3 g§ ANGELES, "g 90(:6:3
" g,tmw&msﬁa@

" Hank WilliamsJr_ o .
photpgraphed for Aznema*rCc,Lmtry

Count&own by Lcs Teverstt.

RC Watermark

2 T i \
[SRLT: Y
'y ’
AE .
et



www.americanradiohistory.com

WAYLON TELETHONS—Escorted by Nashville sheriff Fate Thomas, Way-

A

lon Jennings makes a rare local tv appearance in support of the Labor Day

Muscular Dystrophy telethon on Nashville’s WTVP. Shown discussing

charity ball contributions for the RCA artist are, from left, WTVF anchors
Chris Clark and Brenda Blackmon, Jennings and Thomas.

Country

Things Looking Up For Indies

Small Nashville Labels See New Cause For Hope

By KIP KIRBY

NASHVILLE—Is there life outside
the majors? Yes, say the majority of
independent country record labels,
who claim that the horizon is starting
to look brighter for them. The indies,
buffeted by economic gale forces and
distribution woes over the past three
years, now think they're headed to-
ward a new period of growth and
prosperity.

Leading the list of reasons for this
optimism is the changing face of in-
dependent distribution. Almost every
label expresses the view that indie
distributors are suddenly assuming
greater interest in small labels.

“The whole picture’s shifted since
Arista and Motown pulled their dis-
tribution to the majors,” says AMI
Records president Michael Radford.
“The indie distributors are turning

Nashville Scene

Steve Wariner Changes His Sound

By KIP KIRBY

On the road recently in Durham,
N.C. to cover Record Bar’s annual
convention for its store managers and
executives, Scene has an opportunity
to see Steve Wariner for the first time
with a band. He’s had the group to-
gether for more than a year, and the
change in Wariner since switching
from quiet solo act to fronting a pow-
erhouse road band is electrifying.

Who would have
suspected that War-
iner is a pop/rocker
at  heart? Who
would have suspect-
ed that, freed from
his center-stage
stool and electric
guitar, this perform- .
er takes over a stage like a junior
Rick Springfield? His set was tight
and uncluttered by the inane be-
tween-song patter that usually breaks
up an audience’s concentration. For
someone who hadn’t seen Wariner
deviate from smooth, MOR ballads
in solo opening act appearances, the
new high-energy change is mesmeriz-
ing. This isn’t to imply Steve Wariner
doesn’t still do country; but with the
revision in his live show, he no longer
comes off like a cross between Glen
Campbell and John Denver. It’s a

Hyland Forms
Publicity Firm

NASHVILLE—Mike Hyland has
left Monument Records to form The
Hyland Company, a publicity and
public relations agency geared to-
ward the entertainment industry.
Among his clients are Country Radio
Broadcasters Inc. (which stages the
annual Country Radio Seminar),
Southside Management, Music Pub-
lishing Consultants, and radio station
WKDF’s “Reel, Rock & Row Fish-
ing Tournament.”

Hyland is a former Billboard re-
porter and has also worked for At-
lantic Records, Capricorn Records as
director of publicity, and Elektra/
Asylum Records as press manager.
He co-founded Network Ink, a Nash-
ville-based public relations firm, and
most recently served as director of
creative services for Monument
Records.

The Hyland Company’s phone
number is (615) 385-0431.

great career change, and one that
ought to win him a lot more fans out-
side his former sphere of influence.

Speaking of the Record Bar con-
vention (which also featured Earl
Thomas Conley along with Wariner
on its “country night”), Marshall
Crenshaw’s road manager Steve
Vando made more than a few ene-
mies on the evening his artist played.
Vando was rude and heavy-handed
during the afternoon with the sound
personnel handling audio for the
four-day convention, then got ugly
during the performance with a local
tv station cameraman who had come
to film a bit of Crenshaw’s set for me-
dia coverage (with Record Bar’s pri-
or approval). Vando’s abusive lan-
guage, swinging fists and unpleasant
demeanor were totally unnecessary
and detrimental to Crenshaw. Too
bad people like Vando are allowed to
set the tone for performers who
themselves couldn’t be any nicer.

*x Kk K

We know that many of you have
been holding your breaths waiting for
the sequel to “Kenny Rogers as The
Gambler.” We know that seeing him
create the leading role in a celluloid
version of writer Don Schlitz’s cele-
brated song was a highlight for you,
and that you’ve been anxiously
awaiting “Part 11.” We know that
you probably are big fans, too, of
Linda Evans, and watch her in “Dy-
nasty” every single week, and could
think of nothing better than a movie
which would pair her up with Kenny.

Ken Kragen knew all this about
you as well. So he’s got Kenny, Linda
and Bruce Boxleitner together in
“The Gambler, Part 11" airing on
CBS Monday, Nov. 28 and Tuesday,
Nov. 29. Mark those dates down. For
those of you without television sets:
go listen to “The Gambler” 45 again
and get your friends to give you cap-
sulized versions instead.

* * *

Chet Atkins, who takes a back seat
to no one on the guitar, recently al-
lowed Nashville tv station WSMV to
tape a special segment with him and
George Benson before Benson’s con-
cert at the Opry House. The usually
reserved Atkins was uncharacteristi-
cally talkative and enthusiastic as he
described his admiration for Ben-
son’s guitar and vocal talent; then
they did some informal jamming to-
gether for the cameras. Later, Atkins
asked the station for a dub of their

impromptu  performance because
he’d enjoyed it so much. Meanwhile,
Chet takes off this month to team up
with French guitarist Marcel Dadi
for a nine-city European tour in
France, Belgium, Norway and
England.

“We'll perform material like we
have on our records,” says Atkins

(Continued on page 44)

AT OCT 14 MEETING

around completely in their attitude
toward us. They're being cooperative
and courteous. They’re paying quick-
er. In fact, they seem to be making a
real effort to keep accounts paid in 60
days. It's too early to tell, but it’s be-
ginning to look like a brand new
game.”

In the past year, such labels as
Union Station, AMI, Team, Noble
Vision, Avion, BMH, Dimension,
Gervasi, Mesa, NSD, F&L, Moon
Shine, Primero, Door Knob, South-
ern Tracks and Audiograph have all
managed to chart records in country
without the benefit of major label dis-
tribution. MDJ Records was reacti-
vated by its colorful president Larry
McBride after a period of dormancy
following its meteoric launch of
supergroup Alabama.

Other independents, such as Viva
(Warner Bros.), Churchill (MCA),
Main Street (MCA), Compleat
(PolyGram) and Permian (MCA) af-
filiated themselves through p&d
deals with major labels to give a dis-
tribution edge to their product.

The road for indies, with or with-
out major distribution links, remains
inherently rocky. The majority of
their product in country reaches mid-
chart and stops. Retailers are often
reluctant to stock non-bar coded
product. However, indies still main-
tain that with the right act and/or
the right record, they can crack tight
playlists and sell product. They point
to the success of unknown group At-
lanta on MDJ, which streaked into
the national top 10 with its debut re-

lease this spring, “Atlanta’s Burn-
in' ”; to Compleat Records’ success
with Vern Gosdin, who also hit the
top 10 when still on AMI Records;
and to Lynn Anderson on Dallas-
based Permian Records.

Some labels accept their fate as art-
ist development tools whose most
successful acts will move on to major
record companies. That’s the strate-
gy of Atlanta-based Southern Tracks,
which broke Albert Coleman & the
Atlanta Pops’ “Hooked On Coun-
try” regionally and signed him to
Epic. Certain small labels, such as
Noble Vision (Jim Glaser), Mesa
(Karen Taylor-Good), Cardinal (Si-
erra) and Gervasi (Wyvon Alexan-
der), are financed primarily to launch
a particular artist’s career. Noted
Nashville producer Bob Montgom-
ery has just formed BTB Records for
singer Freddy Weller.

Other indies refuse to consider
themselves as mere launching pads.
They insist that with proper financ-
ing and product, they can develop
new talent which will stay with them.
One of these is Scott Tutt, president
of two-act Union Station Records,
who says he's been approached by
artists who were dropped from major
labels and want to release their prod-
uct through his company. Tutt says
that isn’t the route he wants to take:
“I think new acts are the way we can
attract national attention and estab-
lish ourselves.”

Three years seems to be the mini-

(Continued on page 44)

CMA Sets Elections, Awards

NASHVILLE—Awards presenta-
tions, the president’s report by Joe
Galante and the board of directors
election are scheduled for the annual
Country Music Assn.’s membership
meeting 8:30 a.m., Oct. 14 at the
Opryland Hotel. '

Awards to be made include presen-
tation of the Founding President’s
Award and separate awards to the
producers of the CMA'’s album and
single of the year. During the election
process, one director in each of 12
membership categories will be cho-
sen, along with three directors-at-
large.

Members will also vote on an
amendment to the bylaws recom-
mended by the CMA’s board of di-
rectors during the July meeting held
in Toronto. This proposal more
clearly defines criteria for CMA
membership.

The following director nomina-
tions have been made by the CMA
board; additional nominations may
be sustained from the floor at the
time of the general membership
meeting. Nominees include:

Advertising agency: Kathy Gang-
wisch, Kathy Gangwisch and Asso-
ciates, Kansas City; Jack Walz,
BDA/BBDO, Atlanta.

Artist/musician: Charlie Daniels,
the Charlie Daniels Band: Randy
Owen, Alabama; Richard Sterban,
the Oak Ridge Boys.

Artist manager/agent: Tony Con-
way, Buddy Lee Attractions, Nash-
ville; Jim Halsey, the Halsey Co. In-
ternational, Tulsa; D.J. McLachlan,
APA, New York; Jim Morey, Katz-
Gallin-Morey, Los Angeles.

Audio/video: Betty Bitterman,
HBO, New York; Reg Dunlap, Mul-
timedia Entertainment, Nashville;
Peter Kauff, DIR Broadcasting, New
York.

www.americanradiohistorv.com

Composer: Blake Mevis, Pride
Music Group, Nashville; Bob Morri-
son, Combine Music, Nashville; Ben
Peters, Ben Peters Music, Nashville.

Disc Jockey: Lee Arnold, WHN
New York; Len Bliss, WLJB Valpa-
raiso, Ind.; Dale Turner, WMC
Memphis; Lynn Waggoner, KEBC
Oklahoma City.

International: Deniss Brown, Joe
Brown Enterprises, U.S.A./Honolu-
lu/New Zealand; Mervyn Conn,
Mervyn Conn Promotions, London;
Greg Rogers, RCA  Records,
London.

Publication: Lon Helton, Radio &

Records, Los Angeles; Howard
Lander, Amusement Business,
Nashville.

Publisher: David Conrad, Almo-
Irving, Nashville; Dean Kay, Welk
Music Group, Los Angeles; Buddy
Killen, Tree International, Nashville;
Bob Montgomery, Writers House
Music, Nashville.

Record Company: Rick Black-
burn, CBS Records, Nashville; Joe
Galante, RCA Records, Nashville;
Frank Jones, PolyGram Records,

Nashville; Lynn Shults, Capitol/

EMI  America/Liberty Records,

Nashville. !
Record merchandiser:  Barrie

Bergman, the Record Bar, Durham,
N.C,; Jim Schwartz, Schwartz Bros.,
Lanham, Md.

Talent buyer/promoter: Harry

(Continued on page 44)

JOHNNY'’S JINGLES—Epic Records’ Johnny Rodriguez, third from left, lis-

tens to the playbacks of the bilingual commercials he is doing for a nation-

al beer company. With Rodriguez are, left to right, Amy Buske, assistant

producer, Backer & Spielvogel advertising agency; Tom Griffith, music di-

rector for the agency; Stanley Kahan, Sherman & Kahan Assocs., develop-
er of the tracks for the spots; and Ray Baker, producer.
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TITLE—Artist (Producer?
Writer, Publisher, Licensee, Label & Number (Dist. Label)

NEW LOOKS FROM AN OLD LOVER-8. Thomas

(P. Drake) AT
G. Thomas, Lathan, R. Lane; Honey Man/Tree, BMI Patewood,
ASCAP; Cleveland International 38-03985 (CBS)

DON'T YOU KNOW HOW MUCH | LOVE YOU—Ronnie
Milsap (R. Milsap, T. Collins)

D.E. Williams, M. Stewart; Kelso Herston, R. Milsap, T. Collins, BMI;
RCA PB-13564

PARADISE TONIGHT—Charley McClain & Mickey Gilley (Chucko
Productions)

M. Wright, B. Kenner; Unart/Land Of Music/Blue Texas, BMI; Epic 34-
04007

WHAT AM | GONNA DO—Merle Haggard (R. Baker, M.
H. d
Ma.g}%:;g)ard; Shade Tree, BMI; Epic 34-04006

NOBODY BUT YOU—Don Williams (J. Jarrard, J.D. Martin)
D. Wilfiams, G. Fundis; Alabama Band/Music Corp. of America {(MCA),
ASCAP, BMI; MCA 52245

HIOW COULD I LOVE HER SO MUCH—Juhnny Rodriguez (R.
Albright,

H. aguﬂgh; Keiso Herston, Boquillas Canyon/Atlantic, BMI; Epic 34-
03972

SCARLETT FEVER—Kenny Rogers (M. Dekle)
K. Rogers; Welbeck, ASCAP; Liberty 1503

LADY DOWN ON LOVE—alabama (H. Shedd, Alabama)
R. Owen; Maypop/Buzzherb, BMI; RCA 13590

SOMETIMES | GET LUCKY AND FORGET—Gene watson (R.
Reeder, G. Watson)

E. Rowell, B. House; Blue Creek/Booth & Watson/On The House, BMI;
MCA 52243

TOO HOT TO SLEEP—Louise Mandrelt (E. Kilroy)
R.C. Bannon, J. Bettis; Warner-Tamerlane /Three Ships/John Bettis,
ASCAP; RCA 13567

YOU GOT A LOVER—Ricky Skaggs (R. Staggs)
S. Russell, Shake Russell/Bug, BMI; Epic 34-04044

BABY WHAT ABOUT YOU—crystal Gayle (J. Bowen)
J. Leo, W. Waldman; Elektra/Asylum/Mopage Cotillion/Moon & Stars,
B8MI; Warner Bros. 7-29582

ISLANDS IN THE STREAM—Kenay Rogers With Dolly Parton
{B. Gibb, K. Richardson, A. Galuten)

B. Gibb, R. Gibb, M. Gibb; Gibb Brothers, Unichappell, Admin./ BMI;
RCA 13615

WHY DO WE WANT WHAT WE KNOW WE CAN'T
HAVE—Reba McEntire (D. King, D. Woodward)

J. Kennedy; Kings X/Reba McEntire/Multimedia (Multimedia Group),
ASCAP; Mercury 8126327

FLIGHT 309 TO TENNESSEE—Shelly west (S. Garrett, S. Dorff)
R. Scott; Peso/Mighty, BMI; Viva 7-29597

THE WIND BENEATH MY WINGS—cary Morris (J. Bowen)
L. Henley, J. Silbar; Warner House of Music, BMI/WB Gold, ASCAP,
Warner Bros. 7-29532

MIDNIGHT FIRE—Steve Wariner (M. Wilson, T. Brown)
L. Aaderson, D. Gibson; Old Friends/Silverline, BMI; RCA 13588

gH?T | LEARNED FROM LOVING YOU—Lynn Anderson (M.
K
R.agmith, J. Hooker; WB/Russelt Smith, ASCAP; Permian 82001

IF IT WAS EASY—€d Bruce (T. West)
L. Kingston, H. Sanders; Window, BMI; MCA 52251

HOLD ON, I’'M COMIN’—waylon Jennings & Jerry Reed (R. Hall,
C. Moman)
1. Hayes, D. Porter; trving/Cotillion, BMI; RCA 13580

§0MEB¢?DY'S GONNA LOVE YOU—Lee Greenwood (J.
tehfiel

Druczokl? R.) Van Hoy; Cross Keys/Unichappell /Van Hoy, ASCAP/BMI;
MCA 52257

GUILTY—The Statler Brothers (). Kennedy)
H. Reid, D. Reid; American Cowboy, BMI; Mercury 812-988-7

WILD MONTANA SKIES—John Denver & Emmyloy Harris (J.
Denver, B. Wyckoff)
). Denver; Cherry Mountain, ASCAP; RCA 13562

(?'I‘IE OF A KIND PAIR OF FOOLS~Barbara Mandrell {Tom
ollins)

R.C.";Sannun, 1. Bettis; Warner-Tameriane/Three Ships/John Bettis,
BMI/ASCAP, MCA 52258

LOU PUT THE BEAT IN MY HEART—Eddie Rabbitt (D.
1

D.aP?zi)mmer, R. Giles; Malven/Cottonpatch/Dajamus, ASCAP; Warner
Bros. 7-29512

ANYBODY ELSE'S HEART BUT MINE—Terri Gibbs (R. Hall)
W. Aldridge; Rick Hall, ASCAP; MCA 52252

{'M ONLY IN IT FOR THE LOVE—john Conlee (B. Logan)
D. Aflen, K. Brooks, R. Van Hoy; Posey/Golden Bridge/ Unichappell /Van
Hoy, BMI/ASCAP; MCA 52231

YOUR LOVE SHINES THROUGH—Mickey Gilley (J.E. Norman)
W. Holyfield, G. Nichoison; United Artists/ides Of March/Jensong,
ASCAP; Epic 34-04018

TENNESSEE WHISKEY—George Jones (B. Sherrill)
D. Dillon, L. Hargrove; Hall-Clement/Algee, BMI; Epic 34-04082

AFTER YOU—0an Seals (K. Lehning)
P.R. Battle, B. Jones, C. Waters; Tree/Cross Keys (Tree Group),
BMI/ASCAP; Liberty 1504
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TITLE—Artist (Producer?
Writer, Publisher, Licensee, Label & Number (Dist. Label)

THE LADY, SHE'S RIGHT—Leon Everette (R. Dean, L. Everette)
C. Ryder; V. Haywood, Window, BMI; RCA 13584

NIGHT GAMES—Charlie Pride (N. Wilson)
N. Wilson, B. Mevis; Royalhaven, BMI/G.1.D., ASCAP, RCA 13542

BABY | LIED-Deborah Allen (C. Calello)
D. Alten, R. Bourke, R. Van Hoy; Posey/Unichappell/Van Hoy, BMI; RCA
13600

THE BOY GETS AROUND—sylvia (1. Collins)
R. Fleming, D. Morgan; Tom Collins, BMI; RCA 13589

LONELY BUT ONLY FOR YOU-—sissy Spacek (R. Crowell)
R. Bourke, C. Black, K.T. Oslin; Chappell ASCAP/Tri-Chappell, SESAC;
Atlantic America 7-99847

HOLDING HER & LOVING YOU—Earl Thomas Conley (N.
Larkin, E.T. Conley)
W. Aldridge, T. Braefield; Rick Hall, ASCAP; RCA 13596

WHY DO | HAVE TO CHOOSE—willie Nelson (C. Monan)
W. Nelson; Willie Nelson, BMI; Columbia 38-03965

THE MAN IN THE MIRROR—Jim Glaser (D. Tolle)
T. Arata; Grandison/Hacienda, ASCAP; Noble Visions 103

HIGH COST OF LEAVING—Exile (B. Killen)
J.P. Pennington, S. LeMaire,M. Gray; Chinnichap, BMI; Epic 34-04041

A LITTLE GOOD NEWS—Anne Murray (J.E. Norman)
Black, Bourke, Rocco, Chappell/Bibo, ASCAP; Capitol 5264

OUTSIDE LOOKIN' IN—Bandana (S. Cornelius, M. Daniel,
Bandana)
L. Wilson, J. Fox; Stan Cornelius/Hoosier, ASCAP; Warner Bros. 7-29524

MOVIN' TRAIN—The Kendalls (B. Mevis)
T. Rocen, C. Black; Bibo (Welk Music)/Chappell, ASCAP; Mercury 814-
1957

STRONG WEAKNESS—The Bellamy Brothers (J. Brown, D.
Bellamy, H. Bellamy)

D. Bellamy; Bellamy Brothers/Famous, ASCAP; Warner/Curb 7-29514
LET'S GET OVER THEM TOGETHER-Mce Bandy (Featuring
Becky Hobbs) (R. Becker)

C. Craig, K. Stegall, Screen Gems-EM|/Blackwood, BMI; Columbia 38-
03970

STRANGER AT MY DOOR-Juice Newton (R. Landis)

K. Chater, R. Bourke, C. Black; Chappell, ASCAP/Unichappell, BMI;
Capitol 5265

DON'T COUNT THE RAINY DAYS—Michael Martin Murphy
JE N

S. Carezrgr:,mx. Holyfield, Tree/Ensign/United Artists/Ides Of March,
BMI/ASCAP; Liberty 1505

WHEN THE NEW WEARS OFF OUR LOVE—The Whites (R.
Ski
P. acgrgz); Black Sheep, BMI; Warner/Curb 7-29513

TELL ME A LIE-Janie Fricke (B. Montgomery)
B. Wyrick, M. Buckins; R. Hall, ASCAP/Fame, BMI; Columbia 38-04091

DIXIE DREAMING—Atianta (M. Bogdan, L. McBride)
J.F. Gilbert; Texas Tunes, BMI; MDJ 4832

BABY I'M YOURS-—Tanya Tucker (D. Malloy)
V.A. McCoy; Blackwood, BMI; Arista AS1-9046-SB

HEARTACHE TONIGHT—Conway Twitty (C. Twitty, J. Bowen)
D. Henley, G. Frey, B. Seger, J.D. Souther; Cass County/Red
Cloud/Gear/Ice Age, ASCAP; Warner Bros. 7-29505

HEY BARTENDER—Johnny Lee (). Bowen)

F. Dixon; EI Camino, BMI; Full Moon 7-29605 (WEA)

A FIRE | CAN'T PUT OUT—George Strait (B. Mevis)
D. Staedtler; Music City, ASCAP; MCA 52225

KISS ME DARLING—Stephanie Winslow (R. Ruff)
S. Winslow; Checkmate, BMI; Oak 1060

BLACK SHEEP—John Anderson (). Anderson, L. Bradiey)

D. Darst, R. Aitman; Al Gallico/Algee/John Anderson, BMI; Warner Bros.

7-29497

HOUSTON gMEANS I'M ONE DAY CLOSER TO YOU)-
Larry Gatlin & The Galtin Brothers Band (J. Crutchfield, L. Gatlin)
L. Gatlin; Larry Gatlin, BM; Columbia 38-04105

YOU'RE GONNA RUIN MY BAD REPUTATION—Ronnie
McDowell (B. Killen)
). Crossan; Tree, BMI; Epic 34-03346

BREAKIN' DOWN—waylon Jennings (W. Jennings)
). Rainey; Glentan, BMI; RCA 13543

WILDWOOD FLOWER—Roy Ciark (R. Clark)

A.P. Carter; Peer International, BM3; Churchill 34025 (MCA)

GOIN’ DOWN HILL—John Anderson (F. Jones, J. Anderson)
).D. Anderson, X. Lincoln; John Anderson, BM{; Warner Bros. 7-29585

LOVING YOU HURTS—Gus Hardin (R. Hall)
A. Aldridge, C. Richardson; Muscle Shoals Sound, BMI; RCA 13597

}:.'?VER)S ON THE REBOUND—)ames & Michael Younger (R.
ce
F. ill([:uhayr, G. Timm; Old Friends, BMI; MCA 52263

DON’T CALL ME—Karen Taylor-Good (T. Sparks)
K. Taylor-Good, Berke, Sparks; Bil-Kar, SESAC; Mesa 1115 (RSD)
LET'S FIND EACH OTHER TONIGHT—Jose Feliciano (R.

Jarrard, ). Feliciano)
). Feliciano; Jobete/Deedle Dytle, ASCAP; Motown 1674

POOR SIDE OF TOWN-Joe Stampley (R. Baker)
J. Rivers, L. Adler; EMP, BMI; Epic 34-03366

FLAMES—Brice Henderson (S. Tutt)
M. True; Good Token, ASCAP; Union Station 1003
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Survey For Week Ending 10/1/83

TITLE—Artist (Producer?
Writer, Publisher, Licensee, Label & Number (Dist. Labei)

WAY DOWN DEEP—vern Gosdin (B. Mevis)
M.D. Barnes, M.T. Barnes; ATV/Hookit, BMI; Compleat 108 (Polygram)

EVERY BREATH YOU TAKE—Rich Landers (8. Fisher)
Sting; Magnetic/Reggatta/lllegal, BMI; AMI 1316 (NSD)

| WONDER WHERE WE'D BE TONIGHT—vern Gosdin (B.

Mevis)
V. Gosdin, J. Sales: Hookit, BMI; Compleat 2081 (Polygram)

DREAM BABY (HOW LONG MUST | DREAM)—Lacy J.
Dalton (B. Sherrill)
C. Waiker; Combine, BM1; Columbia 38-03926

P}‘IAVE)I GOT A HEART FOR YOU—Chantilly (L. Morton, D.
o

K. ggt:[g‘all, M. Morrow; April, ASCAP/Blackwood, BMI; F & L 527
QUEEN OF MY HEART—Hank williams, Jr. (J. Bowen, H.
Williams, Jr))

H. Williams, Jr.; Bocephus, BMI; Warner/Curb 7-29500

KEEPIN' POWER—Crystal Gayle (A. Reynolds)
R. Cook, B. Wood; Roger Cook/Chriswood, BMI; Columbia 38-04093

STILL IN THE RING—Tammy Wynette (G. Richey)
M. Garvin, B. Jones; Tree,BMI/Cross Keys, ASCAP; Epic 34-04101

I'M RAGGED BUT I'M R|GHT—Juhnny Cash (B. Ahern
Not Listed; Song Of Cash, ASCAP; Columbia 38-04060

DANCE LITTLE JEAN—Nitty Gritty Dirt Band (N. Putnam)
J. Ibbotson; Unami, ASCAP; Liberty 1507

DIDN'T WE DO IT GOOD—Brenda Lee (J. Crutchfield)
B. Rice, M.S. Rice; Swallowford/April, ASCAP; MCA 52268
DIET SONG—Bobby Bare (B. Bare)

S. Siverstein; Evil Eye, BMI; Columbla 38-04092

ANYTIME YOU'RE READY—Narvei Felts (J. Morris)

J. Foster, J. Morris, M. Severs; J. Morris/Jerry & Bill, BMI/J. Foster,
ASCAP; Evergreen 1011

THE LETTER—Ronnie Reno (W. Carson )
W. Carson; Rosebridge, BMI; EMH 0024

(BAEY, WHEN YOUR HEART BREAKS DOWN—Kix Brooks
D. t;
K. Brg:k)s; Golden Bridge, ASCAP; Avion 103

AIN'T YOUR MEMORY GOT NO PRIDE AT ALL-Ray
Charles (R. Charles)

R. Lane, R. Porter, B. Jones; Tree, BMI/Cross Keys, ASCAP; Columbia
38-04083

THE SIGN OF THE TIMES—Donna Fargo (S. Silver)

D. Fargo; Prima-Donna, BMI; Columbia 38-04097

NOTHIN' BUT YOU—Steve Earle & The Dukes (R. Dea, P. Carter)
S. Earle; High Chaparrat, ASCAP; Epic 34-04070

IF YOU BELIEVE—John Schneider (M. Stanton)

M. Stanton; Kari Lee, ASCAP; Scotti Bros. 4-04064

LE_T'S SING ABOUT LOVE—Big Al Downing (T. Bongiovi, L
g?lx.n)nuwning, L Quinn; Mataphor, BMI; Team 1003

YOU'VE GOT THAT TOUCH—Lloyd David Foster (B.
Montgomery)

T. DuBois, D. Robbins; Warner House Of Music, BMI/WB Gold, ASCAP;
MCA 52248

LOST IN THE FEELING—Conway Twitty (C. Twitty, J. Bowen)
L Anderson; Old Friends, BMI; Warner Bros. 7-29636

HOT TIME IN OLD TOWN TONIGHT—Me! McDaniel (H.
McCullough)
H. McCullough; Bibo/Partnership/Welk, ASCAP, Capitol P-B-5259

E\I“ER!_THIHNG FROM JESUS TO JACK DANIELS-Tom T.
¢ At(lg}.s' c.ae.r)’.; Halinote, BMI; Mercury 8128357

SHOT FULL OF LOVE-Nitty Gritty Dirt Band (R. Landis)
B. McDill; Hall-Clement, Welk Music Group, BMI; Liberty 1433

A COWBOY’'S DREAM-—wmel Tillis (H. Shedd)
C. Miller, ). Bowman; Sawgrass, BMI; MCA 52247

A FREE ROAMIN' MIND-—Sonny James (H. James)
C. Smith,S. James; Marson, BMI; Dimension 1045

IT AIN'T REAL (IF IT AIN'T YOU)—Mark Gray (8.
Montgomery, S. Buckingham)

M. Gray, F. Setser; Irving/Down N’ Dixie/Face The Music/Warner-
Tamerlane, BMI;-Columbia 38-03893

EYES OF A STRANGER—David wills (B. Mevis)
S. Davis; Dick James, BMI; RCA 13541

LOVE THE ONE YOU’RE WITH—Brentwood (R. Alves)
S. Stills; Gold Hills, ASCAP; Hot Schatz 0051

LOVE SONG-The Oak Ridge Boys (R. Chancey)
S. Runkle; Youngun, BMI; MCA 52224

HONKY TONK CRAZY—~Tommy Bell (T. DeVito)

g.l[;iﬂun, F. Dycus; Tree, BM!/Golden Opportunity, SESAC; Gold Sound
0

SOUTHERN WOMEN—Owen Brothers (M. Daniel, ). Dowell)

K. Blazy, M. Hiter, J. Mohead; New Albany,/Protones, BMI; Audiograph
45-470

HE'S A HEARTACHE (LOOKING FOR A PLACE TO

HAPPEN)—Janie Fricke (B. Montgomery)
J. Silbar, L. Henley; Bobby Goldsboro, Warner Bros. Gold Music,
| ASCAP/House Of Gold, BMI; Columbia 38-02899

(O Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). & Recording Industry
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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In this age of plastic,
Hank Williams, Jr. remains
a Man Of Steel.

While others mold their
tunes to changing fashions,
Hank continues to farge
his own musical path.

Man 0f Steel is Hank’s
latest album, igniting radio
and retail with “Queen Of
My Heart,” the first single.

Featuring
“Queen Of My Heart 2o

“Lovesick Blues” (with Leon Redbone)

“Orange Blossom Special™
“Now | Know How George Feels”

Produced and Recorded by Jimmy
Bowen and Hank Williams, Jr. for
Jimmy Bowen Productions. Inc.

Shipping September 28 on
Warner/Curb Records and
Cassettes, and in the 6 x12
cassette package, which features
liner notes and special graphics at
no additional cost.
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® Continued from page 41

with his shy grin. "We'll do each oth-
er's songs and tell a few jokes—if the
crowds understand Enghsh.” (It they
don't, Chet, better leave the jokes to
Marcel.) At the conclusion of the
tour, Atkins will conduct a guitar
seminar for the Chet Atkins Guitar
Appreciation  Soctety. a  London-
based tan club organization now in
its third year of existence.

Have you been wondering what's
happencd 1o Gary Stewart? He and
Dean Dillon are no longer an RCA
duet; and we can’t recall the last time
we got a Gary Stewart solo LP across
our desks for review. We miss his
music; and though we don’t know
what he’s been up to lately, we do
know that he was slated to appear
Sept. 22 on *Nashville Now,” the
Nashville Network’s mightly live ca-
ble program with Ralph Emery. (If
we can’t have records, we suppose
we'll have to settle for tv.)

Nashville Scene

*x Kk K

The True Story Of How Eddie
Rabbitt Wrote “Drivin® My Life
Away”: “We got a call from someone
in L.A. who asked us 1l'we'd write a
song for the motion picture, "Roa-
die," " recalls Rabbitt. “A driving
kind of song, not particularly a truck
driving song or a car driving song,
but a song thai was just simple . ..
about driving. It’s not easy writing a
song about driving without mention-
ing a truck, a car or a bus. but three
days later we wrote what we thought
was a great song. ‘Drivin® My Life
Away’ sounded so good to us that we
decided to include it in the *‘Horizon’
album, even though originally it was
a side project.”

The True Story Of How Eddie
Rabbitt Wrote *“Someone Could
Lose A Heart Tonight”: “We wanted
a type of “Halloween-Valentine™ kind
of song—spooky but romantic. Until
we got 1t right it always sounded like

Warner Bros. Unveils
Oct. Marketing Program

NASHVILLE A special market-
ing program will tic Warner Bros.
country releases mto “Country Mu-
sic Month,™ as well as into NARM's
“Discover Country™ theme running
during the month ot October.

The sales program will ofter dis-
counts to accounts, supported by an
advertising effort spotlighting 10 dif-
terent Warner country titles. Also in-
volved will be a display contest for
national accounts. with prizes to in-
clude a video camera and an expense-
paid trp to next vear's Fan Fair in
Nashville.

Warners’ CMA month program
will give 5% discounts on initial or-
ders of the following new product:
Shelly West's “Red Hot,™ Flank Wil-

Movie Theatre Push
Using Alabama Videos

NASHVILLE—In conjunction
with Alabama’s current tour sched-
ule, RCA Records is purchasing ad-
vertising time in mall-area movie the-
atres to show the band's two videos,
“The Closer You Get" and “Dixie-
land Delight.” The cinema campaign
will be used before, during and after
Alabama concert appearances in spe-
cific markets and will tie in with mall
retail outlets to promote the group's
LP catalog.

FEATURES
COUNTRY MUSIC

% Jack Greene

* Ray Pennington
s Ronnie Reno
% Jesse Shofner

* Billy Walker

48 Music Sq. East
Nashville TN 37203
(615) 255-3009

John Andcerson’s “All The People
Arce Talkin’,” Gail Davies’ "What
Can 1 Say,” Emmylou Harns
“White Shoes.” T.G. Sheppard’s
“Slow Burn,” Gary Morris” "Why
Lady Why,” Johnny Lee’s "Greatest
Hits™ and Crvstal Gayle's "Cage The
Songbird.”

The sales program begins Oct, 10
(the date of the annual CM A Awards
Show) and runs through Nov. I1.
Promotional materials will include

CMA Meet Set
For Oct. 14

® Continued from page 41
(Hap) Peebles, Harry Peebles Agen-
¢y, Kansas City; C.K. Spurlock, KS
Productions, Nashville; Joe Sullivan,
Sound Seventy Corp., Nashville.

Directors-at-large: Sal Chiantia,
National Music Publishers’ Assn.
New York; Tom Collins, Tom Col-
lins Productions, Nashville; Jim Fog-
lesong, MCA Records, Nashville;
Chuck Kaye, Warner Bros. Music,
Los Angeles; Sam Lovullo, Gaylord
Programming Services, Los Angeles:
Harold Moon, PRO Canada. Toron-
to; Stan Moress, Scotti Bros. Artists
Management, Santa Monica. Calif;
Ralph Pecr, Peer-Southern Organi-
zation, Los Angeles: Cliffie Stone,
Cliffie Stone Productions, Los Ange-
les; Bill Utz, Steele & Utz, Washing-
ton; Roy Wunsch, CBS Records,
Nashville.

Proxy forms have been mailed out
to all CMA members.

COUNTRY QUEENS—Loretta Lynn, guest host Brenda Lee, and Kitty Wells
sit centerstage to field questions from the studio audience during a live
telecast of “Nashville Now” on The Nashville Network.

www americanradiohistorv com

Jack the Ripper was on the loose.”

Jamborce USA in Wheeling, W
Va., now celebrating its 50th anniver-
sary. has issued a beautitul commem-
orative edition book chronicling the
history of its longtime country music
tradition.  With pictures. historical
tidbits and biographical information,
i's a wonderful behind-the-scenes
look at an event which has drawn
more than 5 million fans to its weekly
Saturday night broadcasts.

New  Mercury/PolyGram group
Savannah was very visible during
Georgia Music Week festivities, sing-
ing at the Univ. of Georgia football
game backed by the college’s 100-
plus-member  orchestra.  Savannah
also performed at Lake Lanier out-
side Atlanta with Albert Coleman's
Atlanta Pops, as well as at Bill
Lowery's annual  Georgia Music
Week party, where the tive-piece
band was made honorary citizens of
Hot'Lanta. Savannah’s debut single
for Mercury is "Back Street Ballet.”

*x x x

Loretta Lynn has reportedly bro-
ken an all-ime attendance record at
the Yellowstone Exhibition Fair in
Billings. Mont.. drawing more than
20,000 people to a two-show engage-
ment there. And Alabama, which
thrives on breaking boxotfice figures
everywhere it plays, supposedly drew
atotal of 16,851 fans to the Mid-State
Fair in Paso Robles, Calit,, which has
a capacity of only 15,506, for a “"near-
record gross.” Let's see, if Alabama
drew 16.000 fans to a place that only
held 15,000. wouldn't that qualify as
more than a “near-record gross'?

EMH Records in Nashville has
chartered a paddle-wheel riverboat
tor a Cumberland River cruise with
tunch and entertainment for Thurs-
day. Oct. 13. beginning at noon. It's
EMH’s way of saluting CMA Week
in Nashville, and it plans to showcase
Jack Greene, Ronnie Reno, Ray
Pennington, Billy Walker and Jesse
Shofner along with the New Jolly
Greene Giants on the two-hour sail.

Glen Campbell flew into Nashville
a couple of weeks ago to sing a duet
for Mel Tillis’ second album since re-
signing with MCA Records. Harold
Shedd (who's also working on Ala-
bama’s next LP) is producing the
project.

And here's this week's favorite
quote, which was uttered in all seri-
ousness by a finalist in the recent
Miss America Pageant. Said the
wide-eyed  charmer, when asked
about her career hopes: “The thrill of
performing on the Grand Ole Opry
would be second only to the thrill of
singing here tonight on this stage.”
It’s the first time in our memory that
a Miss America contestant  has
named the Opry as a goal; wait ‘til
Roy Acuff hears about this! (P.S. No.
she didn't win.)
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Hot Country LPs.

ARTIST
Titie, Label & Number
(Dist. Label)

MERLE
HAGGARD
AND WILLIE

NELSON
Poncho And Lefty, Epic FE
7958 CBS

ALABAMA
The Closer You Get. RCA
AHL-1-4663

RONNIE MILSAP
Keyed Up, RCA AHL1-4670 RCA

LEE GREENWOOD

Somebody's Gonna Love
You, MCK

T.G.SHEPPARD
T.G Sheppard's Greatest
Hits, Warner/Curb 23841
WILLIE NELSON
WITH WAYLON
JENNINGS

Take It To the Limit,
Coiumbia FC 38562
EARL THOMAS
CONLEY

Don't Make 1t Easy For
Me, RCA AHL1-4713

KENNY ROGERS
Eyes That See In the Dark
RCA-AFLI 4697 (RCA)

DAVID ALLAN COE
Castles In The Sand,
Columbia FC 38535

SYLVIA
Snapshot, RCA AHL1-4672 RCA

DOLLY PARTON
Burlap & Satin, RCA
AHL1-4691

THE BELLAMY
BROTHERS

Greatest Hits, Warner/Curb
26397-1

HANK WILLIAMS
JR.

Hank Wrihams Jr's
Greatest Hits, Elektra/Curl
WEA

THE OAK RIDGE

BOYS @
American Made, MCA 5390

BARBARA
MANDRELL

Spun Gold, MCA 5377
THE STATLER
BROTHERS

Today, Mercury 812-184-1

GEORGE JONES
Shine On, Epic FE 38406

B.J.THOMAS
New Looks, Cleveland
International FC 38561

ALABAMA A
Mountain Music, RCA
AHL1-4229 RCA

SHELLY WEST
West By West,
Warner/Viva 23775

JOHNNY LEE

Hey Bartender, Full
Moon/Warner Bros. 23889 WEA

JANIE FRICKE
1t Ain't Easy, Columbia FC
38214 cB

MERLE HAGGARD
That's The Way Love Goes,
Epic FE-38815 CB:

RICKY SKAGGS
Highways And Heartaches, eh

Epic FE 37996
JOHN CONLEE

John Conlee’s Greatest
Hits, MCA 5406 MCA

WAYLON JENNINGS
It's Only Rock & Roll, RCA
AHL1-4673

JOHN CONLEE
In My Eyes MCA 5434

WILLIE NELSON A
Always On My Mind,
Columbia FC 37951
ALABAMA A

Feels So Right, RCA AHL1

3930 RCA

MCA

WEA

€8S

RCA

C8S

RCA

MCA

POL

CBS

CBS

WEA

(MCA)

CBS

HANK WILLIAMS JR
Strong Stuff, Elektra/Curly
60223 WEA

JOHN ANDERSON
Wild And Blue, Warner

Bros. 23721 WEA
RONNIE

McDOWELL

Personaliy, Epic FE 38514 CBS
THE WHITES

0Oid Familiar Feeling,

Warner/Curb 2387 WEA
DON WILLIAMS

Yellow Moon, MCA 5407  MCA
CRYSTAL GAYLE

Crystal Gayle's Greatest

Hits, Cotumbia FC-38803  CBS
LACY J. DALTON

Dream Baby, Columbia FC
38604 CBS
CONWAY TWITTY

Lost in The Feeling,

Warner Bros. 2386 WEA

This Week
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ARTIST
Title, Label & Number
Dist. Label

CHARLIE DANIELS
A Decade Of Hits, Epic FE
38795 CBS

JUICE NEWTON
Dirty Looks Capital ST-
12294

WILLIE NELSON
Tougher Than Leather,

Columbia QC 38248 CBS
CHARLY McCLAIN
Paradise, Epic FE 38584  CBS

MARTY ROBBINS

A Lifetime Of Song 1951-

1982 Columbia C2-38870 (CBS)
JOHNNY

RODRIGUEZ
For Every Rose Epic FE-
38806

VERN GOSDIN

i You're Gonna Do Me
wrong (Do It Right),
Compleat CPL-1-

LEE GREENWOOD
Inside Qut, MCA 5304

GUS HARDIN
Gus Hardin, RCA MHL1-
8603

POL

MCA

MOE BANDY
Devoted To Your Memory
Columbia FC-38726

WILLIE NELSON A
Greatest Hits, Columbia KC
237542 CBS

(cBS

ALABAMA A
Mg Home's In Alabama
A AHL1-3644 RCA

CRYSTAL GAYLE
True Love, Elektra 60200 WEA

MERLE HAGGARD
Gomg Where The Lonely
pic FE 38092

GENE WATSON &

THE FAREWELL
PARTY BAND

Sometimes 1 Get Lucky,
MCA 5384

ED BRUCE

You're Not Leavin,
Tonight, MCA 541

KENNY ROGERS
\{Ig ve Gol Tonight, L|ber1y

SISSY SPACEK
Hangin' Up My Heart

CBS

Here
MCA

Attantic/America 7-90100 WEA |

THE KENDALLS
Movin’ Train Mercury 812-
779-1 (Pol)

GUY CLARK

Better Days, Warner Bros
23880 W

CHARLEY PRIDE
N|§ht Games RCA AHLI
4822

(RCA)
MICKEY GILLEY
Fool for Your Love, Epic
FE 38583

KENNY ROGERS A
Greatest Hits, Liberty LOO
1072 CAP

LYNN ANDERSON
Back, Permian PR-8205

LOUISE MANDRELL
Too Hot To Sleep RCA
AHL1-4820

RICKY SKAGGS
Waitin' For The Sun To
Shine, £pic FE 37193

TERRI GIBBS
Over Easy MCA 5443

GEORGE STRAIT
Strait From The Heart
MCA 5320 MCA

NITTY GRITTY DIRT

BAND
Let's Go, Liberty 51146

THE OAK RIDGE

BOYS A

Greatest Hits, MCA 5150 MCA
DAVID FRIZZELL

On My Own Again, Viva

23868

LOUISE MANDRELL
g(li%sle-Up. RCA MHL 1

MCA

(RCA)

CBS

(MCA)

CAP

RCA

EARL THOMAS
CONLEY
Somewhere Between R‘ght
And Wrong, RCA AHL-

4348 RCA
WILLIE NELSON A
Stardust, Columbia JC
35308 CBS

BOXCAR WILLIE

Best Of Boxcar Volume !
Main Street ST 73002 (Capitor)

THE BELLAMY
BROTHERS

Strong Weakness,
Elektra/Curb 60210

TANYA TUCKER
Changes, Arista AL8-8032 RCA

TOM JONES

Tom Jones Country,
Mercury SRM-1-4062

WEA

POL

1
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{d 4 HISMUSICBY @
=/ INeNINIA WA
RICKY SKAGGS HAS@EN
THE NATION.

HE'S WON JUST
ABOUT EVERY AWARD

IN THE BOOK.

HE CAN HEADLINE
ANYWHERE IN
THE COUNTRY.

11| HIS FIRST TWO EPIC
| ' | ALBUMS ARE BOTH
- | PAST GOLD.

' AND NOW, THE NEW
- | RICKY SKAGGS
ALBUM IS HERE.

”DON’T CHEAT IN OUR HOMETOWN” A PHENOMENAL
NEW ALBUM CRACKLING WITH AUTHORITY AND BRILLIANT TASTE.

PRODUCED BY RICKY SKAGGS

RICKY SKAGGS. UNSPOILED AND UNCOMPROMISED ON SUGAR HILL/EPIC
RECORDS AND CASSETT S ]

RECORDS PRODUCTION
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Nederlander Enters
L.A. Concert Fray

By ETHLIE ANN VARE

LOS ANGELES-—In an unpredict-
able concert season where many top
acts have been playing to half-full
houses around the country (separate
story, page 1), Southern California
has been enjoying a boom year.

And that has meant more competi-
tion among the area promoters, with
the nationwide Nederlander Organi-
zation jumping into a market already
fought over by Avalon Attractions,
the Universal Amphitheatre and
West Coast Concerts.

“Rick Springfield may have played
to two-thirds empty houses else-
where,” says Universal Amphithe-
atre’s entertainment director Larry
Vallon, “but he sold out five nights
here.”” The 6.250-seat Amphitheatre
also sold out Berlin, Richard Pryor,
Elvis Costello, Donna Summer and
the Tubes on multiple-night en-
gagements.

“From May to September,” says
Avalon Attractions’ Roger Shepard,
“we’ve had an arena show every Sun-
day. We probably could have done as
well with two-thirds as many shows;
they wouldn't have affected each oth-
er so much.” Avalon has brought
Journey, Styx. Def Leppard, ZZ Top.
Iron Maiden, Jackson Browne, the
Grateful Dead and David Bowie into
the area this season.

“It's been a healthy year for the
acts,” says West Coast Concerts’
Kenny Scher. “But from the promot-
er’s standpoint, there were just too
many acts out.”

“The problem with the touring
business is that there is no traffic
cop,” says Vallon. “Every couple of
summers. it seems like every act that
ever picked up a musical instrument
decides to go out. And they all bump
heads. to the detriment of everybody.™

The biggest bumping of heads was
the scheduling of the Police/Fixx/
Berlin/Thompson Twins show three
days before the David Bowie/Go-
Go's/Madness show. Bowie sold
70,089 of a possible 73,000 at the An-
aheim Stadium: the Police did 55,402
at Hollywood Park racetrack out of a
potential 65,000 to 70,000.

The Police/Bowie conflict may
have been a turning point in the
Southern California concert promo-
tion balance of power. Bowie was
promoted by the area Goliath, Ava-
lon Attractions. And the Police show
was a first-time outside promotion by
a firm that itself can hardly be called
a David: the Nederlander organization.

The Los Angeles concert promo-

tion scene has been i metamorphosis
lately. It was at one time dominated
by Jim Rismiller, who is now con-
tentedly teaching at UCLA. The new
power became West Coast Concerts,
but most observers claim they folded
their tents this season and stole away.
Not so, according to Kenny Scher,
who cites West Coast shows from
Gladys Knight to U2. It is true, how-
ever, that West Coast is far less felt as
a power that it was a year ago. And
now, either jumping into the fray or
filling the vacuum (depending on
whom you tatk to), comes Neder-
lander.

Nederlander is the largest promo-
tion firm in the country, handling ev-
erything from symphony orchestras
to legitimate theatre to new wave
rock. The firm owns or leases 38 ven-
ues around the country, including
more than 30,000 seats in Southern
California: the Greek Theatre, the
Wilshire Theatre, the Pantages. San
Diego's Fox and the new 18.765-ca-
pacity Pacific Ampbhitheatre in Costa
Mesa. Hollywood Park was the com-
pany's  first large-scale outside
promotion.

“FBI (Frontier Booking Interna-
tional) was looking to present the Po-
lice in this market,” says Neder-
lander vice president Allan Bregman,
*and they approached us to see if we
would be interested.”

“We checked into the Coliseum
and the Rose Bowl and all the facili-
ties around.” says broker Andy
Hewitt, who comes to Nederlander
from West Coast, “and eventually
came up with Hollywood Park.™

“There were just no other facilities
available in Southern California,”
says FBI vice president John Huie.
“No one would let us in. And I didn't
have the time to do a week at the Fo-
rum. [ needed an outside facility, and
Nederlander came up with one when
no one else could. It was a real coup.”

The race track had never been used
for a musical presentation before,
and the logistical problems were
enormous. Every seat in the hall had
to be hand counted. as no manifest
existed. Horses had to be worked
around.

“We were very happy with
55,402, says Hewitt, “on a three-
week promotion on Tuesday after-
noon right after Labor Day with Da-
vid Bowie playing three days later.”

Does this mean that Nederlander

(Continued on page 48)
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RYDER HEADLINES—Mitch Ryder
takes a vocal break during his en-
ergetic set at the recent Electric
Cowboy Pop Festival held during
Labor Day Weekend in Columbia,
Tenn. Ryder and his band opened
the three-day outdoor musical
event hosted by Wolfman Jack.

t & Venues

Headliners Making
Las Vegas Comeback

LAS VEGAS—The entertainment
scene here has solidified after a sum-
mer of flux, with the trend away from
production shows and toward the re-
use of headliners, albeit modified in
some cases by stricter financial and
production arrangenients.

When the recession began to affect
this resort town, many hotels decided
to drop their high-priced headliners
in favor of production shows whose
costs could be amortized over a peri-
od of months or years. The Las Vegas
Hilton, for example, dropped its star
policy in September, 1982 and intro-
duced *Bal du Moulin Rouge de Par-
is.”” But the show lacked a focal point
and drew poorly, so management
brought in Suzanne Sommers to star
in the show for a limited time. The
concept worked, and Sommers, who
left after her contract expired, will re-
turn to the show Dec. 14. (*“Moulin
Rouge™ currently spotlights the tal-
ents of Charo, through Dec. 14).

Caesars Palace, which abandoned
its star policy after Diana Ross closed
on April 27 and brought Broadway's
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Bonnie Tyler Eclipses
Her Career Problems

By ROMAN KOZAK

Bonnie Tyler is back atop the sin-
gles chart with “Total Eclipse Of The
Heart,”” and her “‘Faster Than The
Speed Of Night™ LP isn’t doing badly
either. But there have been some
changes since “It's A Heartache.”

For one thing, there’s been a
change of labels. It's now Columbia
where it used to be RCA. But more
importantly, she says, it’s “now mu-
sic that I want to .. o
do.” £

Tyler says that af-
ter the huge interna-
tional success of

It’s A Heartache,”

she was under both
a management and
songwriting  con-
tract with the authors of “Heart-
ache™ and she was obligated to re-
cord their material for six more
records, none of which was exactly a
superstar followup. Consequently,
her career floundered.
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I felt I had to make a change, and
what I really wanted to do was make
an exciting album. When my con-
tract finished I was on my own. They
wanted me to resign, but they also
wanted me to be more country than |
already was. So I said no to that. I
found myself a new manager who
wasn't a songwriter, and we got
songs from all over London, and all
of a sudden I had a big song selection
where before I would just get a cas-
sette of 10 songs to choose from,” she
says.

She says she and her new manager,
David Asden, put together a demo
tape which Muff Winwood at CBS in
Britain liked. The next step was get-
ting a producer.

*I fancied the idea of having Phil
Collins or Tom Dowd, but my man-
ager suggested Jim Steinman. I didn’t
think that Jim Steinman would say
yes. | thought it was a shot in the
dark to ask him, but the manager
said, why not, he can only say no. So
we asked him, and he said no.

“I wasn't surprised at all. He said
he was too busy writing screenplays
and things. It was probably his polite
way of saying that we didn’t have
anything in common.

“But we didn’t give up, we sent
him the demos anyway, and he rang
back a couple of weeks later. I think
the demo must have changed his
mind. He asked if I could meet him,
and I came over last April,” she re-
members. “When I met him, he
played me two songs, John Fogerty's
‘Have You Ever Seen The Rain’ and
Ian Hunter's ‘Going Through The
Motions.” He tells me now that if 1
hadn't liked these two songs, it would
not have worked out between us.”

Tyler says she liked the songs, and
Steinman said that he would put the
band together for the album. And he
did, getting Rick Derringer, Roy Bit-
ten, and Max Weinberg of Spring-
steen’s E Street Band to play on the
session, among others. ““I could never

(Continued on page 48)

*42nd Street,” has given up the
Great White Way to return to head-
liners, with Barry Manilow leading
the star comeback on Aug. 19. Cae-
sars Palace will, however, retain its
policy of charging for drinks separate
from the show charge (with some
exceptions).

The hotel has also been experi-
menting  with  outdoor  concerts.
*Concerts Under The Stars™ features
such performers as Merle Haggard,
Kenny Rogers, the Beach Boys and
Chicago in the hotel's outdoor stadi-
um, which seats 9.200. The series has
been successful and will feature
George Benson Sept. 27, Kenny Log-
gins Oct. I, and Johnny Cash and
Glen Campbell Oct. 7.

Broadway has been successful for
the Desert Inn, which has presented
such winners as "“The Best Little
Whorehouse In Texas.” “"A Chorus
Line” and *‘Sophisticated Ladies.”
Now it is borrowing a show from the
Dunes Hotel, “Dream Street,” and

will give it the backing for a long run
in the tradition of its Broadway pre-
sentations. The Desert Inn has
agreed to a “two-wall™ arrangement
with the show's producers in which
the producers pay a sum to the hotel
which then provides the showroom
and its staff and a budget for adver-
tising the show. The producers and
the hotel share in the profits.

The Dunes Hotel, which has expe-
rienced a brief management deal with
Clifford and Stuart Pearlman (for-
merly with Caesars Palace) and a
possible purchase by them (now com-
plicated by legal and financial diffi-
culties), has tentatively scheduled
various comedy stars to perform in
its showroom when “Dream Street”
leaves for the Desert Inn.

The Sands Hotel, which saw a
closing of the famed Copa Room and
a remodeling under new ownership
(Inns Of America), has now been re-
turned to the Summa Corp., which is
pursuing a “four-wall™ policy. An
agent will bring a headliner to the
room, pay for the room, and then
keep all profits. According to Sands
spokesman George Stamos, “We're
trying to bring in as top quality cali-
ber acts as that (policy) can allow.™
Booked through Sept. 25 is a “'Salute
To The '50s™ starring O.C. Smith,
the Imperials, Cornell Gunter & the
Coasters and Timi Yuro. Gallagher
comes in Oct. 4.

The Riviera Hotel never aban-
doned its star policy because of the

(Continued on page 50)
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Talent In Action

ELVIS COSTELLO
AZTEC CAMERA

Universal Amphitheatre, Los Angeles
Tickets: §15, $13

Hello, who's this guy with the glasses on-
stage here? The friendly one, who chats with
the audience, performs for two all-out hours,
and thanks us for coming? Surely it can't be
rock's angry young man, Elvis Costello.

Eivis Costello it was at the Universal Am-
phitheatre on Sept. 18, the first of two sold-out
nights, in one of the best shows of the summer
concert season. Backed by the Attractions, the
TKO Horns and the Afrodiziak singers, Costello
gave 120% through a 90-minute set and two
long encores, proving himself both a confident
crooner and a hot stripped-down rocker.

Amid a cunning stage set of nine vertical
screens and colored lights, Costello performed
a selection of material reaching back to "Ali-
son" and up to "Every Day | Write The Book™
(which he introduced by giving its Billboard
chart position). Alongside “Watching The De-
tectives,” “Man Out Of Time," ""Shabby Doll,”
"Clubland” and *“Clown Time Is Over," Costel-
lo worked snatches of familiar covers into the
set: “Back Stabbers,” "Working In A Coal
Mine,” “Friday On My Mind" and his name-
sake's ""His Latest Flame."

Costello's voice was firm, assured, and if he
still stands stock still to perform, that is counter-
balanced by elfin piano player Steve Nieve's
leaping back and forth between two banks of
five keyboards. Bruce Thomas played bass
like it's a lead instrument, and Pete Thomas (no
relation) thumped that drum kit on “Pump It
Up" as if his life depended on it.

The horns and backup singers stepped out
four numbers into the set, and rejoined toward
the end of the 27-song performance. The mid-
section proved that the Attractions are as po-
tent a rock'n'roll band as any working today,
much more than a canvas for Costello's pun-
gent lyrics. The crowd was ecstatic, giving a
long standing ovation and rushing the stage.

Openers Aztec Camera have been running
an ad campaign saying that bandleader Roddy
Frame is the man Costello considers to be his
fiercest competition. In that case, why did he
invite them to open? At the moment, Costelio
has little to fear from Frame, a young songwrit-
er who insists on hogging the spotlight from his
band and who, so far, remains in the realm of

“has potential.” The single “Oblivious™ sound-
ed good, as did the acoustic “‘Boy Wonders”
and some of the other songs from the band's
Sire LP ""High Land, Hard Rain."”

ETHLIE ANN VARE

ROBERT PLANT

Madison Square Garden, New York
Tickets: $13.50

True to his word, Robert Plant focused on his
burgeoning solo career when he made his tri-
umphant visit to a sold-out Madison Square
Garden on Sept. 12. In an age when many
rock performers play it safe for the money, it
was uniquely refreshing to see Plant perform
with his own sidemen, singing his own songs in
his own way. It would have been very easy for
him fo go out and pander by performing Led
Zeppelin classics. It never happened, and re-
markably the mostly teenage audience
seemed quite willing to give the fiery English-
man & chance fo show his mettle without the
incessant cries for “Kashmir" and '‘Black
Dog.”

Plant's band was sharp and crisp, but never
overwhelming. The players read like a who's
who of rock. There was Phil Collins on drums,
Robbie Blunt on guitar, Jezz Woodroffe on key-
boards plus bassist Paul Martinez. The "'sixth™
man on the stage was super session musician
Bob (Foreigner) Mayo. The mix was perfect.

Plant opened the show with *'In The Mood,"”
a soft, melodic rocker from his current best-
selling album, “The Principle Of Moments.”
From the outset, it was evident the SRO audi-
ence was in for something special. Plant has
been acknowledged as one of the finest sing-
ers in the world, and with good reason. His
voice, strong and piercing, booms out with an
energy and wattage which must be experi-
enced in person. Jimmy Page used to joke that
once a mike broke and Piant kept singing and
that no one knew the difference!

Other Garden highlights included "*Messin’
With the Mekon,” “'Moonlight In Samoa,”
"Other Arms" and a super-charged non-stop
version of *Horizontal Departure™ segued into
Bob Marley's classic, “Lively Up Yourself."

Rockers of the future will owe this man a
great deal for his honesty of performance and
artistic integrity, unequalled in pop music
today.

LOU O’NEILL JR.

TALENT
SEARCH

*Tomorrow’s Recording Stars*
Open Audition Thursday,
Sept. 28th
For Record/Video Deal
Attractive, Unsigned, 18-24,
Hard Working, Great Voice,
F/M Singers 5:00 p.m.
7708 Melrose Avenue - L.A.

(213) 773-1127

AIR SUPPLY
HENRY GROSS

Radio City Music Hall, New York
Tickets: $17.50, $15.50, 813.50

Air Supply is a group with an image prob-
lem. To a large degree, they are thought of as
the "kings of adult contemporary.” But those
who go to an Air Supply concert will realize that
these guys can rock.

They opened their 90-minute set Sept. 6 with
a classical music introduction. But after a min-
ute or so, the band burst into their first song,
the upbeat "So Many People.” Soon they be-
gan their long string of hits, including "'Even
The Nights Are Better,” “Lost In Love,” "“Here |
Am” and "Sweet Dreams.” A new song,
"You're Only in Love,” was performed for the
first time.

Russell Hitchcock’s faisetto vocals carried
well and were well received on both the hits
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and the rockers. Co-founder Graham Russell's
musicianship easily matched Air Supply's stu-
dio sound. The duo now has a five-member
backing unit. Leaning towards a rock edge, it
features synthesizer player Ken Razick and for-
mer Babys member Wally Stocker on guitar.

Air Supply can take an audience of all ages
and get them moving. The high point of the
evening was when they performed "All Qut Of
Love" and the current single *"Making Love Out
Of Nothing At AlL." They proved they can per-
form their hits with as much emotion as on their
records as well as playing well-liked upbeat
music.

Opening act was one-time Sha Na Na mem-
ber Henry Gross. Gross, who had a few chart
singles circa 1976, at first appeared unknown
to the audience. He played predominantly
fresh material, with a standout being *Every-
body Works In China.” Recognition of Gross
surfaced toward the end of his 30-minute set
as ne went into his top 10 triumph "Shannon.”
He planned the placing of his biggest hit well,
as he captured his audience for the remainder
of his performance. ROB WALDMAN

More Concerts,
Less Theatre
At Radio City

NEW YORK-—Radio City Music
Hall is putting more emphasis on
contemporary music concerts, tv and
special events, and is moving away
from traditional theatrical presenta-
tions, following a reorganization that
has seen 25 people lose their jobs.

“We will now have more time on
the calendar and more long-running
concert arrangements here. We now
have more of an opportunity to grow
in that direction, and we are excited
about that,” says Scott Sanders, vice
president and executive producer of
the concert division at the 6,200-ca-
pacity venue.

Neil Friedman, newly named head
of publicity for Radio City, says that
there will still be a Christmas special
and a summer special at the land-
mark venue. The Rockettes are not
being disbanded, though they will
probably be spending more time on
the road, doing special and industrial
shows and occasional appearances
with headliners.

And, stresses Friedman, Radio
City will not become a “‘rock palace,”
though rock acts will be booked—for
instance Rush, which has sold out six
dates. Friedman says, however, that
mostly it will continue to be adult
contemporary, r&b and Latin shows
that will predominate. He says that,
as of now, nothing is planned at Ra-
dio City from next January to May,
except concerts.

Acts scheduled to appear at Radio
City in the coming months include
Al Jarreau (three shows), Linda Ron-
stadt (two shows), Engelbert Hum-
perdinck (three shows), Lionel Ri-
chie (three shows), Stevie Wonder
(eight shows), Jose Luiz Rodriguez
(one show), Kool & the Gang (five
shows) and Johnny Mathis (four
shows).

Most dramatic of the staff changes
is the new role of Bernard Gertstein,
who was the executive producer at
the venue, and who now remains
only as consultant. Leaving are Patri-
cia Roberts, vice president of corpo-
rate affairs and assistant to the presi-
dent, and publicity director Gloria
Ciaccio.

Since it was saved from demolition
and designated an official historic
landmark in the late *70s, Radio City
has concentrated on “family enter-
tainment,” including a recent revival
of “Porgy and Bess” and a musical
revue titled “Five, Six, Seven, Eight,
Dance.”
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In1955, the
artificial heart
valve was just
anidea.This year,
it saved my life.

For over 30 years,

The American Heart
Association has invested
research money in ideas.
Lifesaving ideas like the ar-
tificial heart valve, car-
diopulmonary rescusitation
and drugs to control high
blood pressure. Today,
these ideas save lives.

Despite this progress,
one of every two American
deaths is caused by dis-
eases of the heart and
blood vessels.

If today’s ideas are to
grow into the lifesaving
techniques of tomorrow, the
American Heart Association
needs your support now.

American Heart
Association, We're Fighting
for Your Life.

®a American Heart

Association
WERE FIGHTING FOR YOUR LIFE
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® Continued from page 46

have gotten that band on my own,”
confesses Tyler.

The album was finished by Octo-
ber, and the single was released by
CBS internationally in February, al-
most immediately becoming an inter-
national smash. The LP came in
April. But it was not until July that
CBS released it here, where the single
and LP took off as well.

Tyler was in New York recently to

Rock’n'Rolling

work with Steinman, doing a song for
a soundtrack he is recording. She
hopes to do a world tour at the end of
the year, and she says it will not be a
“Mickey Mouse tour.”

“This time things will be done
right, because I have the right
songs,” she says. “'I've toured before
and it’s been absolutely awful. I
didn’t have the right band and I
didn’t have the right songs. Even
when I was recording the songs I've
done in the past, I didn’t like them.
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So I was the worst person to go out
and promote them. But I couldn't do
anything about it. I had to finish my
contract, and that was it.”

x * *

Chris De Burgh, who was opening
for Asia until that tour was pulled off
the road, is not exactly a household
name here, even though his “Don’t
Pay The Ferryman” song and video
have gotten him some notice. But
around the world, especially in Eu-
rope, he’s a major act, doing 90 head-
line shows in Canada and across the
Continent this year.

When he played with Supertramp
earlier this year in Europe, it was
pretty much equal billing in Germa-
ny and France, he savs, adding that
he doesn’t especially like being an
opener in the U.S.

“There are different ways of mak-
ing it abroad,” he says. “There is far
less radio, but there is more of a con-
cert profile. I also do a lot more tv in
Europe and some major press stuff,
so people know who I am. But in
America you need a wide radio pro-
file before people start knowing you.
And your song has to fit the radio
format of the time, which really
makes it the luck of the draw, I
think.”

De Burgh, who lives in Ireland,
says that his career first broke in
South America, then in Canada, and
then “like a rash” elsewhere around
the world. His first hit was “Fly,” a
six-and-a-half-minute song that made
No. 1 in Brazil, a few years back.

*x K %

Nederlander Enters
L.A. Concert Fray

® Continued from page 46

is jumping into Southern California
arena promotion with both feet? “If
the proper show comes along,” says
Bregman, “‘definitely. But everything
we do is on a selective basis. We're
not a volume organization. We don’t
promote for the sake of promoting.”

The bottom line is that the Police
show was profitable, despite the set-
up costs. And Nederlander feels that
there is room for another major pro-
moter in the market.

“This market is able to rebound
quickly,” says Hewitt. **“The kids still
come up with the money to see their
favorite acts.”

While Avalon’s Shepard concedes
that both Bowie and the Police would
have sold out if they had been a few
days further apart, he is not worried
about Nederlander stepping on his
revenue. “We've always had compe-
tition in this market,” he says. “We
flourish in competition.”

Universal, which became a major
competitor in the market when it en-
closed for year-round operation in
1982, also went outside to promote
the Simon and Garfunkel show at
Dodger Stadium. Larry Vallon, look-
ing at the Police shows, comments
“One concert does not an outside
promoter make.”

“There are fewer and fewer acts
playing the enormous venues,” says
Scher. ““The corporations have taken
over the mid-size halls. That’s what
this market is becoming: a series of

corporate situations.”

Nederlander, though, even with its
own mid-size venues to play with,
feels that there will always be a need
for the single monster arena show.
“Sometimes,”” says Bregman, “no fi-
nancial inducement can cause a band
to play multiple dates. They just
don’t want to spend that much time
in a particular market.”

So the floor is open to both the cor-
porate structure and the independent
broker—"and there’s always room
for another good promoter,” says
Bregman. “There’s no doubt in my

mind that we will be doing a lot more.”

Photo by Chuck Pulin

LAST SHOW—Boy George leads

Culture Club through the season

finale of the concert series spon-

sored by Miller Beer at Pier 84 in
New York this summer.

ITALIAN 12” DISCO

D.F. PAM / ON THE BEAT

DONNA EYES / GOD KNOWS

MIKE CANNON / VOICES IN THE DARK
CRUISIN' GANG / AFFAIR A GO GO
J.D. JABER / DON'T STOP LOVIN’
TWINS / NOT THE LOVING KIND
DOCTOR CAT / FEEL THE DRIVE
GAZEBO / | LIKE CHOPIN

KOMA / CAVRONES

BARRY MASON / BODY

HIPNOSIS / PULSTAR
BRAND IMAGE / ARE YOU LOVING?

BILLY JEAN / | NEED YOU
MANUEL / TANGO
MIRAGE / WOMAN

FAKE / DONNA ROUGE

SILVIE STONE / CHARNING PRINCE
CHEAPS / MOLIENDO CAFE
TOPO / BA BA GO GO

P. LION / HAPPY CHILDREN

THE BLACK ANGEL / CHANGE AN ANGEL

SKY CREACKERS / YOU SHOULD BE DANCING

RALPH RIVER BAND / STRANGE VIBRATION

LOS ANGELES T.F. / EVER LIVING FEVER

NEW AND

Here are some of the available brand new releases

JODY-J / LES AMERICAINS
ESAVU / BREAKIN' UP
DEBORAH KINLEY / GUERRILLA
STUPID SET / DON'T BE COLD
FUN FUN / HAPPY STATION
GAZ NEVADA / 1.C. LOVE AFFAIR

LABEL FROM ITALY!

ROBI BONARDI / | WANT YOU BABY | REALLY DO

KLAPTO / MISTER GAME

EXCLUSIVELY
DISTRIBUTE
ROCK, PUNK,
NEW WAVE

HEAVY METAL
INDIE LABELS
FROM ITALY

INTERNATIONAL

ON A WIDE RANGE
SELECTION

WE ALSO

AND

AND ALL

LABELS

WE ALSO
RELY

OF ALL

ITALIAN NEW WAVE

NOT MOVING / SAME 7"

CLUBHOUSE / BILLIE JEAN MEDLEY WITH DO IT AGAIN NOT MOVING / MOVIN'OVER 7"

KOXO / SHAKE IT UP

BLUE GAS / SHADOWS FROM NOWHERE

ALBERTO CARRARA / DISCO KING
THE NIPS / SUNSHINE REGGAE
ARTEFICIALS / TURN ME ON
MISTER FLAGIO / TAKE A CHANCE
APE / TIME TO CHANGE

JOE YELLOW / LOVER TO LOVER
JOCK HATTLE / CRAZY: FAMILY
MARX & SPENCER / STAY

‘TALKO / PSYCHO FLASH

AMIN PECK / SUICIDAL

RYAN PARIS / DOLCE VITA

ASSO / DO {T AGAIN

RIS / LOVE'N'MUSIC

TIME / SHAKER SHAKE

MECO / EWOK CELEBRATION
DIANA EST / LE LOUVRE

KOTO / JAPANAISE WAR GAME

Telephone (02) 2538351
Telex 340864 DISCOT |

GATHERED / SAME (COMPILATION) LP
DIAFRAMMA / ALTROVE 12"

FIRST RELATION / V.A. LP

FRIGIDAIRE TANGO / SAME LP
A.T.R.O.X./NIGHT'S REMAINS LP (W/TH TUXEDO MOON)
STEVE PICCOLO / DOMESTIC EXILE LP
STEVE PICCOLO / ADAPTATION LP
LISFRANK / NAN MASK EP12”

NEON / SAME EP12”

BISCA BISCA / SAME EP12”

LITFIBA / SAME EP12”

OTHERS

MAURIZIO ANGELETTI/ GO FLY A KITE (FOLK ROCK)
VANADIUM / SAME (HEAVY METAL)

VANADIUM / A RACE WITH DEVIL (HEAVY METAL)
VANEXA / SAME (HEAVY METAL)

MALLARD / IN A DIFFERENT CLIMATE (ROCK )

Il DISCOY TOQ 5. - via Santa Maria, 94 - 20093 Cologno Monzese - (Milano) - Italy

- (02) 2547951 - ASK for Paolo or Gerry

www.americanradiohistorv.com

NEW ITALIAN
RELEASES

WE ARE
IN A POSITION
TO EXPORT
WITHIN
24 - 48 HOURS
FROM ORDER
ALL OVER
THE WORLD
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This

TITLE(S), Artist, Label Week Wegk+ h

art | TITLE(S), Artist, Label

JUST IN TIME-Raw Silk—West End (12 Inch)
22159

ALL SHOOK UP-Orbit—Quality (12 Inch) QUS
047

Sl'!jINE ON ME-One Way—MCA (LP Cut) MCA

428

AM | GONNA BE THE ONE-Colors—First Take
(12 Inch)

LIES-Ben Steele and His Bare Hands-Vanity
(12 Inch) VAN 3031

ONE DAY-APB-
Import (12 Inch)

LOVE TEMPO—Quando Quando-Factory (12
Inch) OSNY §

FAR FROM OVER-Frank Stallone-RSO (12
Inch) 8153431

CRISIS—Rhetta Hughes—Aria (12 Inch) AR
1210

I'M NOT YOUR STEPPING STONE-Modern
Rocketry-Megatone (12 Inch) MT 110

EVERY BREATHE YOU TAKE-Otis Liggett-
Emergency (12 Inch) EMDS 6538

HUMAN TOUCH-Rick Springfield—RCA (12
Inch) PD 13617

SO MANY MEN, SO LITTLE TIME-Miguel
Brown-TSR (12 Inch) TSR 828

GET IT RIGHT-Aretha Franklin—-Arista (12
inch) Ad 19043

DOUBLE DUTCH-Malcolm McClaren—island
(12 Inch) 96999

NIGHTLINE-Randy Crawford—Warner Bros.
(12 inch) 20138-0A

CHEAP THRILLS-Planet Patrol-Tommy Boy
(12 Inch) TB 835

IN A BIG COUNTRY-Big Country—Mercury
(LP Cut) 8128701 (12 Inch*)

HIGH NOON-Two Sisters—Sugarscoop (12
Inch) SS 424

SWEET DREAMS—Eurythmics—RCA (12 Inch)
PD 13502

SHE WORKS HARD FOR THE MONEY-Donna
Summer—Mercury (7 Inch) 8123707 (12 Inch*)

HOLD IT-Tin Tin—
Sire (12 Inch) 20142

DEAD GIVEAWAY-Shalamar—Solar (12 Inch)
0-66999

PIECES OF ICE-Diana Ross—RCA (12 Inch)
PD 13568

ONE THING LEADS TO ANOTHER-The Fixx-
MCA (7 Inch) 42264 (12 Inch*)

ST|0Ph)AND GO-David Grant—Chrysalis (12
nc

HOT SUMMER NIGHTS-Love Club—West End
(12 Inch) 22158

I'LL TUMBLE 4 YA-Culture Club-Epic (12
Inch) 49-03913

DEEPER N LOVE-Tavares—RCA (12 Inch) PD
13612

EVERYDAY PEOPLE-Joan Jett And The
Blackhearts—Blackheart/MCA (12 Inch)
13073

LOVE IS A STRANGER—Eurythmics-RCA (12
Inch) PW 13629

MANDOLAY-Art Attack—B.M.0. (12 Inch)
4W904017

GIMME GIMME GOOD LOVIN'-Roxy Perry—
Personal (12 Inch) PR49802

STRANGERS IN THE NIGHT—Peter Bauman-
Portrait (12 Inch) 4R904029

GET WET-C- Bank—Next Plateau (12 Inch)

DO IT AGAIN BILLIE JEAN MEDLEY-
Slingshot—Quality (12 Inch) QUS 044

TO SIR WITH LOVE-Vicki Sue Robinson—
Profile (12 Inch) PRO-7025

1.0.U.—Freeze—Streetwise (12 Inch) SWR2210

MANIAC-Michael Sembello—Casablanca (7
Inch) 8125167 (12 inch*Remix)

A.E.LLO.U. (Sometimes Y)-EBN/OZN-Elektra
(12 Inch) 67915

BUILD ME UP BUTTERCUP-Torch—Pacific
(12 Inch) SAP 1XX

HOLIDAY/LUCKY STAR-Madonna-Sire [ 40 | 40
(LP Cuts) 23867 2 Ll
(2) 2 | 14| SPEAKING IN TONGUES-Talking Heacs-Sie | 2 detl o
(LP-all cuts) SR1-23883 49 3
L 3 | 3 | 11| JUST BEGOOD TO ME-The S.0.S. Band-
Tabu (12 Inch) 429-03956 44 | 34
4 4 |12 ROCKIT-Herbie Hancock— 8 ¥
Columbia (12 inch) a5 | 45| 4
()7 |7 MIEUOR TOM (Coming Home)—Peter Shiling—
lektra (12 Inch) 0-66995
(6)| 6 | 6 | THE MAN WITH THE FOUR WAY HIPS-Tom 511 2
Tom Club-Sire (LP Cuts) 23916
(7)| 10 | 8 | AIN'T NOBODY-Rufus featuring Chaka Khan- | 47 | 43| ©
Warner Bros. (7 Inch) 7-29555 (12 inch*)
9 | 9 | SEARCHIN' (I'VE GOTTA FIND A MAN)—Hazel 61] 2
Dean-TSR (12 Inch)
9 | 5| 8 | BUILD ME A BRIDGE-Adele BerteiGaffen (L
(12 Inch) 0-20128 s0 | 271 o
10 | 8 | 7 | ADDICTED TO THE NIGHT/CHOIR PRACTICE-
Lipps Inc.—Casablanca (LP Cuts) 8110221
(11)| 14 | 6 | PUT OUR HEADS TOGETHER-The O'lys-  ((B1) 73 | 2
P.L.R. (12 Inch) 47904073
(12)| 12 | 6 | SLANG TEACHER/CHICKEN OUTLAW-Wide 52 |39 | 17
Boy AwakeRCA (12 Inch) PD 13503
(13)| 13 |10 | 1 WANTED T0 TELL HER-Ministry-Arista (LP | 53 | 33 | 12
Cut) AL 68016 (12 Inch*)
20 | 6 | BODY WORK-Hot Streak—Easy Street (12 54 | 54 | 8
Inchy 7503
(15)| 15 | 5 | CONFUSION-New Order-Streetwise (12 Inch) |(55)| 68 | 2
SWRL 2213
19 | 6 | ALL OVER YOUR FACE-Ronnie Dyson- 56 ’ 58| 5
Cotillion (12 Inch) 0-96989
17 |17 | 9 | COLD BLOODED-Rick James—Gordy (12 Inch) @ 71| 2
4511 MG .
21 | 5 | PILOT ERROR-Stephanie Mills—Casablanca 58 | 48 | 8
. (12 Inch) 8141681 I
19 |11 |12 | OUT IN THE NIGHT-Serge Ponsar—Warner 59 |22 | 15
Bros.(12 Inch) WB0-20124
23 | 5 | TAKE A CHANCE ON ME-Waterfront Home- 60 | 44 | 15
Bobcat (12 Inch) AS 1722
21 |16 | 16 | STATE FARM/NOBODY'S DIARY-Yaz- ' &
Sire/Warner (12 Inch) 20121 '
(22)| 28 IT'S ALRIGHT-NV-— 62 | 57 | 11
Sire (12 Inch) 20133 :
(23)|31 | 3 | MAKING MUSIC-Gary's Gang—Radar (12 63 59 10 )
Inch) RDR 12005
24 |18 | 10 BAND OF GOLD-Sylvester—Megatone (12
Inch) MT 114 \
(25)/ 38 | 4 | FOR YOUR LOVE/BEAT MY DRUM/RADIO 65 |
ACTION-Claudja Barry—Personal (EP Cuts)
59801 66 | 60 4 |
26 |26 | 5 SWEEPSTAKES—Nursery School-Epic (12
Inch) 4904023 67
(27)| 55| 2 | TELL ME LOVE-Michael Wycoff-RCA (12 |
inch) PD 13586 .@ m‘
28 | 29| 8 ' BAD BOYS—Wham U.K.-Columbia (12 Inch)
4403933 ‘
47 | 3 | THE BOYS COME TO TOWN-Earlene ! ml
] l Bentley—Megatone (12 Inch) MT 115
30 | 30| 5 | WHAT 1 GOT IS WHAT YOU NEED-Unique- |
Prelude (12 Inch) D663 :
@' 32| 5 | FIRST, LAST FOR EVERYTHING-Endgames- | 79 | 75 | 2
‘ Flip (12 Inch) FL801
32 | 24 | 12| 1 DON'T WANT TO TALK ABOUT IT-Pamela 72 | 74| 2
Stanley~Komander (12 Inch) |
33 | 35| 5 | GET OFF MY CASE-The Comateens-Mercury | 73 | 76 | 2 |
(12 Inch) 8140791 |
34 | 36| 10| GUILTY/ANGEL EYES/ON THE GRID-Lime- 74 | 72 \ 6
| Prism (12 Inch) 1020 75 | 56| 11
@ CIEXEp LET THE MUSIC PLAY-Shannon-Emergency | ‘
(12 Inch) EMDS 6540 -6 1 53k 10
36 | 37| 6 | DANCE SISTER-New York Citi Peech Boys— |
tsland (12 Inch) 0-76993 e Fa
37 | 25| 12| STAND BACK-Stevie Nicks—Modern (7 Inch) | 7 | 6o | 15
7-99863 (12 Inch*)
41| 5 | PROMISES, PROMISES-Naked Eyes—EMI- 79 | 82| 10
America (12 Inch) |
46| 4 | ROCK THE BEAT-Chill Town-A&M (12 Inch) | 80 | 63
| SP-012071 J 1
Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.
Bullets are awarded to those products demonstrating the greatest gams in audience response this week.

“DESTINY®

Distributed by:

Int'l. Lic. available, contact:

Steven Brown /Brown Falk P.C,

Guoen Jonde

CML 9111

415 864-2200 Telex: RCA 296258

www.americanradiohistorv.com

* non-commercial 12-inch |

—

"~ DanceTrax

By BRIAN CHIN

New albums: Was (Not Was), the Detroit aggregation that's been responsible
for some of 1he most interesting records of the past four years (Sweet Pea Atkin-
son, Orbit, Felix and Jarvis), has out their first album in over a year, “Born To
Laugh At Tornadoes™ (Ze/Geffen). Their guest lineup includes hard rocker
Ozzy Osbourne on an improbably sing-song “Shake Your Head (Let's Go To
Bed)™ and ex-Knack Doug Fieger on an off-center rock-wave “Smile.”” Much of
the album demonstrates August Darnell-like psychological insight: compare the
danceable pop-rocker (and likely single candidate) “*Professor Night™ or “*(Re-
turn To The Valley Of) Out Come The Freaks™ to “Cherchez La Femme.” Or
don't bother comparing and just notice how disquietingly Smokey-sounding
Harry Bowens is on the latter. “Tornadoes™ is the most sustained and accessible
album yet by this group.

The title of Slave’s *Bad Enuff (Atlantic) is nothing but the truth: it's a fine
return to form by the Dayton group which was splintered by the exit of its lead
singer and drummer last year. Steve Arrington’s style does cast a long shadow
into the album, and Jimmy Douglass continues to produce both acts. But we
won't quibble with cuts as good as the uptempo “Steppin’ Out™ and the deep
grooving, cool-and-hot “Turn You Out (In And Out).”

The n.y.c. Peech Boys’ first Island album, *'Life Is Something Special,” repre-
sents about two years' worth of diverse music-making, and comes off amazingly
well-rounded. “Don’t Make Me Wait™ and “Special™ are here in remixed ver-
sions, and new cuts "Love Kills Pain On Contact,” a wave/rocker: a loose, se-
ductive “Warm Summer Nights,” and the foggy, subdued “On A Journey™ are
all successful experiments in broadening the dance riffs of last year's 12-inchers.

* Kk

Album cuts: Lillo Thomas’ first album on Capitol, produced by Paul Law-
rence Jones II1, is firmly in the vein established by Jones' Melba Moore work,
and Kashif's list of successes. One cut really breaks the mold, though: *Who Do
You Think You Are,” picked up on radio in New York already, is harder,
weirder and even more obsessively listenable than its many precedents . . . Mi-
chael Sembello’s *Bossa Nova Hotel” (Warner Bros.) refers to a host of good
West Coast sources, like Stevie Wonder, Michael MacDonald and Ray Parker;
its best dance cut, “Automatic Man,” latches a dynamic Simmons drum beat
onto a Doobie-ish track. The rest is merely tine songwriting (espectally “'First
Time™), and while there isn't another *"Maniac™ here, someone else has provided

one (see below).
* K Kk

Singles: Sharon Redd, whose “"Redd Hott™ was one ol last year’s longest-run-
ning hits, returns with *Street"-beat Linn drums in **Love How You Feel™ (Pre-
tude 12-inch), an equally insistent, almost funny work-your-body double enten-
dre . . . Peter Godwin’s “Baby's In The Mountains" (Polydor 12-inch promo) is
a smoother, more commercial record than his previous cuts, which were used
mostly as unidentified rhythm breaks; this one’'s prime crossover material

. Figures On A Beach’s “"Swimming” (Metro America 12-inch) wins this
week's freaky-but-accessible award with its "Maniac™ tempo and strange subject
matter . . . Joachim Witt’s “Tri-Tra-Trulala™ (WEA International 12-inch,
through Jem) is a record we'd keep out of the “freaky" category by insisting that
foreign-language records be considered mainstream from here on in. This one
has a great, smacking rock riff, with insistent German chanting, but registers
somehow as very mellifluous.

New chartmakers not mentioned here previously: Shannon’s *‘Let The Music
Play™ (Emergency 12-inch), hip-hop mechanicity which comes off best in the
unusually melodic dub; Tin Tin’s second effortless groove record (with nasal
British-invasion vocal), “Hold It" (Sire 12-inch); Tavares’ *"Deeper In Love”
(RCA), which, like the recent Gladys Knight record, recruits Solar production
updating (by Dana Meyers and Wendell Potts Jr.) of a traditional vocal group
sound.

NEW 12"—X-Ray Connection (U.S. Mix), Johnny
Lovesin, Jade, Deborah Washington, France Har-
low, Sophie St. Laurent, Yvonne Moore, Dee D
Jackson, L.A.T.F. (new), Styloo, Giorgio (chase),
Digital Emotion (new), Slip, Stevie B. (Call Me &
Midnight Music), Pete Richards (new), Annabel
Lamb, Manudi Bango, Mayana, Chris Rea, Rock
Steady‘Crew. U.K. Players (new), Jo Yellow, Forest
(new). Endgames (new), Lejete (Megatone), Flow-
er, Michael Sterling, Liquid Liquid,
Elektrik Dred, Valerie Oliver, Major
Harris, B. Boys, Stocking Cap, Glo-
ria Gaynor (new), Fonda Rae (new),
Gary's Gang, Sybil Thomas, Shan-
non, Koftie, Divine, College Boys,
Waterfront Home, Charade, Jessica
Vi williams (remix), Marsha Raven
(new), Eastbound EXPW. Lime
{new), Klaus Nomi.

IMPORT LP's—Drum Computer
\ Rhythm Trax, Sound Etfects, Voy-

age | & I, Mix Your Own Stars, Nan-

MAIL O DISC RECORDS

855e Conklin St.

Farmingdale, NY 11735
Phone (516) 694-0088

Same day service for DJs or-

dering before noon New York

time.

Call for owr new cataiog featuring;

« new lower prices on import and domes-
tic 12

= budget line disco classic 12" and LP.

We export to DJs in all countries (retall

only). Telex—4758 158 IM PT-DISC

DISCO & DANCE REC.
MAIL ORDER SERVICE
Retail » DJ * imports & U.S.

THE DEFINTTIVE HISTORY
OF DANCE MUSIC

by Doug Shannon
a complete DJ's guidebook
Call for Details
Disco, Rock & Oldie Books.
Over 3,000 titles in each
book listed in 3 sections
by BPM, Song Title &
Artist. '
G ———
Discover why other professionals are subscribing to Disco &
Dance Beats. Call or write for free brochure 518-587-0889.
TOM LEWIS'

Disco Beats

8 Kaatskill Way - Box 300D - Ballston Spa, NY 12020

ay¥vo81118 ‘€861 ‘1 ¥390100
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New Theatre
Opening Within
Philly Spectrum .

By MAURICE ORODENKER

PHILADELPHIA—The 19,500-
seat Spectrum, local entertainment
and sports complex, will soon expand
its appeal as a venue for rock con-
certs and other entertainment by set-
ting up within itself a Showcase The-
atre seating between 6,000 and 7,000.
The full seating has been primarily
for major rock concerts, circuses, ice
shows and other spectacles. The new-
ly designed, wedge-shaped Showcase
Theatre within the Spectrum itself
will utilize a three-sided curtain that
will block off the rest of the arena.

“The Spectrum realized a need for
a middle-sized venue in the Philadel-
phia marketplace,” says Spectrum
president Aaron Siegel. “'Our inten-
tion is to provide patrons with a more
intimate, theatre-like atmosphere in
which to enjoy concerts, family
shows and other events.”

The Showcase Theatre has sched-
uled its premiere for Wednesday,
Oct. 26, when Hot Tuna will take to
the new stage. The theatre concept,
designed by vice president of opera-
tions Bruce Birkholz, will incorpo-
rate all three levels of the facility, in-
cluding the floor. In order to isolate
the theatre from the full arena, cur-
tains will extend outward in a fan-
shaped fashion from both sides of the
stage. A third curtain will be situated
behind the stage.

Talent & Venues

Lionel Richie is on a major U.S.
solo tour that will have him out on
the road until mid-December, but his
old buddies, the Commodores aren’t
being idle either. Richie’s past and
maybe someday future band is on its
own major tour of Europe, playing
England, Holland, and Germany be-
fore returning to the U.S. in mid-Oc-
tober. Is Richie’s split with the Com-
modores permanent? Official word
from the Richie camp is that it’s a
“separation, not a divorce” and a
*‘special event” could bring them to-
gether again.

A mini tour of the Southeast by
Todd Rundgren was cancelled when
Rundgren fell and broke his right
arm doing a stunt for “The Ever Pop-
ular Tortured Artist Effect™ tv spe-
cial for Britain . . . Electro Harmonix
sponsored a free rock 'n’ roll concert
and jam session in front of the Sam
Ash Music Store on 48th St. in

. Manhattan.

s.n.a.f.u., the rock cabaret in Man-
hattan, is the scene of a weekly half-
hour show seen on Manhattan Cable
Thursday afternoons and Saturday
nights . .. “New York’s coolest ga-
rage groups,” will be on the bill at the
Dive in Manhattan on Friday (30).
Appearing are the Vipers, the Fuzz-
tones, the Mad Violets, and the Out
To Place.

“The Nylons have become the only
a capella quartet in the world with a
platinum album, thanks to the
100,000 copies they've sold of ‘One
Size Fits All," their second LP on At-
tic Records,” says Attic Records in
Canada . . . Glen Shorrock, ex of Lit-

Act-ivities

tle River Band, is taking a breather
before the release of his Capitol Re-
cords solp LP by doing a documenta-
ry of the Australian yachting team
during the current America's Cup
races.

Maze got the keys to the city of
Philadelphia during a return to their
hometown recently, playing the Shu-
bert for two dates . . . Javelosa of Los
Microwaves has left the band for a
solo career, teaming up with Knox
Chandler of the Swollen Monkeys
... Miller Beer is sponsoring the mu-
sic at the Big E, state fair in West
Springfield, Mass. Appearing are

Sylvia, Dave Rowland & Sugar, Lou-
ise Mandrell, Clay & Sally Hart, and
the South Philly Mummers.

Photo by Chuck Pulin

ZEBRA SHOW—Randy Jackson of

Zebra opens for Loverboy at the

Byrne Arena at the New Jersey
Meadowlands.

Headliners Making
Las Vegas Comeback

® Continued from page 46

recession. But according to Riviera
entertainment chief Peedee Leavitt
(recently replaced due to an execu-
tive reshuffling), “We have in some
instances gone back to one show a
night or gone dark on one night, but
that is only because business did not
warrant it and a lot of hotels in town
are doing it.”" Leavitt has been one of
the more innovative entertainment
directors, bringing in groups that tra-
ditionally have not played the strip,
including the Village People and Paul
Revere & the Raiders.

Another hotel that has never aban-
doned its star policy is the MGM
Grand, and it remains the only hotel
in town to present both a headliner
and a major production show, “Jubi-
lee,”” twice nightly, seven nights a
week, in two different showrooms.
Entertainment chief Bernie Rothkopf
balances his bookings between *“‘tra-
ditional” Vegas acts, such as Dean
Martin and Liberace, and relative
newcomers such as Melissa Man-
chester, as well as introducing enter-
tainers who have never played the
strip, like Julio Iglesias.

Paul Lowden, who took over the
Sahara Hotel from the Del Webb
Corp. in August, 1982, says the hotel

*will not abandon star policy.” But
the Sahara will also experiment with
alternative presentations, such as
putting in a production show or some
other type of presentation other than
a star attraction for the early show,

and then featuring the headliner on
the late show. Or they may experi-
ment with offering a *Dream Street”
show midweek as a dinner show and
then have stars on weekends. Low-
den is committed to an experimental
policy, which includes presenting
contemporary acts such as Kool &
the Gang in the main showroom.

The Aladdin Hotel, which reacted
to the high price of headliners by go-
ing to a production show, "Cest
Magnifique,” has returned to a star
policy and will continue it despite fi-
nancial problems wth note holders.
Booked through Oct. 3 is Sammy
Davis, with Bill Cosby coming in
Oct. 5. .

Not all hotels have abandoned pro-
duction shows. The Flamingo Hilton
continues with its successful “City
Lites,” the Frontier Hotel with *‘Be-
yond Belief” starring Siegfried &
Roy, the Silver Slipper with its popu-
lar low-priced **Branded’ and ‘‘Boy-
Lesque,” the Stardust with “Lido de
Paris,” the Tropicana with its new
version of “‘Les Folies Bergere’” and
the Union Plaza (downtown) with its
low priced Broadway and Hollywood
productions  (currently featuring
“What The Butler Saw").

But the stars are definitely back,
and even if they are getting paid less
than before, or share the risk of the
showroom, or only work one show a
night, it’s a positive sign for the peo-
ple who come to Las Vegas and want
tosee a ‘‘name.”

Seeing the Music

3085

Billboard Spotlights
Video Music

ISSUE DATE:NOV. 19
AD DEADLINE: OCT. 28

The video revolution is changing the way music is sold.

Producers (clips and full-length)

Keeping up with the effects of this change and reporting the
latest music trends and developments is an important part
of Billboard’s weekly coverage.

In the November 19 issue, Billboard will publish an in-depth
Spotlight on Video Music, focusing on all the aspects that
impact the entire music industry—from creative to legal,
promotion to technical. This special report is timed to feature
complete coverage of Billboard’s Fifth International Video
Music Conference in Los Angeles (November 17-19).

An ad in this Spotlight will be seen by influential subscribers
who need and use Billboard’s video music coverage every
week to make buying and programming decisions. In addition
to regular subscribers, all Conference attendees will be
reached via bonus distribution. This is a unique opportunity for
video music professionals and marketers to make their
presence felt at the Conference and around the world.

Billboard’s Video Music Spotlight will reach buyers of the following services:

¢ Equipment and Prop Rental

4 ‘ l

Syndicators

Studios

Pre and Post Production Faciiities
Equipment Manufacturers

e Distributors {clips and full-length)
e Editing Facilities
¢ Promotion

For advertising details, call Ron Willman in New York at
(212) 764-7350, Diane Daou in Los Angeles at (213) 859-5312,
or contact any Billboard Sales Office around the world.

e The International Newsweekly of
| r Music and Home Entertainment

1515 Broadway, New York, N.Y. 10036

New York City: 212-764-7356; Beverly Hills, California: 213-859-531€; Nashville, Tennessee: 615-748-8145;
Toronto, Canada: 416-365-0724; London, England: (01) 439-9411; Paris, France: 1-738-4321;

Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158; Madrid, Spain: 232-8000, 231-8319;
Tokyo, Japan: (03) 498-4641; Sydney. Australia: 436-2033.
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Jazz

special events here Oct. 9-16.

scheduled.

FIRST INDUCTIONS

Hall Of Fame Events Set

CHARLOTTESVILLE, Va.— The first inductions into the National Jazz
Hall of Fame highlight the events planned during a week-long program of

The Hall of Fame, chartered last February as a non-profit educational
foundation by the Commonwealth of Virginia, will initially be housed at
Bayly Museum at the Univ. of Virginia, where ceremonies will be held Oct.
14 to name the first two musicians to be honored. That same day will see au-
thor, critic and jazz historian Leonard Feather offering a lecture, while an
Oct. 12 concert by the Airmen Of Note from Bolling Air Force Base is also

Inductees for the Hall of Fame have been selected by a NJHF panel, and
will be additionally honored through the loan of two portraits of the musi-
cians for temporary display during the event.

The National Jazz Hall of Fame is seeking a permanent site here for a
museum and performing arts center. Providing partial funding for the vari-
ous events— part of Jazz History Week, as proclaimed by Charlottesville
Mayor Frank Buck—is being provided by the Virginia Foundation for the
Humanities. Co-sponsors include the McIntire Department of Music and the
Afro-American Affairs office of the Univ. of Virginia.

Fort Worth Arts Center
Keying On Avant-Garde

FORT WORTH, Tex.—Avant-
garde jazz artists will find a new per-
forming home here Thursday (29)
with the grand opening of Caravan
Of Dreams, an ambitious $5 million
arts facility that will launch opera-
tions with four days of shows by Or-
nette Coleman, including world pre-
mieres for two major works by the
Fort Worth native.

Included in Coleman’s schedule
are the first performance of the un-
abridged version of the saxophonist’s
first symphony, ‘*Skies Of America,”
at the Tarrant County Convention
Center, followed by a reception at
Caravan Of Dreams, a sprawling arts
center combining jazz club, avant-
garde theatre, experimental movie
house, restaurant and cactus preserve
-- all housed in an eclectic renovation
of a turn-of-the-century building at
312 Houston St.

Coleman will also unveil a new
string quartet, “‘Prime Design,” dedi-
cated to R. Buckminster Fuller, on
Oct. 2, and perform with his own
Prime Time Ensemble on the eve-
nings of Sept. 30 and Oct. 1 at the
new center.

The four nights of Coleman’s
works underline the ambitions of the
Caravan’s creators, the seven part-
ners in Decisions Team Ltd. (DTL).
Formed 10 years ago as an offbeat co-
alition of businessmen and artists,

SERIES REVIEW

DTL has already invested in such
ventures as an ecological plantation
in Australia.

If the aspirations behind DTL in-
clude a concern for fusing ecological
and cultural issues reflected in the
Caravan Of Dreams’ own preserve,
housed in a rooftop geodesic dome,
the initial lineup of talent for ics club
and theatre indicates artistic director
Honey Hoffman already has present-
day jazz well in hand: scheduled for
October are shows by Jack Deloh-
nette & Special Edition (6-8), Mingus
Dynasty (13-15) and the Phil Woods
Quartet (20-22), while artists prom-
ised for November include the Art
Ensemble of Chicago, McCoy Tyner
and Betty Carter. With jazz attrac-
tions to primarily play the Caravan’s
club, theatrical productions will span
lectures, experimental films inciud-
ing retrospective programs, modern
dance and drama. .

And, as daring as some of the cen-
ter’s “known” attractions might
seem, the DTL members say they’ll
program even more esoteric events,
ranging from Third World magicians
to poets and writers.

The facility itself will augment its
primary entertainment and arts areas
with additional technical resources.
The theatre will be equipped for film
and audio recording as well as live
performance.

‘Bowl’ Paces Verve Reissues

LOS ANGELES—The bell-cow
item in PolyGram's latest series of
old Verve reissues is a two-record, at-
tractively packaged “Jazz At The
Hollywood Bowl!” entry with Louis
Armstrong, Ella Fitzgerald, Art Ta-
tus, Oscar Peterson, Roy Eldridge
and other celebrated mainstream acts
generously spotted.

The concert dates back to 1956.
Norman Granz was the producer/
announcer, and 20 tunes are offered,
all capably performed but dulled, toa
degree, by a climactic jam finale to
the beat of “When The Saints Go
Marching In,” the most overplayed,
trite and dismally meretricious tune
in the world’s jazz repertoire.

From 1967, backed by Grady Tate,
Lonnie Smith and Ron Boykins, the
late Roland Kirk plays flute, tenor,
strich and manzello on eight titles in
a package tagged ‘““Now Please Don’t
You Cry, Beautiful Edith.” Equally
entertaining is “The Astrud Gilberto
Album,” in which the pert Brazilian
singer serves up 11 songs taped in
1965 with Marty Paich’s orchestra.

Gilberto is not a vocalist without
flaws, but there is undeniable appeal
in her gentle, heartfelt caroling.

“Stan Getz Plays” showcases the
tenor saxophone virtuoso’s solos with
Jimmy Raney, Duke Jordan, Frank
Isola and Bill Crow on 12 distin-
guished standards taped in 1952. A
choice LP.

“The Trio” is comprised of seven
melodies played by Oscar Peterson,
Ed Thigpen and Ray Brown, dating
back to 1961. “Torme’ has 12 selec-
tions sung by the one-time *‘Velvet
Fog” with attractive accompaniment
by Paich’s ensemble, recorded in
1958.

The current batch of French Verve
pressings is being distinguished from
PolyGram'’s Japanese Verve product
as “the French Line,” but likewise re-
stores original graphics and liner
notes, the latter ranging from good to
sketchy. On balance, the collection—
which also includes key works from
Dizzy Gillespie, Tal Farlow, Billie
Holliday and Jimmy Smith—is a wel-
come and highly saleable issue.

DAVE DEXTER Jr.

Concord Label’s Outlook Upbeat

Jefferson Predicts 35% Increase In Sales For 1983

By SAM SUTHERLAND

LOS ANGELES—With projected
sales through the rest of 1983 expect-
ed to show an estimated 35% in-
crease, Concord Jazz Records’ Carl
Jefferson contends the past year’s
shakedown in independent distribu-
tion has proven more of a boon than
a bane for his Northern Californian
label.

In town to produce the latest al-
bum for transplanted Brazilian pia-
nist and vocalist Tania Maria, the
outspoken Jefferson adds that his
current sales forecast actually repre-
sents a slight cooling-off from an
even more bullish growth pattern
during the first six months of this
year—the same period that saw in-
dustry observers bemoaning the de-
fection of key pop indie labels to
branch deals, and mulling the after-
math of Pickwick’s shutdown of its
independent distribution arm.

“It was overblown,” Jefferson dri-
ly notes of the latest cycle of epitaphs
for independent distributors. Pick-
wick, he says, departed the trade
largely as a result of its own business
problems, rather than larger issues
endemic to the distribution sector.
“Pickwick’s going out will probably
prove to be a blessing for us. We were
the bottom of the barrel for them
anyway.

“We've picked up replacement
deals as needed in those territories, as
we did when Pacific Records &
Tapes went under,” he continues.
“Frankly, I couldn’t be happier with
the situation in my major markets.”

Jefferson suggests that the loss of
larger pop independent customers
has forced distributors to eye smaller
established labels like Concord Jazz
with fresh commitment. “Those of us
who keep coming out with good
product can only benefit—we’ve seen
some interesting increases in those
markets where the distributor lost a
Motown or a Chrysalis.”

Indeed, Jefferson reports his most
serious distribution snags this year
weren't here, but in the Latin Ameri-
can territories where currency deval-
uations and erratic services yielded a
disappointing return for his growing
catalog of Latin jazz via Concord’s
Picante label subsidiary. More up-
beat developments include cassette
sales, which Jefferson, like other jazz
entrepreneurs, now sees undergoing a
belated surge.

After its busiest annual release
schedule to date, Concord Jazz will
likely revert to a more selective
stance in its product flow. “The in-
tent has been to build a strong cata-
log,” Jefferson explains. With cur-
rent retail acceptance for his catalog
reportedly strong, the veteran pro-
ducer and businessman suggests the
more restrained output of new titles
is a natural development for the
label.

Given Jefferson’s long-standing
emphasis on premium LP pressings
and prerecorded tapes, it’s interesting
that Concord Jazz has no immediate
plans for further digital recordings.
Although the label has experimented
with both digital and direct-disk
techniques, its founder doesn’t yet
see digital as a necessity, despite the
early emphasis by European and Jap-
anese CD manufacturers on jazz and
classical repertoire as consumer
hooks.

“I suppose CD will take over even-
tually,” comments Jefferson, “‘but for
specialty labels like myself, the vol-
ume’s too small right now, and the
market for our music will survive re-
gardless of the configuration. Digital
is only as good as the engineer using
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it, anyway: you're still using analog
boards, microphones, amps and oth-
er gear at either end. With the press-
ing quality we can get, generally
speaking our stuff is already good
enough in LP.”

With other label works in progress
including another pairing for Mel
Torme and George Shearing, a new
Tito Puente album, and a new studio
outing for acclaimed young guitarist
Emily Remler, Jefferson offers his
own private suspicion that a different
type of “‘new music” could be build-
ing as an adult market—classic
acoustic jazz by a new generation of
players, aimed at a once rock-orient-
ed youth market now pushing into
adult demographic sectors. Apart
from his own label's steady growth,
Jefferson sees such offbeat label suc-
cesses as the Windham Hill line, with

its own hybrid chamber instrumental
style, as evidence that there’s more
than synthesizers and digital percus-
sion in the music market’s future.

“There’s a far deeper change going
on in music than is evidenced by the
media,” he concludes. ““And our mu-
sic is valid as a brand new market in
that sense.” His own cautionary note
is that jazz entrepreneurs will need to
keep rhythmic, danceable jazz as part
of their repertorial mix, suggesting
that the genre’s move away from that
stronghold during the '50s was one
central force in its commercial de-
cline.

Recent Concord Jazz releases have
included an all-star Woody Herman
package and an album of Scott Joplin
compositions performed by Brazilian
acoustic guitarist Carlos Barbosa-
Lima.
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Black

Brooklyn Dealers Join Forces

Buying Cooperative Looking For Low-Price Deals

NEW YORK—JM. One-Stop
and nine black-owned Brooklyn re-
tailers have formed a buying coopera-
tive called M&P Record Stores.
M&P is short for “‘mom and pop.”

The operation has been in exis-
tence since Sept. |, when a half-page
ad, sponsored by WEA, appeared in
the Daily News advertising the nine
stores. Subsequently, PolyGram has
sponsored another co-op ad with
M&P.

The stores involved are John's Dis-
count Records, Dynamo Records,
Buysomething Records, Discount
House of Sound, Jeffrey Electronics,
Network Records, Pippin’s Place,
Soul Shack, and Birdell's Records.
Most of the stores are in the predomi-
nantly black areas of Bedford Stuyve-
sant, Crown Heights and East
Flatbush.

J.M_’s president Marva Stanislaus,
JM.’s sales manager Rafael Sepul-
veda, and Birdell's owner Joe Long
were the driving forces behind
M&P's formation. “It took us a few
months to get it organized,” says Se-
pulveda. “Then we talked to all the
labels. WEA was the first to want to
get involved. Their cooperation has
made the other labels more receptive
to what we're doing.

*“The concept behind M&P is sim-
ple; we just want to get the same kind
of deals Crazy Eddie and the Wiz
(major New York retailers) get. With
those places getting the low-price
deals, it is difficult for us to draw
people into our stores.”

Sepulveda says he is satisfied ‘‘so
far” with response to the Daily News
ads, though he feels ‘“‘some of the
companies are a little skeptical. This

has been done before and hasn't
worked out. We have to show them
we're doing it right, that we're into
selling records and not just buying
meals.”

Long, however, is still not com-
pletely happy with the prices M&P
has been offered. ““We have been get-
ting product at $4.99 and selling at
$5.25, which is still not as sweet as
I'd like to see it,” he says. As a re-
sult, Long and the other members
of M&P are looking to add other
stores, both in Brooklyn and else-
where around New York, to the
cooperative to increase their
leverage.

“Our idea 1s to get an ad from ev-
ery major from now through No-
vember and then get a full-page ad in
December with all the labels,” Se-
pulveda says.

STRATEGIC TOURING PAYS OFF

Rick James Relies On

By STEVE IVORY

LOS ANGELES—For Rick James,
current marketing tools like videos
are fine, but the Motown artist has
chosen to lean heavily on a more con-
ventional procedure for selling rec-
ords: strategic touring.

“Videos are a great way to sell re-
cords, and I enjoy making them,”
says James. “But I believe the biggest
lure to sell my records is me and my
band.”

According to Jerry Ade, vice presi-
dent of the Norby Walters booking
agency coordinating James’ *“Cold
Blooded Unity Tour,” 50% of the
tour’s first 23 dates have been sellouts.
The idea of the tour, which began
Aug. 9 in Warwick, R.I, was to bol-
ster interest in James’ current “*Cold
Blooded™ album by playing smaller
venues in major markets before the
album'’s release.

Apparently, the strategy has
worked. “Cold Blooded,” certified
gold in less than a month after its re-

lease, has been holding down the No.
1 position on Billboard’s black album
chart for three weeks, having
bumped Michael Jackson’s “Thrill-
er” from that position after 31 weeks
at the top. The single, “Cold Blood-
ed,” has been at No. 1 on Billboard’s
black singles chart for five weeks.

“We felt that we would have a hot
album by the time the first leg of the
tour was over,” Ade says. “But Rick
was out there before the album’s re-
lease. He had a single, but no album.
The concept, then, was to prepare au-
diences for the coming LP via mar-
ginal-sized halis.”

The second phase of the tour strat-
egy goes into action Oct. 6, when
James returns to many of the same
markets to play larger halls. “Rick
did three nights at the Universal Am-
phitheatre in L.A_, which is like play-
ing the Forum in that same city,”
says Ade. *“But he did so because that
town is a big market for him and the
single was moving by the time he got
there.”

The Road

For James, the first leg of this tour
was also designed to maximize the
exposure of his female singing group,
the Mary Jane Girls. “There’s noth-
ing phony or studio-induced about
their abilities. My girls go out there
and they entertain you for the dura-
tion of their set. They're not a hoax,”
James says.

James implies that this tour, which
wraps Nov. 5 at Baton Rouge’s Riv-
erside Central Plex, may be his last
for a while. The artist plans to devote
his time to the production of his first
movie, based loosely on an autobio-
graphical story he wrote, tentatively
titled “‘Spice of Life.”

“I'm looking for new horizons to
conquer,” says James. “I'm a little
bored with the cycle of touring, re-
cording and touring again. It’s like
anything else—once you're out there,
everything is great. But I'm ready to
give my time to other facets of
entertainment.”

The Rhythm & The Blues

Juluka Raises Some Questions

By NELSON GEORGE

Juluka is an integrated band from
South Africa with an album on
Warner Bros. Records, presenting a
combination of facts that raises a
number of questions: How can an in-
tegrated band exist in South Africa?
Does the government suppress them?
Is this six-member band actually a
tool of the government, being used to
help improve its image and combat
the cultural boy-
cotts?

These questions
were recently posed
to the founders of
Juluka, black South
African Sipho
Mchunu and white
South African John-
ny Clegg, who are visiting the United
States in support of their first Ameri-
can release, “Scatterlings Of Africa.”
Their music has a definite Western
flavor, though its backbone is the mu-
sical interplay of Mchunu and Clegg’s
amplified acoustic guitars played in
the traditional Zulu style. Clegg be-
came enchanted with the Zulu style as
a child in Johannesburg, learned how
to play guitar and dance Zulu style

www americanradiohistorv com

from migrant workers, and later be-
came known around the city as “‘the
white guy who played Zulu music.”
Mchunu, in the tradition of the Zulus,
challenged Clegg to a battle of dueling
guitars that resulted in their musical
collaboration.

BLUE PHOTOS—Sonny Bivins (left) a
hattans chat with Cal DuPree on Atlanta’s Video Music Channel in support
of their “Forever By Your Side” aibum.

For about ten years they played as a
duo, forming Juluka (Zulu for sweat)
in 1980. Clegg answers most of the
questions, since Mchunu is shy about
speaking English. Whenever Clegg an-
swers, Mchunu usually nods in agree-
ment. (Continued on page 53)
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REAL ESTATE

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beaut ful offices. On bus
stop. Below market rental or sale. Imnediately available.
Ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call:

TPEFT®N  Ferd Clemen
AtaLons 513-721-4200

HELP WANTED

INTERNATIONAL PROMOTION

Aggressive, Dynamic, Responsible individua wanted with exgeri-
ence in the international area for a major record company. Marketing
and international knowledge of the record indLstry heavily preferred.
Experience in the promotional area definitely required. Responsibil-
ities will include working very closely with world-wide affiliate compa-
nies in the planning and scheduling of global releases, stimulating air
play and coordinating marketing/promotional slans world-wide. This
position would report directly to the Vice President. Salary commen-
surate with experience. Reply to:

Box 7522, Billboard
1515 Broadway, New York, MY 10036

SONGWRITERS

We bring yc ur songs to hile inexpensively with
top sessior players from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Call write tor free sample tape

MOONLIGHT DEMOS

213 893-0357 or 665-7464 - 5313 Bakman Ave
Box 124 - No Hollywood CA 91601

GROUND FLOOR
- OPPORTUNITY

A national music magazine is offering a rare
opportunity to one individuat who feels they
have the ambition, commitment and crea-
tivity to start and develope a sates depart-
ment for an already well established
publication. Excellent corporate benefits
and incentive program. Send letter and
resume to:

Box 7521, Billboard
1515 Broadway, New York, NY 10036

SMALL RECORD COMPANY seeks office/op-
erations manager immediately—good potential.
Send resume and references to: Sam West, Box
72, Litchfield, Conn. 06759.

SONGWRITER: THE GUILD was organized to
help writers produce good songs and sell them.
We've been very successful on placement. Na-
tional Songwriters Guild, 2421 Walnut Rd.,
Pontiac, M1 48057.

ANNOUNCEMENTS

AUTOMOBILE COLLECTORS

Car Collectors Hall of Fame, Nashvilte, TN., would like to contact Country Music celebri-
ties who own antique or special interest cars that they would like to displar in our muse-
um. Your car would be displayed in our attraction on music -ow where it will

thousands of Cotintry Music fans each year. Inquiries to:

MITCHELL TAUB/Direztor

Car Collectors Hall of Fame
1534 Demonbreum St. Nashvilke, TN. 37203

be viewed by

INQUIRE ON STATION
LETTERHEAD:

RECORD SOURCE
INTERNATIONAL
1515 Broadway
New York. NY 10036

RUN YOUR CLASSIFIED ad in America’s #1
C Music M ine, ABC audited, $1.25
per word. Display $100.00 per column inch. Ma-
jor credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

EMPLOYMENT
OPPORTUNITIES
RADIO JOBS!

10.000 radio jobs a year for men and women are hsted
n the Amencan Radio Job Market weekly paper Up
1o 300 openings every week!! Disk Jockeys. News-
people and Program Directors. Engineers. Sales
people Small medium and major markets. all for-
mats Many jobs require hittle or no expenence' One
week computer hst $6 00 Special Bonus six con-
seculive weeks only $14 95—vyou save §21

AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

JOB MART CLASSIFIED
ADVERTISING
DOESN’T COST,

IT PAYS.

WANTED TO BUY

8 TRACK CASSETTE CUT-OUT surplus, etc. of
old time Blues and Black Gospel—any quantity.
Ron Karlin Kar-Co, 942 Poinciana Pl., Suite
204, Ft. Lauderdale, Fla. 33324. (305) 472-2773.

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

GOLDEN OLDIES

BISCOUNT OLDIES
BY PHONE

*MAL-ORDERS ALSO ACCEPTED
215-649-7565

SAME DAY SERVICE

SPEGMI. DISCOUNTS TO RADIO STATIONS
SEND $OR CATALOG—OVER 10.000 OLDIES

C4SCOUNT OLDIES
X 77-8. NARBERTH. PA. 19072

4% RPM RECORDS
THOUSANDS IN STOCK

Mamc of tha 508 '8 and

LIMITED

ré, Md 21238

News

Things Looking Up For Indies

® Continued from page 41

mum point for indie labels to break
even financially. Some Nashville in-
dies operate custom labels to help de-
fray expenses, but the more serious
companies interested in competing
on the open market do not. Money is
a constant problem: a number of
small firms disappeared in the last
year, and two more publicized labels
that have currently ceased to func-
tion are Elliot Mazur’s U.S. Records
and Fred Foster’s financially-plagued
Monument Records (though its
product still remains in the CBS
pipeline).

MDJ’s McBride admits to having
in excess of $1.3 million already in-
vested in Atlanta, and he says he isn’t
through yet. However, McBride
adds, ‘I had a million invested in Al-
abama before they went to RCA, and
now they’re making up to $90,000 a
night with a concessions business do-
ing $800,000 a month. You’ve got to
pick a potential $50,000-$100,000 a
night act to support this kind of
investment.”

The key to indies’ longevity lies in
convincing distributors and radio
programmers that the companies will
still be in business a year from now.
“Radio stations say to us right up
front, ‘Why should I play your Brice
Henderson record?”” ‘Why should I
take up a spot on my playlist for an
artist whose record company may
not be around six months from now
when I could give it to a major label
artist instead?,” says Scott Tutt.
“We have to convince them we're in
this for the long run.”

AMI Records spent considerable
funds building a new state-of-the-art
24-track recording facility at its Hen-
dersonville, Tenn. headquarters to
reduce studio costs on its roster (and
rents time out for extra revenue).
Union Station is releasing its product
on Quiex vinyl; its singles are issued
in both 7-inch and 12-inch
configurations.

MDJ’s McBride shot Atlanta’s en-

CMA Offering
European Viewpoint

NASHVILLE—Jana Talbot,
manager of the Country Music
Assn.’s London office, will be in
Nashville Oct. 10-21 to meet with
people in the business who want a
better understanding of the European
markets for country music.

Talbot has met recently with music
industry leaders in England, Holland
and Germany, the last of which she
describes as *“‘one of the three largest
record markets in the world.” Ap-
pointments with Talbot can be made
through the CMA’s Nashville
headquarters.

® Continued from page 27
throat. Our margins are squeezed so
tightly.”

Cactus Records in Houston and
Denver's Budget Records & Tapes
are also closely scrutinizing the com-
puter software market. They have
been selling video games for nearly
two years as well. Cactus stores have
just started to merchandise video.

Mike Duncan, general manager of
the retail division for the five Cactus
stores, observes that movie titles are
easier to deal with, and that music
video has become a “‘natural” prod-
uct for a record store.

“Video games are treated like ac-
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tire album l:ve on video, then shipped
out 500 videocassettes to national ra-
dio, media, tv booking directors and
club owners. He expects to recoup
the $250,000 investment if Atlanta
becomes a hit act. Moon Shine Rec-
ords has added two well-known
country names, Rex Allen Jr. and
Margo Smith, in recent weeks. Main
Street relies heavily on television
marketing to balance its bottom lin€,
although it plans to release both Box-
car Willie and Penny DeHaven prod-
uct through regular channels. Lee
Stoller's LS Records (which
launched Cristy Lane to Liberty) is
combining out-of-the-box tv market-
ing with standard promotional meth-
ods to break its new talent.

Curb Records in Los Angeles is
one of the industry’s most successful
independer:t label operations, having
managed to affiliate itself with almost
every major record company in a
joint logo situation. West Coast-
based Vive Records, distributed by

Warner Bros., got off to an immedi-
ate advantage in its first year when it
saw “You're The Reason God Made
Oklahoma” hit No. I for David Friz-
zell and Shelly West.

Now the newest Ricky Skaggs al-
bum, “Don’t Cheat In Our Home
Town,” is being issued under the un-
precedented Epic/Sugar Hill Rec-
ords logo. The LP was originally cut
but unreleased by Skaggs while he
was still under contract to the North
Carolina indie. When Skaggs signed
with Epic in Nashville, he still owed
Sugar Hill an album. To fulfill this
obligation, Epic has agreed to release
the new LP as a regular CBS pack-
age, and Skaggs contributed new
cuts, remixes and graphics for the
cover.

Sums up MDJ's McBride: “The
term ‘independent’ bothers me: we're
the most dependent people in the
world. But if you combine us, we're
bigger than the majors.”

| Featured Programming,

® Continued from page 23

rector at Schulke Radio Productions
for the departing Phil Stout (Bill-
board Sept. 10) is SRP’s Dave Mac-
Fee ... Greg Spraul, the former GM
at Ventura, Calif.’s KZTR, becomes
regional manager of the radio divi-
sion of Sar. Diego-based Peters Pro-
ductions ... “The Golden Age Of
Radio,” a nightly, one-hour program
hosted by KMGK-Portland GM Vic
Ives and featuring vintage radio
shows, now boasts over 400 affiliates
and a new Phoenix address. You can
reach Golden Age Of Radio Theatre
president Robert L. Bowen at 17021
Enterprise Dr., Suite 8, Fountain
Hills, Ariz. 85268 (602) 837-
1401 . . . With the signing of six new
affiliates iacluding KDAL Duluth,

the Minnesota News Network now
covers 100% of the state from its
home base in St. Paul.

* * %

And now this word from your local
station: San Francisco-area public
station KCSM presents Audiophile
Audition Monday nights from 8-11.
Host John Sunier affords listeners
the opportunity to hear the latest in
technology before purchase. The
show, which has a large following of
audiophiles, features high-tech press-
ings in all formats (musically and
technically), and is now available in a
one-hour version to both commercial
and non-commercial stations. For

more info contact Sunier at 21 Stet-
son Ave., Kentfield, Calif. 94904;
(415) 457-2741.

) ]

LOVE'S LONE RANGER—Kaptain Kendall takes a pit stop with the WWWL

Miami Beach (Love 94) morning team, from left, Keith Allen, Joe Johnson

and Dave Caprita. An auto mechanic with Kendall Toyota there, the Good

Samaritan of the Highways roams the expressways rescuing stranded mo-

torists and providing live reports for the station from the scene of his
roadside repairs.

Jury Out On Computers, Video

cessory items here. There is little pro-
motion and no discounting,” he
notes. As for computer software, for
now, Duncan says he is watching
hardware sales closely. Perhaps in a
year, he says, the stores will be add-
ing computer software products.
Evan Lasky, president of Budget
Records & Tapes, says he, too, is dis-
cussing the possibilities of selling
computer software. *‘I'm waiting to
see the depth of hardware penetra-
tion. We are just beginning to get a
feel for the product,” he says.
Although the summer months
showed poor video game sales, Lasky

notes that as the fall approaches sales
seemn to be climbing. He admits that
his margins are compressed, adding,
“We used to be able to get 35%
markup.” This fall, he hopes to see
more video game “‘hits” to spur sales
on.

As for computer software, many
companies remain unsure how to ap-
proach this new kind of product.
Many record stores say they will be
studying the software market this
Christmas season. Some stores note
they may jump into the software are-
na this October if sales on hardware
start to skyrocket.
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AVAILABLE

NOW! The 1983/84

edition of three of Billboard’s
most popular and widely used

1983/84 International Buyer’s Guide

A special 25th Anniversary Edition—Dbigger and better than ever. Filled with
the most comprehensive listings by category and geographical area:
thousands of names, addresses and telephone numbers for:

@ Record companies & One Stops ® Industry Services

@ Music publishers @ Rack Jobbers & Organizations

® \Wholesalers ® Importers ® Equipment Manufacturers
® Distributors ® Exporters ® Suppliers

AND NEW THIS YEAR. —manufacturers, wholesalers, hardware, software
and accessories for, Compact Disc, Video Disc, Video Cassettes,
Video Games

A complete International Guide to the Music and Home Entertainment
Industries.

Our Silver Anniversary Edition price is $35.00.

International Recording
Studio and Equipment
Directory

The professional’s guide to
recording and mastering studios,
professional recording equipment
manufacturers, blank loaded and
bulk tape products—in the U.S.
and around the world.

Price $20.00

1983/84 Audio/Video/
Tape Source Book

Billboard’s complete guide to
thousands of products, services,
company listings, including:

Pro equipment, blank tape, bulk
tape, video cassette components,
pre- and post-production
facilities, tape and record services,
assembly and packaging
equipment, materials, supplies
and much, much more. ..

Price $20.00

Billssary

COMING IN MARCH 1984—THE COUNTRY MUSIC SOURCE BOOK

Get your directory copies now by returning the coupon below today!

r---------------------------------------------------------------1

I Mail to: Billboard, 1515 Broadway, New York, N.Y. 10036 :
|

g Please send me: ___ My check enclosed Name 1
] copies 83/84 International Buyer's I
1 Guide ____ Please charge my -
] Price $35.00 [ American Express Address 1
2 copies 83/84 International Recording Card Number i
1 Studio and Equipment Directory Price [ v|SA o City State. Zip___ 1
1 Price $20.00 Card Expires :
(] . o

" ([:)(i)r%ft% r6;3/84 Audio/Video/Tape (] MasterCard PR TR S - :
: Price $20.00 Please add $3.00 for postage and handiing for the Buyer's Guide, $2.00 each for IRESD, AVT. i

L---------------------------------------------------------------J
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" News/ International__

CURRENCY PROBLEMS CITED

Portugal Won'’t Allow
Iglesias To Give Concert

By FERNANDO TENENTE

LISBON—In what’s seen here as a
landmark decision, the Portuguese
government has refused permission
for a planned open-air concert by
Spanish singer Julio Iglesias this fall.
He was expected to pull around
30,000 fans to Lisbon’s Restelo
Stadium.

It’s the first time in local show
business history that such a move has
been made. Portugal’s foreign ex-
change problems are being cited as
the key reason for the decision.

Some $290,000 worth of escudos
currency would have left the country
to pay for the concert. But, according
to the ministry of work affairs, the
necessary Bank of Portugal authori-
zation for this transaction was not in-
cluded in the contract drawn up by
promoter Alexandre Basto. So al-
though the event had already (and il-
legally) been publicized, there had
been no formal ministry clearancc for
the contract.

Basto argues that bank authoriza-
tion was irrelevant since payment
would actually have been made over-
seas through third parties. He points
to other transactions that have gone
through without problems: Rod
Stewart’s concert in the same stadi-
um last July and the import of star
footballers to join the local Benfica
team. “I suppose all those contracts
were paid in bottles of port or in dif-
ferent kinds of fruits,” he notes

ironically.

Speaking from Spain, Julio Iglesias
says: “There is no basis for the non-
authorization of the show, and I
don’t understand the Portuguese atti-
tude.” However, the DGE entertain-
ment/copyright body in Lisbon,

“which announced the cancellation,

has given an additional reason in that
the Iglesias contract was signed by
Basto’s mother, who lives in London.
Neither she nor Basto are registered
with the DGE, as is required by Por-
tuguese law.

Discussing the situation on local
television, culture minister Coimbra
Martins confirmed the various rea-
sons and added that the government
is concerned over the balance of cul-
tural interchange with other nations.
He promised a new policy which
would support overseas perfor-
mances by Portuguese artists instead
of forfeiting foreign exchange by
bringing in foreign artists of “doubt-
ful cultural value.”

But ramifications of the decision
are already being felt. Iglesias has
cancelled a charity concert he was to
have given at Casino de Estoril in
support of the League Against Can-
cer. And Basto has announced that
another of his promotions, involving
a Lisbon concert by reggae artist Pe-
ter Tosh, has been cancelled after the
ministry of work affairs failed to ap-
prove the contract.

Anderson Denies Abba Is
In Financial Trouble

® Continued from page 9

On the question of the future of
Abba as a group, Anderson insists
that they will continue to work to-
gether and will be recording a new al-
bum for release before Christmas
next year. “The reason they are not
together at present is that Bjorn Ul-
vaeus and Benny Anderson are com-
pleting work on a musical called
"Chess’ with Tim Rice, Agnetha is
promoting “Wrap Your Arms
Around Me” with press interviews
and television appearances, and
Anni-Frid is preparing a new album
to be produced in Paris by Phil
Collins.” .

Anderson says that Bjorn and Ben-
ny have written more songs than can
be used in the musical, and these will
form the basis of the new Abba al-
bum, to be released in the fall of
1984. The musical “‘Chess” will be
premiered in London in May, 1985.
This November, Ulvaeus and Ander-
son will be in the Polar Music studios
in Stockholm to record a double al-
bum of the score. Singers are current-
ly being selected, and the album will
be released next August.

“In the meantime, there may be a
couple of singles from Abba,” says
Anderson. “We haven’t yet decided
how the musical will be cast, but we
are sending out letters to major re-
cord companies in the U.S. and U.K.
to get their reactions.”

Another project involving Abba
songs is a musical called “Abbacada-
bra,” which will be staged at the Lyr-
ic Theatre in Hammersmith, West

Swaziland Show

® Continued from page 9

groups from South Africa will play in
support of Tosh, with 60% of his fee
paid into a U.S. bank account and the
rest handed over after the concert.

London, for eight weeks beginning in
mid-December. New lyrics are being
written by Duncan Wood and Mike
Batt, and Batt is recording an EP of
some of the material for November
release.

Anderson says he believes much of
the speculation about the break-up of
Abba was triggered when Anni-Frid
Lyngstad decided to move to London
and sold her shares in the financial
empire for around $1.2 million. “The
only reason Anni-Frid sold out,” he
explains, “was because she had to un-
der Swedish law.”

“There's a hiatus at the moment
because the members of the group are
all doing different things,” Anderson
continues. ‘“‘But they’ll be back to-
gether. They’re still the best of
friends, and the girls have a great re-
spect for the musical creativity of
Bjorn and Benny. As soon as they get
back into the studio together, the old
electricity will start to flow again.”

Swedish Firm
Develops New
DMM System

STOCKHOLM—Swedish compa-
ny Europa Film is marketing a new
plating system for Direct Metal Mas-
tering (DMM) developed by its re-
cord division in collaboration with
the West German Teldec operation.

First equipment was delivered this
July, and Europa claims internation-
al interest is strong, with trade al-
ready up on last year's levels. The
company has more than 200 custom-
ers worldwide, with some 800 plating
units installed in U.S., Soviet Union,
China, Japan, Nigeria, Australia and
other countries.

Canada

NO CROSS-OWNERSHIP, SAYS CRTC

CFCN’s License Is Renewed

OTTAWA—Concerns among
broadcasters that last year’s federal
directive against cross-ownership in
the media would lead to widespread
forced divestment in the industry
have so far proven unfounded.

The Canadian Radio-Television &
Telecommunications Commission, in
its fifth decision on the issue Sept. 13,
renewed the license of CFCN-TV
and radio in Calgary, even though
the stations are owned by Maclean
Hunter Ltd., which controls 49.7 %
of the Calgary Sun. Because only two
Maclean Hunter executives could be
appointed to the 12-member board of
the publishing firm controlling the
Sun, the CRTC said there was not
“effective control” of the newspaper
by Maclean Hunter and no cross-
ownership.

In four other cases in recent weeks,
the CRTC has either made a similar
exception to the rule barring cross-
ownership or ruled that license deni-
als would not be in the public interest
because service would be disrupted.
Observers say the commission is like-
ly to make similar rulings every time
it is confronted with enforcing a di-
rective from the federal government.

The directive was issued as part of
the intended government response to
a royal commission on newspapers
two years ago which found that con-
centrated ownership was not in the
public interest. So far, the only tangi-
ble response has been the directive,
which has yet to be enforced. A bill
affecting the newspaper industry has
not yet been tabled in the House of
Commons, even though the govern-
ment released its details this summer.

In its other rulings, the commis-
sion renewed licenses for CHSJ-TV
Saint John, owned by a firm con-
trolled by the Irving newspaper fam-
ily in New Brunswick; CFPL radio
and television in London, controlled
by the Blackburn family, which pub-
lishes the London Free Press; CKNX

Wingham, also controlled by the
Blackburns; and Cablevue (Quinte)
Ltd., a cable firm partly controlled
by the Thomson family, which pub-
lishes a newspaper in the same area.

While public hearings on the issue
were stormy earlier this year, the way
in which the commission has ren-
dered its decisions so far has been
well-received by the newspaper and
broadcast industries.

In its ruling on CFCN, the CRTC
noted that there was an agreement
between the Toronto Sun Publishing
Corp., which sold part of its holdings
last year, and Maclean Hunter. It

prevented Maclean Hunter from buy-
ing more of the publishing firm,
which owns the Toronto, Edmonton
and Calgary Sun papers. Maclean
Hunter must also support any slate of
directors nominated by the Sun and
can only be represented by two peo-
ple on the board. The agreement will
be in effect until 1992, the commis-
sion said.

The radio station's license was re-
newed until Sept. 30, 1987, while the
television facility was given a license
renewal until that time next year in
an attempt to force increased Canadi-
an content on the station.

Tories Name Shadow
Communications Critic

OTTAWA—Former Toronto may-
or and party leadership candidate
David Crombie has been appointed
the Progressive Conservative com-
munications department critic in new
Tory chief Brian Mulroney’s shadow
cabinet.

The move is being interpreted two
ways on Parliament Hill. It may be a
demotion for the moderate Crombie,
who is at ideological odds with Mul-
roney, or it may signal a strengthened
emphasis on communications policy
for the Conservatives through the ap-
pointment of a high-profile MP to
the shadow post.

Crombie was first elected to the
Commons in 1979 and was labor min-
ister in Joe Clark’s short-lived govern-
ment of 1979-80. He ran unsuccess-
fully for the party leadership earlier
this year and was seen as the most
left-leaning of the candidates in the
race. Still, Crombie is seen as a pivotal
figure for the party if it is to fare well
in Toronto, where many think the
next federal election may be won or
lost for the Conservative party.

Mulroney’s aides have said public-

ly that the new boss treats shadow
cabinet roles “in the British way,”
meaning they are preparation for
those ministerial roles if the party as-
sumes power. For that reason, Crom-
bie is bound to-be the object of con-
certed lobbying by the country’s
cultural industries in coming months,
since an election looms as a possibili-
ty in the spring.

Mulroney’s appointment of his
shadow cabinet following his June
victory of the leadership over Clark
also signalled a break-up of previous
Tory shadow cabinet roles for the
cultural and communications
branches of the communications de-
partment. Former communications
critic Perrin Beatty now is revenue
critic, while culture critic John Bos-
ley has been shifted to the external
relations portfolio.

Crombie is going to have much to
say in coming months as the federal
government moves ahead with strate-
gy papers on the recording industry,
the broadcasting industry and the
CBC, the film sector and copyright
revisions.

GRANTED SHORT-TERM LICENSE RENEWAL

CKOI Criticized For ‘Shortfalls’

MONTREAL—{KOI-FM, the pro-
gressive rock station in this market
vying with CHOM-FM for the mar-
ket, has been severely criticized by
the federal broadcast regulator and
given a short-term license renewal of
six months as a signal to meet its prom-
ise-of-performance commitments.

The Canadian Radio-Television
& Telecommunications Commission
said on Sept. 12 that CKOI’s prom-
ises at hearings last December show
*continuing shortfalls,” and that the
station would not receive the usual
five-year renewal.

The commission said the station

had not made good on commitments
to upgrade *“‘spoken word content, es-
pecially in the foreground format
programming and enrichment cate-
gories, which are essential elements
in the production of quality FM pro-
gramming. Some deficiencies also
persist in French-language vocal mu-
sic requirements.”

The move aggravates a situation in
the Montreal market for which
CHOM and CKOI have for years
been seeking redress. Essentially,
CHOM wants to be allowed more
French and CKOI wants more En-
glish to better reflect the broad audi-

Dave Tollington has been upped at
WEA Music of Canada to the newly-
created post of Canadian product
manager. He will retain some of his
former duties as national press
director.

* K* X

Rumors have it there are two plans
on the drawing boards for Compact
Disc manufacturing plants in Cana-
da. Neither plan involves record
firms; both are from financial groups
looking to invest. Several industry
firms have been approached about
cooperative  measures on the
technology.

* Kk %
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. Maple

Briefs.

CHRW flicked the switch Sept. 12
and joined the increasing brigade of
AM stereo stations in Canada. The
CHUM-owned top 40 station has co-
ordinated a massive giveaway with
Sony of nearly 150 AM stereo radios.
CHED Edmonton and CKLC Hamil-
ton are among the other stereo sta-
tions that have made the jump, as-
sured that recent receiver technology
developments will allow consumers
to hear them in stereo.

* Kk K

The Nylons are the world’s first a
capella platinum act, with 100,000
sales reported on their “One Size Fits
All” album on Attic in Canada.

ence in the market. They dislike
stringent conditions which seem to
aim them only at either of the two
language groups in the bilingual
Montreal market.

The CRTC approved a reduction
in CKOI’s enrichment programming
to 9% from 10.3% and a maximum
repeat factor of 18 per week. It also
gave CKOI a significant break in re-
ducing the amount of French lan-
guage music required to 55%, down
from the previous requirement of
65%.

“The commission recognizes the
special situation of CKOI-FM in the
Montreal region, where it is the only
French-language station broadcast-
ing in a progressive music format,
which calls for wide use of very re-
cent musical selections which have
not yet attained hit status, with the
majority of such selections available
only in the English language,” it said
in its decision. But it wants the sta-
tion to submit detailed plans of its ef-
forts to promote and develop French-
language talent locally.

The station’s license was renewed
only until next March 31, before
which the CRTC will hold additional
hearings on a license renewal. Last
January, the commission said it
would make special exceptions for
certain French-language broadcast-
ers imperiled by competition in their
markets, but this decision indicates
there may not be as much flexibility
as was first thought.
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As of 9/24/83

SINGLES

This Last
Week Week

1

2

10
1"
12
13
14
15
16
17
18

19

21

22

23

24
25

27

28

31

32
33

34
35

37

38

39

40

wN

10
1"

13

14

15

16

19

21

22

23

24
25

NEW

1

3 KARMA CHAMELEON, Culture
Club, Virgin
1 RED RED WINE, UB40, Dep
Intemnational
2 TONIGHT | CELEBRATE MY
LOVE, Peabo Bryson/Roberta
Flack, Capttot
6 COME BACK AND STAY, Paui
Young, CBS
MAMA, Genesis, Virgin
DOLCE VITA, Ryan Paris,
Carrere

o

Romance, WEA
MODERN LOVE, David Bowie,
EMI America
1 OL’ RAG BLUES, Status Quo,
Vertigo
7 WHAT AM | GONNA DO, Rod
Stewart, Warner Bros.

12 CHANCE, Big Country, Mercury
33 BIG+ APPLE, Kajagoogoo, EMI
8 WINGS OF A DOVE, Madness,

Stitt

10 THE SUN GOES DOWN, Level

42, Polydor

20 NEVER SAY DIE, Cliff Richard,

EMI

30 GO DEH YAKA, Monyaka,

Polydor

17 CRUSHED BY THE WHEELS OF

INDUSTRY, Heaven 17, BEF

13 GIVE IT UP, KC & Sunshine

Band, Epic

34 TAHITI, David Essex, Mercury
37 BLUE MONDAY, New Order,

NEW

Factory
SOUL INSIDE, Soft Cell, Some
Bizzarre

14 CONFUSION, New Order,

Factory

15 I'M STILL STANDING, Elton

18

John, Rocket

18 CLUB TROPICANA, Wham],

Inner Vision

38 BODY WORK, Hot Streak,

Polydor

19  WATCHING YOU WATCHING

ME, David Grant, Chrysalis

27 RIDERS ON THE STORM,

NE!

Annabel Lamb, A&M
W REBEL RUN, Toyah, Safari

40 WHAT | GOT IS WHAT YOU

NEED, Unique, Prelude

39 DR. HECKYLL AND MR. JIVE,

Men At Work, Epic

25 COME DANCING, Kinks, Arista
32 A STEP IN THE RIGHT

DIRECTION, Truth, Formation

23 ROCKIT, Herbie Hancock, CBS
22 DISAPPEARING ACT, Shalamar,

Solar

35 THERE'S SOMETHING WRONG

IN PARADISE, Kid Creole &
Coconuts, Ze

21  WARRIORS, Gary Numan,

gars Banquet

24 LONG HOT SUMMER, Style

NEW

Council, Polydor

Virgin

26 BAD DAY, Carmel, London

NEW

-

ALBUMS
LABOUR OF LOVE, UB40, Dep

International
NO PARLEZ], Paul Young, CBS

7 THE CROSSING, Big Country,

NEW

Mercury
BORN AGAIN, Black Sabbath,
Vertigo

4 FANTASTIC, Wham], Inner

N &

Vision
TRUE, Spandau Ballet, Chrysaiis
THE VERY BEST OF THE
BEACH BOYS, Capitol

6 THRILLER, Michael Jackson,

Epic

3 18 GREATEST HITS, Michael

Jackson & Jackson 5, Telstar

5 HEADLINE HITS, Various, K-tei
32 CHART TRACKING - THE HIT

SQUAD, Various, Ronco
WARRIORS, Gary Numan,

Beggars Banquet
UNFORGETTABLE, Johnny

Mathis & Natalie Cole, CBS

9 STANDING IN THE LIGHT, Level

42, Polydor

10 CONSTRUCTION TIME AGAIN,

19

1"

Depeche Mode, Mute
America

Polydor

12 TOO LOW FOR ZERO, Elton

John, Rocket

14 THE LUXURY GAP, Heaven 17,

NEW

B.E.F.

RCA

15 THE PRESENT, Moody Blues,

Threshold

16 BODY WISHES, Rod Stewart,

Warner Bros.

Atlantic

17 THE LOOK, Shalamar, Solar
18 SUNNY AFTERNOON, Various,

WALKING IN THE RAIN, Modern

GOLD, Spandau Ballet, Chrysalls

THIS IS NOT A LOVE SONG, PIil,

LET'S DANCE, David Bowie, EM!

BENT OUT OF SHAPE, Rainbow,

LIKE GANGBUSTERS, JoBoxers,

FLICK OF THE SWITCH, AC/DC,

Impression

IN YOUR EYES, George Benson,
Warner Bros.

SYNCHRONICITY, Police, A&M

DOPPELGANGER, Kid Creole &
Coconuts, Island

YOU AND ME BOTH, Yazoo,
Mute

RIO, Duran Duran, EMI

THE PRINCIPLE OF MOMENTS,
Robert Plant, WEA

CANTERBURY, Diamond Head,
MCA

CARGO, Men At Work, Epic

CRISES, Mike Oidfield, Virgin

FLIGHTS OF FANCY, Paul Leoni,
Nouveau Music

THE HIT SQUAD-NIGHT
CLUBBING, Various, Ronco

WAR, U2, Island

ALPHA, Asia, Geffen

MERRY CHRISTMAS MR
LAWRENCE, Riuichi Sakamoto,
Virgin

PUNCH THE CLOCK, Elvis
Costello & Attractions, F-Beat

CANADA

(Courtesy Of The Record)

26 36
27 20
28 25
29 22
30 27
3121
32 NEW
33 NEW
34 30
35 NEW
36 NEW
37 33
38 26
39 NEW
40 24

This Last
Week Week

1 2

2 1

3 3

4 5

5 6

6 7

7 4

8 19

9 8
10 14
1 12
12 15
13 10
14 NEW
15 13
16 18
17 NEW
6 1"
19 20
20 17

1 1

2 3

3 4

4 2

5 5

6 6

7 7

8 8

9
10 1
1 12
12 13
13 16
14 14
15 NEW
16 10
17 15
18 17
19 NEW
20 19

As of 10/3/83
SINGLES

SWEET DREAMS, Eurythmics,
RCA

MANIAC, Michael Sembello,
Casablanca/PolyGram

TOTAL ECLIPSE OF THE
HEART, Bonnie Tyler, CBS

(SHE’S) SEXY & 17, Stray Cats,
EMI America/Capitol

ROCK 'N’ ROLL IS KING, ELO,
CBS

SHE WORKS HARD FOR THE
MONEY, Donna Summer,
Mercury/PolyGram

EVERY BREATH YOU TAKE,
Poilce, A&M

ONE THING LEADS TO
ANOTHER, Fixx, MCA

I'LL TUMBLE 4 YA, Culture Ciub,
Virgin/PolyGram

TELL HER ABOUT IT, Billy Joel,
Columbla/CBS

KING OF PAIN, Police, A&M

DON'T CRY, Asia, Geffen/WEA

PROMISES, PROMISES, Naked
Eyes, Capitol

TRUE, Spandau Ballet,
Chrysalis/Capitol

NEVER SAID | LOVED YOU,
Payola$ & Carol Pope, A&M

(KEEP FEELING) FASCINATION,
Human League, Virgin/
PolyGram

1 DON'T WANNA DANCE, Eddy
Grant, Portrait/CBS

ELECTRIC AVENUE, Eddy
Grant, CBS

ROCK OF AGES, Det Leppard,
Vertigo/PolyGram

HUMAN NATURE, Michael
Jackson, Epic/CBS

ALBUMS
SYNCHRONICITY, Police, A&M
LET’S DANCE, David Bowie,
Liberty/Capitol

FLASHDANCE, Soundtrack,
Casabianca/PolyGram

THRILLER, Michael Jackson,
Epic/CBS

PYROMANIA, Def Leppard,
PolyGram

FASTER THAN THE SPEED OF
NIGHT, Bonnie Tyler, CBS

THE PRINCIPLE OF MOMENTS,
Robert Plant, WEA

SWEET DREAMS, Eurythmics,
RCA

ALPHA, Asia, Getfen/WEA

AN INNOCENT MAN, Billy Joel,
cBS

GIRLS NIGHT OUT, Toronto,
Solid Gold/A&M

REACH THE BEACH, Fixx, MCA

LAWYERS IN LOVE, Jackson
Browne, Asylum/WEA

KEEP IT UP, Loverboy,
Columbia/CBS

LINE OF FIRE, Headpins, Solid
Gold/A&M

THE PRESENT, Moody Biues,
Threshoid/PolyGram

STAYING ALIVE, Soundtrack,
RSO/PolyGram

RANT ‘N’ RAVE, Stray Cats,
Liberty/Capitol

KILLER ON THE RAMPAGE,
Eddy Grant, Portrait/CBS

HAMMER ON A DRUM, Payola$,
A&M

WEST GERMANY

{Courtesy Der Musikmarkt)

This
Week
1
2

3

Last
Week

As of 9/26/83

SINGLES

1 SUNSHINE REGGAE, Laid Back,

Metronome

2 SAFETY DANCE, Men Without

Hats, Virgin/Ariola

5 DOLCE VITA, Ryan Paris,

1"
12
13
14
15

18

18
19

o &

10
1"

12

16
17
18
19

20

This Last

18

10

NEW

NEW

13

NEW

17
"

15
14

14

10

o~

NEW

"

NEW

NEW

15
13
18

Carrere/DGG

VAMOS A LA PLAYA, Righeira,
Teldec

1 LIKE CHOPIN, Gazebo,
Baby/EMI-Electrola

FLASHDANCE, Irene Cara,
Casablanca/Phonogram

LIVING ON VIDEO, Trans-X,
Potydor/DGG

GIVE ME YOUR LOVE, Frank
Duval, Teldec

MOONLIGHT SHADOW, Mike
Oldfield, Virgin/ Ariola

MANIAC, Michael Sembelio,
Casablanca/Phonogram

1.O.U,, Freeez, Virgin

COCO, Doet, WEA

I'M STILL STANDING, Elton
John, Rocket/Phonogram

WHAT AM | GONNA DO, Rod
Stewart, Warner Bros./WEA

WRAPPED AROUND YOUR
FINGER, Police, A&M/CBS

ANOTHER LONELY NIGHT IN
NEW YORK, Robin Gibb,
Polydor/DGG

ALL TIME HIGH, Rita Coolidge,
A&M/CBS

AFRICA, Rose Laurens, WEA

ANOTHER LIFE, Kano, Teidec

THE CROWN, Gary Byrd,
Motown, Bellaphon

ALBUMS

FLASHDANCE, Soundtrack,
Casablanca/Phonogram

CRISES, Mike Oidfieid,
virgin/Ariola

BESS DEMNAEHX, Bap,
Muslkant/EMI

SYNCHRONICITY, Police,
A&M/CBS

BODY WISHES, Rod Stewart,
Warner Bros./WEA

FLICK OF THE SWITCH, AC/DC,
Atiantic/ WEA

TOO LOW FOR ZERO, Eiton
John, Rocket/Phonogram

FANTASTIC, Wham], Epic/CBS

THRILLER, Michael Jackson,
Epic/CBS

CARGO, Men At Work, CBS

SUEDSEE-TRAEUME, Ricky
King, K-tel

RHYTHM OF YOUTH, Men
Without Hats, Virgin/Ariola

WRAP YOUR ARMS AROUND
ME, Agnetha Faltskog,
Polydor/DGG

CONSTRUCTION TIME AGAIN,
Depeche Mode,
Mute/Intercord

TRUE, Spandau Baliet,
Chrysalis/Ariola

LET'S DANCE, David Bowie, EMI

ALPHA, Asia, Getfen/CBS

NENA, CBS

HOW OLD ARE YOU?, Robin
Gibb, Polydor/DGG

DOEF, WEA

JAPAN

{Courtesy Music Labo)
As of 9/26/83

SINGLES

Week Week

1
2

12

13

14

15

2
1

NEW

10

14

NEW

13

20

1

CAT'S EYE, Anri, For Lite/NTV

KINKU, Akina Nakamori,
Warner-Pioneer/NTV

FLASHDANCE, irene Cara,
Polystar/intersong-Nichion

UNBALANCE, Naoko Kawali,
Nippon Columbia, Geiel/TV
Asahi

1EJI, Hiromi Iwasaki,
Victor/NTV-geiel

OMOIDA IPPAI, H20, Kitty

BOHEMIAN, Yuki Katsuragi,
Radio City/Yamaha

MARY ANN, Aitee,
Canyon/Tanabe

SUMMER SUSPICION, Kiyotaka
Sugiyama & Omega Tribe,
Vap/Nichion-NTV

GLASS NO RINGO, Seiko
Matsuda, CBS-Sony/Sun

DANDELION, Yumi Matsutoya,
Toshiba-EMI/Kirara

SARABA NATSU, Toshihiko
Tahara, Canyon/Johnny’s

BYE BYE SUMMER, Hidemi
Ishikawa, RVC/Geiei-TV Asahi

KOIWA GOTABOU
MOUSHIAGEMASU, Yuko Hara,
Victor/Amuse

SONNA HIROSHINI
DAMASARETE, Mizue Takada,
Teichiku, PMP/Amuse

HEY BEPPIN, Shubugakitai,
CBS-Sony/Johnny’s

SASAME YUKI, Hiroshi Itsuki,
Tokuma/RFMP TV Asahi
Sound 1

NANIWA KOISHIGURE, Harumi
Miyako & Chiaki Oka, Nippon
Columbia/Columbia-Burning

T-SHIRT NI KUCHIBENI, Rats &
Star, Epic-Sony/PMP-Uncie

KIMAGURE ONE WAY BOY,
Good-Bye, Victor/Johnny's

ALBUMS
FLASHDANCE, Soundtrack,

www.americanradiohistorv.com

XSO - W

10

14

15

18

17
18

This

o~ & W

10
NEW

NEW

1"
18

16
14

Polystar
HATSUKOI, Kozo Murashita,
CBS-Sony
J.l., Junichl Inagaki, Toshiba-EMI
AN INNOCENT MAN, Billy Joel,
CBS-Sony
ALFEE'S LAW, Alfee, Canyon
KIREI, Southern All Stars, Victor
ALPHA, Asia, CBS-Sony
ETRANGER, Akina Nakamori,
Warner-Pioneer
RUNNER, Yuki Katsuragi, Radio

City

SINCERELY, Yasuhiro Suzuki,
Toshiba-EMI

BEST KEPT SECRET, Sheena
Easton, Toshiba-EMI

BUILT TO DESTROY, Michael
Schenker Group, Toshiba-EMI

GREATEST HITS, Air Supply,
Nippon Phonogram

CARAVELLI PLAYS SEIKO,
Caravelli & Grand Orchestre,
Epic-Sony

MACROSS VOL.1V, Soundtrack,
Victor

THRILLER, Michael Jackson,
Epic-Sony

SYNCHRONICITY, Police, Alfa

ARASHIO YOBU OTOKO,
Soundtrack, RVC

LAWYERS IN LOVE, Jackson
Brown, Warner-Pioneer

DEAR, You Hayami, Taurus

ITALY

(Courtesy Germano Ruscitto)

Last

Week Week

w N

10
1

12
13

14
15

16

17

This

w N

18
NEW

15
10

NEW
12

13

As of 9/19/83

ALBUMS

MIXAGE, Various, Baby/CGD-
MM

SYNCHRONICITY, Police, CBS

CRISES, Mike Oldfield,
Virgin/Ricord|

FESTIVAL BAR 83, Various,
RCA

BANDIERA GIALLA, lvan
Catanio, CGD-MM

TRE, Teresa De Sio, PolyGram

BOLLICINE, Vasco Rossi,
Carosello/Ricordi

CIRCO MASSIMO, Antonello
Vendittl, Ricordl

DISCO SAMBA, Los Joao,
Baby/CGD-MM

GAZEBO, Baby

| GRANDI SUCCESSI, Riccardo
Cocciante, RCA

ARRAPAHO, Squallor, Ricordi

THRILLER, Michael Jackson,
cBS

1983, Lucio Dalla, RCA

16 ROUNDS NO.3, Various,
CHGD-MM

LAWYERS IN LOVE, Jackson
Brown, WEA

GUCCINI, Francesco Guccini,
EMI

COMMON GROUNDS, Ritchie
Evans, EMI

WALL STREET CRASH,
Panarecord -

CERCANDO L'ORO, Angelo
Branduardi, PolyGram

AUSTRALIA

(Courtesy Kent Music Report)

Last

Week Week

1

2
3
4

o o,

10
1

13

14
15

16
17

18

19

1

7
5
4

13
14

19
20

NEW
12

NEW

As of 9/26/83

SINGLES

AUSTRALIANA, Austen
Tayshus, Regular

RAIN, Dragon, Mercury

i.0.U., Freeez, Beggar's Banquet

| GUESS THAT'S WHY THEY
CALL IT THE BLUES, Eilton
John, Rocket

BOP GIRL, Pat Wilson, WEA

MANIAC, Michael Sembello,
Casablanca

PUTTIN’ ON THE RITZ, Taco,
RCA

FLASHDANCE, Irene Cara,
Casablanca

TELL HER ABOUT IT, Billy Joel,
ces

TRUE, Spandau Ballet, Chrysalis

WHEREVER | LAY MY HAT, Paul
Young, CBS

SAFETY DANCE, Men Without
Hats, Big Time

MOONLIGHT SHADOW, Mike
Oldtield, Virgin

WORDS, F.R. David, Carrere

DOUBLE DUTCH, Malcolm
McLaren, Charisma

MAXINE, Sharon O'Neill, CBS

MAGGIE, Foster & Allen,
Powderworks

KARMA CHAMELEON, Culture
Club, Virgin

SHE WORKS HARD FOR THE
MONEY, Donna Summer,
Mercury

| LOVE IT WHEN YOU CALL ME
NAMES, Joan Armatrading,
A&M

ht 1983, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means,
echanical, photocopying, recording, or otherwise, without the prior written permission of the publisher.

6 6
7 5
8
9 9
10 8
1 10
12 12
13 1"
14 18
15 15
16 14
17 16
18
19 20
20 13
This Last
Week Week
1 2
2 1
3 3
4 NEW
5 5
6 4
7 10
8 6

5

6
7

7

ALBUMS

GREATEST HITS, Air Suppty,
Big Time

THE BREAKERS '83, Various,
Polystar

FLASHDANCE, Original
Soundtrack, Casablanca

TOO LOW FOR ZERO, Eiton
John, Rocket

AN INNOCENT MAN, Billy Joel,
cBes

TRUE, Spandau Ballet, Chrysalis

FLICK OF THE SWITCH, AC/DC,
Albert

NEW THE BEST-OF JOE COCKER,

EMI
SYNCHRONICITY, Police, A&M
THRILLER, Michael Jackson,

Epic

THE KEY, Joan Armatrading,
A&M

THE BLUES BROTHERS,
Original Soundtrack, Atlantic

THE PRINCIPLE OF MOMENTS,
Robert Plant, Atlantic

THEIR GREATEST HITS, Who,
J&B

LAWYERS IN LOVE, Jackson
Browne, Asylum

ESCAPADE, Tim Finn,
Mushroom

10,9,8,7,6,5,4,3,2,1, Midnight Ofl,
cBs

NEW THE WILD HEART, Stevie Nicks,

7

WEA

FOREIGN AFFAIRS, Sharon
O’Neill, CBS

HEAVY, Various, K-tel

SWEDEN

(Courtesy GLF)
As of 9/21/83

SINGLES

MOONLIGHT SHADOW, Mike
Otdfield, Virgin

FLASHDANCE, Irene Cara,
Casablanca

EVERY BREATH YOU TAKE,
Police, A&M

1Q, Magnus Uggla, Sonet

I'M SO EXCITED, Pointer
Sisters, RCA

BABY JANE, Rod Stewart,
Warner Bros.

MIDNIGHT BLUE, Louise Tucker,
Ariola

TOUR DE FRANCE, Kraftwerk,
EMI

SHE WORKS HARD FOR THE
MONEY, Donna Summer,
Mercu

ry
NEW ALL TIME HIGH, Rita Coolidge,

7
4

A&M
ALBUMS
CRISES, Mike Oldtield, Virgin
FLASHDANCE, Soundtrack,
Casablanca
LAWYERS IN ONE, Jackson
Browne, Asylum
WRAP YOUR ARMS AROUND
ME, Agnetha Faltskog, Polar
BODY WISHES, Rod Stewart,
Warner Bros.
SYNCHRONICITY, Police, A&M
YOU AND ME BOTH, Yazoo,
Mute

8 NEW FLICK OF THE SWITCH, AC/DC,

Atiantic

9 NEW PUNCH THE CLOCK, Elvis

Costello, F-Beat

10 NEW SAPARTY 10, Ingvar Nordstrom,

This

Week Week

1
2

- w

~Nowu s w

-x-X ]

Frituna

NETHERLANDS

(Courtesy Stichting Nederiandse Top 40)

Last
1
5
10
4
6
2
3

NEW

NEW

NEW

o~

NEW

-]

As of 9/24/83
SINGLES

CODO, Dof, WEA

DE HEIOEZANGERS/DE
KONSNERTZANGERES, Andre
van Duin, CNR

RED RED WINE, UB 40, Virgin

GO DEH YAKA, Monyaka,
Dance/Polydor

BIG LOG, Robert Plant, WEA

VAMOS A LA PLAYA, Righeira,
Ariola

DOLCE VITA, Ryan Paris,
Carrere

GOLD, Spandau Ballet, Chrysalis

(SHE’S) SEXY AND 17, Stray
Cats, Arista

LE LEGIONNAIRE, BZN, Philips

ALBUMS

THRILLER, Michael Jackson,
Epic

RONDO RUSSO, Berdien
Stenberg, Philips

THE PRINCIPLE OF MOMENTS,
Robert Plant, WEA

CRISES, Mike Oldtield, Virgin

TRUE, Spandau Ballet, Chrysalis

LET'S DANCE, David Bowie, EMI

WRAP YOUR ARMS AROUND
ME, Agnetha Faitskog, Polydor

HANS DE BOOY, CNR

SYNCHRONICITY, Police, A&M

PORTFOLIO, Grace Jones,
Island
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Billboard’s Fifth.International Video Music Conference
November 17-19, 1983/Huntington Sheraton Hotel/Pasadena, California

Thursday.NovembeH?th .o e
9:00AM —  5:00PM Registration , .
2:.00PM — 2:30PM Welcoming Remarks A
2:30PM — 5:30PM “Let's Get It On: The Hows and Whys of Programming” ' R

, The Conference opens with three hours of presentations of music oriented : N R 1

television shows and channels by their programmers, who will discuss their L c N

philosophies and explain how decisions are made. ’ croT ) “; Lo

6:00PM —  8:00PM Welcoming Cocktail Reception 0 o o .o § Q

Friday, November 18th , SRCIIE R
9.00AM — 500PM  Registration T
9:30AM — 10:00AM Continental Breakfast . U B

10.00AM — 10:30AM Infroduction & Keynote Address TR o v

10:30AM — 12:00PM “Parts Of The Whole: Lighting, Art Direction and Choreogrophy" T % P T

‘ Experts in the field explain how, through their falents, different moods can 3 1**“; e ]
. : be created and problems solved. Plenty of time for queshons and answers. i 5 = o e i L
12:.00PM —  1:30PM “The Computer Age:Graphics and Animation” . C oS Grc el by i Pt
Computer graphics and animation are creating a brave new world of video art to A e g eo ;lj
: 7 accompany music. : , : T RS S
1:30PM —  3:00PM Luncheon : S S | |
3:00PM —  4:30PM “Fix It In The Mix: Audio and Video Pre- and Post-Production Techmques” S B e B
- What preparations can be made before shooting fokes place, and what miracles can be TN S I
' worked in the editing suite. ; o ) S ATy E 18

¢ 430PM — 6:00PM “A Unique Vision: Artists and Directors” - ‘ \ = PR
, Top names in video music discuss their craft. ' B IR B

6:00PM —  8:00PM VIDEO EXHIBITS — open to the industry ; > N N
8:00PM — 11:00PM VIDEQ MUSIC SHOWCASES — open to the industry - : . o . DI N

Saturday, November 19th , L 0 T gL o=
9:00AM — 500PM .  Registration 5 “ Eﬁ L ST I
9:30AM — 10:00AM ConhnentolBreokfast : ) : St ge Sy s é par

10'00AM — 11:30AM “An Hour or More: The Future For Long-Form Programs” R 6 A 0

- Marketing music on videocassette, videodisc, ond selling nghfs to cable and other ouﬂefs 1 B SR T 1

Rt 30AM— 1:00PM  “On The Beam: Satellite Delivery” } RSO S R a

‘ Satellites are opening up the enhre globe for concerrs Ond ofherspeCIcl events. B RS S SIS
1: OOPM— 230PM . Luncheon - o - : RS DR 1 N B O
© 2:.30PM —  4:.00PM “Selling The Artist: Video As PromOhon"- S ‘ LI it 1 g
3 ° 3 s . Label executives and managers discuss different uses for video to furthercn orhsfscoreer Ty 2 L
4:00PM — 5.30PM - “Making the Scene: Clubs and Campuses™ ‘ = T - L b
. [ How is video used to keep the porTy spmf gomg'?Top VJs cnd other progrommers o B P s L e

- S offer their tips. = oy CDT - T
5:30PM — .7:30PM VIDEO EXHIBITS — open To the industry - - 5 ‘ , - g o] B e Sh
7:30PM —= 8:30PM_ - VIDEQ SHOWCASES — open to the industry i : e 0. Tohgds ; T

-~ 8:30PM — 10:00PM Billboard's VIDEO MUSIC AWARDS CEREMONY — open tothe mdustry TR ’ wif:{;m

For details on showcase submlssmns and exhibit space contact: Laura Foti (212) 764-7300, New York ¥ Kris Soﬂey (21 3) 273 7040 Los Angeles

—————————————————————————— REGISTRATIONFORM — — — — — — — — — — — — — — — — — — — — — — — — —

BE PART OF THE MOST
COMPREHENSIVE VIDEO
MUSIC CONFERENCE

— REGISTER NOW!

Billboard’s

Fifth International

Video Music Conference
November17-19, 1983
Huntington Sheraton Hotel
Pasadenaq, California

wlQ

D | am enclosing a check in the amountof $_____

REGISTRATION FEES:

$275 - BEFORE OCTOBER 3, 1983
$325- AFTER OCTOBER 3, 1983
$175 - Student/Military/Panelists

Registration does not include hotel accommodations or airfare.
Registrant substitutions may be made. Registrations at the door
will be an additional $50. Absolutely no refunds after October 21,
1983. Cancellations before October 21, 1983 must be in writing
and will be subject to a 10% cancellation fee. Information on hotel
accommodations will be mailed to you upon receipt of your
completed registration form.

| wish to charge my registration to:
D American Express D Diners Club
D BankAmericard/Visa D MasterCard

CARD NUMBER

SIGNATURE

MAIL COMPLETED FORM TO:

Billboard's Fifth International Video Music Conference

9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A.
Telephone (213) 273-7040

EXP. DATE

LAST NAME FIRST NAME INITIAL

LTI T T I PITITIT O OO I I TTIT] [

TILE FIRST NAME OR NICKNAME FOR BADGE

(LT TTTITTTTTITTTITTITITTIOIN [TTTTTTITTITTITITT]

COMPANY

IEEEEEEEEEEEEEEEEEEEEEEEEEEEEREEREEEEEE [TTT]
ADDRESS PHONE
CL”LIIIIIIIIIIIIIS”ITETIZIPIIIII[[1'1][II]—I BI"bOQrd

LT TTITTTITITT) Oy T 1]

www americanradiohistorv com


www.americanradiohistory.com

OCTOBER 1, 1983, BILLBOARD

THE MOTELS—Little Robbers, Capitot ST-12288. Pro-
duced by Val Garay. The sleeker production finish and
atmospheric pop elements that boosted their last album
into heady chart territory continues in this second pair-
ing with producer Garay, now their manager as well.
Thus, it's Martha Davis’ sultry vocal presence that is dra-
matized here, abetted by a crisp, uncluttered attack from
her partners. Sequels to their biggest hit, “Only The
Lonely,” lead off with another ballad, “Suddenly Last
Summer,” already clicking as a single, but there’s also
fresh evidence of the band'’s knife-sharp uptempo clout,
typified by ‘Where Do We Go From Here” and the title
track.

CARLY SIMON—Hello Big Man, Warner Bros. 23886.
Produced by Mike Mainieri. Simon returns to the expan-
sive pop style associated with her biggest hits, a strategy
given musical validity by a large, blue-chip cast of sup-
porting players and some well-crafted new songs. The
emphasis is on rhapsodic midtempo love songs studded
with sharp details, exemplified by the opening “You
Know What To Do” and the affecting title song, capped
by an alto sax solo from David Sanborn. Elsewhere, she
adds delicate reggae elements (“Such A Good Boy"),
flexes her sexy growl (“Damn You Get To Me") and of-
fers fresh promise for pop and AC currency.

ALDO NOVA—Subject, Portrait FR 38721 Produced
by Aldo Nova. Writer, arranger, producer and virtual one-
man band, Nova has already made a spiash as one of the
more promising of the latest wave of hard rockers. Here
he broadens his often gothic, widescreen guitar rock to
allow gentler pop grace notes, without diluting the met-
al-edged fury of more uptempo moments. The themes
are themselves hardy rock fare—snippets of sci-fi and
psychedelia spicing otherwise familiar romantic hooks—
but that won't faze the AOR faithful, who'll take tracks
like ““Armageddon’ and “All Night Long" to heart.

2=
First Time Aﬁi

REBA McENTIRE—Behind The Scene, Mercury 812-
781. Produced by Jerry Kennedy. This will become a
milestone career-making album for McEntire, because
it's clear evidence of how far she's come as an artist. At
last she's got songs to live up to her potential; and the
harsh edges have been replaced by a new sensitive matu-
rity. Everything works: the instrumentation, the material,
and most of all, McEntire who's deservedly considered
one of country's premier stylists.

ANNE MURRAY—A Little Good News, Capitol ST
12301. Produced by Jim Ed Norman. Ths good news is
that Murray is finally taking some chances again,
stretching out away from the comfortable-but-boring se-
renity of her trademark ballads. More attention seems to
have been spent choosing material to showcase the sing-
er's various vocal colorations, ranging from the gritty
“That's Not The Way (It's S'posed To Be)"”" to “I'm Not
Afraid Anymore” with its defiant stance.

WAYLON JENNINGS—Waylon And Company, RCA
AHL 4826. Produced by Waylon Jennings. When Jennings
says “Company,” he isn't kidding: Hank Williams Jr., Em-
mylou Harris, Jerry Reed, Ernest Tubb, Mel Tillis, Tony
Joe White, Jessi Colter, actor James Garner and of course
Willie Nelson are all on board. This isn't a modern classic
of the caliber of George Jones' legendary “My Very Spe-
cial Guests,” but it's interesting for the assortment of
talent Waylon has chosen for duets. Some numbers work
better than others: these include “The Conversation,”
“Mason Dixon Lines” and “Spanish Johnny.”

LEFTY FRIZZELL—The Legend Lives On, Columbia
FC38938. Produced by David Frizzell. It began with this
man, a vocal style which even today lives on through art-
ists like Haggard and Anderson. The vocals are original,
but all the tracks have been redone to give a fresh, more
contemporary feel. It works beautifully; now the question
is, will Lefty give brothers David and Allen a run for their
money on the charts? There are plenty of potential sin-
gles here on an LP that 1s a must-listen for anyone claim-
ing to be a country music buff.

SHADOWFAX—Shadowdance, Windham Hill WH-
1029(A&M). Produced by Chuck Greenberg. While shar-
ing the lacy guitar classicism favored by so many of their
label mates, this fusion ensemble, now a six-piece, taps
enough rock, jazz and Third World elements to straddle
more conventional commercial jazz formats. In addition
to new originals from lyricon, tenor sax and flute player
Greenberg and guitarist G. E. Stinson, the band also taps
Don Cherry (“Brown Rice/Karmapa Chenno”). And, on
“New Electric India,” they could even lure rock play.

DALLAS HOLM & PRAISE—Signal, Greentree R03947.
Produced by Phil Johnson. It is obvious from this album
that Dallas Holm and Praise have been on the road a lot.
The album has plenty of images and laments of the road
weary, especially the song “Hittin The Road.” Musically,
Holm branches out, adding a touch of Buffet on “You
Rescued Me' and a solid country number “I Love Him
More Each Day.” Holm has a large, loyal following and is
a consistent seller so this album represents him stretch-
ing out artistically. There's no “Rise Again” but what’s
here is good, solid stuff.

THOR—Unchained, Mongol Horde Mongol 3 (Brain
Eater). Produced by Thor. After a more than five-year hi-
atus from recording Thor is back with his brand of mus-
cle bound heavy metal. Actually, on this six-song EP,Thor
shows that he is closer to melodic pop rock then the
sword and sorcery trappings would suggest. Anyway,
Thor heaves mightily at the songs here.

ALFIE SILAS—Be Yourself, RCA MFLI-8510. Pro-
duced by Larry Graham. Producer/songwriter/balladeer
Graham is turning out strong new talent, and Alfie flies
high for her sparkling debut on the electrifying “Just A
Little Bit.” No doubt about the rich voice filling the
grooves, and Graham covers the rest. Six-song debut can
forge dance-urban link that will bring this artist to full
attention.

COMBO AUDIO—EMI American DLP-19005. Pro-
duced by lan Taylor & Dana Walden. Combo Audio deliv-
ers with new music immediacy on “Romanticide,” a
track that can take off dance and rock like this year’s
Flock of Seagulls. John Kollogg is the singer/songwriter
supported brilliantly by Rick Neuhaus and Angus Thom-
as. Flashing hard rock highly polished as a cut gem, CA's
four-song debut will make a sharp impression.

CRIES—Between The Bricks, Walter Music Group
SG00001. Produced by Alan Silverman & Crisis. Cries is a
three-man band, based in Hoboken, N.J., which plays
mostly college dates around the Northeast. Their music
is urbane dance pop done with an admirable level of so-
phistication and intelligence. And the four songs here
work well. Contact: (201) 420-7848.

fCounl:rg A

MICHAEL SEMBELLO—Bossa Nova Hotel, Warner
Bros. 23920. Produced by Phil Ramone. It's his first al-
bum as the front man, but guitarist, songwriter and vo-
calist Sembello is a seasoned studio and stage veteran
with a solid base in pop and r&b. With no less than Phil
Ramone behind the console, Sembello’s debut arrives
with a smash No. 1 hit, “Maniac” (from “Flashdance”), a
promising followup in “Automatic Man,” and enough
complimentary newer material to augur a splash with
pop and urban contemporary fans attracted to his high-
tech style and offbeat sense of melodrama, which here
salutes “Godzilla” and “Superman” among other icons.

THE LITTLE HEROES—Watch The World, Capitol ST-
12303. Produced by Rupert Hine. Augmenting their de ri-
geur mix of keyboards and synthesizers with restrained
but pointed twin guitars, this British quintet should fare
well with updated AOR formats, and could score points
with rock traditionalists as well. If the world-weary lyric
twists occasionally turn on one cliche too many, the crisp
melodic flow and Rupert (Fixx, Saga) Hine's spacious
production compensate nicely. Key tracks include “Mod-
ern Times,” “Painting Pictures” and the title song.

JoBOXERS—Like Gangbusters, RCA AFL1 - 4847. Pro-
duced by Alan Shacklock. Combining the verve of Elvis
Costello, the nervous energy of Joe Jackson, and vitality
of Men At Work, the U.K. five are already winning chart
status with the plucky “Just Got lucky.” Singer-song-
writer Dig Wayne is the creative focus here, driving the
band through classic rock’n’roll flavored with rockabilly,
swing, bop and new music. “Crosstown Walk Up” and
“Full Booked” signal a bright group on the way up.

BOYS BRIGADE—Boys Brigade, Capitol ST-12278.
Produced by Geddy Lee. Produced by Rush’s Lee, the
neo-psychedlic rock 'n’ roll of the Bo from Toronto offers
unique slants on love in “The Pass of Love,” “Melody "
and “The Cut-Up."” Though keyboardist Malcolm Bu is
the main singer/songwriter, the band is what's most im-
portant here, for music and lyrics are woven together by
Tony Lester's guitar synth, Billie Brock's drums/vo and
Wayne Lorenz’ bass. Though pretentious at times, the
stylized bard-rock of the Boys is metal with mettle for
the charts.
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pop

TAXX!—Foreign Tongue, Fantasy F-9628. Produced
by Phil Kaffel. Crisp, well-crafted rock that employs clas-
sic rock guitar as well as up-to-the-minute synthesizer
and keyboard textures dominates this latest foray for
this trio, which could make new friends in both AOR and
new music camps thanks to the balance of moody mid-
tempo pieces (“Maybe Someday’) and harder rock songs
(“Best In The West"”).

RAY MANZAREK—Carmina Burana, A&M SP-4945.
Produced by Phifip Glass & Kurt Munkacsi. Manzarek's
tabel debut is a daring new treatment of Carl Orff's vivid
late '30's work that preserves most of its essential fea-
tures, including a Latin vulgate and middle German text.
An AOR automatic, it clearly isn't—but Manzarek and
ally Philip Glass have nonetheless captured the forceful
drive of the piece.

X—More Fun in the New World, Elektra 60283. Pro-
duced by Ray Manzarek. The Los Angeles quartet hasn't
compromised its brash, full-throttle guitar attack to cur-
ry favor with techno-pop strategies, a fact underlined by
references to “glitter-disco-synthesizer” music in “I|
Must Not Think Bad Thoughts.” As before, the music
here is faced with sharp imagery, an arresting thematic
daring, and some exhilarating rock dynamics.

DEPECHE MODE—Construction Time Again, Sire
239001 (WB). Produced by Daniel Miller & Depeche
Mode. Depeche Mode is a techno pop band in the sense
that it plays accessible pop rock songs using electronic
instrumentation. But it's “More Than A Party” for this
English four-man band. They don’t do nice dance tunes,
but rather play somber songs about men, work, and the
way it changes the world. Things are serious out there,
and these guys know it.

J.). CALE—#8, Mercury 811 152. Produced by Audie
Ashworth & J.J. Cale. Cale's laconic but tough mix of
blues, country and pop gains a slightly crisper feel here
for a program of new hard-luck fabies and cautionary
musings. As always, the musicianship is quietly sensa-
tional, and the points of view compelling.

black

CASHMERE—Let The Music Turn You On, Philly
World PWR-L2001. Produced by Nick Martinelli, Bruce
Weeden. Vocalist Dwight Dukes’ style owes more than a
little to Michael Jackson, while most of the tracks sug-
gest Quincy Jones' work without his senic widescreen
touch. Nevertheless, the songs are good and the perfor-
mances solid, including the act’s current 45, “Try Your

Lovin® .

MILLIE JACKSON—E.S.P. (Extra Sexual Persuasion),
Spring SPR-33-06740, Produced by Millie Jackson, Brad
Shapiro. Jackson continues to explore and extol the joy
of sex, and with sufficient humor to prevent it all becom-
ing too predictable. Highlights are “Too Easy Being
Easy,” featuring a spicy monologue; “Sexercise,” a two-
part, energetic workout, and “! Feel Like Walking In The
Rain,” an atmospheric ballad.

country

DOC & MERLE WATSON—Doc & Merle Watson's Gui-
tar Album, Flying Fish 301. Produced by Mitch Greenhill.
These two perennials have been playing together for
years, delighting audiences with their complementary
guitar work—Doc's signature flat-picking, Merle’s siz-
zling slide. Few musician teams work better than this fa-
ther-son duo: in this 12-cut package, it's easy to see why.
Material ranges from “Take Me Out To The Ballgame” to

“Going To Chicago Blues.” Some cuts feature vocals.

CRASH CRADDOCK—Greatest Hits, Capitol ST-12304.
This package includes such singles as “I Just Need You
For Tonight,” “Love Busted,” “If | Coutd Write A Good
Woman's Love.”

religious

THE CHUCK WAGON GANG—Keep On Keepin' On
Copperfield CB-LP-1115. Produced by Jack Eubanks. The
Chuck Wagon Gang is an institution in gospel music with
their solid, down home basic country sound. This contin-
ues to be their mainstay as they pull no surprises on this
album but deliver more of the same kind of music that
has kept them popular for over 30 years. This is a new la-
bel and they debut in fine style.

jazz

VARIOUS ARTISTS—The Jazz Trumpet, Vol. 2, Pres-
tige P24112. Reissue produced by Orrin Keepnews. An-
other intriguing two-LP set starts with Dizzy Gillespie's
1953 “Salt Peanuts” and concludes with Freddie Hub-
bard’s 1980 “Manha De Carnaval,” with Navarro, Davis,
Brown, Terry, Byrd and Cherry, among others, also fea-
tured. The album is a worthy companion to the Vol. 1
compilation of old-timers and, of course, generally better
recorded.

BILL EVANS TRIO—Time Remembered, Milestone
M47068. Reissue produced by Orrin Keepnews. Flanked
by Chuck Israels, bass and Larry Bunker's drums, the
late pianist exhibits his keyboard skills on 16 entertain-
ing cuts covering four LP sides. Bassist Israels is the an-
notator, Almost all the titles are delectable evergreens,
taped in 1963 at Shelly’s Manne Hole in Hollywood. No
jazz pianist in history pllayed with more sensitivity than
Evans and these sides reflect that quality effectively.

VARIOUS ARTISTS—The Jazz Trumpet, Vol. 1, Pres-
tige P24111. Reissue produced by Orrin Keepnews. A
double LP offers 21 renowned horn men, starting with
the 1923 Oliver-Armstrong “Chimes Blues” and conclud-
ing with Joe Newman's 1960 “Jive At Five.” Bix, Muggsy,
Bunny, Cootie, Rex, Buck, Sweets and others are repre-
sented in a fascinating collection intelligently annotated
by Stanley Dance. An ambitious anthology of immense
artistic and historical interest.

GEORGE SHEARING/MEL TORME—Top Drawer, Con-
cord Jazz CJ-219. Produced by Carl E. Jefferson. The sec-
ond label pairing for Torme's velvety vocals and Shear-
ing's eloquent piano builds on the strengths of its
Grammy-winning predecessor. With Shearing’s new part-
ner, Don Thompson, on bass, the magic extends to a fas-
cinating program of familiar standards (“Stardust”) and
neglected classics (‘“How Do You Say Auf Wiedersehen?"
and “Here’s To My Lady™), as well as some pure jazz.

SPOTLIGHT—Predicted to hit the top 10 on Billboard's Top
LPs & Tape chart or to earn platinum certification. PICKS—
Predicted to hit the top half of the chart in the format listed.
RECOMMENDED—Predicted to hit the second half of the chart
in the format listed; also, other albums of superior quality.

All atbums commercially available in the U.S. are eligible for
review. Reviews are coordinated by Sam Sutherland at Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif. 90210 (telephone: 213-
2737040) and Roman Kozak at Billboard, 1515 Broadway, New
York, N.Y. 10036 (telephone: 212-764 7346).

B _ -, -
BIG DEBUT—Stuart Adamson, right, leader of Mercury/PolyGram group

i e

Big Country, relaxes backstage after one of two exclusive performances

at the Ritz in New York. Congratulating him, from left, are Jerry Jaffe, se-

nior vice president of PolyGram’s rock division, and the label’'s marketing
vice president, Jim Lewis.
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A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

Sept. 26-30, Video Expo New
York, The New York Passenger Ship
Terminal, 55th St. and the Hudson
River.

Sept. 29-Oct. 2, Third Annual San
Francisco Computer Showcase Expo,
Brooks Hall, San Francisco.

Sept. 30-Oct. 2, NARM Indepen-
dent Distributor’s Conference, Hyatt
Palm Beaches, West Palm Beach,
Fla.

* Kk ok

Oct. 2-3, International Tape/Disc
Assn. third annual European Home
Video Seminar, New Palais des Festi-
vales, Cannes, France.

Oct. 2-5, National Radio Broad-
casters Assn, annual convention, Hil-
ton Hotel, New Orleans.

Oct. 3-7, VIDCOM °83, Palais des
Festivals, Cannes.

Oct. 7-9, Great Southern Comput-
er & Electronics Show, Orlando
Expo Center, Orlando.

Oct. 8-12, 74th AES Convention,
Hilton Hotel, New York City.

Oct. 9-13, Talent Buyers Seminar,
Opryland Hotel, Nashville.

Oct. 10, 17th  Annual
Awards Show, Grand Ole
House, Nashville.

Oct. 10-16, Grand Ole Opry Birth-
day Celebration, Nashville.

Oct. 11-13, Internepcom UK.,
Metrople Exhibition Centre & Brigh-
ton Exhibition Centre, Brighton,
England.

Oct. 15-17, Fifth annual Hong
Kong Consumer Electronics Show,
Regent Hotel and New World Hotel,
Hong Kong.

Oct. 18, Southern California Cable
Assn. luncheon meeting, Airport Hil-
ton Hotel, Los Angeles.

Oct. 19-22, National Broadcast
Assn. for Community Affairs con-
vention, Sir Francis drake Hotel, San
Francisco.

Oct. 23-25, Televent 83, second an-
nual international telecommunica-
tions  conference, Maison des
Congres, Montreaux, Switzerland.

Oct. 27-30, Amusement Music Op-
erators Of America Show, the River-
gate, New Orleans.

Oct. 31-Nov. 2, NARM Rack Job-
bers Conference, LaPosada, Scotts-
dale, Ariz.

CMA
Opry

RCA Soliciting
First 12 CDs

® Continued from page 3

As previously reported, RCA has
reached a multi-year manufacturing
agreement with Nippon Columbia of
Japan to meet RCA's North Ameri-
can and global needs. The deal calls
for Nippon Columbia to press about
one million CDs annually for RCA.
Some 100,000 disks will be pressed
by the company for the October-No-
vember release. A portion of the
plant’s output will bolster RCA’s vol-
ume in areas outside North America,
complementing the label's flow from
PolyGram’s plant in° .Hanover,
Germany.

Red Seal CD product being offered
by RCA over the next several months
includes digital recordingsjpreviously
made available by the label in its
higher-priced digital LP and cassette
format. They include among others,
performances by Julian Bream,
James Levine with the Chicago Sym-
phony Orchestra, Eduardo Mata
with the Dallas Symphony Orches-
tra, and Vladimir Horowitz.

'

ALL OVER HIS FACE—Ronnie Dyson puts the finishing touches on his lat-

est Atlantic/Cotillion LP, “Ronnie Dyson Brand New Day,” at the Starr Re-
cording Studio in Philadelphia. Pictured from left are studio owner Dave
Starobin, engineer Dirk Devlin, Dyson and producer Butch Ingram.

Japan In Video Talks

BRUSSELS-A team of European
Commission “‘trouble-shooting™ civil
servants from this European Eco-
nomic Community headquarters city
is in Tokyo for talks with the Japa-
nese about creating a voluntary re-
straint deal on VCR and television
component exports to Europe.

There's been widespread EEC ire
about the weight of Japanese exports.
Butthe Tokyo talks are shrouded in
secrecy, both by the Department of
Trade in London and by top brass at
the European Commission center
here.

It’s understood, however, that the
“exploratory” talks hinge on the
question of European import quotas
where the Japanese are concerned.
The export restraint agreement
reached earlier this year has created a
series of problems. One up-market
British television manufacturer is re-
ported to have been unable, under the
terms of the deal, to get vital compo-
nents which were available only from
Japan.

Under the deal, a 1983 ceiling of
Japanese exports to EEC countries of
4.55 million VCRs and 900,000 color
tv tubes was agreed on. But hassles

FCC Approves
Adam Computer

® Continued from page 4

cials and a number of magazine in-
serts. Total budget is estimated at
$25 million.

The firm would not comment on
how many ColecoVision game units
it has in stock or how many orders it
gets regularly for the game machine.
Earlier this summer, Kahn notes, the
company produced the number of
game units it estimated it would need
through this Christmas season to
clear the factory lines for the Adam
home computer system. Production
on the ColecoVision has stopped.

The Adam system, which includes
a printer, keyboard and memory
module with a digital disk drive,
costs about $450 as add-ons to the
ColecoVision. According to Kahn,
although the ColecoVision version of
Adam only looks different than the
Adam system, “It has the exact
capabilities.”

Concert Series

NASHVILLE—The Nashville Net-
work will debut a new concert series,
“Church Street Station,™ early next
year. Among the artists selected for
performances on the new show are
Terri Gibbs, Gene Watson, Gail Da-
vies, Razzy Bailey, Tanya Tucker,
Charlie Rich, Dave Rowland & Sug-
ar, T.G. Sheppard, Danny Davis &
the Nashville Brass, Freddy Fender,
Rex Allen Jr. and Sr.

have stemmed from Japanese manu-
facturers operating in the U.K., using
local work forces, and both Japanese
and British manufacturers dependent
on key components not available
anywhere in Europe.

Canadian Trade Group
Studying Cassettes, Video

By KIRK LAPOINTE

TORONTO—Looking to further
capitalize on the two clear growth ar-
eas of the business, the Canadian Re-
cording Industry Assn. has an-
nounced the formation of an industry
video council and a comprehensive
marketing  survey on  cassette
packaging.

The 11 largest record companies
have founded the CRIA video coun-
cil to “administer the orderly growth
of a new and burgeoning aspect of
our industry,” association president
Brian Robertson said in a prepared
statement.

“The production and distribution
of promotional videos has undergone
an enormous growth cycle in the last
two years and many of our members
felt that it was important that an in-
dustry structure be put in place that
would allow the growth to continue
in an orderly and healthy manner,”
he said.

Details of the council’s role were
still unclear last week, but its estab-
lishment comes at a time when pres-
sure is bound to be exerted on the in-

dustry to step up video production,
particularly as the development of a
Canadian equivalent to MTV looms
as a possibility in the next year.

At the same time, the association
announced it will launch a compre-
hensive consumer market survey on
packaging of cassettes. The an-
nouncement follows a year of meet-
ings by the association’s marketing
committee and extensive discussions
with retailers and rackjobbers in
Canada, who have continually ex-
pressed dissatisfaction with different
configurations.

The association has developed a
prototype 4- by 12-inch cassette pack-
age and will use it and others in the
study of consumer preferences.

“The prerecorded cassette is the
only area of major growth in our in-
dustry at the present time, and our
marketing committee has shared the
unanimous view that we should effi-
ciently explore all the packaging and
merchandising opportunities that are
available to support this format.”
Robertson said.

Vox Jox

® Continued from page 21

Another Denver to LA move: Al
Brady Law has imported KLZ sales-
man Chris Beck to fill Allen Gant-
man’s GSM shoes at the southern

California  Metromedia  country
outlet.

L I S ¢
Richard Reis, GM of Katz's

WEFTQ Worcester, takes over as VP/
GM for both 14WFTQ and its FM
counterpart, rocker WAAF. He re-
places senior VP/GM Steve Marx,
who now handles sales development
for Katz Broadcasting, a newly creat-
ed position which has him overseeing
management and sales systems at the
nine company-owned facilities. Also
moving up is Gerald Tabio. The for-
mer promotion director for WFTQ
now serves as station manager.

With the addition of a new GM
and GSM at KRKR/KFKF, the
managment team is now complete at
Sconnix’ newest properties in Kansas
City. Joing the country outlets as
GM is former WLTT Washington

Audicom Seeks
Approval For
Coding System

NEW YORK—Audicom Corp.
here has developed a system of s sub-
audible coding of audio material on
disk or tape which it plans to pro-
mote initially to broadcasters and ad-
vertisers and later to copyright own-
ers and recording companies.

The system, now undergoing ap-
proval testing at the FCC, will pro-
vide “'positive proof™ of performance,
its backers declare, and so enable rap-
id and accurate billing for commer-
cials aired on radio or television.

An earlier version of the Audicom
system was tested and approved as
workable by an engineering commit-
tee of the RIAA in the mid-1970s as
a method for identifying pirated re-
cordings. Record labels, however,
chose not to adopt the system.

Bob Engelke, president of Audi-
com, says a more sophisticated sys-
tem to combat record piracy will be
proposed to the recording industry at
a later date. He also intends to ap-
proach ASCAP and BMI to explore
the music-performance logging po-
tential of the Audicom system.

www.americanradiohistorv.com

sales manager Tom Bresnahan, while
Rich Green transfers in as GSM from
Sconnix® Charleston top 40 outlet
WSSX ... KRKR will soon become
KFKF-AM, as the station makes
plans to simulcast the morning show.
Across town at Fairbanks' new AM/
FM combo, they've dropped a note
to the Commission requesting that
KCEZ become KCMO-
FM ... While we're at it, WIF] Phil-
ly is no more. The Beasly urban/top
40 outlet is now WXTU ... KLOK
San Jose owner Bill Weaver has
asked for KKLK in San Francisco as
KGO-FM fades to black.

Moving up at Miami's WTMI is
VP/GSM Sam Rosenblatt, who now
calls the shots at the classical outlet.
Rosenblatt replaces Maurice
Loewenthall, who recently departed
as GM. He has been in various sales
capacities for the past nine years at

the station, where local sales manag-
er Marvin Cedar becomes GSM and
PD Alvis Sherouse is upped to VP/
director of broadcast operations.

If the ink has just dried on your
new Rolodex for Dave Anthony, get
out your eraser. Anthony, who for
the past few minutes has been assis-
tant PD at Doubleday's Peake
(KPKE) in Denver, is back with
Western Cities as PD for Las Vegas'
KLUC ... What's Chuck Martin up
to these days? He's gone from PD to
PhD. sort of. The former KHJ and
KWST L.A. PD is now teaching a
broadcasting class at Orange Coun-
ty's Chapman College . . . And if you
were planning to fly over to London
for Lee Abrams’ “State Of The
American Music Market” seminar,
cancel your reservations. The $1000-
a-head event has been postponed ‘til
further notice.

RECORDS

CASSETTES

records

White, blue, and
black 12" jackets

always in stock
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Philadelphia Piant
925 North 3rd Street, Philadelphia, Pa. 19123
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News

Urban Contemporary Video Clip Shows On The Rise

® Continued from page |

cleared in 35 markets, including
NBC-owned and -operated outlets in
New York, Chicago and Washing-
ton. The latter, a two-hour program,
is an expanded version of a show that
has been around for some time. It
airs Mondays, Wednesdays and Fri-
days and is hosted by Donnie Simp-
son, program manager and DJ at
NBC’s WKYS Washington, and
Sheila Banks, news correspondent
and anchor for Washington PBS af-
filiate WETA.

“The Gavin & Lott Show,” co-
hosted and produced by Walt Gavin
and Bob Lott, has received consider-
able support from the black music
community. Grover Washington Jr.,
Billy Paul and Melba Moore appear
at the beginning of each show. Other
acts, including George Clinton and
Nona Hendryx, introduce their own
videos.

Though the number of recent vid-
eos by black artists is small, “There is
enough of a library of black videos,
most that never before received expo-
sure on commercial television, that

we find we have plenty of material,”
says Gavin. He and Lott are optimis-
tic that the growth of programs like
theirs will stimulate the creation of
more black clips.

The duo does worry, however, that
the charging of fees by record compa-
nies will inhibit the growth of black
music video. ‘“There need to be more
shows like ours,” says Lott. “MTV
has been here two years. Black video
programming is just getting off the
ground.”

Additional new urban programs
include “The Beam,” a local Dallas
show set to begin Nov. 4 for one hour
each Friday and Saturday night.
Originally planned as a series
through Warner Amex’s QUBE sys-
tem, “The Beam” will now air on
PBS channel KERA.

“The Beam™ is tied in with
KKDA-AM-FM, which will supply
DJs and promotional air time.
“There has to be a radio tie-in, some-
thing to give the show credibility
with the record companies, because
they receive so many demands for
their videos. Unless you’ve got some-

thing other than just another show
there’s no chance,” says the pro-
gram’s Laura Cain.

“There are a ton of black videos
out there,” she adds, “although not
as many as we'd like. A lot of labels
are so bogged down supplying rock
videos that they’re not emphasizing
black.” She names Columbia, Epic,
Island, PolyGram and RCA Records
as particularly in touch with the
needs of urban video programmers.

“It’'s a two-edged sword,” she ex-
plains. ““The labels are trying to get
their black videos on, so they’re sup-
portive, but on the other hand, they
figure why should they waste their
time with black videos when rock is
so much easier to exploit. Some com-
panies spoil me with videos and press
and promotional materials, while
others take the attitude of, “We're
too busy; don’t bother us.””

Cain suggests that even one airing
of a video can have a promotional ef-
fect, that rotation is not necessary to
sell records. “Urban fans are very
loyal. They're a diverse audience, and
big record buyers. One exposure

NARM Moving Offices To L.A.

® Continued from page 3

consultant helming the New York
satellite office.

NARM, evolving from its original
headquarters at Bala Cynwyd, Pa.,
has operated out of Cherry Hill, N.J.
for years. Davis said staff there have
all been invited to move. In detailing
what will be a return home for him,
Davis indicated that in addition to
the importance of Los Angeles in the
record/tape business, NARM is also

Robbins, Spielman Co.
Adds Bruce Slayton

NEW YORK—With the addition
of Bruce Slayton, the accounting firm
of Robbins, Spielman & Co. CPA
here has changed its name to Rob-
bins, Spielman, Slayton & Co.

Prior to joining the specialists in
the music and entertainment indus-
try, Slayton was on his own, provid-
ing business and financial manage-
ment for touring bands as well as
other artists, writers and publishers.

considering the burgeoning growth of
its affilialited organization, the Video
Software Dealers Assn. (VSDA).
“Ninety-five percent of the VSDA’s
industry is in Hollywood,” noted
Davis.

NARM’s newest merchandising
program, joining three ongoing con-
cepts keyed to music for gifts, coun-
try music and Grammy Awards, was
outlined by Stan Gortikov, executive
director of the Recording Industry
Assn. of America (RIAA), who said
the “full potential has never been re-
alized” in terms of capitalizing on
gold certification of product, which
commenced in 1958.

Plans, still sketchy, include a retail
test period, possibly in 90 days in cit-
ies provisionally listed as Boston, Los
Angeles, Cleveland, Dallas, Atlanta
and Denver. A multi-faceted plan in-
volving *‘no massive cost,” Gortikov
insisted, would include trade paper
double pages suitable for in-store
merchandising  revolving  around
each month’s gold LPs.

Since 1958, 2,200 pieces of product
have been certified. The NARM/

—
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RIAA program will eventually key
to catalog sales as well. RIAA’s
board is expected to approve the
plan, previewed for Los Angeles la-
belsTuesday(20)after haisonwithNew
York label personnel.

In outlining the retailer advisory
committee agenda, 1983 chairman
Evan Lasky of Danjay Music & Vid-
¢o/Budget Tapes & Records, Denver
reiterated NARM’s determination to
push “Gift Of Music,” restated the
objectives of the retail advisory panel
and called its “sense of rapport with
labels unique.”

In comparison to two days and 17
topics last Oct. 7-8 at Houston, the
program here was reduced and com-
pacted to 10 topics in more than 12
hours on Thursday (22), allowing
New York delegates to make early
Friday flights. Full details on the
program will appear in next week’s
Billboard.

might not do it for a rock clip, but it
will for an urban clip,” she says.

New Orleans’ “Video Tracks™ 1s
hosted by WAIL program director/
air personality Barry Richards and
has been on the air since September,
1982. Richards is contemplating syn-
dication for the local show, and
points out, “‘Our new station, WWL-
TV, has spent $22,000 on the set
alone.”

Richards’ only complaint is that
“there are still not enough black vid-
eos available. I show videos by some
white acts, like Culture Club, Men
At Work and David Bowie, who fit
the format, because I don’t want to
show the same videos over and over.
Many of the black videos are not as
well made as those by white artists
because the money isn’t being spent
on them.”

Richards also notes, *‘The record
companies don’t make clips on black
acts fast enough, usually not until the
record 1s already a hit.” As examples,
he cites Mtume’s “Juicy Fruit” and
Ashford & Simpson’s "*High Rise,”
both of which were made after the re-
cord had already peaked. Richards
cites Lionel Richie’s “All Night
Long” as a rare example of a black
video coinciding with a single’s
release.

“Uptown,” broadcast on two cable
outlets in the Jacksonville, Fla. area,
reaches  approximately 120,000
homes, according to producer/host
T.J. Sheppard. The 30-minute pro-
gram started a year ago in an hour-
long format, “‘but we cut it to 30 min-
utes when we found there weren’t
enough black videos available,” says
Sheppard.

He adds, “We have seen an in-
crease in the number and quality of
black artists’ videos. The companies
seem much more committed to get-
ting the material out there, especially
on established acts. [ think this is the
start of a real boom in the use of mu-
sic videos to market black music.”

To increase “‘Uptown’s”™ impact on
record sales in Jacksonville, Shep-
pard is using sales at a major local
black retail outlet, to compile a local
top 10 listing and help program his
show.

“Dancin’ On Air,” out of Philadel-
phia, has been on the air two years,
according to producer Mike Nise.
Each week is dedicated to a tie-in
with a iifferent radio station:
WDAS, V. CAU and Power 99. Pro-
motional elements include the use of
DJs on-air and simulcasts. The show
is on every day in Philadelphia and
reaches about 2.5 million people
through cable, says Nise. A studio
audience is used.

“Backstage By The Bay™ comes
out of San Francisco and is produced
by Walter Richardson. He says 90%
of its programming consists of black
artists. “There was a lull in product
avatlability from the labels,” he re-
marks, “but they're becoming more
aware that there are the outlets for
that type of programming.”

Even existing programs that have
now used music in the past are taking
advantage of video. “On The Street,”
out of Indianapolis, is a community
affairs/news program that will add
video clips this month. Al Hobbs,
station manager of radio station
WTLC, is host.

Other new shows include an hour-
long weekly syndicated series entitled
“R&B TV,” out of Los Angeles;
“Soul Beat,” out of San Francisco;
“Starbase,” out of Dallas over the
QUBE system; *‘Street Beats,” out of
White Plains, N.Y.; “Studio 31 Video
Party,” “Music Vision,” ““Dance Vi-
deotheque,” “New Music Plus’ and
“It's Only Disco” in New York;
“Black Music Profile” in Richmond,
Va.; and “Music Video Connection”
in Washington.

First Born Syndication in Cincin-
nati also offers two black video pro-
grams: “TopSoul,” a half-hour week-
ly program featuring a top 10
countdown of black singles and jazz,
and “WBUZ-Cable,” a late-night
weekly program consisting of clips
supplied by record companies.
WCIN-AM DJ Michael Davis will
host the former. The latter is pro-
grammed around a fictional station,
WBUZ, and area jocks will be
featured.

Dealers Cautious On Computers

® Continued from page 3

16K 600XL is said to have started
shipping to major department stores.
Bruce Entin, vice president of corpo-
rate communications for the compa-
ny, says that all retailers should get
the machines by the first week of
October.

As for the Mattel Aquarius com-
puter, the company has announced
that only a limited number of retail
outlets will be selling that computer
system. It is seeking licensing to sell
the computer internationally, and the
U .K. is said to be receiving the bulk
of the machines now manufactured.

Many retailers are still formulating
their year-end stocking plans in light
of how late into the fall they are ship-
ping. Hastings Records’ Shortz
notes, “‘Computers are the ultimate
in volatility. The manufacturers talk
of a softening—it has become a lot
more severe than just a softening.”

As for the video game industry, he
adds, “I have a hunch that video
games will die unless manufacturers
come to terms and offer the right
price point. I think the games will
thrive at $9.95.”

According to Jim Levy, president
of video game/computer software
maker Activision, “At this point, in

September, it appears that retailers
and distributors are still cautious
about stocking new inventory as they

www.americanradiohistorv.com

continue to work down existing
levels.”

Levy blames the company’s ex-
pected second quarter losses on “lin-
gering inventory problems.” He sug-
gests that some retail buyers are
holding back orders in an attempt to
sort through all the new software
offerings.

In agreement with Levy is Dwight
Montjar, video software buyer for the
Camelot Music stores based in North
Canton, Ohio. He is carefully select-

ing titles. “I plan to only carry the
‘hits,” ™, he says.

As for the hardware, he says the
stores will continue to sell video
game machines through the Christ-
mas season. ‘“‘After Christmas, I
haven’t made any decisions about
software and video games,” he adds.
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Joel Whitburn’s Joel Whitburn’s
TOP POP 1955-1982 \w POP ANNUAL 1955-1982
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Order yours today!

TOPPOP™S5782. . .. oo copies x $50 each =
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~, TOP POP RECORDS '40-55. .. ............. copies x $25 each =
I BUBBLING UNDERTHE HOT 100°59-°81. ... .. copies X $30each= __
TTOPLPS 5772, . ... __ copiesx$30each= ____

Complete LP’s set with 10 supplements thru '82. . setx $100each= _

" TOP COUNTRY & WESTERN RECORDS ’49°71__
[. Complete C&W set with 10 supplements thru '82.
" TOP RHYTHM & BLUES RECORDS '49°71. .. _
1~ Complete R&B set with 10 supplements thru '82. .
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News

Labels Ready Big Guns
For October LP Releases

® Continued from page 1

release in September. The album’s
first single “All Night Long (All
Night)”, is a pop, black and adult
contemporary smash.

One of the month’s big question
marks is Barbra Steisand’s sound-
track to *“Yentl,” due Oct. 27. The al-
bum, featuring songs by Michel Le-
Grand and Marilyn & Alan
Bergman, is Streisand’s first collec-
tion of new material since 1980’s
multi-platinum “Guilty.” Its produc-
er is the red-hot Phil Ramone, who
also supervised Streisand’s smash A
Star Is Born” soundtrack. But the
fate of the album may hinge on the
success of the film, which is consid-

_ered Streisand’s biggest commercial

gamble to date.

Paul Simon’s *“Hearts And
Bones,” which at one point was going
to be a Simon & Garfunkel album,
will instead be Simon’s first studio re-

lease since 1975’s Grammy-winning
*Still Crazy After All These Years.”
Simon’s subsequent releases have in-
cluded the “One Trick Pony’ sound-
track and a live Simon & Garfunkel
album.

Genesis is due Oct. 24 with its first
studio album since the platinum
“Abacab.” And Ozzy Osbourne is
expected three days later with his
first studio release since “Diary Of A
Madman” and “Blizzard Of Oz”
went platinum in 1982.

Polydor has set an Oct. 11 release
date for Robin Gibb’s ‘““‘How Old Are
You,” his first solo album since
1969’s “Robin’s Reign.” The first
single from the album will be “Ju-
liet,” which was No. 1 recently in
several European territories.

Other key October releases: Bob

Dylan’s “Infidels” on Columbia,
Yes® “80102” on Atlantic and Kim
Carnes’ “Cafe Racer” on EMI
America.

EMPHASIS ON NEW ARTISTS

ASM Handiing

LOS ANGELES—Veteran man-
ager and label chief Danny Goldberg
has launched Gold Mountain Re-
cords as a new custom label market-
ed and distributed through A&M Re-
cords. The deal got off the ground
last week with the release of the first
Gold Mountain album, by British
band Horizontal Brian.

Goldberg confirms that his new
venture also marks a realignment at
Modern Records, the Atlantic-dis-
tributed logo he formed about four
years ago with former Bearsville ex-
ecutive Paul Fishkin. Goldberg will
continue to consult to Modern with
respect to Stevie Nicks, that line’s ini-
tial signing, while Fishkin will other-
wise take over.

Gold Mountain will be based on
the A&M lot, where Goldberg has al-

Goldberg Label

ready added former Elektra/Asylum
promotion executive Burt Stein as
vice president and general manager
and administrative coordinator Lin
Brown. The blueprint calls for the re-
lease of one new album monthly, and
Goldberg stresses that his new label
will focus primarily on new artists.
Goldberg projects a roster split be-
tween rock and black styles, with the
former area to span traditional AOR,
new music and heavy metal. A&M’s
role will be critical, he feels, noting
that he took pains to insure that Gold
Mountain product would in fact be
viewed internally as part of the Al-
pert/Moss empire. Altheugh Gold-
berg’s office will oversee all a&r ac-
tivity, all other A&M departments
wil be involved in marketing and pro-
moting Gold Mountain product.

Hot Album Release Schedule: Oct.

Twenty-seven albums are set for release in October by acts that have hit gold or platinum in the past 12 months, or
with their last LPs. All are single-disk studio albums listing for $8.98 unless otherwise designated. Albums postponed
Jrom a previous release schedule are marked with an asterisk.

ARTIST TITLE LABEL DATE FORMAT
Blue Oyster Cult untitled Columbia Oct. 13 Studio
Culture Club Colour By Numbers Virgin/Epic Oct. 13 Studio
DeBarge Love In A Special Way Motown Oct. 6* Studio
Doors Alive, She Cried Elektra Oct. 10* Live
Don Felder Airborne Asylum Oct. 24 Studio
Genesis Genesis Atlantic Oct. 24 Studio
Robin Gibb How Old Are You? Polydor Oct. 11 Studio
Sammy Hagar Live 1980 Capitol Oct. 14 Live
James Ingram It’s Your Night Qwest/Warner Oct. 5 Studio
Evelyn King untitled RCA mid-Oct. Studio
Kool & the Gang In The Heart DelLite Oct. 17 Studio
Barry Manilow Greatest Hits, Vol. I1 Arista Oct. 27* Hits
John Cougar Mellencamp Aha Riva/Mercury 'Oct. 11 Studio
Eddie Money Where’s The Party? Columbia Oct. 13 Studio
Paul McCartney Pipes of Peace Columbia Oct. 27 Studio
Willie Nelson Without A Song Columbia Oct. 27 Studio
Oak Ridge Boys untitled MCA Oct. 20 Studio
Ozzy Osbourne Bark At The Moon Jet/Epic Oct. 27 Studio
Ray Parker Jr. untitled Arista Oct. 27 Studio
Alan Parsons Project Best Of Arista Oct. 27 Hits
Elvis Presley A Legendary Performer,

Vol 1V RCA mid-Oct. Hits
Lionel Richie Can’t Slow Down Motown Oct. 6* Studio
Kenny Rogers . 20 Greatest Hits Liberty Oct. 17 Hits
Rolling Stones untitled Rolling Stones/

Atlantic Oct. 31 Studio

Paul Simon Hearts & Bones Warner Bros. Oct. 5 Studio
Barbra Streisand Yentl Columbia Oct. 27 Soundtrack
Stevie Wonder People Move Human Plays Tamla mid-Oct. Studio

After ‘Glutted’ Summer, Fewer Acts Plan Fall Tours

® Continued from page 1

SRO performances. Nevertheless,
they point out, though some acts
stiffed on some shows, overall the
gross concert dollars were not down,
with agency business ranging from
“‘pretty good” to *‘great.”

What happened, they say, was that
with so many acts out on the road,
both old and new, somebody was
bound to suffer. Also, some specu-
late, this summer’s two mega-tours,
by David Bowie and the Police, may
have siphoned off some ticket dollars
that would have otherwise been di-
vided among the other acts. They
also note that some acts, notably Ste-
vie Nicks and Robert Plant, went out
before their latest albums had gained
much media exposure, and conse-
quently suffered disappointing early
concert dates, with later dates look-
ing much better.

“Overall we made it pretty well
through the summer, but it could
have been disastrous,” says Jim Gos-
nell of Agency of the Performing
Arts. “There was a lot of traffic out
there, and a lot of acts didn’t do the
business. Many of the cities were
overworked, but the secondary mar-
kets did OK.”

Gosnell says that there do not ap-
pear to be that many acts going out
this fall. Acts going out for APA in-
clude Manhattan Transfer, Frankie

Valli, the Bellamy Brothers, Tony
Bennett, Johnny Cash, the Captain &
Tennille, Vic Damone and Dottie
West.

Nick Caris, chairman of the De-
troit-based DMA agency, predicts
that 1984 will be the biggest year
since 1978 for the concert business,
while the fall traffic appears normal.
Going out for DMA this fall are Qui-
et Riot, Alvin Lee, Nazareth, the Ro-
mantics, Mitch Ryder and Gene
Pitney.

“Everybody was out there touring
this summer, but there is only so
much money out there. But if you

look at how the money was spent, the

total gross ticket sales, then things
aren’t so bad at all,” says John Huie,
vice president of Frontier Booking
International.

Going out on the road for FBI in
the fall are the Police, in November,
Joan Jett, to Europe before doing two
months with Loverboy; Marianne
Faithfull, Peter Tosh, the Fixx, Adri-
an Belew, Oingo Boingo, R.EM.,,
Mari Wilson, Howard deVoto and
the Lords Of The New Church.

*“Live within your means and dou-

"ble check before you jump into the

fire,” Huie advises. “There is so
much choice out there, and every-
body is a bit jaded now. Why see the
same act again and again, especially
now, when you can see such and such

and such a new act? I know that after
this tour the Police need to take a
couple of years off and stay away.”

Although some arena acts had
their problems this summer, Shelly
Schultz, vice president, concerts, for
ICM, says the summer festivals did
very well as a whole. He says a reason
for that may be that they are more
comfortable for the customers.

“A lot of promoters will have to
start making sure that it is as impor-
tant to think about the comfort of
those in front of the stage as of the
artists backstage,” he says. “There
are a lot of venues where you can
look at some very unhappy faces.
You can see the same rough security
guys, the same funky toilets and the
kids being mishandled. And then you
go to the summer venues, and there’s
no hassles. There must be a reassess-
ment of what goes up in front of the
stage.”

With Black Sabbath, Loverboy,
Air Supply, Heart and the Kinks out
on the road this fall, Schultz does not
see this as a light period, and he pre-
dicts the summer’s “glut™ will return
in the winter. Going out this winter
for ICM alone are Adam Ant, Cul-
ture Club, Tom Jones, Eddie Mur-
phy, Sammy Hagar, James Taylor,
Marshall Tucker, Charlie Daniels,
Jefferson Starship, Rick Springfield/
Quarterflash and Eddy Grant.

www.americanradiohistorv.com

“The concert dollars are the same,
but the number of shows are increas-
ing. The number of small artists is in-
creasing. So the kids have to make
more choices,” says Wayne Forte,
head of the International Talent
Group, which booked the recent
Bowie tour. Going out for ITG this
fall are Robert Plant, Genesis, Billy
Idol, Depeche Mode, Translator and
Marshall Crenshaw, with Forte pre-
dicting that 75% of the agency’s
working artists will be out next year.

“This fall we do not have that
many things,” says Fred Bohlander,
vice president of Monterey Peninsu-
la, which will have Michael Stanley,
Huey Lewis, T-Bone Burnett, Taxxi
and Kansas on the road. Bohlander,
who expects 1984 to be an active
year, says that a solution to the con-
cert glut that would also give better
value for the ticket dollar would be
for more top acts to pair up for tours.
He points to the proposed Heart/
Kansas tour as an example of what
he means.

Dennis Arfa, vice president of the
contemporary music department of
William Morris, says that this fall, at
least through November, is the light-
est he’s seen in years, at ]east for con-
temporary acts. This follows a sum-
mer where a lot of adult
contemporary and r&b acts did
“pretty good™ but “for a lot of arena

acts it was hit and miss,”” he says. Go-
ing out in the fall for William Morris
are Billy Joel, Stevie Wonder, Engle-
bert Humberdink, Men Without
Hats, Joe Cocker, Julio Iglesias, Ron-
nie Dio and Rodney Dangerfield.

However, Arfa says he expects
business to pick up in the winter,
which he says is an optimum time,
despite the weather, for bands to tour
because there is less competition, not
just from other bands, but from other
leisure activities as well. “There are
just more diversions in summer,” he
notes.

“We never had so many acts going
out as we had this summer,” says
Richard Marks, director of business
affairs at Regency Artists, who adds
that business was ‘‘great” for the
agency. However, he does acknowl-
edge that not all dates did as well as
they could have.

“There was a lot of competition,
and people are more selective for
their $20. They are not going to see
every show that comes into town,” he
explains, pointing out that concerts
were especially effected in economi-
cally depressed areas of the country.

Out on the road this fall for Regen-
cy are Men At Work, Little River
Band, Kenny Loggins, Henry Man-
cini, Ray Charles, Mental As Any-
thing, Juluka, Mel Torme, Atlantic
Starr and the Pointer Sisters.
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CBS Talking Tough On
Non-Authorized Returns

NEW YORK-—CBS Records has
taken a tough stance against custom-
er returns of recordings it deems non-
authorized.

As of Oct. 1, states Terry Powley,
director of operations and customer
service for Columbia Records Sales
in a letter dated Sept. 13, such prod-
uct will be “scrapped, will not be
kept or returned as in the past and
will not be credited to your account.”
The lineup of such product, the letter
continues, includes “non-CBS prod-
uct, promo records, unsaleable mer-
chandise, Columbia Special Prod-
ucts, Columbia House or imported
product.” All configurations, includ-
ing CD product, are involved.

Powley notes that in recent years
CBS has set in motion automated re-
turns processing capability to shorten
the time span in which legitimate re-
turns are authorized. But he adds,
“Unfortunately, we are finding some
accounts are returning to us non-
CBS product, shopworn or used
product, and other non-authorized
items and this is interfering with our
ability to service customer returns as
efficiently as the new system would
otherwise permit.”

The letter also serves to *‘remind”
customers that on May 23, 1983 they
were advised that requests for ex-
change of any product not included

in CBS’ January, 1983 catalog had to
be received by July 1, and shipment
had to arrive at CBS’ facility in Car-
rollton, Ga. by July 29. Thus, the let-
ter states, any such product received
after that date “has been and will be
considered unauthorized and will be
treated in the same manner described
above, i.e. scrapped, and no credit
will be issued.” IRV LICHTMAN

Directory Lists
Record Dealers

NEW YORK—A *1983 Record
Dealers Directory,” containing
more than 10,000 names com-
piled from the U.S. Yellow Pages
telephone directories, has been
published by American Business
Directories, based in Omaha.
Dealer listings are arranged by
state, with cities listed alphabeti-
cally within states and dealers
listed alphabetically within cities.
Price is $99.

® Billboard also provides infor-
mation about U.S. music/home
entertainment retailers, in lists
that are available for rental from
the magazine’s circulation depart-
ment in New York.

Births

Boy, Jamison Drew, to Kathy and
Mark Hartley, Sept. 12 in Los Ange-
les. He is a principal in the manage-
ment firm Fitzgerald-Hartley Co.
there.

* kx X

Boy, J. Trevor, to Renee and Wil-
liam Schulte, Sept. 2 in Grosse Point,
Mich. He is PolyGram’s Detroit
branch manager.

* Kk %

Petzef’lanning
New A&R Thrust
At Epic/Portrait

NEW YORK-—In a reorganiza-
tion of the Epic Records a&r depart-
ment, Lennie Petze, former vice pre-
sident and general manager of
Portrait Records, moves over to the
newly created position of vice presi-
dent and senior manager, Epic and
Portrait a&r (Executive Turntable,
page 4).

Petze says the move will not mean
the demise of Portrait, though he will
be less involved in its overall admin-
istration. “‘Portrait has a certain feel
about it, and I have a responsibility
to the artists on it,” he says. “We will
keep its roster small, but there will be
a balance. If I feel Portrait needs a
heavy metal band, and Epic already
has one, then I'll sign it to Portrait.”

In his new job, Petze will be re-
sponsible on a nationwide basis for
all a&r activities for the Epic and
Portrait labels. He will also be work-
ing with CBS International in bring-
ing to the U.S. artists from around
the world. He will soon be adding
more staff to the Epic/Portrait a&r
department, he says.

Petze has been in charge of Por-
trait since 1980. He has brought Aldo
Nova, Eddy Grant and Saga to the
label.

Lifelines

Girl, Laura Rebecca, to Ann and
Bill Leiff, Sept. 7 in Miami. Both are
executives at the 17-store Spec’s Mu-
sic retail chain. Grandparents are
Dorothy and Martin Spector,
founders of the chain.

* Kk Kk

Girl, Meghan Irene, to Jack and
Nancy O’Neil, Sept. 6 in San Carlos,
Calif. He is a district manager for
Record Factory.

* * *

Marriages

Kenny Schlager to Robin Solo-
mon, Sept. 25 in Long Island, N.Y.
He is associate features editor for the
New York Post. A former Billboard
employee, she is an administrative
assistant at Columbia Records in
New York.

* kx X

John Schmiemeier to Debbie Bue-
chel, Sept. 24 in St. Louis. He is
manager of Contemporary Produc-
tions there.

* * K

Burt Kleinman to Carol Provisor,
Aug. 28 in Pacific Palisades, Calif.
They co-produced the recent US Fes-
tival as well as Westwood One pro-
grams “Spaces And Places” and
“Star Trek Profiles.”

* * *

Dave Kane to Kathy Jo Bartell,
Sept. 4 in Rochester, N.Y. He is mu-
sic director of WCMTF there.

* kx X

Deaths

Montague Horace Hackett, 80, of
heart failure Sept. 8 in White Plains
(N.Y.) Hospital. He was an adver-
tising executive who introduced such
artists as Fred Astaire, Bing Crosby,
Jack Pearl and Bert Lahr to radio
audiences in the *30s. He is survived
by his wife Flavia, two sons and four
grandchildren.

MCA To The Rescue: Starting in December, MCA
Records initiates every-six-months 3% to 5% discount
grams on catalog, with goods shipping in January and de-
ferred billing June, 1984. The precedent-setting
semi-annual booster catalog plan comes, Track hears, af-
ter more than 18 months of market study. The program
covers such series as the $3.98 Midlines; the $4.98 Jazz
Heritage and Collectibles; and the $5.98 Past Perfor-
mances, Gospel Golden Greats, Impulse Jazz and Plati-
num plus. Included will be multi-pocket albums that list
for as much as $10.98 within these series. Both Al Berga-
mo and Sam Passamano Sr. were unavailable for com-
ment at presstime.

The landmark protection offered by MCA comes at a
time when important industryites like Pat Moreland of
City 1-Stop, John Marmaduck of Western Merchandis-
ers and Ben Bartel of Big Daddy’s are puzzled over the
stagnancy of shelf inventory. An indication of the lack of
catalog turnover is seen in the Pickwick rackjobbing divi-
sion’s conversion of Des Moines, Dallas and Denver
warehouses from catalog to Hot 100 album depots. Track
mistakenly reported those sites closing. An RCA source
reportedly told accounts that its hot-album satellite ware-
houses cross country contribute more than 80% of album
volume, with Indianapolis deep-catalog accounting for re-
maining 20%. An RCA spokesman’s comment was, “It’s
the same as it was a year ago.”

Currently, MCA has just started a two-pronged album
stocking program, effective through Oct. 21. “The Great-
est Hits” series provides a 10% cassette and 6% LP dis-
count, with billing due Jan. 10, 1984. On all other catalog,
there is no discount, but Feb, 10, 1984 billing is offered.
Minimum unit order ranging from 200 to 800 pieces are
required, depending on the account’s classification
... United, Eastern, Western, Texas Air and American
airlines have banned personal computers on flights, fear-
ful of possible interference they might cause to planes’
electronic systems.

Word from the WEA travelling troupe was that the fall
stocking program would include 200 of the best $6.98s at
5%; a selection of key $8.98 catalog at 10%, and some
current hits a; 5%. Track has not learned whether there
will be dating, but it can be expected ... Look for some
fire from the smoke that’s developing as M.S. Distribut-
ing’s Johnny Salstone and Great American Music’s Ira
Heilicher confer over possible distribution in the five up-
per Midwest states.

Capitol Returns: Effective Oct. 1, Capitol takes the
WEA lead (Billboard, Sept. 24) and will show directly on
each invoice a 1.35% “returns allowance” for retailers
and a 1.65% r.a. for “wholesalers.” The new “returns
charge” will be 7.5% of the price in effect at the time of
the return for both retailers and wholesalers. If retailers
keep their returns at 18%, they break even under the
Capitol plan, while wholesalers even up at a 22% return
rate. The revised terms do not apply to seven-inch and 12-
inch singles, which remain 100% exchangeable.

Meanwhile, back at the LaCosta ranch, where
NARM'’s retail advisory committee was huddling at dead-
line, cassette packaging was the key topic. John Marma-
duke described the lack of industry packaging unanimity
as “‘blind people feeling an elephant. You feel store space
problems, we feel fixture problems and so on.” Poly-

$200 MILLION ’83 GROSS SEEN
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gram’s Harry Losk lamented the decline of midline cata-
log volume, explaining that labels can only produce so
much good product at the lowered price. Artist vanity
and royalty problems block lots of good compilations of
hits by different artists, Losk pointed out. *“We lost a price
point to the consumer with midline,” is the way Music
Plus’ Lou Fogelman put it. “In the beginning it was $3.98
and $4.98, but WEA’s $6.98 is not midline.”

CBS Records’ Paul Smith on‘several occastions flayed
retailers for not keeping goods in browser bins long
enough to warrant manufacturers providing extra dis-
count, billing and advertising allowance. Musicland’s Jeff
Lynn stated, “We can now isolate by Stock-Keeping-
Unit, where a year-and-a-half ago we couldn’t do that.”
The Record Shops’ Mary Ann Levitt asked for more sim-
ple deletion notices from labels.

Tillis PurchaS$e: The long-expected sale of Nashville’s
Cedarwood Publishing appears likely within a fortnight.
Grapevine has Mel Tillis, who wrote such Cedarwood
copyrights as “‘Ruby Don’t Take Your Love To Town,”
“No Love Have I,” and “Detroit City” early in his career
for the Denny firm, as buyer for around $3 million. Tillis
already owns Sawgrass Music, and it’s not known wheth-
er it would be merged with Cedarwood. It’s also uncertain
as to whether Mrs. Dolly Denny and Bill and John Den-
ny, principals in Cedarwood, would part with the Music
Row building currently occupied by the company.

Track found industry oldtimers Chet Wood and Herbie
Dale. Wood is a video game salesman in the New Jersey
area for Abco Distributing, while Dale runs Cassettes Un-
limited, Studio City, Calif., a cassette-only schlock house.
Dale says he will soon distribute Lift Off, a new solvent
which easily loosens stickers from album covers or shrink
wrap . . . At the recent MCA Records U.K. sales confer-
ence, managing director Stuart Watson revealed that Irv
Azoff has instructed the British company to step up its
a&r activity, following the U.S. success of the Fixx and
Musical Youth. Among new British acts signed are Cut-
ting Edge, Jacqui Brooks, Perfect Crime, Dance Class
and Paparazzi.

After a Wednesday palaver by the UJA-Federation
committee organizing the Oct. 29 tribute to Barbra Strei-
sand at the Sheraton Centre in Gotham, committee mem-
ber Juggy Gayles was surprised with a 70th birthday
cake. At Streisand’s request, her tribute meal will consist
of kosher Chinese cuisine (?) . . . AGAC/The Songwriters
Guild pays cocktail party Tuesday (27) to WNEW New
York program director/DJ Jim Lowe at O’Neals . . . Is-
land Music prexy Lionel Conway; John Guarnieri, a&r
for IRS Records, and Craig Leon, producer/artist, dissect
new music trends at the opening meeting of the Assn. of
Independent Music Publishers at Gio’s, Hollywood,
Wednesday (28). Call Anita at (213) 463-1151 for
reservations.

The Federal Communications Commission’s 30 year
old “7-7-7” rule limiting individual corporate ownership
of radio and tv stations to seven video, AM and FM out-
lets may be dropped or altered. FCC commissioners voted
3-to-1 Thursday (22) to seek public comment on the mat-
ter. The public debate would cover a 90-day period, fol-
lowing publication of the FCC notice in the Federal Reg-
ister, expected in several weeks.

Edited by JOHN SIPPEL

ASCAP Predicts Record Income

LOS ANGELES—Buoyed by to-
tal receipts during the first three
quarters of 1983, ASCAP’s executive
team is forecasting a record year-end
tally of $200 million in gross income
this year.

That rosy prediction was coupled
with an update on pending copyright
legislation and the unresolved Buffa-
lo broadcasting dispute as ASCAP
president Hal David and Sen.
Charles Mathias (R-Md.) shared the
podium for last Wednesday's (21)
West Coast ASCAP membership
meeting at the Beverly Hilton Hotel
here.

David was unable to provide much
fresh detail on the Buffalo controver-
sy, beyond confirmation that legal

" briefs from both broadcast plaintiffs

and defendants in the performing
rights sector had been filed with the
second circuit Court of Appeals in
New York. Any anxiety over that is-
sue was apparently masked by Da-
vid’s upbeat summary of ASCAP’s
gross receipts to date (separate story,
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page 4).

Sen. Mathias then reviewed his
own efforts as author of the record
rental bill already confirmed by the
Senate and slated for hearings before
the House on Oct. 5, the companion
video rental bill, and other pertinent
legislation brought before the Senate
subcommittee on patents, copyrights
and trademarks.

Acknowledging that the major
1976 revision of the Copyright Law
has already been outpaced by ongo-
ing technological change, he cited the
history of jukebox copyrights as typi-
fying “all the tensions between the
creator’s historic rights and new
technology.” Recalling how jukebox-
es were originally exempted from
copyright protection owing to their
initial legal coupling with other coin-
operated arcade machines, Sen. Ma-
thias reviewed the introduction of
Senate bill S. 1734 to replace the an-
nual $50 operator’s fee established in
a 1980 royalty tribunal adjustment
with a one-time $50 payment.

Mathias argued that coin machine
industry warnings that annual pay-
ments would tax an already languish-
ing market should be contrasted with
the experience seen in European
countries where annual payments on
a similar jukebox royalty plan are
about twice the disputed $50 fee here.

More pressing in his view is the
outcome of the video rental bill now
under consideration, which he pre-
dicted would “play very differently”
from the preceding audio rental legis-
lation because of the video industry’s
acceptance of rental as an established
business practice.

As for home taping, covered by
Sen. Mathias’ 1983 bill proposal, he
said the biggest development this
year was *‘a non-event—the decision
of the Supreme Court not to decide
the Betamax case.” Noting a rehear-
ing scheduled for next Tuesday (4),
he interpreted the postponement as
“a sign of the complexity of the
issue.”
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THE BEST OF BOTH WORLDS!

LIVE performances from her
record-breaking U.S. and Euro-
pean concert tour. With blister-
ing versions of the smash hits
““Hit Me With Your Best Shot”,

___“Heartbreaker”, “Fire and Ice”,
~nd more.

" NEW studio tracks bearing the
unmistakable Benatar signa-
ture: “‘Lipstick Lies”, and the ex-
plosive new single, “Love Is A
Battlefield”. vs4-42732

FV 41444

g

LIVE FROM EARTH

‘Get the real Pat Benatar zlbum & Cassette.
‘Look for the LS Certificate of Authenticity.

5
% It's your guarantee of high quality. 15
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