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Top 40 Dominates Digital Boost Video Dealers Plan 
Four Major Markets Seen Via New `Black Friday' As 

Pro Recorders First Sale Protest By ROLLYE BORNSTEIN 

LOS ANGELES -The summer 
Arbitron sweep released last week 
confirms what radio programmers 
have been saying for some time: Top 
40 has returned -in a big way. 

Of the 11 markets surveyed, con- 
temporary hit stations showed up 
No. 1 in four of them: Houston 
(KKBQ), Cleveland (WGCL), Bos- 
ton (WHTT) and Los Angeles 
(KIIS). 

The news is particularly causing a 
stir in Los Angeles, as it's been sever- 
al years since any facility has de- 
throned the market's talk leader, 
KABC. The dominant all -news and 

I.1 
PREVIEW 
pages 40 to 59 

beautiful music outlets have custom- 
arily run a close second, but it wasn't 
until the steady rise of KIIS -which 
jumped from third place at a 6.0 in 
the spring book to the top spot this 
summer at a 7.6 -that a top 40 sta- 
tion repeated the kind of success last 
known in the format by KHJ. 

While arguments can be made that 
the summer book usually reflects 
greater top 40 listening, the timing 
involved with the format's re -emer- 
gence (Billboard, Sept. 3) clearly 
transcends a season. "For instance, 
we think we've got a shot at an 8 this 
fall," confidently remarks KIIS pres- 
ident/GM Wally Clark, who attri- 
butes the station's success to "a com- 
bination of elements. The music, 
personalities, promotions, presenta- 
tion, were all right." 

Presentation is an area in which 
KIIS differs from most current con - 

(Continued on page 15) 

JoBoxers "Like Gangbusters" (AFL1- 4847). JoBoxers' h3rdhitting 
feature cut "Just Got Lucky" is already sizzling up AOR and CUR 

playlists. The RCA LP also offers their U.K. chart -topping hit, "Boxer - 
beat," and "She's Got Sex," another tune that has started a buzz on 

the streets. The English band has a late November tour scheduled. 

(Commercial 12 -inch available). (Advertisement) 

By IS HOROWITZ 

NEW YORK -Four major manu- 
facturers of audio equipment are 
joining to provide a new standard of 
compatibility in professional digital 
tape recorders. 

The development, which would 
permit master tapes recorded on any 
one machine to be played back prop- 
erly on any of the others, is seen by 
its sponsors as removing one serious 
obstacle which has inhibited studio 
adoption of digital recording tech- 
nology. 

Until now, interface between digi- 
tal tape recorders of different manu- 
facture has often required a variety of 
intermediate equipment. In some 
cases, it has been necessary to reduce 
digital material to analog before the 
transfer could be effected. Studios 

(Continued on page 90) 

By EARL PAIGE 

LOS ANGELES -Video stores 
around the country are closing ranks 
for what they've dubbed "Black Fri- 
day" a two -hour shutdown of orga- 
nized dealers in Arizona, Minnesota 
and California Oct. 21 to dramatize 
their fight against legislation threat- 
ening the First Sale Doctrine. 

Along with individual dealers in 
these and other states, the core deal- 
ers in the protest began coalescing 
around the issue several weeks ago 
when Phoenix dealer Art Lauer and 
Tucson retailer Jim Talkington 
pulled together an Arizona Video- 
cassette Rights Coalition. Word 
spread quickly to board members of 
the national Video Software Dealers 
Assn. (VSDA) that such a revolt was 
building. 

Hard numbers of total stores in- 

- Inside Billboard - 
RETAIL INVENTORY DOLLARS will be devoted increasingly to prere- 

corded video software and less to record and tape product in the next year, ac- 
cording to a survey of representative industry accounts, based on their present 
dollar spread and their expectations for next October. Page 3. 

FCC CHAIRMAN MARK FOWLER sounded a familiar theme -the 
need for radio deregulation -at the recent National Radio Broadcasters' Assn. 
convention in New Orleans. Radio, page 12. 

DIGITAL RECORDING for mainstream pop, rock, soul and country 
product has yet to catch on, say studio operators, label executives and produc- 
ers. Page 4. But digital recording, and specifically the Compact Disc, is very 
much in the spotlight at this week's Audio Engineering Society (AES) conven- 
tion in New York, a preview of which can be found on pages 3 and 40 -59. 

INDEPENDENT DISTRIBUTION was under scrutiny at the recent 
NARM conference in West Palm Beach, Fla. More than 200 delegates represent- 
ing independent distributors and labels discussed the troubles their end of the busi- 
ness has been facing and cast a hopeful eye at the future. Pages 3, 6, 90, 98. 

HOME VIDEO was the main topic at the International Tape /Disc Assn.'s 
European seminar in Cannes, which preceded Vidcom last week. But the meet 
focused as much on computer software and video games. Page 3. 

COMPUTER SOFTWARE is the subject of a series of training seminars 
being held by Wherehouse Entertainment, parent company of the nearly 130 
Wherehouse Records stores, aimed at familiarizing store managers and sales- 
people with the chain's newest product category. Page 100. 

volved are difficult to arrive at, but 
are estimated at between 300 -500, ex- 
trapolating from what key VSDA or- 
ganizers say. "We are counting on 
45 -48 Orange County stores," says 
John Pough of Video Cassettes Unlim- 
limited, Santa Ana, who adds that a 
game plan has been worked out, too. 

"We'll give coupons out good for 
one free rental after the two -hour 
protest is up. We want customers to 
be inconvenienced, to get our mes- 
sage and realize this affects them, 
too." 

VSDA executive vice president 
Dan Davis says membership is now 
"in excess of 400" but indicates the 
number of VSDA stores could easily 
be double that. Tim Shannahan of 
Commtron Corp.. Des Moines. says 

(Continued on page 91) 

PLAY ME. Join us as SONY presents professional recording equip- 
ment from MCI at the A.E.S. convention. More complete systems 

for more diverse applications than ever before will be in booth 733- 

740 at the N.Y. Hilton. Get your hands on operating audio layback 
for video systems, duel synchronized multitrack systems and much 

more. Chat with the audio professionals from MCI for your most re- 

warding A.E.S. ever ... that's a promise. (Advertisement) 
(Advertisement) 

O rkable debut album Featuring the single, "Steal lour love Away:' 789;y' 

A rema 

Producedby Gary lc , l ,.r k ,. H«:4 .irx) iecage iurlr> CDireCton Cr'. 9,1fmin Pri ojoor , 

n 1183 Montt, 54r0rF1n9 Cory Wr<nra, Commu,ticor iCo 
On Atiannc Records and Cassettes 

www.americanradiohistory.com

www.americanradiohistory.com


DONNA SUMMER PUT HER FINGER 
ON THE TRIGGER. AND FIRED OFF THE 
ALBUM THAT EARNED HER A SCOTTY. 
It was 1975 when Donna Summer 

released her first album Love To Love 
You Baby. 

And the record- buying public has 
loved to love her ever since. 

She's won just about every award 
a recording artist can win. Gold albums. 
Platinum albums. Even double and 
triple platinum. Not to mention the 1977 
Grammy and Oscar for Last Dance. 

Now Donna has a Scotty to add to 
her impressive list of accomplishments, 
awarded to her 1982 gold album Donna 
Summer, featuring the hard -driving 
street beat and honest, forthright vocals 
that have become a Donna Summer 
trademark. This is rhythm and blues at 
its best. And that's why the six judges 
on the Scotty Board of Governors have 
honored it with our latest Scotty award. 

We congratulate Donna Sumner, her 
producer Qu.ncy Jones, engineer Bruce 
Swedien, and West Lake Audio for their 
impressive work on this album. And 
we're proud that Scotch" Recording 
Tape was part of their effort. 

To qualify for a Scotty, an artist must 
be a super achiever in any category of 
music. His or her album must go gold 
or platinum by RIAA standards and be 
mastered on Scotch Recording Tape. 

So that Scotty winners get tc share 
their experience with someone less 
fortunate, we award a generous 
donation in their name to the Muscular 
Dystrophy Association. That money 
goes toward helping kids like Jamie Loff. 

We also award a $5,000 music 
scholarship to a promising new artist 
chosen by the top Scotty winner of 
the year. 

You can nominate a music super 
achiever for this year's Scotty 
competition. Just contact your 3M Field 
Representative for details and forms. 
And you'll be helping the Muscular 
Dystrophy Association, too. Because 
we'll make a donation for every qualified 
nomination we receive. 

Not every nominee can win a Scotty. 
But the artist you nominate just might 
end up in the company of hitmakers like 
Donna Summer. 
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GETTING TO THE POINT- Members of newly signed Elektra /Asylum act 
Starpoint map out marketing strategy for their new LP "It's So Delicious," 
with label executives. Seated from left are senior vice president of market- 
ing Lou Maglia and Starpoint's Rene Diggs and Orlando Phillips. Standing 
from left are national marketing director Marci Gorman; the group's Er- 
nesto Phillips and manager /producer Lionel Job; vice president of special 
markets Keith Jackson; a &r rep Mitchell Krasnow; and the group's Kayode 

Adeyemo. 

News 
ITA European Home Video Meet 
Focuses On Computers, Games 

By LAURA FO "I7 

CAN NES-The International 
Tape /Disc Assn.'s European home 
video seminar here, Oct. 1 -2, focused 
as much on computer software and 
video games as on other video sub- 
jects. But there was still plenty of vid- 
eo- oriented discussion on such topics 
as government -imposed taxes, blank 
tape, music video, public exhibition 
of home video product, pricing, the 
rental market in Japan and cable tele- 
vision and Direct Broadcast Satellite 
(DBS) in Europe. 

In general, ITA speakers reported 
a bullish home video market around 
the world. Blank tape sales increases 

NARM Meet Eyes Indies' Future 
Distributors, Labels Delve Into Marketplace Basics 

WEST PALM BEACH, Fla. - 
How to more effectively interface 
with radio, retail and dance clubs and 
pools, along with the need to diversi- 
fy product mix, keyed the National 
Association of Recording Merchan- 
disers (NARM) independent distri- 
bution conference at the Hyatt Palm 
Beaches here Sept. 30 -Oct. 2. 

After an opening evening discus- 
sion, containing "reality, self pity and 
self -delusion," as it was described 
publicly by Lieberman Enterprises 
chairman David Lieberman, the 
more than 200 delegates spent 36 

hours delving into the basics to in- 
crease their estimated 5% U.S. mar- 
ket share. 

A continuing marketplace erosion 
had both the 20 -plus distributors and 
more than 35 labels searching for 
ways to combat runaway indie 
promo costs and cooperatively im- 
prove marketing and talent acquisi- 
tion. Frequently, both distributors 

and labels admittec they could not 
afford the six -figure promotional 
sums now routinely commanded for 
independent promotion of a disk. 

To afford a budding producer the 
chance to have his record released 
without going through the present 
expense of starting his own label 
from scratch, Big Slate's Billy Emer- 
son advocated that indie labels return 
to the old practice of picking up mas- 
ters and releasing them through their 
own distributors. 

Lieberman, one of three keynoters, 
sparked interest with his suggestion, 
which he pledged to pursue, that ma- 
jors spin off a label, like the old Vic 
RCA subsidiary, which would be 
handled by independent distributors. 
He said there were a number of acts, 
with steady sales up to 250,000 per 
album, which might benefit from the 
more personal attention coming from 
independents, who are short of prod- 
uct. A check of the current Billboard 

Compact Disc In Spotlight 
At 74th AES Convention 

By RADCLIFFE JOE 
NEW YORK -Two of the five 

days of the expanded 74th Audio En- 
gineering Society (AES) convention 
are being devoted to demonstrations 
of the Compact Disc system, accord- 
ing to Don Plunkett, executive direc- 
tor of the Society. 

Plunkett says that the convention, 
which got under way at the New 
York Hilton Saturday (8), will also 
feature comparisons with master dig- 
ital tapes, as well as an audio /visual 
presentation of the techniques and 
the manufacturing stages of CD. He 
explains that the hands -on demon- 
strations are designed to underscore 
the potential and audio advantages of 
the technology. 

The demonstrations will be pre- 
sented by a group of experts from the 
Philips Corp., including Han Tende - 
loo, Bjorn Bluthgen and Bert Gall. 
The demonstrations will be part of a 

comprehensive AES thrust into the 
world of digital, which is the Soci- 
ety's theme for this convention. 
Among the areas of digital technol- 
ogy that the convention will explore 
are: 

Digital recording and reproduc- 
ing techniques with thin film head. 

Channel coding for a stationary 
head PCM tape recorder. 

Digital audio modulation in the 
PAL and NTSC Laservision video- 
disk coding formats. 

Optimizing the delta modulator. 
A new signal processing tech- 

nology employed in digital audio 
compact cassette recorders. 

Digital audio transmission sys- 

tem using satellite distribution. 
Multiple pass error correction 

for digital audio. 
An overview 

format. 
Although digital technology is the 

focal point of the five -day conven- 
tion, other topics of interest to the 
broad spectrum of the industry are 

also being discussed. Among them 
are: 

Recording studio designs. 
(Continued on page 40) 

of the DASH 

Top 200 albums shows only four dis- 
tributd by indies. 

After earlier conference criticisms 
that sales were not strongly repre- 
sented on Billboard singles charts, 
chart director Tom Noonan ex- 
plained a formula wherein reckoning 
the top 20 singles, sales represented 
62% with a 38% mix of radio play; 
from 20 to 40, 50% of each; from 40 
to 60, 35% sales and 65% airplay, 
while from 80 to 100 there is a wider 
variance favoring radio play. Noonan 
pointed out that the industry today is 

"going for the jugular," overlooking 
deeper penetration of the market- 
place in the desperate drive for a top 
chart position. 

Noonan noted that independent 
distribution represents more different 
markets than the branches do. He 

said the Billboard radio station panel 
was increasing from 150 to 185 soon. 
This greater research universe "de- 
fuses the indie promo network," he 
added. Billboard is experimenting 
with a 12 -inch dance chart and de- 
sires input from those involved, 
Noonan said. He promised more im- 
portant chart upgrading with Bill- 
board's acquisition of a new four -col- 
or computer later this year. 

Scott Muni of WNEW -FM New 
York predicted radio lists would 
shrink even more, due to the growing 
conservatism of programmers, 
brought about by the "cutthroat" 
competition for rating points. Muni 
stated that the new product flow con- 
tinues to diminish. 

Saul Melnick, son of a former Phil- 
adelphia record distributor, and now 
representing MGM /UA Home Vid- 

(Continued on page 96) 

RECORDS /TAPES DIPPING 

Rise In Vid Retail Share Seen 
By JOHN SIPPEL 

LOS ANGELES - Prerecorded 
video software will double its share of 
retail inventory dollars, while record 
and tape product is expected to dip 
from 77% of inventory investments 
to about 70 %during the coming year. 

That's the forecast emerging from 
a survey of a dozen representative in- 
dustry accounts, based on their pres- 
ent inventory dollar spread and look- 
ing ahead to expectations for 
October, 1984. 

The sources, composed of nine re- 
tail chains, two one -stops and one 
franchiser /supplier to approximately 
15 Rocky Mountain area retailers, 
Denver's DLM Music, indicate their 
inventory dollars invested in video- 
cassette and the two videodisk con- 
figurations will rise from the present 

5.4% of total inventory dollars to 
11 %. Most interviewed say their vid- 
eo future lies in rental rather than 
sale. 

In explaining the decrease in dol- 
lars invested in albums, singles and 
Compact Discs, those canvassed 
point to a sluggish catalog album 
market. 

Accessories, which include video 
and audio blank tape, record /tape 
care kits all the way through storage 
cases to patch cords, are expected to 
remain a consistent 9.5% of inven- 
tory dollars in 1984. 

Video games, thought generally to 
be losing their foothold in industry 
retail outlets, will drop from 3% to 
2.6% of all inventory dollars, those 

(Continued on page 27) 
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are keeping up with hardware, they "The government achieves a de- 

reported, but the prerecorded video- crease in consumer spending, which 

cassette market lags far behind in may perhaps be a goal, and maybe a 

terms of growth. The videodisk has better balance of trade is achieved, 

yet to find a strong market. but certainly not for all countries. In 

Factors affecting sales of video France and Sweden, for example, 

products around the world include where the V2000 system is manufac- 

cable and other television program- tured, governments are shooting 

ming, taxes, piracy, prices and indi- themselves in the foot by imposing 

vidual company practices. taxes on video products." 

Among the information presented Markvoort estimated that the Eu- 

at ITA panels: ropean market could have absorbed 

Throughout all of Europe, the 500,000 more VCRs and between 

VHS format accounts for about 65% four and five million cassettes to play 

of all videocassette sales, Beta 25% on them, strictly through taxation. 

and the Philips V2000 some 10%. On the same panel, entitled "The 

The average cost to the trade of a Growing Tax Problems," Frank Lip - 

VHS cassette has dropped 33% since sik, president of Tele Cince Video in 

January, 1982, according to Heinz France, suggested that the French 

Hantschel, product manager for 3M government's imposition of a tax on 

Europe in Belgium. video product amounted to an at- 

Hantschel also pointed out that the tempt at media control. 
life cycle of a VCR is eight years, Peter Kuyper, president, ancillary 

with steady falloff every year in the rights for MGM /UA Home Enter - 

purchase of prerecorded tapes, from tainment Group, discussed the prob- 

2.4 per machine in the first year of lems of illegal public performances of 

ownership to zero the eighth. video software intended for the con - 

Taxes, said Wim Markvoort, mar- sumer. He discussed the release pat - 

keting manager, video, for N.V. Phil- tern of a film, beginning with theatri- 

ips, have had a negative impact on cal release and ending with television 

sales of VCRs and videocassettes in airing, and said that home video re- 

many European countries. "It makes lease was a unique case, since it is the 

one wonder for what purpose the tax- only part of the chain that results in a 

es are imposed," he remarked. product that can be owned and under 
the control of a consumer forever. O 

Since home video product finds its -9 

way into bars and other public W 
places, where it is used illegally to at- Sy 

tract customers, Kuyper suggested a 

"new form of public performance li- Y1 

cense giving an establishment the 
right to exhibit a movie publicly on o0 

cassette and disk or original video 1 

By ROMAN KOZAK program. co 

(Continued on page 96) 
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Antitrust Case: 

Scher Pleads 

Nolo Contendere 

NEW YORK -New Jersey pro- 
moter John Scher, under indictment 
for alleged violations of the Sherman 
Antitrust Act for attempting to di- 
vide the upstate New York market 
with fellow concert promoter Cedric 
Kushner (Billboard, July 9), has 

changed his plea from innocent to 
nolo contendere. 

The new plea, which is being chal- 
lenged by the prosecution, can only 
be entered upon with the permission 
of the court. Judge John F. Gerry, of 
the U.S. District Court for the Dis- 
trict of New Jersey in Camden, will 
hear arguments on the plea Oct. 21. 

Kushner, who is no longer in the mu- 
sic business, is also filing a separate 

plea of nolo contendere. 
According to legal sources, a nolo 

contendere plea means that the de- 

fendant does not contest the facts of 
the government's case, but does not 
acknowledge any wrongdoing either. 
However, the judge can take it as a 

guilty plea and sentence a defendant 
to the maximum penalty proscribed 
by law, which in the case of Scher 
and Kushner could mean up to three 
years in jail and up to $1 million in 
fines for their corporations, and 
$100,000 individually. 

According to sources, Scher decid- 
ed to change his plea to spare the ex- 

pense of a long trial since the prose- 
cution already had a "smoking gun" 
piece of evidence -a letter of agree- 

ment between Scher and Kushner 
whereby Scher would promote in 
Rochester while Kushner would get 

the other upstate cities. 
Such an agreement to create a hor- 

izontal division of markets is techni- 
cally illegal per se, and such extenu- 
ating circumstances as the fact that 
there has been no price fixing alleged, 
that no one claims to have been hurt 
by the action, and that the agreement 
really had no meaning in the realities 
of the live concert business, do not 
make it any less of a crime, though it 

(Continued on page 95) 
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 News 
Betamax Debate Resumes In Court' 
Lawyers For Sony, Universal Offer New Arguments 

By BILL HOLLAND 

WASHINGTON—The Supreme 
Court once again heard oral argu-
ments in the Betamax case Monday 
(3), and lawyers for both Sony Corp. 
of America and Universal City Stu-
dios sought to refine their views on 
whether non-commercial home vid-
eotaping of copyrighted motion pic-
tures constitutes infringement. 
The lawyers, in their 20-minute 

presentations, argued whether such 
home taping constitutes fair use, 
whether the videotape recorder is a 
staple article of commerce (capable 
of uses beyond that of copying mov-
ies and therefore exempt from re-
strictions). and whether manufactur-
ers and sellers are liable as 
contributing infringers and can be 
held for damages. 
Sony lawyer Dean C. Donlavey 

told the court that MCA Corp., par-
ent company of Universal, hasn't suf-
fered as a result of home taping. In 
fact, he said, MCA has posted a $ 14 
million increase over 1982 profit 
figures. 

Donlavey added that there is no 
evidence of financial damage as a re-
sult of home taping: " it just isn't tak-
ing place." He also said that most 
home owners are not building librar-
ies of movies, but are using their 
home machines for time shifting, to 
record programs so they can be 

viewed at a convenient time. 
However, when the Sony lawyer 

sought to convince the court that the 
videotape recorder is a staple article 
of commerce, and therefore should 
not be accountable for "improper ac-
tion" such as copyright infringement 
in copying, Justice Byron R. White 
replied: " If we all thought that, 
agreed with you, there'd be no need 

to be here." 
Donlavey pressed that " Universal 

has been amply compensated" and 
that the prerecorded movie cassette 
"has been a boon" to the movie 
industry. 
There was a general feeling among 

the Justices that home taping, re-
gardless of the legal aspects, is here to 
stay. Justice Thurgood Marshall, 

AT HOUSE SUBCOMMITTEE HEARING 

speaking to Universal City Studios 
lawyer Stephen Kroft, summarized 
the feeling by asking: "Do you think 
the homeowner is going to get rid of 
his machine and throw it away? If 
so," he added, "dream on." 

Kroft strove to emphasize that 
with the ever-increasing use of the 
home cassette recorders—he fore-
casted 40 to 50 million by the de-
cade's end—there is no way copy-
right owners will not be harmed by 
free copying in the home. "Common 
sense will tell you that," he said. 
He also countered the staple article 

of commerce argument by pointing 
out that it speaks of articles "with pe-
culiar attributes," such as salt tablets 
or an ash tray, and emphasized that 
fair use, according to the present 
copyright law, -is very limited" to 
scholarly scientific and educational 
use. "Off-the-air copying, for enter-
tainment use, doesn't even come 

close," Kroft said. 
Justice John Paul Stevens got right 

to the point. " Is it okay for people to 
(Continued on page 98) 

Record Rental Testimony Heard 
WASHINGTON—Top represen-

tatives of the nation's music commu-
nity and the electronics industry gave 
conflicting testimony Thursday (6) at 
a House subcommittee hearing on 
H.R. 1027, the Record Rental 
Amendment, which would modify 
the First Sale Doctrine to require au-
thorization from copyright owners 
before an album can be rented. 
Members of the subcommittee on 

courts, civil liberties and the adminis-
tration of justice, appearing well in-
formed, indicated a basic commit-
ment to preserving the integrity of 
copyrighted creative work, and the 
right to be adequately compensated, 
but stopped short of giving full sup-
port to the bill as written, after listen-
ing to testimony. 

Opponents from the manufactur-
ers/sellers group, the Audio Record-
ing Rights Coalition, while not all 
that successful in convincing the 
members that a rental bill is unneed-
ed, apparently got across their con-
tention that modifying the first sale 
provision to allow the record compa-

nies to control rentals could lead to, 
as economist Father Robert J. Mc-
Ewen put it, "resale price mainte-
nance" and unconditional rental re-
strictions leading to price-fixing. 
McEwen said H.R. 1027 "is nothing 
more or less than fair trade for 
records." 
Some of the subcommittee mem-

bers, in their questioning, indicated 
that the language of the bill, especial-
ly in the first sale modifications sec-
tion, was "too loose," in the words of 
Rep. Harold S. Sawyer (R-Mich.). 
"It's too broad," he said. "It bothers 
me a little." 
Most of the members were con-

cerned with the implications in lan-
guage that points to "direct or indi-
rect" commercial renting. Others 
came away from testimony suggest-
ing that perhaps copyright owners 
could be better protected in the fu-
ture through some sort of compul-
sory royalty fee rather than a modifi-
cation of the first sale provision, 
although there was no formalized 
subcommittee consensus at the three-

BUT MASTERING ON UPSWING 

hour Thursday hearing. 
Proponents from the music indus-

try group, Save America's Music, got 
across the point to members that 
even though record rentals are not a 
big problem now, the introduction of 
the Compact Disc, its fidelity and im-
perviousness to scratching and other 
damage, will mean that more rental 
shops will spring up. 

Leonard Feist, president of the Na-
tional Music Publishers Assn. 
(NMPA), said that he saw "an up-
coming business" in CD rentals. 
Feist also explained to the House 
members that a new clause in the bill, 
already embodied in the Senate ver-
sion, S. 32 (which has already been 
passed in that chamber), makes the 
legislation fully applicable to the 
copyright owners of both the sound 
recording and the underlying musical 
works, and that the latter are likewise 
subject to compulsory licensing. The 
change was necessary, he said, be-
cause without it, record companies 
would not be authorized to authorize 

(Continued on page 98) 

Digital Recording Holds To Trickle 
By SAM SUTHERLAND 

LOS ANGELES—Tight record-
ing budgets and unfamiliarity with 
digital techniques continue to impede 
the spread of digital recording for 
mainstream pop, rock, soul and 
country product. Even as Compact 
Disc players and software establish 
their U.S. market beachhead, the 
number of major label releases re-
corded digitally holds to a trickle, ac-
cording to studio operators, label ex-
ecutives and producers. 

That trend is offset, however, by a 
steady increase in digital mastering 
projects in these genres, paced by a 
rise in the number of two-track digi-
tal systems now in place at U.S. re-
cording studios. Whether using digi-
tal recorders to generate copy 
masters for overseas duplication, as-
sembly of anthologies or digital CD 
releases, major labels and producers 
are broadening their reliance on digi-
tal transfers even as they hold the line 
on basic recording in the new 

technology. 
According to Steve Traiman, exec-

utive director of the Recording In-
dustry Assn. of America (RIAA) and 
spokesman for the Compact Disc 
Group (CDG), an estimated 124 
firms now offer two-track digital 
equipment. 

Digital mixing and mastering are 
thus gaining wider usage beyond 
their early stronghold in classical 
repertoire, where the computer-de-
rived recording technology is now 
-firmly established. From full albums 
to 12-inch dance singles, digital tech-
niques are becoming better-known 
from the mixing stages onward. 

Full digital projects for pop realms 
show little or no growth, however. 
"You're dealing with a lot of record 
executives and managers who aren't 
musicians, and who don't want stu-
dios to commit to digital because 
they don't want to spend the money 
for it," charges Murray Allen, presi-
dent of Chicago's Universal Record-

ing Studios and current president of 
the Society of Professional Audio Re-
cording Studios (SPARS). 

Allen himself remains a staunch 
digital advocate. "We're using digital 
a lot here for master recording," he 
reports. "But the demand is coming 
more from the advertising business 
than the record end." Ad agencies, 
he contends, have already embraced 
the technical advantages and superi-
or sonics afforded by digital recorders, 
and are thus willing to accept the 
higher session rates still dictated for 
multitrack digital dates. 

"Believe it or not," adds Allen, 
"we don't like to tie up the digital 
machines with record dates, because 
we get less friction from advertising 
clients. They're eager to book our 
digital rooms for 14 or 16 hours." 

Label a&r executives confirm little 
change in the number of true digital 
recording projects. " It's a trickle," 
admits Bobby Colomby, Capital vice 

(Continued on page 95) 

KAT TRACKS—Sara Dakis, newly signed to Kat Family Records, asks for 
directions to the studio where she will record her debut release for the 
CBS Associated Label. Pictured at CBS' New York office are from left 
E/P/A senior vice president and general manager Don Dempsey; Joel Kat; 
and Herble Kinman, principals of Kat Family; Dakis; and Tony Martell, vice 

president and general manager of CBS Associated Labels. 

Executive Turntable_ 1 
Record Companies 

Three appointments have been made at Epic and Portrait's a&r department in 
New York. Frank Rand has been promoted to vice president, national a&r for 

both labels. He was vice president, West Coast a&r, for Epic. Larry Hamby 
moves up to senior director of West Coast a&r for both labels. He was director 
of talent acquisition, West Coast a&r for Epic. Finally, Bob Feineigle has been 
appointed East Coast director of a&r for Epic and Portrait. He was director of 

a&r/promotion for the latter label. 
Bob Feiden has joined MCA Records in New York as vice president of a&r 

and general manager. He leaves Arista Records where he was a&r vice president 
... Arista has appointed Dennis Fine vice president of media and creative ser-
vices in its New York headquarters. He was vice president, publicity and press 
services for the label . .. Greg Peck has been promoted to vice president of spe-
cial markets marketing for Elektra/Asylum in New York. He was national pro-

motion director of special markets. 

Mat W" 

Rand Felden Fine 

Mark Levinson, president of Picture Music International Inc., has been ap-
pointed a member of the Capitol Industries-EMI executive management board 
... Columbia Records has recruited David Kahne as executive producer, West 
Coast a&r in its Los Angeles office. He was an independent producer who 
worked frequently with 415 Records in San Francisco ... Fran Liebtman as-
sumes the newly created position of international production manager for At-
lantic and Elektra Records. She was international production coordinator 
. Bud Katzel joins GRP Records in New York as director of marketing and 
distribution. He was with Aero/Easy Street Records ... In conjunction with its 
new distribution agreement with MCA Records, Solid Gold Records of Canada 
has hired two in its neophyte New York office. Andrew Frances has been named 
director of marketing and artist production. He was with RCA's marketing divi-
sion. Bill McGathy has been appointed national promotion director, U.S. He was 
national album promotion director for RCA Records. 

Marketing 
Jack Bernstein has left Pickwick International in Minneapolis. where he was 

chief of independent distribution for 13 years. Ed Tomechko has been promoted 
to supervisor of advertising, administration and buying for Pickwick. 

Publishing 
Warner Bros. Publications has named Mark Pennachio sales manager in its 

New York office. He was a sales rep ... Shawnee Press Inc., in Delaware Water 
Gap, Pa., has appointed Virginia Waring president and managing director of 
Shawnee and its affiliates, GlorySound and Harold Flammer. 

Video/Pro Equipment 
John Bowerbank has been appointed vice president and general manager of 

CBS/Fox Video (Canada). He was general manager. Stateside, Jerry Sege* 
has been promoted director of sales and marketing administration for CBS/Fox 
Video in New York. . Viacom International has made two appointments in its 
New York office. Terrence Eikes, president of Viacom International, assume.s 
new duties as chief executive officer of the company and Kenneth Gorman, Pee' 
dent of Viacom's Entertainment Group and vice president of Viacom Inter": 
tional, has been named executive vice president and elected to the companY 
board:of directors. 

Billboard (ISSN 0006-2510) Vol. 95 No. 42 is published weekly (except for the last week in 
December) by Billboard Publications Inc One Astor Plaza, 1515 Broadway, New York, N.Y.: 
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at New York, N.Y. and at additional mailing office Current and back copies of Billboard 7 
available on microfilm from KTO Microform Rte 100 Millwood, N.Y. 10546 or Xerox Un' 
sity Microfilms, 300 North Zeeb Road, Ann' Arbor, 'Mich 48106 Postmaster, please send 
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The Stray Cats 
have found a home 

at MIL 
Wherever there's music, there's BMI. 
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 News 
Distribs' Self-Diagnosis Hopeful 
Shell-Shocked' Indies Hang Tough At NARM Confab 
WEST PALM BEACH, Fla.—In-

dependent distributors' self-diagnosis 
here suggested a patient still suffering 
from recent regression, but with vital 
signs offering more optimistic pros-

pects for future health. 
Opening the second annual Na-

tional Assn. of Recording Merchan-
disers (NARM) independent distrib-
utor/manufacturer confab here, M.S. 
Distributing's John Salstone lament-
ed the loss of Arista, Motown and 
Chrysalis since the first gathering. 
Salstone described distributors as "a 
little shell-shocked, a lot more frus-
trated and a little wiser—we are a lot 
more determined. We have the most 
original and creative dance music. 
We are as good or better than anyone 
with black product. We dominate 
jazz and black gospel. We have 
breaking AOR product with Lisa 
Price, Richard Thompson, Taxxi and 
King Sunny Ade." 
An opening Friday (30) night pan-

el offered John Cassetta, Alpha, New 
York; Tony Dalesandro, M.S., Chi-
cago; Billy Emerson, Big State, Dal-
las; George Hocutt, California Re-
cord, Glendale; Jim Schwartz, 
Schwartz Bros., Lanham, Md.; Joe 
Grippo, Concord Jazz; Phil Jones, 
Fantasy Records; Larry Rosen, GRP 
Records; and Mary Schlachter, Pre-
lude Records. That group reaffirmed 
the "united we stand" philosophy, 
while, during the convention, labels 
openly and in closed groups affirmed 
that the volume boost reported by 
Concord Jazz (Billboard, Oct. 8) is 
apparently universal. All noted as 

well that payments are much more 

prompt. 
"It's the silver lining in the cloud," 

was the way Schlachter described it. 
"We got Savoy (gospel) because Aris-
ta moved to RCA and lost interest in 
it. We have become larger and the fo-
cus of more attention." 

Rosen said his eight to 10 albums 
yearly will get much more attention 
from independents than his releases 
got at Arista, which he recently de-

parted after five years. "We collected 
more money last month than at any 
time in the past two years," Jones 
stated. Hocutt said he may send Mo-
town a gold record for leaving the in-
dies because he took in more money 
in August than he did in the entire 
year of 1972, when he opened. 

Tri-keynoter Barrie Bergman of 
Record Bar got the biggest horse-
laughs of the convention when he 
called Motown president Jay 
Lasker's barbed tirade at participat-
ing financially in the "Gift Of Mu-
sic" campaign the "true Motown 
sound." He said the Record Bar's 
own label, Dolphin, has convinced 
him of the necessity for indie distri-
bution. He affirmed that his business 
increase reported at his recent con-
vention (Billboard,Oct. 1) continues, 
with a 17% increase in September. 
"Help us by carrying the full lines of 
your labels," he urged the audience. 
An informal poll of his fellow bar-

risters showed that 82% feel the in-
dependent is alive and well, Gary 
Margolis of Margolis, Burrell & 
Besser, Los Angeles,told the con-

Retail, Radio, Dance 
Panels At lndie Meet 
WEST PALM BEACH, Fla.—Re-

tail, radio, dance clubs and record 
pools want timely straight talk from 
the independent record industry. 
Separate retail, radio and dance mar-
ket seminars at the NARM indepen-
dent distributor meet here explained 
their own positions can be fortified 
by such communication. 

Radio aims at listeners "vertically" 
by demographics, selecting records 
particularly targeted at a specific 
slice of the population, explained 
Norm Winer of WXRT Chicago. 
Backing up Winer's logic, Barry 
Richards of WAIL New Orleans said 
he obtained an import copy of a new 
Kraftwcrk album because it exactly 
fits his listeners' requirement. Rich-
ards said an indie label should pick 
up the record for domestic 
distribution. 

Scott Muni of WNEW-FM New 
York predicted that narrowing play-
lists could shrink even more because 
of competition for rating points, 
causing programmers to become con-
servative and play only charted re-
cords. Tommy Silverman, Tommy 
Boy Records, claimed that "Madison 
Avenue" is dictating play to the ex-
tent that -if you can't sell soap with 
your record, you don't get played." 
All three panelists insisted that 
whether the record fits your listener 
is all-important. 
At one point, John Salstone of 

M.S. Distributors, Chicago asked if 
the time might come when every ra-
dio station might be playing the same 
songs, Muni responded that " It's get-
ting so close, it's just a breath away." 
Richards, known as a maverick song-
picker, said he is forced to mix his 
unknowns into a batch of established 
hits. 

Silverman, Stan Hoffman of Pre-
lude Records, and Cathy Jacobson of 

Streetwise Records said they ship ap-
proximately 4,000 I2-inch dance sin-
gles to pools with each release. Jerry 
Jarvis of Florida Black Record Poll, 
Bill Kelly of Flamingo Record Pro-
motions and Lou Possenti of Florida 
Record Pool described how they 
cover the state with these releases, 
providing feedback to radio and the 
labels. Possenti said he was also a re-
cord promotion person. When chal-

(Continued an page 90) 

clave. However, he said, 55% said 
they don't look to put their acts with 
indie labels. Those attorneys who fa-
vor indices said they like the fact that 
labels arc open to new acts and that 
independents work harder. Those 
who voted negatively in regard to in-
dependents said they felt indies were 
generally underfinanced, strapping 
record and promo efforts and often 
making them delinquent and inept in 
getting records into stores. Indies 
should create new ways to break and 
merchandise acts and show more 
staying power. Margolis added 

Lieberman Enterprises chairman 
David Lieberman said his giant rack-
jobbing firm made up all its losses of 
fiscal 1983, brought on by inventory 
deletions and additions, in the first 
fiscal quarter of 1984 ending Aug. 31. 

JOHN S1PPEL 

THE ULTIMATE FIX—After opening for the Police at Hollywood Park, the 
Fie( found a harvest of gold records awaiting them for their MCA LP 
"Reach The Beach." Pictured at the presentation are Fixx members and 

MCA executives. 

 Charkbeat 
McCartney & Jackson Have Their Say 

their first top 40 single, as "Everyday song was first released 10 years ago 
I Write The Book" jumps three by the British group Slade, who took 

notches to 38. This breakthrough it to No. I in the U.K. and to number 

comes nearly six years after Colum- 98 Qinuiet th eRUi o.St U.S. 
also making noise as bia released Costello's debut, "My 

Aim Is True." the first heavy metal band to crack 

And in an equally surprising devel- the top 10 with its debut album since 
opment, The Talking Heads appear Led Zeppelin did it more than 14 

to be no more than a week away from years ago. Most heavy metal bands, 
their first top 10 single, as "Burning including such current hot-shots as 
Down The House" (Sire) jumps three AC/DC and Def Leppard, require 
notches to 12. The key to the track's years of touring to build their audi-
success has been its extensive club ex- ences to the point that their albums 

posure: The Heads' album "Speaking go top 10. 
In Tongues" is now in its sixth week And those bands that have reached 
at number two on Billboard's dance/ the top 10 with their first albums 
disco chart. (Bad Company, Foreigner, Boston, 

* * * Asia) are generally closer to main-

Metal Movement: The fastest- stream hard rock than to traditional 
moving single on this week's chart is heavy metal, with its accent on dis-
Quiet Riot's "Cum On Feel The torted guitar and heavy drumming. 
Noize" (Pasha/CBS) which vaults By coincidence, Quiet Riot estab-

from 53 to 31 in its fifth week. The (Continued on page 90) 
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By PAUL GREIN 

Paul McCartney & Michael Jack-
son's "Say Say Say" (Columbia) pops 
on to the Hot 100 this week at num-
ber 26, the highest new entry of any 

single since John Lennon's "Imag-
ine" bowed at number 20 in October, 
1971. 

In the intervening 12 years, one re-
cord entered the chart at 28 (Men At 
Work's "Overkill" last April) and 
three others popped on at 29: the Bee 
Gees' "Tragedy," Paul McCartney & 
Stevie Wonder's "Ebony and Ivory" 
and Christopher Cross' "All Right." 

"Say Say Say" has already over-
taken "P.Y.T.," Jackson's sixth sin-
gle from "Thriller," which nonethe-
less jumps 20 notchs this week to 55. 
By getting off to such a fast start, 

"Say Say Say" is likely to bring 
McCartney and Jackson the No. 1 hit 
they narrowly (and surprisingly) 
missed out on in January, when "The 
Girl Is Mine" peaked at two. "Say 
Say Say" was produced by George 
Martin, "The Girl Is Mine" by Quin-
cy Jones. 

In other singles news this week, El-
vis Costello & the Attractions score 

CBS In Partnership For 
MGM/UA Music Catalog 
NEW YORK—CBS Inc. has com-

pleted the sale of its MGM/UA mu-
sic publishing catalog to a new limit-
ed partnership. 
The sale, first revealed earlier this 

year in CBS' annual report, creates 
the CBS Catalogue Partnership, in 
which CBS is the general partner 
while three companies—the Minne-
sota Life Insurance Co., the North-
western Mutual Life Insurance Co. 
and the Prudential Life Insurance 
Co.—are limited partners. 
The sale by CBS, at book value, is 

structured in the following manner: 
The partnership has been capitalized 
at $66.6 million. The limited partners 
purchased $38.8 milion of longterm 
notes, which arc without recourse to 
CBS, and a 50% equity interest in the 
partnership for $ 13.9 million. CBS 
acquired an equal equity interst in 
the partnership for $ 13.9 million. 
CBS is also being reimbursed, for an 
undisclosed sum, for its costs associ-
ated with the acquisition of the cata-
log last January and the placement of 
the debt and equity interests of the 
partnership. Lehman Brothers Kuhn 
Loch Inc. acted as agent in the 

placement. 
CBS, which paid about $68 million 

for the 50,000-song catalog, spun off 
the company's Big 3 Music print mu-
sic assets and rights portion to Co-
lumbia Pictures Publications last 
March. 
The CBS buy of the MGM/UA 

publishing firm followed earlier at-
tempts by Warner Communications 
Inc. to acquire the catalog. CBS 
moved into the situation in Septem-
ber, 1982 with the execution oía let-
ter of intent with MGM/UA. CBS 
Songs under president, Mike Stewart 
will provide worldwide administra-
tion and exploitation of the standard-
laden catalog. 

In commenting on the limited 
partnership arrangement, Thomas 
Wyman, CBS president and chief ex-
cutive officer, said he regarded music 
publishing as a "...business with an 
important future as the worldwide 
demand for music grows due to the 
expansion of new programming out-
lets such as cable, pay-per-view and 
home video." 

IRV LICI-ITMAN 

September Is Slow For 
Gold, Platinum LP Totals 
LOS ANGELES—September was 

a slow month for gold and platinum 
certifications. The Recording Indus-
try Assn. of America certified five 
gold albums in September and no 
gold singles, the lowest monthly to-
tals so far this year in either category. 
By the end of the first three quar-

ters of 1983, there were 20 gold al-
bums, down from 82 by the same 
point last year. There were 15 gold 
singles, the same as last year. 
The number of platinum albums 

after the first three quarters dipped 
from 39 last year to 31 this year. But 
the September platinum album total 
showed a slight increase, from two to 
three. 
One of those platinum albums was 

Stevie Nicks' *The Wild Heart," her 
second album in a row to go gold and 
platinum simultaneously. The others 
are Rick Springfield's " Living In Oz" 
and ZZ Top's "Eliminator," both of 
which went gold in June. 

It's ZZ Top's first album to be cer-
tified platinum, due to the fact that 
the band's biggest hits, including the 
top 10 albums "Tres Hombres" and 
"Tejas," were released prior to the in-
ception of platinum awards in 1976. 

"Living In Oz" is Springfield's 
third platinum album out of three re-
leases on RCA. It follows 1981's 
"Working Class Dog" and '82's 
"Success Hasn't Spoiled Me Yet." 
The month's five gold albums in-

elude one catalog title, Jefferson Air-

plane's "Flight Log ( 1966-1976)." 
The compilation first hit the Bill-
board chart in January, 1977. It's the 
veteran group's 14th gold album, in-
cluding seven as Jefferson Airplane 
and seven as Jefferson Starship. 

Also in September, the Talking 
Heads earned their first gold album 
with "Speaking In Tongues." The 
group's drummer, Chris Frantz, and 
bassist, Tina Weymouth, received a 
gold album in May, 1982 as part of 
the Tom Tom Club, also on Sire. 

Here's the complete list of Septem-

ber certifications: 
PLATINUM ALBUMS 

Rick Springfield's "Living In Oz." 

RCA. His third. 
Stevie Nicks' "The Wild Heart," 

Modern/Atlantic. Her second. 
ZZ Top's "Eliminator," Warner 

Bros. Their first. 

GOLD ALBUMS 
Jefferson Airplane's "Flight Log." 

RCA. Their 14th. 
Stevie Nicks' "The Wild Heart." 

Modern/Atlantic. Her second. 
Triumph's "Never Surrender." 

RCA. Their second. 
Talking Heads' "Speaking In 

Tongues," Sire/Warner Bras. Their 

first. 
Quiet Riot's "Mental Health," Pa-

sha/CBS. Their first. 
PAUL GREIN 
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Pan Anís 74e From Coast To Coast. The Critics' Choice. 
You know how tough it is to please a critic. But we managed 

to please the world's toughest critics with our flights between 
New York and Los Angeles and San Francisco. 

Maybe that's because no other airline makes such a big 
production out of flying coast to coast. 

All our planes are big, roomy 747's. Our First Class 
Sleeperett& Seats are so big they're called Space Seats. And our 
Clipper Class seats are big on legroom, elbowroom and 
thinking room. 

Of course, a big production needs stars. So Pan Am's First 
Class features Five Star Dining. Champagne. Caviar. Food and 
service normally reserved for international flights. 

What's more, we offer complimentary helicopter service 
between JFK Airport and midtown Manhattan, or JFK 
and Newark Airport, for our First and Clipper Class passengers. 

Next time you fly coast to coast, call your Travel Agent, 
Corporate Travel Department or Pan Am. And catch the biggest 
hit across the country. 

Pan Arn.You Can't Beat The Experience: 



Are you sure your pre -recorded cassettes do offer state -of- the -art 
sound quality? Do you use BASF chrome tape? 
Pre -recorded cassettes can fully share in 
the tremendous success of the compact 
cassette system, which has become the 
number one music entertainment system in 
the world, if the sound quality matches that 
of personal recordings on state-of-the-art 
blank tapes; e.g. BASF's chrome tapes. 

Too many of the tapes used for pre -recorded 
cassettes suffer from outdated recording 
properties, resulting in a dull overall sound 
quality. 

BASF, one of the world's leading manu- 
facturers of pure chrome tapes, offers you 
the key to update the sound quality of your 
MusiCassettes, with its unique concept: 

chromium dioxide tape at 120 /ls EQ 

What is behind it? 
BASF's pure chrome audio tapes are true 
low noise tapes. This allows the usage of the 
1201 s EQ, being the common standard for 
pre -recorded cassettes anyhow, resulting 
in an ideally balanced load characteristic. 

No surprise that one of the world's leading 
record review magazines, the British 
`The Gramophone" writes in its "Critics' 
Choice" (12/82). 

"Against a profusion of riches the selection 
of merely six cassettes is difficult indeed, 

but the first choice is not. It must be the 
astonishing HMV chrome issue of Jochum's 
digital Bavarian performance of Bach's 
Mass in B minor, where the choral sound has 
an incisive clarity that makes one think one 
is listening to the master tape! A remarkable 
achievement." 

Do we really need to argue any more? 

Leading music companies are already using 
BASF chrome tape for their top quality 
MusiCassettes. Find out what they already 
know. Put state -of- the-art sound quality in 
your pre -recorded cassettes with BASF 
chrome tape. 

BASF Aktiengesellschaft 
Gottliet-Daimler-Str. 10 

D -6800 Mannheim 1 

Telephc ne: 06 21/40 08 -1 

Telex: L 64990 basf d 

BASF E .'stems Corporation 
Crosby Drive 
Bedforc, MA 01730 
Tel: (61:) 271 -4000 

BASF 
www.americanradiohistory.com

www.americanradiohistory.com
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Taiwan Toughens Copyright Law 
IFPI Receives Details of Increased Piracy Penalties 

French B'cast Protested 
LONDON -IFPI has strongly protested a broadcast by Europe 1, 

France's leading music radio station, which the industry organization 
says encourages listeners to tape music off -air. 

The organization has noted that the half -hour series of internation- 
al and French repertoire, broadcast with no interruptions, it was pro- 
moted in the station's affiliated magazine Journal No. Il with the slo- 

gan "a vos cassettes," or "'use your cassette recorders." 
Ian Thomas, IFPI director general and chief executive, in a mes- 

sage to the president of the Europe 1 network, said: "IFPI vigorously 
protests this blatant incitement to home taping. Your actions serious- 
ly prejudice the interests of the recording industry, whose product 
your station depends on for broadcast material." Linking with IFPI 
in condemnation is SNEP, the French national IFPI group. 

ITA DELEGATES NOT IMPRESSED 

LONDON -Details of the draft 
copyright law recently approved by 

the executive of the Republic of Chi- 
na (Taiwan) have reached the Inter- 
national Federation of Producers of 
Phonograms & Videograms (IFPI) 
here. As previously rumored, the law 
contains substantially increased pen- 
alties for piracy and a much greater 
all -around protection of copyrighted 
works. 

When the draft was first prepared 

Philips Video Camera Attacked 
By PHILLIP HILL 

CANNES -The long -awaited 
Philips VKR 8500 portable video 
camera, which uses the 8mm format, 
was shown for the first time in public 
here at Vidcom. 

But 8mm video and Philips came 
in for scathing criticism at several 
sessions of the annual International 
Tape /Disc Assn. (ITA) European 
Home Video Seminar, staged for the 
third time as a curtain -raiser for the 
main industry showcase. 

One tirade came from a source re- 
garded as a predictable antagonist: 
Christian Blanckart, managing direc- 
tor of Thomson -Brandt, France. "We 

can now give an answer on what will 
be the standard format of the future 
in the light of 8mm. It will be VHS," 
he said. 

Blanckart said that if Philips went 
ahead and launched 8mm products, 
as the company is expected to do next 
year, Thomson would follow in VHS. 
He referred to the "now you see it, 
now you don't" games played by 
Philips at the Berlin Audio & Video 
Fair this fall, saying that Philips had 
made a great deal of the fact that it 
would be showing off its new 8mm 
portable home video camera there, 
but that at the last moment it had 
been "whisked away out of sight." 

Blanckart claimed that the reason 

ITA Panelists Agree: 
Vidgame Mart Shrinking 
CANNES -The final session 

of the ITA home video seminar 
confirmed that video game spe- 
cialists such as Atari have real- 
ized that the boom is at an end 
and are rapidly trying to diversify 
into the home computer field. 

Said Riley Rowe, director of 
marketing research for Atari: "It 
was a three -year -long champagne 
party. Now we're going through a 

sobering -up period." 
Over at MIJID, Bernard 

Chevry's new international video 
game, personal and home com- 
puter market, an offshoot of Vid- 
com, Atari unveiled in the Euro- 
pean market its most serious 
attempt so far to catch up with 
traditional computer manufactur- 
ers, who have taken a lead in vid- 
eo games played on home com- 
puters. The Atari 600XL, which 
has been available in the U.S. for 

some time, is capable of playing 
existing Atari video games to- 
gether with a range of new educa- 
tional.and artistic programs. 

As Rowe pointed out at ITA, 
Atari has already reacted to the 
downturn in the U.S. video game 
market and the imminent down- 
turn in Europe for next year by 
selling "Pac -Man" and other 
games for mainstram manufac- 
turers' home computers. 

But Rowe insisted that re- 
search Atari has done with teen- 
agers has convinced the company 
that video games on cassette will 
still be an expanding business in 
the years to come. As an example, 
he said, Atari research has shown 
that 20% of households in the 
U.S. and 25% in the U.K. will 
consider a video game as a Christ- 
mas present. 

w..,.,.,,.,4., , 

Video Censorship Issue 
Triggers Hong Kong Row 

HONG KONG -A bitter row has 
developed between the Hong Kong 
Videogram Industry's ad hoc com- 
mittee for specific standards on vid- 
eocassette programming and the In- 
ternational Federation of Producers 
of Phonograms & Videograms (IFPI) 
Video Group here. 

Both groups claim the right to rep- 
resent the local video industry, with 
IFPI stating it is the only legally con- 
stituted association representing ma- 
jor local producers and distributors 
of videocassettes. IFPI not only op- 
poses the video censorship suggested 
by the ad hoc committee but is also 
against the committee's efforts to re- 
strict and limit the Objectionable 
Publications Ordinance. 

The latter move, according to 
IFPI, would restrict police powers to 
combat pornography. It says the ad 
hoc group's proposals would not only 
"deprive individuals of the right to 
initiate prosecutions, but have the ef- 

fect of a pornographer's charter." 
The IFPI Hong Kong video 

group's panel of international experts 
and legal advisers has been studying 
the problem and is expected to sub- 
mit to the government proposed 
guidelines for a rating system for vid- 
eo dealers and consumers aimed at 

stamping out "objectionable materi- 
al" from the marketplace. The ad hoc 
committee submitted its own propos- 
als to the home affairs department of 
the government a few weeks ago. 

for this was that JVC and Thomson 
had shown media representatives a 
VHS compact camera which could 
be replayed on any standard VHS 
video recorder. He claimed that the 
JVC Thomson camera was lighter 
than Philips' 8mm, and that there 
was no point in Philips launching the 
product next year unless it could be 
made lighter than the Thomson 
camera. 

Blanckart also said he was confi- 
dent that Thomson's Timeplex sys- 
tem, which will run on PAL, French 
and Eastern bloc SECAM' and 
NTSC, will be adopted as standard 
by Japanese manufacturers. 

And Seth Goldstein, managing 
editor of the magazine Video Week, 
said he could not see any reason why 
the Philips 8mm would have any real 
chance on the market. "It's a perfect 
example of technological overkill," 
he said. "The market is perfectly con- 
tent with half -inch VCR." 

With half -inch penetration at less 
than 10% in the U.S. and not really 
different in the rest of the world, 
Goldstein pondered what interest 
there was in the addition of another 
format. "Made -at -home . movies is 
not a sufficient reason," he insisted. 
There was still too much pent -up de- 
mand for a time -shift usage, he said. 
"It really does add up to a technology 
in search of a marketplace," Gold- 
stein concluded. 

David Gray of the London -based 
Economist Intelligence Unit told tl e 

ITA delegates that the "uneasy" 
agreement with the Japanese to limit 
Japanese exports of VCRs to Europe 
to 4.55 million units a year for the 
next three years seemed to be work- 
ing for the first six months of 1983. 

The Japanese, he said, had only 
shipped 2.27 million units, but that 
figure was misleading because the 

(Continued on page 86) 

170,000 In 
Spain See Two 
Iglesias Shows 

MADRID -More than 170,000 
fans filled the football stadiums of 
Barcelona and Madrid for the last 
two concerts of the Spanish nation- 
wide tour by local superstar Julio Ig- 
lesias. Boxoffice receipts topped the 
$2 million mark. 

The singer's first five concerts in 
his homeland made a profit. But no 
more than 75% of the seating capaci- 
ty was sold at the sports stadiums in 
Mallorca, Elche, Malaga, La Coruna 
and Valencia, which cast the odd 
doubt about the eventual financial 
success of the trek. 

(Continued on page 86) 

and submitted to the legislature in 

Taipei (Billboard, Sept. 3), IFPI 
called it "a welcome improvement." 
It now emerges that criminal penal- 
ties under the new act include a mini- 
mum sentence of six months' impris- 
onment for any copyright 
infringement. Professional pirates 
will face up to five years in jail, plus a 

fine of up to $1,250. 
And pirates will no longer be able 

to avoid going to prison by convert- 
ing their sentence to a nominal fine of 
a few yuan a day. IFPI calls this pro- 
vision one of the "most encouraging" 
aspects of the proposed law. 

Civil damages have been set at a 
minimum level of 500 times the fixed 
price of the infringed property. This 
is also seen by IFPI as a great im- 
provement on the existing Taiwan 
law, under which difficulty in prov- 
ing damages has resulted in inade- 
quate compensation. 

The proposed law, which will pro- 
tect, among other things, writings 

and translations, works of art, musial 
works, sound recordings, motion pic- 
tures, videotapes and computer soft- 
ware, proposes a term of copyright of 
30 years from the date of completion. 
or from the death of the author. In 
the case of joint works, the term runs 
from the death of the surviving 
author. 

Equally important, foreign nation - 
als.will be provided with protection if 
their work is first published in Tai- 
wan, or if the 'works of Taiwan na- 
tionals are protected in the country 
of the foreign author. Foreign corpo- 
rations will also be given the right to 
bring actions for infringement in Tai- 
wan, if ROC corporations have a re- 
ciprocal right in the foreign country. 

The proposals, saysIFPI here, fur- 
ther provide that copyright will come 
into existence upon the completion of 
the work and will not depend on reg- 
istration, as is the case with the exist- 
ing law. 

ATTN: 
All the rock & mod- 
ern music players 
throughout world 

"THE SUPER STATION" 
to be aired throughout JAPAN - the 
second largest record market in the 
world- starting from coming October. 

"THE SUPER STATION" 
all about rock, modern music and video 
art to serve the hottest news in today's 
rock music for the hottest fans in JAPAN. 

"THE SUPER STATION" 
wants to audition your original rock per- 
formance and video art mixed with your 
own music recorded into video. 
It's a big opportunity for you. 

Format of video cassette, 3/4 inch U-matic 
NTSC -525 are only acceptable. 

Upon receipt of video from you, they will be per- 
manently kept by "THE SUPER STATION ". 

If you have been seeking for success, send 
your video and resume today to the following 
address: 

TV -TOKYO 
"THE SUPER STATION" - 

Promotion Office 
31413 Roppongi, Minato -ku, 

Tokyo 106 JAPAN 
Telex: J23419 Telefax : 408- 8501(TOKYO) 

* * *We are never interested in any kind of video programs 
related to X -rated but serious HOT ROCK. 
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Commenory 
Prejudice Is No Abstraction 

By KEN KRAGEN 

Adapted from a speech delivered in acceptance of the Human 
Relations Award tendered by the Music & Performing Arts Divi- 
sion of the Anti -Defamation League of B'nai B'rith at an industry 
luncheon Sept. 28 in New York. 

I was fortunate in my upbringing. My 
parents are compassionate, enlightened 
people who taught me by example to be 
tolerant and color blind. I spent my high 
school years in Berkeley, which is cer- 
tainly one of the most liberal communi- 
ties in America. 

I didn't give a second thought to the 
idea that several of my friends were 
black. In the '50s, the closest that bigotry 
came to touching our lives was when my 
father read the by -laws of a country club 
that had just inducted him as a member. 
He discovered they didn't accept Jews 
and he promptly resigned. His willing- 
ness to act on his principles impressed 
me deeply. 

Nevertheless, I grew up insulated 
from the acid horrors of real prejudice. I 
was not taught to hate, and I never felt 
hated. The very real hatred in the world 
remained an abstraction. 

In the years since, my life's work has 
been as a personal manager and produc- 
er. Because the entertainment industry 
has long been in the forefront of the fight 
against prejudice, I have found my own tolerant ideals echoed in 
the atmosphere around me. However, this has not prevented me 
from experiencing some examples of bigotry. 

While producing "The Smothers Brothers Comedy Hour" in 

us are in uniquely powerful positions to tell it. 
Alex Cohen can put the message in his plays. Jann Wenner 

can cover the issues in Rolling Stone. Fred Rappaport can put 
specials on CBS that underscore the need to free ourselves from 

bias and prejudice. And Bob Summer 
can encourage and support recording 
artists who carry the message of human- 
ity and tolerance to the public. 

I mention these people as examples. 
Each of us has the opportunity in our in- 
dividual career to make a real difference. 
We each have resources we can utilize in 
this battle. It is not enough just to vote 
for the right candidates, to contribute to 
the right causes, or to deplore bigotry. 

I had the privilege to manage a man 
who didn't think you could ever do 
enough. His name was Harry Chapin 
and he served as a shining example of 
selfless activism for everyone who met 
him. For Harry, the issue was hunger, 
and he threw himself into the fight again 
and again. 

As one of his last creative works, Har- 
ry wrote the music for a show called 
"The Cotton Patch Gospel. " In it, Jesus 
returns in the 1940s with his message of 
love and non -violence and dies with his 
neck in a Ku Klux Klan noose. The mes- 
sage was -and is -that the struggle is 

constant and that the fight for justice must be fought again and 
again, generation after generation. Currently, I represent two 
men who also are examples for all of us. Kenny Rogers has fol- 
lowed Harry's lead and estalished the World Hunger Media 

Kragen: Each of us has the opportunity 
to make a difference." 

it is not enough just to vote for the right candidates, to 
contribute to the right causes, or to deplore bigotry' 

1968, I received two postcards mailed on the same day from dif- 
ferent parts of the country. Both cards referred to a large pro- 
duction number in which an interracial couple happened to hold 
hands. 

One read, "It was encouraging to see the enlightened attitude 
shown by your show in the appearance of a black -white couple in 
the dancers' group June 30th. Your shows have done much to 
expose the prejudices of this country. Keep up the good work." 
It was signed, "A blue -eyed soul sister, Janet Lincoln." 

The other read, "We would enjoy your program if you would 
quit mixing white and colored couples on your show. Here in 
Michigan, we cringe when we see that. We just turn you off. We 
don't need you. M. Schneider, Wyandotte." 

I had those two postcards framed, and they have hung in my 
office for 15 years. They serve as a lesson that, at best, the fight 
against bigotry is only half won. 

The postcards also point to the fact that we in the media con- 
trol some of the most powerful and influential weapons in that 
battle. Actually Mr. Schneider of Wyandotte did need us. I ex- 
pect he no longer cringes at interracial couples. Over the last de- 
cade and a half the media has shown him again and again that 
the world, America, and even Mr. Schneider himself will not 
come to an end if a black man and a white woman dance together 
on tv, hold hands in a public park, or even raise a family together 
down the block. 

Tolerance can be taught. The truth can be told, and many of 

Awards. At the second annual presentation of these awards at 

the United Nations this November, he and his wife, Marianne, 
will distribute cash awards to writers, electronic journalists and 
filmmakers who have brought the issues of world hunger to pub- 
lic attention most effectively. 

Another client, Lionel Richie, is certainly the most prejudice - 
free person I've met. From bellhop to brigadier general, Lionel 
treats everyone with the same sincerity and openness. His music 
also appeals across the board, leaping all the usual demographic 
lines. 

This makes Lionel an extremely valuable ally in the fight 
against prejudice. As his manager, I have the opportunity to pre- 
sent him in ways that will emphasize his own lack of prejudice 
and his interracial appeal. 

I believe that all of us, in our own ways, can consciously posi- 
tion our actions on the side of good and right, and make use of 
whatever power we have to help eradicate the cancer of 
prejudice. 

We in the media can play a meaningful role. We can offer new 
examples, non -stereotyped experiences of men and women of dif- 
ferent races, religions and sexual preferences. This is not only an 
opportunity. It is a duty. 

Kragen is president of Kragen & Co., the personal management 
and television production firm based in Los Angeles. 

Letters Tolhe Editor 
Inner Sleeve Advice 

My job in a record store selling used records is to ex- 
amine and grade the playing condition of the records we 
purchase: After having inspected thousands of used re- 
cords, I have this advice to offer manufacturers: Do not 
package records in stiff sleeves. It is unusual to find re- 
cords packaged this way that have not sustained gashes. 

Kurt Taselaar 

Princeton Record Exchange 

Princeton, N.J. 

`Selling' Today's Music 
I was quite offended by the opening comment in the 

radio article of Billboard's Classical Music Spotlight (Sept. 
10). The writer's statement, "Although its greatest com- 
posers are gone ... " reveals an appalling lack of knowl- 
edge concerning the importance of living composers. It 
also displays a startling insensitivity and lack of discretion 
on the part of your editors. 

Classical music will not survive as a major art form if 

the major music publications of the world continue to ig- 

nore or deride contemporary music. I am aware that much 

20th century music is inaccessible to the average listener. 

However, there are also many works which are very ac- 

cessible. I believe these latter works, and their composers, 
should be heralded and promoted as much as possible. 

There are several "great" composers who are still very 
much alive. Much of the responsibility for making the pub- 
lic aware of these individuals falls on us, the people who 
write about music and sell records. 

Charles Berry 
Classics Buyer, Tower Records 

Beaverton, Ore. 

Color -Coded Music 
Black music ... black singles ... black LPs? Who is it 

that replies "black," when asked to identify their particu- 
lar musical style? Replace the word "black" with "white," 
"red," or "yellow," and one begins to see the absurd im- 

propriety of its use. In one sense, it's a restrictive label. 

On the other, it's a catch -all, far too general to be of spe- 

cific utility. 
I suggest that everyone listed as "black" demand a 

heading more descriptive of their sound than of their ap- 

pearance, relying on such terms as "pop" or "jazz," or the 

introduction of new tags as needed. 

It is impossible to be treated, at the same time, both 

separately and equally. But that is what is being attempt- 
ed. Until it is realized that insistence on the former is only 

impeding acceptance of the latter, people conveying mes- 

sages in the so- called black vein will continue to be tuned 

out by audiences who otherwise might be more receptive. 

Samuel LaCour 

Santa Ana, Calif. 

Rock Is Not To Blame 
In his letter from the Philippines (Sept. 24), Guillermo 

Ruiz made a very unfair statement in charging that rock 
was the cause of the music industry slump. He is wrong 
and should really look at the overall music picture rather 
than the closed world of discotheques. 

Mr. Puiz says that "rock lacks the beauty and appeal of 
disco." If esthetics is the issue, then why is Def Leppard 
outselling Sylvester, one might ask. Some dance music is 
indeed new wave, but most of the new wave dance acts 
have different roots. Human League, Heaven 17 and New 
Order, for example, came out of experimental rock before 
turning totally to the dance market. New wave, in fact, is 

more a descendant and commercial arm of the punk scene 
than an offshoot of disco. 

There is no controversy. Dance /disco is appropriately 
named because it encompasses virtually all elements of 

danceable music. 
Richard Giron 

The Philippine News 

San Francisco 
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SOLID GOLD PROGRAMMINC 
America's only national live oldies call -in request show. 

SOLID GOLD SUCCESS 
A ratings and revenue winner in over 150 markets. 

SULIP GOLD OPPRTUNTY 
Now this five -hour favorite is available 

to all stations via the Satcom IR /Scientific -Atlanta digital satellite system. 

RKO RADIO NETWORKS 
Go fo- the gold in your market. Call (212) 764 -6702 now to find out about Solid Gold Saturday Night and all the Dick Bartley special editions. 

A subsidiary of RKO General, Inc. 
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Radio 
NRBA Hears Fowler Dereg Pitch 
FCC Chairman In Tune With Attendees At Convention 

NEW ORLEANS -"There are 
two things that come in fixed arbi- 
trary amounts -quantitative renewal 
standards and cheap tv dinners -and 
I for one have trouble swallowing ei- 
ther one," said FCC chairman Mark 
Fowler in his opening address at the 
National Radio Broadcasters' Assn. 
(NRBA) convention here last week. 

Fowler, whose comments centered 
on deregulation and the need for 
Congressional legislation, was in tune 
with the wants of the broadcasters. "I 
believe that people can better articu- 
late their needs and interests through 
the competitive marketplace of ideas 
and products than the remote and in- 
flexible bureaucratic process. As a re- 
sult I am an advocate for less rather 
than more regulation. In particular, 
we need to end content regulation by 
the federal government," he said. 

Such regulation is often useless, 
Fowler claimed, "and when it's ap- 
plied to news and public affairs, con- 
tent regulation treads dangerously; 
indeed, it jumps over the line of the 
First Amendment rights of broad- 
casters as members of the press. 

"Some believe we at the FCC 
should regulate the content of 
speech. Why? Because they say the 
electronic media are too powerful, 
because they may influence decisions 
made in the political arena or shape 
values at home. This power, they 
contend, is reason enough to treat 
broadcasters differently than print. 
They suggest that the more effective 
the speech, the less protection it 
needs from the First Amendment. 
This makes about as much sense as 
trying to enforce prohibition on 
Bourbon St. 

"Many forms of expression have a 
powerful impact on society, and if we 
start to regulate media according to 
impact, we set a national policy fa- 
voring the bland, not the bold. This 
logic turns the First Amendment on 
its head. The founding fathers made 
themselves clear when they told Con- 
gress to make no law abridging free- 
dom of the press, and no law means 
no law. No fairness doctrine, no con- 
tent guidelines, no political speech 
rules. Zip." 

Sprinkling his speech with humor, 

News /Talk Out, Hits In 
AT WGSO New Orleans 

NEW ORLEANS -After nine 
years of building WGSO here into an 
established news /talk outlet, Broad 
Street Communications has decided 
to abandon that format in favor of a 
top 40 approach similar to Mike Jo- 
seph's "Hot Hits." 

Unlike Joseph's clients over the 
past few years, though, WGSO is an 
AM outlet, much like many facilities 
that have recently switched from mu- 
sic to the news /talk format Broad 
Street is abandoning. But according 
to Broad Street president Fred Walk- 
er, "The competitive fight (WWL, a 
50 kw facility, compared to WGSO, a 
5 kw directional station at 1230, is 
also news /talk) turned into winning 
the battle and losing the war." 

"We're moving the transmitter site 
to St. Bernard Parish," says Phil Za- 
chary, the newly appointed GM of 
the soon -to -be "13Q," WQUE -AM. 
"That's the growth area of town. 
We're also converting to AM stereo 
as of January. Broad Street is already 
formulating marketing plans with 
Sony, introducing new low -priced 

high quality AM stereo receivers into 
the market. 

Even so, the question arises: Will 
Broad Street, like Harte Hanks in 
Houston, which converted its FM to 
contemporary hits after the success 
of 79Q (KKBQ), do likewise with 
WQUE -FM? Zachary, who until his 
appointment as GM last week pro- 
grammed WQUE -FM, thinks not. 

"QUE is very well positioned right 
now," he says, "I wouldn't have con- 
sidered leaving it if it weren't. We've 
not been a phenomenal ratings suc- 
cess, but we certainly are a success in 
terms of dollars. We're the only clear 
AC in the market, and we're getting 
the time buys." 

"We're the WCLR (Chicago) or 
WYNY (New York) of the market 
and I think it will pretty much re- 
main that way -a strong AC station 
with heavy emphasis on oldies." Pro- 
gramming it now will be WHHY 
Montgomery's Chris O'Kelly. 

Zachary, who is targeting a Nov. 1 

air date, expects to announce a PD 
and airstaff this week. 

COUNTRY PROGRAMMING VETERAN 

Warren Exits WPTR For 
KKYX Assistant PD Post 

SAN ANTONIO -After over two 
years programming Albany's 50 kw 
country outlet, WPTR, Steve Warren 
leaves the AM facility, which has just 
been sold, heading South to a bigger 
market, with more country listening. 

As assistant PD at Swanson's 
KKYX here, Warren will concen- 
trate on formatics and the overall sta- 
tion sound, while PD Paul Morgan 
comes off the air, turning his atten- 
tion to station promotions and com- 
munity events in the market ranked 
at 38 with a combined 21 share of 
country audience. 

Warren, who started in the format 
over a decade ago as WHN's music 
director during that station's first 
three country years, will pull down 
Morgan's former 10 to noon air shift. 
The remainder of the day has been 
revamped as well, with midday jock 
David Foster moving into the morn- 
ing slot, replacing Watson Jelks, who 
went to Oklahoma City last month. 
Foster will team up with Jelks' for- 
mer half, longtime KKYX personal- 

ity Pat Tallman. Afternoon talent 
and music director Jerry King moves 
into the midday slot, while veteran 
Miami country personality Jay Rob- 
bins comes on board in afternoons. 

"The offer they made me was per- 
fectly vulgar," laughs Warren, who 
suggested his replacement in Albany, 
a former WPTR PD from its rock 
heyday, J.W. Wagner, who has been 
across town at GE's WGY /WGFM 
for the past several years. 

"A lot of my background in the 
format has been making people listen 
to country in markets where it hasn't 
been popular," says Warren, who is 

used to KKYX's 50 kw 680 dial posi- 
tion, having worked at the clear 
channel facility at 680 in San Fran- 
cisco, KNBR. "Here we've got the 
listeners within the format, but we've 
also got the competition. It's a differ- 
ent approach." KBUC -AM -FM is 
similarly programmed with Burns 
Somerset's "Continuous Country" 
heard on KAJA. 

Fowler outlined the success his FCC 
has had in deregulating the industry 
and praised outgoing NRBA presi- 
dent Sis Kaplan for her support in 
that area. But he warned broadcast- 
ers that without Congressional legis- 
lation, all the good could be undone 
by future commissions or lawmakers. 

Congress, said Fowler, is currently 
"considering a bill that would not 
give you freedom " -in fact, its re- 
strictive elements include possible re- 
vocation of license for noncompli- 
ance with pre -set programming 
standards. "I intend to hold in there 
with you vigorously, and to dissent 
vigorously, to any legislation that 
does not restore broadcasters the 
freedoms that our founding fathers 
under the Constitution intended you 
to have," he said. 

Ironically, the NRBA, which grew 
out of the National Assn. of FM 
Broadcasters (NAFMB), found itself 
concentrating heavily on the question 
of AM broadcasting, with several ses- 
sions ending on an optimistic note. 
This year's meet, reflective of the or- 
ganization's small and medium mar- 
ket majority membership, drew an 
estimated 1,800 paid attendees who 
were on hand for the announcement 
Monday (3) that Sis Kaplan would be 
succeeded as NRBA president by fel- 
low North Carolina broadcaster Ber- 
nie Mann, owner of Raleigh's 
WKIX/WYYD and Greensboro 
High Point's WCOG/WGLD. 

The announcement came at a lun- 
cheon highlighted by a videotaped 
message from President Reagan and 
the presentation of the NRBA's 
Golden Radio Award to Walter 
Cronkite. Further details of the 
three -day event will appear in next 
week's Billboard. 

ROLLYE BORNSTEIN 

Vox lox_ 
Barnett Moves 

Up The Ranks 

To WIRK Post 
By ROLLYE BORNSTEIN 

Persistence paid off for James Bar- 
nett. Jim's been with WIRK in West 
Palm Beach for 21 years now, start- 
ing off in 1962 (in the days of Jim 
Dunlap and Lee Sherwood) as morn- 
ing man, working his way up the 
ranks to vice president of sales. Now 
that the new owners, Price Commu- 
nications, have taken over, Jim has 
once again been promoted -to VP/ 
GM. 

* * * 
KMET Los Angeles' former news 

director Ace Young has surfaced in 
Atlanta, becoming quite legit as PD 
of WCNN, an all -news Cable News 
Network affiliate formerly pro- 
grammed by Robert Owen ... When 
Jay Michaels joined Birmingham's 
WZZK as production director and 
midday jock on the country outlet, he 
probably didn't realize what a good 
move it would be. When Rusty 
Walker departed for Kansas City a 
few weeks back he suggested Jay as 
PD, and last week WZZK made it 

official. 
Things aren't so funny these days 

at WJOK. America's only all -come- 
dy station, located in suburban D.C., 
is finding out that "money talks and 
nobody walks." The money, howev- 
er, seems to be rather silent, hence 
the five -member staff has staged a 

(Continued on opposite page) 

Billboard 
RADIO AWARDS 

RULES 

1. All entries must have aired within the eligibility period of Jan. 1, 1983 through Dec. 31, 
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2. All entries must be accompanied by the official entry blank printed below which may 

be duplicated. A separate entry blank is reqúired for each category entered. 

3. A telescoped aircheck of the work under consideration is mandatory for all categories 
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4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER- 
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oldies, Spanish. In addition to the entry blank and cassette, applicants as follows must 
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a) Radio Station Of The Year: A written presentation describing station's program- 
ming, on -air promotions, off -air advertising, community involvement, target audi- 

ence, goals and positioning statement in addition to a briet history of station's per- 
formance over the last five years. Support materials, i.e. promotional items, sales 

pieces, may also be included. 

b) Program Director Of The Year: A written presentation describing entrant's program- 
ming philosophy, station's ratings history (documentation must be included), target 

audience, objectives and positioning as well as entrant's background, motivational 
skills and personal goals. 

c) Air Personality Of The Year: Cassette must contain a telescoped aircheck of one 

complete hour of actual air time. 

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcaster 
(military, commercial and state -owhed stations) outside the U.S. and Canada. Cassette 
must contain a telescoped aircheck of one complete hour of actual air time, and it is 

suggested a one -page outline of station, format and market be included. 

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced 
program by an individual station and one to a syndicated program including network, 

syndicator and AFRTS productions. Program may be a regularly scheduled feature or a 

one -time special aired within the eligibility period. In addition to the entry blank and tele- 

scoped cassette aircheck of the program, a written description including dates aired, 

personnel involved and target audience must also be included. Syndicated applicants 
must also provide station line -up. 

7. Judging will be supervised by Billboard's Radio Advisory Board. A list of members is 

available upon request. 

8. Finalists will be announced no later than June 10, 1984. Awards will be presented at 

the Billboard Radio Conference July 5 -8, 1984, at L'Enfant Plaza, Washington. D.C. 
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CITY STATE ZIP: 
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CATEGORY ENTERING: (check one only) 

STATION OF THE YEAR 
in present format since: mo: yr 

PROGRAM DIRECTOR OF THE YEAR 
in present position since: mo: yr' 

PERSONALITY OF THE YEAR 
daypart since: mo' yr' 

INTERNATIONAL PERSONALITY OF THE YEAR 

military commercial 
market: daypart 

FEATURED PROGRAMMING 
station produced syndicator /network produced 

MARKET INFORMATION: 

(American entrants state Arbitron market served and size) 
MAJOR 1 -30 # _ market 
MEDIUM 31 -100 # market 
SMALL 101 -over # market 
(Canadian applicants state market and metro population: 

contemporary hit/ 
adult contemporary 
urban /black 
country 

AOR 
MOR /nostalgia 
other (please describe): 

All entries must be submitted no later than Jan. 1, 1984 to: 
Rollye Bornstein Radio Editor 
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Radio 
`NOTHING MORE FOR ME TO DO' 

Patton Quits Bonneville Post 
NEW YORK -"Now that I've 

learned that I can build companies, 
that's what I intend to do," says John 
E. Patton, who has resigned his post 
as chairman and chief executive offi- 
cer of Bonneville Broadcasting Sys- 

tem, the Tenafly, N.J. -based division 
of Bonneville International Corp. 
that programs and syndicates Bonne - 
ville's easy listening format. 

"Three years ago (when Patton 
joined the company, after stints as 
president of RAM research and GM 
of several radio properties), Bonne- 
ville was second to Schulke in the 
easy listening syndication business. 
Today that positioning has been re- 
versed. From a market share of less 

than 25% in 1981 we have grown to a 

dominant 63% share of the market," 
he notes. 

Patton, who has signed a consult- 
ing agreement with Bonneville Inter- 

national, is replaced by vice president 
of finance and administration Ste- 
phen C. Riddleberger. In his new ca- 
pacity, Patton will continue to advise 
Bonneville while actively pursuing 
other interests. 

"There was really nothing more 
for me to do" on a day -to -day basis at 
Bonneville, he says, "It's been built 
as far as it can be without external 
growth. Stephen can come in and 
manage the business part of it. I'll be 
staying in Tenafly, at least for the 
time being." 

As for future plans, Patton says he 
would consider radio station man- 
agement again. "Although I've been 
working in easy listening for the past 
three years, the kind of radio I came 
out of, personality radio, is once 
again a growing viable format. Run- 
ning that kind of station would be fun 
again." 

Most Added Records 
The week's five most added singles at 

Billboard's reporting stations in each of four formats 

Title, Artist, Label 

# of Billboard's # of Billboard's 
stations stations 

adding record now reporting 
this week record 

HOT 100 
(153 Stations) 

1 "Say, Say, Say," Paul McCartney & 

Michael Jackson, Columbia 106 106 

2 "Crumblin' Down," John Cougar 
Meilencamp, Riva /Mercury 81 84 

3 "How Many Times Can We Say 
Goodbye," Dionne Warwick & 

Luther Vandross, Arista 37 

4 "The Smile Has Left Your Eyes," 
Asia, Geffen 35 

5 "P.Y.T. (Pretty Young Thing)," 
Michael Jackson, Epic 32 

62 

35 

55 

BLACK 
(94 Stations) 

1 "Time Will Reveal," DeBarge, Gordy 37 45 

2 "How Many Times Can We Say 
Goodbye," Dionne Warwick & 
Luther Vandross, Arista 31 

3 "I Need You," Pointer Sisters, Planet 29 

4 "Show Me The Way," Skyy, Salsoul 23 

5 "Heartbreaker," Zapp, Warner Bros. 23 

56 

29 

43 

26 

COUNTRY 
(124 Stations) 

1 "Slow Burn," T.G. Sheppard, 
Warner /Curb 57 59 

2 "Ev'ry Heart Should Have One," 
Charley Pride, RCA 51 56 

3 "Take It To The Limit," Willie 
Nelson with Waylon Jennings, 
Columbia 46 81 

4 "You Look So Good In Love," 
George Strait, MCA 37 89 

5 "You're A Hard Dog (To Keep 
Under The Porch)," Gail Davies, 
Warner Bros. 31 32 

ADULT CONTEMPORARY 
(84 Stations) 

1 "How Many Times Can 11 e Say 
Goodbye," Dionne Warwick & 

Luther Vandross, Arista 18 34 

2 "Say, Say, Say," Paul McCartney & 
Michael Jackson, Columbia 17 

3 "Uptown Girl," Billy Joel, Columbia 13 

4 "Time Will Reveal," DeBarge, Gordy 13 

17 

56 

21 

5 "Wind Beneath My Wings," Lou 
Rawls, Epic 13 14 

Arbitron Sues 
Masla For 

Infringement 
NEW YORK -Arbitron al- 

leges copyright infringement 
against Masla Radio and KALI 
Los Angeles in a federal suit filed 
here last week. 

The complaint, which seeks 
$55,000 in compensatory dam- 
ages, charges that Masla circulat- 
ed a two -page sales brochure in 
Los Angeles quoting female 18- 

plus audience estimates for the 
Spanish -language station, which 
does not subscribe to Arbitron. 
Arbitron's copyrighted audience 
estimates cannot be used by a 
non -subscriber for sales purposes. 

The case was assigned to U.S. 
District Court Judge L.B. Sand. 
At presstime, Arbitron general 
counsel A. Anthony Kelsey had 
not received a response from at- 
torneys for either defendant. 

LEO SACKS 

VoxJox 
Continued from opposite page 

joint walkout and is collectively look- 
ing for a job. Perhaps someone could 
use America's first five- member 
morning team. 

WCCO Minneapolis is becoming a 
thing of the past. WCCO -FM, that is. 

In keeping with its present format, 
it's opted for "W- Lite," WLTE. 
Meanwhile, the "Voice Of The Ne- 
gro" departs Chicago, as WVON be- 
comes WGCI -AM on Halloween and 
every day thereafter ... Tom Joyner 
leaves the Windy City (he was at 
WJPC) for the warmer climes of Dal- 
las and urban -programmed KKDA. 

* * * 
Doubleday certainly reversed its 

down trend of last winter. All four 
Doubleday markets surveyed in the 
summer Arbitron sweep showed con- 
siderable increases: WAPP New 
York, WAVA Washington, WLLZ 
Detroit and WMET Chicago. Con - 
grats to all involved. WMET, by the 
way, just hired a new news director. 
She's Sandy Palmer from Omaha's 
Z -92 (KEZO -FM). 

A couple of appointments at 79Q 
(KKBQ- AM -FM) Houston: Jackie 
Robbins, the former PD of Corpus 
Christi's KZFM, is named news di- 
rector, and Paulette McGrath, who 
leaves fast food promotions for life in 

the fast lane promoting 79Q, is 

named director of marketing ... Ray 
Barber, afternoon jock at Bernie 
Mann's WGLD High Point, is upped 
from assistant PD to operations man- 
ager, succeeding Ed Owens. 

For years now, people have been 
telling Rick Sklar, "You ought to 
write a book." Well, he's taken every- 
body's advice, and "Stay Tuned" will 
be out next year from St. Martin 
Press... Steve Gaspar has gone 
solo. The former KLOS Los Angeles 
director of advertising and promo- 
tion is now in business for himself 
and can be reached at (213) 827- 
7255. * * * 

Arthur Kriemelman, sales VP for 
Mutual, has been named president of 
the Radio Networks Assn.... David 
Kurman is upped to manager /pro- 
grams for the CBS Radio Network 

. Larry Anderson adds to his du- 
ties as operations manager of 
Tampa's WDAE, taking over as 
manager of Primetime Radio for the 
Taft syndicated nostalgia offering 
... Mary Clunis moves to a new ter- 
ritory as AP broadcast executive for 
South Texas. 

SAN DIEGO OUTLETS 

Gannett Taps Conway As 
GM Of KSDO-AM-FM 

By THOMAS K. ARNOLD 

SAN DIEGO -Chris Conway has 
been named general manager of 
KSDO -AM -FM here by Gannett 
broadcasting, the station's owner. 
Conway took over the helm of the lo- 
cal news /talk leader, and its strug- 
gling adult contemporary sister, both 
commonly known to be up for sale by 
Gannett, Thursday (6) from George 
Mills. 

Prior to his new position, Conway 
was director of promotion and pub- 
licity at Gannett's KIIS /KPRZ Los 
Angeles, a post he assumed in Au- 
gust, 1982 and one in which he saw 
top 40 station KIIS zoom to the No. 
1 spot in the most recent Arbitron 
ratings. 

"I'm a Wally Clark protege," Con- 
way says laughingly referring to the 
KIIS /KPRZ president /GM. "I've 
had a really fine association with 
Gannett over the years, and these are 
two really good facilities. I feel confi- 
dent about the AM and enthusiastic 
about the FM." 

Before he joined the two Los An- 
geles stations, Conway had a long 
and varied career in the radio busi- 
ness. He owned his own advertising 
and public relations agency in St. 
Louis in 1981, and before that, he 
served as sales manager for Gannett's 
all -news station there, KSD, after six 
years as general sales manager at 
WIL- AM -FM. 

Selcom Inc. Purchases 
Torbet From Bonneville 

NEW YORK -Rank Selcom Inc., 
parent company of Selcom Radio, as 
the third largest sales rep firm behind 
McGavern Guild and Katz following 
its acquisition last week of Torbet 
Radio from Bonneville International 
for a purchase price believed to be in 
the $8 -$10 million range. 

Torbet will continue to represent 
Bonneville's 12 radio stations after 
Nov. 1, when the deal goes into ef- 
fect, according to Peter Moore, who 
retains his post as president of Tor - 
bet. The firm, which will open its 
12th sales office in Houston on Jan. 
1, represents 140 markets. Selcom 
has 120. 

Ken Hatch, senior vice president 
of Bonneville International, which 
acquired Torbet from Torbet Lasker 
in the fall of 1977, says that the corn - 
pany chose to place its emphasis on 
the development of its broadcast 

13 

properties. "We would have had to 
expand our scope, because the big are 
getting bigger in the radio rep busi- 
ness," he explains. "Torbet has been 
profitable, but we made the decision 
to sell." 

Hatch declines to discuss the pur- 
c- 

chase price, noting "I told Selcom I Ó 
wouldn't say anything about it." W 

Moore, stating that "it's hard to 7) 

leave family," is looking forward to c 
working separately and competitively - 
with Selcom, whose president, Lou Lo 

Faust, will oversee the operations of w 
both Selcom Radio and Torbet. The -co 

merger also sees the promotion of F 
Robert Smith to vice president and W 
chief financial officer of Selcom Inc. 

Si- 

as 
the appointment of Bill McHale 

as president of Selcom Radio. The G 
Torbet management team stays in- 
tact. 

LEO SACKS 
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Radio 
KIFM Loses Again In License Row 

By THOMAS K. ARNOLD 

SAN DIEGO -Adult contempo- 
rary station KIFM here, involved in 
a struggle with the FCC for more 

than a decade, has been dealt another 
blow in its efforts to retain its license. 

Last Monday (3), the U.S. Su- 
preme Court refused to review the 
yanking of KIFM's license, which 

was ordered revoked two years ago 
by the FCC over the station's alleged 
failure to fulfill its public service 
obligations. 

At the time of the station's license 

renewal hearings in 1971, two Univ. 
of California at San Diego students 
complained to the FCC that the sta- 
tion, then called K -Big, was not air- 
ing enough public service program- 
ming in its automated format. 

The latest chapter in the continu- 
ing battle between the station and the 

INTRODUCING 
KKHR HITRADIO, 
BRINGING THE HITS TO 
LOS ANGELES! 

KKH R PLAYS TODAY'S 
MOST POPULAR MUSIC. 
93 FM, WHERE THE HITS ARE 
HEARD FIRST. SOUTHERN 
CALIFORNIA'S NEW 
HITRADIO! 

A CBS Owned FM Station Represented by CBS FM National Sales 

federal agency however, does not 
spell the end for the FM outlet, GM 
Bruce Walton asserts. "We are not 
going off the air," Walton says, "We 
will fight this thing until the end, and 
the end is not in sight yet." 

Walton says he plans once again to 
take his appeal to the FCC, a process 
he expects will take another six 
months. "The action by the Supreme 
Court was what we anticipated," he 
says. "Now, we have to go back in 
front of the FCC with several options 
of appeal, and we feel that is our best 
opportunity to have the license given 
back to us. 

"Even if the first appeal is unsuc- 
cessful, we have one remaining ap- 
peal planned. And it's important to 
realize that the complaint about the 
programming referred to the 1971 li- 
cense term. This of course was before 
deregulation, and we feel confident of 
a favorable outcome under current 
FCC policies." 

KIFM has generally been near the 
bottom of the local ratings, but its 
nightly "Lites Out San Diego" jazz 
program, hosted by program director 
Art Good, has become one of the 
most popular radio shows of any 
kind in the city. 

Retailers Urged: 

Work Closely 

With Stations 
CARLSBAD, Calif- Record /tape 

retailers should consider using radio 
for advertising and working with sta- 
tions on promotions more now than 
at any other time. The reasoning is 

that MTV and other music on televi- 
sion is so potent that it now makes 
sense to employ a mix of media to 
maximize product exposure -and 
that radio is more receptive precisely 
because of competition from tv. 

That encouraging word for radio 
came at the third annual National 
Assn. of Recording Merchandisers 
(NARM) retail advisory committee 
here Sept. 22, where top label execu- 
tives heard retailer Roy Imber say, 
"Radio is worried in our market and 
is coming back to the table in terms 
of wanting to do more promotions 
with us than ever before." 

Imber, head of Elroy Enterprises' 
52 -unit chain Record World, concen- 
trated in New York, New Jersey and 
Connecticut, said radio "is more co- 
operative and docile. The economic 
realities of the market have forced ra- 
dio to reverse a number of policies re- 
garding promotion, product expo- 
sure, formats and playlists. 

"Radio is still an important part of 
our ad mix as it seeks out our cus- 
tomers residing where there is not as 
much exposure to MTV. Radio, 
moreover, reaches people at all times 
of the day and goes with them in cars, 
to the beach and in bed," Imber 
continued. 

He made it clear that MTV has 
been recognized as powerful by 
NARM members. "My kids come 
home from school, go in and switch 
to (MTV) and they're out of the 
world for hours." He also said the 
Nashville Network cable channel 
now offers nearly 24 hours of country 
exposure daily in his market. "Coun- 
try in our market used to be a closet 
item," he noted. 

Imber said he sees the proliferation 
of music on tv as "presenting a num- 
ber of interesting economic efficien- 
cies." He noted that to employ print 
in his market he would have to us 18 

different newspapers. But by using a 
combined mix of media, "including a 
dash of print," he said, "we can reach 
most of our customers with all of our 
music all through the programming 
day." 
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Radio 
Hits At Top 

In Cleveland, 

Houston Ratings 

Summer Arbitron Results 
Following are 12 plus, average quarter hour, metro survey area figures, Monday- Sunday 6 a.m. to midnight. 

call format spring '83 fall '83 

New York 
WRKS urban 4.5 5.3 
WKTU urban 4.9 4.9 
WOR talk 5.2 4.9 
WBLS urban 5.2 4.7 
WCBS-AM news 4.3 4.5 
WINS news 4.8 4.4 
WPLJ contemporary 4.1 4.0 
WYNY AC 4.6 3.9 
WRFM easy listening 4.9 3.8 
WNBC contemporary 3.1 3.6 
WPIX AC 3.6 3.5 
WAPP AOR 2.8 3.4 
WCBS-FM oldies 3.0 3.2 
WPAT-FM easy listening 3.8 3.1 
WABC talk 2.9 3.0 
WNEW-AM nostalgia 2.9 2.9 
WHN country 2.4 2.8 
WKHK country 1 2.3 
WNEW-FM AOR 2.1 2.1 
WADO Spanish 2.1 2.0 
WHTZ contemporary - 2.0 

Los Angeles 
KIIS contemporary 6.0 7.6 
KABC talk 7.6 7.4 
KJOI easy listening 4.1 4.7 
KBIG easy listening 6.1 4.3 
KLOS AOR 4.1 4.3 
KROQ AOR 4.4 3.5 
KMET AOR 3.2 3.3 
KMPC nostalgia 2.3 3.3 
KRTH AC 3.3 3.3 
KFWB news 3.4 3.2 
KIQQ contemporary 2.8 2.7 
KNX news 3.1 2.7 
KZLA -AM -FM country 2.3 2.6 
KOST AC 2.6 2.3 
KRLA oldies 1.7 2.3 
KHTZ AC 2.3 2.2 
KUTE urban 1.9 2.1 
KALI Spanish 1.8 2.0 
KTNQ Spanish 1 8 1.9 
KLAC country 2 0 1.8 
KPRZ nostalgia 2.5 1.8 
KFI contemporary 1.8 1.7 
KJLH urban 1.4 1.7 
KNOB MOR 1.3 1.7 
KMGG AC 1.3 1.5 
KKHR contemporary - 1.4 

Chicago 
WGN MOR t.7 8.3 
WGCI urban 5.1 6.2 
WLOO easy listening 5.4 5.9 
WBMX black 4.3 5.8 
WBBM-FM contemporary 4.4 5.0 
WBBM-AM news 5.0 4.6 
WMAQ country 3.3 4.3 
WKQX contemporary 2.7 4.1 
WCLR AC 3.7 3.6 
WMET AOR 3.0 3.6 
WXRT AOR 3.4 3.5 
WIND news /talk 4.3 3.4 
WLS-AM contemporary 4.1 3.4 
WFYR AC 2.7 3.1 

WJJD nostalgia 3.2 3.1 

WLS-FM contemporary 3.6 3.1 

WLAK AC 2.4 2.6 
WUSN country 2.1 2.5 

WAIT nostalgia. 2.1 2.3 

WLUP contemporary 3.5 2.3 

WJPC black 2.5 2.2 

San Diego 
KJQY easy listening 8.6 8.4 
KFMB AC 8.4 8.0 
KGB AOR 5.6 6.6 
KFMB-FM AC 5.3 5.7 
XTRA-FM AOR 5.6 5.7 
KSDO-AM news /talk 4.0 4.7 
XTRA-AM contemporary 4.3 4.4 
KBZT AC 3.9 4.2 
KPRI AOR 4.4 4.0 
KYXY AC 5.4 3.9 
KMLO nostalgia 2.3 3.3 
KCBQ-AM country 2.7 3.2 
KFSD classical 2.9 2.9 
KIFM AC 2.5 2.8 

KOGO AC 2.2 2.5 
KNX-AM news 2.1 2.5 
XHRM urban 3.0 2.5 
KCNN nostalgia 1.4 2.3 
KCBQ-FM country 2.3 2.2 
KSDO-FM contemporary 3.6 2.2 
KEZL easy listening - 2.2 
KSON-FM country 2.6 2.0 

San Francisco 
KGO talk 8.6 7.5 
KNBR MOR 3.6 5.4 
KCBS news 5.1 5.3 

call format 

KSFO 
KFRC 
KSOL 
KABL-FM 
KNEW 
KIOI 
KSAN 
KYUU 
KBAY 
KITS 
KBLX 
KOIT 
KRQR 
KSJO 
KABL-AM 
KQAK 
KMEL 
KDIA 
KOME 
KYA 

Philadelphia 

KYW 
WCAU-AM 
WDAS-FM 
WCAU-FM 
WMGK 
WPEN 
WUSL 
WEAZ 
WMMR 
WYSP 
WWDB 
WSNI-FM 
WIOQ 
WIP 
WDAS-AM 
WKSZ 
WFIL 
WWSH 

Washington 

WKYS 
WMAL 
WGAY-FM 
WHUR 
WRQX 
WLTT 
WMZQ 
WRC 
WTOP 
WAVA 
WWDC-FM 
WPGC-AM-FM 
WGMS-AM-FM 
WPKX-FM 
WASH 
WOOK 
WYCB 
WXTR-FM 

Boston 
WHIT 
WXKS-FM 
WBCN 
WBZ 
WHDH 
WEEI 
WMJX 
WJIB 
WSSH 
WHUE-FM 
WRKO 
WCOZ 
WROR 
WVBF 
WXKS-AM 

Detroit 
WJR 
WJOI 
WJLB 
WDRQ 
WLLZ 
WNIC-FM 
WRIF 
WXYZ 
WWJ 
WOMC 
WMJC 
WHYT 
WCZY 
WWWW 
WABX 
WJZZ 
WCXI 
WCXI-FM 
WHND 
WQRS 
CKLW 

nostalgia 
contemporary 
urban 
easy listening 
country 
AC 
country 
contemporary 
easy 
contemporary 
black 
easy 
AOR 
AOR 
easy listening 
AOR 
AOR 
black 
AOR 
oldies 

news 
news /talk 
black 
contemporary 
AC 
nostalgia 
urban 
easy listening 
AOR 
AOR 
talk 
AC 
AOR 
AC 
black 
AC 
country 
contemporary 

urban 
AC 
easy listening 
black 
contemporary 
AC 
country 
news /talk 
news 
AOR 
AOR 
AC 
classical 
country 
AC 
black 
religion 
oldies 

contemporary 
urban 
AOR 
AC 
AC 
news 
AC 
easy listening 
AC 
easy listening 
talk 
AOR 
AC 
AC 
nostalgia 

MOR 
easy listening 
black 
urban 
AOR 
AC 
AOR 
news /talk 
news 
AC 
AC 
contemporary 
AC 
country 
contemporary 
jazz 
country 
country 
oldies 
classical 
AC 

spring '83 fall '83 

3.2 4.2 
4.2 3.9 
3.1 3.6 
3.2 3.3 
2.7 3.1 
3.1 2.9 
4.1 2.9 
2.2 2.6 
1.8 2.5 
2.0 2.5 
2.6 2.4 
2.9 2.2 
2.2 2.2 
2.2 2.1 
3.1 2.0 
1.9 2.0 
2.3 1.9 
2.4 1.8 
1.3 1.8 
1.3 1.8 

8.2 7.9 
4.8 6.4 
5.5 6.4 
5.5 6.3 
6.0 6.0 
6.3 6.0 
6.5 5.9 
7.3 5.5 
4.2 4.8 
4.6 4.2 
4.5 4.1 
2.7 3.9 
4.6 3.8 
4.1 3.8 
1.7 2.3 
2.7 2.1 
2.3 1.8 
1.8 1.8 

10.4 10.7 
7.2 7.7 
6.6 7.5 
5.7 7.0 
7.6 7.0 
4.8 4.7 
4.1 4.1 
4.5 4.0 
3.5 3.8 
3.2 3.6 
3.6 3.6 
3.4 3.5 
3.8 3.3 
3.2 3.3 
3.4 3.0 
3.2 2.9 
1.9 2.4 
1.5 2.0 

6.9 8.1 
5.8 7.8 
6.6 7.2 
9.8 7.0 
8.6 6.9 
4.5 5.0 
3.8 4.6 
3.8 4.1 
2.9 4.0 
3.4 3.7 
3.5 3.6 
4.8 3.4 
4.0 3.4 
3.3 3.3 
3.6 2.1 

8.8 14.6 
7.0 6.5 
4.7 6.2 
6.3 5.8 
5.4 5.7 
4.7 5.2 
6.1 5.2 
5.5 4.5 
4.8 4.4 
3.7 3.6 
3.6 3.5 
4.5 3.3 
3.3 3.2 
3.6 2.8 
3.5 2.4 
1.8 2.1 
2.4 1.9 
1.8 1.9 
1.1 1.8 
1.6 1.6 
2.2 1.5 

LOS ANGELES -Top 40 outlets 
lead the pack in both Houston and 
Cleveland in the recently released 
summer Arbitrons, which show 
Cleveland's WGCL up from a 7.3 to 
a 9.8, followed closely by easy listen- 
ing- formatted WDOK, which also 
rose, from a 7.2 to a 9.4. 

Malrite's AOR leader, WMMS, 
showed up in third place, moving 
from 8.2 to 8.9, followed by Mike 
McVey's "Music of Your Life" 
WBBG, which went from 6.5 to 7.0. 
McVey's AC FM, WMJI, came in 

fifth, moving up slightly from 5.7 to 
5.9. It tied with easy listening 
WQAL, which fell to 5.9 from 7.3. 

Rounding out the rest of the mar- 
ket, urban -programmed WZAK rose 
from 4.5. to 5.2; Gannett's WWWE, 
which switched from country to AC, 
went from 4.6 to 4.9 with the help of 

(Continued on page 90) 
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temporary hit approaches. Unlike 8 
Houston's KKBQ, Boston's WHTT co 
or even Cleveland's WGCL, KIIS 
uses more of a personality AC ap- 
proach to the music. "But we're not 9" 
laid -back," says Clark. "I think our íßo 

delivery creates a distinct sound in it- w 
self, and we're consistent with it - 

throughout the day. It doesn't end af- 
ter Rick Dees leaves the air, and W 
that's the reason I have no fears of a t7 
jukebox getting us." 

Nonetheless, Clark is hedging his G 
bets, paying Mike Joseph for the use 
of the name "Hot Hits." "That is not 
to say we're adopting Mike's format. 
That is not what we've contracted 
for. We just think there's some magic 
to the phrase. It will help better iden- 
tify us," he says. 

Patterned more in the traditional 
"Hot Hits" mold is CBS' Hit Radio 

concept, which, as programmed by 
Rick Peters at WHTT, has moved to 
the top spot in Boston at 8.1 from its 
number three position of 6.9. WHIT 
is followed closely by urban leader 
WXKS. 

Urban continued to prove itself as 
a format to watch, coming in just be- 
hind top 40 in both Cleveland and 
Boston, leading the pack in double 
digits in Washington(where WKYS 
went from a 10.4 to a 10.7), and oc- 
cupying the top two slots in New 
York. 

In the Big Apple, Barry Mayo's 
Kiss (WRKS), with a heavy black 
emphasis, emerged No. 1 overall for 
the first time, going from a 4.5 to a 
5.3, while number two -ranked 
WKTU stayed flat at a 4.9. New 
York was also a market to watch in 
that WPLJ switched from its solid 
AOR approach to a contemporary 
flavor shortly after the book started, 
while Z -100 (Malrite's WHTZ) de- 
buted just weeks prior to its conclu- 
sion. Both stations showed well, with 
Z -100's first book at a 2.0 and WPLJ 
maintaining its stance by going from 
a 4.1 to a 4.0. 

With WAPP's rise from a 2.8 to a 
3.4 and WNEW -FM's flat 2.1, it 
seems logical that no more AOR 
shares have been added to the New 
York market; hence WPLJ, at least 
initially, has managed to make the 
transition, shifting its audience to a 
more top 40 core without dropping 
any share points. 

www.americanradiohistory.com
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Billboard® Sinales Rodio ktmn waßm.r,. vlo,rn Top Add a,,. TM 

BreokouEs 

PRIMÉ MOWERS- NATIONAL 

BONNIE TYLER -Total Eclipse Of The Heart (Columbia) 

THE POLICE -King Of Pain (A &M) 

SPANDAU BALLET -True (Chrysalis) 

* *KEY PRIME MOVERS -the two records registering the greatest proportionate 

upward movement on the station's playlist as determined by station personnel. 

*PRIME MOVERS -those records registering good upward movement on the 

station's playlist as determined by station personnel. 

KEY ADD -ONS -the two key records added at the stations listed as deter- 

mined by station personnel. 

ADD -ONS -All records added at the stations listed as determined by station 

personnel. 

BREAKOUTS -Billboard Chart Department summary of Add On and Prime Mover 

information to reflect greatest record activity at regional and national levels. 

Pacific Southwest Region 

* PRIME MOVERS 

BONNIE TYLER -Total Eclipse Of The Heart 

(Columbia) 

THE,POLICE -King Of Pain (A &M) 

KENNY ROGERS WITH DOLLY PARTON- Islands 

In The Stream (RCA) 

TOP ADD ONS 

JOURNEY -Send Her My Love (Columbia) 

MICHAEL STANLEY BAND -My Town (EMI - 

America) 

DIONNE WARWICK AND LUTHER YANDROSS- 

How Many Times Can We Say Goodbye 

(Arista) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON- 

Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

(Riva /Mercury) 

RICK SPRINGFIELD -Souls (RCA) 

KDZA- AM- Pueblo 
(Rip Avila -MX.) 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

DAVID BOWIE- Modern Love 

MICHAEL SEMBELLO- Automatic Man 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

RICK SPRINGFIELD -Souls 

ROMAN HOLLIDAY -Don't Try And Stop It 

MATTHEW WILDER -Break My Stride 

BOB SEGER -Old Time Rock & Roll 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KFMB -FM (B100) -San Diego 
(Glenn McCartney-M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 5 -2 

** LIONEL RICHIE -All Night Long (All Night) 8 -4 

* THE COMMODORES-Only You 12 -9 

* NAKED EYES -Promises Promises 14 -10 

* JARREAU- Trouble In Paradise 20 -15 

PAUL SMC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

STACY LATTISAW- Miracles 

MANHATTAN TRANSFER -Spice Of Life 

JOE "BEAN" ESPOSITO -Lady, Lady, Lady 

THE POINTER SISTERS -I Need You 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

KGGI -FM (99- 1 -FM)- Riverside 
,Kraig Hubbs- -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** AIR SUPPLY- Making Love Out Of Nothing At All 3 -2 

* SPANDAU BALLET -True 14 -10 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 18 -13 

* LIONEL RICHIE -All Night Long (All Night) 21 -16 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

PAUL SMC CARTNEY A MICHAEL JACKSON -Say, 

DEBARGE -Time Will Reveal 

THE POINTER SISTERS -I Need You 

KIMN -AM- Denver 
(Gloria Avila- Perez -M.D.I 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** AIR SUPPLY- Making Love Out Of Nothing At All 4 -2 

* BILLY JOEL -Tell Her About It 3 -3 

* THE POLICE -King 01 Pain 6 -4 

* SPANDAU BALLET -True 7 -5 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Sa Say 

MICHAEL STANLEY BAND-My Town 

EURYTHMICS -Love Is A Stranger 

STACY LATTISAW- Miracles 

THE TUBES -The Monkey Time 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

KIQQ -FM -Los Angeles 
(Robert Moorhead -M.D.I 

JOURNEY -Send Her My Love 

AGNETHA FALTSKOG -Can't Shake Loose 

RICK SPRINGFIELD -Souls 
MATTHEW WILDER -Break My Stride 

BRYAN ADAMS -This Time 

RIGHEIRA -Vamos A La Playa 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

ASIA -The Smile Has left Your Eyes 

MANHATTAN TRANSFER -Spice Of Life 

ROMAN HOLLIDAY -Don t Try And Stop It 

PIA ZADORA -Rock It Out 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

KIM CARNES- Invisible Hands 

KKXX -FM- Bakersfield 
((lave Kamper -M.D.) 

** SPANDAU BALLET -True 1 -1 ** THE POLICE -King Of Pain 2 -2 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 4 -3 

* AIR SUPPLY- Making Love Out Of Nothing At All 7 -5 

* LIONEL RICHIE -All Night Long (All Night) 24.16 .. RICK SPRINGFIELD -Souls 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL SEMBELLO- Automatic Man 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

QUIET RIOT -Cum On Feel The Noise 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KLUC -FM -Las Vegas 
(Randy Lundquist -M.D.) 

** STRAY CATS-(She's) Sexy + 17 4 -1 

** BONNIE TYLER -Total Eclipse Of The Heart 105 

* THE FIXX -One Thing Leads To Another 1642 

* HUEY LEWIS AND THE NEWS -Heart And Soul 22 -14 

* THE MOTELS -Suddenly Last Summer 26 -19 

JOURNEY -Send Her My Love 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

AGNETHA FALTSKOG -Can't Shake Loose 

THE HUMAN LEAGUE -Mirror Man 

ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

KIM CARNES- Invisible Hands 

QUIET RIOT -Cum On Feel The Noise 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KRSP -AM -Salt Lake City 
(Barry Moll-M.D.) 

-** BONNIE TYLER -Total Eclipse 01 The Heart 2 -1 

** QUIET RIOT -Cum On Feel The Noise 9.2 

* THE FIXX -One Thing Leads To Another 13 -10 

* DEF LEPPARD- Foolin' 18-12 

*BILLY JOEL- Uptown Girl 34.31 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

PAUL 

MC CARTNEY & MICHAEL JACKSON -Say, 
Say, 

EURYTHMICS -Love Is A Stranger 

KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 

JOURNEY -Send Her My Love 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL STANLEY BAND -My Town 

MICHAEL SEMBELLO- Automatic Man 

PAT BENATAR -Love Is A Battlefield 

JACKSON BROWNE- Tender Is The Night 

STEVIE NICKS -II Anyone Falls 

ASIA -The Smile Has Left Your Eyes 

KRTH -FM -Los Angeles 
(David Grossman -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -I 
** THE TALKING HEADS -Burning Down The House 

11 -4 

* MIDNIGHT STAR -Freak -A -laid 12 -5 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 14 -9 

-* ROBERT PUNT-Big Log 13 -11 

P 

YUSMC CARTNEY & MICHAEL JACKSON -Say, 

THE FOUR TOPS -I lust Can't Walk Away 

BILLY JOEL- Uptown Girl 

RICK SPRINGFIELD -Souls 
THE POINTER SISTERS -I Need You 

KZZP -FM- Phoenix 
(Steve Guard-MX.) ** PRINCE -Delirious 20 -13 

** LIONEL RICHIE -All Night Long (All Night) 28-17 

* SHEENA EASTON- Telefone (Long Distance Love 

Affair) 16-11 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 17 -12 

* THE TALKING HEADS- Burning Down The House 

19 -15 

DAVID BOWIE -Modern Love 

PAUL MC CARTNEY S MICHAEL JACKSON -Say, 

Say, Say 

THE MOTELS -Suddenly Last Summer 

MEN AT WORK -Dr. Heckyl And Mr. Jive 

BILLY JOEL- Uptown Girl 

XTRA -AM -San Diego 
(Jim Richards- A.D.) 

* *BONNIE TYLER -Total Eclipse Of The Heart 2.1 

** THE POLICE -King Of Pain 5-2 

* SPANDAU BALLET -True 8 -5 

* THE TALKING HEADS -Burning Down The House 9-7 

* DAVID BOWIE- Modern Love 17-12 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOURNEY -Send Her My Love 

LIONEL RICHIE -All Night Long (All Night) 

BILLY JOEL- Uptown Girl 

Pacific Northwest Region 

* PRIME MOVERS 

SPANDAU BALLET -True (Chrysalis) 

BONNIE TYLER -Total Eclipse Of The Heart 

(Columbia) 

SHEENA EASTON -Telefone (Long Distance Love 

Affair) (EMI- America) 

Based on station playlists through Tuesday (10/4/83) 

TOP ADD ONS - NATIONAL 
MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) (Epic) 

DIONNE WARWICK AND LUTHER VANDROSS -How Many Times Can We Say 

Goodbye (Arista) 
BILLY JOEL- Uptown Girl (Columbia) 

TOP ADD ONS 

BILLY JOEL- Uptown Girl (Columbia) 

EURYTHMICS -Love Is A Battlefield (RCA) 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

(Epic) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON - 
Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

(Riva /Mercury) 

KBBK -FM -Boise 
(Tom Evans -M.D.) 

** ROO STEWART -What Am I Gonna Do 16 -12 

** THE FIXX -One Thing Leads To Another 17 -13 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 20.16 

* THE MOTELS -Suddenly Last Summer 26.20 

* DAVID BOWIE- Modern Love 28.24 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, 

Say, Say 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

PAT BENATAR -Love Is A Battlefield 

LOVERBOY -Queen Of The Broken Hearts 

EURYTHMICS -Love Is A Stranger 

HUEY LEWIS ANO THE NEWS -Heart And Soul 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

QUARTERFLASH -Take Another Picture 

ROMAN HOLLIDAY -Don't Try And Stop It 

ASIA -The Smile Has Left Your Eyes 

RICK SPRINGFIELD -Souls 

JO JO ZEP- Losing Game 

PETER SCHILLING -Major Tom (Coming Home) 

KCBN -AM -Reno 
(Jim O'Neil -M.D.) 

** LIONEL RICHIE -AII Night Long (All Night) 11 -4 

** THE FIXX -One Thing Leads To Another 13-5 

* THE MOTELS -Suddenly Last Summer 14 -6 

* DAVID BOWIE- Modern Love 17 -I1 

* KANSAS -Fight Fire With fire 19 -14 

BILLY JOEL- Uptown Girl 

JOURNEY -Send Her My Love 

BILLY IDOL- Dancing With Myself 

DEF LEPPARD -Foolin' 
MICHAEL.STANLEY BAND -My Town 

PAUL :MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

RICK SPRINGFIELD -Souls 

KCNR -FM- Portland 
(Richard Harker -M.0.) 

** BONNIE TYLER -Total Eclipse Of The Heart 8 -2 

** SPANDAU BALLET -True 12 -6 

* THE POLICE -King 01 Pain I8 -10 

* SHEENA EASTON- Telefone (Long Distance Love 

Affair) 20 -13 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 

MATTHEW2WILDER -Break My Stride 

THE MOTELS -Suddenly Last Summer 

STEVIE NICKS -II Anyone Falls 

BRYAN ADAMS -This Time 

.KFRC -AM -San Francisco 
(Kate Ingram -M.D.) 

** SPANDAU BALLET -True l -1 

** THE FIXX -One Thing Leads To Another 7 -2 

* MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 8.3 

*RUFUS AND CHAKA KHAN -Ain't Nobody 10.6 

* HUEY LEWIS ANO THE NEWS -Heart And Soul 11 -1 

PAUL 
MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

ELVIS COSTELLO AND THE ATTRACTIONS - 
Everyday I Write The Book 

STEPHANIE MILLS -Pilot Error 

JENNIFER HOLLIDAY -I Am Love 

JOBOXERS -Just Got Lucky 

THE POINTER SISTERS -I Need You 

ASIA -The Smile Has Left Your Eyes 

JEFFREY OSBORNE -Stay With Me Tonight 

BILLY JOEL- Uptown Girl 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

KJRB -AM- Spokane 
(Brian Gregory-M.D.) 

** LIONEL RICHIE -All Night Long (All Night) 14 -6 

** MANHATTAN TRANSFER -Spice Of Life 15.1 

* THE COMMODORES-Only You 18.13 

* BILLY JOEL- Uptown Girl 20 -14 

* THE POLICE -King Of Pain 23 -18 

THE FOUR TOPS -I Just Can't Walk Away 

DIONNE WARWICK AND LUTHER VANOROSS -How 
Many Times Can We Say Goodbye 

SHEENA EASTON -Telefone (Long Distance Love Affair) 

DEBORAH ALLEN -Baby I Lied 

MATTHEW WILDER -Break My Stride 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KNBQ -FM- Tacoma 
(Sean Lynch -M.D.) 

** ROBERT PLANT -Big Log 13.10 

** SHEENA EASTON- Telefone (Long Distance Love 

Affair) 17 -11 

* PRINCE -Delirious 19 -15 

* THE TALKING HEADS -Burning Down The House 

24 -18 

* LIONEL RICHIE -All Night Long (All Night) 31-21 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Sa 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

EURYTHMICS -Love Is A Stranger 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

BOB SEGER -Old Time Rack & Roll 

DEF LEPPARD-Fooliñ 
MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

RICK SPRINGFIELD -Souls 

QUARTERFLASH -Take Another Picture 

THE HUMAN LEAGUE -Mirror Man 

KRLC -AM- Lewiston 
(Steve Tracy -M. D,) 

** SPANDAU BALLET -True 1 -1 

** AIR SUPPLY -Making Love Out Of Nothing At All 2.2 

* BONNIE TYLER -Total Eclipse Of The Heart 3 -3 

* JUICE NEWTON -Tell Her No 15 -7 

* LEE GREENWOOD- Somebody's Gonna Love You 13.8 

DEBARGE -Time Will Reveal 

CLIFF RICHARD -Never Say Die 

NAKED EYES -Promises Promises 

MEN AT WORK -Dr. Heckyl And Mr. live 
THE MOTELS -Suddenly Last Summer 

KSFM -FM- Sacramento 
(Chris Collins -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 10 -3 

** THE TALKING HEADS -Burning Down The House 

12 -8 

* MICHAEL JACKSON -P.Y.T. (Pretty Young Thing) 16 -9 

* THE MOTELS -Suddenly Last Summer 29.22 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 21-24 

JAMES INGRAM -Party Animal 

HERBIE HANCOCK- Rockit 

RUFUS AND CHAKA KHAN -Ain't Nobody 

SHALAMAR -Over & Over 

STEVIE NICKS -II Anyone Falls 

BILLY JOEL- Uptown Girl 

DIONNE WARWICK AND LUTHER VANDROSS-How 

Many Times Can We Say Goodbye 

DEBARGE -Time Will Reveal 

KTAC -AM- Tacoma 
(Rob Sherwood -M.D.) 

** SPANDAU BALLET -True 1 -1 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 4 -4 

* GEORGE BENSON -Lady Love Me 5 -5 

* PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 6 -6 

* LIONEL RICHIE -All Night Long (All Night) 10 -10 

THE COMMODORES -Only You 

KUBE- FM- Seattle 
(Tom Hutyler -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart l -1 

** SPANDAU BALLET -True 4 -2 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 15.6 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 20 -14 

* LIONEL RICHIE -All Night Long (All Night) 28.18 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

PAUL MC CARTNEY A MICHAEL JACKSON -Say. 

Say, 

BILLY JOEL- Uptown Girl 

MEN AT WORK -Dr. Heckyl And Mr. Jive 

ROD STEWART -What Am I Gonna Do 

PAT BENATAR -Love Is A Battlefield 

EURYTHMICS -Love Is A Stranger 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL SEMBELLO- Automatic Man 

PAUL McCARTNEY AND MICHAEL JACKSON -Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP -Crumblin' Down (Riva /Mercury) 
ASIA -The Smile Has Left Your Eyes (Geffen) 

KYYA -FM- Billings 
(Charlie Fax -M.D.) ** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 12.6 

** SHEENA EASTON- Telefone (Long Distance Love 

Affair) 20 -9 

* THE MOTELS -Suddenly Last Summer 21 -11 

* BOB SEGER -Old Time Rock & Roll 19 -14 

* LIONEL RICHIE -All Night Long (All Night) 24.15 

WILLIE NELSON WITH WAYLON JENNINGS -Take 

It To The mit 

MICHAEL SEMBELLO- Automatic Man 

BILLY JOEL -Uptown Girl 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

AGNETHA FALTSKOG -Can't Shake Loose 

QUIET RIOT -Cum On Feel The Noize 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

JOURNEY -Send Her My Love 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

North Central Region 

* PRIME MOVERS - 

LIONEL RICHIE -All Night Long (All Night) 

(Motown) 

SPANDAU BALLET -True (Chrysalis) 

BONNIE TYLER -Total Eclipse Of The Heart 

(Columbia) 

TOP ADD ONS 

DIONNE WARWICK AND LUTHER VANDROSS- 

How Many Times Can We Say Goodbye 

(Arista) 

SHEENA EASTON -Telefone (Long Distance Love 

Affair) (EMI- America) 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

(Epic) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON- 

Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP - Crumblin' Down 

(Riva /Mercury) 

ASIA -The Smile Has Left Your Eyes (Geffen) 

WBZZ -FM- Pittsburgh 
(Chuck Tyler -M.0.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** PRINCE -Delirious 15-7 

* THE FIXX -One Thing Leads To Another 13.8 

* LIONEL RICHIE -Alt Night Long (All Night) 17 -9 

* QUIET RIOT -Cum On Feel The Noise 29 -17 

RUFUS AND CHAKA KHAN -Ain't Nobody 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

THE S.O.S. BAND -lust Be Good To Me 

BILLY JOEL -Uptown Girl 

EURYTHMICS -Sweet Dreams 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

SHEENA EASTON -Telefone (Long Distance Love Affair) 

WCCK -FM -Erie 
(J.J. Sanford -M.D.) 

** THE POLICE -King Of Pain 9.6 

** STEVIE NICKS -If Anyone Falls 13.8 

* QUIET RIOT -Cum On Feel The Noise 22 -10 

* AGNETHA FALTSKOG-Can t Shake Loose 19 -13 

* JOURNEY -Send Her My Love 30-22 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, 

Say, Say 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

ASIA -The Smile Has Left Your Eyes 

THE FOUR TOPS -I lust Can't Walk Away 

EDDIE AND THE CRUISERS -On The Dark Side 

RUFUS AND CHAKA KHAN -Ain't Nobody 

WGCL -FM- Cleveland 
(Tom Jefferies -M.D.) 

** SPANDAU BALLET -True 3 -1 ** MICHAEL STANLEY BAND -My Town S -4 

* THE FIXX -One Thing Leads To Another 8.6 

* DAVID BOWIE- Modern Love 11-7 

* NV -It's Alright 13 -9 

PAUL MC CARTNEY S MICHAEL JACKSON -Say, 
Say, 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

JOBOXERS -lust Got Lucky 

JOURNEY -Send Her My Love 

QUIET RIOT -Cum On Feel The Noise 

RICK SPRINGFIELD -Souls 

KIM CARNES- Invisible Hands 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

ASIA -The Smile Has Left Your Eyes 

WHTX -FM- Pittsburgh 
(Keith Abrams-M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** SPANDAU BALLET -True 6 -3 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 9-5 

* PRINCE -Delirious 13 -7 

* LIONEL RICHIE -All Night Long (All Night) 22 -13 

MATTHEW WILDER -Break My Stride 

JOBOXERS -lust Got Lucky 

SHEENA EASTON -Telefone (Long Distance Love Affair) 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

MICHAEL SEMBELLO- Automatic Man 

MICHAEL STANLEY BAND -My Town 

WHYW -FM- Pittsburgh 
(Jay Cresswell -M.O.) 

** AIR SUPPLY- Making Love Out Of Nothing At All 5 -3 

** SPANOAU BALLET -True 6-4 

* PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love Il -8 

* LIONEL RICHIE -Alt Night Long (All Night) 13.10 

* THE MOTELS -Suddenly Last Summer 16 -13 

DIONNE WARWICK ANO LUTHER RANDROSS -How 
Many Times Can We Say Goodbye 

PAUL MC CARTNEY 8 MICHAEL JACKSON -Say, 

Say, Say 

BILLY JOEL- Uptown Girl 

THE COMM000RES-Only You 

ALABAMA -Alady Down On Love 

DEBORAH ALLEN -Baby I Lied 

JACKSON BROWNE- Tender Is The Night 

WKDD -FM -Akron 
Maft Pattrick-11.0.) 

** BILLY JOEL -Tell Her About It 1 -1 

** MEN WITHOUT HATS -The Safety Dance 4 -2 

* THE POLICE -King Of Pain 10-7 

* LIONEL RICHIE -Alt Night Long (All Night) 1740 

* HUEY LEWIS AND THE NEWS -Heart And Soul 21 -17 

EURYTHMICS -Love Is A Stranger 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

MICHAEL STANLEY BAND -My Town 

THE MOTELS -Suddenly Last Summer 

PRINCE-Delirious 
GENESIS -Mama 
JOURNEY -Send Her My Love 

JOBOXERS -Just Got Lucky 

ASIA -The Smile Has Left Your Eyes 

KIM CARNES- Invisible Hands 

WKJJ -FM- Louisville 
(Jim Golden -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 3.1 

** GEORGE BENSON -Lady Love Me 6 -6 

* CRYSTAL GAYLE -Baby, What About You 12 -9 

* MICHAEL SEMBELLO- Maniac 13 -10 

* LEE GREENWOOD-Somebody's Gonna Love You 20-16 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

BILLY JOEL- Uptown Girl 

DEBARGE -Time Will Reveal 

WKRQ -FM- Cincinnati 
(Tony Galluzoo -M.D.) 

** BILLY JOEL -Tell Her About It 3 -1 

** BRYAN ADAMS -This Time 6-2 

* MEN WITHOUT HATS -The Safety Dance 5 -4 

* NAKED EYES- Promises Promises IO.O 

* LOVERBOY -Queen Of The Broken Hearts I8-12 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

SHEENA EASTON -Telefone (Long Distance Love 

Affair) 

JOHN COUGAR-MELLENCAMP -Crumblin' Down 

PAT BENATAR -Love Is A Battlefield 

.SPANDAU BALLET -True 
QUIET RIOT -Cum On Feel The Noise 

WOMP -FM- Bellaire 
(Dwayne Bonds -P D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** PRINCE -Delirious 4 -2 

* LIONEL RICHIE -All Night Long (All Might) 1 -5 

* BILLY JOEL- Uptown Girl 20-7 

* THE TUBES -The Monkey Time 18 -Il 
MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

THE COMMODORES-Only You 

PAT BENATAR -Love Is A Battlefield 

MADNESS -It Must Be Love 

MICHAEL SEMBELLO- Automatic Man 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MATTHEW WILDER -Break My Stride 

BIG COUNTRY -In A Big Country 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WXGT -FM- Columbus 
(Teri Nutter -M.D.) 

** THE TALKING HEADS- Burning Down The House 

13 -6 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 28-19 

* NAKED EYES -Promises Promises 12 -5 

* SPANDAU BALLET -True 14 -7 

* THE FIXX -One Thing Leads To Another 26-20 

PRINCE -Delirious 

PAUL 

MC CART4IEY k MICHAEL JACKSON -Say, 

Say, 

THE MOTELS -Suddenly Last Summer 

QUIET RIOT -Cum On Feel The Noise 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

Southwest Region 

* PRIME MOVERS 

BONNIE TYLER -Total Eclipse Of The Heart 

(Columbia) 

LIONEL RICHIE -All Night Long (All Night) 

(Motown) 

THE POLICE -King Of Pain (A &M) 

TOP ADD ONS 

DIONNE WARWICK AND LUTHER VANDROSS- 

How Many Times Can We Say Goodbye 

(Arista) 

THE MOTELS- Suddenly Last Summer (Capitol) 

PEABO BRYSON /ROBERTA FLACK - Tonight) 

Celebrate My Love (Capitol) 

BREAKOUTS 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

(Riva /Mercury) 

PAUL McCARTNEY AND MICHAEL JACKSON- 

Say, Say, Say (Columbia) 

RICK SPRINGFIELD -Souls (RCA) 

KAFM -FM- Dallas 
(Pete Thompson -M.D.) 

** THE POLICE -King Of Pain 2 -1 

** DEF LEPPARD-Foolin' 6-3 

* PRINCE -Delirious 11 -4 

* LOVERBOY -Queen Of The Broken Hearts 16.11 

* ARCANGEL- Tragedy 20 -12 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

QUIET RIOT -Cum On Feel The Mize 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

MICHAEL SEMBELLO- Automatic Man 

BILLY JOEL- Uptown Girl 

PETER SCHILLING -Major Tom (Coming Home) 

RICK SPRINGFIELD -Souls 
ASIA -The Smile Has Left Your Eyes 

JACKSON BROWNE- Tender Is The Night 

KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 

KBFM -FM- McAllen -Brownsville 
iBob Mitchell-- IA.D.) 

** BONNIE TYLER -Total Eclipse Ot The Heart 1 -1 

** SPANDAU BALLET -True 6 -4 

* THE FIXX -0ne Thing Leads To Another 9 -6 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 15 -8 

* LIONEL RICHIE -All Night Long (All Night) 25-15 

PAUL MC CARTNEY k MICHAEL JACKSON -Say, 

Say, Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

JOURNEY -Send Her My Love 

MICHAEL SEMBELLO- Automatic Man 

MICHAEL STANLEY BAND -My Town 

JACKSON BROWNE- Tender Is The Night 

THE POINTER SISTERS -I Need You 

KILE -AM -Galveston 
(Scott Taylor -M.D.( ** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** SPANDAU BALLET -True 6 -3 

* THE FIXX -One Thing Leads To Another 16.6 

*STEVIE NICKS -II Anyone Falls 2045 

* THE MOTELS -Suddenly Last Summer 25 -17 

ASIA -The Smile Has Left Your Eyes 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

LOVERBOY -Queen Of The Broken Hearts 

PAT BENATAR -Love Is A Battlefield 

JOBOXERS -lust Got Lucky 

JOURNEY -Send Her My Love 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

KITY -FM -San Antonio 
(Frank Walsh -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart I.1 

** LIONEL RICHIE -All Night Long (All Night) 15-7 

* FREEEZ- I.O.U. 12 -8 

* HERBIE HANCOCK -Rockit l7 -12 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 24-14 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOE "BEAN" ESPOSITO -lady, Lady, Lady 

JOURNEY -Send Her My Love 

SHEENA EASTON-Telefone (Long Distance Love Affair) 

(Continued on page 18) 
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REGENT AIR 
THE SKY IS NO LONGERTHE LIM[T. 

Regent Air door -to -door limousine service will save 
you valuable time and avoid airport hassles. Even 
your baggage is placed by hand onto the plane. 

Regent Air 727 jets offer four private compartments, 
which convert into business conference rooms, 
dining rooms or comfortable bedrooms. 

Ladies and gentlemen, please 
fasten your seatbelts. Regent Air 
is about to introduce a whole new 
era in air travel, with luxury door - 
to-door service like you've never 
experienced before. 

DAILY FLIGHTS 
FROM YOUR HOME. 

It begins right at your doorstep, 
where a Regent Air limousine 
awaits to promptly carry you and 
your baggage directly to a pri- 
vate terminal. 

From deck to overhead, nose 
to tail, every Regent Air Boeing 
727 jet has been painstakingly 
customized to provide the utmost 
in elegance, convenience and 
spaciousness. 

Designed by Michael Reese, 
the world's foremost designer of 
private and corporate jets, the 
Regent Air jets accommodate only 
a small group of passengers in 
unheard -of luxury and style. 

FLY IN SUITE SOLITUDE. 

Once aboard Regent Air, you'll 
have a lot more than just a little 
extra leg room. 

Regent Air offers special private 
compartments, where you can 
work, dine or relax in sublime 
comfort. You can even sleep in 
spacious full -size beds. 

There is exceptional peace 
and quiet, thanks to three times 

the insulation 
normally uti- 
lized in com- 
mercial jets. 

With Regent 
Air, flying time is not lost time. 
You can actually handle your 
business affairs while you fly, 

because we give you a lot more 
than just note pads and pencils. 

$1,620* 
L.A. or S.F. to N.Y. 

$4,320* 
Prhate compartment 

Everything you need is readily 
available on board. 

ATTENDING TO YOUR 
EVERY NEED. 

Our carefully- selected flight 
crew is totally dedicated to mak- 
ing certain your trip is as com- 
fortable and relaxing as possible. 

The food and drink are abso- 
lutely delicious. Internationally - 
celebrated Chef Wolfgang Puck 
meticulously oversees an excep- 
tional array of culinary delights, 
rivaling the world's finest four - 
star restaurants. 

Naturally, there is a complete 
library of first -run films to enjoy. 
Or, relax to the sounds of a multi- 
channel stereo system with a full 
selection of titles. 

And you have not been proper- 
ly pampered until you've had your 
hair trimmed and your nails mani- 
cured somewhere above the clouds 
by our own in- flight beautician. 

WE DELIVER. 

Of course, once on the ground 
again, a limousine or helicopter 
awaits at a private terminal to 
quickly and comfortably carry 
you to your final destination. 

When it comes to luxury air 
travel, the sky is no longer the 
limit. Now there is Regent Air. 

FLIGHT SCHEDULE 
LAX -N.Y. (EWR) 

N.Y (EWR)-LAX 

SFO-N.Y (EWR) 

N.Y (EWR).SFO 

9:30A Daily, effective 10/14 
3:30P Daily, effective 11/28 

9:30A Daily. effective 11/28 
700P Daily, effective 10/14 

8:30A M -F, effective 10/31 

6:00P M -F, effective 10/31 

SF() or LAX to HNL 900A Sat. Only, effective 10/29 

HNL to LAX or SFO 9:00A Sun. Only, effective 10/30 

(Departure times refer to city of origin.) 
EWR- Newark International Airport 
LAX -Los Angeles International Airport 
SFO -San Francisco International Airport 
HNL - Honolulu International Airport 

Regert Air 7; 7 ¡ers are as beautifu. as they are 
comfortable. Enjoy the height of style in our elegant 
clubroom, or relax in the lavish art deco lounge. 

Regent Air provides on -board conference rooms, 
secretaries, copy machines and typing service. Air - 
to-ground telephones and stock market updates 
available by /an.,1984. 

INAUGURAL FLIGHT OCTOBER 14. 
For reservations call this number or your travel agent 

1-800-538-7587 
1900 Avenue of the Stars, Los Angeles, California 90067 

THIS SERVICE IS PROVIDED BY REGENT AIR AS A CHARTER OPERATOR. THE DIRECT 
AIR CARRIER FOR THIS SERVICE IS IASCO, A CAB /FAA LICENSED AIR CARRIER, WHICH 
HAS OPERATIONAL CONTROL AND SAFETY RESPONSIBILITY FOR YOUR FLIGHT. THE 
STANDARD AND QUALITY OF SERVICE HAS BEEN ESTABLISHED BY REGENT AIR. 

*Air fare LAX or SFO to HNL $1,728. Private compartment $4,428. Limousine service complimentary within local areas. 
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BiIIboard$nIes Ro Ac 
Based on station playlists through Tuesday (10/4/83) 

Ploylist Prime Movers * 
TM Ploylist Top Add Ons 

Continued from page 16 

LOVERBOY -Queen 01 The Broken Hearts 

PAT BENATAR -Love Is A Battlefield 
PAUL MC CABINET B MICHAEL JACKSON -Say, Say, 

Say 

WILLIE NELSON WITH WAYLON JENNINGS -Take It 

To The Limit 
DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MIGUEL BROWN -So Many Men, So Little Time 

KKBQ -AM- Houston 
(Patty Hamilton -M.D.) 

** BILLY JOEL -Tell Her About It 6 -3 

** QUIET RIOT -Cum On Feel The Moite 13 -5 

* NAKED EYES -Promises Promises 21 -17 

* PRINCE -Delirious 22 -18 

* LIONEL RICHIE -All Night Long (All Night) 27.21 

DAVID BOWIE- Modern Love 

THE BREAKS -Keep The Love Alive 

NENA -99 Luftballons 

SURVIVOR-Caught In The Game 

BIG COUNTRY -In A Big Country 

PAUL MC CABINET & MICHAEL JACKSON -Say, Say, 

Say 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

KOFM -FM- Oklahoma 
(Dave Daquesne -M.D.) 

** SPANDAU BALLET -True 4 -2 

** NAKED EYES -Promises Promises 7.3 

* BONNIE TYLER -Total Eclipse Of The Heart 10 -6 

* JENNIFER WARNES- Nights Are Forever 13 -9 

* LIONEL RICHIE -All Night Long (All Night) 20 -13 

MANHATTAN TRANSFER -Spice Of Life 

JARREAU- Trouble In Paradise 

LEE GREENWOOD-Somebody's Gonna Love You 

EDDIE RABBITT -You Put The Beat In My Heart 

THE BEE GEES -Someone Belonging To Someone 

BILLY JOEL- Uptown Girl 

AMERICA -The Border 

KROK -FM- Shreveport 
(Peter Stewart-M.D.) ** THE MOTELS -Suddenly Last Summer 27 -24 

** LIONEL RICHIE -All Night Long (All Night) 33-28 

* PEABO BRYSON /ROBERTA FUCK- Tonight I 

Celebrate My Love 20.17 

* PRINCE- Delirious 23.18 

* ROD STEWART -What Am I Gonna Do 26.23 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

ASIA -The Smile Has Left Your Eyes 

MICHAEL SEMBELLO -Automatic Man 

BILLY JOEL- Uptown Girl 

JOURNEY -Send Her My Love 

EURYTHMICS -Love Is A Stranger 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

THE POINTER SISTERS -I Need You 

CUFF RICHARD -Never Say Die 

KVOL -AM- Lafayette 
(Phil Rankin-M.0.1 

** THE POLICE -King Of Pain 6.1 

** SPANDAU BALLET -True 2-2 

* THE TALKING HEADS- Burning Down The House 15.8 

* HUEY LEWIS AND THE NEWS -Heart And Soul 26-19 

* BILLY JOEL- Uptown Girl 33 -22 

AXE -I Think You'll Remember Tonight 

RICK SPRINGFIELD -Souls 

JOURNEY -Send Her My Love 

JACKSON BROWNE- Tender Is The Night 

ANNE MURRAY -A Little Good News 

BOB SEGER -Old Time Rock & Roll 

QUARTERFLASH -Take Another Picture 

MANHATTAN TRANSFER -Spice Of Life 

LIONEL RICHIE -All Night Long (All Night) 

FREEEZ- 1.0.U. 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

THE HUMAN LEAGUE -Mirror Man 

QUIET RIOT -Cum On Feel The Noise 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KZFM -FM- Corpus Christi 
(John Steele -M.O.) 

** SPANDAU BALLET -True 11.4 ** THE POLICE -King Of Pain 12.6 

* THE FIXX -One Thing Leads To Another 17.1 

* ROD STEWART -What Am I Gonna Do 20 -12 

* BRYAN ADAMS -This Time 24 -13 

MEN AT WORK -Dr. Heckyl And Mr. live 
PAT BENATAR -Love Is A Battlefield 
HUEY LEWIS AND THE NEWS -Heart And Soul 

DAVID BOWIE- Modern Love 

EURYTHMICS -Love Is A Stranger 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

JOHN COUGAR MELLENCAMP -Crumblin Down 

MICHAEL STANLEY BAND -My Town 

KLIQUE -Stop Doggie Me Around 

ROMAN HOLLIDAY -Don't Try And Stop It 

JOBOXERS -Just Got Lucky 

JULUKA -Scatterlings Of Africa 

STACY LATTISAW- Miracles 

WEZB -FM -New Orleans 
(Nick Baroo -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 ** LIONEL RICHIE -All Night Long (All Night) 9 -4 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 15 -10 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 17.11 

* STACY LATTISAW- Miracles 25 -18 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, 

Say, 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

STEVIE NICKS -If Anyone Falls 

THE MOTELS -Suddenly Last Summer 

THE FIXX One Thing Leads To Another 

THE KINKS -Don't Forget To Dance 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

RICK SPRINGFIELD -Souls 

WFMF -FM -Baton Rouge 
(Johnny "A"-M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** AIR SUPPLY -Making Love Out Of Nothing At All 4.3 

* THE POLICE -King Of Pain 6 -5 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 11.6 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 13 -9 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 
Say, Say 

PRINCE -Delirious 
PEABO BRYSON /ROBERTA FUCK- Tonight I 

Celebrate My Love 

JACKSON BROWNE- Tender Is The Night 

WQUE -FM -New Orleans 
(Chris Bryan -M.D.) ** PRINCE -Delirious 24.16 

** BILLY JOEL- Uptown Girl 25 -19 

* BONNIE TYLER -Total Eclipse Of The Heart 8 -3 

* SHEENA EASTON-Telefone (Long Distance Love 

Affair) 23 -20 

* JACKSON BROWNE- Tender Is The Night 26 -23 

MEN AT WORK -Dr. Heckyl And Mr. Jive 

THE MOTELS -Suddenly Last Summer 

STACY LATTISAW -Miracles 
WILLIE NELSON WITH WAYLON JENNINGS -Take It 

To The Limit 

DEBARGE -Time Will Reveal 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WTIX -AM -New Orleans 
(Barney Kilpatrick M.D.) 

** THE POLICE -King Of Pain 7 -3 

** ELVIS COSTELLO AND THE ATTRACTIONS - 
Everyday I Write The Book 16 -10 

* PRINCE -Delirious 19 -11 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 21 -12 

* BILLY JOEL- Uptown Girl 22 -17 

JOHN COUGAR MELLENCAMP -0rumblin' Down 

MICHAEL JACKSON -P.Y.T. (Pretty Young Thing) 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

THE MOTELS -Suddenly Last Summer 

PAUL YOUNG- Wherever I Lay My Hat 

MATTHEW WILDER -Break My Stride 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

RICK SPRINGFIELD -Souls 

JEFFREY OSBORNE -Stay With Me Tonight 

Midwest Region 

* PRIME MOVERS 

SPANDAU BALLET -True (CHRYSALIS) 

BONNIE TYLER -Total Eclipse Of The Heart 

(Columbia) 

THE POUCE -King Of Pain (A&M) 

TOP ADD ONS 

LOVERBOY -Queen Of The Broken Hearts 

(Columbia) 

BILLY JOEL- Uptown Girl (Columbia) 

KENNY ROGERS WITH DOLLY PARTON- Islands 

In The Stream (RCA) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON - 
Say, Say, Say, (Columbia) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

(Riva /Mercury) 

ASIA -The Smile Has Lett Your Eyes (Geffen) 

KBEQ -FM- Kansas City 
(Todd Chase -M.D.( ** MEN WITHOUT HATS -The Safety Dance 7 -2 

** SPANDAU BALLET -True 13 -8 

* LAURA BRANIGAN -How Am I Supposed To Live 

Without You 13 -8 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 20 -12 

* LIONEL RICHIE -All Night Long (All Night) 23 -18 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

BILLYaJOEL- Uptown Girl 

RICK SPRINGFIELD -Souls 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

JOE "BEAN" ESPOSITO -Lady, Lady, Lady 

KDVV -FM- Topeka 
(Tony Stewart -P.D.) 

** SPANDAU BALLET -True 11 -5 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 19 -8 

* LIONEL RICHIE -All Night Long (All Night) 15.9 

* AGNETHA FALTSKOG-Can't Shake Loose 22 -14 

* THE TALKING HEADS -Burning Down The House 

30-17 

QUIET RIOT -Cum On Feel The Noise 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

EURYTHMICS -Love Is A Stranger 

BRYAN ADAMS -This Time 

PAT BENATAR -Love Is A Battlefield 

ASIA -The Smile Has Left Your Eyes 

JACKSON BROWNE- Tender Is The Night 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

THE HUMAN LEAGUE -Mirror Man 

ROMAN HOLLIDAY -Don't Try And Stop It 

KDWB -AM- Minneapolis 
(Lenin Patagi-P.D.) 

** BONNIE TYLER -Total Eclipse 0f The Heart ld 
** SPANDAU BALLET -True 4-2 

* AIR SUPPLY -Making Love Out Of Nothing At All 6.3 

* THE POLICE -King Of Pain 11.4 

* THE FIXX -One Thing Leads To Another 8.5 

STEVIE NICKS -If Anyone Falls 

ELO -The Stranger 

PRISM -I Don't Want To Want You 

KEYN -FM- Wichita 
(Don Pearman -M.D.) 

** AIR SUPPLY -Making Love Out Of Nothing At All 6-3 

** THE POLICE -King Of Pain 8-5 

* GEORGE BENSON -Lady Love Me 15 -8 

*STEVIE NICKS -If Anyone Falls 16-13 

* LIONEL RICHIE -All Night Long (All Night) 25 -15 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

MICHAEL JACKSON -P.Y.T. (Pretty Young Thing) 

BILLY JOEL -Uptown Girl 

MICHAEL STANLEY BAND -My Town 

ASIA -The Smile Has Left Your Eyes 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PEABO BRYSON / ROBERTA FLACK- Tonight I 

Celebrate My Love 

BOB SEGER -Old Time Rock & Roll 

KFYR -AM- Bismarck 
(Sid Hardt -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

** SPANDAU BALLET -True 3 -2 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 7 -3 

* SHEENA EASTON- Telefone (Long Distance Love 

Affair) I.4 
* PRINCE -Delirious I1-5 

UONEL RICHIE -All Night Long All Night) 

DAVID BOWIE- Modern Love 

ROD STEWART -What Am I Gonna Do 

RICK SPRINGFIELD -Souls 
PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KIM CARNES -Invisible Hands 

AC /DC -Guns For Hire 

KHTR- FM -St. Louis 
(Ed Scarborough -P.D.) 

** AIR SUPPLY- Making Love Out Of Nothing At All 7.2 

** THE FIXX -One Thing Leads To Another 10 -6 

* QUIET RIOT -Cum On Feel The Noise 14 -7 

* AGNETHA FALTSKOG -Can't Shake Loose 21 -14 

* STEVIE NICKS -If Anyone Falls 20.15 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOHN COUGAR MELLENCAMP -0rumblin Down 

LIONEL RICHIE -All Night Long (All Night) 

LOVERBOY -Queen Of The Broken Hearts 

SHEENA EASTON -Telefone (Long Distance Love Affair) 

THE MOTELS -Suddenly Last Summer 

KIOA -AM -Des Moines 
(Mike Judge -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 13.6 

** LIONEL RICHIE -All Night Long (All Night) 21 -7 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 8 -2 

* GEORGE BENSON -Lady Love Me 5 -3 

* THE COMMODORES-Only You 19 -14 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

CLIFF RICHARD -Never Say Die 

BILLY JOEL- Uptown Girl 

DEBORAH ALLEN -Baby I Lied 

MATTHEW WILDER -Break My Stride 

PETER ALLEN -Once Before I Go 

THE MOTELS- Suddenly Last Summer 

ALABAMA -ALady Down On Love 

JACKSON BROWNE- Tender Is The Night 

LANI HALL -Never Say Never Again 

DEBARGE -Time Will Reveal 

PAUL MC CARTNEY & MICHAEL JACKSON-Say, Say, 

Say 

KKLS -FM -Rapid City 
(Randy Sherwyn -P.D.) ** THE KINKS-Don't Forget To Dance 9 -5 

** MADNESS -It Must Be Love 14 -9 

* ROBERT PLANT -Big Log 18 -I1 
* STRAY CATS-(She's) Sexy + 1122 -17 

* THE MOTELS -Suddenly Last Summer 24 -1B 

QUIET RIOT -Cum On Feel The Noise 

JOHN COUGAR MELLENCAMP -0rumblin Down 

AGNETHA FALTSKOG -Can't Shake Loose 

BILLY JOEL -Uptown Girl 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

PETER SCHILLING -Major Tom (Coming Home) 

KMGK -FM -Des Moines 
(Michael Stone -M.0.) ** SPANDAU BALLET -True 2.1 

** THE POLICE -King Of Pain 3-2 

* AIR SUPPLY -Making Love Out Of Nothing At All 6 -4 

* LIONEL RICHIE -All Night Long (All Night) 16 -9 

* MADNESS -It Must Be Love 17 -10 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

KQKQ -FM -Omaha 
(Jay Taylor -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -I 

** THE POLICE -King Of Pain 2 -2 

* AIR SUPPLY -Making Love Out Of Nothing At All 5-3 

* THE FIXX -One Thing Leads To Another 10 -5 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The 13-7 

PAUL rMC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JACKSON BROWNE- Tender Is The Night 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

LOYERBOY -Queen 01 The Broken Hearts 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

QUIET RIOT -Cum On Feel The Noise 

KRNA -FM -Iowa City 
(Bart Goynshor -P.D.) 

** BONNIE TYLER -Total Eclipse 0f The Heart 4 -1 

**SPANDAU BALLET -True 2 -2 

* THE FIXX -One Thing Leads To Another 7 -4 

* THE TALKING HEADS -Burning Down The House 9.5 

* PRINCE -Delirious 13.7 

PAUL 
MC CARTNEY & MICHAEL JACKSON-Say, 

Say, 

DEF LEPPARD -Foolin' 
JACKSON BROWNE- Tender Is The Night 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOURNEY -Send Her My Love 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

LOVERBOY -Queen Of The Broken Hearts 

KSTP -FM (KS- 95) -St. Paul 
(Chuck Napp -M.D.) ** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 3 -1 ** BONNIE TYLER -Total Eclipse Of The Heart 5.2 

*SPANDAU BALLET -True 4.3 

* LIONEL RICHIE -All Night Long (All Night) 10 -4 

* NAKED EYES -Promises Promises 12 -7 

JACKSON BROWNE- Tender Is The Night 

DEBORAH ALLEN -Baby I Lied 

WCIL -FM- Carbondale 
(Tony Waitekus -P.D.) ** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 6-2 ** QUIET RIOT -Cum On Feel The Noise 1 -3 

* MEN AT WORK -Dr. Heckyl And Mr. live 11.14 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 32-15 

* PRINCE -Delirious 31 -16 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

LOVERBOY -Queen Of The Broken Hearts 

BILLY JOEL -Uptown Girl 

HUEY LEWIS AND THE NEWS -Heart And Soul 

NEW EDITION -Is This The End 

ELO -Four Little Diamonds 

ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

JOURNEY -Send Her My Love 

PAT BENATAR -Love Is A Battlefield 

WKAU- AM -FM- Appleton 
(Rich Allen -M.D.) ** THE POLICE -King Of Pain 3 -1 

** STRAY CATS-(She's) Sexy + 17 6 -4 

* MADNESS -It Must Be Love 17 -10 

* PRINCE -Delirious 20-13 

* ROD STEWART -What Am I Gonna Do 23 -18 

PAUL 

MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

JOBOXERS -Just Got Lucky 

ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

DAVID BOWIE- Modern love 

JACKSON BROWNE- Tender Is The Night 

ROMAN HOLLIDAY-Don't Try And Stop It 

THE POINTER SISTERS -I Need You 

WKTI -FM- Milwaukee 
(John Grant -M.D.) ** THE POLICE -King Of Pain 2.1 

** SPANDAU BALLET -True 4 -2 

* STEVIE NICKS -If Anyone Falls 8 -6 

* LIONEL RICHIE -All Night Long (All Night) 20-8 

* GEORGE BENSON -Lady Love Me 15 -10 

KENNY ROGERS WITH DOLLY PARTON- Islands In 

The 

JOHN COUGAR MELLENCAMP -0rumblin Down 

JOURNEY -Send Her My Love 

MICHAEL SEMBELLO- Automatic Man 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

DEF LEPPARD -Foolin' 
MICHAEL STANLEY BAND -My Town 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

WKZW -FM- Peoria 
(Mark Maloney -M.D.( 

** BONNIE TYLER -Total Eclipse Of The Heart 2 -I 
** THE POLICE -King Of Pain 3 -2 

* AIR SUPPLY -Making Love Out Of Nothing At All 5 -3 

* FRANK STALLONE -Far From Over 6 -4 

* THE FIXX -One Thing Leads To Another 8.7 

LOVERBOY -Queen Of The Broken Hearts 

THE MOTELS- Suddenly Last Summer 
PAT BENATAR -Love Is A Battlefield 

WLOL -FM- Minneapolis 
(Gregg Swedberg -M.D.) 

**SPANDAU BALLET -True 5.1 

** BRYAN ADAMS -This Time 10 -4 

* THE POLICE -King Of Pain 11 -5 

* AGNETHA FALTSKOG -Can't Shake Loose 22 -10 

* SHEENA EASTON- Telefone (Long Distance love 
25-14 

RICK SPRINGFIELD -Souls 

P 

AUS MC CARTNEY & MICHAEL JACKSON -Say, 

MICHAEL SEMBELLO -Automatic Man 

GLENN SHORROCK -Don t Girls Get Lonely 

ASIA -The Smile Has Left Your Eyes 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

WLS- AM- Chicago 
(Dave Denver -M.D.) ** QUIET RIOT -Cum On Feel The Noise 12.6 

* SPANDAU BALLET -True 25 -12 

* DEF LEPPARD -Foolin' 27.21 

KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 

BOB SEGER -Old Time Rock & Roll 

BRYAN ADAMS -This Time 

LOVERBOY -Queen Of The Broken Hearts 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WLS-FM--Chicago 
(Dave Denver -MA) ** QUIET RIOT -Cum On feel The Noise 12 -6 

** THE TALKING HEADS- Burning Down The House 

15 -8 

* SPANDAU BALLET -True 25 -12 

* THE FIXX -One Thing Leads To Another 18.15 

* DEF LEPPARD -Foolin 27 -21 

KENTGERS 
WITH DOLLY PARTON- Islands In 

The Stream 

PRINCE -Delirious 
BOB SEGER -Old Time Rock & Roll 

BRYAN ADAMS -This Time 

LOVERBOY -Queen Of The Broken Hearts 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WNAP -FM- Indianapolis 
(Larry Mago -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 2 -1 

**SPANDAU BALLET -True 3 -2 

* AIR SUPPLY -Making Love Out 01 Nothing At All 4 -3 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 5 -4 

* SHEENA EUSTON- Telefone (Long Distance Love 

Affair) 7 -5 

BILLY JOEL- Uptown Girl 

THE MOTELS -Suddenly Last Summer 

WRKR -FM- Racine 
(Pat Martin -P.D.) 

** DEF LEPPARD -Foolin' 3.1 

** QUIET RIOT -Cum On Feel The Noise 14.3 

* PRINCE -Delirious 10 -5 

* LIONEL RICHIE -All Night Long (All Night) 15 -8 

* SHEENA EASTON -Telefone (Long Distance Love 

22-16 A PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

THE HUMAN LEAGUE -Mirror Man 

BILLY JOEL- Uptown Girl 

BOB SEGER -04d Time Rock & Roll 

EDDIE AND THE CRUISERS -On The Dark Side 

GLENN SHORROCK -Dont Girls Get Lonely 

THE RUBINOOS -If I Had You Back 

THE ROMANTICS - Talking In Your Sleep 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

MANHATTAN TRANSFER -Spice Of Life 

KIM CARNES -Invisible Hands 

WSPT -FM- Stevens Point 
(Dianne Tracy -M.D.) 

** SPANDAU BALLET -True 7 -1 

** AIR SUPPLY- Making Love Out Of Nothing At All 4 -2 

* THE TALKING HEADS- Burning Down The House 9-5 

* ROBERT PUNT -Big Log 12 -7 

*SHEENA EASTON- Telefone (Long Distance Love 

19-9 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL AUSMC CARTNEY A MICHAEL JACKSON -Say, 

LIONEL RICHIE -All Night Long (All Night) 

BILLY JOEL- Uptown Girl 

AGNETHA FALTSKOG -Can't Shake Loose 

CULTURE CLUB-Church Of The Poisoned Mind 

MICHAEL SEMBELLO- Automatic Man 

QUIET RIOT -Cum On Feel The Noise 

WZEE -FM- Madison 
(Matt Hudson -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** MEN WITHOUT HATS -The Safety Dance 2 -2 

* THE TALKING HEADS -Burning Down The House 7 -3 

* DEF LEPPARD -Foolin 5-5 

* PRINCE -Delirious 16 -I1 
ROBERT PUNT -Big Log 

BILLY JOEL- Uptown Girl 

PETER SCHILLING -Major Tom (Coming Home) 

RUFUS AND CHAKA KHAN -Ain't Nobody 

QUIET RIOT -Cum On Feel The Noise 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

AIR SUPPLY -Making Love Out Of Nothing At All 

WZOK -FM- Rockford 
(Tim Fox -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 3 -1 

** AIR SUPPLY -Making Love Out Of Nothing At All 4 -2 

* ELTON JOHN -Kiss The Bride 7 -4 

* THE FIXX -0ne Thing Leads To Another I1 -6 

* SPANDAU BALLET -True 9 -5 

KENNY ROGERS WITH DOLLY PARTON- Islands In 

The 

JOAN IJETT AND THE BLACKHEARTS -Everyday 

People 

LOVERBOY -Queen Of The Broken Hearts 

MICHAEL STANLEY BAND -My Town 

DEF LEPPARD-Foolin' 

WZPL -FM- Indianapolis 
(Gary Hoffman -M.D.) 

** MEN WITHOUT HATS -The Safety Dance 4 -2 

** AIR SUPPLY- Making Love Out Of Nothing At All 6-4 

* THE POLICE -King Of Pain 10 -5 

* SPANDAU BALLET -True 9 -6 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 1307 

PAUL 

MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

ELVIS COSTELLO AND THE ATTRACTIONS - 
Everyday I Write The Book 

LIONEL RICHIE-All Night Long (All Night) 

PEABO BRYSON / ROBERTA FLACK- Tonight I 

Celebrate My Love 

THE HUMAN LEAGUE -Mirror Man 

DIONNE WARWICK AND LUTHER VANDROSS-How 

Many Times Can We Say Goodbye 

RUFUS AND CHAKA KHAN-Ain't Nobody 

MANHATTAN TRANSFER -Spice Of Life 

THE COMMODORES-Only You 

PETER SCHILLING -Major Tom (Coming Home) 

GLENN SHORROCK -Don't Girls Get Lonely 

ROMAN HOLLIDAY -Don't Try And Stop It 
JOHN COUGAR MELLENCAMP -Crumblin' Down 

ASIA -The Smile Has Left Your Eyes 

JAMES INGRAM -Party Animal 

JULUKA -Scatterlings Of Africa 

BETTE MIDLER- Favorite Waste Of Time 

KIM CARNES -Invisible Hands 

TIM FINN -Through The Years 

Northeast Region * PRIME MOVERS 

BONNIE TYLER -Total Eclipse Of The Heart 

(Columbia) 

LIONEL RICHIE -All Night Long (All Night) 

(Motown) 

SPANDAU BALLET -True (Chrysalis) 

TOP ADD ONS 

DIONNE WARWICK AND LUTHER VANDROSS- 

How Many Times Can We Say Goodbye 

(Arista) 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

(Epic) 

THE HUMAN LEAGUE -Mirror Man (A &M) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON- 

Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

(Rive /Mercury) 

ASIA -The Smile Has Left Your Eyes (Geffen) 

WACZ -AM- Bangor 
(Michael O'Hara -M.D.) 

** THE TALKING HEADS -Burning Down The House 

22.15 ** THE KINKS -Don't Forget To Dance 26-20 

* LOVERBOY -Queen Of The Broken Hearts 29.24 

* LIONEL RICHIE -All Night Long (All Night) 33 -26 

* QUIET RIOT -Cum On Feel The Noire 40 -31 

AGNETHA FALTSKOG-Can't Shake Loose 

BIG COUNTRY -In A Big Country 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

WBEN -FM- Buffalo 
(Roger Christian -M.D.) ** LIONEL RICHIE -All Night Long (All Night) 11.8 

** STEYIE NICKS -If Anyone Falls 16 -11 

* THE MOTELS -Suddenly Last Summer 17 -14 

* PAT BENATAR -Love Is A Battlefield 38 -15 

* THE MOODY BLUES -Sitting At The Wheel 25 -17 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOURNEY -Send Her My Love 

MICHAEL STANLEY BAND -My Town 

MICHAEL SEMBELLO- Automatic Man 

JACKSON BROWNE- Tender Is The Night 

THE HUMAN LEAGUE -Mirror Man 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

WBLI -FM -Long Island 
(Bill Terry-0.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

** AIR SUPPLY -Making Love Out Of Nothing At All 4 -2 

* THE POLICE -King Of Pain 6.3 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 12-6 

* LIONEL RICHIE -All Night Long (All Night) 28.18 

P yUL 
MC CARTNEY & MICHAEL JACKSON -Say, 

EURYTHMICS -Love Is A Stranger 

THE MOTELS -Suddenly Last Summer 

STEVIE NICKS -If Anyone Falls 

BILLY JOEL- Uptown Girl 

MICHAEL SEMBELLO- Automatic Man 

MANHATTAN TRANSFER -Spice Of Life 

WCAU -FM- Philadelphia 
(Glen Kalina -M.D.) ** THE TALKING HEADS- Burning Down The House 

19 -14 ** DAVID BOWIE- Modern Love 22 -15 

* THE MOTELS -Suddenly Last Summer 23 -16 

* BOB SEGER -Old Time Rock & Roll 38.29 

* DEF LEPPARD -Foolin' 40 -35 

ASIA -The Smile Has Left Your Eyes 

BRYAN ADAMS -This Time 

BILLY JOEL- Uptown Girl 

MATTHEW WILDER -Break My Stride 

JOBOXERS -lust Got Lucky 

THE TUBES -The Monkey Time 

QUARTERFUSH -Take Another Picture 

RUFUS AND CHAKA KHAN -Ain't Nobody 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

EURYTHMICS -Love Is A Stranger 

PAUL YOUNG- Wherever I Lay My Hat 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

WFEA -AM (13 FEA)- Manchester 
(Rick Ryder -M.D.) 

LIONEL RICHIE -All Night Long (All Night) 

STACY LATTISAW- Miracles 

THE FIXX -One Thing Leads To Another 

JACKSON BROWNE- Tender Is The Night 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

BOB SEGER -0Id Time Rock & Roll 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

BETTE MIDLER- favorite Waste Of Time 

WFLY -FM- Albany 
(Jack Lawrence -M.D.) 

JACKSON BROWNE- Tender Is The Night 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

STACY UTTISAW- Miracles 

BETTE MIDLER -Favorite Waste 01 Time 

PAUL YOUNG- Wherever I Lay My Hat 

JOHN COUGAR MELLENCAMP -0rumblin Down 

WGUY -FM- Bangor 
(Larry Clark -M.D.( 

** ELVIS COSTELLO AND THE ATTRACTIONS - 
Everyday I Write The Book 11.7 

** THE FIXX One Thing Leads To Another 13 -B 

* PRINCE -Delirious 15.11 

* AIR SUPPLY- Making Love Out Of Nothing At All 21.15 

* LIONEL RICHIE -All Night Long (All Night) 29.18 

BETTE MIDLER -Favorite Waste Of Time 

JOHN COUGAR MELLENCAMP -Crumblin Down 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

BILLY JOEL- Uptown Girl 

MATTHEW WILDER -Break My Stride 

JARREAU- Trouble In Paradise 

KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 

KLIQUE -Stop Doggie Me Around 

THE HUMAN LEAGUE -Mirror Man 

ASIA -The Smile Has Left Your Eyes 

ROBERT PALMER -Pride 
JENNIFER HOLLIDAY -I Am Love 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WHEB -FM- Portsmouth 
(Rick Dean -M.D.( ** THE POLICE -King Of Pain I.1 ** THE MOTELS-Suddenly Last Summer 6 -3 

* SPANDAU BALLET -True 11.4 

* NAKED EYES -Promises Promises 17.13 

* PRINCE-Delirious 21 -17 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL MC CARTNET & MICHAEL JACKSON -Say, 

Say, Say 

BILLY JOEL- Uptown Girl 

JACKSON BROWNE- Tender Is The Night 

THE ROMANTICS -Talking In Your Sleep 

QUARTERFUSH -Take Another Picture 

WHFM -FM- Rochester 
(Marc Cronin -M.D.) 

** THE TALKING HEADS -Burning Down The House 

2 -1 ** KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 9 -3 

* THE FIXX-One Thing Leads To Another 16 -5 

* THE POLICE -King Of Pain 14-8 

* PRINCE- Delirious 18-13 

JOHN COUGAR MELLENCAMP -Crumblin Down 

PAT BENATAR -Love Is A Battlefield 
MICHAEL SEMBELLO- Automatic Man 

THE HUMAN LEAGUE -Mirror Man 

MICHAEL STANLEY BAND -My Town 

HUEY LEWIS AND THE NEWS -Heart And Soul 

JOBOXERS -Just Got Lucky 

WIGY -FM -Bath 
(Scott Robbins -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

** ROBERT PUNT -Big Log 4-3 

* THE FIXX -One Thing Leads To Another 1 -5 

*STEVIE NICKS -If Anyone Falls 12 -9 

* THE MOTELS -Suddenly Last Summer 17.11 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

RICK SPRINGFIELD -Souls 
BILLY JOEL- Uptown Girl 

JOAN JETT AND THE BUCKHEARTS- Everyday 

People 

BOB SEGER -Old Time Rock & Roll 

KIM CARNES -Invisible Hands 

STACY UTTISAW- Miracles 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WKCI -FM (KC- 101) -New Haven 
(Stet Rybak -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** AIR SUPPLY -Making Love Out Of Nothing At All 2 -2 

* SPANDAU BALLET -True 3-3 

* LIONEL RICHIE -All Night Long (All Night) 11 -S 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 11.9 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

EURYTHMICS -Love Is A Stranger 

MEN AT WORK -Dr. Heckyl And Mr. Jive 

NAKED EYES- Promises Promises 

MICHAEL SEMBELLO-Automatic Man 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

KLIQUE -Stop Doggie Me Around 

QUIET RIOT -Cum On Feel The Noise 

WKFM -FM- Syracuse 
(John Carucci -P.D.( 

** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

** THE POLICE -King Of Pain 5 -4 

* THE TALKING HEADS -Burning Down The House 7.5 

* THE MOTELS -Suddenly Last Summer 20 -15 

* JOAN JETT AND THE BLACKHEARTS- Everyday 

Peoe 21-16 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL 

MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

HUEY LEWIS AND THE NEWS -Heart And Soul 

BILLY JOEL- Uptown Girl 

RUFUS AND CHAKA KHAN -Ain't Nobody 

THE HUMAN LEAGUE -Mirror Man 

ASIA -The Smile Has Lett Your Eyes 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

KIM CARNES- Invisible Hands 

BETTE MIDLER- Favorite Waste Of Time 

ROMAN HOLLIDAY -Don't Try And Stop It 

JENNIFER HOLLIDAY -I Am Love 

JULUKA -Scatterlings Of Africa 

WNBC -AM -New York City 
(Babette Stirland -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

** AIR SUPPLY -Making Love Out Of Nothing At All 4 -2 

(Continued on page 20) 
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NBC Rodio's Young Adult Network 

111 MOLLIES 
IN CONCERT 

Enjoy 90 of Rock 'n 

Roll's sweetest min- 

utes as original 
Hollies members Graham 
Nash, Allan Clarke, Bobby 

Elliott and Tony Hicks 

reunite. Recorded live in 

concert. Hear live versions 
of the songs that made 

the Hollies one of rock's 

most influential bands. 

"Bus Stop" 
"He Ain't Heavy (He's My 

Brother)" 
"Stop Stop Stop" 
"The Air That I Breathe" 

"Long Cool Woman (In A 

Black Dress)" 

Plus 
"If The Lights Go Out" 

"Stop In The Name Of Love" 

"Casualty" 

"Just One Look" 
From the Hollies' new LP 

"What Goes Around..." 
on Atlantic Records. 

The weekend of October 14 -16 

Produced exclusively 
for The Source 
by Starfleet Blair Inc. 

Sponsored, in part, 
by Budweiser and 
The U.S. Navy. 
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BiIIboard®SinIes Ro 
Based on station playlists through Tuesday (10/4/83) 

Ploylist Prime Movers * 
TM Ploylist Top Add Ons 

Continued from page 18 

* SPANDAU BALLET -True 5 -3 

* STACY LATTISAW- Miracles 10.6 

* SHEENA EASTON- Telefone (Long Distance Love 

Attain 12.7 

MEN AT WORK -0r. Heckyl And Mr. Jive 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, 

Say, Say 

THE POLICE -King Of Pain 

THE FIXX -One Thing Leads To Another 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

MANHATTAN TRANSFER -Spice Ot Life 

MADNESS -It Must Be Love 

AGNETHA FALTSKOG-Can t Shake Loose 

EURYTHMICS -Love Is A Stranger 

JARREAU- Trouble In Paradise 

WOKW -FM- Ithaca 
(Charlie Mitchell -M.D.) 

** DEF LEPPARD-Foolin' 11.7 ** MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

17-10 

* KANSAS -Fight Fire With Fire 15 -I1 

* LOVERBOY -Queen Of The Broken Hearts 25 -18 

* QUIET RIOT -Cum On Feel The Noise 33 -23 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

DAVID BOWIE- Modern Love 

GRAHAM PARKER -Life Gets Better 

MATTHEW WILDER -Break My Stride 

MICHAEL STANLEY BAND -My Town 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

JEFFREY OSBORNE -Stay With Me Tonight 

RUFUS AND CHAKA KHAN -Ain't Nobody 

DAVE EDMUNDS -Information 
EDDIE AND THE CRUISERS -On The Dark Side 

WPRO -FM- Providence 
(Tom Cuddy -M.D.) ** PRINCE -Delirious 14 -7 ** LIONEL RICHIE -All Night Long (All Night) 17.9 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 20.10 

* THE MOTELS -Suddenly Last Summer 23 -I8 
* BILLY JOEL- Uptown Girl 26 -20 

MEN AT WORK -Dr. Heckyl And Mr. live 
EURYTHMICS -Love Is A Stranger 

STACY LATTISAW- Miracles 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

MANHATTAN TRANSFER -Spice Of Life 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

ASIA -The Smile Has Left Your Eyes 

WPST -FM- Trenton 
(Tom Taylor -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 1.1 ** THE FIXX -One Thing Leads To Another 14.7 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 16 -9 

* LIONEL RICHIE -All Night Long (All Night) 20 -11 

* BILLY JOEL- Uptown Girl 32 -25 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Sa Say 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

PAT BENATAR -Love Is A Battlefield 

EDDIE AND THE CRUISERS -On The Dark Side 

TOMMY FARRAGHER -Look Out for Number One 

THE HUMAN LEAGUE -Mirror Man 

MICHAEL STANLEY BAND -My Town 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

ASIA -The Smile Has Left Your Eyes 

JOHN COUGAR MELLENCAMP -Crumblin Down 

THE POINTER SISTERS -I Need You 

PETER SCHILLING -Major Tom (Coming Home) 

WRCK -FM -Utica Rome 
(Jim Rietz -M.D.) 

** THE FIXX One Thing Leads To Another 5-3 

** QUIET RIOT -Cum On Feel The Noise 9 -5 

* STEVIE NICKS -If Anyone Falls 14-9 

* THE TALKING HEADS -Burning Down The House 

17 -12 

* GENESIS -Mama 23.17 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

ASIA -The Smile Has Left Your Eyes 

JACKSON BROWNE- Tender Is The Night 

QUARTERFLASH -Take Another Picture 

EURYTHMICS -Love Is A Stranger 

PETER SCHILLING -Major Tom (Coming Home) 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

KIM CARNES- Invisible Hands 

EDDIE AND THE CRUISERS -On The Dark Side 

JO JO ZEP- Lasing Game 

WROR -FM- Boston 
(Kay Berkowitz -M.D.) 

** SPANDAU BALLET -True 3 -1 

** AIR SUPPLY -Making Love Out Of Nothing At All 4 -3 

* BONNIE TYLER -Total Eclipse Of The Heart 9 -4 

* KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 10 -5 

* PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 8.6 

PAUL 
MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

BILLY JOEL- Uptown Girl 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

WSPK -FM (K- 104)- Poughkeepsie 
(Chris Leide-M R.) 

** THE MOTELS -Suddenly Last Summer 14-5 

** LIONEL RICHIE -All Night Long All Night) 19 -12 

* MEN AT WORK -Dr. Heckyl And Mr. Jive 25-19 

* MANHATTAN TRANSFER -Spice Of Lite 26 -20 

* THE S.O.S. BAND -lust Be Good To Me 27-22 

JACKSON BROWNE- Tender Is The Night 

THE HUMAN LEAGUE -Mirror Man 

MATTHEW WILDER -Break My Stride 

ROMAN HOLLIDAY -Don't Try And Stop It 

PAT BENATAR -Love Is A Battlefield 

THE POINTER SISTERS -I Need You 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

MICHAEL STANLEY BAND -My Town 

QUIET RIOT -Cum On Feel The Noise 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

ASIA -The Smile Has Left Your Eyes 

WIRY -AM- Albany 
(Bill Cahill -M.D.) 

** SPANDAU BALLET -True 10 -5 

** THE TALKING HEADS- Burning Down The House 

14 -6 

* QUIET RIOT -Cur On Feel The Nome 18 -12 

* THE FIXX One Thing Leads To Another 17 -13 

* PRINCE -Delirious 21 -15 

SURVIVOR -Caught In The Game 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

MICHAEL SEMBELLO- Automatic Man 

JACKSON BROWNE- Tender Is The Night 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

THE HUMAN LEAGUE -Mirror Man 

WONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

WTSN -AM -Dover 
(Jim Sebastian -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 2 -1 

** SPANDAU BALLET -True 3 -2 

* ROBERT PLANT -Big Log 12 -7 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 13 -8 

* THE FIXX -One Thing Leads To Another 14 -11 

BETTE MIDLER Favorite Waste Of Time 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

JACKSON BROWNE- Tender Is The Night 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

PAUL YOUNG- Wherever I Lay My Hat 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

PAT BENATAR -Love Is A Battlefield 

BIG COUNTRY -In A Big Country 

WXKS -FM- Boston 
(Jeni Donaghey -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

**SPANDAU BALLET -True 4 -2 

* THE FIXX -0ne Thing Leads To Another 7 -4 

* LIONEL RICHIE -All Night Long (All Night) 22 -15 

* DAVID BOWIE- Modern Love 27 -20 

PAUL 

MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOE "BEAN" ESPOSITO -Lady, Lady, Lady 

BOB SEGER-OId Time Rock & Roll 

QUIET RIOT -Cum On Feel The Noise 

PAT BENATAR -Love Is A Battlefield 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

THE HUMAN LEAGUE -Mirror Man 

BETTE MIDLER -Favorite Waste Of Time 

THE COMMODORES -Only You 

WXTU- FM- Philadelphia 
(Doug Welldon -M.D.) ** LIONEL RICHIE -All Night Long (All Night) 10 -5 

** JENNIFER HOLLIDAY -I Am Love 16 -8 

* THE TALKING HEADS- Burning Down The House 

18 -10 

* THE FIXX -One Thing Leads To Another 23 -11 

* THE MOTELS -Suddenly Last Summer 26 -17 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

KIM CARNES- Invisible Hands 

SKYY -Show Me The Way 

JEFFREY OSBORNE -Stay With Me Tonight 

THE S.O.S. BAND -Tell Me If You Still Care 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

DEBARGE -Time Will Reveal 

THE TUBES -The Monkey Time 

Mid -Atlantic Region 

* PRIME MOVERS 

SHEENA EASTON -Telefone (Long Distance Love 

Affair) (EMI- America) 

THE POLICE -King Of Pain (A &M) 

SPANDAU BALLET -True (Chrysalis) 

TOP ADD ONS 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

(Epic) 

MICHAEL STANLEY BAND -My Town (EMI - 

America) 

JACKSON BROWNE- Tender Is The Night 

(Asylum) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON- 

Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

(Riva /Mercury) 

ASIA -The Smile Has Left Your Eyes (Geffen) 

WAEB -AM- Allentown 
(Mike Chapman -M.D.) 

** SPANDAU BALLET -True 2 -1 

** NEW EDITION -Is This The End 5 -3 

* LIONEL RICHIE -All Night Long (All Night) 16 -5 

* MANHATTAN TRANSFER -Spice Of Life 19-10 

BONNIE TYLER -Total Eclipse Of The Heart 

NAKED EYES- Promises Promises 

DEBORAH ALLEN -Baby I Lied 

GLADYS KNIGHT AND THE PIPS-You're Number One 

DEBORAH ALLEN -Baby I Lied 

WBSB -FM- Baltimore 
(Jan Jefferies -M.O.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** AIR SUPPLY- Making Love Out Of Nothing At All 2-2 

* THE POLICE -King Of Pain 6 -4 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 10.7 

STACY LATTISAW- Miracles 

JACKSON BROWNE- Tender Is The Night 

JOURNEY -Send Her My Love 

NEW EDITION -Is This The End 

THE POINTER SISTERS -I Need You 

THE MOTELS- Suddenly Last Summer 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

ASIA -The Smile Has Left Your Eyes 

MICHAEL STANLEY BAND -My Town 

WCIR -FM- Beckley 
(Bob Spencer -M.D.) 

** AIR SUPPLY -Making Love Out Of Nothing At All l -1 

** SPANDAU BALLET -True 2-2 

* SHALAMAR -Dead Giveaway 4 -3 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 10 -4 

* THE FIXX -One Thing Leads To Another 13-6 

PRINCE -Delirious 
THE MOTELS- Suddenly Last Summer 

BILLY JOEL- Uptown Girl 

CARLY SIMON -You Know What To Do 

JOURNEY -Send Her My Love 

ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

CEE FARROW -Should I Love You 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

STACY LATTISAW- Miracles 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

ROMAN HOLLIDAY -Don't Try And Stop It 

WFBG -AM- Altoona 
(Tony Booth -M.D.) 

** JOAN JETT AND THE BLACKHEARTS- Everyday 

People 26-19 ** LIONEL RICHIE -All flight Long (All Night) 36-21 

* THE MOTELS -Suddenly Last Summer 31-22 

* PAT BENATAR -Love Is A Battlefield 34 -23 

* BILLY JOEL- Uptown Girl 38 -26 

ASIA -The Smile Has Left Your Eyes 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

BOB SEGER -0Id Time Rock & Roll 

QUIET RIOT -Cum On Feel The Noize 

EURYTHMICS -Love Is A Stranger 

MICHAEL S MBELLO- Automatic Man 

THE HUMAtILEAGUE- Mirror Man 

MICHAEL STANLEY BAND -My Town 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

JOBOXERS -Just Got Lucky 

JEFFREY OSBORNE -Stay With Me Tonight 

THE POINTER SISTERS -I Need You 

WKRZ-FM-Wilkes-Barre 
(Jim Rising -P.D.) ** SPANDAU BALLET -True 1.1 

** PETER SCHILLING -Major Tom (Coming Home) 

23 -14 

* JOAN JETT AND THE BLACKHEARTS- Everyday 

People 29 -16 * KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 30 -19 

* MICHAEL SEMBELLO- Automatic Man 34 -22 

LIONEL RICHIE -All Night Long (All Night) 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

THE ROMANTICS -Rock You Up 

EDDIE AND THE CRUISERS -On The Dark Side 

ASIA -The Smile Has Left Your Eyes 

EURYTHMICS -Love Is A Stranger 

MEN AT WORK -Dr. Heckyl And Mr. live 
MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

GLENN SHORROCKDon't Girls Get Lonely 

PAUL YOUNG- Wherever I Lay My Hat 

AXE -I Think You'll Remember Tonight 

RICK SPRINGFIELD -Souls 

STACY LATTISAW- Miracles 

MICHAEL STANLEY BAND -My Town 

WNVZ -FM- Norfolk 
(Steve Kelly -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

**SPANDAU BALLET -True 4 -2 

* THE POLICE -King Of Pain T -3 

* AIR SUPPLY -Making Love Out Of Nothing At All 5 -4 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 10 -7 

MICHAEL STANLEY BAND -My Town 

JACKSON BROWNE- Tender Is The Night 

LOVERBOY -Queen Of The Broken Hearts 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOBOXERS -Just Got Lucky 

MATTHEW WILDER -Break My Stride 

DEBORAH ALLEN -Baby I Lied 

WQXA -FM -York 
(Dan Steele -M.D.) ** PEABO BRYSON / ROBERTA FLACK -Tonight I 

Celebrate My Love 19.10 ** PRINCE -Delirious 20 -16 

* THE MOTELS -Suddenly Last Summer 21 -18 

* LIONEL RICHIE -All Night Long (All Night) 22 -19 

* ROD STEWART -What Am I Gonna Do 23 -20 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

THE HUMAN LEAGUE -Mirror Man 

HUEY LEWIS AND THE NEWS -Heart And Soul 

EURYTHMICS -Love Is A Stranger 

MICHAEL SEMBELLO- Automatic Man 

MATTHEW WILDER -Break My Stride 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

WRQX -FM- Washington 
(Mary Totem -M.D.) ** MEN WITHOUT HATS -The Safety Dance 2 -1 

** THE POLICE -King Of Pain 4-2 

* GEORGE BENSON -Lady Love Me 5-3 

* ROD STEWART -What Am I Gonna Do 14-12 

* THE S.O.S. BAND -lust Be Good To Me 15-13 

PRINCE -Delirious 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

AGNETHA FALTSKOG -Cant Shake Loose 

MICHAEL SEMBELLO- Automatic Man 

ELO -The Stranger 

WRVQ -FM- Richmond 
(Bob Lewis -M.D.) 

THE HUMAN LEAGUE- Mirror Man 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

THE TALKING HEADS -Burning Down The House 

DEF LEPPARD- Foolìn' 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

MADNESS -It Must Be Love 

NERBIE HANCOCK-Rockit 

DAVID BOWIE- Modern Love 

JEFFREY OSBORNE -Stay With Me Tonight 

WXI L -FM- Parkersburgh 
(Paul Demille -M.D.) 

** SHEENA EASTON -Telefone (Long Distance Love 

Affair) 3 -1 

** LIONEL RICHIE-All Night Long (All Night) 7-2 

* STYX -High Time 11 -3 

* HEART -How Can I Refuse 12 -5 

* LOVERBOY -Queen Of The Broken Hearts 13 -6 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

THE FOUR TOPS -I Just Cant Walk Away 

QUIET RIOT -Cum On Feel The Noise 

KANSAS -Fight Fire With Fire 

RICK SPRINGFIELD -Souls 

DAVE EDMUNDS -Information 
PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

MATTHEW WILDER -Break My Stride 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

JEFFREY OSBORNE -Stay With Me Tonight 

RUFUS AND CHAKA KHAN -Ain't Nobody 

EDDIE AND THE CRUISERS -0n The Dark Side 

DEBORAH ALLEN -Baby I Lied 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

ASIA -The Smile Has Left Your Eyes 

WXLK -FM- Roanoke 
(Don O' Shea -M.0.) 

** THE POLICE -King Of Pain 8 -3 

** AIR SUPPLY -Making Love Out Of Nothing At All 

15 -S 

*THE TALKING HEADS -Burning Down The House 

*PEABO BRYSON / ROBERTA FLACK -Tonight 

Celebrate My Love 22 -15 

* JOBOXERS -Just Got Lucky 26 -16 

ROMAN HOLLIDAY -Don't Try And Stop It 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

STEVIE NICKS -If Anyone Falls 

PAT BENATAR -Love Is A Battlefield 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WYCR -FM -York 
(J.J. Randolph -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 9.2 

* SPANDAU BALLET -True 10 -6 

* SHEENA EASTON- Telefone (Long Distance Love 

Affair) 16-8 

* BUTCH PATRICK -What Ever Happened To Eddie 33 -19 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, Say, 

Say 

DAVID BOWIE- Modern Love 

EURYTHMICS -Love Is A Stranger 

QUIET RIOT -Cum On Feel The Mize 
LIONEL RICHIE -All Night Long (All Night) 

JACKSON BROWNE- Tender Is The Night 

RUFUS AND CHAKA KHAN -Ain't Nobody 

BIG COUNTRY -In A Big Country 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

KIM CARNES -Invisible Hands 

CEE FARROW -Should I Love You 

WZYQ -FM- Frederick 
(Kemosabi Joe -M.D.) ** THE FIXX -One Thing Leads To Another I1-3 

** SHEENA EASTON -Telefone (Long Distance Love 

Affair) 25 -15 

* QUIET RIOT -Cum On Feel The Mize 24 -17 

* AGNETHA FALTSKOG -Can't Shake Loose 32 -20 

* JOAN JETT AND THE BLACKHEARTS- Everyday 

Peoe 34-24 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

ASIA -The Smile Has Left Your Eyes 

BIG DADDY -Eye 01 The Tiger 

JOURNEY -Send Her My Love 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

WAS (NOT WAS) -Smile 
MICHAEL JACKSON-P.Y.T. (Pretty Young Thing) 

Southeast Region 

* PRIME MOVERS 

LIONEL RICHIE -All Night Long (All Night) 

(Motown) 

KENNY ROGERS WITH DOLLY PARTON -Islands 

In The Stream (RCA) 

THE POLICE -King Of Pain (A &M) 

TOP ADD ONS 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

(Epic) 

MICHAEL SEMBELLO- Automatic Man (Warner 

Bros.) 

PAT BENATAR -Love Is A Battlefield (Chrysalis) 

BREAKOUTS 

PAUL McCARTNEY AND MICHAEL JACKSON- 

Say, Say, Say (Columbia) 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

(Riva /Mercury) 

ASIA -The Smile Has Left Your Eyes (Geffen) 

WAEV -FM- Savannah 
(Scott Rodgers -M.D.) 

** LIONEL RICHIE -AII Night Long (All Night) 13 -6 

** SHEENA EASTON -Telefone (Long Distance Love 

Affair) 12 -7 

* ROBERT PLANT -Big Log 15.11 

* AGNETHA FALTSKOG -Can't Shake Loose 19 -15 

* EURYTHMICS -Love Is A Stranger 26 -21 

KIM CARNES -Invisible Hands 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

BILLY JOEL- Uptown Girl 

JACKSON BROWNE- Tender Is The Night 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

JOBOXERS -lust Got Lucky 

JOE "BEAN" ESPOSITO -Lady, Lady, Lady 

ROMAN HOLLIDAY -Don't Try And Stop It 

THE MOTELS- Suddenly Last Summer 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

MICHAEL SEMBELLO- Automatic Man 

THE POINTER SISTERS -I Need You 

KLIQUE -Stop Doggiú Me Around 

WAN S -FM- Anderson /Greenville 
(Rod Metts -M.D.) ** THE TALKING HEADS -Burning Down The House 

10 -5 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 15.9 

* THE MOTELS -Suddenly Last Summer 18.12 

* STEVIE NICKS -If Anyone Falls 22 -15 

* HUEY LEWIS AND THE NEWS -Heart And Soul 28.22 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

DEF LEPPARD- Fooliú 

AGNETHA FALTSKOG -Can't Shake Loose 

MICHAEL SEMBELLO- Automatic Man 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

JACKSON BROWNE- Tender Is The Night 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

KIM CARNES -Invisible Hands 

WAXY- FM -Ft. Lauderdale 
(Kenny Lee -M.D.) 

** AIR SUPPLY -Making Love Out Of Nothing At All 1-1 

** BONNIE TYLER -Total Eclipse Of The Heart 3 -2 

* SPANDAU BALLET -True 7 -3 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 14.10 

* LIONEL RICHIE -Ali Night Long (All Night) 15 -12 

MANHATTAN TRANSFER -Spice Of Life 

SHEENA EASTON -Telefone (Long Distance Love 

Affair) 

WBBQ -FM- Augusta 
(Bruce Stevens -M.D.) ** THE POLICE -King Of Pain 15 -6 

** SHEENA EASTON -Telefone (Long Distance Love 

Affair) 17 -12 

* ROBERT PLANT -Big Log 18.13 

* THE FIXX -One Thing Leads To Another 19 -14 

* LIONEL RICHIE -All Night Long (All Night) 32-22 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 
Sa 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

QUIET RIOT -Cum On Feel The Nome 

MEN AT WORK -Dr. Heckyl And Mr. live 
MICHAEL SEMBELLO- Automatic Man 

KLIQUE -Stop Doggiú Me Around 

MANHATTAN TRANSFER -Spice Of Life 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOBOXERS -Just Got Lucky 

ASIA -The Smile Has Left Your Eyes 

PAUL YOUNG- Wherever I Lay My Hat 

WBCY -FM- Charlotte 
(Bob Kaghan -M.D.) 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 3 -I ** LIONEL RICHIE -All Night Long (All Night) 16-5 

* PRINCE -Delirious 9.7 

*PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 33 -22 

* BILLY JOEL- Uptown Girl 32 -24 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL SEMBELLO- Automatic Man 

HUEY LEWIS AND THE NEWS -Heart And Soul 

JOURNEY -Send Her My Love 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, Say, 

Say 

THE HUMAN LEAGUE -Mirror Man 

JOBOXERS -Just Got Lucky 

STACY LATTISAW- Miracles 

KIM CARNES -Invisible Hands 

WBJW -FM- Orlando 
(Terry Long -M. D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

** AIR SUPPLY- Making Love Out Of Nothing At All 4-3 

*SPANDAU BALLET -True 6-4 

* THE POLICE -King Of Pain 7.5 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 12 -8 

THE TALKING HEADS -Burning Down The House 

HUEY LEWIS AND THE NEWS -Heart And Soul 

MEN AT WORK -Dr. Heckyl And Mr. live 

AGNETHA FALTSKOG -Can't Shake Loose 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JACKSON BROWNE- Tender Is The Night 

WCGQ -FM- Columbus 
(Ralph Carol -M.D.) 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 1 -1 ** THE POLICE -King Of Pain 5 -2 

* AIR SUPPLY- Making Love Out Of Nothing At All 6 -3 

* THE TALKING HEADS- Burning Down The House 9 -4 

* PRINCE -Delirious 10 -5 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

MICHAEL SEMBELLO- Automatic Man 

HUEY LEWIS AND THE NEWS -Heart And Soul 

BILLY JOEL- Uptown Girl 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

JACKSON BROWNE- Tender Is The Night 

ASIA -The Smile Has Left Your Eyes 

PAT BENATAR -Love Is A Battlefield 

WDCG -FM- Durham 
(Randy Kabrich -M.D.) 

**KENNY ROGERS WITH DOLLY PARTON -Islands In 

The Stream 17 -2 

** LIONEL RICHIE-All Night Long (All Night) 21 -9 

* FRANK STALLONE -Far From Over 9 -7 

* STEVIE NICKS -If Anyone Falls 24 -22 

* ROD STEWART -What Am I Gonna Do 26-24 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

MEN AT WORK -Dr. Heckyl And Mr. Jive 

PRINCE -Delirious 
ELVIS COSTELLO AND THE ATTRACTIONS- Everyday 

I Write The Book 

THE MOTELS -Suddenly Last Summer 

MICHAEL SEMBELLU- Automatic Man 

STACY LATTISAW- Miracles 

PAT BENATAR -Love Is A Battlefield 

MICHAEL STANLEY BAND -My Town 

WFLB-AM-Fayetteville 
(Larry Canon -M.D.) ** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 7 -1 

** SHEENA EASTON -Telefone (Long Distance Love 

Affair) 10 -4 

* THE MOTELS -Suddenly Last Summer 14 -6 

* MARY JANE GIRLS -All Night Long 27.11 

* MEN AT WORK -Dr. Heckyl And Mr. live 32.11 

THE HUMAN LEAGUE- Mirror Man 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

BILLY JOEL- Uptown Girl 

DAVID BOWIE- Modern Love 

DEBORAH ALLEN -Baby I Lied 

KLIQUE -Stop Doggiú Me Around 

MATTHEW WILDER -Break My Stride 

THE COMMODORES -Only You 

DEBARGE -Time Will Reveal 

RICK SPRINGFIELD -Souls 

AXE -I Think You'll Remember Tonight 

GENESIS -Mama 

THE GAP BAND -Party Train 

WH HY -FM- Montgomery 
(Mark St. John -M.D.) 

** MEN WITHOUT HATS -The Safety Dance 3.2 

** THE POLICE -King Of Pain 7 -4 

* THE FIXX -One Thing Leads To Another 13 -6 

* SHEENA EASTON -Telefone (Long Distance Love 

Affair) 19.8 

* SPANDAU BALLET -True 11 -9 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, 

Say, 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

BILLY JOEL- Uptown Girl 

MANHATTAN TRANSFER -Spice Of Life 

PAT BENATAR -Love Is A Battlefield 

JACKSON BROWNE- Tender Is The Night 

KIM CARNES -Invisible Hands 

WHYI -FM -Miami 
(Frank Amadeo -M.D.) 

** HERBIE HANCOCK -Rockit 9 -5 

** LIONEL RICHIE -All Night Long (All Night) 11.8 

* SPANDAU BALLET -True 13 -11 

* QUIET RIOT -Cum On Feel The Noise 16 -13 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 22 -15 

PAUL 
L 

MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

CYBOTRON -Clear 

SHEENA EASTON- Telefone (Long Distance Love Affair) 

KLIQUE -Stop Doggiú Me Around 

MADONNA -Holiday 
JENNIFER HOLLIDAY -I Am Love 

PIA ZADORA -Rock It Out 

WINZ -FM -Miami 
(Mark Shands -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart 1 -1 

** LIONEL RICHIE -All Night Long (All Night) 2-2 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 16 -6 

* SPANDAU BALLET -True 9 -8 

* QUIET RIOT -Cum On Feel The Noize 21-9 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

JENNIFER HOLLIDAY -I Am Love 

010K JAMES -Bring The Freak Out 

WISE -AM- Asheville 
(John Stevens -M.D.) ** SPANDAU BALLET -True 4 -1 

** THE POLICE -King Of Pain 6 -3 

* THE TALKING HEADS- Burning Down The House 13 -7 

* THE MOTELS -Suddenly Last Summer 17 -12 

* THE FIXX One Thing Leads To Another 25 -13 

PAUL MC CABINET A MICHAEL JACKSON -Say, 

Say, 

PAT BENATAR -Love Is A Battlefield 

JACKSON BROWNE- Tender Is The Night 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

ASIA -The Smile Has Left Your Eyes 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

KIM CARNES- Invisible Hands 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JEFFREY OSBORNE -Stay With Me Tonight 

KLIQUE -Stop Doggiú Me Around 

WIVY -FM- Jacksonville 
(Dave Scott -M.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 3-1 

**KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 2 -2 

* PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 14 -10 

* LIONEL RICHIE -All Night Long (All Night) 1B -lI 
* THE COMMODORES -Only You 17 -13 

MATTHEW WILDER -Break My Stride 

LANI HALL -Never Say Never Again 

WIXV -FM- Savannah 
(J.P. Hunter -M.D.) 

** LIONEL RICHIE -All Night Long (All Night) 13 -7 

** HUEY LEWIS AND THE NEWS -Heart And Soul 

19 -13 

* THE MOTELS -Suddenly Last Summer 21-15 

* MATTHEW WILDER -Break My Stride 33 -20 

* PAT BENATAR -Love Is A Battlefield 34.22 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

PAUL MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

MEN AT WORK -Dr. Heckyl And Mr. live 

STACY LATTISAW- Miracles 

BILLY JOEL- Uptown Girl 

QUARTERFLASH -Take Another Picture 

THE ROMANTICS -Talking In Your Sleep 

CARLY SIMON -You Know What To Do 

ELTON JOHN -Kiss The Bride 

ASIA -The Smile Has Left Your Eyes 

EDDIE AND THE CRUISERS-On The Dark Side 

JEFFREY OSBORNE -Stay With Me Tonight 

RUFUS AND CHAKA KHAN -Ain't Nobody 

WJDX -AM- Jackson 
(Bill Crews -M.D.) 

**SPANDAU BALLET -True 4-2 ** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 6-3 

* LEE GREENWOOD-Somebody's Gonna Love You 12 -7 

* PRINCE -Delirious 22-12 

* LIONEL RICHIE -All Night Long (All Night) 26 -14 

PAUL 

MC CARTNEY & MICHAEL JACKSON -Say, 

Say, 

JOURNEY -Send Her My Love 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

RICK SPRINGFIELD -Souls 

WKRG -FM- Mobile 
(Scott Griffith-P.D.) ** BONNIE TYLER -Total Eclipse Of The Heart 1.1 

**SPANDAU BALLET -True 4 -2 

* KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 6-3 

* THE POLICE -King Of Pain 5.4 

* PAT BENATAR -Love Is A Battlefield 12 -7 

PAT BENATAR -Love Is A Battlefield 

PAUL 
MC CARTNEY & MICHAEL JACKSON -Say, 

Say, Say 

JOURNEY -Send Her My Love 

DEF LEPPARD- Feoliú 
JOHN COUGAR MELLENCAMP-Crumblin' Down 

JOBOXERS -Just Got Lucky 

WKXX -FM- Birmingham 
(Kevin McCarthy -M.D.) 

** KENNY ROGERS WITH DOLLY PARTON- Islands In 

The Stream 10 -5 ** SHEENA EASTON- Telefone (Long Distance Love 

Affair) 13 -6 

* PRINCE -Delirious 19 -10 

* STEVIE NICKS -If Anyone Falls 20-11 

* LIONEL RICHIE -All Night Long (All Night) 24 -13 

BILLY JOEL- Uptown Girl 

EURYTHMICS -Love Is A Stranger 

MICHAEL SEMBELLD- Automatic Man 

STACY LATTISAW- Miracles 

PAT BENATAR -Lave Is A Battlefield 

JOURNEY -Send Her My Love 

PAUL MC CARTNEY A MICHAEL JACKSON -Say, Say, 

Say 

KIM CARNES- Invisible Hands 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

THE POINTER SISTERS -I Need You 

WOKI -FM- Knoxville 
(Gary Adkins -M.D.) 

** BONNIE TYLER -Total Eclipse Of The Heart I -1 

** SPANDAU BALLET -True 8 -2 

* THE POLICE -King Of Pain 10 -3 

* DEF LEPPARD- Fooliú 26 -11 

* JOAN JETT AND THE BLACKHEARTS- Everyday 

People 35 -25 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

ROMAN HOLLIDAY -Don't Try And Stop It 

PETER SCHILLING -Major Tom (Coming Home) 

PAT BENATAR -Love Is A Battlefield 

BOB SEGER -0Id Time Rock & Roll 

THE HUMAN LEAGUE -Mirror Man 

JOBOXERS -Just Got Lucky 

STACY LATTISAW- Miracles 

MANHATTAN TRANSFER -Spice 01 Life 

BILLY JOEL- Uptown Girl 

JOURNEY -Send Her My Love 

MICHAEL SEMBELLO- Automatic Man 

KLIQUE -Stop Doggiú Me Around 

THE COMMODORES-Only You 

THE TUBES -The Monkey Time 

WILLIE NELSON WITH WAYLON JENNINGS -Take It 

To The Limit 

GLENN SHORROCK -Don't Girls Get Lonely 

MICHAEL STANLEY BAND -My Town 

RUFUS AND CHAKA KHAN -Amt Nobody 

QUARTERFLASH -Take Another Picture 
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...joined by Jeh Beck, Jimmy Page, Stevie Winwood, Rolling stones' Bill Wyman and Charlie Watts, Kenny Jones, Andy 
Fairweather Low and more to form the ultimate supergroup- unquestionably the most impressive array of legendary 
British rock talent ever assembled on one stage. And Westwood One got it live and exclusively for radio. The benefit 
performance for Ronnie Lane before a S.R.O. audience at London's Royal Albert Hall last week was recorded by 
super -producer Glyn Johns for broadcast by Westwood One affiliates later this year. Don't miss this once -in -a- lifetime 
concert event... exclusively from Westwood One. For the biggest events in radio, it's Westwood One... and only! 

America's number one producer of nationally sponsored radio programs, concerts and specials 

www.americanradiohistory.com
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Radio 
Dee Crack Angers KIX-106 Listeners 

By BILL HOLLAND 
WASHINGTON -Gary Dee, who 

came to town last week with a $2 mil- 
lion, two -year, two -option deal to 
handle the morning drive shift at 
KIX -106 (Billboard, Oct. 8), angered 

first- morning listeners on Oct. 3 with 
what many say was an insulting re- 
mark about the skin color of the wife 
of Washington's black mayor, Mar- 
ion Barry. 

During his first show, in which 

chat and phone calls were used to 
"get people going," as KIX promo- 
tion director Pat Jones put it, Dee be- 
gan talking about a photo in the 
newspaper of the mayor and his wife, 
Effie Barry. The mayor had just end- 

ed a week -long stay in the hospital 
for chest pains. Mrs. Barry is a light - 
skinned black woman. 

According to listeners, the contro- 
versial former Cleveland jock then 
said, "But seriously, folks, she could 
pass for white." 

KIX's Pat Jones says that the sta- 
(Continued on opposite page) 

% 

o 

o 
o 

% 

% 

o 
o 
o 
o 
o 

o 
o 
o i 
o 
o 

% 

o 
o 
o 
o 

o 
o 
o 

o 

MUSIC IN THE 
BIG APPLE! 

Join us for the music industry event of the year and spend 
an unforgettable weekend in New York City!! 

Register Now! 

MUSIC MARATHON '83 
The Third Annual CMJ Progreulve Media Convention 

Presented by CMJ and the New Music Report 

Plus 
"The First Annual New 

Music Awards Ceremony and Showcase" 
Co- sponsored 

by Miller High Life, and 
Atlantic, A &M /I.R.S., Chrysalis 

EMI, Rocshire, and 
Warner Bros. Records and 

More to be Announced. 
October 20 

The Roxy Club 
New York City 

EMI Records hosts a party in celebration of the world 
premiere video of Kate Bush live at London's 
Hammersmith Odeon, October 22, Danceteria, New 
York City. 

Panel Topics Include: 
The Evolution of Contemporary Music 
Radio 
ASR/Successfully Marketing the 
New and Developing Artist 
New Music Marketing and Promotion 
Albur Radio Promotion 
Video Comes of Age 
Independent Labels 
The Musician Panel 

Artist Management 
Reggae, Jazz and Non -Rock Music 
College Media Marketing and 
Promotion 
College and Progressive Radio 
Programming 
News and Public Affairs 
The Music Industry- Looking Ahead 
Careers In The Music Industry 

October 20 -22 
New York Sheraton Hotel 

YES! Sign me up for this year's MUSIC MARATHON' 13. The enclosed check or money order made payable to CMI Media is 

for S to include: 

Delegates @ 545 /person (thru Oct. 15) 

Delegates @ S50 /person (after October 15 and at the door) 

Exhibition Tables: small @ $450; 

For information on hospitality suites contact Joanne Abbot Green at CMI 516- 248-9600. 

For information about MUSIC MARATHON '83 special travel arrangements. rates and hotel accomodations call Pan Am at 1- 800 -327 -8670 

In Florida call 1- 800-432 -2533 or call Tempo Trips direct at 516-921 -6161. In all calls mention convention code 13135 for your special distant. 

® PAN AM -The Official Carrlar of Music Merathon'83- guarantees $$ off the lowest available fares to all delegates. 

large @ $750 (both include admission fa two people) 

NAME COMPANY 

ADDRESS CITY 

STATE ZIP 

Mail to MUSIC MARATHON 13, c/o CMI Media, 185 Willis Ave., Lower Level, Mineola, NY 11501 

For more information: 516.248 -9600 

án in this vital music irdiatry event, drawing representatives from scorre of conpaies-oumrercial and college, new music. AOR, CHA and rhythm radio. major and 

independent record labds. artists. retailers. ioumahsts, video tares. booking agents, manure concert promotes, dub DJ's ahi more. 1Er 0011 NI NEMO ENID! 
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DON'T BE LEFT OUT! 

LYeserHis_ 
HITS FROM BILLBOARD 10 AND 

20 YEARS AGO THIS WEEK 

POP SINGLES -10 Years Ago 
1. Half- Breed, Cher, MCA 
2. Ramblin' Man, Allman Brothers Band, 

Capricorn 
3. Let's Get It On, Marvin Gaye, Tamla 
4. Higher Ground, Stevie Wonder, Tamla 
5. Angie, Rolling Stones, Rolling Stones 
6. Who's That Lady, Isley Brothers, T -Neck 
7. Loves Me Like A Rock, Paul Simon, 

Columbia 
8. Midnight Train To Georgia, Gladys 

Knight & the Pips, Buddah 
9. Keep On Truckin', Eddie Kendricks, 

Tamla 
10. We're An American Band, Grand Funk, 

Capitol 

POP SINGLES -20 Years Ago 
1. Sugar Shack, Jimmy Gilmer & the 

Fireballs, Dot 
2. Be My Baby, Ronettes, Philles 
3. Blue Velvet, Bobby Vinton, Epic 
4. Cry Baby, Garnet Mimms & the Enchanters, 

United Artists 
5. Sally, Go 'Round the Roses, Jaynettes, 

Tuff 
6. Busted, Ray Charles, ABC -Paramount 
7. My Boyfriend's Back, Angels, Smash 
8. Mean Woman Blues, Roy Orbinson, 

Monument 
9. Heat Wave, Martha & the Vandellas, Gordy 

10. Donna The Prima Donna, Dion DiMuci, 
Columbia 

TOP LPs -10 Years Ago 
1. Goats Head Soup, Rolling Stones, Rolling 

Stones 
2. Brothers & Sisters, Allman Brothers Band, 

Capricorn 
3. Let's Get It On, Marvin Gaye, Tamla 
4. Los Cochinos, Cheech & Chong, Ode 
5. Innervisions, Stevie Wonder, Tamla 
6. We're An American Band, Grand Funk, 

Capitol 
7. Deliver The Word, War, United Artists 
8. Killing Me Softly, Roberta Flack, Atlantic 
9. Long Hard Climb, Helen Reddy, Capitol 

10. The Smoker You Drink The Player You 
Get, Joe Walsh, Dunhill 

TOP LPs -20 Years Ago 
1. My Son, The Nut, Allan Sherman, Warner 

Bros. 
2. Ingredients In A Recipe For Soul, Ray 

Charles. ABC -Paramount 
3. Trini Lopez At PJ's, Reprise 
4. Bye Bye Birdie, Soundtrack, RCA Victor 
5. Peter, Paul & Mary, Warner Bros. 
6. The James Brown Show, King 
7. Moving, Peter, Paul & Mary, Warner Bros. 
8. Shut Down, Various Artists, Capitol 
9. Elvis' Golden Records, Vol. 3, RCA 

Victor 
10. West Side Story, Soundtrack, Columbia 

COUNTRY SINGLES -10 Years Ago 
1. Ridin' My Thumb To Mexico, Johnny 

Rodriguez, Mercury 
2. Kid Stuff, Barbara Fairchild, Columbia 
3. You've Never Been This Far, Conway 

Twitty, MCA 

4. You're The Best Thing That's 
Happened To Me, Ray Price, Columbia 

5. Rednecks, White Socks & Blue Ribbon 
Beer, Johnny Russell, RCA 

6. Sunday Sunrise, Brenda Lee, MCA 
7. The Midnight Oil, Barbara Mandrell, 

Columbia 
8. We're Gonna Hold On, George Jones & 

Tammy Wynette, Epic 
9. Don't Give Up On Me, Jerry Wallace, 

MCA 
10. Sawmill, Mel Tillis. MGM 

SOUL SINGLES -10 Years Ago 
1. Keep On Truckin', Eddie Kendricks, 

Tamla 
2. Midnight Train To Georgia, Gladys 

Knight & the Pips, Buddah 
3. Get It Together, Jackson 5, Motown 
4. Hurts So Good, Millie Jackson, Spring 
5. Higher Ground, Stevie Wonder, Tamla 
6. Hey Girl (I Like Your Style), 

Temptations, Gordy 
7. Let's Get It On, Marvin Gaye, Tamla 
8. Sexy, Sexy, Sexy/Theme From 

"Slaughter," James Brown, Polydor 
9. Never Let You Go, Bloodstone, London 

10. Funky Stuff, Kool & the Gang, De -Lite 

www.americanradiohistory.com
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By BILL HOLLAND 
For the first time in recent history, 

the President has called his FCC 
chief to the Oval Office to talk over 
upcoming policy decisions. 

FCC Chairman Mark Fowler was 
called to a White House meeting with 
President Reagan Sept. 28 to discuss 
Commission proposals to relax rules 
governing network finance and syn- 
dication. The tv networks are cur- 
rently barred from owning programs 
and syndicating them, and the Holly- 
wood film production community is 

up in arms about the deregulation 
proposal, saying the networks would 
gobble up the field. 

Sources say that the President 
didn't voice his views- although 
Hollywood lobbyists say Reagan 
sides with them -and that the meet- 
ing was more of a briefing. 

* * * 
The National Black Media Coali- 

tion (NBMC) celebrated its 10th an- 
niversary at a three -day conference 
last week at the Hyatt Regency here, 
with more than 1,500 in attendance. 
Among the speakers: Rep. Tim 
Wirth (D- Colo.), chairman of the 
House telecommunications subcom- 
mittee, and FCC Commissioner Hen- 
ry Rivera, who gave his support at 
the Thursday luncheon to a proposed 
tax bill in the House, H.R. 2331, that 
would extend and increase the tax 
certificate benefits offered to owners 
selling used telecommunications 
equipment to minorities. 

And now, the "Well, excuuuuse 
me!" item of the week: The FCC, in a 
fit of fiscal pique, issued an irritable 
statement before the Oct. 1 weekend 
Congress was to act on the continu- 
ing resolution for funding govern- 
ment agencies. It said that unless 
Congress got on the ball, the FCC 
"WILL NOT" (the Commission's 
caps) "release any official ruling 
... accept any pleading ... process 
any authorization ... initiate any in- 
quiry ..." etc. The FCC has almost 
gone broke for three years in a row, 
and actually shut down for a day and 
a half on Nov. 23, 1981. This time, 
however, the Congress came 
through. 

* * * 
The FCC and the U.S. Appeals 

Court have dismissed a last- minute 
petition by Cosmopolitan Broadcast- 
ing, owners of WHBI in Newark, 
that charged that a Commission ad- 
ministrative law judge was guilty of 
misconduct in the WHBI renewal 
case in 1974. 

WHBI lost that case, and the Su- 

preme Court also refused to hear an 

Listeners Object 
To Dee Remark 

Continued from opposite page 
tion received calls objecting to the re- 
mark both Monday and Tuesday, 
some calling to complain about the 
"new trashy- mouthed guy." Jones 
explains that Dee's approach is "to 
say something, put it out there, and 
then let people call up and tell him 
what they think," and adds that the 
jock "did not apologize -he's not go- 
ing to." 

However, Jones adds that general 
manager Bill Sherard, taking "a neu- 
tral position," spoke to Dee and told 
him "what he said was not appropri- 
ate." Jones herself, when questioned 
if she thought the remark was "un- 
fortunate," replied: "I don't know." 

In the meantime, the Mayor's of- 
fice has received calls about the re- 
mark, and has sent a letter to the sta- 
tion asking for a transcript. 

The Federal Communications 
Commission also received calls about 
the incident, according to complaints 
division chief Albert Baxter. "We got 
some calls from some people who 
were terribly, terribly upset," he says. 

Washin9lon Roundup 
appeal. The FCC says that the inter- 
im operator, Global Broadcasting, is 
now running WHBI as of Oct. I. 

* * * 
The FCC has reversed an October, 

1982 review board decision denying 
the renewal of licenses of Gross Tele- 
casting's radio and tv stations in Lan- 
sing, Mich. 

The Commission concluded that 
Gross was qualified to remain a li- 

censee and denied the American Civ- 
il Liberties Union (ACLU) a review. 
The ACLU had charged that all 

three stations had "clipped" tv net- 
work news. Affected in the reversal 
are WJIM- AM -FM; both were given 
full -term renewals. 

* ** 
The FCC and the Department of 

Commerce have signed a memoran- 
dum of agreement to coordinate the 
efforts of both in fostering participa- 
tion and ownership by the minority 
business community in the broadcast 
and telecommunications industry. 
And in another joint pact, RKO Ra- 

dio and the League of Women Voters 
have announced a campaign to regis- 
ter young voters in 1984. Noting that 
young voters' sign -ups are "distress- 
ingly low," RKO and the League are 
scheduling radio programming, 
PSAs, talk shows and documentaries 
that will appeal to the 18- 34- year -old 
potential voters. 

You're looting at a man who could use some good news. 

The newAP Network News. 
As Program Director: your job 

is to get and keep listeners. To do 
that you need good strategy, deter- 
mination and the best tools to 
work with. 

At AP Network News, we want 
to help. That's why we're generating 
an additional 24 dynamic, drive - 
time news updates each day. All free 
of commercial clearances. 

A two- minute NewsWatch 
highlights breaking news at the 
bottom of the hour. Our 60 second 
NewsMinute features the top stories 
at two minutes before the hour, 

We've added these reports to our 
schedule of hourly newscasts, 
already available in 21/2 and five 
minute versions. 

Our new reports are short, and 
they're jammed with reliable infor- 
mation. You'd expect that from AP. 

What's more, they add un- 
matched flexibility to your overall 
programming. 

And AP Network News actually 
helps you keep listeners tuned to 
your station while keeping them 
tuned -in to the world. 

There's more. AP Network 

News has expanded its feature pro- 
gramming, from consumer affairs to 
computer news. It's information 
programming you and your 
audience will enjoy. 

Best of all, our increased service 
comes without an increase in cost. 

So, if you can use some good 
news in your ratings battle, call 
Glenn Serafin at (212) 621 -1511 for 
more information and our latest 
demo tape. He'll explain how AP 
means good news for your lis- 

Ateners -and good news for r you at ratings time. 

Associated Press Broadcast Services. Without a doubt. 

23 

www.americanradiohistory.com

www.americanradiohistory.com


24 

Billboard R, 
Survey For Week Ending 10/15/83 

Rock Albums & lop Tocks 
c Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted; in any form or by any means, electronic, mechanical. 
photocopying, recording. or otherwise, without the prior written permission of the publisher. 
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Rock Albums 
ARTIST -Title, Label 

THE POLICE -Synchronicity, A &M 
WEEKS 
AT nl 

15 

2 13 ROBERT PLANT -The Principle Of Moments, 
EsPeranza /Atlantic 

4 7 THE MOODY BLUES -The Present, Threshold 

7 14 JACKSON BROWNE- Lawyers In Love, Asylum 

5 10 HEART -Passionworks, Epic 

12 4 PAT BENATAR -Live From Earth, Chrysalis 

6 6 THE MOTELS -Little Robbers, Capitol 

3 10 ASIA -Alpha, Geffen 

13 4 HUEY LEWIS AND THE NEWS- Sports, Chrysalis 

10 5 GENESIS -Mama, Atlantic (12 inch) 

8 6 BIG COUNTRY -The Crossing, Mercury 

11 6 RAINBOW -Bent Out Of Shape, Mercury 

9 11 KANSAS -Drastic Measures, CBS 

14 17 STEVIE NICKS -The Wild Heart, Modern 

22 4 THE ROMANTICS -In Heat, Nemperor 

16 6 MICHAEL STANLEY BAND -You Can't Fight 
Fashion, EMI America 

18 24 QUIET RIOT -Metal Health, Pasha 

20 6 PETER SCHILLING -Error In The System, Elektra 

15 7 AC /DC -Flick Of The Switch, Atlantic 

JOHN COUGAR MELLENCAMP -Uh -Huh, 
Riva /Mercury 

23 3 ALDO NOVA- Subject, Portrait 

19 17 TALKING HEADS -Speaking In Tongues, Sire 

21 22 THE FIXX -Reach The Beach, MCA 

17 11 STRAY CATS -Rant N' Rave With The Stray 
Cats, EMI -America 

25 17 LOVERBOY -Keep It Up, Columbia 

24 5 THE KINKS -State Of Confusion, Arista 

31 5 DOKKEN- Breaking The Chains, Elektra 

39 2 SURVIVOR- Caught In The Game, Scotti Bros. 

29 38 DEF LEPPARD- Pyromania, Mercury 

32 4 CHEAP TRICK -Next Position Please, Epic 

28 13 DIO -Holy Diver, Warner Bros. 

27 9 DANNY SPANOS- Passion In The Dark, Pasha 

26 10 ELVIS COSTELLO -Punch The Clock, Columbia 

33 6 HELIX -No Rest For The Wicked, Capitol 

49 2 KISS -Lick It Up, Mercury 

30 10 BILLY JOEL -An Innocent Man, Columbia 

43 3 SOUNDTRACK- Mike's Murder, A &M 

SAGA -Heads Or Tales, Epic 

37 2 THE PAYOLA$- Hammer On A Drum, A &M 

47 2 BOYS BRIGADE -Boys Brigade, Capitol 

34 4 Y &T -Mean Streak, A &M 

SPANDAU BALLET -True, Chrysalis 

DAVID BOWIE -Let's Dance, EMI -America 

48 2 AGNETHA FALTSKOG -Wrap Your Arms Around 
Me, Polydor 

35 8 GRAHAM PARKER -The Real Macaw, Arista 

40 6 ERIC MARTIN BAND -Sucker For A Pretty Face, 
Elektra 

36 6 BONNIE TYLER- Faster Than The Speed Of 
Night, Columbia 

45 3 BILLY IDOL -Billy Idol, Chrysalis 

JOAN JETT AND THE BLACKHEARTS -Album, 
Blackheart /MCA 

TAXXI- Foreign Tongue, Fantasy 

Top Adds 

JOHN COUGAR MELLENCAMP -Crumblin' Down, 
Riva /Mercury (45) 

SAGA -The Flier, Epic (45) 

PAUL McCARTNEY AND MICHAEL JACKSON -Say Say Say, 
Columbia (12 Inch) 

TOMMY TUTONE- National Emotion, Columbia 

SURVIVOR- Caught In The Game, Scotti Bros. 

WAS (NOT WAS) -Born To Laugh At Tornadoes, Geffen 

PAT BENATAR -Live From Earth, Chrysalis 

IRON MAIDEN -Piece Of Mind, Capitol 

PAUL KANTNER -The Planet Earth Rock And Roll Band, 
RCA 

HUEY LEWIS AND THE NEWS -Sports Chr salis 

A compilation of Rock Radio Airplay as indicated by the nation's leading Albunl oriented and Top Track stations. 
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Top Tracks 
ARTIST -Title, Label 

THE MOTELS -Suddenly Last Summer, 
Capitol 

WEEKS 
ATZ 1 

RAINBOW- Street Of Dreams, Polydor 

PAT BENATAR -Love Is A Battlefield, Chrysalis 

HEART -How Can I Refuse, Epic 

THE POLICE -King Of Pain, A &M 

THE MOODY BLUES -Sitting At The Wheel, 
Threshold 

13 2 HUEY LEWIS AND THE NEWS -Heart And Soul, 
Chrysalis 

STEVIE NICKS -If Anyone Falls, Modern 

JACKSON BROWNE -For A Rocker, Asylum 

GENESIS -Mama, Atlantic 

ROBERT PLANT -Big Log, EsPeranza /Atlantic 

ASIA -The Heat Goes On, Geffen 

BIG COUNTRY -In A Big Country, Mercury 

ROBERT PLANT -In The Mood, 
EsPeranza /Atlantic 

10 10 KANSAS -Fight Fire With Fire, Epic 

26 3 THE KINKS -Don't Forget To Dance, Arista 

22 20 THE FIXX -One Thing Leads To Another, MCA 

38 15 DEF LEPPARD -Foolin', Mercury 

15 13 TALKING HEADS -Burning Down The House, 
Sire 

14 8 DIO- Rainbow In The Dark, Warner Bros. 

29 4 MICHAEL STANLEY BAND -My Town, EMI - 
America 

16 13 ROBERT PLANT -Other Arms, 
EsPeranza /Atlantic 

20 10 THE STRAY CATS -(She's) Sexy + 17, EMI 
America 

24 9 ASIA -True Colors, Geffen 

25 5 QUIET RIOT -Cum On Feel The Noize, Pasha 

31 15 THE POLICE -Wrapped Around Your Finger, A &M 

28 4 PETER SCHILLING -Major Tom (Coming Home), 
Elektra 

23 11 ASIA -Don't Cry, Geffen 

27 7 AC /DC -Flick Of The Switch, Atlantic 

56 5 HELIX -Heavy Metal Love, Capitol 

39 3 BILLY JOEL- Uptown Girl, Columbia 

HEW JOHN COUGAR MELLENCAMP -Crumblin' Down 
Riva /Mercury 

THE ROMANTICS -Talking In your Sleep, 
Nemperor 

SPANDAU BALLET -True, Chrysalis 

30 2 GENESIS -It's Gonna Get Better, Atlantic 

21 8 DANNY SPANOS -Hot Cherie, Epic 

42 2 ALDO NOVA- Monkey On Your Back, Portrait 

44 20 THE POLICE -Every Breath You Take, A &M 

17 14 THE POLICE -Synchronicity II, A &M 

33 10 BRYAN ADAMS -This Time, A &M 

DOKKEN- Breaking The Chains, Elektra 

DEF LEPPARD- Action, Not Words, Mercury 

TRY DEF LEPPARD -Billy's Got A Gun Mercury NEW EN 

HEW ENTRY ROBERT PLANT- Horizontal Departure, Atlantic 

46 8 THE ANIMALS -The Night, I.R.S. 

47 6 BONNIE TYLER -Total Eclipse Of The Heart, 
Columbia 

48 5 DEF LEPPARD -Comin' Under Fire, Mercury 

50 24 DAVID BOWIE- Modern Love, EMI America 

52 15 JACKSON BROWNE- Lawyers In Love, Asylum 

32 12 LOVERBOY -Queen Of The Broken Hearts, 
Columbia 

45 11 BILLY JOEL -Tell Her About It, Columbia 

54 7 JACKSON BROWNE -Cut It Away, Asylum 

35 6 QUIET RIOT -Slick Black Cadillac, Pasha /Epic 

53 14 LOVERBOY- Strike Zone, Columbia 

36 5 SHOOTING STAR -Straight Ahead, Virgin /Epic 

43 2 HEART -Sleep Alone, Epic 

37 4 AC /DC -Guns For Hire, Atlantic 

40 2 DIO -Holy Diver, Warner Bros. 

41 2 TAXXI -Maybe Someday, Fantasy 

34 8 MEN WITHOUT HATS -The Safety Dance, 
Backstreet 
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Radio 
New On The ChartsI 

T-BONE BURNETT 

One of rock's few devout Christians, T -Bone Burnett may not be seeing dollar 
signs over the charting of his Warner Bros. LP, "Proof Through The Night," 
which moves up to 188 on the Top LPs & Tape chart. But he must agree that 
after two critically acclaimed LPs, the time is ripe to spread his folksy, message 
music to a broader audience. The 11 commentaries on this LP pick on the cur- 
rent state of humanity without being overbearing and sport a notable cast of 
musicians including Pete Townshend, Ry Cooder and Richard Thompson. 

A native of Fort Worth, Burnett first came to public attention while touring 
with Bob Dylan and the Rolling Thunder Revue. From there he formed the 
Alpha Band with former Revue members David Mansfield and Stephen Soles. 
Burnett's first solo effort, 1980's "Truth Decay," and the 1982 followup "Trap 
Door" made him a critic's darling, although neither charted. 

In addition to producing his own LP, Burnett has been moonlighting with 
Leo Kottke and Los Lobos, producing their latest LPs. Current plans include an 
American tour with a video in the wings. 

For more information, contact Nancy Clark, 211 20th St., Santa Monica, 
Calif 90402; (213) 394 -0245. 

LYDIA MURDOCK 

With many groups cashing in on 
Michael Jackson's sound, Lydia 
Murdock (aka Billie Jean) is cashing 
in on a piece, she claims, of the man 
himself. Murdock's Team debut "Su- 
perstar," a clever response to Jack- 
son's "Billie Jean," has at least con- 
vinced the Black Singles chart, where 
it moves up to 59. 

A recent Melody Maker "single of 
the week," "Superstar" is more than 
just a good gimmick. Murdock's vo- 
cals are powerful and emotive 
enough to carry the story line, and 
the borrowed "Billie Jean" beat is, of 
course, a natural for the dance floor. 

The 26 year -old New Jersey native 
conceived of the idea and brought it 
to the attention of Michael Burton 
and Gerry Gabinelli who wrote the 
lyrics and produced the single. The 
rest is a dream come true for Mur- 
dock who says, "I used to walk up 
and down the streets singing my 
lungs out." 

The singer is currently in London 
doing a spot for "Top Of The Pops" 
and has an LP of original tunes 
scheduled for fall release. 

For more information, contact Mi- 
chelle Malamud, The Media Connec- 
tion, 14923 Cypress Hills, Dallas, 
Tex. 75248; (214) 458 -1336 

PETER SCHILLING 

From a launch pad in Stuttgart, 
Germany, Peter Schilling has made a 
safe landing in the U.S., as his Elek- 
tra /Asylum debut "Error In The 
System" continues its countdown on 
the top LPs & Tape chart at 181. 

After singing with a semi- profes- 
sional group in high school, Schilling 
took a job in the merchandising divi- 
sion of WEA Records in West Ger- 
many. In 1978, he began his song - 
writing career by signing with 
Peer -Southern Music. 

The Goombay Dance Band made a 
hit of his first tune "The Magician," 
but it wasn't until he met guitarist 
and collaborator Armin Sabol that 
things came together for the German 
singer. Their first effort, "Only 
Dreams," is included in this LP, 
along with "Major Tom (Coming 
Home)," a haunting space saga that 
rocketed to No.1 for eight weeks on 
the West German charts. 

Schilling's ambitions include play- 
ing at Madison Square Garden, Red 
Square in Moscow and East Germa- 
ny. Judging from his fan mail, Schil- 
ling says, "I can tell the East German 
listeners are hearing my songs on the 
radio." 

For more information, contact Mi- 
chael Conradt, Seigesstrasse 28, 8000 
Munchen 40, West Germany; 49 -89- 
394012. 

www.americanradiohistory.com

www.americanradiohistory.com


 J j 1.;1 

r Ja JJ , J ./ 
- r 

n r U Pf 
r 
rf 

) o 0/.4 0/.4 
J. 

a 
»)./ ./7 r -40/ r f r 

cr 

Orchestralin_ rf 

V (1l1YJ 
J 7C/- rr 

success: 

J 
G- f - 

In 1983, a new entry into the growing classical music market 
was opened up with the first Classical Midem - The Interna- 
tional Market of Classical Music and Video. 
The 1984 Midem promises even greater participation and 
the opportunity for you to make the contacts which spell 
increasing success for your music enterprise. 

The people you need to meet. 
The number of people who enjoy classical music is growing 
every day. To help you satisfy the demands of this burgeon- 
ing market, the Classical Music Midem facilitates your nego- 
tiations with music publishers and record manufacturers, as 
well as producers of television and video music programs. 

The concerts you will want to hear. 
Four classical music concerts will be given daily, enabling 
you to discover today's talents - and the stars of tomorrow. 

The public information that will promote your 
business. 
Journalists from the international press and trade publica- 
tions will be at Midem 84 to act as invaluable spokesmen for 
you vis -à -vis all those who love classical music. 
Come to the 1984 Classical Music Midem - an international 
music meeting place unlike any other - and orchestrate the 
contacts which mean musical success. 

For details on scheduled events, concerts, meeting facilities, publi- 
cations and reservation of your office -stand at the Midem 84, 
simply return the Coupon below. Today. 

0 o 

Midem Classique 
INTERNATIONAL MARKET OF CLASSICAL MUSIC AND VIDEO 

Palais des Festivals, Cannes - France- 23 -27 Janvier 1984. 

Please send me without any obligation, information for "Participant ". 

Name: 
Company: 
Main activity of this Company: 
Address: 

Please return this coupon to: 

Position 

-+ 
B BD C 

Tél 

Commissariat Général : 179, Avenue Victor -Hugo 75116 Paris (France) -Tél.: (33) (1) 505.14.03 - Télex 630547 MIDORG 
U.S. representative Harvey Seslowsky - Perard Associates (Syosset Office) 100 Lafayette Drive, Syosset, N.Y. 11791 - Tél.: (516) 364.3686 - Télex 6852011 

U.K. representative Jack Kessler - International Exhibition Organisation Ltd 9 Stafford Street, London W1X 3PE - Tél.: (01) 499.23.17 - Télex 25230 
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Rodio 
Featured Programming 

Correspondent Mark Scheerer be- 
gins the first of a five -part series Oct. 
10 on the U.S. Marines stationed in 
Lebanon for the ABC Rock Radio 
Network. Scheerer, who is ABC's 
"Reporter On The Road," interviews 
the men of "Charlie Company," one 
of the many units deployed around 
the Beirut Airport, and explores 
what they do in their spare time 
when they're not on alert. 

* * * 
Cinema Sound Ltd. of New York 

is syndicating a five -hour year -end 
show called "Playback '83" for AC 
stations. The program, hosted by 
WMZQ Washington news director 
John Ogle, will spotlight 50 hit 
songs, interspersed with news and 
sports stories, personality profiles 
and trivia. Contact (212) 799 -4800 
for a playlist and fact sheet. 

* * * 
Genesis is the subject of a new 

three -hour program available on a 

barter basis from London Wave- 
length in New York. The special, 
"Three Into One," a reference to the 
solo careers of Genesis members 
Tony Banks, Phil Collins and Mike 
Rutherford, includes music and in- 
terview material conducted by Alan 
Freeman, and is set for broadcast be- 
tween Oct. 14 -31. 

* * * 
The "Hot Rocks" series syndicat- 

ed by The United Stations will pro- 
file Culture Club Nov. 18 -20; Human 
League Nov. 25 -27; Styx Dec. 2 -4; 

the Fixx Dec. 9 -11; and Men At 
Work Dec. 16 -18. The 60- minute 
bartered shows are hosted by Lori 
Pinkerton. 

* * * 
First there were the Secret Police- 

men's Balls. Then the Concert For 
Kampuchea. Now Westwood One 
has secured exclusive broadcasts 
rights for the Sept. 20 concert at Lon- 
don's Royal Albert Hall, where such 
heavyweights as Eric Clapton, Jeff 
Beck, Jimmy Page, Bill Wyman and 
Charlie Watts gathered in a benefit 

for guitarist Ronnie Lane, who suf- 
fers from muscular dystrophy. The 
show, recorded by producer Glyn 
Johns, will air later this year. 

* * * 

The Christian Science Monitor, 
whose mandate is "to injure no man 
but to bless all mankind," will launch 
a one -hour news, features and com- 
mentary show beginning in January. 
The weekend wrap -up, developed 
from the Monitor's coverage of inter- 
national events, will be distributed by 
American Public Radio in 
Minneapolis. 

* * * 

The CBS Radio Division has 
named Michael O'Neal vice presi- 
dent and controller, while the CBS 
Radio Network has appointed David 
Kurman manager of programs, Ann 
Simley account executive in Los An- 
geles and Susan Loda account execu- 
tive in Detroit ... David Moore has 
joined Noble Broadcast Consultants 
in San Diego as a national sales and 
marketing rep. 

* * * 

And now this word from your local 
station: The morning staff of Hous- 
ton's KRBE- AM -FM, anchored by 
host Weaver Morrow, travels to Lon- 
don for a series of week -long broad- 
casts beginning Oct. 17. Remote re- 
ports on nightlife, lifestyle and 
cuisine, from such locales as Buck- 
ingham Palace, Westminster Abbey, 
the Tower of London and Piccadilly 
Circus, will be featured from 5:30 to 
9 a.m., while drive -time listeners get 
their weather and traffic updates 
from the home staff at the AC outlet. 
The journey is the second interna- 
tional jaunt for the station; the morn- 
ing crew traveled to Caracas for two 
days in July. Station Manager John 
Dew says that future trips to places 
"as far -flung" as Finland, the Do- 
minican Republic and France are un- 
der consideration. LEO SACKS 

BILLBOARD RADIO JOB MART 
Position Wanted 
Position 

Available 
Services 
$30.00 per inch 

WE ACCEPT 
ALL MAJOR 
CREDIT CARDS 

ADDRESS ALL ADS: JEFF SERRETTE 

Billboard Joh Marl. 1515 Broadway. New York. 

N.Y. 10036. Phone: 12121 7647388 (locally) or 

18001 223 -7524 (Out of Stale). Use any major 

credit card when calling in your advertisement. 

r 

PAYMENT MUST ACCOMPANY ORDER 

Name 

Address 

City 

Telephone 

State Zip 

SERVICES 

INTRODUCING 
THE NEW STARS ON THE HORIZON NEW 
RELEASES: 

FOR COUNTRY /ROCK /GOSPEL FORMAT 
ITS IF IT WASN'T FOR YOU" BY: BETTY 
PARSONS, IT WAS #9 ON KHMO 
FOR COUNTRY /ROCK /GOSPEL IT'S "OH! 
GIRL!" BY: GARY UNGER 
FOR POP /ROCK /AC IT'S PAUL 
GREGORY & DAVID WEINER 
FOR POP /ROCK ITS "GLORY" BY: NEXT! 

OUR PRODUCTS ARE SUITABLE 
FOR OVERSEAS MARKETING 
WE ARE A RIAA MEMBER 
GOLDDREAM RECORDS DISTRIBUTED BY 

HORSESHOE DIST. CO. 
615 -331 -1125 
P.O. BOX 3664, DAVENPORT, IOWA 
52802 

INSIDE COUNTRY 
Designed With The Country DJ In 
Mind. Current artist bios, Monthly 
Calendar, Country Trivia. We do the 
research! You sound informed! For 
more information write. 

Inside Country 
6000 Fulton Ave., Suite 12 

Van Nuys, CA 91401 

i 

J 

UNEMPLOYED. 
We Need Radio 

People! 
During the past month over 75 radio sta- 
tions in 30 different states placed job or- 
ders with National. This included small, 
medium and major markets. We received 
placement orders for announcers, POs, 
News people and Sales people, male, fe- 
male and minorities. If you are registered 
with National you know what we do. If 
your are looking for a radio job and you 
are not yet registered with us ask a fellow 
broadcaster about National. For com- 
plete confidential details, including regis- 
trations form, enclose $ 1,00 postage and 
handling to: 

NATIONAL BROADCAST 
TALENT COORDINATORS 

Dept. L P.O. Box 20551, 
Birmingham, AL 35216 

ACT NOW! (2051822.9144 

I'M SEEKING AN ENTRY LEVEL POSI- 

TION AS DISC JOCKEY IN N.Y. STATE 
OR NEW ENGLAND. AVAILABLE IN 

SPRING 1984. AAS IN RADIO BROAD- 

CASTING. CONTACT: 

TOM TORTORELLA 
212- 254 -5755 

Radio 
_Specials 

Oct. 10, Mick Fleetwood, Rockline, Global 

Satellite Network, 90 minutes. 

Oct. 10, Heart, Inner -View, Inner -View 

Network, one hour. 

Oct. 14 -17, Best Of Gilley's: Ronnie Mil - 

sap, Loretta Lynn, Hoyt Axton, Live From Gil - 

ley's, Westwood One, one hour. 

Oct. 14 -17, Gladys Knight, Budweiser 

Concert Hour, Westwood One, one hour. 

Oct. 14 -17, Olivia Newton -John, Pop Con- 

cert, Westwood One, one hour. 

Oct. 14 -17, Nona Hendry; Special Edition, 

Westwood One, one hour. 

Oct. 14 -17, Demented World Of Insects, 

Dr. Demento, Westwood One, two hours. 

Oct. 14 -17, Heart, Police, Rock Album 

Countdown, Westwood One, two hours. 

Oct. 14 -17, Deniece Williams, George Ben- 

son, The Countdown, Westwood One, two 

hours. 

Oct. 15 -16, Paul Dean of Loverboy, John 

Lodge of Moody Blues, Ray Manzarek, A 

Flock Of Seagulls, Rock USA, Mutual Broad- 

casting, three hours. 

Oct. 15 -16, Vern Gosdin, Eddie Rabbitt, 

Earl Thomas Conley, Terry Gibbs, Lee Arnold 

On A Country Road, Mutual Broadcasting, 

three hours. 

Oct. 16, Rock & Roll Collaborators, Rolling 

Stone's Continuous History Of Rock And 

Roll, ABC Rock Radio Network, one hour. 

Oct. 16, Men Without Hats, A Flock Of 

Seagulls, BBC Rock Hour, London Wave- 

length, one hour. 

Oct. 16, Police, Penthouse /Omni Maga- 

zine College Rock Concert, London Wave- 

length, one hour. 

Oct. 17, Rainbow, Rockline, Global Satel- 

lite Network, 90 minutes. 
Oct. 17, Eddie Money, Inner -View, Inner - 

View Network, one hour. 

Oct. 17 -23, Joe Bushkin, Marian McPart- 

land, The Music Makers, Narwood Produc- 

tions, one hour. 
Oct. 17 -23, John Conlee, Country Closeup, 

Narwood Productions, one hour. 

Oct. 21 -23, John Cougar, The Source, 

NBC, 90 minutes. 
Oct. 21 -23, Zapp, Special Edition, Westwood 

One, one hour. 

Oct. 21 -23, Label Deals, Rock Chronicles, 

Westwood One, one hour. 

Oct. 21 -23, Demented Hootenanny, Dr. 

Demento, Westwood One, two hours. 

Oct. 21 -23, Best Of Gilley's: Emmylou Har- 

ris, Mickey Gilley, Live From Gilley's, 

Westwood One, one hour. 

Oct. 21 -23, Chicago, Pop Concert, Westwood 

One, one hour. 

Oct. 22, Credence Clearwater Revival, Solid 

Gold Saturday Night, RKO Radioshows, five 

hours live. 

Oct. 22, Jerry Reed, Reba McEntire, Silver 

Eagle, ABC Entertainment Network, 90' 

minutes. 
Oct. 22 -23, Countdown America, RKO Ra- 

dioshows, three hours. 

Oct. 22 -23, Juice Newton, The Hot Ones, 

RKO Radioshows, one hour. 

Oct. 22 -23, Jay Ferguson formerly with 

Spirit, Soundtrack Of The 605, ABC Water - 

mark, three hours. 
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These are best selling middle -of- the -road singles compiled from 

radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

2 8 ISLANDS IN THE STREAM 
Kenny Rogers Duet With Dolly Parton, RCA 13615 

(Gibb Brothers / Unichappell, BMI) 
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WEEKS 
AT at 

TRUE 

Spandau Ballet, Chrysalis 4 -42720 (Reformation, ASCAP) 

ALL NIGHT LONG (ALL NIGHT) 
Lionel Richie, Motown 1698 (Brockman, ASCAP) 

MAKING LOVE OUT OF NOTHING AT ALL 
Air Supply, Arista 1 -9056 (Lost Boys, BMI) 

LADY LOVE ME 
George Benson, Warner Bros. 7 -29533 (Hudmar, ASCAP /Newton House /Careers, 
BMI) 
TONIGHT I CELEBRATE MY LOVE 
Peabo Bryson /Roberta Flack, Capitol 5242 (Almo /Prince Street /Screen Gems 

EM I,ASCAP /BMI) 
TOTAL ECLIPSE OF THE HEART 
Bonnie Tyler, Columbia 38-03906 (E.B. Marks /Lost Boys, BMI) 

SPICE OF LIFE 
Manhattan Transfer, Atlantic 7 -89786 ( Rodsongs /DJA /Samusic /AImo,ASCAP) 

TELL HER ABOUT IT 
Billy Joel, Columbia 38 -04012 (Joel Songs, BMI) 

ONLY YOU 

Commodores, Motown 1694 (Old Fashion, ASCAP) 

HOW AM I SUPPOSED TO LIVE WITHOUT YOU 

Laura Branigan, Atlantic 7 -89805 (April /Is Hot, ASCAP /Blackwood, BMI) 

RAINBOW'S END 
Sergio Mendes, A &M 2563 (Warner -Tamerlane /Haymaker, ASCAP /David 
Batteau, BMI) 

UPTOWN GIRL 
Billy Joel, Columbia 38 -04149 (Joel Songs, BMI) 

HUMAN NATURE 
Michael Jackson, Epic 34 -04026 (Porcara /John Bettis/WB, ASCAP) 

YOU PUT THE BEAT IN MY HEART 

Eddie Rabbitt, Warner Bros. 7 -39512 (Malven /Cottonpatch /Dejamus, ASCAP) 

TROUBLE IN PARADISE 
Jarreau, Warner Bros. 7 -29501 (Mighty Mathieson /Garden Rake /Slapshot,BMI) 

TELEFONE (LONG DISTANCE LOVE AFFAIR) 
Sheena Easton, EMI -America 8172 (Mighty Mathieson/Slapshot,BMI) 

A LITTLE GOOD NEWS 

Anne Murray, Capitol 5264 (Chappell /Bibo, ASCAP 

PROMISES, PROMISES 
Naked Eyes, EMI- America 8170 (Rondor /Almo, ASCAP) 

TELL HER NO 

Juice Newton, Capitol 5265 (Mainstay, BMI) 

BABY I LIED 
Deborah Allen, RCA 13600 (Posey /Unichappell /Van Hoy, BMI) 

DON'T COUNT THE RAINY DAYS 
Michael Murphey, Liberty 1505 (Tree /Ensign /United Artists /Ides Of 

March,BM1 /ASCAP) 

BABY, WHAT ABOUT YOU 

Crystal Gayle, Warner Bros. 1 -29582 (Elektra /Asylum /Mopage /Cotillion /Moon & 

Stars, BMI) 

DON'T YOU KNOW HOW MUCH 1 LOVE YOU 

Ronnie Milsap, RCA 13564 Kelso Herston, BMI 

SOMEBODYS'S GONNA LOVE YOU 

Lee Greenwood, MCA 52257 (Cross Keys /Unichappell/Van Hoy, ASCAP /BMI) 
SOMEONE BELONGING TO SOMEONE 
The Bee Gees, RSO 815235 -7 (Polygram) (Gibb Brothers /Unichappell, BMI) 

BREAK MY STRIDE 
Matthew Wilder, Private I (Epic) 4 -04113 (Streetwise /Big Ears /No Ears, BMI) 

HOW MANY TIMES CAN WE SAY GOODBYE 

Dionne Warwick And Luther Vandross, Arista 1-9073 (Goldrian, ASCAP) 

ONCE BEFORE I GO 

Peter Allen, Arista 1 -9082 (Woolnough /Jemava /Warner -Tamerlane /Milk And 

Cookies, BMI) 
LADY DOWN ON LOVE 

Alabama, RCA 13590 (Maypop /Buzzherb, BMI) 

NIGHTS ARE FOREVER 
Jennifer Warnes, Warner Bros. 7 -29593 (Warner -Tamerlane, BMI /John Bettis, 

ASCAP) 

ALL TIME HIGH 
Rita Coolidge, A &M 2551 (Blackwood, BMI) 

SAY SAY SAY 
Paul McCartney And Michael Jackson, Columbia 38 -04168 (MPL 
Communications /Mijac, ASCAP) 

KING OF PAIN 
The Police, A &M 2569 (Magnetic, BMI) 

SUDDENLY LAST SUMMER 
The Motels, Capitol 5271 (Clean Sheets, BMI) 

TAKE IT TO THE LIMIT 
Willie Nelson And Waylon Jennings, Columbia 38 -04131 (Cass County /Red 
Cloud /Nebraska, ASCAP) 

NEVER SAY NEVER AGAIN 
Lani Hall, A &M 2596 (Taliafilm, ASCAP) 

TIME WILL REVEAL 
DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP) 

HOLD ME 'TIL THE MORNIN' COMES 

Paul Anka, Columbia 38 -03897 (Squwanko /Foster Frees, BMI) 

YOU KNOW WHAT TO DO 

Carly Simon, Warner Bros. 7 -29484 (C'est /Maya Productions /Redeye, 
ASCAP /Hythefield, BMI) 

DON'T YOU GET SO MAD 
Jeffrey Osborne, A &M 2561 (Alma /March 9 /Gravity 
Raincoat /WB,ASCAP /Haymaker /Warner- Tamerlane,BM I) 

EVERY BREATH YOU TAKE 
The Police, A &M 2542 (Magnetic /Reggatta /Illegal,BMI) 
DON'T FORGET TO DANCE 

The Kinks, Arista 1 -9075 (Davray, PRS) 

GARDEN PARTY 
Herb Alpert, A &M 2562 (Carbert, BMI) 

AS MY LOVE FOR YOU 

Perry Como, RCA 13613 (Roncom, ASCAP) 

MANIAC 
Michael Sembello, Casablanca 812516 -7 (Polygram) 
(Intersong /Famous /WarnerBros., ASCAP) 

IT'S A MISTAKE 
Men At Work, Columbia 38 -03959 (April, ASCAP) 

LAWYERS IN LOVE 
Jackson Browne, Asylum 7 -69826 (Elektra) (Night Kitchen, ASCAP) 

SWEET DREAMS 
Eurythmics, RCA 13533 (Sunbury, ASCAP) 

NEVER GONNA LET YOU GO 

Sergio Mendes, A &M 2540 (ATV /Mann & Weil, BMI) 

0 Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers). 

Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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The Certron Corp. of Beverly Hills has introduced a line of licensed Beta 
and VHS videocassettes marketed in standard cello wrap configuration. 
Certron is offering its video line sleeved, shrink wrapped and in individual 

packages for J -hook hanging and display. 

Dr. II Chrom, }, rrI<Jnce I 

metei[ rz 
, 

BASF has refined, renamed and repackaged its audio cassette line. Formu- 
lation improvements include compatability with the norrral bias position in 

the Professional I tape and upgraded packaging for all cassettes. 

Silver Scores 
Saving Stamp 
Sales Success 

LOS ANGELES -The 16 Re- 
cord Theater stores in Lenny Sil- 
ver's Buffalo -based empire have 
posted sales increases of as much 
as 20% via recent double and tri- 
ple "stamp day" promotions. 

Silver himself initiated the sav- 
ing stamp concept at the heart of 
the program, for which advertis- 
ing director Bobby Mycek created 
a promotional 14 by 3 1/2 -inch 
book. The four -fold pieces can 
hold 125 of the chain's credit 
stamps, each reflecting $1 in mer- 
chandise purchased at the stores. 
Once filled, the books can be used 
as a $5 credit against any pur- 
chase, and Mycek has imprinted 
booklets with succinct pitches on 
low prices, store inventory, hard- 
ware offered, concert tickets and 
gift certificate programs. 

Wednesdays have been set as 
"double stamp" days to further 
boost the concept, and a special 
Labor Day "triple stamp" push 
generated 16% more gross. 

HIGHLY COMPETITIVE MARKET 

Boogie Stores Thrive In Toledo 
By EARL PAIGE 

LOS ANGELES - Ten -year -old 
Boogie Records in Toledo continues 
to flourish in what vice president 
Steve Essick maintains is one of the 
most competitive markets in the 
Midwest. He says the secret of the 
two -unit firm's survival has been a 
combination of tight family control 
and patient, calculated expansion. 

Ironically, the Toledo market, 
with an estimated population of 
500,000, started to become intensely 
competitive during the years of the 
record industry's so- called decline, 
1978 -81. "Seven years ago we had 
Head Shed and Disc Records plus 
some other independents. Then the 
malls started to be developed and this 
brought in National Record Mart 
(two units currently), Camelot and 
Peaches. There's four or five real sol- 
id chain stores here plus the surviv- 
ing independents," Essick says. 

Like knights on a chess board, 
Boogie has moved both its strip 
stores during the decade, carefully 
positioning itself against the chain gi- 
ants, Essick explains. The original 
1,000 square foot store, opened in 
1973 in west Toledo, was not moved 
until 1980 and then only by a mile 
into 1,400 square feet near busy 
Westgate Meadows at Secor and 
Central. 

Essick considers the Westgate Mea- 
dows store to be in Toledo's second 
hottest traffic area, about a mile and 
a half from a National Record Mart. 
It's operated by his brother -in -law, 
Dan Marinik. Debra Marinik is sec- 
retary treasurer of umbrella corpora- 
tion Nothing Beats Fun Inc., headed 
by Pat O'Connor. 

Boogie's second store was opened 
in 1977 in a 2,400 square foot site in 
the south Toledo Heatherdowns 
neighborhood. Only 1,700 square feet 
can be used as sales floor space, how- 
ever. "It was the day after Elvis 
died," Essick recalls. "I remember 
we had the only Presley records in 
town because we'd just opened." This 

store was moved a mile and a half in 
August, into a 1,100 square foot strip 
site near the Southwood Mall. 

"It's the highest traffic count in 
town," Essick notes, adding that 
Peaches, Camelot and National out- 
lets there compete with Boogie for 
customers. "We're right next to a 
Kroger and a T.J. Maxx (discount 
clothing store), one among twelve 
smaller size stores." 

To remain competitive, Boogie 
brings in all new releases at $3 off list 
for two weeks then moves the titles to 
$2 off for as long as seven or eight 
months. "We're usually working 
with 30 -50 titles this way," Essick 
says. Regular shelf goes at $1 to 
$1.50 off list. 

LP sales ratio to cassette is still 
three to one but Boogie is completely 
refixturing so that cassettes in locked 
cases will be directly next to LPs. 
"We're helping the customer make 
the transition to cassette while 
browsing the LP." 

Summarizing Boogie's other prod- 
uct offerings, Essick says 100 -150 
singles are stocked at $1.79 or three 
for $5. As much as 20% of total store 
volume comes from lifestyle items, 
from T -shirts and wallets to posters 
and jewelry. Blank tape (Maxell and 
TDK, with a sprinkling of Fuji blank 
videotape) is important. 

Boogie never entered video games. 
"It was whored to death before we 
could get into it," Essick says. The 
firm has also stayed away from vi- 
deocassete sales /rental and computer 
software but is eagerly looking at 
Compact Disc. "We don't want to 
disregard the new products that will 
be important in the future; you want 
to be there. But right now we're de- 
termined to do it in music," Essick 
stresses. 

Hours are long: 10 a.m. - 9 p.m. 
Monday- Saturday and 12:30 -5:30 
p.m. Sunday. Of the 12 people in- 
volved in the two stores, Essick says, 
"We do it with family and friends, 
good customers we recruit. We never 
run help wanted ads. We enlist peo- 

ple who love and know music." 
Essick laments the estrangement 

Boogie feels in the industry: "We 
only talk to a salesman twice a 
month. CBS doesn't even have a De- 
troit branch anymore. It's too bad. 
The small independents want the la- 
bels to get the excitement back in the 

(Continued on page 34) 

Chains See Rise 

In Video's Share 

of Inventory $$ 
Continued from page 3 

canvassed predict. Comment general- 
ly is that video game cartridges will 
become more and more a top 10 hit 
business. Several sources say they 
hoped to stock some schlock titles 
regularly. 

Eleven of the 12 accounts find 
computer software an "enigmatic" 
part of their future inventories. Only 
Bob Tolifson of Record Factory, 
which now has 10% of its dollars in 
such merchandise, sticks out his 
neck, saying he will double that 
amount in his more than 30 North- 
ern California stores. 

Alternative merchandise, that 
broad catchall containing everything 
from posters to belt buckles to T- 
shirts, appears stable, with today's 
4.1% of inventory dollars projected 
to rise to 4.3% in the next 12 months. 

Dance Contests 
Plug Idol Single 

NEW YORK -Chrysalis Records 
is sponsoring dance contests around 
the country to promote the rerelease 
of Billy Idol's "Dancing With My- 
self" single. The contests are being 
held in conjunction with local radio 
stations, record stores and venues in 
Long Island, Los Angeles, Atlanta, 
Ft. Lauderdale, Boston, and other lo- 
cations to be announced. 

Dealer Inventory Dollar Breakdown (By %) 
Current & Projected 

Firm Name 
Location 

Prerecorded 
Audio Product Accessories 

Videocassettes 
And Videodisks Video Games 

Computer 
Software 

Alternative 
Merchandise 

'83 '84 '83 '84 '83 '84 '83 '84 '83 '84 '83 '84 

Licorice Pizza 
Glendale, Calif. 75% 70% 8% 8% 15% 20% 1% 1% - 1% 1% 

Big Daddy's 
Chicago 87% 76% 1% 3% 5% 12% 4% 4% - 3% 5% 

Music Plus 
Los Angeles 76% 70% 15% 15% 5% 12% 2% 2% - 2% 2% 

DLM Music 
Denver 85% 85% 7% 7% - 8% 8% 

Camelot Ent. 
N. Canton, O. 70% 55% 12% 10% 3% 15% 15% 15% 5% 

City 1 -Stop 
Los Angeles 85% 80% 10% 15% 1% 1% 3% 5% 

Universal One -Stop 
Philadelphia 78% 55% 20% 15% 2% 30% 

Record Bar 
Durham, N.C. 80% 80% 9% 9% 2% - 2% 9% 9% 

Record Factory 
San Francisco 75% 65% 7% 7% 5% 5% 3% 10% 20% 3% - 
Sound Odyssey /Variety 
Philadelphia 80% 80% 5% 5% 8% 8% 1% 1% 1% 1% 5% 5% 

Disk Jockey 
Owensboro, Ky. 58% 58% 12% 12% 25% 25% 3% - - 5% 5% 
Western Mdsrs. Retail Div. 
Amarillo, Tex. 75% 70% 81/4% 8% 11/4% 3% 5% 5% lfz% 2% 10% 12% 

77% 70.3% 9.52% 9.5% 5.4% 11% 3% 2.6% 1% 2.5% 4.1% 4.3% 
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1 3 2 CHOPLIFTER Broderbund Arcade -Style Game 

2 4 2 ZAXXON Datasoft Arcade -Style Game * * 
3 1 2 ZORK I Infocom Text Adventure Game 

4 8 2 FORT APOCALYPSE Synapse Scrolling Arcade Game * * 
5 6 2 LODE RUNNER Broderbund Arcade -Style Game 

6 2 2 BLUE MAX Synapse Diagonal Scrolling Arcade Game * 
7 7 2 LEGACY OF THE LLYLGAMYN Sir -Tech Adventure Game 

8 5 2 FROGGER Sierra On -Line Arcade Game * * 
9 12 2 WIZARDRY Sir -Tech Fantasy Role- Playing Game 

10 13 2 TEMPLE OF APSHAI Epyx Action Strategy Game * * 
11 19 2 CASTLE WOLFENSTEIN Muse Arcade Adventure Game 

12 18 2 EXODUS: ULTIMA III Origin Systems Inc. Fantasy Role -Playing Game 

13 16 2 JUMPMAN Epyx Action Strategy Game * * 
14 11 2 PINBALL CONSTRUCTION SET Electronic Arts Educational Arcade Game 

15 9 2 MINER 2049er Big Five Arcade Game 

16 10 2 DONKEY KONG Atari Arcade Game 

17 ARCHON Electronic Arts Strategy Arcade Game 

18 17 2 HARD HAT MACK Electronic Arts Arcade -Style Game 

19 14 2 PLANET FALL Infocom Text Adventure Game 

20 15 2 ULTIMA II Sierra On -Line Fantasy Adventure Game 

EDUCATION TOP 10 
1 1 2 

Educational program that teaches touch typing to 

MASTERTYPE Lightning ages 7t toe adult in an exciting video game format in 
18 different lessons. 

2 2 2 

3 part learning game designed to teach very young 

FACEMAKER Spinnaker children (age 4 -12) the computer keyboard & memory 

skills by asking them to work with a human face. 

3 3 2 

Educational program designed to prepare high 

COMPUTER SAT Harcourt Brace & Jovanovich school students and adults for the SAT (Scholastic 
Aptitude Test). 

4 5 2 

No adult supervision & friendly interactive package 

EARLY GAMES Counterpoint Software, Inc. composed of 9 educational, entertaining games 
designed for children age 21/2 to 6. 

* * * 
5 6 2 

Collection of 6 fun learning games designed to prepare 

KINDERCOMP Spinnaker young children age 3-8 to read, spell & count while 

also familiarizing them with the keyboard. 

6 4 2 

IN SEARCH OF THE MOST Learning adventure that encourages problem -solving 

AMAZING THING Spinnaker & sharpens the mind of the player (age 10 to adult) 
who searches for the most amazing thing. 

7 7 2 

Learning game that helps children (age 5 -9) write 

STORY MACHINE Spinnaker sentences, paragraphs and simple stories. The story 
is then animated on the screen & can be saved. 

8 8 2 

Teaches basic definitions, number line operations, 

ALGEBRA I Edu -Ware & MSA Co. sets & equation reduction rules. Part 1 of 6 volume 
series covering first -year course in Algebra. 

9 

Invader -style educational typing game with multilevel 

TYPE ATTACK Sirius screens designed for ages 6 to adult. 

10 2 

Educational program that teaches information, 

THE GAME SHOW Computer Advanced Ideas vocabulary, and essential thinking skills in a game of 

clues and target concepts. Age 6 to adult. 

HOME MANAGEMENT TOP 10 
1 1 2 THE HOME ACCOUNTANT Continental Home 8 Small Business Financial Management Program 

2 2 2 BANK STREET WRITER Broderbund Word Processing Package 

3 3 2 PFS:FILE Software Publishing Information Management System 

4 

5 

8 2 PFS:REPORT Software Publishing Information Management System 

6 2 PRACTICALC Computer Software Associates Electronic Spreadsheet * 
6 5 2 HES WRITER HesWare Word Processing Program 

7 EASYSCRIPT Commodore Word Processing Package 

8 4 2 ATARIWRITER Atari Word Processing Program 

9 9 2 WORDPRO 3+ Professional Software Word Processing Package 

10 7 2 PFS:WRITE Software Publishing Word Processing Package 

Now 
Playing 
Researcher: 

Computers Are 

Tricky Business 
By FAYE ZUCKERMAN 

Getting the right handle: Bert 
Cowlan probably finds the home 
computer software boom more frus- 
trating and confusing than most of 
us. He headed a year -long study for 
the New York research firm Frost & 

Sullivan on that very topic. 
"I found the computer business to 

be tricky. Sales figures were inflated. 
Manufacturers did not want to paint 
the real picture," he notes. In order 
to honestly appraise the industry, 
Cowlan and associates talked to re- 
tailers, distributors, manufacturers 
and other market researchers. 

In the study, a home computer was 
defined as any computer used pri- 
marily in the home, regardless of 
price. The following is the clearest 
understanding of the rapidly chang- 
ing computer software industry they 
could come up with: 

Games /entertainment applica- 
tions will continue to be far more 
popular than home management and 
educational programs. 

This year's $541 million, 15 mil- 
lion unit market will grow fivefold by 
1986. 

By 1986, sales are expected to 
reach $2.5 billion. The growth rate 
should top 70% a year. 

Computer industry officials 
should watch the videodisk market 
closely. Innovations in that technol- 
ogy will add more power and capabil- 
ity to computers. 

Computer software for ma- 
chines costing less than $1,000 is ex- 
pected to increase 90% a year in sales 
between 1982 and 1984. 

In 1986, about 68% of annual 
software sales will be for the lower - 
cost machines. More than 50% of 
those software sales will be game 
software. 

Finally, retailers should expect 
to sell games as long as the computer 
is connected to a tv. "Televisions will 
always be perceived as something to 
use for entertainment," Cowlan 
notes. 

Cowlan also concludes, after doing 
the study, that specialty computer 
stores need to develop some retailing 
savvy. "During the study we spent a 
lot of time talking to retailers and ob- 
serving retail stores' customer com- 
ings and goings. The computer store 
sales staffs generally treated custom- 
ers poorly. The attitude (on the sales- 
people's part) was `Come back later, 
I'm busy,' or 'You are bothering me. 

* * * 
Save those box tops: To "Catch On 

To Computers," Atari and General 
Foods teamed up to offer free Atari 
computer hardware and software in 
exchange for proof -of- purchase seals 
from Post Cereals' entire line. The 
two companies will also sponsor free 
learning tutorials that will run in 10 
cities in October and November. 

The first tutorials were in Wash- 
ington and San Francisco Wednes- 
day (5). Upcoming tutorials will be in 
Los Angeles, Denver, Chicago, 
Houston, New Orleans, Atlanta, St. 
Louis and Newark. 

Additionally, box tops can be ex- 
changed for such equipment as mo- 
dems, voice synthesizers, and Atari 
800XL and 1450XL computers. 

* * * 
Christmas giveaways: Creative 

Software, Sunnyvale, Calif., has an- 

(Continued on opposite page) 
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Retailing 
New Titles On Sofaware Charts 
`Choplifter' Jumps To Top Of Entertainment Listings 

Gotham Computer Center 
First Of Planned Series 

NEW YORK -If its developers 
realize their concept, a computer cen- 
ter will emerge here analogous to the 
city's bustling wholesale jewelry mart 
and garment center. 

Atlantic Coast Development, the 
center's developer, is outfitting an ex- 
isting six -story loft building on the 
West Side with showrooms, offices, 
exhibition halls, seminar rooms and 
storage space. When opened in Janu- 
ary, the building, located a block 
away from the convention center 
now under construction, will become 
one of the first computer marts in a 
major market. 

Sister marts are being planned for 
other cities, including Miami, Mil- 
waukee and Chicago. These comput- 
er centers will differ from the New 
York concept in that they will likely 
hate manufacturer- authorized retail- 
ers showing products. The New York 
Computer Center, as the facility is to 
be officially known, will contain 
manufacturer -run showrooms. 

About 27 computer hardware 
firms have already signed up for 
space in New York, says Barry Se- 
gall, senior vice president of market- 
ing for the computer centers. It is es- 
timated that only about 35 

manufacturers will initially be able to 
show there. 

Because of its proximity to the new 
convention center, the mart is expect- 
ed to capitalize on the theme behind 
exhibitions and conferences going on 
there. "For example, when a medical 
convention comes to town, the Com- 
puter Center will set up displays re- 
lating to using computers in medi- 
cine," Segall says. 

Segall says he hopes that the com- 
puter mart will serve a function be- 
yond catering to the latest conven- 
tion in town. He predicts that the 
center will become a place where re- 
tailers and the general public can 
come to shop. The center is set up to 
accommodate a heavy flow of 
customers. 

In fact, a recent study by Informa- 
tion Management Group of Morris- 
town, N.J. reveals that consumers 
from large and small businesses pre- 
fer to shop in major marts. The Mor- 
ristown company surveyed some 
1,000 representatives from businesses 
of varying sizes, who generally 
agreed that about 15 in- person visits 
by a single manufacturer representa- 
tive were required to make a comput- 
er sale. (Continued on page 34) 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

15e and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 

Sam Lempert 
(212) 782 -2322 

109 So. 5th Street, Brooklyn, N.Y. I I 2 I 

AL -LEN CUTTING CO. 
Special Volume Rates 

We Buy Used and 
Obsolete Cards 

2832 Spring Grove Avenue 
Cincinnati, Ohio 45225 

(513)681 -8400 
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Here she comes again, 
and better than you've 
ever seen her! This 
magnificent new book 
stars America's 
musical sweetheart, 
Dolly Parton, and 
features a stunning 
collection of rare 
photographs that 
display her unique 
style, from the 
glamorous lines of 
custom -designed 
fantasy gowns to the 
down -home appeal of 
blue jeans. 
Award - winning 
photographer Ed 
Caraeff, Dolly's premier 
image -maker for the 
past six years, has 
crafted an elegant 
portfolio of unforgettable 
portraits in vivid color. 

Attention Retailers: Discounts available for quantity purchases. 
Call Richard Schatzberg (212) 477 -2100 

A Delilah Book 
Please send me copies of DOLLY: CLOSE UP at $9.95 each. lam adding $1.50 shipping 
and handling cost for an order of one book; 75t for each additional book. (NY residents please 
add sales tax.) Payment accepted in U.S. dollars only. 
Send this order form with your check or money order to 

Delilah Communications, Ltd., 118 East 25th St., N.Y , N.Y. 10010 

Name 

Address 

City State Zip 

By FAYE ZUCKERMAN 

LOS ANGELES -"MasterType" 
and "The Home Accountant" main- 
tain the top positions on their respec- 
tive computer software charts this 
week, while "Zork I" moves to num- 
ber three and the arcade game 
"Choplifter" jumps from three to 
one. In the meantime, three new titles 
came onto the charts this week: strat- 
egy- arcade game "Archon "; "Type 
Attack," on the educational chart; 
and Commodore's word processing 
package "EasyScript," a home man- 
agement title. 

"Choplifter," conceived and auth- 
ored by Dan Gorlin nearly two years 
ago, has sold more than 100,000 
copies, according to Broderbund, the 
manufacturer of the game. Gorlin, a 
self- described musician, started writ- 
ing "Choplifter" on his grandfather's 
Apple computer when he found his 
now -defunct musical career not tak- 
ing off. He claims to have written the 
program in less than six months. 

The object of the game is to rescue 
hostages from a captured American 
embassy in some distant country. 
The player controls a helicopter that, 
while fighting off attacking land 
tanks and airplanes, attempts to land 
and pick up hostages who want to es- 
cape from the embassy. 

Sometimes the helicopter gets 
close to a landing, but seemingly out 
of nowhere an enemy tank starts ap- 
proaching and the aircraft is forced 
to take off. All the hostages left be- 
hind on the ground can do is wave to 
the craft, hoping for a safe landing. 

This game goes one step beyond 
most, combining personality with ar- 
cade action. According to the "Book 
Of Apple Software," "Occasionally 
an arcade game comes along that is 
so unique, so well executed and such 
a joy to play that it can be considered 
a masterpiece. 'Choplifter' is such a 
game." 

The game's manufacturer, Broder- 
bund, is one of the oldest third party 
software vendors. It was started by 
brothers Doug and Gary Carlston in 
1980. Cathy Carlston, their sister, 

Now 
Playing 

Continued from previous page 

nounced that with the purchase of 
any four of its program titles, cus- 
tomers can receive a free home pro- 
ductivity software program. "The 
Home Office," "Decision Maker," 
"Loan Analyzer" and "Car Costs" 
are the packages being offered. They 
are available for the Commodore 64 
and VIC -20, except for "Home Of- 
fice," now only available for VIC -20. 

* * * 

On gaming: Finally, someone has 
come out with a game port for Apple 
computers so users no longer have to 
reach under the hood of the comput- 
er to change game controllers. The 
"Calling Four," by Discwasher, Co- 
lumbia, Mo., comes with four ports 
that allow four different kinds of joy- 
sticks to be hooked up in moments. 

According to Dale Berlau, director 
of marketing for the company, the 
port card has a suggested retail price 
of about $69.95. 

joined the company soon after. The 
three Carlstons head the company. 

The newest entry on the entertain- 
ment software chart, "Archon," 
comes from a relatively new software 
firm, Electronic Arts of San Mateo, 
Calif. Electronic Arts is one of the 
few vendors that prefers to deal di- 
rectly with retail outlets. The compa- 
ny does not send its product through 
distributors. 

The company's packaging resem- 
bles record album packages, and 
Electronic Arts promotes its authors 
on the packaging. "Archon" was 
made available on the Commodore 
64 this month. An Apple version will 
be forthcoming. 

"Archon," which combines arcade 
action with strategy, has two screens. 
Basically, the first screen, resembling 
a chess board, has players move a 
cast of icons. But when two icons 
land on the square, the second screen 
comes up and a battle between the 
characters ensues. 

It is believed that the popularity of 
the game comes from the combina- 
tion of arcade action and strategy. 
"Archon" has developed mass ap- 
peal- teenagers seem to like the ac- 
tion and adults to prefer the strategy 

parts. 
The game was authored by hus- 

band and wife team Anne Westfall 
and Jon Freeman of Free Fall Asso- 
ciates. Paul Reiche helped in the de- 
signing of the title. Since "Archon" 
has only been on the market for 
about four months, Electronic Arts 
declines to offer sales figures. 

In the home management genre of 
software, Commodore's "Easywri- 
ter" comes onto that chart at number 
seven. As for educational title "Type 
Attack," it was brought to market 
nearly one year ago and has sold a re- 
ported 40,000 copies. Jim Hauser 
originally wrote the program to use 
as a teaching tool. Ernie Brock took 
this tool and combined it with arcade 
action. 

Jerry Jewell and Terry Bradley, 
co-owners of Sirius Software, Sacra- 
mento, are the manufacturers of 
"Type Attack." Sirius Software is 
nearly three years old and opened for 
business the same month Broderbund 
did. 

In addition to the formats stated 
on the chart, "Type Attack" has been 
made available for the Tomy Tutor 
computer. An IBM version is soon to 
be announced. 
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Other Designs Available 

bowers I* 
5331 N. Tacoma Indianapolis. Indiana 46220 

13171 251 -3918 or 13171 253 -4321 

e) 

RLANI! & PRE - PRINTED 

CUSTOM OR PROMOTIONAL 

800/648 -0958 
GOPHER PRODUCTS CORP 

2201 Lockheed Way 
Carson Car, Nev 89701 

WHAT SELLS 
BESIDES) 
RECORDS? 

TOUR PROGRAMS 

BUMPER STICKERS PATCHES 
BUTTONS 

Many record stores are finding long profits in rock -n -roll 
accessories from C.P. Rock! Posters, tour programs, buttons. 
patches, etc. Everything in our huge selection is fully licensed 
and absolutely guaranteed to sell! 

Call toll free 1- 800 -852 -3087 
In California 1- 800 -852 -8871 

California Posters 
6601 Elvas Avenue 
Sacramento, California 95819 

Write for a free complete catalog. 
Wholesale and retail requests welcome, 

www.americanradiohistory.com
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This listing of new LP /Tape releases is designed 
to enable retailers and radio programmers to be 

up -to -the minute on available new product. The 
following configuration abbreviations are used: 
LP- album; EP- extended play; CD- Compact. 
Disc; CA- cassette: 8T -8 -track cartridge. Mul- 
tiple records and /or tapes in a set appear within 
parentheses following the manufacturer num- 
ber. 

POPULAR ARTISTS 

ALL THE RIGHT MOVES 
All The Right Moves 
LP Casablanca 814 449 -1. 
(PolyGram) $8.98 
CA 814 449 -4 $9.98 

ARMORED SAINT 
Armored Saint 

EP Metal Blade E1018 (MBR 1009) 

BUFFETT, JIMMY 
One Particular Harbour 

LP MCA MCA -5447 58.98 
CA MCAC -5447 $8.98 

CON FUNK SHUN 
Fever 
LP Mercury 814 447 -1 (PolyGram) $8.98 
CA 814 447 -4 $8.98 

CULTURE CLUB 
Colour By Numbers 

LP Chrysalis QE 39107 no list 
CA ()ET 39107 no list 

CURVES 
Curves 
LP Allegiance AV433 
CA CV433 

CYCLONES 
Out In The Cold 

EP Plexus Trading KME 218719 

DALTON, LACY J. 
Greatest Hits 
LP Chrysalis FC 38883 no list 
CA 6CT 38883 no list 

ENGLISH, MAX 
Still Country 
LP Sonic SRLP 101 
CA SRLP 101 

GENERAL CAINE 
Dangerous 
LP Chrysalis FZ 38863 no list 
CA FZT 38863 no list 

GRIFFIN, BILLY 
Respect 
LP Chrysalis FC 38924 no list 
CA FCT 38924 no list 

Retailing 
New LP/Tape Releases 

HARDCHOIR 
Hardchoir 
LP Backstreet BSR -39009 56.98 
CA BRSC -39009 56.98 

HEAVEN 
Where Angels Fear To Tread 
LP Chrysalis BFC 38937 no list 
CA BCT 38937 no list 

JOE PERRY PROJECT 
Once A Rocker, Always A Rocker 
LP MCA MCA -5446 $8.98 
CA MCAC -5446 $8.98 

JONES, GEORGE 
Jones Country 
LP Chrysalis FE 38978 no list 
CA FET 38978 no list 

JONES, TOM 
Tom Jones 

LP Mercury 814 448 -1 (Polygram) $8.98 
CA 814 448 -4 $8.98 

KAY, JOHN, & STEPPENWOLF 
Wolftracks 
LP Allegiance AV434 
CA CV434 

KOOL AND THE GANG 
In The Heart 
LP De -Lite DSR 8508 (PolyGram). 58.98 
CA DCR4 8508 $8.98 

LAUPER, CYNDI 
She's So Unusual 
LP Chrysalis BFR 38930 
CA BRT 38930 

no list 
no list 

LAWS, HUBERT 
Make It Last 
LP Chrysalis FC 38850 no list 
CA FCT 38850 no list 

MAJOR LANCE 
The Majors Back 
LP Chrysalis FZ 38898 no list 
CA FZT 38898 no list 

McLENNAN, JOHN STEWART 
Vocal and organ works 
LP Gunmar GM 2003 (CRI) 

McDOWELL, RONNIE 
Country Boys Heart 
LP Chrysalis FE 38981 no list 
CA FET 38981 no list 

MELLENCAMP, JOHN COUGAR 
Uh Huh 
LP Riva RVL 7504 (PolyGram) $8.98 
CA RVC4 7504 $8.98 

MIDNIGHT OIL 
10,9,8,7,6,5,4,3,2,1 
LP Chrysalis BFC 38996 no list 
CA BCT 38996 no list 

MONEY, EDDIE 
Where's The Party 
LP Chrysalis FC 38862 no list 
CA FCT 38862 no list 

QUIRKS 
Silicon Man 
LP S.0 L. International SRR 2000 

SAVAGE GRACE 
The Dominatress 
LP Metal Blade E1006 (MBR 10006) 

SCARPELLI, GLENN 
Glenn Scarpelli 
LP Chrysalis B5Z 39113 no list 
CA 85T 39113 no list 

SFX 
Special Effects 
LP Megatone M -1007 $8.98 

STEPPENWOLF 
See John Kay 

SUBURBS 
Love Is The Law 
LP Mercury 814 45 -1 (PolyGram) $8.98 
CA 814 245 -4 $8.98 

SWEET, CHARLOTTE 
Original Cast 
LP Chrysalis W2X 38680 no list 

TOWNSHEND, SIMON 
Sweet Sound 
LP Polydor /21 815 708 -1 

(PolyGram) $8.98 
CA 815 708 -4 58.98 

UNITS 
New Way To Move 
LP Chrysalis 5E 38992 no list 
CA 5ET 38992 no list 

WEATHER GIRLS 
Success 
LP Chrysalis BFC 38997 no list 
CA' BCT 39887 no list 

WILDER, MATTHEW 
I Don't Speak The Language 
LP Chrysalis BFZ 39112 
CA BZT 39112 

CLASSICAL 

BACH, JOHANN SEBASTIAN 
Goldberg Variations 
Gould, piano 
LP Great Performances MY 38479 no list 
CA MYT 38479 no list 

BEETHOVEN, LUDWIG VAN 
Sonatas for Violin & Piano No 5 in F 

major (Spring) 
Zukerman, du Pre, Barenboim 
LP Vox Cum Laude VCL 9045 $8.98 
CA VCS 9045 $8.98 

no list 
no list 

Billboard° 

Top25 
Video 

Survey For Week Ending 10/15/83 

meSe 
Tay be reproduced, 
tropic, mechanical, 
of the publisher. 

Copyright ht 1983, Billboard Publications. Inc No par 

stem, or transmitted. In any form 

pt 

ored a recording, or otherwise, without the pr 

photocoo pyinng. 

These are the best selling h 

¡led from retail tail outlet 

research department 

TITLE 

Copyright Owner /Manufacturer, 

Q *EfT'S STILLON TOPAND HE'S OUT 
TO KEEPTHE COMPETITION HOPPING. 

LOPARKER BROTHERS 
Q'bert is a trademark of Mylstar. Inc C 1983 Parker Brothers. Beverly. MA 01915 

DI DOMENICA, LEONA 
Sonata After Essays For Piano, 
Eleven Short Pieces 
LP Gunmar GM 2001(2) (CRI) 

ELLINGTON, DUKE & TOSHIRO 
MAYUZUMI 
Suite from "The River" and Essay 
For String Orch. 
Louisville Orch. 
LP Louisville First Edition LS 777 

HANDEL, GEORGE FREDERIC 
Water Music Suite 
Boulez, New York Phil. 
LP Great Performances MY 38480 no list 
CA MYT 38480 no list 

KAHN, ERICH ITOR 
Short Piano Piece, Ciaccona Dei 
Tempi Di Guerra, Eight Inventions 
Bernede Quartet, Robert Black 
LP CRI SD 489 $8.95 

LEWIS, ROBERT HALL 
Concerto For Chamber Orch., Sere- 
nades, Three Prayers of Jane Austin 
Burge, Gregg Smith Singers 
LP CRI SD 473 88.95 

LUDWIG, THOMAS & STANISLAW 
SKROWACZEWSKI 
Symphony no. 1, "Age Of Victory," 
Music At Night 
LP Louisville First Edition LS778 

Billboard® 

MAYUZUMI, TOSHIRO 
See Duke Ellington 

MENDELSSOHN, FELIX 
Fantasy in Fi$ minor, Op. 28; Rondo 
Capriccioso; Scherzo a capriccio in 
F# minor 
Cherkassky 
LP Voc Cum Laude digital D -VCL 
9048 $ 10.98 
CA chrome D- VCS9048 S 10.98 

NELSON, LARRY & ROBERT 
MORRIS 
Flute Thing, Poem Of Soft Music 
The Huntingdon Trio 
LP CRI SD 484 $8.95 

OLIVEIRA, ELMAR 
Virtuso Violin 
LP Vox Cum Laude digital K -VCL 
9057 
CA chrome D -VCS 9057 

810.98 
$10.98 

PROKOFIEV, SERGE 
Sonata no. 6; Debussy: 
Prelude "Bruyers ": Kelemen: 
Theme With Variations 
Ivo Poborelich, piano 
LP Vox Cum Laude VCL 9049 $8.98 
CA VCS 9049 $8.98 

(Continued on page 34) 

Survey For Week Ending 10/15/83 

Top 25 
Video Goes , 
Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced. 

stored in a retrieval system. or transmitted. in any form or by any means. electronic, mechanical, 
photocopying. recording, or otherwise, without the prior written permission of the publisher. 
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These are the best selling home video games 

compiled from retail outlets by the Billboard 

research department 

TITLE 

Manufacturer, Catalog Number 

Q- BERT Parker Brothers 5360 Al ><I 

5 

BURGER TIME -Intellivision 4549 

p o 40 
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ç 

p 
co., 

ç 

ó 
N_ i 
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. 

á N 
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3 3 19 ENDURO -Activision AX -026 

4 4 9 POLE POSITION -Atari CX 2694 

5 9 7 DECATHLON -Activision AZ 030 

6 6 13 JUNGLE HUNT -Atari C -2688 

7 7 13 ROBOT TANK -Activision AX -028 

8 8 33 MS. PAC -MAN -Atari CX 2675 

9 5 29 CENTIPEDE -Atari CX 2676 

10 13 39 RIVER RAID -Activision AX -018 1 

11 10 55 PITFALL -Activision AX -108 

12 24 3 MR. DO!- Coleco 2622 

13 12 57 FROGGER- Parker Brothers 5300 

14 15 15 MINER 2049ER- Tigervision 7008 

15 11 7 KANGAROO -Atari CX 2689 

16 16 31 DONKEY KONG JR.- Coleco 2601 

17 14 23 KEYSTONE KAPERS- Activision AX 025 

18 21 31 ZAXXON -Coleco 2435 

19 18 57 DONKEY KONG -Coleco 2451 

20 =0 BATTLE ZONE -Atari 2681 

21 17 33 PHOENIX -Atari CX 2673 

22 =1131 DEATH STAR BATTLE- Parker Bros. 5060 

23 19 15 GALAXIAN -Atari CX 2684 

24 MISSION X- Intellivision 4437 

25 25 17 LOOPING -Coleco 2603 

Denotes cartridge availability for play on hardware configuration. 
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Meet Frostbite Bailey." Frostbite' promises 
to make the Arctic as popular as Pitfall Harry made the 
jungle. This Arctic explorer and architect has to build 
his igloo and get inside before the temperature drops 

to zero. But 
giant clams, low - 
flying snow geese 
and the always - 
popular polar 

grizzly bear 
are out to stop 

him. Video 
game players will be 

out to get Frostbite too. They just won't be able to say no to his call of the wild. 
It's Frostbite for the Atari® 2600;' designed by Steve Cartwright. There's 
going to be a hot time in the Arctic tonight. 

FROSTBITE 

Squish! Glop! Smush! If there's one thing video game 
players love, it's putting themselves in a sticky, high pres- 
sure situation and then trying to get out of it. Pressure 
Cooker " promises to be the biggest mess they've ever 
seen. Short Order 
Sam' has to read the 

burger orders and put the right garnish 
on the right burger. But this is a real 

fry-by-night operation, and things get 
crazy. Messy! Messy! Messy! 
It's Pressure Cooker for the Atari® 26007 

designed by Garry Kitchen. Get ready 'cause 
it's gonna be really cookin'. PRESSURE 

COOKER TM 

And Holiday Thrills. 
Activision® is ready to help you 
keep things moving this holiday 

season. With Frostbite Bailey jumping, and Short Order Sam 
running, Activision brings you two of the best moving titles 
around. Add those to our all -time best - selling titles and you've 
got games that hop, jump, run, fly, drive, swim, sail, dash, speed, 
dive, soar, and keep things really moving ... for you. 

Cli VIÌON® 
WE PUT YOU IN THE GAME. 

For use with the Atari® 2600' Video Computer System:' 
Atari® 2600' and Video Computer System' are trademarks 
of Atari, Inc. Also for use with Sears Tele- Games' Video 
Arcades Tele- Games® and Video Arcade' are trademarks 
of Sears, Roebuck and Co. 

©1983 Activision, Inc. 
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ACTIVISION ANNOUNCES 
TWO EXPLOSIVE NEW GAMES FOR 

THE ATARI 5200 ! 

River Raid- and 
Kaboom! Both million- 
seller hits on the Atari' 2600- 
system, they're our first two 
games for this hot-selling 
system. With sizzling new 
graphics that really let the 
Atari 5200" show its stuff, 
while it's showing ours. 

Carol Shaw's River 
Raid. The mission: destroy 
bridges along the unpredid- 
able 'River of No Return'... Choppers, 3 o'clock ...fighters 
Tanks, shooting back! ...watch out, observation balloons! ... Refuel! 
...East Canyon ...Negative! ... 'Rio late.... 

11 it 9 Kaboom! adapted 
by Paul Willson, is a simple 
game of catch ... with 
bombs...that keep coming. 
Faster and faster and ac- 
companied by the 1812 
Overture. And now, when 
two people play, one can be 
the bombardier and one 
can be the bucketeer! 

Add River Raid and 
Kaboom! to your arsenal 

of games for the Atan' 5200" Before you're bombarded with 
requests during the holidays. See your Activision" Representative 
for details. 

Atari 2600 and 5200 are trademarks of Atari.Inc 
1983 Activtsion Inc 

ISION 
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Recoiling 
New Products 

Denon America, Fairfield, N.J., has coated its DX -8 cassettes with ultra -fine 
high energy magnetic oxides used by adopting dispeirsüon techniques de- 
veloped for high speed photographic films. The result is that the MOL fre- 
quency range has been raised to 2dB, and SOL in the high frequency range 

to 3dB. 

Sony's AG -500 Betastac!R Auto changer allows up to 20 .hours of video re- 

cording on Sony's Betamax models. Programmable operation automatical- 
ly follows the commands of Betamax timer settings with recording or play- 

back capability. Suggested retail price is $160. 

The P2500 from the Nagatronics Corp. in Freeport. N.Y. is one of two new 
P -Mount induced magnet phono cartridges. It features a diamond elliptical 
stylus in a low mass cantilever with a non -aging high energy samarium co- 

balt magnetic activator. 

1ILMRIAMIIIIILIMIlli RIMIN111lla s MIMI s! ta r. salr--i 
II . iir umniesrAm 

MINIA111/1101111111MMIL 
MLM1111.1111110111111101111 

,1111110w 

A 
PA 

r. ..- 

/1/ÇI. .11111111-4!_ I . .., ,,.,W....:........,e'w_! .J/,. ,- -INIII E111111 Ilr ! --5- 1INWw MAIM/l 
!'I, 
'...t' 

i1 1111111 1111111S 

ARTEMIS 
POSTERS 

E,. 

®1/N UM= 

11111___011' 
:1111111111111111111:111111rMI 

11111nin ISM& Inns snow w 

a 

APOLLO RENTALS VS. LICORICE PIZZA 

Small Video Store Battles Chain 
ORANGE, Calif.- Southern Cali- 

fornia independent video stores are 
feeling the first effects of record /tape 
chains' rapid expansion into video 
rental. One of the most competitive 
arenas is here along Tustin Ave., 
where tiny Apollo Rentals is locking 
horns with Licorice Pizza. 

So far, the pitched battle has had 
surprising results. Husband and wife 
team Stan and Beverly Rice have 
seen volume in their 489 square foot 
store triple since they met Licorice's 
$2 price head on. 

However, they have had to extend 
hours to 8 p.m. because Licorice, just 
a few doors away in a strip center, is 

open from 10 a.m. -11 p.m. The cou- 
ple has also had to add help beyond 
the two clerks they were using and 
will soon have to refixture in order to 
have more room for inventory. So, 
while volume is up, profits may be 
level. 

Rice says his health prevents him 
from keeping the store open longer or 
on Sundays to further challenge Lic- 
orice. The store has thus gone to $3 

Saturday rentals. "I'm not going to 
let people have movies for $2 for two 
days," he says. 

At first, the Rices appealed to the 
strip center landlord, believing they 
could thwart Licorice's entry into 
their business. They then decided to 
take the direct competitive route. 
"Licorice was so busy at first they 
had to put in a number machine like 
the ice cream parlors have," Rice 
notes. 

Licorice Pizza's entry into video 
rental, now complete at all 34 of the 
chain's area stores, is part of an over- 
all explosion by area record /tape 
chains, which are finally reacting to 
the long- established niche carved in 
video by Wherehouse Entertainment 
(Wherehouse, Big Ben's), which his- 
torically featured $2 rentals, say Rice 
and others along Tustin. Further 
down the avenue, John and Carol 
Pough of Video Cassettes Unlimited 
say they may have to extend hours on 
Saturday later than 7 p.m. and are 
undecided as to whether they will re- 
main closed Sundays. 

Commenting on the general com- 

Print On 
Print 

New folios from Warner Bros 
Publications include Stevie Nicks 
"The Wild Heart" ($9.95), "Billie 
Jean & The Best In 80s Rock" 
($7.95), "Greatest Rock Classics" 
($8.95), "The Music Of Jimmy Buf- 
fet Made Easy For Guitar" ($5.95), 
"Misty & Other Songs For Lovers" 
($8.95), "Asia's Alpha" ($9.95) and 
Neil Young's "Neil & The Shocking 
Pink's `Everybody's Rockin' " 
($9.95). 

Columbia Pictures Publications 
has marketed a personality folio, 
"Dolly Parton /Burlap & Satin" 
($7.95), along with "The Top 50 
Country Hits" ($9.95) and "Southern 
Gospel Sounds" ($6.95). Columbia is 

also reminding the trade of its exten- 
sive Stevie Wonder catalog, which in- 
cludes six folios plus specially created 
editions for classical guitar, easy gui- 
tar, organ, piano and easy piano. 

Hal Leonard's new print deal with 
the Stray Cats includes the hot 
group's latest album, "Rant 'N Rave 
With The Stray Cats," in folio form. 
It's the company's second folio with 
the group, the first being "Built For 
Speed." The company says it'll in- 

(Continued on page 71) 

petitive scene were, Rice says, "Cable 
television came in recently, and it 

had a dramatic effect, especially at 
first. Then there are at least three or 
four new independent stores opened 
in the last six months. Licorice Pizza 
was dust the final coup." 

All the competitive escalation 
comes as one of the area's pioneers, 
Video Cross Roads International has 
retrenched. VCRI, headed by Jim 
Lahm, was a vigorous franchiser, 
also with a pilot store on Tustin Ave. 
Lahm has recently curtailed franchis- 
ing and drastically altered VCRI's 
direction. 

Rice, possibly more than other 
area video dealers, is tuned to all the 
growth locally because he has an of- 
fice supplies store adjacent to Apollo 
Rentals, Apollo Stationery, which is 

patronized by many video dealers. In 
fact, it was this activity that first got 
Stan and Beverly interested in video 
two years ago in July. 

"Our son was basically ready to 
take over the stationery store, and we 

wanted a nice, quiet business to settle 
down with," says Rice. "It became 
crazy, however, right from the start." 

Philosophically, Rice says he is 

looking beyond the current frenzy to 
a scenario should video dealers lose 
their battle over video rental legisla- 
tion pending in Congress. "At least 
we have the stationery business to fall 
back on," he points out. 

Noting that even Licorice Pizza 
employees patronize the stationery 
store, Rice says the chain sends video 
rental customers over, too. "We have 
stayed away from video music or 
concerts. They (Licorice) feature a 

lot of concerts. We also have a clas- 
sics library and more older films than 
Licorice." 

The Rices have done almost no ad- 
vertising except a banner in front of 
the store. "The city just dropped its 
ban on them," Rice notes. 

Apollo has no club and uses a 
credit card number as identification 
for rentals. "Otherwise, we ask for a 
$50 deposit," Rice says. r G "' á N:' ,. . 
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BIG APPLE 
ENTERTAINMENT 
15 PARK ROW, 
NEW YORK CITY 
NEW YORK, 10038 
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FREE 
CATALOG 

300 PAGE AUDIO /VIDEO/ 
COMPUTER, ELECTRONICS CATALOG 

mm 
BIG APPLE 
ENTERTAINMENT, 
a leading distributor of 
home entertainment pro- 
ducts, serving dealers from 
coast to coast. 

mm 
OVER TEN MIWON 
DOLLARS IN INVENTORY 
AT ALL TIMES. 
We sell Major Brands only: - 
Panasonic JVC Atari 
Toshiba Jensen Sony 

Sanyo Timex Epson 
Clarion Audio Technica 

Pioneer Activision RCA 
M- Network Mattel 
Colecovision Commodore 
Teac 

WE OFFER OUR 
CUSTOMERS THE 
FOLLOWING SERVICES: 
Daily Specials Product in- 
formation by Phone Export 
Division One Stop Distribu- 
tion Monthly Newsletter on 
Our Specials 

LARGE SELECTION AND 
EXTRA PROFITS. Take a 
bite of the Apple and call 
(1 -800) 221 -3191 

IN NEW YORK CALL 
1212) 233-0747 

SEND TODAY FOR YOUR FREE 300 PAGE 
BIG APPLE CATALOG OR CALL TOLL -FREE 

1 -800 -221 -3191 
NAME 

TITLE 

COMPANY 

TELEPHONE 

ADDRESS 

www.americanradiohistory.com

www.americanradiohistory.com
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 Retailing 
LABELS CONFRONTED AT NARM MEET 

Dealers Ask For More Big Singles Video 
Music Programming 

MTV Adds & Rotation 
As of 10/5/83 

This report doe not include these videos in recurrent or oldie rotation.. Fur further information, contact 
Buzz Brindle, director of music/programming. MTV (212)944-5394. 

NEW VIDEOS ADDED: 
The Beat, "Dance, Dance," Jem 
T-Bone Burnett, "The Weapon," Warner Bros. 
Kim Carnes, "Invisible Hands," EMI America 
Culture Club, "Church Of The Poison Mind," Epic 
Dial M, "Modern Day Love," D&D 
Eddie & the Cruisers, "On The Dark Side," Scotti Bros./CBS 
Elvis Brothers, "Fire In The City," Epic 
Industry, "State Of The Nation," Capitol 
Juluka, "Scatterings of Africa," Warner Bros. 
John Cougar Mellencamp, "Crumblin' Down," Riva/PolyGram 
Quarterflash, "Take Another Picture," Geffen 
Romantics, "Talking In Your Sleep," Nemperor 
Stray Cats, " I Won't Stand In Your Way," EMI America 
Y&T, "Meanstreak," A&M 

HEAVY ROTATION (maximum 4 plays a day): 
Asia, "The Smile Has Left Your Eyes," Geffen 
Pat Benatar, "Love Is A Battlefield," Chrysalis 
Big Country, " In A Big Country," Mercury 
David Bowie, "Modern Love," EMI America 
Def Leppard, "Foolin'," Mercury 
Fixx, "One Thing Leads To Another," MCA 
Genesis, "Mama," Atlantic 
Heart, "How Can I Refuse," Epic 
Billy Idol, "Dancing With Myself," Chrysalis 
Billy Joel, "Uptown Girl," Columbia 
Kansas, "Fight Fire With Fire," CBS Associated 
Huey Lewis, "Heart And Soul," Chrysalis 
Loverboy, "Queen Of The Broken Hearts," Columbia 
Moody Blues, "Sittin' At The Wheel," Threshold 
Naked Eyes, "Promises, Promises," EMI America 
Robert Plant, " Big Log," Atlantic 
Quiet Riot, "Cum On Feel The Noize," Pasha/CBS 
Rainbow, "Street Dream," Polydor 
Spandau Ballet, "True," Chrysalis 
Stray Cats, "Sexy & 17," EMI America 
Talking Heads, "Burning Down The House," Sire 
Bonnie Tyler, "Total Eclipse Of The Heart," Columbia 
Neil Young, "Wondering." Geffen 
ZZ Top, "Sharp Dressed Man," Warner Bros. 

MEDIUM ROTATION (maximum 3 plays a day): 
Alarm, "The Stand," IRS 
Aztec Camera, "Oblivious," Sire 
Breaks, "She Wants You," RCA 
Cheap Trick, " I Can't Take It," Epic 
Eurythmics, " Love Is A Stranger," RCA 
Herbie Hancock, "Rockit," Columbia 
Helix, "Heavy Metal Love," Capitol 
Joan Jett, "Everyday People," MCA 
JoBoxers, "Just Got Lucky," RCA 
Paul Kannier, "Planet Earth," RCA 
Kinks, "Don't Forget To Dance," Arista 
Kiss, "Lick It Up," Mercury 
Eric Martin Band, "Sucker For A Pretty Face," Elektra 
Motels, "Suddenly Last Summer," Capitol 
Saga, "The Flyer," Portrait 
Peter Schilling, "Major Tom," Elektra 
Michael Stanley, "My Town," EMI America 
Translator, "Un-Alone," 415/Columbia 

LIGHT ROTATION (maximum 2 plays a day) 
Axe, "Heat In The Street," Ateo 
Berlin, "Masquerade," Geffen 
Dave Davies, "Mean Disposition," Warner Bros. 
Howard DeVoto, " Rainy Season," A&M 
George Farber, "Hold On Forever," Sound Image 
Tim Finn, -Made My Day," Oz 
Gang Of Four, "Is It Love," Warner Bros. 
Human League, "Mirror Man," A&M 
Madonna, " Burnin' Up," Sire 
Mental As Anything, "Brain Brain," Oz 
Nils Lofgren, "Across The Tracks," Backstreet 
9 Ways To Win, "Close To You," Atlantic 
Dingo Boingo, "Nothing Bad Ever Happens To Me," A&M 
PayolaS, "Where Is The Love," A&M 
The Rads, "You," EMI America 
Roman Holliday, "Don't Try To Stop It," Jive 
Tim Scott, "Swear," Warner Bros. 
Carly Simon, "You Know What To Do," Warner Bros, 
Southside Johnny & the Jukes, "Trash It Up," Mirage 
Rod Stewart, "What Am I Gonna Do," Warner Bros. 
Taxxi, "Gold And Chains," Fantasy 
Tears For Fears, " Pale Shelter," Mercury 
Three Dog Night, " It's A Jungle," Passport 
Units, "Girl Like Me," Epic 
Mari Wilson, "Just What I've Always Wanted," London 
Zebra, 'Tell Mc What You Want," Atlantic 

CARLSBAD. Calif.—Mulling the 
emerging market for 12-inch dance 
singles, the message sent by retailers 
attending a panel on that configura-
tion during the NARM retail adviso-
ry summit here was, "w could sell it 

if only you'd produce more." 
Noting that the catch phrase "per-

ceived value" is pervasive in retail, 
moderator Russ Solomon of Tower 

noted, "People feel $9 is too much 
money for 30 minutes of music on a 
regular album, but they readily ac-
cept 15 minutes, or really an extend-
ed version of two songs, for $4.98. 

"But I get a sense of fearfulness on 
the part of labels, not just on dance 
but on r&b 12-inch as if it might in-
terfere with the LP. The net result is 

still unit sales." 
Solomon also said that unavailabil-

ity of many 12-inch titles results in 
sales for imports, "which is not very 

palatable to U.S. labels, but we're 
talking about the real single of today. 
All ages are buying it." 
A&M's Larry Hayes generally 

agreed but said, "It's a very confus-
ing market, often starting with some-
thing the DJ has mixed." He indicat-
ed this was the case with Human 
League's "Don't You Want Me" a 
year ago. " It started as an import 
when three or four Dis in Miami 
were running around with loops on 

the air. 

[NewLP/TapeReleases] 
• Continued from page 30 
REBROFF, IVAN 
Christmas 
LP Chrysalis M 38658 no list 
CA MT 38658  no list 

SKROWACZEWSKI, STANISLAW 
See Thomas Ludwig 

STAROBIN, DAVID 
Henze, Kolb, Bland; guitar 
LP Bridge BOG 2001 

STRAVINSKY, IGOR 
Firebird Suites, Scythian Suite 
Minnesota Orch, Skrowaczewski 
LP Vox/Turnabout TV 34794  55.98 Among The Giant Trees of The 
CA CT 4794  $5.98 Wild Pacific Coast; Spring On 

SUBOTNICK, MORTON The Morning Prairies 
Parallel Lines; Grantham: vocal LP MMG DG 81003  $9.98 
& choral music CA 5DG 81003  59.98 

Thomas 
LP CRI SD 491  $8.98 

UNG, CHINARY & CONRAD 
CUMMINGS 
Beast Songs, Summer Air 
Weisberg 
LP CRI SD 487  $8.95 

VAN LEER, THIJS 
See Ameling Elly 

VIVALDI, ANTONIO 
Four Seasons 
Zukerman, English Chamber Orch. 
LP Great Performances MY 38478 no list 
CA MYT 38478  no list 

WUORINEN, CHARLES 
Tuba Concerto; Music for Ten 
Stringed Instruments; Dialectic 
Braynard, Group For Contemporary Music. 
Sukofsky, New Music Consort. 
LP CRI SD 491  $8.95 

MISCELLANEOUS 

SOLITUDES: ENVIRONMENTAL 
SOUND EXPERIENCES (Dan Gibson) 

- - 

"We're seeing limited success. e 
small dance labels are happy with 
15.000 sales. However, it's hard to 
spread national without contempo-

rary radio play," Hayes said. 
Solomon questioned the use of 

what he called the "generic cover." 
"Get a sticker, a decal, a quasi cover 
that looks good. We really need to see 
some forceful merchandising. Why 
aren't we chasing this market? I see 

hedging by labels," he said. 
CBS' Paul Smith took exception, 

claiming that CBS has been very alert 
to the market: "We were pulling the 
12-inch when the LP came out. Not 
anymore. But we're continuing to 

study the 12-inch market. It's not the 

same market." 
Harry Losk of PolyGram said, 

"We've found we can actually print 
over the generic cover cheaper than 
we can produce a decal. But I want to 

caution the panel. Twelve-inch is not 
a panacea; it won't drive the LP." 

Smith interjected that all too often 

the problem revolves around market-
ing strategies between the U.S. and 
European labels. "It ( 12-inch) screws 
up the marketing plan, to be perfectly 

frank." 
Losk said that numerous acts do 

not want a commercial I2-inch. "In 
fact," he said to Solomon, "one act 
would not let us release a piece of 
product until we found it in your 

Heavy Surf on Rocky Point; 
Along A Sand Spit; Ocean Surf 
In a Hidden Cove 
LP MMG DG-81002  $9.98 
CA 5DG.81002  $9.98 

By Canoe To Loon Lake; Dawn 
By A Gentle Stream . 

LP MMG OG 81001  $9.98 
CA 5DG.81001    $9.98 

Night in The Florida Everglades; 
Don't Feed The Alligators 
LP MMG DB 83007  $9.98 
CA 5DG 83007  $9.98 

Niagara Falls; Among the Ponds 
and Streams of NitigaTa 
LP MM—G- DG-8-2-13ber S9.98 
CA 5DG 82004  $9.98 

CHRISTMAS 

ATKINS, CHET 
East Tennessee Christmas 
LP Chrysalis FC 39003  no list 
CA FCT 39003 no list 

AMELING, ELLY & THIJS VAN LEER 
Christmas 
LP Chrysalis M2X 37835 (2)  no list 
CA MXT 37835 no list 

To get your company's new album 
and tape releases listed, either send 

release sheets or else type the infor-

mation in the above format on your 

letterhead. Send to Kim Freeman, 

Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

li 

reitelair111111111 - 
ORGANIZED BOOG1E—Boogle Records In Toledo has cleaned up its act In 
two stores, with cassettes juxtaposed with LP counterparts encased In 

glass shelves. 

(Tower New York) store, an impon 

from the U.K. Now we're going back 
tsoeecneawgpointtor negotiate." ss ' 

alter e.W Lee the Point complexity of the product. "You 

with one version that 

ed to 

WKTU won't play because it has its 
own version, and then we come along 
with version number three. You can't 

haveo thLroesek.s questionversi versions out  t ( here." 
Twhether the 

12-inch single has spread, John Mar. 
maduke of Western Merchandising, 
Amarillo, said, " In our Dallas ware. 
house there was no demand a year 

ago to even stock it—now we need 
it." 

Lee was irritated. " I see more 12-
inch flying out the door. They're go-
ing to every club in the world. Once 
in a while there's a David Bowie and 
we say is this a trend. All too often it 
is the song. But we're onto this, like a 
thundering herd, some with generic 
covers, some fancy, some not so 

said, "We Lee Cohen of Licorice 
have had to do our own 

rice Pizza 

promoting. There's very little promo-
tional support. The manufacturers 
are way behind on this." 
Added Carl Rosenbaum of Flip 

Side, Chicago, "The customers still 
don't know what 12-inch is. We've 
got to get them close to it." 

NARM president Lou Fogelman 
of Show Industries, Los Angeles, 
said, "There's a tape customer out 
there wanting this, too." Label reps 
jump on Fogelman asking if retailers 
want another 6 by 12 (subject of bit-
ter debate during another panel). 
"Yes," came back a chorus. "It's a 
multiple sale," Fogelman said. "Peo-
ple buy three or four a week." 

Responding to an inquiry of how 

retail will merchandise the product, 
Solomon brought the subject the sub-
ject to a close. "Maybe a dump bin. 

But we'll find a way." 
EARL PAIGE 

Computer Mart 
Set For Gotham 
• Continued from page 29 

Additionally, a number of respon-
dents said they were willing to travel 
to a major computer center to make a 
buy. Some said they would travel 
twice to the same location to re-test 

several computer systems. 

Segall says he conceived the idea of 
a computer center when he became 

frustrated after making an attempt to 
shop for a computer and had to 

browse many stores in order to see 
several different computer systems. 
When the center opens this January, 
it will provide more than a retail 
store environment, he says. It will be 
similar to an exhibition center show-
casing the varying aspects of 

computers. 

Boogie Stores 
Thrive In Toledo 

• Continued from page 27 

business. They're just nickel and dim-

ing, just pushing things along. not 
making a large commitment."  

dance singles and still selling audio-

and CBS' line and don't mind peing 

"We're finding people buy Nautilus 
ostiE)g.s.E‘'.s.eslitckw:sit hsulr2P-irniscell. 

tphheBil peo.roigcniet=1;,icshhde 



Maxell is running this audio tape rebate offer 
nationally...with savings of up to $2.00. 

Participating dealers will be 
given special mail-in certificates to double 
the original rebate offer. 

OUR DEALERS 
• WILL GET 
THE BEST OF US 

in the biggest Maxell AudioTape Promotion in history 
Here's how  you can be a  participating  Maxell dealer  
and make the most of it:  

It the biggest consumer promotion of Maxell 
Audio Tapes ever launched. Full page national ad-
vertising in newspapers and magazines (see above) 
will announce the exciting Maxell rebate offer. 
But then, participating Maxell dealers will be able 
to offer their customers a special mail-in cer-
tificate that doubles the nationally advertised 
Maxell rebate. 

How do you get to be a participating Maxell 

d6 1983 Maxon Corporation of America, 60 Oxford Drive, Moonachie, N.J. 07074. 

dealer? How do you get those special double-the-
offer certificates from Maxell for your customers? 
Simply by doing what you'll want to do anyway. By 
participating in the promotion with the supporting 
high impact P.O.P. and other promotional materials 
provided by Maxell. 

Get in on this precedent-breaking, traffic-build-
ing Maxell audio tape promotion this fall. Call your 
Maxell representative now and get the best of 
Maxell—the best kind of deal since rebates were 
invented—on the best kind of tapes you can sell. 

maxelL 
IT'S WORTH IT 
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ARTIST 
Title, label & Number 

... 3 (Dint Label) i !.°.. 3 (Dist. Label) 

WEEKS 

11 
Croel 8100ded. Gerf; Al el 
6013,1 • Ntotnwn 5 

1,1.5 

CD 43 2 SLAVE 
Bad [null. Cotillion 
90118.1 ( Alto) WEA 

.--ip 4 5 GAP BAND 
Gap Band V..lommin', 
Total Experience 

37 34 20 DENIECE 
WILLIAMS 
I'm So Proud, Columbia 
FC 38622 CBS 

3 3 
TE•1•3004 ( Polygram) POL 

10 JEFFREY 
38 38 12 ONE WAY 

Shine On, MCA 5428 MCA 
OSBORNE 
Stay With Me Tonight, 
ARM SP-4940 RCA 

39 39 11 STACY LATTISAW 
Sixteen. Cotillion 90106 
(Atco) WEA 

4 2 43 MICHAEL 40 40 12 DIANA ROSS 
JACKSON • Ross, RCA A111.4577 RCA 
thriller. EPIC QE 38112 CBS 41 37 7 EURYTHMICS 

5 6 

7 

22 GLADYS KNIGHT 
& THE PIPS • 
Visions, Columbia FC 
38205 CBS 

5 RUFUS AND 

42 41 16 

Sweet Dreams Are Made 
01 This. RCA AF11•46131 RCA 
THE O'JAYS 
When Will I See You 
Again, P 1.14. EZ 38518 
(Epic) CBS 

CHAKA KHAN 
bve.Stompin' Al The 

C4i) 48 2 BOBBY NUNN 
Private Party, Motown 

Savory. Warner Bros 6051ML ( MCA) MCA 
23679.1 WE"' 44 46 11 RONNIE LAWS 

7 5 15 MIDNIGHT STAR 
No Parking On The 

Mr Nice Guy. Capaol 
ST- I2261 CAP 

Dance Floor, Solar 
60241-1 ((lektra) WEA 

10 51 10 RENE & ANGELA 
Rise, Capitol ST•12267 CAP 

8 8 9 PEABO BRYSON/ 46 44 32 CULTURE 
ROBERTA FLACK 
Born To Love. Capitol 
ST•1184 CAP 

CLUB • 
Kissing To Be Clever, 
Virgin/Epic ARE 38398 CBS 

9 9 7 ZAPP 
241W Ill. Warner Bros 
27876 ) WEA 

47 47 44 Z.Z. HILL 
The Rythm 8 The Blues, 
Malaco 7411 IND 

10 10 11 THE S.O.S. BAND 
On The Rise, 1 obi, FI 
38627 ( Epic) CBS 

0 =1:» ANDRE CYMONE Survive In The 
Eighties, Columbia FC 

11 12 22 MARY JANE 
GIRLS 
Mary Jane Girls. Gordy 
604ÓG1 ( Molobvn) MCA 

49 49 27 
38902 CBS 
EDDY GRANT • 
Killer On The Rampage. 
Portrait/Ice BER 38554 
(Epic) CBS 

12 13 6 HERBIE HANCOCK 
Future Shock, Columbia 

Ci) 57 3 TAVARES 
Words And Music. RCA 

FC38814 CBS AF11.4700 RCA 
13 15 6 STEPHANIE C .) =3› MANHATTAN 

MILLS TRANSFER 
Merciless, Casablanca 
811364•1M1 ( Polygram) POL 

Bodies And Souls. 
Atlantic 80101.1 WEA 

14 11 20 THE ISLEY 
BROTHERS • 

52 52 4 HERB ALPERT 
Blow Your Own Horn, 

Between The Sheets, T. 
Fleck 12 38674 ( Epic) CBS 53 56 22 

A8M SP•4949 RCA 
SERGIO MENDES 

C:1_5D 18 5 ASHFORD & 
SIMPSON 
High Rise, Capitol ST. 54 54 88 

Sergio Mendes, ABM SP 
4931 RCA 
Z.Z. HILL 

16 16 
12282 CAP 

11 ARETHA 
FRANKLIN 
Get It Right, Arista 

RCA 

55 55 53 

Down Home, Mataco 
MAL 7406 IND 
DE BARGE • 
All This Love. Gordy 
601261, (Motown., MCA 

0 

18 

19 

14 

A18.8019 
15 ANITA BAKER 

The Songstress. Beverly 
Glen 13G 10007 IND 

14 DONNA 

c p 

57 

60 

58 

2 

2 

MADONNA 
Madonna, Sire 23867-1 
(Warner Bros.) WEA 
THIRD WORLD 
All The Way Strong. 

SUMMER • 
She Works Hard For The 
Money. Mercury (ii) 63 51 

Columbia FC 38687 CBS 
LIONEL RICHIE A 
Lionel Richie, Mom'. 

812265-1 ( Polygram) POL 6007 MI MCA 
19 17 21 MAZE CD /:=1> MICHAEL 

We Are One, Capitol ST. 
12262 CAP SEMBELLO 

Bossa Nova Hotel, 
20 20 6 PHILIP BAILEY Warner Bros 23920.1 WEA 

Continuation, Columbia 
FC 38775 CBS 60 n 71 5 NATALIE COLE 

('re Ready. Epic FE 
21 21 10 SHALAMAR 

lhe Look, Solar 60239 
r,Elektra; WEA 61 61 13 

38280 CBS 

BOBBY BLAND 
22 

CD 

24 

22 

25 

23 

10 NEW EDITION 
Candy Girl, Streetwise 
SWRI.. 3301 (F10 

3 KLIQUE 
Try It Out, MCA 39008 MCA 

17 GEORGE 

62 

63 

66 

50 

37 

25 

Tell Mr. Bland, MEA5425 MCA 

ANGELA BOFILL 
Too Tough, Arista AL 
9616 RCA 
DENISE LASALLE 
A Lady In The Street. 

BENSON • Malaco 7412 IND 
In Your Eyes. Warner 
Bros 1.23744 WEA 64 53 18 DAVID 13W l,At.,VD.e.OEMII A .E  

25 24 28 KASHIF America SQ.17093 CAP 
Kasha, Arista Al 9620 RCA 65 59 32 O'BRYAN 

26 

27 

26 

27 

48 

27 

PRINCE A 
1999. Warner Bros 
23720.1 WEA 
JARREAU • 
Ferree,. Warner Bros 
23801.1 WEA 

66 

67 

82 

45 

23 

28 

You And I. Capitol ST. 
12256 CAP 
JONZUN CREW 
Lost In Space. Tommy 
Boy TBLP 1001 IND 
NONA HENDRYX 

("F8) 31 LILLO  
Let Me Be Yours. 68 68 6 

Nona, RCA A111-4565 RCA 
THE TALKING 

Capitol S1.12290 CAP HEADS • 
29 29 7 SMOKEY Speaking in longues. 

ROBINSON Sire 1.23883 (Warner  
Bros.) WEA Blame It On Love And 

All The Great Hits. 69 65 8 STONE CITY 
Tarnla 606411 iMotown) MCA BAND 

0 

31 

35 

30 

3 

29 

COMMODORES 
13 Moto,. ,  
6061611.(MCA) MCA 
WHISPERS 

70 70 48 

Out From The Shadow, 
Gordy 6042GL Motown i MCA 
CON FUNK SHUN 
lo The Max, Mercury 

Loee For Love, Solar SRM.1.4067 (Polygram) POL 

32 32 24 
60216 ( Etektra) WEA 
SOUNDTRACK • 
Flashdance. Casolanco 

71 67 6 HIROSHIMA 
Third Generation, Epic 
EC 38708 CBS 

8114924 61-1 
(Polygram) Kn. (Polygram)Blues 

72 72 16 KINGri  J2. MEA 

33 28 11 THE 5413 MCA 

MANHATTANS 
forever By Your Side. 
Columbia EC 38600 CBs 

73 73 29 CHAMPAIGN 
Modern Heart. Columbia 
FC 38284 CBS 

34 

35 

33 

36 

23 

22 

LAKESIDE 
Untouchables, Solar 
60204-1 rElektra/ WEA 
MTUME 

74 

75 

42 

75 

9 

23 

KURTIS BLOW Parto Time, Mercury 
871 61 (Polygram) POL 
EARL KLUGH 
Low Ride, Capitol ST. 

Juicy Fruit. Epic FE CBS 
38588 

12253 CAP 

CD Bull Is are awarded to those products demonstrating the greatest sa es gains this week (Prime Movers 
• Recording Industry Assn. of America seal for sales of 500,000 units (seal Indicated by dot). • Recording 

Industry Assn. of America seal tor sales of 9,000,000 units (seal indicated by triangle). 

Black  
SPURS 7,500 CALLS TO SENATORS 

Broadcast Boosts King Holiday 
By NELSON GEORGE 

NEW YORK—A Martin Luther 
King Jr. People's Radio Poll, spon-
sored by Stevie Wonder, Inner City 
Broadcasting, and the producers of 
the black-oriented entertainment 
call-in show "Hollywood Live," gen-
erated 7,500' calls to U.S. Senators 
urging that King's birthday be voted 
a national holiday, according to In-
ner city spokesman Chuck Sutton. 
The three-hour radiothon, held 

Sunday, Sept. 18, was hosted by 
Wonder, WBLS program director 
Frankie Crocker in New York and 
Sid McCoy in Los Angeles in support 
of the bill, already passed by the 
House of Representatives, which 
would make Jan. 14 a national 
holiday. 
Wonder has been a driving force 

behind the King holiday movement. 
In the past the Motown artist has or-
ganized two marches on Washington 
in support of this legislation. 

According to Sutton, the broad-
cast was organized in "about a week 
and a half after we found it was com-
ing up for a vote on the Senate. David 
Lampell, senior vice president in 
charge of public affairs at Inner City, 
contacted Stevie about doing a 
broadcast and he gave his full sup-
port to it." 

Sutton says 63 stations carried the 
broadcast "not counting a yet-to-be-
determined number of RKO sta-
tions." Stations associated with the 
National Black Radio Network, Na-
tional Public Radio, and the "Holly-
wood Live" syndication network car-
ried the radiothon. Listeners were 
given an 800 number at Western 
Union that allowed them to send tele-

grams to their respective senators en-
couraging an affirmative vote on the 
King bill. 

Among the many celebrities to 
voice their support for the King holi-
day were Phil Donahue, Aretha 
Franklin, Lionel Richie, Jean Staple-
ton, Don Cornelius, Yoko Ono, Mi-
chael Sembello, Tony Orlando, Mari-
lyn McCoo & Billy Davis, Miss 
America Vanessa Williams, and Lit-
tle Steven & the Disciples of Soul. In-
terspersed with the interviews were 
pieces of music related to the civil 
rights struggle (including a cut on the 

new Gap Band album dedicated to 
King, which features a guest appear-
ance by Wonder.) 
"We wanted the show to reflect the 

fact that Dr. King was a contempo-
rary American hero," says Sutton 
about the eclectic list of guest 
speakers. 

Hamilton Cloud III, vice president 
of comedy at NBC Radio, gave up 
his weekend to act as producer for 
the broadcast. Sidney Miller and Ed 
Brisco of "Hollyw000d Live," ac-
cording to Sutton, also contributed 
greatly to the broadcast's success. 

• 

o 
o 

0 
READY TO SIGN—Former Pirate star Willie Stargell gets ready to meet fans gg 
at a National Record Mart Store in Pittsburgh to autograph copies of his Mer- xi 
cury album, "New Morning For The World." He narrates the texts by Dr. Mar- irn' 
tin Luther King given orchestral settings by Joseph Schwantner. Backing -,__. 
Stargell, from left, are Lee Charters, National Record Mart; David Weyner, Pe- g 
ter Clancy and Bill Ambrose of PolyGram; and Ken Herman, of the retail s...) 

chain. 

 The Rhythm & The Blues  
Blues Albums For Sale By Mail 

By NELSON GEORGE 

Starting in late November, a na-
tional mail order blues operation 
based out of Jackson, Mississippi will 
begin operation under the auspices of 
the Mississippi Delta Blues Festival 
and Mid-South Management. Al-
bums will be available by Z.Z. Hill, 
Denise LaSalle and Latimore on Ma-
laco; Muddy Waters, Howlin' Wolf 
and Lightning Hopkins on Chess; 

B.B. King, Little 
Milton and Bobby 
"Blue" Bland on 
MCA, and several 
other blues acts. 
As part of the ini-

tial sales package, a 
live album from the 
1983 Festival, held 
last month, will be included in a ra-
dio and television campaign aimed at 
blues fans. That album is highlighted 

Furious Five's Crossover 
Gets Boost From Britain 
NEW YORK—Ever since the 

crossover success of "The Message," 

Grandmaster Flash 8z the Furious 
Five have been the darlings of the 
rock world, being cited by rock musi-
cians as a musical influence. 

According to Mellie Mel, the Furi-
ous Five's chief lyricist/rapper, this 
hasn't all been lip service, as Chris 
Dillford, formerly of Squeeze, and 
Police drummer Stewart Copeland 
both contributed tracks to the 
group's forthcoming Sugarhill al-
bum. "Chris came out twice," recalls 
Mel. " First he put down a track and 
then he came back out to Sugarhill's 
studios in Englewood (N.J.) to add 
some syndrums. We always have felt 
that the European groups knew how 
to give their records a bigger, deeper 
sound, and he showed us a few 
things. 

"Copeland came over to Jersey the 

day before the Police played at Shea 
Stadium this summer and cut a cou-
ple of things with Reggie Griffith, 

one of the other artists on Sugarhill. 
We're gonna use one of those tracks 
on the album." 
At this point, neither track has a ti-

tle. "Right now, we're working on 
the words," says Mel. "We want 
these to be right, because both mean 
a lot to us. 
"What we really want to do now is 

get on a rock tour as an opening act," 
he continues. When asked what rock 
bands they'd like to open for, Mel re-
plies, "A heavy metal band. We wear 
spikes and leather just like they do. 
We'd fit in naturally with Iron Maid-
en or Judas Priest, who come out in 
long spikes on motorcycles. We think 
our fans would still come out to see 
us. It would be good for us and good 
for rock, too." 

Speaking for the other members of 
the Furious Five, Mel claims Rick 
James as "our father. From watching 
Rick we got a lot of our ideas for our 
street look, which we just took and 
individualized." 

by performances from Palo Alto re-
cording artist Linda Hopkins, Lynn 
White, who was named the festival's 
"queen of the blues," and Japanese 
vocalist Toru Oki who, according to 
spectators, sounds remarkably like a 
Southern black bluesman. 

During the next few months the 
festival's producer, Malcolm Walls, 
will travel around the country with a 
30 minute video presentation chroni-
cling the history of Delta blues and 
promoting the festival. The docu-
mentary, which is composed primari-
ly of footage from past festivals, was 
produced by Mid-South. 

* * * 
Since we're on the topic of video, it 

is worth noting the general upturn in 
the quality of black video presenta-
tions. Shalamar's "Dead Giveaway," 
produced by the black-owned video 
production company Quantum Leap, 
is a real leap both in quality and con-
cept from the group's previous work, 
symbolizing the greater care being 
taken with videos for black acts. The 
most impressive new video this writer 
has seen is Philip Bailey's " I Know," 
in which a pleasant enough mid-tem-
po love song is expanded and deep-
ened into a real mini-movie with Bai-
ley showing some genuine acting 
talent. While not as spectacular as 
"Beat It," for pure intelligence and 
for the way it enhance; the song, it 
may rival that much celebrated 
production. 

Will MTV play it? Who cares? 
With the black or urban video shows 
growing in number and impact, the 
question, which has hampered the 
growth of black videos, may soon be 

(Continued on page 39) 
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TITLE-Artist (Producer) 
Putaiisher. L'cersee. Label A Humber iDist Label) 

AIN'T NOBODY-Rules With Cbaka Khan (R ;Hein.) 
H Wolinski. Overdue. ASCAP. Warner BUIS 7.29555 

WEEKS 
AT • 1 

1 

STOP DOGGIN' ME AROUND-Klique (T. McCiary) 
L Agree; Lena, SFSAC; MCA 52250 

PARTY TRAIN-The Gap Band (L Simmons.R. Wilson) 
L Simmons, R. Wilson, C. Wilson, R Taylor; Total Experience, BMI: 
Total Experience 82(19 (Polygram) 

ALL NIGHT LONG (ALL NIGHT)-ltonel Richie ( L Richie. LA 
Carmichael) 
L Riche; Brockman, ASCAP; Motown 1698 ( MCA) 
YOU'RE NUMBER ONE-Gladys Knight 8 The Pips (W. Raglin, 
W. Zimmerman) 
W. Raglin, W. Zimmerman, D.Meyers, LSylvem Ill; 
Richer CliappelLASCAP/Mr. Dapperllnichappell, BMI; Columbia 
38.04033 
ROCKIT-Herbie Hancock ( Materai, H. Hancock) 
H. Hancock, B. Laswell, M. Beinhern: Hancockl0A0, BMI: 
Columbia 44.03978 

COLD BLOODED-Rick James ( R.James) 
R.James; Stone City. ASCAP: Gordy 1687 (Motown) 

I AM LOVE-Jennifer Holtiday (M. White) 
M. White, D. Foster, A. Willis; Saggihre, ASCAP/CBS/Foster 
Frees/Streamline ,Moderne/Off Backstreet, DAI; Gellen 7.29525 
(Warner Bros.) 

JUST BE GOOD TO ME-The S.O.S. Band (I terri. ( Lenes) 
T. teivis,). Harris Ill; Flyte Tyme Tunes/Avant Garde.'Almo, ASCAP; 
Tabu 4-03955 (( Pic) 

I KNOW-Philhp Belley (c. Duke) 
G. McMahon; Back Mac/ Ruzam, BMI; Columbia 38-03968 

DON'T YOU GET SO MAD-Jeffrey Osborne (G. Duke) 
J. Osborne,M. Sembello-0. Errent.; Almo/March 9/Gravity 
RaincoatAVB,ASCAP/Haymaker/Warner Tamerlane, Val: MM 2561 

PILOT ERROR-Stephanie Milt ( G. Klein. D. Wolfert) 
P. Kingsbury; Edwin Ellis/Koppelman-Bandier/Nurk Twins, BM1; 
Casablanca 814142-7 (Polygram) 

ANGEL-Anda Baker ( P. Molen, O. Smith) 
P. Hellen, S. Sully; Beverly Glen/Spaced Bands, BMI; Beverly Glen 2010 

I CAN MAKE YOU DANCE-Zapp ( e. 
Troutmari,2.Troutman,B.Beck) 
LTroutman,R. Troutman; Troutman's. BMI; Warner Bros. 7.29553 

DEEPER IN LOVE-Tonales (D. Meyers, W. Potts Jr.) D. Meyers, 
W. Potts Jr., 
D. ledit; Richer, Channel', (ASCAP) Ricker Music RCA 13611 

TONIGHT I CELEBRATE MY LOVE-Peabo BrysonirRoberta 
Flack ( M.Masser) 
M. Masser,B. Goff in; Almo/Prince Street ' Screen Gems-EMI, 
ASCAPiEIMI; Capital 5242 

ALL NIGHT LONG-Mary lane Girls ( R. James) 
R. James; Stone City, ASCAP; Gordy 1690 ( Motown) 

UNCONDITIONAL LOVE-Donna Summer ( M. °martien) 
D. Summer, M. Ornartian; Sweet Summer Night/See This Flouse. 
ASCAP; Mercury 814088.7 (Polygram) 

1.0.1).-Freeze (A. Baker) 
A. Baker. I Robre: Shakin' Baker, But; Streetwise 2210 

EVERY GIRL WANTS MY GUY .-Aretha Franklin ( L. Vandross) 
L Vandross, M. Miller Uncle Ronnies/Ikpril/Thriller Miller, ASCAP: 
Ansta 1.9095 

IS THIS THE END-New Edition ( M. Starr, A. Baker, M. Jonzun) 
M. Starr. M. lems; Boston International(Street Sounds, ASCAP; 
Streetwise 1111 

WOULD YOU LIKE TO (FOOL AROUND)-Mtume 
(L Arnold) 
J. Alterne. R. Lucas; Frozen Butterfly, BMI; Epic 34-04087 

ALL OVER YOUR FACE-Ronnie Dyson ( B. Ingram) 
N. Ingram; Farnily/Sloopus. BMI: Cet,ll,or 7.99841 (Alto) 

(YOU'RE A) GOOD GIRL-Lillo (P.L Jones, Ill) 
P.L Jones, Ill; Bush Boulin', ASCAP, Capitol 8554 

LADY LOVE ME-George Benson (A. Mardin) 
D. Patch; Hudmar, ASCAP/Newton House/Careers. BMI; Warner Bros. 
7-29563 

YOU BROUGHT THE SUNSHINE-The Clark Sisters ( E.C.Clark, 
J. Hunt, B. MendelsonA. Boladian, H. Terrales) 
C.C. Clark; Bridgeport, BMI; Elektra /Westbound 7.69810 

TELL ME LOVE-Michael Wycof f (w. Lewis) 
W. Lewis, R. Bright; Weber Eiseman, B611/Almo/IPM, ASCAP; RCA 13585 

SHAKE IT UP-Slane Douglass) 
M.Adams,F.Miller.D.Webster,E.Jackson,J.0ouglass; Slave 
Songs ,Cotillion/Maior Toms, BMI; Cotillion 7-99838 (Mea) 

NIGHTLINE-Randy Crawford (T. LiPuma) 
G. Ballard, D. Faragher. B. Howard; MCA, ASCAP/Music Corporation of 
America, BMI; Warner Bros. 7-29530 

CHEAP THRILLS-Planet Patrol (A. Baker, j. Relaie) 
A. Baker, J. Robie; Shakin' Baker/T.Roy/Indulgent, 13611; 
Tommy Boy 835 

TALK TO ME-Lew Kirlon ( L Kirton, R. Timmons) 
L. Kraal,. O. Canterbury, D. Mc Henry; Lew Kolon/Heaven's Gate, 
ASCAP: Belle. In A Dream 4-04058 ( Epic) 
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REAL LOVE-Lakeside (Lakesie 
D. Stokes; Circle L. ASCAP; Solar 7.69796 (Flektra) 

OpHHINIEGIJHP:r:Yyl,s0.0EI UlulABS:ohE,i,noLIimrnFd.od881.:0,s:ih:,Mp(A:Ysocnv Williams) 
h.:RA:E:-sht:K.3:dsb.9i0v1 6i (3Ks ms Mo. Brown) 

N. Ashford, V. Simpson; Nick.O.Val, ASCAP; Caplet 5250 

MolOren 0694 

H8EWL'IlRuImsOIdPFrainshce (Prince) ionASCA DELIRIOUS-prince P-.  
7.79503 Prince; Controversy, ASCAP; Warner . ron. 

FIX IT-Teena Mane cr . m.-10 
T. Marie; Midnight Magnet. ASCAP; Epic 34-04124 

PUT OUR HEADS TOGETHER-The O'Jays (K. Burke) i 
K. Gamble. K. Burke; Mighty Threelovue, BMI; P.I.R 4.04069 (Epic) 

THIS TIME-Whispers (Whispers) 
GW98101k9i,t.) Wilkins. Tours Mine 8 Ours (Spectrum VII . ASCAP. Solar 
7.6  

V. Calloway. R. Calloway, B. Simmons; Hip.Tnp ,Midstar, PM; Solar 
7759EA828K (- (A, e-kli -Midnight Star (R. 

BRPtlDA Jr., CLI.NR'o-bE„L,,.) ECT R I C BOGG I E-We st Street Mob 
(I Robi nson. 
J. Robinson, Jr., L Robinson; Sugar Hill, BMI; Suger Hill 460 

STAY WITH ME TONIGHT-Jeffrey Osborne (G. Duke) 
R. Jones; lubardah, ASCAP; Alr,,M 2591 

MY FIRST LOVE-Rene Angela (B. Watson, R Moore. 
A. win  
Rene 8 Angela; A la Mode/Arista, ASCAP; Capital 5272 

FUNKY BEAT-Bernard Wright (L. White, B. Wright) 
K. Osborne, B. Wright, L. White; (gis Kid/hIcHoma, BMI: Arista 1.9070 

SPICE OF LIFE-Manhattan Transfer (R. Rudolph) 
Rt.lTnetmic 0 pe7d8o9n7,D6. Bramble; Rodsongs10)AiSarnusic/Almo, ASCA 

A P'. MAKE ME WANNA DANCE-Andre Cymone (A. Cymone) 
A. Cymone; Ultrawave, BM1; Columbia 38.04066 

SAY IT AGAIN-Shawn Christopher (T Woodford, A. Bayyan) 
B. Sigler, C. Durs; Blackwood/ Henry Suemay, BMI; Larc 81022 (MCA) 

HOW MANY TIMES CAN WE SAY GOODBYE-Dome 
Warwick And Luther Vandross ( L. Vandross) 
S. Goldman; I Goldrian, ASCAP; Arista 1-9073 
FOREVER BY YOUR SIDE-Manhattans (M. Blatte, L. Gottlieb) 
M. Blatte, L Gottlieb; Blatte/Gottlieb, ASCAP; Columbia 38-04110 

ROCKIN' RADIO-Tom Browne ( M. Starr, M. Jonzun) 
M. Starr, M. Jonzun; Boston International, ASCAP; Arista 1-9088 

YEAR 2001 BOOGIE-Rich Cason and the Galastic Orchestra 
(R. Cason) 
R. Canon: Larry.lau/Child Care, BMI; Làrc 81029 ( MCA) 
CLEAR-Cybotron (3070, Juan) 
3070, I. Atkins; Deep Space, BMI; Fantasy 216 

LADIES CHOICE-Stone City Band (R. James) 
R. James; Stone City, ASCAP; Gordy 1693 ( Motown) 

ON TARGET-The Jones Girls (R. Wright, F. Thornton) 
A. Thornton, R. Wright; IPM/Almo/Fonzworth. ASCAP. RCA 13619 

ONLY YOU-Manlyn Scott (M. Sembene') 
D. Sembello, M. Sernbello. U, Scott; No Pain No Gain/Gravity 
Raincoat/Y113/Poke Fun on Backstreet. ASCAP; Mercury 812962.7 
(Polygrarn) 

GOTTA GET BACK TO LOVE-sister Sledge (G. Duke) 
T. Kelly, K. Hatch; Rare Blue/Denise Barry, ASCAP; Cotillion 7.99834 
(Atco) 

TIME WILL REVEAL-DeBarge (F. DeBarge) 
B. DeBarge, I DeBarge; Jobete, ASCAP; Gordy 1705 ( Motown) 

MIRACLES-Stacy Lattisaw ( N. M. Walden) 
G. Benson, F. Wildhom; Rare Blue, ASCAP; Cotillion 7.99855 ( Meta) 

SUPERSTAR-Lydia Murdock (G. Cabine'''. M. Burton) 
M. Burton; Metaphor/Mother's Own Pie, AMI; Team Entertainment 3001 

UP FRONT-Diana Ross (R. Parker, Jr.) 
R. Parker, Jr.: Raydiola, ASCAP; RCA 13624 

IT MUST BE LOVE-Dayton (R.P. Harris, Jr.) 
R. Harris Il, D. Sandndge; Vinewood/Screen Gems.EMI, BMI; 
Capitol 5269 

LET'S GET TOGETHER-One Way (I. Perkins, ADK) 
A. Hudson, D. Roberson, K. McCord; Perles/Duchess/MCA. AMI; 
MCA 52278 

PARTY ANIMAL-larngeen I; 
E rgsrem'a n(/QW je oron r'-)T amer la ne/Rashida. 

BL InMl,glrealmlo,wMBiriVciekhRao'adR, APSaCAP; Q West 7.29493 (Warner Bros.) 

I FOUND MYSELF WHEN I LOST YOU-Tyrone Davis 
(L W. Burlan, Burton/Content/Tenu. BMI; Ocean Front 2001 

GENERATOR POP-P. Funk All Stars (G. Clinton. G. Shider) 
G. Clinton, G. Shider, D. Spradley-, Bridgeport, 13MI; Epic 4.04032 

TROUBLE IN PARADISE-Jarreau (I Graydon) 
G. Mathieson, 1. Graydon, T. Vedel,: Mighty Mathiesen/Garden 
Rake/Slap Shot, But; Warner Bros. 7-29501 
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Survey For Week Ending 10/15..g3 

TITLE-Artist (Producer) 
Wiiter, Publisher, Licenser, Label 8 Nom>, ( Dis! Label, 

SHOW ME THE WAY-Skyy (R. Muller. S. Robeds, Jr.) 
R. Muller, One To One, ASCAP; Salsoul 7-7061 ( RCA) 

DESPERATE-Michael Sterling ( M. Sterling) 
M. Sterling: Mickey/New Songs. 13611; Success 1102686 

HEROES-Stanley Clarke/George Duke (S. Clarke, G. Duke) 
G. Duke; Mycenae, ASCAP; Epic 34-04155 

GIRL'S NIGHT OUT-Udies' Gliome (R. Scher. L Golden) 
L Golden, R. Scher. RC, ASSCAP/Sonic Rock, BMI; Streetwise 2212 

WET MY WHISTLE-Midnight Star ( R. Calloway) 
R. Calloway; Hip.Trip/Midstar. BMI; Salat 7-69790 ( Elektra) 

HEARTBREAKER-Zapp ( R. Troutman) 
R. Troutman, L Troutman; Troutrnan's, Bh11; Wamer Bros, 7-29462 

OVER AND OVER-Shalamar (L.F. Sylvers,111) 
LP. Sylvers,111, W. Shelby. D. Leslie; Spectrum VII/LF.S, III, ASCAP, 
Solar 7-69787 ( Elektra) 

I NEED YOU-Pointer Sisters (R. Perry) 
N. O'Byrne, R. Feldman, J. Black; Porchester/Dale Kawashina/Orca/Day 
To DayASCAP/Neches River, BMI; Planet 13639 ( RCA) 

TRULY BAD-Ron Banks ( R. Banks) 
R. Banks, R. Johnson; Ron Bunko/Sadie Bee Ray, BAU; Epic 4-04142 

RESPECT- 13111y Griffin ( J. Barnes) 
J. Barnes, B. Griffin, L Abrams; Rarnwave, ASCAP; Columbia 38-04102 

PURE SATISFACTION-Darnell Williams ( D. Linton, W. Anderson, 
R. Reid) 
W Anderson, R. Reid, D. Williams: STM/Crown Heights Affair,(0, W., 
BMI; My Disc 4.04085 

PRIVATE PARTY-Bobby Nunn (W. Monesque, B Nunn) 
B. Nunn; Stone Diamond, BMI; Motown 1695 (MCA) 

IT'S SO DELICIOUS-Starpoint (L Job) 
E. Phillips; Harrindur/Licyndiana, Elektra 7-69793 

MR. NICE GUY-Ronnie Laws ( R. Laws) 
R. Laws; Colgems.EM1/Sweetbeat, ASCAP; Capitol 5274 

RADIO ACTIVITY-Royal Cash (D. Cash) 
D. Cash; Amber Pass/Royal 8. Cash, ASCAP; Sutra 016 

sEicyprio. sERrgeU.Pt-; DEleeski torlik Deed (S Sargeant, D. Malone, D. Daily) 
Buddy Roc, ASCAP; Sounds of Floride 1001 

GETTIN' MONEY-Dr. Jeckyll And Mr. Hyde (Pumpkin) 
Dr. Jeckyll, Mr. Hyde; Prottons, ASCAP; Profile 7029 

ALL SHOOK UP-Orbit (D. Wash, 1, Lewis, Jr., 1 Tann) 
O. Blackwell, E. Presley; gnarl, BMI; Quality 047 

TRYIN' TO HOLD ON-Garland Green (A. Schesel) 
L. Dozier; Bullet Proof, BMI; Oceantront 2000 

TELL ME IF YOU STILL CARE-s.o.s. Band (Jimmy Jam, 
T. Lewis) T. Lewis, I. Heurs Ill; Flyte Tyme,'Avant Garde/Almo, ASCAP; 
Tabu 4-04160 ( Epic) 

BOYS-Mary Jane Girls (R. James) 
R. James; Stone City, ASCAP; Gordy 1704 ( Motown) 

JAM ON REVENGE-Neseeteas (J. Webb) 
M.B. Cenak, Wicked Stepmother/Wee Dot, ASCAP; Sunnyview 408 
(Becket) 

ALL MY LIFE-Maior Harris ( L Goodman) 
L. Goodman, E. Drummond; Pop Art, ASCAP; Pop Art 1401 ( Montage) 

ON A JOURNEY-N. Y. C. Perch Boys (L Levan, M. de Benedict.) 
de Benedictus, Levan, Kasper, Citi Peach. BMI; Island 7-99822 (Atco) 

SHOULD I LOVE YOU-c. Farrow (A. Lunn) 
C. Farrow; Rockoko, BMI, Rocshire 95032 ( MCA) 

BABY I WANT YOU BACK-Junior (Bob Carter) 
Giscombe, B. Carter; junior/Si Music/Colgems.EMI/PRS/ ASCAP; 

Mercury 814226-7 ( Polygram) 

HUMAN NATURE-Michael Jackson (Quincy Jones) 
S. Porcaro, J. Bettis; Porcara/John Bettis/VIS, ASCAP; Epic 34.04026 

I'M SO PROUD-Deniece Williams (D. Williams, B. Reale) 
C. Mayfield; Warner.Tamerlane, 13611; Columbia 38-04037 

WHY DID YOU TURN ME ON-Phyllls Hyman (N.M. Walden) 
N.M. Walden, C. Rustici, A. Willis; Gratitude Sky/Walden. ASCAP/ 
light on the Way/Irving, BMI; Arista 1.9071 

DEAD GIVEAWAY-Shalamar (Ls. syivers. Ill) 
J. Gallo. 90117o..6M.1 119a(rEei,,Lk.tFra).S;Sylvers, Ill; Spectrum Vil/LIS.. P". . Ill, ASCA 
ol  

YOU KNOW IT'S NATURAL-q. W. Wade ( a. Osborne) 
B. Osborne, H. Fiston. J. W. Wade; Larry.Louilamin, BMI/Lindeel 
Billy Osborne, ASCAP; Lare 81026 ( MCA) 

CHOOSY LOVERS-The Isley Brothers ( Isley Brothers) 
E.013s9ley, (CE.plic) aspen, R. Istep, R. Isley, O. Istey; Bovina, ASCAP; T-Neok 
4.94  

GET IT RIGHT-ketha Franklin (L Vandross) 
ross,M.I.Mi131e4r, Oncle Ronnie's/ April EllackwoodiTriller AL Vandross. 

0 A; Ari, 90 

TRUE-Spandau Ballet (T. Swain. S. Jolley, Spandau Ballet) 
G. Kemp: Reformation ASCAP- Chrysalis 4-42720  

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week ( Perme Mouers). • Recording Industry Assn. of Arnenca seal for sales of 1.000 000 units (seal indicated by dot). • Recording Industry 
Assn. of Amenda seal for sales of 2.000.000 units (seal indicated by tnangle). 

BILLBOARD'S BLACK CHART RESEARCH PACKAGES 
THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK 

SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Black Singles, 
1948-1982 

• Top Ten Black Singles, 
1948-1982 

• Top Black Singles Of The Year, 
1946-1982 

• Number One Black Albums, 
1965-1982 

• Top Ten Black Albums, 
1965-1982 

• Top Black Albums Of The Year, 
1966-1982 

FOR INFORMATION, WRITE: 
Billboard Chart Research 
Attn: Barbara DeMaria 

1515 Broadway 
New York, NY 10036 
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AWARDS, TWO FESTIVALS 

Jazz 
Fledgling ITA Label 

Bay Area Hosting Three Events Maps Ambitious Plans 
By JACK McDONOUGH 

SAN FRANCISCO -The Bay 
Area jazz scene will enjoy an uncom- 
monly high profile this month with 
three major events: the first annual 
Bay Area Jazz Artist Music Awards, 
Oct. 10; the Kool Jazz Festival, 
which this year runs Oct. 15 -30; and 
the third annual Asian American 
Jazz Festival, Oct. 14. A dozen dif- 
ferent venues in the area will play 
host to these events. 

The jazz awards show, dubbed the 
"Jammies" (BAM magazine already 
hosts an annual, mostly rock- orient- 
ed awards show called the Bammies), 
is set for Monday (10) at Bimbo's 365 
Club. The program, funded by the 
Artists Investment Fund (AIF) in 
conjunction with the Music Calen- 
dar, a local monthly, is produced by 
two local jazz musicians, singer Lau- 

rie Antonioli and percussionist Baba - 
tunde. The AIF is a group of about 
100 musicians and interested parties 
who have put up money for various 
projects with a percentage of profits 
going back into that fund. 

The first "Jammie" ballot, which 
ran in the June issue of the Music 
Calendar, invited respondents to 
nominate five artists from lengthy 
lists. Up to 55 different players were 
nominated in individual instrumental 
categories, with 19 categories overall. 

The categories are mostly for indi- 
vidual instruments, although catego- 
ries for salsa and Brazilian bands, vo- 
cal groups and miscellaneous 
instruments are also included. A 
write -in space was provided for 
nominating one "musician of the 
year." Antonioli reports that 1,000 
nominating ballots were received, 
which yielded the five finalists in 
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(Dist. Label) 

1 15 GEORGE 
WEEKS MANHATTAN TRANSFER 1) BENSON Aral 

In Your Eyes. Warns - 

28 
Bodies And Souls, Atlantic 

Bros. 1.23744 
5 80104 -1 

29 25 17 CHUCK MANGIONE 

,12-) 

3 ) 
2 

5 

9 

7 

SPYRO GYRA 
City Kids, MCA 5431 

JEAN -LUC PONTY 30 28 44 

Journey To A Rainbow, 
Columbia FC 38686 

GROVER WASHINGTON 
Individual Choice, Atlantic JR. 

4 3 25 
80098 

JARREAU 
The Best Is Yet To Come, 

Elektra 60215 

Jarreau, Warner Bros. 1 -23801 31 35 33 DAVE GRUSIN AND THE 

5 ) 8 15 WYNTON MARSALIS NEW YORK/ L.A. DREAM 
Think Of One, Columbia FC BAND 
38641 Dave Grusin And The New 

6 6 9 RONNIE LAWS York/ L.A. Dream Band, GRP 

Mr. Nice Guy, Capitol A 1001 

ST -12261 32 32 23 STEPS AHEAD O 9 5 HERBIE HANCOCK 
Future Shock, Columbia FC 

Steps Ahead, Musician 60168 - 
1 (Elektra) 

38814 33 33 66 DAVID SANBORN 
8 4 15 PAT METHENY GROUP As We Speak, Warner Bros. 

Travels, ECM 23791 -1 (Warner 1 -23650 
Bros.) 34 34 48 EARL KLUGH /BOB JAMES 

12 44 GEORGE WINSTON Two Of a Kind, Capitol ST- 

December, Windham Hill 12247 

C -1025 35 SHADOWFAX 
10 11 27 GEORGE WINSTON Shadowdance Windham Hill 

Autumn, Windham Hill C -1012 WH -1029 (A &M) 

11 7 23 EARL KLUGH 36 37 21 RARE SILK 
Low Ride, Capitol ST -12253 New Weave, Polydor 

12 13 9 HIROSHIMA 510028 -1Y1 (Polygram) 

Third Generation, Epic 37 38 151 GROVER WASHINGTON 
FE 38708 JR. 

13 24 3 HERB ALPERT Winelight, Elektra 6E -305 

Blow Your Own Horn, A &M 38 39 5 MAYNARD FERGUSON 
SP -4949 Storm, Palo Alto PA 8052 -N 

14 14 17 LARRY CARLTON 39 26 15 B.B. KING 
Friends, Warner Bros. 1 -23834 Blues 'N Jazz, MCA 5413 

15 19 5 JACO PASTORIUS 40 30 17 TANIA MARIA 
Invitation, Warner Bros. Come With Me, Concord Jazz 
23876 -1 CJ 200 

16 16 111 AL JARREAU 41 41 21 CARLOS SANTANA 
Breakin' Away, Warner Bros. Havana Moon, Columbia FC 

BSK 3576 38642 

17 17 13 JOHN MCLAUGHLIN, AL 42 44 7 ERIC GALE 
DIMEOLA, PACO, 

DELUCIA 

Island Breeze, Musician 

601991 (Elektra) 

Passion, Fire & Grace, 
Columbia FC 38645 

43 36 9 RICKIE LEE JONES 
Girl At Her Volcano, Warner 

18 21 67 GEORGE WINSTON Bros. 1 -23825 

Winter Into Spring, Windham 44 40 52 SPYRO GYRA 
Hill C -1019 Incognito, MCA MCA -5368 

19 20 19 MILES DAVIS 45 49 3 ELLA FITZGERALD 
Star People, Columbia Ella Fitzgerald Sings The 

FC 38657 George & Ira Gershwin Song 

20 15 19 THE YELLOWJACKETS 
Mirage A Trois, Warner Bros. 

Book, Verve 2615063 
( PolyGram) 

23813 -1 46 48 3 BOB MOSES 

CD KEITH JARRETT 
Standards, Vol. I, ECM 

When Elephants Dream Of 

Music, Gramavision GR 8203 

1 -23793 (Warner Bros.) (PoloyGram) 

22 10 15 RAMSEY LEWIS 
Les Fleurs, Columbia FC 3878i 

47 31 25 WILTON FELDER 
Gentle Fire, MCA 5406 

23 18 25 JOE SAMPLE 
The Hunter, MCA 5397 

48 29 25 LONNIE LISTON SMITH 
Dreams Of Tomorrow, Doctor 

24 22 71 PAT METHENY GROUP 
Off ramp, ECM ECM -1 -1216 49 43 66 

Jazz FW 38447 (CBS) 

BOB JAMES 

25 23 19 
(Warner Bros.) 

BOB JAMES 
The Genie, Columbia FC 38678 

Hands Down, 
Columbia /Tappan Zee FC 

388067 

26 27 98 GEORGE BENSON 
The George Benson Collection, 
Warner Bros. 211W 3577 

50 50 121 PAT METHENY & LYLE 

MAYS 
As Falls Wichita So Falls 

CD BOB JAMES 
Foxie, Columbia FC 38801 

Wichita Falls, ECM- 1 -1190 

(Warner Bros.) 
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each category, who were offered for 
the final voting in the August issue. 

Nominated for "musician of the 
year" were Bobby McFerrin, Bobby 
Hutcherson, Pete Escovedo, Larry 
Vuckovich, Jessica Williams, Ed Kel- 
ly, Martha Young, Bishop Norman 
Williams and George Sams. 

Set to perform for the awards show 
are John Handy & Class, Richie 
Cole, McFerrin, Young and others. 
The master of ceremonies will be 
KJAZ disk jockey Bob Parlocha. 
Tickets are $25. 

The Kool Festival will once again 
feature a series of locally- oriented 
events sponsored by the Bay Area 
Jazz Society during the early portion 
of the schedule. Highlight is a day- 
long seminar at the Sheraton Palace 
Saturday (15) on "Prospects for sur- 
vival of jazz in the Bay Area." 

Other Bay Area -themed events un- 
der the Kool banner include a free 
concert Sunday (16) honoring area 
jazz education, hosted by Palo Alto 
Records' Herb Wong and featuring 
groups from six area colleges. Mon- 
day (17) brings a "Salute To Scat," 
featuring Pony Poindexter with guest 
vocalists as part of the regular Mon- 
day night jazz society sessions at 
Kimball's. On Tuesday (18), another 
free event, "We Remember Earl 
Hines," is slated for the Great Amer- 
ican Music Hall. 

Sharlene Hirsch, chair for the soci- 
ety's events, notes the society also 
made "a strong effort to get more 
Bay Area musicians integrated into 
the regular festival. Our objective 
was to have a local artist on every 
program. We succeeded in having the 
Martha Young Quartet appear with 
Joe Williams (at Wolfgang's, Oct. 
23), Bruce Forman with Mel Torme 
and George Shearing (at the War - 
field, Oct. 25) and Bobby McFerrin 
with Woody Herman (the dance con- 
cert at the Kabuki, Oct. 21). We hope 
to expand that role next year." 

Other artists slated to appear on 
the festival program include: B.B. 
King, whose engagement at the Fair- 
mont Hotel's Venetian Room marks 
that venue's first tie with the festival; 
the Kronos Quartet and Free Flight 
in a program of jointly composed 
works; the Crusaders and the McCoy 
Tyner Quintet, plus special guest 
Carlos Santana; Ella Fitzgerald and 
Toots Thielemans; the James New- 
ton Ensemble and Ronald Shannon 
Jackson's Decoding Society; and gui- 
tarists Al DiMeola, John McLaugh- 
lin, Paco De Lucia and Steve Morse. 
A program of seven jazz films, four 
of them receiving area premieres, 
takes place at the UC Theatre in 
Berkeley on Oct. 24. 

The Kool Festival is being co -pro- 
duced by Bill Graham Presents with 
Brown & Williamson. 

The Asian American Jazz Festival, 
set for Herbst Theater, will headline 
Toshiko Akiyoshi. 

George Russell 
On U.S. Tour 

NEW YORK -Composer and the- 
oretician George Russell is taking his 
I 4-piece New York Big Band on his 
first U.S. tour this month, playing 
concert and festival dates in New 
York, Houston, Albuquerque and 
Tempe, Ariz. 

That trek represents a belated 
American debut as a touring band- 
leader, given Russell's long history as 
a major innovator in jazz composi- 
tion. Russell, now a permanent facul- 
ty member at the New England Con- 
servatory of Music, has also 
composed major recognized jazz 
works for over three decades. 

LOS ANGELES -His first three 
album releases are only now reaching 
stores, but ITI Records founder Mi- 
chael Dion has already unrolled an 
ambitious blueprint for his fledgling 
label. Apart from his goal of 15 al- 
bums during its first year, Dion envi- 
sions ITI as developing video, Com- 
pact Disc and ancillary 
merchandising projects in the 
months ahead. 

Dion has set a distribution and 
manufacturing pact with Allegiance 
Records here, a move he says gives 
him the freedom to develop his roster 
selectively, without having to worry 
about constant product flow. 

What makes that forecast especial- 
ly challenging is Dion's intended mu- 
sical focus. During its initial year,the 
ITI logo is expected to signal mostly 
jazz releases, with nine such projects 
said to be at various stages of devel- 
opment. Eventually, Dion does hope 
to release classical product as well. 

Moreover, Dion stresses his own 
commitment to pursuing lesser - 
known players who, he feels, are "the 
next generation" in jazz. That desig- 
nation will naturally focus on young 
players, he notes, but seasoned musi- 
cians whose recorded work hasn't 
seen wide exposure will also figure 
prominently in ITI's roster. 

The label's first releases point this 
up, including albums by pianist Tom 
Garvin, vocalist Ruth Price and the 
Heard Ranier Ferguson Trio. Next 
up are October albums by the duo of 
pianist Bill Mays and bassist Red 
Mitchell, and ITI's first fusion ven- 
ture, a set by Manhattan Transfer 
guitarist Wayne Johnson. 

Dion concedes that his young label 
might more quickly enhance its bot- 
tom line by cutting more established 
jazz acts. But, noting ITI's current 
foundation in private financial back- 
ing, and the active role now being 

played by Dion's new partner, Mike 
Ervin of Ervin Advertising & Design, 
Dion says he's working to a longer - 
range plan. 

"Jazz labels are notorious for put- 
ting out 40 albums a year with no 
marketing or advertising support," 
he asserts. "We're determined to 
really work our product. I want to 
market our albums like pop albums, 
if you will." Apart from developing 
T- shirts, posters and other forms of 
both label and artist- oriented mer- 
'chandise for promotion, Dion says 
he'll explore separate sales potential 
for such items to consumers. 

Along similar lines, he notes exist- 
ing plans to market graphic arts 
products using the work of bassist 
John Heard, of the Heard Ranier 
Ferguson combo. Already issued is a 
new set of Heard's earlier release of 
lithographs depicting top musicians. 
"We'll market him at two levels, both 
as a musician and as a graphic art- 
ist," Dion says. 

Dion says he's also interested in 
developing video projects and eyeing 
the emerging CD market as well. The 
latter ties in with his own most recent 
post in the audiophile recording 
trade, working with Mobile Fidelity 
Sound Lab. Dion, who earlier held 
posts at such mainstream labels as 
PolyGram and ABC, originally 
formed ITI as In The Interest Pro- 
ductions, expecting to develop al- 
bums for other labels here and 
abroad. 

In The Interest Productions has 
since "dissipated somewhat," its ac- 
tivities now restricted to overseas 
representation for other companies, 
including Miller & Kreisel Sound 
Corp. and Sweet Thunder, both West 
Coast audiophile concerns. 

ITI Records can be reached 
through P.O. Box 2168, Van Nuys, 
Calif. 91404. 

Rare Record Store Rises 
From The Ashes In L.A. 

By SAM SUTHERLAND 

LOS ANGELES -The Jazz Man 
Record Shop, an area haven for col- 
lectors, has risen from the ashes here 
following the July closing of its origi- 
nal Santa Monica premises and the 
decision of then -owner Don Brown 
to leave retailing for a mail order re- 
cord service. 

Founded in 1938, the store had 
been one of only seven sources of rare 
jazz in the U.S. listed by the Smithso- 
nian Collection of Classic Jazz. 
When Brown lost his store's lease to 
the expansion of an adjacent restau- 
rant, and announced he would now 
sell only through the mail, local col- 
lectors anguished over the fate of the 
store's estimated 60,000 different ti- 
tles, all in 78 r.p.m. disks. 

But two younger collectors, Jona- 
than Pearl and Stephen Bartron, res- 
cued the store's trademark -along 
with approximately 35,000 of 
Brown's disks -in an evident labor of 
love during the summer. "We'd been 
going to the shop for years, Stephen 
for about 13 years, myself for about 
10," recalls Pearl. 

"There was a group of collectors 
that met at the store every Saturday, 
and we were part of that group. 
When everything else fell through, 
we decided we had to take it over." 
Thus Jazz Man reopened Sept. 10 in 

its new Burbank site at 432 N. Gold- 
en Mall. 

Pearl reports the new Jazz Man 
operation is hewing to the same re- 
pertorial focus as the earlier Santa 

Monica shop. Music from the '20s 
through the mid-'50s is the store's fo- 
cus, and the stock is still primarily 
composed of fragile 78s, although 
Pearl and Bartron, like Brown, also 
carry some LP reissues of material 
from that period. 

Pearl notes that all the LPs have 
been purchased separately by the new 
partners, rather than from Brown, 
and the new proprietors are hoping 
to specialize in rare labels, especially 
imports, in order to lure collectors 
unable to find such product in major 
area retail chains. For now, the duo 
isn't stocking any cassettes ( "There's 
very little tape available on this mate- 
rial"), although Pearl adds they can 
special order tape titles. 

This latest relocation for Jazz Man 
is hardly the shop's first. Over the 
years, it was moved from various 
central Los Angeles addresses before 
Brown took over the business in its 
site on Pico Boulevard near Kenmore 
Avenue. 

The new Jazz Man is occupying 
about 1,000 square feet at the Bur- 
bank site, and Pearl and Bartron 
have restored its long- standing use of 
vintage posters and memorabilia 
thanks to donations from other col- 
lectors and patrons of the old store. 
Prices still run the gamut from 25 

cents to as much as $20 for 78s, and 
the new owners say they expect to 
add even rarer -and costlier - 
collectibles. 
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Midnight Star: Hit Was No `Freak' 

By ETHLIE ANN VARE 
LOS ANGELES -With their 

fourth album, "No Parking On The 
Dance Floor," the nine members of 
Solar Records' Midnight Star are see- 
ing their greatest chart success. The 
dance single "Freak -A -Zoid" almost 
knocked Aretha Franklin from the 
No. 1 spot on the black chart, until it 
was knocked off in turn by Rick 
James. The tune also made a strong 
showing on the pop chart. 

"The song has a radio feel, a pop 
feel," says group spokesman Reggie 
Calloway. In fact, with its strong syn- 
thesizer and vocoder hooks, the r &b 
tune is hardly distinguishable from 
the techno -funk sound dominating 
"new music" stations. But that is not 
where the song got airplay. 

"It's foolish that a pop radio sta- 
tion won't play a song because it's by 
a black artist," says Calloway. "But 
things are opening up a little. People 
like Michael Jackson have started to 
tear down these walls, open doors. 
Rick James, Prince. Shalamar right 
now have a single, 'Dead Giveaway,' 
which is doing better on the pop side 
than on r &b." 

According to Calloway, there's a 
logical, bottom -line reason that pro- 
motes a successful crossover record. 
"R &b audiences are very loyal," he 
says. "They go out and buy the re- 
cord. So with so- called black music 
having a strong sales base and the in- 
dustry having a desire for money, 
well...." 

Solar's stable, which includes the 
Whispers, Shalamar and Lakeside, 
has made a strong pop showing. Mid- 
night Star's next single, "Wet My 
Whistle," will have less of a dance 
orientation and be more adult con- 

The Rhythm 

& The Blues 
Continued from page 37 

replaced with, "Who watches MTV 
anyway ?" 

If you ever wondered what hap- 
pened to some of the great musicians 
who powered the "Philly sound" to 
the top of the charts in the early 70s, 
you might want to give a listen to 
"Heavy Vibes" by the Montana Or- 
chestra. Vibraharpist Vince Montana 
Jr., the man who gave us the Salsoul 
Orchestra, has rounded up his com- 
rades from that band and MFSB for 
this album on the Philly Sound 
Works label. The rhythm section has 
Earl Young on drums, Bobby Eli on 
guitar and Larry Washington on per- 
cussion, with Don Renaldo leading 
the string section. The only folks 
missing are Ronnie Baker on bass 
and Norman Harris on second gui- 
tar. Philly Sound Works can be 
reached at 203 W. Sixth Ave., Cherry 
Hill, N.J. 08002. 

* * * 
Patti LaBelle is making her motion 

picture debut in "A Soldier's Story," 
the film version of the Pulitzer Prize- 
winning "A Soldier's Play" by 
Charles Fuller. The strong- voiced 
Philadelphia International artist will 
appear as Big Mary, the owner of a 
military club frequented by black sol- 
diers. In the theatrical version the 
club is discussed off stage, but it was 
added to the script to flesh out the 
story. LaBelle will be the only worn - 
an character in the film, which Co- 
lumbia Pictures hopes to release next 
spring. LaBelle's next album, "I'm In 
Love Again," is due in November. 

temporary pop, Calloway says, be- 
cause they want to reach an older au- 
dience as well. "It's important for us 
to reach as large an audience as possi- 
ble, not merely for the financial end 

but because music should have no 
boundaries," he says. 

Midnight Star toured this summer 
with the Rick James /Lakeside /Cam- 
eo show, and stopped in Los Angeles 

to tape "Soul Train." In perfor- 
mance, the band doesn't wait for the 
second encore to do "Freak -A- Zoid," 
but "start jamming right at the begin- 
ning," as Calloway puts it. 

The highlight of that jam is the vo- 
coder, which Vincent Calloway jerry- 
rigged himself and sings through on- 

stage. "People can't wait to see who's 
doing it," says singer Belinda Lips- 
comb. "They want to know where it's 
coming from." 

"Everybody wants to be a Freak - 
A-Zoid," laughs Reggie Calloway. 
"Nobody knows what it is, but it 
sounds like the in crowd." 

PLANET PATROL 
the album 

TBLP 1002 (also available on cassette) 

First 20,000 in Color Vinyl 

includes the hits: 

Cheap Thrills 
Play At Your Own Risk (9 :00 minute remix) 

I Didn't Know I Loved You (Till I Saw You Rock & Roll) 

It Wouldn't Have Made Any Difference 
Don't Tell Me 
Danger Zone 

Produced by Arthur Baker and John Robie 

Tommy 
BoY 
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Pro Equipment & Services 
Compact Disc In Meet Spotlight 

Two Days Of Convention Devoted To Demonstrations 
Continued from page 3 

Sound reinforcement ranging 
from microcomputer designs to con- 
cert spaces using passive acoustics. 

Loudspeakers using network de- 
signs, plus transducers and low fre- 
quency system alignments. 

Signal processing for digital. 
Psychoacoustics and subjective 

testing. 
Disk recording and multi -chan- 

nel sound. 
Highlighting the convention's pop- 

ular workshops will be a session ti- 
tled "Hands On Digital," at which 
digital tape machine operation will be 
stressed, along with digital editing 
techniques. Sony's PCM -F1, JVC's 
two -track system and 3M's 32 -track 
system are among the digital equip- 
ment that will be used at this 
demonstration. 

The workshops will also zero in on 
troubleshooting the audio console, 
SMPTE code and synchronizing, mi- 
crophone techniques for studio tv, 
the economics of operating a record- 
ing studio, maintaining the multi- 
track tape machine, recording tech- 
niques for the digital age, audio 
production techniques for major mo- 
tion pictures and grounding and 
shielding. 

Plunkett says the workshop ses- 
sion on recording techniques for the 
digital age will feature several promi- 
nent record producers, who will dis- 
cuss the impact of digital technology 
on various aspects of music recording 
and production. The panel will talk 
about digital editing vs. the razor 
blade, programming the 65- minute 
Compact Disc, real -time mixdown 
and its effects on performance, and 
microphone placement and choice. 

Plunkett discloses that the Society 
of Professional Audio Recording Stu- 
dios (SPARS) worked closely with 
the AES in organizing the workshop 
on the economics of operating a re- 
cording studio. The panel will consist 
of operators of some of the best - 
known recording studios in the coun- 
try, including Johnny Rosen, Fanta 
Professional Services; Chris Stone, 
the Record Plant; Joe Tarsia, Sigma 
Sound; Murray Allen, Universal Stu- 
dios; Bob Liftin, Regent Sound; and 
Guy Costa, Motown -Hitsville. They 
will discuss the everyday practicali- 
ties of running a studio. 

One of the highlights of the con- 
vention will be a special presentation 
on audio production techniques to be 
held at the Zeigfeld Theatre. Accord- 
ing to Plunkett, Tomlinson Holman 
of Lucasfilm Ltd. will demonstrate 
how "the startling audio effects of 
many movie attractions are devel- 
oped and entwined into the final film 
production." Holman is expected to 
use techniques employed in the film 
"Star Wars" as a model. 

The convention is also welcoming 
its first participants from the People's 
Republic of China. The Chinese rep- 
resentatives are Li Pao Shan of the 
China Record Co. in Shanghai and 
Yan Feng Lun of the Studio Control 
Center of the Central Broadcasting 
Administration located in Peking. 

Says Plunkett, "It is hoped that the 
visit of the Chinese representatives 
will provide an opportunity for both 
a cultural and technical exchange 
that will benefit all those attending 
the convention." 

Meanwhile, Stephen Kudelski of 
Switzerland has been named as the 
Society's Gold Medal winner for this 
year, for his "outstanding achieve- 
ment in magnetic recording, with 
particular emphasis on inventions 
and designs relating to studio quality 
portable recorders." The Gold Medal 

is the highest commendation award- 
ed by the Society, and will be present- 
ed to Kudelski during the AES' Paris 
convention, to be held next March. 
Other award winners are: 

Richard Heyser, Silver Medal, 
for the development of time delay 
spectrometry and its use in the study 
of loudspeaker and room acoustics. 

Carolyn Davis, the AES Board 
of Governors award, for contribu- 
tions to audio education, and for 
chairmanship of the Society's 66th 
convention, held in Los Angeles. 

Milton Putnam, honorary mem- 
bership, for lifelong contributions to 
studio design and to the design and 
making of audio instruments and 
equipment. 

Max Mathews, fellowship, for 
pioneering work in the computer 
generation of musical signals. 

George Maling, fellowship, for 
contributions to the acoustics of 
noise and to noise measurement 
instrumentation. 

Roland Zavada, fellowship, for 
leadership in the standardization of 
audio, motion picture and television 
systems. 

Roger Lagadec, for contribu- 
tions to digital signal processing and 
recording. 

With the exception of Kudelski's, 
all awards will be presented during 
the Society's awards banquet Tues- 
day (11) in the Trianon Ballroom of 
the New York Hilton. The Yale 
Whiffenpoofs will provide the eve- 
ning's entertainment. 

Meanwhile, close to 200 exhibi- 

tors, ranging from Compact Disc and 
other digital equipment manufactur- 
ers to developers of microphone and 
loudspeaker systems, are displaying 
their wares over three floors of the 
Hilton. There are also special demon- 
stration floors set aside for audio 
evaluation. 

For those conventioneers with 
time on their hands, the Society will 
offer a series of bus and walking tours 
of New York City and its environs. 
The convention runs through 
Wednesday (12). 

. z 

NAMM Business Survey 
Projects Increased Sales 

figures climbing another 7.2% in 
1984. 

According to NAMM's figures for 
the past year, stores selling only pro- 
fessional sound reinforcement equip- 
ment made significant gains. These 
were followed by full -line stores and 
stores specializing in band instru- 
ments. Although stores selling pianos 
and other keyboard instruments suf- 
fered losses in the past year, the out- 
look is for increased sales figures in 
the year ahead. Guitars remain a 
troublesome instrument to sell, ac- 
cording to the survey. 

Meanwhile NAMM has already 
sold more than 140,000 square feet of 
exhibit space to an estimated 260 ex- 
hibitors for its winter exposition, 
scheduled for the Anaheim (Calif.) 
Convention Center in January. 

According to Larry Linkin, 
NAMM's executive vice president, 
the organization "is trying very hard 
to maximize the amount of booth 
space available to exhibitors." He 
says that many exhibitors are re- 
questing larger booths, and that the 
overall demand for exhibit space "is 
way ahead of last year's figures." 

Linkin predicts that the winter 
show "will be the largest in the orga- 
nization's history." He justifies two 
shows a year by saying, "With devel- 
opments in our industry moving at 
such a rapid pace, pro sound dealers 
know that a lot can happen in six 
months. They realize the importance 
of attending both the summer and 
winter shows." 

CHICAGO -Sales of sound rein- 
forcement equipment, band instru- 
ments, keyboards and other pro 
sound systems are expected to climb 
significantly in 1984, according to a 
report released by the National Assn. 
of Music Merchants (NAMM). 

The NAMM survey reveals that 
although many earlier reports pre- 
dicted that sales of professional 
sound equipment would either de- 
cline or level off this year, the most 
recent surveys show an overall sales 
gain of about 9.9% for 1983, with the 
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SATISFIED COUGAR -John Cougar Mellencamp, right, has a satisfied 
smile on his face as he listens to final takes on his latest LP, 'John Cougar 
Mellencamp, Uh- Huh." In the studio with Mellencamp are, from left, co -pro- 

ducer Don Gehman and engineer Dave Thoener. 

Some Studios Sold On Digital 
Client Demand, Quality Called Reasons For Commitment 

By CONSTANCE CRUMP 

DETROIT -Despite negative in- 
dustrywide attitudes toward the ac- 
quisition of digital equipment, a 
small group of studios has chosen the 
new technology. Their reasons range 
from client demand to commitment 
to high quality, and while they con- 
tinue to use analog equipment as 
well, the future, they feel, is clearly 
with digital. 

"We're in a unique position," says 
Lee Hulko, president of Sterling 
Sound in New York. "As we only do 
master cutting, we have to play what 
people bring us. Renting digital 

equipment is difficult for 
scheduling." 

Dale Peterson of Miami's Middle 
Ear Recording agrees: "The best 
thing any recording studio can do is 
satisfy its customers. I'm dearly in fa- 
vor of digital. I'd like to have a digital 
24- track, but it isn't profitable. We'll 
rent instead of own, but in two years 
that may change. The recording 
quality contrast is noticeable. Wheth- 
er that's worth $1,000, I can't say." 

An eight -month payoff on invest- 
ment definitely made digital pur- 
chase worth it for Charles Comelli, 
manager of studio operations for 
Capitol Records. He predicts that an 
explosion in use of digital tapes is im- 

WORKING MEN -Producer Peter Mclan, right, and assistant engineer Paul 
Ray show off Ampex Golden Reel Awards for their work on "Business As 
Usual," the first album by Men At Work. The album was recorded on Am- 
pex Grand Master 456 Tape at Richmond Recorders in Melbourne, Austra- 
lia. The $1,000 cash prize which goes with the award was donated to the 

State Disaster Bushfire Appeal in Melbourne. 

minent, probably in the next nine 
months to a year. 

"Our affiliates use digital to send 
copies back and forth internationally, 
and in mastering, use of digital can 
eliminate one generation when trans- 
ferring the two -track original," he 
reports. 

Comelli calls Capitol's commit- 
ment to digital longterm and 100 %. 
"In the next five years, I'd like to ac- 
quire a digital console and multi- 
track," he says. "I think digital is 
here to stay -for studios, not con- 
sumers." He even encourages artists 
who are in the studio recording or 
mixing to go to digital in case they 
want to go to Compact Disc in the 
future. 

Masterdisk of New York is equally 
committed to digital. President Doug 
Levine says he believes the industry 
will see a gradual turnover to the new 
system. 

"Someday, analog records as we 
know them will not be around. With- 
in five years, compact disk will have 
significant penetration in the market- 
place. Within 10 years, it will be the 
dominant format," he predicts. He'll 
put his money where his mouth is 
with a capital commitment in excess 
of $500,000 over the next year, only 
part of which will be replacement 
equipment. 

Sterling Sound's Hulko estimates 
capital needs of $1 million or more if 
the studio expands to include Com- 
pact Disc mastering. "The technol- 
ogy is changing so fast, it might be 
obsolete in two years. That would kill 
us," he says. 

Peterson shares Hulko's concern: 
"One hundred percent digital is an 
expensive proposition, difficult to 
show a profit, difficult to justify the 
investment. But in the end, it's the re- 
cord company that makes the deci- 
sion whether to go for that quality." 

`Studio Time' 
Contest On 

NEW YORK -Associated Re- 
cording Studio, the Pearl Video Co. 
and producer /composer /musician 
Paul Karasik have joined forces to 
create a contest that is designed to 
give amateur and semi -professional 
musical artists an opportunity to re- 
cord their material and to get those 
records heard by professionals in the 
business. 

The contest, designated "Studio 
Time '83 Music Festival," offers art- 
ists and groups "a unique opportuni- 
ty to take advantage of the very latest 
recording facilities, and to interact 
with music professionals whose com- 
bined experience in the music busi- 
ness totals more than 100 years," ac- 
cording to Karasik. 

Karasik explains that for a $30 en- 
try fee, contestants will receive one 
hour of recording time in a state -of- 
the -art recording studio. They will 
also receive a copy of the recorded 
tape. 

In the second phase of the contest, 
the tapes recorded will be judged by a 

panel of professionals including Kar- 
asik and Nat Schnapf and Paul 
Friedberger of Associated Recording 
Studio. Schnapf and Friedberger 
have recorded such artists as Bette 
Midler, Barry Manilow, Carole 
King, Paul Simon and Tony 
Orlando. 

The winner of the contest will re- 
ceive 20 hours of recording time, in a 
24 -track facility. Second prize is 10 

hours of studio time, with the third 
prize winner getting five hours in the 
studio. In addition, Pearl Video will 
produce a three -quarter -inch promo- 
tional video of one of the individual 
artists or groups named as winners. 

Entry blanks are available by call- 
ing or writing to Associated Record- 
ing in New York City. The cutoff 
date for submitting applications is 

the end of this month. Professional 
musicians with current recording 
contracts are not eligible. 

www.americanradiohistory.com

www.americanradiohistory.com


Consistency is what you get with Ampex Grand Master° 
456. Consistency you an count cn, -eel after reel, 
case after case, year after year. 

Consistency that begins with manLfacturing. Every 
reel of Grand Master 456 Studio Masterirg Tape is made 
from the finest raw materials -base films, oxides, and 

binders. Anc they're inspected fo- quality and 

consistency every step of the way. Consistency that is 

assured by over 118 stages of inspection. studio mastering tape. jtPEX 
._. 

Consistence proven by testing,. For example, every 
reel of 2" Granc Master 456 is tested end -to -end and 

edge -to -edge, to make cer-ain you get virtually no 

tape -inducec level variations from one reel to the 
next. The stria chart in every box of 2" 456 proves it. 

But, consistency is what you expect from the audio 
quality leade- That's why more recording professionals 
have more corfidence in Ampex tape than in any other 

Arrpex Corporation One of The Sigral Companies El 

Ampex Corporal .., pe Division, 40- Brjadway, Redwood City, CA 94063, (415) 367 -38)9 
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Headlines Gone, Activity Remains At Canadian Studios 

By KIRK LAPOINTE 

OTTAWA- Canadian recording 
studio activity flourished in the '70s 
as the combination of state -of -the -art 
equipment in new studios, the deval- 
ued dollar and tax laws in other 
countries suddenly attracted foreign 
performers to Toronto, Montreal and 
Vancouver. 

The Rolling Stones, Elton John 
and Rod Stewart cut part or all late - 
'70s LPs in Toronto. Countless art- 
ists used Le Studio, north of Montre- 
al, and went into Quebec city to mix 
or further record. And a handful of 
Vancouver studios sprung up to ac- 
commodate key West Coast groups 
making hit records out of a hot local 
music scene. 

But the situation has softened 
somewhat in recent years. Studios are 
still quite active, but they aren't at- 
tracting the headlines that went with 
big name artists recording, and the 
pockets of booked production time 
have given way to a steadier flow of 
work for the country's engineers and 
studio hands. 

"It seems that one month you're 
hot, then suddenly you're not," says 
Earl Rosen, president of the Canadi- 
an Independent Record Production 
Assn., a trade group that helps over- 
see activity. "There is no real trend 
right now. Studios attract groups 
mainly through word of mouth, or a 
proven track record, but then find 
their business dip for months at a 
time." 

Studio executives don't like to talk 
much about their current levels of 
business. Most even have policies 
against revealing who is using their 
facilities, on the theory that artists 
will be subjected to unwanted public- 

s ity when they need to focus on their 
work, which may force them to cut a 
session short and head elsewhere. 

The one exception to the secret na- 
ture of the business is Le Studio, ens - 
consed in the Laurentian Mountains 
amid the countryside of Morin 
Heights, Quebec. It is recognized as 
the country's world class facility. If 
anything, artists leave because it's too 
peaceful. 

Andre Perry, who runs the 24- 
track studio (which recently added 
computerized video equipment) 
charges prices that are among the 
highest in the country, accessible in 
the last year mainly to such platinum 
artists as Asia, the Police and Rush. 
If young groups can't afford Le Stu - 
dio, they can afford the average Ca- 
nadian 24 -track facility, which has 
kept its prices at between $150 and 
$200 per hour for the last three of 
four years. And where it was once 
considered essential to head to New 
York or Los Angeles, industry a &r 
executives are now encouraging new 
signings to get their feet wet in the 
studio locally. 

"There is nothing wrong with our 
facilities," argues an a &r director at a 

major Canadian record company. 
"But until recently, every lawyer rep- 
resenting an act we wanted to sign 
wanted his client to record in New 
York or LA. That was excessive, but 
it was something we often had to go 
along with or else we'd lose the act." 

However, the respectability of 
such studios as Mushroom and Little 
Mountain near Vancouver, Eastern 
Sound and Manta in Toronto and 
Studio Tempo in Montreal has 
changed that. If the last decade has 
done anything, it has given home- 
town talent confidence in hometown 
studios. 

Rush, Loverboy, Anne Murray, 
Triumph (at their own Metalworks 
Studio, west of Toronto), Bruce 
Cockburn, the Payola and Rough 

Trade have continued to record in 
Canada long after they achieved 
stardom. 

Several studios can now offer video 

production, literally across the hall as 
sound recordings are being mixed, in- 
cluding Eastern, Le Studio and Van - 
couver's Water Street. 

No statistics are kept on overall 
studio activity, but many executives 
say they hope business levels will in- 
crease because there are signs that 

federal tax incentives may soon be 
put into place allowing investors to 
write off domestic recording produc- 
tion. 

Introducing a high-performance mixer 
with a personality all your own. 

Inside every engineer s the desire for more creative control at the board. 
Now there's a post -production /recording mixer designed to make your sessions sound 

more like you. And less I ke everybody else's. The Ramsa WR -8616. And its modular 
design is as ambitious as your needs. 

You can have 16 channels of either full stereo or mono modules. Or a combination of 
the two. 

The WR -8616 will also save you valuable time. By letting you simultaneously 
monitor up to 16 channels on a multi -track machine while recording. 

What's more, two discrete mixes give you full monitoring capability, which 
can be independent from the control room's mix. 

And in the mixdown, you'll have access to all 16 inputs without having 
to repatch or reset the beard. 

You'll also find the 3 -Land continuously variable input EQ will give 
you more precise control over the highs, midrange and lows. And 
the six -channel remote start /stop capability lets you program 
materials using turntables, or tape and cart machines. 

To make the WR -8616 even more compatible, we've given 
it a dual set of meters. E ght LED bar graphs will monitor 
the 16 input signals. While the six VU meters handle the 
Master, Group, Send, Eno outputs and Solo level. 

And the balanced Mic and Line inputs and Main 
outputs won't let any unwanted noise come 
between you and your so _Ind. 

The Ramsa WR -8616. A post -production/ 
recording mixer designec to treat you like 
an individual. 

SPECIFICATIONS. 

Frequency Response: 20- 20,000Fiz; +0.5dB 
+4dBM, 600 Ohm Line input and 
Output Signal Levels 

Noise: 128dB (IHF "A" WTD, 15C. Ohm) 

THD: 0.05 % typical at 1kHz, +201BM 

CMRR: Greater than 80áB typical 

r- 

Please send me more informa ion about the Ramsa 

Name 

Address 

City Stat2 Zip 

Phone ( 

Return Coupon To: Panasonic Industrial Company, Professional 
Audio Systems, One Panasonic Way, Secaucus, N.J. 07094. 

BJ L 

Panasonic. 
PROFESSIONAL AUDIO SYSTEMS 
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Studio Track 
By ERIN MORRIS 

LOS ANGELES 

At Tie Village Recorder, the Fixx cutting 

MCA tracks with producer Rupert Hine. Pe- 

ter Kelsey is engineering, with assistance 

from Jim Faraci ... Don Smith producing 

and engineering Bette Midler, with Clif 
Jones seconding . . Motown act the Four 

Tops are cutting LP tracks with producers Wil- 
ly Hutch and Harvey Fuqua. John Harrison 

is at the controls, with assistance from Doug 

Williams ... Beau Hill producing and engi- 

neering Ratt for an upcoming Atlantic Album 

... Gary Taylor cutting tracks for A &M with 

producer John McLean. Bill Betrell is be- 

hind the board. 

At Westlake Audio, Capitol act Missing 
Persons is cutting tracks with co- producer and 

engineer Bruce Swedien. Matt Forger is as- 

sisting ... BillyldolfinishingaChrysalisproject 
with producer Keith Forsey and engineer Bri- 

an Reeves. Steve Bates is seconding 

... Epic artist Luther Vandross co- producing 

his next release with Marcus Miller. Ray Bar - 

daini is engineering, with assistance from Greg 

Laney. 

Evelyn King cutting tracks for RCA at Sun- 

set Sound. Andre Cymone is producing the 

project, with Peter Martinsen engineering 

... David Foster producing the Tubes, with 

Humberto Gatica engineering and Terry 

Christian seconding ... MCA act Musical 

Youth laying tracks with producer Peter Col- 

lins. John Mills is at the board, with Bill 
Jackson assisting ... David Paich and 

Steve Porcaro producing the Jacksons' next 

release. Tom Knox is engineering the project 

... Japanese artist Akiko Yano recording her 

new LP with producer Sakamoto. Peggy 

McCreary and Christian are engineering 

. . Columbia artist Johnny Mathis finishing a 

new LP with producer Denny Diante. Larry 

Hirsch is behind the board, with Bill Jackson 

on hand. 

At Skip Saylor Recording, Big Feel cut- 

ting single tracks, with Saylor behind the board 

and Tom McCauley assisting ... Donnie 

Barren working on a self -produced EP for City 

Lights with Jon Gass behind the board 

. . Producer Ian Ainsworth is mixing the 
Brat. Ainsworth and Saylor are sharing the en- 

gineering ... Shooter tracking sides with pro- 

ducer Mark Cutsforth. McCauley is at the 

console. 

Joyce Kennedy tracking a solo album at 

the Complex with Jeffrey Osborne produc- 

ing, Tom Vicari engineering and Murray 
Dvorkin seconding. 

At Mars Studio, Curtis Nolen is producing 

Rockwell, a new act on Motown, with Arne 

Frager at the controls ... Dana Meyers pro- 

ducing the Spinners' new album, with Scot 

Skidmore engineering ... Al Daniels and 

Frager are producing Catch for Variety Inter- 

national, with Frager and Skidmore at the 

board. 

At Larabee Sound, Teena Marie produc- 

ing herself for Epic. Engineering is Bobby 

Brooks, assisted by Sabrina Buchanek and 

Car Johnson ... Jimmy Jam and Terry 
Lewis are co- producing Cheryl Lynn's next 

LP, with Taavi Mote at the board ... Avis 
Harrel cutting tracks with producer Ron Ker- 

sey. Engineering is Barry Rudolph, assisted 

by Brad Coker ... Solar act the Deele cut- 

ting new tracks under the production of Reggie 

Calloway. Steve Hodge is engineering, with 

assistance from Judy Clapp ... Producer 

Chuck Jackson cutting tracks for an upcom- 

ing album by the Dells. Carmine Rubino is 

behind the controls. 

Burning Sensations finishing mixes on 

their upcoming Capitol album at Eldorado Re- 

cording Studio. Tim McGovern and David 

Jerden are co- producing, with Jerden engin- 

eering ... A &M act Color Me Gone putting 

finishing touches on its upcoming mini -LP with 

co- producers David Anderle and Liam 

Sternberg. Ed Stasium is engineering. 

ELSEWHERE 

Silent Treatment is recording its first EP, 

with Tom R. Duncan producing, at Desitrek 

Studios in Portland, Ore. Doug Debrow is 

engineering. 
At Jem West in Reseda, Calif., Earle 

Mankey is producing the Long Ryders' de- 

but EP, with Sid Griffin engineering. 

In New York at Skyline Studios, Michael 
Franks working on his next Warner Bros. al- 

bum with producer Rob Mounsey and engi- 

neer Marti Robertson ... Judy Collins cut- 

ting LP tracks for Elektra, with Dave Grusin 

producing and Larry Rosen engineering- 

... Morrie Brown is producing Ellen Ship- 
ley's new album on Capitol, with Steve Gold- 

man at the console. 

Mike Fuller mastering new Gang Of Four 

project on EMI at Criteria Recording Studios 

in Miami ... Mike Lewis producing singles 

by Brian Lawrie. Dennis Hetzendorfer is 

engineering, with Jim Sessody assisting. 

At Orange Entertainment Center in Or- 

(Continued on page 47) 
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r Neve Investment Signals Digital Breakthrough In U.K. 
By JIM BETTERIDGE 

LONDON -Once upon a time the 
word was "transistorized," and 
pieces of audio equipment would dis- 

play the words "Fully Transistor- 
ized" or "Solid State" as an assur- 
ance of high quality. Right now 
the word is "digital." Its span covers 
more than just audio, reaching deep 

into the heart of technology itself: to 
the man in the street, "digital" means 
better. 

The professional recording/broad - 
cast industry is home for a great vari- 

ety of people, only a small proportion 
of whom have a significant under- 
standing of technical matters. They 
are musicians, producers, managers 
and artists, and decisions are some- 
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OTARI'S SUPER ANALOG 
THE MTR -12 

t/a " Two Channel, 
1/2" Four Channel, 
Y2" Two Channel. 
and 1á' Two Channel 
with SMPTE Time Code 
Center Track Formats. 

The Audio Engineering Society Convention 
New York Hilton. October 9 -12 

The Society of Motion Picture & Television Engineers Convention 
Los Angeles. October 30- November 4 

Otani Corportation 
2 Davis Drive 
Belmont, CA 94002 
TWX 910- 376 -4890 
415- 592 -8311 

1983 Otan Corp 

times made in response to an effective 
advertising campaign and the kudos 
attached to a product rather than a 
real appreciation of its merits. Are 
completely digital mixing consoles 
really worth the extra cost? 

The application of digital tech- 
niques to tape recording has been a 
considerable success. Every conceiv- 
able parameter has been improved 
upon by digital tape machines, and 
anybody who has listened to a com- 
pletely digitally mastered recording 
on a digital format will bear witness 
to its unequivocal superiority. 

Any +chain is only as strong as its 
weakest link, and so the logical ulti- 
mate goal is that of a completely digi- 
tal studio. Here the signal would be 
converted into its digital form at one 
end of the chain by the microphone 
and only reconverted to analog at the 
other end by a loudspeaker for the 
benefit of our analog ears (assuming 
that no one invents a digital brain in- 
terface, of course). So with this in 
mind, there's little doubt that digital 
represents the future for professional 
audio. 

As the next step in the develop- 
ment of this all- digital domain, the 
British company Neve Electronics 
has invested a large amount of time 
and money in the production of a to- 
tally digital mixing console in which 
all internal signal processing is car- 
ried out digitally. The cost of the 
32:24 digital multitrack console cur- 
rently being installed into CTS Stu- 
dios, England, is in the region of 
$375,000, which is perhaps 60 %- 
80% more than an equivalent upmar- 
ket analog mixer. 

The main advantages of such a 
console are not concerned with 
sound quality; rather, it is the flexi- 
bility and memory facilities which 
give it the edge. It's the old argument 
that once a signal has been converted 
into its digital form it is simply a se- 
ries of numbers, and therefore pro- 
cessing the signal is a matter of com- 
puter controlled mathematics. 

Each channel contains extra facili- 
ties that would normally be associat- 
ed with auxiliary equipment. The sig- 
nal's path through the console can be 
completely redesigned at the touch of 
a few buttons. 

Perhaps the most impressive fea- 
ture is that of "Total Reset," wherein 
each and every control setting on the 
console can be memorized and stored 
on floppy disk, so than an interrupted 
session can be re- commenced at a lat- 
er date without delay and with all set- 
tings intact. A "Total Recall" system 
is available from British manufactur- 
er Solid State Logic, but this allows 
only partial instant reset providing 
only a visual display of many impor- 
tant settings requiring the engineer 
physically to reset the controls 
manually. 

Peter Harris, CTS studio manager, 
responds to the question of why he 
chose an all- digital console: "If digi- 
tal processing of sound can produce 
better results in conjunction with a 
digital recorder, then that's one rea- 
son to go for it. The assignability fac- 
tors are tremendously important to 
us as a user, in that you can virtually 
build your own desk by putting the 
blocks in the order you want. 

"The 'Total Reset' facility is terri- 
bly exciting to us in that we might 
have a huge orchestra doing a film 
score and then wish to break the desk 
down and do another job in the eve- 
ning. At the moment with an analog 
desk we'd hesitate to do it because of 
resetting it for the next day's work on 
the film. With the digital console, we 
don't have those worries." 

A digital mixer of this type, then, 
allows 24 -hour operation with a free 

(Continued on pcge 47) 
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A NEW DAWN 

A NE 

MASTERING T E 

Everything you've always wanted 
and more! 

Hear it for the first time at AES, 
Agfa Booth 166 -168 

or call your local Agfa- Gevaert representative 

AGFA- GEVAERT INC. 
MAGNETIC TAPE DIVISION 

275 North Street, Teterboro, NJ 07608 
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Tape Makers Battle For Ultimate In Sound Reproduction 

By RADCLIFFE JOE 

NEW YORK -Fast -moving tech- 
nological developments in the fields 
of digital audio and video recording 

are placing increasing demands for 
innovative high -tech products on the 
shoulders of the major blank tape 
companies. 

Both audio and video also hold 

promise of immense rewards for 
blank tape manufacturers that are 
first on the market with state- of -the- 
art products. The result is a fiercely 
competitive environment in which 

the goal is to develop a formulation 
that surpasses all others in its ability 
to produce the ultimate in sound re- 
production. In the thick of the battle 
are such industry leaders as BASF, 

The môstadvanced, continuous 
running audiocassette 

tape loader in operation today. 
Designed for day -in and day -out 
continuous operation, the 793 can be 
your solution to high labor 
costs and production requirements. 
One person operating four machines 
should average 16,000 cassettes, 
or better, in an 8 -hour shift. 

Outstanding features include a new 
automatic two -reel pancake feeder 
that allows one pancake to be 

changed while the other pancake 
continues to run. 

A new two -axis computer controlled 
position servodrive system provides 
extremely accurate tape tension and 

reduces the possibility of any damage 
during winding. 

A new ultrasmootli alternator- feeder 
accepts cassettes in either direct on 
and automatically orients them for 
proper insertion. 

High quality, rugged components 
have been used to ensure a long, 
trouble -free life. 

Information on the 793's condition 
and the setup parameters is readily 
available on a four -line display in 

English plus either French, German, 
Italian, Japanese, or Spanish. 

There is no other tape loading 
machine in the world today that 
produces higher quality cassettes 
and is as durable as the model 793. 

King's experience and reputation 

for quality and service are 
well- known. King machines are 
built to last and have the track 
record to prove it. King offers 
exceptional sales follow -up and 
service support. King has an 

international network of factory 
trained service technicians, and 
spare parts depots. 

For further information call or 
write King Instrument Corporation, 
80 Turnpike Road, Westboro, 
MA 01581, Telephone 617- 366 -9141, 
Telex 94 -8485, Cable KINGINST. 

Copyright 1983 King Instrument Corporation 

TDK, Maxell, 3M, Fuji and Agfa- 
Gevaert. 

Agfa is fighting the battle on sever- 
al fronts with its Magnetite 12, a tape 
which Maria Curry of the company 
describes as "several tapes in one." 
She explains that Magnetite 12, de- 
veloped primarily for professional 
bulk audio applications, offers high 
quality bias for the demands of criti- 
cal music and data recording.. 

It also offers lower noise floor and 
higher frequency output than stan- 
dard iron oxide tapes, according to 
Curry. The lower noise floor and the 
higher frequency output are said to 
greatly enhance the bias and equal- 
ization of the tape. 

"Magnetite 12 also offers the ad- 
vantages of a chrome -type formula- 
tion in addition to the benefits of a 
super iron oxide," Curry continues. 
"Without changing the bias, the tape 
can be used to produce a recording 
for 70 microsecond playback equal- 
ization while maintaining superior 
high frequency output." 

Agfa will also be showing its new 
PEM 469 mastering tape at the AES 
convention. Curry describes this 
product as a standard bias mastering 
tape compatible with similar prod- 
ucts on the market. It is available in 
quarter -inch and half -inch reels and 
hubs, and one -inch hubs and two - 
inch reels. This tape is being geared 
to recording studios and the broad- 
cast and jingle markets where, ac- 
cording to Curry, the need for a bias 
compatible tape is a key concern. 

Agfa's Broadcast -Plus, for U -Ma- 
tic videocassettes, has been decked 
out in a new package and will also be 
at AES. According to Ken Wiede- 
man, Agfa's video products manager, 
the new package was designed at the 
request of end users of the product. 

Agfa's PEM 526, described as the 
first mastering tape designed specifi- 
cally for the stress of bin mastering, is 
now being made available in lengths 
of 2,400 feet. This replaces the for- 
mulation's 3,280 tapes. 

Curry states that the length has 
ben changed to meet user needs for 
easier handling, and to allow its use 
on a greater variety of equipment. 
The tapes widths of quarter -inch, 
half -inch and one -inch have not been 
changed. 

The 3M Co. will tout its new one - 
inch video tape, said to be capable of 
delivering more than 1,000 edits from 
the same pre -roll point, and a line of 
three -quarter -inch mini U -Matic vid- 
eocassettes featuring the firm's Color 
Tape Plus formulation. 

According to Richard Ziff of 3M, 
the new one -inch videotape, Scotch 
480, has less than 1.5 db signal decay 
even after 1,000 edits. He describes 
the tape as being "ideal for produc- 
tion and post -production work," and 
says it has been laser -inspected for 
dropouts. 

The three -quarter -inch mini U- 
Matics, being T marketed under the 
Scotch brand name, is said to be suit- 
ed for professional ENG /EFP appli- 
cations. The product offers stop mo- 
tion specifications capable of 
exceeding one hour, a dropout rate of 
20 per minute over the length of the 
tape, and a better -than -average sig- 
nal -to -noise ratio that exceeds 43 db. 

The Color Plus tape is back -coated 
to make it scratch resistant, and to 
dissipate static charge. The result, 
says Ziff, is an extra generation of 
picture quality, reduced wear for op- 
timum machine head life, improved 
editing capabilities, and reliability 
with repeated use. 

Also new to the 3M catalog is the 
Scotch half -inch ENG /EFP PB -20 
and PV -20 videocassettes for half - 
inch in- camera recorders using VHS 

(Continued on page 52) 
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• Continued from page 44 

interchanging of sessions. But how 
much more is it going to cost the cli-
ent? CTS normally charges a basic 
rate of roughly $ 130 an hour for a 
non-film session in its Studio I analog 
facility, whereas the new digital rate, 
which will include the console plus 
digital multi-track and stereo ma-
chines, will be in the region of $225 
an hour, although a final price has 
yet to be confirmed. 

The alternative to such a digital 
signal processing mixer (DSP) is one 
using digitally controlled analog pro-
cessing (DCAP). This is basically a 
normal analog mixing console on 
which the settings of all the controls 
can be altered and/or stored digitally 
in a memory such as a floppy disk. 

Here, too, the console's different 
signal processing facilities are config-
ured in blocks such that the route of 
the signal through it is determined 
purely by the digitally controlled 
switching, and routing systems. In 

other words, it too allows the engi-
neer to rebuild and reset his console 
either manually or automatically 
from a floppy disk. 

However, such a mixer is yet to be 
made commercially available, though 
companies like Audis and Calrec are 
very close. Perhaps the most signifi-
cant point is that the cost of a DCAP 
mixer will probably be competitive 
with that of current upmarket 
consoles. 

The real advantages of a DSP con-
sole will probably be realized in the 
future, when everything in the re-

Studio 
Track 

• Continued from page 43 

ange, Calif., Bob Heinlein is producing Ro-
ma's next LP, with Jim Melonakos behind the 
board. . Liquid Heat putting final touches on 
its next album release, with Billy Johnson pro-
ducing and Turn Vagvari engineering. 

Elektra act Shrapnel is cutting tracks at 
Kingdom Sound in Syosset, N.Y. Producing 
are Ritchie Cordell and Glen Kolotkin. Ron 
Cote is at the console. 

In Sausalito, Calif. at Plant Studios, Ron 
Nevison is producing and engineering Grace 
Slick's new solo album for RCA. Rick San-
chez is assisting ... Ted Nugent is record-
ing and mixing his upcoming Atlantic project. 
Ashley Howe is engineering, with Kevin Eddy 
assisting. 

Al The Automatt in San Francisco, Syl-
vester working on an album for Megatone, 
With Tip Warrick producing and Steve Fon-
tano behind the board. . Herbie Hancock 
working on a self-produced LP for Columbia. 
John Nowland is engineering. 

Al The Chicago Recording Company in 
Chicago, Peter Tosh and Donald Kinsey are 
co.Producing reggae/rock band Heavy Man-
ners. Dennis Thompson is engineering the 
project. . John Hunter cuttingsides for a solo 
EP. The release is being co-produced by Hunt-
er and Phil Bonanno Bonanno produc-
ing and engineering the Kind's forthcoming 
LP. 

In Dearborn Heights, Mich. at Studio A, 
the Prize cutting tracks with producer Sid 
Chaney and engineer Eric Morgeson. 

At Bearsville Studios in Bearsville, N.Y., 
James Newton is recording a new album for 
Gramavision, with Jonathan Rose producing 
and David Baker engineering . . . The Dron-
es are recording and remixing an album pro-
ject with co-producer and engineer John 
Holbrook. 

Editor's note: All material for the 
Studio Track column should. be di-
rected to Erin Morris in. Billboard's 

A division of Sony Corporation of America. 

Pro Equipment ià Services 
Neve Investment Signals Breakthrough 

cording chain from microphone to 
monitor speaker is purely digital and 
a universal standard format is intro-
duced such that all communication 
between pieces of equipment can be 
carried out digitally. At present the 

"weakest link" principle still means 
that the analog parts of the chain 
tend to mask the sonic superiority of 
the digital processing. 

Meanwhile, the all-digital console 
does offer advantages over its fully 

programmable DCAP equivalent, 
not least of which is that it's available 
right now. Whether these advantages 
arc sufficient to warrant the extra 
cost has to be left up to the individual 
user. 

Neve certainly shows no signs of 
dropping its digital project, but at the 

same time it continue to produce 
some of the most sophisticated ana-
log consoles available in the world. 
Analog lives on, but its days look as if 
they may be numbered. 

Jim Betteridge is a London-based 
freelance writer specializing in audio 
technology. 
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co Pro Equipment 8t Services 
Remote Studio Operators Say Business Is Picking Up 
By MOIRA McCORMICK 

CHICAGO—The demand for live 
albums is not what it used to be, yet 
remote studios are anything but a dy-
ing breed. In fact, remote studio op-

erators say there's more call than 
ever for their services—due in large 
part to the rock video boom, but also 
because of increasing demand for au-

dio for video and audio for film in re-

mote locations, as well as syndicated 

radio concerts. 
Not only is business picking up, 

but most of these operators feel that 
remote is here to stay. "We wouldn't 

be building a second truck if the busi-
ness wasn't there," asserts Johnny 
Rosen, owner and operator of Fanta 
Professional Services in Nashville. 
"Last year, we did 209 remotes, from 
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need for 24-track remote recording, 
rather than two-track hot mixes ,: 
says Gary Geller of Manhattan-based 
Effanel Music, adding, "Unfortu-
nately, a lot of video people are still 
doing the hot mix. But we're trying 
to e duc at e m 

Pitching t superior remote sound to 
a prospective video client can be sim-
ply a matter of appealing to common 
sense. Says Jeff Eustis of Providence 
R.I.'s Fedco Audio Labs, "We or one 
of our competitors charge $2,000 to 
$3,000 a day in the local area, which 
is a small portion of the total budget 
of a live concert film or video. For 
that mere 20% of the total cost you 
can get great audio, which can then 
be used for anything—live album, ra-
dio, etc." Eustis, too, sees the remote 
surge as continuing, but contingent 
upon the ongoing "growth in video." 

Fanta's Rosen says he sensed an 
imminent change in the remote re-
cording business around 1978, when 
he reckoned that "the need for audio 
for video and audio for film and radio 
would increase." Fanta's mobile 
truck is now equipped with video 
synchronizers, video machines of ev-
ery configuration, and editing com-
puters, for on-site synchronizing as 
well as post-production. 

Rosen observes that Fanta's audio 
for video services far outweigh its LP 
business. "We've only done 10 al-
bums in the last six and a half years," 
he says. 
Not all the remote studios sur-

veyed, however, claim video-related 
audio as the major chunk of their 
business. Fedco Audio's services 

breakdown to approximately 30% al-
bum recording, with the rest divided 
between audio for video and audio 
for film. Effanel's main source of in-
come is from radio concerts ("a very 
competitive field," according to 
Geller), followed by video and then 
album recording. Chaton Recording 
Co. of Scottsdale. Ariz. has been 
heavily involved in audio for film for 
the last seven years, says co-owner 
Marie Ravenscroft. 

Most remote operators agree that 
their involvement in video should not 
extend beyond the audio portion. 
"It's a completely different busi-
ness," says Christopher Stone of Los 
Angeles' Record Plant. "There's no 
need to shoot our own videos, as long 
as video houses keep hiring us," Fan-
ta's Rosen elaborates. 

While most agree that video has 
boosted remote recording, an air of 
cautious optimism characterizes 

some remote operators. 
"I wouldn't say the remote busi-

ness is flourishing," says Fedco's 
Eustis. "I'm optimistic about it, be-
cause the market is stronger due to 
some of the larger companies such as 
Wally Heider's going out of busines. 

"The ones remaining in the busi-
ness have more of an open market. 
The market's become more regional-
ized too—there never used to be re-

motes in the South and Sun Belt." 
The fact that L.A.'s Record Plant 

recently put up two of its four remote 
trucks for sale has caused speculation 
about that remote giant's future as 
well, but owner/operator Stone a-
sures that "the remote business Is 

very healthy and bookings are up. 
"We just found out we had too 

many trucks," Stone says. He ex-
plains that, of the Record Planes two 
original remote units, one had been 

assigned to Ste the 
(vci,e„,iWzii,opn„dder:n'oroathec last 

replaced. When Wonder returrned 

three and a half years, and had to be 



LISTEN TO 
A SUITE SOUNDING IDEA. 

What's the best way to get acquainted 
with our new and improved Scotch® 
226/250 Audio Tape? 
Come to Suite 609-610 in the New York 

Hilton anytime during AES hours. 
We'll play our tape for you. And we'll play 

our competition. 
Then you tell us which tape sounds better. 
Of course, we're betting you'll pick 

Scotch. Because our tape doesn't just 

sound good on a spec sheet. 
It sounds good on your 

ears, too. 
And if you take our tape 

test, we'll give you a t-shirt and 
our thanks. 

For helping us spread the good 
news about the new 226/250. 

Magnetic Audio/Video 
Products Division/3M. 
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Pro Equipment & Services 
SPARS Spreading Digital Word 

By SARA LANE 

MIAMI—The Society of Profes-
sional Audio Recording Studios 
(SPARS) is growing in influence in 
the record business, and it is playing 
an integral role in sparking interest in 
digital recording among both profes-
sionals and the consumer. The orga-
nization sees digital as the recording 
business of the future once studio re-
luctance has been overcome—a resis-
tance due in part to the high cost of 

recording digitally. 
Gary Helmers, SPARS adminis-

trator, says that both professional 

Business Picking Up 
For Remote Studios 

and consumer education is a must. 

Consequently, the organization is 
preparing to address that program on 
a dual basis, with a twofold education 
program for the professional industry 
people and the buying public. 

At the most recent NARM con-

vention, SPARS held a seminar in-
troducing the digital audio disk, and 
explained the various formats that 
exist. Next March SPARS will hold a 
national seminar in Miami which will 
examine the implications of digital 
technology, miking techniques, what 

• Continued from page 48 
truck, it was by that time superflu-
ous. In addition, Stone goes on, the 
Plant's low-end, budget-priced 
"bread truck" which had come on 
line this past year was also deemed 
excess baggage, as most or the Plant's 
clients ended up preferring higher 
quality sound to lower prices. 

"Seventy percent of our business is 
visual remotes," says Stone, "but 
concert and record work is coming 
up. There aren't as many live LPs 
now, but they've been replaced by the 
demand for live concert shoots." 
Remote business may be up, but 

Fanta's Rosen advises prospective 
operators, "Don't build a truck un-
less you have a clientele, and unless 
you have a crew that will stay with 
the unit 100% of the time." 

Studios Offered 
Accounting Services 
NASHVILLE—Logical Services, 

based here, has begun offering re-
cording studios around the country a 
computerized accounting package 
featuring payables, receivables, gen-
eral ledger and optional payroll, a 
session program which handles book-
ing information and invoicing, and a 
vault data base program. 

Fedco's Eustis concurs, adding 

that crew experience is vital to suc-
cess as well. He also urges a watchful 
eye be kept on the market in general 
and the "unsettled" American econo-

my. 

New Studio Opens 
In Switzerland 
ZURICH—Powerplace, which is 

said to be Switzerland's most modern 
recording studio, has been opened in 
the picturesque rural setting of Lake 
Griefensee, near Zurich Airport. 
On the advice of Tom Hidley, of 

Eastlake Audio, the studio complex 
was designed to "float" within the 
main building, providing a total sepa-
ration between studio and main 
house. Hidley suggested building the 
main structure around the studio 
facilities. 
The studio is equipped with two 

24-track units, one of which has the 
Solid State Logic "Total Recall" 
mixing console. The two studios can 
be linked together for recording large 
orchestras. 
The studio, which also offers 32-

track digital mastering facilities, is 
owned by Jimmy Duncombe and 
Georg Peterhans. 

Today's 
best investment. 
Now warehoused in USA. 
Sales Office: 
ICM Inc. 
RO, Box 12634 
Overland Park, KS 66212 
(913) 888-0900 

has to change in the studio, and how 
the industry's approach will have to 
be altered as it moves into digital 

technology. 
"Actually" explains Reimers, 

"we're approaching digital on a num-
ber of levels. First of all there are the 
national meetings, then there are re-
gional meetings. One is coming up in 
Los Angeles with Emiel Petrone of 
Polygram Records discussing market 
developments for digital. Another re-
gional meeting will be held in New 
York, dealing with preparing a mas-
ter tape for digital mastering." 
SPARS has been approaching la-

bels, artists and producers with a re-
quest that they use a consumer clari-
fication code on digital disks: a 
three-letter code that indicates 
whether or not all three links in the 
recording chain were performed in 
digital, analog or a combination of 
the two. A DDD code would indicate 
the disk was recorded to digital, 
mixed to digital and then mastered to 
digital. A DDA would indicate re-
corded in digital, mixed to digital and 

then mastered to analog. 
Helmers says he doesn't feel certi-

fication of the code is necessary. "We 
sort of shy away from the word 'certi-
fy' as far as the consumer clarifica-
tion code is concerned. We don't feel 
that there is anything that needs to be 
certified. It's pretty obvious when 
you listen to something whether or 
not it was recorded digitally," he 
says. 

Studio reluctance to record in digi-
tal is based on several factors, 
Helmer notes. He identifies them as 
expense, lack of digital players by 
consumers, and the difficulty studios 
are having in getting the two-track 
machine to mix digitally. However, 
Helmers stresses, these adverse fac-
tors should be overcome in the near 
future and "everyone will be getting 
into digital in some way or another.-
SPARS is also addressing the con-

sumer with a digital educational pro-
gram prepared for and geared to the 
layman. It describes in layman lan-
guage the difference between analog 
and digital. 

"I think the biggest difficulty in 
understanding digital comes from the 
lack of understanding analog," ex-
plains Helmers. "The consumer has 
to understand a sound wave before he 
can understand chopping up the 
sound wave, as you do in digital." 

The SPARS brochure, now in its 
final stages of preparation, will be. 
distributed to the -Consumer through 
record stores and magazines. 

BIG BANG—This new Bang & Glut-
sen speaker Is a three-way system 
designed by a combination of ad-
vanced coumputer assisted tech-
niques Including Fast Fourier anal-
ysis and laser holography. The 
speakers carry a list price of $595 

a palr. 

THE WORLD'S GREAT STUDIOS 
RELY ON SSL. 

ABBEY ROAD, London. 

AD VISION, London. 

AIR STUDIOS, London. 

ALBERT STUDIOS, Sydney. 

AMERICAN 
BROADCASTING COMPANY. 

ARTISAN SOUND, Hollywood. 

AVACO STUDIOS, Tokyo. 

BATTERY STUDIOS, London. 

BEAR TRACKS, New York. 

BIG M, Knebworth. 
BLUE WAVE STUDIOS, Barbados. 

BRITISH BROADCASTING 
CORPORATION. 

BULLET RECORDING, Nashville. 

CENTRE BEAUBORG, Paris. 

CFTO TELEVISION, Toronto. 

C.G.D. STUDIOS, Milan. 

COMPASS POINT, Nassau. 

COMPLETE VIDEO, London, 

COUNTRY LANE, Munich, 

DANMARKS RADIO & 
TELEVISION. 

EASY SOUND, Copenhagen. 

EDEN STUDIOS, London. 

EDITEL, New York. 

EEL PIE, Twickenham. 

EUROPA FILM, Stockholm. 

EUROSONIC, Madrid. 

FARMYARD STUDIOS, Amersham. 

FREEDOM STUDIOS, Tokyo. 

GENETIC, Goring. 

GRANDE ARMEE, Paris. 

HANSA TONSTUDIOS, Berlin. 

HARLECH TELEVISION, Cardiff. 

JVC STUDIOS, Tokyo. 

KENDUN RECORDERS. Burbank. 

LAHAINA SOUND & VIDEO, 
Hawaii. 

LE STUDIO MORIN HEIGHTS, 
Quebec. 

MAISON ROUGE, London. 

THE MANOR, Oxfordshire. 

PETER MAFFAY, Munich. 

MATSUSHITA OSAKA, Tokyo. 

STUDIO MI RAVAL, Provence. 

NATIONAL GEOGRAPHIC, 
Washington. 

NETHERTURKDONIC. Oxfordshire. 

NICHION, Tokyo. 

NIDAROS STUDIOS, Trondheim 

OASIS STUDIOS, Los Angeles. 

OLYMPIA STUDIOS, Munich. 

OM UNIVERSAL, Montreal. 

ONKI0 HAUS, Tokyo. 

POLYDOR, Tokyo. 

POWER PLAY, Zurich. 

POWERSTATION STUDIOS, 
New York. 

PRODUCERS COLOR, Detroit. 

RCA RECORDS, Mexico City. 

THE RECORD PLANT, Los Angeles. 

RHINOCEROS, Sydney. 

RIDGE FARM, Dorking. 

RIGHT TRACK RECORDING 
New York. 

RO JONES STUDIOS, London. 

ROUNDHOUSE STUDIOS, London. 

SARM EAST & SARM WEST, 
London. 

SIFM, Berlin. 

SIGMA SOUND STUDIOS, 
New York. 

SOUND WORKS, New York. 

'SPLASH STUDIOS, Naples. 

STUDIO N, Cologne. 

TELETRONICS, New York. 

TENNESSEE STUDIOS, Hamburg. 

THE TOWNHOUSE, London. 

TRIDENT RECORDING STUDIOS, 
London. 

UNION STUDIOS, Munich. 

UNIVERSAL RECORDING, Chicago. 

UTOPIA STUDIOS, London. 

VIDEO TECH, Tokyo. 

WARNER PIONEER, Tokyo. 

WERYTON STUDIOS, Munich. 

YAMAHA R & D STUDIOS, 
Los Angeles. 

YAMAHA EPICURUS, Toyko. 

Solid State Logic 
Solid State Logic, Ltd., 
Stonesfield, Oxford ox7 2PQ. 
Tel: (099) 389 8282 
Telex: 83 7400 SSL OXG. 

Solid State Logic, Inc.. 
2633 Fifteenth Street, NN., 
Washington D.C. 20009 
Tel: ( 202) 333 1500 
Telex: 23 4405 19 SSL DC. 
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CONTINUING A TRADITION OF EXCELLENCE. 
THE SSL SL4000E SERIES MASTER STUDIO SYSTEM ARRIVES AT ABBEY ROAD, STUDIO 2, SEPIEMBER1983. 
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Pro Equipment & Services 
Tape Makers Battle Ultimate In Sound Reproduction 
• Conlinued from page 46 He adds that they also feature im- place alongside other more estab-

and Betamax formats. Ziff states that 1 booth 
the cassettes feature high strength 
doors and shells designed to with-
stand the rigors of professional use. 

proved internal components for qui-
eter operation and smoother 

transport. 
The new tapes will be taking their 

fished 3M products at the 31 
at the AES. Other products to be 
shown include the firm's Scotch 225/ 
227 products that use a high efficien-

cy ferric oxide that feature "im-
proved print-through and output 

properties." 
According to Ziff, these tapes are 

designed for the professional record-

prefer Apollo Master blanks 
for my most critical work!' 

Vladimir Meller 
Custom Mastering Engineer 
Columbia Records Mastering Studios. 
New York City 

-44A-T 

"I believe they give as quiet a cut 
as you can get through conven-
tional mastering:' 

"The Apollo has all the pluses 
mastering engineers look for." 
We designed into the Apollo lacquer all the fea-
tures the mastering engineers have been asking 
for: better flatness, less noise, clean cutting, 
longer stylus life, better uniformity and consis-
tency. Ultimately, the Apollo results in better 
records. 

"Absolutely flat!' 
All aluminum blanks used for the Apollo are 
micropolishcd using a process originally devel-
oped for magnetic computer disks. This multi-
step process resurfaces the aluminum blanks and 
creates a fine finish, free from defects and with 
an improved flatness. 

"Free of ticks and pops!' 
Our elaborate lacquer manufacturing process 
insures that all particles and gels which could 
cause cutting problems are removed. Moreover, 
the new formulation resists lacquer buildup on 
the stylus, thus reducing groove wall scoring and 
loose debris in the groove, which contribute to 
ticks and pops. 

"Least abrasion!' 
The unique Apollo formulation reduces the cut-
ting friction when contacted by the heated 
stylus. This results in lower abrasion, thus 
extending the stylus life. And, of course, the for-
mulation does not use any abrasive ingredients in 
the first place. 

"Very consistent from batch to batch!' 
The excellent consistency of the Apollo 
lacquer masters is the result of complete 
control we have over the critical raw 
materials and the blending of the 
formulation. In addition, the 
extensive process and quality 
control methods assure the 
maintenance of tight 
manufacturing toler-
ances. 

We've Mastered the Master. 

APOIC-
Master Audiodisc. 

Capitol Magnetics Products. 6902 Sunset Boulevard, Hollywood, CA 90028. 
iee3 Cepétal Magnetic Products A dIvIelon ai C.plto, Records Inc. All RIO,. Reserved. 

ing market, and are compatible in 
bias to 3M's Scotch 206/207, while 
offering performance and output 

characteristics similar to Scotch's 
250 tape. Ziff says that the prit 
through characteristics of this tape 
allow recordists additional playing 
time, with a better than 2 db signal to 
print properties than existing high 
output, low noise mastering tape. 

Meanwhile, Kent Maffitt of 3M's 
Information Storage Labs has said 
that the need for vastly increased 
storage capacity must inevitably push 
short-wavelength performance of 
magnetic materials well beyond any-
thing that is commercially available 
at this time. Looking ahead to the 
1990s Mafflu anticipates that the 
40,000 flux changes per inch record-
able and retrievable from such video 
formats as VHS and Betamax will in-
crease to 62,000 changes per inch and 
beyond for 8mm videotape formula-
tions of the future. 

Maffitt says that the likely ways to 
persuade magnetic materials to per-
form up to tomorrow's requirements 
involve increases in saturation move-
ment, coercivity or both. He prom-
ises that new materials, especially 
pure metals and alloys of pure met-
als, will play a part in these increases. 
He also thinks that the physical con-
figuration of the tape or disk coating 
will play an equally important role. 

At BASF, executives and engi-
neers alike are riding high on the suc-
cess of the firm's new Pro II Chrome 
duplicator tape. A&M group Super-
tramp was the first to use the formu-
lation with outstanding success. 
Since then the Police has recorded 
the multi-million-selling album 
"Synchronicity" on Pro II, and Herb 
Alpert is using the tape to record his 
new album, "Blow Your Own 

Horn." 
According the Robert Piselli, na-

tional sales manager for BASF's pro-
fessional products, the use of the tape 
by these name groups, as well as by 

such esoteric record labels as Sine 
Qua Non, represent milestones "in 
the continuing trend by the recording 
industry to choose superior quality 
formulations for mass market 
releases." 
He says of the Pro II Chrome, "All 

of the quality is retained, even at high 
duplicating speeds, and economies of 
scale allow record companies to 
charge the same price as for a top 

quality vinyl record." 
Piselli sees the trend to chronk. as 

"part of a larger move by record 
companies to upgrade the sound 
quality of cassettes. As record labels 
tighten material specifications, and 
add signal processing units to their 
duplication process, they're also 
specifying the best tape formulation 

available." 
Piselli describes chrome as one of 

the quietest tapes available. He 
claims it virtually eliminate tape 
hiss, while its high-frequency satura-
tion level permits a clarity of repro-
duction equal to or better than vinyl 

disks. 
"Part of the success in the use of 

chrome is recording for playback at 
120 microseconds, which provides up 
to 4 db more output at high frequen-
cies," he adds. "Moreover, this tech-
nique allows compatability with vir-

tually all tape decks." 
Piselli says that the BASF loop-bin 

mastering tape, now available In 
commercial quantities, completes the 
"chrome chain" from original master 
tape to final cassette and allows du-
plicators to achieve "parity of perfor-
mance with high-quality disks, even 

at speeds of 64 to one." 
BASF will also unveil at AES its 

new improved ferric oxide cassette 

(Continued on page 55) 
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Music Video Explosion Leading To Studio Expansion 

By MOIRA NIcCORMICK 

CHICAGO—"Diversify or die," 
the slogan of the Record Plant's 
Christopher Stone, could be said to 
describe the state of the recording in-
dustry in 1983—and that means vid-
eo. Video is here to stay, say most 
major studio operators, and any re-
cording studio interested in staying 
afloat should get a hand in it. 
Many major recording studios in 

the U.S. began expanding their capa-
bilities to encompass video-related 
services, including audio for video, 
video for film and commercials, 
when it became clear that the falter-
ing record business was not going to 
keep their heads above water. 

Studios that over the years have 
had some degree of involvement in 
video, mainly through television and 
filin, have been enlarging their facili-
ties. Some studios with peripheral 
video experience are setting their 
sights on more thorough immersion 
in the medium. And those that had 
not previously felt the need for video 
up to this point are reconsidering. 

''Disk recording contributes to the 
overhead, but video makes the prof-
its," says the Record Plant's Stone. 
And in some cases, a move toward 
video means nothing less than 
survival. 
The viability of music video, most 

potently represented by MTV, is per-
ceived by most studio operators as 
anything but transitory—although 
Electric Lady's Alan Selby admits, 
"We're watching MTV very carefully 
to see if it stays successful." Lou Vet-
ter of New York's Blank Tapes stu-
dio says, "Music video will continue 
to be a big part of the industry. (It's 
common knowledge) that the first 
thing a group needs when their 45 be-
comes a hit is a good video." 
"We think there's enough business 

to warrant our involvement in vid-
eo," concurs owner Joe Tarsia of 
Philadelphia's Sigma Sound. "The 
lean period from 1979-80 forced us to 
look for other avenues in the indus-
try. Consequently, we became an ear-
ly video leader in Philadelphia." 
Some fortunate studios have not 

had to pursue video to pay the bills. 
However, they are still considering 
the expansion. San Francisco's Auto-
matt, for instance, is "booked solid" 
with Bay Area business and "has not 
had the economic necessity" to in-
clude video services, according to 
studio manager Michelle Zarin. "But 
we're researching (the possibility) 
right now," she adds. 

Similarly, Nashville's Sound Em-
porium is kept busy enough with its 
mostly-country clientele that owner 
Jim Williamson hasn't felt the video 
urge yet. But he admits, "Video is 
definitely the best marketing tool in 
existence today. Possibly within the 
year we'll be getting video equip-
ment; meanwhile, we're continuing 
to maintain an awareness of what the 
marketplace offers." 

Recording studios with already-ex-
isting video equipment are finding it 
advantageous to expand their physi-
cal facilities At Miami's Criteria Stu-
dios, for example, which has had "vi-
sual involvement" since the late '60s 
according to operator Mac Emer-
man, a $2 million video post-produc-
tion facility is on the verge of begin-
ning construction. 
Emerman says the video facility, 

which will take up one fifth of Criter-
ia's total area of 25,000 square feet, 
will feature a large sound stage with 
computerized lighting, one-inch vid-
eo machine edit rooms, three-quar-
ter-inch edit room with duplication, 
film to tape transfer and duplication 
facilities. 

music studios will be outfitted with 
audio for video mixing capabilities. 
Construction should begin in about a 
month, he adds, with the facility pos-

sibly becoming 
February. 
"We're 

cause our 

operational by extent that it makes a lot of sense. 
There's a big hole in the market for 

doing this," he says, "be- this facility, especially in this area, 
video area has grown to the and, to be honest, I don't think the 

record business alone can support 
our five studios. 
"A video facility makes sense; a 

(Continued on page 59) 

We've raised the speed limit. 
Our new DP-80 high-speed duplicating system runs at an amazing 480 i.p.s. 

That's faster than any other duplication system. Twice as fast. 
Designed especially for large production runs of music cassette tapes, the new 

DP-80 system means higher product quality because the masters can now be 
prepared at 7.5 i.p.s. That's twice as fast as any other system too. 

Hear how the Otani DP-80 "Faster Masters" system can make better sounding 
cassettes, and bigger profits for you. 

Make tracks— fast— to booth 442 at the 74th Audio Engineering Society 
Convention at the New York Hilton, October 9-12. 

Otani Industrial Products Division, 2 Davis Drive, Belmont, CA 94002, 
Telephone: (415) 592-8311, TELEX: 910-376-4890. 

DIKED Technology You Can Rust 
Audio Tape Duplicators & Video Tape Loaders 

OTANI C..rp,, ,,n  

In addition, says Emerman, mu, 
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  Pro Equipment & Services 

A Guide To AES Exhibitors 
An estimated 200 exhibitors will take part in the upcoming AES, scheduled for the New York Hilton, Saturday (8) to 

Wednesday ( 12). The following is a partial list of those exhibitors. 

EXHIBITOR BOOTH/ROOM 

AB SYSTEMS DESIGN 
A.C.E.S. USA 
ACO PACIFIC 
ACOUSTIC DESIGN BY JEFF COOPER 
ACOUSTILOG, INC. 
ADAMS-SMITH, INC. 
ADC MAGNETIC CONTROLS 
ADVANCED MUSIC SYSTEMS 
AGFA-GEVAERT, INC. 
AKG ACOUSTICS 
ALLEN & HEATH BRENELL LTD. 
ALPHA AUDIO 
ALTEC LANSING 
AMBER ELECTRO DESIGN 
AMEK SYSTEMS S.: CONTROLS 
AMI/CONCEPT DESIGN 
AMPEX CORPORATION 
ANCHOR SYSTEMS INC. 
ANT TELECOMMUNICATIONS 
ANVIL CASES 
APHEX SYSTEMS 
APSI 
ASHLY AUDIO, INC. 
ASSOCIATION OF SOUND AND 
COMMUNICATION ENGINEERS 
AUDICO, INC. 
AUDIOARTS ENGINEERING 
AUDIO & DESIGN RECORDING 
AUDIO DEVELOPMENTS 
AUDIOFORCE 
AUDIO KINETICS 
AUDIO MAGAZINE/CBS PUBLICATIONS 
AUDIO TECHNICA U.S., INC. 
AUDIOTECHNIQUES, INC. 
AUDIO VIDEO AUTOMATION 
AUDIO VIDEO CONSULTANTS 
AUTOMATED STUDIO TECHNOLOGIES/ 
HARVEY PRO 
BASF 
BES, INC. 
BEYER DYNAMIC 
BOW SYSTEMS 
BIG BRIAR INC. 
BOSE CORPORATION 
BROOKE SIREN SYSTEMS LTD. 
BRUEL & KJAER INSTRUMENTS 
BRYSON MANUFACTURING LTD. 
THE BTX CORPORATION 

B. 408 
B. 316 
B. 406 

B. 18I-A 
B. 117 

B. 604, 605 
B. 130, 131 

B. 216 
B. 166-168 
B. 182, 183 
B. 161, 162 

B. 128 
RM. 540 
B. 106 

B. 607-610 
B. 314 

B. 173-177 
RM. 634 

B. 236-A, 237-A 
B. 115 

B. 219, 234 
B. 140 
B. 324 

B. 110 
B. 447 

B. 452, 454 
B. 601 
B. 142 
B. 129 

B. 429, 430, 437, 438 
B. 310 

B. 158, 159 
B. 513, 514 

B. 217 
B. 144, 145 

RMS. 607, 608 
B. 202, 203 
RM. 613 
B. 229 

B. 150, 151 
13.160 

B. 204, 205 
B.210 
B. 446 
B. 214 

B. 501-503 

EXHIBITOR 

CALZONE CASE COMPANY 
CANARE CABLE COMPANY 
CETEC GAUSS 
CETEC VEGA 
CLEAR-COM INTERCOM SYSTEMS 

COMMUNITY LIGHT & SOUND 
CONNECTRONICS LTD. 
COUNTRYMAN ASSOCIATES INC. 
COVER PUBLICATIONS 
CREST AUDIO 
CROWN INTERNATIONAL 
C-TAPE DEVELOPMENTS 

DATATRONIX 
THE DAVID HAFLER COMPANY 

DAVID LINT ASSOCIATES 
DAWN RECORDING TECH. INSTITUTE 

DBX, INC. 
DESIGN DIRECT SOUND, INC. 
DIGITAL ENTERTAINMENT CORPORATION 

DOD ELECTRONICS 
DOLBY LABORATORIES 

DYNO-MY-PIANO 
EEC/SONY A/V PRODUCTS 
ELECTRO SOUND, INC. 
ELECTRO-VOICE/TAPCO 
EMILAR CORPORATION 
EVENTIDE CLOCKWORKS, INC. 
EXR CORPORATION 
FAIRLIGHT INSTRUMENTS USA 
FENDER MUSICAL INSTRUMENTS 
FM ACOUSTICS LTD. 
FOSTEX CORPORATION OF AMERICA 
FURMAN SOUND 
GAUSS LOUDSPEAKERS 
GOLD LINE 
GOTHAM AUDIO CORPORATION 
GRASS VALLEY GROUP 
HARRISON SYSTEMS, INC. 
HEINO ILSEMANN GMBH 
HILL AUDIO LTD. 
N.M. ELECTRONICS INC. 
IBANES PROFESSIONAL PRODUCTS 
ICM LTD. 
INFONICS 
INOVONICS, INC. 
INTERFACE ELECTRONICS 
INTERNATIONAL AUDIO 
ITAM 
JBL INCORPORATED/UREI 

BOOTI I/ROOM 

B. 236, 237 
B. 235-A 
B. 122 
B. 215 
B. 157 
B. 227 
B. 154 
B. 235 
B. Ill 

B. 435, 436 
RM. 510, B. 504-506 

B. 701 
B. 404, 405 

B. 304 
B. 163 
B. 318 

B. 725, 726, 731, 732 
B. 307 

B. 107, 108, RM. 537 
RM. 649 

B. 511, 512 
B. 301 
B. 303 

B. 171, 172 
B. 223, 224 

B. 133 
B. 220, 221 

B. 428 
RM. 616 

RMS. 638, 639, B. 317 
B. 206-A 
RM. 526 
B. 407 
B. 207 
B. 146 
B. 206 

B. 312, 313 
B. 508-510 
B. 124, 125 
B. 455, 456 
B. 602, 603 

B. 611 
B. 123 
B. 201 
B. 422 
B. 187 
B. 233 
B. 213 

B. 717-724 

Software For 
Casio Keyboards 
CHICAGO-Sight & Sound In-

ternational Inc. of New Berlin, Wisc, 
has introduced the ROM Pack music 
computer software created for Ca-
sio's portable electronic keyboards. 
Described as "a new sound media," 
the ROM Pack was designed by Sight 
& Sound for the Casio PT50, MT800, 
and future keyboard models. 

Each ROM Pack cartridge con-
tains an advanced microchip capable 

of storing up to 20 professional ar-
rangements, including melody, 
rhythm, tempo, obbligato, fill-ins and 
chords. ROM Packs are available in 
a variety of musical genres, including 
pop, Latin, easy listening, rock, mov-
ie themes, classical and "super-
groups," says Sight & Sound adver-
tising director Carin Skinner, with 
country, dance soul and other catego-
ries "on the way." Each cartridge 
comes packaged with corresponding 
songbook which provides melody, 
chord names and lyrics. Retail price 
is $29.95. 
"With ROM technology," says 

Skinner, "people can play along or 
simply sit and listen. They can delete 
the melody and add their own, delete 
and add rhythms and instruments; 
it's for people who are not accom-
plished musicans, but want to feel 
they're creating something." 

Sight & Sound president Zeb Bill-
ings adds, "Because of ROM, in-
store demonstrations are now being 
made easier." 

MOIRA McCORMICK 

More Artists Using 
Aphex Unit On Tour 
NORTH HOLLYWOOD, Calif.-

A growing number of recording art-
ists, including Neil Young, Bette 
Midler, Hall & Oates, George Ben-
son, Joni Mitchell, AI Jarreau and 
Manhattan Transfer, are using cus-
tom-built compressor-expanders by 
Aphex Systems on their summer 
tours. 

1 1 1 M 1 1111ffill 
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MIXER-PREAMPLIFIER 
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MORE INPUTS. 
MORE OUTPUTS. 
MORE SPECIAL 
EFFECT 

Our 5990 Creative ControllerTM is a complete, flexible 
system that's ideal for numerous pro and audiophile 
applications. It puts total sound control at your fingertips 
with tight-tracking rotary controls and an intelligent layout 
with instant accessing of all functions. The 5990 offers 
3 main channel inputs with switchable line/phono inputs 
plus 3 band EQ on every input. Plus: 
• State of the art. Modular construction. Double sided glass 
epoxy PC boards.• 3 phono inputs built-in at factory. 
• Exclusive LED Beat Match.• Total pre-cue capability. 
• Toroidal transformer for Hum-free performance. No turn 
on-off transients. 

GLI's 5990 Creative Controller. The finest sound mixer 
ever designed. And it's yours for only $1,195.00. 

a ui • " INTEGRATED SOUND SYSTEMS, INC. 

II 1227 Walt Whitman Rd. 
Melville, New York 11747 • (516) 351-2100 
In Canada: Jean Hepburn Enterprises 125 West Fifth Ave 
Vancouver. B.C. Canada V5V1A1 60.1•87B-7761 

SGLI's 5990 . does it all! 
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formulations for high -speed duplica- 
tion of music and voice recordings. 
One of the two, the BASF LHD, was 
designed especially for music record- 
ings, according to Piselli. The formu- 
lation, which will be available on the 
world market, is being manufactured 
at BASF plants in West Germany 
and Brazil and at BASF's U.S. head- 
quarters in Bedford, Mass. 

The BASF executive says that the 
greater sensitivity of the LHD im- 
proves high- frequency roll off, a 
common problem with high speed 
duplicating. He says that at speeds of 
32 or 64 to one, the tape delivers bet- 
ter signal uniformity yet keeps down 
costs, therel* allowing the finished 
cassettes to be retailed at competitive 
prices. , 

BASF's.' second ferric oxide entry 
into the duplicator market is the LNS 
designed for spoken work recordings. 
Piselli states that this tape possesses 
improved performance and mechani- 
cal characteristics. 

"The LNS product is superior in 
both high frequency sensitivity and 
maximum output level," he says. "It 
is 3 db hotter at 12.5 kHz than com- 
petitive voice grade tapes; and its im- 
proved slitting techniques and quali- 
ty control assure r superior wind on 
each pancake." 

The tapes are available in 10,000 
foot C -60 ar . 11,500 foot C -90 
lengths. :ach pancake features 
BASF'_, EZ -stack hub and a die -cut, 
inner sleeve packaging. 

Maxell will be showing its HGX 
Pro half -inch VHS videocassette. de- 
signed for use in the new portable 
beta scan and recam cameras. James 
Ringwood, manager of Maxell's pro- 
fessional industrial division says that 
the fledgling electronic news gather- 
ing market will eventually be as big 
as the three -quarter -inch KCS mar- 
ket is today. He notes that electronic 
news gathering crews work under all 
kinds of adverse conditions, and the 
tape they use must be capable of 
standing up to rough handling. 

The Maxell HGX is said to offer 
superior chrome response, high reso- 
lution, outstanding picture clarity, 
image stability and low chroma 
noise, even in slow motion or still 
frame modes. Ringwood adds that 
the tape also features a recently dev- 
loped backing system that eliminates 
shedding while providing better than 
average stiffness. The tape also fea- 
tures Maxell's Epitaxial coating, 
which is said to enhance sensitivity 
and high output in low to mid fre- 
quency ranges. The magnetic coating 
also aids in reducing dropouts. 

Maxell's AES booth will also dis- 
play the firm's relatively new KCS 
three -quarter -inch U -Matic video- 
cassette, also designed for electronic 
news gathering, and other profitable 
video equipment. The unit is avail- 
able in 10- minute and 20- minute 
formats. 

Ringwood says that the KCS vid- 
eocassette is tailored to meet the 
stringent demands of the profession- 
al /industrial user. It offers many of 
the features found in the firm's HGX 
tape. 

The KCS three -quarter -inch vid- 
eocassette complements Maxell's line 
of KCA three -quarter -inch 'video- 
cassettes. The tape is made in Japan, 
and the cassettes are assembled at 
Maxell's facility in Conyers, Ga. 

Fuji Film is also targeting the lu- 
crative ENG and EFP markets with 
its Super High Grade H421 and 
H321 half -inch professional video- 
cassettes. The H421 is designed for 
use with M- format systems, while the 
H321 is for use with beta cam 
machines. 

According to John Dale, vice pres- 

ident and general manager of Fuji's 
magnetic tape division, the formula- 
tion of the tape conforms to tough 
broadcast standards, and will stand 

up to the stress of extensive editing 
and recording in demanding 
locations. 

Other features include superior 

color and video signal to noise per- 
formance, minimal dropouts, stable 
tape transport, an exclusive under- 
coating process to improve durability 
and surface smoothness, and preci- 
sion construction cassette shells. The 
tape is available in lengths of 10 and 

20 minutes on the M and BetaCam 
formats. 

At the show, Fuji will also be 
pushing its H521 three -quarter -inch 

(Continued on page ST 

DolbyHX Pro 

DOLBY LABORATORIE 3 IS PROUD THAT WEA 

MANUFACTURING H/S ANNO'"' THE 

ADOPTION OF THE DOLBY H` ,ESS 

FOR THEIR CASSETTE DUPLICATION FACILITY. 

ALL CASSETTES MANUFACTURED FOR THE 

WARNER BROTHERS, ELEK IRA/ASYLUM AND 

ATLANTIC LABELS WILL BE RECORDED USING 

THE NEW PROCESS, WHICH ,AGNIFICANTLY 

IMPROVES THIGH FREQ.JENCY AND 

PROVIDES DEMONSTR ABLY BETTER FIDELITY. 

DOLBY HX PRO 

Dolby and the double -D symbol are 
trademarks of Dolby Laboratories 

Licensing Corporation S83,5329 

731 Sansome Street 
San Francisco, CA 94111 
Telephone (415) 392 -0300 
Telex 34409 

346 Clapham Road 
London SW9 
Telephone 01- 720 -1111 

Telex 919109 
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Editing Suite Opens On State Photo News 
Le Studio Near Montreal Adds Video 

NEW YORK -Le Studio, an in- 

ternationally -known recording facili- 
ty located in the Laurentian moun- 
tains near Montreal, has expanded its 
operations to include video. Andre 
Perry Video, named for the owner of 
the studio, was created to meet an in- 

creasing demand for video from the 
facility's users, according to Yael 
Brandeis, the facility's manager. 

The video complex, representing 
an investment of more than $1 mil- 
lion, is located on the same 275 -acre 
estate that houses the rest of the stu- 
dio's operations. Brandeis describes it 
as a one -inch editing suite that is out- 
fitted with the latest state -of- the -art 
equipment. 

Among the gear featured in the fa- 

cility are: 

Ampex Digital Optics (ADO) 
loaded with the latest in software, for 
special effects. 

An NEC E.-Flex. 

A Super Edit 31 editing system 
from Interactive Systems Co. 

A Ross model RS 517 -20 

switcher with Ultra Key. 

Four Ampex model VPR 2B 
video recorders. 

A Laird Character Generator 
titler with a choice of 40 fronts. 

Monitors by Conrac and 
Ikegami. 

Studer console, recorders and 
amplifiers. 

Hitachi cameras. 

A remote unit featuring Ampex 

VPR 20B, Sony monitor, Hitachi 
camera and CCU. 

The new video facility has already 
contracted a variety of assignments 
including video clips, tv specials, doc- 
umentaries, special electronic show 
openings of Canada's two French 
networks and a number of commer- 
cials. Brandeis anticipates that the 
volume of work will continue to build 
until it equals that of the studio's au- 
dio facilities, which are booked 
through early 1984. 

Le Studio's track record in audio 
includes the recording of some of the 
top selling artists in the business, in- 
cluding Asia, the Police, Rush, Rain- 
bow, April Wine, Evelyn King, the 
Bee Gees, the Ramones, Roberta 
Flack, Nazareth, Billy Preston, Ian 
Hunter and Chicago. Out of Le Stu- 
dio have come such chart -riding hits 
as the Police's "Synchronicity," 
Asia's "Alpha," Bryan Adams' 
"Cuts Like A Knife," Rush's "Mov- 
ing Pictures" and "Signals," and 
April Wine's "Power Play." 

According to Brandeis, the germ 
of Le Studio was created in 1969 
when Yoko Ono and the late John 
Lennon contracted Perry to record 
their "Give Peace A Chance." At the 
time Perry was operating a small 
basement studio in Montreal, but 
Lennon and Ono were reportedly so 
impressed with the results of the re- 
cord that they opted to emblazon 
Perry's credits on the disk. The result 
was a mushrooming of business 
which set the stage for the creation of 
Le Studio. 

Le Studio is a 1,350 square foot fa- 
cility overlooking a private lake. Like 
the video facility, the equipment is 
state -of- the -art, including two 24- 
track Studer recorders, an SSL con- 
sole, UREI monitors, JVC recorder 
and editor. Outboard equipment in- 
cludes Yamaha grand piano, Hay- 
man drums, Poly Moog synthesizer 
and a live echo chamber. 

On -site living accomodations are 
also provided in a 15 -room main resi- 
dence that features six bedrooms and 
five baths, a living room with a grand 
piano, fireplace, whirlpool, dining 
room and kitchen facilities. 

The studio is about an hour's drive 
from Montreal, and about one hour's 
flying time from New York. Rates 
range from $1,500 a day for local 
groups to about $2,000 a day for inter- 
national artists. RADCLIFFE JOE 

Bash At Red Parrot 
For Meet Registrants 

NEW YORK -The Audio Engi- 
neering Society (AES) is joining 
forces with Otani, AKG Acoustics, 
Dolby Labs, Audiotechniques and 
Tridend USA to treat the 4,000 or so 
registrants to a night -long bash at the 
Red Parrot disco /nightclub. 

The festivities get underway at 10 

p.m. Monday (10) and will feature 
the dance music of Cries, singer 
Richard X. Heyman and the Dron- 
gos, a New Zealand band that recent- 
ly recorded its first U.S. album at 
Blue Rock and Bearsville Studios in 

New York. 

COMMODORES WOMAN -Melissa Manchester and Thomas McClary of the 
Commodores get togehter at New York's Record Plant studio for the re- 

cording of "Ooh Woman You." The tune is included on the Commodores' 
new Motown LP, "13." It was written by Manchester and McClary. 

WHITE FIRE -Verdine White, left, and Larry Dunn, second from left, of 
Earth, Wind & Fire are pictured at the Complex Studio, Los Angeles, where 
they are producing "Standing In The Light," a new LP by British funk band 
Level 42. Also pictured are, from left, Chris Brunt, engineer, Level 42 drum- 

mer Phil Gould, group bassist Mark King and Boone Gould. 

VIDEO 
STORAGE 
CASES 
Ideal For: 

Duplication, 
Rental and Retail 

Holds Both VHS 
and Beta Tapes 

While providing permanent protection, JMC cases also 
give an attractive consistency to any collection of 

valuable video cassettes. Our case holds both VHS 

and Beta formats and is available with a full 
graphic window, half- window or plain with a 

leather -grain finish. In addition to stock 
colors white, black or brown, custom 
colors are available on order. Made of 

High- Impact Co- Polymer Propylene 
JMC Video Storage Cases are 
the attractive answer to 
video cassette protection. 

201 -334 -2020 
CALL 
TODAY 

HIGH IMPACT 

SCRATCH RESISTANT 

NORELCO BOXES 
SOFT POLY BOXES 

BLACK, WHITE AND BLUE IN STOCK 

SAME DAY 
SHIPMENTS 
Orders Taken By 10 am 
Shipped by 4:30 pm 

No Minimum Order- Buy Direct From Manufacturer. 

The Most Competitive Prices in the Industry! 
I Joyce Molding Corporation 

501 Division Street Boonton, New Jersey 07005 

With your apex printer 
you'll print label copy 
right on your cassette. 
Print up to 5,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 40 or more per cassette. 

4 models to choose from: 
Two one -color table top models. 
Two high production multi -color consoles, 
that print up to three colors in one pass. 

allGood 

hv 

Atx.yornatc 

Distributed m the U.S. 
and worldwtde by 

. 

400 Madison Avenue 
New York, New York 10017 
Telephone: (212) 308 -6888 
Telex: 12 -6419 
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videocassette for broadcast, industri- 
al and commerical use. The tape uti- 
lizes the firm's Beridox formulation. 

Dale says other features of this 
product include minimal dropouts, 
enhanced durability to reduce edge 
damage, high video and color signal- 
to -noise for improved picture repro- 
duction, and low head abrasion. 

In addition, the tape is also said to 
feature better than average stop mo- 
tion capabilities, superior tape trans- 
port and reduced print through. Says 
Dale, the tape's stop motion has been 
extended to over 18 minutes so that 
prolonged standby and pauses during 
editing will have virtually no effect 
on image quality. 

"Our new backcoating technology 
greatly reduces surface electrical re- 
sistance, which in turn reduces the 
creation of static electricity that at- 
tracts dust particles," he continues. 
"Dropouts are also reduced because 
the backcoating enhances the run- 
ning performance of the tape, even 
after many short passes." 

Dale says that a smoother magnet- 
ic surface, and a more even particle 
dispersion have also been achieved 
through the use of Fuji's special fin- 
ishing techniques and proprietary U- 
binders. "This," claims Dale, "re- 
sults in less abrasion and lower VTR 
running costs." 

Rounding out the Fuji line will be 
the firm's two- and three -hour reels 
of one -inch videotape. The three - 
hour reels contain 9,020 feet of tape 
with a running time of 188 minutes 
from a 14 -inch reel. The two -hour 
reel contains 6,080 feet of tape and 
runs for 126 minutes from a 12.5 - 
inch reel. Dale says that the longer 
tape lengths, while maintaining the 
perfect uniformity, durability and in- 
tegrity of the tape, also demonstrate 
the quality of the Fuji coating. 

Fuji tape has been a consistent 
award winner. In 1982 the product 
won an Oscar and an Emmy, plus the 
Kalmus Award presented by the So- 
ciety of Motion Picture and Televi- 
sion Engineers (SMPTE). 

TDK is also going after the lucra- 
tive broadcast and industrial markets 
with a vengeance. About a year ago 
the firm formed an industrial divi- 
sion, and according to Ed Pessara, 
TDK's national industrial sales man- 
ager, "We are positioning ourselves 
for rapid growth." 

TDK recently announced plans to 
market a line of three- quarter -inch 
U -Matic videotape, and Pessara says, 
"We are responding to the increasing 
demand for quality three- quarter- 
inch U -Matic products from profes- 
sional users." 

The TDK executive explains that 
the new line will feature his firm's Su- 
per Avilyn formulation which was 
developed specifically for use in 
three -quarter -inch U -Matic prod- 
ucts. "Since its development about 10 
years ago," Pessara says, "TDK's 
Avilyn particle technology has been 
applied to audio cassettes as well as 
VHS and Betamax videocassettes. 
Now Super Avilyn has been refined 

again to meet the requirements of to- 
day's U -Matic hardware." 

TDK is also making a new high 
performance tape formulation avail- 

able to the broadcast market in half - 
inch VHS, Betamax and VHS com- 
pact cassettes. The formulation, 
Super Avilyn Extra High Grade, is 
being offered in VHS T -120, Beta - 
max L -500 and VHS compact TC -20 
cassettes. Pessara describes these 
lengths as being ideal for ENG /EFP 

applications. 
The new formulation utilizes ultra 

fine grain Super Avilyn particles 
which, according to Pessara, provide 

superior video and chroma signal -to- 
noise ratios of between three and five 
db respectively. "Because of im- 
provements in video r.f. and chrome 

outputs of up to 2.5 db, the extra high 
grade tapes produce superior picture 
quality and accurate color," Pessara 
continues. "Significant advances in 
audio frequency response of up to 2 

db, and sensitivity of up to 1.5 db, 
made the formulation ideal for stereo 
VCRs." 

57 

Pessara discloses that due to the 
smaller particle size of the new for- 
mulation, new dispersion and coating 
techniques had to be developed in or- 
der to achieve superior magnetic 

(Continued on page 59) 

THE HIT SEAT 

This is it. The chair where hits are made. Behind a 
state -of- the -art console. Beside racks of the best 
signal processing gear. And in front of a full com- 
plement of Studer recorders. 

Of course, Studer recorders do cost more. But they 
earn that money back -and they some. For exam- 
ple, studios with Studer multi - tracks produce top -10 

hit records at a rate far beyond the average for 
non -Studer facilities. Skeptical? :heck the charts, 
look up the studio credits, then fnd the equipment 

os. Fort Lauderdale, Florid 

rosters in magazines or directories. You'll discover 
that Studer -equipped studios are making more than - 
their "fair share " of hits. 

It all comes down to hard dollars and common 
sense. Paying business comes to the studios that 
produce paying results. At Studer, we can't take all 
the credit for the hit -making success enjoyed by our 
customers. But we seem to tip the odds in their favor. 

Is it your turn to try out the hit seat? Call your Stud 
representative for more details. 

STUDER Al -,\Y/O 
Studer Revox America 1425 Elm Hill Pike, Nashville, TN 37210/(615) 254 -5651 Offices: Los Angeles (213) 780 -4234 New York (212) 255- 
4462 Chicago (312) 526 -1600 Dallas !214) 943 -2239 San Francisco (415) 930 -9866 
Canada. Studer Revox Canada, Ltd. 
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Pro Equipment & Services 
Lois Walker: Studio Recording Pioneer Photo News 

NEW YORK -Lois Walker, a disk 
cutter working with Disc Mastering 
Inc. in Nashville, is considered a pio- 
neer of her gender in the studio re- 
cording business. But her success has 
not come easy. 

Walker, an ebullient woman with a 

degree in music from Evansville Uni- 
versity, admits that she was part of a 
generation of women who were ex- 
pected to stay at home and adminster 
to their husbands and children. To- 
day she admits, "I never ceased to 
feel guilty about the fact that I en- 
joyed my work even though I had 
three small children at home." 

Walker was a divorcee living in 
Los Angeles with her three toddlers 
when, in 1966, she answered an ad 
placed by Century Recording for 
women to be trained as disk cutters. 
Century wanted women because they 
had Armed Forces and other govern- 
ment contracts that stipulated they 
hire women and minorities. Walker's 
music background helped her get the 
job. 

She stayed with Century for six 
years honing her skills before moving 
to MCA Recording Studios, where 
she worked on the best- selling sound- 
track from the movie "The Sting," 
and later on the Olivia Newton - 
John's Grammy winner, "Let Me Be 

There." 
In the years between then and 

now, Walker moved from MCA to 
ABC and later to Kendun, the Mas- 
tering Lab and Disc Mastering. 
Along the way she has accumulated 
an impressive number of credits. 

Among the artists with whom she 
has worked are Conway Twitty, Lo- 
retta Lynn, Marty Robbins, Steely 
Dan, Rufus, Three Dog Night, the 
Crusaders, the Four Tops, Freddy 
Fender, B.B. King, the Mighty 
Clouds of Joy, The Who, Eric Clap - 
ton, Neil Diamond, Alice Cooper, 
Lalo Schifrin, the Kendalls and a 

host of others. 
The producers with whom she has 

meshed her talents include Milt Gab- 
ler, Bert Kaempfert, Gil Rodin, Gary 
Katz, Bob Monaco, Steve Barry, La- 
mont Dozier, Ray Parker Jr., Leon 
Haywood, Mike Nesmith, James 
Guthrie, Ron Nevison, Bill Schnee, 
Richie Podoler and others. 

Walker admits that being a woman 
in a predominantly male world has 
had its ups and downs, but she pre- 
fers to reflect on the positive things, 
like the many supportive men who 
have helped her over some of the hur- 
dles of the business. Among them are 
Dave Ramsey, a disk cutter with Mo- 
town, and Bill Robinson of the Los 

The C-Zero Option 

L' L '; 

ATHENIA S 
INDUSTRIES, INC. 

o 

ATHENIA, manufacturers of a complete line of superior quality 
audio C -O cassettes, in all configurations; sonic sealed, 
screw type and computer grade. Also manufacturers of 
custom and standard Norelco boxes. 
SALES OFFICE 
1455 VETERAN'S HIGHWAY, HAUPPAUGE, NY. 11788 516 -348-7900 
MANUFACTURING PLANT 
2200 INDUSTRIAL WAY SO., TOMS RIVER, N.J. 08753 800-526-2305 

Cassette Spring Pad No. 470M e 
Cassette 
Full Shield 

/ No. 508 No. 208 
No. 510 8 Track 8 Track Cartridge 
Flat -Foam Shield Foam Pad Spring Pad 

Special designs on request 
Call or Write 

OVERLAND PRODUCTS CO. 
P.O. Box 567 Fremont, NE 68025 

402/721 -7270 TELEX 484522 

Angeles chapter of the AES. 
Walker's work has brought her 

into close contact with "countless 
numbers of awesomely talented peo- 
ple." She confesses that this has been 
a very humbling experience for her. 
But in spite of her modesty, there are 
a lot of people who believe that 
Walker is a special person. The Au- 
dio Engineering Society made her the 
first woman to hold elected office on 
its general committee, and many of 
the artists and producers with whom 
she has worked specifically request 
her expertise when they have new 
projects in the offing. 

In spite of the fact that she is rec- 
ognized as an expert in her field, 
Walker has no ambitions to run her 
own business. It could be another 
psychological roadblock, but she says 
she has turned down several offers to 
head her own room. "My fulfillment 
comes from knowing that my clients 
are satisfied with my work," she says. 

Walker says that entry into the re- 
cording studio business is today a lot 
easier than it was in 1966, when firms 
like Century were hiring females 
"only because they had to." She en- 
courages other women to pursue ca- 
reers in the business. 

Walker is not overly impressed 
with the much touted digital technol- 
ogy. She sees potential in digital, and 
calls it an inevitable part of the evolu- 
tion of the recording business. But up 
to now, she says, she has "not heard 
anything in digital that knocks me 
out." RADCLIFFE JOE 

3M Spare Parts 

To Electro- Technology 

ST. PAUL, Minn. -The Broad- 
cast and Related Products Division 
of the 3M Co. has sold its service sup- 
port department along with all spare 
parts inventory for its professional 
analog audio recorders to Electro- 
Technology Corp. of Menlo Park, 
Calif. 

The sale includes a licensing agree- 
ment under which Electro- Technol- 
ogy will manufacture spare parts for 
the repair and /or rebuilding of re- 
corders manufactured by the Min - 
corn Products Division of 3M during 
1979. 

Under the sale agreement, 3M will 
turn over all existing spare parts, en- 
gineering data, vendor information 
and test and manufacturing fixtures 
to Electro- Technology. In addition, 
the agreement provides for the train- 
ing of Electro- Technology personnel 
in the use of the fixtures and equip- 
ment. 

Lexicon Wins Award 
From Video Assn. 

WALTHAM, Mass.- Lexicon, 
Inc., based here has been awarded the 
1983 Video Production Assn.'s Mon- 
itor Award for Engineering Achieve- 
ment. Lexicon won for its model 1200 
Time Compressor, as well as for its 
contribution in the area of digital 
processing. 

According to Ronald Noonan, 
Lexicon's president, the Time Com- 
pressor facilitates the transfer of vari- 
able speed film to tape, and tape to 
tape, "while maintaining a high stan- 
dard of audio quality." 

The VPA's Monitor committee 
adds, "Altering program segment 
lengths during the editorial process is 

a service that producers have come to 
expect. The model 1200 is the most 
widely requested device to this end." 

MATTEA COUNTRY -Polygram artist, Kathy Mattea, center, is seen here 
with producers Byron Hill, left, and Rick Peoples at Sound Emporium re- 
cording studio, Nashville. Mattea was in the studio to record her first sin- 

gle for Polygram. 

SOUND CRAFTSMEN -This new power stereo amplifier from Soundcrafts- 
men has been engineered to take advantage of developing CD technol- 
ogies, according to engineers from the company. The unit, model A2801, is 
rated at 140 watts per channel at eight ohms, or 205 watts per channel at 

four ohms. The unit sells for $549. 

COMPACT VEGA -This new corn - 
pact sound reinforcement speaker 
system from Cerwin Vega utilizes 
a 12 -inch woofer and high efficien- 
cy H -25 compression driver with a 

controlled directivity horn flare. 
The unit, model V -19, carries a 

$300 price tag. 

AUDIO AND VIDEO TAPE 

MANUFACTURERS REPS 

WANTED 

Large Manufacturer of Audio 
and Video Cassettes and 
Tape needs Representa- 
tives to call on Duplicators, 
Blank Loaders and 
Wholesalers. 
Many Prime Territories are 
available in the U.S.A. 

Please send complete de- 
tails to: 

BOX 914 
Billboard 
1515 Broadway 
New York, N.Y. 10036 

More Artists Using 
Aphex Unit On Tour 
NORTH HOLLYWOOD, Calif. -A 
growing number of recording artists, 
including Neil Young, Bette Midler, 
Hall & Oates, George Benson, Joni 
Mitchell, Al Jarreau and Manhattan 
Transfer, are using custom -built 
compressor- expanders by Aphex 
Systems on their summer tours. 

In addition, more than 100 modu- 
lar compressor- expanders have been 
purchased by Northwest Sound of 
Seattle, and Maryland Sound of 
Baltimore, for use by artists on tours, 
according to Marvin Caesar, presi- 
dent of Aphex Systems. 

Caesar says that the unit, model 
CX -1, does not color or degrade 
sound, nor does it pop or click when 
used rapidly. The unit is being used 
by groups and individual artists for 
controlling the drum hit, vocals and 
horn sections. 

IMPORTANT 
NOTICE 

AUDIO INDUSTRIES 
Announces 

NORELCO STYLE 

BOXES 
40 MILLION PER YEAR 

C -0 CASSETTES 

CASSETTE & 8 TRACK TAPE 

CASSETTE COMPONENTS 

CASSETTE TABS 

BLANK CASSETTES 

C -30. C -60, C -90, 
HEAD CLEANERS 

HIGHEST QUALITY 

LOW PRICES 

Call or Write 

AUDIO 
INDUSTRIES 

Broad 8 Linden Ayes - Ridgefield. N J 07657 

Tel: 201- 945 -4545 Telex 133396 
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phy of L.A.'s Reccri Plant, which 

Studios Need Music Video Call 
Continued from page 53 

group can come in to do an LP and 
walk out with a state -of -the -art vid- 
eo. It gives them a reason to come 
here ... It's an ambitious move, but 
something had to be done." 

At Electric Lady Studios in New 
York, Alan Selby says a separate 
room geared toward "audio and vid- 
eo and digital" should be ready by 
early November. "We've done some 
video here, but we feel there's more 
of a demand for it now," he says. 

Marie Ravenscroft of Scottsdale, 
Ariz.- based, Chaton Recording Co., 
which she claims is the only 24 -track 
studio in Arizona, says that "video 
and music should go hand in hand." 
To that end, Chaton recently institut- 
ed a video promotion, whereby "any 
group that comes in and books more 
than 10 hours multi -track here gets 
free video and graphics; it's a very 
good work tool for a band." The re- 
sponse so far, she says, has been 
"overwhelming." 

Not all studios have actual shoot- 
ing facilities on the premises, but 
many keep busy with audio for video 
and audio for film. Blank Tapes' Lou 
Vetter says that audio for video has 
been "a large percentage of our busi- 
ness for the past few years," includ- 
ing mixing and scoring for groups 
and commercials. "We used to rent 
video equipment, but since the first of 
the year we've been purchasing it," 
he says. 

Like many studio operators, Elec- 

Tape Makers Vie 

In Digital Market 
Continued from page 57 

properties and uniformity. He ex- 
plains that these include high dura- 
bility, high density binder system 
with full orientation and uniform dis- 
persion; a smooth, flat base film coat- 
ing; and a new back treatment pro- 
cess of one micron thickness. 

"The resulting benefits of im- 
proved tape -to -head contact, running 
stability, reliability and durability en- 
sure consistently high performance, 
even under the most strenuous in- 
the -field operating conditions," Pes- 
sara says. The tape's dustproof leader 
is said to minimize dropouts and re- 
duce static electricity. 

The shells of the tape feature a new 
proprietary SQ mechanism consist- 
ing of about 20 separate pieces that 
are checked at 2,000 different points 
during assembly. Each half of the 
shell is said to be precision -molded to 
enhance running stability and pro- 
vide precise tape alignment. The cas- 
settes also feature a new flexible plas- 
tic sleeve that is said to resist dust 
and provide greater durability. 

In addition to applications for the 
tape in the broadcast industry, Pes- 
sara sees "a tremendous market" 
among owners of JVC's lightweight 
VHS compact recorder /camera 
system. 

TDK will also be showing a broad 
range of other industrial/broadcast 
products including audio /visual cas- 
settes, endless audio cassettes with 
sensing foil, leaderless audio cas- 
settes, data cassettes and unlabeled 
audio and video cassettes. Also 
shown will be a line of test cassettes 
for measuring wow, flutter and tape 
speeds, playback level calibration 
with and without Dolby, head azi- 
muth alignment, frequency charac- 
teristics measurements, and record- 

tr c Lad,': Selby would "rather say 
coing audio For video and contiiue to 
a3sociate with a professional Niceo 
c.mpany." Sich is also the philNo- 

Chris Stone say; t.es in most fre- 
quently with Eun Video. 

Music for coine-cials is the 
mainstay of the nsjor recording stu- 
dios in Chicago, aid the "big three" 
(Universal Reco-cing. Chicago Re- 
cording Co. and Street:Tville) all pos- 

sess extensive video equipment. 
CRC's recent purchase of a BTX 
Shadow Synchronizer allows it to 
mix commercial tracks directly onto 
the one -inch video machine, says 
chief engineer Cleon Wells. "For 
commercial work, video is an essen- 
tial situation," Wells says. 
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Universal president Murray Allen, 
who claims his studio handles some 
40% of all commercial post- produc- 
tion work in the U.S., has invested a 
few million dollars in Universal's vid- 
eo gear. "When something new 
comes on line, we include it in our 
bag of tricks," says Allen. 

ThODAY'S FTEADLINIÊRS 
TOUR WITH CROWN 
POWER AMPS. 

Ask the pccfle who have de- 
veloped the sound systems for 
those headliners. Ask Showco, 
dB Sound Oair Brothers, 
Maryland Scund and Tasco. 

They'll tell you that Crown 
power am7s have proven their 
dependability under the rough- 
est, hottes- conditions. Many 
a Crown amp is still fully 
functional - at original specs - 
after more than a decade of 
professional service. 

Crown imps offer extra 
power, eves at clip levels, be- 
cause all Cx.wn parts and 
assemblie:; are carefully tested 
and conse-vatively rated. With 
Crown, you always get more 
than you per} for. 

What's most important to 
today's headliners, however, is 
the purity of Crown perform- 
ance - the `'Crown sound" 
Performers. engineers and 
audiences z1. like the sound of 
Crown the best. 

Whether you've already 
made it, cc at- e still on the way 
up, travel with Crown power 
amps. The} 'll take you all the 
way. 

7011° 
crown® 
1718 West rytfishawaka Road 
Elkhart, IN 43.517 (219) 294 -55 ''1 
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Talent &Venues 
San Diego Scalping Row Erupts 
No Limit Set On Tickets For Neil Diamond Conceit 

By THOMAS K. ARNOLD 

SAN DIEGO -Neil Diamond's 
upcoming three -night stand at the 
San Diego Sports Arena was barely 
announced when it ignited a ticket - 
scalping controversy that's pretty 
much lain dormant here for the last 
few years. 

Ever since then -Assemblyman 
Larry Kapiloff (D -San Diego) intro- 
duced two anti -scalping measures 
that failed to pass the California state 
legislature six years ago, local pro- 
moters and ticket agencies have vol- 
untarily imposed limits of six tickets 
per person to nearly all major rock 
events to prevent scalpers, or "ticket 
brokers," from buying up all the 
choice seats and later reselling them 
at vastly inflated prices. 

In time, promoters in other states 
adopted similar limits, as did major 
ticket agencies like Ticketron and 
Ticket Master. But when tickets for 
the first of Diamond's three shows, 
set for Oct. 24, went on sale Sept. 17, 

people in line found there was no lim- 
it to the number of tickets they could 
purchase. Limits for the other two 
shows, scheduled for Oct. 25 and 26 
were set at 15. 

A week later, all three shows were 
nearly sold out, except for a few scat- 
tered seats in the arena's upper level, 
and members of the local concert 
business estimate that out of the 
43,500 tickets available, as many as 
30,000 may have ended up in the 
hands of scalpers. 

A survey of local ticket brokers re- 

veals that tickets for the Diamond 
concerts, originally priced at $10 to 
$15, are selling for as much as $139 
for floor seats. 

"I don't like it, but it's not up to 
me," says Phil Quinn, executive vice 
president of the Sports Arena. "They 
(promoters Concerts West and Man- 
agement III, who are co- presenting 
the concerts) rent the building, and 
there's nothing I can do about it. 
Even if a guy walked up to the (box 
office) window and I knew he was a 
scalper, I would have to sell him the 
tickets. The problem is with the law; 
unless a new one similar to the Kapi- 
loff bills is passed, we're helpless." 

The Kapiloff bills would have pro- 
hibited the reselling of tickets on the 
premises of the event, and made it il- 
legal anywhere else if the additional 
charge exceeded 15% of the ticket 
price or $1.50, whichever was 
greater. 

San Diego's two major concert 
promoters are even more outraged. 
"It's ridiculous," says Marc Berman 
of Marc Berman Concerts. "I was 
really surprised when I first heard 
about it, because it certainly does not 
serve the San Diego public. It seems 
like Concerts West was worried 
about selling all those tickets, and 
they figured by doing this the scalp- 
ers, not them, would be stuck with 
any unsold seats -thus virtually 
guaranteeing them a sellout." 

"I think it's obvious Concerts 
West is not selling tickets to the fans, 

Miami Beach Company 
Offers Low -Cost Shows 

By SARA LANE 

MIAMI BEACH -Two years 
ago, Jay Freedman formed Beach 
Productions, a company dedicated to 
producing low -cost concerts. Operat- 
ing from his home, he solicited sup- 
port from radio station WA 1 A, and 
together they put on a series of con- 
certs featuring such acts as Laura 
Brannigan, Bobby Caldwell, K.C. & 

the Sunshine Band, Sister Sledge and 
their largest concert, Kenny Rankin 
at Miami's Gusman Hall. 

In order to make money to bring in 

the names and semi -names, Freed- 
man and the radio station started do- 
ing a series of promotions in local 
nightclubs featuring a celebrity and 
charging an admission fee, which was 
placed in a fund to promote concerts. 
Freedman also became active in the 
"Miami's For Me" campaign, pro- 
ducing some concerts. The ongoing 
campaign touting Miami as "the" 
place to live is aimed at getting resi- 
dents to take pride in their city. 

Beach Productions is now self -sup- 
porting and has grown to include 
representation of new local talent and 
an eight -track recording studio in 

South Miami. Once Freedman got 
his profit- making company on its 
feet, he started a non -profit organiza- 
tion called TIME (Talented & Inno- 
vative Music for Entertainment). 

"We started raising money for 
TIME the same way we began raising 
money for Beach Productions," 
Freedman explains. "WA1A was 
once again behind us, and we again 
did various nightclub promotions." 
In addition, TIME received support 

To get your company's new album 
and tape releases listed, either send 
release sheets or else type the infor- 
mation in the above format on your 
letterhead. Send to Kim Freeman, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

from Bobby Caldwell, prizefighter 
Alexis Argeuia and one of Playboy's 
centerfold models. 

TIME put in its first free concert 
July 2 with co- sponsors Sunglass 
Place, Montÿ s of Kendall, Happy 
Balloons, the City of Miami Beach 
and local tv station WSVN. The con- 
cert, featuring Dave Mason, Phoebe 
Snow, Aureus, Kumpu and Fleet, at- 
tracted an audience of 20,000 to Lu- 
mus Park on the beach. 

On Aug. 20, TIME, Y100 and 
Pepsi held a concert at Haulover 
Beach featuring Frank Stallone, 
Champaign, Stacy Lattisaw, Miguel 
Brown, "Weird Al" Yankovic and 
the Jonzun Crew which drew a 

crowd of 40,000. 
"The numbers of the audience in- 

dicate that Miami definitely needs 
free concerts and that people will 
support them," Freedman says. 

"And what greater place is there to 
put on a concert than right on the 
beach -there's sun, water, blue sky 
and great entertainment. We'll con- 
tinue to put on concerts -as many 
and as often as we can -so long as we 
can get sponsors." 

Freedman is now seeking sponsors 
for future concerts. He says the expo- 
sure a company receives during pro- 
motion of the concert and during the 
concert itself more than justifies the 
cost. 

"We reach tens of thousands of 
people," he says. "And the concerts 
are extremely successful; we haven't 
had one bit of trouble despite the 
large attendance and the various eth- 
nic mix." 

South Florida seems to be growing 
into a good market for concert pro- 
moters, particularly now that the 
Central Florida market has opened 
up. Artists can be routed to Tampa 
and St. Petersburg, prior to Miami, 
then to Orlando and Jacksonville on 
their way out of the state. 

and that there is a hoarding of tickets 
going on," adds Bill Silva of Fahn & 
Silva Presents. "The promoters are 
doing this to ensure that all their 
tickets are sold; they know this policy 
panders directly to the ticket scalp- 
ers, and they know that as soon as the 
scalpers swallow up the tickets to the 
first show, they are forced to buy up 
tickets for the other two shows to 
protect their investment. 

"What they're doing is artificially 
inflating the value of Neil Diamond 
in San Diego, and it's hurting other 
shows. People are calling me up all 
the time and saying, 'I spent $60 on 
Neil Diamond tickets, now I can't af- 
ford to see Diana Ross (an upcoming 
Fahn & Silva- produced show a few 
weeks before the Diamond date).' " 

But Jerry Weintraub, president of 
Management III and a leading anti - 
scalping voice in the music industry 
for more than a decade, says his no- 
limit policy was designed to hurt 
scalpers rather than help them. 

"We don't want people to get 
fleeced," Weintraub says. "That's 
why we had no limit on the first 
show, but 15 ticket limits on the sec- 
ond and third shows. This way, if the 
brokers bought a lot of tickets to the 
first show, they're stuck with them, 
while the people had plenty of time to 
buy tickets to the second and third 
ones." 

Accordingly, Weintraub dismisses 
the charges made by the two San Die- 
go promoters with more than a fair 
amount of venom. "First of all, I nev- 
er heard of those people," he says. 
"Secondly, I have a 20 -year history 
of stopping brokers, and this time 
around I designed something new. 
Like I said, I hope if they bought a lot 
of tickets to the first show, they get 
stuck with them. I've been after the 
brokers for years, and I intend to 
fight them again and keep fighting 
them until laws are passed to stop 
them." 

For the most part, local scalpers 
themselves were indifferent to the 
change in ticket -limit policy. "It 
didn't really make any difference," 
says Rick Cabados, owner of the four 
Trip Tickets outlets here. "We had 
heard about it, but didn't believe it, 
so most of our people could only buy 
the regular limit anyway because 

(Continued on page 62) 

UNMASKED -The members of Kiss make their first public appearance 
without makeup on MTV. 

Kiss Unmasked At Last: 
A Battered Thor Returns 

By ROMAN KOZAK 

NEW YORK -It's no secret any 
longer: after a decade Kiss has finally 
decided to go without the makeup. 

"It felt right to do it now," says 
Paul Stanley. "We could make all 
kinds of answers, but you have to do 
things when they feel right. We start- 
ed to think about it during 'Crea- 
tures,' and obviously it didn't feel 
right enough to do it at that time. But 
after the last tour the band just felt 
solid enough that we felt we could 
take a step like that and keep moving 
forward." 

"Anyway, we make the rules," 
adds Gene Simmons. "Ten years ago 
when nobody cared about anything 
outlandish and spectacular, and ev- 
erybody had the I'm-a- street- kid -on- 
stage look, we went against the grain, 
and made our own rules. But what's 
really most important is that this re- 
cord ( "Lick It Up ") is the music and 
the songs and the personality of the 
band. Our calling card is our music. 

"When this record was recorded 
we didn't even think about it. It was 
only toward the end that we decided 
to take the makeup off." 

They note that while the record 
jackets may change, a record lives or 
dies by the music inside, and there 
the makeup doesn't matter. Also, 
they say, their live shows never de- 
pended on their makeup, and they 
can maintain their "bigger than life 
attitude" onstage just as they are. 

Kiss is doing a six -week tour of 
Europe through November, before 

Something Funny Going On: 
Comics Invade Rock Clubs 

By KAREN TORTORELLA 
HUDSON, N.J. -Many rock -ori- 

ented clubs, which previously offered 
only rock 'n' roll and contemporary 
acts, are now also booking comics as 
fillers and as headliners on off nights. 

So says Jerry Stanley, head of 
Showcase Productions here, who rep- 
resents about 550 comedians playing 
in some top rock clubs as well as the 
college circuit. Stanley's clients in- 
clude Father Guido Sarducci, Elaine 
Boozier, Jimmy Walker, Jay Leno, 
Shirley Hemphill and Marc Weiner. 

According to Stanley, in the last 
year and a half such venues as the 
Bottom Line in New York, the Para- 
dise in Boston and the Bijou in Wash- 
ington have begun looking for young 
comedy acts who are musically -ori- 
ented, visual, and have "soundtracks 
within their acts." He explains, "Peo- 
ple are more visually oriented today 
and more tuned to sound effects type 
comedy because all their senses are 
more finely developed due to a con- 
stant exposure to all types of media." 

As an example of what he means, 
Stanley points to Marc Weiner, who 
recently played the Bottom Line. 
Weiner is a standup comic, actor, 
juggler, mime, magician, clown and 
puppeteer and has recently done a 
video with Ron Wood of the Rolling 
Stones. 

Weiner's brand of comedy is 40% 
improvisation and audience partici- 
pation. It includes a puppet act called 
the Weinerettes, among them a 
WASP tennis player, a black dude 
named Jerome who carries a radio, a 

ballerina, a dog and a rock 'n' roll 
puppet named Rocko who is partial 
to the Rolling Stones' music. 

"Performing as a clown and mime 
on the streets in Boston and New 
York gave me a wide range of audi- 
ences to work with and a sharpened 
sense of timing. Many people have a 

fantasy of being a rock 'n' roll star, 
and even though Rocko has had his 
ups and downs he's up there belting it 
out in a comic style for a lot of peo- 
ple," says Weiner. 

beginning a U.S. tour. There, too, the 
makeup and the original costumes 
are gone. There are no plans to ap- 
pear as the old Kiss for part of the 
show and then make the switch. 

In fact, the whole transition to the 
new Kiss look has been relatively 
low -key, considering this is a band 
that once mixed its own blood with 
the red ink to launch a comic book a 
few years ago. The new Kiss was un- 
veiled on MTV when their video was 
premiered, without much hype or ad- 
vance warning. 

"The way we are doing this is real- 
ly the right way," says Simmons. 
"Instead of calling attention to it, 
here is the new record. We are really 
hoping that most of the interviews we 
do will be about what the new show 
is like, and how exciting it is to go 
back out on tour, and not about the 
makeup, because it's not as 
important. 

"We've just recorded our best re- 
cord ever, our 18th. A while ago, 
when everybody was running around 
trying to get us without our paint, we 
were offered covers of major maga- 
zines. But we never did it." 

"It's been a great memory, but it's 
the past," says Stanley. "The live 
show is basically the same as we did 
on the last American tour. We're not 
coming out with rugs and stools, and 
it won't be light -hearted music. We 
can change the way we look without 
at all changing the way we feel." 

* * * 
Thor is back. He's got a new album 

out on Mongol Horde Records titled 
"Unchained," with a new band, a 
wife who is helping out with the busi- 
ness, and a real chance. With heavy 
metal strong as ever and he -man 
sword and sorcery popular in the me- 
dia, an act that combines the two can 
maybe make it all work. 

Thor is certainly trying, though 
he's been on this road before. What- 
ever peril the mythological Thor may 
have faced in Asgaard, his 1983 
counterpart has had to battle foes just 
as dangerous in the world of rock'n' 
roll, where big muscles don't neces- 
sarily help. 

"I was signed in 1976 to RCA in 

Canada, and then we signed an 
American deal with Midsong," he re- 
members. "There was a big ballyhoo. 
I was up for the whole thing. I was 
supposed to do a headlining tour 
where they were only going to charge 
$1 a ticket. There were going to be la- 
sers. It was all set. At that time I was 
a young fellow just out of my teens, 
and I trusted everybody. I didn't get 
too much behind the scenes during 
that period. 

"I was all set to go on this big tour. 
I was all excited, lived and breathed 
the whole thing. I could hardly wait. 

(Continued on page 65) 
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Boxscore 
The following are among the top concert grosses nationwide reported through the survey week. Included are 

act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of 

sellouts and dates(s). 

Among the top grosses reported through Oct. 4. 

SUPERTRAMP- $340,292, $13.50 & $10, Avalon Attractions,The Fo- 

rum, Inglewood, Calif., two sellouts, Sept. 23 -24. 
ISLEY BROTHERS, MAZE W /FRANKIE BEVERLY -$289,400,18,814 
(19,000 capacity), $16 & $14, Al Haymon Prods., Reunion Arena, Dal- 
las, Sept. 24. 
OAK RIDGE BOYS- $267,668, 21,020, $11, $10 & $8, UTM Artists 
Ltd., Western Washington Fair, Puyallup, Wash., four sellouts, Sept. 24- 
25. 
ISLEY BROTHERS, MAZE W /FRANKIE BEVERLY -$260,964, 16,273 
(17,048), $16.50 & $14.50, Al Haymon Prods., The Summit, Houston, 
Sept. 23. 
LIONEL RICHIE, POINTER SISTERS -$248,975 (Canadian dollars), 
15,088, $17.50 & $15, Concert Productions International, Maple Leaf 
Gardens, Toronto, sellout, Sept. 23. 
RICK JAMES, MTUME, MIDNIGHT STAR, MARY JANE GIRLS, STONE 
CITY BAND -$246,237, 16,694 (18,962), $15 & $12.50, Michael A. 

Rosenberg /T.P. & B. Prods. /Sun Song Prods., Madison Square Gardens, 
New York. 
STEVIE NICKS, JOE WALSH -$242,955, 11,748, $22.50, $20 & 
$17.50, in- house, Radio City Music Hall, New York, two sellout, Sept. 12- 
13. 
ASHFORD & SIMPSON, KASHIF- $240,414, 12,573 (17,622), $20, 
$17.50 & $15, Radio City Music Hall, New York, three shows, Sept. 9- 
10. 
ROBERT PLANT -$227,072, 15,372, $15 & $12.50, Avalon Attrac- 
tions, The Forum, Inglewood, Calif., sellout, Sept. 27. 
RICK JAMES, LAKESIDE, MTUME, MIDNIGHT STAR, MARY JANE 
GIRLS, STONE CITY BAND -$225,632, 15,764, $15 & $12.50, Mi- 
chael A. Rosenberg /E. Street Express, Omni, Atlanta, sellout, Sept. 4. 
RICHARD PRYOR, SMOKEY ROBINSON -$223,000, 19,000 
(20,000), $17.50 & $14.50, G. W. Concert Prods., Riverfront Colise- 
um, Cincinnati, Sept. 24. 
ROBERT PLANT -$218,580, 14,700, $15, Bill Graham Presents, Oak- 
land (Calif.) Coliseum, sellout, Sept. 28. 
DEF LEPPARD- $194,940, 14,440, $13.50, Bill Graham Presents/ 
Ken Rosene Presents, NBC Arena /Honolulu, two sellouts, Sept. 19 -20. 
AIR SUPPLY, HENRY GROSS -$189,915, 11,441 (11,748), $17.50. 
$15.50 & $13.50, in- house, Radio City Music Hall, New York, two 
shows, Sept. 6 -7. 
ROBERT PLANT -$169,535, 11,718, $15 & $12.50, Don Law Com- 
pany, Centrum, Worchester, Mass., sellout, Sept. 6 
STEVIE NICKS, JOE WALSH -$169,441, 12,321 (14,000), $13.85 & 
$1 1.95, Avalon Attractions, The Forum, Inglewood, Calif., Oct. 2. 
STYX -$162,678, 12,438, $13.50 & $12.50, Don Law Company, Cen- 
trum, Worchester, Mass., sellout, Sept. 24. 
SUPERTRAMP- $156,627, 12,070, $17 & $12, Avalon Attractions, 
Irvine Meadows Amphitheater, Laguna Hills, Calif., sellout, Sept. 25. 
ZZ TOP, JOAN JETT & THE BLACKHEARTS -$149,096, 12,618, 
$12.50 & $11.50, Frank J. Russo, Centrum, Worchester, Mass., sellout, 
Sept. 25. 
ROBERT PLANT -$148,463 (Can.), 9,770 (10,500), $16 & $15, 
Concert Productions International /Donald K. Donald Concerts /Perry- 
scope Prods., PNE Coliseum, Vancouver, B.C., Oct. 1. 

O'JAYS, WHISPERS, LAKESIDE, SISTER SLEDGE, ANGELA BOFILL- 
$148,214, 10,401 (16,706), $15 & $12.50, Michael A. Rosenberg/ 
Georgia Woods, Spectrum, Philadelphia, Pa., Sept. 10. 
KENNY ROGERS, RIGHTEOUS BROTHERS, B.J. THOMAS -$144,933, 
9,609 (10,000), $15.50 & $12.50, K.S. Productions, C.K. Spurlock 
Presents, Tallahassee -Leon Civic Center, Fla., Sept. 29. 
O'JAYS, WHISPERS, LAKESIDE, SISTER SLEDGE, ANGELA BOFILL- 
$132,219, 8,964 (14,269), $15 & $12.50, Michael A. Rosenberg, 
Time Prods., Hartford Civic Arena, Hartford, Conn., Sept. 9. 
GEORGE BENSON -$128,842, 8,500, $16.50 & $15, Bill Graham 
Presents, Greek Theater, Berkeley, Calif., sellout, Sept. 24. 
KENNY LOGGINS, GLENN SUPER -$124,075, 9,455 (12,070), $17 
& $11, Avalon Attractions, Irvine Meadows Amphitheater, Laguna Hills, 
Calif., Sept. 23. 
LOVERBOY- $121,013, 9,900 (11,000), $12.50 & $11.50, Don Law 
Co., Centrum, Worchester, Mass., Sept. 4. 
STEVIE NICKS, JOE WALSH -$118,840, 8,818 (14,687), $13.50 & 
$12.50, Avalon Attractions, Albatross Prods., Seattle (Wash.) Coliseum, 
Sept. 28. 
MAZE W /FRANKIE BEVERLY, THE ISLEY BROTHERS, ZAPP, MIDNIGHT 
STAR, NEW EDITION -$113,769, 6,833 (10,000), $16.50 & 
$14.50, Al Haymon Prods., The Summit, Houston, Sept. 25. 
ELVIS COSTELLO & THE ATTRACTIONS, AZTEC CAMERA - 
$107,591, 8,500, $14 & $12.50, Bill Graham Presents, Greek The- 
ater, Berkeley, Calif., sellout, Sept. 23. 
SANTANA, THE FABULOUS THUNDERBIRDS -$100,524, 7,968 
(10,000), $14 & $12.50, Bill Graham Presents, Frost Amphitheater, 
Stanford, Calif., Oct. 2. 
GEORGE BENSON -$93,641, 6,617 (8,754), $18.75 & $11.75, Ava- 
lon Attractions, Marc Bermon Concerts, San Diego, (Calif.) State Univ. 
Amphitheater, Sept. 21. 
RICK SPRINGFIELD, QUARTERFLASH -$93,334, 8,116 (9 386) $11.50, Evening Star Prods., ASU Activity Center, Tempe, Ariz., Sept. 
28. 
OAK RIDGE BOYS, EXILE, GARY MORRIS- $91,634, 7,729 (16 000) $12.50 & $11.50, Sunshine Promotions, Rupp Arena, Lexington, Ky., 
Sept. 30. 
MEN AT WORK, MENTAL AS ANYTHING- $86,916, 7,462 (10,000), 
$12.50 & 1 1.50. Evening Star Prods., The Coliseum, Phoenix, Ariz. 
Sept. 24. 
RICK SPRINGFIELD, QUARTERFLASH- $81,680, 5,105 (7,560) 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. Publi 
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report. 
please call Melinda Newman in Nashville at 615/748-8132; Ancil Davis in New York at 
212/764 -7314; or Linda Deckard in Los Angeles at 213/859-5338. 

Talent &Venues 

MEN AT WORK 
Pacific Amphitheatre, Costa Mesa, Calif. 

Tickets: $15, $10 

The working guys from Down Under played 

a 1,400- capacity club when they were in town 

last winter; six months later, they filled two 

nights at the 6,000 -seat Greek Theatre and 

near 17,000 more down the road in Orange 

County the same week. But for all the chart ex- 

citement that "Business As Usual" and "Car- 

go" have created, Men At Work's live show is 

just slightly more exciting than cold toast. 

The crowd at the new Pacific Amphitheatre 

was peppered with pre - pubescent fans on Oct. 

1; a four -year -old (scout's honor, we checked) 

in orchestra center played enthusiastic air 

drums as he sat on dad's shoulders throughout 

the set. And since lead singer Colin Hay was 

aware enough of this to comment on it, it was 

surprising to hear him make a cocaine refer- 

ence and use four -letter words. The group 

seems caught between its bar -band roots and 

its current top 40 appeal. 

They played a set of letter -perfect renditions 

of their hits: "Dr. Heckyll and Mr. Jive," "Over- 

kill," "High Wire," "It's A Mistake." "Down 

Under" was dropped in 40 minutes into the set, 

and what is really a tremendous song was 

somewhat spoiled by Hay's leaving it to the au- 

dience to sing the whole thing themselves. 

The set closed with their breakthrough, 

"Who Can It Be Now," and fans checked their 

watches and grumbled that the band had only 

played for an hour. But anyone who left at that 

point to miss the traffic also missed the best 

part of the show. 

A half -hour encore finally saw the band loos- 

ening up, improvising instrumentally, prancing 

and dancing and generally getting into the 

rock'n'roll swing of things. "Mr. Entertainer" 

was introduced with a nice bottom -heavy drum 

solo by Ron Strykert, and featured Greg Ham 

wailing on a baritone sax half as big as he is. 

"Be Good Johnny" had some real energy, not 

just the silly smile and disconcerting stare that 

Hay relies on for the bulk of his stage 

presence. 

The performance was well received and the 

merchandisers had a field day, but Men At 

Work really need to work a bit harder if they're 

going to play major arenas like this one. There 

has to be a difference in quality-not just quan- 

tity- between 1,400 tickets and 17,000. 

ETHLIE ANN VARE 

TaIenI In Action 
DAVID FRIZZELL & SHELLY 

WEST 
CHARLY McCLAIN 

Sahara Tahoe, Lake Tahoe 
Admission: Dinner Show; $12.50; 

Late Show; $7.50 

David Frizzell and Shelly West, both of famil- 

ial connection to famous names in country mu- 

sic, continue to hold their strong position as a 

duo and integrate it well with their solo perfor- 

mance on stage. 

They opened their Sept. 11 show with "To- 

night Will Be Another Night on Broadway" and 

followed immediately with a solid and uptempo 

"Honey, You Stood Up For Me." Then West 

took the stage for her solo portion of the show, 

which included a tribute to her mother, Dottie 

West, and a lively arrangement of "I've Got The 

Music In Me." West also scored well with 

"Jose Cuervo." 

Frizzell, who looks like a cross between Ed- 

die Rabbit and Wolfman Jack, didn't push the 

Lefty Frizzell relationship, but did throw in one 

number, "If You've Got The Money, Honey, 

I've Got The Time." Frizzell also demonstrated 

his versatility on fiddle and piano with "Roll 

Over Beethoven." 
Frizzell and West joined forces again on 

stage for "Pleasure Island," their hot country 

single. Audience reaction was good and may 

signify more chart action. 

While Frizzell and West wisely continue their 

strong position as a duo, they individually are 

making a large investment as solo performers, 

judging by their song selections and by both 

having their own musicians as backup. In fact, 

when West and Frizzell joined forces on stage, 

the combined total number of musicians made 

the stage look small -which it wasn't. 

Charly McClain, who opened the show, is a 

delight, with her strong stage presence and vi- 

brant vocals carrying her well with the audi- 

ence. "Sleeping With The Radio On," "You're 

Part of Me," and "Paradise Tonight" (also on 

the charts as a duet with Mickey Gilley) are ex- 

amples of a potent talent. 

IRA STERNBERG 

ADRIAN BELEW 

Bottom Line, New York 
Tickets: $8 

They say the hero has a thousand faces, 

and although former King Crimson guitarist 

Adrian Belew is still a somewhat obscure hero. 

61 

ADRIAN'S SOLO -Adrian Belew 
headlines the Bottom Line 

in New York. 

he flashed at least that many during his sold - 

out performance Sept. 20th. A phenomenal 

variety of moods dominated the two -hour 

show, which Belew packed with cuts from his 

current Island LP "Twang Bar King," his first 

solo effort "Lone Rhino" and a few King Crim- 

son tunes. 

"Twang Bar King" set high standards for the 

evening, as Belew's four -piece band confident- 

ly grabbed hold of their leader's unique and 

complex phrasing style. As she did with most 

of the numbers, keyboardist Christy Bley con- 

trasted the hard edge of "Lone Rhinoceros" 

and "Life Without A Cage" with mellifluous, mi- 

nor -keyed intros. Percussionist Larrie Londen 

indulged Belew's fascination with jungle 

sounds, providing a persistent tribal beat on 

"Another Time" and the ever -popular "Addi- 

das In Heat." Further indulging Belew was 

multi -talented saxophonist William Janssen, Og 

who wrangled a mating call out of his instru- -i 
ment for the spooky instrumental "Ballet For A W 

Blue Whale." r^ 
Belew's resourcefulness and on -stage exu- 

berance made for an instant and enduring rap- 

port with the delighted crowd. Like a kid at 

Christmas time, Belew broke mid -set to dem- 00 

onstrate his tape loop machine before moving 
w 

into "Ideal Woman," which included a tape of 0° 

candid comments on the subject. Picking a 

highlight out of the consistently strong perfor- 

mance is hard to do, but the humor and possi- 

bly autobiographical content of "Fish Head" 

stands out. "They used to say I was a fish 

head, but look at me now," sang Belew in a 

goofy croon. If this performance was typical, 

Belew and his band can expect a lot more folks 

looking at them in the future. 

KIM FREEMAN 

Al II III Il III Il 11 

BARRY 
MANILOW... 
thank you for music 
thank you for friendship 
that's something no one else 
could ever do... 

with love and respect 
in one voice 
...your fans, clubs 
and convention delegates 
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ToIenI &Venues 
L Dance Trax 

By BRIAN CHIN 

We hate to admit it, but pickings have been pretty slim from the barrage of 
rock and disco dance releases over the last six weeks or so. This week's crop 
includes some real pleasures and surprises, however. Also note, chart -wise, the 
surge of Shannon's "Let The Music Play," number four in its third week on the 
chart. 

Paul McCartney & Michael Jackson's "Say Say Say" (Columbia 12 -inch) 
can't be anything but a gigantic hit at radio, clubs and retail: halfway between 
pop, funk and rock, the midtempo beat provides space for Jackson's phrasing 
and interplay with McCartney to make magic. John "Jellybean" Benitez re- 
mixed, providing the vocal with two perfectly timed breaks, and an instrumental 
as well. 

* * * 

You're Gonna Love Me: Jennifer Holiday's studio album has been anticipat- 
ed since the day after "Dreamgirls" opened, and the Maurice White- produced 
"Feel My Soul" (Geffen) fulfills every hope. "Just Let Me Wait" starts the al- 
bum off with a bang, recalling the clean, soulful high of "Best Of My Love" 
(especially since two Emotions, Jennette Hawes and Wanda Vaughn, sing back- 
up). Every chorus turnaround has a thrilling built -in setup and climax. Also: 
"This Game Of Love," an eight -year -old Ashford /Simpson song (its origin 
stumps us) given a broad, forceful reading by Holliday; and "My Sweet De- 
light," a heavily sequenced song whose regimented beat doesn't quite fit Holli- 
day's generous spontaneity -nevertheless, she sings freely and sounds 
wonderful. 

P.S.: As is the case in Luther Vandross' grand -diva productions, more respect 
is paid to Holliday's voice in the mix than in most other recent albums by a 
female vocalist -fittingly so, since she can so often and effortlessly reach down 
for power and come up with just the right move. 

Paul Young's "No Parlez" album (Columbia) is, along with Eurythmics' 
"Sweet Dreams," the only "new music" album this year to introduce a truly 
individual vocalist. Young's singing is grittier than any of the Spandau Duran 
clones, and his choice of cover material is often daring: to wit, a slowed -down, 
intensely focused version of Joy Division's "Love Will Tear Us Apart," besides 
the pop hit "Wherever I Lay My Hat." Some of the most club -suited stuff here 
tends toward the facile and commercial ( "Ku Ku Kurama," "Tender Trap "), 
but the borderline ones also make it because of their more serious impact and be- 
cause Young himself is so compelling ( "Come Back And Stay," the enigmatic 
"No Parlez"). 

Scalping Row 
In San Diego 

Continued from page 60 

that's all the money we gave them." 
Cabados would not say how many 

tickets his company purchased, other 

than it was a "substantial" amount - 
20% over what they had deposits for. 

Jim Phillips, manager of Buck's 
Tickets, says that unlike Cabados, he 
was aware there was no ticket limit 
for the first Neil Diamond concert. 
"But we still only bought what we 
needed -a couple of hundred seats," 
Phillips says, although he conceded 

that his buyers purchased as many as 
40 tickets at one time for the first 
show. 

"Limit or no limit they won't give 
you the best seats," he adds. "The 
promoters themselves always pull 
back large blocks for their own use - 
they're the ones who are doing the 
real disservice to the public." 

We 
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Better go to 
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DISCO /DANCE 12"- 
U.S. & Imports 

(WHOLESALE FOR STORES) 
USA Canada England Germany 

Italy France Holland 

Some of our brand new releases are: 
U.S. & Canadian 12" 

Joey Joey -Vera 
Sun Struck Lovers (Remix)- Voggue 

LaBamba (Remix)- Antonio Rodriguez 

Say What -Trouble Funk 

Bubble Gum Melody- Frisbees 

Love How You Feel- Sharon Redd 

Tell Her About It -Billy Joel 

Say What -Trouble Funk 

White Lines -Grand Master Flash 
Take It Slowly -Nancy Martinez 

Glass Eyes -Star De Magazine 

Shining Star -Stranger 
Under Water -Harry Thuman 
Rockm Radio -Tom Browne 
And I'm Telling you -Koffie 
You'll Be Mine -Instant Funk 

Love Game -Pure Energy 

La Cage Au Folle- Lelete 
Electric Kingdom -Twilight 22 

2, 3, Break -B Boys 

Blowing Your Mind -Jazzte Ladies 

Tonighls the Night -Take 3 

Strike While the Iron is Hot -Flower 

1 .14 
Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non -commercial 12 -inch 

Bullets are awarded to those products demonstrating the greatest gains in audience response this week. 

We have a complete selection of all U.S. re- 
leases and all import disco records. We also 
export to foreign countries. 

No News is News- Kreamcicle 
Working Girl - Johnny Lovesin 

Replay -X -ray Connextion (U.S. Re -Edit( 

Who Cares -Jade 
Dance The Night -Frances Harlow 

Nothing But Heartaches -Deborah 
Washington 

Sex Appeal- Sophie St. Laurent 
Real Men -Yvonne Moore 

S.O.S. (Love to the Rescue) -D.D. 
Jackson 

European 12" 
Getting To The heart Of Me- Patrick Juvet 
Boogie Walk- Suzanne Stevens 
Chase-Giorgio 
Carillon -Dan Eller 
Get Up- Digital Emotion 
Pleasure -Malibu 
Vision in the Mirror- Control D 

Do I Do- Maurice McGee 
Primitive Desire -East Bound Express 
Twilight Zone -Rusty Egan 

Japanese War Games -Koto 
Catch Me- Marcia Raven 
Hey You -Rock Steady Crew 
Lunatic -Gazebo 
IL- Veliero-Chaplin Band 
Call Me- Stevie B. 

Walking In the Neon -Pete Richards 
Blue Monday -Tommy B. 

Continental -Gina LaMvur 
Feel The Drive-Doctor Cat 

Midnight Music -Stevie B 

So Easy -Richard DeJongh 
Skips A Beat -Mayana 
I Got A Rush -College Boys 

Don't Leave Me This Way -Slit 
Got To Get To You- Charade 

Import LP's 
Trans X 

Hi Fashion Dance Music -Vol. 11 

Modern Computer Digital Drum Beats 

Sound Effects Mix Your Own Stars 

Studio 57 ldble LP) 

IMPORT O DISC RECORDS 
855e CONKLIN ST. I ARMIN( ;DALE. N1' 1 1 7 45 

151b1 WA 4545 TELEX 4758 15 Z IMPTI DISC 

This Last 
Week Week 

15 

6) 

17 

18 

19 

20 

21 

22 

23 

24 

28 

29 

30 

31 

32 

(3 3) 

34 

(-31) 

36 

(37) 

38 

39 

Survey For Week Ending 10/15/83 

Dance/ Discolop 8O:, 

Weeks 
On 

Chart 

1 8 

22 

10 

14 

15 

11 

2 

18 

19 

16 

2 

2 

13 

24 

25 

48 

17 

29 

12 

35 

46 

36 

30 

32 

61 

33 

41 

43 

40 

21 

39 

16 

10 

11 

14 

13 

12 

4 

10 

c Copyright 1983, Billboard Publications. Inc. No pail of this pub cation may be reproduced. 
stored in a retrieval system, or transmitted. in any form or by any means. electronic. mechanical. 
photocopying. recording, or otherwise, without the prior written permission of the publisher. 

TITLE(S), Artist, Label 
This 

Week 

Weeks 
Last 

Week 
On 

Chart TITLE(S), Artist, Label 

HOLIDAY /LUCKY STAR -Madonna -Sire WEEKS 
AT ál 

(LP Cuts) 23867 4 

40 

(4 1) 

37 

67 

6 

2 

ROCK THE BEAT -Chill Town -A &M (12 Inch) SP- 

012071 

SHOW ME THE WAY -Skyy -Salsoul (12 Inch) SG 

408 
SPEAKING IN TONGUES -Talking Heads- -Sire 

(LP -all cuts) SR1 -23883 
42 23 11 COLD BLOODED -Rick James -Gordy (12 Inch) 

4511 MG 

MAJOR TOM (Coming Home) -Peter Shilling - 
Elektra (12 Inch) 0 -66995 

43 45 4 MANDOLAY -Art Attack- B.M.0. /Columbia 
(12 Inch) 4W904017 

LET THE MUSIC PLAY- Shannon -Emergency (12 (44) 51 3 HOLD IT -Tin Tin -Sire (12 Inch) 
Inch) EMDS 6540 20142 

CONFUSION -New Order- Streetwise (12 Inch) 45 28 14 OUT IN THE NIGHT -Serge Ponsar -Warner 

SWRL 2213 Bros.(12 Inch) WBO -20124 

PILOT ERROR- Stephanie Mills- Casablanca (12 46 55 3 EVERYDAY PEOPLE -Joan Jett And The 

Inch) 8141681 Blackhearts- Blackheart /MCA (12 Inch) 13073 

THE MAN WITH THE FOUR WAY HIPS -Tom 47 49 8 DANCE SISTER -New York Citi Peech Boys - 
Tom Club -Sire (LP Cuts) 23916 Island (12 Inch) 0 -76993 

AIN'T NOBODY -Rufus featuring Chaka Khan - 48 53 3 DEEPER IN LOVE- Tavares -RCA (12 Inch) PD 

Warner Bros. (7 Inch) 7 -29555 (12 Inch *) 13612 

BODY WORK -Hot Streak -Easy Street 49 38 10 BAD BOYS -Wham U.K. -Columbia (12 Inch) 44- 

(12 Inch) 7503 03933 

MAKING MUSIC -Gary's Gang -Radar (12 Inch) 50 31 7 FIRST, LAST FOR EVERYTHING -Endgames -Flip 

RDR 12005 (12 Inch) FL801 

PUT OUR HEADS TOGETHER -The O'Jays- P.I.R. 51 60 2 INTO THE NIGHT -Carol Hahn -Nickel 

(12 Inch) 4Z904073 (12 Inch) NKL 1221 

SEARCHIN' (I'VE GOTTA FIND A MAN) -Hazel 52 34 12 BAND OF GOLD- Sylvester -Megatone 

Dean -TSR (12 Inch) (12 Inch) MT 114 

IT'S ALRIGHT -NV -Sire 53 54 4 STRANGERS IN THE NIGHT -Peter Bauman - 
(12 Inch) 20133 Portrait (12 Inch) 4R904029 

TAKE A CHANCE ON ME- Waterfront Home - 54 47 WHAT I GOT IS WHAT YOU NEED- Unique- 

Bobcat (12 Inch) AS 1722 Prelude (12 Inch) D663 

ROCKIT -Herbie Hancock -Columbia (12 Inch) 44- 55 52 SHINE ON ME-One Way -MCA (LP Cut) 

3978 MCA 5428 

FOR YOUR LOVE /BEAT MY DRUM /RADIO (5 6) 63 YOU GOTTA BELIEVE -Love Bug Starksi -Fever 

ACTION -Claudja Barry -Personal 59801 (12 Inch) TFR 003 

ALL OVER YOUR FACE -Ronnie Dyson -Cotillion 57 50 JUST IN TIME -Raw Silk -West End (12 Inch) 

(12 Inch) 0 -96989 22159 

LOVE TEMPO -Quando Quango -Factory 58 I AM WHAT I AM- Gloria Gaynor -Silver Blue (12 

(12 Inch) OSFY 5 Inch) SB -220 

THE BOYS COME TO TOWN -Earlene Bentley - 59 42 14 I DON'T WANT TO TALK ABOUT IT- Pamela 

Megatone (12 Inch) MT 115 

JUST BE GOOD TO ME -The S.O.S. Band -Tabu 
(12 Inch) 4Z9 -03956 

60 MINI1 
Stanley -Komander (12 Inch) 

SPICE OF LIFE- Manhattan Transfer -Atlantic (7 

Inch) (12 Inch *) 7 -89786 

I WANTED TO TELL HER -Ministry- Arista (LP 
Cut) AL 68016 (12 Inch *) 

61 64 CRUSHED BY THE WHEELS OF INDUSTRY - 
Heaven 17- Arista (12 Inch) AD 19074 

TELL ME LOVE -Michael Wycoff -RCA 
(12 Inch) PD 13586 

62 68 HARMONY /I GOT IT -Jayne Edwards -Profile (12 

Inch) 7027 

ALL SHOOK UP- Orbit- Quality (12 Inch) 63 66 SWEAR -Tim Scott -Sire (7 Inch) 029554 

QUS 047 64 58 7 CHEAP THRILLS -Planet Patrol -Tommy Boy (12 

LOVE IS A STRANGER- Eurythmics -RCA Inch) TB 835 

(12 Inch) PW 13629 65 44 18 STATE FARM /NOBODY'S DIARY -Yaz- 

ADDICTED TO THE NIGHT /CHOIR PRACTICE - Sire /Warner (12 Inch) 20121 

Lipps Inc.- Casablanca (LP Cuts) 8110221 66 70 4 GIMME GIMME GOOD LOVIN' -Roxy Perry - 
I'M NOT YOUR STEPPING STONE- Modern Personal/Top Flight (12 Inch) PR49802 

Rocketry -Megatone (12 Inch) MT 110 (67) TELL HER ABOUT IT -Billy Joel- Columbia (12 

SLANG TEACHER /CHICKEN OUTLAW -Wide Boy Inch Remix) 44 -04138 

Awake -RCA (12 Inch) PD 13503 68 69 BETCHA GONNA NEED MY LOVIN' -Latoya 

HUMAN TOUCH -Rick Springfield -RCA 
(12 Inch) PD 13617 

ONE THING LEADS TO- ANOTHER -The Fixx -MCA 
69 OM* 

Jackson -Larc (12 Inch) 

LOVE HOW YOU FEEL -Sharon Redd -Prelude (12 

Inch) PRL D667 

(7 Inch) 42264 (12 Inch *) 7 57 FAR FROM OVER -Frank Stallone -RSO 

CRISIS -Rhetta Hughes -Aria (12 Inch) (12 Inch) 8153431 

AR 1210 

GET OFF MY CASE -The Comateens- Mercury (12 

71 BABY'S IN THE MOUNTAIN -Peter Godwin - 
Polydor (12 Inch) 

Inch) 8140791 

PROMISES, PROMISES -Naked Eyes -EMI- 
72 C=1:1* I'VE GOT THE HOTS FOR YOU- T.Z. -Street 

Sound (12 Inch) 

America (12 Inch *)(7 Inch -B -8170) 

ANGEL EYES -Lime -Prism (12 Inch Remix) PDS 

73 ccoo) AND I AM TELLING YOU I'M NOT GOING - 
Koffie -Pan Disc (12 Inch) RRD 2214 

475 

SWEEPSTAKES -Nursery School -Epic 
74 ==1) BREAK DANCIN' (ELECTRIC BOOGIE) -West 

Street Mob -Sugarhill (12 Inch) SH 460 

(12 Inch) 49 -04023 75 FIX IT -Teena Marie -Epic (12 Inch) 49 -04125 

NIGHTLINE -Randy Crawford -Warner Bros. (12 76 IT'S A JUNGLE OUT THERE -Bone Symphony - 
Inch) 20138 -0A Capitol (12 Inch) 

ONE DAY -APB -Import 77 STAND BACK- Stevie Nicks -Modern (7 Inch) 7- 

(12 Inch) 99863 (12 Inch *) 

IN A BIG COUNTRY -Big Country- Mercury (LP 78 EVERY BREATHE YOU TAKE -Otis Liggett - 
Cut) 8128701 (12 Inch *) Emergency (12 Inch) EMDS 6538 

BUILD ME A BRIDGE -Adele Bertei- Geffen (12 79 SO MANY MEN, SO LITTLE TIME -Miguel 

Inch) 0 -20128 Brown -TSR (12 Inch) TSR 828 

AM I GONNA BE THE ONE -Colors -First Take 80 LIES -Ben Steele and His Bare Hands -Vanity (12 

(12 Inch) STR 515 Inch) VAN 3031 

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non -commercial 12 -inch 

Bullets are awarded to those products demonstrating the greatest gains in audience response this week. 

12 

Inch) VAN 3031 
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Talent &Venues 
New Music Thriving In Athens 
Georgia Town Keeps Producing Trend -Setters 

Act -ivibes 
We knew festival seating was dan- 

gerous: Nederlander booking manag- 
er Andy Hewitt was checking out the 
lawn area during Men At Work's 
concert at the Pacific Amphitheater 
in Los Angeles, when a standee, not 
wanting to make room for Hewitt's 
passage, popped him one and broke 
his nose...Greg Lake has joined Asia, 
replacing John Wetton, who will be 
starting his own new band. Accord- 
ing to sources, the other members of 
Asia felt that Wetton was taking the 
band in too much of a pop direction. 

Following David Marsh's massive 
biography of the Who, expect more 
serious rock tomes in the coming 
months. Soonest is "The Rolling 
Stones" by Robert Palmer, due this 
month from Doubleday. Mick Dag- 
ger's autobiography will follow in the 
fall from Bantam Books. Jagger is 
writing it with John Ryle, deputy lit- 
erary editor of the London Sunday 
Times. And Jerry Hopkins, who's 
written biographies of Elvis, Jim 
Morrison, and most recently Jimi 
Hendrix, is working on the story of 
David Bowie for spring release by 
Macmillan. Hopkins has been send- 
ing out letters to rock writers asking 
for "past articles and reviews that 
touch David in any way." 

Ripley's in Philadelphia is doing 
regular "Hall of Fame Dance Par- 
ties" featuring veteran air personality 
Hy Lit and broadcast live on WSNI- 
FM ... Playing for the Audio Engi- 
neering Society convention in New 
York at the Red Parrot on Columbus 
Day are the Cries, the Drongos and 
Richard X. Heyman ... Midnight 

Star's Belinda Lipscomb first ap- 
peared in Time magazine when she 
was six years old, posing with Mu- 
hammad Ali.... Former disco con- 
sultant Michael O'Harro is still in 
the club business, but this time the 
motif is sports- oriented. He's opened 
a place called Champions in Wash- 
ington, where "waitresses will jog 
from table to table in their rugby jer- 
seys, shorts and tennis shoes, and the 
bartenders will insure fair play on all 
orders, dressed in referee uniforms 
with official whistles." The music is 
top 40. 

According to a press release, 
Prince is not going to be playing Lit- 
tle Richard in an upcoming film bi- 
ography of Gene Vincent. Rather, he 
will be working on his own still un- 
disclosed film project.... Giorgio 
Moroder is doing a new soundtrack 
for Fritz Lang's classic silent film 
"Metropolis." Contributing tunes 
will be Billy Squier and Kim Carnes 

.. Tom Waits is playing the club 
manager in "The Cotton Club," now 
filming in New York. 

Christie Brinkley appears in Billy 
Joel's next video, "Uptown Girl." 
... The Allen Collins Band is going 
out on the road later this month and 
next to support "Here There & 
Back," which was released by MCA 
in May. "We do not feel that a proper 
release was made on 'Here There & 
Back,' because of personnel changes 
at MCA Records Inc.," reads a state- 
ment from the band. "Therefore this 
album did not receive the airplay it 
should have and many fans do not 
know it is out." ROMAN KOZAK 

By RUSSELL SHAW 

ATHENS, GA. -From this out- 
wardly conservative college commu- 
nity of 65,000, the well- documented 
pipeline between local new music 
bands and national commercial and 
critical success continues. 

R.E.M., the most popular Athens - 
based group since the B -52's, enjoys 
healthy sales and respectable touring 
status, both as a headline attraction 
and as an opener on major shows, 
and other Athens groups are follow- 
ing in their wake. Love Tractor, a 
mostly instrumental quartet, finds 
that a video of its best -known song, 
"Spin Your Partner," is being seri- 
ously considered for playlist addi- 
tions on MTV. Other aggregations, 
such as Pylon and Oh OK, continue 
to receive favorable notices and en- 
couraging sales reports. 

To some, the idea of a moderate - 
sized college town producing well 
over half a dozen new music trend- 
setters is a paradox. From talking 
with Athens new music musicians, 
however, it becomes clear that the 
city's Old South and college jock at- 
mosphere led to the establishment of 
a new wave community here. "Think 
of it as an 'art colony' syndrome," 
says Mark Cline, guitarist for Love 
Tractor and a veteran observer of 
Athens music. "You'd look around 
and see a bunch of rednecks getting 
drunk at football games, and if you 
were a bit different, you'd realize you 
were vastly out -numbered and sur- 

rounded. If you wanted to go out and 
party, you'd run into those kind of 
people everywhere. There would be 
maybe a few dozen of us compared to 
20,000 to them -and we had no place 
to go to vent off our steam." 

According to Cline, a new subcul- 
ture began to develop -one which 
"made our own party scene, in apart- 
ments, lofts, and houses." Soon, vet- 
erans of this late 1970s era collective- 
ly recount, party attendees with 
original musical ideas would rather 
spontaneously pick up available in- 
struments and play. 

"Word began to spread," states 
Cline. "Some people actually started 
performing bands and began to get 
gigs around the area. The 40 -Watt 
club (now temporarily closed) gave 
us a place to play, and other club - 
owners, seeing how well these new 
bands did, began to book some of the 
early groups like the B -52's as well." 

Some of the new music bands be- 
gan to hunger for a glimpse of the 
world beyond Athens and Clarke 
County. By the turn of the decade, 
the B -52's, armed with the original 
"Rock Lobster" single on db Rec- 
ords, were the first to try New York 
City. As has been frequently docu- 
mented, media reaction was ecstatic. 

Why? Even Danny Beard, owner 
of db Records, is less than conclusive. 
"It was perfect visual and musical 
chemistry. The five members of the 
B -52's were the only ones who could 
have done it. If you had replaced one 
member with anyone else in the 

world it would have altered the 
equation." 

From that time on, "everyone built 
upon the B -52's success," according 
to Beard. Not necessarily creative- 
ly- subsequent groups had widely 
different sounds -but from a busi- 
nesslike context. Acts like the B -52's 
would give telephone numbers and 
references to New York club owners 
and managers, and soon the trek be- 

(Continued on page 65) 

Unsurpassed in Quality 

GLOSSY 

PHOTOS 

241/zí 

EACH IN 

1000 LOTS 

1000 POSTCARDS $165.00 

100 8x10 $32.95 

CUSTOM $98 

COLOR PRINTS per 100 

COLOR LITHO $425 
per 1000 

COLOR S240 

POSTCARDS per 3000 

MOUNTED 20 "X30" 30 "X40" 

ENLARGEMENTS $25.00 $40 

aPA- 
r1YOßOgf'OpI1QPl 
165 WEST 464 STEEET, N.Y. 10076 

pR 
o. IoNs 

THE NEW AND 
EMERGING 
DISCO MUSIC 

LABEL FROM ITALY: 
Here are some of the available brand new releases 

ITALIAN 12' DISCO 
CONTROL D / VISION IN THE MIRROR 
D.F. PAM / ON THE BEAT 
DONNA EYES / GOD KNOWS 
MIKE CANNON / VOICES IN THE DARK 
CRUISIN' GANG / AFFAIR A GO GO 
J.D. JABER / DON'T STOP LOVIN' 
TWINS / NOT THE LOVING KIND 
DOCTOR CAT / FEEL THE DRIVE 
GAZEBO / I LIKE CHOPIN 
KOMA / CAVRONES 
BARRY MASON / BODY 
THE BLACK ANGEL / CHANGE AN ANGEL 
HIPNOSIS / PULSTAR 
BRAND IMAGE / ARE YOU LOVING? 
SKY CREACKERS / YOU SHOULD BE DANCING 
BILLY JEAN / I NEED YOU 
MANUEL / TANGO 
MIRAGE / WOMAN 
FAKE / DONNA ROUGE 
RALPH RIVER BAND / STRANGE VIBRATION 
SILVIE STONE / CHARNING PRINCE 
CHEAPS / MOLIENDO CAFE 
TOPO / BA BA GO GO 
LOS ANGELES T.F. / EVER LIVING FEVER 
P. LION / HAPPY CHILDREN 

JODY -J / LES AMERICAINS 
ESAVO / BREAKIN' UP 
DEBORAH KINLEY / GUERRILLA 
STUPID SET / DON'T BE COLD 
FUN FUN / HAPPY STATION 
GAZ NEVADA / I.C. LOVE AFFAIR 
CLUBHOUSE / BILLIE JEAN MEDLEY WITH DO IT AGAIN 
KOXO / SHAKE IT UP 

BLUE GAS / SHADOWS FROM NOWHERE 
ALBERTO CARRARA / DISCO KING 
THE NIPS / SUNSHINE REGGAE 
ARTEFICIALS / TURN ME ON 
MISTER FLAGIO / TAKE A CHANCE 
APE / TIME TO CHANGE 
JOE YELLOW / LOVER TO LOVER 
JOCK HATTLE / CRAZY FAMILY 
MARX & SPENCER / STAY 
TALKO / PSYCHO FLASH 
AMIN PECK / SUICIDAL 
RYAN PARIS / DOLCE VITA 
ASSO / DO IT AGAIN 
RIS / LOVE'N'MUSIC 
TIME / SHAKER SHAKE 
MECO / EWOK CELEBRATION 
DIANA EST / LE LOUVRE 
KOTO / JAPANAISE WAR GAME 

ROW BONARDI / I WANT YOU BABY I REALLY DO 
KLAPTO / MISTER GAME 

ITALIAN NEW WAVE 
NOT MOVING SAME 7" 
NOT MOVING ï MOVIN'OVER 7" 
GATHERED SAME (COMPILATION) LP 
DIAFRAMMA ALTROVE 12" 
FIRST RELATION V.A. LP 
FRIGIDAIRE TANGO SAME LP 
A.T.R.O.X. I NIGHTS REMAINS LP (WITH TUXEDO MOON) 
STEVE PICCOLO / DOMESTIC EXILE LP 
STEVE PICCOLO / ADAPTATION LP 
LISFRANK ' NAN MASK EP12" 
NEON SAME EP12" 
BISCA BISCA / SAME EP12" 
LITFIBA / SAME EP12" 

OTHERS 
MAURIZIO ANGELETTI GO FLY A KITE (FOLK ROCK) 
VANADIUM / SAME (HEAVY METAL) 
VANADIUM / A RACE WITH DEVIL (HEAVY METAL) 
VANEXA / SAME (HEAVY METAL) 
MALLARD I IN A DIFFERENT CLIMATE (ROCK ) 

DISCCTTC s.r.l. - via Santa Maria, 94 20093 Cologno Monzese (Milano) Italy 
Telephone (02) 2538351 (02) 2547951 ASK for Paolo or Gerry 

Telex 340864 DISCOT I 

WE ALSO 
EXCLUS I VELY 

DISTRIBUTE 
ROCK, PUNK, 
NEW WAVE 

AND 
HEAVY METAL 
INDIE LABELS 
FROM ITALY 

AND ALL 
INTERNATIONAL 

LABELS 

WE ALSO 
RELY 

ON A WIDE RANGE 
SELECTION 

OF ALL 
NEW ITALIAN 

RELEASES 

WE ARE 
IN A POSITION 
TO EXPORT 

WITHIN 
24 48 HOURS 
FROM ORDER 

ALL OVER 
THE WORLD 
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TaIenI & 
Grove School Of Music. Jazz Agency United Adds 
Turns Out Professionals w 

Rock Acts To Its Roster 
By DAVE DEXTER JR. 

LOS ANGELES -Developing 
amateur musicians and singers into 
competent professionals is the man- 
date -the obsession -of 55- year -old 
Dick Grove. And in the nine years 
that he has operated his suburban 
Studio City Dick Grove School of 
Music, he has achieved success with 
more than 2,000 students. 

A pianist and arranger who grew 
up in Indiana and Colorado, then 
achieved his childhood ambition of 
making it big in California motion 
picture, television, radio and record- 
ing studios, Grove oversees 11 differ- 
ent courses which, at the moment, at- 
tract 275 full -time, 600 part -time and 
600 correspondence students. 

Recording singers Sue Raney and 
Mike Campbell are the newest addi- 
tions to Grove's faculty. They were 
to begin teaching a vocal instruction 
course Monday (26). 

Other courses cover film scoring, 
sound engineering, songwriting, pi- 
ano, composition and arranging, gui- 
tar, orchestral skills, bass, drums and 
general musicianship. 

Among the Grove instructors are 
Gail Lopata, Seth Riggs, Bob Banas, 
Jack Halloran, Randy Van Home, 
Pinky Winters, Joanne Grauer and 

New Music 
Continued from page 63 

tween Athens and Gotham was being 
followed by many. 

Throughout the '80s, the local mu- 
sic scene has prospered. One reason 
for this, offers Chris Smith, until last 
month music director for pivotal 
Athens radio station WUOG, is that 
"it is real cheap to live here. A group 
of musicians could share a house, gig 
every once in a while, and make a liv- 
ing. We'd help by putting their tape 
or EP on heavy rotation, which 
would in turn increase their follow- 
ing and make them more money - 
which they often recycled into gas 
money for trips to New York." 

With at least two Athens groups 
now enjoying widespread celebrity 
status, what of current trends here? 
Jefferson Holt, manager of R.E.M., 
who, along with the group, still lives 
here, thinks of Athens as "kind of 
like Liverpool. At the start of the 
British invasion, most of the bands 
came from Liverpool, as opposed to 
the much larger city of London. It's 
like that between Athens and Atlan- 
ta," which has a metro population 
over 30 times larger but a current 
dormancy in nationally- active rock 
and new music recording activity. 

Another trend that Holt notices is 
the spreading of "our kind of music 
beyond the kind of poeple that first 
got into it." He is fond of citing in- 
stances of autograph seekers and rec- 
ord buyers at R.E.M. in -store promo- 
tional visits who are wearing AC /DC 
T- shirts. WUOG's Smith affirms this 
view of cross -culturalization with ac- 
counts of "new wave music being 
played in fraternity houses "- ironi- 
cally, the same milieu whose prepon- 
derance encouraged the establish- 
ment of an Athens new music 
movement in the first place. 

Is the key role played by Athens in 
new music strictly an accident, a 
product of luck, or perhaps the inev- 
itable result of a quirky mixture of 
potions in the cauldron? Few observ- 
ers even bother to hazard a guess, but 
with the continued s ucce_ss of Ath- 
ens- generated bands and music, and 
the appearance on the performing 
and recording horizon of several oth- 
er highly- regarded groups (Act In 
The Dark, Is Ought Gap, Little Ti- 
gers, Oh OK), few see any interrup- 

tion of the talent flow from this most 
unlikely source. 
Grove himself, all well- established 
professionals in the Southern Califor- 
nia music community. Grove brings 
in other highly qualified musicians as 
guest lecturers from time to time to 
"brighten up" the classrooms. The 
school's administrator is Dr. Jack 
Wheaton. The Grove School has 
been fully accredited. 

Grove keeps a close tab on gradu- 
ates. "Slightly more than 90% obtain 
employment in the music profes- 
sion," he declares. "They may not be- 
come famous names, but they make a 
decent living. As the years flow by, 
more and more youngsters aspire to 
enter the rock world." 

Photo by Chuck Pulin 

MARIANNE RETURNS -Marianne 
Faithful) plays the Ritz in New 

York. 

Rock'n'Rolling 
Continued from page 60 

It was the biggest thing in my life 
that ever happened to me. I was on 
Mery Griffin before the record deal, 
but this was the big thing, having the 
record come out, 'Keep The Dogs 
Away,' having it released in the U.S. 
and this big tour was happening." 

But nothing ever happened. The 
LP did come out (it's an under- 
ground classic now), but the major 
$1 -a- ticket laser concert, which was 
supposed to break him, never got off 
the ground. 

"Everybody started fighting with 
each other," Thor recalls. "There 
were management problems and pro- 
ducer problems." 

"They all started lawsuits against 
each other because everybody want- 
ed a bigger percentage before it even 
happened. Seemingly the story was 
that Thor would be very big after the 
live shows, and they all wanted more 
money," explains Rusty Hamilton, 
Thor's wife, partner, and, as Pantera, 
backup singer in his current stage 
shows. 

"Whatever the case, these prob- 
lems stifled my career," continues 
Thor. "I was supposed to start the 
tour in Chicago, I believe April 17, 
1978. It was all major cities, 5,000 - 
seat venues, and some of tile biggest 
promoters were involved. And then 
the whole thing was cancelled. I was 
held up. Thor could not perform. 

"I almost suffered a nervous 
breakdown. I was getting twitches in 
my head. There were also rumors 
that I got kidnapped, and rumors 
that I shot myself. 

"Whatever the case, it appeared I 

couldn't handle the whole thing. But 
what it was, I was ready to handle it 
and go out and do the shows, but the 
other people involved were all suing 
each other. 

"After that I went back to Canada 
for a while. Then I hid out in Las Ve- 
gas for a while, where I put on a 
black wig and played a muscle Elvis 
incognito at the Freemont. Later on I 

got involved with another manager in 
New York, and that got screwed up. 
Again we went through the same 
thing. I was supposed to go on a big 
tour, and crazy things happened. 

"My problem is that I trust the 
managers all the time. I work my 
hardest being a performer." 

It was also at about this time, three 
years ago, that he met his future wife, 
then working as a rock writer and 
model for men's magazines (she was 
"Cheri Bomb" in Cheri). 

"I thought it would be great to 
write about Thor for men's maga- 
zines," she says. "So I met him, and 
we became pals, and I immediately 
saw that he had to get away from his 
manager. We had to go through all of 

the paces of getting him out of his 
contract with the manager he was in- 
volved with, and we formed our own 
management company ourselves. I 

didn't know that much about man- 
agement, but after years and years of 
interviewing I knew you couldn't 
have somebody just sit." 

Thor isn't sitting any more. The 
two formed Thunder Productions 
with the help of Andy Frances, who 
had recently left Millenium Records, 
and Gary Velletri, head of Mongol 
Horde Records. Now Thor, in addi- 
tion to his new album, is the star of 
his own comic book, "Rock War- 
rior," and he's got a role in a "Road 
Warrior" type of movie due to shoot 
next spring. 

"I don't want Thunder Produc- 
tions to be just a management com- 
pany. I want to turn it into a multi- 
media company. Let's face it, 
nowadays things have to be visual. 
I've always believed in visual acts. I 

love the whole thing with video, and 
with Thunder Productions I want to 
get into video and movies. 

"I love that you can put rock 
groups into comic books. Because 
with heavy metal, all these groups are 
like superheroes. That's why I love 
heavy metal. It's fantasy," says Thor, 
a former Mr. Canada who says that 
as a youngster he would work out 
lifting weights to the music of Led 
Zeppelin and Black Sabbath. Later, 
Kiss was a big inspiration. But the 
idea of modelling himself after Thor, 
the Norse god, was all his own, he 
says. 

NEW YORK -With the addition 
of the Searchers and the Paul Butter- 
field Band to its roster, United Enter- 
tainment Complex Ltd., the New 
York -based booking agency primari- 
ly specializing in jazz acts, is moving 
toward a more pop music direction. 

Other acts signed to the agency in- 
clude Spyro Gyra, McCoy Tyner, 
Red Rodney & Ira Sullivan, Kevin 
Eubanks, Kilimanjaro, Quest with 
Randy Brecker, Cosmetic with Ja- 
maaladeen Tacuma, Jamaal, Defunkt 
with Joe Bowie, and the latest addi- 
tion, Rare Silk. 

"I've been involved with r &b, gos- 
pel and blues, but jazz has always 
been my roots," says 30 -year indus- 
try veteran Charles Graziano, the 
president of United Entertainment. 
"But you have to be creative in book- 
ing. We've found that many jazz pro- 
moters, given a chance to do a 
rock'n'roll act, would love to do it. 
They don't get calls from other agen- 
cies about that." 

"Also, you find that the distinct 
lines and demarcations of a jazz 
room or an r &b room are becoming 
more fuzzy. There is an amalgam- 
ation, and a lot of rooms are booking 
a variety of acts," adds Todd Barkan, 
an agent at United Entertainment. 
"These rooms need different types of 
music to survive. They can't sustain 
one kind of music for a year. 

"People don't wear badges, saying 
'I'm a jazz fan,' or 'I'm a blues fan.' 
They just like music," notes Glenn 
Knight, another agent. Graziano, 
Barkan and Knight form the working 
core of the agency. 

"There is a change and a state of 
flux in the jazz market right now," 
says Barkan, who used to run San 
Francisco's Keystone Korner night- 

club. "Where sometimes you had a 

jazz room, now sometimes you have 
to look to alternatives and find some- 
one who is responsible but might not 
be a jazz club, but who wants to have 
jazz nights a month." 

"It used to be that if you were a 
jazz club you were a jazz club," says 
Graziano. "You had one jazz group 
or two jazz groups in for a week or 
two weeks. But those kind of venues 
are beginning to become extinct, ex- 
cept in New York City. All the other 
venues are doing everything: one 
night jazz, then soul and blues and 
whatever." 

United Entertainment books 
shows around the world. "McCoy 
this summer was over in Europe for 
10 days, and then in Japan for 10 days. 
Then Spyro Gyra is going there for 
five or seven days after going to Ha- 
waii. We are talking about all of our 
artists going overseas. I think right 
now you just have to be able to draw 
on the whole world as your market. 
There's a big market out there," says 
Knight. 

Generally speaking, rock perform- 
ers are easier to deal with than jazz 
artists, says Barkan. "No generaliza- 
tion can really be totally accurate, 
but it would really be nice if some of 
the jazz artists took their careers as 
seriously and with as much organiza- 
tion and career consciousness as 
some of the rock'n'rollers do," he 
says. 

"That's something I'm learning 
making the transition from just jazz 
at Keystone Korner to this agency, 
where people pay a lot more atten- 
tion to the business of the music, 
which is important no matter what 
kind of music you're playing." 
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TENFOLD GROWTH IN 
TODAY'S ECONOMY? 

Richard Harris and Don Erwin of 
California Posters in Sacramento 

always suspected they were 
sitting on top of a volcano, 
but they never anticipated 
the explosion that ensued 

after they began their 
ad campaign in 

Billboard. 

WHAT SELLS 
BESIDE(S) 
RECORDS? 

POSTERS TOUR PROGRAMS 

BUMPER STICKERS PATCHES 
BUTTONS 

Many record stores are finding long profits in rock -n -roll 
accessories from C.P. Rock! Posters, tour programs, buttons, 
patches, etc. Everything in our huge selection is fully licensed 
and absolutely guaranteed to sell! 

Call toll free 1- 800 -852 -3087 
In California 1- 800 -852 -8871 

California Posters 
6601 Elvas Avenue 

^ Sacramento, California 95819 

PP- 

THIS BILLBOARD AD HELPED 
PUT CALIFORNIA POSTERS 
ON TOP OF THE WORLD! 

According to Harris and Erwin, California Posters 
has grown from a local distributor to the "largest 
licensed distributor of rock posters and accessories 
in the U.S" Orders have been flooding in -from 
independent dealers across the nation, foreign 
markets (Australia, Japan, Europe), record chains 
...plus individual mail order response. 

"Advertising in Billboard has given California Posters 
legitimacy...and incredible exposure in the U.S. and 
overseas..." 
Stated simply, business has "increased tenfold" 
since California Posters placed their first Billboard 
ad one year ago. 
Who says there's no room at the top? Get results 
with YOUR ad campaign in Billboard. 

To place an ad, contact any Billboard Sales Office around the world. 

Billboard 
1515 Broadway, New York, N.Y. 10036 

New York City: 212 -764 -7356; Beverly Hills, California: 213 -859 -5316; Nashville, Tennessee: 615 -748 -8145; 

Toronto, Canada: 416 -365 -0724; London, England: (01) 439 -9411; Paris, France: 1-738-4321; 

Hamburg, West Germany: (040) 631 -4299; Milan, Italy: 28-29 -158; Madrid, Spain: 232 -8000, 231 -8319; 

Tokyo, Japan: (03) 498 -4641; Sydney, Australia: 436 -2033. 
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70 * * * * * * * * * * * * ** * * * * ** * * * * * ** 
MARKETPLA,CE 

* Check Type of Ad You Want 
-- REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR- 

DER) $1.55 per word -Minimum ad order $31.00. 
DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR 
REVERSE LAYOUTS): $64.00 per inch, 4 insertions $58.00 
per. 12 insertions. $55.00 per. 26 insertions $52.00 per, 52 in- 
sertions. $42.00 per Price discounts based on consecutive issue fre- 

quency. 

FANCY BORDER. $5.50 PER INSERTION. (DISPLAY ADS 
ONLY) 

- REVERSE CHARGE: $6.50 per insertion. (DISPLAY ADS 
ONLY) 

- _ 

BOX NUMBER c o Billboard. $6.00 service charge. 

17 FOREIGN ADS NOW SAME PRICE AS U.S. 

NAMF 

ADDRESS ALL ADS: Billboard Classified. 

1515 Broadway. New York. N.Y. 10036 

Phone: Jeff Serrette 212/764 -7380 -In New York r. 
(800) 223 -7524 Toll Free -out pi Slate 

All major credit cards accepted 

Check Heading You Want 

HOME VIDEO BUSINESS 

SONGWRITERS OPPORTUNITIES 

JOBS AVAILABLE REAL ESTATE 

HELP WANTED FOR SALE 

COLLEGES GOLDEN OLDIES 

REHEARSAL SPACE MISCELLANEOUS 

ANNOUNCEMENTS DISTRIBUTING SERVICES 

MANY OTHERS ELECTRONIC GAMES 

PAYMENT MUST ACCOMPANY ORDER 
AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS 

E Amer. Express 

ADDRESS ri Diners Club 

Visa 
C ITY STATF 71P [ Master Chg * T ELEPHONE 

Bank 

Credit Card Number. 

Expires 

Signature 

** * * * * * * * * * * * * * * * * * * 7C * * * * *T 
FOR SALE 

CASSETTES 
Cut -outs and imports at a budget 
price - we specialize in cassettes 
and 8 -track tapes. call or write 
for free list and prices. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, IL 60634 

(312) 286 -4444 

MAJOR 
RECORDING 

STUDIO 
Has well maintained mobile 
unit for sale with many credits 
to it's name. Huge inventory 
available. 

Contact: 
Box 1520. Billboard 

1515 Broadway, New York. NY 10036 

Principals only need apply. 

FROM ENGLAND 

AFFAIRS OF THE HEART 
"WATERLOO SUNSET" 

NEW SPECIAL EXTENDED 12" 
DANCE MIX OF THE KINK'S CLASSIC 
TUNE, CURRENTLY A SMASH HIT ON 
DANCE FLOORS ACROSS AMERICA. 

Exclusively distributed by: 

GREENWORLD DISTRIBUTION 
20445 Gramercy Place, Box 2896 

Torrance, CA 90509 
(213) 533 -8075 (CA, AK. HI) 
(800) 421 -2095 (TOLL FREE) 

Eft GNERS 
IMPORTS CUT -OUTS ACCESSORIES 

ON SALE NEW POLICE LP & CASSETTE $4.95 
NEW LOCATION trtrO 

31 Brookvale Ave. 
West Babylon, N.Y. 11704 

For Free Catalog Call (516) 587 -7722 

OVER 150 T.V. 
TITLES 

Are among the more than 3,000 budget 
Album, 8 -Track and Cassette titles in stock. 
Call or write for our tree giant catalog. 

RECORD -WIDE DISTRIBUTORS, INC. 
1755 Chase Dr. 

Fenton (St. Louie) MO. 83028 
(314) 343 -1100 

hll'I MUSIC 
IT. 11219 RANDALL ST. 'B" 

0111 
SUN SUN VALLEY CA 91352 

(213) 767 -6803 

CUT -OUTS 
OVER RUNS AND MID -LINES 

Write or call for current catalog' 

KATE BUSH 
PUBLICATIONS::: 

A newsletter has been compiled by 
Kate's fans in North America. Discover 
more about this talented British singer/ 
song- writer and her music by sending 
$1.50 for the first issue. 

Break -Through 
Box 160 

Hartney, Manitoba 
ROMOXO, Canada 

WHILE OTHER PEOPLE are raising their 
prices, we are slashing ours. Major label LP's as 
low as 50y. Your choice of the most extensive 
listings available. Send $5.00 for catalogs. Scor- 
pio Music, Box 391 -BC, Bensalem, PA 19020, 
USA. 

DISTRIBUTOR 

WHOLESALE ONLY 

We are specialists on: 12" records, 
blank audio, blank video, video games 
accessories ... Weekly sales sheets. 

STRATFORD DIST. INC. 

86 Denton Ave. 
Garden City Park, NY 11040 
212 -343 -6920,516- 877 -1430 
800 -645 -6558, Telex 6852201 

POSTERS 
MOVIE MEMORIES POSTER shop. Free cata- 
log for S.A.S.E. or visit our store. (415) 328 -6265, 
165 University Ave., Dept. BB, Palo Alto, CA 
94301. 

T- SHIRTS 

THE CONCERT CONNECTION 
OFFICIALLY LICENSED TOUR 

T- SHIRTS. JERSEY'S & MUSCLES 

Multi- colored screened 2 sided comestic 
garments of Jackson, Springfield, Asia, 
AC /DC, Prince, Dei Leppard, Men At 
Work, Loverboy, Iron Maiden, Judas Priest, 
Kinks, John Cougar, Rush, Triumph & 

many more 

ROCK REPS, CHICAGO, IL. 
1- 312 -376 -8575 

APPAREL 

BRANCO DESIGNS, INC. 
Finest printable sportswear. Quality designs 
our priority. Custom design concession shirts. 

Wear the best! 
Contact: 

BRANCO DESIGNS, INC. 
404 Josiane Court 

Altamonte Springs, FI. 32701 
305 -339 -4888 

DANCE NEWSLETTERS 
ME WORLD'S BEST dance music on LPs, 45s 
and tapes. Free price list. Telemark Dance Re- 
cords, Box 55, McLean, Va. 22101. 

DANCE FLOOR 

-or 

* 
*y 

* * * * 41- * * 

* * * * * * * * 
THE MUSIC SERVICES 

MODULAR LIGHTED DANCE FLOOR 

Distributors welcome - trouble free - 
low cost - controllers available 

Call or write: 

MUSIC SERVICE 
327 S. Miller Rd., Akron, OH 44313 

(216) 867 -1575 

* 
* 
* 
* 
* 

DISTRIBUTING SERVICES 

RECORDING TAPE & ACCESSORIES 
24 -HOUR FREIGHT PAID SERVICE 

Best Selection -Best Service -Best Fill 

MAXELL TDK DISCWASHER SONY 
MEMOREX FUJI ASTROCADE SHURE 
AMARAY SCOTCH SAVOY RECOTON 
EVEREADY AUDIO TECHNICA DYNA- 

SOUND BASF DURACELL SOUND 
GUARD TRACS ALLSOP many. many 
more' SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. A 1035 Louis Sr Worrolosler. PA 18974 12151 441 8900 

DEALERS ONLY 

TOLL FREE ORDERING: (800) 523 -2472 

GENUINE STYLI. HEADPHONES. CARTRIDGES 

We distribute at best factory (or below) 
pricing to the trade on SHURE. AU010 

TECHNICA. PICKERING. ORTOFON. ADC. STANTON. 

6RAD0. SENNHEISER. 

(800) 223 -0111 
(212) 435-5100 

MAGNETRONIX INDUSTRIES 
1689 46th St., Brooklyn, NY 11204 

Telex: 426449 INTEL (ITT) 

BUS FOR SALE 

SILVER EAGLE BUS 
FOR SALE 

1969 model 07 wide -body. 
State of the art equipped. Fantas- 
tic both inside and out. 
$125,000. 1978 model 05 custom 
ordered from manufacturer for 
conversion to entertainers bus. 
$149,000. 
Both units have 1983 -model 10 
look with wind blown exterior paint 
scheme. 

Call: 615- 373 -5941 
Monday thru Friday 

9 AM to 4PM CDT 

ANNOUNCEMENTS 

RAINBOW RECORDS & TAPES 
is expanding beyond current facilities. Our 
company is young, in a very high growth period, 
and outside investors are being considered. Serious 
only need apply. 

RAINBOW RECORDS 8 TAPES 

610 South Main 
Burbank, CA 91506 

(213) 848 -5730 

RUN YOUR CLASSIFIED ad in America's #1 
Consumer Music Magazine. ABC audited, $1.25 
per word. Display $100.00 per column inch. Ma- 
jor credit cards accepted. Call Cindy: Musician 
Magazine, (617) 281 -3110. 

aCjLIBRARY 
A 

FOR RADIO TV USE 

INQUIRE ON STATION 
LETTERHEAD: 

RECORD SOURCE 
INTERNATIONAL 

1515 Broadway 
New York, NY 10036 

WANTED TO BUY 

8 TRACK CASSETTE CUT -OUT surplus, etc. of 
old time Blues and Black Gospel -any quantity. 
Ron Karlin, Kar -Co, 9420 Poinciana Pl., Suite 
204, Ft. Lauderdale. Fla. 33324. 472 -2773. 

SCHOOLS & 
INSTRUCTIONS 

The Music Business Institute 
A CAREER PROGRAM IN MUSIC: course 

includes recording, studio, concert and video 

production; artist representation and man- 

agement retailing and wholesaling; record 

promotion and marketing; copyright and music 

industry law; songwriters and music publishing; 
and more. Employment assistance. Accredited. 
Financial aid available. Write for free brochure 

and career guide. MBI, Suite 400B, 2970 
Peachtree Rd., N,W., Atlanta, GA. 30305. 
(404) 231 -3303. 

BUTTONS 
Lamar buttons, buttons. BUTTONS! r 

Order a $50 or $ 100 Batten Mugrtsampler pat, 'o see all the 

newest or our 50,000 designs' We're the worlds la'gesl 
dot of licensed and novelty pros with over 100 new. 
designs Wnklyl We lake fall returns and even lake returns 
of other buttoncompanies stuff you got stuck with' It you re 

listing mute than 400 per button, you're getting noon 011 
Kids that cant swing 8 98 for an [scan attord a buck for a 

button' Ask tor our 83 catalog NOW 
. Batton Muter, P 0 Box 129 Bedgepan. PA 19405 

r -18 001 52 3 -11 91- (notlsna0 II you der l have a phone 
I- 12151217- 1956 -IPA1 directory istmg or business 

ce 'd- do ^'waste you ti me 

BUY OR DIE 
Button addicts need their habitual fix. We 

supply uncut humor and potent originality 
straight from the source. Don't deal junk! We 

push buttons! T- SHIRTS also! Free illustrat- 
ed order form and samples! 
EPHEMERA, Inc. (415) 552 -4199 

P.O. Box 723 San Francisco CA 94101 

TAPES 

WHY PAY MORE ? 
cassette atrK wanks, 3m tape 

1 -45 cass. .65 8trk. .89 
46 -60 cass. .74 8trk. .97 
61 -80 ... cass. .80 8trk. 1.06 
81 -90 cass. 9Q 8trk. 1.15 

CASSETTE & 8TBK DUPLICATORS. CUSTOM 

DUPLICATION, SHRINK WRAP 8 LABEL A00 45e 

TRACKM ASTERnrnc 
1310 South Dixie Hwy. West 

Pompano Beach Fia. 33060 
Tel: (305) 943 -2334 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 

EASY -TO -USE IN- EXPENSIVE 
RE USEABLE 8 DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT 

C& D SPECIAL PRODUCTS 
309 SEOUOYA DRIVE 

HOPKINSVILLE. KY 42240 

502/885-8088 

BLANK AUDIO 8 VIDEO 
CASSETTE -8 -TRACK 

Direct train manufacturer - below whole- 
sale -any length cassettes -4 different 
qualities to choose from -Ampex 8 Agla 
bulk and reel master tape from '.." to 2" 
Cassette duplication available C. all for 
brochure 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave.. Brooklyn, N.V. 11216 

Call Toll Free 800 -221 -6578 
N Y RES. (212) 435 -7322 

PROFESSIONAL BLANK TAPE 
Custom Cut 8 Track and Cassettes 90 dif- 
ferent lengths in one minute increments. 
Prices start at 85. 

8 -T & cass. Duplicators Low cost Shrink 
Wrappers Tape Players 8 Recorders Re- 
cording Supplies. 
CALL TOLL FREE 1 (800) 237 -2252 

In Florida call collect (e13í 778 -4442 
BAZZY ELECTRONICS CORP. 

3018 Avenue "C" Holmes Beach, Florida 33510 
Master Card P. Visa Welcome 

BLANK CASSETTE TAPES 

C -60 as low as 500 
C -90 as low as 670 

Master, music and duplication 
grades. Cassette duplication, custom 
lengths C -1 through C -120. Labels 
Norelco type boxes, storage racks 
and more. Why spend more than you 
have to? 

Call or write for catalog. 
IMAGE MAGNETICS 

91 Rt. 23 South. Riverdale. NJ 07457 
1201) 835 -1498 

CASSETTE & 8 TRACK 
BLANK TAPES 

All lengths 2 min. chill 96 min. Best 
Prices and Best Ouality. Call or write 
for price list. Samples sent upon 
request. 

LOREN WHOLESALE, INC. 
4950 W. 13th Lane 

Hialeah, Florida 33012 
Tel: (305) 558 -3221 

BOXES FOR 
AUDIO & VIDEO 

CASSETTE 
LONG BOXES 

12" Pilfer Proof Heights & form fit. Beautiful 
stock designs 8 custom printing. 45 RPM 
cardboard record backers 

VHS & BETA BOXES 
IN STOCK- INSTANT SHIPMENT 

Low Prices -Free Samples 

PAK -WIK CORPORATION 
128 Tivoli St., Albany, NY 12207 

518 465 -4556 Collect 

CHART RECORD 
SERVICES 

THE FASTEST. MOST DEPENDABLE 
SERVICE IN THE WORLD 

Attn. MTERNATIONAL 680E STATIONS. DISCOTHEQUES 
and PRIVATE COLLECTORS. 

Subscribe to our AUTOMATIC AIRMAIL SERVICE la 45's, 
LP s. and Cassettes from all Ile charts. 

Special Orders Welcome 

AIRDISC USA 
P.O. Box 835. Amityville, N.Y. 11701 

SONGWRITERS 

SONGWRITERS\ 
We bring yue.r ss:'ias to ide i' expen s r with 
top session players from THE DOOBIE BROS 
BOZ SCAGGS THE JACKSONS GEORGE 
BENSON. etc Call write for tree sample tape 

MOONLIGHT DEMOS 
2t3 893 -0257 or 665 -;;ö4 5313 Bakman Ave 

Box 124 No Hollywood CA 91601 

SONGWRITERS -LEARN PROPER Song Lyr- 
ic Construction, Pattern and how to match ac- 
cents and syllables for correct wedding of words 
and music -$12.95. 2421 Walnut 1ìd., Pontiac, 
MI 48057. 

GOLDEN OLDIES 

DISCOUNT OLDIES 
BY PHONE 

MAIL -ORDERS ALSO ACCEPTED 
215.649 -7565 

SAME DAY SERVICE 

SPECIAL DISCOUNTS TO RADIO STATIONS 
SEND FOR CATALOG -OVER 10,000 OLDIES 

DISCOUNT OLDIES 
BOX 77 -B, NARBERTH, PA. 19072 

45 RPM RECORDS 
THOUSANDS IN STOCK 

Music of the 50's. 60 s 70 s and 80's 
RECORDS UNLIMITED 

'7968 Belair Rd., Baltimore. Md 21236 
(301) 882 -2262 

(Please no collect calls) 
Send for Free Oldie catalog. All major credit 
cards accepted. Please include $2 00 for 
postage and handling. 

LP's AT AUCTION 
Over 6,000 LP's at auction. 
All categories, Jazz, C &W, 
R &B, sound tracks, pop 
vocalists, and groups 
1940's to 1970's. 

Free catalog 

"Ug" Lippard 
445 5th St. S.W. 

Hickory, N.C. 28601 
Please mention 

Billboard 

RECORD PRESSING 
SERVICES 

QUALITY & LOW PRICE 
QUALITY AT THE RIGHT PRICE! 

45 5 Lp Pressings, Printing, Jacket 
Fabrication, and Tape Duplication. We can 
DO IT ALL FOR YOU at our lower prices and 
in reasonable time. You'll like our quality work 
and "down home" service! 

VILLE PLATTE RECORDS 
Drawer 10 -B Ville Platte, La. 70586 

(318) 363 -2104 

USED EQUIPMENT 
FOR SALE 

NEUMANN MASTERING SYSTEM 
Including tape machine. SX68 Head 
VG66 Amplifier Rack, Level Sets HF 
Limiters, Elliptical Equalizer and Variable 
pitch and depth. $38,500.00 Dolby M16 
track noise reduction $8,500.00. 

Call: JIM 
(513) 681 -8402 

BUSINESS OPPORTUNITY 

INVESTOR /PARTNER wanted for Rock 
Group. First 45 to go. Contact Stang Manage- 
ment /Records, Mr. Peck, 13121 399 -5535, P.O. 
Box 256577, Chicago, IL 60625. 

TAPE AND RECORD stores, Pop Rock inven- 
tory, 8 established Dallas area locations. Gross 
$1,000,000 & owner financed. V.R. BUSINESS 
BROKERS 214 -238 -1212. 

www.americanradiohistory.com

www.americanradiohistory.com


PROMOTION 

MASTER PLACEMENT 
SERVICE 

Rejected? Master Passed On? 

If your master has been passed on, or, 
even turned down by the Major Labels, 
or, you just have not been able to get to 
the right decision making A &R Executive 
to have your finished product auditioned, 
send us your tape for a free evaluation. 
Label shopping is our specialty. Our 
placement of record masters for new 
acts includes: Capitol, RCA, Warner 
Bros., Columbia, MCA, A &M Record 
Companies as well as many fine labels 
outside of the U.S.A. in: Japan, United 
Kingdom, Germany, France, Australia, 
South America, and Canada. We 
promise you a prompt and courteous 
reply! 
Send your cassette to: 

RECORD REVIEW BOARD 
P.O. Box 2950 

Hollywood, California 90028 
(SASE Please) 

HELP WANTED 

MALRITE COMMUNICATIONS GROUP is 
looking for a high profile morning personality 
for a major market. Contact: Jim Wood, 415- 
836-0910. 

BOOKING AGENT 

Experienced in country 
music. Needed in N.Y.C. 
Please send resume, 
references and salary 
requirements to: 

BOX 7523, Billboard 
1515 Broadway, 

New York, NY 10036 

News 
Tippett `Concerto' Wins 
British Classical Award 

LIFE IN THE LETTUCE PATCH -KHTZ Los Angeles GM Bob Moore, left 
and PD Ric Lippincott steal a moment with the city's Bunny Of The Year 

Paula Bond, at the Playboy Mansion West there. 

RADIO JOBS! 
10.000 radio lobs a year for men and women are listed 
in the American Radio Job Market weekly paper. Up 
to 300 openings every week!! Disk Jockeys. News - 
people and Program Directors, Engineers, Sales 
people. Small. medium and major markets. all for- 
mats Many lobs require little or no experience! One 
week computer list $6 00 Special Bonus. six con- 
secutive weeks only $14 95 -you save $21 

AMERICAN RADIO JOB MARKET 
8215 Don Gaspar, Dept. 2 

Las Vegas, Nevada 89108 

STORE MANAGERS, ASSISTANT MANAGERS 
and MANAGEMENT TRAINEES - 

The Wiz, one of New York's mda aggressive record 
retailers, needs managers. To qualify you must know 
your records, be in touch with your customers needs 
and be able to gear your stock toward your stores par- 
ticular demographics. You should be able to recruit, 
Vain and motivate your staff. Your merchandising skills 
should be exceptional. If you have management expe- 
rience and meet these qualifications The Wiz wants 
you. Compensation for your abilities includes competi- 
Ive salary and benefits with exceptional growth oppor- 
tunity. To apply call or write. 

LARRY PAUL The Wiz 
Brooklyn, NY 11223 212- 627 -3400 

REAL ESTATE 

CINCINNATI 
BILLBOARD BLDG. 

64,000 sq. ft. for sale or lease. Heavy power, off street park- 
ing, 30,000 ft. of well planned & beautiful offices. On bus 
stop. Below market rental or sale. Immediately available. 
Ideal for distributors, volume mail users, publishers, as- 
sembly, printers etc. For details call: 

Ferd Clernen 
513 -721 -4200 

HAWAII CONDO 
2 BR LUXURY HONOLULU 
CONDO, 39th floor of Century 
Center, plus 16th floor office. 

Also studio condo, Waikiki 

(206) 759 -8047 

MISCELLANEOUS 

INVENTIONS, IDEAS, NEW products wanted 
for presentation to industry and exhibition at 
national technology exposition. Call 1- 800/528- 
6050. Arizona, 1- 800 -325 -0458. X831. 

NEW CREDIT CARDS! Nobody refused! Also 
Visa /Mastercard. Call 805. 687 -6000 Ext. C- 
1304. 

INDEPENDENT PRODUCTION COMPANY 
seeks artists in the top 40 vein with original mu- 
sic for master work. Send demos to: Remarkable 
Productions, Dept. BB3, P.O. Box 2528, Los An- 
geles, CA 90051. SASE. 

BOOKING BANDS IS BIG BUSINESS 

F Cie r 
1' 

Become part of North America's Largest Enter- 

tainment Agency Network. Nationwide offices 

and central resources. All training and services 

provided. SI7,000 investment. Financing avail- 

able with 53500 minimum down payment. 

Call /Write for free brochure: 
Horizon Management, Inc. 
106 Main Street 

Binghamton, NY 13905 

1- 800-633 -6313 

TRIBECA, N.Y.C. 75 Warren Street, 3,000 sq. ft. 
duplex, $3,500.00 per month. Huge wood burn- 
ing fireplace, 3 baths, suitable live & work. Gor- 
geous. 212-946-4187. 

COMEDY MATERIAL 

DEEJAY SPECIALS! MONTHLY gagletter! In- 
dividualized Service! We have it all. FREE In- 
formation package. PETER PATTER, P.O. Box 
402 -B, Pinedale, CA 93650. 

FUN -MASTER 
PROFESSIONAL COMEDY MATERIAL 

(The Service of the Stars Since 1940) 
"THE COMEDIAN" 

12 Available hsues 150 -Plus S5 posage 
'HOW TO MASTER THE CEREMONIES SI 5 plus S3 postage 

ANNIVERSARY ISSUE Ail dinerenil 140 plus $3 postage 

35 -Jul- MASTER Gao Files all different) 

5100 plus 110 postage 

BILLY GLASON 
200 W. 54th SI., N.Y.C. 10019 (2121 265 -1316 

NO FREEBIES I'M PROFESSIONAL!'' 

FREE SAMPLE OF radio's most popular humor 
service! Write on station letterhead: O'Liners, 
1237 Armacoat, #6-B, Los Angeles, CA 90025. 

NOT COMEDY: CURRENT artist bliss, daily 
calendar, much more for weekly pros! Write on 
letterhead for free issue: Galaxy, Box 20093 -A, 
Long Beach, CA 90801. 

JokeS "Hilarious Jokes" Schnurmachersp - Montreal Gazette 
olumm 

"New Fantastic Jokes!" 
Dick Sair (Manage,/ News Bureau Canada 
For rades, new topical one -liners, jokes. Mail S7 U.S. 

' for 100 "hilarious - SAMPLE JOKES plus radio 
joke catalog Our 7th year. 
COMEDY 4874 Cote Des Neiges, Dept. 601 -B 
PUBLICATIONS Montreal H3V 1H4 Canada 

FREE SAMPLE, Wnte on station letterhead. 
OTHERWISE $7. 

Jennings On 
European Tour 

NASHVILLE -Coinciding with 
the release of his latest album, "Way - 
lon & Company," Waylon Jennings 
is on a month -long European tour, 
highlighted by a series of appearances 
in Germany sponsored by Philip 
Morris and Marlboro. Jennings taped 
a 45- minute television special in 
Hamburg, and will make other per- 
sonal appearances in England, Nor- 
way and Ireland in addition to the ex- 
tensive German dates. 

Merchandising includes an ad- 
vance package to overseas field repre- 
sentatives containing a poster, die -cut 
mobiles, one -by -one flats and in -store 
streamers for retail. A video tape fea- 

turing Jennings and Hank Williams 
Jr. performing "The Conversation," 
a story-in -song about the late Hank 
Williams, will also be used in con- 
junction with the European tour. 

New Location For 

Lincoln Scenic Studios 

NEW YORK -Lincoln Scenic 
Studios, a theatrical supplier special- 
izing in set construction and scenic 
rentals, has moved to a new location 
at 560 W. 34th St., New York, N.Y. 
10001. The company creates the sets 
for MTV. 

The new facility, 52,000 square 
feet overall, includes more than 
20,000 square feet for its combined 
carpentry, scenic, electric and metal 
shops. There is 6,500 square feet of 
space for offices and design purposes 
and 25,000 square feet for storage of 
scenery and props. The company em- 
ploys more than 60 full -time staff 
members. 

In recent months, Lincoln Scenic 
has created stage sets for several re- 
cording acts for their tours. 

Continued from page 33 
crease its print capacity to nearly 
three million pages a day with two 
new printing presses, one four -color 
and one two -color. 

With a new Michel Legrand pub- 
lishing deal with Cherry Lane, deal- 
ers can expect next year an anthology 
of Legrand songs and his "Christmas 
Carol" musical with book and lyrics 
by Sheldon Harnick. The Legrand 
anthology will be published in a de- 
luxe cloth edition as well as paper- 
back (no price set yet) and will con- 
tain bio and other background 
material on the composer, as well as 
photos and documentation. Editorial 
supervision is by musicologist Nat 
Shapiro, a longtime Legrand as- 
sociate. 

LONDON -Sir Michael Tippett's 
"Triple Concerto," recently recorded 
with the London Symphony Orches- 
tra under Sir Colin Davis, with 
Gyorgy Pauk, Nobuko Imai and 
Ralph Kirshbaum (Philips), has been 
named record of the year in Gramo- 
phone magazine's 1983 record 
awards. 

Some 25 critics on the magazine 
reviewing panel made it top choice. 
The Gramophone awards are widely 
regarded as the most prestigious clas- 
sical awards in the U.K. 

An integral feature of this year's 
prizes is the number which went to 
independent record companies or to 
imports. Operatic recordings normal- 
ly steal the limelight in the awards, 
and this is the first time a concerto 
has taken top honors. 

Other awards: 
Chamber: Borodin, "String Quar- 

tets 1 & 2," by the Borodin Quartet 
(HMV). 

Choral: Bach, "Mass in B Minor ", 
with Judith Nelson, Julianne Baird, 
Jeffrey Dooley, Frank Hoffmeister, 
Jan Opalach /Bach Ensemble /Rifkin 

(Nonesuch). 
Concerto: Tippet "Triple 

Concerto." 
Contemporary: Boulez, "Pli Selon 

Pli," Phyllis Bryn -Julson /BBC Sym- 

phony Orchestra /Boulez (Erato). 
Early music (baroque): M -A. 

Charpentier, "Acteon," Dominique 
Visse, Agnes Mellon, Jill Feldman, 
Francoise Paut /Les Arts Floris- 
sants /Christie (Harmonia Mundi). 

Early music (medieval and renais- 
sance): "Hildezgard of Bingen: Se- 

quences & Hymns," Gothic Voice- 
s /Page (Hyperion). 

Historical (non -vocal): " Bartok At 
The Piano, Vol. I," (Hungaraton). 

Historical (vocal): Schubert, "His- 
torical Recordings of Lieder, 1893- 
1952" (HMV). 

Instrumental: Liszt, "Sonata In B 

Minor, Etc.," Alfred Brendel 
(Philips); 

Operatic: Janacek, "The Cunning 
Little Vixen," Dalibor Jedlicka Lucia 
Popp /Vienna State Opera Chorus - 
/Vienna Philharmonic /Charles 
Mackerras (Decca). 

Best Selling 

Inspirotional LP 
c Copyright 1983, Billboard Publications. Inc. No part of this publication may be reproduced. 

stored in a retrieval system. or transmitted. in ally form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 
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65 AGE TO AGE 
Amy Grant, Myrrh MSB 
6697 

17 

46 

17 

25 
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17 

9 

13 

13 
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9 

17 

29 

57 
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57 

25 

50 

MORE THAN 
WONDERFUL 
Sandi Patti, Benson R3818 

WEEKS 
AT it 

52 

MORE POWER TO YA 
Petra, Word SSR 0045 

I ONLY WANT TO SEE 

YOU THERE 
Keith Green, Sparrow SPR 1066 

THE MICHAEL SMITH 
PROJECT 
Michael Smith, Reunion RRA 0002 

WALLS OF GLASS 
Russ Taff, Myrrh MSB 6706 

LIVE EXPERIENCE 
Leon Pati000, Myrrh MSB 6728 

LEGACY 
Michael Card, Milk & Honey Mil 
1045 

LEGACY 
Benny Hester, Myrrh MSB 6704 

WHITEHEART 
Whitheart, Myrrh MSB 6735 

I EXALT THEE 
Phil Driscoll Sparrow SPR 1014 

COUNT THE COST 
David Meece, Myrrh MSB 6744 

PASSING THE FAITH 
ALONG 
New Gaither Vocal Band, 
Dayspring 

EQUATOR 
Randy Stonehill, Myrrh MSB 6742 

SONGS FOR THE 
SHEPHERD 
Keith Green, Pretty Good Records 
PGR 002 

PSALMS ALIVE 
The Maranatha Singers, 
Maranatha MM0091A 

PRESSIN' ON 
Joe English Myrrh MSB 6750 

I PUT AWAY MY IDOLS 
Dion, Dayspring DST 4101 

A SONG IN THE NIGHT 
Silverwind, Sparrow SPR 1058 

EXERCISE FOR LIFE 
Stormie Omartian, Sparrow SPR 

1064 

STAND BY THE POWER 
The Imperials, Word DST 4100 
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SONGS OF WORSHIP 
John Michael Talbot, Birdwing 
BWR 1040 

THE WEDDING ALBUM 
Various Artists, Ma!anatha 
MM0102A 

MORE 
Mylon Lefever and Broken Heart, 
Word 

KIDS PRAISE Ill 
The Maranatha Kids, Maranatha 
MM092A 

CUTTING EDGE 
The Sweet Comfort Band, Lexicon 
LS 5807 

LOVE OVERFLOWING 
Sandi Patti, Impact R3742 

FOREVER 

Cynthia 
Clawson, Priority BJU 

I'LL NEVER STOP 
LOVING YOU 
Leon Patillo, Work MSB 6711 

MAINSTREAM 
Michael and Stormie Omartian, 
Sparrow SPR 1060 

LIFT UP THE LORD 
Sandi Patti, Impact R 3799 

MICHELLE PILLAR 
Michelle Pillar, Sparrow SPR 

1059 

AGELESS MEDLEY 
Amy Grant, Myrrh 

COME AND SING 
PRAISES 
Praise Six, Maranalha MM 0095 

THE VERY BEST OF THE 
IMPERIALS 
The Imperials, Day Spring DST - 

4025 

FIRM BELIEVER 
Various Artists, Word DST 4105 

SPIRIT WINGS 
Joni Eareckson, Word WSB 8878 

LIGHT ETERNAL 
John Michael Talbot, Birdwing 
BWR 2035 

AEROBIC CELEBRATION 
Various Artists, Benson NP 33133 

STEP OUT OF THE 
NIGHT 
Andrus, Blackwood and Co., 
Greentree R3942 

71 
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AVAILABLE NOW! The 1983/84 
edition of three of Billboard's 
most popular and widely used 
directories: 

1983/84 International Buyer's Guide 
A special 25th Anniversary Edition - bigger and better than ever. Filled with 
the most comprehensive listings by category and geographical area; 
thousands of names, addresses and telephone numbers for: 

Record companies 
Music publishers 
Wholesalers 

Distributors 

One Stops 
Rack Jobbers 
Importers 

Exporters 

Industry Services 
& Organizations 

Equipment Manufacturers 

Suppliers 

AND NEW THIS YEAR. -manufacturers, wholesalers, hardware, software 
and accessories for, Compact Disc, Video Disc, Video Cassettes, 
Video Games 

A complete International Guide to the Music and Home Entertainment 
Industries. 

Our Silver Anniversary Edition price is $35.00. 

International Recording 
Studio and Equipment 
Directory 
The professional's guide to 
recording and mastering studios, 
professional recording equipment 
manufacturers, blank loaded and 
bulk tape products in the U.S. 
and around the world. 
Price $20.00 

1983/84 Audio /Video/ 
Tape Source Book 
Billboard's complete guide to 
thousands of products, services, 
company listings, including: 
Pro equipment, blank tape, bulk 
tape, video cassette components, 
pre- and post - production 
facilities, tape and record services, 
assembly and packaging 
equipment, materials, supplies 
and much, much more... 
Price $20.00 

aucoo 
Q,,,..,.... ".,,.....,,, 

aa s,..:. .,c 
,(14. as.,.° 

COMING IN MARCH 
Get 

r 
Mail to: Billboard, 1515 Broadway, New 
Please send me: 

copies 83/84 International Buyer's 

1984 -THE COUNTRY 
your directory copies now by returning the 

York, N.Y 10036 

My check enclosed 

MUSIC SOURCE BOOK 
coupon below today! 

Name 

Please charge my 
Address 

Guide 
Price $35.00 

copies 83/84 International Recording 
American Express 

Card Number 

Studio and Equipment Directory Price VISA City State lip 
Price $20.00 

copies 83/84 Audio /Video /Tape 

Card Expires 

MasterCard 
Directory MasterCard Bank # Signature 

Price $20.00 Please add $3.00 for postage and handling for the Buyer's Guide. $2 00 each for IRESD, AVT. 

L . J 
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Reflecting Subtle 
Shifts in Growth 

By MP KIRBY 
To pzraphrase Charles Dickens, if it wasn't the best of 

years, it wasn't the worst, either. 
Country manage( to hold the rudder steady during the 

continued rough sa ling of the record industry, neither es- 
calating noticeably nor decelerating. Its theme for 1983 
could well be summarized by the Bee Gees' title: "Staying 
Alive." 

The shifts were subtle. Suddenly there seemed to be 
room for new kinds of country; or more accurately, old 
kinds of country revisited. Led by tie success of Ricky 
Skaggs and the Whites, bluegrass- flavored music re- 
surged. So did old fashioned traditional country, as evi- 
denced by the music of Merle Haggard, George Jones, 
John Anderson Gearl a Strait and o h - r . 

01 course, crossover's domination continued: crossover 
was responsible for pop airplay artists like Alabama, Ron- 
nie M !sap, Juice Newton and Sylvia. (Willie Nelson, as usu- 
al, rent his own way, defying categorization, and scored 
high in both country and pop.) But after several years of 
crossover holding country in its grip, now it appeared that 
avenues were opening up again at last for pure country art- 
istry. Trends gave way to tastes. Lots of them. 

How can you fault a year which saw a Lefty Frizzell styled 
singe- mispronounce "swingin' " and end up with one of 
country's biggest all -time hits? (John Anderson.) Or a year 
in wh ch a young artist with a debt to Bill Monroe and a 

blueg-ass background pulled off a feat unprecedented in 
CBS Records Nashville history: earning two gold albums 
withir the first two years of his signing -with no crossover 
success? (Ricky Skaggs.) 

How can you fault a year in which the general axiom was 
"anrtiing goes." Former rock band Exile came to Nashville 
and turned up in the studio with producer Buddy Killen cut- 
ting country. Former Exile singer Mark Gray signed with 
Epic and cracked the top 30 on country playlists with his 
debut single. Vern Gosdin, Reba McEntire, Earl Thomas 

' ra and R e nnie McDowell had the bi est ears of th it 

careers. Johnny Rodriguez re- emerged and was accepted 
immediately by country radio as if he'd never been away. 
Jim Glaser went solo with an independently -distributed At- 
lanta -based label (Nobel Vision) and soared Tito the top 
portion of the charts. England Dan, half of former pop duo 
England Dan & John Ford Coley, went solo with his own 
name (Dan Seals) and saw instant popularity with country 
programmers. A nine -piece Atlanta band appropriately 
named Atlanta hit the top 10 with its first single release on 
independent MDJ Records. Dean Martin and Sissy Spacek 
were found on the country charts ... and even Detroit 
rocker Bob Seger, an unlikely candidate for country air- 
play, smashed into the top 15 with his versior of Rodney 
Crowell's "Shame On The Moon." 

Yet there was plenty of room for the longtime stalwarts 
as well: Conway Twitty, Hank Williams Jr., Crstal Gayle, 
Dolly Parton, Waylon Jennings, the Oak Ridge Boys, Loret- 
ta Lynn, the Statler Brothers. 

Unfortunately, as the list of artists turning out country 
records increased, playlists began to grow -fighter and 
shorter again as 1983 moved along. Stations who had con- 

(Continued on rage 14.00N -20) 
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The view f 
Just Imagine... 
The house filled to overflowing. 
The applause is deafening. 
You laugh. You cry. 
And behold the trophy in your hands 
through misty eyes. 
The words don't come easy... 
there are so max) to thank.. 
A magic evening, 
a moments-to savor for a lirtiFNe, 
for you are stanlling 
where few have stood 
...at the top. 

Tonight, we salute those 
who will stand in this honored place. 

Congratulations to our nominees. --- 
Entertainer of the year 

WILLIE NELSON 
MERLE HAGGARD 
RICKY SKAGGS 

Single of the year 
HEARTBROKE -RICKY SKAGGS 
I ALWAYS GET LUCKY WITH YOU -GEORGE JONES 
PANCHO AND LEFTY -MERLE HAGGARDI WII.I.I F' NELSON 

Album of the year 
HIGHWAYS ANI) HLARTA('HES -RICKY SKAGGS 
IT AIN'T EASY -JANIE FRI('KE 
PANCHO AND LEFTY-MERLE HAGGARD! WILLIE NELSON 

Song of the year 
ALWAYS ON MY MIND-JOHNNY CHRISTOPHER' 

WAYNE Í'HOMP.SON /MARK JAMES 
16'Ií AVE'NIIE- l'IIOMAS S('H(IYLER 

Female vocalist of the year 
LACY J. I)AI;ION 
JANIE FRl('KE 

Male vocalist of the year 
WILLIE NELSON 
MERLE IIA( ;( ;ARI) 
RICKY SKAG( ;S 

Vocalduooftheyear 
MERLE HAGGARD & GEORGE JONES 
MERLE IIAG( ;ARI) & WILLIE NEC SON 

Instrumental group of the year . 

CHARLIE DANIELS BAND 4110 

RICKY SKAGGS BAN!) 
Instrumentalist of the year 

CIHET ATKI NS 

CBS RECORDS 
' /WO ( 7f.S. Inc. 
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orn the top. 

4r 

4011101. 
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For Concerts 

G ASSOCIATES, INC 

818 19th Avenue South 
Nashville, Tenn. 37203 
(615) 327 -3400 

Exclusive Booking 
BARBARA HARDIN 
(615) 327-3400 

Personal Manager 
DALE MORRIS 
(615) 327 -3400 

812 19th Ave. So. 
Nashville, Tenn. 37203 
(615) 320 -0515 
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New and Proposed Outlets 

Country Gambles in the Video Clip Game 

the 
WORLD of COL\TR\r 
MUSIC 

Earl Thomas Confay on Nashville Network's "Nashville After Hours." 

By JAN SIMMONS 
While most record companies have adopted a "wait and 

see" attitude toward producing country music video clips, 
the development of new and proposed outlets for the clips is 
beginning to draw a more positive label belief in the effec- 
tiveness of the video gamble. 

Doubt still lingers as to whether or not country will reap 
the sales that rock has from exposure through video clips, 
but creative video exploitation by labels, venues and artists 
themselves has convinced local executives to play what Jerry 
Bailey, director of publicity and artist development at MCA, 
calls "the clip game." 

'We're watching it closely while keeping a hand in the ac- 
tion, "explains Bailey who adds that country videos are not 

Tao: Bobby 3are interviews Rosanne Cash en 'Eoebt 
Bare & Friencs." 

Let: Wilie Helsor in "Pandeo & Lefty" video. 

Edo*: Louse Maidrell, center, ani Janie Fricye leegr ritt 
Herve Ville:haize during -he tv :aping of "Louise Man 
crll -Ixamo ids, Gold & P afnum " 

JIM FOGLESONG, MCA Records 
"I think in many ways that country music is go- 

ing to be less slick. It takes on a lot of different 
farms. The George Straits and Ricky Skaggs -it's 
totally wrong for them to make their records more 
slick. For a lot of the other artists with more of a 
cross -over potential, more of a pop type of treat- 
ment, they are probably going to get more slick, 
although a lot of them are so slick now that 1 don't 
know how they could become more so." 

now selling "a significant number" of records to justify 
spending the estimated $20- 30,000 average cost per pro- 
duction. Yet, Bailey says MCA has made six "complimen- 
tary" clips over the past three months in conjunction with 
video programmers. Claiming that video clips are a rage, or 
fad, right now, Bailey echos comments throughout the indus- 
try when he says "we still don't know if they sell any product 
for us." 

"People say MTV has proven that video clips sell records. 
But, that's rock, and we're not sure it will be as effective with 
country. For ore thing, the people on MTV are hardly ever n 

television. Country music artists are always on tv. So, the 
next 6 to 12 months is crucial because the new outlets are 
coming on and we'll be able to see the sales figures in a mar- 
ket after a clip has aired." 

Nashville Network's new programming director C. Paul 
Corbin says plans are now underway for a half -hour clip show 
that would air each weekend beginning the first of the year to 
their projected 12 million cable subscribers. Corbin is opti- 
mistic about the show's ability to produce results in record 
sales because of what he says is the "direct opposition" of 
rock and country audiences. 

We feel that country music audiences identify with the 
artist first and the music second," says Corbin. "They're loy- 
al fans and they want to see their favorite stars singing their 
new hit songs. With rock music, it seems that the song has 
the impact and the person or group may be secondary. They 
come and go so fast sometimes it's hard to keep up with 
them, but the songs are remembered." 

If audience response to the new TNN (Turner News Net- 
work) clip show is good, Corbin says video clips could be- 
come the Nashville Network's overnight service when they go 
to 24 hour broadcasting (projected for March, 1984). 

Other plans Corbin has include taping a concert series that 
would be produced in co -op with labels to promote album re- 
leases and to gain performance clips for possible use on the 
overnight programming as well as the clip show. "The advan- 
tage here would be that with the satellite we have simulta- 
neous release so record labels could promote an artist's new 
single or album and have a video clip made at the same 
time." 

The ambitious Country Music Television Network (CMTN, 

Jan Simmons is a freelance writer based in Nashville. 

Sen. Edward Kennedy and Mooney Lynn chat during the CMA's 25th anniversary tv 
taping at Constitution Hall in Washington in March, 1983. 

INTRODUCTION TO THE 
1983 W.O.C.M. CHARTS 

The 1983 World Of Country Music (W.O.C.M) 
charts are compiled by computer from Billboard's 
weekly Hot Country Singles and Hot Country LPs 
charts during the eligibility period of Sept. 11, 1982 
through Sept. 3, 1983. 

Final W.O.C.M. chart positioning is based upon a 
point system. Points for each record (single or album) 
are awarded equally to: 

-the artist 
-the producer 
-the label 
-the publisher (singles only) 
-the record itself 
Points are awarded based on the chart position of a 

record for every week it is on the chart. The points it 
accumulates are based on an inverse relationship be- 
tween the chart position and the number 100. For ex- 
ample, if a record is at number 100, the artist, the pro- 
ducer, the label, the publisher and the record each 
receives 1 point. When a record reaches No. 1, it re- 
ceives 100 points and also receives bonus points. 

The W.O.C.M. charts represent the accumulation of 
all the points respective artists, labels, publishers, etc. 
have received for all their charted records during Sept. 
11, 1982 through Sept. 3, 1983. 

Congratulations to all of our 1983 winners! 

Barbara Mandrel] on Dain Miller's "Miller & Co." 

recently changed from CMTV) already claims 24 hour pro- 
gramming of country music video clips since March, 1983. 
According to Kenny Kiper, executive assistant to the presi- 
dent there, CMTN is currently rotating about 90 clips and is 

BUDDY KILLEN, Tree International 
`Everything cant be apple pie. Everything can't 

be vanilla ice cream. Each song calls for a particu- 
lar type of arrangement. If you try to use the same 
combination in every song that comes along, you 
are going to kill it for sure. Our society today is 
more musically educated. Country is big today be- 
cause we have learned to grow -because we have 
let other influences become a part of our records." 

now producing "at cost" clips to vary their rotation schedule. 
Recent CMTV productions have been completed for record 
companies on singles released by Brenda Lee, Gene Watson, 
George Strait, Earl Thomas Conley, and Johnny Lee, with 
more proposals being considered at each major label. 

Going up this month are two new hour -long Sunday night 
country clip shows originating out of Atlanta. Beginning at 
7:00 EST, the Atlanta Video Music Channel (VMC) will air a 

VJ- hosted country clip showcase with taped and live inter- 
view segments to a projected 10 million homes. VMC also 
rotates 8 -10% country within their "universal" program- 

(Continued on page WOCM -24) 
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the 
WORLD of 
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MUSIC 

Belénr, Brothers 

OVERALL TOP ARTISTS 
(LPs & Singles) 

(Males, Females, Duos/Groups4 
Pos. ARTIST 
(No. cf Charted LPs & Singles) Label 

1. ALABAMA (9) RCA 
2. WILLIE NELSON (8) Columbia 

(1) RCA 
3. HANK WILLIAMS JR. (13) Elektra: Curb 

(1j Warner /Curb 
4. RICKY SKAGGS (7) Epic 

(1) Rouncer 
5. CONWAY TWITTY (6) EIetra 

(3) MCA 

(2) Warier Bros. 
6. THE BELLAMY BROTHERS (3) Elektra /Cu b 

(5) Warner/Cut 
7. THE OAK RIDGE BOYS 19 MCA 
8. YEW' ROGERS (8) Liberty 
9. MERLE HAGGARD (8) Epic 

(-) MCA 
10. FONNE MILSAP (7) RCA 

Willie Nelsen 

OVERALL TOP GROUPS 
(LPs & Singles) 

Pos. ARTIST 
(No. of Charted LPs & Singles) Label 

1. ALABAMA (9) RCA 

2. THE OAK RIDGE BOYS (9) MCA 
3. THE STATLER BROTHERS (6) Mercury 
4. THE WHITES (2) Elektra 

(3) Warner /Curb 
5. LARRY GATLIN & THE GATLIN BROTHERS 

BAND (5) Columbia 

OVERALL TOP 
ALBUM ARTISTS 

(Males, Females, Groups, Duos) 

Pos. ARTIST 
(No. of Charted LPs) Label 

1. ALABAMA (4) RCA 

2. WILLIE NELSON (4) Columbia 
(1) RCA 

3. HANK WILLIAMS JR. (10) Elektra /Curb 
4. RICKY SKAGGS (2) Epic 

(1) Rounder 
5. CONWAY TWITTY (4) Elektra 

(2) MCA 
(1) Warner Bros. 

6. THE BELLAMY BROTHERS (1) Elektra /Curb 
(2) Warner /Curb 

7. KENNY ROGERS (4) Liberty 
8. MERLE HAGGARD (4) Epic 

(1) MCA 
9. THE OAK RIDGE BOYS (5) MCA 

10. SYLVIA (2) RCA 

Janie Fricke 

OVERALL TOP DUOS 
(LPs & Singles) 

Pos. ARTIST 
(No. of Charted LPs & Singles) Label 

1. THE BELLAMY BROTHERS (3) Elektra /Curb 
(5) Warner /Curb 

2. WILLIE NELSON & MERLE HAGGARD (3) Epic 

3. MERLE HAGGARD & GEORGE JONES (3) Epic 
4. WAYLON JENNINGS & WILLIE 

NELSON (1) Columbia 
(2) RCA 

5. DAVID FRIZZELL & SHELLY WEST (6) Warner/ 
Viva 

Charley Pride 

OVERALL TOP 
MALE ARTISTS 

/LPs & Singles) 

OVERALL TOP 
FEMALE ARTISTS 

'LPs S: Singles) 

Fos ARTIST 
(No. o' Charted Lfs & Singles) Label 

1. J.4NIE FRICKE (7) Columbia 
2. SYLVIA (6) R,A 
3. CRYSTAL GAYLE (2) Columbia 

(2) Elektra 
(2) Warner Eros. 

I. D:LLY PARTON (71 RCA 
5. RD3A MIEN' RE (5) Mercury 
3. EV M (LOU -It RRIS (6) Warnei Bros. 
7. C -iARLY McC.JUN (6) Eoic 
3. SILLY WEST (3) Warner /Viva 
). R:SANNE CASH (5) Columbia 

1.). LOUISE MANDRELL (5) RCA 

Pos. ARTIST 
(No. of Charted LPs & Sing es) Labe. 

1. WIL_IE NELSON (ö) Columbia 
(1) RCA 

2. HANK WILLIAMS JR. (13) Elekt-a /Curb 
(1) Warner /Curb 

3. R CKY SKAGGS (7) Epic 
(' ) Rounder 

4. CDNWAY TW TTY (6) Elektra 
(3) PICA 

(2) Warner Bros. 

5. KENNY ROGERS 18) Liberty 

6. MERLE HAGGARD (8) Epic 
(1) MCA 

7. RDMNIE MILSAP (7) FGA 

8. E 4F L THOMAS CONLEY (7) RCA 

9. LEE GREENWOOD (6; MCA 

10. JOtN ANDERSON (4) Warner Eros. 

OVERALL TOP LABELS 
(LPs & Singles) 

Pos. LABEL 
(No. of Charted LPs & Singles) 

1. RCA (119) 
2. EPIC (77) 
3. COLUMBIA (69) 

4. MCA (89) 
5. WARNER BROS. (54) 

6. ELEKTRA (32) 
7. LIBERTY (31) 

8. MERCURY (23) 

9. WARNER /VIVA (20) 

10. CAPITOL (21) 

Chart awards appearing in this sec- 
tion art compiled over a 12 -mor. I h 
researcí period beginning Sept. 11, 
1982 arid ending Sept. 3, 1983. 

OVERALL TOP 
SINGLES ARTISTS 
(Males, Females, Groups, Duos) 
Pos. ARTIST 
(No. of Charted Singles) Label 

1. CHARLEY PRIDE (4) RCA 

2. THE OAK RIDGE BOYS (4) MCA 

3. RICKY SKAGGS (5) Epic 

4. EARL THOMAS CONLEY (5) RCA 

5. DON WILLIAMS (4) MCA 

6. RONNIE MILSAP (4) RCA 

7. CONWAY TWITTY (2) Elektra 
(1) MCA 
(1) Warner Bros. 

8. WILLIE NELSON (4) Columbia 
9. ALABAMA (5) RCA 

10. CRYSTAL GAYLE (1) Columbia 
(1) Elektra 
(2) Warner Bros. 
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Sylvia 

the 
WORLD of 
COLNTRY 
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Alabama 

Willie Nelson 

TOP FEMALE 
ALBUM ARTISTS 

Pos. ARTIST 
(No. of Charted LPs) Label 

1. SYLVIA (2) RCA 
2. DOLLY PARTON (3) RCA 
3 JANIE FRICKE (2) Columbia 
e CRYSTAL GAYLE (1) Columbia 

(i) Elektra 
5. JUICE NEWTON (2) Capitol 
6 ROSANNE CASH (2) Columbia 
7. SHELLY WEST 11) Warner /Viva 
8. CHARLY McCLAIN (3) Epic 

LACY J. DALTON (2) Columbia 
C REBA McENTIRE (1) Mercury 

Shelly West 

TOP COUNTRY 
SINGLES 
Pos. TITLE Artist Label 

1. JOSE CUERVO- Shelly West -Warner /Viva 
2. WHATEVER HAPPENED TO OLD- FASHIONED 

LOVE -B.J. Thomas -Cleveland Int'I /Epic 
3. PANCHO & LEFTY -Willie Nelson & Merle 

Haggard -Epic 
4. CAN'T EVEN GET THE BLUES-Reba 

McEntire -Mercury 
5. YOU'RE THE FIRST TIME I'VE THOUGHT 

ABOUT LEAVING -Reba McEntire -Mercury 
6. (LOST HIS LOVE) ON OUR LAST DATE - 

Emmylou Harris -Warner Bros. 
7. SWINGIN' -John Anderson -Warner Bros. 
8. WAR IS HELL (ON THE HOMEFRONT T00)- 

T.G. Sheppard -Warner /Curb 
9. GOING WHERE THE LONELY GO -Merle 

Haggard -Epic 
10. I WOULDN'T CHANGE YOU IF I COULD -Ricky 

Skaggs -Epic 
11. FAKING LOVE -T.G. Sheppard & Karen 

Brooks -Warner Bros. 

12. I ALWAYS GET LUCKY WITH YOU - 
George Jones -Epic 

13. COMMON MAN -John Conlee -MCA 
14. YOU TAKE ME FOR GRANTED -Merle 

Haggard -Epic 
15. FOOL FOR YOUR LOVE- Mickey Gilley -Epic 
16. 'TIL I GAIN CONTROL AGAIN -Crystal Gayle - 

Elektra 
17. IF HOLLYWOOD DON'T NEED YOU -Don 

Williams -MCA 
18. I HAVE LOVED YOU, GIRL (BUT NOT LIKE 

THIS BEFORE) -Earl Thomas Conley -RCA 
19. LOVE IS ON A ROLL -Don Williams -MCA 
20. YOUR LOVE'S ON THE LINE -Earl Thomas 

Conley -RCA 
21. WHEN I'M AWAY FROM YOU -The Bellamy 

Brothers -Elektra /Curb 
22. THE ROSE- Conway Twitty -Elektra 
23. YOU CAN'T RUN FROM LOVE -Eddie Rabbitt- 

Warner Bros. 
24. DIXIELAND DELIGHT -Alabama -RCA 
25. HIGHWAY 40 BLUES -Ricky Skaggs -Epic 

TOP MALE 
ALBUM ARTISTS 
Pos. ARTIST 
(No. of Charted LPs) Label 

1. WILLIE NELSON !. "4) Columbia 
1) RCA 

2. HANK WILLIAMS JR. (10) Elektra /Curb 
3. RICKY SKAGGS (2) Epic 

(1) Rounder 
4. CONWAY TWITTY (4) Elektra 

(2) MCA 
(1) Warner Bros. 

5. KENNY ROGERS 0) Liberty 
6. MERLE HAGGARD (4) Epic 

(1) MCA 
7. RONNIE MILSAP (3) RCA 
8. LEE GREENWOOD (21 MCA 
9. GEORGE JONES '4) Epic 

10. JOHN ANDERSON (1) Warner Bros. 

Charley Pride 

TOP SINGLES 
FEMALE ARTISTS 
Pos. ARTIST 
(No. of Charted Singles) Label 

1. CRYSTAL GAYLE (1) Columbia 
(1) Elektra 
(2) Warner Bros. 

2. JANIE FRICKE (5) Columbia 
3. REBA McENTIRE (4) Mercury 
4. SYLVIA (4) RCA 
5. EMMYLOU HARRIS (4) Warner Bros. 
6. LOUISE MANDRELL (4) RCA 
7. DOLLY PARTON (4) RCA 
8. CHARLY McCLAIN (3) Epic 
9. BARBARA MANDRELL (4) MCA 

10. SHELLY WEST (2) Warner /Viva 

TOP SINGLES 
MALE ARTISTS 

Pos. ARTIST 
(No. of Charted Singles) Label 

1. CHARLEY PRIDE (4) RCA 
2. RICKY SKAGGS (5) Epic 
3. EARL THOMAS CONLEY (5) RCA 
4. DON WILLIAMS (4) MCA 
5. RONNIE MILSAP (4) RCA 
6. CONWAY TWITTY (2) Elektra 

(1) MCA 

(1) Warner Bros. 
7. WILLIE NELSON (4) Columbia 
8. GEORGE STRAIT (4) MCA 
9. VERN GOSDIN (3) AMI 

(2) Compleat 
10. JOHN CONLEE (4) MCA 

TOP COUNTRY 
ALBUMS 
Pos. TITLE Artist Label 

1. MOUNTAIN MUSIC -Alabama -RCA 
2. THE CLOSER YOU GET -Alabama -RCA 
3. ALWAYS ON MY MIND -Willie Nelson -Columbia 
4. HIGHWAYS AND HEARTACHES -Ricky 

Skaggs -Epic 
5. FEELS SO RIGHT -Alabama -RCA 
6. GREATEST HITS -The Bellamy Brothers - 

Warner /Curb 
7. HANK WILLIAMS JR.'S GREATEST HITS -Hank 

Williams Jr.- Elektra /Curb 
8. JUST SYLVIA- Sylvia -RCA 
9. GREATEST HITS -Willie Nelson- Columbia 

PANCHO & LEFTY -Willie Nelson & Merle 
Haggard-Epic 

11. WILD AND BLUE -John Anderson -Warner Bros. 
12. WAITIN' FOR THE SUN TO SHINE -Ricky 

Skaggs -Epic 
13. MY HOME'S IN ALABAMA -Alabama -RCA 
14. RADIO ROMANCE -Eddie Rabbitt -Elektra 
15. A TASTE OF YESTERDAY'S WINE -Merle 

Haggard & George Jones -Epic 
16. IT AIN'T EASY -Janie Fricke -Columbia 
17. GOING WHERE THE LONELY GO -Merle 

Haggard -Epic 
18. SOMEWHERE BETWEEN RIGHT AND 

WRONG -Earl Thomas Conley -RCA 
19. GREATEST HITS -Kenny Rogers- Liberty 
20. GREATEST HITS -Dolly Parton -RCA 
21 DREAM MAKER -Conway Twitty -Elektra 
22. AMERICAN MADE -The Oak Ridge Boys -MCA 
23. STRONG WEAKNESS -The Bellamy Brothers - 

Elektra /Curb 
24. TRUE LOVE -Crystal Gayle -Elektra 
25. BIG CITY -Merle Haggard -Epic 

TOP PUBLISHERS 
Pos. PUBLISHER 
(No. of Charted Singles) 
1. TREE, BMI (39) 

2. WARNER TAMERLANE, BMI (27) 
3. HALL -CLEMENT, BMI (20) 
4. SHADE TREE, BMI (9) 

5. MUSIC CITY, ASCAP (11) 

6. OLD FRIENDS, BMI (9) 

7. TOM COLLINS, BMI (5) 

8. ACUFF -ROSE, BMI (8) 

9. BLACKWOOD, BMI (12) 

10. COMBINE, BMI (7) 

Chart awards appearing in this sec- 
tion are compiled over a 12 -month 
research period beginning Sept. 11, 
1982 and ending Sept. 3, 1983. 
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The Bellamy Brothers 
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The Oak Ridge Boys 

TOP SINGLES GROUPS 

TOP ALBUM DUOS 
Pos. ARTIST 
(No. of Charted LPs) Label 

1. THE BELLAMY BROTHERS (1) Elektra /Curb 
(2) Warner /Curb 

2. WILLIE NELSON & MERLE HAGGARD (1) Epic 

3. WAYLON JENNINGS & WILLIE 
NELSON (1) Columbia 

(1) RCA 
4. MERLE HAGGARD & GEORGE JONES (1) Epic 

5. DAVID FRIZZELL & SHELLY WEST (3) Warner/ 
Viva 

Alabama 

Pos. ARTIST 
(No. of Charted Singles) Label 

1. THE OAK RIDGE BOYS (4) MCA 

2. ALABAMA (5) RCA 

3. THE WHITES (2) Elektra 
(2) Warner /Curb 

4. THE STATLER BROTHERS (4) Mercury 

5. LARRY GATLIN & THE GATLIN BROTHERS 
BAND +1 !'o Jma 

TOP SINGLES DUOS 
Pos. ARTIST (No. of Charted Singles) Label 

1. THE BELLAMY BROTHERS (2) Elektra /Curb 
(3) Warner /Curb 

2. WILLIE NELSON & MERLE HAGGARD (2) Epic 

3 MERLE HAGGARD & GEORGE JONES (2) Epic 

4 DAVID FRIZZELL & SHELLY WEST (3) Warner/ 
Viva 

5. T.G. SHEPPARD & KAREN BROOKS (1) Warner 

Bros. 

Chart awards appearing in this sec- 
tion are compiled over a 12 -month 
research period beginning Sept. 11, 
1982 and ending Sept. 3, 1983. 

TOP ALBUM GROUPS 
Dos. AAFIST 
No. o Charted LPs) Label 

1. ALABAMA (4) RCA 

2. TI-E OAK RIDGE BOYS (5) MCA 

3. TI-E STATLER BROTHERS (2) Mercury 
4. KF IS KRISTOFFERSON, WILLIE NELSON, 

DOLLY PARTON AND BRENDA LEE 

(1) honument 
5. LARRY GATLIN & THE GATLIN BROTHERS 

BAND (2) Columbia 

TOP ALBUM LABELS 
Pos. LABEL 
(No. of Charted LPs) 

1. RCA (40) 

2. COLUMBIA (22) 

3. EPIC (28) 
4. MCA (27) 

5. ELEKTRA (15) 

6. WARNER BROS. (12) 

7. LIBERTY (10) 

8. WARNER /VIVA (7) 

9. ELEKTRA /CURB (11) 

10. MERCURY (5) 

TOP SINGLES LABELS 
Pos. LABEL 
(No. of Charted Singles) 

1. RCA (79) 

2. MCA (62) 

3. EPIC (49) 
4. COLUMBIA (47) 

5. WARNER BROS. (42) 

6. LIBERTY (21) 

7. MERCURY (18) 

8. ELEKTRA (17) 

9. CAPITOL (16) 

10. WARNER /VIVA (13) 

A THANKS FOR HELP/N6 THE 
G/RL GETAROUND1 

C BILLBOARD & CASHBOX 

Female Album Artist of the Year 

Featuring The 

Hit Singles: 

Sn°pshop and 

The Boy 

Gets Around 

.n 
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WAYLON makes music history in Gold and Platinum 
...with albums like "THE OUTLAWS ", " WAYLON AND 

WILLIE ", "WAYLON'S GREATEST HITS ", "LEATHER AND 
LACE ", "WWII "...over 15 MILLION albums SOLD in the 
last five years...and now, the most exciting compilation 
album of them all... 

"WAYLON AND COMPANY" 

AHL1-4826 

Waylon's "Company" on the album consists of some of his 
closest friends and music associates...Jerry Reed, Jessi 
Colter, Ernest Tubb and even his good friend, James Garner... 
to name but a few. 

AND, the album already includes THREE CURRENT HIT 

SINGLES... 
"Hold On, I'm Comin' ", Top 10 Duet with Jerry Reed 
"Leave Them Boys Alone ", Top 5 Single and the #1 
Country Hit "Just To Satisfy You"... 

PLUS...Waylon's brand new single release, "The 
Conversation ", which is backed by an extraordinary video. 

"WAYLON AND COMPANY" is supported by an all -out 
Advertising Campaign with... 

Syndicated Radio Specials with CBS Radio, Silver 
Eagle and others! 
A Major Christmas Television Advertising Campaign! 
Complete media coverage at Network TV and 
Consumer Press! 
Special Merchandising Contests, Radio Promotions 
and Sales Programs! 

Insure your Christmas season's success with this blue chip 
product... " WAYLON AND COMPANY" means business! 

RC/11 
Records and Tapes 
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Gus Hardin STARS OF TOMORROW? 
0 
3 

New Faces Set For Breakthrough 

the 
WORLD of 
COUNTRY 
MUSIC 

Right Garr Morris 

Above Salim Warner 

The following eight artists have been selected as "New Faces 
To Watch," " based on their talent, potential and track record thus 

far. These are artists still in the developing stages of their career 
and qualify as newcomers ready to break through within the com- 
ing year. 

DEBORAH ALLEN 

(RCA) 

Saucer -eyed Allen has a delicate vocal fragility that's reminiscent of 

Dolly Parton's high, pure soprano. But Alen can also handle crossover well, 
as shown in her most recent single, "Baby I Lied," cut in Los Angeles. 

Newly signed to RCA, Allen isn't a stranger to this label: in 1979, her 
voice was overdubbed onto five songs previously recorded by the late Jim 
Reeves. Awe of these, "Don't Let Me Cross Over" and "Oh How I Miss You 

Tonigh^," were top 10 hits under the Nipper logo. 

While she was signed with Capitol Records, Allen was chosen to play the 
lead role opposite Willie Nelson in "Honeysuckle Rose." The decision was 
later changed when the movie's producers felt a name actress should handle 
the part for box office insurance; however, Allen did cut some of the tracks 
for Amy Irving on the soundtrack album. 

As a songwriter, Allen is a proven nit: her tunes have been performed by 

Sheena Easton. Diana Ross, Rita Coolidge, Conway Twitty, Millie Jackson and 
John Conlee, among others. She often collaborates with husband and song - 

writing partner Rafe Van Hoy. 

She's a perfect example of today's contemporary country music new- 
comer, with her undeniable talent, this could be her year. 
BANDANA 
(Warner Bros.) 

A five -piece group with fine -tuned harmonies, strong stage presence 
and switch -off instrumental skills, Bandana is in the forefront of new country 
bands heading toward the top. 

The members joined forces in 1981, after drummer Lon Wilson, bassist, 
Jerry Fox aad keyboardist, Joe Van Dyke decided the time was right to give 
recording a shot. After catching the ear of producer Stan Cornelius through a 

Left: Karen Brooks 

Far left: Bandana 

Above: Louise Mandrel) 

tape containing six of their original tunes. Bandana added Jerry Ray Johnston 
on drums and guitarist Tim Menges, f,eemg Lon Wilson to front the group on 

lead vocals (and sometimes sitting in on drums). All five members share sing- 
ing and harmonies 

Songs like "The Gun' Kind' and "I Can't Get Over You (Getting Over 
Me)" on Warner Bros. have helped establish this group with radio. On the 
strength of their songwriting and versatile live performances, Bandana seems 
poised to give country music another successful band. 

LANE BRODY 

(Liberty) 

One of the most striking faces to watch in country belongs to this deter- 
mined newcomer who turned her back on a successful film and television 
career to concentrate solely on country music. 

Brody's is a sweet, strong voice, evidenced most clearly on her top -15 
single, "Over You," which she coproduced with singer /songwriter Tom Bresh. 
"Over You" was from the soundtrack album of "Tender Mercies" with actor 
Robert Duvall; Brody also sang tracks for CBS' made -for -tv film, "Country 
Gold," starring Loni Anderson. With Bresh, Brody composed the title theme 
for 20th Century Fox's movie, "Tough Enough," recorded by T.G. Sheppard. 

Brody, who lives in Los Angeles, recently spent a number of weeks in 

Nashville working with producer Chips Moman on her debut LP. It was a 

special thrill. she says, to be able to sing with Maman's group of former 
Memphis session players. 

This Wisconsin -born artist also writes, both for herself and for others: 
Anne Murray and Paul Anka are among those who've recorded her music. 
Brody's warmth and polish make her a natural for both pop and country. 
KAREN BROOKS 

(Warner Bros.) 

Brooks is definitely a high roller in the country sweepstakes. In just one 
debut album with producer Brian Ahern, this talented rangy Texan managed 
to set critics' ears aflame and establish her reputation as a newcomer to be 

watched closely. Her LP, "Walk On," spun off three distinctive singles, and 
she proved duets are no problem when "Fakin' Love" with T.G. Sheppard hit 
the top of the charts. 

Brooks doesn't fit in a conventional mold: her performing style is lacon- 
ic, coolly intense, with an offbeat twist to her phrasing. She's developed a 

sound which sets her apart from other female country singers: she's also a 

skillful songwriter responsible for Rosanne Cash's "Couldn't Do Nothing 
Right," Emmylou Harris' "Tennessee Rose," and her own "Walk On" title cut. 

With her husky vocals, wry humor and lanky sensuality, Brooks shows 
every sign of staying power in country, with additional ability to score well in 
country-rock. 

GUS HARDIN 

(RCA) 

Hardin's sound might best be described as a perfect blend of Muscle 
Shoals and Nashville. The diminutive singer with the boy's name has already 
shown in a very short time that country/soul can succeed. 

Hers is an earthy, lusty belt of a voice that has no trouble conveying the 
requisite amounts of passion and heartbreak. Some think she could be coun- 

Above: Deborah Allen 

Right Lane Brody 

FRANCES PRESTON, BMI 
"The popularity of country music is dependent 

upon the variety of forms it embraces. There are 
artists whose popularity is built upon what the in- 
dustry sometimes refer to as 'slick' records. There 
are others whose careers are built upon what the 
industry refers to as `song sense' or 'style.' There is 
room for, and the demand for, every approach." 

try's answer to Aretha Franklin, a comparison her Muscle Shoals producer 

Rick Hall doesn't refute. (And he should know: he worked with the original.) 

Though she spent years appearing in clubs around Oklahoma and was 

even, at one point, signed to Shelter Records, 1983 is the first year for Hardin 

to surface on a major label. Her debut LP was one of the first featured by RCA 

in its "Rising Star" mini -album series; her first single cracked the top 10. 

With her gravelly, gutsy style and outgoing personality, Hardin has the 

capability to score well beyond the perimeters of country. 

LOUISE MANDRELL 

(RCA) 

"Show business is my life" has become a catch -all phrase that usually 

draws laughs --yet it's a legitimate claim for this performer, who grew up in 

the footsteps of sister Barbara. 
Within the past year, Louise Mandrell has emerged from Barbara's 

shadow, however, claiming center state with confidence and showmanship. 

On her syndicated tv special several months ago, the brunette singer dis- 

played dancing, comedy and entertaining skills which would, if she chose, 

probably give her a good chance on Broadway, and have already made her a 

hit in Las Vegas. 

Yet, though she's incorporated her versatile talents into her live act, 

Louise insists recording remain first priority. Her delivery is warm, husky and 

torchy on ballads; driving and dynamic on high -energy numbers. 

Her smoky beauty, drive and personality set her apart from her sister. 
With newfound direction and a more developed individuality, Mandrell is mov- 

ing ahead toward the recognition she well deserves. 

GARY MORRIS 

(Warner Bros.) 

With his rich voice, soaring range, good looks and writing talent, this 
artist could just as easily have chosen rock'n'roll for his medium. But Morris' 
first love is country: it's why he moved to Nashville in 1980, first signed as a 

staff writer for Warner Bros. Music, next as an artist for the same label. 

His is an energetic, diversified modern country, full of pop overtones, 
appealing ballads and fast -paced rockers with plenty of harmony. Morris' de- 

but LP remained on the Billboard album chart for six months; his second 

album was recently released. 

On stage, he excels. He's worked alone, but now with a hand -picked 
band of his own, he's able to handle a variety of dates, including several 

shows which he opened for the Little River Band this past summer. 
His charisma and artistry in the crossover category make this artist a 

leading contender for country success. 
STEVE WARINER 

(RCA) 

Although Wariner isn't exactly new to country audiences, there's strong 

indication that this could be the year in which his career finally breaks loose. 

Wariner has always seemed a favorite with programmers and fans. He's 

had consistent top 10 chart success, including a No. 1 single, "All Roads Lead 

To You." But he seemed mired in a middle -of- the -road image through ballads 

that sounded similar; and without his own band, was forced to work as a solo 

opening act for other acts. 

Now things seem to be changing. There's a new excitement surrounding 

his performances. He's been using a band of musicians onstage as capable 

with rock numbers as with gentle signature ballads. There's a fresh energy 

and edge to Warmer's performances. He has a bus, a new stage show, and at 

last, his own album. 
Warmer's good looks, personality and undeniable vocal and lightning -fin- 

gered guitar skills give him plenty of fuel to break out of the mid -ranks of 

promising new artists. With the right career direction and vigorous material, 

this young singer could emerge a big favorite for both country and pop fans - 
KIP KIRBY 

www.americanradiohistory.com

www.americanradiohistory.com


Below: John Anderson and 
George Jones 

Right: Reba McEntire 

By ANDREW ROBLIN 

With the active support of the major record labels, retail- 
ers of country music have introduced some new techniques 
to their arsenal of practiced promotional methods in the past 
year. Proven merchandising campaigns utilizing contests 
and discounting continue to be the norm, but some dealers 
report greater use of newer devices, such as video clips, in 
their efforts to spur purchases of country product. 

"We do a couple of large promotions per year," says Cathy 
Logan, advertising and promotional director for Fred Meyer/ 
Music Mart, a Seattle -based chain of 63 stores that 
emphasizes the concept of one -stop shopping. She describes 
a chain -wide promotion with RCA on the theme "Everyone's 
Going Country" as the most successful program of the year 
in terms of sales. Videocassette recorders supplied by the la- 
bel were given away as prizes in a contest geared to support 
Dolly Parton's "Burlap And Satin" album and Waylon Jen- 
nings' "It's Only Rock 'N' Roll" release. Aided by in -store dis- 
plays, the contest attracted close to 5,000 entries, accord- 
ing to Logan. 

Andrew Roblin is a freelance writer based in Nashville. 

Retailers Reap Benefits 
From Majors' Support 

the 
WORLD of 
COUNTRY 
MUSIC 

CBS' video clip of the title track to Merle Haggard and Wil- 
lie Nelson's "Pancho And Lefty" collaboration played in a 

number of movie theaters in the Northwest, but Logan char- 
acterizes the results of that effort as "disappointing." The 
problem, as she sees it, was that the clip preceded movies 
aimed at a young audience. "If it had run in theaters showing 
movies skewed to an older demographic group, the clip could 
have done better," Logan laments. Diane Stewart, advertis- 
ing merchandiser for National Record Mart, reports that al- 
though the major labels are all quite aggressive in marketing 
country product, PolyGram is particularly helpful. "They're 
really on the ball; they supply stuff to excess," she says, cit- 
ing the ready availability of point -of- purchase materials, such 
as posters and browser bins, promoting PolyGram's artists. 

WEA's discount program on both catalog and hit product 
earns special praise from Robert Diehl, manager for Music 
City Distributors, which operates Cat's record stores. Diehl 
also names Epic artist Steve Earle's performance at Cat's 
West Nashville location as a highly successful promotional 
endeavor. Cat's sponsored the Labor Day appearance, sup- 
plying sound reinforcement as well as lighting for the show, 
which attracted an estimated turnout of 1,800 people. Diehl 
sums up his merchandising philosophy with a cautionary 

note: "An ad is only as good as the product it's pushing." 
Vicki Lane, local promotion coordinator of Record Bar's 

Ad- Ventures division, believes that the major record labels 
have remained on an aggressive footing this year in market- 

CONNIE BRADLEY, ASCAP 
"The listening audience has accepted that sug- 

ar- coated country style of Eddy Arnold and Ray 
Price -with the strings and the voices -which at 
one time they probably would not have, as well as 
arists such as Ricky Skaggs, who is very tradition- 
al. The average country listener is more interested 
in the song content than how it's packaged" 

ing country music. She points to RCA's efforts on behalf of 
its artists, especially Alabama, as evidence. At the beginning 
of October, 39 Record Bar stores in the Southeast began 
running a contest offering a telephone call from a member of 
Alabama as a prize. 

(Continued on page WOCM -20) 
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Over 80% 
of America's 

Country music 
is licensed by 

BMI. 
We got our 80 °° by giving you 100:° 

It's an achievement we're proud of. And one we've worked hard for. 
As Country's most dedicated, most active licensing organization, we've always 

believed in the music, the writers and the publishers 100%. That's why we're honored 
that so many of Country music's music -makers believe in us, too. And that's why we 
intend to keep on giving you what we always give you ... 100 % . 

Wherever there's music, 
there's BMI 

BMI 
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Billboard's Special Country Music Awards were selected by Billboard's Country Bureau in Nashville. 
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THE BILL WILLIAMS 
ARTIST OF THE YEAR 
AWARD -RICKY SKAGGS 

In his tireless insistence that his music fuse the 
best creative influences of the past with the best 
recording and concert techniques of the present, 
Ricky Skaggs has set and maintained the highest 
standards for country music. Skaggs, although 
schooled in bluegrass music, has reached freely 
into country, rock and jazz to shape his distinctive 
style. Within his first two years on a major record 
label, he has seen his first two albums certified 
gold. Other recipients: Willie Nelson (1982), the 
Oak Ridge Boys (1981), Barbara Mandrell (1980), 
the Statler Brothers (1979), Dolly Parton (1978), 
Kenny Rogers (1977) and Ronnie Milsap (1976). 

THE PIONEER AWARD -BILL MONROE 
Given to acknowledge important and innovative accomplishments in country music, this year's 

Pioneer Award goes to "the father of bluegrass," Bill Monroe. Monroe's high, mournful vocals and 
hard- driving mandolin picking have enchanted, inspired and molded fans and followers since the 
1930s; and the music he developed and named is enjoying renewed popularity today. Other recipi- 

ents: Roy Acuff and Owen Bradley (1982), Ernest Tubb (1981) and the Grand Ole Opry (1980). 

BREAKTHROUGH AWARD 
POP TO COUNTRY -RAY 
CHARLES 

It's difficult to believe that this legendary genius 
who helped pioneer the country /r &b field through 
such early 1960s hits as "I Can't Stop Loving You," 
"You Don't Know Me" and "You Are My Sunshine," 
never actually scored country chart success until this 
year, when CBS Records in Nashville signed him as 
an artist. Charles has brought legions of fans from 
other musical genres into country through such classic 
recordings as "Your Cheating Heart," "Take These 
Chains From My Heart," "Busted," and "Cryin' 
Time." Yet his first country chart success came off his 

Columbia debut album this spring when `Born To 
Love Me" reached the top 20, followed by "3/4 Time" 
and "Ain't Your Memory Got No Pride At All." 

Through his appearance in March in Washington 
D.C. on the CMA's 25th Anniversary television spe- 
cial, and his own syndicated tv special entitled "Ray 
Charles: A Man and His Soul" this fall, Charles has 
proven himself a versatile entertainer whose talents 
are as pleasing to country fans as they've always been 
to those in r &b and pop. 
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Below: Waylon Jennings and 
co 

Jerry Reed appear on "Talkin' 
Country," broadcast live from 

U the Country Radio Seminar. 

o Right Bandana at WFNC Fay- 
etteville, N.C. 

URBAN COWBOY AFTERMATH 

Programmers Dig In AfterDust Settles 
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By THOMAS K. ARNOLD 

Ever since the demise of the Urban Cowboy a few years 
ago, people in the radio industry have loved to predict the 
doom of country radio. 

They point to the high number of radio stations that have 
since dropped their country formats as a sure sign that coun- 
try radio is, indeed, in trouble. 

And they say other little indications like the fact that the 
last three presidents of the Country Radio Broadcasters 
Assn. no longer have country stations only support this belief 
further. 

But talk to country programmers and you're likely to get 
an entirely different perspective. Sure, the number of coun- 
try stations on the air today is a lot less than it was in 1981. 

But nearly all the stations that have discarded their coun- 
try formats are the ones that hopped aboard the country 
bandwagon right after John Travolta did. 

And in most major markets, actual listenership -as deter- 
mined by the percentage of Arbitron shares allotted to coun- 
try-is down only minimally, if at all. 

"I don't consider country to be any weaker today than it 
was before," says longtime country consultant Bill Taylor, 
who started his Country Consultants firm in 1966. The peo- 

Thomas K. Arnold is Billboard's San Diego correspondent. 

pie who are changing formats now are the same ones who 
never should have gone country in the first place. 

"These people were the opportunists; if all of a sudden 

RICK BLACKBURN, CBS Records 
`As far as radio goes, country music probably 

has peaked As far as the cousumer, 1 don't think 
it has. We still see that in the new discoverer cate- 
gory -ages 30, 31, 32 -every year there's more 
coming in, and I don't see any dropping out. 

"The strength of country music lies in the fact 
that it is traditional, but it is also `slick. 'It's a broad 
spectrum and 1 think that that really is the 
strength of country music." 

Chinese music were the rage, they'd jump on that, too. They 
had no understanding of the country audience and no re- 
spect for the country listener. 

"It took a lot of hype to keep them going, and once the 
hype was over, they were gone." 

When the Urban Cowboy hit, people all over the nation 

were saying 'Country is easy, let's go with it,' " adds Jim Ray, 
general manager of KOKE in Austin, Tex., and president of 
the Country Radio Broadcasters Assn. "So a lot of stations 
jumped on it and found out it wasn't that easy. And these are 
the stations who couldn't make it after the fad ended. You 
don't see KIKK in Houston going away, you don't see WBAP 
in Dallas /Fort Worth or KPLX, also in Dallas /Fort Worth, go- 
ing away. 

"They're all good, strong country radio stations; they've 
been country for a long time and they're going to remain 
country for a long time." 

Ironically, Ray's station recently switched from country to 
AC (Billboard, Sept. 3), not due to his disbelief in the format 
but for competitive reasons since Austin has five country sta- 
tions that show up in Arbitron. 

One station that went country two years ago with every- 
body else and has just switched to a solid gold format is WFIL 
in Philadelphia. 

We found we were unable to strike a balance between 
programming for mass appeal and programming for hard - 
core country," says general manager Bruce Holberg. "This 
was a market that had very little exposure to country before 
the Urban Cowboy, so there was not very much familiarity 
with country oldies. 

"Entertainment's Financial Address" 
Music to your ears 
Something special has happened on Music Square West, something we think will be music to your ears. Finally, there is a financial 
institution that fully understands the complex needs of the entertainment community and the necessity of having a banking office right 
where you need it, when you need it. That's the reason behind First American's new office at Fifteen Music Square West, located in the 
Marfac Building. 

Harmonious, not sanctimonious 
Your relationship will be harmonious, not sanctimonious at First American. At First American, your banking relationship begins with one 

person, your personal relationship banker. Just as our new Fifteen Music Square West office is designed to meet the highly specialized 
needs of the entertainment business, we also recognize the importance of having a banker who is expertly trained to understand the 
unique demands of the entertainment business. 

Dedicated to you 
This dedication begins as soon as you open an account. Whether your present needs require sophisticated lending or financial advice, 
or you want to consolidate your personal banking accounts, First American offers the full -range services of a commercial bank on a 

one -to -one basis. 

First American extends a cordial invitation to call on our Fifteen Music Square West office at your convenience. Whether or not you're 
presently a First American customer, we think you'll discover a financial convenience and professionalism which gives you the special 

attention you deserve. 

First American National Bank 
15 Music Square West 

748 -2076 
Member F.D.I.C. 
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Reflecting Subtle Shifts 
o 
o 

Continued from page WOCM -1 

verted to country during the first flush of Urban Cowboy ex- 

citement abandoned the format and started looking else- 
where for the next Great Ratings Saver. In other markets, as 

many as four different country stations battled it out side by 

side; competition for listener shares was heated. 
The battle at retail also heated up. For the first time in 

country music, the number of independent marketing people 
on a record become as critical to its success as the number 
of independent promotion people it employed. The words 
"store reports" arid "negative promotion" were terms heard 
as often around Nashville executive offices as "radio 
airplay." 

There was nothing in country music to compare with the 
New Music explosion in pop. There weren't any out- of -the- 
box new stars created in country, no Men At Work or Duran 
Durans or Culture Clubs. On the other hand, caution has al- 
ways been a key element in country: it may take twice as long 
to get there, but once established, the incredible country loy- 
alty factor almost always ensures a lengthy career. 

The Nashville Network debuted in the spring, and splashed 
country across the nation. By the end of the year, it anticipat- 
ed its programming would be seen in 12 million U.S. homes. 
Other video outlets opened up, causing labels and managers 
to re- evaluate favorably the value of country video and in- 

crease its production for promotional and programming use. 
The year wasn't without its losses: Marty Robbins, Doyle 

Wilburn, Rex Gosdin, longtime booking agent Bob Neal, and 
legendary Nashville publisher "Colonel" Bill Hall. Their indi- 
vidual contributions to the growth of country music live on in 

their absence. 
In these pages, we take a closer look at some of the key 

areas of country's impact: radio, retail, video, new talent, re- 
cord companies. We've asked key industry figures to share 
their observations on country's impact within the year ahead. 

But one thing's certain: country's growing pains are over. 
As an art form, it has matured and settled and integrated. In 
short: country has come of age. 

Kip Kirby is Billboard's Nashville Bureau Chief and Country 
Music Editor. 
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Record Bar, too, is aggressive. "We're offering sale prices 
on 15 to 20 pieces of top product," she explains, "and we're 
supporting the campaign with nationwide radio and print ad- 
vertising." New product from John Anderson, Reba McEntire 
and Ricky Skaggs are included in the sale. 

Jeff Klem, advertising director for Budget, tells of a 

" mondo advertising" program his organization has under- 
taken in conjunction with MCA, boosting artist Lee Green- 
wood. Promotional devices supplied by the label and exten- 
sive airplay from local radio heralded the promotion, which 
started in October. 

Unlike some of his peers, Klem feels the labels have not 
been as conscientious in marketing country music this year 
as in the past. Says Klem, "Country sells well, but the label 
support could be better." By way of illustration, Klem indi- 
cates that co -op advertising budgets for crossover artists 
like Kenny Rogers all too often go to the urban, Top 40 sta- 
tions at the expense of their country competitors. He further 
states that the problem is particularly severe at country sta- 
tions serving rural markets. "The record companies are rest- 
ing on their laurels," Klem says regretfully. "When they quit 
promotional support, there's a danger people will forget 
about them." 

Klem finds that RCA and MCA are "about the best as far as 

supplying promotional material," but he notes that the dis- 
plays used to merchandise country music are often general, 
promoting the whole format, not the individual artists. Klem 
cites CBS' "Spotlight On Country Music" campaign and 
MCA's "Country Music Fever" program as examples. 

or over twenty dears, Loretta Lynn has been making 

hit records, establishing herselfas a cornerstone of 
country music and contributing substantially to its 

growth and popularity. She is 

truly a living legend. And the 

legend continues with the release 
of 

Loretta's New Single 

WALKING WITH MY MEMORIES 

MCA RECORDS n! 

LlIA. !r u!A untl!A u!lnAA, InAA!v 

w _.i111Mir. 

UI11AtT IlRI\AI\ lU! 

From the album M! )1-5486 

ATTENTION PROGRAMMERS! FOR ADDITIONAL COPIES OF LORETTA'S NEW SINGLE AND ALBUM, 
PLEASE CONTACT: MCA RECORDS, 27 MUSIC SQUARE EAST, NASHVILLE TN 37203 615/244 -8944 
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"As a singer, songwriter and publisher, 
I know about the invaluable services 
ASCAP prcvides. My assaciation wirh 
them over the years has been a mast 

positive one. ASCAP has certainly made 
a difference in my life." - Ronnie Milsap 

Ameri _ n oc i qty of Composers, Au :ho -s r s 
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By MP KIRBY 

Independent labels: underbudgeted, understaffed, under - 
appreciated, they are the unsung heroes of the record busi- 
ness. Nowhere is this more evident than in country music. 

The list of superstars who have graduated into the major 
leagues from indie label farm teams is endless -in fact, it's 
difficult finding artists who haven't gotten their start sup- 
ported by the faith of an independent label. Without the ben- 
efit of secure financing, major distribution ties or large pro- 
fessional staffs, indies have had to resort to less- costly 
promotional campaigns and less expensive recording costs 
to stay afloat. Still they persist, buoyed by the common 
dream of launching tomorrow's superstars today. 

As 1983 draws to a close, country indies seem cheerful in 
their projections, especially in the area of distribution. Since 
Arista and Motown, two lifeblood labels for independent dis- 
tributors, switched allegiance to the majors, the picture has 
changed. Small labels say they are suddenly seeing more co- 
operation, more courteous treatment -and more prompt 
payment. 

Payment, of course, is a crucial element. Money for indies 
is always tight. "We're only as good to distributors as our last 
hit record in their pipeline," says Dan Tolle, president of At- 
lanta's Noble Vision Records, which has done well this year 

a JO WALKER- MEADOR, CMA 
"Country music's been growing for a lot of 

years and it might reach a plateau from time to 
time. It levels off, and you go along for a while and 
something occurs that gives it new momentum 
and it picks up again. Its been doing this now for 
a number of years. A lot of country music artists 

o are continuing their strength, as will new ones 
ç coming on. Willie Nelson is no less popular today 
°m than he was three or four years ago. Merle Hag- 

gard has six (CMA) nominations this year. I saw 
0a Barbara Mandrel l perform at the NAB conference 
co in San Francisco before about 2,000 hard -nosed 

broadcasters, and they went wild over her" 

with Jim Glaser, its only artist. "We have to keep delivering 
hit records as incentive. Nobody wants to miss out if they 
think you're coming up with hits." 

When well -known Nashville producer /publisher Bob Mont- 
gomery decided to open his own B.T.B. label venture to back 
artist Freddy Weller's career last month, he admitted that a 

key factor in the decision was the favorable indie distribution 
climate. "I think the timing's very good right now for small 

Merle Haggard and Leona Williams 

labels," says Montgomery. "The distributors don't have a lot 
of their biggest accounts, they'd better start paying attention 
to the little guys again." 

Indie labels freely concede that their biggest obstacles 
haven't changed: they must brave the stigma attached to be- 
ing independent in a major- dominated field, and they must 
compete for radio airplay on tight playlists with limited 
resources. 

Yet they appear undaunted by the uphill challenge. Labels 
such as Noble Vision, Team Records in Philadelphia (whose 
only country act on the roster is Big Al Downing), AMI, Mesa, 
Primero, Door Knob, Southern Tracks in Atlanta, Avion, F &L, 
NSD, Moon Shine and Union Station have all charted records 
without benefit of major label distribution. MDJ Records, for- 
mer label of supergroup Alabama before it signed with RCA 
in 1980, was reactivated this year by its flamboyant presi- 
dent Larry McBride, relocated from Dallas to Atlanta. and hit 
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the top 10 with its very first release. 

Other record companies chose to ally themselves with ma- 
jor label distribution from the outset: among these indies are 
Compleat (PolyGram), Viva (Warner Bros.), Permian (MCA) 
and Main Street (which shifted from Capitol to MCA). 

Cutbacks on the -roster by the five major country record 
companies have given indies a chance to sign already- recog- 
nized talent, too, with the built -in opportunity for faster adds 
by radio. Ray Price went with Viva, Lynn Anderson signed 
with Permian in Dallas, Vern Gosdin left AMI Records to ink 
with Compleat, Jim Glaser chose Noble Vision for his solo re- 
cording, and Moon Shine has just picked up Rex Allen Jr. and 
Margo Smith. 

With or without major distribution, the indies travel a rocky 
path. But they remain optimistic that with the right artist and 
the right record, they can still break through to get airplay 
and sales. Although indies are generally viewed as no more 
than a starting home for acts on their way up, the labels 
themselves prefer not to think of themselves as mere launch- 
ing pads or farm clubs. They like the control and freedom 
their independence allows them. They enjoy building talent 
from the ground up and working closely with only two or 
three acts. 

They realize, naturally, that their success may well be their 
loss: that launching an artist's career often results in losing 
that artist to a major label. But they also realize that they 
play an important and crucial role in the ongoing develop - 
ment process of country music. Without indies, the industry 
would be much the poorer. 

JIMMY BOWEN, Warner Bros. Records 
"When you look at the fact that the record in- 

dustry itself has gone through a depression with 
sales off tremendously, and at the same time over 
the last four or five years you look at country mu- 
sic, whose sales have increased in the teeth of a 
depression, it's hard for me to think that it's 
peaked. I think it's got the same problems as all 
other music. but I don't think it's peaked" 

Welcome To Our 
World Of Entertainment 

ED BRUCE 

DONNA FARGO 

JOHNNY PAYCHECK 

JEAN SHEPARD 

STONEWALL JACKSON & THE MINIT MEN 

JAN HOWARD 

SWEETWATER 
CONNIE CATO 

MARY LOU TURNER 

PEE WEE KING. REDD STEWART 

& THE COLLINS SISTERS 

LORRIE MORGAN 

BLUE RIDGE & THE BLUE RIDGE BAND 

SHEB WOOLEY /BEN COLDER 

SUSIE NELSON 

(Willie Nelson's daughter] 
DAVID ROGERS 

O.B. McCLINTON 

JAMES MONROE & TENNESSEE THUNDER 

THE REDRIDER BAND 

TOM GRANT 

BOBBY G. RICE 

Roy Tessier - President / Agent Rena Tessier - Executive President 
Joe Harris - Executive Vice President / Agent 
Debra Campbell - Vice President / Agent 

Ron Campbell - Agent Pat Strawn - Secretary 
Shirley Harris - Secretary Doreen Cates - Secretary 

264 Old Hickory Blvd. Madison, TN 37115 

(615) 865 -6602 
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CHARLEY PRIDE 
IB /LLBOARD'S 1983 

TOP SINGLES MALE ARTIST 
TOP SINGLES ARTIST OVERALL 

THANKS TO RADO, RETAil AND 8 111804RD FOR 

MAKING CffARI FY PRIDE 8 /CLBO4RD'S 

2 SINGLE'S ART /ST Of 411 TOIF! 

NEWEST SINGLE 

"E V`R Y HEART SHOULD HAVE ONE" 
PB 13648 

BOOKING INFORMATION: 
CHARDON, INC. 
Danie! Hexter 
3198 Royal Lane Cuite 200 Dallas, Texas 75229 
(214) 350 -4650 Includes: Night Games /Draw The 

Line / Ev'ry Heart Should Have One 
AHK1/AHL1 -4822 

Reit 
Records and Cassettes 

J 

CHARLEY PRIDE Night Games 

CHARL_Y 
PRIDE 

N'. ONE Ganes 

nun 
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Video Clip Game 
Continued from page WOCM -5 

ming format the rest of the day. According to Cathy Roszell, 

VMC program director, they are eagerly searching for more 
quality country video to increase that percent. Sundays at 
8:09 EST, country flips to Ted Turner's WTBS where "Nash- 

ville Alive" has been replaced with "American Music 
Tracks." Reasons for changing to clips from the previous live 
interview /performance format include financial feasibility as 

well as a desire to provide "a more sophisticated, more excit- 
ing" format that is "tailored to people sitting in their living 
room," says Scott Sassa, executive in charge of production 
at WTBS. 

Multimedia will premier "Music City USA" October 22 as a 

half -hour mini -special for one or two artists who will combine 
performances with existing video clips promoting upcoming 
albums. Also, "This Week In Country Music," produced by 

Jim Owens Entertainment, is a half -hour magazine news for- 
mat that features at least one video clip per week incorporat- 
ed into stories about artists who may not be available for in- 

terview. The show's 10 -day advance production schedule 
also adds immediacy to the video clip's promotion power. 
Both of these new shows are syndicated and satellite -fed to 
regular tv stations so they reach audiences who do not have 
cable. 

" ColorSounds," educational programming broadcast di- 
rectly into some elementary and junior high schools as well 
as homes through PBS and educational access stations, uses 
video clips to teach reading skills by dubbing song lyrics onto 
the video. Depending upon the affiliate, placement can be 

wedged between "Sesame Street" or another children's 
show. Dr. Michael Bell, executive director of "ColorSounds" 
says country is especially appropriate for this service be- 

cause of its general mass appeal. "Rather than bicycling 3/4 

The Kendalls 

sampler tapes around to all the PBS stations," Bell says, "la- 
bels can send one tape to us and before the end of the year 
we hope to be able to put it up on the PBS satellite. Then all 
the stations can use the clips in whatever programming they 
want whether it's between shows in the evening or during a 

time the school system is scheduled to be watching." 
Perhaps the biggest hit in country video this year was CBS' 

impressive "Pancho And Lefty" clip and accompanying pro- 
motional tie -ins. Originally shot on 35mm film then dubbed 
for distribution to 48 theaters in Nashville, Dallas, Houston, 
and Seattle, this Willie Nelson /Merle Haggard project was 
more of a movie short that became a video. Appearing before 
major -release films like "Breathless," "Blue Thunder," and 
"Return Of The Jedi," "Pancho And Lefty" was then serviced 
for prime programming on HBO's "Video Jukebox," USA's 
"Radio 1990," "Night Flight," and "FM /TV," WTBS' "Night 
Tracks "; as well as interstitial programming on Atlanta's Vid- 
eo Music Channel, CMTN, HBO, Showtime, Cinemax; and re- 

gional programming with placement on 65 local shows in- 
cluding a heavy rotation schedule on the Los Angeles version 
of "On TV." 

CBS claims similar cable placement success with video 
clips of Ricky Skaggs' "Heartbroke," Rosanne Cash's "I Won- 
der," and Merle Haggard's "Are The Good Times Really 
Over" (which won the American Video Award's "Best Coun- 
try Video Of 1982" award). RCA reports similar success 
with Alabama's "Mountain Music," Dolly Parton's "Potential 
New Boyfriend," and Ronnie Milsap's "Stranger In My 
House." 

In the last quarter of this year, RCA plans to purchase ad- 
vertising time in mall movie theaters to showcase Alabama's 
"Dixieland Delight" and " The Closer You Get" video clips be- 

fore featured movies. The clip will advance live concert ap- 

pearances for the group while tying -in with local retail mar- 
keting plans. 

Warner Bros. Records reports in -store use of their videos 
in some markets while MCA claims to be sending out be- 
tween 30 and 40 clips per week to local programmers and tv 
clubs like B.J.'s Star -Studded Honkey Tonk in Little Rock, 
Ark., the Charlie Horse in Denver, Colo., and the Wrangler in 

Atlanta, Ga. 
While artists like Johnny Cash, Kenny Rogers, and Bill An- 

derson have incorporated audio /visual techniques into their 
live shows, this year Jerry Reed used video cameras to pro- 
ject up -close performance shots onto two 9' x 12' screens 
onstage. Audience response was so good that Reed edited 
segments from the movie "Smokey And The Bandit" into a 

video clip to project onto the screens while he performs 

the 
WORLD of 
COUNTRY 
MUSIC 

"East Bound And Down" in the show. Recently, in conjunc- 
tion with Celebration Productions, Reed completed his own 
video clip of "I'm A Slave," a cut from his latest album, for 
his live show. Additional clips are likely to follow for Reed 

with other artists also beginning to take artistic control of 
their own video projects. 

Other popular production companies being used to devel- 
op country music video clips are Scene Three (Ray Charles, 
"3/4 Time" and Ricky Skaggs, "Heartbroke, ") David Hogan 
Productions (Ronnie Milsap, "Stranger In My House ") and 
Limelight Productions (Dolly Parton, "Potential New Boy- 
friend"). 

JERRY CRUTCHFIELD, MCA Music 
'Being slick is a detriment to any kind of music, 

whether you're talking about pop, rock music or 
whatever. My personal feeling is that interpreta- 
tions of music should never be slick. On the other 
hand, I think we can continue to be very progres- 
sive in our attitude and progressive with the tech- 
nology that we develop and continue to always 
improve." 

Vern 6osdin, center. signs with Compleat. Looking on are Charles Fach, left, and Robert John Jones. 

CELEBRATING COUNTRY 
MUSIC IN GRAND STYLE 

New single: 

KIN MY EYEC'.,,,., 

From the hit album: 

"IN MY EYES" MC A 5434 

TALENT AGENCY, INC. 

Representing the Ultimate 

In Talent and Entertainment. 

* * * * * * * 
HOYT AXTON 
BAMA BAND 

DAVID ALLAN COE 

EARL THOMAS CONLEY 

LEON EVERETTE 

GUS HARDIN 
MERLE KILGORE 

JOHNNY RODRIGUEZ 
GARY STEWART 

HANK WILLIAMS JR. * * * * * ** 
A.O. Box 120789 

Nashville, TN 37212 
(615) 327 -9595 
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STAY TUNED TO THIS PAGE... 
for your favorite music and some exciting new sounds. 

All from Posy Gray 
*** * * * * * * * * * * * ** 

Polytram Records 
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SERVING 

NASHVILLE 

AND THE MUSIC 

INDUSTRY SINCE 

1900! 

BITTNER'S 
FORMAL WEAR 
2825 West End 
Nashville, TN 37203 
(615) 329 -3456 
Rivergate Plaza 
(615) 859 -4444 
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ORLD of 
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NEW ARTIST 
OF THE YEAR 
KAREN BROOKS 
These awards are given to those who either 
accumulated the most points after entering 
the top 30 of Billboard's Country Singles 
chart for the first time or showed signifi- 
cant activity on the Country LPs chart dur- 
ing Sept. 11, 1982 through Sept. 3, 1983. 

zinpftec ooMtiort 
NEW LABEL OF THE YEAR 
ALBUMS & SINGLES 
COMPLEAT ENTERTAINMENT 

NEW GROUP 
OF THE YEAR 
ATLANTA 

4,/,? ,4..4-,:,, 

HALL OF FAME 
Best 

MOTOR INN - 

Introduces The Fall /Winter Corporate Package 

Single $40.00 Double $30.00 
Includes: 

Complimentary Newspaper One Day Valet Service 
Complimentary Coffee (morning) Live Country & Western 
Complimentary Transportation Entertainment in 

SOUND TRACK LOUNGE 
In Room Movies 

Ask About The "Our Gang" Program 

SOUND TRACK Entertainment Schedule: 
Oct. 4 - Oct. 22nd Custer Last Band 
Oct. 24 - Oct. 29th The. Other Brothers 
Nov. 29th - Jan. 21st. Hobson Smith and Hobson's Choice 

1407 Division strot, Nashville, TN 37203 (615) 242 -1631 

THANKS 
FOR A 
GREAT 
FIRST 

SEASON, 

HENDERSONVILLE, TENNESSEE 

615/822 -1800 
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qacae 7aëeil 
1-01111..NIMIEN 

PRESENTS 

KARI REEVES 

Q' R 2142 

ÇJÌftOQí"J3 

Friday, October 14, 1983 
Washington Room, Opryland Hotel 

Nashville, Tennessee 

In Celebration of the 58th Birthday of the 
GRAND OLE OPRY 

R eel Veutt 0 
(Complimentary Entertainment and eaa24 Beer) 

CLAUDE KING 

BILLY DON BURNS GEORGE RIDDLE 

JOHNNY CARVER 

RONNIE SESSIONS 

DOYLE HOLLY CHUCK STEWART 

PLUS MANY OTHER SPECIAL GUESTS, 
INCLUDING - 
MAC W IS EMAN 

MELVIN SLOAN & 
THE TENNESSEE TRAVELLERS 

9an a.uaiGz/cCctieL d a6 aicntídt.a,`aaKtac 

ffaude 4 /ac.ew 

P. O. eat 242. 'eandeakae Ve.cd, ,4R 72512 
(501) 670-5138 

r¢ DCrsdoio.c a Cfe.ce ZflCllia.,co. ENtex,úiccded 
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THANKS FOR 

AGREAT 13 

Bookings: 

1HE JIM HALSEY (1. INC. 
3225 SOUTH NORWOOD TULSA. OKLAHOMA 74135 
19181 663 -3883 TELEX 49 -2335 

Includes: AFTER THE GREAT 
DEPRESSIONFRIENDSI KEEP 

COMING BACKMIDNIGHT HAULER 

AHL1-4679 

B.J. Thomas 
Two Car Garage 

Pete Drake 
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The Dick James Organization 
24 Music Square East Nashville, TN 37203 (615) 444-0600 

Programmers Dig In 
Continued from page WOCM -18 

But while everyone might bad -rap the Urban Cowboy as a 

fad or trend that many people overreacted to, country pro- 
grammers hasten to add that in the long run, the trend has 
helped the state of country radio. 

"I think it did a lot of good," says the CRBA's Ray. "It really 
legitimized country radio in a lot of markets outside the 
South and the Southwest. It finished off the myth that people 
who listen to country are a bunch of rednecks who don't 
make any money. 

"In truth, the people who listen to country are some of the 
best people you could hope to have listen to your radio sta- 
tion: guys who have big bucks, drive expensive automobiles, 
and live in nice neighborhoods. The Urban Cowboy focused 
attention on that, and that did a lot of good." 

"It made a lot of people able to leave their radios turned up 
at intersections without people wondering why the hell they 
were listening to that," consultant Taylor adds. "It really le- 

gitimized country music in the eyes of the public." 
Taylor adds, however, that reports about the demise of the 

country radio may already be undermining this newfound 
sense of legitimacy. 

"Now that people are telling agencies that country's dead, 
some of them are starting to go back to their old ways," Tay- 
lor asserts. "And with everyone ballyhooing the switch away 
from the country format by key stations that didn't make it 
because of their own ineptitude, that unjust belief is grow- 
ing- whereas all they're really doing is throwing dirt on a 

very live body." 
WFIL's Holberg agrees. "There is still an unfair bias on the 

part of some advertising agencies," he states. "And while the 

FRANK JONES, PolyGram Records 
"If we were to look at some of the cross- overs, I 

believe we would see that they are emanating 
really from the mainstream of country music. As 
always, the key to our industry's success is con- 
tinuing the development of new and exciting art- 
ists. I think that we are also aware that we are 
looking at a new generation of country music lis- 
teners. The demographics show that we are get- 
ting younger people. We must be aware of the 
musical taste and be prepared to maintain those 
demands in whatever form they shape up to be. 
Traditional country, however, will be with us as it 
has been in the past. However, we must be aware 
of the additional forms of music." 

Urban Cowboy made country respectable, now that it's over 
a lot of people are going back to their old- fashioned beliefs 
that country is something very regional, confined to the 
South and the Southwest, and that the people who listen to 
country music have an undesirable socioeconomic profile, 
which is just not the case." 

Holberg's fears are not unfounded. After all, it was just 
over a decade ago that country radio, like black radio in the 
1940s and '50s, was considered almost an ethnic buy. 

Salesmen spent as much time selling advertisers on the 
fact that their listeners didn't spend all their time in cow pas- 
tures as they did on their stations' numbers -if, indeed, 
there were any numbers. 

As the 1970s progressed, however, all this began to 
change, and consultant Taylor says a broadening of country 
station's playlists -and in the definition of what was "coun- 
try" music -was responsible. 

"Stations wanted to broaden their appeal as much as pos- 
sible," Taylor says. "And one of the main reasons this hap- 
pened was when out -of -work rock'n'roll DJs started finding 
work at country stations, which really provided the only out- 
let for personalities, and started leaning more toward pop 
cuts. 

"That's also one of the key factors in the explosion of 
country music: this infusion into country of people from Top 
40 radio who had a better idea of the basics involved. They 
brought with them a better system for doing things -most 
notably, the tight, more pop- oriented playlists and a heavy 
reliance on research." 

Then the Urban Cowboy hit, and all of a sudden country 
was all over the radio dial, Taylor says. 

Now that the boom is over, most country programmers 
feel they have to adhere to the age -old maxim, "Change or 
die." 

"I think the identity of country is fading," says Woody 
Woodard, general manager of KOMA in Oklahoma City, tradi- 
tionally one of country's strongest markets. 

"The music that's getting played is a lot more mass -appeal 
than it ever was. I don't think it will be quick, but I see a con- 
tinued mellowing of the music, which is the trend begun in 

the 1970s. 
"What we used to term MOR seems to have totally disap- 

peared off the scene. And if there is an MOR music today, it 
is country." 

Credits: Special Issues Editor, Ed Ochs; Assistant Editor, Ro- 

byn Wells; Quote Box Editorial, Erin Morris; Cover photo of 
Christie Mullen by Kats Smith; Art & Design, Anne Richard- 
son; Charts under the direction of Marty Feely, Associate 
Publisher /Director of Research. 
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CMA NOMINEE 
MaleVocalist of theYear 
Single of theYear-10.U." 
Song of theYear-"I. U:' 

(K. Chat-30A. Robert.5) 

MCA RECORDS 
Personal Manageme-wt- 
Larry McFaden 
Agency - 
Jim Halsey Company 
Public Relations - 
Kathy Gangwisch 

Special thanks to everyone in the industry for 
helping to make this an extraordinary year. 

Produced By 

JERRY CRU1CHFIELD FOR PANORAMA RECORDS / MCA MUSIC 
diwicinn of MCA Inc 
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Follow .'s a Jst o' inde,9eudent 
record c i marres tnich nod at 
least one a'burr, or to singes on 
Billboard country cnar's c r'ng 
the eligi: i r?r ptrial of Sept .:1, 
1982 Sept. 3, 1583. Record 
compani_; with rraicr b. -a-rcv dis- 
tribution 3r9 nor listen. 

Independent Record Company Directory 
WI Records, 111. Freehill Rc., 

Hencersonville, Tenn. 37075. Te .: 

(615) 822 -6786. 
Audiograph Records & Tapes, 

2D Music Square W. Nashville, 
Tenn. 37203. Tel.: (615) 255- 
2366. 

Dimension Records, P.O. 3ox 

17087, Nashville, Tenn. 37217. 
Tel.: (f.15) 754 -9400. 

Doc - Knob Records (Gene Ken- 
nedy st.), 2125 Eighth Ave. S., 

Nashville, Tenn. 37204. Tel.: (615) 
383 - 002. 

EMI-I Music, 38 Music Square E., 

Suite :11, Nashville, Tenn. 37203. 

Tel.: (615) 255 -3009. 
Evergreen (Dimitri Music Co.). 

7859 Bastille Pl., Severn, Md. 

21144. Tel.: (301) 551 -7761. 
F &L (Fischer & Lucas Inc.), Unit- 

ed Artists Tower, Suite 902, Nash- 
ville, Tenn. 37203. Tel.: (615) 
329 -2278. 

Martha Hume, Chicago Sun Times 

BC has Johnny Carson. ARTS has Studs Terkel and Calvin 
k in. The Nashville Netwark now has Bobby Bare." 

Ed Levine. Vick() Review 

mespun success... )ne of the most agreeably relaxed 
television." 

Robert DiMa teo, Cablevision 

..the class act of cable's rapidly spreading neu' 
hville Network." 

Aran Ripp, TV -Cable Week 

Gervasi Records & Publishing 
Co., P.O. Box 4547, Redding, Calif. 
96099. Tel.: (916) 275 -3900. 

Grand Prix Records, 2158 Union 
Ave., Memphis, Tenn. 38134. Tel.: 
(901) 278 -4901. 

Jamex Records, Sherman Oaks 
Galleria, Garden Office Complex, 
15301 Ventura Blvd., Suite 320, 
Sherman Oaks, Calif. 91403. Tel.: 
(213) 906 -3131. 

Jeremiah Records, P.O. Box 
1077, Hendersonville, Tenn. 37075. 

Lifesong Records, 94 Grand 
Ave., Englewood, N.J. 07631. Tel. 
(201) 568 -3996. 

MDJ Records, P.O. Box 7340, 
Atlanta, Ga. 30357. (404) 892- 
5559. 

Mesa Records, P.O. Box 25066, 
Nashville, Tenn. 37202. Tel.: 
(615) 269 -0593. 

Moon Shine Records, 20 Music 
Square W., Nashville, Tenn. 37203. 
Tel.: (615) 244 -5900. 

Mr. Music Records, 847 Spring- 
field Highway, Goodlettsville, Tenn. 
37072. 

Musicom Records, (Address and 
telephone number unavailable). 

Myrtle Records, Tel.: (615) 
885 -3235 (Address unavailable). 

Noble Vision Records, 3109 
Maple Dr. NE., Suite 300, Atlanta, 
Ga. 30305. Tel.: (404) 266 -0177. 

Nationwide Sound Distributors 
(NSD), P.O. Box 23262, Nashville, 
Tenn. 37202. Tel.: (615) 385- 
2704. 

Pica° Records. P.O. Box 60365. 
Nashville, Tenn. 37206. 

Primero Records, 4414 Center - 
view, Suite 415, San Antonio, Tex. 
78228. Tel.: (512) 734 -7785. 

Ranger Records, 5004 W. Fran- 
cis Rd., Clio, Mich. 48420. Tel.: 
(313) 686 -0189. 

Rounder Records, 1 Camp St., 
Cambridge, Mass. 02140. Tel.: 
(617) 354 -0700. 

Soundwaves Records, 1204 
Elmwood, Nashville, Tenn. 37212. 
Tel.: (615) 385 -0900. 

Southern Tracks Records (Low- 
ery Music Group), 3051 Clairmont 
Rd. NE, Atlanta, Ga. 30329. Tel.: 
(404) 325 -0832. 

Team Records, 2146 Green St., 
Philadelphia, Pa. 19130. Tel.: (215) 
569 -1400. 

Union Station Records & Tapes, 
P.O. Box 121213, Nashville, Tenn. 
37212. Tel.: (615) 327 -8778. 

WATCH Bobb,j lure and Friends: Songwriter Showcase" on 
the Nasmille Network SATURDAY 2 P.M. 10 P.M. 2 A.M. ET. 

OCT 15 CHET RATANS, HANK WC/IRAN, .DON GSBSON 

OCT 22 ED Ñ PATSY f:FUCE, W 4YLANZ' HOLYFIELD. JIMMY JOHNSON 

OCT' 29 HMV) Al I F,1v COL. GARY GENTRY. STEVE YOUNG 

I NOV 5 BUDD? CANNON, JMMY DARR EL' DANNY DILL W L TAILS 
NOV Li DAVID CLA}7YIN- THOMAS, EARL THOMAS CONLEY, RANDY SCRUGGS 

NOV I9 RAY WYL HITIMARD, BILLY 10E STMAWR, TOWNES IAN ZANDT 

NOV 2E GUY CLARK, R OVMEY CROWEL_L 

DEC 3 PAUL Ca/fl s' Ef;E GCrODMA' DON SCHUTZ 
DEC 1 f LAC1' J. DALTt1N, IRED KOLLER. TROY SEALS 

DEC 17 DALLAS FRAZIER. VER19 GOSDraJ, EDDY RAVEN 

Produced bu BareWorks, Inc Steven J. Grail, Executive Producer. 

DEC 24 
DEC 31 
JANS 
JAN 14 
JAN 21 
JAN 28 
FEB 4 
FEB :1 
FEB F8 
FEB 25 
MAk 3 

DICKEY BETTS, MARSHALL CHAPMAN. BILLY RAY REYNOLDS 
WILLIE NELSON 
JACK CLEMENT, ROGER G )OK, SANDY MASON 
MAC GAYDEN, JOHN D. LOUDERMILK, TONY)0E WHITE 

COLLEEN PETERSON. JOINV SEBASTIAN. IAN TYSON 

CALAMITY, SONNY CURTL: ALEX HARVEY 
CHARLIE DANIELS, DOBIF GRAY JOE SULLIVAN' 

HARLAN HOWARD. MICKEY NEWBURY 
FELICE & BOUDLEAUX BF YANT, BILL AND SHARON RICE 
JOE SOUTH, CHARLIE WILLIAMS, SHEB W(X)LEY 
RON HAF FIGNE, DENNIS LOCORRIERE. RAY SAWYER, 

SHEL SILVERST'EIN 

Joe Bonsall of the Oak Ridge Boys presents Bob Seger with 

membership to the ChM. with thanks tor cutting Rodney 

Crowell's "Shame On The Moon." 

BOB BECKHAM, Corn- 
bine Music 

"/ don't think being slicker 
or unslick is the answer for 
country music to strengthen 
its popularity. I think it's al- 
ways been the song and the 
interpretation of the artist. I 
think the song dictates the 
treatment. The consistency of 
the quality is what matters." 
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Country 
Attendance, Label Participation 
Holding Steady At CMA Week 

LONE STARS -Jeannie and Royce Kendall perform at the Lone Star Cafe 

in Manhattan during a recent promotional visit to New York in support of 
the Kendalls' new "Movin' Train" LP and single. 

`Special' Magazine Plugs 
RCA's Nashville Roster 

NASHVILLE -RCA Records' 
Nashville division and the fan maga- 
zine Country News have jointly pro- 
duced a 24 -page tabloid touting the 
label's country acts. It will be used 
both as a promotional piece by the la- 
bel and as a newsstand item for sale 
to the public from now through 
December. 

RCA will be using the tabloid pri- 
marily in press kits, as bag stuffers in 
record stores and as mailers to coun- 
try DJs. 

Although subsidized by RCA and 
featuring its artists exclusively, the 
publication is not marked as an ad- 
vertising piece. Rather, it is designat- 
ed a "Country News Special" and 
carries a newsstand price of $1.75. 
The piece has the same design and 
departments as the regular monthly 
issues of the magazine, as well as the 
same page size. An inside note says 
that other such specials on other 
themes or labels will be issued 
quarterly. 

Seven Nominated For 

FICAP DJ Honors 
NASHVILLE -Seven present 

and former DJs have been nomi- 
nated for induction into the 
Country Music Disc Jockey Hall 
of Fame. Winners will be an- 
nounced at the annual banquet of 
the Federation of International 
Country Air Personalities Friday 
(14). 

Nominees in the living category 
are Uncle Len Ellis, Joe Rumore, 
Ramblin' Lou Scriver and Tex 
Justice. The dead nominees are 
Happy Wilson, Happy Wain- 
wright and Tom Brennan. 

Country News publisher Bruce 
Hurt says he thinks the joint effort 
"indicates a trend among major la- 
bels to go directly to the consumer" 
to pitch new artists and products. Ex- 
cept for a two -page advertising center 
spread that shows current RCA 
country albums, the publication is 
given over to RCA -oriented feature 
stories, reviews and columns. 

The ad spread carries an order 
blank to enable readers to order re- 
cords directly from RCA. Prices are 
$5.98 for mini -albums and $7.98 for 
regular ones. There is also a $2 mail- 
ing fee required. 

Most of the features were written 
by Nashville area freelancers who 
were picked and paid directly by the 
label. 

Of the 70,000 copies printed, at 
least a third have been earmarked for 
use by RCA. Most of these will be 
sent to radio stations and to retail 
chains and individual record stores 
for use as bag stuffers. Others will be 
used in RCA's international opera- 
tion to help publicize European ap- 
pearances by Ronnie Milsap, Waylon 
Jennings, Leon Everette and Charley 
Pride. Copies are also being distribut- 
ed to the employees of RCA's manu- 
facturing plant in Indianapolis. 

According to Hurt, Country News 
has a monthly circulation of 165,000. 
The RCA special will not be sent to 
subscribers but will be available to 
them by mail for $2 each. The special 
will be advertised in regular issues of 
the magazine. Explaining that his 
magazine had been looking for an an- 
gle to hang the special on, Hurt adds, 
"We went with RCA because we 
needed all the support we could get." 

EDWARD MORRIS 

Weller Back Via New Label 
NASHVILLE -Freddy Weller is 

returning to the recording scene 
through the formation of B.T.B. Rec- 
ords, a new label launched by well - 
known producer /publisher Bob Mont- 
gomery. Montgomery admits he's 
starting the label expressly for Weller, 
and initially plans to keep B.T.B. - 
which stands for "Back To Basics" - 
a one -artist label. 

Montgomery's decision to head an 
independent label comes, he says, on 
the strength of Weller's talent and 
the fact that the four major Nashville 
record companies are operating with 
full rosters at this point. 

B.T.B.'s debut will be "Wild 
Streak," written by Weller and Buzz 
Cason. Weller will remain the sole 
act on B.T.B., Montgomery says, un- 
til he feels the label has been success- 
ful with charting his songs. Weller 
has signed with I.C.S. in Nashville 
for bookings and with Doc Fields in 
Atlanta for management. 

Montgomery will continue to head 
Bob Montgomery Music through his 
arrangement with Warner Bros. Mu- 
sic, which purchased the producer's 
successful independent House Of 
Gold Music late last year. The label 
will use independent distributors and 
national promotion. 

NASHVILLE -Except for the 
new names on the Country Music 
Assn. Awards, this year's Country 
Music Week is shaping up as basical- 
ly a carbon copy of those of the past 
several seasons. Overall attendance is 

holding steady, and the same few re- 
cord labels are presenting showcases 
as did last year. The Country Radio 
Seminar and Fan Fair have combined 
to reduce the size and significance of 
what was once the stellar event of the 
industry. 

Terry Clements, director of tour- 
ism for the Nashville Chamber of 
Commerce, estimates that the series 
of events will attract 3,000 people 
who will spend about $1,200,000, a 
sum he describes as "minuscule" 
compared to the numbers generated 
by Fan Fair. "But what outweighs 
the spending," Clements contends, 
"is that the DJs will talk about Nash- 
ville for the next 12 months." 

He adds that attendance has hov- 
ered at "right around 3,000 for a 
number of years." If the projected in- 
come is up, Clements says, it will 
only be commensurate with inflation. 

Of the six major labels with offices 
in Nashville, only RCA, CBS and 
MCA are presenting showcases. "We 
originally pulled out as a label -spon- 
sored show two years ago," reports 
Capitol's Lynn Shults. "It became 
less important to us as the Country 
Radio Seminar grew and became the 
most significant event. We found we 
were spending a lot of money to play 
half -houses, and the acts weren't get- 
ting any benefit out of it." Shults says 

Cristy Lane's 
Biography Subject 
of Major Push 

NASHVILLE -LS Records has 
launched a television and print ad- 
vertising campaign on behalf of re- 
cording artist Cristy Lane's recently 
published biography, "One Day At A 
Time." 

The two -minute tv spots, produced 
by Lane's manager and biographer, 
Lee Stoller, are currently being tested 
on 12 stations in Kentucky, Kansas, 
Washington, Iowa, Florida, Tennes- 
see, Oklahoma, Indiana, Illinois and 
Oregon. Consisting of reader en- 
dorsements and teaser lines about the 
book, the spots solicit direct mail or- 
ders for the book alone at $7.99 and 
for the book both in print and on four 
85- minute audio cassettes for $19.95. 
The cassette/book package also con- 
tains a fifth cassette of music. 

Stoller says the biography is now 
being sold through Christian book- 
stores via Windy Distributors, Kan- 
sas City, Mo., and Spring Arbor Dis- 
tributors, Ann Arbor, Mich. 

Although he has yet to make his 
radio pitch, Stoller says he will offer 
the recorded version of the book to 
stations free, with permission to 
broadcast it in return for advertising 
time. He says he will also permit sta- 
tions to keep $5 of each $19.95 pack- 
age sold. 

Print ads have already been placed 
in Music City News, Today's Chris- 
tian, Grit, Singing News and Home- 
makers and are being readied for the 
major national tabloid weeklies, 
Stoller says. The test printing was for 
5,000 copies of the book, he adds. 

Air personality Chris Lane read 
the book into cassettes and is the an- 
nouncing voice for the tv spots. The 
spots were edited at Scene Three, 
Nashville. 
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also that the Talent Buyers Seminar 
has developed into a better venue for 
artists to showcase. 

Joe Polidor at Mercury/Poly- 
Gram, agrees: "There is no reason to 
spend the money to attract 300 or 
400 fans and not the influential peo- 
ple in the industry." Like Capitol and 
PolyGram/Warner Bros. has long 
since quit having showcases. 

MCA's Nashville president Jim 
Foglesong estimates that the cost to a 
label for showcasing is around 
$10,000. The acts are not paid for 
their performances, and the bands 
play for scale. Sound and lights are 
thus the main costs. 

If there is a demonstrable decline 
in the importance of what was once 
called "DJ Week," it is probably be- 
cause DJs are less important in the 
scheme of things than they were 
when they could decide which re- 
cords were and were not played. "We 
sense more program directors may be 
coming into Nashville this year than 
before, but we know that the growth 
of the Country Radio Seminar has 
taken some of the punch out of Octo- 
ber" Fogleson says. 

Asserting that the attendance for 
her organization "has not diminished 
at all," Georgia Twitty, executive di- 
rector of the Federation of Interna- 

tional Country Air Personalities, esti- 
mates that this year's seminar, artist 
tapings and banquets will draw 500 
to 600. 

"I think what record companies 
have done is seek out management in 

radio," Twitty speculates. "They're 
courting the top. The Country Radio 
Seminar routinely draws manage- 
ment -level personnel. 

Balancing this factor, though, ac- 
cording to Twitty, is the great popu- 
larity of the artist taping sessions. "It 
doesn't make any difference whether 
the record companies are there or 
not -the artists are." 

Noting that FICAP was founded 
for "the little man" in radio, Twitty 
asserts that she is "completely satis- 
fied" with what the annual event has 
become. She adds that it's not only 
the record companies' turn to man- 
agement of radio that has cut down 
on their participation but also the 
fact that their profits are down. 

As with other events scheduled for 
CMA Week, the Talent Buyers Semi- 
nar has held to a steady enrollment - 
about 400, according to Judy Ayers 
of the CMA. 

A CMA committee has been set up 
to recommend how the week can 
maintain or increase its historic 
importance. 

MCA Adding To Roster 
Via Curb, Churchill Deals 

NASHVILLE -MCA Records is 

entering into separate agreements 
with Curb Records in Los Angeles 
and Churchill Records in Tulsa. 

Through the Curb deal, a new 
MCA /Curb logo will bring four new 
acts to the label's Nashville division, 
according to president Jim Fogle- 
song. The acts are the Burrito Broth- 
ers, produced by Brent Maher; 
Stephanie Winslow, produced by 
Ray Ruff; Diana Rae, produced by 
Bud Reneau and Dain Eric; and 
Craig Dillingham, produced by Mark 
Sherrill. MCA has already picked up 
Winslow's current single on the Oak 
label, "Kiss Me Darling." 

"This isn't a joint venture," says 
Foglesong, "and it doesn't affect 
Curb's deals with any other major la- 
bels. We will handle the distribution, 
marketing and promotion for MCA/ 
Curb artists, and Curb will pay for 
the production of the individual pro- 
jects." This marks the first time 
MCA and Curb have worked togeth- 
er in the country field. 
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At the same time, negotiations are 
also under way for a joint venture be- 
tween MCA Records and Churchill 
Records, the Tulsa -based indepen- 
dent label which MCA has distribut- 
ed since last year. Churchill's major- 
ity stockholder is Jim Halsey, 
chairman of the Jim Halsey Co., with 
both artist Roy Clark and label 
founder Tommy Martin also owning 
shares of stock. 

If finalized, the MCA /Churchill 
deal would bring country artists 
Ronnie Dunn and Roy Clark to Fog - 
lesong's division, as well as bringing 
pop artists James Brown and Debbie 
Campbell into the MCA fold. The 
business association between MCA's 
Foglesong and Halsey is long- stand- 
ing. The Jim Halsey Agency current- 
ly books a number of artists on 
MCA's country roster, including the 
Oak Ridge Boys, Terri Gibbs and 
Lee Greenwood. Both Halsey and 
Foglesong declined to speculate on 
future plans for the MCA /Churchill 
venture until the deal is finalized. 

Kip Kirby 

® 
STOCK -YARD 

>11S8TAII1tANT 
& THE BULL PEN LOU111IE 

The owners of the World Famous 
Stockyard Restaurant & Bull PenLounge 

wish to congratulate the 
Country Music Association 

on its 25th Anniversary Celebration! 
o 

"You never know who'll be seen at the Stockyard!" 

2nd Avenue North at Whiteside, Nashville. TN 

255 -6464 

Private dining and limousine service available. 

www.americanradiohistory.com

www.americanradiohistory.com
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PARADISE TONIGHT -Charley McClain & wEEKs 
Mickey Gilley (Chucko Productions) AT r1 
M. Wright, B. Kenner; Unart ,Land Of Music /Blue Texas, BMI; 1 

Epic 34 -04007 

LADY DOWN ON LOVE -Alabama (H. Shedd, Alabama) 
R. Owen; Maypop /Buzzherb, BMI; RCA 13590 

NOBODY BUT YOU -Don Williams (J. Jarrard, J.D. Martin) 
D. Williams, G. Fondis; Alabama Band /Music Corp. of America (MCA), 
ASCAP, BMI; MCA 52245 

WHAT AM I GONNA DO -Merle Haggard gg (R. Baker, 
M. Haggard) 
M. Haggard; Shade Tree, BMI; Epic 34 -04006 

SCARLETT FEVER -Kenny Rogers (M. Dekle) 
K. Rogers; Welbeck, ASCAP; Liberty 1503 

ISLANDS IN THE STREAM -Kenny Rogers With Dolly Parton 
(B. Gibb, K. Richardson, A. Galuten) 
B. Gibb, R. Gibb, M. Gibb; Gibb Brothers, Unichappell, Admin./ BMI; 
RCA 13615 

YOU'VE GOT A LOVER -Ricky Skaggs (R. Staggs) 
S. Russell; Shake Russell /Bug, BMI; Epic 34 -04044 

WHY DO WE WANT WHAT WE KNOW WE CAN'T 
HAVE -Reba McEntire (D. King, D. Woodward) 
J. Kennedy; Kings X /Reba McEntire /Multimedia (Multimedia Group), 
ASCAP; Mercury 812632 -7 

THE WIND BENEATH MY WINGS -Gary Morris (J. Bowen) 
L. Henley, J. Silbar; Warner House of Music, BMI /WB Gold, ASCAP; 

Warner Bros. 7 -29532 

MIDNIGHT FIRE -Steve Wanner (M. Wilson, T. Brown) 
L. Anderson, D. Gibson; Old Friends /Silverline, BMI; RCA 13588 

SOMEBODY'S GONNA LOVE YOU -Lee Greenwood 
(J. Crutchfield) 
D. Cook, R. Can Hoy; Cross Keys Unichappell/Van Hoy, ASCAP /BMI; 
MCA 52257 

DON'T YOU KNOW HOW MUCH I LOVE YOU- Ronnie 
Milsap R. Milsap, T. P ( P Collins) ) 
D.E. Williams, M. Stewart; Kelso Herston, R. Milsap, T. Collins, BMI; 
RCA PB -13564 

GUILTY -The Statier Brothers (J. Kennedy) 
H. Reid, D. Reid; American Cowboy, BMI; Mercury 812 -988 -7 

ONE OF A KIND PAIR OF FOOLS- Barbara Mandrel) 
Tom ( Collins) ) 

R.C. Bannon, J. Bettis; Warner- Tamerlane/Three Ships /John Bettis, 
BMI /ASCAP, MCA 52258 

YOU PUT THE BEAT IN MY HEART -Eddie Babbitt 
(D. Malloy) 
D. Pfrimmer, R. Giles; Malven /Cottonpatch /Dajamus, ASCAP; Warner 

Bros. 7 -29512 

YOUR LOVE SHINES THROUGH- Mickey Gilley (J.E. Norman) 
W. Holyfield, G. Nicholson; United Artists /Ides Of March /Cross Keys 

(Tree), ASCAP; Epic 34 -04018 

TENNESSEE WHISKEY- George Jones (B. Sherrill) 
D. Dillon, L. Hargrove; Hall- Clement /Algee, BMI; Epic 34 -04082 

NEW LOOKS FROM AN OLD LOVER -B.J. Thomas 
(P. Drake) 
G. Thomas, Lathan, R. Lane; Honey Man/Tree, BMI /Petewood, ASCAP; 

Cleveland International 38 -03985 (CBS) 

ANYBODY ELSE'S HEART BUT MINE -Terri Gibbs (R. Hall) 
W. Aldridge; Rick Hall, ASCAP; MCA 52252 

HOLDING HER & LOVING YOU -Earl Thomas Conley 
E.T. (N. Larkin, Conley) 

W. Aldridge, T. Coalfield; Rick Hall, ASCAP; RCA 13596 

BABY I LIED- Deborah Allen (C. Calello) D. Allen, R. Bourke, 
R. Van Hoy; Posey /Unichappell /Van Hoy, BMI; RCA 13600 

THE BOY GETS AROUND -Sylvia (T. Collins) 
R. Fleming, D. Morgan; Tom Collins, BMI; RCA 13589 

A LITTLE GOOD NEWS -Anne Murray (J.E. Norman) 
Black, Bourke, Rocco, Chappell /Bibo, ASCAP; Capitol 5264 

LONELY BUT ONLY FOR YOU -Sissy Spacek (R. Crowell) 
R. Bourke, C. Black, K.T. Oslin; Chappell, ASCAP/Tri -Chappell, SESAC; 

Atlantic America 7 -99847 

SOMETIMES I GET LUCKY AND FORGET -Gene Watson 
(R. Reeder, G. Watson) 
E. Rowell, B. House; Blue Creek /Booth 8 Watson /On The House, BMI; 
MCA 52243 

IF IT WAS EASY -Ed Bruce (T. West) 
L. Kingston, H. Sanders; Window, BMI; MCA 52251 

THE MAN IN THE MIRROR -Jim Glaser (D. Tolle) 
T. Arata; Grandison /Hacienda, ASCAP; Noble Visions 103 

STRONG WEAKNESS -The Bellamy Brothers 
(J. Brown, D. Bellamy, H. Bellamy) 
D. Bellamy; Bellamy Brothers /Famous, ASCAP; Warner /Curb 7 -29514 

OUTSIDE LOOKIN' IN- Bandana (S. Cornelius, M. Daniel, 
Bandana) L. Wilson, J. Fox; Stan Cornelius /Hoosier, ASCAP; Warner 
Bros. 7 -29524 

HIGH COST OF LEAVING -Exile (B. Killen) 
J.P. Pennington, S. LeMaire,M. Gray; Chinnichap, BMI; Epic 34 -04041 
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DON'T COUNT THE RAINY DAYS -Michael Martin Murphy 
(J.E. Norman) 

J. Careaga, W. Holyfield; Tree /Ensign /United Artists /Ides Of March, 
BMI /ASCAP; Liberty 1505 

TELL ME A LIE -Janie Fricke (B. Montgomery) 
B. Wyrick, M. Buckins; R. Hall, ASCAP /Fame, BMI; Columbia 38 -04091 

MOVIN' TRAIN -The Kendalls (B. Mevis) 
T. Rocco, C. Black; Bibo (Welk Music) /Chappell, ASCAP; Mercury 
814 -195 -7 

HOW COULD I LOVE HER SO MUCH -Johnny Rodriguez 
(R. Albright) 
H. Moffatt; Boquillas Canyon /Atlantic, BMI; Epic 34 -03972 

WHEN THE NEW WEARS OFF OUR LOVE -The Whites 
(R. Skaggs) P. Craft; Black Sheep, BMI; Warner /Curb 7 -29513 

HEARTACHE TONIGHT- Conway Twitty (C. Twitty, J. Bowen) 

D. Henley, G. Frey, B. Seger, J.D. Souther; Cass County /Red 
Cloud /Gear /Ice Age, ASCAP; Warner Bros. 7 -29505 

DIXIE DREAMING -Atlanta M. Bogdan, L. McBride) ( H ) 

J.F. Gilbert; Texas Tunes, BMI; MDJ 4832 

BABY WHAT ABOUT YOU -Crystal Gayle (J. Bowen) 
J. Leo, W. Waldman; Elektra /Asylum, /Mopage Cotillion /Moon 8 Stars, 
BMI; Warner Bros. 7 -29582 

HOUSTON (MEANS I'M ONE DAY CLOSER TO YOU)- 
Larry Gatlin & The Galtin Brothers Band (J. Crutchfield, L. Gatlin) 
L. Gatlin; Larry Gatlin, BMI; Columbia 38 -04105 

BLACK SHEEP -John Anderson (J. Anderson, L. Bradley) 
D. Darst, R. Altman; Al Gallico /Algee /John Anderson, BMI; Warner Bros. 
7.29497 

KISS ME DARLING -Stephanie Winslow (R. Ruff) 
S. Winslow; Checkmate, BMI; MCA /Curb 1060 

AFTER YOU -Dan Seals (K. Lehning) 
P.R. Battle, B. Jones, C. Waters; Tree /Cross Keys (Tree Group), 
BMI ASCAP; Liberty 1504 

WHAT I LEARNED FROM LOVING YOU -Lynn Anderson 
(M. Clark) 

. Smith, J. Hooker; WB /Russell Smith, ASCAP; Permian 82001 

QUEEN OF MY HEART -Hank Williams, Jr. (1. Bowen, 
H. Williams, Jr.) 
H. Williams, Jr.; Bocephus, BMI Warner /Curb 7 -29500 ; 

TOO HOT TO SLEEP- Louise Mandrel) (E. Kilroy) 
R.C. Bannon, J. Bettis; Warner- Tamerlane/Three Ships /John Bettis, 

SCAP; RCA 13567 

HOLD ON, I'M COMIN' -Waylon Jennings 8 Jerry Reed (R. Hall, 
C. Boman) 
I. Hayes, D. Porter; Irving /Cotillion, BMI; RCA 13580 

I WONDER WHERE WE'D BE TONIGHT -Vern Gosdin (B. 
Mevis) 
V. Gosdin, J. Sales; Hookit, BMI; Compleat CP -115 (Polygram) 

YOU LOOK SO GOOD IN LOVE- George Strait (R. Baker) 
R. Bourke, G. Ballard, K. Chater; Chappell /MCA /Vogue (Welk Music 
Group), ASCAP /BMI; MCA 52279 

LOVING YOU HURTS -Gus Hardin (R. Hall) 
A. Aldridge, C. Richardson; Muscle Shoals Sound, BMI; RCA 13597 

WILD MONTANA SKIES -John Denver 8 Emmylou Harris 
(J. Denver, B. Wyckoff) J. Denver; Cherry Mountain, ASCAP; RCA 13562 

DANCE LITTLE JEAN -Nifty Gritty Dirt Band (N. Putnam) 
J. Ibbotson; Unami, ASCAP; Liberty 1507 

LOVERS ON THE REBOUND-James 8 Michael Younger 
(R. Chancey) F. Koller, G. Timm; Old Friends, BMI; MCA 52263 

TAKE IT TO THE LIMIT -Willie Nelson With Waylon Jennings 
(C. Boman) R. Meisner, D. Henley, G. Frey; Cass County /Red 
Cloud /Nebraska, ASCAP; Columbia 38 -04131 

IT'S ALL IN THE GAME -Merle Haggard (M. Haggard) 
C. G. Dawes, C. Sigman; L. Spier /Major Songs, ASCAP; MCA 52276 

KEEPIN' POWER -Crystal Gayle (A. Reynolds) R. Cook, B. Wood; 
Roger Cook /Chriswood, BMI; Columbia 38 -04093 

THE LADY, SHE'S RIGHT -Leon Everette (R. Dean, L. Everette) 
C. Ryder; V. Haywood, Window, BMI; RCA 13584 

STRANGER AT MY DOOR -Juice Newton (R. Landis) 
K. Chater, R. Bourke, C. Black; Chappell, ASCAP-Unichappell, BMI; 
Capitol 5265 

I'M ONLY IN IT FOR THE LOVE -John Contee (B. Logan) 

D. Allen, K. Brooks, R. Van Hoy; Posey /Golden Bridge, Unichappell/ 
Van Hoy, BMI /ASCAP; MCA 52231 

NIGHT GAMES -Charlie Pride (N. Wilson) 
N. Wilson, B. Mevis; Royalhaven, BMI /G.I. D., ASCAP; RCA 13542 

SLOWBURN -T.G. Sheppard (1.E. Norman) 

T.2 

Rocco, 
c, 

. Black; Bibo(WeIk Group) /Chappell, ASCAP; Warner /Curb 

HAVE I GOT A HEART FOR YOU -Chantilly (L. Morton, 
D. Morgan) K. Stegall, M. Morrow; April, ASCAP /Blackwood, BMI; F & 

L 527 

WILDWOOD FLOWER -Roy Clark (R. Clark) 
A.P. Carter; Peer International, BMI; Churchill 94025 (MCA) 

STILL IN THE RING -Tammy Wynette (G. Richey) 
M. Garvin, B. Jones; Tree,BMI /Cross Keys, ASCAP; Epic 34 -04101 

MY BABY DON'T SLOW DANCE -Johnny Lee (J. Bowen) 
B. Lamb, P. Wood; Elektra /Asylum, BMI; Warner Bros. 7 -29486 
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YOU'RE GONNA RUIN MY BAD REPUTATION -Ronnie 
McDowell (B. Killen) J. Crossan; Tree, BMI; Epic 34 -03946 

EV'RY HEART SHOULD HAVE ONE -Charley Pride 
(N. Wilson) B. Shore, B. Gallimore; Royalhaven, BMI /Dejamus, ASCAP; 
RCA 13648 

FLIGHT 309 TO TENNESSEE -Shelly West (S. Garrett, S. Dorft) 
R. Scott; Peso /Mighty, BMI; Viva 7 -29597 

LET'S SING ABOUT LOVE -Big Al Downing (T. Bongiovi, 
L. Quinn) B. A. Downing, L. Quinn; Mataphor, BMI; Team 1003 

DIET SONG -Bobby Bare (B. Bare) 
S. Siverstein; Evil Eye, BMI; Columbia 38 -04092 

NOTHIN' BUT YOU -Steve Earle & The Dukes (R. Dea, P. Carter) 
S. Earle; High Chaparral, ASCAP; Epic 34 -04070 

A MILLION LIGHT BERS AGO -David Frizzell (S. Garrett, 
S. Dorff) D. Blackwell; Peso/Wallet, BMI; Viva 7 -29498 

THE SIGN OF THE TIMES -Donna Fargo (S. Silver) 
D. Fargo; Prima -Donna, BMI; Columbia 38 -04097 

WHY DO I HAVE TO CHOOSE -Willie Nelson (C. Monan) 
W. Nelson; Willie Nelson, BMI; Columbia 38 -03965 

HEY BARTENDER -Johnny Lee (J. Bowen) 
F. Dixon; El Camino, BUI, Full Moon 7 -29605 (WEA) 

MY ANGEL'S GOT THE DEVIL IN HER EYES -Ed 
Hunnicutt (D. Burgess) 
E. Burton, D. Knutson, D. Burgess; Barnwood, BMI; MCA 52262 

YOU'RE A HARD DOG(TO KEEP UNDER THE 
PORCH) -Gail Davies (G. Davies) 
H. Howard, S. Clark; Tree, BMI /April, ASCAP; Warner Bros. 7 -29472 

WINDIN' DOWN -Lacy J. Dalton (B. Sherrill) 
L.J. Dalton, M. Sherrill, F. Koller; Algee /Old Friends, BMI; Columbia 
38 -04133 

STREET TALK -Kathy Maltea (R. Peoples, B. Hill) 
R. Whiteway, L. Domann; Criterion /Space Case, ASCAP; Mercury 
814 -375 -7 

A FIRE I CAN'T PUT OUT -George Strait (B. Mevis) 
D. Staedtler; Music City, ASCAP; MCA 52225 

WOUNDED HEARTS -Mark Gray (B. Montgomery, S. Buckingham) 
S. Harrington, M. Gray; Warner -Tamerlane /Daticabo, BMI/WB /Sante Fe, 

ASCAP; Columbia 38 -04137 

IN MY EYES -John Contee B. Logan) ( H ) 
B. Wyrick; Intersong -USA, ASCAP; MCA 52282 

IT HAD TO BE YOU -Texas Vocal Company (B. Mevis) 
B. Shore, D. Wills, B. Mevis; Royalhaven, BMI /G.I.D., ASCAP; 
RCA 13566 

BEFORE WE KNEW IT -Jan Gray (R. Childs) 
L. Anderson, F.Koller; Old Friends, BMI; Jamen 45 -011 

LET'S GET OVER THEM TOGETHER -Moe Bandy (Featuring 
Becky Hobbs) (R. Becker) 
C. Craig, K. Stegall; Screen Gems -EMI /Blackwood, BMI; Columbia 
38 -03970 

YOU MADE A WANTED MAN OF ME- Ronnie McDowell 
(B. Killen) J. Crossan; Tree, BMI; Epic 34 -04167 

LONESOME 7-7203-Darrell Clanton (C. Haward) 
J. Tubb; Cedarwood, BMI; Audiograph 45 -474 

THE LETTER- Ronnie Reno (W. Carson ) 

W. Carson; Rosebridge, BMI; EMH 0024 

BREAKIN' DOWN -Waylon Jennings (W. Jennings) 
J. Rainey; Glentan, BMI; RCA 13543 

BABY I'M YOURS -Tanya Tucker (D. Malloy) 
V.A. McCoy; Blackwood, BMI; Arista AS1- 9046 -SB 

GOIN' DOWN HILL -John Anderson (F. Jones, J. Anderson) 
J.D. Anderson, X. Lincoln; John Anderson, BMI; Warner Bros. 7 -29585 

FLAMES -Brice Henderson (S. Tuft) 
M. True; Good Token, ASCAP; Union Station 1003 

WAY DOWN DEEP -Vern Gosdin (B. Mevis) 
M.D. Barnes, M.T. Barnes; ATV /Hookit, BMI; Compleat 108 (Polygram) 

DIDN'T WE DO IT GOOD- Brenda Lee (J. Crutchfield) 
B. Rice, M.S. Rice; Swallowford /April, ASCAP; MCA 52268 

LET'S FIND EACH OTHER TONIGHT-Jose Fehciano 
(R. Jarrard, J. Feliciano) J. Feliciano; Jobete /Deedle Dytle, ASCAP; 
Motown 1674 

DREAM BABY (HOW LONG MUST I DREAM) -Lacy J. 

Dalton (B. Sherrill) C. Walker; Combine, BMI; Columbia 38 -03926 

HOT TIME IN OLD TOWN TONIGHT -Mel McDaniel 
(H. McCullough) H. McCullough; Bibo /Partnership /Welk, ASCAP; Capitol 
P -B -5259 

LOST IN THE FEELING -Conway Twitty (C. Twitty, J. Bowen) 
L. Anderson; Old Friends, BMI; Warner Bros. 7 -29636 

IF YOU BELIEVE -John Schneider (M. Stanton) 
M. Stanton; Kaoi Lee, ASCAP; Scotti Bros. 4 -04064 

I'M RAGGED BUT I'M RIGHT -Johnny Cash (B. Ahern 
Not Listed; Song Of Cash, ASCAP; Columbia 38 -04060 

POOR SIDE OF TOWN -Joe Stampley (R. Baker) 
J. Rivers, L. Adler; EMP, BMI; Epic 34 -03966 
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CD Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording Industry 

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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BOBBY HELMS NEW RELEASE 

^|'m Drinkin' It Over" 
(With My Friend Jim Beam) 

BLACK ROSE #82710 

Release Date: Octobe 10,1803 

nu emu's =mom= 

It111X11 PLUM 
11111.111 MKT 

Bobby Helms, Kennestar Enterprises, Jim Beam and Black Rose Records invite you to 
visit the Magnolia Suite #5510 at the Opryland Hoto|, October 10 13, 9:00 AM - till? 
To welcome Bobby Helms back to the USA after a successful European tour and inaugu- 

rate his new USA tour. 
FOOD - ENTERTAINMENT - VIDEO 

Meet HELMS ANGELS 

VIDEO RECORDS-TAPE MANAGEMENT PUBLICITY 

Roxy TV Prod. Black Rose Kennestar Ent. Dave Davis 
827 Meridian 827 Meridian Richard Gilbert 
Nashville, TN. Nashville, TN. PO Box 4357 615-227-5726 

Marietta, GA. 

SPONSOR BOOKINGS 

Ruth Magaw 
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Country 

Nashville Scene 
Let Us Now Praise Unsung Heroes 
by KIP KIRBY 

Now, ladies and gentlemen, the 
moment you've all been waiting for: 
the fifth annual "Nashville Scene 
Tribute Awards!" 

Yes, that's right, CMA Week is 
upon us once again -that exhausting 
week -long round of festivities that 
sends the glitterati of country music 
rushing to their closets for tuxes and 
to their medicine cabinets for No -Doz. 

This is the mo- 
ment when we 
pause to honor 
some of the unsung 
industry leaders 
whose names aren't 
often found in this 
column, but whose 
behind - the - scenes 
antics keep these pages lively none- 
theless. We also honor a few artists, 
too, for their contributions to the on- 
going pursuit of life, liberty and radio 
airplay. 

There are those, no doubt, who 
will marvel at the fact that we have 
managed to keep these annual light- 
hearted awards going for a fifth 
straight year. To them, we can only 
say that what goes on out of the pub- 
lic eye (and print) is often as interest- 
ing as what goes on in it. And who 
can resist these one -of -a -kind "Nash- 
ville Scene" trophies, gold -plated 
and tarnish -free? They occupy no 
space, they match all decors, and 
they never need dusting. 

Winners mentioned in this year's 
"Nashville Scene Tribute Awards" 
column will receive their invisible 

trophies handsomely boxed in festive 
corrugated cardboard gift wrap and 
delivered by UPS truck. To corn - 
memorate the awards' fifth year of 
existence, we have added a small 
rhinestone bar -code symbol to the 
bottom of the award with the inscrip- 
tion, "Give The Gift Of Music." 

It's our wish that those honored 
herewith will display their statuettes 
proudly and continue the tradition 
for which they won them. For those 
whose names do not appear in print 
this time around, well, there's always 
next year. And now, on with the 
awards... 

To MCA producer Ron Chancey, 
a four -wheeled limited edition model 
of Scene's "Lee Iococca Award" for 
proving that it is too possible to find a 
house with 10 garages if you just take 
the time. This trophy comes with two 
cases of Turtle Paste Wax and a car- 
ton of buffing cloths. 

To publisher /producer Blake Me- 
vis of the Pride Music Group, our 
own well -worn copy of "Steve Mar- 
tin's Executive One -Liners For All 
Occasions," to be used whenever fea- 
sible at his numerous board and com- 
mittee meetings through 1984. 

To Fred Foster and Bob Fead, 
Scene's "Roller Coaster Award" for 
the shortest ride on the Monument 
Express. With this award, Fred and 
Bob each receive leatherbound edi- 
tions of the Hunt Brothers' "Creative 
Financing I Have Known," plus an 
order for 25,000 more "Best Of Roy 
Orbison" LPs. 

To Cynthia Spencer, RCA's press 
and publicity manager, Scene pre- 

sents an RIAA -certified platinum 
pair of skis, authentic Nipper goggles 
and our "Nashville Scene Jean - 
Claude Killy Downhill Racing 
Award" for her legendary exploits on 
two slats and some snow. 

To Rob Parrish of the Country 
Music Assn., Scene snidely toasts his 
new optical accoutrement with our 
"John Conlee Rose Colored Glasses 
Award." This award arrives in an un- 
marked flesh -toned wrapper with 
tiny attachable windshield wipers for 
the rainy season ... And to the 
CMA's publicity director Cathy Gur- 
ley, a gold -plated "Nashville Scene 
Wheelie" to celebrate her first anni- 
versary in Nashville after leaving the 
Wheeling, W. Va. Jamboree U.S.A. 
Cathy will receive an autographed 
motorcycle helmet from Evel Knie- 
vel with a built -in Sony Walkman so 
she can listen to her favorite country 
records while practicing "wheelies" 
along Music Row. 

To Jim Fogleson, president of 
MCA Records in Nashville, we stand 
up and salute with our "Legendary 
Longevity Award" for proving that 
you can survive any changes in re- 
gime if you're doing a great job. Also 
at MCA, national country promotion 
vice president Ery Woolsey is hereby 
awarded a hot -off -the- presses copy of 
"Everything You've Ever Wanted To 
Know About Dieting Without Losing 
A Pound" for his determined pursuit 
of decreasing avoirdupois. With this 
trophy, Ery receives a scale preset 10 
pounds light, a shopping bag of diet 
gum, and a to -go order of Low -Cal 
Krystal burgers to take to Tony Tam- 

TAKE FIVE -Ronnie McDowell and Reba McEntire take a short break dur- 
ing the taping of "Music City USA" with Dick Thrall, center, co- producer of 
the new half -hour syndicated Multimedia Entertainment tv show. The pro- 
gram will air via satellite and will combine live performances by top coun- 

try artists with two country videos per week. 

burrano's DJ Week bash. 
To Dallas -based promotion man 

Wayne Edwards, we are Federal Ex- 
pressing a Funk & Wagnall's Dictio- 
nary for his newsletter, plus a giant 
edition of "Words Frequently Mis- 
spelled" and a magnifying glass to 
read it. To wife Johanna Edwards, 
our sympathies and five new Aggie 
jokes. 

To Nashville publicist Woody 
Bowles and wife Elaine Ganick of 
tv's "Entertainment Tonight," we 
present our Crayola- colored "Nash- 
ville Scene Double Your Pleasure, 
Double Your Fun Diaper Pin 
Award" on the imminent arrival of 
their expected twins. This award 
comes boxed with two of everything, 

including babysitters. 
To Welk Music's Bob Kirsch, we 

have embossed a customized volume 
of the "The Physicians' Desk Refer- 
ence," along with a standing appoint- 
ment at any barber shop of his choos- 
ing (tips included . .. And to Welk's 
Doyle Brown, Scene slyly slips in a 
pink sequinned jumpsuit and match- 
ing boa for those big nights out on 
the town as "Pink Lloyd." (Who was 
that masked man??) 

To Lou Ann Bardash of the Nash- 
ville Music Assn., we offer our heart- 
felt gratitude for following along so 
ably in the hard -to -follow footsteps 
of Dale Franklin Cornelius. With her 
award, Lou Ann will also be gifted 

(Continued on page 78) 
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o ARTIST 

Title, Label & Number 
(Dist. Label) 

d 

L 0 J 
1 30 ALABAMA WEEKS 38 

The Closer You Get. RCA AT #1 
29 

20 AHL -1 -4663 
RCA 39 42 

5 4 KENNY ROGERS 
Eyes That See In the 
Dark RCA -AFLI 4697 RCA 40 33 

2 37 MERLE HAGGARD 
AND WILLIE 41 44 
NELSON 
Poncho And Lefty, Epic 
FE 37958 CBS 

4 29 LEE GREENWOOD 42 32 
Somebody's Gonna Love 
You, MCA 5403 MCA 

3 25 RONNIE MILSAP 

6 20 

Keyed Up, RCA 

AHL! -4670 RCA 

T.G.SHEPPARD 
T.G.Sheppard's Greatest 

43 
44 

52 

54 
Hits, Warner /Curb 23841 WEA 

7 13 EARL THOMAS 
CONLEY 

45 53 
Don't Make It Easy For 

9 22 
Me, RCA AHL1-4713 RCA 

DAVID ALLAN COE 
46 48 

7 

Castles In The Sand, 
Columbia FC 38535 CBS 

BARBARA 
47 45 

MANDRELL 
Spun Gold, MCA 5377 MCA 48 37 

15 5 MERLE HAGGARD 
That's The Way Love 
Goes, Epic FE -38815 CBS 49 38 

12 59 THE BELLAMY 
BROTHERS 
Greatest Hits, 
Warner /Curb 26397 -1 WEA 50 50 

8 22 WILLIE NELSON 
WITH WAYLON 
JENNINGS 51 49 
Take It To the Limit, 
Columbia FC 38562 CBS 52 43 

16 27 B.J.THOMAS 
New Looks, Cleveland 
International FC 38561 CBS 53 41 

14 18 DOLLY PARTON 
Burlap & Satin, RCA 

10 17 
AHL1 -4691 RCA 

SYLVIA 
54 62 

Snapshot, RCA 

35 2 
AHL1 -4672 RCA 

EDDIE RABBITT 55 58 
Greatest Hits - Volume 
Il, Warner Bros. 23925 WEA 

13 52 HANK WILLIAMS 56 55 
JR. 
Hank Williams Jr.'s 57 59 
Greatest Hits, 
Elektra /Curb 60193 WEA 

24 24 JOHN CONLEE 58 51 
John Coulee's Greatest 
Hits, MCA 5406 MCA 

19 54 RICKY SKAGGS 59 57 
Highways And 
Heartaches, Epic FE 

37996 CBS 

22 19 THE STATLER 60 64 
BROTHERS 
Today, Mercury 
812 -184 -1 POL 61 65 

17 83 ALABAMA 
Mountain Music, RCA 

AHLI -4229 RCA 62 66 
25 4 JOHN CONLEE 

In My Eyes MCA 5434 MCA 

18 24 GEORGE JONES 63 60 
Shine On, Epic FE 38406 CBS 

26 6 CRYSTAL GAYLE 
Crystal Gayle's Greatest 
Hits, Columbia FC -38803 CBS 

20 52 JANIE FRICKE 
It Ain't Easy, Columbia 64 
FC 38214 CBS 

31 24 DON WILLIAMS 
Yellow Moon, MCA 5407 MCA 65 68 

21 14 JOHNNY LEE 
Hey Bartender, Full 
Moon /Warner Bros. 

30 3 
23889 WEA 

JUICE NEWTON 
66 69 

Dirty Looks Capital ST- 
12294 CAP 

40 2 GARY MORRIS 
Why Lady Why, Warner 
Bros. 23738 WEA 67 70 

23 32 THE OAK RIDGE 
BOYS 
American Made, MCA 

68 63 
5390 MCA 

27 135 ALABAMA 
Feels So Right, RCA 

69 56 
AHLI -3930 RCA 

46 3 CHARLEY PRIDE 
Night Games RCA 

70 73 
AHL1 -4820 RCA 

47 3 LOUISE 
MANDRELL 
Too Hot To Sleep RCA 

71 61 
AHLI -4820 RCA 

28 82 WILLIE NELSON 72 67 
Always On My Mind, 
Columbia FC 37951 CBS 

34 16 LACY J. DALTON 73 72 
Dream Baby, Columbia 
FC 38604 CBS 

36 23 CHARLY McCLAIN 74 74 
Paradise, Epic FE 38584 CBS 

39 4 JOHNNY 
RODRIGUEZ 75 75 
For Every Rose, Epic FE- 

38806 CBS 
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Country 
Nashville Scene 

Continued from page 76 

with a paperback edition of the new 
best- seller, "Making Committees A 
Way Of Life." (We'd present the 
same book to Dale, except that we 
suspect she's the author!) 

To artist John Anderson, we pre- 
sent our 'Bob & Carol & Ted & Al- 
ice Award" for proving that "Swin- 
gin' " doesn't have to mean 
something that goes on at Plato's Re- 
treat ...To Ricky Skaggs goes our 
"Frank Sinatra I- Did -It -My -Way 
Award" for refusing to listen when 
everyone told him bluegrass was 
dead and crossover was the only way 
to get airplay. 

To countless country radio pro- 
grammers across the nation who have 
successfully rewritten Paul Simon's 
big hit to read "50 Ways To Cut 
Your Playlists," we present our min- 
iaturized "Nashville Scene Invisible 
Shrinking Music Award," which has 
gotten even shorter just since we 
started this paragraph. 

To Epic publicist Debbie Banks, 
we proudly shine up our "Stars, Bars 

& Stripes Award" brass pin to be 
presented by Johnny Rodriguez and 
Richie Albright, along with an offi- 
cial certificate to "The Sarge" signed 
by the entire roster. With her award, 
Debbie receives a complimentary trip 
down the Cumberland River in 
December. 

To Janice Azrak of Warner Bros. 
Records, we have ordered a pair of 
1950s red plastic Rodeo Drive shades 
to go with her trophy as "Nashville 
Scene's Favorite Hollywood Trans- 
plant." With this comes a bottle of 
Tahitian Bronze suntan oil and a 
publicists' edition of "What To Do 
When Your Label Merges & Your 
Boss Becomes Bigger Media Copy 
Than Your Artists." 

To Jimmy Bowen, senior VP of 
Warner Bros., our first "Nashville 
Scene Erroll Flynn Of The Year 
Award," constructed in the shape of 
a record player and wired to play 
crackly renditions of "Warm Up To 
Me Baby" on the Roulette label. 
We've also enrolled Bowen in our se- 
lected executives' "Maalox Of The 

TdE NEVEsTTTHiN6 
IN 

tr°PiWi 4#1ftie 

LLOYD LINDCROTH 
(And His World Famous Electronic Harp) 

NOW APPEARING AT: 

Thank You to 

Jack Vaughn & 

Manfred Mortiz 

For The Opportunity 

And Your 

Insight! 

GEORGE MICHAUD 
TALENT AGENCY 

4950 Densmore, Suite 1 

Encino, California 91436 
(213) 981-6680 

Month Club" for the remainder of 
1983. 

To Cindy Leu of Columbia Re- 
cords, we award a contract with the 
Wilhelmina Agency plus a guest shot 
on the David Letterman show dis- 
cussing the controversial topic, 
"Who Says Models Can't Be Short ?" 

To Katie Gillon at MCA Records, 
a metal -flake "Cy Young Sports 
Award" for her ongoing dedication 
to the athletic prowess of Music 
Row. Along with her invisible soft- 
ball -bat trophy, Katie receives a flo- 
ral arrangement nurtured in the 
Nashville Scene hothouse and the 
popular horticultural best -seller, 
"Five Days To Greener Thumbs." 

To CBS senior vice president Rick 
Blackburn on the occasion of his 
marriage earlier this year, we present 
our limited- edition Velcro "Charles 
Lindbergh Flight Bag" for proving 
that "Fly the friendly skies" can 
mean uniting without meaning 
United! 

To Earl Thomas Conley's manager 
Georgeann Galante, our "Risque Ri- 
que & Roxy" award- winning ward- 
robe for disproving the theory that 
new wave fashion and country music 
can't work in Nashville. (Just not at 
Ernest Tubb's Record Shop.) 

To independent MDJ Records in 
Atlanta, we have created a new 
"Nashville Scene Question Mark 
Award." This award is laser- crafted 
in the shape of a huge interrogation 
symbol and asks the question: "What 
begins with an A and ends with an 
A?" The answer, of course, is: "Any 
group signed by Larry McBride." 
This award comes boxed with its own 
personally- inscribed videocassette. 

To Top Billing International's 
glamorous Tandy Rice, Scene's 
"Look Out Miss America Award" 
for nearly outdazzling the contes- 
tants in Atlantic City when he ap- 
peared recently as a celebrity judge in 
the televised beauty pageant. 

To David Allan Coe goes our nev- 
er- before "Mae West Wigs I Have 
Worn" collection of hair pieces for 
his always intriguing array of coif- 
fures. He's the only country artist 
giving Dolly Parton competition in 
this area. 

And finally, in closing, one final 
award: to artist Deborah Allen and 
her producer /writer /husband Rafe 
VanHoy, a sterling silver heart - 
shaped "Nashville Scene Favorite 
Couple Award" for captivating coun- 
try music romantically, along with 
Rodney Crowell and Rosanne Cash, 
as equal halves of a talented whole. 
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SHELLY WEST 
West By West, 
Warner/Viva 23775 WEA 

MARTY ROBBINS 
A Lifetime Of Song 1951- 
1982, Columbia C2 -38870 CBS 

JOHN ANDERSON 
Wild And Blue, Warner 
Bros. 23721 WEA 

MOE BANDY 
Devoted To Your 
Memory, Columbia FC- 

38726 CBS 

HANK WILLIAMS, 
JR. 
Strong Stuff, 
Elektra /Curb 60223 WEA 

TERRI GIBBS 
Over Easy, 'ACA 5443 MCA 

GEORGE STRAIT 
Strait From The Heart, 
MCA 5320 MCA 

SISSY SPACEK 
Hangin' Up My Heart, 
Atlantic /America 1 -90100 WEA 

WILLIE NELSON 
Greatest Hits, Columbia 
KC 237542 CBS 

CONWAY TWITTY 
Lost In The Feeling, 
Warner Bros. 23869 WEA 

THE WHITES 
Old Familiar Feeling, 
Warner /Curb 23872 WEA 

WAYLON 
JENNINGS 
It's Only Rock & Roll, 
RCA AHL1-4673 RCA 

ALABAMA 
My Home's In Alabama, 
RCA AHLI -3644 RCA 

CRYSTAL GAYLE 
True Love, Elektra 60200 WEA 

CHARLIE DANIELS 
A Decade Of Hits, Epic 
FE 38795 CBS 

RONNIE 
McDOWELL 
Personally, Epic FE 38514 CBS 

THE KENDALLS 
Movin' Train, Mercury 
812 -779 -1 POL 

KENNY ROGERS 
Greatest Hits, Liberty LOO 

1012 CAP 

LEE GREENWOOD 
Inside Out, MCA 5304 MCA 

RICKY SKAGGS 
Waitin' For The Sun To 

Shine, Epic FE 37193 CBS 

WILLIE NELSON 
Tougher Than Leather, 
Columbia QC 38248 CBS 

VERN GOSDIN 
If You're Gonna Do Me 

Wrong (Do It Right), 
Compleat CPL -1 -1004 POL 

KENNY ROGERS 
We've Got Tonight, 
Liberty LO 5H43 CAP 

MERLE HAGGARD 
Going Where The Lonely 
Go, Epic FE 38092 CBS 

WILLIE NELSON 
Stardust, Columbia JC 

35305 CBS 

GENE WATSON & 
THE FAREWELL 
PARTY BAND 
Sometimes I Get Lucky, 
MCA 5384 MCA 

ANNE MURRAY 
A Little Good News, 
Capitol ST12301 CAP 

THE BELLAMY 
BROTHERS 
Strong Weakness, 
Elektra /Curb 60210 WEA 

EARL THOMAS 
CONLEY 
Somewhere Between 
Right And Wrong, RCA 

AHL -1 -4348 RCA 

MICKEY GILLEY 
Fool for Your Love, Epic 

FE 38583 CBS 

ED BRUCE 
You're Not Leaving Here 
Tonight, MCA 5416 MCA 

GUS HARDIN 
Gus Hardin, RCA 

HL1 -8603 RCA 

LOUISE 
MANDRELL 
Close -Up, RCA MHL 
1 -8601 RCA 

LYNN ANDERSON 
Back, Permian PR -8205 MCA 

THE OAK RIDGE 

BOYS 
Greatest Hits, MCA 5150 MCA 

DAVID FRIZZELL 
On My Own Again, Viva 
23868 WEA 

NITTY GRITTY 

DIRT BAND 
Let's Go, Liberty 51146 CAP 

TOM JONES 
Tom Jones Country, 
Mercury SRM -1 -4062 POL 

Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). 

Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle). 
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SIMPLY DIVINE -Bette Midler gets 
down to basics during her "No 
Frills" video, which was produced 
by Bob Meyrowitz and Peter Kauff 
of DIR Broadcasting and will air 

Oct. 14 on HBO. 

Urban Shows: 
List Goes On 

NEW YORK -There's more to 
urban video shows than meets the 
eye. A story in the Oct. 1 Billboard 
inadvertently neglected to mention 
several major national and local pro- 
grams airing video clips by black and 
urban contemporary artists. 

"Hit City" is a syndicated show 
based in Colorado. It is produced by 
the same company that produces 
"America Rocks," a rock video 
program. 

"New York Hot Tracks," on 
WABC -TV, is proving that, at least 
on a local level, there is sometimes 
more of a market for urban video 
than rock. The show, produced by 
Kevin Wendle, consistently beats 
NBC's "Friday Night Videos" in the 
ratings battle. Beginning this week it 
will be simulcast on WKTU, whose 
on -air personality Carlos De Jesus 
serves as host. 

Other shows include: "Soul Beat" 
and "Video Visions" (San Francis- 
co), "Feedback" (Ft. Lauderdale), 
"Music Beat" and "New Music 
Plus" (New York), "The Soul Of At- 
lanta," and "On The Street" 
(Indianapolis). 

CED Players 

Are A Potent 

Pop /P -O -P Tool 
By KEN WINSLOW 

Retailers selling or considering 
some of today's growing pop (popu- 
lar) video music catalog and other 
kinds of recorded video program- 
ming should give serious thought to 
making RCA's new random access 
SJT400 CED videodisk player a cen- 
ter piece of their own in -store p -o -p/ 
(point of purchase) demonstrator. 

With many of the latest releases 
starting to appear concurrently on 
both tape and CED disk, such as Par - 
amount's "Delirious" for November, 
featuring Eddie Murphy in a standup 
comedy concert, and Warner's "Na- 
tional Lampoon's Vacation" for No- 
vember, using the CED disk version 
coupled with the various selective ac- 
cess capabilities of the 400 player 
backed by good sound reproduction 
will let you run your own knock -em- 
dead in -store promotions for sales in 
both tape and disk formats. 

And while Paramount, MGM/ 
UA, Embassy and other leading 
home video labels, including RCA 
VideoDiscs, are now supplying pre- 
view (trailer) clips of current and 
coming releases in increasing quanti- 
ty and variety, it still comes down to 
someone else deciding what's going 
to work with your specific customers 
at any particular time. 

But to really hit the pop /p -o -p nail 
on the head, your sales staff ideally 
should be able to randomly pick, se- 
quence and run your own in -store 
previews. This becomes ridiculous 

(Continued on page 84) 

Video 
WIDE VARIETY OF BACKGROUNDS 

Clip Directors Not In lt For The Money 
By ROB PATTERSON 

NEW YORK -As promotional 
video clips become a hot program- 
ming item on tv and in clubs, the me- 
dium is also becoming a highly popu- 
lar field for novice and experienced 
directors from a variety of 
backgrounds. 

Many of the pioneer directors in 
the youthful promo clip field came 
from middle -level technical spots in 

tv and film or from a film school 
background. But there are other 
sources. Commercial and film direc- 
tors are testing the music video wa- 
ters and other fields are also proving 
to be training grounds. 

Limelight Film Video's Steve Bar 

ITA Certifies 
More Gold In 
U.S., Canada 

NEW YORK -The Interna- 
tional Tape /Disc Assn. has certi- 
fied six videocassettes for its 
Golden Videocassette Award in 
the U.S. and three for the award 
in Canada. 

In the U.S., awards were given 
to "Clash Of the Titans," "The 
Compleat Beatles," "My Favorite 
Year" and "Victor/Victoria," all 
from MGM /UA Home Video, as 
well as "Bladerunner" from Em- 
bassy Home Entertainment and 
"Fast Times At Ridgemont High" 
from MCA Home Video. The 
three Canadian awards were giv- 
en to "Mad Max" from Vestron 
Video and Orion Pictures, and 
"Poltergeist" and "Victor/Vic- 
toria" from MGM/UA. 

The standard for the award in 
the U.S. is a minimum gross label 
revenue of $1 million from sale 
and /or rental. The standard in 
Canada is a minimum gross label 
revenue of $150,000 (Canadian). 

ron worked in production services 
and as a cameraman on feature films, 
while the firm's Peter Sinclair was 
also a cameraman. Russell Mulcahy, 
now directing his first feature film, 
was an editor for tv news in Austra- 
lia. Popular directors Julien Temple 
and Graeme Whifler are both film 
school graduates. 

For many, music videos were a 
chance to graduate to directing in a 
short-form, fairly inexpensive medi- 
um. An additional attraction for 
some, of course, was the chance to 
work with the music and artists they 
admired. But the original openness of 
the field also attracted those not ex- 
pressly in professional film or tv. 

Limelight's Don Letts was a club 
DJ whose 8mm films of the bands he 
knew were initially done for his own 
enjoyment, but later led to profes- 
sional filmmaking with "The Punk 
Rock Movie" and "Rude Boy," 
which in turn led him to making vid- 
eos. The company's Chris Gabrin 
was a part-time photographer and 
film buff who worked at London's 
Roundhouse venue. After his friend 
Hugh Cornwell of the Stranglers kept 
meeting Gabrin at the same art films, 
Cornwell invited him to direct the 
Stranglers' "White Room" video. 

But as clip budgets grow, record 
labels, artists and programmers are 
placing greater emphasis on the pro- 
fessionalism of promos. Now, dozens 
of directors from the high- paying 
commercial field, as well as a few fea- 
ture film directors, are making music 

videos -following the lead of adman 
Bob Giraldi ( "Beat It "). 

Says director Jay Dubin, "Every- 
one I used to know in the commercial 
business is now calling me trying to 
find out how to get into making vid- 
eos." They are also pitching their 
demo reels to record companies and 
artist managers, with positive results, 
he says. 

Peter Israelson, who has directed 
commercials which have earned him 
over 100 Clio awards, notes, "A lot 
of commercial directors find them- 

selves successful and making money, 
but watching everything go by cre- 
atively. For us, it's a chance to realize 
our own visual dreams and be more 
creative." 

Unlike the committee nature of 
commercial making, "Videos also of- 
fer the freedom for a commercial di- 
rector to create and realize original 
ideas as much as possible," Israelson 
says. "I'm the author, where with 
commercials, it's a group effort." 

Israelson, who has directed clips 
for Burning Rome and .38 Special, 
believes record companies are anx- 
ious to use commercial directors for 
video clips because "We are used to 

working in specific time and financial 
frames, and used to making dazzling 
images that are memorable." Almost 
all commercial directors making vid- 
eos say they make no money on the 
projects. As Israelson says, "I can't 
boast any profits, but they have been 
a pleasure." 

Director Ed Vorkapich, known 
primarily in the commercial field for 
his fashion and beauty work, sees 
possible profit centers for directors 
other than just the work on the shoot, 
a lesson he learned after making 
Southside Johnny's "Trash It Up" 

(Continued on page 84) 

New Rock Series Makes 
Radio- Television Connection 

NEW YORK- "Radiovision" makes 
the connection between music on 
television and the radio. The first 
program of the series of hour -long 
specials aired Sept. 25 in Boston; fu- 
ture broadcasts will focus on differ- 
ent cities. 

The show is a production of Bos- 
ton -based Multivision Inc. and the 
Jane Norris Company of Rye, N.Y. 
Co- producer Don O'Sullivan of Mul- 
tivision explains, "We plan to air 
` Radiovision' on a market -by- market 
basis. Each special will focus in on 
the music scene of a different city. 

"The shows will combine live per- 
formances by the best local talent 
with performances by rock artists 
who have broken out of the host city, 
or hold special significance in the 
market." Jane Norris, the show's 
other producer adds, "With the Bos- 
ton show, we made WAAF the star." 

"Radiovision" aired on WSBK- 
TV in Boston, and was simulcast 
over WAAF -FM. It was also seen on 
cable along the East Coast. It fea- 
tured interviews with Steve Howe of 
Asia and Robert Plant, as well as 
their current videos, and local bands 
the Reflectors and the Enemy. 

Norris remarks, "There is so much 
music product with visuals now that 
it begins to have a role in the life of a 
radio station. Radio has to use video 
music as a tool rather than fight 
against it; it can be a mutually benefi- 
cial promotion and can create a great 
deal of excitement." 

The new series of hour -long spe- 
cials will be designed to help radio 
stations promote themselves. Norris 
points out, "National shows just 
don't capture the local feel. The local 
scene in Boston is very different from 
the one in New York." She adds, 
"Radio has been stagnating. Televi- 
sion breaks formats and goes in the 
direction of spontaneity and 
excitement." 

Disk jockeys are used on camera in 

cameo appearances on "Radiovi- 
sion." There are two clips, and the 
rest of the show consists of live per- 
formance, interview footage and oth- 
er non -clip programming. 

"We have interest from stations in 

Los Angeles and New York to do 
` Radiovision' there," says Norris, 
who also serves as a consultant to 
Starfleet /Blair. 

ILILIIIILHOOLLH SCME© ACDO OGH'. M (jJ¡j 

TELEVISION CABLE FILM VIDEO INDUSTRIAL STAGE RENTALS 

ãki í 
gAexieedittggai ,uff 

C 

120.000 SQUARE FEET OF SHOPS, OFFICES AND STORAGE 
SPACE ON WEST 34th STREET 

DIRECTLY ACROSS FROM SITE OF NEW CONVENTION CENTER 

CUSTOM CONSTRUCTION OF SETS, PROPS AND BACKDROPS 

COMPLETE DESIGN FACILITIES AVAILABLE 

WE NOW HAVE OUR OWN TRUCK OPERATION 

LINCOLN SCENIC STUDIOS 560 West 34th Street New York, N.Y. 10001 (212) 244 -2700 
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Video 

Vide8asetke Top 'iO 
Survey For Week Ending 1015/83 

SALES 
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Copyright Owner, 

TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE 
Paramount Pictures 

Jennifer Beals 
Paramount Home Video 1139 

48 HOURS 
Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 

Ó Ñ 
A m r cc 

1983 

1983 

Od = 

cc 

R 

R 

RP 

E 

t° 

VHS 
Beta 

VHS 
Beta 

6, 

d 

539.95 

839.95 

3 2 75 Jane Fonda JANE FONDA'S WORKOUT (ITA) 
KKVarl C -RCVidA 

eo Corporation 042 
1982 NR 

VHS 
Beta 

59.95 

4 4 35 
AN OFFICER AND A Paramount Pictures Richard Gere 

GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 
1982 R 

VHS 
Beta 

39.95 
29.95 

5 6 6 THE OUTSIDERS 
Warner Brothers Pictures Matt Dillon 
Warner Home Video 11318 

1983 PG VHS 
Beta 

69.95 

6 8 3 DR. DETROIT 
Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 

1983 R 
VHS 
Beta 

69.95 

7 7 10 PORKY'S CBS -Fox Video 1149 
Dan Monahan 
Wyatt Knight 

1982 R 
VHS 
Beta 

79 98 

8 10 14 DURAN DURAN Thorn /EMI ND 1646 Duran Duran 1983 NR 
Beta 

79.95 

9 9 6 BAD BOYS Thorn /EMI 1633 
Sean Penn 
Reni Santoni 

1983 R 
VHS 
Beta 

79.95 

10 13 2 THE YEAR OF LIVING MGM /UA Home Video 800243 Mel Gibson 

DANGEROUSLY Siaournev Weaver 
PG 

VHS 
Beta 

79 95 

1 1 vE N, . 

THE MAN FROM SNOWY CBS -Fox Video 1233 
Kirk Douglas 

RIVER Tom Burlington 
1982 PG 

VHS 
Beta 

59.98 

12 5 17 
Warner Bros. Pictures Tom Selleck 

HIGH ROAD TO CHINA Warner Home Video 11309 Bess Armstrong 
1983 PG 

VHS 
Beta 39.98 

13 21 18 ALICE IN WONDERLAND (ITA) Walt Disney Home Video 36 Animated 1951 G Beta 39.95 

14 18 2 TENDER MERCIES Thorn /EMI 1640 
Robert Duvall 
Betty Buckley 

1983 PG VHS 
Beta 

79 95 

15 ,r . 
,ti,N. GIRL GROUPS MGM /UA Home Video 600194 Various 1983 NR Bela 59.95 

16 16 8 YOU ONLY LIVE TWICE CBS -Fox Video 4526 Sean Connery 1966 NR Bela 69.98 

17 33 25 AIRPLANE II: THE SEQUEL 
Paramount Pictures Robert Hays 
Paramount Home Video 1489 Julie Hagerty 

1982 PG 
VHS 
Beta 

29.95 

18 25 10 PLAYBOY VIDEO VOLUME 3 CBS -Fox Video 6203 Various 1983 NR 
Betá 

59.98 

19 27 14 WINNIE THE POOH Walt Disney Home Video 025 Animated 1977 G 
Betá 

39.95 

20 23 7 THE BEASTMASTER MGM /UA Home Video 80026 Tanya Roberts 1982 R 
Betá 

79.95 

21 26 24 FIRST BLOOD (ITA) Thorn /EMI 1573 Sylvester Stallone 1982 R 
VHS 
Beta 

79.95 

22 15 2 POLICE AROUND THE WORLD I. R. S. Video 001 The Police 1982 NR 
VHS 
Beta 

33.95 

23 29 14 PLAYBOY'S PLAYMATE REVIEW CBS /Fox Video 6255 Various 1983 NR 
Betá 

59.98 

24 17 24 GREASE (ITA) 
Paramount Pictures John Travolta 
Paramount Home Video 1108 Olivia Newton -John 

1977 PG 
VHS 
Beta 

29.95 

25 30 3 THE KING OF COMEDY 
RCA /Columbia Pictures Robert DeNiro 
Home Video 1233 Jerry Lewis 

1982 PG 
VHS 
Beta 

79.95 

26 14 15 MAD MAX Vestron Video 4030 Mel Gibson 1979 R 
VHS 
Beta 

No 
listing 

27 20 21 AIRPLANE! (ITA) 
Paramount Pictures 1305 Robert Hays 
Paramount Home Video Julie Hagerty 1990 PG VHS 

Beta 
29 95 

28 22 8 STILL SMOKIN' 
Paramount Pictures Cheech & Chong 
Paramount Home Video 2315 

1982 R 
VHS 
Beta 39.95 

29 12 14 THE VERDICT CBS -Fox Video 1188 
Paul Newman 
James Mason 1982 R 

VHS 
Beta 

79.98 

30 19 48 STAR TREK II -THE WRATH Paramount Pictures William Shatner 
OF KHAN (ITA) A Paramount Home Video 1180 Leonard Nimoy 

1992 PG VHS 
Beta 39.95 

31 32 20 THE TOY (ITA) 
RCA /Columbia Pictures Richard Pryor 
Home Video 15038 Jackie Gleason 1982 PG 

VHS 
Beta 79.9 5 

32 38 7 SIX WEEKS 
RCA /Columbia Pictures Dudley Moore 
Home Video 91001 Mary Tyler Moore 1982 PG 

VHS 
Beta 

79 85 

33 r. r ,5 TABLE FOR FIVE CBS -Fox Video 7043 Jon Voight 
Millie Perkins 

1982 PG VHS 
Beta 59.98 

34 24 3 VALLEY GIRL Vestron V -5016 
Deborah Foreman 
Nicholas Cage 1983 R 

VHS 
Beta 

No 
listing 

35 28 10 DISNEY'S STORYBOOK CLASSICS Walt Disney Home Video 121 Animated 1946 G 
VHS 39.95 

36 11 33 BLADE RUNNER (ITA) Embassy Home Entertainment Harrison Ford 1982 R Béfá 39.95 

37 34 13 THIS IS ELVIS Warner Brothers Pictures Various 
Warner Home Video 11173 

1981 PG 
VHS 
Beta 69.95 

38 SOUTHERN COMFORT Embassy Home Entertainment Keith Carradine 

3015 
Powers Boothe 1981 R 

VHS 
Beta 59.95 

39 35 35 ROAD WARRIOR Warner Brothers Pictures Mel Gibson 
Warner Home Video 11181 

1982 R 
VHS 
Beta 69.95 

40 37 23 STAR TREK: THE MOTION Paramount Pictures William Shatner 
PICTURE (ITA) Paramount Home Video 8858 Leonard Nimoy 1980 G 

VHS 
Beta 39'9E: 

Recording ndustry Of America seal for sales and /or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). Recording Industry Of America 

seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape /Disc Assn. seal for net sales and /or rentals of at least 

$1,000,000 at wholesale. (Seal indicated by ITA seal). 

SERIOUS BUSINESS -Yogi Bear and Scooby -Doo are elated to announce 
Worldvision's line of videos for the holiday season. 

Punk Documentary To Get 
Unusual `Theatrical' Debut 

LOS ANGELES -A new long - 
form music video chronicling two 
Los Angeles punk bands as they 
toured the U.S. and Canada in a bro- 
ken -down school bus has caught 
some attention here, as it will be mar- 
keted differently than any other mu- 
sic video. The video's directors plan 
to showcase the documentary at a na- 
tionwide network of "video theaters" 
they plan to create. 

Says the video's 23- year -old direc- 
tor, Peter Stuart, "There's no reason 
why all videos should be confined to 
television viewing. Before we went to 
cable tv, we wanted the theatrical ex- 
perience: the big screen, the quality 
sound and, most importantly, the en- 
ergy that comes from a group of peo- 
ple watching a movie together." 

Entitled "Another State Of Mind," 
the documentary was recently show- 
cased at an International Documenta- 
ry Assn. seminar. Clips from the video 
coupled with interviews with both 
Stuart and co- director Adam Small 
will appear on MTV's "The Cutting 
Edge" Oct. 29. 

The first "video theatre" set up is 

planned for Nov. 5 at a Hollywood 
sound stage. The stage will be trans- 
formed into a do- it- yourself theater 
complete with a 15 -foot video screen 
and several hundred fold -out chairs. 
If this screening proves successful, 
they will be setting up do- it- yourself 
video theaters in other cities. 

The documentary was made with a 

`Fraggle Rock' 
Compilation Due 

LOS ANGELES -Music video 
for children is the idea behind the 
latest release from Muppet Home 
Video, "Fraggle Songs." The 
hour -long compilation, taken 
from episodes of the Home Box 
Office series "Fraggle Rock," will 
be released in time for Christmas. 

Muppet Home Video, distrib- 
uted by Walt Disney Home Vid- 
eo, will also release a "video sin- 
gle," according to Richard Fried, 
marketing manager for Disney. 
The single will run about 15 min- 
utes and list for $19.95; "Fraggle 
Songs" lists for $49.95 on video- 
cassette and $24.95 on videodisk. 
All formats are available in 
stereo. 

Fried hints that Disney will be 

entering the video music field via 
titles of its own by the spring, al- 
though the titles "won't be posi- 
tioned as video music." He adds, 
"If you take the songs from 'Cin- 
derella,' for example, and package 
them separately, they're still 'Cin- 
derella' more than they're video 
music." 

non -punk audience in mind, say Stu- 
art and Small. The two followed the 
two bands, Social Distortion and 
Youth Brigade, for six weeks. They 
documented slam dancing, stage div- 
ing and even a prayer meeting in a 

Christian punk community. 
Says Stuart, "This is not a concert 

film. We were concerned with the 
people who make up the punk scene. 
We wanted to show how they live 
and what they feel -the music is only 
one aspect of their lifestyle." 

Stuart and Small say that this film 
captures an aspect of the punk scene 

not already chronicled. Beyond the 
concert footage, they discovered a 

rich collection of characters. "What 
struck us was the diversity within the 
scene, from the religious themes to 
periodic police harassments to the 
living conditions of the crew and 
bands," Stuart notes. 

VIDEO THEATRE -Adam Small, 
left, and Peter Stuart lens Mike 
Ness, a punk -rock musician, dur- 
ing Ness' recent tour of North 
America. The music video docu- 
mentary will be showcased at a 

network of specially constructed 
"video theatres." 
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This listing of video releases is designed to 
enable wholesalers and retailers to be up -to- 
date on available new product. Formats in- 
cluded are Beta, VHS (Video Home System), 
CED (Capacitance Electronic Disk), and LV 
(LaserVision). Where applicable, the suggested 
list price of each title is given; otherwise, "No 
List" or "Rental" is indicated. All information 
has been supplied by the manufacturers or dis- 
tributors of the product. 

ABBOTT AND COSTELLO MEET 
DR. JEKYLL AND MR. HYDE 

Beta & VHS MCA Home Video. S 39.95 
AEROBIC DANCING ... ENCORE 

Jacki Sorensen 
Beta & VHS MCA Home Video. S 39.95 

ALPHA BETA 
Albert Finney, Rachel Roberts 

Beta & VHS Cinema Concepts. S 49.95 

ANGEL & BATMAN 
John Wayne, Gail Russell 

Beta & VHS Cinema Concepts. S 39.95 

ATOR THE FIGHTING EAGLE 
Beta & VHS. Thorn EMI Video 

BATTLE BEYOND THE STARS 
Richard Thomas, Robert Vaughn, 
George Peppard 

CED Vestron Video VC4044 

BELLS OF SAN ANGELO 
Roy Rogers, Dale Evans 

Beta & VHS Discount Video 
Tapes 1250 S 34.95 

BENJI'S VERY OWN 
CHRISTMAS STORY 

Bete Children's Video 
Library CB2500 S 29.95 
VHS CA 2500 S 29.95 

THE BEST OF POPEYE 
Beta & VHS MGM /UA Home 
Video 

THE BEST OF TERRYTOONS 
Beta Children's Video 
Library. CB1501 S 29.95 
VHS CA 1505 S 29.95 
CED CC 1505 5 29.95 

BEYOND FEAR 
Michael Bouquet 

Beta & VHS Cinema Concepts. S 49.95 

BEYOND THE DOOR II 
Beta & VHS Media Home 
Entertainment M251 S 59.95 

BLACKSTAR 
Beta & VHS MGM /UA Home 
Video 

BILLY THE KID TRAPPED 
Buster Crebbe 

Beta & VHS Discount Video 
Tapes 1233 5 34.95 

BIRTH OF A NATION 
D.W. Griffith 

Beta & VHS Cinema Concepts. S 39.95 

BODY AND SOUL 
Muhammad Ali, Leon Isaac 
Kennedy, Jayne Kennedy 

Beta & VHS MGM /UA Home 
Video 

BOOT HILL BANDITS 
Beta & VHS Discount Video 
Tapes 1234 S 34.95 

BRIMSTONE AND TREACLE 
Sting 

Beta & VHS MGM /UA Home 
Video 

CARLIN AT CARNEGIE 
George Carlin 

Beta Vestron Video VB 2017 
VHS VA 2017 

CASPER AND THE ANGELS II 
Beta & VHS Worldvision Home 
Video 

THE CHARLIE CHAPLIN FESTIVAL 
Beta & VHS Discount Video 
Tapes 1245 5 34.95 

THE DARK CRYSTAL 
Beta & VHS Thorn EMI Video 

DEAR DEAD DELILAH 
Agnes Moorhead, Will Geer 

Beta & VHS Cinema Concepts. 5 49.95 

DELIRIUM 
Beta & VHS Caravan Video 

DESERT GOLD 
Buster Crabbe, Tom Keene 

Beta & VHS Discount Video 
Tapes 1239 5 34.95 

DIABOLIQUE 
Simone Signoret 

Beta & VHS Cinema Concepts. S 39.95 

DINNER AT THE RITZ 
David Niven, Paul Ludas 

Beta & VHS Cinema Concepts. S 39.95 

DON'T GO IN THE WOODS 
Beta Vestron Video VB3017 
VHS VA3017 

THE EVICTORS 
Vic Morrow. Michael Parks, 
Jessica Harper 

Beta Vestron Video VB3046 
VHS VA3046 

FAIRY TALE CLASSICS 
Beta Children's Video 
Library CV 1500 S 29.95 
VHS CA1500 5 29.95 
CED CC 1500 5 29.95 

THE FAR FRONTIER 
Roy Rogers 

Beta & VHS Discount Video 
Tapes 1238 5 34.94 

FAREWELL TO ARMS 
Gary Cooper, Helen Hayes 

Beta & VHS Concept Cinema S 39.95 

FLASH GORDON CONQUERS 
THE UNIVERSE 

Buster Crebbe 
Beta & VHS Cinema Concepts. 5 39.95 

FIESTA 
Beta & VHS Discount Video 
Tapes 1251 S 34.95 

THE FIFTH FLOOR 
Beta & VHS Media Home 
Entertainment M255 S 59.95 

FORLORN RIVER 
Buster Crebbe 

Beta & VHS Discount Video 
Tapes 1241 S 34.95 

New Video Releases 
:REE TO BE ... YOU AND ME 

Beta Children's Video Library 
CB 1503 S 29.95 
VHS CA 1503 5 29.95 

THE GODSEND 
Beta Vestron Video VB3043 
VHS VA3043 

HE GOLDEN AGE OF HAROLD 
LLOYD 

Beta & VHS Discount Video 
Tapes 1248 S 34.95 

GRAND ILLUSION 
Jean Gabin, Erich Von Stroh aim 

Beta & VHS Cinema Concepts. S 39.95 

GUNG HO 
Randolph Scott, Robert Mitchum 

Beta & VHS Concept Cinema S 39.95 

HIGH CRIME 
Beta & VHS Nostalgia 
Merchant 5 59.95 

HIS GIRL FRIDAY 
Cary Grant, Rosalind Russel 

Beta & VHS Cinema Concepts. S 39.95 

THE HISTORY OF PRO FOOTBALL 
Beta & VHS NFL Films Video.... S 59.95 

HOLOCAUST 
Meryl Streep, Michael Moriarty 

Beta & VHS Worldvision Home 
Video 

HOSPITAL MASSACRE 
Barbi Benton 

Beta & VHS MGM /UA Home 
Video 

IT'S A WONDERFUL LIFE 
James Stewart, Donna Reed 

Beta & VHS Cinema Concepts. S 39.95 

JFK 
Beta & VHS Media Home 
Entertainment M4:2 5 2 9.95 

JOHNNY & THE G ANT KILLER 
Beta & VHS Carman Video 
CA -004 

JOURNEY BACK TO OZ 
Beta & 'VHS MGM/UA Home 
Video 

JUNGLE BOOK 
Beta & VHS Cinema Concepts. S :9.95 

(Conrnued on page 82) 

The Story of Man's Inhumanity to Man 

Now Available On Videocassette With These Other Fine Features 
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Continued from page 81 

KELLY'S HEROES 
Clint Eastwood, Telly Savalas, 
Donald Sutherland 

Beta & VHS MGM /UA Home 
Video 

THE KIDS FROM FAME LIVE 
AT THE ROYAL ALBERT HALL 

Beta & VHS MGM /UA Home 
Video 

New Video Releases 
THE KID'S LAST RIDE 

Beta & VHS Discount Video 
Tapes 1235 S 34.95 

KIPPER BANG 
Michael Apted 

Beta & VHS MGM /UA Home 
Video 

LADY OF BURLESQUE 
Barbara Stanwyck 

Beta & VHS Cinema Concept S 39.95 
THE LADY VANISHES 

Michael Redgrave, Paul Lukas 
Beta & VHS Cinema Concepts. S 39.95 

LASSIE'S RESCUE RANGERS 
Beta & VHS MGM /UA Home 
Video 

LE MAGNIFIQUE 
Jean -Louis Trintignant, 
Phillippe Noiret 

Beta & VHS Cinema Concepts. S 49.95 

LE SECRET 
Jean -Louis Trintignant, 
Phillippe Noiret 

Beta & VHS Cinema Concepts. S 49.95 

LET'S JAZZERCISE 
Judi Sheppard Missett 

Beta & VHS MCA Home Video 

LIFE WITH FATHER 
William Powell, Irene Dunne 

Beta & VHS Cinema Concepts. S 39.95 

LITTLE WOMEN 
Beta Children's Video Library 
CB 1502 S 29.95 
VHS CA 1502 S 29.95 
CED CC 1502 S 29.95 

THE LONE RANGER 
Beta & VHS MGM /UA Home Video 

LONE WOLF McQUADE 
Chuck Norris 

Beta Vestron Video VB6008 
VHS VA 6008 

Peter Lorre 
Beta & VHS Cinema Concepts. S 39.95 

THE MAN FROM GUNTOWN 
Tim McCoy 

Beta & VHS Discount Video 
Tapes 1242 S 34.95 

MAN WHO KNEW TOO MUCH 
Peter Lorre 

Beta & VHS Cinema Concepts. S 39.95 
MEET JOHN DOE 

Gary Cooper, Barbara Stanwyck 
Beta & VHS Cinema Concepts. S 39.95 

MIDNIGHT 
Henry Hull, Humphrey Bogart 

Beta & VHS Cinema Concepts. S 39.95 
THE MONSTER WALKS 

Misha Auer 
Beta & VHS Discount Video Tapes 
1244 S 34.95 

MOON OF THE WOLF 
David Janssen, Barbara Rush, 
John Beradino 

Beta & VHS Worldvision Home 
Video 

MOTHER LODE 
Charlton Heston, Nick Mancuso 

CED Vestron Video VC4070 
MY FAVORITE BRUNETTE 

Bob Hope, Dorothy Lamour 
Beta & VHS Cinema Concepts. S 39.95 

MIGHTY MOUSE IN THE GREAT 
SPACE CHASE 

Beta CB 2501 Children's 
Home Video Library S 39.95 
VHS CA 2501 S 39.95 
CED CC 2501 S 29.95 

MONTY PYTHON'S 
THE MEANING OF LIFE 

Beta & VHS MCA Home Video. S 59.95 
THE NEW ADVENTURES OF ZORRO 

Beta & VHS MGM /UA Home 
Video 

THE NFL FOLLIES GO HOLLYWOOD 
Beta & VHS NFL Films Video S 39.95 

NO PROBLEM 
Miou -Miou 

Beta & VHS Cinema Concepts. S 49.95 

OF HUMAN BONDAGE 
Bette Davis, Leslie Howard 

Beta & VHS S 39.95 
PINK MOTEL 

Phyllis Diller, Slim Pickens 
Beta & VHS Thorn EMI Video 

PHANTOM OF THE OPERA 
Lon Chaney 

Beta & VHS Cinema Concepts. S 39.95 
POWER PLAY 

Beta & VHS Nostalgia 
Merchant S 59.95 

PREHISTORIC WOMEN 
Joan Shawlee, Allan Nixon 

Beta & VHS Caravan Video 
CA -003 

PRIVATE LIFE OF HENRY VIII 
Charles Laughton, Robert Donat 

Beta & VHS Cinema Concepts. S 29.95 

PRIVATE POPSICLE 
Beta & VHS MGM /UA Home 
Video 

PSYCHO II 
Anthony Perkins, Vera Miles, 
Meggy Tilly 

Beta & VHS MCA Home Video. S 79.95 

RAWHIDE 
Lou Gehrig, Smith Bellew 

Beta & VHS Discount Video 
Tapes 1247 S 34.95 

RETURN OF THE TALL BLOND 
MAN WITH ONE BLACK SHOE 

Pierre Richard 
Beta & VHS Cinema Concepts. S 49.95 

RIDERS OF THE LAW 
Jack Hoxie 

Beta & VHS Discount Video 
Tapes 1230 S 34.95 

ROCKETSHIP 
Buster Crabbe 

Beta & VHS Cinema Concepts. S 39.95 

SCOUMOUNE 
Jean -Paul Belmondo, 
Claudia Cardinale 

Beta & VHS Cinema Concepts. S 49.95 

SEARCH AND DESTROY 
Perry King, George Kennedy. 
Tisa Farrow 

CED Vestron Video VC4040 

SECOND CHORUS 
Fred Astaire, Paulette Goddard 

Beta & VHS Cinema Concepts. S 39.95 

THE SECRET OF YOLANDA 
Beta & VHS MGM /UA Home 
Video 

SEVEN ALONE 
Beta Children's Video Library 
CB 2508 S 39.95 
VHS CA 2508 5 39.95 

SHAZAM 
Beta & VHS MGM /UA Home 
Video 

THE SHIRLEY TEMPLE FESTIVAL 
Beta & VHS Discount Video 
Tapes 1231 S 34.95 

SILK AND SADDLES 
Toby Wing, Bruce Bennett 

Beta & VHS Discount Video 
Tapes 1243 S 34.95 

STAR IS BORN 
Fredric March, Janet Gaynor 

Beta & VHS Cinema Concepts. S 39.95 

START TO FINISH 
The Grand Prix 

Beta & VHS MGM /UA Home 
Video 

STONE COLD DEAD 
Richard Crenna 

Beta & VHS Media Home 
Entertainment M254 S 59.95 
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MEAN QUEENS -EMI America recording artists Queensryche strike a 
tough pose during the shooting of their anthem "Queen Of The Reich." 
Pictured from left are set designer Geo-ge Mitchell, director Cort Falken- 
berg, production assistant Kim Bellman and group members Chris De- 
Garmo, Eddie Jackson, Geoff Tate, Michael Wilton and Scott Rockenfield. 

Music Monitor 
Menudo Mania: The Spanish - 

language theatrical hit "Una Aven- 
tura Llamada Menudo," starring 
Puerto Rican singing group Menudo, 
will be released in the U.S. Oct. 31, 
six days before the group begins its 
concert tour debut here and in Cana- 
da. The Menudo videocassette being 
released by Embassy Home Enter- 
tainment will retail for $39.95, says 
Robert Cook, vice president of sales 
and marketing for the company. It 
will be released in its original Span- 
ish- language version. 

Midler on cable: Four music 
videos from Bette Midler's "No 
Frills" album, as well as in- concert 
footage and an interview with the 
singer /actress, comes to Cinemax 
Oct. 14. The half -hour original music 
special was announced by Bridget 
Potter, vice president of original pro- 
gramming for HBO and David Meis- 
ter, senior vice president, Cinemax 
and HBO Enterprises. Potter notes 
that the show features Midler's new, 
straightforward rock'n'roll format. 
Her album includes such songs as "Is 
It Love ?" and "Beast Of Burden." 

Coming soon: Look for guest 
appearances by Peter Frampton, E 
Street Band drummer Max Wein- 
berg and former New York Doll Da- 
vid Johansen in the upcoming "Walk 
Don't Run," a 60- minute video fea- 
turing rock'n'roll instrumental 
groups. "Walk Don't Run" was re- 
corded live at National Video Cen- 

er /Recording Studio. It will be dis- 
:ributed for cable and broadcast 
syndication this month. 

Sleuth theme: Randy Fredrix's 
newest promotional video clip details 
:lassie detective themes. It takes 
place in a turn -of -the- century bar 
with a Sam Spade -like ambiance. En- 
titled "The Hunter," it was shot in 
New York City on 35mm film and 
then transferred to one -inch video for 
editing at Rockamerica's post -pro- 
duction studio. Directed by Bob 
Fiore and scripted by Linda Merrin- 
off, the clip was produced by Soft Fo- 
cus Productions' Ed Steinberg for 
Salsoul /RCA recording artist 
Fredrix. 

It's a girl: Karen Taylor -Good's 
music video clip shows a very preg- 
nant Taylor -Good wondering if her 
unborn will be a boy or a girl. Twelve 
days after the video shoot, she had a 
healthy girl. Produced by Taylor 
Sparks, the music is a gentle lullaby 
with cello and viola accompaniment. 
It was filmed in Nashville by Bill 
Balsley, owner of Thirty's production 
house. 

Slow boat to Japan: As part of 
the "Asia In Asia" telecast on Dec. 6, 
MTV launched a contest Oct. 1 

whereby five winners will win a five - 
day trip to Tokyo and attend Asia's 
concert at the Budokan. The contest 
ends Oct. 22. One hundred runners - 
up will receive MTV /Levi's jean 
jackets and an "Alpha" album. 

Dowdle Moves Up From 
Editor to Clip Director 

By FAY ZUCKERMAN 
LOS ANGELES -Doug Dowdle, 

a self -described musician /filmmaker, 
comes to the music video promotion- 
al clip field with some 16 years of 
filmmaking experience. He was one 
of the original editors to work on 
clips made for Elektra /Asylum and 
A &M nearly 12 years ago, he says. 

Now, at 32, he has completed di- 
recting Rick Springfield's newest 
promotional video, "Souls." It is the 
third Springfield video he has worked 
on. 

"I started as a film editor at age 16. 
I originally made videos for myself as 
a performer," Dowdle notes. Other 
videos to his credit include, Fleet- 
wood Mac's "Gypsy" and Billy Joel's 
"Pressure" and "Allentown." 

But those videos he edited. He 
started directing promotional clips 
about two years ago. "I bring to the 
clips, I think, a sensitivity because of 
my editing and musical back- 
ground," he says. 

"Souls" was filmed over a two -day 
period with a budget of about 
$75,000. Dowdle, who also scripted 
the video, says he attempts to make 
the visuals go along with the music. 

In the video, Springfield sports two 
looks -one, a scruffy William Hold- 
en -type appearance, and the other a 
cleanly dressed American gigolo 
type. The clip takes place in an art 
gallery and essentially shows two 
souls searching for each other. 

Beyond relating visuals to a song, 
Dowdle says he feels a sense of social 
obligation to video viewers. "I have 
children of my own. I see that they 
watch musical clips on television, so I 
want the clips to have some kind of 
social value." 

Dowdle adds, "The (promotional) 
videos recently have improved. It 
used to be that songs were taken liter- 
ally. The videos were lacking any 
kind of meaning. Then it seemed like 
effects were just thrown in and there 
was total disregard for the song. 
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Paramount Pictures Jennifer Beals FLASHDANCE Paramount Home Video 1454 

48 HOURS Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 
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VHS 
Beta 

VHS 
Beta 
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3 3 10 PORKY'S CBS -Fox Video 1149 Dan Monahan 
Wyatt Knight 1982 R 

VHS 
Beta 

4 4 5 BAD BOYS Thorn /EMI 1633 Sean Penn 
Reni Santoni 

1983 R 
VHS 
Beta 

5 6 6 THE OUTSIDERS Warner Brothers Pictures Matt Dillon 
Warner Home Video 11309 

1983 PG VHS 
Beta 

6 7 3 DR. DETROIT Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 

1983 R 
VHS 
Beta 

7 5 14 THE VERDICT CBS -Fox Video 1188 Paul Newman 
James Mason 1982 R 

VHS 
Beta 

8 10 4 THE MAN FROM SNOWY RIVER CBS -Fox Video 1233 
Kirk Douglas 
Tom Burlington 1982 PG 

VHS 
Beta 

9 8 16 HIGH ROAD TO CHINA Warner Bros. Pictures Tom Selleck 
Warner Home Video 11309 Bess Armstrong 1983 PG 

VHS 
Beta 

10 9 18 SOPHIE'S CHOICE (ITA) CBS -Fox Video 9076 Meryl Streep 1982 R 
VHS 
Beta 

11 ,F.. . F. TENDER MERCIES Thorn /EMI 1640 
Robert Duvall 
Betty Buckley 

1983 PG 
VHS 
Beta 

12 11 23 FIRST BLOOD (ITA) Thorn /EMI 1573 Sylvester Stallone 1982 R 
VHS 
Beta 

13 13 4 
RCA /Columbia Pictures Robert DeNiro 

THE KING OF COMEDY Home Video 1233 Jerry Lewis 
1982 PG 

VHS 
Beta 

14 14 9 THE BEASTMASTER MGM /UA Home Video 80026 Tanya Roberts 1982 R VHS 
Beta 

15 15 19 THE TOY (ITA) RCA /Columbia Pictures Richard Pryor 
Home Video 15038 Jackie Gleason 

1982 PG 
VHS 
Beta 

16 25 2 VALLEY GIRL Vestron V -5016 Deborah Foreman 
Nicholas Cage 1983 R 

VHS 
Beta 

17 12 34 AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 1982 R 

VHS 
Beta 

18 , .. ., -. THE YEAR OF LIVING MGM /UA Home Video 800243 Mel Gibson 
DANGEROUSLY Sigourney Weaver 1983 PG VHS 

Beta 

19 19 6 STILL SMOKIN' Paramount Pictures Cheech & Chong 
Paramount Home Video 2315 

1982 R VHS 
BETA 

20 23 3 MY TUTOR Crown International Pictures Caren Kaye 
MCA Home Video 80022 Matt Lattanzi 1983 R 

VHS 
Beta 

21 26 2 
Embassy Home Entertain- Keith Carradine 

SOUTHERN COMFORT ment 3015 Powers Boothe 1981 R 
VHS 
Beta 

22 18 24 JANE FONDA'S WORKOUT KarCl Video Corporation 042 Jane Fonda 1982 NR VHS 
t 

23 21 13 MAD MAX Vestron Video V -4030 Mel Gibson 1979 R 
VHS 
Beta 

24 16 9 SIX WEEKS RCA /Columbia Pictures Dudley Moore 
Home Video 91001 Mary Tyler Moore 1982 PG 

VHS 
Beta 

25 20 3 TABLE FOR FIVE CBS -Fox Video 7043 Jon Voight 
Millie Perkins 1982 PG 

VHS 
Beta 

26 22 20 MY FAVORITE YEAR MGM /UA Home Video 800188 Peter O'Toole 1982 PG HS 
Be a 

27 ,,,,,,, , SPRING BREAK RCA /Columbia Pictures Perry Lang 
Home Video 10513 David Knell 1983 R 

VHS 
Beta 

28 17 18 FRANCES Thorn /EMI 1621 Jessica Lange 1982 R 
VHS 
Beta 

REDD FOXX: VIDEO IN Vestron V -2008 Redd Foxx 
A PLAIN BROWN WRAPPER 

1983 NR VHS 
Beta 

30 24 21 
Warner Brothers Pictures Burt Reynolds 

BEST FRIENDS Warner Home Video 11265 Goldie Hawn 1982 PG 
VHS 
Beta 

31 36 5 DURAN DURAN Thorn /EMI ND 1646 Duran Duran 1982 R 
VHS 
Beta 

32 32 34 ROAD WARRIOR Warner Brothers Pictures Mel Gibson 
Warner Home Video 11181 

1982 R 
VHS 
Beta 

33 28 7 THE FINAL COUNTDOWN Vestron V -4047 Kirk Douglas 
Martin Sheen 1981 PG 

VHS 
Beta 

34 30 20 THE LORDS OF DISCIPLINE Paramount Pictures David Keith 
Paramount Home Video 1433 Robert Prosky 1983 R 

VHS 
Beta 

35 27 37 NIGHT SHIFT The Ladd Co. Henry Winkler 
Warner Home Video 20006 Michael Keaton 1982 R 

VHS 
Beta 

36 33 14 SAVANNAH SMILES Embassy Home Entertain- Mark Miller 
ment 2058 Peter Graves 

1982 PG 
VHS 
Beta 

37 29 7 YOU ONLY LIVE TWICE CBS -Fox Video 4526 Sean Connery 1966 NR HS 
Be a 

38 37 19 CLASS OF '84 Vestron V -5022 Perry King 1982 R 
VHS 
Beta 

39 39 29 CREEPSHOW Laurel Show Inc. /Warner Bros. Pic- Hal Holbrook 
tures Warner Home Video 11306 Fritz Weaver 

1982 R 
VHS 
Beta 

40 31 8 PLAYBOY VIDEO VOLUME 3 CBS -Fox Video 6203 Various 1983 NR HS 
Be a 
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VINTAGE PROGRAMMING STOREHOUSE 

Dick Clark Media Archives Bows 
By ETHLIE ANN VARE 

LOS ANGELES -Dick Clark has 
formed a new company, Dick Clark 
Media Archives Inc., which will 
serve as both a storehouse for vintage 
television programming and an agen- 
cy for licensing the use of classic clips 
in new productions. 

"The emphasis will be on music," 
says director of acquisitions Don 
Barrett, who comes to Clark from the 
Nostalgia Satellite Network. "But we 
will also keep kinescopes from the 
golden age of television." 

The purpose of the archives is 
threefold: to collect the 6,000 -odd 
Dick Clark pop music productions, 
to document Clark's career in other 
shows, and to collect as large a li- 
brary as possible of early music tele- 
vision (especially first appearances by 
today's major rock stars). 

"At this time, we have probably 
the largest collection in the world of 
music clips," says Barrett. "When 
you consider all the 'Bandstands' and 
all the stars, everybody you can name 
has, at one time or another, appeared 
on a show with Dick. And we're try- 

ing to expand that collection to in- 
clude other shows, some of them lo- 
cal and some of them network, that 
went out during the '50s and '60s 
that featured musical talent." 

These older kinescopes, which are 
rapidly deteriorating, are transferred 
by Barrett onto one -inch videotape 
masters and stored at Pacific Title & 
Archives. The files are kept in a com- 
puter so that clips can be quickly 
located. 

"Often, the quality of these kine- 
scopes is terrible and the sound is 

crackly and you couldn't get away 
with putting it next to a modern 
product," says Barrett. "But they can 
be electronically enhanced the same 
way that NASA pictures coming 
back from Jupiter are enhanced, and 
there are techniques available to us to 
enhance the sound." 

Unlike the Museum of Broadcast- 
ing in New York or the UCLA ar- 
chives, the new Clark company will 
be a profit- making venture, allowing 
it to make an investment in preserv- 
ing and enhancing these tapes. The 
transfer machine alone costs $80,000; 
and the cost of saving one hour of 

tape runs as high as $200. 

"Instead of just sorting the prod- 
uct, we want to make it available to 
producers who can take that product 
and recast it in the form of a show 
precisely so that more people can en- 
joy it later on," says Barrett. 

Accordingly, each time a clip is 
unearthed -some of them from stor- 
age in garages or the trunks of cars 
for 25 years and more -the copyright 
owner is contacted and a licensing 
agreement arranged. Independent 
producers can then utilize a cleared 
copy of the performance for an artist 
retrospective, a nostalgia show, or 
even an "oldies" rotation on a rock 
video program. The new enhance- 
ment and storage techniques now 
available make these fragile kine- 
scopes into a tape that can be pre- 
served for 50 years. 

"I think Dick has a personal con- 
cern that there should still be copies 
of 1950s shows around in the year 
2020 for people to enjoy and for 
scholars to study," says Barrett. 
Clark has spoken of bequeathing the 
entire collection to a major university 
after his death. 
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Copyright Owner, 

TITLE Distributor, Catalog Number Principal Performers 

Paramount Pictures 
FLASHDANCE Jennifer Beals 

RCA Video Disc 11362 

48 HRS. 
Paramount Pictures Nick Nolte 

RCA Video Discs 13612 Eddie Murphy 

3 2 2 PORKY'S CBS -Fox Video 1149 -20 
Scott Columby 
Kiki Hunter 

1981 R CED 39.98 

4 5 2 FIRST BLOOD 
Thorn /EMI 

Sylvester Stallone 
RCA Video Disc 12143 

1982 R CED 29.98 

5 13 2 HIGH ROAD TO CHINA 
Warner Bros. Pictures Tom Selleck 

Warner Home Video DC 11309 Bess Armstrong 
1983 PG CEO 39.98 

8 10 2 PLAYBOY'S PLAYMATE REVIEW 
Playboy Inc. 

Various 
CBS -Fox Video 6255 -20 

1983 NA CED 29.98 

7 6 2 ROAD WARRIOR 
Warner Bros. Pictures 

Mel Gibson 
Warner Home Video 11181 

1982 R CED 29.98 

8 8 2 
BEST LITTLE WHOREHOUSE Universal City Studios Burt Reynolds 

IN TEXAS MCA Home Video 17008 Dolly Parton 
1982 R CED 34.98 

9 3 2 JAWS 
Home Video Roy Sheider 

RCA Home Video 03301 Robert Shaw 
1976 PG CED 29.98 

1 O NE, E EN' THE VERDICT CBS -Fox Video 1188 
Paul Newman 
James Mason 1982 R CED 39.98 

1 1 "`" EN ENE THE OUTSIDERS Warner Bros. Pictures Thomas Howell 
Warner Home Video DC 11310 Matt Dillon 

1983 PG CED 34.98 

12 THE GOOD,THE BAD 
RCA Video Disc 

Clint Eastwood 

THE UGLY Lee Van Cleef 1966 NR CEO 34.98 

13 14 2 FIREFOX 
Warner Bros. Pictures 

Clint Eastwood 
Warner Home Video DC11219 

1982 PG CED 39.98 

14 11 2 JANE FONDA'S WORKOUT 
Karl Video Corp. 

Jane Fonda 
RCA Video Disc 22095 

1982 NR CED 29.98 

1S 18 2 OLIVIA IN CONCERT 
Universal Pictures, 

Olivia Newton -John 
MCA 4574021 

1982 NR CED 29.98 

16 9 2 
AN OFFICER AND A Paramount Richard Gere 
GENTLEMAN RCA, Video Disc 03607 Debra Winger 

1982 R CED 29.98 

17 17 2 
STAR TREK II Paramount Pictures William Shatner 

THE WRATH OF KHAN RCA Video Disc 13605 Leonard Nimoy 
1982 PG CED 29.98 

18 19 2 PRIVATE LESSONS 
Universal Pictures, Sylvia Kristel 

MCA 4516027 Howard Hesseman 
1983 R CED 29.98 

19 12 2 STING II 
Universal City Studios Mac Davis 

MCA Home Video 11017 Jackie Gleason 
1983 PG CED 29.98 

20 7 2 JAWS II 
Universal City Studios 

Roy Sheider 
MCA Home Video 12010 

1978 PG CED 29.98 
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Fast Foiwaid 
Continued from page 79 

with videotape, which, because of its 
fixed linear ribbon form, is only prac- 
tical for playing predetermined p -o -p 
trailers to your store traffic. 

But do -it- yourself p -o -p becomes a 
snap with a programmable videodisk 
player, which comes equipped with a 
multi- function wireless remote con- 
troller that lets you start, stop, rapid- 
ly recue and program your own con- 
tinuously repeating segments for as 
long as you wish. And because the re- 
mote controller is wireless, you can 
run your own pop /p -o -p from behind 
your register or from any point on 
your sales floor. Securely mount one 
remote controller for customer use, 
keep a second unit handy to override 
it whenever you want to. 

Of course, a disk player used for 
pop /p -o -p requires plenty of software 
to draw from. While only RCA Vi- 
deodiscs at the moment is issuing 
preview clips on CED disks, every 
Hollywood major, plus a growing 
number of independents such as Ves- 
tron, Embassy and others, are now 
custom releasing on CED. 

RCA's own active catalog now 
lists some 600 titles, with 400 more 
reported available under other labels. 
This is expected to grow to 1,200 dif- 
ferent selections by the end of the 
year, with emphasis on the newest 
video titles featured at retail. 

The technical requirements for 
both the LV and CED videodisk sys- 
tems call for constant measurement 
of elapsed time in order to ensure 
their proper operation. In the case of 
the CED system, a complex 77 -bit 
Digital Auxiliary Information 
(DAXI) code placed on line 17 in the 
vertical blanking interval of every 
field scan of video (two for every 
frame scan or 60 per second) is used 
as a continuous reference on which 
all of the player's programmable ran- 
dom access functions are based. 

Three secondary or "band" refer- 
ences have always been placed on all 
issued CED disks as pre- marked 
points indicating the start of play- 
back signals prior to the start of pro- 
gram information (band 0), the be- 
ginning of program audio /video 
(band 1) and the end of the program 
side (band 63). 

In anticipation of this fall's sale of 
the SJT400, RCA began adding ex- 
tended band information values fall- 
ing between the end of band two and 
the start of band 63 for music video 
and certain other CED program re- 
leases whose material lends itself to 
logical segmentation. 

Because of the unique DAXI code 

placed in each field interval, the ca- 
pability has always existed in every 
one of the 1,000 CED disk titles is- 
sued for a user to precisely locate any 
elapsed time point on a side in terms 
of minutes and seconds. When a band 
mark is placed at any one of the total 
of 63 possible different elapsed time 
points on a side, the player can be 
commanded either manually by the 
user or as an integral part of the pre- 
recorded program data (such as in 
RCA's first interactive video game, 
"A Week At The Races ") to go ei- 
ther forward or backward to any des- 
ignated band point and then play, 
stop playing, pause or show a still 
picture. 

Although these "time" and 
"band" references have always been 
part of the CED format, the SJT400 
player is the first of a new family of 
random access players to be able to 
act upon this time and band informa- 
tion according to what you want it to 
do in terms of program playback. 

Confused at this point? Don't be. 
The SJT400 will prompt you almost 
every step of the way. 

Load any CED title into an 
SJT400 and press the "display" key 
on the remote controller and you'll 
see the current elapsed time (and 
band number if the disc carries band 
encoding) stripped across the bottom 
of your screen. 

Hit the "program" key and the 
screen will ask you, "time or band ?" 
Press "time" and the screen then asks 
you digit by digit to first enter the 
start time and then the end time 
points. After doing this, press "seek," 
sit back, and let the player do the 
rest. 

From now on, all selections on 
RCA's CED music releases will car- 
ry individual band numbers which 
will be identified in the liner notes. 
You can preprogram up to five differ- 
ent bands from any place on the side 
to play in any order you wish. 

Among the other features which 
you will find useful for pop /p -o -p is 
"memory," which will let you pre- 
cisely mark any point during the 
playing sequence so that you can go 
back to it at any time and again start 
playing from that point by just press- 
ing "seek." 

The best of all is "repeat." Press 
this key at any time, and whatever 
you have programmed in as a time or 
band segment(s) which you are play- 
ing will be repeated automatically 
and continuously until turned off. 

Ken Winslow is publisher of the Vi- 

deoplay Report, a Washington -based 
newsletter analyzing developments in 
video hardware and software. 

Directors Of Promo Clips 
Not In It For The Money 

Continued from page 79 

for $30,000. "As videos grow more 
important to a record's success, per- 

haps the producer and director of the 
video might get a small piece of the 
record while doing the promo at a 

loss," he suggests. 
Dubin, who has made commer- 

cials, worked in tv news and video- 
taped such concerts as Billy Joel's 
Home Box Office special, points out 

that he can turn a profit on his clips 
by "being in a favorable position with 
my suppliers." With such clips as Pe- 
ter Baumann's "Strangers In The 
Night" and Billy Joel's "Tell Her 
About It" and "Uptown Girl" to his 
credit, he's been able to make a prof- 
it. But Dubin points out, "There's no 
such thing as a percentage profit. 
Whether the budget is $50,000 or 
$100,000, the profit is pretty much 
the same." 

`Flash' -y New Vestron Title 
NEW YORK -The hit movie 

"Flashdance" has inspired an origi- 
nal made -for -video production, mar- 
keted by Vestron Video and created 
and produced by Niles Siegel. "UI- 

traflash!," to be released in Novem- 
ber at $39.95, is a series of conceptual 

dance pieces set to music from inde- 
pendent labels. 

Songs on " Ultraflash!" include 
"Get Wet" by C -Bank and "Mr. T" 
by Iris. Says Siegel, "In effect, we're 
supplying each act with a promotion- 
al video they otherwise wouldn't 
have gotten done." 
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Billboard's Fifth International Video Music Conference 
November 17-19, 1983/Huntington Sheraton Hotel /Pasadena, California 

A G E N D A 
THURSDAY, NOVEMBER 17th 

9:00am - 5:00pm Registration 

2:00pm - 2:30pm KEYNOTE ADDRESS 
ROBERT W. PITTMAN, Warner Amex 
Satellite Entertainment Corp. 

2:30pm - 3:00pm "HISTORY OF VISUAL MUSIC" 
DR. WILLIAM MORITZ, Visual Music 

Art Historian & Filmmaker 

3:00pm - 6:00pm "LET'S GET IT ON: THE ROWS & WHYS OF PROGRAMMING" 
Programmers discuss philosophies and programming 
decisions and show samples of the most current 
music- oriented television and cable programs. 

8:00pm - 10:00pm VIDEO MUSIC SHOWCASES 

10:00pm - 12:00am 

[ii*IP 

MTV's OPENING NIGHT VIDEO BASH! 
Featuring surprise guest performance, 
video taping and lots more. This is 

m meu one party you don't want to miss!! 

FRIDAY, NOVEMBER 18th 

9:00am 5:00pm Registration 

9:30am - 10:00am Continental Breakfast 

10:00am - 10:30am 

10:30am - 12:00pm 

12:00pm - 1 :30pm 

1:30pm - 3:00pm 

3:00pm - 4:30pm 

SURPRISE GUEST SPEAKER 

"PARTS OF THE WHOLE: LIGHTING, ART DIRECTION & 

CHOREOGRAPHY" 
Moderator: JEFFERSON GRAHAM, The Hollywood Reporter 
Panelists: ALAN ADELMAN, Imero Fiorentino Associates 

JEFFREY HORNADAY, Choreographer of 

"Flashdance" 
SAM NICHOLSON, Xenon 
ANTONY PAYNE, Gotham Entertainment 

"THE COMPUTER AGE: GRAPHICS & ANIMATION" 
Moderator: JIM McCULLAUGH, Software Merchandising 
Panelists: ROBERT ABEL, Robert Abel 6 Associates 

MARK ALLEN, Pilot Video 
REBECCA ALLEN, NY Institute of Technology 
DAVID E. CATZEL, Catzel Thomas 6 Assoicates 
PETER CONN, Homer E. Associates 
MIKE COTTON, The Tubes 
BRIAN ROSS, Image West 

Buffet Luncheon 

"FIX IT IN 

PRODUCTION 
Moderator: 
Panelists: 

THE MIX: AUDIO & VIDEO PRE- & POST - 
TECHNIQUES" 
DAVID SCHWARTZ, Mix Magazine 
CHARLES BENANTY, Soundworks Studio 
TIM BOYLE, Record Plant 
LOU CASABLANCA, Speed of Light Communications 
KEN EHRLICH, Ken Ehrlich Productions 
MATT KAPLOWITZ, Onomatopoeia 
JIM LAUTZ, Positive Video 
SCOTT ROSS, One Pass Film & Video 

4:30pm - 6:00pm 

6:00pm - 8:00pm 

"A UNIQUE VISION: ARTISTS & DIRECTORS" 

Moderator: LAURA FOTI, Video Music Conference Director 

Panelists: MERRILL ALDIGHIERI, Co- Directions Inc. 

MARTIN BRILEY 
GERALD V. CASALE, Devo 
JOE DEA, Director 
SIMON FIELDS, Limelight Productions 

JEFF PORCARO, Toto 
SYLVESTER 

VIDEO EXHIBITS & HOSPITALITY SUITES 

8:00pm - 10:00pm VIDEO MUSIC AWARDS SHOW (taping will be at A &M Studios) 

SATURDAY, NOVEMBER 19th 

9:00am - 5:00pm 

9:30am - 10:00am 

10:00am - 11:30am 

11:30am - 1:30pm 

1:30pm - 3:OOpm 

3:00pm - 4:30pm 

4:30pm - 6:OOpm 

6:00pm - 8:00pm 

8:00pm - 10:00pm 

For details on showcase submissions and exhibit space contact: Laura Foti (212) 

REGISTRATION FORM 

BE PART OF THE MOST 
COMPREHENSIVE VIDEO 

MUSIC CONFERENCE - REGISTER NOW! 

Billboard's 
Fifth International 

Video Music Conference 
November 17- 19,1983 

Huntington Sheraton Hotel 
Pasadena, California 

REGISTRATION FEES: 
$275 - BEFORE OCTOBER 3, 1983 
$325 - AFTER OCTOBER 3, 1983 
$175 - Student/Military/Panelists 
Registration does not include hotel accommodations or airfare. 
Registrant substitutions may be made. Registrations at the door 
will be an additional $50. Absolutely no refunds after October 21, 
1983. Cancellations before October 21, 1983 must be in writing 
and will be subject to a 10% cancellation fee. Information on hotel 
accommodations will be mailed to you upon receipt of your 
completed registration form. 

LAST NAME 

11111111 1111111111 
TITLE 

Registration 

Continental Breakfast 

"AN HOUR OR MORE: THE FUTURE OF LONG -FORM PROGRAMMING" 

Moderator: BRUCE APAR, Home Viewer 
Panelists: JEFF ABELSON, Parallax Communications 

BETTY BITTERMAM, Home Box Office 
BILL GALLAGHER, MGM /UA Home Video 

CHUCK MITCHELL, RCA Videodiscs 
JOHN PIKE, Paramount Video 
BARRY SHERECK, Pioneer Video 

"ON THE BEAM: SATELLITE DELIVERY" 
Moderator: VICKI LYNN, Special Events Producer 

Panelists: JACK CALMES, World Show Vision Network 
PETER GERWE, Unuson Corporation 
KEVIN HAMBURGER, Warner Amex Cable 
NYHL HENSON, Nyhl Henson Enterprises 
PHIL MURPHY, Paramount Pictures 
DR. JOSEPH PELTON, INTELSAT 
ROBIN ROTHMAN, Geffen Records 
RICHARD WOLFE, 20th Century Fox 

Telecommunications 
GARY WORTH, Hold Communications 

Buffet Luncheon 

"SELLING THE ARTIST: VIDEO AS PROMOTION" 
Moderator: ADAM WHITE, Billboard Magazine 
Panelists: PERRY COOPER, Atlantic Records 

LEN EPAND, PolyGram Records 
ROGER ERICKSON, CBS Records 
BILL GERBER, Lookout Management 
MIKE GREENE, Atlanta's Video Music Channel 
KEN KRAGEN, Kragen & Company 
PAT MORROW, Nocturne Inc. 

MICHELLE PEACOCK, Capitol Records 
JOHN SYKES, MTV Music Television 

"MAKING THE SCENE: CLUBS & CAMPUSES" 
Moderator: FAYE ZUCKERMAN, Billboard Magazine 
Panelists: MARIA DE PAUL, Rockworld 

ED KING, Sound Unlimited Systems 
DAVE HERSHENSON, The Red Onion 
JACK MILLMAN, Video Music International 
SVEN RISOM, Sony Communications 
STEPHANIE SHEPHERD, Telegenics 
ED STEINBERG, Rockamerica 
TIMA SURMELIOGLU, Sound & Vision 

VIDEO EXHIBITS & HOSPITALITY SUITES 

VIDEO MUSIC SHOWCASES 

764 -7300, New York Kris Sofley (213) 273 -7040, Los Angeles 

I am enclosing a check in the amount of $ 

I wish to charge my registration to: 
American Express Diners Club 
BankAmericard /Visa MasterCard 

CARD NUMBER EXP. DATE 

SIGNATURE 

MAIL COMPLETED FORM TO: 
Billboard's Fifth International Video Music Conference 
9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A. 
Telephone (213) 273 -7040 

FIRST NAME IIIII 1 1 1 1 1 

I11IIl11fIlIIIIIlIlI1 
COMPANY 

INITIAL 

Il 
FIRST NAME OR NICKNAME FOR BADGE 

111111111111 IIII 
111 1[111111111111111 _111111IIIIII1111111III 

ADDRESS 

III 1111111 1 1 1 1 1 

CITY 

111 
STATE ZIP 

III 

PHONE 

Billboard. 
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Conodo 
RETURNING TO TEACHING 

Meisel To Step Down 
As Head Of CRTC 

OTTAWA -John Meisel, the aca- 
demic- turned -bureaucrat, will vacate 
his post as chairman of the Canadian 
Radio -Television & Telecommunica- 
tions Commission Nov. 15 to return 
to teaching. 

The 59- year -old Austrian -born 
head of the federal broadcast regula- 
tor, who says he is more of a scholar 
than a public servant, will become 
the Sir Edward Peacock professor of 
political science at Queen's Univ. in 
Kingston, Ontario. The coveted chair 
will mark a return to Queen's for the 
controversial Meisel, who taught 
there from 1949 until his appoint- 

New LPs From 

Established Acts 

Due This Quarter 
TORONTO -Established artists 

Anne Murray, April Wine, Frank 
Mills and Rough Trade highlight an 
active selection of Canadian content 
releases scheduled in the fourth quar- 
ter of 1983. 

Capitol plans at least six releases. 
Apart from Murray, April Wine and 
Mills, the label will issue debut mini - 
albums by Sherry Kean, Rational 
Youth and Bob Schneider. 

CBS, which unveiled fast -selling 
product by Aldo Nova and Orphan 
in September, released the fourth al- 
bum from platinum -selling Rough 
Trade, "Weapons," early this month. 
Also slated is the debut from Plati- 
num Blonde, a mini -album produced 
by David Tickle (Split Enz). 

Quality will distribute the third 
disk by the Spoons, produced by Nile 
Rodgers (Chic, David Bowie). RCA 
has a second disk due from Pretty 
Rough. 

WEA has four albums scheduled 
in time for Christmas, including the 
label's first from Eddie Schwartz, the 
Juno -winning composer formerly 
with A &M in Canada. Debut disks 
on the label are forthcoming from 
Images In Vogue, Darkroom and 
Cherie Camp. 

ment to the CRTC in late 1979. 
No replacement has yet been 

named for Meisel at the CRTC, but 
Communications Minister Francis 
Fox says Prime Minister Trudeau 
will make one before Meisel steps 
down. Many candidates are rumored 
for the post, including current deputy 
communications minister Alain 
Gourd, deputy science and technol- 
ogy minister de Montigny Mar- 
chand, former broadcast executive 
Ed Prevost, lawyer Anne Laberge 
and two CRTC officials, vice chair- 
man John Lawrence and commis- 
sioner Jean -Pierre Mongeau. 

Meisel never made any secret 
about his desire to leave the post long 
before his seven -year term was due to 
end in 1986. But many believed he 
would wait until mid -1984, after a 
federal election that is expected to re- 
store the Conservatives to power. 

Meisel is one of the few Tory ap- 
pointments made during the short- 
lived Joe Clark government. While 
he professes political neutrality, his 
thinking is more in line with the Con- 
servatives. Giving the Liberals a 
chance to make an appointment be- 
fore the election is likely to swing the 
broadcast regulator to the left. 

And while Meisel recently pro- 
fessed dislike for the cabinet's powers 
to overturn CRTC decisions, his de- 
cision to step down as chairman now 
gives the Liberals a chance to appoint 
someone they can better direct and 
more easily overrule. 

Meisel told a news conference 
Sept. 29 that he was leaving only be- 
cause the Queen's Univ. appointment 
dictated so. He played down any pos- 
sibility that political interference or 
frustrations in the job had led to a 
hasty decision. 

"I always said I would never stay 
the full seven years," he said. "My 
reasons for leaving at this time are 
entirely personal, not professional or 
political." 

Ernest Steele, president of the Ca- 
nadian Assn. of Broadcasters, 
praised Meisel as a great conciliator 
who did much to heal the long- stand- 
ing wounds between the CRTC and 
the broadcasting community. 

Maple briefs 
Bachman -Turner Overdrive has 

joined the long list of groups reform- 
ing in 1983. Leaders Randy Bachman 
and Fred Turner are preparing 
BTO's comeback album for immi- 
nent release. The Canadian band's re- 
turn is being marketed by Aaronson 
Powers Weir & Associates, the To- 
ronto firm headed by three former 
CBS executives. Colleen Irwin re- 
cently joined the firm as publicist. 

* * * 
FM sister stations of AM licensees 

will be allowed to increase weekly 
commercial time to 150 minutes from 
120 minutes under a proposed regu- 
latory change by the Canadian Ra- 
dio- Television & Telecommunica- 
tions Commission. 

WEA Music of Canada will manu- 
facture and distribute Duke Street 
Records, the Toronto -based subsid- 
iary of Manta Sound Co. Initial re- 
leases are Hagood Hardy's "Chasing 
A Dream" and an a capella disk from 
the Misteltones. 

* * * 
A typographical error cited 

CHRW as the Winnipeg AM station 
that recently converted to stereo. It 
was, in fact, CFRW. Add CHUM 
Toronto to the growing list of AMs 
to make the stereo switch, with sever- 
al others in the wings, including 
CJSB Ottawa. 

Federal officials admit copyright 
revision is not likely before the next 
election. If a change of power occurs, 
expect a back -to- the -drawing board 
order, conservative strategists say. 

Joe Thornley, executive assistant 
to Communications Minister Francis 
Fox, moves to the private sector 
shortly. No replacement yet named. 

Stephen Tennant moves to MCA 
as Chrysalis marketing manager. He 
was with Quality Records. Also over 
to MCA in its rebuilding are Daniel 
Laxton as Quebec promo rep, Doug 
Spence as Ontario sales rep and Dave 
Watt as Ontario promo rep. 

Maple Briefs contains short items 
on the Canadian music industry and 
is published every two weeks. Items 
should be submitted to Kirk La- 
Pointe, 107 -420 Gloucester St., Otta- 
wa, Ontario, Canada, KIR 7T7. 

News / lnlernaUonal 
Russell Derides Trade Pessimism 
Excitement Needed, Executive Tells CBS U.K. Meet 

LONDON -Constant record in- 
dustry pessimism over new develop- 
ments, be they in technology or mar- 
keting ploys like 12 -inch singles or 
"freebies," is totally misplaced in a 
business which has to be exciting, 
stimulating and competitive if it is to 
survive. So said Paul Russell, manag- 
ing director of CBS Records U.K., in 
his speech to sales conference 
delegates. 

On the advent of cable and satellite 
broadcasting, Russell said he 
couldn't understand why "so many 
music industry pundits are looking at 
the coming of the new technology 
with their knees knocking like 
castanets. 

"If we use the medium rather than 
let the medium exploit us, we've 
nothing to fear and everything to 
gain. If many cable stations become, 
as has been the U.S. experience, radio 
with pictures, then to complain about 
cable is like a tire manufacturer corn - 
plaining that the motor car might be- 
come more important than the bicy- 
cle," he continued. 

On the popularity of 12 -inch sin- 
gles, Russell said: "This is one of the 
gripes which really mystifies me. We 
see a growing market of 12 -inch sin- 
gles, not just in Britain but world- 
wide, so the public is saying it likes 
them and wants to buy them. 

"For an industry which is some- 
times unfairly cricitized as being 
good at creating a demand where 
none existed, to deride and under- 
mine a market which clearly is there 
and increasing just doesn't make 
sense." 

And of the "freebies" marketing 

ploys, Russell said: "They're part of 
any fast -moving consumer business. 
While some of them are obviously di- 
rected at trying to influence the sin- 
gles chart, they're also a product of 
the music industry understanding 
that to compete with other forms of 
home entertainment it has to be ex- 
citing, stimulating and competitive. 

"If our business is going to stand 
still in its marketing techniques, then 
it'll be staid and boring. And we'll 
lose out in the competition for con- 
sumers' money to those industries 
which generate more excitement at 
retail level. 

"Of course, the music should sell 
itself. It always will do so. But surely 
none of us are naive enough to think 
that a free T -shirt or a poster will sell 
a record which people really don't 
want to buy. Other consumer busi- 
nesses use special offers, cross -mer- 
chandising, including using our re- 
cords, so I don't see why our industry 
breaks out into a collective boil when 
we're simply doing the same." 

Maurice Oberstein, chairman of 
CBS Records U.K., acknowledged 
that the record business faces enor- 
mous pressures these days. "It's not 
coming from other record companies 
but from all the new technological 
developments that are competing for 
peoples' leisure time," he said. 
"We've got cable, satellites, video, 
video games, computer games and all 
the rest, all in competition with re- 
corded music. 

"It's easy to say the record indus- 
try is in the same position the horse 
harness found itself when Henry 
Ford invented the Model T. But 

OUTLET FOR U.S. SPECIALIST LABELS 

that's not so. People are interested in 
the music we make and the artists we 
develop. Specially with the advent of 
stereo televisions and stereo VHS 
equipment, people will want our mu- 
sic to go with the pictures. 

"As, years ago, soundtracks were 
added to the silent movies," Ober - 
stein concluded, "so now we, as a 
music company, can provide the 
sound to go with the pictures." 

170,000 See 
Iglesias Shows 

Continued from page 9 

The final shows, however, set new 
audience records in the history of pop 
promotions here by Spanish enter- 
tainers. Opera singer Placido Domin- 
go attracted one open -air audience 
assessed at 400,000, but that was a 
free concert. Tickets for the Iglesias 
shows ranged from $6 for standing 
room to nearly $30 for the best seats. 

It is the huge earning potential of 
the Spanish singer that promped the 
Portuguese government to ban his 
performances in Lisbon (Billboard, 
Oct. 1), where he was expected to at- 
tract 30,000 to the Restelo Stadium. 
The government said it was not pre - 
parred to allow Iglesias to take some 
$300,000 in local currency out of the 
country. 

However, the singer's management 
team insists that decision was politi- 
cally motivated in that it asserts the 
amount of escudos Iglesias was said 
to be collecting in Portugal was in 
fact deposited in advance in a Lon- 
don bank. 

Distributor Makes Waves In U.K. 
By TONY WORTH 

LONDON -In the three years 
since its inception, Making Waves 
Record Distribution here has estab- 
lished itself as a leading outlet for the 
distribution of U.S. specialist labels, 
steadily increasing both annual turn- 
over and number of retail outlets 
served. Dave Lawrence, founder 
and managing director, describes the 
operation as "a specialist distributor 

Philips Camera 
Attacked At ITA 

Continued from page 9 

peak comes in the third and fourth 
quarters of the year. So the quota 
seems likely to be exceeded, he said. 

Gray predicted that neighboring 
countries would become important 
staging posts for illegal entry of 
VCRs into France in the wake of 
France's restrictive policies on im- 
ports, which have made it a difficult 
market even for Philips. Additional- 
ly, there is the high rate of Value 
Added Tax, plus a high VCR annual 
license fee, he noted. "France is wide 
open now to grey and black im- 
ports," he said. 

The pace of growth of VCRs in the 
U.K. will slow down, he noted, but 
the market in general is becoming 
mature with high -quality research 
being carried out, and greater empha- 
sis on industry controls. 

Gray commented that it was sur- 
prising that the German market had 
a lower VCR penetration percentage 
than the U.K. or Sweden, but that 
consumer offtake there was going up 
steadily and that Germany would 
probably be the best market in Eu- 
rope in future years. 

which is an umbrella for specialist 
music, in which personal tastes are 
frequently the criteria for the records 
handled." He goes on: "We only 
sell product that we feel is good, al- 
though, obviously, we still get behind 
items for which there is a demand. 
We want our retailers to think of us 
as a distributor involved in excellence 
of product, not just a faceless organi- 
zation. It's a matter of building image 
through personal interest in the prod- 
uct." With Lawrence's personal 
tastes running to synthesizer and me- 
ditational music, and fellow director 
Barry Martin leaning to blues and 
country, Making Waves has built a 
substantial and wide -ranging catalog, 
which also takes in jazz, adult rock, 
western swing and gospel. The corn - 
pany currently handles more than 
150 U.S. specialist lalbels, including 
Rounder, Flying Fish, Sugar Hill, 
Kaleidoscope, Arhoolie, Hannibal, 
Kicking Mule, Adelphi, Everest, Ce- 
lestial Harmonies, Solid Smoke and 
Stash. The company works on the 
premise that specialist music, han- 
dled in a specialist way, presents con- 
siderable trading potential. It was 
launched by Lawrence in September, 
1980 as a one -man operation, with a 
capital fund of $45,000 from inde- 
pendent film producer Clive Davi- 
son, who today is the company's 
chairman. Says Lawrence: "It was 
a Phoenix job at the start. I was 
working from a garage in West Lon - 
doin, selecting product from cata- 
logs, then packing and mailing out to 
around 100 outlets that I'd picked up 
from my previous experience of dis- 
tribution. Martin joined me six 
months later, and we then employed 
a warehouseman." Making Waves 
Currently has a staff of nine, with a 

$1.5 million annual turnover. There 

are more than 700 retail accounts on 
the books, with others being added 
monthly. The biggest problem in 
handling specialist music is getting it 
into the shops, says Lawrence. 
"We've gotten around that by know- 
ing all about the product we're han- 
dling and pushing it through our per- 
sonal interests. You gain the 
confidence of the retailer." Latest 
stage in the Making Waves buildup is 
the creation of its own labels. At pre- 
sent there are three: Pulse, for elec- 
tronic music; Remote, for rock; and 
the latest, Spindrift, described as the 
corporate outlet for "mature rock 
music." Spindrift is the most active 
of the labels, having released albums 
by Dave Swarbrick (of Fairport Con- 
vention) and the Albion Dance Band. 
Due soon are releases by electric folk - 
/contemporary pop singer Maddy 
Prior (also of Fairport Convention) 
and guitarists Adrian Legg and John 
Renbourn. Lawrence says he looks 
for big sales from a new album on 
Pulse by Jade Warrior, the first from 
the band in five years. The previous 
four all charted in the U.S. Next 
logical step, says Lawrence, is to 
market label product in the U.S., and 
also license U.S. product for release 
here. He claims an anticipated turn- 
over of $4.5 million in the next 18 

months. 

Finnish Band 
Wins Contest 

HELSINKI -Finnish band Broad- 
cast, competing against groups from 
France, Spain, West Germany, the 
U.K. and Holland, won the BBC -or- 
ganized "Battle Of The Bands" con- 
test in Britain by an overwhelming 
margin, scoring 143 points out of a 
maximum 150. 
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P.R.O. CANADA AWARDS, 1983 
POP MUSIC AWARDS 
"ALL OUR TOMORROWS" 

Eddie Schwartz /David Tyson 
ATV Music Publishing of Canada Ltd. 

"3OYS OF AUTUMN" 
David Roberts 

David Roberts Music /Don Valley Music Ltd. 

"COMING HOME" 
Bryan Adams /Jim Valiance 
Irving Music of Canada Ltd. 

"EYES OF A STRANGER" 
Paul Hyde /Bob Rock 

Irving Music of Canada Ltd. 

"COIN' THROUGH THE MOTIONS OF LOVE" 
Ray Roper /David Wills 

Deep Cove Music Inc. /Dunbar Music Canada Ltd. 

"I BELIEVE" 
Bill Henderson 

ATV Music Publishing of Canada Ltd. 

"LETTING GO" 
Bob Buckley /David Sinclair 

Blackwood Music of Canada Limited 
"MY GIRL" 

Bill Henderson /Brian MacLeod 
ATV Music Publishing of Canada Ltd. 

"Sd-IE REMEMBERS" 
Claire Lawrence /Shari Ulrich 

Sloth Music 

"STRANGER IN PARADISE" 
Dwayne Ford 

Dwayne Ford Puhlishing 

THE WM. HAROLD MOON AWARD 
presented to LOVERBOY 

FRENCH SONGS 
"C'EST TOUJOURS COMME ÇA L'AMOUR" 

George Thurston 
Les Ed. Thurston Publishing Enrg. 

"ILLÉGAL" 
Marjolène Morin /Donald Hince ** 

Musique Thésis (Co-éditeur) 
"ROMANTIQUE" 
Michel Pagliaro 

Les Éditions Émeute /Éditions Trance) 

COUNTRY SONGS 
"COMING UNDONE AGAIN" 
Terry Carisse /Patricia Larabie 
Mercey Brothers Publishing 

"SECOND TIME AROUND" 
Carroll Baker 

D & L Music Publications /Dunbar Music Canada Ltd. 

"YOU CAME INTO MY LIFE" 
Ron Mahonin 

Roehampton Publishing 

FILM AWARD 
Michael Conway Baker 

JAZZ AWARD 
/lm Gallows 

CONCERT -MUSIC AWARD 
lohn Beckwith 

INTERNATIONAL AWARD 
"MAKE A MOVE ON ME" 

John Farrar /Tom Snow 
John Farrar Music /Snow Music* 

*Licensed in Canada by P.R.O. Canada /Les droits d'exécution sont administrés au Canada par la S.D.E. Canada 
*Not licensed in Canada by P.R.O. Canada /Les droits d'exécution ne sont pas administrés au Canada par la S.D.E. Canada 

PERFORMING RIGHTS ORGANIZATION OF CANADA LIMITED 

625 President Kennedy Ave., Suite 1601 
Montreal, Quebec H3A 1K2 

(514) 849 -3294 

HEAD OFFICE: 
41 Valleybrook Drive 

Don Mills, Ontario M3B 2S6 
(416) 445-8700 

842 Thurlow Street, Suite 200 
Vancouver, B.C. V6E 1W2 

(604) 688 -7851 
www.americanradiohistory.com

www.americanradiohistory.com


88 

BiflboordR Hits o TIWOIId 
Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means, 

electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher. 

BRITAIN 
(Courtesy of Music & Video Week) 

As of 10/8/83 

SINGLES 
This Last 

Week Week 
1 1 KARMA CHAMELEON, Culture 

Club, Virgin 
2 3 MODERN LOVE, David Bowie, 

EMI America 
3 2 RED RED WINE, ÚB40, Dep 

International 
4 17 DEAR PRUDENCE, Siouxsie & 

Banshees, Polydor 
5 15 THIS IS NOT A LOVE SONG, Pil, 

Virgin 
6 5 COME BACK AND STAY, Paul 

Young, CBS 
7 4 TONIGHT I CELEBRATE MY 

LOVE, Peabo Bryson /Roberta 
Flack, Capitol 

8 13 TAHITI, David Essex, Mercury 
9 31 THEY DON'T KNOW, Tracey 

Ullman, Stiff 
10 12 BLUE MONDAY, New Order, 

Factory 
11 6 MAMA, Genesis, Virgin 
12 8 BIG+ APPLE, Kajagoogoo, EMI 

13 22 NEW SONG, Howard Jones, 
WEA 

14 9 CHANCE, Big Country, Mercury 
15 30 IN YOUR EYES, George Benson, 

Warner Bros. 
16 29 SUPERMAN, Black Lace, Flair 
17 7 DOLCE VITA, Ryan Paris, 

Carrere 
18 14 GO DEH YAKA, Monyaka, 

Polydor 
19 23 GUNS, Alarm, IRS 
20 10 OL' RAG BLUES, Status Quo, 

Vertigo 
21 19 BODY WORK, Hot Streak, 

Polydor 
22 11 WALKING IN THE RAIN, Modern 

Romance, WEA 
23 18 CRUSHED BY THE WHEELS OF 

INDUSTRY, Heaven 17, BEF 
24 28 BLUE HAT FOR A BLUE DAY, 

Nick Heyward, Arista 
25 16 SOUL INSIDE, Soft Cell, Some 

Bizzarre 
26 35 LOVE IN ITSELF, Depeche 

Mode, Mute 
27 27 WHAT I GOT IS WHAT YOU 

NEED, Unique, Prelude 
28 32 MIDNIGHT AT THE LOST AND 

FOUND, Meat Loaf, Epic 
29 NEW (HEY YOU) THE ROCKSTEADY 

CREW, Charisma 
30 21 NEVER SAY DIE, Cliff Richard, 

EMI 
31 NEW ALL NIGHT LONG, Lionel Richie, 

Motown 
32 24 REBEL RUN, Toyah, Safari 
33 NEW POP GOES MY LOVE, Freeez, 

Beggars Banquet 
34 20 WHAT AM I GONNA DO, Rod 

Stewart, Warner Bros. 
35 25 THE SUN GOES DOWN, Level 

42, Polydor 
36 26 WINGS OF A DOVE, Madness, 

Stiff 
37 39 TEARS ON THE TELEPHONE, 

Hot Chocolate, Rak 
38 NEW LOVE WILL FIND A WAY, David 

Grant, Chrysalis 
39 NEW LONDON TOWN, Bucks Fizz, 

RCA 
40 NEW SUPERSTAR, Lydia Murdock, 

Korova 

ALBUMS 
1 1 NO PARLEZ), Paul Young, CBS 
2 2 LABOUR OF LOVE, UB40, Dep 

International 
3 3 THE CROSSING, Big Country, 

Mercury 
4 6 LET'S DANCE, David Bowie, EMI 

America 
5 7 FANTASTIC, Wham], Inner 

Vision 
6 4 CHART TRACKING - THE HIT 

SQUAD, Various, Ronco 

7 NEW LICK IT UP, Kiss, Casablanca 
8 8 THRILLER, Michael Jackson, 

Epic 
9 5 UNFORGETTABLE, Johnny 

Mathis & Natalie Cole, CBS 
10 13 THE LUXURY GAP, Heaven 17, 

B.E.F. 
11 NEW A TOUCH MORE MAGIC, Barry 

Manilow, Arista 
12 11 18 GREATEST HITS, Michael 

Jackson & Jackson 5, Telstar 
13 10 TRUE, Spandau Ballet, Chrysalis 
14 25 IN YOUR EYES, George Benson, 

Warner Bros. 
15 14 CONSTRUCTION TIME AGAIN, 

Depeche Mode, Mute 
16 NEW ORIGINAL MOTION PICTURE 

SOUNDTRACK FROM 
"STAYING ALIVE," Bee Gees & 

Various, RSO 
17 9 BORN AGAIN, Black Sabbath, 

Vertigo 
18 12 THE VERY BEST OF THE 

BEACH BOYS, Capitol 
19 NEW FLIGHTS OF FANCY, Paul Leoni, 

Nouveau Music 
20 16 STANDING IN THE LIGHT, Level 

42, Polydor 
21 32 BORN TO LOVE, Peabo 

Bryson /Roberta Flack, Capitol 
22 17 TOO LOW FOR ZERO, Elton 

John, Rocket 
23 NEW STREET SOUNDS EDITION 6, 

vrinue Street Sounds 

24 31 KISSING TO BE CLEVER, 
Culture Club, Virgin 

25 NEW THE MUSIC OF RICHARD 
CLAYDERMAN, Delphine 

26 29 RITMO, Judie Tzuke, Chrysalis 
27 NEW THE GOLDEN SECTION, John 

Foxx, Virgin 
28 NEW PiL LIVE IN TOKYO, Virgin 
29 26 BODY WISHES, Rod Stewart, 

Warner Bros. 
30 20 SUNNY AFTERNOON, Various, 

Impression 
31 21 DOPPELGANGER, Kid Creole & 

Coconuts, Island 
32 28 THE HIT SQUAD -NIGHT 

CLUBBING, Various, Ronco 
33 24 THE LOOK, Shalamar, Solar 
34 22 FLICK OF THE SWITCH, AC /DC, 

Atlantic 
35 18 LIKE GANGBUSTERS, JoBoxers, 

RCA 
36 27 SYNCHRONICITY, Police, A &M 
37 15 WARRIORS, Gary Numan, 

Beggars Banquet 
38 37 WAR, U2, Island 
39 NEW LOVE CLASSICS, Royal 

Philharmonic Orchestra, 
Nouveau Music 

40 NEW THE TWO OF US, Various, K -tel 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 10/10/83 

SINGLES 
This Last 

Week Week 
1 1 SUNSHINE REGGAE, Laid Back, 

Metronome 
2 2 GIVE ME YOUR LOVE, Frank 

Duval, Teldec 
3 3 DOLCE VITA, Ryan Paris, 

Carrere /DGG 
4 7 I LIKE CHOPIN, Gazebo, 

Baby /EMI- Electrola 
5 4 SAFETY DANCE, Men Without 

Hats, Virgin /Ariola 
6 5 VAMOS A LA PLAYA, Righeira, 

Teldec 
7 6 FLASHDANCE, Irene Cara, 

Casablanca /Phonogram 
8 8 MANIAC, Michael Sembello, 

Casablanca /Phonogram 
9 11 WHAT AM I GONNA DO, Rod 

Stewart, Warner Bros. /WEA 
10 12 I'M STILL STANDING, Elton 

John, Rocket /Phonogram 
11 NEW KARMA CHAMELEON, Culture 

Club, Virgin /Ariola 
12 9 LIVING ON VIDEO, Trans -X, 

Polydor /DGG 
13 10 MOONLIGHT SHADOW, Mike 

Oldfield, Virgin /Ariola 
14 18 NACHT VOLL SCHATTEN, 

Juliane Werding, Mambo /WEA 
15 19 YOU, Boytronic, 

Mercury/Phonogram 
16 16 GOLD, Spandau Ballet, 

Chrysalis /Ariola 
17 14 I.O.U., Freeez, Virgin 
18 15 WRAPPED AROUND YOUR 

FINGER, Police, A &M /CBS 
19 NEW ROCKIT, Herbie Hancock, CBS 
20 20 ANOTHER LONELY NIGHT IN 

NEW YORK, Robin Gibb, 
Polydor /DGG 

ALBUMS 
1 1 FLASHDANCE, Soundtrack, 

Casablanca /Phonogram 
2 2 CRISES, Mike Oldfield, 

Virgin / Arlola 
3 3 BODY WISHES, Rod Stewart, 

Warner Bros. /WEA 
4 19 HEADS OR TALES, Saga, 

Polydor /DGG 
5 NEW IF I COULD FLY AWAY, Frank 

Duval, Teldec 
6 5 TOO LOW FOR ZERO, Elton 

John, Rocket /Phonogram 
7 4 BESS DEMNAEHX, Bap, 

Musikant /EMI 
8 6 SYNCHRONICITY, Police, 

A &M /CBS 
9 11 TRUE, Spandau Ballet, 

Chrysalis /Ariola 
10 7 CONSTRUCTION TIME AGAIN, 

Depeche Mode, 
Mute/Intercord 

11 9 RHYTHM OF YOUTH, Men 
Without Hats, Virgin /Ariola 

12 8 FANTASTIC, Wham], Epic /CBS 
13 13 BYE BYE, Trio, 

Mercury / Phonogram 
14 18 ALPHA, Asia, Geffen /CBS 
15 14 THRILLER, Michael Jackson, 

Epic /CBS 
16 15 SUEDSEE -TRAEUME, Ricky 

King, K -tel 
17 16 WRAP YOUR ARMS AROUND 

ME, Agnetha Faltskog, 
Polydor /DGG 

18 10 FLICK OF THE SWITCH, AC /DC, 
Atlantic /WEA 

19 12 CARGO, Men At Work, CBS 
20 NEW GAZEBO, Baby /EMI 

ITALY 
(Courtesy Germano Ruscitto) 

As of 10/4/83 
ALBUMS 

This Last 
Week Week 

1 1 MIXAGE, Various, Baby /CGD- 
MM 

2 NEW TROPICO NORD, Pooh, CGD -MM 

3 2 SYNCHRONICITY, Police, CBS 
4 3 CRISES, Mike Oldfield, 

Virgin /Ricordi 
5 8 CIRCO MASSIMO, Antonello 

Venditti, Ricordi 
6 NEW FLASH DANCE, Irene Cara, 

PolyGram 
7 5 BANDIERA GIALLA, Ivan 

Catanio, CGD -MM 
8 4 FESTIVAL BAR 83, Various, 

RCA 
9 10 GAZEBO, Baby 

10 7 BOLLICINE, Vasco Rossi, 
Carosello /Ricordi 

11 6 TRE, Teresa De Sio, PolyGram 
12 9 DISCO SAMBA, Los Joao, 

Baby /CGD -MM 
13 NEW DON'T CRY, Asia, CBS 
14 11 I GRANDI SUCCESSI, Riccardo 

Cocciante, RCA 
15 15 16 ROUNDS NO.3, Various, 

CHGD -MM 
16 14 1983, Lucio Dalla, RCA 
17 19 WALL STREET CRASH, 

Panarecord 
18 12 ARRAPAHO, Squallor, Ricordi 
19 13 THRILLER, Michael Jackson, 

CBS 
20 17 GUCCINI, Francesco Guccini, 

EMI 

JAPAN 
(Courtesy Music Labo) 

As of 10/10/83 

SINGLES 
This Last 

Week Week 
1 1 CAT'S EYE, And, For Life /NTV 
2 2 KINKU, Akina Nakamori, 

Warner- Pioneer /NTV 
3 3 FLASHDANCE, Irene Cara, 

Polystar/ Intersong- Nichion 
4 4 TINY MEMORY, Yoshie 

Kashiwabara, Nippon 
Phonogram /Mill House -Dream 

5 6 UNBALANCE, Naoko Kawai, 
Nippon Columbia, Geiei /TV 
Asahi 

6 9 GLASS NO RINGO, Seiko 
Matsuda, CBS -Sony /Sun 

7 12 KOIWA GOTABOU 
MOUSHIAGEMASU, Yuko Hara, 
Victor /Amuse 

8 8 IEJI, Hiromi Iwasaki, 
Victor /NTV -geiei 

9 10 LUCKY LIPS, You Hayami, 
Taurus /Sun 

10 5 OMOIDA IPPAI, H20, Kitty 
11 13 SONNA HIROSHINI 

DAMASARETE, Mizue Takada, 
Teichiku, PMP /Amuse 

12 7 BOHEMIAN, Yuki Katsuragi, 
Radio City /Yamaha 

13 11 MARY ANN, Alfee, 
Canyon /Tanabe 

14 15 SASAME YUKI, Hiroshi Itsuki, 
Tokuma /RFMP TV Asahi 
Sound 1 

15 NEW KIMETEYARU KONYA, Kenji 
Sawada, Polydor /Watanabe 

16 NEW GOOD -BYE SEISHUN, Tsuyoshi 
Nagabuchi, Toshiba -EMI 

17 16 DANDELION, Yumi Matsutoya, 
Toshiba -EMI /Kirara 

18 14 SUMMER SUSPICION, Kiyotaka 
Sugiyama & Omega Tribe, 
Vap /Nichion -NTV 

19 19 SARABA NATSU, Toshihiko 
Tahara, Canyon /Johnny's 

20 18 BYE BYE SUMMER, Hidemi 
Ishikawa, RVC /Geiei -TV Asahi 

ALBUMS 
1 1 FLASHDANCE, Soundtrack, 

Polystar 
2 2 HATSUKOI, Kozo Murashita, 

CBS -Sony 
3 3 J.I., Junichi Inagaki, Toshiba -EMI 
4 4 AN INNOCENT MAN, Billy Joel, 

CBS -Sony 
5 10 AQUA CITY, Kiyotaka Sugiyama 

& Omega Tribe, VAP 
6 5 ALFEE'S LAW, Altee, Canyon 
7 8 BEST KEPT SECRET, Sheena 

Easton, Toshiba -EMI 
8 12 CAT'S EYE, Soundtrack, For Life 
9 15 MAGIC, Marine, CBS /Sony 

10 6 ALPHA, Asia, CBS -Sony 
11 7 KIREI, Southern All Stars, Victor 
12 9 ETRANGER, Akina Nakamori, 

Warner- Pioneer 
13 20 MS., Asami Kado, Teichiku 
14 NEW FANTASTIC, Wham, Epic -Sony 
15 NEW NIGHT LINE, Yasuko Agawa, 

Victor 
16 16 MUSIC FROM URUSEI YATSURA 

VOL.2, Soundtrack, Canyon 
17 14 GREATEST HITS, Air Supply, 

Nippon Phonogram 
18 NEW ROSE, Mari lijima, Victor 
19 13 RUNNER, Yuki Katsuragi, Radio 

City 
20 11 BUILT TO DESTROY, Michael 

Schenker Group, Toshiba -EMI 

DENMARK 
(Courtesy BT /IFPI) 

As of 10/4/83 

SINGLES 
This Last 
Week Week 

1 1 DOLCE VITA, Ryan Paris, 
Carrere 

2 6 I.O.U., Freeez, Beggar's Banquet 
3 2 MOONLIGHT SHADOW, Mike 

Oldfield, Virgin 
4 NEW KARMA CHAMELEON, Culture 

Club, Virgin 
5 5 THE SAFETY DANCE, Men 

Without Hats, Harlekin 
6 4 FLASHDANCE, Irene Cara, 

Casablanca 
7 8 DOLCE VITA, Gim -Mix, Harlekin 
8 NEW VAMOS A LA PLAYA, Righeira, 

CGD 
9 NEW ANOTHER LONELY NIGHT IN 

NEW YORK, Robin Gibb, 
Polydor 

10 NEW TELEPHONE, Sheena Easton, 
EMI 

ALBUMS 
1 1 WRAP YOUR ARMS AROUND 

ME, Agnetha Faltskog, Polar 
2 2 CRISES, Mike Oldfield, Virgin 
3 3 FLASHDANCE, Original 

Soundtrack, Casablanca 
4 7 NENA, CBS 
5 6 FLICK OF THE SWITCH, AC /DC, 

Atlantic 
6 4 BODY WISHES, Rod Stewart, 

Warner Bros. 
7 8 KNOCK OUT, Various, Medley 
8 10 ALLA VORE HAAB, 

Toesedrengene, Mercury 
9 NEW SOUVENIR, Snapshot, Medley 

10 NEW DOPPELGANGER, Kid Creole, 
Island 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 10/10/83 

SINGLES 

This Last 
Week Week 

1 1 AUSTRALIANA, Austen 
Tayshus, Regular 

2 2 BOP GIRL, Pat Wilson, WEA 
3 8 KARMA CHAMELEON, Culture 

Club, Virgin 
4 3 RAIN, Dragon, Mercury 
5 5 PUTTIN' ON THE RITZ, Taco, 

RCA 
6 NEW WE'RE COMING TO GET YOU, 

Glenn Shorrock, EMI 
7 4 I.O.U., Freeez, Beggar's Banquet 
8 7 SAFETY DANCE, Men Without 

Hats, Big Time 
9 NEW RECKLESS, Australian Crawl, 

EMI 
10 6 I GUESS THAT'S WHY THEY 

CALL IT THE BLUES, Elton 
John, Rocket 

11 10 TELL HER ABOUT IT, Billy Joel, 
CBS 

12 NEW DOWN UNDER, Men At Work, 
CBS 

13 19 GIVE IT UP, KC & Sunshine 
Band, Epic 

14 12 WORDS, F.R. David, Carrere 
15 9 FLASHDANCE, Irene Cara, 

Casablanca 
16 14 WHEREVER I LAY MY HAT, Paul 

Young, CBS 
17 NEW THE AUSTRALIA'S CUP, Allan 

Caswell, Hot 
18 11 MOONLIGHT SHADOW, Mike 

Oldfield, Virgin 
19 13 MANIAC, Michael Sembello, 

Casablanca 
20 17 MAGGIE, Foster & Allen, 

Powderworks 

ALBUMS 
1 1 THE BEST OF JOE COCKER, 

EMI 
2 2 GREATEST HITS, Air Supply, 

Big Time 
3 5 TOO LOW FOR ZERO, Elton 

John, Rocket 
4 3 THE BREAKERS '83, Various, 

Polystar 
5 4 FLASHDANCE, Original 

Soundtrack, Casablanca 
6 6 AN INNOCENT MAN, Billy Joel, 

CBS 
7 8 TRUE, Spandau Ballet, Chrysalis 
8 7 SYNCHRONICITY, Police, A &M 
9 NEW BUSINESS AS USUAL, Men At 

Work, CBS 
10 14 THE BLUES BROTHERS, 

Original Soundtrack, Atlantic 
11 9 FLICK OF THE SWITCH, AC /DC, 

Albert 
12 12 THE PRINCIPLE OF MOMENTS, 

Robert Plant, Atlantic 
13 11 THE KEY, Joan Armatrading, 

A &M 
14 NEW JUST ONE..., Renee & Renato, 

RCA 
15 10 THRILLER, Michael Jackson, 

Epic 
16 19 10,9,8,7,6,5,4,3,2,1, Midnight Oil, 

CBS 
17 15 ESCAPADE, Tim Finn, 

Mushroom 
18 NEW NO PARLEZ, Paul Young, CBS 
19 13 THEIR GREATEST HITS, Who, 

J &B 
20 16 THE PRESENT, Moody Blues, 

Threshold 

CANADA 
(Courtesy of The Record) 

As of 10/17/83 

SINGLES 
This Last 

Week Week 
1 1 SWEET DREAMS, Eurythmics, 

RCA 
2 3 TOTAL ECLIPSE OF THE 

HEART, Bonnie Tyler, CBS 
3 1 MANIAC, Michael Sembello, 

Casablanca /PolyGram 
4 8 TELL HER ABOUT IT, Billy Joel, 

Columbia /CBS 
5 4 KING OF PAIN, Police, A &M 
6 5 (SHE'S) SEXY & 17, Stray Cats, 

EMI America /Capitol 
7 10 TRUE, Spandau Ballet, 

Chrysalis /Capitol 
8 16 MODERN LOVE, David Bowie, 

Liberty /Capitol 
9 12 ONE THING LEADS TO 

ANOTHER, Fixa, MCA 
10 11 MAKING LOVE OUT OF 

NOTHING AT ALL, Air Supply, 
PolyGram 

11 14 I DON'T WANNA DANCE, Eddy 
Grant, Portrait /CBS 

12 7 SHE WORKS HARD FOR THE 
MONEY, Donna Summer, 
Mercury/PolyGram 

13 9 PROMISES, PROMISES, Naked 
Eyes, Capitol 

14 NEW ALL NIGHT LONG (ALL NIGHT), 
Lionel Ritchie, Motown /Quality 

15 6 ROCK 'N' ROLL IS KING, ELO, 
CBS 

16 13 I'LL TUMBLE 4 YA, Culture Club, 
Virgin /PolyGram 

17 17 NEVER SAID I LOVED YOU, 
PayolaS & Carole Pope, A &M 

18 20 HUMAN NATURE, Michael 
Jackson, Epic /CBS 

19 NEW ISLANDS IN THE STREAM, 
Rogers & Parton, RCA 

20 NEW IN A BIG COUNTRY, Big 
Country, Vertigo /PolyGram 

ALBUMS 
1 1 SYNCHRONICITY, Police, A &M 
2 3 LET'S DANCE, David Bowie, 

Liberty /Capitol 
3 2 THRILLER, Michael Jackson, 

Epic /CBS 
4 4 FLASHDANCE, Soundtrack, 

Casablanca /PolyGram 
5 5 PYROMANIA, Def Leppard, 

PolyGram 
6 7 FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 
7 6 SWEET DREAMS, Eurythmics, 

RCA 
8 8 THE PRINCIPLE OF MOMENTS, 

Robert Plant, WEA 
9 12 AN INNOCENT MAN, Billy Joel, 

CBS 
10 14 THE CROSSING, Big Country, 

Vertigo /PolyGram 
11 18 LAWYERS IN LOVE, Jackson 

Browne, Asylum /WEA 
12 9 REACH THE BEACH, Fias, MCA 
13 13 RANT 'N' RAVE, Stray Cats, 

Liberty /Capitol 
14 15 THE PRESENT, Moody Blues, 

Threshold /PolyGram 
15 NEW GREATEST HITS, Air Supply, 

Big Time /PolyGram 
16 10 ALPHA, Asia, Geffen /WEA 
17 11 HAMMER ON A DRUM, PayolaS, 

A &M 
18 16 GIRLS NIGHT OUT, Toronto, 

Solid Gold /A &M 
19 20 DOUBLE TROUBLE, Stevie Ray 

Vaughn, Epic /CBS 
20 NEW TALKING HEADS, Speaking in 

Tongues, Sire /WEA 

NETHERLANDS 
(Courtesy Stichting Nederlandse Top 40) 

As of 10/8/83 

SINGLES 
This Last 

Week Week 
1 1 RED RED WINE, UB 40, Virgin 
2 5 GOLD, Spandau Ballet, Chrysalis 
3 2 DE HEIDEZANGERS /DE 

KONSNERTZANGERES, Andre 
van Duin, CNR 

4 4 BIG LOG, Robert Plant, WEA 
5 10 KARMA CHAMELEON, Culture 

Club, Virgin 
6 6 LE LEGIONNAIRE, BZN, Philips 
7 7 MAMA, Genesis, Vertigo 
8 8 ROCKIT, Herbie Hancock, CBS 
9 9 MODERN LOVE, David Bowie, 

EMI 
10 3 CODO, Dot, WEA 

ALBUMS 
1 1 THRILLER, Michael Jackson, 

Epic 
2 3 THE PRINCIPLE OF MOMENTS, 

Robert Plant, WEA 
3 4 TRUE, Spandau Ballet, Chrysalis 
4 2 RONDO RUSSO, Berdien 

Stenberg, Philips 
5 NEW LABOUR OF LOVE, UB 40, 

Virgin 
6 NEW WINDOWS IN THE JUNGLE, 10 

CC, Mercury 
7 7 HANS DE BOOY, CNR 
8 8 COMMENT CA VA, Shorts, EMI 
9 6 LET'S DANCE, David Bowie, EMI 

10 10 THE PRESENT, Moody Blues, 
Threshold 
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Billboards 

MOTLEY CRUE -Shout At The Devil, Elektra 960289. 

Produced by Tom Werman. Heavy metal is on the rise 

again, thanks to acts like Def Leppard and Quiet Riot. 

And Elektra is looking to stake its claim in the genre, 
with this four -man group and the newly- signed Dokken. 
The group sticks mostly to original material, but there's 
also an effective cover of the Beatles' "Helter Skelter," 
which is perfect for Motley's bruising, menacing style. 
Other key cuts: "Looks That Kill," "Bastard," "Shout At 
The Devil." 

GLENN SHORROCK -Villain Of The Peace, Capitol, 
ST- 12222. Produced by John Boylan. Shorrock has one of 

the great pop -rock voices of the past decade, one equally 
suited to medium -tempo pop -rock pieces and warm, 
heartfelt ballads. On his first album since leaving the Lit- 
tle River Band, he is given both types of songs to sing. 
Among the highlights: the single "Don't Girls Get Lone- 

ly," a seamless midtempo cut which deserves wider air- 
play than it's getting, and "Secrets," a sophisticated, 
sex -sparked ballad. John Boylan, who oversaw many of 

LRB's biggest hits, produced the album with characteris- 
tic care and taste. 

TOMMY TUTONE- National Emotion, Columbia FC 

38425. Produced by Ed Thacker. Like their Bay Area 
brethren in Huey Lewis & The News, Tutone sparkplugs 
Tommy Heath and Jim Keller are closer in spirit to clas- 
sic rock than the new music camp, despite fillips of syn- 
thesizer, creating straightforward uptempo songs and 
more down -key ballads with a familiar rock stance. This 
time out, the quintet is buttressed by some formilable 
studio ringers on predictable AOR triumphs like "Dumb 
But Pretty" and "Someday Will Come." 

*=ólack 
DeBARGE -In A Special Way, Gordy 6061GL. Pro- 

duced by Eldra DeBarge. One of the top new acts of '83 

with their "All This Love" LP, DeBarge is rapidly moving 

towards the top to stay. Keyboardist /vocalist /songwrit- 
er /producer Eldra leads the vocal quintet through crisp, 

sinuous pop -soul workouts that feature top musicians 
adding instrumental distinction to smooth arrangements. 
But it's the "I Like It" group that sparkles on a mid - 

tempo "Time Will Reveal," revealing their own vocal agil- 

ity with quality lyrics, while "Be My Lady" will keep the 

DeBarge family on that strong upward curve to full 
recognition. 

JOHN ANDERSON -All The People Are Talkin', 
Warner Bros. 23912. Produced by John Anderson & Lou 

Bradley. Even as he maintains his hard country sound, 
Anderson leans toward the eclectic in his material 
here -working in rockabilly, honky -tonk and even some 

uncharacteristically sedate balladry. High points of the 
project are the current single, "Black Sheep," the old re- 

liable "Haunted House" and the majestic An Occasional 
Eagle." 

HANK WILLIAMS JR. -Man Of Steel, Warner /Curb 
23924. Produced by Jimmy Bowen & Hank Williams Jr. 

The intractable Williams presents another mixture of 

self- examination, romantic vignettes and good -time mu- 

sic. Included in the mix are such standbys as "The Air 
That I Breathe," "Lovesick Blues" (with an assist by 

Leon Redbone) and a bluegrass -free version of "Orange 
Blossom Special." Williams' all- too -rare sense of whimsy 
comes through well in "Now I Know How George Feels," 
wherein he lightheartedly laments the cost of fame - 
and the profits. 

GEORGE STRAIT -Right Or Wrong, MCA 5450. Pro- 
duced by Ray Baker. Strait's production change has giv- 
en a different sound to his recording. It appears he's go- 
ing back to the basics of lowkey honkytonking. 
The arrangements are fairly simple and the material 
more traditional, through songs by Peggy Forman, Merle 
Haggard and Fred Rose. A highlight: "Let's Fall To Pieces 
Together." 

LOUISE MANDRELL -Too Hot To Sleep, RCA AHL 1- 

4820. Produced by Eddie Kilroy. Mandrell has developed 
her own sound and can handle anything she sings with 
warmth, style and verve. However, some of her material 
tends to sound alike and run in a slickly sophisticated 

Album Picks, c Copyright 1983. Billboard Publications. Inc. No part of this pub- 
lication may be reproduced. stored in a retrieval system. or trans- 
mitted. in any form or by any means, electronic. mechanical, 
photocopying, recording. or otherwise, without the prior written 
permission of the publisher. 

Spotlight 

GENESIS, Atlantic 80116, Produced by Genesis. 

The veteran rock trio's star is already aloft, thanks to 

the momentum afforded by Phil Collins' interim solo 

albums and the one -two punch of this set's first sin- 

gle and video, the smoldering "Mama." Their ensem- 

ble style continues to refine the more straightfor- 

ward pop /rock slant developed since the late '70s, 

one straddling classic song form and atmospheric 

electronics. They still find room for more epic pieces 

(the two -part "Home By The Sea "), but it's tracks 

like "Illegal Alien," "Taking It All Too Hard" and 

"That's All" that will sustain their broader pop cre- 

dentials co- producer Hugh Padgham's crisp sonic 

finish will further clinch broad AOR and CHR action 

here. 

vein that's fine for AC and pop but may cause problems 

at the straight country level. Best cuts here include 

"Tender Hearts," "We Put On Quite A Show" and "A 
New Girl In Town." 

OREGON, ECM 23796 (Warner Bros.). Produced by 

Manfred Eicher. The quartet's first for ECM proves an 

auspicious work, marking not only the end to a long hia- 
tus for spinoff and solo works (many on ECM), but also a 

significant extension of the group's style. An early propo- 
nent of a hybrid, acoustic chamber music spanning clas- 
sicism, ethnic strains and jazz, Oregon here adds a sub- 
tle electronic edge through guitarist and pianist Ralph 
Towner's addition of synthesizers. That move yields an 

often ethereal new richness at times reminiscent of 
Weather Report's most delicate work. Producer Eicher's 
digital production is immaculate. 

AL DI MEOLA- Scenario, Columbia FC 38944. Pro- 

duced by Al Di Meola. The guitarist's outside collabora- 
tions have enabled him to sustain his niche in jazz, but 

this latest Di Meola solo project again stresses his fusion 
instincts. His own array of guitars and guitar synthesizer 
(the latter an increasing force he is matched by strong 
support from guests Jan Hammer, Phil Collins, Bill Bru- 
ford and Tony Levin in a program dominated by often 
fluid, new music -inflected pieces balancing electronics 
against conventional guitars. Thus, while there are vivid 
uptempo moments ( "Mata Hari, ") "Sequencer" the over- 
all approach is more seductively melodic. 

FirsllimeAround 
PAUL YOUNG -No Parlez, Columbia BFC38976. Pro- 

duced by Laurie Latham. Young has drawn wide airplay 
and interest in his reworking of Marvin Gaye's old 

"Wherever I Lay My Hat (That's My Home)," which he 

recently took to No. 1 in the U.K. That's just one of the 
highlights of this album, along with the delightful "Iron 
Out The Rough Spots," which has the catchy hook -laden 

charm of Haircut One Hundred's "Love Plus One." A spir- 
ited cover of Joy Division's "Love Will Tear Us Apart" 
also imparts great enthusiasm. 

ALLAN HOLDSWORTH -Road Games, Warner Bros. 
23959. Produced by Circumstance & Allan Holdsworth. 
Progressive guitarist Holdsworth is already well -known 
in fusion circles, and this six -cut label debut continues 
the fleet, rock -edge thrust of his past work. Here, vocals 

are added (as on the title song) courtesy Jack Bruce and 

Paul Williams, but the real star is Holdsworth and his 

sweeping instrumental work. 

UB40- Labour Of Love, A &M SP -4980. Produced by 

UB40 and Ray "Pablo" Falconer. Their soft reggae 
rhythms and bursts of pure soul vocalizing will invite 
comparisons to Culture Club, but this multi -racial ensem- 
ble from Birmingham is in fact a more tough- minded, so- 

cially- conscious outfit, as mirrored by the ironic message 
of their No. 1 British hit, "Red Red Wine." Overall, in 

fact, their Jamaican vocal stylings outnumber more tra- 

ditional r &b readings, while the topical focus is split be- 

tween romantic conventions and political asides, the lat- 
ter underscored by an earnest cover of "Johnny Too 

Bad." 

GREEN ON RED-Gravity Talks, Slash 23964 (Warner 
Bros.). Produced by Chris D. One of the original Los An- 
geles new -psychedelic bands, Green On Red plays melod- 

ic songs based around ringing electric and acoustic gui- 
tars. There is also an organ for fills, an occasional steel 
guitar and acoustic piano. Three out of the four members 

of the band harmonize on the vocals. As the songs are 

accessible, at least superficially, and mostly played at 

mid tempo, expect a positive radio reaction. 

CHRIS BOND BAND, CeeVeeBee EP101. Produced by 

Freddy Frogs. An Englishman with a taste for American 
rockabilly, Bond currently has an American band that in- 

cludes ex Sic F * *k Jason Wilkins on guitar and Nashville 
session man Neil Singh on sax. Together they certainly 
sound authentic. Contact: (212) 777 -4229. 

PINK MINK -Try, Faleroca FR -001. Produced by Pink 

Mink & Gary Denton. Pink Mink is a four -member all - 

female band from Southern California that plays some 

pretty tough pop rock. The lineup is basically guitars/ 
bass /keyboards /drums with all four members of the 

band sharing the vocals. You would expect a lot of cute 
nonsense from a band like this, but actually they can 

rock pretty well. Contact: (714) 496 -5717. 

Billboard's 
Recommended LPs 

PoP 
KID CREOLE AND THE COCONUTS -Doppelganger, Sire 
23977 (Warner Bros.). Produced by August Darnell. Au- 
gust Darnell continues his freewheeling Creole saga with 
yet another sublime gumbo of pop, salsa, r &b and Broad- 
way flash. To a typically screwball array of new originals 
(including the buoyant opener, "The Lifeboat Party"), 
Creole and the Coconuts add a breezy calypso remake of 
"If You Wanna Be Happy" that fits the group's style and 

substance perfectly. 

JOHN HIATT- Riding With The King, Geffen GHS -4017 
(Warner Bros.). Produced by Ron Nagle, Scott Matthews, 
Nick Lowe. Hiatt's second for Geffen offers shrewd pro- 
duction split between once and future Durocs, Ron Nagle 
and Scott Mathews, who helmed side one, and Nick 
Lowe, whose band drives the flip. Both teams' musical 
verve and sly humor mate nicely with Hiatt's own thorny 
style, flexed in snappy rockers, uptempo love songs and 
typically lissome singing throughout. 

EYE TO EYE -Shakespeare Stole My Baby, Warner Bros. 
23919. Produced by Gary Katz. Their debut proved a 

classy sleeper, generating soft rock and AC play long af- 
ter initial release despite disappointing sales. Now this 
songwriting duo takes a sunnier, more expansive pop 
turn while still throwing the spotlight on Deborah Berg's 
sleek vocals and preserving the nimble lyrics, jazzy har- 
monies and crack musicianship. 

JAMES HOUSE -James House, Atlantic 80051. Produced 
by Gary Katz, James House, George Tutko. House's ap- 
proach on this LP is similar to that of Rick Springfield 
and John Cougar with two tantalizing twists. The alter- 
nately melodic and thunderous "Wait For Me" is a rous- 
ing interpretation of tumultuous love. The tough, new 
wavish "Talk To My Machine" is a tune you can sink your 
teeth into. David Sanborn's sax contributions and consis- 
tently inspired keyboards suspend this LP safely above 
the ranks of bubblegum pop. 

TOM WAITS- Swordfishtrombones, Island 90095 (At- 
lantic). Produced by Tom Waits. Waits celebrates his 

switch to Island with his most varied, eclectic album yet. 

Ranging through bittersweet ballads, rasping jump 

tunes, bluesy recitations and points between, he taps an 

atmospheric array of strong jazz and pop players to 

weave a palpable spell. These 15 tracks may find a hard 

sell at radio, but aficionados will rejoice. 

TONY JOE WHITE- Dangerous, Columbia FC38817. Pro- 

duced by Ron Reynolds. Dance music from the man who 
gave us "Polk Salad Annie "? White's evolved into a more 

sophisticated urban sound since those days. His vocal 
sound doesn't vary from its smokey dusted -in -funk tim- 
bre, but it's distinctive and on groove selections like 
these, works. 

LOU GARY -The New Generation, Baccala Records BAC- 

0001. No producer listed. Lou Gary is a middleaged comic 
who does jokes about "the kids today." He sounds like 
he plays lounges around Philadelphia and Atlantic City, 
and it is obvious that his act is geared to a certain gener- 
ation, not the one that grew up with George Carlin or 

Steve Martin. 

JOSHUA -The Hand Is Quicker Than The Eye, Olympic/ 
Enigma E1013. Produced by Dennis Degher & Joshua 
Perahia. Joshua is songwriter /guitarist /co- producer 
Joshua Perahia, whose blazing guitar and hard -rock vi- 
sion, along with Stephen Fontaine's soaring vocals, are 
the combustibles that lift the L.A. -based group to a fiery 
level of rock excitement. "Falling Again," "November" 
and "Sweet L'il Hurricane" are stylized rock rhapsodies 

that rekindle the '605 but play for the '805. 

SIR DOUGLAS QUINTET -Quintessence, Varrick 004. 

Produced by the Sir Douglas Quintet. That's right, it's 

the Sir Douglas Quintet of "She's About A Mover" fame, 

again reformed and playing the same mixture of Tex -Mex 

blues and country soul. There have been very few bands 

able to synthesize so many musical elements into some- 

thing so uniquely their own, and SDQ has always been 

among the best. And they're still at it, just getting better 

with age. 

ANDREAS VOLLENWEIDER -Caverna Magica (... Un- 

der The Tree ...In The Cave), CBS FM 37827. Produced 

by Andreas Vollenweider. Vollenweider, who also com- 

posed and arranged this, plays an "electroacoustic modi- 

fied pedal harp" and with electronic bass and percussion, 

he creates jazzy semi -classical mood pieces, using both 

Western and Eastern tonalities. And the moods change 

as well. 

TERENCE THOMAS & ROBERT FAIR -Forces, Interface 

303065X. Produced by Robert Fair. Terence Thomas and 

Robert Fair are two electronic music composers and they 

split this LP. Thomas gets side one; Fair has side two. 

PAUL KANTNER- Planet Earth Rock And Roll Orchestra, 
RCA AFL1 -4320. Produced by Scott Mathews, Ron Nagle, 

Paul Kantner. Subtitled "The Empire Blows Back," this 

solo outing revives the conceptual sci -fi thrust with 
which he inadvertently founded Jefferson Starship more 

than a dozen years ago. The Starship, especially Grace 

Slick, figure prominently here, along with myriad other 

Bay Area aces, in a rambling saga about telepathy, rock, 

Australia and outer space. Traditional AOR will be the 

likely home planet. 

MICHAEL FRAN KS-Passionfruit, Warner Bros. 23962. 

Produced by Rob Mounsey. Frank's dreamy timbre and 

nimble phrasing continue to bridge jazz and pop sources,. 

but the vocalist's latest further solidifies his emphasis on 

the latter on this sleekly arranged, richly atmospheric 
set. As always, the musicianship is crack and the point of 

view at once romantic and wry. 

VARIOUS ARTISTS -An Evening With Windham Hill 
Live, Windham Hill WH -1026 (A &M). Produced by Wil- 

liam Ackerman, Alex de Grassi, Steven Miller. Recorded a 

year ago during this stylized label's series of shows spot- 

lighting a number of roster acts, this set provides a first - 
rate introduction to Windham Hill's lacy, contemplative 
instrumental mien. Alex de Grassi, Michael Hedges, 

George Win founder Will Ackerman and others are fea- 

tured in shifting lineups satisfying effect. 

DONOVAN -Lady Of The Stars, Allegiance AV437. Pro- 

duced by Jerry Wexler, De Robb, Bruce Robb. Eighteen 

years after Donovan Leitch first burst onto the pop 

charts he's back with a collection of wispy ballads 
( "Lady Of The Stars ") and midtempo rock cuts ( "Till I 

See You Again "). 

SPOTLIGHT -Predicted to hit the top 10 on Billboard's Top 

LPs & Tape chart or to earn platinum certification. PICKS - 
Predicted to hit the top half of the chart in the format listed. 

RECOMMENDED- Predicted to hit the second half of the chart 

in the format listed; also, other albums of superior quality. 

All albums commercially available in the U.S. are eligible for 

review. Reviews are coordinated by Sam Sutherland at Billboard, 

9107 Wilshire Blvd., Beverly Hills, Calif. 90210 (telephone: 213- 

273 7040) and Roman Kozak at Billboard, 1515 Broadway, New 

York, N.Y. 10036 (telephone: 212-7M 7346). 
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News 
Three Labels Unveil New 
Indie Distribution Links 

WEST PALM BEACH, Fla. - 
New independent distribution ties for 
three record labels were spotlighted 
during NARM's independent distrib- 
utor huddle here. 

GRP has now completed its previ- 
ously announced split from Arista, 
with Bud Katzel replacing Harold 
Sulman as director of marketing. 
Katzel, an industry veteran, had been 
with Aero /Easy Street Records. 

GRP, which has contracts with its 
affiliates, unveiled the following U.S. 
distributors: California Records, 
Glendale, San Francisco and Seattle; 
Associated, Phoenix; Schwartz Bros., 
Lanham Md., Philadelphia and 
Charlotte; PIKS, Cleveland; Mal - 
verne, New York and Boston; M.S., 
Chicago, Atlanta and Florida, and 
Big State, Dallas. 

Dave Grusein and Larry Rosen, 
partners in GRP, anticipate five al- 
bums this year and a number of 12- 

inch singles. Product is due soon 
from flutist Dave Valentin, (who had 
been with the label during its Arista 
affiliation), and new act Homi & 
Jarvis. 

Acme Music, a partnership be- 

tween William Chafin and veteran 
Marty Thau, is currently releasing 
12 -inch singles but will soon begin to 
release albums. Johnny Dynell & the 
New York 88, Gregori Hunt and Ta' 
Boo are the label's first three acts. 
Acme distributors are: Malverne, 
New York and Boston; Big State, 
Dallas; M.S., Chicago; Navarre, 
Minneapolis; Universal, Philadel- 
phia; California Records, Glendale, 
San Francisco and Seattle; Zamoiski, 
Baltimore; Bib, Charlotte; Tara, At- 
lanta; Action, Buffalo and Cleveland; 
and Independent Record Distribu- 
tors, Miami. 

Marc Kreiner's Ocean Front Re- 
cords (Billboard, Oct. I) has linked 
with the following independent dis- 
tributors: Big State, Dallas; Bib, 
Charlotte; Stan's, Shreveport; M.S., 
Chicago, Atlanta and Miami; All - 
South, New Orleans; PIKS, Cleve- 
land; Alpha, New York and Boston; 
California Records, Glendale, San 
Francisco and Seattle; Ami, Detroit; 
Associated, Phoenix; and Schwartz 
Bros., Lanham, Md. and Philadel- 
phia. 

JOHN SIPPEL 

Retail, Radio, Dance Club 
Panels Held At Indie Meet 

Continued from page 69 

lenged, Possenti denied this was a 
conflict of interest. 

When it was hinted that promo 
copies in some stores might be corn- 
ing from pool shipments, all three 
pool operators hotly denied it, stating 
they mailed out their samples. Silver- 
man said he favors shipping pools 
over servicing radio, often going only 
to the pools with a new 12 -inch. 
Hoffman said he ships 60 influential 
pool persons to get the feel of a re- 
cord. Jacobson said labels are 
plagued by club jockeys who demand 
live appearances by an act or they 
won't play a record. The panel ex- 

New Recorders 

Offer Digital Lift 
Continued from page 1 

faced with heavy investment costs for 
multi -track digital mastering have of- 
ten been reluctant to cope with the 
uncertainties of incompatibility. 

Sony, its subsidiary MCI, Matsu- 
shita and Studer will use the Audio 
Engineering Society (AES) conven- 
tion here this week to showcase the 
development. While the principals 
involved refused comment pending 
official disclosure at press confer- 
ences scheduled for Sunday (9), it 

was nevertheless learned that Matsu- 
shita will introduce the prototype of 
a 16 -track digital tape recorder 
incorporating the compatibility 
element. 

The new approach to digital tape 
recorder compatibility will also be 

the subject of a panel discussion dur- 
ing the run of AES. Titled "The 
DASH (digital audio stationary 
head) Format," the session will be 
led by representatives of Studer, Sony 
and Matsushita. 

Adoption of the technology per- 
mitting input and output interface 
between professional digital tape re- 

corders will be urged upon other 
manufacturers to speed wider indus- 
try use of the digital configuration, 
now assuming greater significance 
with the commercial introduction of 
the Compact Disc. 

plained the difficulty of providing 
acts in that most are studio 
combinations. 

Label reps said they are continual- 
ly revising their mailing lists, adding 
new names and deleting those from 
whom there has been no feedback for 
the past 90 days. 

Silverman and Hoffman asked 
club jocks and pool owners to contact 
them if counterfeits or bootlegs are 
discovered in their regions. "We have 
had bogus product. It came from 
Florida. It was found in stores in 
Philadelphia and New York at $2. 
Let us know about it," Hoffman said. 

Such basics as proper and quick 
listing in Phonolog, current catalogs 
and notification of label shifts are the 
urgent need of retailers, agreed Ned 
Berndt of Q Records, Larry Schaffer 
of Vibrations and Dave Garbarino of 
Spec's, all of Miami. John Cassetta of 
Alpha Distributing, New York, sug- 
gested more frequent supplements to 
update catalogs. 

Garbarino sought more deletion 
notices affording at least 60 days to 
make the return. Berndt urged labels 
and distributors to state more clearly 
their priorities and narrow them 
down to one or two records. Berndt 
also recommended that when distrib- 
utors or labels run an ad campaign 
with a local retailer, all competing re- 
tailers be told in advance as they of- 
ten were understocked when such an 
ad event occurred. 

All three South Florida retailers 
said they had excellent sales response 
from correlating with dance and ex- 
ercise studios in the area. Schaffer 
said he was buying most of his mer- 
chandise, except video software, from 
record distributors, urging them to 
look into handling this product. 

Berndt said he has sold $200 to 
$300 worth of Compact Disc product 
to single customers thus far. He has a 
7 -by 20 -foot wall devoted to CD and 
finds an older age group buying the 
new concept. Berndt urged labels to 
produce more CDs containing stan- 
dards to appeal to older customers. 

Open display of cassettes came up, 
with the three panelists differing 
greatly on the value of electronic sur- 
veillance devices to cut down pilfer- 
age. JOHN SIPPEL 

MONKEY BUSINESS -Capitol Records executives prod top Tube Fee Way- 
bill as to how the group's latest single, "Monkey Time," will chart. Waybill, 
center, has no comment for interrogators, from left, a &r vice president 
Don Grierson; divisional vice president of a &r Bobby Colomby; and pop 

promotion manager Mike Lessner. 

L ChorEbeth 
Continued from page 6 

lishes this record at a time when for- 
mer Zeppelin kingpin Robert Plant is 

also in the top 10 with his second solo 
album "The Principle of Moments." 
The album peaked last week at num- 
ber eight and this week dips to 10. 

Plant's first solo album -which saw 
him moving from his heavy metal 
base to more of an artsy rock 
sound -peaked at number five last 
year. 

Zeppelin's first album, "Led Zep- 
pelin," peaked at 10 at May, 1969, 
Their second album hit No. 1 that 
Christmas. 

* * * 
Surprise Smash: Rufus with Chaka 

Khan this week collect their fifth No. 
1 black hit with "Ain't Nobody" 
(Warner). The song, produced by 
Russ Titelman, is the group's first 
black chart topper since 1979's "Do 
You Love What You Feel" (MCA), 
produced by Quincy Jones. 

Rufus' first three No. 1 black hits, 
all self -produced, were "You Got 
The Love" (1974), "Sweet Thing" 
(1976) and "At Midnight" (1977). 

Actually, "You Got The Love" was 
co- produced by the group and Bob 
Monaco. 

While "Ain't Nobody" is the 
group's first No. 1 black hit on 
Warner Bros., Chaka Khan has al- 
ready collected two solo toppers for 
that label: 1978's "I'm Every Wom- 
an" and '81's "What Cha' Gonna Do 
For Me ", both produced by Arif 
Mardin. 

"Ain't Nobody" is also faring well 

on the Hot 100, where it jumps 14 

notches to number 66. 

* 
To Our Readers: We need a new 

word for "notches." We're as sick of 
it as, no doubt, you are. Tom Noonan 
here has suggested "buttons." We 
like that, but want to throw it open to 
your suggestions before we settle on 
an alternative. "Berths," "spots," 
"rungs" and "positions" all leave us 

cold. 
Please send your suggestions to No 

More Notches, Billboard, 9107 Wil- 
shire Blvd. Beverly Hills, Calif. 
90210. Do it now. If not for our san- 
ity, for your own. 

Industry 
Events 

Oct. 25 -Nov. 1, TELECOM 83, 
Geneva. 

Nov. 1 -3, Atlantic City Cable 
Show, Atlantic City Convention 
Hall, Atlantic City, N.J. 

Nov. 1 -4, VIDEXPO '83, third In- 
ternational Video and Telecommuni- 
cations Market, Condesa Del Mar, 
Acapulco. 

Nov. 2 -4, NARM One Stop Con- 
ference, LaPosada, Scottsdale. 

Nov. 2 -4, Electronics Displays, 
Kensington Exhibition Centre, 
London. 

Nov. 3 -6, Electronic Fun Expo, 
New York Coliseum, New York 
City. 

Nov. 3 -6, National Home Elec- 
tronics Show, Arlington Park Race 
Track Expo Hall, Arlington, Ill. 

Nov. 4 -6, Black Music Assn. fifth 
conference, New York Sheraton 
Center. 

Nov. 7 -10, American Market for 
International Programs, Miami 
Beach, Fl. 

Nov. 9 -11, 26th Annual Interna- 
tional Film & TV Festival of New 
York, Sheraton Center. 

Nov. 10 -13, 14th Annual Loyola 
Radio conference, Hotel Continental, 
Chicago. 

Nov. 11 -14, The Advanced Tech- 
nology Computer & Electronics 
Show, San Diego Convention Center. 

Nov. 15, Muscle Shoals Music 
Assn. Songwriter Showcase, Norton 
Auditorium, Florence, Ala. 

Nov. 15, Southern California Ca- 
ble Assn. luncheon meeting, Airport 
Hilton Hotel, Los Angeles. 

Nov. 17 -19, Billboard's fifth annu- 
al Video Music Conference, Hun- 
tington Sheraton, Pasadena. 

Nov. 18 -20, Entertainment Expo 
'83, Municipal Auditorium, 
Nashville. 

Nov. 18 -20, L.A. Music Exposi- 
tion, Los Angeles Convention 
Center. 

Nov. 19 -20, 7th Annual Songwrit- 
ers Expo, Pasadena City College, 
Pasadena, Calif. 

Nov. 21 -23, Videotex Europe '83 
international conference and exhibi- 
tion, The RAI, Amsterdam. 

Dec. 11 -12, National Cable Televi- 
sion Assn. programming conference, 
Biltmore Hotel, Los Angeles. 

Top 40 Outlets Score In 
Cleveland, Houston Ratings Writers Chided 

B 0 's Pearl Continued from page 15 

the Cleveland Indians; AC WZZP 
jumped from 4.1 to 4.7; Malrite's 
country outlet WHK moved up to 
3.9 from 3.5; news /talk WERE lost a 
fraction of a point, going from 3.9 to 
3.8; Beasley's WDMT, programmed 
by Bobby Magic, fell from 5.3 to 3.6; 
AC WGAR was off slightly, from 3.7 
to 3.5, while its FM counterpart was 
significantly lower than last spring, 
dropping from 4.5 to 2.6. Classical - 
formatted WCLV went from 2.8 to 
2.4, tied with AC- programmed 
WJW, which dropped to 2.4 from 
last book's 3.1. Cleveland's black out- 
let, WJMO, stayed predominantly 
flat moving from 2.4 to 2.3. 

Jennings On 
European Tour 

NASHVILLE -Coinciding with 
the release of his latest album, "Way - 
Ion & Company," Waylon Jennings 
is on a month -long European tour, 
highlighted by a series of appearances 
in Germany sponsored by Philip 
Morris and Marlboro. 

In Houston Harte Hanks' KKBQ- 
FM leads the market, jumping from 
5.3 to 7.6. It's followed by Amaturo's 
urban outlet, KMJQ, which went 
from 6.9 to 7.2. Westinghouse's 
KODA, an easy listening facility, fell 
slightly from 7.5 to 7.0, while Via - 
com's country KIKK -FM was also 
off slightly, from 7.2 to 6.9. 

Rising significantly was urban -for- 
matted KRLY, which jumped from 
4.2 to 6.0. Ed Shane's all talk outlet 
KTRH also made impressive gains, 
going from 4.5 to 5.9, followed by 
First Media's AC, KFMK, which 
went from 5.9 to 5.8, tied with ABC's 
AOR, KSRR, down from 7.3. AC 
KRBE -FM went up slightly from 4.9 
to 5.0, while AOR KLOL was down 
a bit from 4.9 to 4.6. Dropping 
further was country- programmed 
KILT -FM, which fell from 6.0 to 
4.4, followed by AC outlet KQUE, 
down to 4.0 from 5.4. All -news 
KPRC was up a bit to 3.8 from 3.6, 
while KKBQ -AM remained flat at 
2.4 and KILT -AM fell from 2.9 
to 2.2. Block -programmed KCOH 
managed great gains, going from .9 
to 2.0. 

Y pry 
NASHVILLE -More than 75 mu- 

sic industry students and profession- 
als attended a day -long seminar on 
entertainment journalism here Oct. 1, 

sponsored by the National Entertain- 
ment Journalists Assn. Proceeds from 
the event went to the group's scholar- 
ship fund. 

Grand Ole Opry comedienne Min- 
nie Pearl, whose keynote address was 
on the celebrity side of interviews, 
faulted entertainment reporters for 
often failing to do their homework be- 
fore conducting interviews. She also 
noted that the quality of reporting 
suffers when writers are assigned to 
cover art forms -such as country mu- 
sic -for which they have neither 
background nor tolerance. 

Panel discussions were held on the 
tools of entertainment journalism, 
professional freelance writing, the re- 
lationship between advertising and 
editorial, and the writing and market- 
ing of celebrity biographies and relat- 
ed books. Jeff Walker, president of 
Aristo Music Associates, was in 

charge of the seminar. 
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News 
Nominees Named For Second Beach Music Awards 

MYRTLE BEACH, S.C. -Nomi- 
nees in 11 categories have been 

named for the second annual Beach 
Music Awards Show slated for Nov. 
20 at the Myrtle Beach Convention 
Center. Selected by the Beach Music 
Assn.'s advisory board, the finalists 
are: 

Single of the year: "I'm In Love 
With You," the Entertainers, HMC 
Records; "I'd Rather Be In Caroli- 
na," Chairmen of the Board, Surf - 
side; "Slow Shag," Billy Scott & the 
Georgia Prophets, Lamon; "Upside 
Down," Lou Rawls, Epic; "Mr. 
Beach," Shag Time, Shag Power; 
"Southern Belles," Band of Oz, Surf - 
side; "My Dancin' Shoes," J.D. 
Cash, South Star; "Summertime 
Means Beach," Harry Deal & the 
Galaxies, Eclipse; "Up On The 
Roof," Our House, Sanlee; "Four 
Leaf Clover," the Counts, TCB . 

Album of the year: "S.O.S.," Poor 
Souls, Surfside; "Best Of The 
Beach," the Tams, Compleat; "Gift 
Of Beach Music," Chairmen of the 
Board, Surfside; "Silver Anniversa- 
ry," the Embers, EEE; "The Touch," 
Sonny Turner, Christopher. 

Songwriter of the year: Jack Dil- 
lard & Craig Fulton, "Slow Shag "; 
Andrew Kastner, Max Gronenthal & 
Larry John McNally, "Real Good 
Feeling "; General Norman Johnson, 
"When Can I See You Again" and 
"I'd Rather Be In Carolina "; Allan 
Moore, "My Dancin' Shoes "; Archie 
Jordan, "My Baby Sure Can Shag." 

Single female vocalist: Janice Bar- 
nette, Lee Ann Eubanks, Candi Sta- 
ton, Debby Dobbins, Terry Gore. 

Single male vocalist: Steve Jarrell, 
Delbert McClinton, Billy Scott, Jerry 
Butler, Lou Rawls, Sonny Turner, 
J.D. Cash. 

Group vocalist of the year: Max 
Gronenthal of Jack Mack & the 
Heart Attack; Jackie Gore of the 
Embers; Danny Woods of Chairmen 
of the Board; General Norman John- 
son of Chairmen of the Board; Craig 
Woolard of the Embers; Gary Brown 
of the Catalinas; John Thompson of 
Band of Oz; Butch Stone of Poor 
Souls. 

Group of the year: the Fantastic 
Shakers, the Embers, the Entertain- 
ers, Poor Souls , Chairmen of the 
board, Fat Ammon Band, the Catali- 
nas, Band of Oz. 

Best new artist(s) of the year: Carl 
Wilson, Shag Time, Terry Gore, the 
Dynamic Upsetters. 

Record producer of the year: Gen- 
eral Norman Johnson, David Hen- 
son, Warren Moise, Allan Moore, 
Carlton C. Moody & David Moody, 
Larry Crockett, Chet Bennett, Ar- 
chie Jordan. 

Beach music show club: Coquina 
Club, Landmark Resort Hotel, Myr- 
tle Beach, S.C.; the Admiral's Show- 
room, Holiday Inn Downtown, Myr- 
tle Beach; R.H. Bentley's, 

MACHO MICHAEL -Warner Bros. 
artist Michael Sembello shows off 
the gold record for the "Flash - 
dance" soundtrack he received 

from PolyGram. 

Charleston, S.C.; Razzio's -2001 
VIP, Myrtle Beach; Staying Alive, 
Raleigh, N.C.; 2001 VIP Supper 
Club, Richmond, Va. 

Beach music club of the year: Fat 
Jack's, North Myrtle Beach, S.C.; 
Fanny's, Columbia, S.C.; Amber III, 
Nashville; Groucho's, Charlotte, 

N.C.; Scandel's, Spartanburg, S.C.; 
Studebaker's, Myrtle Beach; Har- 
old's Across The Street, North Myr- 
tle Beach; Studebaker's, Atlanta; 
Tony's Supper Club, Richmond, Va. 

Ballots are now being distributed 
through Miller Brewing Co. around a 

five -state area, covering Georgia, 

Virginia, Tennessee, North and 
South Carolina for fans to vote. Win- 
ners will be announced at the Beach 
Music Awards Show Nov. 20. 

In conjunction with the show, the 
Beach Music Assn. is also sponsoring 
a five -state shag dance contest offer- 
ing more than $10,000 in cash prizes. 

Pro and novice dancers will compete 
in preliminary state competitions be- 
ing held through the weekend of Oct. 
21 -23. The top five couples in each 
category will return for the finals on 
Nov. 18 at the 2001 Club in Myrtle 
Beach. Winners will be announced at 
the Beach Music Awards Show. 

M. 

Just in time for the Christmas Season 

CHRISTMAS ON RECORD 
Best Selling Xmas Singles & Albums Of The Past 40 Years 

Based upon 14 different Billboard Charts. Hundreds more listed 
in Notable sections. Shows all charted Christmas Singles, EP's 
& Albums in 3 separate sections arranged by artist and divided 
into Charted & Notables. Record listings are in chronological 
order. Artists are cross referenced in the Notable sections. 

This reference book is needed as a programming tool for Radio 
Statons and a buying guide for Record Stores or the avid 
Collector. Not a Price Guide. 

General Listings in Singles, EP's & Albums: 
Artist, Title, Year released or reissued, Years charted on 
Billboard, Original issues, Reissues, Gold standard reissues, 
Labels & distributing labels, Same recording on other labels. 

Billboard Single Charts Used: 
Hot 1001940 -82, Bubbling Under The Hot 1001959 -82, Best 
Bets For Christmas 1963 -73, Adult Contemporary 1961 -82, Hot 
Country Singles 1948 -82, Black Singles 1948 -82, Best Selling 
Childrens Records 1948 -52. Note: Chart names used here are 
most current. All Single charts are combined into one listing. 

Additional Single Listings: 
Gold record awards, Different Versions of songs, Childrens 
labels & all record numbers. (78 RPM's, 45 RPM's, 7 inch 331/2 

RPM's, 12 inch singles, dual 78 & 45 RPM listings.) 

Plus sections for Borderline Xmas Singles, Promotional Singles, 
Number one single for each year, Countdowns of all charted 
singles, songs & top single artists, Million sellers page, Xmas 
song index, Christmas standards section for radio stations listing 
Title, Composer, Publisher, License & Year song was composed. 
Over 200 charted Singles listed and over 900 Notables, plus 
thousands of original & reissued numbers. 

Billboard Album Charts Used: 
Top LP's 1945 -82, Bubbling Under The Top LP's 1974 -82, Best 
Bets For Christmas 1963 -73, Hot Country LP's 1974 -82, Black 
LP's 1974 -82, Best Selling Jazz LP's 1974 -82. Note. Chart 
names used here are most current. All Album charts are 
combined into one listing. 

Additional Album Listings: 
R.I. A.A. gold record awards, Retitled albums, Mono & Stereo 
issues & dual listings, All record numbers. (78 RPM's, 10 inch & 
12 inch LP's, dual listings for 78's -10 inch & 78's -12 inch.) 

Plus Various Artists & Two Artists on an Album sections, 
Number one album for each year, Countdowns of all charted 
albums & top album artists, R. I. A. A. gold albums page. Over 
200 charted Albums listed and over 500 Notables, plus 
thousands of original & reissued numbers. 

Billboard EP Charts Used: 
Best Selling Pop EP's 1957 -59. 

Additional EP Listings: 
All record numbers, Number one EP for each year, Countdowns 
of all charted EP's & top EP artists. There's 12 charted EP's listed 
with 91 Notables. 

By Craig W. Pattillo 

Paperback (6" x 8") 220 Pages 

AN EXTRA 
If you mark the box on the order form you will be sent free, 

in February, 1984 the 1983 Christmas Addendum with 

all the new just released records. 

Order Your Copy Of "CHRISTMAS ON RECORD" Now! 

BRAEMAR BOOKS 
PO. Box 25296, Portland, OR. 97225 U.S.A. 

Send Copies at $20.00 each U.S. 4th Class Postage Paid. 

Send Copies at $22.00 each U.S. Air Mail Postage Paid. 

Send Copies at $21.00 each Foreign Surface Postage Paid. 

Send Copies at $26.00 each Foreign Air Mail Postage Paid. 

All Prices for "CHRISTMAS ON RECORD" include 

Shipping & Handling charges. Foreign orders welcome. 

Foreign orders must be in U.S. funds. Foreign prepaid 

shipments include proper postal packaging. 

Reserve 1983 Addendum sent free. 

Name 
(please print) 

Address 

City 

State, Zip 

'- 
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PAUL McCARTNEY AND MICHAEL JACKSON--Say 
siy say (3:55); producer: George Martin; writers: 
mccadoey, Jackson; publishers: MPL/Mijac, ASCAP; Co. 

38-04168. The superstar duo presents an up-
tempo tune this time, trading off between foursquare 
pop from McCartney and the sleekest of modern r&b 
from his friend. The guys get such an obvious kick out of 
working with each other that their sense of fun gets 
played back with the music. 

JOHN COUGAR MELLENCAMP-Crumblin' Down 
(3:33); producers: Little Bastard, Don Gehman; writers: 
john "Cougar" Mellencamp, George Green; publisher: 
Riva,ASCAP; Riva R 214. Call him Mellencamp or Cougar 
or any of his preferred epithets, the man has an undeni-
able gift for high-energy pop hooks. Tough, gruff and 
moesy, he rasps out this rocker from his forthcoming LP 
th.(10" with a spirit that's half hostile and half 

humorous. 

MICHAEL JACKSON-P.Y.T. (Pretty Young Thing) 
(338); producer: Quincy Jones; writers: J. Ingram, Q. 
Jones; publishers: Eiseman/Hen-Al/Kings Road/Rashida, 
ASCAP; Epic 34-04165. Jackson's platinum touch plus 
some playful studio tricks turn this James Ingram/Quin-
cy Jones tune into yet another strong, chart-climbing en-
try. This sixth release from "Thriller" is no retread; its 
snappy mood and spirit is quite distinct from any of the 
other five. 

ASIA-The Smile Has Left Your Eyes (3:13); produc-
er. Mike Stone; writer: Wetton; publishers: WB/Almond 
Legg, ASCAP; Geffen 7-29475. Ten years ago, a big pro-
duction number like this one would have required orches-
tra, chorus and a pipe organ; now you can get all that 
drama with synthesizers and lots of echo. This followup 
lo "Don't Cry" shows the more lyrical side of a group 
better known for its hard rockers. 

RICK SPRINGFIELD-Souls (3:42); producers: Rick 
Springfield, Bill Drescher; writer: Rick Springfield; pub-
lisher. Vogue, BMI; RCA PB-13650. To follow his first two 
top 20 hits from "Living In Oz," the verbally-oriented 
rocker offers a story song that gives him a chance to 
blast out his crisp power chords as well as to play around 
with the lyrics. 

BARBRA STREISAND-The Way He Makes Me Feel 
(4:04); producers: Phil Ramone, Dave Grusin; writers: M. 
Legrand, A. Bergman, M. Bergman; publishers: Ennes/ 
Emanuel/Threesome, ASCAP; Columbia 38-04177. Taken 
from the score of Streisand's upcoming film "Yentl," this 
love song in the classic MOR ballad tradition gives no 
hint at the offbeat nature of the movie's plot. It does give 
the singer a vehicle for an achingly wistful performance 
Pri her first single release in over a year. 

PEABO BRYSON/ROBEFtTA FLACK-Maybe (3:19); 
Producer: Carol Bayer Sager; writers: Bacharach, Bayer 
Sager, Hamlisch; publishers: Carol Bayer Sager/New 
Hidden Valley/Chappell/Red Bullet, BMI/ASCAP; Capitol 
B:5283. With "Tonight I Celebrate My Love" still riding 
high on Pop, Black and AC charts, this most elegant of 
duos offers a second taste of its tranquil ballad style in a 
serig by veteran romanticists Bacharach, Hamlisch and 
Sager, 

JOE "BEAN" ESPOSITO-Lady, Lady, Lady (4:09)i 
Producer: Giorgio Moroder; writers: G. Moroder, K. For-
sey; Publishers: Intersong/Famous/GMPC, ASCAP; Casa-
blanca 814 430-7. This single provides one of the quieter 
moments from the " Flashdance" soundtrack, its electri-
cal 

energy being confined to the underlying thrum and 
Pulse of the synthesizers. Singer Esposito gives a fine, 
sensitive reading. he could become a familiar figure on 
the charts. 

recommended 
JIM CAPALDI-Tonight You're Mine (3:23); producers: 
Steve Winwood, Jim Capaldi; writer: Jim Capaldi; publish-
er: Warner Bros., ASCAP; Atlantic 7-89783. 

TOMMY FARAGHER-Look Out For Number One '(3:16); 
producers: Stewart Levine, Bruce Stephen Foster, Tom 
Marolda; publishers: Stigwood International/Famous, 
ASCAP; RSO 815 376-7. 

T.IM FINN-Made My Day (3:21); producers: Ricky Fa-
Ala&amr, MAamrk2M59o7ffatt; writer: Tim Finn; publisher: Enz, BMI 

ICEHOUSE_u 
writer:( D Little Girl (3:38); producer: not listed; 

a Asup. • vies, publishers: I.D. Productions/Rare Blue, 
, Chrysalis VS4-42670. 

eirs BRIGADE Th  Passion Of Love (3:26); producer: 
AscrIkecea;p )vitoriiteBr-5286  Burn; publisher: Mark-Ca in, 

tn TO EYE-Lucky (4:17); producer: Gary Katz; writers: 

Julian Marshall, Deborah Berg; publishers: Bob The Dog/ 
Intersong, ASCAP; Warner Bros. 7-29455. 

BLUE ROSE-Find My Way Home (4:05); producer: 
Steve Katz; writers: D.T. Rose, S.J.F. Perathoner; Pub-
lisher: Country Estate, BMI; Estate ZS4-04175 (c/o CBS 
Records). 

ANDREW SIMMONS--Can• You Feel The Love (2:35); 
producer: not listed; writer: Harriet Schock; publisher: 
Hollywood-Town, BMI; Spotlite RP- 120 (Las Vegas, Nev. 
(702) 362-7500). 

Black   
RICK JAMES-U Bring The Freak Out (4:06); produc-

er: Rick James; writer: Rick James; publisher: Stone City, 
ASCAP; Gordy 1703GF. Having hung onto the No. 1 slot 
for a full six weeks with the spare "Cold Blooded," James 
returns to full-blown funk in this track, using plenty of 
horns and harmonies. He gives himself a bit more of a 
vocal workout as well, from his stylized nasal leer down 
to some straight singing on the verses. 

MIDNIGHT STAR-Wet My Whistle (3:58); producer: 
Reggie Calloway; writer: Reggie Calloway; publishers: 
Hip-Trip/Midstar, BMI; Solar 7-69790 (12-inch version 
also available, Solar ED 4933). After the moderately 
weird " Freak-A-Zoid," the group turns to a much more 
traditional r&b number for its second release from " No 
Parking On The Dance Floor." No studio tricks here; just 
a simple, direct midtempo tune that lets the harmonies 
shine. 

ASHFORD & SIMPSON-It's : Much Deeper (3:47); 
producers: Nickolas Ashford, Valerie Simpson; writers: 
N. Ashford, V. Simpson; publisher: Nick-O-Val, ASCAP; 
Capitol B-5284. Another uptempo track follows the top 
20 "High Rise," this time with a slightly harder edge. The 
interplay of the two voices is inspired, building to the 
kind of whooping climax that's one of this duo's 
specialties. 

ATLANTIC STARR-Touch A Four Leaf Clover (3:59); 
producer: James Anthony Carmichael; writers: David 
Lewis, Wayne Lewis; publishers: Almo/Jodaway, ASCAP; 
A&M AM-2580. For its first release this year, the group 
conjures up a child's world of good-luck charms and 
nursery rhymes. This light, airy tune previews the forth-
-coming LP "Yours Forever." 

MAZE featuring FRANKIE BEVERLY-We Are One 
(4:02); producer: Frankie Beverly; writer: Frankie Bever-
ly;.publisher: Amazement, BMI; Capitol B-5285. Beverly's 
gift for communicating the gentler emotions has made 
his love songs a staple on the Black chart; this third re-
lease from "We Are One" continues the pattern, with its 
breezy melody and ever-so-tendersolo vocal. 

' MELBA MOORE-Keepin' My Lover Satisfied (3:59); 
producer: Paul Lawrence Jones HI; writers: F. Jackson, P. 
Jones Ill; publisher: Bush Burnin', ASCAP; Capitol B-
5288. Producer and co-writer Paul Lawrence Jones Ill 
has given Moore a slick and sexy song that she performs 
with the sparkle and zest it deserves. This track pre-
views both her new LP " Never Say Never" and an ex-
tended 12-inch remix that should excite some club 

activity. 

recommended 
EDDIE KENDRICKS-I'm In Love With You (3:52); pro-
ducer: 3 Up Prod.; writer: Jason C. Bryant; publisher: 
Kings Way, BMI; Ms. Dixie MD 1077 (c/o Atlanta Inter-

. national, Atlanta, Ga. (404) 223-0144). 

TIMMY THOMAS-My Last Affair (4:03); producer: Lou 
Pace; writer: Timmy Thomas; publisher: Bayard, BMI; 
Spector International SRI-PB-7500 (Coral Gables, Fla.). 

CURTIS - HAIRSTON-I Want You (All Tonight) (6:02); 
producer: G. Radford; writer: G. Radford; publishers: 
Scorpio-Rose/Wilrad, ASCAP; Pretty Pearl P.P. 510 (New 

York, N.Y.) ( I2-inch single). 

WAYLON JENNINGS-The Conversation (3:48); pro-
ducer: Jimmy BOVV88; writers: Hank Williams Jr., Waylon 
Jennings, Richie Albright; publishers: Bocephus/Rich-
way, BMI; RCA PB-1363 1. This is yet another deification 
of Hank Williams, with Waylon and Hank Jr. in a mock di-
alogue. The writing is natural and witty, and the instru-

mentation is spare. 

LOUISE MANDRELL-Runaway Heart (2:43); produc-
er: Eddie Kilroy; writers: Steve Pippin, -Michael Spriggs'.  

. House, BMI; 
publishers. 

RCA PB-13649. Still warm from her "Too Hot To Sleep" 
hit, Mandrell serves up another libido-under-pressure 
number here. The insistent keyboards and sassy rhythms 
make this one sound much more pop than country. 

RUSSELL SMITH-Where Did We Go Right (4:09); 
producer: Garth Fundis; writers: Dave Loggins, Don 
Schlitz; publishers: Leeds/Patchwork/Don Sublitz, 
ASCAP; Capitol B-5293. Former Amazing Rhythm Aces 
lead vocalist Smith turns to the warm simplicity of 
acoustic guitar and mandolin for this ballad celebrating 
the strength of true love, even in a world that is, as the 
song puts it, " turned upside down." A dash of soulful 
organ complements the sound in this down-to-earth ode 
to fidelity. 

JOE STAMPLEY-Double Shot (Of My Baby's Love) 
(2:44); producers: Joe Stampley, Lobo; writers: C. Vetter, 
D. Smith; publishers: Windsong/Lyresong, BMI; Epic 34-
04173. Stampley is the latest to join the parade of coun-
try artists copping covers of former pop hits: this was a 
top 20 pop smash for the Swinging Medallions in 1966. 
Stampley's version substitutes guitar for farfisa organ 
riffs, though the "circus feel" is still present between 
choruses. 

recommended 
CANNONS-One Step Closer (2:40); producer Eddie Kil-
roy; writers: Bill Rice, Sharon Rice; publishers: April/ 
Swallowfolk, ASCAP; Compleat CP116. 

DEAN DILLON-Famous Last Words Of A Fool (3:33); 
producer: Blake Mevis; writers: Dean Dillon, Rex Huston; 
publishers: Tree/Forrest Hills, BMI; RCA PB-13628. 

SANDY CROFT-Just Another Love (2:24); producer: Joe 
L Wilson; writer: Paul . Davis; publisher: Web IV, BMI; 
Capitol B-5287. 

RANDY BARLOW-Don't Leave Me Lonely Loving You 
(2:44); producer: Fred Kelly; writers: JR. Dooley, Fred 
Kelly; publisher Frebar, BMI; Gazelle GAZ-001-NSD. 

JOE WATERS-Harvest Moon (2:52); producer: not list-
ed; writer: Joe Waters; publisher: Lantern Light, BMI; 
New Colony NC-6814 (Nashville, Tenn. (615) 269-5296). 

ROY HEAD-Where Did He Go Right (3:39); producer: 
Don Gant; writers: Walt Aldridge, Tommy Brasfield; pub-
lisher: Rick Hall, ASCAP; Avion AVS 105 (Nashville, 
Tenn.). 

DEAN MARTIN-Since I Met You Baby (2:43); producer: 
Jimmy Bowen; writer: Ivory Joe Hunter; publisher: Right-
song, BMI; Warner Brothers 7-29480. 

RAY PRICE-Coors In Colorado (3:00); producer: Snuff 
Garrett; writers: C. Crofford, J. Durrill, S. Garrett; pub-
lisher: Happy Trails, WI; Viva 7-29458 

PETER ISAACSON-Don't Take Much (3:24); producer: 
Scott Tutt; writer: Jack Murray; publisher: Scott Tutt, 
BMI; Union Station ST- 1004 ( Nashville, Tenn. (615) 329-
0856). 

Adult 
Contemporary 
CARPENTERS-Make Believe It's Your First Time 

(4:05); producer: Richard Carpenter; writers: Bob Morri-
son, Johnny Wilson; publisher: Music City, ASCAP; A&M 
AM-2585. Lyrics about leaving sadness behind add an ex-
tra poignancy to a quiet, peaceful record that previews 
the much-anticipated "Voices Of The Heart" album, due 
out later this month. Karen Carpenter's cool silvery voice 
is sure to receive a warm welcome from programmers 
and fans alike. 

MELISSA MANCHESTER-No One Can Love You 
More Than Me (3:58); producer: Arif Mardin; writers: 
Terry Britten, Bill Livsey; publisher: Chappell, ASCAP; 
Arista ASP9087. Surrounded by synthesizers, Manches-
ter takes off into techno-land with this record, which fits 
a mild dance beat to her torchy vocal style. It's a less 
excitable performance than on her recent singles, and a 
more flattering showcase of her ability as a singer. 

HERB ALPERT-Red Hot (3:45); producers: Herb Al-
pert, Randy Badazz,-Andy Armer; writer: Howard Mas-
sey; publisher: Chappell, ASCAP; A&M AM-2593. There's 
no singing on Alpert's latest, just some background 
hoots and hollers to push the skittery voice of the trum-
pet- further forward. Alpert's flair for urban AC makes for 
that rare item, an instrumental with. crossover potential. 

TACO-Cheek To Cheek (3:30); producer: David 
Parker; writer: Irving Berlin; publisher: not listed;•RCA 
PB-13646. Another Irving Berlin standard gets remade 
from the ground up, and may never be the same. The 
singer juggles classic and modern with the same finesse 
that made his update of " Puffin' On The Ritz" a major 

pop hit. 

JOHN DENVER-Hold On Tightly (4:00); producers: 
John Denver, Barney Wyckoff; writer: John Denver; pub-
lisher: Cherry Mountain, ASCAP; RCA PB-I3642. Follow-
ing his country-format duet with Emmylou Harris, Den-
ver switches to his more folky style in this second single 
from " It's About Time." It sounds like he's caught some 
Jamaican breezes: there's a strong reggae flavor to the 
beat and instrumentation. 

ROBIN GIBB-Juliet (3:45); producers: Maurice Gibb, 
Robin Gibb; writers: R. Gibb, M. Gibb; publisher: Gibb 
Brothers, BMI; Polydor 810-895-7. Left to his own de-
vices (with some collaboration from brother Maurice) 
this Gibb hardly sounds like a Bee Gee at all: his cloudy, 
wall- of-sound approach to dance-pop is closer to ELO, 
and the curiously touching quality of his singing, usually 
buried in the family harmonies, gets full rein here. . 

recommended 
BERTIE HIGGINS-When You Fall In Love (3:19); pro-
ducers: Sonny Limbo, Scott Maclellan; writers: B. Hig-
gins, J. Helay, S. Limbo, J. Pinkham; publishers: JEN-
LEE/Chappell/Brother Bills/Rose Key, ASCAP/Lowery, 
BMI; Kat Family ZS4-04164. 

*DiscolDancé*_  
MICHAEL SEMBELLO-Automatic Man (6:59); pro-

ducer: Phil Ramone; writers: M. Sembello, D. Batteau, D. 
Sembello; publishers: WO/Gravity Raincoat/David Bat-
teau/On Backstreet/No Pain No Gain, ASCAP; Warner 
Bros. 0-20153. 12- inch remix of previously reviewed 7-
inch, Billboard, September 24, 1983. 

recommended 
PURE ENERGY featuring LISA STEVENS-Love Game 
(7:14); producer: Pure Energy; writer: Curtis Hudson; 
publishers: Prismatic/Pure Energy, BMI; Prism PDS 480 
(12-inch single) 

SHADES OF LOVE--Come-And-MakeMe Feel Good (tim-
ing not listed); producer Patrick Adams; writers: Adams, 
Johnson; publishers: ScorpGemi/PAP, ASCAP; Scorp-
gemi SRM 10016 (New York, N.Y. (212) 246-0727) (12-
inch single). 

SUNFIRE-Video Queen (6:20); producer:'Reggie Lucas; 
writers: Reggie Lucas, Rowland Smith; publisher: Likasa, 
BMI; Warner Bros. 0-20150 (12-inch single). 

PORTIA RENEE-He's A Miracle (6:45); producer: War-
ren Schatz; writer: Warren Schatz; publishers: Schat-
zongs/MCA, ASCAP; Profile PRO-7031 ( 12-inch single). 

FirstTimeAround 
BIG COUNTRY-In A Big Country (3:55); producer: 

Steve Lillywhite; writer: Big Country; publisher: Virgin, 
ASCAP; Mercury 814 467.7. Needle-sharp guitar lines 
slice through a thick fog of chords; singer Stuart Adam-
son commands center stage with strong tenor vocals and 
an air of conviction. It's a compelling and unique sound 
from this U.K. quartet, one that has already made quite 
an impression on AOR audiences in the U.S. and singles 
buyers in Britain. 

MICHAEL STERLING-Desperate (3:55); producer: 
Michael Sterling; writer: Michael Sterling; publishers: 
Mickey/New Song, BMI; Success 110-26-83-7 (Miami, 
Fla.). Currently making its way up the Black singles 
chart, this record introduces a new label and a singer/ 
songwriter of considerable gifts. Sterling's sweet voice 
has a fragile strength similar to Michael Jackson's, and 
his song works up a kind of jumpy excitement that gets 
right to the.nervous system. 

WOMACK & WOMACK-Love Wars (8:13); producer: 
Stewart Levine; writers: Cecil and Linda Womack; pub-
lisher: Next Flight, BMI; Elektra ED 4930. Cecil Womack 
is Bobby's brother; Linda Womack is Sam Cooke's 
daughter. Together with a host of relatives and friends 
most notably Mary Wells), they've combined gospel-
tyle arrangements with brilliant engineering on this 12-

inch single, to create a dense sound that's both attrac-
tive and a touch spooky. 

PICKS-Predicted to hit the top 30 411 the chart in the format 
listed. RECOMMENDED-Other releases predicted to reach the 
chart in the format listed; also, other singles of superior quality. 

All singles commercially available in the U.S. are eligible tor 
review. Reviews are coordinated by Nancy Erlich at Billboard, 
1515 Broadway, New York, N.Y. 10036 (telephone: 212-764 
7311). 
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1 ) 1 
14 T;OTsAL ECLIPSE OF cToiHnEb,1,1eTeron.,,,m , AT 

3 
48 4 LOVE IS A BATTLEFIELD-Pat Benetar 

(Neil Gerardo, Peter Coleman) M. Chapman, H. Knight; Chrysalis 
(67) 84 2 STOP DOGGIN' ME AROUND-clique 

cr. McCiary) L Agree; MCA 52250 

4-42732 

1 9 
12 MAKING LOVE OUT OF NOTHING AT ALL-Air 0 40 7 FOOLIN'-Del Leopard 

68 70 3 THE MONKEY TIME,- The Tubes 
(David Foster) C. Mayfield; Capitol 5254  

Supply 
(Jim Steinman). J. Steinman: Arista 1-9056 

(Robert John " Mutt" Lange), Clark, Lange, Elliott; Mercury 

814178-7 ( Polygram) 69 72 4 DON'T GIRLS GET LONELY-Glenn shorrock 

Davis, C Whitesett; Capitol 526 

(-3- ) 8 KING OF PAIN - me Police 
(Hugh Padgham,Police). Sting; A 8 M 2569 

C1) 3a 8 CAN'T SHAKE LOOSE-Agnetha Faltskog 

(MIL, Chapman), R. Ballard; Potydor 815230 ( Polygram) C7_0::, 1==> 

(John Boylan) S. 

SOULS-Rick Springfield 

c (Rick Springfield, Bill Dresher) R. Springfield; RCA 13650 

0 
11 TRUE-Spandau Ballet 

(Tony Swain, Steve Jolley, Spandau Ballet) , G. Kemp; Chrysalis 41 9 EVERYDAY I WRITE THE BOOK-Elvis Costello 8 71 71 . 6. ROCK Hancock 

4-42720 The Attractions (Material, Herbie Hancock, H. Hancock, B. Laswell, IA BeMhorn; 

Duet With Dolly 
(Clive Langer, Alan Winstanley), E. Costello; Columbia 38-04045 Columbia 44-03978 

(1) 
8 ISLANDS IN THE STREAM - Kenny Rogers 

Parton 39 35 8 WHAT AM I GONNA DO- Rod Stewart 72 59 13 LADY LOVE ME- George .Elensen 
(Barry Gibb, Karl Richardson, Albhy Galuten), B. Gibb, R. Gibb, 

M. Gibb; RCA 13615 
(Rod Stewart, Jimmy 'ovine, Tom Dowd), Stewart, Davis, Brock; Warner 
Bros. 7-29564 

(Aril Mardis), D. Paich, 1.N. Howard; Warner.Bros. 7-79563 

THE MONEY 

0 9 8 ONETHING LEADS TO  ANOTHER-me Flex 
(Rupert Hine), Cumin, Woods, West.Oram, Greener], Agies; MCA 52/64 45 6 EVERYDAY PEOPLE-Jun Jett Arid The Blackheads 

(J. Jett, R. Cordell, K. Laguna), S. Stewart Blackheart/PACA 52272 

73 34 21 SHE WORKS HARD FOR --Donna Summer 
(Michael ()martian), D. Summer, M. Ornartian; Mercury 

812370.7 (Polygram) 

7 14 5 ALL NIGHT LONG (ALL NIGHT)-Liorel Riche 
(Lionel Richie, James Anthony Carmichael), L Richie: Motown 1698 44 10 MIRACLES-'Stacy Leftism 74 74 5 A LITTLE GOOD NEWS-Anne Murray 

Ed Norman), Black, Bourke, Rocco; Capitol 5264 
(M(A) (Narada Michael Walden), G. Benson, F. Wildhorn; Cotillion 

7.99855 

(Jim 

17 THE SAFETY DANCE- Men Without Hats 

(Atco) 
C) 81 3 DON'T TRY TO STOP IT-Roman Holiday 

Bonhomme; Jive/Arista 1.9092 
(Marc Durand), Ivan; Backstreet 52232 ( MCA) (42) =1› CRUMBLIN' DOWN-John Cougar Mellencamp 

(Peter Collins) 8. 

(Little Bastard, Don Gehman) J.C. Mellencamp, G. Green; Riva 214  
YOU GET SO MAD 

9 7 12 TELL HER ABOUT IT- Bdty Joel (Polygram 76 62 14 DON'T -Jeffrey Osborne 

M. Sembello, D. Freeman; ASH 2561 
(Phil Ramon.), B. Joel; Columbia 3E44012 (George Duke). J. Osborne, 

10 5 11 (SHE'S) SEXY -I- 17-Stray Cats 

(Dave Edmunds), B. Selzer-, EMI.America 8188 

43 43 7 UNCONDITIONAL LOVE-Donna Summer 
(Michael °martian), D. Summer, M. () martian; Mercury 

814088-7 (Polygram) 

CD 82 3 WHEREVER I LAY MY HATi- Pard Young 
(Laurie Latham) N. Whitfield, U. Gaye, B. Strong; 

Columbia 38-04071 

1 1 16 9 TELEFONE (LONG DISTANCE LOVE AFFAIR) -  
BROKEN HEARTS-koverhoy 

Sheena Easton 

(Greg Mathleson), G. Mathieson, T. Veitch; EMI-America 8172 

44, 4-7 5 QUEEN OF THE 
(Hroce Fairbairn), P. Dean, H. Reno; Columbia 38-04096 

( .713) WM> INVISIBLE HANDS-Kim Cames 
(Keith Olsen) M. Page, 8. Fairweather, EMI.America 8181 

(I) 15 12 BURNING DOWN THE HOUSE-Talking Heads 

(Talking Heads), D. Byrne, C. Frantz, J. Harrison, T. Weymouth; Sire 

50 4 AUTOMATIC MAN-Michael Sembello 
(Phil Ramone) M. Sembello, D. Bailees, D. Sembello; Warner Bros. 

C) 91 2 I NEED YOU-Pointer Sisters 

(Richard Perry) N. O'Byme, R. Feldman, J. Black; Planet 13639 (RCA) 

7.29565 (Warner Bros.) 7.29485 

17 7 DELIRIOUS-Pnnce 

(Prince), Prince; Warner Bros. 7.29503 

0 52 4 SEND HER MY LOVE- Journey 

(Mike Stone) S. Perry, J. Cain; Columbia 38-04151 

(90) 
=I> TIME WILL REVEAL—Desuse 

(Eldra DeBarge) B. DeBarge, E. DeBarge; Gordy 1705 ( Motown) 

14 10 12 FAR FROM OVER-Frank stanone 

(Johnny Mandel), F. Stallone, V. DiCola; RSO 815023-7 ( Polygram) 

(41.) 51 6 SPICE OF LIFE- Manhattan Transfer 
(Richard Rudolph), R. Temperton, D. Bramble; Atlantic 7-89786 

(et) Mt:* BABY I LIED—Deborah Allen 
(C. Calello) D. Allen, R. Bourke, R. Van Hoy RCA 13600 

15 11 14 PROMISES, PROMISES- Naked Eyes 
(Tony Mansfield), P. Byrne, R. Fisher, EMI.Amehca 8170 

48 22 23 SWEET DREAMS--Eurythrmcs 
(David A. Stewart), Lennox, Stewart RCA 13533 

82 46 10 TELL HER NO-Juice Newton 
(Richard Landis), R. Argent; Capitol 5265 

16 12 16 HOW AM I SUPPOSED TO LIVE WITHOUT YOU- 

Laura Branigan 
(49) 58 4 TENDER IS THE NIGHT- Jackson Browne 

(Jackson Browne, Greg ladanp") R. Kunkel, D. Kortchmar, J. Browne; 

C) 87 4 SHOULD I LOVE YOU-ceo Farrow 

(Andy Lunn) C. Farrow, Krell; Rooshire 950.32 ( MCA) 

(Jack White), M. Bolton, D. James; Atlantic 7-89805 Asylum 7.69791 (Elektra) 88 3 MAMA-Genesis (F3_!1), 
Padgham) Banks, Collins, Rutherford; 

0 23 7 SUDDENLY LAST SUMMER-The Motels (50) 54 5 OLD TIME ROCK & ROLL-Rob Seger 8 The Silver Bullet 
(Genesis,Hugh 

Atlantic 7-89770 
(Val Garay), IA Davis; Capitol 5271 Band 

G. T. Jones III; 

C) 25 6 IF ANYONE FALLS-Stevie Nicks 
(Jimmy 'ovine), S. Stewart; Modern 7.99832 (Atco) 

(Bob Seger, Muscle Shoals Rhythm Section), Jackson, 

Capitol 5276 
85 89 3 GUNS FOR HIRE- AC/DC 

(AC/DC) Young, Young, Johnson;. Atlantic 7.89774 - 

IQ 20 15 TONIGHT I CELEBRATE MY LOVE-Peabo 
(ei) 56 6 JUST GOT LUCKY-JoBoxers 

(Alan Shackled), Bostock, Wayne; RCA 13601 
(I) 90 2 TALKING IN YOUR SLEEP- me Romantics 

Merinos, Palmer, Skill, Canter, Solley; Nemperor 
Bryson/Roberta Flack 

(Pete Solley) 

(II Masser), il. Master, G. Coffin; Capitol 5242 (.6 -2) 60 3 MY TOWN—Michael Stanley Band 
4414135 (Epic) 

20 21 11 BIG LOG-Robert Plant 

(Michael Stanley Band, Bob Clearmountaln) M. Stanley EMI-Amedca 

8178 
94 2 ON THE DARK SIDE- Eddie and the Cruisers 

ZS404107 
(Robert Plant) Plant, Blunt, Woodroffe; Es Par-eriza 7.9984“Attantic) 

(Kenny Vance) J. Cafferty, Scotti Bros. (Epic) 

21 18 17 PUTTIN' ON THE RITZ—T.. 
53 27 17 DEAD GIVEAWAY-shammar 

(Li. Sylvers, Ill), J. Gallo, M. Dare, Li. Sylvers, Ill; Solar 
88 83 4 YOU KNOW WHAT TO DO- curly Sirens 

M. Manieri; Warner 
(PSP, David Parker), Berlin; RCA 13574 7-69819 ( Elektra) 

(Mike Manieri) C. Simon, J. Backman, P. Wood, 

Bros. 7-29484 

36 5 MODERN LOVE-David Bowie 54 30 11 KISS THE BRIDE-Elton John TONIGHT- JeHrey (David Bowie, Nile Rodgers), D. Bowie; EMI-America 8177 (Chris Thomas), E. John, B. Taupin; Geffen 7-295E8 (Warner Bros.) 
(I) =1› STAY WITH ME Osborne 

(George Duke) R. Jones; ABM 2591 

23 13 20 MANIAC-keicham Sernbello 
(8-8) 75 2 P.Y.T. (PRETTY YOUNG TRING)-Michael Jackson 

(Phil Rumore, Michael Sembelle), N. Sembello, D. Matkosky; Casablanca J. Ingram, Jones; Epic 34-04165 
(90) =III IS THIS THE END-Near Edition 

812506-7 (Polygram) 
(Quincy Jones) Q. (M. Starr, A. Baker, M. Jonzun) M. Starr, M. Jonzun; 

Streetwise 1111 

() 32 4 UPTOWN GIRL—etny Joel 
(Phil Ramone) B. Joel; Columbia 3/04149 

(ei) 65 3 MIRROR MAN,-The Human League 
(Martin Rushent,Human League) Oakey, Callis,Burden; ABM 2587 91 64 15 HUMAN TOUCH-Rick Springfield 

Springfield, Bill Drescher), R. Springfield; RCA 13576 

(..) 31 7 THIS TIME-Bryan Adams 
(Bryan Adams, Bob Clearmountain), B. Adams. J. Valiance; 
A & It 2574 

(I) 61 5 BREAK MY STRIDE-Matthew Wilder 

(Peter Bunetta, Rick Chudacoff, Bid Elliott), M. Wilder, G. Nester.); 

Private 4-04113 (Epic) 
92 95 2 

(Rick 

NEVER SAY DIE- Ctitt Richard 
(Terry Britten) T. Britten, S. Shifrin; EMI-America 8180 

,r... ,..i.. SAY SAY SAY-Paul McCartney And Michael Jackson (I) 69 4 MAJOR TOM (COMING HOME)-Peter Shilling 93 76 12 COLD BLOODED- Rick James 
(George Martin) . McCartney, Jackson; Columbia 38-04168 

(Peter Shilling, Armin Sabol) P. Shilling, D. Lodge; Elektra 7-69811 
(Rick James), R. James; Gordy 1687 (Motown) 

27 28 7 SITTING AT THE WHEEL—% Moody Blues 
(Pip Williams), J. Lodge; Threshold 604 ( Reiman,) 

(.8j) 79 2 HOW MANY TIMES CAN WE SAY GOODBYE-

Dionne Warwick And Luther Vaudrons 

(Luther Vandross) S. Goldman; Arista 1.9073 

94 66 16 I'LL TUMBLE 4 YA-Culture Club 

(Steve Levine), R. Hay, J. Moss, M. Craig, G. O'Dowd; Virgin/Epic 

28 19 12 DON'T CRY-Asia 
ANOTHER PICTURE,-Quarterflash 

34-03912 

(Mike Slone), Wetton, Downe Geffen 7.29571 60 63 3 TAKE 
(John Boylan) M.Ross; Geffen 7-29523 (Warner Bros.) 95 49 15 LAWYERS IN LOVE-Jackson Browne 

Asylum 7-69826 

(ii) 37 5 DR. HECKYLL & MR. JIVE-men At Work 
(Jackson Browne, Greg Ladanyi), J. Browne 

(Peter Aldan). C. Hay Columbia 38-04111 61 24 13 HUMAN NATURE- Michael Jackson 
96 85 10 HOW CAN I REFUSE- Head 

(Quincy Jones), S. Porcuno, J. Bettis; Epic 34-04026 
A.Wilson, N. Wilson, illesse, MAndes, D.Carmassi, 

0 38 6 HEART AND SOU L-Huey Lewis And The New: 
(Keith Olsen), 

S.Ennis; Epic 34.04047 
(Huey Lewis And The News), H. Chapman, N. Chinn; Chrysalis 62 29 9 DON 'T FORGET TO DANCE-me Kinks 

4.42726 (Ray Davies), R. Davies; Arista 1.9075 97 77 9 BAD BOYS-Wham-U.K. 

0 53 5 CUM ON FEEL THE NOIZE-Duiet Riot 67 5 ONLY YOU-The Commodores 
(Steve Brown), G. Michael; Columbia 31-3932 

(Spencer Proffer), N. Holder, J. Lea; Pasha 4-04005 ( Epic) (ii . wayms), M. Williams; Motovm 1694 
98 78 7 FIGHT FIRE WITH FIRE-Kansas 

0 42 5 LOVE IS A STRANGER-Eurythmics 64 55 8 JUST BE GOOD TO ME-me s.o.s Bend (Kansas, Neil Kemon), J. Elefante, D. Elefante; CBS Associated 

(Stewart, Williams), Lennox, Stewart; RCA 13618 (J. Jam, T. Lewis), T. Lewis, J. Harris Ill; Tabu 4-03955 (Eplc) 
4-04057 

33 33 9 IT MUST BE LOVE-madness (65) 111,33 THE SMILE HAS LEFT YOUR EYES-Asia 99 73 6 TROUBLE IN PARADISE-Jarreau 

(Clive Langer, Alan Winslanley), Siffre; Geffen 7-29562 (Mike Stone) Wetton; Geffen 7-29475 (Warner Bros.) (Jay. Graydon), G. Mathieson,J.Graydon,T.Veitch; Warner Bros. 7.29581 

34 26 20 EVERY BREATH YOU TAKE—me Police 
80 3 AIN 'T NOBODY-Rubs With Chaka 

100 57 10 THE NIGHT-me Animals 

(Hugh Padgham, The Police), Sting; A 8 M 2542 
CD Khan 

(R. rein,,e) It Wolinski; Warner Bros. 7.29555 
(Burden, Chandler, Pnce, Steel,Valentine,Lipsom), E. Burden, 

1 Sterling, D. Evans; I.R.S. 9920 (ABM) 

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime 

Moyers). 111 Recording Industry Assn. of America seal for sales of 1,000,000 units (seal Indicated by dot). A Recording 

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated y triangle). 

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP April Blackwood 

Pub.; AIM = Almo Publications; 13-M = Belwm Miss; B-3 r Big Three Pub.; BP --- Bradley Pub.; CHA = Chappell Music; CLM Cherry Lane Music Co.; 

CPI = Cimino Pub.; CPP .= Columbia Pictures Pub.; CRfT/1C = CriterbrillOe Goldfeder; HAN Hansen Pub.; HL Hal Leonard; IMM Ivan Moguli Music. 

MCA = MCA Music; PSP Peer Southern Pub.; PLY Plymouth Music; WBM = Warner Bros. Music. 
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News 
Video Dealers Plan 'Black Friday' First Sale Protest 

Continued from page 1 

the firm's newsletter goes to 15,000 
stores "but not all of them are video 
stores." 

Pough estimates that 60 Phoenix, 
18 Tuscon and 60 Minneapolis stores 
are "core" supporters. He is working 
with Shannahan to set up a Las Ve- 
gas meeting targeting the 125 stores 
there "because it's one of the highest 
per capita VCR owner markets." 

Arizona has been a battleground 
on the issue ever since VSDA lobby- 
ists and members of the Home Re- 
cording Rights Coalition (HRRC) 
threw their support to U.S. Sen. Den- 
nis DeConcini (D -Ariz.) and began 
"electronic petitions" to Washington 
in the form of videotapes of their 
dealer meetings. Now the Arizona 
coalition plans to preview the Oct. 21 

demonstration by staging a public 
protest: the destruction of video- 
cassettes by steamroller. 

Independent of the Arizona group 
but in support of its move, branch 
video wholesaler Commtron Corp. of 
Des Moines, is also moving onto the 
First Sale barricades. Commtron is 

publishing fortnightly a 15,000- circu- 
lation newsletter listing U.S. House 
judiciary subcommittee members, 
urging what Commtron president 
Jack Silverman says is already "an 
avalanche of mail." Commtron addi- 
tionally has produced and shipped 
5,000 dealer counter cards and win- 
dow banners. Its 11 branches have 
been made available for dealer meet- 
ings and have supplied mailings to 
plug such gatherings earlier this 
summer. 

A number of other distributors, 
among them Ingram Books of Nash- 

ville, are also becoming increasingly expense to attend meetings with San - 
involved in related lobbying efforts. to Ana retailer John Pough in Orange 

A wave of dealer meetings raising County, Tuscon and Phoenix. 
funds for newspaper ads has yet to Asked if he sometimes sees the 
crest. In Minneapolis, 115 attended a VSDA's lobbying as insignificant, Bi- 
Sept. 15 summit, raising $6,300; 56 gelow says, "At least I can sleep at 
pledged $6,000 in Phoenix Sept. 28 night. I've done all I can. After all, 
and raised an actual $1,200; in Tuc- we have three stores to keep going 
son, dealers have been meeting each here in Minneapolis." 
Thursday proposing to set aside total Bigelow singles out New York 
Tuesday store receipts weekly to VSDA leader Arthur Morowitz for 
fund a coalition warchest. flying to Minnesota to address the 

One of the largest reported gather- meeting there Sept. 15. 

ings occured last Tuesday (4) at Wil- If only a handful of VSDA board 
low Grove, Pa., organized by Dennis members are leading the fight, some 
Graham of Commtron. VSDA board measures have been innovative. In St. 
member Jack Messer of Video Store, Petersburg, Bob Skidmore of Media 
Cincinnati, and Robert Schwartz of Concepts helmed a meeting Aug. 15 

the Home Recording Rights Coali- of industrial television users, with 
tion, spoke. HRRC spokesman Jack Wayman 

Though much of the video lobby- speaking via speaker- phone. "Indus - 
ing activity is spontaneous and loose- trial users, hospitals and so on will be 
ly organized, VSDA president Frank impacted by S. 31 and have copyright 
Bamako of Video Place, Mclean, Va. concerns, too," Skidmore says. 
and attorney Jeffrey Cunard have Not all video legislation lobbying is 

been coordinating many activities. by VSDA members. Licorice Pizza 
Cunard is with Leva, Hawes, Sy- here has a two-prong lobbying effort 
mington, Martin & Oppenheimer, going in all 34 stores, says Lee Cohen, 
which represents Sony and HRRC. marketing vice president. "It's an up- 

VSDA is pointing toward an Oct. hill battle here in Southern California. 
25 board meeting in Washington pri- Both our U.S. Senators are for repeal, 
or to House subcommittee hearings and the two House co-chairmen are in 

on video legislation, chiefly S. 31/ our region, Howard Berman and Car - 
H.R. 1027, a bill authorizing a royal- los Moorehead," he says. Licorice has 
ty fee on blank tape and recorders, prepared customer coupons for mailing 
and the so- called "fair sale" video to Congressional representatives. 
rental bill, S. 33/H.R. 1029. Across the country, video dealers 

Despite what appears to be dra- often remark about how difficult 
matic national activity, several their task is. "In our area, Pasco 
VSDA board members lament spotty County, our Congressional represen- 
involvement. "We should have activ- tatives don't seem at all aware," says 
ities in 25 states, not just three," says VSDA board member Art Ross of 
Bigelow. He says he flew at his own Video Station, St. Petersburg. "If it's 

not Lebanon, the shooting down of 
an airliner, or the nuclear freeze, they 
don't seem to be interested." 

Moreover, not everyone in retail is 
against repeal, says Commtron's Sil- 
verman. "There were dealers, not 
many but some, who criticized my 
stand in San Francisco (at the VSDA 
conference). They thought I was rude 
and impolite toward the studios." 

Silverman says Commtron's activi- 
ty is really in the studio's interest. "I 
happen to believe that should First 
Sale be repealed, it would hurt the 
studios, too, unless they know some- 
thing I don't. But if we have to go 
back to all those rental plans we once 
had, it will seriously disrupt the in- 
dustry," he says. 

Silverman says his most controver- 
sial move at VSDA was preparation 
of what he calls "my K -mart tape." 
In it, he says, he hypothesizes on how 
mass merchandisers could conceiv- 
ably profit by repeal. "They could ar- 
range to have exclusive windows for 
certain movie properties that other 
dealers could not touch," just as the- 
atrical distribution, he says, often 
finds certain theatres with exclusive 
bookings. Silverman says he was not 
allotted sufficient time at VSDA to 
play the tape -recorded mockup of a 
K -mart in -store spot ad. 

Silverman and others who have be- 
come active voices against First Sale 
repeal increasingly focus on consum- 
ers. Lauer of Arizona Video Cas- 
settes has been on local tv talk shows 
in Phoenix and Flagstaff. Additional- 
ly, the Arizona dealers rallied around 
DeConcini's bill (S. 175 and H.R. 
175) seeking exemption of home vid- 

eotaping -a more clear -cut approach 
consumers can identify with, say 
those in VSDA who champion the 
bill. 

With attention riveted on the roy- 
alty and video rental bills, there has 
been almost no discussion of late on 
the third industry bill, S. 32 /.H.R. 
1028, aimed at prohibiting record 
rental. VSDA leaders say they op- 
pose the bill. Even certain officers of 
the National Assn. of Recording 
Merchandisers (NARM) have voiced 
concern (Billboard, June 25). 

Chiefly, NARM leaders such as 
Russ Solomon of Tower Records, 
Sacramento, and NARM president 
Lou Fogelman of Show Industries 
here worry about any bill that sets a 
precedent in copyright areas. "It's 
dangerous for bills like this to get 
through," Silverman says. 

Rupert Holmes Leads 

Pop Writing Workshop 
NEW YORK -The second East 

Coast Pop Workshop, sponsored by 
the ASCAP Foundation, begins its 
eight -week run here Nov. 22. Writer/ 
artist Rupert Holmes will again head 
the series, to feature guest panelists 
from all phases of the music business. 

Writers interested in applying for 
participation should submit a cas- 
sette containing two original songs 
along with lyric sheets and a resume 
to: ASCAP Pop Workshop, One Lin- 
coln Plaza, New York, N.Y. 10023. 
Deadline for entries is Nov. 4. The 
series takes place at ASCAP 
headquarters. 

Seeing the Music 
Billboard Spotlights 

VideoMusic AD DEADLINE: OCT. 28 

The video revolution is changing the way music is sold. 
Keeping up with the effects of this change and reporting the 
latest music trends and developments is an important part 
of Billboard's weekly coverage. 

In the November 19 issue, Billboard will publish an in -depth 
Spotlight on Video Music, focusing on all the aspects that 
impact the entire music industry-from creative to legal, 
promotion to technical. This special report is timed to feature 
complete coverage of Billboard's Fifth International Video 
Music Conference in Los Angeles (November 17 -19). 

An ad in this Spotlight will be seen by influential subscribers 
who need and use Billboard's video music coverage every 
week to make buying and programming decisions. In addition 
to regular subscribers, all Conference attendees will be 
reached via bonus distribution. This is a unique opportunity for 
video music professionals and marketers to make their 
presence felt at the Conference and around the world. 

Billboard's Video Music Spotlight will reach buyers of the following services: 

Producers (clips and full -length) 
Syndicators 
Studios 
Pre and Post Production Facilities 
Equipment Manufacturers 

Equipment and Prop Rental 
Distributors (clips and full -length) 
Editing Facilities 
Promotion 

For advertising details, call Ron Willman in New York at 
(212) 764 -7350, Diane Daou in Los Angeles at (213) 859 -5312, 

or contact any Billboard Sales Office around the world. 

1616 Broadway, New York, N.Y. 10036 

New York City: 212 -764 -7356; Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145; 

Toronto, Canada: 416- 365 -0724; London, England: (01) 439.9411; Paris, France: 1-738-4321; 

Hamburg, West Germany: (040) 631 -4299; Milan, Italy: 28-29 -158; Madrid, Spain: 232- 8000, 281 -8319; 

Tbkyo, Japan: (03) 498 -4641; Sydney, Australia: 4362033. 

The International Newsweekly o/ 

Music and Horne Entertainment 
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News 
Market Quotations 

Annual 
High Low 

As of closing, Oct. 4, 1983 

NAME P -E (100e) High Low Close Change 

1'/e 1/4 

693/4 483'e 
461/2 301/e 

173/4 81/2 

773'4 55 
65 16'/e 

93/4 63L 
8434 55Ve 

61/4 33'4 

301/2 161/2 

351/2 18 
12Y4 6 
743/4 471/4 

16'/e 61/2 

421/e 321/e 

901/2 725/e 

150 82 
7334 47 
151/4 35/e 

26 18 
341/B 131/4 

165/e 12% 
341/2 25% 

6'/e 2% 
57 38 
351A 19'/e 
111/2 81/4 

Altec Corporation 
ABC 
American Can 
Armatron Int'l 
CBS 
Coleco 
Craig Corporation 
Disney, Walt 
Electrosound Group 
Gulf + Western 
Randleman 
K -Tel 
Matsushita Electronics 
Mattel 
MCA 
3M 
Motorola 
No. American Phillips 
Orrox Corporation 
Pioneer Electronics 
RCA 
Sony 
Storer Broadcasting 
Superscope 
Taft Broadcasting 
Warner Communications 
Wherehouse Entertain. 

10 

24 
10 
14 

8 

21 

10 
15 

21 

8 

15 
30 
11 

18 
38 

13 

15 
22 

21 
420 
508 
502 

1213 
2007 

11 

1129 
16 

1589 
99 
15 

349 
1533 
697 

1406 

58'/e 
43% 
131/4 

761/4 

33 
73'2 

62% 
4'/s 

28 
321/2 

103/e 

741/4 

834 
343'2 
835/e 

1/z 

58% 
433/e 

113/4 

741/4 

31Y2 
73'e 

613/4 
45/e 

275/B 

32 
103'e 

731/4 

81/4 

34 
823/e 

583/e 

431/2 

131/2 

76 
311/2 

73/e 

621/2 
41/2 

28 
32 
103'e 

741/4 

81/4 

341/4 

833/e 

2232 1411/4 1393/4 1403/4 

22 685/e 681/2 681/2 

46 4 33/4 3'/e 
1 

2320 
5737 
635 

10 

42 
1819 
305 

251/2 

32 
161/4 

323'4 

41/4 

51V4 
231/e 

11'/e 

25Y 
311/2 

15'/s 
32Ye 

41/2 

501/4 

225/e 

111/2 

25Y2 

31'/2 
161 /4 

321/2 

41/4 

51 

23Ye 
113/4 

+ 1/4 

+ 1/e 

Unch. 
+ 13/2 

+ 11/2 

- 11/4 

Unch. 
+ 3'e 

+ 1/e 

+ Ye 

Unch. 

+ 13'e 

- Ve 

Unch. 

+ 5/e 

+ 3/4 

+ Y2 

Unch. 

/ /4 

Unch. 
+ 3/e 

+ 1/e 

Unch. 
+ 1 

Unch. 
+ 3'B 

OVER THE 
COUNTER 

ABKCO 
Certron Corp. 
Data Packaging 
Koss Corp. 

Sales Bid Ask 

19,000 
1,000 
8,400 

1/2 

33/4 

61/4 

65/2 

11/2 

3' /s 
61/2 

63'e 

OVER THE Sales Bid Ask 
COUNTER 

Josephon Intl 11,800 15 15% 
Racoton 900 9 91/2 

Si ihwartz Bros. 23/4 31/2 

Over- the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide to 
the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los Angeles re- 
gion, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, California 91505, 
(213) 841 -3761, member of the New York Stock Exchange, Inc. 

PROMOTER UNDER ANTITRUST INDICTMENT 

Scher Pleads Nolo Contendere 
Continued from page 3 

may effect the judge in his 
sentencing. 

"(Scher) did not know that by 
signing the letter he might be com- 
miting an illegal act, nor did he in- 
tend to do so. He was young, general- 
ly untutored in antitrust laws, and 
certainly ignorant of the technical 
operation of the per se rule," reads 
Scher's brief. 

In his incriminating letter to 
Kushner, dated Feb 25, 1980, Scher 
wrote: "I have agreed that my firms 
and I personally will refrain from 
producing concerts in the New York 
State markets of Syracuse, Utica, 
Binghampton, Albany, and Glen 
Falls upon your (Kushner's) signing 
of this agreement. The only exception 
to the above will be that we will pro- 

mote exclusively the next Grateful 
Dead concert appearances in each of 
these markets, excluding Binghamp- 
ton which will be split 50 -50. 

"Cedric Kushner personally and 
his related firms agree that upon 
signing this agreement they will cease 
to promote concerts in the Roches- 
ter, N.Y. market ... . 

"It is agreed that both parties will 
give their best efforts to help each 
other to secure talent in their respec- 
tive markets and that all agents, man- 
agers, and acts who may have other- 

Digital Recording Holds To Trickle 
Continued from page 4 

president, "and I think it will remain 
a trickle until some of the myths and 
misnomers about digital are re- 
moved. There are still people who'll 
swear that rock'n'roll simply sounds 
better on analog, because digital is 
too clean." 

"We see less and less," confirms 
Warner Bros. director of recording 
operations Lee Herschberg when 
queried on digital multi -track dates 
at the label's Burbank studio, one of 
the first here to offer 3M's multi- 
track system to clients. "It's a finan- 
cial situation, and acts are budget - 
conscious. The rentals are more 
expensive, and editing costs, in the 
long run, wind up higher, too." 

Motown /Hitsville's Guy Costa, 
manager and chief engineer of the 
Hollywood facility, suggests his own 
studio's complement of equipment 
underscores the current progress for 
digital recording technology: "I just 
bought six new (Ampex analog) 124 
multi -channel recorders, but we also 
have been expanding our selection of 
Sony 1610 and Fl digital systems. 

SCUSTOM 
PI") 

Top QZality 
T' Custom 
Litho Sleeves 

With 
Great Prices 
Call Us Today 
For Details... 

717 -346- 1761 

IgKEYSTONE 
PRINTED 

cASPECIALTIES 
CO., INC. 
321 Pear St. 
Scranton, Pa. 
18505 

And in terms of mastering, about 
60% of our work is now being done 
digitally, with another 35% being re- 
corded on half -inch analog recorders. 
At this point, conventional quarter- 
inch recorders are nowhere." 

Costa, too, cites digital costs as the 
primary obstacle to more digital mas- 
ter recording. However, technical 
problems in digital tracking and edit- 
ing, once the other key stumbling 
block for major artists testing digital 
waters, are mentioned less often. 
The gremlins are still surfacing ev- 

ery once in awhile," concedes Costa, 
"but that's no big problem at this 
point." 

Allen is more pointed in his assess- 
ment of breakdowns. "The bugs were 
out of most systems three years ago," 
he insists, adding that most digital er- 
rors have been created by operators 
employing analog techniques -"the 
result of people who work in an ana- 
log mode on digital systems." 

Digital editing, in fact, is already 
<Deginning to display its promise for 
more intricate post -production ef- 
fects. Costa, for example, notes that 
Motown has begun mixing dance -ori- 
ented extended tracks and medleys 

Bubbling Under The 

HOT 100 
101 -1 AM LOVE, Jennifer Holliday, 

7 -29525 (Warner Bros.) 

02- DANCING WITH MYSELF, Billy Idol, 

Chrysalis 4 -42723 

103 -LADY, LADY, LADY, Joe "Bean" 
Esposito, Casablanca 814430 -7 

(PolyGram) 

104 -TAKE IT TO THE LIMIT, Willie Nelson 

and Waylon Jennings, Columbia 38- 

04131 

105- CAUGHT IN THE GAME, Survivor, 
Scotti Bros. 4 -04074 (Epic) 

106 -I JUST CAN'T WALK AWAY, The Four 

Tops, Motown 1706 (MCA) 

107 SO MANY MEN, SO LITTLE TIME, Mi- 

guel Brown, TSR 828 

108 -LADY, DOWN ON LOVE, Alabama, 

RCA 13590 

109- HOLIDAY, Madonna, Sire 7 -29478 

110- INFORMATION, Dave Edmunds, Co- 

lumbia 38 -04080 

on digital recorders because of their 
ability to enter precise punch -ins and 
overdubs at virtually any point, given 
correct operation and careful coding 
of the tapes. 

The cost barrier is more problem- 
atic. Record Plant's Chris Stone, an 
early digital supporter who some 
time ago removed the 3M multi -track 
digital gear from his studios here, 
now says that higher cost, together 
with most labels' interest in loading 
their CD catalogs with proven (and 
analog- recorded) pop fare, will pre- 
vent digital recording from spreading 
beyond the mixing and mastering 
stages for another three to five years. 

"The artist still doesn't want to 
pay any more than he would for ana- 
log," Stone says. "And, until albums 
are simultaneously released in CD on 
a regular basis, there won't be 
enough of a demand for all- digital 
projects." 

That mirrors label thinking, con- 
firms RCA's senior vice president 
Gregg Geller. Although RCA's Red 
Seal classical arm is now an active 
digital purveyor, and its first formal 
Compact Disc release is this month, 
Geller says, "I see digital (still) in the 

Bubbling Under The 

Top LPs 
201 -DEPECHE MODE, Construction Time 

Again, Sire 1 -23900 (Warner Bros.) 

202 -HELIX, No Rest For The Wicked, Capi- 

tol ST -12281 

203 -THE STYLE COUNCIL, Introducing 
The Style Council, Polydor 815277 -1 

( PolyGram) 

204 -DANNY SPANOS, Passion In The 

Dark, Epic B5E -38805 

205- MARViN GAYE, Every Great Hit Of 

Marvin Gaye, Motown 6068 ML 

206 -THE ROMANTICS, In Heat, Nemperor 
B6Z -38880 (Epic) 

207 -LILLO, Let Me Be Yours, Capitol ST- 

12290 

208 -TAVARES, Words and Music, RCA 

AFL 1 -4700 

209 -THE BREAKS, The Breaks, RCA AFL1- 

4569 

210 -TAXXI, Foreign Tongue, Fantasy 9628 

wise played in one of these markets 
for either Kushner or Scher will be 
made aware of and encouraged to re- 
spect this agreement." 

According to a brief filed by Scher 
in support of his nolo contendere 
plea, the letter, "which forms tha ba- 
sis of the charges, largely reflected 
the market situation as it then existed 
(and reflects the naivete of the parties 
in respect to the antitrust laws)." At 
the time Scher was concentrating on 
the Rochester market, while 
Kushner promoted in the other 
cities. 

Moreover, the brief repeatedly 
states, it is not the promoters who are 
the dominant economic force in the 
concert business. Rather it is the acts 
and their agents who choose what 
promoter they wish to play for, and 
under what terms. 

"Promoters such as Mr. Scher sim- 
ply do not have a great deal of 'pow- 
er' in the concert business," contin- 
ues the brief. "(They) are the pawns 
of the real powers -the acts and 
agents...Promoters such as Mr. Scher 
very simply have little to say in who 
plays where, when, for whom, and 
how much." 

The brief contains an affidavit 
from Alan S. Levin, the vice presi- 
dent for Jack Boylan, who was also 
promoting concerts in the area, testi- 

fying that the agreement between 
Scher and Kushner "could not possi- 
bly have had any practical or eco- 
nomic effect on the concert promot- 
ing business in Rochester or the 
upstate area generally." 

In his brief, Scher says that under 
the New York Alcoholic Beverage 
Law, a nolo contendere plea is not 
the same as a felony conviction, 
which mandates the revocation of a 
liquor license, but rather falls under 
the SLA's discretionary powers to re- 
voke, cancel or suspend a liquor 
license. 

A nolo contendere plea may also 
permit Scher to continue promoting 
concerts at the New Jersey Meadow- 
lands, though that may become an 
issue. 

Says the brief, "Under the Sports 
Authority's 'moral responsibility' 
regulations, the Scher defendants 
could be barred from producing con- 
certs in the vital New York /New Jer- 
sey market under either a conviction 
or a nolo plea. Acceptance of a nolo 
plea by a federal court, applying a 
federal statute, after due consider- 
ation of all the facts and policies in- 
volved, would likely carry weight 
with the Sports Authority in the ex- 
ersice of its discretion, and hopefully 
generate a decision to permit Mr. 
Scher to continue to utilize its 
facilities. 

But Mastering Up 
future. But in the immediate future? 
No. It comes down to a matter of re- 
sources -we're not currently in a po- 
sition to up recording costs more." 

As a result, the existing status quo, 
whereby mainstream albums will 
continue to be recorded on analog 
equipment and then at best mixed 
and mastered on digital gear, may in- 
hibit the Compact Disc's ability to 
exploit all of the technology's 
claimed benefits. Label executives 
and studio interests alike mention 
early anomalies in the CD versions of 
earlier analog hits, from altered am- 
bience to a flattening of the stereo 
image. 

Colomby notes that CDs mastered 
from equalized tape copies recorded 
from an analog master during disk 
cutting could be yielding unexpected 

problems in frequncy response and 
sonic presence for the finished CD. 

"You have to shift gears 100% 
when you master in digital," warns 
Allen. "When cutting a master lac- 
quer, you can tweak it up considera- 
bly by adding EQ or changing level 
to make the record sound better. Dig- 
ital is going to force producers and 
engineers to become sharper in their 
craft, because everything they do will 
be heard. They'll have to know their 
microphones and electronics better." 

Interestingly, one hidden ally in 
digital's eventual acceptance could 
prove to be its current foe, costs. Sev- 
eral studios acknowledge that the 
cost of "super- analog" systems from 
such manufacturers as Ampex and 
Studer continue to climb, even as dig- 
ital prices begin to drop. 

PRO -ARTE Challenge 
ONE OF THESE RECORDINGS 

BELONGS IN EVERY COLLECTION OF 
GREAT MUSIC... 

THEIRS: Beethoven: Symphony No. 7 
Thomas /English Chamber Orchestra 
CBS M -35169 

OURS: 
DIGITAL Recording 
Beethoven: Symphony No. 7 
Collegium Aureum 
performing on Original 
Instruments /no conductor 
PRO ARTE PAD -123 
"This is an amazing performance 

and recording ... " 
Village Voice "... a real pleasure ... the 

beautifully textured fugatto is 
Itself worth the price ... the 
digitally mastered sound is 
superb :' Stereo Review 

Now SPECIALLY PRICED 
FOR THE FALL 

PRO-ARTE ... for the arts 
612 -559 -4166 

BEETHOVEN 
SYMPHONY NO. 7 
COLLEGIUM AUREUM 
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News 
ITA Europe Vid Meet Focuses On Computers, Games 

Continued from page 3 

"This would be a separate license 
from the purchase of a cassette. I pro - 
posea monthly or yearly fee related to 
the usage of the product. Each user 
would have an individual agree- 

ment." He added that MGM /UA 
had already licensed some of its titles 
in this way to "contained venues" 
such as hotels and colleges. 

On the subject of music video for 
the home market, David Hockman, 

managing director of PolyGram Vid- 
eo and joint managing director of Po- 
lyGram Music Video in the U.K., 
gave reasons for the increasing suc- 
cess of music programming on video- 
cassette: stereo sound, non -linearity, 

no previous exposure and new oppor- 
tunities for retailers, record stores in 
particular. 

John O'Donnell, national manager 
of video software operations for Sony 
Corp. of America, said that music on 

UNIVERSAL 
ONE STOP 
919 No. Broad Street, Philadelphia, Pa. 19123 
Call toll free: In Penna. 1- 800 -822 -3919 1, 

Outside Penna. 1- 800 -523 -0834 
t 

SUPER SPECIALS IMPORTS RARE FINDS MID PRICE LINES BUDGET BEST SELLERS SINGLES 
12 INCHERS BLANK TAPE BLANK VIDEO TAPE TAPE CASES ACCESSORIES 

Don't Haue TO 
You 
Order Box Lots To Get 

These low, Low Prices! 

"POLICE 

/ /`/1 / 
IS 

GHOST IN THE MACHINE 

POLICE 

Ghost In The Machine 

A &M 3730 $515 ea 

ARETHA FRANKLIN 
GET IT RIGHT 

Includes 
EVERY GIRL (WANTS MY GUY) 

I WISH IT WOULD RAIN 

ARETHA FRANKLIN 

Get It Right 

Arista 8019 X515 ea. 

ANIMALS 

Ark 

IRS 70037 $515 ea 

TIM FINN 
t,rwade 

TIM FINN 

Escapades 

A &M 4972 $515 ea. 

KROKUS 
HEADHUNTER 

Includes: Eat The Rich 
Screaming In The Night 

Headhunter 

KROKUS 

Headhunter 

Arista 8005 $515 ea. 

TOM BROWNE 
ROCKIN' RADIO 

TOM BROWNE 

Rockin' Radio 

Arista 8107 $515 ea. 

JEFFREY OseORNE 

Y & T 

Mean Streak 

A &M 4960 $399 CC 

JEFFREY OSBORNE 

Stay With Me Tonight 

A &M 4940 $495 ea. 

DIONNE WARWICK 
HOW MANY TIMES CAN WE SAY GOODBYE 

GRAHAM PARKER 
THE HEAL MACAW 

Includes: 
HOW MANY TIMES CAN WE SAY 

GOODBYE 
(Duet with Luther Vandross) 

GOT A DATE 

DIONNE WARWICK 

How Many Times Can 

We Say Goodbye 

Arista 8104 $515 ea. 

Includes: 
LIFE GETS BETTER 
JUST LIKE A MAN 

SOUNDS LIKE CHAINS 

GRAHAM PARKER 

The Real Macaw 

Arista 8023 $515 ea. 

THE Pic '! E 

HAMMER rQ V A DRUM 

PAYOLA 

Hammer On A Drum 

A &M 4958 $399 re, 

AIR SUPPLY 
GREATEST HITS 

Includes LOST IN LOVE 
ALL OUT OF LOVE 

EVERY WOMAN IN THE WORLD 

AIR SUPPLY 

Greatest Hits 

Arista 8024 $515 ea. 

POLICE 

Synchronicity 

A &M 3735 $505 ea. 

THE KINKS 
STATE OF CONFUSION 

Includes. COME DANCING 
DEFINITE MAYBE 

DONT FORGET TO DANCE 

KINKS 

State of Confusion 

Arista 8018 $515 ea. 

Free sales catalog available to dealers only. Offer good through October 31. 1983. All prices the 

same for LP's and cassettes. $100 Minimum order, FOB, Philadelphia. 

video must be "sale- oriented." To 
stimulate the market, he said, what's 
needed are: systemized prodedures to 
produce and clear rights for quality 
video music; further reduced prices 
to discourage rental; high -quality au- 
dio so that the consumer cannot ob- 
tain a copy of comparable quality 
through taping; and an education of 
the market that such product is 

available. 

Mel Harris, president of Para- 
mount Home Video, remarked: 
"Without sale, every level of the 
home video industry suffers, includ- 
ing the consumer. " He added that 
retailers should think about empha- 
sizing sale as well as rental of video- 
cassettes. Customers like to own 
these products, rental -only agree- 
ments don't serve all consumer 
needs, choice and convenience are re- 
quired by video consumers, and the 
industry suffers from unfulfilled 
growth if tapes are not sold, Harris 
said. 

He also pointed out that about the 
same number of videodisks as video- 
cassettes are sold, even though there 
are 250,000 disk players to four mil- 
lion VCRs in 1982. The reason: deal- 
ers' concentration on rental over sale. 

The solution: lower prices on video- 
cassettes, such as "Raiders Of The 
Lost Ark," which Harris announced 
would be released ast $39.95 in the 
U.S. 

By the end of 1983, the penetration 
level of videocassette hardware will 
reach 25% according to Yukichi 
Ohashi, director of the Japan Video 
Assn. Ohashi discussed the entry into 
the Japanese market of U.S. software 
firms, explaining that Warner Home 
Video was charging dealers $170 for 
the licensing of one of its titles for a 

year. WHV is rental -only outside the 
U.S. 

"The Japan Video Assn. will wait 
until each system has been an- 
nounced, examine each one and then 
decide what to do," Ohashi said in re- 

sponse to American rental -only 
programs. 

Cable television in the U.K., West 
Germany, France and the Nether- 
lands was discussed by Rex Moor - 
foot, a British consultant. In the 

U.K., he said, the government seeks a 

30- channel system that would cost 
more than $1 billion to build. The 
German government is encouraging 
cable development, yet has stricter 
regulations than the U.K. In France, 
50% of the country will be cabled by 

1985, when the country will launch a 

satellite with three channels, two de- 

voted to current broadcast channels. 
And Holland is already heavily ca- 

bled, with 60% of homes having sev- 

en to nine channels. 

NARM Meet 
Keys On Indies 

Continued from page 3 

eo, urged distributors to enter the 
video software arena. He predicted 
U.S. VCR penetration would in- 
crease from today's nine million to 25 

million by 1985. "I see it skewed 
more to sales than rental in the fu- 
ture," Melnick predicted. Record/ 
tape distributors are steeped in the 
essential basics of home video, he 

said, urging them to consider joint 
ventures with present distributors. 

Alpha Distributing's Nick Aposto- 
leris warned about the many pitfalls in 
early home computer software distri- 
bution (separate story page 98), but 
said his own firm's early entry into the 
field indicated there might be a moth- 
er lode in the industry's future. 

JOHN SIPPEL 
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larity Chart Dept. of Billboard. 

ARTIST 

Title 
Label, No. (Dist. Label) 

16 THE POLICE 
Synchroninity 

Dist. Co. 

WEE MS 
At sl 

12 

Suggested 
List 

Prices 
LP, 

RIRA Cassettes, 
Symbols 8 Track 

3 

(4) 

2 43 

3 25 

5 5 37 

CU 6 26 

l' J 7 11 

l°J 9 21 ( 10 9 

10 8 12 

11 11 16 

12 20 4 

13 14 11 

MICHAEL JACKSON 
Thriller 
Epic QE 38112 CE S 

SOUNDTRACK 
Flashdance 
Casablanca 8114921 (Polygram) PUL 

BILLY JOEL 
An Innocent Man 
Columbia QC 38837 CBS 

DEF LEPPARD 
Pyromania 
Mercury 8103081 (Polygram) POL 

QUIET RIOT 
Metal Health 
Pasha BFZ 38443 (Epic) CBS 

BONNIE TYLER 
Faster-Than The Speed Of 
Night 
Columbia BFC 38710 CBS 

THE FIXX 
Reach The Beach 
MCA 5419 MCA 

AIR SUPPLY 
Greatest Hits 
Arista AL 8 -8024 

ROBERT PLANT 
The Principle Of Moments 
Es Paranza 90101 (Atlantic) WEA 

STEVIE NICKS 
The Wild Heart 
Modern 90084 -1 (Atco) WEA 

KENNY ROGERS 
Eyes That See In The Dark 
RCA AFL1 -4697 RCA 

MEN WITHOUT HATS 
Rhythm Of Youth 
Backstreet BSR 39002 MCA) MCA 

14 16 6 STRAY CATS 
Rant 'N' Rave With The Stray 
Cats 
EMI -America SO -17102 CAP 

9.98 

8.98 

Black LP 

Country LP 

Chart 

898 

BLP 4 

BLP 32 

17 6 AC /DC 
Flick Of The Switch 
Atlantic 80100 W EA 

21 26 ZZ TOP 
Eliminator 
Warner Bros. 1 -23774 WEA 

18 8 RICK JAMES 
Cold Blooded 
Gordy 6043 GL (Motown) MCA 

18 22 17 THE TALKING HEADS 
Speaking In Tongues 
Sire 1 -23883 (Warner Bros.) WEA 

19 15 25 DAVID BOWIE 
Let's Dance 
EMI -America ST 17093 CAP 

20 28 3 LINDA RONSTADT 
What's New 
Asylum 60260 (Elektra) WEA 

21 12 8 ASIA 
Alpha 
Geffen GHS 4008 (Warner Bros.) WEA 

( 

22 13 9 JACKSON BROWNE 
Lawyers In Love 
Asylum 60268 (Elektra) EA 

23 19 16 LOVERBOY 
Keep It Up 
Columbia QC38703 

24 30 13 SPANDAU BALLET 
True 
Chrysalis BGV -41403 

CBS 

BS 

25 23 21 EURYTHMICS 
Sweet Dreams Are Made Of 
This 
RCA AFLI -4681 RCA 

26 26 6 THE MOODY BLUES 
The Present 
Threshold TRLI.2902 (Polygram) 'OL 

27 27 14 DONNA SUMMER 
She Works Hard For The Money 
Mercury 812265 -1 (Polygram) 'OL 

28 29 6 GAP BAND 
Gap Band V- Jammin' 
Total Experience TE -1 -3004 
(Polygram) POL 

9) 38 4 BIG COUNTRY 
The Crossing 
Mercury 812870 -1 (Polygram POL 

30 31 12 MIDNIGHT STAR 
No Parking On The Dance Floor 
Solar 60241 (Elektra) WEA 

31 34 10 PEABO BRYSON /ROBERTA 
FLACK 
Born To Love 
Caritol ST -12284 

32 24 14 

33 37 5 

34 40 35 

35 25 10 

CAP 

SOUNDTRACK 
Staying Alive 
RSO 813269 -1 (Pol :ram) POL 

SHEENA EASTON 
Best Kept Secret 
Emi- America ST -17101 CAP 

JOURNEY 
Frontiers 
Columbia IC 38504 CBS 

ELVIS COSTELLO 
Punch The Clock 
Columbia FC 38897 CBS 

0 

0 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

9.98 

CLP 2 

BLP 1 

BLP 68 

BLP 64 

BLP 41 

BLP 18 

BLP 2 

BLP 7 

BLP 8 

8.98 

LPs &TAPE.. 
ARTIST 

Title 
Label, No. (Dist. Label) Dist. Co. 

36 33 48 PRINCE 
1999 
Warner Bros. 1 -23720 WEA 

37 35 13 TACO 

RCA AFL1 -4818 RCA 

38 32 41 CULTURE CLUB 
Kissing To Be Clever 
Virgin /Epic ARE 38398 

39 36 25 RICK SPRINGFIELD 
Living In Oz 
RCA AFL1 -4660 

CBS 

RCA 

40 41 5 HEART 
Pasoionworks 
Epic QE -38800 

41 42 

BS 

11 JEFFREY OSBORNE 
Stay With Me Tonight 
A &M SP 4940 RCA 

42 43 13 STEVIE RAY VAUGHAN 
Texas Flood 
Epic BFE 38734 CBS 

43 44 7 HERBIE HANCOCK 
Future Shock 
Columbia FC 38814 CBS 

44 46 18 GEORGE BENSON 
In Your Eyes 
Warner Bros. 1 -23744 WEA 

45 39 24 MEN AT WORK 
Cargo 
Columbia QC 38660 CBS 

46 45 10 KANSAS 
Drastic Measure 
CBS Associated QZ -38733 CBS 

47 70 3 RAINBOW 
Bent Out Of Shape 
Mercury 815305 -1M1 (Polygram) POL 

( 

48 47 35 DURAN DURAN 
Duran Duran 
Capitol ST -12158 CAP 

63 30 ALABAMA 
The Closer You Get 
RCA AHL1 -4663 RCA 

50 48 7 ZAPP 
Zapp III 
Warner Bros. 1 -23875 WEA 

51 49 11 SHALAMAR 
The Look 
Solar 60239 (Elektra) WEA 

52 53 8 THE S.O.S. BAND 
On The Rise 
Tabu FZ 38697 (Epic) CBS 

69 4 ORIGINAL CAST 
La Cage Aux Folles 
RCA HBCI -4824 RCA 

(54) 58 6 JUICE NEWTON 
Dirty Looks 
Capitol ST -12294 

55 51 35 BRYAN ADAMS 
Cuts Like A Knife 
A &M SP -6 -4919 

( 

CAP 

RCA 

6) 61 7 RUFUS AND CHAKA KHAN 
Live- Stompin' At The Savoy 
Warner Bros. I -23679 WEA 

57 50 19 IRON MAIDEN 
Piece of Mind 
Capitol ST 12274 

S8 65 17 DIO 
Holy Diver 
Warner Bros. 1 -23836 

CAP 

WEA 

59 64 9 GRAHAM PARKER 
The Real Macaw 
Arista AL 8 -8023 RCA 

60 54 19 THE KINKS 
State Of Confusion 
Arista Al 8 -8018 RCA 

61 62 6 CHEAP TRICK 
Next Position Please 
Epic FE -38794 CBS 

62 57 51 DARYL HALL & JOHN OATES 
H2O 
RCA AFL1 -4383 RCA 

63 55 31 U2 
War 
Island 90067 (Atco) WEA 

A 

64 52 21 FASTWAY 
Fastway 
Columbia BFC 38662 CBS 

65 67 27 NAKED EYES 
Naked Eyes 
EMI- America ST 17089 CAP 

66 60 8 BETTE MIDLER 
No Frills 
Atlantic 80070 WEA 

67 56 9 NEIL YOUNG 
Everybody's Rockin' 
Geffen GHS 4013 (Warner Bros.) WEA 

68 66 6 THE ANIMALS 
Ark 
I.R.S. SP -70037 iA &M) RCA 

69 75 14 JOAN JETT AND THE 
BLACKHEARTS 
Album 
Blackheart /MCA 5437 MCA 

70 71 22 
GIPS 

YS KNIGHT AND THE 

Visions 
Columbia FC 38205 

71 97 4 

CBS 

SOUNDTRACK 
Mike's Murder 
A &M SP -4931 RCA 

Suggested 
List 

Prices 
LP, 

Cassettes, 
8 Track 

10.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

9.98 

8.98 

8.98 

11.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 
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Black LP/ 
Country LP 

Chart 

Y U 
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ARTIST 

Title 
3 Label, No. (Dist. Label) 

RIAA 

Dist. Co. Symbols 

72 

BLP 26 73 

74 

BLP 46 

<76 

77 

BLP 3 78 

79 

BLP 12 

BLP 24 

CLP 1 

BLP 9 

BLP 21 

BLP 10 

BLP 6 

BLP 5 

80 

81 

82 

83 

84 

85 

87 

89 

90 

91 

92 

93 

94 

95 

96 

97 

98 

99 

100 

101 

102 

103 

104 

105 

106 

107 

108 

74 6 

76 15 

59 18 

144 2 

162 2 

80 73 

72 26 

113 2 

85 27 

68 12 

91 11 

86 23 

82 68 

87 54 

NEW ENTRY 

89 

93 

77 

90 

NEW ENTR 

78 28 

96 31 

99 43 

98 114 

101 5 

173 2 

73 36 

79 26 

81 84 

84 27 

92 10 

83 9 

117 84 

107 9 

100 52 

110 20 

116 5 

PHILIP BAILEY 
Continuation 
Columbia FC 38725 CBS 

OUARTERFLASH 
Take Another Picture 
Geffen GHS 4011 (Warner Bros.) WEA 

THE HUMAN LEAGUE 
Fascination 
A &M 1 -2501 RCA 

MANHATTAN TRANSFER 
Bodies And Souls 
Atlantic 80104 WEA 

JIMMY BUFFETT 
One Particular Harbour 
MCA 5447 MCA 

JANE FONDA 
Jane Fonda's Workout Record 
Columbia CX2 -38054 CBS 

EDDY GRANT 
Killer On The Rampage 
Portrait /Ice B6R 38554 (Epic) CBS 

HUEY LEWIS & THE NEWS 
Sports 
Ch salis FV 41412 CBS 

JARREAU 
Jarrean 
Warner Bros. 1 -23801 

ARETHA FRANKLIN 
Get It Right 
Arista AL8 -8019 

WEA 

RCA 

BILLY IDOL 
Don't Stop 
Chrysalis PV 44000 

MARY JANE GIRLS 
Mary Jane Girls 
Gordy 6040GL (Motown) 

CBS 

MCA 

MEN AT WORK 
Business As Usual 
Columbia ARC 37978 CBS 

OLIVIA NEWTON -JOHN 
Olivia's Greatest Hits Vol. 2 

MCA MCA 5347 MCA 

PAT BENATAR 
Live From Earth 
Chrysalis EV41444 

JEAN -LUC PONTY 
Individual Choice 
Atlantic 80098 

CBS 

WEA 

ASHFORD & SIMPSON 
High rise 
Capitol ST -12282 CAP 

ZEBRA 
Zebra 
Atlantic 80054 WEA 

NEW EDITION 
Candy Girl 
Streetwise SWRL 3301 IND 

THE MOTELS 
Little Robbers 
Capitol ST -12288 

LAURA BRANIGAN 
Branigan 2 

Atlantic 80052 

CAP 

WEA 

STYX 
Kilroy Was Here 
A &M SP 3734 RCA 

BILLY IDOL 
Billy Idol 
Chrysalis FV 41377 CBS 

STEVIE NICKS 
Bella Donna 
Modern Records MR 38139 (Atco) WEA 

QUEENSRYCHE 
Queensryche 
EMI- Americ DLP -19006 CAP 

CARLY SIMON 
Hello Big Man 
Warner Bros. 1 -23886 WEA 

MERLE HAGGARD/WILLIE 
NELSON 
Poncho & Lefty 
Epic FE 37958 CBS 

EDDIE MURPHY 
Eddie Murphy 
Columbia FC 38180 CBS 

DEF LEPPARD 
High & Dry 
Mercury SRM -1 -4021 (Polygram) POL 

KROKUS 
Head Hunter 
Arista AL 8005 RCA 

SPYRO GYRA 
City Kids 
MCA 5431 MCA 

WHAM -U.K. 
Fantastic 
Columbia BFC 38911 

ALABAMA 
Mountain Music 
RCA AFLI -4229 

CBS 

RCA 

TOM TOM CLUB 
Close To The Bone 
Sire 1 -23916 (Warner Bros.) WEA 

LIONEL RICHIE 
Lionel Richie 
Motown 6007 ML MCA 

THE 15LEY BROTHERS 
Between The Sheets 
T -Neck FL 38674- (Epic) CBS 

Suggested 
List 

Prices 
LP, 

Cassettes, 

8 Track 

8.98 

5.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

6.98 

6.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

Black LP; 
Country LP 

Chart 

BLP 20 

BLP 51 

BLP 49 

BLP 27 

BLP 16 

BLP 11 

BLP 15 

BLP 22 

CLP 3 

CLP 21 

8.98 BLP 58 

BLP 14 

AGNETHA FALTSKOG 
Wrap Your Arms Around Me 
Polydor 813242 -1 Polygrami POL 8.98 

CD Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording Industry Assn. of America seal 

for sales of 2,000,000 units (seal indicated by triangle). 
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HEADQUARTERS FOR U.S. PUBLISHING 

News 

Dick James At Home In Nashville 
By KIP KIRBY 

NASHVILLE -When the Dick 
James Organization decided to open 
a branch office in Nashville two years 
ago, the firm's executives never ex- 
pected it to become the central head- 
quarters for its American publishing 
activity. However, that's exactly 
what happened. 

Arthur Braun, general manager of 
Dick James Music /Dejamus in 
Nashville, says that the decision to 
open the Nashville division stemmed 
from the success country music was 
having internationally. "At the time, 
we had no country writers and no 
real country catalog," Braun says. 
"But I had a feeling that Nashville 
was becoming the Tin Pan Alley of 
the '80s and that we should become 
involved with its creativity." 

Braun's goals were to build a writ- 
ing staff from the ground up with the 
capability of scoring both country 
and pop cuts, domestically and over- 
seas. He says he feels his writers are 
realizing this goal in the short time 
they've been signed. 

Among its current cuts are singles 

by former Little River Band lead 
singer Glenn Shorrock ( "Don't Girls 
Get Lonely "), Eddie Rabbitt ("You 
Put The Beat In My Heart "),Charley 
Pride ( "Every Heart Should Have 
One "), B.J. Thomas ( "Two Car Ga- 
rage") and David Wills ( "Eyes Of A 
Stranger" and "Miss Understand- 
ing"). Dick James writers also cur- 
rently have songs on albums by rock- 
er Bob Welch, Eddie Rabbitt, Jimmy 
Osmond, Charly McClain, and on 
two soundtrack LPs, "Modern Day 
Houdini" and "Ellie." 

Besides offering the advantage of 
global song -pitching (the Dick James 
Organization's home base is Lon- 
don), the company will give individ- 
ual song releases to its writers on any 
tune Braun doesn't feel he can get 
cut. Licensing and financial opera- 
tions are handled directly from Nash- 
ville for its local writers; collections 
are computerized. 

Braun hopes to sign two or three 
more writer /artists to the company 
within the next year, rounding out 
his current staff: Steve Davis, Gary 
Harrison, Byron Gallimore (an un- 
known writer until he won the Music 

UP TO 50% MARKUP STRESSED 

City Song Festival), Jeff Boze, Rick 
Giles and Richard Giersch. He is 

also intent on securing administra- 
tion deals for Dick James along the 
lines of the three he has pacted with 
established Nashville tunesmiths 
Don Pfrimmer, Charles Quillen and 
Bill Haynes. 

The company's two biggest hits 
since relocating to Nashville have 
been Don Williams' No. 1 "Mir- 
acles," written by former Dick James 
writer Roger Cook, and Crystal 
Gayle's "It's Like We Never Said 
Goodbye," written by Roger Greena- 
way. Both of these songs were writ- 
ten in England, notes Braun, adding 
that this opportunity to interact in- 
ternationally has also been a drawing 
card for signing Nashville writers. 

"When I first suggested to Dick 
and Stephen James that maybe it 

might be a good idea for me to move 
to Nashville and open an office, we 
never thought it would eventually 
mean the closing of our New York 
offices," Braun recalls. "But our 
growth so far has exceeded our ex- 

pectations, and we want to continue 
building a strong U.S. operation out 
of Nashville." 

Distribs Touted On Accessories 
By JOHN SIPPEL 

WEST PALM BEACH, Fla. - 
Based upon his company's 100% vol- 
ume increase since 1982 and the fact 
that important mass merchandisers 
like Sears and Richway switched 
from buying direct to distributors, 
Recoton's Peter Wish urged record/ 
tape distributors to amplify their role 
in marketing home electronic acces- 
sories at the NARM conference here. 

Emphasizing an up to 50% mark- 
up, Wish urged distributors to make 
an aggressive commitment to acces- 
sories, to evaluate the marketplace 
for the number of customers, and to 
stock either a complete line or start 
with the growing list of best -selling 
items. 

Regional customers prefer dealing 
with distributors near them because 
they get 24 -hour delivery instead of 
waiting up to three weeks when buy- 
ing direct, he explained. Recoton has 
a 70 -page full -line catalog or an eight 
pager of the fastest movers. Accesso- 
ries makers provide field reps to train 

Gospel Concert 

Aids Paraplegics 
NEW YORK -A "Gospel Musi- 

cal Extravaganza" here Oct. 22 at the 
Riverside Church will benefit para- 
plegics at Goldwater Memorial Hos- 
pital on Roosevelt Island. 

Sponsoring organization is Wheel- 
chair Classic Inc., which hopes to 
raise sufficient funds for the purchase 
of an additional 10 suction machines 
and two computers to allow patients 
to attend events outside the hospital. 

The gospel show, one of a number 
of events under the auspices of 
Wheelchair Classic, will feature Shir- 
ley Caesar & the Caesar Singers, the 
Clarke Sisters, Clarence Fountain & 

the Five Blind Boys, Ecstatics, the 
Soul Converters, Rev. Phillip & Sons 
and E. Williams. MC will be Don 
Early Allen. 

Tickets for the event are $15, $12 
and $10. For further information, 
call the Black Gospel Assn. at (212) 
697 -2807 or Rainbow Records at 

(212) 864 -5262. 

distributor personnel and will even 
create spiff programs to move goods. 

"Ours is a stable business, requir- 
ing little warehouse space or frequent 
inventory rotation. We also supply 
display fixtures for merchandise that 
turns six to eight times," Wish said. 

MGM /UA's Saul Melnick perked 
up the Sunday morning alternative 
products session with a clever video- 
tape that humorously spanned the 
wide variety of available home mov- 
ies and music videos. Melnick pre- 
dicted that mass merchandisers and 
chains will rejoin the growing num- 
ber of videocassette /videodisk retail- 
ers. More music -oriented video will 
be available, he said, as he demon- 
strated the forthcoming "Pink Floyd 
The Wall." 

Alpha Distributing of New York 
has not touched home computer 
hardware because of its volatility and 
sporadic price erosion, Nick Aposto- 
leris told the distributor gathering. 

"We stock 25 labels of software," 
Apostoleris said. "We have stiff com- 

petition from video specialty, com- 
puter and home computer stores, as 
well as national distributors. In addi- 
tion, there's telemarketing, which 
sells by phone. But personal service 
and our adjacency gives us several 
points. We rack a couple of cus- 
tomers. 

"Unfortunately, California firms 
don't know the Eastern market. Vol- 
ume is low. There is only the hit and 
then you can't give it away. Product 
quality is uneven. It was so hard for 
us to evaluate new product that we 
brought in a veteran to aid our buy- 
ing decisions. 

"Competition graduates the dis- 
count," Apostoleris continued, "so it 
was hard for us to sell established ac- 
counts. Credit is tight. They don't 
know about 30 and 60 days. There is 
some workable stock balancing, but 
it takes 30 to 60 days. There is also a 
lot of direct selling by Silicon Valley 
manufacturers. It's different dealing 
with electronic reps for the first time, 
but some can be helpful." 

Births 

Lifelines 

Boy, Brian Christopher, to Remy 
and Benny DeLeon, Sept. 2 in New 
York. He is assistant controller for 
ASCAP. 

* * * 
Boy, Ian Nathaniel, to Dana and 

Kevin Morris, Sept. 13 in Charlottes- 
ville, Va. He is a member of the Mel- 
low Rocker Records group Phoenix. 

Boy, Christopher Russell, to Gail 
and John Nelson, Sept 12 in Los An- 
geles. He is a guitarist with Eddie 
Money. 

Deaths 

Tino Rossi, 76, of cancer Sept. 27 

at his home in Neuilly, France. The 
Corsican -born ballad singer was one 

of the world's best -selling recording 
acts over a 50 -year span, selling an 
estimated 200 million records. His 
career took off after he signed with 
France's Columbia label in 1933. He 
continued to record for Pathe -Mar- 
coni, with which he signed a new five - 
year deal last year, until his death. In 
addition to recording over 1,000 
songs, he made many concert appear- 
ances and was featured as a singer in 
many motion pictures. His widow, a 
son and a daughter survive. 

* * * 

Lucille Armstrong, 69, of a heart 
attack Oct. 4 at the Beth Israel Hos- 
pital in Boston. She was the widow of 
Louis Armstrong. 

Freddy Martin, 76, of a stroke 
Sept. 30 in Newport Beach, Calif. He 
was a nationally prominent orchestra 
leader for 52 years. 

New Companies 
Billy Murray Publishing, formed Sunsplash Records Inc., a reggae 

by Billy Murray. 1865 Montrose label whose first releases include live 
Ave., Decatur, Ill. 62521; (217) 422- LPs from Toots & the Maytals, Yel- 
1951. lowman and Big Youth. P.O. Box 

7778, Silver Spring, Md. 20907; (301) 
434 -3056. 

* * * 
Cannon Video International, 

formed by the Cannon Group Inc., a 
worldwide distribution company for Tropic Sound International Inc., a 
motion pictures on videocassettes music video and film production 
and discs. 6464 Sunset Blvd., Suite company, formed by Alan Stein. 
1150, Hollywood, Calif. 91128; (213) 1141 71st St., Miami Beach, Fla. 
469 -8124. 33141; (305) 868 -5001. 

* * * * * * 
D.M. Records Inc., formed by J & J Musical Enterprises, formed 

Don Hill. First release is a gospel re- by Jeneane Claps and Jude St. 
cord by Carman Willingham. 14439 George, a management and produc- 
Mack Ave., Detroit, Mich. 48215; tion company. First group is Free - 
(313) 882 -5482. way Fusion. 150 Fifth Ave., Suite 

404, New York, N.Y. 10011; (212) 
691 -5630. 

* * * 

* * * 
Domino Records, formed by Bob- 

by Helm, Ted Vegvari and Randall 
Cohen, dealing with new wave and Joseph Cooper Production, formed 
avant -garde acts. First signing is by Joseph Cooper, specializing in 

Steve Roach. 2708 Via Mar, Venice, booking original bands. 5011 Bel - 

Calif. 90291; (714) 645 -0386. mont, Suite 208. Dallas, Tex. 75206. 

* * * 

Debate On Betamax Case 
Resumes In Supreme Court 

Continued from page 4 

continue to copy ?" he asked Kroft, 
who answered, "As a matter of law, 
it is not." 

There were few surprises from the 
bench throughout the one -hour argu- 
ment, and off -the- record comments 
from officials watching the lawyers 
indicated they thought the Sony 
counsel presented his side more 
effectively. 

There was one question from Jus- 
tice White, however, that must have 
perked the ears of those in the court 
representing the record industry, and 
indicated that the court realizes how 
far -reaching a decision in the Beta - 
max case will be. 

"Do you think copying a sound re- 
cording is also an infringement ?," he 
asked Kroft. "Off the cuff," the law- 
yer replied, "I'd say it's the same as 
with movies." 

The Betamax case is now seven 
years old. It began with a 1976 suit 
by Universal and Disney studios 
against Sony. In October, 1979, the 
U.S. District Court ruled in favor of 
Sony. Two years later, the Ninth Cir- 
cuit Court of Appeals reversed the 
decision in favor of Universal, ruling 
that non -commercial home videotap- 
ing of off -the -air copyrighted pro- 
grams was an infringement of copy- 
right, and that manufacturers and 
sellers were contributory infringers 
as well. 

The Supreme Court initially grant- 
ed Sony a review in June, 1982, and 
heard the first oral arguments last 
Jan. 18. On the last day of the term, 
the Court set the case for re- hearing. 
There is no indication when the 
Court will hand down a ruling. 

AT HOUSE HEARING 

Testimony Is Heard On 
Record Rental Amendment 

Continued from page 4 

commercial record rentals if they 
chose to do so. 

Another source of subcommittee 
concern, and perhaps confusion, was 
the relationship of home taping to the 
rental issue. Subcommittee chairman 
Robert Kastenmeier (D- Wisc.) pre- 
sented a series of questions to Stan 
Gortikov, president of the Recording 
Industry Assn. of America (RIAA), 
centering on the best method to pro- 
tect copyright owners hurt by home 
taping. 

"Isn't your real concern home tap- 
ing?" he asked Gortikov. The RIAA 
president said that it was, and that 
the renting of records to be taped at 
home was "an overt manifestation of 
the home taping." 

"If we agree on this bill," Kasten - 
meier went on, "wouldn't we be 
forced by logic to pass these other 
(home taping) bills ?" Gortikov re- 
plied that it didn't necessarily follow, 
because of the differences between 
non- commercial home taping and the 
profit- making business of the record 
rental shop. 

Near the end of the hearing, the 
Audio Recording Rights Coalition's 
McEwen summarized his industry's 
position by warning the legislators 
that record rental is a "false issue, 

and this is the wrong remedy, and a 
wrong remedy for a false issue makes 
a bad law." 

From the questions and statements 
the legislators made throughout testi- 
mony, observers came away with the 
indication that the subcommittee, 
while perhaps not agreeing with Mc- 
Ewen entirely, wants to make sure 
that passage of a rental bill will make 
a good law -and that the bill, as 
written, has a way to go. At the same 
time, the members voiced their con- 
cern that they believe copyright own- 
ers being victimized by home taping 
must be protected. 

There are also indications that the 
final answer might be found either in 
a different bill that provides a rental 
"royalty" to copyright owners rather 
than modifying the First Sale Doc- 
trine, or in an arbitration document 
agreed to by both sides outside the 
realm of Congress. 

In addition, there is also the reluc- 
tance of the Kastenmeier subcommit- 
tee to move on home taping issues 
until the Supreme Court hands down 
a ruling -and a message to Con - 
gress-on the Betamax home video- 
taping case. If there was a general 
feeling to the hearing, it was the feel- 
ing of brakes cautiously being ap- 
plied, for now. BILL HOLLAND 
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13 
Motown 6054ML (MCA) MCA 8.98 BLP 30 

THIRD WORLD 
All The Way Strong 
Columbia FC38687 CBS - -- BLP 57 

CRYSTAL GAYLE 
Greatest Hits 
Columbia FC 38803 CBS CLP 24 

THE POLICE 
host In The Machine 
A &M SP -3730 RCA 8.98 

WILLIE NELSON 
Always On My Mind 
Columbia FC 37951 CBS CLP 34 

KING SUNNY ADE 
Ju Ju Music 
Mango MLPS 9712 (Island) IND 8.98 

STEPHANIE MILLS 
Merciless 
Casablanca 811364 -t (Polygram) POL 8.98 BLP 13 

ROMAN HOLLIDAY 
Roman Holliday 
Jive/Arista JLM 5 -8086 RCA 5.98 

SMOKEY ROBINSON 
Blame It On Love And All The 
Great Hits 
Tamla 6064TC (Motown) MCA 8.98 BLP 29 BOB JAMES 

Foxie 
Columbia FC 38801 CBS 

OINGO BOINGO 
Good For Your Soul 
A &M SP -4959 RCA 8.98 

AXE 

Atco 90099 WEA 8.98 DURAN DURAN 
o Rio 

ST -12211 Capitol CAP 8.98 MADONNA 
Madonna 
Sire 1 -23867 (Warner Bros.) WEA 8.98 

HANK WILLIAMS JR. 
Greatest Hits 
Elektra /Curb 1 -60193 WEA 8.98 CLP 17 Y &T 

Mean Streak 
A &M SP -6 -4960 RCA 6.98 PINK FLOYD 

Dark Side Of The Moon 
Harvest SMAS 1163 (Capitol) CAP 8.98 

KAJAGOOGOO 
White Feathers 
EMI -American ST 17094 CAP 8.98 MICHAEL STANLEY BAND 

You Can't Fight Fashion 
EMI -America ST -17100 CAP 8.98 

STRAY CATS 
Built For Speed 
EMI- AMERICA ST -17070 CAP 
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8.98 

YAZ And Me Both 
Sire 1 -23903 (Warner Bros.) WEA 8.98 THE FIXX 

Shuttered Room 
MCA 5345 MCA 8.98 HIROSHIMA 

Third Generation 
Epic FE 38708 CBS 

INXS 
Dekadance 
Atco 7 -90115 WEA 4.98 

THE POLICE 
Zenyatta Mondatta 
A &M 5P -3720 EA 8.98 

PAT METHENY GROUP 
Travels 
ECM 1 -23791 (Warner Bros.) WEA 14.98 X 

Fun In The World 
Elektra 60283 WEA 8.98 

EDDIE RABBITT 
Greatest Hits- VoI.II 
Warner Bros. 1 -23925 WEA 8.98 THE ALARM 

The Alarm 
I.R.S. 7.0504 (A &M) RCA 5.98 ELTON JOHN 

Too Low For Zero 
Geffen GHS 4006 (Warner Bros.) WEA 8.98 

ADRIAN BELEW 
Twang Bar Kinglsland 90108 
(Atco) WEA 8.98 PETER SCHILLING 

Error In The -System 
Elektra 60265 WEA 8.98 HERB ALPERT 

Blow Your Own Horn 
A &M SP -4949 EA 8.98 BLP 52 

VARIOUS ARTISTS 
25 # -1 Hits From 25 Years 
Motown 6308 MU MCA 9.98 

RICKIE LEE JONES 
Girl At Her Volcano 
Warner Bros. 1.23805 WEA 5.99 KISS 

Lick It Up 
Mercury 8142974 (Polygram) POL 8.98 

A FLOCK OF SEAGULLS 
Listen 
Jive /Arista 11.8-8013 8 -8013 RCA 8.98 

INXS 
Shabooh Shoobah 
Atco 90 -90072 WEA 8.98 ROD STEWART 

Body Wishes 
Warner Bros. I -23877 WEA 8.98 

MAZE 
We Are One 
Capitol ST12262 CAP 8.98 BLP 19 

JOBOXERS 
Gangbusters 

RCA AFLI -4847 RCA 8.98 JOHN DENVER 
It's About Time 
RCA AFLI -4683 RCA 8.98 

TEARS FOR FEARS 
The Hurting 
Mercury 8110391 (Polygram) POL 8.98 r 
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KENNY ROGERS 
Greatest Hits 
Liberty LOO 1072 CAP 8.98 CLP 55 ALDO NOVA 

Subject Aldo Nova 
Portrait FR -38721 (Epic) CBS 
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THE POLICE 
Regatta De Blanc 
A &M SP -4792 RCA 8.98 ST ACV LATTISAW 

Sixteen 
Cotillion 90106 (Atco) WEA 8.98 MTUME 

Juicy Fruit 
Epic FE 38588 Ct3S BLP 35 

RONNIE LAWS 
Mr. Nice Guy 
Capitol ST -12261 CAP 8.98 BLP 44 

ANDRE CYMONE 
Survivin In The Eighties 
Columbia FC -38902 CBS BLP 48 LOVERBOY 

Get Lucky 
Columbia FC 37638 CBS 

A 
MOTLEY CRUE 
Shout At The Devil 
Elektra 60289 WEA 8.98 

T -BONE BURNETT 
Proof Through The Night 
Warner Bros. -23921 WEA 8.98 SERGIO MENDES 

Sergio Mendes 
A& SP 4937 RCA 8.98 BLP 53 158 

© 
KLIQUE 
Try It Out 
MCA 39008 MCA 8.98 BLP 23 

BOB SEGER AND THE SILVER 
BULLET BAND 
Stranger In Town 
Capitol ST -11698 CAP 8.98 

IRON MAIDEN 
The Number Of The Beast 
Capitol ST 12202 CAP 8.98 SOUTHSIDE JOHNNY AND THE 

JUKES 
Trash It Up 
Mirage 90013 (Aloe) WEA 8.98 

WAS (NOT WAS) 
Born To Laugh At Tornadoes 
Geffen GHS 4016 (Warner Bros.) WEA 8.98 

THE TUBES 
Outside /Inside 
Capitol ST -12260 CAP 8.98 

ALABAMA 
Feels So Right 
RCA AHL1 -3930 RCA 8.98 CLP 31 

WYNTON MARSALIS 
Think of The One 
Columbia FC 38641 CBS 

AZTEC CAMERA 
High Land, Hard Rain 
Sire 1 -23899 (Warner Bros.) WEA 8.98 
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ANNE MURRAY 
A Little Good News 
Capitol ST -12301 CAP 8.98 CLP 64 

WHISPERS 
Love For Love 
Solar 60216 (Elektra) WEA 8.98 BLP 31 

TOED 
Toto IV 
Columbia FC 37728 t:BS 

DAVID BOWIE 
Golden Years 
RCA AFLI -4792 RCA 8.98 

LEE GREENWOOD 
Somebody's Gonna Love You 
MCA 5403 MCA 8.98 CLP 4 

MICHAEL SEMBELLO 
Bossa Nova Hotel 
Warner Bros. 1 -23920 WEA 8.98 BLP 59 

BARBRA STREISAND 
Memories 
Columbia TC 37678 CBS 

EARL KLUGH 
Low Ride 
Capitol ST 12253 CAP 8.98 BLP 75 

MADNESS 
Madness 
Geffen GHS 4003 (Warner Bros.) WEA 8.98 

DOKKEN 
Breaking The Chains 
Elektra 60298 -1 WEA 8.98 

DIANA ROSS 
Ross 
RCA AFLI -4671 'RCA 8.98 BLP 40 

SOUNDTRACK 
Eddie And The Cruisers 
Scotti Bros. BFZ -38929 (Epic) CBS 

MICHE L JACKSON 
Off The Wall 
E.ic FE 35745 CBS 

ELO 

Secret Messages 
let QZ 38490 (Epic) CBS 

KING SUNNY ADE 
nchro System 

Mango MLPS -9737 (Island) IND 8.98 

Why YLady Why 
Warner Bros. 1 -23738 WEA 8.98 CLP 29 

JULIO IGLESIAS 
Julio 
Columbia FC38640 CBS 

THE 13-52'S 
Whammy 
Warner Bros. 1 -23819 WEA 8.98 

PHIL COLLINS 
Hello, I Must Be Going 
Atlantic 80035 -t WEA 8.98 

LITTLE RIVER BAND 
The Net 
Capitol ST -12273 CAP 8.98 

R.E.M. 
Murmur 
I.R.S. SP70604 (A &M) RCA 6.98 

BOB SEGER 
AND 

THE SILVER 
BULLET 
Nine Tonight 
Capitol ST -12182 CAP 998 

DEF LEPPARD 
On Through The Night 
Mercury SRM -13828 (Polygram) POL 8.98 

KASHIF 
Kashif 
Arista AL 8001 RCA 8.98 BLP 25 

THE POLICE 
Outlandous D'Amour 
A &M SP -4753 RCA 8.98 

GANG OF FOUR 
Hard 
Warner Bros. 1 -239W WEA 8.98 

TIM FINN 

A&M SP-4972 S RCA 8.98 

99 

TOP LPs & TAPE ELO 135 Ka)ageogoo 176 Mike's Murder. 71 
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Eurythmics 15 
Agnetha Faltskog.._ 108 Kashif... . ... . ..... ... ....- ..... 168 

Olivia Newton -John as 
Stevie Nicks ............._....... ..........................11,95 

Staying Alive .32 
Southside Johnny And The Jukes.... -_ 159 

FasMay 14 King Sunny Ade ..... ........ ............ _....._....165,172 Oingo Boingo 144 Spandau Ballet ................. .... .. ....... ._...._.._.....14 
Fm Finn 200 Kinks .60 Rick Springfield .39 

Bryan Adams 55 Fiez 4,116 Clique 156 Graham Parker 59 SpyroGyra .................. .........._.........._...._.... -.102 

AirSupply ............................ ..............................9 Flock Of Seagulls 152 Earl Klugh 194 Pink Floyd 146 Michael Stanley Band 115 
Alabama _....__..._.. _. _ ... .....................49,104,160 Jane Fonda .......................... .............................77 Gladys Knight 1 The Pips 70 Robert Plant ........................ .............................10 Rod Stewart ............_ ... .........._._....__...._ 122 
Alarm. _ ... .................... ..............................1 W Aretha Franklin ............... .._..........._...._.........21 Krokus 101 Palice ....................... ......_.......1,110,117,139,155 Stray Cats... 14,117 
Herb Alpert. Gang Of Four 169 Stacy Lathsaw 186 Jun -Luc Ponty J7 Barbra Streisand 163 
Animals. ............................. ..............................41 Gap Band 28 Rennie Laws 156 Prince. .-36 Styx.................................... ........................._...33 
Ashford d Simpson. Crystal Gayle 171 Huey Lewis And The RCVS ...... 79 Qurterflash 73 Donna Summer 27 
Asia .. ............................... .........................21,170 Eddy Grant.... Little River land 137 Queensryche .................. .................__....._.._.96 Taco._ .37 
Axe....... _ ............................ ............................174 LeeGreenwood ................... ............................193 Loverbeyr _- 23,126 Quiet Riot.........._...._ ...... ................__........_.. -J Talking Heads 1e 
Aztec Camera 130 Merle Haggard /Willie Nelson 98 Madness --_- 133 R. E. M ....... ............................... _.................... - -.167 T -8ene Burnett 141 
B- 52 's ..............._.._...._..... ........._.._...............166 Daryl Hall 6 John Oates ....._...._........__........62 Madonna. .. .... ...-..- ............. ---- -115 Eddie Rabbitt............__. ._............_..._..,....._149 Tears For Fears .......... ....__._..._._.._ ISO 

Philip Bailey ._._..._........-72 Herbie Hancock ... 43 Third World 141 

Adrian Belew 150 Heart.............................. ..............._._...._.._....41 Wynton Marsalis .---_ 191 Lanni Richie. ..I06 Tern Tom Ckib.. ........_.....__.._._..._._.... -_.105 
George Benson.. - -_ -_ 44 Hiroshima .... .............__ .... -_..._.-_._ 170 13 Smekey Robinson... Toto............................. ..........._. ._..._. __.....131 
Big Country 49 Human --- - -. -74 Maze.......................... ._--- ....._......._.._-- _---- -153 David Bowie.. . .19,162 Billy Idol ................... ..._......_........_....._.12,96 Men At Work .... - .45,14 Roman Holliday 143 Bonnie Tyler.......___... ..._........._,,,__.._.__._. --7 

Laura Branigan .................. ..................._.........92 Julio Iglesias ..... 136 13 Linda Ronstadt _. 1g U2..................... .._.._........_..._....._....._ .03 
Jackson Browne ............ .............__.....__.......12 Inn ...... .......... .... .... 

__- .-.... -- 
... ....._141,183 Sergio Mendes ... ........._._,._ 127 Diana Ross_ ............. .._...._......._.......____.134 Varinu /dish 25 t1 RNs__. -_ 151 

Peabo Bryson/Roberta Flack. Iron Maiden....._... .......____......_._._...57,121 Pat Melheny Group -_ ...--...._179 Rufus And Chaka Khan ._- .,_.._ .96 Stevie Ray Vaught _ .............._.___..__ 42 
Jimmy Buffett........._ ...... .....................__._....76 Islay Brothers 107 Peter Schilling ................. ..... _....................._181 Wham-U.K 163 
Cheap Trick ...................... ....................._.__....61 Michael Jacks on ............... -.2.196 Midnight Star. ..........._... ._.._--- .__._ .............30 Bob Seeger ............._... ......._.......__.._...._.._199 Whispers.. .192 
Phil Collins ..........._..........._._._ 198 Bob lames _._ ........................._._ 112 Michael Sentbetb ............ ..._................_._.....132 Hank Wiwanrs, Jr..._.... _.........__......._._..._..175 
Commodores 109 Rick lama ...... ........................._._.._ 17 A 111 
Ems Costello. ._.. .35 Allarruu ................... .............._..._.._.....__. Mtume ..... 125 Carly Simon............ _........._____...._._._.._..97 Y A T.. 114 
Culture Club ...._. -_ _ 3t Joan Jett And The Blackheads ..... ..- _..__. -.69 Eddie Murphy .._,_ 99 S.O.S. Bard_........_._. .52 Yu. . _377 
Def Leppard........._ ...._...._...._._.__- _5,100,138 Billy Joel 4 Naked Eyes __,._ _._...........65 SOUNDTRACKS: Nag Young .....__.... .___...._.........__..__..._ -J7 
Dio....._ ...... ............_...........___..,_ se Elton John 119 Z Z Tap _._.....__..___.........16 
Duran Duran 
Sheena Easton....._ ............. 

_.._.41,113 
.........._..................33 

Rickie Lee lanes.......... .._._._..__ .................112 
Journey 34,140 

New Edition . .._..._...._..._ 
Juice Bewley' 

90 
_...._...........51 

La Cage Aux Folles ..._._..._...___....... -_53 Zapp........__. ._....______- ._.._.._..__..._50 
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To Educate Store Staffs 

Wherehouse Holding 
Computer Seminars 

By FAYE ZUCKERMAN 

LOS ANGELES -Wherehouse 
Entertainment, parent company of 
the nearly 130 Wherehouse Records 
stores, is launching 12 days of train- 
ing seminars on selling computer 
software for its stores' managers and 
key salespeople. Estimated to cost 
hundreds of thousands of dollars, the 
Wherehouse -sponsored workshops 
will include presentations from near- 
ly all 25 of the software vendors the 
chain has purchased product from. 

Most of the chain's stores are now 
receiving software titles to sell. The 
company has found, however, that 
most of its sales force was unfamiliar 
with computer products and there- 
fore ill equipped to sell them. These 
seminars are designed to acquaint 
salespeople with the hardware and 
software. 

The first seminars are planned for 
Los Angeles Wednesday and Thurs- 
day (12 -13). Fifty salespeople are ex- 
pected to be trained each day in a se- 
ries of workshops that last from 9 

a.m. to 10 p.m. 
During the training, salespeople 

will receive one -on -one instruction 
on how to operate a microcomputer 
and the varying software formats - 
floppies, cartridges and cassettes. Af- 
ter learning the basics of computer 
hardware, the participants will then 
meet with the vendors to learn how 
their products work. 

Broderbund, for example, will be 
showing salespeople the different cat- 
egories of computer software. The 
firm will demonstrate how a word 
processing program, like "Bank 
Street Writer," differs from one of its 

games. The company also plans to 
define personal productivity 
software. 

Other vendors, such as Sirius Soft- 
ware, Continental Software and Da- 
tamost, say they plan to stay away 
from the technical side and just ex- 
plain the different categories of enter- 
tainment /recreational software. 

Wherehouse is one of the first large 
record /tape retail chains to sponsor 
such an undertaking. It's said to be 
masterminded by Kathy Hahn, a vet- 
eran software buyer, and most of the 
vendors are commending her actions. 
"Lack of knowledge has hurt these 
products getting sold," notes Dave 
Gordon of Datamost, Chatsworth, 
Calif. "Salespeople will not sell what 
they don't know about." 

The vendors hope these seminars 
will take the sting out of selling prod- 
ucts that have become intimidating 
to non -computer users. Where - 
house's commitment to computer 
software was first observed in Sep- 
tember when the company purchased 
more than $2 million worth of prod- 
ucts from major software vendors 
(Billboard, Sept. 24). 

Wherehouse is also rumored to be 
planning to sell its computer product 
for under suggested retail prices in an 
attempt to become established as a 
merchandiser of software. 

Other seminars will take place in 
Phoenix, San Diego, San Francisco 
and Anaheim. In total, it is believed 
the company will spend some $1 mil- 
lion in getting situated in the comput- 
er software arena this year. 

CBS Bar Coding Singles; 
Others Mull Following Suit 

By PAUL GREIN 

LOS ANGELES - PolyGram, 
MCA and Capitol all say they expect 
to follow CBS' lead in bar coding 
commercial single releases. CBS has 
been coding all new commercial sin- 
gles for the past two months, as a 
means of improving inventory con- 
trol and handling returns. The codes 
appear on the disks themselves rather 
than on the sleeves. 

Jack Kiernan, PolyGram's senior 
vice president of marketing and sales, 
notes: "I think it's an excellent idea. 

Shipping Rates 
Adjusted For 
Video Product 

NEW YORK -The trucking in- 

dustry has adjusted freight classifica- 
tions to provide for significant sav- 
ings in the shipment of videocassettes 
and videodisks by motor carrier. 

The new rate schedules will pro- 
vide greater delivery flexibility to 
marketers of video product, says the 
RIAA, which negotiated the new 

schedules through its transportation 
consultants, Behme Associates. Due 
for implementation before the end of 
the year, the deal will lead to rate re- 

ductions of up to 50 %, bringing the 
charges closer to parity with United 
Parcel Service and other shippers. 

Similar concessions were won by 

the RIAA in past years for prere- 
corded audio tapes and phonograph 
recordings. Details of the new video 

shipping rates are available from the 
RIAA in New York. 

We're going to do it with our singles 
as soon as we can handle it practical- 
ly. I think eventually everything will 
be bar coded. The benefit is a reduc- 
tion of all the manual labor required 
in inventorying singles. It speeds up 
the process." Kiernan says Poly - 
Gram will probably place the codes 
on the disks, too, if only because 
most sleeves are generic. 

Al Bergamo, president of MCA 
Distributing Corp., adds: "I think 
we'll probably do it. It's a little early 
for us. CBS has always been at the 
forefront as far as bar coding is 

concerned." 
Bergamo agrees that the codes are 

intended more for inventory control 
and handling returns than for servic- 
ing customers. He notes that while 
some retailers utilize bar coding, the 
system is used mainly by mass mer- 
chandisers, who, he says, stock rela- 
tively few singles. 

Walter Lee, Capitol's vice presi- 
dent of marketing, adds: "If and 
when our manufacturing people feel 
it's time to start utilizing bar coding 
for their inventory needs, we could 
do it in a moment's notice. At this 
point, we don't need to do it. At some 
point down the road, we probably 
will need to do it and will." 

A spokesman for RCA indicates 
that bar coding on singles is not a pri- 
ority there and that at this point 
there are no plans to add it, though 
he notes that this could change. And 
a WEA spokesman says it's up to the 
three WEA labels, none of which has 
yet pushed for the change. 

News 
InsideTrack 

Laser Fare: A dual -use player for both laser videodisks 
and audio Compact Discs? Both systems have shared the 
same laser diode technology since their inception, and 
now Bert Gall, producer manager of Philips' Compact 
Disc division, has confirmed that such a product is on the 
boards. But Gall, speaking at the ITA home video semi- 
nar in Cannes last week, cautioned observers not to expect 
a laser disk /CD design to reach market soon -Philips 
feels greater market acceptance for the videodisk is neces- 
sary before embarking on the newer, hybrid player, de- 
spite the belief in some quarters that such a design could 
in fact aid the optical disk format. 

Paramount's next low -end videocassette traffic builder 
will be "Raiders Of The Lost Ark," unveiled at Vidcom 
as the next $39.95 offering from Paramount Home Video. 
The Dec. 3 rollout, backed by a blitz PHV's Tim Clott 
says will border on $1 million, is being tied to both the 
videocassette and the spring release of the sequel, "Indi- 
ana Jones And The Temple Of Doom." "Raiders ...," di- 
rected by Steven Spielberg and produced by George 
( "Star Wars ") Lucas, is one of the six biggest grossing 
flicks of all time. 

WEA's marketing road show brought news of a new fall 
program, outlined by sales director Fran Aliberte. Includ- 
ed are 88 current best -sellers from WEA's $8.98 lists, of- 
fered with 10% discount and special dating of one -half on 
Dec. 10 and the remainder on Jan. 10. Second phase 
boosts WEA's top 198 midline items at $6.98, with a 5% 
discount. 

From Palm Beach: Topics percolating between sessions 
during NARM's indie distributor /label summit included 
the news that former High Rise Entertainment team- 
mates Mike Lushka and Bunky Shepard are expected to 
resurface with a new Crossroads Records venture soon 
... Total Experience Records ferried conventioneers to a 

local club for a talent showcase, but distributors are still 
putting their bets on an impending RCA deal for the Lon- 
nie Simmons line ... Buzz was that "Soul Train" founder 
Don Cornelius and Morris Levy will soon reactivate the 
Soul Train label through Roulette's lineup of indie dis- 
tributors. Levy is meanwhile said to be among the finan- 
cial backers ready to boost Henry Stone in his return to 
distribution in Miami, via the new Independent Record 
Distributors. 

More NARM gleanings include news of Lesley Dame's 
return to Le -Bo Accessories after a two -year split, and 
revelation of John Salstone's Aug. 31 marriage to Claudia 
Carlins. Salstone, of Chicago's M.S. Distributors, picked 
his moment carefully -he broke the news from the con- 
vention's dais as he helped open the huddle ... Mean- 
while, don't be surprised if Bud and Don Daily return to 

the label biz ... And dealers with a penchant for jazz can 
rejoice in the bullish outlook offered by Pausá s Earl Hor- 
witz, Muse's Joe Fields and Concord Jazz impresario 
Carl Jefferson (Billboard, Oct.8), who all predicted a 

brisker flow of solid jazz product ahead. Improved busi- 
ness and prompter payments from accounts were cited as 

the reasons ... Speaking of Jefferson, the Northern Cali- 
fornia entrepreneur will be feted next Saturday (22) eve- 
ning at the Concord, Calif., Hilton as first honoree of the 
Concord Pavilion Associates. Jefferson, who originated 

the Concord Jazz Festival, is deemed the "inspiration' 
for the Pavilion. Stipend is $50 per person, with Rose- 
mary Clooney "and guests" slated to entertain. Reserva- 
tions can be made with Dorie Johnstone at (415) 671- 
3277. 

Sparring Match: A recent drive by studios belonging to 
the Society of Professional Audio Recording Studios 
(SPARS) to create a system of universal symbols distin- 
guishing between true, digitally recorded Compact Discs 
and CDs transferred from analog is apparently undergo- 
ing a shift in strategy. SPARS' warning that customers 
will need plain talk to distinguish between all- digital CDs 
and hybrid disks from older, presumably less spectacular 
analog tapes reportedly struck nerves both at NARM's re- 
tail advisory huddle in La Cpsta and during a special CD 
luncheon hosted by NARAS' Los Angeles chapter. Now, 
Track hears, the studios behind the digital "certification" 
pitch will tone down their proposal for special logos, 
which label solons and RIAA officials warned would run 
afoul of package design and artist approval snags. SPARS 
members are now terming their effort an "education" pro- 
gram, but they're also said to be huddling with their stu- 
dio brethren in Europe to present a unified argument for 
more lucid package copy on the new digital products. 

Fast Moves: Elektra president Bruce Lundvall, singer 
Margaret Whiting and George Barrie, head of Faberge, 
are all being named to the board of the National Academy 
of Popular Music ... Mel Fuhrman is reportedly set to 
join the national distributor network recently established 
by Gotham's Alpha Distributing ... The Chappell sce- 
nario gets added fizz with Coca -Cola, said to be eyeing 
Chappell Music's print division, expected to go on the 
block when PolyGram sells the publishing company itself 
(Billboard, Oct. 8). Coca -Cola already has a stake in a ma- 
jor print division, Columbia Pictures Publications. As for 
the entire Chappell catalog, three or four companies are 
now said to be contenders in the bidding ... Dave Roth - 
feld has left his vp post at Vanguard Records to return to 
his retail roots. Track hears he'll tie into a new retail ven- 
ture in New York, possibly with other veterans of the now 
defunct Korvette's department store chain, where Roth - 
feld headed up the music departments. 

RIAA president Stan Gortikov shows his lighter side as 
co- author of a new Avon paperback, "Who Needs Midlife 
At Your Age ?" Subtitled "New Evidence Of Life After 
30," the tome is intended as "a survival guide for men" in 
their golden years, and mixes wisecracks ( "Are you more 
concerned about whether you can than whether she 
will ? ") and wisdom. Gortikov "concocted this in (my) 
spare moments" with two friends, Jack Roberts and Dick 
Gunther. 

Lights, Camera, Spinoff: "Copacabana" will be the first 
of four Barry Manilow songs to see development as a tv 
movie, under a binder concluded between the Arista artist 
and CBS -TV. The flick will be co- produced by Manilow's 
Townsway Entertainment and Dick Clark ... Ballsy 
Stunt: Capitol promo ace Bruce Wendell took a different 
slant on hits last week by serving as a batboy for the Phil - 
lies during one of their playoff games with the Dodgers 
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Chrysalis, HBO In Benatar Push 
By LEO SACKS 

NEW YORK -A Pat Benatar 
concert special taped for Home Box 
Office will be pre- screened for con- 
sumers and retailers at rock clubs in 
15 key markets next month in the 
days preceding its Nov. 5 premiere 
on the pay service. 

The screenings, scheduled for Nov. 
1 -3, will be cross -promoted by HBO, 
Chrysalis Records and one radio sta- 
tion in each of the target cities as part 
of a campaign to push Benatar's new 
"Live From Earth" LP. 

Vince Pellegrino, vice president of 
merchandising and sales for Chrysa- 
lis, notes that while HBO has broad- 
cast live concerts before, "A label has 
never had a live album to cross -pro- 
mote an HBO music special with." 
Referring to the recent simulcast of 
an HBO concert special starring Billy 
Joel, the executive adds, "We didn't 
want to create a home taping 
situation." 

The 60- minute broadcast will be 
shown a maximum of seven times in 
November and 15 more through Jan- 
uary. It was taped last winter at the 
New Haven Coliseum by Rising Star 

Video Pictures, a division of Rising 
Star Enterprises, which manages the 
singer. 

The rock club tie -in is a first for 
HBO, according to Marci Miller, di- 
rector of Consumer promotion. 
"We've never done a private screen- 
ing for consumers before," she says. 
"This is a real payoff for them and 
ties right into our target demos." 

Perhaps the most interesting aspect 
of the promotion is the criteria used 
to select each station. In New York, 
for example, hit -oriented WHTZ, 
which made its 1983 marketdebut in 

the summer Arbitron with a 2.0 
share, was selected as the host station 
for a screening at the Ritz Nov. 2, 

over such top 40 and AOR rivals as 
WPLJ, WNEW -FM and WAPP. 
WAPP. 

Eric Heckman, senior national 
promotion director for Chrysalis, ex- 
plains that "sometimes you just have 
to flip a coin." While noting that 
"this is not a Chrysalis promotion," 
he defends the selection of the station 
on the basis of its support for the new 
Benatar single, "Love Is A 
Battlefield." 

"HTZ pushed hard for the promo- 
tion, and they were the first ones on 
the record," he states. "You never 
like to alienate anyone, but they're 
adding new music a lot earlier than 
their competition." 

HBO, which claims 14 million sub- 
scribers but is targeting its advertis- 
ing campaign in such publications as 
TV Guide, People, On Cable and Ca- 
ble Today to reach 30 million homes, 
will host the Benatar show on Nov. 1 

in Philadelphia at Ripley's in con- 
junction with WYSP; in Houston at 
Cardi's with KLOL; Chicago, Park 
West, WLS -FM; Boston, the Para- 
dise, WBCB; San Diego, the Rodeo, 
KGB; San Francisco, Wolfgang's, 
KMEL; and New Haven, Toad's 
Place, WPLR. The Nov. 2 screenings 
will be in Fort Lauderdale at Sum- 
mers in conjunction with WSHE; 
Cleveland, the Agora, WMMS; De- 
troit, Harpo's, WRIF; Buffalo, Uncle 
Sam's, WPHD; Los Angeles, Coun- 
try Club, KLOS; and St. Louis, Mis- 
sissippi Nights, KSHE. On Nov. 3, 

there will be a screening at the Bayou 
in Washington in conjunction with 
W W DC. 
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1983 Ationiic Recording Corp. OA Warner Communications Co. 

The New Studio Album from 

GENESIS 
Featuring the single, "Mama:' 

Produced by Genesis with Hugh Padgham 
Management: Tony Smith, Hit & Run Music 

I! 
On Atlantic Records and Cassettes 

Major tour November, 1983 through February, 1984 
AMES, IA /ATLANTA, GA /AUSTIN, TX /BOSTON, MA /BUFFALO, NY /CALGARY, CANADA /CHICAGO, IL /CINCINNATI, OH /CLEVELAND, OH /DALLAS, TX /DENVER, CO /DETROIT, 
MI /EDMONTON, CANADA /GREENSBORO, NC /HARTFORD, CT /HOUSTON, TX /JACKSONVILLE, FL /KANSAS CITY, MO /LOS ANGELES, CA /MEMPHIS, TN /MIAMI, FL/ 
MILWAUKEE, WI /MINNEAPOLIS, MN /MONTREAL, CANADA /NASHVILLE, TN /NEW ORLEANS, LA /NEW YORK, NY /NORFOLK, VA /NORMAL, IL /PHILADELPHIA, PA /PHOENIX, 
AR /PITTSBURGH, PA /PORTLAND, OR /RENO, NV/SAN FRANCISCO, CA /SEATTLE, WA/ ST. LOUIS, MO. /SYRACUSE, NY /TAMPA, FL/ TORONTO, CANADA /VANCOUVER, 
CANADA /WASHINGTON, D.C./WINNIPEG, CANADA 
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